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468  SPONSORS  ARE  CONVINCED.  'A  million  school,  churcfi 
and  community  audiences  are  convinced.  636  television  stations 
are  convinced.  21.000  tlieaters  are  convinced.  There's  a  strong 
case  for  sponsored  films!  Interested?  Call  Modern  for  film  distri- 
bution th.nt  prodiifPs  results. 
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talking  picture  service,  inc. 


CHICAGO 

Prudential  Plaza-Delaware  7.3252 

LOS  ANGELES 

1717  N.  Highland  Ave  —Hollywood  22201 

NEW  YORK 

3  East  54lh  Street-Plaza  8  2900 


SALES  OFFICES: 

SAN  FRANCISCO 

444  fvl.^rket  Street-Yukon  2.9414 

TORONTO 

140  Merton  Street-Hudson  5-4419 

WASHINGTON 

1710  H  St  ,  NW, -Sterling  3  3377 


MAIN  OFFICE 
3  East  54fh  Street, 
New  York  22,  N.  Y. 


FILM  LIBRARIES: 
Anctiorage  •  Atlanta  •  Boston  •  Buffalo  ■  Cedar  Rapids  •  Charlotte  •  Chicago 
■  Cincinnati  ■  Cleveland  ■  Dallas  •  Denver  •  Detroit  •  Harrisburg  •  Honolulu 
•  Houston  •  Indianapolis  ■  Kansas  City  •  Los  Angeles  ■  Memphis  •  Milwaukee 
.  Minneapolis  ■  New  Orleans  •  New  York  Metropolitan  Area  (N.  Y.  and 
Summit,  N.J.)  •  Omaha  •  Philadelphia  •  Pittsburgh  •  St.  Louis  •  San  Francisco 
Seattle  •  Washington  ■  and  Toronto,  Canada 
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Commun/caf/on  Crossword 


ACROSS 

1.  Slide  training  tools 

5.  animation 

9.  Creative  Market    Services 

10.  Sales  meetings  and  inars 

12.  The  best  commercials  ever 


16.  Direct programs 

22.  Point  of materials 

23.  150  Award 

24.  Empio        orientation 

30.  recording 

32.  Quality  programs 

33.  Audio-     equipment 


39.  Complete- 


-Show  production 


40. Displays 

41.  V  Strip 

42.  Cartoon  anima 

48.  Sales  Incentive     

49.  Take  pieces 

50.  Video- production 

DOWN 

1. service  when  you  need  it 

2.  Experienced  techn  writers 

3.  Original  music  and  

4.  8mm,  16mm,  35mm pictures 

8.  Production  facilities 

to 

11.  speeches 

12.  Laboratory  ities 
13. scene  design 


14.  Public  motion  pictures 

18.  World  wide  production 

19.  New  product duction 

20.  Complete  sound 

facilities 

21.  Sales  convention 

28.  Flip  

29.  Industrial 
35. 

36.  Trigger 

37.  Question and  quizzes 

47.   Printed     chures 

50.  Engineer         reports 

51.  Filmed- discussions 

Solution  to  ('.omniiiiiK  (ilion 
Crussironl  on  I'd^c    22 
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-printed  materials 
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CHICAGO    • 

BRoadway   5-1200 


HOLLYWOOD 

HOMywood    9  5338 


N  C- 


WEhster  3-2431 
DETROIT 

TUiedo    2  3740 


NEW  YORK 

Plaia  9  0854 


CINCINNATI 

Garfield    1  0477 


CLEVELAND 

TOwer    16440 


SAN   FRANCISCO 

DOuglas  2-7789 


Ansco  sets  America's  standard  in  low  contrast  16mm  color  film 


Quality  color  release  prints  start  with 
Anscochrome  Type  242  in  your  camera 


The  excellent  color  fidelity  and 
low  contrast  of  Anscochrome' 
Type  242  film  make  it  first  choice 
among  many  quality-conscious 
professionals. 

Type  242  has  fine  grain  and  is 
unequalled  for  rendition  of 


natural  colors  with  a  unique 
ability  to  record  detail  in  shadows. 
Film  speed  is  25  with  3200K 
illumination. 

For  full  details  contact  your 
supplier.  Or  write  Ansco, 
Binghamton,  New  York. 


Ansco 


ANSCOCHROME 
16mm  TYPE  242 


ANSCO- Americas  (^  manufacturer  of  photograpf^ic  materials.,  .since  tS42. 
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EAST 
IS  WEST 
AND  WEST 
IS  EAST  * 


As  far  as  our  production 
facilities  are  concerned.  We  maintain 
complete  studios  on  both  coasts. 
Our  staff  of  writers,  directors, 

cameramen,  artists,  and  technicians 
are  available  EAST  or  WEST  to  help  you 

produce  superior  live  action  or  animation  films. 


JOHN  SUTHERLAND  PRODUCTIONS,  INC. 


For  information  please  contact: 

LOS  ANGELES 

A/!r.  Ross  Sutherland,  Executive  Vice  Pr'esident 

201  North  Occidental  Boulevard 

Lcs  Angeles  26,  California 

388-5121 


NEW  YORK 

Mr  Randall    Hood.  Executive  Producer 

18  East  50th  Street 

New  York  22,  New  York 

752-0300 
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THE  Yeak  oi  Telstar.  the  Seattle  World's 
Fair  and  of  expanding  international  film 
utilization  and  understanding  provides  a 
airring  prologue  to  the  events  of  1963.  The 
Mew  York  World's  Fair  of  1964-65  lies  just 
ihead.  with  plans  already  maturing  for  still 
iiore  exciting  applications  of  sight  sound  tech- 
liques  by  exhibitors. 

1962  was  the  year  of  the  U.S.  Department 
if  Agriculture's  100th  birthday  observance 
ind  20  factual  films  were  honored  at  that 
Department's  historic  Centennial  Film  Festi- 
val on  November  7th.  Secretary  Orville  Free- 
nan    keynoted   that   event    with    this    phrase: 

"More  pictures  and  fewer  words  would  brini; 
'nore  injormalion  ahoul  our  nulion'\  jann 
'tiograni   .   .   ." 

In  that  eventful  November,  the  Committee 
m  International  Non-Theatrical  Film  Events 
I  Cine)  presented  producers  and  sponsors  of 
+2  motion  pictures  with  honors  received  at  16 
international  film  festivals  during  the  year; 
inaugurated  its  own  "Golden  Eagle"  awards. 

But  the  "Show  of  the  Year"  was  Seattle's 
■Century  21"  Exposition  to  which  this  pub- 
lication devoted  a  Special  Report  on  the 
.ichievements  of  designers,  producers  and  tech- 
nicians who  contributed  the  images  and  sound 
that  made  the  U.S.  Science  Exhibit  and  other 
noteworthy  displays  and  theaters  the  niecca 
nf  millions  who  toured  those  fairgrounds. 

The  film  user  demonstrated  continued  pro- 
fessional concern  about  improvement  of  a-v 
techniques  at  the  annual  meeting  of  the  In- 
dustrial .Audio-V'isual  .Association  and  at  the 
Third  Annual  Conference  and  "Cindy"  .Awards 
program  of  the  Industry  Film  Producers  .As- 
sociation. 

IFPA  cited  Kodak's  John  Flory  with  the 
Jay  Gordon  Memorial  Award  as  factual  films' 
"man  of  the  year"  as  Major  General  Arno  H. 
Luehman  was  its  honored  guest.  Autonetics' 
president  John  Moore  and  the  late  Dick  Pow- 
ell and  Mrs.  Powell  (June  Allyson)  were  at 
the  head  table  as  IFP.A  president-elect  John 
Mahon  took  the  gavel  of  office  from  Dr.  Ray- 
mond Fielding. 

Business  films  of  the  U.S.  participated  for 
the  first  time  at  the  Third  International  Indus- 
trial Film  Festival  in  Berlin  on  September  23- 
27.  Thus,  the  National  Association  of  Manu- 
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facturers  joined  such  powerful  European  busi- 
ness organizations  as  the  Federation  of  Brit- 
ish Industries,  the  Confederation  of  German 
Employers  Associations  and  similar  European 
industry  hosts  in  recognizing  the  urgent  need 
for  international  exchange  and  review  of  busi- 
ness industrial  film   technique. 

The  business  of  film-making  and  processing 
was  expanding  to  meet  growing  demand  for 
the  sight/sound  medium.  Capital  Film  Lab- 
oratories completed  its  handsome,  ultra-mod- 
ern facilities  in  Washington.  D.C.  and  MPO 
Videotronics  divulged  bold  plans  for  its  large 
and  integrated  new  film  production  center, 
scheduled  for  1963  occupancy  in  Manhattan. 
.Acquiring  Dramaturgy.  Inc..  to  expand  its  show 
and  exhibit  facilities  during  the  year.  Wilding. 
Inc..  broadened  a  cooperative  arrangement 
with  the  E.  F.  MacDonaid  Company  into  the 
statutory  merger  announced  elsewhere  in  this 
issue. 

But  it  was  the  medium  itself  which  made  these 
events  possible  at  Seattle.  Berlin.  Washington 
and  elsewhere  throughout  the  globe.  Vital  and 
purposefid  pictures  of  the  year  included  the 
life-saving  Breast  Selj-Exainination  which  Au- 
dio Productions  re-created  to  continue  the 
educational  program  of  the  American  Cancer 
Society;  the  Bell  System's  highway  accident 
prevention  picture.  Anatomy  of  an  Accident. 
which  brought  merited  honors  to  Jerry  Fair- 
banks Productions;  note  the  Parke.  Davis  & 
Company's  Better  Medicines  for  a  Better 
World,  for  which  The  Jam  Handy  Organiza- 
tion received  the  Bronze  Statue  and  Gold 
Medal  awards  at  the  Turin.  Italy.  Film  Festival. 

Pan  .American  Airways  continued  its  result- 
fu!  film  program  with  Don't  Hesitate  to  Ask 
and  Stran};ers  in  Paradise  (honored  at  Berlin), 
and  produced  by  Henry  Strauss  &  Company; 
titles  like  Wire  for  Sound.  Answer  for  Linda: 
From  Generation  to  Generation:  Color  Col- 
lage: The  Question  Tree  and  hundreds  of  oth- 
ers brought  screen  results  to  their  sponsors 
and  deserved  tribute  to  their  creative  pro- 
ducers. 

The  past  is  prologue.  The  key  to  film  suc- 
cess lies  within  the  detailed  listings  of  over 
425  specializing  film  companies  within  the  U.S. 
and  abroad  which  begin  on  page  109  of  this 
issue,  and  in  the  services  of  sponsored  film 
distributors  and  writers  listed  in  these  pages,  y- 
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is  pleased 
to  announce 
that  its  famed 
dye  transfer 
process  is  now 
available  to 
make  8mm 
reduction  prints 
from  your 
16mm  and  35mm 
originals. 
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OLD 


,   Still  making  sales  presentations  with 
.   an  old-fashioned  movie  projector? 


.    Now  get  speed,  convenience 
•   and  impact  with . . . 


"fechniCOlOP       COF=!F=>OF=!A-riOM 


new  instant  motion  picture  projector 


Now  you  can  add  the  depth  and  action  of  movies  to  your 
presentations,  without  the  fuss  and  bother  of  bulky,  old- 
fashioned  projection  equipment.  Here's  an  8mm  motion 
picture  projector  so  small  it  fits  in  a  brief  case,  so  speedy 
it  saves  many  vakiahh-  minutes  on  every  presentation. 

IT'S  AS  EASY  AS . . . 


READY 

your  sales 
mes.sage  is  in 
this  t-artridRe 


just  snap 
it  in 


jroiu  $Ml.r>0 


and  so  simple  a  salesman  needs  no  special  training  to 
operate  it.  The  secret  is  in  Technicolor's  Magi-cartridge: 
no  reels,  no  sprockets,  no  threading  or  rewinding,  no  fuss 
and  fumble  to  detract  from  the  pre.sentation.  Rear  projec- 
tion models  are  avauaiilc  for  d^y^ight  projection. 


"fechnicoloiT 

C  O  F={  PO  R/20-1  O  N 

12.3  S.  Hollywood  Way.  Burbank,  Calif. 


SELL! 

presentation  is 
on  the  screen 


Show  us  how  Technicolor's  Instant  Motion 
ran  j)ut  zip  in  our  visual  presentations. 

Name 


['irture  Projector 


r    Title  _ 


.Company. 


Address  _ 
City 


_State  _ 
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ARRIFLEX 


Extreme  close-ups  of  tiny 
soldering  operations  put 
startling  dramatic  punch  into 
the  instructional  film,  "On 
Solder,"  which  demonstrates 
proper  soldering  techniques  in 
a  way  never  before  depicted  on 
the  screen.  Produced  by  Scope 
Film  Associates,  the  film  has 
won  the  American  Film 
Festival  "Blue  Ribbon" 
Award,  the  Industry 
Film  Producers  Association 
"Cindy"  Award  and  the  Chris 
Award.  Shown  above  are  (left  to  right)  :  producer- 
director  Ron  Hagerthy:  electronics  technician 
Chuck  Meier:  and  cameraman  Joseph  V.  Mascelli, 
editor  of  the  American  Cinematographer  Manual. 
Shooting  exclusively  with  an  Arritlex.  16,  Mascelli 


ARRIFLEX 

gets  the  prizewinning 
macro  action! 


achieved  many  original  and 
exciting  effects  in  the  camera  . . . 
without  any  lab-made  opticals 
. . .  including  full-screen 
macro-zoom  scenes  of  a  single 
drop  of  molten  solder  and 
flux  flowing  like  a  giant  river 
of  lava !  You  can  do  that  with 
an  Arriflex.  Place  any  com- 
bination of  optics  on 
the  lens  mount  and  see 
the  effect  as  you  film. 
Xo  guesswork  or  special  cal- 
culation...because  the  Arriflex 
mirror-reflex  viewing  system  eliminates  problems 
of  parallax  and  depth-of-field.  Focus  and  framing 
are  precisely  controlled  even  when  the  scene  is 
only  a  half-inch  wide.  Arriflex  ...  a  time-saving, 
money-saving  professional  production  camera! 


WRITE   FOR   NEW  CATALOG. 


From  the  microscope  to  the  missile  range... from  spot  locations 
to  sound  stages ...  Arriflex  professional  motion  picture  cameras 
are  the  dominant  choice  of  filmmakers  in  science,  industry,  and 
entertainment.  They're  lightweight,  rugged,  tremendously  versa- 
tile -  uniquely  suited  to  a  range  of  applications  virtually  without 
limits.  Here  are  some  of  the  features  that  give  Arriflex  cameras 
their  remarkable  capabilities: 

•  MIRROR-SHUTTER  REFLEX  VIEWFINDER  •  REGISTRATION- 
PIN  FILM  MOVEMENT  •  21°-DIVERGENCE  3-LENS  TURRET  • 
CONTOUR  HAND  GRIP  •  FRAMES-PER-SECOND  TACHOMETER 
«  COMPLETE  ACCESSORY  SYSTEM  .  .  .  lenses,  standard  and 
special-purpose  electric  drives,  power  supplies,  time-lapse  equip- 
ment, film  magazines,  sound  blimps,  tripods. 

*YOU  ARE  INVITED  to  send  us  a  description  of  your  special  use  of  Arriflex  equipment. 
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year  after  year,  MPO  consistently  receives  more  awards  and  citations 
than  any  other  film  producer.  More  important  to  the  sponsor  is  MPO's  ability  to  cre- 
atively interpret  the  client's  message  and  transmit  it  through  the  film  medium.  Like  to 
see  some  of  MPO's  award-winning,  effective  Films?  Call  Judd  Pollock  in  New  York. 


Some  recent  MPO  awards  and  citations: 

Amerieon  Film  Festival,    1962  (EFLA) 

THE    SCIENCE   OF    FIRE 

Natl  Board  of  Fire  Underwriters 

Venice  fnfernorionaJ  Film  Feitival,   1961 

UNSEEN    JOURNEY 

Gulf  Oil  Corp, 

Cofumbus  Film  Festival.    1961 

FISHING   FUN    IN    IRELAND 

Pan  American  World  Airways  System 

PATTERNS   OF   PROGRESS 

Burlington   Industries 

UNSEEN    HARVESTERS 

E-  I.  DuPont  de  Nemours  Co  ,  Inc. 

HELPING    HANDS 

Greater  New  York   Fund 

THE    SCIENCE   OF    FIRE 

Nat  1  Board  of   Fire  Underwriters 

/nfernofJonaJ  film  Festival  of  New  York.  1961 

UNSEEN    HARVESTERS 

E.   I-  DuPont  de  Nemours  Co..  Inc. 

THE    SCIENCE   OF    FIRE 

Not  I  Board  of  Fire  Underwriters 


]\PO 


MPO  PRODUCTIONS,  INC. 
222  E.  44  ST.,  NEW  YORK  17,  N,Y 
PHONE  TN-7-8200  CABLE 
•EMPOCORPO     NEW    YORK 


Coionado  Inlernationat  festival  of  Films,    1961 
AGES  OF  TIME 
HomMlon  Wolch  Co- 
San  froncMco  Infernaffono/  film  Feslival,  1961 
THE    SCIENCE   OF    FIRE 
Nal  I  Board  of  Fire  Underwriters 
PATTERNS   OF    PROGRESS 
Burlington   Industries 
UNSEEN    HARVESTERS 
E.  I.  DuPonf  de  Nemours  Co.,  Inc. 
HELPING   HANDS 
Greater  New  York  Fund 

Vancouver  fnfernationol  film  festival,  1961 
THE    SCIENCE   OF    FIRE 
Nat  I   Board  of   Fire  Underwriters 
1962  CINE  Selections 
THE    SCIENCE   OF    FIRE 
Nat  1  Board  of  Fire  Underwriters 
UNSEEN    HARVESTERS 
E,   I,  DuPont  de  Nemours  Co.,  inc. 
FISHING   FUN    IN    IRELAND 
Pan  American  World  Airways  System 
MEAT  ON   THE   MOVE 
Swift  &  Company 
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There  are  three 

Fred  Niles 

Communications 

Centers 


and  each  one  is 

A  COMPLETE  SOURCE 

for 

MOTION  PICTURES 
FOR   INDUSTRY 

BUSINESS  DEVELOPMENT 
PROGRAMS 

SOUND  SLIDEFILMS 

MERCHANDISING  MATERIALS 

BUSINESS  THEATRE 

TELEVISION   ADVERTISING 

Three  fully  staffed  and  equipped 
production  centers  to  serve  your 
every  communications  need  — 
from  idea  to  sales  results. 


aisi 

FRED  A.  NILES 
COMMUNICATIONS 
CENTERS,  INC. 

1058  W.  Washington  Blvd. 
Chicago  7,  III. 
SE  8-4181 

650  N.  Branson  Ave. 
Hollywood  4,  Calif. 
HO  3-8154 

108  West  End  Avenue 
New  York  23,  N.Y. 
SU  7-8770 
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sound 

You  know  the  old  cliche  that  "A  picture  is  worth 
a  thousand  words,"  Well,  think  about  this: 
how  much  more  is  a  picture  worth  with  words? 
When  sound  was  added  to  the  silent 
screen,  the  most  effective  communications 
medium  was  born  — because  the  modern 
sound  motion  picture  stimulates  impressions 
through  both  eye  and  ear,  capturing  almost 
the  entire  conscious  mind.  Today's  film  pro- 
ducer, to  convey  his  message  precisely, 
demands  the  most  up-to-date  and  flexible 
sound  recording  equipment,  manned  by 
skilled  craftsmen. 

Commissioned  by  Byron,  Westrex  design- 
ed and  built  a  sound  system  incorporating 
the  newest  features  — sliding  faders,  graphic 
equalizers,  effects  filters,  high  fidelity  monitor- 
ing—a sound  system  flexible  in  its  use  of  'k 
inch,  16mm,  lyvimm,  and  35mm,  magnetic 
and  optical.  Dubbers  and  recorders  are  inter- 
locked for  forward  and  reverse  with  the  finest 
projectors  — voice  recording  studios,  a  large 
mixing  theatre— and  five  complete  music  and 
effects  libraries  on  four  mediums.  Our  sound 
services  are  under  the  guidance  of  one  of  the 
country's  finest  sound  engineers,  assisted  by 
expert  technicians.    Of  further  importance  is 
the  fact  that  our  sound  studio  is  integrated  with 
our  own  motion  picture  laboratory,  assuring 
complete  coordination  and  control.  There  is 
no  more  flexible  facility  in  the  country.  There 
is  no  finer  sound.  Hear  for  yourself! 

For  free  brochure  on  all  Byron  services, 
write,  phone,  or  wire: 


motion  pictures 

1226  Wisconsin  Avenue,  N.W.,  Washington  7,  D.C.,  Area  Code  202,  FEderal  3-4000 


LIVES    TO   TELLTHE   TALE. 


Thrills,  Spills,  CMllS  . , . 


the  most  dramatic  racing  footage  ever  filmed 


coupled  with  an  entertaining  story  line  about  a  little  old  maid  school  teacher  who  loves  gasoline  engines,  adds  up  to  "The  Adventures  of 
Auntie  Kay".  For  the  first  time  ever,  a  helicopter  was  used  to  film  the  Grand  Prix  of  the  United  States  .  .  .  catching  the  race  strategies  and 
maneuvers  as  they  unfolded  below  with  explanations  by  champion  driver  Stirling  Moss.  Conceived,  written  and  produced  by  Holland- 
Wegman  for  the  Kendall  Refining  Company,  "The  AOAK"  covers  equally  exciting  championship  events  for  motorcycles,  sports  cars  and 
hydro-planes.  Result:  Nearly  10  million  TV  viewers  in  the  first  few  months  . . .  and,  with  a  12  minute  tag,  a  stimulating  sales  training  film. 


OTHER  CURRENT  PRODUCTIONS: 


yrile    ED    J .    W  E  G  M  A  N 


■■THE  BETTER  WAY",  XEROX   CORPORATION 

■•CASE  HISTORY",   STRASENBURGH    LABORATORIES 

■■A  CHAIN  IS  AS  STRONG  .  .  .■',  COLUMBUS  McKINNON  CORPORATION 

"ONE  GIFT  WORKS  MANY  WONDERS'^,   UNITED  APPEAL  OF 

GREATER  CLEVELAND 
"SAY  NO  TO  A  STRANGER",  TRANSCONTINENT  TELEVISION    CORP 
"LIFE  ASSURANCE",   SCOTT  AVIATION    CORPORATION 


HOLLAND4WEGMAN 


U 


PRODUCTIONS    INC. 
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AWARD  COMPETITIONS  FOR  BUSINESS  FILMS 


THE  AMERICAN   FIIM  FESTIVAL 

Sponsored   by  the  Educational 

Film   Library   Association 

New   York   City   •    May    1-4,    1963 

*  The  1963  American  Film  Festival,  spon- 
sored by  the  Educational  Film  Library  Asso- 
ciation, representing  school,  university  and 
public  libraries,  and  film  libraries  throughout 
the  U.  S.  will  be  held  May  1-4,  at  the  Biltmore 
Hotel,  New  York  City. 

Categories:  32  major  areas  of  education  and 
information,  art  and  culture,  religion  and  ethics. 
business  and  industry,  and  health  and  medicine 
will  be  offered  for  final  judging  by  screening 
groups  during  the  Festival.  Elections  will  have 
been  made  by  pre-screening  juries  for  final 
entries. 

Awards:  Blue  Ribbon  (certificate)  Awards 
to  be  presented  at  banquet.  Friday.  May  3rd. 
Entries  closed  on  January  25.   1963.  i^' 


THE  11TH  ANNUAL  COLUMBUS 
FILM    FESTIVAL  AND  AWARDS 

Sponsored   by   the 

Film   Council   of   Greater   Columbus 

in   association   with   the 

Columbus   Area   Chamber   of   Commerce 

.\wards   Screening:    Christopher   Inn. 

September    19,   20,    1963 

Chris  .\\vard  Banquet:   Christopher  Inn 

September  27,  1963 

Entries:  Film  producers  and  sponsors  are  in- 
vited to  enter  motion  pictures  and  filmstrips 
produced  in  1960.  1961  and  1962.  provided 
they  have  not  been  previously  submitted  to 
any  Columbus  Film  Festival.  1963  films  are. 
of  course,  accepted.  Entries  (in  the  categories 
enumerated  below)  must  be  accompanied  by 
3x5  cards  (for  preview  committees)  noting: 
running  time:  a  brief  summary  of  film  content; 
type  of  audience  intended. 

Films  are  judged  by  professionals  in  the 
various  fields.  Entry  fee  per  film  is  S5  for 
films  up  to  1.500  feet;  $7  for  films  of  1,600 
feet  or  more.  Entrant  also  pays  roundtrip  post- 
age on  films.  A  flat  charge  of  S7  covers  all 
feature  films  (16mm)  regardless  of  length.  .•X 
flat  charge  of  $10  for  all  feature  length  35mm 
prints.  (Both  U.  S.  and  foreign  feature  films 
will  be  judged  in  separate  category. )  An  entry 
fee  of  SI. 00  is  charged  for  each  set  of  film- 
strips  entered;  the  same  applies  to  sets  of  slides. 
Entries  accepted  beginiiini;  Jciiiiiaiy  \st:  clos- 
ing date  July  1 ,  1963. 

Categories  &  Chairmen:  (Motion  pictures 
and  filmstrips  should  be  shipped  directly  to 
the  following:)  Business  &  Industrv  (job  train- 
ing; sales  promotion;  industrial  relations;  pub- 
lic relations;  and  industrial  safety);  Galvy 
Gordon,  Columbus  Public  Library,  96  5.  Grant 
Ave.,  Columbus  15,  Ohio:  Information  &  Ed- 
ucation (classroom  instructional  films;  special- 
ized instructional;  general  information),  Dan- 
iel R.  Porter,  Ohio  Historical  Society,  Ohio 
Stale  Museum,  Columbus  10,  Ohio:  Health  & 
Mental    Health    (health    &    hygiene;    mental 


IITH  COLUMBUS  FILM  FESTIVAL: 
health;  general  medicine;  professional  health; 
dental),  Peter  A.  Volpe.  M.  D.,  Director,  Re- 
gional Hospital  Planning,  Columbus  Hospital 
Federation,  Box  2239.  Columbus  16,  Ohio: 
Travel  U.  S.  &  Foreign  &  Special  Fields  (arts 
&  crafts,  music,  experimental,  religion);  Fea- 
ture Films  (16  or  35mm.  U.  S.  and  foreign). 
Daniel  F.  Prugh,  Film  Council  of  Greater  Co- 
lumbus, 280  East  Broad  Street,  Columbus  15, 
Ohio:  General  Filmstrip  Category,  (business, 
education,  health,  mental  health,  travel.  U.  S. 
&  foreign,  fine  arts,  religion )  Dr.  Hazel  L.  Gib- 
bony,  Supervisor,  Bureau  of  Educational  Re- 
search. Ohio  State  University.  1988  N.  College 
Rd.,  Columbus  10.  Ohio. 
Awards  Given;  This  is  the  fifth  year  of  the 
Chris  Statuette  Award,  presented  to  the  out- 
standing films  in  each  category.  Films  receiv- 
ing the  Chris  Statuette  must  be  voted  "best  in 
photography,  story  value,  and  technical  as- 
pects of  production."  Chris  Certificate  Awards 
are  given  to  motion  pictures,  filmstrips,  and 
slides  considered  "finalists""  but  not  receiving 
the  statuette  award.  S' 


FARM  FILM  FOUNDATION 
PROFESSIONAL    IMPROVEMENT   AWARDS 

.Awards:  For  the  9th  con^eclltl\e  year,  an 
inscribed  certificate  and  $500.00  will  be  given 
to  an  active  member  of  the  American  Asso- 
ciation of  Agricultural  College  Editors,  who 
is  selected  by  a  committee  of  three  Judges  as 
having  made,  through  work  in  motion  picture 
production,  the  most  outstanding  contribution 
to  the  advancement  of  agriculture,  home  eco- 
nomics, rural-urban  relations,  and  the  public 
interest  during  the  past  two  years.  Honorable 
Mention  .'\wards  of  $50.00  each  may  also  be 
given  at  the  discretion  of  the  Judges. 
PRESENfATioN:  The  Awards  will  be  presented 
at  a  dinner  co-sponsored  by  the  Farm  Founda- 
tion and  the  Foundation  for  .American  Agri- 
culture at  the  annual  meeting  of  the  American 
Association  of  Agricultural  College  Editors 
scheduled  for  July  l5.  1963  at  Oklahoma  State 
University.  Stillwater.  Oklahoma. 
Eligibility:  Any  active  members  of  .AAACE 
engaged  in  some  phase  of  motion  picture  pro- 
duction are  e'igible  to  apply  for  the   .Award. 

FREEDOMS  FOUNDATION  AWARDS 

Sponsored   by  the    Freedoms   Foundation 
Valley   Forge,    Pennsylvania 
Closing   Date   for   Entries:    November,    1963 
Categories:  Consideration  is  given  to  all  films 
produced  or  released  during   1963.  which  are 
aimed  at  building  a  better  understanding  of  the 
American  Way  of  Life. 

Awards:  .A  distinguished  jury  of  State  Supreme 
Court  jurists  and  other  eminent  citizens  selects 
one  film  for  the  top  award  and  approximately 
10  others  for  the  George  Washington  Honor 
Medal  recognition.  Awards  will  be  announced 
at  Valley  Forge  on  February  22.  1964. 
To  Nominate:  Nomination  forms  are  avail- 
able from  Freedoms  Foundation.  Inc..  at  Val- 
lev  Forae.  Pennsvlvania.  9 


ANNUAL  INDUSTRY   FILM  PRODUCERS 
ASSOCIATION    AWARDS 

IFPA  Conference-June   13,   14,   15,    1963 
Ambassador  Hotel,  Los  Angeles 

Annual  Awards  Competition  in  recognition 
of  growing  number  of  motion  picture  units 
set  up  for  the  production  of  factual  films.  The 
purpose  of  the  IFPA  awards  is  to  stimulate  a 
constant  improvement  in  efficiency  of  produc- 
tion, quality  of  films,  and  their  effective  utili- 
zation by  industry,  education,  and  government. 
Categories:  Public  Information;  Technical  In- 
formation; Sales  Promotion;  Training;  Orienta- 
tion and  Indoctrination;  Out-Plant  Production. 

Entry  Information:  Films  may  be  submitted 
by  any  Active  IFPA  Member.  Out-of-plant 
films  produced  for  an  IFPA  Active  member 
may  be  submitted  by  that  member  in  the  Out- 
Plant  Production  category.  Any  film  complet- 
ed for  release  during  the  calendar  year  of 
1962  is  eligible.  Films  completed  earlier  under 
government  security  classification,  but  declass- 
ified during  1962  are  also  eligible.  More  than 
one  film  can  be  submitted.  Entry  deadline  is 
March  15.  1963.  Entry  fee  for  each  film  is 
$10.00.  For  additional  information  write  to 
■A.  L.  Gorsline.  IFPA  Awards  Chairman,  c/o 
Management  Systems  Corporation.  2043  West- 
cliff  Drive.  Newport  Beach.  California.  9 


INTERNATIONAL   FILM   FESTIVAL 
OF   NEW   YORK   CITY 

(Held  in  Conjunction  With  the 
Industrial  Film  &  A-V  Exhibition) 

The  Third  International  Film  Festival  of 
New  York  is  scheduled  for  October  8.  10. 
1963.  at  the  Barbizon-Plaza  Hotel.  Central 
Park  South.  New  York  City.  Industrial  and 
other  sponsored  films  as  well  as  TV  commer- 
cials are  eligible  for  entry. 

Categories:  Business  films  may  be  entered  in 
(I)  Sales  Presentation;  (2)  Training;  (3i 
Public  Relations;  (4)  Scientific;  (5)  Educa- 
tional; (6)  Public  Service;  and  (7)  Documen- 
tary categories.  Television  commercials  are 
grouped  into  (  1  )  Live  Action;  (2)  Animation 
and  Puppet;  and  (3)  Live  and  Animation,  and 
are  divided  into  (a)  up  to  30  seconds;  and 
(b)  over  30  seconds. 

Awards:  Grand  Prix  is  awarded  in  each  of  the 
two  primary  groups.  Business  Films  and  TV 
Commercials.  Each  category  in  these  two 
groups  is  eligible  for  First  Prize  and  Special 
.Awards.  Special  achievement  awards  are  given 
for  contributions  in  Best  Direction.  Best  Music- 
al Sound  Track.  Best  Special  Effects.  Best 
Photography.  Best  .Art  Work.  etc. 

Entries:  for  entry  forms  and  fees  apply  to 
Industrial  Exhibitions.  Inc..  sponsors  of  the 
Festival,  at  17  East  45th  St.,  New  York  17. 
N.  Y.  Phone:  OXford  7-4978.  K' 


(award  listings  are  continued  on  pace  14  ) 
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BUSINESS    SCREEN 


We  Idolize  Service 


(THAT'S  WHY  WE'VE  BUILT  A  NEW  PLANT) 

We  outgrew  our  old  quarters.  The  new  plant  offers  the  most  modern 
facihties  obtainable  anywhere.  No  color  job  will  be  beyond  us,  no  tech- 
nical problem  loo  technical.  This  is  the  world's  newest,  most  modern 
film  processing  plant— and  we're  delighted  to  say  "at  your  service." 


B«i 


Capital 

Film  Laboratories,  Inc. 
470  E  St.,  S-W.  •  Washington  24,  D.C.  •  District  7-1717 

SOUND,  EDITORIAL  AND  ALL  MOTION  PICTURE  LABORATORY  SERVICES 
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HUNTING   FOR 

CUSTOMERS? 

.   .   .  Tell    'em    about    8mm 
Savings  and  Salesmanship! 


FILM  AWARD  COMPETITIONS 


YOUR 

ACTIVE 

PARTNER 


VICAUDIO 

SELLS,  TRAINS,  TEACHES 

WITH  THE 

EXCITEMENT  OF 

FULL- COLOR 

8mm  SOUND  FILMS! 


This  is  the  new  VICAUDIO  COMPACT 
SOUND  8  CARRY  ALL  PROJECTOR... 
the  remarkable  lightweight  rear-screen 
projector  in  an  attache  case!  With 
VICAUDIO,  new  professional  quality 
8mm  sound  movies  open  a  new  dimen- 
sion in  audio-visual  communication. 
Magnetic  sound  with  its  flexibility... 
8mm  film  with  its  amazing  production 
savings.,  .loop-loading  with  its  repeat- 
message  possibilities... all  combine  in 
the  VICAUDIO.  May  we  send  you  the  full 
story  on  8mm  sound  and  the  equipment 
which  brings  it  to  reality? 

vicoM,  INC  <s:  ^ 

A  SUBSIDIARY  OF  ELGEET  OPTICAL  COMPANY 
309  CHILD  STREET,  ROCHESTER  6,  NEW  YORK 


THE  21  ST  ANNUAL  NATIONAL 

SAFETY    FILM   CONTEST 

Sponsored   by   the   National   Committee 
on   Films   for   Safety 

(Entries   close   February    15,    1964) 

Eligible  Films:  All  motion  pictures  and 
sound  slidefilnis  produced  or  released  during 
1963  whose  primary  objectives  are  safety  oi 
which  have  important  accident  prevention  se- 
quences. 

Categories:  Motion  pictures,  theatrical  and 
non-theatrical  (16mm)  in  each  of  four  fields: 
1.  Occupational.  2.  Home.  3.  Traffic  and 
transportation.  4.  General.  Sound  slidefilms 
are  judged  separately,  as  are  television  short 
subjects  and  TV  spots. 

Awards:  Bronze  Plaques  will  be  awarded  to 
lop  winners  in  each  of  the  four  fields  and  to 
top  sound  slidefilms.  Award  of  Merit  Certifi- 
cates will  be  given  to  other  films  for  special 
reasons  of  subject  treatment,  production  ex- 
cellence and/or  unusual  contribution  to  safety. 
,\t  the  discretion  of  the  judges,  awards  may 
be  given  separately  for  "instruction-teaching"' 
and  for  ""inspirational"  purpose  films. 

Presentation:  Films  winning  the  Bronze 
Plaque  will  be  shown  in  October  during  the 
N'ational  Safety  Congress  and  Exposition  in 
Chicago.  111.  Plaques  will  be  presented  at  that 
lime  to  representatives  of  sponsors  of  these 
films  by  the  Committee's  chairman.  Certifi- 
cate of  Merit  winners  will  receive  their  awards 
after  the  final  judging  which  is  in  .April.  All 
winners  will  be  notified  immediately  after  the 
judging. 

Information  on  .Aw  aros  Program  :  Write 
to  William  Englander.  Secretary,  National  Com- 
mittee on  Films  for  Safety.  42.'>  North  Michi- 
inn  Avenue.  Chicago   11.  Illinois.  1^ 


11TH    ANNUAL   AWARDS   COMPETITION 

of   the 

NATIONAL  VISUAL   PRESENTATION   ASSN. 

Entries   close   April   29,    1963 

-  The  National  Visual  Presentation  Associa- 
tion annually  sponsors  a  National  Visual  Pre- 
sentation Awards  Competition,  presenting 
awards  to  audio  and  visual  presentations  con- 
tending for  its  ""Best  Visuals"  citations  in  vari- 
ous categories  noted.  All  entries  and  blanks 
must  reach  the  committee  no  later  than  Mon- 
day. April  29th,    1963. 

The  National  Visual  Presentation  Awards 
Competition  is  a  major  feature  of  the  1 1th  Day 
of  Visuals,  to  be  held  June  4th.  ."ith  and  6th, 
at  the  Hotel  Commodore  in  New  York.  Also 
featured  will  be  3  days  of  seminars  on  visual 
presentation  subjects  and  an  audio-visual  trade 
show.  Winners  of  the  National  Awards  Com- 
petition will  receive  their  awards  at  NVPA's 
Day  of  Visuals  banquet  on  June  5th. 

Types  of  Visuals  Eligible:  For  the  purpose 
of   this  competition,   visuals   are   defined   as: 


NAT!  VISUAL  PRESENTATION  AWARDS; 

(1)  motion  pictures.  (2)  filmstrips  and  slide 
programs  with  recorded  sound.  (3)  slides  and 
overhead  projector  transparency  programs,  and 

(4)  flannel  board,  flip  chart  and  other  non- 
projected  visual  presentations.  This  excludes 
point-of-purchase  displays,  pamphlets  and 
conventional-type  '"reading  matter." 

Competition  Categories:  (1)  General  Pub- 
lic Service.  (2)  Sponsored  Educational,  (3) 
Employee  Relations,  (4)   Employee  Training. 

(5)  Sales  Training,  (6)  Industrial  Sales  and 
Sales  Promotion,  and  (7)  Consumer  Sales  and 
Sales  Promotion. 

Judging:  Judging  will  be  based  primarily  on 
how  successful  the  visual  accomplished  the 
communication  job  it  was  designed  to  do.  A 
point  system  will  be  used. 

For  Information:  Write  M.  E.  Schack.  Na- 
tional Visual  Presentation  Association,  19  West 
44th  Street.  New  York  36.  New  York.  ^ 


SAN     FRANCISCO 
INTERNATIONAL   FILM    FESTIVAL 

(Film   As   Communication   Section) 

October   30-November    12,    1963 

Categories:  1.  Art  and  Culture,  (relating  to 
subject  matter).  II.  Industrial,  Government  and 
Institutional  Films  for  Internal  Use;  111.  Gov- 
ernment Films  for  General  Information  to  the 
Public;  IV.  Films  Sponsoied  by  Industry.  Com- 
panies or  Other  Commercial  Institutions  for  the 
General  Public;  V.  Films  Sponsored  by  Civic 
and  Community  Organizations  or  Other  Non- 
profit Institutions  for  Public  Use;  Vi.  Class- 
room Films  (primary  and  elementary  schools); 
VII.  Classroom  Films  (secondary  schools  and 
colleges);  VIII.  Continuing  Education  (gradu- 
ate, technical,  training  and  other  instructional). 

Entry  Information:  Application  blanks  to 
be  sent  in  April;  receipt  of  forms  deadline  is 
.August  1,  1963.  Only  16mm  release  prints  will 
be  accepted  but  original  gauge  may  be  another. 
Film  .As  Communication  Final  Screenings  and 
Conference  will  be  held  Wednesday.  November 
6  through  Friday.  November  8.  The  general 
Festival  dates  are  October  30-November  12. 
1963.  Requests  for  application  blanks  and  ad- 
ditional information  should  be  directed  to:  San 
Francisco  International  Film  Festival.  Film  as 
Communication.  172  Golden  Gate  Avenue.  San 
Francisco  2,  California. 
Creative-Experimental  Films,  previously 
included  in  Film  as  Communication  category, 
will  be  placed  in  separate  competition  this  year. 
Titled  ""Film  as  Art."  the  new  section  will  be 
devoted  entirely  to  experimental  films.  Par- 
ticipation of  independent  film  makers  is  en- 
couraged; entries  will  be  judged  on  the  basis  of 
original  contributions  to  the  film  medium.       y' 

Awards  for  Televfsion  Commercials  Are 
Detoiled  on  Following  Page  Sixteen 
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"I  I  E  3  U  5  &  7  a  R  0 


"Selective  Audiences"  replace  mere  numbers  with  real  people 


Developing  selective  audiences  for  public-rela- 
tions films  is  a  challenge  that  a  progressive  dis- 
tributor must  accept. 

Selective  audiences  are  a  product  of  our 
belief  that  the  bland  assortment  of  audiences 
in  too  many  of  today's  distribution  programs 
are  not  doing  the  job  they  should  do  for  the 
film  sponsor. 

The  obligation  to  do  this  job  properly  lies 
with  the  distributor.  The  goal  he  should  strike 
at  is  not  the  vague  assortment  of  adult  and 
school  audiences,  so  common  today,  but  a  prf- 
cise  selection  of  audiences  that  aims  at  the 
sponsor's  range  of  itv mediate  interests. 


"Selective  Audiences"  are  not  just  the  heady 
stuff  that  shop  talk  is  made  of.  Our  sales  con- 
sultants offer  these  precise  distribution  pro- 
grams as  part  of  our  standard  services,  and 
they  wind  up  being  spelled  out  in  our  contracts 
every  day. 

We  hold  that  these  programs  are  the  most 
advanced  in  the  industry.  They  give  the  sponsor 
a  high  return  on  his  distribution  investment 
and  eciually  important  to  sponsor  and  producer, 
they  add  a  clear  measure  of  extra  value  to 
the  already  proved  function  of  public-relations 
films. 

If  you'd  like  more  information  about  "selec- 
tive" film  distribution,  we'll  be  glad  to  get  in 
touch  with  you.  .Just  call  or  write  any  of  the 
Sterling  Movies  U.S.A.  sales  consultants  below. 

STERLING 

MOVIES 

U.S.A.'"^ 

Morton  .J.  Fink  •  Ray  W.  Salo 

.■!7.5  Park  Avenue,  New  York  22,  N.  Y. 

JUdson  6-1717 

W'illiam  Troy  •  Clifford  Wells 

200  South  Michigan  Avenue,  Chicago  1,  III. 

9:W-60.-)6 

Ralph  Rafik 

1469  North  Vine  Street,  Los  Angeles  28,  Calif. 

Hollywood  7-3739 
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FILM  AWARDS 

THE  FOURTH   ANNUAL  AMERICAN 
TV  COMMERCIALS   FESTIVAL 

New  York   City,-May   24,    1963 
Chicago,   Toronto,    Dollos,    Los   Angeles, 
and   Other  Cities— May  &  June,    1963 
Eligibility;  Open  to  commercials  shown  na- 
tionally,   regionally    or    locally    on    television 
in  the   U.   S.   and  Canada  during  the   period 
March    1.    1962  through  March  1,    1963,  ex- 
cept winners  in  last  year's  American  Festival. 
Deadline  for  entries  was  February  15th,  1963. 
Catkcories:     Thirty    product    classifications, 
(i.e.,  automobiles,  cigarettes,  etc.). 
Commercials'  Classics:  Special  category  for 
all-time    outstanding    commercials.    First    air 
date  must  have  been  during  or  before   1958. 
Judged  on  longevity,  productiveness  in  sales, 
memorability,    influence    on   later   techniques, 
awards  received,  etc.  Winners  to  be  added  to 
past  year's  selection  in  Hall  of  Fame. 
Judging:  Judging  will  be  handled  by  five  Re- 
gional   Commercials    Councils    of    prominent 
advertising    executives.    Crileria:    impact,    be- 
lievability.    tastefulness,    copy    demonstration, 
identification,  remembrance,  audience  involve- 
ment, ente.tainment  values,  plus  TV  technique. 

Awards:  Top  150  Commercials:  Best  of  Prod- 
uct Category  awards;  special  citations  for  Ad- 
vertising Achievement;  special  citations  for 
Craftsmanship. 

Information:  16mm  Reel  of  winners  avail- 
able from  Wallace  A.  Ross.  Director,  American 
TV  Commercials 'Festival,  40  East  49th  Street, 
New  York  17,  N.  Y.  Phone:  ELdorado 
5-5877,  » 


GEO.  W.  COLBURN  LABORATORY,  Inc. 

164  NORTH  WACKER  DRIVE  /  CHICAGO  6,  ILLINOIS 


COMPLETE    LABORATORY    SERVICE    FOR    16    MM    ,    EDITING    ,    RECORDING        WORK    PRINTING   / 
8  MM   4   16  MM  RELEASE    PRINTING  /    TITLING    /    35  MM    SLIDE    AND    FILMSTRIP    SERVICE 


FO'JRTH   ANNUAL   INTERNATIONAL 
BROADCASTING    AWARDS   COMPETITION 

Sponsored   by  the   Hollywood   Advertising   Club 
■'-   IBA  awards  to  be  presented  during  Febru- 
ary. 1964  at  the  Hollywood  Palladium.  Holly- 
wood. California  for  the  world's  best  television 
and  radio  commercials  broadcast  during  1963. 

Eligibility:  Open  to  any  company  or  in- 
dividual engaged  in  creating  or  producing 
broadcast  advertising.  For  television  commer- 
cials broadcast  internationally,  nationally,  re- 
gionally or  locally  between  December  1,  1962 
and  December  1,  1963.  Deadline  for  entries: 
December    15,    1963. 

Categories:  Fourteen  television  and  eight 
radio  categories,  including:  Live  Action;  Ani- 
mation; Combination;  Stop  Motion;  Video 
Tape;  ID's;  Local;  Program  Integrated;  Hu- 
mo.-ous;  Public  Service;  Series,  etc. 
Judging:  Preliminary  judging  held  in  five  pro- 
duction centers:  London,  Toronto,  New  York, 
Chicago  and  Hollywood.  More  may  be  added. 
Final  judging  by  outstanding  panel  of  industry 
professionals,  held  in  Hollywood. 

Information:  General  Chairman,  Internation- 
al Broadcasting  ."Xwards,  Hollywood  Advertis- 
ing Club.  6362  Hollywood  Boulevard,  Hollv- 
wood  28,  California.'Phone  HO.  5-1  183.  if 
(award  listings  are  continued  on  page  1 8 ) 
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Shake  his  hand. 
Open  the  box. 
Plug  it  in. 
Let  'er  roll. 


Revolutionary  projector  sells  your  product  anywhere.  In  sound  and  color,  in  broad 
daylight.  Sets  up  in  10  seconds— and  repeats  automatically.  Let  us  demonstrate: 


Technically,  the  Fairchild  400  is  an  Smm  rear  screen 
sound  movie  projector.  It  works  more  like  a  TV  set,  except 
you  don't  have  to  fuss  with  the  locus. 

The  Fairchild  weighs  less  than  a  portable  typewriter 
and  takes  up  less  than  2  sq.  ft. -wide  open. 

It  shows  up  to  20  minutes'  worth  of  color  sound  film. 
Requires  no  warm-up.  Takes  just  10  seconds  to  set  up,  plug 
in  and  turn  on.  On  is  uhen  il  coiinis. 

You  can  demonstrate  snow  removal  in  July,  a  turbo- 
prop on  a  desktop  or  review  a  year's  research  in  a  minute. 
Take  your  customer  on  a  field  trip,  a  test  run,  or  a  tour  of 
the  plant.  Right  where  he  signs  the  orders. 

When  the  commercial's  over,  the  Fairchild's  ready  to 
repeat,  automatically,  up  to  3000  times  per  print. 

As  we  said,  the  Fairchild  is  an  Smm  machine— the  most 
reliable  and  modem  ever  made  — but  any  16mm  or  35mm 
film  can  be  quickly  and  easily  reduced  to  S,  sound  and  all. 

Thousands  of  Fairchild  40;)s  have  gone  into  use  in  the 
first  12  months.  They're  helping  salesmen  multiply  sales  of 


automobiles,  building  materials,  tractors,  staplers,  bowling 
alleys  and  brassieres.  They're  cenverting  par  salesmen  into 
crackerjacks.  Demonstrating  product  advantages  every  where. 
Concisely.  Dramatically.  If  you  have  a  product  the  Fairchild 
might  help,  clip  the  cou- 
pon. We'll  rush  one  over  c^^  I  CJf^  I— 1 1 1  n 
and  plug  it  in.  f  JIHHI 


Fairchild  Camera  and  Instrument  Corporation 

Industrial  Products  Division 

580  Midland  Avenue.  Yonkers,  New  York 

Gentlemen:  I  vvant  to  see  for  myself  what  the  400  can  do. 

Name — 


Position- 


Firm- 


.■\ddress_ 
City 


_Zone_ 


-State- 


NUMBER  1  •  VOLUME  24 


INTERNATIONAL  AWARD  COMPETITION 


iir\ 


REEL  NEWS 

FOR 
FILM  MEN! 

Certified  Storage 
for  500,000,000  feet  at 

BEKINS 

FILM  SERVICE  CENTER 


•  Easy  access! 

•  Complete  records! 

•  Prompt  delivery  anywhere! 


Services  provided  include 

Distribution 

Inspection 

Grading  &  Cleaning 

Repairing  &  Rejuvenation 

Scratch  Removal 

Protective  Coating 

Editing 

Commercial  Insertion 


THE    lOTH    INTERNATIONAL 
ADVERTISING    FILM    FESTIVAL 

Cannes,   France— June    17-27,    1963 

Sponsored    by   the   Screen   Advertising 

World   Association   Ltd. 

Management  Committee:  The  Joint  Execu- 
tive Committee,  consisting  of  officers  of  the 
above  mentioned  Association,  is  fully  respon- 
sible for  all  policy  matters  in  relation  to  the 
Festival  Organization.  Categories  and  awards 
are  planned  by  these  representatives  of  the 
sponsoring  Association.  Festival  Director:  Mr. 
Peter  E.  Taylor,  Head  Office,  International 
Advertising  Film  Festival.  17,  Berkeley  Street. 
London   W.    I.   England.    Phone:    GROsvenor 

1471  :. 

Entr-i  D\Tt  &  Categories:  Entry  forms 
issued  from  London  Office  during  March,  Clos- 
ing dates:  for  completed  entry  forms  —  April 
30th.  for  delivery  of  films  to  Venice  —  May 
12th.  Contact  in  L'nited  States.  Alexander  In- 
ternational. ."iOO  Fifth  .^venue.  New  York  36. 
New  York. 

Category  Modification:  a  new  category  in 
the  Cinema  Group  will  serve  "Special  Effects" 
subjects  of  the  13-110  metres  length.  In  the 
Television  Group,  subdivisions  in  running  time 
for  three  categories  each  for  Live  Action.  Car- 
toon and  Animated  Objects  (including  Puppets, 
etc.)  will  be  as  follows:  (a)  up  to  20  seconds; 
(b)  21-45  seconds;  and  (c)  over  45  seconds. 

Awards:  Special  awards  will  include  besides 
the  Grand  Prix  du  Cinema  and  the  Grand  Prix 
de  la  Television,  the  Coppu  di  Venezia  which 
will  be  awarded  in  each  of  the  Cinema  and 
Television  groups  for  the  highest  average  of 
marks  attained  for  a  minimum  entry  of  six 
films  in  the  one  or  the  other  group. 

Jl'Rv:  An  International  Jury  headed  by  Dr. 
J.  Klein,  .Amsterdam  (as  secretary)  and  Per 
Busted.  Oslo.  Norway  (assistant  secretary)  has 
been  selected  to  judge  motion  pictures  entered. 
Members  of  the  various  international  and  na- 
tional advertising  associations  and  federations 
compose  this  judging  group.  ^" 

THE    15TH    ANNUAL   COMPETITION 
OF  THE  CANADIAN    FILM   AW/ARDS 

Sponsored   Jointly   by 

The   Canadian   Association   for   Adult   Education, 

The   Canadian   Film    Institute, 

The   Canada    Foundation 

Management  Committee:  Consists  of  rep- 
resentatives from  each  of  the  sponsoring  or- 
ganizations plus  technical  advisers,  who  are 
associated  with  the  film  making  industry  in 
Canada.  Roy  Little.  Chainmin.  Canadian  Film 
.•\wards.  1762  Carling  .Avenue.  Ottawa  13. 
Ontario. 

Categories:  Awards  will  be  given  for  films 
produced  for  TV  in  two  categories,  fictional 
and  documentary,  and  for  filmed  TV  commer- 
cials. Other  categories  are:  Theatrical,  shorts 
and  features;  Non-theatrical,  arts  and  experi- 
ment, children's,  general  information,  public 
relations,    sales   and   promotion,   training   and 


15TH  CANADIAN  FILM  AV\/ARDS: 
instruction,  travel  and  recreation,  amateur.  New 
award  for  Cinematography  to  be  presented  by 
Canadian  Society  of  Cinematographers.  Films 
released  during  1962  by  Canadian  film  pro- 
ducers are  eligible  for  award.  Entries  closed 
January  31.  1963. 

Awards:  Amateur  Trophy  of  the  .Association 
of  Motion  Picture  Producers  and  Laboratories 
of  Canada,  the  Award  for  the  Canadian  Film 
of  the  Year,  an  Award  of  Merit  for  each  cate- 
gory. ^■ 

CINE 

THE  COMMITTEE  ON    INTERNATIONAL 

NON-THEATRICAL    EVENTS 

(Processing   United   States   Entries 
in    International    Film   Festivals) 

Office  (of  the  Coordinator):  1201  Sixteenth 
Street.  N.  W..  Washington  6.  D.  C. 
Officers:  John  Flory  (Eastman  Kodak  Co.), 
National  Chairman:  James  A.  Barker  (Capital 
Film  Laboratories.  Inc.),  First  Vice-Chainnan: 
Charles  Dana  Bennett  (Farm  Film  Founda- 
tion); Brice  Howard  (National  Educational 
Television  &.  Radio  Center);  Ralph  Hoy  (Alu- 
minum Company  of  America ) ;  Anna  L.  Hyer 
I  National  Education  .Association) ;  Stanley  Mc- 
intosh (Teaching  Film  Custodians.  Inc.);  Vice- 
Cluiirmen.  Harold  E.  Wigren  (National  Ed- 
ucation   Association).   Coordinator. 

Other  Trustees:  Eyre  Branch  (Standard  Oil 
Co..  New  Jersey,  retired);  Otto  H.  Coelln 
(Business  Screen  Magazine);  Ralph  P.  Creer 
( American  Medical  Association ) ;  Robert  Dis- 
raeli (American  Jewish  Committee);  Kirby 
Grant  (.Actor-Director);  Carolyn  Guss  (Indi- 
ana University);  Emily  S.  Jones  (Educational 
Film  Library  Association ) ;  .Alden  Livingston 
(  E.  I.  duPont  de  Nemours  &  Co..  Inc.);  The 
Rev.  Michael  Mullen.  C.  M.  (St.  Johns  Uni- 
versity ) ;  Edward  Oglesby  ( State  of  Virginia  ) ; 
Willis  H.  Pratt.  Jr.  (American  Telephone  & 
Telegraph  Co.);  Reid  H.  Ray  (Reld  H.  Ray 
Film  Industries):  Frank  Rollins  ( E.  R.  Squibb 
&  Sons);  Randall  Whaley  (Wayne  State  Uni- 
versity); Janet  R.  Wilkins  (National  .Associa- 
tion of  Manufacturers);  Willard  Webb  (Ameri- 
can Science  Film  Association);  and  Dv.,n  G. 
Williams  (University  of  Kansas  City).  Note: 
the  above  serve  not  as  representatives  of  their 
organizations,  but  as  individuals. 

Purpose:    CINE   is  a  voluntary  organization 

established  to  coordinate  the  selection  of  U.  S. 
non-theatrical  motion  pictures,  other  than  those 
produced  by  the  United  States  Government. 
for  submissions  to  foreign  film  festivals. 

1963  Activities:  Selection  of  U.  S.  non-the- 
atrical films  for  entry  in  the  following  festi- 
vals is  being  handled  by  CINE:  Berlin  In- 
ternational Film  Festival;  Berlin  International 
Agricultural  Film  Competition;  Padua  Inter- 
national Exhibition  of  the  Scientific-Didactic 
Film;  Valencia  Music  and  Dance  Motion  Pic- 
ture Contest;  Vancouver  International  Film 
Festival;   Venice   International    Film   Festival: 

(LISTING    IS    concluded    ON     PAGE     TWENTY) 
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PUBLIC   RELATIONS  •  EDUCATIONAL*  TRAINING  •  MEDICAL*  FARM  .  .  .  and 


Technical  pictures  don't  have  to  he  loo  technical. 
Technicians  are  also  /jeop/e.  Their  worlds  are  complex 
ones,  but  the  technical  motion  pictures  they  seem  to 
prefer  are  the  ones  which  are  clear,  interesting  and 
well  executed,  as  well  as  being  accurate  and  informa- 
tive. Put  yourself  in  an  audience  with  upper-case 
technicians  and  you  couldn't  tell  a  biochemist  from 
your  neiglibor  next-door.  Technical  groups  want 
motion  pictures  on  technical  subjects  to  be,  in  the 
Grst,  second  and  lliini  place,  good  motion  pictures. 


Technical 


Pictures 


by  Audio. 


Among  Our  Clients 


fiAXQD  [a 


a 


American  Airlines 

American   Telephone 
&  Telej;ra|)h  Co. 

Association  of  Better 
Bnsiness  Bureans 

Atomic  Energy  Commission 

Bahcock  &  Wilcox  Co. 

College  Entrance 
Examination   Board 

E.  I.  dn  Pont  de  Nemours 
&  Co.,  Inc. 

Ethyl  Corporation 

General  Motors  Corporation 

Johnson  &  Johnson 


Liggett  &  Myers  Tobacco  Co. 

McGraw-Hill  Book  Co. 

National  Board  of  Fire 
Underwriters 

Port  of  New  York  Authority 

Smith  KUne  &  French 
Laboratories 

Texaco,  Inc. 

Union  Carbide  Corp. 

U.  S.  Navy 

Western  Electric  Co. 

Westinghouse  Electric  Corp. 


— anil  iiianv.  many  others 


0 


PRODUCTIONS,     INC. 

FILM  CENTER  BUILDING  •  630  NINTH  AVENUE  •  NEW  YORK  36,  N.Y. 
TELEPHONE:   PLoza   7-0760 


Frank  K.  Speidell,  President 
P.  J.  Mooney,  Vice-President  &  Treasurer 
T.  H.  Westermann,  Vice-President,  Soles 
Alexander  Gonsell,  Secretary 


Frank  Beclcwith 
L.  S.  Bennetts 


Producer-Directors: 

Alexander  Gonsell 
H.  E.  Mandell 


Harold  R.  Lipmon 
Erwin  Scharf 


INTERNATIONAL  AWARD  COMPETITION 


THE  CINE  INTERNATIONAL  COMMIHEE: 
Cortina  International  Competition  for  Sports 
Motion  Pictures;  Edinburgli  Film  Festival;  Mel- 
bourne Film  Festival. 

Entry  Forms:  Write  Harold  E.  Wigren,  Co- 
ordinator, CINE,  c/o  NEA,  1201  Sixteenth 
Street,  N.  W.,  Washington  6.  D,  C.  for  entry 
forms.  For  information  on  business-sponsored 
motion  picture  entries  write:  Business  and  In- 
dustry Subcommittee,  c/o  Thomas  W.  Hope, 
assistant  advisor,  non-theatrical  films,  Eastman 
Kodak  Company,  Rochester  4,  New  York. 
Deadlines:  Films  released  between  January 
1,  1962  and  February  28,  1963,  must  have 
been  entered  by  March  1,  1963.  R' 


EDINBURGH   INTERNATIONAL 
FILM   FESTIVAL 

Edinburgh,   Scotland— Aug.   18-Sept.   1,   1963 
Entry  Information:  Selection  of  U.  S.  films 
for  entry  in  this  festival  is  being  handled  by 
the  Committee  on  International  Non-Theatri- 
cal Events  (CINE),  formed  for  the  purpose. 


MIFED,   INTERNATIONAL  FILM,   TV   FILM 
AND  DOCUMENTARY  MARKET 

Two  Annual  Markets: 

VII   Cine-meeting,  April    12-15,   1963 
VIII   Cine-meeting,  October   14,  24,    1963 

Categories:  Feature  (entertaiiwient)  motion 
pictures,  telefilms,  publicity  films  and  docu- 
mentary motion  pictures  may  be  screened 
a'  this  market-place  for  possible  re-sale. 


THE  M  1  F  E  D  FILM  MARKETS: 
Markets:  two  sessions  are  held  each  year.  The 
Spring  session  in  April  is  concurrent  with  the 
Milan  International  Trade  Fair.  A  Fall  session 
is  held  in  October  (see  above). 
Entries:  Address  requests  for  entry  forms, 
etc.  to  Commissariato  del  MIFED  (Mercato 
Internazionale  del  Film,  del  TVPilm  e  del 
Documentario,  Largo  Domodossola,  1,  Milano 
(640)  Italy.  "  H" 

THE  6TH  ANNUAL  VANCOUVER 
INTERNATIONAL  FILM   FESTIVAL  &   AWARDS 

Sponsored  by  the  Vancouver   Festival  Society 
of  Vancouver,  B.  C,  Canada 

October  17-26,  1963.  Entries  close  Sept.  15. 
Entries;  Films  released  since  January  1.  1961 
are  eligible,  excepting  Canadian  and  American- 
made  films,  which  must  have  been  released 
since  January  1,  1962.  Foreign  language  films 
should  have  English  sub-titles  or  be  accompan- 
ied by  a  synopsis  or  script  in  English.  But  all 
feature  films  must  have  English  sub-titles  un- 
less special  permission  is  given.  Films  will  be 
accepted  from  July  1.  1963  to  Sept.  15,  1963. 
Feature  films  accepted  until  Sept.  25.  Entrants 
must  pay  transportation  charges  and  insurance 
on  films;  must  meet  all  custom  requirements. 
Each  film  must  be  clearly  identified  by  tide, 
running  time,  number  of  reels,  point  of  origin, 
aspect  ratio  (wide-screen).  U.  S.  entries  must 
be  submitted  through  CINE  (see  CINE  listing 
in  this  section). 
Categories:     (A)    Feature-length    Fictional 


CAPITOL  HI-Q  LIBRARY 


MUSIGRAM 


TO  ALL  INDUSTRIAL  FILM  PRODUCERS- 
FOUR  NEW  SERVICES  AND  NEW  LOW  RATES  NOW 
AVAILABLE  FROM  CAPITOL  LIBRARY  SERVICES - 
THE  WORLD  LEADER  IN  MUSIC  LIBRARIES: 

ITEM  1:  AN  ACROSS  THE  BOARD  REDUCTION 
IN  USAGE  RATES. 

ITEM  2:  A  NEW  PACKAGE  WRIHEN  ESPECIALLY 
FOR  SLIDE  FILMS. 

ITEM  3:  EXCHANGE  PRIVILEGES  ON  MATERIAL. 

ITEM  4:  A  BIG  NEW  SERIES  OF  RECORDING  PROGRAMS, 
INCLUDING  AN  ALBUM  OF  MUSICAL  AIDS. 

FOR  INFORMATION  WRITE  OR  WIRE- 

CAPITOL  LIBRARY  SERVICES,  HOLLYWOOD  &  VINE, 
HOLLYWOOD,  CALIFORNIA 


SIXTH  VANCOUVER  FILM  FESTIVAL: 

Films,  with  a  running  time  of  50  min.  or  longer, 
primarily  intended  for  entertainment.  (B) 
Short  Fictional  Films,  with  a  running  time  of 
less  than  50  min.  (C)  Documentary  Films: 
fine  arts;  science  and  agriculture;  travel;  in- 
structional; health,  welfare  and  medical;  socio- 
logical; institutional  public  relations  and  mis- 
cellaneous. If  preferred,  feature-length  docu- 
mentaries may  be  entered  in  above  categories. 
(D)  Children's  Films:  feature,  entertainment 
or  educational. 

Awards:  A  festival  certificate  will  be  pre- 
sented to  all  producers  of  films  selected  for 
showing  at  the  Festival.  Plaques  will  be  pre- 
sented to  winning  entries  in  categories  B,  C. 
and  D.  Special  Diplomas  will  be  presented 
winners  in  each  section  of  categories  C  &  D. 
Additional  certificates  of  merit  may  be  award- 
ed at  the  discretion  of  the  judges. 
For  Information:  write.  Vancouver  Inter- 
national Film  Festival,  Queen  Elizabeth  Thea- 
tre, Vancouver  3,  British  Columbia,  Canada,  igf 


VENICE  INTERNATIONAL  EXHIBITION   OF 
CINEMATOGRAPHIC   ART 

Venice,   ltaly-1963 

Categories:  Scientific,  cultural,  educational 
and  entertainment  documentary;  children's; 
scientific-didactic,  at  the  University  of  Padua. 

Entry  Information:  Selection  of  U.  S.  films 
for  entry  in  the  Venice  Festivals  is  being  han- 
dled by  the  Committee  on  International  Non- 
Theatrical  Events  (CINE),  formed  for  the 
purpose  of  coordinating  U.  S.  entries  in  over- 
seas Film  Festivals.  For  complete  entry  data 
and  instructions,  contact  Harold  E.  Wigren, 
Administrative  Coordinator,  CINE,  c  o  NEA. 
1201  Sixteenth  Street,  N.  W.,  Washington  6. 

THE   FOURTH   INTERNATIONAL 
INDUSTRIAL   FILM   FESTIVAL  &  AWARDS 

Sponsored  by  the  Council  of  European 
Industrial  Federations 
Madrid,  Spain— September,  1963 
Categories:  (a)  General  "public"  motion  pic- 
tures of  industrial,  economic  or  social  interest; 
or  on  specific  industrial  products,  materials  or 
projects  to  enhance  prestige,  (b)  "Specialist" 
audience  subjects,  i.e.  films  on  administrative 
and  technical  methods  for  increasing  produc- 
tivity, efficiency  or  output.  Films  on  marketing 
or  sales  techniques  are  also  in  this  group,  (c) 
"Specialist"  audiences,  including  schools:  films 
on  scientific  principles  and  research;  their  ap- 
plication within  industry,  (d)  Industrial  audi- 
ence subjects,  dealing  with  human  factors  in 
industry,  i.  e.  training  of  management  and  work 
force;  prevention  of  industrial  accidents  and 
disease;  health  and  welfare  of  employees,  etc. 
Entry  Information:  At  the  3rd  International 
Festival,  held  September  23-27th  in  West  Ber- 
lin, 14  countries  of  Western  Europe  and  the 
United  States  competed.  Films  are  selected  by 
delegated  committees  within  participating  coun- 
tries, usually  sponsor  representative  associa- 
tions. U.  S.  entries  (approximately  15  films 
may  be  submitted)  are  forwarded  by  the  Na- 
tional Association  of  Manufacturers.  R' 
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BUSINESS    SCREEN 


TRI  ART  FOR  COLOR 
DU  ART  FOR  BLACK  AND  WHITE 


►OVER  40  YEARS  IN  THE  BUSINESS!  Tri  Art  or  Du  Art  offers  you  fast,  de- 
pendable service,  the  highest  quality  film  processing,  the  most  complete 
facilities.  And  a  knowledge  based  on  more  than  40  years  of  experience. 

IN  NIEW  YORK:  245  WEST  55TH  STREET,  NEW  YORK  19.  N.Y.,  PLAZA  7-4580 
IN  CANADA:  ASSOCIATED  SCREEN  INDUSTRIES,  LTD.,  2000  NORTHCLIFF  AVENUE,  MONTREAL.  CANADA 
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SERIES  SEVENTY  IGrnm  SOUND  PROJECTORS 


RIGHT  off  the  NEWSREEL 


E.  F.  MaoDonalil.  \^  ihling,  Iiu'. 
Af;ree  on  a  Slatiil<>r\  Merger 

7v  Agreement  for  a  statutory  mer- 
ger of  The  E.  F.  MacDonald  Com- 
pany. Dayton.  Ohio  and  Wilding. 
Inc..  Chicago-based  communica- 
tions company  has  been  reached, 
subject  to  approval  of  shareholders 
of  both  companies.  The  proposed 
merger  was  announced  in  February 
by  Elton  F.  MacDonald.  Chair- 
man of  the  MacDonald  board  and 
H.  Williams  Hanmer.  President  of 
Wilding. 

The  MacDonald  Company  is  the 
larcest  and  oldest  firm  in  the  field 


See  the  projector! 

See  the  Kalart  Victor  projector? 

Will  the  projector  bite? 

The  Kalart  Victor  projector  will  not  bite. 

It  is  gentle! 

It  would  not  even  hurt  film. 

Can  I  run  the  projector? 

You  can  run  the  Kalart  Victor  projector. 

It  is  easy! 

Can  Johnnie  run  the  Kalart  Victor  projector? 

ANYONE  can  run  the  Kalart/ Victor  projector. 

It  is  easy! 


Why  not  see  for  yourself  just  why  a  Kalart  Victor 
is  easy  to  operate  and  is  more  gentle  to  your 
valuable  film  than  any  other  16mm  projector. 
See  your  Kalart/Victor  dealer  or  write: 


KALART, 


T^^^ 


First  with  16nnn  Motion  Picture  Bqiiipmeul 

VICTOR  ANIMATOGRAPH  CORPORATION,  a  division  of  kalart 

Departnieiil    / \    I'l;iiinille.    (,'oiiiieelieiil 


H.  Williams   Hanmer, 
President  of  Wilding,   Inc. 

of  merchandise  and  travel  incen- 
tives. Recognized  as  an  innovator 
in  the  field  of  motivational  pro- 
grams for  salesmen,  the  Dayton 
firm  recently  expanded  services  to 
include  consumer  incentives 
through  its  Plaid  Stamp  subsidiary. 

It  is  a  worldwide  organization, 
operating  offices  in  Canada. 
Mexico.  Great  Britain.  West  Ger- 
many. France.  Italy.  Belgium.  The 
Netherlands.  Switzerland  and  .Aus- 
tralia as  well  as  the  U.  S. 

Wilding.  Inc.  began  operations 
in  1914;  was  incorporated  in  1927. 
A  leading  creator  of  media  for 
management  communications,  the 
company  specializes  in  marketing, 
training  and  the  public  relations 
fields.  The  joint  program  extends 
a  previous  arrangement  in  making 
available  the  joint  services  of  both 
companies  as  a  single  source  for 
merchandise  and  travel  incentive 
programs,     complete     convention 


Elton   F.   MacDonald 
Board  Chairman,  The  MacDonald  Co. 

and  sales  meeting  packages,  films, 
exhibits  and  other  forms  of  busi- 
ness communication  media.         ijS' 

Freedoms  Founclation  .\war(l  to 
W  eirlon  Steel,  .\meriean  Legion 

The  Weirton  Steel  Company. 
Weirton.  West  Virginia  and  the 
.American  Legion's  Department  of 
West  Virginia  shared  the  principal 
Motion  Picture  Award  of  the  Free- 
doms Foundation  this  year. 

The  two  organizations  received 
the  honor  at  special  Valley  Forge. 
Pii.  ceremonies  on  February  22nd 
for  their  film.  Men  of  Tomorrow. 
which  shows  outstanding  high 
school  juniors  proving  they  are 
men  of  tomorrow  as  they  attend 
Boy's   State. 

Honor  Medal  .Awards  of  the 
Foundation  also  went  to  the  New 
Holland  Machine  Company  for  its 
film.  Food.  Famine  and  Farmer 
Brown  and  to  Coronet  Instruction- 
al Films  for  the  motion  picture. 
The  Boyhood  of  Abraham  Lincoln. 
The  William  Volker  Fund  of  Bur- 
linghame.  California,  also  receiv- 
ed an  Honor  Medal  for  its  film, 
The  Ultimate  Weapon,  distributed 
by  Modern  Talking  Picture  Serv- 
ice. Inc. 

Other  "visual"  awards  were 
given  numerous  television  pro- 
grams on  film,  including  shows 
sponsored  by  the  Aluminum  Com- 
pany of  America.  American  Mo- 
tors, the  American  Savings  and 
Loan  .Association  and  the  Chev- 
rolet Division  of  General  Motors. 


SOLUTION  TO  CO!VIMUMC.\TION  CROSSVt  ORD 

If  you've  had  a  problem  w  ith  this  puzzle  .  .  . 
or  if  you  have  any  puzzlintj  communication 
problems  .  .  .  Wilding,  Inc.  has  the  answers! 
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.New  Color  Lali  for  Douglas 
Film  Iiicluslrirs  in  Cliii-ago 

^  Chicago  now  has  its  first  35nim 
16mni  negative  positive  color 
laboratory.  A  new  35nim  and  16- 
mm  Eastman  negative  positive  col- 
or printing  and  processing  depart- 
ment, which  includes  ultra  sonic 
cleaning,  has  been  announced  by 
Douglas  Film  Industrie;,  10  W. 
Kinzie  Street,  Chicago. 

The  company  offers  24-'.k  ur 
service  developmg  color  negatives 
and  furnishing  answer  prints  in 
addition  to  its  other  complete  35- 
mm  16mm  laboratory  services.  ^ 

*  *  * 

CINE  Plans  to  Knltr  >lor.- 
International  Festivals  in  1963 
■ir  Trustees  of  the  Committee  on 
International  Nontheatrical  (Film) 
Events  look  forward  to  L'.  S.  par- 
ticipation in  more  international 
events  this  year  than  in  1962. 

Already  official  invitations  of 
participation  have  come  from  four 
-  Berlin.  Cannes.  Cortina,  and 
Melbourne.  The  Cim-:  executive 
committee  has  approved  these 
four. 

A  fifth  one  just  added  is  the 
Festival  and  Seminar  on  Films 
on  Art  in  Ottawa.  Canada.  Others 
in  which  U.  S.  films  will  probably 
participate,  via  Cine.,  include 
Buenos  Aires,  Berlin  Agriculture. 
Brussels,  Edinburgh.  LaPlata  (Ar- 
gentina). Lebanon.  Valencia.  Van- 
couver and  those  at  Venice  ( docu- 
mentary, children's,  golden  mer- 
cury, and  Padua).  S' 
^          •*          * 

Gerrie  Acquires  .411  Slock 
of  the  R.  G.  \\  ollf  Studios 

-'-.-  William  S.  Gerrie.  electrical 
engineer  of  Toronto.  Canada,  has 
acquired  all  stock  in  the  Raphael 
G.  Wolff  Studios,  Inc.,  pioneer 
Hollywood  producers  of  industrial 
and  business  films,  it  was  announc- 
ed today  by  the  company's  found- 
er. Raphael  G.  Wolff.  The  trans- 
action finalized  an  arrangement 
begun  in  December  1961.  when 
Gerrie  obtained  operating  control 
of  the  studios  from  Wolff. 

The  company  has  been  produc- 
I  ing  business,  industrial,  public  re- 
lations and  training  motion  pic- 
tures since  1931  and  under  Wolff's 
aegis  has  listed  among  its  clients 
virtually  every  major  industry  in 
the  United  States.  It  pioneered 
many  technical  and  story-telling 
innovations  in  the  16mm  film 
which  today  have  become  standard 
practices. 

Wolff  will  remain  in  the  industry 
as  a  business  film  consultant  and 
on  March  4  opens  his  own  office 
at  232.S  E.  Glenoaks  Blvd..  Glen- 


dale.    California,    with    the    Wolff 

Studios  among  his  clients.  Q' 

*  *  * 

Kdbcrl  .4hranis  Named  Geiu-ral 
<!hairnian  of  NAV.\  Convention 

Robert  P.  .Abrams,  vice  presi- 
dent of  Williams.  Broun  &  Earle. 
Inc..  Philadelphia,  has  been  named 
general  chairman  of  the  23rd  an- 
nual National  Audio-Visual  con- 
vention. July  20-23  at  the  Sherman 
Hotel,  Chicago.  Abrams  is  present- 
ly serving  as  NAVA  first  vice- 
president. 

Harold  A.  Fischer,  president  of 
NAVA,  sponsor  of  the  annual 
event,  estimates  that  the  conven- 
tion will  attract  a  record  3.-'>(H) 
delegates  from  all  areas  of  the 
instructional  aids  community. 

During  recent  years,  approxi- 
mately one-third  of  the  attendance 
has  been  made  up  of  film  pro- 
ducers, e  luipment  manufacturers, 
trade  publishers,  and  national  dis- 
tributors; about  one-third  of  the 
delegates  has  been  audio-visual 
dealers;  and  the  remaining  third 
of  the  registration  has  been  A-V 
users,  including  educators,  indus- 
trial training  directors,  religious  in- 
structors, government  representa- 
tives and  merchandising  business- 
men. Last  year's  registration  was 
3.319. 

Featured  during  this  large-^t 
single  gathering  of  A-V  people 
will  be  a  250-booth  trade  show,  the 
National  .\ud!o-Visual  Exhibit, 
which  will  occupy  the  entire  mez- 
zanine floor  of  the  Sherman  House. 
Billed  as  the  "Biggest  A-\'  Show 
on  Earth",  on  display  will  be  all 
of  the  latest  products  of  the  audio- 
visual industry. 

Information  on  the  N.AVA  Ex- 
hibit, including  particulars  on 
booth  space,  is  availab'e  from  Na- 
tional Audio-Visual  Association, 
1201  Spring  Street.  Fairfax.  Va.. 
phone  area  code  703.  number 
273-7200.  S' 

*  *  * 

\.   M.   W  eriliciiiier    VppoinliMl 
I'MDV   Mi.l«es|  M<.-l»r.si.lenl 

."Xdolph  M.  Wertheimer  has 
been  elected  first  vice  president  for 
the  midwest  area  of  the  Photo- 
graphic Manufacturers  and  Dis- 
tributors Association,  it  was  an- 
nounced by  Donald  M.  Foyer, 
executive  director  of  the  Associa- 
tion. 

Wertheimer,  president  of  Radi- 
ant Manufacturing  Corp.,  Morton 
Grove.  111.,  world  marketers  of 
projection  screens  for  home,  school 
and  industry,  has  been  an  active 
member  within  the  association  for 
many  years,  and  recently  cele- 
brated his  25th  annive'sary  in  the 
photographic  indi'.stry.  U 


where  will  your  dd^hO  prospect  be 


.  .  .  out  in  the  barn   ...  in  the  uIIik    .  .   . 
the  factory  ...  or  on  a  convention  floor'? 
Wherever  he  is  you  can  picture  the  solution 
in  the  best  selling  atmosphere,  ne.\t  to  his 
problems,  with  the  versatile  single-case 
Movicmatic  repeater  16mm  projector.    W  illi 
Moviematic  you're  not  selling  in  the  dark: 
you  can  watch  your  prospect's  expression  as 
your  sales  points  are  made  on   film  .  .  .  see 
what  piques  his  interest  .  .  .  then  close  the 
sale  on  the  spot.    How'?    The  Movicmatic 
projects  on  its  own  built-in  screen  under 
daylight  conditions.    OK.  for  large-group 
showings,  the  Moviematic  projects  on  a 
remote  screen.    How  about  operation'?    Just 
plug  it  in!    Film  is  already  in  the  projector 
ready  to  show.    That's  because  the  last  time 
you  showed  it,  the  film  was  rewinding  itsell 
getting  ready  for  this  time.    No  relhreading 
or  rewinding.    Moviematic  is  versatile,  too, 
because  it  can  show  any  of  your  present 
16mm  optical  sound  films.    No  expensive  ni 
productions  or  alterations  required.    And.   it 
will  show  anyone  elses'   16mm  films  as  well. 
You  can  purchase,  lease  or  lease-to-buy  .  . 
long  term  or  short.    Ask  your  Kalart/Virtui 


dealer  or  write: 


First  uilh  l(>>iii»  Mol'inn  Phltire  Eijuipmeut 

VICTOR  ANIMATOGRAPH  CORPORATION,  a  division  of  KAUR 

Department   7T  Plainvillc,  Connecticut 
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PROFESSIONAL  FILM   USER  GROUPS 


TELL  YOUR  STORY 
EFFECTIVELY-AUTOMATICALLY 

America's  most  popular  audio-visual  sales  and 
training  tools  .  .  .  pictures  and  sound  work 
together  antomaticaily  to  present  your  story 
effectively  for  maximum  impact  and  retention. 


A  most  effective  sales  tool 
.  .  .  this  compact,  light- 
weight, self-contained 
brief  case  type  unit  auto- 
matically presents  35mm 
sound  filmstrips  on  its 
9x7  screen  without  dark- 
ening the  room.  Sets  up, 
ready  for  use,  in  seconds. 


AUTOMATIC 

FLIP  TOP 

Sound   FilmsUip   Projector 


Effectively  presents  your 
training  story  for  max- 
imum retention.  Just  set 
it  up  and  turn  it  on  .  .  . 
use  the  built-in  screen  for 
table-top  training  .  . .  also 
projects  brilliantly  onto  a 
large,  conventional  screen 
for  big  classes. 


MICROMATIC 

Sound  FiJmstrip  Projector 


FOR  COMPLETE   INFORMATION  WRITE  TO; 

DUKANE    CORPORATION 

3007  No.  nth  Ave.    •    ST.  CHARLES.  ILLINOIS 
TELEPHONE  312-584-2300 


AUDIO-VISUAL  SERVICE  COMMITTEE 

OF  THE   ASSOCIATION   OF    NATIONAL 

ADVERTISERS,    INC. 

Office:  155  East  44th  Street,  New  York  17. 
Officers:  Peter  W.  Allport.  i>resident;  Lowell 
McElroy,  vke-president:  Herbert  A.  Ahlgren. 
adminislrath-e  secretary.  Audio-Visual  Service 
Coininitlee. 

Membership:  Ralph  L.  Hoy.  (.Aluminum 
Company  of  .America),  chairman:  Walter  A. 
Burton  ( Minneapolis-Honeywell  Regulator 
Co.);  Harold  F.  Claus  (International  Harves- 
er  Co.);  William  J.  Connelly  (Union  Carbide 
Plastics  Co.);  George  J.  Dorman  (United 
States  Steel  Corp.);  Robert  O.  Dunn  (Ford 
Motor  Co.):  John  Flory  (Eastman  Ko- 
dak Co.);  John  K.  Ford  (General  Mo- 
tors Corp.);  William  A.  Klauber  (Metro- 
politan Life  Insurance  Company);  Alden 
H.  Livingston  (E.  I.  du  Pont  de 
Nemours  &  Co.);  Charles  A.  Musson  (Bell  & 
Howell);  O.  H.  Niendorff  (.Anaconda  Co.): 
William  G.  O'Brien  ( Schering  Corp.);  O.  H. 
Peterson  (American  Oil  Co.);  Willis  H.  Pratt. 
Jr.,  (American  Telephone  &  Telegraph  Co.): 
Frank  Rollins  (E.  R.  Squibb  &  Sons  Div..  Olin 
Mathieson  Chemical  Corp.);  J.  L.  Siegal  (In- 
ternational Business  Machines  Corp.);  Russell 
B.  Watson  (Ethyl  Corp.);  administrative  .■iecre- 
tary.  Herbert  A.  Ahlgren  (Association  of  Na- 
tional Advertisers.  Inc. ) . 
Purpose;  The  Committee  initiates  and  ex- 
ecutes projects  which  will  provide  the  982 
Audio-Visual  Interest  Group  members  with 
cost,  technical,  distribution  and  other  infor- 
mation about  business  films  and  related  audio- 
visual materials.  & 


BIOLOGICAL    PHOTOGRAPHIC 
ASSOCIATION,    INC. 

Headquarters:  Box  1668.  Grand  Centra! 
Post  Office.  New  York  17.  N.  Y.  (Office  of  the 
Secretary). 

Officers:  Mervin  W.  LaRue.  Sr..  (Mervin 
LaRue,  Inc.),  president:  Lardner  A.  Coffey. 
(Section  of  Photography.  Mayo  Clinic). 
vice-president:  Mrs.  Jane  W.  Crouch.  (Bi- 
ological Photographic  Assn.),  .■secretary:  Al- 
bert Levin.  (Cook  County  Hospital.  Dept. 
of  Pathology),  treasurer. 

E.\  Officio;  Leo  C.  Massopust.  Sr..  (Mount 
Sinai  Hospital),  editor  of  Journal:  Laurence 
B.  Brown.  (Harvard  School  of  Dental  Medi- 
cine), chairman,  chapters  committee:  Verlin 
Y.  Yamanioto,  (Medical  Illustration  Service, 
v.  .\.  .Administration  Center.  Des  Moines,  la.). 
president  1960-61;  Leo  C.  Massopust.  Sr., 
(Mount  Sinai  Hospital),  president,  1958-59; 
H.  Lou  Gibson.  (Eastman  Kodak  Co.).  presi- 
dent, 1956-57. 

Directors:  Douglas  C.  Anderson.  (Forest 
Biology  Laboratory);  John  V.  Butterfield. 
(Bausch  &  Lomb.  Inc..  Rochester,  N.  Y.): 
Ronald  M.  Christopher.  (Medical  Illustration 
L'nit,   Smith.    Kline.   &   French   Laboratories): 


BIOLOGICAL   PHOTOGRAPHIC  ASSOCIATION: 

Samuel  C.  Dunton,  (New  York  Zoological  So- 
ciety. New  York  Zoological  Park ) ;  Clifford  L. 
Freehe.  ( University  of  Washington,  Sch.  of 
Dentistry);  Thomas  S.  Masterson,  (Dept.  of 
Photography,  Stanford  University);  Richard  C. 
Matthias.  (Medical  Illustration  Unit,  Smith, 
Kline  &  French  Laboratories);  Howard  B. 
Tribe.  ( University  of  Utah  School  of  Medi- 
cine). 

Membership;  The  Biological  Photographic 
Association  is  composed  of  medical  doctors 
engaged  in  practice  and  research;  photograph- 
ers in  medical  centers,  scientific  technicians. 
Purpose;  Dedicated  to  the  science  and  tech- 
niques "pertaining  to  the  photographing  of 
all  things  which  live  or  which  have  lived." 
Annual  Meeting:  The  33rd  Annual  Meeting 
will  be  held  August  12-15,  1963  at  the  Dink'^ 
ler-Plaza  Hotel,  .Atlanta.  Georgia. 
Official  Publication;  The  Journal  of  the 
Biological  Photographic  .Association.  ^^^ 


THE  FARM  FILM  FOUNDATION,  INC. 

Main  Office;  1425  H  St..  N.  W.,  Washing- 
ton 5.  D.  C. 

Officers;  Walter  D.  Fuller  (Walter  D.  Fuller 
Co.).  President:  Mrs.  Edith  T.  Bennett,  E.xecu- 
tive  Vice  President:  Beatty  H.  Dimit  (National 
Grange),  Francis  Wilcox  (Sunkist  Growers, 
Inc.),  Mrs.  R-aymond  Sayre  (American  Farm 
Bureau).  E.  M.  Norton  (National  Milk  Pro- 
ducers Federation),  lice  Presidents:  Ken  Gey- 
er.  (Connecticut  .Milk  Producers  Assn.).  Trea- 
surer: Earl  W.  Benjamin  ( Agricultural  Consul- 
tant). Secretary:  Charles  Dana  Bennett.  Special 
Consultant:  Counsel:  Pope.  Ballard  &  Loos. 
Lewe  B.  Martin  (Pope,  Ballard  &  Loos),  As- 
sistant   Treasurer. 

Board  of  Trustees:  Elmaar  Bakken  (Boy 
Scouts  of  America).  Earl  W.  Benjamin  (Agri- 
cultural Consultant).  Mrs.  Edith  T.  Bennett. 
Exec.  v.  P.,  Henry  O.  Borcher  (International 
Harvester  Co. ).  William  T.  Brady  (Corn  Prod- 
ucts Co.).  Mrs.  Anna  Breckenridge.  (Potomac 
Grange ) .  Roger  Corbett  ( New  Mexico  State 
University).  P.  O.  Davis  (Assn.  of  Land  Grant 
Colleges).  Beatty  H.  Dimit  (National  Grange). 
Walter  D.  Fuller  (Walter  D.  Fuller  Co.).  Ken 
Geyer  (Connecticut  Milk  Producers'  Assn.). 
H.  G.  Hawes  (Maine  State  Dept.  of  Agricul- 
ture). Karl  D.  Loos  (Pope.  Ballard  &  Loos). 
James  A.  McConnell  (Co-operative  GLF  Ex- 
change). Wheeler  McMillen  (Farm  Journal). 
Herschel  D.  Newsom  (National  Grange).  E. 
M.  Norton  (National  Milk  Producers  Federa- 
tion ) ,  Mrs.  Raymond  Sayre  ( American  Farm 
Bureau,  Women's  Committee).  J.  K.  Stern 
(American  Institute  of  Cooperation),  R.  Doug- 
las Stuart  (Quaker  Oats  Company).  Webster 
Tenney  (Future  Farmers  of  America).  Walter 
Wightman,  (Michigan  Farm  Bureau).  Orville 
F.  Walker  (National  Assn.  of  County  .Agr. 
Agents),    Francis   Wilcox    (Sunkist   Growers, 

(LISTING    CONTINUED    ON     PAGE     TWENTV-SIX  ) 


24 


BUSINESS    SCREEN 


REID  H.  RAY  FILM   INDUSTRIES 


CHICAGO 


WASHINGTON 


COMMUNICATIONS    -jh^ 

IN  MOTION  1^ 


OUR  FILM  SCOPE... IJXLIMIiTI 

ASSIG?MEN1 

tfi^ORLE 

With  an  openness  to  knowledge,  we  have  assumed 
responsibihty  to  our  cUents  who  have  multiphed  an 
diversified  throughout  the  years.  Coupled  with  oi 
accomplishments,  the  horizon  of  our  company  activit 
has  expanded  to  global  proportions. 

We  have  established  a  flexibility  that  has  take 
our  activities  from  Zamboanga  to  Atlantic  City  an 
has  included  scenes  filmed  in  the  Sulu  Sea  and  in  th 
bush  of  Africa.  Our  cameras  have  seen  the  Inlan 
Empire  at  harvest  time  and  have  flown  above  th 
6th  Fleet  in  the  Mediterranean. 

Responsibility,  integrity,  plus  dependability  ha\ 
been  important  factors  in  the  more  than  half  a  cei 
tury  of  continuous  production  leadership.  A  pricele: 
heritage  has  been  established. 


"A     PERFECT     SALES     STORY     AND 
DEMONSTRATION      EVERY      TIME!" 

FOUR  WAYS  YOU  SELL 
MORE  WITH  THE 

BUSCH  4A 


Cinesalesmatf 

gives    perfect    demonstrations    in    dayliglit     Your 

salesman  gets  the  order 


I      Biiscti  4A  continuous  projector  showing 
J^   to   large  groups  for  training   programs, 
film  previews,  etc 


O  Rear  view  projection 
*^"  onto  built  In  screen 
for  trade  stiows.  conven 
tions— in  DAYLIGHT. 


4Buscii  4A  used  as  a  standard  movie  pro- 
■   jector  witti  built  in  reel  arms  extended. 

ALL  FOUR  in  the  ONE  4A  portable 

and  compact.  Find  out  how  YOU  can 

sell    MORE   the   Cinesalesman    way. 

DON'T   DELAY  — WRITE  TODAY! 


IB-irJ  BUSCH  FILM  &  EQUIPMENT  CO. 

214  South  Hamilton  St.  •   Saginaw,  Michigan 

Please  send  literature  D      Arrange  demonstration  Q 

Name Position 

Company _^___^^ 

Address 

(Please  attacli  copy  of  your  lettertiead) 


PROFESSIONAL  FILM  USER  GROUPS 


THE  FARM  FILM  FOUNDATION: 

Inc.),  P.  O.  Wilson  (Nationiil  Live  Stock  Prod. 
Assn.). 

Honorary  Life  Members:  Frank  W.  Jenks. 
William  T.   Spanton. 

Board  of  Consultants:  Roy  Battles  (Clear 
Channel  Broadcasting  Service).  E.  G.  Cher- 
bonnier  ( Foundation  for  American  Agricul- 
ture), Don  Donnelly  (American  Farm  Bur- 
eau Federation).  Creston  Foster  (American 
Farm  Bureau  Federation).  C.  M.  Hall  (New 
England  Homestead).  Kit  H.  Haynes  (National 
Council  of  Farmer  Cooperatives),  Jack  Jack- 
son (National  Grange).  J.  Don  Parel  (Associa- 
tion of  America  Railroads).  Val  Sherman  (Na- 
tional Milk  Producers  Federation).  Carroll 
Streeter  (Farm  Journal).  C.  Maurice  Wieting 
(Ohio  Farm  Bureau  Federation).  Louis  H. 
Wilson  (National  Plant  Food  Institute).  Judd 
Wyatt  (Missouri  Farmers'  Association). 

Meetings:  The  Trustees  meet  each  year  in 
June.  The  Board  of  Consultants  meet  to  screen 
films  on  call  of  the  Executive  Vice  President. 
Purpose:  The  creation  of  better  understand- 
ing between  rural  and  urban  America  through 
audio-visual  education. 

Activities:  (  1  )  Distributes  through  its  main 
.office  and  cooperating  depositories  16nim 
motion  pictures  found  suitable  by  Board  of 
Consultants  for  Foundation  endorsement.  Dis- 
tribution is  principally  to  rural  America.  There 
is  no  cost  to  film  users  except  for  return  post- 
age. There  is.  however,  a  small  library  of  spe- 
cial purpose  rental  films  maintained  at  the 
main  office.  ( 2 )  The  Foundation,  through  its 
contacts  with  all  phases  of  rural  America, 
makes  available  a  unique  consultation  service 
to  film  sponsors  and  producers.  g' 

THE    INDUSTRIAL 
AUDIO-VISUAL     ASSOCIATION 

Office    (of  the   Secretary)    Harold   W.  Daf- 

fer,    Minneapolis-Honeywell     Regulator  Co.. 

2753  4th  Avenue  South,  Minneapolis  8,  Min- 
nesota. 

Officers:  James  E.  Craig  (General  Motors 
Corp.).  President:  William  J.  Connelley  (Un- 
ion Carbide  Plastics  Co.).  First  Vice-President: 
Robert  C.  McCaslin  (Caterpillar  Tractor  Co.). 
Secinid  Vice-President:  John  T.  Hawkinson 
( Illinois  Central  R.  R.  Co. ),  Illinois'  Vice-Pres- 
ident: Harold  W.  Daffer  ( Minneapolis-Honey- 
well Regulator  Co.),  Secretary:  Donald  G. 
Peterson  (Caterpillar  Tractor  Co.).  Asst.  Sec- 
retary: Frederic  J.  Woldt  (Illinois  Bell  Tele- 
phone Co.).  Treasurer. 

Directors:  Eastern  Region:  Jack  O.  Flynn 
(Union  Carbide  Co. );  Northern  Region:  Char- 
les B.  Woehrle  (Minn.  Mining  &  Mfg.  Co.); 
Central  Region:  Jerry  F.  Curto  (Santa  Fe 
Railway  Co.);  Western  Region:  Ira  Thatcher 
(United  Airlines);  Soiii/iern  Region:  Joseph 
B.  Stanaland.  Jr.  (Southern  Bell  Tel.  &  Tel. 
Co.). 

Adivsory    Council:    Deforest    G.    Treichler 


INDUSTRIAL  AUDIO-VISUAL  ASSOCIATION: 
( Mobil  Oil  Co. ) .  Membership  Chairman:  Rob- 
ert C.  McCaslin  (Caterpillar).  1963  Annual 
/Meeting  Program  Chairman:  Alan  E.  Yost 
(Bethlehem  Steel  Co.).  Publicity  Chairman: 
Alden  H.  Living.ston  (E.  I.  du  Pont  de  Nemours 
&  Co.,  Inc.).  Project  Chairman:  Roy  R.  Mum- 
ma  (Yellow  Flag  Services).  Technical  Chair- 
man: William  E.  Morris  (Baxter  Laboratories, 
Inc.).  Constitution  Chairman:  James  Craig 
(General  Motors).  Historian:  Kenneth  E.  Pen- 
ney (Minn.  Mining  &  Mfg.  Co.).  Past  Presi- 
dents' Chairman. 

Purpose:  To  study  all  means  of  audio-visual 
communications  including  creation,  produc- 
tion, appreciation,  use  and  distribution;  to 
promote  better  standards  and  equipment  and 
to  establish  a  high  concept  of  ethics  in  the 
relations  of  members  with  associated  interests. 
Annual  Meeting:  At  Peoria,  Illinois  —  April 
16,  17.  18,  1963.  Members  only.  ^ 

THE    INDUSTRY    FILM 
PRODUCERS    ASSOCIATION 

Office:  address:  Post  Office  Box  364.  Holly- 
wood 28.  California. 

National  Officers:  H.  Gene  Burson.  Presi- 
dent: Mitchell  S.  Rose.  E.xecutive  Vice-Presi- 
dent: Anthony  L.  Gorsline.  Chapters  Vice- 
President:  Jack  R.  Goetz.  Conference  Vice- 
President:  Oscar  E.  Patterson.  Editorial  Vice- 
President:  Everett  C.  Kelley.  .Secretary:  James 
Wasson.  Treasurer. 

Chapter  Officers:  Southern  California; 
Gene  Huggens,  Chairman:  James  Wasson, 
Secty. -Treasurer:  Brent  Innian,  Program 
Chairman.  Northern  California:  Mitchell  Rose, 
Chairman:  Edward  Carroll,  Secty. -Treasurer: 
Raymond  Jaeger,  Program  Chairman.  Delaware 
Valley  States:  Peyton  Stalling,  Chairman: 
Ralph  Savarese.  Secty. -Treasurer:  Frank  Wei- 
kel.  Program  Chairman.  Southeastern:  David 
Kovljain.  Chairman:  Arch  D.  Smith.  Secty.- 
Treas.:  Allan  Bransford.  Program  Chairman. 
New  England:   Jack  Smith.  Chairman. 

Membership:  West  Coast  members  being 
augmented  by  representative  group  members 
from  East  Coast  and  South,  the  organization 
has  become  national  in  scope.  Primarily  com- 
posed of  defense,  aviation-space  and  electronics 
industry  film  managers,  their  crews  and  techni- 
cians supported  by  membership  from  commer- 
cial labs,  equipment  firms,  independent  produc- 
tion studios,  etc. 

Purpose:  Study  and  discussion  of  problems 
and  fields  of  interest  related  to  industrial  doc- 
umentation and  motion  picture  coverage  of 
projects  and  products  of  members'  organiza- 
tion; up-grading  nationally  of  standards  and 
abilities  of  members  of  film  communication 
profession;  formalizing  industry-wide  coop- 
eration and  exchange  on  techniques  and  ap- 
plications. 

Publications:  The  Official  Magazine  of  the 
(listing  continued  on  page  twenty-eight) 
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3,000  Years  Old... 


The  "Tower  of  Babel"  still  stands. 
There  is  no  common  language. 

But  the  barriers  can  be  breached . . . 
by  working  from  the  inside  out. 

To  intelligence,  curiosity, 
aspiration . . .  qualities  that  are 
basically  human . . .  you  add  the 
motivation,  education,  and  training 
needed  to  bring  these  resources 
into  effective  use. 

Through  this  philosophy,  we  develop 
programs  and  produce  tools  that 
communicate  ideas  for  clients  with 
world-wide  interests. 

And  this  is  what  we  mean  when  we  say, 
each  year  since  1950,  "the  growth  of 
the  individual  is  the  yardstick  of 
successful  communication." 


m  ,  INC. 


31    WEST   S3RD   STREET   •    NEW   YORK    19.    N.    V 
PLAZA  7-06St 


COMMUNICATORS 
OFWUS 


Communicating  ideas  on  film  and  the  full  range  of  programmed  audio-visual  media. 
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RIGHT  off  the  reef,  and  through  the  lens  . . . 
...  to  the  audience  you  want  to  reach: 

That's  the  way  to  tell  your  story,  just  as 
these  companies  are  doing  the  job  today. 
Whether  it's  a  simple  flip  chart,  a  set  of 
color  slides,  a  sound  slide  film,  a  filmagraph, 
a  motion  picture,  or  a  complete  convention 
using  all  of  these  audio-visual  techniques, 
and  more... whatever  the  medium... when 
your  production  comes  off  a  VISUALSCOPE 

'"'•■•  ...IT  IS  RIGHT! 

VISUALSCOPE  INCORPORATED,  103  PARK  AVE. 
NEW   YORK    17,   NEW  YORK,  MU   3-3S13 


FILM   USER   GROUPS; 


INDUSTRY   FILM  PRODUCERS  ASSOCIATION: 
Industry  Film  Producers  Association  is  Busi- 
ness Screen. 

Activities:  Fourth  Annual  National  Confer- 
ence and  IFPA  Film  Awards  Banquet,  June  13, 
14,  \'>.  1963,  at  the  Los  Angeles"  Ambassador 
Hotel,  g- 

THE  NATIONAL  COMMITTEE 
ON    FILMS    FOR  SAFETY 

Office  (of  the  Secretary):  425  North  Michi- 
gan Ave.,  Chicago  11.  111. 
Officers:  Henry  G.  Lamb  (American  Stand- 
ards Association),  chairman;  William  Eng- 
lander  (National  Safely  Council),  secretary. 
Member  Organizations:  American  Associa- 
tion of  Motor  Vehicle  Administrators.  Ameri- 
can Automobile  Association.  American  Public 
Health  Association,  American  National  Red 
Cross,  American  Society  of  Safety  Engineers, 
American  Society  of  Training  Directors. 
American  Standards  Association,  Association 
of  Casualty  &  Surety  Companies,  Association 
of  Safety  Council  Executives,  Automotive 
Safety  Foundation,  Council  on  Occupational 
Health  of  the  American  Medical  Association, 
Insurance  Institute  for  Highway  Safety,  Auto 
Industries  Highway  Safety  Committee,  Inter- 
national Association  of  Chiefs  of  Police,  Na- 
tional Association  of  Manufacturers,  National 
Association  of  Automotive  Mutual  Insurance 
Companies,  National  Association  of  Mutual 
Casualty  Companies,  National  Fire  Protection 
Association,  The  National  Grange,  National 
Safety  Council,  U.  S.  Junior  Chamber  of  Com- 
merce, U.  S.  Air  Force,  U.  S.  Army.  LI.  S. 
Bureau  of  Public  Roads. 
Purpose:  A  co-sponsored  group  of  national 
organizations,  with  active  interest  in  accident 
prevention  through  use  of  films,  who  wish  to 
accomplish  the  following  objectives:  1.  To 
stimulate  production  and  use  of  safety  films. 
2.  To  raise  the  quality  of  films  produced.  3. 
To  establish  film  evaluation  standards.  4.  To 
recognize  film  excellence  in  awards  program. 
1963  Activities:  April  meeting  of  the  Com- 
mittee as  a  Board  of  Judges  to  screen  and 
finally  judge  entries  in  their  20th  Annual  Safe- 
ty Film  Awards  Program.  October  evening 
showing  of  top  winning  films  and  presenta- 
tion of  awards  to  representatives  of  sponsors 
and  or  producers  (during  the  National  Safety 
Congress  and  Exposition  in  Chicago,  III.).  ^ 


THE  NATIONAL  VISUAL 
PRESENTATION    ASSOCIATION, 


INC. 


For  Information:  National  Visual  Presenta- 
tion Association,  Inc.,  19  West  44th  Street. 
New  York  36,  N.  Y. 

Officers:  William  J.  Connelly,  President: 
Bernard  A.  Barnett,  Vice-President  (Trade): 
Donald  P.  Smith.  Vice-President  ( User ) ;  Char- 
les Behymer,  Treasurer:  Henry  Stolte,  Secre- 
tary: Minnie  E.  Schack.  Assistant  to  the  Presi- 
dent. 

(LISTING    text   concluded   ON    PAGE    THIRTY) 
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amiisisassat 


Night  Lite  in  Hollywoodl 


There's  action  all  night  at  Gen- 
eral Film,  in  Hollywood.  Our  24- 
hour  operation  gets  your  motion- 
picture  footage  started  fast  and 
finished  well  and  soon.  We  do 
front  end  work   on    16mm   and 


35mm,  color  and  black  and  white ; 
and  release  prints  in  35mm, 
16mm.  and  8mm,  color  or  black 
and  white.  Send  for  our  new  12- 
page  price  list,  just  off  the  press. 
You  should  have  one  on  file. 


GENERAL 

FILM     LABORATORIES 

A  DIVISION  OF  PACIFIC  INDUSTRIES,  INC. 


1S46  N.  Argyle,  Hollywood  2S,  California.  Hollywood  2-6171  I  central  division,  1828  Walnut  St.,  Kansas  City  S,  Mo.,  GRand  1-0044 
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NAT'L  VISUAL  PRESENTATION  ASSOCIATION: 
Board  of  Governors:  W.  Blair  Adams,  Nor- 
man L.  Bebell.  William  J.  Connelly,  Charles 
Com,  Rodd  Exelbert,  Roger  Hall,  William  A. 
Klauber,  Leon  Luxenberg,  Joseph  C.  McDon- 
agh,  Selwyn  Robbins,  Herbert  C.  Rosenthal, 
Henry  Stolte.  Emma  Treadwell,  William  W. 
Weltman,  Janet  R.  Wilkins,  Robert  Yung. 

Committee  Chairmen:  Bernard  A.  Barnett, 
Chapter  Activities;  Frederick  A.  Beach,  Day  of 
Visuals:  Robert  Yung,  Educational  Liaison: 
Charles  Corn.  Membership:  Emma  Treadwell, 
Newsletter:  Norman  L.  Bebell,  Shows  &  Ex- 
liihits. 

Purpose:  To  advance  and  encourage  the  more 
effective  use  of  visuals  to  promote  better  com- 
munication in  industry,  business,  education  and 
government.  To  increase  the  prestige  of  the  vis- 
ual communications  specialist  by  adherence  to 
the  highest  ethical  standards. 
Annual  Awards  Competition:  Deadline  for 
awards  entries  for  the  Best  Visuals  of  1963, 
April  29th,  1963.  The  awards  will  be  announc- 
ed and  presented  at  the  Day  of  Visuals  Ban- 
quet, June  5th,  1963  at  the  Commodore  Hotel 
New  York  City. 

Meetings:  Monthly  luncheon  meetings,  second 
Thursday,  September  through  June,  in  New 
York  and  Chicago;  visitors  welcome.  The  "Day 
of  Visuals"  Audio-Visual  Exposition,  Seminars 
and  Awards  Banquet  wLU  be  held  June  4th. 
5th  and  6th,  1963,  at  the  Hotel  Commodore, 
New  York  City.  » 


PRODUCER  &  LABORATORY  GROUPS 


AMERICAN   ASSOCIATION 
OF   FILM  PRODUCERS,   INC. 

Office:  7064  Sheridan  Road,  Chicago  26, 
Illinois.  Address:  Executive  Secretary. 
Officers:  Mervin  LaRue,  (Mervin  LaRue, 
Inc.),  treasurer.  Executive  Committee:  Har- 
old Kinzle,  (Wilding  Inc.)  Chairman:  Reid  H. 
Ray,  Warren  Lieb,  Robert  Haviland,  Mem- 
bers. 

Purpose:  By  mutual  cooperation  to  educate 
business,  government  and  institutional  groups 
to  the  advantages  and  values  of  films  and  re- 
lated audio-visual  aids;  to  foster  and  promote 
continued  ethical  relationships  in  all  matters 
between  producers  and  clients;  to  advance  the 
creative  and  technical  arts  and  crafts  of  this 
specialized  industry  in  which  member  com- 
panies serve. 

Member  Companies:  Atlas  Film  Corpora- 
tion; Beeland  Films;  Cinecraft  Continental  Pro- 
ductions; Condor  Films;  Mervin  W.  LaRue, 
Inc.;  Producers  Film  Studios;  Reid  H.  Ray 
Film  Industries;  Wilding.  Inc.  H' 


THE  ASSOCIATION  OF 
CINEMA   LABORATORIES,   INC. 

Office;    1925   K  Street,  N.  W.,  Room  402 

Washington  6,  D.  C. 

Officers:  Saul  Jeffee  (Movielab,  Inc.),  presi- 


ASSOCIATION  OF  CINEMA  LABORATORIES: 
dent:  W.  E.  Gephart,  Jr.,  (General  Film  Labs), 
vice-president:  Dudley  Spruill  (Byron  Motion 
Pictures),  secretary:  Louis  Feldman  (Du  Art 
Labs),  treasurer;  Preston  B.  Bergin,  executive 
secretary. 

Board  Of  Directors:  E.  Raymond  Am  (Film 
Associates,  Inc.);  Saul  Jeffee  (Movielab,  Inc.); 
James  A.  Barker,  (Capital  Film  Labs);  W.  E. 
Gephart,  Jr.,  (General  FUm  Labs);  E.  W. 
Hamilton  (Trans-Canada  Films);  Louis  Feld- 
man (Du  Art  Film  Labs);  Byron  Roudabush 
(Byron  Motion  Pictures);  Reid  H.  Ray  (Reid 
H.  Ray  FUm  Industries);  Sidney  P.  Solow 
(Consolidated  Film  Industries). 
Meetings:  Held  semi-annually  at  the  same 
time  and  place  as  the  Society  of  Motion  Pic- 
ture and  Television  Engineers"  conventions.  51" 

FILM  PRODUCERS  ASSOCIATION 
OF  NEW  YORK,  INC. 

Office  (of  the  Executive  Director):  165 
West  46th  Street,  New  York  36,  N.  Y. 
Officers:  Peter  J.  Mooney  (Audio  Produc- 
tion, Inc.),  President;  Robert  Bergmann  (Fil- 
mex.  Inc.),  Vice-President:  Lou  Mucciola 
(Gerald  Productions,  Inc.),  Secretary;  Sanford 
Greenberg  (MPO  Productions,  Inc.),  Treas- 
urer. 
(listing  concluded  on  page  thirty-two) 


Acmade  Foot-Operated  Splicer 

-■  with  Tungsten 

'^P-  Tipped  Blades 


$1495 


This  splicer  is  constructed,  as  is  usual 
with  ACMADE  products,  of  the  finest  mate 
rials  and  workmanship.  All  castings  are  of 
the  best  quality  and  the  top  body  and 
cutter  arms  are  seasoned  to  prevent  dis- 
tortion after  machining.  The  machining  is 
carried  out  to  limits  of±  .0005"  in  order 
that  the  cutter  blades  shall  close  in  a  dead 
parallel  manner.  The  cutter  blades  are 
made  from  stainless  steel  with  Tungsten 
Carbide  inserts,  and  afterwards  ground 
lapped  and  polished  to  a  limit  of  ±  .0002" 
thickness  and  the  cutting  edges  relieved  by 
1  .  The  Tungsten  Carbide  inserts  will  have 
indefinite  life  and  will  not  require  sharp- 
ening as  with  other  types.  A  heater  unit 
is  installed  in  the  top  body  of  the  machine. 
The  top  light  in  a  well  glass  fitting  is  at- 
tached to  the  body  of  the  machine  and  also 
an  inspection  light  m  the  waste  bin  to- 
gether with  cement  bottle  and  brush.  A 
scraper  block  is  supplied  and  also  a 
scraper  block  setting  jib  and  support  shelf 
rubber-covered.  The  whole  machine  is  fin- 
ished in  first  quality  grey  hammer  and  all 
metal  parts  other  than  cutter  blades  are 
hard  flash  chromed. 


ACMADE  MARK  II 

EDITING  TABLE 


■    '3295 

r  f T?  1  f.o.b.  New  York 


Makes    Editing    Easy! 


operation  of  this  simple,  efficient  editing 
machine  can  be  mastered  in  minutes.  Con- 
tinuous movement  provides  absolute  safety 
for  your  film.  Instant  controls  and  de- 
clutching allows  up  to  50%  increase  speed 
and  efficiency  in  editing.  Any  combination  of 
2  or  3,  16mm  or  35mm  channels,  plus  mag- 
netic and  optical  sound  available. 


WRITE   FOR   DETAILED   BROCHURE 


Serving  the  World's  Finest  Film  MaKers 

Florman  &  Babb 

68  West  45th  Street  New  York  36,  N .  Y. 
MU  2-2928 


Another  Fine  Product  From  ACMADE 

AUTOMATIC  BUTT  SPLICER 

Cuts,  Splices,  Applies 
Magic  Mylar  Automatically! 


tive,    magnetic  ■ 
other  bases. 


Now,  with  no 
fuss,  mess  or 
waste,  it  Is 
possible  to 
splice,  repair, 
butt-splice,  or 
strengthen 
splices  on  all 
types  of  film- 
positive,  nega- 
even    duPont    Cronar    or 


<?'! 


9^ 


The  cutting  arm, 
shown  in  opera- 
ting position,  is 
used  by  press- 
ing the  chrome 
button  for  cut- 
ting both  sides 
of  the  film  si-  ' 
multaneously.  "  ~ 

The  film,  has  been  registered  on  pins  in  the 
horizontal  channel.  The  cutting  blade  is  eas- 
ily replaced. 

The  splicing 
tape  is  regis- 
tered on  pre- 
cision pins  and 
held  in  place 
until  automati- 
cally applied  to 
the  film  by 
"  ■"  sw inging    the 

arm  over  and  pressing  the  chrome  button, 
cutting  the  adhesive  and  applying  it  —  in 
perfect  register  to  the  film. 


Model  35  for  35mni.  Model  16  for  16mm— ^295 
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whimsical 
character? 


ORIZON  SERVICES -301  WEST  73rd  STREET  — KANSAS  CITY  14,  MISSOURI- EMerson  3-35« 

M  O  R  I  Z  O  J4 


hy  not?  A  few  scenes  with  a  rubber  faced  comic  might  be  just  the 

i,(ht  touch  for  your  otherwise  "this-is-serious-business"  film.  Provid- 

Jig  talent  for  customers  is  a  part  of  our  services:   narrators,  pretty 

|rls,  kids,   parakeets,   foreign  language  experts,   Hollywood   actors; 

i[£ll  le  list  is  endless. 


Horizon  offers  outstanding  talent  on  both  sides  of  the  camera — si 

ful,  fast,  imaginative.  It  offers  one  of  the  best  equipped  motion  ] 

ture  service  centers  in   America — centrally   located   for  speed   i 

convenience. 

To  add  character  to  your  next  film,  scan  Horizon. 


A    DIVISION    OF    LONSMOOR-NELSON.  INC. — 


PRODUCER  &  LABORATORY  GROUPS 


FILM  PRODUCERS  ASSN.  OF  NEW  YORK: 
Directors:  Morris  Behrend.  Herman  Edel, 
Dan  Eisenberg,  Arthur  Florman,  William  Gul- 
lette.  Irving  Hecht.  David  Home,  Walter  Kull- 
berg.  Walter  Lowendahl.  Fred  Raphael.  Henry 
Strauss,  George  Tompkins,  William  Unger,  Wil- 
liam Van  Praag. 

Past  Presidents:  Lee  Blair  (TV  &  Film 
Graphics).  Robert  Gross  (.American  Film  Pro- 
ducers), Robert  Lawrence  (Robert  Lawrence 
Productions,  Inc.),  Walter  Lowendahl  (Dyna- 
mic Films.  Inc.).  Peter  J.  Mooney  (.Audio  Pro- 
ductions. Inc.),  David  Pincus  (Transfilm-Car- 
avel.  Inc.),  Harold  Wondsel  (Wondsel,  Car- 
lisle &  Dunphy).  Nathan  Zucker  (Dynamic 
Films,  Inc.).  William  Van  Praag  (Van  Praag 
Productions,  Inc. ). 

Producer  Members:  American  Film  Produc- 
ers; Audio  Productions,  Inc.;  John  Bransby 
Productions,  Ltd.;  John  Campbell  Films,  Inc.; 
Thomas  Craven  Film  Corporation;  Creative 
Cinema,  Inc.;  Dynamic  Films,  Inc.;  Elliot,  Un- 
ger &  Elliot;  Farkas  Films,  Inc.;  Filmex,  Inc.; 
Gerald  Productions.  Inc.;  Gray  O'Reilly  Pro- 
ductions, Inc.;  Illustra  Films  Inc.;  Robert  H. 
Klaeger  Associates,  Inc.;  Robert  Lawrence 
Productions,  Inc.;  James  Love  Productions. 
Inc.;  Marathon  International  Productions. 
Inc.;  MPO  Productions.  Inc.;  Owen  Murphy 
Productions,  Inc.;  Fred  A.  Niles  Communica- 
tions Center,  Inc.;  Production  Center,  Inc.; 
Sarra.  Inc.;  Henry  Strauss  &  Co..  Inc.;  Suther- 
land Associates,  Inc.;  Te.oVideo  Productions, 


Inc.;  TV  &  Film  Graphics,  Inc.;  Van  Praag 
Productions.  Inc.;  Vision  Associates.  Inc.; 
VPI  Productions,  Inc.;  and  WCD.  Inc. 
Associate  Members:  Animated  Productions, 
Inc.;  E.  J.  Barnes  &  Co.,  Inc.;  Bonded  Service 
Division.  Novo  Industrial  Corp.;  Camera 
Equipment  Co..  Inc.;  Camera  Service  Center. 
Inc.;  Cineffects.  Inc.;  Coastal  Film  Service. 
Inc.;  Jerome  J.  Cohen.  Inc.;  Color  Service  Co.; 
DeLu.xe  Laboratories.  Inc.;  Du  Art  Film  Labs, 
Inc.;  Eastern  Effects.  Inc.;  Florman  &.  Babb. 
Inc.;  K  &  W  Film  Service  Corp.;  Saul  Korn- 
reich  &  Sons.  Inc.;  Mecca  Film  Labs.  Inc.; 
Movielab,  Inc.;  Music  Makers,  Inc.;  Photo- 
Magnetic  Sound  Studios,  Inc.;  Pictronics  Corp.; 
Precision  Film  Labs.  Inc.;  Preview  Theatre, 
Inc.;  Recording  Sound  Studios,  Inc.;  Reeves 
Sound  Studios.  Inc.;  Charles  Ross.  Inc.;  Titra 
Sound  Corp. 

Executive  Director;  Harold  Klein 

Purpose:  An  organization  of  professionals  in 
the  art  and  craft  of  motion  picture  making, 
dedicated  to  preserving  standards  of  quality, 
service,  good  practice,  ethics  and  to  the  devel- 
opment of  the  Industry.  The  organization, 
through  membership  meetings  and  active  com- 
mittees, works  to  advance  the  motion  picture 
industry  in  all  of  its  branches;  to  establish 
and  maintain  a  high  standard  of  ethics  among 
producers,  their  employees,  their  suppliers  and 
their  clients;  to  distribute  accurate  information 
with  regard  to  technical  improvements;  to  ad- 
vise the  general  public  on  the  importance  of 
the  film  industry  in  the  nation's  economy;  to 


FILM  PRODUCERS  ASSN.  OF   NEW  YORK: 
encourage  responsible  people  to  enter  the  in- 
dustry; to  promote,  stabilize  and  coordinate  all 
elements  of  the  industry.  y' 


THE  FILM   PRODUCERS 
ASSOCIATION    OF   MINNESOTA 

Officers;  Thomas  C.  Countryman  (Country- 
man-Klang  Film  Productions.  Inc.),  President: 
Cliff  R.  Sakry  (Promotional  Films,  Inc.).  £.v- 
ecutive  Secreiary:  Paul  D.  Rusten  (Rusten 
Film  Associates),  Treasurer:  Richard  Pollster 
(George  Ryan  Films,  Inc.).  Manager,  2-year 
term;  William  S.  Yale  (Empire  Photosound, 
Inc.),  Manager,  1-year  term. 

Members:  Countryman-Klang  Film  Produc- 
tions; Empire  Photosound,  Inc.;  George  Ryan 
Films,  inc.;  Promotional  Films,  Inc.;  Reid  H. 
Ray  Film  Industries,  Inc.;  Rusten  Film  As- 
sociates; Anthony  Lane  Film  Studios,  Inc.; 
Studio  One.  Inc. 

Pl'rpose:  The  advancement  of  the  arts  and 
crafts  of  film  production  for  the  betterment  and 
improvement  of  the  film  industry;  the  estab- 
lishment of  improved  client  relations  and  the 
exchange  of  technical  information. 

Projects;  Advertising,  publicity  and  public 
relations  campaign  to  build  recognition  and 
prestige  for  the  accredited  local  film  producers: 
to  enlighten  business  and  industry  in  the  types, 
uses  and  advantages  of  films  and  to  encourage 
wider  use  of  films  in  training,  selling,  advertis- 
ing and  public  relations. 

Meetings:  Third  Monday  of  each  month, 
6:30  p.m.,  Minneapolis.  Q- 


Comprehensive  Filmtreat  restores  the 
sparkling,  scratch-free  brilliance  — 

the  original  punch  — you  saw  when  the 
print  was  brand  new.  Adds  fresh  vigor 
to  wilted  prints  —  and  negatives  . . . 
at  a  fraction  of  their  replacement  cost. 


COMPREHENSIVE  FILMTREAT 

Service  Centers:  421  West  54th  Street,  New  York  19,  New  York 
829  No.  Highland  Avenue,  Hollywood  38,  Calif. 
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PRODUCTION 

HEADACHES 

WE  CAN  SOLVE  WITH  CONFIDENCE! 

1.    LIGHTING 


* — '*!— 


[ZA 


K 
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Since 

1921... 


2.    GRIP  EQUIPMENT 


3.    PROPS 


4.    GENERATORS 


1800.  1600.  1000  Amp.  D.C.  Trucks 
700  Amp.  D.C.  Trailers 
100,  50.  30.  20.  A.C. 


We  are  Sole  Distributors  of 
Products  in  New  York  City 


RENTALS  SALES  SERVICE 

Sen°d  for  a  schedu/e  of  renfaf  rafes. 


LARGEST    SUPPLIERS    OF     MOTION     PICTURE.    TV    AND 

INDUSTRIAL    PHOTOGRAPHIC   EQUIPMENT   IN   THE   EAST 

333  WEST  52  STREET,  NEW  YORK   19,  N.  Y.,  Circle  6-5470 


NUMBER  1  •  VOLUME  24 
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THE  ASSOCIATION 
OF  MOTION  PICTURE   PRODUCERS 
AND   LABORATORIES   OF   CANADA 

Offices  (of  the  President):  3S  Yorkville  Ave., 
Toronto.  Ontario.  (Of  the  Executive  Secre- 
tary): Suite  1301.  55  York  Street.  Toronto  1. 
Ontario.  Canada. 

Officers:  John  T.  Ross  (Robert  Lawrence 
Productions  (Canada)  Ltd.,  President:  C.  H. 
Everett  (Crawley  Films  Limited.  Ottawa), 
First  1-' ice-President:  S.  Dean  Peterson  (Peter- 
son Productions.  Limited.  Toronto),  Second 
Vice-President:  Henry  Michaud  (Omega  Pro- 
ductions. Inc..  Montreal),  Past  President: 
Frank  A.  Young.  Executive  Secretary. 
Directors:  Sydney  Banks  (S.  Banks  Ltd.. 
Toronto);  R.  J.  Beaudry  (Pathe-DeLuxe  of 
Canada  Limited.  Toronto);  E.  W.  Hamilton 
(Trans-Canada  Films  Ltd..  Vancouver);  Hugh 
Moreland  ( Moreland-Latchford  Productions, 
Toronto);  Tolly  Reviv  (Tolea  Film  Produc- 
tions. Inc.,  Vil'le  LaSalle);  A.  T.  E.  White 
(Eastern  Film  Laboratories  Ltd..  Halifax). 
Membership:  Canadian  firms,  proprietorships, 
partnerships  and  corporations  engaged  in  mo- 
tion picture  production  or  laboratory  work  are 
eligible  for  Active  Membership.  Persons,  firms 
or  organizations  acceptable  to  the  membership 
and  interested  in  the  furtherance  of  the  motion 
picture  industry  in  Canada  are  eligible  for  As- 
sociate Membership.  Present  membership:  48 
Active  Members:  1  1  Associate  Members;  Total 
59. 


Producer  and  Laboratory 
J  rade  Groups  Abroad 


PRODUCERS   &   LABORATORIES  OF  CANADA: 

Purpose:  To  promote  the  common  interest  of 
those  engaged  in  the  motion  picture  produc- 
tion and  laboratory  industries  in  Canada  by 
maintaining  the  highest  possible  standards  in 
the  production  of  motion  pictures  for  commer- 
cial, theatrical,  or  television  release;  to  rep- 
resent the  industry  in  its  relations  with  govern- 
ment, other  associations  and  the  public  at 
large;  to  encourage  government  agencies  to 
have  required  films  let  by  tender  to  private 
producers. 

1963  Activities:  1.  To  continue  to  press  our 
recommendation  that  government  agencies  let 
an  increasing  amount  of  work  by  tender  to 
private  producers  and  laboratories.  2.  To  de- 
velop public  relations  program  in  support  of 
the  foregoing.  3.  To  continue  to  acquaint  in- 
dustry, advertising  agencies,  television  stations, 
networks,  and  other  potential  sponsors  with 
the  work  of  Canadian  film  producers.  4.  To 
lend  every  assistance  to  the  Canadian  Film 
Awards  presentations  —  the  All-Canada  Show- 
case —  in  Montreal  on  May  10.   1963.         y^ 

These  Exclusive  Review  Reports  Are 
a  Copyrighted  Business  Screen  Feature 


SCREEN    ADVERTISING 
WORLD    ASSOCIATION    LTD. 

Office:  17,  Barkeley  Street,  London  W.  1, 
England.  Phone:  GROsvenor  1471/2.  Cables; 
Fest-film  London  W.  I . 

Officers:  Ernest  Pearl,  President:  Charles 
Ruedi,  Vice-President:  Lionel  Gale,  General 
Secretary:  Peter  Taylor.  Festival  Director. 

Purpose:  To  promote  and  develop  cinema 
screen  advertising  on  an  international  basis;  to 
assist  in  the  promotion  and  trade  among  mem- 
bers of  the  Association  by  provision  for  distri- 
bution facilities  and  a  central  information  ser- 
vice; and  by  arranging  for  the  exchange  be- 
tween members  of  information  for  their  mutual 
assistance. 

1963  Activities:  The  Association  is  respon- 
sible for  the  organization  of  the  International 
Advertising  Film  Festival.  The  Tenth  Inter- 
national Festival  will  be  held  June  l7-27th, 
1963  at  Cannes.  France,  under  its  auspices.  IJ 


ASSOCIATION   OF  SPECIALIZED 
FILM   PRODUCERS   (BRITAIN) 

Offke:  2  Bourchier  Street.  London  W.  1, 
England.  Telephone:  Regent  3781.  Brian  Col- 
lis,  Secretary. 

Purpose:  To  represent  and  promote  the  inter- 
ests of  all  branches  of  the  specialized  film  in- 
dustry in  Britain.  Through  its  Standing  Film 

(THIS    LISTING    CONCLUDED    ON     PAOF    FORTY) 
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Bay  State  Cameraman 
on  location  for 

mCAN  TELEPHONE  &  TELEGRAPH 

at  the  giant  TELSTAR  antenna 
^         Andover,  Maine 


Motion  Pictures 
Sound  Slide  Films 
1 1  #  Sj^eeidl  Presentations 


If  There's  a  Film 
in  Your  Future,  Talk  With 
Us  .  .  .  See  Our  Films.  You'll  SEE 
What  Has  Made  Bay  State  One  of  the  Leading 
Producers  of  Business  Films  in  the  East. 


BAY  STATE  FILM  PRODUCTIONS,  Jnc. 


BOSTON 

aO   BOYLSTON   ST. 
HA    6-8904 


SPRINGFIELD.    MASS. 

P-    O      BOX    129 
RE    4-3164 


NEW   YORK 

200  W.    57TH    ST. 
CI   6   6799 


Gulf  Oil  films  explore 

THE  SKY  ABOVE  AND  THE  EARTH  BELOW 


(and  the  world  around  lis,  too!) 


This  year  more  than  35  million  persons  will  watch  public  rela- 
tions films  from  Gulf  Oil  Corporation.  Audiences  will  rocket  into 
space  with  Astronauts  Glenn  and  Carpenter,  follow  the  trail  of 
"the  big  inch,"  tour  the  Finger  Lakes  and  the  Great  Smokies,  visit 
with  researchers  who  make  the  geological  past  the  scientific  to- 
morrow, and  learn  about  a  tiny  country  on  a  sea  of  oil. 

It's  a  varied  library  —  informative,  interesting,  attuned  to  Gulfs 
public  relations  objectives.  And,  most  important  to  management. 


every  print,  every  booking  notice,  every  piece  of  promotional 
literature  identifies  the  films  as  coming  from  the  Gulf  Film  Library. 
All  print  servicing,  promotion  and  clerical  procedures  are  handled 
by  Association  Films,  in  Gulf's  name. 

Many  of  the  nation's  foremost  industries  and  associations  use 
Association  Films,  America's  first  —  and  most  creative  —  dis- 
tributor. You  can  learn  about  us  in  "The  Viewing  Millions," 
available  on  request. 


ASSOCIATION  FILMS,  INC. 

Executive  Offices:  347  Madison  Avenue,  New  York  17,  N.  Y. 


SALES      OFFICES: 


RIDGEFIELD,   N.J. 

Brood    at    Elm 


LA    GRANGE,    ILL 

561     Hillgrove    Ave. 


SAN  FRANCISCO,  CALIF. 

799    Stevenson    St. 


DALLAS,    TEXAS 
1621    Dragon    St. 


/J\    YEARS 
OVER  ^i^  1   SERVING 
A   'y'    AMERICA 
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EDUCATIONAL     AUDIO- VISUAL     ORGANIZATIONS 


AUDIO-VISUAL     COUNCIL 
ON      PUBLIC     INFORMATION 

Officl:   1201  Spring  Street,  hairtax  \irginia. 

Officers:  Sum  Barefield  (Travco).  Chair- 
man; Scott  Mitchell  (The  Jam  Handy  Organiz- 
jation),  Vke-Chmnnan:  Betty  Kllmgboe 
(American  Lutheran  Church).  Secretary:  Alva 
1.  Cox.  Jr.,  (National  Council  of  Churches  of 
Christ  in  the  U.  S.  A.),  Treasurer. 
Purpose:  A  joint  industry-church  committee 
concerned  with  the  improvement  of  Religious 
Education  through  wider  and  better  use  of 
audio-visual  materials  and  methods.  It  aims 
to  inform  constituenc.es  of  religious  bodies  on 
[he  significances  and  advantages  of  audio-vis- 
ual materials,  through  publications,  magazine 
articles  and  slidesels.  A  major  publication  of 
AVCOPI  is  Has  It  Made  Any  OijjereiKe? . 
available  from  Council  office.  & 


THE  CANADIAN   FILM  INSTITUTE 

National  Oftice:  1762  Carling  .^ venue.  Ot- 
tawa 13.  Ontario.  Canada. 
'Officers:  His  Excellency  Major-General 
Georges  P.  \anier.  DSO.  MC.  CD.  Governor- 
Cieneral  of  Canada,  Honorary  President:  Jean 
iCIavel,  President:  A.  L.  Hepworth,  Vice-Presi- 
dent: G.  Delisle.  Vice-President:  L.  F.  Mac- 
Rae.  Honorary  Treasurer:  Roy  Little,  Execu- 
\iive  Director:  Bernard  Lalonde.  Associate  E.x- 
\eciitive  Director. 

'Divisions:  Canadian  Federation  of  Film  So- 
cieties. Scientific  Film  Division.  fJusiness  Fihn 
|Scrvice. 

Pi'RPOse:  To  bring  together  Canada's  educa- 
tional, scientific,  cultural  and  community  in- 
terest in  the  field  of  documentary  films  and 
to  encourage  and  promote  the  study,  apprecia- 
tion and  use  of  nuilion  pictures  and  television 
as  educational  and  cultural  factors. 
Activities:  Distribution  of  the  films  in  the 
National  Film  Library  (7.000  titles  in  24 
special  collections).  National  Science  Film  Li- 
brary established  June.  1962.  Peter  Morris, 
Director.  Importation  of  films  from  other 
countries.  Information  Service.  Preservation  of 
films  of  historical  interest.  Distribution  of  spon- 
M'red  films.  Canadian  Film  Awards.  Special 
^crviees  in  the  fields  of  business  films,  scien- 
tific films,  films  on  art.  films  for  UNESCO'S 
East-West  project,  medical  films,  etc. 
Publications:  Monthly  Bulletin.  Catalogues. 
Special  Subject  Listings  of  Films,  Evaluations. 
Handbook  for  Film  Societies,  Information 
Jiheets  on  selected  ente.-tainment  films,  C.F.F.S 
Bulletin. 

Committees:  Canadian  Film  Awards.  Cana- 
dian Film  Archives.  Canadian  Labour  Film 
Committee.  Canadian  Centre  of  Films  for  Chil- 
^Iren.  n 


CATHOLIC     AUDIO-VISUAL 
EDUCATORS    ASSOCIATION 

.•\t)t)Rrss:  Box  hl.S,  Church  Slreet  P.O..  New 
York  7.  N.  Y. 

Officers:  Rev.  Michael  Mullen.  C.  M.  (St 
John's  University),  President:  Rev.  Joseph 
Coyne.  O.  S.  A.  (Cascia  Hall.  Oklahoma). 
Vice-President:  Sister  Agnes  Virginia.  C.  S.  J. 
(Brentwood  College).  .Secretary:  Rev.  Bernard 
Butcher  (St.  Mary's  Church.  Meridan.  Conn). 
Treasurer. 

Purpose:  To  further  the  use  of  Audio-Visual 
equipment  and  materials  in  Catholic  educa- 
tion and  to  encourage  production  of  suitable 
films  for  Catholic  school  use. 

AsMAL  Convention:  CAVE  is  coordinat- 
ing its  Twelfth  Annual  Convention  with  the 
National  Catholic  Educational  Association 
national  convention.  .April  16-19  in  St.  Louis. 
Mo.  Audio-visual  equipment  and  materials  may 
be  exhibited  at  this  joint  convention.  No  regi- 
stration fees  are  required.  i/^' 


Principal  Professional  Organizofions  Serving 
School,  College  and  Church  Fields. 


DEPARTMENT  OF   AUDIOVISUAL 

INSTRUCTION    OF   THE 

NATIONA!.    EDUCATION    ASSOCIATION 

Offke:  12U1  Sixteenth  Street.  N.  W  ..  Wash- 
ington 6.  D.  C.  Contact:  Anna  L.  Hyer.  Execu- 
tive Secretary. 

Officers:  William  Allen  (Dir.  of  Research. 
Dcpt.  of  Cinema.  Univ.  of  Southern  Calif.). 
President:  Mendel  Sherman  (Asst.  Dir..  Audio- 
Visual  Center.  Indiana  University).  President- 
Elect:  John  Dome  (Dir..  Audio-Visual  Center. 
Miami  University,  Oxford,  Ohio),  Vice-Presi- 
dent: Clyde  K.  Miller  (Dir.,  Div.  of  Audio- 
Visual  Education,  Ohio  State  Dept.  of  Educa- 
tion), Past-President. 

Committees:  More  than  40  national  13.A\'1 
committees  and  commissions  are  organized  in- 
to the  following  five  divisions:  Division  of 
School  and  College  Groups;  Division  of  Pro- 
fessional Specialization;  Division  of  Operation- 
al Committees;  Division  of  Professional  Devel- 
opment; Division  ol  Professional   Liaison. 

Purpose:  The  improvement  of  instruction 
through  the  better,  wider  use  of  audio-visual 
equipment,  materials  and  techniques.  Member- 
ship consists  primarily  of  directors  and  special- 
ists in  colleges  and  universities,  state  depts.  of 
education,  and  county  and  city  school  systems. 
School  supervisors  and  administrators,  class- 
room teachers,  librarians  and  audio-visual  spe- 
cialists in  the  armed  forces,  in  industry  and 
among  religious  groups  are  included  in  mem- 
bership. 

196.3  Activities:  National  Convention.  .April 
21-26.  Denver  Hilton.  Denver,  Colo.;  1964 
conv..  Rochester.  New  York,  April  20-25; 
1965  conv.  Milwaukee.  Wise..  April  25-30. 
July  1  DAVl  meeting  to  be  held  in  connection 
with  annual  convention  of  National  Education 
.Assn..  Detroit.  Lake  Okoboji  .Audio-Visual 
Leadership  Conference.   August    18-22.   Lake 


DEPARTMENT  OF  AUDIO-VISUAL   INSTRUCTION: 

Okoboji.  Iowa  (1963).  Conference  on  Selec- 
tion and  Use  of  Programmed  Instruction.  June 
26-28.  1963.  Rackham  Hall.  Wayne  State  Uni- 
versity. Detroit. 

Davi  has  given  major  attention  during  past 
year  to  changing  role  of  media  in  institutions 
and  the  staffing  facilities,  organizational  pat- 
terns for  achieving  these  ends.  A  Task  Force 
was  assembled  to  develop  a  position  paper 
which  has  been  widely  distributed  for  discus- 
sion. The  Department  also  implemented  a  new- 
ly-adopted constitution;  continues  a  Profes- 
sional Phicemcnt  Service  for  meaibers. 

Pl.'Ul.K  A  1  ions:  two  periodicals.  Audiovisual 
Instruction  (monthly  except  July  and  August); 
.4-K  Communication  Review  (bi-monthly I. 
Other  recent  publications  include:  National 
Tape  Recording  CataUi.i;.  1962-63;  Learning 
from  Pictures,  by  Catherine  M.  Williams;  Task 
Force  Position  Paper.  The  Function  of  Media 
in  tite  Public  Schools  (reprint  free  on  receipt 
of  stamped,  self-addressed  envelope  ) ;  and  pub- 
ications  of  the  Technological  Development  Pro- 
ject, including.  The  Computer  in  Education.  ^ 

THE    EDUCATIONAL    FILM 
LIBRARY     ASSOCIATION 

Office:  250  West  57th  Street.  New  York  19, 
New  York. 

Officers:  F.  A.  White,  President:  Sally  Clark, 
Vice-President:  Kathryn  L.  Carlin,  Secretary: 
Emily  S.  Jones,  Administrative  Director  (at 
headquarters). 

CoM.MiTTEEs:  Festival  —  Frederic  Krahn. 
Chairman:  Nominations  —  Kathryn  Carlin, 
Chairman:  Membership  —  Sally  Clark,  Chair- 
man: Evaluations  —  Susan  Zeitlan,  Chairman. 
Memhership:  (Constituent)  —  475  non-pro- 
fit educational  institutions;  (Service)  —  61 
commercial  organizations  and  interested  in- 
dividuals; 4  international  members  (govern- 
ment agencies,  film  groups  of  other  countries); 
46  sub-memberships  and  157  personal  mem- 
berships. 

Purpose:  To  encourage  and  improve  the  pro- 
duction, distribution  and  utilization  of  edu- 
cational films.  EFLA  conducts  a  film  evalu- 
ation service. 

1963  American  Film  Festival:  To  be  held 
May  1-4,  at  the  Biltmore  Hotel,  New 
York  City. 

PiiiiLiCAtioNs:  For  members  —  Evaluations, 
EFLA  Bulletins.  Service  Supplements  and 
Film  Review  Digest.  A  catalog  containing  de- 
scriptions of  EFLA  "general"  publications  is 
provided  on  letterhead  request.  S 

THE    UNIVERSITY   FILM 
PRODUCERS  ASSOCIATION 

Office  (of  the  President):  Oscar  E.  Patter- 
son, Academic  Communications  Facility,  Uni- 
versity of  California,  Los  Angeles. 

(LISTING   concluded  ON    PAGE   THIRTY-EIGHT) 
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Film  Executives 

PROFESSIONALIZE 

YOUR  FILM  ROOM 


and   Save   Money 


Harwold's  precision  outomatic  film  inspection 
equrpmenf  is  the  accepted  world  standard  for 
modern  film  libraries — T.V.  starions — or  wher. 
ever  motion  picture  film  is  handled.  Inspect-O- 
Film  automatically  finds  breoks,  torn  sprocket 
holes,  scotch  tope  "splices",  ony  cause  of  film 
failure.  Even  those  defects  thot  ore  virtuolly 
impossible  to  find  by  hand.  Also  provides  for 
film  cleaning,  conditioning,  timing  and  editing. 
Seven  models  avarlable. 
See  catalog  (or  complete  listing. 

SPLICEOFILH  _<-C' 3^^^ 

For  ttie  easiest,  strongest 
splites  ever — in  just  9  sec- 
onds! Accurate  to  I  10,000 
0(  an  inch.  Complete  witti 
electric  lieat  and  automatic 
scraper.  Used  by  profes- 
sionals everywhere  Money 
back  guarantee.    $175.00. 

Gef  (he  full  ilory.  Tolk  to  our  engineering  rep- 
resenfofives  ond  wrife  for  our  catalog  contain- 
ing  a   complete   line  of   film   room   equipment. 

THE  HARWALD  COMPANY 

1245    CHICAGO   AVE.    •    EVANSTON,    ILL, 
DAvis   8-7070 


EDUCATIONAL   GROUPS: 

UNIVERSITY    FILM    PRODUCERS    ASSOCIATION: 

Officers:  Oscar  E.  Patterson  (University  of 
California.  Los  .'\ngeles].  Presidenl:  Frank  R. 
Paine  (Film  Production.  Southern  Illinois  Uni- 
versity). Vice-President:  Luella  Snyder  (Win- 
nsboro,  Louisiana.  Route  #1).  Secretary:  Rose 
Blyth  (Community  TV  of  Southern  Califor- 
nia), Treasurer. 

Committee  Chairmen;  Larry  Silverman  (Wa- 
yne State  University).  Associates  Delegate: 
David  .Anderson  (Yale  University).  University 
Classroom  Films:  William  Drake  (Ohio  State 
University).  Conferences:  Herbert  Farmer 
(  L'niversity  of  Southern  Calif.),  Constitution; 
Raymond  Fielding  (UCLA).  Curriculum:  Rich- 
ard Kraemcr  (Iowa  State  University).  Distri- 
bution: Sherman  Willson  (Wayne  State).  Frank 
Neusbaum  (Penn.  State)  co-chairman.  Etiiics: 
Vincent  Talbot  (Marquette  University).  Equip- 
ment: J.  E.  Oglesby  (Va.  State  Bd.  of  Educa- 
tion). Festivals  and  Contests:  John  Mercer 
(Southern  Illinois  Univ.),  Historian:  Kenneth 
Mason  (Assoc.  UFPA)  Co-Chairinan:  Don  G. 
Williams  (Univ.  of  Kansas  City).  Intermitional 
Relations:  Ernest  Rose  (Stanford  L'niv. ). 
Media  Researcit:  Donald  E.  Staples  (Southern 
111.  Univ.).  Memhersliip:  Byrl  Sims  (L'niv.  of 
Illinois).  Personnel:  and  Robert  W.  Wagner 
(Ohio  State  University).  Publications. 
Publications:  The  formal  publication  of 
UFPA  is  a  quarterly  issue.  Tlie  UFPA  Journal. 
(subscription  to  non-members  is  $4.00  per 
year).  Other  special  reports  and  papers  pub- 
lished at  intervals  for  member  guidance.  The 
UFPA  Digest,  is  a  publication  for  members 
only  and  is  published  monthly.  The  Associa- 
tion is  represented  annually  at  Film  Festivals 
and  at  the  International  Congress  of  Schools 
of  Cinema  and  Television  in  Europe.  The  1963 
Congress  will  be  held  in  X'icnna.  Aiistri.i  the 
week  of  May  20.  1963. 

Annual  Conference:  17th  .Annual  Confer- 
ence to  be  held  .August  19-24,  1963.  Hosted  by 
the  L'niversity  of  Miami.  Miami,  Florida.  Eu- 
gene Fleischer,  in  chg.  Arrangements;  J.  Blair 
Watson.  Jr.  (Dartmouth)  and  John  P  Driscoll 
(Syracuse)  in  charge.  Program.  ^' 


National  Trade  Group 
In  the  Aiidio-\  isiial  Field 


THE    NATIONAL  AUDIO-VISUAL 
ASSOCIATION,    INC. 

Napional  Officf:  1201  Spring  Street.  Fair- 
fax. Virginia. 

Contact:  Don  White,  E.xecutive  Vice-Presi- 
dent or  James  W.  Hulfish.  Director  of  Infor- 
mation. 

Membership:  A  trade  association  of  the  com- 
mercial audio-visual  industry:  membership  con- 
sists of  ( 1  )  A-V  dealers  and  film  libraries; 
(2)  ,A-V  materials"  producers:  (3)  A-\'  equip- 
ment manufacturers;  and  (4)  independent  .A-\' 
suppliers'  representatives. 


NATIONAL  AUDIO-VISUAL  ASSOCIATION: 

Purpose;  The  Association  was  organized  in 
1939  to  ( 1  )  collect  and  furnish  data  which 
will  benefit  .A-V  business;  (2)  improve  the 
professional  status  and  business  practices  of  the 
industry;  (3)  provide  business  education  and 
information;  and  (4)  promote  better  relations 
between  A-V  suppliers,  distributors,  and  cus- 
tomers. 

Officers;  Harold  A.  Fischer  (Photosound  of 
Orlando.  Fla.).  President:  Robert  P.  Adams 
(Williams.  Brown  &  Earle.  Philadelphia).  First 
Vice-President:  Harold  Newman  (Newman 
Visual  Education  Co..  Kalamazoo.  Mich.), 
Second  Vice-President:  Eloise  Keefe  (T.  E.  A. 
Film  Library.  Dallas.  Texas).  .^wre-Mrv .Joseph 
Meidt  (Cousino  Electronics  Corp,.  Toledo), 
Treasurer:  Mahlon  Martin  ( M.  H.  Martin  Co., 
Massillon,  Ohio),  Cliairman  of  tlie  Board. 

Directors-at-Larce:  Floyd  Miles  (Audio- 
Visual  Center.  Pontiac.  Mich.);  Ma,\  Rarig's, 
Inc.,  Seattle.  Wash.);  Stephen  Bartha  (Bartha 
Visual  Education  Service.  Columbus.  Ohio); 
Murray  O.  Cunningham  (.Audio-Visual  Supply 
Corp..  Valley  Cottage.  N.  Y. ). 

Regional  Directors:  Kermit  F.  Hanson 
(Headlight  Film  Service.  South  Portland,  Me,); 
Charles  Appel  (Appel  Visual  Service,  Inc. 
Pittsburgh,  Pa.);  Howard  Holt  (Audio-Visual 
Film  Service.  Inc.  Birmingham.  .Ala,);  Don  S, 
Harpster  ( Harpster  .A-V  Equipment.  Inc., 
Cleveland ) ;  Frank  S,  Bangs  ( Frank  Bangs 
Company.  Wichita.  Kas.);  Matt  Dow  ling 
(Dowlings'  Inc..  Oklahoma  City);  Paul  Cox 
(Coast  Visual  Education  Co..  Hollywood. 
Cal.);  .A.  J,  •Stewart  (Beacon  Publishers  Ltd., 
Toronto.  Canada), 

Principal  Committees:  The  activities  of 
NAVA  are  carried  out  primarily  through  com- 
mittees, such  as:  Convention  Committee,  Rob- 
ert P.  Abrams.  Chairman:  Educational  Com- 
mittee, Ellsworth  C.  Dent,  Chairman:  NAVA 
Film  Council,  Nelson  C.  White,  Chairman:  In- 
dustrial &  Business  Council.  Robert  C.  Abrams. 
Cliairman:  Membership  Committee.  Charles 
Appel.  Chairman:  Nominating  Committee,  Ain- 
slie  Davis,  Cliairman:  Religious  Council.  Floyd 
Miles,  Chairman:  Resolutions  Committee,  E, 
J.  Stovall,  Cliairman:  Long  Range  Planning 
Committee.  Ma.x  Rarig.  Chairman. 

Pi  ULic.ATioNs:  The  .Association's  regular  bul- 
letin, NA  VA  News,  is  published  26  issues  per 
year,  available  to  members  only.  Of  general 
interest  are:  The  Audio-Visual  Equipment  Di- 
rectorv,  Ninth  Edition,  published  January, 
1963  "(350  pages,  S5,00);  Tlie  NAVA  Mem- 
bership List  and  Trade  Directory.  1962-63, 
coded  to  show  services  and  products  available 
(free  on  request);  The  Audio-Visual  Speakers' 
Guide.  1963  (free  on  request) ;  and  Talk  Is  Not 
Enough,  1962.  an  A-V  utilization  handbook 
for  industry  (single  copies,  free  on  request). 

1963  Activities:  The  NAVA  Convention  and 
Trade  Show.  July  27-30.  Hotel  Sherman.  Chi- 
cago. Illinois.  Guests  admitted  on  fee  basis.  ^ 

Other  Professional  and  Civic  Organizations 
Are  Listed  on  the  Following  Page  Forty 
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BUSINESS    SCREEN 


HHBBIBi&liaaBBSBBia 


it's  CALVIN  for 


r^ 


At  Calvin— you  get  a  complete  16mm 
color  printing  and  processing  system, 
under  one  roof,  offering  Ektachrome, 
Kodachrome  (5269)  and  Color  Posi- 
tive, plus  all  the  steps  in  between. 
This  fully  integrated  system  gives  us 
complete  control  of  the  final  product 
and  guarantees  you,  consistently,  the 
finest  16mm  motion  picture  color 
available  in  the  industry. 

Speed  and  economy  go  along  with 
quality  and  control  — we  offer  the 
most  complete  16mm  motion  picture 
service  in  the  world. 

We  would  like  the  opportunity  of 
proving   it  to  you! 


w 


^ 


CALVIN    PRODUCTIONS    INC.,  1105  TRUM/OO?! 
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I  Power  Rewjnders 
Film,  Video  Tape 


H 


Moviolas 


moviola 

constantly  adds 
new  products 
to  its  ctiain  of 
professional 
equipment  for  the 
Motion  Picture, 
Television  and 
Photo  Instrumen- 
tation industries. 

Write  for  free 
literature— specify 
items  that 
interest  you. 


rh  moviola  rR 


inanufacturing  co. 

5539  8IVERI0N  AVtNUt 
NORTH  HOLLYWOOD.  CALIF 
PHONE:  TRIANGLE  7  2173 

C^Te   Me. .on  ^o  HonrmoO.  Cjiif 


Differential 
Gear  Rewinders' 


,  Motor  drive  for 
Synchronizers 


National  Organizations 
in  the  Audio- Visual  Field 


THE  SOCIETY  OF  MOTION   PICTURE 
AND  TELEVISION   ENGINEERS 

Office:  55  West  42nd  Street,  New  York  36, 
New  York,  Headquarters. 
Officers:  Reid  H.  Ray  (Reid  H.  Ray  Film 
Industries),  President;  E.  M.  Stifle  (Eastman 
Kodak  Co.),  Executive  Vice-President;  John 
W.  Servies  (National  Theatre  Supply  Co.), 
Past-President;  Deane  R.  White  (E.  I.  du 
Pont  de  Nemours  &  Co.),  Engineering  Vice- 
President;  Herbert  E.  Farmer  (University  of 
Southern  California),  Editorial  I' ice-President; 
Joseph  T.  Dougherty  (E.  I.  du  Pont  de  Nem- 
ours &  Co.),  Financial  Vice-President;  Geo. 
W.  Colbum  (Geo.  W.  Colburn  Laboratory), 
Convention  Vice-President;  Garland  C.  Misen- 
er  (Capital  Film  Labs),  Sections  Vice-Presi- 
dent; Robert  G.  Hufford  (Eastman  Kodak 
Co.),  Secretary;  Wilton  R.  Holm  (E.  I.  duPont 
de  Nemours  &  Co.),  Treasurer;  Charles  E. 
Stodter,  Executive  Secretary. 

Local  Section  Chairmen  (for  contact):  At- 
lanta: Edward  E.  Burrus,  5342  Harris  Circle, 
Dunwoody,  Ga.;  Boston:  Charles  W.  Wycoff, 
69  Valley  Rd.,  Needham  92,  Mass.;  Canada: 
Michael  W.  Barlow,  CFCF-TV,  405  Ogilvy 
Ave.,  Montreal,  Quebec;  Chicago:  Harold  Kin- 
zle.  Wildmg,  Inc.,  1345  Argyle  Ave.,  Chicago 
40,  111.;  Dallas-Ft.  Worth:  Robert  Redd,  Pro- 
ducers Service,  4519  Maple  Ave.,  Dallas, 
Texas;  Detroit:  James  W.  Bostwick,  General 
Motors  Photographic,  465  West  Milwaukee, 
Detroit  2,  Mich.;  Hollywood:  John  P.  Kiel. 
Photo-Sonics,  Inc.,  820  S.  Mariposa,  Burbank. 
Calif.;  Huntsville,  Ala.:  Donald  J.  Southard. 
318  Harold  Dr.,  Huntsville;  Nashville:  William 
M.  O'Rork.  161  Eighth  Ave.,  North  Nashville. 
Tenn.;  New  York:  Arthur  J.  Miller,  Du-Art 
Film  Labs,  245  W.  55th  St.,  New  York  19; 
Rochester:  Forrest  A.  Richey,  Eastman  Kodak 
Co.,  Bldg.  59,  Kodak  Park,  Rochester,  N.  Y.; 
San  Francisco:  R.  A.  Isberg.  1514  Oxford 
St.,  Apt.  302,  Berkeley  9,  Calif.;  Washington: 
Arthur  Rescher,  Byron  Motion  Pictures.  1226 
Wisconsin  Ave.,  Washington,  D.  C. 

Committee  Chairmen:  J.  L.  Pettus  (Radio 
Corporation  of  America),  sound;  R.  G.  Herbst 
(Bell  &  Howell),  16mm  &  8mm;  R.  E.  Birr 
(General  Electric),  ASA  sectional  committee 
PH22;  C.  E.  Heppberger  (National  Carbon 
Co.),  film  projection  practice;  W.  T.  Wintring- 
ham  (Bell  Telephone  Laboratories),  televi- 
sion; W.  D.  Heddcn  (Calvin  Productions.  Inc.), 
laboratory  practices;  R.  G.  Williams  (Century 
Lighting),  television  studio  lighting;  L.  M. 
Dearing  (Consultant),  color;  A.  H.  Lind 
(Radio  Corporation  of  America),  video  tape 
recording;  G.  A.  Chambers  (Eastman  Kodak 
Company),  standards;  W.  C.  Brandsma  (du- 
Pont), film  dimensions;  Morton  Sultanoff  ( Ab- 
erdeen Proving  Ground),  instrumentation  and 
high-speed  photography;  F.  N.  Gillette  (Gene- 
ral Precision  Lab.),  ASA  sectional  committee 
C98.  {Listing  continues  right,  above) 


MOTION  PICTURE  &  TELEVISION  ENGINEERS: 
Conventions:  93rd  Semi-Annual  Convention, 
April  21-26,  Traymore.  Atlantic  City,  N.  J. 
94th  Semi-Annual  Convention,  October  13-18, 
Somerset  Hotel,  Boston,  Mass.  B' 


Civic  Organizations 
Regional  Film  Councils 


THE  FILM  COUNCIL  OF 
GREATER   COLUMBUS 

Office:  Center  of  Science  and  Industry,  280 
E.  Broad  Street,  Columbus  15,  Ohio 

Officers:  Dr.  D.  F.  Prugh  (Director,  Frank- 
lin County  Historical  Society),  President; 
Galvy  Gordon  (Public  Relations  Dir.,  Colum- 
bus Public  Library),  Vice-President;  Mary 
A.  Rupe  (Film  Librarian,  Columbus  Public 
Library),   Secretary-Treasurer. 

Trustees:  Dr.  Edgar  E.  Dale,  Director,  Bur- 
eau of  Educational  Research  and  Service,  Ohio 
State  University;  Robert  Wagner,  Director  of 
Motion  Pictures,  Department  of  Photography, 
Ohio  State  University;  Clyde  Miller,  Director, 
Division  of  Audio-Visual  Education,  Ohio 
State  Department  of  Education. 

Purpose:  To  promote  a  greater  interest  in  the 
production  and  use  of  films  by  schools  and 
universities,  public  service  organizations,  civic 
groups,  and  business  firms  and  industries.  The 
use  of  films  by  these  organizations  in  the  Co- 
lumbus area  and  the  State  of  Ohio  is  also 
stressed. 

1963  Activities:  The  Eleventh  Annual  Co- 
lumbus Film  Festival,  an  .Award  Banquet  fea- 
turing the  "Chris"  Award.  Friday.  September 
27.  1963.  Film  Award  Screening  at  the  Chris- 
topher Inn,  September  19.  20.  Evening  screen- 
ings at  7  with  coffee  break  at  9  p.m.  gj" 

ASSOCIATION  OF  SPECIALIZED  PRODUCERS: 

(continued  from  preceding  page  34) 
Festivals  Committee,  comprising  representa- 
tives from  many  sections  of  the  short  film  and 
television  industry,  the  Association  views  and 
selects  the  official  British  short  film  entries  to 
major  events  throughout  the  world. 

Program:  Effective  April  1.  1963.  a  new 
Federation  of  Specialized  Film  Associations 
will  be  formed  and  within  this  Federation  will 
be  three  separate  associations  dealing  with:  (1) 
Cinema  shorts,  documentaries,  sponsored  in- 
dustrial. Government  films,  and  children's  films, 
which  will  continue  to  be  known  as  the  Asso- 
ciation of  Specialized  Film  Producers;  (2)  Ad- 
vertising films  for  television  and  the  cinema; 
(3)  Cartoon,  animated  diagram  and  model 
animation  films.  The  address  of  the  Federa- 
tion and  the  three  Associations  will  remain  as 
listed  above.  5|> 

Editor's  Note:  Groups  serving  national,  re- 
gional or  local  audio-visual  organizations  are 
invited  to  submit  text  on  1963  activities  for 
publication  in  supplemental  pages  to  be  car- 
ried in  Business  Screen  during  the  year.      ^' 
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WE  PREFACE  this  largest  of  all  Busi- 
ness Screen  issues  with  the  fervent 
hope  that  the  immense  detail  involved 
in  collecting  and  organizing  the  countless  thou- 
sands of  lines  that  make  up  our  awards,  orsan- 
ization.  distributor,  producer,  writer  and  gov- 
ernment listings  is,  as  usual,  99 9f  accurate. 
That  inevitable  19c  will  be  quickly  corrected, 
as  before,  in  our  first  Production  Review  sup- 
plement later  this  Spring. 

The  sum  total  of  producer  listings  alone  re- 
flect more  incoming  material  and  more  com- 
plete data  than  in  any  previous  year.  It  is 
tabulated  on  page  105.  But,  more  important 
than  all  this,  is  this  word  of  editorial  dedication: 

■"To  the  United  States  Navy  and  specifically 
to  the  U.  S.  Naval  Photographic  Center,  which 
this  year  marks  its  twentieth  anniversary,  we 
dedicate  this  13th  Production  Review."  The 
story  of  that  anniversary  observance,  held  in 
Washington.  D.  C.  February  15.  and  at- 
tended by  a  distinguished  group  of  guests  and 
\  isitors.  is  our  opening  special  editorial  feature 
on  page    103. 

The  Navy  has  always  been  a  firm  believer 
in  the  quality  of  its  numerous  training  film 
projects.  To  achieve  that  aim  it  has  turned,  for 
decades,  to  the  many  specializing  producers 
listed  in  these  pages.  A  further  elaboration  of 
the  Navy  Training  Film  Program,  a  sequel  to 
our  own  award-winning  special  issue  devoted  to 
that  subject   in   the  closing   months  of  World 
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War  II,  will  be  featured  in  our  own  25th  .An- 
niversary edition  to  be  published  in  June. 
*        *        * 

"David  and  Lisa"  Academy  Award  Sominec, 
Well-Edited  by  Vision's  Irving  Oshman 

•  National  magazines  have  hailed  the  recent 
Academv  Award  —  nominated  motion  pic- 
ture. David  and  Lisa,  whose  director.  Frank 
Perry  and  his  wife,  screenwriter  Eleanor  Perry, 
have  each  been  cited  for  their  work  on  this 
appealing  film.  But  we'd  like  to  add  our  special 
word  of  tribute  to  the  skillful  editing  of  Vision 
Associates"  Irving  Oshman.  which  helped  turn 
this  low-budget   film   into  top-interest   fare. 

Cinema  Laboratories  Association  Elects 
Movielab's  Satd  Jeffee  as  Its  President 
---    Kudos  to  Saul  Jeffee.  president  of  Movielab. 
Inc.  of  New  York,  who  has  accepted  the  post 
of    president    of   the    Association    of   Cinema 
Laboratories. 

Active    in  the   motion   picture    industry   for 
more  than  30  vears.  Mr.  Jeffee  succeeds  Bvron 


Roudabush.  head  of  Byron   Motion   Pictures,^ 
Washington.  D.  C.  W.  E.  Gephart.  Jr..  presi- 
dent of  General  Film  Laboratories.  Hollywood, 
is  the  new  ACL  vice-president,  succeeding  G. 
Carleton  Hunt  of  the  same  firm. 

Two  other  officers  of  the  organization  were 
re-elected.  They  are  Louis  (Doc)  Feldman. 
Du  Art  Film  Laboratories.  New  York,  as 
treasurer,  and  Dudley  Spruill,  Byron  Motion 
Pictures,   as   secretary   of  the   association. 


Oeveste  Gramlucci  Cited  by  Washingtons 
Film  Council  for  His  Imlustry  Contributions 

■'--  The  nation's  first  film  council,  in  Washing- 
ton, D.  C,  cited  screen  writer  Oeveste  Gran- 
ducci  on  February  I  3,  granting  him  a  life  mem- 
bership in  that  20-year  old  organization.  Coun- 
cil president  Ashley  P.  Beatty  delivered  the 
salute  with  these  words: 

"To  Oeveste  Granducci.  in  recognition  of 
distinguished  services  and  continued  devotion 
to  the  interests  of  the  audio-visual  community 
...  he  has  earned  an  international  reputation 
by  his  contributions  to  the  motion  picture  as 
an  art  form  and  as  a  means  of  communication. 
The  long  list  of  credits  bearing  the  imprimatur 
of  "Scripts  by  Oeveste  Granducci"  are  estab- 
lished guide-lines  for  excellence  and  testify  to 
a  lifetime  of  dedication  to  the  development  of 
consistently    high-standard    motion    pictures."' 

(cont'd  on   following   page   forty-fovr) 
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Have  You  Sized  Up 

Your  AUDIENCES 


for  QUALITY? 


Your  sponsored  film  deserves  the  best  distribution  it  can 
obtain,  consistent  with  the  purpose  and  intent  of  the  public  relations 
program  it  supports.  More  often  than  not  this  means  a  qualitatively 
selected  audience — rather  than  simply  raw  statistical  exposure  be- 
fore any  group  that  happens  to  be  sitting  still. 

The  ability  to  reach  finer  audiences  for  sponsored  films  has 
been  one  of  United  World's  many  achievements  during  more  than 
3  decades  in  the  film  distribution  business.  We  can  deliver  the  largest 
circulation  in  the  industry,  and,  at  the  same  time,  achieve  for  your 
film  the  degree  of  selective  exposure  that  makes  your  p.r.  campaign 
more  effective  and  more  valuable. 


TEl.:  TRafelgar  6S200 
CABLE:  UNIWORFILM 


At  United  World  we  call  our  service  "custom  distribution" 
.  .  .  and  it's  just  that!  It  means  a  constant  effort  to  avoid  "waste" 
exposure  for  the  client;  it  means  keeping  your  prints  in  the  finest 
possible  condition  at  all  times;  it  means  developing  pre-selling  pro- 
motion that  creates  a  more  receptive  viewing  atmosphere  for  your 
film  when  it  is  screened.  It  also  means  a  roster  of  distinguished  clients 
whose  interests  and  goals  do  not  conflict  with  each  other. 

Through  our  nationwide  network  of  43  distribution  points, 
our  broad  film  activities  and  our  corporate  affiliations  with  important 
theatrical,  non-theatrical  and  television  interests  (we  are  the  only 
major  Hollywood  film  company  in  the  sponsored  distribution  field  i 
. . .  United  World  can  offer  its  clients . . . 

▲   Better  35mni  Theatrical  Distribution! 
A   More  Extensive  Television  Coverage! 


UIV/TED  WORLD  FILMS,  INC. 

Owned  and  Operated  by  Universal  Pictures  Company,  Inc. 
MAIN  SALES  OFFICE:  144S  PARK  AVENUE.  NEW  YORK  29.  N.Y. 


KEY  SERVICE  AND  SALES  CENTERS: 

ATLANTA 

DALLAS 

NEW  YORK 

287  Techwood  Dr..  N.W. 
Atlanta,  Ga. 

JAckson  3-6201 

2227  Biyan  Street 
Dallas  1,  Texas 
Riverside  8-4277 

105  East  106th  Street 
New  York  29,  N.Y. 
TRafalgar  6-5200 

CHICAGO 

LOS  ANGELES 

PORTLAND 

542  S.  Dearborn  St. 
Chicago  5,  Illinois 
WAbash  2-7840 

7374  Melrose  Avenue 

Los  Angeles  46,  Cal. 

WEbster  8-6125 

5023  N.E.  Sandy  Blvd. 
Portland  13,  Ore.        j.  m 
ATlantic  1-9732   ^^ 

A   Greater  Access  to  Prime  16mni 
Non-Theatrical  Audiences! 

A    Finer  Handling,  Inspection  and  Distribution 
Facilities  for  "Sponsor-Generated". . . 
And  All  Other  . . .  Bookings! 

You  owe  it  to  yourself  and  your  organization  to  hear  the  full 
United  World  story  .  .  .  and  to  learn  why  we  can  assure  you  of  more 
mileage  on  fewer  prints  at  lower  cost!  Write,  wire  or  phone  today  for 
all  the  facts. 

CONVENIENTLY  LOCATED  DISTRIBUTION  POINTS  SERVING  THE  NAT/ON 


NUMBER  1  • VOLUME  24 


jcMO-iaeas- 
deas-IDEAS 
DEAS-ldeas- 
deas-IDEAS 
DEAS-ldeas- 
deas-IDEAS- 
DEAS-lrieas- 


lucMi-iaeas-iucMc 
Ideas-IDEAS-ldeas 
IDEAS-ldeas-IDEA! 
Ideas-IDEAS-ldeas 
IDEAS-ldeas-IDEA; 
Ideas-IDEAS-ldeas 
ID£AS-ldeas-IDEA5 
s 


WITHOUT  GOOD 
IDEAS    ^ 
THERE  ARE      i 

NO  SUCCESSFUL 
MOTION  PICTURES  < 


WE  PROVIDE  BOTH 
^        AND  THE 
VIEWING  AUDIENCE 


de0s-ID^^Ifin^EJ^3-1Veas 

DEAS-ldeas-IDEAS-ldlLs-IDEAS 

deas-IDEAS-ldeas-IDEAS-ldeas 

DEAS-ldeas-IDEAS-ldeas-IDEAS 

deas-IDEAS-ldeas-IDEAS-ldeas 

DEAS-ldeas-IDEAS-ldeas-IDEAS 

deas-IDEAS-ldeas-IDEAS-ldeas 

:)EAS-!deas-IDEAS-ldeas-IDEAS 

deas-IDEAS-ldeas-IDEAS-ldeas 

DEAS-ld^s-ID|^S-ld^s-IDEAS 

dea^-IC^^^^^s41|^^#ldeas 


Institute  of 
'  Visual  Communication 

40  bit  49th  St.  •  N.Y.  17  -  EL  5-1443 


deas-IDEAS-ldeas-IDEAS-ldeas 
DEAS-ldeas-IDEAS-ldeas-IDEA: 
deas-IDEAS-ldeas-IDEAS-ldeas 


THE  EDITORIAL  VIEWPOINT 

(cont'd  from  preceding  page  forty-two) 

Eastmiin's  Tom  Hope  Aids  Coordination 
of  Business  Films  for  Festivals  Abroad 

The  big  job  of  coordinating  business  film 
entries  to  overseas  film  festivals  ( for  the  Com- 
mittee on  International  Non-Theatrical  Events) 
merits  a  round  of  applause  for  Tom  Hope. 
Assistant  to  John  Flory.  Advisor  in  this  special 
field  at  Eastman  Kodak.  Dr.  Harold  Wigren 
is  Cine's  official  coordinator  at  Washington. 
D.  C.  headquarters  but  the  task  of  moving 
titles  to  the  nationwide  screening  committees 
who  must  first  clear  festival  entries,  has  long 
been  Tom  Hope's  assignment. 

The  Editor  of  this  publication,  serving  as  a 
Cine  member  and  a  regional  screening  chair- 
man, knows  full  well  the  complexity  and  size 
of  ihc  tasks  mvolved.  Good  work,  Tom! 

Talaria  Color  7'\'  I'rojection  System  Goes 
Into  Ncu-  Ndtiomd  Theater  Network  Soon 

Another  theater  T\'  network,  based  on  the 
development  of  a  unique  color  television  pro- 
jector, has  been  announced  by  National  Gen- 
eral Corporation  and  the  General  Electric  Com- 
pany. GE  developed  the  Talariacolor  TV  pro- 
jection system  which  permits  for  the  first  time 
display  on  full-size  theater  screens  of  high- 
quality  color  TV  pictures  with  a  brightness 
equal  to  current  movie  color  films. 

National  General,  headed  by  president  Eu- 
gene V.  Klein,  has  placed  a  multi-million  dollar 
order  for  equipment  and  service  providing  for 
Talaria  projectors  in  its  own  key  city  theaters. 
The  projectors  will  also  be  franchised,  leased 
and  sold  bv  National  to  other  theaters. 

Names  and  Events  in  the  Month's  Neivs 
"  William  W.  Cobbs  II  is  the  director  of  a 
newly-created  audio-visual  department  of  Sci- 
ence Research  .'Associates.  Inc.  The  interna- 
tional testing  and  management  research  organi- 
zatiim  is  moving  strongly  into  this  field.  Head- 
quarters are  at  2.'i9  East  Erie  in  Chicago. 
i--  Thomas  H.  M.  Elwell  is  the  New  York  re- 
gional sales  manager  for  the  Westre.x  Recording 
System  department  of  Litton  Industries.  He 
has  located  at  76  Ninth  Avenue,  in  Manhattan. 
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CAMERA 

ONAANERS 

FACTORY  SERVICE  DIVISION  Mitchell 
caincra.s  from  Mala.va  . . .  Hollywood 
. .  ,  and  New  York  arrive  dail.y.  lea\'e 
promptl.v  in  like-new-condition  after 
complete,  precision  work  b.v  Mitchell 
craft.smen.  Special  sound  test  room, 
critical  quality  control,  original  fac- 
tory parts,  and  speed  of  service 
guarantee  your  satisfaction. 


NEVil  MITCHELL  VARISTROKE  CONTROL 
All  new  Mitchell  Studio  cameras  are 
factory  equipped  with  the  now. .  .Vari- 
Stroke  control.  Now ...  it  is  available 
as  a  modification  to  all  Mitchell  NC 
and  BNC  cameras!  Vari-Stroke  con- 
trol provides  a  convenient  means  for 
changing  the  attitude  of  the  pull- 
down claw  on  the  perforation,  and  in 
this  manner  reducing  "film  noise" 
due  to  changes  in  film  dimensions,  to 
a  minimum!  Onl.v  .your  old  type 
movement  is  required.  Shipped 
Air  Express  prepaid,  it  will  be 
"up-dated"  and  returned  promptly. 
Write  concerning  your  accessory  and 
service  requirements.  For  brochures 
-address  the  Sales  Department. 
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CAMERA       CORPORATJON 

666  W    HARVARD  STREET  •  GLENDAIE,  CALIF. 
521  Fifth  Avenue  •  New  York.  New  York 


NOVtf  REPRESENTED  IN  OVER 
45  COUNTRIES  THROUGHOUT 
THE  WORLD.  AGENTS  IN 
YOUR    COUNTRY   ON    REQUEST. 
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\\  illiaiii  .1.  (ifrman,  INoled 
lilm  DUtrilmlor.  Dies  ill  74 


William  J.  German,  widely 
known  in  the  motion  picture  film 
industry,  passed  away  in  Holly- 
wood. Cal..  on  February  17. 

For  many  years.  Mr.  German 
was  the  president  of  W.  J.  German. 
Inc..  distributor  of  Eastman  Ko- 
dak unexposed  motion  picture  film 
throughout   the   I'nited   States. 

He  was  born  in  Port  Hope,  On- 
tario. Canada,  on  December  29. 
1888.  He  is  sur\ivcd  by  his  widow. 
the  former  Estella  Elizabeth  Weh- 
nert.  by  his  sons  Frederick  A.  and 
Arthur  \\  ..  and  by  six  jirandcliil- 
dren. 

Begun  C^art't'r  in  Kculak  Oflicf 
Mr.  German  began  his  long  as- 
sociation with  the  Eastman  Kodak 
Company,  starting  as  a  clerk  in 
the  cost  accounting  department 
From  1916  to  1921.  he  was  in 
charge  of  planning  and  distribu- 
tion of  all  Kodak  products  other 
than  sensitized  material. 

He  became  associated,  in  1922. 
with  Jules  E.  Brulatour.  who  was 
then  the  sole  distributor  of  East- 
man Kodak  unexposed  motion 
pictuic  film.  In  1924.  Mr.  German 
organized  and  became  vice-presi- 
dent and  general  manager  of  J.  E. 
Brulatour.  Inc..  and  on  the  death 
of  Mr.  Brulatour  in  1946.  Mr. 
German  became  president  of  the 
Brulatour  corporations. 

In  1952.  Mr.  German  organized 
\\  J.  German.  Inc..  which  pur- 
chased assets  of  the  Brulatour  cor- 
porations. 

Active  in  Welfare  Programs 
Devoting  much  of  his  time  to 
philanthropic  work.  Mr.  German 
was  particularly  interested  in  all  of 
the  welfare  activities  of  the  motion 
picture  industry. 

At  his  death,  he  was  a  director, 
a  vice  president  and  chairman  of 
the  executive  committee  of  Will 
Rogers  Memorial  Hospital,  and  a 
director  of  the  Foundation  of  Mo- 
tion Picture  Pioneers.  Inc..  and 
the  .loint  Defense  .Appeal. 

Memher  of  These  Organizations 
Mr.  German  was  an  honorary 
life  member  of  the  American  So- 
ciety of  Cinematographers;  a  life 
member  of  Local  52  of  the  I.  A.  T 
S.  E..  and  a  member  and  past 
chief  barker  of  Tent  35  of  the  Va- 
riety Club.  New  York,  and  a  mem- 
ber of  the  Society  of  Motion  Pic- 
ture and  Television  Engineers;  the 
•Academy  of  Motion  Picture  .Arts 
&  Sciences,  the  Museum  of  Mod- 
ern .Art;  the  .American  Museum  ol 
Natural  History  and  the  Metropoli- 
tan Museum  of  Art.  \^' 
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Color  Reproduction  Company  has  specialized 
exclusively  in  16mm  Color  Printing  for  over 
24  years.  That's  why  Color  Reproduction  Company 
has  achieved  a  Standard  of  Quality  which  has 
long  been  the  Standard  of  the  16mm  Motion 
Picture  Industry. 

WRITE  FOR  LATEST  16mm  Color  Print  PRICES. 


7936  Santa  Monita  Blvd.,  Hollywood  46,  Californi 

Telephone:  OLd field  4-8010 
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SIGN  PACT  FOR  CINECRAFT-CONTINENTAL  PRODUCTIONS 


If  you  want  to  make  a  movie  of  a  rescue, 


turn  on  the  new  G-E  Portable  Cinema  Light! 

Cinema  Light  is  the  lightest  weight,  quickest  to  recharge, 
lowest  cost  portable  movie  light  you  can  buy.  Weighs  just 
8H  pounds,  packs  power  enough  to  shoot  more  than  one 
roll  of  film.  Full  recharge  in  an  hour;  half-charge  in  16 
minutes.  Runs  cool.  And  interchangeable  wide-angle,  nor- 
mal or  spot  beam  lamps  make  totally  mobile  Cinema  Light 
a  versatile  professional  movie-making  tool.  See  your  dealer 
for  demonstration  and  free  8-page  guide  with  full  details. 

Tigress  Is  Our  Most  /mporfanf  Prodvcf 

GENERAL®  ELECTRIC      —^- 


Pictured  above  are  officers  of  Cmccraft-Continental  Productions.  Inc., 
at  Cleveland.  L  to  r  are:  Paul  Culley,  V.  P.  and  General  .V/gr. 
President    Ray    Culley.     Julius    Potocsny,    V.     P.,     Executive     Producer. 


Merger  of  Cleveland  Stiitlios 

'""  Unique  aspects  of  European 
film  production  have  been  added 
to  the  creative  techniqi'es  of  Cine- 
craft  Productions  Inc..  a  Cleve- 
land film  company.  A  merger  with 
Continental  Motion  Pictures.  Inc  . 
also  of  Cleveland,  brings  to  Cine- 
craft  the  talents  of  Hungarian-born 
film  producer  Julius  Potocsny. 

Formerly  with  the  Hunnia  Film 
Studios  in  Budapest.  Mr.  Potocsny 
will  be  Vice-President  and  Execu- 
tive Producer  for  the  new  film 
company  —  Cinecraft-Continental 
Productions.  Inc.  Studios  are  lo- 
cated at  251?  Franklin  Blvd., 
Cleveland. 

Cinecraft  is  one  of  the  Lirgest 
documentary  film  studios  in  the 
country.  Facilities  include  three 
sound  stages  with  20.000  square 
feet  of  floor  space,  a  staff  of  16 
and  a  creative  writing  department. 
It  has  a  full  complement  of  modern 
photographic  and  recording  equip- 
ment. 

Other  officers  of  the  company 
include  Ray  Culley.  President,  and 
Paul  Culley.  \'.  P.  and  General 
Manager.  W 

International  Labor  Film 
Festival  Entries  Total  10.5 

-'t  Entries  in  the  4th  International 
Labor  Film  Festival  to  be  held  in 
Tel  Aviv,  May  5-10.  so  far  total 
105  films  from  18  countries  and 
three  international  organizations. 
The  event  this  year  is  expected 
to  excel  all  preceding  Festivals  and 
is  organized  by  the  International 
Labour  Film  Institute  in  collabora- 
tion with  Histadrut.  the  Israeli 
Trade  Union  Federation.  S" 
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1  9  ()  2  R  i:  L  E  A  S  E  .S 

Public   Service 

TELEVISION 

IN  EDUCATION" 

Bell  Telephone  System 

*  *      * 

Salesman's  Film   Tool 

COMMl'MC.\TIONS 

SERVICES    FOR    E  T  V" 

Bell  Telephone  System 

*  *      * 

Travel  Promotion 

"H.\PPV  HOLIDAYS 

ALONG  THE  POTOMAC" 

.American  Oil  Company 

*  *      * 

Employee    Training 
THE  INFORM,\TION 
OPERATOR 

American  Tel.  &  Tel.  Co. 

*  *      * 

Training   •    Slidefilms 
THE  LENDING  OFFICER" 


■OPENING  NEW 

ACCOUNTS" 
Bank  of  .America 

*      *      * 

Employee  Communications 
•■TOT.\L 
COM.\a'NlC.\TION" 
General  Telephone  &  Elec- 
tronics. Inc.  (  SyK  aiiia  i 
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The  surest  way  to  sell  an  idea,  a  product,  a  viewpoint,  o  technique,  is  by  Audio- 
Visual  Communication.  At  Rocket  Pictures,  this  is  AuViCation  .  .  .  the  word  which 
represents  whatever  you  may  need  in  the  audiovisual  arts  to  communicafe  most 
successfully  with  your  employees  and  your  public.  At  Rocket  Pictures  .  .  .  where 
imaginative  appeal  is  combined  with  practical  sales  sense  for  the  most  fruitful 
results  .  .  .  AuYiCotion  takes  many  forms.  Your  inquiries  are  cheerfully  invited. 

MOTION  PICTURES  .  .  .  SOUND  SLIDE  FILMS  .  .  .  COMPLETE  PROGRAMS  .  .  .  FOR 
RECRUITING        .    .    SALES    TRAINING    .    .    .    CONSUMER    SELLING   .    .    .    PUBLIC    RELATIONS 

ROCKET  PICTURES,  Inc.  •  6108  Santa   Monica   Blvd.  •  Los  Angeles  38  •  California 

•ROCKET    E.clusive 


^1563.  noOKET  PICTURES.  INC. 
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FOR  WANT  OF  A  NAIL 
...the picture  was  lost! 

Sound. Certainly  no  place  to  take  chances. 
Probably  the  smallest  single  production 
cost.  Undoubtedly  one  of  the  most  vital 
functions  of  any  TV  or  motion  picture. 
The  superbly  trained  specialists  at  Glen 
Glenn  (plus  the  most  modern  facilities  in 
the  West)  are  your  assurance  of  the  very 
best  in  sound. 


NR   TELEVISION    '»eCOROI^ 


GLEN  GLENN  SOUND  COMPANY 


Se24  ROMAINE  STREET.   HOLLYWOOD  38.   CALIFORNIA.   Hollywood  97221 


Expect  Color  TV  Set  Sales 
to  Double  in  This  Year 

<r  Sales  of  color  television  sets 
are  getting  a  big  boost  as  color 
programming  rises.  Producers  of 
TV  color  sets  are  forecasting  a 
1963  volume  of  700.000  units, 
double  that  of  1962. 

A  newly  designed  color  TV  pic- 
ture tube  is  sparking  interest  of 
manufacturers.  The  tube  face  is 
rectangular,  instead  of  round.  The 
new  tube  could  well  reduce  the 
size  of  color  TV  sets.  It  would 
allow  the  depth  of  present  color 
TV  sets  to  be  reduced  by  more 
than  20  per  cent.  W' 


(l(»[iiniiini('ali4iii  ('oiK'epIs  Film 
Available   lor  Group   Showing 

A  film  on  new  concepts  in 
communications,  adapted  from  the 
"Library  21"  exhibit  at  the  Seattle 
World's  Fair,  is  now  available  to 
libraries,  educational  institutions 
and  TV  stations,  technical  socie- 
ties and  the  graphic  arts  and  re- 
lated industries  through  Associa-  , 
tion  Films. 

The  12-minule  color  film.  Xer- 
ography, produced  by  Visualscope, 
Inc.,  and  sponsored  by  the  ,\ero.\ 
Corporation,  was  originally  a  mul- 
ti-screen "theatre-in-the-round" 
presentation  in  the  American  Li- 
brary Association  section  of  the 
Fajr.  It  traces  the  history  of  com- 
munications and  explores  the  po- 
tential of  recent  developments  in 
reproduction  and  transmission  of 
visual  materials. 

In  the  foreseeable  future,  ac- 
cording to  the  film,  science  will 
be  able  to  transmit  through  tele- 
phone networks,  micro-wave  re- 
lay and  communications  satellites 
"the  written  works  of  man"  from 
a  library  acting  as  a  central  core 
of  knowledge.  This  knowledge,  re- 
corded on  electronic  tape  or  lolls 
of  microfilm,  will  be  relayed  to 
"satellite"  libraries  any  place  m 
the  world. 

The  science  of  zerography  will 
re-translate  the  electronic  impulses 
into  visual  images,  the  language  of 
man.  This  process  of  graphic  com- 
munication requires  no  liquid 
chemicals  to  reproduce  instantane- 
ously original  documents,  electron- 
ic impulses,  the  printed  word  and 
other  visual  images. 

A  basic  problem  in  communica- 
tions, the  film  states,  is  that  of 
locating  existing  written  knowl- 
edge. Millions  of  dollars  is  spent 
each  year  in  doing  this  twice.  The 
central-core-of-knowledge  library 
of  the  future  will  be  the  store- 
hour  of  such  information,  coded, 
cataloaued  and  correlated  by  com- 
puter." f 
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35  mm 
COLOR 

FILMSTRIPS 
and  SLIDES! 

First  in  Chicago  with  16-35mm 
color  negative  -  positive 
printing  and  processing. 
Complete  laboratory  services 
...  our  sixteenth  year. 

DOUGLAS   FIL^l  INDUSTRIES 

10   WEST    KINZIE    STREET,   CHICAGO    10,    ILLINOIS   •   M04-7455 
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WE'RE 

NOT 

THE.. 


SMALLEST... EITHER. 


BUT 

WE  DO 

ADMIT 

WE'RE 

A  NICE 

COMFORTABLE 


MEDIUM  -  SIZED 


COMPANY 


So  why  buy  or  rent  from  us?  Because  we  try  harder.  You  have  to 
when  you're  not  the  largest.  We're  just  the  right  size  to  provide  you  with 
the  fast  personal  service  you  want.  And  we're  still  old-fashioned  enough 
to  take  pride  in  renting  up-to-date,  well-maintained,  thoroughly  checked 
and  clean  motion  picture  equipment.  Next  time  you  have  to  rent  equip- 
ment try  us  for  size.  We  answer  our  phones  sooner  and  you  can  always 
get  to  talk  to  "Chick",  Paul  or  Charlie,  even  if  its  just  to  say  Hello! 


SOME  OF  THE  ITEMS  WE   NOW 

ANGENIEUX       12mm    120mm 

Zoom     lens    —    "C"     mount 

w  side  viewfinder 
MOVIOLAS    16  35mm    editing 

machines,    latest   models   w 

large  picture  heads 
COLORTRAN    QUARTZ    KING 

lights 


HAVE  FOR  SALE  OR   RENT 

>  AURICONS    —    Magnetic    or 

Optical    Sound    Cameras 
.  ARRIFLEX   16  35mm  Cameras 
with  sync  signal  control 

>  NAGRA    111    B    Recorders,   w 
Rangertone  sync   heads 


fk 


camaa  Maar 


1845    BROADWAY    (ot    60lh    St)     NEW    YORK    23    •    NY 


SALES.  SERVICE.  RENTALS 


9.7  Million  View  Mines'  Films  in  Past  Year 


obsolescence  of  depicted  processes 
or  film  wear.  Nearly  all  of  these 
will  be  replaced  with  remakes  or 
by  new  film  subjects  within  the 
next  year  or  two. 

.\1I  Production  Under  Contract 

All  films  circulated  by  the 
Bureau  under  industry-Govern- 
ment cooperative  agreements  are 
produced  by  commercial  film  com- 
panies contracting  individually 
with  the  respective  industrial  spon- 
sors. 

Groups  interested  in  showing 
Bureau  of  Mines  films  can  obtain 
complete  information,  including  a 
catalog  and  a  list  of  cooperating 
distribution  centers,  by  writing 
Graphic  Services,  Bureau  of  Mines, 
4800  Forbes  Ave.,  Pittsburgh  13. 
Pa.  No  rentals  are  charged  but  re- 
turn postage  expenses  must  be  paid 
bv  the  borrower.  9 


Six  "Most  Popular"  Piflures  Break   Previous  .4u(lience  Records 

Cix  of  the  more  than  50  industrial 

motion  pictures  distributed  by 
the  Bureau  of  Mines  in  1962  broke 
their  previous  records  for  the  num- 
ber of  showings  in  a  single  year, 
the  L'.  S.  Department  of  Interior 
reports. 

These  popular  16mm  films  in 
the  Bureau's  free-loan  film  library 
deal  with  various  mineral  com- 
modities, including  fuels,  or  with 
the  natural  resources  of  various 
states.  .'Ml  were  produced  in  sound 
and  color  in  cooperation  with  pri- 
\ate  industries.  These  sponsors 
paid  production  costs  and  provided 
the  Bureau  with  prints  for  circula- 
tion. 

Borrowing  groups  are  chiefly 
schools,  colleges,  technical  socie- 
ties, business  and  civic  clubs. 

PopuKir  Titles  and  .\udiences 

Titles  of  the  record-breakers 
and  the  number  of  groups  before 
which  each  was  shown  during 
1962,  are: 

California  and  lis  Natural  Re- 
sources -  14,565. 

Alaska  and  lis  Xaiiiral  Re- 
sources -  10.765. 

The  Magic  of  Sidpluir  -  10.404. 

The  Slory  of  ihe  Modern  Stor- 
age Battery  -  8,554. 

The  Story  of  Gasoline  -  7.941. 

Asbestos  .  .  .  a  Matter  of  Time  - 
2,688. 

The  Bureau's  newest  film,  Cop- 
per -  the  Oldest  Modern  Metal, 
was  shown  before  4,341  groups 
in  the  last  four  months  of  1962. 
This  striking  remake  of  the  former 
Bureau  film  on  copper  (sponsored 
by  the  Phelps  Dodge  Corp.  and 
produced  by  Jamieson  Film  Co.  1 
won  prizes  at  film  festivals  in 
\enice.  Italy,  and  Columbus, 
Ohio,  in  1962,  and  will  compete 
at  other  festival  events  to  be 
held  this  year. 

196,483  Showings  of  Films 

.•\ltogether.  Bureau  films  were 
shown  196,483  times  last  year, 
with  many  more  educational  and 
public-service  telecasts  than  in 
1961.  Combined  audiences  for  all 
the  films  —  excluding  TV  viewers 
—  exceeded  9.7  million  in  1962. 
Comparative  figures  for  1961 
were  212,000  groups  with  an  "in 
person"  attendance  of  just  over  1  1 
million. 

The  decrease,  the  Bureau  of 
Mines  reports,  was  due  chiefly  to 
the  withdrawal  during  1962  of 
seven   films   for   such   reasons   as 


"TELEVISION 
IN  EDUCATION" 

A  documentary  survey,  vivid 
but  definiti\'e,  of  how  tele- 
vision is  being  used  in  .Amer- 
ica's pioneering  ET\'  install- 
ations. 

Before  a  school  s\stem  can 
intelligently  consider  ETV,  it 
must  ha\e  learned  what  in- 
structional television  is  — 
how  telelessons  are  creatctl 
and  distributed. 
To  learn  this,  some  school 
authorities  have  actiialK 
toured  the  pioneering  install- 
ations. For  others,  this  docu- 
nientar\-  motion  picture  will 
"take  the  tour"  —  filmed  and 
synch-recorded  on  the  spot  in 
actual  classrooms  and  ET\ 
studios  from  South  Carolin.i 
to  California;  with  in-person 
observation  a  n  d  first-person 
reports  b\-  authorities. 
Sponsor:  Bell  Telephone 
System,  27' ■>  minutes.  16mni 
EK  Color.  Cleared  for  T\  . 
DisTRiBVTioN:  local  tele- 
phone operating  companies. 
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Cop     Palmer.     Eiec,     Producef 
2625     Temple     Sf.eet— DUnkifi.     3  391 

Hollywood     20,     Col. 
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David  And  Lisas  For  Sale 

American  and  European  critics  liave  called 
David  and  Lisa  the  finest  motion  picture  of 
the  year.  It  was  acclaimed  at  the  Venice  Film 
Festival  and  the  San  Francisco  Film  Festival. 
It  is  an  unusual  film.  Vision  Associates 
played  an  important  role  in  its  making:  the 
editor  was  Irving  Oshman,  our  vice-president. 
And  Vision  is  associate  producer.  The  same 
imagination  and  skill  goes  into  every  motion 
picture  we  produce  for  our  clients.  Fifty-four 
unusual  films  now  bear  the  mark  of  ^ 

Vision  Associates 

VISION  ASSOCIATES.  INC.,  680  FIFTH  AVE..  NEW  YORK  CITY 


656  Titles  to  Compete  for  Blue  Ribbon  Honor; 

Fiftli  Ainc'iican     Film     Festi\al     in     New     York     \la\      1-4 


YEARS 

The  year  was  1916  when  Hugh  Jamieson 
developed  his  first  film  in  a  bathtub.  From 
that  simple  beginning,  Jamieson  Film  Com- 
pany has  grown  into  one  of  the  Southwest's  I 
largest  and  most  progressive  producers  of 
films  for  business  and  television. 

Jamieson  produced  films  produce  profits\ 
for  an  imposing  array  of  companies. 

Give  us  an  opportunity  to  show  you 
examples  of  films  which  demonstrate  our  J 
thorough  and  complete  approach. 

3825   BRYAN       /       DALLAS.    TEXAS       /      TAYLOR    3-8158 


A  KuoKD  liHAL  of  656  non- 
theatrical  films  and  filmstrips 
have  been  entered  for  the  Blue 
Ribbon  Award  competitions  of 
the  fifth  annual  American  Film 
Festival,  May  1-4.  at  the  Hotel 
Biltmore.  New  York  City. 

The  Educational  Film  Library 
Association,  sponsor  of  the  Festi- 
val, reports  that  the  523  sixteen- 
millimeter  films  and  133  thirty- 
five-millimeter  filmstrips  submitted 
this  year  represent  41  states  and  a 
score  of  foreign  countries  from  In- 
dia to  South  Africa. 

i^L'ilects  Greater  Film  Use 
According  to  EFLA  Adminis- 
trative Director  Emily  S.  Jones, 
the  number  of  Festival  entries, 
larger  than  in  previous  years,  re- 
flects the  increasing  use  of  films 
in  offices,  clubs,  public  libraries, 
churches,  government  programs, 
museums,  and  homes,  as  well  as 
in  classrooms,  fihii  societies  and 
television. 

The  1963  Festival  entries  range 
from  a  film  produced  to  spearhead 
the  campaign  of  a  gubernatorial 
candidate,  through  a  wide  variety 
of  films  exploring  outer  space,  to 
one  demonstrating  how  to  make 
good  coffee  every  time. 

"Social-Documentary"  Categor> 
New  this  year  is  a  competition 
category  devoted  to  "Social  Docu- 
mentary" films.  It  will  be  one  of 
33  subject-area  Blue  Ribbon  A- 
ward  Festival  Competitions  which 
EFLA  groups  under  the  general 
headings  of  Art  and  Culture;  Busi- 
ness. Industry,  and  Public  Rela- 
tions; Education  .md  Information; 
Health.  Medicine,  and  Safety;  .md 
Religion  and  Ethics. 

In  2y  cities  across  the  country. 
the  film  and  filmstrip  entries  are 
now  being  reviewed  by  EFLA's 
pre-screening  committees  of  .ludio- 
visual  experts  who  will  nominate 
from  among  them,  those  which 
will  be  honored  by  screening  in 
the  Festival  competitions  in  May. 
Festival  Juries  Pick  \\inners 
Specially-qualified  Festival  juries 
will  then  vote  the  much-pnzcd 
Blue  Ribbon  Awards,  which  will 
he  presented  to  the  top-rated  films 
,ind  filmstrips  on  Friday.  Mjy  -'^. 
at  a  Gala  Award  Banquet  pi  elided 
over  by  EFL.A  President  F.  .A. 
White,  director  of  the  bureau  I't 
.ludio-visual  instruction  at  the  Uni- 
versity of  Wisconsin.  All  entires 
screened  at  the  Festival  will  be 
lionored  with  special  American 
l-ilm  Festival  Certificates. 

Form.il  and  informal  discussion 


sessions  again  will  be  important 
features  of  the  four-day  Festival, 
with  nationally  known  producers 
.ind  users  participating  as  speakers 
and  panel  members. 

Channel  13  President  to  Speak 

One  speaker  will  be  Dr.  Samuel 
B.  Gould,  president  of  Educational 
Television  for  the  Metropolitan 
Area,  new  owner  of  New  Yoik's 
channel  13.  whose  topic  ivill  be 
"Baptism  by  Fire:  A  New  Station 
Getting  Under  Way." 

Dr.  Gould  will  speak  at  the 
luncheon  sponsored  by  the  New 
\ork  Film  Council  on  Thursday. 
May  2. 

Advance  inform.ition  about  the 
Festival  screenings  and  program 
events,  all  open  to  the  general 
public,  may  be  obtained  from 
EFLA.  2,50  West  57th  St.,  New 
York  19.  N.  Y.  fj?  . 
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\    Direct  Sales  Tool 

"COMUNICATIONS 
SERVICES  FOR  E  T  \ 

The  Bell  Telephone  System 
has  created  a  complete  mar- 
keting package  for  educa- 
tional ti'levi.sion,  from  which 
their  local  representatives  can 
draw,  quickly  and  fully, 
whatever  aids  they  need.  In- 
cluded in  the  package  are 
two  "presentation"  films. 
The  first  lilm  ("Television 
in  Education")  is  a  non-com- 
mercial documentary  sur\ey 
ot  how  television  is  being  us- 
ed today  in  America's  pio- 
neering ET\'  installations. 
But  "Communications  Ser- 
vices for  ETV"  is  a  frank 
s.iles  pitch,  to  be  shown  by 
the  Telephone  sales  repre- 
sentative to  explain  to  schoi>l 
people  wliy  thc\  should  (  1 ) 
transmit  the  T\'  lessons  via 
a  nuilti-chaiincl  closed-cir- 
cuit system  rather  than  broad- 
cast, and  (2)  entrust  the  con- 
struction and  maintenance  of 
the  system  to  their  phone  co. 

Sponsok:  Bell  Telephone 
System.  25  minutes.  EK  Col- 
or: Synch  dialogue. 
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Cop     Polmer.     E.ec      Producer 

?625     Temple     Street— DUnkirk     5  3911 

Hoiiywootl    26,    Crtl. 
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The  Invisililr   l{riilf;«'"  Shows 
Ford  Asscnihly  W  orkcrs  Ahroad 

Assembly  line  workers  in 
Southern  Rhodesia.  Germany.  Bra- 
zil and  Malaya  are  among  the 
"stars"  of  a  new  motion  picture 
produced  by  Ford  Motor  Com- 
pany. 

The  Ford  documentary,  tilled 
The  InvisMe  Briilfie.  portrays  the 
company's  tar-reaching  interna- 
tional operations  and  their  impact 
on  nations  and  individuals 
throughout  the  world. 

Sequences  for  the  motion  pic- 
ture were  shot  "on  location"  in 
many  of  the  280  countries  and  ter- 
ritories where  Ford  International 
operates.  The  scenes  dramatize  dif- 
ferences in  customs,  cultures  and 
languages  and.  at  the  same  time. 
illustrate  how  employes,  dealers 
and  suppliers  are  bound  together 
by  the  inter-related  work  they  per- 
form. 

The  2.'i-minute.  Id-mni  color 
film  —  now  available  free  of 
charge  for  group  showings  —  foc- 
uses on  the  relationship  of  the 
2,000.{)()()  men  and  women  en- 
gaged in  building  and  selling  Ford 
products  around  the  world. 

Prints  of  I'he  Invisiiihle  Bruliic 
are  loaned  free  to  schools, 
churches,  farm  and  youth  groups. 
and.  fraternal  and  civic  organiza- 
tions. They  may  be  obtained  from 
Ford  Motor  Company  film  librar- 
ies in  New  York  City.  Oakland. 

Calif.,  and  Dearborn.  Mich        '3' 
*        *        * 

'Film  Srrics  Promolfs  Salo 
III    l'oullr>    ill    \ral>  Tli«-alers 

Motion  pictures  promoting  the 
^:ile  and  consumption  of  U.  S. 
grown  fro/en  poultr)  in  the  United 
Arab  Republic  will  be  exhibited  in 
t  i^yptian  theatres  after  mid-March. 
i^\ording  to  Harold  V\illiams. 
[Mcsidcnt  of  the  Institute  of  .Ameri- 
cin  Poultr)  Industries. 

.As  part  of  the  Institutes  market 
development  programs  abroad, 
three  five-minute  color  films  were 
produced  in  Cairo  by  the  Niles 
<  omnuinications  Center  of  Chi- 
t.igo.  Niles  crews  worked  in  co- 
operation with  both  U.A.R.  and 
I     S.  Department  of  Agriculture. 

U.  S.  chicken  and  turkey  have 
recently  begun  to  be  exported  into 
the  U.A.R.  Sales  have  been  made 
by  the  private  trade  to  the  Egyp- 
tian Government  under  the  Food 
for  Peace  program.  Two  of  the 
three  films  demonstrate  to  Arabian 
homemakers  how  to  thaw  and  pre- 
pare U.  S.  grown  broilers  in  a 
variety  of  local  dishes.  The  third 
film  covers  the  nutritional  value  of 
turkey,  its  thawing  and  serving 
!  suggestions.  gf' 


EXCLUSIVE   WITH    CFI 


Ttiere's  no  mistake  about  it.  Our  sys- 
tem mal(es  mis-labelled  or  illegible 
16  mm  release  print  leader  a  tiling  of 
tlie  past. 

First,  we  include  all  identification 
data  in  the  negative  leader.  It's  then 
automatically  printed  on  the  head 
leader  of  all  release  prints.  Next,  we 
convert  this  clear  film  to  reinforced' 
opaque  white  leader  thru  our  special, 
patented*  process.  Result:  legibility, 
durability,  infallibility.  Makes  old- 
fashioned,  hand-labelled  leaders 
obsolete.  See  for  yourself! 


J.S.  f*AT.  NUMBERS  2858805,  3&22ieS 


CONSOLIDATED      FILM      INDUSTRIES 


959  Seward  Street,  Hollywood  38,  Calif. 
Hollywood  20881  or  Hollywood  9-1441 
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Our 
approach . . 


. .  is  always 

original 

This  Guardsman  was  created  for  Barclays  Bank 
Ltd  by  The  Larkins  Studio,  an  associate  com- 
pany of  the  largest  sponsored  film  production 
and  distribution  organisation  in  Europe. 

THIS 
I'IIj.IXL   I»ItOI>XXOI5ItSS    C3-XJII.I» 

Guild  House,  Upper  St.  Martin's   Lane,  London  WC2 

Cables  &  Telegrapliic  Address  : — 

Filmicity,  Lesquare,  London 


Invite  Entries  for  NVPA'.s  "Day  of  Visuals" 

.\pril  29  is  Final  Dale  for  Visual   Presentation  (ionipetition 

Awards  Banquet  will  be  held  on 
the  evening  of  Wednesday.  June  5, 
and  the  winners  in  the  National 
Awards  Competition  will  be  an- 
nounced at  the  banquet. 

Sh(>\\'  \\'inner  of  W'FA  Awards 


p;  NTRIES  FOR  the  Tenth  Annual 
Day  of  Visuals  Awards  Com- 
petition of  the  National  Visual 
Presentation  Association  are  now 
being  accepted  by  the  Awards 
Committee,  headed  by  Janet  W'il- 
kins.  of  the  National  Association 
of  Manufacturers.  Chairman,  and 
Roger  Hall,  of  the  Boy  Scouts  of 
America,  Vice  Chairman.  Entry 
blanks  are  available  from  NVPA 
headquarters.  19  West  44th  Street. 
New  York  36.  The  last  day  for 
receipt  of  entries  will  be  April  29. 
Judge  Media  in  Seven  Groups 

In  this  year's  competition,  four 
major  types  of  visual  presentations 
and  seven  classifications  have  been 
established.  The  four  types  are 
(1)  motion  pictures,  (2)  film- 
strips  or  slide  programs  with  re- 
corded sound.  (3)  slide  and  over- 
head projector  transparency  pro- 
grams, and  (4)  fliocharts.  flan- 
nel and  magnetic  board  programs 
and    other    non-projected   visuals. 

Subject  categories  for  the  com- 
petition will  be:  ( 1  )  general  pub- 
lic service.  ( 2 )  sponsored  educa- 
tional, (3)  employee  relations, 
(4)  employee  training,  (5)  sales 
training,  (6)  industrial  sales  and 
sales  promotion,  and  (7)  consu- 
mer sales  and  sales  promotion. 
Show  to  be  "Twice  as  Large" 

Frederick  G.  Beach.  General 
Chairman  of  this  year's  Day  of 
Visuals,  said  that  while  the  1962 
Day  of  Visuals  Exposition  was  the 
largest  in  NVPA's  history,  plans 
for  the  1963  exposition  indicate 
that  it  will  be  double  last  year's 
size. 

Occupying  the  Windsor  Ball- 
room of  the  Commodore  Hotel  in 
New  York,  on  June  4.  5  and  6. 
the  audio-visual  exposition  will 
bring  the  leading  producers,  deal- 
ers, and  suppliers  of  the  tools  of 
visual  presentation  together  in 
what  may  be  one  of  the  most  im- 
portant audio-visual  shows  in  the 
nation. 

Hold  Seminars  on  Two  Days 

The  NVPA  seminars,  always  a 
major  feature  of  the  Day  of  Visu- 
als, are  being  expanded  this  year 
and  concurrent  sessions  are  being 
held  on  two  of  the  three  days  of 
the  program.  Both  the  experienced 
visual  presentation  specialists  and 
those  new  in  the  field  will  find 
seminar  sessions  tailored  to  their 
interests. 

The     Tenth     Day     of    Visuals 

BUYERS     READ     BUSINESS     SCREEN 
THROLGHOUT     THE      ENTIRE     YE.-VR 


On  the  following  day.  Thurs- 
day, June  6,  the  various  motion 
pictures,  stripfilms  and  slide  pro- 
grams, which  were  top  winners  in 
the  Awards  Competition,  will  be 
shown  on  a  schedule  throughout 
the  day  in  the  Windsor  Suite.  The 
various  winning  visuals  will  be  in- 
troduced to  the  audience  by  judges 
from  the  awards  panel. 

Also  on  June  6.  non-projected 
visuals  that  were  top  award  win- 
ners will  be  placed  on  display  in  a 
special  Hall  of  Honor  in  the  corri- 
dor of  the  Commodore  Hotel  lead- 
ing to  the  NVPA's  Audio-Visual 
Exposition.  9 


^    Sales     Promotion. 
\    PR  Institutional 
"HAPPY  HOLID.\YS  .  .  . 

ALONG  THE 
POTOMAC" 

"//I  cvciy  aii(  there  lias  been 
one  eitij  uliich  has  seemed 
the  eentcr  of  the  world  .  .  .  in 
our  time,  that  city  is  W'ash- 
ington."  and  all  its  beaut\  and 
stateliness,  particularK'  man\ 
seldom-seen  interior  views, 
arc  captured  as  seldom  before 
l)y  Guy  .\denis'  breath-tak- 
ing photography.  But  with 
this  beauty  goes  a  sense  of 
history,  and  of  destiny,  for. 
like  its  predecessor,  "In  the 
Land  of  Lincoln."  this  is  a 
wholly  new  kind  of  travel 
film.  -Most  Washington  tour- 
ists are  Family  Trade,  and 
out  of  tlieir  desires  "to  im- 
jirove  our  children"  and  to 
"understand  our  coimtry  bet- 
ter" rises  this  new'  approach 
to  an  o\'er- worked  subject; 
\iz..  to  bring  out  its  signific- 
ance. To  show  the  things  to 
see,  but  also  what  they  mean. 

Sponsor:  American  Oil  Corn- 
pan)'  ( Standard  Oil  of  Indi- 
ana). 2S*/'2  minutes.  IGnim. 
EK  Color. 


PARTHENON    PICTURES 

Cop     Polmec,     E»ec.     Producer 

i635     Temple    Streel— DUnkirk     3-3911 

Hollywood    26.    Col. 
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WASHINGTON  FILM  COMMENTARY 


by   Mary   Finch   Hoyt 

Washington   Correspondent    for    Business    Screen 


Xalluiii  Golden  Retires  from 
(^i)ieriiment  After  38  Years 
.  .  .  One  of  official  Washington's 
most  widely-known  film  authori- 
ties and  an  internationally-honored 
specialist  in  motion  picture  and 
photographic  industry  affairs.  Na- 
than D.  Golden  will  retire  from 
Government  service  on  March 
29th. 

■"Nate"  Golden  leaves  his  post 
as  Director  of  the  Scientific.  Pho- 
tographic and  Business  Equipment 
Division  (Business  and  Defense 
Services  Administration)  in  the 
U.   S.   Department   of  Commerce 


after  38  years  of  continuous,  ef- 
fective service. 

His  resignation  is  taking  effect 
on  the  conclusion  of  his  planned 
visit  to  the  International  Photo- 
graphic Trade  Fair  (  Photokina ) 
in  Cologne.  Germany.  On  his  re- 
turn. Mr.  Golden  will  open  a  law 
office  in  Washington.  D.  C. 

Among  the  awards  and  honors 
bestowed  on  this  veteran  are: 
Chevalier.  French  Legion  of  Hon- 
or, from  the  Government  of 
France;  the  Order  of  Merit,  First 
Class,  from  the  Federal  Republic 
of  Germany;   the   Department  of 


OUR  FORMULA  FOR  YOUR  SUCCESS! 

L  :=  Leasing 

( 103+ 104)  =  Acme  Special  Effects  Optical 
Printer  pi/zs  Companion  Model! 

Sv       Service 
(  |g  ^.  Ijj^ )  ^_  Maintenance,  Whenever  and 

Wherever  Required  . . .  WoRi.nAVinE 
Oe  =  lNFiNiTi'  — Forever 


Commerce  Meritorious  Service 
Award  and  the  Certificate  of  Ap- 
preciation from  the  Department  of 
the  Army. 

Producer  of  "The  River"  la 
Honored  btj  Secretartj  Freeman 

.  .  .  Government  remembered  .  .  . 
and  honored  ...  a  pioneering  doc- 
umentary producer  on  January 
28th  when  Secretary  of  Agricul- 
ture Orville  L.  Freeman  presented 
an  award  and  paid  verbal  tribute 
to  Pare  Lorentz  for  The  River. 
This  2.''-year  old  classic  about  the 
Mississippi  shared  screen  time  with 
the  Department's  recent  Centen- 
nial film.  Agriciihiire.  USA.  dur- 
ing ceremonies  at  the  State  De- 
partment auditorium. 

Secretary  Freeman  paid  tribute 
to  Lorentz  for  "awakening  .'\meri- 
cans  to  the  broad  problems  of 
conservation,  of  the  need  for  wise 
use  of  the  land  as  our  most  basic 
resource,  and  of  the  way  that  tech- 
nological, scientific  and  industrial 
change  demands  changes  in  social 
engineering  to  meet  new  condi- 
tions." 

*       *        * 

Department  of  Labor  Film 
Fncoiirages  .\pprentice  Prog^ram 

.  .  .  .\  serious  shortage  of  skilled 
workers  is  a  paradox  in  the  U.  S. 
today.  While  unemployment  of 
the  unskilled  holds  a  tenaciously 
high  level,  there  are  jobs  waiting 
for  printers,  iron  workers,  sheet 
metal  workers,  crane  operators. 
The  LI.  S.  Department  of  Labor 


looks  to  management  and  labor  for 
the  revitalization  of  apprenticeship 
programs  to  meet  this  two-edged 
problem.  To  bring  the  whole  mat- 
ter to  the  attention  of  b.ith  groups 
and  the  public,  the  Department  is 
distributing  Skills  for  Progress,  a 
24'  2 -minute  motion  picture. 

The  film  was  lensed  in  color  in 
the  Washington-Baltimore  area  by 
Milner-Fenwick.  Inc.  of  Baltimore. 
It  was  directed  by  Irvin  Milner,  as- 
sisted by  Stan  Rowe;  Vachel  Blair 
was  on  camera,  assisted  by  Ken 
Resnick.  Thea  Bentler  edited  this 
timely  information  subject. 

Skills  for  Progress"  goals  (and 
the  problems  involved)  are  in  re- 
duced in  the  picture  by  the  Hon- 
orable W.  Willard  Wirtz,  Secretary 
of  Labor.  The  Secretary's  com- 
ments are  presented  below: 


America'.s  Goals  in  "Skills  for  Progress' 

Seorelarv  of  Labor   \\  .   W  illard    V.  iriz   Cites   the   Need 
to     Re-Vitalize     .\pprentieesliip    Training     in     Indu.strv 


PRODUCERS  SERVICE  CO. 


tF.imtnn-  ir  rti 

IMS  No.  McCadden  Place    Hollywood  38,  Calif.     HO  6-4151 
Cable  Address  PRODUSERV 


npT!r  ti  p^^r.^*7/"K 


"The  Film,  Skills  for  Progrey.. 
demonstrates  the  most  effective 
way  for  workers  to  acquire  skills 
in  modern  industry.  Apprentice- 
ship is  a  highly-practical  method 
because  it  combines  on-the-job  ex- 
perience with  class-room  training. 
It  is  rewarding  to  the  student,  who 
is  also  an  employee. 

The  Department  of  Labor's  Bu- 
reau of  Apprenticeship  and  Train- 
ing has.  for  more  than  25  years, 
assisted  employers  and  labor  in 
the  development  of  apprentice- 
ship. The  Bureau  is  responsible  for 
the  on-the-job  training  phase  of 
the  Manpower  Development  and 
Training  .'\ct. 

This  is  a  critical  program. 

The  demand  for  skilled  man- 
power is  growing  while  the  un- 
skilled go  without  work.  Fduca- 
tional  and  training  opportunities 
must  be  extended  to  all  men  and 
women  without  regard  to  race,  col- 


or, creed,  national  origm  or  ph', - 
sical  handicap. 

1  cannot  too  strongK  urge  em- 
ployers to  provide  training  oppor- 
tunities for  their  workers  and  to 
encourage  them  to  take  courses 
outside  working  hours. 

I  urge  the  unions  to  cooperate 
with  emplosers  in  improving  the 
skills  and  technical  knowledge  of 
their  members. 

1  urge  the  individual  worker  to 
invest  at  least  some  part  of  his 
spare  time  to  improving  both  his 
educational  and  occupational 
skills. 

.\nd.  finally,  what  is  of  utmost 
importance:  I  urce  our  young  peo- 
ple to  stay  in  school,  to  acquire 
as  much  education  as  possible. 

The  future  can  be  what  we  make 
it.  We  have  only  to  will  it.  ff 


MORE    WASHINGTON    COMNfENTARY 
APPEARS     ON      PAGES     82.    84.     86 
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ON  BUSINESS  FILMDISTRIBUTION 


y&fi  tlie  athnim  oj 


THE   SPONSOR  WHO  CARES 


BE  SI  RE  OF  QUALITY,  CARE  AND  INDIVIDUAL  PERHRMANCE 

don't  settle  for  an  average  kind  of  service. 


Get  the  audience  you  really  want  — 

not  jiist  those  that  the  distributor  can  reach  coneniently. 

Have  full  company  credit  — 

zvhy  be  lost  in  a  mass  list  of  others'  films? 

Insure  excellent  print  condition  — 

audiences  have  had  it  ivith  poor  screenings. 


ROTHApK^R 


TIME-LIFE  BLOC,  1271  AVENUE  OF  THE  AMERICAS,  NEW  YORK.  N.Y. 
Circle  5-e878 


DISTRIBUTION  AT  iOME  AND  ABROAD 
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BUS  NESS  SCREEN  INTERNATIONAL 


Rmc.HouT  EuRupi  liJAY,  associations 
tol>}-  ^  '''"'  producers  and  spnsors  arc  actively 
^•ng  irade  experiences  aii  information  not 
among  their  own  memers  but.  in  many 
nces.  with  similar  grous  in  neighboring 
tries. 

nong  such  burgeoning  rganizations  as  the 
ih  Industrial  Film  Assoiation.  the  CEDFI 
in  France,  and  the  Astrian  Association 
ort  and  Cultural  Film  Inducers,  members 
encouraged  to  coopene  frequently  and 
I  with  their  "opposite  umbers"  through- 

•urope. 

*        * 

ance,  the  CEDFI  ClulProvules  an 
fli)»,c  Forum  for  Sponsors^Um  Makers 
\iWu  Paris,  the  Cedfi  CIu  ( in  English,  "The 
/  and  Distribution  Ceicr  for  Information 
i  Club")  is  a  flourishit  association  whose 
and  membership  are  milar  to  America's 
inal   Visual   Prescntatm   Association, 
lunded  in  I9.'59  and  vth  a  current  mem- 
lip  of  113  public  rekums  officers,  adver- 
;  men  and  women  antlilni  executives,  the 
->  is  centered  in  Pari^  inder  the  direction 
erre  Bruneau.  one  of  ranee's  most  active 
ioters  of  audio-visual  material  in  business 
ndustry. 

luable  Forum  of  Opinin  and  Information 
:cau.se  of  the  wide  range  of  interests 
ig  its  members,  thi  Club  (entitled,  in 
ch.  the  "Club  Centn  d'Etude  et  de  Dif- 
n  du  Film  d'lnformatin )  provides  a  valu- 
forum  of  opinion  an  information.  Meet- 
sgularly  twice  a  mom.  the  members  keep 
1st  of  film  events  in  lieir  own  and  other 
tries.  Below  is  a  sumiation  of  their  recent 
ities: 

iring  twice-monthly  fm  sessions,  they  saw 
adustrial  and  over  JO  advertising  films 
Ig  1962.  After  eaci  viewing,  the  films 
discussed  over  a  dnk;  for  members  who 
I  not  attend,  compsite  reactions  were 
shed  in  the  club  jornal. 

20  Members  Visit  ritisti  Studios 
September,  1961.20  Cinii  members 
d  London  to  study  titish  film  production 
sponsorship.  They  lade  many  valuable 
lets  with  their  "oppnte  numbers"  in  Bri- 
saw  England's  large  commercial  TV  sta- 
( Associated  Rediffuon).  and  visited  with 
Film  Producers'  Gud.  World  Wide  Pic- 
,  and  Halas  and  Ba:helor  Cartoon  Films, 
following  month,  tc  members  called  on 
iimca  automobile  plat  and  participated  in 
n  programme  to  lanch  a  new  car  model. 
March.  1962.  thi.'  organized  the  first 
mon  Market  Seminr  on  Industrial  Films; 
ndustrial  and  6.'>  dvertising  films  were 
litted  for  study  by  le  six  Common  Mar- 
:ountries  and  Britai.  During  the  Seminar. 
Film  Producers'  Gild  (the  British  film 
uction  group)  was  at  home"  to  the  300 
cipants.  High  spoiwas  a  dinner-debate, 
ded  by  100.  who  prticipated  in  a  discus- 
of  the  distributioi  of  industrial  films, 
niong   the   Club's   lans   for   this   year    is 


.\s  I{<-|Mirt<-<l  l>>    K<>l)iiiMiii  F.  KijZg 
Kiirojicaii  Kililor  of  Itiisines!!  Screen 

a  new  service  to  members:  the  use  "on  call" 
of  a  projector  and  operator  for  private  show- 
ings and  discussions  of  films  from  the  Ci  dm 
film  library.  As  part  of  their  subscription,  mem- 
bers now  receive  France's  only  a-v  business 
magazine,  "Cinema  and  TV  Production." 
These    .\re    Services    to    Members 

Member  meetings  are  only  a  portion  of  llic 
group's  manifold  activities.  Here  are  some  other 
Club  functions: 

The  CiDM  Film  Library  is  a  collection  of 
French  and  foreign  films  lent  free  of  charge 
by  sponsors  to  any  film  users:  schools,  clubs, 
associations  and  technical  groups.  With  no 
attempt  to  be  a  main  distribution  outlet,  the 
library  does  provide  a  bonus  to  many  sponsors. 
Among  the  films  is  I. -101.  concerning  a  com- 
puter, sponsored  by  the  British  International 
Computers   and    Tabulators   Company. 

The  CiDii  Projection  Service  is  available 
at  all  times  to  show  films  either  from  the  library 
or  provided  from  outside,  at  special  sessions 
organized  by  sponsors. 

The  International  Newsreel  Service  conducts 
showings  of  film  programmes  on  regular  eur- 
cuits  in  provincial  France.  Last  year,  more 
than  100  newsreel  sessions  were  held  by  large 
public  and  private  groups  sponsoring  films. 

The  CiDi-i  Public  Relations  Service  holds 
"VIP"  film  shows  and  presentations  to  selected 
audiences  of  all  kinds.  Over  100  invited  audi- 
ence presentations  were  conducted  last  year. 

Cedfi  publications  include  books,  pamph- 
lets, and  the  magazine  "Cinema  and  TV  Pro- 
motion." 

M.  Briiiieau  Represents  Group  at  Festivals 

Furthermore,  as  though  he  had  not  enough 
to  do.  Pierre  Bruneau  attends  any  international 
festival  which  may  include  industrial  films  to 
make  sure  that  members'  films  are  adequately 
represented. 

Membership  is  open  to  all  nationalities.  If 
your  company  is  showing  films  in  France,  or 
thinking  about  it,  you  are  encouraged  to  join. 
The  address  is  47  Rue  Blanche,  in  Paris.       9 


IN  THK  PICTURE 

-\l    luiul    tilhic    far    press    liiiiili- 
I'oii  of  British  Industrial  Fitm  As 
sociation  are  (I.  to  r.):  W.P.W 
Edwards.  CBE.  Fed.  of  British 
Industries-;  Sir  Ivorw  Kirkpatrick. 
C.CB,  GCMB,  Presided  of  the  As- 
sociation; Ronnie  Tritton,  A.s.mcia- 
tion  Chairman;  Rt.  Hon.  The 
Lord  Heyworth.  LL.D.,  Vice- 
Pres.;   R.  H.   K.   Marett,   CMC. 
QBE.    Foreign    Office;    Brian 
Trench,  Shell;  F.  Fife  Clark. 
CBE,  Director  General,  Central 
Office   of   Information. 


British  hultislrial  Fihii  .\ssociation  Members 
View  New  I'roducl  at  Two  Recent  Sessions 

':■:  The  British  Industrial  Film  .Association 
(membership  restricted  to  industry  film  spon- 
sors) has  been  holding  regular  meetings  in 
London  and  in  out-of-town  centers  like  Man- 
chester. Birmingham  and  Leeds. 

The  BIFA  calls  these  sessions  "Monthly 
Newcomers"  and  their  programs  feature  the 
latest  in  industrial  film  production  and  the  mu- 
tually helpful  exchange  of  news  and  views  on 
purposes,  costs,  audiences  and  other  factors 
important    to    successful    sponsorship. 

January  ('63)  sessions  in  London  and  at 
Manchester  included  screenings  of  some  highly- 
useful  new  productions.  Among  these  were: 
Towards  Better  Siaiulards  (  Marks  and  Spen- 
cer's own  unit )  An  eight-minute  technical  re- 
port for  the  directors  of  Marks  and  Spencer's 
chain  stores,  demonstrating  how  the  installation 
of  automatic  machinery  in  a  footwear  factory 
saved  the  company  Sl.sO.OOO, 

Network  (Associated  F.lcctncal  Industries' 
own  unit)  A  3 1 -minute  color  film  describing 
a  breakdown  in  a  ship  at  sea.  and  how  a  re- 
placement engine  part  is  priwided  for  it  by 
means  of  worldwide  communications.  Hugh 
Wickham.  A.  E.  I.s  Films  Officer,  introduced 
the  film. 

The  CaUidated  Ri.sk  ( Produced  by  World 
Wide  Pictures  for  British  Petroleum).  Color. 
28  minutes.  The  story  of  a  10-year  search  for 
oil  under  the  ocean  bed  off  the  shore  of  Arabia, 
and  the  $7.'i.000.000  investment  it  represents. 
The  film  also  shows  how  the  life  of  the  nomad 
inhabitants  of  the  coastline  is  affected  when  the 
oil  men  come.  Introduced  by  Dudley  Knott, 
B.  P.'s  Films  Officer. 

What's  in  a  Flame'.'  {  Made  for  the  Gas  Coun- 
cil by  Stewart  Films )  Color.  20  minutes.  For 
youngsters  of  all  ages,  the  film  features  David 
Nixon.  TV  personality,  performing  a  number 
of  unusual  experiments  in  a  laboratory,  to  show 
what  flames  will  do.  Introduced  by  Stanley  Irv- 
ing. 

Wltat's  Cookiiti;'.'  (Produced  lor  H.  J.  Heinz 
of  Britain  by  Associated  British  Pathe)  Color. 
32  minutes.  A  slapstick  comedy  film  featuring 
comedian   Charlie   Drake   and   highlighted   by 
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SCREEN    INTERNATIONAL 


"WORLD  SERIES  MOVIE 
A  HOME    RUN    SMASH... 

.  .  .  and,  like  the  Series  itself,  must  be  rated 
as  one  of  the  very  best,  If  not  the  best  ever 
.  .  .  Four  bells  .  .  . 

"TRUE  COLOR  .  .  .  First,  the  color  (16mm),  Is 
true  throughout.  The  grass  Is  green  and  does 
not  have  a  late-mnmg  bluish  cast  as  so  often 
happened  in  the  past.  In  all,  the  film  Is  good 
clean  entertainment  for  the  entire  family  .  .  . 
moves   viilth   a    quick   and    lively   tempo   .   .   . 

—  CHICAGO  SUN-TIMES 

Red  Smith  says  .  .  .  "Film  vividly  catches 
Mans'  big  play  .  .  ." 

—  PHILADELPHIA  INQUIRER 

"Fonseca  has  come  up  with  the  greatest  film 
.  .  .  BRILLIANT  PHOTOGRAPHY  ..the 
photography  and  techniques  are  little  short 
of  marvelous.  Especially  effective  Is  the  use 
of  slow  motion  on  several  of  the  big  plays..." 

—  CHICAGO  TRIBUNE 


"THE  WORLD  SERIES  '62  baseball  movie,  be- 
ing hailed  as  one  of  the  finest  by  experts.  Is 
the  work  of  Chicago's  Jack  Lieb  and  his  film 
crew.  All  under  the  direction,  of  course,  of 
Lew  Fonseca,  baseball's  Cecil   DeMille." 

Kups'  Column,  CHICAGO  SUN-TIMES 


"Fonseca  .  .  .  says  this  year's  print  could 
be  the  best  of  all  previous  28  .  .  .  and  he 
could  be  right." 

—  CHICAGO   DAILY  NEWS 

AND  WE  SAY  .  .  .  "thanks  to  the  American  and 
National  Leagues  and  to  the  sponsors  (Coca- 
Cola  and  Hillerich  &  Bradsby)  for  the  privilege 
of  putting  our  talents  to  work  on  the  greatest 
sports  film  show  on  earth  .  .  ." 

In  business  and  industry,  television  and 
travel  or  wherever  superior  creative 
quality  and  professional  skills  make  the 
big  difference,  call  on 

JACK  LIEB   PRODUCTIONS 

1230  W.  Washington  Blvd.,  Chicago  7,  III. 
Telephone:   CH   3-2600 -A/C   312 


(CONTINUED  FROM  THE  PRECEDING  PAGE) 

sound  cookery  advice  to  women  from  Margaret 
Alden. 

Aiistiia  to  Exhibit  "Shorts"  at  Salzhiirg; 
Association   Sponsors  an   Exhibition  in  Paris 

"  Although  not  a  member  of  the  Common 
Market.  Austria  cooperates  enthusiastically 
with  other  countries  in  the  e.xchange  of  films 
and  film  information. 

Later  this  year,  in  Salzburg,  it  will  be  pos- 
sible to  study  Austrian-sponsored  films  at  the 
Festival  of  German  Language  Industrial  Films, 
organized  by  the  German  and  Austrian  Feder- 
ations of  Industry.  Between  1946  and  1961. 
Austrian  producers  made  740  short  films;  short 
subjects  are  often  shown  in  Austria's  I  150  cine- 
mas. 

Last  November,  the  Austrian  Association  of 
Short  and  Cultural  Film  Producers  cooperated 
with  the  French  Film  Center  to  demonstrate  to 
the  French  public  the  recent  strides  in  Austrian 
film-making.  Herr  Rudolph  Kamniel.  presi- 
dent of  the  Austrian  Association,  states  that  the 
production  of  documentary  films  in  his  coun- 
try is  not  economically  possible  unless  they  are 
subsidised  either  by  industry  or  the  Austrian 

Ministry  of  Education. 

*        *     * 

Cinema  et  Publicite  Wins  Moscow  Awards 

'■  At  The  Third  Festival  of  International  Film 
Technique,  held  in  Moscow.  Cinema  et  Pub- 
licite of  Paris  received  awards  with  a  TV  com- 
mercial for  Dubonnet,  the  liquor  firm.  Diibo. 
Duhon.  Diibonner  gained  the  prize  for  ani- 
mation and  soundtrack.  A  premier  award  for 
trick  photography  was  given  to  Scottish  Som- 
brero, produced  for  Sandeman  Port. 

German  TV  Channel  Gives  Prime  Time  to 
Industry  Films;  Showing  on  TV  Abroad 
>r  On    the    one    German    national    television 
channel  (government-owned)  a  number  of  in- 
ternational as  well  as  German-produced  indus- 
trial films  were  transmitted  to  viewers  in  1962. 

.'\mong  the  1  8  industrial  films  shown  during 
a  six-month  period  were  IBM's  Information 
Machine,  and  British  Petroleum's  Oscar-win- 
ning Giuiseppina,  both  shown  at  peak  periods. 

German-sponsored  films  popular  with  view- 
ers included  A.  E.  G.'s  Maschinen  lernen  den- 
ken.  Krupp's  Campo  Limpo.  and  B.  A.  S.  F.'s 
The  Magic  Tape. 

During  1962.  the  international  exchange  of 
industrial  films  for  TV  continued  to  bring  na- 
tions closer  together.  Klaus  Brepohl  of  DIZ 
reports  that  Manila  Television  showed  films 
sponsored  by  Siemans.  Volkswagen.  Farbwerke 
Hoechst  and  Bayer. 

In  Nigeria,  the  emphasis  was  on  German 
autofilms:  Volkswagen.  German  Ford.  DE- 
MAG  and  Phoenix  all  showed  films  during 
German  Week.   . 

The  educational  TV  channel  in  Stockhcilm. 
Sweden,  showed  a  series  of  sponsored  films 
dealing  with  textiles  —  all  German  —  from 
Glanzstoff.  and  Arbeitsgemeinschaft  Kunstoff- 
industrie.  f" 


Vitfer's  Emile  Leze  Is  a  Firm  Believer  in 
Fast  Service,  Quality  for  Films  and  Television 

An  honored  guest  at  the  British  Kinema- 
tograph  Society's  recent  annual  dinner-dance 
at  London's  Savoy  Hotel  was  Emile  Leze. 
president  of  Vitfer  Laboratories  of  Paris.  M. 
Leze  pioneered  in  the  reversal  and  duplicat- 
ing processing  techniques  which  are  now  so 
popular  for  European  television  news  and  film- 
ed program  material. 

Talking  to  your  Business  Screen  corre- 
spondent at  the  dinner  (held  by  the  British 
equivalent  of  the  SMPTEl.  Leze  said  that  he 
had  traveled  from  the  Third  International  Tel- 
evision Film  Festival  at  Monte  Carlo,  after 
keeping  a  fatherly  eye  on  the  entries  which 
Vitfer  had  processed.  The  Paris  lab  processes 
over  80  "X  of  the  film  material  shot  by  non- 
government units  for  French  television. 

This  attention  to  detail  and  personal  serv- 
ice pays  off.  for  Vitfer  also  does  work  for 
such  international  organizations  as  NATO  and 
such  trans-Atlantic  TV  giants  as  the  CBC. 
CBS  and  NBC.  This  service  and  the  12-hour 
processing  delivery  given  European  camera- 
men have  attracted  sufficient  attention  to  re- 
quire an  expansion  of  facilities.  M.  Leze  was 
to  visit  Newman  and  Guardia.  makers  of  proc- 
essing equipment,  during  his  stay  in  England. 

*  *        * 

Factual  Film  Producers,  Union  Techniciam 
Reach  Accord;  A'o  Additions  to  the  Crews 
*  B/S  No.  8/1962  reported  that  Britain's  fac- 
tual film  producers  and  technicians"  unions 
were  locked  in  a  wage  dispute.  It  has  now  been 
settled  for'  the  time  being,  according  to  Brian 
Collis.  Secretary  of  the  Producers"  Association, 
with  a  minimum  wage  scale  rise  of  IVi'vi  for 
a  period  of  three  months,  with  no  alteration  in 
crewing  arrangements. 

The  latter  phase  was  a  key  issue  in  the  dis- 
pute, resolved  to  maintain  the  status  quo. 

*  *        * 

Rylands  Bros.  Premiere  "Drop  Out"  Film: 
Hank  Strauss,  MP's  in  London  Audience 
■m-  "Hank""  Strauss,  of  Henry  Strauss  &  Co. 
Inc..  New  York,  was  a  guest  at  the  Londor 
premiere  of  the  film  Now  the  Wire,  presentet 
by  Rylands  Brothers  of  Warrington  as  a  mean' 
of  recruiting  school  drop-outs  for  the  com 
pany"s  further  -  education  -  while  -  you  -  worl 
scheme. 

The  film  follows  three  boys  through  thei 
employment  in  the  factory,  one  of  Britain- 
biggest  wire-making  plants. 

Other  guests  included  the  Member  of  Parlia 
ment  for  Warrington,  and  Christopher  Chata 
way.  who  first  ran  the  mile  under  four  minute 
and  who  is  now  Parliamentary  Secretary  to  thi 
Ministry  of  Education  and  a  member  of  thi 
British  Government. 

Mr.  Strauss  was  en  route  to  New  York,  fol 
lowing  a  holiday  in  Switzerland. 

*  *       * 

Britain  to  Host  5th  Industrial  Film  Festival 

ir  In  the  fall  of  1964.  Britain  will  host  thi 
5th  International  Industrial  Film  Festival.  Dati 
was  confirmed  bv  Ronnie  Tritton.  I 


BUSINESS    SCREEI 


DEPARTMENTOF    DEFENSE 

The  Pentagon,  Washington  25,  D.  C. 

Office  of  Public  Affairs:  Audio-Visual  Division 

Office  of  News  Services 

•  This  di\ision  is  the  central  Armed  Forces  con- 
(,i(t  for  the  news  media  and  producers  in  the 
important  fields  of  radio,  television,  still  pictures 
irid  motion  pictures.  Direct  contacts  on  national 
and  international  release  matters  in  these  fields 
are: 

Bertram  Kalisch.  Chief.  Audio-Vutual  Die. 

Phone:   Oxford  7-6214 
Donald   E.   Haruch.  Chief.  Production   Hranch 

Phone:  OXford  7-4596 
Robert  W.  llar\e%.  Chief.  Photo  Branch 

Phone:  OXford  7-5331 
Norman   T.    Hatch,   Chief.    Rudio-T\'-\eu:s- 
fihn  liranrh 
Phone:  OXIord  7-5111 

VcTiviTiKs:  The  Andio-\'isual  Division  approves 
elease  of  Anned  Forces  stock  footage  which 
■annot  be  procm-cil  commcrcialK  for  riewsfilni 
elevision  programs,  theatrical  productions,  etc. 
The  Production  Branch  cooperates  with  produc- 
■rs  of  some  35  major  theatrical  productions  and 
10-12  TV  series  featuring  or  relating  to  the  .Arm- 
■d  Forces,  There  is  an  Armed  Forces  Film  supple- 
nent  which  lists  the  \arious  Service  films  a\ail- 
ihle  for  public  non-profit  showing  or  cleared  for 
inblic  scr\icc  T\  pronrams.  Information  of  such 
ilms  can  be  obtained  Ironi  the  Producticm  Branch. 
Irhe  Still  Photo  Branch  releases  to  the  press  and 
I  elevision  approximately  1500  photographs  per 
■  ear. 

The  Radio-TV-Newsfilm  Branch  rele:ises  ap- 
iroximatcly  260  ('2-3  minute)  subjects  to  the  TV, 
lewsfilm  and  the:itrical  ncwsfilm  medi;i  annualK', 
It  maintains  two  small  Pentagon  studios  for  ser- 
|.  icing  the  news  media  and  radio  programs,  which 
eature  interviews  with  top  Defense  officials.  In 
iddition,  the  Radio-T\^-N'ewsfilm  Branch  releases 
aped  and  televiewed  messages  by  Secretaries 
ind  Service  Chiefs  and  radio  trailers  for  Armed 
forces  Day.  (avil  Defense  film  activities  are  now 
icing  handled  bv  the  Department  of  Defense. 
Productions:  The  only  film  directly  produced 
')y  the  Office  of  Public  Affairs  for  the  Secretary 
')f  Defense  is  an  annual  film  report  on  the  pro- 
gress and  achic\ements  of  the  .Anned  Forces. 
I  These  reports  have  been  producd  by  the  .\rmy 
iPictorial  Center  in  New  York.  The  Pentagon  Re- 
port, presently  in  production,  is  expected  to  be 
jivailable  in  16mm  color  in  March,   1963. 

Armed  Forces  Institute  of  Pathology 
Medical  Illustration  Service 

Herman  \'.ui  (Jilt.   Chief.   Meilieal  lUuslration 

Service 

Phone:  576-2866 
Morris  M.  Goldberg,  As.v(,  Chief.  Medical 

llhistration   Siriice 

Phone:  576-2867 
William  W.  Nicholls,  Chief,  Training  AiV/,s 

Division 

Phone:  ,576-2865 
Miss  Daisy  B,  Howze,  Chief.  Vuntal  AicAs 

Branch  (AFIP  Film  &  Equipment  E.xch;mge) 

Phone:  .576-2864 

cnviTiEs:  This  Institute  makes  or  supervises 
':1ms  for  tlie  Armed  Forces  on  medical  subjects. 
|'.\ciLiTiF,s:    In-house    capabilit\ ,    and    contracts 

)r  films  through  the  Army  Signal  Corps. 

hsTumuTiON:  AFIP  operates  a  U.  S.  Army  Signal 

orps  film  exchange  for  medical  films.  The"  In- 
I  itute  procures  and  loans  films  for  the  Medical 

ervices  of  the  .•\rmcd  Forces  wherever  and  when- 
e'er they  are  needed.  Unclassified  films  are  a\aii- 
ble  to  members  of  the  medical  profession,  with 
jarrowcr  pa\ing  postage  both  wa\s.  For  inform- 
1  ion  about  available  films,  write  the  Government 
innting  Office,  Washington  25,  D.  C,  and  refer 
L.T^  ^''"'  Reference  Guide  -  Medical  and 
I'lied  Subjects. 


Directorate   For   Armed    Forces 
Information  and   Education 

Paul   J,    .\lurdock,   Chief,    Motion    Picture    Di- 
vision 
Phone:   OXford  7-2967 

D:illas  Haherstadt,  Assistant  Chief 
Phone:  OXford  7-2967 

•  This  olfice  produces  and  distributes  informa- 
tion films  for  the  use  of  the  .Vrmed  Forces,  Films 
are  distributed  through  the  film  exchanges  of  each 
service,  through  on-base  tlieaters,  and  to  Armed 
Forces  TV  networks  in  31  overseas  locations. 


DEPARTMENT      OF      THE      AIR      FORCE: 
The  Pentagon.  \\  ashington  25,  D.  C. 

•  The  I'.  S.  .\ir  Force  produces  for  itself  or 
contracts  with  connnercial  producers  lor  approxi- 
mately 500-700  films  of  all  t\pes  each  year  for 
internal    and    external    purposes. 

.\(  Tiviiuvs: 

•  Training  Films:  The  Office  of  the  Chief  of 
the  Training  Film  Section  in  Headquarters 
US,\F  valid:[tes,  funds  for,  and  directs  the  pro- 
duction of  all  .\ir  Force  Training  films.  Ninet\' 
liereent  ol  this  total  effort  is  contracted  out  to 
industry.  .■Ml  contracts  arc  negotiated  by  Detiich- 
ment  *1,  Air  Photographic  &  Charting  Service 
;nid  are  monitored  b\   tliat  command. 

This  s.ame  office  in  the  Pentagon  is  responsible 

for  a  program,  designated  the  Weapons  Support 

S\steiu  Training  Film   Program,  which   has  been 

cst;iblished  so  th:[t  tr:uning  fihns  on  new  weapons 

systems    will    ri'aeh    the    field    at    the    same    time 

as  the  weapons  system  itself.   In  most  eases,  the 

.Wr  Photographic  &  Charting  Service  will  negoti- 

:il<'  with   the   motion   picture   industry   for   these 

films,  and  the  prime  contractors  on  the  job  will 

o\ersec  the  technical  and  engineering  aspects  of 

the  films,    ( -Also  see  data  under  "F.icilities") 

Furth<'r  information  may  be  t)btained  from: 

-Major  John   C.    Rogers,   Chief.   Training   Fihn 

Section.    AFPTR-D,    Headquarters.    I'SAF, 

The     Pentagon,     Washington      25,      D.   C 

Phone:  OXford  5-5569 

Lt,  C;oI,  Aiterio  Gallerani,  Commander,  Det.  1, 
Air  Photographic  &  Charting  Sei'vice, 
Wright-Patterson  .Air  Force  Base,  Davton, 
Ohio, 

•  Office  of  Information:  This  office  releases  Air 
Force  Sponsored  Films,  Newsfilms  and  Still  Pic- 
tures, 

Spon.mred  Fihns:  Over  $850,000  worth  of  edu- 
e;ition;d  ;uifl  inforni:itional  films  are  in  produc- 
tion or  distribution  in  the  .Air  Force's  Sponsored 
Film  Program.  These  films,  which  cover  a  wide 
variety  of  subjects  of  interest  to  the  Air  Force 
and  to  the  public,  are  privately  financed  b\-  in- 
dustry and  are  distributed  through  the  Air 
Force's  Central  Film  Exchange  in  St,  Louis,  Mo, 
Present  subjects  imder  consideration  by  indus- 
try include  "ba.sic  research ";  "plasties  in  the 
missile  and  space  program";  "telemetering"; 
"nuclear  propulsion"  and  others.  This  program 
is  administered  b\-  the  Chief,  Motion  Picture 
Secti(jn. 

Lt.  Col.  John  R.  Walker,  Chief,  Motion  Picture 
Section,    Pictorial    Branch,    SAFOI,    Head- 
quarters USAF,  The  Pentagon,  Washington 
25,  D.  C. 
Phone:  OXford  5-5820 

Lt.  Col.  William  J.  Lookadoo,  Chief,  Pictorial 
Branch.   SAFOI,    Headquarters   USAF,   The 
Pentagon,  Washington  25,  D.  C. 
Phone:   OXford  5-o853 

Major  Sherwood  A.   Mark,   Deputy  Chief. 
Still  and  Reel  Pictures.  SAFOI,   Head- 
quarters US.AF,  The  Pentagon,  Washington 
25,  D,  C. 
Phone;  OXford  7-5630 
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FEDERAL  AUDIO-VISUAL  PROGRAMS: 


DEPART  M,E  NT    OF    THE    AIR    FORCE: 

•  Services  &  Support  Division:  This  division  is 
responsible  for  the  Air  Force  Special  Film  Pro- 
jects and  Production-Laboratory  Services. 

Special  V'ihn  Projects:  include  general  infor- 
mation and  iiidoctrination  films  for  the  Air  Force, 
and  in  sonic  cases,  the  public. 

ProdiictUni-Lahoratory  Service  Contracts:  sup- 
plement the  .Air  Force's  in-service  capability  and 
pro\id<"  lor  a  combination  of  service.s  from  the 
motion  picture  indnstr\  . 


chai 


of  these 


The  following  officers   arc 
programs : 

Lt.  C^ol.  Donnell  Bjoring,  Chief,  Motion  Picture 
Section,  AFOOP.  Headquarters  USAF,  The 
Pentagon,  M'ashington  25,  D.  C. 

Edward  A.  Michalski.  Action  Officer.  Motion 
Picture  Section.  .AFOOP-ST.  Headquarters 
USAF,  The  Pentagon,  Waslnngton  2.5,  U.  C. 

Facilities;  The  Air  Photograpliic  &  Charting 
Service.  Orlando  AFB,  Floiida,  is  the  headquar- 
ters for  the  Air  Force  world-wide  photographic 
progiam.  Complete  motion  picture  production 
facilities  located  at  the  f.365th  Photographic 
Squadron.  Orlando  AFB.  Florida,  and  at  the 
13.52nd  Pliotographic  CIroup.  Los  Angeles,  Cali- 
fornia, support  Air  Force-wide  production  re- 
quirements. 

Det.  #1.  Hq.  APCS.  Wright-Patterson  AFB, 
Ohio  is  responsible  for  contract  procnremeot  and 
commercial  production  of  .Air  Force  films,  and 
the  13.5()th  Motion  Picture  S<iuadron,  Wright- 
Patterson  .AFB.  Ohio.  pro\'ides  engineering  and 
film  report  t\  pe  productions  to  Technical  Com- 
mands.   The    1.350th    Motion    Picture    Squadron 


also  maintains  tlie  USAF  Film  Depository,  a  film 
archive  with  historical  and  current  film  footage 
holdings  in  excess  of  85.0(10.000  lect. 

APCS  also  maintains  photographic  units  at  \"an- 
denburg  AFB.  Santa  .Mariar  Calif.;  Ent.  AFB. 
Colorado  Springs.  Colo.;  and  Andrews  .AFB. 
Camp  Springs.  .\ld.  to  provide  documentary 
and  instrumentation  coveiage  of  Air  Force  mis- 
sile ;md  other  ;icti\ities.  .APCS  also  maintains 
combat  dt)cmneut;ir\  te;uns  capable  of  rapid  de- 
ploNuient  ;m\u*here  in  the  world.  These  teams  are 
penn;mentl\  locatetl  ;it  March  AFB.  Ri\erside, 
Calif.;  Barksdalc  AFB.  Shreveporl.  La.;  Offutt 
AFB,  Omaha,  Nebr.;  and  W'estover  AFB.  Chi- 
copee  Falls,  .Mass.  Photographic  Detachments  are 
;dso  located  o\erseas,  in  the  Far  E;ist.  Europe  and 
certain  other  areas  of  the  world,  to  provide  his- 
torical and  combat  documentation  film  coverage 
oi  important  events  ot  nation. d  aiid  .Air  Force 
interest. 

-Additional  information  regarding  the  .Air  Force 
Film    Program   ma\    be   obtained   by   contaeting; 

Brigadier  General   Kobert  W.   Hall, 

Commander,   Air   Photographic   &   Charting 
Service,  Orlando  .AFB,   Florida 
Phone:  241-2401,  ext  .501 

Col.    James    P.    W'arndorf,    Deputij    Chief    of 
Staff.     Photo^raphtJ.     Ail-    Photographic    & 
Charting  Service.   Orlando   .AFB.    Florichi 
Phone:   241-2401.  ext  2226 

Specific  infonn;ition  regarding  the  Commercial 
Production  of  Air  Force  films  may  be  obtained 
by   contacting: 

Lt.  Col.  Alterio  G;dlerani.  Commander. 

Det.  *1.  Hq.  APCS.  Wright-Patterson  AFB, 
Ohio.  Phone;  CLinton  3-7111.  ext  40219 


DisTiuBi  TioN ;  Approved  Air  Force  films,  film- 
strips  iuid  related  visual  aids  are  distributed  b\ 
the  .Air  Photographic  and  Charting  Service 
througli  the  centralized  facilities  of  the  .Air  Force 
Film  Librarv  Center,  St.  Louis.  .\h).  This  facili- 
ty routinelv  distributes  .360,000  films  per  vear 
to  .Air  Force  units  and  other  agencies  all  over  the 
world.  The  present  active  inventor)'  consists  oi 
nearly  one-half  million  prints  of  more  than  4.110(1 
separate  film  subjects.  The  Film  Librarv-  C'enter 
also  m;iintaius  overseas  central  Film  Libraries 
located  in  France,  japan  and  .Alaska,  with  a 
Branch  Film  Librarv-  in  the  United  Kingdom. 
These  libiaries  are  strategically  placed  and  stock- 
ed to  service  approximatclv-  140  Base  Film  Li- 
braries located  throughout  the  world.  Informa- 
tion regarding  distribution  of  these  films  c;in  be 
obt;nned  bv-  ctmtacting: 

Major  James  R.  Watkins.  Commander,  1356tli 
I'ilm  Library  Squadron.  S900  South  Bro;i(l- 
wav.  St.  Louis  25.  Missouri 


PI 


MElrose  1-4800.  ext.  671 


DEPARTMENT    OF    THE    ARMY 


Office  of  the   Chief  Signal   Officer 
Pictorial   Activities   Directorate 

The  Pentagon,  Washington  25,  D.  C. 


•     Ihe    Chief    Signal    Officer 
respousil>le    tor    policv     m;ttters 


:)f  the  -Arni\  is 
on  the  proture- 
luent.  production  iurd  distribution  of  all  motion 
pictures  for  the  .Army.  As  a  result,  all  lilm 
programs  are  authorized  bv-  the  Pictorial  .Attivi- 
ties  Directorate  of  the  Office  of  the  Chief  Signal 
Officer.  Inforn-iation  pertaining  to  the  protlmtion 
or  the  distribution  of  prints  mav  be  obt.iim-d 
from  the  following: 
(LISTING     CONTINUES     ON      PAGE     SI.XTY-FOLRI 


IN  1962  PELICAN  COMPLETED  TWO  THEATRICALLY  RELEASED  SHORTS.  "EUROPA 
A  TEN  MINUTE  ANIMATED  FILM  ON  THE  EUROPEAN  COMMON  MARKET  AND 
THE  AIR  FORCE  ON  CANVAS  ,  A  SEVENTEEN  MINUTE  FILM  ON  THE  AIR  FORCE 
ART  COLLECTION.  FOR  SCREENINC/S  OR  INFORMATION  ON  THESE  AND  OTHER  PELICAN 
PRODUCED  FILMS  CONTACT  JOE  DUNFORD  OR  TED  LOWRY.  TELEPHONE  OR  9-0670  OR 
WRITE  PELICAN  FILMS,  INC.  191   MADISON  AVENUE,  NEW  YORK  CITY  17,  NEW  YORK. 
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DAILIES  READY 
FOR  SCREENING 
BY  NOON 
THE  FOLLOWING  DAY 

iASTMAN  COLOR 

NEGATIVE 

INTERNEGATIVE 

INTERPOSITIVE 

MLOR     PROCESSING     AND     PRINTING 


Co/or  Service  y^ 


IIS   WEST  45   STREET 


COMPANY,  INC. 


NEW   VORK  36,  N.Y.  JUDSON   6-Oe53-4-5 


FEDERAL  AUDIO-VISUAL  PROGRAMS: 


DEPARTMENT     OF     THE     ARMY: 

Col.  A.  A.   McC;rar>%  Director  of  Pirtoriiil 
Activities 
Phone:  oxford  7-3520 

Lt.  Col.  Douglas  \V.  Gallez.  Chief,  Motion 
Picture  Branch 
Phone:   OXford  7-445.5 

|ame.s  A.  Moses.  Chief.  Film  Distribution  & 
UtiUziition  Branch 
Phone:   OXford  7-2039 

Activities:  The  Pictorial  Activities  Directorate 
coordinates  production  of  more  than  300  films  of 
all  types  each  year,  including  the  T\'  series  The 
Big  Picture,  and  some  films  for  the  Office  of 
Armed  Forces  Information  and  Education. 

The  Army  Pictorl\l  Center  has  primary-  re- 
sponsibility for  the  actual  production  of  motion 
pictures  and  requests  for  information  concern- 
ing contracts  for  writing,  production  and  pro- 
cessing should  be  directed  to  the  Commanding 
Officer,  Army  Pictorial  Center,  35-11  35th  Ave.. 
Long  Island  Citv,  Xew  York.  Phone:  AStoria 
4-3100. 

Distribution:  All  official  motion  pictures,  film 
strips,  transparencies  and  related  audio-\isual  aids 
are  distributed  throughout  the  Arm\  by  the  U.  S. 
Army  Film  Distribution  &  Utilization  System.  This 
system  includes  the  Film  Distribution  &  Utilization 
Branch,  Pictorial  .\ctivities  Directorate,  OCSigO; 
the  Distribution  Branch  of  Arm\  Pictorial  Cen- 
ter, and  the  256  Film  &  Equipment  Exchanges 
located  at  .\rm\-  headquarters,  major  service 
schools  and  training  installations  throughout  the 
ZI  (Zone  of  Interior)  Araiies  and  Overseas  Com- 
mands. 


DEPARTMENT    OF    THE    NAVY 

Washington   25,   D.    C. 

•  The  U.  S.  Department  of  the  Na\y  produces 
motion  pictures  for  such  purposes  as  training, 
maintaining  fleet  readiness,  explaining  new 
weapons  and  devices,  and  for  medical,  historical, 
indoctrination,  safet\'  and  recruiting  uses,  to  name 
a  few  key  subject  aieas. 

•  Information  and  General  Policy  Procedures  on 
all  aspects  of  the  Navy  film  program,  including 
application  information  for  commercial  producers 
interested  in  bidding  on  \av\  contract  films,  are 
handled  by  the  Chief  of  the  Bureau  of  N'aval 
Weapons,  Na\-\-  Department,  Washington  25. 
D.  C. 

Captain  E.  B.  Johnson,  USN  —  Code  FF,  Di- 
ector.  Photofiraphic  Management  Division 
Phone:  .547-5700,  ext.  2412 

T.  G.  Cassidy,  Code  FFMP,  Head,  Train- 
ing Film  &  Motion  Picture  Branch,  Photo- 
graphic Management  Divi,-iion. 
Phone:  .547-5700,  ext  2470-2472 

•  Procurement  policies  and  procedures,  which 
invoke  information  on  technical  questions  re- 
garding bids,  are  handled  by  the  Officer  in 
Charge,  Na\T  Purchasing  Office,  Washington 
2.5,   D.  C. 

Captain  C.  A.  Appleby,  USN,  Officer  in 
Charge 
Phone;  OXford  6-5141 

LCdr.  M.  S.  Anderson,  USNR,  Director. 
Purchase  Division 
Phone;  OXford  6-6479 


F.\ciLiTiEs;  The  U.  S.  Naval  Photographic 
Center,  a  field  activity  of  the  Bureau  of  Naval 
Weapons,  is  the  central  photographic  laboratory 
for  the  Na\y  Department  and  the  Navy's  largest 
photographic  activity'.  The  Center,  composed  of 
over  530  military  and  civilian  personnel,  pro- 
vides photographic  assistance  and  specialized  ser- 
vices to  the  entire  Naval  Establishment,  super- 
vises the  production  of  Navy  training  films  and 
maintains  the  Navy's  motion  picture  and  still 
photographic  film  libraries. 

The  motion  picture  production  facilities  at  the 
Center  are  modem  and  complete.  There  is  a 
sound  stage,  film  and  tape  recording  and  mix- 
ing equipment,  an  art  and  animation  group  and 
editorial  branch.  Here  experienced  script  writers 
and  artists  collaborate  with  .Navy  photographers 
and  technicians,  maintaining  a  high  standard  of 
quality  for  Navy  productions.  The  processing 
division  has  the  capability  to  develop  and  print 
negative  film  and  release  prints  in  35mm  and 
16mm  black-and-white  and  negative-positive 
color.  About  75  percent  of  all  Nav\-  films,  how- 
ever, are  contracted  with  established  commercial 
producers. 

In  addition,  there  is  a  growing  requirement  for 
films  to  report  on  the  Navv's  research  and  de- 
velopment activity,  and  to  meet  this  need,  rapid- 
ly, a  T\"  closed  circuit  kinescope  facility  has  been 
activated  at  NPC  during  the  past  \ear. 

Extensive  libraries  of  both  still  and  motion 
picture  photography  are  maintained  at  the  Cen- 
ter. Library  services  are  provided  to  the  Naval 
Establishment  and  other  government  agencies 
and  to  commercial  concerns  on  a  cash  sale  basis. 
The  Still  Picture  Department  produces  all  t\pes 
of  still  photography  such  as  press,  serials,  murals, 
and  official  portraits.  Up-to-date  continuous  roll 
paper  printing  and  processing  units  meet  the 
Navy's  large  volume  print  demands.  There  are 
(listing   is   concluded   on    page    eighty) 
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JERRY  FAIRBANKS  PRODUCTIONS 

OF  CALIFORNIA  INC. 

ANNOUNCES 

THE  FORMATION   OF  A  NEW 

SALES  AND  SERVICE  FACILITY 


AND  ASSOCIATES 


NAMING 

ROBERT  SCRIVNER 

MCE-l'KESinENT  IN  CHARGE  OE  INDUSTRIAL  FILMS 

KEN  C.  BANES 

MC.E-PRESIDENT  IN  CHARGE  OF  TELEVISION  COMMERCIALS 

FRANK  J.  WESTBROOK 

PRESIDENT  OF  JERRY  FAIRBANKS  PRODUCTIONS  OF  ILLINOIS 

In  HoUytiood:  1330  N.Vine  •  Hollyicood  21101 
In  Chicago:  952  IS.  Michigan  Ave.  •  Whitehall  4-0196 
In  Detroit:  10432  MclMchols  Road  •  University  4-0770 


During  1962  some  of  ihe  companies  we  have  produced  public  relation  films  for 
are:  BELL  TELEPHONE --Anatomy  of  an  Accident"  first  award  NATIONAL  SAFETY  COUNCIL 

AMERICAN  TELEPHONE  &  TELEGRAPH  .  OLDSMOBILE  .  HARDING  COLLEGE 
GENERAL  MOTORS— Television  Commercials  for  BELL  &  HOW  ELL  •  TONI  .  OLDSMOBILE 
OVALTINE  .  ADORN  .  ZENITH  .  STROHS  BEER  .  HELENE  CURTIS  and  others 
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FEDERAL    AUDIO-VISUAL    PROGRAMS:  civilian  Departments  &  Agencies 


DEPARTMENT     OF     AGRICULTURE 

Office   of   Information 

Motion   Picture  Service 

Washington    25.    D.    C. 

•  The  Motion  Picture  Service  ot  the  USDA 
produces  motion  pictures  in  color  and  black-and- 
uhite  on  agricukural  and  related  subjects  for 
\arious  agencies  within  the  Department  and,  on 
occasion,  for  other  Go\ernment  agencies.  Pro- 
duction and  laborator)  services  are  also  a\ailable 
on  a  cooperati\e  basis  with  land  grant  colleges 
and  universities. 

C.  A.  Carrello,   Chief.   Mttlion   Picture  Service 
Phone:    DUdley  8-6072 

Sid  L.  Schwartz,  Assi.\t(iril  Chief  for  Plunnina. 
Distribution,  Production 
Phone:  DUdley  8-2073 

Martin  Lobdell.  Assixtimt  Chief  for  Production. 
LaJmratonf  Services 
Phone:  DUdley  8-3f>2h 

[oseph  Sanders,   Chief.  Bu-iiiu'ss   Manaaenient 
Phone:  DUdley  8-726.3 

.Arthur  Foster,  Chief  of  Lidxiralon/ 
Phone:  DUdle\   8-6747 

lames  E.  Alford,   Chief  of  Distribution 
Phone:   DUdley  8-5246 

Mrs.  Anne  Ware,  Stock  pootinie  Librarian 
Phone:   DUdley  8-3629 

.Activities:  The  USDA  cmrentK  has  more  than 
300  films  in  distribution  with  an  estimated  audi- 
ence of  198  million  persons.  These  films  cover 
such  subjects  as  conser\ation.  forestr\,  agricultur- 
al research,  insect  eradication,  nutrition  and  mar- 
keting. In  addition,  the  Department  is  prepared 
to  cooperate  with  qualified  non-go\ernment  or- 
ganizations in  the  production  and  distribution 
of  agricultural  educational  motion  pictures  and 
T\'  films  which  are  related  to  agricultural  pro- 
grams, if  the  non-go\ernment  cooperator  is  a  non- 
profit organization  or  association  concerned  with 
the  dissemination  of  agricultural  information  or 
the  production  or  handling  of  one  or  more  agri- 
cultural products. 

F.4CILITIES:  The  USD.A  Motion  Picture  Service 
has  complete  in-ser\ice  production  and  laborator\ 
facilities  which  have  been  in  continuous  opera- 
tion since  1912. 

DisTBiBiTiON" :  Films  for  school  and  group  show- 
ings are  distributed  through  69  cooperati\e  film 
libraries  located  in  each  state.  Films  for  TX  book- 
ings are  distributed  directh-  from  Washington, 
and  prints  of  all  films  may  be  purchased  from 
Norwood  Studios,  Inc.,  926  \ew  (erse\-  .A\enue, 
\.  W.  Washington  1,  D.  C.  Catalogues  are  avail- 
able of  motion  pictures,  films  suitable  for  T\' 
showing,  state  produced  films  and  of  stockfootage, 
which  is  for  sale  at  a  nominal  cost. 


OFFICE   OF   EMERGENCY    PLANNING 

.National    Headquarters:    \\ashington    2.5,    D.    C. 

Nat  S.   Linden.   Director.  Audio-Visucd  Office 
Phone:   EXecutive  3-3300,  e.\t.  3092 

Activities:  This  office  plans  and  produces  mo- 
tion pictures  to  support  programs  of  OEP. 

Facilities:  At  the  present  time,  all  production  is 
contracted  to  commercial  film  producers,  or  per- 
formed by  other  agencies  of  the  Federal  Govern- 
ment under  OEP  super\isioi).  For  all  information 
on  motion  pictures,  contact  tire  andio-\isual  office 
in  W^ishington, 


DEPARTMENT     OF     COMMERCE 
Washington    25,    D.    C. 

•  The  U.  S.  Department  of  C^ommerce  produces 
and  circulates  motion  pictures  dealing  with  those 
domestic  and  foreign  subjects  relating  to  the 
offices  which  are  under  the  jurisdiction  of  this 
Department. 

Business  &  Defense  Services  Administration 

Nathan  D.  Golden.  Director,  Scientific.  Photo- 
f^raphic  and  Business  Equipment  Division 
Phone;  WOrth  7-4.378 

Geo.    R.    Donnelly,    Chief,    Motion    Pictuii     & 
Photographic  Products  Branch 
Phone:  WOrth  7-2778 

Earl  Young.   Motion   Picture   Auahjst.    Motion 
Picture  &  Photographic  Products  Brancli 
Phone:   WOrth  7-2911 

•  The  Motion  Picture  and  Photographic  Products 
Branch  was  established  to  serve  the  motion  pic- 
ture and  the  photographic  and  motion  picture 
apparatus,  equipment  and  supplies  industries.  It 
performs  many  functions,  some  of  the  more  im- 
portant being  to  foster,  promote,  and  develop 
the  foreign  and  domestic  trade  of  these  indus- 
tries. It  provides  market  de\'elopment  counsel 
to  producers  and  exporters  as  to  where  and  how 
to  culti\'ate  and  expand  their  overseas  sales, 
acquire  distributors,  facilitate  the  acquisition  of 
frozen  remittances,  and  render  assistance  in  other 
problem  areas.  It  also  participates  in  tariff  and 
trade  negotiations,  and  maintains  constant  sur- 
veillance of  foreign  trade  trends,  and  periodicalK 
issues  concise  basic  information  releases  for  in- 
dustry guidance.  Furthermore,  the  Branch  acts 
as  the  focal  point  for  industry-  with  reference 
to  ad\'ice  and  guid;nice  to  other  agencies  and  use 
of  other  agenc\'  facilities. 


Coast  &  Geodetic  Survey 

G.    P.    Meredith,    Chief.    Adinini^lratiie   and 
Technical   Services  Division 
Phone:  WOrth  7-3266 

•  The  bureau  has  produced,  in  the  past  ten 
years,  five  documentaries  on  the  following  sub- 
jects: general  activities  of  the  Coast  and  Geodetic 
Survey:  tides  and  c\n"reiUs:  wire  drag;  sur\e\ors 
at  work;  and  oce:mographic  cniise  of  Ship  Ex- 
plorer. Certain  aspects  of  these  productions  were 
contracted  to  indnstr\ . 

In  addition,  the  Coast  and  Geodetic  Snrve\ 
recenth'  collaborated  on  the  National  .Academy 
of  Science's  Planet  Earth  series.  Film  information 
available  through  Technical  Service  Division. 


Facilities:  In-house  capabiUty. 
Disthibltio.s:  These  films  are  available  on  ,i 
loan  basis,  with  borrower  paying  transportation 
charges  both  wav's.  from  the  Chief,  Motion  Pic- 
ture Branch,  Bureau  of  Public  Roads.  W;ishing- 
ton  25,  D.  C.  Safety  films  on  winter  driving  ,ire 
available  from  the  .National  Safetv  Council.  425 
N.  Michigan  Blvd..  Chicago  11.  Illinois. 


National   Bureau   of  Standards 

William  R.  Tilley,   Office  of   Technical   Infor- 
mation,   Connecticut   .Ave.    &   A'an    Ness    St. 
N.   W.,   Washington,    D.    C. 
Phone:  EMerson  2-4040,  ext.  7093 

•  This  Bureau  produces  scientific  and  technical 
motion  pictures  about  the  research  programs  of 
the  National  Bureau  of  Standards.  Films  ;ire 
available  from  tlie  above  address. 


Bureau   of  Public  Roads 

William   F.   Hall,   Chief.   Photographic   Section 
Phone:   DUdley  2-3008 

Activities:  This  Bureau  produces  films  on  sub- 
jects pertinent  to  highw;iy  development  and  im- 
pnnemeiit.  safetV".  and  other  related  subjects  tor 
government  agencies,  state  and  local  highwav' 
departments,  engineering  colleges  and  imiver- 
sities,  and  other  interested  organizations.  Films 
ai'e  often  produced  in  cooperation  with  these  or- 
ganizations and  schools. 


U.   S.  Weather   Bureau 

James  .M.  Beall.  Public  Infornmtion  Cfficn 
Phone:  965-2400.  ext.  4.56 

Philip  Crofhird.  Film  Librarian 
Phone:  965-2400,  ext.  217 
•  The  Weather  Bureau  occasionallv  contracts  for 
films  and  film  shorts  to  be  used  in  warning  pro- 
grams associated  with  hurricanes  and  tornadoes. 
In  addition,  it  provides  technical  assistance  for 
films  on  weather  related  subjects.  The  Bureau  luis 
an  extensive  librarv'  of  other  weather  films  pro- 
duced elsewhere;  loan  information  is  available 
from  the  Public  InfoiTnation  Office  or  the  Film 
Librarv, 


Office  of  Publications  and  Information 
Bureau   of   International    Commerce 

.Anierieo  .A.   \\  .   I-".i\  ,ile.   Dirt  ctor.   C'.rtijilut  \ 

Division 

Phone:  WOrth  7-5481 
-Activities:  This  office  produces  films  describing 
Government-industrv  cooperation  in  staging  offic- 
ial U.  S.  Exhibitions  at  international   trade   fairs 
overseas. 

F.\CILITIES:  Footage  is  shot  by  staff  photograph- 
ers of  the  Graphics  Division  and  films  are  pro- 
duced on  contract  bv"  industrial  film  companies. 
DiSTBiBi'TiO-N:  Color  films  average  15  minutes  in 
length  and  are  available  on  a  free  loan  basis 
by  application  to  the  Director,  Cir;iphics  Division. 
These  films  are  also  available  through  Depart- 
ment of  Commerce  Field  Offices.  Black  ;in(I 
White  prints'  are  available  for  T\'  use. 
Film  now  Av.'VIL.able:  The  Trade  Fair  Stonj. 

Maritime   Administration 

Richard  Slie;i.  Public  Infornuition  Officri 
Phone;  DUdlev  6-4461 
•  This  iidministration  engages  in  limited  film 
production  to  promote  .American  Merchant  Ship- 
ping. -At  present,  the  Maritime  .Administr.itinit 
is  engaged  in  a  cooperative  project  with  thr 
-Atomic  Energv'  Commission  and  commercial  in- 
dustry on  a  special  film  report  about  the  N.  S, 
Sav;mn;ih.  the  world's  first  nuclear  merchant 
ship.  Films  are  available  through  the  Direetoi. 
Public  Information. 

POST     OFFICE      DEPARTMENT 
Washington   25,   D.   C. 

j.    F,    kellelier.   Special  .Assistant  to  the 
Postmaster  General.   Public  Relations 
(  Public  Relations  films ) 
Phone:   STerling  3-3100,  ext,  .500 
lohn   D.   Horton.   Training  Staff  Assistant. 
Bureau   of   Personnel    (Training    Films  I 
Phone:  STerling  3-3100,  ext.  8023 
Activities:    The    Post    Office    Department    cnr- 
rentiv'    uses    tr;uning    and    engineering    photo    re- 
ports. 

F.ACiLiTiEs:  This  Department  has  no  provisions 
for  making  films.  .All  work  is  contracted  :ind  for 
information  on  contracts  WTite; 

Bureau  of  Facilities.  Procurement  Division 
Room  4206.  Post  Office  Department 
Washington  25,  D.  C. 
Distribution;  Public  relations  film  clips  for  pub- 
lic service  are  distributed  through  L^.  S.  Post- 
masters in  all  regions.  Training  films  are  distrib- 
uted bv  Regional  Directors  in  15  regions. 
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Institute  of 
'  Visual  Communication 

40  East  49th  St.  •  N.Y.  17  -  EL  5-1443 
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DEPARTMENT 
EDUCATION 


OF      HEALTH 
&    WELFARE 


Washington    25.    D.    C. 
United  States  Office  of  Education 

Director.   Educatiimut  Media  Bnmcii 

(\acant) 

Phone:  WOrth  3-7931 
•  The  Office  of  Education  administers  Title  VII 
of  the  Xational  Defense  Education  Act,  which 
proxides  research  grants  in  the  uses  of  new  edu- 
cational media,  and  for  the  dissemination  of  in- 
fomiation  about  such  media. 

The  Office  of  Education  also  conducts  studies 
and  sunexs,  prepares  catalogs  and  bibliog- 
raphies, and  provides  consulti\'e  services  on  edu- 
cational uses  of  audio  visual  materials.  It  has  re- 
cently published  a  1962-63  directory  of  U.  S. 
Government  film  personnel,  copies  free  on  re- 
quest. For  information  concerning  this  program 
write  to: 

Office  of  the  Director,  Educational  Media 

Branch  .  . 

Phone:   WOrth  3-7931 
The  office  also  provides  a  loan  service  of  cap- 
tioned films  for  the  deaf.  For  information  about 
this  program  write  to  the  office  of: 

John  Cough.   Chief.  Captioned  Films  for  the 

Deaf  Program 

Phone:  WOrth  2-1.362 


United  States  Public  Health  Service 

Communicable    Disease   Center 

National   Medical   Audiovisual   Facility 

Atlanta   22,   Georgia 
Phone:    (all   phones)    634-5131 
Dr.  James  Lieberman,    Director 
Edward  F.  McClellan,  Assiatant  Director 
Dondell  C.  Cotter,  Program  Management 

Officer 
Lucian  Glen  Lambert,  Chief,  Motion  Picture 

Section 
Charles  N.  Farmer,  Jr.,  Chief.  Graphic  and 

Photographic  Arts  Section 
Norman  L.  Cole,  Acting  Chief,  Utilization 

and  Distribution  Section 

Activities:  The  National  Medical  Audiovisual 
Facility,  a  Branch  of  the  Communicable  Disease 
Center,  is  the  central  facility  of  the  U.  S.  Public 
Health  Service  for  the  development  of  a  nation- 
wide audio\isual  program  in  medicine  and  the 
allied  sciences. 

F.\ciLiTiES:  The  installation  has  complete  in-plant 
motion  picture  and  filmstrip  production  and  labor- 
ator\  capabilities  which  arc  centered  in  a  new 
four-stoiy  building  especially  designed  for  audio- 
visual work.  In  addition,  the  Facilitv'  acquires, 
utilizes  and  distributes  medical  and  health-related 
films,  operates  the  National  Archives  of  Medical 
Motion  Pictures  and  maintains  a  central  reference 
file  of  medical  motion  pictures  on  an  international 
basis. 

DisTmBUTioN:  Public  Health  Service  films  are 
a\ailable  from  die  National  Medical  Audiovisual 
Facilit)',  Atlanta  22,  Georgia,  on  loan  to  schools 
of  the  health  professions,  other  educational  in- 
stitutions and  medical-health  organizations 
throughout  the  U.  S.  and  abroad.  Films  are  list- 
ed in  a  Public  Healtli  Ser\ice  Film  Catalog 
published  by  the  National  Medical  Audiovisual 
Facihty.  In  addition,  many  of  the  films  listed  can 
be  purchased  from  the  Go\"ernment  contractor, 
Norwood  Studios,  Inc.,  926  New  Jerse\'  Avenue, 
N.  W.,  Washington  1,  D.  C. 

Filmogr.\phy:  The  Facility  also  publishes  three 
other  film  Catalogs:  "Film  Reference  Guide  for 
Medicine  and  AUied  Sciences; "  "Cancer  Motion 
Picture  Guide;"  and  "Film  Guide  to  Neurologi- 
( LISTING    IS    CONCLUDED    ON    PAGE    SEVENTY) 


MITCHELL. 


Mark  H  35mm 
Reflex  Studio 
Blimp 


35mm  Mitchell 
NO  and  Standard 
Ht-speed  Cameras 


85'^  of  all  films  shown  in  theatres 
throughout  the  world,  and  studied 
on  data  read-out  equipment  are 
filmed  with  one  of  the  many  dif- 
ferent Mitchell  cameras. 

In  this  extensive  Mitchell  line  there 
is  a  camera  designed  for  your  appli- 
cation—for detailed  specifications 
write  on  your  letterhead  to  Sales 


Department : 

e 


MITCH 

CAMERA  CORPORATION 
666  W.  HARVARD  STREET  •  GLENOALE.  CAIIF. 
521  Fittfi  Avenue  •  New  York.  New  York 

NOW  REPRESENTED  IN  OVER 
45  COUNTRIES  THROUGHOUT 
THE  WORLD.  AGENTS  IN 
YOUR   COUNTRY   ON    REQUEST. 
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Wtiai  do  you  tiavB  ID  lD5E? 

Her  Majesty  Marie  Antoinette.  A  lady  who  tnad  everything  to  lose — and  did.  In  the  early  days  of  kinescope, 
producers  also  had  quite  a  bit  to  lose,  due  to  poor  quality  process  and  transfer  work  of  their  productions.  Today, 
the  trick  is  not  to  lose  everything,  but  to  keep  loss  of  original  quality  to  a  minimum.  At  Acme  Film  Laboratories, 
it  is  possible  to  obtain  "live"  film  quality  due  to  Acme's  revolutionary  techniques  and  technological  advances 
which  have  been  as  dynamic  as  the  industry  itself.  In  keeping  abreast  and  ahead  of  the  state-of-art.  Acme  has 
made  many  modifications  to  equipment  and  services.  This  "in-house"  capability  has  been  obtained  by  years  of 
experience  and  the  acquisition  of  most  modern  equipment  and  skilled  engineers  and  technicians.  Today,  Acme 
is  the  only  motion  picture  laboratory  offering  all  standard  lab  services  plus  the  added  accommodations  of  video- 
tape duplicating  and  videotape  transfer  to  film.  Progress  such  as  this  never  stops  at  Acme... a  firm  dedicated 
as  the  pace-setter  of  the  industry.  For  complete  information  and  prices,  write:  Acme  Film  Laboratories,  1161 
North  Highland  Avenue,  Hollywood  38,  California. 


^ 


JMBER   1  •  VOLUME  24 


69 


U.      S.      PUBLIC     HfcALIH      SERVICE: 

cal  and  Sensoiy  Diseases."  Other  specialized  re- 
ference works  are  in  production. 
Pboductio.ns;  Motion  pictures  currently  in  pro- 
cal  and  Sensory-  Diseases."  Otlier  specialized  re- 
ference works  are  in  production, 
duction  include  Epklemioloiii/  of  Salinniii'llnxis; 
Simian  Malaria  in  Mam  Radiation  falioul  Pro- 
tection in  Hospitals^  Innocent  Heart  Mnnnnrs  in 
Children;  Mental  Status  Exaniinatimi:  Biolofiij  anil 
Control  of  Flics:  Plastic  Isolators;  The  Course  and 
Management  of  Syphilis;  The  Satiinial  Library 
of  Medicine;  Listerosis;  Fhiorescent  Antihodij 
Technique;  and  Arthropod-Borne  Encephalitis. 

Social    Security   Administration 
Baltimore    35,    Maryland 

Rov  L.  S\\  ift.  Information  Officer 

Phone:    944-.5000.   e.\t.   21S7 
Wallace    Kendall.    Chief.    Production    liranih. 

Office  of   Infin  Illation 

Phone;  944-.5()()(),  e.\t.  29>S5 
Activities:  The  Social  Security  Adiniiiistratiou 
produces  and  distributes  films  on  Old  .\ge,  Sur- 
vivors and  Disability"  Insurance.  These  are  public 
iiiforniiitiou  tilms  designed  to  explain  the  Social 
Security  Law.  .\1]  films  are  designed  lor  T\'  au- 
diences, and  both  spots  and  lilni  shorts  are  pro- 
duced. 

F.\CILITIES:  Tlie  .^duiiuistratiou.  located  in  Balti- 
more Headquarters,  has  a  small  studio  and  limit- 
ed pi'odnction  facilities.  .Most  film  work  is  eou- 
tr;icted  to  commeicial  producers. 
DisiniBiTioN:  Througli  (iOll  District  Ollices 
throughout  the  country,  prints  may  he  obtained 
on  a  free  loan  basis.  Prints  may  also  be  bought. 

Vocational    Rehabilitation    Administration 

\\     ()li\rr  Kincanniin.  Chief.   Piihlii  iitions  and 

Reports  Siriicc 

Plione:   WOrth  2-204(1 
•    This  office  produces  T\'  spots   on   \oc;itional 
rehabilitation     for    state      agencies     which     then 
distribute  them  through  local  TV.  The  office  in 
May-,  1962  released  a  major  film,  To  Live  Again. 


FEDERAL  A-V  PROGRAMS 


DEPARTMENT 

\\  ashington 


OF      INTERIOR 
25,   D.   C. 


•  The  Department  of  interior  produces  tilms 
uliich  are  concerned  with  the  management,  con- 
scr\:ition  and  development  of  natural  resources 
in  excry  section  of  the  Nation.  Films  are  avail- 
able Iroin  the  bureau  in  which  they  liase  been 
produced. 


Office  of  the  Secretary 

Hiuhm   \\"ood.    Di\ision  of   Information 
Phone:  REpublic  7-1820,  e.\t.  3171 
hiquiries   conceniing   the   use   of    Department    of 
luteiior  films  for  telexision   should  he  addressed 
to  this  office. 

The  Bureau  of  Mines 

.\.  .\ichol.is  \'ardiK'.  Motion  Picluri  Repre- 
sentatiie.  Bureau  oi  .Mines,  Washington  2.5. 
D.  C. 

Phone:  KEpublic  7-1820.  e.\t.  .3.3.'59 
Me\er  Rciness,  Chief.  Bureau  of  Mines  Distrib- 
ution. 4800  Forbes  Ave.,  Pittsburgh  13,  Pa. 
.\c:ti\ities:  The  Bureau  of  Mines  has  a  broad 
film  program  dating  from  about  1920.  Motion 
picture  subjects  deal  with  uatiir;il  i"esonrces  ot 
states  and  areas  and  with  mineial  commodities 
iiichidiug  metals,  non-metals,  coal  and  petrt)]eiun. 
F\c:iuties:  .-Vil  films  are  made  in  cooperation 
with  private  industiial  firms  wiiich  pay  produc- 
tion costs  and  select  commercial  film  producers. 
The  Bureau  maintains  n{)  production  tacilities. 
Disthibvtion:  -About  .5.000  prints  of  films  are 
ihstributed  to  the  puljlic  on  a  free  loan  basis 
Irom  the  eeutriil  film  distriliution  center  of  the 
Bure:iu  of  .Mines.  4800  l-'orlics  A\'e.,  Pittsburgh 
13.  Pa.,  and  from  depositories  in  40  states,  .\nnual 
number  of  show-ings  is  22.5,000.  Most  films  are 
cleared  for  free  T\'  use.  Single  oi-  block  liookings 
arranged.  Catalogues  ax'ailable. 


PHODecTio.NS:  Films  in  current  proiluctiou  in- 
clude- The  World  of  Phosphorou.s;  National  Syn- 
thetic Rubber;  The  Stonj  of  Potu.sh;  Helium. 
Wasliinatou  and  It's  Natural  Resources;  Coat;  ; 
C«.v(/Mg  Iron.  Educational  T\'  Program  Series;  i 
The  following  television  series  are  availalile: 
D()u,-fi  to  Earth;  States  of  the  Union;  Out  of  the 
Earth. 


The   Bureau  of   Reclamation 

Ottis  Peterson,  .\s.-.istaut  to  the  ('oiniiiissioni  r. 

Information 

Phone:  REpublic  7-1820,  ext.  4662 
Activities:  The  Bureau  of  Reclamation  produces 
one  or  two  pictures  a  year  on  water  resource 
development  in  the  se\euteen  western  states. 
These  films  are  usually  "low  budget,"  sound- 
color  films  which  run  28  minutes  for  T\'  use. 
Film  catalogs  are  available  from  regional  offices 
and  from  Washington  D.  C.  office. 
Facilities:  Most  of  the  film  w-oik  hir  the  Bu- 
reau of  Reclamation  is  contracted  by  the  appro- 
priate regional  office  commercial  producers. 
Tliere  are  se\'en  regional  offices,  supervised  h\- 
the  Washington  office. 

DiSTBiBUTio.v:  Each  of  the  se\eii  regions,  and 
the  Washington  office,  has  its  own  distribution 
channels.  On  occasion,  prints  arc  loaned  to  edu- 
cational institutions  for  short  periods  tif  time. 
Pboductioxs:  Recent  productions  include:  Key 
to  the  Future,  a  film  about  the  Colorado  River 
storage  project  in  Utah,  \\'\<»ming,  Colorado  and 
New  Mexico;  Operation  Glen  Canyon,  whicli 
documents  construction  of  Cilen  C';my*on  Dam  on 
the  CoIoi.kIo  Ri\er  in  iioitlicin  .*\ri/oiia:  W'atit 
for  the  Valley,  the  story  of  Central  \'alle\  project, 
between  the  coastal  and  Sierra  ranges  in  Cali- 
fornia. (Concluded  on  Pane  Sevcnty-Tuo) 

•  These  listings  of  U.  S.  Government  audio 
visual  acti\ities  and  executive  personnel  are  com- 
piled with  the  cooperation  of  all  U.  S.  dei)art- 
ments. 


^  real    i 
gusto 


C^AL  DUNN  STUDIOS,.No 

141  WEST  OHIO  STREET,  CHICAGO, 10,  ILL.  -  644-7600 
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Now  You  Can  Dial 
My  Palm  Tree 


\'oodoo  drums  have  given  way  to  progress  on 

lovely  St.  Thomas.  So  —at  774-2770  —  I'm  as  close  as 

the  hand  on  your  phone. 

Call  me  Collect  when  you're  ready  to  start  the  script  for 
your  next  motion  picture,  slide  film,  or  meeting 
program,  and  I'll  reserve  for  you  the  palm  tree  next 
to  mine. 

Clients  have  fountl  it  balmy  here  when  the  States  are 
shivering,  breezy  and  cool  when  they're  sweating;  and 
only  four  hours  non-stop  from  the  East  Coast  I 

Business  travel  was  never  more  economical  I  And  such 
a  wonderful  way  to  shed  your  tensions 
and  script  problems. 

But  —  if  you  really  ccDi't  get  away  —  I'm  in  the  States  on 
assignments  about  half  the  time,  and  then  you  can 
reach  me  through  the  Overseas  Press  Club  in  New  York. 

Clients  have  discovered  that  writing  under  a  palm  tree 
reflects  the  low  overhead.  And  where  else  under  the 
sun  —  the  inspiring  tropical  sun  —  can  you  find 
creative  writing  backed  by  so  much  experience? 


Oeveste  Granclucci 

magens  bay  estates  /  st.  thomas  /  u.s.  virgin  islands 
phone:  774-2770  /  mail:  (;exeral  delivery  /  cable:  granscript 
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The  Bureau   of  Land   Management 

Harmon  Kallman,  Infonnutivn  Ofjicer 
Phone:  REpubHc  7-1820,  ext.  3609 

•  Three  films  are  available  from  the  Bureau's 
Washington.  D.  C,  office  and  from  11  State 
offices  in  western  states. 

Available  for  loan  and  for  T\'  showings  are; 
Out  Public  Lands,  a  28-minute  color  film  on 
conser\ation  and  development  of  the  national 
land  reserve;  Alaska.  Land  to  Groiv  On,  28- 
minute  color  film  on  public  lands  and  resources 
in  Alaska:  Watershed  Conservation,  demonstrat- 
ing water  conservation  on  the  national  land  re- 
serve: and  Rogue  River  Country,  28-minute  color 
film  about  the  recreational  opportunities  and 
wealth  of  natural  resources  found  in  the  Rogue 
River  \'alle\'  of  southwestern  Oregon.  State  BLM 
offices  having  film  hbraries  are:  Portland,  Sacra- 
mento, Phoeni.v.  Reno.  Salt  Lake  Cit\',  Santa  Fe, 
Denver,  Cheyenne,  Boise,  Billings,  and  .Anchor- 
age^  

The  Geological  Survey 

J,  O.  Kilmartin,  Chief.  .Map  Inlormation  Office 
Phone:  REpubhc  7-1820,  ext.  2446 
This  department  has  a  small  collection  of  train- 
ing films  of  a  technical  nature  on  topographical 
sur\e\-  subjects.  The  films  were  produced  in 
cooperation  with  the  Pan  .\mericaii  Institute  of 
Geography  &  History,  and  are  circulated  through 
the  Washington,  D.  C,  office. 

U.  S.  Fish  &  Wildlife  Service 

Elliot  A.  Macklow,  Chief,  Audio  Visual  Serv- 
ices, Branch  of  Marketing,  Bureau  of  Com- 
mercial Fisheries,  Fish  &  Wildlife  Service. 
Phone:  REpublic  7-1820,  e.\t.  21.51 
-AcTmTiEs:  Using  commercial  contractual  motion 


FEDERAL  A-V  PROGRAMS 

picture  facihties,  this  organizational  unit  plans, 
produces  and  distributes  fishery  marketing  and 
educational  motion  pictures  sponsored  by  both 
Government  and  industry.  Other  audio-visual 
materials  such  as  fishery  television  spot  announce- 
ments, radio  spot  announcement  discs,  slides, 
speciahzed  publications,  etc.  are  also  produced 
and  distributed  b\'  the  Unit. 

F.\ciLiTiES:  Commercial  contractual  motion  pic- 
ture facilities. 

Distribution":  Utilizing  about  200  Government 
and  pri\ate  film  libraries,  about  twenty  fishery 
motion  pictures  are  distributed  free  of  charge 
upon  request.  Provision  has  been  made  so  that 
most  of  the  films  are  cleared  for  television,  al- 
though special  pennission  is  required  before  tele- 
casting. Stock  footage  is  not  available.  A  catalog 
entitled  Fi-ihenj  Motion  Pictures  may  be  ob- 
tained free  of  charge  upon  request.  A  central 
.\udio-\'isual  Ser\'ices  film  librar\'  is  maintained 
in  College  Park,  Md.  Films  and  information  may 
be  obtained  b\'  writing  .\udio  Visual  Services, 
Bureau  of  Commercial  Fisheries,  Post  Office  Box 
128,  College  Park,  Maryland. 

Productions:  Recent  productions  include: 
Sponge— Treasure  From  the  Sea,  an  Edinburgh 
Fihn  Festival  honor  film;  Salmon— Catch  to  Can; 
Fishing  Five  Great  Lakes.  A  documentary  motion 
picture.  Watermen  of  Chesapeake,  sponsored  by 
the  States  of  Maryland  and  \"irginia,  will  be  re- 
leased early  in  1963. 

An  Exclusive  Business  Screen  Feature 

•  These  extensi\e  listings  of  audio-visual  acti- 
vities in  the  Federal  Government  are  an  exclusive 
feature  of  each  .Annual  Production  Re\'iew  edition. 


FEDERAL    AVIATION    AGENCY 

Office  of  Management  Services 

Audio   Visuals   Section 

Kith  &  Constitution,  Bldg.  T-5,  Room  1046 

Washington    25,   D.   C. 

Phone:   worth  7-4628 

Howard  W.   Bailej-,  Acting  Chief,  Audio 

Visuah  Section,  MS-152 
Martin  Konigmacher.  Acting  Chief,  Motion 

Picture   Vmt.   .\1S-153 
-Arthur  L.  Gaush,  Chief,  Still  Photographic 

Unit,  MS-1.54 
Wavne  C.  Lovell,  Chief,  Graphics  Unit, 

MS-155 

Activities:  The  Audio  X'isuals  Section  produces 
films,  graphics  and  visuals,  and  still  photography 
designed  to  meet  the  needs  of  the  Services  and 
Offices  which  comprise  the  Federal  Aviation 
.Agency.  The  end  product  includes  all  types  of 
motion  picture  and  still  photography  and  the 
\arious  miscellaneous  visual  aids  required  to  aid 
the  agency  in  accomplishing  its  overall  mission. 
All  motion  picture  production  is  in  16mni. 

F.\ciLiTiEs:  The  FAA  uses  both  in-ser\'ice  capa- 
bilities and  commercial  contracts  with  industry  in 
supplying  its  .Audio  \'isual  services. 
Film  Distribution:  Distribution  of  FAA  films 
is  handled  through  the  .Aeronautical  Center  Film 
Library,  AC- 142':  1,  P.  O.  Box  1082,  Oklahoma 
City,  Oklahoma. 

Motion  Picture  Production:  Planned  for  pro- 
duction during  the  current  fiscal  >ear,  are  films 
in  both  color  and  black  and  uhite,  which  will 
range  from  the  purely  training  film  to  the  more 
complex  film  designed  for  public  relations  and 
general  dissemination. 


1 6 mm./ 8 mm.  or  8 mm.(^l6mm. 

conversion  plus  sound  transfer 


FILMPRINT  SERVICES  LTD.  offer  for  the  first  time  under 
one  roof  a  complete  conversion  service  for  S  and  i6mm.  film. 
Equipment  includes  a  unique  new  Optical  Film  Reduction  Printer, 
producing  8  mm.  prints  direct  from  i6mm.  camera  originals,  whether  in  single 
or  AB  roll  form.  Comprehensive  service  including 

PLANNING,  CUTTING,  EDITING,  TITLING,  RELEASE  PRINTS  —  full  graded 

and  colour  corrected,  sound  transfer  to  magnetic  stripe. 
A  wide  range  of  Fades  and  Dissolves  when  printing  from 
i6  mm.  originals,  available  with  our  8  mm.  colour  corrected  prints. 


1   (■■■■IHBBHHBBBBI 

IMute.pAone  at  caU 

,—  for  a  copy  of  our  new  leaflet  giving 

details  of  the  services  we  offer  .  .  . 

7///2  (^WAvenot  Styieet.Lo?tc!^(m.,  l^/ 


71172  GROSVENOR  ST., 
LONDON  W.  I  ENGLAND 
MAYf air  2456  -0600 


Specialists  in  8mm  conversion 
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Dennis  Day  ttorring  in  ihe  1962  Conoco  Solas  Managers  Conference 


IN  LAWRENCE,  KANSAS? 


Seems  an  odd  place  to  go  for  a  business  film. 

And  if  you  mean  odd  in  the  Webster  sense  of  "not  usual  or  ordi- 
nary" —  it  really  is. 

Centron  Corporation  produces  films  in  Lawrence  primarily  be- 
cause it  happens  to  be  a  fine  place  in  which   to  live  and  work. 

It's  not  only  that  none  of  our  creative  staff  lives  more  than  five 
minutes  from  the  studio,  or  that  it's  a  university  town,  or  that  it's 
centrally  located  .  ..  the  important  thing  here  is  that  people  have  time 
to   think. 

That's  one  reason  why  films  produced  by  Centron  ore  eye-openers 
when  they  meet  others  in  competition.  In  1962  alone,  they  won  a 
coveted  Blue  Ribbon  Award  at  the  American  Film  Festival  (for  the 
third  consecutive  year),  a  Chris  Statuette  at  the  Columbus  Film  Festival, 
and    12   other  awards. 

Centron  films,  slidefilms  and  sales  meetings  are  produced  for  the 


American  Hospital  Assn.,  American  Medical  Assn.,  American  Motors, 
Buick  Division  of  General  Motors,  Carrier  Corp.,  Chrysler  Corp.,  Conti- 
nental Oil  Co.,  McGrow-Hill,  Monsanto  Chemical  Co.,  Phillips  Petro- 
leum Co.,  U.S.  Public  Health  Service  and  Kansas  State  Board  of  Health, 
Southwestern  Bell  Telephone  Co.,  and  other  names  worthy  of  being 
dropped   into   a   conversation. 

We're  40  minutes  from  the  Kansas  City  airport.  We  can  go  any- 
where  in   a   hurry  and   we're   easy   to   reach. 

Lawrence,  Kansas,  is  a  great  place  to  hove  your  films  and  sales 
meetings  produced. 

And  thinking  makes  it  so. 

For   sample    filmi   or   further    information    contoci  .  .  . 


centron 


o 


corporation 


MOTION 
west      ninth 


PICTURES 
at      avalon      road, 


SALE 
p.  o  .      box 


S  MEETINGS         •         SLIDEFILMS 

691,      lawrence,      kansas,      viking      3-0400 
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BLACK  §|YIl: 
REVERSAL 
PRINTING 

PROCESSING 


COLOR  PRINTING 

OTHER  SERVICES 

•  Work  Prints 

•  Color-to-Color  Prints 

•  Color  to  B  &  W  Prints 

•  Raw  Stock 

•  '  Iltrasonic  Film  Cleaning 

•  A  &  B  Roll  Prints 

•  Fades-Dissolves 

•  Timed  Prints 

•  Edge  Numbering 

FOR  COMPLETE  INFORMATION  WRITE 


723  Seventh  Ave.,  New  York  19,  N.Y. .  JU  6-2293 


DEPARTMENT     O F    T  H  E    T R E A S U R Y 

\\  ashiiv^lon    2.'5,    D.    C:. 

Internal   Revenue  Service 

Charles  M.  Lammoiid,  Public  Injnrmalinn 
Officer.  Phone:    WOrth  4-403" 

John  Burleson,  Audio  Visual  Training  Of- 
ficer. Phone:   WOrth  4-346-5 

AcTiMCTiES:  The  Internal  Revenue  Service  pre- 
pares, from  time  to  time,  motion  pictures  for 
either  internal  or  external  use.  Those  prepared 
for  training  purposes  are  produced  under  the 
jurisdiction  of  the  IRS  Training  Di\ision  and 
are  used  at  district  and  major  local  offices 
throughout  the  United  States  to  instruct  new 
personnel  or  those  being  assigned  to  different 
tasks  in  the  work  thc\-  are  to  undertake.  The 
Pultlic  Information  Diii.tion  supervises  the  pro- 
duction of  films  and  tele\ision  spot  announce- 
ments intended  to  acquaint  taxpa\  ers  throughout 
the  nation  with  matters  of  presumed  interest  to 
them  involved  in  IRS  operations. 

F.\ciLiTiEs:  Tlie  public  information  films  of  IRS 
are  produced  professionally,  usually  utilizing  the 
agency's  o«n  office  facilities  and  personnel  for 
background  scenes  but  hiring  professional  talent 
for  action  bits,  narration,  etc.  Laboratory  pro- 
duction facilities  are  contracted  to  complete  the 
film  after  the  first  rough  cut.  Training  films  are 
sometimes  produced  with  IRS  personnel  and 
sometimes  with  professional  talent. 

DisTBiBVTiON" :  The  R2  district  offices,  and  several 
of  the  larger  local  offices,  distribute  IRS  film 
productions,  .-^11  clearances  and  releases  ha\e  been 
obtained  for  general  showing  of  all  IRS  films. 

Productions:  The  Internal  Revenue  Ser\ice  has 
recently  expanded  its  list  of  a\ailable  films.  It 
now  includes  the  following  titles:  Tlicn  and  .Volt, 
27'A  minutes  in  color.  100  \ears  of  Internal  Reve- 
nue history.  It  All  Adds  Up;  Xo  More  —  So  Less; 
Your  Farm  —  Your  Tax.  The  foregoing  2712  min- 
ute, black  and  white  films  deal  with  best  meth- 
ods of  preparing  Forms  1040,  1040-.\  and  Farm- 
ers return.  Push  Buttons  and  Taxes.  10  minutes 
in  color,  is  the  stor\'  of  automatic  data  process- 
ing in  Internal  Revenue  operations.  The  Inevita- 
ble Day.  2o  minutes,  color  and  black  &  white; 
Since  the  Beginnins  of  Time.  27)-2  minutes,  color 
and  black  &  white.  These  two  films  deal  with 
operations  of  Re\enue  Ser\ice  of  probable  in- 
terest to  taxpa\ers.  which  show  the  relationship 
of  the  individual  taxpayer  to  the  various  develop- 
ments of  Internal  Revenue.  7;i.sic/i(.  Ifi  minutes, 
black  &  white.  .\n  interview  with  Commissioner 
Mortimer  M.  Caplin.  in  which  he  outlines  plans 
and  policies  of  Internal  Re\enue  of  probable 
interest  to  accountants,  attorneys  and  others  with 
specific  interest  in  these  phases  of  the  Ser\ice's 
operation.  The  foregoing  films  are  all  a\ailable 
in  I6mm.  In  addition.  Internal  Revenue  has  two 
10-minute  color  films  in  3.5mm  only,  suitable 
for  theatre  use.  Tliese  are  condensed  \ersions  of 
Then  and  Xow  and  Since  the  Beginning  of  Time. 

United    States   Coast   Guard 

Don  Farran,  Chief.  Moliini   Pit  lure  &  TV 
Branch.   Public   Infiunuitiou    Division 
Phone:   WOrth  4.530-5 
Ch.  Phot.  H.  E.  Whitwer.  USCG, 
Assistant  to  Chief 
.Activities:  The  U.  S.  Coast  Guard  produces  in- 
formation   and    training,    as    well    as    recruiting 
films.  The  inajorit%  are  in  16mm  color-sound  with 
running  time  of   14  or  2S  minutes.  For  the  past 
three  years,  CG  films  have  consistently  been  se- 
lected b\  the  United  States  go\-ernment  for  entrx' 
in  foreign  film  festivals,   and  have  won   a  num- 
ber of  awards,   three  films   ha\'ing  been   sent  to 
the    Edinburgh    International    Film    Festival    in 
1961.  In   1962  a  Coast  Guard  film.  Fircfighting 
Aboard   Tankers,   won   the   Bronze   Plaque   First 


.■\\\ard  in  its  category  in  the  National  f:ommitti:-. 

on  Films  for  Safety  contest. 

F.\ciLiTiEs:    In-house    capability.    The    CG    use-. 

its    own    facilities,    inducting    writing,    directing 

shooting,   and  editing  to  final   cut  of   its   produc 

tions. 

DiSTRiBUTio.s:  Distribution  of  the  films  is  made 
through  the  \arious  Coast  Guard  District  officer 
and  from  Headquarters  to  television  stations, 
schools,  colleges,  various  organizations  pro\idina 
information  to  their  members.  Usuallv.  the  films 
are  cleared  for  non-theatrical  and  teknision  use, 
and  no  charges  are  made  for  use.  .\n  annual 
Film  Catalog  is  issued  b\-  Coast  Guard  Head- 
quarters and  separately  by  each  District  office. 
Productions:  Recent  subject  matter  of  the  films 
has  ranged  widely  across  the  world,  including 
LORAN  stations  on  Pacific  isles,  discovery  oper- 
ations in  the  Arctic  and  AntarcHc.  Searbh  and 
Rescue,  International  Ice  Patrol,  Aids-to-Naviga- 
tion.  Merchant  .Marine  Safetv,  small  boat  safetx 
operations,  including  training  films  on  naviga- 
tion and  niles-of-the-road,  and  the  Law  Enforce- 
ment  responsibilities  of  the  Coast  Guard. 


U.  S.  Savings  Bonds  Division 

Jacob   Mogelever,   Promotion    Manager.    V.  S. 
Savings  Bonds. 
Phone:  WOrth  4-5702 

•  The  U.S.  Savings  Bonds  Film  Program  Is 
completely  dependent  on  the  \olunteer  "support 
from  the  non-theatrical  and  theatrical  film  indus- 
tn-  and  other  industries.  Over  the  past  20  \ears 
it  has  received  over  1  billion  dollars  worth  oi 
promotional  support. 


AGENCY  FOR   INTERNATIONAL 
DEVELOPMENT 
Communications   Resources   Division 
State  Department,   Washington   25,   D.  C. 

Gerald    F.    Winfield.    Chief 
Phone:  'DUdley  3-7143 

\'.  M.  Commerce,  Motion  Pictures 
Phone:   Dudley  3-7131 

.Activities:  This  organization  is  composed  of  a 
group  of  specialists  whose  prime  duties  are  to 
provide  professional  technical  advice  and  assist- 
ance to  a  large  number  of  functionaries  working 
in  conjunction  with  appro.ximately  90  U.S.  AID 
Missions  in  various  cooperating  countries  of  the 
free  world.  The\  are  responsible  for  Re 
sources  program  within  AID,  including 
aU  communications  media  instruction  and 
training,  the  development  of  the  media  of  mass 
communications,  and  the  training  of  personnel  in 
the  professions  and  skills  of  technical  information. 
The  responsibilit\-  includes  planning,  de\elop- 
ment  and  use  of  communications  media  ranging 
from  hand-made  indigenous  devices  through  more 
complex  media  such  as  motion  pictures,  radio  and 
television.  Such  support  extends  itself  into  all 
technical  fields  with  which  .MD  programming  i-. 
involved. 

F.\CILITIES:  With  respect  to  film  productions, 
some  missions  have  complete  professional  staffs 
and  facilities:  others  \ary  w-idely  in  degrees  of 
completeness.  .All  rel\-  on  the  Washington  staff  to 
a  greater  or  lesser  extent  for  "backstop"  guidance. 
Distribution:  Except  for  a  limited  number  ot 
films  produced  under  contract  in  the  United 
States,  motion  pictures,  film  strips  and  slides  are 
made  in  cooperating  coimtries  and  are  designed 
for  o\'erseas  distribution.  .Approximately  fifty 
films  have  been  selected  for  showings  to  Educa- 
tional and  Ci\  ic  groups  in  this  conntr\-.  The\'  are 
available  upon  request  from  Educational  Film 
Libraries  in  10  geographic  locations.  Further  in- 
formation is  available  from  AID,  or  the  Educa- 
tional Film  Librarv  Association,  250  West  57th 
Street,  New  York  19,  X.Y. 
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SI  happy  birthday  for  us!  So  we'll  throw  tradition  to  the  winds  and  send  our  greetings  on  to  you— our  partners 
poduction.  You  have  served  us  well  in  the  last  ten  years.  Without  you  this  happy  milestone  would  not  be  possible. 


jAcme  Film  Laboratories 

Cinema  Research 

Eastman  Kodak  Co., 
Motion  Picture  Division 

W.  J.  German,  Inc. 

.Mitchell  Camera  Corp. 


J.  A.  Maurer,  Inc. 

Magnasync,  Inc. 

S.O.S.  Photo-Cine-Optics 

Bims  &  Sawyer 

Mole  Richardson 

Bardwell-McAUister 


Hollywood  Scene  Dock 

Moviola 

Locals  659  and  3.36, 
I.A.T.S.E. 

Valley  National  Bank, 
Phoenix  (Willetta  Branch) 


CANYON 
FILMS 


*• 


and  a  special  thanks  to  our  wonderful  clients,  national,  regional  and  local. 
To  join  this  wonderful  group,  call,  write,  wire,  or  drop  in  on  us  in  Sunny  Arizona. 


OF  ARIZONA 
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834  NORTH  SEVENTH  AVENUE    •    PHOENIX,  ARIZ' 
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NATIONAL    AERONAUTICS 
AND    SPACE    ADMINISTRATION 

Office  of  Educational  Programs  &  Services 
Washington  25,  D.  C. 

Shelby  Thompson,  Director,  OEPS 
Phone:  \\Orth  2-4451 

James  \".  Bernardo,  Deputy  Director,  OEPS 
Phone;  worth  2-1552 

Donald  M.  Swartz,  Chief.  Educational  Audio- 
Visual  Branch 
Phone;  WOrth  2-1644 

H.  Warren  Phipps,  Chi(i.  Motion  Picture  Man- 
agement Section    (Central   Film   Depositor) 
&  Film  Distribution) 
Phone:  WOrth  2-2207 

James  B.  Etheredge,  Chief.  Motion  Picture 
Production  Section 
Phone;  WOrth  2-1678 

Kenneth  B.  Hoggs,  Chief.  Educational  Televi- 
sion and  Radio  Section 
Phone:  WOrth  2-1728 

Aciivii'its:  This  branch  produces  and  distri- 
butes educational  and  technical  public  release 
films  on  space  and  aeronautics. 

Facilities;  Motion  picture  requirements  are  ful- 
filled through  in-house  capabilit)',  contractors 
( NASA  Centers  and  industry ) ,  and  industr>'  spon- 
sored programs. 

Stock  Film:  Requests  for  NASA  stock  footage 
reviewed  and  fulfilled  through  Code  AFEE-3, 
NASA  Hq. 

Distribution;  NASA  films  are  loaned  through 
NASA  Hq.  Centers  and  offices. 

Productions  released  in  1962  include:  The  Ma.s- 
tcry  of  Space;  Friendship  7;  Your  Share  in  Space; 
Saturn  a  Giant  Step  to  the  Moon;  Steps  to  Saturn; 
Before  Saturn;  Saturn  Propukion  System;  Aerial 
—  the  First  International  Satellite;  Astronaut  John 


FEDERAL  A-V  PROGRAMS 

clean  Speaks  to  American  Youth;  Voyage  of 
Friendship  7;  E.xobiological  Safety;  Clouds  of 
Venus;  and  many  other  technical  films. 

UNITED      STATES 

INFORMATION      AGENCY 

Washington  25,  D.  C. 

George  Stevens.   Jr.,   Director,  Motion   Picture 

Service.  Phone;  DUdley  3-2315. 
.\nthon%-    Guarco,    Deputy    Director,    Motion 

Picture  Service.  Phone;   DUdley  3-3373 
John  R.  Wheeler,  Executive  Officer. 

Phone:    DUdlcN"  3-4558 
Jack   W.   Evans,   Director.   Public   Liaison    and 

Training  Staff.  Phone;   DUdley  3-30511 
Wilbert  H.  Pearson,  Chief.  Attestation  & 

Review   Staff.   Phone:    DUdley   3-3567 
Darrell  A.   Dance,  Production   Manager. 

Phone;  DUdley  3-4530 
Miss  BeckT  Sanford,  Chief,  Acquisitions  Staff. 

Phone:   DUdley  3-5651 
Frederick  Jochem,  Chief,  Documentary  & 

Topical  Production  Div.  Phone:    DUdlev 

3-3329 
.\lan    Fisher,   Chief.    Foreign   Production    Div. 

Phone:    DUdley  3-5524 

AcTiviTizs;  USIA  acquires  and  distributes  mo- 
tion pictures  in  the  overseas  information  program 
which  it  conducts.  These  films  show  American 
life  and  support  the  United  States  foreign  policy. 

Facilities:  USIA  contracts  with  pri\ate  com- 
mercial companies  to  produce  films  to  specifica- 
tions and  under  supervision  of  the  motion  pic- 
ture service.  In  addition,  the  agency  contracts 
to  use  selected  films  in  overseas  programs. 

Distribution;  In  addition  to  theatrical  distribu- 
tion for  many  of  these  films,  the  films  reach  a 
wide   non-theatrical    audience    through    the    213 


film  operation  centers  at  the  U,  S.  Informatio 
Service  offices  overseas.  In  addition  to  the  2i; 
film  libraries  approximately  350  mobile  motioi 
picture  units  are  used  to  show  the  films.  Thf 
address  of  the  local  U.S.I.A.  can  be  obtainec 
from  any  American  embassy  or  consulate.  In  tht 
United  States,  USIA  films  are  a\ailable  froir 
Xoruood  Studios,  926  New  [ersey  .■\\enue,  N,\V. 
Washington  1,  D.  C,  recently  awarded  the  con 
tract  for  distribution  of  U.  S.  Government  films 

VETERANS    ADMINISTRATION 

Washington    25,    U.    C. 

Luther  C.  Peevv,  Chief,  Visual  Aids  Divisior 
Phone;  DUdley  9-2715 

Mrs.  Grace  Moore,  Administrative  Assistant 

Visual  Aids  Division 

Phone:   DUdley  9-2715 
Charles  H,  Glazer,  Chief,  Motion  Pictures, 

Visual  Aids  Division 

Phone;   DUdley  9-2724 

Activities:  \"eterans  Administration  film  pro 
grams  are  controlled  through  the  Manager,  Ad 
ministrative  Services,  which  produces  and  pro 
cures  educational,  training,  informational,  tech 
nical,  and  medical  films  for  use  within  the  agenc 
on  a  loan  basis  and  for  use  by  participatinj 
hospitals,  schools,  etc. 

Facilities;  VA  films  are  produced  in  collabora 
tion  with  the  Department  of  Agriculture  Motioi 
Picture  Service,  \'A  has  no  in-service  capabilih 

Distribution;  There  is  a  central  agency  librar 
in  the  Washington  headquarters  of  the  Veteran 
.administration,  which  controls  and  issues  copie 
of  all  films  used  by  this  agency.  There  is  D 
rental  fee. 

Productions;  The  most  recent  \'A  film  is  titlei 
A  Design  for  Progress,  and  depicts  processin 
of  \eterans'  claims  through  the  Automatic  Dat 
Processing  System. 


CALLING  ALL  SALES  MANAGERS! 


NO>V  ANY    SLIDE 
PRESENTATION 
COMES   TO    LIFE  — 


It's  almost  animated  .  .  .  with 
SELECTR08LIDE 

SPEED  DISSOLVE  SYSTEM 

For  professional  big-screen 
presentations  two  1200-watt 
SELECTROSLIDE  projec- 
tors are  teamed  to  the  system 
to  deliver  an  instantaneous 
change-efFect  on  the  screen 
without  any  dark  period  be- 
tween changes.  No  break  for 
magazine  reloading  either. 
Controlled  by  wire,  or  radio 
remote-control  (as  was  done 
with  the  "Slide  Commander" 
at  the  recent  NAVA  General 
Sessions)  with  such  startling 
results. 

Write  for  complete  details  on 
this  -  and  other  models,  and 
applications  -  also  the  name 
of  your  nearest  SELECTRO- 
SLIDE Distributor. 


spindler 


EstahHsIied  192i. 

2201    BEVERLY  BOULEVARD 
LOS  ANGELES  57.  CALIFORNIA 
Phone;   Dunkirk  9-1288 
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FOR 

ANYTHING  ON   FILM 
ANYWHERE  ON  EARTH 
ANY  TIME... 


20TH 

CENTURY 

FOX 


MOVIETONEWS,  INC. 

INTERNATIONAL      HEADQUARTERS 

460  W.   54TH   ST.     •    NEW  YORK  CITY    19     •    CO.  5-7200 


BUSINESS  AND  INDUSTRIAL  FILMS 
DOCUMENTARIES  •  TV  COMMERCIALS 
TV  NEWS  CLIPS   •  FOREIGN  VERSIONS 
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FEDERAL  A-V  PROGRAMS 


UNITED      STATES 

ATOMIC    ENERGY    COMMISSION 

Division    of    Public   Information 

Audio-Visual   Branch 

Washington    25,    D.    C. 

•  The  Audio-Visual  Branch  of  the  Atomic 
Energy  Commission  has  as  its  primar\"  function 
responding  to  requests  from  the  public  media 
in  all  the  audio-\isuaI  fields  for  assistance  in 
the  preparation  of  films,  stills,  and  other  audio- 
visual materials  on  atomic  energy-. 

Edwin  L.  W'ilber.  Branch  Chief 

Phone:  HAzelwood  7-7S31,  ext.  5365 

Elton  P.  Lord,  Deputy  Chief 

Phone:  HAzelwood  7-7831,  ext.  5476 

Activities:  This  branch  plans  and  carries  out 
audio-visual  and  still  picture  projects  to  advance 
specific  Commission  Programs,  and  acts  as  ad- 
visor to  Commission  and  contractor  personnel 
in  Washington  and  nationwide  on  audio-visual 
problems  and  projects.  This  branch  also  places 
Commission-  and  contractor-produced  motion  pic- 
tures into  loan  and  commercial  sale  channels, 
determines  the  content  of  the  10  domestic  and  4 
overseas  fihn  libraries,  and  issues  popular-le\'el 
and  professional-level  film   lists. 

Facilities:  AEC  has  no  motion  picture  produc- 
tion facility  or  motion  picture  laboratory,  but 
uses  Government  and/or  commercial  services. 

DiSTBiBunox:  AEC  operates  an  8,500  still  photo 
librar\',  and  distributes  films  through  10  domes- 
tic film  libraries  which  cover  particular  geo- 
graphical areas.  .\11  films  are  for  free-loan.  The 
Commission  also  has  four  overseas  libraries  at  its 
offices  at  the  U.  S.  Embassies  at  London,  Brus- 
sels, Tokyo  and  Buenos  Aires,  stocked  with  semi- 
technical  and  technical  films.  The  Brussels  and 
Buenos  Aires  libraries  have  about  50  films  each 
in  French  and  Spanish  respectively.  Infoima- 
tion  on  libraries  available  from  Washington  office. 

Stock  Foot.\ge:  The  Commission  has  more  than 
120.000  feet  of  35mm  black-and-white  unedited 
film  footage  on  peacetime  uses  of  atomic  energy 
available  for  purchase.  Information  may  be  ob- 
tained from  \Vashington  office.  Color  stock  foot- 
age is  also  available  from  any  of  the  completed 
documentary  films  produced  by  or  sponsored  by 
the  government.  Films  may  be  borrowed  from 
libraries  in  geographical  areas  for  footage 
counts  prior  to  purchase  of  duplicating  materials 
from  the  various  laboratories  holding  the  ori- 
ginals. Unedited  stock  film  footage  in  black-and- 
white  and  color  on  nuclear  or  thennonuclear  de- 
tonations sold  at  Lookout  Mountain  Air  Force 
Station,  USAF,  8935  Wonderland  Avenue,  HoUy- 
wood  46,  California. 


■tV  Not  an  agency  of  the  U.  S.  Govern- 
ment but  an  active  user  of  films  is: 

ORGANIZATION    FOR    ECONOMIC 
COOPERATION  &   DEVELOPMENT 

Regional  Office:    1346  Connecticut  Avenue, 
Washington,  D.  C. 

Mabel  Le  Fevre,  Fibns  Consiilliint 
Phone:   DUpont  7-4237 

•  OECD  selects  technical  training,  scientific, 
educational,  business  management,  labor  relations 
and  sales  films  for  inclusion  in  the  Paris  refer- 
ence library  of  OECD  for  distribution  among  its 
20  member  countries.  This  organization  has  two 
offices,  one  in  Washington  and  headquarters 
in  Paris,  which  deal  with  the  productivity  cen- 
ters in  the  governments  of  member  countries. 


PRODUCERS: 

'  GET  YOUR  PROFITABLE, 
CONFIDENTIAL  PRICE  LIST 
.  .  .  WRITE  TODAY! 


YOUR 

ACTIVE 

PARTNER 


VICAUDIO 

SELLS,  TRAINS,  TEACHES 

WITH  THE 

EXCITEMENT  OF 

FULL- COLOR 

8mm  SOUND  FILMS! 


This  is  the  new  VICAUDIO  COMPACT 
SOUND  8  CARRY  ALL  PROJECTOR... 
the  remarkable  lightweight  rear-screen 
projector  in  an  attache  case!  With 
VICAUDIO,  new  professional  quality 
8mm  sound  movies  open  a  new  dimen- 
sion in  audio-visual  communication. 
Magnetic  sound  with  its  flexibility... 
8mm  film  with  its  amazing  production 
savings... loop-loading  with  its  repeat- 
message  possibilities... all  combine  in 
the  VICAUDIO.  May  we  send  you  the  full 
story  on  8mm  sound  and  the  equipment 
which  brings  it  to  reality? 

VICOM,  INC  <S:  I 

A  SUBSIDIARY  OF  ELGEET  OPTICAL  COMPANY 
309  CHILD  STREET,  ROCHESTER  6.  NEW  YORK 
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oomhiergials  hall  of  fame 

Van  Praag  Productions  leads 

all  other  producers  with  five  selections!* 


t 


'^Champs 

of  the 
Alcan  Run 

CHEVROLET  TRUCKS 
(Campbell-Ewald) 

AWARD 
I960 


?? 


^^  Balloons  5' 

RENAULT  CARS 
(Needham,  Louis,  Brorby) 

AWARD 
I960 


:i 


7- 


"  Niagara 
Falls ' ' 

BULOVA  WATCH 
(Direct) 

AWARD 
1961 


ii 


I  Built  an 
Auto ' ' 

DODGE  CARS 
(Grant) 

AWARD 
1961 


^^Delco 
Alaska ' ' 

UMS  DIVISION  OF 

GENERAL  MOTORS 

(Campbell-Ewald) 

AWARD 
1962 


•Selected  by  the  Television  Commercials  Cooncil  for . . .  "Memorability,  longevity,  influence  on  later  techniques  ...  as  well  as  known  sales  results" 


Van  Praag  Productions  has  applied  this  same  high 
industry  standard  in  creating  effective  selling  com- 
mercials for  Alcoa,  Bell  Tejephone,  Du  Pont,  Hood 
Dairies,  Lever  Brothers,  Pabst  Brewers,  Rubber- 


maid, and  many  others. 


For  the  finest  in  production 

anytime,  anywhere,  its 

VAN    PRAAG    PRODUCTIONS.    INC. 

tSOO  BROADWAY.  NEW  YORK  19.  N.  Y.  PLazt  7-7Sn 
NEW  YORK  •  DETROIT  •  MIAMI  •  HOLLYWOOD  .  PARIS 


'CALL  OR  WRITE  TODAY  FOR  OUR  SPECIAL  AWARDS  SAMPLE  REEL' 


DK]T7@[^K]ZAXLTn®raZA\[i 

productions,    inc. 


10    EAST   49TH    STREET 
NEW   YORK    17,    N.   Y. 
MURRAY   HILL   8-1130 


BERIIN    ■    HAMBURG    •    LONDON    •    PARIS    •    ROME 


The 

in  our  name  means  long,  continuous 
film  production  experience 


in 

Amsterdam  .  .  Anchorage  .  .  Athens  .  . 

Atlantic  City  .  .  Bahia  .  . 
Beverly  Hills  .  .  Brussels  .  . 

Cape  Canaveral  .  .  Capri  .  . 
Caracas  .  .  Chicago  .  .  Costa  Rica  .  . 

Elmira  .  .  Hong  Kong  .  . 
Indianapolis  .  .  Islip  .  .  Johannesburg  .  . 

Lake  Winnepesaukee  .  .  Las  Vegas  .  . 
Liege  .  .  London  .  .  Los  Angeles  .  . 

Managua  .  .  Maracaibo  .  .  Miami  .  . 
Montauk  Point  .  .  Moscow  .  .  New  Guinea  .  . 

New  Rochelle  .  ,  New  York  .  .  Oslo  .  . 
Palm  Springs  .  .  Paris  .  .  Pocono  Pines  .  . 

Rio  de  Janeiro  .  .  Rockford  .  . 
*Rome  .  .  Sao  Paulo  .  .  San  Francisco  .  . 

Seoul  .  .  Tenafly  .  .  Three  Lakes  .  . 
Toronto  .  .  Tullahoma  .  .  Underwood  .  . 

Wolfsburg  .  . 

in 

American  .  .  Australian  .  .  Danish  .  . 

Dutch  .  .  English  .  .  French  .  . 
German  .  .  Italian  .  .  Japanese  .  . 

Portuguese  .  .  Spanish  .  .  Swedish  .  . 

for 

American  Cyanamid  .  .  ACF  Industries 

AT&T  .  .  BBD&O  .  .  Budd  Company  .  . 
British  Information  Service  .  .  Con  Edison  .  . 

CIBA  .  .  Curtiss-Wright 
Chrysler  Corp.  ,  .  Dept.  of  Defense  .  . 

General  Electric  .  .  GT&E  .  . 
General  Dynamics  .  .  IBM  .  .  NBC-TV  .  . 

New  Haven  Railroad  .  . 
Paramount  Pictures  .  .  Parsons  Co.  .  . 

Robinson-Capsis-Stern  Associates 
RKO  General  .  .  Scandinavian  Airlines  .  . 

Sikorsky  Aircraft  .  .  Socony  Mobil  Oil 
Spectrum  Associates  .  .  TWA  .  .  United 

Aircraft  .  .  U.S.  Information  Agency 
Volkswagen  .  .  Vertol  Aircraft  Co.  .  . 

Warner  Brothers  Pictures  .  .  . 

—  and  for  you,  wherever  you  are! 


FEDERAL  AUDIO-VISUAL  PROGRAMS: 


LIBRARY     OF     CONGRESS 
Wasliiiigton    25.    D.    C. 

Dr.    Edgar   Breitenbach.    Chief,    Prints   uiid 
Photographs  Die. 
Phone:    STeiling  .3-0400,  e.\t.  217 

Willard    Webb,    Honorary   Consultant    in    Mo- 
tion Pictures 

James  H.  Culver.   Head,   Motion   Picture  Sec- 
tion, Stack  &  Reader  Division 

Phone:  STerling  3-0400,  ext.  721 
[oseph   W.   Rogers,   Chief,   Coptjrifdit  Cata- 
loging Division,  Copyright   Office 

Phone:    STerling  3-0400.  ext.  4.58 
Mrs.    Katharine   W.   Clugston,   Audio-Visual 
Specialist.    Descriptive    Cataloging    Div. 
Phone:   STerling  3-0400.  ext.  484 

Miss  Frances  L.  Menges,  Head,  Special 
Services  Section,  Card  Division 
Phone:   STerling  3-0400,  ext.  839 

•  The  Library-  of  Congress  has  an  unvi\alled 
collection  of  American  films  dating  from  the 
infancy  of  the  motion-picture  industry,  which  it 
has  acquired  through  the  operation  of  the  cop\- 
right  law  and  through  gift.s,  and  it  also  has  a 
large  body  of  foreign  films  turned  over  to  it  as 
a  result  of  wartime  seizure.  The  Librari's  activi- 
ties in  the  motion-picture  field  include  the  regis- 
tration of  claims  to  copyright,  the  acquisition  of 
films,  the  cataloging  of  films  and  related  bibli- 
ographic service  on  the  collection. 

The  Library's  Copyright  Office  has  registered 
claims  to  copyright  for  motion  pictures  since 
1894,  when  the  first  examples  of  this  medium 
were  deposited  in  the  Library  in  the  form  of 
photographic  paper  prints;  since  1912  the  copy- 
right law  has  prosided  for  the  registration  and 
deposit  of  motion  pictures  as  such.  Generally, 
under  the  pro\'isions  of  the  motion-picture  cop\'- 
right  agreement  between  the  Library  of  Congress 
and  the  motion-pictiue  proprietors,  the  films  are 
retmned  to  the  cop\right  proprietor  by  the 
Librars'  alter  registration,  but  the  Library  has  the 
right  to  claim  the  deposits  for  its  collections  later. 

The  Copyright  Cataloging  Disision  of  the 
Copyright  Office  prepares  a  semi-annual  Catalog 
of  Copyright  Entries:  Motion  Pictures  and  Fihn- 
.■itrips,  which  lists  all  such  materials  registered 
foi'  copsright  in  the  United  States  and  which  is 
published  b\-  the  Library  and  sold  b\'  the  Gov- 
ernment Priirting  Office.  It  has  also  prepared 
four  cumulati\e  catalogs  entitled  Motion  Pic- 
tures, which  together  cover  registrations  of  films 
for  the  years  1894-19-59  and  which  are  for  sale 
by  the  Government  Printing  Office. 

In  addition,  the  Library's  Descriptive  and  Sub- 
ject Cataloging  Divisions  catalog  educational 
films,  using  data  submitted  largeh'  b\'  producers 
and  distributors,  and  the  Librar>  publishes  this 
cataloging  infomiation  in  two  useful  forms  for 
purchase  by  other  libraries  or  iirdisiduals.  One 
form  is  the  printed  catalog  card,  which  an>-  film- 
user  ma\-  purchase  to  establish  his  owii  card- 
catalog  for  the  control  of  his  collection  and  for 
the  dissemination  of  film  information.  The  other 
is  a  book-catalog  reproduced  photographically 
from  the  printed  cards  and  containing  a  detailed 
subject-index,  adequately  cross-indexed;  entitled 
Library  of  Congress  Catalog  —  Motion  Pictures 
and  Fibn-Strips,  this  publication  is  issued  cjuar- 
terly  and  in  annual  cumulation,  and  it  also  ap- 
pears as  a  \olume  in  the  c)ninquennial  ciumila- 
tion  of  the  Library's  yatiinud  Union  Catalog. 
Both  the  printed  catalog  cards  and  the  book- 
catalog  may  be  purchased  from  the  Card  Divi- 
sion. Library  of  Congress.  Washington  25,  D.  C. 

The  Library's  collection  of  motion  pictures 
comprises  more  than  68.000  reels  and  is  in  the 
custody  of  the  Prints  and  Photographs  Division 
in  the  Reference  Department.  It  is  primarily  an 
arclii\e  in   nature,   and  reference  service   is   lim- 


ited to  scholarly  research.  The  Library  does  no; 
lend  motion  pictures,  but  some  films  may  b( 
copied  under  certain  conditions;  copying  require! 
the  signing  of  a  standard  loan-agreement  con. 
corning  the  selection  of  laboratory,  the  clearaiicd 
of  cop\Tight,  insurairce  coverage,  and  the  cop\' 
ing  of  equivalent  footage  for  the  Librar\". 


The   National    Archives 

May   E,    Fawcett.    Motion    Picture   Branch, 
Xational  Archives 
Phone:   WOrth  2-2513 

•  This  branch  has  an  increasing  amount  of  re- 
tired  government  motion  pictures  (about  50,000 
reels  at  present).  Fihns  are  available  for  view- 
ing by  anyone.  No  films  are  reproduced  without 
the  consent  of  the  depositing  agenc\ . 


GENERAL  SERVICES  ADMINISTRATION 
Federal  Supply  Ser\ice,   Washington  25,  D.  C 
Robert   E.   Hughes.   Chief,    Photographic  & 
Reproduction  Section 
Phone:   WOrth  2-4801 

•   This   office   makes    Federal    Supply   Schedule' 
contracts  for  photographic  supplies  for  all  of  the 
go\'emmt'nt  ;igencies. 


DEPARTMENT     OF     THE     NAVY 
(LISTING  CONTINUED  FROM   PAGE  SIXTY-FOUR) 

also  complete  negative,  positive  and  transpareni\ 
color  processing  facilities. 

A  research  and  development  group  conduit 
tests,  experimentations,  de\elopment  and  evalu.i- 
tion  of  photographic  equipment.  Here,  technical 
photographic  specifications,  instructions  and  other 
publications  are  also  prepared.  Information 
about  NPC  may  be  obtained  from:  the  Com- 
manding Officer.  Na\al  Photographic  Center. 
Na\al  Air  Station.  Washington  25,   D.  C. 

Captain    H.    \V.    Crews,    USN,    Commandine 
Officer 
Phone:  LUdlou  4-2400.  e.\t.  224-5 

LCdr.  Paul  J.   Myatt,  USN,  Head,  Motion 
Picture  Department 
Phone;  LUdlow  4-2400,  ext.  355 

J.  Walter  E\ans.  Assi,iiant  Head,  Motion 
Picture  Department 
Phone:  LUdlow  4-2400,  ext.  282 

DiSTKiBUTiON ;  Prints  of  Navy  films  available 
to  the  public  can  be  purchased  from  Norwooc 
Stuelios.  926  New  Jersey  .•\venue,  .\.  W..  Wash, 
ington  1,  D.  C  imder  an  annual  contract  adj 
ministered  by  the  U.  S.  Office  of  Education! 
Na\y  films  may  be  borrowed  from  the  nearesl 
.\a\y  film  suppK-  source.  Training  .^iels  Libraries 
Aviation  Film  Libraries.  Recruiting  Stations  anc 
Public  Information  Offices  are  located  through 
out  the  United  States.  Recjuests  for  the  use  ol 
Na\'y  stock  footage  in  commercial  production 
should  be  submitted  to  the  Chief  of  Information, 
Navy  Department.  Washington  25,  D.  C. 


United  States  Marine  Corps 

•  For  infomiation  on  U.  S.  Marine  Corps  films 
which  are  produced  by  the  Department  of  the 
Navy,  write  to  the  office  of: 

Head.  Procurement  Aids  Section  (Code  DPO) 

Militar\    Personnel   Prociuement    Branch 

Headtiuarters  L^.  S.  Marine  Corps 

Washington  25,  D.  C. 

Phone:  OXford  4-1786 
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wvtMaf9a*wam 


IS  YOUR  FILM 


Scratched? 

Dirty? 

Brittle? 

Stained? 

Worn? 

Rainy? 

Damaged? 


Then  why  not  try 

THE  FILM 

DOCTORS 

Specialists  in  the  Science  of 

FILM  REJUVENATION 


RAPIDWELD 


RAPIDTREAT 


Exclusive  Services  of 


ARID  FILM  TECHNIQUE.  INC. 

3T-02  TWENTY  SEVENTH  ST. 
LONG  ISLAND  CITY  1.  NEW  YORK 
STillwell   S-4.601  Est.  19AO 


Wnte  for  free  brochure  on  film  care. 


The  Washington  Film  Commentary: 


The  V.  S.  Chamber  of  Commerce 
Shows  "The  Great  Tax  Debate" 

.  .  .  While  businessmen  in  all  brac- 
kets argue  the  pros  and  cons  of 
a  tax  cut.  a  timely  documentary, 
titled  The  Great  Tax  Debate,  has 
just  been  released  to  the  public 
by  the  United  States  Chamber  of 
Commerce.  The  28  minute  film, 
designed  for  television  and  business 
groups,  seeks  to  present  all  sides 


President    Ladd    Plumlev'    dis- 
ctisscfi    t(2x    prohlem.'i    in    film. 

of  the  administration's  proposal 
with  emphasis,  of  course,  on  the 
Chamber's  point  of  view. 

The  film  has  been  cut  around 
President  Kennedy's  Economic 
Club  speech  in  New  York  where 
he  first  urged  Americans  to  con- 
sider the  effect  of  reduced  taxes 
on  the  national  economy.  In  news- 
reel  style,  interviews  with  Walter 
Reuther.  president  of  the  United 
Auto  Workers,  and  Senator  Harry 
Byrd.  chairman  of  the  powerful 
Senate  Finance  Committee,  build 
up  the  case  for  a  tax  cut. 

The  Great  Tax  Debate  lays 
heavy  stress  on  the  European  point 
of  view.  too.  Ladd  Plumley.  presi- 
dent of  the  Chamber  of  Commerce, 
figures  prominently  in  the  film, 
as  he  discusses  with  the  Europ- 
ean heads  of  state  and  financial 
experts:  1  )  the  future  of  the  Amer- 
ican economy.  2 )  the  need  for  tax 
reduction  in  the  U.  S..  3)  Europ- 
ean concern  over  our  budget  defi- 
cits. 4)  the  soundness  of  the  .Amer- 
ican dollar.  5 )  and  the  impact  on 
the  U.  S.  of  the  European  Com- 
mon Market. 

Those  with  significant  points  of 
view  include  Professor  Walter  Hall- 
stein,  president  of  the  European 
Common  Market.  Prime  Minister 
.Amintore  Fanfani  of  Italy.  Regi- 
nald Maudling.  Chancellor  of  the 
Exchequer  of  Great  Britain,  and 
others. 

This  film  can  be  ordered  from 
the   News   Department.   United 


States  Chamber 
1615  H  St.  N.W 
D.  C. 


of    Commerce, 
.  Washington  6, 


Schweitzer  Visit  Inspires  Fine 

Mark  Evans  Talk  to  Film  Council 

.  .  .  There  is  still  a  lot  of  discussion 
around  Washington  about  the  re- 
cent Film  Council  meeting  where 
Mark  Evans,  nationally-known 
Washington  radio  and  TV  person- 
ality, unexpectedly  inspired  a  sea- 
soned group  of  government  film- 
akers  and  capital  city  businessmen. 
Evans,  who  is  vice-president  of 
Metromedia,  the  parent  company 
of  the  Metropolitan  Broadcasting 
Corporation,  exhorted  business- 
men to  "revitalize  ethics"  and 
maintain  a  "reverence  for  life";  at 
the  same  time,  he  spliced  his  live- 
ly speech  with   footage   from  his 

(CONTINUED      ON       PAGE       841 


PARTHENON  «»  PICTURES 


^  "Methods"  Training 
^  Employee  Prestige 
\  Personnel  Recruiting 
\  Public  Relations 
"THE  INFORMATION 
OPERATOR" 
Today,  with  so  many  tele- 
phone calls  being  dialed,  the 
most  frequent  personal  con- 
tact the  Customer  has  with 
the  Company  is  often  the 
Iiifomiation  Operator.  Hence, 
tlie  quality  of  the  service 
she  gives,  and  the  tone  in 
which  she  gives  it,  is  increas- 
ingly influential  in  shaping 
tile  Compain's  "image."  This 
pictiue  develops  a  new  train- 
ing pattern;  carrying  its  spec- 
ific "Methods"  instruction  on 
a  stor\'  vehicle  of  emotional 
motivation,  attitude  uplift. 
The  colorful,  occasionally 
poignant,  even  amusing,  story 
action  permits  circulation  of 
«  hat  is  fundamentally  a  train- 
ing film  to  public  audiences, 
who  may  gain  from  it  a  new 
understanding  of  the  skill  and 
judgment  that  imderlies  a 
ser\ice  they  take  for  granted. 
Sponsob:  .4mer.  Tel.  &  Tel. 
Co.  16mm:  EK  Color.  Photo- 
pla\    format.   30  minutes. 
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mer,     E.e(,     Producer 

Street— DUnk. Ik     5   391 
ywood    26,    Cal. 
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FILMEX  SUBSIDIARY:  LARRY  MADISON  PRODUCTIONS 
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custom  tailored" 

MUSIC... 

f4»r  filni«   &V   tilniwtrips 

we  e«lil  complete  iiiu!<ic  and 
eound  effects  scores — "custom 
tailored"  to  your  requirements. 


Also  • 

ONE  OF  \^  ORLD*S 

LARGEST  HI-FI   DISC 

AND  TAPE  LIIUJAHIES 

AVAILAHM;  )„r 

FIL>I.  TV  AND   KAUIO 

PRODICERS 


corelli-jacobs 

FIL>I  >irM<    liir 

723      SEVENTH     AVE 
NEVV    YORK    19.    N 

W'lt/e  for 
catalog 
or  phone  JUdson  6-6673 


IN  WASHINGTON 

(CONTINUED    FROM    PAGE    82) 

film.  Albert  Schweitzer,  the  Man 
of  Lcmiborene    .  .  . 

"There's  a  little  bit  of  Schweit- 
zer in  everybody.  Businessmen 
should  let  it  come  out."  he  told  the 
filmakers  whose  guests  included 
ranking  chaplains  from  the  mili- 
tary services.  MBC.  ABC.  and 
CBS  network  executives,  and  oth- 
ers. "Remember  the  tragedy  of 
life  is  what  dies  inside  a  man  while 
he  lives." 

Evans'  color  film  about  Schweit- 
zer, which  was  produced  in  two 
weeks  under  unbelievably  difficult 
weather  conditions  in  Gabon.  Af- 
rica, documents  the  arduous  life 
of  the  now  famous,  publicity-shy. 
Lutheran  minister's  son,  who  mov- 
ed to  the  jungles  to  atone  for  the 
ills  of  the  whites  to  the  blacks. 

Here  the  great  doctor,  organ 
builder,  authority  on  Bach,  and 
Nobel  Peace  Prize  winner  —  who 
has  earned  doctorates  in  medicine, 
philosophy,  theology,  and  music 
—  administers  a  crude.  300-bed 
hospital  in  the  wilds. 

Without  modern  conveniences, 
confronted  with  incredible  desease. 
poverty,  and  the  lethargy  of  the 
natives,  he  and  his  dedicated  work- 


-Alhert  Schweitzer's  tlunt^hts  arc 
recorded  bij  Mark  Evans  .  .  . 

ers  live  in  harmony  with  man  and 
beast.  Albeit.  Evans  says  "he  has 
a  sense  of  humor  second  to  none." 

Evans  currently  does  special 
documentaries  and  has  his  own 
weekly  one-hour  show  on  Sunday 
nights  over  MBC.  He  has  lectured 
and  presented  his  own  films,  for 
five  consecutive  years,  to  vast  Na- 
tional Geographic  audiences  at 
Constitution  Hall. 

Last  December,  for  instance. 
7.000  fans  turned  out  in  a  driving 
rainstorm  for  his  film-lecture  on 
Wuslilngtoii:  Land  of  Contrast. 
More  recently,  he  has  started  pro- 
duction of  a  film  for  Metromedia 
which  will  show  the  depth  and 
scope  of  his  company. 


Sponsored  Tourism  Films  Aid 
V.  S.  Travel  Service  Abroad 
...  The  U.  S.  Travel  Service.  De- 
partment of  Commerce,  was  creat- 
ed by  Congress  to  attract  self-spon-t 
sored  business  and  pleasure  visitors! 
to  our  shores.  In  achieving  its  mis-! 
sion.  USTS  employs  nearly  all  of 
the  modern  advertising  and  public 
relations  tools  which  would  be  us- 
ed in  any  successful  campaign  to 
promote  a  new  product  or  idea. 

According  to  the  directors  of 
the  USTS  offices  in  London.  Paris, 
Frankfurt.  Rome.  Sao  Paulo.  Bog- 
ota. Mexico  City.  Sidney  and 
Tokyo,  motion  pictures  are  about 
the  most  effective  tools  for  carry- 
ing the  world-wide  "VISIT  USA" 
message  to  potential  visitors.  A 
recent  USTS  survey  of  airline  pas- 
sengers departing  from  the  Hon- 
lulu  International  Airport,  after 
visiting  the  USA,  revealed  thui 
I8S^  had  been  attracted  to  our 
nation  by  travel  movies  and  ad- 
vertising. 

USTS  now  has  in  circulation 
overseas  approximately  15  private- 
ly produced  films  on  tourist  at- 
tractions throughout  the  U.S.A. 
These  films  have  been  given  or 
loaned  to  USTS  for  overseas  use. 

The  Travel  Service  welcomes  an 
(continued    on     page     86) 


''You   con   hove    ony   color   as   long   os   it's   black." 


That  idea  may  hax'e  sold  Model  T's  in  1914. 
Today  senice  must  be  tailored  to  best  serve 
the   customer.    Ideal   offers   four   industrial 
film  distribution  ser\ices.  Ideal  has  a  plan 
tailored  to  your  film  needs. 


Complete  Service 

Includes  everything 
needed  for  selective 
promotion. 


58  E.  South  Water  St. 
Chicago  1,  Illinois 


Standard  Service 

A  quality  service 
offered  at  the  lowest 
possible  price. 


Limited  Service 

Physical  scr\  ice  for 
clients  who  know 
where  their  customers 
are  located. 


Fee  Free  Service 

No  sponsor  distribution 
cost  for  films  of  high 
curriculum  value  to 
schools. 


Full  information  gladly  furnished 


I((]l(e(eill  ]Pi(di 


keceiii  jriKciiiiiires  .ncorpormed 

30   offices   to   serve   you    best 


Phone: 
Financial  6-5480 
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Nowhere  else  in  Ne 
this  combination' 
guipment 


England  does 
Space 


MOTION  PICTURES 

SLIDE  FILMS 

SLIDES 

helped  these  clients 
tell  their  story  in  1962 


Addrcssogroph  Mulfigroph   Corp 
Air  Force  Combridgc  Rescorch 
Bethlehem   Steel  Corp 

oston    University 
Cambridge    Thermion ics    Corp. 
Children's  Hospital  Mcdicol  Center 
Colby  College 
Concord  Control,  Inc 
Croig  Systems 

Cryovoc   Div  ,  W     R,   Grace  &  Co. 
Dartmouth    College 
Dcwc>    &    Almy   Chemical    Div. 

W.  R    Grace  &  Co. 
Edgcrton,  Gcrmcshousen  &  Grief,   Inc. 
Ford  Products  Co. 
Fisher   Pierce  Co. 
General  Electric  Co, 
Harvard    University 
High   Voltoge    Engineering   Corp. 
Hotel  Corp,  of  Amcrico 
Industrial    School    for    Crippled    Children 
Institute    of    Stomatological    Research 
Intcrnotional   Harvester 
Jackson   Mcmonol   Loboratory 
Kclckct  X-Roy  Corp. 
Kendoll  Company 
Laboratory    for    Electronics 
Arthur    D     Little,    Inc. 
Manogement   Systems  Cofp- 
Commonwcalth  of  Massachusetts 
Moss     Eye    &    Ear    Infirmary 
Mossachusctts  General   Hospital 
Mclpar.   Inc. 

Mossoehusctts   Institute  of  Technology 
Mifrc  Corp. 

Notional  League  for  Nursing 
Notional    Showmut    Bank 
State   of   New   Hampshire 
University   of    New    Hampshire 
Noftronics 
Poloroid  Corp. 
Raytheon  Company 
Science    Electronics,    Inc 
Simplex   Wire   &  Cable  Co. 
Southworth   Machine  Co. 
Stop  &  Shop,   Inc, 
Tabor  Academy 

Thomson-National    Press   Co.    Inc. 
Waldorf 
WGBH-TV 
Whitin    Machine   Co. 

we  can  help  you,  too. 


For    16mm.   Film  —  400'    to   2000'    Reels 

Protect   your   films 
Ship    in   FIBERBILT   CASES 

Sold    at    leading    dealers 


Notify  Us  of  Address  Changes! 
To   assure   prompt    delivery    of 
your    Business    Screex,    please 
notify    our    Circulation    Office 
of  all  changes  of  address  .  .  . 


IN  WASHINGTON 

(CONTINUED     FROM     PAGE      84) 

opportunity  to  provide  its  nine 
overseas  offices  withi  good  films 
on  America's  scenic  beauty,  rec- 
reation spots,  and  tourist  attrac- 
tions. Such  movies  must  be  of 
high  photographic  quality  and  cap- 
able of  interesting  their  viewers 
in  visiting  the  U.S..^.  Foreign  lan- 
guage sound  traclvs  are  most  de- 
sirable. Films  with  English  nar- 
ration are  suitable  for  foreign  au- 
diences if  they  tell  their  story  vis- 
ually rather  than  depending  heavi- 
Iv  upon  spoken  explanations. 

Producers  and  sponsors  with 
films  which  might  be  incorpor- 
ated in  the  "Visit  USA"  campaign 
should  contact  Mr.  Will  Arey,  Unit- 
ed States  Travel  Service.  1666 
Connecticut  Ave.  N.W..  Washing- 
ton 25.  D.C. 

*  *  * 

Carl  Turvey,  Aide  to  VSDA 
Motion  Picture  Service,  Dies 

.  .  .  Carl  Francis  Turvey.  consult- 
ant and  technical  advisor  to  the 
chief  of  the  Motion  Picture  Serv- 
ice. U.  S.  Department  of  Agricul- 
ture, succumbed  in  Washington 
recently  after  a  long  illness.  He  was 
the  recipient  of  honors  for  design 
of  photographic  equipment.        g" 


Federal  Supply  Service  Tlan 
Expands  A-V  Equipment  Sales 
...  In  a  recent  move  which  prom- 
ises to  develop  increased  sales  for 
industry  as  well  as  substantial  sav- 
ings for  the  Government,  the  Fed- 
eral Supply  Service  has  greatly  ex- 
panded the  range  of  items  con- 
tained in  the  Federal  Supply  Sched- 
ule. FSC  Group  67.  Part  III.  cov- 
ering Photographic  Equipment. 

This  expanded  coverage  is  es- 
pecially noteworthy  in  the  classifi- 
cation for  Photographic  Projection 
Equipment.  In  this  category,  the 
multiple  award  method  of  procure- 
ment makes  a  wide  selection  of 
audio-visual  equipment  available 
to  Government  agencies.  These 
agencies  can  select  from  many 
kinds  of  equipment  which  manu- 
facturers are  able  to  offer  at  the 
lowest  possible  price. 

Heretofore.  Government  agen- 
cies either  ( 1  )  accepted  an  ite.m 
which  had  been  chosen  by  com- 
petitive bid.  or  (2)  wrote  a  letter 
to  show  cause  why  it  was  not  suit- 
able and  then  sought  a  similar 
item  on  the  open  market. 

Under  the  multiple  award 
method,  each  contractor  furnishes 
the  Government  agencies  with  cat- 
alogs or  price  lists  describing  his 


product,  plus  the  necessary  ore-- 
ing  data.  The  contract  may  e 
amended  during  the  contract  pi  - 
od  to  provide  for  new  items. 

This  provides  industry  with  n 
opportunity  to  market  new  or  i  - 
proved  products  and  enables  ; 
Government  to  obtain  at  f av - 
able  prices  the  latest  equipme:. 
An  additional  benefit  to  indusy 
is  the  publicizing  of  compjy 
name  and  products  through  o  - 
cial  distribution  of  their  catalcs, 
price  lists  and  descriptive  literate 
to  the  majority  of  Governmit 
procurement  agencies  througb.t 
the  50  states  and  the  District  f 
Columbia. 

Manufacturers  with  equipm  it 
suitable  for  Government  use  m 
contact  General  Service  Admh;- 
tration  officials,  who  will  conslir 
all  offerings.  Heading  the  GS.s 
photographic  section  is  Robert  i. 
Nolan.  Chief.  Office  and  Phci- 
graphic  Equipment  Branch,  Pi- 
curement  Operations  Divisii, 
Federal  Supply  Service,  Geneil 
Service  Administration,  7th  <d 
D  Streets.  S.  W..  Washington  i, 
D.  C.  Working  with  Mr.  Non 
on  multiple  award  contracts  e 
Robert  E.  Hughes.  John  A.  Lu  s 
and  Samson  Schechter. 
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COMMERCIAL 

FILMS 

DIVISION 


for  information,  call  or  wrife 

CARL  DUDLEY 

EXECUTIVE   IN   CHARGE 

75  Lexington  Avenue 

666  North  Robertson  Boulevard 

New  York  22,  N.  Y. 

West  Hollywood  46,  Calif. 

PLoza  2-0900 

OLeander  5-6093 

CINERAMA  FORUM  STUDIO 

4050  WEST  PICO  BOULEVARD,  LOS  ANGELES  19,  CALIFORNIA 

smmsmm 

a  fabulous  new  world  of  sponsored  film  production  and  exhibition 


MMBER  1  •  VOLUME  24  gy 


imSTS  '350,000  IH 


P^^fection  .s  a  qualify  of 

•••^°'"eros,/enses,sounc/ 

equ.pn^ent-or  v^hatever. 

^eVe  told  you  F  &  B' 


1^ 
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s  rental  equip, 
't  didn't 


s   MORE   RELIABLE 
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BRAND  NEW. 

highspeed  Mitchells 
(M  Arrif/exes 
Auricons 


Camera  rZ'ZLT'T  "'  '"' 
Ren  al   Dpnart™    .    '^"-  O"''  other 


Write  for  complete  catalog 
of  rental  equipment. 


R  35  Reflex  Mifche/ls 

equ.pped  with  TTH  KIneta/  Lens 

•Pro  600  Auricons.  Cine  Vn 
Record  i^oices 

'""  •  Generators 


BNC  Mitchells    . 
^'■'■'"exMiemm 
es)    •    Super    1200 
Movio/as  .  Nagra 


Serving  the  World's  Finest  Film  Makers 


FLORIVCA.N'  &  B A.BB,  INC. 

68  WEST  45th  STREET,  NEW  YORK  36,  N.Y.  •  MU  2-2928 
Rental  &  Service  Dept.:  304  W.  54th  St.,  N.  Y.  19 


liroadrasting  Foiindatioii  lo 
Screen  Eurovision  Entries 

•m  The  Broadcasting  Foundatic 
of  America,  international  divisic 
of  the  National  Educational  Telev 
sion  and  Radio  Center,  will  scree 
entries  for  the  Eurovision  Gran 
Prix  of  Television  Films   1963. 

This  is  the  fourth  consecuti\ 
year  that  B.  F.  A.  has  been  aske 
by  the  European  Broadcastin 
Union  to  organize  American  pa: 
ticipation  in  the  competition,  whic 
takes  place  this  year  in  May  durin 
the  1 6th  International  Film  Fest 
val  in  Cannes.  The  final  selectio 
of  American  entries  will  be  mac 
by  a  panel  of  distinguished  judgs 
appointed  by  B.  F.  A. 

Each  nation  may  enter  one  filn 
either  fiction  or  documentary.  Tf 
film  must  have  been  produced  du 
ing  the  18th  months  prior  to  tl 
May  festival  and  must  not  hav 
been  entered  previously  in  an 
international  competition. 

Purpose  of  the  Eurovisio, 
Grand  Prix  is  to  promote  close 
collaboration  between  the  film  an 
broadcasting  industries  by  encoui 
aging  the  production  or  co-produ( 
tion  of  works  of  distinction  d( 
signed  for  television.  For  this  re: 
son,  eligibility  is  limited  to  T 
films  produced  by  a  film  compan 
or  a  "films-for-TV"  company,  ( 
those  co-produced  by  a  film  con 
pany  and  a  broadcaster.  5 

*  *  * 

Mitchell  Camera  Corp.  Gets 
$300,000  Contract  From  C  B 

tV  Mitchell  Camera  Corp.,  Glei 
dale,  Cal..  has  been  awarded 
contract  "in  excess  of  $3OO,O0C 
by  the  Columbia  Broadcasting  Sy: 
tern  for  purchase  of  a  quantity  ( 
professional  16mm  single  systei 
reflex  cameras  of  unusual  a( 
vanced  design.  , 

The  16mm  cameras  purchase 
for  CBS  News  are  similar  in  coi 
cept  to  Mitchell's  new  Mark  . 
35mm  reflex  camera  currently  i' 
tor  a  Technical  Achievemei 
Award  at  the  Academy  of  Motic 
Picture  Arts  and  Sciences. 

The  cameras  purchased  by  CE 
record  both  picture  and  sour 
simultaneously  on  the  same  filn 
and  will  be  used  throughout  tt 
world  by  CBS  for  the  productic 
of  "on  the  scene"  news  events  an 
documentary  interview  type  fill 
programs. 

Mitchell  also  announces  it  hi 
been  awarded  an  Army  contrai 
for  design  and  development  of 
special  precision  dual  70mm  su 
veillance  camera.  Work  will  t 
done  for  Aberdeen  Provin 
Ground,  Maryland,  an  element  < 
the  Army  Material  Command.  ! 


BUSINESS    SCREE 


F  P  A  AW  ARDS 

DflaiU  on  the  Compelilion 
The  IFPA  film  award  competi- 
,n  will  again  be  an  important 
rt  of  the  Annual  Convention, 
vards  Chairman  and  Chapters' 
ce-President  Anthony  Gorsline 
nounced. 

As  in  previous  years  the  Con- 
nlion  will  be  climaxed  by  the 
nnual  Awards  Banquet  tradition- 
ly  attended  by  the  membership 
id  special  guests  selected  from 
nong  the  leaders  of  the  theatrical 
well  as  non-theatrical  film  in- 
istry.  The  Banquet  ceremonies 
elude  the  formal  presentation  of 
,ards. 

Chapters  to  Aid  Judging 

This  year's  judging  for  the  two 
ialists  in  each  category  will  be 
Irried  out  by  the  membcrship-at- 
j-ge  and  coordinated  by  the  five 
tal  IFPA  Chapters.  Voting  on 
)alists  will  again  be  conducted  at 
;b  Annual  Convention,  on  the 
:enings  of  June  13  and  14,  at  the 
■:nbassador  Hotel,  Los  .^ngelcs, 
s!e  of  the  Convention. 

It  is  important  that  entries  be 
sbmitted  as  soon  as  possible  so 
t  It  pre-screening  sessions  may  be- 
f'l  without  delay,  Gorsline  ex- 
f  lined.  Films  may  be  submitted 
t  any  Active  IFPA  member.  En- 
f  fee  is  $10  for  each  film,  and 
t^re  is  no  limit  on  the  number 
c  films  an  Active  member  may 
S3mit. 

ICategories  for  this  year's  compe- 
t'on  will  include:  Public  Informa- 
t!n;  Technical  Information;  Sales 
Fpmotion;  Training;  Orientation 
ad  Indoctrination;  and  Out-Plant 
Piduction.  Films  produced  out-of- 
pint  are  eligible  for  competition  if 
tly  have  been  produced  for  an 
j*tive  \YP.\  member,  and  if  they 
a  submitted  by  that  member. 
ley  will  be  judged  in  the  Out- 
Pjnt  Production  Category. 
All  1962  Films  Eligible 
|\ny  film  completed  for  release 
if. he  calendar  year  1962  is  eligi- 
b|.  However,  if  a  film  was  prod- 
U'id  earlier,  and  was  originally 
u.ler  a  government  security  classi- 
fiition,  it  will  be  considered  eligi- 
b.  if  it  has  been  declassified  dur- 
ir  the  calendar  year  1962.  This 
clnge  in  eligibility  has  been  made 
tc  accommodate  the  many  classi- 
fi  I  films  of  award  caliber  which 
ci|ld  not  be  publicly  screened. 

deadline  for  entry  was  March 
1  1963.  For  further  information 
w|te  to  Anthony  Gorsline,  IFPA 
Alards  Chairman,  Management 
SMems  Corporation,  2043  West- 
.  clj;  Drive,  Newport  Beach,  Calif. 
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Fourth  Annual  Conference  lo  Open  June  13th 

'■  -Vwards  at  llu-  AmlKis-suilor 

participation  will  help  make  the 
•Cindy  "  awards  more  representa- 
tive of  the  judgment  of  the  entire 
IFPA  organization. 


i: 


Profjrani.  Exhiliils  and  "(lindj 
IFPA    ttli   \iiniial  Conl'i-rcncf 
Set  lor    Vllll>il^^ad<>r  lloltl 

T.-  The  Los  .\ngeles  Ambassador 
Hotel,  one  of  the  most  famous 
convention  centers  of  the  West,  has 
been  selected  as  the  site  of  the 
Fourth  Annual  1FP.\  Conference. 
The  conference  will  open  on  the 
evening  of  Thursday,  June  1 3,  and 
continue  on  Saturday,  June  15. 

A  program  of  prominent  speak- 
ers and  a  film  industry  trade  ex- 
hibit will  highlight  the  annual 
event.  Speakers  will  include  lead- 
ing industry  film  makers  and  busi- 
ness and  scientific  leaders  from 
many  parts  of  the  nation.  The 
IFPA  national  board  of  directors 
is  working  closely  with  Jack  R. 
Goetz,  Conference  Vice-President, 
to  plan  a  program  that  will  be  both 
thought-provoking  and  entertain- 
ing. 

Trade  Show  an  Integral  Part 
The  trade  show,  an  integral 
part  of  the  conference,  will  be  held 
in  the  Ambassador's  Boulevard 
Room,  one  of  the  largest  of  the 
hotel  exhibit  areas.  Represented  in 
the  exhibit  will  be  suppliers  of 
nearly  every  important  motion  pic- 
ture and  audio-visual  product. 

Display  Enterprises,  Los  Ange- 
les, has  been  engaged  by  IFPA  to 
\  plan  and  implement  all  trade  show 
activities,  with  Mickey  E.  Slater 
acting  as  IFP.^'s  official  repre- 
sentative in  all  matters  pertaining 
to  the  exhibit. 

Awards  Presented  on  June  15 
Cinema  industry  "Cindy"  a- 
wards  for  the  best  industry  produc- 
ed films  of  1962  will  be  made  at 
the  annual  awards  banquet  on  the 
final  night  of  the  conference.  On 
the  same  night,  the  Jay  Gordon 
Memorial  award  will  be  made  for 
outstanding  individual  contribu- 
tion to  the  industrial  film  industry. 
Several  special  awards  will  be  given 
in  recognition  of  other  important 
achievements  in  the  industrial  mo- 
tion picture  and  television  field. 

According  to  Anthony  L.  Gor- 
sline, Chapters  Vice-President  and 
chairman  of  the  awards  competi- 
tion, the  1963  film  contest  will  be 
broader  in  scope  than  in  the  past 
years,  and  will  involve  the  voting 
participation  of  every  IFPA  chap- 
ter.   Gorsline    feels    that    national 


.Soiitlicrii  California  Cliaplcr 
Launches  a  Menil»erslii|i  Drive 

■;■  An  aggressive  dri\e  for  new 
IFPA  members  has  been  launched 
by  the  Southern  California  Chap- 
ter, reports  Chapter  Membership 
Chairman  Ernest  A.  Whitten. 

In  a  recent  mailing  to  prospec- 
tive members.  Chairman  Whitten 
invited  in-plant  production  people 
to  join  and  become  active  in  local 
IFPA  Chapters,  in  order  to  help 
serve  the  following  aims  of  IFPA: 
to  elevate  the  state  of  the  art  in 
industry  film  production;  to  ex- 
change ideas  and  information  of 
benefit  to  all  industry  film  mak- 
ers and  to  build  the  stature  of  the 
professionals  who  produce  motion 
pictures  within  industry.  U' 

#  *  :J: 

Sereen  Cindy  .\«ard  W  inners  at 
No.  Calif.  Chapter  Meeting 

7'  Noteworthy  in  a  recent  meeting 
of  the  Northern  California  Chap- 
ter was  an  increasing  number  of 
award-winning  films  produced  by 
the  membership. 

The  evening  program,  attended 
by  over  50  members  and  wives, 
including  the  screening  of  a  num- 
ber of  1962  Cindy  Award  films. 

Two  of  the  award  films  were 
produced  by  Northern  California 

Pictured   (1  to  r,  standing)   are 
Carroll.  Vin  Aaur.  Clminnan  Mil 


C  hapter  members.  Chapter  Chair- 
man Mitchell  Rose  announced. 
These  included  Aerojet-General's 
Interior  lioUistic  Computer  Pro- 
gram, and  United  Airlines'  In 
Your  Hands. 

Also  screened  was  the  Southern 
Pacific's  Revolution  on  the  Rit;ht- 
of-Wuy  produced  by  Chapter 
member  Ed  Carroll.  This  film  was 
winner  of  the  Industrial  Photo- 
graphy First  Award,  W 
*      *     * 

>lend>ers  of  IFP.V  ("omniended 

for  Profirani  on   Kleelronies 

l<  Several  members  of  IFPA  re- 
ceived letters  of  conmiendation  and 
appreciation  from  Irving  M.  Levin, 
director  of  the  San  Francisco  In- 
ternational Film  Festival  for  their 
participation  in  a  program  on  elec- 
tronic motion  pictures. 

Robert  Steel,  UNIVAC  San 
Diego  Engineering  Center;  Roger 
Tilton,  president  of  Roger  Tilton 
Films,  Inc.,  San  Diego;  Bradley 
Kemp,  president,  TeleView  Re- 
cording Services,  Hollywood,  and 
John  Vrba.  vice  president,  KTTV, 
Hollywood,  participated  in  the  re- 
cent Festival  panel  discussion  on 
the  potential  of  video-film  as  a 
new  communications  tool. 

Highlight  of  the  program  was 
screenings  of  especially  made  video 
films  produced  by  Tilton,  Kemp 
and  KTTV  in  both  16mm  and 
35mm  black  and  white  film  sam- 
ples. 

More  than  100  attended  the  pro- 
gram which  was  followed  by  a 
question  and  answer  period.  Til- 
ton  and   William    Palmer  of   San 

.Vo.  California  Chapter  officers  Ed 
rhell  Rose  anil  Ray  Jiir'^er. 
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Select  a 
Magnasync- 
Magnaphonic 
RECORDER 
to  start  your 
Magnasync 
Sound  System 


MARK    I 
Basic  System  $675. 


|^»TM[r      ■  From  $965. 


From  $985        ..  .'  Q 


^llf^  TYPE    1 

From  $1430. 


TYPE    15  'IJ/ii-^iJi 

From  $1385.  ■ 


TYPE   5      From  $1650. 


IX 
145. 


Regardless  of  the  model  yoii  selecl. 

you  can  always  depend  upon  equipment 

with  the 

"Magnasync- Magnaphonic"  label  .  .  . 

equipment  made  by  the 

international  leaders  in  the  design 

and  manufacture  of 

quality  magnetic  film  recording  syslem\ 


rinflcimsoc 


SOUND  STSTrM 


Write,  wire  or  phone 

MAGNASYNC 

CORPORATION 
S538  Satsuma,  Ave..  North  Hollywood.  Calif. 
TR.angle   70965      •     Cable   "MAGNASYNC" 


I  Authorized  Dealers 

CHICAGO,  ILL. 
Behrend  Cme  Corp 

161  E    Grand.  Ml  2-2281  , 
Zenith  Cinema  Service.  Inc.' 

3252  Fostei.   IR  8-2104 
DALUS.  TEXAS 
Producers  Services,  Inc. 

4519  Maple  Ave. 
DAYTON,  OHIO 
Salem  Camera  Co. 

335  Salem.  BA  3-7206 
DENVER,  COL, 
Western  Cine  Service,  Inc. 

312  S.  Pearl.  SH  4-1017 
HIALEAH.  FLA. 
Camera  Equipment  Co  .  Inc. 

51   E.   10th.  TU  8-4064 
HOLLYWOOD,  CALIF. 
Birns  &  Sawyer  Cme  Equipment 

6424  Santa  Monica,  HO  4-5166 
Camera  Equipment  Co.,  Inc. 

6510  Sania  Momca.  HO  9-5119 
S  OS.  Photo-Cme-Optics,  Inc. 

6331  Hollywood,  HO  7-9202 
KANSAS  CITY.  MO. 
Barnard's.  4724  Broadway, 

Country  Club  Pla;a,  LO  1-7761 
Crick's  Camera  Shop 

6320  BroQkside  Plaza.  HI  4  3393 
MINNEAPOLIS,  MINN. 
Century  Camera  Shops,  Inc. 

26  S.  7{h.  FE  8-5857 
NEW  YORK  CITY 
Camera  Equipment  Co.,  Inc. 

315  W    43fd,  JU  6-1420 
Florman  &  Babb,  Inc. 

68  W,  45th,  MU  2-2928 
Pictronics  Corporation 

236  E.  46Ih,  YU  6-3713 
S  OS.  Photo-Cme-Optics,  Inc. 

602  W.  52nd,  PL  7-0440 
PHOENIX,  ARIZ. 
Wilson  Camera  Sales  Co. 

130  W.  Adams.  AL  4-0662 
ST.  LOUIS.  MO. 
Stanley  Photo  Service 

106  N    Broadway.  CE  1-7840 
SAN  FRANCISCO,  CALIF. 
Brooks  Cameras,  Inc. 

45  Kearny,  EX  2-1902 
SAN  MATEO,  CALIF. 
Foreman's 

121  Fourth  Ave..  01  3-1869 
SOUTH  AFRICA 
Pholo  Agencies  Pty.  Ltd. 

9  Kerk  St.,  Johannesburg 
AUSTRALIA.  Sydney 
Sixteen  Millimetre 
Australia  Pty,  Ltd. 

49  Market.  New  South  Wales 
BOLIVIA,  La  Paz 

Casa  Kavlin 

Casilla  500.  Calle  Polusi  261-263 
BRAZIL,  Rio  de  Janeiro 
Mesbla.  S.A. 

Rua  do  Passeio  42/56 
BURMA,  Rangoon 
O.K.  Theatre  Supply  Co.,  Ltd. 

123  Sule  Pagoda  Road 
CANADA,  Islington,  Ontario 
Alex  L.  Clark.  Ltd. 

3751  Bloor  St.,  W. 
DENMARK,  Copenhagen  CHL 
Kinovon  Electric  Corp. 

Jenslousvej  2 
ENGLAND,  London 
Delane  Lea  Processes,  Ltd. 

12  Moor  St..  (W-1) 
Gordon  Cameras,  Ltd. 

45  Kensington  High,  (W-8) 
FRANCE,  Pans 
Brockhss-Simplex  S  A. 

6,  Rue  Guiiiaume  Tell 
GERMANY,  Hilden  Dusseldorf 
Gerhard  Johansen 

3  Lessingstrasse 
GREECE.  Athens 
Chnstos  Axarlis 

50  Stadium  St. 
HONG  KONG 
Supreme  Trading  Co. 

60  Hennesy  Road 
INDIA,  Bombay 
Kine  Engineers 

26.  New  Queen's  Road 
ITALY,  Rome 
Reporltilm.  di  J.M.  Schuller 

Via  Antonio  Bertolmi  31 
JAPAN,  Tokyo 
J.  Osawa  &  Co.,  Ltd. 

5,  Ginza,  Nishi  2-Cfirome.  Chuo-ku 
NEW  ZEALAND,  Auckland 
Kerridge  Odeon  industries 

St.  James  Building,  Queen  St. 
PAKISTAN,  Karachi-3 
Film  Factors,  Ltd. 

27  Victoria  Rd  ,  Rex  Annexe 
SOUTH  RHODESIA,  Salisbury 
William  Over  &  Co.  Pvt.  Ltd. 

Kingsway  &  Mamca  Road 
THAILAND.  Sunwong,  Banekoli 
G.  Simon  Radio  Co.  Ltd. 

30  Patpong  Avenue 
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(cont'd  from  preceding  page  ) 
Francisco  were  co-hosts  for  the 
discussion. 

The  electronic  film  demonstra- 
tion and  discussion  ""was  a  major 
factor  in  the  success  of  this  year's 
Film  As  Communications  portion 
of  the  Festival.""  said  Levin.  ^ 
*  *  * 

Fire  Destroys  Film  Seflioii 
of  the  Aerojet  General  Plant 

M"  Fire  completely  destroyed  all 
equipment  and  the  stock  library 
of  the  Aerojet-General  Sacra- 
mento Liquid  Rocket  Plant's  Mo- 
tion Picture  Section  on  January 
11th. 

The  blaze,  which  started  in  a 
warehouse  facility  next  door  to 
the  space  occupied  by  the  movie 
section,  fanned  by  a  strong  wind, 
soon  swept  through  the  entire 
building. 

250,000  Feet  of  Film  Destroyed 

Before  it  could  be  brought  un- 
der control,  more  than  250.000 
feet  of  original,  master,  workprint. 
Answer  and  Release  prints,  optical 
and  magnetic  sound  tracks  had 
been  reduced  to  charcoal.  In  addi- 
tion, all  editing  equipment  and 
sound  equipment  was  charred  be- 
yond reclamation. 

Two    16mm    Arrifle.x    cameras 
which  happened  to  be  in  the  unit's 
film  truck  were  saved  but  numer- 
ous extra  lenses   were   destroyed. 
Getting  Back  to  Business 

F.  B.  Giermann,  Section  Super- 
visor, and  member  of  the  Northern 
California  Chapter  announced  that 
the  unit  is  definitely  not  out  of  bus- 
iness. All  equipment  will  be  re- 
placed, he  said,  and  a  request  has 
been  sent  to  the  Air  Force  and 
NASA  to  return,  on  loan,  all  ori- 
ginal footage  previously  sent  to 
them  under  film  contractual  re- 
quirements so  that  it  may  be  mas- 
tered to  form  the  basis  for  a  new- 
library. 

Other  members  of  the  Northern 
California  Chapter  who  work  in 
the  LRP  film  unit  are  Larry  Filby, 
Bill  Riley  and  Ralph  Rose,  writer- 
directors,  and  Paul  Coble,  film  edi- 
tor. 

Sister  Unit  Provides   Shelter 

Temporary  housing  has  been  af- 
forded the  LRP  unit  through  the 
courtesy  of  its  sister  unit,  the  Solid 
Rocket  Plant  Motion  Picture  Sec- 
tion. 

By  the  time  the  next  issue  of 
Business  Screen  goes  to  press  it 
is  hoped  that  the  LRP  unit  will 
be  back  in  business,  operating  at 
full  former  efficiency.  S' 


Reviews  IFP.4  Membership 
Growth  and   Reciuirements 

ix  In  answer  to  the  growir 
number  of  requests  concerning  tb 
nature  of  IFPA,  Chapters  Vici 
President  .Anthony  Gorsline  h; 
submitted  the  following  review  i 
IFPA  growth  and  requirements  f( 
membership. 

The  Association  was  first  o 
ganized  in  the  Southern  Californ: 
area  by  members  of  "in-plant"  m( 
tion  picture  producing  organiz; 
tions,  primarily  in  the  aero-spac 
industry.  These  writers,  producer 
directors,  editors  and  camerame 
were  anxious  to  get  together  I 
exchange  ideas  and  to  see  and  he. 
about  new  state-of-the-art  develo| 
ments. 

The  organization  quickly  grev 
and  today  is  international  in  scop 

(CONTINUEDON   PAGE92 


PARTHENON  Wf  PICTURES 


^    Employee   Training,   in 
^    Customer  Relations 
—    Slidefilms    — 

THE    LENDIiNG 

OFFICER"  and 

"THAT  VITAL 

FIRST   IMPRESSION" 

The  first  subject  addresses 
bank  Lending  Officers,  show- 
ing wa\s  of  evaluating  ap- 
plications for  business  loans. 
The  second  subject  addresses 
Tellers  and  other  personnel, 
showing  them  how  to  open 
\aried  new  accounts,  so  that 
fa\orable  first  impressions 
will  begin  enduring  friend- 
ships for  the  bank. 
Since  both  subjects  are  being 
shown  in  training  sessions  to 
ver\-  small  groups,  they  must 
be  informal,  natural,  and 
earn,-  strong  personal  iden- 
tification. Hence,  although 
retaining  the  economy  of 
slidefilms,  Parthenon  uses  its 
format  of  pla\ing  "character" 
voices  o\er  h\e-action  color 
stills,  in  sharply-edited  con- 
tinuity, to  project  a  surpris- 
ing illusion  of  "movies." 
Sponsor:  Bank  of  America 
NT  &  SA.  12-14  minutes.  EK 
Color.  Manual  and  automatic. 


PARTHENON    PICTURES 

Cap    Polmer,     Eiec.     Producer 

2625     Temple     Slreet— DUrki.k     5  3911 

Hollywood    26,    Col. 
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BUSINESS   SCREE 


Happy  Birthday  to  us 

our  first  year  xAias  a  great  one! 
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\A/e're  building 
for  next  year... 
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COLOR 


FAST  Service 
Processing  of 
Ektachrome 
Commercial  and 
Ektachrome  ER 
Color  Originals! 

NOW. . .  Same  Day 
Processing  of  Your  Color 
Originals  and  Furnishing  You  ivith 
Color  Daily  Prints! 

We  take  pride  in  oEFering  \ou  a  complete  16mm 

laboratory  service  in  color  and  black-and-white, 
including  Eastman  Color  inter-negative  and 
positive  processing,  plus  additi\e 
scene-to-scene  color  printing  on 
new  Bell  &  Howell  color 
additive  printers. 


TIMING  AND 
LINEUP 


We  invite  you  to  inspect  our 
modern  facilities  in  person . . . 
or  to  urite  for  our  beautiful 
16-page  illustrated  brochure. 


PART  OF  OUR  SOLUTION  DEPARTMENT 


Hollywood  film  enterprises,  inc. 

Seriiiiii  Film  Producers  since  1907 
6060  SUNSET  BOULEVARD  •  HOLLYWOOD  28,  CALIFORNIA  •  HO.  4-2181 

The  Laboratory  that's  OLDEST  in  Experience  .  .  .  and  NEWEST  in  Equipment ! 


IFPA   MEMBERSHIP: 

(CONTINUED    FROM    PAGE    90) 

with  over  400  members  all  over 
the  United  States  and  in  half  a 
dozen  foreign  countries.  There  are 
now  five  local  chapters:  Southern 
California,  Northern  California, 
New  England,  Delaware  Valley 
and  Florida. 

Members  close  to  these  local 
chapters  attend  monthly  meetings 
and  find  their  interests  served 
primarily  in  local  chapter  activities. 
All  members  receive  Business 
Screen,  which  serves  as  the  IFPA 
official  publication  by  virtue  of 
this  special  Ifp.a  section. 

Three  T>pes  of  Membership 

Membership  in  IFPA  is  divid- 
ed into  the  following  categories: 

(a)  Active:  anyone  actively  en- 
gaged in  "in-house"  film  produc- 
tion in  a  business,  industry,  govern- 
ment or  educational  organization 
is  ehgible  to  become  an  Active 
member. 

(b)  Associate:  anyone  in  or  out 
of  the  motion  picture  industry  may 
join  as  an  Associate  member. 

(c)  Sustaining:  sustaining  mem- 
berships are  solicited  from  the 
many  commercial  organizations, 
producers,  laboratories,  equipment 
suppliers,  sound  services,  etc., 
which  service  the  members  of 
IFP.A.  Sustainers  receive  one  in- 
dividual membership,  usually  giv- 
en to  the  President  of  the  organ- 
ization, which  entitles  the  organi- 
zation to  receive  Business  Screen, 
all  IFPA  mailings,  to  attend  local 
meetings  and  to  participate  in  the 
Annual  National   Convention. 

\\  here  to  Obtain  Information 
Further  information  concerning 
the  organization  may  be  received 
by  writing  the  IFPA  National  Ex- 
ecutive Board,  P.  O.  Bo.\  564, 
Hollywood  28,  Calif.  8= 

*     *     * 

Send  Chapter  News,  Features 
To  Our  Editor  "Pat"  Patterson 

^r  If  you  have  news  items  or  a 
feature  idea  for  the  Ifpa  Journal, 
remember  to  send  it  along  to  "Pat" 
Patterson,  Head,  Academic  Com- 
munications Facility,  UCLA,  Los 
Angeles  24.  California.  ^ 

*       *       * 

Program  Details  Next  Month 

a  More  details  on  IFPA's  Fourth 
Annual  Conference  in  June  will 
appear  in  the  Journal  pages  next 
month.  g' 


SPENCER   BOSTWICK 


PLANFILM 


1647   WISCONSIN  AVENUE,  N.  W. 
WASHINGTON   7.   D.   C.  CO   5-4I6I 
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BUSINESS    SCREEN 
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serves  agencies 
large  and  smal 
with  QUALITY 


creative  QUALITY 

production  QUALITY 

reproduction  QUALITY 
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commercials 
photographic  illustrations 
industrial  motion   pictures 


210  East  Fifth  Street,  New  York  3,  New  York  .  ,  .  SPring  7-3700 

.         '  16  East  Ontario  Street,  Chicago  11,  Illinois,   .  .   .  WHitehall  4-5151 
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ATLAS 

FILM 

CORPORATION 


Federal  Aviation  Agency  Producing  14  Films 


Announce  Titles  of  Motion  Pit- 


Let  Atlas'  creativity 

and  years  of 

resultful  experience 

provide  you  with  the 

most  effective  .  .  . 

MOTION   PICTURES 

SLIDEFILMS 

TV    COMMERCIALS 

BUSINESS    SHOWS 

AND  TRAINING 

PROGRAMS  FOR 

PROFIT 

ATLAS 

^        FILM 

CORPORATION 

ESTABLISHED    1913 

I       1111  South  Boulevard 
Oak  Park,  Illinois 
Chicago  Phone: 
Austin  7-8620 

• 

AND   OFFICES    IN: 

CINCINNATI    (11):    2801    Cy- 
clorama   Drive. 

DETROIT:   Box   36.    Bloomfleld 
Hills   (Birmingham,    Mich.) 

HOLLYWOOD  (28):   6331    Hol- 
lywood  Boulevard. 
WASHINGTON,    D.C.:   408 

Rucker  Place.  Alexandria,  Va. 


i?  For  the  new  fiscal  year  of  1963. 
the  Federal  Aviation  Agency  has 
announced  that  fourteen  black  and 
white  and  color  films  will  be  pro- 
duced for  the  various  services  and 
offices  which  comprise  the  agency. 
FAA  uses  both  in-service  capab.l- 
ities  and  commercial  producers  for 
its  extensive  film  program  which 
is  geared  for  training,  public  rela- 
tons  and  general  information  pur- 
poses. 

The  films  which  have  been  an- 
nounced are:  A  Traveler  Meets 
Air  Tniffic  Control,  a  30-minute 
color  film  for  the  Air  Traffic  Serv- 
ice which  is  being  written  by  Co;- 
Peacock.  Inc.  This  is  the  story  of 
a  passenger  on  a  commercial  jet 
flight  who  meets  an  FAA  Con- 
troller and  finds  out  just  what 
services  FAA  performs  on  a 
flight. 

Show  Dangers  of  Turbulance 
Air  Wake  Turbulance.  a  15- 
minute,  black  and  white  motion 
picture  will  be  written  by  William 
Simon  for  Air  Traffic  Service,  too. 
This  film  depicts  the  dangers  of 
being  caught  in  the  "'wake"  of  an- 
other aircraft  and  explains  proced- 
ures to  be  followed  to  best  avoid 
accidents  in  "turbulance''  situa- 
tions. 

.Mr  Traffic  Service  will  also  get 
films  on  distance  measuring  equip- 
ment, the  use  of  VORTAC  equip- 
ment in  air  traffic  control,  direc- 
tion finding  techniques,  and  air- 
craft identification. 

Simon  will  also  script  a  30-min- 
ute color  film,  titled  The  Fliglu 
Standard  Story  for  the  Flight 
Standard  Service.  And  for  this 
same  arm  of  FAA.  William  Belts 
will  write  A  Plane  is  Born,  which 
will  emphasize  the  "safety  and  ef- 
ficiency" standards  which  FAA 
demands  in  the  development  of  a 
commercial  aircraft.  Flight  Stand- 
ards, in  addition,  will  film  The 
Air  Carrier  Story,  written  by  High 
Whittington.  This  20-minute  color 
film  wiU  show  FAA's  supervision 
of  all  types  of  private  and  commer- 
cial aircraft  with  respect  to  main- 
tenance and  operation. 

Film  on  Landing  Procedures 
A  30-minute  black  and  white 
film  for  the  Officer  of  Personnel 
and  Training  Service,  titled  Instri4- 
menl  Landing  Procedures,  will  be 
segmented  into  Part  A-The  Local- 
izer, and  Part  B-The  Glide  Slope. 
Another  two  part  film  for  this 
Service  will  run  60  minutes  long 
and  discuss  investigation  tech- 
niques. Dr.  Calvin  Linton.  Dean 


•lures  in  Preparation  for  1963 

of  George  Washington  Univershy, 
will  star  in  this  televised  recording 
of  his  lectures  on  FAA  training 
courses. 

Earl  Peirce  will  write  a  30-min- 
ute color  story  about  the  Role  of 
the  Aviation  Medical  Examiner 
for  the  Aviation  Medicine  Service. 

The  benefits  to  a  community  of 
a  properly  designed,  properly  built, 
and  efficient  airport  will  be  docu- 
mented for  Airports  Service  in 
Community  Airports,  a  30-minute 
color  film.  And  the  International 
Airports  Service  wUl  film,  in  color. 
The  FAA  Overseas,  depicting  the 
operations  of  FAA  in  connection 
with  aviation  operations  outside 
the  United  States.  » 


Tom  Cassidij  Resigm  Post  in 
Navy's  Training  Film  Branch 

,  .  Film  people  across  the  coun- 
try will  be  surprised  to  learn  that, 
after  seventeen  years  in  the  Navy's 
film  program.  Tom  Cassidy  has 
resigned  as  Head  of  the  Training 
Film  and  Motion  Picture  Branch. 


DOUGLAS  C. 
AAcMULLEN 

D.  C.  M. 

SCRIPT  SERVICES,lnc. 

Scripts 

and   Storyboards 

for 

MOTION   PICTURES 

SLIDEFILMS 

BUSINESS    PRESENTATIONS 


Navy's  Tom  Cassidy 

Photographic  Management  Divis- 
ion of  the  Bureau  of  Naval  Weap- 
ons. 

Cassidy.  one  of  the  most  popu- 
lar audio-visual  specialists  in  the 
government,  entered  the  Naval 
Photographic  organization  by  re- 
porting to  the  Navy  Training  Film 
Distribution  Unit  as  a  film  inspec- 
tor in  1946;  in  1957  he  assumed 
his  Branch  head  duties. 

He  will  remain  in  the  Bureau  of 
Naval  Weapons,  but  has  been  as- 
signed to  the  Policy  and  Proced- 
ure Branch  of  the  Contract  Plans 
and  Programs  Division.  R' 

*        *        * 

Logos  Unveils  a  New  Recorder 

...  A  mysterious  black  box  call- 
ed "The  Logos  Film  Recorder 
#1"  has  been  installed  in  a  new- 
Washington  firm  to  transfer  dupli- 
cate tapes  in  color  and  black  and 


14  EDISON  STREET 

Bayville,  New  Jersey 

341-1793 

(AREA   CODE:   201) 

• 

New  York  Phone 
PLaza  5-6790 

(AREA  CODE  212) 
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BUSINESS    SCREEN 


YOURE  SUFFERING  FROM  CINEMATIC  PSYCHOSIS 

— The  sympfoms  are  inflamed  budgeioma, 

weak  scriptitis  and  acuie  filmopbobia. 

My  advice  is  to  .  .  .  switch  to  COLEMAN  PRODUCTIONS. 


Good  advice!  Coleman  Productions  turns 
nail-biters  into  purring  kittens.  For  the  past  25  years 
we  have  delivered  on  time,  given  the  most  for 
each  dollar  and  produced  prize  winners  on 
amazingly  low  budgets. 


COLEMAN  PRODUCTIONS,  INC. 

75  West  45th  Street,  New  York  36,  N.  Y.,  Circle  5-9080 
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"Courting" 
dollars? 


Every  business  firm  has  a 
running  romance  with  money. 
Films  are  effective  \voo-ers 
of  income.  And  the  dollars 
used  to  court  more  dollars 
are  most  wisely  invested 
\\hcn  the  films  they  buy  are 
made  imaginati\ely,  creative- 
ly and  professionally  by 


IROCKETT 

PRODUCTIONS 


6063  SUNSET  BOtTLEVARD 

HOLLYWOOD  28,  CALIFORNIA 

Hollywood  4-3183 


To  see  what  we  mean,  ask  for 
our  list  of  preview  films. 


IN  WASHINGTON 

(continued  from  page  94) 

white  with  a  five  percent  savings 
in  time  and  cost  for  producers  and 
sponsors. 

The  exclusively  engineered  sys- 
tem is  part  of  an  impressive  elec- 
tronic complex  which  has  been 
built  by  Logos.  Ltd..  whose  presi- 
dent is  Dr.  Paul  W.  Schafer,  form- 
er Director  of  the  Television  Di- 
vision of  the  Walter  Reed  Army 
Medical  Center.  Logos  will  pro- 
duce a  wide  range  of  program  ma- 
terial, with  emphasis  on  their  ex- 
clusive techniques  for  transfering 
color  tape  to  color  films. 
*        *        * 

Snowden-Nett  Joins  Familtj 
of  Producers  in  the  Capital 

.  .  .  Snowden-Nett  Productions  is 
the  name  of  Washington's  newest 
film  firm,  which  has  recently  been 
formed  w  ith  a  group  of  experienced 
local  animators.  George  W.  Snow- 
den  and  Charles  T.  Nett,  previous- 
ly with  Creative  Arts,  Inc..  head 
the  business  which  will  produce 
animated  films.  TV  spots,  slides, 
film  strips,  and  all  types  of  com- 
mercial art.  The  new  offices  are 
located  at  5216  Wisconsin  Ave., 
N.  W.,  Washington  15.  D.  C. 

In  addition  to  recent  contracts 
with  USIA,  WTOP.  and  the  US 
Post  Office,  Snowden-Nett  is  deep 
in  animation  work  for  three  im- 
portant films  which  Washington 
Video  Productions,  Inc.  is  pro- 
ducing for  the  Goddard  Space 
Flight  Center  of  the  National 
Aeronautics  and  Space  Adminis- 
tration. 

These  16mm  color  motion  pic- 
tures were  written  by  Spence  Bost- 
wick  for  the  general  public  and 
the  scientific  community  will  detail 
the  research  and  development  of 
"Aeriel  I"  and  "OGO". 

Aeriel  I  is  the  satellite  which 
was  built  in  the  United  States,  in- 
strumented in  the  United  Kingdom, 
and  was  the  first  international  co- 
operative venture  in  space.  Two 
films  will  be  produced  about  this 
joint  endeavor;  one  for  the  pub- 
lic, the  other  for  a  technical  audi- 
ence. OGO,  or  the  Orbital  Geo- 
physical Observatory,  is  a  stand- 
ard spacecraft  which  can  be  easily 
adapted  for  many  kinds  of  scien- 
tific experiments.  It  seems  an  OGO 
is  versatile  and  cheap  and  there 
aren't  enough  of  them  to  go 
around  for  the  many  space  scien- 
tists who  want  to  piggyback  their 
instruments  upstairs. 

In  addition  to  Snowden  and 
Nett,  other  members  of  the  firm 
are:  Edward  C.  Santelmann.  Rocco 
M.  Eletto.  and  Frank  S.  Stewart. 


Da-Lite   President  Chester  Cooley 

Da-Lite  President  Cooley 
Urges  Imaginative  Selling 

ik  Chester  C.  Cooley,  president  of 
Da-Lite  Screen  Co..  Inc.,  firmly 
believes  that  aggressive,  imagina- 
tive selling  is  the  cornerstone  of 
the  American  free  enterprise  sys- 
tem. He  emphasized  this  in  a  key- 
note address  at  the  company's  re- 
cent annual  sales  meeting. 

Salesmanship  at  all  levels  must 
be  better  and  more  efficient  in 
1963,  Cooley  said  in  noting  that 
his  company  is  moving  forward 
with  new  techniques  and  a  major 
plant  expansion  program  now 
under  way. 

Use  "Boldness,  Faith  and  Pride" 

"While  Da-Lite  and  others  in 
the  photographic  industry  are  now 
able  to  produce  better  products 
and  get  them  out  faster  than  ever 
before,  the  products  must  be  mar- 
keted and  advertised  with  bold- 
ness, faith  and  pride,''  Cooley  as- 
serted. 

"Now  that  so  much  headway 
has  been  made  in  production,  the 
emphasis  has  shifted  to  marketing 
the  greater  volume  of  better  prod- 
ucts now  available.  Our  industry 
and  the  whole  economy  of  the  free 
world  are  so  dependent  on  the 
movement  of  goods  from  factory 
to  consumer  that  the  salesman  car- 
ries the  heaviest  responsibility  in 
history. 

"If  it  weren't  for  competent 
salesmen,  the  U.  S.  and  the  world 
would  be  a  lot  closer  to  socialism 
and  communism  than  it  is  today," 
Cooley  said. 

Planning,  More  Efficient  Tools 

Better  planning  and  more  effi- 
cient sales  tools  will  enable  the 
Da-Lite  district  managers  to  be  of 
greater  service  to  more  distributors 
and  dealers  in  1963,  Cooley  pre- 
dicted. Distributors  and  their  sales- 
men, too,  will  be  key  factors  in 
achieving  the  sales  goals  set  for 
this  year,  according  to  Cooley. 

By  fulfilling  their  functions  of 
competent  selling  and  carrying  ade- 
quate stocks  for  prompt  delivery. 


the  distributors  will  not  only 
strengthen  their  own  positions  but 
assist  in  the  healthy  expansion  of 
the  industry,  he  asserted.  ^ 

*  *  * 

Kodak  lo  Spend  72  Million 
for    .\dditions,    Imj;  rovemenls 

*  Eastman  Kodak  Company  will 
spend  about  $72.5  million  during 
1963  for  additions,  replacements, 
and  improvements  in  its  U.  S.  fa- 
cilities. Dr.  Albert  K.  Chapman, 
chairman,  and  William  S.  Vaughn, 
president,  have  announced. 

This  year's  capital  expenditure 
budget  is  $1  million  more  than  the 
$71.5  million  figure  announced  a 
year  ago  and  is  the  company's 
largest  annual  budget  to  date.  In 
the  past  five  years,  Kodak  has  in- 
vested about  $328  million  in  capi- 
tal improvements  in  the  U.  S.  Q' 

*  *  * 

Copies  of  Production  Review 

'>  Copies  of  this  big  13th  Annual 
Production  Review  issue  are  avail- 
able at  only  $2  each,  postpaid.  ^ 


PARTHENON 


PICTURES 


■^    SalcMiiaii  M()ti\ation 
V    Sales-Manager  Training 
THE  H.ARDESTY  CASE " 

Ford  Motor  Company  has  a 
problem  in  selling  its  light 
trucks  (pickups,  Rancheros, 
Econoline  Vans)  in  that  the 
Truck  Specialists  are  busy 
with  the  hea\  y  stuff  and  fleet 
sales,  and  car  salesmen  are 
reluctant  to  sell  trucks. 
So  "The  Hardest)'  Case"  is  a 
kidding  -  on  -  the  -  square 
comedy  about  a  truck-shy 
hotshot  car  salesman  who,  de- 
spite all  his  blase  principles, 
becomes  a  damn  beaver.  Or 
sort  of,  anyway,  .\long  the 
way,  the  fibi  painlessly  re- 
freshes on  key  sales  funda- 
mentals co\ered  in  the  .3-day 
Truck  Sales  Workshop  for 
which  this  is  the  closing 
e\'ent.  And,  although  the  pic- 
ture is  about  the  automobile 
business,  it  will  be  useful  in 
other  fields  where  one-line 
salesmen  are  dragging  their 
feet  on  other  lines  the  com- 
pany wishes  they'd  push. 

Sponsor:  Ford  Marketing  In- 
stitute. 3.5  minutes.  16mni. 
Black-and-white.  Not  avail- 
able for  outside  showing. 


96 


BUSINESS    SCREEN 


Xs) 


-/. 


*this  motion  picture  is  just  going  into  release 
—check  our  quality  in  local  theatres.. 

*our  last  picture  won  7  awards  in  international 
competition 

*we  live  at 
number  24  f  street,  n.w.  •  Washington  1,  d.c. 
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■CREATE  THE 
\rI6HT  mood 
I  EVERY  TIME 

I  with  the 

IMAJOR 

Imood  music 
i  library 


Major  offers  you  a  full 
forty-five  hours  of  mood 
music  for  titles,   bridges,   back- 
ground—for scoring, 
editing,  recording  and 
dubbing  music  for  your: 


•  FEATURE   PRODUCTIONS 

•  DOCUMENTARIES 

•  TV   FILMS 

•  SLIDE   FILMS 

•  ANIMATION 

•  SALES  PRESENTATIONS 

•  INDUSTRIAL   FILMS 

•  COMMERCIALS 


Major  specializes   in    sound 
— ^you  get  exceptional  technical 
know-how  and  beautifully- 
recorded   original   music. 


IMPORTANT:  Major  owns  its  own  copy- 
rights on  all  mood  music  in  its  library; 
world  rights  available  to  you  on  a 
completely  sound  legal  basis.  Music 
ovoiloble  on  a  "per  selection"  or 
"unlimited   use"   orrongement. 


WRITE  FOR 

FREE 

CATALOGUE  TO 

I  THOMAS  J.   VALENTINO,   INC. 
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I  150  W.  46th  St.,  New  York  36,  N.  ^. 
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AMA  Reports  Increased  Use 
Of    Medical    Motion    Pictures 

M-  A  steadily  growing  interest  in 
motion  pictures  as  an  education 
medium  for  physicians,  medical 
students,  and  other  scientific 
groups  has  been  reported  by  the 
American  Medical  Association's 
Department  of  Medical  Motion 
Pictures  and  Television. 

Ralph  Creer.  director  of  the  de- 
partment, said  that  a  total  of  8,544 
medical  films  were  lent  by  the 
AM.A  Film  Library  during  1962, 
a  9.1  per  cent  increase  over  1961. 
Total  bookings  of  2.273  were  re- 
corded in  1953.  Greatest  number 
of  requests  for  films  during  1962 
came  from  civilian  hospitals,  with 
a  total  of  2.110. 

AMA's  film  library  now  con- 
tains 1.200  copies  of  258  subjects. 
There  are  176  subjects  for  pro- 
fessional audiences  and  82  health 
films  which  are  used  by  physicians 
to  address  lay  groups.  9" 

*  *  * 

Red  Cross  Centennial  Events 
Traced  in  Dual-Sejsinent  Film 

tV  A  "double  feature""  has  been 
fashioned  by  the  American  Red 
Cross  for  its  1963  year-around 
film,  which  is  built  on  the  100th 
anniversary  of  the  World  Red 
Cross. 

The  nine-minute  production, 
which  has  been  cleared  for  televi- 
sion, features  two  4',  2 -minute  seg- 
ments which  can  be  shown  inde- 
pendently or  run  as  a  single  sub- 
ject. 

Titled  100  Yews  Young,  the 
black  and  white.  16mm  sound 
film  spodights  the  birth  of  the  Red 
Cross  idea  in  the  first  segment.  It 
shows  how  Swiss  businessman 
Henri  Dunant  saw  the  need  for 
such  an  organization  after  wit- 
nessing the  Battle  of  Solferino  and 
how  his  idea  evolved  into  a  world- 
wide humanitarian  agency  after 
formation  of  the  Red  Cross  in 
1863. 

The  second  A'/i  minutes  deals 
with  the  Red  Cross  today  and  con- 
tains moving  scenes  of  the  organi- 
zation in  action  in  such  far-flung 
places  as  Algeria,  the  Congo  and 
Guam.  There  also  is  a  brief  scene 
of  President  Kennedy  greeting  at 


1953    1954    1955    1956    1957   '  1958    1959    1960     1961    1962 

Chart  shows  iiJ-ycar  groicth  in  American  Medical  Assn.  bookings 


the  White  House  young  Red  Cross 
members  from  the  world  over. 

Loan  prints  are  available  from 
local  Red  Cross  chapters,  nation- 
wide. 1" 
*          *          * 

Brenner  is  .\cting  Chairman 
of  ^VPA  on  W  est  Coast 

w  '"Interest  in  a  West  Coast  Chap- 
ter of  the  National  Visual  Presen- 
tation Association  has  been  grow- 
ing for  some  time  and  we  have 
appointed  a  temporary  chairman 
for  the  West  Coast  Chapter"s  for- 
mation," William  J.  Connelly, 
NVPA  national  president,  an- 
nounced last  month. 

R.  S.  Brenner,  Presentations 
Specialist  for  Douglas  Aircraft 
Company's    Aircraft    Division    in 


Long  Beach,  California,  is  the 
chairman  and  will  be  glad  to  hear 
from  fellow-west  coast  members, 
both  trade  and  user,  in  the  Audio 
Visual  Presentation  field.  9' 


L  P  I's  Comnieroial  Photo 
Division,  Newspix  .Affiliated 

-  An  affiliation  has  been  formed 
between  the  Commercial  Photo 
Division  of  United  Press  Interna- 
tional and  Newspi.x,  Inc.,  a  New 
York  film  production  firm.  News- 
pix  becomes  the  motion  picture 
arm  of  UPl. 

Newspix  is  an  affiliate  company 
of  National  Productions  Associ- 
ates, Inc.  Both  firms  are  headed 
by  Bert  L.  Coleman.  If 
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In  the  past  twenty-four  nnonths,  these  world-famous  organizations  have  entrusted  all  or 
part  of  their  motion  picture  production  to  Academy-McLarty.  We  are  proud  to  have 
served  them,  and  the  many  others  since  1934. 

The  men  behind  these  logos  demand  a  full  measure  of  value  for  their  production  dollar. 
Our  booklet  "The  Treatment  Concept"  describes  how  we  prove  that  value  before  one 
cent  of  production  money  is  invested.  Send  for  a  copy  today. 
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Nursing  Convention  to  Sho\\  A-V  Techniques 

National  League  for  Nursing  to  Premiere  New  Film,  Filmstrip 


TEXAS  WDUSTRIAL 
FILM  COMMKY 


\xirco 


:528  NORTH  BLVD. 
JA  9-4377 

HOUSTON 


48 

HOURS 

Camera  to 

Color  Print 

Let  us  process  your 

Ektachrome  camera 

film,  assemble  it, 

make  a 

COLOR  (IK) 

B&W  (60 

print  with  printed  edge 
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"M^EW  Methods  of  communica- 
tion being  used  to  teach  and 
interpret  nursing  and  new  uses 
of  some  of  the  older  techniques 
will  have  platforms  of  their  own 
at  the  National  League  for  Nurs- 
ing 1963  convention  in  Atlantic 
City.  May  13-17.  Closed  circuit 
television,  teaching  devices  and 
films  are  among  the  media  to  be 
discussed   and  demonstrated. 

"Eyes  for  Nursing:  the  Revolu- 
tion in  Learning  and  Teaching"" 
is  the  theme  of  an  afternoon  meet- 
ing planned  for  May  15  at  which 
Dr.  David  S.  Ruhe.  professor  and 
chairman  of  the  Department  of 
Medical  Communications.  Univer- 
sity of  Kansas  Medical  Center. 
will  be  the  principal  speaker. 
Demonstrations  of  A-\' 

Demonstrations  of  teaching 
nursing  by  programmed  instruc- 
tion. TV.  and  other  audio-visuals, 
already  in  wide  use  in  health 
agencies  and  schools  of  nursing, 
will  be  part  of  this  session. 

A  film  program,  which  will  run 
throughout  the  convention  week, 
will  present  films  showing  new  de- 
velopments in  mental  health,  clini- 
cal research,  nurse  recruitment. 
community  and  world  health.  Two 
premieres  are  presently  scheduled 
—  a  teaching  film  on  parenteral 
medication  and  the  new  ANA- 
NLN  filmstrip  on  the  history  of 
American  nursing. 

LaRue  Picture  on  Screen 

The  film.  Techniques  of  Paren- 
teral Medication,  to  be  premiered 
emphasizes  basic  principles  in  the 
application  of  subcutaneous,  intra- 
dermal, intramuscular,  and  intra- 
venous injections,  contrasting  old 
and  new  procedures. 

A  workprint  version  of  this  film 
shown  at  the  ANA  convention  in 
1962  elicited  many  audience  sug- 
gestions, which  have  been  incor- 
porated in  the  film.  It  was  pro- 
duced by  Mervin  W.  LaRue  on  a 
grant  from  Becton.  Dickenson  and 
Company.  Inc. 
"'Histon,'  of  American  Nursing" 

The  History  of  American  Nurs- 
ing filmstrip  was  also  shown  in  an 
incomplete  version  at  an  earlier 
convention,  that  of  the  National 
Student  Nurses"  .Association  in 
1961.  Hundreds  of  opinionaires 
sent  in  to  the  ANA-NLN  Film 
Service,  producer  of  the  filmstrip, 
led  to  the  addition  of  a  new  se- 
quence on  modern  nursing  which 
takes  the  history  toward  the  fu- 
ture. Although  already  in  circula- 
tion bv  the  ANA-NLN  Film  Li- 


brary, the  filmstrip  will  have  its 
first  convention  showing  in  final 
form. 

Another  first  nation  screening 
will  be  given  to  the  recruitment 
film.  Idea  with  a  Future,  which 
deals  with  the  associate  degree 
program  in  nursing.  This  film  is 
sponsored  by  the  New  York  State 
Education  Department  .Associated 
Degree  Nursing  Project.  It  was 
produced    on    a    grant    from    the 

Kellogg  Foundation. 

*  *        * 

"'Europa"  Booked  ^  ith  Top 
Features  in  U.  S.  Theaters 

-V  Europa,  new  color  cartoon  on 
the  European  Community,  is  cur- 
rently playing  with  top-grossing 
features  in  its  first  key  city  engage- 
ments, Robert  Finehout.  Associa- 
tion Films"  theatrical  vice-president 
reports. 

In  New  York.  Chicago.  Los  An- 
geles. San  Francisco  and  the  New 
England  states,  it  has  been  booked 
with  What  Ever  Happened  to  Baby 
Jane,  Lolita,  The  Miracle  Worker, 
Barahhas,  Last  Year  at  Marien- 
had.  The  Manchurian  Candidate, 
The  Waltz  of  the  Toreadors,  and 
other  attractions. 

Europa  is  available  to  theaters 
free  through  Association  Films" 
booking  service.  Theatrical  Film 
Distributors,  headed  by  Harry  Wil- 
lard.  The  film  was  produced  by 
Pelican    Films   for   the    European 

Community  Information  Service. 

*  *        * 

Glenn   E.   Matthews   Retires 
After  41  Years  at  Kodak 

-'r  Glenn  E.  Matthews,  technical 
editor  at  Kodak  Research  Labora- 
tories, has  retired  after  more  than 
41  years  of  service  with  Kodak. 

Matthews  is  well  known  for  his 
support  of  technical  society  activi- 
ties, both  nationally  and  in  the 
Rochester  area.  He  was  cited  last 
year  for  outstanding  service  to 
the  Society  of  Motion  Picture  and 
Television  Engineers,  which  he 
has  served  as  editorial  vice  presi- 
dent since  1957. 

He  is  a  fellow^  and  life  member 
of  the  Royal  Photographic  Society 
of  Great  Britain,  a  past  member 
of  its  board  of  directcirs.  honorary 
member  and  fellow  of  the  Photo- 
graphic Society  of  America  and 
has  been  technical  editor  of  the 
PSA  Journal.  He  is  a  member  of 
the  American  Chemical  Society, 
the  Society  of  Photographic  Scien- 
tists and  Engineers,  and  of  Alpha 
Chi  Sigma,  national  professional 
chemical  fraternitv. 
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Film  Shippinq  Cases 

•  Best  quality  domestic  fibre 

•  Heavy  steel  corners  for 
added  protection 
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•  Large  address  card  holder 
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•  Sizes  from  400'  to  2000' 
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Salon  Print  Shipping  Cases 

Sound  Slidefilm  Shipping  Cases 
(for  Transcriptions  &  Filmstrips) 

1"  X  2"  Glass  Slide  Cases 

Filmstrip  Shipping  Cases  (hold  up 
to  6  strips  plus  scripts) 
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"The  Last  Case  <>1   I'lilio"  is  llie  lale-l  ol   a  loii-r 
list  of  Miajiir  proiliictions  liy  \\  illard  Fulures.  Inc. 
for  the  Lrderlf  Lalioralories   Diiision. 

V^e  would  like  to  add  your  name  to  our  list  of  satisfied  clients. 


WillardH  Pictures,  Inc. 

SINCE     1932 
45  WEST  45thL  STREET    .    NE\V  YORK  36,  N.Y.    .   JUdson  2-0430 


Going  into  Europe"!^ 


COLOUR    FILM    SERVICES    LTD. 


Your  films  being   produced  or  showing  in   Common  Market  countries 
deserve  the  best  in  technical  care  — ON  THE  SPOT. 
Every  service  available  for  the  Location  Unit.  Editing,  recording  and 
printing  ore  offered  with  confidence  by— 
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The  Naval  Photographic  Center 
Holds  a  20th  Birthday  Reunion 


THE  U.  S.  NAVY  has  long  been 
one  of  the  free  worlds  most 
diligent  users  of  training  films.  A 
report  on  the  training  film  program 
of  the  Navv  won  national  honors 
for  this  publication  two  decades 
ago  and  this  Department  has  smce 
continued  to  deliver  factual  films 
of  the  highest  quality  and  utmost 
usefulness  to  the  men  of  the  fleet, 
the  Navy's  air  arm  and  to  shore 
bases  throughout  the  world. 

On  February  15th,  in  all-day 
festivities  whicti  drew  hundreds  of 
visitors,  a  distinguished  group  of 
filmakers.  naval  officers  and  in- 
dustrialists were  re-united  for  the 
:Oth  anniversary  celebration  of  the 
U.  S.  Naval  Photographic  Center  in 
Washington,  D.  C. 
.\mong  the  Distinguished  Guests 
Prominent  among  the  Navy"s 
auests  for  the  observance  were 
k.ADM.  L.  H.  Frost,  Commander 
of  the  Potomac  River  Naval  Basin, 
world-famed  photographer  Edward 
Steichen  (Capt.  USN.  Ret,)  and 
Jamison  Handy,  pioneer  motion 
picture  producer. 

Official  host  for  the  day  was 
Captain  H.  W.  Crews.  USN.  Com- 
manding Officer  of  the  Center, 

Proud  memories  were  the  order 
of  the  day  as  Walter  Evans  and 
his  anniversary  day  committee  di- 
rected visitors  through  the  "three 
deck"  center,  which  was  officially 
opened  In  1943  to  meet  the  needs 
of  a  nation  at  war.  By  far  the  larg- 
est number  of  these  visitors  were 
trained  at  NPC  during  World  War 


Service  training,  Vice-.\(hn.  C.aliin  T. 


The  distinguished  photographer. 
Captain  Echvard  Steichen,  visits 
with  Captain  H.  \V.  Crews,  Com- 
mandinii   Officer   of   the   Center. 


11  or  worked  directly  on  vital  naval 
film  projects  through  the  ensuing 
years. 

Film    Industry   Leaders   .\lteiid 

Names  familiar  to  the  Service 
and  in  the  film  industry  at  the 
ceremonies  included  Audio  Pro- 
ductions' Peter  Mooney.  Alex  Gan- 
sell  and  Murrav  Margolin;  Bray 
Studios-    Paul    Bray;   Calvin    Pro-     ^j—  ^^^^^^^^  ^..^^.^.^^  ,^ _ 

FreneTof  'hTt  P^irdelph,  'studio';  Durgin,  USN  (Ret)  and  producer  Jamison  Handy  (c^Uer^  arepic- 
Creatile  .Arts  Milton  Tmsley;  turned  with  Capt.  H.  W.  Crcc.  ( right).  Conunandmg  Offuer  o<  ^ PC. 
Jerome  Diebold  of  Wilding,  Inc.; 
screen  writer  Oeveste  GranduccI; 
General  Films'  Bill  Gephart;  Jack 
Squiers  of  Willard  Pictures;  and 
Film  Graphics'  Lee  Blair,  and  Ber- 
nard Rubin,  among  others.  •«K::Jt 

Out  of  the  Washington  film  j :  ' ' 
community  also  came  Capital  Film 
Laboratories'  Jim  Barker  and  pro- 
ducer Phil  Martin.  R.  E.  Hayes 
and  Elmer  Voltz  joined  their  presi- 
dent in  representing  the  Jam  Han- 
dy Organization. 

Pa.st  Conmianders  \\  clcomed  Home 
But  it  was  the  men  of  the  Service 
who  held  the  spotlight  through  a 
memorable  day!  Captain  Thorne 
Donnelley,  first  to  command  the 
center  from  1943  to  1945  when  it 
was  known  as  the  Photo  Science 
Laboratory  was  welcomed  home. 

Under  Captain  Thayer  T,  Tuck- 
er's command  In  1947-48.  one  of 
the  most  significant  programs  for 
the  employment  of  motion  pictures 
was  initiated.  This  program  made 
the  first  use  of  films  for  Fleet  Op- 
erational Readiness  and  saw  art 
and  animation  used  to  clarify  new 
and  complex  naval  tactics  and  doc- 
trine. 

During  Captain  Thayer's  tenure, 
some  300  Spanish  and  Portugese 
translations  of  Navy  training  films 
helped  to  implement  the  Inter- 
.-\merican  Defense  Program. 
Headed  Center  in  Korean  Crisis 
Home  again  for  the  day.  also, 
was  Captain  J.  H.  McElroy,  USN. 
who  served  as  assistant  to  the  Head 
of  the  Photographic  Division  in  the 
Bureau  of  Aeronautics  during 
World  War  II.  During  a  later  tour. 
Captain  McElroy  became  head  of 
the  Photography  Division  of  the 
Bureau  and  was  named  Command- 
ing Officer  of  the  Center  in  1952. 
This  was  the  period  of  crisis  and 
expansion  due  to  the  Korean  con- 
flict and  during  one  year   (1952- 

(  CONTINUED     ON     P.^GE      I  04  I 


Shown  above  are  (1  to  r);  Walter  Evans,  As.iislanl  Head.  Motion 
Picture  Dept.,  NPC;  Dr.  Don  Williams,  University  of  Kansas  City: 
Cdr.  Kuhe,  Exec.  Officer,  NPC;  and  Jack  McClelland.  Head,  Contract 
Productions  D/twioii  at  the  Naval  Photographic  Center. 


From  left  to  right  above  are:  James  Etheridge.  Satinmil  Aeronautics 
&  Space  Administration:  Clifford  Ettinger,  N.  Y.  Citij  Board  of  Edu- 
cation: R.  E.  Hayes  and  Elmer  Vohz  of  The  Jam  Handy  Or-Minizatiou. 
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The   camera   greets 


M'C's 


\nniversani    celebration    on    Febnianj 


Naval  Photographic  Center's  20th  Birthday: 


(CONTINUED     FROM     PAGE      103) 

1953)  the  film  production  work- 
load was  increased  by  60% . 
During  his  command,  the  Navy 
provided  vast  quantities  of  World 
War  II  stock  footage  to  help  make 
possible  the  now  famous  series  of 
TV  films.  Victory  at  Sea,  produced 
by  the  National  Broadcasting  Com- 
pany. 

Executive  officer  during  Captain 
McElroy's  tour  and  later  Com- 
manding Officer  of  the  Center  was 
Captain  J.  S.  Harris,  USN.  who 
served  in  the  period.  1954-1955. 
Films  completed  in  this  period  in- 
cluded three  award-winners  in  in- 
ternational festival  competition. 

Captain  Noel  Bacon  Returns 

Most  recent  alumnus  of  the 
Command  group  attending  the 
ceremonies  was  Captain  Noel  R. 
Bacon,  USN,  (Ret),  who  served  a 
long  tour  from  1958  through  1961. 
During  his  tenure,  the  Center's 
color  motion  picture  processing  fa- 
cility  became   operational;   a   TV 


kinescope  facility  was  installed  and 
a  quality  control  study  was  initiated 
to  improve  the  quality  of  Navy 
films  and  services. 

The  Navy  Preview  Screening 
Program  was  established  by  Cap- 
tain Bacon  to  afford  "headquart- 
ers" personnel  the  opportunity  of 
viewing  the  latest  training  ."and 
public  information  films  made  by 
the  Navy. 

.\dmiral  Durgin  Foresaw  Need 

The  list  of  Naval  officers  of  high 
rank  who  visualized  the  important 
role  which  films  could  play  in  pilot 
training,  flight  safety,  familiariza- 
tion and  other  areas  of  application 
would  find  the  name  of  visiting 
Vice-Admiral  Calvin  T.  Durgin, 
USN  (Ret ).  Wgh  among  these  pio- 
neers. 

It  was  during  the  then  Captain 
Durgin's  period  of  responsibility 
from  1940  through  1942  in  the 
Bureau  of  Aeronautics  that  deci- 
sions were  made  which  profoundly 
affected  the  future  of  training  films 


and  the  entire  program  of  naval 
training. 

Lt.  Commander  Harry  J.  Baudu. 
USN  (Ret.)  spent  30  years  of  dis- 
tinguished service  in  the  Navy,  be- 
ginning before  World  War  I.  He 
was  honored  at  the  Center  cere- 
monies for  his  leadership  during 
his  period  of  duty  at  the  Photo 
Science  Laboratorv  where  he  serv- 


became  officer-in-charge  of  pho- 
tography of  the  Atomic  tests  at 
Bikini  and  in  addition  served  as 
Chief  of  Staff  of  a  Naval  Antarctic 
expedition,  which  also  produced 
documentary  motion  pictures. 

Before  his  retirement.  Admiral 
Quackenbush  served  as  personal 
representative  in  Europe  for  Ad- 
miral Jerauld  Wright.  Supreme 
Allied  Commander  Atlantic,  for 
NATO.  He  is  presently  special  rep- 
resentative in  Washington  for  the 
Polaroid  Corporation. 

Opens   \\'ith   Tour   of   Inspection 

Officially,  the  Anniversary  fes- 
tivities began  with  an  early-morn- 
ing personnel  inspection  tour  by  all 
of  these  former  commanding  offi- 
cers of  NPC;  tours  through  the  fa- 
cilities continued  throughout  the 
day  with  historic  and  current  Navy 
films  screened  continuously. 


Captain  Stfichen  ( left )  is  i)ic- 
tiired  during  re-union  with  an- 
other  visual  creator,  Jamison 
Handy,  during  Anniversary  Day. 

The  Anniversary  luncheon  was 
served  in  two  shifts  to  accommo- 
date the  capacity  throng;  group  re- 
unions convened  in  the  Motion 
Picture.  Research  and  Develop- 
ment and  Still  Departments.  The 
celebration  closed  with  an  informal 
social  at  the  Naval  Station  Officer's 
Lounge  and  at  the  Chief  Petty  Of- 
ficer's Club. 

Few  at  the  20th  Anniversary 
Catherine,  however,  will  forget  the 


Creative  .\rts'  Milton  Tinsley 
{left)  chats  with  former  CO, 
Capt.  Noel  Bacon,  now  with  Kal- 
var,   during  the  eventful   day. 

ed  as  First  Lieutenant  until  his  re- 
tirement. 

Navy's  Director  of  Photography 

One  of  the  first  U.  S.  officers 
sent  to  Great  Britain  during  World 
War  II  to  study  British  photo  in- 
telligence methods  was  Rear  Ad- 
miral Robert  R.  S.  Quackenbush. 
USN.  (Ret).  During  the  war  he 
was  in  charge  of  the  Naval  School 
of  Photography  and  was  the  Navy's 
Director  of  Photography;  later  he 


.\t  left:  former  Commanding  Of-  Above:  Captain  Sleichen  is  the 
ficers  held  an  inspection  during  camera  subject  for  a  change  at 
early  morning  Center  tour.  the   \atal   Photographic   Center. 
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Signing  "aboaril"  tor  Aiiiii\frsai-\  l)a\  (ihsorvante  at  the  Saval 
Photographic  Center  lire  (I  to  r,  at  right):  Mtirrai/  Margolin:  Alex 
GansrH  and  iiee-])resiilent  and  trcaiurcr  Peter  ].  Mooneij,  aU  of 
Audio  Prodtietions.  \iw  York.  (All  Official  U.S.  Navv  Photos) 


hours  of  re-union  with  that  great 
photographer.  Edward  Steichen. 
who  was  accompanied  by  Mrs. 
Steichen  on  this  return  visit  to  the 
Navy  he  served  with  such  distinc- 
tion as  Captain  Steichen  during 
World  War  II. 

In  World  War.  I  he  commanded 
the  Army  Air  Corps  Photographic 
Division  of  the  AEF  and  was  dec- 
orated by  France  with  the  Cheva- 
lier Legion  d'Honneur. 

Head  of  Combat  Photograph) 
During  World  War  II,  Captain 
,  Steichen  was  Commander  of  U.  S. 
I  Navy  combat  photography  and  re- 
i  ceived  the  Distinguished  Service 
Medal.  He  supervised  the  photog- 
i  raphy  of  The  Fi^hiini;  Lady,  di- 
I  reeled  Power  in  the  Pacific  and  the 
i  creation  of  the  photo  exhibits. 
:  Road  to  Victory  and  The  Family 
I  of  Man.  for  the  Museum  of  Mod- 
I  em  Art  in  New  York. 

Standing  beside  another  pioneer. 
Jamison  Handv.  the  frail,  bewhisk- 


e.cd  Steichen  epitomized  the  .-An- 
niversary Day's  meaning  to  all  who 
were  present  when  he  said; 

"I  take  fierce  pride  in  having 
been  with  the  Navy,  and  a  deep 
love.  As  a  symbol  of  my  feelings. 
I  have  never  worn  anything  but  a 
black  tie  since!" 

Captain  Crews  Sums  It  I'p 

As  the  present  Commanding  Of- 
ficer. Captain  H.  W.  Crews.  USN. 
told  Business  Screen: 

"The  Navy's  assigned  mission  is 
aided  by  the  camera  and  its  unique 
ubility  to  capture  a  fleeting  moment 
in  time  —  to  record  an  image  of 
the  past  for  study  in  the  future. 

"Naval  personnel  rely  on  mo- 
tion picture  and  still  photography 
for  information,  education  and 
training.  Naval  commanders  use 
intelligence  photography  in  making 
decisions  vital  to  the  outcome  of  a 
mission. 

'Photography  is  essential  in  the 
research   and  development   of  the 


Pictured  below  (left  to  right)  are:  Capt.  ].  A.  Eady,  former  CO  at 
NPC:  Jerome  C.  Diebold.  Wihling,  Inc.:  Capt.  Howard  E.  Carr, 
USNR:  and  Jo.^cph  Aiken.  Head   Sound  Branch,  at  the  Naval  Center. 


weapons,  techniques  and  vehicles 
that  are  today  extending  seapower 
farther  under  the  sea.  into  space, 
and  into  uncharted  regions  of  our 
planet." 

It  was  a  proud  day  —  for  the 


Naval  Photographic  Center  story  is 
one  of  drama  and  accomplishment 
which  merits  the  full  review  it  will 
be  given  as  part  of  our  own  25th 
Anniversary  edition  to  be  published 
later  this  year.  H' 


Key  to  Film  Results 

A  Reader's  Guide  to  the  Listings  of  Producers 

'T'  HE  Statistical  Survey  Task  involved  in  the  compilation 
^  of  the  61  pages  of  studio  listings  which  begin  on  page  109 
of  this  issue  was  again  our  most  difficult  assignment  of  the 
year.  In  these  pages,  the  Editors  provide  facts-in-depth  about 
the  personnel,  services,  facilities  and  recent  experience  of  441 
film  production  companies  in  the  United  States  and  abroad. 

In  addition  to  useful  cross-references,  a  total  of  91  branch 
offices  are  listed.  Convenient  alphabetical  and  geographical  in- 
dices are  provided  on  the  next  three  pages  for  quick  reference 
to  these  experienced,  specializing  companies. 

The  buyer's  successful  use  of  these  potent  sight  sound  media 
is  the  primary  goal  of  each  Production  Review.  Your  key  to 
film  siicce.\.s  lies'  in  viewini;  the  producer's  work  and  in  close 
study  by  personal  inspection  of  facilities  offered.  Only  by  com- 
plete reference  data,  voluntarily  provided  by  every  listed  com- 
pany, can  the  buyer  know  the  capacity  and  calibre  of  prospec- 
tive suppliers.  There  are  no  "incomplete"  listings  here. 

The  Editors  have  recognized  a  few  listed  individuals  who 
limited  their  work  during  the  year  to  fewer  than  the  five  re- 
quired reference  titles;  new  companies,  organized  in  1962,  are 
also  excepted  from  minimum  reference  requirements  of  five 
motion  pictures,  slidefilms  or  related  audio-visual  media.  The 
specialist  in  television  commercials  is  also  clearly  identified  by 
appropriate  references  to  his  recent  work. 

This  year's  International  Listings,  beyond  those  of  the  United 
States  and  Canada,  are  exactly  double  those  of  previous  years. 
Only  space  limitations  made  it  impossible  to  carry  all  data 
offered.  Rather  than  limit  text,  we  decided  to  carry  late  data 
in  the  first  Production  Review  Supplement.  In  this  Supplement 
we  will  also  correct  the  inevitable  gremlins  who  invade  the 
tens  of  thousands  of  lines  involved. 

Once  again,  this  Production  Review  is  the  only  precise 
measurement  of  the  specialized  industry  which  it  serves  through 
the  thousands  of  subscribers  who  will  use  its  pages  in  industry, 
trade  groups,  advertising  agencies  and  government.  This  formid- 
able task  involves  the  names  of  over  2,000  key  persons  within 
U.  S.  companies.  There  are  more  than  1.825  motion  pictures 
and  674  slidefilms  given  as  references,  in  addition  to  related 
audio  and  visual  media,  live  shows,  meeting  presentations,  etc. 
Television  commercial  credits  furnish  an  additional  and  very 
large  number  of  studio  references.  — OHC 
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UNITED   STATES 


Producers 


Page  No, 


Producers 


Page  No. 


A  C   I   Productions  HI 

Academy  Fi!m  Productions,  Inc,  139 
Academy-McLart\'  Productions,  Lie.         126 

Acorn  Films  of  New  England.  Inc.  109 

Admaster  Prints  Inc.  Ill 

Airlab  Films  14S 

Alexander  Film  Company  150 

All-Scope  Pictiu-es,  Inc.  153 

All  Star  Film  Productions  159 

Allegro  Film  Productions,  Inc.  Ill 

Altschul,  Gilbert,  Productions,  Inc.  139 

Amberson  Associates  HI 

American  Film  Producers  111 

Anderson,  Jack,  Productions  147 

Anderson,  ].  L.,  Motion  Pictures  138 

Anderson.  Leonard.  .Associates,  Inc.  Ill 

Animated  Productions,  Inc.  112 

Animatic  Productions,  Ltd.  112 

Animation.  Inc.  153 

.\nimators.  The  131 
Arjan  Motion  Picture  Productions,  Inc,      1-52 

Atlas  Film  Corporation  139 

Audio  Productions,  Inc.  112 

.Austin  Productions.  Inc.  139 

Barbre.  Thos.  J.,  Productions  150 

Bash.  D.  Da\id,  ProducHons  153 

Bav  State  Film  Productions,  Inc.  109 

Beck.  John.  Associates.  Inc.  129 

Becker,  Marvin,  Films  151 

Becker-Goessl,  Inc.  1-10 

Beeland.  Charles  D.,  Company  1-33 

Blair  Motion  Pictures,  Inc.  130 

Bransby.  John,  Productions,  Ltd.  112 

Bray,  Studios,  Inc.  112 

Brown,  Himan  112 

Bukar  &  Larisch.  Inc.  113 

Cahill,  Charles,  and  .Associates,  Inc.         153 

Calvin  Productions,  Inc.  146 

Cameras  International  Motion  Pictures      140 

Campbell  Films  HI 

Campbell,  John,  Films,  Inc.  109 

Campus  Film  Productions.  Inc.  113 

Canyon  Films  of  .Arizona,  Inc.  148 

Capital  Film  Service  137 

Carlocke  Langden  149 

Cate  &  McGlone  Films  153 

Centron  Corporation,  Inc.  145 

Chain,    Hu,    .Associates  113 

Chapman  5  Productions,  Inc.  153 

Chicago  Film  Studios  140 
Charles.  Henrv,  Motion  Picture 

Studios        '  129 

Cinema  Center  of  New  York  113 

Cinecom  150 
Cinecraft-Continental  Productions,  Inc.     138 

Cine  Pic  Hawaii  160 
Cinerama,  Commercial  Film  Division        154 

Cine-Tele  Productions  154 

Citv  Film  Center,  Inc.  113 

Clifton  Productions,   Inc.  113 

Close  and  Patenaude  130 

Colburn,  John,  Associates,  Inc.  140 

Coleman  Productions,  Inc.  113 

Color  Illustrations,  Inc.  114 

Columbia  Pictiu-es  Corporation  1-54 

Comarco        138 

Condor  Films.  Inc.  147 
Continental  Film  Productions  Corp.         134 


Copley  Productions  153 
Countryman-Klang  Film  Productions        145 

Cra\en.  Thomas,  Film  Corporation  .  .       114 

Creative  .Arts  Studio,  Inc.  12" 

Creative  Communications,  Inc.  140 

Creative  Visual  Media,  Inc.  114 
Culhane,  Shamus,  Motion  Pictiire 

Enterprises  H4 

D4  Film  Studios,  Inc.  HO 

Daneck  Productions,  Inc.  H4 

Davidson  Films  ..  151 

De  Frenes  Company     130 

Dekko  Film  Productions.  Inc.  HO 

Deneen,  William.  Productions  135 

Depicto  Films  Corporation  114 

Ditzel  Productions  139 

Dono\an.  Kevin,  Films  109 

Douglas   Film  Industries  140 

Double  Sixteen  Company  140 

Douglas,   Neil,  Productions  135 
Dudley  Pictures  Corporation  and 

Cinerama  154 

Dunn,  CaU  Studios,  Inc.  141 

Durrance,   Dick.   Films  150 

D)Tiamic  Films,  Inc.  Ho 

East  Coast  Productions.  Inc.  115 

Edson,  Franz.  Productions  127 

Elektra  Film  Studios,  Inc.  H5 

Elliot.  Unger  &  Elliot  H.5 

Elms.  Charles,  Productions,  Inc,  115 

Empire  Films  Corporation  160 

Empire  Photosound   Incorporated  145 

Ensel,  Walter,  Productions,  Inc.  115 

Eshbaugh,  Ted,  Studios,  Inc.  115 

F.  B.  N.  Films  1-3-5 
Fairbanks,  Jerry,  Productions  of 

California,    Inc.  1^4 

Farkas    Productions    International  115 

Farrell,  Matt,  Productions,  Inc.  116 

Feld.  William.   Productions  130 

Feil,  Edward.  Productions  138 

Fidelitv  Film  Productions  149 

Fidelity  Films,  Inc,  h54 
F'='nneman,  George,  Productions,  Ltd.         154 

Film   Associates.  Inc.  139 

Film  Enterprises,  Inc.  H6 

Filmfair  '■'^5 

Film    Graphics.    Inc.  H6 

F'Imack  Productions  141 

Fi'mex.  Incorporated  H6 

Film-Makers.  Inc.,  The  141 

Films  for  Industry,  Inc.  151 

Fine  .Arts  Productions,  Inc 155 

Philev  Films  132 

Fiore  Films  129 

Fisher.  Robert,  Productions  1.35 

FlaL's:  Films,  Inc.  155 

Flicka  Films  141 

Fli>rez  Incorporated  13.:5 

Folkfilms.  Inc.  H6 

Forde  Motion  Picture  Productions  1-59 

Fordel  Films,  Inc.  H6 

Format  Films,  Inc.  15-5 

Fotovox,  Inc.  13.3 


NOTE;  Bold-face  listings  denote  display  ad- 
\  ertising  of  producers  in  this  issue.  See  Index  to 
.Advertisers  on  final  page. 


Producers  Page  No. 

Fraser  Productions 

Galbrcath,  Richard,  Inc. 
Gallant  Productions,  Inc, 
Ganz,  William  J.,  Company,  Inc. 

General  Pictures  Corporation 
George,    Doug,    Associates 
Gerald   Productions.   Inc. 
Glenn,  Jack.  Incorporated 
Golden   State  Film  Productions 
Goldsholl  and  Associates 
Grantrav-Lawrence  .Animation,  Inc. 
Graphic  Films  Corporation 
Greene,  Ben,  Film  Productions 
Group  Productions,  Incorporated 
Guggenheim.  Chas,,  Productions 
Guild  Studios  5,  Inc. 

Haig  and  Patterson,  Inc. 

Hallmark  Films  and  Recordings,  Inc. 
Handy,  Jam.  Organization,  Inc.,  The 

Hankinson  Studio,  Inc, 
Hardcastle  Film  .Associates 
Harris,  Hilary,  Films,  Inc. 
Harris-Tuchman  Productions.  Inc. 
Harrold,  Fran.  Inc. 
Hartley  Productions.  Inc. 
Harvest  Films,  Inc. 
Haverland  Film  Productions 
Havcox   Photoramic,   Inc. 
Henkin  Productions,  Inc. 
Herman,  Vic,  Productions,  Inc. 
Hennan,  Justin,  Motion  Pictures 
Henning  and  Cheadle,  Inc. 
Higgins,  .Alfred,  Productions 
Holland-\\'egman  Productions 
Horizon  Productions 
Horter,   Don.   Productions.   Inc. 
Hotchkiss.  Tom.  Coloriilm  Productions 
Howe,  Max,  Film  Productions 
Huber,  Louis  R.,  Productions 


Imagination,  Inc. 
Independence  Films.  Inc. 
Industrial  Education  Films,  Inc. 
Industrial  Motion  Pictures,  Inc. 
Ingraham,  Everett  L.,  Productions 
Institute  of  A"isual  Communication, 

Inc. 
International  Sound  Films,  Inc. 
Instructional  .Arts,   Inc. 
International  Video  Tape,  Inc. 

Jacona  Films  Corporation 
Jamieson  Film  Company 
Jones,  Dallas,  Productions,  Inc. 
I  Productions,  Inc. 

K  6i  S  Films,  Inc. 

Kamein-Delston  Film  Productions 

Karas,  Jonathan.  &  .Associates 

Kayfetz,  Victor.  Productions,  Inc. 

Keitz  &  Herndon,  Inc. 

Kellman,  Louis  ^\^,  Prodvictions,  Inc. 

Kerbawy  —  MPO 

Kerkow,   Herbert,  Inc. 

Kerr,  Maximilian,  &  .Associates 

Kim.  Paid.  &  Gilford,  Lew, 

Productions,  Inc. 
Kirshner,  W.  X..  &   Associates 

(CONTINUED     ON     FOLLOWING      PAGE 
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155 

116  I 

138 

155 

116 

117 

151 

141 

155 

155 

117 

136 

147 

132 

136 

129 
136 
117 
147 
117 
155 
141 
117 
117 
117 
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117 
117 
132 
136 
1.56 
127 
146 
1.59 
1.56 
148 
159 

151 
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130 
1.38 
1.52 

118 

134 

136 
156 

148 
149 
142 
1.50 

137 
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111 
118 
149 
131 
136 
118 
118 

118 
142 
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GEOGRAPHICAL 

INDEX 
TO  PRODUCERS 


NEW      ENGLAND      REGION 

Connecticut,  Massachusem  and  Vermont  109-111 

METROPOLITAN      NEW      YORK 

Producer  listings  begin  on  page  111,  continuing  through  poge  126 

MIDDLE      ATLANTIC      REGION 

New  York  State,  District  of  Columbio  ond  Maryland  127-129 

New  Jersey,  Pennsylvania  and  Virginia 129-132 

SOUTHEASTERN      REGION 

Alabama,  Florida,  Georgia  and  Kentucky  132-134 

Louisiana,  North  Carolina  and  Tennessee  134-135 

EAST      CENTRAL      REGION 

Michigan  ond  Metropolitan  Detroit  Area,  pages  135-137 

Ohio  and  Metropolitan  Cincinnati  and  Cleveland  Areas 137-139 

METROPOLITAN      CHICAGO 
Producer  listings  begin  on  page  139,  continuing  through  page  145 

WEST      CENTRAL      REGION 

Indiana,  Kansas,  Minnesota,  Missouri  and  Nebraska  145-147 

North  Dakota,  South  Dakota  and  Wisconsin  147-148 

SOUTHWESTERN      REGION 

Arizona,  New  Mexico  and  Texas  148-150 

MOUNTAIN      STATES      REGION 
Colorado  and  Idaho 150-151 

WEST      COAST      REGION 

California,  Son  Francisco  Boy  and  San  Diego  Areas  151-153 

METROPOLITAN      LOS      ANGELES 

Producer  listings  begin  on  page  153,  continuing  through  page  159 

PACIFIC      NORTHWEST      REGION 

Oregon,  Washington  and  Hawaii,  on  pages  159-160 

BUSINESS      SCREEN      INTERNATIONAL 

Canada:  Provinces  of  Alberta  through  Quebec,  pages  160-162 

Film  Production  in  Latin-America:  Studios  in  Mexico  163 

Film  Production  in  Europe:  Belgium  and  England,  begin  on  page  .       163 
France,  Germany,  Holland,  Italy,  Denmark,  Finland,  Norway, 

Sweden,  Spain,  Turkey  and  Yugoslavia  on  poges  166-170 

Film  Production  in  India,  Austrolio  and  Japan  on  pages  170-172 
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Page  No. 


Producers 


Page  No. 


Producers 


Page  No. 


(continued  from  preceding  page  106) 


Klaeger,  Robert  H,  Associates,  Inc. 

Klein,  \Valter  J.,  Company,  Ltd. 

Klein/Barznian 

Knickerbocker  Productions,  Inc. 

Lance  Productions,  Inc. 

Lane,  .\nthony.  Film  Studios,  Inc. 

Lane-Cole-Dietz   Corporation 

LaRue,  Mer\in  W.,  Inc. 

Lasky  Film  Productions,  Inc. 

Laurence  Associates,  Inc. 

Lawrence,  Robert,  Productions,  Inc. 

Lewis    Studios,    Inc.      

Lieb,  Jack,  Productions  

Lodge,  .\itliur.  Productions,  Inc. 
Logos,   Ltd. 

Lux-Brill  Productions,  Inc. 
Lytle  Corporation 


MPO  Productions,  Inc. 

Macdonald,  John,  Sound-SUdefilm 
Productions    

Magna  Film  Productioins,  Inc. 

Maher   Film   Productions 

Maratlion  Litemational  Productions, 
Inc. 

Mariner  Films,  Inc. 

Marker,  Tom,  and  Company 

Master  Motion  Picture  Compan)' 

Mayer,   Art,    Studios 

McHugh,  Fenton,  Productions,  Inc. 

McNamara  Productions,  Inc. 

Medical   Djuamics,   Inc. 

Mellonics  .\-V,  Inc. 

Milner-Fenwick,  Inc. 

Mode-.Art  Pictures,  Inc. 

Mokin,  Arthur,  Productions 

Monumental   Films,   Inc. 

Morrison,  Arnold,  Ltd. 

Motion  Picture  Advertising  Service 
Co.,    Inc 

Motion  Picture  Service  Co. 

Movietonews,  Inc.  —  20th  Century- 
Fox 

MuUer,  Jordan  and  Herrick,  Inc. 

Mundell  Productions    

Mrmk,  Burt,  &  Co.         

Murphy,  Owen,  Productions,  Inc. 

National  Film  Studios,  Inc 128 

National  Production  Associates,  Inc.  121 

Neal,  Stanley,  Productions,  Inc.  121 

Nestingen,  Don,  Associates  121 

Newsfilm,  Incorporated  121 
Niles,  Fred  A,  Communications  Centers, 

Inc 143 

North  American  Motion  Pictiu:es  131 
Northwestern   Incorporated,    Motion 

Pictures  &  Recording  159 

Norwood  Studios,  Inc.   128 

O'Brien,  Joel,  Productions,  Inc.  121 

O'Connor,  Walter  G.,  Company  131 

O'Xeil,  L.  E.,  and  Associates,  Inc.  139 

On  Fihn,  Inc 130 

Orleans,  Sam,  &  .Associates,  Inc 135 

Pace  Productions  of  Delaware,  Inc 121 

Pacific  Productions,  Inc.  152 

Palmer,  .\lfred  T,  Productions,  Inc.  152 

Pan  American  Films     134 

Paragon  Productions    128 

Parthenon  Pictures     156 

Peckham  Productions,  Inc 121 


118 

134 
156 
118 

119 
145 
119 
1-12 
138 
110 
119 
129 
142 
119 
127 
119 
156 

120 

142 
110 
109 

119 

159 
136 
110 
133 
142 
156 
119 
148 
129 
131 
119 
129 
119 

134 
152 

120 

120 

149 

.   142 

121 


Pelican  Films,  Inc.  121 

Pendulum  Productions,  Inc.  122 

PGL  Productions,  Inc.  122 

Photo-.\rt  Commercial  Studios  159 

Pictures  for  Business  156 

Pilot  Productions,  Incorporated  143 

Pinney,  Roy,  Productions,  Inc.  122 

Playhouse  Pictures  15 1 

Pohlman  Film  Productions,  Inc.  148 

Portafilms  137 

Potomac   Films,   Inc.  1-8 

Premier  Film  and  Recording  Corporation  147 

Promotional  Films,  Inc 146 

P\ramid  Film  Producers  157 

Q.  E.  D.  Productions,  Inc.  122 

Quartet  Films,  Inc 157 

Ragsdale,  Carl,  Associates,  Inc.  122 

Rampart  Associates,  Inc.  122 

Rarig's.  Inc.  160 

Ray,  Reid  H.  Film  Industries,  Inc.  146 

Rav-Eye  Productions,  Inc.  143 

Rcela  Films,  Inc. 133 

Regan   Productions,   Inc.  137 

Ricliie,  Robert  Yamall,  Prods.,  Inc.  122 

Richman,  Mel,  Cinema  Associates  131 

Rinaldo.  Ben,  Company  157 

Rippe>-,  Henderson,  Bucknum  &  Co.  151 

Riviera  Productions     l'^7 

Rocket  Pictures,  Inc.  157 

Rockett,  F.  K.,  Productions  157 

Rodel  Productions,  Inc 128 

Rolab  SUidios    109 

Rose-Magwood  Productions,  Inc.  122 
Rossmore    Productions    and    Selling 

Metliods,   Inc 123 

Russell  &  Barton  Film  Company  132 

Rusten  Film  Associates  146 

Ryan,  George,  Films,  Inc.  146 

Sarra,  Inc. 143 

Schuhnan,  Samuel  L,  Productions,  Inc.  130 

Schwarz,    Mickey,    Productions  123 

Shuler,  Linda,  Productions    149 

Sight  Sound  Motion  Productions,  Inc.  133 

Snyder,  Bill,  Films         .  147 

Societv  for  Visual  Education,  Inc.  143 

Soltv-s^  Richard,  J.,  Productions  157 

Sonafibn  Productions  Corporation  158 

Sonochrome  Pictures  151 

Soundac  Productions.  Inc.  133 

Spottswood  Film  Production  132 

Star  Information   Films  130 

Stiber,  Sidnev  J-,  Productions  Inc.  123 

Strauss,  Henry.  &  Co.,  Inc.  123 

Sturgis-Grant   Productions.   Inc.  12:3 

Sutherland  .Associates.  Inc.  123 

Sutherland,  John,  Productions,  Inc.  158 

Swain,  Hack,  Productions,  Inc 133 

Swanson,  Rudy,  Productions   148 

TV  &  Motion  Pictures  Productions,  Inc.  132 

T.V.  Grapliics,  Inc 124 

Technical  Communications.  Inc.  158 

Technifilms,  Incorporated  158 

Tel-Air  Interests,  Inc.  133 
Techfilms  Division,  Parthenon  Pictures  158 

Telecine  Film  Studios,  Inc.  143 

NOTE;  Bold-face  listings  denote  display  ad- 
vertising of  producers  in  this  issue.  See  Inde.x  to 
Advertisers  on  final  page. 


Telic,  Inc.  123 

Terrytoons  124 

Texas  Industrial  Film  Company  150 

TFI   Productions,   Inc 124 

Thomas,   Skip,   Television-Fihn 

Productions          I.'i4 

Tieslcr  Productions  124 

Tilton,  Roger,  Films,  Inc 153 

Tomlin  Film  Productions,  Inc.  124 

Training  Films,  Inc 124 

Trans  Radio  Productions,  Inc.  110 

Trans   World  Productions  144 

Troy-Beaumont   Company,   Inc.  124 

Unit  One  Film  Productions,  Ltd.  158 

United  Film  &  Recording  Studios,  Inc.  144 

United   States   Productions,   Inc.  124 

University  Fdms,  Inc 124 

Valley  Studios,  Inc 127 

Van  Pragg  Productions,  Inc.  125 

\'a\'in.  Inc.  125 

\'ideo  Films,  Incorporated     137 

\'ideotape  Productions  of  N.Y.,  Inc.  125 

Vision  Associates,  Inc.  125 

Visualscope  Incorporated  125 

Vista  Productions  Unlimited,  Inc.  152 

Visual  Media,  Inc.  125 

\'isual  Presentations,   Inc.  149 

Vogue  Film  Productions.  Inc.  134 

W  C  D,  Inc.  126 

Wade,  Roger,  Productions,  Inc.  126 

Washington  \'ideo  Productions,  Inc.  128 

Watson  Fdm  Productions  110 

Welch,  Pat,  Pictures  151 

Werner,  Andy,  Film  Associates  147 

\\'ide-Vie'w  Prochictions ...   144 

Wilding,  Inc.  144 

\\illard,  Frank.  Productions  134 

^^'illard  Pictures,  Inc.  126 

\\'inik  Films  Corporation  126 

V\'olfe,  John,  &  Company  152 
Wolff,  Raphael  G.,  Studios,  Inc.            .    158 

^Vorcester  FOm  Corp.  Ill 

Wright,  Norman,  Productions  158 

Zapel  Studios,  Inc.  144 

Z«  iebel,  Seymour,  Productions,  Inc.  126 

CANADA 

Academy  TV  Film  Productions 

of  Canada  161 

B.C.  Fihns,  Ltd.             16( 

Chishohn,  Jack,  Film  Productions  Ltd.  161 

C'hi'twmd  Films  Limited  161 

Craw  ley  Films  Limited  16( 

Graphic  Films  Limited  161 

Group  Productions  Of  Canada  Ltd.  16 
Lav\rence,  Robert,  Productions 

(Canada)  Ltd 16. 

Mariner  Films,  Ltd.  16( 

Master  Film  Studios,  Limited  16( 

Meridian  Studios  Ltd.,  The  16 

Ministar  Film  Productions  Ltd.  16! 

Moreland-Latchford  Productions  16: 

Motion  Picture  Centre  Limited  16: 

MPO  Productions,  Inc.  16 

Parrv  Films  Ltd.  16 

Peterson  Productions  Limited  16 

Polaris  Film  Ltd.  16 

S\  nchro-Quebec  16 

Thatcher  Film  Production 16 

Westminster  Films  Ltd.  16 


108 


BUSINESS   SCREE 


CONNECTICUT 

Potomac   Productions 
28  Relihaii   Road,  Daricn.  Conn. 
Phone;   OL  5-4S(>9 
Joseph  Fiorelh.  Repn'.sentatite 
(See  complete  listing  in  Washington,  1).C.) 

KEVIN   DONOVAN  FIIMS 

Treat  Ho.kI,  (.la^tl)lll)ur>.  Coini. 

Phone:   633-9331      A  C  203 

Date  of  Organization:   1953 

Branch:  15  West  44th  St.,  New  York,  N.  Y. 
Phone:  YL"kon  6-6049.  John  Benncwitz. 
ill  charge. 

Kevin  Donovan,  Oitiifr 

John  Dennewitz.  Executive  Producer 

James  Benjamji,  Writer 
Services:  Motion  pictures  exclusively;  pub'ic  re- 
lations, industrial  ;uiil  nudical  films.  F.\CIL1TIES: 
16mm  Mitchell,  Cane  Specials.  Arriflex  cameras; 
Magnasync  sound  equipment;  lightjig  and  edit- 
ing equipment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Picti'kes:  Diufiiid.ti.s  anil  Miiiuiii.(  iiicnt 
()/  Fimgoi/.v  htleclions  of  the  Skin.  Hair  iiiul  .Vui/.v. 
I  Schering  Corporation);  Space  .Age  Propulsion 
{Italian  version).  (United  .Aircraft  Corporation); 
The  Collins  Slortj.  i  Republican  St;ite  Central 
Committee);  The  Kanian  Rotoprop.  (Kaman  .Air- 
cr;ift  Corptiration ) ;  Wcc^'  of  Chanipionx.  (Oh'o 
Edison  Company). 


General  Electric.  Slidefilms:  llow  to  use  Tools, 
series  of  53  (Stanley  Tools).  Special  assignments 
for  New  York  producers. 


J^     □ 


At  n 


NEW     ENGLAND 


JOHN  CAMPBELL  FILMS,   INC. 
Box  3443.  C.rceuwicli,  Conn. 
Phone:   322-3443     (AC  203) 
Date  of  Incorporation:  ISSO 

John  C:ampl)oll,  President;  Executive  Producer 
Gyneth  R.  C^ampbell,  Vice-President 
Ray  Sandiford.  Chief.  Editorial  Department 
Susan  N'elsor,  Office  Manager 
Services:  Script  to  screen;  public  relations,  busi- 
ness, training  films.  F*acilities:  Studio  and  sound 
recording  on  lease  basis. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pk.tikes:  Xeic  York  World's  Fair  (con- 
tinuing series);  Vatican  Treasures  at  the  Fair 
I  New  York  World's  Fair  1964-65  Coq^oration ) ; 
Roads  to  the  Future  (Triborough  Bridge  and 
Tunnel  Authority). 


ROIAB   STUDIOS 
(Rolob  Photo-Science   Laboratories) 
Walnut  Tree  Hill,   Sandy  Hook,  Conn. 
Phone:  426-2466 

Date  of  Organization  in  New  York  Cit\ :  1928; 
in  Connecticut:   1933 

Henry  Roger,  Otuner-Director 

E.  H,  Roger,  Secretary 
Services:  Complete  and  partial  productions,  as- 
sistance to  other  producers  utilizing  our  faci- 
lities; camera  and  sound;  sound  stage  for  rent; 
[■ipecialists  in  highly  technical  and  scientific  cam- 
era work.  Facilities:  Modern  studio  with  light- 
ling  equipment;  preview  room;  25  camer.is,  35mm, 
|16mm,  still  18mm/24mm  to  8"  x  10";  complete 
jlab  for  micro-macro-time-lapse;  optical  benches; 
:)ioIogical.  medical,  ph\sical,  chemical  rese;irch; 
iptical  electrical  motion  picture  engineering, 
Inanufacturer  of  instrnments  for  time-lapse,  spe- 
Lial  cameras  and  devices,  de\clopments.  Com- 
j.ilete  facilities  for  Mi:iS'i  production  of  filnistri]is 
|l  slidefilni-. ' 

ItECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Scientific  on  tobacco  (Len- 
len  &  Newell,  Inc);  Scientific  film  on  Biolog> 
;  Rosenberg-Bender ) ;   Prodcctio.v  Services:   for 


3TH  PRODUCTION  REVIEW 


MAHER   FILM   PRODUCTIONS 
219   Jordan    Lane,    W  ethersfiekl    !),    Conn. 
Phone:  529.4.5S2 
Date  of  Organization:   1949 

Patrick  L.   Maher,  President 
Eleanor  Miiher,  Secretary,  Treasurer 
Kenneth  Maher,  Production  Manager 
Services:  Production  services  including  script  and 
editing.   16mm  motion  pictures.  Facilities:  .Arri- 
flex,   C^oIorTran    lights    and    converters:    editing. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictihes:  The  Crisis  .Ve.v(  Door,  (Great- 
er Hartford  Community  Cliest);  Constitution 
Plaza.  (  F.  H.  McGraw  Constniction  Co.):  Bridge 
Builders.  (Wood  C'onversion) ;  The  Door  That 
Opens  Wide;  To  Stranger  Av  To  Kin,  (Greater 
Hartford  Council  of  Churches). 


MASSACHUSETTS 

ACORN   FILMS  OF  NEW  ENGLAND,   INC. 
41   Leon  Street,  Boston,  M;iss. 
Phone:    Commonwealth   6-3507 
Date  of  Orgaiiizatioii:    1952 

Harris  Cohen,  President 

-Alfred  Gross,  Treasurer 

Hazel  Frost,  Production  Coordinator 

Alan  F.  Anderson,  John  Pozark,  Cameramen 
Services:  Specialists  in  motion  picture  film  for 
publicity  and  public  relations  for  T\'.  Facilities: 
Sales  offices,  cutting  rooms,  projection  room.  16- 
mm  sound  and  silent  production  equipment. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MorioN  I'll  TiHES:  Construction  Permanent  Ra- 
done-Telslar.  { .American  Teleplione  &  Tele- 
graph); .\meriea's  Cup  Races,  (BCIN.A);  Bo.ston 
Patriot's  Trailer,  (Boston  Sand  &  Gravel  Com- 
pany); Town  of  Milton  300th  Anniversary. 
(Town  of  Milton);  Physical  Youth  Fitness  Pro- 
gram, (H.  P.  Hood  &  Sons  Company);  Aerial  & 
Ground-Construction  New  Prudential  Insurance 
Company.  (Prudential  Insurance  Company  of 
.■\merica);  Boston  Landmarks  —  DuPont  Sliow: 
Show  of  Week  "The  Greatest  Robbery".  (.NBC); 
Saugus  Iron  WorA.s  Restoration,  (W'oodwood  Gov- 
ernor Company);  Institute  of  Asian  Studies, 
(Thayer  Academy);  Safety  Fair,  (Western  Elec- 
tric Co.);  Digital  Computer,  (Digital  Etiuipment 
Corp);  First  Telephone  Call  via  Tel.vtar  -  Over- 
seas, (New  England  Telephone  &  Telegraph  Co.). 


Your  Key  to  Producer  Listings 

■&•  The  detail  in  depth  of  tliese  listings  of 
business  and  television  fihn  companies  pro- 
vides the  sponsor,  advertising  agency  and 
government  film  biner  u ith  a  complete  pic- 
ture of  his  pros|>ective  producer. 

Ill  addition  to  names  of  principal  officers 
and  diita  on  services  and  phvsical  studio  fa- 
cilities, the  facts  on  "Recent  Productions 
and  Sponsors"  show  the  nature  of  recent 
studio  experience,  of  films  produced  in  the 
past  \e;u.  Preview  current  pictures  as  a 
prerequisite  to  purchases:  bidders  should 
:dso  provide  tactual  data  cm  experience, 
staff,  facilities  and  financial  stability. 

There  was  no  charge  or  obligation  what- 
soever to  these  listed  companies;  every 
known  source  was  contacted  with  three 
separate  first-class  mailings.  Only  those  who 
furnished  evidence  of  recent  prcdnction 
were  accepted  for  uiKjualified  listing. 


^ 


BAY  STATE   FILM   PRODUCTIONS,    INC. 

35    Spriu!;field    St..    Aginvam    (Springfield    , 
.Massachusetts 

Phones:    REpublic  4-3164-5; 
REpublic  4-6189 

Date  of  Organization:    1943 

Branches:  80  Bovlston  Street.  Boston.  Mass. 
Phone:  HAncock  6-8904.  Lowell  Wentvvorth, 
Vice  President  in  charge:  Fred  .Aloi,  Accoiiiif 
Executive.  200  West  57th  Street,  N.  Y.,  N.  Y. 
Phone:  Circle  6-6799.  Carl  Ragsdale,  Vice 
President  in  charge. 

Morton  H.  Read.  President 
David  Dov le.  Exec.  Vice-President 
Ihirold  O.  Stanton,  Vice-President 
Fr;uicis  N.  Letendre,  Vice-President 
Lowell  Wentvvorth,  Vice-President 
Carl  \'.  R;igsdale,  Vice-President 
Winifred  Pettis.  Treasurer 
Freil  .Moi,  .\ccount  Executive 
Fdvv;u-d  R.  Knovvlton,  Script  Director 
ll.uold  iMscber,  Dir.  of  Photography 
Kenneth  Alexander.  Chief  Sound  Engineer 
Unice  jorey.  Dir.  of  Edilinn 
William  Rhodes.  Studio  Manager 
.Vnderson  Craig,  Art  Director 

Services:  16mm  and  35mm  motion  pictures  in 
b&vv  and  color:  industrial,  scientific,  imblic  re- 
lations, sales,  training,  religions,  documentaiv , 
medical,  animated;  special  programs  lor  s;des  and 
stockholders  ini'elings;  T\'  commercials  ;uul  pro- 
grams; sound  slidefilms;  filinograph;  storyboards; 
technamation;  foreign  languages;  narratives; 
special  effects;  still  photography,  b&vv  ami  color; 
script  services;  sales  and  tr;uning  aids;  distribu- 
tion. Services  Available  to  Other  PRoiwcrERs: 
Photography,  sound  recording,  color  and  b&vv 
printing,  processing  of  positive.  neg;itive  aiul  re- 
versal; editing,  scoring,  cutting,  interlock  screen- 
ing —  35mm  and  16mm  projectors,  anim;ition, 
titles,  use  of  sound  stage,  set  designing,  lighting, 
truck  mounted  generators.  Facilities:  .Mitchell, 
-Maiirer,  Eastman.  .'Vrriflex  cameras;  Hydrolly, 
complete  lighting  fiicilities:  AC  ;md  DC  port;d)le 
g;iS  driven  generators;  two  trucks:  M;uu<-r  16mm 
optical  film  recording;  16  ;md  17ijmm  svuchron- 
ous  magnetic  film  recording;  !•"  synchrouoiis  mag- 
netic recording;  16mm,  17!imni  and  .35mm  dub- 
bing and  eciualiz;ition;  two  printing  hibs  lor  color 
iind  b6(vv,  DePne  and  Peterson  printing  etjuip- 
ment,  electronic  cueing;  16mm  b&vv  processing, 
positive,  negative,  reversal;  Fisher  Mike  iier,unbu- 
lator,  C;iniart  Portable  Boom.  Fish  Pole,  .Micro- 
phones: RCA  77D,  AKG  D-25,  EV  642  (Cardi- 
line),  E\'  647  (Lapel),  Western  Electric  6.39, 
.•\ltec  Lansing  6.33;  two  screening  rooms  with 
.3.5mm  and  I6mni  interlock  equipment;  3  cutting 
rooms;  16  ;uid  .3.5mm  Moviokis;  sound  re;iders 
for  16mni.  17;:min  and  35mm.  optical  ;iud  mag- 
netic; animation  department  with  two  ;uiim;ition 
stands;  art  dep;irtment;  hot  press,  carpenter  shop; 
set  designing;  music  libraries;  film  v;uilt;  still 
photographv-  department  with  dark  rooms  for 
color  and  b&vv;  two  sound  stages,  over  3000  scj. 
ft.;  permanent  staff  of  .35  technicians,  art  ami 
script  specialists. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pktires:  Progress  Reports  #fi2.S-(i3I  & 
6.3.3.  ( Electric  Boat  Division.  Gener;d  Dviiamics 
C'orp.);  The  Big  Step  Forward.  (International 
Shoe  Corp. ) ;  The  Story  of  Pop  Rivets,  { United 
Shoe  Machinery  Corp.,  Fastener  Div.);  Stellar 
Guidance.  (United  .Aircraft  Corp.);  Polarization; 
Film  .Applications.  ( Polaroid  Coip. ) ;  Shoes  on  the 
Move.  Tran.^iwrter,  (L^nited  Shoe  Machincrv' 
(•orp.);  The  Pananui  Canal.  (The  Panama  Canal 
Co.);  A  Look  Behind  the  View.  (Berkshire  De- 
velopment Corp.);  Bird  Roto  Vinyl,  Not  Even 
a  Hurricane,   ( Bird  &  Sons,  Inc. ) ;   The  Case  for 
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NEW      ENGLAND      STATES: 

BAY  STATE  FILM  PRODUCTIONS: 

Raijbeslos,  (Raybcstos-Manhattau  Corp.);  Fire 
Control.  Four  Report  Films,  (General  Electric 
Co.):  Tlie  Vermont  Granite  Story,  (Barre  Gran- 
ite Assn.):  Books  on  the  Moce,  Snujtii  Automa- 
tion, (Smyth  Manufacturing  Co.);  Where  Engi- 
neering Counts,  (Ba\'  State  Abrasive  Products, 
Inc.);  Hair  Beauty.  (John  H.  Breck,  Inc.):  Tlie 
Mark  T  Pumi).  (Gilbert  &  Barker  Mfg.  Co.  Divi- 
sion of  Standard  Oil  of  Xew  Jersey).  Slidefilm.s: 
The  Luckiest  Day.  (Hartford  Insurance  Group); 
Taps  and  Tap  Terms.  (Threadwell  Tap  and  Die 
Company):  Here  Today  —  Here  Tomorrotc,  (Edi- 
son Electric  Institute);  Brach  Candies,  Pithliury 
Flour,  (Life  Magazine).  TV  Commerci.\ls;  for 
Republican  State  Central  Committee  of  Connecti- 
cut;   Lestoil,    Inc.;    Jack   August   Food   Products. 


DEKKO  FILM  PRODUCTIONS,  INC. 

126  Damioulh  Street.   Boston    16.  Mass. 
Phone:    KEnmore  6-2511 
Date   of   Organization;    1946 

Joseph  Rc5thberg.  President 

Webster  Lithgow.  Sales  Manager 

Harry   Cooper,  Production  Coordinator 

A.    E.    Petruccelli.    Unit    Manager 

Dorothy  Cohen,  Office  Manager 

Douglas   Saunders,   Editor 

Theodore  Kamecke,  Production  Assistant 
Services:  16mm  and  3.5mm  film  productions  and 
sound  slidetilms.  Design,  animating  hot  press 
titles,  storybook,  script  editorial  and  consulting. 
All  services  available  to  industry  and  prod  icers. 
Sales  promotion  and  sales  training  packaging. 
F..\ciLiTiES:  Two  sound  stages;  16mm  and  .35mm 
screening  rooms;  narration  rooms;  editing  rooms 
with  16mm  and  35mm  Moviolas:  synchronizers; 
hot  splicers:  magnetic  and  optical  sound  readers; 
animation  stand;  hot  press;  HydroUy;  tracks; 
Mole-Richardson  mike  boom;  Western  Electric 
and  RCA  mikes;  ten-position  mixing  console: 
equalizers  and  dip  filteis;  optical  and  magnetic 
dubbers;  Reeves,  Stancil-Hoffman;  Fairchild 
s\nc  tape  intcrlock-dubbers;  three  music  libraries. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Blessed  Martin;  Foot  of  the 
Andes;  Pedros  Return,  (Columbians):  Skid-Troll. 
(Perma  Research):  Multielad  Metals,  (Te.xas 
Instrument):  Helicopter  Lift  Test,  (RCA);  UP  LA 
Machine.  (United  Shoe  Machinerv  Corp.);  Dry 
Shrimp.  (UFC):  Harvard-Yale  '61,  (Harvard)": 
Ei/c  of  the  Beholder,  (Ken\on  &  Eckhardt): 
Dcrta  Design,  (Raytheon);  Whirlwind  U.  (Wolf 
Research  &  Development  Inc.):  Looking  for 
Sonictliing.  (First  National  B;mk  of  Boston); 
What  Makes  a  Big  Leaguer;  Hou'  to  Play  Better 
Baseball,  (H.  P.  Hood  &  Sons):  Slidefilms: 
Physical  Fitness.  (H.  P.  Hood  &  Sons):  Bo.tlon 
American;  Automation,    (Kenyon  &  Eckhardt). 


D4   FILM   STUDIOS,   INC. 
56  Elmwood  Street,  Newlon  58,  Mass. 
Phone:    WOcdward   9-7770 
Date  of  Organization;   1935 
Date  of  Incorporation:   1956 

Joseph  Dephoiue,  President  &  Treasurer 

Milton   L.   Levy,   Vice-President 

Ke\  in  M.  Welby,  Camera  Dept. 

Donald  Molner,  Editing 

Ralph  Picardi,  Laboratory 

Florence  Siltanan,  Office 
Services:  16mm  and  35mm  film  production. 
Industrial,  educational,  medical,  public  relations 
and  training  films.  .Sound  recording  and  mixing; 
color  and  black  and  white  printing;  Kinescope 
recording;  negati\e,  positive  and  reversal  process- 
ing. Slidefilms,  slides,  art,  animation,  hot  press 
titles.   Facilities:    New  air-conditioned   2100  ft. 


sound  proof  studio  with  lighting.  16mm  and 
35mm  sound  and  silent  camer;is:  Hsdrolly;  mag- 
netic and  optical  recorders;  interlock  pUiyback, 
5  gang  interlocked  dubbers.  16mni  printers;  Hous- 
ton Fearless  Processor;  16mm  and  35iiim  optical 
and  magnetic  projectors;  projection  room;  Ox- 
berry  Animation  Stand;  Kensol  Hot  press;  editing 
rooms;  art  dept.;  music  libraries:  script  writing. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  The  Victory  Bell,  (Colby  Col- 
lege); Automatic  Type  Placement.  (Concord 
Controls,  Inc.):  Automation  *3;  The  Chub  Pack- 
age. (Cryovac  Div.,  W.  R.  Gr;ice  &  Company); 
Highligliis  of  Progress  1961.  (Raytheon  Com- 
pan\  ) ;  Audonuic.  ( Wliitin  .Nhichine  Works); 
Football  Highlights  1962,  (Dartmouth  College); 
Presentation.  (Chirurg  &  Cairns);  Hallux  Rigidus 
#2;Ankle  Block  Aruisthes-ia.  (Dr.  Robert  Joplin, 
Mass.  General  Hospital);  Classified  Progress  Re- 
port —  Fuel  Cells.  (Gener;il  Electric  Company); 
Little  Professor.  (M:ison  &  Winograd);  Slide- 
films:  Raytel.  (lntcrnation:d  Har\ester);  Poly- 
fibron  Offset  Blanket.  (Addressograph-Multihth); 
Report  1961,  (Hotel  Corporation  of  America); 
Progress  Report  #1,  (Nortronics);  T\'  Commer- 
ci.\Ls:  for  Silton  Bros.  Callaway  &  Hoffman; 
United  Fund;  Harold  Cabot  &  Co.;  Gabriel  Stem 
Advertising:  Ford  Products  Co.;  Arnold  &  Com- 
pany; Shawmut  TV  &  Appliance;  John  Bean  & 
Co.,  Inc. 

LAURENCE  ASSOCIATES,  INC. 

215  Stuart   Street,    Boston    16,   Mass. 

Phone:  423-0133 

Date   of   Incorporation:    1957 

L.  C.  Switzer,  President  &  Treasurer 

E.  P.  Switzer.  Vice  President 

J.  B.  .Atkins,  Creative  Director 

A.  H.  MacCiibe,  Sales  Director 

R.  .Anderson,  Photographic  Head 

\Vm.  WaiTiner,  Production  Head 

John  Daley,  Adminstrative  Head 

R.  B.  Gonill,  Production  Assistant 
Services:  Audio-visual  specialists:  equipment 
lines,  production  facilities.  Filmstrips,  slide  sound, 
iutwork,  photography,  scripting,  sound  recording, 
sales  and  training,  safety  progr;mis.  F.\cilities; 
5,000  sq.  ft.  downtown  street  floor:  three  dark- 
rooms, color  processing  laboratoiy,  photographic, 
art  &  design  studios:  editing,  screening  and  sound 
rooms;  audio-\isual  showrooms  and  repair  sec- 
tion 

RECENT  PRODUCTIONS  AND  SPONSORS 
Slidefilms:  The  Job  With  A  Kpy,  (Liberty  Mu- 
tual Insurance  Co.):  Why  Joe  Can't  Go.  (General 
Electric  Co.);  Wonderful  World  of  Lights.  (P. 
Ballantine  &  Sons);  The  Senu-Conductor  Market. 
(Raytheon  Company);  From  Voiir  Plans,  Their 
Tomorrow.   (Fidelity  Capital,  Inc.). 

MAGNA   FILM   PRODUCTIONS,   INC. 

49   Berkeley   Street,   Buston    16,    Massachusetts 
Phone:  HUbbard  2-.55S0-1-2 

Date  of  Org;inization:    1952 
Date  of  Incorporation:  1955 

Robert  Berman,  President 
.\d  Schneider,  Vice-President 
Robert  W.   Hastie,  Art  Director 
Da\id  Newcombe,  Chief  Cameraman 
Mich;iel  Pesanelli,  Sound  Engineer 
Services:   16mm  and  35mm  motion  picture  pro- 
di:ction,  T\'  commercials,  slides,  film  strips,  art- 
work; hot  press  lettering;  sound  recording;  16mm 
Mamer  Optical  soimd  transfers  from  tape.  F.\cil- 
iTiEs:   Shooting  stage  areas  .50'  x  50'  and  70'  x 
70';    Maurer,    Arriflex,    Auricon,    Bell   &   Howell 
Cameras;    Magnasync    and    Ampex   monaurel    & 
stereo  sound. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion'  Pictiufs:  Segativc/Positivc.  (Polaroid 
C:orporation):  The  Blurred  linage,  ( Farrington 
Enterprises,  Weatherking) :  The  Men  Who 
Couldn't  Forgive,    (General  Electric  Company); 


TV  Co.MMERCi.-iLs:  for  Cake  Mate  —  Hueblein  for 
Wilson,  Haight  &  Welch;  S.\lesfilm:  for  Schen- 
le\'  Industries. 


MASTER  MOTION  PICTURE  COMPANY 

50  Piedmont  Street,  Boston   16,  Mass. 
Phone:  HAncock  6-3592-3 

D:ite   of  Organization:    1925 

Irvin  Ross,  President  &  Tr['a,si(rer 

.\lan  Ro.ss,  Production  Manager 
Services:  16mm  and  3.5inm  motion  picture  pro- 
duction, filmstrips:  sound  recording  and  otlier 
laboratory-  services.  F.\cilities:  Sound  studio  for 
16mm  and  35mm  production;  laboratory  for  both 
16mm  ;md  35mm  work. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pictures:  The  Challenge,  (Combined 
Jewish  Philanthropies);  Steel  Erection,  (Pru- 
dential Insurance  Company);  Money  Down  the 
Drain,  (J  &  C  Construction  Company);  Film- 
strips:  Hot  Shoppe's,  (Liberty  Mutual  Insurance 
Co.);  Boston's  Big  Night  Out,   (Sack  Theatres). 

TRANS   RADIO   PRODUCTIONS,   INC. 

683  BuvKton  Street,  Buston   16.  Mass. 
Phone:  COpley  7-5760 

Diite  of  Organization:    1947;   Incorp.    I95I 
Oscar  H.  Cheses,  President,  Gen.  Mgr. 
Alfred   D.    Benjamin,   Production    Manager 
Thomas  Fleming,  Art  Director 
Carrc}ll   E.   Spinney,   Art   Con.'iultant 
Edward   B.   Shaw,   Sales  Manager 
Robert  M.   Kellawiiy,  Audio  Engineer 
Serxices:     Producers     of     motion     pictures    and 
sound    slidefilms    for    industry,    go\ernment    and 
education:  radio  and  TV  commercials,  kinescopes. 
Editorial  iuid  animation  ser\ices,  scripts.  Facili- 
ties:    Production    facilities;    35mm    and    16mm 
cameras;  sprocket,  Vt"  magnetic  tape,  stereo,  disc 
and    optical    recorders;    35mm    Moviola;    16mm 
interlock  projection;  sound  stage;  lighting  equip- 
ment;   scieening    room;    recording    room;    mixing 
and    dubbing;    art    and    ;uiimation:    editorial    de- 
partment; kinqscopes. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Day  in  the  Life  of  a  Reporter; 
People  and  Places.  (Boston  Globe);  Safety 
Through  Seal  Belts,  (Market  Forge);  A  Place  to 
Hunt,  (Comm.  of  Mass.  Dept.  of  Fish  &  Game); 
Jessie  Giraffe;  Sandy  the  Mermaid;  O.s-tcakl  the 
Hunter,  (Crazy  Cr:iyon  Productions):  Hell  Bent 
for  Safety,  (Liberty  Mutu;d);  Eisenhower  Speaks, 
(C.E.H.L.,  Bresnick,  Schloss);  Slidefilms: 
Alfred  Hitchhucket ,  (Market  Forge);  Application 
of  Postoperative  and  Permanent  Ileostomy  Appli- 
ances, (QT,  Inc.);  One  For  the  Road,  (Trans 
Radio  Productions);  Careers.  (Northeastern  Uni- 
versity): \'iDEOTAPE:  Victor  Coffee.  (J.  C.  Dowd, 
Inc.);  TV  Commercials:  for  Rav  Barron,  Inc.; 
PEC,  Inc.;  B  B  D  &  O;  Bresnick;' WTEN;  Hoag 
&  Provandie;  Chambers,  Wiswell  &  Moore;  Jer- 
ome O'Leary. 

WATSON   FILM   PRODUCTIONS 

2.!  Clicstiuit  Hill  Road,  llolden,  Mass. 

Phone:  VA  9-3422 

Date  of  Organization:   1956 

James  L.  Watson,  Producer 
Services:  Complete  production  of  motion  pic- 
tures ;ind  slidefilms  for  industr\-,  education,  tele- 
vision. Separate  scriptw  riting  and  consultation 
service.  Facilities:  Cameiiis,  Bolex  16mm  and 
Arriflex  16nim:  editing  rooms  with  Bell  &  Howell 
hot  splicer:  magnetic  and  optical  soimd  readers; 
ColorTran  port;ibIe  lighting  equipment. 
RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pictures:  Tivo  Kits  and  a  Kahoodle, 
(Worchestcr  Golden  Rule):  Abras-ive  Machining. 
(Norton  Company):  The  Diamond  D.  Doffer, 
(Dr:iper  Corporation);  The  Compact  CA/,  (Eco- 
nomic Machinery  Company);  :m  internal  rela- 
tions project,    (\Vyman  Gordon   Company). 
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BUSINESS    SCREEN 


JONATHAN   KARAS   &   ASSOCIATES 

Science  House,  Manchester,  Mass. 

Phone:  5261120 

Date   i)f   Oriianization:    1958 

Brand)  Office:   59  East  54th  St.,   New  York, 
N.  Y.  Phone  PLaza  3-6411. 

Dr.  Jonathan  Karas,  President 

Jack  Berch.  Vice-President 

M.  \'an  lie  R\n,  Vice-President 
Iebvicks:  Creative  science  and  engineering  eon- 
nltants  to  advertising  agencies,  industrv  and 
iim  procliicers.  Client-agency  technical  liaison. 
•.\hibits;  motion  picture  scripts,  scientific  dem- 
)nstrations.  technical  testing  and  specialized 
vriting.  F.xoilities:  Laboratory  and  photograph- 
c  facilities  and  affiliations  witli  seseral  uni\cr- 
ity  technical  staffs  with  Iaborator\-  and  testing 
aeilities.  Scientists  and  engineers  available  as  con- 
nitants  in  an>'  branch  of  science  and  engineer- 
ng  and  as  professional  exhibit  demonstrators. 
lECENT  PRODUCTIONS  AND  SPONSORS 
(iloTios  I'll  Hills;  Mi)liih'-Maid  l^islnidshi  r. 
j  General  Klectric  Company);  Pohiciilor  Film. 
(Polaroid  C:orporation) .  E.xiiiBiT  EQnPMENT  De- 
tiCN  &  Kabhication:  U.  S.  Steel  (S.-^E  Show, 
|963;  Design  Engineering  Show;  ASM  Show; 
^nier.  Mining  Congrc-ss,  1962).  Science,  Tech- 
lical  Counsel  for  GE;  U.S.  Steel;  IBM;  New 
Lngland  States  E.xhibition.  N.Y.  World's  Fair, 
964;  Polaroid  Corp.;  U.  S.  Govt. 


lS-4f  C2lM^A»  ri  iM.  *^ 


METROPOLITAN      NEW     Y.ORIC 


WORCESTER  FILM  CORP. 

131    Ccnlr.i!    Mrcet,    \\  iircester.    Mass. 
Phone:  PL  7-2276;  PL  6-12l):i 
Date  of  Organization;    1918 

Carlelon  Bearse.  General  Manager 

Da\id  Ramsdell.  Sales  Manager 

Walter  Porter.  Cinentatofiraphcr 
iERViCEs:  Complete  16mm  industrial  and  medi- 
;il  motion  picture  service  including  writing,  pho- 
ogniphy,  lighting,  editing  and  sound  recording. 
^6  and  3-5nim  stereo  motion  picture  production. 
•"agilities;  Studios  and  generator  truck. 

'tECENT  PRODUCTIONS  AND  SPONSORS 
\IoTit)N  PicTfiiKs;  The  Man  Wilhoul  a  I'mlilcm. 
■  Jones  6(  Lamson  Machine  C'omp;uiy);  Tools  iit 
iules  for  Precision  Measurinfi.  { The  L.  S.  Star- 
'ett  Co.);  liol<nnatic  Posilionins  Tables,  (La- 
ooinle  Machine  Tool  Compan\');  Gear  Manufac- 
urinp.  Equipment.  ( Fellows  Gear  Shaper  Com- 
bany);  Slidefii.m:  Selectin<:  and  Judging  Guern- 
\etjs,  (.\merican  Guernse\   Cattle  Club). 


VERMONT 


I  CAMPBELL  FILMS 

I    Saxtons  River,  \  1. 
Phone:  2547 

l);ite  111  Organization:   1947 

I    Robert  M.  Campbell,  Executive  Producer 
I    Fred   J.   Brown.   Production   Manager 
'.    Warren   Johnson,  Account  Executive 
S)ERV1CES:   Educational  and  business  films  for  all 
nirposes;  slidefilms.  Industrial  still  pbotographx-. 
''.\CILITIES;   Complete  production  facilities,  cam- 
•ra,    lights,    sound    equipment    for    loc;ition    and 
tudio     production.     Animation     stand.     Editing 
,ooms  and   recording   studio   with   three   cbannel 
Inagnetie  mixing.  Westrex  Editor.  Bell  &  Howell 
'.  C.  printer.  16mm  interlock  screening, 

!ECENT  PRODUCTIONS  AND  SPONSORS 
aIotion-  PicTiBEs:  Diincn-mms  of  a  College  ( T\' 
••ersion).  (Middlebur\-  College);  Children  of 
\he  Silent  \ight  (T\"  version);  Chan  Poh  Lin 
Perkins  School  for  the  Blind);  U'/iy  /  Choose 
Dartmouth,  (Th;iyer  School  of  Engineering,  Dart- 
nouth  College);  Report  *1  -  ArcMS  of  Confusion 
n  Handwriting.  ( j&C  Associates  Inc.);  Slid^- 
■■iLMS:  Getting  Ready  for  College;  How  To 
I'ludy,    (Guidance   Information   Center). 


ACI   PRODUCTIONS 
21   \\cst  46th  Street,  Ne»    York  36,  N.  Y. 
Phone:    JUdson    2-191 S 
Date  of  Org;inizati<)n;  July.   1958 

Stelios   Hoccos,  President 
Mark  A.   Else,   Executive  Producer 
Oa\id  C'hapin,  Associate  Producer 
Edward  S.  Seeley,  Jr.,  Writer 
Francis  Jones,  Editor 
StiuicES:    .Motion    picture    production    including 
pbotogr;iph\'.  ;uiimation.  editing,  soimd  ;tnd  mu- 
sic.  FAc:iLrrii-:s:    Rec-ordiug  and  editing  facilities; 
sm;i!l  stuilio  ;uid   photograjihie  etpiipnient. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  PicruHES;  The  Middle  Atlantic  Seaboard 
Region;  The  Gulf  Coast;  The  Southern  Xew  Eng- 
land Region,  (McGraw-Hill  Text  Films);  Water- 
men of  the  Chesapeake,  (Dept.  of  the  Interior); 
The  Purple  Turtle,  (.\merican  Crayon  Compau\); 
Si.iDEiiLMs;  Great  Citu's  —  Megalopolis;  The 
Souths  Land  of  Opportunity;  New  Indu.'^tries, 
(McGraw-Hill  Text  Films). 
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ADMASTER    PRINTS   INC. 
425  Park  A\enue  South.  New  York   16,  N.Y. 
Phone:  OR  9-ll.i4 
Date  of  Organization:   191S 

Charles  Corn,  President  &  Creative  Director 

Henry  Roth,  Secretary-Treasurer 

David  E.  Weller,  Sales  Manager 

Reese  Patterson,  Executive  Art  Director 
Services;  Creators  and  producers  of  slides,  slidi' 
productions  and  filmstrips  including  35min.  .3  i 
X  4,  V'ugraph  and  related  ser\ices.  FacilitI'S; 
Fully  staffed  ;trt  dept.;  air-conditioned  studies, 
projection-conference  room  on  premises;  camer;i 
and  processing  eciuipinent  for  color  and  b!i'^k 
&  white  including  both  liorizont;d  and  \ertic;d 
camera  facilities  for  all  slides. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Slidefilms;  Measurements  Are  for  a  rurpt)sc. 
(Western  Electric  Co.,  Inc.);  Final  Touch,  (Le\er 
Brothers  Co.);  Centrex,  (New  Jersey  Bell  Tele- 
phone Co.,  Inc.);  CifiV  War  Part  L  (Folkways 
Rec.  &  Service  Corp.);  Kuntz  Report.  (National 
WTiolesale  Drug  .\ssn.);  Filmstrips;  Marhl 
Policy  OMD.  (Remington  Rand);  Premium  Pro- 
motions, (Doubleday  &  Co.,  Inc.);  Facts  About 
TUA,  (Edison  Electric  Institute);  Slide  Phesen- 
t.atio.vs  &  Reports;  IBM  -  ASTD,  (IBM.  York- 
town  Hgts.,  N.Y.);  Special  Report,  (General 
Adjustment  Bureau);  Plastics  Division,  (Union 
Carbide  Corp.);  \'i  graphs;  Griffin's  Statistics, 
(Holt.  Rhinehart  &  Winston);  Receive  Clerks, 
(Merrill,  Lynch,  Pierce,  Fenner  &  Smith,   Inc.). 

Alexander  Film   Co. 
500  Fifth  Avenue,  New  York  36,  N.  \. 
Phone:  LOngacre  5-1350 

Kenneth    Allen    Silver,    Vice-President.    .\le\;ui- 
der  International 
(See   complete    listing    under    Colorado) 


ALLEGRO  FILM  PRODUCTIONS,  INC. 
723   Seventh  .\venue.   New  York   19,  N.Y'. 
Phone:  JUdson  6-3057 
Date  of  Organization:  June,  1958 
Date  of  Incorporation:  May,   1961 

Jerome  G.  Forman,  President 
Martin  .Andrews,  Associate  Producer 
Mike   Sbrayer,    Production   Manager 
Erford  Bedient,  Writer 
Carol  North,  Production  Assistant 


Services;  Motion  picture  and  slidcfilm  produc- 
tion; public  relations,  industrial,  documentar)', 
commercial  and  sponsored  films;  specialists  in 
news  and  sports  films.  l'".\ciLnTES;  Recording 
and  screening  rooms;  fully  equipped  editorial 
rooms;  complete  .35mm  and  16inm  camera  equip- 
ment; script  ;uid  art  departments. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictlhes;  Sii/i-()-.\/u)iia,  (Shulton  Inc.); 
Report  From  Venezuela,  (U.  S.  Information 
.■\gency);  ()//  Shore  Pd.  (.American  Petroleum 
Institute);  -A  Man  .\  Ranch  ti  Merkeron,  (  Rock- 
elcller  Foundiition) ;  Operation  #850,  (British 
Motor  Corp.);  For  Your  Information,  (Hitachi 
Corp.);  Teleguide;  News  Cavalcade,  (Sterling 
.\Io\'ics,  U.S.A.);  Leisure  City.  (General  Electric 
Corp.);  Fishing  Safari,  (Key  West  Chamljcr  of 
Commerce). 

Amberson   Associates 

138  East  3(ith   Street,    Neu    Y  rk    16,   N.Y. 
Phone:   Ml'rray  Mill  5  8236 

(See  complete  data  under  Cre;itivc  \'isual 
-Media,  Inc.   listing,   this   section) 

AMERICAN   FILM   PRODUCERS 
1600  Broadway.  New  York   19,  N.  Y. 
Phone:  PLaza  7-5915 
Date  of  Organ iz;it ion:   1946 

Robert  Gross,   Executive  Producer 
Lawrence  A.   Glesnes,   Executive  Producer 
Sheldon   .Abromowitz.   Executive   Producer 
Ihuriet  H,  Hester.  Director  of  Program  Devel- 

o])nient 
Barbara  Brazong.  Office  Manager 
SERVirF;s:  Motion  jiictures,  16mm  and  35mm, 
color  and  b&w;  and  slidefilms.  Specialties;  in- 
dustrials, sales,  public  relations.  T\',  education, 
training,  medicals,  documentary  and  merchandis- 
ing. Facilities;  16mm  and  .35mm  camera,  light- 
ing and  sound  production  equipment;  three  cut- 
ting rooms,  screening  room,  shooting  stage;  spe- 
tiiil  effects;  animations;  storyboard  personnel, 
scri]5t  writers. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motio.n  Pictures;  Airuai/  Ob.stiuition;  Pole  Top 
Rescue,  (Health  Research,  Inc.);  Aircraft  Fa- 
nuliarization  in  the  A3]  VigilaiUe  (series  of  6 
films),  (U.  S.  Navy);  TV  Commercials;  for 
.Minute  Maid  Orange  [uice;  Millbrook  Bread, 
Westinghouse  Electric  Corp.;  Nestles;  Savings  & 
Loan  Association;  Decaf;  Coca-Cola;  Buick  Mo- 
tor Division;  Nestca;  Nabisco-Oreo  (McCann- 
Erickson,  Inc.);  New  Y'ork  State  Civil  Defense 
Commission;  Progrcsso  Food  Products  (Carlo 
Vinti  Advertising,  Inc.). 

LEONARD    ANDERSON   ASSOCIATES,   INC. 
200  West  57th  Street,  Neu    York   19,  N.Y. 
Phone:  PLaza  7-4162 

Date  of  Organization:   1932 
Date  of  Incorporation:  1955 

Leonard  .Anderson,  President 

Barbara  Anderson,  Vice-President 

Marc  .Anderson,  Trea.S'urer 

Lillian  Ortner,  Secretary 

Paul  Alle\',  Writer-Producer 

Sam  Citron,  Editorial  Supervisor 
Services;  Motion  pictures  for  public  relations, 
sales,  training,  education.  tele\isiou  and  theaters; 
also  T\"  commercials.  Facilities;  Editorial  fa- 
cilities and  ecjuipment  for  16nim  and  35mni; 
color  and  black  &  white;  16mm  &  35mm  cameras; 
sound  equipment;  lighting  equipment  adaptable 
for  studio  or  location. 

(LISTING    CONTINUES    TOP     FOLLOWING    PAGE) 
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METROPOLITAN     NEW     YORK; 

LEONARD  ANDERSON  ASSOCIATES: 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictibes:  A  Case  jor  Dr.  Drhcoll.  (Fed- 
eral A\iation  Agenc\);  S/cy  Poicer;  Chemical 
Miinitionx  —  Tsijcho  and  Xerve  Agents,  (U.  S. 
Air  Force);  Replacement  Pilot  Goes  to  Sea,  (U.  S. 
Navy),  The  Golf  Clinic.  (Television  Pilot); 
World  of  Oil,  (Creole  Petroleum  Corp.);  Little 
Miss  Sunbeam,  (Quality  Bakers). 


Brothers  Company);  Silhouette,  (Laros,  Inc.  Di- 
vision of  Warner  Brothers  Company);  jet  Stage 
II.  (American  Airlines);  training  film  series  for 
the  U.  S.  Naval  Training  De\ice  Center.  Ixdis- 
THUL  Meeti.ngs  &  Ch.\iit  Present.\tions:  for 
Thei-mos  Division  of  King-Seeley  Thermos  Co.: 
Creslan  Division  of  American  Cyanamid  Co.; 
Sarong  Division  of  International  Latex  Corp. 


^ 


ANIMATED  PRODUCTIONS,   INC. 
1600    Broadway.    New   York    19.    N.Y. 
Phone:  CO  5-2942 

Date  of  Organization:  March,   1949 

Al  Stahl.  President 

Irwin  Stahl.  Vice  President 

Peter   Pnzzo.    Production    Control 

Richard  Stahl.  Puhlicilij 

Francis  Lee.  Camera  Department 
Services:  Fotomation  —  a  new  audio-visual  mo- 
tion picture  technique  designed  for  seven  day 
production  of  limited  live-animated  sales  train- 
ing and  industrial  film  production;  all  phases  of 
animation;  live  action  and  films  strip  production; 
multiple  screen  production  for  synchronizing 
motion  picture  projectors  combined  with  slide 
and  film  strip  projection  with  one  sound  track 
for  sales  meetings,  sales  promotion  and  exhibits. 
Educational  and  television  animation  film  pro- 
duction; T\'  commercials  and  ad\ertising  agenc\ 
presentations;  sound  slide  films  in  three  dimen- 
sions. F.\ciLiTiEs:  3  Oxberry  animation  stands; 
special  stop-motion  li\'e-action  motion  pictm'e  cam- 
eras for  in-plant  production;  editorial  facilities; 
multiplane  animation  stand  for  product  stop-mo- 
tion. Optical  Oxberr\-  printer  for  special  effects 
and  strobe  printing;  m;ig  letic  soimd  reduction 
printing;  Mitchell.  Oxberr>.  and  Bell  &  Howell 
cameras. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion-  Pictibes:  TVB  of  Canada.  (Television 
Bureau  of  -Advertising);  Bride's  House.  (U.  S 
Steel);  Sui(4  in  Color.  (Jantzen  Swim  Bathing 
Wear);  Servo  Serves  You.  (Seivomechanisms); 
Write  Right.  (Union  Bag  —  C;inip  Paper  Corpo- 
ration); Wonder  of  Water,  (Concrete  Pipe  .Asso- 
ciation); AT  Loves  LTL,  (Associated  Transport); 
T\'  CoMMEBCHLS:  for  Listerme  (J.  Walter 
Thompson);  Breck  (N.  W.  .\ye\-  &  Son);  Teem 
(Geyer.  Morey,  Madden  &  Baliard). 


ANIMATIC    PRODUCTIONS,    LTD. 

1.5  West  4(ith  Street,  New  Vnrk  :3fi,  N.Y. 
Phone:  JUdson   2-2160 
Date  of  Organization:    1949 

Tasker  G.  Lowndes,  President 
Leonard   B.   Elliott.  Vice-President 
Darrell  C.  Baker.  Creative  Director 
Mako  Oike,  Director  of  Animation 
James  DeGregory.  Arf  Director 
Terr\'  Colasacco.  Production  Coordinator 
Services:   Producers  of  sound   slidefilms,   slides. 
Salesmate    presentations,    filmographs,    technical 
animation,      sound-o-matics,      1  \'      commercials, 
charts  and  printed  material.   F.vcilities:   Equip- 
ped art  department;  cutting,  editing  and  projec- 
tion rooms;  Oxberr\'  Animation  equipment;  .3.5min 
and  16mm  motion  picture  camer;is,  still  camera .. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Slidefilms,  Slide  &  Fil.m.stbip  Present.^tions; 
They're  Xever  Too  Big  Or  Too  Small.  (.Ameri- 
can Telephone  &  Telegraph);  Your  Sew  Televi- 
sion Program.  (Metropolitan  Life  Insurance  Co.); 
Sun  Country  Roundup.  (Trans  World  Airlines); 
Playtex  Girdles  &  Bras,  (International  Latex 
Corporation);  Making  the  Mo-ii  ivith  the  Best. 
(Kelly-Springfield  Tire  Company);  Spande.v  Un- 
limited. (Sarong,  Inc.);  Million  Dollar  Campaign. 
(Alside,    Inc.);    Uncovered;    Close-Up,    (Warner 


Artransa   Park   Television   Ply.    Ltd. 
229   West   43rd   Street,   New   York   36,   N.   Y. 
L.  .Mauger,  Director,  International  Operations 
(See  listing  in  International  Section,  Australia) 


AUDIO  PRODUCTIONS,  INC. 

Film    Center    Buj|(li]i<.; 

6.!0   Ninth   Avenue.   .New    York  36,   N.Y. 

Phone:  PLaza  7-0760 

Date  of  Organization:   1933 

OFFICEBS    .VND    DEP.\RT.MENT    HE.\DS 

Frank  K.  Speidell,  President 

P.  J.   Mooney,   Vice-President  &  Treasurer 

T.  H.  Westermann,  Vice-President,  Sales 

Alexander  E.   Gansell,   Secretary 

John  Henderson,  3d,  Director  of  TV  Sales 

PRODUCER-DIRECTORS 

Frank  Beckwith  Robin  H:ird\ 

L.  S.  Bennetts  Harold   R.   Lipm;in 

Alexander  E.   Gansell      H.  E.   .Maudell 
Erwin  Scharf 

.\ssochte  producer 

Edward   J.  Lamm 

Pathescope   Productions 

Services:  Motion  pictures,  all  commercial  cate- 
gories —  public  relations,  sales  promotion,  mer- 
chandising, training,  medical,  technical  and  edu- 
cational. F.\cilities:  Silent  and  sound  studios; 
complete  lighting  ecjuipment;  mobile  units  for  lo- 
cation work  with  tape  recorders;  permanent  staff 
in  all  departments,  WTiting,  direction,  editing,  ani- 
uKited  drawing  and  optical;  16  &  3.5mm  projec- 
tion room;  two  optical  printers  including  latest 
Oxbeir\';  editing  equipment;  zoom  stand  for  trick 
work;  machine  shop;  extensive  film  and  music 
librar\-  cleared  for  telesision. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Picti.ibes:  .Mexican  Impressions.  .\ i  ii 
York;  Ojicrations,  (Americ:m  .Airlines);  Tclstar. 
( .American  Telephone  &  Telegraph ) ;  Relax  — 
Go  Seat;  Heart  of  Comfort,  (Dn  Pont);  Target: 
Satisfaction,  (Liggett  &  Myers  Tobacco  Compa- 
ny); The  Language  of  Electronics.  (Raytheon); 
Are  We  Kidding  Ourselves?:  A  Major  Scientific 
Breakthrough,  (Texaco);  CAPLA.  (Wallace  Lab- 
oratories); Technic;il  Films  (series),  (U.  S. 
Navy);  T\'  Commehci.vls:  for  N.  W.  Ayer  & 
Son;  Benton  &  Bowles;  Leo  Burnett  Co.;  Cun- 
ningham &  Walsh;  Dancer-Fitzgerald-Sample; 
Dovle,  Dane  &  Bernbach;  Fuller  &  Smith  &  Ross; 
Hill  Rogers.  Mason  &  Scott;  Richard  K.  Manoff; 
-McCann-Erickson:  .Morse  International;  Ogilv\ , 
Benson  &  Mather;  Papert.  Koeing.  Lois;  J.  W.ilter 
Thompson;  Weightnian;  Y'oung  &  Rubicam. 
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Bay  State   Film   Productions,   Inc. 
200  West  57th  Street,  New   York.  N.  Y. 
Phone:  Circle  6-6799 

Carl  Ragsdale,  Vice-President   in   Chg. 
(See  complete  listing  under  Boston,  Mass.) 

For  the  BEST  in   Film  Production  Sources 
—  Refer  to  These  Review  Pages  in  1963 


JOHN    BRANSBY    PRODUCTIONS,   LTD. 

1.S60  Broadwa),  New  York  23,  N.Y. 
Phone:  JUdson  6-2600 

Date  of  Organization:  1936 

John  Bransb\.  President.  Treas.,  Exec.  Prod. 

David  M.   Jacobson.  Vice-Pres.,  Chg.  of  Prod. 

Lee  Stenstrom,  Secretary 

Mich;iel  .A.  Carlo,  Vice-Pres..  Dir.  of  Photog. 
Servic:es:  Production  of  industrial,  travel,  sales 
and  training  films:  16mm  or  3.5mm,  color  or 
black  and  white.  F.^cilities:  Location  equip- 
ment for  photographx'  and  sound.  Full  equipment 
for  industrial  and  location  lighting.  Animation 
photograpln-.  film  editing  service. 

RECENT      PRODUCTIONS      AND      SPONSORS 

.Motion  Pk:ti"res:  Your  Cunard  Holiday  to  Eu- 
rope. Your  Cunard  Holiday  to  America.  (Cun- 
nard  Steam-Ship  Compini\  ) ;  Irama  Susa;  Islands 
of  Rhythm.  ( Standard-\'acuum  Oil  Company); 
The  Magic  Grid,  i  Humble  Oil  &  Refining  Com- 
pany); Toroidal  Drive,  (Curtiss-Wright  Corp.); 
Images  of  Life,  (U.  S.  Information  Agency). 


BRAY  STUDIOS,  INC. 

729  Seventh  Avenue,  New   York  19,  N.Y. 

Phone:  Circle  5-4582 

Date  of  Organization:   1911 

J.  R.  Bray,  Chairman  of  the  Board 
P.  A.   Bray,  President  &  General  Manager 
.\I.  Bray.  Treasurer 
P.  Bray.  Jr.,  Vice  President 
Rodell  Johnson,  Director  of  Animation 
B.  D.   Hess,  Distribution  Manager 
Services:   Planning,   production   and  distribution 
of   commercial,    sales    and    training    motion    pic- 
tures  and   general  education   films   dealing  with 
health,     ph\siolog\',     a\iation     and      electronics. 
Foreign  language  translations  and  production  and 
distribution   of   foreign   language   safety   training 
films.  F.\ciLiTiEs:  Complete  production  staff;  ani- 
mation department  for  technical  and  cartoon  ani- 
mation.   Camera    and    sound    ecpiipment    for   all 
types  of  motion  pictures  and  slidefilms  for  both 
35mm   and    16mm:    two   animation    stands;    color 
or  b&w  interior,  exterior  and  iierial  photography; 
ow'n  film  library  for  distribution  to  schools,  tech- 
nical institutions  and  industiy. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Meet  Mr.  Noise,  (V.  S.  Air 
Force);  The  Omega  Long-Range  Navigation  Sys- 
tem, (I.T.T.);  Installing  Armored  Cable, 
(NEMA);  P.3A  (P.3V-1)  Weapon  System  Op- 
erational Techniques  (five  films);  CIC  in  Anti 
Air  Warfare;  ASW  Weapon  Sysicm  Management 
(two  films);  Concepts  of  Electronic  Warfare, 
(United  States  Navy);  Sliiiefilms:  Preparation 
of  a  Patron;  Anatomy  &  Cosmetology;  Personal 
Hygiene,  (Milady);  Human  Hair,  (self-spon- 
sored ) . 

HIMAN   BROWN 

221  West  26th  Street.  New   York  1,  N.Y. 
Phone:  ORegon  5-2211 
Date  of  Organization:    1931 

Himan  Brown,  Oivner 
Services:  Production  and  direction  of  feature 
motion  pictures,  tele\ision  shows,  radio  produc- 
tions, industriiil  ;ind  institutional  films  and  com- 
mercials. F.vcilities:  Motion  picture  stages,  pro- 
duction center. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pictibes:  Ticclve  Star  Salute.  The  Stars 
Salute.  (Federation  of  |ewish  Philanthropies): 
Voii  Are  Not  Alone.  (Conn.  .Mutual  Life  Insur- 
ance); Moment  of  Doubt.  (Jewish  Chautauqua 
Society);  TV  Show:  Chevy  ^iy■stery  Show.  (Gen- 
eral Motors). 

These  Exclusive  Review  Reports  Are 
a  Copyrighted  Business  Screen  Feature 
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BUSINESS    SCREEN 


BUKAR   4   LARISCH   INC. 

in  i::ist  49th  Stri-tt,  Nf"    York    17.  N.Y. 
i'JKnif:    ELdoracIo   .5.5111 
Date   of   Organiralion:    1953 

Nat  Bukar.  Partner.  Client  Conliut 
Kurt  Larisch.  Partner.  Creative  Direction 
Charli-s  Komberger.  Graphies 
Skhvices:    Sales    promotion    eonsiiltants    tor    p;o- 
;rain   development   in   sales   tiaiiiiiig.    letail   pio- 
iiotion,  sales  meetings,  visual  selling  and  all  ocncr 
ireas  of  business   eommnnicatious.    Proclueers   of 
notion    pietures.    stopmolion     animation,    sound 
klidelilnis   and   filmstrips.    1''a<:ilitiks:    .Art   dent, 
pliotographie    studio.    Portinan    animation    stand, 
lereening  room  —  researeh.  writing  and  prodnc- 
ion  personnel. 

JECENT  PRODUCTIONS  AND  SPONSORS 
iloTioN  l^icrrnKs:  '/'/if  (.'hnniuir  h  What  Y  >u 
Kxpect  of  San  Francisco,  (San  Franeisco  (^firon- 
cle);  Slidefilms:  Oil  &  Cfl.v.  (Oil  &  C.k  ]<nn- 
lal);  eo-LAB-oralion.  (Luxcne);  The  Cold  War. 
Linde  l)iv.  of  I'nion  Carbide);  IBM,  (Mar- 
teller  Incori)orated ) . 


CAMPUS   FIIM  PRODUCTIONS,  INC. 
20  East  4(>tii  Street,  New    York    17,   NY 
Phcne:  .MUrrav  Mill  2-S735 
Date  of  Organization:   1934 

.\at  C^ampus,  President 
lilies  Krater,  Executive  Producer 
.Man   .Ageloff.   Executive   Producer 
Donald    Cohen.    Production    Manager 
Selina   Weintraub.   Dislrihution   Coordinator 
loan  \\'os.  Officer  Manaficr 
KHVICES:     Motion     pictures    and     slidelilnis    for 
iisiness.    government    and    social    agencies;    also 
;irious  film  services  scparateh';   including  trans- 
itions,    sound     tracks;     editing     and      linishing 
rviee  for  company  iihotograplied   films;   distri- 
iition    service.    Facilitiks:     Studio,    on-location 
rinipment  and  creative  st;ifl 

UcENT   PRODUCTIONS   AND   SPONSORS 

lloTioN  PiCTUHiiS:  .\  Matter  of  Seconds.  I  .Merck 
'harp  &  Dohme);  ;)i,i/ .300,  ( E.sso  Standard  Oiv., 
liiinble  Oil  &  Refining  Corp.);  hidoklon  Treut- 
lenl.  (Ohio  Chemical  Co.  Div.,  Air  Heduction 
b. );  The  Art  of  Switehiufi.  (Southern  Hailuav 
ystem;)  Soviet  Vascidar  Anasioniotic  Inslru- 
u'ul.  (Schering  C'orporation);  Groniiig  Up  With 
>eafness.  (Lexington  School  for  the  Deaf);  Ah- 
oniinoperincal  Resection  &  the  MuiuifJ.enwnt  of 
■oloxlonnj.  (New  York  l'Tu\ersit>  -  Belles  lie 
ledical  Center);  Part  III  Examination  {Mai/ 
';gment).  (National  Hoard  of  Medical  Exainin- 
•s);  African  Safari.  (Walston  &  Co.);  Tracheo- 
ronchial  Collapse  in  Bronchitis;  Selective  Tech- 
qiies  Vsinfi  Cincbronchofiraphij,  (Veterans  Ad- 
inistration  Hospital). 


HU   CHAIN   ASSOCIATES 

15  East  4Slli  Slrcel.   N.xv    \,  ,1    17,  .\,Y. 
'  Phone:  PLaza  5-3240 
.  Date  of  Organization;    1944 
j  Hubert  V.  Chain,  Otcner 

>-;rvices:  Industrial  films,  slide  films;  production, 
ireetion.  writing  and  editing.  F\(  u.niEs:  .All 
;iuipmeMt  for  niilocitiun  shontinu  In  Kimin  lS 
5mm, 

jECENT  PRODUCTIONS  AND  SPONSORS 
koTiox  PicTUKEs;  Hifiher  Coffee  Yields;  Revo- 
\tion  in  Corn.  (Olin  Mathicson  International); 
|ii:i'/ig*  Bank  Animations.  (Buffalo  Savings 
ank);  rr«//ic  Film.  (Seamen's  Bank  for  Sav- 
■-'sV  Slidefilm:   Epoxy  Resins,   (CIBA  Ltd.). 


CINEMA  CENTER   OF   NEW  YORK,   INC. 
150  West   54th   St  ,   New    York    li),   N.Y. 
Phone:   CO  .5-3520 

Affihate:  Mel  Kichman  Cinema  Ass;)ciates, 
15ala  Cvnwvd,  Pa.  Phcne;  New  York  Tie- 
line  W.\  5-0470. 

Bobeit   .\.   I.ightburn,   President 

Edw.ird  F.  Cullen,  Vice  President  -  Production 

E.  Doiiuell  Sloneman,  Vice  President.  Prod. 
.Manager 
Services:  Production  of  16mm  and  3.5mm  motion 
pictures  for  industry,  television,  and  theaters; 
animation  and  live  action;  filmog:aphs,  filmstrips. 
slides,  easels,  booklets  and  presentations  for  sales 
promotion,  sales  training  ;md  educ;ilional  tilm- 
strips.  Consultants  on  visual  presentations  lor 
annual  meetings.  s;des  meetings,  traveling  de;iler 
training  schools;  distributors  for  all  major  manu- 
facturers of  audio-visual  equipment;  recordings, 
tape  duplication,  duplication  of  continuous  tape 
for  Beseler  Salesmate.  Originators  ol  wide-screen 
panoranric  filmstrip  iiresentations.  F\(:il,iTi';s: 
Production  lacilities  lor  both  animation  and  live 
action  in  the  United  States  and  abroad;  facili- 
ties for  research,  writing,  art  work,  photographs; 
33min  Oxberry  equipment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pictlhes;  The  Sky's- the  Limit,  (Bethle- 
hem Steel ) ;  A  Different  Story  (  Spanish  version ) . 
(Medical  Mission  Sisters);  Slideeilms;  Portrait  of 
Perfection,  (Temple  Sinai);  Compact  With  Na- 
ture. (Water  Resources  Assn.  of  Delaware  River 
Basin);  Stop  Stalling:  Car  Care  School  Kit. 
( Pnrohiter  Products.  Inc.);  Tidloriuf:,  the  Bishop 
Way.  (.\d\ance  Pattern  Co.;  Coats  &  Clark,  Inc.; 
John  Diitz  &  Sons;  J.  C.  Penney  Co.;  Talon  Edu- 
cation Service);  Customer  Ennineerinfi,  (IBM); 
Svi.ESMATE  PnESENTATio.ss;  IBM  1440  Data 
l^rocessinfi  System.  (IBM);  The  A//,s-.s7ng  Li}ik; 
The  I'nconinion  Travel  Market.  (Esiiuiie  Maga- 
-  ine  t ;  Diahetic  Foot  Care.  (  Mount. linsitU'  Hos- 
•ital);  production  for  Purolater  Products.  Inc. 
Slid:-;  Shows  &  ('hauts;  Promotion;il  Slides  for 
Gregorv'  Ruffa  .Advertising;  superniiirket  presen- 
t;ition  for  Personal  Products.  Inc.;  flip  ch.irt  j^res- 
e:it;ition   for  .Atlas   Supply   ('ompanv'. 
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this  symbol,  appearing  over  a 
loducer's  listing,  indicates  that  display  adver- 
j;ing  containing  ;idditional  and  useful  reference 
lita  appears  in  other  pages  of  this  13th  .Annual 
oduction  Review  issue. 


CITY   FILM   CENTER,   INC. 

66-40  69th  Street,  Middle  \  illage  79,  New  York 

City,  N.  Y. 
Phone:  T\\    4-7SO() 

D.ite  of  Ineorpor;ition;    1957 

Subsidiary:  A\'  Lithographers,  .Avvenire  Build- 
ing, 2.57  Pacific  St.,  Brooklyn   1,  .New   Y'ork, 

[ohn  R.  Gregory,  President 

Herbert   .Avvenire,   Executive  Vice-President 

John  Hud.ik,  Vice  President,  Exec.  Producer 

Ckucncc  Schmidt.   Vice-President.   Productions 

Joseph  W.  HitiKip.  Secretary 

lleuri  La.Mothe.  .\rt  Director 
Services:  Producer  and  production  services  for 
8,  16,  35mm  motion  pictures  and  .sound  slide- 
films  for  business,  industiy.  science,  education, 
health,  T\',  and  political  and  public  ser\  ice  fields. 
Services  include  rese;irch,  story  treatment,  storx- 
board,  script  writing,  talent  search,  casting,  art- 
work, set  design  and  construction,  studio  ;uid 
kication  photographs'  and  smind  recording,  pic- 
ture iind  sound  editing.  ( iorrehited  promotional, 
public  relations  and  s;iles  packages  for  motion 
pictures  and  sound  slidelilms  include  designing, 
lasout.  cops',  artss'ork  and  lithography.  Sei'vices 
to  other  producers  include  studio  rental,  set 
design  ;ind  construction,  ssriting,  editing  and 
production  manageiiK'ut.  I'"ac:ilities:  Equipped, 
staffed  motion  picture  studio;  sound  stage,  svith 
control  room,  narrator's  booth,  scene  dock,  con- 
ference lounge  svith  projection  facilities.  Art. 
editing  and  sound  dep;irtments;  mobile  and  lo- 
cation units;  motion  picture  color-printers  for 
color-corrected  and  exposure  compensated  an- 
ssver  ;ind  rclc;ise  prints.  Erjuippcd  and  st:ilfed 
Lithography  Division  with  four  presses,  includ- 
ing die-cutting. 
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RECENT       PRODUCTIONS       AND       SPONSORS 

Moriox  PuruREs;  Idea  With  A  Future,  (W.  K. 
Kellogg  Foundation,  N.Y'.  State  Board  of  Re- 
gents, A.N. A.);  Teleauide.  (Sterling  lnh)rmation 
Services,  Ltd,);  "Brother  Juniper"  Pidilic  Service 
TV  Series.  (National  Conference  ol  (Hiristians 
&  lesvs);  Fandly  Fitness.  (Panvideo);  Keep  Prej- 
udice Out  Of  Politics.  (V.ur  C:;unpaign  Pr;ic- 
tices);  Today's  Market  Reiiort;  This  Week's  Mar- 
ket Report  (T\'  series);  Polka  Time  (TV  series). 
(Metrovision);  Camp  Christopher.  1962,  (St,  \'in- 
ceiit's  H(mie  For  Boys);  A  Look  Into  the  Ballot 
Box.  (Rutherlord  Democratic  Organization);  The 
lii<ihl  of  the  People.  (Citizens  Connnittee  for 
Sorkosv);  Custom  Optical  Lathe  F'ahrication, 
( D;inker  &  Wohlk);  |)oinl  of  purchase  films 
(Q.E.D.  Gluckin  &  Co.);  Si.idefilms:  .\ccount- 
ing  F'or  Your  Future,  (American  Assn.  of  Certi- 
fied Public  Accountants);  AV  Sales  Meeting 
Presentations  (General  Foods.  \l;i\s\rll  House 
Division). 


CLIFTON    PRODUCTIONS,    INC. 

62  W  est  45th  Street,  New  York  36,  N.  Y. 
Phone:  Ml'rras  Hill  2-0040 

Date  ol  Organization:  1947 

Branch  Office:  Park  Building,  Public  Sqaare, 
Cleveland  14,  Ohio.  In  Cfiarge,  Hossard  R. 
T;ivlor.  31100  Fairmount  Boulevard,  Pepper 
Pike.  Cleveland  24,  Ohio. 

NLmrlce  T.  Groen.  President 

Honald  T.  Groen.  Vice  President  —  Production 

William  Rosenlcld.  Sccr(  tary.  I'reasunr 
Services;  Induslri;il,  Public  relations,  tr.msporta- 
tion,  travel,  nature  studies,  wildlife  conservation 
outdoor  life,  boating,  golf,  fishing,  bunting,  sales 
promotion  and  horticultural  motion  pictures;  TV 
sliorts  and  commercials;  color  stock  shots.  F.4- 
C:1LITIES:  Production  ;iffiliations  tor  location 
shooting  in  Europe.  Middle  East.  F';ir  E.ist.  Aus- 
tr;ilia  and  Latin  .Ameiic;i,  Cameramen  stationed 
in  Ssveden.  Austria  and  Holhind;  ssorldsvide  cov- 
era,g(\ 

RECENT      PRODUCTIONS      AND       SPONSORS 

\loMON  PicTi  RES:  rlic  World  of  /'/lus/ioroiis, 
(  American  Agricultural  C:hemical  Corp. ) ;  Scan- 
dinavia  Callinp.,  Europe  Calling;  Time  Flies, 
(SAS  Scandinavian  Airlines  System);  Let's  Plant 
lor  Spriuji.  (Associated  Bulb  Growers  of  Hol- 
land); Santa's  Workshop.  (Northpole  Recreation 
Park);  Let's  Look  at  Greece.  (Films  of  the  Na- 
tions, Inc.);  The  World  Is  Yours  (T\'  'ieries); 
(by  13  foreign  governments). 


COLEMAN   PRODUCTIONS,   INC. 

75  \\  est    15th  Street.  Nesi   York  36,  N.Y. 
Phone:    Circle    5-9080 

Date  of  Organization;    1935 

H;u'ry  L.  Coleman,  President 

Sonva   Coleman,   Vice  President 

William   T.    .Moeller.    Productton   Mur. 

Ray  Scbus  ler.  Sales  Coordinator 

John  Petersim,   Dir.  of  Photosraphy 

[.  Bross'u.  Sound 

Harold  Azine,  Scripts 
Services;  Production  of  16mm  and  35mm  mo- 
tion pictures  from  script  to  final  print  for  indus- 
try, medical,  travel  and  television  use.  Facilities; 
25'  X  25'  sound  studio  equipped  with  lights, 
props,  sets,  camer;is;  Fe;irless  dolls';  .Ampex  sync 
sound  equipment;  also  cutting  rooms  and  screen- 
ing room.  Facilities  also  available  to  outside  pro- 
ducers. 

RECENT      PRODUCTIONS      AND      SPONSORS 

MoTio.N'  Pictures:   Investnwnt  Casiiuii.  (.Arssood 
Corporation);  The  Skyline  Route.  (New  Y'ork  ,Air- 
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METROPOLITAN      NEW      YORK: 

COLE^AAN  PRODUCTIONS:  CONT'D, 
ways);   Vision    in   MilUani  Aviation   -   Uhisions. 
(U.  S.  Navy);  Inlwduction  to  Sabre,  (Amevican 
Airlines);  France  With  A  French  Accent,  (French 
Gov't  Tourist  Office). 

COLOR  ILLUSTRATIONS,   INC. 
4  East  48th  Street,  New  York  17.  N.  Y. 
Phone:  MUrray  Hill  S-2460 
Date  of  Organization:  August,  1937 

N'ictor  Sandak,  President 

Harold  Sandak,  Secretary 
Services;  Slides,  slidefilms.  color  processing, 
art,  writing  and  sound.  Facilities:  Photographic 
studio,  art'studio,  processing  labs.  Oxberr\-  stand. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Slidefilms:  Getting  Your  Two  Cents  Worth. 
Resilo-Pak.  Ventilating  CeiUngs  (AiTnstrong  Cork 
Conipanv);  Song  of  the  Sahut;  Hou's  Yonr  Sense 
of  Taste  (H.  ].  Heinz  Co.).  Selectivity  Show 
(Sports   Illustrated). 

THOMAS  CRAVEN  FILM  CORPORATION 
330  East  .56th  Street.  New  Y(!rk  22,  N.Y. 
Phone:  MUrray  Hill  8-1.5S.5 
Date  of  Organization;   19.50 

Thomas  Craven,  President 
Harvey  C.   McClintock,   Vice-President 
Joseph  McDonough,  Executive  Producer 
Marvin  Barouch,  ComptroUcr 
Be\crl\-  O'ReilK ,  Director  of  Saks 
D.  William  Robinson,  Production  Supr. 
David  Saperstein.  Production  Manager 
Morton  S.  Epstein,  Supervising  Editor 
Services;    Production   of   theatre,   television,    in- 
dustrial, public  informarion,  training  and  educa- 
tion   films.    Foreign    language    and    translation 
depts.  Live  action   and  animated  T\'  film   com- 
mercial   division.    F.\cilities;     Air    conditioned 
sound  stages  with  live  action  facilities;  Depts.  in- 
clude  camera,   sound,   lighting,    animation,    edit- 
ing, recording  and  projection  rooms. 
RECENT      PRODUCTIONS      AND      SPONSORS 
MoTiox    Pictures;     The    Arabia    of    Laicrenee; 
Wind.  Sand  and  Star;  Romance  of  Arabia;  Steep- 
ing Devils;  Behind  the  Scenes.    (Columbia   Pic- 
tures  Corp.);   A   Leaf  Through   History.    (Snuff 
Industry-  Council);  Contract  1460,   (Hewitt  Rob- 
ins Co.);  Teaching  EngUsh  Conversation,   (  U.  S. 
Information  Agency  —  IMS);  A  Modern  Nation 
Half  as  Old  as  Time.   (Government  of  Jordan); 
Congo  Prime  Minister  Vi.iits  the   United  States: 
Crotcn  Prince  Hamn  of  Libya,    (U.  S.   Dept.  of 
State);  Dental  Care  for  the  Chronically  III.  (V.  S. 
Dental  Public  Health  Service);   Island  of  Prom- 
ise,   (Commonwealth  of  Puerto  Rico);   Excerpts 
from  the  Broadway  Theatre,  (Exhibition  Service. 
Dept.  of  State);  and  others;  T\'  Commerci.\ls: 
for    Wheeling    Steel    ( Cunningham    &    Walsh ) ; 
Buick    (McCann-Erickson);   Studebaker    (N.   W. 
Ayer);  Post  Cereals   (Benton  &  Bowles);  Regent 
Petrol    ( Foote,   Cone   &    Belding    Ltd. ) ;    Texaco 
(Benton     &     Bowles);     General     Mills     Cereals 
(Dancer-Fitzgerald-Sample);    .\rtamar;    Posidron 
(Kastor,  Hilton,  Chesley,  Clifford  and  Atherton); 
Heinz  .57  Varieties  (Maxon),  U.  S.  Anny  (Dancer- 
Fitzgerald-Sample);  Westinghouse  (Direct). 

CREATIVE  VISUAL  MEDIA,   INC. 

13S  East  36th  Street,  New  York   16,   N.Y. 

Phone:  MUrray  Hill  5-8236 

Date  of  Organization:  1958 

Corporate  Affiliates;  Stanlev  Xeal  Productions. 

Inc.,  138  East  36th  St.,  New  York  16,  N.Y. 

Phone;    MU  5-8236 

Amberson    Associates,    138    East    36th    St., 

New  York  16,  N.Y.  Phone  MU  5-8236 
Donald  J.  Lane,  President 
Rosanne  Amberson,  V.  P..  Creative  Director 


Services;  Motion  picture  and  slidefilm  produc- 
tion, including  writing,  research,  surve>s;  devel- 
oping and  production  of  education  programs  in- 
cluding teacher's  guide  and  student  manuals. 
F-ACiLn-iEs:  Art  studio  and  service;  cameras, 
editing. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictlhes:  Beef  Up  Feed  Lot  Profits. 
Farm  Records  Make  $  and  Sense,  (Massey-Fer- 
guson,  Inc.);  American  Family,  (Association 
Fibns.  Inc.);  Slidefilm:  Artist  in  the  Kitchen, 
(The  Nestle  Company);  Present.^tion;  Tips  for 
the  Teens,  (The  Sanforized  Coip.  -  Cluett  Pea- 
body  Inc.). 

SHAMUS  CULHANE 
MOTION   PICTURE   ENTERPRISES 
155  Fifth  Avenue,  New  York,  New  York 
Phone:  TR  7-6990 

Date  of  Organization;  1961 
Shamus  Culhane,  Executive  Producer 
Ser\tces:  Li\e  action  and  animation,  and  com- 
binations of  both  with  traveling  mattes.  Com- 
plete films  from  script,  story-board,  production, 
music,  KtIcs,  sound  effects.  Black  &  white  or 
color,  16mm  or  35nm-i  production.  Industrials, 
educationals,  T\'  commercials,  T\"  spectaculars 
and  live  presentations  for  industn'.  F.\cilities: 
.Animation  equipment;  Bolex  reflex  with  hghts. 
t;rpe,  etc.  for  live  action. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictlties;  Mrs.  Harridiin's  Hat,  (.Na- 
tional Canners  Assoc);  Bell  Science  Series, 
(.American  Telephone  &  Telegraph);  NAM, 
(Doremus  .Agency);  Koko,  (Hal  Seeger  Produc- 
tions);  Slidefilm:   for  Nestles  Chocolate. 

DANECK  PRODUCTIONS,   INC. 

48  East  43rd  Street,  New  York  17,  N.Y. 

Phone:  MU  7-3327-8-9 

Date  of  Organization:  June,  1960 

Joseph  J.  D'.\ngio,  President-Producer 
Dorothee  M.  Eckhardt,  Vice-Pres..  Designer 
Sigmund  Sosiewicz,   Trea.mrer,  Head  Photog- 
raphy 
George    B.    Comin,    Secretary.    Head    Photog- 
raphy &  Sound 
Services;  Design  and  create  audio- visual  presen- 
tations in  "true-to-life"  art  and  dimensional  pho- 
tographic technique.  Slides,  sound  filmstrips  and 
slidefilms  for  sales  promotion  &  training,  person- 
nel training,  public  relations,  corporate  stockhold- 
ers  meetings,   industrial   meetings,   new   product 
presentations    and    complete    presentation    pack- 
ages. F.\cilitles;   Art  department,  photographic 
studio,   script  WTiting,  personnel   and   equipment 
for  location  photography. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Slidefilms;  for  Metropolitan  Life  Insurance 
Company;  American  Telephone  &  Telegraph 
Company;  S.\LEs  Meetlvg  Present.\tions;  for 
Socony  Mobil  Oil  Company;  Slide  Presenta- 
tions: for  IBM  Corporation;  .'\lexander  Smith, 
Inc.;  Kenyon  &  Eckhardt. 


DEPICTO   FILMS  CORPORATION 

254  West  54th  Street.  New  York   19,  N.Y. 
Phone:  COlumbus   5-7620 
Date  of  Organization;   1944 
Jack  R.  von  Maur,  President 
E.  N.  Bunting,  Vice-President 

Services:  A  completely  integrated  one-source 
organization  that  provides:  Editorial  —  from 
technical  to  creative  to  complete  convention  for- 
mat; Motion  Picture  —  li\e-action,  location,  ani- 
mation; Shdefilm  —  training,  promotion,  public 
relation,  merchandising;  Slides  —  all  sizes,  color 
and  b&w,  lamination;  Industrial  Meetings  & 
Con\entions  —  complete  package  from  creation 
through  staging  and  equipment  to  traveling  unit 
teams.  Facilities;  Photograpliic  studios;  full 
motion  picture  department,  live  and  animation; 
completely  staffed  slidefilm  and  graphic  art  de- 
partment, including  hotpress  tspeset;  processing 
as  well  as  photoprinting  and  binding  of  all  slide 
sizes;  widescrcen  and  standard  shdefilm  camera; 
special    wide-screen    and    carbon    arc   projectors. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Are  You  Sure?.  (National 
Board  of  Fire  Underwriters);  Pepsi-Cola  Bottlers' 
Meeting,  (B.  B.  D.  &  O.);  Sign  of  the  Times, 
(Gulf  Oil  Corporation);  Slidefilms:  December 
Merchandising  1962,  (Nabisco);  Quality  Tire 
Sales.  (Gulf  Oil  Corporation);  Keep  Your  Sales 
Power  Up,  (Electrolux  Corporation).  Industrial 
Meetings:  for  Lees  Carjiet;  National  .\ssn.  of 
.Manufacturers;  U.  S.  Rubber  Co.,  Minute  Maid. 


Kevin  Donovan  Films 
15  West  44th  Street,  New  York.  N.Y. 
Phone:  YUkon  6-6049 

John  Bennewitz,  in  charge 
(See  complete  hsting  under  Connecticut) 

Dick   Durrance   Films 
Pelican  Films,  Inc.,  292  .Madison  .\ve., 

New  York  17,  N.  Y'. 
Phone:  OR  9-0670 

Joe  Dunford,  Vice-President 
(See   complete   hsting    under   Colorado) 


^^     this  symbol,  appearing  over  a 
producer's   listing,    indicates   that   display   adver-   ' 
tising  containing  additional  and  useful  reference 
data  appears  in  other  pages  of  this  13th  .\nnual 
Production  Review  issue. 


Real   Facts   for   Sponsors 

— evidence   of    suppliers'    good   faith 

•ii  The  detailed  listings  given  specializing 
producers  of  business  motion  pictures  and 
slidefilms  furnish  the  buyer  of  sight  sound 
media  with  solid  evidence  regarding  any 
prospective  supplier.  Listing  data  requests 
emphasized  the  need  for  both  film  and 
sponsor  references  and  it  is  this  ;rrea  of 
each  listing  which  indicates  the  recent  ex- 
perience of  each  company  in  these  pages. 
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DYNAMIC    FUMS,    INC. 

ExecutiM-  Ollices:  405  Park  A\emie.  Ni-vv  Ynik 
22.   New   V(.rA 

Phone;   FLazj   1-7447 

Date  of  Orj;aiiizati()ii:  1946 

Dh'isions:  Uyiiamic  Theatre  Networks,  Inc. 
.Medical  D>iiaiiiics,  Inc. 

Branch  Offices:  204  Triangle  Hldg..  Pitts- 
bnrRh  22,  Penna  Phone;  E.Xpre.ss  1-0316. 
WilHam  Matthews,  Manager.  .57.3  North 
Melrose.  Elgin,  111.  Phone;  SHerwiiod 
2-0844.   .Mai   Middlesworth,   Muimger. 

Nathan  Z.icker,  Prc.tiikiit 

Walter  Lowe:idahl,  Exec.  Vice  President 

Gerald  Carnis,  Controller 

Mina  Brownstone.  Director  of  Promotion 
and  Public  Relations 
EHVicKs;  Prodncers  ;uid  distributors  of  all  andio- 
isnal  ni;iterials  incloding  films,  tihnstrips, 
mntl  slidefilnis,  t;ipe  and  easel  presentations  for 
idustrv.  public  relations,  sales  training,  employ- 
e  relations  and  specialized  visual  aids.  .Mso 
leatrical  features  and  short  subjects,  television 
rogramming,  special  foreign  language  versions, 
)reign  film  production,  etc.   F.\cilitik.s:    Sound 

ige.s,  recording  ;ind  dubbing  studios,  editing 
icihties  for  all  16nnn  ;ind  35mni  audio-x  isual 
roduction. 

ECENT  PRODUCTIONS  AND  SPONSORS 
loTiON  PicTiHEs;  Main  Street.  (Amico  Steel 
b. );  The  Hospital.  (.American  Hospital  .Assn.  — 
ihnson  &  Johnson);  Meet  Me  At  the  Fain  Turn- 
ike.  (Ford  .Motor  Company);  Grand  Slam.  {.\u- 

lite  Division.  Ford  Motor  Co.);  Color  Dtjnamics, 
Pittsburgh  Plate  Class  Co.);  Modern  Concepts. 
.\yerst  Laboratories);  Racing  U.S.A.  (Champion 
iternational ) ;  Tlw  Daijtona  .500,  (Firestone   fiie 

Rubber  Company);  Regal  Ride,  (Monroe  Auto 
((uipment  Company);  Gentlemen  Start  Your 
tigines,  (Willard  Batterv);  The  Indianapolis 
M  -  1962,  (.Mobil  Oil  Co.);  Victory  Circles, 
Perfect  Circle  Corporation);  The  Big  Go  — 
■)62,  ( P.  .\.  Sturtcvant ) ;  Data  From  Daijtona, 
Pure  Oil  Comp;m\);  Examination  During  Preg- 
incij;  Personal  Care  During  Pregnancy;  Com- 
lications  During  Pregnancy;  Labor  and  Deliv- 
y;  Postnatal  Care.  (U.  S.  Navy). 


EAST  COAST  PRODUCTIONS,  INC. 

45  \\est  4.5th  Street,   Neu    York   :i(i.   N.   V. 

Phone:  Circle  (i-2145 
'  Date  of  Organization;  1947 
I  Date  of   Incorporation;    1953 

'  Joseph  Josephson,  President 

Blanche  Josephson,  Viec-Pre.tident 
.  Davida  Zimmerman,  '2nd  Vice-President 
<  Jean  Greene,  Secretary 

EHVICES;  Production,  editorial  and  technical 
trvices  for  industrial,  educational,  theatrical  and 
N;  film  ser\ices  for  video  t;iping;  public  rela- 
pns  films  and  conimerci;ils  for  domestic  and  for- 
;gn  use;  re-editing  of  feature  films,  shorts,  T\" 
jDgrams  and  spots;  optical  and  special  effects; 
iiimation  ser\ices  and  nnisic;  recording  and  mix- 
|ig;  studio  and  location  photography.  F.\ciLiTiES; 
i5mm  and  16mm  .Arriflex  cameras  with  blimps. 
oom  and  mike;  16mm  Magnasync  t.ipe  record- 
•s;  dollies,  pole  cats,  lighting,  ColorTran;  Eye- 
lo  cameras,  etc.;  insert  studio  lor  table  top  prod- 
pt  shots  and  demonstrations;  three  fully  equipped 

r-conditioned  editing  rooms. 

ECENT  PRODUCTIONS  AND  SPONSORS 
loTiox  PicTiHEs:  Scalextric  Model  Motor  Car. 
Lionel  Corporation);  T\"  Commebcl\ls;  series 
T  Colorfonn  Corporation;  series  for  Ford  InteT- 
itional;  Consul  Cortina  and  Taunus. 


These  Exclusive  Review  Reports  Are 

a  Copyrighted  Business  Screen  Feature 


ELEKTRA   FILM  STUDIOS,   INC. 
.3.3  West  4f)th   Street,    New   York   3().   N.   Y. 
Phone:  Judson  2-3fi()(> 
Date  of  Organiziition;  1956 

.Abe  Liss.  President-C relive  Director 

Sam  .Magdoff,  Business  Manager 

Bob  Yung,  Vice-President 
Sehvicks;  Complete  motion  picture  and  slidefilm 
production;  live  iiction  and  animation  for  T\ . 
theatre,  industr\'  and  business.  F.\cilities:  Script, 
camera,  animation,  design,  sound,  music,  editing, 
slidefilms,  studios,  special  effects. 
RECENT      PRODUCTIONS      AND      SPONSORS 

.Motion  Pictures;  Seiespaper;  The  Eye  oi  the 
Beholder;  The  Retailer.^'  Coloring  Book  ( Bureau 
of  .Advertising,  American  Newspaper  Publishers 
Assn.).  Slujefilm;  7Vie  .Automatic  Dialer  (.AT& 
T).  Live  Show;  Show  Your  Colors  (Bureau  of 
.Advertisi.ig.  .\NP.\).  T\'  Co.mmehcials;  for  Im- 
perial Oil,  Ltd.;  Sperrv  &  Hutchinson;  Schering 
Corp.;  P.  Lorillard;  R.  C.  A.  \ictor;  Westing- 
house;  General  Mills;  Texaco;  General  Electric; 
Ford  .Motor  Co.;  .American  Tobacco  Co.;  Chevro- 
let; U.  S.  Steel;  .Alcoa;  Buick;  Liberty  Mutual; 
N.  B.  C;  Eastman  Kodak,  Oldsinobile;  Nabisco; 
A.B.C.;  Mercury;  Vick  Chemical  Co. 


ELLIOT,   UNGER  &   ELLIOT 
(Division   of   Screen  Gems) 

711    I'ilth   Axeiuif,   New   York.  N.  Y. 

Phone:   PL  1-4400 

Headquarters:  .513  West  54th  St.,  New  York, 
N.  Y.,  Phone:  JU  6-5582 

Date  of  Organization;    1948 

Branches:  Columbia  Studios,  1438  North 
Cower,  HoIKwood,  Calif.  Phone;  Holly- 
wood 2-3111.  Joe  Swavely,  Richard  Kerns, 
Divi^<ions  Supers.  Screen  Gems,  230  North 
Michigan  Ave.,  Chicago  1,  111.  Phone; 
FRanklin  2-4256.  Burton  Neuburger.  Mid- 
We.st  Representative. 

Stephen  Elliot,  Executive  Producer 
Michael  Elliot,  Executive  Producer 
William  Unger,  Executive  Producer 
.Alfred  L.  Mendelsohn,  General  Sales  Manager 
Hugh  Gage,  Bi(sinc.s.s  Films 
Services:    Production   of  commercials,   industrial 
sales   promotion   and   educatioi.al   films.    Facili- 
ties:  Three  stages  .New  York  City  studios.   Full 
use  of  C^olumbi;!   Studio   facilities   in   HoIKwood. 
RECENT      PRODUCTIONS      AND      SPONSORS 

T\'  Commercials;  for  General  Motors;  Procter 
&  G:'mble;  Lever  Brothers;  General  Foods;  Avon; 
Chrysler  Corp.;  and  Du  Pont. 

CHARLES   ELMS   PRODUCTIONS,    INC. 
5  Fast  40th  Street,  New  York  16,  N.  Y. 
Phone:   .MUrray  Hill  6-8S77 
Date  of  Incorporation;  1952 

Branch  Office:   163  Highland  Ave.,  No.  TaiTV- 

town,  N.  Y.  Phone;  MEdford  1-3363 
C'harles  D.  Elms,  President 
(Charles  D.  Elms,  Jr.,  Vice-President 
Ruth  M.  Elms,  Secretary,  Treasurer 
Ser\tces;    Research    and    production    of    16mm, 
35mm  and  70mm  "Widescope"  motion  pictures; 
slide  motion;  sound  sHdefilms;  slide-presentations; 
training  manuals  and  charts  for  sales  promotion, 
sales  training  and  education.  Facilities;   Studio 
and  teclmic;d   laboratory,  mobile   camera,   sound 
and    lighting    equipment,    "Widescope"    camera. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion-  Pictures;  Avi.sun  Polypropylene,  (Avi- 
sun  Corp.);  Valves,  (Cash-Acme);  Footprints  in 
the  Sand;  Brandeis;  Love  That  ]ob  Edition  X, 
{  Philip  Morris  Corp.)  Slidefilms;  Sfore  Shelving, 
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(Philip  .Morris  Corp.);  Base-Roy,  (Burnham  Cor- 
poration); The  Inner-City  Church,  (Board  of 
North  American  Missions). 


WALTER   ENGEL  PRODUCTIONS,   INC. 

2(1    West    47th    Street.    New    York    :!(>.    N.Y. 
Phone:  JUdson  2-3170 
Date  of  Org;uiiz.ation;    1937 

Walter  Engel,  President 

Josiph  T.  Williams,  Exec.  Head  of  Camera 
and  Editing  Dept. 

Robert  W.  Le\eng()od,  Production  Assistant 

Beserly  \oeIbel.  Production 
Services:  Industrial,  docmentary,  educational, 
sales  training  and  T\'  commercials,  motion  pic- 
ture productions;  limited  and  full  animatiim, 
16mm  and  .35mm.  Facilities;  Complete  studio 
f;icilities.  Location  film  and  sound  unit.  Anima- 
tion and  editing  departments.  Single  ;ind  double 
sound  recording.  All  self-contained  operations. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Sehacfer  Story.  (Schaefer 
Brewing  Co. ) ;  Eyes  On  Tomorroic.  ( P.  Lorillard 
Co.);  T\'  Commercials;  Mary  M:irgaret  Me- 
Bricic  (Cookbook;  Wedgewood  Dishes;  Sunbc;un 
Bread:  Schmidt's  Blue  Ribbon  Bread. 

TED  ESHBAUGH  STUDIOS,  INC. 
1029  East    l(>3rd   Street,   New  York  59,  N.   Y. 
Phone:  DA  9-3220 
Date  of  Organization:    1938 

Ted  Eshbaugh,  President 
Jack  Eshbaugh,  Secretary  &  Treasurer 
Services:  Producers  of  live-action  and  animated 
cartoons,  document;iry  and  commercial  TV  spots. 
Facilities;  Live  pliotiigr;iph\  so.iikI  stage;  car- 
toon studio;  cutting  and  editiii'j;  stor\'  dep;irt- 
ment  and  sound  recording 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Toll  Hou.w  Cookies  (Nestle 
Chocolate  Co.);  To  Make  Yourself  More  Beauti- 
ful (Knox  Gelatin);  TV  Commebci.\ls:  for  Coty. 

FARKAS  PRODUCTIONS   INTERNATIONAI 
6.52  I''irst  A\euue,  New  York  16.   N.  \. 
Phone:  MU  9-0967 

Diite  of  Organization;  1958 

Branch    Offices:    424    Li    Po    Chun    Building, 
Hong  Kong,   Marvin   Farkas   in  Charge, 
47  Tango-cho.  .Akasiika,   Minato-ku,   Tok\o, 
Jajxin.   George   Reid   in  Charge,    221   West 
26th   Street,    .New   York,    New   Y'ork,    Barry 
BrowTi  in  Charge. 
Richard  Farkas,  President 
Services:   .Motion  pictures:  theatrical,  industrial, 
commercials   (live  and  animated),  documentary, 
news  coverage,  reporting;  music  (original  record- 
ing), dubbing  (all  far  eastern  languages  and  dial- 
ects),  and  distribution  throughout   the   far  east. 
Facilities:   Production  and  distribution  facilities 
in   New   York.   Hong   Kong,   and   Tokyo.   Equip- 
ment:   full   35mm   cameras    (Arri's   and   Mitchell 
plus  all  accessory  lenses  and  tripods),  17mm  bhm- 
ped  .Arri,  .Auricon   SOF,   Filmos;   studios,   lights, 
generator;  sound  equipment.  Still  camera  equip- 
ment also  in  Hong  Kong. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures;  People  and  Education,  (IBM); 
Hong  Kong,  (20th  Centurv  Fox);  Bozo's  Adven- 
tures In  .A'iia,  (UNICEF&WHDH-TV  (Boston); 
Road  to  Hong  Kong,  (Paramount  Pictures);  TV 
CoMMEPnL\Ls:  for  Pan  American  .Airways  (J. 
Walter    Thompson);    Esso     (McCann-Erickson). 

For  the  BEST  in  Film  Production  Sources 
—  Refer  to  These  Review  Pages  in  1963 
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MATT  FARRELL  PRODUCTIONS,   INC. 
213  East  38th  Street,  New  York  16,  N.  Y. 
Phone:  MUrray  Hill  3-8358 
Date  of  Incorporation:  1951 

Matt  Fanell,  President  &  General  Manager 
C.  Lillian  Farrell,  Secretary-Treasurer 
Services:  Production  and  distribution  of  sound 
motion  pictures  and  sound  stripfilms  for  busi- 
ness and  industry.  Facilities:  Complete  16nim 
and  3.">inin  motion  picture  and  stripfilm  produc- 
tion; color  and  b&w;  sound  studio,  magnetic  film 
recording,  editing  ser\ices,  script,  foreign  lan- 
guage, art  work,  animation. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pictures:  Introducing  Xetc  Amx  Picsi- 
dent,  (.\nierican  Stock  E.\change);  Progress  in 
Fiber  Class.  (Hercules  Powder  Co.  —  .\llegau> 
Ballistics  Lab);  Magic  Hands  for  Hanford.  (AWt 
Atomics);  Efficient  Industrial  Storage.  (N'idmar, 
Inc.);  Operation  Leapfrog;  Hercules  dWIi  Anni- 
versary; Wliat  in  the  World  Does  Hercules  Do. 
(Hercules  Powder  Company);  Uni-Pac.  (AMF- 
Bakeiy  Division);  Ideas  Into  Reality,  (AMF  — 
Gov't  Products  Division);  Precision  Toolmaking 
&  Machining  —  Keystone  of  American  Industry, 
(National  Tool.  Die  &  Precision  Machining  Assn.) 

FILM  ENTERPRISES,  INC. 

222  East  46th  Street,  New  York   17,  N.  Y. 

Phone;  MU  2-3973 

Date  of  Incorporation:   1959 

James  R.  Handley,  President 
F.  William  Bryant,  jr.,  Secretary-Treasurer 
Howard  A.  Mann,  Production  Supervisor 
Services:    Production  of   16   and   35mm   motion 
pictures    for    business    and    industr>';    slide    and 
stripfilms;  script  service;  audio-visual  production 
management  and  coordination.  International  pro- 
duction   capability    in    Canada,    Europe,    South 
America  and  Far  East.  Representatives  available 
for  production  coordination.  F.\cilities:  .\dmini- 
strati\'e  offices;  pre\iew  screening;  editorial  dept. 
fully  equipped  for  all  phases  of  production. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  This  Is  Thiokol;  The  Packaged 
Liquid  Rocket  Engine,  (Thiokol  Chemical  Cor- 
poration); Fifteen  Si.\ty.  (Glassel!  Producing 
Company);  Linac,  (Hughes  Aircraft  Company): 
Pharmaceutical  Sterilization.  (Becton,  Dickinson 
&  Co.);  Command  Decision  —  Part  I.  The  In- 
vasion of  Southern  France.  (U.  S.  Armv  Pictorial 
Center) ;  The  Bright  Horizon.  ( IBM  World  Tr:ule 
Europe  Corji.);  Year  of  Accomplishment.  (IBM 
World  Trade,  Latin  American  .^reas ) ;  Growing 
With  Canada,  (International  Business  Machines 
Co.  Ltd.);  Invitation  to  the  Future;  Tokyo-Inns- 
bruck 1964;  A  Promise  for  Pedro,  (IBM  World 
Trade  Corjioriition ) . 


FILM  GRAPHICS   INC. 
369  Lexington  .\ve..   New   York    I",   N.   Y. 
Phone:  TN  7-3330 
Date  of  Incorporation;   1946 

Lee  Blair.  President 
Bernard  Rubin,  Secretary-Treasurer 
Sidney  Greenhaus,  Production  Manager 
Calvin  Schultz.  Chief  Editor 
Kenneth  Walker,  Dir.  of  Animation 
Lou  Melamed,  Safes  RepresetUative 
Lee  Rothberg,  Director 
Ted  Pahle,  Chief  Cameraman 
Services:    Complete   motion   picture   production, 
35mm  and  16mm;  hve  action  and  special  effects: 
recenth'  expanded  animation  and  editorial  serv- 
ices. F.\cilities:   Two  sound  stages,   50'  x   100' 
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and  75'  X  200'  located  at  3  West  61st  Street,  New 
York  City;  two  35mm  B.  N.  C.  Mitchell  cameras; 
complete  sound  recording  facilities;  35mm 
Mitchell  rear  screen  projector;  animation  and 
film  editorial  departments;  4  animation  stands; 
optical  facilities:  .50  permanent  production  em- 
ployees. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motio.n  Picttjres:  Strength  Vs.  Structure  of  Al- 
loys (Inco);  An  Aid  to  Group  Diicu.uions  (U.  S. 
Navy);  Buick's  for  '63  (General  Motors);  Jazz 
Film  Series.  Good-Years  of  Jazz  (Louis  Arm- 
strong) (Goodyear  International);  Lionel  Science 
Toys  (Grey  Advertising). 


^ 


FIIMEX,   INCORPORATED 

300  East  4(ith  Street.  New  York    17.  N.  Y. 

Phone:   O.X  7-6655 

Date  of  Organization:  December  19.59 

Branch:    E\erglades    Club,    Fort    Lauderdale. 

Fla.  Jack  Drur\-,  Exec,  in  charge. 
Robert  Bergmann.  President 
Marshall  Stone,  Exec.  Prod/Director.  Vice 

President 
Peter  Griffith,  Vice  President  —  Production 
Paul  Minor,  Vice  President  —  Client  Services 
lames   N.    Manilla,   Vice  President  —   Script 

Services 
Robert   Jacques.   Exec.  Supervising  Editor 

of  Completion 
John  Ball,  Animation  and  Graphics  Supervisor 
Jack  Horton,  Chief  Cinemaphotographer 
Ser%tces:  Films  for  business,  advertising,  educa- 
tion, government  and  the  tele\ision  arts.  F.^cili- 
ties:  Studio  and  office  facilities  include  50'  x  SO' 
sound  stage  with  photographic,  lighting  and  sound 
equipment  for  studio  and  location:  still  photo- 
graph lab.  carpentiA-  shop,  dressing  rooms,  make- 
up rooms,  editorial  rooms,  screening  roonis  with 
.35mm  and  16mm  interlock  facilities. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Half  hour  science  central  ser- 
ies for  National  Educational  Television;  Steel 
Magazine,  (Penton  Publishing);  Great  Decisions 
(tf  1962,  (National  Educational  Telexision); 
Show  Magazine  and  Huntington  Hartford  Pro- 
jects. (Show  Magazine):  Modern  .\rithmetic 
Through  Disccn-ery.  ( SiKer  Burdett  Publishing, 
a  di\-.  of  Time.  Inc.);  T\'  Com.merci.vls:  for  Rev- 
Ion  International,  Hertz  Rent-.-\-Car  ( Norman, 
Craig  and  Kumniel,  Inc. ) ;  Parliament,  Post  Cere- 
als, Zest  (Benton  ;md  Bowles,  Inc);  Carter  Prod- 
ucts ( Ted  Bates  &  Co. ) ;  Tuss\'  ( Y'oung  &  Rubi- 
cam.  Inc. ) ;  Oxydo!  ( Dancer-Gitzgerald-Sample. 
Inc.);  Ford,  Mentholatum  (J.  Walter  Thompson). 

Fiore  Films 

3.54   West   4.5th   Street,   New   York,    New    York 
Phone:   DIgby  9-0845 

Wilham  Kohler,  Executive  in  charge 
(See  complete  listing  under  New  Jersey) 

FOIKFILMS,   INC. 
151  .\venue  B,  New   York  9,  New  York 
Phone:  JU  6-6139 

Date  of  Incorporation:  October,  1957 

Jules  Victor  Schwerin,  President,  Executive 
Producer 
Services  .\nd  F.^cilities:  Full  professional  pro- 
duction staff;  libran-  of  music  and  sound  effects: 
associated  with  group  of  documentarv',  industrial 
and  feature-film  screenwriters. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Children's  Hour  Specials  (ser- 
ies of  13),  (Westinghouse  Broadcasting  Co.); 
The  Other  Walls.  (United  ,\rtists-RKO  General); 
A  Puhli.'iher  Is  Known  by  the  Company  He  Keeps. 
(Louis  de  Rochemont  .Associates);  Indian  Sum- 
mer. ( Folkfilms-Casino  Films). 


FORDEL  FILMS,   INC. 
1079  Nelson  Avenue,  New  York  52,  N.  Y. 
Phone:  WYandotte  2-5000 

Date  of  Organization:   1941 

Clifford  F.  Potts,  Pres.  is  Exec.  Producer 

Enid  Borde.  Secretary-Treasurer 

James  Logan,  General  Manager 

bwight  Godwin,  Production  Manager 
Services:  Public  relations;  sales  promotion;  train- 
ing; educational;  scientific  and  medical  motion 
pictures  and  slidefilms;  complete  responsibility, 
including  planning,  production  and  printing; 
specialists  in  color,  live  and  animated,  .■\udio- 
\'isual  consultation  and  ser\ices  for  conventions 
and  sales  meetings  including  display  design,  con- 
tinuous projectors  and  other  desices,  sound  ef- 
fects, sales  gimmicks,  etc.  F.\cilities:  Sound 
stage;  complete  cameras,  lights  and  sovind  equip- 
ment for  studio  and  location  production;  anima- 
tion stand;  art  department;  cutting  rooms;  16mm 
magnetic  and  optical  interlock  screening  facilities; 
color  printing  department;  carpenter  shop;  ma- 
chine shop;  mobile  units. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pictires:  Mcdifilm  Rcjyort  IV  —  Chi- 
cago .\MA,  (Schering  Corporation):  AUTEC 
.Acoustic  Range,  (Lockheed);  S(.  John's  College, 
(St.  John's  College);  Building  of  Worlds  Largest 
Nuclear  Propulsion  Plant.  (Newport  News  Ship- 
building); Ready  For  Sea,  (U.  S.  Na\'\);  Slide- 
FLLMs:  Modern  Pest  Control.  (Cyanamid):  This 
Is  Anatcnsol.   (OHn  International). 


William  J.   Ganz  Company,   Inc. 
(A   Division   of   I.V.C.) 
40  East  49th  Street.  New  York  17,  N.  Y. 
Phone:  Eldorado  5-1443 

(See    complete    data    under    Institute    of    N'isual 
Comnmnication,    Inc.    listing,    this    section) 

GERALD  PRODUCTIONS,   INC. 

421  West  .54lh  St..  New   Vcjrk   l<),  N.  Y. 

Phone:   PLaza  7-2125 

Diite  of  Incorporation:  No\ember,  1955 

Gerald  Auerbach,  President 

Louis     Mucciolo,     Eexecutive     Vice-President 

Henr\-    Traiman,    Vice-Pres..    General    Mgr. 

Samuel    .\uerbach,    Vice-Pres..    Comptroller 

Robert  W.  Rawson,  Vice  President  —  Sales 

Mel  Howard,  Staff  Executive 

D;i\'id  Sa\'age,  Staff  Executive 

William  Blundell,  Studio  Manager 
Services:  Production  in  all  communications 
media-film,  live  and  %ideo  tape.  T\"  and  indus- 
trial shows;  complete  distribution  ser\ices.  Docu- 
mentary, industrial,  educational,  entertainment 
and  government  films.  F.xcilities:  Sound  stages, 
recording  and  mixing  studio;  35nim  and  16mni 
theaters  equipped  with  interlock,  editorial  facili- 
ties, optical  and  stop-motion  departments,  rear 
screen  projection. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  The  Big  Payoff.  (National 
Distillers  Coiporation ) ;  Early  Diagnosis  of  .\rtery 
Coronary  Disease.  ( Warner-Chilcott  Laborator- 
ies); WPIX  Fall  Preview,  (WPIX-T\'):  TV 
CoM.\iERCi.\LS:  for  Plymouth  (\.  W.  .\yer); 
Ipana,  Narragansett  Beer  (Dohert\',  Clifford, 
Steers  &  Shenf ield ) ;  Ansco  Films  &  Cameras, 
Mazola  Com  Oil,  Niagara  Starch,  Sa\ings  Banks 
of  N.  Y'.  (Lennen  &  Newell);  Heinz  Babv  Foods 
(.Ma.xon);  Playtex  (Reach  McClinton);'  Milani 
Salad  Dressings  (Riedl  &  Freede);  DeLuxe  Read- 
ing  Toys,   Twinkle  Tone   Nail   Polish    (ZIowe). 


^ 


(his  s\nil)cil,  appearing  o\era 
producer's  listing,  indic:ites  that  displa\'  adver- 
tising cont:iining  additional  and  useful  reference 
data  appears  in  other  pages  of  this  13th  .\nnual. 
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JACK   GLENN,   INCORPORATED 
207  East  :i7th  Street.  New    'iiiik   Hi.  N.  V. 
Phone:    oxford   7-0121 
Date  of  Incorporation:    1953 
Jack  Glenn,  President 
Bernicc  Trefnian.  Art  Director 
Carroll  Lcc  Douglass.  Editorial  Supervisor 
RVICE.S:    C^oniplcte    production    of    special-pur- 
)se  and  entertainment  motion   pictures;   anima- 
>n  and   filmstrips:   commercials   and   slidetilms; 
niographs;  stories,  storvboards  :ind  \()ice  tracks 
r  animated  cartoons;  text-film  scripts  and  pro- 
iction;    specializing    in    entertainment    and    ad- 
rti.sing  cartoons;   institutional,   public  relations, 
(imolion.  orientation,  educational  films,  fiction- 
or  documcntar).  Contract  or  subcontract  sep- 

lilely  for  script-writing   and  or  directing,   pro- 

■jieing,  editing.  FACiLnits:  \\';ill,  B  &  II,  .\rri- 
■X.  Mitchell  cameras;  lighting  and  sound  eqiiip- 

i:Mit;  studios  and  scenic  shops;  projection  a;id 
tting  rtjoms  in  New  York  Cit\'  :md  in  Ir\'ington- 

'  i-Hud.son,  Weschester  C"ount\',   \.   V 

nCENT  PRODUCTIONS  AND  SPONSORS 
c)Tio\    PitrTiHEs:    What    /.v    a    lioij^.    Monday 

.firning;  Summer  Camping;  Vamihj  Camp'.w^. 
.'ationnl  Council  of  Y.VICA's);  Health  and  Wel- 

ye,  (McGraw-Hill). 


BEN   GREENE    FILM    PRODUCTIONS 

318  West  .">lst  Street.  Ne«   York   19.  \.  Y. 

Phone:  PLaza  7-.38.58 

Date  of  Organization;  1930 

Ben  Greene,  Owner  —  Director 
.|iivicts;    Production   of  sound   slide   films   and 
I  ition   pictures   from    the   idea   to   the   finished 
•ipt  to  the  completed  pictme.  FAcrLiTiKs:  .Stu- 
<  )S  and  etc.  on  a  rental  basis. 

f'CENT  PRODUCTIONS  AND  SPONSORS 
'oTios  Pi<  tuuks:  Tips  On  I'l/pinii.  I  L'nder- 
viod  Corporation);  Slidefilms:  Just  Anumii  t  v 
Oris.  (Burlington  Mills);  From  Hacks  to  Riches. 
li'imeK  Clothes);  Bases  Loaded.  (DC.\  Foocl 
Iflustries,  Inc.);  Standardization  and  Quatitij 
(mtrol  of  Precision  Instrument  Components, 
ilC  Design  Corporation). 


Group   Productions,   Incorporated 
209  East  ^Slh  Street.  \e«    York   17.   N.  Y. 

Tnlly  F.  Rector,  President 

Kobert  A.  Carlson,  Executive  Producer 

|(See  complete  listing  under  Detroit  area) 

iHalos   &    Botchelor   Cartoon   Films,   Ltd. 

c  o  Louis  (le  Kocheinout  Assoc.  Inc. 

'ISO  Miidison  Avenue.  New  '^'ork  17,  N.  Y. 

.Phone:  ().\ford  7-03.50 


(See  listing  under  England,  Intl  Section) 

i     The   Jom   Handy  Organization,   Inc. 
|I775  Broadway,   New   York    19,   N.   Y. 
Phone:   JUdson   2-4060 
Herman  Goclz,  in  charge 

"omplete  office  facilities  and  projection  looui 
with  service  staff  for  Eastern  clients 

(See  complete  listing  under  Detroit  area) 


HANKINSON   STUDIO,   INC. 
ii'2  W  est  4.5th  Street.  New  York  3fi.  Ness   York 
Phone:  YU  6-2 ISO 

pate  of  Organization;   1947 

l^rederick   L.   Hankinson.   President 
lA'alter  Klas.  Vice  President 
jVilliam  Blake.  Director  of  Photography 
Gordon  M.  Day,  Sales  Manager 


l^H  PRODUCTION  REVIEW 


Services:  Single  source  of  both  films  for  indus- 
try and  "live"  and  animated  film  commercials; 
handle  all  phases  of  the  writing  production  pro- 
cess including  stor\bo;u(!s.  cop\\  lyrics  and  music. 
Facilities:  not  listiil- 

RECENT  PRODUCTIONS  AND  SPONSORS 
T\'  CoM.MERCiALS;  for  .\lcoa;  American  C^sana- 
mid;  .American  Safets  R;izor  C'o.;  Hercules  Powd- 
er Co.;  Horn  &  Hardart;  S.  H.  Kress  Stores;  P. 
Lorillard  Co.;  .National  Biscuit  Co.;  Procter  & 
Gamble;  Remington:  Shell  Oii  Co.:  Standard  Oil 
Co.  (New  Jerse\);  Westinghousc  Electric  Co.; 
Wheeling  Steel   ('ninp;\n\ 

HILARY   HARRIS   FILMS  INC. 
49  A  Eighth  Avenue.   New  York.  N.  Y. 
Phone:   OK  5  6464 
Date  of  Organization:  September   19f)l 

Hilary  T.  Harris.  Producer  &  Director 
James  Macaulay.  .\rlist  —  Animator 
Giancarlo  Lui.  Canieranuui  —  Director 
Sehvices:    Documentarv.   experimental   and    ani- 
mation films  for  industry,  education  and  television. 
Specializing  in  strongK-  visual  approaches;  serv- 
ices inchide  full  animation  photography,  special 
titling    effects,    recording    and    16mni    transfers. 
Facilities:   Office  and  studio  space  include  20' 
X  40'  soinid  stage,  editing  rooms,   interlock   pro- 
jection.   O.xberry    animation    stand,    16mm    and 
.3-5mm  Arriflcx  ciuncriis 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pi(:niu-:s;  I'hrcc  lUUion.  i  0\  cipopul.i- 
tion  Inc.);  Winkin  Hlinkin.  (NBC  Public  Alfairs); 
Three  Roads  to  Rome.  (.ABC  Promotional  Spots); 
The  Dialogs.  (Columbia  Bro;idcasting  C^omjiany  > : 
Brotherhood.  (.New  York  City  Committee  on  Hu- 
man Rights). 

HARTLEY     PRODUCTIONS,   INC. 
339  East  4Sth  Street.  New  York    17.   N.  Y. 
Phone:  ELdorado  5-7762 
Date  of  ()rganiz:iti()n;    1927 
Date  of  Incorporation:  1951 

Irving  HiUtley,  President 

Elda  Hartley.  Secretary-Treasurer 

[can  Brooks,  Vice-President,  in  charge  of 
Distrihulion 
Services;  Specialty  is  writing  and  pr(}dncing 
sponsored  industrial,  medical,  training  and  public 
service  films  for  industrv".  general  public  and  T\" 
and  distribution  to  T\'  stations  througliont  the 
United  Sl;ites  and  .Alaska  through  Hartley  Film 
Distributors.  Inc.  Facilities:  Studio  .A.  street 
level,  drive-in  loading  dock;  Studio  B.  pennanent 
kitchen  set.  Equipped  with  16mm  Mitchell  cam- 
era, 16mm  Mitchell  blimp,  16mm  &  .3.5mm  .Arri- 
flex  cameras.  Fearless  dollies.  Mole-Richardson 
boom  (with  perambulator).  6  channel  mixing 
console  with  full  equalization.  17!2mm,  16mm  iind 
Vt"  magnetic  recording  :uid  dubbing.  Rangertone 
and  Fairchild  pic  sync;  16mni  and  35min  inter- 
lock projection.  Complete  lighting  ftpiipinent. 
Two  completely  equipped  editing  rooms  ;uid 
screening  room. 

RECENT      PRODUCTIONS      AND      SPONSORS 

.Motion  Pictcbes:  The  Flute  and  tlie  Fleet. 
(Crestliner  Boats);  The  Egg  and  You,  (Holiday 
.\Iagaziue);  .A  Kitchen  Fable,  (Consolidated  Edi- 
son of  New  York);  Patterned  for  Dining,  (Oneida 
Silversmiths);  Something  S'i'w  from  Something 
Old,  (Star  Bronze);  The  Loveliest  Hair  in  the 
World,  (Shulton). 

HARVEST  FILMS,   INC. 
9S  Riverside  Drive.  Neu   York  24.  N.  Y. 
Phone:  TRafalgar  4-1100 

Date   of   Organization;    19.50 

Leo  Tracbtenberg.  President 
Vita  Trachtenberg.   Secretary-Treasurer 
-Alfred  Socolow.  Production  Coordinator 
Genevieve  .McClane.  Ass't  to  President 
Bonnie  Bever.  Production  Associate 
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Services:  Production  of  motion  pictures  and  film- 
strips  for  industry,  government,  educational  and 
social  service  organizations.  Distributi:jn  of  select- 
ed films  for  clients.  Fac:ilities:  Production  and 
creative  facilities;  cameras,  sound  equipment,  art 
department,  editorial  facilities,  music  library, 
lilni  librarv .  stor.ige,  sound  stages. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  A  Challenge  to  Serve,  Medi- 
cal Defense,  (N.  Y.  State  Dept.  of  Health);  Sight 
For  .A  Lifetime,  (National  Socielv  for  Prevention 
of  Blindness);  .A  Child  Wails.  (Federation  of 
Protestant  Welfare  .Agiiicies);  Hands  and  Safety, 
(National  Society  for  Crippled  Children  and 
Adults). 


HAVERIAND  FILM  PRODUCTIONS 
104  West  76th  Street.  New  York  23,  N.  Y. 
Phciie:  TR   4-1300 

Date  of  Organization:    May.    1958 
l^aszlo  Haverland.  Producer-Director 
.Arpad  Makav.  Assoc.  Prod.  &  Tech.  Dir. 
Bela  Sz:ibadosi.  Writer 
Bertalau  Boduar.  Art  Director 
.Akrn  Bagration.  Prod.  Asst. 
Sehvices;  35nim  and  16mm  script  to  screen  film 
productions.  Facilities:  35-16mm  cameras,  lights, 
magnetic  and  optic;il   recorders,  dnbbers,   studio 
for  dubbng  and   recordings,   music  library,   etc. 
RECENT      PRODUCTIONS      AND      SPONSORS 
MouoN   PicTiTUs:    The  Devils  Pit.    (Teen  Chal- 
lenge Center);  Sales  Report,   (REVLON   -  len- 
sen  .Advertising);  A  New  Twist,   (Mini-Films  - 
B.    F.    Goodrich);    TV    Commercials:     Grotto 
Restaurant,    ( Bazzini    Italian    Restaurant);    San- 
.sabelts,    (Fladell,   Harris   &   Breitner   Adv.). 

HENKIN   PRODUCTIONS   INC. 

8   East    4Sth    Street.    New    York.    N.    Y. 

Phone:  PL  9-2820 

Date    of    Organization:    October     1962 

Howard  H.  Henkin.  President 
Tom  Corcoran,  Executive  Producer 
jack  Bernstein.  Production  Manager 
Piivla  Weiss,  Co-Ordinator 
Services:  Creative  production  of  industrial,  pub- 
lic   relations    and    commercial    television    films. 
F.iCiLiTiEs:  Production  offices  and  editing  rooms. 
New  C'ompanv,  Organized  in   1962 


VIC   HERMAN   PRODUCTIONS,   INC. 

104  East  40th  Street,  New  York  16.  N.  Y. 
Phone:  OXford  7-5348 
Date  of  Organization:  1950 

\'ic  Herman,  President  —  Production  Chief 
Jack  Faulhaber,  Director  —  Vice  President 
Sehvices:  Training  aids  services  for  corporations 
throughout  the  country;  most  services  are  con- 
tracted in  program  form  ;uid  clients  buy  full  over- 
all coverage  by  many  medi;i  tluit  are  produced 
by  us  for:  sales  training,  driver  training,  employee 
relations,  promotions,  ou-lbe-job-traiuing,  and 
follow-through  with  manuals  ;uid  booklets.  F.\CI- 
LiTiEs:  Research  in  field.  scen:nio  writing,  art 
work,  photography  anywhere  in  the  U.  S.,  direc- 
tion, actors,  sound  effects,  music  (original  or  tap- 
ed), processing  of  film  and  final  recording.  Main- 
1\'  specialize  in  color  sound  tilmstrips  and  book- 
let and  manual  productions. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Slidefilms:  The  Route  Sales  .Man's  job;  The 
Quality  Story.  (N.itional  Brewing  Company); 
Customer  In.surance  the  Clairol  Way.  (Clairol, 
Inc.);  The  Supervisor's  Job.  (Ward  B:iking  Com- 
pany)  ;Pro(ec(ion  the  Safe  Way.  (National  Burg- 
lar and  Fire  Insurance  .Assn.). 
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INSTITUTE  OF  VISUAL 
COMMUNICATION,    INC. 
40  East  49th  Street,  New    York   IT.  N.  Y. 
Phone:  ELdorado  5-1443 
Date  of  Organization:  1919 

William  |.  Canz.  President 
\\'a\nne  Bvirnette,  Circulation  A/gr. 
Helen  Spiro.  Production  Supervisor 
John  Molthen,  Executive  Secretary 
jane  Page.  Comptroller 
Services:    Producers   and   distributors   ot   audio- 
visual communication,  including  motion  pictures, 
filmstrips   ,ind    slidefilms.    Facilities;    Complete 
film    production    from    script   to   screen   for   pub- 
lic relation,  industrial,  sales  training,  educational 
and  documentarv'.  Complete  nationwide  and  for- 
eign distribution  of  films. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  PicTxmES:  .A  Litlh  Bit  Mor(.  (.American 
Red  Cross);  Bound  to  Last,  (Binders  Mfrs.  .As- 
sociates); Move  That  White  House,  (Whitehouse 
Evaporated  Milk);  Along  the  Tea  Trail,  (Quaker 
Maid  Companx);  Save  the  Children,  (Save  the 
Children  Federation). 


KAMENY-DELSTON  FILM  PRODUCTIONS 

35  \\'est  45th  Street,  New  York  36.  New  York 
Phone:  COlumbus  5-8060 
Date  of  Organization:  1959 

Vernon  Delston.  Executive  Producer,  in  charge 
of   Production 

Se\mour  Kameny,  Administrative  Director 

Nat  Kamen\-.  Producer 
Services:  Industrial,  public  relations,  and  train- 
ing films;  educational  documentaries;  slidefilms; 
filmstrips;  commercials;  live  industrial  shows; 
TV  packaging.  F.\cilities:  Editing  facilities  and 
equipment;  studio,  sound  stages;  animation  and 
art  depts.;   scenario  dept. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Librium:  Patjchopharmaco- 
logy  in  Action,  (Hoffmann-La  Roche);  Let's  Take 
Pictures.  (Ricoh  Cameras);  Aquafilter,  (.Aquafil- 
ter  Corp. ) ;  Search  and  Rescue,  (  Royal  Canadian 
Air  Force);  New  Japan  Makes  a  Camera,  (Ciin- 
on  Cameras). 


VICTOR  KAYFETZ  PRODUCTIONS,  INC. 

17S0  Broadway,  New  York  19.  N.  Y. 

Studio:  415  West  55th  St.,  New  York  19.  N.  Y. 

Phone:  Circle  5-4830 

Date  of  Organization:   1947 

Branch;    1200    Westfall    Road,    Rochester    18, 
N.  Y.   Phones:   Hillside  5-0883.  GReenfield 
3-3000,  ext  534.  Don  Lyon,  in  charge. 
\'ictor  Kayfetz,  President,  Exec.  Producer 
Se>mour  Posner,  As,nstant  to  the  Producer 
Paul  HaUiday,  Animation  and  Art  Director 
Sylvia  Gerson,  Administrative  Assistant 
Carl  Rogers,  Manager,  Creativision  Inc., 

Distribution  Division 
Irene  Siegel,  Production  A.ssi.stant 
Jane  Kayfetz,  Manager,  Research  Dept. 
Sersices:  Motion  picture  production,  combining 
live     cinematography,      animation.      F.\cn.iTiEs: 
16mm  and  .3.5mm  equipment  for  live  shooting: 
35mm     Eclair     Camerette,      16mm     Camerette, 
16mm  .Arrifle.x  with  zoom  lenses,  full  accessories. 
Studio   flats,    backgrounds,    table    tops,    machine 
shop  and  carpentry  facilities.  Slidefihn  and  2  x 
2  slide  production  cameras.  For  animation  shoot- 
ing:  3.5mm   Model  L    DeBrie   and    16mm   Cine 
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Special  both  completely  adapted  for  animation. 
Oxberr>-  .Animation  stand  with  bi-pack  camera. 
.Animation  stand  (16mm  and  35mm)  with  com- 
pound table.  Complete  art  and  anim:ition  depart- 
ment. 16mm  and  35mm  sound  Moviolas.  35mm 
interlock  and  16mm  projectors  in  booth  of  screen- 
ing room.  Complete  accessory  equipment:  tri- 
pods, high  hat,  dolh',  location  lighting  equip- 
ment,   c:iblcs,   one   station   wagon,   cargo   trailer. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictlties;  Outboard  Vacation.  (Home- 
lite.  Div.  Te.xtron  Inc.);  Fantasy  in  Furs,  (Fur 
Information  &■  Fashion  Council);  Floiccrs  In  Wnn- 
derliind.  (International  Flower  Show):  ETV  Co- 
axicd  Cable.  (Western  Electric  Co..  Inc.);  A  Cen- 
tury of  Communications,  (P.  H.  Glatfelter  Co.); 
The  AB-.5  Gas  Bearing  Stabilizing  Gyro  (in  ani- 
mation &  stop-motion).  (Eclipse-Pioneer  Division. 
Beiidix  Coip.);  Vibration  Testing  —  A  Tool  for 
Reliability,  (Ml!  Electronics  Division.  Te.xtron 
Electronics,  Inc.);  Slidefilm:  Motion-Fit  Shoes, 
(Jaiman  Shoe  Co.  Div.,  Genesco). 


HERBERT   KERKOW,    INC. 
4S0  Lexington  ,\\euue.  New   York   IT.  N.  Y. 
Phone:  YUkon  6-4266 

Date  of  Organization:   1937 
Date  of  Incorporation:   1916 

Herbert  Kdkow,  President  and  Treasurer 

Rosemond  Kerkow,  Secretary 
Services:  Production  from  original  research  to 
finished  film;  for  public  relations,  educational, 
training,  industrial,  documentary,  sales  training 
and  sales  presentation  films.  F.xcilities:  Sound 
stage,  set  building  department,  projection  room, 
sound  recording  and  re-recording;  editing  and 
animation  facilities;  four  cameras  (Bell  &  Howell 
and  Eclair  Camerette,  35mm;  Maurer  and  Arri- 
flex,  16mm).  \'isualization  sound  stage,  special 
equipment  employing  new  techniques. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Project  465L  Quart crlij  Re- 
ports and  Annual  Report,  (International  Electric 
Corporation);  Pa)iorama,  (Modern  Talking  Pic- 
ture Service);  Progress  Reports  on  Coaxial  Cable 
Transmission  System:  if  A  and  #5;  Operation  Xul- 
meg.  (Bell  Telephone  Labs):  Defenders  of  Our 
American  Heritage:  Political  Party  Volunteers. 
(.American  Heritage  Foundation  and  lohn  Han- 
cock Mutual  Life  Insurance  Company);  -A  Record 
of  Progress,  ( New  York  State  Republican  Com- 
mittee); Register  and  Vote  (T\'  Spots),  (.Ameri- 
can Heritage  Foundation);  Convention  Presenta- 
tion, (Educational  and  Religious  Radio  and  Tele- 
visicm  .Assn.,  Inc.). 

MAXIMILIAN   KERR  &  ASSOCIATES 

10  West  46th  Street.  New  York  36,  N.  Y. 
Phone:  CO  5-1255 

Date  of  Organization:  September,  1960 

Maximilian  Kerr,  Director 

Rita  Kerr.  General  Manager 

Rudi  Trautmann,  Art  Director 

Elias  Dominguez,  Designer 

Richard  Conte,  Production  Manager 

Sally  Malin,  Copy  &  Script 
Services:  Creati\e  and  production  facilities  foi 
slidefilms,  slides,  presentations,  booklets,  manuals 
charts,  maps,  complete  promotions  and  sales 
meetings.  F.^cilities:  Creatixe  staff,  art  and 
photographic  studios  and  t>pe  composition. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Slidefil-MS:  a  MeasuremetU  of  Advertising  Ef- 
fectiveness: Editorial  Environment  and  Appliance 
Marketing.  (McCall  Corporation):  Leadership  Is 
the  Key  in  1963,  (Thomas  ].  Lipton  Co.):  Pro- 
grammed Instruction,  ( .Appleton-Century-Croftsh 
Slide  Shows  &  Filmstrips;  Hou:  Your  Advertis- 
ing Works  for  Voi;,  (Metropolitan  Life  Insurance 
Co.);   OTIRLA-OIL/TBA.    (Fram   Corp.). 


PAUL  KIM  &  LEW  GIFFORD 
PRODUCTIONS   INC. 
342  Madison    Axenue.  New    York  17.  N.  Y. 
Phone:   YUkon  6-2826 

Date  of  Organization;  .Augu.st  1960 
Date  of  Incorporation:  ]ul>'  I96I 

Paul  Kim,  Director 

Lewis    Gilford.    Director 

Julia  W'halen,  Production  Manager 

-Arthur  Petricone,  Sales 
Ser\ices:  Creative  service  and  production  of  an- 
imated   squeeze    motion    and    live-action    films. 
F.\ciLiTiES:  None  listed. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictires;  Rhcingold  Players  Series, 
(Leibmann  Breweries);  Armsircjig  Circle  Theater 
Opening,  (Armstrong  Cork  Co.);  Pak-nit.  (Com- 
pax  Corp.);  GRP  "Snowflake",  (American  Oil 
Co.);  Red  Cross  Appeal,  (American  Red  Cross). 
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ROBERT   H.   KLAEGER  ASSOCIATES,  INC. 
35  West  45th  Street.  New   York  36,  New  York 
Phone:  JUdscn  6-5090 

D:ite  of  Organization:   November,   1961 

.Affiliate:   Robert  H.  Klaeger  Associates  of  Cali- 
fornia,    Inc.,    4024    Radford    Ave.,    North 
Hollywood,    Calif.    Phone:    POplar   6-4358. 
Robert    H.    Klaeger,    President;    Robert  A. 
Drueker,  Executive  Vice-President. 
Robert  H.  Klaeger,  President 
lohn  J.  Fenton,  Exec.  Vice-President 
Stejihen   Kambourian,   Viee-Pres.   in  Charge 

Motiim  Picture  Completion 
D:i\id    Quaid,    Vice-President    &    Director  of 

Photography 
Christian  Herfel  Jr.,  Vice  President  &  Executive 

Producer 
Peter  F.  DeCaro,  Secretary— Treasurer 
Services:  Television  and  industrial  film  produc- 
tion; live  aiid  animation.  F.\cilities:  Motion  pic- 
ture  production   facilities   and   print   service  de- 
partment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MirrioN  Pictures:  What  Makes  A  Market.  (Roy- 
al McBee  Corp.);  A  Drop  In  the  Bucket,  (iMartin 
Marietta  Paint  Co. ) ;  sales  presentation  fibn  for 
the  Greyhound  Corporation;  film  for  the  U.  S. 
Air  Force.  T\'  Commercl\ls:  for  Gre\liound  Bus 
Co.;  Genera!  Insurance;  Mazola  Products;  General 
Electric;  Y'ork  Cigarettes;  Re\nolds  Wrap;  East- 
man Kodak;  Johnson  &  Johnson:  Newport  Cigar- 
ettes; Lionel  Trains;  Keds;  Gulf  Oil  Co.;  Ballan- 
tine  Beer;  Came!  Cigarettes;  Hep;  Han-ester  Ci- 
gars; Prestone;  RCA;  United  States  Treasur)'; 
Felsoft;  Mennen;  Rambler;  U.  S.  Air  Force;  Buick; 
Polident;  .Alside  (Reynolds);  American  Gas 
Assn.;  Tupperware;  Ford;  Revlon;  Alberto  VO; 
Quiek-Solv;  Denna  Fresh;  Downy;  Salem  Cigar- 
ettes; Ideal  To\s:  Coca-Cola;  Public  Service;  Fol- 
ger  Coffee;  Gold  Medal  Flour;  Tussy;  J.  P.  Stev- 
ens; Old  Gold  Cigarettes;  Listcrine;  Pontiac;  Wol- 
verine Hush  Puppies;  Project  Hope;  Welch:  Car- 
ter's Pills;  Kent  Cigarettes;  A.  C.  Gilbert;  Re- 
lease; New  Y'ork  Times;  Studebaker;  Pacquin's 


KNICKERBOCKER  PRODUCTIONS,  INC. 
630  .Ninth  .Avenue,  .New    York  36,  N.  Y. 
Phone:  Circle  5-6710 

Date  of  Organization:  1947 

Howard  A.  Lesser,  President 
Willard  \'an  D\ke.  Executive  Producer 
Thomas  S.  Dignan.  Vice-President 
Renzo  Olivieri,  Vice-PresideiH 
.Agnes  Grant,  Secretary 
Frederic  G.  Calder,  Sales  Manager 
Services:    Production   from   original   research  to 
finished  film.  Specialties:   Public  relations,  train- 
ing and  sales  motion  pictures.  F.\cilities;  Cam- 


BUSINESS    SCREEN 


KNICKERBOCKER  PRODUCTIONS: 
a,  lighting,  and  editing  equipment;   animation 

Id  slide-film  departments. 

iiCENT  PRODUCTIONS  AND  SPONSORS 
rioN  PicTi-iuis;  A  Visit  W'itit  lluiics-  Ilnu  to 
crease  Sales,  (Hanes  Hosiery  Ine.);  /•'oik/  for 
ace,  (U.  S.  Information  .-Kgeney);  Aslraimut 
/in  Glenn.  (Xat'I  Aeronautics  &  Space  .\dmin.); 
itional   Rice   Research   Institute,    (Rockefeller 

iiundation). 


INC. 


LANCE  PRODUCTIONS, 
(Fantasy  Films) 
353  W.  .57th  Street.  Ne"    York,  N.  V. 
Phone:  PL  7-6167 

Dale  of  Organization:  19.^0 

Lorren  Lester,  President 

Samuel  H.  Evans,  Vice-President  ix  Treas. 

Cleorge  Lessner,  Vice-President 

.•\lford  H.  Lessner,  Vice-Pres.  &  Coordinator  of 

Production 
itvlCES:  Production  ol  all  l\pes  ol  motion  pic- 
■es  including  commercials,  documentaries,  in- 
strials.  features,  series.  l'".\cii.iTit:s:  Fully  equip- 
il  7-5'  X  7.5'  studio.  24'  high;  recording  stu- 
1  etjuipped  with  Fairchild.  Ampex  and  RC.\ 
iiipment. 


■{CENT      PRODUCTIONS 
irnox  PiCTiHES:  The  Tires 


AND      SPONSORS 

Yon  Ride  On   i  Uni- 


I  Slates  Rubber  Co.);  Rei ohdixcs;  Ten  albums 
■  Manning  Organization.  OnK  1962  production 
erences  submitted. 


Anthony  lane  Film  Studios,  Inc. 
11  Broadway,  New  York,  N.  V. 

Neill  McCaffen. 

See  complete   listing   in   Minneapolis.    Mi[]i].) 

lANE  -  COLE -DIETZ  CORPORATION 
Us  \\est  4(>tli  Street.  New  V:rk  :J'i    N.  Y. 
Phone:  Jldson  6-2.!90 
Date  of  Organization:  .\pril.  1960 

l|oseph  Cole,  Creative  &  Client  Services 
'Herbert  R.  Dietz,  Prodnction  &  C/i('ii(  Services 
Herbert  Giles,  Executive  TecJinieal  Consultant 
.Hhvices:  Producers  of  motion  pictures,  slide- 
fins,  slides,  video  tape,  visual  aids.  TV  shorts. 
tl-a(rically  distributed  conunercial  subjects; 
c  nplete  meetings,  live  or  closed-circuit;  con\cn- 
t.iis;  indns(ri;il  shows,  written,  directed  ;ind 
tinped.  Complete  .service  from  rcse;uch  through 
liished  product  for  sales  promotion,  sales  Irain- 
iij.  public  relations,  sales  meeting,  publicity, 
eipkiyee  relations.  Facilitiks:  .Ml  studio,  erea- 
Ir.  teclmical  and  production  st:iff  .md  facilitiis. 
RCENT  PRODUCTIONS  AND  SPONSORS 
Nl'Tio.N-  PiCTURESs  Hair  and  There,  (Procter  & 
<;;mble);  Curing  the  All-Overs.  (Pepsi-Cola 
(jupany);  To  Lishi  Their  Way.  (United  Com- 
nnily  Funds  &  Councils);  The  Take-Off  Point. 
ijlobus.  Inc.);  T\'  Co.\i.\ikhci.\ls;  for  United 
C  nmunity  Funds  &  Councils;  Cosmedicake; 
S  DEFiLxrs;  for  Charles  Pfizer  &  Co.;  Avon  Prod- 
u  s;  Internal ion:il  Telephone  &  Telegraph;  Unit- 
e.  Health  Foundation;  Salks  Meetlngs;  for 
(jirles  Pfizer  &  C:o.;  Pepsi-C:ola  Co.;  Internation- 
a'Telephone  &  Telegraph. 

OBERT  LAWRENCE   PRODUCTIONS,   INC. 

IIS  West  45th  Street.  New    York    19,  N.  Y. 
'hone:  JUdsnn  2-5242 
Teletype:   NY   M554 
)ate  of  Org;iniz;ition:   1952 
Affiliates 
Jrantray-Lawrence   Animation,    Inc. 
16  North  L;i  BiL-a.  Hollvwood  28,  Calif, 
'hone;   WFbslcr  6-8138 
"elet\pe;  LA  146.3 
lay  Patterson,  President 
iobert  L.  Lawrence.  Vice-President 
Irant  Simmons,  Secretary-Treasurer 


Mh  production  review 


FoHEic.v  Offices 

Robert  Lawrence  Productions    (Canada)    Ltd. 

.38  Y'orkville  .\ve..  Toronto  5,  Ontario 

Phone;  \\'.Mnut  .5-.5.56I 

Hubert  L.  Lawrence,  Chmn.  of  the  Board 

John  T.  Ross,  President  &  General  -A/gr. 
.\t   New   Y'ohk  City 

Robert  L.  Lawrence.  President 

Ru\    Townslicnd.   Vice-President   —   Operatit)ns 

Doris  Reiclibiut,   \'icr  President  —  Production 

Philip  Kornblnm.  Treasurer 

lulie  Coklslein.  Editorial  Supervi.^or 
Services;  Produce  iudustriid  and  sales  promotion 
films,  TV  ijrogr;uiis,  T\'  cuminercials.  Fac:ii.itii;s: 
Two  air-conditioned  sound  stages,  editing  rooms, 
screening  room,  ciirpi'uter  shop,  production  ol- 
fices.  Toronto  production  facilities  are  complete, 
including  60'  x  125'  studio. 

RECENT  PRODUCTIONS  AND  SPONSORS 
T\'  Co.\i.MEiu:iAi.s;  for  Ck'iieral  Electric,  (lib- 
D&O);  Hallmark.  ( Foote,  Cone  &  Belding); 
Mercnrv,  (Keuvou  6:  Eckhardt);  Pillsbuiy,  (Mc- 
Canu-Niarschalk);  Hak).  Gerbcr,  (D'Arcy);  Dcl- 
sey,  (Foote,  Cone  &  Belding);  Greenmint,  (S.S. 
C.&B.) ;  and  others. 


iB-^  cJiM^ASLcn 


NEW     YORK 


ARTHUR  LODGE  PRODUCTIONS,  INC. 
333   West   52nd   Street,   New   York    19,   N.   Y. 
Phone:  JUdson  2-.5477 

Date  of  Incorporation:  October,  1952 

Arthur  J.  Lodge,  Jr.,  President 
Services:     Industrial,    documentary    and    news- 
reel   film   production;    stock    footage   library.   F.\- 
ciLiTiEs:   Ottices.  editing  rooms,  film  vault,  cam- 
er;i  .Old  editing  ccjnipment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Mdtion  Picmiu-.s;  The  Hole  of  the  Miirkch  Hon 
It  Evolved:  Technological  IJeiclopincnt;  The  .V«- 
tion's  Resources;  The  Challenge  of  Management; 
Production  &  Marketing;  Financial  Management; 
Economic  Growth;  Ckwernment  &  The  Market; 
The  Market  &  The  Individual,  (National  Educa- 
tional Television  and  Radio  Center). 


LUX-BRILL  PRODUCTIONS,  INC. 
319-21  East  44th  Street.  New  York  17,  N.  Y. 
Phone:   Oregon  9-6320 
Date  of  Organization;    19.50 

Richard  S.  Dubelm;in.  Director  of  Prod. 

James  M.  Orchard,  Director  Ghent  Services 

Herbert  D.  Brown.  Editorial  Department 

Anne  L.  Bauer.  Office  Manager 
Services;  Production  of  live  and  or  animated 
motion  pictures  and  slidefilms;  ide;is.  writing. 
stor\'boards,  art  direction  from  concept  through 
production  to  screen;  sales  promotions,  training 
films,  documentaries,  TV  commercials;  editing 
and  re-editing  company  films;  integration  of  lilm 
and  live  TV;  rear  projection  and  process  photo- 
graphy. Facilities;  .Animation  dept..  fully  equip- 
ped studio;  location  e(|uii)nu'ut;  editing  ;md 
screening  rooms;  recordinii  studio;  cri';iti\'r  ;uid 
lechnical  staff. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion"  Pictures:  Untitled  for  Remco  Toys; 
Eagle  Clothes;  p'oster  Parents'  Plan;  American 
Machine  &  Foundry;  Jones  &  Laughlin  Steel 
Corp.;  Schenley  Industries;  U.  S.  Ait  Force.  TV 
Commercials;  for  Fleisefimann's  Margarine; 
Campana  Sales  Corp;  T;iyIor-Reed  Corp.;  fones 
&  Laughlin  Steel;  Orkin  Exterminating;  Hoff- 
man-LaRochc;  Remco  Industries;  J;icquelinc 
CTochran  C'osmetics;  National  Biscuit  Co.;  Foster 
Parents'  Plan;  Sterling  Drug;  Colgate-Palmolive; 
Royal  Desserts;  American  Cyanamid;  .Mberto- 
Culver;  Procter  &  Gamble;  Universal  .Appliances; 
and  others. 

These  Exclusive  Review  Reports  Are 

a  Copyrighted  Business  Screen  Feature 


^ 


/MARATHON    INTERNATIONAL 
PRODUCTIONS,    INC. 
10  East  49th  Street,  New  York    17.  N.Y. 
Phone:   MUrray   Hill   8-1130 

Date  of  Incorporation;    1948 

Foreign:  Marathon  Internation;d  Productions, 
Inc..  Publicity  House.  Bell  Street.  London 
N.W.  1,  England.  Maurice  Ford,  in  charge. 
Mariithon  International  Productions.  Inc., 
\'i.i  Lucrezia  (!aro  12.  Rome.  Italy.  Giovan- 
ni Pucci.  in  charge. 
konstautin  Kaiser.  Pris.  &  Exec.  Producer 
Kenneth   Baldwin.   Executive  Vice-President  & 

Supervisor  of  Production 
Erwin   Kramer,   Production   Manager 
Philip   C.    Lewis.   Vice    President    &   Director, 

Creative  Services 
Dicran  Nahigian.  Sales  and  Information 
Cindy   Fanelli.   Manager  of  Accounts 
Services:    Public    inform;itiou    films,    worldwide 
news  ser\'ice.  coinp;m\'  newsrecls.   special  events 
coverage  for  industry;   lilm  editing,  commercials, 
stock  shots,  etc.  Facilitp  s:  Complete  16mm  and 
35mm  prodnction.  recording,  interlock  and  edit- 
ing  facilities.    Correspotulent    cameramen    in    all 
countries  ol  the  world  ;uid  throughotit  the  Ignited 
States. 

RECENT      PRODUCTIONS      AND      SPONSORS 

\l()iii)\  l'Kiriu-,s:  ,\  7"i;iir  Like  I'liis:  Alaska 
lliglncaij.  (\olkswagcn  of  .\merica ) ;  The  Right 
Hand  of  Plentij.  (N'olkswagenwerk  A.C;.,  Ger- 
in;niy);  Fashions  On  A  Spree,  (NBC-TV,  Spec- 
trum .Associates);  Thin  Along  with  C.  V.  Hostel- 
ler,  (Paramount  Pictures). 


0 


/\/\edical   Dynamics,   Inc. 
405  Park  Avenue,  New  York  22,  N.Y. 
Phone:   PLaza   1-7447 
Sol  S.  Feuerman,  President 
(See  complete  data  under  Dynamic  Films 

Inc.  listing,  this  section) 

ARTHUR  AAOKIN  PRODUCTIONS 

450  West  56th  Street.  New  York  19.  New  York 

Phone:  PLaza  7-4868 
Date  of  Ogranization;   19.56 

Arthur  Mokin,  Owner-Producer 
Joseph  Weber,  Distrihution  Manager 
Barbiira  Mokin,  Administrative  Ass't 
Services:    Production    ;nid    distribution    of    non- 
theatrical  motion  pictures  and  slidelilms.  Facili- 
ties: Camera  and  editorial  equipment  for  16mm 
production.  Library  :uid  maintenance  equipment 
tor  print  distribution. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pit  tities;  The  Creal  Land;  .\nd  Eolloiv 
Me,  (National  Council  ol  the  Protestant  Epi.scopal 
Church);  A  Phinl  for  Tomorrow.  (P.  Lorillard 
Company);  Slidefilms;  Hawaii  and  Missions; 
Tlie  Church  at  Warren.  (The  United  Church  of 
Christ). 

ARNOLD  MORRISON  LTD. 

150  West  55th  Street,  New  York,  N.Y'. 
Phone:   Circle  5-28.50 

Date  of  Organization:    1940 
Date  of  Incorporation:  1957 

Arnold  Morrison,  President,  Producer-Director 
Peter  Jones.   Writer-Director 
Fiedric  Abeles,  Production  Supervisor 
William  Monis  .Agenc>',  Harry  L'fland,  Agent, 
Sales  Representation 
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METROPOLITAN      NEW      YORK: 


ARNOLD  MORRISON  LIMITED: 

Services:  Creative  writing,  planning  and  pro- 
duction of  dociunentan,-,  indush-ial,  educational, 
sales  promotion  and  public  relations  films.  Live 
programs  for  sales  meetings  and  conventions. 
F.iciLiTiES:  Filming  and  editing  facilities;  film 
library-  for  stock  footage  and  rear-screen  projec- 
tion plates.  Film  research. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pictxties:  The  American  Coitsiimer  Fran- 
chise, (Ma.\\vell  House);  The  S'iglit  People, 
(Omnibus.  Robert  Saudek  Associates);  David 
Brinkhijs  journal,  (NBC);  Baggage  Is  Our  Busi- 
ness, (Trailways  Bus  Co.);  The  Race  of  the  Week, 
( Herbert  Swope  Productions ) ;  The  American 
Econom  y,   ( Showpac ) . 


m 


1 

MOVIETONEWS,    INC. -20th    CENTURY    FOX 
460  West  54th  Street.  -New  York  19.  N.V. 
Phone:   CO   5-7200 
Date   of  Incorporation:    1919 

Branch  Offices:  London,  England;  British  Mo- 
vietonews.  Ltd..  North  Orbital  Road,  Den- 
ham  U-xbridge.  Middlesex;  E.  T.  .\dams. 
Director.  Paris,  France:  Actualities  Fox 
Movietone,  48  Quai  Carnot  —  St.  Cloud, 
Seine-et-Oise;  Jack  Muth.  Director.  .Austra- 
lia: Australian  Movietonews,  4.3  Missenden 
Road,  CamperdowTi,  S\dne> ;  Frank  Killian, 
Director.  Germany:  Fox  Tonende  \\  ochen- 
schau,  83  Turkenstiasse,  Munich  L3;  Hans 
Lipp,  Director.  Rome,  Itah  :  Movietone  Itali- 
ana,  \'ia  Goilo  60;  \ittorio  Dellavalle,  Man- 
ager. 
William   R.   Higginbotham,  Vice  President 

&  Producer 
Jack  L.  Kuhne,  Production  Manager 
Burt  Reinhardt.  Managing  Editor 
Dorothy'   M.    Mattimore,   Sales  Director 
Charles  F.  Minck,  Manager  of  Administration 
&  Finance 
Ser\ices:    Producers    of    business    &    industrial 
films,  documentaries,  T\'  commercials,  tele\ision 
newsclips,   16mm/3.5mm  newsreels.  hbrary  stock 
footage,  short  subjects;  editing,  dubbing,  titling, 
scoring;  foreign  language  adaptations;  film  con- 
sultation and  advisory  ser\ice.  F.^cilities:  Large 
sound   stages   in   New   York   with    coaxial    cable 
connections;    recording   rooms,   screening   rooms, 
offices  and  staff  around  the  world  to  afford  in- 
ternational  news   and   production    cn\eraae   with 
fill!  laboratory  facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion-  Picttties;  The  Great  Tax  Debate,  (U.S. 
Chamber  of  Commerce);  International  Inter- 
views, (Trans  World  .Airlines);  The  American 
Challenger,  (United  States  Lines);  Fairway  Fash- 
ions, ( Goodyear  Rubber  Company ) ;  Pari*  Out- 
Parised,  (Buick  Div.  of  General  .\Iotors);  Bour- 
bon Aromarama,  (Schenley  Industries.  Inc.); 
Danish  Chri.^mas,  (Schenley  Import  Compan\); 
Report  to  Stockholders,  (.American  Can  Compa- 
n\);  United  Artists'  Mercouri;  Wa-^hington 
Awards  Dinner,  (United  Artists);  Bonwit  Fash- 
ions; Criterion  Premiere.  (Columbia  Pictures); 
The  Science  Report.  (USI.A  —  T\"  series);  Com- 
munism, (Storer  Broadcasting  T\"  Series);  John- 
son's Art  Show  —  USA,  (Johnson's  Wax  Compa- 
ny); Awards  1963,  (Free  Enterprise  -Awards 
Assn.);  Ano(/ier  Ves.sel,  (Grace  Lines);  Fur  Fash- 
ions, (United  Hospital  Fund  Ben  Kahn  Furs): 
Betting  Machine,  (Electronic  Assistance  Corp.); 
Japan  in  Style,  (Hotel  Okura);  Stratoscope  II, 
(Perkin  Elmer  Corporation);  My  City.  (Empire 
State  Building  Company);  Flying  Down  to  Rio 
with  Conrad  Hilton,  (Hilton  Hotels  Corpora- 
tion); Hflir  Styles,  (Clairol  Inc.);  Spinning  Mill. 
(Spiiming  Mill  Co.  of  Japan);  Peruvian  Pano- 
rama,   (Pepsi   Cola);   Gypsum  Stock  Pile,    ( Na- 
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tiunal  Gypsum);  Orhitread  Machine,  ^ American 
Machine  &  Foundry);  Living  Letters,  (.Minnesota 
Mining  &  Manufacturing  Co.);  Kennedy  Visits 
Mexico.  (U.  S.  Information  -Agency):  Insect  Re- 
pellent, (Johnson's  \\'ax  Company);  Gold  Dollar 
Commercials,  (Filmlets  Ltd.  —  South  .Africa); 
4-H  Tractors,  (American  Oil  Co.);  Eakejff, 
(Pillsbury  Flour  Co.);  Rockefeller  Campaign, 
(Repubhcan  Convmittee);  Sewing  Machine. 
(Sewing  Machine  Co.  of  Japan);  Kennedy's  Tour 
of  Latin  .America,  ( U.  S.  Information  -Agency ) : 
Shalom,  (Zim  Lines);  Eurailpass,  (Union  Min- 
iere);  1962  Sports  Year-Ender.  1962  -Wits  Year- 
Ender,  (Newspapers  &  TV  Clients). 


MPO    PRODUCTIONS,    INC. 
(A  Subsidiary  of  MPO   Videotronics) 
222  East  44th  Street,  Ne«   York  17,  N.Y. 
Phone:    TN   7-S200 
Date  of  Organization:   1947 

Branch  Offices:  Michigan:  KerbawA-MPO 
1300  Buhl  Bldg..  Detroit.  Phone:  WO  3- 
0201,  Haford  Kerbawy,  President.  IlUnois: 
185  -N.  Wabash.  Chicago.  Phone:  373-23-55. 
Bill  Bailev.  Manager.  California:  800  N. 
Seward,  HolK-ivood.  Phone:  HO  6-3341.  .Mel 
Dellar,  Vice-President.  Canada:  Suite  100. 
19  Mehnda  St.,  Toronto.  Phone;   .36.3-0138. 

Judd  L.  Pollock,  President 

Mar\in  Rothenberg,  Vice-President 

.Arnold    Kaiser,    Vice-President 

Gerald  Hirschfeld,  ASC,  Vice-President 

Gerald   Kleppel,   Vice-President,    Secretary 

Sanford  Greenberg,  Treasurer 

Bert  Briller,  Asst  to  the  President 

Charles  Dubin,  Andrew'  Gold,  Maur>-  Goldberg, 
Burt  Harris,  Joe  Kohn.  Joseph  Lemer,  Mur- 
ray Lemer,  Ira  Marvin,  Dave  Monahan. 
LIo\d  Bitter,  \ictor  Solow,  Mickey  Trenner, 
Charles   Wasserman;   Producer-Directors 

Joseph  Moncure  March,  Scenario  Editor  & 
Producer 

Sol   Goodnoff.   Dir.   of  Special  Effects 

Fred  Foster,  Morton  Dubin,  Hal  Persons,  Wil- 
liam Susman,  Producers 

Paul  Petroff,   Director  of  Scenic  Design 

\\'illiam  MoKticux.  Set  Designer 

Zoli  \'idor,  -ASC,  Hans  Koenecamp,  -ASC,  Tony 
Brooke,  Stan  Meredith.  Gordon  Willis,  Di- 
rectors of  Photography 

Julian  Bergman,  Frank  Madden,  Supervising 
Editors 

.Al  DeRise,  Bennett  Canarick,  Hortense  Sie. 
Joseph  Taylor,  \\'emer  Schott,  Robert  Lynch, 
Garry  Hayes,  Reva  Schlesinger,  Editors 

Philip  Frankel,  Norman  Gew  ;rtz.  George  .Mar- 
vin. .\s.sistant  Directors 

Dep.\iitment  He.\ds 
Lawrence  Mezey,  Sound  &  Recording 
Ira  Loonstein,   Studio  Manager 
Norman  Leigh,   Electrical 
Emmet  Jones.   Grip 
EUiot  Jones,  Properties 
John  Collins,  Construction 
Frank   Nield,   Paint 
And\    CianeDa.    Make-Vp 
Muriel  Gettinger,  Stylist 
Jack  Safran,  Laboratory  &  Print  Control 

S.iLEs   Meetings,    I.vc.    Division 
Joseph  F.  Kilmartin,  President 
Earl  Fultz,  Vice  President 

GOVERN-NfENT    PROJECTS     DIVISION 

.Andrew  Gold,  Vice-President 

Kenco-T-^pe  Film  Drvisio.v 
Ken  Cofod,  Vice  President 
Rov  Lindau,  Sales  Manager 


MPO  PRODUCTIONS  INCORPORATED: 
Service-S:  Complete  production  of  films  for  sales 
promotion  and  training;  public  relations:  infor- 
mation and  training  films  for  industry.  U.  S. 
forces  and  gov't  agencies;  color  sportsmen's  and 
conservation  films.  Distiibution  service  to  T\' 
stations,  club  groups,  schools,  etc.  Presentations 
and  stage  shows  for  industry,  closed  circuit  and 
live  presentations  for  sales  force  and  manage- 
ment meetings.  Facilities:  ( New  Y'ork ) :  Large 
self-contained  studio  center  for  sponsored  films; 
includes  9  sound  stages  with  lighting,  photograph- 
ic, and  sound  equipment,  make-up  and  dressins 
rooms,  screening  rooms,  set  construction  shops, 
editing  facilities,  kitchens,  paint  shop,  machine 
shop,  casting  rooms,  special  effects  shops:  mobile 
units  for  on  location  photography;  recording  stu- 
dios: off-stieet  ramps  for  loading.  (California); 
Complete  production  facilities  in  the  heart  of  the 
Hollv'vvood  motion  picture  district  including  sound 
stages,  lighting,  shops,  photographic  and  sound 
equipment,    make-up    and    dressing    rooms,   etc. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictx-res:  The  Gold  Link,  i  .Americai; 
Telephone  &  Telegraph);  Look  of  the  Leader 
(.Anheuser-Busch.  Inc.);  Operation  Hardnose. 
Xike  Zeus  Report  of  Progress  #10.  i  Bell  Tele- 
phone Laboratories):  Colgate  Distributors  Meet 
ing,  (Colgate-Palmolive  Co,);  Sports  Spectacu 
lar.  (CBS);  Happy  Sew  Year  -  '63,  i  Dodgf 
Division,  Chrvsler  Corp.);  White  Owl  Sweep 
stakes,  (General  Cigar  Co.);  The  100?  Chh 
(IBM);  First  Things  First,  (Johnson  &  Johnson^' 
1962  Kentile  Distributors  Conference,  (Kentile 
Inc.);  Monsanto  '62,  (Monsanto  Chemical  Co.) 
Slidefilms:  Calvert  Christmas  Packaging.  (Cal 
vert  Distillers  Co.);  How  to  Succeed  in  the  Liti 
Insurance  Business  By  Using  Referred  Leads  am 
Making  Good  Neighbor  Calls,  ( Metropolitai 
Life  Insurance  Co.);  Premium  Merchandising 
(Mobil  Oil  Co.,  Inc.);  T\'  Com.merchls:  (ir 
N.W.  Aver;  "Ted  Bates;  B  B  D  6c  O:  Leo  Burnett 
Compton;  D'.Arc)-;  McCann-Erickson;  J.  Walle, 
Thompson;  Warwick  &  Legler;  Young  &  Rubicam 

MULIER,   JORDAN   AND   HERRICK,    INC. 
554  Fifth  Aveiiiic.  Neu  'S.irk  -ifi.  N.  'i. 
Phone:    Circle   5-1S20 
Date  of  Organization:    19.55 

John  T.   Jordan,  President.  Sales  Manager 
Wilham  F.  Herrick,  Vice-President,  Charge  o, 

Audio-Vistial  Department 
Frank  B.  Muller,  Vice-Pres.  &  Treasurer 
Clinton  Lewis,  Creative  Director  • 

Mark  Parrier,  Account  Executive  i 

Dick  Christerson,  Account   Executive 
Fred  Payne,  .\ccount  Executive 
Marvin  Gregorv,  Senior  Scriptwriter 
De  Wolf   Hotc'hkiss,   Audio-Visual  Art  Dk.  < 
Reginald  Troncone.  Art  Director  [ 

Bernard  Hirsch,  Art  Director 
-Art  Diener.  Co;)i/  Chief 
Louis  Zacks,  Art  Director 
A.  J.   Lazarus.  PuhVc  Relations  Director 
Servtces:   -All  phases  motion  pictures,  slidefilm 
and  other  audio-visual  media.  Service  audio-vii' 
ual,   public  relations   and  print  media   acc-ounL' 
F.\ciLmEs:   Nine  staff  writers,   director,   art  di 
rector:  art  facilities. 

RECENT  PRODUCTIONS  AND  SPONSOR 
Motion  Picti-res:  Champion  Welcomes  You 
Dealers  Worksong  (Champion  Spark  Plug  Co.) 
Just  Fine;  The  I.  R.  D.  Man's  Day  i  Brown  Sho 
Co.);  One  Hour  to  Darkness  (Donahue  Sale 
Corp.).  Slidefilms:  IMP.^CT  (IBM):  Thirt 
Birds  on  a  Summer's  Day  (Metropolitan  Life  In; 
Co.):  Polar-stream;  The  Silver  Knob  (Linde  Co.) 
-A  Book  is  a  Book  is  a  Book  (F.  W.  Dodge);  Th 
Hidden  Plant  (-Amer.  Machinist-Metalworkin 
-Mfg.);  The  Magic  Moment  (J.  C.  Penney);  B( 
hind  These  Doors;  The  Glass  Fabric  System  i, 
P.  Stevens);  A  Song  of  Dealer  Support;  -A  Ha 
ter  of  Money;  &  3  others  (Champion  Spar 
Plug);  The  Perfect  Salesman;  The  Time  of  Yoh 
Life;  &  4  others  (BrovvTi  Shoe);  The  Sation 
Top  Songs  (B.  M.  I.). 


BUSINESS    SCREE 
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OWEN   MURPHY   PRODUCTIONS,    INC. 
6()(>  Kittli  Aic-mif,  .\t«   Vork   1!).  N.V. 
Phone:    PLaza   7-8144 
Date  of  Organization:   1946 

Owen   Miirpln.   President 
Paul  Cohen,  Vice-Pres.  in  Cliff.  Production 
Eric  LawTcnce,  Vice-Pres.  in  C/ig.  Editorial 
Artlinr  Kaplan.   Controller 
\\illi:nn  Brncli-r,  Editorial  .Assistant 
Don  DcKina.  Expediter 
itnviCK.s:   Motion  pictnres  for  industry  and  tele- 
ision;   complete   production;   scripts,   cineniatop- 
.iphy,    editorial,    recording;    live    and    animation. 
ipecial    editorial    sersice    for    industrial    photo- 
.raphic   departments.    Facilities:    Full    produc- 
!ion  facilities  including  3.5mfn   and    16mm   cam- 
ir.is;    lighting    equipment;    magnetic    sound    re- 
hirdcrs;  mobile  location  unit;  cutting  rooms;  re- 
cording room  and  insert  stage. 

Jecent    productions    and    sponsors 

loTIo.N  I'lCTiHKs:  Wire  For  Sound;  Krij.'itullos; 
onquesi  of  Lifihl:  Worlds  Fair  Show.  (.Ameri- 
111  Telephone  <<  Telegraph  C.o. ) ;  Somalia  Visi- 
tr,  (U.  S.  Information  .'\geiicy);  Belmont  Stakes; 
rome  Handicap;  Day  At  Saratoga;  (Thomas 
Deegan  Company.  Inc.);  Dealer  Meetinii  1962, 
Firestone  Tire  &  Rubber  C;onip;niy ) . 


lATIONAL  PRODUCTION   ASSOCIATES,   INC. 

I  :i,i  \\  est  4.5th  .Street,  .New  Vork  .id.  .New  Vork 
Phone:   Jldson   2-:i02() 
Date  of  Organization:    1962 

loscph  S.  Salzburg.  President 
Bert  L.  Coleman.  Vice-President 
HVicEs:  Live,  film  and  tape  production,  theati  i- 
1  &  non-theatrical;  T\'  commercials,  industrial, 
)cumentaries,  newsfilms.  Production  manage- 
ent,  film  completion  service.  I'acilities:  Offices, 
idio,  camera  and  lights,  editing  rooms;  projec- 
in  equipment. 

;CENT  PRODUCTIONS  AND  SPONSORS 
lOTiON  PiCTT'Hiis:  Tips  and  tricks  (Screen  Gems 

temational,  national  syndication);  A  to  Z  (Ma- 
j-  T\'  Productions,  national  syndication ) ;  Lin- 
iatronics  Eansuase  (Linguatronics);  Oral  Polio 
'iccine  ( Lederle  Laboratories ) ;  Life  Cijclc  of 
;<«(),  Story  of  Snow  Crystal.  One  Cell  Life, 
tildfish  (Productions  Unlimited);  Creat  Mo- 
i/nls  of  Creat  Composers.  Memorable  Moments 
(!   Symphony.    Memorable    Moments    of    Ballet 

lajor  T\'  Productions);  Communism  R.  M.  E. 
<  torer  Broadcasting) . 


Stanley  Neal   Productions,  Inc. 
138  East  .36th  Street.   New  Vork    Hi,   N,Y. 
Phone:  MUrray  Hill  .5-82.K) 

(See  complete  data  imder  Oeative  N'isual 
Nfedia,  Inc.  listing,  this  section) 


DON   NESTINGEN  ASSOCIATES 
515  Madison  Avenue,   New    Vork  22.   N.Y. 
|Phonc:  PLaza   1-0523 
Dale  of  Organization:   19.57 

Don  Nestingen,  President 

'.  Burke,  Vice-President 

^arris  Hviev',  Producer 

iviCES:   16mm  and  3.5mm  motion  pictures  for 

cific   communications    jobs    for   business    and 

ustr>'.    Facilitiks:    Cameras,    lighting,    sound 

I  editing  equipment  and  facilities. 

:ent  productions  and  sponsors 
Tiox  Pic-miEs;  Co.si  Control  m  I-iikl  Con- 
vlj'rtion.  (The  M.  W.  Kellogg  Co.);  Socal  Au- 
t<  ated  Oil  Recovery.  (Lockheed  Electronics); 
Uiograpbic  Webb  Offset  Printing,  with  Satellite. 
(  Hoe  &  Company ) ;  Building  a  Refinery  on 
a  arge,  (Chemical  Construction  Corp.);  Par-Ex 
P  -tic  Pipe,  (The  Plastex  Company). 


NEWSFILM,    INCORPORATED 
1(1  East  49th  Street,  New    'iork    17,   New  York 
Phone:   .Mlrray   Hill   S-30(i:! 
Date  ol   Organization:   Dece:iiber,   19.58 

Kenneth   Baldwin,   President 

Kenneth  Brighton,  Manager 
Sekvices:  Public  intormation  films,  industrial  and 
sales  films,  worldwide  news  service,  compan\' 
newsreels.  speciid  events  coverage  for  industry, 
film  editing,  recording  and  interlock  f;icilities, 
commercials,  stock  shots.  Facilities:  16mm  and 
3.5mm  production  and  editing  facilities.  Corre- 
spondent c;uiieramcn  in  all  coimtries  of  the  world 
and  throughout  the  United  States. 

recent  productions  and  sponsors 
.Motion  Pictches:  Million  Dollar  Airlift,  (Gen- 
eral Electric  Company);  eleven  sports  shorts  for 
\olkswagen  of   America. 
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Fred   A.   Miles 
Communications   Centers,    Inc. 
lOS  West   End,   Ne«    Vork.   N.V. 
Phone:  SUsquehanna  7-8770 

Joe  BiTustein.  General  Manager 
Cli:irles  Ticho.  Production  Manager 
Philip  Cioodniiui.  Director 
l';uil   Blustain.  Producer 
ll.Mik   liarth.  Producer 
Kicli;nd  Stone,  Editor 
J.ui  (iordoiL  Office  Manager 
(See  complete  listing  under  Chicago  area) 

JOEL  O'BRIEN   PRODUCTIONS,   INC. 

225  E;  St  4()lli  Street.  New   ^ork.  New  Vork 

Phone:  EL  5-7.520 

D;ite  of  Org;uiiz;ition:  June  1960 

Joel  O'Brien,  President 

Bill  Bucklev .  Vice-President 

Norman  W.  Schur,  Secretary-Treasurer 
Skbvices:    Film    and    television    prodtiction    ;md 
packaging.    Facilities:     E.\ccutive    offices    and 
editing  facihties. 

RECENT  productions  AND  SPONSORS 
Motion  Pictciies;  Songs  For  .V  Belter  Tomor- 
row, (United  Auto  Workers);  Anatomy  of  a  Lie, 
(International  .A.ssn.  of  Machinists);  People  and 
Politics,  (Committee  on  Political  Education); 
Documentary  with  Ralph  Bellamy.  (.^FL-CTO): 
20  half  hours  on  educational  T\',   (iNETRC). 

On   Film 
315  East  .55th  Street,  New  Vork  22,  N.  Y. 
Phone:  PLaza  9-0920 

Morton   Schaps.   Vice  President  —   Sales 
Paul  K;isander.  Charles  King,  TV  Sales 
Charles  Bemant.  Industrial  Sales 
(See  complete  listing  under  New  Jersey  area) 


PACE   PRODUCTIONS   OF    DELAWARE,    INC. 
635    .Madison    .\\unue.    New    Vork,    ,N.V. 
Phone:  PLaza  2-9070 

Date  of  Organization:    1961 

Romano  V'anderBes.   President,   Writer 
D.  Lehrinan,  Vice-President  —  Ckm.  Manager 
Howard   .Menken,   Creative  Director 
[ud   Alper,   Client   Supervisor 
Sehvices:    Scripts,    storv  boards,    motion    pictures 
for  T\'  and  industry;  sound  slide  films.   Facili- 
ties:   Research    and    writing,    art    :md    animation 
departments;  lociition  equipment;  still  and  motion 
picture  studio  cfiuipinent- 

RECENT      PRODUCTIONS      AND      SPONSORS 
Motion  Pictxbes:  Ilosken  &  Sin,  i  Hosken  Inc.); 
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SLiDEFiLMS:T/ie  Golden  Touch;  Green  Means  Go, 
(SAS);  To  Make  a  Lawn  Story  Short  (General 
Spray  Corp,);  Nine  Steps  to  Successful  Selling, 
(Electroln.x  Corijoration ) ;  The  Zicrom  Story, 
(FostcT  tx  Co.);  llow  to  Succed  in  Business  Wi//i- 
oul  Really  Trying.  (N;uicy  Taylor  Inc.);  The 
El'clronic  Data  Processing  Story,  (Pacific  Fi- 
nance); Part  of  the  Art  of  Eve,  (Cat:dina  Swim- 
wear);  The  Red  Door,  (Elizabeth  .'Krden  S:dcs 
Corp.);  Welcome  Aboard,  (BiLskiii  Robbins  lee 
C:reain);  That  Extra  Sale,  (Hartfield  Stores); 
/(  Pays  to  Satisfy,  (Chicken  Delight);  -A  Miracle 
Called  Coralac,  (E.  L.  Bruce  —  Coralac);  An 
Investment  in  Your  Future.  (Republic  Proper- 
ties); Your  Place  in  the  Sun.  (Palm  Springs  Pan- 
orama); Your  Most  Precious  Possession,  (Art 
Linkletter  Dance  Studios);  Hollywood,  USA, 
(Hollywood  Motion  Picture  Museum);  Ju.^t  One 
Success  Story  (California  Car  Wash);  and  others. 


PECKHAM     PRODUCTIONS,   INC. 
15  East  4Sth  Street.  New    \urU   17.  N.Y. 
Phone:  PLaza  8-0490 
Date  of  Organization;  October,   1958 

Branch  Office:  (associated  with  Tom  Marker 
6c  CoMipan\  )  Detroit.  Michig;m:  8  Bloom- 
Held  Center,  Bloonifield  Hills.  Phone:  647- 
3616,   Thomas  P.   .Marker,   in   charge. 

John  L.  Peckham,  President 

Harvey  Vale  Gross,  Vice-President 

Peter   H.    Peckham,   Secretary-Treasurer 

Tom  Detiennc,  Director  of  Sales 
Services:  16mm  and  35mm  films  and  slidefilms 
for  business,  industry  and  T\'  sales  promotion, 
public  reliitions,  education;d  and  scieiititic.  ('om- 
mcrcials  and  pr()gr;uiis  lor  T\'  in  coloi"  and  b&w; 
jales  training,  .sales  and  advertising  lilms.  Facili- 
ties: Creative,  Production  and  editorial  facilities; 
16mm  (i  35mm  .Arriflcx  camera  equipment;  100 
KW   lighting;    location   vehicles. 

RECENT      PRODUCTIONS      AND      SPONSORS 

\ioiioN  Picn  Hi.s;  Sewsweck  —  Pontc  Vedra, 
(Newsweek  .\I;igazine) ;  1963  Chrysler-Plymouth 
Dealer  Show,  Chrysler  Pace  Car,  (Chrysler  Cor- 
ixmition);  Infinite  Horizons  (plus  40  films), 
(  U.  S.  Science  Exhibit  -  Se;ittle  World's  l^iir); 
Maintenance.  {.\mericM\  .Airlines);  Zero  to  In- 
finity, (National  Aeronautics  &  Space  Adminis- 
tration); In  Your  Hands,  (Western  Electric); 
How  To!,  (Business  Week  Magazine);  TV  Com- 
MEHCiALs:  for  Chiysler  Corporation;  Robert 
Whitehill  Assoc;  Lowell  Toy  Corporation;  Press- 
man Toy  Corporation;  Lisl)eth  Whiting  Co.,  Inc. 


PELICAN    FILMS,    INC. 
292  Madison  .Avemic,  New  Vork   17.  .N.Y. 
Phone:  OHegon  9-0670 
Date  of   Organization:    1954 

Thomas  J.  Dunford,  President 

.Arthur  J.  Zander,  Vice-President,  .\ninuition 

Director 
Eli  Feldman.  Vice-President.  So/c.v 
Chris  Ishii,  Vice  President.  Aninuition  Director 
Marc  T.   Statler,   Vice-Pres..   Prod..   Dir. 
Herbert   Skoble,   Producer-Director 
Ted   Lowrv',  .Associate   Producer 
.Arthur  lacks.  Production  Manager 
Eleanor  J.  Connolly,  Frin^  Service 
Services:  Animaticm  and  live  action  motion  pic- 
tures for  TV'  commercials,  public  rehitions,  sales 
promotion,    training   and    education.    Facilities: 
Fully    staffed     :ind    equipped    anim:ition    studio 
I  two    O.xbern.-    .Animation    stands);    lully    staffed 
:md  equipped  live  action  stage   (85'  x  90')    with 
c\cl(nama   75'   x    16'   high.    Recording   and   lab- 
oratorv  facilities  on  rental  basis. 


l^H  PRODUCTION  REVIEW 
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METROPOLITAN     NEW     YORK: 

PELICAN   FILMS   INCORPORATED: 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion-  Pictures:  Schoolhouse,  ( Educationai 
Facilities  Laboratories);  Kelly-Garland  Promo. 
(Chemstrand  Corp.);  Co7tquest  of  Sludge,  (Cali- 
fornia Texas  Oil  Corp.);  Pressure  Suits,  (U.  S. 
Air  Force);  T\"  Commercials:  for  Perm.  Bank- 
ing &  Trust;  AT&T.  ( N.  W.  Aver  &  Son); 
Minnesota  Mining;  Schaefer  Brewing,  (B  B  D  & 
O);  M  &  M  Candies;  Fruit  Chewies;  Colgate 
Palmolive,  (Ted  Bates  &  Company);  Parker 
Bros  Games,  (Badger.  Browning  &  Parcher); 
United  Motor  Service,  (Campbell-Ewald);  Com- 
et; Duncan  Hines;  Alberto-CuKcr,  (Compton 
Advertising);  [ackson  Brewing;  Narragansett 
Brewing;  Wiedemann  Brewing;  Croft  Ale;  Bor- 
den's; Bristol-Myers;  .\irwick  Brands,  (D.  C.  S.  & 
S,);  Rival  Dog  Food;  Polaroid  Company,  (Doyle 
Dane,  Benibach);  General  Mills,  ( Dancer-Fitz- 
gerald-Sample) ;  Reynolds  Tobacco;  United  Car- 
bide, (William  Est\-  Companv);  .\lcoa;  National 
Cotton  Council,  (Fuller,  Smith  &  Ross);  TWA, 
(Foote,  Cone,  Belding);  Procter  &  Gamble,  (Grey 
Advertising);  Tareyton  Dual  Filter  Cigarettes, 
(Lawrence  C.  Gumbinner);  National  Biscuit 
Company;  Clorets,  (Kenvon  &  Eckhardt);  Koeh- 
ler  Beer,  (Lando  Advertising);  Nestle  Company; 
Coca  Cola;  National  Biscuit  Conip;iny,  (McCann- 
Erickson);  First  National  Bank  of  Miami;  Dutch 
Masters  Cigars,  (Papert,  Koenig  &  Lois);  Ford 
Motor  Company;  Quaker  Oats  Company,  (J. 
Walter  Thompson);  Freihofer  Bread;  Phillies  Ci- 
gars; Kings  Wine;  Compoz,  (Wermen  &  Schorr); 
Manufacturers  Hanover  Bank,  (Edwin  B.  Wil- 
son); General  Foods;  Remington  Rand;  Bristol- 
Myers;  Johnson  &  Johnson;  J.  H.  Filbert;  Piel 
Bros.;  Beechnut  Corp.;  Ad  Council;  The  Borden 
Co.;  Brand  Names  Foundation;  Chr>'sler  Corpo- 
ration; Metropolitan  Life  Co.,  (Young  &  Rubi- 
cam). 

PENDULUM  PRODUCTIONS,  INC. 
13  West  .57lh  Street,  New  Vork  19,  N.  V. 
Phone:   FLaza   9-1616 

Date  of  Organization:  September,  1960 

J.  Scudder  Boyd,  Jr.,  President 

Gene  Searchinger,  Vice-President 

Louis  J,  San  .\ndres.  Production  Coordinator 
Services:  Documentar\  and  industrial  motion 
pictures,  from  script  through  release  prints.  F.i- 
CILITIES:  Complete  shooting  and  editing.  35mm 
and  16mm;  b&vv  and  color. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictities:  The  Human  Element  (Stan- 
dard Oil  of  New  Jersey);  What  Can  the  Matter 
Be?  (.American  Cyanamid  Co.);  The  Seventeen 
Million  (New  York  Stock  Exchange);  Location 
Berlin  (Look  Magazine);  Tale  of  Two  Markets 
(McGraw  Hill  Publishing  Co.);  The  World  Is 
Xext  Door,  The  Pepsi-Cola  Case,  and  nine 
theatrical  spots  (Pepsi-Cola  Company);  When 
the  Secondary  Market  Comes  First  (J.  J.  Kenny). 

PGL  PRODUCTIONS,   INC. 

6  East  46th  Street,  New  York.  N.Y. 
Phone:   Yukon   6-4.530 

Date  of  Organization:  March,  195S 

John  S.  Palmer,  Chairman  of  the  Board 

Stephen   D.   Colhoun,   President 

Franta  G,  Herman,  Executive  Vice  President 

Henry  Trettin,  Vice  Pre.'iident 

Alfred  Viola,  Vice-President 

Daisy   Palmer,    Treasurer 

Anthonv'   Ciccolini,   Supervi.mig  Editor 
Services:  Industrial  films,  television  commercials 
and  television  package  shows.   F.\cilities:   Offi- 
ces, projection  rooms,  editing  rooms,  2-16mra  .\r- 
riflex,  cartridge  Camera. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MotiO-V  PiCTtTiEs:  Sports  International  with  Bud 
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Palmer  (series  of  ten),  (NBC);  CBS  Sports  Spec- 
taculars (series  of  nine),  (CBS);  Slasiery  of 
Space,  ( National  Aeronautics  and  Space  Admin- 
istration). 


ROY   PINNEY  PRODUCTIONS,   INC. 
305  East  47th  Street,  New  York  IT,  N.Y. 
Phone:  PLaza  2-4477 
Date  of  Organization;    1946 

Roy  Pinney,  President 

Doris  Pinney,  Treasurer 

Norman  Bertel,  Production  Manager 

Janet  White,  Sales  Representative 
Services:  Documentar\',  nature,  travel,  industrial, 
films  with  a  photo- journalistic  approach.  F.^cili- 
ties:  2700  sq,  ft.  studio  space;  16mm  &  3.5mm 
cameras,  magnetic  recorders,  projection,  dress- 
ing, cutting,  conference  rooms,  production  offices, 
carj^enter  shop.  Photo-librarv"  for  exteiisi\'e  files 
of  stock  photographs  in  b&w  and  color.  Electronic 
lights  for  slide  film  illustrations.   Photo  lab. 

RECENT      PRODUCTIONS      AND      SPONSORS 

T\'  Shows:  Wild  Kingdom  (weekly  series), 
(NBC  —  Mutuiil  of  Omaha);  weekly  series  (un- 
sponsored ) . 

Q.  E.  D.   PRODUCTIONS,  INC. 

21  West  46th  Street,  New  York  36,  N.Y. 
Phone:  JUdson  2-4291 

Date  of  Organization:   19-53 

Robert  Baron,  Executive  Producer,  Director 

Ro\-  Lampe,  Writer-Director 

lack  Godler,  Writer 

John  McMannus,  Supervising  Editor 

DaV'id  Friedberg,  Sales  Manager 

Ted  Devlet,  Production  Manager 
Services:  Producers  and  creators  of  industrial, 
sales  training,  public  relations,  motion  pictines. 
Dramatic  films  for  television  and  T\'  commer- 
cials. F-\ciLiTiEs:  Fully  staffed  and  equipped 
with  16mm  and  .3.5mm  cameras.  Sound  stage; 
scenic  design  and  set  construction;  16mm  and 
35mm  recording  equipment;  screening  theater 
with  narration  &  mi.\ing  facilities.  Camera  car 
and  complete  location  unit,  cameras,  lighting  and 
sound. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictitses:  The  Magic  Touch  of  Leather. 
{ Leather  Industries  of  .\merica ) ;  S/ioic  Time. 
{  Wm.  Gluckin  Co. ) ;  What's  to  Come,  i  Niagara 
Mohawk  Power  Co.);  The  New  Line,  (Sony 
("oq^oration):  A  Matter  of  Pride,  (United  Parcel 
Service);  T\'  Cgmmehci.vls:  for  BO.\C;  Mellon 
Banks  of  Pennsylvania;  Matey;  Sony;  Hartleys 
Marmalade;  and  others. 

CARL  RAGSDALE  ASSOCIATES,   INC. 

200  West  57th  Street.  New  York   19.  \.  Y, 

Phone:   COlumbus  5-2940 

Date  of  Incoi-poration;  .August,  1962 

Carl  V.  Ragsdale,  President 
Servtces:  Producers  of  motion  pictures  and  slide- 
films  for  industry-,  gosernment,  trade  associations, 
advertising  agencies  and  public  relations  firms. 
Complete  services  from  script  to  screen.  F.\cili- 
TIES:  Necessarv'  production  equipment  a\ailable. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion"  Pictures:  hmde  the  Big  E:  Keeping 
the  Forest  Primeval  (.American  Petroleum  In- 
stitute); Design  Automation  (IBM);  Operation 
Sidetrack  (Federal  Electric  Div.,  I.T.&T.);  Aero- 
medical  Evacuation  System  (U.  S.  Air  Force); 
Automatic  Sprinkler  Systems  (U.  S.  Navy). 

Note  on  Omissions  and  Listing  Correction 

7r  Four  first-class  mailings  to  producing  com- 
panies througliout  the  U.  S.  and  abroad  were 
used  to  compile  this  section.  Listing  data  re- 
ceived   after   extended    deadlines    and    con'ected 


RAMPART  ASSOCIATES,   INC. 

509  Fifth  A\enue.   Ne\\    York   17,   N.Y. 
Phone:  Yukon  6-4150 

Date  of  Incorporation:    1959 

Branch  Offices:   Massachusetts:    19  Beechcroft 
St.,  Boston.  Phone:  STadium  2-5373.  Arnold 
Lawrence,  Account  Executive.  New  York:  11 
North  Pearl  St..  Albany.  Phone:  HE  3-3S91. 
Philip    Itzkow,    Acct.    Exec.    Austria:    Berg- 
millergasse  8,  Vienna  89.  Phone:  92-48-324. 
Gunther  von  Fritch,  Exec.  Prod. 
Russel  Burton,  President 
George  Bowdcn,  Vice  President 
Robert  Slocum.  Account  Executive 
Richard  Udell,  Secretary 
Burt  Rosen,  Production  Manager 
Services:    Production    of    training,    public    rela- 
tions   and   travel   films    for    theatrical    and    non- 
theatrical  use;  TV  commercials;  color  and  biw; 
live  or  with  animation  in  35mm  or  16mm;  sound 
slidefilms.    F-\cilities:     Creative    and    technical 
staff;  production  affihates  in  U.S.  and  overseas, 
35mm  and  16mm  cameras,  sound,  lighting  equip- 
ment;   studios    as   required    and    screening   room. 
RECENT      PRODUCTIONS      AND      SPONSORS 
Motion  Pictures:  The  Fun  Way,  (Boston  X'espa 
Companv);  Ve.9Cony  Syndronc.   (\'esconv  Corpo- 
ration);'iJnf  What  Do   They   Think?    (Attitudes 
Research);    Public    Pulse,    (R.L.M.    Associates); 
Forward,  March!,  (Larrey  Toys). 

ROBERT  YARNALL  RICHIE   PRODS.,  INC. 

666  Fifth  Avenue,  New  York  22,  N.Y. 
Phone:  Circle  6-0191 
Date  of  Organization:  1939 

Robert  Yarnall  Richie,  President 
V.   G.   Richie.   Secretary-Treasurer 
T.  F.  Moloney,  Production  Manager 
T.  G.  Lee,  Executive  As.si.^tant 
Services:  Motion  pictine  production,  TV,  indus- 
trial, documentarv',   16mm  b&w  and  color;  slide- 
motion;  filmstrips;  scripts  and  stori,'  board  treat- 
ments. Cot\nsel  on  film  production  and  distribu- 
tion. Specialists  in  still  photography.  FACiumES: 
Self-equipped   for   all   phases   of   motion   picture 
photograpli\-;  emplo\ing  Mitchell  cameras,  Mag- 
nasync  sound  on  location;  shooting  staff  for  sets 
and  special  effects.  Lighting  for  large  industrial 
interiors. 

RECENT  PRODUCTIONS  AND  SPONSORS 
-Motion  Pictures:  Packages  by  Pegasus,  (Rail- 
w-ay  Express  .'Agency,  ."Vir  Express  Division);' 
Sermon.?  by  Dr.  Norman  Vincent  Peale  {TV  se- 
ries), (Foundation  for  Christian  Living);  Hori- 
zons, (state  Department);  Science  Bides  the 
High  Iron  (Assn.  of  .\merican  Railroads);  Slide- 
film:  Tierpark,  (Tishman  Realty  Corporation). 


ROSE-MAGWOOD   PRODUCTIONS,  INC. 

72  West  45th  Street,  New  York  City,  N.Y. 

Phone:  TN  7-8020 

Date  of  Organization:   December.    1961 

Jim  Rose,  President 

Ho«ard   Magwood,    Executive   Vice   President 
Robert  .Melahn,  Vice  President  —  Sales 
Phil  Messina,  Editorial  Supervisor 
Da\id   Schermerhorn,   Production    Coordinator 
Serntces:    Producers  of  TV   spots,   business,  in- 
dustrial and  sales  films.  Facilities:   Offices  and 
editorial  facilities  in  N.Y.C.   .'\\ailable  personnel 
for  shooting  throughout  the  entire  counhy. 
RECENT      PRODUCTIONS      AND      SPONSORS 
Motion   Pictures:    Seattle  Fair,    lU.   S.   Steel); 
Crackcrjack.     ( Crackerjack    Companv);    Sealtesl 
Sales  Film,  (Sealtcst  Company);  Mail  In  Politics. 
(.Vationwide   Insurance);   Mans  World,    (Chese- 
brough  Ponds  Company). 

material  will  appear  in  our  first  Production  Be 
view    supplement    to    be  pubhshed    this    year 


BUSINESS    SCREE^ 
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ROSSMORE   PRODUCTIONS 
AND   SELLING   METHODS,    INC. 
50  East    12ri(l  Strict,  New  York   17,  N,Y, 
Phone:  .\llrray  Hill  2-362.5 
Date  of  Organization:   May,   1959 

Anne  Keller,  President  &  Producer 
Gustave  Hesse,  Vice-President  it  Associate 

Producer 
Shirlene  de  Livera,  Secretary  &  Production 
Coordinator 
Services:  Creators,  consultants  and  producers  of 
films,  booklets,  and  coordinated  materials  for 
education,  sales  promotion,  and  consumer  pro- 
grams. Facilities:  Specialists  in  producing  vi.s- 
iial  &  audio  programs;  authorized  dealer  for  Sales- 
mate,  self-contained  motion  picture  projectors, 
and  other  equipment:  art  and  animation  facili- 
ties: scriptwriting  and  niamial  writing;  photog- 
raph\';  all  creati\e  and  production  scr\ices. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Slidefii.ms:  Orientation:  Teller  Training;  (The 
Bank  for  Savings);  Easy  As  One,  Ttvo,  Three; 
I  Rudco  Checks  Inc.);  The  Secret  of  Jane  Grey, 
(Celanese  Corp.  of  .America;  Beaut\'  Counselors 
Inc.);  How  Does  Your  Future  Look,  (Blooniing- 
d.ile's):  Reach  For  the  Stars.  (Du  Barn,);  The 
Brand  Story.  (  Fairchild  Productions);  Manu.^ls 
A.\D  PnESEXTATiONS:  Orientation  EDP  Manual, 
(The  Bank  for  Savings);  three  sales  promotion 
and  training  manuals  for  Remington  Rand  Inc. 
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SARRA,    INC. 

210  East  .ith  Street,    New   York  J.  N.Y. 

Phone:    SPring  7-3700 

I()  Kiist  Ontario  Street,  Chicago  11,  111. 

Phone:  Wllitehall  4-.5I51' 

Dale  of  Orgiini/ation:    1937 

(At  New  Y'ork  Studios) 

Valentino  Sarra,  President 

Morris  Belirend,  Vice  President 

Rex  Cox,  Creative   Director 

Robert  lenness.  Director 

Stanley  John.son,  Director 

David   Fletclier.   .\rt   Director  &   Director 

G«)rge  .Mtinan,  CIticf  Editor 
Services:  Photograpliic  illustration;  motion  pic- 
inres;  T\'  commercials  and  slidefilms.  "(complete 
iletails  on  .services,  facilties  and  additional  recent 
broductions  in  Chicago  area  listing). 
5ECENT  PRODUCTIONS  AND  SPONSORS 
TA'  CoM.\iEn<:i\i,s:  for  .Andrew  Jergens  Company 
^Cunningham  &  Walsh,  Inc.);  Sunkist  Growers, 
Inc.  (Leo  Burnett  Co..  Inc.);  General  Foods 
porn.  (Young  &  Rubicam);  Chase  Manhattan 
3ank  (Ted  Bates  &  Comp;inv,  Inc.);  Plough,  In- 
iorporated   (Lake-Spirn-Shumian.   Ine.1. 


MICKEY  SCHWARZ   PRODUCTIONS 

419  i;:isl  .■)4tli  Street,  New  York  22,  \.  Y. 
I'lione:  PL  .■j-.')610 
,   Date  of  Organization:  Ma\ %  1962 

Branch:    .AcademN-    T\"    Film    Productions    of 
Can.ida,  433  Jarvis  St.,  Toronto  2,  Ontario. 
Mickey    Schwarz.    Pres.,    Producer-Director; 
Ruby  Renaut,  Associate  Producer. 
Mickey  Schwarz,  Ourwr.  Producer-Director 
Dan  Eriksen,  Producer-Director 
EBViCEs:  Scripts,  writing,  artwork,  layouts,  pro- 
uction,  editing.  Facilities:  Full  stage  with  per- 
lanent  cyclnrama,  screening  room,  cuttin"  facili- 
iCS. 

ECENT  PRODUCTIONS  AND  SPONSORS 
A^  Co.M.MERCiALs:  for  Ivory  Flakes:  Mennen- 
rake;  .American  Insurance;  Crest  Toothpaste; 
reck  Shampoo.   New  company,   formed   in   '62. 


3TH  PRODUCTION  REVIEW 


SIDNEY  J.   STIBER   PRODUCTIONS,   INC. 
134  East  2Sth  Street.  .Ne»   York  Hi,  N.Y. 
Phone:  MU  5-5316 

Date  of  Org;inization;   June,    19-54 

Sidne\'  J.  Stiber,  President 

Charlotte  R.  Stiber,  Vice-President 

Michael  Ma\er,  Secretary 

.M;irtiu  Green,  Production  Manager 

Sli'\cn  Frankel.  Studio  Chief 

Ralph  Bcrton,  Writer 

Hiirold  Seiden,  Camera 

Carl  Clarke,  Editorial 
Services:  Specialists  in  industrial  and  commer- 
cial films  for  TV",  public  relations  and  govern- 
mental use,  especially  35mm  color  films.  F.\cili- 
TIES:  Compete  production  including  sound  stage, 
cutting  rooms,  projection  and  meeting  f;iciliti<s 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion-  Pictv-bes:  \l7ii7t'  Horse  Sales  Training 
Film,  (Biown-\'itners);  Background:  S.  E.  Asia. 
(Dept.  of  Defense);  For  the  Record.  (National 
Guard);  Usflex  -  \o  Substitutes,  (U.  S.  Rubber); 
Tehtar;  Tutankamen's  Treasures;  President 
Olympic  of  Togo  Visits  the  U.  S.;  A  Nation 
Chooses,  (U.  S.  Information  Agency);  Across 
the  World  in  3  Seconds;  Visit  USA;  Pan  Am 
Greyhound;  Rotary  International  In  The  Jet  Age. 
(Pan  American  World  .Airways);  F.lektron.  (Mer- 
ganthaler  Linotype) ;  The  Sprmcis  Report,  (T\tcx 
Inc.);  TV  CoM.MEiiciAi.s:  for  Eastern  Air  Lines; 
Heublin;  J.  P.  Stcvcns-S;im  Huff,  (Fletcher  Rich- 
ards, C'alkins  &  Holden);  Command  Shave 
Cream,  (Compton  Advertising);  Walk  Me  Home; 
Far  Awiy  Thoughts.    (\.  W.  .Aver). 
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HENRY   STRAUSS   &   CO.,    INC. 
31  West  .i.ird  Street.  New  York   19,  N.Y. 
Phone:  PLaza  7-0651 
Date  of  Organization:   1951 

Henry   Strauss,    Executive   Producer 
M'alter   Raft,    Vice-President 
Robert  W'ilmot,  Vice-President 
Mar\in  Dreser.  Production  Supervisor 
William   Hagens,   Training  Coordinator 
[ohn  von  Arnold,  Media  Development 
Mary  Lynn  Hanley,  Distribution 
Services:   Intern;il  and  external  communications, 
including:  pubhc  and  employee  attitude  develop- 
ment; sales  training;  sales  promotion;  community, 
customer   and    industrial    relatit)ns;    management 
and   stiiff  training,   through  the  medium   of  pro- 
grammed   motion    pictures    (excluding    T\'    com- 
mercials). Semi-animated  and  slidefilms,  training 
courses  ;md  guides;  printed  and  recorded  mate- 
rial; other  coordinated  audio-visual  tools.  Facili- 
ties:   .All  necessaiy  for  research,   planning,   pro- 
gramming  and   the   creation   and   production    of 
these  media. 

RECENT      PRODUCTIONS      AND      SPONSORS 

MoTio.N  Pi(  tihes:  A  Mutter  of  Choice;  Her  City; 
Selling  leith  a  Visual  Aid,  (American  Telephone 
&  Telegraph  Co.);  Inquiry,  (Intemational  Busi- 
ness Machines);  Don't  Hesitate  to  Ask;  People 
Or  Papers:  Perspectives  on  Air  Cargo  Selling; 
Sight  Unseen;  Yours  for  the  A'/king,  (Pan  .Amer- 
ican .AiiAva>s ) :  The  Power  of  a  Pot  Roast,  (United 
States  Employment  Senice);  Slidefilms:  Action 
By  Plan.  (Nation's  Business);  Object  Lessons, 
(International  Business  Machines). 

See  Advertising   Pages  for  Helpful  Data 

i<  Producers  whose  ad\ertisements  appear  on 
other  pages  of  this  .Annual  Review-  Issue  earn 
this  special  designation  (°)  over  li.sting  text. 
Refer  to  the  eon\-enient  "Index  to  Advertisers" 
on  the  last  page  of  this  issue  for  page  number. 
The  "Blue  Chips"  of  film  production  advertise 
regularly  in  the  pages  of  Business  Screen. 
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STURGIS-GRANT   PRODUCTIONS,   INC. 
32.S  Last  44th  Street,  New  York  17,  N.Y. 
Phone:   MUrray  Hill  9-4994 
Date  of  Organization:    1948 

W\irren  Sturgis,  President,  Exec.  Producer 
Benedict  Magnes,  Vice-Prci.,  Gen.  Manager 
Sidney  Milstein,  Vice-Pres..  in  Chg.  Prod. 
A.  E.  Snowdon,  Secretary-Treasurer 
W\-nne  S.   Eastman,  Associate  Producer 
Cliarlcs  E.  Dutchess,  M.D..  Medical  Con.iultant 
Services:   Educational,   industrial  and  documen- 
tary  films    and    filinstrips:    speci;il    emphasis    on 
medicine    and    science:    animation    of   all    types; 
scripts  and  storyboards;  T\'  commercials;  foreign 
language     iidaptations.     Facilities:     Live-action 
ami  ;mim:ition  cameras;  photoinicrographic  equip- 
ment. 16mm  and  35inin  Oxberr\-;  production  f;i- 
cilities  for  16mm  and  .3.5mni;  scriptwriting  staff; 
full    art    studio;    sound    stage,    recording    studio; 
sets:   editing, 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Picti'hes:  Ela.se  Therapy  for  Enzymatii 
Debridement,  (Parke,  Davis  &  Company);  .A  .Vt-ii 
Diagnostic  Technique  for  Stroke  —  Retrograde 
Brachial  Angiography,  (Winthrop  L,aboratories ) ; 
Salicylates  in  Gastrointesiinal  Hemorrhage  and 
Ero.tion.  (McNeil  Laboratories);  The  Gift.  (Na- 
tional Council  ol  Churches);  Enovid  —  A  Docu- 
mentary of  Ten  Years  Research  in  the  Service  of 
Medicine.  (G.  D.  Searle  and  Co.);  Intraperi- 
toneal Closure  of  Colostomy;  Left  Transpleural. 
Transdiaphragmatic  Esophugogastreclomy  with 
Intrapleural  Esophagoantrostomy,  (John  L.  Mad- 
den. .M.D.):  Prcniarin  in  Atherosclerosis;  Cine- 
gu.ftroscopy  througli  the  Fiberscope,  (.Ayerst  Lab- 
oratories); Fiber.icopic  Examination  of  the  Stom- 
ach and  Cinegastroscopy;  Coronary  Collateral 
Circulation,  (Wamer-Chilcott  Laboratories); 
.Vcir  Pla.'yiic  Intra-Uterine  Contraceptive  Devices, 
(The  Population  Council);  8m.\i  De.mon.sthation 
FiL.Ms:  for  Warner-Chilcott  Laboratories;  john- 
.son  &  Johnson;  Filmstbips:  Vanguard  Pre.ss,  (The 
C^ottrell  Compcmy);  T\'  Commerch's:  for  Af- 
filiated Publishers;  De  Garmo;  Yale  &  Towne; 
L.  W.  Frohlieh;  Getschal;  Wexton. 


SUTHERLAND  ASSOCIATES,   INC. 

Offices:    IS  Fast  5()th  St..  New  York  22,  N.  Y. 
Phone:  PLaza  20300 

Studios:  54th  St.  &  95th  St.,  New  York,  N,  Y. 
Date  of  Organization:  Januar\-,  1963 

[ohn  .\L  Sutherland,  Chairman  of  the  Board 
Fred   Raphael,   President 
Mickey  Dubin,  Vice-President 
Ross  M.  Sutherland,  Treasurer 
T.  Neunian  Lawler,  Secretary 
Janet   Mokarzel,   Movie   Picture   Print   Service 
Sydne\-  Greene,  .Ar(  Animation  &  Optical  Dept. 
(New  company,  organized  Januan,-,  196.3.  .Also 
see  complete  data  under  [ohn  Sutherland 
Productions   listing  Los    Angeles   area) 


TEIIC,   INC. 
Film  Center   Building 

630   Ninth   Avenue.   Ne«    York  36.   N.   Y. 
Phone:  JUdson  2-34S0 
Date  of  Incorporation:  1956 

Elwood  Siegel.  President  and  Executive  Writer. 

Director 
Edward  F.  Boughton,  Vice-President  and 

Executive  Producer 
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METROPOLITAN      NEW      YORK: 


TELIC  INCORPORATED: 
Services:  Designers,  co-producers  of  motion  pic- 
tures and  related  aiiclio-\isual  programs  for  spe- 
cial audiences  and  general  puWic.  Script-to-scrceii 
creati\e  staff  services  for  T\',  education,  indus- 
tr\ ,  agriculture  and  go\-ernnient.  Special  editorial. 
Simplified  co-production  s>stems  for  in-plant 
production.  Sccuritv  project  department;  loca- 
tion filming  anxwhere;  li\e  action  and/or  anima- 
tion. F.\ciLiTiEs:  Air  conditioned  facilities  for 
35mm  16mm  color  and  b&w  production.  Cam- 
eras, recorders,  electrical  equipment,  lights,  grip, 
prop  equipment;  camera  and  location  c'ars.  Insert 
studio;  make-up  and  dressing  rooms;  screening 
rooms;  completelv  equipped  cutting  rooms;  of"- 
fices  for  confeiences  and  writing 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion-  Pictures;  What  it  Takes:  The  Consum- 
ers; One  Step:  The  Annslwnfi  Ventilating  Ceil- 
ing System;  The  Floor  Contention  (Amistrong 
Cork  Compan\);  Machines  That  Do  Chores.  The 
Quest  for  Easier  Haijnuiking;  Have  Dn/er.  Will 
Travel;  The  Dynamic  \ew  Age  of  Hai/  (The 
New  Holland  .Machine  Co.);  The  Si>erni  Polaris 
Report  (Sperry  G>roscope  Co.);  Trout  Madness 
(Elihu  Winer);  Coals  for  the  Region  (Regional 
Plan  Association);  other  classified  films  for  in- 
dustry and  government.  T\'  Com.\ierci.\ls:  for 
Armstrong  Circle  Theater;  BBD&O;  Lever  Broth- 
ers; Silver  Dust;  Rise;  Arid;  SSC&B;  Red  Rose 
Tea;  Simonds  Pa>-son  Co.,  First  Federal  Savings; 
\^'olff  Associates;  Boy  Scouts  of  .America  ;uid 
others. 


TERRYTOONS 
(A  Division  of  CBS  Films,  Inc.) 
38  Centre   Avenue,   New  Kochellc,   New  York 
Phones:  NE  2-3466;  PL  1-2345,  Ext.  7610 

William  M.  Weiss,  V.  P.  and  General  Mgr. 
Services:  Producers  of  animated  commercials, 
theatrical  cartoons,  television  fibn  series.  F.\cili- 
TiEs:  Extensive  animation  facilities,  including 
comprehensive  Xerox  installation. 
RECENT  PRODUCTIONS  AND  SPONSORS 
T\'  Commerci.ves;  Animated  spots  for  Cadillac 
Dog  Food,  Good  &  Plenty,  5th  Avenue  Candv, 
Friends  Beans  and   Olympia  Typewriter. 


TFI   Productions,  Inc. 
150  West  54th  Street,  New  York  19.  N.Y. 
Phone:   COlumbus   5-3,520 
Date  of  Organization:   1948 

(See  complete  data  under  Cinema  Center  of  New 
York  listing,  this  section) 


TIESLER   PRODUCTIONS 

330  East  49th  Street.  New   York    IT,  N.  Y. 

Phone:   PLaza  5-7364 

Date  of  Organization:   1957 

Hans  Tiesler,  Owner 
Services :  Complete  production  senices  for  in- 
dustrial, special  puipose  films.  Specialists  in  pub- 
lic relations,  sales  promotion,  educational  and 
sales  haining  motion  pictures.  F.vcilities:  Of- 
fices, projection  and  cutting  room  with  personnel 
for  script  writing,  direction,  editing,  technical 
animation  and  production. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion'  Pictures:  Protecting  Our  Grain  Reserve. 
(American  C\anamid  Company).  (Sole  1962  new- 
project). 


*v"  this  symbol  over  a  producer's 

listing   in   these   pages   refers   to   display    adver- 
tisement   within    this    Production    Review    issue. 


TOMLIN   FILM   PRODUCTIONS,   INC. 

4S0  Lexington  .\\e..  .New   York  17,  .N.Y. 
Phone:  YUkon  6-5090 

Date  of  Organization:   1939 
Date  of  Incorporation:   1946 

Frederick   .A..   Tonilin,   President 

Carl   A.   Tornlin,   Vice-President 

Mary  D.  Tomlin,  Secretary-Treasurer 

Harn-  L.  Flynn,  Sales  Manager 
Services:  Production  of  sales  promotion,  institu- 
tional, and  industrial  motion  pictures,  sound 
slidefilms,  wide-screen  slides  and  filmstrips,  regu- 
lar filmstrips  and  slides,  slide  motion  pictures. 
Special  emphasis  on  color  control.  F.\cilities: 
Photogr:iphic  studio,  art  department,  editing  and 
dark  rooms;  Oxberry  animation  stand  with  Ox- 
bcrn-  16mm  and  .3.5mm  cameras;  16mm  and 
35mm  motion  pictiue  cameras;  still  photographic 
and  projection  equipment;  P;mamatic  filmstrip 
camera. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  M.H.D.;  433L  Report  #2. 
(Pratt  &  Whitney  Aircraft);  UNICEF  Christnuis 
Cards.  (UNICEF);  Slidefilms:  Something  to 
Say.  (Peters  &  Company);  Major  Medical.  (Met- 
ropolitan Life  Insurance  Company);  Give  'em 
Sell  in  '62;  How  to  Hook  the  Big  Ones;  (Sim- 
mons Company ) ;  Perils  of  a  Pond's  M'holesaler. 
(J.  Walter  Thompson);  Invitation  to  a  Miracle; 
Revohition  in  the  Kitchen.  (General  Foods  Corpo- 
ration); Wide-Screen  Present.vtions:  1962 
Millionaire.'i'  Meeting,  (Metropolitan  Life  Insur- 
ance Co.);  Break  Free  in  '63  (sales  meeting); 
iV.  S.  Rubber  Company);  Birds  Eye  National 
Sales  Meeting;  President's  Annual  Report,  (Gen- 
er.al  Foods  Corporation). 

Training    Films,   Inc. 
150  W.  54lh  Street,  New  York  19,  N.Y. 
Phone:   CO   5-3520 

Date  of  Organization:   1948 

(See  complete  data  under  Cinema  Center  of 
New  Y'ork  listing,  this  section) 

TROY-BEAUMONT  COMPANY,   INC. 

50  Central  Park  West.  New  York  23,  N.Y. 
Phone:   TRafalgar  3-3616 

Date  of  Organization:  1958 

James  S.  Troy,  Chairman   of  the  Board 
Alan  Beaumont,  President.  Exec.  Producer 
Maril>-n   Mileson,   Production   Manager 
Services;   Consultants  and  producers  of  motion 
picture  films,  video  tape  and  live  television  pro- 
ductions,   special    audio-visual    productions.    F.\- 
cilities:    Complete   production   staff   in    graphic 
arts,    music,    direction.    Music,    promotional    and 
distribution  services. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Picttoes:  Olijective:  Survival;  The  Call 
of  Duty,  (Merck  Shaq^  &  Dohme);  Your  Doctor 
Reports;  Kerr-Mills  in  Action,  (American  Medi- 
cal Assn.);  Family  Doctor,   (Mead-Johnson). 

T.V.   GRAPHICS,   INC. 
369  Lexington  Ave.,  New  York  17,  N.  Y'. 
Phone:  TN  7-3330 

Date  of   Org;miz;ition;    1949 

Bernard  Rubin,  President 

Lee   Blair,   Secretary.   Trea.mrer 

Sidney  Greenhaus,  Prod.  Mgr. 

Cahin  Schultz.  Chief  Editor 

Lo\i  Mel.uned.  S«/('.s  Representative 

Edmond  Witalis,  Director 

Kenneth  Walker.  Head,  Animation 

Ted  Pahle,  Head.  Photography 
Services:  Production  of  television  commercials 
for  leading  advertising  agencies.  F.\cilities:  Two 
sound  stages  (75'  x  200'  &  50'  x  100');  complete 
animation  dept.;  optical  printing  facilities;  35mm 
Mitchell  rear-screen  process  projector. 


RECENT      PRODUCTIONS      AND      SPONSORS 

T\'  Co.\iMEKCi.\LS:  for  Maxwell  House  (Cup  and 
V2)  (Benton  &  Bowles);  Blatz  Beer  Series  (Ken- 
yen  &  Eckhardt);  L  &  M  Cigarettes  (J.  Walter 
TI[ompson);  Oldsmobile  (D.  P.  Brother  Inc.); 
Bakers  Cocoanut   (Young  &  Rubicam,   Inc.). 


United  Film  &  Recording  Studios,  Inc. 
17  East  4.5th  Street,  New  York  17,  N.Y. 

Herbert  Rosen,  Eastern  Representative 
(See  complete  listing  under  Chicago  area) 


UNITED   STATES   PRODUCTIONS,    INC. 

5  East  57th  Street,   .New    York  22,   New    York 
Phone:  PLaza   1-1710 

Date  of  Organization:   1947 

Francis  C.  Tha\er,  Pre.mlcnt 

."Mfred    Butterfield.    Chuirnum    and    Executive 

Producer 
Robert  Potter,  Secretary 
Rosalie  Bomze,  Executive  .\ssislant 
Thomas  Carroll,  Jr.,  Production  Manager 
Rene  Bras,  Thomas  H.  Wolf,  Robert  E.  Dier- 
beck,    Tom    Hollyman,    Richard    A.    Lukin, 
Bert  Shapiro,  Gilbert  Comte,   Producer- 
Directors 
Beiuie  Friend,  Chief  Film  Editor 
Services:     Production    of    theatrical,    television, 
educational  and  industrial  motion  pictures,  sound 
slidefilms,   film   strips  and  T\'  commercials.  F.v 
cilities:    Complete    35    and    16mm    production 
facilities,  color,  b&w,  including  sound  stage,  the- 
atre,   cutting    rooms    and    animation    recording 
studio. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Tlie  Earth  and  The  Sea 
(series  of  16),   (Lamont  Geological  Observatoi-)' 

—  National  Science  Foundation);  Population 
(series  of  8),  (NETRC);  Cities  Service  Report, 
1963  (Cities  Service  Oil  Company);  Vacation  In 
Italy.  ( Italian.  Government  Tourist  Bureau);  Ex- 
pcrimental  Teaching  Films  in  Smm,  (Horace 
.Mann-Lincoln  Institute  —  Teachers  College,  Co- 
lumbia University);  The  Chocolate  Tree  (revi- 
sion), (The  Nestle  Compan\);  To  Greater 
Strength,  (.Mass.  Institute  of  Technology);  Phelps 
Dodge  Meets  the  Challenge,  (Phelps  Dodge  Cop- 
per Products  Corporation ) ;  Teenage  Makeup, 
(.A-von   Products);   In,side  Story,    (Manufacturers 

—  Hanover  Trust  Company). 

UNIVERSITY   FILMS,    INC.  I 

Plaza  Hotel,  2   West   5yth   St.,   New    York  19, 

New  York 
Phone:  PL  2-3520 

Date  of  Organization:    1949 

William  P.  Gottlieb.  Pre.mlent 

Walter  E.  Scliaap,  Vice-President 

Aida  Golt.  General  Manager 

John  G.  Finkbiner.  Production  Manager 

Ed  Dahlin.  Art  Director 
Ser\'ices:  Creation  and  production  of  sound 
slidefilms  and  filmstrips.  Specialists  in  educational 
and  institutional  work,  sales  promotion,  person- 
nel training,  business-sponsored  filmstrips  for 
school  distribution.  Counsel  on  all  phases  of  audio- 
visual presentation.  Writing  and  production  of 
illustrated  booklets.  F.\cilities:  Research  and 
scriptw  riting  staff;  art  department,  photo  studio; 
recording  and  projection  ecjuipment. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Slidefilms:  Those  Explosive  S]>lit-Seconds, 
(American  Casualt\  Co. ) ;  Top  level  Dc.iign, 
(Koppers  Co.);  On  Handling  Hydrogen,  (Linde 
Co.);  Communlmi:  What  You  Should  Know 
About  It  and  Why.  (McGr;iw-Hill  Book  Co.);  73 
KW  Poiver  Amplifier  for  Troposphcric  Scatter 
Communications  Systems.  (Radio  Engineering 
Labs). 
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VAN    PRAAG   PRODUCTIONS,    INC. 
I(i(l(l   Broadway,   Nc"    VorL    IS).    .\.    V. 
I'ho.it:    PLaza    7-2fi.S7  (TUX:   NY   1-2687) 
Date  of  Organization:    19o() 
Branch  Offices:  Florida:  31 1.5  Ponce  de  Leon 
Bl\d.,  Coral  Gables,   Miami.   Phone;   High- 
land   4-3191.    A.    Van    Praag,    Gen.    Mgr. 
Michigan:    2301    Dime    Bldg..    Detroit    26. 
Phone:  W'Oodward  2-4896.  Andrew  Pastula, 
Gen.    A/fir.    California:    6269    .Selma    Ave., 
Hollywood  28.   Phone:    Hollywood   2-2341. 
J.  \'allier,  Ccn.  A/gr.  France:    127  Champs 
Elysee  8e  Paris,  Phone:  Balzac  51-55,  Elliot 
Saunders,  Gen.  Mgr. 
William  \an  Praag,  President 
Marc  S.  Asch,  Executive  Vice-President 
!  Richard  Gray.  Vice  President  —  Sales 
']  Daniel  Karoff,  Production  Manager 
Oscar  Caiistein.  Chief  Editor 
.Anita   M.   Paliimlx).   Business  Manager 
Lois  Cra\,  Accounting 

nviCEs:  35mm  &  16mm  color,  b&w  motion  pic- 
res  for  commercial,  industrial,  educational,  pro- 
tional.  governmental,  documentary  and  theatri- 
presentations;     slidetilms     and     distribution; 
vciLiTiEs:  Sound  stage,  lull  editing  facilities  plus 
;licon  and  projection  closed  circuit  facilities. 
kCENT      PRODUCTIONS      AND      SPONSORS 
lOTION  PiCTL'Hts;  Hcd  Circlc  of  Security.  (I".  S. 
libber  Corp.);   Your  Chccij  Fricrut.    ((Chevrolet 
jiv,  of  Ck'uoral  Motors  Co.);  Na.ssens  —  Du  Pont. 
|)u    Pont);    Sound    of    Safety,    (Rubber    Maid 
orp.);   Common   Purpose,    (U.    S.    Information 
rvice). 


VAVIN,    INC. 

(\*ideo    and    \"isu;il     lnforin;ition    Films) 
236  East  46th  Street,  New  York  17.  New  Y(  rk 
Phone:  MUrray  Hill  2-4624 

D.ite  of  Incorporation:  March,  1948 

Branch  Offices:   Paris;   72   Boulevard   Rasp;ul, 
Paris    \1.    France,    Phone:    LlTtre    99-61. 
Mme.    Yvonne    Oberlin.    Manager.    Switzer- 
land; 31  Grande  Rue,  Gene\;i,  Switzerland, 
Phone:    26-21-27.    N.   Z.    .Moreno,    V.    P.    & 
Manager. 
Richard  de  Rochemont,  President,  Ch.  of  Bd. 
Gerald  E.  W'eiler,  Exec.  Vice-President 
\.  Z.  Moreno,  Vice-Pre.sident 
Joseph  Stultz,  Vice-President 
:Ruth  Teksmo,  Secretary.  Asst.  Trea.surer 
l:HvicE.s;  Production  of  documentary,  industrial. 
l|blic  relations   and   travel   films   lor   theatrical, 
in-theatrical    and    television    distribution.    Pro- 
I  ction    of    closed-circuit    presentations.    F.\CILI- 
•  is:  Production  and  editorial  for  16  and  35mm 

I  lor,  b&w,  in  U.  S.  and  overseas. 

rCENT  PRODUCTIONS  AND  SPONSORS 
.V>T10N  Pk:ti,-bes:    Research   Breakthrough    (one 

II  a  series),  (Socony  .Mobil  Oil  Co.,"  Inc.,); 
:\ortsman  of  the  Year.  (Sports  Illustrated);  Fa.i- 
*f)n  News  Report,  (Sarong  Inc.);  The  Crisis  in 
j  S.  Transportation,  (one  in  a  series),  (Reader's 
Jgest  Assn.  Inc.);  High  Fashion  and  High  Fi- 
ywe,  (lonathan  Logan). 

I         ~ 

VIDEOTAPE  PRODUCTIONS  OF  N.Y.,  INC. 

101  West  ()7th  Street,  New  York  23,  New  Ycrk 
'Phone:  TR  3-5800 

Date  of  Organization:   1958 

{Howard  S.  Meigh;ui,  Pre.sident 

jlohn  B.  Lanigan.  Vice  President  &  Gen.  Mg~. 

|IIerbert  W.  Hobler.  Director  of  Production 

iNathan  Weiss.   Treasurer 

riharles  Holden.  Production  Manager 

Donald  R.  Collins.  Chief  Engineer 
<vicES:    Production   of   television   commercials 
i1'  P™g'''inis.   F..\ciLiTiEs; Three   fulK'   equipped 
'  !Vision  studios;  two  satellite  studio's;  four  mo- 
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bile  affiliates;  Creative,  production  and  engineer- 
ing staff  of  over  100  persons.  Seven  .\mpex  X'ideo- 
tape  Recorders;  Marconi  Mark  I\'  1\'  cameras. 
E.xclusive  producers  of  ANIFOR.M  animation 
video  uipe. 

RECENT  PRODUCTIONS  AND  SPONSORS 
\'lDEO  T.\i"E  T\  CoM.MEKCiALs:  for  .Mbcrto  Cul- 
ver; American  Motors;  .■Armstrong  Cork;  Chem- 
strand;  Coca  Cola;  Colgate;  Du  Pont;  Esso;  Gene- 
ral Floods;  Lever  Brothers;  National  Biscuit; 
Pepsi  Cola;  Procter  &  Gamble;  Texaco;  Timex; 
U.  S.  Steel;  \'ideot.\pe  Smows:  Tinux  Comedy 
Special;  Magic  Midway;  and  National  Educational 
Television  Shows. 


VISION    ASSOCIATES,    INC. 
680  Fifth  Avenue,  New    York  19,  N.  Y. 
Phone:  Circle  5-2611 

Date  of  Organization:   December,    1959 

Lee  R.  Bobker,  President 

Sevniour  |.  W'cissinan,  Vice-President 

Irving  L.  Oshman,  Vice-President 

Helen  R.  Kristt,  Vice-President 
Sehvice,s:  Producers  of  motion  pictures,  slide 
lilms,  theatrical  and  television  programs.  1"'.\cili- 
TIES:  Offices,  screening  and  editing  rooms  and 
;dl  necessary  laeilities  for  production  of  film,  tape, 
theatrical  and  all  audio-visujd  medi:i. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pk  rrurs:  Anutouuj  of  a  Di.\ca.\c.  i\a- 
tioiud  Tuberculosis  .Assn.);  Visit  the  t'S.A,  (Pan 
-American  World  .Airways);  Boys  Chd}s  1962, 
(Boys  Clubs);  Blueprint  for  Action.  (.American 
Blueprint  .Assn.);  Bow  Je.tt;  Fun  in  the  Sun, 
(Paramount  Pictures);  Biomedical  Monitoring, 
(Republic  .Aviation);  Emma  Belle  Stceet;  Time 
of  Their  Lives.  (National  Educiition  Associ;ition); 
Coffee  Round  the  Clock.  (Coffee  Brewing  In- 
stitute); The  Tides,  (H.  Caine);  Island  of  Pleas- 
ure, (Film  Counselors);  Suffer  lAltle  Children. 
(Lutheran  C;hild  Welfare  Assn.);  This  Is  Girl 
Scouting.  (Girl  Scouts  of  the  US.A);  Progress 
Report,  (IBM);  TV  Spots:  American  Education 
Week,  (National  Education  As.sn.);  Endicott  Pea- 
body  Campaign  Films,  (.Mass.  Democratic  C'om- 
mittce);  Laurie.  (Girl  Scouts  of  the  US.A). 


ia.*f  dis^Af  c3 
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VISUAL  MEDIA,  INC. 

210  Fifth  Ave.,  New  York,  N.  Y. 
Phone:   -MCrray  Hill   5  4470 
Date  of  Incorporation:  May  1961 
Urs  B.  Furrer.  Executive  Producer 
Robert  Teodorini,  General  Manager 
Robert  H.  Kaylor.  Producer  —  Director 
Jav'  Baldwin.  Production  Supervi.ior 
Larry  Lindberg,  Sales  Manager 
Hank  Noe.  Studio   Manager 
Services;    Creation    and    production    of    motion 
pictures   and   slidefilms   for   business,    education, 
government,   television,   and   theater  release.   F.\- 
ciLiTiEs:  Facilities  include  sound  st;ige  with  over- 
head sound  booth,  mi.x  ;uid  dubbing  installation. 
3  editing  rooms;  16mm  &  3.5mm  screening  room; 
cast  lounge  and   dressing   rooms;   production   of- 
fices; st;iff  cameramen,  soinid  ;uk1  other  technical 
personnel. 

RECENT      PRODUCTIONS      AND      SPONSORS 

.Motion  Pictities:  Aluniiiunn  Aii.  (.Aluminum 
Comp.iny  of  America);  Gettysburg.  (.NBC;  Ex- 
ploring); Suma  de  Esfuerzos,  (Braden  Division 
Kennecott  Copper);  Windrose,  (XVDR  German 
TA');  Devil's  Duhloon,  (Farno  Producticms). 


^ 


tliis  svinbol.  appearing  over  a 
producer's  listing,  indicates  that  display  adver- 
tising containing  additional  and  useful  reference 
data  appears  in  other  pages  of  this  13th  .Annual. 


VISUALSCOPE   INCORPORATED 

I():>  Park  Avenue.  New  Yerk  17.  N.  Y. 
Phone:  .MUrray  Hill  3-3513 
Dale  of  Incorporation;    1955 

Robert  Tavlor,  President 

Manuel  Rey,  Exec.  Vice-Prcs.,  Creative  Dir. 

Edw;ird  L.  Rasch,  Vice-President,  Sales 

.\l;uvin  Green,  Ir.,  Sales  Manager 

Harry  Hein,  Account  Executive 

Assumed  S.\lesxiakehs  Division 

Irv  Zuckerinan,  President 

Ray  DuFlon,  Vice  President 
Sehvices;  Audio-visual  presentations  including 
the  \'isualscope  wide  screen  slide  and  filmstrip 
presentations,  35mm  and  16mm  filmographs, 
35uuii  and  Uimni  live  action,  slides,  flipcharts. 
\'uC".raphs  and  spectaculars  st;iged  for  sales  meet- 
ings. Sides  promotions  iuid  training,  public  rela- 
tions, service  training,  agency-client  presenta- 
tions, corporate  stockholders  meetings,  motivation- 
al research  studies  ;uid  technical  i5resent;itions. 
F'.iiCii.iTiES:  .Art  department,  photi)gr;i])hic  studio, 
staff  writer,  projection  equipminl  and  recording 
fiicilities.  Trained  personnel  for  staging  ;ind  pro- 
jecticm  of  presentations. 

ASSUHEI)    S.VLESMAKEIIS    DIVISION 

Services:  Participation  meetings  designed  to 
teach  specific  communication  skills  in  sales,  sal.s 
manageinent.  employee  relations,  etc.  Sales  and 
miuuigement  training  courses,  both  centralized 
and  decentralized.  Facii-ITIEs:  Writing,  staging 
;uid  production  of  sales  and  m;uiagement  meet- 
ings. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pkhhes;  I'he  Anuruun  llonir.  i  llie 
American  Home  Magazine):  Banking  In  .-Kclion, 
(.American  BiUikers  .Assn.);  Fiemstbifs;  When 
It's  Cold  As  ....'.  (Union  Carbide  Clhemical 
Companv);  Meat  Study,  (Family  Circle  Maga- 
zine); Van  Heusen  Sales  Convention.  (Phillips- 
\'an  Heusen);  A  Vital  Link;  Tar  Enamels;  Fingers 
of  Strength.  ( Koppers  Company);  The  .■\merican 
Home.  (The  .American  Home  .Magazine);  Brow- 
nies; juniors;  Cadets;  Seniors.  (The  Girl  Scouts 
of  the  USA);  IITH.  (Oliu  N!;ithieson  -  \au  Sa:it 
Dugdale  Companv);  Too  Hot,  (Ethyl  Clorpora- 
iion);  A  Good  Man  To  Know.  (.NYLIC);  How 
.\ninuds  Get  To  the  Zoo;  Hatari.  ( Paramount  Pic- 
tures); Redbook  Sales,  (Red  Book  Magazine); 
La(/i/  Van  Heusen.  (Phillips  -  \an  Heusen); 
Creative  Thinking.  (  Westiughouse  Clorporation) ; 
1963  .Advertising  Campaign.  (The  Borden  C;<ini- 
pany);  Creative  Decorating  with  Cry.stal,  ( Fos- 
toriii  Glass  —  Anidt,  Preston,  Chapin,  Lamb  & 
Keen);  Hycar;  Geon  Vinyl.  (B.  F.  Goodrich); 
Dycril.  (Du  Pont  Corporation);  Wide  Screen 
FiLMSTHiPs;  The  Third  Dimension.  (CBS  Radio); 
Gettysburg,  (Gettysburg  lunior  Chamber  of  Com- 
mece  -  Saturday' Evening  Post);  Imlmocraphs: 
.Am/  Time.  Every  Time,  (Time  .Magazine);  Knock 
Oji  .Any  Door,  (Olin  Mathieson  -  Van  Sant  Dug- 
dale Co.);  The  Anwrican  Home,  (.American 
Home  .Magazine);  !  is.  L  Cold  Bar,  (|ones  & 
Laugblin  Steel  Company  -  T.  N.  Palmer);  Xero- 
graphy. (Xerox  Coqioration);  Vitamins  and  Your 
Hcallli,  (National  N'itamin  Foundation):  0(«'ii 
Me  First  in  '62,  (E;istman  Kodak  Company); 
Emergency  Reporting,  (A  T  &  T);  Perspectiva 
Internacional,  (United  Nations);  Worklvision, 
(.ABC  International);  Library  21.  (Xerox  Corpor- 
;ition  —  Seattle  World's  Fair);  .Assured  Sales- 
M.\KEns:  for  National  Biscuit  Co.;  U.  S.  Plywood; 
.Muziik  Corporation;  Owens  Corning  Fiberglas; 
Esquire  Shoe  Polish;  Baumritter  Furniture  Com- 
pany; Keyser  Roth  Industries;  Shell  Oil  Company; 
Mutual  of  New  Y'ork;  .Metropolitan  Life  Insur- 
ance Company;  Wade  Wenger.  .Associates;  West- 
iughouse Corporation;  .AT&T;  Johns  Manvillc; 
C;ener;il  Electric  Co. 
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ROGER  WADE   PRODUCTIONS,   INC. 
16  West  46th   Street.   New   York   36.    N.   Y. 
Phone:   Circle   5-3040 
Date  of  Incorporation:   1946 

Roger  Wade,  President 

Florence  Hewitt,  Production  Coordinator 
Services:  Production  of  motion  pictures  for  in- 
dustr\-  and  gox-ernment;  T\'  commercials,  anini:i- 
tion,  sound  slidefilms.  Specialists  in  production 
of  Salcsmate  programs.  F.\cilities:  Photograpliic 
studio,  editing  room,  dark  rooms;  Oxberr\'  16mm 
35mm  animation  stand  and  slide  and  slidefilm 
cameras  and  stands;  Creative,  script  and  art  de- 
partment.*: 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoTiox  FicTLHEs:  AirConi  Aiitijaiitmiiig.,  (L.  S. 
Air  Force);  The  Plan  of  a  Lifetime.  (Hartford 
National  Bank);  Eipr  Xeiv  \etc  Ynrk.  (  Equitiible 
Life  Assurance  Society  of  the  U.  S.);  SumE- 
FiLMs:  You  Can't  Afford  to  Stand  Still;  The  Sav- 
ings &  Loan  Look-Good  Grooming,  (American 
Savings  &  Loan  Institute);  The  Luxutij  World  of 
Moore  McCormack.  (Moore  McCormack  Lines); 
Dividend  Shares.  (Calvin  BiiUock  Ltd.);  Tlie 
Conde  .Va.«/  Group,  i  Ben  Sackheim,  Inc. ) ;  This 
Is  Your  Serviee  Station.  ^ Shell  Oil  Company); 
Westinghouse,  (Life  .Magazine).  SLroE  PnESENT.\- 
Tiox.s:  for  Seagram  Distillers;  TV  Com.mebchi-s: 
for  Bhs-to-sol,  (\'ictor-Richards,  Inc.);  Immie 
Paint  Brush,   (Victor-Richards,  Inc.). 


W  C  D,  INC. 
1600   Br()ad«a>,    New    York.    New    York 
Phone:   Circle   7-1600 
Date  of  Organization;   19.57 

Branch;   780  North  Cower  Street,   Holhuood 
38,    California,    HOIK  wood   3-3113.    Robert 
Carlisle,    Jr.,    Su/tcr.    410    North    Michigan 
Ave.,  Chicago  11,  lU.  Phone:  644-2641.  Dick 
Lewis,  Midwest  Repr. 
Robert  \\'.  Carlisle,  President 
Thomas  Dunph\.  Executive  Vice-President 
Jack  Lemmon,  Vice-President,  Sales 
(ohn  -Affriol,  Vice  Pre.ndent  —  TV  Production 
W'alter  Kidlberg,  Secretary-Treasurer 
Michael  C.  Stehney,  Producer  —  Director 
Leland  Baxter,  Writer  —  Producer 
Larr\'  Pall,   Staff  Cameraman 
Bert  Spielvogel.  Staff  Cameraman 
SEH\^CEs;  Facilities  and  staff  for  the  production 
of  all  t\pes  of  motion  pictures  including  theatri- 
cal,   industrial,    documentaiy,    television,    educa- 
tional, governmental.  F.^ciUTiES:  New  Y'ork:  two 
large  air-conditioned  studios,  li"  and  3.5mm  tape 
recording;    camera,    lighting    and    photographic 
equipment.    Casting,    editing    and    film    storage. 
Hol]\wood:  .36  fulK-  equipped  sound  stages  avail- 
able in   HolK'wood;   extra  large  backlot;   existing 
set  elements  both  interior  and  exterior. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  PicmsEs:  Planning  with  Weather.  (U.S. 
Air  Force);  W-3  or  How  to  Succeed  in  Business 
without  Really  Trying;  What's  Xew  Under  the 
Sun,  (Sun  Oil  Company);  A  Matter  of  Principle. 
(Union  Pacific  Railroad  Company);  T\'  Com- 
MERCi.^Ls:  for  Goodyear;  Mennen;  Procter  & 
Gamble;  Lever  Brothers;  Sears;  Sunoco;  Salem 
Cigarettes;  Chesebrough  Pond's;  Laxoris;  Bristol- 
Myers;  Eveready  Batteries;  Prestone  Products; 
PhiUips  66;  Skis  Cigarettes,  Playtex;  Bosc-o; 
Squibb;  United  Fruit;  SOS  Soap  Pads;  and  others. 


^^  this  s\TnboI  over  a  producer's 
listing  in  these  pages  refers  to  display  adver- 
tisement  within    this    Production    Review    issue. 


Wilding,     Inc. 
405  Park  Avenue,  New    York,  N.  Y. 
Phone:  PLaza  9-0S54 

\\  iUiam  Uskali.  Vice-President 
Mel  London,  Executive  Producer 
Gus  Eisenmann,  Production  Manager 
(See  complete  listing  under  Chicago  area) 

WILLARD   PICTURES,    INC. 
45  West  45lh  Street.   New   York  36.  N.  Y. 
Phone:  JUdson  2-0430 

Studio:  (Editorial,  cutting,  projection,  record- 
ing, animation)  550  Fifth  Avenue,  New  York, 
N.   Y. 

Date  of  Organization:   1932 

John   -M.  Squiers,  Jr.,   President 

D;i\  id  C.  Hesse\'.  Vice-President 

S.  H.  Childs,  Treasurer 

Frank  Brittain,  Charge  —  Production  Dept. 
Services:  Industrial,  medical,  educational,  sales 
and  job  training  motion  pictures  and  slidefilms; 
training  films  for  U.  S.  .\rmed  Forces  and  Gov- 
ernmental agencies;  theatricals;  television  film 
shous  and  commercials.  F.\cilities:  Mitchell  NC 
cameras  and  camera-top  station  wagons,  portable 
generators,  field  sound  recording  instruments; 
pioneer  in  industrx'  technicjues  and  equipment; 
color  production  in  East  and  South  .\merica  for 
theatrical  producers;  animation  department;  pro- 
,'ect'cii   a:id  cvitting  rooms;   creati\"e  staff. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pictcbes;  1962  Wa.shington  Meeting, 
(The  .\d  Council);  Tl>e  Enemy  Below;  Geigy 
Universal.  (Geig\'  Chemical  Corporation);  Man- 
agement of  Breast  Cancer.  (Cyan;imid  of  Canada. 
Ltd. ) ;  The  Last  Case  of  Polio.  ( Lederle  Labora- 
color  production  in  East  and  Soutli  .America  for 
theatrical  producers:  animtaion  department;  pro- 
jection and  cutting  rooms;  creative  staff. 


WINIK   FILMS  CORPORATION 
1501  Broadwax.  New  York.  N.  Y. 
Phone:  LW   4-0540 

Date  of  Organization:   February.   1942 

Leslie  Winik.  President  &  Executive  Producer 
Richard  Winik.  Vice  President  &  Director 
Peter  G:ubarini.  Director  of  Photography 
.Martin  .Andrews.  Script 
Services:   Producer  of  theatrical,  industrial  and 
television  films.  Maintain  library  of  sports  stock 
shots.  F.xciLiTiES:  Complete  production  facilities. 
RECENT      PRODUCTIONS      AND      SPONSORS 
Motion  Pictures:  Sports  In  Action.  (Paramount 
Pictures);  New  York  Giants  Football  Highlights, 
(Balantine  Beer);  National  Basketball  Highlights, 
(Converse   Rubi)er   Co.);   Sporf.v  Review   of  the 
Year,  (Seagram  Distillers);  /(  Started  With  Grey- 
hound.  ( Harness  Tracks  of  .\merica ) ;   Princeton 
Football  Highlights,   (Alumni  .Association). 
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SEYMOUR   ZWIEBEL   PRODUCTIONS,   INC. 
11   East   44tli   Street.   New    York    17.  N.  Y. 
Phone:   MUrray  Hill  2-4450 

D;ite  of  Organization;    1948 

Seymour  Zweibel.  President.  Executive 
Producer,   Director 

Susan    Wa\ne,    Vice-President,    Producer, 
Director 

Lillian  Khiss,  Secretary 
Services:  Production  of  industiial  and  theatrical 
motion  pictures  and  sound  shdefilms.  F.^cilities: 
35nmi  and  16mm  moticjn  pictures  and  sound 
slidefilm  production.  Still  photo  studios,  art  de- 
partment, editorial  serWces.  sound  recording,  bfav 
and  color  processing. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Slidefilms:  series  for  J.  C.  Penney  Company; 
series  for  W.  T.  Grant  Company;  series  for  Re- 
nault, Inc.;  series  for  the  First  National  Cit\-  Bank; 
series  for  AT&T. 


NEW     YORK     STATE:     UPPER      NEW     YORK 


0 


ACADEMY-McLARTY   PRODUCTIONS,    INC. 
45  Stanley  Street,   Buffalo   6,  N.  Y. 
Phone:  TX  3-0332 

Date  of  Organization:   1934 

Date  of  Incorporiition;   1959 

Franz   E.   Hartm;um,   Pres    &   Exec.    Producer 

Thomas  A.  Fitzpatrick.  Sales  Manager 

Norman  B.  Ross,  Production  Manager 

Willard  D.  Jones.  Director  of  Photography 

James   \'ormelker.   Manager.  Slide  & 

Filmstrip  Dept. 
Hal  E.  Lockwood,  Art  Director 
Ardith  Dillon,  Writer 

Services;  .A  comprehensive  film  service  from 
pre-planning  to  projection.  Specializing  in  16mm 
iind  35mm  motion  pictures  for  sales  training  and 
promotion,  public  relations,  education,  fund  rais- 
ing and  area  de\'elopment.  T\"  film  and  slide  com- 
mercials. Tape,  disc  and  film  recording.  F.\cili- 
TiES:  30  X  40  ft.  sound  stage;  Mole-Richardson 
lighting,  Houston  crane,  eight  cameras  (B&H, 
.Arri,  Maurer);  recording  room,  five  !!"  tape  re- 
corders, three  16mm  sprocketed  recorders,  three 
interlocked  dubbers,  Maurer  6-track  optical  re- 
corder, 4-channel  mixing  console;  three  music  li- 
braries, in-house  art  and  animation  facilities;  loca- 
tion truck;  remote  recording;  portable  power 
suppl\'. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Fictities;  The  Grass  li  .\lways  Green- 
er, (Co-op  Grange  League  Federation);  It  Start- 
ed With   the   Trolley.    (Electric   M;iterials   Com- 


pany); The  3U0,  (Ridge  Tool  Compaiiv);  Buf- 
falo Forge  #100  Billet  Shear,  (Buffalo  Forge 
Company);  Nutrition  Sense  and  Nonsense,  (New 
York  St:ite  College  of  Home  Economics);  The 
Big  Push,  (Metals  Processing  Division,  Curtiss 
Wright  Corporation);  Machining  and  Grinding 
of  Cast  Iron,  (Gra\-  Iron  Founders'  Society); 
Gorman  Rupp  Road  Show.  (Gonnan  Rupp  Co.); 
Bread  and  Butter  fobs,  (Niagara  .Mohawk  Power 
Company ) ;  One  Step  .\head.  ( Niagara  Mohawk 
Power  Companv);  The  Many  Lives  of  Henry 
Tyre.  (Tire  Retreading  Institute);  Stattis  Report 
on  AN/GLR-1  at  Sites  I  &  II,  (General  D>-namics 
/Electronics  —  U.  S.  .Air  Force);  Nyloft  and 
YOU,  (Firestone  Synthetic  Fibers  Co.);  Buckin 
Bronc,  (Pioneer  Precision.  Inc.);  Slidefilms:  The 
Grass  is  Always  Greener,  ( Co-op  Grange  League 
Federation);  Psyehronwtrics;  Air  Distribution  & 
Duct  Sizing;  Load  Estimating;  Gas  Furnaces;  Oil 
Furnaces,  (Carrier  .Air  Conditioning  Co.);  Points 
for  Profit;  Rake  Your  Way  to  Better  Hay.  (New 
Holland  Machine  Comp;iny);  Workhorse  HD- 10; 
Positioning  Small  Wcldments;  Quality-Value- 
Dependability:  Turning  Rolls:  Geared  Elevation 
Positioners.  (.Aronson  Machine  Company);  "TV 
Commebchls:  for  \'ernon  Downs;  Hoover  Floor 
Polisher;  Y'.  DeLima  |ewelr\-;  Bermudez  Biscuits; 
.Angostura  Liquors;  Carib  Lager  Beer;  Trinidad 
&  "Tobago  Electricitv'  Commission. 

Note  on  Omissions   and  Listing  Correction 

■it  Four  first-class  nKiilings  to  producing  com- 
panies throughout  the  U.  S.  and  abroad  were 
used  to  compile  this  section.  Listing  data  re- 
ceived after  extended  deadlines  and  corrected 
material  will  appear  in  our  first  Production  Re- 
view   supplement    to    be  pubhshed    this    \ear. 
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BUSINESS    SCREEN 


NEW      YORK      STATE 


Buffalo,    New   York   Area 

HOllAND-WEGMAN    PRODUCTIONS,   INC. 
2(IT  Dc'i.iw.irc    Viciuif.  Butlalu  2,   N.  V. 
I'hone:  XL  J-74U 
Date  ot    Organization:    1952 
Date  of  Incorporation:    1962 
Edward  J.  VVcgm.'.n,   President 
Sheldon  C.  Holland,  Executive  Vice  Praident 
lames  I.  Allan,  Production  Manager 
Paul  G.  Ent,  Director  of  Photofiraphy 
John  \'.  Gates.  Cinematographcr 
Zeb  .\l.  Pike,  Senior  Writer  -  Director 
|ohn  E.  Bjamow.  Art  Director 
William  F.  Nailos.  Studio  Manager 
James  G.  Linnan.  Chief  Sound  Engineer 
Earl  S.  Rowell,  Laboratonj  Manager 
Charles  H.  Wagner,  jr..  Account  Executive 
EiwiCES:     Producers    of    motion    pictiires     and 
nund  slideflims  from  original  research  and  con- 
ept  to  distribution.  Permanent  staff  of  28  skilled 
reative  motion  picture  people  to  plan,  write  and 
iroduce  sales  primiotion,  public  relations,   indus- 
trial, educational,  fund-raising,  medical  and  sci- 
iitific  films.  Producers  ot  commercials  and  syn- 
dicated programs  for  television,  including  stor\- 
loards,  scripts,   animation   and   jingles.   Planning 
jnd   production   of  national   sales   meetings    and 
programs.  F.\cilities:  CompleteK  integrated  film 
sroductioii  center.  .50'  x  70'  .\  34'  sound  stage;  2 
nialler   studios   for   sound   recording   and    insert 
|liooting;  2  recording  and  mixing  rooms;  6  cdit- 
iig  rooms  with  Moviohis;   2  interlock  screening 

iooms;  45-seat  theater;  16mm  and  35mm  blimped 
litchell  and  .^rriflex  cameras;  Fearless  Panoram 
lollies  equipped  with  W'orral  heads;  multi-chan- 
lel  magnetic  film  recording  and  mixing  eciuip- 
\ient;  optical  film  recorders;  two  li"  .■\mpex  re- 
■orders;  M-H  mike  boom  with  Telefunken  micro- 
phone; art  and  animation  facilities,  including 
6mm  and  3.5mm  Acme  animation  stand;  3  film 
jiusic  libraries;  laboratory'  for  processing  nega- 
live  and   reversal,   printing   and   edgenumbering. 

lECENT  PRODUCTIONS  AND  SPONSORS 
llOTioN  Pictuhes:  a  Chain  h  as  Strong;  Con- 
leyor  Systems,  (Columbus  McKinnon  Corpora- 
bon ) ;  Explosive  Vahics,  ( Conax  Corporation ) ; 
tVhite  Sidetcatl  Buffer,  (Dunlop  Tire  and  Rub- 
ber Corporation);  532  Sharpener  and  527  Cut- 
fr  Inspection  Machine;  606  and  607  iii(/i  Auto- 
^tatic  Loader  and  Transfer  Vnit,  (Gleason 
i\'orks);  True  to  Forms,  (Graphic  Controls  Corp- 
Iration);  Automatic  Computer  System,  (Mar- 
he  Midland  Corjioriition ) ;  High  Cost  of 
fear,  (Methodist  Home  for  Children);  Land- 
brd  and  Tenant,  (New  York  State  Bar  Associa- 
lion);  Life  Assurance.  (Scott  Aviation  Corpora- 
Son);  Case  History,  ( Strasenburgh  Laboratories); 
^ay  No  to  a  Stranger,  (Transcontinent  Televi- 
|ion  Corporation);  One  Gift  Works  Many  Won- 
'lers,  (United  Appeal  of  Greater  Cleveland);  Li- 
brary at  the  Crossroads.  (Warren  Library  Assoc- 
ijion);  Bowling  Show.  (Western  Savings  Bank); 
\'-encral  Purpose  Control.  ( W'estinghouse  Electric 
I'orporation ) ;  The  Better  Way;  J.  C.  Wilson 
ipeech,  (Xerox  Corporation);  Slidefilms:  Sales- 
hen's  Workshop,  (Buffalo-Niagara  Sales  and 
Marketing  E.xecutives,  Inc.);  Scmicondiictor  Fi- 
tancial  Report,  (General  Electric  Companv);  un- 
(ided  for  John  E.  Hayes  Co.;  untitled  for  thomas 
-owes  .Associates;  T\'  Series:  Don  Carter  Bowl- 
•  ig  Tips,  (Saturn  Productions,  Inc.);  TV  Com- 
jiEBCiALs:  for  The  Birge  Companv.  Inc.;  Boost 
•uffalo  Committee;  Buffalo  Trotting  Assn.,  Inc.; 
:anandaigua  Industries  Co.,  Inc.;  Finger  Lakes 
ace  Track;  First  N;itional  Bank  of  Erie;  Mister 
nzyme;  Niagara  Mohawk  Power  Corporation; 
exas  State  Chiropractic  Association;  United  .\p- 
i-al   of   Greater   Cleveland;    Xerox   Corporation. 


VALLEY   STUDIOS   INC. 
3S94   Buffalo    Koad,    Rochester    II.    Neu    York 
Phone:  LY  4-9451 
Date  ol   Incorporation:   1962 

.\ndre\v  MacCiowan,  jr..  President 
Paul   Beruiing  I^avis,   Vice  President 
Richard  Fkjberg,  Secretary-Treasurer 
Hans   Ueckeroth,  Director  of  Photography 
Services:    35min,   16mm  and  Smm   motion   pic- 
ture  ser\iees;    slidefilms,    still   photograph)'    and 
sound  ser\'ices.   F.\cilities:    Fully  integrated  and 
equipped     production     center,    including    sound 
stage  and  all  regular  production  departments. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  PicTrBEs:  Bir(/i  of  a  Station,  (WOKR- 
T\'):  The  Schoothouse  Folks,  (Specialized  Print- 
ed F"orms);  They  \eed  Your  Help,  (Rochester 
Community  Chest);  First  Automatic  Train,  (Cien- 
eral  Railway  Signal  Co.);  T\'  spots  for  the  Dem- 
ocratic  Partv. 


Real    Fact.s  for   Sponsors 

— I'viflenen  of  suppliers  good  failh 

;;■  The  detailed  listings  given  specializing 
producers  of  business  motion  pictures  and 
slidefilms  furnish  the  buyer  of  sighb'sound 
media  with  solid  e\'idence  regarding  an\ 
prospeetise  supplier.  Listing  data  requests 
emphasized  the  need  for  both  film  and 
sponsor  references  and  it  is  this  area  of 
each  listing  which  indicates  the  recent  ex- 
perience of  each  company  in  these  pages. 


Other   New   York   Cities 

Rampart   Associates,    Inc. 
1 1   North  Pearl  St.,  Albany,  N.  Y. 
Phone:  HE  3-3891 
Philip  Itzkow,  Account  Executive 
(.See  complete  listing  under  New  York  City) 

FRANZ   EDSON   PRODUCTIONS 

24  Grist   Mill  Lane,   H:ilesite,   Ne»    York 

Phone:   H.\milton   7-254.5 

Date  of  Organization:    1961 

Franz  Edson,  Oiener 
Services:   Production  of  docunientar\',  technical 
and  scientific  motion  pictures  and  slidefilms.  .•\lso 
photographic  instrumentation  services;  memo  mo- 
tion, high-speed  motion  picture,  pholograminatic   ' 
triangulation,    and   data   and    instnnnentation    re-    i 
cording.    F.\cilities;    Production   facilities;   cam- 
eras, lights,  sound  recording  and  editing  equip- 
ment.   Animation    stand    and    high-speed    instru- 
mentation equipment. 

RECENT      PRODUCTIONS      AND      SPONSORS 

.Motion  Pictihes:  Today  At  tin-  Big  "A",  (New-  [ 
York  Racing  .Association);  Progress  Report.  Cur- 
go  Winch;  Hydraulic  Cargo  Handling.  (Nickers 
Incorp(jrated);  Engineering  Evaluation  of  Film- 
less  Radiography.  (Boeing  ,\ero-Sp,Tee  Division); 
Xorelco  Searchray,  (Philips  Electronic  Instru- 
ments), 

Victor  Kayfetz   Productions,   Inc. 
1200  Westfall  Road,  Rochester  18,  N.Y. 
Phone:    Hillside    5-0SS3;    GReenfield    3-3000, 
ext.  534 

Don  L\on,  in  charge 
(See  complete  listing  under  Ni  \\  ^'<<\V  City 


jf  m  ut  Af  □  u 
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CREATIVE   ARTS  STUDIO,   INC. 
814  n  Street.  N.  W  ..  Washington   1,  D.  C. 
Phone:  REpublic  7-7152 
Date  of  lucorporatiou;    1942 

Milton  R.  Tinsley,  President 

Llo\d  R.  MacEwen,  Vice  President  -  Treasurer 

Philip  C;.   .Xrnest,   Production  Director, 

Photography 
William  S.  Brownlee,  Production  Director.  Art 
James  \V.  von  Brunn,  Motion  Picture  Consul- 
tant 
William  R.  Duffy,  Sales  Manager 
Robert   Schulman,   Art  &   Design    Department 
E.  James  White,  General  Art  Section 
Ernest  B.  Gerran,  Technical  Art  Dept. 
Anthony   R.   Scaffa,   Photography   Department 
Services:   Motion  pictures  -  commercial,  train- 
ing, educational  and  informational;  T\'  commer- 
cials:   slidefilms   ;uid   slides;    charts;    art    work   of 
.ill    types;    scripts;    creative    exhibits    design;    kit 
materials,  etc.  Facilities;  35mm  ;uid   I6mm  ani- 
mation,   still    photography,    titling,    research    and 
writing,   designing   and  complete   ;ut    ser\ice. 
RECENT      PRODUCTIONS      AND      SPONSORS 
Motion  Pictures:  Farm  Subsidy.  (U.  S.  Dept.  of 
Agriculture);  The  Earth's  Magnetic  Field,  (U.  S. 
■■Vn  Force);  '/"/irpa(  Evaluation.  (R.  C.  A.);  For- 
eign Object  Damage  to  Turbine  Engines;  Pres- 
sure Refueling,  (U.  S.  Navy);  Five  Years  in  Five 
Minutes,  (Washington  Daily  Post);   Films nui-s; 
Communication  in  Induslry;  Railroad  Communi- 
cation; Rx  for  Hospital  Adminisiration.   (General 
Electric);   F.   T.   S.   —   Long  Distance  Network. 
(.American  Telephone  &  Telegraph);  Men.  Money 
&  Materials,  (State  of  California);  Open  Sesame 
(experimental),  (Manufacturing  Chemists  .Associ- 
ation); Civil  Air  Regulations.  Part  60  A7'C-2  2A, 
Rev..    (Federal   Aviation   Administration);    Inter- 
state  Benefit  Rights  (experimental),  (U.  S.  Dept. 
of  L;ibor);  T\'  Spots  -.Every  60  Seconds.  (Federal 
Housing  .Administration ) ;  Engineers  Week.  ( Na- 
tional Society  of  Professional  Engineers). 

LOGOS  LTD. 

1017  New  Jersey  .Avenue,  S.  E.,  Washington  3, 

D.  C. 
Phone:  543-6076 
D;ite  of  Incorporation:   1961 

Paul  W.  Schafer,  M.  D.,  President 

Leigh  B.  Middleditch,  Jr.,  Secretary 

lames  W.  Deter,   Treasurer 

E.  Carol  Schafer,  C/ii<?/,  Program   Research  8c 

Dev. 
Charles  F.  Rile\-,  Chief  Engineer 
James  D.  Helliwell,  Chief  —  Production 
Services:  Color  and  black  &  white  television  and 
motion  picture  services;  exclusive  process  for  di- 
rect recording  of  live  and  tele\ision  tape  produc- 
tions  onto    16mm   and   3.5mni   color   or   black   & 
white  motion  picture  film.  Tele\ision  tape  record- 
ing color  or  black  &  white   from   telco,   off  air 
transmission,  and  li\e  studio  sources.  Research  and 
script  services  for  commercial,  educational,  docu- 
mentary,  dramatic,   scientific   and    cultural    pro- 
gramming. Facilities:  Television  tape  recording, 
and    I6inm   and   3.5mm   motion   picture   transfer 
processes.   Color  and   b&w   studio   facilities. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictibes:  Fallout  Shelters.  (Office  of 
Ci\il  Defense);  D.  D.  D.  Story.  (Illinois  Bell 
Telephone);  John  Bradcmas,  (Democratic  Com- 
mittee); Space  for  the  Benefit  of  Mankind,  (Na- 
tional ^Aeronautics  and  Space  Administration); 
The  Quest,  (Logos,  Ltd.). 


JTH  PRODUCTION  REVIEW 
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NATIONAL  FILM  STUDIOS,   INC. 
105  11th  Street.  S.  E..  Washington  3.  D.  C. 
Phone:  LI  6-SS22 
Date  of  Organization:   1953 

Elliott  H.  Xewcomb.  President 

F.  William  Hart,  Executive  Vice-President 

William  J.  Gage.  Vice-President 

Imre  L.  Toth.  Associate  Producer 

John  R.  Williams,  Art  Director 
Services:  16  and  S5mm  motion  picture  prod  mic- 
tion, telexision  commercials,  art  and  animation, 
special  effects,  filmstrips.  slides  and  telops,  titles 
and  commercial  photography.  Creative  «Titir.g 
and  promotion  packages  including  radio,  display 
and  foIlo«  up  hterature.  FAcmnEs:  Somid  stage, 
2500  sq.  feet  fully  equipped  and  air-conditioned. 
Oxberry  animation  equipment,  art  and  anima- 
tion department.  Kensol  hot  press  title  equipment 
and  all  .\TF  t>pe  fac-es;  cutting  rooms  for  16mm 
and  35mm  picture  and  sound;  music  and  sound 
effects  librar%.  Commercial  studio  and  dark  room 
equipped  for  volume  production  of  \u-graplis. 
8  X  10  transparencies,  and  t>"pe  "c"  prints;  thea- 
ter, dressing  rooms,  and  a  full  compliment  of 
staff  personnel. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  PicrtHEs:  Maintenance  At  Quality  Con- 
trol; Marine  Corps  Aciation  Supply.  (U.S.  Na\->  ): 
Circle  of  Comfort,  ( Rxmlanti  Industries ) ;  The 
Military  \urse,   ( Dept.  of  Defense ) ;   Tornadoes, 

(,American  Red  Cross):  Melpar  Maze  and  Simu- 
lator.  I  Melpar,  Inch  Ground  Support  on  High. 

(Pratt  &  WTiitney  .Aircraft);  What  Is  a  City.  ( U. 
S.  Chamber  of  Commerce ) ;  Insecticides  —  Forms 
&  Safety,  i  U.  S.  .\ir  Force):  Political  Documen- 
taries, (Senator  Frank  Church  of  Idaho  and  Lt. 
Gov.  Wilson  Wyatt  of  Kentuck>);  Filmstbips: 
Focus  on  the  Future:  Focus  on  Change;  Guide- 
lines for  Decision;  .Aim  for  Excellence;  Your 
Child's  Health:  Your  Child  &  Reading;  Conten- 
tion Highlights  for  1962,  ( National  Education  As- 
sociation ) ;  Orders  of  Irtsects  (series  of  5) ;  Insects. 
Hou:  Thy  Lice  and  Grow  (series  of  6);  Classifi- 
cation of  Living  .\mphihians  and  Reptiles  (series 
of  4  I ;  (  Enc\  clopedia  Britannica  Films,  Inc. ) : 
Learn  to  Bowl  Duckpins  (series  of  3),  (Bnms- 
wick  Corporation ) ;  Challenge.  ( Blair,  Inc. ) ;  Psy- 
chological Warfare,  (John  I.  Thompson):  T\' 
Spots:  for  .American  Red  Cross;  U.  S.  Post  Of- 
fice; Interna!  Re\enue  Service;  McCann  Erick- 
son;  Ferguson  .Agency;  V.  S.  Dept.  of  Interior; 
and  other  pohtical  spots. 


NORWOOD  STUDIOS,   INC. 
9i26  .New    Jersey  .A\enue.    N.   \\ ..   Washington 

1.  D.  C. 
Phone:  District  T-2992 
Date  of  Organization:  19-51 

Phihp  Martin.  Pre-iident 

Tom  Burrowes.  Vice-Pres.,  Treas. 

John  E.  Horton,  Vice  President 

Werner  Schumann.  Executive  Producer 

-Michael  J.  Marlow,  Executive  Producer  —  T\' 

Div. 
Pete  Doering.  Director,  Films  Division 
Wilham   Sturm.   Director.   .Animation    Division 
Lewis  Baer,  Head  —  Script  Department 
Ra\  Haney,  Director  of  Mwiic 
Seb\tces:   Complete  production,  including  sc-ript 
writing,  story  board,  sound  recording,  animation, 
editorial,  original  music,  set  design  and  construc- 
tion,   photography,    promotion,    advertising,    dis- 
tribution. Films  for  science,  government,  industry-, 
labor,    educational,    medicine,    and    religion,    for 
theatrical,  non-theatric-al.  and  TV  use.  .Also  slide- 
films   F-\cii.rnEs:  Sound  stage:  16mm  and  35mm 
Mitchell  c-ameras.  .Arrifleji  and  Cine  Spetnal,  16- 
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mm  and  3.5mm  projection.  16mm  and  3.5mm 
Moviolas,  .Ampe.\  and  Magnas\Tic  recorders.  Ox- 
berry  animation  equipment  hghting  grip,  gener- 
ator and  transportation  equipment.  Screening 
room;  theater  projection  room,  editing  rooms; 
sound  and  music  libraries.  Film  storage  capacit\' 
of  24.000,000  feet. 

RECENT      PRODUCTIOK3      AND      SPONSORS 

Motio.v  Pictcres:  D.  S.  -A.  —  A  Market  for  You, 
(Defense  Supply  .Agenc>);  On  This  Rock. 
( Georgetown  t'niversit>- ) ;  Hidden  Hazards.  ( Pub- 
lic Health  Department);  Role  of  the  Guard, 
( .National  Guard  .Association ) ;  International 
Shoot,   (National  Rifle  .Association). 


PARAGON   PRODUCTIONS 
2810  Pennsylvania    Avenue.  .N.W., 

Washington    7.    D.C. 
Phone:  FE  3-3252 
Date  of  Organization;  1957 

W.  B.  H.  Legg.  Jr..  President-Executive  Pro- 
ducer 
J.  R.  Ward,  Production  Director 
Donald  F.  Williams.  Director  of  Sales 
Barbara  R.  Blair,  Writer-Script  Editor 
SEn\iCEs:   Educational,   industrial,   informational, 
technical  and  commercial  16mm  motion  picture 
production,    telesision   conunercials;    FOTO-MO- 
TION,  animation,  live  action.  FACiLmEs:  Facih- 
ties  for  16mm  motion  picture  and  television  com- 
mercial productions. 

RECENT  PRODUCTIONS  AND  SPONSORS 
-Mono.N  PicrrtTiEs:  Backscatler,  (.ACF  Electro 
Physics  Laboratory  );  Space  Age  Electronics  and 
You.  (Capitol  Radio  Engineering  Institute); 
P.\-2  Rocket  Motor,  (.Atlantic  Research  Corpo- 
ration): Pullman  of  the  Airways,  (Travelon,  Inc.); 
Presidential  VLiit,  I  Gov't  of  the  Ivor\-  Coast ) ; 
Too  Busy  to  Live,  i  Holiday  Health  Club ) ;  T\' 
Co.MMEKCLiLs:  for  Kentucky  Fried  Chicken-Col. 
Harland  Sanders  ( Douglas  Bailey  -Advertising 
.Agencv);  Com  Industries  Research  Foundation; 
Columbia  Lighthouse  for  the  Blind:  Discount 
Gene  ( Larrabee  6s  Lewis ) ;  Childrens  Discount 
Supermart;  Talking  Cows,  (Impact  .Advertisi.ig); 
Herson's   (Douglas  Bailey  Advertising  -Agencv). 


POTOAAAC   FILMS,   INC. 
1536  Connecticut  .Ave..  Washington  6.  D.C. 
Phone:  .NOrth  7-7094 
Date  of  Incorjxjration;  October.   1959 

Branch  Office:  Potomac  Productions,  28  ReU- 
han    Road.    Darien,    Conn.,   Phone:    OL   5- 
4869,   Joseph   Fiorelli,   in  Charge. 
Foreign  Offices;  Bohvia:  Casilla  1255,  La  Paz, 
Kermeth  Wasson.  West  Germany:   Martius- 
strasse  8,  -Munich.  Dr.  Norman  Pen  Schen- 
ker.   Spain:   Joaquin  Maria  Lopez  68,   Ma- 
drid. Hugo  Serra  Hamilton. 
Nicholas  C.  Read,  President 
Marian  B.  Shank,  Secretary-Treasurer 
Sebvtces:   Film  production— specializing  in  films 
in  the  pubhc  service  area.  F-jvcilitles:  Complete 
film  production  facilities— including  studio. 
RECENT      PRODUCTIONS      AND      SPONSORS 
Monox  Picn-REs:  Headed  For  Trouble.  (Public 
-Affairs    Cormnittee,    Inc. ) ;    Investigation    of    the 
Ocean   Bottom;    Electronic   Computer   Language 
Translation;  Selective  Embryonic  Cell  .Adhesion; 
Irradiation  Produced  by  Short  Waves,    (Science 
Ser\ice,  Inc.). 


Reid   H.   Ray   Film   Industries,    Inc. 
438  Washington  Building,  Washington  5.  D.  C. 
Phone:  District  7-8729 
Frank  Havhcek.  in  charge 
(See  complete  listing  under  St.  Paul.  Minn.) 


RODEL  PRODUCTIONS,   INC. 
1028  33rd   Street.   N.    \\  ..   Washington.  D.  C. 
Phone:  338-0770  (A  C  202) 
Date  of  Organization:    1955 

Del  -Ankers,  President 

Fritz  Roland,  Secretary-Treasurer 

Wilham  L.  Browning.  Production  Mgr. 

.Al  Lhota,  Director  of  Photography 

Nelson  Funk,  Chief  Engineer 

Leonard  Grossman.  Chief  Editor 

Gene  .Ankers,  Chief  Electrician 

Royce  Thompson.  Chief  Carpenter 
Ser\tces:  Motion  pictiue  production.  16,  35mm. 
slidefilm  production;  editorial  serv  ices.  -Audio  ser- 
vices. Interlocked  rear-screen  facihtv  for  lOnun 
photography.  F.\cn.rnES;  50  x  60-ft.  sound  stage 
w  catwalks;  Moviola  crab  dolly,  MR  mike  boom. 
Mitchell,  .Arriflex  cameras  ( 16  &  35mm ) ;  Mole- 
Richardson  hghting.  Location  vehicles.  Two  fuD)-- 
equipped  recording  studios  w  'si.\-channel  16nuii 
edge  or  center  track  mixing  facilities,  looping, 
scoring,  mixing  vv  latest  equalization  —  compres- 
sion equipment.  Three  channel  half-inch  svuc 
recording;  transfer  facihties  for  Rangertone.  Klo- 
tone,  PerfecTone  &  Stancil-Hoffman  50  or  60-c\cle 
svTic  pulse  at  24  25  frames.  .Ampex  high-speed 
duplicating.    Engineering   staff. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  PicmiES:  Third  Century  ( .New  York 
Hospital ) ;  Golden  Years  i  Imperial  Tobacco  Co. 
of  London);  Western  Gate  (North  German  Tele- 
vision Network):  This  Is  L'rethane  (. Allied  Chem- 
ical); Where  the  Heart  Is  (General  Electric): 
1962  Election  Spots  ( Democratic  National  Com- 
mittee). SLmEFD-MS:  The  Dollar's  In  i  Kalb. 
\'oorhis  &  Co.).  TV  Commercl\l.S:  Rambler 
( Larrabee  &  Lewis  .Adv. ) ;  Horsman  Dolls  i  Man- 
chester -Adv.);  Crest  (Benton  and  Bowles  .Adv.). 


United   Film   &   Recording   Studios,   Inc. 
425    13th   St..    N.W..    Washington.    D.C. 
Robert  Pfeifle,  Washington  Representative 

( Sec  complete  listing  under  Chicago  area ) 


WASHINGTON   VIDEO  PRODUCTIONS,  INC. 

24  F  Street.   NW.  Washington  20.  D.C. 

Phone:  LI  6-1300 

Date  of  Organization-   March.    1948 

George  F.  Johnston,  President  &  Producer 
Glenn  Johnston,   Executive  Vice  President 
Thomas  P.  Kelly,  Jr.,  Vice  President-Prod. 
Services:   Production,   including  planning,  crea- 
tive wTiting.  original  music,  set  design  and  con-  ; 
struction,    photography,    promotion,    advertising, 
distribution;   films  for  government,   industrv',  1* 
bor,   education,  science,   medicine,   and   religion; 
for  theatrical,  non-theatrical,  and  TV  use.  F.^caL-  j 
rriES;    Large    stage,    lighting,    grip    and    camera 
equipment  for  16  and  .3.5mm  production.  Cover 
the    United    States;    overseas    production    experi-  . 
ence  with  emphasis  on  the  Far  East. 
RECENT      PRODUCTIONS      AND      SPONSORS    ; 
Motion  PiCTiTtEs:  Mark,  ( unsponsored ) ;  Boiwn- 
zaland.     (Bonanza    ,Airlinesh    Mission    Support, 
(Fairchild    Stiatos);    Orbiting    Geophysical   Ob- 
servatory, (Goddard  Soace  Flight  Center):  Thete 
People  Know  the  Steel  Business.  (Carpenter  Steel 
Company ) . 

See  Advertising  Pages  for  Helpful  Data 

i~  Producers  whose  advertisements  appear  on 
other  pages  of  this  .Annual  Review  Issue  canv' 
th's  special  designation  ( ° )  over  listing  text. 
Refer  to  the  convenient  "Index  to  .Advertisers" 
on  the  last  page  of  this  issue  for  page  number. 
Tlie  "Blue  Chips"  of  film  production  advertise 
regularly  in  the  pages  of  Bvslnxss  Screen. 


BUSINESS    SCREEN 


MARYLAND 

HALIMARK   FILMS   and    RECORDINGS,    INC. 
1511    Eiiit   Nirtli  Am-..   Bultiiiiort    1:5,   Mtl. 
Phone:  VE  7-35 Ifi 
Date  of  Incorporation:  June,  1960 

Max  Brecher,  PnsicUut 

Hciitrice   Canter,   Vice-President 

Horace  Elias,  Producer-Director 

Ernest   Barker,   Art  &  Animation 

Edouard  Hilbert.   Puppet  Auinuition 

Louis  Mills,  Sound  Dept. 
Services:  Motion  pictures,  sound  slidefilnT-'. 
filmographs,  kinescopes,  medical  teaching  films, 
TV  commercials.  Kacilities:  Sound  stage.  3.5  & 
16mm  Auricon,  Bell  &  Howell,  Arriflex  equip 
mcnt;  editorial  rooms,  Mo\iolas.  hot  splicers,  et,  . 
Portman  animation  stand,  16mm  .s\nc  &  'j" 
Ranger  Ampe.\  recorders.  Special  effects  and  pup- 
pet stage.  Portable  lighting  and  sound  eijuipment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoTIO.v  FiCTiKEs:  Aul(>nuili07i  Comes  to  Hetuil- 
(iiig  (American  Totalisator  Co.):  Closed  Mull  Cen- 
'lers^  (Commimit\"  Research  iy  D('\'elopuieiU 
k''orp.);  City  Reborn.  (Committee  for  Downtown 
Baltimore);  The  Eighth  Man.  (Maryland  Hos- 
j>it;d  Council);  La  Vida  de  Cajal.  (Sandoz.  Ltd. 
if  Switzerland);  T\'  Com.merci.xls:  for  Arrow 
Beer;  I'nion  Trust  Company;  Savings  Bank  of 
Biiltimore;  King  Starch;  Buttercup  Syrup;  Parks 
SiUisage;  Luby  Chevrolet;  State  Democratic  Com- 
nittee. 


# 


MILNER-FENWICK,    INC. 
3800  Liberty  Heights  A\e..  Baltimore  15    Md. 
Phones:   .MOhawk   4-1221;   Liberty  2-7147 
Date  of   Incorporation:    1956 

BR.4.NCH:  314  \"ictor  BIdg.,  724-9th  St.,  \.  W., 
Washington  1,  D.  C.  Edward  F.  Hopper, 
District  Mg,r. 

Ervin  .\I.  Milner.  President 

Robert  T.  Fen«ick.  Vice-President 

Hoby  Wolf.   Viee-Pre.wlent,  Sales 

Katherine  Boyce,  Director,  Doc.  &  7't't7i.  Ani- 
mation 

Dottle  Avers,  Stip'r.  Tech.  Animation 

Herbert  Hiles.  Production  Chief 
Iehvices:  Scripts,  storxboards.  li\e  photography, 
nimation,  brochures,  sales  presentations,  titling, 
■iliting.  opticals.  Facilities;  Sound  stage,  mobile 
tudio  van  with  Mo\iola  dolK.  70-acrc  nio\ie  lot 
ivith  airstrip:  16-.35mm  equipment;  live  &  ani- 
nation  optical  camera.  .360  animation  stand. 
^ll  services  and  equipment  for  rent. 

JECENI  PRODUCTIONS  AND  SPONSORS 
lloTio.v  PicTinEs:  Medical  Genetics  III  (Na- 
|ional  Foundation);  Over  and  Under  the  Sea 
.Chesapeake  B:iy  Bridge  &  Tunnel  Comm.); 
iasic  Principles  of  Radiue  In.ttruments;  Electronic 
''ocus  Control  (Annv  Pictori:il  Center);  Then 
\nd  \'ow  -  The  Firsj  10(1  Years  ( InterUid  Rev- 
lue  Ser\ice);  Skills  for  Progress  (U.  S.  Labor 
)ept.);  Freedom  Si;  Escape  to  Freedom  (Cuban 
liefugee  Program). 


MONUMENTAL  FILMS,   INC. 
2203  Maryland  Axe.,  Baltimore   IS,   \Id. 
Phone:   CHesapeakc   3-2549 
Date  of  Organization:    1955 

:  lohn  D.  A'Heni.  Pres.  &  Genera/  Mgr. 
Vemon  P.  Spedden,  Supvr.  M.  P.  Dept. 
C.  Wilbur  Taylor.   Super.   Sound  Dept. 
Al  Walker,  Supvr.   .\nimation   Dept. 
Norman    \ngel.    Camera    Technician 
Vemnn  Murjihy.  Camera  Technician 
Harold  Shull.  .\rtist  it  .\nimator 
Thomas  .Meek.  Crip  Man 
Mae  Guckert.   Editorial-Production  .\ide 
Mary  Hamann.  Office  Personnel 


SiiKViCES:  Scripting  and  writing,  editorial  services, 
sound  recording,  narration  and  voice,  music, 
sound  effects;  slidefilms.  strip  films,  slides;  sound 
recording  on  location  and  producers  completion 
services.  F.\cilities:  Sound  studio-motion  pic- 
ture shooting  stage.  .3.5min  BNC  Mitchell.  1  .\rri- 
llex  and  1  B  &  H  camera  1200  ft.  16mm  ,\uricons. 
Cine  Specials,  dollies,  blimps;  script  prompter, 
etc.;  stage  and  location  lighting;  art  dep;ntment, 
artists,  animation  stand,  Oxberry,  360  degree  ta- 
ble, animation  camera  and  facilities  for  anima- 
tion, overlays  and  titles,  still  photography;  sep- 
iirate  recording  studio  with  interlock  projection 
and  16inm  magnetic  tape,  Ji"  Ampex  and  Presto 
t;ipe  machines,  .\mpex  stereo  console  and  allied 
r<'Cording  equipment;  Western  Electric  eight- 
channel  mixer,  music  library;  Kinescope  picture 
and  sound  facilities  including  off  the  air  moni- 
tor; cutting,   packaging,  shipping  facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictlhes:  Jet  Traffic  Control,  (Federal 
.■\viation  .Agency):  Coi7  Spring  Connector.  (A  T 
&•  T);  The  Dual-Purpose  Room.  (Portland  Ce- 
ment Associiition ) :  Fumilij  Fatl-Ont  Shelt(r.  (U. 
S.  Civil  Defen.sc  .Mobilization);  Martin  Mi.'isilcs: 
Martin  Security.  (Martin  .\ircraft  Corporation); 
.V  Week  of  Friendship  Airport.  (United  .\irlines, 
.■\ineric;ui  .\irlines.  Eastern  .\irlines,  Pan-.\mer'- 
can  .■\irlines):  Roads  In  Motion.  (St;ite  Roads 
(iommission  of  Md.);  Farmorama,  (.\I;issey  Fer- 
g.ison  Co. ) :  .\nim;ited  Strip  Film,  ( Black  & 
Decker  Mfg.  Co.);  Close  at  Home,  (Community 
Chest  —  Red  Cross);  The  Princess  Phone,  (The 
C  &  P  Telephone  Company):  T\'  Commebc:i.\ls: 
for  Communitx  Cliest  —  Red  Cross;  The  Leukemia 
Society,  Inc.;  Sleicy  Hospital  (Shriver  Company): 
X;ition;iI  Lvnuber  Assn  ( \"an  Sant  Dngd;de  Co.h 
Ciloverdale  Bottling  Company,  National  Brewing 
Company,  ( W.  B.  Doner  Co.);  Chevrolet;  Bal- 
timore Feder;d  ( [ohn  Unitiis)  (Emery  Advertising 
Co.);  V.  S.  Dept.  of  Defense. 


^ 


Chapman   5    Productions,    Inc. 
7SI3  Atwood  St.,  District  Heights,  Md. 
Phone:   735-0415 
Car!  Fowler,  Manager 
(See  complete  listing  under  Los  Angeles) 


NEW       J  ERSEY 

JOHN    BECK    ASSOCIATES,   INC. 
129  White  Horse  Pike,  Audubon,  New  Jersey 
Phone:  Lincoln  6-8.500 
Date  of  Organization:  1958 
Diitc  of  IncoqMration:    1961 

John  C.  Beck,  President 

jose]5h  Bonaduce,  Director  of  Station  Pictures 
Charles  Reed.  Director  of  Art  &  .\ninuition 
Seuvkes:  16mm  live  ;uid  animated  motion  pic- 
tures lor  industry:  slidelilms  and  slide  presi'iita- 
tions.  F.-\ciLiTiES:  16nmi  cainer;is  ;ind  editing 
equijiment;  still  phot<)gr;iphy  equipment  and  stu- 
dio: photo  type  setting  and  production  of  dia- 
zochrome  slides;  art  studio:  Slide  animation  by 
means  of  polarized  light;  20'  x  .30'  studio. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictihes:  The  Langston.Die  Press  Slonj 
(Samuel  Langston  Co.);  The  Effect  of  Tranqui- 
lizers on  Zebras  (Hoffman-Laroche);  Slidefil.ms 
(and  slide  presentations):  Research  Program 
(Socony  Mobil);  Two-Stage  Pump;  Reversing 
Steam  Condenser  iC.  H.  Wheeler  Co.);  Opera- 
tion of  Soft  Drink  Dispensers  (Rudd-Melikian 
Cio.);  Land  Syndicates.  (Chesley  &  Chne  Co.); 
.Air  Conditioning  Systems  ( John  Xesbitt  Inc.). 
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LEWIS  STUDIOS,   INC. 

15  South  Groxe  Street,  East  Orange,  N.J.  _| 

Phone:   OK   7-lSOO  fj. 

Date    of   Organization:    1949  ,    \ 

Donald   E.   Hults,   President 

Robert   \'an   Derxeer,   Vice-President,  Chief 
Photographer 

H.  .Alan  Stein,  Director  of  Creative  Services  & 
Sales 
Services:  Production  of  industrial  and  docu- 
meutiirx'  motion  pictures,  all  types  sound  slide- 
films,  still  photography.  Creative  Department. 
Offset  printing  department  for  brochures,  direct 
mail  and  catalogs.  FxciLiTIES;  Studio  facilities 
lor  motion  pictures,  sound  slidefilms,  illustrative 
advertising  photography.  Darkroom  facilities  for 
still,  b&w.  color.  Editing  and  audio  facilities. 
Ciomplete  .Art  and  Creative  Departments. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.N  PicTi"REs:  100  M Hcs  to  Atoka.  (Inter- 
national Pipe  &  Cer;miics  Corp.);  Liiioii  Self 
.Adjusting  Case  Sealer.  ( Union  Bag  —  Camp 
Paper  Corp.);  Slidekil.ms:  A  Professional  Man 
Drives  for  Red  &  Tan;  Keystone  of  Successful 
Driving.  (Rockland  Coach  Lines);  DuBarry  Style 
Guide.   ( Warner-Hudnut ) . 


HENRY  CHARLES  MOTION  PICTURE  STUDIOS 
Plainfield   .Avenue.   Edison,   N.J. 
Phone:   Kilmer  5-5104 

Date  of  Orgiinization:   1950 
Date  of  Incorporiition :  1961 
Henry   Charles,   President 
[ohn   Dunnachie,  Vice-President 
Henry   Fleischer,  Secretary-Treasurer 
Peter   W.   Bove.    Director  of   Marketing 
Calvin    Loudeiback.    Director   of    Publications 
Frank  C.   Pesvevc,   Director  of  Promotion 
Services:  Color  and  bkick  &  white  35mm,  16mm, 
8mm  motion  pictures;  filmstrips,  slides,  sales  pres- 
entations,   promotion    and    marketing    aids,    still 
photography  in  color  and   bhick  &   white,   ;ierial 
stills  and   motion   pictures,   artwork  and   training 
iiids.  From  original  research  ;nid  script  to  release 
prints  :uid  distribution.  Motion  pictures  with  for- 
eign language  scripts  and  naiT;itives.  F.vcilities: 
Air-conditioned  studios,  cutting  rooms,  d;irkroonis, 
office,  30  seat  theater  and  projection  booth.  Mo- 
bile units  for  location  production;  stage  ;ind  lo- 
cation lighting  equipment.   35inm.    16mm,   Smm 
cameras,  projectors   and  editing  etjuipment. 

RECENT      PRODUCTIONS      AND      SPONSORS 

.Motion  Pictihes:  Three  Mighty  Minutes,  i  Wel- 
fare F'ederation  of  Newark,  New  Jersey);  Crea- 
tive Engineering,  (Walter  Kidde  Constructors, 
Inc.);  Xew  Jersey  Shore.  (State  of  New  Jersey); 
.\7iuual  Report.  (New  Brunswick  Raritan  \';dley 
(ihamber  of  Commerce);  1962  .Veic  Good  Seigh- 
hor  Award  Winner*.  (.New  Jersey  Business  .Maga- 
zine). 

FIORE   FILMS 

128  Mallory  Avenue,  Jersey  City  4,  N.J. 
Phone:  HEnderson  2-4474 
Date  of  Organization:   1951 

Branch  Office:  Fiore  Films.  354  West  45th 
Street,  .New  York  19,  N.Y.  Phone:  DIgby 
9-0845.  William  Kohler.  Exec,  in  charge. 

.\l   Fiore.   Production 

M.  .\.   Fiore,  Sr.,  Executive  Director 

Will  Kohler.  Photography  &  Sound 

Kathryn  Slockbovver.  Distribution 
Services:  35mm  and  16mm  educational  and  doc- 
umentarx'.  public  service  films,  b&w  or  color, 
for  indnstrx',  T\',  public  relations,  religious  and 
civic  organiz.ations.  Sound  slidefilms;  animation: 
T\"  commercials.   F.\cilities:   35mm   and    I6mm, 
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MIDDLE-ATLANTIC      STATES: 


FIORE  FILMS: 

filming  and  editing  equipment,  4.5'  x  90'  sound 
stage. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures;  Sherlock  McKanick  Hour, 
(Standard  Motors  Products,  Inc.);  Simple  Solder- 
ing, ( Hercules  Chemical  Company ) ;  Window 
Stijling.  (Cameo  Curtains,  Inc.);  Little  Girh 
Play-World,  (Norstar  Corporation);  Packaging 
Techniques,  (Land  &  Young,  Inc.). 

WILLIAM  FELD  PRODUCTIONS 

231   Stii\"vesant  Ave..   L>'!idhurst,   \e\\    Jersey 
Phone:  VVEbster  3-2440 

Date  of  Organization:  1962 

William  Feld,  Creative  Director 

Samuel  Feld,  Business  Manager 

Esther  Feld,  Production 

Judy  Kessler,  Gerd  Frost,  Art  Direction 
SER\qcES:   Sound   filmstrips   and  visuals;   Beseler 
Salesmate  productions.  Complete  art  services.  F.\- 
ciLiTiES:    Studio;    Beseler,    Portman,    Fairchild, 
Ampex  and  other  equipment. 

RECENT   PRODUCTIONS   AND   SPONSORS 

Slidefilms;  The  Clorobcn  P.  T,  Stonj;  Grcii-ilrol 
in  Grease  and  Grime  Prevention  (Cloroben  C'hem- 
ical  Coip.);  Sales  Program  for  62  (North  Jersey 
Advg.  Sales  Club);  A  Star  Is  Drawn  (self-spon- 
sored). (New  company,  organized  1962). 


STAR  INFORMATION   FILMS 

240   West  Front   Street,   Plaiiilield,   N.J. 

Phone:   PLainfield  ,5-8343 

Date  of  Organization:   1955 

Arthm  Krienke,  Owner 
Services:  Industrial,  sales  and  public  relations 
films.  Facilities:  Complete  16mm  facilities; 
Mitchell  and  Eastman  cameras;  stop  motion, 
time-lapse  equipment;  special  camera  stands; 
photomicrographic  equipment;  tape  and  s\n- 
chronons  sound  recorders;  1800  ft.  studio;  cut- 
ting rooms;  darkroom;  special  effects  and  model 
shop. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictuhes:  Research  and  Agriciihuic. 
Sales  .Meeting  Films,  (Chas.  Pfizer  &  Co.,  Inc.); 
Gi/mkhanna  '62,   (Continental  Motors). 


INDUSTRIAL  EDUCATION  FILMS,  INC. 

195  Nassau  Street,  Princeton,  New  Jerse> 
Phone:  WAlnut  1-6513 
Date  of  Incorporation:   1962 

F.  W.  Bright,  President 

L.  H.  Holton,  Exec.  Vice-President 

Joseph  A.  Dougherty,  Secretary 

(Miss)  Dolores  Seaman,  Dir.  of  Distribution 
Services:  Production  and  distribution  of  busi- 
ness films.  These  films  primarily  teach  or  indoc- 
trinate in  new  techniques.  Also  produce  spe- 
cial puipose  industrial  films.  F.^cilities:  Produc- 
tion equipment,  editing  facilities,  shipping  ami 
distribution  facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Developing  More  &  Better 
Ideas;  The  Search  For  Savings:  How  To  Conduct 
A  Work  Sampling  Study:  Controlling  Quality  h 
Everybody's  Business:  Cutting  The  Cost  of  Han- 
dling Materials,  (Industrial  Education  Institute). 

Cities  Are  Listed   in  Alphabetical  Order 

■v:  Throughout  this  section,  within  states,  cities 
are  listed  in  alphabetical  order  for  your  conven- 
ient reference  use  in  locating  producers  in  \'arious 
geographical  areas  tliroughout  the  U.  S.  A. 
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ON   FILM 
33    Witherspoon    Street,    Princeton,    N.J. 
Phone:  WAlnut  1-7800 
Date  of  Organization:   1951 

Branch   Office:    315    East   55th   Street,    New 
York  22,   N.Y.  Phone:   PLaza  9-0920.   Mor- 
ton  Schaps,    Vice    President   —    Sales.    Paul 
Kasander,  Charles   King,   r\'  Sales:  Charles 
Bemant,  Industrial  Sales. 
Robert  Bell,  President 
Frederick  E.  Johnston,  Jr.,  Treasurer 
Tracy  Ward,  Director  of  Research  &  Develop- 
ment 
Francis  Irwin,  Vice  President  —  Production 
William  West,  Business  Manager 
Carlo  Arcamone,   Editor 
William   Kosh,   Editor 
Norton  Gretzler,   Budget  Director 
Arthur   Silverberg,   Information    Coordinator 
Saul  Marcus,  Editing  Department  Coordinator 
John  Becker,  William  Neff,  Producer-Directors 
Hugh  Johnston,  Thomas  Spain,  Mary  Fairley, 
Lee    Jones,    Ruth    Karen,    Robert    Braham, 
Donald  Sweeney,  Producers 
Services:   Creation,   production   and  distribution 
of    motion    pictures,    sound    slidefilms    and    T\' 
commercials    for   industry,    government,    agricul- 
ture  and   television.   Public   relations,   sales   pro- 
motion, special  purpose,  merchandising,  medical 
and  tr;n'ning  films.  Facilities:    16mm  and  .3.5mm 
cameras,    5500    sq.    ft.    sound    stage,    animation 
stand   and   camera,   magnetic   recorders,    art   de- 
partment,   staff    writers,    directors,    editors    and 
artists. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  What  Price  Research?.  (West- 
inghouse  Electric  Corporation);  Color  For  Joy. 
(Best  Foods);  A  Day  in  the  Life  of  Mrs.  Carl 
Lauricclla,  (Fawcett  Publications);  .ARS  in  Los 
.\tigclcs.  (American  Rocket  Society);  The  Calm 
Kitchen.  (Cieneral  Foods  Coiporation ) ;  Where 
Is  Wabash?,  (Wabash  College).  T\'  Commer- 
ci.vLS:  for  N.  W.  Aver  &  Son,  Inc.;  Ted  Bates  & 
Company,  Inc.;  Benton  &  Bowles,  Inc.;  Compton 
.Advertising,  Inc.:  Cunningham  &  Walsh.  Inc.; 
Grey  .■advertising  Agency,  Inc.;  Ken\on  &  Eck- 
hardt.  Inc.;  McCann-Erickson,  Inc.;  J.  Walter 
Thompson  Co.;  Young  &  Rubicam,  Inc.;  and 
others. 

SAMUEL   L.   SCHULMAN   PRODUCTIONS,   INC. 

23  Li\'ingston   St.,    Irenton,    New    Jerse\ 

Phone:    E.\   6-6913 

Date  of  Organization:    1929 

Date  of  Incorporation:   1955 

S.  L.  Schulman,  President 
Services:  Complete  16  and  3.5mm  motion  pic- 
ture productions.  Plan,  write  and  produce  busi- 
ness, educational,  training,  public  relations  and 
research  films.  TV  Commercials.  Facilities: 
Complete  production  facilities;  film  editing; 
sound  recording;  art;  titling;  animation;  music; 
sound  effects;  color-correct  prints. 

RECENT  PRODUCTIONS  AND  SPONSORS 
-Motion  PiCTrrRES:  Jamaica  on  the  March.  (Gov- 
ernment of  Jamaica);  Operation  Mendiership, 
(Lions  International);  Politics  Is  Our  Business. 
(Morgan  State  College);  Blood  Is  My  Life. 
(Cooley's  Anemia  Foundation);  Penn-mhania 
Dutch  Country,  (Pennsylvania  Dutch  Tourist 
Biu'eau ) . 


PENNSYLVANIA 


Sound  Advice  for  the  Film  Buyer 

i-t  A  careful  studv'  of  the  prospective  pro- 
ducer's listing  te.xt  is  a  prerequisite  to  film 
buying.  See  the  pictures  listed  b\-  the  com- 
pany; note  the  nature  of  client  references. 
.And  if  the  prospective  producer  isn't  listed 
in  these  pages  visit  his  facilities:  meet  per- 
manent staff  personnel  and  \iew  current 
pictures  identified  as  his  own. 


Metropolitan   Philadelphia 
BLAIR  MOTION   PICTURES   INC. 

1819   Pennsyhaiiia    Blvd.,   Philadelphia   3,  Pa. 

Phone:   LO   3-6413 

Date  of  Organization:    1962 

Edwin  M.  Sabol,  President 

John   I.  Burke,  Director  of  Photography 

.Ann  Selby,  Script 

Walter   Dombrow,   Photography 
Services:    Motion   pictures   for   pubhc   reUrtions, 
sales,  education,  sports.  Facilities:  Auricon,  Ar- 
riflex.    Bell    &    Howell,    Cine    Special    Cameras; 
sound  and  editing,   and  screening  facilities. 

RECENT   PRODUCTIONS   AND   SPONSORS 

-Motion  Pictures:  Operation:  Marine  Terminal, 
{  Delau  are  River  Terminal ) ;  1962  National  Foot- 
ball Champion.'ihip,  (B;dlantine  &  LoriUard); 
Peter  Porpoise,  (Philadelphia  .Aquarama);  Sand 
Botvl,  (Atlantic  City,  New  Jersey);  Bahama  i 
Bound,   (Bahama  Development  Board). 

CLOSE  AND   PATENAUDE 

1617    Pennsylvania    Blvd..    Philadelphia  3,  Pa. 
Phone:  LOcust  8-4224 
Date  of  Organization:   19.56 

E.   Burt   Close,   Partner 

Joseph  A.  Patenaude,  Partner 

Da\id  J.  Flood,  Director  of  Films 
Services:  Production  by  "Magniscene"  tech- 
nique, involving  use  of  cut-out  art  or  photo  fig- 
ures, props,  backgrounds,  or  by  flat  art  of  sound 
filmstrips;  creative  direction  of  meetings  and 
sales  presentations;  sales  training  programs;  sales 
development  contests.  Facilities:  Photographic 
studio  for  production  of  filmstrips  or  shde  pres- 
entations; facilities  available  for  recording,  tape 
duplication. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Slidefilms:  AChievers  Sales  Development  Pro- 
gram (series  of  7),  (AC  Spark  Plug);  Selling 
ISA  To  Agents  (series  of  6),  (Insurance  Co.  of 
North  .America);  Who  Put  the  Filters  in  Mrs. 
Murphy's  Chrysler?.  ( McCann-MarschaUc) ;  Sell- 
ing PBTF:  Profit  By  the  Foot.  (Tasty  Baking 
Co."!;  Marketing.  (C  &  P  Telephone  Companies); 
Don't  Blink  or  You'll  Miss  It.  (Hamilton  Watch 
Co.);  Opportunity  Unlimited:  The  Right  Clwice, 
(RCA);  Selling  Bearing  Service,  (SKF);  Cook- 
ware  Training  Program,  (Close  &  Patenaude, 
syndication ) . 


De  FRENES  COMPANY 
1909  Buttonwood  Street,  Philadelphia  30,  Pa. 
Phone:   LO  3-16.S6 

Date  of  Organization:  1916 
Date  of  Incorporation:    1949 

Joseph  De  Frenes,  President-Treasurer 
Richard  De  Frenes,  Secretary 
Robert  R.  Smith,  Di'r.  of  Photography 
Stephen   A.   Ciechon,   Chief   Editor,   Director- 
Writer 
Henry  D.  McKee,  Animation  Director 
Paul  A.   Liteck-y,  Writer-Director 
Robert  R.  Collom,  Sound  Engineer 
James  Callahan,  Office  Manager 
Services:    Complete   motion    picture   and    slide- 
film    production    from    script    to    finished    film. 
Specialists  in  the  production  of  motivation,  TV 
and  training  films  for  business,  associations  and 
government  agencies.  Facilities:  Permanent  full- 
time  staff,  companx'  owned  fully  equipped  spa- 
cious sound  stage  and  complete  location  equip- 
ment for  16mm  and  35mm  color  or  b&w  produc- 
tion;   art    and    animation    department    with   3 
animation    stands;    special    effects    department; 
five  35mm  magnetic  or  optical  RCA  sound  chan- 
nels;  modern    Ifimm   and   35mm  black  &  white 


BUSINESS    SCREEN 


DE  FRENES  COMPANY:  CONTINUED 

laboraton':  lighting  equipment  available  for  rent- 
!al;  music  library;  film  storage  vault;  carpenter  iiml 
liiiachinc  shop. 
DECENT      PRODUCTIONS      AND      SPONSORS 


Motion  Pictuiik.s;  l-'rcsiicl  Lens;  Eiicironniciildl 
\Engineerinii;  20mm  Gun:  Oil  Aiuilysis,  (U.  S. 
Na\T);  G.  £.  Hccovcnj  and  Reentry;  C.  E.  Val- 
ley Force  Facilitief:.  (General  Electric  Company); 
Kurrouiihs  AtUm;  Modular  Computer  Conceplx. 
I  Burro\ighs  Corporation);  Air  Force  X-Radiation; 
Oxygen  Therapy,  (U.  S.  Air  Force);  Corning  — 
\'ew  Era  in  Tableware,  (N.  W.  Aver  &  Son, 
Inc.);  The  Complete  Line,  (Film  Counselors); 
The  Pennsylvania  State  Police.  (C^ommonwcalth 
jf  Pennsylvania);  The  Spirit  of  Love.  iMission- 
jrv  Servants  of  the  Most  Blessed  Trinity);  Po- 
ice  Lecture  Film.  (Smith-Kline-French);  Decades 
if  Decision,  (Eastern  Baptist  Theological  Semi- 
lary;)  T\'  CoMMEnciALs;  for  Breyers  Ice  Cream 
(Lewis  &  Cilman);  Maxwell  House  Coffee  (Ben- 
on  &  Bowles);  Monroe  Shock  Absorbers  (Aitkin- 
tCynett);  Mrs.  Paul  Foods  (.\itkin-Kynett);  Horn 
:<  Hardhart  Coffee  (Clements  Company);  W'yeth 
l,aboratories. 


INDEPENDENCE   FILMS,   INC. 
4034  Walnut  St.,  I'hll;.(lclphi;i  4,  Fa. 
Phone:  BAring  2-2990 
Date  of  Orgiinization:  March,  1956 

John  De  Frenes,  President 
Maria  \'.  De  Frenes,  Secretary-Treasurer 
Richard   li.   Logan.  Creative  Director 
Sebastian  Spcranza,  Musical  Director 
lERVicKs:   16mm  and  3.5mm  motion  pictures  and 
lidefilms  for  industry,  television,  sales  promotion. 
ubiic  relations,  educiition.  training.  Script  writing, 
toryboards,  art  work  &  animation;  original  music 
coring  for  your  soimd  track  or  T\'  spot.  F.^ciLi- 
"lES:  30'  \  90'  shooting  stage:  20'  x  35'  voice  re- 
ording  stage;  music  librarv-;  film  editing  senices. 
ecording  &  re-recording  ser\'ices;  extensi\"e  cam- 
era &  lighting  i'(|iiipnierit. 

jlCENT  PRODUCTIONS  AND  SPONSORS 
IIOTIOX  PiCTl'iiKs:  Ills  Idea,  i  H(il\  Cross  Foreign 
llission  Society);  Footsteps.  (Bethlehem  Commu- 
nity Chest);  Rautre.x-X  in  Hypertension,  (E.  R. 
I<inibb  &  Son);  QCM  Report  #5.  (Aero  Service 
liorporation ) ;  Slii)EFII,.\i  :  1963  Grey  Rock  Joh- 
[ers  Meetings,  (Raybestos  Manhattan  Inc.);  TV 
foMMEnciALS;  for  .\'.  W.  Ayer  &  Son;  Al  Paul 
teflon  Co.,  Inc.;  S.  E.  Znbrow  {'o.;  Marc  Stevens 
gency;  The  Keacon  .-Vgency ;  \\'CAU-T\';  The 
Wladelphia  Inqjirer;  The  DaiK  News;  WFIL- 
C.  Robt.  Gruver  Assoc. 


p. 


LOUIS  W.   KEUMAN   PRODUCTIONS,   INC. 

1729  Sanson!  Mreet,  Philadelphia  3,  Pa. 
Phone:  LOcust  3-3892 
Date  of  Organization:   1927 

I  Louis  \V.  Kellman.  President 

Howard  F.  N'ogt,  General  Manaacr 

Leonard  M.  Levin,   Comptroller 
;  Morris  Kellman,  Director  of  Photography 
1  Leon  Rhodes,  Animation  Director 
!  Michael  B.  Kitei,  Director 

George  J.  Kerrigan.  Jr.,  Director  of  Sales 

Joseph  P.  Keaney.  Sales  Manager 

Arthur  Spieller.  Sports  Editor 
■  Frank  Heininger.  Script  Writer 

Jack  Gov.sky.  Sound  Engineer 
I  Bill  Young,  Laboratory  Manager 
I  Ray  Hockey,  Commercial  Editor 

\Villi,am  Wilson,  Sports  Cameraman 
I  Herman  Enisl,  Commercial  Camcraimin 
I  John  Huber,  Projection  Services 
I  Joe  Polinski,  Traffic 

Ann  Gordon,  Production  Secretary 
SRViCEs:  Motion  pictures:  features,  shorts,  busi- 
;ss  films,  T\'  commercials,  industrial,  animation, 
jitertainment.  technical.  T\'  shows,  sports  and 
.rtoons.  puppets.  35mm  color  and  black  &  white; 
pmm  color  and  black  &  white.  F.\cilitie.s:  Stu- 


dios, two  sound  stages;  35mm  and  16mm  equip- 
ment including  lighting,  recording  studio  with 
Westrex,  .■\mpex  and  Rangertone  sound;  black  & 
white  l;ib  for  16mm  and  35mm;  projection 
with  Moviolas  for  16mm  (!s  3.5mm;  projection 
rooms  tor  16mm  and  35mm  preview  projectors; 
3.5mm  Mitchell  B\C,  35mm  Arritlcx  W'ith  soimd, 
3.5n'.m  Wall  single  system  camera.  16mni  .Mitchell, 
16mm  .Arriflex,  30  Cine  Specials  with  200  ft. 
magazines,  3  —  #1200  Auricons  with  sound  (both 
optical  and  magnetic;  two  Oxberry  animation 
stands  with  Oxberry  cameras  for  35mm  and  16- 
mm;  rear  projection  apparatus  and  screen;  por- 
table generators  with  station  wagons  and  \'olks- 
wagon;  hot  press  title  machine;  16mm  color  stock 
shot  library. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pictikes:  Contract  uith  Kenny,  (Phil- 
adelphia Electric):  7Vic  Challenge  of  1962,  (Scott 
Paper  (Company);  1000  Island  Marathon,  (At- 
lantic Relining  Company):  Saf-T-Scal,  (Schoettle 
Box  Company);  Direr  Dan  (TV  shows),  (Brian 
C'artoons);  All  American  Football  Team,  (Amer- 
iciin  Football  ('oaches  Association);  Panel  Dis- 
cussion, V2  hour   (Armstrong  Cork  Company). 

Metropolitan   Pittsburgh 

THE  ANIMATORS 
1104  Keenan  Building,  Pittsburgh  22,  Pa. 
Phone:  391-2550 
Date  of  Organization:  April,  1959 

Piitricia  A.  Taylor,  Partner 

Dale  H.  Thonip,son,  Partner 

Robert  A.  Wolcott,  Partner 
Sehvices;  16mm  and  .3.5mm  animated  and  live 
films  for  industry  and  television,  educational  and 
public  reUitions  films,  sound  slidefilms  and  filni- 
ogriiphs,  slides,  television  commercials,  color  and 
b&w  production.  F.\cilities:  Creative,  writing, 
art  and  editorial;  Oxberry  16mm  and  35nim  ani- 
mation stand;  screening  room,  art  studios,  other 
facilities. 

RECENT      PRODUCTIONS      AND      SPONSORS 

MciTiON  Fictihes:  Off  to  a  Beautifid  Start.  (Scott 
Paper  Co.);  Doors  That  Open  to  Everything  But 
Fire,  (Overly  Mfg.  Co.);  Agency  on  the  Way  Up. 
(Lando  .advertising  Agency);  Slidefilms:  All 
Eyes  Turn  to  Signs  of  Aluminum,  (Aluminum  ("o. 
of  America);  The  Story  of  a  Sew  Fence,  (United 
States  Steel). 


^ 


Dynamic   Films,    Inc. 
204  Triangle   Bldg..   Pittsburgh   22.  Penna. 
Phone;  E.Xpress  1  0316 

William  Matthews,  Manager 

(See  complete  listing  under  New  York  City) 


^ 


The   Jam    Handy   Organization,    Inc. 

Pittsburgh.  Penns\  K  ;inla 
Phone:  'ZEnith  0143 
(See  complete  listing  under  Detroit  area) 

MODE-ART  PICTURES,  INC. 

1022  Forbes  Avenue,  Pittsburgh  19,  Pa. 

Phone:  391-1846 

Date  of  Organization;    193S 

Branch  Office:  1904    Preuss  Road.  Los  Angeles 

34.  Calif,  f.  L.  Baker,  Representative 
James    L.    Baker,    Chairman    of   the    Board   & 

Chief  Executive  Officer 
Robert  L.  Stone,  President 
H.  John  Kemerer,  Executive  Vice  President 
.\ugust  A.  Borgen.  Vice  President  —  Producer 
Florence  E.  Baker,  Secretary  —  Treasurer 


jp  rj  iH-Af  a 


MIDDLE     ATLANTIC 


Sehvices:  16mm  and  35mm  education;d,  public 
relations,  sales  promotion  ;uid  T\'  production. 
F.^ciLrnEs:  C;oinplete  16min  and  35min  editorial 
(1.  2  or  6  bciid  .\Io\ioIas).  cameras,  lighting  and 
mobile  eiiuipment.  including  .3000  amp  genera- 
tors. Recording  fiicilities  include  synchronous  'A" 
16mm  and  35mm  maguetic  to  16mm  and  3.5mm 
optical. 

RECEMT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Partners  In  Selling,  (National 
Tube  Div.,  U.  S.  Steel  Corp.);  Beyond  Tomor- 
row, (Commonwealth  of  Pa.  Dept.  of  .Xgricul- 
ture);  Men  of  Tomorrow.  ( Weirton  Steel  Div., 
NatioTi.iI  Steel  f:orp.);  Golden  Triangle  1962- 
1980,  (  Pittsl)urgh  Kedevelopment  .\utliority);  Joy 
Pushbutton  Contiinious  Miner,  (|oy  Manufactur- 
ing Company). 


Other   Pennsylvania   Cities 
Mel   Richman   Cinema   Associates 
H;»l;i   Cvnwyd.    Pennsyl\;mi;i 
Phones:  TE  9-6660,  TE  9-6390 

(Affiliate  of  Cinema  Center  of  New  York,  Inc. 
For  complete   data,   see   New   York   listing) 


0 


NORTH    AMERICAN   MOTION    PICTURES 
P.  ().   Box  3201,  Erie,  Pa. 
Phone:  UNion  4-22S8 
Dale  of  Organization:    1953 
Date  of  Incorporation:   1953 

Clinton  J.  Bebell.  Executive  Producer 
Raymond  Steinbacher,  General  Manager 
Don  Okel.  Production  Supervisor 
N'ictor  Catalde,  Art  Director 
DoiKild  W.  Thompson,  .Associate  Producer 
J.  Floyd  Smith,  Laboratory  Supervisor 
Sehvices:    Motion    picture    and    sound    sen-ices; 
scripting,  ;mimati()n  35mm  &   16mm  motion  pic- 
ture and  35mm  filmstrip  production.  F.\cilities: 
Full  production  unit  for  location  or  studio  shoot- 
ing, lab  for  processing  and  printing,  16mni  nega- 
tive, positive,  reversal;  recording  facilities;  shoot- 
ing unit,  studio  or  location  35mm  hve  or  anima- 
tion A  &  B  editing  a  specialty. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Morio.N  Pictures:  American  Civil  War,  (Clin- 
ton ].  Bebell);  Enchanted  Mountain,  (Javcee's 
Olean,  N.  Y.);  77if'  Magic  Island,  (Don  W. 
Thompson,  C.  Bebell);  United  States  Invades 
Cuba,  (C.  ].  Bebell  —  Producer);  Filmstrip: 
Forward  In  Erie,  (Episcopal  Diocese). 


WALTER   G.   O'CONNOR   COMPANY 

100  North  Cameron  St..  Ilarrisburg.   I'a. 
Phone:   CEdar  4-5925 
Date  of  Organization:    1952 

Walter  G.   O'Connor,   President 

J:imes  R.  Lee.  Vice-President  &  Exec.  Producer 

James   S.   Campbell,   Director  of  Script  & 

Writing 
Frank  Payne.   II.  Ass't  Dir.  of  Script  Writing 
John   T.   Craig,  Art  &  Animation   Director 
Donald  B.  McElwain.  Director  of  Photography 
Frank  Taylor.  Chief  Sound  Engineer 
Services:   Script  to  screen  production  of  motion 
pictures  and  slidefilms.  including  public  relations 
and  public  service,  industrial  training  and  sales, 
educ;itional,    reports,    hve    action    and    animated 
T\'  commercials.   Also   disc  recordings,   etc.   F.^- 
ciLiTiEs;   3,300  square  feet  studio  space  includ- 
ing sound  stage;  post-recording,  projection,  sound 
recording  and  mixing  rooms;   editing;   animation 
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MIDDLE-ATLANTIC     STATES: 


WALTER  G.  O'CONNOR  COMPANY; 

stand;  complete  basic  filming  equipment;  art  de- 
partment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictuhes:  ymiiber  Patterns  -  Part  1; 
Siimber  Patterns  -  Part  U;  Sentences  in  Arith- 
metic; Sets  and  Sentences;  Learning  Aids.  (Dept. 
of  Public  Instruction,  Commonwealth  of  Penn  )  ■ 
Atlantic  City  Highlights.  (The  Tall  Cedars  of 
Lebanon);  T\'  Commercials:  for  Dauphin  De- 
posit Trust  Co.;  State  Capital  Savings  &  Loan 
Assn.;  Pennsylvania  Bankers  .Assn.;"  Dauphin 
County  Republican  Comm. 


JUSTIN   HERMAN  MOTION   PICTURES 

Luniber\  ille,   PennsyK  ania 
Phone:    215-297-5383 

Date  of  Organization:    1945 

Justin  Herman,  Producer-Writer-Director 
Services:  Personalized  motion  picture  produc- 
tion: public  relations  films  cxclusivelv.  Specializ- 
ing in  world-wide  location  shooting  for  theatrical. 
T\"  and  non-theatrical  release.  F.\ciLiTiES:  Studio; 
other  facilities  available  as  needed. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictihes:  Spring  In  Scanlinuiia.  (Scan- 
dinavian Travel  Commission);  Child  Across  the 
Sea;  Lifeline  to  Hong  Kong,  (Foster  Parents" 
Plan):  The  Air  Around  Us.  (Carrier  Corpora- 
tion); Annual  Congressional  Dinners.  (National 
Coal  Policv  Conference). 


VIRGINIA 


^ 


Atlas   Film   Corporation 
408  Rucker  Place.  .Mexandria,  \a. 
Phone:   0\erlook   3-L525 
R.  C.  Barrett,  in  charge 
(See  complete  listing  under  Chicago  area) 


FINLEY   FILMS 
6926  Mansfield  Road,  Falls  Church,  Va. 
Phone:  256-7700 

Date  of  Organization:  1955 

Stuart  Finley,  Partner-Producer 

Theodore  Jones,  Partner-Editorial 

Ralph  Burgin,  Partner-Writer 
Services:    Motion   picture  production;   television 
film    and    spot   production;    fibi-public   relations 
services.  F.\cilities:  None  listed. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  20th  Centuni  River,  (.\itii\- 
Corps  of  Engineers);  Angels  In  Disguise.  (United 
Givers  Fund  -  Washington,  D.  C.)]  First  Fifteen 
Years;  River  Watchers.  ( Ohio  Ri\er  \'allev  \\ater 
Sanitation  Commission);  The  Green  City,' {Finhy 
Films  —  Conservation  Roundtable). 


HAYCOX   PHOTORAMIC,   INC. 

1531  Early  Street,  Norfolk  2,  \a. 
Phone:  UL  .5-1911 

Date  of  Organization :  Januan,  1956 
Ceorge  Banks  Havcox,  President 
Robert  Fischbeck,'  Vice-President.  Still  Div. 
Charles  G.  Bateman,  Director,  Motion  Picture 

Division 
James  E.  Mays,  Consultant 
Ernie  B.  Hambhn,  Production  Manager 
Jere  Snyder,  Camera  Department 
Ron  Dziekonski,  Medico-Scientific  Division 
Shirley  Gray,  Editorial  Department 
James  Klebau,  Sound  Department 


Services:  Motion  picture  production  service, 
slidefilnis,  and  commercial  still  photography; 
script  writing,  sets,  sound  recording,  production 
of  programs  and  exhibits  for  sales,  training  and 
television;  medical  and  scientific  division  full\ 
equipped  for  macro  and  micro  photograph\ .  Fa- 
cilities: Two  equipped  sound  stagesrSSmm  and 
16n-:m  cameras,  locatiO!i  lighting  and  sound  equip- 
ment, mobile  unit.  Equipped  rooms  for  editing, 
sound  recording,  narration  and  music  librar\-.  .^^iii- 
mation  stand  16-3.5mm  and  art  department.' 16mm 
black  &  white  re\ersal  processing. 
RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pictures:  The  Riegel  Seal  System,  (The 
Riegel  Paper  Corporation ) ;  Your .  Horizon  Un- 
hmited;  Tomorrow's  Winners  Train  Today.  (N. 
C.  Dept.  of  Public  Instruction  -  lEC);  The  Voy- 
age of  Friendship  7;  Aurora  7;  The  Manned 
Spacecraft  Center.  (Manned  Spacecraft  Center 
—  X.ASA);  The  Scout  Rocket.  ( Langlev  Research 
Center);  Hemipelvipla.-ity,  (R.  Thiemever  M.  D.); 
Cesearean  Section  Delivery.  (.Mason  C.  Andrews 
.M.  D.);  Tongue-Tie  Release.  (Charles  Horton 
M.  D.);  Urethraplastry.  I  Charles  and  Patrick  De- 
vine  M.  D.  and  Eaton  Laboratories);  Slidefilms: 
Getting  the  Most  for  Your  Dollar.  ( Smith-Douglass 
Inc.);  Freddies  Future  Machine.  ( .Atlantic  Na- 
tional Advertising  .Agency);  untitled  film  for  the 
Estate  Life  Insurance  Company. 


Richmond,   Virginia 
TV  &  MOTION   PICTURE 
PRODUCTIONS,   INC. 
117  East  Main  St.,  Hiclimoiul  20,  \  a. 
Phone:  Milton  3-4444 
Date  of  Organization:  September,  195.5 

lohn  C.  Wood,  President 

John  E.  -Nelson,  Vice  President  &  Technical 
Director 
Services:  Industrial,  public  relations,  stockholder 
relations,  advertising,  training  and  sports  films, 
sound  slidefilms,  slide  presentations;  T\'  commer- 
cials; TV  newschps;  F-\cilities:  16min  b&w  lab- 
oratory; color  printing;  editing,  studio,  lights  and 
complete  sound  s\stem- 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Beavers  and  Birds;  River  That 
Floics  Vphill.  (.Appalachian  Power  Company); 
Preacher  Frank.  (\'irginia-Carolina  Chemical  Cor- 
poration); Mouth  of  the  Mine.  (Virginia  Electric 
Power  Company);  Packaging  Research  &  Plasties 
Research.  (Reynolds  Metals  Company);  .Vcits 
Highlights.  (Norfolk  and  Western  Railway); 
Slidefil-Ms:  Focus  on  Sucet  Briar,  (Sweet  Briar 
College ) . 


SOUTHEASTERN     UNITED     STATES 


ALABAMA 


^ 


Chapman  5   Productions,   Inc. 
1404  Linda  \'ista  Lane.  Birmingham  12. 

.Alabama 
Phone:  LYric  2-4716 
Robert  G.  Thomas,  Manager 
(See  complete  listing  under  Los  Angeles) 


SPOTTSWOOD    FILM    PRODUCTIONS 
110  R>an  -Avenue,   .Mobile.   .Alabama 
Phone;   478-9353 
Date  of  Organization:    1952 

Manning  Spottswood,  Oivner 
Maribeth  S.  Spottswood,  Office  Manager 
John  S.  Spottswood,  ]r..  Production 
Herb   Skelton,   Sound  Engineer 
Services:   Producers  of  16  and  35mni  documen- 
tar>-  films.  .Medical  and  surgical  experience,  also 
historical   and   educational   specialties.   T\'  spots, 
trailers,  special  event  coverage  and  limited  ani- 
mation.   Facilities:    Equipped   for   all   t\pes   of 
studio    and    location    cinematograph)-,    including 
lip-sync.  .Arriflex  16mm  camera  and  equipment. 
.Ampex  recorders:   animation   stand;   .35nim   silent 
camera. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Perspectives  in  Public  Health 
(Ala.  Dept.  of  Public  Hciilth);  Discovery  Years 
(Marion  Institute);  Bay  County  Story  (Board  of 
Commissioners  Bay  County,  Fla.);  Marengo  Pro- 
gress (First  Federal  Savings);  Spring  Hill  Col- 
lege  (Spring  Hill  College). 


FLORIDA 

Filmex,   Incorporated 
Everglades  Club,  Fort  Lauderdale,  Florida 
[ack  Drurv',  Executive  in  Charge 
(See  complete  listing  under  New  Y'ork  City) 

For  the  BEST  in  Film  Production  Sources 
—  Refer  to  These  Review  Pages  in  1963 


RUSSELL   &   BARTON    FILM   COMPANY 
4853  Waller  St.,  Jacksonville,  Fla. 
Phone:  EVergreen  9-0331 
Date  of  Organization:   Februarv.  1953 

Gerden  O.  Russell,  President 
-Marjoiie   D.    Russell,   Vice-President 
Donald  E.  Barton,  Production  Dept. 
Neil  Russell,  Sound  Department 
Lawrence  Smith,  Photographic  Dept. 
Sonja   Barbour,   Motion  Picture  Printing 
James   M.   Kelly,   Processing 
Jeanne    Strickland,    Editing 
Services:     Motion    picture    photographv     16nini 
and  35mm  color  and  b&w.  S\nc  sound  recording; 
color   and   b&w   motion    picture   laborator\-.    Fa- 
cilities:   40'  X   60'   X    18'   studio:    sound   control 
and    screening    rooms;    16mm    and    35min    sound 
and  silent  photograph)-  eciuipment;  complete  edit- 
ing;   16mm    and   35mm   b&w   processing;    16mni 
and  35mm  b&w-   and   color  printing;   optical  re- 
recording,  edgenumberiug. 

RECENT  PRODUCTIONS  AND  SPONSORS 
-Motion  Pictures:  The  Winning  Formula  (The 
Florida  Citrus  Commission ) ;  Partners  in  Progress 
(  WJ-\T-Washington  Post-Newsweek);  Your  Chal- 
lenge I  Community  Chest-Lfnited  Fund ) ;  Voi((/i 
in  Exile  (Geraldine  Conw-ay  &  -Assoc);  Gateway 
to  the  Future  { lacksonville  .Area  Ch;unber  of 
Commerce);  Berglund  Fi.sh  Preparation  ( Batey  . 
Brokerage  Co.);  Gator  Bowl  Football  Highlights 
(Gator  Bowl  Assn.);  Ray  Graves  Show,  .series  of  ' 
1 1  ( Copeland  Sausage  and  Stockton,  Whatley, 
Davin  &  Co,);  TV  Program:  Fable  Time,  TV 
]iilot  ( Len  Gochman  &  .Assoc. ) .  T\'  Commeb- 
CL\Ls:  for  Winn-Dixie;  Blue  Cross-Blue  Shield; 
Copeland  Sausage;  Blue  Mink  Shampoo;  Certain 
Dri  .Auti  Perspirant;  Sunnvland  Sausage;  Ellinor  i 
Milage;   Gro  Tone  Pellets. 


GUILD  STUDIOS  5,   INC. 

4770  N.W.  7th  Ave.,  Miami  37.  Fla. 
Phone:    PLaza   4-2891 

Date  of  Organization:   October,    1960 

Herb  W.  A'endig,  President 
Services:  Production  of  motion  pictures  for  in- 
dustrial, sales  training,  theatrical  and  T\'.  Facili- 
ties: 35mm  and  16mm  sound  recording  mixing. 
6  channel  sound  recording;  camera  car.  dollies, 
booms;  cameras  and  studio  facilities.  35mm  ;ind 
16mm  -Moviolas,  negative  processing  35mm  and 
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BUSINESS    SCREEN 


GUILD  STUDIOS:  CONTINUED 

jl6mm  prints.  Affiliated  with  foreign  studio  in 
Bahamas  for  foreign  production. 
Decent  productions  and  sponsors 
Motion  Picti  hks:  TIw  Checkered  i'7«f;.  So  inin. 
lulo  racing  theatrical  (M.  P.  1.);  Untitled  sales 
ilm  series  (no  sponsor  indicated);  Night  Club 
loine  entertainment  films,  series  of  12  (syndica- 
ion).  T\'  C()M.MEHCi.\i.s;  lor  Winters  Van  Lines, 
tries  of   12;   and   m.liu    ntliers. 


ART   MAYER   STUDIOS 
345  N.  E.  .j9tli  .Street.  -Miami,  Fla. 
Phone:  7.59-:i;i02 
Date  of  Organization:  19.56 

Art  .\Iayer,  President.  Producer-Director 
Ken  Kennedy-.  Director  of  Pliotonraphij 
EBVICES:  Production  of  industrial,  public  rela- 
tions, sales  and  training  films;  T\'  spots;  time- 
notion  .studies;  leaturc  films.  F.^cu.ities:  16mm 
ind  3.5mm  production;  scripting,  editing  facili- 
ies;  screening  room.  .5000  sq.  ft.  studio:  art  and 
'itiing. 

lECENT  PRODUCTIONS  AND  SPONSORS 
.loTio.s  PicTi'UEs:  Intcrama  ( Harris  Buggein  is 
inimby.  Inc.);  Collier  County  (Ad\ance  .■\d\g. 
nc, );  Arizona  Oppnrlunittj  (Dory  .^uerbach 
kssoc.);  The  Life  of  Ease  (Florida  Keystone 
'roperties).  Slidefilms;  LMR  (Dory  .\uerbach 
issoc. ) . 


^' 


REELA   FILMS,    INC. 

i]^i\isii)u  <i(   Wdinetco  T~nterprises) 

17  .\.\V.  rhird  Street,  Miami,  Fla. 
Phones:  FKanklin  4-210S;  4  6262 
Date  of  Incorporation:   1951 

Stanley  L.  Stern.  President 

F.  F.  Sack,  General  Mgr.  &  Exec.  Prod. 
T.  Sack,   Producer-Director 

G.  Strauber,  Lalmratortj  Manager 
Ed  Read,  Processing  Supervisor 

Joe  Lipari,  Motion  Picture  Prt<i.  Super. 

Joe  Lncinian,  Still  Dept.  Manujier 

Robert  Insua,  Editing 

C,  Preston,  Office  Manager 

H.  Watson,  Studio  Manager 

Merill  \'ann.  Manager.  Lilho  Shop 

C.  Biddlecom,   .Animation 

D.  Sargeant,  Director  Souiul  Depl. 
Marian  Kle\,  Editor.  Promotion  Mgr. 

EHVICEs;  Production  of  industrial,  commercial 
lid  education  material  in  all  film  media  or  \ideo 
ape  for  T\',  theatre  or  promotion.  Script  serv- 
•e;  research;  storyboards.  F.^ciLrriES:  3000  sq. 
.  studio  with  dressing  rooms  and  office;  Wcst- 
■X  sound  recording,  dubbing;  art  and  animation 
;pt.;  I6mm  and  .35mm  screening  room;  editing 
id  still  depts.  Animation,  titling,  graphic  arts, 
lusic  library,  editing,  sound  mi.\.  sound  trans- 
•r  and  lab  ser\ice  through  release  prints;  Kine- 
fope  recordings  from  \ideo  Tape.  Neg.-pns.. 
pw  reversal  processing,  printing;  35mm  optic;il 
[duction  to  16nim;  .Maiirer  optical  transfer  to 
pmm  track;  remote  truck;  6  camera  chain. 
jECENT  PRODUCTIONS  AND  SPONSORS 
■OTiox  PicTVHE;:  A  Climate  of  Excellence  (Pan 
;merican  Airways);  Top  Deck  S/ioit;  Shotc  Win- 
tws  of  the  Deep;  Strange  Creatures;  Golden 
ome  Show  (.Miami  Seaquarium);  Seasearch 
\Iarine  Exhibitions,  Inc.);  Operation  Amigo 
iliami  Herald);  The  Therapy  of  Depressice 
itienis    (Merck,   Inc.).   TV   Com.merci.^ls:    for 

edia.  Inc.,  Wometco  Theaters,  WTXJ  Ch:uuul 

Arnold's  Bread,  Highlands'  Park,  Inc.,  John  M. 

pyman.  Inc.,  Ochoa  Entemrises,  Diplomat  Ho- 

I,  Di  Lido  Hotel, 


SOUNDAC   PRODUCTIONS,    INC. 
P.   ().    Box  2167,   Mollywcod,   Kla. 
Phone:    WA    3-8426    (Holhwocd) 
Phone:   94.5-0.562   (Miami) 
Date  oi   Organization:    19.52 

Robert   D.   Buchanan,  President 

Clarence    M.   Sclileh,   Jr.,   Secretary-Treasurer. 
Dir.  of  Prod. 

Robert  Biddlecom,  Vice-Pres.,  Tech.  Dir. 

Edward  .\.  Bollinger,  Dir.  of  Photography 
Services:  .Motion  pictures  for  TV,  sales  training, 
education,  public  relations;  specializing  in  anima- 
tion and  aniniiited  syndicated  services  for  T\'. 
F.\ciLniES:  C:om]5lete  production  equipment;  two 
Oxberry  animation  stands;  Maurer.  .Vrriflex  and 
Cine  Special  cainer;is;  lisihlina  and  somid  equip- 
ment for  studio  location. 

RECENT  PRODUCTIONS  AND  SPONSORS 
T\'  CoMMERCMLs:  for  Seattle  Worlds  Fair  (Di- 
rect); Security  Federal  Savings  (Noble-Dun.'  & 
Assoc):  Appalachian  Power  Co.  (Ilouck  &  Co.); 
Silver  Sands  Homesites  (Les  Adams  &  Assoc); 
Banco  Credito  (Publicidad  Badillo);  Coca  Cola 
I  McCmn-Erickson  Corp.);  Esso  Gasolines  (Mc- 
Cann-Marschalk  Corp.);  Chicken  of  the  Sea  Tuna 
(Highley  Advg.);  jersey  Farms  Dairy  (Dawson 
6i  Daniels);  .Mayfield's  Dairy  (Edwin  C.  Huster 
Co.);  .Morning  Treat  Tea  (Herbert  S.  Benjamin 
A.SSOC.);  Oil  Heat  A.ssn.  (Brand,  Stephens  & 
Wrcden  .Adv.);  Boulevard  Mall  Shopping  Center 
(Forest  City  Enterprises);  Fan  .American  Air- 
ways (J.  Walter  Thompson);  Britt's  Department 
Store  (Campbell-Dickey  Advg.). 


TEL-AIR   INTERESTS,   INC. 
P.O.  Box  37-469,  Miami.  Florida 
Phone:    MU    1-6362 
Date  of  Organization:   1960 

Grant  H.  Gravitt,   President 
Robert   J.   Johns.   Vice-President 
M.  L.  Gra\itt,  Secretary-Treasurer 
Services:    Motion    picture    production,    photog- 
raphy,  editing,   sound   recording,   script   writing, 
tape  duplicating,  distribution.  F,\cilities;   16mm 
and    35mm    photography    equipment;    V>"    and 
16mm  sound  recording  equipment;  20'  x  40'  x  15' 
studio,  screening  room,  editing  facilities. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pic  tubes:  ]ai-.Mai  ( Dania  |.ii-.Al.ii  i ; 
1962  Florida  Derby  (Gnlfstream  Park);  Fahuhnis 
Excursion  to  Miami  Beach  (Pan  .American  .Air- 
ways); .American  Dental  .Assn.  Convention  (.Amer- 
ican Dental  .Assn.);  Florida  Ketjs  and  Key  Wes1 
(Florida  Development  Commis.sion ) . 


0 


Van   Praag   Productions,    Inc. 
3143  Ponce  de  Leon   Blvd.,  Coral  Cables, 

Miami,   Florida 
Phone:   Highland  4-3191    (TWX  MM-494 ) 
.A.  \'an  Praag,  General  Manager 
(See  complete  listing  under  New  York  Cit\) 


0 


^  this  syTTibol  over  a  producer's 
ting  in  these  pages  refers  to  display  adver- 
ement   within   this   Production    Review   issue. 


HACK   SWAIN   PRODUCTIONS,   INC. 
168.5  Fortuna  Street,  Sarasota,  Florida 
Phone:   9.55-1706 
Date  of  Organization:    1960 

Hack  Swain,  President 

Tony  Swain,   Vice-President 

Marie  Suain,  Secretary-Treasiffer 
Services:  Production  of  16iiim  industrial,  edu- 
cational, documentary  films;  T\'  spots;  slidefilms. 
stripfilms.  F.\cilities:  Editing  facilities  for  16mm, 
including  sound,  interlock,  projection  and  sound 
equipment;  Ji"  tape  &  16mm  recording  equip- 
ment; Bell  &  Howell  sound  projectors.  Cine  Spe- 
cial, Auricon,  Arriflex,  Bell  &  Howell  cameras: 
lighting  equipment. 


iM-i^  a  ll.4f  C3 


SOUTHEAST 


RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Picti.:res:  Trip  into  the  Future  with 
John  Cameron  Sicayze  (General  De\elopmeiit 
Corp.);  Have  Circus.  Won't  Travel  (Weeki 
Wiuhee  Springs);  Technique  of  Fitting  Concen- 
tra  Corneal  Contact  Lenses,  Spanish  version 
(Obrig  Laboratories).  Slidefilms:  Many  Won- 
ders (Greater  Tampa  United  Fund);  Muscle  of 
Concentration  (St.  Petersburg  Tmes).  T\'  Coxi- 
xiEncuLS:  for  George  &  Riiss;  Tri  Par  &  Tide- 
\iev.'  Estatt^-^.   Wrcki   W'.H'her   Spiinijs, 

SIGHT  SOUND  MOTION  PRODUCTIONS,  INC. 

P.  O.  Box  960.  1409-11   Fourth  Street 

South.  St.  Petersburg  31.  Florida 
Phone:  898-3683 
Date  of  Organization:  January,   1963 

Howard  "]eff'"  Forbes,  President,  Exec.  Prod. 
George  Holm.  Vice-President.  Cinematographer 
William  Weeks  (ASCAP),  Music  Director 
Richard  Woellert,  Production.  Editor 
John  Ferguson,  Chief  Engineer 
Services:  Production  of  motion  pictures.  TV  pro- 
grams  and   commercials,    sound    recording,    etc., 
for   business   and    industry.    F.acilities:    Offices, 
studio,    ColorTran    lighting;    Telefunken,    Gates, 
.Ampex    and    Sony    sound    ecpiipment;    film    and 
sound  I'emote  unit;  remote  and  location  recording 
equipment;  .Anricon  1200  and  Pro  600,  Cine  Spec- 
ial.   Bell  &   Howell    DL   and   DH   cameras   with 
as.sorted    lenses,    including   Zoomar;    Bolcx    super 
titler  with  Cine  II:  complete  editing  and  lo;tdiiii: 
room  facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion'  Pictures:  Untitled  for  Suncoasters  Club. 
Inc.;  The  Festi\al  of  States  Parade;  Committee  of 
100  of  the  Chamber  of  Commerce  of  St.  Peters- 
burg. TV  Co.ximerculs:  for  Spencer  Ross  & 
SeiAO  Advg.  .Agcv.  (New  compam'  organized 
lanuary,   1963) 


GEORGIA 


CHARLES   D.    BEELAND   COMPANY 

70  Fourth   Street.    N.W  ..   Atlanta,  Ga. 

Phone:    875-9088 

Date  of  Organiziitioii:    1938 

Charles  D.  Beeland,  Executive  Producer 
Elizabeth  H.  Beeland,  Accounting 
Services:  16mm  and  3.5mm  advertising,  public 
relations  and  training  motion  pictures;  sound 
slidefilms;  T\'  commercials;  theatrical  short  sub- 
jects. .All  services  from  initial  research  to  liual 
utilization.  F.\c:ilities:  16mm  ;ind  .35mm  cameras 
for  normal,  wide-screen  or  ;mamorphic  photog- 
raphy; .3.5inin  animation  anti  stop-motion  camera; 
uide-angle  through  telephoto  lenses,  also  16mni 
;ind  3.5mm  zoom  lenses.  Magnasync  sound  s\stem 
for  studio  or  location.  Air-conditioned  studio, 
screening  room  and  16mm  and  .3.5mm  editing 
ecpiipment.  Simplex  35mm  sync  interlock  and 
dubbing  equipment  for  optical  and  magnetic 
playback;  16mm  sync  magnetic  interlock  equip- 
ment. Music  library;  studio,  loc;itiou  lighting: 
grip  and  transportation  equipment. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictctres:  For  Such  a  Time  as  This 
(Baptist  Village);  Starlite  Icctime  (Ice-O-Rama, 
Inc.);  Precision  in  Concrete;  Pre-Bed  Pipe  (\'ul- 
can  Materials  Co.);  That  Others  May  Live  —  The 
Story  of  the  Air  Rescue  Service  (U.  S.  Air  Force); 
With  Heart  and  Purpose  (Georgia  State  Board  of 
Corrections).  Slidefilm:  Beyond  Our  Loss  (El- 
berton  Granite  .Assn.).  Slide  Presext.^tiox: 
Chevrolet  Sales  Incentive  Program  (Grizzard 
.Advg.).  T\'  Conimebchls:  for  Rich's,  Inc.  (Lil- 
ler,  Neal,  Battle  &  Lindsey);  SSS  Tonic  (Mc- 
Cann-Marschalk ) ;  Coca-Cola  Co.,  Coke  Sweep- 
stakes Winner  Presentation    (McCann-Erickson). 
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INTERNATIONAL  SOUND  FILMS,  INC. 
26  East  Andrews  Dr.,  N.W..  .\tlanta  5,  Ga. 
Phone:  231-2753 

Date  of  Incoi-poration:  August,  1952 

George   M.   Kirkland,   President 
EveKn  E.  Kirkland,  Vice-President 
Myrtis  M.  Scliuman.  Secretary 
George  L.  Rogier,  Production  Zigr. 
Andrew  Sparks.  Script  Writer 
Ben  Paul,  Assistant  Producer 
Services:  Production  of  16nim  color,  b&w  motion 
pictures;    industrial,    geographic,    sales    training, 
educational,   documentaiy   and   T\"   films.   Script 
and  research  dept.,  studio  and  location  filming, 
TV  commercials,  short  subjects,  stills,  slidefikns. 
F.\ciLiTiEs;     Complete    16nim    sound    recording 
studio,    three    dubbers,    16mm    recording   or   !"' 
with    Rangertone.    Air    conditioned    studio    with 
sound  stage,  film  production  creus  for  field  or 
studio,  music  library,  editorial  ser\ices  witli  four 
cutting  rooms. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Speed  Reading  (Hal  Herring 
Agency);  The  Waking  Giant  (Savannah  District 
Autlioritv);  Wire  Tieing  (U.  S.  Steel  Corp.); 
Football'  Hilites  of  1961  (Georgia  Tech  .\thletic 
Assn.);  Points  of  Progress  (General  Electric  Co.); 
Vicksburg  —  On  the  Mississippi  (Vicksburg 
Chamber  of  Commerce):  1440  Minutes  (L.athem 
Timeclock  Co. ) ;  Waterway  Improvements  in  Ala- 
bama; Water  Highway  South  (U.  S.  Army  Corps 
of  Engineers). 

SKIP   THOMAS   TELEVISION-FILM 
PRODUCTION 
710  Peachtree  St.,  N.  E.,  Suite  209, 

Atlanta,  Georgia 
Phone:   873-.5S81 
Date  of  Organization:  June.  1961 

Otho  E.  Thomas,  President 
Charles  Josey,  Production  Manager 
Services:  Motion  pictures  for  industr\"  and  public 
relations.  Film,  video  tape  and  live  T\'  programs 
and  commercials.  F-\cilities:   35mm  and   16mm 
production  equipment;  \'TR  subcontracted. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Classified  (Ciurenc\-  Protec- 
tion, Inc.);  Lake  Spivey  —  Fabulous  (Lake 
Spivey.  Inc.);  Wonderful  World  of  Summer 
(Atlanta  Transit  System);  yationals  Water  Ski 
Tournament  (Coca-Cola  Co.);  T\'  Procr.\ms: 
Two  Bells,  series  of  44  (.Atlanta  Transit  System). 
T\'  Co-\iMERCi-\Ls:  Series  for  .\tlanta  Federal 
Savings;  Georgia  Power  Co.;  Citizens  &  South- 
em  Nat'l  Bank  (Burke,  Dowling  .^dams);  South- 
em  .\irwa\s  Co.   (Harris  &  Weinstein  .\ssoc. ). 


FRANK  VVILLARD   PRODUCTIONS 
1842   Briar«()(>d  Rd..  .Ni...  Atlanta  (i,  Ga. 
Phone:  MEIrose  4-2433 
Date  of  Organization:  1952 

Frank  H.  Wiljard,  Jr.,  Owner 

Charles  R.   Cannon,  Jr.,  General  Manager 

A\Tum  Fine,  Editor 

Victor  Lambert,  Cameraman 
Ser\tces:  16mm  and  3omm  motion  pictures  and 
sound  slidefilms  for  business,  public  relations, 
education.  Complete  production  and  scripting 
services.  Facilities:  New  film  studio  building, 
air-conditioned  sound  stage  and  editorial  facili- 
ties, three  16min  and  35uim  editing  rooms;  ani- 
mation, sound  control  and  machinery  rooms; 
screening  room  equipped  for  interlocks  and  print 
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FRANK  WILLARD  PRODUCTIONS: 
showing;  recording  equipment  on  16mm  edge 
track  includes  recorder,  three-channel  dubbers; 
.^mpe.K  'i"  tape  and  turntables;  H-channel  audio 
inputs;  16mm  projector  sels\n  interlocked  with 
dubixTs  for  mi-\ing  and  trial  screening;  2  music 
libraries  on  disc  and  tape;  silent  and  studio  cam- 
eras; underwater  blimps  for  two  16mm  cameras; 
camera  dolly,  Mole-Richardson  microphone  boom, 
complete  studio  lighting  and  grip  accessories  in 
sound  stage;  location  trailer. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures;  "Breakthrough"  Diet-Rite  Cola 
Story  (Royal  Crown  Cola);  ITS  Grouping  Sys- 
tem (U.  S.  .\ir  Force);  Jaycec  Jackpot  (National 
Junior  Chamber  of  Commerce).  Slidefilms: 
S'ugrape/Suncrest  Report  (N'ationa!  Nugrape 
Co.);  Readv  Access  Terminals  (Southern  Bell  Tel. 
Co.). 


KENTUCKY 


VOGUE  FILM  PRODUCTIONS,   INC. 
Bowman  Field,  Louisville  5,  Ky. 
Phone:   GLendale   4-3689 

Date  of  Organization:    1950 

Hal  \'inson.  President 

Ralston  Prince,  Production  Manager 

Elise   Meyer,   Creative  Director 

George  Weinmann.  Director  of  Photography 
Services:  Motion  pictures,  shde  presentations, 
slidefilms,  T\'  commercials,  sales  meeting  stage 
presentations.  F.^cilities:  16mm  production 
equipment,  including  sound  studio;  complete  lo- 
cation equipment  in  a  mobile  unit. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  The  Generate  Ribbon  (Louis- 
ville &  N.ashviUe  Railroad);  A  Little  More  (Cam- 
paign Services  Co.);  Jet  Swirl  (General  Electric 
Co.,  Home  Laundry  Dept.).  Slidefilms:  Li- 
brary of  Colors  (Devoe  &  Reynolds  Co.);  The 
Range  Story  (General  Electric  Co..  Range  Dept.); 
Sales  Magic;  V-12  Values  (General  Electric  Co., 
Home  Laundr\'  Dept.);  Hidden  Values  (General 
Electric  Co.,  Household  Refrigerator  Dept.1.  TV 
Commerchls:  tor  Citizens  Fidehty  Bank,  Ned 
Breathitt  (Mullican);  United  .Appeal;  Dept.  of 
Public  Safetv. 


LOUISIANA 


MOTION    PICTURE 
ADVERTISING   SERVICE    CO.,    INC. 

1032   Carondelet   St.,   New    Orleans.   La. 
Phone:  ]A  5-2253 

Date  of  Organization:  1921 

Carl  J.   Mabr>-.  President 
.Albert  C.  Doskey,  Vice-Pres.,  Treasurer 
Rene  P.  Karrigan.  V"ice-Pre.s.  Advertising 
Charles  Flo\d,  Vice-Pres.  Production 
Joe   Harris,   Vice-Pres.,  Animation 
Lillian   Sherick,  Secretary 
Services:    Producers    and    distributors    of    film 
shorts.   Production  of   industrial   films,   T\"   com- 
mercials. F.\CILITIES:  Color  and  b&w  photograph\  . 
animation,  RCA  hi-fidelity  recording.  Three  soimd 
stages;  editing  rooms;   b&\v  laboratory.   Mitchell 
35mm  and   16mm,  35mm  Arriflex  cameras.   Ox- 
berry   Master   animation   equipment. 
RECENT      PRODUCTIONS      AND      SPONSORS 
Motion  Pictxtses:    The  Newsboy    (Biniiingham 
News);   Saving  Money  for  You    (Southern   Rail- 
way). The.\ter  Shorts:  for  Coca-Cola  Bottling 
Co.     (McCann-Erickson);     Royal     Crown     Cola 
( D'.Arcy  .Agenc>- ) ;  Columbia  Record  Club  ( Wun- 
derman,  Ricotta.  Khne);  Chiysler  Corp.   (Young 
&  Rubicam);  Sinclair  Oil  (Geyer,  Morey,  Madden 
&  Ballard ) ;  Presto  Coffee  ( Fame,  Inc. ) ;  Johnson 
Motors;   Pepsi  Cola   Bottling  Co.   T\'   Commer- 
CHLS:    for  Chrysler  Corp.    (Yomig  &  Rubicam); 
Sunbeam   Bread    (Qualit\-    Bakers   of  America V 


PAN   AMERICAN   FILMS 
822  North  Rampart  St.,   New  Orleans,  La. 
Phone:  522-5364 
Date  of  Organization:  August,  1950 

J.  M.  LeBUmc,  Partner  &  Prod.  Mgr. 

Frank  Richard,  Partner 

Jos.  -A.  LcBaron.  Chief  Editor 

\Vm.  A.  Delgado,  Laboratory  Supt. 

J.   R.   Lawton,   Sound  Engineer 

\\'alton  Rivet,  Chief  Cameraman 

Johnny  Smith.  Film  Processing 

\V.  Segui,  Sales 
Services:  16mm  film  production,  color  or  bSw 
for  documentary-,  educational,  industrial  and  spe- 
cial event  films.  F.\cilities:  Complete  16mm  lab- 
oratory, b&w  processing,  reversal,  negative  and 
positi\e  printing;  color  duplication;  editing  and 
sound  recording.  Mule-Richardson  lighting;  Arri 
16,  1200  Auricon,  Bell  &  Howell  and  Cine  Spe- 
cial cameras.  Maurer  16mm  recorder:  Magnasync 
16mm  and  IT'jmin  magnetic  film  recorders:  Bell 
^  Howell  16mm  printing  ecjuipmeiit. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictires;  Sugar  Bowl  1963  (New  Or- 
leans Mid  Winter  Sports  .Assn.);  Athenians  Carni- 
val Ball  (Iris  Club);  Time  Cancer  and  ^ou  (Can- 
cer Society);  Comus  Ball  1962  (Syntax  Society); 
Tulane  Football  Season   (Tulane  Universit\). 


NORTH      CAROLINA 

WALTER   J.    KLEIN   COMPANY,   LTD. 
1214  Elizabeth  Avenue.  Charlotte  4,   N.C. 
Phone:    704-377-1646 

Date  of  Organization;  May,  194S 

Walter  J.  Klein,  President 

James  L.  Williamson,  Sr.,  Adm.  Dir. 

Jatana  Candy,  Di.'itribution  Dir. 

ilary  Walsh,  Account  Service 
Services:  Pubhc  service  films  for  industry'  in- 
cluding updating  and  distribution.  World-wide 
sports,  trayel  and  industry  coverage.  Regional 
photography,  recording  aid.  F.^cilities:  Studios, 
theatre,  editing,  storage,  distribution  rooms  and 
offices  for  art,  photograph)',  copy«riting,  still 
processing.  Portable  setup  for  remote  assignments. 

RECENT      PRODUCTIONS      AND      SPONSORS 

.\loTio.N  Pictures:  The  Mountains  Are  Smoking! 
vGulf  Oil  Corp.  -  U.S.  441  Highway  Assn.); 
Surpri.ieway  301  (Gulf  Oil  Corp.  -  U.S.  301. 
Highway  Assn.);  The  Face  of  the  Race  (Ramsey 
Corp.  —  Coca-Cola  Co.);  Broyhill  Goes  to  Bra- 
silia (Broyhill  Furniture  Factories);  CV\PA 
(Carolinas  \'irginia  Nuclear  Power  .Assoc);  The 
Lords  Prayer  (Christus  Gardens).  T\'  Com.meb- 
CLVLS:  fur  Big  Time  Pet  Foods  (.Marnat  Packing 
Co.);  Confederateland  (South  of  the  Border);, 
Furniture  .Manufacture  (U.  S.  InfoiTiiation  .Agen- 
cy); .Alumiirum  Culvert  (Kaiser  Aluminum 
Corp.);  Textiles  (J.  P.  Stevens  &  Co.);  Bowline 
(ABC  T\'  Network);  Signoffs   (WITN-TV). 


TENNESSEE 

CONTINENTAL   FILM    PRODUCTIONS,    INC. 

2320   Rossville    Bl\d..   Chattanooga,   Tenn. 

Phone:  267-4302 

Date  of  Incorporation,  1953 

James  E.  Webster,  Pres.  &  Exec.  Producer 

Summerfield   K.   Johnson,   Jr.,   Vice-Pres.  & 
Treasurer 

Thomas   Crutchfield,   Secretary 

\"iktor  Wilkens,  Dir.  of  Photography 
Services:  16mm  and  35mm  color  and  b&w  liv. 
and  animated  motion  pictures;  sound  shdelilnis 
industrial  sales,  sales  and  personnel  training 
documentar\-.  public  relations,  medical,  educa 
tional  and  t\'  films.  Producers  of  color  stills  ani 
illustrative  photography.   F.\cilities:   Productio 


BUSINESS    SCREE 


CONTINENTAL  FILM  PRODUCTIONS: 

licilities,  including  16min  and  35niin  cameras, 
)und  stage  and  recording  rooms,  mobile  loca- 
on  unit,  synclironmis  recorders,  single  system 
imeras,  FilmoHaina  lenses;  lighting  equipment; 
)mplete  art  and  animation  department.  Perman- 
'rit  creative  staff  —  writers,  directors  and  musical 
lirector. 
ECENT      PRODUCTIONS      AND      SPONSORS 

loTiON  PicTi'Hfcs;  lltiiiliiiii  South  of  the  Border 
Winchester  Arms  Div.,  Olin  Mathieson);  Be- 
ceen  These  Mountaim-  (Tennessee  Temple 
thools);  Colostomy  Operation  (Xewell  Hospit- 
I);  Middle  Tennessee  State  Teachers  Collae 
\and  (Middle  Tenn.  State  Teachers  College^; 
1(1/  Hig/i  Band  (Chattanooga  High  School);  /;i- 
ianBand  (Dobyns-Bennett  High  School);  Kinfis- 
irt  HiRh  School  Hand  (Kingsport  High  School). 
LroEFiLMs:  Kayo  Kwiz  (Kayo  Oil  Co.);  Sellinfi 
'akes  Cents  (Krystal  Co.);  Modern  Maid  Story 
Tenn.  Sto\e  \\'orks);  Color  Companions  (Cabin 
raft  Mills);  Tennessee  in  the  Civil  War  (Civil 
'ar  Centennial  Commission);  Services  Thai  Save 
A'ater  Service  Co.);  Why  Bronze  Bearings  (Cast 
■onze  Bearing  Institute);  Key  to  Happiness 
diamond  Homes ) ;  The  28  Flavors  ( Hon  ard 
hnson). 


MICH  IGAN 


*f  C3 


*f  C3 


FOTOVOX,    INC. 
1447  I'nion  .\\cnue,  .Memphis  4.  Tenn. 
Phone:  275-3192 
Date  of  Org;mization:   19.51 
Date  of  Inc()ri)oration:  19.5.5 

Elston  Leonard,   jr..  President 
Peter  Harkins.  Vice-President 
F.  M.  Leonard,  Secretary-Treasurer 
iBviCEs:    Research;    script;    production    of   mo- 
rn pictures,  slidefilms;  special  presentations  for 
isiness,    industn,-.    Television    commercials    and 
:ries   productions.    Studio    or    location,    .\nima- 
in,  live-;icti<>n,  documentary.  Custom  recording 
d  tape  duplicating.  F.\cilities;  Drive-in  sound 
ige  50'  X  75',  second  stage   IS'  x  30';  theatre 
ilh    projection    room    ('(flipped    for    interlock 
frrening;   standing   sets   and   scene   dock;    prop 
ilun;  construction  shop;  talent  file;  art  and  ani- 

iition  department;  Hot  press  tithng  equipment; 
ir  editing  rooms,  .Moviola  equipped;  seven  mag- 
litic  channels  and  mixer.  Stancil-Hoffman  record- 
t  and  dummies;  Magnecord  tape  duplicator,  por- 
l)le  syne  recorder;  limiter  amplifier,  equalizers; 
imd  effects  library  and  4  music  libraries;  .Mit- 
<ell,  Auricon  and  Cine  Special  camera  equip- 
rnt;  electronic  control  slidefilm  animation  cam- 

i;  hydraulic  Crab   dolly;   Telefunken   and   E\' 

crophones;  Mole-I?ich;irdson  mike  boom  and 
.rambulator;  MR  and  Mc.-Mistcr  lighting  equip- 
i-nt;  grip  equipment  and  sun  reflectors;  sm;dl 
Ickground    projection    screen;    still    equipment. 

mm.  2''V'  X  2'4",  4"  x  5"  and  8"  x  10".  Ampex 
'4  Recorder 
SjCENT      PRODUCTIONS      AND      SPONSORS 

JTION  PicifUKs;  Conununixm's  Source  and 
Uncth.  Life  Behind  the  Iron  Curtain.  The  Pro- 
/■  System.  .\merica's  Distribution  of  Wealth 
(the  Nat-Educatiim  Program);  The  Shrine  and 
limessee  (Al  CluTnia  Temple);  R.\dio  Pro- 
<\m.  The  Ble.isings  of  Liberty  (National  Right 
tjWork  Committee);  SLroEFiLMs:  A  Catalog  of 
y^teriah  (The  National  Education  Program): 
v»io.5  a  Leer  Kspanol.  Series  of  Six  ( Foundation 
I,  World  Literacy);  £ig/i(  Steps  to  Greater  Suc- 
cls  (Lavidge,  Da\is,  Newman).  Tl'  Com.mer- 
qLS:  for  Magic  Cun  (Tigrctt  Industries);  Har- 
tj  s  Bread  (direct);  L  &  M  Tea  (Brick  Muller 
.*i-ncy)  and  First  National  Bank  (Simon  & 
Q'ynn  Agency). 


SAM  ORLEANS  &   ASSOCIATES,   INC. 
ill     West     Cumberland     Ave..     Knoxville     17, 
Tenn.  Phone:  323-S09S 

Rjnch  Office;   Pathe   Building,   105  East    I06th 
I  treet.  New  York  City,  New  York. 
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Metropolitan   Detroit 

Alexander   Film   Co. 
5140  'I'ootmoor.  Birmiugb;nn-  .Mich. 
Phone;    .Midwest  4-1212 
Donald  Ringsred,  fifs.  Vice-President 
(See   complete    listing    under   Colorado) 


Animation,   Inc. 
791    Seminole,   Indian   Village,   Detroit    14. 

.Michig;ui 
Phone:  824-3113 

Fud  Frink 
> iplete  listing  under  Los  Angeles  area) 


Atlas    Film    Corporation 

\\ Ocdwiird  ijt  \\  est  Loui;  L;ike  H();id 
Box  .30.  Bloomfield  Hills.  Mich. 
Phone:    Midwest    7-1155 
James  L.  Herman,  in  charge 
(See  complete  listing  under  Chicago  area) 


WILLIAM   DENEEN   PRODUCTIONS 
16210  Meyers  Road,  Detroit  35.   Mich. 
Phone:   UNiversity  1-1673 
Date  of  Organiz-ition:   19.54 

William  Deneen,  Producer 
Elmore  Leonard.  Script  Supervisor 
Grace  Garland,  Editing 
Elaine  Benson.  Financial 
Robert  N.  Dick-Read,  London  Office 
Services;    Production    of   educational,    religious, 
industrial  and  theatrical  motion  pictures.  F.\cili- 
TiEs:   Sound  stage  50'  x   fiO';   35inm  and   16inm 
equipment;  ,'4"  and  16mm  s\nc  sound  recording; 
lighting;   Oxberry  animation;  cutting  rooms,   etc. 
("(Jinplete  production  facilities. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictires;  The  Happy  City  (Pontilical 
Institute  for  .Mission  Ext.);  Target  (MoPar  Div.. 
Chr>sler  Corp. ) ;  Japanese  Boy,  The  Story  of 
Taro:  Japan.  Workshop  of  A.'iia:  Japan,  The  Land 
and  People:  The  Cotton  Farmer;  The  Danube 
Valley  ( Encyclopaedia  Britannica  Films,  Inc. ) . 

NEIL   DOUGLAS   PRODUCTIONS 

3030   lriii|u<iis.    nilr.iit    14.   Michigan 

Phone:  923-0303 

Date  of  Organization:  1929 

Neil  Douglas,  Oicner-President 

Marion  Books,  Executive  Director 

Rosalie  Douglas,  Creative  As.n^ant 
Services:  Complete  production  in  the  fields  of 
travel  and  education  and  industrs'  promotion. 
F.vciLiTiEs;  .^rriflex.  Bolcx  and  Bessamatic  cam- 
eras with  lenses  from  zoom  to  extreme  telephoto 
to  extreme  wide  angle;  full  editing  equipment  ;uk1 
resources  for  sound  and  \oice  control;  studio  %\  ith 
lighting  etpiipment. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictihes:  The  Vndiscovercd  Charm  of 
Crrmany.  English  and  Spanish;  The  Fabulous 
Mystery  of  Modern  Turkey;  The  Magic  Charm 
of  .\uslria's  Wonderland  (Lufthansa  German  .■Mr- 
lines  ) ;  A  Dream  Come  True  ( .Minnevvaska  Moun- 
tain Houses);  The  Charm  of  Stceden  (Swedish 
National  Tourist  ."Vssn. ) ;  The  Wonderland  of  Au.^- 
tria  (Austrian  Federal  Railways);  Russia  -  The 
\ew  Face,  and  seven  others  in  work  (Universial 
Films). 


^ 


this  s\mbol  o\cr  a  producer's 
listing  in  these  pages  refers  to  display  adver- 
tisement   within    this    Production    Review    issue. 


EAST  CENTRAL 


F.    B.    N.    FILMS 
15240    Crescentwood,    East    Detroit,    Michigan 
Phone:  PH  5-0114 
Date  of  Organization:  1938 

Bert  Pcnzien,   Oivner-Cinematographer 

Robert  Brose,  Writer/Scripts 

Robert  Anthon\\  Narrator,  Technical  Bciearch 
Servu:es:  Complete  production  of  16mm  and 
35inm  motion  pictures.  F.\cilities:  35mm  Cine- 
flex  camera,  zoom  lens;  35mm  editing  equipment; 
Magnasync  sound  recording;  two  camera  cars; 
ColorTran   lighting. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Daly  Double  (Dal\-  Dri\e  In's, 
Inc. )  .The.xtbe  Co.\imercl\ls:  Series  of  135  (Do- 
lan  Screen  Ads).  TV  Document.uiv:  Untitled 
(City  of   Warren). 


0 


ROBERT   FISHER    PRODUCTIONS 
28395  Swan  Island  Drive,  Cirosse  lie,  Mich. 
Phone:   ORIeans  6-0440,  6-3307 
Diite  of  Organization:  September,  1957 

Branch   Offices:   3629   Idlewild   Avenue,    Cin- 
cinii;iti  7.  Ohio.  Phone:  WOodburn    1-351.5. 
Fr;nik   F.   Fisher,   Sr.,   Vice-Pres.   in   charge. 
321     N.    Irvington    Ave.,    Indianapolis     19, 
Indiana.    Phone:    FLeetwood    9-2586.    John 
C.  Thomas,  Sale  Bepr.,  in  charge. 
Robert  S.   Fisher,   Producer 
Frank  F.  Fisher,  Sr.,  Vice-President 
Mari;m   S.  Fisher,  Vice-President 
.\udrc\-  J.  Fisher,  Secretary 
Willi:un   Osgood,   Sales   Representative 
John  C.  Thomas,  Sales  Representative 
Services:   Writers  ;uid  producers  of  motion  pic- 
tures, filmstrips.  slidelilm  presentations,  TV'  com- 
nierc-'als.  sales  meetings.  F.\cilities:  Sound  stage 
and  stuflio  facilities  in  Detroit,   access  to  similar 
f;icil:t.'es  in  ke\'  cites. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictires:  The  C^entlc  Revolution;  Some- 
thing Old,  Sonu'thing  New;  Sarahond,  Mortar 
with  Muscle  (Dow  Chemical);  When  the  Chips 
Co  Down  (Bendix  Corp.);  Slidefii.ms:  Delco 
Guide  to  Stock  Profits;  1962  Delco  Battery  Sum- 
mer  Promotion;  1962  Delco  Battery  Winter  Pro- 
motion (General  .Motors  Corp.,  United  Motors 
Service). 

FLOREZ  INCORPORATED 
815  Bates  Street,  Detroit  26,  Mich. 
Phone:    WOodward  2-4920 

Sound  Studio:  2.5305  John  R.   Road.   Nhidison 

Heights,    Michigan 
Date  of  Organization:    1931 

Genaro  .\.  Florez,  President 

Ihins    A.    Enie.    Executive    Vice-Pre.iident    & 

General  Manager 
].  Raymond  C^ooper,  Secretary-Treasurer 
John    K.    Kleene,    Vice-President    &    Creative 

Director 
Clark    E.    Pardee,    Jr.,    Vice-President,    Client 

Service 
William  I.  Taxlor,  Editorial  Manager 
H:irr\    Breitmeyer,  Production  Manager 
Charles  W.  Sabin,  Business  Manager 
Services:  Management  consultation  on  sales  man- 
power development.  Planning,  writing  and   pro- 
duction of  complete  sales  training  programs.  Pro- 
duction of  audio-visual  media,  including  motion 
pictures,  motion  shdefilms,  sound  slidefilms,  film- 
strips,  recordings,  slides  and  transparencies,  flan- 
nelboard   presentations,   charts   and  printed   ma- 
terials.   Personnel    Services    Division    offers    con- 
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METROPOLITAN      DETROIT: 

FLOREZ  INCORPORATED:  CONT'D, 
sultation,  research  and  personnel  testing.  V'isnal 
Presentation  Di\ision  offers  graphic  and  fihn  arts 
services,  plus  presentation  equipment  sales  and 
rental.  F.\cilities:  SLx-story  main  office  in  down- 
town Detroit.  4,000  sq.  ft.  soimd  studio  in  subur- 
ban Madison  Heights. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.v  Pictures:  Motor  Engineering,  (Hast- 
ings Mfg.);  The  Xew  Shape  of  Quality;  The 
Rajnhler  Man  (American  Motors).  Slidefilms: 
Records  for  Profit:  What  Makes  a  Dealer  Tick 
(Gulf  Oil);  Scoring,  Again.it  Competition  (Amer- 
ican .Motors);  Vacation  of  a  Lifetime  {].  Walter 
Thompson);  Playing  the  System  i  AC  Spark 
Plug);  Successful  Service  Station  Management 
(Cities  Service);  The  Appeah  that  Sell  (West- 
inghouse). 

GROUP   PRODUCTIONS,   INCORPORATED 

3600  West  McNichols,  Detroit  21,  Mich. 
Phone  UNiversity  4-3700 

Date  of  Incorporation:  1957 

Branch  Offices:  209  East  48th  St.,  New  York 
17,    N.    Y.    5746   Sunset   Blvd.,    c/o   KTTV, 
Hollywood,  Calif. 
Tull\-  F.  Rector,  President 
William  I.  Pearee,  Vice-President 
Michael  M.   Brown,  Secretary  &  Exee.  Prod. 
Robert  A.  Carlson,  Executive  Producer 
Kathryn  Mcintosh,  Treasurer 
R.  J.  Kennedy.  Animation  Director 
Joseph  Petro\ich,  Animation  Director 
James  Sheeran,   |r..  Animation  Director 
Barrie  Shaw-Remington,   Animation   Director 
Services:    Motion    picture    and    T\'    commercial 
producers.  F.\cilitii:s;   Complete  li\e  action  mo- 
tion pictme  and   anioKition    production   fjicilitics. 

RECENT      PRODUCTIONS      AND      SPONSORS 

T\'  CoMMERCHLs:  for  Ford  Used  C:ar  Mouse  & 
Elephant;  Ford  Thimderbird  Amiounccment;  Pan 
American  Airways  (J.  Walter  Thompson);  Chev- 
rolet Impala;  Chevrolet  Truck;  Che\  rolet  Fun  in 
the  Sun    (Campbell-Ewald) ;   and  others. 


HAIG  AND  PATTERSON,  INC. 

15  East  Bethune  .\\e.,  Detroit  2,  Mich. 
Phone:    TRinity   3-0283 

Date  of  Organization:   1937 

Branch;  The  Talbott  Tower,  Suite  375.  Davton 
2,  Ohio.  Phone:  BAldwin  3-9321.  ].  T.  Pat- 
terson, Chairman  of  the  Board. 
].  T.  Patterson,  Chairman  of  the  Board 
E;ul  E.  Seielstad,  President 
C.  W,  Hinz,  Vice-President.  Secretary 
].  M.  Saunders,  Vice-President.  Editorial 
Don  R.  Hagedon,  Production  Manager 
Services:  Industrial  sound  slidetilms,  motion  pic- 
tures,   meeting    guides,    instruction    manuals    :md 
lecture  charts.  F.^cilities:   Complete  film  studio, 
permanently    staffed    with    writers.    ;utists,    pho- 
togr;iphers  and  teclinicians. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  The  Greatest  Deal  in  the  Paint 
Bu.siness  (Paint  Div.,  Pittsburgh  Plate  Gl.ass  Co.). 
Slidefilms:  Warm  Up  for  Spring;  What  Every- 
body Knows:  The  Grey  Light  of  Datcn:  Nights 
of  the  Round  Table:  Sati.ifaction  in  Sixty  Three: 
Leadership:  1963  Style:  Coachcraft  /ii/  -  Fleel- 
wood;  A  Mutter  of  Current  Interest:  Symptoms 
.  .  .  Systems  .  .  .  and  Diagnosis  (Cadillac  Motor 
Car  Div.,  General  Motors  Corp.);  Parts  Policies 
for  Progress  (Lincoln-Mercurv'  Div.,  Ford  Motor 
Co.);  The  Tough  Ones  (Top  \'alue  Enterprises, 
Inc.);  2VV'D  'Jeep'  Wagonecr:  4WD  'Jeep'  Wagon- 
eer;  'Jeep'  Gladiator  Trucks:  The  'J'  series  Chv- 
tom  Trims:  J -Series  Vehicles  (Wilhs  Motors, 
Inc.). 
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THE   JAM   HANDY   ORGANIZATION,    INC. 
2S21  East  Grand  Blvd.,  Detroit   11,  Mich. 
Phone:    TRinity   5-2450 
Date  of  Organization;   1917 
Officers 

|. unison  H;mdy,  President 
John  A.  Campbell,  Treasurer 
William  G.  Luther,  Sr.  Vice-President, 

in   charge   of  Automotive  Operations 
Russell  B.  Robins,  Sr.  Vice-President, 

Merchandising  and  Market   Development 
Everett    F.   Schafer,   Sr,   Vice-President. 

Planning  and  Programming 
George  B.  Finch,  Vice-President.  Sates 

Development 
H;nold  Dash,  Vice-President,  Western  Contacts 
Jennings  H;mimer,  Vice-Pres..  Motion  Pictures 
Hughes  Southwell,  Vice-Pres.,  Business  Theater 
Eugene  Hunter,  Vice-President.  Contacts 
Dean  Coffin,  Vice-Pres..  Stage  Presentations 
Vincent  L.  Herman,  Secretary 

Branch  Offices 

New   Y"ork:    1775   Broadway,    New   Y'ork    19, 

New  York.  Phone  JUdson   2-4060.   Herman 

Goelz,  in  charge. 
Chic.\go:   230  N.   Michigan   Avenue,   Chicago 

1,     Illinois.    Phone;     STate  2-67.57.    Harold 

Dash,  in  charge. 
Hollywood;  1680  North  \'ine,  HolKwuod  28, 

California.      Phone:       Hollywood'      3-2321. 

Thom;is  G.  Johnstone,  in  charge. 
Pittsburgh;     Pennsvlvania.     Phone:      ZEnith 

0143. 

Services:  Motion  picture  i>roduction:  commer- 
cial, industrial  and  sales  promotion;  personnel, 
customer  relations  and  public  relations;  minute 
movies;  three-minute  screen  advertisements; 
sponsored  shorts;  safety,  educational,  health  films; 
television  commercials,  theatrical  and  non-the;rtri- 
cal  distribution  service.  Film.ytrip  and  slidefilm 
production:  commercial,  industrial,  sales  training 
;md  shop  training,  customer  relations  and  public 
relations;  merch;mdising;  training;  cartoon.  Glass 
slides,  transparencies,  slide  racks,  opaque  mater- 
ials. Meetings  as.ii.itance:  staging  and  projection 
service,  convention  programs,  live  shows. 
F.\ciLiTiEs;  Complete  studio.  Sound  stage,  re- 
cording, set  construction,  direction,  casting,  scene 
design,  mock  ups,  miniature,  stage  management, 
field  reccjimaissance,  animation  studios,  music 
direction  and  orchestra,  rear  projection,  prop  de- 
partment, speech  and  acting  coaching,  slide- 
film  studio,  film  processing  laboratories,  art 
department,  location  equipment,  creative  staff. 
Projection  equipment  sales  and  service.  Special 
devices:  suitcase  projectors.  Shoppers  Stoppers, 
continuous  loop  projection,  projectors,  s\  nthctic 
training  devices. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures;  The  Ballad  of  Soup  du  Jour 
(Campbell  Soup  Company);  American  Thrift 
(Chevrolet  Division,  General  Motors);  Sj)/i^  Scf- 
ond  (General  Tire  &  Rubber  Co.);  The  Better 
Way  to  Printing  and  Plate  Making  (E.  I.  duPont 
de  Nemours  &  Co.);  Community  of  the  World 
(Tlic  C(^ca-Cola  Comp;m\);  A  Coin  With  Two 
Heads  (Procter  &  Gamble  Company);  A  Per.sonal 
Message  (Transworld  Airlines);  You  Are  a  Re- 
tailer (Sinclair  Refining  Company);  Technique 
for  Life  (E.\-Cell-0  Corporation);  Freedom  of 
Choice  (Junior  .Achievement);  Uncle  Jim's  Dairy 
Farm  (National  Dairy  Council);  Re.icue  at  Sea 
(United  States  Navy);  From  the  Airport  (Whirl- 
pool Coiporation ) ;  Farmers  Meet  the  Challenge 
(J.  I.  Case  Company);  Decision  of  Love  (Ponti- 
fical Association  of  the  HoK'  Childhood ) .  Slide- 
films:  G.  E.  Jack.  The  World's  Greatest  Premium 
(Genera!  Electric  Company);  The  Robbers  Ride 
Agaiti  (The  Coca-Cola  Company);  Sally  Summers 
Super  Tire  Salesman  (Kresge  Coinpain  ).  School 
Ser\tce  Rele.\ses:  Michigan:  Space  and  Space 
Travel;  The  Classification  of  Animals:  Consoiuint 
Sounds;  Animals  —  Harmful  and  Hcljtfid 


HENNING    AND   CHEADLE.    INC. 

10010  Greenfield  Road,  Detroit  27,  Mich. 
Phone:   BRoadway  2-1000 
Date  of  Organiziition:    1945 

George  R.  Cheadle,  President  &  Treasurer 
John  D.  Joseph,  Vice-Pres  &  Secretary 
H;u()ld  Dobroua,  Editorial  Director 
Fred  W.  Deuker,  Art  Director 
John  Stehnc\-,  Photographic  Director 
Services:    Preparation    of    sales    promotion    ami 
training      programs      and      materials      including 
motion  pictures,  sound  slidefilms,  o\erhead  trans- 
parencies, charts  and  literature.  F.^cilities:  Writ- 
ers,  photograph)-,  recording  and  direction. 
RECENT      PRODUCTIONS      AND      SPONSORS 
-Motion  Pictures:  The  Memorial  Impulse  (Mich- 
igan   Memorial  Park).   Slidefil.ms:    Spotlight  on 
Parts  (Ford  Div.,  Ford  Motor  Co.);  The  Libbeij 
Glass  Line;  Back  in  '52  (Libbev  Div.);  Speakiuf,- 
Of-Selling.  6  films  (Henning  and  Cheadle). 


INSTRUCTIONAL   ARTS,    INC. 
16210  .Meyers  Road,  Detroit  35.  Mich. 
Phune:   UNiversity  2-,3932 
Date  of  Organization;  1946 

Nicholas  J.  Beck,  President 

James  W.  .Atkinson,  Vice-Pres.  &  Treas. 

H;ur\  B.  Rottiers,  Secretary 
Services:  Creative  and  production  staff  for  slide- 
films,  motion  pictures,  slides,  instmctional  man- 
uals, catalogs,  artwork  and  photograph)'.  Audio- 
visual equipment  sales.  F.^cilities:  Complete 
art  iiiid  photographic  departments  including  40'  .v 
50'  stage  with  equipment  for  still  or  motion  photo- 
graph) ;  still  laboratories;  16inm  and  35mm  ani- 
mation stand;  recording  studio;  hot  press  typeset- 
ting department. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Slidkkilms:  .\nother  Slice  of  Pie  (New  Idc;i 
Farm  Equipment  Co.);  CMC  Hydraulic  Service 
Brakes,  CMC  for  1963  (General' Motors  Corp.); 
Ju.st  Pour  It  On  (Dow  Chemical  Co.);  Easier 
Cooking,  Easier  Cleaning  with  Kelvinator  (Amer- 
ican Motors  Corp. ) ;  Plugging  the  Profit  Leah; 
A  Sure  Thing  (Ralston-Purina  Co.). 


KERBAWY  -  MPO 

1300   Bulil   Building,  Detroit  26,  Mich. 
Phone:   Woodward  3-0201 

Haford  Kerbaw)',  President 
Lester  T.  Davis,  Jr.,  Business  Manager 
\ictor  F.  Radcliffe,  Vice-President 
James  Ryan,  Program  Development 
James  LaMarr,  Account  Executive 
Irene  C.  Byerlein,  A.s.st.  to  the  President 
Seb\ices;    Complete   production    of    motion  pic- 
tures for  sales,  promotion  and  training.  Live  pr^ 
sentations    and    stage    shows    for   sales    meetings 
and    training.    Closed    circuit    TV    for    industr)'. 
Slidefilms.    training    manuals,    TV    commerciiils. 
F.\ciLiTiES;   Studios   in   New  York   and   Los  An- 
geles;  associated  studios   in  Cle\eland. 

(Also  see  MPO  Productions,  New  York  City) 


TOM  MARKER  AND  COMPANY 

8    Bloomfield   Center,   Bloomfield  Hills,  MiA 
Phone:  Midwest  7-3616 

Date  of  Organization;    1960 

Affiliate:  Peckham  Productions,  Neu  Y'ork  City 

Thom;is  P.  Marker,  President 

Frank  W.  Linder,  Vice  President 

John  O'Neill.  Secretary 

Mar\   .\IcSherr\,  Manager  —  Copy 

Peter  T.   Brown,  Manager  -  Stage  Production 

Emilo  D,  Rodriguez,  .Arf  Director 

Loraine  Czarneke,  Office  Manager 


BUSINESS    SCREEN 


TOM  MARKER  &  COMPANY: 

iviCES:    Oeating    and    producing    p  il>lif    and 

■ompain    communications  programs   to  gcncr- 

sales,   image   or   any   specific   result   wanted 

industrial    management.    Specializing    in    the 

duction   and   application   of   motion    pictures. 

shows  and   presentations.   F.\cilities;    Crea- 

and  supervisory  staff;  film  editorial  facilities; 

(Itinuing      contractual      agreements      covering 

cialized  creati\e  requirements  and  mech;uiical 

.1  lities. 

:ent    productions     and     sponsors 

1TIO.N  Pic:tihes:  Bifi  Leufiue  Buscball  for  LittU 
giiers,  (Little  League.  Inc.  and  Chr\sler  Cor- 
liition):  various  untitled  motion  pictures  and 
Ijefilms  for  use  in  meeting  programs  for  Young 
jlubicam.  C;hr\sler-f*l\niouth  Division.  Cham- 
I  Spark  Plug  Compain .  Live  Presentation: 
ler  Introduction  Show.  196.3  Model  Chrtjalcr. 
erial.  Plymouth  and  Valiant  cars,  (Chrvsler- 
nouth  Division). 


\P0   Sales  and   Training    Program,   inc. 
-21  Monroe  Blvd.,  West  Dearborn,   Michigan 

5'  Kerbawy-MPO  listing,  this  section  and  \IP() 
r  luctions.   Inc.   listing,   .New  York   Cit>'   area) 


REGAN  PRODUCTIONS,   INC. 
1730  KaKlon.  Detroit  .!.  Mich. 
lone:  TLIsa  ;i-2S00 
ate  of  Organization:  Jul>,  19.50 

iwrence  M.  Regan,  President 

arren  Hart.  Vice-President 

ICES:   Complete  programs  for  training,  sales 

lotion,  public  relations  and  education,  in- 
II  ng  sound  motion  pictures,  sound  slideflims. 
i  ed  materials,  stage  presentations,  audiographs 

T\'  spots.  F.\ciLiTiEs;  Studio  and  stage  de- 
jid,  built  and  equipped  for  sound  filming  and 
ilhhotograpby. 

IE  NT  productions  AND  SPONSORS 
.JiKiLMS;  Hl'X:  Builds  for  the  Future,  Butl^cl 
tf  maker:  Doidtlc  Measure  of  Safeti/:  Welcome 
F.  Goodrich;  Biii  "H"  Extra  Miter;  The  Pro 
Me  880;  Forward  March;  and  si.\  other  titles 
iy.  Goodrich  Co.);  Buy  the  Riverside  Powr- 
■I  Line  of  Saws:  Then  &  \ow;  Sing-Along;  and 
irother  titles;  mamuils.  ;uKliographs  and  meet- 
?,  ( .\lontgomer\  \\;u  d  &  C'o.) ;  The  Cause  of 
e\,oss  (Associates  Investment);  Delco  Batter\ 
iiaiity  and  Delcotron  meeting  ( United  .Vlotors 
lice). 


^ 


I       Von  Praag   Productions,   Inc. 
Sj)l  Dime  Building.  Detroit  2fi.  .Mich, 
lane:    WOodward    2-4S96    (TWX    DE-161) 

.V.lrew  Pastula,  Ceucrat  Manager 

S-  complete  listing  under  New  York  City) 


I 

VIDEO  FILMS,   INCORPORATED 
1 '4   K.   Jetfersiin    \\e..    Detroit   7,    .Mich. 
P|ine:  WOodward  2-3400 

Ce  of  Organization:    1947 

Pe  of  Incorporation:  19.59 

C  ford  HaniKi.  President 

\Miam  R.  With.Tpll.  Jr.,  Vice-President 

tid  Creative   Director 
\^  liam    E.    Lane,    Secretary-Treasurer   and 

lanager 
H  yr  Toukhanian.  Director  of  Photography 
L'  rles  P.  Doran.  Assistant  Cameraman 
^irge  Ozolins.  Still  Photography 
f^y^s,:  Creation  and  production  of  motion  pic- 
e.j For  industry    (sales   promotion,   sales  train- 
.   iblic  relations,  engineering,  etc.);  classified 


VIDEO  FILMS  INCORPORATED; 
film  reports  for  the  armed  forces;  T\'  commercials. 
(Completion  services  include  animation  and  li\e 
photography,  music  scoring,  sound  recording  and 
editing.  Kacilitiks:  Sound  stage;  Maiirer  and 
.•\rritlex  cameras;  animation  stand;  editing  rooms. 
16mm  and  .35rnrn  Movioliis;  complete  lighting  and 
sound  equipment  for  studio  and  locaticm. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pictihes:  The  Opening  Wedge,  Be  Our 
CuesI;  Car  Care  for  Jet  Age  Driving  (Monroe 
.\uto  Efiuipment  Co.);  Regal  Road  to  Riches 
(Regal  Ride  Shock  .Absorber  Co.  &  XAPA);  Look 
At  It  This  Way:  Speed  Classics  (Walker  Mar- 
keting Corp.);  Headstart  on  Tomorrow  (Con- 
sumers Power  Co.);  The  Dependables;  All  That 
Jazz:  Rou.ur;  Plymouth-X'aliant  Dealer  Meeting 
film  (Chry.sler  Corp.  —  Ross  Roy);  Kalamazoo 
Nature  Center  (Holiday  Advg.);' Camera  Talks 
(.American  .Motors  Corp.);  Operation  Mam'.iell 
(Saginaw  Steering  Div.,  General  -Motors  Corp.); 
T\'  ("ommehcials:  for  Rcvco  Discount  Drug  Co., 
The  Dctriiit  .News.  .Manuf;icturers  National  Bank 
ol  Detroit  (W.  B.  Doner  &  Co.);  Tractor  and 
Implement  Div.,  Ford  .Motor  Co.  (Meldrum  & 
Kewsmith). 


Wilding    Inc. 
492.5  Cadieux  Road,  Detroit.  Mich. 
Phone:  Tl'.vedo  2-.3740 

John  P;irrott.  Vice  President 
Gordon  .Miller.  Vice  President 
1353.5  Li\crn(iis  .Ave.,  Detroit,  Mich. 
Phone:  W  Ebster  .3-2427 

Dan  Gallagher.  Vice  President 

iNorm  Terr\-,  Vice  President 

A.  J.  Henderson,  Vice  President 

W'm.  Winn.  Vice  President 

(See  complete  listing  under  Chicago  area) 

Other   Michigan   Cities 
CAPITAL   FILAA   SERVICE 
224  .Ahb(ttt  Road,  East  Lansing,  Michigan 
Phone:  F.Dgewood  2-3.544 
Date  of  Organization:   1942 

James  Robert  Hunter,  President 

Richard   CCole.   Comptroller  &  Manager 

John  .Maters.  Sales 

James  Lewis.  Writer.  Director 

Robert  Winkel.  Laboratory 

Kenneth  Kortge,  Creative  Editor 

Doughis  Knowlton,  Camera.  Director 
Services:  16mm.  color,  bficw  processing  and 
printing;  sound  recording;  photography;  editing; 
animation;  T\'  commercials;  Kinescoping  and  com- 
plete script  to  screen  productions.  F.^cilities: 
Sound  studio;  projection  room;  editing  rooms; 
:nt  room;  color  ;md  b&w  processing  and  printing 
labs;  motion  picture  e(|uipment. 

RECENT      PRODUCTIONS      AND      SPONSORS 

.MinioN  Pictihes:  Governor's  Conference  on 
Libraries  (.Mich.  State  Libr.ary  .A.ssn.);  Keep  Mich- 
igan Beautiful  { Keep  Mich.  Be.iutiful  Commis- 
sion); Land  Grant  College  (Mich.  State  L'niv.. 
\\MSB-T\');  Winter  Comes  to  Michigan  f  Mort 
Nelf  Productions);  Lake  Survey  (V.  S.  .Anny 
Corps  of  Engineers);  Catalysis  for  a  Community 
(.Michigan  Education  .Assn.);  What  Are  Your 
Chances;  It  Depends  on  You  (.A.  C.  Spark  Plug 
Div. ) ;  Evolution  of  Orchard  Spraying  ( John  Be;m 
Div.);  Dr.  Drews  series  of  10  films  (.Mich.  State 
Univ.,  Education  Dept.);  Lake  LeAnn  (Central 
Realt\);  History  of  Tanks;  1961  Annual  Report 
(U.  S.  .Army,  Detroit  .Arsenal);  Lesson  in  Selling 
(Dow  Chemical  Co.);  God's  Country  (Gene  Lit- 
tle Prods.).  Slidefilms:  Telephone  Facts  (Gene- 
ral Telephone  Co.);  Community  Fund  1962 
(Lansing  Communitj'  Fund). 

For  the  BEST  in  Film  Production  Sources 
—  Refer  to  These  Review  Pages  in  1963 


PORTAFILMS 
Orchard  Lake,  Mich. 
Phone:    313-EM  3-0,561 
D;ite  of  Organization:   1947 

Willi:im   Murray.  Director 

Edw;ud  Wheeler.  Sales  &  Vtilization 

John    W'iirren.   Fitiance 

(iwen  King.  Production  Coordination 

Wil  Berg.  Editorial 

Elfreda  Havnes.  Office 

Thomas  Stringer.  Project  Supervisor 
Sehvic:es:    Designers    and    producers    of    educ:i- 
tional  and  business  films.  Facilities:  Own  and/ 
or   rent   ;ill   equipment   and   facilties   needed    for 
live-action,  animation  and  stop-motion. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures;  Say  It  with  S<rvice:  <,hmhty 
Story  (AP  Parts  Corp.);  Comprehending  Blending 
(Hamilton  Beach);  Dealer  .\nnouni-enient  (C;M 
Truck  6s  Coach  Div.);  Bigger  on  the  Inside 
(Columbus  Parts  Corp.). 


OHIO 

Metropolitan    Cincinnati 


^ 


Atlas    Film    Corporation 

2S0I   C>clorama  Dri\e,  Cincinnati   II.  Ohio 
Phone:    .MOntana   2-222S 
R.  L.  McMillan,  in  charge 
(See  complete  listing  under  (Chicago  area) 


^ 


Robert    Fisher   Productions 
3629  Idlewild   .Vvenue,  Cincinnati  7.  Ohio 
Phone:  WOodburn  1-3515 
Fiank  F.  Fisher,  Sr.,  Vice-President,  in  charge 
(See  complete  listing  under  Michigan  area) 

K   &   S   FILMS,    INC. 
5819  Woosler  Pike.  Cinciiuiati   27.  (Jhio 
Phone:  271-3700 
Date  of  Incorporation:   1946 

lack  R.  Rabins.  President 
,S.  H;irr\-  Wilmink.  Vice-President 
Rom;i   I.   Rabins,  Secretary-Treasurer 
[oseph   Scbatz,  Executive  Producer 
Dick  Kountz.  Executive  Producer 
H(il)ert  .Achuns.   Recording  Director 
M.ujorie  Me\er.  .\rt  Director 
.M;ir\'  J.  Stel;msson.   Production   Coordinator 
Services:   Specializing  in   industrial   motion   pic- 
tures, sales  training  films,  sound  slidefilms.   ani- 
mated   and    li\e    T\'    commercials.    F.\cilities: 
Complete  production  facilities;  two  sound  stages, 
script  service,    16mm   s\Tichronous  sound   record- 
ing etjuipment   and    complete   editorial   services. 
RECENT      PRODUCTIONS      AND      SPONSORS 
Motion   Pictcres:    Hands  of  the  Masfirs    (The 
Baldwin    Pi;mo    Co.);    .A    Time   for    Opportunity 
(Western   &   Southern    Life   Insurance   Co.)    The 
.Automatic    Warehouse    ( .Alvey-Ferguson    Co.); 
The  Story  of  Eleuthera;  The  Story  of  Rock  Sound 
(South  Eleuthera  Properties.  Ltd.);  Ambas-mdors 
of  Service    (International   Hotel   Corp.);    Slide- 
films:  Soinul  the  Horn  (Chevrolet  Div..  General 
Motors    Corp.);    T\'    Commercials:    for    Frisch 
Restaurants.   Kenner  Products   Mfg.  Co.,   Cincin- 
nati  Telephone   Co.,    Cincinnati   Gas   &   Electric 
Co.,   Burger   Brewing   Co.,   Cincinnati   Enquirer, 
Schoenling  Brewing  Co.,  and  man\'  others. 


PRODUCTION  REVIEW 


137 


EAST    CENTRAL:    OHIO    CITIES 

Metropolitan   Cincinnati: 
lASKY   FILM   PRODUCTIONS,   INC. 

3705  Lonsdale  Street,  C:incinnati  27,  Ohio 

Phone:  271-5833 

Date  of  Organization:   1939 

Date  of  Incorporation:   1956 

Max  Laskv,  President.  Executive  Producer 

Jack  A.  Robertson.  Vicc-Pres.,  Production 
MamiRcr  „      j     a    , 

Ehzalietli  C.  Peters,  Treasurer.  Prod.  As.st. 

H.  H.  Nieberding,  Secretanj 

David  R.  Wilson.  Sales 

Marc  Siegel.  ScTi;)(  Supervisor 

Douglas  Gray,  Production  Assistant 
Services:  Producers  of  motion  pictures  for  in- 
dustry and  television.  Specialists  in  color  pliotog- 
raphv.  F.^ciLiTiES:  Completely  ecivupped  soiiucl 
studio  and  mobile  miit  for  35mm  and  Ifimm  pro- 
duction. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictubes:  Pattern  for  Tomorrow  t  Gen- 
eral Electric  Co.);  Eiic//o.v  Journetj  (Cincinnati 
United  Appeal);  Lilt  Sales  Meeting;  Crisco  Sam- 
pling (Procter  &  Gamble  Co.);  Projected  Patlis 
(Avco  Corp.). 


CINECRAFT-CONTINENTAL  PRODUCTIONS: 
tion);  The  Velvet  Curtain  (American  Good  Go\- 
ernment  Soc);  Mathematics,  series  (Educational 
Research  Council);  Sales  Meeting  films  (Sher- 
win-Williams Co.);  Slidefilms:  Sell  Amerwa  to 
Prosperity  ( Westinghouse  Electric  Corp.);  Color- 
ful Story  of  Steel  Windows  (Ruseo  Industries  ; 
The  Next  Twelve  Years  (Bobbie  Brooks,  Inc.); 
Sales  Meeting  film  (Wooster  Brus^i  Co.);  Sate 
Meeting  film  (Sher\vin-\\^iniams  Co.);  1  ntitled 
series  (Pennzoil  Div.);  TV  Commercials:  for 
East  Ohio  Gas  Co.;  Sherwin-Williams  Co.;  Sabm 
Oral  Vaccine;  Cleseland  Electric  Illnmiuating; 
American  Good  Government  Soc;  StLUidard  Oil 
Co.  (Ohio);  Cleveland  Trust  Co. 


Wilding   Inc. 
617  \ine  Street.  Cincinnati,  Ohio 
Phone:  GArfield  1-0477 
E.  W.  Gaugh;in,  Manager 
(See  complete  listing  under  Chicago  area) 


Metropolitan   Cleveland 


RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Picti'kes:  Controlled  Precision  Muchin- 
ijiT  (Lucas  Machine  Div.);  You  Steer  tlw  Buck- 
rt°(Euchd  Div.,  General  Motors  Corp.);  Banister 
Protective  Pipe  Coating  (Minnesota  Mining  & 
.Mfg.  Co.);  The  Big  Gallon  (Cities  Service  Oil 
Co.);  Lor«iii  Moto  Tower  (Thew  Shovel  Co.); 
American  Welding  Congress  (American  Welding 
Society).  Slidefilms:  Protection  for  Black  Toji 
Pavements:  Paviseal's  Planned  Prof^ram  i  B\erlyte 
Corp.);  The  Tandemitc  System  (Ohio  Diamond 
Tool  Co.). 


CINECRAFT  -  CONTINENTAL 
PRODUCTIONS,    INC. 

2515   Franklin    Blvd..   Clexelaiul.    Ohio 
Phone:  SUperior  1-2300 
Date  of  Organization:   1937 
Date  of  Incorporation:   1947 

Ra\-  CiiUey,  President 
lulius  Potocsny,  Vice-Pres.,  Exec.  Prod. 
Paul  CuUev.   Vice-Pres.,  General  Mgr. 
lames  Sheedv.   Secretary 
Donald  Mitcl'iell.  Trea.mrer 
Robert  Havilaud.   Director-Producer 
ZoIt;in  Rozsnvai,  Mtisical  Director 
Harry  Horrocks,  Dir.  of  Photography 
Robert  Mowrv,  Art  Director 
Robert  Welchans,  Editing  Supervisor 
Edwin  C.  Perry,  Director-Cameraman 
Services:  16mm  and  35mm,  color,  b&w,  produc- 
tion of  live  or  animated  subjects  for  documentary, 
sales    promotion    and    training,    public    relations, 
medical    and  full  length  T\'  productions.  Special- 
ists in  multi-camera  svnchronous  shooting,  f. agili- 
ties- Fully  equipped  building;  three  sound  stages; 
floating    recording    studio,    control    rooms    with 
sound  equipment;  art  dept.,  two  animation  stands; 
film   processing   labs,   general   offices,   carpenter, 
paint  shop;  16mm  and  35mm  camera  equipment, 
Mitchell  NC   and  BNC;   portable   diesel   electric 
generator  for  location  shooting. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Steel  By  Stopwatch  (Jones  & 
Laughlin  Steel  Corp.);  The  Man  From  Reliance; 
Reeves  Brier  Vari-Spced  Drive  (Reliance  Electric 
&  Engrg  Co.);  Letter  to  YoHng.sfoun  Cioungs- 
town  Sheet  &  Tube  Co.);  BuiMing  Econouric 
Understanding,  series  (Republic  Steel  Corp.); 
Live  Line,  Bare  Hand  Method  (Ohio  Brass  Co.); 
The  Nature  of  Freedom,  series  (Freedom  in  Ac- 
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EDWARD   FEIL  PRODUCTIONS 

1514  Prospect  Avenue.  CleveUuul   15.  Ohio 
Phone:    PRospect    1-0655 

Date  of  Organization;   1953 

Edward  R.  Feil,  Executive  Producer 
Services:  Production  of  industrial,  institutional, 
sales  public  relations  and  promotion  films;  titais 
for  television.  F.acilities:  Scripts  camera,  edit- 
ing, and  sound  recording  available  for  location 
or   studio   production. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictcres:  150  Ton  Radial  Draw  For- 
mer- 25  Toil  Radial  Draw  Former  (The  Cyril 
Batli  Co  );  One  Little  Miracle  (United  Founda- 
tion of  Summit  County.  Inc.);  Moderate  Retarda- 
tion in  Young  Children  (Mental  Development 
t:enter  of  Western  Reserve  Umversitv  ) ;  J  he 
Cleveland  Institute  of  .\rt  (The  Cleveland  Insti- 
tute of  Art);  Examination  of  the  Eye  (The  Medi- 
cal School  of  Western  Reserve  Universit\-  througli 
a  Grant  from  Republic  Steel  Corp.). 

GENERAL   PICTURES   CORPORATION 

4501  West  Pleas;int  \  alley  Kd..  Cleveland  34, 
Ohio 

Phone:   Victory  2-3636 

Date  of  Organization;    1957 

George  Oliva,  Jr.,  President  &  Sn/t-s  Mgr. 

Miliard   M.    Horace,    Vice-Pres..   Prod.    Super. 

Doris  Shaw-,  Asst.  Production  Supvr. 

Wanda  Clark,  Treasurer 
Services:  Production  of  16mm  and  35mm  motion 
pictures,  sound  slidefilms.  videotape  and  tiim 
c-ommercials,  sales  presentations  kinescopes,  newi.- 
rcel  films,  still  photography.  F.vcilities:  Sound 
stage  49'  x  49'  with  ceiling  grids,  rear  projection, 
txv-o  Fearless  Panoram  dollies.  Mole-Richardson 
perambulator,  studio  and  location  lighting  equip- 
ment Ampex  and  Magnasvnc  tape  recording, 
eight-channel  mixing  console.  Maurer  optical  rec- 
order, Movioki,  Oxberry  animation  stand,  mnsic 
and  sound  effects  library. 


Riviera    Productions 

3303  Rumson  Road,  Cleveland,  Ohio 
Phone:  REdwood   1-6076 
Pat  Rancati,  Eastern  Representative 
(See  complete  listing  under  Los  Angeles  area) 


RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Cleveland  -  City  on  Schedule 
(Cleveland  Development  Foundation);  Hoist 
Your  Sales  of  G.  E.  Bulbs  (Gener;il  Electric  Co.); 
Our  Consiitiitional  Republic  (Freedom-In-Ac- 
tion)-  Aeromedieal  Evacuation  System  (US.  Air 
Force);  Cfl«iiig  Dr.  Dee  (Ohio  Bell  Telephone). 

INDUSTRIAL  MOTION   PICTURES,   INC. 

3211  Pavne  Avenue.  Cleveland   14.  Ohio 
Phone:  771-1833 

Date  of  Organization;   1945 
A    P.  MacDermott,  President-Trea.turer 
D   E.  MacDermott,  Secretary 
Services:     Motion    pictures,     slidefilms      slides, 
stills;   sound   recording,   script.   Specialists   in    o- 
cation  work  for  heavv-  industry.  F.vcilities:  Fulh- 
equipped  sound  stages;  editing  rooms;  animation 
departmeiit;    six-channel   synchronous    recordmg; 
complete    music    department;    Arrif  ex,    Auncon 
Cine  Special.   Bolex  cameras;   mobile  equipment 
lor  location  recording  and  photography. 


^ 


Wilding   Inc. 
1010  Euclid  Bldg.,  Cleveland,  Ohio 
Phone:  TOvver  1-6440 

L.  T.  Young,  Vice  President 

R.  R.  Osmun,  Manager 

(See  complete  listing  under  Chicago  area) 


Other   Ohio  Cities 


Wilding   Inc. 
Babeox  Building.  1 1  S.  Forge,  St..  Akron,  Ohio 
Phone:  762-S311 
R.  R.  Osmun,  Manager 
(See  complete  listing  under  Chicago  area) 


J.   L.   ANDERSON,  MOTION   PICTURES 

472  East  Chase  Road,  Columbus  14,  Ohio 
Phone:  TU  5-7197 

Date  of  Organization:  1962 
J.  L.  Anderson,  Producer 
Services:  Complete  script  to  screen  production 
of  I6mm  and  35mm  motion  pictures  tor  educa- 
tional T\'.  industrial  and  theatrical  use.  Con- 
sultation and  evaluation  of  audio-visual  projects 
and  programs.  Facilities:  Basic  photographic  and 
editing  equipment.  Remaining  f;ieilities  and  statt 
are  contracted  for  on  a  pieture-to-piiture  basis. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Wui/s  of  Learning  (Antioch 
College);  Easi  Faces  West  (Pro-Iapaniea);  Lp 
Is  a  Circus,  revisions  (Sherpix).  TV  Procb.ois: 
How  Swived  (CBS  News  -  Calendar);  Antioch 
(.A.ntiocli  College  &  Mid-Western  Program  on 
.Airborne  TV   Instruction). 


COMARCO 

.507  Patterson  Road,  Dayton    19,  Ohio 

Phone:   298-6807 

Date  of  Organization;  May,  1961 

Robert  A.  Wolff,  President 

iohn  Lusa,  Vice-President 
Services:  Scriptwriting,  art,  production  of  sound 
slidefilms.  Facilities:  None  specified. 
RECENT  PRODUCTIONS  AND  SPONSOHS 
Slidefilms:  The  Habit  of  ScUing  (Stantod 
Register  Co.);  Cap  and  Gown  R"'™"'^  E?'« 
prise);  Grow  for  Dough  (Murphy  Feed  CoJ 
Signs  of  the  Times  (Ear\y  &  Daniel  Co.);  Com 
munity  Chest  of  Dayton  (Direct). 


These  Exclusive  Review  Reports  Are 
□  Copyrighted  Business  Screen  Feature 

BUSINESS    SCREEN 


WILLIAM   DITZEL   PRODUCTIONS 
.01  Hempstead  Ki«<l,  0;iyton  40.  Ohio 
lione:  298-5381 
lite  of  Organization:  March,  1962 

J  filiate:    L.    E.    O'Neil   and   Associates.    Inc., 
P.O.    Iio.\   22.58.    Davton   29,   Ohio.    Phone; 
298-7261.  L.  E.  O'Neil,  Pre.s. 
illiam  Ditzel,  Owner 
EiliCES:  Planning,  script  and  production  of  mo- 
Dij  pictures,    slidcfilin.s    and    T\'    presentations. 
A<LiTIE,s:    .\uricon,    Bell  &   Howell,    Cine   Spe- 
a)Grapliic  \'iew  cameras;  .Ampc.x  sound  equip- 
el;  lighting;  magnetic  and  optical  sound  read- 
sjiot  splicer,  synchronizer.  Studio  and  anima- 
)ijlacilities  ;irranged  as  needed. 

Ek'nt    productions    and     sponsors 

rtox  PicTiiit.s;  Ov(r  Forty  ( Friijidaiie  \)\\.. 
firal  .Motors):  Crucible  (Community  ('hest— 
H  Cross).  T\'  Prckjram;  Citij  Income  Tax 
'i/ens  Committee).  T\'  Co.M.MtKcuLs:  for 
uk'ross  (Hospital  Care  Corp.);  Armco  Build 
^'Arnico  Steel  Corp.). 


FILM  ASSOCIATES,   INC. 

410  South  Divie   Ili:;li«;i>.  Dayton   :i9,  Ohio 

Pme:  51.i-29;}-2164 

Lte  of  Organization:    1937 

Cte  of  Incorporation:   1946 

Ej  Raymond  .\rn,  President-Treasurer 
N'dred  C  Am.  Vice-President 
[(Hienl  \'.  Jacxjbs,  Sccretanj 
E|iiard  R.   Lang,  General  Manager 
E'anor  Croy,  Office  Manager 
Hi  land  Beech.  Printina,  Supercisor 
[|)rge  W'halen.  Jr..  Editorial  Head 
Cvid  Bartholomew,  Art  Director 
B  c.ES:   16mm  color,  b&w^  motion  pictures  for 
li  rial,    educational    and    T\'    use.    Complete 
i(  ction  .ser\ices  for  other  producers   and   in- 
iljal   photo   departments.    F.-\cilities ;    Studio 
iuboratory    building,   two  sound  stages;   ma- 
lt processing  for  b&w  films.  Automatic  print- 
ir  sound  and  picture  reproduction;  multiple 
iiJing  and  re-recording  chaimels,   .Altec   and 
i(;ia    Engineering    tape    and    magnetic    film, 
i:rtone  optical  film  and  disc.  Interlock  Maur- 
iancil-Hoffman.   .Ampex   and   Presto   record- 
jinescope  recordings;  art  and  anim;ition  dept. 
Iij)xberr>-  stand;  Maurer.  .Vuricon  Super  Pros, 
ijipccial  cameras,  zoom  lenses.  Fearless  Pan- 
ii|  dolly  and  lighting  equipment. 

:JNI      PRODUCTIONS      AND      SPONSORS 
Tx    PiCTi-RES:     The    Piqua    Xuclcar    Power 
I'll  (Atomic  Energy  Commissicm);  The  Red 
"I'    (Herb   A.   Philbrick);    Imasination   Year 
i|>nal  C;ish  Register  Co. ) ;  American  Business 
'h   (Arthur  Lodge  Prods.);    1962   Renewals 
I\mhletonian   &   Little    Brown    Jug,    (United 
t|  Trotting   Assn.).    T\'   Co.m.mebcmls:    for 
;  Saltmes    (Ralph    |ones    Agency);    Kenner 
ts    (Leonard   Si\e   Agency):    Modern    Fi- 
( Kelly  and  Lamb  .\gency):  .Marzetti  Salad 
ig  (Ever  &  Bowman  Advg.  Agency):  Pen- 
instant   Lemon    (Baer,    Kemble   &    Spicer 


# 


Haig    and    Patterson,    Inc. 

1  Talhott  Tower— Suite  37.5,  Dayton  2,  Ohio 

l^ic:  BAIdwin  3-9321 
■  Patterson,  Chairman  of  the  Board 
e  complete  listing  under  Detroit  area) 


•  Advertising   Pages  for   Helpful  Data 

'i  Ulcers  whose  ad\ertiscmcnts  appear  on 
riiagcs  of  this  Annual  Review  Issue  carr\' 
[■ecial  designation  (°)  over  listing  text 
^■-0  the  convenient  Tndex  to  Advertisers" 
l|  last  page  of  this  issue  for  page  number. 


L.   E.   O  NEIL  AND  ASSOCIATES,   INC. 
P.  <).  Box  2238,  Dayton  29.  Ohio 
Phone:  298  7261 

Date   of   Organization;    1947 
Date  of  Incorporation:   1961 

Affiliate:   William   Ditzel  Productions, 
1501   Hempstead  Rd..  Davton  40,  Ohio. 
Phone:  298-.538I.  William  Ditzel,  Ouiier. 

L.  E.  OWeil,  President 

Wayne   M.   Yoder,   Vice-President   &   Director 
of  Technical  Publications 

Walker  W.  Lewis,  Jr.,  Secretary 

George  W.  Houk,  Director  of  Graphic  Design 

William  G.  Ditzel,  Director  of  Film  Production 
Services;  Nlotion  pictures,  slidefilms,  gr.iphic 
arts,  technical  publications,  engineering  services. 
Script  to  screen  or  partial  basis.  I-'acili^ties:  Mo- 
tion and  still  cameras;  sound  equipment;  editing 
and  li.ghting  facilities:  studio  and  animation  f,a"- 
cilities  arranged  according  to  production  require- 
ments. 

RECENT      PRODUCTIONS      AND      SPONSORS 

MoTiiiN  Pirn  ni:s:  Landmarks  of  History  (Edu- 
cational and  Music  Arts);  77ie  Frigidaire  Rapid 
Drijcleaner    (Frigidaire    Div.,    General    Motors). 


Slidefilms:  The  Key  to  More  Profit  (Frigidaire 
Div.,  General  Motors);  Dramatize  Your  Teaching 
(self-sponsored).  Gb.\piiic-T.ape;  .Voit  You  Hear 
It,  Now  You  Don't  (Owens-Coming  Fiberglas). 

AUSTIN   PRODUCTIONS,    INC. 

232  Norlli   M:iin  Street.  Lim;.,  Ohio 

Phone:    229-7881 

D;»tc  of  Organization:   1917 

B.  Otto  Austin,  Jr.,  President  (x  Producer 

C.  E.  Butturff,  Vice-President 
X.  F.  Austin,  Secretary 
James  L;nrd,  Cinematographer 
Larry  Oatman,  Sound 

Sf.rwces:  1 6mm  motion  pictures,  slidefilms.  T\' 
coinmerci;ils;  recordings,  F.vcilities:  Magnetic 
film  recording  channel;  sync  tape  recording 
equijiment:  disc  recorder:  .Auricon,  Cine  Special 
and  Bolix  cainer:is:  two  sound  stages  with  lull 
lighting   e(iuipincnt;   editing  fiuilities   for    IBnini. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Picti'res:  Untitled  films  tor  .■\meric:ui 
Brake  Shoe;  Siiperior  Coach  Corp.;  Jeffrey  Mfg. 
Co.;  Baldwin-Lima-IIamilton  Corp.  T\'  Com.mer- 
CLVLS:  for  Burry  Cookies;  Dinner  Bell  .Meats; 
Cushion  Grip. 


Af  cn 


METROPOLITAN     CHICAGO     AREA 


ACADEMY   FILM   PRODUCTIONS,  INC. 

123  W  est  Chestnut  St.,  f:lnca'4()  II),  III. 
Phone:  .Michigan  2-,'j877 
Date  of  Incorporation:  April.    1950 
Bernard  Howard,  Pres.  &  Exec.  Producer 
Services:  Creation  and  production  of  16nini  and 
35mm   motion   pictures,   slidefilms,    slides,   wide- 
screen   and   other   unique   presentations    for   TV, 
conventions,  meetings  and  sales  aids  for  both  the 
broadcast  medium  and  industrial,  education,  and 
business.   Editing,   writing,   recording,   titling   for 
outside   producers.    Complete   vvriting,    directing, 
production  services  for  ;id  agencies  and  industrial 
firms  in  creating  and  producing  audio\isu:il  aids 
of  all  kinds.  .Animation  as  well  as  li\e  shooting. 
F.^ciLiriEs:  Cameras,  lights,  c.ibles,  mike  booms, 
dollies,   recording  equipment,   etc.,   for  complete 
production  and  shooting  either  in  own  studio  or 
on  location;  30'  .\  45'  x   14'  ceiling  sound  .stage. 

RECENT  PRODUCTIONS  AND  SPONSORS 
-Motion  Pictches;  ABS  Pipe  Applications  (Mar- 
bon  Chemical  Div..  Borg- Warner) ;  The  Day 
Grandma  Came  to  Call  (.Mogen  David  Wine 
Corp.).  X-irth  Chicago  Laundry  (North  Chicago 
Laundiy  Corp.).  Slidefilms;  Safari  iLuminall 
Paints'.  S.vLES  Meeting:  Mist  Fireball,  and 
other  material    (Velsicol  Chemical  Corp.). 

Alexander  Film   Co. 
472   Wngley    Building,  Chicago    II.    111. 
Phone:    WHitehall   4-3980 
Terry  Hatch,  Res.  Vice-President 
(See   complete    listing    under    Colorado) 


0 


GILBERT  ALTSCHUL  PRODUCTIONS,  INC. 
909  \\  .  Diversey  Parkway,  Chicago   14,  III. 
Phone:  L-\ke\iew  5-6561 
Date  of  Organization:  April,   19.54 

Branch  Office:  Italy:  \'ia  .Aristide  Leonaii  67 

Rome.  Rodolfo  Beseti,  in  cliarge. 
Gilbert  Altschul,  Pres.  6c  £.vf'ci((ii:<;'  Prod. 
L.   B.  Sager,   Vice-President 
Bruce  Colling.  Vice-Pre.iident  &  Prod.  Mgr. 
Len  H.  Slaton,  Vice-Pre.mlent  &  Sales  Mgr. 
Esther  Altschul,  Secretary-Treasurer 


Services;  Production  of  motion  jiictures,  slide- 
films,  slide  presentations  lor  industry,  education 
and  government.  F.vcii.ities:  Sound  stage;  edit- 
ing, recording  and  animation  facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
-Motion  Pictires:  Your  Future  Siiccas  (Bruns- 
wick C:orp.):  River  of  Power  (The  Pure  Oil  Co.); 
The  Extra  Hand  (The  DcLaval  Separator  Co.); 
Proten  Story  (Swift  &  Co.);  Learning  How  to 
Brush  Your  Teech  (American  Dental  Assn.); 
Energy  &  Potcer;  Calcani  ami  Volta  (journal 
Films);  Sales  training  program  and  slidefilm 
(The  Creamery  Package  Mfg.  Co.).  Slidefil.ms: 
Passenger  Report  -  1961  (Santa  Fe  Railway); 
Service  in  Medicine  (.Mead  lohnson  is  Co.); 
Canterbury  Tales  (Scott,  F^resman  &  Co.). 


Animation,   Inc. 

221   North  LaSalle  Street,  R  ,om   10B4. 

Chicago    I,   Illinois 
Phone:  372-2628 
Joseph  W.  Edwards 
(See  complete  listing  under  Los  Angeles  area) 


ATLAS  FILM  CORPORATION 

11  ll   South   Bouknard.  Oak   Park.   111. 
Phone:    AUstin    7-8620 
Date  Established;   1913 

Br-inch  S-\les  Offices 
408   Rucker  Place,   .Alexandria,   \'irgiiiia 
Woodward  &  W'est  Long  Lake  Road,  Box  36, 

Bloomfield  Hills,  Michigan 
2801  Cyclorama  Drive,  Cincinnati  11,  Ohio 

James  A.  Kellock,  President 

Wm.  L.   Naftzger,  Secretary 

L.   A.   Kruncl.   Assistant   Secretary 

James  L.   Herman.  Vice-President,  Sales 

Robert  L.   McMillan,  Vice-President,  Sales 

Frank  Blotter,   R.  C.   Barrett,   Sales 

J.   D.  Powers.  Supvr.  Govt.  Services 

-Albert   Cook.   Randall   D.   Garrison.   Martha 

Woodson.  Editorial 
A.  S.  Bradish.  Vice-President.  Production 
Wm.    .MinnerK',    Director,    Supervising    Editor 
Louis   E.   .Miller.   Manager.    Slidefilm  Divi.iion 
Charles   Lager.   Laboratory   Manager 
Ralph   Saunders,   Sound   Engineer 
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METROPOLITAN    CHICAGO; 

ATLAS  FILM  CORPORATION: 
Services:  16mm  and  35mm  public  relations  and 
training  motion  pictures  and  slidefilms:  color  and 
sound;  T\'  commercials:  short  subjects;  theatri- 
cal shorts,  packaged  programs.  Facilities:  Cam- 
eras. 16mm  and  35mni;  RC.\  35mm  and  16mni 
direct  positi\e  sound  recording;  art  department; 
time-lapse  photograph\-;  two  sound  stages;  lab- 
oratory; animation;  35mm  optical  printer;  editing; 
creative  staff.  Maenciii  recnrdinc;  35mm.  Ifimm 
and  ITKuiu] 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion-  Pictires:  The  Woodiuard  Wmj  (Wood- 
ward Go\'ernor  Co. ) ;  Crusade  of  Mercii  (  United 
Community  Services  of  Greater  Milwaukee); 
Take  My  Hand  (Red  Cross);  What's  A/i/  TraHir? 
(Federal  .\viation  Agencv);  Iceniagic  (S.C..^. 
Whirlpool);  7-38  Talon  Series;  Specialty  Knowl- 
edge Testing  Program  (U.  S.  .\ir  Force);  Harvest 
of  an  Atomic  Age  (  U.  S.  Information  Agencv). 
Other  clients  include  Buick  Diw,  Saginaw  Steer- 
ing Div.,  G.M.C.  Truck  &  Coach  Di\'..  Frigid:iire 
Div.,  A.  C.  Spark  Plug  Div.  (General  Mc>--s 
Corp.);  D.  P.  Brother  &  Co.;  Gunk.  Inc.;  Dole 
Valve  Corp.:  Admiral  Corp.;  Eastman  Kodak  Co. 


BECKER-GOESSL,  INC. 

5621  Dempster  Street,   Morton   Grove,  Illinois 
Phone:    YOrkto>™   5-3121 
Date  of  Organization;  Xovember  20,   1961 
Frank  G.   Becker.  President,  Photographer 
-Marvin    E.    Goessl.    Vice-President,    Secretary, 

Art  Director 
James    Cuca.    Photographer-Director 
Gloria  Kondell.  Design  Illustration 
Richard  Seaberg.  Photographer-Luh. 
\\'illiam  Brodt.  Artist,  Art-Prod. 
Services;    Sound    slidefilms,    slides,    vu-graphs, 
photography,     easel     presentations,     charts     and 
graphs,    collateral    material,    slidefilm    animation, 
art  dept.,  cartoons,  illustrations,  lettering,  typog- 
raphy.   F.ACiLiTiEs:    Photographic    studios,    slide- 
film    animation    cameras,    slide    production    and 
mounting  equipment,  film  processing  labs,  proc- 
essing white  and  color  type  cell  overhns. 
RECENT      PRODUCTIONS      AND      SPONSORS 
Slidefil.ms:   The  Master;  The  Duplicator.  Design 
for  Selling    (A.   B.   Dick   Co.);    Fashion    Is  Your 
Business  ( Sears,  Roebuck  &  Co. ) ;  What  Is  Ener- 
gy?   (Kirby    Ambler);    Productivity,    w-ide    and 
vista    screen    (Culligan,    Inc.).    Slides:    Foundry 
Marketing  Conference;  Langheinite  (Inter.   Min- 
erals   &    Chemicals);    Oliver    Tractors    (Fuller. 
Smith   &   Ross,   Inc.);   Untitled    (Hotpoint).   Vu- 
Gr.\phs:   for  Winchester- Western    ( Kielt\ ,  Dech- 
ert  &  Hampe,  Inc.). 


CAMERAS  INTERNATIONAL 
MOTION   PICTURES 
1724  .\.  Orchard,  C:'iica£(i   14,  Illinois 
Phone:   MO  4-7308 
Date  of  Organization:    1959 

Charles  D.  Sharp,  President 
Richard  .Mansfield,  Vice-President 
John  Oertel,  Laboratory  Manager 
Services:  Producers  of  16  ;md  35mm  motion 
pictures;  consultants  on  ;dl  motion  pictme  situ- 
ations. ParticnlarK-  oriented  to  medical  films  and 
social  docunientar\-.  Facilities:  Complete  stu- 
dio, sound  stage,  .Arrifle.x  camera  equipment; 
Ampe.x,  .Magnasync  &  PerfecTone  sound  equip- 
ment. Interlock  and  ini.xing  facilities;  screening 
and  editing  with  optical  and  magnetic  Moviola. 
16mm  b&w-  reversal  and  color  printing  laborator\-. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion-  Pictires:  Phcnt/lkclonuria  Mc}iliil  De- 
ficiency is  Preventable  (Ames  Co.).  The  Big 
Downtown  Christmas;  The  Path  of  Paul  Today. 
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new-  \ersinu  (self-sponsored).  TV  Programs;  The 
Fourth  Man;  Chinatown,  in  production  (ABC- 
r\').  T\'  Commerclals:  for  Forest  Presene 
District  of  Cook  County;  Sleber  &  Mclntyre. 

CHICAGO  FILM  STUDIOS 
of  Chicago  Film  Laboratory,  Inc. 
1322  West  Belmont  Ave.,  Chicago,  111. 
Phone:  Bl  8-6780 
Date  of  Organization;   1928 

Eugene  G.  Josephson,  President 
Robert  D.  Casterline,  Sales  Manager 
Todd  Yamamoto,   Laboratory  Manager 
\'irginia   Rose,   Office  Manager 
Services:   16mm  and  35mm  color  and  b&w  mo- 
tion pictures  for  advertising,  sales  promotion  and 
job   training,   educational   and   travel;   slidefilms; 
TV  commercials. 
RECENT      PRODUCTIONS      AND      SPONSORS 

-Motio-N  Pictures;  Test  Report.  Product  Report. 
Tractor  Shovel,  Proving  Ground  (.'\Ilis-Chalmers); 
The  Shovel  Loader  ( Pettibone  .Mulliken  Coi-p); 
The  Chicago  Pacomelt  Furnace  (Chicago  Foun- 
dry Co.);  The  Rhineland  (Swiss  Airlines);  Radio- 
sensitivity  (Veterans'  Hospital);  New  Route  to 
Dairy  Profits,  Tournament  of  Roses  (Quaker  0;its 
Co.);  500  Dealer  Presentation,  Power  in  Perfect 
Balance.  Pace-Making  in  Harvesting.  Pennsylvania 
Farm  Slunc  (Oliver).  Slidefilms:  Biggest  Hit  in 
H(njinaking.  Pious  of  Perfection.  Windrows  to 
Profit  (Oliver);  Selling  By  the  Compass,  Sound- 
ings for  the  Sixties,  Welcome  Aboard  (|ohnson 
Motors);  A  Genius  and  An  Industry  (The  Ma- 
sonite  Corp,). 

JOHN  COLBURN  ASSOCIATES,  INC. 

1122  Central  .\veiuie.  \\  ihnette.  Illinois 

Phones:  Wilniette  —  .\Lpine  1-S520 

Chicago  —  BRoadway  3-2310 

Date  of  Incorporation:   1953 

John  E.  Colbuni.  President 

Robert  1.  Ford.  Dir.,  Educational  Films 
Services:  Industrial  and  educational  motion  pic- 
tjres;  sound  slidefilms  and  o\erhead  projector 
transparencies.  Production  services  and  facilities 
a\ailable  to  other  producers.  Writers,  artists  and 
technicians  available  on  free-lance  basis.  F.acili- 
TiES:  Large  soimd  stage;  completely  equipped 
for  16mm  and  .3-5mm  production. 
RECENT      PRODUCTIONS      AND      SPONSORS 

-Motion  Pictures:  Strawberries  —  With  Cream 
(Cooperative  League  of  the  US.A);  Stroke  —  Res- 
torative Measures  in  Your  Hospital  [  111.  State 
Medical  Society  &  111.  Dept.  of  Pubhc  Health); 
The  Churches  Which  Are  in  Asia  (Christian  & 
Missionar\-  .\lliance);  The  Arcadian  Traveller 
( Nitrogen  Div..  .\llied  Chemical  Co. ) .  Slide- 
films:  The  Principles  of  Rotary  Club  Member- 
ship; The  Los  .\ngeles  Story  (Rotary  Internation- 
al); Surge  Sanitation  Program;  Mastitis  Is  Your 
Problem  {  Babson  Bros.  Co. ) ;  .\natoiny  of  a  Sighl- 
mare  (Automatic  Transmission  Parts.  Inc.);  The 
Key  to  Success  (Western  Reserse  Life  .Assurance 
Co.  of  .'\merica);  Picture  of  Modern  Protection 
(.Millers  Nat'l  Insurance  Co.  &  St.  Paul  Fire  & 
Marine  Insurance  Co.). 

CREATIVE  COMMUNICATIONS,   INC. 
75  East  Wacker  Dri\c.  Chicago   1.    Hi. 
Phone:   FI  6-7137 

Date  of  Incorporation:  Januar\',  1962 

Herschell  G.   Lewis,  President,  Producer- 
Director 

Elsie  Kerbin.  .Ass't  Director,  Editorial 
Supervisor 

Paul  Hunter,  .Account  Executive,  Writer 

Louise  Downe.  Production  Coordinator 
Services:  Motion  pictures:  industrial.  education;il. 
training,    commercial,    features,    slide    films,    still 
photograph)',  public  relations.  Facilities:  Studio 
fiicilities  available  in  Chicago,  Illinois  and  Miami, 


Florida;    mobile   motion   picture   and   sound  uiiii 
(travel  anywhere);  full  editing  departnuat. 
RECENT      PRODUCTIONS      AND      SPONSOIS 

Motion  Pictures:  Look  What's  Now.  (I.T.x 
Kellogg);  Just  Your  Health,  (Morris  Fislibein - 
Capricorn  Prods.);  Singing  In  the  Sun  (D  4 
R  Productions);  The  Fli-Back  Paddle  Ball,  (Fli. 
Back  Company);  Slidefilm:  President's  Expan- 
sion  Plan    (United   Equity   Life   Insurance  Co.i 


Copley   Productions 
434  Downer  Place,  Aurora,  HI. 
.Mrs.  Helen  Hanson,  Branch  Manager 
(Complete  listing  in  San  Diego,  Cal.  area) 

DOUBLE  SIXTEEN   COMPANY 
133  North  \\  ashington,  Wheaton,  Illinois 
Phone:   66S-S120     A/C  312 
Date  of  Organization:   1957 
Date  of  Incorporation;  1960 

lames  W.  Canon,  President 

Robert  L.  Shoemaker,  Vice  President  —  Sek 
Manager 

Werner  Dick,  Treasurer 

R.  C.  .\ndrewson,  Midivest  Regional  Salts 

Ben  Price,  Manager  —  Equipment  Sales 

\'ic  Erickson,  Art  Director 

lames  Grant.  Writer  —  Director 

Walter  Danylak.  Photography 

George  Gu\er,  Photography 

Pat  Spohnholtz,  Slidefilm 
Services:    Motion  pictures   ;ind  sound  slidii" 
for  sales  &  sales  training,  specializing  in  aut' 
ed  selling  films  for  point-of-sale  and  "auto-li 
films  for  programmed  training;  commercial  | 
ser\-ices;  audio-visual  equipment;  special  p;K^ 
ed  programs  of  film   and   equipment  on  term 
sale,  lea.se,  or  rental.  Facilities:  Commercial  sti 
dio  and  equipment  for  location  work   in  still  : 
motion  pictures. 
RECENT      PRODUCTIONS      AND      5PONS0I 

Motion  Pictures:  Eternal  Spring,  (Hydroponii 
Inc.);  Your  Lawn  of  a  Lifetime.    (Altra  Cm: 
ation);  Conveyors  Make  It  Easy.  ( Imperial  1 
ing);  Slidefil.ms:  College  of  Fluid  Power.  (Fi 
Reedy  Corp.);  Call  Collect  (.Miller  Fluid  Pown 


DOUGLAS    FILM    INDUSTRIES 
10  West  Kiiizie  St.,  Chicago  10,  111. 
Phone:   MOhawk  4-7455 

Date  of  Organization:  1945 
Fred  C.  Ra\mond.  President 
.Arthur  R.  Jones,  Vice-President 
Douglas  P.  Raymond.  Vice-President  & 

Director  of  Production 
Frank  M.   Miller.  Director  of  Photography 
Emilv  Rich.  Art  Director 
George  G.  Gilbert.  Field  Sales  Manager 
Sherwin   Becker.  Quality  Control  Manager 
William  Bielicke.  Quality  Control  Manager 
LawTcnce    Tickus.    Chg.    Printing    Control 

Production 
Richard  Kueker,  Chief  Editor,  Charge  of 
Customer  Service 
Services:  Creation  and  production  of  35min 
16mm  motion   pictures,  slidefilms,   T\'  comB 
cials    and    the;itre    trailers    from    script   thioi 
release  prints  for  industry,  agencies  and  educab 
Complete  3-5mm  and  16mm  color  and  h&"  1 
laborator\-   ser\ices    for    industry    and    produc 
Efiuipped    and    staffed    for   studio    and  locJl 
photograph)-    in    motion    picture    and   still  W 
Facilities:  Large  sound  stage  staffed  and  eili 
ped;  script,  art  and  animation;  magnetic  and 
tical    sound    recording,    music    scoring,   edit 
conforming   and   distribution   of   films.   Coillp 


BUSINESS   SCRE 


^ 


DOUGLAS  FILM  INDUSTRIES: 
iim  and    16mm  color  iitMj-pos,   l>&w    priiitiim. 
cessing;   ultrasonic  clcanini;. 

:6NT  PRODUCTIONS  AND  SPONSORS 
Tio.v  PiCTiREs:  Time  of  Our  Lives;  Your 
ce  in  the  Marketplace  (Amer.  Dairj'  Assn.); 
Ithknit  (Standard  Knitting  MilLs);  AH  Stars 
licago  Tribune);  Brakes  of  the  Game  (Mare- 
it  Automotive  Products);  Press  150  (Xcrson 
,teel  Press).  Slidefilms:  Selling  Dairy  Foods 
1962  (.Amer.  Dairy-  .Assn.);  Safety  Attitude; 
cly  Off  the  Job:  Keep  Your  Distance;  Hand 
lis  (Natl  Safety  Council);  You  and  Music 
net.  Music  Council).  T\'  Com.mebchls:  for 
)(in  &  Bronner;  Tatham  Laird;  Procter  &  Cam- 
Natl  Advg.  Council;  Sterns  Walters  &  Sim- 
is;  The  President's  Council  on  Physical  Fit- 
s;  Arthur  Me\erhoff;  International  Harvester; 
ler  &  Smith  &  Ross;  R.   [ack  Scott. 


* 


CAL  DUNN   STUDIOS,   INC. 
41  XNisl  Oliiii  .Street.  (  liicani.   1(1,  Illinois 
•hone:   6-44-76()0 
i)ate  ot  Organization;  1947 

;al  Dunn,  President 

iscph  C.   Betzer,  Vice-President 
llelcn  A.   Kmpkii,   Crealiif  Services  Director 

rt  Springer,  Art  &  Animation  Director 

ay  Mueller,  Director.  Cameraman 

ihn  Gouldin,  Stage  Manager 

rt  Ellis.  Chief  Editor 

ichard  Turner.  Account  Executive 

aron  Cnintman.  Audit  &  Bookkeeping 

omia  Sulli\an.  Art  Direction 

aren  Dennis,  Art  Direction 

oger  Cejaho,  Distribution 

lannelore  Starr,  Talent  Contact 

VICES:  .Motion  pictures  and  slidefilms  for  sales 
■;  ling,    promotion,    product    information,    em- 

ee  indoctrination   and   special   purposes;   TV 
i:  mercials  and  productions.  F.\cilities:  Sound 

e,  insert  stages,  working  kitchen,  0.\l)erry  ani- 

ion  stand  and  equipnieiit;  complete  animation, 

Mg    and    painting    dcpts.;    editing,    screening 

ns,  carpenter  shop,  creative  and  administra- 
facilities. 

I)ENT      PRODUCTIONS      AND      SPONSORS 

ION    Pk  Tiiu  s:    In    More    Ways    Than    One 


tdoor   .Advertising   Assn.    of   America);    The 
c  Boat    ( S"  ift  &  Co. ) ;   Evolution  on   Main 
ct    (Western   Auto   Supply   Co.);   The  Spirit 
Vhirlpool   (Whirlpool   Corp.);   The  "X"  You 
k    (Committee   for   Modem   Courts).    Slide- 
is:   This  Magic  Momiiil.  She's  Quite  a  Gal 
tional  Life  &  .Accident  Insurance  Co.);  What 
hcs  Terry  Tick':'  ( Whitlock  &  Co.);  The  Secret 
fiotir  Popularity.  Bring  Out  the  Best  in  Your- 
!•   //oil-  to  Rale  on  a  Date.  How  to  Give  Parties 
'I'  Click  (.National  Woman's  Christian  Temper- 
n    Union);  Thirsty':'  Crush  That  Thirst'.   (Oush 
iimational.    Inch    Our   Year   to    Roar    (Hires 
li.    Beer).  \'ist  al  Phesentations:   for  .Ameri- 
ii    Dental    .Assn.,    .American    .Assn.    of    Dental 
•ols.   Crush    International.    Inc.,    and   Sperry- 
m.    Inc.    T\'    Commehcl^ls:     for    Kellogg. 
ico-.American,  Swanson  Frozen  Foods.  Schhtz 
.  Pillsbun,,  Parker  Pen.  Salvo.  |oy  (Leo  Bur- 
Co..  Inc.);  Johnson's  W;ix    (  Foote,  Cone  & 
Itjinglnc.);  Gift  Star  (  McC-mn-Erickson.  Inc.); 
Uj   Cross.   Blue  Shield.  Committee  for  Modern 
;<i-ts  (Bozell  &  Jacobs.  Inc.);  Stag  Beer  (Edw. 
I.A'eiss  &  Co.);   Procter  &  Gamble    (Tatham- 
.a:l.   Inc.);    Pearl   Polishes,    Inc..    Montgomer\- 
I'd   (direct). 


^ 


Dynamic   Films,   Inc. 
'3  North   Melrose,  Elgin,   III. 
tone:   SHerwood  2-0844 

jal  Middlesuorth,  Manager 

pee  complete  listing  under  New  York  City) 


FILMACK   PRODUCTIONS 
1327   South  Wahash  .Ave.,   Chicago  .),    111. 
Phone;  H.Arrison  7-4855 
Date  of  Organization:   1919 

Irving  Mack,  Chairman  of  the  Board 

Bern;ird  Mack,  President 

Joseph  R.  .Mack,  "Vice-President 

Don  .Mack.  Treasurer  &  Vice-President,  Sales 

\'i  Dane,  Secretary 

Pat  Cascio,  Production  Manager 

Elliott  Satinover,  Slide  Manager 

Roman  Polys,  .Music  &  Sound  Engineer 

Harlan  Croy,  lndu.^trial  Film  Manager 

Jay  Jankowski,  Lab  Manager 
Services:  Motion  pictures  and  sound  slidefilms 
for  T\',  industry,  education,  training  programs, 
sales  meetings,  public  relations  and  reports;  cre- 
ative services— script-writing,  presentations,  story- 
boarding  jingles;  production  services— live  motion 
picture  and  still  photography  in  studio  or  on  lo- 
ciition  in  16mm  and  35mm  color  and  b&w, 
iuiimation  and  slidefilm  photography;  sound  re- 
cording and  mi.xing-lip  sync,  wild  sound,  sing- 
ing jingles,  sound  effects  for  tape,  records  or  op- 
ticid  film;  art  work— illustrations,  cartoon  char- 
acters, backgrounds,  photo  touch-up;  titliiig-hot 
press,  cold  press,  opaque  and  transparencies;  lab 
work— editing,  processing,  printing  inspection. 
Facilities:  Completely  equipped  sound  stage, 
prop  ;md  dressing  rooms;  two  sound  departments; 
si.v  animation  stands  with  automatic  Oxberry; 
art  department;  type  shop;  laboratory  including 
optical  printers,  developing  machines,  editing. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion-  Pic-ittres:  APECO  1962;  APECO  Dial- 
.\-Matic  (Amer.  Photocopy  Eq.);  Slidefilms: 
My  Xame  is  Profit;  Profit' Dry  Cleaner  (Speed 
(,)ueen  Div.,  McGraw-Edison);  Classified  .Adver- 
tising (Chicago  Sun  Times  &  Daily  News);  BiUy 
The  Kid  (Hortex  Mfg.);  Hand  Drill  (Thor  Power 
Tool  Co.). 


THE   FILM-MAKERS,   INC. 
615  North   Wahash   Ave..   Chicago   11,   III. 
Phone:  3.-!7-62fi4 
Diite  of  Incorporation:  October,   1962 

Lincoln  Sdieurle,  President  &  Creative  Director 
Edward  E.  Katz,  Board  Chairman  &  Gen.  Mgr. 
Services:  Specialists  in  production  of  advertis- 
ing and  marketing  films  (commercials  and  other ^ 
for  T\'  and  business,  from  script  and  storyboard 
through  finished  production,  including  experi- 
mental. Schwerin  and  test  shooting;  creative  and 
financial  consultants.  Facilities:  Complete  stu- 
dio f;icilities  in  Chicago.  New-  'i'ork.  Hollywood. 
\Ii;imi,    London   and    Paris. 

RECENT      PRODUCTIONS      AND      SPONSORS 

(New  Company,  Organized  in  1962) 

FlICKA   FILMS 

621  North  Dearborn  SI..  Chicago  10,  111. 

Phone  W  Hitchall  4-7477 

Date  of  Organization;    19.56 

W'illiam  R.  Johnson,  Owner 
Services:  Animation  and  slidefilms,  commercials, 
industrials,  government  films,  technical  and  car- 
toon animation.  Facilities:   Complete  animation 
dept.  ;uid   16mm  and  .3.5mm  animation  stand. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion'  Pictt'hes:  Electronic  Countermeasures 
(U.  .S.  Niivy.  Bureau  of  Ships).  TA'  Commer- 
cials: for  Bull  of  the  Woods  Tobacco  (Simon 
&  Gwynn,  .Ad\g. );  Wrigley's  Gum  (.Arthur  Mey- 
erhoff  &  .Assoc. ) ;  Chevrolet -Announcement  (Leon- 
ard M.  Sive.  Advg.);  American  Institue  of  Laun- 
dering  (direct). 

These  Exclusive  Review  Reports  Are 
a  Copyrighted  Business  Screen  Feature 


JP  □  Utif 


CHICAGO     AREA 


Format   Films,    Inc. 
3fi0  North  Michigan  Ave.,  Chicago  1.  III. 
Phone;    Financial   6-35S5 
Jerry-  .Abbott,  Vice-President 
(See  complete   listing   under   Los   .Angeles   area) 


GOLDSHOLL  AND   ASSOCIATES 

420  Frontage  Road,  Northfield,  Illinois 
Phone:    446-8300 

Date  of  Organization:    1942 

Morton  GoIdshoU.  President,  Exec.  Prod. 
Mildred  Goldsholl,  Secretary,  Producer 
John  Weber,  Studio  Director  of  Design 
William   Laugdon,  Admini.sirative  Director 
Services:  Producers  of  motion  pictures  and  slide- 
films   for  business,   industry,   tclevisiim   and   edu- 
cation;   Specialists    in    animated    graphic    design. 
F.\cilities;  Sound  stage,  16mm  and  35mm  cam- 
eras. Moviohis.  Oxberry  animation  stand.  .Ampex 
and  Magnacord  tape  sync  sound  recorders,  edit- 
ing  equipment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pk  tires:  Faces  and  Fortunes;  Kleenex 
X-Periments;  Texoprint  (Kimberly-Clark  Corp.); 
Envelope  Jive  (Karolton  Envelope  Co.);  Mag 
(Time-Life  Corp.):  Shaping  the  World  (Carbor- 
undum Corp.).  Slioefilms;  Trading  Areas  (Car- 
borundum Corp.);  Printing  Papers  (Kimberly- 
f:lark  Corp.).  T\'  ("ommercials:  for  Bnushelle 
Rug  Cleaners  (Ciiruso.  Mahs  &  Worn);  C^hicago 
Currency  Exchange  Assns.  ( Gourf ain-Locf f ,  Inc.); 
Standard  Oil  of  .New-  Jersey  (Necdham,  Louis  & 
Brorbv). 


^ 


The  Jam   Handy  Organization,   Inc. 
230   North   Michigan    Avemie.   Chicago    I.    II 
Phone;    STate  2-6757 

Harold   Dash,  Vice-President,  in  charge. 
(See  complete  listing  under  Detroit  area) 


FRAN    HARROLD,    INC. 
1140  South  Michigan  .Ave.,  CJhicago  5,  III. 
Phone:   WAhash   2-0570 
Date  of  Organization:  .August.   1960 

F.   E.  Harrold,  President  &  Sales  Director 
(K-orge  L.  Dr;ikc.  Vice-Pres.  &  Crt'a.  Dir. 
James  H.  Johnson.  Viee-Pres.  &  Prod.  Dir. 
Services:    Creative   and   production   services   for 
films,  .sales  meetings,  training  programs.  Planning, 
organization,   writing,   art.   photography,   produc- 
tion, staging,  direction.  Facilities:  Creative  and 
editorial.    .Art.    photographic   and    production    de- 
partments; pbotogr;ipbic  ;ind  production  f;icilities 
and    ('(iviipmcnt    for    slidrs.    tiansj-);irencies,    filni- 
strips.  etc. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Slidefilms;  Your  Big  Club  (Hotpoint).  Train- 
ing FiL.MS:  Untitled  for  Hotpoint;  Montgomery 
Ward  6t  Co.  Sales  Presentations.  Sales  Meetings, 
Annual  Meetings  and  Dealer  Displays  for:  Watt 
Pubg.  Co.:  King  Koni  Stamp  Co.;  .Armour  &  Co.; 
Hotpoint;  Hamilton  Mfg.  Co.;  Chrysler  Corp.; 
Parker  Pen:  Simmons;  Outboard  Industries  .Assn.; 
[oliet  Federal  Savings  &  Loan  Assn. 

.\1I  the  Facts  You  Need  to  Know 

i<  Concise,  accurate  data  on  film  production 
sources  throughout  the  world  appears  in  these 
pages.  The  buyer  is  invited  to  preview  current 
pictures  made  by  listed  companies;  the  nature  of 
their  experience  is  noted  under  Client  References 
under  e;ich  company's  listing  text. 


3  1  PRODUCTION  REVIEW 
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METROPOLITAN    CHICAGO: 


DALLAS  JONES   PRODUCTIONS,   INC. 

430  West  Grant  Place,  Chicago  14,  III. 
Phone:    Bl'ckingham    1-8283 
Date  of  Organization:  1947 

Dallas   Jones,   President 
M.  L.  {ones,  Vice-Pres.,  Treasurer 
G.  Richard  Bowen.  Vice-Pres.,  Secretary 
O?.  Zielke,  Director 
Dwight  Parks,   Art  Director 
Carl  Sandin,  Supervising  Editor 
Cerhard  Kiigel,  Chief  Sound  Engineer 
Skuvices:    A   complete, '  specialized   training   and 
sales  promotion  service,  including  field  research, 
writing   and   production   of   all   audio-\isual   and 
)irinted    materials.     Motion    pictures,    slidefilms, 
filnistrips,    slides,    complete    meeting    packages. 
Specialized  sei-\ice  for  T\'  spot  production.   F.\- 
ciLiTiEs:    Studio    at    430    West    Grant    Place    is 
specially  built  for  motion  picture  and  television 
production  with  two  sound  stages  and  one  silent 
stage.   Total   shooting   area:    32,000   square   feet. 
Highly  mobile  location  equipment.  Stages  equip- 
ped for  all  .3.5mm  and    16mm  production.   Se\'en 
channel  magnetic  recording  and  stereo. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Readiness,  The  Fonrtli  R 
(Athletic  Institute);  The  Touch  of  Wool  (.Americ- 
an Sheep  Producers  Council);  The  Invaders  (The 
Di\ersey  Corp.);  A  Management  Guide  to  Daini 
Departments  (N;\t'l  Assn.  of  Retail  Grocers); 
BUic  Chip  Farming  (,\.  O.  Smith  Harvestore 
Products);  Adapting  to  Conditions;  Split  Second 
Decisions;  More  Than  Manners;  Delivery  In- 
juries; Report  That  Accident  (\at'l  Assn.  of 
.Automotive  Mutual  Ins.  Cos.).  Slidefilms:  Pro- 
grams on  Handling  Dry  Milk  in  Recipes  (Ameri- 
can Dr\  Milk  Institute);  Education  in  Transition 
(Brunswick);  Central  Station  M'cathcrmukcrs. 
and  2  others  (Carrier  Corp.);  Walk  In  a  Thou- 
sand Shoes  (Greyhound  Corp.);  Building  a  Qnal- 
itil  Image  (Coca-Cola);  What's  In  a  Job':'  (Motor- 
ola); How  6  Million  Water  Heaters  Got  Sold, 
and  3  others  (A.  O.  Smith  Corp.);  Selling  Today 
the  Professional  Way  (Square  D  Co.);  1962  Sales 
Meeting  (U.  S.  Gypsum  Co.);  More  Profit  Per 
Block  (Zonolite)  and  others. 

W.   N.   KIRSHNER  &  ASSOCIATES,   INC. 

53  West  Jackson  Blvd.,  Chicago  4,  Illinois 
Phone:   WAbash  2-Hmfi 
Date  of  Incorporation:    19.59 

William  H.  Kirshner,  Pres.  &  Cen.  Mgr. 
Robert  B.  Ross,  Vice-Pres.,  Training 
Herbert  Higgins,  Vice-Pres..  Marketing 
Arnold   Coty,   Vice-Pres..    Indus.    Shotcs 
Clyde  M.  Kochn,  Vice-Pres.,  Sales  Prom.  E.v/i. 
Mary  Ann  Kirshner,  Vice-Pres.,  Research 
Robert  K.  Larson,  Secretary 
Phillio   Kirshner,   Studio   Manager 
W.   E.  Terry,   Creative  Director 
N'irginia   Kitzelman,  Office   Manager 
Services:   Producer  of  audio-visual  materials  for 
marketing,  sales  promotion,   training  and   public 
relations,  servicing  agencies  and  business.  Sound 
or  silent  film  strips,    motion   pictures,    slide   pru- 
giams,  li\e  business  presentations,  television  com- 
mercials,   closed    circuit    meetings.    F.\cilities: 
Staff  of  audio-visual  writers,  photographers.  Con- 
ference, recording,  production  and  projection  fa- 
cilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Slidefilms:  Interests  in  Common  ( Nat'l  Rodeo 
Affiliates);  Right  on  the  Loading  Chute  (.Ameri- 
can Breeders  Service);  Memories  of  Europe 
(Kruger  Re-seburo);  From  the  Clouds  to  You 
( RainSoft  Water  Conditioning  Co. ) ;  Secret  for 
Security    (Inland   Life   Insurance  Co.). 

These  Exclusive  Review  Reports  Are 
a  Copyrighted  Business  Screen  Feature 


MERVIN   W.    La    RUE,    INC. 
1.59  East  Chicago  ,Ue.,  Chicago  11,  HI. 
Phone:   SUperior  7-86,56 

Founded  as   Individual   Conipiiny:    1937 
Incorporated:    1947 

Mervin  \V    La  Rue,  Sr.,  President 
Joanna  La  Rue,  Vice-P resident 
Charles  C.  Hard,  Secretary-Treasurer 
Everett  Blackman,  Production  Manager 
Services:  To  the  medical  and  closely  allied  fields 
exclu,sively.    Technical    consult;mts    in    phmning. 
production  and  utilization  of  audio-visual  aids  in 
continuing    education    in    medicine.    F.\cihties; 
Exceptional  for  medical  and  scientific  work— ex- 
plosion-proof motion  cameras  and   lighting;   spe- 
cial   endoscopic,    macroscopic    and    microscopic 
motion    cameras;    animation   stands;    time    lapse, 
high   speed,   recording,   and  conventional   equip- 
ment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.v  FiCTiiiEs:  Incnascd  Safety  for  Bron- 
choscopy  Under  General  Anesthesia  ( Abbott  Lab- 
oratories); Corrective  Surgery  of  the  .Vo.se;  Siir- 
gical  Treatment  of  Glaucoma  (Northwestern  Uni- 
versity); Techniipie  of  Parenteral  Medication 
(Becton,  Dickinson  &  Co.);  Percutaneous  Left 
Brachial  .Aortography  (Eaton  L;iboratories ) ;  Ad- 
junctive Therapy  for  Congenital  Spasticity  (Irwin. 
Neisler  &  Co.). 


JACK    LIEB    PRODUCTIONS 

12.30  West  \\ashingl(in    Bh  d.,   Chicago  7,  111. 

Phone:    CH    3-2000 

D;ite   of  Organization:    1946 

lack  H.  Lieb,  President 

Warren  H.   Lieb,   Production  Supervisor 

Walter  Hotz,  Sound  Engineer 

Art    Ellis,   Editor-in-Chief 

lohn  Erickson,  .Account  Executive 

Charles  Click,  Director  &  Production  Manager 

Elaine  Badis,  Librarian 

E.  S.  George,  Writer 

Marilynn  Truax,  Research 
Service.s:  Motion  picture  productiim;  industrial, 
theatrical,  T\",  sales  promotion,  institutional  and 
sales  training;  specialists  in  travel  promotion  films, 
T\'  productions,  spots  and  shows.  Filnistrips  and 
sound  slidefilms.  Consultant  on  motion  picture 
problems.  F.\cilities;  Complete  studios,  3  soimd 
stages,  RCA  35mm  and  16mm  magnetic  and 
optical  recording.  Specialists  in  hi-fidelity  m;ig- 
netic  mixing.  Editing,  musical  score  facilities. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  PicTtHES:  Roads  to  Progress  (Common- 
wealth of  Kentucky,  Highway  Dept.);  Dental 
Assistant;  Medical  .Assistant  (Career  Academy); 
World  Series  of  1962  ( .American-N.itional  League 
Motion  Picture  Div.);  And  You  Arc  the  Star; 
The  Fourth  'R'  (J.  Walter  Thompson  Co.); 
Radiological  Monitoring  Procedures;  Di.sa.ster 
Control  Planning  &  Operations  (U.  S.  Air  Force); 
Eye  Care  (Plastic  Contact  Lens).  TV  Co^^^IER- 
ci,\LS:  tor  Trailways  Bus  (|.  Walter  Thompson 
Co.);  Club  .Aluminum-Teflon  (Erwin  Wascy, 
Ruthrauff  &  Ryan);  Canfield  Ginger  .Ale  (Don 
Kemper  Advg.   Co.). 


JOHN   R.  MACDONALD 
SOUND-SLIDEFIIM   PRODUCTIONS 
183  N.  Wabash   Avenue.  Chicago   1,  Illinois 
Phone:   ANdover  3-1049 

Date   of  Organiziition;    19-57 

John  R.  Nbicdonald.  President 
Mildred    Romano.    Secretary-Treasurer 
Donald  K.  Fletchic,  Manager,  Sound  Dcpt. 
James  W.  X'erna,   .Ar(  Director 
James  P.  Plenus,  Production  Coordinator 
Ser\  ices:    Avitonuited-communic;itions  for  educa- 


tion, business,  industry  and  ad\'ertising.  F.\ciLi. 
ties:  Modern  studio  with  staff  for  production  o( 
sound,  artwork,  photographv-  and  electronic  in. 
strumentation. 

RECENT      PRODUCTIONS      AND      SPONSOR! 

Slidefilms:  No  titles  provided  —  series  (or  U.  S 
Steel  Corp.;  Gar\-  Steel  Works;  Gaiy  Sheet  ; 
Tin  Mill;  Cummins  Engine  Co.;  Fire-trol  Corp 
Encylop;iedia  Britaimica;  Butler  Mfg.  Co.;  Mupln 
Products  Co.;  .Aubre\.  Finla\-,  Marley  &  Hodgson 
Swissedent  International;  Sears,  Roebuck  &  Cn 
-Midwest  Development  Corp.;  Nat'l  Congress  c 
Parents  &  Teachers;  Cahners  Pub.  Co. 


FENTON    McHUGH    PRODUCTIONS,   INC. 

518  D;i\is   Street,    I".\anst(in,    111. 
Phones:   Evanston- — UNiversity  4-3021 
Chicago — BRoadway  3-3383 

Date  of  Organization:    1956 

Fenton    McHugh,    President 

James  0'Rile\',  Vice-President 

Helen   Wolf,   Administrative  A.sst. 

William    Kerwin,   Production    Manager 

Robert  Krugly.  Cotnptroller 
Services:  Production  of  16mm  and  35min  moti" 
pictures  for  business,  industry  and  TV.  Souk 
shdefilin  production.  F.\cilities;  16mm  and  3" 
mm  production  equipment;  sound  recordin. 
equipment;  sound  stage;   editing  equipment. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Picti:iu-;s:   Father  Dan;  Members  Wflnl  ' 
(iJ  Knou    (Credit  Union  N;it'l  .Assn.);  .A  Look  ot  ' 
Tomomnv    (ILunilton   Mfg.   Co.);   Three  to  Gel 
Ready  (Johnson's  Wax).  TX  Pilot:  Fisherman^ 
Luck  (Brunswick  Corp.). 


MPO   Productions,   Inc. 
185   No.   Wabash,  Chicago,   Illinois 
Phone:    373-2355 

Bill  Bailey,  Manager 

(See  complete  listing  under  New  York  City) 

BURT  MUNK   &   CO. 

56   E.   WaltMii    Phice.  C:hic:igo    II.  III. 
Phone:  337-0034 

Date  ol  Organization:    1961 
Burton  M.   Munk.   President 
Earl  Anderson,  Prod.  Mgr.  &  Director 
Ginger   Simmon,   Office   Manager 
Services:    Creation    and    production    of   molii 
pictures,  slidefilms  and  related  ni;iterials  lor  bl^ 
ness  commimication.   Sales  meeting  and  coinn 
tion  services.   Nationwide  public  school  distriln 
tion  of  sponsored  filnistrips.   F.\cilities;  Prodm 
tion   affiliations;    creative   writing   and   cnntplt' 
planning    of    sales    training    and    sales    pronioti'" 
programs. 

RECENT      PRODUCTIONS      AND      SPONSORS 
Motion    Pictlhes:    To    Tame    a    Tiger    (Sealy, 
Inc. ) ;   Fidelity  in   the  First  Place    ( Zenith  Sales 
Corp);  Cleopatra  lo  '63   (Hotpoint  Ilonie  Laun- 
dry); Anchin  with  Certainty   (Phillips  Drill  Co. 
Atoms    to    Kiiouatts    (Commonwealth    Edison 
High  Level  Decision    (Hotpoint  Ranges).  Sum 
films:   (,'>ualitii  Makes  the  Difference;  Step  1 1 
and  Sell;  Space  for  Profit;  The  Clean  Sell;  The 
Silhouette  that  Sells;  Silhouette  Sing-Along;  Dm- 
onshations  That  Sell;  The  Cold  Facts;  The  Stoiy 
of   Comfort    Cooling    (Hotpoint);    The   Story  oj 
Poly  Clean;  Seeing  Is  Believing;  Preparation  Tap  1 
Off;  Image  of  Confidence;  A  New  Dinu-n.Mn  i' 
Electric  Ranges;  A  \ew  Dimension  in  Gas  fianp 
(Whirlpool   Coi-p.);   Our  American    Heritage  '■ 
Folk  Music,  series  of  6  (Society  for  Visual  Ed" 
cation ) . 
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BUSINESS    SCREE^ 


FRED   A.    NILES 
COMMUNICATIONS  CENTERS,  INC. 
-,S   \\est   Washington    Bl\d.,    Chicago    7, 
llh'iKiis 

„nc:  SEclcy  8-4181 
U'  (it  Organization;  1955 
|„,ch  Offices:  108  West  End,_New  York, 
\'.  Y.  Phone:  SL's(iiuhanna  T-S7T0.  Joe 
Bernstein.  General  Mdiuifier.  650  North 
Bronson.  HolK  wood  28.  C:ahf.  Phone;  HOlly- 
A-ood   3-8154'.    Lionel   Grover,   Vicc-Pres. 

Offickrs   and  Staff 
■d  A.  Niles,  President 

lliam  E.  Harder,  Viee-President,  Production 
rman  C.  Lindquist,  Vice-President,  Sales 
rr>'  Langc.  Vice-President.  Exec.   Producer 
th'  L.  Ratiiy,  Vice  President 
nes  E.  Morgan.  Controller 
iiald  Klein,  .\ssistant  Production  Manager 
rt  Lindberg.  Chief  Ciuirne  ilan 
ce  Mark.stahler,  .\dmin.  Supv.  Editing 
rothy  Roccker,  Office  Manager 
C.ES:   Creating  and  producing  T\'   cominer- 
live  &  animation;  T\'  shows,  business  de\el- 
nt    programs    ineUiding     motion     pictures, 
I  slidefilms,  training  programs;  business  thea- 
reating  &  staging  shows  for  sales  meetings 
nventions;    closed    circuit    T\';     videotape; 
i    recordings,    Kac:ilitiks;     110,000    sq.    ft. 
>s;    three   .sound    stages;    one    wing    devoted 
ting;  carpentry ,  prop,  electrical,  paint  shops; 
docks;  title  stand;  Oxberry  animation  stand; 
vc  &   art  departments.    125   stalt    inembeis. 
ONT      PRODUCTIONS      AND      SPONSORS 
I  JN   PiCTrRES;    Mural:    Midwcit    Metropolis. 
ry   &   Hutchinson   C;o.);    Bowling,    (Bruus- 
Internation;il);  Road  in  the  Sky.  (Delta  .\ir- 
;    One    Eije   on    the    Instruments.    (Federal 
.  on  .Agency);  Out  in  Front.  (Frigidaire  Di\.. 
ilal  Motors);  Juek'.ini's  Tree.  (General  Mills, 
.'  The  Invisible  Burglar.  ( Minneapolis-Honev - 
|i    Pride  of  Aimer  Q,    (Merit   Mulller  Div., 
Ht'arts,    Inc);    Meadow    Cold   Melody    Top. 
.low  Gold  Div.,  Beatrice  Foods);  Metropolis: 
Portrait.     (Chicago     Tribune);     Operation 


Sprocket  Interaction  (Chain  Belt  Co.);  Condition 
Co  ()olm  T.  Kiddell  Co.).  Slidkfilms;  Oppor- 
tunity i'nUntited  (Field  Enterprises  Educational 
Corp.);  Something  Different.  Something  Special 
(.\id  .Assoc,  for  Lutherans);  Dentures;  Partials: 
Children's  Denti.itry  (Professional  Budget  Plan); 
History  of  Anesthesia  (.■\m.  Assn.  of  Nurse  Anes- 
thetists); Automated  Paving  (Iowa  Mfg.  Co.). 


M  Box;  Pit  Pass.  (Dow  Chemical  Company,, 
ij  ians  to  the  World,  (Medico,  Service  of 
r.  Inc.), 

I.OT  PRODUCTIONS,   INCORPORATED 

I  9-23  Ridge  .\\euue,  Evanston.  Ill, 
Pines:    Evanston— DAvis    8-3700 

Chicago — BRoadway  3  4141 
C  e  of  Organization;    1940 
Ce  of  Incorporation;   19.52 

C.  Robert  Isely,  President 

Rliert  L.  Dedrick,  Exec.  Vice-President 

C'l^on  Sheldon,  Trea-^urer 

\'E.  Boroughf.  Secretani 

H!   C:hilds,  Dir.  of  Photography 

Kii  Kr;iclit,  Director  of  Illustrative 

I  hotography 
Ciinic  .Andersen,  Slidefilm   Department 
B.  Buhl,  Safes 
J;,  Norm;in.  Sales 
Bj>  Luce,  Director 

RJ  :fs:  Complete  creative  and  production  fa- 
it* for  motion  pictures,  slidefilms,  and  strip- 
pni  Research,  writing,  photography,  sound  re- 
td  g,  editing,  and  stripfilm  services  for  indus- 
tll|nd  business  films.  Facilitie.S:  10,000  sq. 
'■-,00  s<i.  ft.  shooting  stage  with  14  ft.  clear- 
b  mder  cat  walks;  complete  kitchen  facilities 
[  Ijid  photography;  16mm  Mitchell  and  Arrifex 
tn|i  e(iuipment;  gasoline  generator  &  battery 
tk  for  field  work;  .Ampe.v  and  Magnasync 
(Oiing  equipment  including  DuKane  30/50 
^ligenerator;  double  system  projection. 

|C|MT  PRODUCTIONS  AND  SPONSORS 
n  N-  PicTniES:  Move  In  Mining:  The  Profit- 
[e!80  (Clark  Equipment  Co.);  High  Energy 
'e'Forging    (U.    S.    Industries);    Chain    and 
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Reid   H.   Ray  Film   Industries,   Inc. 
2()S   South   LaSalle   Street.   C;hicago   4.    ill. 
Phone:    Financial   fi-()S97 

Clyde  Krebs,  Vice-Prcs..  Ccneral  Sales 
laines  Holmes,  Mid-West  Sales  V.  P. 
(See  complete  listing  under  St.  Paul,  Minn.) 

RAY-EYE    PRODUCTIONS,   INC. 
1822    N(»rth    Kidge    A\enuc,    l.viuistou,    Illinois 
Phones:    Evanston:    328-9600; 

Chicago:  273-2535 
Date  of  Organization:    1957 

Fred  Olsen,  President 
Robert  H.  Charles,  Chairman 
Warren  W'olter,  Viee-President,  Sales 
Rud\-  R.  Wright,  Vice-President,  Production 
Skrvioks:   N'ideotape  recording,   16  &  .35nim  mo- 
tion pictures,  filmstrips.  Television  programs  and 
ccmunereials;    industrial   and  sales   films.   Services 
from  script  to  screen.   Facilities:   Three  sound 
stages  designed  for  simultaneous  videotape,  film 
or  sound  production.   .Ampe.v    1000  C  videotape 
recorders  equipped  with  .Aintec.   Intersynch  and 
Electronic    Editor;    Marconi    4'2"    T\"    cameras, 
telechrome  speciiil  effect;  vertic:d  interval  switch- 
er,   Telescript;    Magnasync    and    Collins    sound; 
Mitchell   16mm  cameras;  "Stillmotion"  electronic 
niicrostndio;    closed   circuit  T\'   operations. 
RECENT      PRODUCTIONS      AND      SPONSORS 

-Motion  Pktihes;  Tufcon.  Showcase  til  (U.  S. 
Gypsum);  Peace  of  Mind  (Fidelity  Life).  T\' 
Films:  Builders  Showca.se;  Take-Two  (U.  S. 
Gvpsum);  Let's  Get  Groioing  (Tobin  Garden 
Supply).  TV  CoMMEnci.\Ls;  for  U.  S.  Gypsum 
(Fulton  Morrissey);  Commonwealth  Edison  (Leo 
Burnett);    Emerson    Electric    Co.    (Winfield). 
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SARRA,   INC. 
16  East  Ontiirio  Street,  Chicago   11.  111. 
Phone:   W  Hitehall   4-5151 
210  East  Fifth  St.,  New  York  3,  N.  Y. 
Phone:  SPring  7-3700 
Date   of   Organization:    1937 

(At  New  York  City  Studios) 
\'alentino  Sarra,  President 
Morris  Behreiid.  General  Manager 
Lee  Goodman,  V.  P.  C/ig,  Production 
Rex  Cox,  Creative  Director 

(M  Chicago  Studios) 
Willi. mi  Newton,  Manager 
Marvin  Bailey,  Production  Manager 
Harold  W.   Morrow,   Business  Manager 
Harold  Lignell,  Laboratory  Manager 
John  |.  Conrad,  Director 
Jordan  Bernstein.  Producer-Director 
Pat  Saviano,  Production  Coordinator 
Services:    Creation    and    production    of    motion 
pictures,  slideflims  and  television  commercials  for 
sales,   sales   training,  product  promoti<5n   and   in- 
formation, employee  training  and  indoctrination, 
safety   training    and    promotion,    public    infoniia- 
tion,  .Armed  Forces  training  subjects.  Facilities: 
Sound   stage.    16mm   and   35mm   motion   picture 
cameras;   still  photographic  equipment   and  per- 
sonnel;   16mm    and    3.5mm    editing;    16mm    and 
3.5mm  processing  Laboratory;  art  and  animation; 
creative  staff.  (Continued  right  above) 
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CHICAGO     AREA 


RECENT  PRODUCTIONS  AND  SPONSORS 
T\'  (a).m.\iehc:iai.s;  for  Northern  States  Power, 
Toro,  American  Dairy  .Assn.  (Campbell-Mithun); 
Swift  &  Co.  (Leo  Burnett);  Sunbeam  Shavemas- 
ter,  Sunbeam  Products  (Foote,  Cone  &  Belding); 
Serta  (Tatham-Laird) ;  Seven-Up,  Oscar  Mayer 
(I,  Walter  Thompson  Co.);  Reynolds  Metals, 
Toni  (CMiuton  Frank);  Dr  Pepper  (Grant  Adver- 
tising) ;  iuid  others. 

Screen  Gems,  Chicago 
230  North  Michigan  Ave.,  Chicago,  111. 
Phone:    FRiuiklin  2-4256 
Burton    Ncuburger,    Mid-West    Representative 
( See    complete    data    under    Elliot,    Unger   & 
Elliot  listing.  New  York  City) 

SOCIETY    FOR   VISUAL    EDUCATION,    INC. 
(Subsidiary  of  General  Precision  Equip.  Corp.) 
1345   Diversey   Parkwav,   Chicago   14,   Illinois 
Phone:  LAkeview  5-1500 
Date  of  Organization:    I9I9 

John  C.  Kennan,  President 
Walter  E.  Johnson,  Vice-President 
Casmir  \'.   W'ejman,   Treasurer 
Paul  G.  Rosenau,  Dir.,  Industrial  Sales 
Services:  Creators  and  prochicers  of  soimd  slide- 
films,    filmstrips,    and    slides    ior    industrv.    Pro- 
ducers   and    distributors    of   sponsored    filmstrips 
for  industry  to  schools  and  churches.  Facilities: 
art  department,  Ludlow  hot  press  typeset,  b&vv 
and  color  processing,    automatic   and   semi-auto- 
matic single  and  double-frame  35mm  slide  bind- 
ing,  slide   cameras,   animation   cameras,    b   &   w 
and  color  still  photogr;ii5hv , 

RECENT      PRODUCTIONS      AND      SPONSORS 

Slideeil.ms:  Wonderful  World  of  Selling  (News- 
paper .Advg.  Executive  .Assn.);  Speedy  G  (Parker 
Hamiitin);  Product  Improvements;  Progressive 
Maintainability  7'D-30  Power  Shift  (Internation- 
al Harvester  ( 'o. ) ;  Heat  on  Taj)  (  Peoples  Gas, 
Light  &  ('oke  C^o. ) ;  Report  on  Lake  County  Hos- 
pitals (Lake  County  Hospital  Development 
Assn,);  Mutiny  on  the  Bounty  (Metro-Guldvvyn- 
Mayer,  Inc.).  Filmstrips:  Winning  "First"  With 
Teeth  (Nat'l  Apple  Institute);  The  Wonderful 
World  of  the  Brothers  Grimm;  Mutiny  on  tlie 
Bounty    ( .Metro-Goldvvyn-Mayer,  Inc.). 


TELECINE    FILM      STUDIOS,    INC. 

100  S.  Northwest  Highway,  Park  Ridge,  111. 
Phones:  Park  Ridge  —  TA  3-1418 

Chicago  —  RO  3-5818 
Date  of  Organization:   1952 

Bvron  L.  Friend.  President 
[ime  .A.  Friend.  Secretary-Treasurer 
Henry  Ball.  Facility  Manager 
Services:   .Motion  pictures  for  industry  and  tele- 
vision, color  and  b&vv;  35mm  iuid   16mm,  studio 
or  location,  TV  commercials,   videotape  or  film; 
complete  packaging  ser\ice,  editing,  re-recording, 
mixing,  interlock  screening  and  recording;  script 
writing;  animaiton.  Hi-speed  photograph)',  time- 
lapse   films.   Facilities:    Multiple   cameras,   con- 
tinuous shooting  picture  equipment,   35mm   and 
16mm  cameras;  magnetic  sound  recorders;  sound 
stage    30'    x    45',    five-channel    re-recording    and 
mixing;   selsyn    interlock;    gener;itnrs    for   location 
work;  wireless  microphones. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Dealer  Promo,  (Sinclair  Oil 
Company);  Flame  Planers,  (The  Chemtron  Cor- 
poration); Ideas  and  Film  III.  (Bell  &  Howell); 
The  Vincent  Price  Shotc.  (Sears.  Roebuck  &  Co.): 
Slidefilm:  Making  Skills  Count,  (YMCA). 


"I.PRODUCTION  REVIEW 
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METROPOLITAN     CHICAGO: 


TRANS  WORLD  PRODUCTIONS 

131  South  \Vabash  Avenue,  Chicago  3,  111. 

Phone:  FI  6-5432 

Date  of  Organization;  Januan',  1961 

R.  H.  Cole,  President 

Arthur  Gasparro,  Vice  President 

Jack  Swan,  Vice  President 

James  Reeves,  Secretary-Treasurer 
SER\acES:  Production  of  16mm,  .35mm  motion 
pictiures,  sound  slide  fihns.  «ide  screen  slide  tilms; 
recording,  editing,  still  color  product  photographx' 
(food),  studio  or  location.  Facilities:  Studio, 
dark  rooms,  75  scat  thi'.itcr:  filiniii'.:  studio  .30' 
.\  SO'. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion-  PiCTtTES:  Mtdchiiig  W'itit  Polly.  (Union 
Carbide  Corporation);  Your  Home,  (L.  \V.  Besin- 
ger  and  Associates ) ;  Prefab  Yes  or  So,  ( Plymouth 
Homes  Corporation);  TV  Films;  Cooking  with 
Eddie  Doucette,  (I.G.A.  Food  Stores);  Interna- 
tional Cafe,  (WGN-'H'). 


UNITED   FILM  &   RECORDING 
STUDIOS,    INC. 

Studios — Production    Center:    301    East    Erie 

Street,  Chicago  11,  HI. 
Phone:  SUperior  7-9114 
Date  of  Organization:  1928 
Date  of  Incorporation:  1933 

Branch  Offices;  17  East  45th  Street,  New  Vork 
17,  N.Y.  Herbert  Rosen,  Eastern  Repr.  425 
13th  Street,  X.W'.,  Washington.  D.C.  Robert 
Pfeifle,  Washington  Repr.  Xcue  Mainzerstr. 
22,  Frankfurt  am.  West  Germany,  Herman 
Kalisch,  Eur.  Rep. 

William  L.  Klein,  President  &  Executive 
Producer 

Allen  David.  Exec.  Dir..  Chg.   Film  Prod. 

Robert  Huegulet,  Associate  Producer 

MarihTi   Friedel,  As.'iociate  Producer 

John  Fallon,  Creative  Director 

U.  Festag,  As.it.  to  Producer 

Larry   Wellington,    Creative   Mu.^ical   Director 

George  Turek,  Senior  Eng.,  Technical  Dept. 
Services;  Custom  creators  and  producers  of  mo- 
tion pictures,  slidefilms,  radio  &  T\'  commercials, 
film  series  and  related  materials  for  a  complete 
custom-made  program  in  all  phases  of  business, 
industry,  education  and  government.  F.\cilities; 
Air-conditioned  film  and  recording  studios  with 
I6mm.  17;imm  and  3.5mm  picture  and  sound. 
Mitchell  and  still  cameras  and  accessories.  W'est- 
re.\-RCA,  JJ"  sync  Rangertone,  Stancil-Hoffman 
recorders  and  duplicators,  Maurer  optical  s\s- 
tem,  Ampex  recorders,  etc.  for  all  stages  of  film- 
sound  work  from  original  recording,  transfer  and 
interlock  mi.^ing.  Editing  projection  and  screen 
facilities:  slidefilm  ser\iccs.  creative,  art  and  tech- 
nical. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Pride  of  Ownership  (Frantz 
Mfg.  Co.);  A  Basic  Product  (Lyon  Industries); 
Automation  —  Its  History  (Midland-Ross  Inst.). 
Slidefilms;  Welcome  (Boy  Scouts  of  America); 
Greater  Earnings  for  You  (.■\dvance  Trade 
Schools ) . 

W  C  D,  Inc. 

410  North  .Michigan  Ave.,  Chicago  II.  111. 
Phone:  644-2641 

Dick  Lewis,  Midwest  Representative 

(See  complete  listing  under  New  Vork  City) 

WIDE-VIEW  PRODUCTIONS 

525  Pinecrest  Lane,  \\'ilmette.  111. 

Specialists  in  stereo;  color  television  and  wide- 
screen  theatrical  short  subjects. 


WILDING  INC. 
1345  \\est  .A.rgyle  St.  Chicago  40.  111. 
Phone:  BRoadway  5-1200 

Date  of  Organization;  1914 
Date  of  Incorporation;  1927 

Wilding  Divisions 

New  York;  Eastern  Division  —  405  Park  Ave., 
New  York,  N.  Y.  Phone;  PLaza  9-0854. 
William  Uskali,  Vice  President,  .Mel  Lon- 
don, Executive  Producer,  Gus  Eisemann. 
Production  Manager 

Detroit;  4925  Cadieux  Road,  Detroit,  Mich. 
Phone;  TCxedo  2-3740,  John  Parrott,  Vice 
President,  Gordon  Miller,  Vice  President.  .\t 
13535  Livernois  .-^ve.,  Detroit,  .Mich.  Phone; 
WEbster  3-2427.  Dan  Gallagher,  Vice  Presi- 
dent, Noi-man  B.  Terry,  Vice-President,  -A.  J. 
Henderson,  Vice-Presidei\t,  W.  Winn,  Vice 
President 

Chicago:  Midive.'if  &  M'estern  Divisions  —  1345 
.Arg\-le  St.,  Chicago  40,  111.  Phone;  BRoad- 
way' 5-1200.  Clifford  F.  Weake,  Vice-Presi- 
dent. 

Central  Divisions 

Dhwhtlticy  Inc.;  2307  Chester  Ave..  Cleveland, 
Ohio.  Phone;  PR  1-4030.  C.  Rankin  Bing- 
ham, President. 

Clevel.^xd:  1010  Euclid  Bldg.,  Cleveland.  Ohio. 
Phone:  TOwer  1-6440.  L.  T.  Young,  Vice 
President.  R.  R.  Osmun,  Manager. 

CiNCiNN.ATi  District:  617  \'ine  St.,  Cincinnati, 
Ohio.  Phone;  GAriiield  1-0447.  E.  W.  Gaug- 
han.    Manager. 

.•Vkbox;  Babcox  Building,  11  S.  Forge  St.,  .\kron. 
Ohio.  Phone;  762-8311.  R.  R.  Osmun,  Man- 
ager. 

Wilding:   west  coast 

HoLL-i-svooD:  832  North  Lillian  W'av,  Hollvwood 
28,  Calif.  Phone;  Hollywood  9-5338'.  Rob- 
ert Rosencrans,  Manager. 

S.\N  Fr.\ncisco;  109  Stevenson,  San  Francisco 
27,  Calif.  Phone;  DOuglas  2-7789.  H.  B. 
Butler,  Vice-President. 

officers  antj  department  heads 

H.  Williams  Hanmer,  Pre.'iident 

C.  B.  Hatcher,  Executive  Vice-President 

].  B.  Morton,  Vice-Pres.,  Chg.  Production 

J.  M.  Constable,  Vice-President  and  Executive 
Producer 

Walter  H.  Tinkham,  Vice-President  and 
Producer 

Leon   A.    Kreger,   Vice   President   —   Creative 
Services 

F.  F.  Palac,  Treasurer  and  Assistant  Secretary 

L.  .\.  Backey,  Secretary 

Harold  Kinzle.  Foster  Travis.  Gil  Lee  and  Rich- 
ard Lane.  Production  Services 

Robert   Rockwell.   Manager  —   Slidefilm   Dept. 

Frank  Kormash.  Laboratory  Su})erintendent 

James  E.  Dickert,  Recording  Director 

John  Cook,  Supervising  Editor 

Seth  Sims,  Art  Director 

government    services    division 

Harold   .\.   Witt,   Vice  President,   Executive 
Producer 

Jerome  C.  Diebold,  Executive  Producer 
Wilding  TV 

Tony  \\'ells  Carl  .Nelson 

commercial   picture   equipment  div. 

.\.  J.   Bradford,   President 

J.  d.  Deger,  Vice  President  —  Sales 

INDUSTRI.AL    SHOWS,    EXHIBITS    AND    DISPLAYS 

DH.vM.\TniGV,  Inc. 
C.  Rankin  Bingham,  President 
R.  J.  Kukura,  Vice  President.  General 
Business  Manager 
Servtces;  Creative  counsellors  and  producers  of 
motion  pictures,  slidefilms,  T\'  commercials,  com- 
plete live  shows  and  presentations,  programs  for 


conventions    and    sales    meetings,    and    graphics. 

F..iCiLiTiEs;  Six  studio  and  service  operations  de- 
tailed as  follows;  Chicago;  ( 1345  Argyle  Street); 
Home  office  and  main  studios;  60,000  sq.  ft, 
floor  space  —  27,000  sq.  ft.  in  four  sound  stages; 
75'  X  140',  70'  X  100',  50'  x  100',  75'  x  60';  re- 
mainder in  administrative  and  creative  offices; 
still  and  motion  laboratories;  optical,  animation 
and  art  department;  film  screening  rooms;  sound 
recording  department;  film  vaults;  carpenter  shop 
and  other  departments.  (5137  Broadway); 
12,500  sq.  ft.  floor  space  -  4.000  sq.  ft.  devoted 
to  \\'ilding  Communications  Idea  Center  where 
various  staging  and  projection  techniques  and 
exclusive  Wilding  projection  equipment  are  dem- 
onstrated. Balance  of  area:  administrative  offices, 
workshop  and  storage  of  all  Wilding  Customer 
Services  equipment. 

Detroit:  (Cadieux):  This  building  was  especial- 
K'  designed  and  constructed  for  motion  picture 
production.  It  contains  administrative,  sales  and 
service  facilties.  two  sound  stages  totalling  8,000 
sq.  ft.  and  screening  rooms.  (Livernois):  Opera- 
tions here  include  creative,  training  and  sales  pro- 
motion and  merchandising  services  for  automotive 
accounts,  and  complete  graphics  department. 

HoLL'i-wooD:  Located  on  the  Desihi  lot  with  ac- 
cess to  complete  production  facilities. 

CleveL-\nt>:  Dramaturgy,  Inc.  (subsidian'  ot 
Wilding  Inc.),  2307  Chester  Ave.,  Cleveland  14. 
Ohio.  35,000  square  feet  of  storage  space,  car- 
penter shop,  metal  shop,  paint  shop,  assembly 
area,  drafting  room,  scene  docks,  sewing  rooms, 
and  administrative  offices. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictires;  Of  Sluuhms  and  Kings;  The 
Lively  Ones.  (Ford  Motor  Company);  Deere  Day 
Today,  (John  Deere  And  Company ) ;  A  Good 
Pair  of  Hands.  (Perfect  Circle);  Time  of  Change. 
( .'\merican  Hardboard  .■^ssoc. ) ;  The  Speculators. 
(Chicago  Board  of  Trade);  Let's  Look  Ahead. 
(General  Insurance  Co.);  From  Hi  to  Super  Hi. 
(Goodyear  Tire  &  Rubber  Co.);  Cancer  —Life 
Against  Itself.  (Michigan  Cancer  Foundation); 
Heart  of  the  City,  (Greater  New  Y'ork  Fund);  The 
Warning  Bell,  (Nationwide  Insurance);  Unicom, 
(National  Lumber  Manufacturers  ."^ssoc);  Quite 
Saturally.  (Timken  Roller  Bearing);  Horizon. 
(Council  of  Cahfornia  Growers);  Built  Like  the 
Big  Ones.  (Ford  Motor  Company);  Analysis  of  a 
Bulk  Plant  Fire,  (.\merican  Petroleum  Institute); 
Kwik  Kick  Off,  (E)odge  Division-Chrvsler  Corp.); 
Sew  Horizons  with  PIP.  ( .American  Oil  Com- 
pany); Safeteam  Series,  (Bucyrus  Erie);  Dental 
Services  —  Practice  Management;  Language  In- 
struction —  L'S.AF  .\cademy,  (U.  S.  .\ir  Force); 
Slidefilms:  Ca.se  of  the  Massing  Homes  (Whirl- 
pool Corp.);  Off  and  Running.  (.A.  B.  Dick); 
Festival  of  Stars,  (Gibson  Refrigerator  Corp.); 
The  Clock  and  the  Dollar.  (Dow  Industrial  Serv- 
ice); Something  Grand  to  Sell,  ( Toastmaster ) ; 
Vi.ita-Strip  Presentation.  (Parker  Pen  Co.):  Re- 
ligious Training  Series,  (.■\TC.'\):  Disposals  and 
Dishwashers,  (General  Electric);  Pure  Pride 
Tires.  (Pure  Oil  Company);  Learning  for  Living. 
(Kraft  Foods);  Sell  In'ited.  (United  .Airlines); 
It's  Fall  Again,  (Carling  Brewery  Company); 
slidefilms  for  Ford  .Motor  Company. 

ZAPEL  STUDIOS,   INC. 

613  North  Wabash  Ave.,  Chicago   II.   111. 

Phone:    superior   7-27,55 

Date  of  Organization:   Sept.,   1954 

Owen  A.  Zapel,  President 

Ken  Drake,  Vice-President 

Budd  Watts,  Art  Director 

Bob  Shiplev-,  Optical  &  Camera  Dir. 

Services;  Producer  of  animation  for  T\'  commer- 
cials, industry  and  education.  Live  action  for  all 
purposes,  .\udio  visual  productions  for  sales  pres- 
entations, slidefilms.  filmstrips.  Cellomatic.  Opti- 
cal and  animation  camera  services  for  Midwest 
producers.  Facilities:   Studio  2000  sq.  ft.  with 
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BUSINESS    SCREEN 


ZAPEL  STUDIOS  INCORPORATED: 

.vorking  kitchen;  two  floors,  animators,  artists, 
a>nut,  lettering,  hot  press,  16mm  and  35mm 
irojection;  35rnni  optieal  and  magnetic  interlock. 
[Editing  uitii  Ifimni  and  3.5mm  Mo\'iolas,  3.5mm 
i\'estrex,  0.\berr\  optical  bench  and  animation 
amera  with  aerial  image,  Shubert  animation 
iland. 


RECENT       PRODUCTIONS       AND       SPONSORS 

.MoTio.N  PiCTLnts:  Educational  tihns  for  Cenco; 
Encyclopaedia  Britannica  Films;  U.  S.  Govern- 
ment. Slidefilms:  for  Visking;  Sunbeam;  Dia- 
mond T;  U.  S,  Gjpsum.  T\'  Co.\imerci.\ls:  for 
|.  Walter  Thompson;  Leo  Burnett;  Campbell 
.Mithun;  Perrin  Assoc;  Tatham-Laird, 


Jf     □ 


Jf  d 


WEST     CENTRAL     STATES     REGION 


INDIANA 


* 


Robert   Fisher   Productions 
.■321  .N.  Irvington  .\vc.  Indianapolis  10.  Ind. 
Phone:  FLcetwood  9-25S6 
lohn  C.  Thomas,  Sales  Repr.,  in  charge 
(See  complete  listing  under  Michigan  area) 


* 


RICHARD   GAIBREATH,    INCORPORATED 

292(1  i;ii;;lc   Kd.kI.   Icirt    \\  .n  nc.   huli.ui.i 

Phones:   H-4379;  S-241.5 

Diite  of  Organization;    1942 

Incoriior.itid  Galbreath  Pictures,  Inc.:   1950 
Incorporated  liichard  Galbreath,  Inc.:   1962 

Richard  Galbreath,  Producer-Director 
FBViCES;  Motion  picture  production.  F\i  u.iiu.s: 
illices,  sound  stage;  .35mm  and  Kinuii  Mitchell, 
rrifle.x  cameras,  blimped,  interlocked;  RC.\ 
Mind  recorders  and  five-channel  re-recorders; 
lixing  console;  music  and  sound  effects  libraries; 
liting;  mobile  units  with  four  tnicks;  Mole-Rich- 
■d.son  lighting;  cables,  grip  equipment;  G.  M. 
iesel  generator;  camera  and  sound  truck;  cutting 
(oms;  carjienter  and  propcrtii'S  shop. 
ECENT      PRODUCTIONS      AND      SPONSORS 

loTlox  PiCTi'iiEs:  The  Art  of  Ealins  (Peter 
ckrich  &  Sons,  Inc. ) ;  Aulolitc  Joins  Ford  Vainihj; 
>rd.  Phiiro  Riadtj  to  Roll:  Yoii'ri'  /n  jor  a 
lock  ^Ford  Motor  Co.);  TIte  Story  of  Ductile 
■Lst  Iron  Pipe  (James  B.  Clow  &  Sons);  Wide 
orld  of  AMP;  Profile  of  a  Company  (AMP, 
ic);  The  Wildcat  Story  (Wildcat  Baseball  Loa- 
le).  Theatiucal;  Nifiht  of  Evil  (Distributed  Ijy 
>the-American ) . 


KANSAS 


^ 


CENTRON  CORPORATION,   INC. 
West  -Ninth  ;it  .\\alon   lioad,  Lawrence. 

Kansas 
i  Phone:   Viking  3-04(Hl 
Date  of  Org;uii/.ation;    1947 

j  Arthur  H.  Wolf.  President  and  Exec.  Prod. 
'  Russell  Mosser,  Executive  Vice-President 
|i     and  Treasurer 

pCharles  Lacey,  Vice-President  &  Secretary, 
'      Director  of  Production 
•  Norman  Stuewe.  Vire-Pre.iident  and 
Director  of  Photnuraphy 

Harold  Haney,   Director 

.Margaret  Travis.  Script 

|ohn  Clifford,  Scri;)( 

William  Sollner,  Writer-Director 

Dan  Palm(imst,  Editing 

William  Dejarnettc,  Director 

Don  Je.ssup,  Sound 
iRobert  Rose,  Photography 
jOscar  Rojas,  Art  &  Animation  Director 
IB.irbara  Poindexter,  ArtLst 

(VICES;    Motion   pictures,   slidefilms   and   sale> 

etings  for  public  relations,  sales,  training,  edu- 
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c.itioM  .uitl  tcic\iMi>ii,  s.tics  iiicetings.  Subcontrac- 
ting. Specialized  sports  photography.  Specialized 
color  and  or  black  and  white  still  assignments. 
Animation  and  recording  serxice.  Facilities: 
New  studio  and  office  facilities  include  60'  x  100' 
X  27'  sound  stage,  voice  studios,  editing  rooms, 
sound  rooms,  etc.;  Mitchell.  Arrifle.x  and  Cine 
Special  cameras;  complete  lighting  and  sound 
ecjuipment  for  studio  and  location.  Complete  ani- 
mation facilities,  Oxberry  Senior  animation  stand, 
16mm  and  3.5mni. 

RECENT      PRODUCTIONS      AND      SPONSORS 

MiiTioN  PicrTi'nEs:  Moe  Hammond  Goes  to  the 
Mountain  (Phillips  Petroleum):  Position  of  Tru.^t. 
( .■\meric;m  Hospital  .^ssn.);  Ruiid>ler  Sales  Are 
Go  (American  Motors);  More  Steps  I'puard 
(Continental  Oil  Co.);  Dance  Little  Children 
(Kansas  State  Bd.  of  Health,  U.  S.  Public  Health 
Service);  Precautions  in  Radiac  Calibration;  Tu- 
can  Systems  (U,  S.  Air  Force);  High-Tempera- 
ture Chemistry  (CHem  Study);  From  Green  to 
(•old;  Men  —  Minerals  and  Machines:  Central 
Farming  Region;  Rackhonc  of  the  Sation;  Land 
of  Promise:  and  12  other  films  (McGraw-Hill 
Book  Co.).  Slidefilms:  Make  It  Happen  (Buick 
Div.);  Go  Time  '63  (Chrysler  Motors).  Sales 
meetings  for  various   clients. 


M  I  NNESOTA 


^ 


COUNTRYMAN-KLANG 
FIIM   PRODUCTIONS,    INC. 
.5th  Floor.  Times   Rlil".;..   MiniuMpolis    1.   Minn. 
Phone:  332-25.i9 

Date  of  Organiziition:  October,  1956 
Date  of  Incorporation:  March,  1959 

Thomas  C.  Countrxman,  President,  Producer  k 
Director  of  Photography 

Floyd  A.  Klang,  Vice-President.  Writer-Director 
&  Producer 

Robert  L.  Edwards.  Art  Director 

John  Schimschock.  Sales  Manager 

Robert  A.   Farrell,   Photography 

Lee  Newman,  Sound 
Skuvices:  Producers  of  industrial,  educational. 
T\'  ;md  religious  motion  pictures  and  filmstrips. 
16mm  or  35mm.  FACiLiTif;s:  45'  x  75'  sound 
stage,  animation,  Arriflex  equipment,  complete 
lighting  and  sound  ecpiipment  for  studio  or  lo- 
cation, complete  recording  with  four  recorders, 
mixing,  interlock  projection,  16mm  and  3.5mm; 
music  librar\-  and  producer  services. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictihes:  Bright  Warning  (.Minnesota 
.Mining  &  Mfg.):  The  Red  Rider;  It's  In  the  Bal- 
ance: Which  Toro  Is  Best  for  You?  The  25"  Poic- 
er  Snotchound;  Moist -O-Matic  (Toro  Mfg. 
Corp.);  Quality  —  In  Production  —  In  People 
(Toni  Co.);  Out  of  the  Same  Barrel?  (Farmers 
Union  Central  Exchange  &  111.  Farm  Bureau). 
Slidefilms:  Without  Warning;  Effective  Sign- 
ing: Function.s  of  Reflective  License  Plates;  Safer 
Roads  \ou;  See  All  Three  (Minnesota  Mining  & 
Mfg.  Co.);  T\'  Pbocba.ms:  American  Religious 
Town  Hall  Meetings  of  the  Air,  series  of  5  (Di- 
rect). T\'  Commercials:  for  Cudahy;  Crystal 
Sugar;  Doughbo\  Plastics;  Melroe  Mfg.;  National 
Cooperatives  and  others. 


WEST     CENTRAL 


EMPIRE  PHOTOSOUND   INCORPORATED 
1920  Lyndale   .\\e..   South,   Minneapolis  .5, 

Minnesota 
Phone:  FRanklin  4-5040 
Date  of  Incorporation:  October,  1943 

William  S.  Yale,  President 

Richard  N.  lamieson,  Vice-Presirfefi< 

&  Production  Director 
John  Raddatz,  Director  of  Cinematography 

(x  Slidefilm  Photography 
Arthur  J.  Nicol,  Director  of  Technical  Services 
Mary  Sherman,  Director  of  Production  Services 
Frank  Punch;ird,  Manager.  Editing  Dept. 
John  Haen\-,  Sourul  Recording  Engr. 
Raymond  Burkel,  Engineering  Services 
Services:  Completely  cciuippcd  production  facil- 
ities for  motion   pictures,   sound   slidefilms,   tele- 
vision  commerei:ils   and   sales   meeting   presenta- 
tions. Time-lap.se,  slow  motion  equipment.  Edit- 
ing,   and    interlock    projection.    Tape    and    mag- 
netic film  recording,  disc  and  tape  music  libraries. 
Process   screen   and   arc  rear   projection.   Facili- 
ties:  Ifinun  .\laurer  and  Arriflex  cameras;  16mm 
Eastm;m  .\rc  projectors;  Strong  .^rc  projector  for 
3'^4"  X  4"  slides  and  filmstrips;  8'  x  10'  x  20',  12' 
X  30'  and  20'  .\  20'  projection  screens,  available 
for  con\entions,   sales   meetings,  etc.  Animation, 
sound   recording   studio;   40'   x   60'  sound  stage; 
stereo  liiiili  fi(lelit\  public  ;uldrcss  s\stcm. 

RECENT       PRODUCTIONS       AND       SPONSORS 

Motion  Pktihes:  To  Tell  ihr  World;  Say  it 
Again;  Trea.sure  at  31.32:  Taiha  Mine  Shooting  in 
Paris,  France  &  Dakar.  West  Africa  (International 
Minerals  &  C:bem.  Corp.);  One  Gift  Works  Many 
Wonders  (United  Fund  of  Hennepin  C^>unty); 
Things  Are  Different  Xoic  ( Farmers  Union  Cen- 
tral Exeh.ange);  Rehabilitation  for  Living  (Sister 
Kenny  Institute).  Slidefilms:  Control  Data 
8000  Serje.v  Digital  Control  Sy.slem  (C'ontrol 
Corp.);  Sales  Meetixc:s  for  International  Miner- 
als &  Chem.  Ciorp.;  ILunm  Brewing  Co.  PuESEN- 
t.\tions:  for  Great  Nortliern  R;iilu:u ;  F:irmcrs 
I'nion  Central  Exchange. 


ANTHONY   LANE   FILM   STUDIOS,    INC. 
7401    Way/ata    Blvd.,    Minneapolis,    Minn. 
Phone:  Liberty  5-25 IS 
Date  of  Organization;  1946 

Branch  Offices:  11  Broad«a\,  New  York,  N.  Y'. 
Neill  McC::ifhTV.  1160.S  N.itional  Blvd., 
HoIKavoocI.  Calii.  Paul  A.  Wurtzel,  Mgr. 

.\nthon\-  Lane,  President 

William   Heidcman,  Vicc'-Pre.5.,  Gen.   Mgr. 

Blaine  Harstciid,  Secretary-Treasurer 

H.  O.  John.son,  Recording 

Linus  .Maurer,  Art  Director 

John  H.  Cartier,  Sates  Manager 

Sereno  S.  Scranton,  Exec.  Producer 

Services:  Production  of  I6mm  and  35mm  indus- 
trial. T\'.  hunting  &  fishing  entertainment  films, 
sound  slidefilms,  audio  visual  presentations,  re- 
cording and  art  services,  animation.  F'acilities: 
Complete  16mm  and  35mm  production  f;icilities, 
sound  recording,  complete  still  photographic  stu- 
dios and  laboriitories,  music  and  sound  effect 
libraries:  am'm:ition  and  art  departments;  soimd 
slidefilm  production. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Untitled  for  U.  S.  .Atomic 
Energy  Commission;  Minnesota  Mining  &  Mfg. 
Co.  SLinEFiLMs:  Untitled  for  .Advance  Machine 
Co.;  Minnesota  Mining  6;  -Mfg.  Co.;  Writing  Toys 
Corp.  T\'  Commercials:  for  \'iking  Motels:  Writ- 
ing Toys;  Lind;ihl  Oldsmobile;  Kindy  Optical  Co., 
series;  Minneapolis  Savings  &  Loan,  series;  Seven- 
Up  Bottling  Co. 
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WEST  CENTRAL:  MINNESOTA 

PROMOTIONAL  FILMS,  INC. 
1313  Cambridge  St..  Hopkins,  Minn. 
Phone:  935-2777  (Minneapolis) 
Date  of  Incorporation;   1955 

Alfred  K.  Peterson,  President  &  Prod.  Mgr. 

Cliff  R.  -Sakry-,  Sales  Mgr.  &  Creative  Dir. 

Cap  Lund.  Production  Assistant 

George  Daughert>',  Production  Assistant 
Services:  Script-to-screen  prodnction  services  for 
color  and  b&w  motion  pictures.  T\'  commercials 
(live  or  animated),  slidefilnis;  travelogue,  hunt- 
ing, fishing  and  other  outdoor  films.  Promotional, 
advertising,  training  and  public  relations  films 
on  business  and  industrial  subjects.  Original  mus- 
ical TV  jingles.  Complete  16nim  color-sound 
printing.  F.\cilities;  Lighting,  photographic  and 
sound  equipment  for  studio  or  location;  scripting. 
art.  animation,  film  editing,  sound  editing  depts. 
Music  library;  recording,  soimd  mixing,  projection, 
conforming  and  interlock  facilities. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures;  Cousitt  Siiuillnioiilh!  Old  Rock. 
Champ  of  the  Chesapeake  (Theo.  Hamni  Brewing 
Co.);  Puniportation:  Ganancias  Limpias  (The 
Gray  Co.);  Gho.it  Town,  Montana  (Montana 
State  Highway  Commission);  State  Fair  Display 
(U.  S.  Army  -Air  Defense  Commandl.  Slide- 
FILM.S:  A  City  of  Distinction  (General  Products 
Div.,  IBM);  The  Magic  World  of  Photography 
(Pako  Corp.). 


others  (Deere  &  Co.).  TV  Commerci.\ls;  for 
Toro  (BBD&O);  Peters  Sausage;  International 
Hanester  and  others. 


RUSTEN   FILM  ASSOCIATES 

5910  \\'ayzata  Bhd..  Minnc;ip(ilis   Hi.  .Minn. 
Phone:  Liberty  5-1656 
Date  of  Organization;  1958 

Paul  D.  Rusten,  Producer 
Ted  K.  Larson.  Production  Manager 
John  E.  Driemcn.  Associate  Producer 
Roger  L.  Handt,  Cameraman 
Suzanne  Erickson.  Production  Assistant 
Ser\ices;   Creati\e  design,  writing  and  full  pro- 
duction   of    business,    educational    and    religious 
motion  pictures,  sound  slidefilnis  and  T\'  docu- 
mentaries;   talent    and    art    ser%ices.    F.acilities: 
Camera,    sound    recording,    lighting   and    editing 
facilities  for  studio  or  location  production. 
RECENT      PRODUCTIONS      AND      SPONSORS 
Motion    Pictures;    Electricity    from    the    Atom 
(.Northern    States    Power    Co.);    Mental    Health 
Careers    (.Minn.    State    Dept.    of    Welfare);    Re- 
claimed   (Sacred    Design.    Inc.,    Seattle    World's 
Fair);  The  Developing  Church   (Evangehcal  Lu- 
theran Church  of  Canada).  Shuefil.ms;  Packag- 
ing With  Tufflex   (Wood  Conversion  Co.);  Mis- 
sion   of   the   Church    (Stewardship    Div.,    Amer. 
Lutlieran  Church);  Flameless  Comfort  (Northern 
States  Power  Co.). 


REID  H.   RAY  FILM  INDUSTRIES,   INC. 

2269  Ford  Parkway.  St.   P;uil    Hi.   Minn. 
Phone:    Midway   9-1393 

Date  of  Organization;  1910 

Branch    Offices:    438    Washington     Building, 
Washington  5,  D.  C.  Phone;  District  7-S729. 
Frank   Ha\licek.   208   South   LaSalle  Streej, 
Chicago  4.  Illinois.  Phone;  Financial  6-0897. 
Clyde  Krebs. 
Reid  H.  Ray,  President  and  Producer 
Alice  -M.  Griswokl,  Secretary 
Ellsworth   H.   Polsfuss.   A.ssf.    Secretary  and 

Producer 
Mrs.  Frances  Hostettler,  A.s.'it.  Trea.surcr 
T.  J.  Hermann.  Controller 
Clyde  Krebs.  Vice-Pres.,  General  Sales 
Gordon   R.   Ray.  Art  and  Aninuition   Director 
Br\an    .\llen.    Laboratory    Services   &    Quality 

Control 
Robert  H.  Winter,  Chief  Film  Editor 
Services;  Motion  pictures,  slidefilnis.  T\'  films 
and  commercials  (live  or  animated).  F.\cilities; 
Creati\e  department;  studio,  lahorators .  opticals. 
titles;  animation;  IBnini  i!<  .3-5niiii  production 
equipment  with  sound  recording  in  studio  or  on 
location;  RC.\  magnetic  or  opticiil  soimd  35mni 
(^  IfSnuii, 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motio.n  Pictubes;  Cash  on  the  Barrel  Head 
(Bureau  of  National  Affairs);  Take  Care  of  the 
Bank  (Nat'l  Assn.  of  Bank  Audit  and  Control); 
The  Sky's  the  Limit  (Harnischfeger  Corp.);  /«- 
stallation  of  Cast  Iron  Pipe  (Cast  Iron  Pipe  Re- 
search .Assn.);  Molecular  Spectroscopy  (Harvey 
Mudd  College,  Chem  Study);  Project  Take-off 
1962  (Hamm  Brewing  Co.);  The  Digital  Geo- 
Balli.siic  Computer  (Control  Data  Corp.);  Basic 
Machining  Operations  (Smithsoni;ui  Institution); 
Better  Service  to  the  Bench  and  Bar  ( \\'est  Pubg. 
Co.);  A  Look  Insider  Preview  at  Waterloo:  What's 
New  for  1963;  Chemistry  in  Farming  (  Deere  & 
Co.);  The  yarning  of  Language  and  How  It  Is 
Learned  (Modem  Language  .Assn.).  Slidefilms; 
A  New  Look  at  Customers;  Officer  Calling  (Fi- 
nancial Public  Relations  Assn.);  Molecular  Spec- 
troscopy (Harvey  Mudd  College.  Cheni  Study); 
Opportunity  Explosion;  Self-Propelled  Windrow- 
er;  The  New  117  Horsepower  5010  Tractor  and 


GEORGE   RYAN  FILMS,   INC. 

210  South  Seventh  St.,   .Minneapolis   2.  Minn. 

Phone:    FEderal    5-S864;    FEdcral   9-0597 

Date  of  Incorporation;  May,  1955 

George  M.  Ryan.  President 

Richard  C.  Pohster.    Executive  Producer 

David  E.  Westpahl.  Dir.  of  Photography 
&  As.fistatit  General  Manager 

Elizabeth  B.  Ryan,  Secretary 

Miley  Gjertsen.  Production  Assistant 
Services;  Producers  of  16mm  and  35mni  motion 
pictures,  T\'  conimericals,  sound  slidefilms,  F.\- 
cilities;  24'  x  44'  sound  stage,  20'  x  40'  silent 
stage  with  practical  kitchen;  16mm  .Arriflex. 
.Auricon,  Cine  Special,  35nim  Arriflex;  Magnas- 
\nc  and  .Ampex  magnetic  recorders;  16mni  and 
35nim  Moviola;  complete  16mm  and  35mni  edit- 
ing facilities;  full  complement  of  motion  picture 
lights  and  accessories;  lOmni  and  35inm  screening 
room. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pictures;  On  the  Spot  {V.  S.  Stecl- 
.Marketpower);  SP  255  (Bros.  Mfg.  Corp.);  Min- 
ncmta  Vikings  Pro  Football  (Minn.  \'ikings  Pro 
Football  Club).  T\"  Co.\imerci.\ls;  for  Gold  Seal; 
Pillsbury;  H;imni's  Beer;  Cndah\  P;icking  Co.; 
Da\ton's;  Northwest  Airlines;  Cloverland  Dairies. 


M  ISSOURI 
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CALVIN    PRODUCTIONS,    INCORPORATED 

1105  Truman  Road.  Kansas  Cit\   6,  Mo. 
Phone:   HArrison   1-1230 

Date  of   Organiz;ition;    1931 

Leonard  W.  Keck.  President 
William  Hedden.  Vice-Prciidertt 
Frank    Barh\dt.    Vicc-Prcsidcnl 
Lee  D.  Davis.  Vice-President 
James    Hash.    Secretary-Treasurer 
Richard    Bulkele\-.    Production    Manager 
James  Moore.  Manager,  Producer  Services 
Larn-   Kauffman.   Manager,    Univ.   Films  Div. 
Services;     16nim    and    35nini    color,    sales    and 
sales  training  and  educational  films;    16nim  and 
35mm  service  work  and  laboratory  facilities  for 
other  producers,  universities  and  industrial  photo- 


graphic departments.  .AH  film  services  offered  af 
one  location.  F.\cilitii:s:  Two  sound  stages,  arej. 
19,000  sq.  ft.;  location  equipment;  laboratorj' 
with  output  of  25.000,000  ft.  black  and  white 
30,000,000  ft.  color  a  year;  Kodachrome.  Ekta 
chrome,  and  16mm  negative-positive  color  print 
ing  and  processing.  14  editing  rooms;  two  sounc 
studios  with  six  channels,  eight  phono,  recordinj 
equipment  for  film,  tape,  wax,  magnetic  film 
ten  full-time  directors;  creative  staff;  completi 
animation   and  music  facilities. 

RECENT  PRODUCTIONS  AND  SPONSOR: 
Motion  Pictlties;  Cohir  Is  Your  Busiiwss  (du 
Pont);  With  All  Good  Wi.shcs  (Coleman  Co.) 
Science  of  Profitable  Dairying  (  Ralston-Purina) 
The  Lasting  Gift  (Southern  Pine  .Assn.);  Tin 
Safest  Way  (Amer.  Automobile  Assn.);  Officio 
Baseball  (Official  Sports  Films). 


HORIZON   PRODUCTIONS 
Div.  of  Longmoor-Nelson,  Inc. 

301  \\est  73rd  Street,  Kansas  City  14,  Missoui 
Phone:  EMerson  3-3585 
Date  of  Organization:    1947 
Date  of  Incorporation;   1952 

William  \'.  Longnioor,  President 

.Alien    Jacobs,   Vice-President.    Service  Div.;  i 

Sound  Recording  Supervisor 
Anthonv  J.  LaTona.  Vicc-Pres.,  Cameraman  ', 
Robert  A.  Nelson,  Secy-Treas.,  Prod.  Mgr.    • 
Reza  S.  Badi\i,  Director  of  Photography 
Maurice  Prather,  C/icji(  Services  Dir. 
Jerr\-  S.   Drake.   Writer-Director 
Roger  C.   Webb.   Sound  Engineer 
Joyce   Denton,   Office   Manager 
Services:    IBmni  and  35mni  motion  pictures  fi 
sales,  sales  training  and   promotion,   public  rel; 
tions,    educational    and    religious    fields.    35mi 
sound  color  slidefilnis  for  sales  and  training;  T 
commercials,   live  and   animated;   research,  stoi 
treatment  and  script  writing;  complete  produce: 
services.  F.^cilities;  Sound  stage  and  productio 
facilities.  Equipment  for   16inni   and  35inm  mi 
tion  pictures  and  35nim  filmstrips.  Sound  servi(' 
dept.  with  8  channel  mixing  console,  interlocke 
projection    and    .Magnasync    recorders    and   dul 
bers,   .Anipex   and    Raugertone   sync   record  aii 
plasback  equipment.  \\'estrex  35mm.  32nim  an 
16nim    optical    sound    recording    s\stem.    Narr. 
tion  rooms,  editing  rooms,  music  libraries.  lOrre 
and  35nim  .Arriflex  cameras  and  blimps,  anim. 
tion  and  stop-motion  camer;is  .uid  rel.ited  equi| 
iiient. 

RECENT  PRODUCTIONS  AND  SPONSOU 
Motion  Pictures:  The  Miracle  Makers  (Hea 
of  .America  United  Campaign);  Around  tl 
World  in  Search  of  Faith  (Unity  School  ■ 
Christianitv).  T\'  Progiums:  Daily  Word  Arour 
the  World',  series  of  20  (Unit\-  School);  Dwigi 
Eisenhower  Speaks  for  Peoplc-To-People  (Pe. 
ple-to-People).  Slidefilms:  Autonnitivc  War 
house  Distributors  .Assn.  Inc.  (Martin  Fronim  , 
.Assoc);  Investors  Diversified  Services  "To  tl 
Ladies"  (Maritz.  Inc.);  TV  Co.m.mercmls;  fi 
Studebaker  Corp.  (Standart  &  O'Heni  .Agency 
Cushman  Scooters  (N'alentine-Radford  Agency 
Kitty  Clover  (.Allmayer  .Agenc\);  Traveler  Bo 
( Winius-Brandon  1 . 


Metropolitan    St.    Louis 

Alexander   Film   Co. 
7108  \ernoii  A\e..  I  iiiversity  City  30.  Mo. 
Phone:   Volunteer  3-2815 
Ted  Westcott,  Res.  Vice-President 
(See   complete   listing   under   Colorado) 


For  the  BEST  in  Film  Production  Sources 
—  Refer  to  These  Review  Pages  in  1963 
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BUSINESS    SCREE 


CONDOR   FILMS,   INC. 
1006  ()li\f   Stritt,   St.   Louis    1,   .Mo. 
Phone;    M.Ai"    1  S87(> 
Date   of    Organization:    19.51 

Bradford  Whitney,  President 

Edgar  K.  Steven's,  Vice-Prexident 

Grace  A.  Williams.  Sccretanj 

Dean  Moore,  Productkm  Mcmaaer 

Edward  T.  Colliii.s.  Cimnuilosraplier 

Eddie  .Moore.  Pltotofimpltcr 
Services;  Producers  of  16n)m  and  3.5niin  sound 
motion  pictures  and  slidefilms  for  sales  promo- 
tion, advertising,  public  relations,  training.  T\'. 
C^omplete  creative,  writing  and  proiluction  staffs. 
Productions  from  script  to  screen  or  service  work; 
i c.  editing,  adding  sound  and  music  to  films 
'  iilv  shot.  FAfiMTiEs;  .\ir-conditioncd  sound 
.  with  heavy-dut\  lighting.  Maurir.  Hell  & 
.  ..\ell  cameras.  Stancil-Hoffman  svnchronous 
m;ignetic  recording  16mm.  ITJimm.  cjuater-inch. 
Multiple  channel  synchronous  interlocked  mix- 
ing. 16mm,  IV!imm  ;uid  .3.5mm  Moviohis  (pic- 
ture and  sound).  Ifinim  interlock  jirojection. 
Samenco  time-lapse  motion  picture  control.  Mu- 
sic and  sound  effects  librar\'. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pi(Tnu:s:  Riaii  llic  Full  lliirvcsl;  Lti.sl- 
iiii;  Pouer  (M  &  W  C^ear  Co.);  'I'rfo.stirc  in 
Heaven  (Serra  Clul));  Star  Pcrjorniiinec  (Dairy 
yueen  .\at  1  De\  elopment ) ;  Self  Service  Dry 
Cleaner  (Hammond  Industries):  Why  Dad?  (In- 

id  Watervvays  Safety  Committee):  Tom  Sauk 
I'rogress  (Union  Electric  Co.);  Portrait  of  ^^on■ 
anio  (Monsanto  C'hem.  Co.):  The  Other  Seol- 
I'and  (Brown  Forman  Distillers);  A  Time  to 
Choose  (Webster  College);  A  Christmas  Concert 
(Washington  L'niv.);  Insulator  Changes  on  13K\' 
lowers  (A.  B.  Chance  Co.).  Slidefilms:  The  /Jig 
Huy:  How  to  Service  Faiitaff  Draft  Beer  ( Fal- 
:laf(  Brewing  Corp.);  Flavors  Unlimited  (Inter- 
lational  Flavor  .Machines);  Man-Sized  Advcn- 
ure  (St.  Louis  Boy  Scouts). 


CHAS.   GUGGENHEIM   PRODUCTIONS 

14  North   Newslcid.   SI.   I.nulv  S.    Mo. 
Phone:   JEfferson   .5-9 1 8S 
Date  of  Incorporation;    1956 

Charles  Guggenheim,   President 

Owen  .Armstrong.  Vice-President 

Richard  Heffron,  Vice-President 
iEHViCES:   Production   of   theatrical   and   iion-tlie- 
frical    motion    pictures.    FAf:iLiTiEs:     Complete 
jfimm  and  35nim  editing,  projection,  sound   re- 
Drding,  camera   and   lighting  facilities. 

jECENT  PRODUCTIONS  AND  SPONSORS 
jloTiox  PicTLHEs:  Xcxt  Year  Is  \'ow  (Assn. 
|f  State  Universities  &  Land-Grant  Colleges); 
|.  Man  for  Arkansas  (Sidney  S.  McMath^:  A 
^)akola  Story  (Good  Citizenship  Committee): 
j^eady  on  the  Firing  Line  (Nat'l  Rifle  Assn.  of 
i.meriea);  The  Way  Home  (Laclede  Gas  Co.). 

HARDCASTLE   FILM  ASSOCIATES 
7319  Wise  ,\\enue,  St.  Louis   17.  Mo. 
1  Phone:   Mission   7-1200 
Date  of  Organization:    1930 

I  I.   H.   Hardc:istle,    Producer 

I  Lambert   Kaiman.   Direction 
Richard    Hardciistle.    Editorial 
Richard  Hardcastle,  jr..  Production 
iiivicEs:    .Motion    pictures,    slidefilms    and    TV 
immercials:   ad\ertising,   public   reUitions,   sales, 
dustrial   training,   civic,   religious,    fund   raising 
'ms.  Facilities;   35nitn  and  16mm  equipment; 
•und  stage,  editing  rooms,  portable  hghting  and 
cording  equipment  for  location  production. 
:CENT      PRODUCTIONS      AND      SPONSORS 
OTION  PiCTLHEs;  In  Your  Hands  (United  Fund 
Greater    St.    Louis);    Xan's    Story     (.Missouri 
iris    Town    Foundation);    Tri-Vcyor    (Southern 
luipment  Co.);   20  -  4  -   Dial  Pak    (South- 

1 


western  Bell  Tel.  Co.).  Slidefilm:   1962  Seven- 
Up  Float  (Seven-Up  Co.). 


PREMIER   FILM 
AND   RECORDING   CORPORATION 

3033  Locust  Street,  St.  Louis  3.  .Mo. 
Phone:  JEfferson   1-3555 
D:ite  of  Incorporation:    1936 

Theodore  P.   Desloge,  President  and 

Executive  Producer 
Wilson    Dalzell,   Vice-President    &   Gen.    Mgr. 
Patrick  Murphy,  Director  of  Sales 
John   W.  Wiedmer.  Sales  &  Syndication 
Roger  E.   Leonhardt,   Production   Manager 
('luules   Kite.   Editorial  Supervisor 
H.   Steu;irt   Daile\ .   Directory  of  Photography 
Rouakl  ILu'ding.  Creative  Director 
Sehvices;    (Creators    and    producers    of   business, 
industrial,  religious,  documentary  and  T\"  motion 
jiicturcs   and   sound   slidefilms— 16min   or   3.5mni 
sound,  b&w  or  color.   Facilities:   Sound  stages, 
recording   studios.    3.5mm    and    16mm    screening 
rooms,  .\iitchell  35mm  and   16mm  cameras;   Bell 
&   Howell  and   .\uricon   cameriis.   Fearless   doll\', 
.M-R  Mike  boom,  complete  heavy  lighting  facili- 
ties,  mobile  generator;   complete  recording,   mix- 
ing, scoring  facilities;   tape,  disc,   magnetic  film, 
interlock  system:  complete  effects  and   music  li- 
br:iry:  editing  department,  writers,  directors,  edi- 
tors:    Mosiola.    record    processing    and    pressing 
pl.int- 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.s  PicTLiits:  Laryngeal  Substitution  in 
Larynnectomized  Dog  (Wash.  Uni\'.  Medical 
Dept.):  The  Challenge  (Brown  Shoe  Co.);  This 
Hospital  is  Yours  (Jewish  Hospital  of  St.  Louis); 
Inauguration  of  T.  H.  Eliot  as  Chuncellor-\9f)2 
(W:ish.  Univ.);  Poster  Art  Made  Easy;  Art  in- 
struction film,  (Marsh  Stencil  M:ichine  Co.): 
The  Right  Direction  (Boys  Tow-n  of  .Missouri). 
Slidefilms;  What's  New  in  India:  Advance  for 
Christ:  Wliere  the  Light  Shall  Lead  Us  (Con- 
cordia Pubg.  House);  A  Place  to  Grow  (Minn. 
Project);  The  Big  3;  Remodeling  —  the  Key  to 
Better  Profits;  The  Big  System  (Hussinann  Re- 
frigeration); Proper  Marking  Presentation  (.Marsh 
Stencil  M;ichine  Co.);  Closing  the  Sale  (ICR 
Corp.);  Self  Feeding  Beef  Cattle;  The  Oppor- 
tunity uilh  Dairy  Steers  (Ralston-Purina).  T\' 
CoxLMKiiciALS:  for  Biown  Shoe  Co.;  United 
Fund  of  St.  Louis;  Bovs  Town  of  Mis.souri. 


ANDY   WERNER   FILM  ASSOCIATES 

6996   Millhrook,   St.   Louis   30.    Mo. 
PlKMie;    C:il    1-4.351 

Date  of  Organization:    1954 

.\nd\    Wenier,  Pres.  &  Exec.  Producer 
Don    ('uniiiugham.    Vice-Pres..    Writer-Dir. 
E.   D.   Werner,   Production   Manager 
Pierre  N'iicho.   Editorial  Supervisor 
Dan  Lovins,  Recording  Supervisor 
D.   Martin,  Art  Director 
Services:  Producers  of  16niin  and  .35inrn  sound 
motion  pictures  and  slidefilms  and  T\'  commer- 
cials, advertising,  public  relations,  sales   training 
and  sales  promotion.   Complete  creative,  writing 
and  production  st:iff.  .Ml  film  services  offered  at 
one  location.  F.xcilities:   .\ir  conditioned  sound 
stage  with  hea\y  dut\'  lighting;   16mni  Mitchell. 
16mm   and   35mm   .Arriflex  cameras;    16mm   and 
17!5mm    Stancil-Hoffman    svnchronous    magnetic 
recording;    Vi"    .\mpex    .351,    .\mpex    601    with 
Rangerlone   sync   signal;   multi-cKannel   svnchro- 
nous   interlock    mixing;    editing    services    :ivail- 
able  including  sound  cutting,   animation,   tithng, 
hot  jjrcss  stands:   camera  car  for  location  work. 
\'ideotape  facilities  available. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pictlties:  7;i  Sickness  and  in  Health 
(Teamsters   Local   688);   On   Target    (Daisy  ."Vir 


^  □  Ul-Af  C3 


WEST     CENTRAL 


Rifle  Co.);  The  Parks  the  People  Built  (St.  Louis 
Countv-  Parks  Dept.);  Yesterday.  Today  and  To- 
morrow (Judd  .\dvg.).  T\'  PiiocHAMS:  Missis- 
sippi River  Story;  The  Lively  Ones,  St.  Louis 
segment:  ]aek  Paar  Special,  Phyllis  Diller  seg- 
ment   (N.B.C.   Special  Project). 


NEBRASKA 


JACK    ANDERSON    PRODUCTIONS 

1701   .North  74th  St.,  Omaha,    Neb. 

Phone:   393-3888 

Date  of  Organization;    1958 

Jack  Anderson,  Oitiier 
Sehvices;  Production  of  documentary,  educ.i- 
tional,  sales  training,  motion  pictures,  stripfilms, 
shdes.  recordings.  Facilituos:  16mm  .'\uricon 
Pro-600,  Bolex  Reflex,  Cine-Special,  Bell  &  Howell 
c:inier;is;  single  and  donble-svsti'm  recording 
e<iuii)ment  including  Magnasync.  Maguacordcr, 
.•Kmpex,  Roberts.  Raugertoue;  animation  stand; 
hot  press  titles;  editorial  facilities;  sound  stage 
with  studio  lighting:  portable  gear  for  loc:ition 
assignments. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictijhes:  End  of  the  Beginning;  Great 
luills  Story;  Chicago  Symposium;  Biloxi  Sympo- 
sium (Mutual  of  Om;iha);  .A  Majority  of  One 
(Om;iha  ("ommunitv  Services):  Leadership  Train- 
ing School  (Omaha  C'ouncil  of  C'hurches);  Dis- 
persal Report  (U.S.  Air  Force):  The  First  22 
Months  ( \ebr;iska's  Gov.  Morrison);  VVii.v  /,v 
Grand  Island  (Grand  Island  Ch.  of  Comm.); 
Lund  of  Enchantment  (LaMarche  Creek  Ranch) 
SLn)EFiLMs:  Straight  Line  to  Security  (United 
of  Om:iha):  Cushman  Motor  Scooters  (Cushman 
Motors).  TV  Phoghams:  Chri.stnui.s  at  the  Cross- 
roads, series  (('rossroads  Merch:uits  Assn.). 


N  ORTH       DAKOTA 

BILL   SNYDER   FILMS 
105';    Broadwav,    Box    9S4.    Fargo,    N.    Dakota 
Phone:  232-6500 
Date  of  Organization:    1956 

Bill   Snyder,   Owner,   Cinemutographer 
Norm  Selberg,  Art  &  Animation  Director 
lohn  McDonough,  Editor.  Director 
jim   Baccus,   Writer 
Services:     16mm    sales    promotion,    public    rela- 
tions and  educational  films  for  business,  agricul- 
ture;   T\'    commercials:    sound    slidefilms;    news- 
film  coverage;  agricultural  film  stock  footage  li- 
brary: film  completion  for  in-phmt  photographers. 
Facilities:    ("ine-.S])eei;d.    Evemo    ;in(l    HIiniped 
.Aniflex    c;uueras;     Magnasync    recorder;     three- 
channel   mixing  and   equahzing  equipment:   Per- 
fectone   'A"  svric  recording  and  transfer;   anima- 
tion stand:   music   library;   sound   Moviola;   port- 
able  lighting   e(|uipment;   time-lapse   equipment. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pit:n'iu:s:  Credit  Where  Credit  Is  Due 
(Farm  Credit  Svstem ) ;  Portrait  of  a  Co-op 
(Grain  Termin;d  .Assn.);  Summer  Camps  (S.  D. 
F:irmers  Union);  Melroe  Bobcat  ( .Melroe  Mfg. 
Co.):  Image  of  Xorth  Dakota  (Sen.  Milton 
Young).  T\'  CoxiMEHCiALS:  for  Grain  Terminal 
.Assn.;  Production  Assn.:  Midwest  Research  Assoc. 
(Colle  &  McV'oy);  Northwestern  S.avings  and 
Loan;  Melroe  Mfg.  Co.  (Flint  &  Assoc.);  Morton 
Chemical  Co.:  Children's  Village  Assn. 

These  Exclusive  Review  Reports  Are 

a  Copyrighted  Business  Screen  Feature 


|TH  PRODUCTION  REVIEW 
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SOUTH   DAKOTA 


^ 


MAX   HOWE   FILM   PRODUCTIONS 
R.K.    #1,  Box   1S5,   Kapid  City,   South  Dakota 
Phone:    343-6S00 
Date  of  Organization:  August,  1959 

M.ax  &  Harriettc  Howe,   Oiijut.s-  &  Operators 
Charles   Heniick  Howi',  Assl.  to  Producer 
Cyntliia  Maeder,  Stonj  Consultant  &  Script 
Alan  Howe,  Art  Consultant 
Services;    Public    relations,    sales    and    product 
presentation,   livestock  photography;    stock   foot- 
age library.  Facilities;   Conference  and  screen- 
ing theatre,  small  sound  stage,  editing,  hot  press, 
art,   portable  production,   .\rriflex,   50,000   watts 
lighting. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  1'rtihes:  Tcstoiii  tlie  Wnini  Shell 
(Black  Hills  Ordnance  Depot);  Fatlier  Murray's 
Skyranch  (Skyranch  Foundation);  Woodcille 
Burn  (U.  S.  Dept.  of  .■Agriculture.  Forest  Service); 
Black  Ililh  Power-  Pouer  for  Coot!  (Black  Hills 
Power  &  Light  Co.).  TV  Film;  The  Salt  Lake 
Tabernacle  Choir  at  America's  Shrine  of  Democ- 
racy  (S.   D.  Dept.  of  Highways). 


WISCONSI  N 

POHLMAN    FILM    PRODUCTIONS,    INC. 
Division  of  Pohlman  Studios,  Inc. 

527  North  27th  St.,  Milwaukee  S.  \\  is. 

Phone:  DMsion  2-6363 

Date  of  Organization;  1927 

Har\e\-  E.  Kiefer,  Manager 
Services;   Sound  slidefilms,  slides,  original  pho- 
tography;  color  prints,   color  duplicates.   F.\ciLi- 
TiEs;   Not  specified. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictires;  1963  Promotional.  1963  Win- 
dow Promotional  (Process  Display  Corporation); 
Slidefilms;  Xew  Worlds  to  Conquer  (The  Cra- 
mer Krassclt  Co.);  Filmstbips:  First  Impression 
Profits  (General  Indicator  Corp.);  Earthboring 
With  KA-MO  Tools   (Koehring  Co.). 

Riviera   Productions 

340   Westmoor,    Brookficld    (Milwaukee), 

Wisconsin 
Phone:  SUnset  2-8815 
Robert  Zens,  Midwest  Representative 
(See  complete  listing  under  Los   .Angeles   area) 

RUDY  SWANSON   PRODUCTIONS 

Empire    Bldj;.,    Milwaukee,    Wisconsin 
Phone:   BRoadway   1-S774 
Date  of  Organization:    1939 

Rudy  Swanson,   President 

Robert  Swanson,  Vice-President,  Executive 
Producer 
Services:  Creators  and  producers  of  all  elements 
of  16mm  and  3omm  sound,  color,  sales,  sales 
training,  documentar\',  public  relations  and  sound 
slide  and  TV  films.  F.\cilities:  Motion  picture 
center  with  sound  stages,  offices,  projection,  re- 
cording and  editing  facilities.  Main  stage  40'  x 
60'  with  standing  sets.  16mm  and  35rnm  .Arriflex 
cameras  and  Magnas\nc  recording;  music,  script 
and  art  facilities.  Fearless  dolly,  gear  head,  M-R 
mike  boom,  3  channel  playback  interlock,  }i" 
Magnacorder,  blimped  .\rriflex;  100,000-watt 
heavy  hghting. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion-    Pictlties:    Cutler-Hammer    Systems    & 


Controls:  Cutter-Hammer  Push  Buttons;  Counter 
Stack  (Cutler-Hammer  Corp.);  Milk  Cartons 
(American  Can  Co.);  Hankscraft  (Hankscraft 
Co.);  The  Light  Is  Green;  Operation  Take-Off 
(Wisconsin  Tel.  Co.);  Mark  Squire  (^Simplicity 
.Mfg.  Co. ) ;  Months  to  Mirmtes;  Quality  and  Cost 
Advantages   (Kearney  &  Trecker  Corp.);    Count 


M:  How  Hot  Is  Frozen?;  Produce  —  Problems 
or  Profits  (Marathon).  TV  Commerci.\ls:  for 
Milwaukee  Western  Bank  (Page  Agency);  Ariens  . 
(Geer-Murray  Agency);  Watch  My  Line  (Play- 
time, Inc.);  Es.ser  Paints  (Costigan  Agency); 
Treasure  Island  (Fairman  Agencv);  North  Cen- 
tral .\ir  Lines  (K\'PD  .Agency  "I . 


SOUTHWESTERN   STATES   REGION 


ARIZONA 

"AIRLAB   FILMS" 
2405  .\irliue  Way,  Sk>  Hiirlmr  Airport 

Phoenix,  .\rizona 
Phone:  275-6162 
Date  of  Organization:  1933 

John  \\'.  Ra\mond,  Owner-Manager 
Virginia  R.  Raymond,  Owner-Manager 
Services;  Motion  pictures,  slides,  filmstrips.  still 
photography,  A-V  displa\s.  Complete  productions 
or  script,  photograph\-,  editing,  animation,  sound 
supervision,  1 6mm  color  or  b&w  processing,  print- 
ing. F.\ciLiTiEs;  Office,  editing,  animation  and 
Uiboratory;  Bolex  cameras,  lighting  and  produc- 
tion equipment.  Eastman  Kodak  color  processing 
and  printing;  automatic  printer. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pictlbes:  Surgical  Correction  of  Con- 
genital Aortic  Stenosis  (St.  Lukes  Hospital,  Dr. 
E.  Baker;  .Arizona  Heai-t  -Assn.);  The  Search  (U. 
S.  Comm.  oil  Civil  Rights;  KSC  Management 
Corp.;  Phoenix  Urban  League);  Skyivays  and 
Trailways  (.Ariz.  Devel.  Board;  .Ariz.  Game  & 
Fish,  Dept.  of  ."Aeronautics);  Arizoo  (.Ariz.  Zoo- 
logic:d  Societv).  Slidefilms:  D.  D.  Castleberry 
Presents  (D.'  D.  Castleberry  Bldg.  &  Realty). 
."AtTDio-Visu.^L  DispL.ws:  Maricopa  County  Hos- 
pital Development  .Assn.  Presents  (Maricopa  Cty. 
Hosp.   Dev.   .Assn.). 


^ 


CANYON   FILMS  OF  ARIZONA,  INC. 
834  X.  Seventh  -Ave,,  Phoenix  7.  .Ariz. 
Phone:  .ALpine  2-1718 
Date  of  Organization;   1953 

Raymond  A.  Boley.  President 
Robert  J.  Allen.  Secretary-Treasurer 
David  H.  Burch,  '\'icc-Prcs..  Sational  Sales 
James  Royer,  Editing  Department 
Roy  Du  N;mn.  Sound  Department 
G.  W.  Rciul.  Camera  Department 
WUliani  White,  Chief  Grip 
Joy  George,  Accounting 
Pat  Templeinan,  Production 
Services;  Motion  picture  producers  for  industry', 
television,   ad\ertising  and  education.  T\'  spots; 
sound    shdefilms.    Contract    shooting    or    editing 
for  outside  producers.  .Art.  animation  and  script 
services.    F.\cilities;    Two   sound   stages,    sound 
recording  facilities   (magnetic  film  or  tape);  disc 
cutting.  Set  lighting  and  complete  portable  light- 
ing. S\"nchronous  cameras,  recorders  and  dnbbers. 
Editing  dept..  including  sound  cutting.  Interlock 
projection  and  recording.  Set  construction.  16mm 
or  3.5mm   production.   Complete  location   equip- 
ment. Complete  photographic  dept. 
RECENT      PRODUCTIONS      AND      SPONSORS 
Motion    Pictures;    Anniversary    Cotton    (J.    P. 
Stevens  &  Co.);  Many  Wonders  (Greater  PhoenLx 
&  Scottsdale  United  Fund);  Retirement.  C.  S.  A.; 
The  Beginning,  revised    (Del   E.   Webb   Corp); 
Teach  Them  to  Live  (.Ariz.  Traffic  Safety  Foun- 
dation): Dacthal  (Diamond  .Alkali  Co.);  .A  Day 
in  the  Life  of  Senator  Carl  Haydcn    (Sen.   Hay- 
den).  Slidefilms;  The  Third  Eye;  Clean  Teeth; 
The    Hidden    Gap;    The    Twins    Make    a    Sew 
Friend;    Yours    to    Decide;    Battleground;    Your 
Teeth   —   Keep    Them    (Elba   Corp.).    T\"   Pro- 
GR.\MS;  Polka  Dot  the  Ocelot,  series  of  26  (AHK 
Production  Co.). 


MELLONICS  A-V,   INC. 
Route  8,  Box  92,3.    Tucson.  .Arizona 
Phone:  AXtel  8-3339 
Date  of  Incorporation:  July,  1960 

Branches:  8451  Rathbum  A\enue,  NortJiridge, 

Calif.  Eric  Burgess,  Vice-Prcs.  in  chg. 
Jackson  W.  Granholm,  President 
Eric  Burgess,  Vice-Pres.,  Technical  Services 
Charles    T.    Webb,   Vicc-Prc.Hdrnt    Production 
Serntces:  Technical  consulting  and  technical  com- 
munication; research;  script  preparation.  Produc- 
tion of  tape  slide,  filmstrip/slide  and  16mm  mo- 
tion  pictures,    b6i\\',   color,   live,    animated.    .Also 
still    photography.    F.^cilities;     16mm    O.xberry 
animation    stand;    16nim    .Arriflex;    custom   copy 
stand  and  Emb\'  optic:il  printer  for  35mm  slides, 
filmstrips;    Moviola  film   edit  equipment;   .Ampcx 
.3.50,  351  &  PR-10  tape  recorders. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictltres;  The  Critical  Factor  (Techni- 
cal Measurement  Corporation);  Slidefilms: 
Maintenance  Cost  &  Reliability  of  Shipboard  Ma-[ 
chinery  (United  Control  Corporation);  Com-^ 
puter  of  Average  Transient  (Mnemotron  Corp.);! 
Ampex  Capabilities  (.Ampex  Computer  Products, 
Co.);  The  B-.5000  Computer  Si/.sfe;?!  (Burroughs 
Corp.);  Preparing  the  Technical  Proposal  (Mel- 
Ionics). 


NEW      MEXICO 

JACONA   FILMS  CORPORATION 
(Formerly  Maxwell  Ewing  Public  Relations/ 

Landen  Films) 
Box  230,  Rt,  1,  Santa  Fe.  New  Mexico 
Phone:  GL  5-2511 

D.ite  of  Org.iniziition;   Januiiry,    1960 
Reorganized:  .April,   1962 

Dorothy   S.   Ewing,   President 
Maxwell  Ewing,  Executive  Producer 
Tim  Glidden,  Vice-Pres..  &  Prod.  Supvr. 
Da\id  S.  Glidden,  Secretary-Trea.vurcr 
Gusta%'  E.  Landen.  Associate  Producer 
Services;    Informational    film    and    \isual   com- 
munications production  for  public  relations.  F.A- 
cilities:    16mm    blimped   .Arriflex.    sound   stage,' 
stage  production;  35mm  sound  filmstrips.  Editing' 
serxiees  for  all   16mTn  production. 

RECENT      PRODUCTIONS      AND      SPONSORS 

.Motion  Pictures;  Old  McAdam  Had  a  Road 
( Steere  Tank  Lines):  Tierra  del  Sol  (Mountain 
States  Tel.);  Kachiim  Lore  (New  Mexico  An- 
thropological Societ\-);  M'hat  Is  Profit  (Sew 
Mexico  Ta.xpayers  .Assn.);  Slidefilms;  Destin- 
ation Window  Rock  (Steere  Tank  Lines). 


Sound  Advice  for  Film  Sponsors 

i?  A  careful  study  of  the  prospecti\'e  pro- 
ducer's hsting  text  is  a  prerequisite  to  film 
buying.  See  the  pictures  listed  by  the  corn- 
pan)';  note  the  nature  of  client  references. 
.And  if  the  prospective  producer  isn't  listed 
in  these  pages  visit  his  facilities;  meet  per- 
manent staff  personnel  and  view  current 
pictures  identified  as  his  own. 
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BUSINESS    SCREEf 


TEXAS 

Metropolitan    Dallas 

CARLOCKE  LANGDEN 
301   Reliance  Life   BIdg.,  Dallas   1.   Texas 
Phone:  Rl  1-5239 

Date  of  Organization:  Juno,  1960 
Bett>-  Whitlock,  Exec.  Vice-President 
Gerald  Armstri)ng.  Technical  Director 
Jack  Sellers.  Sound 
John  N'ieto,  Art 

IHVICES:  Motion  Pictures  and  slidcfilms  for  sales, 
iiMic  relations,  training,  education,  T\'  coninier- 
uils  and  productions.  Technical  script  services; 
lor,  b&w  still  photography.  Producer  services 
editing,  music  scoring,  sound  recording  and 
living.  -Xniination  art.  design  and  art  facilities 
ir  print  media.  Kacilities:  .Air  conditioned 
)und  stage.  -186  sq.  ft.  Still  photograpin  studio 
id  lab.  2.500  .sq.  ft. 

ECeNT  PRODUCTIONS  AND  SPONSORS 
JDTION  Pkti  iiKs:  Ounfiir!  Diin't  Brcallu  Here! 
Worth  Chemical  Products  Co.);  Ilurriamc  Carla 
lexiis  Insurance  .\dvisor\  .Assn. ) ;  Of  Vision  and 
(lines  { Republic  Nat'l  Life  Insurance  Co. ) ;  A 
iinclionally  Generated  Path  in  Restorative  Dent- 
Inj  (Occlusal  RehabiUtation  Seminar);  Learning 
Read   (Dallas  Independent  School  District). 


FIDELITY   FILM   PRODUCTIONS 
(Div.  of  Fidelity  Enterprises,  Inc.) 

;)024  Fort  Worth  Avenue.  Dallas    11.  Tex. 
Phone:  KEdcral  9-S:i4!) 
Date  of  Organization:    19.59 

Ray  MeCIothlin,  Jr.,  President 

John  E.  Kirk.  C.'en.  Afgr.,  Exec.  Prod. 

Samuel  E.  Black^vcll.  Asst.  A/gr.,     Prod.  Mgr. 

Normal  E.  C.  Naill.  Prod.  Super. 

William  B.  Roper,  Dir.  of  Photography 

Brett  .Allison,  Audio  Supervimr 

Robert  Holton,  Talent  Supervisor 
LiiviCEs;  Producers  of  r;ulio.  motion  picture,  T\'' 
ltd  sound  slidefilm  prescnt;itions  from  original 
[search,  writing,  production  and  planning  for 
jmmercial,  industrial,  educational,  religious, 
'iblic  relations,  sales  and  other  purposes.  Fa- 
li.iTiEs:   (Dallas):  40'  x  TO'  sound  stage,  16nim 

nchronous  cameras  and   recording   equipment. 

me  and  port.ible  lighting  equipment,  portable 

mera  and  sound  equipment  lor  location  work. 

mplete  editing   equipment.    (.Abilene.   Tex;is); 

implcfe  audio  visual  and  radio  recording  equip- 
l-nt  in  3000  sq.  ft.  of  production  space. 

iCENI  PRODUCTIONS  AND  SPONSORS 
li-Msnui'S:  Choice  Is  Yours  (Siiiithern  States 
jfe  Insurance  Co.t;  Home  in  Which  I  Live. 
jries  of  5  (R.  B.  Sweet  Co.);  Bob  Jasper  Story. 
Aision  (Bob  Jasper  Insurance  Co.);  Are  We 
'ally  Doing  Enough?  (Church  of  Christ).  TV 
^oCHAMs:  Herald  of  Truth,  series  of  15  (Church 
Christ);  How  Do  You  Feel?  (Project  Image 
ods).   TV  C:oMMKH(:iM,s;    for   Gooch   Packing 


13lh  Production  Review  Copies 
— for  year-arountl  buyer  reference 

;   Extra  copies  of  this  useful   13th  .Aimual 

Production   Review   issue   may   be   obtained 

ifrom  Chicago  office  of  pubhcation   at  only 

•$2.00.       This    annual    edition    is    included 

Mvrith   other   special    feature    issues)    in    all 

regular    subscriptions    at    only     .$3.00    per 

ear    (domeiitic);    S4.0()    aimualK.    outside 

U.  S.  Send  check  with  order. 


JAMIESON    FILM   COMPANY 
3S25  Brjau  Street.  Dallas  4,    le\. 
Phone:    TAylor   3-S158 
Date  of  Organiz;ition:  1916 

Bruce  Jamieson.  President 

Hugh  \'.  Jamieson,  jr..  Exec.  Vice-Pres. 

Jerr\  Dickinson.  Vice-Pres.,  Television 

Bill  Stokes.   Vice-President,  Sales 

Llo>cl  B.  .Abernathy.  Producer  Services 
Director 

Walter  Spiro.  Secretary 

Frank  R.  Sloan.  Laboratory  Manager 

John  Beasle>,  .Art  Director 

Robert  Bethard,  Production  Manager 

David  Orr,  Creative  Director 
Services:  Industrial,  educational,  training  and 
public  relations  motion  pictures.  16mm  and  35- 
mm;  filmed  tele\ision  programs  ;ind  T\'  com- 
mercials; sound  recording,  laboratory  and  print- 
ing services  for  industrial,  educational,  or  pro- 
ducer org.inizations.  F.\ciLi-nES:  15.000  sq.  ft. 
studio,  sound  stage  and  laboratorv';  complete 
,35mm  &  16mm  production  equiiJment;  KC.A 
I6mm  and  3.5mm  sound  channels;  editing,  print- 
ing, and  processing  I6mm  and  ,3-5mm;  color 
printing  with  sccne-to-scene  color  correction;  16- 
mm  Ektachrome  color  processing;  animation,  crea- 
tive staff. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  I'ictibes;  Copper  —  The  Oldest  Modern 
Metal  (Phelps  Dodge  Corp.);  From  the  Wagon 
to  the  Bale  (.Moss-Gordin  Lint  Cleaner  Co.); 
The  Sen.ie  of  Sight:  Tartar  (U.  S.  Navy);  The 
Second  Hundred  Thousand  (Authorized  Engine 
Rebuilders);  Hot  Mix  Raking  Techniques  (Natl 
Bituminous  C'ontractors) ;  .A  Better  Way  (('om- 
inittee  for  Equitable  Development  of  Texas  Oil 
&  Gas  Resources ) .  Slidefilms  :  The  Perih  of  Les 
Dumore,  six  episodes  (Dr.  Pepper  Co.);  More 
Than  Three  R's  (Tandy  Leather  Co.);  The  Per- 
forating of  Maverick  McGrew  (Dovvell).  TV 
Commercials:  for  Champlin  Oil;  Pear!  Brew- 
ing; Rainbow  &  Colonial  Bakeries:  Phillips  Pe- 
troleum; Frito-Lay;  Renault;  7-Eleveu  Stores; 
-Ashland  Oil;  Continental  TraiKvays;  Haggar 
Slacks;  Imperial  Sugar;  Borden's;  Southern  Union 
Gas;  .Nationwide  Insurance;  Lone  Star  Gas; 
Comet  Rice;  Bull  Dog  Malt  Liquor;  and  others. 


KEITZ  &  HERNDON,  INC. 
.-UiOl    Oak  Grove,  Dallas  4.  Tex. 
Phone:   LA  6-52BS 
Date  of  Organization:  1950 
D;ite  of  Incorporation:   1960 

L.    F.    Hemdon,   President 

H.  K.  Keitz.  Executive  Vice-Pres. 

Tom  Young,  Vice-Pres.  &  Art  Director 

M.  R.  Young,  Jr..  Producer-Director 

|olin  BroTi:iug!i.  Head  of  Photography 

Burt  Rodriguez.  .\sst.  Art  Director 

Bob  Dalzell.  Chief  Animator 

Max  Summers,  Office  Manager 

Jack  Bird,  Production  Coordinator 
Services:  35mm  and  16mm  color  and  b&u  mo- 
tion picture  production  for  sales,  training,  educa- 
tional, government  agency  films  and  T\'  com- 
mercials. Complete  slidefilm  production  services. 
Facilities:  Sound  stage,  optical  printing;  ani- 
mation stand;  35mm  and  16mm  motion  picture 
equipment;  sound  facilities;  editing;  anim;rtion 
art  staff;  location  truck  equipment. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Picti'RES:  Atmosphere,  for  Learning 
(Austin  College);  Electronic  Evangelism  (  Baptist 
General  Conv  enticm ) ;  Pod  Handling;  B-58  Delia 
Wing  Bomber  (U.  S.  .Air  Force).  TV  Commer- 
ci.\i,s:  for  Dr.  Pepper  Co.  (Grant  Advg.);  Hum- 
ble Oil  &  Refining  Co.  (.McCann-Erickson,  Inc.); 
Zesta  Saltines;  Strietmann  Biscuit  Co.  (Ralph  H. 
Jones  .Agcy.);  Kittv'  Clover  Potato  Chips  (.Allen 
&  Reynolds);  CHmalene  (D'.Arcy  Adv.). 


iii-*f  □  i»-Af  cn 


SOUTHWEST 


MUNDELL  PRODUCTIONS 
1308  Slocum  St..  Dallas  7.   1  e\as 
Phone:   Riverside  8-3021 
Date   of  Oig;uiization:    .May,    1956 
Date  of  Incorporation:  October,  1960 

Jimmie   Muudell,   President,  Prod.-Dir. 

Sharon  J.  Eiv\  in,  Vice-Pres.,  Bus.  Mgr. 

Jeff  Muudell,  Sec.-Treas.,  Prod.  Mgr. 
Services:  Production  of  motion  pictures  and  slide- 
films.  Facilities:  Complete  production  f,icilities 
under  one  roof. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Molecular  Electronics  .  .  .  the 
GencsLs:  .  .  .  double  stire!  PLUS  (Texas  Instru- 
ments, Inc.);  Competitive  —  Go  (Security  Engi- 
neering); You  and  Me,  Brother  (Texas  State 
.AFL-CTO);  Cavalcade  of  Progress  (Gov.  Price 
Daniels);  Dallas  Texans  —1961  (Dallas  Texans 
Football  Club);  Cotton  Botcl,  1962  (Southwest 
.Athletic  Conference).  Slidefilms:  Venture  Ca- 
pital —  With  a  Southivest  Brand  (Capital  South- 
west. Inc.) ; 

LINDA   SHULER   PRODUCTIONS 
192  -Meadows  Building.  Dallas  (i.    lexas 
Phone:   E.Merson  1-5609:  TAylor  4-8940 
Date  of  Organization:  1953 

Linda  Shuler,  President  &  Exec.  Producer 
Robert  C.  Shuler.  Vice-Pres.  k  Trea.surer 
Dr.  Robert  Wheeler,  Petroleum  Con.sultant 
Services:   Motion  pictures.  T\'  films.  .35mm  and 
16mm;   slidefilms  and  fihnstrips   lor   public   rela- 
tions, education,  tr;iffic  safety  and  public  affairs, 
industrials.  Specialize  in  multi-purpose  TV  lilms 
for   diversified   group   showings    ;uid    telecasting. 
Besearch;  script-to-screen  production  services.  Fa- 
cilities: Editing,  studio  or  locating  filming,  music 
scoring,  cre;itive  ;iiid  technical  supervision. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictires:  Come  to  Texas;  Come  to  Mex- 
ico, in  work  (Humble  Oil  &  Refining  Co.);  Search 
in  the  Sahara  (Champlin  Oil  &  Refining  Co.); 
Women's  Rights,  hvo  theatrical  spots  ( Business 
&  Professional  Women's  Club).  Location  work  for 
various  producers. 


VISUAL  PRESENTATIONS,  INC. 
'  3.503  Turtle  Creek  Blvd.,  Dallas  19,  Texas 
Phone:  LA  6-5435 
Date  of  Organization;    May,   1961 
Date  of  Incorporation:  January,  1962 

H.  Pope  MeDon:dd.  President 
James  M.  Guthrie.  Vice-President 
\liles  S.  Middough,  Secretary-Treasurer 
Services:  Production  of  industrial,  sales,  services, 
training  motion  pictures  ;ind  slidefilms,  TV  com- 
mercials.  Scripts,   direction,   production   of   sales 
and  convention  meetings.  Facllities:  All  facilities 
avaikible. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictuhls:  The  Sever  Will  He's  (Dallas 
Countv'  United  Fund);  Work-Over  Unit  (Otis 
Engrg.  Corp.).  Slidefilms:  Tlie  Way  and  the 
Cross  (Golden  Cross  Society,  Mediodist  Hospit- 
al); Four  to  Grow  (Western  Hatcheries);  The 
John  Scott  Story;  The  GPM  Story  (Government 
Personnel  Mutual  Life  Insurance  Co.);  Fall  \ew 
Product  Presentation;  1963  Xew  Product  Present- 
ation (World  Gift  Co.);  Con"vention  Procr-\m: 
1963  Stairway  to  the  Stars  (World  Gift  Co.); 
T\'  Commercials:  for  Dallas  Power  &  Light; 
United  Fund  of  Dallas  (Rogers  &  Smith  Agcv.); 
Lone  Star  Gas  (BBD&O). 

(HOUSTON.    TEXA.S    STUDIO    LISTING    FOLLOWS) 
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SOUTHWESTERN      STATES: 


Houston,   Texas 


^ 


TEXAS  INDUSTRIAL  FILM  COMPANY 
2528  North  Boulevard,  Houston,  Texas 
Phone:  JAckson  9-4377 
Date  of  Organization:   1945 
Date  of  Incorporation;    1946 

\.  Don  Macon,  Presiileiit 

S.  Macon,  Secretary-Treasurer 

A.  P.  Tyler.  Production  Manager 
Services;  Industrial  training  and  sales  promo- 
tion motion  pictures,  I6mm  and  35mm  sound, 
color;  35mm  sound  slidefilms.  Science  film  de- 
partment specializing  in  medical  films.  Sound 
recording,  motion  picture  printing  and  processing 
of  motion  picture  films.  F.\cilities;  16mm  and 
35mm  cameras,  lighting  equipment;  air-condi- 
tioned so\ind  stage;  disc,  16mm  magnetic  tape 
and  16mm  optical  sound  recording;  picture  and 
soimd  editing;  printing  equipment  for  16mm 
motion  pictures  and  35mni  slidefilms.  Processing 
16mm  Eastman  original  ECO,  ER,  color  negative 
and  positive  and  all  16mm,  b&w  films.  Animation. 
Personnel  for  writing,  direction,  editing  and 
sound  recording.  .•Vcme  optical  printing.  W'estrex 
optical  sound  equipment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictikes:  Project  C.cinini:  Mission  Con- 
cept,  animated;  The  PUtJii  of  Si«nm  7;  Project 
Apollo:  Lunar  Orbital  Rendezvous  Technique, 
animated;  Goals  in  Proaress  of  tlie  United  States 
Manned  SpacefUght  Program  (Xat'l  Aeronau- 
tic 6;  Space  .\dmin..  Manned  Sp.icecraft  Center); 
An  Approach  to  Corrosion  Control  (Tubekote); 
Southwest  Conference  Football  Highlights  —1961 
(Humble  Oil  &  Refining) ;  COXOCO  \Vorld  Wide 
Operations  (Continental  Oil  Co.);  Surgical  Ther- 
apy of  Stipravah'tilar  Aortic  Stenosis;  Acute  Rup- 
turing of  Abdominal  Aneurysm  into  Vena  Cava; 
Phlegmasia  Cerulea  Dolens:  Treatment  by  Ilio- 
femoral Thrombectomy;  A  Xew  Approach  to 
Hypotensive  Anesthesia  in  Radical  Surgery  of  the 
Head  and  Neck;  Open  Heart  Surgery  with  Dis- 
posable Oxygenator;  Resection  of  Graft  Replace- 
ment of  Ascending  Aorta  for  Aneurysm  (Metho- 
dist Hospital);  Vretero-llco-\eocystostomy;  The 
M arshall-Marchetti  Cysto-Vrethropexy;  Rladder 
Flap;  Aneurysm  of  the  Renal  Artery;  Microder- 
magrafting  Procedure;  TInnnb  Reconstruction  by 
Fifth  Digit  Transposition  (Eaton  Laboratories); 
Why  Clean  Your  Teeth?;  Surgical  Corrections  of 
Development  Deformities  of  the  Mandible  (Proc- 
ter &  Gamble);  Homotransplantalion  of  Aortic 
Valve  (Baylor  Univ.);  Scoliosis  III  (Paul  Har- 
rington, M.  D.). 

MOUNTAIN    STATES:   COLO. 


DICK  DURRANCE  FILMS 

Red  Mountain   Road,   .\speu,  Colorado 
Phone:    303-925-7002 

Date  of  Organization:   1947 

Associate    Producer:    Pelican    Films,    Inc.    292 
Madison  Ave.,  New  York  17,  N.  Y.  Phone: 
OR  9-0670.  Joe  Dunford. 
Dick  Durrance,  President 
Joe  Dunford,  Vice-President 
Margaret  Durrance,  Vice-President 
Services;     Industrial,     promotional,    educational 
films;  T\'  commercials.  F.acilities;  Complete  35- 
mm  and  I6mm  motion  picture  camera  equipment. 

RECENT      PRODUCTIONS      AND      SPONSORS 

-\IoTio.x  Pictures:  Aspen  —  Winter  Mood  (.-Vspeii 
Skiing  Corp.);  Potato  Profit  Secrets;  Teamwork 
to  Profit;  The  Resource  and  The  Challenge  (]. 
R.  Simplot  Co.);  TV  Comebci.\ls;  Series  for 
Aspen  Skiing  Corp. 


Colorado   Springs,    Colorado 

ALEXANDER    FILM   COMPANY 

-Alexander  Film  Building,  Colorado  Springs, 

Colorado. 
Phone:  303-633-1771 
Dates  of  Incorporation;    192S;    1955 
BRANCH  OFFICES 

C-\LiFOBNL\:  15  Crane  Drive,  San  Anselmo. 
Phone:  GLenwood  4-1331.  Lyie  Bramson. 
Xorthern  Calif.  Zone  Mgr. 

New  York;  .500  Fifth  Ave.,  New  York  36. 
Phone:  LOngacre  5-13.50.  Kenneth  Allen 
SiKer,  Vice-President,  .■\lexander  Internation- 
al. 

Illinois;  472  Wrigley  Bldg.  Chicago  II. 
Phone:     WHitehall    4-.5980.    Teny    Hatch, 
Res.  Vice-President. 

Michigan:  5140  Tootmore  Rd..  Bloomfield 
Hills.  Phone:  Midwest  4-1212.  Don  Rings- 
red.  Res.  Viee-Pres. 

Missouri:  7108  \'ernon  .■Vve.,  University  City 
30.  Phone:  \'01unteer  3-2815.  Ted  Westcott, 
Res.  Vice-Pres. 

Puerto  Rico:    104  Paseo  Covadonga,  Pta  de 
Tierra,  Apartado  2926.  San  Juan  13.  Phone; 
724-2898.  ]a\-  Berry,  President;  Haskel  .Mar- 
shall,  Vice-President. 
Officers  and  Dep.vrtment  Heads 

D.  M.  .\lexander.  Chairman  of  the  Board 
Keith  .Munroe,  President 

E.  B.   Foster,  Vice-Pre.sidenl.  Treasurer 
Howard  Emrich.  Admin.  Vice-President 
Cliff  Parker.  Vice-President,  Theatre 
Don  .\lcxander.  Jr..  Vice-President,  Media 

Director 
A.  M.  Oaks.  Manager,  -\lexander  Productions 
\'ictor  King,  Director  of  Photography 
Services;  Producers  of  T\'  and  theatre  com- 
mercials, slidefilms,  stripfilms,  training,  sales, 
promotion.  documentar\'  films,  long-length  in- 
dustiials,  educational  and  go\ernment  (ilms.  do- 
mestic and  foreign  distribution.  S\'ndicated  T\' 
packages  on  banking,  bread,  dairy  and  sa%'ings 
and  loan.  Facilities;  Mitchell.  Arrifle.x  16mm 
and  3.5mm  cameras,  zoom  lens,  camera  crane 
and  dolly.  .Mobile  units,  boom  insert  car  and  grip 
truck,  portable  sound  equipment,  two  RC.-^  equip- 
ped sound  studios.  16mm  and  3.5mm  .Magnasync 
and  Jj"  Ampex  tape  recorders;  RCA  six-channel 
mLxer  and  35mm  optical  recorder,  Maurer  16mm 
optical  recorder.  Custom  and  librar\'  music;  inter- 
lock screening.  Lab  processing.  .35mm  and  16mm 
color  and  b&w.  Contact,  reduction  and  optical 
printing.  Mo\iola  editing.  Still  lab  for  slidefilm 
processing;  art  and  animation  department;  stop- 
motion  and  time-lapse  cameras;  Oxberr\-  anima- 
tion stand. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures;  Untitled  (Boy  Scouts  of 
America).  Theatre  Screen  &  T\'  Com.mebcials; 
for  .Amer.  Dair\'  .\ssn.;  Buick;  Bulova;  Chevrolet; 
Curlee  Clothes;  Elgin;  Farmers  Insurance  Co.; 
GMC  Trucks;  Keepsake;  Lennox;  Mercury;  Mobil 
Oil;  Oldsmobile;  Ohio  Bell  Tel.;  Pangburn  Can- 
dies; Phillips  "66";  Pontiac;  Rambler;  Ronson; 
Seven-Up;  Shamrock;  Standard  Oil  of  Ohio; 
Swift  &  Co.;  Willys  .Motors;  and  many  others. 

Metropolitan   Denver 
THOS.  J.  BARBRE  PRODUCTIONS 
2130  So.  Bellaire  St..  Denver  22,  Colo. 
Phone;   756-8383 

Date  of  Org;mization:    1940 
Thos.  J.  Barbre,  Owner,  Manager,  Producer 
.\nita  T.  Barbre,  Assi-itant  Manager 
Paul  F.  Emrich,  Recording  Director 
Harold  J.  Anderson,  Director  of  Photography 
Services:    Complete  production   of  all  types   of 
business   films.   Sales,    training,   public   relations, 


advertising,  educational.  Color  and  black  an 
w'hite.  T\'  commercial  and  TV  entertainmer' 
films.  Producer  services.  Complete  film  distribtj 
tion  service.  Facilities;  Sound  stage,  theatei 
editing  rooms,  \'oicc  studio,  interlock  projectior. 
Maurer  cameras.  100,000  watts  of  lighting  equip, 
ment.  Maurer  six-track  opticiil  recording.  Mag 
netic  film  recording.  Tape  recording.  Sound  true, 
and  generator.  Editing,  animation  and  Ullin 
rooms,  equipment  and  staff.  Recorded  musi 
libr;uies.  Editors,  script  writei'.. 

RECENT  PRODUCTIONS  AND  SPONSOR 
Motion  Pictures;  Summit  of  a  Century  (Cole 
State  Univ.);  Choosing  and  Using  a  Rifle  Scop 
( Redfield  Gun  Sight  Co. ) ;  Martin  Scape  Suit 
Rendezvous;  Building  Crib  W(dls  with  Concret 
(Martin  Marietta  Corp.);  How  the  Sheepma 
Promotes  His  Products  (.\mer.  Sheep  Producei 
Council);  A  Xew  Concept  in  Living  (Windsa 
Gardens.  Inc.);  The  Big  Idea  (Cahners  Pubj 
Co.);  Renal  Tran.iplant  in  Identical  Twim  (\ 
-A..  Hospital);  Your  Outdoor  World  (Wyomin 
Game  &  Fish  Dept.);  The  Capitol  Plan  (Capit( 
Cooperative  Life  Ins.  Co.);  On  the  Move  (Publi 
Service  Co.  of  Colo.);  TV  Co.mmercials:  fc 
Shwayder  Brothers,  Inc.;  Gates  Rubber  Co.;  Bli 
Ja,  Inc. 

CINECOM 
(Cinema    Communications  Corp.) 

960  South  Birch   Street,  Denver  22,  Colorad 

Phone:   SKyline  6-3615 

Date  of  Organization:   1962 

Associate:  Trans-Canada  Films.  Regina.  Sask. 

Edward  H.  Hawkins,  President 

Ben  C.  Harmon,  Sales  Manager 
Services;  16  and  35mm  motion  pictures  f( 
business  and  industn'  in  sales,  sales  promotioi 
public  relations,  education  and  scientific  field 
Personalized  sales  research  in  conjunction  wil 
film  production.  Film  strips  and  sound  slit 
films.  Facilities;  30'  x  40'  .sound  stage.  recor( 
ing  and  mixing  booth,  editing  rooms,  .-^rriflex  an. 
Cine  Kodak  Camera  equipment,  mobile  gene 
ator.  30,0.00  watts  J.  R.  .\lc.\lister  lighting,  mus 
libraries,  script  writers,  animation  facilities. 

RECENT      PRODUCTIONS      AND       SPONSOR 

Motion  Pictctres:  Involvement  Life;  Escape  an 
Survive;  remakes  (Stiudey  Aviation  Corp.' 
Breaking  the  Bottleneck;  (Ken  R.  White  Eng: 
neering);  Over  Jordan;  (New  Park  Cemeter\' 
Deep  River;  (Lakeview  Estates);  Drying  Tani 
Town  and  Country;  Buildings  1963;  (Behle 
Mfg.  Co.). 


J   PRODUCTIONS,   INC. 

8651   North  Edison   Street,  Denver  29,  Col 
Phone:   ATlas  8-6092 

Date  of  Organization;  1959 

Jack  E.  Carver,  President 

Jerome  P.  \'ondergeest,  Vice-President 

Dallas  P.  Bo\d,  Secretary 
Services:  TV  commercials  and  programs;  sport 
educational,  industrial  and  business  motion  pi 
tures  and  sound  slidefilm  production;  all  phasi 
of  visual  communications.  Facilities:  16nii 
Arriflex  cameras;  studio  or  location,  single  < 
double  system  sound,  portable  ColorTran  ligh 
ing;  animation,  titling,  editing  rooms;  writin; 
directing,  art  staff;  Chappell  background  mus 
library;  custom  music  scoring;  complete  sti 
photography,  camera  equipment  and  labs. 
RECENT  PRODUCTIONS  AND  SPONSOR 
Motion  Pictures:  IPSRA  Ski  Races  (Lovelan 
Ski  Basin);  Massacre  ( C;olo.  Natl  Bank).  SLroi 
FILMS;  Portrait  of  Progress  (Public  Service  C' 
of  Colo.).  TV  Programs;  Boy  Scout  ]an 
horee;  The  Ideal  Way;  The  Glenwood  Stori 
Weekend  Warriors  (Public  Service  Co.  of  Colo. 
White  Papers  —  Missiles  Special  (XBC).  T 
Commercials:  for  -Xat'l  Ski  Patrol;  Blu  ja;  Coi 
tinental  Oil  Co.;  Bowman  Biscuit  Co.;  Publ 
Service  Co.   of  Colo.;   Foundation  for  Deaf  Ei 
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RIPPEY,    HENDERSON,    BUCKNUM   &   CO. 
III!)  ShiTinan  Street.  Dtiner  :i,  Colo. 

I'hoiif:    .\Coma   2-5601 

Date  of  Organization:   1943 

.Arthur  G.  Rippey.   .V/a;iaging  Partner 

Gilbert  Buckniim,  Partner,  Producer 

Clair  G.  Henderson,  Partner 

llarr>  .\.  Lazier,  Partner 

Robert  G.  Zellers,  Chiej  Cameraman 

Kenneth  C.  Osbonie,  Film  Editor 

Lee  Yetter.  Executive  Art  Director 
EBVICES:   Script   writing  and   complete  produc- 
ioii  of   16inm  motion  pictures,  including  indus- 

al,  business,  sales,  promotional,  public  rcla- 
lons.  educational  and  religious  subjects.  Sound, 
*\v  or  c«)lor.  Sound  slidefilms.  Facilities:  Sound 
tage,  editing  rooms,  Kinim  cameras,  interlock 
rojection.  four-channel  sound  mixing  equipment, 
lagnetic  film  and  tape  recording,  complete  light- 
ig  and  electiic:i!  equipincMt,  creative  staff,  art 
epartment 
ECENT      PRODUCTIONS      AND      SPONSORS 

loTiON  PicrrnEs:  Miracle  At  Your  Doorstep 
The  Detroit  News);  Direct  Distance  Dialinii 
Southwestern  Bell  Tel.);  DDD  for  Montana: 
)DD  for  Wyoming:  DDD  for  El  Pa.so:  DDD  for 
■  ew  Mexico  (Mountain  States  Tel.);  DDD  for 
'.astern  Iowa:  DDD  for  \orth  Dakota  ( North- 
estcm  Bell  Tel.);  DDD  for  Indiana  (Indiana 
lellTel.). 


SONOCHROME  PICTURES 
227,5  Glencoe  Street,  Denver  7,  Colo. 
Phone:    .322-3192 
Date  of  Organization:  1942 

Branch  Office:  .Multichrome  Liiboratories,  760 
Cough  Street,  San  Francisco,  C^alif. 

R.  B.  Hooper,  Ouner-Producer 

George  E.  Perrin,  Director  of  Photography 

Herbert   .McKenney,   Owner,    Multichrome 
Laboratories,  San  Francisco 
EBViCEs:    Motion    picture    and    television    pro- 
ucers.  Sound  recording,  titles,  TV"  spots,   color 
■lease  prints.   Facilities:    Animating  machines; 

nchronous  16mm  Magnasvnc  recorders;  optical 
rinters;  mobile  power  plant;  16mm  and  35mm 
iineras. 

ECENT  PRODUCTIONS  AND  SPONSORS 
loTioN  PicTinLS:  SicrrH  Pacific  Power  ( \'iscom 
tudios);  George  Carpenter  Comes  Home  (  Moun- 
lin  Slates  Tel. ) ;  The  Royal  Gorge  {  Royal  Gorge 
■ridge  Co.);  Dustex  Service  (Div.  of  Amer. 
;  niform  Co.);  Vail  Ski  Country  U.  S.  A.  (Roger 
Brown  Prods.). 


IDAHO 


PAT   WELCH    PICTURES 
250*  Jcaii  Street,  Boise,  Idaho 
Phone:  342-f>9e.5 
Date  of  Organization:    19.54 
Patrick  &  LaMovne  E.  Welch 

RviCES:  Writing  and  production  of  business 
1ms.  F.\ciLiTiEs:  PnifcssiriTuil  Ifimm  motion  pic- 
ire  equipment. 

ECENT  PRODUCTIONS  AND  SPONSORS 
OTiON  PicTrnE.s:  Gian(.s  at  Little  Valley  (Atlas 
hemical  Industries);  Limerock  Phis:  Quarry 
'ast  #17  (Idaho  Portland  Cement  Co.);  Sr/;i, 
)il  and  Water  (Idaho  Bean  Commission);  Iran 
uiWs  a  Giant   (Morrison-Knudsen  Co.). 


San    Francisco    and    Bay    Area 

Alexander   Film   Co. 
15  Crane  Drive,  San  .\nselmo,  Calif. 
Phone:  GLenwood  4-1331 

L>le    Bramson,    Northern    California    Zone 
Manager 
(Sic   complete  listing  under  Colorado) 


* 


MARVIN    BECKER    FILMS 
915  Ho\v;ird  Slrei-t.  S;in  I'r.iiRisvo  3,  C.'alif. 
Phone:   EXbrook  2-16.55 
Date  of  Organization;   1952 

Marvin  E.  Becker,  President 
Ann   Becker,   Secretary-Treasurer 
Frank  E.  Wulzen,  Production  Manager 
jack  Halter,  Studio  &  Striping  Depl. 
Services:  Industrial,  documentarv',  business,  pub- 
lic relations,  sports  and  educational  motion  pic- 
tures and  slidefilms.   T\'  films  and  commercials, 
newsrecl    coverage.    Motion    picture    editing.    Hi- 
speed    photography.    Franchisee!    Reeves    Sound- 
craft    magna-slriping   service.    Facilities;    Crea- 
tive stiiff,    16mm   and   .35min   production   equip- 
ment and  facilities.  Sound  recording  and   sound 
stage;  multi-channel  dubbing.   Music  and  effects 
library;    lights,    sets,    art    department,    animation 
equipment.  Editing  and  projection  service. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictiiies:  Scarcli  for  the  Living  Eossil: 
The  Great  Indian  Rhinoceros  (S.  F.  Zoological 
Society);  Mansiield  Story:  Our  Plant  in  Japan 
( .Argus  Camera  Corp.  1 ;  Micrologics:  Transistor 
Technology  (Fairchikl  Semiconductor).  Film 
Reports:  Fibre-Flo:  Fihreniatic:  Fihre-Pak  ( Fi- 
breboard  P;ipcr  Products  Coip.);  TV  Commeh- 
CL^LS:  for  Mag-Powr  Games. 


DAVIDSON  FILMS 

17.57   L^nion   Street.   San   Francisco   23.   Calif. 

Phone:   TU  5-6S53 

Date  of  Organization:    1955 

John  M.  Davidson.  President 

Art  Kaye,  Production  Director 

Br\;in  Anderson,  Sales  Director 

W'iirren  Zimincr.  Art  Director 

Deiinna  Dr:iper.  Office  Manager 

Peter  J.  Smith.  Technical  Director 

Ck'orge  .Moon,  Production  Assistant 
Sehvices:  Complete  16mm  and  35mni  motion  pic- 
ture production;  research  and  writing;  shooting, 
recording,  art  and  animation.  F.vCILITIES;  Sound 
stage,  mixing  dubbing  interlock,  editing,  pro- 
jection, b&w  processing  and  printing,  still  l:ib. 
set  and  construction,  animation  and  ;ut  depart- 
iiu-iit. 

RECENT  PRODUCTIONS  AND  SPONSORS 
McnioN  PiCTLHES:  Chemical  Families  ( Chcm 
Study.  Xat'l  Science  Foundation ) ;  Zenith  X-Ray 
.5660  (Zenith  Radio  Research  Cori^.);  To  Bear  the 
Same  (C'hristian  Brothers'  Wines);  Virus  Series. 
animation  and  time-lapse  (KQED-T\'  &  Univ.  of 
Calif.);  T\'  Co.mmercials:  for  Kaiser  .Aluminum 
Foil   (Young  &  Rubicam  Advg. ). 


FILMS  FOR  INDUSTRY,  INC. 
970  O'Brien  Drive,  .Menio  Park.  Calif. 
Phone:   D.Avenport   5-44.53 

D;ite  of  Incorporation;   19-59 

P:uil  Rich.  President 

Dick  Ham.  Production  Manager 

Ralph  Chandler.  Dir.  of  Photography 

Carol  (>illctt.  Secretary 

Frank  R.  Follnier.  .\rt  Director 

Bob  .Morrison,  Sound  Engineer 
Services:  Single  item  or  lull  produc-tion  of  16mm 
and    35mm    industrial    and    educational    motion 


^  C2 


WEST     COAST 


pictures,  including  35mm  filmstrips.  Personnel 
and  facilities  cleared  to  Secret.  F.\cilities;  .Mitch- 
ell, .Arriflex.  B  &  H  and  Cine— Special  cameras; 
4000  S(i.  ft.  shooting  space;  animation  crane,  hot 

Cress,  sound  recording  and   clubbing   equipment 
y   RC.\,    Magnasync,   StiUicil-Hoffman,    .Ampex. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MoTio.N  Pktihes:  1-2-3  Total  (IBM  Corp.);  In- 
troduction to  Shampoo:  The  Professional  Sham- 
poo ( Beautv  N'isions);  Pathfinder:  Path-sounder: 
747C.A  Aii(c;iiia  (Granger  Assoc);  Horizon  Sen- 
sor (Advanced  Technology);  Flight  Simulator 
(Caico  Electronics).  Slidefilms:  Planco  Pots: 
Pullen  Pots  (ColI;itcral  Services).  T\'  Co.mmer- 
cials: lor  Nome  Co.;  Natl  .Multiple  Sclerosis 
Foundation. 


FRASER   PRODUCTIONS 

916  Ke;iril>    Street,  (ioiimihiis    Tower, 

S;in    Fr;mciseo    11,   C;diforiii;i 
Phone:    Yl'koii   2-99SS 
Date  of  Organization:   1956 

Thomas  H.  Eraser,  President  Ik  C^cii.  Mgr. 

William  .A.  C^uest.  Sales  Manager 

PVank  \'.  Robinson.  Production  Manager 

Bonnie  F.  (hurley.  Office  Manager 
Services:  16mm  &  35min  production  of  business 
and  industrial  films  for  sales,  training  and  public 
relations,  incKuling:  research  &  scrij^t  writing, 
story  boards.  orlgin;d  photography  (studio  & 
location),  :uiJtn;ition,  titles,  sound  recording,  music 
scoring  and  c'diting.  Production  of  lilmstrips; 
slides  and  "finishing  operations"  for  client  footage. 
Facilities:  Editing  and  interlock  projection 
rooms,  art  dept.,  sound  stage,  recording  studios 
for  voice,  effects  and  transfers. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Morios  Pk:ti:res;  Workability  of  .Aluminum: 
Kai.ser  Aluminum  Culvert  (Kaiser  Aluminum 
Sales);  Big  Stir  in  the  Pacific  (American  Presi- 
dent Lines).  Slideeilms:  Daddy.  Where  Do  Dol- 
lars Come  From?  (Fireman's  Fund  Insurance); 
People  Are  More  Than  Money  (Bank  of  Amer- 
ica). 


GOLDEN  STATE  FILM  PRODUCTIONS 

1032  M:iriposa  Ave.,  Berkeley,  Ciilifornia 
Phone:  LAndscape  4-6251 
Date  of  Organization;  1950 

John  L.  Siegle,  General  Manager 

John  E.  Pedersen,  Production 
Services:    16mm    motion    pictures    for    industry, 
documentary   and   training,    F.\cilities:    Produc- 
tion, script  writing,  editing  and  sound  recording 
facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Mc)TU).N  I'lciiRi-.s:  .\lunnii  at  Large  ((^.ilif. 
.Alumni  .Assn.);  .An  Adventure  in  Learning  (Univ. 
of  Calif. ) ;  S()iior«  Pa.ss  Panorama  ( Sonora  Pass 
\'acationland  .As.sn.);  Ski  Fun  (Dodge  Ridge  Ski 
Slopes.  Inc.);  1962  Football  Festival  (Berkeley 
jr.  Chamber  of  Commerce). 

IMAGINATION,    INCORPORATED 

222   ke;irii\    Street.   S;in    F'r;uieisco.   C:ilifornia 
Phone:   YUkon  6-6075 
Date  of  Organization:   1950 

RobcTt  J.  Mills,  President 

Robert  L.  Hovorka,  Production  Manager 
Services:  Production  of  motion  pictures,  slide- 
films,  ;ind  filmstrips  from  script  through  release 
prints,  specializing  in  animation  and  "gr;iphic  art 
on  film"  for  T\'  and  industry.  Special  services 
to    produciTS;    storyboards.    art    work,    animation 
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IMAGINATION  INCORPORATED: 

and  pliotogiaph)-  (animation  and  f ilnistrips ) .  Fa- 
cilities: 4,000'  sq.  ft.  creative  and  production 
area;  completely  equipped  art,  animation,  record- 
ing and  photography,  editing,  sound  and  projec- 
tion departments.  16mm  and  35mm  equipment; 
animation  cameras,  editing  and  projection. 
RECENT      PRODUCTIONS      AND      SPONSORS 

MoTio.N-  Pictures:  Careers  in  Automation  (.Auto- 
mation Institute  of  -\merica);  Centunj  21;  Petro- 
leum Century  (Standard  Oil  Co.);  Sound  Control 
Stjstemx  (K;nser  Gypsum);  Computers  and  the 
Mind  of  Man  (IBM  Corp.);  T\'  Commerci.^ls: 
for  Standard  Oil  Co.  (BBD&O);  Golden  Grain 
Macaroni;  Calif.  Chem.  Co.  (McCann-Erickson); 
B.  T.  Babbitt  (Garfield,  Hoffman  &  Conner): 
Harrah's  Club  ( Hoef  er,  Dietrick  &  Brow  n ) ; 
Macy's  (Public  Relations  Counselors). 


EVERETT  L.  INGRAHAM  PRODUCTIONS 

414  Mason  Street.  San  Francisco.  Calif. 

Phone:  EXbrook  7-42S6 

Date  of  Organization:   1950 

Everett  L.  Ingraham,  President 

Mary  Lou  Larson,  Controller 

Hilda  Pollice,  Secretary 

Walter  Schenk,  Ciiwmatograpber 

Jeanne  Robinson,  Writer 
Services:  Industrial,  documentar\ ,  business,  pub- 
lic relations,  T\',  conser\-ation,  educational  mo- 
tion pictmes  and  slidefilnis.  F.^cilities:  Crea- 
tiv'e  staff,  16mm  and  35mm  production  equip- 
ment, sound  stage,  lights,  sets,  music  librar\-, 
sound  recording  studio,  multi-channel  dubbing, 
time-lapse  macro  and  microscopic  photography 
equipment:   editing  and  projection   ronnis. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion-  Pictcbes:  The  World  of  Insects.  Vege- 
table Insect  Control,  Merchandise  Your  Hard- 
uarc  Shop,  Ortho  Dealer  Story.  Program  Selling, 
Talc  of  Three  Cities.  Project  Phosphamidon  (Cal- 
ifornia Chemical  Company). 


MOTION    PICTURE   SERVICE   COMPANY 
125  H\de  Street.  San   Francisco  2.  California 
Phone:  ORdway  3-9162 
Date  of  Incorporation:  1935 

Gerald  L.  Karsld,  President.  Gen.  Manager 

Harold  .\.  Zell,  Vice-Pres.  in  Chge.  of  Prod. 

Boris  I.  Skopin,  Title  k  Trailer  Dept. 

Gerald  Patterson,  Mgr.  Laboratory  Dept. 
Services:  Industrial,  commercial  and  public  re- 
lations films:  special  announcement  and  adver- 
tising trailers  for  theatres,  business.  T\'  films, 
spot  commercials.  F.^cilities:  Maurer  &  Cine 
Special  16mm  cameras;  3  studio  35mm  cameras; 
2  tide  35mm  cameras;  16mm  &  35mm  laborator\' 
(developing,  printing,  reduction  and  enlarging); 
art  dept.,  magnetic  &  optical  recording;  dubbing 
equipment;  sound  stage;  editing  equipment;  title 
&  animation  equipment;  script-to-release  print 
ser\ice;  screening  room  equipped  for  Cinema- 
Scope,  35mm  and  16mm  projection. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motiox  PiCTi'HES:  Petroleum  Research:  5  public 
relations  film  introductions;  (Standard  Oil  Co.  of 
Calif.);  Forest,  Lumber  &  Flakewood  (Collins 
Pine  Co.);  TV  Commercl\ls:  for  Standard  Oil 
Co.  of  Calif.;  Bay  Area  Dodge  Dealers  (  BBD&0) ; 
Oakland  Tribune  (James  R.  Lunke  &  .\ssoc. ); 
Margo  Wines  (Honig,  Cooper  &  Harrington); 
Spray  Craft  (Richard  Meltzer  .\dvg.);  May- 
flower Van  Lines  (Gerth,  Brown.  Clark  &  Elkus); 
Bay  Aiea  Rapid  Transit  (Henr\'  W.  -\)e.\ander ) ; 
Bay  Area  Rambler  Dealers,  series  (Beaumont, 
Hohman  &  Durstine);  Kilpatrick's  Bread  and  Wil- 
liams' Bread,  series  (Reinhardt  Advg.);  San  Fran- 
cisco Chronicle. 


PACIFIC    PRODUCTIONS,   INC. 

414  Mason  Street.  San  Francisco  2.  California 
Phone:  YUkon  2-39S6 
Date  of  Organization:  1938 

Donald  M.  Hatfield,  President 
Fred  P.  Baker,  Vice-President 
.M.  R.  Hatfield,  Secretary-Treasurer 
Services:   Sponsored  public  relations,  sales,  edu- 
cational and  training  films:  documentaries:  sound 
slidefilms;  filmstrips;  slides;  distribution.   F.\CILI- 
TiEs:  .\rriflex,  .A.cme,  Auricon  and  Eastman  cam- 
eras;   complete   still   photographic   facilities;    syn- 
chronous   and    Ji"    tape    professional    recording; 
lighting;  sound  and  silent  stages;  3.5mni  and  16- 
mm    animation   facilities;   art   department;    script 
writing. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Slujekilms:  Introducing  P  &  O  Orient  Lines 
(  P  &■  O  Orient  Lines ) ;  Color  the  Year  Around  — 
In  the  Wesi;  How  to  Win  the  West  icith  a  Pro- 
fit (Sunset  Magazine);  Vnit  Food  System  (Calif. 
Packing  Corp.).  Live  Presextatiox:  Sales  Pre- 
sentation for  Dealer  Sales  (Standard  Oil.  Calif.). 

ALFRED  T.   PALMER  PRODUCTIONS,  INC. 

Discovery   Studios 
82  Beale  Street.  San  Francisco.  Calif. 
Phone:    Yukon    1-1620 

Date  of  Organization:   1931 
Date  of  Incorporation:   1960 

.\lfred  T.  Palmer.  President 

Alexa  H.  Palmer.  Vice-President,  Treasurer 

Donald  A.  Palmer.  Vice-President,  Associate 

Producer 
Mrs.  .\rthur  Gist.  Educatiotwl  Film  Director 
David   Barrett.    Writer-Director 
Thomas  A.  Dailey.  Cameraman-Director 
Services:    Industrial,   educational  and  documen- 
tar\    films.  Specialize  in  production  of  maritime 
and   o\erseas   subjects   related   to   the  promotion 
of  human  understanding  through  trade  and  trav- 
el,  T\'   and   radio   commercials.   Production    and 
film    consultation.    F.acilities:    Production    and 
sound    studios,    drive-on   sound   stage,    two    pre- 
\iew  theatres.  35mm  &  16nim,  ^^'urlitzer  theatre 
pipe  organ,  interlocked  recording  facilities,  b&w* 
&  color  printing  and  processing,  art  department; 
still  photographs  and  16mm  color  film  library  on 
world  subjects.  Camera  associates  abroiid. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motio-V  Pictires:  Ohayo,  San  Francisco  (first 
complete  film  on  Sister  City  Project);  Hope  in 
Peru  (Project  Hope).  Television  Films:  Doc- 
tors at  Work  series  (13  new  titles),  (LawTen 
Prod,  for  California  Medical  .■Association).  Two 
new  series  in  current  production. 


Sonochrome   Pictures 
Multichrome    Laboratories 
(.\    Division    of    Sonochrome    Pictures) 
760  Cough   Street,   San   Francisco.  California 

Herbert  McKenuey,  Owner,  Multichrome  Labs 
(See   complete   listing  under   Colorado) 

VISTA   PRODUCTIONS    UNLIMITED,   INC. 

675  Ho^^ard  Street,  San  Francisco  5.  California 
Phone:  YUkon  2-4180 

Date  of  incorporation:  .August,  19.59 

Florence  Die\es   Fowler,   President 
Richard  M.  Fowler,  Vice-President 
Jeanne  Dalton,  Production 
Services:  Communications  for  business.  industr\'. 
education  and  T\'  through  16mm  and  35mm  color 
and  b&w  motion  pictures,   T\'  spots   and  sound 
slidefilms.    Production    services    for    out-of-towTi 
producers.    F-\cilities:     Production    and    sound 
studios  and  laboratorj'  facilities  available, 

RECENT      PRODUCTIONS      AND      SPONSORS 
.Motion  Pictures:    Port  of  Call,   San   Francisco 


I  Port  of  San  Francisco);  One  to  One  (Bank  of 
America  .\T&S.\);  Man  on  the  Spot;  Traveler's 
Cheques  i  Johnson  &  Lewis,  Inc.  &  Bank  of  .Amer- 
ica .\T&S.A);  Careers  in  Business  Automation 
(Automation  Institute  of  .America);  The  Test  of 
Time  (Hewlett-Packard);  The  Best  in  the  West 
for  '62  (.Advg.  Assn.  of  the  West);  One  Gift 
Works  Many  Wonders  (I'nited  Ba\  .Area  Cru- 
sade). Slidefilms:  Lacto.se  —  The  Amazing 
Sugar  of  Milk  (Foremost  Dairies,  Inc.);  Careers 
for  Men  in  Business  Automation  (.Automation  In- 
stitute of  .America);  The  Piston  (E.  B.  Schwinger 
Co.);  Proper  Methods  of  Handling  Cash  (Bank 
of  America  NT&S.A).  TV  Co.m.\iercl\ls:  for  var- 
ious clients  through  major  agencies. 


Wilding   Inc. 

109  Stevenson  St..  San  Francisco  27,  California 
Phone:   DOuglas  2-77S9 
H.  B.  Butler,  Vice-President 
(See  complete  listing  under  Chicago  area) 

JOHN  WOLFE  &  COMPANY 

345  Sutter  Street,  San  Francisco,  Calif. 

Phone:  YUkon  6-5040 

Date   of   Organization:    1945 

John  Wolfe.  Partner 

Howard  Riddell.  Partner 

Bob   Gleason,  Partner 

Harry  Mnrph\-,  Sales  Manager 

Kathleen  O'Shea,  Secretary 
Services:  Covering  the  entire  audio-visual  field. 
Motion  pictures,  strip-films,  slidefilms.  musical 
spots  for  radio.  T\';  T\'  writing,  casting  and 
production.  Facilities:  Two  modem  sound 
stages,  completely  equipped  for  motion  pictures, 
and  sound  recording,  .Ainpe.v  recorders,  Stineway 
Grand,  extensive  sound  effects,  and  musical  li- 
brar\-.  .Auricon  cameras.  Maurer  film  recorder. 
Stancil-Hoffman  tape  recorder';. 

RECENT      PR,ODUCTIONS      AND      SPONSORS 

Motion  PicTiTiES:  Western  on  the  Moce  (Stan- 
dard Oil  of  California);  Clinac  (Varian  .Assoc); 
Man  with  Broad  Shoulders  ( Fibreboard  Products, 
Inc.);  Riier.side  Grand  Prix  (Harrah's  Club); 
Redwood  Romance  (Pacific  Lumber  Co.)  in  pro- 
duction. SLroEFLLMs:  The  Parkview  Story  (Park- 
view Cemetery  .Assn.),  The  1710  System  (IBM); 
The  Voice  of  Malaya  (BentleyMarkey);  Modem 
Oil  Seals  (.National  Seal);  Unified  Dial  System 
(Pacific  Telephone  Co.).  TV  Commerclals:  for 
Michaelson  .Advertising  for  Pacific  Plan. 

Other  California   Cities 


Chapman   5    Productions,   Inc. 
1605  West  Celeste  .Ave.,  Fresno,  California 
Phone:  BA  7-0300 

Frank  E.  Guire,  Vice-President  &  Manager 
(See  complete  listing  under  Los  .Angeles) 

San   Diego  Area 
ARJAN  MOTION  PICTURE  PRODUCTIONS,  INC. 
822  Eighth  .Ave.,  San  Diego    1,  California 
Phone:  232-5559:  232-1031 
Date  of  Organization:  July,  1962 
Date  of  Incorporation:  January,  1963 

D.  David  Bash,  President,  Director  of 

Photography 
William  E.  Brown.  Vice-Prcs..  Prod.  Mgr. 
Ricliard  Skinner,  Laboratory  Manager 
Joseph  Morosini,  Laboratory  Assistant 
Ser\tces:  Production  of  Smm  and  16mm  motion 
pictures  and  35mm  slidefilms  and  sound  filmstrips 
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ARJAN  MOTION  PICTURE  PRODUCTIONS: 
for  indiistr) ,  public  relations,  education  and  Ijusi- 
ness  sales  meetings.  F.\cu,ities:  Laboratory  facili- 
ties including  b&w  and  color  printing.  Camera 
equipment  for  16mm  filming,  silent  and  sound; 
optical  and  magnetic  sound. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pi<  n  lus;  TSX:  Advent  (Advanced 
Structures ) ;  Comtruction  Progress  Beport  ( U.  S. 
[National  Bank);  Homecomiufi  1962  (Calif.  West- 
U-m  Vniv.);  Raffe's  Floor  Covering  (Telic  for 
.\rmstrong  Cork);  T\'  Commkbchls:  for  .\rt's 
Roaring  20's;  City  .Motors  Ford;  San  Diego  Coun- 
ty Lincoln  Mercury  Dealers. 


D.    DAVID   BASH    PRODUCTIONS 

822  Eislilli  .Ave..  .San   Dies"   1.  California 

Phone:   232-55.59 

Date  of  Organization:   1958 

D.  David  Bash,  Owner-Producer 

Jean  A.  Bash,  Secretary-Treasurer 
Seruces:  Motion  pictures  for  T\',  programs  and 
commercials.  Si)ecialt\  :  News  film  service  for  TV. 
|F.\cilities:  Bell  &  Howell  and  .\uricon  cameras; 
!iiegati\"e  proci'ssor;  editing  and  projection  rooms. 

«ECENT      PRODUCTIONS      AND      SPONSORS 

IMoTioN  Pic:tihes;  Two  Worlds  of  Doctor  Turpin 
1  Project  Concern);  Elephant  Enclosure  (San 
Diego  Zoo);  Sews  Xow  (Bay  City  TV,  Inc.); 
DeLessops  Morrison  (Committee  for  a  Unified 
Port);  Sitimmmg  Pool  Conslruclion  (.Associated 
iSwimming  Pool  Industries.  Inc.);  Information 
■Center  Supplemental  Direclonj;  1962  Coiinltj  Fair 
\Exhibil-  Sloulh  to  Mouth  Resusitation:  I'nited 
Community  Services  (Pacific  Tel.).  T\'  Com.meh- 
lALS:  for  V'an  Deerlin  for  Congress  Campaign. 


COPLEY  PRODUCTIONS 
7776  Ivanhue  .\ve..  La  Joll.i.  California 
Phone:  GL  4-0311 
Date  of  Organization:  -April,   1956 

Branch  Office;  434  Downer  Place,  Aurora,  111. 

.Mrs.  Helen  Hanson,  Branch  Manager 
Howard  Matson.  Producer  —  Manager 
.Arthur  Pabst.  Director 
i   Frank  \\'illr\-.  Film  Editor 

Donald  Hubbard.  Cameratnan 
,   Paul  Holz,  Production  Assistant 
'   Sally  Hill,  Secretary 
I   Maryls  Seder,  Film  Librarian 
EBViCES:  Free  16mm  nio\ies  on  newspaper  ope- 
jations  and  promotional  pictures  of  tlie  general 
,an    Diego    area.    F-\cilities;    Sound    recording 
'icilitics;   studio,   and   editing   department.   Two 
Im  libraries  in  California  and  Illinois. 
ECENT      PRODUCTIONS      AND      SPONSORS 
loTlo.N  Pk:itbes:      What      Greater     ChuIIittge; 
"ewspaper  Retail  Advcrlisingi  Partial  Page  Stereo 
'olor,    (Copley   Productions);    SLmEFiLMs;    The 
Hrond  Greatest  Market;   Fighter  for   Freedom, 
Copley  Productions). 


ROGER  TILTON   FILMS,   INC. 

5023  San  .Aquario,  San   Diego,  California 
Phone:  BR  4-6439 
I  Date  of  Organization:   1955 

Roger  Tilton,  President 

Robert  Slierr\-,  Production  Manager 

Patricia  Tilton,  Secretary 

iRVlCES:  Complete  motion  picture  and  filmstrip 
roduction.  Comprehensive  communication  pro- 
ams  for  government  and  industrv".  F.vcilities; 
ffice,  insert  studio,  cutting  rooms;  all  equip- 
ent  for  3.5mm,  16mm  and  8mm  sound  motion 
cture  and  two  or  three-dimensional  filmstrip 
Joduction.  (Continued  above) 

I 
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RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  PiciiKhS:  Moment  lo  Act  i  N.itl  f^oun- 
cil  of  (;hurches);  Fairlane  Travelogue  (Ford 
.Motor  Co.);  Something  for  Everyone  (Santa  Bar- 
bara Semana  Nautica  .Assn.);  Rough  Road  to  La 
Paz  (Home  Federal  S;ivings  &  Loan  .Assn.); 
Modular   Components   for   Xaval    Tactical   Data 


System  (Sperry-R;ind,  I'NINAC).  Filmstbips; 
Untitled  educational,  series  of  6  (SiUi  Diego 
County  Dept.  of  Education).  TV  Pbocbams; 
S;)()r(.v  Unlimited,  series  of  39  (Home  Federal 
Savings  &  Loan  Assn.).  TV  Co.mmebclvls;  for 
San  Diego  Gas  &  Electric;  Union  Tribune  Pubg. 
Co.;  and  others. 
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ALL   SCOPE    PICTURES,    INC. 
Commercial    Film    Division 

20th   Century   Fox   Television 
1417   N.   Western   Ave.,   llolivwood   2T.   Calif. 
Phone:    Hollywood    2-6231 
Date  of  Incori^oration:    1946 

Gordon  S.  Mitchell,  President 

C.  D.  Owens,  Vice-President 

La  Xell  B.  Mitchell,  Secretary-Treasurer 

Bud  Ha>es,  Film  Editor 
Services:  Industrial,  pubHc  relations,  educational 
and  training  films.  T\'  commercial  and  theatre 
ad  films.  Live  action,  animation  and/or  stop 
motion  picture  productions.  F.acilities:  Studios 
1)1  2()tli  Centurv  Fo.^c  (both  Western  Ave.  and 
Foxhills). 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  PiCTiTtEs:  Untitled  (Sunset  Growers, 
Inc.).  T\'  Pbocb.vms;  Polka  Dot,  series  of  26  (no 
sponsor  indicated).  TV  Com.viebci.vls;  for  Kaiser 
.Aluminum  &  Chemical  Corp.  (Young  &  Rubi- 
cam);  Lux  Soap  (J.  Walter  Thompson);  Gallo 
Wine  (BBD&O);  Porta  Shop. 


ANIMATION,   INC. 
736   North   Seward   St..   llollNwood   3S.   Calif. 
Phone:   HOlh-wood  4-1117 
Date  of  Organization;  .April,  1955 

Branches:   791   Seminole,   Indian   Village,   De- 
troit 14,  -Mich.  Phone;  824-3113.  Fred  Frink. 
221  North  L;iS;dlc  St.,  Chicago  1,  111.  Phone; 
372-262S.  Joseph  W.  Edwards. 
Earl  Klein,  President 
Shirley  llartman.  Secretary  &  Head  of 

Adminislration 
Helen  Hansen.  Production  Manager 
Ed  Barge,     Don  Piccolo,  Bob  Kurtz, 

Creative  Directors 
Max  Ising,  Head,  Camera  Department 
Services;  Producers  of  animated  and  live  action 
T\'  commercials,  training  and  industrial  films, 
slidefilms.  F.\cii.mEs:  Stage,  animation  cameras; 
all  hve  action  equipment.  -Ampex  recorder  and 
editing  equipment. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictitses;  Return  of  Horschidc  Ilooprr 
(.Amer.  Medical  Assn.);  Bourns  (Bourns  Elec- 
tronics, Inc.);  Untitled  (Schick  Eversharp).  T\' 
CoMMEBCL\i,s:  for  over  100  majt)r  finns. 


* 


CHARLES   CAHILL   AND   ASSOCIATES,   INC. 

.5746   Sunset   Bhd..   Hollywood  2S,  Calif. 
Phone:  H011>-\vood  4-2131 

Date  of  Organizatifm:    1956 

Charles  H.   Cahill,  Owner 

Homer  O'Donnell,  Production  Manager 
Services:  Industrial,  educational  and  T\'  com- 
mercial film  production.  Distribution,  traffic 
safety  and  law  enforcement  training  films.  F.\- 
1  crLmES:  16mm  and  .35mm  studio  facilities. 
KTT\'  sound  stages,   etc. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion-  Pictures:  Routine  Stops   (Cahf.  High- 
way Patrol);  Clouds  of  Venus  (Nat'l  Aeronautics 
I  &  Space  .Admin.);  Sfop,  Look  and  Think  CS,  A); 


Safety  Belt  for  Susie  (UCLA  &  U.S.  Public  Health 
Service).  T\'  Com.mebchls:  for  Bardahl  Oil; 
Consumer  Labs;  Natumex;  Aeronavcs  de  Mexico. 

CATE  &  McGLONE  FILMS 
1850  North  WhitlcN,  Holhuood  2S.  Clalif. 
Phone:  Hollywood  5-lllS 
Date  of  Organization;  1950 

E.  D.  McGlone,  President 

T.  W.  Gate,  Writer-Director 

Paul  F.  Long,  Writer-Director 
Services;  Motion  pictures  for  industrial  rela- 
tions, sales  promotion.  s;des  training,  travelogues, 
T\"  productitms  and  commercials.  Color  stock 
librar>'  including  U.  S.  and  H;i\\;uian  aerial  cov- 
erage. F.\ciLrnEs:  16mm  photographic  equip- 
ment, camera  car.  creative  statf  for  writing, 
photographing,  directing,  editing  and  scoring. 
Portable  sound  and  hghting  equipment. 

RECENT      PRODUCTIONS      AND      SPONSORS 

MoTio.v  PicTiHEs;  Hawaii  Calls  (Hawaii  Visi- 
tors Bureau,  Pan  .American,  Matson,  Japan  Air 
Lines);  Hawaii  —  Pacific  in  Miniature  (Hawai- 
ian .Airlines);  in  Jiipane.se  (Hawaiian  Arlines, 
Japan  .Air  Lines);  Yosemite  Is  My  Home  (Yose- 
mite  Park  &  Curry  Co.);  High  Road  to  Yosemite 
I  Humble  Oil  &  Refining  Co.);  Jet  .Age  Airi>ort 
.  ,  .  #1  World  Way  (Los  .Angeles  Dept.  of  .Air- 
ports); Western  Wonderland  Travel  Introduclion 
(Western  .Airlines).  T\'  News  Film  Clips  for 
Yosemite  Park  &  Cum'  Go. 


^ 


CHAPMAN   5   PRODUCTIONS,   INC. 
1412  West  (;leno:iks   Blvd..  C;kndale   1,  Calif. 
Phone:   CHapman  5-9111 
Date  of  Organization;    1960 
Date  of  Incorporation:   1961 

Branches:  7813  .Atwood  St.,  District  Heights, 
Md.  Phone:  735-0415.  Carl  Fowler,  Mgr. 
1404  Linda  \ista  Lane,  Binningham  12, 
Ala.  Phone;  LYric  2-4716.  Robert  G.  Thomas, 
Mgr.  1605  West  Celeste  -Ave.,  Fre.sno,  Calif. 
Phone:  BA  7-0500.  Frank  E.  Guire,  Vice- 
Prcs.   &   Mgr. 

James  H.  Flint,  President  &  Gen.  Mgr. 

liobert  -A.  Lieban,  Vice  President  &  Prod.  Mgr. 

Frank  E.  Guire,  Vice  President 

Marv'  K.  Flint,  Secretary 

Harriet  Lieban.   Treasurer 

Wayne  Mitchell.   Director  M.   P.  Photography 

William  Gamct.  Director  Still  Photography 

Stod  Herbert,  Director.  Art  &  Animation 

Sid  Mandel,  Director  Creative  Writing 
Services:  Complete  services  for  audio-visual  pro- 
ductions; writing,  planning,  creating,  photog- 
gr;iphy,  editing,  sound,  idea  development,  pro- 
gramming, distribution  for  all  types  of  motion 
pictures,  and  sound  slidefilms;  including  docu- 
mentary, educational,  training,  public  relations, 
sales  promotion,  industrial,  T\'  spots  and  commer- 
cials. Services  available  either  complete  or  par- 
tiid.  F.\ciLiTiES:  Fully  equipped  for  photography, 
lighting  and  editing  facilities  and  equipment,  lo- 
cation sound  ecjuipment;  fully  staffed.  Birming- 
ham. .Ala.  Office:  Staffed  with  writers,  camera- 
men and  limited  production  facilities  and  equip- 
ment. Fresno,  Calif.  Office:  Staffed  with  writer 
and  production   director. 

RECENT      PRODUCTIONS      AND      SPONSORS 
Motion  Pictubes;  Hollywood  Bird  Hop  ([aybird 
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CHAPMAN  5  PRODUCTIONS: 

Prods.);  Special  production  assignment  (N'ew 
Holland  Machinery  Co.).  Slidefilms:  Mr.  Cali- 
fornia Turkey;  The  Boneless  Turkeij  Roll  (Calif. 
Turke\'  Promotional  Advisory  Board);  The  Road 
to  Profit  and  Independence  (The  Rnniar  Corp.); 
Lightninft  Strikes  the  Office  (David  Olen  Advg. 
Agcy.);  Skijroad  (Hi.\s<m  &  jorgcnsen);  Lifeline 
(Glendale  Sanitarium  &  Hospital);  Gold  Foil 
(Dr.  Rene  Eidson).  Slide  &  .Meeting  Pbesen"- 
T.\TiONs  .\KD  Li\-E  Siiow.s:  for  Hoffman  Electron- 
ics Coip.;  Citizens  National  Bank;  Western  States 
.•\d\g.  Agc\'.  Assn.;  jessup  Breeders;  Republican 
Party-;  Committee  to  Re-Elect  Thelin;  Nat'l  Ayr- 
shire Breeders  Assn.;  Northrop  (West  Assoc). 


R.   B.   CHENOWETH   FILMS 
S021    East   Secund,    Uo\vne> ,    California 
Phone;   TOpaz   1-9909 

Date  of  Organization;    19.5.5 

Robert  B.  Chenoweth.  Owner 
Charles   Rapp,  Associate  Producer 
Ralph    Curtis.    Photography 
Services;     Motion    pictures    and    slidefilms    for 
public  relations,   sales,   training,   T\'   and   educa- 
tion.   Sub-contract    partial    productions    —    pho- 
tograph), editing  and  cutting.  Facilities;   Com- 
plete   Ifimm    editing;    location    lighting;    .\rriflex 
and   Cine-Special  cameras.   Use   of  sound   stages 
and   dubbing   facilities   in   Holl\-\vood   area. 

RECENT      PRODUCTIONS      AND      SPONSORS 

.Motion  Pk:tihes:  Your  Health,  .series  (.-Mle'i 
Colloids);  Seven  Weiser  Standards  for  Highest 
Quality  (Weiser  Co.);  partial  productions  (Au- 
tonetics  Div..  North  Amer.  Aviation,  Inc.).  T\" 
CoM.\iEBCi.\LS;  for  Water  Broom  Mfg.  Co. 


CINE-TELE   PRODUCTIONS 

6325  Santa  Monica  Blvd.,  Hollywood  .38.  Calif. 
Phone:    Hollywood    5-3376 

Date  of  Organization:    1945 

Harry  J.   Lehman,  President 
Jacques    R.    Leiiman,    Vice    President 
Jesse  Davis,  Production  Supervisor 
Clayton   McKiddy,    Unit   Manager 
Services;    Training,   pubhc   relations,    industrial, 
business    films.    TV    commercials,    live    and    ani- 
mated;  slidefilms,   35mm   and    16mm,   b&w   and 
color.    F.^ciLiTiEs;    .Mitchell,    .^uricon    1200    and 
Bell    &    Howell    cameras;    Master    lights,    studio 
art,  dry  lab,  location  filming  ecjuipment,   16mm 
Westrex  tape  recorder;  editing  rooms  and  Movi- 
<.la  equipment;   projection   theatre. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictlres:  San  Fernando  Rcy  1962  (Red- 
wood-Calif. Ltd.);  Untitled  traffic  training  film 
(Highway  Patrol).  T\'  Progr.^ms:  Out  of  the 
Past,  pilot  series  (Cine-\'iew.  Inc.).  T\'  Com- 
merchls:   for  Helms  Bakeries. 

COLUMBIA   PICTURES  CORPORATION 
Commercial  &  Industrial  Films  Division 

Columbia  Pictures  Studios,  143S  North  Cower 
Street,  Hollywood  2S,  Calif. 

Phone:    Hollywood   2-3111 

Date  of  Organization;   1923 

Joe  Swavely,  Director,  Industrial  Film   Div. 

Richard  Kenis,  E.xecutive  Producer 

Roy  Hollingsworth,  Production  Manager 

Edward  Rinker,  Account  Executive 

Robert  Bennett,   Creative  Director 

Jack  Daniels,  Edgar  Beatt\,   Phillip  Patton, 

Staff  Directors 
Thomas  Conlon,  Editorial  Director 
Robert  Baldwin,  Art  Director 
Janet  Crumley,  Office  Manager 


Services;  Complete  production  of  films  for  pub- 
lic relations,  sales  training  and  promotion,  T\' 
commercials,  etc.  Facilities;  Three  production 
centers  consisting  of  23  stages;  thousands  of  in- 
terior and  exterior  sets  including  entire  %illage, 
period  and  city  streets,  swimming  pool,  park, 
roads,  warehouse  of  props,  art,  casting,  camera, 
sound,  hair  style,  makeup  departments,  rear  pro- 
jection, blue  backing  and  infrared  matte  photog- 
raphy.   Foreign    production    facilities    available. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.N  Pictures;  The  Sales  Meeting  (Owens- 
Corning  Fiberglas  Corp.);  Fantasy  in  FortreU 
Star  in  Crepe  (Celanese  Corp.);  A/o  More  Wed- 
nesdays; The  Hurrying  Kind  (U.  S.  Anny); 
Eddie,  Inc.  (The  Maytag  Co.).  TV  Commer- 
ci.\LS:  for  major  firms  through  such  agencies  as 
].  Walter  Thompson  Co.;  Saul  Bass  &  Assoc; 
Compton  Advg.;  Kenyon  &  Eckhardt;  BBD&O; 
Youn,g  &  Rubicam;  Leo  Burnett;  Campbell-Ewald; 
Wade  Advg.;  Xeedham.  Louis  &  Brorby;  Honig- 
Cooper  &  Harrington;  Benton  &  Bow  les;  McC;mn- 
Erickson;  Dancer-Fitzgerald-Samplc;  D',\rcy; 
Reach.  McClinton;  Ted  Bates;  Foote,  Cone  & 
Belding;  N.  W.  Ayer  &  Son;  Gardner  .\dvg.; 
Tadiam-Laird;  Bauer  &  Tripp;  Guild,  Bascom 
&  Bonfigli;   .Mathisson  &  Assoc. 


DUDLEY   PICTURES   CORPORATION 
AND    CINERAMA    (Commercial   Films   Div.) 
666  North   Robertson   Blvd..   West   Hollywood, 

Calif. 
Phone:   OLympia  7-0801 
Date  of  Organization;    1944 

Carl  W.  Dudley,  President 

Eleanor  M.  Dudley,  Vice  President 

.\Kcc  .Ash.  Secretary-Treasurer 

R.   W.    Barnes.   Comptroller 

Ernest  Flook,  Editorial  Supervisor 

Otto  Lang.  Producer-Director 

Herman  Boxer,  Script  Dept. 
Services;  Producers  of  theatrical,  television,  in- 
dustrial and  educational  motion  pictures  and 
filmstrips.  F.\cilities:  Offices,  editorial  and  dub- 
bing; complete  camera,  lighting  and  production 
eciuipment  for  studio  and  location  work. 

RECENT      PRODUCTIONS      AND      SPONSORS 

.Motion  Pictures;  Superjct  to  Europe:  Supcrjii 
to  the  V.  S.  .A.  (Trans  World  .Airlines);  Acrosx  the 
South  Pacific  (P&O-Orient  Lines);  Alpine  Holi- 
days (Alpine  Tourist  Commission);  Annual  Re- 
port (Southwestern  Public  Service  Co.);  Crand 
Tour-Europe  (B.  O.  A.  C.);A  Place  Called  Honw 
(Boys'  Town);  Adventure  in  Scandinavia  (Scan- 
dinavian Tourist  Commission);  Grossglockner 
Road  (Austrian  State  Tourist  Dept.1;  World  in 
Miniature  (New  Zealand  Go\t.  Travel). 
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Elliot,   Unger  &  Elliot 

c  o  Columbia  Studios,  1438  N.  Cower, 

Holh'wood,    California 
Phone:  Hollywood  2-3111 

Joe  Swavely,  Division  Supervisor 

Richard  Kerns.  Division  Supervisor 

(See  complete  data  under  .\ew  York  Cit\) 


A  Majority  of  Film  Awards 

Producers  whose  listings  appear  in 
these  pages  have  consistently  won  the  vast 
majority  of  awards  given  to  outstanding 
films  through  the  years.  Their  experienced 
staffs,  superb  facilities  and  dedication  to 
this  medium  is  evident  in  the  quality  of 
pictures  produced  by  companies  listed 
in  this  13th  Production  Review. 


JERRY    FAIRBANKS    PRODUCTIONS 
OF  CALIFORNIA,    INC. 
1330  North  \  iiic  Street,  Hollywood  28,  Calif, 
Phone:    Hollywood   2-1101 

Branches:  in  Chicago,  952  N.  Michigan  Ave., 
WHitehall  4-0196.  Frank  J.  Westbrook, 
President,  Jerrv  Fairbanks  Productions  of 
Illinois.  In  Detroit;  10432  McNichols  Road. 
Phone;   UNiversity  4-0770. 

Date  of  Organization;   1929 

Jerry   Fairbanks.   President   &   Exec.   Producer 

Charles  Salerno,   Jr.,  Vice-President 

Don  Tavlor,  Staff  Producer 

Leo  Rosencrans,  Creative  Director 

Robert  Larsen,  Staff  Director 

Donn  Greer,  Art  Director 

Robert  Scrivner,  Production  Mgr. 

Grant  Spicer,  Studio  Manager 
Services;  Industrial,  theatrical  and  TV  motion 
pictures.  F.acilities;  Full  studio  facilities;  sound 
stage;  IS  camera  units;  16mm  and  .3.5min  includ- 
ing MultiCam  process;  16mm,  35inm  and  mag- 
netic soimd  recording  and  re-recording;  editing; 
opticals;  blue  screen,  film  and  music  libraries; 
technical  ;ut,  crcati\e  and  music  staffs. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures;  Century  21  Calling  (.Ameri- 
can Telephone  &  Telegraph);  Styled  in  California 
(.Montgomery  Ward);  We  Hold  These  Truth.'i 
(Harding  f  College ) ;  Take  a  Cood  Look  (Oldsnio- 
bile);  What  Ls  Contynunism?.  The  Difference  Be- 
tween Conimunisin  and  Socialism.  What  Can  We 
Do  About  It?  (National  Education  Program);  The 
Invisible  Force  (Insurance  Information  Institute). 
Television  Commerci.\ls:  for  .Adorn,  Toni,  Bell 
&  Howell,  Oldsmobile,  Ovaltine,  Stroh's  Beer, 
Helene  Curtis  and  others. 

GEORGE   FENNEMAN   PRODUCTIONS,  LTD. 

6269   Sclni'a    Avenue,  Hollywood,   California 
Phone:   HO  6-3.544 

D;ite   of  Organization;   JuU',    1962 

George  Fenneman.  President 

Charles  H.   K<-ilus.  Vice  Pres.,  Prod.  Mgr. 

Da\id    Licht,    Secretary-Treasurer 

John  C.  Orr,  Head  of  Sales 

.Norman  Suffern,  Chief  Editor 
Services;  Production  of  T\'  commercials  for 
advertising  agencies;  production  of  industrial  and 
training  films;  creative  supervision  and  consulta- 
tion on  TV  campaigns  or  single  commercials.  F.\- 
cilities;  Use  full  facilities  at  MGM  and  .Allied 
.Artists  Studios,  including  back  lots. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Modern  \\'ay  to  Build  (Doug- 
las Fir  Plywood  Assn.);  Hidden  Values  (Cole 
&  Weber).  TV  Progb.\ms;  David  Brinkley's 
Journal  (NBC);  House  of  Living  Light  (Cole 
&  Weber);  The  Bartender  (Dougkis  Fir  PKwood 
Assn. ) . 

FIDELITY  FILMS,   INC. 

1450  North  Seward  St.,  Holhwood   28,  Calif. 
Phone:    Hollywood    2-7484 
Date  of  Organization:    1951 
Date  of  Incorporation:  1958 

Ed   Johnston,   President,   Production    Manager 

Jacqueline  \'.  Bulloch,  Assistant  Production 
Manager 

Ernesto   Cervera.   Sound  Technician 

Libby  Wright,  Art  Director 
Services;  .Art,  animation,  still  and  li\e  photog- 
raphy. Complete  production  of  live  and  animated 
T\  commercials,  business  films,  sound  slidefilms. 
Equipment  distributor.  F.xcilities;  Art,  anima- 
tion,   editorial    departments;    sound    insert   stage. 
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FIDELITY  FILMS 
dressiiif!  rooms,  soiiiid  booth  with  Ampcx  equip- 
ment;  i6mm  and  35mm   motion   picture   equip- 
ment:  )6mm  animation   crane;  still  photograph) 
studio  and  eqiiipnunt. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictlhes:  Three  35nim  color  sound  the- 
ater commercials.  (Green  Spot  Inc.);  Slide- 
films;  SongF est  Series,  (self-sponsored);  Calavo, 
(Anderson-McConnell);  Freezer  Plan  and  Refer- 
ral Plan.  (Youngsware);  Guartone  Xutone,  (Les- 
ter Distributing);  Your  Third  Telephone.  (Pa- 
cific Telephone);  The  New  World  of  Living, 
'  (Marquette  Corporation);  The  Big  Thirst,  (Green 
I  Spot  bic. );  T\'  C()\L\iiincL\Ls:  Animated  Titles 
(Consolidated  Film  Industries);  Hudson  Shoes; 
Karl's  Shoes  (Sp;ac  &  Time  Advertising);  7  ;mi- 
'  mated  commercials  K;dph's  Giocery  Co.,  (Glas- 
ser-Gailey);  Delta  Savings  (Ron  lilaud  Adver- 
tising);   Welchs    Candy    ( Beckmaii-Koblitz). 


FILMFAIR 
1040  North  McCadden  Place.  Ilnlb  «o(.d,  Calif. 
Phone:  Hollywood  4-8193 
Date  of  Organization;    1960 

August  A.  lekel,  President  &  Exec.  Prod. 

William   D.   Jekel,   Vice   President 

Kenneth  Champin,  Vice  Pres.  &  Anini.  Dir. 

Dick  \an  Bcnthem,  Vice  Pres.  &  Art  Dir. 

Ka\'  Himes,  Secrelmtj-Treasurer 

Bob  Sage.  Lire  Action  Supervisor 

George   .•\leh,   Sound 

Jacques  Dury,  Editor 
Sekvices:  Live  action  and  animated  films  for 
commercial  and  industri:il  accounts.  F.vcilities: 
Complete  studio  in  two-story  10, 000  sq.  ft.  build- 
ing. Includes  art  rooms,  theatre,  iuiiinatiou  crane, 
sound  editing  and  t7:uis(er  equipment,  editing 
rooms  an<l  li\c  aclinu  insert  sta^c. 

RECENT  PRODUCTIONS  AND  SPONSORS 
T\'  CoM.MLnriALs:  lor  Chifton  (  Foote,  Coin-  & 
Belding);  Ma.^  Factor  (Direct);  Ma.\  I'actor 
(Carson-Koberts,  Inc.);  Bank  of  .America  ( John- 
son &  Lewis);  Malt-O-Meal  (C:unpbell-Milhun); 
Northwestern  .Mutual  Insurance  (.Miller.  .Maekay, 
Hoeek  &  Hartung);  Foremost  Milk  (Guild.  Bas- 
,  com  &  Bonfigh);  McCulloch  (Fuller  &  Smith  & 
Ross);  Rath  (Earle  Ludgin). 


FINE  ARTS   PRODUCTIONS,   INC. 
7417    SuLisel    Blvd.,   llolhwoud    4G.   California 
Phone:  Hollywood  7-7107 
Date  ol  Organization:   19.53 
Date  of  Incorporation:   I960 

John   Wilson.   President 

Steven  S.  Click.  Comptroller 

Robert    L.   Curtis,   .\niination    Director 

Ronald    E.    M;iideiil)erg,    Designer 

Sam  M.  Cornell.   .Xninialion 

Eugene  Borghi.  ASC.  Camera 
Sehvices:  Animation,  including  art,  storvboard. 
script,  and  titles  for  TV,  education;d  arid  the- 
atrical motion  pictures.  Development  and  pro- 
duction of  cartoon  shows.  T\'  programs  and  spe- 
jcials.  Scientific  advisory  board  for  space  films. 
,Facilities:  Complete  studio  including  animation 
camera  for  16min  and  35nun.  I^;irgc  sound  stage 
|and  complete  4  ilKinnel  recording  t;ieilities. 
RECENT  PRODUCTIONS  AND  SPONSORS 
-Motion  Pictlhls:  joiniici/  to  the  Stars  (Boeing 
l-Airplane  Co.  -  Seattle  \\'orld's  Fair);  Orange 
•Blossom  Wedding  Rings  (Traub  .Mfg.  C;o.); 
•  Haihtones  and  Halibut  Bones;  The  Emperor's 
•Oblo'ig  Pancake  (NBC);  The  Two  of  Us  (Desilu 
iProds.). 


'^  this  symbol,  appearing  over  a 
producer's  listing,  indicates  that  display  adver- 
tising containing  additional  and  useful  reference 
1-ita  appears  in  other  pages  of  this  13lh  Annual. 


FLAGG   FIIMS,   INC. 
6345  Founl:iiii   Ave.,   llullvvvo.id  2S.  Calif. 
Plione:  Hollywood  2-0902 
Date  of  Organiz.ition;    194S 

Don  Flagg,  President 
Toni    Fhigg,   Vice  President 
.\nne  Schwartz,  Secretary-Treasurer 
<..lenn  Smith,  Production  Manager 
.Mildred  .Atkinson,  Office  Manager 
Seh\"ic:ks:    T\'    eoiumereials,    sales    films,    indus- 
trial  films;    35mm,   b&w   and   color.    F.\cilities: 
Complete   production   and   creative   facilities    in- 
cluding st:igf. 

RECENT  PRODUCTIONS  AND  SPONSORS 
T\'  CoMMKHCLVLS;  Series  lor  Interstate  Bakeries; 
Halston-Pnrina  Co.;   Enco   Co. 


FORMAT   FILMS,    INC. 
4741  Laurel  Canyon  Blvd..  .\ortli  llollvwood, 

Califurnia 
Phone:   POplar  9-3610 
Date  of  Organization:  October,  1959 

Branch:  360  N.  Michigan  Ave.,  Cliicago  1, 
111.  Phone;  Fliumeial  6-3585.  (erry  .Abbott, 
\'icc  President. 

Herbert   Klynn,   President 

Bud    Cietzler,    Executive   Vice   President 

Jules   Engel.   Vice  President 

Leo  Salkin,  Vice  President 

Hemietta    Jordan,   Vice   President 

lulie  Buyer,  Secretary 
Services:  Producers  of  animated  ;Mid  live  action 
films  lor  T\'  commercials,  T\'  progr;im[ning,  the- 
iitrical  shorts;  feature  and  industrial  iilms.  F.\- 
ciLiTiKs;  Sell-contained  ;mimated  film  studio  in- 
eluding  creative  de])artineuts,  cameras,  editing, 
sound   recording   ;uid   dubbing. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Morio.N  I'lcriuLs;  Icarus  Montgolficr  Wright 
(no  spon.sor  indicated).  T\'  Prc)(;r.\m;  The  Alvin 
Show,  series  (CBS-TV);  The  Shrimp  (no  spon- 
.sor indicated).  T\'  Commehclvls:  for  .Miux  Fac- 
tor; Gallo  Wine;  General  Foods;  Foremost  Dair- 
ies; Folger's  Coffee. 

GALLANT  PRODUCTIONS,   INC. 

5746  Sunset   B)uile\;ird.   Hollywood   2S,  Calif. 
Phone:   HO  6-1314 

Date  of  Incorporation:  Jiilv,  1962 

Jack  Scellato,  President 

Donald  Koppang,  Vice-President 

Fredrie  Bay,  Secretary-Treasurer 
Services:  Industrial  and  special  purpose  films 
including  sound  filrustrips,  T\'  ;tiid  r;idio  commer- 
cials. Public  and  industrial  relations  consultation 
and  marketing  programs.  .Market,  audience  and 
media  research;  storyboards,  scripts,  art  and  ani- 
m;ition  services.  F-\cilitiks:  Film  production,  art. 
:uid  animation,  music,  graphics  and  editorial  de- 
partments and  equipment. 

(New  company  organized   |uly.   1962) 


DOUG  GEORGE  ASSOCIATES 

1137  North  Cole  Avenue.  Hollywoiid  38. 

California 
Phone:    Hollywood   2-2480 
Date  of  Organization:  1954 

Douglas   F.   George.   Owner,   Producer 

Pete  Butzen,  Art  Director 

.Margaret  .McGarrigle,   Photography 

Bob  Burbridge,  Photography' 

Ken  Gross.  Titles  &  Visuals 

Milt  Transchell.  Writer 

Bett\-   Billings.   Scripts 

Cameron  .McKay,  Sales 
Services:  Moticm  pictures,  slidefilms.  slides,  sales 
and   meeting   presentations;    presentation    equip- 
ment   rentals.    F.acilities:    Fullv    equipped    pho- 


iM^^  C2i%^iff  C2 
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tography.  lighting,  editing;  AmpcN  l;iiie  record- 
ing;  art  department. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Slidefilms;  Farming's  \ew  Face  (Successful 
Farming  Magazine);  'Year  of  Opportunity  (Max 
Factor);  Quality  Crows  on  Trees  (Squirt  Co.); 
You're  in  the  Picture  (So.  Calif.  Edison);  It 
Takes  People  (Unicm  Bank).  Live  Shows:  for 
.Max  Factor;  Squirt  Co.;  So.  Calif.  Fdisou;  Union 
Bank.  

Gronfray-lavwrence   Animation,   Inc. 

716    North    I,;i    Bre:..    llollvwood    2S,    C:llif. 
Phone:   W  Fbster  6-8158 
leletype:  LA  1463 

Kav-  Patterson,  President 
Robert  L.  Lawrence.  Vi'cc-Pre*irfefi( 
Grant  Simmons,  Secreiary-Trea.surer 
(See   complete   data   under   Robert   Lawrence 
Productions,   Inc.,  listing.  New  York  City) 

GRAPHIC   FILMS   CORPORATION 

916    N.   C:ilrus    Avenue,    lliillvwiod    38.   Calil. 
Phone:  Hollywood  7-2191 
Date  of  Organization:    1941 

Lester   Novros,   President 
James   Connor.   Chief.   Camera   Division 
\.  Cordon   Legg.  Chief,  Animation  Division 
Services:    Production   of  animated   and   live   ac- 
tion  films   tor   industry   and    government.    Design 
and  publication   ot    booklets,   brochures   and    vis- 
ual presentations.  F.\c:iLrriEs:   Aniuiiition  depart- 
ment   including    stand    for    16mm    and    35mm; 
35mm    Bell   &    Howell    St;uidard    Ciuuera;    ]6nim 
&  35mm  .Arriflex  camera;    16mm  &  35mm  Movi- 
olas;   cutting    and    screening    rooms;    permanent 
animation  .lu<1  live  action  staffs. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Picti^res;  Lifiline  —  Acrosjyace  Logis- 
tics Today:  Lifeline  —  Aerospace  Logistics  To- 
morrow (Logistics  Command.  U.  S.  Air  Force); 
Delta  Wing  Bomber,  five  films  (U.  S.  .Air  Force); 
Chemical  Man  (Abbott  Labs);  Pyramid  to  Po- 
laris, animation     (Lockheed    Missile    &    Space). 


The   Jam   Handy  Organization,   Inc. 
1680  North   \'ine   St..  Hollywood  28,  Calif. 
Phone:  Hollywood  3-2321 
Thomas  G.  Johnstone,  in  charge 
Ser\'ice  office  and  production. 
(See  complete  listing  under  Detroit  area) 


HARRIS-TUCHMAN    PRODUCTIONS,    INC. 

751    North   Highland.    Hollywood   38.   C:alif. 
Phone:   WEster  6  7IS9 
Date  of  Organization:    1950 

Ralph  G.  Tuehman,  President  &  Cen.  Mgr. 

Fran  Harris,  Vice  President 
Services:  Creative  writing,  planning,  produc- 
tion of  motion  pictures  and  sound  slidefilms  for 
sales,  training,  public  relations,  sales  talks  on 
film,  sales  meetings.  T\'  commercials,  live  action 
or  animation.  F-vcilities:  Staff  writers  and  artists, 
fully  equipped  stage,  complete  working  kitchen, 
all  editing  facilities  for  3.5mm  and  16mm,  ani- 
mation department,  (irojcction,  music  library, 
stock  iilui   librarv'. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictlires:  Maintaining  Your  Home  (Red- 
E-Crete).  Slidefilms:  Serving  Industry  From  A 
to  Z  (Annin  Co.);  The  Story  of  Profits  (.Acme 
Hardware  Mfg.);  The  Sizzle  that  Sells  Mobile 
Homes  (Plywall);  Greedy  Hands,  syndicated. 
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ALFRED   HIGGINS   PRODUCTIONS 

9100   Sunset    Bhd.,    Hollywood    69.    Calif. 
Phone:  TRemont  8-0330 

Date  of  Organization:    1958 

Alfred   H.   Higgins,  President 

Foster  Denker,  Production   Manager 

Dorothy  Prosser,  Administration 

Lyle  Robertson,  Senior  \\'riler 
SER^^CES:  Complete  production  ser\'ice  from 
script  to  screen  for  motion  pictures  and  sound 
slidefilms;  public  relations,  industrial,  training 
and  sales  films.  Facilities:  Equipped  for  all 
phases  of  production;  mobile  liyhting  and  loca- 
tion equipment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Fictltbes:  Evertj  Litter  Bit  Hurts;  Count 
tliat  Day  Lost;  Oasis  in  the  Desert;  general  sales 
meeting  films  (Richfield  Oil  Corp.);  The  Pre- 
Fabricated  House  (Lockheed  Airport  Service, 
Inc.);  This  Is  Bullpup;  Bullpup  Handling  Pro- 
cedures (U.  S.  Navy). 


TOM  HOTCHKISS  COLORFIIM  PRODUCTIONS 

S17   South   Glenoaks   Blvd.,   Burbank,  Calif. 
Phone:    Mcloria   9-3660 
Date  of  Organization:   1950 

Tom  Hotchkiss.  Executive  Producer 
Evelyn  Hotchkiss,  Business  Manager 
SERV^CES:    Complete   16mm  production.    F.vciLi- 
TiES:  Mobile  photograph)'  and  sound  unit;  16mm 
editorial  rooms  and  vault  storage:   sound   record- 
ing and  mi.\-ing. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion-  Pictures:  The  Making  of  Benny  (Cala- 
vo  Growers  of  Calif.);  San  Francisco  Calhng 
(Ohve  .Advisorv  Board);  Winning  of  the  West 
(Calif.  Interstate  Tel.  Co.);  Out'  of  the  Arctic 
(Arctic  Missions,  Inc.);  World  Fellowship  (Mis- 
sionary Board,   Free  .Methodist  Church). 


INTERNATIONAL  VIDEO  TAPE,  INC. 

5907  West  Pico  Blvd.,  Los  Angeles  35,  Calif. 
Phone:    \\  E   7-2323 
Date   of   Incorporation:    1959 
William    F.    Wallace,   President 
Richard  M.  Rosenbloom,  Vice  President 
Daniel  F.  Brewer,  Mgr.,  Tech.  Operations 
Services;     Complete    creative    and    production 
services;    specialists    in   videotape    to   film    tech- 
niques for  business,   industry,   government,  tele- 
vision   commercials    and    programs.    F.\cilities; 
Complete  studio  and  location  videotaping  facili- 
ties including  4  .Marconi  cameras.  2  .Anipex  vi- 
deo-tape   recorders    with    amtec    and    inters)-nc. 
Special  effects  and  matting  amplifier. 
RECENT      PRODUCTIONS      AND      SPONSORS 
TV  Progr.\.vis:  From  This  Moment  On   (Muscu- 
lar  Dystrophy   Assn.);    Wide   World   of    Sports, 
series;    Roy    Rogers    Show,    series     (.\BC-TV)- 
California  Campaigns   1962    (Gov.   Brown).   T\' 
Com.merclu,s:  for  Snowball   (BBD&O). 
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Robert   H.    Klaeger   Associates 
of   California,   Inc. 
4024  Radford  Av«.,  North  Holl.vvvood,  Calif. 

Robert  H.  Klaeger,  President 
Robert  A.  Drucker,  Vice-President 

(See  complete  hsting  under  .\ew  York  City) 


"^  this  symbol  over  a  producer's 
listing  in  tliese  pages  refers  to  display  adver- 
tisement  within    this   Production    Review    issue. 


KLEIN    BARZMAN 
706   North  LaCienega   Blvd.,  Los  .\ngeles   69, 

California 
Phone:  OL  5-6565 

Date  of  Organization:  November,  1960 

Bob   Klein.   Partner 

.■Man  Barzman,  Partner 
Services:  Creation  and  production  of  advertis- 
ing campaigns,  commercials,  specializing  in  hu- 
mor. Radio.  TV,  live  action  and  anim;ition, 
and  print  media.  .-Mso  integration  into  market- 
ing, promotion  and  merchandising.  F.\cilities: 
Full  animation  and  live  action  facilities  produc- 
ing and  recording.  .^Iso  T\'  program  production. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.\IoTio.N  PicTi-REs:  Gov.  Pat  Brown  Re-Election 
Campaign;  Lt.  Gov.  Ander.ion  Rc-Elcction  Cam- 
paign (Demo.  Party  —  Calif.);  Two  for  the 
See.mw  (.\Iirisch  Co.  —  United  .Artists);  Flight 
Exhibit  (CaM.  Museum  of  Science  &  Industry); 
Get-Out-The-Vote,  animation   (Teas  for  TV)'. 

LYTLE   PRODUCTIONS 
4121  Redwood   Ave..  Los  Angeles   66,  Calif. 
Phone:   UPton   0-3985;   E.Xmont   1-5261 

Date   of  Organization:    1951 

Ralph  M.   HaU,  Manager 
Robert  Hvskell,  Animation  Art  Director 
Christopher  Bristol,  Dir.  of  Production 
Loren  L.  Summers,   Chief  Cameraman 
Services:    Complete  motion   picture   and   sound 
slidefilm   production.    16mm   and   35inm   motion 
picti-res    for    industry,    T\'    and    government,    in- 
cluding   writing,    animation,    camera    and    sound 
recording    and    editing    services    for    partial    or 
complete  production;  in-house  animation.  F.\cii-- 
ities:   28,000  sq.  ft.  with  8,000  ft.  fully  equip- 
ped sound  stage,  set  construction;  seven-channel 
.\Iagnasync    sound    s\'stem,    recorders,    dummies 
and    console;    projection    rooms,    vaults,    editing 
rooms,  stQl  photo  labs;  cleared  to  Top  Secret. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  The  Common  Ground  (.\mer. 
Institute  for  Foreign  Trade);  series  of  classified 
films  for  various  agencies  of  govenuiient.  Slide- 
films:  Cicil  Defense  in  Industry,  series  of  six 
(OCD  -  Dept.  of  Defense);  Cit:i;  Defense  Hos- 
pital Training,  series  of  four  (Dept.  of  Health, 
Educ;ition  &  Welfare).  TV  Progb.vm:  San  Diego 
—  City  in  Motion  (City  of  San  Diego). 

McNAMARA   PRODUCTIONS,  INC. 

S230  Beverly   BKd.,  Los  Angeles  4S.  Calif. 
Phone:   OLive   1-2510 

Date  of  Incorporation:  October,  1956 

Don  Driscoll,  President 
Duffe  Keller,  Vice  Prendent 
Don  Killian,  Jr.,  Secretary-Treasurer 
Lois  K.  Perry,  Assistant  Secretary 
Don  L.  Sykes,  Vice  President.  Editing  &  Prod. 
Services:     16mm    and    .35mm    industrial,    sales 
promotion,  public  relations,  educational,  medical, 
scientific    and    training    films;    T\'    commercials; 
slidefilms,  color,  b&w.  Facilities:  Creative,  pro- 
duction, animation,  editorial  facilities;  16mm  and 
35mm     photographic     and     editing     equipment; 
16mm  projection  and  interlock  equipment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pictures:  Assignment  —  LSI  (Lear- 
Siegler,  Inc.);  Northrop  in  Space  (Northrop 
Corp.);  Civil  Engineering  in  Aerospace  Defense 
(V.  S.  .\ir  Force);  T7ip  Case  of  the  Fantastic 
Plastic  (Naugatuck  Chemical  Div.,  U.  S.  Rubber) ; 
Opportunities  Unlimited  (Santa  Maria  Chamber 
of  Commerce). 

Mode-Art  Pictures,  inc. 
1904  Preuss  Road,  Los  Angeles  34,  Calif. 

J.  L.  Baker 

(See  complete  listing   under   Pittsburgh.    Pa.) 
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MPO   Productions,   Inc. 
800  North  Seward   St.,  Hollvwood,  Calif. 
Phone:   H01Iy-»vood  6-3341 
Mel  DeUar,  Vice-President 
(See  complete  listing  under  New  York  City) 


^ 


Fred    A.    Niles    Communications    Centers,    Inc. 

65(1  North  Bronsoii.  llolKwood  2S,  Calil. 
Phone:  HOllyvvood  3-S154 

Lionel  Grover,  Vice  President 

Ed  Morgan,  Executive  Producer 

Marion  Whaley,  Admin.  Editing 

(See  complete  listing  under  Chicago  area) 
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PARTHENON   PICTURES 
Hollywood 
2625   Temple    Street,    llolhwood    26,   Calif. 
Phone:    Dunkirk    .5-9311 
Date  of  Organization:   1954 

Charles   (Cap)   Palmer,  In  Charge 
John  E.   R.   McDougall,   Producer-Director 
David  Bovven,   Produeer-Tcchfilms  Div. 
Don   Livingston,  Assoc.   Prod.,   Director 
Guy  ."Vdenis.  Assoc.  Prod.,  Director 
Ron  Hagerthv.  .-iisoc.  Prod.,  Director 
Ted   (W.  T.)'  Palmer.  General  Manager 
John    Berneau,   Production   Manager 
jack  Meakin,  Music  Director 
-Marge  Benson,  Casting  Director 
Glen  Holse,  Art  Director 
Services:    Films   for   business-documentary    and 
"photoplay."    Techfilms    DiviHon    makes    techni- 
cal and  "report"  films.  Datafilms  Division  makes 
short  films  for  individual  instruction.  Facilities: 
Sound  stages  with  offices,  craft  rooms,  and  pro- 
jection theatre,  adjoining.   Usual  full  professional 
equipment  in   camera,   lighting,   sound,   editorial 
and  projection;  35mm  and   16mm.   .\ccess  to  all 
Hollyv\"ood  resources. 

RECENT      PRODUCTIONS      AND      SPONSORS 
.Motion   PicTrrRES:    The   File  on  Henry   Royall;       < 
The  Lending  Officer  (Bank  of  America);   Tele-      • 
vision  in  Education;   The  Information  Operator; 
Communications  Services  for  ET\';  TV  in  Edu- 
cation and  Closed  Circuit  £7T  System,  capsule      i 
versions    (.\mer.   Tel.   &  Tel.);   Happy  Holidays      ' 
.  .  .  Along  the  Potomac   (American  Oil);   Com-      \ 
pctence   In   Depth    (Gen.   Tel.   &   Electronics   &      ' 
Sylvania);    Facilities   &    Capabilities    —    Weston      '• 
Hydraulics   (Borg  Warner);   The  Hardesty  Case 
I  Ford  Motor,  Marketing  Institute).  Slidefilms:       ' 
The  Lending  Officer;   That  Vital  First  Impres- 
sion  (Bank  of  America). 

PICTURES   FOR   BUSINESS 

Box  2309,  Holl>vvood  2S,  C:alif. 

1260  North  Wilcox  Ave.,  HoUyvvood  38,  Calif. 

Phone:  467-7009 

Date  of  Organization:    1951 

Bill   Deming,   Executive   Producer 

.\nn    Deming,    Slidefilm  Producer 

A.  H.   Holv'well,  Admini.stration 

Alt  Moore,  Animation 

Sanford  Strotlier,  Animation 
Services:  Motion  pictures  and  slidefibns  for 
business  and  government.  TV  program  produc- 
tion and  packaging  (live  and  film).  Animated 
and  live  TV  spot  production.  Consultation  and 
creative  planning  services.  F-\cilities:  Studio 
and  location  equipment;  animation  department, 
complete  from  planning  through  photograph)'. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MonoN  Pictures;  Wally  Witjs  His  Wings  i  L. 
.M.   Cox  Mfg.   Co.);   Electronic  Vote  Tally  Sys- 


BUSINESS    SCREEN 


PICTURES  FOR  BUSINESS: 

cm  (Coleman  Systems);  Hollywood  Film  Mu- 
seum Report  (Hollywood  Film  Museum);  Infin- 
le  Capabilittj,  script  (Lockheed-Calif.)-  Si.idk- 
■  iL.vis:  Datapltone;  Lockheed  Commtmicalion 
System;  Los  Angeles  Coiinly  Communication  Sys- 
cm;  Centrex  Imtruction  (Pacific  Tel.);  Ansa 
s'one  Sales;  Ansa  fone  Sales  Instruction,  film 
md  record  (.'Vnsa  Tone  Corp.);  American  Mcr- 
'  Itant  Aids  Presentation  (.Amer.  .Merchant  Aids); 
\  Close  Look  (Hydraulic  Research  «<  Mfg.  Co.); 
iportsmen's  Travel,  script  (Recreation  Indus- 
ries).  TA'  Commehci.\i..s;  for  Perma  Lip  (Hes 
Do.);  Bathe  '\  Glow  (Trylon  Co.);  Creme  .\ail 
Treatment  (lerant  Co.). 


PLAYHOUSE  PICTURES 
1401  North  Ln  Brea  .\\e..  Holjyw.iod  2S.  Calif. 
Phone:  HOliywdcid  .5-2193 
Date  of  Organization:   1952 
Date  of  Incorpor;ition:  19-57 

Adrian   W'ooleiy.   President 
Bill  .Melendez.  Vice  Pres..  Director 
Mar\-  Matthews,   Secretary-Treasurer 
H.  A.  Halderson.   Business  Manager 
George  W.  W'oolery.  Public  Relations  Dir. 
Frank  Smith,   Director 
Irene  \\">man.  Production  Supervisor 
Bernard  C.niver,  Creativg  Story  Director 
I   Hugh  Kelle>-,  Film  Editor 
I   Alan  Childs,  Head  Cameraman 
lEBMCES:  Animation  spcci;ilists  in  business,  pub- 
ic relations,  entertainment,  educational  lilms  ;iud 
l"V  commercials.    F\cii.nii-..s:    Complete   creative 
ftaff  and   facilities   for  production   of  color   and 
ftav  films   from   story   through   camera,    includ- 
ing three  16mm  and  .35mm  crane  c;uneras,  three 
.loviolas,  ink  and  paint,  projection  theatre,  edit- 
fig.  etc. 

Ieceni    productions     and     sponsors 
[.loTION  PicTi'HE.s:    b(nj's  Sifilil   Out.   ni.uii   titles 
n  Spanish,  French,  German  and  Itali;»n   (MG.M 
'-  Filmways).  TV'  &  Tiikathe   Thailehs;    Foot- 
\iall:  Aimle.is;  Navy  Blues;  Rock  &  Roll;  Kaleid- 
[scope;    Fashion;    Smalltoun    Ballad;    \Vings    of 
■'•old;    Admiral;    N.R.O.T.C.,    recruiting    trailers 
;V.  S.   Navy).   TV  Commerce\l.s:    for   Falcon; 
"ord  Motor  Co.;  Ford  Dealers  .Assn.    (].  Walter 
hompson);   .>\utolile;    Dodge;   Western   Airlines; 
'acific  Tel.   (BBD&O);  Friskies;  Carnation;  Sta- 
'uf  (Envin  Wasey,  Ruthrauff  &  Ryan);   Ballan- 
ine's;  King-Stir   (Wm.   Esty  Co.);  Falstaff;   Lit- 
•rbug    Campaign     (Dancer-Fitzgerald-S;imple); 
"oremost  Dairies;  Ralston-Purina  (Guild-B;iSCom- 
lonfigli);  Rival  Dog  Food;  Betty  Crocker  (Need- 
am,  Louis  &  Brorby);   Del  Monte   (Fred  Niles 
McCann-Erickson);     Pontiae     Dealers     .Assn. 
MacManus,   John   &   .\dams);   Sunkist   Oranges 
Foote,    Cone   &    Belding);    American    Bakeries 
^oung  &  Rubieam);   Lovera  Cigars    (Compton 
.dvg. );    General    .Mills    (Knox    Reeves    Advg. ); 
nterstate  BIdg.  .Assn.  (\anSant,  Dugd;de);  \TM 
Ogil\-\-,    Ben.son    &    Mather);    Diamond    Crxstal 
alt     ( Duffy-McClure     &     Wilder);      Treeswect 
)range  Juice   ( Eisaman-Jones) ;  Plumbing,  Heat- 
ig  &  .Air  Conditioning  A.ssn.  ( David  Olen  Advg. ) ; 
:onoco  Oil   (Clinttm  E.  Frank);   Weber's  Bread 
Honig.  Cooper  &  Harrington);  Post  .Alpha  Bits 
Ed  Graham  Prods.). 


PYRAMID   FILM   PRODUCERS 
P.   O.    Box    1()4S.    S.mta    Monica.    California 
I'hone:  EX  6-2242 

Date  of  Organization:  .April,  1960 

'  David  Adams,   President  &  Exec.   Prod. 

\  Fred  Hudson.   Writer-Director 

|eb\ices:  Motion  pictures  for  training  and  edu- 
ition  particularK-  in  safety  and  preventive  med- 
ine.     Facilities:     Photography     and     editing 

ijuipment. 

lECENT  PRODUCTIONS  AND  SPONSORS 
loTiox  PicTUBES:   That  They  May  Live   (Univ. 


of  Saskatchewan);  California  Gray  Whale  (Ma- 
rine Heart  Foundation);  Pulse  of  Life  (Lovelace 
Clinic  &  Foundation);  Leaf;  River  (Self -spon- 
sored). 

QUARTET   FILMS,   INC. 
.5()31    HolbvMxid    BKd.,    Hollywood   2S.   Calif. 
Phone:   llOlbwood  4-9225 
Date  ot   Organization:  July,    1956 

.Arnold   B.  Gillespie,  President 
Stanlev-  L.  Walsh,  Vice  Pres.  &  Secretary 
Michael  R.  Lah,  Vice  Prc5.  &  Treasurer 
Leslie  -A.  Goldman,  \'ifp  President 
Sebvu;p;s:    Motion   picture  animation:    industrial, 
educational  and  public  relations  films.  T\'  com- 
mercials,    story     development,     full     production. 
Cartoon  shows:   de\elopment  and  syndication  of 
T\'  programs  and  specials.  Facilities:   Full  cre- 
ati\e   staff,   artists,   recording,    sound    and    insert 
stage,  character  development  and  point  ot   pur- 
chase  tie-ins. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pic:ti'hes:  Wcatherbird  Ma<j.ician  i  Inlcr- 
natiimal  Shoe  Co.);  Butternut  Genie  (Interstate 
B;ikeries  Corp.);  Lawn  Groom  Pon.mnby  (Ortho 
Cheniie;d  Co.);  Borateem  Demonstration  (20 
Mule  Team  Bora.\);  Kroger  Train/Ship.  etc. 
(Kroger  Grocery  Co.);  Rice  Krispies  Jazz  Com- 
bo (Kellogg's);  National  Beer  Hydroplane  (Na- 
tional Brewing  Co.);  .VSP  Tenni.i  .\mjone? 
(Northern  State  Power);  Skippy  Elephant  (Skip- 
py  Peanut  Butter);  Dinah  Shore  Show,  main 
titles  (S  &  H  Green  Stamps). 

BEN   RINALDO  COMPANY 

6917    Melrose     \\enue.    llolKwood    3S,    Calif. 
Phone:  W  Ebster  H-H541 

Date  of  Organization:    1946 

Ben  Rinaldo,  Producer 

Fred  Irwin,  As.tociate  Producer 

Suki.  .Ar(  Director 

CJeri  Stone,  Office  Manager 
Services:  Motion  pictures  and  sound  slidefilms 
for  business,  sales  training,  T\';  commercials  ;uid 
programming,  live  iiction  or  animation.  Facili- 
ties: Staff  including  wTiting,  art  and  layout,  pro- 
duction ]ilaiining.  studio  or  location  and  all  l;ui- 
lities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Slidefilms:  Vow  Are  the  Difference;  Ca.se  of  the 
Haunted  Salesman;  .A  Safe  a  Day  —  Keeps  .  .  . 
(National  Wholesale  Hardware  Council):  Ke,v(- 
aurant  .Attitudes;  Hi  Folks,  special  presentation 
(Carnation  Co.);  There's  Lots  to  Sell  (Valley 
Land  Co.);  The  Open  Door  (S.  C.  Speci:dties 
Co.).  TV  Commercials:  for  the  Table  Mountain 
Ski  Area. 
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RIVIERA   PRODUCTIONS 

661(1  Selnia  Ave.,  Hollywood  2S,  Calif. 
Phone:    H()ll.\wood  2-85S5 
Date  of  Organization:  1947 

Branches:  3.304  Rumson  Road,  Cleveland  Oliio. 
Phone:  REdwood  1-6076.  Pat  Rancati,  Ea.st- 
crn   Repr.  340  Westmoor  Blvd.,   Brookfield 
(Milwaukee),  Wis.   Phone:   SUnset  2-8815. 
Robert  Zens,  ilidtvest  Repr. 
f.  W.  Zens,  Executive  Producer 
Leif  Rise.  As.mciate  Producer 
Cliff  Bertrand,  Production  Manager 
Services:    Complete   motion   picture   production 
from   script  to   final  prints  for  industrial.   educ;i- 
tional,    public    relations.    a(I\'ertising.    sales,    reli- 
gious,   technical    motion    pictures..    T\'    programs 
and  spots.  Facilities:  Executive  offices;  studios; 
editing  rooms;  projection  room;  sound  recording 
and   mixing.    Location    equipment,    musical    and 
sound  effects   library,   complete   departments    for 
film  jiroductioii. 

RECENT      PRODUCTIONS      AND      SPONSORS 
.MoTio.N  Pictcres:  Religious  of  Sacred  Heart  of 


Mary  (Religious  of  Sacred  Heart);  Tlie  Loofc  of 
Luxury  (C;ise  Mfg.  Co.);  Emerson  Story  (Emer- 
son Electric  Co.);  The  Starfighlers;  Emergency 
Sortie  (self-sponsored). 


ROCKET   PICTURES,  INC. 
6108  Santa  Monica  Blvd.,  ILillv^ood  38.  Calif. 
Phone:   Hollywood  7-7131 

Date  of  Incorporation;   1943 

Dick  Westen,  President 

Don   B;irtelli.   Vice-President,    in  Charge   of 
Production 

K.i\  Shaffer.  Secretary-Treasurer 

Robert  D.  Wood\-,  Director  of  Sales 
Services:  Producers  of  ready-made  and  custom- 
made  audio-visual  films  and  complete  programs 
in  the  areas  of  sales  training,  personnel  recruit- 
ing, indoctrination,  m;inagcinent  development 
and  consumer  selling  —  for  business  ;md  indus- 
try. Programs  for  s;des  promotions  (including 
booklets."  manuals,  sound  slidefilms);  complete 
meetings;  training  easels,  charts.  Single-step  .ser- 
vices from  ideas  to  results.  Facilities:  Shoot- 
ing stage,  sound  recording,  art  and  animation, 
creative  writing  staff,  camera  dept.,  editing. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Slidefilms:  Doing  Well  (A.  I.  D.  -  United 
Givers);  Neic  World  Project  '62  (Farmers  Insur- 
ance Group);  How  to  Sell  Batteries  (Union  Oil 
Co.  t;  Which  Way?;  Can  You  Decide?  (Better 
Selling  Bureau).  Meeting  Presentatioxs:  Deal- 
er Training;  Retail  Sales  Supervisor;  Car  Condi- 
tioning Service   (Union  Oil  Co.). 
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F.   K.   ROCKETT    PRODUCTIONS 

6063  Sunset   Blvd..  Ilollvwood  2S,  Calif. 

Phone:  Hollywood  4-3183 

Date  of  Organization:   November.   1926 

.Arthur  J.  Sowers,  President 

St:iiiton  Webb,  Vice-President 

John  J.  Heiuiessy,  Executive  Producer 

Joseph  P.  Denove,  Prod.  Coordinator 

Ed  Norton.  Music  Director 

Jerome  Lipari,  Stage  Manager 

James  FuUerton,  Sound  Engineer 

lona  Guyer,  Office  Manager 
Services:  16mm  and  35mm  motion  pictures  and 
slidefilms;  industrial,  documentary,  public  rela- 
tions, training,  sales  promotion,  religious  ;uid  edu- 
cational; TV  commercials  and  programs.  Fac:ili- 
ties:  Sound  stage  85'  x  55';  Westrex  sound  sys- 
tem; complete  carpenter  shop  for  set  construc- 
tion; three  dressing  rooms;  16mm  and  35mm 
cameras;  complete  lighting  equipment,  portable 
generators,  camera  truck;  screening  room,  three 
editing  rooms;  16mm  and  .35mni  Mo\  iolas;  music 
library;  large  stock  footage  libr;u\;  art  ;ind  ani- 
mation equipment;  client  office  facilities. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictikes:  The  New  Millionaires  (Trail- 
er Co;ich  Assn.);  Target  You  (Martin  Marietta 
Corp.);  As-  They  Really  Are  (Univis.  Inc.);  Great 
Rifcr  (Dept.  of  the  Interior);  Memorable  Mom- 
ents  (Pasadena  Tournament  of  Roses  Assn.). 

RICHARD  J.  SOLTYS  PRODUCTIONS 

I5S0  Cross  Roads  of  the  World, 
Holl>-wood  28,  California 

Phone:   464-4642 

Date  of  Organization:  1960 

Richard  J.  Soltys,  Owner 
Services;    Complete    and    supplemental    motion 
picture  services.  16mm  and  35mm.  Emphasis  on 
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RICHARD  SOLTYS  PRODUCTIONS: 

public  relations,  advertising,  training  and  docu- 
mentation films.  F.\ciLiTiEs:  Production  offices, 
projection,  camera  and  editorial  equipment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictx'res:  The  Story  of  Sugar  in  Hmcaii 
(Hawaiian  Sugar  Planters'  Assn.);  Tlie  GX  Ter- 
minal; Main  Cable  Planning  (General  Tel.  Co.  of 
Calif);  Wescon  '62  (Micro  Gee  Div.,  Menasco). 
T\'  Progh.^ms:  Animal  Tales,  series  (syndicated). 


SONAFIIM   PRODUCTIONS   CORPORATION 
7461  Beverly  Blvd..  Los  .\ngeles  36.  Calif. 
Phone:   WE  3-7900 
Date  of  Organization:  19.59 

C.  T.  FetterK',  President 

D.  L.  Dosch,  Treasurer 

P.  Z.  Stuart.  First  Vice-President 
R.  W.  Ballard.  Aec<nint  Executive 

E.  L.  Scott.  Production  Dept. 
I.  C.  Ingersoll,  Art  Director 

Services:  Create  and  execute  motion  picture 
and  sound  slidefilm  programs  for  business,  indus- 
tr\'  and  foundations;  training  programs,  sales 
presentations,  product  demonstrations,  public  re- 
lations messages.  F.\cilities:  Completely  self  con- 
tained from  research  and  script  department  to 
photographic  studios  and  art  department. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  A  World  Apart  (Yellowstone 
Park  Co.);  Drums  (Southern  Rhodesia  Tourist 
Bureau).  Slidefilms:  Leasing  Your  Future 
(Fleetway  Corp.);  America's  Secret;  The  True 
Revolution  (Knott's  Berry  Farm);  The  Picture  of 
Health  ( .-Mta  Dena  Dairy);  You  Are  Important  — 
An  Invitation  to  Life  (L.  A.  School  Svstems);  A 
Short  History  of  Milk  (Certified  Dairy  Assn.); 
7'/ic  Garrett  Story  (Garrett  Corp.);  Our  Ameri- 
can Heritage  (Calif.  Free  Enterprise  Assn.);  Pro- 
gress Through  Service  (American  Sign  &  Indica- 
tor Corp.). 


JOHN   SUTHERLAND   PRODUCTIONS,  INC. 

201    .No.   Occidental   Blvd.,   Los  Angeles   26, 

California 
Phone:  213-3SS-5121 
Date  of  Incorporation:   1943 

Branch  Office:   44  East  67th  St..   New  York. 
.\.  Y.  Phone:  UN  1-2000. 

John  E.  Sutherland.  President 

Ross  M.  Sutherland,  Executive  Vice-President, 
Treasurer 

Theodore  A.  Goetz,  Vice-President 

Carl  Urbano.  Director,  Animation 

George  Gordon,  Director,  Animation 

Sue  Muffler,  Corporate  Secretary 
Services:  Complete  production  of  live-action  and 
animation  films  from  research  and  script  de- 
velopment through  release  printing.  Industrial, 
docunientarx,  public  relations,  sales  promotion 
and  educational  films.  T\'  commercials.  F.^cili- 
ties:  .Motion  picture  studio.  Completely  staffed 
animation  department,  fully  equipped,  including 
tw-o  animation  cameras  and  cranes.  Live-action 
stage  with  electrical,  grip  and  sound  equipment. 
Set  in\entoiy,  mill,  paint  shop,  etc.  Editorial 
department  equipped  with  3.5mm  and  16mm.  Pro- 
jection theabe  equipped  for  35mm  and   16nim. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictx-res:  A  Misiile  \amed  Mac  (.\mer- 
can  Tel.  &  Tel.);  Safe  Handling  of  Light  Ends 
(E.  I.  du  Pont  de  Xemours  &  Co.);  The  Famous 
Family  (U.  S.  Steel  Corp.);  The  Tire  Story   (B. 


JOHN  SUTHERLAND  PRODUCTIONS: 

F.  Goodrich  Co.);  Nitric  Acid;  Catalysis   (Mfg. 
Chemists'  Assn.). 


Techfilms  Division,  Parthenon  Pictures 
2625  Temple  Street.  Iloil>«o.)d  26,  Calif. 
Phone:   Dunkirk  5-3911 

David  Bowen,  Producer 

(See   complete  hsting   under 
Parthenon   Pictures,   this   section) 

TECHNICAL  COMMUNICATIONS,  INC. 

1(1340  Santa  .Monie;i  HK<I..  Los  An;4eles  25. 

California 
Phones;  CR  3-1440:  TR  S-1440 
Date  of  Incorporation:  April,  1955 

Leon  N'ickman,  Pres.  &  Prod.  Super. 

Fred    E.    Miller.   Vice-President.   Animation   & 
Art  Director 

Harold  W'illard.  Writer-Director,  .\ninwtion 
Camera  Super. 
Services:  16mm  and  35mm  motion  pictures, 
sound  filmstrips  and  slide  presentations  for  busi- 
ness and  industrv',  with  specialization  in  technical 
engineering  films  and  military  briefing  aids;  ani- 
mation. F.\cilities:  Complete  creative  and  pro- 
duction facilities  including  5000  sq.  ft.  building; 
stage;  complete  animation  and  art  dept.  includ- 
ing animation  crane;  motion  picture  script  writ- 
ing; all  necessarv-  production  equipment. 
RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pictuhes;  Solid  Fuel  Propul.siini  Capa- 
bilities (North  .-Vmerican.  Rocketdvrie);  Displays 
for  the  Space  Age  (Hughes  .\ircraft  Co.);  Ion 
Propulsion  Capabilities  (Electro-Optical  Systems, 
Inc. ) ;  Maintenance  of  High  Perfortnance  Aircraft 
Tires  (U.  S.  .\ir  Force);  The  Science  of  Cryo- 
genics (AiResearch,  The  Garrett  Corp.). 

TECHNIFILMS,   INCORPORATED 
716  N.  LaBrea  Ave.,  llollvuood  3S,  Calif. 
Phone;    WEbster  4-4011 

Date  of  Incoi-poration:    19.54 

John  Burton  Salsbun.-.  Board  Chairman 

William  B.  Adams.  President 

Laurence  G.  Getz.  Producer-Director 

J.  M.  Adams,  Editorial  Supervisor 
Ser\ices:  Motion  picture  production.  Script  writ- 
ing; film  editing;  planning  for  programs,  promo- 
tion and  propaganda.  F.\cilities:  Complete  pro- 
duction facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoTiO-N  Pictures:  .VFS-104  Aerc^pace  Trainer 
(Lockheed  .Aircraft  Corp.);  The  City  of  the 
Angels  (Herrick  L.  Johnston  Co.);  Togetherness; 
March  Sales;  Rexall  Partners   (BBD&O). 

UNIT   ONE   FILM    PRODUCTIONS,    LTD. 
S2S6    Manni.\    Drive,    Holl;  wood,    Calif. 
Phone:  HOIlywood  6-1331 

Date  of  Org;rnization;  1959 

Foreign  Reps:  J.  M.  Roscllo.  Box  3116.  Lima. 
Peru.  Scandia  Films,  P.  J.  Farding,  Steen 
Blichers  \'ej  1.  Copenhagen,  Denmark. 
Dansk  Filmjournal,  Frank  Poulsen,  \igerslev- 
vej  2,  Copenhagen  \alby,  Denmark.  G.  Roze, 
15  .\venue  de  Segur.  Paris  7,  France.  Ted 
Zarpas  Prods,  14  -\malias  Ave.,  .\thens  118, 
Greece.  S\ekon  Film,  Sverre  Sandberg,  Sej- 
ersbjerget  7,  Bergen,  Nonvay.  F.  Maeian, 
Rbla,  Cataluna  92,  Barcelone,  Spain.  John 
C.  Gee.   Box  829o.   Nairobi,  Kenya,  Africa. 

J.  C.  Frandsen,  Producer-Director 

Bill  Farriss.  Director 

Sven  Walnum.  Photography 

Leroy  Bobbins,  Recording 


UNIT  ONE  FILM  PRODUCTIONS: 
Services:  Complete  or  partial  production  of  mo- 
tion pictures.  Writing,  storyboards.  dialog,  nar- 
ration, editing  action  and  sound;  recording,  s\nc, 
music,  effects.  F.^cilities:  35mm,  16mm,  color, 
b&w  photography;  rental  stage;  location,  lighting, 
dubbing,  lipsvnc,  etc.  equipment  and  facilities. 
RECENT  PRODUCTIONS  AND  SPONSORS 
.Morio.N  PiCTiHES;  I.P.L  (Calif.  Chemical  Div., 
Standard  Oil);  The  General  and  Jayne  (General 
Concrete  Products);  Tahiti,  short  subject  (no 
sponsor  indicated).  Untitled  sequences  and  TV 
commercials  for  various  clients. 
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Van   Praag   Productions,   Inc. 
6269  Selma  .\ve.,  Ilolh «ood  2S,  Calif. 
Phone:  HOIIv-wood  2-2341 
J.  VaUier,  General  Manager 
(See  complete  listing  under  New  York  City) 

W  C  D,  Inc. 

780   North   Cower  St.,   Holh-ivood    38,   Calif. 
Phone:   HO  3-3113 

Robert  Carlisle,  |r..  Supervisor 

(See  complete  listing  under  New  Y'ork  City) 


Wilding    Inc. 
832  North  Lillian  Way.  Hollywood  38,  Calif. 
Phone:    Hollywood   9-5338 

Robert  Rosencrans,  Manager 
(See  complete  listing  under  Chicago  area) 


RAPHAEL  G.  WOLFF  STUDIOS,  INC. 

1714  North  Wilton  Place.  Hollywood  28,  Calif. 

Phone:  HOIl>-wood  7-6126 

Date  of  Organization:   1931 

Raphael  G,  Wolff,  Chairman  of  the  Board 

William   S.   Gerrie,   President 

Hoyt  Curtin,   Mu.m:  Director 

D.  Rodney  Lee,   Creative  Director 

David  Lurie,  Production  Manager 
Services:  Sales  promotion,  industrial,  business, 
technical,  training  and  institutional  motion  pic- 
tures; T\'  progr.ams  and  T\'  commercials.  Pho- 
TOGR.\PHics  Intern.\tion-\i-,  a  division  of  Ra- 
phael G.  \\'olff  Studios.  Inc.  Cameramen  in  72 
foreign  countries  and  U.  S.  Film  requirements 
photographed  on  assignment  throughout  the 
world.  Complete  hbran.-  of  foreign  and  domestic 
film.  Extensive  musical  librar\-.  F.\cilities:  Stages 
and  complete  production  facilities;  hghting  equip- 
ment, generators,  camera  equipment.  Mobile  units 
for  nationwide  production;  staff  of  editing,  ani- 
mation, anistration,  music  and  creative  personnel. 
Stereo  motion  picture  cameras.  16mm  and  35mm 
for  3-dimensional  films.  Available  for  rental. 
Cleared  for  complete  security  for  all  t\"pes  of 
classified  production  work  for  national  defense. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  San  Luis  Dam  Project  (Bur- 
eau of  Reclamation);  The  Buick  1963  Show 
(Buick  Div..  General  Motors  Corp.);  Fund  Rais- 
ing (Cal  Tech  Show);  The  Investment  Is  Yours 
lY.  M.  C.  A.);  Focus  on  Selling  (Pabiier  Corp.). 

NORMAN  WRIGHT  PRODUCTIONS 

1S36  Ihperion    \\e..  llolhwood  27,  Calif. 

Phone:    NO   5-1191 

Date  of  Organization;    1948 

Date  of  Incorporation:  1951 

Norman  H.  Wright,  President 
Michael  M.  N\'right,  Vice  President 
Peter  Wright,  Vice-President 
Pat  Shields,  Production  Manager 
Gilbert  Wright,   Writer-Director 
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NORMAN  WRIGHT  PRODUCTIONb: 
Services:  Production  of  industrial  live  action  or 
animation  films,  public  relations  corporate  imai;c, 
slidefilms,  training  and  eductational  films,  F.\cili- 
TIES:  Both  sound  stage  and  location  facilities  for 
all  t>pes  of  live  action  and  animation  motion  pic- 
ture production. 


RECENT      PRODUCTIONS      AND      SPONSORS 

MoiMoN  I'k  niiFs:  Magiiclic  Mines.  iV.  S. 
.\.i\'\);  And  C^n  BciioncL  (Lear  Inc.);  Around  the 
World  uilh  IliiUilnirtou.  (Halliburton  Oil  Well 
Cementing);  Precise  Power,  (Continental  Motors 
Corporation);  Rich  Harbor,  (Gov't  Development 
Bank  of  Puerto  Rico), 
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THE      PACIFIC      NORTHWEST      AND      HAWAII 


OREGON 

ALL   STAR    FIIM    PRODUCTIONS 

1226  S.  U,  Broaduay.  PortUmd  i,  OreKon 

PhuMc:  22.S-(>n4f) 

Date  of  Organiaition;  .\pril,  1956 

Re\  E.  Pniitt,  Owner-Manager 
Services;  Production  of  motion  pictures,  filmed 
T\'  shows,  sound  sli(l<'films,  T\'  commercials,  slide 
presentations.  Facilities:  Editing,  viewing,  ani- 
mation, motion  picture  camera  work,  still  c;uner;i 
work   for   slidefilius.    Sound   studio    rented 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pictihes:  7'V'  Shotv  of  Homes  (Keal 
Estate  Brokers  Television  Show ) ;  Fred  Meyer 
Town  (KC\\-T\'  ;uid  Fred  Meyer,  Inc.).  Si.ide- 
FiL.Ms:  Pak-W'ell  Color  Packaging  Stonj  (Pak- 
Well  Paper  Products);  Oregon  Benefit  Rights  In- 
lerciew  (State  Uept.  of  Employment),  TV  Com- 
\fEKCi.\L:    for  Portl.nid   Ceneral   Electric   Co. 


DON  HORTER  PRODUCTIONS,  INC. 
92.5  .Northwest    lOlh  .\\c,,  Portland  9.  Oregon 
Phone:  .503-227-0601 
Date  of  Organization:   1958 

Don  Hortcr,  President 

Eric  Horter,  Secretary-Treasurer 

Harr)'  Hogan,  Director 

Fred  Miller,  Production   Supervisor 

Ray  Angus,  Sound  Consultant 

Hildegarde  Peli'rson,  Office  Manager 
Services:  Complete  creative  production  in  35mni 
:ind  16min,  b&\\  and  color.  Specializing  in  docu- 
mentary, progress  report,  sales,  training,  public 
'relations,  travelogue,  educational,  adventure, 
Iwildlife,  natural  history  and  advertising  motion 
jpichires.  P'.vcilities:  Camera,  lighting  and  sound 
'crews  available  for  worldwide  assignments,  FuIK 
Equipped  editing  rooms  and  interlock  projection; 
.35mm  and  I6inm  studio  theatre  and  business 
offices. 

jRECENT  PRODUCTIONS  AND  SPONSORS 
jMoTioN-  Pic  nius:  l)ul  of  the  \orth  ( .\;ivigen 
iCo,.  sub  of  I'.  S.  Steel);  October  12,  1962  I  Paci- 
Ific  Northwest  Bell  Tel,);  Monotrol;  Folding 
Pooseneck  Trailer  (Hyster  Co.);  Probing  the 
\\iikon  (U.  S,  .Army,  Corps  of  Engineers);  Olym- 
pics-Portland. V.  S.  A.  (Portland  OKinpic  Com- 
'mittee);  Flaming  Gorge  (.Allied  Chemical  Corp.); 
|A  Face  of  America  (C:helan  Countv  P.  U.  D.); 
pregen  Today  ( State  of  Oregon ) . 

NORTHWESTERN    INCORPORATED, 
MOTION    PICTURES    &    RECORDING 

411  .Southwest  IJth  A\e..  Portland  .5.  Ore, 

Phone:   CApitoI  3-4107 

Date  of  Organization:   1953 

Robert  M.  Lindahl,  Pre.mlent 

Sheldon  Coldstein,  Vice-President 

William  11.  Sturdevant,  Production  Siqwr. 

Jodcll  Covell,  Office  Manager 
Services:  Public  relations,  sales,  industrial  and 
raining  motion  pictures.  Medical  photograpliy, 
rV  commercials,  sound  slidefilms;  .scripting,  art- 
.vork,  animation  and  tithng.  Complete  production 
service  from  script  to  screen.  F.^cilities:  Sound 
itage  for  16mm  and  35mm  b&w  and  color  photo- 
graphy, remote  ser\ices.  lighting  and  generators. 
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VVestrex  editor,  cutting  room,  animation  camera 
and  stiind.  Music  and  sound  effects  librarv',  inter- 
lock projection,  hot  press  titles.  Recording  (or 
luotiou  pictures  and  radio,  still  pliotoiir.iplix .  16- 
inin  ;md  3.5miu  screening. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MoTiO-V  PicTLT<Es:  Effigy  of  Love  (United  Good 
.Neighbors);  A  Day  with  Debbie  (Wash.  State 
School  for  Blind);  Open  Heart  Surgery,  .series  of  8 
(Univ.  of  Oregon  Medical  School);  Beef-O-Rama 
(Oregon  Beef  Growers).  Slidefilms:  O.  E.  A. 
(Oregon  Education  Assn.);  Li.i1  26  Ball  Valve 
I  Willamette  Iron  &  Steel  Co.):  Credit  Bureau 
Oregon  Credit  Bureau).  T\'  Phogb.\ms:  Men 
\\  lio  .Make  Rodeo;  G/io.rfx  of  the  Columbia;  The 
Horse  Hunters,  pilot  T\'  series  (Bestron  Prods.). 
TV  C^OM.MEHCiALS:  Series  for  Franz  Bread;  First 
.National  Bank;  \.  W.  Natural  CJas  Co.;  Oregon 
lournal  (Cole  &  Weber  .Vdvg. );  Pacific  Power 
«i  Light;  Georgia  Pacific  Corp.  (McC^ann-Erick- 
son);  Mayflower  Dairy  (Miller  Mackay.  Hoeck 
&  Hartung);  Retail  Clerks  Union;  Paulsons;  Bin- 
yon  Optical  (Heims  &  Turtledove);  .Meadows 
Pontiac;  Rancho  Rambler;  Kittridge  for  Senator 
(.Ad  Factors);  Oil  Heat  Institute;  Hatfield  for 
Go\'enior  (Dawson  &  Turner);  Unander  lor  Sena- 
tor; X'olkswagen  ( Nelson,  Pedersen  &  Allen ) ; 
Uniform  Daylight  Time   (Gerber  Advg.  Agcy. ). 


PHOTO-ART  COMMERCIAL  STUDIOS 

420  S.  W.  \\  ashington  Street,  Portland  4    Ore. 

Phone:   C.Apital  7-5411 

Date  of  Organization:  1925 

Claude  F.  Palmer,  Producer 

J.   W.    Bishop.   Controller 

Lewis  C,  Cook.  Technical  Director 

Dave  Baird.  Chief  Cameraman 
Services:  Complete  production  16mm  color  and 
sound  films;  35mm  filmstrips.  Still  photography 
in  btsw  and  color.  Production  of  \icwgraph  and 
all  other  slide  presentation.  Facilities:  Full  16- 
mm  camera  equipment  &  hghts.  .Animaticm.  edit- 
ing, set  building,  sound  stage,  etc. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion'  Pictures;  Operation  Deep  Freeze 
(Oniark  Industries);  Sales  Promotion  Program 
(Georgia-Pacific  C^orp.);  Cascade  Attachments 
with  Hysters  (Cascade  Mfg.  Co.);  Wax  Carton 
Containers  (Weyerhaeuser  &  Tideland),  Slide- 
films:  Specifiers  Market   (Western  Pine  Assn,). 


WASH  I NGTON 

Metropolitan   Seattle 

FORDE   MOTION   PICTURE   PRODUCTIONS 

:!()(i  l:iirvieu    Aieuue   North.   Se.iltle  9.  \\  :ish. 

Phone:    MAin   3-4100 

Date  of  Organization:    1955 

Richard  W.  Cameron,  Producer 
Fred  de.Annond,  Writer-Direl^or 
Ludwig  Zwilgmeyer,  Director-Chief  Editor 
Donald    Egerstrom,   Chief  Cameraman 
Burleigh  Wartes,  Special  Effects-Animation 
Edward  Watton,  Sound  Engineer 
John  Hardin,  S(i7/  Department 
Services:   16mm  and  ,35mm  motion  picture  and 
slidefilm   production.    Facilities;    Sound   studio. 
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40'  .\  60'  shooting  st;ige;  16mm  sound  recording 
and  mixing;  music  library;  animation  art  ;ma 
camera;  color  and  b6<w  16mni  processing  ;md 
printing. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Long  Thru.%1;  The  Farthe.'it 
Reach  (The  Boeing  Co.);  Thursday's  Child 
(Spastic  Aid  Council);  State  of  Washington 
Youth  Corps  (Wash.  State  Parks  &  Recreation 
Commission);  Alweg  Seattle  Monorail  (.Alweg 
C;orp.  of  Wash.):  History  of  the  Seattle  World's 
Fair  (Century  21  Exposition,  Inc.),  T\'  Commer- 
cials: for  Phillips  66  (Lambert  &  Feaslcy);  Ford 
Motor  Co.  (|.  Walter  Thompson);  .Alaska  .Air 
Line  (Burke  &  Thomas);  Alberta  Telephones 
(|as.  Lovick,  Ltd,);  General  Baking  Co.  (Sage 
.Adv.  Service). 


LOUIS   R.   HUBER   PRODUCTIONS 

(Affiliate:  Northern  Films) 
Box  9S  —   Main  Office  Station,  Se;itlle    II, 

Wash. 
Phone:   ATwater  2-6362 
Date  of  Orgauizati(m:   1952 

Louis  R.  Huber,  President 

Hazel  I.  Huber,  Vice-Pre.tident 

Helen  Bertram,  Secretary 
Services:  Educatiimal,  promotional  ;ind  public 
relations  motion  pictures,  16mm  color  and  b&w; 
cpialified  and  etjuipped  for  Alask:m  and  Held 
production;  film  researching,  planning,  editing, 
script  writing  ;uid  animation.  Facilities:  Bell 
&  Howell,  Cine  Special  II,  Bolex,  Hasselbald, 
Rolliflex  ;uid  Contax  still  cameras.  Lenses  and 
att;ichments  for  all  cameras;  camerti  iuid  equip- 
ment truck,  -Magnasync  Model  ,\-400  magnetic- 
film  recorder;  two-channel  sound  editing;  hi- 
fidelity  field  magnetic-tape  recorder;  two  studio 
triiusfcr  tape  recordeis;  music  and  sound  effects 
libraries;  extensive  stock  film  librar\ . 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Through  This  Door  (Research 
.A.ssn,);  Land  of  Wings  (Alaska  Coastal-Ellis  Air- 
lines); E.ikimo  River  Village;  Road  of  Life;  Tot- 
ems (Northern  Films). 


MARINER   FILMS,    INC. 
.500  .Aurora  .Ave.  North,  Seattle  9.  Wash. 
Phone:    MA  4-6,565 

Date  of  Organization:    1962 

Branch:    Mariner   Films,    Ltd.,    1161    Mel\ille 
St..  X'ancouver.  British  Columbia. 
E.  D.  Jones,  Officer  in  Charge. 

E.  D.   (Bud)  Jones,  President 

[ohn   P.   He\erly,  Vice-President.  Manager 

Nlaurice  Embra,  Production  Supervisor 
Services:   lndustri;i!,  educational,  training  films, 
T\'    commercials.    Facilities:    Complete    16mm 
and  35mm  production  for  camera,  sound,  editing, 
S(Teening, 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictihes:  .4  Day  at  the  Sialllc  Worlds 
Fair  (C;-21  Conx);  Billy' Graham  at  C-21  (BilK 
(Jraham-World  Wide  Pictures);  Brazilian  Pavilion 
at  C-21  (Brazilian  Govt,);  Dr.  Salk  at  C-21 
(March  of  Dimes).  T\'  Commercials:  for  Good- 
year (Young  &  Rubicam);  Reynolds  -Aluminum 
'(Clinton  E.  Fr.ank). 

Facts  You  Need  to  Know 
'K  Concise,  accurate  data  on  film  production 
sources  throughout  the  world  appears  in  these 
pages.  The  buyer  is  invited  to  preview  current 
pictures  made  by  listed  companies:  the  nature 
of  their  experience  is  noted  under  Client  Refer- 
ences under  each  company's  listing  text. 
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H  AWAI  I 


RARIG'S,   INC. 
(Film  Production  Division) 
5510  Cniversity  Way,  Seattle  5.  \\  a>h. 
Phone :    LAkeview    2-0707 
Date  of  Incorporation:  1946 

Associates:  Griffon-Graphics,  Inc.,  2100  North 
45th  St.,  Seattle  3,  Wa^h.  Phone:  ME 
3-3878.  B.  C.  Fihns,  Ltd.,  1403  The  Burrard 
Bldg..  1030  West  Georgia  St.,  \'ancou\er 
5,  British  Columbia,  Canada.  Phone:  MU 
5-8321. 

Ma.\  H.  Rarig,  President 

Edith  A.  Rarig,  Vice-President,  Treasurer 

Carohn  Dickson,  Secretary 

James  H.  Lawless.  Dir.  of  Contract  Prod. 

Joe  F.   Xekon,   Dir.  of  Production  Services 

John  H.  Dubuque,  Sound  Enf^inccr 
Services:  Public  relations,  sales  inomotion,  in- 
dustrial and  training  fihns.  TV  programs  and  com- 
mercials. Complete  productions  from  idea  to 
prints.  Special  services  include:  writing,  directing, 
editing,  recording,  studio  facihties,  animation.  mi.\- 
ing  and  original  music.  Facilities:  16nmi  and 
35mm  .4rrifle.\  and  Bell  &  Howell  cameras,  blimp, 
\yestre.x  16mm  magnetic  recording,  sound  stage, 
hghting  equipment.  Full  permanent  staff. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion-  Pictures:  Automatic  Indoor  Archery; 
Archery  for  Everyone  (West  Coast  Engrg.  Co); 
The  New  Forest  (Industrial  Forestr\'  Assn.);  Pre- 
scription  for  Gabriel  Smith  ( United  Good  Neigh- 
bors); It's  the  Water  Ski  Slwtc  (OKmpia  Brew- 
ing Co.):  Flowering  Bulbs  (Wash!  State  Bulb 
Commission):  The  Fhjine.  Bridge;  KC  1.35  Story 
Take  Off  Control  Test  (Tlie  Boeing  Co.).  TV 
CoMMEHiALS:  for  Douglas  Fir  PlxAvood  (Cole  & 
Weber);   Archerv    (West   Coast   Engrg.    Co.). 


Spokane,   Washington 

EMPIRE  FILMS  CORPORATION 
503  West  Indiana  Ave.,  Spokane   17,  Wash. 
Phone:   FAirfax  6-0222 
Date  of  Incorporation:   1952 

C.  H.  Talbot,  President 

A.  R.  Godfrey,  Vice-President 

M.  O.  Talbot,  Secretary-Treasurer 
Servtces:  Motion  pictures  and  other  audio-visual 
materials  for  business,  industr\-,  TV'  and  the  pro- 
fessions. Filming  and  recording  in  studios  or  on 
location.  Consultation,  planning,  research,  script- 
ing, casting,  construction,  mimatures,  directorial 
and  production  supervision  for  both  cinemato- 
graphy and  sound  recording.  Facilities:  Studios 
include  sound  stage;  recording  studio;  editorial 
department;  standing  sets  and  backgrounds;  lip- 
sync  or  post  recording;  creative  staff  "available  for 
preparation  and  production  of  naiTation,  dialogue, 
special  music  and  dramatic  sequences.  No  lab! 
but  maintain  own  camera,  editing,  lighting,  and 
recording  setups. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion-  Pictl-res:  Ea.'stcr  at  the  Davenport  (  D:i- 
venport  Hotel);  F«/i  Survival  at  High  Head 
Dams  (U.  S.  Amiv,  Corps  of  Engineers);  His- 
tory &  Mystery  of  Playing  Cards  (Harolds  Club 
of  Reno).  Slidefilms:  PCA  Is  the  Way  (Fed. 
Intermediate  Credit  Bank).  T\'  Commerci.\ls; 
for  Central  Florida  Blood  Bank. 


^  this  s>mbul,  appearing  over  a 
producer's  listing,  indicates  that  display  adver- 
tising containing  additional  and  useful  reference 
data  appears  in  other  pages  of  this  13th  .\nnual 
Production  Review  issue. 


CINE-PIC   HAWAII 

1847  Pacific  Heights    Road,    Honolulu    13, 

Hawaii 
Phone:  50-2677 
Date  of  Organization:    1947 

George  Tahara,  Owner-Producer 

Maurice  Myers,  Art  and  Animation 

Larr\'  Grant,  Xarrator 

Spence  Brad>',  Writer 

Harry  Onaka.  Editor 
Services:  Complete  16mni  production  for  motion 
pictures  and  T\'.  F.\cilities:  Maurer  and  .^uricon 


cameras,  Westrex  and  .\lagnasync  magnetic  rec- 
orders, Magnasync  dubbers,  .Maurer  optical  re- 
corder and  mixers;  music  librar\-,  animation  and 
stock  shots. 

RECENT   PRODUCTIONS   AND   SPONSORS 

.Motion-  Pictches:  Story  Behind  the  l.sland  Eggs 
(Egg,  Feed  &  Hatchery  Industries  of  Hawaii); 
You  Are  Not  Alone  (Honolulu  Community  Chest); 
The  University  of  Hauaii  (I'niv.  of  Hawaii); 
Hawaii's  Unu.sual  Water  Supply  (Board  of  Water 
Supply).  T\'  Programs:  Untitled  documentaries, 
series  of  9  (Hawaiian  Tel.  through  N.  W.  Aver 
&  Son). 


IB-  i/f  cn  iMr  iff  rn 


CANADA 


ALBERTA 

MASTER   FILM   STUDIOS   LIMITED 
SUA  —  17th  Avenue  S.  W.,  Calgary,  Alberta 
Phone:  CH  4-2008 
Date  of  Organization:  May,  19.55 

A.  Bruce  McLean,  President 
Ian  .A.  Macintosh,  Secretary-Treasurer 
Robert  Willis,  Vice-Pre.sident  &  Gen.  Mgr. 
C.  ]org.  Director  of  Photography 
Services:    Motion   pictures   for   industrs,   educa- 
tion, T\',  sales  meetings,  etc.,  T\'  commercials; 
live-action  and  animated.  Ser\ices  to  independent 
producers.  Slide  and  balop  artwoik,  etc.  Facili- 
ties:   Auricon   Super   1200,   double-s\  stem   only. 
.\rriflex.     Cine    Special     cameras;     O.K.O.     and 
Mole-Richardson  portable  lighting,  65,000  N\atts; 
MagnasN-nc  recording  and  dubbing;  complete  edi- 
ting, cutting,  etc.:  animation  and  :irt  dc]it. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion-  PiCTrmES:  Tracks  Around  the  World 
(Robin  Nodwell  Mfg.  Ltd.);  The  Trunk  Line 
Story  (,\lberta  Gas  'Tnink  Line  Co.  Ltd.);  Cal- 
gary's Jubilee  Stampede  (Calgary  Exhibition  & 
Stampede  Ltd. ) ;  Calgary  —  the  Living  West  ( The 
City  of  Calgar\);  Alberta  Milkers  Tour  (Calgary 
Power  Ltd.). 


BRITISH       COLUMBIA 


^ 


B.  C.   Films,   Ltd. 
1403  The  Burrard  Bldg.,   1030   West   Georgia 

St.,   Vancouver   5,   British   Columbia 
Phone:  MU  5-8521 
Date  of  Incorporation:    1953 
(See  complete  listing  under  Rarig's  Inc., 
Seattle,    \\'ash.) 

Mariner  Films,   Ltd. 

1161  Melville  St..  \'ancou\er.  British  C^olinnhi:i 
E.  D.  [ones.  Officer  in  Charge 
(See  complete  hsting  under  Seattle,  Wash.) 

PARRY   FILMS  LTD. 
1835  Capilano  Road,  North  Vancouver. 

British   Columbia 
Phone:  YVkon  8-3164 

Date  of  Incorporation:  1955 

W.  Clark  Gibson,  Chairman  of  the  Board 
L.  M.  Parry,  President  ix  F.xcc.  Producer 
R.  W.  Richards,  Comptroller 


Services:  Motion  pictures  for  industiy,  docu- 
mentary and  news  films,  T\'  entertainment  fea- 
tures and  commercials.  Facilities:  Studios  and 
offices  coN'er  9,000  sq.  ft.:  cameras,  lighting, 
sound  and  dubbing  equipment;  all  services,  16- 
mm  and  35mm. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion-  Pictures:  Deadline  for  Pressure;  Tide- 
water Freeway  (M.arwell  Construction  Co.);  Kiti- 
mat-Port  to  the  World  { .\luminum  Co.  of  Cana- 
da); Power  in  the  Peace  (B.  C.  Hydro  &  Power 
Authority);  Wood  Frame  Construction  (B.  C. 
Lumber  Mfrs.  .\ssn.V 


ONTARIO 


CRAWLEY    FILMS    LIMITED 

19  Fairmont  .\\enuc,  Ottawa  3,  Ontario 
Phone:  PAVkway  8-3513 

Date  of  Organization:  1939 

Branch  Offices;  181  Eglinton  Avenue  E..  To- 
ronto, Ontario.  Phone:  HUdson  5-0325. 
William  C.  Kenned),  Manager.  1467  Mans- 
field Street.  .Montreal  2.  Quebec.  Phone: 
AN'enue  8-2264.  Arnold  Shuster,  Afgr. 

Subsidiary:  Graphic  Films  Limited,  19  Fair- 
mont .'\ve.,  Ottawa  3,  Ontario.  Phone:  PArk- 
way  8-3513. 

.Associate  Dubbing  Company:  Svnchro-Quebec, 
1318    St.    Catherine    Street  'W.,    Montreal, 
Quebec. 
Officers  a.nd  Depart.ment   Heads 

F.  R.  Crawley,  C.  .\.,  President 

Graeme  Eraser,  Vice-President 

Charles  Everett,  Vice-Pres-ident 

William  C.  Kennedy,  Manager,  Toronto 
Office 

.Arnold  Shuster.  Manager.  Montreal  Offirf 

Thomas  GKnn,  Production  Manager 

Willi;\ni  O'Farrell,  Laboratory  Manager 
and  Quality  Control 

Glenn  Robb,  Asst.  Laboratory  Mgr. 

Peter   Cock,   Rene   Bonniere,   Tom   Farlt\ . 
James  Turpie,  Lou  Lemkow,  Senior 
Producers 

A.  E.  ,\yre.  Comptroller 

Sally  MacDonald,  Producer's  Services  Div. 

Alex  Murray,  Office  Maiuiger 

Mary  \\'halen.  Purchasing  Agent 

Rod  Sparks,  Chief  Engineer 

Stan  Brede,  Camera  Department 

John  Patacairk,  Lighting  Department 

\'ic  Atkinson.  Anitnation  Department 

Juditli  Cra\\le\-,  Script  Department 
Servtces:     Motion    pictures    and    slidefilms    for 
Canadian   and    United   States    industn'.    Govern- 
ment,  education   and   tele\ision;   plus   recording, 
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CRAWLEY  FILMS  LIMITED: 
I'diliiig,  animation  and  extensive  laboraton-  ser\'- 
ices  for  prnchicers,  iiiclepeiuK'nt  canifianion.  ten 
provincial  governments  and  otlier  organizations 
from  coast  to  coast.  Facilities:  42,000  sq.  ft. 
studio  buildings,  40-acre  studio  lot,  two  sound 
stages  and  two  recording  studios.  17  cameras: 
iMitchells,  Manrers.  H<'11  &  Howells,  Arrifle.xes, 
j  Cine-Specials  and  Newman-Sinclair;  blimps, 
dollies,  375.000  watts  of  lighting  ((piipment  with 
two  generators  and  transformer  station;  RCA 
,3.5mm  and  Maurer  16mm  rc-rccording  theatres 
with  8  and  4  mi.xing  consoles.  Stancil-Hotlman 
35mm  and  16mm  magnetic  recording,  8  mag- 
netic recorders  —  f^angertone,  .\mpe.\,  Stella\o.\. 
Magneeorder  and  Tapak,  disc  recorder:  anima- 
tion department  witli  Saltzman  stands;  engineering 
development  facilities;  35inm  :uid  16mm  labora- 
tory; casting  files;  music  libriir)';  script  dept. 
with  research  library;  fleet  ot  16  trucks  and  trail- 
ers. Electronic  service  dept. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictihes:  Qiuilily  of  a  \alioit.  Vers 
Sotre  Deiixiemc  Siectc  (E.  B.  Eddy);  Part- 
ners for  Progress  (Manitoba  Dept.  of  Indus- 
try &  Commerce);  Intcr-Vur.sitij  on  Campus 
( Inter- Varsity  Christian  I'ellowship);  TJw  Win- 
ner's Touch  (House  of  Seagram);  Suclear  Pouer 
Development,  English,  French  and  Japanese  ver- 
sions (General  Electric,  Ontario  Hydro  &  Atomic 
Energy  of  Canada);  Be  Water  Wise;  Boating  & 
Good  Sense  (Sun  Life);  Canada's  Carpet  Crafts- 
men (Harding  Carpets);  Tlic  Quiet  Betrayal 
I  Canadi;m  TB  Assn.);  Rx  for  Maryanne  (C'ana- 
idian  PhaiTn.accutical  Mfrs.  .Assn.);  Willy  Mc- 
Jiean  (Videocraft  International);  Saguetmy  (Alu- 
iininum  Co.  of  Canada);  La  Pomme  de  ferre  el 
^Madanw  Kelly  (Salada  Foods);  Pioneer  Village  at 
'Black  Creek  (Metropolitan  Toronto  Conservation 
AuthoritN');  -Aw  Sommet  D'Un  Continent  (Shell 
jOil);  The  Almanacks  (Canadian  liroadeasting 
iCorp.);  Seal  Hunt  i  r:.il\ert  Distillers);  Holiday 
\Corner:  Voyageur  Country  { Ontario  Dept.  of 
Travel  &  Publicit\  );  The  Stream:  Around  the  Big 
\Lake;  Life  in  the  Deciduous  Forest  (International 
Film  Bureau).  T\'  Pnooii.^Ms:  \'ew  Tales  of  the 
[Wizard  of  Oz.  series  of  1.30  (Videocraft  Interna- 
lional).  T\'  CoMMi:iu;iALS:  for  Union  C;ubide: 
Metropolitan  Life;  Mead  Johnson,  IBM;  Outboard 
Marine;  Canadian  .National  RaiKv;ivs;  Imperial 
Oil;  Dept.  of  Natl  Defense;  Abitilii  Power  & 
Paper;  .■\von;  Underwood;  Canadian  Medical 
Assn.;  Canadian  Dental  .\.ssn.;  Iudustri;d  Devel- 
ipment  Bank;  Caniida  Wire  &  Cable;  Canadian 
Broadcasting  Corp.;  YMflA;  Boy  Scouts  Assn.; 
Univ.  of  Saskatchewan;  Baptist  Foreign  Mission 
Mo;ird;  and  many  otliers. 

I  GRAPHIC    FILMS   LIMITED 

I      (A  Subsidiary  of  Crawley  Films  Limited) 

19  Fairnioiit  .\venue.  Ottawa  3,  Ontario 

Phone:   PArk-vvay  S-351,3 

.•itRvicEs:  Laboratory  and  producers  services  di- 
,.ision  of  Crawley  Films  Limited.  Canada's  lar- 
gest color  laboratory.  Facilities:  16mm  and  35- 
nm  negative-positive.  16nim  Bell  &  Howell.  35- 
;nm  and  16mm  printers;  16mm  Unicm  Step  print- 
'■r;  Moy  35mni  and  Ifinim  edge  numbering  ma- 
rines; negative  cutting  department,  Sensitro- 
•letric  Control.  Ultrasonic  cleaning. 


Metropolitan   Toronto 

Academy   TV   Film    Productions 
of  Canada 
433  Jarvis  Street,  Toronto  2,  Onl;irio 

Mickev'  Schwarz,  President,  Producer-Director 
Ruby  Kenaut,  Associate  Producer 
'See  complete  data  under  Micke\-  Schwarz 
Productions    listing,    New    York    City) 

These  Exclusive  Review  Reports  Are 
a  Copyrighted  Business  Screen  Feature 


CHETWYND   FILMS    LIMITED 
21   Greu\ilie  Street,  J'orunto  5,  Ont;irio 
Phone:  924-4493 

Date  of  Incorporation:   Ontario  —    1950 
British  Columbia  —  1960 

Branch  Office:    1118   Melville   St.,   Vancouver 
5,  British  Columbia.  Phone;  MUtual  5-0027. 

.\rthur  Chetw  vnd.  President  &  Gen.  Mgr. 
Miirjor\-  Chetwynd,  Vice-President  & 

Secretary-Treasurer 
Robert  W'ilson,  Sales  Manager 
\\illi:uu  Street.  Supirvisor  of  Sound 
Robert    Brooks,    Suiiervisor   of   Photography   & 

Equipment  Hcntals 
Ross  .\le('onn(ll.  Supervi.wr  of  Editing 
Don  \'irgo,  Staff  Director,  Cameraman 
Sekvices:  16iTim  and  35nim  motion  picture  pro- 
duction, color  and  b&w,  for  educiition.  sport, 
travel,  industry,  advertising,  public  relations, 
television,  industrial  stills:  projection  service; 
research,  writing,  editing,  scripting,  sound  proc- 
essing, printing.  Facilities:  .Auricon.  .Arriflex, 
Kodak.  Bell  &  Howell  16min  and  3.5inm  motion 
picture  canieriis;  Speed  Graphic  4  &  5, 
Nikon  35min  still  cameras,  enlargers,  etc.  Titling, 
artwork  and  shooting,  .animation.  16mm  &  35mm 
editing  and  negative  cutting  equipment.  Stancil- 
Hoffinan  16mm  sprocket  tape;  Ainpex  1  4"  tape: 
3  Magnasync  lOnnii  diibbers.  six-channel  custom 
mixing  jiauel;  voice  recording  studio;  sound  cut- 
ting facilities;  small  sound  stage,  screening  rooms. 

RECENT      PRODUCTIONS      AND      SPONSORS 

MoTio.v  PiCTLTiEs:  Scotcit  Cup  1962  (Scotch 
Whiskey  Assn.);  Grfi/  Cup  Festival  1962;  Stan- 
ley Cup  Finals  1962  (Molson's  Breweries  Ltd.): 
Pknjcr's  200  (Imperial  Tobacco  of  Canada): 
Right  From  the  Start  (Dept.  of  Transport-On- 
tario Govt.);  Shell  4000  (Shell  Oil  Co.  of  Cana- 
da). 


JACK    CHISHOLM    FILM   PRODUCTIONS    LTD. 

>)(i  Hloor  .Street  WesI,   loronto  .5.  ()iil:iri<> 

Phone:   W.\Luut  5-2281 

Date  of  Org;rnization:  June,  1956 

|ohn  J.  Chisholm,  B.S..\.,  President 
NI.   di   Tursi.    B..\.,    .M.A..   Secretary-Treasurer 
Don  Hutchison.  Executive  Producer 
Robert  J.   Martin,  Dir.  of  Photography 
Alhm  .MacLeod,  B.Sc,  M.A.,  Writer 
Sehvices:    Producers    of    industrial,    education;il, 
sales    training    motion    pictures    and    slidefilms. 
Specializing  in  construction,  industrial  and  engi- 
neering  lilms.    Facilities:    Motiim    picture   pro- 
duction equipment  ior  16mm  and  .3.5mm.  Exten- 
sive 16ium  Ektachrome  stock  shot  library,  Cana- 
dian scenic,  wildlife,  industrial. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictvues:  Track  Skidder:  Eager  Beaver: 
Farm  Haider  (International  Harvester  Co.  of 
Canada  Ltd.);  Mental  Rehabilitation  (Ontario 
Dept.  of  Health);  The  Face  of  Gold  (Mahutic 
Hygr;ide  Gold  Mines  Ltd.);  Shore  &  Water 
Birds:  Creatures  of  the  Forest;  Wings  of  the  Wild: 
Minister's  \orthern  Canada  Tour  1962;  Daffodil 
I'lanling  Ceremony  —  Niagara  Falls  (Ontario 
De|)t.  Lands  &  Forests):  Otis  Elevators  (East- 
man Kodak  Co.);  Signals  for  Comviunication 
(;ollins  Radio  Signals).  TV  Commercials:  for 
The  Salvation  .\nnv. 


^  a 


CANADA 


ifd 


GROUP  PRODUCTIONS   OF  CANADA   LTD. 

105  V.irkville.    loronto.  Ontario 

Phone:  921-2216 

Date  of  Incorporation:  November,  1961 

Willi;im  ].  Pcarce,  President 
TulK-  F.  Rector,  Vice-President 
K;ithrvn   Mcintosh,  Secretary-Treasurer 
Leon;ird  McC:oll,  Executive  Producer 
Michael  Brown,  Executive  Producer 
Sehvices:    Motion    picture   and   TV    commercial 
producers.     Facilities:     Complete     live     action 
motion  picture  and  animation  production  facilities. 
RECENT      PRODUCTIONS      AND      SPONSORS 
T\'    CoMMEHCiALS:     for    Prestige    Wax;    Success 
Wiix;  .Monarch  Pouch  Pak,  Snip  Doodle  CZoffee 
Cake,  Pie  Crust  (Cockfield  Brown  &  Co.);  Shred- 
die's  Sugar  Crisp,  Twist,  Cha  Cha  Cha   (Young 
&    Rubic.am);    Rose    Brand    Pickles     (J.    Walter 
Thompson);  Union  Gas;  Rambler  (McKim  Advg. 
Co.). 

ROBERT   LAWRENCE   PRODUCTIONS 
(CANADA)    LTD. 
38  Yorkville  .\vcnue,  Toronto,  Ontario 
Phone:  92.5-5561 

Date  of  Organization:  .\pril,  1956 
John  T.  Ross,  President 
"Don  Hall.  Vice-Prcsidcnl 
|ohu  Grinsky,  Comptroller 
Robert  M.  Rose.  Director  of  Production 
l'"ritz  Spicss.  Director  of  Photography 
MariUn  Stonehonse,  Production  Supervisor 
.Marv   Muir,   Production  Coordinator 
.Mary  Cunningham.   Production  Coordinator 
Wax  Cole,  Supervising  Editor 
Peter   Elhott,    Manager,   Video   Tape   Division 
Sehvices:    Motion   picture   productions   for   tele- 
vision and  industry,  both  live  action  and  anima- 
liou.    Studios   in   Toronto,   New  York   and   Holly- 
wood.   Facilities:    Two    sound    motion    picture 
studios;  35mm  NG  Mitchell  and   16inin  Aniflcx 
cameras;   sound  recording   studios  with  Westre.x 
system,  screening  and  conference  rooms,  camera 
car  for  location,  three  4V:>"  EMI  Image  Orthicon 
cameras,  GE  switching  facilities  with  telechrome 
special   effects   generator,    telecine   chain;    audio 
l:icilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
T\'  t'oMXTKiu  i\i.s:  lor  Chr\sler  (!(iip.  iil  Cana- 
da Ltd.;  Procter  &  Gambli-  f^o.  of  Canada  Ltd.; 
Kraft  Foods  Ltd.;  C:arling  Breweries  Ltd.;  Sterl- 
ing Drug  Mfg.  Ltd. 


* 


Crawley  Films  Limited 
ISl  Eglinton  .\venue  E.,  Toronto.  Onl;irio 
Phone:  Hudson  5-0325 

William  C.  Kennedy,  Manager 

(See  complete  listing  under  Ott;iwa.  Out.) 


MERIDIAN   FILM  STUDIOS  LTD. 

1202  Woodbine  .\vc.,  Toronto,  Ontario 
Phone:  689-55S3 

Diite  of  Organization:    1956 

N.  A.  Taylor,  President 

D.  Griesiiorf,  Executive  Vice-President 

John  A.  Winter,  Vice-Pres.,  &  Gen.  Mgr. 

II.   Mandcl,  Secretary-Treasurer 

P.  Styles.  Dir.  of  Cpcralions 
Sehvices:  Motion  pictures,  videotape,  videoprint, 
:iud  film  production,  t.ape-to-film  transfers. 
F.vciLiTiES:  Six  1  O  cameras,  special  effects,  etc., 
electronic  high  definition  film  recording  and 
tapc-to-film  transfer;  mobile  videotape  production 
and  recording  facihties,  including  three  I/O  cam- 
eras; sound  stage;  Zenon  rear  screen  facilities. 
RECENT  PRODUCTIONS  AND  SPONSORS 
T\'  Phoghams;  Here's  Looking  At  You  (CTV 
Network):  Jim  Coleman  Show,  series  (Bucking- 
ham Cigarettes). 

For  the  BEST  in  Film  Production  Sources 
—  Refer  to  These  Review  Pages  in  1963 
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CANADIAN     PRODUCERS 


MINISTAR   FIIM   PRODUCTIONS  LTD. 

159  Jane  Street,  Toronto  9,  Ontario 

Phone:  RO  7-5477 

Date  of  Organization:  October,  1955 

Ernest  Corley,  Prc.siilcnt 

David  Corle\ ,  Excciilive  Vice-President, 
Directory  of  Photography 

Antliony  Corley,  Vice-President  S(des 

Teresa   Coi'ley,   Secretary-Treasurer 

Susan  Corley,  Art  Director 
Services:  Motion  picture  production  and  slide- 
films  for  T\',  education,  public  relations,  sales, 
etc.  F.-\ciLiTiEs:  Offices,  27'  x  25'  sound  stage; 
editing  rooms,  workshops,  35mm  Arriflcx  cameras; 
lighting  and  sound  equipment. 

RECENT      PRODUCTrONS      AND      SPONSORS 

T\"  CoMMKKCiALs:  for  Lcver  Brotlicrs  (  BBDiO); 
Pittsburgh  Paints  (H.  Foster  Agcy.);  Greb  Shoes 
(Goodis.  Goldberg,  Soren  Ltd.);  Star  Weekly; 
Aluminum  Co.  of  C;uiada  (Cockfield,  Brown 
Agcy.);  General  Foods  (Ronalds-Reynolds 
Agcy.);  1962  Pohtical  Campaign  (Social  Credit 
Party) . 


MORELAND-LATCHFORD    PRODUCTIONS 

7  Pleasant  Bl\c!.,  Toronto,  Ontari(t,  Canada 

Phone:    WA   5-5929 

Date  of  Organization:    1958 

Hugh  Moreland.  President 

Frank  Latchford,  Vice-President 

Svend  Blangsted,  Research  Director 

M.  Axton,  Office  Manager 
Services:  Producers  of  films,  soimd  shdefilms, 
filmstrips,  slides,  television  and  radio  programs 
for  industry,  government,  education,  religion  and 
public  service.  Facilitiks:  Full  prndiictiou  serv- 
ices and  facilities. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictuhes:  Conicntion  Winiier  (IBM); 
TB  Christmas  Seals  (C;madian  TB  Assn.);  A  Win- 
ning Team  (Canadian  Imperial  Bank  of  Com- 
merce). Slidefilms:  Saskatchewan  Mission  (.An- 
glican Church  of  Canada).  T\'  Programs:  Stay 
in  School,  series  (Canadian  Broadcasting  Corp.i. 


MOTION  PICTURE  CENTRE  LIMITED 

577  Jarvis  Street,  Toronto  5.  Ontario 

Phone:  924-8329 

Date  of  Incorporation:    1953 

G.  S.  Kedey,  President 

David  S.  Smith.  Writer-Director 

Margaret  Harris,  Office  Manager 
Services:  Motion  pictures  and  slidefilms  for  T\', 
industry,  sales  promotion,  staff  training,  religious, 
travelogues  and  public  relations  use.  F.\cil:ties: 
Auricon,  Arriflex  cameras,  Magnasync  recording 
equipment,  recording  studio,  editing,  writing 
and  screening  facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Going  Your  Way  (Switt  Ciana- 
dian);  Annual  Report  '62  (Imperial  Oil  Ltd.); 
Untided  progress  film  (Royal  Bank  of  Canada). 
TV  Progr.\ms:  Comment  and  Conviction,  series 
of  26  (Anglican  Church  of  Canada);  Untitled 
public  service  films  for  Imperial  Oil;  Ford  of 
Canada.  T\'  Commercials:  Safety  Sam,  series  ol 
3   (Canadian  Broadcasting  Corp.). 


MPO   Productions,   Inc. 
19  Melinda   St.,   Suite    100,  Toronto,   Ontario 
Phone:  363-0138 

(See  complete  listing  under  New  York  City) 
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PETERSON   PRODUCTIONS   LIMITED 

121  St.  Patrick  St.,  Toronto  2B,  Ontario 
Phone:   EMpire  2-3287 
Date  of  Organization:    1947 
Date  of  Incorporation:   1959 

Snbsidiarv:   Television  Editorial  Services  Ltd., 
125  St!  Patrick  Street,  Toronto  2B,  Ontario. 
Phone:    EM   4-8297.    Donald   Morley.   Man- 
ager; John   Hamilton,  Assistant  Manager. 
S.  Dean  Peterson,  President 
Walter  ].  Rapson,  Secretary 
Audrey  J.  Wring,  Treasurer 
Donald  A.  Wilder,  C.S.C,  Director  of 

Photography 
LawTenee  A.  Bartram,  Art  Director 
Derek  F.  Smith,  Supervising  Film  Editor 
Douglas  G.  Kermedy.  Studio  Manager 
Services:  Production  of  35mm  film  commercials. 
F.\cilities:    Main   studio   51'  x  60'   x   21'.   insert 
studio  24'  X  24'  x    11';   complete  lighting  equip- 
ment; 35mm  and  16mm  cameras;  Crab  and  Fear- 
less dollies;  two  microphone  booms;  three  editing 
rooms  complete  with  .3-5mm  and  16mm  Mo\'iolas. 
etc.;  re-recording  and  dubbing  theatre;  two  sound 
rooms;    six-channel    mi.xing    console;    .3.5mm    and 
16irim    magnetic    recorders;    four    .35mm    mag- 
netic dubbers.  turntable;  Selsyn  interlock  for  35- 
mm  and  16nun  ])rojection;  conference  room  with 
35mm  and  16mm  projection;  three  dressing  rooms; 
make-up     room;     dietitian's     kitchen;     carpenters 
shop,  flats. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Television  Co.mmebcials:  for  Kellogg's  Co.  of 
Canada;  Lever  Bros.  Ltd.;  Imperial  Oil  Ltd.; 
Benson  &  Hedges;  .Molson's  Brewery  Ltd.;  Proc- 
ter &  Gamble  Ltd.;  Canadian  General  Electric; 
Beecliam  Products  Canada  Ltd.;  Nabob;  Massey- 
Ferguson;  H\dro  Electric  Power  Commission  of 
Ontario;  General  Foods  Ltd. 

POLARIS   FILMS  LTD. 
Suite  100,  19  Melinda  St.,  Toronto  1,  Ont. 
Phone:   363-0138 

Date  of  Organization:  September.  1960 

Gordon  W.  Bain,  President 

|.  P.  Fowler,  Executive  Vice-President 

E.  S.  H.  Ray,  Secretary 

E.  Bakony,  Executive  Producer 
Services:    Sound    slidefilms    for    sales,    training, 
public   relations,   education.   Original   production 


POLARIS  FILMS  LIMITED: 

modification;  French  translations;  sub-contracting; 
motion  pictures.  Comprehensive  laborator>-  serv- 
ices for  commercial  audio-visual  departments, 
specializing  in  production-equipment  packaging. 
F.\cilities:  Production  and  laboratory  equip- 
ment, 

RECENT  PRODUCTIONS  AND  SPONSORS 
Slidekil.ms:  Happy  Vision  (Vision  Mfg.  Ltd.); 
Why  Leave  It  to  Chance  (Life  Insurance  Assn.); 
Interview  (IBM);  The  World  of  Harrison  Hot 
Springs  (House  of  Seagram);  Bathing  Beauty 
(Cole  of  Cahf.  Canada  Ltd.). 


THATCHER   FILM  PRODUCTIONS 
871     0'Conni>r     Drive,    Toronto     16,    Ontario 
Phone:  PLymouth  9-2711 
Date  of  Organization:    1940 
Leslie  P.  Thatcher,  Owner  &  Producer 
SER\Tf:Es:    16mm  commercials,  industrial,  educa- 
tional,   medical    motion    pictures;    TV    programs 
and  commercials  on  film.  Facilities:  All  equip- 
ment,  facilities   and   personnel   necessary   for   ;ill 
types  of  16mm  motion  picture  productions. 

RECENT      PRODUCTIONS      AND      SPONSORS 

TV  Programs:  Of  Whom  Shall  I  Be  Afraid;  The 
Comforter;  Hughie;  The  Violin  Maker;  The  Clam: 
Reunion;  The  Xincty  and  Nine;  The  Telephone  |, 
Talk;  The  Broken  Alirror;  X-Ray;  Lay  Hold  on 
Life;  Greatest  Thing;  Hit  and  Run,  series  of  13 
(The  Salvation  .\rmy).  TV  Commercials:  Series 
of  14  for  The  Salvation  Armv. 


WESTMINSTER  FILMS  LTD. 

.5   Balmuto    Street.    Toronto    5.   Ontaiio 
Phone:   WALnut   1-3138 

Date  of  Organization:  January,  1959 

Don  Haldane,  President 

Miss  Lee  Gordon,  Producer-Director 

Roy  Krost.  Producer-Director 

Malcom  Coblev',  Producer-Director 

Paul  .Morison.  Supervising  Editor 
Ser\'ices:  16mm  and  .3-5mm  films  for  business, 
industry,  public  relations  and  training.  T\'  spots 
and  sound  slidefilms;  T\'  and  tlieatrical  produc- 
tions. Facilities:  All  facilities  including  fully 
equipped  editing  rooms,  theatre,  camera  equip- 
ment, Mn\'iola,  etc, 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pictities:  Think!  ( lndusti'i;il  ,\ecident 
Prevention  Assn,);  Building  a  Xetv  Community; 
Engineering  in  Industry  (Northern  Electric  Co.); 
Tortnito  Township  (Township  of  Toronto); 
Chemistry  and  the  Home  (du  Pont  of  Canada, 
Ltd.);  Noranda  (.Xoranda  Mines  Ltd.);  Boys 
Club   (Boys  Clubs  of  Canada  Ltd.). 


QUEBEC 

Crawley   Films   Limited 
1467   Mansfield   Street.   Montreal,   0"ebec 
Phone;   A\'enuc  8-2264 

.Arnold  Shuster.  Manager 
i  See  complete  listing  under  Ottawa,  Ont. ) 

Synchro-Quebec 
1318  St.  Catherine  Street  West, 
Montreal,  Quebec 

Services:  .Associate  cUibbing  company  for  Craw- 
lev-  Films  Limited.  ( See  Crawley  Films  complete 
listing  under  Ottawa.  Ontario) 

BUSINESS    SCREEN 


i,f   CTJiJ^Af  C 


MEXICO 


AUDIOVICENTRO 
Ave.   Cuauhtiiiidt    220.    Mi\ici)    7.    U.    F., 

Me.iico 
Phones:  10-2.5-1.!;  10-30-29 
Cable:   .\i  dio\  ic  km  ho 
Date  of  Organization:    19-i(i 
Dr.  David  Grajeda.  President  Director 
Sehvicks;   Dubbing  into  Spanish  for  T\'  .shows; 
Spanish   versions   of   foreign    fihiis.    Optical    and 
1  magnetic  sound  recording;   aninmtion;   documen- 
|t;in,'.  scientific   and   educatioiud    lihii   production. 
i.Audio-\e,\system    (slides  and  records).  TV  com- 
Imercials;  titling:  distril)utii)[i  of  Spanish  language 
films.  I'.\cii.niES:  Sound  studios;  Arrifle.x,  Bolex, 
Cine-Kodak  Special  c;uner;is;  Ampe.\,  Magnasync, 
IICA  sound;  \'i-Me.\  titles  system. 
RECENT      PRODUCTIONS      AND      SPONSORS 
Motion  Pictckks:   (Spanish  versions)   Lii  t'luuta 
Encantada;  Los  Cuentos  dc  licirbi«nol  (Cofrani) 
series  of  26  chapters;  huhislrial  .Art  Series   (Mc- 
Graw-Hill Book  Co.)    11   films;  //',v  in  llw  Cards; 
II   Didn't   Have   to   Happen    ( International    Film 
Burciui);    Tlie   Eruption    of   Kilauca    Iki   and    7 
geological  films  (Geological  Snrvcv  Ollice,  .Amer- 
ican    Embassy,     Mexico);     Connminily     Mental 
Health  (American  Einb;issy). 


R.  K.  TOMPKINS  &  ASOCIADOS 
Avenue  Cuahiitemoc   #00 

.Mexico  City  10,  D.  F.,  Mexico 
Phones:   21.50-20;    13-81-34 
Date  of  Organization:    1952 

Richard  K.  Tompkins,  Managing  Director 
N.  Peter  Rathvon,   Executive  Producer 
Frank  K.  .Anderson,  General  Manager 
E.  G,  .\IcGrath,  Chief.  Still  Photography 
Carlos  Martell,  Chief  of  Photography 
Lillian  Tompkins,  Chief,  Animation 
5ERVICE.S;    Live   iiction   ;uid    anim:ition   films   for 
TV,    theater   screen    exhibition,    public   relations. 
Sound  services;   lip  syiic  dubbing  .American  T\' 
programs.   Still   photography   in   color   and   b&w. 
F.4C1UITIES:    3.00(1   sq.   ft.    stage;    lighting   equip- 
inent.   .Mitchell,   .Arrillex,   0.xberry   cameras;    ani- 
jniition  studio;  recording,  screening,  editing  rooms; 
ttill  photo  lab. 

DECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pk  ti  iiks:  The  I'.gg  i  Xat'I.  .Assii,  oi  Poul- 
,ry);  Rum  ( Gilbeys  Distilleries);  The  Wheels  of 
i'rogrcss  (Ford  Motor  Co.).  T\'  &  Theater  Coxi- 
.lERCi.XLS:  for  various  accounts  through  McCann- 
irickson,  J.  Walter  Thompson,  etc. 


STUDIO:    BELGIUM 

SOFEDI-  FILMS 
147,   .\\.   (le   I  llrpp(  (IroTUe 

Brussels  5.  Belgium 
I'hones:    47-10-03;    47-2S-77 
Date  of  Incorporation:   194S 

C.  A,  .Magncl,  President,  chgc.  Production 
J.  Boterinans,  Exec.  Producer.,  Animation 
J.  P,  Lieffrig,  Distribution  Depl.  Head 
liEHViCES:  Production  of  li\e  and  animated  16mm 
jiid  3,5mm  films,  .\on-theatrical  distribution.  F.x- 
IILITIES:   -Arriflex.   Bell  &  Howell  cameras;   light- 
i!ig.  Studio,  four  editing  rooms;  picture  and  sound, 
I'teenbeck  table;  35mm  &  16mm  viewing  theatre; 
]inim;ition  stand:    Delirie   camera;   electronic   in- 
'pection  c<iuipment. 

ECENT      PRODUCTIONS      AND      SPONSORS 

,1oTiON  Picn-HEs:  77ic  7\'  Juhe  ( Philips-Eind- 
oven);  your  Key  to  Europe's  Commerce  (Port 
f  Antwerp);  \our  future  at  Sea  (.Ministn-  of 
ransport);  BR2  (Belgian  Nuclear  Centre); 
roiii  our  Special  Correspondent  (Brussels  An- 
ual  Fair);  Song  of  the  Yarn   (Cotonex). 
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AMITY   FILMS   LTD. 

32  Great  \\  inclmill   St.,   London   W  .    I. 

Phone:  GEl!r:ud  20!M-2 

Date  of  Organiz;ition:    1955 

Hans  C;rsparius,  President 
Seiuices:    Documentary,    informational,    presti,ge 
films,    F.^ciLiTiEs:     16,    .35mm    production    unit; 
music   composition;    Amity   orcliestr;i. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictuhes:  Something  to  Think  About 
(Pilkington  Bros.);  Do  It  Your.self  (Bridges 
Tools);  Monte  d'Ore  (Monte  d'Ore  Tourist  Of- 
fice); Drums  (Premier  Drum  Co.);  untitled  film 
(Prichard,  Wood  Agency). 


ANVIL  FILMS  LIMITED 

Beaconsfield  Studios,  Beacoiisfielcl.  Bucks 

Phone:    BEAcoiisfield   557 

Date  of    Incorpor;iti(jn:   July,    19.52 

T\'  Conmiercial  Dept.:  9  CJreat  C'hapcl  Street, 
London  W.  1.  Michiiel  Hankinson,  General 
Manager. 

Ken  Cameron,  O.  B.  E„  B,  Sc,  Director 

R.  K.  T.  Scrivener,  Director 

Ralph  N.  May,  B.  Sc,  Director 

R.  L  C.  H.  Warren,  Director 
Sehvices:    Production    of   entertainment,    educa- 
tional, instructioii;il  films.  F.xcilities:  .35mm  and 
16nim  production  f;icilities;   music  scoring  stage. 

RECENT      PRODUCTIONS      AND      SPONSORS 

MoiioN  PiCTi'KES:  Change  and  EmpUnjnu  nl: 
Right  First  Time;  Introducing  O  &  M  {  Britisli 
Productivity  Council);  His  First  Draft  (.Admiral- 
ty); LocAting  Enemy  Artillery   (War  Office). 


BIRMINGHAM  COMMERCIAL  FILMS,  LTD. 

Studio  Centre,  Shule  Ro;i(l,  Birmingh;uii  23 
Phone:  E.AS  ,3511 

Harold   luggins.  Chairman 

Ciodfre\    E)a\ies,  Managing  Director 

Roger  .\l.  Jones,  Secretary 

John  .A,  Hatton,  S«/c.v  Director 
Services:  35mm  and  16mm  film  production  for 
industry,  education  and  T\'.  Facilities:  Two 
studios,  sound  and  mute;  editing;  studio  and  lo- 
cation sound  recording,  Periectonc  equiiirnent. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictches:  .\utoiiuilu  ally  Yours  (.Albriglit 
&  Wilson  Ltd.);  Vffa  Fox  Talking  About  Sailing 
(Herbert  Terry  &  Sons  Ltd.);  S(Tfi)i<;  tlw  South 
(Southern  Electricity  Board);  Life  at  Dudley  Zoo 
(Dudley  Zoological  Society);  Potato  Digger 
(Wild    Barfield    Ltd.). 


British   Movietonews    Ltd. 

Niirth  Orbital  Road,  Denham 
lixbridge,  Middlesex,   England 

E.  T.  Adams,  Director 

(See  20th  Century  Fox-Movietonews, 
Inc.  listing,   .New  York   City) 


JOHN   BYRD  PRODUCTIONS 

61  .Arthur  Road,  Wimbledon.  London  S.W  .   19 

Phone:  WTMblcdon  2183 

D;ite  of  Organiz;ition:    1946 

John    Byrd,    Producer-Director 

Bettine  Braham,  Film  Editor 

Henry  Hall,  Cameraman 

.Marian  Ludin,  Prod.  Secretary 
Services:    Documentary,    travel,    T\'    and    enter- 
tainment films;  specializing  in  world-wide  assign- 


BUSINESS     SCREEN 
INTERNATI  ONAL 


Worldwide 
Resources 

for 

Production 

in 

Latin-America 

Europe 

Australia 

and  Japan 


A  selection  of  fihii  producmy  companies 
in  countries  spanning  the  globe  is  present- 
ed. Listed  studios  whose  advertising  ap- 
pears on  other  pages  of  this  13th  ,\nnual 
are   denoted    by   star    (*)    over   listings. 
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PRODUCTION:  ENGLAND 


ments.  Facilities:  Studio,  tlieatre,  cutting  rooms, 
sound  recording. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion-  Picti-hes:  liulian  iitccluorks  Projict, 
working  title  (Da\'>-  United  Engrg.);  Buildina 
Colour;  Talking  Taint;  Concerning  Colour 
( I.C.I. );  Steel  Strides  Ahead;  Bridge  Across  the 
Tagus  (Dorman  Long);  Wings  &  Wheels  Over 
Europe  (Lanseair  Tra\el  Services);  Meclianical 
Handling  at  tjoiir  Service;  The  Seed  is  Sown 
(M.H.E.  Assn.);  Road  Heating;  More  Power  to 
Uganda  (B.  I.  Callcndcr's  Cables);  Prelude  to 
Power  (Castelo  de  Bode  Group),  etc. 


CYGNET   FILMS   LIMITED 

295  NorlJHill  Kdad,  .Soiilli  llarmu.  .Middlesex 
Phone:  London:  BYRon  7277-S 
Cable  Address:  Cygnetfilm  Harrow 
Date  of  Incorporation:  1951 

R.  Evans,  Managing  Director 

J.  W.  Reeve,  Director 

D.  W.  Grainger,  Director 
Services:  Production  of  3.5,  16  &  8  mm  busi- 
ness films  and  filnistrips.  Editing  and  completion. 
F.\ciLiTiES;  T«o  studios,  100  x  144  sq.  ft.  35mm 
and  16mm  Arriflex;  C.  K.  S.  and  Bolex  cameras; 
Siemens  magnetic  sound  system;  16mm  and  35- 
mm  cutting  room.  Mo\iola;  tlieatre. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictibes:  Untitled  series  of  30  (C:oronet 
Instructional  Films);  A.  O.  G.;  Boeing  61  (Boeing 
Aircraft  —  Hansom  &  Assoc,  Inc.);  Aerosols  in 
Medicine;  Hypertension:  Obesity  (Riker-Rexall 
Group);  The  Story  of  Thread;  Aptan;  Kohan  (J. 
&  P.  Coats  Ltd.)  50  Years  of  Gillette;  All  the 
Kings  Men  (Gillette  Razors  &  Blades):  Euclid. 
series  (Euclid  Great  Britain  Ltd.  Div.  General 
Motors  Ltd.);  Profit  from  Pigs;  World  on  a  Plate 
Miracles  with  Quaker  Crisp  (Quaker  Oats);  For 
All  Time  (IngersoU  Ltd.);  Mill  by  the  Medway 
(Reed  Paper  Group);  To  Help  Themselves 
(Family  Welf,ire  Assn.),  etc. 

DRAYTON  FILM  PRODUCTIONS  LTD. 

14  Abingdon  Road.  Kensington.  London  W.  8 
Phone:  \\  ESteni  4547/8 

K.  W.  Dalev,  Director 

J.  R.  Ward,  Director 
Services:  16mm  film  producers  for  complete 
productions  or  finalising  customers  own  ma- 
terial. F.^ciLiTiES:  16mm  magnetic  film  inter- 
locked forward  and  rc\erse  with  picture  for 
recording  live  commentary  or  from  discs  or 
tape  at  18,  24  or  25  f.p.s.  16mm  dubbing  facili- 
ties. 16mm  Arriflex  camera  equipment.  Editing 
and  master  cutting. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictitres;  Fifty  to  One  (Federation  of 
Civil  Engineering  Contractors);  The  Hammer- 
smith Flyover  (Cement  &  Concrete  Assn.);  Birth 
of  a  Lion  (Priestman  Brotliers  Ltd.);  Housewife 
of  the  Year  (Hoover  Ltd.);  Britain  Swings  to 
Case  (J.  I.  Case  Co.,  Ltd.);  Supporting  Evidence 
(West's  Piling  &  Construction  Co.,  Ltd.). 

EOTHEN   FILMS   LIMITED 
70  Furzehill  Road,  Boreham  \\'ood,  Herts 
Phones:  ELStrec  3130  3355 
Date  of  Organization:  1952 

Dr.  Phillip  Sattin,  Dir., /Producer 

Guy  Fergusson,   Writer/Director 

Johii  Hardman,  F.  M.  P.  A.,  Camera 

Vivian  Warwick,  Editor 
SEB'iTCES:  Medical  production  imit.  16mm  specia- 
lists in  the  medical  and  allied  fields.  F.^cilities: 
Live   action,    animation.    post-s\Tich.    and   synch- 
sound. 


RECENT      PRODUCTIONS      AND      SPONSORS 

MoTio.N  Pictures:  Vcntousc  Extraction  (Reckitt 
lbs  Sons  Ltd. ) ;  General  Anaesthesia  in  Caesarian 
Section  (British  Oxygen  Co.);  To  Janet  A  Son? 
Calculated  Risk  (Farley's  Infant  Food  Ltd.);  S'or- 
nud  Delivery  in  the  General  Practitioner  Unit 
I  Sandoz  Ltd.). 


THE  FILM  PRODUCERS  GUILD  LTD. 
Guild  House,  I'pper  St.  .Martin's 

Lane,  London  W.  C.  2 
Phone:  TE.Mple  Bar  5420 
Cable  &  Telegrapliic  .\ddress: 

Filmicit>',  Lesquare.  London 
Date  of  Incori3or;ition ;  1944 
Associate    London    Companies: 

Films  of  Today,  Ltd.;  Greenpark  Productions 
Ltd.;  Guild  .Animation  Ltd.;  Guild  Television 
Ser\ice  Ltd.;  Interfilm  Ltd.;  The  Larkins  Stu- 
dio; Merton  Park  Productions  Ltd.;  Merton 
Park  Studios  Ltd.;  Publicity  Films;  R.  H.  R. 
Productions  Ltd.;  Sound-Services  Ltd.;  Talkie- 
strips  Ltd.;  Technical  &  Scietific  Films  Ltd.; 
\'erity  Films  Ltd. 
K.  Lockh.irt  Smith,  Chairman/Joint  Managing 

Director 
A.   T.   Burlinson,  Joint  Managing  Director 
E.  W.  Becket;  J.  Croydon 
H.  S.  Hind;  H.  G.  Jessop 
D.  P.  L.  Matthews;  E.  S.  Morden.  Directors 
Services:  Production  and  non-theatrical  distribu- 
tion of  35mm  and  16mm  documentan',  industrial, 
educational,    scientific,    advertising    and   national 
propaganda    films;    T\'    and    cinema    advertising 
films;  somid  filnistrips;  Cartoon,  puppets  &  techn- 
ical diagram  animation,  feature  filins  for  tlieatri- 
cal  distribution.  F.^cilities:  Two  sound  stages  and 
insert  stage  at  Merton  Park,  London;  mobile  lo- 
cation units.   Cutting  rooms,  recording  and  pre- 
view theatres.  W'estrex  recording;  picture,  sound 
effects  and  studios  at  Barnes.   Cartoon  and  ani- 
mated diagram  studios.  Casting  dept.  Film  librar>- 
;ind  non-theatrical  distribution  organization, 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Mikhali  (British  Petroleum 
Co.);  Hazard  (British  Iron  &  Steel  Federation); 
-A  Flourish  of  Tubes  (Tube  Investments  Ltd.); 
Sig;i.s  and  Portents  (Imperial  Chemical  Indus- 
tries Ltd.);  Vive  la  Difference  (Ford  Motor  Co. 
Ltd.);  Introduction  to  Xutrition  (H.  J.  Heinz  Co., 
Ltd.);  Signorina!  It's  Important  (The  Mobile  Oil 
Co.  Ltd.);  Jam  Session  (James  Robertson  &  Sons. 
Ltd.);  Association  of  ideas  (Whitbread  &  Co. 
Ltd.):  Slidefilms;  Computer  Accounting  (Mid- 
land Bank  Ltd.),  etc. 

GUILD  TELEVISION   SERVICE  LTD. 

Associate  of  the  Film   Producers  Guild  Ltd. 
Exchange   Court,   Strand,   London    W.   C.   2 
Phone:  COX'ent  Garden  2733 
Cable:  Filnicit)',  London 
Date  of  Organization:    1955 

D.  P.  L.  Matthews,  Managing  Director 

D.  C.  R.  Macdonald,  Company  Dir.  Producer 

J.  J.  Henderson,  General  Manager 

Services;  Production  of  motion  pictures  and  TV 
commercials  from  consultation  tlirough  script  and 
stor>board  to  finished  film.  B/W  and  color.  F.\ci- 
LiTiES:  Sound  studios  for  hve-action  film  produc- 
tion. Location  filming  resources.  Equipment  for 
special,  trick,  model  and  photo  animation.  Com- 
mentary and  effects,  recording  studio,  sound  li- 
brary', cutting  rooms,  etc. 

RECENT  PRODUCTIONS  AND  SPONSORS 
T\'  CoMMERCHLs:  for  Jaffa  Oranges  (Mather  & 
Crowther  Ltd.);  Esso  E.xtra  ( McCann-Erickson ) ; 
Dunlop  Tyres  (Chas.  F.  Higham  Ltd.);  Spear  & 
Jackson  Tools  (Oelrichs  Adv.  Ltd.);  Peter  Stuy- 
vesant  (Greenlvs  Ltd.).  Cinem.\  Commerci.als: 
for  Gillette  Razors  &  Blades  (S.  H.  Benson  Ltd.^; 
Morris  Oxford   (Dorland  Advg.  Ltd.). 


HALAS   &    BATCHELOR 
CARTOONS   FILMS   LTD. 
Lysbeth    House,    10.\    Soho    Square,    London 

W.   1 
Phone:  GERrard  7681-2 
Date  of  Organization:  1941 

Studios:  Dean  House,  2,  3  &  4  Dean  Street, 
London   W.    1.    .-Vnimation    Stroud.    Church 
Road,  Cainscross,  Stroud,  Gloucester 
Branches:  c  o  Louis  de  Rochemont  Associates, 
Inc..  380  Madison  Ave.,  New  York  17,  N.  Y. 
Phone:  oxford  7-0350.  Lumina  Propag.anda, 
Dusseldorfer    Strasse    I,    Frankfurt    (NIain), 
West    Germans    Phone;    33-45-26.    Robert 
Muller. 
John  Halas.  Director 
Jov  Batchelor,  Director 

S.'Eckman,  Jr.,  C.  B,  E.,  (U.  S.  A.),  Director 
Jack  King.  Chief  Editor 
Bernard  Gitter,  Sales  Manager 
Services:  Staff  of  40  for  animated  film  produc- 
tion for  advertising  and  entertainment  for  TV 
and  cinema.  Industrial,  public  relations  and  educa- 
tional films.  F.iCiLiTiEs;  Studio  for  both  celluloid 
animation  and  3-diniensional  puppet,  model  ani- 
mation. Five  animation  cameras,  including  an 
O.xberry;  3  model  camera  setups.  Editorial  and 
projection  equipment  for  3.5mm  and  16mm. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  The  Commonwealth  (The 
Commonwealth  Institute);  The  Tale  of  the  Magi- 
cian (Larr\-  tlie  Lamb  Ltd.);  The  Kidnapped 
Kid  (Robinson  &  Savage);  Cell  Division;  The 
Heart  in  Action   (Technicolor  Ltd.). 


JAMES   HILL  PRODUCTIONS   LTD. 

12  Hillgate  Place,  London  W.  8 
Phone:  PARk  2893 

Date  of  Organization;  1956 
James  Hill.  Managing  Director 

Services;  Producers  of  35nini  sponsored  films. 
F.\CILITIES:  Film  production  from  script  to  screen. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Giuseppina;  The  Home-Made 
Car  (British  Petroleum);  David  and  Golightly 
(Esso);  Black  Monday,  script  (I.  C.  1.). 

KINOCRAT   FILMS   LIMITED 

85  Cromwell  Road,  London.  S.   \\ .  7 
Phone:  FRObisher  2242-3-4 

Date  of  Organization:  1937 

.\ssociate  Companies  (Contact  through  head 
office) :  Photographic  Illustration  Ltd.  Six- 
teen Ser\ices  Ltd.  Telecameras 

Gerald  Cookson,  FIBP,  Managing  Director 

D.  Brian  Gibson.  FIBP,  Technical  Director 

Innes  \\'atson.  Sales  Director 

John  B.  Talbot,  Prod.  Mgr. 
Services:  Production  of  16mm  technical,  indus- 
trial, sales,  T\'  and  all  other  fihns  for  specialized 
piuposes.  Associate  companies  pros  ide  still  photo- 
graphy, fibistrips,  studio  and  production  facihties 
for  external  units,  closed-circuit  TV  installations, 
b&w  and  color.  F.\cilities:  Sound  stages  and 
silent  insert  studio;  16mni  editing  facihties,  script 
dept.,  sound  recording,  dubbing  and  post-sync- 
ing, preview  theatre,  titling,  full  teclmical  facili- 
ties, permanent  staff  and  crew.  Script  to  screen 
service.  Represented  in  Birmingham,  Enaland, 
South  .Africa.  Canada  and  .\ustralia. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Picti-res:  Highland  Estate  (Ford  Motor 
Co.  Ltd.);  Briliant  Fire  (De  Beers  Consolidated 
.Mines  Ltd.);  Over  the  Bottleneck  (John  Lysaghts 
Bristol  Works  Ltd.);  Rouen  Round  (Castrol  Ltd.); 
.An  Ounce  of  Preve/ition  (Pfizer  Ltd.);  The  Par- 
ticipants ( Anglo-.American  Corp.  of  So.  Africa  — 
in  assii.  with  Copperbelt  Film  Unit). 
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this  may  be  the  first 

movie  projector  sound  system 

you  never  need  to  fix 

I 


Its  sound  system  can  be  trusted. 

It  has  no  electronic  tubes  to 
burn  out:  transistors  replace  the 
old  tubes. 

It  has  no  photocell  to  go  hay- 
wire: a  space-age  solar  cell  takes 
the  place  of  the  old  photocell.  Its 
exciter  lamp  is  rated  to  last  the 
life  of  the  machine.  You'll  never 
have  to  carry  spares. 

This  projector  won't  embarrass 
you  or  harass  you. 

It  even  takes  good  care  of  your 
film. 

Kodak  equips  all  Pagkant  Pro- 
jectors with  a  spring-loaded  film 
sprocket.  These  are  like  shock  ab- 
.sorbers,  so  when  you  start  the  pro- 
jector the  film  isn't  jerked.  Sprock- 
et holes  and  film  itself  stay  new- 
longer  that  way. 

These  are  the  only  projectors 
with  a  reversing  sound  drum.  This 
means  the  film  rolls  with  the  sound 
drum  when  in  "reverse,"  instead  of 
being  dragged  over  it,  hazarding 
scratches. 

Another  thing  you  can  safely  do 
with  this  projector  is  reverse  it 
from  full  speed  forward  to  full 
speed  the  other  way,  in  one  whack! 


Kids  can't  hurt  it  either,  but  a 
child  can  set  it  up  and  operate  it. 

Anyone  who  can  follow  a  red 
line  can  thread  film  into  it. 

Move  one  lever  forward.  Push 
one  button.  And  you  have  a  sound 
movie.  Brilliant  picture.  Beauti- 
ful, clear,  noise-free  sound. 

Incidentally,  this  sound  is  in- 
stant sound.  That  means  it  comes 
with  no  warm-up.  No  empty  si- 
lence. No  awkward  waiting.  And 


the  speaker  doesn't  hiss,  or  crackle, 
or  pop,  either. 

This  projector  doesn't  do  any- 
thing to  distract  an  audience. 

Its  machinery  consists  of  so  few 


moving  parts  that  it  never  speaks 
above  a  whisper  while  the  show 
is  on. 

And  the  show  always  goes  on. 

You're  not  left  suddenly  in  a  fix. 

With  this  projector,  there's  so 
little  that  could  possibly  ever  need 
fixing. 

Its  name  is  the  Kodak  Pageant 
16mm  Sound  Projector,  Model 
AV-126-TR. 

If  you'd  like  to  see  and  hear  one 
work,  or  read  illustrated  literature 
about  it,  write  your  name  and  ad- 
dress here: 


Then  send  it  back  to  us  at  the 
address  below. 

Check  this  box  Q  and  we'll 
have  a  Kodak  dealer  call  you  to 
arrange  for  a  convenient  demon- 
stration. No  obligation,  of  course. 

2-47 

Kodak  Pageant  Projector 

EASTMAN   KODAK  COMPANY 

Dept.  8-V,  Rochester  4,  N.  Y. 
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Marathon   International    Productions   ltd. 
Publicit)   House,  Bell  Street,  London  N.  \V.  1 
Maurice  Ford,  in  charge 

(See  listing  in  New  York  City) 


THE  RANK  ORGANIZATION 

Advertising  Films  Division 
11  Hill  Street.  London  VV.  1 

B.  H.  Aiinett.  Munaging  Director 
W.  P.  Hampshire,  General  Manager 
Ray  Elton.  Executive  Producer 
Charles  Sta\el\-,  Prod.  Controller 
Len  Boxshall.  Producer.  Sponsored  Films 
Services:    Production    of    T\'    commercials    and 
documentaries.     Production     and    distribution    of 
cinema    films     and     documentaries.     F.\cilities: 
Complete  live  action,  cartoon  and  model  anima- 
tion groups.  Own  stiidios.  cameras,  special  effects 
equipment,  etc. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictl'bes;  for  numerous  major  industrial 
accounts.  T\'  Commerchls:  for  J.  Walter 
Thompson  Co.  Ltd.;  S.  H.  Benson  Ltd.:  Greenlys 
Ltd.:  Young  &  Rubicam  Ltd.:  Colman.  Prenlis  & 
\'arle)'  Ltd.;  London  Press  E.\change  Ltd.;  and 
many  others. 

RHR   PRODUCTIONS   LIMITED 

Gm'ld  House,  I'pper  .St.  M;irtin's  Lane, 

London  \N'.C.   2 
Phone:  TEMple  Bar  .5420 
Cable:  Filmicit>',  London 

Ronald   H.   Rile\-,   Miiniigiug  Director  &  Exec. 
Producer 

K.  Lockhart  Smith,  Chairman 

A.  T.  Burlinson,  Director 
Services:  Producers  of  industrial  and  government 
sponsored  motion  pictures.  F.\cii.ities:  Full  stxi- 
dio,  location,  distribution  and  fihn  library'  facili- 
ties a\'ailable  through  associated  comjianies  of  the 
Film  Producers  Guild  Ltd 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  The  Mountain  Road:  Fircplan- 
ning  in  Nuclear  War  (The  War  Office):  .Atomic 
Protection;  First  Left  Past  Aden  (The  .'Vdmiralt)); 
A  Scn.sc  of  Belonging  (Central  Office  of  Informa- 
tion); The  Magic  of  a  Same  (Rolls-Royce  Ltd.); 
Vive  La  Difference  (Ford  .Motor  Co.  Ltd.);  Jam 
Session  (James  Robertson  &  Sons  Ltd.):  Roo;)i  for 
Improvement  (The  Gas  Council);  Formula  for 
Friction  (Ferodo  Ltd.);  Operation  Exodus;  The 
Warden  and  the  Householder;  The  Hole  in  the 
Ground  (Home  Office,  Civil  Defense  Dept. ); 
Ulster  Covenant  { Northern  Ireland  Govt. ) . 


SWIFT  FILM  PRODUCTIONS: 

specialising  in  documentarv-  and  industrial  sub- 
jects; live  dialogue,  foreign  \ersions  and  ;ill  stages 
of  part-production.  Sound  recordings  for  films, 
filmstrips  and  exhibitions.  Facilities:  16mm 
cameras,  lighting  and  recording  equipment,  cut- 
ting room. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictires;  Putting  Things  in  Motion  (The 
R.ank  Org.):  Comprehensive  Cover  (Reed  Paper 
Group);  "T/ic  Role  of  Drums  ( Rheem  Lysaght 
Ltd.);  Cuts  and  Joints  uith  Philip  Harhen  (.Ar- 
gentine Meat  Corp.);  Luck  of  the  Devil  (Distillers 
Co.  Ltd.);  Meet  the  Chief  (Boy  Scouts  Assn.). 

T.   V.    CARTOONS    LIMITED 
36-3S  Dean  Street,  London  W  .   1,  England 
Phone:  GERrard  9385 

Date  of  Organization;  1957 

George  Dunning,  Managing  Director 

John  Coates,  Business  Director 
Services:  Producers  of  cartoon  films  for  T\'  and 
industr\-.    F.\cilities;    Production    equipment   ac- 
quired ;is  needed. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pictires:  The  Story  of  a  Motor  Car 
Engine;  The  Ever  Changing  Motor  Car  (Ford 
Motor  Co.  Ltd.);  The  Redemption  of  a  Retailer 
(Gillette  Industries);  Mr.  Know-How  in  Hot  Wa- 
ter (Gas  Council).  T\'  Com.\ierci.\ls:  Series  for 
Sunblest  Bread   (Associated  British  Foods  Ltd.). 


^ 


STANLEY  SCHOFIELD  PRODUCTIONS  LTD. 
6-7-8  Old    Bond   Street.   London,   \V.    1 
Phone:  .\l.\Yfair  4642  Cable:  Eskofilms,  Lon- 
don VV.  1 

Stanley  Schofield,  President 
Services:  Specialists  in  production  of  16mm  doc- 
umentary films,  location  shooting,  worldwide.  F.\- 
QiLiTiES:  Complete  motion  picture  studio  in  Lon- 
don's Bond  Street. 

RECENT      PRODUCTIONS      AND      SPONSORS 

.Motion  Pictures;  for  .AC-Delco  Div..  General 
Motors;  .\lcan  Industries;  .American  Cyanamid 
Company;  Aspro-.Nicholas;  U.  S.  Industries,  Inc.; 
Canadian  .Aluminium  Conpany;  Pan-American 
World  .Airways;  Pfizer;  Stanley'  Tools. 


SWIFT  FILM   PRODUCTIONS 
1    Wool   Road.   London   S.   W.    19.  England 
Phone:  WIMbledon  2040 

Date  of  Organization;  1952 
T.  Peter  Haddingham.  M.B.K.S..  Director 
Services:   16mm  bJ<w  and  color  film  production, 


WORLD  WIDE  ANIMATION  LTD. 
34  Cursitor  Street,  London  E.  C.  4 
Phone:  HOlborn  7666 
Date  of  Organization:    1955 

Hindle  Edgar,  Managing  Dir./Producer 

James  Carr,  Director 

\'.  L.  Price,  Director 
Services:    Animated   cartoon   and   puppet   films, 
film    credits    and    titles.    F.acilities:    See   World 
Wide   Pictures  Ltd 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures;  Crystal  Diodes,  four  parts 
(Philips,  Eindhoven);  Quest  for  Perfection,  ani- 
mation   (W.D.  &  H.O.  Wills).  T\'  COMMERCL\LS: 

for  \arious  clients. 


WORLD  WIDE   PICTURES   LTD. 

34  Cursitor  Street.  London  E.  C.  4 
Phone:  HOlbom  7666 
Date  of  Organization:  1942 

James  Carr,  Managing  Dir./Exec.  Producer 
Hindle  Edg.ar.  Contpany  Director/Producer 
\.  L.  Price,  Company  Director 
D.  H.  Kentish,  Company  Director 
C.  T.   Parris,   Company   Director/Producer 
Services;  35mm  and  16mm  sponsored  public  re- 
lations, documentary,  training  and  sales  films  for 
industry  and  Government  depts.,   T\'  programs. 
F.\cilities:   London  studio  85'  x  45'.  full  equip- 
ment   and    ancillary    facilities.    Western    Electric 
recording  theatre.  Theatre  and  cutting  rooms  at 
Cursitor  St. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  .African  Awakening  (Unilever 
Ltd.):  Harwell  (United  Kingdom  .Atomic  Ener- 
gy .Authority);  The  Pitcairn  People  (British  Pe- 
troleum Co.  Ltd.);  Trio  in  the  Sun  (Ford  Motor 
Co.);  Quest  for  Perfection  (W.  D.  &  H.  O. 
Wills). 


WORLD   WIDE  TELEVISION 
FILM   SERVICES   LTD. 
34  Cursitor  Street.  London  E.  C.  4 
Phone:  HOlborn  7666 

Date  of  Organization:  19.57 

Douglas  Kentish,  Managing  Dir./Exec. 
Producer 


WORLD  WIDE  TELEVISION   FILM: 

James  Carr;  Hindle  Edgar;  \'.  L.  Price.  Cohi- 
pany  Directors 
Services:  .All  types  of  TV  and  cinema  advertising 
films.  F.\ciLiTiEs:  See  World  Wide  Pictures  Ltd. 

RECENT  PRODUCTIONS  AND  SPONSORS 
T\'  CoMMERCHLs:  for  Guinness  Beer  ( S.  H. 
Benson  Ltd.);  .Morris  Motors  (Dorhmd  .Advg. 
Ltd.);  Player's  Cigarettes;  Shell  Petrol;  Egg 
Marketing  Board  (Mather  &  Crowther  Ltd.); 
Birds'^ye  Frozen  Foods;  Surf  Detergent;  Life- 
buoy Toilet  Soap  (Lintas  Ltd.);  Summer  Coun- 
tr\'  .Margarine  (Pritchard  Wood  &  Partners  Ltd.); 
Rothmans  Cigarettes  (The  Robert  Freeman  Co. 
Ltd.);  Austin  Cars;  Pepsi-Cola  (Colman,  Prentis 
&  \"arley  Ltd.);  Esso  Petrol  &  .Motor  Oil  (Mc- 
Cann-Erickson  .Ad\g.  Ltd.)   and  others. 


FRENCH    PRODUCERS 


^ 


Actualities   Fox   Movietone 
48    Qua!   Carnot    —    St.    Cloud    Seine-et-Oise, 

Paris 
Jack  Muth,  Director 
(See  Movietonews,  Inc.  —  20th  Centur\'  Fox 
hsting.  New  Y'ork  City) 

LES  ANALYSES 

CINEMATOGRAPHIQUES 

15  .Avenue  de  .Segur.  Paris  7eme,  France 
Phone:  SOLfcrino  84-20 

Date  of  Orgauiziition:  1947 

Georges  Roze,  General  Manager 

Jean  \'incent.  Sales  Manager 

Robert  -Arquer,  Production  Mgr. 
Services  &  F.acilities;  Department  Production 
and  Realization:  Documentaries,  industrial  and 
sales  promotion  films,  16mm  and  35mm  and  film- 
strips.  Department  UItra-R;rlenti:  Studios  with 
high  speed  Kodak  camera.  Department  Film: 
Editing,  titles,  effects,  s\nchronization,  dubbing 
(cutting  rooms,  projection  rooms).  Dep:irtinent 
Equipment;  .Authorized  dealer  for  Bell  &  Howell 
Department  Edition:  Diffusion  and  sale  of  sales- 
training  films. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MoTio.N  Pictures:  Voyage  en  .\Ucnuignc  i  Air 
France);  Movada  ....  (Movado);  Hoic  to  Make 
an  Effective  Sales  Presentation  (The  Dai-tnell 
Corp.);  Saint-Denis  de  FHotel  (Comap-S.A.J.); 
Travaux  a  Distance   (Electricite  de  France). 


LES   FILMS   BERTHON    ET   CIE 
24   .A\enue   de   la  Grande   .Annee.    Paris    17. 

France 
Phone:  Gal  21-30 
Mme.  Lucienne  Berthon.  Director 
RECENT      PRODUCTIONS      AND      SPONSORS 
Motion  Pictures:  Historique  de  la  Suspension  u 
tracers  les  .Ages  (Citroen);  Etude  de  la  Cinetiqiie. 
Formation  des  Petroles  (Institut  Francasis  de  Pet- 
role);  De  Noe  a  toe  (Union  des  Syndicales  des 
Petroles);  Michelin  al'Assaut  du  Progres  (.Miche- 
lin  T\res ) . 

LES   FILMS  PIERRE   BOYER 

29  rue  A'ernet.  Paris.  France 

Phone:  Balzac  48-77 

Date  of  Organization;  1948 

Pierre  Boyer,  President 

Michel  Boyer,  Associate  Director 

Paul  Seguin.  Technical  Director 
Services:   Scientific  and  technical  films.  F.\cili- 
ties:    For  production  of  3.5mm  and   16inm  films. 
RECENT      PRODUCTIONS      AND      SPONSORS 
Motion  Pictures:  Destination  Demain;  L'Hcure 
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Ju  Lancement;  Forces  Vives  (Cinfdis);  Science 
et  Confiance;  Bleu,  Blanc,  Rouge  dans  le  del 
(Nestle-Suisse). 


LES   CINEASTES   ASSOCIES 

25Cheiniii  (U-  l'ri-.lcs.  S.iijitM.mrkc, 

Seine.  France 
Phone:  Ent  68-50 
Date  of  Organization;  1953 

Branch   Offices:   London:   34   S.   Moulton   St., 
W  2.  Timothy  Grey,  in  charge;  Milan;  Via 
LoNiinio   10,  Philippe  Goeminne,   in  charge. 
Jaques  Forgeot.  President 

Graham  \'ine  Cliittorbiick,  Commercial  Director 
Daniel  Rodefleiix,  Production  Director 
Serge  \'incent-\'idal,  Companxj  Secretanj 
Sebvice.s;  Bilingual  staff  in  French,  English,  Ger- 
man, Italian.  Gartoon  Dept..  stop  motion;  Ii\e 
.iction;  photo  animation;  marionettes;  nuisic;  de- 
'sign.  Facilities:  Six  stages,  laboratory,  projection 
icineniit,  dressinu  rooms.  rest;mr;irit.  souiiil  stvidifJS 
.idjacent. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Ruaehcoat  (.-Vndre  Heiiirich). 
TV  Go.mmebchus;  for  No.xzema  ( Sullivan.  St;uif- 
fer  &  Go.,  .New  York);  Kelloggs  Frosties  (J.  Wal- 
ter Thompson);  Johnny  Walker  (S.  H.  Benson); 
Goca  Cola    (Publicita   Intemazionale.    Milan). 


^ 


France 


CINETEST 

7  rue  Albert  Somain.  Paris  1" 

Phone:  Gabani  38-00 

Date  of  Organization:  1949 
DECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pi<  Tints:  Le  Mur  Paysage  (Gl.ices  de 
jBoussois);  Route  sons  Silogc  {Pipe-line  Sud-Eu- 
i-ope);  Verre-Textile;  (\erre  Textile);  Faust  63 
(.\tomic  Energy  Authorit\);  Paris  Orlaij  (Aero- 
iiort  de  Paris);  Lacque  en  France  (Xhe.  Pat. 
d'.\quitaine);  20°  a  Sollac  (Lorraine  de  L;iminage 
."ontinu);  Demain  la  Route  (Auto-route  de  I'Es- 
eret). 


CINEMA   ET   PUBLICITE 
24  .\vcnue  .Marceau,  Paris  8,  France 
Phone:  Balzac  21-28 
Date  of  Organization:  1939 

Jacques  .\le\iiot.  President 
Jacques  Z;uloc,  General  Manager 
i>EBVicEs:  .advertising  films,  3.5mm  Eastmancolor 
;nd  black  and  white  for  commercial  T\'  and 
•  inema.  F.\cii.ities:  Exhibition  of  advertising  films 
11  cinemas;  exclusive  screening  rights  in  1430 
•inem;is  in  France.  .510   in  N'orth   .^fricii.    150  in 

Vest  .Africa.  65  in   M:idagasc.ir. 

ECENT  PRODUCTIONS  AND  SPONSORS 
j.lonoN  PicTiREs:  Catch  (Regie  des  Tabacs); 
\m    Vie    en    Rose     (Renault);"  Eniprunt     1962 

French  Railways);  Per  la  Casa  Ideale  (Cain- 
'uignia  Generale  di  Elettricita.  Italv);   Tohlerone 

Tobler,  lt;ilv);  V.  ..V...V...  (Vespa,  Italv); 
K  films  for  P.AIC:  ( Cadum  Palmolive);  6  films  for 

lartini.   T\'   Com.\iercl\ls:    for   Hoo\er,    Great 

Iritain;  Nivea,  Great  Britain. 


GAUMONT-INDUSTRIE 
3  rue  Gaulaincourt,  Paris   IS,  France 
Phone:  Eur  38-30 
Date  of  Organiz.ation :  1959 

E.  Schorr.  Managing  Director 

A.  Lemaire.  Commercial  Manager 

E.  Laroche,  Production  aMnager 
ECENT  PRODUCTIONS  AND  SPONSORS 
Iotion  PiCTiHES:  Europe  235  (  Euratom  I ;  Ten- 
tons  Inlernationalales  ( Electricite  de  France); 
lealisations  Francoises  dans  le  Monde  (Construc- 
■urs  de  Material  d'Equip.  Electrique);  Batir  sur 

Sable  (Sofrepik);  Reponse  a  Tout   (Altulor). 

3TH  PRODUCTION  REVIEW 


FIIMS    ROGER    LEENHARDT 

22  rue  du  4  Septemhrf.  Piiris  2 
Phone:  Richelieu  46-22 
Date  ol  Organization;  1934 

Roger  Leenhardt,  President 
Sidney  Jezequel 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pictihes:  SaHiiij  02:  EL  4:  i  ConinussiU- 
i;it  a  r  Energie  Atomiquc);  Centrale  alomique  de 
CHOOZ  (E.  D.  F.  &  W.  A.  F);  Cn  homme 
tranquille  ( I'ederation  N'ationale  .\gricole);  La 
Pierre    Collinet    (Enterprise    Ganier-Petetin) 

FILMS  MONTSOURIS  S.  A. 

2.5  Avenue  Reille.  P;iris  14.  France 

Phone:  Port-Royal  59-25 

.\ll)ert   ICMunaniiel  Lamorisse.  President 
Services:    Specialized   production   of   films   from 
helicopters.  Facilities:  .Aerial  photographs-  using 
our  anti\il)r;ition  s\stem  —  IIeli\  ision, 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictches;  The  Red  Balloon;  The  W'ltile 
Stallion;  Stoicatvay  in  the  Sky  {  Films  .Montsour- 
is);  series  of  geographic  films  (Ministry  of  Educa- 
tion; helicopter  sequences  for  many  firms. 

LES   FILMS    PIERRE   REMONT 
35  rue  Washington,  Paris  S.  Fr;ince 
Phone:  Elysees  95-70 
Date  of  Organization:  19.56 

Pierre  Remont.  President 

J.  P.  G;iiKinei;i.  Production  Director 

A.  Cliainpe;uix.  Cartoon  Department 

Services:    Li\'e    action,    animation,    stop    motion 

and  trick. 

RECENT      PRODUCTIONS      AND      SPONSORS 

.Motion  Pictires:  Parrot  (Nabisco);  Buick-Rii- 
iera  (General  .Motors);  Reflections-Electronics 
(Carling  Brewery);  Metrecal  (Mead  Johnson); 
The  Bands  (Piel's  Beer). 


PRODUCTION:   EUROPE 


^ 


Van    Praag    Productions 

127  Champs-l-!I\  set'.  I'iiris  S.  France 
Phone :  B.\Lzac  .5 1  -5.5 

Elliot  Saunders,  General  Manager 

(See  hsting  under  New  York  City) 

GERMAN    PRODUCERS 

BAVARIA   FIIMKUNST   GmbH 

Ba\ari;i    Filmphitz    7,    .Munich-Geiselgasteig 
Phone:   .Munich  47  66  71;   Cable:   Bavariafilm 

\'i)lkni,ir  R.  K.iUu-rt,  President 
RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pictlties:  O  Bananero;  Menschen;  Mas- 
chinen;  Strom  (B.B.C.  Brown,  Boverie,  Mann- 
heim); Hannover  Messe;  Konsumguter  ([)eutschc 
Messe  and  Ausstellungs  .AG);  Hier  Teheran  — 
bitte  sprechen;  Dcut.schland  ruft  Teheran 
(Fernmeldetechnisehes  Zeiitralamt ) ;  Mit  bunlem 
Faden  (Gesamtverband  Textilindustrie);  Ob  sie 
es  wissen  (Verein  zur  Verb,  d.);  Hanomag-Puls- 
schlag   eincr   Werkes    (Rheiristahl   Hanomag). 


FRITZ   BOEHNER   FILM  K.  G. 
Hochhaus   1.  Feldstrasse.  Hamburg  4 
Phone:  Hamburg  43  33  51/53. 
Cable:  Boehnerfilm 

Ludwig  Boehner.  President 

Erna  Boehner,  Vice  President 
Services;    Motion  picture  production   for  indus- 
try,  advertising.   educ;ition,   T\'.    Facilities;    28 
cameras  for  16mm.  35mm  and  Cinemascope;  full 
studio  and  sound  equipment  and  facihties. 


FRITZ  BOEHNER  FILM  K.  G. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures;  Schmierungsfragen  iit  der 
Papierfabrikation  (Mobil-Oil  .AG);  Des  Alumin- 
lum-Mantelkabel  (.Alean  S.  A.);  Willkommen  an 
liord  (Deubich  Lufthansa  -AG);  Stern  unserer 
Zeit  (Daimler  Benz  AG). 


DEUTSCHE   INDUSTRIE   UND 
DOKUMENTARFILM   GmbH 
Kaiser-Friedrich-liing  40,  Dusseldorf- 

Oberkassel 
Phone:  Dusseldorf  5  67/65;  Cable:  Dido-Film 

Hans  Joachim   Ruths,  President 

Hans  Hermann  Schmol,  General  Manager 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Alomkruftieerk  Kahl;  Form 
und  Funktion  (A.  E.  G.);  Buna  Huls  (Buu;uvcrke 
GmbH);  Unser  Karussell  (.Arbeitskeis  Soziale 
Sicherheit);  Strassc  dcr  stahlcrnen  Ringe  (.August 
Thyssen  Huttc  AG);  Dai  Hochhaus  (Phoenix 
I^heinrohr  .AG);  7,icischen  Formel  und  Form 
(Ghemische  Werke  Huls  AG);  Dynamik  dcr 
Chemi  (I'riedrich  Uhde  GmbH);  S(u/i/  Ohne 
Rost  (Thyssen  Industrie  GmbH);  Konstruktion 
and  Forschung    (Constructs-Werke   GmbH). 


* 


Halas  &   Batchelor  Cartoon   Films   Ltd. 
LumiiKi   Propaganda.   Dusseldorfer   Strasse 

1,  Frankfurt  (Main) 
Phone:  33-45-26 
Robert  Muller,  Representative 

(See    listing    under    London,    England) 


Fox   Tonende   Wochenschau 
83  Turkenstrassc,  .Munich    13 
Hans  Lipp,  Director 

(See  Movietonews  Inc.  —  20th  Century  Fox 
listing.  New  York  City) 


GESELLSCHAFT  FUR  BILDENDE 

FILM  oHG   (GBF) 
Liudenstrasse   9,   MuirIicii 
Phone:  49  58  23  324 

Otto  Martini.  President  Karl  G'schrey 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motio.n  PicTl'iiEs;  Das  uerkc  am  Rhein;  Schop- 
fung  ohne  Ende  ( Farbcnf abriken  Bayer  AG); 
Alle  Faden  laufen  zusammen;  Chemiefaser  und 
Kaulschuk  ( N'ereinigte  Glanzstoff-Fabriken); 
Porlrat  eines  Mctalls  ( .Aluminum-Zentrale  e.  V); 
Aluminum  aus  deutschen  Hutten  (X'ereinigte 
.Aluininum-Werke  .AB);  Geiccbte  Satur  (Gesamt- 
\erband  der  Lienenindustrie);  Das  Sashorn  vom 
Rheim  (Raab  Karclu-r  GmbH);  Impuls  unserer 
Zeit  (Siemens);  The  Magic  Tape;  The  Rainbow- 
makers  (BASF). 

INDUSTRIE   UND   AGRAR  FILMINSTITUT 
Eschenauer   Stras.se  4S,  .Stuttgart-Zuffenhausen 
Phone:  S7  21  89 

Ernst  Munch,  President 
RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pictu'res:  Die  Super-Linic;  Bahn  frci 
fur  Europa;  Die  Ernte  ste.ht  vor  der  Tur;  Der 
grosse  und  der  kleine  Claas  (Gebr.  Claas  Mas- 
chinenfabrik  GmbH);  Alle  Moglichkeiten  (.Agria- 
Werke);  Worauf  es  ankommt  (RKW);  In  den 
Himmel  Gehoben  (Robert  Bosch  GmbH);  Ein 
Dorf  spielt  mit  (Landw.  Berufsgenossenschaft); 
Eine  gluckliche  Verbindung  ( Gemeinschaft  Pap- 
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PRODUCTION:   EUROPE 


INDUSTRIE  AND  AGRAR:  CONT'D, 
iersackindustrie);    -Viir    eine    Fliege    (Interessen- 
gemeiiischaft     tiir     Lederforschung     Hautescha- 
denbekanipfiini;) . 

INSEL-FILM  GmbH   &  Co. 

Konstanz/Bodensee 

Date  of  Organization:  1947 

Sales  Office:   Karlsplatz   19-20,   Munchen. 
Plione:   Munich  59  28  76.   Cable:   Inselfilm 

Norbert  Handwerk,  President 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Dcs  Feiicrs  schonstc  Kiinst 
(Fachverband  Stahlblech\erarbeitung);  Von  Erz 
zum  Stahl  (Demag  AG):  Ferien  im  Schnee 
(Deutsclie  Bundesbahn);  Der  Weg  zum  idealen 
Fotoladcn  (Agfa);  Moderne  Technik  im  Schein 
des  Lichtbogens  (Oerlikon);  Verflixte  Feinde 
(H.  W.  Kohler):  Chickspringcr  (Henkel  &  Cic. 
GmbH);  Altc  Ilcimat  (BM  fur  gesamtdeut,sche 
Fragen);  Im  Scheinwerferlicht  (International 
Harvester) . 

LAUX  TONBIIDSCHAU    KG. 

Schillerstrasse  2,  Frankfurt  (Main) 
Phone:   Frankfurt  (Main)   27441 
Date  of  Organization:  1947 

Representatives:     \'isulex     International     Sales 
Promotion  Organization,  England:  4,  William 
I\'  Street.  London  \V.  C.  2.,  \V.  John  Mer- 
rick.  Italy:   Piazzale  Principessa   Clotilde  6, 
Milan,  Alessandro  Elisei  di  Colcettone. 
Helmut  Laux,  President 
.^cliini  Koch,  Viee-President 
Manifred  L.  Eberhardt,  Manager 
Wolfgangs  Fuchs,  Prod.  &  Export  Manager 
Dr.   Herbert   Koch,   Sales  Promotion   Manager 
Werner  Harzer,  Art.  Animation  Director 
Services:  Sound  shdefilms,  erjuipment,  sales  pro- 
motion programs,  inclusive  evaluations,  contests, 
incentive   programs,   marketing,   coordinated   ad- 
vertising, sales  promotion  programs,  success  con- 
trol. F.\ciLiTiEs;   Photo  la\out  inclusive  process- 
ing  facility;    sound   studio    with    tape   recording 
equipment;   art  studios;   market  research;   adver- 
tising coordination. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Slidefilms:  Erenjbody  Wins  (Shell  Internation- 
al); Con  Ragno  un  avvenire  sieuro  (Ragno);  The 
Market    for    Hair    Color     (Clvnol);  Conosceri, 

(Saivva);     Matcriau.y:    en    STYROPOR    expanse 

(BASF). 

LEONARIS-FILM 

Hochhaiis  Romeo,  Stuttgart,  Zuffenhausen 
Phone:  Stuttgart  87  13  08;  Cable:  Leonarisfilm 

Dr.  Med.  Georg  Munch,  President 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictlibes:  Der  alte  Mensch  —  ein  arz- 
liches  Problem;  Intraartikulare  Therapie  mit  Cor- 
tisonderivaten;  Tradition  tind  Leistung  (E.  Merck 
AG);  Diurese  (Ciba  AG);  Ein  langerWeg  (Med. 
Pharm.  Studientesellschaft):  Geuiissi  wie;  Pa- 
piersaeke  fur  Mull  und  Ahfalle  (Gemeinschaft 
Papiersackindustrie  e.  \'.);  Rlieumatologia  Prac- 
tica  (Byk-Gulden);  Stulpa  —  eine  neue  Verhand- 
technik  (Paul  Hartmann  AG);  .  .  .  und  iiberall 
Strom  (RWE  Essen). 

lYN-FILM  GmbH 

Louise-Dumont-Strasse  1,  Dusseldorf 

Phone:  3.5  26  30 

Cable:  Lyiifilni 

Arnold  Funke,  President 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictttees:  Vnter  srlmierigsten  Bcding- 
ungen  (Krupp);  Gu.^seisernc  Rohre  ( Buderus'sche 


LYN-FILM:  CONTINUED 

Eiscnwerke);  Feldmuhle  voran!  (Felmuhle  AG); 
liesser-Wegbereiter  der  modernen  Verpaekung 
(Maschinenfabrik  Fr.  Hesser  AG);  Lockende 
Laden  ( Hauptgemein.schaf t  des  Deutschen  Einzel- 
handels ) ;  Sicker  arbeiten  —  frolicher  leben  ( Beru- 
fsgenossenschaft  der  chemischen  Industrie);  Der 
Basische  Hcisswindkupolofcn  ak  Vorschmelzagg- 
regat  fur  das  LD-Stuhhcerk  (Gesellschaft  fur  Hut- 
temverkeanlagen  GmbH);  Der  Konig  behielt  recht 
(Ruhrkohlenberatung  GmbH);  Montage  einer 
Energiebrucke  (Mannesmann  AG);  Zwischen 
Kohle  und  Korn  ( lnteination;rl  Harvester). 


HOLLAND    STUDIO 

CARILLON   FILMS  N.   V. 

Koninginnelaan    4.5,    Rijswijk-ZH,    Holhuul 

Phone:   K70-986765 

Cable:   Carillon  Films  The  Hague 

D;ite  of  Organization:    1949 

Ted   de  Wit;   Gerard   J.   Raucainp,   Managing 

Directors/Executive  Producers 
Emmanuel  Hamer,  Production  Manager 
Ruud  \an  der  Wal,  Script  Dept.  Head 
John  \an  der  Steen,  \arration  Dcpt.  Head 
Ronny  Erends,  Senior  Producer 
Prosper  Dekeukeleire,  Camera  Dept.  Head 
Nico  van  Baarle,  Art  Director 
Peter  Konings,  Sound  Dept.  Head  &  Foreign 

Version  Dubbing  Service 
E\a  van  Be\eru'ijk,  Editing  Dept.  Head 
Bert  Sp\kennan,  Animation  Depl.  Head 
M.  J.  Gascard.  Admini.Hration  Dept.  Head 
Services:  From  script  to  screen  in  3-5  and  16mm 
color,  live-action,  animation  and  soundslides.  Pub- 
lic relations,  tourist  and  sales  promotional  films; 
T\'  commercials  and  spots.  Distribution  arrange- 
ments for  sponsored  films.  Foreign  versions  dub- 
bing ser\'ices.  Foreign  narrations  in:  Frencli,  Ger- 
man, Spanish,  Portuguese,  Brazilian,  Dutch,  Dan- 
ish, Swedish,  Norwegian,  Italian,  Arabic.  F-\cii.i- 
TiEs:  Shooting  stage:  Newman  Sinclair,  Aniflexes, 
Bell  &  Howell.  16  and  3.5mm  cameras;  blimps, 
dollies,  booms;  lOO.OOO  watt  lighting  equipment; 
sound  with  Philips  4  channel  I7!2mm,  4  channel 
35mm  and  4  clunmel  twin  or  triple  track  35mm 
stereophonic  sound;  Leevers-Rich  sound  record- 
ing s\stem  with  s\nchro-pulse;  fully  automatic 
■35nim  Crass-Berlin  animation  camera  ;ind  stand; 
40-seat  screening  theatre  for  35mm  and  16mm 
and  double-head  magnetic  soundtracks;  script 
dept.  with  research  library;  casting  files,  sound 
effects  and  music  libran';  cutting  room  facilities 
with  35mm  Stecnbeck  (Cinem;rscope)  for  mag- 
netic tracks  in  17!2mni  and  .35mm;  35mm  Acmi- 
ola;  I6mm.  17':mm  and  3.5nim  Moviola  with 
soundtracks. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.N  Pictures:  The  Wide  Open  Sea  (Royal 
Nav\);  Working  on  the  Waterfront  (Port  of  Rot- 
terd.nn);  This  is  Heineken  (Heineken  Breweries); 
Miracle  Garden  (State  Coal  Mines);  Inclusive 
Tours  (KLM  Royal  Dutch  Airlines);  Anniversary 
(Netherlands   Conservation   Society). 


ITALIAN    PRODUCERS 


Note:  additional  listings  of  overseas  film  produc- 
tion sources  will   appear  next  month. 


0 


0 


Gilbert   Altschul   Productions,   Inc. 
Via  Aristide  Leonari  67,  Rome,  Italy 
Rodolfo  Besesti,  in  charge 

(See  listing  under  Chicago,  Illinois) 


Marathon   International,   Inc. 

Via  Lucrezia  C:aro  12.  Rome,  Itah 
Giovanni  Pucci,  in  charge 

(See  listing  under  New  York  City) 


Movietone   Italiana 
Via  Goito  60,  Rome,  Italy 

N'ittorio  Dellavalle,  Manager 
(See  Movietonews,  Inc.  —  20th  Century   Fox 
listing.  New  York  City) 

IN    SCANDANAVIA 
DENMARK 

ARNO   STUDIO  A,  S 
Meidahlsgadc  1,  Copenhagen,  Denmark 
Phone:  Minerva  30S0 

Date  of  Organization:    1950 

.\r\cd  Tholle,  President 

Use  Schultz,  Secretary 

Knud  Johansen,  Treasurer 

Carl  Otto  Petersen,  Production  Manager 

Kare  Bennike,  Sales  Manager 

Axel  Pless,  Chief  Sound  Engineer 

Jorgen  Thomsen,  Sound  Engineer 

Soren  Bredsdorff,  A.wf.  Sound  Engineer 

Borge  Madsen,  Studio  Manager 

Per  Bressendorf,  As.^.  Photographer 
Services:  Production  of  motion  pictures  for  gov- 
ernment, industry,  education  and  T\".  Recording, 
editing  and  dubbing  into  \arious  languages.  F.\- 
ciLiTiES:  Approx.  2,200  sq.  ft.  of  studio  space; 
mixing  studio;  naiTation  studio.  8  cameras  (Arri- 
flex,  Debrie,  Bell  &  Howell-soundproof  and  silent). 
120,000  watts  of  lighting  equipment;  35  and  16- 
mm  optical  recorders;  6  cluume!  mixing  console. 
Gramaphone  recording;  music  and  sound  effects 
librarv .  Electronics  seivice  dcpt.  Engineering  re- 
search dept.  3  projection  rooms.  2  trucks. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  What  It  Takes  To  Be  a  Real 
Salesman   (Dartnell  Corp.). 


FINLAND 

FELIX-FILMI   OY 

Khnnikatu    8.    Helsinki.    Fiiihind 
Phone:   Helsinki  39492 

Date  of  Organization:  1948 

Pentii  Huhaiumtii,  Managing  Director 
Erkki  Salojarvi,  Production  Manager 
Services:    Production   of   shorts   and   advertising 
films  for  T\'  and  cinema.  F.\cilities:  Fully  equip- 
ped 35nim  film  unit. 
RECENT      PRODUCTIONS      AND      SPONSORS 

-Motion  Pictures:  Untitled  scries  of  six  (  Finnish 
Woodworking  Industry).  TV  Commerci.\ls;  for 
numerous  Finnish  clients. 


OY  CENTRA-FILM  AB 
P.   Rautatiekatu    11,  Helsinki,   Finland 
Phone:  447371 
Date  of  Organization:  1960 

Associated  Companies:   Centralfilm  A/S,  Cop- 
enliagen.    Denmark.    Centralfilm    G.m.b.H., 
Hamburg,  Germany.  C:entralfilm  AS,  Oslo, 
Nonvay.  Centralfilm  A/S,  Stockholf,  Sweden. 
Mrs.  Singa  Sandelin,  Managing  Director 
Services:   Motion  pictures  for  government,  busi- 
ness and  industry   (live  action  and  c.irtoon).  Fa- 
cilities:   Film    and   recording   studios   with   full 
equipment. 

r'eCENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Omo  (Lint.is);  Jolmson's  H.ird 
Gloss  (Taucher);  Winthrop  Medicines  {Win- 
throp);  \'i(fl))om/f  (Sek);  Odette:  Vademecum 
( Vilier  juuri ) . 
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BUSINESS    SCREEN 


Ozalid  sets  the  world's  standard  for  overhead  projection 


Projecto-Printer"  40  makes  perfect 
transparencies  from  maps,  pictures 
or  drawings  in  minutes. 


Vary  transparencies  with  14  basic 
image  and  background  colors  on 
Projecto-Viewfoils  and  other  Ozalid 
specialty  films. 


Ozalid  accessories  include  Projecto- 
Mounts,  tracing  pads,  and  other 
tools  plus  "They  See  What  You 
Mean,"  the  most  complete  "how- 
to"  text  available. 


Only  Ozalid  brings  you  this 
complete  Overhead  Projection  System 


Everyone  grasps  your  ideas  faster .  .  .  understands  more  clearly 
when  you  project  7x7  inch  color  transparencies  in  full  room  light 
with  the  revolutionary  new  Porta-Lite  7  —  the  smallest,  brightest, 
ready-to-use  portable  overhead  projector  ever  designed !  Or  use  the 
compact  new  Poi'ta-Lite  10,  companion  to  the  Porta-Lite  7  for 
10  X  10  transparencies.  Both  Porta-Lite  projectors  stay  set  up 
always  —  there's  no  assembly.  A  single  handgrip  and  aluminum- 
light  construction  make  them  easy  to  carry.  Prepare  transparen- 
cies on  color  foils  in  minutes  with  the  Ozalid-'  Projecto-Pi'inter  40 
or  the  Ozalid  diazo  copier  in  your  repro  department.  Everything  — 
foils,  mounts,  processors,  projectors  —  to  meet  any  overhead  pro- 
jection assignment  —  is  yours  from  Ozalid. 


Genera/  Aniline  <&  Film  Corp. 


Send  this  coupon  today! 

OZALID.  Dept.231 
Binghamton,   N.  Y. 

Send  complete  details  on  Ozalid 
Overhead  Projection  System 
equipment  and  name  of  nearest 
Ozalid  Audiovisual  dealer. 

Name 


Firm 

Address- 
City 


_Zone State- 


u 
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PRODUCTION:   EUROPE 


Production   in   Scandinavia 

NORWAY 

CENTRALFILM  A/S 
Akebergveien  56,  Oslo,  Norway 
Phone:    67-63-93 
Date  of  Organization:  1952 
Associated  Companies;  Centra-film  AS, 
Copenhagen.   Denmark.  Oy  Central-fihn 
\B.   Helsinki.    Finland.    Centralfilm   GmbH, 
Hamburg,  Germany.  AB  Central-film.  Stock- 
holm. Sweden. 
Knut-Jorgen  Erichsen.  Managing  Director 
Kjell  .\iistad.  Assistant  Manager 
Services:   Production   of   all  types   of   sponsored 
films  and  slidefilms.  F.\cilities:  Studio  with  200 
K\V;   35mm  and   16mm  cameras;   recording   and 
cutting  equipment;  theatre. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictihes:  Urjtitled  for  Fliilips;  Rriiault; 
Es.so;  BP;  Scotchlite.  etc.  E.xclusive  film  and  still- 
film  producer  for  AS  De-Xo-Fa  og  Lilleborg 
Fabriker  (Nonvegian  Unilever  Associate). 


INFORMASJONSFIIM  A/S 

.\kersgatcn  64.  Oslo,  Xorwax 
Phone;  41  21  04 

D;ite  of  Organization;    1961 

Per  W.  Bistrup,  Director 

Odd  Grann,  Manager 

Jan  Erik  During.  Fihn  Director 
Services;   Production  of  commentaries,  advertis- 
ing  films.   F.\cilities:    All   necessary   equipment 
and  facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion-  Pictures;  A  Dog's  Tale  (Bergen  Line); 
Two  Pairs  of  Skis  (The  Norway  Travel  Assn.); 
Deltamatic  (National  Inchistii);  Opel  Kadett 
(General  Motors);  Good  Morning  (Central  Or- 
ganization of  Agricultural  Cooperatives). 

SVEKON   FILM 

Seiersbjerget  7,  Bergen,  Norway 

Phone:    146SS-14680 

Date  of  Organization:   1950 

Haakon  Sandberg;  Sverre  Sandberg.  Owners/ 
Managing  Directors. 
Services;  16mm  and  35mm  film  production  for 
documentary,  educational,  public  relations,  T\' 
films.  F.\ciLiTiES;  16mm  and  35mm  sound  rec- 
ording studio,  16mm  single  and  double  system 
equipment.  16mm  and  35mm  cameras. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictcres:  Bergen  Anno  1962  i  Bergens 
Privatbank ) ;  Ktilleniann  (N'estUmdsbanken); 
Visted  (Visted  F;ibrikker);  Slender  (Stender). 
T\'  Progr.^ms;  Vestland-spostcn  (Norwegian 
Broadcasting  T\'). 


AB  CENTRALFILM:  CONTINUED 
films  and  slidefilms.  F.\cilities;  Studios,  cameras, 
cameramen,  recording,  cutting  equipment,  labora- 
tories, etc. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures;  AhonI  Wool  and  Knitting  (In- 
ternational Wool  Secretariat);  Stress  (Facit  - 
AB  .AtWdabergs  Industrier).  Slidefilms;  Sales 
Training  (L.  M.  Ericsson  Telefonaktiebolag).  T\' 
CoMMEBCi.\Ls;  Life  (British-American  Tobacco 
Co.);  Siinil  (Lintas). 


SWEDEN 

AB   CENTRALFIIM 

Kaknaes,   Stockholm,   Sweden 

Phone:  63-14-30 

Date  of  Organization:  1947 

.Associated  Comp.mies:   Centra-film  AS, 

Copenhagen,  Denmark.  0\'  Centra-film  Ab, 
Helsinki.  Finland.  Centralfilm  GmbH,  Ham- 
burg, Germany.  Centr;dfilm  A/S,  Oslo,  Nor- 
way. 

Per  Olof  Nuhma,  President 

Bjorn  Ingar  Hansson.  Managing  Director 
Services;    Production   of  all   types   of   sponsored 
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FORBERG-FILM   AB 

Kungsgatan  27.  Stockholm,  Sweden 

Phone:  111655 

Date  of  Organization;   1934 

E.  Forberg,  President/General  Manager 

O.  Forberg,  Assistant 

T.  Hultgien,  Exec.  Sccrclartj/Treasnrer 

K.  Pill,  Art  Department 
Services;  35  and  16mm  motion  pictures  and 
slidefilms  for  industrial,  sales  and  personnel  train- 
ing. F.\cilities;  35  and  16mm  camera  and  light- 
ing facilities;  sound  recording;  sound  slidefilm 
f:icilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures;  Untitled  tor  .\B  Svcnska  God- 
scentraler;  .\B  .\tlas  Copco;  AB  Bofors;  Linoleum 
AB  Forshaga;  Husqvarna  Wrpenfabriks  AB;  Solna 
City;  State^Road  &  Waterbuilding;  Ytongbolagen. 

PRODUCTION:   SPAIN 


MOVIERECORD,  S.    A. 
ESTUDIOS   MORO,   S.   A. 

Martires  de  Alcala,  4.  M;idrid.  Spain 
Phone:   248-9205 

Dates  of  Organization;   1950-19.56 
Branch  Office:  Paseo  de  Gracis,  25,  Barcelona. 
Mr.  Luis  Baxeras,  in  charge. 

Movierecord    Executive    Staff: 

Jo  Linten.  Deputy  Chr..  Board:  Mgr.  Dir. 
Eugeno  Gruenfeld.  General  Sales  Director 
Aquilino  Alvarez,  General  Suh-Direclor 

Estudios  More  Executive  Staff: 

Siintiago  Moro.  General  Manager 
Jose  Luis  Moro.  Animation  Manager 
Eduardo  .\ugustin.  Sales  Director 
Services;    Movierecord;    distribution    of    cinema 
adsertising  films;   tele\ision  contractor.   Estudios 
Moro;  sister  company  of  Movierecord  for  produc- 
tion onl\-.   F.\cilities;   Studio  with  three  stages; 
model  animation  stage;  .35mm  animation  stands; 
dubbing  and  recording. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures;  Con  Wesiinghouse  Canara 
(W'estinghouse);  Color  (Sherwin-Williams);  Tic- 
Tac  Twist  (Longines);  Snenos  (Nescafe  Nestle); 
Fur  Wert  (Kelvinator);  Ritmo  Y  Martini  (Mar- 
tini &  Rossi);  Pepsi-Cola  (Pepsi-Cola);  also  for 
Camel.  Winston  and  \'icero\'  Cigarillos. 

TURKISH    PRODUCER 


BAYSAL  FILM 

Takism  Saray,  Istanbid,  Turkey 
Phone:   44  77  78   $  79 
Date   of  Organization;    1949 

Kemal  Bysal,  President.  Exec.  Producer 
Sami  Guner.  Director  of  Production 
Ali  Ugur,  Sumer  \'atan.  Cameratnen 
Services;  Specialists,  color  motion  picture  produc- 
tion.  35mm  correspondent  for  CBS,   New  York; 
BCINW.  London.  Public  rekitions.  theatrical,  tele- 
vision shorts  in  color  or  black  &  white.  F.^cilities; 
comnlete  new  color  laborator\'  f;icilities   (first  in 
Turkev)  opening  May  1st.  35mm  .\niflex  (two); 
Paillard  Bolex,  16mm  (two);  both  16  and  .35mm 


BAYSAL  FILM:  TURKEY 

zoom  lenses;  CinemaScope  lens,  35mm  wide-  , 
screen.    ColorTran    lighting    equipment, 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures;  Viscount  Yurt  Ilizmctinde  ', 
i  3.5  mm  Eastmancolor,  Turkish  Airline ) ;  Turkiye  i 
Petrollcri  (Turkish  Petroleum  Co.);  Damlaya,  \ 
Damlaija  Gol  Olur;  Her  Tedhir  Emniyet  Iain  ' 
(Turkish  Is  Bank);  Eregli  Steel  Project  (continu-  ' 
ing  project  for  Koppers  Company.  USA). 


STUDIO:    YUGOSLAVIA 

ZAGREB  FILM 

Vlaska   Fo,  Zagreb.  Yugoslavka 
Phone:    35-627 

Date  of  Organization;  1952 

Andrija  Klaric.  President.  Director  ■ 

Dr.  Drago  Kolman,  Commercial  Manager  1 

N'ladislav  Santak,  Production  Director 
Ser\ices;    TV    commercial   spots;    cartoon  shorts 
for  foreign  and  domestic  companies.  Facilities: 
Cartoon  studio  with  equipment  and  staff. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictihes;  Argo  Soup  (Delamaris-Izola); 
Plan;  Flee  ( Lludska  Hranilnica-Lublana) ;  Foto- 
moment  (Fotocemina.  Z;igreb);  Good  Kitchen 
(Icar,  Milan). 

PRODUCTION:    INDIA 

AUDIO  VISUAL  SERVICE 

18,  Militar\   Square  Lane,  Bombay  1, 

.Maharashtra,  India 
Cable:   .\udview-Bomba>' 
Date  of  Organization:  .\pril  1959 

L.  P.  Sh;ih,  Director 

L.  G.  Patil,  Art  Director 

P.  G.  Mungekar,  Photographer  in  Charge 

H.  P.  Melita,  Production  Manager 
Services:   Producers  of  all  types  of  audio-visual 
aids   —   educational   films,   filmstrips,   TV  shorts, 
documentar>'  films,  picture  posters,  photo  exhibits, 
etc.   F.4CILIT1ES;    (d;ita  not  supplied). 

( SeLf-sponsored  titles  supplied  ouK) 


STUDIOS:  AUSTRALIA 


ARTRANSA  PARK  TELEVISION  PTY.  LTD. 

Warringah  Road.  French's  Forest, 

Sydney,  New  South  Wales 
Phone: JY  9311 

D;ite  of  Organization;  19.56 

Branches:  21S  High  Street,  Kew,  Victoria,  Mel- 
bourne, P.  Brrtnell.  in  Charge.  229  West 
43rd  Street.  New  York  .36.  N.  Y.,  L.  Manger, 
Dir..  hUernational  Operations. 

].  H.  M.  Oswin,  General  Manager 

b.  L.  H;dl.  Manager 

R.  A.  Becker,  General  Sales  Manager 

|.  Pegus,  Assistant  Sales  Manager 

A.  Exarcl.  Senior  Producer/Director 

A.  R.  Litchfield.  Mgr.  Documentarij  Devel- 
opment 

G.  Lowry .  Mgr.  Prod.  Facilities 

E.  Taylor.  Director.  Photography 

C.  WooKeridge,  Art  Director 

S.  .Alien,  Recording  Director 
Services;  Feature  production,  T\'  program  pro- 
duction, TV  commercials  and  theatrical  ad\ertis- 
ing  films.  documentar\.  training  and  industrial 
films.  Equipped  to  handle  film,  videotape,  anima- 
tion production.  Facilities;  35  and  16mm  film 
production  equipment.  Mitchell  BNC,  .\nifle.\ 
cameras;  Oxberr\-  optical  printer  and  animation 
camera;  Westrex,  NIagnasync  sound  equipment. 
Sound  stages,  lighting,  etc.  Videotape  installation 
—  3  .Ampex  recorders  with  selecti\  e  editing. 

BUSINESS    SCREEN 


This  is  the  closest  anybody's  come  to  an  ''ideal''  industrial  camera. 


The  Polaroid  MP-3  Industrial  View 
Camera  is  so  versatile  that  it  h  virtually 
a  self-contained  studio.  It  can  finish  jobs 
ranging  from  photomicrograplis  to  big 
maps  and  wall  charts  in  times  ranging 
from  10  seconds  to  two  minutes.  The  end 
product  can  be  a  print,  a  print  and  nega- 
tive, or  a  slide-mounted  transparency,  as 
you  choose.  AU  from  one  self-contained 
rig.  All  without  using  a  darkroom. 

Physically,  the  MP-3  is  a  rigid  stand  on  a 
laminated  wood  base.  A  counterbalanced 
camera  body  rides  easily  up  and  down  the 
stand  and  swings  to  a  horizontal  position 
for  bigger  work  mounted  on  a  wail.  Pre- 
positioned  floodlights  illuminate  regular 
size  work  on  the  base. 

Optically,  the  MP-3  is  even  more  sophis- 
ticated. You  can  work  with   four  inter- 


Here's  why: 

changeable  lens  and  siuiller  combinations 
plus  a  lensless  shutter  for  photomicrog- 
raphy. In  all  cases  you  work  with  an 
eye-level,  ground-glass  reflex  viewer  for 
fast.  easy,  hairline  focusing. 

But  it's  the  film  systems  that  give  the 
MP-3  such  speed  and  versatility.  It  uses 
five  different  kinds  of  Polaroid  Land  Film 
(some  not  widely  known  among  amateurs) 
plus  conventional  4x5  b&w  and  color  films. 

Many  jobs  call  for  just  a  black.and  white 
print.  You  can  get  it  in  10  seconds  with 
3^/4  x4H  roll  film  or  two  speeds  of  4x5 
film  (one  is  A.S.A.  3,000! ).  If  you  need 
a  negative  to  work  with,  another  4x5 
Polaroid  Land  Film  will  supply  a  fully 
developed  fine-grain  negative  and  a  match- 
ing  positive    print,   in   just    20   seconds. 

Then  there  are  two  kinds  of  transparency 


film  (one  for  line  work,  one  for  continu- 
ous tone)  whicii  can  be  mounted  and 
ready  for  projection  in  seconds.  And,  of 
course,  if  you  aren't  in  a  hurry  you  can 
use  any  conventional  4x5  black  &  white 
or  color  film. 

The  MP-3  is  a  precision  instrument.  It 
can  meet  the  demands  of  skilled  pro- 
fessional photographers.  It  is  also  an 
extremely  simple  camera  to  use.  Inex- 
perienced personnel  can  easily  use  it  to 
record  results  of  their  regular  work. 

More  details  on  this  newcamera  are  con- 
tained in  our  free,  six-page  brochure,  which 
we'll  be  happy  to  send  you.  Even  if  you  are 
satisfied  with  your  present  photographic 
set-up,  it  makes  fascinating  reading. 
Write:  Technical  Sales  Dept.,  Polaroid 
Corp.,  Cambridge  39,  Mass.  Today. 
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STUDIOS:  AUSTRALIA 

ARKANSAS  PARK:  CONTINUED 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion-  Pictures:  Siioai/  Spectacular  (Roth- 
mans);  "39-'45  (Colgate-Wills-N'icholas);  Untitl- 
ed (Goodyear  Tires).  T\'  &  \'ideotape  Pro- 
grams: Instant  People  (Xestle's);  Jonah 
I  Commonwealth  Hanking  Corp.  &  A\"m.  Arnott 
Ptv.  Ltd.). 


AUDIO  VISUAL  PROMOTIONS  PTY.  LTD. 

572    Princes    Highway.    Rockdale.   New   South 

Wales 
Phones:  59  710S:  .59  7303 
Date  ot  Organization:  1961 

James   Finnegan,  President.  Exec.  Producer 

Shirle\-  Finnegan.  Treasurer 

Ronald  Sheuard.  Writer-Director 

Tony  Eden.  Art  Director 

Mitzi  Hicks;  Marguerita  Sherward,  artists 
Seb\ices:  Sound  slidefilms  for  public  relations, 
sales  promotion,  dealer  and  sales  training,  educa- 
tion, sales  meetings.  Facilities:  Linhof  &  Nikon: 
A.  v.  P.  copy  stand:  lighting  for  studio  and  loca- 
tion photograph)'. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Slidefilms:  The  IIII'AR  Stonj  (.Australian  .Ato- 
mic Energy  Commission);  Electrifying  Re.iuhs 
( Rank-.Xerox ) ;  It's  a  Picnic  (Primus);  Easier  Sell- 
ing (Scott  Bonnar);  Xot  for  Comfort  Alone  (Air 
Conditioning  Industry);  Using  the  Sun  (Solar 
Heating  Industr>);  Life  Belts  (Britax);  Weed 
Control,  series  of  four;  Neocidol,  series  of  fi\e 
(Geigy);  Modern  Packings  (Aust.  Asbestos); 
Zero  Perm  (Alumiseal  Corp.  N.  Y.  &  Aust.  Aus- 
bestos);  Modern  Bricks  (Lend  Lease  Corp.) 


Australian   Movietonews 
43  Missenden  Road,  Canipcrdown, 
Sydney,  New  South  Wales 

Frank  Kilhan,  Director 

(See  MoWetonews,  Inc.  —  20th  Centun-  Fox 
listing.  New  York  Citx) 

CAMBRIDGE  FILM  AND  TV  PRODUCTIONS 

PTY.   LTD. 
221    Pelham   St.,   Carlton   N.    3.   Melbourne. 

X'ictoria 
Phones:    34-2166-7-8;    Cable:    CA.MFITEL 
Date  of  Organization:  1949 

W.  \'.  Morgan,  Chairman 

George  .Morcom,  General  Manager 

Neil  Duncan,  Secretary 

.Andrew  Sw  anson,  Director 

Gordon  Llo\d,  Cameraman 

Kevin  Franzi,  Editor 

Alf  Ma\all.  Grip 

Barbara  Millar.  Grapliies 

L\  nette  Chandler,  Reception 
Services:  Producers  of  cinema  and  T\^  commer- 
cials, business  and  documentary  films,  slidefilms, 
etc.  Facilities:  35mm  and  16mm  camera  equip- 
ment. 35nim  Mitchell;  studio  crane,  mixing  con- 
sole, interlock  facilities,  animation  tables.  pre\iew 
theatre,  optical  effects. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Blueprint  to  Progress  (Conzinc 
Riotinto  of  Aust.);  Yours  .  .  .  By  Tradition  (Myt- 
ton's  Ltd.  —  Grosvenor  Cutlery).  TV  Commer- 
cials: for  Volkswagen  A'asia;  Hartford  Clothing; 
Burnieboard  &  Timber  Co.:  .Ardmona  Fruit  Prod- 
ucts P.L;  Nicholas  Pt\-.  Ltd.;  Therniiil  Traders 
P/L;  B.  A.  L.  M.  Paints;  Aust.  Natl.  Line;  Gas  & 
Fuel  Corp.;  Robert  Harper  &  Co.  Ltd.;  General 
Foods  Corp.;  Ecks  Lemonade;  Cadbury  Fn-  Pas- 
call;  Nabisco  Pty.  Ltd.;  Luna  Park;  Turner  indus- 
tries Ltd.;  BP  .Aust.  Pty.  Ltd.;  Commonwealth 
Senim  Laboratories. 
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HERSCHELLS   FILMS  PTY.    LIMITED 

31    Agni^  Street.  East   Melbourne.  \  ictoria 
Phone:  MF  1956 

Date  of  Organization;  1910 

F.  F.  Knight.  Chairman 

Roy  .A.  Driver.  .Ala/iagiiig  Director 

.A.  L.  King.  Director 

F.  A\'.  Thomas,  Secretary 
Services:  16inm  and  35mm  production  services 
for  industrial,  sales  promotion,  public  relations, 
education  and  training  films;  color  and  black  and 
white.  Facilities:  Production,  scripting,  recording 
and  editorial  facilities;  16mm  and  35mm  labora- 
tory for  same  day  rush  service;  theatrette. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Dry  Chaning  (Dependable 
Dry  Cleaners):  Preserve  and  Save  (Fowlers  \"a- 
cola);  Tantangara  Dam  (Utah  Constnictions); 
Mont  Blanc  Tunnel  (Ingersoll  Rand);  D24 
(Crawford  Prods.);  Your  Hospital  (Freemasons' 
Hospital),  etc. 

PERIER   FILMS   PTY.   LTD. 
PERIER  PRODUCTIONS  PTY.  LTD. 

24  Jamison  St..  S>(lne>,  New    Soutli  Wales 
Phones:  BU  6527:  BU  4049 

Date  of  Organization;  1947 

Reg.  Perier,  Managing  Dir./Exec.  Prod.  Dir. 

Mildred  Flynn,  Director/Exec.  Producer 

Roland  Collins,  Film  Editor 

Lana  Nicholson.  Colour  Transparencies 
Services:  Producers  of  16mm  documentary,  edu- 
cation, business  and  T\'  films;  35mm  color  film- 
strips;  35mm  color  still  photography;  33mm  color 
transparency  hbrary';  commercial  anl  industrial 
photograph)-.  Facilities:  Sound  studio  and  edi- 
ting facilities.  16mm  Cine  Kod;ik  Specials;  16mm 
magnetic  sound  recording  equipment;  time-lapse 
equipment;  35mm  still  cameras  and  5"  x  4" 
etiuipment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion-  Pictures:  Selza  Sidine  (George  Patterson 
Pty.  Ltd.);  Twist  (Mark  Foys  Ltd.);  Giant  Tim- 
ber Panels  at  Work  (Ralph  Symonds  Ltd.);  Don't 
Be  a  Fall  Guy:  Don't  Be  Incorrectly  Dressed 
(Dept.  of  L;ibour  &  Industry);  Parade  of  a  Mil- 
lion Floucrs  (.Arthur  Yates  &  Co.,  Pty.  Ltd.). 

SENIOR  FILM  PRODUCTIONS  PTY.  LTD. 

SS  Ackland  St.,  St.  Kilda  Melbourne, 

A"ictoria,  Australia 
Phone:  94.3778  94.2427 

Date  of  Organization:  1958 

Nigel  Tulloh.  Managing  Director/Secretary 

David    Bilcock,    Co.    Chairman /Producer-Dir. 

Nick  A'astchenko,  Co.   Dircctor/chge.  Slides 
Productions 

Keith    Houiislow,    Co.    Dircetor/chgc,    Film 
Production 

Len    Heitman,    Co.    Director/Lighting   Dir., 
Chief  Cameraman 

Bruce  McNaughton,  Documentary  Cameraman 
Director 
Services:  Motion  pictures  and  slidefilms  for 
ad\'ertising,  public  relations,  sales  training,  educa- 
tion and  T\',  documentaries  for  industry.  Special- 
ized color  and  or  black  and  white  still  assign- 
ments. .Animation  and  recording  service.  F.acili- 
TiEs:  .50'  X  50'  sound  stage  sound  proofed  for  lip- 
s\nch,  filming;  cyclorama;  two  3.5mm  Arriflex 
cameras;  synchronous  A.  K.  16mm  camera  with 
blimp;  35mm  zoom  lens;  macro  lens  plus  full 
range  Taylor  Hobson-Cooke  lenses;  Raby  dolK'; 
.Arriflex  single  frame  stopmotion  motor;  lighting 
equipment;  soimd  recording  equipment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.N-  Pictures:  Breakthrough  (\ic.  School  tor 
deaf  children);  GoW  Sfar  Engines  (Repco 
Engine  Parts  Group);  untitled  documentary  (Ford 
Motor  Co.).  Slidefilms:  Service  Introduction  to 
Con.'i-id  Cortina  (Ford  Motor  Co.);  The  "We" 
Plan  i  Mobil  .Australia). 


PRODUCTION:   JAPAN 

EDUCATIONAL  FILM   EXCHANGE,   INC       ; 

3   Gin/.a    ,\ishi    (>-clionie,   Chuo-Ku,    Tok\o 
Phone:   (571)  9351;  Cable:  Educafilms  Tokyo 
Date  of  Organization:  1949 

Executive  Office:  11  Y'oshikubocho,  Meguro- 
ku,  Tokyo;  Phone:  (422)  3767,  1308. 
Branches:  Tokyo;  Osaka;  Nagoya;  Sapporo; 

Fukushima;  Fukuoka) 

E.  Kanazashi.  President 
S.  Kubota.  Office  Manager 
M.  Suzuki.  Planning  Manager 
I.  Hirao,  Studio  Manager 
S.  Tanaka,  Kwanto  Branch  Manager 
S.  Torii,  Kicau.stii  Branch  Maiuiger 
M.  Imaizumi,  Chuhu  Branch  Manager 
Y.  Yabe,  Kyushu.  Branch  Manager 
Services:  Production  and  distribution  (also  rent- 
ing  film   libraries)    of   educational    and   cultural 
filrns;   children's  films    (dramas   and  animation); 
TV   films   and   commercials.    Facilities:    21,648 
sq.  ft.  studio;  four  stages,  4,.592  sq.  ft.;  other  build- 
ings. 3.963  sq.  ft.;  600.000  watts  power  supplv: 
600,00  watts  lighting. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  The  World  and  Japan  (Nichiei 
Shinsha);  The  Xaturul  Study  of  the  Wa.',~p  (Sci- 
ence Film  Lab.);  The  Rainbow  of  Youth  (Hana- 
busa  Prod.);  The  Creation  of  Sound;  Making  Pre- 
cision Cogivheels  (Tok\-o  Cinema);  Captain  of 
Judo;  Animal  Olympic  Games;  A  Lion  and  a 
Mouse;  Warlike  Ages;  Observe  Traffic  Rula 
(EFEX  Prod.). 


INTERNATIONAL  MOTION   PICTURE 
COMPANY,   INC. 

Katakura  BIdg.,  K\obashi,  Chnoku,  Tokyo 

Phone:   281-5778-9 

Cable:   lANMUTSU,  Tokyo 

Date  of  Organization:    1952 

Ian  -Mutsii,  President 

Shokichi'  Mogami,  Director 

Jujun   Furukawa,  Director 
Ser\tces:    Producers   of   industrial   and   business 
films;  TA'  fibns;  neusreel  assignments;  lOnim  and 
35mm.  F.^cilities:  Full  time  camera,  sound  and 
office  staff;  own  production  equipment. 

RECENT      PRODUCTIONS      AND      SPONSORS 

.Motion  Pictures:  Japanese  .\reliitcclurc;  Japan 
Screen  Topics  (Japanese  Foreign  Office);  Health 
Can  Be  Yours  (Public  Health  Insurance  Board); 
Ten  Years  of  Taxation  (Chartered  Accountants 
Assn.);  Arabia  No  Tomoshibi  (Furukawa  Denko 


IWANAMI    PRODUCTIONS   INC. 
22,  Kanda  Alisiiki-Clio,  2-chonie,  Chiyoda-Ku 

Tokyo,  Japan 
Phone:   (301)  3551 
Date  of  Organization:    1950 

Isamu  Kobayashi,  Managing  Director 
Teizo  Oguchi,  Executive  Director 
Keiji  Yoshino,  Executive  Director 
Ndbuhiro  Kiiwakanii,  Executive  Director 
Yujiro  luiinami.  Director 
Saiji  Soshizaki.  Director 
Services:   Production  and  sales  of  documental)' 
educational,  public  relations,  T\"  films,  slides  ain 
photographs.    Facilities:     16    and    35mm    Cii ' 
Cameras;   animation  stands;   35  and   16nim  pro- 
jectors: editing  equipment;  stages. 
RECENT      PRODUCTIONS      AND      SPONSORS 
Motion  Pictures;  Kanagawa  (  Kanagawa  Prefec- 
ture Go\ernment) ;    Industry   in   Japan    (Ministi)- 
of    Foreign    .Affairs ) ;     Kimono     ( Japan     Tourist 
.Assn.);  Con.'itructioti  Work  of  Iron  and  Steel  Mill 
(Yaw;ita   Iron   &   Steel   Co.   Ltd.);   Invitation  to 
Cocktail  Wine  (Suntory  Co.  Ltd.). 


•   Additional   listings    of   overseas    film   produc- 
tion sources  will  appear  in  the  next  issue. 
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FILM    RESULTS    DEPEND    ON    THE 


FILMS  ARE  BORN  in  the  studio  or  on  location  but  life 
begins  when  the  sponsor's  message  is  presented  to  those 
audiences  for  whom  the  picture  was  created.  The  potential 
for  interesting,  informative  films  was  never  greater!  Up- 
wards of  600  television  stations  in  the  U.  S.  have  accepted 
pictures  deserving  of  public  service  time;  theaters  in  the 
L'.  S.  and  abroad  accept  standard  and  wide-screen  color 
films  with  genuine  audience  appeal;  tens  of  thousands  of 
influential  groups  in  clubs,  lodges,  grange  and  union  halls 
and  the  myriads  of  other  meeting  places  have  access  to 
Itimm  sound  motion  picture  projectors  for  showing  useful 
new  films  relevant  to  their  interests. 

The  accented  words  in  this  brief  introduction  to  these 
listings  of  national  film  distributors  is  on  those  words: 
interesting,  informative,  deserving  and  useful. 

Much  of  the  work  of  the  producing  companies  listed  in 
preceding  pages  of  this  issue  is  devoted  to  factual  films 
with  widespread  public  audience  appeal.  Together,  these 
producers  and  distributors  pro\  idc  sponsors  with  the  most 
rfferti\e  means  of  achie\ing  film  results.  The  sponsor  is 
equally  responsible  for  film  success:  acceptance  of  expert 
ad\ice  and  counsel  on  audience  standards  are  "musts!" 

Within  these  distribution  companies,  proof  of  perform- 
ance is  the  sponsor's  assurance  of  value  received.  Recent 
installation  of  computer  equipment,  broad  national  library 
operations  and  years  of  experience  are  of  key  importance. 
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ASSOCIATION   FILMS,   INC. 
Headquarters  Office; 
347  Madison  Ave.,   New  York   17,  N.Y. 
Phone:  MUrray  Hilf  5-2242 

1.  R.  Bingham,  PresideiU 

A.  L.  Fredrick,  Executive  Vice-Trcsidcnt 

and  Treasurer 
Reg.  S.  Evans,  Vice-Prrsideiit,  Sales 
R.   M.    Finehout,   Vice-President,   Sales  &   TV 
R.    D.    Mitchell,    Vice-President,    Operations 

&  Promotion 
R.  W.  Bucher,  Vice-President,  Film  Sales 

Regional  Film  Distributor:  for  the  Eastern  Area, 

Broad  at  Elm.  Ridgc-fiekl,  N.  J.  Phone:  WHit- 
ney  3-S200.  E.  H.  Johnson,  Manager  and  Sales 
Rep.;  For  the  Midwestern  Area:  561  Hillgrove 
Avenue,  La  Grange.  111.  Phone:  FLeetwood  4- 
0576.  M.  G.  Weiland,  Manager  and  Sales  Rep.; 
For  the  Western  Area;  799  Stevenson  St.,  San 
Francisco  3,  Calif.  Phone;  UNderhill  1-5305. 
\V.  O.  Siler,  Manager  and  Sales  Rep.;  For  the 
Southwestern  Area:  1621  Dragon  St.,  Dallas  7, 
Texas.  Phone;  Riverside  8-8759.  Carl  Stahl, 
Manager  and  Sales  Rep. 

B.\ckgrouxd:  Founded  in  1911  (as  "The  YMCA 
Motion  Picture  Bureau,"  a  division  of  the  Inter- 
national Committee  of  the  YMCA's),  Association 
Films  was  the  first  sponsored  film  distributor  in 
America.  In  1949,  the  company  was  incorporated 
as   an  independent  national  distribution   service. 

Seevice:  Promotion,  pubhcity;  booking,  ship- 
ping, storage  and  inspection  of  prints  (elec- 
tronically); film  programming  (Community  and 
school  groups);  film  programming  (TV  stations). 
Fumislies  monthly  reports  on  print  activity  and 
audiences  (IBM  tabulated);  advance  booking 
notices  to  sponsors;  correspondence  and  confir- 
mations (to  users);  merchandising  of  teaching 
aids  and  other  film-related  materials;  and  print 
servicing  (physical  handling  of  professional,  sales 
and  TV  prints). 

OpER.\Tio.N' ;  Prints  and  bookings  are  serviced 
from  four  regional  distribution  tenters,  wholly 
owned  by  Association  Films. 

ASSOCI.4TION  Telefilms  —  This  television  divi- 
sion is  responsible  for  creation  and  distribution 
of  special  sponsored  film  series,  including  Dis- 
covering America,  (travel  and  transportation). 
Your  Neighbor-the  World,  (world  affairs).  The- 
atre 30,  (half-hour  sponsored  films  with  story 
lines,).  Camera  15,  (news  and  views),  and  Rx 
Your  Health  and  Safety,  (health  and  safety  pack- 
age). Association  Telefilms  also  prepares  TV  pro- 
motion kits  and  other  special  sei-vices  for  spon- 
sors and  stations. 


^^  this  s\-mbol,  appearing  over  a 
distributor's  listing,  indicates  that  display  adver- 
tising containing  additional  and  useful  reference 
data  appears  in  other  pages  of  this  13th  Annual 
Production  Review  issue. 


THE  JAM  HANDY  ORGANIZATION,  INC. 

Headquarters  Office: 

2821  E.  Grand  Blvd.,  Detroit  11,  Mich. 

Phone:  TRinity  5-2450 

Bett)'  Walters,  in  charge.  Distribution  Services 
C:has.  W.  Renfrew,  Vice  Presidertt 
Services:  Currently  distributing  theatrically 
throughout  the  U.  S.  A.  with  fifty-odd  years  of 
active  e.vperience  in  the  theatrical  and  non- 
theatrical  distribution  field.  Special  services  in- 
clude physical  handling  of  sponsored  films  for 
self-equipped  audiences;  major  convention  and 
other  group  meetings  projection  service  in  all 
principal  cities.  See  studio  listing  pages  for  com- 
plete data  on  corporate  background. 


IDEAL  PICTURES,   INC. 

Headquarters  Office: 

58  East  South  Wafer  St.,  Chicago  1.  111. 

Phone:  Financial  6-5480 

Paul   R.   Foglit,   President 

Jack   Spire,   Vice  President,   Secretary 

Wally  Dauler,  Treasurer 

S.   L.   Nolan,   Director 

Jack  C.  Walts,  Director 
Br..\nch  Exch.\nges:  2114  Eighth  .\venue  N., 
Birminghimr  1,  Ala.;  1840  Alcatraz  Ave.,  Berke- 
ley 3,  Calif.;  2221  S.  Olive  St.,  Los  Angeles  7, 
Calif.;  853  Fifth  Ave.,  San  Diego  1,  Calif.; 
1011  E.  CoIfa.\,  Denver  18,  Colo.;  55  NE 
13th  St..  Miami  32,  Fla.;  1923  Piedmont  Road.  N. 
E.  Athnta  9,  Ga.;  1370  S.  Beretania  St.,  Honolulu 
14,  Hawaii;  58  E.  South  Water  St.,  Chicago  1, 
111.;  15  E.  Marvland  St.,  Indianapolis  4,  Ind.; 
616  S.  5th  St.,  Louisville  2,  Ky.;  102  W.  25di  St., 
Baltimore  IS.  Md.;  42  Melrose  St.,  Boston  16, 
Mass.;  15924  Grand  River  Ave.,  Detroit  27,  Mich.; 
3400  Nicollet  Ave.,  Minneapolis  8,  Minn.;  1822 
Main  St.,  Kansas  City  8,  Mo.;  4028  N.  Kings- 
highway,  St.  Louis  15,  Mo.;  1.5.58  Main  St.,  Buf- 
falo 9,  N.Y.;'32I  West  44th  St.,  New  York  36, 
N.  Y.;  2,547  Woodburn  Ave.,  Cincinnati  6.  Ohio; 
2110  Payne  Ave.,  Cleveland  14,  Ohio;  1201  S.W. 
Morrison,  Pordand  5,  Ore.;  41  N.  lltii  St.,  Phil- 
adelphia 7,  Pa.;  14  Wood  St.,  Pittsburgh  22,  Pa.; 
18  S.  Third  St.,  Memphis  3,  Tenn.;  24^34  S.  Har- 
wood,  Dallas  15,  Texas;  Brigham  Young  Univer- 
sitv.  Provo,  Utah;  One  E.  Main  St.,  Richmond  19, 
Va.;  and  4431  W.  North  Ave.,  Milwaukee  8,  Wis. 
Backcrouxd;  Founded  in  1920  in  Chicago.  In 
the  past  43  years,  has  grown  into  a  national 
organization  of  28  offices  handling  rental  films 
for  schools,  churches,  clubs  and  industry.  In 
1948  Ideal  began  the  distribution  of  industrial 
films,  for  the  first  time  making  available  a  proven 
paying  customer  list  for  the  distribution  of  in- 
dustrial fihns  services. 

Services;  Promotion,  publicity;  booking,  ship- 
ping, storage  and  inspection  of  prints  (elec- 
tronically); film  programming  (community  and 
school  groups);  film  programming  (TV  stations). 
Furnishes  monthly  reports  on  print  acti%ity  and 
audiences,  all  supported  by  .ictual  signed  audi- 
ence reports;  advance  booking  notices  to  spon- 
sors; correspondence  and  confirmations  (to  users); 
merchandising  of  teaching  aids  and  other  film- 
related  materials;  print  sen-icing  (physical  han- 
dling of  professional,  sales  and  TV  prints). 
Oper.itiox:  Prints  and  bookings  are  serviced 
from  28  company  controlled  distribution  centers. 


INSTITUTE  OF  VISUAL 
COMMUNICATION,    INC. 
40  East  49th  St.,  New  York  17,  N.Y. 
Phone:   ELdorado  5-1443 

Services;  A  pioneer  distributor  of  sponsored  and 
educational  motion  pictures,  etc.,  to  self-equipped 
audiences,  TV  stations.  See  listing  on  page  113. 
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MODERN    TALKING   PICTURE  SERVICE,   INC. 

lleadi|icartirs  Offiio: 

3  East  54th  St..  New  V.>rk  22.  N.V. 

Phone:    PLaza   8-2900 

Frank  Ailiiigluuis,   I'rcaident 
I   Carl  Lenz,  Kxccutive  Vice  President 
I  A.  R.   (Art)    liacli.   Vice  President  —  Sales 
'  Elsie   Cox.    Treasurer 

Ralph  Del  C;oro,  Vice  President  —  Sales 
Promotion  &  Development 

W.   H.    (Bill)    MacC.'allum,   Vice   President   — 
Modern  Learninti  Aids  Division 

W.  .\l.  (Bill)  Oard,  Vice  President-Operations 

Phil  .\lurjjhy,  Promotion  Manager 

National   Sales   Offices 

Eastehn    Division    Sales 
3  East  54th  St..  New  York  22,  N.Y. 
Phone:   PLaza  8-2900 

K.  H.   (Dick)    Rosers,  Vice  President 
|im  Witker  and  Joseph  Lynch 

Cexthal  Division*  Sm.ks 
Prudential   Plaza.   Chicago    1.   111. 
Phone:   DElaware  7.32.52 
Dan   Kater,   in    Charge 
Jack  Liisk,  Jim  Da\is,  Don   Koiin> 

Western  Di\tsion  Sales 
At  San   Trancisco 
444  Market  St.,  San  Francisco  5,  Califiirnia 
Phone:  Yl'kon  2-9414 

Robert  A.  Kelly,  in  Charge 

At    Los    .\ngeles 
1717  N.  lliijhland  .\ve..  Los  Angeles  28 
Phone:    Hollywood    2-2201 
I  R.  .M.  (Dick)   Hough,  Vice  President 

I  SoiTHERN  Division  Sales 

1710  H  Street,  \.  W  ..  W  ashingt»n  fi.  D.C. 
Phone:    298-S383 
jack  Lalley,   Vice  President 

At    Touonto 
I  140   Merton   St..  Toronto  7,  Ontario 
Phone:  Hl'dson  .5-4419 
Bruce  Thomas,   in  Charge 

jvCKGBOUN'D:  The  outgrowth  of  a  pioneering 
ogram  in  the  field  of  talking  motion  pictures 
I  Electrical  Research  Products,  Inc.,  a  sub- 
[liary  of  the  Western  Electric  Co.,  formed  in 
i>27  at  the  birth  ol  the  commercial  sound  motion 
icture  niediuiii.  Modern  Talking  Picture  Service 
|St  emerged  as  the  non-theatrical  department 
,  that  compain-.  .\n  early  pioneer  in  the  lieens- 
g  and  operation  of  portable  sound  projection 
|iparatus  and  also  pro\iding  projection  service 
ir  industry,  etc..  Modern's  present  trade  name 
jis  adopted  b\-  its  licensees  in  1935  and  Frank 
■linghaus,  then  of  ERPI,  was  placed  in  charge 
'  this  growing  activity.  Modern  became  an 
itlependent  corporation  on   |uly   1,   1937,  under 

f-  ownership  and   management   of  its   distribu- 
n  employees. 

tnviCEs:  In  1963.  in  its  26th  year,  Modern 
presents  o\er  400  organizations  from  industry, 
|inmcrce  and  the  professions,  distributing  their 
'iblie  relations  films  to  schools,  colleges,  indus- 
al  plants,  offices,  and  to  the  public  and  private 
lbs,  and  social  groups  throughout  the  United 
;ates  and  Canada.  Other  jjrimary  channels  of 
stribution  in  which  .Modern  is  a  leading  spe- 
ilist  include:  theatres  showing  sponsored  short 
bjects;  television  stations.  Modern  operates  a 
twork  of  32  regional  libraries.  For  sponsors 
ilizing  its  service,  the  company  promotes,  ships, 
'(■ans,  repairs,  maintains  and  stores  their  films. 
llditionalK-,  it  counts  audience  attendance,  re- 
frds  their  comments  and  furnishes  the  sponsor  a 
(mthly  tabulation.  Extensive  IBM  facilities  and 


MODERN  TALKING  PICTURE  SERVICE: 
e<iuipment  for  promotional  printing  are  main- 
tained at  New  York  headquarters.  .\11  regional 
libraries  are  e<]uipped  tor  electronic  film  inspec- 
tion and  handling.  In  1960.  Modern  established 
its  -Modern  Learning  Aids  division  to  distribute 
educational  films  for  purchase,  subscription 
(series  rental)  and  lease-to-buy.  ML.^  distributes 
the  high  school  ph\sics  films  developed  by  the 
Physical  Science  Stud)'  ("ommittee. 
Regional  Exchanges  are  located  in  .\tlanta, 
Boston,  Buffalo,  Cedar  Rapids.  (Charlotte,  Chi- 
cago, ("incinnati.  Cleveland,  Dallas.  Deincr,  De- 
troit, Harrisburg.  Houston,  Incliaiiapolis,  Kan- 
s;is  City.  Los  .Angeles,  .Memphis,  Milwaukee, 
.Minneapolis,  New  Orleans,  .New  York,  Omaha. 
Philadelphia.  Pittsburgh,  St.  Louis.  San  Fran- 
cisc-o,  Seattle.  Summit  (.N|).  Washington  D.  C. 
as  well  as  in  Honolulu.  Hawaii;  Anchorage,  .Alas- 
ka and  Toronto,  Ontario. 

Special  .Activities  &  Pi'blic.atioxs:  .\  physical 
handhiig  service  is  maintained  for  technical  pro- 
fessional and  special  lilms.  Recent  references 
for  sponsor  reading  (available  on  letterhead  re- 
quest or  by  telephone  from  hsted  sales  offices) 
include:  "The  .Modern  Fact  Book  of  Sponsored 
Film  Distribution"  —  "The  Opportunity  for  Spon- 
sored Films  '  —  "Business  Films  at  the  .Movies  '  — 
"How  Television  Stations  I'se  Business  Sjionsored 
Films"  —  "'I'he  Teen  .\ge  Market"  —  and  "Series 
Programming,  PR  Films  Free  From  -Modern  T\'." 


^ 
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ROTHACKER,    INC. 
Headquarters    Office: 
Time  &  Life   Building.   Rockefeller  Center 

New    York   20,   New    York 
Phone:   Circle   .5-6878 

Douglas   D.   Rothacker.   Jr..   President 

W.  Stanfield  Cooper,  Vice  President 

Edward  F.  Psotta,  Vice  President 

Ma\me  R.  l^awson.  Secretary 
Background:  Established  in  1910  as  the  Roth- 
acker Film  Manufacturing  Co..  producer  and 
distributor  of  educational  films,  the  organization 
was  subsequently  reorganized  as  Rothacker,  Inc., 
and  is  currentK'  engaged  in  specialized  business 
film  distribution  through  all  available  media  to 
audiences  throughout   the   world. 

Services  .and  Oplratio.s:  For  all  types  of  non- 
theatrical  audiences,  and  for  theatrical  and  tele- 
vision showings,  individual  promotional  cam- 
paigns, audience  selection,  publicity,  multipli' 
confirmation,  audit  follow-up  are  done  on  a  sepa- 
rate basis  lor  each  film.  Prints  are  all  hand- 
inspected,  sound-read,  cleaned,  repaired,  shipped, 
stored  and  a  complete  record  maintained  on  con- 
dition of  each  print;  annual  print  breakdown 
with  classifications  sent  as  well  as  monthlv  ex- 
hibition reports  with  full  infornuition  of  each 
showing;  special  questionnaires  proN'ide  addi- 
tional information  on  audience  reaction,  com- 
ments. Supervisory  operation  in  New  York  sup- 
plemented b\'  distributors  functioning  locally  in 
New  England,  the  South,  .Middle  West  and  Far 
West. 

Foreign  Distribution:  In  addition  to  full  cover- 
age nationally,  Rothacker,  Inc.,  offers  its  inter- 
national distributing  senice  covering  Europe, 
the  Orient  and  Latin  .America.  The  same  stand- 
ards of  operations,  available  domestically,  are 
handled,  for  Europe  and  the  Far  East,  through 
representatives  directed  b)-  staff  in  -New  York. 
For  Latin  .America,  arrangements  are  made 
through  the  facilities  of  Servicio  de  Informacion 
Panamericana.  . 


STERLING-MOVIES  U.S.A.,   INC. 
Headquarters  Office: 
375  Park  Ave.,  New  York  22,  N.Y. 
Phone:  JUdson  6-1717 

C;harles   Dolan,   President 

Sophie  Hohne,  Exec.  Vice  President 

G.  Roger  Cahaney,  Vice  President,  General 

Manager 
Gordon  ].  Hempel,  Director  of  Operations 
Ophelia   Bnissaly,   Manager,   Television  Dept. 
Kadoza  Worthy,  Comptroller 

Eastern  Sales  Office 
375  Park   Avenue,   New  York   22,   N.Y. 
Phone:   JUdson   6-1717 

Morton  J.  Fink,  Saks  Manager 
Ray  W.  Salo 

Midwest  Sales  Office 
200  South  Michigan  Ave.,  Chicago  4,  111. 
Phone:   939-60.56 

William  J.  Tro\-.  Sales  Manager 
t;lifford  Wells  ■ 

Western   Sales  Office 
1469   North  \'ine   St.,  Los  Angeles  28,  Calif. 
Phone:  Hollywood  4-2656 
Ralph  Rafik,   Safes  Manager 

Regional  Film  Exchanges:  Eastern  .Area:  43  West 
61st  St.,  New  York  23,  N.  Y.  Phone;  JUdson  6- 
1717.  Midwestern  .Area:  200  South  Michig.an 
Avenue,  Chicago  4.  111.  Phone:  9.39-6056.  West- 
ern .Area:  1469  North  Nine  St.,  Los  Angeles  28, 
Cal.  Phone;  HOllywood  7-37.39.  Southwestern 
Area:  Millers  \isual  -Aids,  100  University  Ave- 
nue, Fort  Worth  7.  Texas.  Phone:  EDison  2-7184. 

Services:  National,  regional  ;ind  special-market 
distribution  of  sponsored  motion  pictures  to  tele\i- 
sion  stations.  Non-telcNision  distribution  includes: 
Professiorml  audience  programs  to  specified  in- 
dividuals in  business,  industry  and  the  profes- 
sions; Selective  audience  programs  to  specified 
organizations;  General  audience  programs  to  all 
known  and  preferred  ;idult  groups.  School  distri- 
bution limited  to  high  schools  and  junior  high.  No 
elementary.  Services  include:  promotion,  publicity, 
print  inspection  and  maintenance,  sliipping,  and 
reports. 

News-Screen:  Syndication  of  sponsored  news- 
film  stories  to  T\'  stations.  Services  include:  script, 
production,  editing,  promotion,  distribution,  re- 
port of  uses  obtained. 


^ 


liis  s>nil)i)l,  appearing  over  a 
distributor's  listing,  indicates  that  display  adver- 
tising containing  additional  and  useful  reference 
data  appears  in  other  pages  of  this  13th  .Annual 
Production  Review  issue. 


UNITED  WORLD  FILMS,  INC. 

Headquarters  Office: 

1445  Park   A\e..   New   York   29,   N.Y. 

Phone:  TRafalgar  6-5200 

lames  M.  Franey,  President 

Mmray   Goodman,   Vice   President.   Castle 

Package  Films 
|ohn  D.  Desmond,  Vice  President, 

Distribution  Services 
-Arthur  McLaughlin,  Director,  Sponsored  Film 

Department 
Wm.  Sherman  Greene.  Client  Services 
William  B.  Laub,  Director,  Publicity 
Don  Freeburg,  Director,  Advertising 

DivLSiON  Offices:  (for  sponsored  films):  287 
Techwood  Drise.  .Atlanta.  Ga.,  ].  Hunt,  Manager. 
2227  Bryant  St.,  Dallas,  Texas,  P.  Howard, 
Manager.  542  S.  Dearborn  St..  Chicago,  111., 
John  W'eston.  Manager.  7374  Melrose  Avenue, 
Los  -Angeles.  Calif.,  Herman  Block,  Manager, 
and  5023  -N.  E.  Sandy  Blvd.,  Portland,  Ore., 
Francis   Schulz.   Manager. 

Services:  United  World  Films,  Inc.  is  e.xclu- 
sivelv  a  world-wide  film  distribution  organiza- 
(CONTINUED  ON   THE   FOLLOWING   PAGE) 
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Institute  of 
Visual  Communication 

40  East  49th  St.  -  N.Y.  17  -  Vl  5-1443 
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FILM   DISTRIBUTION: 

UNITED  WORLD  FILMS:  CONTINUED 

tion.  Physical  handling  of  sponsored  film  prints 
is  served  by  43  regional  film  libraries.  Distrib- 
utes sponsored  business  film  to  35mm  theatres, 
television,  and  16mm  adult  group,  industry 
school  and  other  aduiences. 


—  Film  Distribution  Abroad  — 

INFORFILM 
Headquarters  Office: 

147  ave.  de  IHippodrome,  Brussels  5,  Belgium 
Phone:   47.10.03-47.2S.77 

MEMBER   COMPANIES 

Belgium:  Sofcdi,  147  avenue  de  IHippodrome, 
Brussels  5. 

Canada:  Modern  Talking  Picture  Service,  Merton 
St.  140,  Toronto  7,  Ontario. 

Denmark:  A/S  Inforniativ  Film  (Nordisk),  Mos- 
seklahej,  Kobenhavn  N'alby. 

France:  Cefilni,  31  avenue  Pierre  1  de  Serbie, 
Paris  16. 

Germany;  Konferenz  dcr  Landcsfilmdienste,  Au- 
gustastrasse  26,  Bad  Godcsberg. 
Great  Britain:  Rank  Film  Library.  Perivale, 
Greenford.  Middx.;  Sound-Services  Ltd.,  Wilton 
Crescent.  Merton  Park.  London  S.  W.  19. 
Netherlands:  Technical  Film  Centre.  Stadhouders- 
laan   152,  The  Hague. 

Sweden;    Inforniativ   Film   (Svensk   Film)   Mal.ii- 
skillnadsgatan   39,   III   Stockholm   C. 
Switzerland:    Ideal    Film    Ser\ice,    Erlachstr    21, 
Bern;   Schueizerisches   Filni-Archi\",   .\nkerstrasse 
3,    Zurich    3/36. 

United  States  of  America:  Modern  Talking  Pic- 
ture Sei-vice,  3  East  54tli  Street,  Xew  York  22, 
New-  York. 

B.\CKCBOUXD;  .\n  International  group  of  organi- 
sations which  are  specialists  in  sponsored  film 
distribution.  Membership  is  controlled  to  ensure 
that  in  each  couutr\'  the  facilities  offered  are  as 
cuniprchensi\e  and  efficient  as  possible. 
Services:  Promotion,  administration,  inspection, 
maintenance,  dispatch  of  film  prints,  regular  re- 
ports and  statistics.  Each  member  offers  a  com- 
plete service  with  regard  to  handling  of  prints  in 
his  conntn'.  Members  offer  a  total  non-theatrical 
audience  in    10  countries  of  90  millions  a  year. 


CENTRAL  FILM  LIBRARY 
Government    BIdg.,    Bromyard    .\ve..    London 
Phone:  Shepherds  Bush  5555 

Backgbolnd:  Official  film  librai-y  for  British  and 
U.S.  Go\ernnient  films  distributed  in  Britain.  The 


ANNUAL  SPECIAL 

hAar.     Apr.     May 

FILMSTRIPS 

PRODUCED  AS   REASONABLE   AS 

$2.00   PER   FRAME 

SEND  ART  WORK   FOR   FREE 

SAMPLE  TEST  8,  QUOTATION 

YOUR  MOTION   PICTURE   FILM 

PROFESSIONALLY   EDITED  WITH 

NARRATION,  TITLES,  MUSIC   AS  LOW   AS 

$200.00  per  min.   FINISHED  FILM 

NORTH  AMERICAN  FILM  CORP. 

Box   3201       Phone:    UNIon   4-2288 
ERIE,   PENNSYLVANIA 


industrial  section  will  accept  sponsored  films  pro- 
viding technical  and  professional  information  and 
documentar\-  films. 

SER\acES:  F'ilm  hbrary  ser\'ices  —  a  small  service 
charge  is  made  to  users. 

RANK    FILM    LIBRARY 

.\intree   Road.    Peri\ale,    (irecnford,    Middx. 

Phone;  Peri\alc  6666 

Cables;    Gebescope-Cireenford 

A.  R.  Hodge,  General  Manager 

\.  H.  Hall,  Deptitxj  General  Manager 

L.  Francis.  Film  Sales  Manager 

D.  R.  Pluck,  Film  Hire  Manager 

J.  Maltby,  Export  Manager 
B.\cKGBor.vD:  The  largest  16nini  film  distribution 
librar\    in  Europe,  founded   in    1933.  specialising 
in  entertainment,  education  and  industrial  train- 
ing films. 

Services:  Film  Library  facilities  including 
promotion,  advertising  in  trade  and  business  pub- 
lications, organisation  of  business  meetings.  Ser\-- 
ice  studio  for  foreign  language  narration  and  dub- 
bing, titling,  editing  and  print  production.  Special- 
ist ser\'ice  for  sponsors  outside  British  Isles.  Pub- 
lishes a  "Sponsored  Film  Catalogue"  and  a  quar- 
terly "Film  News"  distributed  to  each  address  on 
mailing  list.  Member  of  Inforfilm. 

C.E.D.F.I. 

(Centre  d'Etudes  et  de  Diffusion 
du  film  d'lnformation) 

3  rue  de  Beauiie.  Paris  7,  France 

Phone:   Babylon  44.30 

Pierre  Bnmeau.  Prtsitlent 

Marie-Josee  \'uille.  Seeretanj  General 
B-\CKGROVND:  Founded  in  1958  to  provide  a 
forum  of  discussion  between  sponsors  and  pro- 
ducers of  industrial  and  advertising  films.  Film 
library  available  to  members  and  non-members. 
Services:  Film  libran  facilities,  organisation  of 
road  shows  and  free-loan  sei'vice. 

TECHNICAL  FILM  CENTER 

152  Stadhouderslaan,  The  Hague,  Netherlands 
Phone;  The  Hague  55  S3  00 
Cables:    Techfilm,    The    Hague 

K.  F.  Blaauw,  General  Manager 
Background:  A  service  to  industr\-,  commerce 
and  education  in  the  fields  of  distribution,  pro^ 
duction  and  utihsation  of  films,  filmstrips.  etc. 
Services:  A  free-loan  film  librar\  is  run  as  part  of 
the  general  lending  library  ser\ice.  Promotion 
through  catalogues,  a  monthly  magazine,  press 
releases,  direct  mail.  MonthK  reports  on  utiliza- 
tion of  films.  Maintenance,  storage  and  handling. 
Dutch  and  foreign  language  dubbing  in  TFC 
sound  studios.  .Member  of  Inforfilm. 


MT.  RUSHMORE 

In  16mm  Ektachrome 
*  MAX  HOWE'S 

LIBRARY 

DIAL  1-605-343^6800 
ROUTE  1.  BOX  185— RAPID  CITY.  SO.  DAkOTA 
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LARGEST  INVENTORYof  Liqhtinq 
Equipment  in  Midwest^  U.S.  A 
and  Canada  • 


save  money  with 
Jack  A.Frost's 

COMPLETE 

Production  Rental  Service 


•  LIGHTING    — 

ARCS, 

INCANDESCENT 

•  MOLE 

GENERATORS 

•  TRANSFORMERS 

•  TRANSFORMER 

SUB-STATIONS 


•CAMERAS 
CRANES 
DOLLIES 

•  DIESEL 

GENERATORS 

•  COLORTRAN 

EQUIPMENT 

•  CAMERA  CARS 


•  TECHNICAL  CONSULTANTS 


Delivered  with  SPEED  via  FROST'S  Company  Fleet  of  Trucks 


JACK  A. FROST 


COBO  HAIL  OFFICE:  401  Woshmglon  Blvd. 
Dm.  3143,  WO  2-I2SS,  Detioit  26,  MIchigon 


MAIN   OFFICE:  234  Piquette 
TR  3-8030, Detroit  2, Michigan 


CANADIAN  OFFICE:  6  Shawbridge, 
BEImont  2-1I4S,  Toionto,  Conoda 
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Copley  Productions  Filming  Series  on  Newspaper  Careers 


n 


WHAT  GREATER  CHALLENGE! 


T? 


COLOR 


SOUND 


16MM 


Copley  Productions  Films 
Receive  National  Recognition 


Copley  Productions  films 
have  been  entered  in  the 
American  Film  Festival,  the 
Coronado  International 
Festival  of  Films  and  the 
San  Francisco  Internation- 
al Film  Festival,  where  they 
received  international  rec- 
ognition and  meritorious 
awards.  Some  films  honored 


have  been;  "From  Type  to 
Pajjer,"  "Borrego  Springs: 
A  New  Way  of  Life"  and 
"Exiiedition  Borneo:  Land 
of  the  Sleeping  Giant."  The 
motion  picture  unit  has  also 
been  cited  by  Industrial 
Photography  magazine  for 
its  outstanding  industrial 
Ijhotography  films. 


PRINT  AVAILABILITY: 


All  Copley  Productions  tilm.s 
may  be  borrowed  for  showing 
without  charge,  when  avail- 
able. Direct  inquiries  to  your 
nearest  Copley  Productions 
distribution  center: 

7776 Ivanhoe 

(P,0,  Box  1.530) 

La  Jolla,  California 
or 

4.34  Downer  Place 

Aurora,  Illinois 

If  you  prefer,  ask  about  our 
films  at  any  of  the  Copley 
Newspapers, 

IN  CALIFORNIA:  The  San 
Diego  Union  and  Evening 
Tribune,  San  Diego;  Post-Ad- 
vocate,   Alhambra;    Burbank 


Daily  Review,  Burbank;  Eve- 
ning Star-News,  Culver  City; 
Glendale  News -Press,  Glen- 
dale;  Daily  News-Post,  Mon- 
rovia; San  Pedro  News-Pilot, 
San  Pedro;  South  Bay  Daily 
Breeze,  Redondo  Beach;  Eve- 
ning Vanguard,  Venice. 

IN  ILLINOI.S:  Aurora  Bea- 
con-News, Aurora;  Elgin 
Daily  Courier-News,  Elgin; 
Joliet  Herald-News,  Joliet; 
Illinois  State  Journal  and  Illi- 
nois State  Register,  Spring- 
field. 

Or,  call  your  local  office  of 
Nelson  Roberts  &  Associates, 
Inc.,  national  representative 
for    the    Copley   Newspapers. 


A  Film  Designed  for  Classroom  Use 
As  An  Introduction  to 
The  Varied  Career  Opportunities 
Available  on  a  Daily  Newspaper 


In  ten  short  minutes 
"What  Greater  Challengel" 
introduces  your  students  to 
the  many  career  opportuni- 
ties available  in  working  for 
a  daily  newspaper.  Each 
memlier  of  the  newspaper 
staff  is  shown  doing  his  part 
to  protect  the  Freedom  of 
the  Press. 

A  World  of  Its  Own 

Although  more  than  160 
million  Americans  read  the 
1  .TOO-plus  daily  newspapers, 
few  realize  just  how  many 
different  specialists  are  in- 
volved in  getting  the  news 
to  readers.  This  motion  pic- 
ture shows  these  men  and 
women  as  they  accomplish 
their  daily  jobs:  editors,  re- 
porters, feature  writers,  cir- 
culation managers,  typists, 
business  machine  operators, 
classified  ad  operators,  cold- 
type  operators,  editorial  car- 
toonists,  pressmen,  and 
many  others. 

For  the  Student 

Here  is  a  capsule  look  at 


the  daily  newspaper,  its 
employees  and  their  jobs. 
Although  this  film  has  par- 
ticular appeal  to  students 
already  interested  in  jour- 
nalism or  printing,  it  offers 
to  every  student  a  new 
world  of  career  opportuni- 
ties. For  a  general  audience 
unfamiliar  with  daily  publi- 
cation the  film  also  provides 
a  comprehensive  inside  view. 


This  Is  the  First 

The  purpose  of  this  initial 
film  is  to  stimulate  interest 
in  the  newspaper  business 
and  to  encourage  students 
to  learn  more  about  the 
specialized  jobs  within  the 
newspaper  framework.  An 
entire  series  will  be  pro- 
duced to  show  specialized 
jobs  and  their  functions  in 
publishing  a  daily  news- 
paper. 

All  Copley  Productions 
films  are  in  color,  sound-on- 
film,  16mm. 


CAflmuctiMis 

-|        .:::•. P-        T  H  E   COPLEY   NEWSPAPE  RS 
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BUSINESS    SCREEN 


Annual  Prodnction  Review 

A  Guide  to  Film  Writers 


ARMINGTON   &  MEISTER 

220  East  54th  St..  .New   York  22,  \.  Y. 

Phone:    .MU   S-3909 

H.  F.  .•Vrmiiigtoii,  Writer 

I.  W,  Meisdr.  hitUislrial  F.  li  CdiiMilliint 
ECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
.loTioN"  PiCTinEs:  Basic  Research  (Potomac 
■ilms  for  Natl  Science  Foundation);  Roads  To 
emember  (La.Marr  Prods  for  Union  of  Operat- 
ig  Engineers);  Cliililren  of  Africa  (Consolata 
ociety  for  Foreign  Missions,  Rome,  Italy);  Ban- 
ankoli  (Tlie  White  Fathers.  Society  of  Mission- 
iries  of  Africa);  Pershing  Missile  System,  series 
i  films  ( .\rnn  Pictorial  Center  for  Redstone  Ar- 
?nal};  and  others. 


JOHN  C.  BANCROFT 
5718  North  C'aniplxll.  Cliicaso  4.5,  Illinois 
Phone:  .-^Rdmore  1-7747 
John  C.  Bancroft,  Writer 
ECENT  SCRIPTS,  PRODUCERS  i  SPONSORS 
loTioN  PicniiKs:  Tlie  Time  of  Our  Lives  i  Doii- 
|]as  Prods  for  .-\merican  Dairy'  Assn.);  The  Story 
if  Paint  (Charter  &  Galantin  for  Precision  Paint 
o.);  History  of  Oil  (Gilbert  Altschul  Prods  for 
lire  Oil  Co.);  Modern  Manufactiiring  (U'ilding. 
ic,  for  U.  S.  .\ir  Force);  Aceeptanee  and  Air- 
fting  of  Dangerous  Cargo.  3  parts;  Flying  the 
\wepttcing  (Atlas  Film  Corp.  for  U.  S.  .\ir 
|orce);  Stars  in  Their  Eyes  (Douglas  Prods  for 
;;atl  Live  Stock  &  Meat  Board);  USl  on  the 
larch  (Pilot  Prods  for  U.  S.  Indiistries).  Slide- 
ii.MS:  Co  —  With  Cummins  (Pilot  Prods  for 
iimmins  Enuine  Co.);  Of  Time  arid  Space  .  ,  . 
Fred  Nilcs  for  IT'I'  Kellogg);  A  \'eic  High  in 
anges  (Burt  .Munk  &  Co.  for  Whirlpool). 
'"HiPTs:  Construction  Machinery  Diorama  (Al- 
^-Chalmers). 

LESTER  BECKER 

1133  Broadway.  New  York    10,   N.  Y. 

Phone:  WA  9-88S9 
i  Lester  Becker.  M'riter 
ECENT  SCRIPTS,  PRODUCERS  i,  SPONSORS 

OTio.x  PicTiHKs:  Frontiers  of  Faith  (NBC); 
ntitled  for  Gabriel  Shock  Absorbers;  Gould-Xa- 
)nal  Batteries;  Grey-Rock  Brake  Linings;  Na- 
jjnal  Council  of  Churches;  Royal  Crown  Cola. 


# 


O'BRIEN   BOLDT 

17   Sherwood    Place,    P^niilevvood.    New   Jerse> 
Phone:  201   LO  9-5721 
O'Brien  Boldt,  Writer 

•:CENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
OTION  PiCTiHKS:  Arc  You  Sure.-'  (  Depicto  Films 
r  Nat'l  Bureau  of  Fire  Underwriters);  A  Visit 
ith  Hanes  (  Knickerbocker  Prods ) ;  Contrastes. 
:'atinent  (Depicto  Films  for  Southern  Peru  Cop- 
■rCorp.).  Slidefilms:  The  Power  of  Point-of- 
irchase;  You're  a  Salesman:  Key  Man  in  Sales 
)epicto  Films  for  Canada  Dr\-  Corp.).  S.\les 
EETi.Ncs:  including  speeches,  jive  staging,  film 
d  slide  visuals  forl96(),  1961  and  1962  Bottlers 
eetings  (Canada  Dry  Corp.  -  Depicto  Films); 
'63  Amateur  Camera  Sales  Meeting  (Eastman 
)dak  Co.  -  MPO);  Management  Conference 
lotors  Insuriince  Corp.). 


ii'  The  creative  process  for  resultfnl  motion 
pictures,  slidefilms  and  other  ;uidio  and 
visual  media  begins  with  research  and 
scripts.  These  experienced  film  writers  are 
available  to  serve  vour  needs. 


^ 


SPENCER   BOSTWICK'S  PLANFILM,   INC. 
1(;47    Wisconsin     \\c..    N.    W  .,    \\  asloMSlon. 

I),  c. 

Phone:   CO  .5-4161 

Date  of  Incorporation:    1956 

Spencer  Bostwick,  Owner,  Head  Script 

Production 
Sara  Bostwick,  Head,  Music  Services 

RECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
.\loTio.v  PicTOiES:  Best  Form  of  the  Year  i  Dcpl. 
of  Defense);  Electronic  Counti'rmeasurcs;  Polaris 
Weapons  System;  Sensitive  Altimeter;  Absorp- 
tion Air  Conditioning  (U.  S.  Navy);  Cadillac  for 
'63  (General  Motors  Corp.);  Progress  Report 
'63  (Federal  .\viation  Agency);  Go  Speedrotcer! 
(New  Holland  Machine  Co.);  Upper  Atmos- 
phere (Nat'l  Aeronautics  &  Space  Admin.).  T\" 
Commercials:  for  Zipco;  Spoolie  Co.;  Federal 
Housing  Admin. 


^ 


BRINK   SCRIPTS 

633  Oak  \illa   Blvd..  Suite    105 
Baton  Rouge    1.5,  Louisiana 

Phones:  504-926-1572;  504-357-6276 

Date   of   Organization:    1962 

Brinsfield  King,  Jr.,  (Brink).  Writer 
RECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
Motion  Picti:bes:  Ohjective:  Dust-Count  Zero; 
Atitonetics  and  You;  ASW  Human  Factors  Simula- 
tion; Alile-Mable  Azimuth  Orientors;  A  Visit  to 
Autonetics;  The  ^[omentum  of  Minuteman  (Mo- 
tion Picture  Dept.,  Autonetics  Di%'.,  North  Amer- 
ican Aviation,  Inc.);  and  others. 


TOM   BYRNES 
Bull  \  alley  Road,  W  oodstock.  111. 
Plume:    AC    S15-.3SS-1177 

Tliiini.is  E.  B\rncs.  Writer 
RECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 

.\IoTiov  PicTTTiES:  The  Story  of  Helium  (F.  K. 
Rockett  Co.  for  U.  S.  Bureau  of  Mines);  Your 
Most  Wanted  Product  ( Wilding  Inc.,  for  .\mer. 
Oil  Co.);  Going  Your  Way  (Wilding.  Inc..  for 
Swift  and  Co.);  The  Anatomy  of  a  Sale  (Wilding. 
Inc.,  for  Ford  Motor  Co.).  Business  Shows:  19fi.'3 
Dealer  Meeting  (Jam  Handy  Org.  for  ].  I.  C;ise 
Co.);  1963  Chrysler-Plymouth  new  car  announce- 
ment show  ( Tom  Marker  &  Co.  for  Chr\  sler- 
Plymouth);  TBA  Spring  Meeting  (Wilding.  Inc.. 
for  .\lontgomer\-  Ward). 


COE-PEACOCK,   INC. 

.S030  WoodnionI  A\cnoe.  W  ashiuglon  14,  D.C. 

Phone:   OLiver  6-5240 

Date  of  Incorporation:  April,  1961 

Lowrv  N.  Coe,  Jr. 

Cliffo'rd  L.  Peacock 

RECENT   SCRIPTS,   PRODUCERS  &  SPONSORS 

.Motion  Pictlhes:  Bonanzxdand.  I'S.A  (Washing- 
ton N'idco  Prods  for  Bonanza  /Virlincs);  Private 
Pilot  (Federal  .Aviation  .\geney);  1962  LeSahrc 
Sales  Rally;  1962  Buick  Open  Golf  Tournament 
i  CM  Photographic  for  Buick ) ;  College  Woman 
in  the  Armed  Forces  (Defense  .Advisory  Commit- 
tee on  Women  in  the  Ser\ice);  Derby  Daze; 
Journey  to  Understanding  (.Mattco  .Assoc,  for  Par- 
.imouiit  Pictures);  Oil  Aiudysis;  Dental  Roent- 
i:enograpluj;  Surgical  Endodontics  (U.  S.  Navy); 
Suingiii"  West  (W\P  (or  Paramount);  Washing- 
Ion  Newsletter  for  Thailand  (U.S.I.A.  -  I.T.V.); 
Birthday  Round-up  (X'ermont  Development  Com- 
mission for  Girl  Scouts).  T\'  Spots:  Distinguish- 
ed American,  series  (Joint  Office  of  Institutional 
Research ) ;  and  many  others. 


-V-  this  s\  nibol  over  writers'  listings 
in  these  pages  refers  to  display  advertisements 
within  this  -Annual  Production  Review  issue. 


CREATIVE   IMAGES 
115  West  71st  Street,  New   York  23,  N.  Y. 
Phone:   SU  7-2626 
Date   of   Organization:    1957 
Harvey  Yale  Gross,  Writer 

RECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 

.MoTio.N  PicTXHES:  Krei>ers  of  the  Fleet  (Peck- 
ham  Prods,  for  American  Airlines);  How  to 
Succeed  .  .  .  With  Business  Week  (Peckham 
Prods,  for  Business  Week);  Zero  to  Infinity:  The 
Story  of  Flight;  The  Story  of  NASA  (PecklKun 
Prods,  for  N.ASA);  The  Service  Beyond  (Audio 
Prods,  for  National  Board  of  Fire  Underwriters); 
The  Two  Hundred  Hopes  (Amram  Nowak  .As- 
soc, for  Unitarian  Service  Committee);  A  Village 
is  Waiting  ( Erica  Anderson,  Inc.  for  Unitarian 
Service  Committee);  Infinite  Horizons  (Peck- 
ham  Prods,  for  U.  S.  Science  Exhibit,  Seattle 
World's  Fair). 

RICHARD   P.   CREYKE 

2019  Gr()\'e  Street.  Glenview,  Illinois 
Phone:  PArk  4-4071 

Date  of  Org.inizatioii:    1956 

Richard  P.  Creyke,  Wnlr, 
RECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
Motion  Picttties:  Stroke  —  Restorative  Measures 
in  Your  Hospital  (John  Colburn  .Assoc,  for  III. 
State  Medical  Society);  Who  Cares  About  Jamie 
( Coronet  Films  for  Smart  Family  Foundation  & 
The  Menninger  Clinic):  Potash:  The  Growing 
Mineral;  This  Is  Bioferm;  Treasure  at  3132  (Em- 
pire Photosound  for  International  Minerals  & 
f 'hcmical  Corp. ) ;  The  Story  of  Ductile  Iron  Pipe 
(Galbrciifh  Pictures  for  James  B.  Clow  &  Sons, 
Inc.);  Wild  Kingdom,  episodes  (Don  Meier  Prods 
for  .N'BC-T\');  Installation  of  Cast  Iron  Pipe 
(Reid  H.  Ray  Film  Industries  for  Cast  Iron  Pipe 
Research  .Assn.);  The  Sky's  the  Limit  (Reid  H. 
Rav  for  Harnischfeger  Corp.);  Take  Care  of  the 
Bank  (Reid  H.  Ray  for  NABAC);  Educational 
films  (Cenco  Educatonal  Films).  Slidefilms: 
A  Xeiv  Look  at  Customers;  Mr.  Banker  Goes 
Calling  (Reid  H.  Ray  for  Financial  Public  Re- 
lations Assn.). 
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CARTOON  FILMS   LTD 


Lysbeth   House 
lOa    Soho  Square 
London    W.I 

GERrard 
7681.2 


Palmer 


Services 


SAN  FRANCISCO 

A  COMPLETE  16mm  TECHNICAL  FACILITY 


Recording-Editing*  Printing 
Processing»Titles*Animation 
Lighting*Sound  Stage  Rental 
Supervision  •  Coordination 

Since  1936  a  Custom  Service 

Phone   or   Write  for   Informaiion 


W.A.PALMER  FILMS, INC. 
611  Howard  SL.San  Francisco  5 


F  1  L  iM     WRITERS: 

CUMMINS-BETTS 

404   University   Ave.,  Glen  Echo,  Maryland 
Phone:  OLiver  2-8296 

Bill  Betts.  S\Ivia  C.  Belts,  Writers 

CHET  CUNNINGHAM 
8431  Beaver  Lake  Drive.  San  Diego  19. 

California 
Phone:    HOpkins    3-34S2 

Date  of  Organization:  1955 

Cliet  Cunningham,  Writer 
RECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
Motion  Pictures:  T/ic  Biii  Advantiigt';  Api>car- 
iince  and  FinishuhiUtij;  Roil.  Bar  and  Wire  (Kaiser 
,\]uminuin  Co.);  Comfort  at  Your  Coiniiuiiul 
(Pontiac  Div.,  General  Motors  Corp.);  San  Diego 
Has  It  (San  Diego  (Chamber  of  Commerce); 
Homer  Blaij's  Discovery  (N.  R.  G,  Corp.);  Rea- 
son For  Giving  (Presb\terian  Church  U.  S.  A.); 
Sell  Where  the  Sales'  Are  (EH  Lilly  &  Co.); 
Harold  HazariFs  Temptation  (Oldsmobile  Div.. 
General  Motors  Corp.);  PROFILE  -  The  Kern 
County  Land  Co.  (Kern  Count)'  Land  Co., 
Calif.);  Rcseareli  of  Riley  Ridley  (Frigidaire 
Div..  General  Motors  Corp.). 


# 


D.C.M.    SCRIPT   SERVICES,    INC. 

14  Edison  Street,  Ba>ville,  New  Jersey 
Phones:    Bayville:    201-3411793 
New  York  City:  212-PL  5-6790 

Date  of  Org;rnization:   December,  1960 
Douglas  C.  .McMiillen.  Writer 
RECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 

MoTio.s"  Pictures:  Man  and  Radiation  ( ■\rm\ 
Pictorial  Center  for  A.  E.  C);  MEDIFILM  Re- 
port #4  (Fordel  Films  for  A.  M.  A.  &  Schering); 
Toward  Perfection  (G.  M.  Photographic  for  Cad- 
ilac);  Hayfevcr  (Jayark  Films  Corp.);  Design 
.\utomation:  Quality  Assurance  yeics;  Secondary 
Schook;  Today's  Banking:  The  1428  IBM  Opti- 
cal Reader  (1.  B.  M.);  Aninud  Disease  Can  Be 
Controlled  (Fordel  Films  for  Cyanamid  Interna- 
tional). SLmEFiLMs:  Modern  Pest  Control  (For- 
del Films  for  Cxanamid  Internation,-il).  Business 
Meetings:  WWc  Got  the  Patent  You  Get  the 
Profit,  closed-circuit  T\'  meeting  (Theatre  Net- 
work T\'  for  U.  S.  Rubber);  A  New  Look  at  Case 
(Theatre  Network  T\'  for  J.  I.  Case). 


EDITORIAL  SERVICES,   INC.: 

RECENT   SCRIPTS,   PRODUCERS  8,  SPONSORS 

.MoiioN  Pictures;  Dealer  Ronhite  (Formica 
Corp.);  Jackson's  Tree  (Gener;il  Mills);  The  An- 
atomy of  Craftsmanship  (Chicago  Bridge  & 
Iron);  Speaking  of  Money  (Wilmington  Savings 
Fund);  The  Next  Twelve  Years;  The  Fun  of  Sell- 
ing (Bobbie  Brooks);  The  West  Is  What  You 
Do  To  It  (Westinghouse);  There's  No  Place  Like 
.  .  .  (Commonwealth  of  Ky);  Design  for  Sell- 
ing (Rubbermaid);  The  Big  Dam  (General  Mot- 
ors); Family  Allnim  (M.  A.  Hanna  Co.).  S.^les 
Meetings:  for  Standard  Oil  of  Ohio;  Formica 
50th  Anniversary  Sales  Meeting.  K.\Dio  Series: 
Speaking  of  Money  (for  31  banks). 


DON   FRIFIEID 

321  Rutland  .4ve..  Teancck,  New  Jersey 

Office:    55   West   42nd   Street,   New  York  36, 
New   York 

Phones:   LO  5-5230  (New  York); 

201-833-1421   (Teaneck.  N,  J.) 

Don  Frifield,  Writer 
RECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
Motion  Pictures:  Mexican  Impressions  I  .\udio 
Prods,  for  .American  Airlines);  Pursuit  of  Happi- 
ness (Democratic  National  Committee);  We 
Count  the  Stars.  (Vision  Assoc,  for  International 
Business  Machines  and  N;itional  Science  Tc;ich- 
ers  Assn.);  Women  and  Haircoloring  (Dolphin 
Prods,  for  Clairol);  Maine,  U.  S.  A.  (20th  Cen- 
tury Fo.x);  Ci(y  of  Cathay  (Goxeniment  Infor- 
mation Office,  Republic  of  China).  Series  of  po- 
litical films  for  Communications  Research  & 
Advisory  Corp. 


DWINELL   GRANT 

Solebury.   Bucks  County,   Pennsylvania 
Phone:  (AC   215)  297-5204 

Date  of  Qrganization:    1955 

Dwinell    Gnmt,    Science   Writer   &    Animation 
Designer 

RECENT   SCRIPTS,   PRODUCERS  &   SPONSORS 

Motion  Pictures:  Fetal  and  Seonatal  Circula- 
tion (Sturgis-Grant  Prods  for  E.  R.  Squibb  & 
Sons);  Resuscitation  of  the  Newborn  (Sturgis- 
Grant  Prods  for  Smith  Kline  &  French  Labs); 
Essentials  of  the  Neurological  Examination 
(Smith  Kline  &:  French  Labs);  A  New  Diagnostic 
Technic  fen  Stroke;  Retrograde  Cerebral  .Angio- 
graphy  (Winthrop  Labs);  Collateral  Circulation 
(Sturgis-Grant  Prods  for  Warnei-Chilcott  L.abs); 
Training  films  on  Dentistry  and  Safe  Handling 
of  Liquid  Oxygen  (Audio  Prods  for  U.  S.  Navy). 


OEVESTE  GRANDUCCI 
General   Delivery,   St.   Thomas,   U.    S.    Virgin 

Islands.    (Air   Mail,   please) 
Phone:   774-2770;  Cable,  Granscript 

Services:  motion  picture,  slidefilm.  :md  meet- 
ing program  writing  since  1946. 

RECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 

Motion  Pictures:  (and  other  media)  for  Mar- 
tin-Marietta Coip.;  Omaha  Chamber  of  Com- 
merce; Tlie  37  Banks  of  the  Farm  Credit  Sys- 
tem; E.  R.  Squibb  &  Sons;  lnternation;il  Harves- 
ter; United  Fund  of  Pittsburgh;  G.  D.  Searle  & 
Co.,  and  others. 


EDITORIAL  SERVICES,   INC. 

1276  West  Third   Street,  Cleveland    13.   Ohio 
Phone:  TOwer  1-4577 

Date  of  Incorporation:    1952 
William  D.  Ellis.  President 

Entire  Contents  Copyright   1963 


BRUCE  HENRY 

\ictor\   Heights,  Lac  Court  Oreilles, 

Stone  Lake  2,  Wisconsin. 
Phone:  Stone  Lake  865-2552 

West    Coast    Representati\e:     Peter    Thomas, 

Goldstone-Tobias    Agencv.    250    ,N.    Canon 

Drive,  Beverly  Hills.  Calif.,  Phone:  CR  6-1071 

Bruce  Henr\-,  Writer 


PAUL  W.   JENSEN 

115  South  Benton  St.,  Palatine.  III. 
Phone:  35S-1137 

Date  of  Organization:   December.   1962 

P. oil   W.    [ensen.   Writer 
RECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
Motion    Pictures:    High-Levcl    Decision    (Burt 
Miink  &  Co.   for  Hotpoint).   New  company,  see 
d:ite  of  or!ianiz:ition  above. 
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HLM     WRITERS 


ALEXANDER   KLEIN 
521  West  112lh  St.,  Ni-w  York  25.  \.  Y. 
Phone:  .\C  2-T(i.i4 

Ale,\amler  KIi'Iti  is;  st.ill,  W  rili  i'. 
lECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
ilOTio.v  PiCTtiRKs:  for  Du  Pont;  Mamifactuicrs 
Trust;  General  Motors;  U.  S.  Air  Force;  Boys 
^lubs  of  America;  Te.xaco;  Cahert  Distillers;  V. 
i.  Navy;  U.  S.  State  Dept.;  Good  Housekeeping 
ilagazine;  Reminijton  Rand;  B.  1'".  Goodrich; 
t,e;ither  Industries  of  .\Tnerica;  Eiic\clopaedi;i 
Jrittaniea;  C'okinihia  L'ni\ersit\;  BC-V;  Pfizer, 
■tc.  T\'  Gomniercial  and  Sales-Training-Market- 
ng  consultant  to  General  Electric;  Seagram;  Ben- 
us;  McKesson-Robbins,  etc. 


DAN    KLUGHERZ 

48  Arrandale  .Vvrnin'.  (.ri  il   Netk.   New  York 

Phone:  Hl'nter  2-5737 

Dan  Klugberz.  Writi-r 
;ECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
xloTioN  I'icTiHts:  W'ailiiifi  for  ilic  Robert  E.  Lee 
MPO  Prods  for  U.  S.  Navy);  A  Task  1o  Share 
'  MPO  Prods  for  Agenc\-  for  International  De\el- 
Ipment);  Alaskan  Sroiii:  Pentagon  Report  (U.  S. 
^rmy  Pictorial  Center);  Untitled  (Film  Enter- 
arises  for  IBM  World  Tr;ide).  I'ilms  directed  in 
Kliich  writing  ser\'ices  were  utilized:  Tlic  Cimi- 
y^n^e  of  Cluiii^c  { IjOnis  de  Rochemont  .\ssoc.  lor 
l^at'I  Educational  TV  and  IBM);  /  Remember: 
Dap.  Hammarskjold;  Italy's  Boomiug  Xorth  ((M!S 
JOth  Century);  Strike  Command  (  U.  S.  .\rniy 
'ictorial  C'enterl. 


BRUCE    R.    MOODY 

372  Central    Park   West.   New    York  25.  N.  Y. 

Phone:  IN  5  5278 

Date  of  Org;uiization:    1961 

Bruce  R.   Moody,   Writer 

ECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
.loTiON  PiCTiiUvS:  77k'  federal  Reserve  Si/.s/cm 
Craven  Film  (^orp.  for  Federal  Reserve  S\s- 
em);  Nerve  Af>ents;  Nerve  Aficnt  Alarm  (Arms- 
'ictorial  Center).  Si.ujki-ii.ms:  Anateiisol.  Phase 
/(Fordel  Films  for  E.  R.  Siiuibb  &  Sons  Div,. 
)lin  Mathieson  Chemical  Coip.). 


^ 


JACK  I.  MOSS,  INC.: 
Telephone  Man;  Coin  Telephone  Service  Present- 
ation (Visualscopc  for  Amcr.  Tel  &  Tel.);  Fin- 
ger* of  Strength;  Protecting  Pipeline  Profits  (Vi- 
sualseope  for  Koppers  Creosote);  Hutaril  Exhibi- 
tor Presentation;  How  Animals  Get  to  the  Tao 
( N'isualseope  for  Paramount  Pictures);  Break  the 
liig  China  Wall  (Di\ie  Cup  Div.,  Amer.  Can 
Co.);  1963  Cap  Promotions  and  Incentive  Pro- 
gram; This  Is  the  Mobile  Market;  Spotlight  on  the 
Mobile  Market;  Smart  Money  (Graphic  \'arict- 
ies  for  Pepsi-Cola);  Ready-Savings  (Gotham  Film 
Prods  for  First  .Niitional  Citv'  B.ink);  1963  Can- 
non Royal  family  Collection  (Cellomatic  Indus- 
triiil  Prods  for  Cannon  Mills);  Money  Talks  (Cel- 
lomatic Industrial  Prods  tor  (icneral  .Acceptance 
Corp.);  Time  to  Change  (Roger  Wade  Prods  for 
Oce;in  Spray  Oanberries ) ;  Key  Man  in  the  Kitch- 
en; Water  on  the  Job  (William  W.  Matthews  Co. 
for  Calgon  Co.  Di\.,  Hagan  Chemicals  &  Con- 
trols); This  Is  NVPA  (Nat'l  \'isual  Presentation 
Assn.).  Sai.i-.s  Mkktincs:  Race  fin-  S/wcc;  Time 
to  Sell;  The  Mobile  Market  (Pepsi-Cola);  Million- 
naire's  Conference  (Metropolitan  Life  Insurance 
Co.)  and  others. 


JACK   I.  MOSS,   INC. 
19  West  44tli  Street.  New  York  36,  N,  Y. 
,    Phone:    YL'kon   (>-(>37() 
!   Date  of  Organization:    19.59 
Date  of  Incorporation:   1961 
Jiick  I.   Moss,  President 

ECENT  SCRIPTS,  PRODUCERS  S  SPONSORS 
■.lOTlox  PicTUiu-.s:  1963  Youth  Market  Promo- 
ions  (Pepsi-Cola).  Slujefilms:  A  Visit  From  the 


\critr  Jur  nur  brtn-lnirr 


•  Animated  Films 

•  Filmagraphs 

•  Titles 

•  Slidefilms 

•  Slides 

•  Complete  Art  Service 

•  Exhibit  Designing 


Creative    Arts    Studio,    Inc. 

tl4  H  (t..  N.W.    WoihlnglM  I.D.C.    RIpuMic  7-7lsa 


EDWARD   R.    MURKLAND 

27  Bank  Street,   New    Milford,  Conn. 

Phones:  203  EL  4-3301:  203  EL  4-56(10 

Date  of  Organization:    1962 

Edward  R.  Murkkmd.  Writer 
RECENT  SCRIPTS,  PRODUCERS  S  SPONSORS 
Motion  Picti.'ue.s:  What  in  the  World  Does  Her- 
cules Do?  (Farrell  &  Gage  Films  for  Hercules 
Powder  Co.);  Efficient  Industrial  Storage  (Far- 
rell &  Gage  Films  for  \idmar.  Inc.);  Featuring 
i'ni-Pae  (  Farrell  &  Gage  Films  for  .American 
Xhichini'  6>-  Foundrv);  Home  Decorating  News  — 
A  Report  ( Wilding  Inc.  for  R.  H.  Macv);  Pithole, 
V.S.A.  (Wilding  Inc.  for  U.  S.  Steel);' T/h-  Great 
Marlin  ( l-'ilni  Enterprises  for  Glassell  Producing 
Co.);  Untitled  cSmm  series  (Wilding  Inc.  for  Ford 
Motor  Co.).  LiVK  Snows  &  Meetings:  1963  Ford 
Car  Introduction  Show  (Wilding  Inc.  lor  Ford 
Motor  Co.);  Trainer  Development  Course  (Wild- 
ing Inc.  f(H'  Ford  Marketing  Institute);  Orienta- 
tion Program  (Wilding  Inc.  for  Esso  Standard 
Eastern);  Special  Markets  Presentation  (Pepsi- 
Cola  Co.). 


^ 


EDDIE  O'BRIEN   -  THE  WRITER 
7801   Old  Georgetown   Road.  W;.slnngtou    14. 

D.  C. 
Phone:  OL  4-1524 
Date  of  Organization:  March,  1960 

Edward  \.  O'Brien.  Jr.,  Writer 
Harriet  F.  Ileyman.  Sceretanj 

RECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
Motion  PitrrunEs:  The  Long  Happy  Race. 
(Chevrolet);  Test  Site  "63,  (Frigidaire) ;  IBM 
1440  Computer  Announcement,  (TNT,  Inc.  for 
IBM);  A  Sign  of  the  Times,  (Depicto  Films  for 
Gulf  Oil  Company);  The  Golden  Dove,  (Roches- 
ter Products);  To  Build  and  Maintain.  (U.  S. 
Na\\.  Bureau  of  Ships):  Self  Portrait.  (GM 
Photographic-) :  Manued  Space  Flight;  A  Year  of 
Progress.  (NASA);  Wide  World  of  United  Delco, 
(I'liited  Urlco);  Best  of  Bp.s(,  (Chevrolet);  Slide- 
I  ii.Ms:  lialleni  Dialogue.  (Delco  Batterv);  Buick 
P  &  A  News  Report,  (Buiek  P  &  A) ;  Buick  Serv- 
ice Report.  (Buick  Service). 


56,  Fla. 


Motion  Pk'TIhes:  Treatments  and  scripts  during 
1962  unlisted  due  to  classified  restrictions. 


w 

CARL   PUGH 

6375   South 

West    102nd   St.,   Miami 

Phone:   (AC 

3051   .MOhawk  1-9440 

R  EC  E  NT  SCR  1 

PTS,   PRODUCERS  &   SP 

we 

make 

slide 

films 

and 

m^otion 

pictures 

We  believe  you  recognize  the 
usefiilne.ss  of  films,  provided 
tliev  will  pay  their  own  way  in 
your  business. 

We  maintain  they  are  as  clear 
an  economy  as  your  telephone. 

Treat  them  as  a  tool  for  which 
vou  expect  to  pay  no  more  than 
returns  will  justify,  and  employ 
a  producer  who  understands 
sound  business  principles. 

If'rile  for  our  booklet, 

"How  Much  Should 
a  Film  Cost?" 

IIA.I€^ 


.SOI'.XD   IirSIIV'ESS  FIIJ»IS 

15  East  Uelhune  Avenue 

Detroit  2,  Michigan 

TR  3-0283 

• 

77ie  Talbott  Totcer 

Dayton  2.  Ohio 

BA  3-9321 
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JACK  I.  MOSS  iN< 

Scriptwriter  lo  America's 
Finest  Producers  and  Sponsors 


SEAGRAM  DISTILLERS  CO,  •  ANIMATIC  PRODUCTIONS 
AMERICAN  TELEPHONE  &  TELEGRAPH  •  CALGON  CO, 
FIRST  NATIONAL  CITY  BANK  •  GOTHAM  PRODUCTIONS 
PARAMOUNT  PICTURES  CORP.  •  GRAPHIC  VARIETIES 
F.  &  M,  SCHAEFER  BREWING  COMPANY  •  LEVER  BROS. 
CELLOMATIC  INDUSTRIAL  PRODUCTIONS  •  INPRO.  INC. 


FILM     WRITERS 


METROPOLITAN  LIFE  INSURANCE  CO.  •  CANNON  MILLS 
GENERAL  ACCEPTANCE  CORPORATION  •  KOPPERS  CO. 
SEVEN-UP  COMPANY  •  MERCHANDISER  PUBLICATIONS 
DIXIE  CUP  •  OCEAN  SPRAY  CRANBERRIES  •  NABISCO 
KELLY-SPRINGFIELD  TIRE  CO.  •  VISUALSCOPE.  INC. 
PEPSI-COLA  COMPANY   •   ROGER  WADE  PRODUCTIONS 

SLIDEFILM  SCRIPTS 
THAT  PENETRA  TE 

For   Trorning,    Sei/tng, 
Presenfofions,  Weeh'ngs  and  Shows 

Jack  I.  Moss   Inc.  •   19  West  44th  St..  NY.  36,  NY. 
YUkon  6-6370 

MEMBER:  National  Visual  Presentalion  Association,  Sales  Promotion 
Eiecirtives    Association,     Amencan     Society     of     Trammg     Directors 


Brittle,  curled 
cupped  film? 

We  restore  to 
nearly  new  first 
run  quality  with 
Vite-a-iize  (Gage).  Vite-a-Mze  pre- 
shrJnks  new  film  uniformly,  seal- 
ing in  proper  humidity.  A  must 
tor  new  stock  with  soft  emulsion. 
Guaranteed,  Leonard  Film  Service, 
I700A  E-  Walnut.  Pasadena.  Calif. 
Murray   1-9950. 


f^ 


jDg© 


J 


BRIGHTER  WRITER 
INVISIBLE  WRITER 
WHO  ELSEIN  MIAMI 


LAWRENCE     RAVITZ 

East  Mt.  Airy  Road,  Croton-on-Hudson, 

New  York 
Phone:  CRoton  1-4148 

Laurence   R.i\itz.   Writer 

RECENT  SCRIPTS,  PRODUCERS  S  SPONSORS 
Motion'  Pictxbes:  Xcicspapcr;  Tlic  Eye  of  the 
Beholder;  The  Retailer's  Coloring  Book  (Elektra 
Studios  for  Bureau  of  Advg.  of  American  News- 
paper Publishers  Assn.^.  Slidefilms;  Compact 
\Vith  Xtiture  (TFI  Prods  for  Water  Resources 
Assn.  of  the  Delaware  River  Basin).  Live  Shows; 
Show  Your  Colors  (Elektra  Studios  for  Bureau 
of  Advp..   AXPA). 

ANN   AND   RALPH   SCHOOLMAN 

Horton  Road,  Cold  Spring,  New  York 
Phone:    Cold   Spring  5-3609 

Ralph  Schoolman.  M'riter 
Ann  Schoolman,  Writer 

RECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
Motion"  Pictihes;  Medical  Cure  for  Adolescents, 
A  Hatter  of  Seconds  (Campus  Film  Prods  for 
Merck,  Sharjj  &  Dohme);  Anatomy  of  a  Disease; 
The  Unheeded  Symptoms  (\'ision  Assoc,  for  Nat'l 
TB  .Assn.);  Growing  Up  with  Deafness  (Campus 
Film  Prods  for  Le.\ington  School  for  the  Deaf) . 


WILLIAM  L.  SIMON   FILM  SCRIPTS 
2407'2  Eye  St..   N.   \\  .,  Washington  7.   D.  C. 
Phone:  FEderal  3-7.514 

Date   of  Organization:    June,    19.58 
^\'illiam  L.  Simon,  Writer 
RECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 

Motion  Pictfres:  One  Eye  on  the  Instruments; 
Flight  Standards  Story;  Wahc  Turbulence  (Fed- 
eral .-Kviation  Agency);  Dentist  on  Trial  (Walter 
Reed  Medical  Center);  Tactical  Nuclear  Weap- 
ons; Financial  Rcsponriihility;  Refrigeration  {V . 
S.  Air  Force);  Smoke  Trail  Wind  Measurements 
(Langley  Research  Center);  Aerospace  Informa- 
tion (N.  A.  S.  A.);  Helicopter  Minesweeping; 
HERO;  Variable  Depth  Sonar  (Office  of  Naval 
Research);  Damage  Control;  20»im  Aircraft  Gun; 
Foreign  Object  Damage;  A.V/STS-30  Radar  (V. 
S.  Navy).  Slidefilms:  Learn  to  Bowl  (Bruns- 
wick Corp. ) ;  Higher  Level  Languages;  Multi- 
processing and  the  MCP  (Burroughs  Corp.). 

STANFORD  SOBEL 

103  Park  Avenue.  New  York    17,  N.  Y. 

Phone:    LExington    2-1450 

Date  of  Organization:   1947 

Stanford  Sobel,  Writer 
RECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
Motion  Pictures;  Point  Of  Vicu'  (G.  M.  Bas- 
ford  for  .American-Saint  Gobain);  The  Lead  Ma- 
trix (Cullen  .Assoc,  for  Lead  Industries  .\ssn.); 
Three  Billion  { Hilan-  Harris,  for  0%erpopulation. 
Inc.);  It's  Up  to  U.  S.  (B.ay  State  Films  for  R,iy- 
hestos-Miinhattan);  Trilafon  Trailers  (Sturgis- 
Grant  Prods  for  Schering  Corp.);  Roads  to  the 
Future  (Jolin  Campbell  Fibns  for  Triborough 
Bridge  &  Tunnel  .Authority);  Fourth  Dintcnsion 
(Radio  Coip.  of  .America);  Banking  in  Action 
(Visualscope  for  A.  Bankers  .Assn.);  X<rographij 
(Visualscope  for  -Xerox  Corp.);  Know  Thyself 
( Eastm.m-Kod.ak  Co.);  Municipal  Sales,  four  film- 
agraphs  I  A'isualscope  for  .A.  T.  &  T.).  Slidefu.ms: 
Autotnatic  Dialing  (Elektra  Prods  for  .A.  T.  &  T.); 
Mobil  Batteries  (A'isualscope  for  Socony-Mobil); 
Creative  Decorating  with  Crystal  ( \"isualscope 
for  Fostoria).  S.\les  Meetings;  Sales  Anatonuj 
(Chartmakers,  Inc.  —  British  Motors  Corp.  & 
Hambro);  Man  with  Four  Hats  (Instructional 
Arts  for  Ralston-Pnrina). 


RAY  SPERRY 
3841    Highland    Avenue,   San    Diego   5,   Calif,    f 
Phone:    (AC   714)   281-4392 

Ray  Sperr\',  Writer 
George  Sperr\-,  Writer 

RECENT  SCRIPTS,   PRODUCERS  &  SPONSORS 

Motion  Pictl-bes;  Partial  Page  Stereo  Color; 
Xewspaper  Retail  Advertising  (Copley  Prods); 
San  Diego  —  City  in  Motion,  series  (Lytle  Prods 
for  City  of  San  Diego);  The  Common  Ground 
(Lytle  Prods  for  -Amer.  Institute  for  Foreign 
Trade);  F-106  Fatigue  Test  Program  (General 
D\Tiamics-Con\air  Slotion  Picture  Section  for 
U.  S.  Air  Force);  SA7'S-.UArS;  Terrain  Folbw- 
ing  Radar  (General  Dynamics-Con\air  Motion 
Picture  Section).  Slidefilms;  La  Casa  del  Zor- 
ro  (Copley  Prods  for  La  Casa  del  Zoro) ;  The  Sec- 
ond Greatest  Market  (Copley  Prods  for  Copley 
Northern  111.  Group  of  Newspapers ) ;  Fighter  for 
Freedoms    (Copley   for   Freedoms    Foundation). 


GENE  STARBECKER,   FILMBUILDER 
S700   .Mancliester   Rd.,  Silver  Spring,   .Md. 
Phone:   587-8648 

Gene  Starbecker,  Writer 
Susan  ^\'ard,  Research  Assistant 

RECENT  SCRIPTS.  PRODUCERS  &  SPONSORS 
Motion  Picti.-he.s;  Tlie  Only  War  Wc  Seek  (N'atl 
Film  Studios  for  .Agenc\-  for  International  De- 
\elopment);  The  Year  Go  (Lopatin  Prods  for 
Philadelphia  Electric);  Apollo  Manned  Flight  to 
the  Moon  (Pelican  Motion  Pictures  for  N.A.S. 
.A.);  Images  of  Life.  TV  series  (U.  S.  I.  A.);  Per- 
sonal  Report  (U.  S.  I.  .A.  and  Nigerian  Gov't); 
Panorama  Americana  (U.  S.  I.  A.  TV  section,  U. 
S.  Information  .Agency);  Leadership  and  the  De- 
partment Head;  Leadership  and  the  Petty  Officer 
(Lopatin  Prods  for  U.  S.  Na\y). 

J.  M.  STARBECKER,  INC. 
241  Quinqy  Avenue,  New  York  65,  New  Y'ork 
Phone:  TAlmadge  3-2384 
Date  of  Organization:    1954 

J.  M.  Starbecker,  President  &  Treasurer  j 

E.  N.  Starbecker,  Writer 

Paul  Ryan,   Writer 

Ste\e  Stelean,  Writer  \ 

RECENT   SCRIPTS,   PRODUCERS  t   SPONSORS 

.Motion  Pictxres;  Of  Rockets.  Ships  and  Scaling 
u'fl.v  .  .  .  (Natl  Film  Studios  for  Thiokol  Chem. 
Corp.);  The  480  Maiter  Plan  (John  Bransbv  Prods 
for  I.T.&.T.);  Ariel;  And  the  Clock  Has  Started 
( Brjon  Motion  Pictures  for  N.  .A.  S.  .A.);  One 
Dark  -Vig/if  (Westinghouse  Film  I'nit  for  West- 
inghouse  .Atomic  Reactors);  The  Forty  Sounds  of 
English  (John  Bransb\-  Prods  for  Univ.  of  Lon- 
don); The  Inter-Relation  of  Meterology  and 
Ocearwgraphy  (Nat'l  Film  Studios  for  V.  S. 
Na\'y);  Troubled  Seas  (Lopatin  —  U.  S.  Navy). 


ScrlptScrlptScriptScriptScripts 

criptScriptScrlptScrlptScriptSc 

riptScriptScriptScriptScriptScr 

iptScriptScriptScriptScriptScri 

ptScriptScriptScrlptScriptScrip 

tScriptScrlptScriptScriptScrlpt 


Howard  F.  StWesotip^ 

Since.  i93S 

55  West  53  Street,  N.Y.C. 

Phones 

212-582-6464  —  203-367-8050 
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HOWARD   F.  STILES 
55  West  53rcl  St.,  Ntw  York  19.  \.  Y. 
Phone;  212  JU  2-6464 
Date  of  Organization:    1938 
Howard  F.  Stiles,  Writer 

RECENT  SCRIPTS,  PRODUCERS  t  SPONSORS 

Motion  Pictihks;  TIw  Bisliop  Method  (Coates 
&  Clark,  |.  C.  Penney,  Singer,  Talon);  Giant  at 
the  Gates  (Neighborhood  Planning  &  Develop- 
,ment  Corp.);  Another  Million  Dollars;  Tie  Into 
\ Profits  (The  Borden  Co.);  Sumerieal  Control 
id.B.M.);  Information  Program;  Safety  in  Fallout 
iShelters;  Organization  and  Staff;  Operations  (Of- 
fice of  Civil  Defense);  Air  Express  (Rail\\a\'  K.\- 
' press  Agency);  The  Touch  of  Glamour  (Ari^ 
Gloves);  Care  of  the  Patient  (U.  S.  Army,  Chart- 
makers,  Inc.,  Worthington  Pump). 


KENNETH   STUBBS 

802  F  Street,  .\.  W  .,  W  ashinston  4,  D.  C. 

Phone:  MEtropolitan  8-5442 

Date  of  Organization:  June,  19.54 

Kenneth  Stubbs,  Writer  and  Artist 
RECENT  SCRIPTS,  PRODUCERS  S  SPONSORS 
Motion  Picn"ni-:s;  Enurgeiicij  Medical  Care  — 
Suturing;  Boilers  and  Their  Operation— Chemical 
Cleaning  of  Boiler  Watersides;  The  Fresnel  Lens 
Uptical  Landing  System;  Encironmental  Engineer- 
ing (Dc  Frenes  Co.  for  V.  S.  \a\->);  Medical 
Support  in  a  Marine  Amphibious  Assault;  Main- 
kenance  Quality  Control;  Vision  in  Military  Avia- 
\lion  —  Illusions,  Inflight  Recognition  and  Closure. 
'Errors  in  Vision  (U.  S.  Na\'y);  Personnel  Protec- 
'tion  Procedures  in  Muclear  Medicine  (Fordel 
Films  for  U.  S.  Navy) ;  Glaucoma,  Cataracts.  Gall- 
stones and  Gallbladder  Disease  (Ja\ark  Films 
Corp.). 

j  PETER  J.   STUPKA 

I     6980  Maple   Street.  N.   W  ..  Washington   12, 

I),  c:. 

I'l.one;    HAiulolph   3-6427 

Date  of  Organization:  1945 

Peter  I.  Stupka.  Writer 
iECENT  SCRIPTS,  PRODUCERS  S  SPONSORS 
Motion-  Picti  «es:  You  Sever  Can  Tell;  Visual 
Flying  Rules,  (U.  S.  Na\-y);  The  Uncommon  La- 
jhorcr,  (U.  S.  Infonnation  Agency);  Research  Re- 
pctors—  USA,  (Atomic  Energy  Commission);  The 


PETER  J.  STUPKA: 
.Mr  Force  Engineer,  (U.  S.  Air  Force);  Aerial 
Photo-Interpretation  for  Natural  Resources,  (Pan 
.\inerican  Institute  of  Geography  and  History); 
The  Safest  Way,  (American  .'Automobile  Assn.); 
Slidefilms:  Exportunities,  (Dcpt.  of  Commerce); 
The  Labor  Department  Story,  (U.  S.  Dept.  of 
Labor);  Best  Foot  Forward,  (Sarra,  Inc.  for  The 
.\  &  P  Stores);  Mary  Jones  Goes  to  Court  (Sarra, 
Inc.  for  National  Safety  Coimcil). 


DICK   UPTON 
418  S.  Fourth  .\\e.  Libert>\ille,  Illinois 
Phone:   312  EMpire  2-0174 

Dale  of  Organization;    1960 
Dick  Upton,  Writer 

RECENT  SCRIPTS,   PRODUCERS  t  SPONSORS 

\liirioN  I'lCTiKFs:  The  Pride  of  .Khncr  Q  (Fred 
A.  .Niles  for  .\P  Parts  Co.);  Extra  Acres  (Inter- 
national Harvester  Co.);  Condition  Go  (Pilot 
Prods  for  lohn  T.  Riddel!,  Inc.);  Uncle  Jim's 
Dairy  Farm  ( Jam  Hand\'  Organization  for  Natl 
Dairy  Council);  Oxygen  Equipment  (Atlas  Film 
Corp.  for  U.  S.  Air  Force).  Slidkkilms;  The  A 
B  C's  of  Siding  (A  G  S  &  R  Film  Studios  for 
.\I;isonite  Corp);  The  Clean  Sell  (Burt  Munk  & 
Co.  for  Hotpoint). 


^ 


this  symbol  o\er  writers'  listings 
In  these  p;iges  refers  to  display  advertisements 
Uithin  this  .\nnual  Production  Re\iew  issue. 


ROBERT  WALD 

33  Windham  Place,  Glen  Rock,  New  Jersey 

Phone:   Gilbert  .5-8234 

Robert  Wald,  Writer-Director 
RECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
Motion  Pictities;  Our  Nuinber  One  Crop  (Gene- 
ral Motors  Corp.);  Classified  subjects,  three 
(.\ndio  Prods  for  U.  S.  Navy);  .\valanche  Haz- 
ards; This  is  Our  Strength;  Camouflage;  Infantry 
School;  \st  Armored  Division;  5th  Infantry  Di- 
vision, classified  subjects  (.\rmy  Pictorial  Center 
for  U.  S.  Army).  Also  directed  majority  of  above 
films. 

PAUL  C.  WOODBRIDGE  WRITES 

Bragpatch  Scriptshop 

Great    Falls,    Va.    (Washington,    D.    C. ) 

Phone:  703-759-2565 

Date  of  Organization:   1945 

Paul  C.  Woodbridge,  Writer-Director 
I  Writer-Research   associates  in  Orlando. 
Los   Angeles.    Rochester,    .\thens.    Istanbul) 

RECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
.Motion  Pictubes;  Steel  for  Turkey  (Koppers. 
Westingbouse,  Blaw-Knox);  Minuteman  (Nat'l 
Film  Studios  for  U.  S.  .Air  Force):  In  the  Process 
Protect  Profits  (U.  S.  Steel):  The  Promise  of 
Mascr  (.■Vmericau  Tel.  &  Tel.).  Meetings:  Archi- 
tectural Sales  (Koppers  Co.);  Architect-Engineer 
Promotion  (The  Producers  Council). 


. . .  you're  in  a  bind 
for  a  smart,  fast, 
creative  writer  \A/tio 
can  take  hold  in  a 
hurry— represent 
you  properly— 
and  deliver. 
Call  O'Brien  Boldt 

17S  Sherwood  Place, 

Englewood, 

New  Jersey 

Phone:  201-L0  95721 


TOM   BYRNES 

Writer 

SHOWS    &    MEETINGS 
MOTION    PICTURES 
SONGS 

Creator  of  'Songs  for  Salesmen' 

BULL   VALLEY   ROAD 
WOODSTOCK.   ILLINOIS 

P/ione:   388-1177.   Area:   815 


TELIC,  INC.   ■   FILM  CENTER   ■  630  NINTH  AVENUE,  NEW  YORK  36.   N.Y. 


ELWOOO  siEGEL,  President  A  Eteculive  Director 
EDWARD  r=  BOuGMTON.  vlcG  President  A  Executive  Producer 
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ANSCO 
MOTION   PICTURE   DIVISION 

\eslal  Park«a>  East,  Biiighamton. 
New  York.  Phone:  RAvmond 
9-6555 

H.    B.   Davis,   Professional   Sales 

Manager 

Louis  Jennis,  Marketing  Manager 

Motion  Picture  Specialists 

Johii     D.     Bany,     Chrysler     Bklg., 

405  Lexington  Ave..  New  York 

17,   N.   Y.,    Phone:    OXford   7-6161 

George   Boemler,    1001    N.    LaBrea 

A\e..  Los  Angeles  38.  Calif. 
Phone:  OLdfield  4-0.5.50 

Regional   Sales   Offices 

Prof.   Regional  .S.iks   Managers 
Northeastern 
P.  J.  Daly,  Chr>sler  Building 

405    Le.xington    Avenue,    New 
York    17.   N.   Y.,   Phone:    OXford 
7-6161. 

Eastern 
H.  W.   Cost,   763   Penobscot   Bldg., 

Detroit  26,  Michigan 
Phone;  WOodward  2-7028 

Southern 
].  D.  Coil,  1219  Williams  St., 

Atlanta  9,  Georgia 
Phone:  TRinitv  6-0351 
Central 
\V.  D.  Hopkins,  4255  W.  Touln 

A\e.  Chicago  46.  Illinois 
Phone:  ORchard  5-6015 

Western 
L.  E.  Purcell,  1001  N.  LaBrea  Ave.. 

Los  Angeles  38.  California 
Phone:  OLdfield  4-0550 
Canadian 
F.  A.  Cripps,  1450  Queensway, 

Toronto    18.    Ontario,    Canada 
Phone:  CLifford  5-0141 


E.   I.  DU   PONT 

DE    NEMOURS    &    CO. 
Photo   Products   Department 

\\  ilniington   9S,  Delaware 
I.  A.  Lundgaard,  Director,  Sales 

Division 
F.   B.   Astle\',   A.s.sj.sYfliif   Director, 

Sales  Division 
H.  T.   Harding,   Motion   Picture 

Product   Miiuaacr 

District  Sales  Offices 

.\tlanta 
W.  M.  Springer,  Jr.,  District  Man- 
ager. D.  P.  Hurley,  Field  Sales 
Manager,  1737  EUswortli  Industrial 
Drive.  N.  W.,  Atlanta  18,  Georgia, 
Phone:   SYcamore  355-1230. 

Boston 
W.  J.  Cannon.  Field  Sales  Manager 
45    Fourth    .A.venue,    Walthani, 
54,  Mass.,  Phone:  TWinbrook 
9-8300. 

Chicago 
F.  H.  Lines,  District  Manager,  R.  B. 
Sutherland  &  D.  F.  Jones,  Field 
Sales  Managers,  4560  West  Touhy 
Avenue,  Lincolnwood,  Edgebrook 
Station,  Chicago  46,  Illinois.  Phone: 
ORchard  5-5500. 

Cleveland 
\V.   D.   Baker,   District   Manager, 

R.  E.  Nase,  Field  Sales  Manag- 
er, 20575  Center  Ridge  Road,  Rm. 
116,  Cleveland  16,  Ohio,  Phone: 
333-3674. 

Dallas 
H.  B.   Ruble,   District  Manager,  J. 
W.  Blocher,  Field  Sales  Manag- 
er, 1628  Oak  Lawn  Avenue,  Dallas 
7,  Texas,  Phone:   Riverside  1-1821 


REPRESENTATIVES  OF  THE  FILM  MANUFACTURERS 

A  convenient  reference  listing  of  the  field  offices  and  technical 
specialists  for  leading  film  manufacturing  companies  in  the  U.S.A. 


Los  Angeles 

\1.  .\.  Hatfield.  District  Manager, 
H.  A.  Ghidden  6s  R.  C.  .Vtou, 
Field  Sales  Managers.  7051  Santa 
.Monica  Blvd.,  Hollywood  38,  Calif., 
HOlKwood  9-5147.  Technical  Rep- 
resentatives: W.  .\.  Cushnian,  J.  W. 
Du\all.  W.  R.  Holm,  Los  Angeles 
District  Office. 

New  Y'ork 
F.  G.  Headlev.  District  Manager. 
L.  E.  Barron  &  D.  ].  Phelan. 
Field  Sales  Managers,  380  .■\llwood 
Rd..  Allwood  Station,  Clifton,  New 
Jersev,  Phone:  GR  3-4004.  WAtkins 
4-3100  (for  N.  Y.  use).  Technical 
Representatives:  J.  N.  Bennett.  New- 
York  City,  (PLaza  7-0573);  ].  T. 
Doughertv,  New  York  Citv,  (PLaza 
7-0.57'3).' 

Philadelphia 
R.   K.   Perrine,   District  Manager. 
W.    F.   Lnckwood,    Field   Sales 


Manager,  308  E.  Lancaster  Ave., 
Wynnewood,  Pa.,  Phone:  TRinity 
8-2700.  Technical  Representative: 
F.  W.  Gerretson,  Washington,  D.  C, 
(N.-^tional  8-0330/8-7027), 

EASTMAN   KODAK  COMPANY 
Motion   Picture   Film   Department 
General    Offices:    343    State    Street. 

Rochester     4,     N.     Y.,     LOcust 

2-6000 

D.  E.  H\ndnian,  Manager. 
(Four  Territorial   Divisions) 

East   Coast 

E.  M.  Stifle,  Manager,  342  Madison 
Ave.,  New  York  17,  N.  Y. 

Phone;  .Ml'rr.iy  Hill  7-7080 

Southern 

Gordon  A.  Chambers,  Manager,  343 

State  St..  Rochester  4,  N.  Y. 
Phone:  LOcust  2-6000 


Lowest 

Prices! 

Trades 

Accepted! 


Serving  the 

World's 

Finest 

Film 

Makers 


.  WRITE 
.  WIRE 
. PHONE 


FLORlMEiVN'  & 


'9   -**'^  '^^^ 

68  West  45th  St.,  New  York  36,  N.  Y. 

MU  2-2928 


Midwest 
K.  M.  Mason,  Manager,  130  E.  Ran- 
dolph Dr.,  Chicago  1,  111. 
Phone:   R.\ndolph  6-7476 

West  Coast 
Dr.  N.  L.  Sinnnons,  Manager,  6706 
Santa   Monica    Blvd.,    Hollvwood 
38,    Calif.,    Phone:    HOllywood    9- 
3101. 


FERRANIA   SPA. 
OF  MILAN,   ITALY 
U.    S.    .4gent:    .Monteleoni,  Inc..  30 
East   6()th  Street,   New  York  22, 
New  York. 
Phone:  PL  9-0873 
Canadian    Agent:     Fcrrania    Photo 
Sides   Limited,   Index   Road,  Tor- 
onto 18,  Oiit:iri(),  Canada. 

W.  J.  GERMAN,  INC. 

Jane  St.,  Fort  Lee,  N.  J.  Phone:  N. 

J.  Windsor  4-5100;  N.  Y.  Phone: 

LOngacre  .5-5978 
M.  B.  Reilly,  Exec.  V.P.,  Sec.  Treas. 
Louis  A.  Bonn,  Vice  President 
Wilham  ].  Reddick,  Vice  President 
T.   F.   Ross,  Assi.'itant   Treasurer 
A.  C.  Nugent.  Asst.  Secretary 

Chicago    Office 
6040  North   Pulaski   Road,   Chicago 

46,  111.  Phone:  IRving  8-4064 

John  H.  Ma\nard,  Vice  President 
Services;  .\gent  for  the  sale  and 
distribution  of  Eastman  professional 
motion  picture  and  television  films. 


W.  J.  GERMAN,   INC. 
OF  CALIFORNIA 

6677  Santa  Monica  Blvd.,  Holly- 
wood, Calif.,  Phone:  Holly- 
wood 4-6131 

J.  L.  Courcier,  Viee-Prcs.,  Gen.  Mgr. 
Walter  L.  Farley,  Jr.,  Vice  President 

&  Sales  Manager 
G.  H.   Gibson,   Vice-President 
H.  E.  Pratt,  Vice-President 
Ronald  Olnev,  Treas.,  A.tst.  Secty. 
-M.  B.  Reilly',  Secretary 
Services;    .^gent   for   the   sale   and 
distribution  of  Eastman  professional 
motion  picture  and  tele\ision  films. 

GEVAERT  COMPANY 
OF   AMERICA 
321    West    34th    Street,    New    York 
19,  N.  Y.,  Phone:  JUdson  6-2770. 

Motion  Picture  Sales  Manager:  Elias 
J.  Drexler 

Chicago 
Joe    Berounsky,    6601     N.    Lincoln 
A  V  e..    Lincolnwood,    Illinois; 
Phone;   FR  2-3485 

Dallas 
Jack  Gilbert.  9109  So\ereign  Row. 
Dallas   19.  Texas;  Phone:   FLeet- 
wood  2-7529 

Detroit 
Fred  Schaetziny,  1301  lolict  .\venue, 
Detroit  7,  Michigan. 
Denver 
Ralph  Bennett.  5225  East  38th  Ave., 
[)enver  7,  Colorado. 
Los  Angeles 
George  .\lexander,  6370  Santa  Mon- 
ica Blvd.,   Los  Angeles  38.   Cali- 
fornia 

San  Francisco 

Kent   Rooks,    1485   Ba\shore   Blvd., 
San  Francisco  24,  California 
Atlanta 

F.  Cole,  1297  Spring  Street,  N.  W. 
.■\tlanta,  Georgia 
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A  message  to  film  producers: 


I  am  interested   in  helping  you 
make  your   pictures. 

Whether  you  need  me  as  a  camera- 
man,  writer,   director,   associate 
producer  or  producer  .  .  . 

Or  maybe  you've  shot  all  the  foot- 
age and  want  me  to  finish  the  job 
for  you  —  record,  cut,  edit,  mix, 
conform  and  get  the  answer  print. 

I  think  I  can  help  you  make  your 
pictures  more  interesting  and  be- 
lievable, and  help  you  make  them 
better  than  your  competition,  for 
less    money. 


from    Bob    Fisher    .    . 


Robert   Fisher   Productions 
Grosse   He,   Michigan 
ORleans   6-0440   -   ORIeans   6-3307 
Area   Code:   313 
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Visualscope  Moves  to  Larger 
Offices  at  103  Park,  New  York 

i<  Visualscope.  Inc.,  has  moved 
to  new  and  larger  offices  at  103 
Park  Avenue.  New  York. 

Facilities  include,  in  addition  to 
eight  private  offices  for  staff  execu- 
tives, a  large  art  department  and 
three  fully-equipped  conference 
rooms.  Always  in  the  forefront  as 
developers  of  new  audio-visual  de- 
vices, the  company  has  equipped 
conference  rooms  with  every  sort 
of  sight  and  sound  equipment,  in- 
cluding master  programmers  for 
controlling  a  number  of  projectors 
and  recorders  automatically.  An- 
other new  device  starts  and  stops 
equipment  by  remote  radio  con- 
trol, g' 

*  *       * 

Additional  Services,  Lower  Cost 
from  ('apitol  Library  Services 

•k  "1963  will  mark  the  beginning 
of  several  new  services  to  be  of- 
fered film  makers  by  the  Capitol 
Hi-Q  Library,  plus  a  revision  in 
usage  rates  designed  to  assist  all 
producers  in  obtaining  lower  re- 
corded music  costs." 

This  broad  statement  of  policy 
was  offered  Business  Screen  by 
Bill  Loose.  Library  Services  Super- 
visor for  the  Hi-Q  Library. 

The  progressive  program  in- 
cludes a  complete  new  series  of 
recorded  music  especially  for  slide 
films  as  well  as  a  new  group  of 
musical  aids  specifically  created 
for  industrial  films.  A  revised  us- 
age rate  should  also  materially  low- 
er costs  for  consistent  users  of  this 
company's  tapes. 

Most  of  the  new  Capitol  record- 
ings have  already  been  completed 
and  are  now  ready  for  client  use. 
Since  it  is  a  continuing  program, 
however,  new  material  will  be  add- 
ed throughout  the  year,  according 
to  Supervisor  Loose.  |g" 

*  *       * 

Kelnienson  Forms  New  Sliidiii 
Organzation  in  Alantiattan 

i~  David  I.  Kelmenson.  a  director 
and  producer  of  television  com- 
mercials, has  formed  a  production 
company  at  75  West  45th  St.,  New 
York,  under  the  name  of  Kelmen- 
son Productions,  Inc. 

Mr.  Kelmenson  was  formerly  an 
associate  and  vice  president  with 
Robert  Klaeger  Associates.  He  was 
also  associated  with  VPI  and  Film- 
ways  as  a  producer  and  director, 
and  with  Grey  Advertising  in  tele- 
vision production. 

Richard  Heimann,  a  fashion 
photographer,  will  be  a  vice  presi- 
dent of  the  new  firm.  He  will  work 
as  a  director  with  Mr.  Kelmenson 
as  well  as  direct  his  own  commer- 
cials. ^ 


News  Along  the  Film  Production  Lines 


.\lexander,  ^lotion  Picture  .\d 
Service  Combine  Sales  .Vctivity 

t'r  Two  companies  well  known  in 
theater  screen  advertising  exhibi- 
tion have  combined  their  sales  or- 
ganizations. The  Motion  Picture 
Advertising  Service  Company  of 
New  Orleans  and  the  Alexander 
Film  Company.  Colorado  Springs. 
Colo.,  will  henceforth  carry  on 
their  local  sales  responsibilities 
under  a  single  corporate  name: 
Motion  Picture  Alexander  Corpor- 
ation. 

The  consolidated  operation  will 
serve  15.000  retail  merchants 
through  300.000  film  shipments  to 
approximately  10,000  theaters. 
Sales  and  administration  of  the 
new  sales  company  will  headquar- 
ter in  New  Orleans.  B" 


Broadcast  !Music    \«ard  Show 
by  Muller,  Jor<lan,  llerrick 

•*•  The  Eleventh  Annual  Award 
Dinner  of  Broadcast  Music  Inc. 
for  its  most  successful  songs  of 
1962  featured  a  special  show  that 
was  produced,  staged  and  executed 
by  Muller.  Jordan  and  Herrick, 
Inc..  New  York. 

Held  at  the  Hotel  Pierre  in  New 
York  on  January  23,  a  special 
wide-screen  slidefilm  highlighted 
the  evening.  The  slidefilm  pre- 
sented BMLs  78  outstanding  songs 
of  the  year. 

Visualizations  of  the  songs  were 
achieved  by  photographic  por- 
traits, record  jackets  and  sheet 
music  combined  with  hand-painted 
backgrounds.  The  songs  were  taped 
and  synchronized  with  the  slide- 


U^  to  MECCA"^ 


For  over  24  years  .  .  . 

leading  film  producers 

have  come  to  Mecca  .  .  . 

for  the  finest 

35mm  and  16mm  black-and-v/hite 

laboratory  services. 

Drop  in  soon  .  .  . 
w^rite,  wire,  or  phone 
for  further  information. 


^ 


(^(P 


FILM^  LABORATORIES  CORP 


Film  CenterBuiiiling,630NinthAvenue,NewYork  36,  N.Y.*COIumbus  5-7676 

Affiliated   with   BYRON   MOTION   PICTURES,   Washington  7,    D.  C. 


film  and  introduced  by  Robert  J. 
Burton,  vice  president  of  BMI.  ^ 

*  *         * 

New    Sales  Division  Formed 
by  Camera  Service  Center 

ir  Camera  Service  Center,  Inc., 
333  West  52nd  St.,  New  York 
City,  announces  the  establishment 
of  a  new  sales  division.  Camera 
Sales  Center  Corp..  specializing  in 
the  sale  of  motion  picture  equip- 
ment, including  cameras,  lights, 
sound,  editing  and  projection 
equipment.  This  affiliate  will  also 
handle  sales  of  small  camera  ac- 
cessories such  as  film  filters,  and 
so  forth.  g' 

*  *  * 

ConsidlanI  Aids  New  England 
On  Exhibits  for  '6 1  \\orld  Fair 

X  New  England,  with  its  space- 
age  industrial  complex,  has  named 
Dr.  Jonathan  Karas,  president  of 
Science  House.  Manchester,  Mass., 
as  scientific  consultant.  He  will 
assist  in  creating  dramatic  exhibit 
and  display  concepts  based  on 
science  and  engineering  for  the 
New  England  States  Exhibition 
for  the  1964  World's  Fair. 

Dr.  Karas  will  work  closely  with 
all  industries  which  require  the 
services  of  Science  House  to  as- 
sure high  mass  appeal  for  ultra- 
sophisticated  industrial  and  tech- 
nological concepts  using  advanced 
audio-visual    techniques.  B" 

WCD's  New  Studio  Kitchen 
-A-  WCD,  Inc.,  New  York,  has  in- 
stalled a  special  studio  for  food 
photography  with  permanent 
kitchen.  This  cooking  center  will 
be  the  special  headquarters  of  i 
Mike  Stehney.  producer-director  of 
food  and  beverage  commercials.  §■ 
*       *       * 

Gerald  Productions  .\etive  in 
Medical,  Sales  Promotion  Pi.x 

~  Gerald  Productions"  Industrial 
Division.  New  York,  has  completed 
a  film  on  new  techniques  of  coron- 
ary disease  diagnosis  for  Warner- 
Chilcott  Labs,  and  a  35-minute 
Christmas  sales  promotion  film  for 
National  Distillers  Corp.  The  lat- 
ter, titled  The  Bii;  Payoff,  features 
Don  Amcche.  Another  27-minute 
film  now  in  completion  stages  has 
been  produced  for  the  WPIX,  New 
York.  1963  sales  portfolio.  ff 

*  *  * 

Cleveland  Office  for  IJchrend's 

-r  Behrend's,  Inc.,  Chicago,  has 
opened  a  Cleveland,  Ohio  office 
at  4019  Prospect.  The  office  will 
specialize  in  sale  and  rental  of  mo- 
tion picture  equipment,  including 
cameras,  lights  and  editing  equip- 
ment. Mac  Blair  will  head  the 
Cleveland  office.  If 
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W  J.  GERMAN, /iVC. 


AGENT  FOR  THE  SALE  AND  DISTRIBUTION  OF 

EASTMAN  Professional  Films 


For  every  advantage  that 

quality  raw  stock  can  provide 
.  .  .  from  camera  to  screen  .  .  . 
sipecify  Eastman  Professional 
Motion  Picture  and  Magnetic 
Sound  Recording  Films  .  .  . 
supported  by  the  most 
experienced  ser\ice.  technical 
and  research  staffs  in  the 
industry  today. 


FORT  LEE,  New  Jersey 
LONGACRE  5-5978 

HOLLYWOOD 

6677   SA.\TA  MOMCA   BLVD. 
HOLLYWOOD  4-6131 

CHICAGO 

6040  N.   PULASKI  ROAD 
IRVING  8-4064 


t7^ 


•fe«t 
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.r-1■^ 
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Trends  in  the  BUSINESS  of  Audio -Visuals 


Rapid  signs  for  Chicago:  (I  to  r) 
Ji'mj  Gober.  Lab.  Tech.  Stipir.:  A/ 
Lloyd.  Director  of  Traffic.  Vrcsident 
luck  Bernard;  and  Marv  Bernard. 
Rapid's    Executive    Sales    Director. 

Rapid  Film  Opens  ^litlwesl 
Offices  in  (Ihicajjo  Area 

it  Rapid  Film  Technique.  Inc., 
known  as  the  "film  doctors"  has 
opened  executive  offices  in  Chi- 
cago to  service  its  growing  number 
of  accounts.  Jack  Bernard,  presi- 
dent and  chairman  of  the  board, 
announced  that  the  Midwest  office 
at  670  N.  Michigan  Ave.,  will  he 
managed  by  Fred  Davidson. 

Bernard  said  "we  can  now  an- 
ticipate Wi  day  service  or  better 
with  on  location  coverage.  Local 
pick-up  and  delivery  facilities  will 
be  of  prime  value  to  our  Midwest 
accounts." 

The  "film  doctors"  have  de- 
veloped a  process  which  complete- 
ly restores  all  damaged  motion  pic- 
ture film.  Through  its  new  treat- 
ments, all  scratches  (black  lines) 
dirt,  stains,  abrasions  are  elimi- 
nated on  both  the  base  and  the 
emulsion.  Brittle  film  receives  new 
life  through  rehumidification.  Fi- 
nally, a  protective  coating  is  ap- 
plied to  seal  in  the  moisture  and 
to  resist  future  damage. 

Rapid's  main  executive  offices 
and  plant  are  located  at  37-02  27th 
Street,  Long  Island  City  1 .  N.  Y.  S' 

*  *  * 

X-Ray  Copies  Corp.  a 
Bebeil  &  Bebell  Snbsidiary 
->  X-Ray  Copies  Corp.  has  been 
formed  in  New  York  to  engage 
in  the  packaging,  distribution  and 
processing  of  a  new  high-speed, 
fine-grain  35mm  b,  w  film  spe- 
cifically designed  for  x-ray  copy 
work. 

Principal  users  of  the  film  are 
expected  to  be  hospital  radiology 
departments,  physicians  specializ- 
ing in  radiology,  laboratories  re- 
searching nuclear  medicine,  as 
well  as  film  producers  for  slides 
and  filmstrips. 

The  new  35mm  film  is  said  to 
follow  the  tonal  gradations  of  the 
original  x-ray  image  without  get- 
ting contrasty,  and  thereby  is  able 
to  hold  fine  shades  of  detail.  Of 
added  importance  is  the  omission 


of  an  intermediate  photographic 
negative  stage  which  may  serve  to 
distort  or  cause  degeneration  of  the 
original  image. 

The  copy  film  is  used  for  medi- 
cal school  lectures,  visual  demon- 
strations, and  seminars  in  radiology 
techniques. 

X-Ray  Copies  Corp.  is  a  subsi- 
diary organization  of  Bebell  &  Be- 
bell Color  Laboratories,  Inc.  y; 
*  *  * 

Overnight  Service  on  Slides 
.\vailahle  from  Proflueers  .\id 

Producers  Aid,  Inc.,  a  subsi- 
diary of  Manhattan  Color  Labora- 
tory, is  now  offering  a  new  service 
for  producers  of  color  and  b  w 
2x2  slides. 

Automatic  printing,  processing 
and  mounting  equipment  has  been 
installed     for     overnieht     service. 


Originals    may    be    duplicated    in 

either  single  copies  or  in  quantity. 

and  on  either  negative-postive  or 

reversal  film. 

For   further    information    write 

Producers    Aid,    210    West    65th 

Street,  New  York  23.  S' 

*  *  * 

New  Great  Lakes  Branch 
Office  Opened  hy  Gevaert 

The  Gevaert  Company  of 
America,  Inc.,  announces  the 
opening  of  a  new  Great  Lakes 
area  branch  office.  Located  at 
27236  Southfield  Rd.,  Lathrup 
Village,  Michigan,  the  office  will 
service  the  states  of  Kentucky, 
Ohio.  Indiana  and  Michigan.  Fred 
Schaetzing.  formerly  sales  mana- 
ger. Chicago  district,  has  been  ap- 
pointed district  manager  of  the 
new  office.  ^' 


/  PACKAGE  PROGRAMS 

'       OXBERRY  MASTER  SERIES 


FOR  SLIDE-FILMSTRIP 

OXBERRY  AUTOfOCUS  SLIDEFIIMSTRIP  STAND  Model  FS4300 
This  Master  Series  Stand  has  been  designed  for  high  speed, 
top  quality  film  strip  production.  Autofocus  combined  with 
automatic  racliover  and  lamp  that  projects  aperture  onto 
table  top  are  invaluable  in  quickly  positioning  various  sized 
pieces  of  art  work.  Receives  up  to  35"  art  work.  Accessories 
may  be  ordered  to  include  animation  components,  other 
lenses,  double  aperture  shtjttle,  top  lighting,  etc. 

BASIC  STAND:  Welded  steel  base,  ground  steel  iVi"  diameter* 
dual  columns.  Ball  bearing  camera  carriage,  manual  drive 
Foursided  zoom  scale.  Shadowboard.  Fixed  table  top  36"  x 
48"  has  9"  x  12"  hole  in  center  with  removable  glass  and 
wood  inserts.  Overall  height  11'4",  width  48",  depth  58". 

CAMERA:  OXBERRY  35mm  with  rackover  and  viewfindcr.  Fixed 
pin  registration.  47mm  lens.  Autofocus.  400-ft  magazine, 
automatic  take-up  and  single  speed  stop  motion  motor. 


FOR  ANIMATION 

OXBERRY  AUTOFOCUS  ANIMATION  STAND  Model  MP4200 
This  is  a  standardized  package  unit  incorporating  all  the 
basic  requirements  necessary  for  shooting  full  animation. 
A  full  line  of  accessories  available  for  individual  require- 
ments. The  difference  between  this  unit  and  the  OXBERRY 
Custom  stand  is  primarily  on  rarely  used  special  features. 

BASIC  STAND:  Welded  steel  base,  ground  steel  41/2"  diameter 
dual  columns.  Ball  bearing  camera  carriage,  manual  drive. 
Four-sided  zoom  scale.  Shadowboard.  Height  ir4",  width 
48",  depth  58". 

COMPOUND:  28"  x  34"  table  top.  Two  12-field  peg  tracks, 
hand-wheel  controlled,  with  counters  and  locks.  Two  18-field 
"push  type"  peg  tracks  calibrated  in  20ths.  9"  x  12"  cut-out 
in  table  top  for  underlighting.  Ball  bearing  compound  move- 
ments. N.S.,  E.W.  and  360*  rotation.  All  movements  have 
handwheel  control  with  counters  and  locks.  Gimbal-mounted 
platen  with  12-field,  18-field  glass. 

CAMERA:  OXBERRY  35mm  with  fixed  pin  registration.  47mm 
lens.  Autofocus.  Automatic  take-up.  Single  speed  stop  motion 
motor.  Straight  through  viewing  device,  400-ft.  35mm  mag- 
azine. 


All  EQUIPMENT  AVAILABLE  ON  LEASE-PURCHASE  PLAN 


OXBERRY  UNISTAND 


ANIMATION  EQUIPMENT 
CORPORATION 

3B  Hudson  Street,  New  Rochelle,  N.Y. 


Music,  Sound  Effects  Offered 
by  The  Camera  Mart,  N.Y. 

M  The  Camera  Mart,  New  York, 
is  now  supplying  a  large  selection 
of  sound  effects  records  and  a 
mood  music  library  which  is  clear- 
ed for  radio,  television  and  mo- 
tion picture  performances. 

The  library  includes   openings, 
closings,    tags,    bridges    and    pro- 
duction numbers  by  full  sized  or- 
chestras, g" 
*        *        * 

Canada's  (^onsid  General  in 
N.  Y.  Hosts  Crawley  Keceplion 

■:'  The  Canadian  Consulate  Gen- 
eral in  New  York  was  host  on 
February  fifth  to  50  American 
sponsors  of  business  films  at  a  re- 
ception given  for  F.  P.  Crawley, 
president  of  Crawley  Films,  Ltd., 
of  Ottawa. 

Mr.  Crawley,  and  Graeme  Fra- 
ser.  vice-president  of  the  firm, 
told  the  gathering  of  the  remark- 
able record  of  "Crawley's"',  pro- 
ducer of  over  1300  films  in  24 
years,  winner  of  131  national  and 
international  awards.  Fifty  of  the  j 
company's  clients  now  have  from  j 
lour  to  40  Crawley  films,  each. 

Over  the  past  five  years,  Mr. 
Fraser  said,  a  full  20  percent  of 
Crawley's  gross  revenue  has  been 
in  U,  S.  or  foreign  currency.  | 

To  top  off  the  reception,  guests 
were  shown  Crawley's  latest  award- 
winning  film.  Ahiiibi.  made  for  the 
Abitibi  Power  and  Paper  Com- 
pany, of  Toronto.  S' 

*  *  * 

llorwilz   Heads  Kadiant   Sales    1 
in    Mid-Allanlic  Territory  ' 

;  Charles  R.  Horwitz  has  been 
appointed  a  district  manager  in 
the  East  for  Radiant  Manufactur- 
ing Corp..  8220  N.  Austin  Avenue, 
Morton  Grove,  111,  Announcement 
was  made  by  Jack  H.  Freeman, 
sales  vice  president  of  the  projec- 
tion screen  firm. 

Horwitz  will  be  responsible  for 
the  supervision  of  sales  activities 
in  Radiant's  eastern  territory  which 
includes  metropolitan  New  York 
City,  all  surrounding  New  York 
counties,  and  New  Jersey. 

Prior  to  joining  Radiant,  Hor 
witz,  for  eight  years,  was  districi 
manager  for  Graflex.  Inc.,  cover 
ing  the  same  territory,  9 

*  *  * 

Special   Effect   >lattes   Slide 
Into  Frame  of  -4rriflex  Box 

■  .''irriflex  Corporation  of  Ameri 
ca  announces  as  their  newest  addi 
tion  to  the  Arriflex-16  cine  systen 
a  set  of  special  effect  mattes  de 
signed  to  slide  into  the  front  fram 
of  the  Arriflex  matte  box. 
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Modulation   noise,   is   even   better 
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the  Royal   Institute  of  Technology, 


Mui 


of 


^ 


(ttlL^ 


10 
2 


i\r\z.      rsi^ 


Reels  up  lo  7 

|Wi  .^. 

■UM'ri^'i- 

-.r^-m- 1-—   .~-^~ 

SPECIFICATIONS 

Frequency  response  30—  18000  cs      -   1  db  (15    i 

40  -  15  000  c  s      -   1  db  (7,5    ) 

Play  back  circuit  signal/noise  ratio:  72  db  ASA  A 

Erase  :  -  80  db 

Wow  &  flutter:  at  1  5  '  :    0  04"/nRMS    2-200  c  s 

at  7,5'   ;    0,06  "/o  RMS    2-200  c  s 

Recording  power  consumption  :        205  ma  (12-25  V) 

Weight  witti  1 2  flash  light  batteries  :  15  1b, 

Dimensions  14  2  x  9,5  x  4  3  " 
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Meter 

Amplifier 

UGGESTED  NET  USER  PRICES 
'  THE  UNITED  STATES 


$  1045. 


NAGAR  III   NP   FOR    LIP  SYNC   iN 
tvlOTION  PICTURES  PRODUCTION 


$  1095.- 


SLP  SOUND  TRANSFER 
SYNCHRONIZER 


$  295.- 


\SK  YOUR  NAGRA  DEALER  FOR  NEW 
LLUSTRATED  BROCHURE,  OR  WRITE  TO: 

KUDELSKI 

.CH.DELETANG    PAUDEX    LAUSANNE   SWITZERLAND 


NAGRA  AGENCIES  FOR  SALES  AND  SERVICE 


NEW  YORK 

Magna  Tecti  Electronic  Co   inc, 
630  nmlfi  avenue 
Film  Center  Bldg, 
New  York  36  NY. 
Phone     JU  6-7242 

Harvey  Radio  Inc, 
103 West  43rd  Street 
New  York  36  N  Y. 
Phone  :  JU  2-1500 


CHICAGO 

Behrend  Cine  Corp 
161  East  Grand  Avenue 
Chicago  11  ILL. 
Phone     Ml  2-2281 

DALLAS 

Audio  Acoustic  Equipment  Corp, 
208  South  East  Street 
Arlington  Texas 
Dallas  Phone    AN  2-3136 
Arlington  Phone     CR  5-2259 


LOS  ANGELES 

Ryder  Sound  Services  Co. 
1161  North  Vine  Street 
Hollywood  38  Calif, 
Phone  ;  HO  9-3511 


Magnetic  Recorders  Co, 
7120  Melrose  Avenue 
Hollywood  46  Calif, 
Phone  :  933-5545 


ITH  PRODUCTION   REVIEW 
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National  Film  Distributor  Installs  Computer 

An  Historic  ""First"  for  Modern  Talking  Picture  Service 


Scene  from  new  Ramset  film 

"Build  Better  \^  ith  Ramset" 
on  Powder-Actuated  Fastenin<i 

•it  Craftsmen,  job-trainees  and  stu- 
dents of  every  phase  of  the  con- 
struction industry  can  now  see 
powder-actuated  fastening  tools  in 
action  on  film. 

Ramset.  which  pioneered  Amer- 
ica's commercial  use  of  powder- 
actuated  fastening  tools,  has  pro- 
duced its  first  professionally-made 
film  to  demonstrate  industry's  most 
modern  method  of  instantly  fasten- 
ing steel  to  steel,  steel  to  concrete, 
wood  to  steel  and  wood  to  con- 
crete. 

Build  Better  With  Ramset  is 
16mm.  color,  sound,  and  runs  for 
18  minutes.  Produced  by  Acade- 
my-McLarty  Productions.  Inc..  it 
is  available  to  trade  and  indus- 
trial schools,  contractor  and  en- 
gineering groups,  building  associa- 
tions and  to  groups  in  the  con- 
struction and  building  maintenance 
fields. 

More  than  six  months  in  the 
making,  the  film  was  lensed  "on- 
the-job"  at  major  construction  sites 
in  the  northeast  states,  including 
two  newly-famous  New  York  City 
landmarks  —  Philharmonic  Hall 
in  Lincoln  Center  and  the  Ameri- 
cana hotel. 

Movietonews.  Inc.  has  selected 
portions  of  the  Ramset  film  for 
inclusion  in  their  Science  Report 
series.  This  is  a  half-hour  film 
produced  by  Movietonews  for  the 
United  States  Information  Serv- 
ice, which  distributes  it  as  two  15- 
rainute  televison  shows  a  month 
to  46  nations  in  Europe,  Asia  and 
Latin  America,  as  well  as  to  Aus- 
tralia and  New  Zealand.  It  is  esti- 
mated that  the  USIA  program 
reaches  80  per  cent  of  the  world's 
television  viewers  outside  U.S. 

Modern  Talking  Picture  Service, 
Inc.,  is  distributing  the  picture  to 
interested  viewers  in  the  U.  S.  on 
request.  Sponsor  of  the  film  is 
Winchester-Western  division  of 
Olin-Mathieson  Chemical  Corp. 
Ramset  is  part  of  Winchester  and 
is  a  major  producer  of  powder- 
actuated  and  hammer-in  fastening 
tools  and  accessories. 

The  film  was  produced  for  Ram- 
set by  Academy-McLarty  Produc- 
tions, Inc..  Buffalo.  N.  Y.  and 
was  written  and  directed  by  its 
president,  Franz  E.  Hartmann.  g" 


A  New  IBM  Model  1401  Com- 
puter has  been  installed  at  the 
New  York  headquarters  of  Modern 
Talking  Picture  Service.  The  in- 
stallation is  the  first  of  its  kind  in 
the  film  distribution  business  and 
will  provide  Modern's  clients  with 
quicker  and  more  complete  in- 
formation on  past  and  future  book- 
ings than  ever  before  possible. 

The  new  computer  replaces  con- 
ventional IBM  punch-card  equip- 
ment which  Modern  first  installed 
in  1947.  then  heralding  a  new  era 
in  the  control  of  sponsored  film 
distribution. 

More  Precise  Audience  Data 
According  to  William  Oard,  Mo- 
dern's operations  chief,  the  value 
of  the  computer  is  not  so  much  to 
give   more   information   than   was 


possible  under  the  old  system,  but 
to  give  more  precise  and  sophisti- 
cated information  on  audiences  al- 
most immediately  without  the  time- 
lag  inherent  in  the  punch-card  sys- 
tems. 

In  the  area  of  advance  booking 
notices,  each  of  the  250,000  active 
film  using  groups  in  Modern's 
system  now  has  a  code  number  — 
even  individual  teachers  in  a  school 
have  their  own  sub-numbers  — 
and  all  bookings  are  logged  by  the 
computer  under  number  codes. 

Exact  Bookings  at  Any  Time 
By  "pushing  a  button"  the  spon- 
sor may  now  be  given  the  exact 
number  of  bookings  per  print  per 
exchange  over  any  time  segment. 
This  information  is  also  classified 
by  audience  types  so  that  the  spon- 


ThereVe 
been 


some 

changes 
made! 


MATT  FARRELL  PRODUCTIONS,  INC.  is  our  new  name.  For  over  a  decade 
under  the  name  Farrell  and  Gage  Films,  Inc.  we  have  enjoyed  the  reputation 
for  producing  solid,  motivating  films  for  business  and  industry  on  modest 
budgets.  (This  will  not  change.) 

As  MATT  FARRELL  PRODUCTIONS,  INC.  along  with  expanded  facilities, 
we  will  continue  to  provide  solid  answers  to  difficult  motivation  problems. 


M 


Malt  Farrell— President 


Matt  Farrell  Productions,  Inc. 


213  East  38th  Street 


New  York  16,  N.Y. 


MUrray  Hill  3-8358 


sor  has  a  good  bird's  eye  view  of 
his  film's  appeal,  knows  who  uses 
what  kind  of  films  and  where  spe- 
cial  promotion   would   be   useful. 

While  most  of  this  information 
has  been  available  in  the  past,  it 
is  now  possible  to  assemble  the 
data  constantly,  quickly,  on  a  rou- 
tine basis.  With  increased  postal 
rates  all  distributors  are  paying 
particular  attention  to  the  cost  of 
securing  the  right  kind  of  book- 
ings for  each  film,  and  Modern 
expects  the  1401  computer  to  be 
an  invaluable  tool  in  providing  ef- 
ficient controls  for  promotion  mail- 
ings. 

In  addition,  it  is  expected  that 
the  computer  will  benefit  the  user, 
as  well,  by  insuring  that  informa- 
tion on  the  films  he  is  interested 
in  most  will  be  quickly  directed  to 
his  attention. 

The  computer  was  installed  dur- 
ing the  fall  months  and  is  now 
fully  operational.  Modern  is  now 
testing  new  applications  that  are 
expected  to  provide  film  sponsors 
with  information  about  their  pro- 
grams which  heretofore  was  not 
available.  g' 

*        *        * 

"Pole  Top  Rescue"  Film  Is 
Available  to  Utility  Firms 

■x  Pole  Top  Rescue,  a  new  train- 
ing film  for  use  by  electric  utility 
companies,  has  been  released  by 
its  distributor.  American  Film  Pro- 
ducers. Inc..  New  York.  The  17- 
minute  color  motion  picture  de- 
scribes the  methods  of  mouth-to- 
niouth  resuscitation  advocated  by 
the  Resuscitation  Subcommittee  of 
the  Edison  Electric  Institute  Acci- 
dent Prevention  Committee. 

Pole  Top  Rescue  teaches  de- 
tailed steps  for  linemen  to  correctly 
position  victims,  maintain  open  air 
passages,  blow  air  into  the  lungs 
through  mouth  or  nose  and  watch 
for  signs  of  recovery. 

Sale  price  of  the  film  is  $140 
from  America  Film  Producers, 
1600   Broadway,   New   York    19. 

^::  *  * 

.Mi<l-East  Refugees'  Plight  in 
"Journey  to  Understanding" 

r  Television  performer  Hugh 
Downs  and  his  family  star  in  a 
new  film.  Journey  to  Understand- 
ing, which  gives  an  on-the-spot  re- 
port of  the  Middle  East's  refugee 
problem. 

\\'ith  the  exotic  and  mysterious 
Levant  and  its  mosques  and  mina- 
rets as  a  setting,  the  Ralin  Produc- 
tions' film  explores  the  problems 
of  persons  displaced  by  the  1948 
Palestine  conflict  and  what  is  be- 
ing done  to  alleviate  them.  After 
glances  at  Beirut  and  Damascus, 
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Journey  lo  Understanding  (27 
minutes  b&w)  shows  Downs  visit- 
ing refugees,  talking  with  them  and 
observing  how  they  live. 

Hugh  Downs  visits  UNWRA 
schools  and  vocational  training 
centers  where  a  portion  of  the 
500.000  refugee  children  under  1 S 
years  of  age  are  receiving  an  edu- 
cation and  learning  a  trade.  He 
participates  in  their  activities  and 
learns  how  UNWRA  is  giving 
youth  an  opportunity  for  a  brighter 
future. 

Journey  lo  i'nderslanding  is  be- 
ing distributed  exclusively  to  tele- 
vision stations,  on  a  free  loan 
basis,  by  Assocation  Telefilms.  ^ 
»        *        * 

()\li<Try  <>|iti<'al   I  nils  Oet 
>a<'iiiiiii   Packed  lor  Shipping 

'>■:  A  new  packaging  method  de- 
veloped and  adopted  by  Anima- 
tion Equipment  Corp..  New  Ro- 
chclle.  N.  Y..  for  all  Oxberry  op- 
tical equipment  has  been  highly 
effective  for  cross-country  and 
overseas  shipments. 

In  keeping  with  high  precision 
standards,  it  is  essential  to  pro- 
tect the  Oxberry  instruments  in 
transit  to  make  sure  they  arrive 
in  tip-top  condition. 

The  packaging  operation  begins 
on  the  drawing  board  where  each 
unit  has  its  own  container  "engi- 
neered" to  fit  perfectly.  The  as- 
sembly operation  on  the  wooden 
enclosure  starts  with  the  base 
board  on  which  a  piece  of  metal- 
lized cloth  is  positioned.  The  ma- 
chine sits  on  the  cloth-covered 
base  and  is  bolted  solidly  in  place. 
Corrugated  cardboard  is  as- 
sembled on  sides  and  over  the  top 
of  the  unit  and  this  protective 
cover  is  held  firmly  together  with 
pressure-sensitive  tape.  A  bag  of 
silica  gel  is  tied  to  the  machine. 
More  metallized  cloth  is  applied 
over  the  cardboard  to  provide  a 
complete  envelope,  all  joining 
edges  are  sealed,  then  air  is 
pumped  out  so  the  machine  has  a 
vacuumed  environment. 

The  Oxberry  shipping  box  is  so 
well  integrated  with  the  machine 
that  people  in  foreign  lands  where 
wood  is  precious  have  great  diffi- 
culty in  salvaging  the  pieces.  In 
spite  of  rough  handling  from  truck 
to  ship,  ship  to  truck,  in  all  parts 
of  the  world,  every  piece  of  equip- 
ment has  arrived  in  first  class 
condition. 

An  Oxberry  optical  printer 
makes  a  package  that  measures 
roughly  6'x3'x5'  and  weighs  about 
2,000  pounds.  The  same  'deep 
freeze"  method  is  also  used  for 
animation  stands  and  other  com- 
pany products.  ^ 


Let  the 
CHARLES  BESELER  COMPANY 

Bring  You  .  .  . 


T(y  aU  [M9ACTT(y  qoui- 


'(Board  Meetings,  Training  Sessions,  Too) 

Use  the  "big  picture"  and  the  hum-drimi  sales  meeting  sud- 
denly comes  to  life.  Facts,  figures,  sales  features  are  driven 
home  with  electrifying  force.  Meetings  become  more  interest- 
ing .  .  .  more  productive  .  .  .  more  profitable. 


The  equipment  to  project  the  "big  picture"  is  the  business 
of  the  Charles  Beseler  Company.  Helping  you  to  select  the 
right  type  of  projection  equipment  for  your  presentation  is 
the  business  of  Beseler  Franchised  Audio-Visual  Dealers  from 
coast  to  coast. 

A  note,  on  your  letterhead,  explaining  your  requirements 
will  start  this  team  working  for  you  at  once. 


The 
VU-GRAPH' 

Overhead 
Projector 

This  type  of  projector  is  unique 
in  that  vou  may  operate  it  from 
the  front  of  a  fully  lighted  room. 
You  face  your  audience  at  all 
times.  In  addition  to  projecting 
full  color  transparencies  .  .  .  you 
may  use  it  as  an  "electric  hlack- 
board"— projecting  what  you  write 
as  you  write  it! 


The 
VU-LYTE 

Opaque 
Projector 

This  projector  is  always  ready  for 
instant  use.  It  will  project  any 
opaque  material  —  photographs, 
charts,  financial  statements, 
catalog  sheets,  magazines,  hooks 
.  .  .  even  samples  (up  to  10"  x  10" 
in  size,  2Vj"  in  thickness).  No 
advance  preparation  of  materials 
is  ever  necessary! 


The 
SLIDE  KING 

Slide 
Projector 

This  is  the  projector  you  need 
for  use  in  conference  rooms,  audi- 
toriums or  theatres.  Extremely 
versatile,  vou  may  use  2"  x  2". 
23/4"  X  2^A"  and  SVi"  x  4"  slides. 
And  project  images  as  large  as 
21  feet .  . .  over  distances  as  great 
as  150  feet. 


The 
SALESMA' 

Sight  &  Soui 
Projector 

This  projector  goes  out  c 
road  with  your  salesmei 
attache-case,  desk-top  aut( 
sound  slidefilm  viewer  it  g 
work  making  dramatic 
presentations  .  .  .  the  wa 
want  them  made.  Excelle 
sales  training,  too! 


Write   for   Complete   Details   or   free    "No   Obligation"    Demonsti 
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Ford's  Sporting  Look  at  Stock  Car  Racing 

Exoitiii^  Action  on  Fairgroun«ls  Tracks  Filmed  by  Dynamic 


sponsor:    Ford   Motor  Company 

Title;   Meei  Me  ai  the  Fair.   15 
min,  color,  produced  by  Dyna- 
mic Films.  Inc. 

M-  For  a  number  of  years,  the 
major  automobile  manufacturers 
have  followed  a  policy  of  non-sup- 
port for  sporting  automotive 
events.  Ostensibly.  Detroit  has  no 
longer  been  interested  in  which 
stock  cars  picked  up  the  winner's 
money  at  Darlington.  Daytona. 
Milwaukee  and  other  big  tracks  on 
the  stock  car  circuit.  But  dealers 
have  always  been  interested  be- 
cause cars  that  prove  themselves  on 
the  speedways  have  found  ready 
buyers  on  the  sales  floor. 

Recently,  Ford  has  given  indi- 
cation that  it  intends  to  lend  a 
little  more  factory  help  to  dealer- 
sponsored  entries  in  stock  car 
races,  and  to  publicize  the  results 
of  the  growing  number  of  Ford 
victories. 

The  new  film.  Meer  Me  ar  the 
Fair,  is  a  good  indication  of  this 
policy.  It  describes  the  good  old 
American  institution  of  the  State 
Fair  where  people  come  from  all 
over  the  state  to  compete  for  prizes 
in  livestock,  vegetables,  preserves 
and  dozens  of  other  products  of 
the  home  and  farm.  One  of  the  ma- 
jor competitions  at  many  Fairs  is 
the  big  auto  race  pitting  dozens  of 
new  stock  cars  against  each  other 
at  speeds  up  to  150  miles  per  hour. 

At  the  Wisconsin  State  Fair  last 
year,  as  this  film  shows,  the  200- 
mile  race  was  a  thriller  right  down 
to  the  checkered  flag.  Forty  Fords. 
Mercuries,  Pontiacs  and  Chevro- 
lets  took  part  and  Don  White  in  a 
Ford  copped  first  place,  averaging 
almost  a  hundred  miles  an  hour. 

The  exciting  new  film  is  beini; 


distributed  entirely  through  Ford 
dealers  throughout  the  country,  ff 


This  Picture  Chnifies 

English   .VIelhod   Introduced 

M-  In  print  it  would  look  like  this: 
NUE  REEDING  SISTEM 

That's  a  sample  of  "New  Read- 
ing System"  in  the  augmented  al- 
phabet, the  controversial  new 
medium  used  for  teaching  read- 
ing at  elementary  school  level. 

The  augmented  alphabet  is  be- 
ing documented  by  John  Bransby 
Productions.  Ltd..  New  York,  by 
special  arrangement  with  Sir  James 
I'itman.  in  The  Forty  Sounds  of 
I  iii;tisli. 

The  augmented  alphabet,  known 
in  educational  circles  as  the  Initial 
Teaching  Medium  (ITM),  has 
stirred  enormous  interest  since  its 
introduction  in  England  in  1961 
by  the  Ministry  of  Education.  The 
alphabet  was  devised  by  Sir  James 
Pitman,   chairman   and   managing 


-^^\  yw  TUTOR 


cx. 


The  Maestro  M 

delivers  professional 
results  in  35mm  taped 
sound    presentations. 
This  onepiece  master 
audiovisual  system 
records,  plays   back 
and  automatically 
projects  your  story. 


fully-  automatic 
film  strips  with 
convenient 
tape  cartridge 

Just  place  the  cartridge  into 
the  Tutor  and  you're  all  set  for 
continuous  showing.  This  dual- 
track  tape  player  and  auto- 
matic projector  combination  is 
ideally  suited  for  sales  work 
and  training. 

The  sound  is  perfectly  syn- 
chronized to  the  picture  by 
means  of  a  silent  signal.  The 
AV  Tutor  is  available  with  car- 
tridge or  conventional  reel. 

For  top  performance  in  desk 
top  or  large  screen  presenta- 
tion, see  and  hear  the  AV  Tutor. 

V\/rite  for  complete  information 


LaBelle  Industries,  Inc.  oept.  b  ■  oconomowoc,  wis. 


A  New  Reading  System 

in   Script   by   Gene   Starhecker 

director  of  Sir  Isaac  Pitman  anJ 
Sons.  Ltd.,  of  London. 

His  grandfather.  Sir  Isaac,  was 
a  pioneer  in  the  field  of  communi- 
cation of  the  English  language  and 
originator  of  the  Pitman  Method 
of  Shorthand.  Sir  Isaac  created  the 
first  phonic  alphabet  in   1844. 

"Now,  when  our  American  edu- 
cational methods  are  coming  up 
for  constructive  criticism  and 
analysis,  we  at  Bransby  feel  ITM 
must  be  explained  and  considered 
as  a  means  for  overcoming  our 
most  serious  problem  —  reading 
difficulty,"  notes  David  M.  Jacob- 
son,  Bransby  vice  president  and 
producer  of  the  Z?'^! -minute  color 
documentary. 

Statistical  research  has  indicated 
that  serious  reading  problems  are 
faced  by  a  startling  number  of 
English-speaking  persons  today: 

*  $10,000,000  in  the  U.S.  goes 
annually  for  teachers'  salaries  to 
staff  college-level  remedial  reading 
courses  to  bring  reading  compre- 
hension to  the  level  necessary  for 
classroom  work. 

*  15  per  cent  of  the  American 
labor  force  cannot  properly  read 
even    simple    written    instructions. 

*  25  per  cent  of  all  Britons  are 
labeled  functional  illiterates. 

Tlie  Forty  Sounds  of  Eni;lish 
has  been  written  and  directed  by 
Gene  Starbecker,  whose  previous 
credits  include  numerous  educa- 
tional and  technical  films.  One  of 
the  latest  of  these  is  the  Bransby 
production  of  Images  of  Life  for 
the  United  States  Information 
.-Xgency.  soon  to  be  released  for 
foreign    television    distribution. 

Starbecker  will  use  simultaneous 
live  action  and  animation  to  dra- 
matize and  clarify  ITM's  effective- 
ness as  a  learner's  alphabet.  ITM 
is  designed  to  improve  initial 
reading  facility  and  success.  A 
youngster  makes  the  transition  to 
the  standard  alphabet  within  a 
year  or  two. 

Sequences  filmed  in  England 
show  children  taught  by  ITM 
whose  reading  levels  are  an  ave- 
rage of  two  years  ahead  of  those 
taught  by  conventional  methods. 
Other  scenes  record  the  leactions 
of  parents  and  teachers. 

"ITM  utilizes  all  but  two  of  the 
symbols  in  the  Roman  alphabet," 
Sir  James  Pitman  explains  ("q" 
and  "x"),  "and  19  augmentations. 
Each  symbol  represents  one  of 
the  sounds  of  English."  The  aug- 
mented alphabet  reduces  the  va- 
riety of  letter  combination  sornds 
from  nearly  2.000  to  88.  Sf 
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Those  Costlv  Industrial  Fires 

IValional  Board  of  Fire  L'nderwriters 
Krlrase*   a   Hard-IIilliii';   New    Pirlure 

Sponsor:  National  Board  of  Hire  Underwrilers 

Tiilf:  Are  You  Sure?,  14  rain,  color,  produc- 
ed by  Depicto  Films. 

■ir  A  fire  in  an  industrial  plant  is  a  severe 
economic  loss  for  the  whole  community,  and 
most  of  these  fires  are  caused  by  little  un- 
intentional acts  of  carelessness.  This  is  the 
message  of  the  new  National  Board  of  Fire 
Underwriters  film.  Are  You  Sure,  released  last 
month  to  television  stations  and  to  audiences 
of  industrial  plant,  civic  and  service  groups. 

The  film  portrays  the  emotional  impacts  an 
industrial  fire  has  on  five  employees  who  feel 
that  they  may  have  caused  the  disaster.  Each 


Imlwitrial  firea  like  tliis  C(Ui.\c  a  severe 
cconomie  loss  to   the  plant  commutiitii  .   .   . 

employee  is  aware  of  a  careless  act  he  commit- 
ted just  before  the  fire.  All  wish  they  could 
relive  those  moments  to  rectify  their  careless- 
ness that  could  have  produced  the  severe 
economic  effects  which  they,  their  fellow  work- 
ers and  the  community  are  e.xperiencing. 

The  industrial  plant,  its  employees  and  the 
situations  are  typical,  and  most  realistically 
presented.  Are  You  Sure?  should  prove  par- 
ticularly effective  when  used  to  motivate  em- 
ployee interest  in  plant  fire  prevention  pro- 
grams. 

Prints  are  available  on  free  loan  from  N.B.- 
F.U.  film  libraries  in  New  York,  Chicago,  At- 
lanta and  Berkeley,  Calif.  §■ 

German  Cine,  Tape  yfanufaelurers  Vnieil 
Film  Studio  at  the  Photokiiut  in  Cologne 
•  Main  feature  at  Photokina.  the  international 
photo  marketing  fair  held  in  Cologne  again  this 
year  (March  16-24)  was  the  unveiling  of  a 
studio  jointly  operated  by  the  German  cine 
and  tape  recorder  industries.  Our  fiuropean 
Editor  Peter  Rigg  reports  that  sound  engineers 
demonstrated  new  sound  developments.  The 
cinema  industry  of  that  country  also  screened 
industrial  and  documentary  films  to  remind 
Photokina  visitors  of  the  value  of  film  in  com- 
munication. 

Radiant  president  Adolph  VVertheimer  of  our 
home  town  again  headed  the  U.  S.  manufac- 
turer delegations  at  Cologne.  Radiant  had  an- 
other large  display  in  the  show. 


Detail  man  sitows  plu/uiian  new  produel  with  desk-lop  projector. 

Cino\  isiials  Show  New  Drugs  to  Doctors 

W'arner-ChiU'ott  Laboratories  .Makes  .\dfpt  Use  of  Hmiu  Desk-Top  Projeelors  and  Films 

search-minded  doctors  reacted  most  enthusiast- 
ically to  live  clinical  demonstrations  showing 
open  heart  surgery  and  similar  material. 
.\  rilni-of-thi'-Moiith  in  Technicolor 

A  new  Peritrate  film  was  made  live,  setting 
the  pattern  for  all  future  production.  Actually, 
the  Technicolor  Instant  Movie  Projector  made 
the  experiment  practical.  Weighing  only  6'/2 
pounds,  its  users  would  carry  it  unobtrusively 
into  a  doctor's  office,  plug  it  into  an  outlet,  slip 
in  a  no-threading  magi-cartridge,  and  be  into  a 
daylight  showing  in  seconds.  It  worked! 

Now  VVarncr-Chilcott  has  embarked  on  a 
film-a-month  program  which  it  calls  Cinevisual, 
a  registered  trademark  for  this  method  of  medi- 
cal communication.  All  are  processed  in  color 
by  Technicolor,  based  on  the  company's  de- 
cision that  ueeurale  color  is  essential  to  each 
film  and  on  the  availability  of  the  same  process 
for  8mm  as  is  used  in  the  multi-million  dollar 
entertainment  film  productions. 

Pre-Tesli'cl  by  Representatives  in  Kicld 

One  of  the  largest  of  the  pharmaceutical  com- 
panies, with  about  l^Q  trained  representatives 
calling  on  doctors  in  all  50  states,  Warner- 
Chrlcott  prepared  these  field  men  with  a  full 
statement  of  objectives  and  results  of  the  first 
100  or  so  tests  made  by  salesmen  on  routine 

lUuslrution   from   a   Warncr-Chileott   color  pic  c  iiitroihu cs  the  new  Cincvistud  film  pro'^ram. 


I  N  Any  Patiknt-Crowded  Day  the  busy 
physician  has  very  little  time  to  spare  for 
the  "detail  men"  of  the  pharmaceutical  manu- 
facturers. Yet  the  vast  majority  of  doctors  real- 
ize the  importance  of  knowing  about  new  drugs, 
one  of  which  might  help  to  solve  an  immediate 
need,  and  how  they  work. 

Some  doctors  will  see  only  certain  repre- 
sentatives; others  may  try  to  give  a  hearing 
to  all  of  them,  but  often  without  giving  full 
attention  to  the  story  being  told  by  the  repre- 
sentative. 

Physicians  see  pharmaceutical  representa- 
tives between  palieni  calls.  Consequently,  most 
doctors  have  the  immediate  problems  of  their 
patients  on  their  mind. 

To  gain  a  better  entree  and,  of  even  great- 
er importance,  to  make  sure  the  full  story  pene- 
trated, Warner-Chilcott  Laboratories  last 
spring  began  to  explore  the  use  of  8mm  silent 
color  films  using  the  Technicolor  Instant  Movie 
Projector. 

The  initial  film  featured  Peritrate,  a  drug  to 
encourage  collateral  circulation.  Based  on  a 
medical  journal  report  and  a  follow-up  paper 
presented  at  a  meeting  of  the  .American  Heart 
Association,  the  pilot  film  was  half  live  and  half 
animation.  Field-use  quickly  indicated  that  re- 
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calls,   with   virtually   unanimous  favorable   re- 
sponse by  viewing  physicians. 

The  reaction  of  the  physicians  to  the  new 
type  of  presentation  indicated  immediately  that 
most  doctors  would  have  an  open  door  for 
future  presentations  in  the  projector.  Further- 
nore,  the  unique  presentation  of  a  live  film 
(.hown  in  the  doctor's  office  almost  always  re- 
sulted in  good  discussion  of  the  product  be- 
tween the  doctor  and  the  representative. 

A  commentary  for  the  salesmen  was  pro- 
vided by  the  company  and  methods  suggest- 
ed for  preparing  the  presentation.  Several  al- 
ternative ways  of  using  the  projector  for  the 
screening  were  shown  in  quick  sketches.  In  all 
cases  use  of  the  film  was  stressed  as  a  "second" 
presentation,  following  the  initial  discussion  of 
new  products  and  reminder  on  old  ones.  Rea- 
son for  this  specification  again  confirms  the 
power  of  the  effective  visual;  Invariably  it  pre- 
cipitated discussion,  making  it  dififcult  or  im- 
possible to  follow  with  a  second  product. 

"Visual  brevity"  has  been  stressed  to  the 
field  men.  Reminder  memos  note,  for  example, 
that  "The  Gettysburg  Address  contains  267 
words.  Hamlet's  solilioquy  runs  263.  Spoken 
slowly,  they  take  about  three  minutes.  Our 
new  film  on  Peritrate  takes  4'/2  minutes, 
which  proves  that  all  great  things  take  3  to 
4'/i  minutes.  We  do  encounter  doctors  and 
nurses  who  think  'show  time'  is  longer  than  it 
is.  They  then  offer  the  usual  excuses.  Let's 
park  our  bag  and  approach  the  receptionist 
with  our  projector  in  hand.  Hold  up  four  fin- 
gers (a  natural  gesture)  to  emphasize  that  we 
need  only  about  four  minutes  .  .  .  Try  it.  It 
works  like  magic!" 

As  further  door-openers.  Warncr-Chilcott 
uses  letters  signed  by  the  Company's  medical 
director,  an  M.D..  each  with  a  color  illustra- 
tion at  the  top  showing  the  Technicolor  pro- 
jector atop  a  desk,  each  suggesting  briefly  a 
private  film  showing,  and  each  personalized 
with  the  recipient  physician's  name  done  in 
large  typewriter  type. 

Beyond  that,  again  stressing  the  value  of 
seeing  the  material  and  noting  its  brevity,  the 
sponsor  carries  an  extensive  and  continuing 
advertising  program  in  the  medical  journals 
on  its  Cinevisual  availability  "when  your  War- 
ner-Chilcott  representative  calls."  Impartial 
readership  studies  were  made  to  determine 
that  in  its  field  the  Warner-Chilcott  advertising 
was  "among  the  best-read  advertising  in  1962." 
Other  studies  also  indicated  that  the  Company's 
direct  mail  was  opened  and  read  above  aver- 
age for  the  industry. 

Company  officials  report  a  "very  gratifyin;j" 
increase  in  sales  in  1962  and  attribute  part  ol 
it  to  the  impact  of  the  projector  program. 

The  1963  Warner-Chilcott  Cinevisual  pro- 
gram calls  for  converting  to  a  special  Techni- 
color model  projector  modified  with  a  clutcli 
or  stop  picture  projection,  a  new  method  "to 
better  coordinate  and  support  the  salesman 
through  advertising." 

Current  producer  of  the  Warner-Chilcott 
films  is  Sturgis-Grant  Productions,  of  New 
York  City,  a  specialist  in  medical  films.        y' 


Monte  Carlo  Setting  for  New  Ford  Films 

Uraiiiatic   Hack^roiind  of  .Monaco  and  Thrilling  .Vction  of  llic  Monte  Carlo 
Road  Kallye  Conihine  in  Films  of  the  Ford  Division's  New  Car  Unveilini; 


THE  Gl..\mol'r  of  Monte  Carlo  and  the 
grueling  tests  of  the  famed  Monte  Carlo 
Road  Rallye  combined  in  January  to  pro- 
vide a  story-book  setting  and  tense  action  as 
the  Ford  Division  of  the  Ford  Motor  Company 
held  its  annual  mid-year  (1963'/6)  new  pro- 
duct unveiling  in  Monaco. 

The  event  was  climaxed  by  finish  of  the 
Road  Rallye  in  which  two  American  teams, 
driving  Ford  Falcon  Sprints,  were  in  the  dra- 
matically thinned  ranks  of  drivers  who  crossed 
the  finish  line  after  a  71-hour  ordeal.  The  Fal- 
cons finished  first  and  second  in  their  division 
(eighth)  and  were  37  and  41  among  the  200 
cars  completing  the  race,  out  of  an  original 
300  entries. 

That  combined  the  color,  suspense  and  action 
which  made  this  precedent-breaking  program 
one  of  the  automotive  industry's  major  promo- 
tional events  of  the  year. 

Both  the  new  product  introduction,  attended 
by  over  100  U.  S.  editors  and  automotive  news- 
men brought  to  Monaco  for  the  event,  and  the 
road  race  were  settings  for  Wilding.  Inc.  mo- 
tion pictures  subsequently  shown  in  37  U.  S. 
cities.  Smm  sound  versions  for  Ford  dealer 
showroom  use  on  Fairchild  repeater  projectors 
were  also  made  by  Wilding. 

Both  U.  S.  and  European  press  people  heard 
Benson  Ford,  vice-president  and  head  of  the 


company's  Dealer  Policy  Board,  as  he  opened 
the  international  news  conference  with  these 
words: 

"This  display  of  our  domestic  products  in 
Monaco,  the  participation  —  both  actual  and 
symbolic  —  of  American  mass-produced  auto- 
biles  in  a  great  European  road  rally  —  reflects 
a  profound  trend.  It  symbolizes  the  drawing  to- 
gether of  sovereign  nations  in  gigantic  trade  re- 
lationships such  as  the  world  has  never  before 
known." 

With  lenses  open  along  the  2.000  mile  route 
of  the  Monte  Carlo  rally.  Wilding.  Inc.  crews 
filmed  the  Falcon  Sprints  in  action  from  the 
chateau  country  through  the  foothills  of  the 
ice-crusted  French  .Mps.  Shooting  conditions 
were  no  better  than  the  drivers  encountered, 
with  long  stretches  of  the  route  covered  with 
sheet  ice  and  corjipressed  snow,  the  aftermath 
of  Europe's  worst  winter  in  history. 

16mm  color  versions  were  made  for  VIP 
showings  across  the  U.  S.  and  a  special  half- 
hour  television  film  was  edited  for  CBS-TV 
showing.  But  the  Rallye  picture  was  only  part 
of  the  big  story. 

The  announcement  film,  covering  the  new 
Falcon  Futura  Sprints,  both  hard-tops  and 
convertibles,  the  new  Fairlanes  and  Fords  and 
a  limited  edition  of  the  T-Bird  Landau,  brought 


Falcon  Futura  Sprints  head  out  tliron^Ji   the      Torturous,    ice-covered   mountain    roads   pro- 
chateau  countni  in   the  Monte  C.arh)  Rallijc.      "'''c'   "    «'-''   test   of   sports   car   endurance. 
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when  lite  slui  .  ;  \\  iiid.sor,  \'l.  htiil  been 
cleared  ton  effieienthj,  IVC's  produetion  leant 
trucked     llie     stuff     down     off  inotmtains. 


Monaco's  color  ;ind  glamor  as  background  for 
the  new  models  to  37  district  cities;  8mm  sound 
versions  tied-in  with  current  Ford  national 
advertising  using  the  same  settings. 

But  Monaco's  world-renowned  background 
made  a  "set"  seldom  equalled  for  a  new  car 
introduction  and  the  Rallye  furnished  the 
drama  and  suspense,  as  well  as  the  performance 
tests,  which  will  make  both  8mm  and  16mm 
versions  of  these  films  top  sales  material  for 
dealers  out  across  the  country  and  abroad,     y' 


Tire  Firm  Sho\A>  I  he  Wav 

Goodyear    Film    Provides    Sound     \iKirf 
for    Safe    Driving    Alon^    Vtiiiler    Koail^ 

Sponsor:  Goodyear  Tire  &  Rubber  Company. 

Title:    Safe    Winter   Driving,    11    min.    b w, 
produced  by  The  Institute  of  Visual  Com- 
munications. 

Produced  especially  for  drivers  in  heavy 
snow  areas,  this  new  film  points  out  the 
two-fold  responsibility  of  such  driving.  The 
responsibility  falls  on  the  community  to  re- 
move the  snow,  and  the  driver  to  see  that  his 
car  is  ship-shape  condition. 

Recommended  points  to  be  checked  include 
the  battery,  lights,  brakes,  muffler,  windshield 
wipers,  and  tires. 

Bt'lter  Traction    Tlirouiih  \\  inter  Trt-ads 
According  to  National  Safety  Council  tests, 
winter   tires   give    28   percent    better   traction 
than  regular  tires  on  ice.  and  51  percent  better 
traction  on  snow. 

The  picture  is  of  particular  value  to  young 
high  school  students  for  it  instructs  the  novice. 
The  lessons  in  driving  are  learned  through 
the  experiences  of  a  teen-age  girl  being  taught 
the  "how  to"  of  safe  driving  by  her  father. 

Shows    '"Tricks"    of    Wintertime    Driving; 

Through  the  use  of  stop  motion,  the  camera 
shows  the  father  advising  and  instructing.  The 
"tricks"  are  explained  so  they  can  be  grasped 


y 


Producer  Hill  Ganz  {at  extreme  rig/i?  above) 
clteeks  Goodyear  tire  as  cameratnan  and  crew 
prepare    scene    for    "Safe    Winter    Drivinii." 

easily  by  those  who  are  eager  to  learn  to 
drive  at  the  first  moment  that  a  learner's  per- 
mit is  available.  They  can  see  a  car  skid  on  ice 
.  .  and  learn  how  to  straighten  out:  and  they 
can  natch  a  car  stuck  in  snow  .  .  and  discover 
how  to  free  it. 

2.000  bookings  of  Safe  Winter  Drivint;  were 
made  during  the  first  month  of  winter  this 
year.  Distribution  is  being  handled  by  the  In- 
stitute  of   Visual    Communications.  ^ 

Note:  additional  case  histories  of  resultful 
films  are  provided  in  o'her  pages  of  this  issue. 


Performance  ReCorp 


StlES  guotA 


"Let's  Be  Professional  About  It" 


WAYS  TO  CLOSE 

.1 


"Close  the  Sale,  But  . 


s 


v^^  MONEY! 


L^ 


"What  Makes  People  Buy" 


"Don't  Let  Objections  Block  The  Sale" 


"Price  Is  Part  of  Every  Sale" 


IMPROVE    and    STIMULATE    YOUR    SALESMEN    WITH 
THESE    ALL-COLOR    ART    SOUND   SLIDEFILMS  .  .  . 

More  than  20  sales  managers  selected  the  profe.s.sional  selling  techniques 
presented  in  this  Speaking-of-Selling  Program.  All  techniques  are  prac- 
tical, believable,  and  interestingly  demonstrated.  This  is  a  Program 
designed  to  improve  existing  .sales  organizations,  especiall.y  those 
marketing  business  and  industrial  products  and  services. 
Kaih  film  is  10  minutes  in  length,  has  a  Meeting  Leader's  C.uide  and 
a  Plan  of  Action  to  get  immediate  sales  results. 


NEW 


AT-HOME 
COURSE 


Lets  you  direct  this  training  to 
selected  salesmen  at  their  own 
homes,  at  their  own  pace,  and 
on  their  own  time.  Includes 
Study  Guides,  Correction  of 
Quiz  Sheets  and  use  of  Pro- 
jectors. 


9    CALL.    WtRE,    WRITE    OR    SEND 
COUPON     FOR    FULL    INFORMATION 

HENNING    and    CHEADLE,    Inc. 

CREATORS    OF 


I 


l^i^WlMSS 


HENNING  and  CHEADLE,  Inc. 

10010    Greenfield    Rood,    Detfoit    27,    Michigon 

Please    send    information    on    your    Speaking    of    Selling 
Sales  Training  and  Stimulation  Program. 

__    For  Sales  Meetings                ^    For  At-Home  Course 
Name: Position: 


"Get  More  Selling  Seconds" 


MATERIALS       and       PROGRAMS 

10010      Greenfield       Road,       Delroit       27,      Michigan 
Phone:   272-1000       A,/C   313 


Company:. 

Address: 

City: 


-Zone:. 


_State-_ 
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■\^HEN  A  Local  power  company 
seeks  to  erect  power  lines 
over  property  in  a  pleasant  neigh- 
borhood where  residents  are  proud 
of  their  homes,  a  controversy  is 
sure  to  develop. 

To  help  harmonize  such  a  prob- 
lem, Peier  Tapley's  Tenant,  a  28- 
minute  16mm  color,  sound  film 
was  produced  for  the  Electric 
Council  of  New  England  by  Ba> 
State   Film    Productions. 

Crestdale  Faces  a  Problem 
In  the  film.  Peter  Tapley  and 
his  neighbors  of  Crestdale  have 
much  to  make  them  happy  and 
satisfied  home-owners.  Their  beau- 
tiful homes,  including  running 
brooks,  bridle  paths,  and  wildlife, 
are  everything  to  make  their  mode 
of  living  what  they  want  it  to  be. 
Suddenly,  they  are  faced  with 
the  problem  of  the  local  power 
company  seeking  to  erect  power 
lines  over  their  property.  Ths 
might  well  be  a  threat  to  the  beauty 
of  their  surroundings,  as  well  as 
seriously  affecting  property  values. 
This  forms  the  story  of  Peter  Tap- 
ley's  Tenant,  the  new  Electric 
Council  of  New  England  film 
dealing  with  the  controversy  be- 
tween overhead  and  underground 
power  installations. 

Viewpoint  of  the  Companies 
This  film  was  produced  to  ex- 
plain why  power  companies  favor 
overhead  power  lines.  Emphasized 
are  such  factors  as  lower  installa- 
tion costs  which  in  turn  provide 
lower  power  rates,  ease  of  repair- 
ing breaks  in  such  a  wiring  system, 
the  problem  of  heat  and  moisture 
in  underground  lines  and  dangers 
involved  therein. 

The  power  companies,  usually 
the  highest  taxpayer  in  a  com- 
munity, explain  how  they  can  pass 
on  benefits  to  the  landowners  such 
as  forming  a  buffer  against  other 
people  building  in  the  area  in- 
volved, and  preservation  and  up- 
keep of  the  land  as  a  wild  life 
sanctuary. 

Good  Use  of  Film  Technique 

Use  of  animation  and  a  film 
within  a  film  technique  attempt 
to  answer  questions  that  arise  every 
day  as  more  and  more  power  is 
brought  to  rural   areas. 

For  information  about  this  film 
(or  a  review  print),  write  to  Bay 
State  Film  Productions,  Inc.,  Box 
129,  Springfield,  Mass..  g- 


E.Mra  Copies  of  This  Annual 

'■'  While  the  supply  lasts,  extra 
copies  of  the  13th  Annual  Produc- 
tion Review  are  available  at  $2 
each;  postpaid  if  payment  w/order. 


Utilities"  Film  Explains  Facts  to  the  Public 


Petroleum  Industry'  Hazard 
Pictured  in  "Detonations" 


The  Peter  Tapley  lioiiseluihl  becomes  the  focal  center  of  a  cotnmutx- 
itij   problem   in   this  scene  from   the  current   Baij   State   production. 


WILL  A  "porta-dolly"  SUPPORT  YOUR  CAMERA? 

Not  if  it  weighs  more  than  a  Volkswagen!  But  few  cameras  do.  The 
camera  plate  goes  low  enough  to  go  under  a  Voll\swagen  — IS'//,  or 
high  enough  to  tip  it  on  its  side— 55",  65"  with  optional  hi-plate,  and 
it  weighs  only  320  pounds— the  dolly,  that  is.  Try  its  smooth  hydrau- 
lic action  at  Behrend  Cine  in  Chicago;  check  the  quick  change  of 
camera  angle  with  the  360°  boom  at  Calvin  Productions,  Kansas 
City;  lijt  it  at  Florman  and  Babb  in  New  York;  give  it  a  gentle  roll  at 
Magna  Film  Productions,  Boston;  and  everywhere  load  it  into  your 
compact  station  wagon  and  take  it  back  to  the  studio.  Sorry,  it 
won't  fit  in  a  Volkswagen! 

COUNTRYMAN-KLANG    FILM    PRODUCTIONS,   INC. 

57  South  4th  street  Minneapolis  1,  Minnesota  FE2-2539 


'T  HE  Devastating  Destruction 

caused  by  a  special  type  of 
almost  instantaneous  explosion 
known  as  a  "detonation"  is  the 
subject  of  a  new  safety  motion 
picture  produced  for  the  Ameri- 
can Oil  Company. 

Using  a  slow-motion  sequence 
lensed  at  4,000  exposures  a  sec- 
ond to  show  an  experiment  that 
k-mphasizes  the  difference  between 
.1  detonation  and  an  ordinary  ex- 
plosion. Detonations  shows  the  al- 
most instantaneous  disintegration 
of  a  rubber  balloon  filled  with  pro- 
pane and  oxygen  to  make  its  point. 
Shows  Detail  of  Explosion 
The  balloon  produces  an  atomic- 
bomb  type  fireball,  filmed  at 
1 /4000th  of  a  second.  Another 
balloon  is  shown  in  an  ordinary 
explosion,  with  a  single  rip,  col- 
lapsing into  a  few  large  fragments. 
It  lasts  about  l/25th  of  a  second. 
The  film  was  produced  by  Fred 
.\.  Niles  Communications  Centers 
of  the  company's  research  division, 
R&D  department.  It  was  a  key  part 
of  a  November  presentation  by 
Jesse  G.  Ducommun.  vice-presi- 
dent of  manufacturing  at  Ameri- 
can Oil,  during  the  annual  meet- 
ing of  the  American  Petroleum  In- 
stitute in  Chicago. 

Leader  in  Hazard  Prevention 
Mr.  Ducommun  has  spearhead- 
ed a  program  in  the  company  and 
the  petroleum  industry  for  recog- 
nition and  prevention  of  operating 
hazards.  The  American  presenta- 
tion accompanied  the  premiere 
showing  of  a  new  Du  Pont  safety 
film  made  in  cooperation  with  a 
number  of  companies  and  based 
on  an  American  Oil  handbook, 
"Safe  Handling  of  Light  Ends." 
One  sequence  in  the  film  shows 
a  pipe  line  that  blew  up  at  intervals 
for  nearly  30  miles  in  kangaroo- 
type  explosions  as  the  successive 
detonations  moved  the  course  of 
the  pipe  at  about  300  feet  per 
second.  A  detonation  travels  at 
very  high  speed  through  a  vessel, 
unlike  an  ordinary  explosion,  and 
produced  very  high  localized  pres- 
sures. Ignition  time  to  detonation 
may  be  no  more  than  a  fraction  of 
a  second. 

Film  .Available  to  Industry 
Detonations'  prints  are  being 
made  available  to  other  compan- 
ies at  cost  for  use  in  their  safety 
training  programs.  The  need  is 
stressed  for  continuing  alertness 
and  education  to  minimize  and  pre- 
vent future  processing  accidents. S' 
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Physical  Fitnes>  Kecp>  Time  on  Life's  Clock 


Limbo  set  jccituring  a  liugc  "life  clock"  in  llic  Doiifihi.s  production 
of  "The  Time  of  Our  Lives"  shoivs  importance  of  physical  fitness. 


Physical  Fitness  is  a  matter 
which  concerns  alt  Americans, 
every  member  of  the  family.  The 
Time  of  Our  Lives,  a  new  28-min- 
ute  sound  and  color  motion  picture 
sponsored  by  the  American  Dairy 
Association,  presents  timely  facts 
and  useful  advice  on  achieving 
longer,  happier  lives  through  pro- 
per physical  conditioning. 

The  film  was  produced  by  Doug- 
las Film  Industries.  Chicago,  in 
cooperation  with  President  Ken- 
nedy's Council  on  Physical  Fit- 
ness. A  message  from  the  Presi- 
dent calls  for  action  on  improv- 
ing the  condition  of  all  citizens. 
Bud  V\ilkinson.  Oklahoma's  foot- 
ball coach  and  special  consultant 
to  the  Council,  tells  viewers  how 
to  assure  ourselves  that  children 
are  given  daily  vigorous  activities 
on  schedule. 

Title  from  "Life  Clock" 

The  film  draws  title  significance 
from  a  clever  "life  clock"  (see 
illustration )  which  shows  the  rela- 
tionship of  physical  fitness  to  life 
span.  The  "time  in  your  life"  can 
be  extended  through  adequate  ex- 
e.xise  anyone  can  follow  at  home, 
through  adequate  rest  and  a  well- 
balanced  diet. 

This  film  is  timely  in  more  ways 
than  its  title  suggests.  Our  "soft" 
younger  generation  (and  most 
older  viewers,  too)  will  benefit 
from  the  extensive  distribution  of 
The  Time  of  Our  Lives. 

Wide  National  Distribution 

The  picture  is  available  on  a 
free  loan  basis  from  two  national 
distribution  companies:  Associa- 
tion   Films   and    Modern   Talkinc 


Picture  Service.  Inc.  Both  organiza- 
tions will  handle  bookings  to  16- 
nim  audiences  in  schools,  churches, 
civic  groups,  etc.  Television  (pub- 
lic service)  showings  arc  handled 
by  Association  Films. 

This  is  a  "must"  viewing  for  all 
.Americans.  Q- 

*         =:!         * 

Levy  Meads  Camera  Equipment 

Eugene  H.  Levy  has  been  elect- 
ed president  of  Camera  Equipment 
Company.  Inc..  major  operating 
subsidiary  of  CECO  Industries, 
Inc.,  the  parent  company.  ^ 


A    TRUE    STORY    TWENTY    YEARS 
IN    THE    MAKING 


A  REVEALING  story  of  how  RARIG'S  INC.  hits 
the  target  for  the  client  every  time! 


Find  out  the  INTIMATE    DETAILS  of  how  clients 
and  other  producers  in  the  northwest  are  satisfied 
with  RARIG'S  FILM  PRODUCTIONS! 
ALSO 


A  moving   story   of  "RARIG'S    OTHER    STORE" 

and  their  thirty  year  climb  to  the  top  in  the  audio 
visual  world  in  the  northwest! 


ACTUALLY  SEE  them  r«nt,  sell  and  sarvic*  big 
equipment  to  your  company! 


For  more  information  on  this  hard  hitting  story,  contact 

RARIG'S" at  RARIG'S   INC. 

2100  45th  Street 

Seattle  3,  Washington 

MEIrose  3-3878 

For  audio  visual  equipment 


"THE    MAN    FROM 

5510  University  Way 
Seattle  5,  Washington 
LAkeview  2-0707 
For  film  production 


I 


Area  code  206 


The  Most  I'seful  Facliial  Kilni  Keferenoe  Tool  of  1963 

This  1 3th  Annual  Production  Rc\  icw  issue  provides  a  wealth  of 
information  in  both  advertising  and  its  many  editorial  pages  for 
all  concerned  with  film  production,  distribution  and  other  related 
services  of  this  field  in  the  U.S.  and  throughout  the  world. 
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JOSEPH  JULIAN-NARRATOR 


INDUSTRIALS,  TRAINING  FILMS 
SLIDEFILMS,    DOCUMENTARIES 

".  .  .  should  be  a  iiwdel  for  study  hy  all 
narrators  on  the  screen  and  in  other  me- 
dia .  .  ."      — Xew  York  Herald  Triljune 

"One  of  the  best, "-Editor,  Business  Screen 

333  Central  Park  West.  New  York  Citv  •  JUDSON  2-8800 


Good  Grooming  for  Feminine  Sales  Personnel 

Appearance  and  Manners  Are  Keys  to  Salesgirl's  Future 

ir  A  new  sound  slidefilm,  Hon- 
Does  Your  Future  Look,  produc- 
ed by  Rossniore  Productions,  is 
now  being  offered  for  sale  by  As- 
sociation Instructional  Materials,  a 
division  of  Association  Films. 

The  subject  is  16  minutes  long; 
visually  emphasizes  the  import- 
ance of  appropriate  sales  appear- 
ance and  manners  and  teaches  the 
way   to   achieve   them.    Areas    of 


had  this  to  say  about  the  film: 
"The  presentation  covers  each  im- 
portant area  quickly  and  thorough- 
ly and  is  very  practical  in  its  ap- 
proach. 

"This  Film  Makes  It  Easy" 
"Good  grooming."  Mr.  Brennan 
said,  "is  a  subject  that  is  often  dif- 
ficult to  handle.  This  film  makes  it 
easy  to  discuss  impersonally  some 
problems  which  create  embarrass- 


^ccms   11]    Rosswon    slidcftlnt 

what  to  wear,  how  to  apply  make- 
up, what  hair  styles  are  best  suit- 
ed for  selling,  care  of  clothes  and 
complexion,  posture  and  the  do's 
and  don'ts  on  the  selling  floor  are 
are  all  concisely  and  thoroughly 
explained  by  means  of  photog- 
raphy, art  and  narrative. 

Some  Things  .\re  Hard  to  Say 

How  Does  Your  Future  Look 
pays  special  attention  to  groom- 
ing problems  that  are  otherwise 
awkward  to  handle  directly  and 
gives  sales  training  directors  a 
new  way  to  teach  the  appearance 
and  sales  manners  that  department 
stores  require. 

The  slidefilm  was  originally 
made  for  the  non-exclusive  use  of 
Bloomingdale's  in  New  York  and 
is  now  being  offered  to  other  stores 
throughout  the  country. 

Vincent  P.  Brennan.  vice-presi- 
dent   of   Bloomingdale's.    recently 


.s/iOK    retail   mlcx  jwuitci.^. 

ment.  We  plan  to  use  it  for  our 
new  employees  to  let  them  know 
what  is  expected  of  them,  and  also, 
to  use  it  as  refresher  training  for 
our  present  staff  in  all  our  stores." 
How  Does  Your  Future  Look 
was  produced  by  Anne  Roller,  with 
art  by  Robert  Reddy.  photography 
by  Ralph  Rocklin.  and  coordina- 
tion by  Mary  Gail  Baas.  Prints  cost 
S75  each  and  may  be  ordered  from 
Association  Instructional  Mater- 
ials. 347  Madison  Avenue.  New 
York.  S' 


Premium  Merchandising  Role 
Outlined  in  Color  Slides 


/ 


The  Midwest's  oldest  and  best-equipped  production  service  organization 
handles  the  most  complete  line  of  top-rated  studio  lighting  equipment,  in- 
cluding our  own  specially-designed  lightweight  lamps.  For  these  and  all  studio 
production  essentials  .  .  .  call  on  US! 


s„.e     THE    STUDIO    LIGHTING    COMPANY  E,o,e 

'919  CmCAQO      •      2212   NO.    HAtSTED      •      i^S^G^li   7-2800  Duggon 

LIGHTS    •    CABLE     •    BOXES     •     GENERATORS     •     GRIP     EQUIPMENT     •     RENTALS     •     SALES     •     SERVICE 


CHICAGO  CAMERA  RENTAL  HEADQUARTERS 


MARK  ARMISTEAD 


PLUS  —  The  Story  of  Premium 

Merchandising,  40  minutes,  col- 
lor-slidf  presentation,  prepared  by 
the  National  Premium  Sales  Ex- 
eciiti\es.  Inc. 

"  The  slides  tell  a  basic  story  of 
the  history,  promotional  functions 
and  techniques  of  premium  use. 
NPSE  is  offering  the  slide  talk  to 
non-profit  and  educational  groups 
through  its  Speakers  Bureau.  The 
slides  also  are  being  used  for  sales 
training  by  members. 

The  slides  trace  the  development 
of  premium  promotion  from  the 
first  recorded  usage  by  B.  T.  Bab- 
bitt in  1851  —  color  lithographs 
offered  for  soap  wrappers. 

.'Available  from  National  Pre- 
mium Sales  Executives  Inc..  41 
Bedford  St..  New  York  14. 
New  York.  g= 

BUYERS    READ    BUSINESS    SCREEN 
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SERVICE 

is   at   the   top 
of   our    list 
we  also  provide 
the    following: 

SOUND  RECORDING 

Ifimiii  Matnirtic  Tape  — 

Rant;tTtoiif 
SouiulNlrip<-  S.O.F. 
Opiital  Miiltif  haiinil 

Mixiiiii  .111(1 

Ii)(riln<k  Scrti'ning 
"Naiiit"   Nairators  — 

aii\  I  annual;*; 
Miisi(    Litnaiv 

and    Sound    Effccis 
Vii  (  nndiliotu-d. 

M<hIiIii   Studio 

DUPLICATING 

1!  i   \V    KiMis.il 

(  olor  KiMisal 

It  ,t  \V   Rili.iM'.  from 

Original  <ir  Dupe 
r\    Spot  Loop  PrinCini; 
Diipi  ><!;  &■  Fine  Grain 

DEVELOPING 


lUatk    .<    WhiU- 
Ntt;uli\f,  I*"' 
Reversal 
Siiunci  Tracks 
Eklathrome 
kiMlachrutni- 
E/R  Cx>Ior 
Ansco 


l>aily 
icive 


EDGE  NUMBERING 


Work  Prints 
Color  -  B  it  \V 
Magnetic  Film 


EDITING 


(  rcative  Editing 

Conforming 

Preparation  of  A  &  B 
RolU,  Syncing 
Picture  and  Sound 


TITLES  &  ANIMATION 


N»usir»l   (  ulliiii; 
Mi-Contrast  "Supers" 
Hot  Press  Cels 
(  olor  and  B  .<:  ^^' 

Photographs 
Stop  Frame  &:  Effects 
Creative  Artwork 


OTHER  SERVICES 

Aii-(  t)n(hti<>iHd. 

Fireproof    Fihn    ^  ault 

Mori/ontal   Storage 
8nnn  Optical  Prints 
Film  Cleaning,  Waxing, 

Vacuumating,  Splicing 

Repair 
Spooling,  Mounting, 
Labeling  and  Shipping 

mm 

PHOTOGRAPHIC  LABORATORY 

6555  NORTH  AVE.  ■  OAK  PARK,  ILL. 

CO  1-2174    •     EU  6-6603 


Rudij  VnUrr  explains  "How  to  Succeed"  in  selling 

Stars  Make  a  "Hil"  With  Melropolitaii  Life 

RikIv  V'allfi',  AIm-  ISurrows  Show  "How  to"  in  >1P()  Sliclefilm 


■"put  Bkoadvvay  Musical  Show, 
'■  "How  lo  Succeed  in  Business 
Without  Really  Trying,  is  in  its 
second  sell-out  year.  And  in  recent 
months,  this  hit  show  gained  a 
"new  version"  which  is  "road- 
showing"  nationwide  before  a  very 
special  and  select  audience. 

The  newest  How  to  .  .  .  also 
featuring  the  Broadway  show's 
Rudy  Vallee  and  Abe  Burrows  .  .  . 
is  How  lo  Succeed  in  the  Life  In- 
surance Business  by  Using  Re- 
ferred Leads  and  Making  Good 
Neighbor  Calls.  They  won't  have 
trouble  with  the  men  who  hang 
marquee  letters,  however,  for  the 
select  audience  for  this  version  of 
the  popular  musical  are  the  30.000 


field  representatives  of  the  Metro- 
politan   life    Insurance   Company. 

Producer  of  the  new  "hit" 
show  is  MPO  Sales  Meetings.  Inc. 
Family    Security    Month" 

Metropolitan  Life's  sales  pro- 
motion department  came  up  with 
the  idea  of  using  Broadway's  How 
to  Succeed  as  a  promotional  pro- 
gram theme  for  this  year's  "Fam- 
ily Security  Month."  And  this  20- 
minute.  color  sound  slidefilrn  take- 
off on  the  Abe  Burrows  hit,  pro- 
duced by  MPO.  is  a  key  element 
in  that  promotion. 

Production  of  sound  slidefilms 
is  a  regular  part  of  MPO  visual 
output:  MPO  Sales  Meetings,  Inc., 

(CONIINUED    ON    NEXT    PAGK) 


Bi-lou :    director,  producer  and  star  talk  over  sliow  ideas.   Left   to 
right:  Dm  id  Pirl  and  Joe  Kilmartin  of  MPO  with  star  Rudi/  Vallee. 

r    1] 


Any  one  of  these  "sales  makers"  will  be 
valuable  additions  to  your  sales  staff.  Take  a 
look  at  their  qualifications: 

1)  After  initial  investment,  they  require  no 
salaries,  expense  accounts,  sick  leaves  or 
vacations. 

2)  They  make  every  sales  point  you  want 
made  ...  the  way  you  want  it  made 
(every  time,  too!). 

3)  They  never  tire  ...  as  persuasive  on 
last  call  of  day  as  first  in  A.M. 

No,  we  haven't  found  a  sales  robot  to  re- 
place the  salesman.  But,  we  have  designed  a 
hne  of  sales  "assistants"  that  will  help  your 
present  sales  force  put  their  sales  curve  into 
orbit.  Why  not  look  into  these  Viewlex  "sales 
makers"  for  your  staff  now.  Contact  your  local 
Viewlex  franchised  A-V  dealer  or  use  coupon 


SALESTALK 

Slide  and  Mmstrip 
projector,  4  speed  record 
player,   9"   x    12" 
screen  ...  all    in    a 
smart  atteche  case. 


$10450 


TABLETALK 

35mm  filmstfip  viewer, 
4  speed  record  player, 
rear  projection 
7"  X  9"  screen 
all  in  luggage 
type  case 


$10950 


^' 


lex  INC. 

40  Broadway,  Holbraok,  Long  Island,  New  York 

(  )  Please  Sftnd  complete  information  on  View- 
lex "sales  makers." 

(  )  Please  have  Viewlex  A-V  Consultant  contact 
me  to  demonstrate  whicti  Viewlex  "sales 
maker"  best  meets  my  requirements. 

NAME 

COMPANY  

ADDRESS 

CITY  STATE 

(IN  CANADA-Write  Anglophoto  Ltd.,  Montreal) 
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BRAY  STUDIOS  INC. 

729    Seventh  Avenue  New  York   19,    N.    Y. 

FILM  PRODUCERS  SINCE  1911 


FROM  POLES 

TO  THE 

EQUATOR 


Motor  rallies  from  the  Arctic  Circle  to 
Kenya— rum  production  in  Guiana- 
peat  digging  in  Eire— dam  building  in 
South  Africa:  these  are  a  few  of  the 
subjects  we  have  filmed  on  location  in 
the  last  year  or  two— besides  making 
innumerable  types  of  films  nearer 
to  hand. 

Here  are  some  of  our  clients  whose 
names  you  know : 
A.C.-Delco  Division  of  General  Motors 

Alcan  Industries  Canadian  Aluminium  Co. 

American  Cyanamid  Co.  Pan-American  World  Airways 

Aspro-Nichoias  Pfizer 

U.S.  Industries  Inc.  Stanley  Tools 

We  can  produce  a  complete  film  for  you,  or  we  can  save  you  money  by 
making  location  shots  for  your  film.  And  it's  not  by  accident  that  our  studios 
are  in  London's  Bond  Street— known  throughout  the  world  as  the  street  of 
Quality. 

STANLEY  SCHOFIELD  PRODUCTIONS  LTD. 

Specialiil  Producers  of  1 6mm.  Documentary  Films 

6-7-8  Old  Bond  Streel,  London,  W.l. 
Phone:  MAYfair  4642  Cables:  ESKOFILMS.  LONDON.  W.L 

Associated  production  companies  in 
Canada  •  U.S.A.  •  Australia  •  S.  Africa  •  E.  Africa  •  France  •  Italy  •  Germany 
Holland  •   Switzerland   •  Norway  •   Sweden  •  Denmark  •  Finland  •   Pakistan 


Slidefilm's  Hit  Show 

(CONTINUED     FROM     PAGE      199) 

the  industrial  show  and  communi- 
cations' arm  of  the  company,  fre- 
quently uses  sHdes  and  strip  film, 
often  integrates  these  tools  with 
live  performances  and  motion  pic- 
tures. 

Metropolitan  Life's  film  is  nar- 
rated by  the  inimitable  Mr.  Bur- 
rows. Seated  at  the  keyboard  of  a 


Ahe  BuiiDiLn  narrates  talc  .  .  . 

piano,  he  tells  the  story  of  a  young 
company  representative  who  has  to 
learn  the  rules  of  good  salesman- 


ship. It  seems  that  the  fellow 
thought  he  could  write  life  insur- 
ance policies  simply  by  smiling  at 
his  customers  and  buttering  up  the 
boss. 

He  learns  otherwise  under  the 
tutelage  of  that  boss:  Rudy  Vallee. 
Once  Mr.  Va'.lee  has  inculcated 
the  rules  of  good  selling  to  ojr 
young  hero,  he  finds  it  easy  to 
sell  family  security  and  even  easier 
to  get  a  ""yei"  to  his  proposal  f.o.n 
the  girl  he  loves  .  .  . 

Winner   Across   the   Country 

The  program  made  a  lively,  ef- 
fective contribution  to  the  Com- 
pany's nationwide  program.  David 
Piel  directed.  Earl  Fultz  wrote  the 
script  and  Joe  Kilmartin  produced 
this  How  to  show  for  MPO.  Wil- 
liam Klauber  was  executive  pro- 
ducer for  Metropolitan  Life.  The 
entire  production  was  under  the 
supervision  of  Me"  Life's  Ge.Ty 
Germain.  li' 


Slidefilm  Series  for  P 

Treining,   Stimulation   Provid 

Sales  managers  and  marketing  di- 
rectors are  offered  a  new  sales 
training  and  stimulation  tool  in  the 
recently  released  Speakiivj-Oj-Sell- 
ing  program  on  professional  sales- 
manship, prepared  by  Henning  and 
Cheadle.  Inc.  of  Detroit.  Michi- 
gan. The  program  contains  a  num- 
ber of  unique  features  to  recom- 
mend its  consideration  by  every 
sales  executive  sincerely  interested 
in  improving  the  sales  perform- 
ance  of  his   organization. 

The  program  consists  of  six 
sound  slidefilms  in  color  art.  Each 
film  presents  the  basic  principles 
of  professional  salesmanship,  and 
then  demonstrates  the  use  of  these 
principles  in  actual  selling  situa- 
tions. More  than  50%  of  the  films 
are  devoted  to  "how  to"  type  of 
demonstrations. 

PIan.of-.\ction  in  (aiides 

Each  film  is  accompanied  by  a 
detailed  meeting  leader's  guide. 
The  guides  offer  specific  sugges- 

Appealinp.   to   the  "Buying  Motive" 
comes  naiitralhj  to  some  people. 


rofessional  Salesmen 

e<l    in   "Speaking-of-Selling" 

tions  for  applying  the  principles  of 
the  film  to  any  product  or  service. 
Another  feature  of  the  guide  is 
the  "Plan-Of-Action"  recommend- 
ation. This  can  be  adapted  to  any 
product  or  service  to  assure  im- 
mediate application  of  the  profes- 
sional selling  techniques  presented 
in  any  film. 

Six  Films  Co\  er  Key  .\reas 
The  program  covers  six  impor- 
tant areas  for  stimulating  and  di- 
recting better  salesmanship.  These 
include  Attitude.  Buying  Motives, 
Hanctling  Objections,  Meeting 
Price  Resistance.  Closing  the  Sale. 
and  Better  Use  of  Stilesintin's  Time. 
Contents  of  the  entire  program  rep- 
resent sales  guidance  ideas  sug- 
gested by  more  than  20  market- 


—  Anywhere 

—  Anytime 

Motivational  Motion  Pictures 
for  Business,  Industry,  Adver- 
tising and  Television.  "Hard" 
or  "Soft"  sell  for  Soles,  Train- 
ing, Public  Relotions,  Progress 
Reports  or  Proposals. 

Brinsfleld  King,  Jr. 

"BRINK" 

Suite    =105 

633   Oak   Villa   Blvd. 

Baton    Rouge    15,    Louisiana 

Area  Code:  504 

Phones:    962-1572 

357-6276 
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Many    types    of    buyers    urc    j/ioitJi 
throiinhout    these    stidefilms    .    .    . 

ing    managers    who    directed    the 
preparation  of  the  program. 

One  unique  feature  of  the  pro- 
gram is  that  it  deals  entirely  with 
business  and  industrial  selling,  par- 
ticularly of  the  repeat  nature.  It 
is  ideal  for  jobber  and  distribu- 
tor type  organizations.  Because  it 
deals  with  practical,  everyday  sell- 
ing situations,  it  is  particularly 
well-suited  for  upgrading  existing 
sales  groups,  and  as  an  advanced 
or  secondary  training  course  for 
sales  trainees. 

Summarized  in  WVitlcii  Notes 
Another  highlight  is  the  written 
summary  of  the  main  points  which 
concludes  each  film.  These  sum- 
maries are  presented  as  the  writ- 
ten notes  of  a  salesmen  in  the 
audience.  The  summary  completes 
the  established  teaching  technique 
of  presenting  each  idea  three  times. 
Each  basic  professional  selling 
technique  is  first  presented  as  a 
technique,  then  demonstrated  in  an 
actual  situation  and  then  reviewed 
in  the  written  summary.  These 
written  summaries  also  provide  a 
helpful  guide  for  the  sales  people 
in  the  audience  to  prepare  their 
own  notes. 

The  Speakint'-Oj-Selling  pro- 
gram is  available  as  a  complete  set 
for  $225.  This  includes  si.x  films 
and  si.x  double-sided  records,  one 
side  with  bell  signal  and  the  other 
side  with  SO/.SO  automatic  signal. 
A  set  of  meeting  leader's  guides  is 


also  included.  Individual  films  may 
be  purchased  at  S40  each.  Quanti- 
ty purchases  lower  the  cost. 

The  program  is  also  available  for 
individual  salesmen  as  an  "At- 
Honie"  course.  This  ".At-Home" 
course  is  particularly  valuable  for 
a  widely  scattered  sales  organiz- 
ation, or  where  a  marketing  man- 
ager wishes  to  improve  the  profes- 
sional salesmanship  of  certain 
members  of  his  sales  staff. 

Full  details  can  be  secured  b\ 
writing  to  Henning  and  Cheadle. 
Inc..  Took)  Greenfield  Road.  De- 
troit 27,  Michigan.  Q" 


.3M    Sliow-    the    I'sc    of 
Tape  ill  "Ma^nelie  Mfiii<>r%" 


.Magnetic   Memory,   16mm.   color 

sound,  25  minutes,  sponsored 
by  Minnesota  Mining  and  .Manu- 
facturing Company-. 
■~  Recording  tape  —  the  "'mag- 
netic  memory""  of  industry  and 
business  is  the  subject  of  this  film. 
The  3M  Company  is  the  maker  of 
"Scotch""  brand  magnetic  tapes. 

The  theme  is  that  magnetic  tape 
has  added  a  "new  dimension"'  to 
the  memory  of  man  by  providing 
a  new  method  for  recording  and 
preserving  the  knowledge,  skills 
and  creative  efforts  which  are  vi- 
tal ingredients  of  business. 

A  non-technical  description  of 
the  theory  of  sound  and  recording 
opens  the  film.  The  many  uses  of 
tape  —  from  capturing  a  baby"s 
first  words  to  preserving  technical 
data  —  are  outlined.  The  manufac- 
turing process,  including  a  descrip- 
tion of  the  controls  exercised  to 
produce  tape,  also  is  described. 

The  film  is  available  on  a  free- 
loan  basis  for  showings  to  indus- 
trial and  business  audio-visual  and 
communications  groups,  engineers, 
computer  programmers  and  others 
using  magnetic  tape.  .Available 
from  The  3M  Companv.  Dept. 
Y2-542.  2501  Hudson  Road,  St. 
Paul.  Minnesota.  ^ 


A  new  idea  in  service  organizations : 


TOM  \\  ILLARD 


CINEMATOGRAPHY 

Motion  picture  photography, 
from  scene  to  worfcprint. 


1860   BRO.ADWAY   •   NEW   YORK   23,    N.Y.   •   JUDSO.N'   2-1698 


^^S.O.S. 

with  EVERY  RENTAL 
a  "Jlio^w  Of  Service" 


GENERATORS 


tBvnwj" 


AUffiwJn 


CRANES,  DOLLIES 


S.O.S  PHOTO-CINE-OPTICS,  Inc. 

lormerly    S.O.S.   CINEMA   SUPPIY    CORP. 

602  W.  52nd  St.,  New  York  19,  N.Y.  .  Phone:  PLaza  7-0440  .  Telegram:  "FAX,  N.Y." 

Western    Branch:    6331    Hollywood    Boulevord,    Hollywood    28,    Calif.    —    Phone:    467-2124 


Rossmore  Productions 


motion  pictures 

slidefilms 

manuals/booklets 

complete 
programs  for: 

. . .  training 

, . .  sales  promotion 

. . .  merchandising 


I 


Consultants 

Producers 

Salesmate 


.50  East  42nd  Street, 
yetv  York  17,  N.Y. 
Mltrrtty  Hill  2-3625 
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BUSINESS  SCREEN  EXECUTIVE 

NEWS     OF      STAFF      APPOINTMENTS     AND     AV      INDUSTRr      DEVELOPMENTS 

Photo  Corporation  in  1952  and 
was  promoted  to  sales  manager  of 
Arriflex  when  this  company  was 
formed  in  1959.  He  is  widely- 
known  in  the  film  industry.       y' 


Arriflex  ,\|)poinls  Vio  James 
as  Vice-President    lor   Sales 

ii-  Paul  Klingenstein.  president  of 
the  Arrifle.x  Corporation  of  Amer- 
ica has  announced  the  appointment 
of  Victor  James  as  vice-president 
in  charce  of  sales. 


Liin<l<;aar<l   to  Direct  Sales 
of  Du  Pont  Photo  Products 

i-t  Ivar  A.  Lundgaard,  former  Chi- 
cago district  sales  manager  for  the 
Du  Pont  Company's  Photo  Prod- 
ucts Department,  has  been  named 
director  of  sales,  succeeding  Har- 
lan L.  Graham,  Jr.,  whose  promo- 
tion to  assistant  general  manager  of 
the  department  was  recently  an- 
nounced. 

Mr.  Lundaaard  is  a  two-decade 


Mr.    James    joined    the    Kling     veteran    in    the    company,    begin- 


.specialty 
of  the 


nniJCPI  There  are  many 

"*'•*"''■  fine  laboratories 

that  process  movie 
film  ...  and  others  that  develop  prints  In  profusion . . . 
but  there's  only  ONE  laboratory  of  our  size  that  spe- 
cializes in  turning  out  the  finest  quality  35nim  color 
film  strips  and  slide  duplicates! 

-THAT'S  HOLMES.  Film  strips  and  slide  duplicates  are 
not  a  "side  line"  with  us.  They're  our  business  — and 
have  been  for  over  15  years.  You'll  find  satisfied 
Holmes  customers  all  over  the  world,  whose  letters 
praise  the  zealous  care  we  give  each  job,  no  matter 
how  large  or  how  small. 

LET  us  HELP  YOU!  Let  US  show  you  how  to  prepare 
your  material  to  assure  the  best  results.  Even  the 
most  experienced  producer  will  find  this  preliminary 
preparation  helpful  in  saving  both  time  and  money. 
—  And.  remember,  this  advice  is  FREE!  W^rite  for 
brochure! 

FILM  STRIP  MASTERS  •  RELEASE  PRINTS 
COLOR  SLIDE  DUPLICATES 


■>     \ 


i£   ■' 


WRITE  FOR  NEW  1963  CATALOG 

p      FRANK  HOLMES 
i      LABORATORIES,  inc 


ning  his  career  as  a  technical 
trainee  at  the  Parlin,  N.  J.  plant 
in  1942  following  his  graduation 
from  the  University  of  Rochester. 

*        *        * 
\\  agner  Named  Account  Exec, 
at  llolland-W  egnian  Studio 

Charles  H.  Wagner,  Jr.,  has 
been  named  account  executive 
with  Holland-Wegman  Produc- 
tions.  Inc..  Buffalo,  N.  Y.,  presi- 


1947  First  Street  •  San  Fernando,  California  •  EMpire  5-4501 


4j!t: 


Charles  H.  Wagner,  Jr. 

dent   Edward  J.   Wegman   of  the 
studio  has  announced. 

Wagner  formerly  was  an  ac- 
count executive  and  art  super- 
visor in  the  Buffalo  office  of  the 
Rumrill  Company,  Inc.,  an  adver- 
tising agency.  He  also  served  as 
advertising  and  sales  promotion 
manager  of  Lake  Erie  Machinery 
Corp.  and  vice  president  of  Robert 
S.  Risman,  Inc.,  Buffalo  adver- 
tising agency.  ^' 


Reevesoiuid's  \^  illiam   Szabo 
to  Head  Contract  Operations 

i~  Expanding  its  design  and  engi- 
neering services  in  the  area  of  com- 
munications motion  pictures,  the 
Reevesound  Company,  Inc.  has 
named  William  Szabo  as  vice-presi- 
dent for  contract  operations  and 
construction. 

A  registered  professional  engi- 
neer, Mr.  Szabo  played  a  key  role 
in  Reevesound's  participation  in 
the  Seattle  World's  Fair  including 
the  creation,  installation  and  ope- 
ration of  50  major  motion  picture 
systems  in  the  Federal  Science  Pa- 
vilion. 

Reevesound's  extensive  opera- 
tions at  the  New  York  World's 
Fair  will  be  under  .Mr.  Szabo's  di- 
rection, according  to  president 
Boyce  Nemec.  He  joined  the  com- 
pany in  1960  as  production  man- 
ager. Prior  to  that  date  he  spent 
six  years  with  the  Reeves  Sound- 
craft  Corporation.  IJ' 


Fairbanks  &  .\ssociates  Is 
Formejl  by  \eteran  Producer 

■i^  Pioneer  television  producer 
Jerry  Fairbanks  has  formed  a  new 
organization  to  work  with  Jerry 
Fairbanks   Productions  of  Calif. 

Jerry  Fairbanks  &  Associates, 
the  new  affiliate,  was  created  to 
provide  clients  with  personalized 
top-level  attention,  from  story  to 
screen.  Fairbanks  himself  will 
serve  as  president  of  the  Associ- 
ates. Robert  Scrivner  is  vice-presi- 
dent in  charge  of  industrial  films. 
\'ice-president  in  charge  of  TV 
commercials  is  Ken  G.  Banes,  for- 
mer assistant  director  of  radio  and 
television  advertising  at  the  D.  P. 
Brother  Agency  in  Detroit. 

Completing  the  executive  staff  is 
Frank  J.  Westbrook.  president  of 
Jerry  Fairbanks  Productions  of  Ill- 
inois. Until  recently,  Westbrook 
was  a  vice-president  and  creative 
director   at   North   Advertising   in 

Chicago.  9 

*        *        =1= 

Harry  Bailey  to  Kepresent 
Keitz  &  Herndon  in  New  York 

■>■:  A  veteran  agency  creative  exe- 
cutive. Harrv  P.  Bailev,  has  been 


Harry  P.  Bailey 

appointed  New  York  representa- 
tive for  Keitz  &  Herndon,  Inc., 
Dallas-based  film  producer.  His 
offices  are  at  550  Fifth  Avenue, 
in  Manhattan;  the  telephone  num- 
ber is  PLaza  7-6454.  i^' 
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Henderson  Joins  Audio  as 
Director  of  Television  Sales 

Hr  John  llcniierson.  3rd,  for  many 
years  a  sales  and  production  execu- 
tive at  Sarra.  Inc.,  has  joined 
Audio  Productions.  Inc..  New 
York  City,  as  director  of  television 
sales.  Widely  known  in  the  adver- 
tising field,  Henderson  was  with 
Sarra  for  16  years,  and  prior  to 
that  was  associated  with  The  Jam 
Handy  Organization  and  directed 
film  programs  for  American  Cy- 
anamid.  ^ 

Coleman  Appointed  \'ic'e-Pres. 
at   Pallie   Laboratories,   Ine. 

v:  Kenneth  J.  Coleman  has  been 
appointed  Vice-President  in  charge 
of  east  coast  sales  for  Pathe  Labo- 
ratories, Inc..  it  has  been  an- 
nounced by  O.  W.  Murray,  Pathe 
president. 

Coleman  previously  had  been 
associated  with  the  laboratory  for 
six  years  as  sales  manager.  He 
had  served  in  the  same  post  for 
Guffanti  Laboratories  and  Con- 
solidated   Film    Industries,    Fort 

Lee.  New  Jersey.  B!' 

*  *  * 

Red<Iiok  V  P  of  ^^  .  J.  German 

ii-  William  J.  Reddick  has  been 
elected  vice-president  of  W.  J. 
German,  Inc.  He  has  served  on 
the  sales  staff  of  W.  J.  German. 
Inc.,  agent  for  the  sale  and  dis- 
tribution of  Eastman  professional 
motion  picture  films,  since  1952 
Reddick  had  been  previously 
associated  with  J.  E.  Brulatour. 
Inc.  in  a  similar  capacity  for  five 
years,  having  joined  that  organiza- 
tion after  1 1  years  with  Eastman 
Kodak  Company  in  Rochester,  N. 
Y.  jf 

#  4:  * 

Acme  Film  Laboratories  Ketaiiis 
Colder  as  Technical  ('onsultant 

'k  Acme  Film  Laboratories,  Inc.. 
Hollywood,  has  retained  Robert 
Cobler  as  a  technical  consultant. 
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vice-president  Mel  Sawelson  has 
announced. 

Cobler's  initial  project  will  be 
development  of  a  color  displ,i\ 
unit  capable  of  reproducing  high 
quality  color  television  flim  re- 
cordings from  an  original  source 
of  video  tape. 

".Acme  hopes  to  have  this 
equipment  ready  for  commercial 
use  by  the  end  of  1963,"  Sawelson 
said. 

Cobler  was  formerly  director 
of  engineering  for  Skelton  Studios. 


Held  Kay  \|ipiiiiil<  Ld>i .  I".ii<j;el 
Regional  .Sales  Kepresentative 
ir  Edward  E.  Engel  has  been  ap- 
pointed regional  sales  representa- 
tive for  Reid  H.  Ray  Film  Indus- 
tries of  St.  Paul  and  will  service  the 
Twin  Cities,  as  well  as  the  States 
of  Minnesota.  Iowa,  North  and 
South  Dakota,  and  Western  Wis- 
consin. 

Mr.  Engel  is  a  graduate  of  the 
University  of  Southern  California 
with  a  degree  in  Cinematography. 
In  his  fifteen  years  in  the  film  in- 
dustry he  has  held  positions  in  Chi- 
cago with  film  producers  as  a 
Cinematographer  and  a  Director, 
later  going  into  the  selling  phase 
of  the  photographic  industry  in 
Chicago  and  the  Twin  Cities. 

The  Reid  Ray  organization  has 
sales  offices  in  Chicago  and  Wash- 
ington, D.  C,  and  Mr.  Engel  has 
just  returned  from  indoctrination 
with  general  sales  manager  Clyde 
Krebs.  who  headquarters  at  the 
Chicago  office  of  the  St.  Paul  firm. 


When  one  of  Frank  Willard's  able  representatives  calls  on  you, 
by  Ned,  he'll  make  sure  you  get  the  whole  story  about  the  services 
and  facilities  of  one  of  the  South's  biggest  film  studios.  We're  good, 
you  see.  How  else  do  you  think  we  get  such  clients  as  Coca-Cola, 
Delta  Airlines,  Lays  Potato  Chips,  and  Finkhauser's  Delicatessen? 

//   xrtu   irnnl   il  Iu-kI    fast,  finri  prrtly  rrnv>fnfrhh\  rnnffirt 

FRANK    WILLARD    PRODUCTIONS 

1842  Briarwood  Road,  N.E.  •  Atlanta  6,  Georgia 

Area  Code  404  •  MElrose  4-2433  •    (Gu  ahead  and  call  u.s  C(illect) 


Our  studiu.  You'd  be  surprised  at  what  gues  un  in  here. 

Next  Month:  Spring  Preview  of  New  Pictures  of  196.'$! 

Pictorial   previews   and   case   histories-in-depth    of   the   new 
pictures   of  the   year  will   be   featured   in   your   next   issue. 


5^^^^//^%..; to  FOREIGN  MARKETS 


Autonetics, 

Copley,  Ford,  DuPont, 

Douglas,  International  Mining, 

Litton,    National    Cash    Register, 

General  Motors,  North  American  Aviation, 

and  other  clients  of  international  renown  utilize 

our  foreign  language  facilities  repeatedly  .  .  . 


To   gain  wor/dwide  acceptance   for 
your   ideas    and   your   products 

YOU   MUST  SPEAK  TO  YOUR   PROSPECTS 
AND   CLIENTS   IN   THEIR   OWN    LANGUAGE 


Brochure   Upon    Requesf 

FOREIGN    LANGUAGE 
&  CINEMA   SERVICE 

7046   HOLLYWOOD   BLVD. 
LOS   ANGELES   28,  CALIF. 

Hollywood      7-5128    (Aieo    Code   213) 
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musifex  inc 

45  w.  45  St.,  n.  y.  c. 


BUSINESS  SCREEN  EXECUTIVE 


OVER   100 

"MUSICAL"  SOUND  EFFECTS 

FOR  OUTRIGHT  SALE 


^fflRJTO 


•  A  unique  and  Inexpensive  library  of 
musical  sound  effects  is  now  available  on 
two  LP  records  (4  sides)  for  outright 

sale  with  full  rights  for  any  use. 

•  Snare  drums  —  vibes  —  cymbals  — 
xylophones  —  tympani  —  parade  drums 
—  celeste  bridges  —  and  many  more. 

•  Particularly  useful  for  accenting 
important  points  in  industrial  and  television 
films,  TV  commercials  and  slidefilms 

•  $12.50  per  LP  record. 

•  See  your  dealer,  or 

FLY    PHONE -WIRE -WRITE   NOW 


So6.  l/cUfc^ 


ci  6-4061 


TIESLER 
PRODUCTIONS 

An  organization 
devoted  exclusively  to 
tke  production  of 
Motion  Pictures 
for  Industry. 

330  EAST  49TH  STREET 
NEW  YORK   17,  N.  Y. 
PLaza  5-7364 


Goldherfi  iNaiiieil  TfC'Jiiii«M»lor 
\  P,   Kesearrh   &  Dex-lopiiifiit 

^^  Dr.  Richard  J.  Goldberg  has 
been  appointed  vice  president  in 
charge  of  the  research  and  de- 
velopment division  of  Technicolor 
Corp..  Patrick  Frawley.  chairman 


Dr,   Richard   Goldberg 

of  the  board  and  chief  executive 
officer,  has  announced. 

Dr.  Golberg  has  been  in  charge 
of  special  research  projects  for 
Technicolor  since  1953.  He  has 
background  and  training  in  chemis- 
try, biology,  engineering,  as  well 
as  a  Doctorate  in  Philosophy.  Dr. 
Goldberg  will  be  in  charge  of  the 
research  division,  Burbank,  Cal., 
with  a  staff  of  over  40.  He  will 
also  direct  all  research  activities 
of  Technicolor  laboratories  in  Hol- 
lywood, London  and  Rome.         ^ 

*  *  * 

riialfanl   Joins   \\  ildinj;    liu-. 
.''    John  E.  Parrott,  vice  president 
of  Wilding   Inc..  Detroit,  h:is  an- 
nounced the  appointment  of  Fred 


Fred   Chalfant 

Chalfant  as  account  executive  serv- 
icing the  Dodge  Division  of  Chrys- 
ler Motors  Corp.  His  major  re- 
sponsibilities will  include  sales  pro- 


motion, training  and  marketing  ac- 
tivities. Chalfant  previously  was 
associated  with  the  Ford  Motor 
Company.  ^ 

*  *  * 

Filniex  .\ppoiiits  James  Manilla 
as   Staff   Procliirer-Direolor 
:-'  James  N.  Manilla  has  been  ap- 
pointed   a    producer-director    for 
Filmex,  Inc.,  New  York. 

Mr.  Manilla,  a  producer-direc- 
tor of  commercial  films  with  17 
years  experience  in  the  field,  was 
formerly  with  McCann-Erickson, 
Inc..  from  1954-1962.  where  he 
was  Senior  Producer.  Prior  to  that 
he  was  Director  of  Film  Produ.- 
tion  with  Geyer.  Morey,  Madden 
&  Ballard.  Inc.  Previously,  he  had 
been  on  the  staffs  of  BBD&O. 
Cunningham  &  Walsh  and  Comc- 
ton  Advertising.  R" 


I 


PARTHENON  Wr  PICTURES 


LANDMARKS 

1  954—  1960 

CORPORATE    IM.AGE 
&   INSTITUTIONAL 

TOOLS  OF  TELEPHONY 

Western  Electric 
THE  NEXT  TEN 

Kaiser  .Aluminiirn 
HAIL  THE  HEARTY 

The  Borden  Compan) 
THREE  FOR  TOMORROW 
Amer.  Petroleinii  Inst. 
FIRE  AND  THE  WHEEL 
Soeon\-  Mobil  Oil  Co. 
PUBLIC  SERVICE 
COLLECTORS'  ITEM 

International  Har\'ester 
FAIR  CHANCE 

Planned  Parenthood  Fed'n. 
HORIZONS  BEYOND 

Ainer.   Tel.  6f  Tel.   Co. 
SALES    PRO.MOTION 
BASIC  REFRACTORIES 

Kaiser    Chemical 
A  HOTEL  IS  BORN 

Hilton  Hotels 
MAN  WITH  A  THOUSAND 
HANDS  -    Intl.    Harv. 

T\\  O  CHEERS  FOR 
CHARLIE   United  of  Omaha 

EMPLOYEE  MORALE 
OUTSIDE  THAT 
ENVELOPE  Conn.  Gen.  Life 


PARTHENON    PICTURES 

Cop     Palmer,     Eiec.     Producer 

2625    Temple     Slreet— DUnhirk     3  3911 

Hollywood    26.    Cal. 
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Larry  Madison  to  Operate  as 
Associate  W  illi   Filniex,  Iiie. 

i':  Larry  Madison,  one  of  the  na- 
tion's outstanding  individual  t'ilni- 
makers,  has  established  his  own 
company.  Larry  Madison  Produc- 
tions, Inc.,  to  operate  as  an  associ- 
ate   of   Filme.x,    Inc.,    New   York 


.Xstronaiitics 


Sales   Promotion 

THE  C.\SE   OF  THE 

HEWTLDEREO    BRIDE" 

'I'iie  Carnatiuii  Conipan> 

*  *      * 

Missile  Rejiorf 
THE  LACE  ENGINE 
Mar<|iiardt  .-Vircraft  Co. 

i'lnplotfce   Communication 
"THIS    I,S    STD.    OIL 
(.Stancl;ird  Oil  Co.,  Ind.i 

*  *      * 

Public  Svrcice 

TIOLIDAV  FOR  BANDS" 

.\nieritan  Oil   Conipan> 

*  *      * 

Employee  Training 
"ANSWER   FOR  LINDA" 

Amcr.   Tel.   &   Tel.   Co. 

*  *      * 

Public  Relations 

THE  COSTLY  CROWD" 

Planned  Parenthood  Fed. 

■THE    INDEPENDENT" 

L.  S.  Independent  Tel.  Assn. 

"FILE    ON    HENRY 

ROYALL" 
The    HMiik    iif    Anierka 


producer  of  television  commercials 
and  business-sponsored  motion 
pictures. 

Madison  will  continue  his  own 
film  production  work  under  his 
own  banner,  and  will  also  be  avail- 
able to  industrial  film  and  TV 
commercial  clients  of  Filmex. 

Larry  Madison  began  his  busi- 
ness film  career  with  Transfilm  in 
1946.  He  was  one  of  the  found- 
ers of  MPO  Productions  in  1947. 
During  the  past  year  he  has  pro- 
duced films  in  association  with 
Filmways.  Inc. 

Among  his  memorable  award- 
winning  films  have  been  Men  of 
Gloucester  and  American  Cowboy 
for  Ford  Motor  Co.,  Out  of  the 
North  for  Rambler,  Decision  for 
Chemistry  for  Monsanto,  and  the 
recent  Meat  on  the  M<ive  for  Swift 
and  riie  Unseen  Harvesters  for 
DuPont.  The  latter  five  were  MPO 
Productions.  3" 

*        *        * 

L;i%*reiM-e   Dnheii)    In   Klaejier 
\ssori;ile>  as  I*r<i<liieer-Direelor 

Lawrence  Doheny  has  joined 
Robert  II.  Klaeger  Associates,  Inc.. 
as   Producer-Director. 

Mr.  Doheny "s  directorial  credits 
include  many  episodes  of  Naked 
City,  Route  66,  Wells  Fargo,  Tall 
Man  and  Laramie.  In  addition,  he 


Lawrence   Doheny 

has  directed  television  commercials 
for  major  advertisers,  and  educa- 
tional, industrial  and  government 
films. 

Mr.  Doheny  is  a  member  of  the 

Screen      Directors      International 

Guild    as    well    as    the    Directors 

Guild  of  America.  ^ 

*  *  * 

Phil  Williams  lo  LDK.  Inc.  as 
\  iee-Presidenl  lor  Planning 

->  Phil  Williams  has  been  named 
vice-president  in  charge  of  plan- 
ning at  Louis  de  Rochemont  As- 
sociates, Inc..  New  York. 

Mr.  Williams  was  with  the 
March  of  Time  under  Mr.  de 
Rochemont  during  his  career.   S' 


musifex  inc 

45  w.  45  St.,  n.  y.  c. 


COMPLETE 

MUSIC  &  SOUND  EFFECTS 

SERVICE 


J^ 


^"^b^-j 


•  BACKGROUND  MUSIC  SCORING 

•  SOUND  EFFECTS 

•  MUSICAL  SOUND  EFFECTS 

DISCS  FOR  OUTRIGHT  SALE 

•  INDUSTRIAL  MUSIC  LIBRARIES 

FOR  LEASE  .  .  . 

•  ORIGINAL  SCORES 

•  SOUND  EFFECTS  LIBRARIES 

FOR  SALE  .  .  . 

Musifex  talent  proven  on, 
over  4.H)0  productions. 

FLY  -  PHONE  -  WIRE 

-  WRITE  NOW  SW  ^elayc^ 


ci  6-4061 
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m 

IS  JUST  AS  GOOD  AS  THE  PRODUCER! 


9Q 


TO: 


General  Motors,   General  Electric, 

Coca-Cola,   CPA,   U.   S.   Steel, 

Latham    Time   Company, 

U.   S.   Army   Corps   of   Engineers, 

F.    C,    Huyck    Felt   Company, 

Waterman    Steamship   Lines, 

Republic   Steel  ond  over   2,000 

other  valued  Clients   .    .    .   we   appreciate 

your   coming   to    us   when    you    hove    films 

to  produce   "down   South." 

INTERNATIONAL  SOUND  FILMS,  Inc. 

26    East    Andrews   Drive,    N.W, 

Atlanta   5,  Georgia 

Phone:   George   M.   Kirkland   at   231-2755 
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EDUCATION 

MEDICINE 

INDUSTRY 

DOCUMENTARY 

TELEVISION 


STURGIS-GRANT 
PRODUCTIONS.  INC. 

ySW    STIDIOS: 

328  East  44th  Street.  New  York  17.  N.Y. 
Murray  Hill  9-4994 


your  industrial 
films  should  be 
produced  by 


7  rue  Albert- Samain,  Paris  17e 
Phone:  GAL  38.00 

for  the  most  efficient  service 
and  the  highest  quality  . . . 


Fork  lift  needed  for  flipping  car  did  double  duty  as 
shootins   platform   on   location   for  Walker  picture. 

W  alker  Wanted  Realism.  This  Film's  Got  It! 

Vifleo  Films  .Meets  Upside-Down  Problems  for  Sales  Film 


VX/-HEN  THE  Walker  Marketing 
Corporation  of  Racine.  Wis^, 
put  its  OK  on  a  film  script  de- 
signed to  help  garagemen  sell  more 
replacement  mufflers,  they  opened 
up  a  Pandora's  box  of  unusual 
production  headaches  for  the  pro- 
ducer. Video  Films  of  Detroit. 

Chief  grief:  the  mechanical  star 
of  the  film  was  to  be  an  automo- 
bile capable  of  being  driven  down 
a  highway  and  into  a  service  sta- 
tion upside  down.  In  addition,  a 
host  of  real  magic  and  film  magic 
effects  were  called  for. 

Making    Attendants    .\ware 

The  script,  entitled  Look  at  it 
This  Way.  was  based  on  the  highly 
visual  premise  that  if  customers 
drove  into  gas  stations  upside 
down,  the  attendant  would  be  im- 
mediately aware  of  muffler  sales 
potentials. 

The  obvious  temptation  to  rely 
solely  on  optical  effects  and  flip 
the  car  with  mattes,  glass  and  in- 
verted cameras  was  discarded  sum- 
marily by  Director  Paul  Lohman 
for  two  reasons.  Walker's  me- 
chanically minded  audience  would 
reject  detectable  trickery;  would 
be  delighted  by  actual  photography 
of  a  car  that  was  really  running 
on  its  roof.  The  second  reason:  the 
nini  was  to  be  shot  in  16mm  and 
trick  effects  in  16mm  can  be  slop- 
py from  a  technical  standpoint. 
The  Car  \\"asn't  Possible! 

The  first  problem  was  the  car 
itself.  Most  people  in  Detroit  said 
it  couldn't  be  done.  Video  Films 
got  in  touch  with  Ray  Nichels.  in 
Highland,  Indiana.  Ray  is  respon- 
sible for  much  of  the  success  of 
Pontiacs  at  stock  car  races.  He 
happened  to  have  on  hand  a 
Tempest  with  roU  bars  and  other 
structural  reinforcements  that 
would  be  necessary  to  invert  a  car 
without  crumpling  it.  He  was  com- 
missioned to  rebuild  the  car  to 
include  three  wheels  in  the  roof 
section. 


Casting  proved  another  stum- 
bling block.  The  driver  of  the 
upside  down  car  was  endowed, 
by  the  script,  with  magical  powers. 
After  considering  several  good  ac- 
tors who  were  far  from  facile  with 
magician's  props.  Video  set  out 
to  find  a  magician  who  could  also 


Actor  Coe  Xorlon  spent  scleral 
days  doing  upside-down  scenes. 

act.  A  New  York  talent  agent  sug- 
gested Coe  Norton,  a  fine  magician 
with  a  great  many  TV  series 
credits.  His  assistant,  a  curvaceous 
beauty  with  an  Audrey  Hepburn- 
like charm  was  played  by  Beverly 
Winn,  who  had  never  appeared  in 
a  film  before. 

The  part  of  the  service  station 
attendant  went  again  to  Gus  How- 
ard who  had  become  very  popul- 
lar  with  Walker's  field  forces 
through  his  appearance  in  the  same 
role  the  year  previous. 

Then    Came    the   Problems! 

On  paper,  things  went  well.  On 
location,  it  was  a  different  story! 
It  was  soon  found  that  two  Tem- 


PROFESSIONAL 

TITLE  Typographers 

and 

Hot-press  Craftsmen 


SINCE   1938 

Write  for  FREE  tyfte  ihjrt 


KNIGHT  TITLE  SERVICE 

145  West  45lh  St.,  New  York,  N.Y. 
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pests  were  necessary,  one  to  run 
upside  down,  another  to  run  right 
side  up  and  present  a  good  interior 
appearance  for  closeups.  Hollow 
channels  were  welded  on  the  bot- 
tom of  the  good  car  so  it  could  be 
picked  up  by  a  fork  lift,  flipped 
and  set  down  again  for  the  static 
scenes. 

So  much  on-the-spot  engin.er- 
ing  proved  necessary  that  two  sets 
of  welding  equipment  were  kept 
in  action  at  the  site.  It  was  also 
discovered  that  a  man  can't  climb 
into  an  upside  down  car  and  lake 
his  position  behind  the  wheel. 

Mr.  Norton  would  have  to  get 
in  the  car  when  it  was  right  side 
up,  strap  himself  in  and  then  the 
car  and  actor  were  p  eked  up  and 


Offset  periscope  viewer  on  Arri 
camera  aided  xcene  composition. 

flipped,  lowered  and  the  scene 
shot.  The  process  had  to  be  quick 
because  Mr.  Norton  could  not  be 
kept  upside  down  for  nioe  than 
two  or  three  minutes  without  con- 
siderable discomfort. 

For  running  shot  closeups  of 
the  driver,  the  fork  lift,  the  upside 
down  car  and  upside  down  talent 
were  run  down  the  road  on  a  low 
slung  flat  bed  trailer.  Long  shots 
of  the  upside  down  car  required 
motive  power,  which  was  furnished 
by  a  go-cart. 

Step   Printing   to   Speed   Up 

The  speed  of  the  go-cart  was  not 
impressive,  so  the  resulting  scenes 
had  to  be  step  printed.  To  avoid 
a  third  generation  look,  the  step 
printing  was  accomplished  directly 
on  the  color  internegative  and  th: 
production  internegative  was 
matched  to  it. 

This   reuuired   a   areat   deal   cf 


close  cooperation  between  the 
Geo.  W.  Colburn  Lab.  which  did 
the  step  printing  and  .Mlied  Film 
Laboratories  which  made  th;  re- 
lease prints.  Undcrcranking  the 
camera  would  have  been  a  belter 
answer,  but  the  results  of  the  step 
printing  were  very  satisfactory. 

Turning  Camera  ISO  Degrees 
Two  scenes  near  the  end  of  the 
film  called  for  a  camera  that  could 
revolve  180  on  the  lens  a,\is.  A 
ring  mount  was  considered,  but  a 
simpler  answer  was  suggested  by 
a  local  T\'  engineer  which  called 
for  a  hi  hat  &  pan  head  mounted 
at  right  angles  to  the  standard 
tripod  head.  Slotted  bolt  holes  al- 
lowed for  final  adjustments. 

Many  of  the  production  prob- 
lems encountered  were  bad  enough 
in  themselves  but  they  were  com- 
pounded by  a  stretch  of  unseason- 
ably bad  weather  that  made  arc 
lights  a  necessity.  A  ten  day  shoot- 
ing schedule  stretched  itself  to  22 
days  and  for  some  shots  the  arcs 
were  used  before  a  scene  to  dry 
off  the  rain  wet  concrete  apron. 
.\  "Far  Out"  Sales  Picture 
In  retrospect,  all  engaged  in  the 
project  agree  that  the  extra  work 
and  the  extra  money  spent  were 
well  worth  it.  The  resultini  film 
is  unquestionably  one  of  the  mo^t 
far  out  sales  training  films  ever 
made  for  the  replacen>ent  parts 
industry  and  it  is  crammed  with  de- 
lightful surprises  that  keep  interest 
heightened.  With  all  the  tricks,  the 
sales  story  is  still  very  much  there. 
As  a  gag  award,  cameraman 
"Pete'  Toukhanian  and  his  crew 
presented  writer  Bill  Witherell  with 
a  cutout  section  of  the  Temp;^t 
roof,  neatly  edged  with  welding 
bubbles  and  lettered  vv  th  the  film 
title.  He  treasures  it. 

It's  too  early  to  say  whether 
blame  or  praise  is  in  order,  but 
right  or  wrong,  in  concept  and 
execution  Look  at  it  This  Way 
marks  a  decided  departure  from 
formula  sales  films  and  transparent 
fakerv.  S" 


Siudiot  Incorporated  33  Weil  46lh  Sireet  Seu   y ork  36.  \ew  York  JVdion  2-3606 


No,  wc  didn't.  Thcij  did.  Theij  say 
FII.MSENSE  is  the  certain  way  to  prof- 
itable sales  increases. 
We  are  Filmack.  We  apply  FILM- 
SENSE  to  the  creation  of  sales  produc- 
ing business  tools.  Then  we  put  them 
on  film.  We've  been  doing  it  for  4^ 
years. 

They  are  our  clients.  They  u-se  FILM- 
SENSE  to  spark  sales  meetings,  present 
products,  explain  market  opportunities, 
educate  salesmen,  distributors   and 


Pilmack. 


dealers,  improve  public  image  and  turn 
prospects  into  customers. 
Docs  FILMSENSE  work?  One  client 
claims  it  sold  an  account  they'd  been 
after  for  10  years.  .Another  credits 
FILMSENSE  for  a  rising  sales  volume 
for  tlie  third  straight  year. 
FILMSENSE  can  do  the  same  for  you 
because  it  is  different,  effective,  and 
pays  for  itself.  Want  proof?  Write  for 
your  copv  of  "Case  Histories:  FILM- 
SENSE  IN  ACTION." 


..^  ludioi 

1329  S.  Wabasft  Chicago  5  HA  7-4855 

Sales  and  Iraming  motion  pictures,  slide  jiims  and  slides 


fll 
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people 

remember... 

William  L.  Simon 


2407'2  Eye  Street,  N.W.,  Washington  7,  D.C, 

FEDERAL   3-7514   •   AC    202 
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The 
Key. . . 


P 


(Personal  Service!) 


RICHARD 
GALBREATH 

Producer-Director 

Personally  serving  busuiess  and 
industry  since  1942 


RICHARD  GALBREATH 

INCOBPORATED 

MOTION  PICTURES 

29  20    ENG  I.  E    RO  A  D     .      F  O  R  T    W  A  V  N  E,    I  N  D. 
PHONE:    H-4379 


Plastican  Corp. 

THEY  ARE  AVAILABLE  THROUGH    /  Box  157 

Butler,  N.J. 


Dawn  Bible  Film  Volunteers  Work  Miracle 


P"oR  THE  Past  nine  montlis.  a 
unique  new  series  of  religious 
films  called  The  Bible  Answer.s 
has  been  offered  free  to  televi- 
sion stations  across  the  country  by 
the  Dawn  Bible  Students  Associa- 
tion. The  series,  consisting  of  26 
half-hour  discussion  films  about 
the  Bible,  is  being  distributed  by 
Modern  TV. 

The  format  of  The  Bible  An- 
swers programs  is  basically  an  in- 
terview with  three  Bible  scholars 
—  Russell  Pollock.  Edward  Fay 
and  Norman  Woodworth  —  which 
is  enlivened  and  made  attention- 
holding  by  the  introduction  of  liv- 
ing characters  from  the  Bible  — 
Abraham.  Moses.  Job,  David, 
Isaiah.     Peter.    Paul    and    others 


Scenes  in  Daun  Bilili-  films  .  .  . 

speaking  their  lines  from  the  Bi- 
ble. All  of  the  films  were  produced 
bv  Charter  Oak  Productions.  New 
York. 

Supported  bv  Contributions 
The  Dawn  Bible  Students  Asso- 
ciation, founded  in  1932.  is  a 
loosely-organized,  nationwide 
group  of  sincere  people  interested 
in  the  good  news  which  the  Bible 
brings.  About  25.000  of  these  peo- 
ple pitch  in  with  small  contribu- 
tions to  help  spread  the  Word. 
There  are  no  big  contributors  and 
the  average  donation  is  about  $5 
per  month.  The  working  staff  of 
about  2.'i  full-time  people  serves 
voluntarily  with  an  income  con- 
sisting of  only   room,  board   and 


^^.■i  .1  mniuli.  Ray  Krupa.  a  well- 
known  Bible  scholar  and  lecturer, 
supervises  the  film  activities  of  the 
.Association. 

The  Word  of  the  Bible,  accord- 
ing to  the  Association,  is  that  the 
Heavenly  Father  is  a  God  of  Love. 
The  group  hopes  to  reawaken  the 
belief  in  a  Loving  God  rather  than 
a  Punishing  God.  It  believes  in 
fundamentals,  and  in  the  Bible  as 
a  source  of  all  Christian  knowl- 
edge, but  does  not  promulgate 
these  beliefs  in  a  sectarian  way. 
beyond  being  basically  Protestant. 

39   Stations   Play   Series 

The  films,  which  are  now  play- 
ing on  39  stations  as  a  series, 
have  been  telecast  616  times  to 
an  appro.ximate  audience  of  870,- 
000.  Response  has  been  almost 
universally  good  —  enough  so  that 
some  stations  are  now  repeating 
the  series. 

One  of  the  factors  that  the  tele- 
vision stations  appreciate  is  that 
none  of  the  films  ask  for  dona- 
tions, and  the  Association  is  not 
seeking  to  build  up  a  big  mailing 
list.  Small  booklets  about  the  Bible 
are  offered  and  sent  with  no  fur- 
ther follow-up.  About  400,000  of 
these  booklets  have  been  sent  out 
to  date. 

The  Association  hopes  some 
day  to  have  a  full  series  of  52 
films  and  work  goes  on  constantly 
to  this  end.  In  addition  to  the  26 
completed  films.  Charter  Oak  is 
finishing  up  14  more,  and  scripts 
for  seven  are  ready  to  go  into  pro- 
duction. H" 


Id&Mj  animation,  inc. 


THE  PRODUCERS  SERVICE 

•  animation 

•  slidefilms 

•  filmographs 

•  opticals 

BRING  YOUR  PROBLEMS  TO  US! 


irv  levine 
larry  lippman 
chris  grodewaid 


16  West  46th  Street 
New  York  36,  N.  Y. 


Circle  5 
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Phnto^raplicrs  As'^acuition  i'rc.sj- 
dtnl  Robert  Curnithers  (left)  tcith 
Titic  Exec.  Producer.  Ed  Boughton 

Telic  Profhirer   Leads  Talk 
(HI  Film  I'r<i<liii'lion  rc<'lini(|iirs 

-.  At  a  recent  meeting  of  the  Long 
Island  Industrial  Photographers 
Association.  Executive  Producer 
Ed  Boughton.  TcHc.  Inc..  preview- 
ed the  space  navigation  film. 
Where  Am  I?,  for  the  group. 

Following  the  film  presentation. 
Mr.  Boughton  led  a  round-table 
discussion  on  the  techniques  in- 
volved in  producing  industry-spon- 
sored public  relations  films. 

He    also    served    as    judge    of 

LiiPA  monthly  print  competition. y- 

*        *        * 

Spinillcr  &  Sauppe's  Useful 
INew  "Sliile  Projeetion  Gui^le"' 

~>  A  very  useful  new  guide  to  the 
better  use  of  projected  slides  in  in- 
dustry is  contained  in  the  "Audio- 
Visual  Slide  Projection  Guide" 
now  available  at  cost-of-publica- 
tion  of  S  1 .00  per  copy  from  Spin- 
dler  &  Sauppe,  2201  Beverly  Drive. 
Los  Angeles  57.  California. 

"With  emphasis  on  industrial 
applications,"  the  book  contains 
reprints  of  informative  articles, 
charts  and  an  excellent  Presenta- 
tion Check  List  every  executive 
should  have.  g- 


.-Vlan    .Maeauley    New    PresiilenI 
of    S.O.S.    Pholo-Cine-Oplics 

New  majority  owners  of  the  out- 
standing common  stock  of  S.O.S. 
Photo-Cine-Optics.  Inc.  are  Alan 
C.  and  Jan  T.  Maeauley.  first  re- 
presentatives of  that  company  in 
the   13  Western  states. 

Alan  .Maeauley  has  been  named 
a  director  and  new  President  of  the 
firm,  succeeding  Joseph  A.  Tan- 
ney.  who  becomes  Chairman  of  the 
Board.  Dominick  J.  Capano  is 
\  ice-President  and  General  Man- 
ager. Mrs.  Maeauley  has  become 
1  reasurer.  U 

*        *        * 

The  Latest  Fonda  Printer  Is 
hL-ilalle)!   at   .Modern   Movies 

On  March  1.  I9.3y.  Honda  Prin- 
ter No.  1  was  installed  at  Modern 
Movies.  Inc..  Hollywood  laboratory 
specializing  in  black  and  white 
8mm  and  16mni  silent  and  sound 
prints,    replacing   equipment    then 


Fonda    Printer    at    Modern    Movies 

in  use.  On  February  1,  1963,  the 
newest  Fonda  Printer  was  install- 
ed there,  replacing  old  No.    1. 

Though  a  great  many  of  the 
printers  have  been  produced  in  tiK- 
intervening  years,  for  sentimental 
reasons  the  old  No.  1  plate  has 
been  attached  to  the  new  unit. 
Head  lab  technician  Phil  Engle- 
berg  is  pictured  with  the  installa- 
tion in  the  Modern  lab.  W' 


.  .  .  in  SAN  FRANCISCO 

(everybody's  favorite  city) 

MARVIN  BECKER  FILMS 

.  .  .  everybody's  favorite  film  studio 
EX  2-1655     a/c  415     •     915  HOWARD 


WHAT  DID  WE  DO  IN  '62? 

Well    .    .    .   among  other  things 


To  record  sound, 
Charlie  Lee  squeezed 
into  a  closet  during 
filming  in  the 
Gouernor's  office  .... 


AND    .    .    . 

To  meet  our 
commitments,  Ed 
Swanson  helped  to 
clear  an  Iowa 
highway 

AND    .    .    . 

To  be  most  economic, 
Bruce  Colling  kept 

his  pencil  sharp 


Can    we    squeeze    into    your    closet? 

Push   you   out  of  the   snow? 

Keep   our    pencil    sharp    for   you? 


GilUAku 


PRODUCTIONS,  INC. 


SW)  West   Oiverscy  Park\\a>      •     Cihicasjo   14, 
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Continuous  or  timed-interval 
audio-visual  presentation  system 

to  suit  iiour  particular 
display  requirements ! 


TheRALKE  16mm 


Audio-Yisual-Matic 
Repeater  Projector 


The  heart  of  the  Raike  Model  333  heavy-duty  automatic  repeater  Audio 
Visual  Matic  is  the  superb  Eastman  Kodak  "Pageant"  AV-126  TR  16mm 
projector,  modified  for  heavy-duty  use.  This,  integrated  with  the  RaIke 
designed  continuous  loop  film  magazine  and  picture  enlarging  system 
forms  a  completely  self  contained  unit  ideally  suited  for  operation  at 
fairs,  trade  shows,  sales  meetings,  conventions,  lobbies,  educational 
institutions,  etc.  The  design  has  been  proven  in  installations  at  Disney 
land,  and  the  Brussels  and  Seattle  Worlds  Fairs 

•  Entire  mechanism  slides  out  for  loading. 

•  Beautifully  styled,  moveable  cabinet,   34" 
wide,  30"  deep,  60"  high, 

•  Large  screen  .  .  .  23"  x  30". 

•  Continuous  run  or  push-button  repeat. 

•  Transistorized  trouble  free  circuitry. 

•  Forced-air  cooled,  soundproof, 

•  Daylight  viewing. 

•  Available     without     cabinet     for     custom 
installations. 

Write  for  detaih  d  Viti  rattm 


RALKE  COMPANY,  INC. 

"       AUDIO-VISUAL     ( 
849  N.  Higtiland  Avenue,  Us  Angeles  38,  Calif.;  (213)  HOUynwxxl  4-1147 
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Films  for  Industry 
and  Television 


CHARLES  tlAHILL  &  ASSOCIATES 

,')746  Sunset  Bled. 
Holli/iroui/  28.Ciilif: 


Experience 

1,300  films  since  1939 


Quality 

—     -      132  awards  from  'round 
the  world  .  .  . 

For  a  "different"  production,   call 
Canada's  international  producer  — 

19   FAIRMONT   AVENUE 
TORONTO  OTTAWA,  CANADA  MONTREAL 


In   this  scene  from  "The   Challenge  of  Dentistnj,"  Dr.    Ford   tells 
young   Jim    Reynolds   of   opportunities,    rewards   of    the    profession. 

Gaining  Recruits  for  the  Dental  Profession 

"The  Challenge  of  Dentistry"  Aims  to  Interest  Yoiinj;  Viewers 


'T'HE  Opportunities  for  young 
people  in  the  dental  profession 
are  explored  in  a  current  28-min- 
ute  color  motion  picture.  The 
Challenge  of  Denlislry,  produced 
by  Cal  Dunn  Studios,  Chicago,  for 
the  American  Association  of  Dent- 
al Schools  and  the  American  Den- 
tal Association. 

A  dramatic  background  brings 
out  the  many  careers  available  in 
the  profession:  in  private  practice, 
public  health  work,  government, 
hospitals  and  specialized  aspects. 
The  film  is  aimed  at  young  people 
of  high  school  and  college  age  and 
is  being  distributed  by  the  ADA's 
Bureau  of  Audio-Visual  Services. 
The  film's  opening  sequences 
have  all  the  suspense  of  a  TV 
drama.  Dr.  Ford  (played  by  Joe 
Slattery  of  TV  fame)  is  being  hon- 
ored for  helping  save  the  life  of  a 


woman  patient,  in  whose  mouth  he 
detected  the  onset  of  cancer.  This 
seldom-known  but  vital  part 
of  the  dentist's  work  excites  the 
attention  of  a  lad.  Jim  Reynolds 
(played  by  Eddie  Applegate  of 
"Bye  Bye  Birdie" ). 

The  film  answers,  in  down-to- 
earth  language,  the  questions  which 
trouble  young  men  and  women. 
Its  climax  motivates  young  Jim 
to  enroll  in  dental  school.  Final 
scenes  showing  his  graduation  pre- 
sent a  challenge  to  young  viewers 
who  are  told  that  "they  will  write 
the  headlines  of  dentistry  of  the  fu- 
ture." 

The  film  was  produced  with  the 
aid  of  the  Division  of  Dental  Pub- 
lic Health  and  Resources  of  the 
U.  S.  Public  Health  Service  and 
conveys  the  authority  of  its  settings 
and  collaborators.  & 


"The  difference  hetneeii  the  right 
proihictioii  ill  hi  ii  hi  lost  the  right 
production  is  the  difference  hetireen 

lightning  and  the  lightning  hug!" 

(Mark  Twain  paraphrased) 

SONAFILM  PRODUCTIONS  corporation 

General  Ser\ice  Studios.   Hollywood.  California 
WEbster  3-7900 
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BEHIND-THE-SCENES    STORY    OF    THE     YEARS    MOST    WIDELY-SHOWN     FILM 

The)  Shot  the  Sports  Film  of  the  Year 

Countlrss   Millioii^  of  Anierirans  and   Service   Men  Throughout   the   W  orl.l   Art- 
Viewing  the  "World  Series  of  1962"  and  This  Year's  Fihn  Was  the  Greal.-sl! 


THE  Annual  World's  Seriks  of  major 
league  baseball  is  America's  major  sports 
event  of  the  year  and  motion  pictures, 
replaying  the  games  for  thousands  upon  thous- 
ands of  audiences  in  clubs,  lodges,  halls  and 
hospitals  throughout  the  nation  keep  hundreds 
of  prints  busy  through  winter,  spring,  summer 
and  fall,  .-^dd  to  this  niulti-millionl'old  audi- 
ence, the  shipments  of  prints  to  service  men 
and  women  at  bases  at  home  and  abroad,  and 
The  IVorlil  Series  of  1962  is  unquestionably 
the  major  sports  motion  picture  of  the  yearl 

The  games  between  the  New  York  Yankee;^ 
and  the  San  Francisco  Giants  were  filmed  last 
fall  by  a  veteran  of  the  news,  sports  and  busi- 
ness film  production  field.  Jack  Lieb  and  his 
crews  of  Jack  Lieb  Productions,  Chicago.  The 
action  and  the  arrangements,  as  usual  were 
under  the  direct  supervision  of  Lew  Fonseca. 
head  of  the  Motion  Picture  Department  of  the 
American  and  National  Leagues  of  Professional 
Baseball  Clubs. 

Sponsorship  of  the  1962  film  was  by  the 
Coca-Cola  Company  and  sports  equipment  sup- 
plier. Hillerich-Bradsby.  makers  of  the  Louis- 
ville Slugger  bat.  Coca-Cola  bottlers  are  keep- 
ing prints  moving  as  are  all  member  clubs  in 
both  leagues.  The  color  printing,  by  Calvin 
Productions.  Kansas  City,  was  a  spectacular 
contribution  to  the  program. 

Just  before  the  Series,  when  it  appeared  that 
the  Los  Angeles  Dodgers  would  be  the  Yankees' 
opponents,  film  work  had  to  be  started  at  the 
Chavez  Ravine  site  of  the  play-offs  between 
the  Dodgers  and  the  Giants.  That  added  two 
days  of  shooting  to  the  eventual  seven  game 
Series'  schedule. 

Total  footage  exposed  was  28.000  feet  of 
Eastman  Ektachrome.  Five  cameras  were  used 
almost  constantly;  one  of  these  was  a  16mm 
Mitchell  behind  home  plate,  covering  the  ac- 
tion of  the  batter  and  the  pitcher.  The  camera 
ran  every  time  a  ball  was  pitched. 

Some  of  the  most  unusual  footage  was  cov- 
ered by  a  second  camera  behind  home  plate 
used  for  slow-motion  sequences,  covering  any 
unusual  action.  This  camera  was  set  to  follow 


the  ball  to  the  infield  or  the  outfield  under  all 
circumstances.  If  the  play  looked  spectacular, 
the  scene  was  filmed  at  128  frames  per  second. 
The  fourth  camera,  at  Candlestick  Park,  was 
placed  out  in  center  field  so  that  close-ups  could 
be  obtained  with  a  zoom  lens  (of  outfielders 
catching  long  flies).  A  long  focus  lens  on  this 
camera  provided  closeups  of  the  batter  and 
catcher  as  they  appeared  to  the  pitcher.  Even 
the  catcher's  signals  could  be  "read"  from  a 
center  field  position  in  the  grandstand  which 


The  Leagues'  Motion  Picture  chief.  Lew  Fon- 
seca, is  flanked  hij  a  Series'  star  ami  btj 
cameraman  Warren  Lieb  during  a  game  break. 

proved  to  be  an  extremely  effective  angle  for 
"cut  aways"  and  other  action,  such  as  audience 
reactions. 

A  fifth  camera  roamed  the  stands  picking 
up  crowd  shots  and  general  views  of  the  field 
for  "color"  and  background  footage.  It  was 
estimated  that  approximately  3..'>00  feet  of 
negative  was  needed  for  each  game  and  the 
schedule  worked  out  almost  exactly. 

Candlestick  Park  proved  a  godsend  for  the 
crews  with  brilliant  sunlight  and  an  almost  total 
absence  of  shadows  on  the  field.  Not  so  for 
Yankee  Stadium,  a  familiar  ""problem"  for  both 
television  and  film  crews  with  its  deep  shadows. 
This  setting  called  for  high  speed  stock  but  the 
Lieb  crew  found  that  best  results  were  obtained 
with  the  normal  7255  Ektachrome  stock  used 
in  the  slow  motion  camera. 

On  the  day  of  the  third  game  at  Yankee 
Stadium  the  rains  descended,  putting  the  en- 


.\t  left:  Worrell  Lieb  focuses  for  color  se- 
quence during  pre-game  icarmups  at  Series. 
Right:  use  of  the  "walkie-talkie"  to  make 
sure  of  top  scenes  was  inaugurated  by  Jack 
Lieb   during  Yankee-Giant   games   last   fall. 


Producer  Jack  Lieb,  high  in  the  stands  at 
Candlestick  Park,  checks  World  Series'  ac- 
tion in  first  use  of  two-waij  "walkie-talkie." 

tire  schedule  back  a  day.  After  the  final  day  in 
New  York,  the  Series  stood  at  three  victories 
for  the  Yankees  and  two  for  the  Giants.  The 
rains  delayed  the  Series  at  San  Francisco  for 
three  additional  days. 

One  of  the  innovations  used  in  this  Series 
was  the  first  use  of  two-way  radio  communica- 
tion between  each  of  the  cameramen  and  Mr. 
Fonseca.  This  facilitated  light  meter  readings 
between  the  crews  as  well  as  assuring  focus  on 
special  action  shots. 

All  negative  was  shipped  to  the  Eastman 
plant  in  Chicago  for  processing.  On  return  to 
Chicago.  Mr.  Lieb.  Lew  Fonseca  and  editors 
Art  Ellis  and  George  Ilalonen  of  the  Lieb  staff 
began  the  work  of  selection  and  matching.  Only 
those  scenes  selected  for  use  were  printed  to  be 
used  as  a  work  print  in  assembling  the  big 
picture. 

.Although  the  .Series  wound  up  a  week  later 
than  scheduled,  the  first  print  was  delivered  to 
the  League's  Motion  Picture  Department  a 
week  earlier  than  originally  planned.  The  first 
showing,  at  Toots  Shor's  restaurant  in  Man- 
hattan, launched  the  premieres.  225  members 
of  the  sports  departments  (press,  radio  and 
television)  as  well  as  members  of  the  Commis- 
sioner's office  and  officials  of  both  Leagues 
were  at  the  first  show. 

Press  comment  has  been  enthusiastic  but  so 
has  the  reception  given  the  hundreds  of  prints 
now  moving  on  night  and  day  schedule  to 
audience  groups  throughout  the  world.  Q- 
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Siemens  "16"  Sound  Projector 
Has  Wide  Range  of  Capability 

i;  The  Siemens  16/16,  single  sys- 
tem/double system  sound  project- 
or is  a  high  quality  machine  with 
extraordinary  range  of  capabilities. 
The  single  system  side  of  the  ma- 
chine has  all  of  the  most  useful 


Siemens    16   16  Projector 

and  desirable  sound  projector  fac- 
ilities. These  include  optical  play- 
back, magnetic  recording,  and 
playback,  both  full  track  and  half 
track  facilities. 

The  Arriflex  Corporation  of 
America  has  announced  its  ap- 
pointment as  sole  U.S.  agent  for 
the  Siemens  series  2000  16mm 
sound  projectors.  The  projector  is 
manufactured  by  Siemens  Halske 
in  West  Germany. 

The  projector  is  specially  dis- 
tinguished by  its  additional,  double 
system.  This  is  a  complete  addi- 
tional sound  channel,  using  16mm 
perforated  magnetic  film,  and  is 
mechanically  interlocked  to  the 
projector.  On  this  "deck"  are  fac- 
ilities for  recording  and  playback 
of  full  200  mil  magnetic  track. 
Sound  may  be  recorded  live  and/ 
or  from  records  or  tapes  or  trans- 
ferred from  one  channel  of  the 
projector  to  another.  Sound  may 
also  be  recorded  on  sound  and  in 
fact  a  total  of  nine  recording  and 
re-recording  possibilities  are  ob- 
tainable. 

The  basic  projector  has  a 
double-cam  driven,  three-toothed 
precision  pulldown.  Pulldown  time 
is  a  fast  1/192  second  for  maxi- 
mum screen  brightness.  The  pro- 
jector may  be  set  for  either  two 
blade  or  three  blade  operation  op- 
tionally, and  lamps  may  range  in 
wattage  from  250  to  1000  watts. 

Check  NP  #1  in  the  convenient 
request  form  for  additional  details. 

*        *        « 
New  Eclair  Reflex  Camera 
Acquired  by  Camera  Service 
■ir  The     new     and     revolutionary 
Eclair  Reflex  has  been  acquired  by 


Audiovisual 

Equipment 

Trade  Fair 


the  latest  tools 
for  film  production 
and  presentation 


Camera  Service  Center,  Inc.,  New 
York  City.  This  unique  16mm 
field  and  studio  camera  is  self- 
blimped. 

Perfect  frame  registration  is  as- 
sured through  use  of  pilot  pins 
entering  the  film  perforations  from 
the  emulsion  side.  Precision  syn- 
chronization between  the  rotary 
focal  plane  shutter  and  the  inter- 
mittent movement  permits  100  per 
cent  of  the  light  entering  the  lens 
to  reach  the  film. 

The  camera  unit,  complete  with 
400  foot  magazine  and  motor, 
weighs  only  I  1  pounds.  Maga- 
zines are  of  advanced  coaxial 
double   compartment    design   that 


substantially  reduces  camera  bulk. 

Built  in  the  camera  is  a  signal 
generator  and  automatic  electric 
start  mark  system  for  both  pic- 
ture and  sound.  Instant  inter- 
changeability  of  the  motor  and 
magazine  and  rapid  self-threading 
are  additional  features. 

Check  NP  #2  in  the  New  Prod- 
ucts Form  for  complete  data.       ^' 

Vertical  Optical  Printers 
Now  Available  in  Five  .Models 

^  Now  available  are  fixe  models 
of  the  Emby-Homrich  \'ertical 
Optical  Printer. 

There   are   two   models   of   the 


Midwest 
MITCHELL 
SALES  &  SERVICE 


Mitchell  35mm  BNC»35mm  NC  • 
35mm  HiSpeed  •  35mm  MARK  II  reflex  •16mm  Mitchells  •  Blimps 


RENTALS  &  SERVICE 

Mitchell   •    Arriflex  •  Bell  &  Howell  •  Others 

Gear  HeacJs  •   Fluid   Heads  •  Zoom  Lenses   •  Other  Accessories 


All  RENTAl  EQUIPMENT  IS  WHOLIY  OWNED  AND  MAINTAINED  IN 
OUR  SHOP.  All  equipment  Is  pre-tested  under  use-conditions  before 
release  from  our  stock. 

Vil'TOR  DIM  i\  m  rOMPlW 

250  Piquette  Ave. 
Detroit  2,  Michigan 
TRinity  2-7229 

Write  for  our  Equipment  Rental  Price  List 


Emby-Homrich  Optical  Printer 
for    Slide,    Filmstrip    Duplication 

46mm  version  —  the  standard  and 
new  model  with  photocel  for  auto- 
matic exposure  control.  These 
printers  are  primarily  used  for  the 
making  of  internegatives  by  photo 
finishers  throughout  the  world. 

Internegative  sizes  can  be  full, 
square  or  Vi-lll  as  the  operator 
chooses.  For  example,  from  a  35- 
mm  slide  an  internegative  can  be 
made  in  the  '/2-127  size  to  make 
2x  or  3x  prints.  Or  a  full  127 
negative  can  be  made  if  a  5x7 
or  8  X  10  print  is  desiiei. 

An  internegative  can  be  made 
from  a  16mm  frame.  Portions  of 
a  larger  transparency  can  be  crop- 
ped. In  the  other  direction,  an 
internegative  can  be  made  from  a 
transparency  as  large  as  4x5. 

.An  accurate  reflex  viewer  shows 
the  operator  the  size,  sharpness 
and  brightness  of  the  image  being 
printed.  The  mirror  returns  im- 
mediately after  each  exposure. 
Negatives  can  also  be  made  from 
opaque  copy  as  large  as  8x10. 
Thus  a  negative  can  be  made  from 
a  print  in  cases  where  the  original 
negative   is  lost  or  not  available. 

The  new  photocell  on  the  Em- 
by-Homrich optical  printer  makes 
internegative  printing  simpler, 
faster  and  much  more  accurate  in 
the  hands  of  inexperienced  help. 

The  46mm  model  is  also  a 
"super  slide"  (sq.  127)  production 
printer.  Provision  is  made  for  auto- 
matic operation  in  large  quantity 
duplicating. 

The  35mm  version  of  the  Em- 
by-Homrich vertical  printer  has 
three  models  —  the  standard,  plus 
one  with  a  photocell  and  one  with 
the  photocell  as  well  as  a  built-in 
light  source  with  a  dialable  filtra- 
tion system.  This  permits  the  op- 
erator to  select  any  amount  of 
cyan,  magenta,  yellow  filtration 
merely  by  turning  calibrated  dials. 
These  printers  are  similar  in  all 
respects  to  the  46mm  models  ex- 
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cept  they  lead   with    35mni    fihii. 

Either  four  sproclcet  ( single  frame ) 

or    8    sprocket     (double    frame) 

prints    are   made.    These    printers 

are  widely  used  as  production  slide 

duplicators  or  as  printers  of  master 

film   strips. 

Check    NP    #3    for    additional 

details.  S' 

*        *        * 

SuperVt  i<le  Short  Focal  Leii^ 
Added  to  Kiihl  Optirul  Line 

■fr  The  SupcrVV  idc  One  Four  is 
being  added  by  the  Buhl  Optical 
Company  to  its  line  of  extremely 
short  focal  length  SuperWide  pro- 
jection lenses. 

The  SuperWide  One  Four  is  a 
fully  corrected  and  coated  f;3.0 
lens  with  a  1 .4-inch  focal  length. 
It  covers  transparencies  of  every 
size  from  sub-miniature  to  super 
slides,  drastically  reducing  required 
projection  distances  and  producing 
much  larger  images  than  can  be 
obtained  with  a  conventional  pro- 
jector lens. 

For  example,  the  Buhl  Super- 
Wide  One  Four  uses  only  58 
inches  to  project  sharp  48-inch 
wide  pictures  from  35mm  double 
frame  film  slides,  while  a  con- 
ventional 5-inch  lens  would  re- 
quire 15  feet.  Picture  brightness, 
screen  size  for  screen  size,  is  equal. 

For  complete  data,  check  NP 
#4  in  the  Request  Form.  i^' 

s  *  * 

.NfW    Film  Leader  .Material 
AniioiiiK'ed  by  Neimiade.  Inc. 

"'■  .-\  new  film  leader  material  has 
been  announced  by  Neumade  In- 
dustries. Inc.  of  New  York.  The 
stock  from  which  the  leader  is 
made  does  not  require  scraping  to 
produce  a  splice  as  there  is  no 
emulsion. 

16mm   leader,    both   sound   and 


SLIDEFILM    DIRECTOR 
-SALESMAN- 

Largc  iiiidwfsturn  film  producer 
needs  e.\perienced  and  creative 
slidefilm  director  —  salesman. 
Tremendous  opportunity  for 
someone  who  knows  the  business 
and  is  willing  to  work.  Please  sub- 
mit resume  and  salary  requir- 
nients.  Write: 

Box    BS-63-1A 
BUSINESS  SCREEN   MAGAZINE 

7064     Sheridan     Rd  •        Chitogo     26,     III. 


silent,  is  available  in  black,  white, 
red,  blue,  grey  and  yellow.  Colors 
will  not  fade  as  they  are  impreg- 
nated in  the  film  base  itself.  Now 
it  is  possible  to  color  code  all 
prints,  not  only  identifying  head 
and  tail,  but  by  type  and  subject 
as  well.  8mni  and  35mm  leader  is 
also  available  in  limited  color 
choices. 

Check  NP  #5  in  the  convenient 
Request  Form  for  additional  de- 
tails, y. 

:::  *  -^'- 

Ne«   .>,000-\\alt  Spot  Lamp 
Produced  liy  Studio  I.i<;litiu<: 

■■  De\elopment  of  a  new  5.000- 
watt  spot  lamp  which  has  been 
studio-tested  and  pilot-modeled 
has  been  announced  by  the  Studi  i 
Lighting  Company  of  Chicago. 
Production  of  these  lamps  for  pro- 
ducer rental  use  is  now  under  way. 

Outstanding  features  are  size 
and  weight,  which  has  been  re- 
duced by  approximately  45  per 
cent.  Size  has  been  decreased  by 
five  inches  in  both  diameter  and 
length  from  the  5:<W  spots  avail- 
able in  the  industry. 

Adequate  cooling  is  obtained  by 
the  same  system  used  in  the  Studio 
Lighting  Company's  10,000  watt 
Super  Spot. 

Other  features  in  the  lamp  in- 
clude new.  high-'mpact  aluminum 
castings  throug*io.t,  removable 
lens,  extended  ears  for  scrims, 
doors  and  gels.  The  burner  system 
is  designed  to  rapidly  dissipate 
heat,  thus  reducing  burner  damage 
and  maintenance  cost!.  Ch;ck 
NP  =6  for  more  details  from  the 
manufacturer.  g' 

*  *  * 

Terado   <!orp.    Ifa»   Portable 
Po«er  Pack  lor  T\   New  <  !aniera 

i"  A  new  CinePower  25  portabb 
power  pack,  tested  and  approved 
for  TV  news  camera  operations, 
has  been  developed  by  Terado 
Corp. 

The  power  pack  operates  all 
1  10  volt  60  cycle  AC  cameras 
within  its  capacity.  It  features  self- 
contained  inverter  with  battery  en- 
closed, leather  case  with  shoulder 
strap.  Weight  is  1 3  pounds.  For 
complete  information,  check  NP 
=  7  in  the  request  form.  Q' 

*  *  * 

Photograpliie  TV  Ree<ir(linf; 
Unit  Designed  l>y  Palmer  Films 

■it  A  16mm  photographic  televi- 
sion recording  unit  designed  to  pro- 
duce simplified,  high  quality  full- 
frame  film  records  from  broadcast 
or  closed  circuit  transmission,  or 
from  tape  playback,  has  been  an- 
nounced by  W.  A.  Palmer  Films. 
The  package  includes  a  camera, 
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FOR    BEST   QUALITY   AND   FASTEST 
SERVICE   IN   FILM    PROCESSING... 

Complete  processing  services  in  35  mm  and  16  mm 
black  &  white  or  color. 


GENERAL    FILM    LABORATORY    INC. 

66  Sibley,  Detroit  1,  Michigan   •    Phone  WO  1-7818 
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77  Years  of 
Quality  Productions 

• 

A   recently   filmed   series 
of    15   quarter   hours,   has   been 
selected  for   nation-wide  TV   in 
competition   with   85   series  submitted 
from   coast-to-coast. 

FACILniES: 

Permanent,  creative  and  salaried  Producer, 
Directors,  Script  Writers,  Animators  and  Tech- 
nicians. Company  owned  3,300  sq.  ft.  sound- 
proof, air-conditioned  sound  stage,  narration 
booths,  editing  and  screening  rooms,  studio 
and   portable   equipment. 

SERVICES: 

Motion  Pictures  —  Public  Relations  and  Public 
Service,  Industrial,  Educational,  Sales  Training, 
Reports  and  Animated  and  Live  Action  TV 
Commercials.   Also   Slidefilms. 

"Located  oufside  the  high  rent  district" 

Walter  G.  O'Connor  Company 

100  N.   Cameron  St.  Horrisborg,  Pa. 

Phone    CEdar  4-592S 


EASY!  AUTOMATIC! 
16m  FILM 
INSPECTION. . . 

Unmatched  for  quality  and  dependability, 
Paulmar    Film    Inspection    Mactiines    are 

used  in  film  libraries  ttie  world  over.  Offer- 
ing selective  detection  for  film  defects 
such  as  breaks,  tears,  Scotch  tape,  bad 
splices,  pulled  sprocket  holes,  etc.,  Paul- 
mar  brings  you  two  models,  the  Model  75 
and  the  Dual-Unit  Modern  Duplex,  design- 
ed to  fit  any  production  need. 


Note  These  Feotgres:  Plug-in  elec- 
trical components,  unitized  con- 
struction, alt  ball-bearing  drive 
motors  and  many  other  exclusive 
feotures  give  you  the  ultimate  in 
long  life,  dependability  of  per- 
formance along  with  maximum 
ease  of  maintenance.  Other  fea- 
tures: film  cleaning,  footage 
counting,  splice  counting,  and 
exclusive  automatic  safety  con- 
trols. Potented  design  provides 
moximum  ease  and  speed  of 
operation.  No  other  machine  like 
it  on   the  morketl 


Some   of  our  users:   Modern   Tolking    Pictures,   Inc.;   Walt   Disney 
Productions;  Shell  Oil  Co.;  U.  S.  Army;  U.  S.  Navy;  U.  S.  Air  Force  — many  others 


for  comp/efe  informafion  write.- 


PAULMAR,   INC. 

4444  West   Chicago   Avenue   ■  Chicago   51,   Illinois 


New  A-V  Equipment: 

(continued  from  page  213) 
a  newly  designed  Conrac  photo- 
graphic monitor,  and  an  integral 
sound  recording  unit.  It  records 
picture  and  sound  on  a  single 
piece  of  film. 

The  camera  incorporates  a  shut- 
ter   design    which    eliminates    the 


Palmer  TV   Film   Recorder 

shutter  bar  problem  and  permits 
recording  on  a  variety  of  film 
emulsions.  A  unique  film  trans- 
port system  features  a  fi.xed  regis- 
ter pin  and  rapid  film  pull  down. 
Absence  of  a  conventional  aper- 
ture plate  in  the  camera  prevents 
emulsion  pile  up  and  dirt  accumu- 
lation. 

Camera  and  monitor  are  per- 
manently aligned  and  housed  in  a 
combination  cabinet-carrying  case 
measuring  40"  x  27"  x  22".  For 
complete  data,  check  NP  irS  in 
the  request  form.  If 

New  Series  of  16nini  Projectors 
Unveiled  by  Associated  Electric 

r  Series  700  —  an  entirely  new 
group  of  16mm  sound  projectors 
—  has  been  introduced  in  Eng- 
land by  Associated  Electrical  In- 
dustries Ltd. 

Five  models  incorporate  ad- 
vanced features  and  are  note- 
worthy   for    ease    of    operation. 


quiet  running,  versatility  and  high 
quality  sound  and  picture  repro- 
duction, as  well  as  for  pleasing 
appearance  and  portability. 

Designed  by  Sound  Equipment 
Group  of  AEI  electronic  appara- 
tus division,  the  new  series  offers 
a  choice  of  projector  to  meet  all 
instructional  or  entertainment  re- 
quirements. Two  of  the  versions, 
700  and  701.  are  for  reproduction 
of  optical  sound  tracks. 

The  702  model  can  deal  with 
both  types  separately  or  simul- 
taneously, has  facilities  for  magnet- 
ic recording  and  a  four-way  mixer 
control  panel.  This  enables  speech 
or  music  to  be  recorded,  sound  to 
be  totally  or  partially  erased  and. 
with  half-stripped  film,  the  sound 
10  be  transferred  from  the  optical 
track. 

All  models  except  700  and 
700R  have  e.xternal  loudspeakers 
as  well  as  the  case-cover  speakers. 
Check  NP  ^9  for  additional  prod- 
uct data  9 
*       *       * 

Versatile  Stereo  Projector 
Shown  by  flonipco  Corporation 

~'~  A  versatile  slide  projector  has 
been  brought  out  by  Compco,  de- 
scribed as  a  new  version  of  its 
widely-used  stereo  equipment. 

A  feature  of  the  multi-use 
Compco  500  is  its  compact  styl- 
ing. The  housing  is  free  of  knobs 
and  gadgets.  All  controls  except 
one  are.  handily  located  on  a  sim- 
plified, recessed,  console  panel. 

Stereo  slide  projection  is 
achieved  in  the  Compco  500  by 
having  the  polarizing  lenses  be- 
tween the  slides  and  the  projec- 
tion lenses.  The  polarization  sys- 
tem is  easily  removable  for  the 
showing  of  2  X  2  slides.  Both 
types  of  image  projection  are 
easily  adjusted,  vertically  and  hori- 
zontally, by  the  single  control  on 
the  lens  housing. 

The   Compco    500   has   a   new 


A  CONVENIENT   REQUEST   FORM   FOR   PRODUCT   DATA 


□  NP  #   1:      Siemens      16    16 
Sound  Projectors. 

□  NP  #  2:    Eclair  Reflex   Mo- 
tion Picture  Camera 

Q]   NP  #  3:  Emby-Homrich  Op- 
tical Printers 

□  NP  #  4:     Buhl     SuperWide 
Short  Focal  Lenses 

n   NP  #  5:    Color    Leader   w/ 
non-scrape  surface 

□  NP  #  6:    5,000-watt    Studio 
Spot  Lamps 


Q  NP  #  7:  Cine  Power  Portable 
Power  Pack 

n  NP  #  8:  Palmer  16mm  Tele- 
vision Recorder 

□  NP  #  9:  Series  700  16mm 
Sound   Projectors 

□  NP  #  10:  Compco  ".^OO" 
Slide  Projector 

□  NP  #11:  T/A  Fluid  Pan  Tri- 
pod Head 

□  NP  #  12:  The  Oravisual  Por- 
table Lectern 


□  NP  #   13:  GE  Type  Light  Meter 

ATTACH     LETTERHEAD     &     MAIL     TO     THE     NEW     PRODUCTS     DESK 

c/o  Business  Screen,  7064  Sheridan  Road,  Chicago  26. 


214 


BUSINESS    SCREEN 


VSaSESgBBWS^^MBOm 


^ 


Compco's  "500"  Projector 

stereo  slide  Ciirricr  uiih  an  elec- 
tronic shutter  that  automatically 
dims  the  twin  lamps  during  slide 
changes.  The  slide  section  is  also 
designed  to  accommodate  the  Aire- 
quipt  automatic  2x2  slide  chang- 
er as  well  as  Compco's  2x2  slide 
carrier. 

Check   NP   =10  in  the   request 
form  for  complete  information.    Q' 
*        *        * 

N»'«  Fhii<l  F'iiii  'rripoil  llcnil 
Uesi^iii-il  In   T\    Mfy.  Corp. 

"A"  A  new  professional  quality 
fluid  pan  head  for  S  and  16mm 
movie  cameras  is  being  introduced 
by  TA  Manufacturing  Corp. 

Called  the  Thomas  Fluid  Head, 
this  new  instrument  is  designed  for 
use  on  either  standard  screw-mour.t 


T;A   Fluid    Pan   Tripod    Head 

tripods,  or  on  its  own  9-inch  mini- 
pod  tubular  legs.  The  entire  pan 
and  tilt  action  utilizes  an  all-visco- 


dyne  fluid  principle  proprietary  to 
the  manufacturer. 

Ihe  Thomas  fluid  head  with 
minipod  legs  offers  great  versatili- 
ty in  use,  often  relieving  the  cine- 
matographer  of  the  burdensome 
standard  tripod  in  the  field.  The 
minipod  levels  itself  on  any  exist- 
ing field  setup  such  as  automobile 
hoods,  tables  or  benches.  For 
complete  information,  check  NP 
=  I  1  in  the  request  form.  H' 

*        *        * 

i\i*\%'  I.rfli'ni  is  1  j;;lll^\ri;:lll. 
(!<illa|>sihl(>  iiiul  l'(»rlalil<' 

";•''■  A  line  of  lightweight  aluminum 
floor  and  table  model  lecterns 
which  can  be  collapsed  for  easy 
carrying  or  storage  has  been  pro- 
duced by  The  Oravisual  Company. 

The  portable  elevator  lectern 
can  be  raised  or  lowered  a  full  12 
inches  to  accommodate  all  speak- 
ers, no  matter  how  short  or  tall. 
Actually  two  lecterns  in  one,  it 
can  be  converted  to  a  table  model 
simply  by  lifting  off  the  upper  sec- 
tion. 

Made  of  aluminum,  clad  in  at- 
tractive walnut  grain  plastic,  the 
portable  lectern  weighs  27  pounds, 
and  can  be  folded  to  a  compact 
3'/2"  X  24"  X  46"  for  easy  carrying 
or  storage.  Check  NP  =12  for  ad- 
ditional product  data. 
^        *        * 

GE  Reduces  Light  Meier  Price, 
Has  New  Expo§iire  Calculator 

"'-  General  Electric's  large  lamp 
department  has  announced  a  price 
reduction  and  a  photographic  ex- 
posure calculator  for  its  improved 
Type  213  light  meter. 

New  meter  prices  are  $17.50  for 
one  and  $  1 5  for  each  in  lots  of  six. 
Prices  have  been  $19.50  each  and 
$15  apiece  for  24  or  more. 

The  Company  for  the  first  time 
is  making  available  to  purchasers 
a  calculator  which  makes  the  meter 


J    VISUAL   AIDS 


o 

2 

Q 

2 

I    lu 

Q 

2 


cJ^loud    t  lorli 


>if 


COMPOSER 
If^  ARRANGER 


To 
Date: 


Original  Music  for  51  Motion  Pictures 
Original  Songs  for  27  Live  Shows  and 
Sales  Meetings . . . 


JINGLES  FOR   RADIO  AND  TELEVISION 

Complete  "package,"  if  desired,  including  Orchestrations, 

Vocal  Arrangements,  Recordings,  and  Musicians. 

LLOYD  NORLIN  MUSIC  PRODUCTIONS 

781    Seventh   Avenue 

New  York    19,   N.   Y. 

CI  6-0499  A/ 212 


2509   Thayer   Street 
Evanston,   Illinois 
328-2731    A/C  312 
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SLIDE  FILMS 

SEYMOUR 
ZWEIBEL 
PRODUCTIONS 
INC. 

ELEVEN  EAST  FORTY-FOURTH  ST.  NEVi^  YORK  CITY 
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^^SALESMATE 


RIMS  •  REHTAIS 
SERV/ICE 


OUR  FACILITIES  ARE  FULLY 
INTEGRATED  AND  COMPLETE 


16  WEST 


Glen  McGowean  &  Son 

CORRELATED    FILM    SERVICE 

161  East  Grand  Avenue 

Chicago  IL  Illinois 
PHONE:  943-7742-3  A/C  312 


Specializing  in  16  and  35  mm 
Motion  Picture  Editing  Services 


Completely  Equipped  With  Editing 

and 

Screening  Facilities  Designed 

to  Meet  the  Needs  of  Agency 

and  Motion  Picture  Producers 


New  A-V  Equipment: 

usable  for  photographic  exposures. 

The  free  exposure  calculator  ac- 
companying each  meter  is  a  small 
I  plastic  card  which  fits  into  the 
leather  case  behind  the  meter.  It 
can  be  used  to  convert  incident 
footcandle  measurements  into  cor- 
rect F  slop  openings  and  shutter 
speeds  for  all  common  ASA  ex- 
posure indexes. 

Introduced  in  1962.  the  Type 
213  is  a  light-weight,  pocket-sized 
light  meter  which  operates  over  a 
range  of  5  to  5.000  footcandles, 
14  times  higher  than  previous 
pocket  models.  It  is  cosine-  and 
color-corrected  to  assure  accurate 
reading. 

Check  NP  =r  1  3  in  the  conven- 
ient request  form  for  additional  de- 
tails. Ig' 

GE's   Portable  Cinema   Lifjlil 
Cuts  Weif»ht  on  Location 

■A'  Film  cameramen  are  carrying 
less  weight  on  location  these  days. 
The  reason:  A  new.  light-weight, 
portable  light  source  wh-ch  many 
of  them  are  using. 

The  unit.  General  Electric  Com- 
pany's Cinema  Light,  weighs  only 
oVi  pounds,  including  its  sealed 
beam  lamp  and  nickel-cadmium 
battery  pack.  Besides  the  light 
weight,  TV  news  photographers 
like  the  added  advantages  of  "spot- 
less" beam  and  quick  recharge. 
The  unit  can  be  recharged  on  a 
rush  basis  in  10  minutes,  giving  an 
additional  three  minutes  of  light. 
Full  charge,  giving  10  to  12  min- 
utes of  light,  takes  only  60  min- 
utes. 

Cinema  Light  is  recharged  by 
plugging  it  into  household  current. 
For  photographers  on  th;  move, 
it  can  also  be  recharged  from  a 
car  battery  by  means  of  an  "in- 
verter." There  are  several  of  these 
devices  which  convert  low  voltage 
to  1 10-volts  available  at  about  $30. 
Among  these  are  Heathkit's  MP-10 
and  ATR's  12-T  RME    With  one 


of  these  devices,  photographers 
can  recharge  their  Cinema  Light 
units  while  driving  from  one  as- 
signment to  another. 

Cinema  lights  are  equipped  with 
a  wide-angled  3.400  K.  6..S00  can- 
dlepower  light  source,  the  DWH 
lamp.  This  lamp  can  be  used  wi.h 
wide-angle  6.5  mm  movie  brses. 
The  light  has  a  three-he ur  rated 
life.      "  S? 

*  *  * 

Camera  Alart  Offer.s  Three 
New  Beaver  Lab  Products 

■t-:  The  Camera  Mart,  Inc.,  New 
York,  is  now  exclusive  distributor 
for  three  new  Beaver  Labs  prod- 
ucts, specially  suited  for  motion 
picture  and  television  application. 

The  three  new  products  are: 
GTC-59.  a  lens  treatment  com- 
pound, which  acts  as  a  cleaning 
and  polishing  agent,  as  well  as  pro- 
viding anti-fog  protection. 

Liqui-tape  —  a  liquid  insulating 
tape  for  insulating  hard-to-tape 
places,  which  dries  to  a  hard  pli- 
able surface  and  will  not  crack, 
chip  or  peel. 

Contact  —  a  non-inflammable 
lubricator,  cleaner  and  restorer  of 
all  moving  parts,  leaving  no  gum- 
my deposits.  g- 

IVo-Scrape  Safety  Leader  in 
(Colors    Offered    by    Starex 

There's  a  unique  safety  film 
leader  that  requires  no  scraping 
and  \i  available  in  a  wide  variety 
of  colors.  The  non-flammable  ac- 
cetate  film  leader,  announced  by 
Starex,  Inc.  of  Kearney,  N.  J.,  can 
be  used  on  all  standard  splicers. 

Made  expressly  for  splicing,  it 
has  no  emulsion  for  film  editors 
to  scrape  off.  And  the  opportunity 
to  color-code  film  reels  according 
to  subject,  film  base,  etc.  is  an- 
other advantage  offered  by  Starex. 

Full  production  in  sizes  ranging 
from  8mm  to  90mm  is  expected 
early  this  year.  Get  details  and 
prices  from  the  company's  main 
sales  office  at  251  W.  42nd  St., 
New  York  36,  N,  Y.  •■ 


25  YEARS  OF  EXPERIENCE 


MOOD 


S/Afsr 


TITLE  MUSIC 

For  Every  Type  of  Production 

irtHtK.  ON  A  "PER  SEUCriON"  OR  "UNUMITED  USB"  BASIS 


For  Fall  DataiU  Wrila,  Wira  or  Phona 


'H^  /5  Product'ms.  Juc. 


17  EASr  4Stii  ST.,  N.  Y.  17,  N. 
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The  Ceaseless  Fight  on  PoHo 

Lfilrrlf    Picture    Persuades    \ie«ers    to 
Join    Mass   Oral    P<ili«    N'aecine   Fee<liiij{ 

Sponsor:  Lederle  Laboralorics  Division. 

Tule;  The  Last  Case  of  Polio.  20  min.  color, 
produced  by  Willard  Pictures.  Inc. 

■4  The  Last  Cast  of  Polio  urges  a  toast  to  the 
day  when  the  chain  of  infection  which  causes 
polio  may  finally  be  broken.  It  has  the  primary 
aim  of  persuading  the  viewer  to  join  in  mass 
oral  polio  vaccine  feedings. 

The  film  has  had  a  wide  circulation  since 
its  release  in  October.  1962.  notably  in  the 
Los  Angeles  area,  where  an  intensive  civic 
campaign  has  been  on  to  encourage  mass  feed- 
ings. Surveys  have  indicated  that  neighbor- 
hoods where  the  film  was  shown  had  a  sig- 
nificantly greater  percentage  of  people  who 
took  part  in  the  mass  feedings  campaign. 

Shows  How  Polio  Virus  Is  Transmitted 
The  Last  Case  of  Polio  contains  a  number 
of  episodes,  including  an  animated  one.  show- 
ing how  polio  viruses  are  transmitted  and 
their  primary  effect  in  humans.  It  explains 
that  treatment  for  polio  is  a  complex  process 
involving  not  only  the  physician  but  the  con- 
centrated attentions  of  nurses,  medical  tech- 
nicians and  physiotherapists. 

Historical  sequences  trace  the  history  of  the 
disease  from  ancient  times  to  the  severe  epi- 
demic in  New  York  in  1916.  which  claimed 
2.000  dead  and  9.000  paralyzed. 

Some  Poignant  Chapters  from  History 
The  film  shows  Franklin  Delano  Roosevelt 
shortly  after  he  was  struck  by  the  disease  in 
1921.  the  physical  treatment  work  of  Sister 
Kenny  beginning  in  1946.  and  Dr.  Jonas  Salk's 
discovery  of  a  vaccine  prepared  from  dead 
virus  in  1953. 

Dr.  Albert  Sabin.  in  I960,  first  produced  an 
oral  vaccine  which  has  now  been  fed  to  200.- 
000,000  people  with  entirely  satisfactory  re- 
sults. 

Much  of  the  picture  was  photographed  at 
mass  feedings  of  oral  polio  vaccine.  Production, 
quality  control  and  packaging  sequences  were 
produced  at  Lederle  Laboratories  in  Pearl 
River,  N.  Y..  as  Orimune.  Lederle's  oral  polio 
vaccine,  was  actually  being  manufactured. 

Principally  for  Health,  Medical  Groups 
The  film  is  principally  for  the  use  of  medical 
societies,  public  health  organizations  and  other 
groups  involved  in  the  promotion  of  polio  im- 
munization campaigns.  It  is  also  being  used 
by  schools,  civic  groups,  churches,  service  or- 
ganizations and  television  stations.  Distribu- 
tion is  the  Lederle  film  libraries  in  Pearl  River. 
N.  Y.;  Los  Angeles;  and  Mt.  Royal.  Quebec.  W' 
*        *        * 

Mapnasync  Receives  .\ir  Force  Order 

'-  Magnasync  Corporation.  North  Hollywood. 
Calif.,  has  received  an  order  in  excess  of  S232.- 
000  from  the  Rome  Air  Material  Area  of  the 
U.  S.  Air  Force.  The  Masgnasync  TR-l.SlO 
multi-channel  tape  recorder  is  used  by  the 
USAF  in  military  airports  to  record  pilot-to- 
tower  radio  transmissions.  ^ 


Staged  collisHiiii  i/ii'K  cjlccti  c/  ticiulcuts 


.  .  ami  aiiDllicr  scene  in  "Safety  Belt  fur  Susie 


Good  Saf(  In   Pic  lures  Arc  No  Accident 

Tlie.se    Keceiit    I  sefiil    New    S;ifel\    Films    Arc  Fiirlit  ied  l>\  K\tciisi%e  .Studies  of  Accidents 


THhe  HiiAtJLiNE  Phrase  clues  a  special  in- 
-*-  tercst  of  industrial-TV  commercial  —  and 
now  educational  —  film  producer  Charles 
Cahill  of  Charles  Cahill  &  Associates.  Inc.. 
Hollywood.  Out  of  a  long  experience  of  high- 
ly successful  production  of  commercials  for 
two  segments  of  industry  came  a  wealth  of 
background  and  understanding  of  the  special 
needs  and  problems  of  photography  related 
to  petroleum  and  automobiles.  Out  of  this.  too. 
grew  awareness  of  need  for  more  and  better 
films  on  traffic  safety. 

Out  of  pioneer  studies  on  accidents  made 
by  Cornell  University,  current  traffic  safety 
analyses  and  extended  studies  are  continuing 
at  Harvard,  the  University  of  California  at 
Los  .Angeles,  and  within  the  IJ.  S.  Public 
Health  .Service.  In  cooperation  with  these 
groups,  and  working  closely  with  many  state 
and  local  law  enforcement  bodies,  the  Cahill 
organization  has  built  a  library  of  a  dozen 
subjects,  with  about  as  many  more  projected 
for  1963. 

Pictures  Are  .\imed  at  .\dult  .Xudience 

Basically  the  films  are  aimed  at  adult  au- 
diences and  are  primarily  for  men  who  make  up 
the  "bulk"  market:  targets  are  fleet  operations, 
telephone  companies,  the  Armed  Forces,  and 
others  with  sizable  quantities  of  manpower  pi- 
loting vehicles  on  the  streets  and  highways. 

In  general,  the  films  stay  away  from  the 
shock  effect  of  "blood  and  gore",  for  while 
such  an  approach  makes  a  film  controversial 
and  thus  has  a  sound  effect  in  attracting  atten- 
tion, the  inherent  negative  quality  is  that  people 
tend  to  reject  the  unpleasant  and  forget  it 
as  quickly  as  possible.  Nor  are  these  "nuts  and 
bolts"  pictures,  though  generalities  are  avoided 
and  each  film  makes  its  points  specific.  Rather, 
to  make  the  points  readily  absorbable,  and  so 
that  the  audience  goes  away  remembering  the 
message,  each  has  an  element  of  story  to 
capture  and  sustain  interest. 

Safety  Belt  Can  Save  a  Child's  Life 

As  example  of  one  of  the  most  recent  of 
Cahills  films.  Safely  Belt  for  Susie  is  built 
around  U.C.L.. A. -staged  collisions,  using  an- 
thropometric dummies  and  dolls  simulating 
children,  which  forcibly  demonstrates  that  chil- 
dren of  a  year  or  older,  riding  with  presumed 


increased  safety  in  a  car's  back  seat,  should 
wear  safety  belts,  that  with  them  children  who 
otherwise  will  be  killed  in  an  accident  at  a 
seemingly  moderate  speed  of  30  or  40  miles  an 
hour,  can  live  to  prove  that  "safety  is  no  acci- 
dent." 

Casting  of  a  very  winsome  little  girl  and 
using  her  doll.  Susie,  as  a  device  to  warn  par- 
ents, results  in  an  emotional  approach  which 
combines  the  potential  of  tragedy  with  heart- 
warming tenderness. 

The  Effects  of  "Drinkinti  and  Dri\  iiig" 

Drinkini;  and  Privini;  is  slated  for  early  pro- 
duction as  a  followup  of  a  picture  done  last 
year:  the  newer  film  will  become,  in  effect,  a 
"synonym"  for  the  earlier  one.  giving  com- 
panies concerned  with  driver  education  a  pre- 
sentation of  the  same  basic  point  in  a  new  set- 
ling. 

I'arsiiii  Drivini;.  for  use  of  law  enforcement 
officers,  also  will  be  in  the  cameras  shortly  at 
the  2.2-mile  California  Highway  Patrol  track 
at  Sacramento,  where  90-degree.  "S"  and  bank 
turns,  use  of  a  tremendously  effective  "skid 
pan",  and  other  hazards  for  100-mile-an-hour 
speeds  will  show  how  to  drive  fast  and  still  keep 
the  car  under  control. 

Most  Films  .\re  Less  Than  1.5  Minutes 

Only  one  of  the  films  in  the  Cahill  library  is 
longer  than  \5  minutes.  Reasons  for  this  limita- 
tion were  suitable  length  for  an  educational 
picture;  the  fact  that  most  often,  though  each 
can  stand  on  its  own.  a  screening  is  part  of  a 
longer  program   in   which  one  or  more   spea- 

C.ahill's  picture  on  "Trailer  Safelif  shows 
proper    care    of    pleasure-boat    liilrh    to    car. 
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LINWOOD   DUNN,   asc 

Formerly  head  of  RKO  Studios  Effects  Oept. 

Designer    (Academy    Award)    Acme-Dunn 

Optical    Printer 

CREATIVE 
SPECIAL  EFFECTS 

Complete  Advisory,  Designing 
&  Technical  Services  .  .  .  Story 
Ideas  to  Motion  Picture  Screen 

"Ovt-r  30  Years  of  Major  Studio  Experience" 

Recent  Assiijninenls:  Bronslon  Company's  "55 
Da\s  at  I'ckiiij;."  Cinerama's  Seattle  Spatearium 
"Journey  to  the  Stars,"  Mirisch-L'nited  Artists 
"West  Side  Story,"  Children's  Hour"  and  "Two 
for  the  See-Saw,"  Hitchcock-Universal  "The 
Birds,"  Kramer-United  .\rtists  ".\  Child  Is  Wait- 
iirg  "  and    "It's  a  Mad,  Mad,  Mad,  Mad  World." 

The  experience  of  a  staff  of  the  finest  of 
Hollywood's  special  effects  technicians  is  now 
available  to  industrial,  educational,  television 
and  theatrical  motion  picture  production  com- 
panies and  film  service  organizations  through 
a  new  and  exclusive  franchise  plan.  This  as- 
sociation offers  the  latest  in  Hollywood's  in- 
novations and  techniques  through  the  tailored 
equipping  and  training  of  your  own  personnel, 
backed  by  the  prestige  and  technical  support 
of  Film  Effects  of  Hollywood. 

This  first  announcement  offers  a  limited  number  of 
exclusive     franchises     to     responsible     organizations. 

FILM   EFFECTS  of  Hollywood 

1153     N.     Highland     Ave,     Hollywood     38,     Calif. 
Phone:    HO    9-5808  Cable.    FIIMFX 


'OVERNIGHT  PRODUCTION" 


of 


8  mm  •  16  mm  •  35  mm 

. . .  Sales  Presentations 
.  .  .  Training  Films 
Limited  Animation  TV  Spots 

with 

Animated   Productions' 
new   FOTOMATION   Technique 

FOTO.M.\TION  produces  first-class,  be- 
lievable motion  pictures  from  stills  or  art 
with  O.xbeny  motorized  zooms,  pans  and 
dissolves  synchronized  to  sound  track.  We 
work  with  your  photos,  storyboards  and 
drawings,  or  provide  original  photography 
in  your  plant  or  on  location.  Special  cam- 
eras record  stills,  motion  pictures  and  stop 
action  in  the  same  take  session.  Inexpensive 
sound-color  films  can  be  ready  in  as  little 
as  a  week. 

Ca\l   Al   Stahl:   212   CO   5-2942 

for   sample  FOTOMATION   reel 
(AT&T  .  .  Breck  .  ,  £sso  .  .  Goodyear,  etc.) 

ANIMATED  PRODUCTIONS,  INC. 

1600   Broadway,    New   York    19 


Reel  Safety's  No  Accident: 

(continued   from   preceding   page   217) 

kers  appear;  and  increased  cost  of  prints  for 
longer  subjects. 

All  but  four  are  in  color,  and  three  titles 
were  not  made  by  Cahill  but  by  David  Show- 
alter  for  the  California  Highway  Patrol.  They 
include  Broken  Glass  ( 1 3  min. ) ,  a  study  of 
intersection  collisions;  The  Camera  in  Accident 
Investigaliun  (Showalter,  15  min.,  b&w).  show- 
ing how  to  use  the  camera  for  best  documen- 
tary results;  A  Day  in  the  Life  of  a  California 
Highway  Patrolman  (Showalter,  15  min.)  in 
which  .Art  Baker  goes  on  tour  with  the  Patrol; 
Fatal  Meeting  (  14  min.),  a  dramatized  study 
of  head-on  collisions;  Hence  Horsefeathers  ( 1 
min..  b&w),  basically  an  announcement  in 
which  an  anthropometric  dummy  in  test  colli- 
sions supports  the  value  of  safety  belts;  Impact 
(12  min.,  b&w).  showing  U.C.L.A.  fixed-bar- 
rier-type test  collisions  demonstrating  that 
"any  speed  can  kill  —  even  a  limited  speed 


Scene  above  shows  result  ivhcn  "Trailer 
Safeti/"    rules   aren't   followed    on    the    road. 

of  "only  25'  "';  None  for  the  Road  (12  min.), 
an  emotional  thought-provoking  approach  to 
the  social-drinking-driver  problem;  The  Revol- 
ver (Showalter.  18  min.),  giving  basic  train- 
ing for  enforcement  officers;  Routine  Stops 
(15  min.).  a  series  of  seven  vignettes  outlining 
points  providing  maximum  safety  for  officers 
dealing  with  traffic  volators;  Safety  Belt  for 
Susie  ( 1 1  min. ) ;  Safety  Through  Seat  Belts 
(13  min.,  b&w),  showing  anthropometric  dum- 
mies in  other  U.C.L.A.  test  collisions;  Stop, 
Look  and  Think  (10  min.).  animation  and 
live  action  combined  in  a  pedestrian  safety  film 
for  youngsters  age  5-10  and  their  parents,  with 
a  separate  2-minute  prologue  for  parents  in 
which  Art  Linkletter  stresses  need  for  repeti- 
tion and  emphasis  on  pedestrian  safety  at  home 
as  well  as  in  the  school;  Trailer  Safety  (12 
min.),  a  summary  of  tips  for  the  trailer  en- 
thusiast to  insure  maximum  safety  and  comfort 
in  road  operation  with  mobile  homes  and  boat 
trailers. 

Three  of  these  films  produced  last  year  were 
entered  in  the  competition  of  the  National 
Committee  on  Films  for  Safety.  They  took  a 
first  and  two  second-place  awards.  B" 

.\  INote  of  Editorial  Correelioii! 

*  Apologies  to  Britain's  K.  Lockhart-Smith 
for  the  inadvertent  caption  error  in  our 
Issue  Six,  page  50,  which  identified  him  as 
Dr.  Hugo  Ritter.  We  don't  err  often  but  when 
we  do,  we  make  a  complete  job  of  it.  Sorry!  g' 


»^  PILGRIM 
FILM      \ 
SERVICES,   I 
INC.         I 


i-  ANIMATION  PHOTOGRAPHY 


4  STANDS.  ..  I6M/M    AND    35MM 
Bin    i    HOWEIL.    MAURES    CAMikti 


§  TITLES 


HOT    PRESS. ..ANY    TYPE    STYtE 
ANY    LANGUAGE 

i  ART 

riLM    STRIP,    MOTION    PICTURE. 
ANIMATION 

0  OPTICALS 

FOR  16MM  AND  35  MM  PRODUCERS 

WIPES.    IRISES        SPIIT    SCREEN... 
FREEZE    FKAMl         BtOW    UPS... 

COlOfi     TITtfS     OPTICAllY     SUPFRED 
OVER     tlVE     ACTION 


PILGRIM 

FILM  SERVICES,  INC. 

2502    50th   Avenue 

Tuxedo,  Hyoltsville,  Maryland 

Phone  773-7072 


^m% 
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At  last... 

A  FILM  LEADER 
YOU  DON'T  SCRAPE! 


Made  expressly  for  splicing  ...  in  a 
full  range  of  colors  that  let  you 
color-code  any  film  to  your  own  sys- 
tem. In  all  sizes  from  8mm  to  90mm, 
perforated  and  unperforated.  Full 
inventory  of  fresh  stock  at  all  times. 

Wnle  for  full  details  and  prices 

STAREXiNc 

251  West  42nd  Street,  New  York  36,  N.  Y. 
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COMPCO 

professioitdl  iiuiility  n-ch  and  cans 
(irv  jirifiTrvtl  hv. . . 


the  ritslomers 
-^  of... 

GEO    W/       COLBURN 
LABORATORY,  fnc. 


Only   Compco   offers   *  a   new   dimension   in  i 
quality"  recognized  and  accepted  by  leaders  1 
in  the  movie  making  industry.  Compcos  su-  - 
perionty    is   attributed    to   ;i    new.    majoi^j 
advance  in  film  reel  construction — result- 
ing  in   truly   professional   reels   that   run 
truer,  smoother,  providing  lifetime  protec- 
tion  to  valuable  film.  Compco   reels  and 
cans   are    finished    in    a    scratch-resistant", 
baked-on  enamel,  and  arc  available  in  all/ 
16  mm. sizes — 400  ft.  thru  2300  ft.  For  details 
and  prices  write  to: 


COMPCO 


corporation 


1800   N     Spau< 


ing  Avp..  C»>>caQO  47.  I 


CHOICE   ^ 
OF    THE 

EXPERTS  I 

EMBY-HOMRICH 

35mm  — Stereo  — Super  Slide 

PRODUCTION  OPTICAL  PRINTER 

•  REDUCES-CROPS-ENLARGES 

•  Makes   Filmstrip   Mosters   from   Slides 

•  Positive  or  Negative  Color  also  B.&  W. 

•  AUTOMATIC    OPERATION 
•Photocell   Timing  — Dial   Filtering 

•  Precise    Pin    Registration    Available 

•  Proven  over  20  years  in  Leading  Labs. 

•  Lease  or  Finance,  Priced  from  $3,195. 
Emby    Photo  Machine    Co.,    Inc-L     A.  1 9,  Calif. 


fO«  Fumneit  information  vvmrt.- 

SICKLES  SALES  &  SERVICE  Co. 

6744   E.  CULVER  ST.   SCOTTSDAIE,  ARIZONA 


A  "Journev  Into  Friendship" 

\l'hen  we  received  an  invitation  last  month 
to  the  preview  of  a  new  Girl  Scout  film 
about  Ceylon,  we  asked  an  attractive 
yoiinf!  Ceylonese  girl,  Shirlene  de  Livera, 
to  attend  the  event  as  Business  Screen's 
guest  reviewer. 

Miss  de  Livera  is  in  this  country  learn- 
ing the  ins  and  outs  of  the  film  production 
business  as  an  assistant  at  Hossmore  Pro- 
ductions, New   York. 

By   Shiriene   il«-   I.ivt-ra 

\  Journey  Into  Friendship,  directed  by  Whea- 
ton  Galantine,  takes  you  on  a  delightful  28- 
minute  spin  into  friendship  in  the  scouting 
way. 

It  tells  a  fascinating  story  of  a  group  of 
young  people  —  the  Girl  Guides  and  Girl 
Scouts  of  different  nations  —  who  with  a 
courtesy  and  eagerness  to  serve,  with  a  sense 
of  responsibility,  with  a  love  to  improve  their 
skills  and  share  their  knowledge,  try  to  serve 
both  God  and  country  so  well.  Thus,  striving 
for  the  same  goal,  they  live  in  a  spirit  of  to- 


C.id  Scouts  from  Mexico,  the  I'.S.  and  Denmark 

getherness,  which  is  brought  out  quite  interest- 
ingly in  the  film. 

It  starts  out  rather  lazily  with  scenes  from 
Ceylon  —  the  brown  hills,  blue  waters,  and 
the  brown-bodied  people  of  Lanka. 

You  see  e.xciting  Peruvian  guides  in  three 
different  moods  .  .  .  dressed  in  uniforms  as 
nurses  aides  in  the  hospital,  mastering  the  art 
of  pottery  in  the  manner  of  ancient  Incas, 
and  in  a  much  lighter  mood,  dressed  in  their 
traditional  and  colorful  costumes  in  a  captiv- 
ating dance  at  a  Guide  festival. 

Between  scenes  we  are  taken  to  the  beautiful 
(concluded  on  the  following  page  221) 


EXTRA ! 

ICmm  and  3Smm  B.&W. 
IlEmSAL  rnOCESSlHG 


IN  THE  EAST  THE  BIG  NEWS  IS 


bebell  &  bebell 

COLOR  LABORATORIES,  INC. 

108  West  24th  Street  •  New  York  11 

PHONE:  WAtklns  4-8573  (Area  coile  212) 

C.%Ill.i':S:  L.VBSBEBELL.  NEW  YORK 

WRITE,  WIRE,  PHONE  FOR  PRICE  LIST  S-2 


siiootins!:  arotind  //■   •     ,  ,^ 

It  happens  lu  all  s;oiid  producers  now  and  then: 
the  next  time  yoii  have  shooting  requirements 
in  Washington,  you  can  do  away  with  all  the 
prohlenis  of  personnel,  equipment,  shipping, 
accommodation -hy  calling  .Milner-FenwicK, 
Inc,  .All  personnel  and  equipment  are  avail- 
ahle  at  rales  hjw  enough  to  make  sure  you  can 
handle  tlierii  u  itii  overhead  and  profit  to  .spare. 

EQUIPMENT:  16/35  Bllmped  Arries-Movlola  OoUy 
-Gear  Head  — Mobire  (2'/,  ton)  van,  equipped  with 
20  X  8  shoolrng  platform-Master  B/L-Color- 
trans-5K2K750  lights-tieavy  stage  cab)e-16mm 
mag.  records- 35/16mm  Acme  optical  camera- 
SeO"  Oxberry  — ptioto  aircraft-powdered  wigs. 
PERSONNEL:  directors- wnters-editors-cartoon 
artists  — tec  finical  artists  — illustrators- cameramen 
grips-electricians-production  assistants  — ac- 
tors—announcers— pilot— script  girls  — minutemen. 

We  haye  equipment  to  handle  anything  this 
side  ofa  re-enactment  of  the  British  arrival  in 
IHI2.  Ivxperienie?  The  only  shooting  in  Wa.sh- 
ington  we  ever  missed  was  the  one  of  Lincoln. 
(Someoullit  liy  the  nameof  liooth  wanted  lo do 
it  alone  — Ihey  ran  into  all  .sorts  iil'  Iroulile.l 

For  rates  and  inlnriiiation  I'all: 

Haltimore       .Mil,  l-ijjl      Hi.hy  W.ill 

Washington    ST.  :l-.tli.'>il     Kd  Hopper 

Cleveland       kll.  l-liS:i'i      Hnl.  or  Frank  (iold 


IsOK  Ma,  No  STaNiDSf 


Tkitt  rifhi.  Lowel'Lithls  ittacli  virtuilly 
everywhere,  without  stands.  Shootine  in  cramped 
quarters?  Flyin{  to  location  with  minimum 
equipment?  LoweMiihts  will  save  the  day.  They 
tape  up  on  walls  with  non-marrint  Ga((er-Tape, 
clamp  onto  pipes,  furniture,  moldings,  nail  onto 
objects,  balance  on  level  surfaces.  Work  great 
on  stands,  too!  Units  fit  in  your  pocket,  so  do 
the  folding  Barndoors  which  attach  instantly 
—  without  tools  —  to  all  R40  reflector  bulbs. 
towel  Light  system  saves  so  much  setup  time. 
it  pays  lor  ilsell  the  lirst  day  of  location 
shooting.  Fastest,  most  versatile,  most  compact 
incandescent   lighting   equipment  ever  designed! 


Fibre  case  9"  x  12  x  i'  with  5 
Lowel-Lights,  Gaffer  Tape,  space  for 
5  Barndoors  $34  50 

Vulcanized  fibre  case 

14"x22"  x6"witti  6 
LowelLights,  6  Barndoors,  2  P. I.e. 
stands. 3  25  extensions,  Gaffer  Tape, 
holders  for  6  R40  bulbs    $124.50 

Single  Lowel'Light  with  porcelain 
socket,  neoprene  cord,  Gaffer-Tape 
$6.95  /'-?"^ 

Lowel-Light   R40  Barndoor  $5.75  "■fefcCl 

GalferTape  12  yds.  $1.95/30  yds.  $3.95 


LOWEL-LICHT  PNOTO  ENCNR..   429  W.  94tll  ST..  N.  1. 


NUMBER  1  •  VOLUIViE  24 


219 


NATIONAL    DIRECTORY   OF   VISUAL  EDUCATION    DEALERS 


An  Eastman  Kodak  Film 
on  "Photography  At  ^  ork' 


EASTERN  STATES 


MASSACHUSETTS 


Cinema.    Inc.,    234 

St.,  Boston  16. 


Clarendon 


•  NEW  JERSEY  • 

Association  Films,  Inc.,  Broad 
at  Elm,  Ridgefield,  N.  J. 


•  NEW  YORK  • 

Association    Films,    Inc.,    347 

Madison,  New  York  17. 

Buchan  Pictures.  122  W.  Chip- 
pewa St.,  Buffalo  2,  N.  Y. 

Crawford,  Immig  and  Landis, 
Inc.,  480  Lexington  Avenue, 
New  York  17,  New  York. 

The    Jam    Handy    Organization, 

1775     Broadway,     New     York 
19. 

National  Cinema  Service,  71  Dey 
St.,  N.Y.  7,  WO  2-6049.  N.Y.C. 
RCA     audio-visual     distributor 

S.  O.  S.  Photo-Cine  Optics,  Inc., 

602  W.  52nd  St.,  New  York 
19. 

Training  Films.  Inc.,  150  West 
54th  St.,  New  York  19. 

Visual  Sciences,  599BS  Suffem. 

United  World  Films,  Inc..  1445 
Park  Ave.,  NY  29.  TR  6-5200 


•  PENNSYLVANIA  • 

Appel  Visual  Service,  Inc..  963 

Liljertv  Avenue,  Pittsburgh 

22. 

Audio-Visual  Equipment  Rent- 
al Service,  International  Film 
Center.  Sales  and  Repairs,  27 
South  17th  St.,  Philadelphia  3, 
LOcust  3-7949. 

Oscar  H.  Hirt.  Inc.,  41  N.  11th 
St.,  Philadelphia  7,  WAlnut 
3-0650. 

James  Lett  Company,  221  N. 
Second  St.,  Harrisburg, 
CEdar  3-5651. 

J.  P.  Lilley  &  Sons,  Inc.,  928  \. 

Third  St..  Harrisburg. 

The  Jam  Handv  Organization. 

Pittsburgh.    Phone:    ZEnith 
0143. 


USE  THIS  DIRECTORY  T( 


SOUTHERN  STATES 

•  GEORGIA  • 

Colonial  Films,  71  Walton  St.. 

N.  W.,  J  A  5-5378.  Atlanta. 
United  World  Films,  Inc..  287 

Techwood  Dr..  NW..  Atlanta. 

•  LOUISIANA  • 

Delta  Visual  Service.  Inc..  715 

Girod  St.,  New  Orleans  12. 
Phone:  JA  5-9061. 

•  MARYLAND  • 

Stark-Films  (Since  1920). 
Howard  and  Centre  Sts.. 
Baltimore  1.  LE.  9-3391. 


MIDWESTERN  STATES 


•  ILLINOIS  • 

Robt.    H.   Redfield,   Inc.,    1020 

So.  Wabash  Ave..  Chicago  5. 
Association     Films,    Inc.,     561 

Hillgrove,  LaGrange.  Illinois. 
Atlas   Film   Corporation.   1111 

South  Boulevard,  Oak  Park. 
The  Jam  Handy  Organization. 

230    North    Michigan    .\vt'nue. 

Chicago  1. 
Midwest  Visual  Equipment  Co.. 

3518  W.  Devon  Ave.,  or  27  N. 

Franklin  St.,  Chicago. 
United  World  Films.  Inc..  542 

S.  Dearborn  St.,  Chicago  5. 


•  MICHIGAN  • 

The  Jam  Handv  Organization, 

2821  E.  Grand  Blvd..  Detroit 
Zone  11. 


•  MISSOURI  • 

Swank's,  Inc.,  621  N.  Skinker 
Blvd..  St.  Louis  30,  Mo. 


•  OHIO  • 

Academy    Film    Service,    Inc.. 

2100  Pavne  Ave.,  Cleveland 
14. 
Films    Unlimited    Productions. 

137  Park  Avenvic,  Maiistifld. 
Fryan   Film   Service,   2929   Pros- 
pect .\ve.,  Cleveland  15. 

tIST  SERVICES  HERE 

Qualified  audio-visual  dealers  are 
listed  in  this  Directory  at  $1.00  per 
line  per  issue  on  annual  basis  only. 


Sunray  Films.  Inc.,  2005  Chester 

Ave.,  Cleveland  14. 
Twyman  Films.  Inc.,  329  Salem 

Ave.,  Dayton. 
M.  H.  Martin  Company,  1118 

Lincoln  Way  E.,  Massillon. 

WESTERN  STATES 

•  CALIFORNIA  • 

LOS  ANGELES  AREA 

Coast    Visual    Education    Co., 

5620  Hollvwood  Blvd.,  Holly- 
wood 28. 
The  Jam  Handv  Organization, 

305  Taft  Building,  1680  N.  Vine 
St.,  Hollywood  28. 
Photo  &  Sound  Company,  5515 
Sunset  Blvd.,  Hollywood  28. 

Raike  Company,  Inc. 
Audio-Visual  Center 

849  N.  Highland  Ave.  HO  4- 
1148,  Los  Angeles  38,  Calif. 

S.  O.  S.  Photo-Cine  Optics,  Inc. 
6331  Hollvwood  Blvd.,  Holly- 
wood 28. 

Spindler  &  Sauppe.  2201  Bever- 
Iv  Blvd..  Los  Angeles  57. 
Phone:  Dlnkirk  9-128S 

United  World  Films,  Inc.,  7374 
Melrose  Ave.,  Los  Angeles  46 

SAN  FRANCISCO  AREA 

Photo  &  Sound  Company.  116 

Natoma  St..  San  Francisco  5. 

Westcoast  Films.  255  Minna, 
San  Francisco  3. 


•  COLORADO  • 

Cromar.s'  (formerly  Audio- 
Msud  Center)  922  Bannock 
Denver  4 

Davis  Audio-Visual,  Inc. 

2149  S.  Grape  St.,  Denver  22. 

•  OREGON  • 

Moore's      .\udio-Visual      Center, 

1201  S.  W.  Morrison,  Portland 
5,  Oregon. 

United  World  Films.  Inc.  5023 
NE  Sandy  Blvd.,  Portland  13 

•  TEXAS  • 

.Association    Films,    Inc.,    16  2  1 

Dragon  Street,  Dallas  7. 

United  World  Films,  Inc., 

2227  Bryan  St.,  Dallas  1 

•  UTAH  • 

Deserct  Book  Company,  44  East 
Temple  Street,  Salt  Lake,  10. 


E  THE  BEST  IN  EQUIPMENT.  FILMS  AND  PROJECTION 


Photography  at  Work,  16mm,  45 
minute,  sound  color,  sponsored 
by  Eastman  Kodak  Company. 

->  This  film  pays  tribute  to  pho- 
tography's ever-increasing  contri- 
butions to  industry  and  research 
—  and  to  the  ingenuity  and  re- 
sourcefulness of  industrial  photog- 
raphers. A  wide  range  of  action  is 
covered  —  from  going  inside  a 
baking  cake  to  a  halt-mile  vacuum 
chamber  filled  with  whirling  pro- 
tons. 

Narrated  by  NBC  news  com- 
mentator Chet  Huntley,  the  film 
takes  viewers  into  research  labora- 
tories and  plants  of  19  companies 
where  photography  is  used  as  a 
research  or  operational  tool. 

Among  the  "stars"  of  the  pic- 
ture are  fiberscopes  that  bend  light 
around  corners,  printed  circuits 
that  control  spacecraft,  seismo- 
graphs that  interpret  geophysical 
structure  and  aerial  photographs 
that  guide  highway  construction 
and  traffic  studies. 

At  one  point,  the  camera's  eye 
is  even  found  inside  a  baking  cake 
in  a  research  laboratory  of  the 
Monsanto  Chemical  Company. 
Monsanto,  manufacturer  of  some 
of  the  ingredients  used  in  pre- 
pared cake  nii.xes.  ingeniously 
combihed  a  pan.  quartz  rod  for  a 
light  source,  lens  tube  and  pulse 
camera  set-up  to  study  the  reac- 
tion of  the  leavening  agents. 

The  film  opens  with  a  brief 
summary  of  the  evolution  of  pho- 
tography in  industry  and  closes 
with  scenes  at  Edwards  Air  Force 
Base  in  California,  and  the  Bausch 
and  Lonib  Company  in  Rochester 
showing  one  of  photography's  most 
exciting  new  techniques:  fiber  op- 
tics. 

Other  scenes  show  how  photog- 
raphy plays  a  part  in: 

Exploring  for  oil  in  Texas  with 
personnel  of  Geophysical  Survey, 
Incorporated. 

Streamlining  progress  reports  at 
the  H.  J.  Heinz  Company  in  Pitts- 
burgh. 

Unraveling  the  mystery  of  fiber 
flow  at  the  Mead  Paper  Corpora- 
tion's Central  Research  Laborato- 
ries. 

Recording  historical  highlights 
at  the  National  Cash  Register  Com- 
pany, Dayton,  Ohio. 

The  film  is  another  in  Eastman's 
informational  film  series.  Prints 
can  be  borrowed  by  writing:  Au- 
dio-Visual Services.  Eastman  Ko- 
dak Company,  Rochester  4, 
New  York.  R- 
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BUSINESS    SCREEN 


■MBiinHllllllWW 


MS 


SLIDES 

•CONCEPT 

•  DESIGN 

•  PRODUCTION 

All  Technical  Services 
in  One  Center  .  .  . 
Designed  to  Meet  Your 
Individual  Needs,  Budget 

Admaster  prints 

425  Park  Ave.  S.,  N.Y.C.  •   OR  91134 

SLIDE  SERVICES  •  FILM  STRIPS  •  PRESENTATIONS 


M 


QUALITE 

QUALITY 

QUALITAT 

QUALITA 


Our  service   means  the   same 
in    any    language    .  .    . 

6mm  B  &  W,  neg/pos  and  reversal 
rocessing  &  printing.  16mm  color 
!versal  duplicating. 

tling  Color  to  B  &  W  Prints 

jtical  Effects  Cutting  Rooms 

Eastmancolor  35mm   Printing 
16mm  TV  Newsreel   Express  Processing 
and  Printing  Services. 
Some  of  Our  Clients: 
B  S,  N  B  C,  C  B  C.  S  H  A  P  E,   N  A  T  0,  Radio- 
'■Francaise,  Paris  TV,  French  Atomic  Energy 
jthority,    TV    Luxemburg,   Tele    Monte-Carlo, 
nited    Artists,    Columbia    Pictures,    Warner 
■others  Pictures,  etc. 

for  personaf  offenfion,   write 

Emile    Leze,    General    Manager 
'  ABORATOIRES 

VITFER 

1     rue    Charles-Marie    Wtdor,    Paris    16,    France 
Phones    AUT   88-05   -   MIR   53-50 


A  "Journev  Into  Friendship"! 

(CO.S  llNLl-l)  1  RO.M  THE   PRECEDING  P.AGE  219)1 

Cabana  in  Mexico.  A  residential  center,  it  is 
located  in  Cuernavaca  and  operated  by  the 
Guides.  Here  they  interest  themselves  in  dif- 
ferent activities  such  as  painting  and  pottery, 
playing  games  and  even  sightseeing. 

Wonderful!  —  and  your  wonder  is  given  a 
big  lift  as  you  see  the  Guides  of  Denmark  in 
the  beauty  of  their  countryside,  bicycling  after 
their  leader  in  a  troop  or  walking  in  the  woods. 

Finally,  we  are  given  a  glimpse  of  the  eye- 
catching loveliness  of  the  landscape  and  the 
graceful  native  costumes  of  the  people  of  Cey- 
lon. Here  the  Guides  work  and  share  their 
knowledge  with  the  poor  villagers.  They  teach 
the  girls  to  sew.  or  cut  and  wash  the  unkempt 
hair  of  a  little  child. 

The  social  life  of  the  Guide  is  not  neglected. 
For  after  an  interesting  day's  work,  attired 
beautifully,  she's  ready  for  anything,  an  excit- 
ing date,  or  a  quiet  evening  with  her  books. 

Exciting  scenery  of  four  different  countries, 
pleasant  music,  a  fair  story  with  the  warm  and 
intimate  voice  of  the  narrator,  Alexander 
Scourby.  make  this  film  a  tremendous  suc- 
cess, g' 

More  Profile  from  Livestock 

Sponsor:    United  States  Steel  Corporation. 

Title:   Modern   Trends  in  Snine  Production. 
20  niin.  color,  produced  by  The  Jam  Handy 
Organization. 

.Audiences  at  the  Centennial  Festival  for 
.Agriculture  considered  this  basic  motion  pic- 
ture on  an  important  segment  of  farm  economy 
.is  the  kiiid  of  directly  useful  picture  for  rural 
use. 

Its  purpose  is  to  present  the  most  up-to-date 
methods  for  better  swine  production,  in  both 
confinement  and  pasture  systems.  These  are 
explained  to  farm  viewers  by  a  recognized 
authority.  Bernard  Ebbing,  swine  specialist  for 
the  Rath  Packing  House.  Waterloo.  Iowa.  Mr. 
I  bbing  is  a  nationally-known  lecturer  and  judge 
of  prime  hogs.  He  introduces  the  picture  and 
serves  as  its  most  competent  narrator. 

The  camera  swings  through  swine-raising 
facilities  in  Iowa.  Indiana  and  Ohio  as  the 
track  serves  to  point  out  the  fundamental  prin- 
ciples of  successful  hog  farming.  As  the  first 
comprehensive  picture  to  be  made  on  this 
subject  for  many  years,  it  will  prove  most  use- 
ful to  growers  as  well  as  ag  school  and  college 
audiences.  The  picture  is  being  distributed  by 
1 1.  S.  Steel,  directly  from  its  Pittsburgh.  Pa. 
film  library  facility.  R' 


Film   Producers   for 
Industry  •  Theatres  •  Television 

SINCE    1935 

MOTION   PICTURE   SERVICE   CO. 

I2.'>     Hyde    .S|.,    .'^:iii     Friui<i>c<i    2,    (!alif. 
ORdway  3-9162 

Grrald  L.  Karski.  I'm.  ■  Ilarulil  A.  Zcll.  Vice-Pres. 


ALL 
UNDER  ONE   ROOF 

FILMSTRIP 
MASTERING 

BALANCED    COLOR 
ANY    SIZE    MATERIAL 
ART    &   TRANSPARENCIES 
LETTERING    &    HOT    PRESS 
ART   SERVICE 
SPECIAL    EFFECTS 
CUTTING    &   CANNING 
PRODUCT    PHOTOGRAPHY 

SLIDE 
DUPLICATING 

COLOR    CORRECTED 
AUTOMATIC    MOUNTING 
IMPRINTING 


RUSH    DELIVERY 
Service    Available 


7401    Melrose  Avenue 

Hollywood  46,  California  •   OL  3-5115 


CHAPMAN  5 

PRODUCTIONS,  INC. 

1-112       VS'         GLEINOAKS       BLVD 
GLENDALE      1       CALIFORNIA 

we're   proud 
of  ou  r  clients 
—  here   are   o    few.- 

IBM-W.R  FULLER 
-FLYING  TIGERS- 
CALIF,  TURKEY  BD. 


SOUND  RECORDING 

at  a  reasonable  cost 

High    fidelity    16    or    35.    Quality 

guaranteed.  Complete  studio  and 

laboratory  services.  Color  printing 

and    lacquer   coating. 

ESCAR 

Motion  Picture  Service 

7315   Carnegie   Ave. 
Cleveland  3,  Ohio 
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—  A  — 

Academy  McLarty  Productions,  Inc 99 

Acme  Film  Laboratories,  Inc.       69 

Admaster  Prints,  Inc.  --1 

Altschul,  Gilbert,  Productions,  Inc.  209 

Animated  Productions,  Inc.  -18 

Animation  Equipment  Corp.  188 

Ansco.  Div.  of  General  Aniline  &  Film  2 

Arriflex  Corporation  of  .America  6 

.Association    Films.    Inc.  36 

.\tlas  Film  Corporation  94 

.Audio  Productions,  Inc.  19 

—  B  — 

Bav  State  Film  Productions,  Inc.  35 

Bebell  &  Bebell  Color  Labs.,  Inc.  219 

Becker,  .Marvin.  Films  209 

Bekins   Film  Service  Center  IS 

Beseler,  Charles  Compan\-  191 

Better  Selling  Bureau  -17 

Boldt.    OBrien  1S3 

Bostwick,  Spencer's,  Planfilm  92 

Bra\-  Studios.  Inc.  200 

Brink  Scripts  200 
Busch  Film  and  Equipment  Company        26 

Bvrnes,  Tom  183 

Bvron,  Inc.  9.  10 

-C- 

Cahill,  Charles  &  Associates,  Inc.  210 

Calvin  Productions,  Inc.  39 

Camera  Mart.  Inc.,  The  50 

Camera  Ser\ice  Center,  Inc.  64 

Canyon  Films  of  -\rizona.  Inc.  75 

Capital  Film  Laboratories,  Inc.  13 

Capitol  Library  Services  20 

Centron  Corporation  73 

Chapman  5  Productions,  Inc.  221 
Cinecraft-Continental   Productions,   Inc.     57 

Cinerama,  Commercial  Film  Div 87 

Cinetest  206 

Coe-Peacock.  Inc.  55 

Colburn.  George  W'.,  Lab,  Inc.  16 

Coleman  Productions,  Inc.  95 

Color  Reproduction  Compans  45 

Color  Service  Company,  Inc.  63 

Colour  Film  Serxices,  Ltd.  102 

Compco    Corporation  219 

Comprehensive    Filmtreat  -32 

Consolidated  Film  Industries  .5.3 

Copley  Productions  178 

Corelli-Jacobs  Film  Music,  Inc.  84 
Countrvman-Klang  Film  Productions 

Inc.  196 

Crawlev  Films   Limited  210 

Creati\e  .\rts  Studio,  Inc.  181 

—  D  — 

D4  Film  Studios.  Inc.  85 

Depicto  Films  Corporation  67 

Douglas  Film  Industries  49 

Du  .\rt  Film  Laboratories,  Inc.  21 

Dudle\',  Carl   ( Cinerama )  87 

DuKane  Corporation  24 

Duncan.  \'ictor,  &  Company  212 

Dunn.  Cal.  Studios,  Inc.  70 
Dvnamic  Films.  Inc.                           24.  .38.  40 

—  E  — 

Eastman  Kodak  Company  165 

Elektra    Studios,    Inc.    .   ' 207 

Escar  .Motion  Picture  Service  221 

-F- 

Fairbanks.  Jerr\-,  Productions  65 
Fairchild  Camera  and  Instrument  Corp.      17 

Farrell,  Matt.  Productions,  Inc.  190 

Fiberbilt  Sample  Case  Co.,  Inc.  86 

Film  Effects  of  HolK'xvood,  Inc.  218 

Film  Producers  Guild  Ltd.,  The  54 

Filmack  Studios  207 

Filmex.  Inc.  83 

Filmprint  Serxites  Limited  72 


Fischer  Photographic  Laborator\-.  Inc.  199 

Fisher,  Robert.  Productions  185 

Florman  &  Babb,  Inc 30,88,  184 

Foreign  Language  &  Cinema  Serxice  203 

Eraser  Productions  198 

Frost.   Jack   A.  17" 

-G- 

Galbrcath.  Richard.  Inc.  208 
Ganz,  William  J..  Company              44,  68,  176 

General  Electric  Company  46 

General  Film  Laboratories  29 

General  Film  Laboratory,  Inc.  213 

German,  W.  J.,  Inc.  187 

Glenn,  Glen,  Sound  Company  48 

Granducci,  Oeveste  71 

—  H  — 

H-R  Productions,  Inc.  216 

Haig  &  Patterson,  Inc.  181 

Halas  &  Batchelor  Cartoon  Films,  Ltd.  180 
Handv,  Jam,  Organization,  Inc., 

The  Back  Cover 

Harwald  Company,  The  38 

Henning  &  Cheadle.  Inc.  195 

Holland-Wegman  Productions  11 

Hollywood  Film  Enterjirises,  Inc.  92 

Holmes,  Frank.  Laboratories,  Inc.  202 

Horizon  Services 31 

Howe.  Max,  Film  Productions  176 

-I-J-K- 

Ideal  Pictures.   Inc.  84 

IdentiColor  Laboratory,  Inc.  221 
Institute  of  Visual  Communications, 

Inc.  44,  68, 176 

International  Sound  Films,  Inc.  205 

Jamieson  Film  Company  52 

Julian,  Joseph  198 

Kalart-Victor  .\nimatograph  Div.  22,  23 

Klaeger,  Robert  H.,  .Associates,  Inc.  91 

Knight  Studio  44 

Knight  Title  Service  of  New  York  206 

Kuddski  189 

—  L  — 

L  &  L  .Animation,  Inc.  208 

Lab-TV  74 

LaBelle  Industries,  Inc.  192 

Lakeside  Laboratorv  78 

Leonard  Film  Service  182 

Lieb.  Jack.   Productions  60 

Lowel-Lite  Photo  Engineering  Corp.  219 

—  Mc  — 
McGowean.  Glen,  &  Son  216 
McMullen.  Douglas  C.  Script  Ser%ices, 

Inc,  94 

—  M  — 

.MPO  \'ideotronics.  Inc.  7 

Magnasync  Corporation  90 

Manhattan  Color  Laboratory,  Inc.  215 

Marathon  International,  Inc.  80 

Mecca  Film  Laboratories  Corporation  186 

Mercer,  Rav,  &  Companv  98 

Milncr-Fenwick,    Inc.  219 

Mitchell  Camera  Corporation  44.  68 

Modem   Movies.   Inc 100 

Modern  Talking  Picture  Service, 

Inc.                                             Second  Cover 

Moss,  Jack  I.,  Inc.  182 

Motion  Picture  Service  Company  221 
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IIM  THE  EAST... IT'S  MOVIELAB 


FOR  COLOR  AND  BLACK  Si  \A/HITE 

DEVELOPING  COLOR  NEGATIVES  •  ADDITIVE  COLOR  PRINTING  •  REDUCTION 
PRINTING  INCLUDING  A&B  •  COLOR  SLIDE  FILM  PROCESSING  •  BLOWUPS  • 
INTERNEGATIVES  •  KODACHROME  SCENE-TO-SCENE  COLOR  BALANCED  PRINTING 
.  EKTACHROME  DEVELOPING  AND  PRINTING  •  REGISTRATION  PRINTING  •  PLUS 
COMPLETE  BLACK  AND  WHITE  FACILITIES  INCLUDING  CUTTING  ROOMS,  FILM 
AND  TAPE  VAULTS  AND  THE  FINEST  SCREENING  FACILITIES  IN  THE   EAST 


N/ 


j^ecp^ 


MOVIELAB    BUILDING,  619   W.  54th  ST. 
NEW   YORK    19,  N.  Y.    JUDSON    G-0360 


Self- 

(jontalned 

Writing  •  Producing  •  Laboratory  •  Projection  •  Staging 
Teams  of  Jam  Handy  specialists,  with  their  many  and  varied 
interlocking  skills,  work  "under  one  roof."  The  benefits  to  you 
are  these  .  .  .  one  responsibility,  a  single  accounting — nothing 
sublet.  You  are  assured  a  product  of  uniform  high  quality  and 
an  economy  price  unit  under  a  single  control. 


UNDER    ONE    MANAGEMENT 


•IsA-  for  ihe  hplp  «/ 


^f,^f;^f;'^'\ 


THE     JAM     HANDY     ORGANIZATION 

NEW  YORK  •  DETROIT  •  CHICAGO  •  HOLLYWOOD 
JUdson  2-4060  •  TRinity  5-2450  •  STate  2-6757  •  HOllywood  3-2321 
Motion  Pictures  •  Business  Theater  •  Slides  and  Slidefilms  •  Training  Aids 


■■■ 


BUSINESS  SCREEN 


THE     INTERNATIONAL    JOURNAL    OF    AUDIO-VISUAL    COMMUNICATION 
NUMBER    TWO    •    VOLUME   T\A/ ENTY-FOU  R    •    1963    •    PRICE    FIFTY    CENTS 


"Of  course  llicy  are.  A  great  deal  of  thought,  time  and 
money  went  into  our  decision  to  use  films  in  our  merchan- 
dising program,  and  we're  getting  the  results  we  wanted. 

Even  though  Knox  Gelatine  has  been  a  household  standby 
for  almost  75  years,  women  in  growing  numbers  still  are 
asking  us  for  information  on  basic  nutrition.  Our  film  pro- 
gram was  organized  to  expand  this  opportunity  and  to 
provide  both  teen-age  girls  and  adult  homemakers  with 
factual  help  in  the  areas  of  food  preparation,  nutrition, 
nail  care  and  weight  control. 

Our  school  film,  "A  More  Attractive  You",  featuring  beauty 
expert  Candy  Jones,  has  proved  to  be  the  ideal  vehicle  for 
telling  teen-age  girls  about  gelatine's  contribution  to  their 
health  and  appearance  .  .  .  and  allows  us  to  fill  an  important 
educational  need  at  the  same  time.  With  the  trend  toward 
earlier  marriages,  this  audience  is  an  important  one  for 
us  to  reach  effectively. 

Our  television  films  are  equally  important  to  us.  Broad- 


Mr.  John  K^ox,  President, Knox  Gelatine, Inc. 

casters  tell  us  they're  popular  because  they  contribute 
essential  information  for  their  homemaker  audience  and 
we  get  e.xcellent  exposure  for  our  recipe  and  grooming 
suggestions. 

Films  have  found  their  place  in  our  marketiHg  plan.  We're 
convinced  that  they've  earned  their  way.  Positive  identifi- 
cation for  our  company  and  our  product,  wide  circulation 
.  .  .  and  all  at  a  realistic  cost." 


Mo<lerii's  skilled  dislribution  achieved  these 
results  for  Knox  Gelatine,  Inc.: 

Directed  toward  Home  Economics  classes: 

AMoreAttrativeYou    13,.560  Showings    1,144,000  Viewers 

TV  Films 

.576  Telecasts  12,949,000  Viewers 
575  Telecasts  15,998,200  Viewers 
629  Telecasts     16,991,500  Viewers 

Beauty  Tips   (Brand  new.  Released  as  part  of  Modern's 

new  homemaker  series  FLAIR  FOR  LIVING) 


Cheese  Cake 
Tomato  Aspic 
Lemon  Chiffon  Pie 


calking  picCure  service,  inc. 


MAIN  OFFICE-3  East  54th  Street,  New  York  22,  N.Y. 


SALES  OFFICES: 


CHICAGO 

Prudential  Plaza— Delaware  7-3252 

LOS  ANGELES 

1717  N.  Highland  Ave.-Hollywood  2-2201 

NEW  YORK 

3  East  54lh  Street-Plaza  8-2900 


SAN  FRANCISCO 

444  Market  Street-Yukon  2-9414 

TORONTO 

140  Merton  Street-Hudson  5-4419 

WASHINGTON 

1710  H  St..  N.W.-Sterling  3-3377 


FILM  LIBRARIES: 

Anchorage  -  Atlanta  •  Boston  ■  Buffalo  ■  Cedar  Rapids  ■  Charlotte  ■  Chicago 
"  Cincinnati  ■  Cleveland  ■  Dallas  •  Denver  •  Detroit  •  Harrisburg  »  Honolulu 
"  Houston  •  Indianapolis  ■  Kansas  City  ■  Los  Angeles  ■  Memphis  ■  Milwaukee 

•  Minneapolis  ■  New  Orleans  •  New  York  Metropolitan  Area  (N.  Y.  and 
Summit.  N.J.)  •  Omaha  •  Philadelphia  •  Pittsburgh  •  St.  Louis  •  San  Francisco 

•  Seattle  ■  Washington  ■  and  Toronto,  Canada 


-tiniiimniiiiiiiLm^iniw»miiiBia 
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Business  films  are 


VALUELESS 


•  unless  they  are  utcN, 

BELIEVED, 
ACTED  UPON! 


That's  why  we  provide  a  complete 
service  of  plans^  materials  and 
activities  to  program  your  business 
films  to  get  BUSINESS   RESULTS 


™  *  ™ 1  N  C 


WEbster  3  2431 

CHICAGO    •     HOLLYWOOD    •     DETROIT    •    NEW  YORK     •    CINCINNATI     •     CLEVELAND    •     SAN   FRANCISCO 

BRoadway    51200  HOIIywoDd    9-5338  TUicdo    23740  PLui   9  0854  GArlield    1  0477  TOwer    1  6440  COuqlos  2-778? 


iMiiiimmiiHumniwiAHiiiiij 


Your 
Copy 
Is 


'  '  ell  l-Lllk_^     Unless  you've  already  received  a  copy, 
it's  idling  away  the  time  here,  awaiting  your  request. 

Who 
Needs 

1+9 

J-  L  *      Our  customers,  for  sure,  and  maybe  our  competitors 
and  their  customers. 


What's 


-L-LJ->J-l-V-lt7  •  Precise  information  on  costs  of  process- 
ing 35mm  and  16mm  color  and  black-and-white  motion  picture 
film  and  slide  films,  including  developing,  dailies,  trial  prints, 
release  prints,  dupes,  internegatives,  interpositives,  A  &  B  and 
additional  roll  printing,  coding,  etc.,  etc. 


GENERAL 

FILM      LABORATORIES 

A  DIVISION  Of  PACIFIC  INDUSTRIES,  INC. 


GENERAL  FILM  LABORATORIES 

1546  N.  ARGYLE,  HOLLYWOOD  28,  CALIFORNIA 

AREA  CODE  *213  •   HOLLYWOOD  2-6171 

Send  copy  of  price  list  to: 

Name^ 


City- 


_Zone. 


-State. 


ARRIFLEX    at   work 


—     ONE     OF     A     SERIES 


.Nme  ARRIFLEX  16's  in  a 

film  360°  movies- 


The  "Circarama"  system, 
developed  by  Walt  Disney 
Studios,  films  extraordinary 
movies-in-the-round  views  of  breath 
taking  action  and  beauty,  for 
projection  on  the  huge  screen  that 
completely  encircles  spellbound 
audiences  at  Disneyland. 
Circarama!  Nine  Arrifle.x  16 
cameras  with  standard  400-foot 
magazines.  Installed  around  a 
pedestal,  shooting  into  individual  angled 
mirrors,  to  achieve  a  combined  360°  field 


compact  cluster 
in-the-round! 

of  view.  Operated  and  moni- 
tored from  a  .single  control 
panel.  A  highly  versatile,  transport- 
table  camera  cluster.  Fitted  to  racing 
cars  .  .  .  susiiended  from  high-altitude 
aircraft .  . .  dollied  through  subterranean 
caverns  . .  .  shoehorned  into  small 
boats  . .  .  hoisted  aloft  on  towering 
masts.  Subjected  to  extreme  heat 
ind  sub-freezing  cold  . . .  with  top  per- 
formance reliability  under  all  conditions! 
Whether  you  use  one  or  nine ...  no  other 
camera  does  the  job  as  well  as  Arriflex! 


From  the  microscope  to  the  missile  range  . . .  from  spot  locations 
to  sound  stages. ..  Arriflex  professional  motion  picture  cameras 
are  the  dominant  choice  of  filmmakers  in  science,  industry,  and 
entertainment.  They're  lightweight,  rugged,  tremendously  versa- 
tile -  uniquely  suited  to  a  range  of  applications  virtually  »/ithout 
limits.  Here  are  some  of  the  features  that  give  Arriflex  cameras 
their  remarkable  capabilities: 

•  MIRROR-SHUTTER  REFLEX  VIEWFINDER  •  REGISTRATION- 
PIN  FILM  MOVEMENT  •  2r-DIVERGENCE  3-LENS  TURRET  • 
CONTOUR  HAND  GRIP  •  FRAMES-PER-SECOND  TACHOMETER 

•  COMPLETE  ACCESSORY  SYSTEM  .  .  .  lenses,  standard  and 
special-purpose  electric  drives,  power  supplies,  time-lapse  equip- 
ment, film  magazines,  sound  blimps,  tripods. 


WRITE  FOR   NEW  CATALOG 

iagMJIIHIiE:»X 


•YOU  ARE  INVITED  to  send  us  a  description  of  your  special  use  of  Arriflex  equipment. 


CORPORATION 
OF       AMERICA 


257  PARK  AVENUE  SOUTH,  NEW  YORK  10,  N.  Y. 
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CAPITOL  HI-Q  LIBRARY 

I  --■=.-=■=  I     MUSIGRAM     [~i 


tMiOtttaassa 


TO  ALL  INDUSTRIAL  FILM  PRODUCERS- 
FOUR  NEW  SERVICES  AND  NEW  LOW  RATES  NOW 
AVAILABLE  FROM  CAPITOL  LIBRARY  SERVICES - 
THE  WORLD  LEADER  IN  MUSIC  LIBRARIES: 

ITEM  1:  AN  ACROSS  THE  BOARD  REDUCTION 
IN  USAGE  RATES. 

ITEM  2:  A  NEW  PACKAGE  WRITTEN  ESPECIALLY 
FOR  SLIDE  FILMS. 

ITEM  3:  EXCHANGE  PRIVILEGES  ON  MATERIAL. 

ITEM  4:  A  BIG  NEW  SERIES  OF  RECORDING  PROGRAMS, 
INCLUDING  AN  ALBUM  OF  MUSICAL  AIDS. 

FOR  INFORMATION  WRITE  OR  WIRE- 

CAPITOL  LIBRARY  SERVICES,  HOLLYWOOD  &  VINE, 
HOLLYWOOD,  CALIFORNIA 


THE  DIET  that  Frank  WiUaid  went  on  one  sunny  day  last  August 
really  worked.  Now,  instead  of  walking  heavily  about  set  and 
location,  he  sleekly  masterminds  a  skeleton  crew  working  on 
some  of  the  world's  fine.st  productions  from  a  comfortable  couch 
of  culm.  Feet  firmly  on  the  ground,  he  writes,  directs  and  produces 
some  of  the  finest  films  that  ever  came  out  of  camera  and  pen. 
"Win  with  Slim!"  our  clients  say.  They've  never  lost  yet. 

But  Frank  does  look  bad,  doesn't  he? 

//  you  want  it  best,  fast,  and  prptty  reasonable,  eontact 

FRANK  WILLARD   PRODUCTIONS 

1842  Briarwood  Road,  N,E.  •  Atlanta  6,  Georgia 

Arc-a  Code  404  •   MElrose  4-2433  •    iGo  alu-ad  and  call  us  collect) 


//  this  isn't  the  finest,  biggest,  au  ellc.si  jilm  stiidio  in  Ihc  South,  ircll, 
it  isn't. 


Invite  America's  Be>t  for  Madrid 

N.    A.    M.    Seeks   Films    for    tlli    Inlernatiunat   Festival  , 

'T'he  National  Association  of  Manufacturers  is  again 

seeking   outstanding   industrial   motion   pictures  to   rep-  ■" 
resent  American  industry  at  the  Fourth  International  Indus- 
trial Film  Festival,  to  be  held  in  Madrid.   Spain  this  year,  | 
beginning  on  October  14th. 

Under  the  patronage  of  the  Council  of  European  Industrial 
Federations,  which  annually  sponsors  this  showcase  of  out-  | 
standing  films,  the  Federation  of  Spanish  Industries  is  or- 
ganizing this  year's  program.  The  Festival  showings  demon- 
strate the  progress  made  by  each  nation's  industries  in  the 
fields  of  production,  research  and  management.  Films  are 
only  accepted  into  this  event  through  national  associations 
of  manufacturers  in  each  participating  country. 

American  entries  (15  films  may  be  submitted)  will  again 
be  selected  a  committee  of  industrial  audio-visual  experts. 
Any  industrial  motion  picture  completed  since  September, 
1961,  is  eligible,  providing  it  fits  into  one  of  the  following 
categories: 

A.  Films  about  economic  and  social  questions  of  general 
interest  and  intended  for  showing  primarily  to  the  general 
public. 

B.  Films  about  specific  industrial  products,  materials  or 
projects,  intended  for  showing  primarily  to  the  general  public. 

C.  Films  aiming  less  at  information  than  do  those  in  cate- 
gories A  and  B,  but  which  have  the  purpose  of  contributing 
to  the  prestige  of  the  industry  concerned  or  of  a  firm  and  in- 
tended primarily  for  the  general  public. 

D.  Films  on  industrial  techniques  (management  methods, 
productivity,  efficiency  and  output,  rationalisation,  automa- 
tion, application  of  modern  techniques,  etc. )  intended  primar- 
ily for  specialist  audiences. 

E.  Films  on  marketing  and  sales  techniques,  commercial 
practice,  etc.  intended  for  specialist  audiences. 

F.  Films  on  industrial  application  of  scientific  principles 
and  research  intended  primarily  for  specialist  audience,  in- 
cluding schools. 

G.  Films  on  management  and  manpower  training  (for  ex- 
ample, vocational  guidance  and  training,  training  within  the 
firm)  and  on  manpower  promotion  and  human  relations 
within  the  firm,  intended  for  an  industrial  audience  rather 
than  the  general  public. 

H.  Films  on  accident  prevention,  occupational  diseases, 
health,  re-education  and  measures  of  social  security  for 
industrial  audiences. 

To  enter  a  motion  picture  a  sponsor  or  producer  should 
immediately  send  a  letter  describing  his  film  and  agreeing 
to  pay  the  festival  registration  fee,  in  the  event  that  his  film 
is  selected  to  represent  the  United  States.  All  films  must  be 
received  in  New  York  before  June  15th.  All  letters  and 
films  should  be  addressed  to  Miss  Janet  R.  Wilkins,  Pro- 
ducer, Audio-Visual  Programs,  National  Association  of 
Manufacturers.  2  East  4Sth  Street.  New  York  17,  New  York. 
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HOW  CAN  YOU 
IMMUNIZE  THE 
NEGATIVE  IN 
SALESMEN? 

Train  with  Slidefilms 


Negative  attitudes  can  infect  good 
men.  The  sales  executive  can  shov/ 
the  cause  and  effect  of  negative  at- 
titudes .  .  .  and  how  to  cure  them 
with  positive  thinl<ing  .  .  .  with  the 
aid  of  this  color  sound  filmstrip: 

"THE  POWER  OF  MENTAL 
ATTITUDE  IN  SELLING" 

This  dramatizes  by  contrasts,  checks 
negative  thinking  from  developing 
into  a  permanent  handicap,  and 
shows  how  the  positive  attitude 
creates  confidence  and  boosts 
soles.  One  of  a  series  of  six  .  .  . 

•SELLING  IS 
MENTAL" 

is  proving  a  great  time  and  energy 
saver  to  sales  directors  in  training 

and   re-training. 

Wrife  foday 
for  details 
concerning 
a  preview 


P 
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THE    EDITORIAL    VIEWPOINT 


AWARDS  FOR  FIVE  Outstanding  industrial 
relations  films  produced  in  1962  were 
presented  on  March  26th  at  the  3?th  In- 
stitute on  Industrial  Relations,  sponsored  b\ 
the  National  Association  of  Manufacturers  and 
held  at  the  Arizona-Biltmore,  Phoenix.  Ari- 
zona. Winners  were  selected  in  four  categories 
and  judged  by  a  committee  of  leading  industrial 
executives.  The  award-winners  and  their  cate- 
gories were: 

Company  Economics:  Our  Newest  Cluil- 
len^e.  20  minutes,  color.  Distributed  by  the 
Motion  Picture  Section.  Martin  Company.  Or- 
ando.  Florida. 

Industrial  Safety:  Cause  Vndeiennined. 
18'/2  minutes,  color.  Produced  and  distribut- 
ed by  Bay  State  Film  Productions.  Inc..  Bos- 
ton and  Springfield.  Mass. 

Management  Development:  A  Coin  Miili 
Two  Heads,  35  minutes,  color.  Distributed  by 
the  Proctor  and  Gamble  Company.  Cincmnati 
I .  Ohio.  An  award  in  this  category  also  went 
to  Oveixoininfi  Resislcmce  to  Change,  30  min- 
utes, b&w.  Produced  and  distributed  for  syn- 
dication sale  by  Roundtable  Productions.  Bev- 
erly Hills.  Calif. 

Welfare  Benefits:  Casit  on  tlie  Barrelhead, 
17  minutes,  color.  Produced  by  Reid  H.  Ray 
Film  Industries  for  distribution  ( syndicated  I 
by  the  Bureau  of  National  Affairs.  Washing- 
ton. D.  C. 

The  judging  committee  included  Stuart  F. 
Arnold.  Manager.  Benefit  Plan  Administra- 
tion. Union  Carbide  Corporation:  Fred  D. 
Hunter.  Director.  Employee  Relations.  Ameri- 
can Brake  Shoe  Company;  Hudson  Nix.  Di- 
rector of  Labor  Relations.  Celanese  Corpora- 
tion of  America:  Douglas  Soutar.  Director  of 
Industrial  Relations.  .-Xmerican  Smelting  and 
Refining  Company:  and  William  G.  Johnson. 
Director  of  Special  Projects.  NAM  Industrial 
Relations  Division. 

Handsome  certificates  of  award  were  be- 
stowed on  the  winners.  Both  the  jury  and  the 
sponsoring  host  set  a  high  standard  of  film  ac- 
creditation which  this  industry  accepts  with 
gratification. 

Esteij  Electronics  to  Make,  Distribute 
"Cinebox"  Which  Shows  40  Sound  Films 

'"  If  you  wonder  what  happened  to  that  useful 
""Cinebox",  the  Italian-made  automatic  sound 
film  projection  unit  which  shows  40  four-min- 
ute color  sound  films  and  can  be  operated  by 
push-button  or  by  coins,  you'll  be  interested  in 
the  news  that  U.  S.  distribution  (and  later, 
manufacture )  has  been  taken  over  by  Estey 
Electronics.  Inc..  oldest  organ  manufacturer 
in  the  U.  S. 
I  An  Estey  subsidiary.  Cinevision  Corpora- 
tion of  .America,  has  been  organized  and  the 
unit  licensed  by  Societa  Italiana  di  Fonovisione. 
of   Milan,    Italy.    Stanley   Green,    president   of 


:l 


Estey,  avers  that  the  "revolutionary  advcrtis- 
mg  medium""  has  been  used  successfully  in 
many  countries  of  Europe. 

Eventually,  the  American  licensee  will  man- 
ufacture the  machines  at  its  Torrance,  Califor- 
nia plant  but  will  initially  import  2,000  units 
for  sale  and  distribution  this  year.  Estey  also 
plans  to  produce,  distribute  and  rent  films  for 
coin-operated  entertainment  versions  of  the 
machine  but  is  strong  on  its  advertising  potent- 
ial for  the  myriad  of  public  places  in  which  it 
can  be  installed  by  simple  plug-in.  They  also 
look  to  its  useful  role  in  trade  shows  and  at 
conventions. 


W  ashiniiton   Groups   Hosts   rreniieres  fur 
AttJerican  Oil's  "Potomac  Holiday"  Film  ) 

.^nd.  while  we're  on  the  subject  of  impor-  ' 
tant  events,  the  series  of  previews  held  in  Wash- 
ington. D.  C.  for  Happy  Holidays  Along  the 
Potomac  were  noteworthy!  This  Parthenon- 
produced  travel  promotion  subject  was  premier- 
ed at  an  April  22nd  luncheon  sponsored  by 
the  Washington  Convention  and  Visitors  Bureau 
(part  of  the  Greater  National  Capital  Commit- 
tee )  and  the  Metropolitan  Washington  Board 
of  Trade.  Mr.  L.  W.  (Bill)  Moore,  president 
of  the  American  Oil  Co  ^any.  proud  sponsors 
of   this   tourism    film.    ^    .e    the    introduction. 

Some  extremely  well-put  comments  were 
made  by  Mr.  Moore,  who  suggested  that  com- 
panies in  his  industry  could  spend  less  time 
fighting  gas  wars  and  more  time  expanding  the 
market  for  their  product.  He  explained  how, 
two  years  ago,  AMOCO  decided  to  enlarge  its 
film  library  with  ""positive-approach"  films  for 
touring  families.  Happy  Holidays  in  the  Land  of 
Lincoln  (  also  produced  by  Parthenon  )  was  the 
first  in  the  'series  (1961)  and  on  May  1st. 
through  the  nationwide  distribution  facilities  of 
Modern  Talking  Picture  Service,  Inc..  the 
Potomac  film  will  be  available  on  free  loan  to 
groups  throughout  the  U.  S. 

A  picture  story  of  this  preview  event  and 
the  subsequent  showings  to  major  Democratic 
and  Republication  club  organizations  in  Wash- 
ington will  be  a  feature  of  our  next  issue.  An 
example   well    worth   emulating! 

!|!  *  ::= 

Caterpillar  Tractor's  "Water  Bill  V.  S,  A." 
Backstops  Major  National  Ad  Campaign 

Those  double-truck  ads  you've  seen  in  na- 
tional magazines  within  recent  weeks  for  the 
Caterpillar  Tractor  Company's  well-timed  wa- 
ter conservation  campaign  have  a  great  film 
story  behind  them.  The  company's  film.  Wa- 
ter Bill  i'.  S.  A .  ( nationally  distributed  by 
Modern  Talking  Picture  Service)  is  supple- 
menting this  print  campaign  in  fine  style. 

As  C.  B.  Leber.  Caterpillar's  advertising 
manager,  puts  it: 

""Not  every  subscriber  to  this  magazine  is 
reading  our  message.  Readership  studies  indi- 
cate that  we  are  reaching  a  sufficient  percentage 
of  the  audience  to  make  it  a  good  investment. 
We  feel,  however,  that  the  thousands  of  people 
who  saw  the  film  through  your  (Modern)  16- 
mm  distribution  system  and  the  more  than  9 
million  television  viewers  have  received  a  fuller 
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i^lmpaci  ai  poini-ol-saie.  ..amazing!" 


*A  typical  quotation  from  Videotronic  8  users.  Write  us  for  copies  of  our  fan  mai 


autoiiiaiic  8  imn  soond  motion  oictore 
ropeater  proiector... »« Vidootronic 

Now,  salesmen,  training  directors  and  exhibitors  can  show  motion  pictures  as  easily  as  turning  on  a  TV 
set!  Show  them  m  daylight  on  a  prospect's  desk  or  to  a  large  conference  room  group.  Show  them  in  a 
display  or  a  trade  show  exhibit.  Show  up  to  15  minutes  of  8  mm  sound  film  over-and-over  with  no  operator, 
no  rethreading  or  rewinding.  Show  your  films  on  a  big,  self-contained  screen.  Show  them  with  un- 
matched brilliance  and  clarity  in  picture  —  the  brightest  picture  available  —and  clear  undistorted  sound. 


EASY  TO  CARRY 

Light  as  a  portable  typewriter,  tt>e  Videotronic  8 
weigtis  only  W/t  lbs.  Smart,  luggage-type  case 
makes  it  easy  to  carry,  and  easy  to  tal<e  along 


NEW  FILM  LONGEVITY 

Short  film  path,  unique,  powerdriven  film  platter 
and  specially  designed  rollers  and  gate.  Tension, 
abrasion  and  scratching  are  virtually  eliminated. 


NEW  PATENTED  PRELOADED  MAGAZINE 

Film  comes  to  you  in  a  preloaded  plastic  magazine. 
Rewinds  film  automatically  during  projection.  Stop 
and  start  anywhere  in  the  film. 


PREPARATION  Of  8  MM  FILMS;  To  start  your  program  with  the  Videotronic  8. 
MPO.  worlds  largest  producer  of  sponsored  films  for  industry,  can  make 
a  new,  inexpensive  8  mm  sound  film  for  you  .  .  .  or  convert  your  existing 
16  mm  films  to  8  mm.  And  8  mm  prints  cost  less! 


VIEWING 

Self-contained,  fold-out  rear  projector  screen  for 
daylight,  desk-top  viewing.  Finger-tip  mirror  ad- 
justment for  conventional  screen  projection. 


CYCLING  UNIT  AVAILABLE 

For  display  and  exhibit  use,  for  use  in  "closing" 
and  show  rooms.  Visitor  activates  machine.  Film 
runs  to  end  and  cuts  off,  ready  to  be  started  again. 


PATENTED  GUIDE  ARMS 

gently  shape  the  film  coil  so  that  a  friction-free 
space  is  created  in  the  center  of  the  magazine.  The 
film  loop  is  fed  to  the  projector  without  tension. 


LOWEST  PRICED  8  MM  REPEATER!  With  all  of  its  quality  features  and  ad- 
vancements in  continuous  projector  design,  the  Videotronic  8  is  the  lowest 
priced  repeater  on  the  market!  It  can  be  purchased  or  leased  on  an  attractive 
low-budget  monthly  lease/ purchase  plan. 


REPEATER  SALES  DIVISION,  MPO  VIOEOTRONICS,  INC,  527  MAOISON  AVENUE,  NEW  YORK  22,  NEW  YORK,  TR  3-7000   /   OFFICES  IN  DETROIT,  CHICAGO,  HOLLYWOOD 
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CINE  Announces  Film  Selections  for  Overseas  Festivals 

Award  "Golden  Eagles"  to  "9  Films  from  Business,  Education  and  Medicine 


THE  Committee  for  International  Non- 
tlneatrical  Film  Events,  meeting  in 
Washington.  D.  C.  for  final  screenings, 
has  selected  79  films  to  represent  the 
U.  S.  at  festivals  abroad.  A  listing  of 
some  of  these  outstanding  films  selected 
for  overseas  follows: 

"Ballad  of  Soup  Du  Jour" 

The  C:ampbfll  Soup  Company 
The  Jam  Hanil\-  Orcaiiizatiou,  Inc. 

O  o  o 

"Challenge  of  Change" 
American  Telephone  &  Telegraph  Co, 
Henr\'  Strauss  &  Compan\-,  Inc. 

o  o  o 

"Cleveland   Institute   of   .\rt' 

The  Cleveland  Instituti'  of  Art 
Edward  Feil  Productions 

o  C  c 

"Dialogue  with  Life" 

Health  Insurance  Institute 
MPO  \'ideotronics.  Inc. 

o  o  o 

"Growing  up  with  Deafness" 
Lexington  School  for  the  Deaf 
Campus  Film  Productions,  Inc. 


"Her  City" 

American  Telephone  &  Telegraph  Co. 
Henrj-  Strauss  &  Company,  Inc. 

"The   Human   Element" 

Standard  Oil  Co.  of  New  Jersey 
Pendulum  Productions,  Inc. 

o  o  o 

"Indianapolis  500  —  1962" 

Uyrjamic   Films.   Inc. 

O  O  O 

"The   Invisible    Bridge" 
The  Ford  Motor  Company 

Tom  Thomas,  Producer 

o  o  o 

"Krystallos" 

\merican    Telephone    &    Telegraph    Co 

Owen    Murpliv   Productions,    Inc. 

o  o  O 

"Miles  Over  Water" 

Louisiana  Department  of  Highways 

.\valon    Daggett   Productions 

o  o  o 

"Molecular  Spectroscopy" 

Harvey  Mudd  College 
Reid    H.   Rav   Film    Industries,    Inc. 


"Play  For  Keeps" 

-American   Dental  Association 

Dallas   Jones   Productions,   Inc. 

o  «  o 

"Project    Telstar " 

.\merican  Telephone  &  Telegraph  Co. 
.\udi()  Productions,  Inc. 

o  o  o 

"Safety    Belt   for    Susie" 

U.  S.  Public  Health   Service  & 

L'niversity  of   California,   Los   .\ngeles 

Charles  Cahill  &  .\ssoc..  Inc. 

o  o  o 

"Science    Rides    the    High    Iron" 

-Association  of  .\merican  Railroads 

Robert  Yarnall  Richie  Productions,  Inc. 

o  o  o 

"St.  John's   College" 

St.  John's  College,  .\nnapolis 

Fordel  Films,  Inc. 

o  o  o 

"Steel  By   Stopwatch" 
Jones    &    Laughlin    Steel    Corporation 
Cinecraft-Continental    Productions,    Inc. 

e  o  o 

"Technique   for   Life" 

Pure-Pak   Division 

Ex-Cell-O  Corporation 

The  Jam  Hanch    Organization,   Inc. 
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Acmade  Foot-Operated  Splicer 
•;  with  Tungsten 

i'lJl  Tipped  Blades 


$1495 


This  splicer  is  constructed,  as  is  usual 
with  ACMADE  products,  ot  the  finest  mate 
rials  and  workmanship.  All  castings  are  of 
the  best  quality  and  the  top  body  and 
cutter  arms  are  seasoned  to  prevent  dis- 
tortion after  machining.  The  machining  is 
carried  out  to  limits  of±  .0005"  in  order 
that  the  cutter  blades  shall  close  in  a  dead 
parallel  manner.  The  cutter  blades  are 
made  from  stainless  steel  with  Tungsten 
Carbide  inserts,  and  afterwards  ground 
lapped  and  polished  to  a  limit  of  ±  .0002" 
thickness  and  the  cutting  edges  relieved  by 
1.  The  Tungsten  Carbide  inserts  will  have 
indefinite  life  and  will  not  require  sharp- 
ening as  with  other  types.  A  heater  unit 
is  installed  in  the  top  body  of  the  machine. 
The  top  light  in  a  well  glass  fitting  is  at- 
tached to  the  body  of  the  machine  and  also 
an  inspection  light  m  the  waste  bin  to- 
gether with  cement  bottle  and  brush.  A 
scraper  block  is  supplied  and  also  a 
scraper  block  setting  jib  and  support  shelf 
rubber-covered.  The  whole  machine  is  fin- 
ished in  first  quality  grey  hammer  and  all 
metal  parts  other  than  cutter  blades  are 
hard  flash  chromed. 


ACMADE  MARK  II 

EDITING  TABLE 


I  iHI 

■    '3295 
f.o.b.  New  York 


Makes    Editing    Easy! 


Operation  of  ihis  simple,  efficient  editing 
machine  can  be  mastered  in  minutes.  Con- 
tinuous movement  provides  absolute  safety 
for  your  film.  Instant  controls  and  de- 
clutching allows  up  to  50%  increase  speed 
and  efficiency  in  editing.  Any  combination  of 
2  or  3.  16mm  or  35mm  channels,  plus  mag- 
netic and  optical  sound  available. 


WRITE   FOR   DETAILED   BROCHURE 


Serving  the  World's  Finest  Film  Makers 

Flornan  &  Babb 

68  West  45th  Street  New  YorK  36,  N.  Y. 
MU  2-2928 


Another   Fine  Prpduct   From  ACMADE 

AUTOMATIC  BUTT  SPLICER 

Cuts,  Splices,  Applies 
Magic  Mylar  Automatically! 


»ft 


I?. 


Now,  with  no 
fuss,  mess  or 
waste,  it  is 
possible  to 
splice,  repair, 
hutt-splice.  or 
strengthen 
splices  on  all 
types  of  film — 
positive,  nega 

tive,    magnetic  —  even    duPont    Cronar    or 

other  bases. 

The  cutting  arm, 
shown  in  opera- 
ting position,  is 
used    by    press- 
ing the  chrome 
button   for   cut- 
ting both   sides 
of   the    film    si- 
multaneously. ~ 
The  film,  has  been  registered  on  pins  in  the 
horizontal  channel.  The  cutting  blade  is  eas- 
ily replaced. 


^       ^  The   splicing 

JT  V       ^^S        tape    is    regis- 
aTf  ffSk*     tered    on    pre- 

-^"f-M-  X  mi*  SI  cision  pins  and 
held  in  place 
until  automati- 
cally applied  to 
the  film  by 
swinging  the 
arm  over  and  pressing  the  chrome  button, 
cutting  the  adhesive  and  applying  it  —  in 
per-fect  register  to  the  film. 


Morfel  35  for  35rnm.  Model  16  for  16mm— *295 
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color-correct 


n^^^^^v 


byron  motion  pictures 


"color-correct" 

In  Webster's  dictionary,  the  adjective  correct  is 
defined  as  "conforming  to  an  approved  stand- 
ard, free  from  errors." 

This  describes  exactly  the  Byron  "Color- 
Correct"  process  that  is  recognized  throughout 
the  motion  picture  film  industry  as  represent- 
ing the  very  highest  standard  for  color  duplica- 
tion. And  how  did  this  perfected  color  process 
come  about? 

In  1943,  seeking  a  process  for  better  color 
reproduction  in  motion  picture  prints,  Byron 
instituted  an  extensive  research  program. 
Comprehensive  tests  were  made  on  the  basis 
of  information  secured  from  the  National 
Bureau  of  Standards.  As  a  result,  Byron's 
printers  were  modified.  Byron  then  became 
the  first  laboratory  to  print  color  while  accur- 
ately maintaining  color  temperature  of  the 
printing  lamp,  year-in  and  year-out.  With  the 
new  Byron  process  so  well  received,  we  adopted 
the  term  "Color-Correct."  The  first  of  many 
advertisements  on  "Color -Correct"  printing 
was  placed  in  November,  1945.  Trade-mark 
application  was  granted  by  the  U.  S.  Patent 
Office  on  May  26,  1953,  under  Registration 
No.  575058. 

We  know  —  because  we've  been  told  by 
our  customers  — that  Byron  "Color- Correct" 
prints  symbolize  the  finest  quality  available 
in  color  duplicating.  See  for  yourself! 

For  free  brochure  on  all  Byron  services, 
write,  phone,  or  wire: 


n 


motion  pictures 

1226  Wisconsin  Avenue,  N.W.,  Washington  7,  D.C.,  Area  Code  202,  FEderal  3-4000 


Have  You  Sized  Up 

Your  AUDIENCES. . . 


for  QUALITY? 


Your  sponsored  film  deserves  the  best  distribution  it  can 
btain,  consistent  with  the  purpose  and  intent  of  the  public  relations 
rogram  it  supports.  More  often  than  not  this  means  a  qualitatively 
elected  audience — rather  than  simply  raw  statistical  exposure  be- 
)re  any  group  that  happens  to  be  sitting  still. 

The  ability  to  reach  finer  audiences  for  sponsored  films  has 
een  one  of  United  World's  many  achievements  during  more  than 
decades  in  the  film  distribution  business.  We  can  deliver  the  largest 
rculation  in  the  industry,  and.  at  the  same  lime,  achieve  for  your 
Im  the  degree  of  selective  exposure  that  makes  your  p.r.  campaign 
lore  efTective  and  more  valuable. 


T£l:  TPafalgar  S-5200 
CABLE:  UNIWOHFIIM 


At  United  World  we  call  our  .service  "custom  distribution" 
. .  .  and  it's  just  that!  It  means  a  constant  effort  to  avoid  "waste" 
exposure  for  the  client;  it  means  keeping  your  prints  in  the  finest 
possible  condition  at  all  times;  it  means  developing  pre-selling  pro- 
motion that  creates  a  more  receptive  viewing  atmosphere  for  your 
film  when  it  is  screened.  It  also  means  a  roster  of  distinguished  clients 
whose  interests  and  goals  do  not  conflict  with  each  other. 

Through  our  nationwide  network  of  43  distribution  points, 
our  broad  film  activities  and  our  corporate  affiliations  with  important 
theatrical,  non-theatrical  and  television  interests  (we  are  the  only 
major  Hollywood  film  company  in  the  sponsored  distribution  field) 
. . .  United  World  can  otTer  its  clients. . . 

▲  Better  35min  Theatrical  Distribution! 

▲  More  Exten.sive  Television  Coverage! 


f/V/TED  WORLD  FILMS,  INC. 

wned  and  Operated  by  Universal  Pictures  Company,  Inc. 

'Aim  SALES  OFFICE.  1445  PARK  AVENUE.  NEW  YORK  29.  N.Y. 


]EY  SERVICE  AND  SALES  CENTEHS: 

^TLANTA  DALLAS 

87  Techwood  Dr..  N.W.  2227  Bryan  Street 

tianta,  Ga.  Dallas  1.  Texas 

JAckson  3-6201  Riverside  B-4277 

mCAGO  LOS  ANGELES 

42  S.  Dearborn  St.  7374  Melrose  Avenue 

:hicaga  5,  Illinois  Los  Angeles  46,  Cal. 

,    WAbash  2-7840  WEbster  8-6125 
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NEW  YORK 

105  East  106th  Str 
New  York  29,  N.Y. 
TRafalgar  6-5200 

PORTLAND 
5023  N.E.  Sandy  Blvd. 
Portland  13,  Ore. 
ATlantic  1-9732 


▲  Greater  Access  to  Prime  ]6mni 
Non-Theatrical  AudieneesI 

▲  Finer  Handling.  Inspection  and  Distribution 
Facilities  for  "Sponsor-Generated". . . 
And  All  Other  . . .  Bookings! 

You  owe  it  to  your.self  and  your  organization  to  hear  the  full 
United  World  story  .  .  .  and  to  learn  why  we  can  assure  you  of  more 
mileage  on  {ewer  prints  at  lower  cost!  Write,  wire  or  phone  today  for 
all  the  facts. 

I  CONVENIENTLY  LOCATED  DISTRIBUTION  POINTS  SERVING  THE  NATION 
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PlANNiNG 

A  Rim? 


Insure  your  desired  results  for  your  next 
motion  picture  or  slide  film . . . 

by  also  planning  the  processing,  editing,  sound  recording, 
titling  and  duplicating  now.  Call  the  Geo.  W.  Colburn 
Laboratory  before  you  start  shooting. 


CALL  OR  WRITE  TODAY 

for  new  free  booklet 
on  film  cost  reduction 
DEarbern  2-«2S6 
Producers'  Service  Dept. 


GEO.  W.  COLBURN  LABORATORY,  Inc. 

164  NORTH   WACKER  DRIVE   /  CHICAGO  6,  ILLINOIS 


THE  EDITORIAL  VIEWPOINT: 

(CONTINUED  FROM  THE  PRECEDING  PAGE  6) 

explanation  of  the  problem  than  those  who 
merely  read  our  ads." 

Initial  distribution  of  the  film  was  made 
through  the  108  Caterpillar  dealers  in  the 
United  States  who  made  it  available  to  key 
groups  in  their  territories  and  frequently  ac- 
companied the  picture  to  participate  in  discus- 
sion. Distribution  through  Modern,  aimed  at 
community  groups  and  television  stations,  is 
reaching  additional  and  important  audience 
totals. 

£.  F.  MacDonald-Wilding  Merger  Off 

'  Keeping  faith  with  an  unexpected  "conflict 
of  clients"  which  developed  during  negotiations 
for  the  acquisition  of  Wilding.  Inc.  by  the  E.  F. 
MacDonald  Co.,  the  participants  have  agreed  to 
discontinue  these  plans.  They  said  they  would 
continue  exchanging  technical  and  production 
information  as  they  have  been  doing  since  July, 
1962. 

V\'ra/ig/er  Award  Presented  tu  "Appaluosa" 

t^  The  top  Western  Documentary  Film  of  1962 
is  Appttloosu.  produced  by  Fred  Rice  Produc- 
tions for  the  Appaloosa  Horse  Club.  The  award 
was  made  by  the  National  Cowboy  Hall  of 
Fame  and  Western  Heritage  Center.  The  pic- 
ture received  the  "Wrangler"  trophy  on  April 
4th  at  the  annual  Western  Heritage  Awards 
ceremony  in  Oklahoma  City,  near  the  site  of 
the  center,  now  under  construction.  Television 
star  Dale  Robertson  narrated;  the  film  was 
written  by  Brown  Meggs  of  New  York  City 
with  Dr.  Francis  Haines.  Monmouth.  Oregon, 
as  technical  advisor. 

American  TV  Commercials  Awards  to  be 
Presented  at  Waldorf  on  Friday,  May  24 

■  ■  The  American  TV  Commercials  Festival  will 
wind  up  on  Friday,  May  24th  in  the  grand  ball- 
room of  the  Waldorf-Astoria  Hotel  when  the 
Fourth  Annual  Awards  for  outstanding  tele- 
vision commercials  will  be  presented.  Prelimi- 
nary screenings  and  most  of  the  finalist  judg- 
ing for  this  year's  competition  has  been  com- 
pleted by  the  five  councils  of  judges  in  the  U.  S. 
and  Canada,  Festival  Director  Wally  Ross  re- 
ports. 

165  advertising  executives  took  part  in  these 
screenings,    viewing    1,367    entries    submitted 

(CONTINUED    ON    THE     FOLLOWING    PAGE     62) 


COMPLETE    LABORATORy    SERVICE    FOR    16    MM  /    EDITING   ,'   RECORDING   ,    WORK    PRINTING   , 
8  MM  i   16  MM   RELEASE    PRINTING  /    TITLING   ,'    35  MM    SLIDE    AND    FILMSTRIP    SERVICE 


Brittle,  curled 
cupped  film? 

we  restore  to 
nearly  new  first 
run  quality  with 
Vite-a-lize  (Gagel.  Vite-a■ll^e  pre- 
shrinks  new  film  uniformly,  seal- 
ing in  proper  humidity  A  must 
for  new  stock  with  soft  emulsion- 
Guaranteed.  Leonard  Film  Service. 
1700A  E  Walnut,  Pasadena.  Calif. 
Murray   1-9950. 

WSG®oa]oODg(B 
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PRODUCTION 

HEADACHES 

WE  CAN  SOLVE  WITH  CONFIDENCE! 

1.    LIGHTING 


2.    GRIP  EQUIPMENT 


3.    PROPS 


4.    GENERATORS 


1800.  1600.  1000  Amp.  D.C.  Trucks 
700  Amp.  D.C.  Trailers 
100.  50.  30.  20.  A,C. 


RENTALS  SALES  SERVICE 

Send  for  a  schedu/e  of  renfo/  rotes. 


LARGEST    SUPPLIERS    OF    MOTION     PICTURE      TV    AND 

INDUSTRIAL    PHOTOGRAPHIC    EQUIPMENT    IN    THE   EAST 

333  WEST  52  STREET,  NEW  YORK  19,  N.  Y.,  Circle  6-5470 


NUMBER  2  •  VOLUME  24  •  1963 


» 
H 

> 

o 

< 
H 


16MM 


TO 


BLACK  g 

REVERSAL 
PRINTING 

$ 
PROCESSING 


COLOR  PRrNTING 

OTHER  SERVICES 

•  Work  Prints 

•  Colorto-Color  Prints 

•  Color-to  B  i  W  Prints 

•  Raw  Stock 

'  Ultrasonic  Film  Cleaning 

•  A  4  B  Roll  Prints 

•  Fades-Dissolves 

•  Timed  Prints 

•  Edge  Numbering 

FOR  COiVIPLETE  INFORMATION  WRITE 


723  Seventh  Ave.,  New  York  19,  N.Y. .  JU  6-2293 
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small  WORLD 

FROM  ROBINSON  P.  RIGGS  VIEWPOINT 

BRITISH  A-V  MEN  welcomed  the  news 
that   His    Royal    Highness   The    Prince 
Philip,  Duke  of  Edinburgh,  husband  of 
Oueen  Elizabeth  II,  is  to  be  patron  of  the  5th 
International    Industrial    Film    Festival    which 
moves  to  London  in  November.    1964. 

The  Festival  will  be  organised  by  the  British 
Industrial  Film  Association  and  an  international 
e.xhibit  of  audio-visual  media   and  material   is 
to  be  a   main   feature   at  the  Commonwealth 
Institute,    London's    newest    convention    hall. 
Business  Screen  is  active  on  the  Press  and 
I   Publicity  Committee  for  the  Festival. 
I       But  this  year's  Festival  holds  the  spotlight 
as  selections  get  under  way  for  Britain's  entries 
to  the  4th   International,   opening  at   Madrid. 
j  Spain  on  October    14th.   Your  correspondent 
is  serving  on  two  of  the  eight  selection  panels 
choosing    the    15    British   industrial    films    for 
Madrid.    Altogether   over    70    companies    are 
represented  on  these  panels  and  jurors  e.xpect 
to   view   over    100   films   between   April   and 
August.  Final  selection  will  be  carried  out  by 
the  Council  of  the  British  Industrial  Film  As- 
sociation   and    will    be    this    country's    official 
entries. 

British   Aircraft  Manufacturers   Boost 
Sales  With  Worldwide  Showings  of  Films 

Within  a  few  weeks  of  its  release,  the  14th 
in  a  series  of  motion  pictures  produced  under 
the  joint  sponsorship  of  the  British  Information 
Services  and  the  Society  of  British  .Aircraft 
Manufacturers  was  helping  boost  sales  of  Brit- 
ish aircraft  through  theatrical  showings  in  32 
countries  and,  via  1  1  different  language  ver- 
sions, to  influential  group  audiences  in  82 
lands. 

Wings  to  the  Future  is  the  annual  report  of 
the  industry,  featuring  the  1962  Air  Show  at 
Farnborough.  England,  which  was  attended  by 
1 1 ,000  guests  from  abroad,  nearly  every  one 


At    the    Rank  Bell    &    Howell    reception    twU    in 

Culofinc  during  tlic  Plwtokina  exliibition:  (I  to 
r)  Keith  Rii.tsett.  president  nf  16mm  Aii.stridiii 
(Ply)  Limited,  of  Sydney,  cluits  with  ]im  Collis. 
managing  director  of  tlie  Rank  .Audio-Visual  & 
Plwtographic  Division  and  Mrs.  Colhs.  Keitli 
markets  B  &  H  and  Rank  products  throughout 
the  oasf  continent  of  .Australia. 


a  potential  buyer  of  aircraft  for  civil  and  mili- 
tary purposes.  The  film  was  produced  by  Brit- 
ish Movietonews  and  contains  some  magnifi- 
cent aerial  photography  as  well  as  a  feast  of 
information  for  the  aeronautic  buff. 

The  new  release  has  already  exceeded  the 
distribution  of  Design  in  the  Sky,  13th  in  the 
series,  which  was  seen  in  80  countries  in  20 
language  versions. 

.'33%   Increase  in  Sponsored  Film  Audience 
During  1962  Is  Reported  by  Sound  Services 

■■'-■:  Eric  Morden,  joint  president  of  Sound  Serv- 
ices Limited.  Britain's  large  sponsored  film  li- 
brary, tells  me  that  the  scope  of  the  British 
audience  for  these  factual  films  can  be  assessed 
from  his  latest  figures. 

In  1962,  207.810  16mm  prints  were  loan- 
ed to  83.124  audience  groups  —  representing 
a  33%  increase  on  the  ^961  figures.  The  total 
audience  increased  by  over  one  million  in  the 
twelve  months:  from  3.118.626  to  4.160.356. 
In  addition  to  loans  by  "self-equipped"  audi- 
ences with  their  own  16mm  sound  projectors, 
Sound  Services  did  increased  "Road  Show" 
business.  Unilever  Limited  (grocery  products) 
was  among  the  sponsors.  1.000  hour-long 
shows  of  Unilever  films  were  taken  to  wom- 
en's groups  by  mobile  projection  units,  reach- 
ing over  80.000  customers. 

The  average  "per  head"  costs  of  distribution 
in  Britain  are:  theatrical  showings,  under  one- 
fifth  of  a  cent;  "off-the-shelf"  library  loans, 
three  cents;  road  show  viewers.  30  cents. 

-■'•  *  * 

British  Film  .Archive  Welcomes  Subjects 
from  .Abroad  for  Its  "20//i  Century"  Library 
<-  Founded  in  1935.  the  British  Film  Archive 
is  unique  in' that  it  concentrates  on  collecting, 
storing,  preserving  and  indexing  all  types  of 
films  which  recreate  the  sights  and  sounds  of  the 
20th  Century. 

The  Archive  vaults  are  filled  with  newsreels,  i 
newsreel   items,    short    films,    industrial    films,  j 
educational  and  biographical  subjects  chronicl-  ' 
ing  the  salient  personalities  of  the  century.  His- 
torical events  cover  the  battles  as  well  as  the 
development  of  the  automobile  and  the  con- 
quest, first  of  the  air.  then  space.  They  also 
contain  the  major  advances  in  science,  medi- 
cine,   productivity,    the    growth    and    achieve- 
ments of  industry  and  the  emergence  of  de- 
veloping countries. 

To  keep  that  record  complete.  Curator  Er- 
nest   Lindgren    welcomes    informational    films 
from  all  over  the  world.  Sponsors  and  producers 
are  invited  to  write  Business  Screens  Lon-.> 
don  office  at    139a  Bedford  Court  Mansions,' 
London   W     ~ 
.A]chi\e. 


I' 


C.    1    for  full   particulars  on  the 


his) 


Sales  of  John  Halas'  "Design  in  Motion" 
Over  :5.()00  Copies  in  the  V.  S.  to  Date 

Well  pleased  with  the  U.  S.  sales  of 
book  "Design  in  Motion"  is  studio  head  John 
Halas.  Sales  of  this  excellent  treatise  on  the 
animation  art  in  which  he  excels  have  topped 
3.000  copies  in  the  States. 

Currently.  Halas  is  creating  films  for  clients 
in  five  countries,  including  the  Italian  candy 
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Hiram  is  dead.  I  In-  lKiy-ii<l  lias  joined  liir  \  aiii^liiiij; 
buffalo  and  the  nolilc  redskin.  Tliere  are  more  college 
graduates  in  Agriculture  today  than  there  are  in  many 
other  lines  of  endeavor.  Farm  pictures  are  brighter, 
too.  They  are  now  among  the  best  "family  pictures" 
being  made.  They  nnist  appeal  to  well-educated,  uell- 
to-do  farm  parents  and  also  to  intelligent  and  and)i- 
tious  sons  and  daughters  who  are  planning  careers  in 
Agriculture. 


Farm 


Pictures 


by  Audio 


Among  Our  Clients  . 


.American  Airlines 

American   Telephone 
&  Telegraph   Co. 

Association  of  Belter 
Business  Bureaus 

Atomic  Energy  Commission 

Bulicock  &  Wilcox  Co. 

College  Entrance 
Examination   Board 

E.  I.  du  I'onI  do  Nemours 
&  Co.,  Inc. 

Eliiyl   Corporation 

General  Motors  Corporation 

Johnson  &  Johnson 

— and  nianv. 


Liggett  &  Myers  Tobacco  Co. 

McGraw-Hill  Book  Co. 

National  Board  of  Fire 
Underwriters 

I'ort  of  New  York  Authority 

Smith  Kline  &  French 
Laboratories 

Texaco,  Inc. 

Union  Carbide  (^orp. 

U.  S.  Navy 

Western  Electric  Co. 

Westinghouse  Electric  Corp. 

mariY  others 


D 


U  CT  I  ON  S 


I  N  C. 


FILM  CENTER  BUILDING  •  630  NINTH  AVENUE  •  NEW  YORK  36,  N.  Y. 
TELEPHONE:   PLoza   7-0760 


Frank  K.  Speidell,  President 
P.  J.  Mooney,  Vice-President  &  Treasurer 
T.  H.  Westermann,  Vice-President,  Sales 
Alexander  Gansell,  Secretary 


Frank  Beckwith 
L.  S.  Bennetts 


Producer-Directors: 

Alexander  Gansell 
H.  E.  Mandell 


Harold  R.  Lipman 
Erwln  Scharf 


SERIES  SEVENTY  16nini  SOUND  PROJECTORS 


See  the  lion  roar! 

His  mouth  opens  wide. 

The  Kalart/Victor  projector  opens  wide. 

But  it  is  quiet. 

Why  does  the  Kalart/Victor  open  wide? 

To  make  film  threading  easy. 

To  make  projector  cleaning  easy. 

ALL  projectors  need  cleaning. 

Why  do  all  projectors  need  cleaning? 

To  keep  from  scratching  film. 

The  Kalart,  Victor  does  not  scratch  film. 

It  opens  wide  for  easy  cleaning. 

And  it  is  oh  so  quiet! 


The  KalartjVictor  lens  mount,  film  shoes  and  tension 
rollers  all  open  wide  for  easy  threading  and  eleaning. 
Quiet,  gentle  film  handling  are  Just  two  reasons  you 
should  speeify  a  Kalart.  Victor  16mm  projector.  For 
more  reasons,  see  your  KalartjVictor  dealer  or  write: 


^ 


Jr:^ 


Kviiiii  II  hn  ing  foster  parent  is  a  iichli/-iruaidin<i  cxiieiicncc. 

Well-FiocliKed  Films  lltlp  Welfare  Agencies 
Reach  a  Larger  Audience:  Aid  Volunteers 

b)   Frcclon  M.   (Nat)  Fowler* 


Firs/   uill}   16mm   Million   Picture   lujuipiiuiil 

VICTOR  ANIMATOGRAPH  CORPORATION,  a  division  of  kauri 

Department  9\  Plainvillc,  Connecticut 


Voluntary  welfare  and  church 
agencies  rely  upon  certain 
specific  publics  for  the  partial  sup- 
port and  further  dissemination  of 
information.  Such  a  circumstance 
is  very  true  of  the  Lutheran  Child 
Welfare  Association  in  New  York. 

Constant,  around-the-calendar. 
mailings  in  the  form  of  letters,  bro- 
chures and  newsletters  supply  li- 
mited avenues  for  publicity  and 
other  public  relations  materials. 
As  with  many  other  agencies,  in 
this  way  we  are  able  to  reach  speci- 
fic delegates  and  other  volunteers 
who.  it  is  to  be  hoped,  spread  the 
word  to  their  friends  and  fellow 
churchmen. 
A  Doorway  to  a  \\  ider  .\udience 

However,  this  represents  some- 
thing less  than  educational  satura- 
tion because  we  cannot  control  us- 
age by  the  number  who  ultimately 
receive  our  information. 

The  motion  picture  medium,  it 
seemed  to  us,  offered  an  oppor- 
tunity to  reach  a  considerably  larg- 
er select  audience  and  reach  it 
more  effectively.  We  believed  that 
if  we  could  produce  a  sufficiently 
good  film,  we  might  educate  our 
delegates  and  volunteers  in  a  high- 
ly-charged, graphic  manner. 

And,  if  produced  with  guarded 
emotional  tact,  these  volunteers 
could  become  further  identified 
with  the  Agency  and  want  to  rep- 
resent it  to  others. 

Following  this  line  of  thmking 
it  was  our  intention  that  these  in- 
formed volunteers  accompany  the 
film  to  answer  questions  raised  by 
our  audiences.  This  was  our  goal 
and  it  is  being  achieved. 

From  our  experience  we  would 


say  that  though  highly-informed, 
the  Association's  staff  members 
should  not  generally  be  called  up- 
on to  represent  the  Agency  If  vol- 
unteer  services   can   be    obtained. 

Of  L  istiiis  ^  aluf  to  \()luntecrs 
It  follows  that  the  volunteers  in 
this  process  learn  themselves,  be- 
come more  interested  in  the 
Agency  and  become  part  and  par- 
cel of  its  public  relations  program. 
Analysis  indicates  this  to  be  very 
desirable.  However,  finding  vulun- 
teers  equipped  and  able  presents 
problems. 

The  Lutheran  Child  Welfare  As- 
sociation sent  employed  staff  per- 
sonnel on  several  lest  speaking  en- 
gagements. These  people  were 
asked  to  submit  thorough  evalua- 
tions of  the  meetings,  together  with 
full  reports  of  questions  asked  by 
their  audiences.  From  these  re- 
marks an  exhaustive  set  of  ques- 
tions and  answers  was  put  in 
mimeograph  form.  These  were  di- 


°Mi.  Fuller  i.*  Director  nf  Puljlic  Rela- 
tiniKS  for  the  Lutheran  Child  Welfare  As- 
sociation. 


Film  scene;  becati.ie  of  a  sliortaiie 
of  Negro  appUcant.i,  mamj  chihircn 
niaij   liner  find   liiippy  homes    .    .    . 
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vided  under  subject  headings  for 
easy  reference. 

Next,  a  Speakers'  Bureau  was 
formed.  All  board  members,  dele- 
gates and  other  volunteer  people 
were  invited  to  attend  workshops 
desicned  to  instruct  them  how  to 
introduce  the  film  and  direct  a 
question  and  answer  period  follow- 
ing each  presentation. 

We  recognized  that  our  volun- 
teers were  not  usually  accustomed 
to  public  speaking,  therefore,  con- 
siderable time  was  spent  on  rudi- 
mentary public  speaking  rules  and 
platform  poise.  A  public  speaking 
primer  was  compiled  and  given 
each  potential  speaker  for  study 
and  reference.  He  also  received 
the  compilation  of  most  frequent- 
ly asked  questions  and  their  cor- 
rect answers. 

BrduKht  a  \iist  .Vcic  .\udicnce 
The  film  and  this  procedure  has 
secured  for  the  Lutheran  Child 
Welfare  Association  an  audience 
we  could  never  have  dreamed  pos- 
sible through  any  other  method. 
Our  speakers  have  proved  apt  and 
for  desirable  psychological  speak- 
er and  audience  responses,  we  take 
care  to  request  our  volunteers  to 
speak  within  areas  close  to  their 
homes  in  their  own  churches  and 
organizations. 

Advertising  the  film  beyond 
word  of  mouth  and  audience  to 
audience  is  principally  done  by 
mail.  The  Association  printed  a 
simple  flier  in  the  form  of  a  "teas- 
er" which  includes  a  provocative 
still  from  the  movie.  The  reverse 
side  of  the  flier  serves  as  a  book- 
ing order  form.  With  discretion. 
most  mail  leaving  the  .Agency  in- 
cludes a  copy  of  this  flier. 

How  \\  f  "P;ickas<^ "  the  Program 

Our  program  consists  of  an  in- 
troduction to  the  film,  showing  the 
l.*;  minute  film  itself  and  conduct- 


ing a  question  and  answer  period 
following  the  meeting.  This  means 
we  can  provide  clubs,  churches  and 
associations  with  a  packaged  pro- 
gram of  30  or  40  minutes  duration, 
the  subject  being  child  adoption, 
foster  homes,  institutional  child 
care  and  services  to  unwed  moth- 

Fn'fafc  to  the  1  iliii 

.•  Suffer  Lillle  Children  is  a 
recent  motion  picture  spon- 
sored by  the  Lutheran  Child 
Welfare  .Association  in  New 
York  to  tell  its  audiences 
about  the  four  services  per- 
formed by  the  .Association; 
adi>ption,  foster  homes.  Beth- 
lehem Children's  home,  and 
service  to  unwed  mothers. 

The  film  was  produced  by 
N'ision  .Associates  using  still 
photographs  and  the  anima- 
tion stand  techniques  of  tra- 
vels and  zooms  within  the 
pictures.  The  400  photo- 
graphs used  in  the  film,  shot 
by  Director  Seymour  Weiss- 
man  and  by  Jeri  Sopenen, 
were  specifically  made  for 
this  technique  —  with  care- 
fully-planned motion  blurs 
and  other  effects  to  create 
a  real  sense  of  movement. 

An  original  score  of  mod- 
ern music  by  Irwin  Bazelon 
completes  the  psychological 
mood  of  sympathy  for  the 
children  in\o!ved  in  the  story, 
and  understanding  of  the  .As- 
sociation's people  who  are 
helping  them.  ft 


In  wed  expectant  motlier  uho  calls 
the  Association  finds  love,  undcr- 
xlandinn  and  help  await  her. 
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ers.  As  the  Lutheran  Child  Wel- 
fare Association's  child  care  pro- 
gram and  methods  are  relatively 
typical  and  professional  in  nature. 
we  are  fairly  representative  of  cur- 
rent operations  in  this  field 
throughout   America. 

Whether  other  organizations 
should  consider  the  motion  picture 
medium  as  described  here  is  prett\ 
much  an  economic  factor.  Certain- 
ly the  experience  of  this  Agency 
has  proven  the  documentary  film 
to  be  a  more  than  satisfactory  pub- 
lic relations  tool.  We  feel  that  by 
educating  our  publics  we  can  bene- 
fit in  every  way  —  including  fi- 
nancially. 

I'ili7i    Failures 


Th. 


\K 


A  caution  would  be  that  an  over- 
produced or  under-produced  movie 
might  have  drastically  bad  public 
relations  effects. 

For  ourselves,  we  felt  that  a 
highly  skilled  or  "name"  profes- 
sional acting  cast  would  not  be 
necessary.  Also,  we  did  not  feel 

(CONTINUED    ON    NEXT    PAGE) 


where  will  your  meixO  prospect  be 


.   .  ,  out  ill   the  ham   ,   ,   .  in   llir  otl'ic  c  ,   .   . 
(he  factory  ,  .  .  or  on  a  convi-iitioii  iloor'? 
Wherever  he  is  you  can  picture  the  solution 
in  the  best  selling  atmosphere,  next  to  his 
prohlems,  with  the  versatile  single-case 
Movieniatic  repeater   16mni   projector.    With 
Moviematic  you're  not  selling  in  the  dark: 
you  <an  watch  your  prospect's  expression  as 
your  sales  points  are  made  on  film  .  .  .  see 
what  piques  his  interest  .  .  .  then  close  the 
sale  on  the  ."ipot.    How?    The  Moviematic 
projects  on  its  own  built-in  si  reeii  under 
daylight  conditions.    OH.   for  large  group 
showings,  the  Moviematic  projects  on  a 
lemolc  screen.    How  about  operation'?    Just 
plug   it   in!     Film  is  already   in  the  projector 
ready   to  show.    That's  because  the  last  lime 
you   showed   it.  the  film  was  rewinding   itself 
getting  ready   for  this  time.    No  rethreading 
or   rewinding.    Moviematic   is  versatile,  too. 
because  it  can  show  any  of  your  present 
16inm  optical  sound  films.    No  expensive  new 
productions  or  alterations  required.    And.   it 
will  show   anyone  elses"   16mm  films  as  well. 
You  can  purchase,  lease  or  lease-to-huy  .  .  . 
long  term  or  short.    Ask  your  Kalart/Victor 
dealer  or  write: 


firm    nnil   Fineinotl    in    16mm    Mofioii    Picture   Equipment 

VICTOR  ANIMATOGRAPH  CORPORATION,  a  division  of  kalart 

Dcpaiiincni   91"  Plainville,  Connecticut 
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BOON  1.  A  welcome  benefit;  blessing. 

—  Webster 

The  Lipsner-Smith  ultra-sonic  film  cleaning  machine  was  first  introduced  to  the 
Hollywood  motion  picture  industry  by  Consolidated  Film  Industries. 

Thru  close  user-manufacturer  collaboration  and  under  actual  working  conditions, 
CFI  technicians  helped  develop  the  original  machine  to  today's  practical**  and 
efficient  machine.  Now,  ultra-sonic  cleaning  has  become  standard  procedure  for 
negative  cleaning  in  film  processing  laboratories  throughout  the  world. 

A  famous  first  from  CFI.  One  of  many  in  its  40  •-  years  of  serving  the  film  industry. 

**STILi  ANOTHER  FIRST  FROM  CFI  is  the  recent  development  of  a  solvent  recovery  sys- 
tem that  further  extends  the  use  ol  ultra  sonic  cleaning. 


CONSOLIDATED         FILM         INDUSTRIES 

959  SEWARD  STREET  •  HOLLYWOOD  38,  CALIFORNIA  •  Hollywood  2-0881  •  AREA  CODE  213  •  HOIIywood  9  1441 


Films  for  Welfare: 

(continued  from  page  17) 
that  dialogue,  as  opposed  to  nar- 
ration, could  achieve  what  we 
wanted  of  our  film. 

Assigned  to  Vision  Associates 
We  contracted  with  Vision  As- 
sociates, Inc.,  of  New  York  City 
who  had  considerable  practical  ex- 
perience in  informational  movies, 
supplying  it  the  script,  interior  and 
exterior  locations  plus  our  own 
adults  and  children  for  actors.  This 
reduced  our  overhead.  It  also  faci- 
litated quick  production.  Our 
movie  Suffer  Liille  Children  which 
was  produced  in  the  still-photo- 
graphs-to-motion  process  was  en- 
tirely shot  in  less  than  one  week. 
Aside  from  the  customary  time 
required  for  opticals,  mechanicals 
and  transferring  taped  sound  to 
film,  no  more  time  was  involved 
and  the  movie  was  ready  for  pre- 
sentation on  schedule. 

.All  things  being  equal,  to  the 
agency  considering  the  adventure 
of  public  relations  through  film, 
one  would  be  wise  to  consider  such 
an  undertaking  as  ours.  Certainly 
the  Lutheran  Child  Welfare  .Asso- 
ciation's experience  in  the  film 
media  has  been  highly  satisfactory 
and  profitable  public  relations.  Ig' 

*  *        * 

Dr.  Milan  Herzofj  Nanied  NP 
of  Britaniiii'a  Films,  Inc. 

it  Dr.  Milan  Herzog.  director  of 
production  for  Encyclopaedia  Bri- 
tannica  Films  Inc..  has  been  named 
vice-president  of  production,  it  was 
announced  by  Dr.  Warren  P.  Ev- 
erote.  EBF  president. 

Dr.  Herzog  joined  EBF  in  1946. 
He  was  named  e.xecutive  producer 
in  19."^  8  and  director  of  produc- 
tion in  1962.  In  17  years,  he  has 
produced  over  300  films  for  the 
EBF  film  catalog.  ^ 

*  *  :K 

Kodak's  East  Coast  Division 
Moves  lo  Pan  .American  Bldg. 

<"  The  East  Coast  Division  of 
Eastman  Kodak  Company's  pro- 
fessional motion  picture  film  de- 
partment will  move  to  new  facili- 
ties in  New  York  City's  Pan  Amer- 
ican Building  on  about  July  1. 

Donald  E.  Hyndman.  Kodak  as- 
sistant vice  president  and  manager 
of  the  professional  motion  picture 
film  department,  said  the  new  of- 
fices will  provide  more  adequate 
sales  and  service  facilities.  E.  M. 
Stifle  is  East  Coast  Division  man- 
ager. 

Professional  motion  picture  film 
products  accounted  for  about  eight 
per  cent  of  Kodak's  U.  S.  sales  of 
$1,056  million  in  1962.  i' 
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Shake  his  hand. 
Open  the  box. 
Plug  it  in. 
Let  'er  roll. 


II 


Revolutionary  projector  sells  your  product  anywhere.  In  sound  and  color.  In  broad 
daylight.  Sets  up  in  10  seconds— and  repeats  automatically.  Let  us  demonstrate: 


Technically,  the  Fairchild  400  is  an  8mni  rear  screen 
sound  movie  projector.  It  works  more  hke  a  TV  set,  except 
you  don't  have  to  fuss  with  the  focus. 

The  Fairchild  weighs  less  than  a  portable  typewriter 
and  takes  up  less  than  2  sq.  ft. -wide  open. 

It  shows  up  to  20  minutes'  worth  of  color  sound  film. 
Requires  no  warm-up.  Takes  just  10  seconds  to  set  up,  plug 
in  and  turn  on.  On  is  when  il  counts. 

You  can  demonstrate  snow  removal  in  July,  a  turbo- 
prop on  a  desktop  or  review  a  year's  research  in  a  minute. 
Take  your  customer  on  a  field  trip,  a  test  run,  or  a  tour  of 
the  plant.  Right  where  he  signs  the  orders. 

When  the  commercial's  over,  the  Fairchild's  ready  to 
repeat,  automatically,  up  to  3000  times  per  print. 

As  we  said,  the  Fairchild  is  an  Smm  machine— the  most 
reliable  and  modern  ever  made  — but  any  16mm  or  35mm 
film  can  be  quickly  and  easily  reduced  to  8,  sound  and  all. 

Thousands  of  Fairchild  400s  have  gone  into  use  in  the 
first  1 2  months.  They're  helping  salesmen  multiply  sales  of 


automobiles,  building  materials,  tractors,  staplers,  bowling 
alleys  and  brassieres.  They're  converting  par  salesmen  into 
crackerjacks.  Demonstrating  product  advantages  every  w  here. 
Concisely.  Dramatically.  If  you  have  a  product  the  Fairchild 
might  help,  clip  the  cou- 
pon. We'll  rush  one  over  P.^\|RCHILD 
and  plug  it  in.  jb 


Faircliild  Camerii  and  Instrument  Corporation 
Indiivlria!  I'roducts  Division 

221    Fairchild  Avenue,  Plainview,  Long  Island 
Gentlemen:  I  want  to  sec  for  m>5clt"  what  the  400  can  do. 

N  a  me 


Position- 


Address- 
CitN     


_Zone 


^State_ 
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CAN 

REPRIMANDS 
IMPROVE 
DISCIPLINE? 

Slidefilm  Gives  Answer 


One  of  the  heaviest  burdens  of  man- 
agement is  wise  maintenance  of 
discipline  .  .  .  while  avoiding  costly 
turnover  due  to  employee  resent- 
ment of  supervisory  methods.  This 
slidefilm: 

"MAINTAINING 
DISCIPLINE" 

clearly  defines  the  essential  impor- 
tance of  discipline.  It  trains  super- 
visors in  the  ability  to  handle  the 
two  distinct  types:  Sell-Imposed  and 
Enforced,  with  the  proper  techniques 
for  use  when  reprimands  are  un- 
avoidoble.  The  goo/:  to  build  more 
efficient  performance  through  all 
levels  of  organization.  One  of  a 
tested  series  of  eight  sound  slide- 
films; 

SUPERVISOR   TRAINING   ON 
HUMAN  RELATIONS- 

widely  used  by  management  in  many 
Industries  and  service  groups. 


Write  today  for  other 

titles  in  the  series 

and  details  concerning 

a  preview. 


Gi,i,/a/  FILM  ,M/»7A'5 

ROCKET 


INC. 


PICTURES 


6108   Santa   Monica    Boulevard 
Hollywood  38,  California 


HOT  ACTION  ON  A  POLAR  FIELD 

Sporl.s  Classic:  ■Pio  Football's  Longest  Dav" 

Filming  National  Football  League's  Championship  Game 
Proved   Epic-    Bailie   .4gainst   Elements   for   Blair's   Crew 


PARTHENON 


THE  WoKLD  Championship  of 
the  National  Football  League 
was  decided  in  Yankee  Stadium 
on  December  30th,  But  the  mem- 
ory of  that  tremendous  game  be- 
tween the  New  York  Giants  and 
the  Green  Bay  Packers  is  being 
re-lived  nightly  when  audiences 
throughout  the  nation  and  in  the 
armed  forces  see  the  28-minute 
color  motion  picture.  Pro  Foot- 
ball's Loiif>est  Day.  produced  for 
the  NFL  by  Edwin  M.  Sabol  and 
his  company.  Blair  Motion  Pic- 
tures. Inc.  of  Philadelphia. 

The  story  of  the  film's  produc- 
tion, under  the  most  trying  circum- 
stances ever  faced  by  veteran 
cameramen,  is  a  kind  of  "epic"  of 
itself.  Fierce  gusts  swept  thru 
Yankee  Stadium  at  kick-off  time, 
scooping  the  ball  off  the  kicking 
tee.  The  temperature  dropped 
steadily  that  bright,  brutal  after- 
noon until  cameras  as  well  as  play- 
ers froze  and  both  had  to  be  thaw- 
ed over  open  bonfires  in  the  dug- 
outs. Warmed-up  spare  cameras, 
kept  under  blankets  and  sweaters. 
i  were  rushed  by  messengers  to 
crewmen  whose  equipment  kept 
icing  up. 

Picture  of  Action  and  Suspense 
Out  of  these  awesome  conditions 
came  a  picture  with  tremendous 
action  and  suspense.  Even  if  most 
viewers  know  the  score  (the  Pack- 
ers won  it  again  16-7).  attention 
will  be  riveted  on  the  relentless 
drive  of  both  elevens  for  the 
victories  which  each  club  so  plainly 
fights  to  achieve.  Play,  at  least, 
was  "hot"  throughout  that  polar 
afternoon. 

Everything  came  "hard"  that 
Longest  Day:  the  touchdowns  at 
one  apiece,  the  yards  gained  in 
rushing  and  passing  and  the  crackl- 
ing tackles.  Well,  nearly  every- 
thing, except  the  margin  provided 
the  Packers  in  those  game-winning 
field  goals  by  Jerry  Kramer.  Hard- 
est of  all.  in  so  many  ways,  was 
the  lot  of  Blair's  camera  crews. 

"One  man  suffered  a  frozen  in- 
de.\  finger  and  is  still  under  medi- 
cal treatment."  reports  producer 
Sabol.  "Another  has  lost  the  circu- 
lation in  his  right  hand.  We  had  six 
ace  cameramen  and  four  assistants. 
Some  had  worked  on  Arctic  assign- 
ments and  elsewhere  under  blizzard 
conditions  and  all  agreed  this  was 
the  worst  they  had  faced!" 

But  like  the  "pros"  on  the  field. 


the  crew  got  the  job  done  with 
a  victorious  flourish.  They  took 
12.000  feet  of  Ektachrome  Com- 
mercial and  highspeed  Ektachrome 
to  cover  the  action  ( twice  what 
Sabol  thought  would  be  needed). 
Three  16mm  Arriflex  cameras  and 
five  16mm  Bell  cS:  Howell  Filmos 
were  used  on  the  job.  Two  main 
cameras  were  posted  high  above 
the  50-yard  line;  one  of  these  was 
the  "master"  camera  used  to  rec- 
ord every  play;  the  other  caught 
close-ups  in  slow  motion  with  its 
long  focal  lenses.  But  "slow-mo- 
tion" became  impossible  when  the 
camera  motors  had  to  be  run  at 
48  frames  per  second  and  above 
to  try  and  get  a  24-frame  per-sec- 
ond  speed. 

Cameras  at  Strategic  Points 
Other  cameras  were  placed  on 
each  sideline,  behind  the  goal  posts. 
One  camera  "covered"  each  bench 
for  reactions  of  the  players  and 
coaches:  another  cameraman  roam- 
ed the  stands  to  catch  glimpses  of 
fan  reaction.  Three  walkie-talky 
units  proved  "life-savers"  in  help- 
ing coordinate  the  production  job. 

Weather  experts  attest  that  tem- 
peratures on  the  field,  created  by 
violent  wind  gusts  up  to  50  miles 
an  hour,  were  equivalent  to  20 
degrees  below  zero.  Film  consump- 
tion was  greater  than  expected  be- 
cause unused  footage  was  brittle  I 
and  kept  breaking  during  thread- 
ing eiperations. 

Few  among  the  millions  who 
view  Pro  Football's  Longest  Day 
will  know  the  tremendous  accomp- 
lishment this  film  represents  under 
those  weather  conditions.  For  the 
action  and  suspense  of  the  game 
soon  take  over;  the  heroics  of  both 
Giant  and  Packer  stars  rivet  at- 
tention on  the  screen.  And  that's  as 
it  should  be  —  but  the  unsung 
heroes  of  that  awesome  day  were 
the  crews  who  helped  create  an 
historic  spectacle  of  sports  action. 

Press  and  League  Enthusiastic 
Sports  writers  and  football  ex- 
ecutives have  been  unanimous  in 
their  praise  of  the  picture.  Art 
Daley's  column  called  it  "terrific 
.  .  .  football  photography  at  its 
best."  After  the  New  York  premi- 
ere. Ira  Seebacher  (Morning  Tele- 
graph writer)  cited  the  "splendid 
telephoto  shots  of  the  play."  and 
the  Philadelphia  Evening  Bulletin's 
Hugh  Brown  called  it  a  "visual  de- 
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to  project  a 

STAND-UP  SALES  PITCH 

VIA  FILM 

A  constant  business  need  is  the  film 
where  "a  man  just  stands  there  and 
belts."  The  man.  whether  Sales  Man- 
ager, Glorious  Leader,  tech  expert, 
a  "satisfied  user"  or  whoever,  has 
to  stand  on  a  dais  or  sit  at  a  desk 
and  just  talk.  Ctterly  non-cinematic, 
inherently  dull  —  but  it  must  go  on 
film  for  mechanical  reasons  of  port- 
ability, duplication,  and  so  on. 

o  o  o 

The  dullness  is  sometimes  relieved 
b\  cutting  a«a>  from  the  talker  to 
movie  clips  which  illustrate  what  he's 
talking  about  and  which  his  voice 
"narrates."  But  two  trouble  spots  re- 
main.  Both  are  crucial. 

O  o  o 

First,  there  are  still  those  slugs  of 
talk  which  are  simply  not  illustrate- 
able.  Yet  these  are  usually  the  key 
items  \ou  need  to  register  and  to  be 
remembered  —  the  statements  of 
Sales  .advantages,  the  Policy  Points, 
and  the  Elements  of  the  Selling 
Proposition. 

o  o  o 

Second  problem,  those  damned  dia- 
grams, and  the  damncder  graphs  and 
tabulations.  \'isually  utterly  dull  — 
\et  utterly  vital  to  the  purpose  of  the 
pitch. 

o  o  o 

These  two  negatives  are  what 

Parthenon's 
"TRIA  SELL"  TECHNIQUE 

transmutes  into  positi\es.  Yoiu" 
erstwhile  dullest.  heaviest 
chunks  can  now  become  the 
things  your  target  audience 
members  talk  about  as  the 
lights  go  up  —  and  what  the\- 
remember  —  vividly. 

Cost?  Surprisingly  feasible. 

Delivery?  Surprisingly  fast. 

a  a  e 

If  your  company  has  a  continuing 
film  program  (regretfulh',  we  just 
don't  ha\e  the  time  and  personnel  to 
work  with  one-shot  sponsors)  Par- 
thenon will  lie  happ\-  to  air-ship  you 
a  TBI.\  SELL  demonstration  sub- 
ject. Phone  Cap  Palmer  or  Ron  Ha- 
gerthy  and  ask  for  the  TRL\/SELL 
picture. 

PARTHENON   PICTURES 

Cap     Palmer     Exec.     Producer 

2625  Temple  St.       •       Hollywood  26 
Dunkirk   5-3911 
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light."  But  Commissioner  Pete 
Rozelle  had  the  last,  and  perhaps 
best,  phrase  when  he  hailed  Z.«;i.i,'- 
esl  Day  as  "the  finest  luotball  film 
I  have  ever  seen." 

Hundreds  of  color  prints  are 
now  in  circulation  throughout  the 
U.  S.  You  can  obtain  a  print  for 
club,  plant  or  office  showing  from 
the  Sports  Film  Library.  P.  Bal- 
lantine  &  Company.  Newark.  New 
Jersey  or  by  writing  Del  Shofner. 
Old  Gold  Sports  Bureau.  430  Park 
Avenue.  New  York  22.  N.  Y.  Q- 
*       «        * 

F(»ril  A1<»ti»r  ('oni|Kiii\  R(*|M»rt> 
ii.  Million  \  i.\Mr>  ill  I9<>2 
•it  The  Ford  Motor  Company  — 
one  of  the  earliest  producers  of  in- 
formational films  —  reported  last 
month  that  more  than  .3  I  .ODO.OOO 
Americans  viewed  Ford  films  dur- 
ing 1962. 

In  addition  to  these  viewers  of 
direct  showings,  an  estimated  addi- 
tional l.'5.()()0.()00  persons  saw  the 
Ford-produced  motion  pictures  on 
television,  according  to  Robert  O. 
Dunn,  manager  of  the  company's 
Motion  Picture  Department. 
.lOn.nOO    Croups    Saw    Kilms 

Mr.  Dunn  said  more  than  ?00,- 
000  group  showings  were  record- 
ed during  the  year,  indicating  that 
the  films  were  being  shown  at  a 
rale  of  1.400  times  a  day.  Show- 
ings to  elementary  and  high  school 
classes  accounted  for  approximate- 
ly 70  per  cent  of  the  total  audi- 
ence. 

The  current  Ford  catalogue  of 
film  offerings  includes  29  titles. 
Six  films  included  in  the  compa- 
ny's driver-education  and  traffic- 
safety  series  accounted  for  nearly 
one-third  of  the  audience  for  Ford 
films  last  year.  Another  popular 
three-film  series  on  the  Leonard 
Bernstein  concerts,  was  viewed  by 
about  9 1. "i. 000  persons. 
".American  C(i»bi)>  '  Most  Popular 

A  color  film  titled  The  Ameri- 
can Cowboy,  the  most  popular 
individual  movie,  led  with  a  1962 
audience  of  1.900,000  viewers.  It 
has  been  the  top  attraction  in  the 
Ford  film  libraries  for  10  of  the 
last  1 1  years. 

The  most  recent  addition  to  the 
film  library  is  a  color  documen- 
tary. The  Invisible  Bridge,  which 
portrays  the  company's  far-reach- 
ing international  operations  and 
their  impact  on  nations  and  indi- 
viduals throughout  the  world. 

Ford  maintains  film  libraries  in 
Dearborn.  Mich..  New  York  City 
and  Oakland.  Calif.  The  films  are 
loaned  without  charge  to  schools, 
churches,  farm  and  youth  groups, 
and  fraternal  and  civic  organiza- 
business  and  civic  groups.         Q' 


MPO  E\|iancl«  Sali-s.  Services 
of  the  Ki-pcaliT  Sales  Division 
The  Repeater  Sales  Division  of 
MPO  Videotronics.  Inc..  has  great- 
ly expanded  its  facilities  in  New 
York,  and  now  offers  sales  and 
service  at  other  MPO  offices  in  De- 
troit, Chicago,  Los  Angeles  and 
Toronto. 

Don  Woelfel,  manager  of  the 
division,  has  moved  his  headquar- 
ters staff  to  210  West  65th  Street, 
New  York,  where  the  entire  third 
floor  will  house  new  equipment 
and  personnel  for  servicing  .MPO 
\'ideotronic  8  projectors. 

Each  of  the  branches  will  now 
provide  film  coating,  magazine 
loading,  special  projects  service 
and  major  repairs  on  the  Video- 
tronic  8.  Normal  maintenance  and 
minor  repairs  will  continue  to  be 
available  from  the  network  of  43 
MPO  service  stations  across  the 
country. 

Repeater  Sales  Division  offices 
are  at  1300  Buhl  Building.  De- 
troit: 185  North  Wabash  Ave.. 
Chicago;  800  North  Seward,  Holly- 
wood; and  19  Melinda  St.,  Toron- 
to. 

MPO,  one  of  the  major  film  pro- 
duction companies,  is  offering  film 
production  packages  in  conjunc- 
tion with  the  use  of  V'ideotronic  8'. 
projectors,  which  are  available  on 
either  a  purchase  or  lease  basis.  W' 
*        *       * 

Early    Deliate    on    Kleilrieily 
Depicted    iii  Journal    I'icture 

A  Rarely  does  the  student  or  the 
non-scientist  get  an  opportunity  to 
see  and  understand  the  forces  that 
drive  scientific  exploration  and  dis- 
covery forward. 

The  American-Italian  co-pro- 
duction film  titled  Galvani  and 
Volla:  An  Early  Debate  in  Sci- 
ence, tells  of  the  scientific  contro- 
versy between  Luigi  Galvani  and 
.Allessandro  Volta  during  the  time 
that  their  debate  about  the  funda- 
mental nature  of  electricity  criss- 
crossed Western  Europe  and  even 
extended  as  far  as  Benjamin  Frank- 
lin in  the  continental  United  States. 

Students  of  science  history  and 
scientific  method  will  find  pin- 
pointed those  details  that  were  the 
major  turning  points  in  the  con- 
troversy that  lasted  for  25  years 
at  the  close  of  the   18th  century. 

Original  notes  and  sketches  of 
the  scientists  in  the  film  will  have 
value  for  students  of  electricity  in 
helping  make  clear  the  historical 
development  of  modern  electrical 
theory.  The  laboratory  experiments 
seen  in  the  film  were  re-created. 

For  information  on  the  film 
write  to  Journal  Films.  Inc..  909 
W.  Diversey  Parkway,  Chicago  14. 


We're  well  equipped  .  . . 
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We're  well-equipped 
to  handle  anyone 


•  Sound       •  Editorial 

•  Laboratory  Services 


Capital 


CAPITAL  FILM  LABORATORIES,  INC. 

470   E   STREET,   SOUTHWEST 

WASHINGTON   24,   D.C 

PHONE:   Dl   71717 


Miller  Releases  Braves  and  Packer  Pictures 

¥>IG  League  Sports  in  Wiscon-     FT' 

sin  are  covered  in  two  motion 
pictures  just  released  by  the  Mil- 
ler Brewing  Company. 

One  is.  Around  the  Leuaiie  uilh 
the  Milwaukee  Braves,  an  enter- 
taining trip  around  the  National 
League  circuit  for  a  look  at  the 
stars  and  plays  which  sparked  the 
1962  season. 

The  other  is.  1962  Green  Bay 
Packer  Highlights,  exciting  sequ- 
ences of  the  Packers"  victorious 
march  to  the  National  Football 
League  championship. 

The  film  about  the  Braves  base- 
ball team  pays  special  tribute  to 
Maury  Wills,  who  broke  Ty  Cobb's 
record  of  47  years'  standing  by 
stealing  104  bases  in  1 17  attempts 
during  the  season  for  the  Los  An- 
geles  Dodgers. 

An  entertaining  interlude  ex- 
amines the  various  reactions  of 
ballplayers  caught  watching  a  third 
strike  go  by  and  then  standing  at 
the  plate  with  nowhere  to  go.  The 
results  clearly  show  why  umpires 
are  lonely  men  who  feel  put  upon 
and  unwanted. 

Earl  Gillespie  is  narrator  of  the 
color  film,  which  runs  28' 2  min- 
utes. 

Highlights  of  Packer  .\ction 

The  Green  Bay  Packers'  film 
packs  excitement  in  its  sequences 
showing  bruising,  bone-crushing 
man-to-man  contact  that  spells 
football. 

After  a  surprisingly  easy  49-0 
romp  over  the  big  bad  Chicago 
Bears,  the  Pack  comes  up  against 
the  Detroit  Lions  in  one  of  the 
most  suspenseful  games  of  the  sea- 
son. The  Miller  camera  crew  lets 
you  watch  as  Herb  Adderley  inter- 
cepts a  Lion  toss  with  only  33  sec- 
onds remaining.  This  set  up  a  field 
goal  by  Paul  Hornung  that  puts 
the  Packers  out  in  front.  9-7, 

Another  thrilling  segment  shows 
Adderley  sprinting  to  glory  on  a 


Miller   president    Norman    Klug    (r) 

•presents  simrtx  prints-  to  Ernie  John- 
ton  of  Braves.  Wiilhj  Cniicc  of  Pack- 
ers:   and    counsel    Robert    Cannon. 

103-yard  kickoff  return  against 
the  Baltimore  Colts. 

Other  shots  show  the  methodi- 
cal precision,  versatility,  and  com- 
plete mastery  of  the  game  that 
Coach  Vince  Lombard!  has  built 
into  his  goliaths. 

The  film  includes  highlights  of 
the  Packer-Giant  tilt  for  the  cham- 
pionship of  the  National  League  — 
a  classic  encounter  that  will  be 
remembered  for  many  years. 

Each  film  runs  28' 2  minutes  in 
16mm  sound.  Both  are  highly  po- 
lished professional  productions  that 
reflect  great  care  in  editing  and 
cutting. 

How   to   Obtain   Loan   Prints 

.Miller  Brewing  Company  offers 
these  two  films  without  charge. 
Write  Film  Section.  Miller  Brew- 
ing Company.  4000  West  State 
Street.  Milwaukee  1.  Wisconsin.  ^ 

kosli   ,\p]><iinte(l  by  On  Film 

7>  William  E,  Kosh  has  joined  the 
staff  of  On  Film.  Inc.  of  Prince- 
ton. N.  J.,  and  New  York  City. 
Robert  Bell,  president,  announces. 
Kosh  brings  to  On  Film  25 
years  of  experience  in  all  phases  of 
motion  pictures  and  TV  produc- 
tion, and  a  specialty  in  creative 
editing  of  award-winning  films.  1^ 


Cineniatograpliy  Complete: 

CAMERA   CREW,  EQUIPMENT, 
RAW  STOCK,  DEVELOPMENT, 

woRKPRiNT  — ///  one  package. 

TOM    VlflLLARD   ciiicinatoorapliy 

I860    BROADWAY  .  NEW  YORK    23,    N.Y..JUDSON    2-1S98 
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MODEL    2000 


leMM^irstl  SYSTEM 


THE  WORLD'S  ONLY  LOW  COST  IGmm  DOUBLE  BAHD 
OPTICAL /MAGNETIC  SOUND  PROJECTOR 


I  Uses  16mm  perforated  magnetic 
film  on  a  separate  mechanically 
interlocked  sound  system! 

I  Plus  all  features  of  conventional 
optical/magnetic  sound  projectors! 

I  Permits  record,  re-record,  mix  and 
playback  functions  with  positive 
synchronization! 


THE  MOST  VERSATILE,  MOST  ADAPTABLE  16mm  SOUND  PROJECTOR  EVER! 


Preview  Projector:  Work  print  on  one  side  and  sound  track 
on  the  other,  and  the  Siemens  2000  16  16  gives  you  16mm 
picture  projection  with  16mm  sound  interlock.  Preview  Thea- 
tre quahty,  too! 

Quick  Access:  original  16mm  film  on  the  projector  side — 
original  15mm  sound  recording  on  the  16mm  magnetic  chan- 
nel, gives  you  interlocked,  synchronous  sound.  It's  portable, 
too. 

Multi-track  Films:  Show  multi-lingual,  or  other  special  pur- 
pose multi-track  sound  films,  easily,  inexpensively.  Playback, 
or  playback  and  record,  too. 

"One-show"  films,  "quickie"  productions,  limited-purpose 
"low  budget"  shows  —  whatever  the  special  purpose,  with 
the  picture  and  sound  features  of  Siemens  Projectors,  you 
can  do  them  all  to  professional  standards,  and  at  low  cost. 

Plus  many  others 


The  modular  designed  Siemens  2000  Double,' Sixteen  offers  a  wide 
range  of  uses  to  serve  virtually  the  entire  spectrum  of  professional 
requirements.  Its  modular  two-system  assembly  anticipates  every 
application,  assuring  maximum  adaptability  to  every  sound  projec- 
tion. Permits  as  many  as  nine  ways  to  record  and  re-record.  The 
"Single  System"  side  is  designed  for  optical  playback  and  mag- 
netic recording' playback  on  full  and  half-track  facilities.  The 
"Double  System"  uses  I6mm  perforated  magnetic  film  on  an  added 
rear  sound  channel,  mechanically  interlocked  with  the  projector 
for  absolute  synchronization. 

Use  the  Siemens  2000  16/16  as  a  one-piece  sound  studio,  or  as 
a  special  purpose  Sound-Projector  supplement  to  your  existing 
facilities.  No  matter  how  "special"  your  requirements,  you  will  find 
this  the  most  adaptable  and  the  most  useful  Sound  Projector 
ever  made. 

WRITE   FOR   ILLUSTRATED  BROCHURE 


EXCLUSIVE   U.S. 
AGENT 


^[SKDPl[i2J 


CORPORATION    OF    AMERICA 

»7PARK  AVENUE  SOUTH.  NEW  YOUK  10,   N.   '' 
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RIGHT   off  the  NEWSREEL 


TEXAS  mUSTRIAl 
FILM  COMMHY 


2528  NORTH  BLVD. 
JA  9  4377 

HOUSTON 


48 

HOURS 
Camera  to 
Color  Print 

Let  us  process  your 

Ektachrome  camera 

film,  assemble  it, 

make  a 

COLOR  (11(J) 

B&W  (6() 

print  with  printed  edge 

numbers,  then  ship  to  you 

within  48  hours  after 

receipt  of  your  original. 

Write   for 
complete   taboratory 

price   list. 


E$-H  Photo  Prochicis  Group 
Keceives  2ii<l  Afademy  Awaril 

"•  Bell  and  Howell  Company  won 
its  second  Academy  Award  this 
year. 

The  company's  photo  products 
group  was  honored  for  a  new  se- 
ries of  fully  automated  additive 
color  motion  picture  printers  that 
have  brought  a  major  improve- 
ment to  the  color  balance  and 
quality  of  Hollywood's  entertain- 
ment films. 

James  L.  Wassell.  director  of 
marketing  for  the  group's  profes- 
sional equipment  division,  repre- 
sented Bell  &  Howell  at  the  Acad- 
emy of  Motion  Picture  Arts  and 
Sciences  ceremony  in  Santa  Mon- 
ica. 

The  20th-Century-Fox  film  Cle- 
opatni  will  be  the  first  70mm  Hol- 
lywood motion  picture  to  be  print- 
ed on  the  new  printer,  which  is 
manufactured  in  sizes  ranging  from 
16mm  through  70mm. 

Bell  &  Howell's  first  Academy 
Award  was  won  in  1954  for  "47 
years  of  motion  picture  pioneer- 
ing." 

The  award-winning  printers  are 
capable  of  making  extremely  short 
scene-to-scene  color  corrections  at 
high  speed. 

Formerly  an  over-all  balance 
was  pre-determined  and  an  entire 
film  printed  to  conform  to  this 
"average"  tone,  often  resulting  in 
unacceptable  color  quality  in 
scenes  that  had  to  be  removed  be- 
fore the  motion  picture  went  into 
general  distribution. 

The  new  printers  have  more 
than  doubled  the  range  of  color 
correction,  with  72  variations  in 
each  of  three  primary  colors,  com- 
pared to  31  variations  in  previous 
models.  ^ 

$  ^  H= 

Association  Films  A«arile{l 
a  George   \\  asliiii;s:l<>n  ^ledal 

ix  Association  Films,  Inc.,  distrib- 
utors of  industrial,  educational  and 
informational  motion  pictures,  has 
been  awarded  the  George  Wash- 
ington Honor  Medal  of  the  Free- 
doms Foundation  at  Valley  Forge. 

The  Foundation's  National  and 
School  Awards  Jury  based  its  selec- 
tion on  a  film  project  entitled 
Films  for  Freedom,  a  compilation 
of  motion  pictures  on  the  Ameri- 
can heritage,  national  defense, 
communism  and  fascism,  private 
enterprise,  and  biographies  of 
American  leaders. 

The  award  reads  in  part:  "For 
free  distribution  of  patriotic  films. 


.An  outstanding  accomplishment  in 
helping  to  achieve  better  under- 
standing of  the  .American  Way  of 
Life."  S= 

General  Film  Lal>oratories 

Observes  a  Tenth  Anniversary 

->  William  E.  Gephart,  Jr.,  pres- 
ident of  General  Film  Laborato- 
ries, Hollywood,  commemorated 
his  firm's  10th  birthday  armiver- 
sary  recently  by  the  shortest 
speech  on  record  for  such  an  oc- 
casion, with  the  remark:  "We  are 
surprised  to  be  so  big  so  soon." 

A  division  of  Pacific  Industries, 
Inc.,  since  1956,  General  is  a  ma- 
jor Hollywood  processor  of  pro- 
fessional motion  picture  film,  with 
an  annual  total  of  nearly  140  mil- 
lion feet  of  color  and  black-and- 
white  film.  This  includes  theatrical 
feature  films,  TV  programs  and 
commercials,  industrial,  education- 
al and  government  films. 

During  its  10-year  span,  the 
company  reports,  it  has  introduced 
to  the  industry  the  first  automated 
control  of  printing  processes,  and 
the  first  computerized  production- 
control  system.  Other  novelties  in- 
clude development  of  high-speed 
processing  for  "hot"  kines,  which 
was  the  backbone  of  the  company's 
business  in  its  early  years,  and  the 
pioneering  and  perfecting  of  the 
35/32  method  of  producing  16mm 
negatives  and  prints.  Q' 

*        *        * 

.\rriflex  Corporation  Holds  an 
Open   lloiine  on   .May   1,   2 

7  The  Arriflex  Corporation  of 
America  was  host  at  an  Open 
House  at  their  showrooms,  257 
Park  .Avenue  South.  New  York 
City,  May  1  and  2.  from  4  to  8 
p.m. 

Both  the  new  .Arriflex- 16M  and 
the  Siemens  Double  System  16mm 
Sound  Projector  were  shown 
and  demonstrated.  The  Arriflex- 
16-M.  announced  last  fall,  is  a 
precision-made  light  weight  16mm 
motion  picture  camera,  using  200. 
400  and  1 200  feet  magazines,  thus 
affording  a  wide  variety  of  film 
capacities  to  meet  specific  filming 
situations. 

In  addition,  the  Arriflex- 16M 
has  built-in  signal  generator  and 
electric  start  marker  for  easy 
matching  of  tape  with  films,  pro- 
viding positive  lip  synchronization. 

Victor  James  and  other  mem- 
bers of  Arriflex"  executive  staff 
were  on  hand  to  answer  ques- 
tions and  help  solve  particular 
problems  in  applying  both  camera 
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and    projector    to    fit    individual 

needs.  fg 

-f       ^       ^ 

Six  Million  See  Thailand 
Pieture  in  Nation's  Theaters 

•P:  The  Eastmancolor  10-minute 
travelogue.  Waiers  of  Bangkok, 
(reviewed  in  these  pages  last  year) 
has  been  seen  by  more  than  six 
million  .Americans  in  local  movie 
theaters  since  its  Washington.  DC. 
premiere  in  1962. 

Keyed  to  the  "klongs"  or  canals 
that  thread  through  this  Southeast 
Asian  country,  the  film  shows  how^ 
these  waterways  form  the  economic 
fabric  of  the  land.  It  was  produced 
and  directed  by  Mel  London  of 
Wilding,  Inc. 

Two  1 3 '/i -minute  companion 
films,  also  produced  by  Wilding, 
portray  Thailand's  customs  and  re- 
ligious heritage.  These  16mm  East- 
mancolor productions.  People  of 
rlie  IVaiers  and  People  of  Buddha, 
are  available  for  group  showings 
and  public  service  television  use 
from  the  Eastman  Kodak  Com- 
pany. Write:  .Audio-Visual  Serv- 
ices. Eastman  Kodak,  Rochester  4. 
N.  Y.  ^' 

*  *        * 

Maine's  Dept.  of  .Agriculture 

Reports  46  Million  .Audience 

--?  Forty-six  million  people  —  the 
largest  annual  audience  in  the  his- 
tory of  the  Maine  Department  of 
.Agriculture's  documentary  motion 
picture  program,  saw  that  agency's 
films  on  TV  last  year. 

A  Department  summary  reports 
that  199  TV  stations  in  the  east- 
ern United  States  gave  its  motion 
pictures  920  free  public  service 
showings,  an  18  per  cent  increase 
over  the  1961  record  of  779  show- 
ings, given  by  164  stations. 

Several  hundred  prints  of  15 
different  titles  describing  Maine 
products  and  farming  methods  are 
mailed  regularly  to  TV  stations  by 
the  News  and  Motion  Picture  Serv- 
ice of  the  Department's  Augusta 
office.  .Additional  prints  are  offered 
to  schools,  and  one  film,  Maine 
Barbecue,  is  in  theatrical  distribu- 
tion in  northeastern  cities. 

H.  G.  Hawes,  of  Hallowell,  who 
has  produced  the  films  over  a  pe- 
riod of  several  years,  said  a  June. 
1961,  release,  Adventures  in  Eal- 
ing, was  1962's  most  popular  sub- 
ject,  having  been  given    121    TV 

showings.  y' 

*  *        * 

13lh  Production  Review  Copies 

t';  Extra  copies  of  the  big  13th 
Annual  Production  Review  issue 
are  available  in  New  York  at  The 
Camera  Mart  and  at  Florman  & 
Babb,  while  supply  lasts.  ^ 
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ANYTHING  ON  FILM 
ANYWHERE  ON  EARTH 
ANY  TIME... 
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CENTURY 
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MOVIETONEWS,  INC. 

INTERNATIONAL      HEADQUARTERS 

460  W.   54TH   ST.     •     NEW  YORK  CITY   19     •    CO.  5-7200 


BUSINESS  AND  INDUSTRIAL  FILMS 
DOCUMENTARIES  •  TV  COMMERCIALS 
TV  NEWS  CLIPS   •  FOREIGN  VERSIONS  * 


^    MOVIETONEWS     IS     THE     WORLD'S      LARGEST     PRODUCER     OF      FOREIGN      LANGUAGE 
VERSIONS     FOR     BUSINESS     AND     INDUSTRY 
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Any  one  of  these  "sales  makers"  will  be 
valuable  additions  to  your  sales  staff.  Take  a 
look  at  their  qualifications; 

1)  After  initial  investment,  they  require  no 
salaries,  expense  accounts,  sick  leaves  or 
vacations. 

2)  They  make  every  sales  point  you  want 
made  ...  the  way  you  want  it  made 
(every  time,  tool). 

3)  They  never  tire ...  as  persuasive  on 
last  call  of  day  as  first  in  AM. 

No,  we  haven't  found  a  sales  robot  to  re- 
place the  salesman.  But,  we  have  designed  a 
line  of  sales  "assistants"  that  will  help  your 
present  sales  force  put  their  sales  curve  into 
orbit.  Why  not  look  into  these  Viewlex  "sales 
makers"  for  your  staff  now.  Contact  your  local 
Viewlex  franchised  A-V  dealer  or  use  coupon 


SALESTALK 

Slide  and  filmstrip 
projector.  4  speed  record 
player,    9"   x    12" 
screen  ...  all    in    a 
smart  attache   case. 


S10950 


TABLETALK 

35mm  filmstrip  viewer, 
4  speed  record  player, 
rear  projection 
7"  X  9"  screen 
all  in  luggage 
type  case 


Announce  Plans  for  Film  Editing  Workshop 


S1 1450 


^. 


ewlex  INC. 

'lO  Broadway,  Holbrook,  Long  Island,  New  York 

(  J  Please  swid  complete  information  on  View. 
lex  "sales  makers." 

(  )  Please  have  Viewlex  AV  Consultant  contact 
me  to  demonstrate  wtiich  Viewlex  "sales 
maker"  best  meets  my  requirements. 

NAME  

COMPANY :, 

ADDRESS I 

CITY  STATE 

(IN  CANADA-Write  Anglophoto  Ltd.,  Montreal) 


■The  Camera  Mart,  Inc.,  will 
hold  a  Film  Editing  Workshop- 
Seminar  during  the  week  of  Octo- 
ber 7-11,  1963,  at  the  Henry  Hud- 
son Hotel  in  New  York.  The  Semi- 
nar will  concentrate  on  the  spe- 
cialized film  editing  practices  and 
problems  encountered  by  indus- 
trial in-plant.  university  and  gov- 
ernment agency  film  editors. 

Many  prominent  film  producers 
and  editors  have  agreed  to  partici- 
pate as  instructors,  lecturers  and 
guest  speakers.  Among  them  are 
Stephen  Kambourian  of  Robert 
H.  Klaeger  Associates,  Tak  Kako 
and  Frank  McGovern  of  WABC- 
TV  Film  Department.  Robert 
Yung  and  Len  Appelson  of  Elektra 
Film  Productions. 

Leading  Editors  to  Participate 
Other  leading  participants  are 
Irving  Oshman  of  V'ision  Asso- 
ciates, Fred  De  Croce  and  Edwin 
Picker  of  Titra  Sound  Corporation. 
Anthony  Termini  and  Bill  Henry 
of  Termini  Film  Editorial  Service. 
Arthur  Leigh  and  Stanley  Buetens 
of  Cinema  Scores.  Jerry  Forman 
of  ."Xllegro  Film  Productions,  Mar- 
cel Broekman  of  Professional  Film 
Services,  Hoyt  Griffith  of  Visual- 
scope,  Inc.,  Paul  Falkenberg  of 
Paul  Falkenberg  Films.  Ken  Gru- 
bel  of  Grumman  Aviation,  and 
Mai  Wittman. 

Special  guest  speakers  will  in- 
clude Maurice  Levy  of  Eastern 
Effects,  John  Kowalak  of  Movie- 
lab.  Calvin  M.  Hotchkiss  of  East- 
man Kodak,  Irving  Sheib  of  CQ 
Motion  Picture  Titles,  Arnold 
Eagle  of  Arnold  Eagle  Productions, 
and  Jack  Glenn  of  Jack  Glenn, 
Inc. 

Five-Day  Program  Is  Outlined 
Many  aspects  of  film  editing 
will  be  covered  during  the  five- 
day  program,  through  technical 
demonstrations,  general  lectures, 
workshop  sessions  on  practice  edit- 
ing projects,  scene  by  sce.'-e  edi- 
torial analysis,  and  selected  film 
showings.  In  addition,  participants 


will  visit  well  known  New  York 
film  editing  facilities. 

Attendance  is  limited  to  indus- 
trial in-plant,  university  and  gov- 
ernment agency  film  editors  and 
related  personnel.  No  charges  will 
be  made  for  attendance,  except 
that  participants  will  make  their 
own  arrangements  for  transporta- 
tion, room  and  board. 

Interested  persons  may  apply 
to  Charles  Lipow,  General  Man- 
ager. The  Camera  Mart,  1845 
Broadway,  New  York  23,  If" 

*  *  * 

Unusual  Films  in  Production 
at  Reiil  H.  Ray  Film  Industries 

"V  Two  unusual  new  pictures  are 
ready  for  filming  by  Reid  H.  Ray 
Film  Industries,  St.  Paul.  Minn. 
The  first  of  these  is  a  20-minute 
musical  fantasy  featuring  Benny 
Goodman  and  titled  Adventures  in 
Sharps  and  Flats.  The  sponsor  is 
H.  &  A.  Selmer  Company  of  Elk- 
hart, Indiana,  musical  instrument 
manufacturer. 

The  second  film  in  production 
is  being  sponsored  by  the  Amer- 
ican Medical  Association  and  in- 
volves a  subject  of  vital  interest  to 
the  public. 

A  third  picture,  for  which  ani- 
mation is  being  prepared,  will  trace 
the  experimental  stages  and  as- 
sembly of  the  communications  sat- 
ellite. Relay,  for  the  Astro-Elec- 
tronics Division  of  RCA.  Prince- 
ton, N.  J, 

This  8-minute  public  relations 
film  will  include  launch  sequences 
and  broadcasts  of  television  signals 
relayed  by  the  satellite  to  Europe, 
South  America  and  back  to  the 
United  States.  g' 

*        *       * 

.4niateau  to  Europe.  Near  East 

'.  ■■  Albert  J.  Amateau  of  Foreign 
Language  &  Cinema  Service,  Holly- 
wood, left  in  mid-April  for  a  three- 
month  tour  of  the  Near  East  and 
Western  Europe.  The  film  trans- 
lation specialist  was  accompanied 
bv  Mrs.  Amateau.  & 
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Film  Shipping  Cases 

•  Best  quality  domestic  fibre 

•  Heavy  steel  corners  for 
added  protection 

•  Durable    1"   web  straps 

•  Large  address  card  holder 
with  positive  retainer  spring 

•  Sizes  from  400'  to  2000' 

OTHER    "QUALir\-I!ILT"    ITEMS: 

Salon  Print  Shipping  Cases 

Sound  Slidelilm  Shipping  Cases 
(for  Transcrip'ions  &  Filnistrips) 

2"  X  2"  Glass  Slide  Cases 

Filmstrip  Shipping  Cases  (hold  up 
lo  6  strips  plus  scripts) 

Write  direct  to 
manufacturer  for  catalog 

WM.  SCHLESSLER 

361  W.  Superior  St.,  Chicago  10,  111. 


LAB  SPECIALISTS 

SINCE  1936 

8mni  SILENT 
16mni  SILENT -SOUND 

BLACK  8.  WHITE  PRINTS  ONLY 

That    means: 

SPECIAL   SKILLS    .    .    . 

SPECIAL   CARE   ,    ,    . 

PLUS 

ESPECIALLY  FAST  SERVICE 

and 

ESPECIALLY  "GOOD"  PRICES 

on 

QUANTITY   WORK 

Try   us 

MODERN  MOVIES,  INC. 

632  Cole  •  Hollywood  38,  Calif. 
Hollywood   4-7293 
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Ozalid  sets  the  world's  standard  for  overhead  projection 


Projecto-Printer  40  makes  perfect 
transparencies  from  maps,  pictures 
or  drawings  in  minutes. 


Vary  transparencies  with  14  basic 
image  and  background  colors  on 
Projecto-Viewfoils  and  other  Ozalid 
specialty  films. 


Ozalid  accessories  include  Projecto- 
Mounts,  tracing  pads,  and  other 
tools  plus  "They  See  What  You 
Mean,"  the  most  complete  "how- 
to"  text  available. 


Only  Ozalid  brings  you  this 
complete  Overhead  Projection  System 


Everyone  grasps  your  ideas  faster . . .  understands  more  clearly 
when  you  project  7x7  inch  color  transparencies  in  full  room  light 
with  the  revolutionary  new  Porta-Lite  7  —  the  smallest,  brightest, 
ready-to-use  portable  overhead  projector  ever  designed !  Or  use  the 
compact  new  Porta-Lite  10,  companion  to  the  Porta-Lite  7  for 
10  X  10  transparencies.  Both  Porta-Lite  projectors  stay  set  up 
always  —  there's  no  assembly.  A  single  handgrip  and  aluminum- 
light  construction  make  them  easy  to  carry.  Prepare  ti'ansparen- 
cies  on  color  foils  in  minutes  with  the  Ozalid®  Projecto-Printer  40 
or  the  Ozalid  diazo  copier  in  your  repro  department.  Everything  — 
foils,  mounts,  processors,  projectors  —  to  meet  any  overhead  pro- 
jection assignment  —  is  yours  from  Ozalid. 


General  An/line  £  Film  Corp. 


Send  this  coupon  today! 

OZALID.  Dept.232 
Binghamton,   N.  Y. 

Send  complete  details  on  Ozalid 
Overhead  Projection  System 
equipment  and  name  of  nearest 
Ozalid  Audio-Visual  dealer. 

Name 


Firm 

Address- 
City 


-Zone State- 
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For   16mm.  Film  —  400'   to  2000'    Reeli 

Protect  your  films 

Ship   in   FIBERBILT   CASES 

Sold   at   leading   dealers 


Only 
original 
Fiberbill 

Coses 

SHIPPING 

bear 

(his 

TRADE 

MARK 

PROFESSIONAL 


TITLE  Typographers 

and 

Hot-press  Craftsmen 

SINCE   1938 

Write  for  FREE  lypc  chart 


KNIGHT  TITLE  SERVICE 

145  West  45th  St.,  New  York,  N.Y. 


SPENCER  BOSTWICK 


PLANFILM 

fine  film  Writing 

1647   WISCOI^SIN   AVINUE,   N.  W. 
WASHINGTON  7,   D.   C.  CO  5-4161 


Hercules  Gives  Employees  the  Big  Picture 

Coiupany's   50lh   Anniversary   ^lotion   Picture    Explains    \^  idely- 
Diversified   Proihicts   Made    Possible    by    Its    27,000   Employees 


Sponsor:  Hercules  Powder  Com- 
pany. 
Title:  Whui  In  the  World  Does 
Hercules  Do?,  19'/i  min..  and 
Prologue,  9  min..  color,  produced 
by  Matt  Farrell  Productions,  Inc. 
■  DLiring  1963.  some  27,000  Her- 
cules employees  will  see  the  com- 
pany's new  Fiftieth  Anniversary 
movie.  What  in  the  World  Does 
Hercules  Do''  The  film,  which  tells 
the  multitude  of  things  the  com- 
pany is  doing  today  is  presented  by 
Chairman  of  the  Board  Albert  E. 
Forster  in  a  prologue  which  goes 
back  a  half  century  to  the  begin- 
nings of  Hercules  Powder  in  1913, 
when  the  company  made  and  sold 
just  one  product  —  explosives. 

What  in  the  World  Does  Her- 
cules Do?  explains  that  it  might 
be  almost  easier  to  describe  prod- 
ucts Hercules  does  not  have  any- 
thing to  do  with  than  to  list  all 
those  in  which  it  does  play  an  im- 
portant part. 
Products  Everywhere   Around  Us 

Answering  a  letter  which  asks 
the  title  question,  a  Hercules  man 
starts  out  by  saying  that  his  com- 
pany helps  make  the  paper  on 
which  the  letter  was  written,  the 
inks,   adhesive  for  the  envelopes. 

As  he  dictates,  he  notes  that 
the  insulation  on  the  mike  cord, 
the  recording  discs  and  most  of 
the  objects  on  his  desk  were  made 
with  the  help  of  Hercules  products. 

As  the  film  progresses,  a  wom- 
an's voice  plays  the  part  of  a 
Devil's  Advocate.  questioning, 
challenging,  probing  to  bring  out 
the  information  we  see  on  the 
screen.  One  good  sequence  which 
might  be  called  "Hysteria  in  the 
Kitchen"  finds  the  woman's  hands 


in  close-up  touching  different  ob- 
jects, constantly  increasing  in  pace 
and  becoming  closer  and  closer  as 
almost  a  blizzard  of  products  come 
into  view:  a  steak,  the  meat  wrap- 
per, refrigerator  enamel,  powder 
detergent,  plastic  utensils,  knife, 
spoon,  paring  knife,  tea  strainer, 
food  packages,  telephone,  radio, 
countertop,  soap,  paper  towel,  li- 
quid detergent.  Clorox,  Pine  Oil, 
hand  lotion,  bread,  pie  fillings, 
carpet  —  all  of  them  produced 
with  the  help  of  Hercules-made  in- 
gredients. 

Historical  Scenes  in  Prologue 

The  prologue  to  the  new  Her- 
cules film  uses  some  interesting 
old  footage  to  illustrate  the  com- 
pany's history  — ■  growing  from  an 
explosive  maker  in  1913  to  new 
fields  in  the  1920's,  when  a  large 
scale  expansion  was  made  into  the 
naval  stores  business.  (And  we  can 
see  an  old  cartoon  featuring  Turp 
"N  Tine,  two  hard-working  Hercul- 
es salesmen  on  the  screen  before 
the  days  of  TV.) 

Cellulose  derivatives  gained  for 
Hercules  a  unique  leadership  in 
this  field,  and  other  research  has 
brought  the  company  to  a  broad 
base  as  a  major  member  of  the 
chemical  industry. 

Picture    Is    Available    for   Loan 

What  in  the  World  Does  Her- 
cules Do?,  with  historical  prolo- 
gue, is  now  being  scheduled  for 
showing  to  Hercules  employees  at 
all  plant  and  office  locations  dur- 
ing 1963.  The  main  picture,  with- 
out the  prologue,  is  available  to 
sales  groups,  service  clubs  and 
other  organizations  in  Hercules 
plant  communities.  Write  the  com- 
pany at  Wilmington  99,  Del.        ^ 


"Anniversary  Cotton'  Observes 
150tb  Birthday  of  J.  P.  Stevens 

TT  J.  P.  Stevens  &  Company  re- 
solved to  celebrate  its  150th  anni- 
versary with  a  fabric  of  unparal- 
leled quality.  And  that's  why  a 
film  was  produced,  titled  Anniver- 
sary Cotton. 

Its  primary  audience:  Depart- 
ment store  people  throughout  the 
country,  as  well  as  the  35.000 
Stevens  employees  in  55  communi- 
ties. 

The  film  traces  the  entire  process 
of  "tender,  loving  care."  It  begins 
on  the  huge  Continental  Ranch 
near  Tucson.  Arizona,  with  unique 
preparation  of  the  soil  for  the  finest 
cotton  ever  grown,  it  ends  in  one 
of  the  Stevens  installations  at 
Whitmire.  South  Carolina,  with 
the  final  product  emerging  from 
a  modern  plant.  Enroute,  just 
about  every  facet  of  agriculture, 
science  and  industry  plays  a  part 
in  an  unusual  achievement. 

Produced  by  Canyon  Films  of 
Arizona,  the  film  runs  10  minutes, 
16mm.  sound  and  color.  1^= 

Red   Cross   Short   Subject 
Promotes  .50-^Iile  Swimming 

<-  American  Red  Cross  has  re- 
leased a  new  4'/i -minute  film. 
Swim  and  Slay  Fit,  to  promote 
participation  in  its  50-mUe  swim 
program.  The  short  film  has  been 
cleared  for  TV  and  is  available  in 
both  color  and  black  and  white. 

Featuring  the  Red  Cross  project. 
Swim  and  Stay  Fit,  which  was  in- 
augurated in  September  1961,  the 
film  shows  persons  ranging  in  age 
from  four  to  80  swimming  for  rec- 
reation and  improved  health. 

The  film  features  Bud  Wilkin- 
son, special  consultant  to  Presi- 
dent Kennedy  on  physical  fitness 
and  University  of  Oklahoma  foot- 
ball coach.  He  endorses  the  Red 
Cross  project  and  recommends 
swimming  as  a  means  to  health.  R" 


,ocERs 


TELIC.  INC.  a  FILM  CENTER  •  630  NINTH  AVENUE,  NEVA/  VORK  36,  N.Y. 


ELWOOD  siEGEL.  President  d  Executive  Director 
EDWARD  F.  BOUGMTON.  Vice  Pres'dent  i  Executive  Producer 
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Chevrolet    Film   Gives   Tips 
On  Shopping  for  Used  Cars 

w  An  unusual  new  Chevrolet  pub- 
lic service  motion  picture  gives 
helpful  tips  that  makes  used  car 
shopping  as  easy  for  Mom  as  pick- 
ing out  the  weeks  groceries. 

Titled  Hon  to  Buy  a  Used  Car, 
the  15-minuie  sound  color  film 
was  produced  by  The  Jam  Handy 
Organization.  It  describes  three 
easy  tests  by  which  even  a  non- 
mechanically  inclined  man  or 
a  woman  becomes  a  judge  of  a 
used  car's  quality.  The  three 
steps  are  (1)  the  •"look  test,"  (2) 
the  "dry  run"  and  (3)  the  actual 
"road  test." 

The  film  is  believed  to  be  the 
first  of  its  kind  ever  made  available 
by  an  auto  maker.  Now  released 
nationally,  it  can  be  obtained  with- 
out charge  by  interested  groups 
from  Chevrolet  Motor  Division, 
Detroit  2,  Mich.  E,\pected  to  reach 
an  audience  of  nearly  four  million 
in  the  ne.\t  several  years,  the  film 
is  tailored  to  appeal  to  such  groups 
as  high  school  driver  training  clas- 
ses, women's  clubs,  and  other  in- 
terested groups. 

The  film  shows,  for  example, 
how  by  inserting  a  dime  between 
tire  treads,  a  person  can  estimate 
the  rubber  for  wear  and  also  get 
an  indication  of  the  wheel  balance 
and  alignment.  Jumping  on  front 
and  rear  bumpers  help  show  con- 
dition of  shock  absorbers  and 
springs.  Many  other  easy  means 
are  shown  for  looking  into  the  con- 
dition of  important  components 
such  as  body,  glass,  oil  seals,  ex- 
haust, steering  and  brakes. 

Check  points  and  tips  come 
from  used  car  experts,  with  years 
of  experience  in  the  field,  accord- 
ing to  Ed  Cowan,  Jr..  Chevrolet 
national  used  car  manager.  Pamph- 
lets containing  a  check  list  of  all 
the  important  steps  described  in 
the  film  will  be  handed  out  to 
audiences,  he  said.  ^ 

Fungus  Infection  Treatnieiil 
Subject  of  Schcring  Picture 

:■:  A  filmed  report  on  the  long- 
term  use  of  Fulvicin  in  the  treat- 
ment of  fungus  infections  is  now 
available  from  Schering  Corpora- 
tion. Bloomfield,  \.  J.,  pharmaceu- 
tical firm. 

Titled,  Diagnosis  and  Mamige- 
iiwnt  of  Fuiiifus  Infections  of  the 
Skin,  Hair,  and  Nails,  the  film 
uses  clinical  case  presentations  by 
prominent  dermatologists  to  illu- 
strate the  latest  concepts  in  dos- 
age, lengths  of  therapy  and  spe- 
cific indications.  For  the  first  time, 

(CONTINUED     ON     NEXT      P,\GE) 
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'^eVe  told  you  f&R' 

'^^"t  is  MORE  RELMRi?'!'  '^"'P- 
;"^f  happen... vve''?i^-  '^  ^'^"'t 
'*  fakes  a  corns^    ."'"^'f'haf^ay. 

'"^^  f°o's  and  preclon'  ^^^^^''^'ans. 
Properly  ma,nta  n  ;  °r''''"^^^  '° 
plus  our  determ  n.f  ^^^'Pment; 

reliable!  ^'^^'Pment   ,s   more 


"'^"t.   Editing  s"l,„l,«"P  fQuip- 

'Machine  Shop  an^  I '""^  '""'PP  d    ^Hfe^iA 


BRAND  NEW 

Write  for  complete  catalog  ^^  Generators 

of  rental  equipment.  ^^^^^-         ™ 

Serving  the  World's  Finest  Film  Makers 

FLORMi^N'  &  BABB,  INC 

68  WEST  45th  STREET,  NEW  YORK  36,  N.  Y.  •  MU  2-2928 
Rental  &  Service  Dept.;  304  W.  54th  St.,  N.  Y.  19 
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BESELER 
VU-GRAPH 

I   "/-N      /I  ' 


The  Beseler  Vu-Graph,  a  new  and  radi- 
cally different  visual  tool  for  business 
meetings  and  sales  training  programs. 
Operated  from  the  front  of  a  fully  lighted 
room  the  Vu-Graph  is  an  "electric  black- 
board." Facing  the  audience  at  all  times, 
the  user  projects  what  he  writes,  as  he 
writes  it!  Or  previously  prepared  trans- 
parencies are  projected,  in  brilliant 
colors,  as  large  as  U'  x  U'. 

At  a  sales  meeting  the  key  features 
of  a  new  product  appear  on  the  screen 
the  instant  the  sales  manager  makes  his 
points.  At  a  conference  or  board  meeting 
figures  and  charts  are  projected,  for  all 
to  see,  without  an  Instant's  loss  of  time. 
At  a  sales  training  session  a  complex 
business  technique,  or  a  piece  of 
machinery,  is  visually  explained  a  simple 
step  at  a  time. 

Almost  without  effort  the  Vu-Graph 
becomes  the  user's  "right  hand  of  com- 
munication." To  learn  about  the  specific 
benefits  of  Vu-Graph  overhead  projectors, 
and  the  new  visual  presentation  tech- 
niques they  permit,  use  coupon  below. 

CHARLES  BESELER  COMPANY 

254(A)  South  I8fh  St..  East  O-ange,  N.  J. 
D  Send  complete  info  on  Beseler  Vu-Graph 

and  overtiead  projection  tectiniques. 
□  Have  a  Beseler  A-V  Consultant  contact 
me  for  "no  otjiigation"  demonstration. 

Company.^ 

Address '. 

City State 


(CO.NTINUED    FROM    PAGE    29) 

Fulvicin's  mode  of  action  is  dem- 
onstrated in  the  time-lapse  micro- 
photography. 

The  28-niinute  film,  a  sequel  to 
Report  on  Griseofiilvin  Treat- 
ment of  Superficial  Fiini;iis  Infec- 
tions, is  16mm.  color.  It  was  pro- 
duced by  Kevin  Donovan  Films. 
Glastonbury.  Conn. 

A  number  of  prints  for  showing 
are  available  free  of  charge  from 
the  .Audio-Visual  Department. 
Sobering  Corporation.  1011  Mor- 
ris Avenue.  Union.  N.  J.,  or 
through  local  Schering  professional 
sales  representatives.  ^ 

*       *        * 

Kfsiilts   in   Ciitliiif;  Tool 
Operations  Shown  in  Film 

■'  The  many  things  a  cutting  tool 
can  effect  are  graphically  e.\plain- 
ed  in  a  new  2()-niinute.  35mm 
sound  color  slidefilm  produced  by 
the  Microbore  Division  of  DeVlieg 
Machine  Co.,  Royal  Oak.  Mich. 

The  film  points  out  the  impor- 
tance of  measuring  results  against 
standards  of  tool  cost,  perform- 
ance, accuracy  and  life;  and  against 
the  10  basic  necessities  required  of 
any  adjustable  cutting  tool  for  any 
production  application.  It  also  cov- 
ers how  the  Microbore  system  of 
tooling  meets  these  basics  tg  pro- 
vide productive  chips  that  spell  ac- 
curacy, productive  spindle  time, 
and  profit. 

Many  cutting  tool  users  will  find 
the  slidefilm  an  eye-opener.  The 
film  is  available  on  request  either 
from  Microbore  Division,  or  from 
its  distributors.  {f 


T  B  Association  Unveils  a  New  Dociimcntarv 


A  New  Documentary  film  on 
■'■-respiratory  diseases.  Signposts. 
was  premiered  at  a  press  showing 
in  New  York  at  the  Overseas  Press 
Club  on  April  2.  The  new  film. 
which  was  produced  by  Vision 
Associates,  is  intended  to  spear- 
head a  national  effort  to  alert 
Americans  to  the  warning  indica- 
tions of  respiratory  illness. 

Signposts  was  made  on  location 
at  Summit  Park  Sanitorium.  Po- 
mona. New  York.  It  tells  the  storv 


Rudy  \'aliee  receives  aicard  from  Dr. 
J<iiiie.\  E.  Perkiii.'i.  managing  director, 
Xat'l  '/■|//)('/f'n/<).vis  Association. 

of  two  people  who  ignore  the  dan- 
ger signals  of  respiratory  diseases 
—  shortness  of  breath  and  chronic 
cough. 

The  film  Uses  both  professional 
actors  as  well  as  actual  patients  to 
demonstrate  the  inroads  of  respi-- 
ratory  diseases  and  methods  of 
care  and  prevention.  Intent  is  to 
alert  the  public  to  the  need  to  be 
concerned  with  the  symptoms  of 


.Actor  Eli  Wallach  was  another 
aicard  recipient  at  tlic  premiere  of 
TB    Association's    film     "Signposts" 

respiratory  diseases  and  to  seek 
medical  advice  and  care  should 
they  possess  the  symptoms  drama- 
tized in  the  film  story. 

The  picture  will  be  available  to 
local  TB  associations  throughout 
the  country  both  to  augment  the 
forthcoming  respiratory  diseases 
campaign  in  May  and  to  later  serve 
as  a  standard  film  wherever  there 
are  planned  programs  for  health 
information.  It  will  also  be  avail- 
able to  all  community,  civic  and 
school  organizations  as  well  as  to 
TV  stations  throughout  the  na- 
tion. 1^' 

Business  Film  Keviews  ImiIi'\c(I 

i-r  Films  reviewed  in  these  pages 
last  year  are  alphabetically  index- 
ed on  pages  65,  66  this  issue. 
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THE    '^AU>UUmi    LINE 

OF    16MM   PROFESSIONAL 

CAMERAS 


ciNE'Vorce  n 

100    FT.     RUNS    2-3/4     I 
ifiSTOO    ft    UP 


AUftlCON    "PRO-aOO    SPECIE 
40O    FT.    RUNS    II     MtN 

jt2B3  00  a   UP 


AURrCON     "PRO-60O 
600    FT.    RUNS    l«-l/2     M 
11496. 3S    ft    UP 


AURICON    '-SUPER 
laOO    FT      RUNS    3 

S4t49  00   a   I 


GUARANTEE 

Ail  Aurtcon  Equipment  is  sold 
with  a  30-day  money  back 
Guarantee  and  a  1  year 
Service  Warranty.  You  must  be 
satisfied! 


WRITE  FOR 
'OUR  FREE 
COPY  OF  THIS 
74  PAGE 
AURICON 
CATALOG 


GET   BEHIND  AN 
AURICON    ■SUPER.1200' 
...and   know   the   tea 
satisfaction   of   filming   witi 
a   truly    Professional    Camera ' 


FOR   JEWEL-LIKE   PRECISION    IN    FILMING    ROCK    STEADY    MOTION    PICTURES! 


The  Auricon  "Super.1200".  like  all  Auncon  16miTi  Professional  CatTieras,  is  a  superb  picture-taking  instrument. 
Every  precision-engineered  part  of  this  finest  of  all  16mm  Cameras  is  carefully  built  and  assembled  with  the 
rare  watch-maker  skill  of  old-world  craftsmanship,  combined  with  modern,  space-age  know-how  in  optics  and 
electronics.  The  Auricon  "Super-1200"  actually  contains  jewels  in  the  Camera-Gate!  This  polished  Sapphire 
Film-Gate  is  guaranteed  frictionless  and  wear-proof  for  in-focus  and  scratch-free  pictures,  regardless  of  how 
much  film  you  run  through  the  Camera!  Among  the  many  professional  features  of  the  "Super-1200"  is  Reflex 
Ground-Glass  Focusing  through  the  Camera  lens.  All  this,  and  high-fidelity,  optical  or  magnetic,  single-system  or 
double-system  sound-recording  capabilities  which  are  unmatched  by  any  other  camera  in  the  world!  Write 
for  free,  illustrated  Auricon  Catalog  fully  describing  this  rare  jewel  of  fine  craftsmanship. 
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...  cheers  across  the  nation  for  "Pro  Football's  Longest  Day" 
— unanimous  raves  as— "biggest,  best  yet!" 
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Filmed  by  BLAIR 
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MEMBERS  OF  THE  Industrial  Au- 
dio-Visual Assocaliiin,  though 
limited  in  number  by  constitutional 
rule,  comprise  a  healthy  segment 
of  company  users  of  audio  and 
visual  communications  media.  lA- 
VA  held  its  annual  meeting  in 
Peoria.  Illinois  on  April,  15- IN 
with  executives  from  Caterpillar 
Tractor  and  LeTourneau-Westing- 
house  companies  as  their  regional 
hosts. 

Meetings  and  presentations  were 
held  at  the  Pere  Marquette  Hotel 
with  occasional  forays  into  Peoria 
industry  for  guided  tours  and  a 
memorable  dinner  at  the  historic 
railway  setting  of  V'onachen's  Junc- 
tion. But  lAV'A  followed  custom 
in  holding  its  continuous  working 
sessions,  looking  at  the  latest  in 
films  into  the  midnight  hours  and 
hearing  from  a  notable  group  of 
speakers. 

Introduced  at  early  business 
meeting  were  new  members  John 
Creighton,  Systems  Development 
Corp.:  G.  K.  Hall.  National  Cash 
Register  Co.:  and  W.  Shaw,  Jr..  of 
the  DoAll  Company. 

Stanley  T.  Haryi  of  the  I-ord 
Motor  Company  gave  a  progress 
report  on  that  auto  maker's  nation- 
wide use  of  8mm  sound  projection 
among  Ford  dealers,  citing  the 
principal  problem  of  utilization. 
Kenneth  D.  Isaacs,  speaking  from 
the  industrial  designer's  viewpoint, 
described  the  "black  box"  experi- 
ments at  Illinois  Institute  of  Tech- 
nology in  his  talk  on  Environment- 
al  Communication. 

Photographic  problems  at  the 
forthcoming  New  York  World's 
Fair  was  outlined  by  Union  Car- 
bide's member.  William  Connelly; 
Dan  Rochford,  Standard  Oil  Com- 
pany (N.  J.),  described  the  func- 
tion and  value  of  his  company's 
employee  mass  meetings. 

The  use  of  films  to  explain  Min- 
ncapolis-lloncyweir  corporate  cap- 
abilities was  well-presented  by  Wil- 
liam Ortman  of  that  company,  in- 
troduced by  JAVA  secretary, 
Harold  Daffer,  his  associate.  A 
telephoned  interview  with  Ed  Pal- 
mer of  New  F:ngland  Bell  Tele- 
phone in  Boston  was  accompanied 
by  slides  as  Mr.  Palmer  described 


Picture  of  shirt-sleeve  concent nilioii.    I.WA    members  give  nipt  (ilfrnlion  to  o  convention  speaker. 

Iiidiisirial  A-Y  Executives  Com  cue  at  Peoria 

.Mi)lu<>.sl<Tii     Caiiiipiinies    ar<-     llo.-t!<    a>     Mfiiilx-rs   of    the    liicliKlrinl     \iiiliii-\  JMiiil    .\!^s<t('iulic•Il 
Hear    Talks.    Discuss    Latest    l)«'^cli>|>iii<'iil?«    in  4 'oiiiiiiiiiiicalloii  'l'i'<'liiii<|iii'  :ii    Vniiiial  Mt'oliiifj 

Martin  Broadwell  of  the  Southern 
Bell  Telephone  Company, 

Thursday  (closing)  sessions 
were  headlined  by  Allis  Chalmers" 
Dick  Piasecki  ("A  TV  Program 
Every  20  Minutes")  and  by  John 
Deere  &  Company's  Glenn  Rohr- 
back  who  described  a  "51  10  Trac- 
tor Promotion  Meeting." 

W.  J.  Connelly.  Union  Carbide 
Company,  succeeded  James  Craig 
as  president  of  lAVA  for  the  com- 
ing year;  first  vice-president  is  Ca- 
terpillar's Bob  McCaslin  (who 
served  as  program  chairman  at 
Peoria  ) :  and  second  vice-president 
is  H.  LeRoy  Vanderford,  Ameri- 
can Telephone  &  Telegraph.  Re- 
elected for  new  terms  were  John 
llawkinson.  Illinois'  vice-president: 
I  red  Woldt.  treasurer;  and  Harold 
\\ .  Daffer,  secretary.  Don  G. 
Peterson  will  again  serve  I.'WA  as 
assistant  secretary. 

Regional  directors  include  Alan 
Yost.  Eastern;  Marshall  Barnes. 
Northern;  Paul  Dowty,  Central; 
Robert  Strickland,  Southern:  and 
Walter  Hardy,  Western.  Named 
chairman  for  the  association's 
spring  meeting  was  Mr.  Dowty, 
member  in  the  Chicago  area.   Ig- 


I  \V.\  officers-elect  for  1963-64  term  arc  pictured  ( left  to  rig/it  ) : 
I'rrd  Woldt,  treasurer:  Harold  Daffer.  secretary:  W.  J.  Connelly, 
president:  Robt.  McCaslin,  1st  vice-pres.:  John  llawkinson.  III.  v.  p. 


his  work  with  closed-circuit  televi- 
sion for  employee  training. 

Paul  Richards,  Writing  Super- 
visor, Caterpillar  Tractor,  shared 
his  ideas  on  better  written  com- 
munication. Dean  Miller,  Art  Di- 
rector,   Calvin    Productions,    Inc. 


was  a  featured  speaker  on  "Motion 
Picture  Animation  Today." 

.'\  final  Wednesday  afternoon 
program  was  devoted  to  program 
instruction  which  included  talks  by 
Jack  O'Hara,  Education  Supervi- 
sor at  Caterpillar  and  by  member 


Dan  Uoc'liford  tells  about  Program  chairman.  Boh  Mr-  Retiring  president  Jatnes  New  member  W.  Shaw.  Jr.  Frank  Grcenleaf  describes 
Kias.v  iiu'ciiiifis  for  cinploxj-  Ca.'iliu.  coinenes  Ihc  untnial  Craifi  lakes  navel  for  a  final  telLi  about  DoAlh  Hniin  "Ecoiuiniic  Coinnierciah"  of 
ees  of  Jersey  Standard.  meetitig.  in  Peoria.  bu.siness  meeting.  motion  i)iclnrc  prop.r(mi.  Ihc  V.  S.  Slecl  Hour. 


NE-SK-  YOIUC 


NEW  York,  New  York,  is  a  major  destin- 
nation  for  air  travelers  from  all  points  of 
the  compass.  For  American  Airlines, 
which  believes  that  motion  pictures  about  its 
ports  of  call  are  significant  motivators  in  the 
sale  of  tickets  for  vacation  travel,  a  good 
movie  about  New  York  is  of  considerable  im- 
portance. 

An  old  A.\  film  about  New  York  —  vint- 
age 1954  —  had  about  outworn  its  usefulness 
by  last  year.  So  much  has  changed  in  nine 
years.  New  York  is  almost  a  different  city. 
Making  a  new  film  about  New  York  —  which 
has  been  photographed  and  rephotographed 
from  every  angle  countless  times  —  is  not 
an  easy  project:  the  problem  is  how  to  show 
something  different  about  the  city  —  some- 
thing that  Mrs.  Jones  in  Omaha  has  not  seen 
a  hundred  times  at  the  movies  or  on  her  TV 
screen.  But  a  New  York  film  was  scheduled 
in  1962  and  production  was  assigned  to  Audio 
Productions.  Inc. 

Working  with  Audio's  staff  on  plans  for 
the  film.  .American  Airlines'  Sales  Promotion 
Director.  Meek  Howlett,  thought  that  per- 
haps a  different  approach  could  be  developed 


S^Jt^9R^^^' 


rSfe  I  TOWS 


Skyroads  Lead  to  Manhattan 

Sights  and   Sounds  of  "New  York,    New   York"    in   a    Superb  Travel    Picture 


from  the  theme  of  "what  do  New  Yorkers 
themselves  like  about  their  city'"'  Perhaps  some 
less  spectacular  sights  would  create  a  new 
vision  of  the  metropolis  —  the  small   shops. 


\'isilnis    tour    waterfront    in    tJiis   film    scene. 


little    restaurants,    quaint    markets    and    quiet 
parks. 

So  Audio's  production  team  and  Mr.  How- 
lett's  task  force  at  AA  made  lists  of  what 
they,  as  New  Yorkers  themselves,  thought  were 
the  most  interesting  places  in  the  city.  This 
accumulation  eventually  reached  350  locations 
before  it  was  finally  winnowed  down  to  120. 
Catching  the  Heartbeat  of  the  Town 

A  script,  written  on  the  basis  of  "this  is  what 
New  Yorkers  like"  was  prepared,  and  while  it 
did  not  seem  to  be  exactly  right  to  either 
the  Audio  production  staff  or  American  Air- 
lines, it  did  seem  to  point  in  the  right  direc- 
tion, and  so  it  was  decided  to  procede  with 
photography  without  a  formal  script,  and 
Ixised  only  on  the  "list  of  locations." 

.All  during  the  summer  of  1962.  Audio 
photographic  crews  went  out  to  shoot  the  city 
whenever  conditions  were  right  until  a  massive 
amount  of  beautiful  material  had  been  gathered. 

By  this  time,  a  revised  script  had  been 
written,  and  the  film  was  edited  to  go  with 
this  script.  But  again,  on  reading  it  to  the 
picture  on  the  screen,  the  script  did  not  seem 
to  match  the  excitement  and  beauty  of  the 
visual  images. 

Matching  Music.  Sound  Effects  to  \'isuals 

■As  time  approached  to  deliver  a  final  ver- 
sion, Hans  Mandell,  Audio's  producer-direc- 
tor for  the  film,  and  Ted  Westermann.  Vice 


From  .skyline  towers  looming  over  the  harbor  to  quaint  hij^yaths.  Audio  cameras  capture  spirit  of  a  great  metropolis  in  "Xew  York.  .Vcif  York." 


President  in  charge  of  sales,  proposed  that 
they  go  ahead  and  complete  a  music  track 
and  a  sound  effects  track,  and  see  what  the 
film  looked  like  then  —  see  wfiat  doctoring  the 
script  might  need,  if  any.  Ft  was  recognized 
on  all  sides  at  this  time  that  the  film  was  shap- 
ing up  into  something  quite  special. 

On  the  day  of  decision,  when  the  film,  with 
music  and  "live"  sound  effects,  but  no  narra- 
tion, was  shown  to  the  American  Airlines 
project  supervisors.  Mr.  Hewlett  and  Red 
Sutherland.  Film  Manager  in  the  .Advertising 
and  Public  Relations  Department,  the  group 
sat  around  mulling  it  over  for  a  few  minutes, 
until  Mr.  Sutherland  said.  "This  film  is  great 
just  as  it  is  —  it  doesn't  need  any  narration, 
it  tells  our  story  perfectly  without  any  words 
at  all." 

Wins  Favor  \\'ith  \\'orldwide  ,\iidiences 
And.  this  is  the  way  it  has  been.  For  the 
past  si.x  months.  New  York.  New  York  has  been 
one  of  the  most  successful  films  in  American 
Airlines'  extensive  film  library.  Top  execu- 
tives of  the  company  have  been  most  enthusi 
astic.  and  sales  offices  have  reported  cxccp 
tionally  good  audience  reactions.  In  Tokyo. 
for  example.  American  Airlines"  sales  man- 
ager has  reported  that  it  is  the  best  film  on  the 
United  States  that  his  office  has  ever  used 
In  subject  matter  the  film  is  not  realK 
untypical  of  the  conventional  travelog,  bin 
the  way  it  is  done  is  nothing  less  than  superb. 
It  presents  New  York  as  a  city  of  contrasts 
where  one  can  jog  through  Central  Park  in  a 
hansom  cab  or  roar  beneath  the  streets  in  a 
subway;  dine  in  old  Bavaria.  Chinatown.  Little 
Italy  or  on  a  penthouse  patio  overlooking 
Park  .Avenue.  The  skyline  at  dusk  is  contrast- 
ed with  the  bright  lights  and  bustle  of  Times 
Square  where  pizza  palaces  vie  with  motion 
picture  palaces  for  attention.  There  are  crowds 
cheering  a  home  run  at  Yankee  Stadium  and 


The  brifiht  facade  of  the  Vnilvd  Sations  Biiildin<i  is  pktiircd  in  "New  York.  Niu  York." 
art  lovers  at  an  outdoor  exhibition  in  Green-  background  music  arc  used  to  convey  the  ex- 
wich  Village.  citement  of  New  York. 

The  impressions  are  audio  as  well  as  visual  Many   famous   tourist    attractions    and    un- 

since  much  of  the  film's  effect  is  in  its  sound-  usual  points  of  interest  are  shown  including 
track;  actual  sounds  of  the  city  and  appropriate      (continued  on   the   following    page    63^ 


Circle    Line 
«.s    i/ounsi    t:i. 


barker"    points    out    Uindnuirk.s      Uiiumul  coffee  liotme  in   Greenwich   Village     Visitors  can  pause  beside  ihis  familiar  foun- 
sitors   lour   the   waterfront    .    .    .      is  part   of  the  "color"  of  the  big  town   .   .   .     lain    in    the   Rockefeller   Center   Plaza. 


Gateways  to 
house  great 


the  worUi.   Hudson  River  piers 
ocean  liners  between  crossings. 


.\t  Coneij  Island's  Acquarium,  there's  Ookie 
the    Walrus,    a   "star"   with    special   talents. 


And.   along   ilth   Street,    musicians   do   their 
shoi)ping  in  a  dozen  or  more  emporiums  .  .  . 
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East  River  .ikytine  is  b(2ckdrop  for  a  Sew  York  .Mnnnj).'  helicopter. 

Film  Sells  Helicopter  Service 


PU-lurr  of  Dependable  Ne«   J 
Inerease  iNew  York  Airways* 

Sponsor:    New  York  Airways. 
Title:   The  Skyline  Rome.   13 '2 

min.  color,  produced  by  Cole- 
man Productions,  Inc. 
•x  For  many  years  helicopter  pas- 
senger service  in  the  New  York 
area  had  been  irregular,  depend- 
ing greatly  on  suitable  weather 
conditions.  But  in  July.  1962.  New 
York  Airways,  which  flies  a  sched- 
uled service  connecting  the  three 
large  airports  in  the  metropolitan 
area,  put  new  equipment  into  the 
hands  of  its  pilots  —  jet-powered, 
twin-turhined  Boeing  Vertol  107 
helicopters. 

These  greatly  superior  aircraft, 
offering  speed,  safety,  large  pas- 
senger capacity  and  all-weather  de- 
pendability, gave  New  York  Air- 
ways an  important  story  to  tell  to 
its  potential  customers  throughout 
the  United  States,  and  in  other 
countries,  as  well. 

Getting  Message  to  Travel  Agents 

Now,  travel  agents  who  had  pre- 
viously hesitated  to  book  their  pas- 
sengers via  helicopter  interchange 
between  airports  had  to  be  told 
about  the  new  helicopters  quickly 

Jet-powered    helicopter    circles    the 
fnmcci  lady  who  grcclfi  N.  Y.  visitors 


et-Powere<l  Equipment  Helps 
Business  56';/(   in  Six  Months 

and  convincingly.  New  York  Air- 
ways decided  that  a  motion  pic- 
ture would  do  the  job  best,  and 
Coleman  Productions.  Inc.,  of  New 
York,  was  engaged  to  do  the  film, 
through  the  agency  of  Informatics 
Center. 

Harry  Coleman  directed  and 
photographed  the  film  in  close  co- 
operation with  Carl  MoUer  of  In- 
formatics Center.  Harold  Azine 
researched  the  project  and  prepar- 
ed the  script. 

Shows  Features  of  Boeing  V-107 

So,  into  the  hands  of  its  sales 
force.  New  York  Airways  put  the 
film.  The  Skyline  Roule.  depicting 
the  advantages  of  helicopter  be- 
tween the  congestion-separated  air- 
ports and  illustrating  the  several 
radically  better  features  of  the 
Boeing  V-l()7. 

In  the  last  six  months  of  1962 
when  the  new  equipment  and  the 
new  film  telling  about  the  equip- 
ment were  in  simultaneous  use. 
New  York  Airways'  business  in- 
creased 56  per  cent  over  the  same 
period  of  the  previous  year. 

Film  "Played  an  Important  Part" 

Richard  Wheatland.  Vice-Presi- 
dent in  charge  of  the  carrier's 
Sales  and  Service  Division,  says. 
"There  is  no  question  that  the  sales 
film  played  an  important  part  in 
producing  this  leap  forward  in  our 
business." 

The  Skyline  Route  was  pinpoint- 
ed to  professional  travel  and  traf- 
fic audiences  —  travel  agents,  air- 
lines reservation  and  ticket  people, 
and  travel  officers  of  large  business 
films. 

Armed  with  16mm  prints  of  The 
Skyline  Route,  representatives  of 
New  York  Airways  arranged  gen- 
eral showings  before  office  and 
airport  personnel  of  .'\merican  Air- 
lines, United  Airlines,  TWA.  Pan 


American,  Northwest  Orient,  and 
other  carriers  in  such  major  traf- 
fic originating  cities  as  New  York, 
Los  Angeles,  San  Francisco.  De- 
troit, Chicago,  St.  Louis  and  Wash- 
ington. 

Generally,  the  film  was  seen  by 
employees  during  lunch  and  coffee 
breaks  after  it  had  received  ad- 
vance publicity  through  company 
channels.  Other  groups  viewing 
the  film  were  professional  trans- 
portation and  traffic  clubs. 

Shown  at  Conference  in  Paris 

In  Europe,  the  film  was  seen  by 
similar  professional  and  employee 
groups  in  London.  Paris  and  West 
Germany,  including  a  full-dress 
presentation  before  the  Interline 
Sales  Conference  at  Paris,  a  meet- 
ing of  representatives  from  72  in- 
ternational airlines. 

Greatly  facilitating  projection  to 
individual  key  executives  was  the 
8nim  Fairchild  Cinephonic  Repeat- 
ing Sound  Projector,  which  went 
along  with  NYA  representatives. 
It  was  found  that  showings  on  the 
Fairchild  were  also  easier  in  the 
small  offices  of  independent  tra- 
vel agents.  Many  of  them  requested 
that  the  film  be   left  running  on 


the  loop  in  the  office  so  that  their 
passenger  customers  could  also  see 
it. 

In  addition  to  accomplishing  its 
prime  mission  of  advertising  the 
speed,  dependabihty  and  superior- 
ity of  the  Boeing  V-107  and  its 
secondary  mission  of  establishing 
New  York  Airways  in  the  minds 
of  ticket-writing  and  passenger- 
routing  personnel  as  a  full-fledged 
scheduled  airline  service.  The  Sky- 
line Rome  delivered  a  big  bonus 
to  its  sponsors  by  incorporating  a 
breathtaking  scenic  treatment  of- 
fering birdseye  views  of  the  sky- 
scrapers, streets,  landmarks  and 
waterways  of  New  York,  a  pano- 
rama of  sights  not  possible  from 
conventional  aircraft.  One  travel 
agent  said  she  felt  "associated  with 
New  York  Airways  as  never  before 
when  1  saw  with  my  own  eyes 
what  a  beautiful  flight  I  will  be 
booking  for  our  customers." 

It  takes  many  reactions  like  that 
to  account  for  the  kind  of  increas- 
ed business  New  York  Airways 
experienced  in  the  last  half  of 
1962.  and  Dick  Wheatland  allow- 
ed that  he  was  putting  it  mildly 
when  he  said  that  his  company  is 
"very  pleased."  ^' 


Phillips  Puts  Dealers  on  Road  to  Profits 

Showing  Moe  Hammond  How   Courlesv  and  Service  Build  Sales 


WHEN  A  Service  Station  deal- 
er feels  that  he  is  doing  his 
best  and  business  is  still  below  what 
it  ought  to  be.  what  can  he  do? 
Well,  when  the  Mountain  doesn't 
come  to  Moe  Hammond  —  Moe 
Huiitmontl  Goes  to  the  Mountain, 
in  a  new  22 'i -minute  film  for  Phil- 
lips Petroleum  Company,  produced 
by  Centron  Corporation  of  Law- 
rence, Kansas. 

The  mountain,  m  thib  case,  is 
both  a  real  desire  on  the  part  of 
the  Hammond  family  to  afford  a 
mountain-resort  vacation,  and  a 
symbol  of  the  financial  success  that 
Moe  has  failed  to  achieve. 

The  film  sets  the  theme  in  an 
animated  sequence,  and  then  fol- 
lows the  real  family  as  they  begin 
a  trip  to  visit  Mrs.  Hammond's 
mother. 

Moe's  wife  starts  a  family  row 
when  she  suggests  that  he  might 
learn  something  by  observing  other 
Phillips  stations  along  the  route, 
and  for  a  while  Moe's  skepticism  is 
justified.  As  he  encounters  some 
glaring  errors  in  station  manage- 


ment. Moe  feels  rather  pleased  with 
himself. 

Then,  as  a  traveler,  Moe  begins 
to  get  a  fresh  viewpoint  on  the  im- 
pact of  courtesies  and  service  pro- 
vided by  the  better  Phillips  Serv- 
ice Stations.  The  real  eye-opener 
comes  when  he  stops  at  a  station 
with  an  area  potential  very  similar 
to  his  own  —  and  he  finds  this 
dealer  doing  almost  twice  Moe's 
volume  of  business.  What  he  learns 
by  analyzing  this  man's  business 
methods  gives  Moe  new  insights 
into  his  own  potential. 

This  22-minute  color  film  pro- 
vides dealers  with  an  opportunity 
for  self-appraisal  as  they  share 
Moe's  impressions  of  various  sta- 
tions. Much  of  the  film  was  shot 
on  location  at  actual  Phillips  Serv- 
ice Stations,  with  station  interiors 
and  process  shots  done  in  Centron 
studio. 

The  film  is  a  collaborative  ef- 
fort by  the  same  client-producer 
combination  that  last  year  produc- 
ed Heli>  Wanted,  a  Blue  Ribbon 
Award  winner  at  the  1962  .Ameri- 
can Film  Festival.  IS' 
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Detroit  Wins  Bid  for  OKmpi 

Two   Motion    ^'i<•lllr«■^   ami    W  icl.-S<rccii    Sliilc>    IMii>    k<-\ 
Kol.-  in   Major  Team  Effort  That  Won  U.  S.  Nomination 


TWO  MOTION  PICTURES,  integrated 
with  wide-screen  slides,  were  key  elements 
in  a  memorable  example  of  business  jnd 
civic  teamwork  which  won  Detroit  the  U.  S 
nomination  as  this  country's  candidate  for  the 
Olympic  Games'  site  in   1968. 

With  36  out  of  the  40-man  United  States 
Olympic  Committee  voting  in  favor  of  De- 
troit, the  city's  highly-effective  presentation  won 
the  nod  over  Los  Angeles,  Philadelphia.  San 
Francisco  and  Portland.  Ore.  Now  attention 
shifts  to  the  October  16  meeting  of  the  74- 
member  International  Olympic  Committee  at 
Nairobi.  Kenya.  Lyon.  France;  Buenos  Aires; 
Mexico  City;  and  Vienna  are  Detroit's  world 
rivals  for  the  Games. 

Show   City's   Cultural.    Economic   \  igor 

The  Olympics'  presentation  was  more  than 
a  city's  bid  for  this  world  honor.  It  was  a  por- 
trait in  sight  and  sound  and  vigorous  personal 
expression  by  city  and  state  officials  and  other 
members  of  Detroit's  dedicated  322-niember 
Olympic  committee  of  their  city's  cultural  and 
economic  vigor;  a  visualization  of  that  historic 
era  of  reconversion  back  in  '4,'i  and  of  the 
leadership  in  arts,  culture  and  sport  which 
characterize  the  city  today. 

Detroiters  came  to  the  hour  of  decision  in 
New  York,  where  the  U.  S.  Committee  met 
on  March  18th.  with  Governor  Roniney  and 
Detroit  Mayor  Cavanagh  heading  the  delega- 
uon.  They  came  armed  with  presentation  ma- 
terial conceived,  created  and  produced  through 
the  combined  efforts  of  two  leading  advertis- 
ing agencies  (Campbell-F.wald  and  MacManus. 
John  and  .\dams  and  two  of  the  country's  lead- 
ing communications'  creators;  The  Jam  Handy 
Organization  and  Wilding.  Inc. 

Task    of    Presentation    PlanniuK    Committee 

The  Presentation  Planning  Committee  was 
headed  bv  Fred  Matthaei.  Jr.  and  Campbell- 
Ewald's  Tom  .Adams  headed  up  the  effort  on 
the  presentation  itself.  Main  theme  of  the 
presentation  and  the  various  subthemes  were 
■"hatched  out"  in  committee  meetings  at  the 
Detroit  Club  on  successive  Saturdays  and  in 
further  nieetincs  in  Tom  Adams'  office.  These 


strategies  formed  the  basis  foi  the  work  of  the 
presentation  committee.  The  writing  job  itself 
was  split  into  several  pieces. 

The   over-all  outlining   of   the   presentation 


.Scene  fidiii   llic    Urrfi  ('/(/))i;)ie  (lames 

went  to  Phil  Mason  of  MacManus.  John  and 
Adams.  He  put  together  the  "working  track" 
on  which  this  presentation  ran.  The  writing 
team  included  Bob  Liggett  of  the  same  agency. 
Dick  Candor  of  Campbell-Ewald.  Frank  Brossi 


.\bovo  (and  at  loft):  Mulligan's 
Governor  Homncij  addresses  tlie 
:y22-nuin  eoinntitlee  of  Detroit 
leaders  duriuii  or<i(inizatiunal 
drive  that  helped  to  bring  the 
v.  S.  Ohinipie  ('ontmiltee's  nod. 

of  W  ilding  and  Bob  Casemore  of  Jam  Handy. 
Senior  vice-president  Kv  Shafer  of  the  Handy 
organization  supervised  co-ordination  of  his 
company's  production,  idea  contributions. 
The  Basic  Eleinciits  of  the  Presentation 
There  were  four  basic  points  to  be  laid  be- 
fore the  U.  S.  Committee: 

1.  The  financial  ability  and  stability  of  De- 
troit. 

2.  The  city's  plans  lor  the  new  1  lO.OOO-seat 
stadium  which  must  be  built  for  tr;ick  and  field 
events. 

3.  The  facilities  to  house  both  participants 
and  judges;  an  entire  Olympic  Village  must 
be  constructed. 

4.  f^icilities  for  spectators  and  visitors  to 
the  city,  underscored  by  the  city's  past  record 
in  being  able  to  get  big  jobs  done. 

From  the  beginning,  it  was  felt  that  the  fi- 
ancial  reply  to  the  questions  that  have  been 
asked  of  Detroit  was  the  most  important  single 
item.  This  was  earmarked  as  a  specific  section 
of  the  presentation  and  it  was  Bob  Casemore's 
job  to  research  and  to  write.  Facts  for  the  fi- 
nancial section  came  from  Mayor  Cavanagh's 
office.  For  example,  the  proposed  Olympic 
Village  will,  in  reality,  become  a  LJniversity 
City  for  Wayne  University  (3()4-acre  site)  and 


ni/namie.    grotcing    Detroit    is    piettircd    in      City's     ciillinal     side     was     featured.     This      .Ml    of    the    resourees    of    modern     Detroit 
tliis     waterfront     view     of     skyline     towers,      scene     shows     Detroit      htstiluli       e(      Arts,      are    being    drawn     into    plans    for    Games. 
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Five   circtcfi   of   Olijnipic   flag    were    inatcltcd  to  gear  sequence  showing,   Detroit  streitgthfi. 


TEAMWORK  WINS  BID: 

(CONTINUED     I-ROM      THE      PRECEDING      PAGE) 

will  later  house  both  single  and  married  stu- 
dents. 

Detroit's  mayor  presented  this  section  at  the 
Committee's  New  York  meeting,  using  project- 
ed graphics  to  support  his  theme  visually.  And 
he  did  a  great  job  of  it,  strongly  emphasizing 
the   city's   financial   health. 

The  motion  pictures  were  conceived  as  sequ- 
ences with  wide-screen  slides  integrated  to  aid 
Fred  Matthiiei.  Sr..  Mayor  Cavanagh  and  Gov- 
ernor Romney  who  introduced  these  segments. 
Los  Angeles'  delegates  were  plainly  taken 
aback  at  the  Midwest's  adroit,  hard-hitting 
use  of  their  own  medicine. 

Jam  Handy  and  Wilding  people  who  teamed 
up  on  the  visuals  proved  again  their  rerscitility. 
iiiuterstancUnii  of  split-second  iimini>  and  the 
hard  discipline  which  has  characterized  similar 


major  presentations  so  often  created  for  the 
automobile  industry  and  other  business  g.ants. 
And  out  of  Jam  Handy  came  the  two  key  mo- 
tion pictures  which  first  set  the  stage  by  exemp- 
lifying the  Olympic  ideals  and  later  spread  the 
city's  facilities  and  talents  before  the  plainly- 
impressed  Olympic  Committee. 

Film  Shows   Organizational   Achie\ements 

"Detroit  pools  one  of  the  world's  greatest 
reservoirs  of  organizational  talent,"  the  sound 
track  explained  as  visuals  showed  the  city's 
tremendous  fund-raising  accomplishments  and 
went  on  to  recall  the  critical  post-war  adjust- 
ment phase  when  assembly  lines  were  re -con- 
verted to  peacetime  production. 

"Detroit's  citizens,  with  their  flair  for  organi- 
zation, are  rolling  up  their  sleeves."  the  track 
elaborated  and  the  film  brought  to  New  York 
the  enthusiastic  testimony  of  John  F.  Gordon. 
President  of  General  Motors:  Henry  Ford  II, 
Chairman  of  the  Board,  Ford  Motor  Company; 


Armco  Steel  Takes  Employees  to  "  Main  Street  U.S.A. 

Producer  of  Specially   Sled   Shows  Research   as   Ihe   Essence   of  lis  Progress 

Sponsor:  Armco  Steel  Corporation 

Title:  Main  Street  U.  S.  A.  —  Today,  30  min, 
color,  produced  by  Dynamic  Films.  Inc. 


i-r  Armco  Steel  Corporation  has  prospered  and 
grown  strong  through  the  years  by  a  concen- 
trated attention  to  producing  many  kinds  of 
specialty  steels  just  a  little  better  than  anyone 
else.  The  first  rolling  mill,  metal-coated  steels, 
and  ore  pelletizing  are  just  a  few  of  the  proces- 
ses for  which   the  company   is   noted. 

This  film  relates  the  improvements  in  steel- 
making  and  in  steel  products  to  the  improve- 
ments  of   our    standards    of   living.    It    traces 

Below;  Armeo  research  engineer  ohserces 
corrosion  collected  within  auto  muffler 
during  lahoratonj  auto  exhaust  test. 


the  times  of  the  mid-twenties  —  of  Babe 
Ruth,  Mary  Pickford  and  the  tin  lizzie  —  to 
the  improvements  of  the  past  35  years. 

It  says  that  what  sh;iped  the  way  we  earned 
a  living,  what  determined  how  we  lived  and 
how  we  enjoyed  our  leisure  time  was  .  .  . 
scientific  advance,  notably  .  .  .  the  automobile, 
electricity  and  the  availability  of  natural  gas. 
And  underlying  each  advance  (and  the  tens 
of  thousands  of  minor  revolutions  that  followed 
from  them)  was  one  —  the  great  sinew  of 
America  .  .  .  steel. 

We  see  that  in  the  heart  of  Armco  is  its 
Research  Center,  where  for  the  past  60  years 
many  of  the  changes  that  have  altered 
America,  that  have  revolutionized  ordinary 
life,  have  had  their  origins.  But  research  at 
Armco  is  not  merely  an  aspect  of  corporate 
policy  —  it  is  the  essence  of  the  company. 

Some  might  say  that  Armco  is  "research- 
oriented"  but  it  is  more  fundamental  than  that: 
the  company,  its  plants  and  its  40,000  people 
are  one  vast  research  system. 

Main  Street  U.  S.  A.  —  Today  is  being 
shown  to  all  .Armco  employees  at  plants  in 
many  parts  of  the  country.  It  was  directed  by 
Dynamic's  Herman  Engel  and  supervised  by 
Robert  .\I.  Nelson.  Armco  Manager  of  Special 
Prourams.  IB' 


Lynn  Townsend.  President.  Chrysler  Corpora- 
tion; and  Richard  Cross,  Chairman  of  the 
Board,  American  Motors. 

The  sequences  presenting  these  top  officers 
of  leading  Detroit  companies  made  a  most  sign- 
ificant contribution  as  they  told  the  U.  S.  Olym- 
pic Committee  of  the  backing  which  Detroit 
will  take  to  the  International  meeting  in  Nair- 
obi. The  footage  for  these  executive  appear- 
.mce^.  in  the  case  of  Mr.  Gordon.  Mr.  Ford  and 
Mr.  Townsend.  was  supplied  by  the  Photo- 
graphic Departments  of  their  respective  corn- 
companies.  The  sequence  which  presents  the 
persuasive  testimony  of  Richard  Cross,  filmed 
in  the  Jam  Handy  studios,  brought  in  his  long 
experience  in  working  with  both  the  U.  S.  and 
International  Conmiittees. 

Here's  Example  of  Top-Lc\el  Cooperation 

Detroit's  presentation  group  came  to  New 
York  without  benefit  of  rehearsal.  If  you  can 
think  of  a  better  climax  to  the  spirit  of  team- 
work which  prevailed  for  this  determined  group, 
consider  that  both  Mayor  Cavanaugh  and  Gov- 
ernor Romney  came  into  Manhattan  on  late 
planes  the  Sunday  evening  before  the  meet- 
ing. Both  men,  when  informed  of  the  need  for 
a  final  rehearsal,  got  out  of  bed  and  joined  a 
complete  run-through  with  all  of  the  props  and 
the  slides  and  the  motion  pictures  in  the  actual 
room  at  Olympic  House  where  the  meeting  was 
held  next  morning. 

Los  Angeles,  briefly  a  victor  on  an  earlier 
"appeal"  it  had  won.  never  really  stood  a 
chance  as  its  colored  slides  delivered  a  "bland" 
travelogue  pitch.  But  to  Mayor  Yorty's  (and 
Governor  Brown's)  credit,  these  spokesmen  for 
the  West  accepted  in  good  grace  the  Commit- 
tee's final  and  overwhelming  choice  of  Detroit 
as  the  U.  S.  Olympic  candidate.  tj' 

Portrait  of  the  Air  Force 

Film   Shares   "The  Air  Force   on  Canvas" 

>r  Over  the  past  few  years,  a  hundred  well- 
known  artists  —  members  of  the  Society  of 
Illustrators  —  have  taken  part  in  a  project  to 
picture  the  activities  of  U.  S.  Air  Force  men 
on  duty  at  home,  in  the  cosmopolitan  centers 
of  Europe  and  the  Orient,  and  in  dozens  of 
the  most  lonely  outposts  in  the  world.  These 
paintings  are  now  hanging  in  the  Air  Force 
Academy  at  Colorado  Springs.  Colo.,  and  are 
also  the  focal  point  of  an  extraordinarily 
beautiful  new  film.  The  Air  Force  on  Canvas. 
which  not  only  documents  the  illustrators' 
project  in  work,  but  becomes  a  moving  exten- 
sion of  the  artists'  brushes  on  the  screen. 

The  1 7 1-2 -minute  color  film  was  planned 
and  carried  out  —  un-sponsored  —  by  a  group 
of  film-makers  under  the  aegis  of  Pelican 
Films.  New  York,  and  headed  by  T.  J.  "Joe" 
Dunford.  Others  who  took  part  in  key  creative 
roles  were  Dick  Durrance.  Robert  M.  Hertz- 
berg.  Jean  Oser.  Al  Rezek  and  Bernardo 
Segall. 

Live  photography  of  Air  Force  Academy 
cadets  casually  walking  about  to  study  the 
paintings  forms  a  simple  framework  for  the 
film,  but  its  fabric  is  the  animation  camera's 
facile  mobility  and  the  penetrating  insights 
of  the  artists'  works. 

The  illustrators  brim;  to  these  canvases  such 
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moments  as  B-17-s  liftinu  off  East  Anglian 
aerodromes  in  World  War  II;  the  -kmderlutte 
which  transported  children  from  Bcrlm  durmg 
the  crisis;  mementos  of  a  three-day  leave  in 
Paris.  Other  paintings  explore  the  lonely  isola- 
tion of  Alaskan  air  bases;  the  staccato  action 
of  an  alert  in  a  modern  SAC  base;  jets  scream- 
ing down  the  cold  blue-black  skies. 

^Joe  Julian,  a  skilled  narrator  with  the  most 
"American"  of  all  the  voices  on  film,  is  exactly 
right  to  provide  an  understated  explanation  for 
the  flashing  excitement  on  the  screen. 

The  Air  Force  on  Canvas  will  be  used  by 
the  Air  Force  in  several  different  ways.  The 
film  is  also  expected  to  have  a  successful  thea- 
trical career  in  the  near  future.  Other  facets 
of  its  distribution  arc  still  being  planned.       U' 


Progress  in  Sleelniaking 

Oxygen's  Kole  in  "Ste«l  by  Stoi»»!il.  li" 

*  The  Jones  &  Laughlin  Steel  Corporation  is 
is  one  of  the  several  U.  S.  steel  makers  to  in- 
troduce the  widely-discussed  Basic  Oxygen 
Furnace  process.  Within  the  27'  2  minutes  of  a 
brilliant  exposition  on  this  important  advance 
in  steel  making,  titled  Sieel  by  Siopwuhh.  J&L 
shows  how  this  process  turns  out  230-ton  heats 
of  qualitv  metal  in  just  40  minutes. 

Sieel  /)>■  Siopmiich  (sec  front  cover,  upper 
left  and  scene  above)  is  notable  in  other  re- 
spects. The  film  has  just  been  selected  as  one 
of  the  U.  S.  entries  to  overseas  film  festivals 
by  the  Committee  on  International  Non-Theat- 
rical Events  (see  page  eight)  and  was  the  first 
major  U.  S.  production  by  the  talented  Hung- 
arian producer.  Julius  Potocsny.  now  vice- 
president  and  executive  producer  at  Cinccraft- 
Continental  Productions,  Inc.  of  Cleveland. 

Through  scenes  at  the  230-ton  BOF  furnace 
of  J&L  in  Pittsburgh,  and  at  the  company's 
research  center,  the  picture  steadily  attains 
both  photographic  and  content  value.  Music 
contributes  to  its  audience  interest  as  an  origin- 
al score  composed  by  Zoltan  Roznyai  adds  an 
imaginative  dimension  without  distracting  from 
the  illuminating  visuals.  Mr.  Roznyai  is  first  as- 
sistant to  the  New  York  Philharmonic's  Leon- 
ard Bernstein.  His  talent  is  notable. 

The  film's  audience  for  the  Jones  &  Laughlin 
Steel  Corporation  is  obviously  among  potential 
clients  and  steel  research  scientists.  But  the 
audience  for  Sieel  by  Slopwulch  should  we 
include  other  industrialists  looking  for  an  ex- 
ample of  top  professional  skill  in  the  film.  U 
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The  Human  Element 

RaiifjiiiK    \\«rld«i<l<-.    an     linporUuit     I  ilni 
Sln)«>     \(l\aiue?     in     IVlniliiini     K. -.aK  li 

Till  Ron  OF  PiTRoi-tLM  Rrsi.-vRCii  .inii 
science  in  helping  man  to  adapt  to  his  en- 
vironment is  portrayed  in  a  new  motion 
picture  just  released  by  Standard  Oil  Company 
(New  Jersey)  and  produced  by  Pendulum 
Productions.  Inc.  The  30-minute  color  film. 
entitled  The  Human  Element,  is  world-wide 
in  scope,  picturing  man's  age-old  struggle  to 
escape  the  enslavement  of  manual  toil  and  to 
achieve  a  richer  life. 

Industrial  research,  as  illustrative  of  man's 
curiosity  and  reasoning  power,  is  a  re-echo- 
ins  theme  of  the  film.  An  Indian  chemist, 
working  in  an  Esso  laboratory  in  England, 
obviously  has  much  in  conmion  with  two  Amer- 
ican phvsicists  arguing  applications  of  the  laws 
of  physics  at  Esso  Research  and  Engineering 
Company  in  New  Jersey.  Half  a  world  away 
from  them  a  laborer,  farmer  or  engineer  use 
the  ultimate  products  of  their  skills. 

Cutting  .Achieves  Unity  in  Film,  -Vims 
Throush  Editor  Peggy  Lawson's  skillful  in- 
ter-cuttiiig  of  such  diverse  scenes,  a  unity  of 
aspiration  and  purpose  and  basic  need  is 
demonstrated  at  almost  every  level  of  civiliza- 
tion in  the  world  today. 

Although  oil's  achievements  in  scientific  re- 
search form  a  central  focus  for  The  Human 
Element,  this  is  not  primarily  a  film  about 
scientists  and  laboratories.  Research  is  shown 
I  as  a  tool  enabling  man  to  satisfy  his  unique 
deni;mds.  Fuels  and  lubricants  become  part 
of  man's  freedom  to  move,  to  enjoy  life,  to 
sustain  himself,  and  to  lliink  and  inquire. 

Several  of  the  commonplace  products  of  oil 
take  on  a  special  interest  in  the  film.  Paraffin. 
for  example,  is  shown  serving  the  world  in 
many  ways  —  as  a  protective  coating  for  fine 
cheese,  as  a  polish  for  shoes,  as  a  preservative 
for  art  treasures,  as  a  water-proofing  for  the 
paper  parasols  of  Japan. 

Crease  for  Primitive  Wheel.  Outer  Space 
Greases  lubricate  the  most  primitive  of  wheels. 
but  serve  equally  well  the  delicate  machinery 
which  makes  outer  space  probes  possible.  A 
At  the  Spani.<ih  S(('jw  '"  Rome,  (i  European 
favorite,  the  motor  .scooter,  contributes  a 
sequence  seen  uilliin  "The  Human  Element." 


Red  ua.-i.  coatiiifi  loaces  0/  Holland  cheese, 
i'i  subject  for  Gene  Searcliin<^ers  lenses. 

12.000  ton  Japanese  ship  slides  to  sea  on  ways 
coated  with  a  half-inch  of  grease,  while  a 
scientist  in  Linden.  New  Jersey,  seeks  in  the 
beam  of  an  electron  microscope  the  means  ot 
making  an  even  more  effective  lubricant. 

Counter-balanced  with  the  conventional  pro- 
ducts of  petroleum  are  the  wonders  of  petro- 
chemistry —  butyl  rubber  from  oil.  polypropy- 
lene and  its  products  from  petroleum  refinery 
gases.  A  colorful  new  world  of  plastics,  a 
marine  hawser  which  floats,  for  example,  is 
shown  resulting  from  modern  alchemy. 
Filmed  on  Loeatirn  in  Eleven  Countries 
From  dusty  .Arizona  —  scene  of  an  agricul- 
tural promised  land  in  the  m;iking  —  to  the 
lush  vineyards  of  Burgundy,  the  film  rariges 
over  1 1  countries.  From  opening  scene  to  linal 
fade,  the  central  theme  is  stressed;  ■'Between 
earth  and  man  the  contest  never  ends." 

For  Pendulum.  Gene  Searchinger  served  as 
producer,  writer  and  cameraman-director.  The 
sound  track,  recorded  on  location  by  Louis 
San  Andres,  is  interwoven  with  an  original 
music  score  by  Irwin  Bazelon.  Narration  is  by 
Ben  Grauer. 

After  world-wide  premiere  showings  and 
extensive  intra-company  use.  The  Human  Ele- 
ment will  become  part  of  the  Humble  film  li- 
brary and  will  be  distributed  by  Modern  Talk- 
ing Picture  Service.  H' 
Fctrolcum  test  tubes,  handled  bij  Indian 
scientist  at  Es.w  lab  in  .\biniidon.  Eniiland 
are  related  to  colorful  Japauesc  umbrella. 
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Sliowing  the  Way  to  Better  Phone  Service 

AT&T  Slidefilm  Explains  the  "Flexible  AppointineiU  Plan" 


A  LWAYS  Alert  to  new  proced- 
-'*■  ures  for  increasing  good  serv- 
ice to  its  customers,  the  Bell  Tele- 
phone System  companies  have  re- 
cently put  into  effect  a  "Flexible 
Appointment  Plan"  for  processing 
requests  for  telephone  service. 

With  these  orders  for  service  ris- 
ing and  ebbing  like  ocean  waves. 
the  companies  have  always  sought 
to  make  sure  that  customers  get 
fast  service  and  service  when  they 
want  it. 

Two    Basic    .Audience    Groups 

A  new  sound  slidefilm  produced 
for  the  American  Telephone  and 
Telegraph  Company  and  its  As- 
sociated Companies  describes  the 
Flexible  Appointment  Plan.  It  is 
used  as  an  aid  to  present  the  plan 
to  the  Commercial  Department 
people  who  take  the  orders  and 
make  the  appointments,  and  to  the 
Plant  Department  people  who  do 
the  work  of  installing  and  chang- 
ing the  telephones. 

The  film,  titled  Appointments, 
Not  Disappointments,  and  produc- 
ed by  Gotham  Film  Productions, 
shows  the  new  Appointment  Board 
used  in  the  Commercial  business 
offices  —  with  green,  amber  and 
red  lights  for  each  of  the  six  work- 
ing days  of  the  week. 

Helps  Select  Convenient  Dates 
This  board  gives  sei^ice  repre- 
sentatives the  opportunity  to  work 
with  customers  in  selecting  conven- 


ient appointment  dates.  At  the 
same  time  it  enables  the  Plant  De- 
partment to  appraise  the  work  load, 
so  that  it  can  insure  giving  cus- 
tomers what  they  want  when  they 
want  it. 

The  service  representative  will 
offer  appointments  for  "green 
lights"  days  if  the  customer  has 
not  expressed  preference  for  an- 
other day.  The  amber  light  indi- 
cates that  Plant  has  a  near  maxi- 
mum load  for  that  day.  In  this  case 
the  "amber"  day  should  not  be  of- 
fered, unless  the  customer  really 
needs  service  —  in  which  case  the 
request  will  be  granted.  On  "red" 
days.  Plant  already  has  a  maximum 
load  and  will  handle  emergency 
cases  only. 

Lights  Reflect  the  Work  Load 

The  film  explains  that,  as  the 
work  load  develops,  the  lights  on 
the  boards  in  both  Plant  and  Com- 
mercial offices  are  changed  — -  for 
example,  from  green  to  amber, 
thereby  indicating  the  appoint- 
ments that  the  service  representa- 
tives can  make. 

As  the  film  shows,  the  service 
representative  dials  the  number  of 
"work  units"  represented  by  each 
order.  This  in  turn  registers  the  in- 
formation on  meters  in  the  Plant 
Department.  It  is  the  accumula- 
tion of  work  units  in  these  meters 
that  enables  Plant  to  make  its  work 
load  appraisal  in  a  practical  way. 

Appointments,  Not  Disappoint- 

(CONTINUEDON   P. AGE   63) 


Scene  lit  "Aiipointincnis, 
Not  Disaj)pointmen1s"  as 
rommercial  representative 
rhecks   the   light   board. 


M  T  W  T    F    S 
18  19  20  H  15  K 


FILM  PROMOTION  SCOREBOARD 

/""OLLATERAL  MATERIAL  such  as  postcrs,  hand-outs,  "take  home" 
pieces  and  pre-show  promotion  are  all  too  often  neglected 
by  film  sponsors.  The  Wurnini;  Bell  program  is  auspicious  in  its 
use  of  memorable  print  media.  Two  of  these  pieces  are  illustrat- 
ed from  this  film's  very  complete  promotional  package. 
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Graphic  two-color  poster  i.s  pai.l  of  '  Warniuii  Bell"  kit 
whirli  /i(7;i.s  /;((//(/  cinpluyec  iittcndancc  at  film  .ihow- 
iiigs  between  shifts,  at  nuoii  hours  or  iliiriiir!,  the  eve- 
ning.  Fosters   are   part   of   the   eoniplete   package. 
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"THE  WARNING  BELL 

A   MOTION   PICTURE  DEALING 
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«    LETS  SEE  IF  Wl  CAN'T 
CRYSTALLIZE  THE   THEME  OF 

"TH£  WARNINC  BEU" 
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■jV  That  vital  "second  impression"  which  helps  the  film  viewer 
to  recall  the  key  points  made  in  The  Warning  Bell  is  especially 
well-summarized  in  the  colorful  "take  home"  piece  illustrated 
above.  This  booklet  goes  a  little  farther  than  most  as  it  ouUines 
steps  for  personal  action  by  the  viewer;  points  up  "positive" 
action  which  the  individual  can  take  to  assure  safety  on  the 
job  and  at  home  after  the  screen's  images  fade  away.  Kf 
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SAFETY  ON  THE  ROAD,  iit  home,  on  the 
job  remains  one  of  this  country's  most 
criticiil  problems.  Americans  work  at  it  tire- 
essly  and  yet  the  awful  record  of  traffic  fatali- 
:ies,  crippling  injuries  and  wasted  lives  and  ex- 
nense  mounts.  Is  the  answer  in  the  irulivitliial. 
'tersoiuil  loinmilment  of  every  possible  man, 
tvoimm  and  child  toward  stopping  this  needless. 
;ruel  waste'.' 

A  seemingly  prosaic  but  unexpectantly  pow- 
;rful  new  motion  picture.  The  Warning  Hell. 
oudly  tolls  this  community  challenge:  every 
ndividual  must  be  motivated  to  listen  for  his 
.)wn  personal  "warning  bell"  and  to  act  on 
t  when  it  rings!  The  .'^O-minule  black  &  white 
>ound  film  was  produced  for  a  good  corpora- 
;ion  citizen,  the  Nationwide  Insurance  Com- 
panies of  Columbus.   Ohio   by   Wilding.    Inc. 

\rc    \\'c    KeepiiiR    Ip    With    Facts    iiii    Growth? 

The  scene  could  be  your  town.  ".Anywhere 
U.  S.  A."  Like  "Maplewood"  your  town  might 
liave  won  a  couple  of  National  Safety  awards 
md  today  is  probably  resting  on  its  laurels 
Jespite  current  figures  which  show  increas- 
ing populations  —  more  cars  and  trucks  on  the 
vlreets  and  highways,  more  homes  and  a  staril- 
'na  ratio  of  greener  hazards,  multiplied  by  these 
familiar  American  "growth"  statistics. 

And  your  town  probably  has  one  or  more 
ivell-meaning  "crusaders'"  like  the  film's  "Herb 
Atwill."  It's  sure  to  have  many  "Dave  Spenc- 
;rs  "  who  can't  see  the  dangers  around  them 
until  near-tragedy  strikes  their  own  homes. 
Well-intentioned  traffic  police  wave  off  their 
'neighbors"  with  a  friendly  warning;  drivers 
swoop  down  on  kids  at  street  crossings;  Dave's 
iwn  garage  is  loaded  with  inflammable  "junk" 
:md  he  overloads  his  home  wiring. 

Sound  familiar'.'  It  should,  because  this  is 
viiiir  story,  nearly  every  minute  of  it.  Fortunate- 


.\//  (ij/i  Di/iiiii;  tiir  .•nverces  around  \tluiiil  bus.  nanouli/  niissinii  i/Duii^slcrt  td  a  crossing  rt.v 
Dave  .\luill  sIhhcs  ajtatlwlic  Dave  Spencer  how  eoniplaecnl  totcn  has  Ixcoine  about  snfclij. 

"The  Warnin<>;  Be  11"  Sounds  Oul  for  Safety 

30-Miiiiilf    .Siil'cty    F'iliii    riimi     Natioiix  iilr  ( M  fi-rs  a  Cliallfii^ir  to  Kvcry   liiiii\  iiliiul 


ly  for  Dave  Spencer,  a  rail  crossing  incident 
( he  >nii;hi  have  bc;it  that  oncoming  train ) 
brings  the  "warning  bell"  into  his  life.  He  hears 
it.  as  every  individual  must,  sooner  or  later. 
.And  you  won't  soon  forget  the  film's  familiar 
incidents.  They  happen  all  around  us,  all  the 
time.  Perhaps  that  is  why  hundreds  of  Ameri- 
can business  groups  are  acquiring  prints. 
Your  Compan>'  Can  Acquire  This  Picture 
The  heartening  thing  about  this  campaign 
is  that  a  fine  job  of  film  production  will  go 
a  long  way  toward  fighting  the  accident  menace. 
.Available  for  purchase  through  Wilding.  Inc.. 
The  IVarnini;  Bell  is  more  than  just  a  film.  .A 
complete  package  was  designed  around   it  — 


with  posters,  mailing  pieces  and  an  audience 
rcniinder-re\iew  brochure — and  these  set  a  fine 
example  which  others  might  emulate  for  every 
type  of  sponsored  picture. 

A  professional  cast  performs  with  integrity 
in  the  Bell:  producer-director  Orlando  Lippert 
has  another  candidate  for  awards  honors  and 
the  story  concept  by  author-playright  Junius 
Eddy  is  not  the  least  of  its  formidable  values. 
But  the  pay-off  isn't  in  screen  credits,  alone. 
Only  when  The  H'arnini;  Bell  is  seen  and  heard 
by  millions  of  indi\idual  .Americans  and  heeded 
in  their  everyday  behavior  on  lite  road,  in  their 
homes  and  on  the  job  will  the  sponsor  or  pro- 
ducer or  anyone  be  satisfied.  It's  up  to  you!  R' 


'Talked     him     out     of     that     tiekel."    crous 
Miililewood  driver  who  had  skipjied  a  stop. 


Cutting    across     Iraflie     lanes     to     iiunlbox. 
a    careless    driver    blocks    oncoming    cars. 


Plug    III    aiiiilUei    iippliant(    and   if   the   fuse 
blows,  whi/  ju.'it  replace  with  a  bigger  one! 


■IK* 

Trust   Dave   lo  find  that   bi^^er  fuse  in  the      ^'d   ibe   junk   in   Dave's   garage   caught   fire      Dave  Spencer's  .son,   Mike,   reminds   his  dud 
junk-laden  basement  he  means  to  clean  up.      and   he  jinally   heard  "The   Warning   Bell."     that    he    does    take    chances,    alt    the    time. 
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Eiie-filUng  rear-screen  silhouette  contrasts  witli  projected  view   (right)  of  coinpani/s  snnirl  hcailquarlers  biiihiings  in  sidiurban  Chicago. 


The  Salesman  Stars  in  IMC  Show:  "The  Big  Sell' 

Entire  Convention   Hall   a   Stage   as   "Show   Vi  illiin  a   Show"  Blends   Audio-Visuals 
for    First    t'orjiorate-W  ide    Sales    Meeting  of  International  Minerals  &  Cheniieals 


A  HUNDRED  Complex  Tnix- 
and-match"  combinations  of 
music,  motion  pictures,  slides.  live 
and  recorded  speakers  all  went 
into  "The  Big  Sell."  recent  sales 
meeting  of  International  Minerals 
&  Chemical  Corporation.  At  al- 
most every  second  a  new  visual 
impact,  a  new  sound  sprang  from 
somewhere  within  the  specially- 
constructed  theater-within-a-thea- 
ter  to  further  the  Hollywood  theme 
and  keep   audience   interest   high. 

The  occasion  was  the  first  cor- 
porate-wide sales  meeting  conduct- 
ed by  International  Minerals  & 
Chemical  Corporation  of  Skokie. 
Illinois.  Salesmen  from  IMC's  sev- 
eral domestic  and  overseas  divi- 
sions were  made  an  integral  part 
of  a  five-hour  program  designed  to 
inform,  inspire,  entertain,  and  to 
set  the  mood  for  the  departmental 
meetings  that  followed  during  the 
next  two  days,  and  to  create  en- 
thusiasm that  would  persist 
throughout  the  balance  of  the  sell- 
ing year. 
Meet  in  O'Hare  Contention  Hall 

The  convention  hall  of  the 
O'Hare  Inn.  in  suburban  Chicago, 
with  its  high  ceiling  and  more  than 
adequate  space,  was  selected  as  the 
meeting  site.  It  was  large  enough 
to  be  divided  into  two  separate 
areas. 

The  reception  area  was  draped 
with  theatrical  backdrops  which 
placed  each  salesman  into  a  variety 
of  geographical  locations  and  eras; 
a  second  area  was  designed  for  a 
most  flexible  day-long  presentation. 

A  direct  mail  campaign  which 


preceded  the  meeting  set  the  stage 
and  informed  every  salesman  of 
the  motion  picture  theme  and  of 
the  fact  that  "he  was  the  star  in 
the  biggest  of  all  extravaganzas." 
The  salesman  was  not  disap- 
pointed. From  the  moment  he  en- 
tered the  larae  meeting;   room   he 


Daacers  li\fii  the  tempo,  add  ifirirty 
to  the  Inisincsi  of  "Tlie   Big   Sell." 

was  in  the  center  of  activity.  The 
room  was  a  veritable  cyclorama 
draped  entirely  in  white  scrim 
cloth;  and  all  about  the  floor  sur- 
rounding the  260  canvas  director's 
chairs  were  theatrical  people  — 
dancers,  prop  men,  electricians, 
cameramen. 

They're  .\\]  Part  of  the  Show- 
On  the  cue,  "places  everyone", 
the  house  lights  dimmed  and  the 
sound  of  a  pre-recorded  stereo- 
phonic chorus  and  orchestra  over- 
ture filled  the  room.  A  spotlight 
caught  the  figure  of  a  motion  pic- 
ture director  seated  atop  a  huge 
camera  crane  which  moved  about 
and  over  the  audience.  The  direc- 
tor was  charged  by  an  unseen 
"boss"   with   the   responsibility  of 


Rear-screen  silhouette  shows  importance  of   IMC   overseas  markets. 


producing  the  "greatest  spectacu- 
lar of  all  times,"  one  that  would 
prove  to  be  a  record-breaking  box 
office  attraction. 

For  five  hours  the  director  audi- 
tioned talent  (salesmen).  He  look- 
ed at  locations  for  filming  ( the 
company's  many  domestic  and 
overseas  production  and  sales  of- 
fices I . 

In  music,  comedy  skits,  speech- 
es, silhouetted  dramas,  the  full 
sto.-y  of  IMC's  philosophy  and 
achievements  —  past,  present  and 
future  —  were  conveyed. 

\'isuals  on  Three  Wide  Screens 

The  heart  of  the  visual  projec- 
tion system  consisted  of  three  cme- 
mascope  screens,  each  8  x  20  feet, 
located  at  the  front  of  the  meeting 
room.  The  center  screen  was  filled 


Creative  Manager  .\rnold  Midlash  is 
"viewing  and  cueing"  the  IMC  show. 

by  front  projection  by  either  an 
arc  1 6mm  motion  picture  projector 
or  an  arc  3'/4  x  4  slide  projector, 
or  both. 

The  screens  at  the  left  and  the 
right  of  the  audience  allowed  for 
rear-screen  projection,  and  each  of 
these  had  stages  that  enabled  per- 
formers to  work  in  full  view  of  the 
audience  or  as  silhouettes  behind 
the  screen.  Additional  slides  were 
projected  from  six  ceiling-mount- 
ed 2"  X  2"  slide  projectors  which 
completed  the  360°  coverage. 

Much  of  the  audio  was  pre-rec 
orded.  which  made  it  possible   to; 
rehearse  the  silhouette  pantomine' 


uell  in  advance  of  the  actual  per- 
formance. Pre-recording  permitted 
the  precise  editing  of  motion  pic- 
ture footage  to  parallel  this  audio. 
Pre-recording  also  made  it  pos- 
sible for  unprofessional  speakers 
to  concentrate  on  fewer  lines,  even 
commit  them  to  memory. 

Cains  Impact  Through  \  ariety 
As  the  plot  developed,  as  more 
IMC  stories  were  revealed,  addi- 
tional impact  was  provided  by  var- 
iety. Magically  a  speaker  could 
be  made  to  appear  anywhere  be- 
hind the  scrim  material,  or  he 
could  be  spotlighted  on  a  stage  or 
be  seen  in  silhouette  surrounded  by 
projected  impressionistic  art  work. 
Together  all  the  screens  could  be 
used  to  create  one  scene  or  im- 
pression or  each  could  have  a  dif- 
ferent scene. 

The  sound  system  was  built 
around  several  Altec  A7  speakers 
strategically  placed  around  the 
audience  so  that  no  matter  where 
a  'salesman  sat  he  was  in  a  near- 
ideal  position  to  enjoy  stereo  music 
and  narration.  The  speaker  sys- 
tem was  so  arranged  that  voices 
could  emanate  from  any  desired  lo- 
cation without  fear  of  feedback 
caused  by  an  open  mike. 

\Vritten,  Directed  by  Midlash 
The  show  was  company-con- 
ceived and  produced.  It  was  writ- 
ten by  Arnold  Midlash,  Interna- 
tional Minerals  &  Chemical  Cor- 
poration's Manager  of  Creative 
Services.  From  a  position  behind 
the  scenes  he  "viewed  and  cued" 
electricians,  actors  and  projection- 
ists. In  all,  a  team  of  more  than  12 
technicians  supported  a  cast  of  35. 

Below:  a  view  of  the  control  board 
for    the    show's   audio    and    visuals. 
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riie  Hotel  Tradition 

Vt  ide  \'ariely   of  Service 
for  Travel  anil  .Meetings 

'onsor:  American  Hotel  Associ- 
ation. 

tlk:  The  Creiil  Tnidition.  15 
niin.  color,  produced  by  Ray- 
mond H.   Corwin   .'Kssociates. 

The  variety  of  ways  in  which 
)tels  serve  travelers  and  their  lo- 
1  communities  is  described  in 
is  new  film  now  beint:  distributed 
1  a  free-loan  basis  nationally  by 
erling-Movies  II.  S.  A. 

Seen  are  today's  various  styles 

hotel  architecture  and  room  ac- 

iniTiiodations  from  the  lu.xurious 

g  city  suites  and  country  resorts 

modern    and    unique    roadside 

otels. 

Diversified  forms  of  sports  and 
creation  for  hotel  guests  are 
lown  along  with  tempting  menu 
splays.  The  assurance  of  24-hour 
rvice.  security  protection  and 
lickly  confirmed  reservations  are 
I  portrayed  as  standard  tradi- 
^ns  of  the  S'S  billion-a-year  hotel 
dustry. 

The  film  depicts  facilities  for 
rge  conventions,  sales  meetings, 
eddings  and  gala  social  occasions 
,  important  contributions  to  both 
isiness  and  society. 

The  Great  Tnuhlkm  also  shares 
candid  "inside"  view  of  the  many 
fferent  people  who  help  provide 
imfort  and  convenience  for  thou- 
inds  of  people  every  day.  ^ 
*         *  * 

Four  of  Washington 

■■  V  Leaf  Tlirouiih  History" 
Pielnres    .Nation's    (^ajtital 

ponsor:  Snuff  Information  Cen- 
ter 

itle:  a  Leaf  Throut^h  History, 
13 '/a   min,  color,  produced  by 

homas  Craven  Film  Corporation. 

•  A  Leaf  Through  History  is  a 
ew  film  released  for  free-loan  to 
:levision  stations,  adult  and  in- 
ustriai  organizations  by  the  snuff 
ibacco  industry.  It  provides  color- 
il  glimpses  of  such  famous  Wash- 
igton  landmarks  as  the  White 
louse.  Washington  Monument 
nd  Lincoln  Memorial,  then  takes 
le  viewer  on  a  detailed  tour  of 
le  halls  of  Congress.  Through  the 
iimera's  eye  and  the  voice  of  the 
arrator.  the  Senate  and  House 
"hambers.  Statuary  Hall,  the  Ro- 
anda.  the  Senate  Offices  of  the 
'resident  and  \'ice  President,  the 
enate  Subway  and  other  areas  of 
he  Capitol  are  visited.  The  distrib- 
tor  is  Association  Films.  i^' 
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'T'Ht  National  Distillers  Pro- 
-'-  ducts  Company's  "Old  Taylor" 
brand  distributors  meeting  in  New 
York  last  month  featured  a  morn- 
ing-long series  of  talks  illustrated 
by  a  wide-screen  slidefilm  presenta- 
tion produced  by  Visualscope,  Inc. 

The  Old  Taylor  Conference  was 
attended  by  about  250  distributors 
from  all  parts  of  the  country,  and 
the  presentation  welcomed  them 
with  a  regular  old-fashioned  photo 
album  of  their  likenesses,  both  cur- 
rently and  in  times  gone  by,  since 
this  was  the  first  major  meeting 
of  the  group  since  1955. 

"Senilis  I'p    an  Exacting  Task 

Visualscope's  part  in  the  confer- 
ence consisted  of  not  only  produc- 
ing the  visual  materials  —  both 
film  and  live  —  but  in  setting  the 
show  up  —  which  might  seem  al- 
most as  exacting  a  task  as  produc- 
ing the  film. 

Marvin  Green.  Visualscope  sales 
manager,  supervised  the  setting 
up  in  the  Biltmorc  Hotel  Ballroom. 


\isualscopc s  Pete  Coylc  checks  the 
wiiud-cuciiiti  system  on  battery  of 
three  wide-screen  projectors. 

which  took  from  7  a.m.  to  1  a.m. 
on  the  day  previous  to  the  confer- 
ence, and  from  6  a.m.  to  10  a.m. 
on  the  day  of  the  actual  show. 

This  work  involved  putting  up 
the  big  rear-projection  screen, 
stretching  almost  from  wall-to-wall 
of  the  ballroom,  draping  it  in  black 
velvet  wings,  erecting  a  rock-steady 
projection  stand  behind  the  screen 
with  projectors  exactly  —  to  the 
quarter  inch  —  centered  to  pre- 
vent "keystoning".  setting  the 
stage  and  podium  ( with  three  Tele- 
prompters),  and  stretching  about 
a  half-mile  of  power  and  audio 
cables  throughout  the  ballroom. 
Stand-By  Projector  Is  Ready 

Three  projectors  were  on  hand 
for  the  show  —  two  Visualscope 
"GP"  widescreen  projectors,  and 
one  Pictronics  Powerhouse.  While 
only  one  "GP"  was  actually  used, 
one  of  the  other  projectors  was 
loaded  with  film  and  frames  were 
clicked  off  through  all  the  perfor- 
mances with  the  projection  lamp 


Old  Tai/lor  tiiorket  exec  Jiirk  Lcth])ritl<ie  introduces  film 

How  to  Insure  a  "Hit"  Meeting 

FoII<)»-Tlirmii;li   on    Mvriad   of   Slio«    Details  liy   \'isualseope 
Un<ier\>ritis  Success  oC  Old  ■|'a>  lor's   Manhattan  Conrcrence 


off.  but  ready  to  "take  over"  on  a 
split  second  if  any  failure  should 
occur. 

Visualscope  starts  each  screen- 
ing of  an  important  conference  like 
this  with  brand  new  projection 
lamps  in  all  projectors;  these  are 
bulbs  that  have  actually  been  burn- 
ed just  ten  minutes  to  "break  them 
in"  properly.  Bob  Taylor.  Visual- 
scope's  president,  says  that  most 
projection  lamps  —  if  they  per- 
form properly  for  the  first  ten 
minutes  —  will  usually  go  on  for 
their  expected  life  with  no  trouble. 
Meticulous    Cleaning   of    Frames 

Each  frame  of  the  films  to  be 
shown  at  the  conference  —  and 
the  standby's  as  well  —  are  metic- 
ulously cleaned  with  an  anti-static 
velvet  cloth.  This  performance,  as 
done  by  Marvin  Green  and  staff, 
resembles  a  zoo-keeper  and  crew 
polishing  a  python.  The  long  20 
to  30  foot  film  is  carefully  unwound 
by  three  or  four  helpers  and  stret- 
ched across  the  ballroom  while 
Green  goes  down  its  length  in- 
specting and  polishing.  Rewinding 
takes  as  much  as  15  minutes  to 
avoid  all  possibility  of  cinching  and 
scratching. 

For  the  live  part  of  the  Old 
Taylor  Conference  —  a  simulated 


interview  of  Vice  President  Hminet 
Fleming  by  a  Wall  Street  Jour- 
nal reporter,  Visualscope  design- 
ed a  set  that  would  exactly  simulate 
Mr.  Fleming's  own  office  decor, 
as  well  as  the  view  out  his  window 

—  accomplished  by  a  rear-project- 
ed picture  on  a  screen  draped  like 
a  window.  The  set  is  ready  to  be 
put  into  place  during  a  five-minute 
intermission  in  the  show. 

Decades  of  Brand  Inlenrity 
The  Old  Taylor  Conference  re- 
minded distributors  of  the  integrity 
of  the  brand  over  many  decades, 
and  the  consistency  of  the  $21,- 
500,000  advertising  campaign  that 
over  the  years  has  helped  to  make 
Old  Taylor  a  leader  in  its  field. 
National  Distillers  has  now 
established  a  "Hall  of  Fame"  for 
some  of  America's  unsung  heroes 

—  the  salesmen  "who  keep  the 
wheels  of  the  world's  greatest  in- 
dustrial nation  rolling."  In  this 
case  it  is  the  Old  Taylor  Hall  of 
Fame  at  Frankfort.  Ky..  where  the 
names  of  the  leading  distributor's 
salesmen  will  be  placed  on  a  pla- 
que in  a  new  building  close-by 
the  old  distillery  of  Colonel  Ed- 
mund H.  Taylor.  Jr..  the  brand's 
founder  and  namesake.  U' 


Conference  set  exuclhj  sinnddtes  office  of  Vice-President  Fleming. 


At  right: 

^* Angry  Man" 

gives  some 

opinions 

on  banks, 

all  on  the 

'low'  side. 

Note  unusual 

hackgrouncl. 


"I'op-vns"  utv   pussiblf   in   Futuniulion.    Sole   fifiuiti   on    cusli    registers. 

Tria/Scope  Brightens  Life  of  Henrv  Ron  all  ^^.^^^  g.^^  g^.^^.^^  ^^.^j^  Fotomalion  Film 


Creative  Use  of  Baekgrouncls  Also  Offers  Biulgel  Advantage 


TTaving  Completed  a  success- 
-'--'-  t'ul  assignment  in  sales  de- 
velopment for  The  Bank  of  Ameri- 
ca, the  33-minute  color  film  tilled 
The  File  on  Henry  Roycill  is  not- 
able in  two  important  respects: 

First,  the  picture  has  accomp- 
lished its  task  of  helping  Bank  ex- 
ecutives move  out  from  behind 
their  desks  and  counters  to  contact 
prospective  clients  for  the  multi- 
tude of  services  available  through 
this  great  financial  establishment. 
Designed  to  convince  these  men 
that  selling  is  necessary  in  today's 
world.  Henry  Royall  also  reassur- 
ed the  viewers  that  they.  too.  can 
sell  and  that  they  will  find  them- 
selves welcomed  on  customer  calls. 

But  the  second  attribute  of 
Henry  Royall  lies  in  technique.  For 
the  producer.  Parthenon  Pictures 
of  Hollywood,  introduced  its  Tria 
Scope  process  with  this  picture 
and  has  made  a  real  contribution 
to  both  creativity  and  budget 
economy  worthy  of  sponsor  note. 

Tria/Scope  permits  the  playing 
of  realistic  live-action  against  im- 
pressionistic cartoon  environment 
backgrounds,  shot  quickly  and  at 
practical  cost  savings.  Essentially, 
set  walls  are  of  translucent  plastic. 
backed  by  multiple-head  rear- 
screen  projectors.  For  conventional 
environment,  a  conventional  wall 


pattern  or  scene  is  projected  and 
this  is  common-place  among  stu- 
dios which  have  this  equipment. 

But  the  use  of  Tria,  Scope  is 
most  effective  where  an  impres- 
sionistic environment  is  desirable. 
Interviews  with  clients  in  Henry 
Royall  take  place  in  a  novelty  fac- 
tory ( the  Angry  Man"s  sequence  ) ; 
in  the  Harried  Man's  "Grower's 
Supplies"  salesroom;  in  the  Friend- 
ly Man's  "Ideal  Plating  Plant"  and 
there's  a  scene  of  the  early-day 
Branch  Bank.  In  all  of  these  the 
projected  background  becomes  im- 
pressionistic and  invaluable  to  both 
mood  and  content. 

The  Tria/Scope  projectors  were 
also  used  with  a  "walk  along"  de- 
vice to  project  the  usual  horizontal- 
progressing  main  titles;  and.  later 
with  the  addition  of  fog,  they  pro- 
vide Henry  Royall's  daydream  of 
the  profits  to  come  from  his  foreign 
operations. 

There  is  good  use  of  many  other 
filmic  techniques  that  help  to  make 
The  File  on  Henry  Royall  a  worth- 
while  example  of  what  can  be  ac- 
complished when  both  visuals  and 
sound  are  employed  with  creative 
impact.  For  instance,  two  impres- 
sionistic sound  tracks  were  creat- 
ed: for  the  Angry  Man.  and  for 
another  character  when  he  "ran  out 
of  things  to  say."  gj' 


Bfli)w;   uhile  cretv  prepares  to  film  scene,   rear- 
sen  cii  prajcctiiin  xcis  desired  hackfiround  mood. 


Eeonoiiiical    Shirt-Sleeve    .\pproaeli    in    a    .Short    .Sales    Filr 


Sponsor;    Union  Bag-Camp  Paper 

Corporation. 
Title:   Wriie-Righl.  8  min..  color. 

produced  for  Lance  by  .Animat- 
ed Productions.  Inc. 
•  This  short  sales  promotion  film 
is  an  excellent  example  of  the  pos- 
sibilities that  can  be  achieved  by 
a  new.  economical,  shirt-sleeve 
type  of  production  called  Fotoma- 
tlon.  the  brain-child  of  Animated 
Productions'  president.  Al  Stahl. 

As  evidenced  in  this  film,  Foto- 
mation  uses  original.  2Va  inch 
square  color  transparencies  — 
Rolleiflex-size  —  and  by  re-pho- 
tographing them  on  motion  picture 
film  with  an  Oxberry  animation 
stand  and  camera,  the  stills  are 
transformed  into  pictures  that  not 
only  seem  to  "move"  but  often  do 
—  through  zooms  and  travels  that 
carry  the  motion  picture  film  into 
and  about  the  scenes  on  the  orig- 
inal stills. 

The  most  interesting  facet  of  the 
technique  is  that  the  small  trans- 
parencies are  mounted  on  eels,  peg- 
ged as  in  normal  animation,  and 
are  in  exact  register  so  that  pop- 
ons  can  be  used,  as  well  as  squeeze 
motion    and    stop    motion    anima- 

Still  color  transparencies  iverc  used 


tion.  Al  Stahl  has  this  system 
down  to  such  a  science  that  zooms, 
travels,  pop-ons  and  dissolves  can 
all  be  done  simultaneously  and  au- 
tomatically using  transparencies  as 
small  as  3.'>mm  slides. 

Shooting  on  the  stand  is  done 
at  live-action  speed.  "Live  action" 
photography  is  done  with  a  Rollei- 
flex  anchored  with  a  rigid  tripod 
and  later  carefully  registered  in 
eels.  In  addition  to  transparencies 
on  the  stand,  other  sources  of  ma- 
terial are  photographs,  drawings, 
charts,  logos  and  newspaper  and 
magazine  clippings. 

The  Union  Bag  film  describes 
a  new  display  case  and  sales  cam- 
paign the  company  is  using  to  mar- 
ket its  brand  of  paper  school  sup- 
plies —  notebooks  and  the  like. 
With  a  fresh  jazzy  score  and  sound 
cleverly  synchronized  to  the  action, 
the  picture  is  aimed  at  jobbers 
and  their  salesmen.  It  is  shown  to 
them  —  in  25  marketing  areas  — 
on  Fairchild  8mm  "400"  continu- 
ous projectors. 

Edward  Mandell.  of  Smith,  Hen- 
derson. &  Berey.  Inc..  was  agency 
producer  on  the  H'riie-Righl  film 
for  L'nion  Bag-Camp  Paper.        i^ 

ill  these  ttco  nalking  .scenes  hilou. 
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New  England  Chapter  Elects  Fii>l  Officer 

Chairman   Itill    Miillitt  Pledges  Members  Active  Year 


\4'embers  of  the  New  England 
•'■'-'■  Chapter,  IFPA.  have  named 
their  first  group  of  permanent  of- 
ficers. Elected  at  the  February 
meeting  in  historic  Concord.  Mass. 
were  William  A.  Muttitt.  chairman; 
Major  Albert  H.  Doe,  t'SAF,  pro- 
gram chairman;  and  John  J.  Shee- 
han,  secretary-treasurer.  Bill  Mut- 
titt is  the  chapter's  former  acting 


Chairman  Willi. nn    \-   Mniiill 

secretary-treasurer.  He  succeeds 
Jack  R.  Smith  who  served  as  act- 
ing chairman.  Major  Doe's  post 
was  filled  by  Capt.  Arthur  P.  Thie- 
sen,  USAF,  who  was  acting  pro- 
gram chairman. 

A  native  of  New  England,  Mr. 
Muttitt  is  serving  as  senior  editor 
for  the  MiTRK  Corporation.  A  gra- 
duate of  the  Rochester  Institute  of 
Technology,  Bill  was  formerly  as- 
sociated with  Bell  .'\ircraft  as  a 
cameraman;  was  Film  Supervisor 
at  the  Carborundum  Company  and 
Motion  Picture  Section  Supervisor 
uiih  Uhl.  Hall  ci  Rich,  Engineers. 
Born  and  raised  in  Connecticut,  he 
and  his  wife  and  three  children  now 
reside  in  Burlington.  Mass. 
Pioneer  in  Ecjuipmcnt  Design 
Major  Doe,  the  Chapter's  new 
program  chairman,  recently  join- 
ed the  Information  Office  of  the 
Air  Force's  Electronic  Systems  Di- 
vision. He  brings  26  years  of  ex- 
perience in  motion  pictures  and 
television  to  his  post  as  Staff  Photo- 
graphic Officer.  Major  Doe  was 
most  recently  chief  of  Research 
Photography  and  Television  at  the 
Air  Force  School  of  Aerospace 
Medicine,  San  ."Xntonio,  Te.xas.  He 
is  credited  with  designing  the  photo 
instrumentation  for  the  first  prim- 


\l..|(,r    \llu,  I    II.    l)(ie,   USAF 

ate  capsule  fired  into  space  and  has 
designed  and  operated  several  pio- 
neering closed  circuit  TV  installa- 
tions at  various  .'\ir  Force  bases. 
Cum  Laiicle  Graduate  of  Curry 
Secretary-treasurer  John  Shee- 
han  is  a  native  of  Boston  and  now 
lives  in  Burlington.  Mass.  with  his 
wife  and  lour  children.  A  BA,  cum 
laude.  of  Curry  College  in  Milton, 


Sect\..    Ire;! 


|.    Sliiili: 


Mass..  John  was  elected  to  mem- 
bership in  "Who's  Who  in  Ameri- 
can Colleges  and  LIniversities"  in 
1953.  Formerly  with  Raytheon  and 
the  Laboratory  for  Electronics, 
Inc.,  where  he  served  as  script  and 
technical  writer,  he  is  presently  a 
film  writer  at  Mitri  . 

Chapter  Invites  Film  Makers 
Chairman  Muttitt's  acceptance 
talk  called  for  an  active  Chapter 
program  in  the  year  ahead.  He  in- 
vited film-makers  and  those  in  re- 
lated fields  to  attend  Chapter  ses- 
sions. For  meeting  dales  and  mem- 
bership data,  contact  Bill  Muttitt 
at  P.  O.  Box  l.SO.  Bedford,  Mass. 


Program  Shaping  Up  for  -ith 
.\nniial  ('oiiferenee  June   13-l.T 

:'.■  Preparations  are  well  along  for 
the  Fourth  Annual  IFPA  Confer- 
ence and  annual  "Cindy  "  Awards 
program  to  be  held  June  l.'^-lSth 
at  the  Ambassador  Hotel  in  Los 
Angeles.  Jack  R.  Goetz  is  the  Con- 
ference vice-president  in  charge. 

The  Conference  will  open  on 
Thursday  evening,  June  1.3th  and 
concludes  with  the  Awards  Ban- 
quet on  Saturday  evening,  June 
l.'ilh.  The  trade  show,  an  integral 
part  of  the  meeting,  will  be  held 
in  the  hotel's  Boulevard  Room.  S' 

According  to  Anthony  L.  Gor- 
sline, Chapters'  vice-president  and 
chairman  of  "Cindy"  awards  com- 
petition, the  1963  film  contest  will 
be  broader  in  scope  than  in  past 
years  and  involves  the  voting  par- 
ticipation of  every  IFPA  Chapter. 

Final  details  of  the  program  will 
be  covered  in  the  next  issue  of  the 
Journal,  just  prior  to  the  meet- 
ing on  June  13-1.';.  S 

:■:  --fi  * 

l'i>c  Koreans  Share  Honors  on 
Roles  in   .4ward-Vi  inning  Film 

■v:  Five  Koreans  received  Certifi- 
cates of  Award  recently  in  recog- 
nition of  their  contribution  to  the 
success  of  a  U.  S.  Army  documen- 
tary film  about  their  country,  judg- 
ed as  the  "best  indoctrination  and 
training  film  of  the  year"  by  the  In- 
dustry Film  Producers  ."Xssocia- 
tion. 

The  film,  Korea,  Batdegroiiiul  of 
Liberty,  was  produced  by  the 
1352d  Photographic  Group  of  the 
U.  S.  Air  Force  and  was  the  re- 
cipient of  a  "Cindy"  award  pre- 
sented at  IFPA's  3rd  Annual  Con- 
ference. Honored  were  two  of 
Korea's  best-known  performers, 
Kim  Chi-Mi  and  Choi  Mu-ryong; 
associate  producer  Hong  Sung-Ki; 
art  director  Im  Myung-sun;  and 
sound  mixer  Lee  Kyung-soon. 

In  appreciation  of  their  contri- 
butions to  the  film,  the  Air  Force 
unit  sent  the  awards  to  Humphrey 
W.  Leynse,  USIS  Motion  Picture 
Officer,  with  the  request  that  he 
present  them  to  the  artists  desig- 
nated and  "convey  to  them  our 
every  good  wish  and  sincere  thanks 
for  their  assistance."  The  presenta- 
tion was  made  in  February  at  the 
Seoul  NSIS  Cultural  Center  in  the 
Kaepoong  Building.  B" 
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Vi  olff  Studio  Hosts  Visit  by 
Southern  California  Chapter 
■p  APHAEL  G.  Wolff,  former 
board  chairman  and  now  a  con- 
sultant to  the  studio  company 
which  bears  his  name,  was  host  to 
members  of  the  Southern  Califor- 
nia chapter  at  a  recent  monthly 
meeting  held  at  the  R.  G.  Wolff 
Studios  in  Hollywood. 

Screening  of  the  award-winning 
film  Integrity  Plus,  was  a  feature 
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nia  was  the  subject  of  another 
Southern  California  Chapter 
monthly  meeting. 

With  Eastman  as  the  host  for 


this  session,  members  viewed  a 
screening  of  the  Company's  film. 
Photogrupliy  at  Work,  a  Progress 
Report.  ^i: 


Host  Kay  Wolff  yccntcr]  i.s  .■iluiun 
with  IFPA  National  President  H. 
Eugene  Burson  (right),  and  Cenc 
Huggens,  So.  Calif.  Chapter  chair- 
man, during  meeting  at  studios. 

of  session.  The  film  has  won  an 
American  Film  Festival  Blue  Rib- 
bon and  a  citation  from  the  Bel- 
gium Ministry  of  Labor. 

The  meeting  also  included  a 
"Stew  Night"  session  in  which  "C. 
C."  Pitts  "of  S.  O.  S.  Photo-Cine- 
Optics  spliced  together  trims  and 
out-takes  brought  by  members. 
Michael  Zois  of  the  Arriflex  Cor- 
poration was  another  meeting 
guest.  He  demonstrated  features  of 
the  re-designed  Arriflex  16  "M" 
model,  recendy  introduced  by  his 
company.  1^' 

Hi  *  :■: 

Eastman's  Paeifio  Southern 
Plant   Holds  an  "Open  House" 

•m  a  visit  to  the  Eastman  Kodak 
Company's  Pacific  Southern  Sales 
Division  plant  at  Whittier.  Califor- 

Eastman's  Pacific  Southern  Sales  Di- 
vision facilities  were  visited  Inj  So. 
California  chapter  members  for  a 
recent  monthly  program. 


Members  Tour  Aerojet  -  General's  Facilities 


A  VISIT  to  Aerojet-General  Cor- 
poration's  20.000-acre  instal- 
lation east  of  Sacramento  provided 
the  Northern  California  Chapter's 
second  meeting  program  of  the 
year  on  February  7th.  Mitch  Rose 
and  Dan  Leto  of  the  Solid  Rocket 
Motion  Picture  Section  were  hosts. 
After  dining  at  the  cafeteria,  the 
group  made  a  quick  bus  tour  of 
giant  installation,  located  on  land 
once  churned  up  by  gold  miners 
of  another  era.  They  witnessed  a 
static  test  firing  of  a  Titan  II  solid 
fuel  motor  from  a  heavily-protect- 
ed block  house  and  were   shown 


.Mitch  Rose  s/iotts  Mrs.  Rose  pic- 
tures of  Solid  Rocket  Motion  Pic- 
ture Department  activities  during 
February    meeting    of    his   Chapter. 

numerous  static  test  stands  and 
buildings  devoted  to  the  manu- 
facture of  rocket  motors  and  fuels. 

The  Motion  Picture  Section's 
studio  was  next  on  the  agenda.  Ac- 
curately described  as  "the  barn," 
the  building  contains  a  small  mo- 
tion picture  studio,  editing  rooms 
and  an  animation  studio.  Final  stop 
was  at  the  main  administration 
building  where  the  group  held  their 
formal  meeting  in  a  conference 
room. 

Members  Rose  and  Leto  de- 
scribed the  functions  of  their 
group:  namely,  the  production  of 
films  for  employees,  public  rela- 
tions and  filmed  progress  reports 
.sent  to  company  headquarters.  The 
section  also  submits  footage  re- 
quested by  the  government  and  al- 
lied contractors. 

Both  Plants  Have  Own  Units 

Both  the  liquid  and  solid  rocket 
plants  have  their  own  motion  pic- 
ture units.  Fred  Giermann,  head 
of  the  liquid  rocket  section,  spoke 
on  the  disastrous  fire  which  swept 


through  his  section's  facility  in 
January,  destroying  his  entire  film 
library  and  most  of  his  equipment. 
He  closed  the  meeting  with  the 
showing  of  an  employee  film  which 
reflected  admirably  on  the  skill  of 
the  section.  l^' 

^:  *  * 

Capital    Film    Lalioralories    a 
New  IFP.\  Sustaining  Member 

*  Add  to  the  growing  list  of  Su- 
staining Members  of  IFPA,  the 
well-known  name  of  the  Capital 
Film  Laboratorv  of  Washington. 
D.  C. 

In  a  recent  letter  to  Delaware 
Valley  Chapter  chairman  Pete  Stal- 
lings,  James  .A.  Barker.  President 
of  Capital,  expressed  his  pleasure 
in  "subscribing  to  the  aims  and 
purposes  of  IFPA  and  the  opport- 
unity to  give  support  as  a  Sustain- 
ing Member  to  an  organization 
which  is  advancing  the  motion  pic- 
ture arts  in  the  industrial  field.  ^' 


Send  Chapter  News,  Features 
to  Our  Editor,  Pat  Patterson 

"  If  you  have  a  news  item  or  a 
feature  idea  for  the  Journal,  re- 
member to  send  it  along  to  "Pat" 
Patterson,  Head,  Academic  Com- 
munications Facility,  UCLA,  Los 
Angeles  24,  California.  Write 
now  for  your  Journal  pages.  ^ 


Bud  'Moulin  Talks  on  Editing 
to  Northern  <!ulil'ornia  Group 

■k  The  Northern  California  mem- 
bership heard  Hollywood  film  edi- 
tor Bud  Moulin  at  its  January 
meeting.  Bud  discussed  editing 
techniques  used  in  the  entertain- 
ment film  industry  and  their  pos- 
sible application  to  the  industrial 
motion  picture. 

.\  member  of  the  American  So- 
ciety of  Cinema  Editors,  a  group 


Film   editor   Bud   Moulin   addresses 

Xortliern   California    members   .    . 

dedicated  to  the  improvement  of 
editing  techniques,  Moulin  also 
showed  two  films  produced  by  the 
Society.  The  first  of  these  illustrat- 
ed the  control  which  the  editor  has 
in  making  or  breaking  a  dramatic 
sequence;  the  second  film  deals 
with  the  variation  in  editing  techni- 
•ques  as  applied  to  a  given  number 
of  scenes  in  a  TV  "Western." 

The  Chapter  met  at  the  United 
Air  Lines'  workshop  located  at  the 
company's  maintenance  base  .it 
San    Francisco    International    Am 

Terminal.  W' 

*        *        * 

"  The  Journal's  feature  artic'e 
of  this  issue,  by  Leo  Persselin, 
begins  on  the  following  page,  y* 


John  P.  Bean,  staff  animator  in  Mitre  Corporations  Film  Services  Vnit. 
u</v  featured  speaker  on  animation  techniques  at  the  Fehruartj  meeting 
of   the    \eti    England   Chapter.    He    is   a   foru\er   Disney    artist- 
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a  show  stopper? 


never 


Your  show  is  one  smooth,  continuous  performance 
from  lights  off . . .  to  the  end,  with  this  new  Kodak 
Pagkant  Sound  Projector. 

No  awkward  setting-up  exercise  at  the  begin- 
ning. No  embarrassing  mid-performance  inter- 
ruptions. Everything  exciting  that  happens  will 
happen  on  the  screen. 

This  could  be  the  first  movie  projector  you've 
ever  really  liked. 

It's  the  first  projector  with  a  sound  system  that 
■  has  no  electronic  tubes  to 
burn  out  ...  no  fragile  pho- 
tocells to  fail  ...  no  touchy 
exciter  lamp  to  quit  on  you. 
Not  even  any  static,  or  hiss- 
ing, or  crackling  noises. 

The  sound  system  in  this 
Pageant  Projector  is  entire- 
ly different  from  those  in 
other  projectors  you've  used. 
It's  transistorized.  Its  cir- 
cuitry is  built  to  shrug  off 
bumps  and  jostling.  It  should 
never  require  fixing.  It  should 
never  cost  you  any  money. 
You  don't  carry  spare  parts 
for  it.  You  don't  need  any. 

Power?  -enough  to  pump  good  sound  through 
an  auditorium  P. A.  .system  and  be  heard  crisply 
from  first  row  front  to  last  row  balcony. 

Fidelity?— clean,  commanding,  steady  sound, 
played  through  its  own  large.  1  1  x  6-inch  speaker. 
The  sound  this  system  reproduces  encompasses 
the  entire  range  it  is  possible  to  record  on  film. 

Putting  the  show  on  the  road  is  no  project  with 
this  projector. 

It  sets  up  anywhere.  Threading  film  is  as  easy 
as  following  a  red  line.  Throw  a  lever,  push  a  but- 


KODAK   P.VULAN  1     1 

(Mmlel 


ton,  come  back  when  the  movie  is  over. 

The  lever  you  throw  does  everything  but  turn 
on  the  sound. 

The  button  you  push  turns  on  the  sound. 
Instantly! 

No  waiting  for  warm-up.  The  sound  comes  on 
full  and  clear,  the  moment  you  push  the  button. 
This  projector  operates  so  quietly  it  never  calls 
attention  to  itself.  Never  distracts.  Never  inter- 
feres witii  the  mood  of  the  performance.  In  fact, 
all  your  audience  will  notice 
is  the  performance. 

The  brilliance  of  the  pic- 
lure,  the  beauty  of  the  sound, 
the  projector  itself— all  of 
these  will  be  taken  for 
granted. 

The  name  of  this  new  pro- 
jector is  the  Kodak  Pageant 
16mm  Sound  Projector, 
Model  AV-I26-TR.  We've 
written  a  booklet  about  it 
which  you  may  have  simply 
by   writing  your  name  and 

bmiii  Sound  ProjCL-lor 

AV-iy>-TRi  address  here: 


Then  send  it  back  to  us  at  the  address  below. 
Check  this  box  Q  and  we'll  have  a  Kodak  dealer 
call  you  to  arrange  for  a  convenient  demonstration 
of  this  new  machine.  No  obligation,  of  course. 

Kodak  Pageant  Projector  *-*'' 

EASTMAN  KODAK  COMPANY 
Dept.  X-V,  Rochester  4,  N.  Y. 
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WITHIN  Recent  Months  there 
has  been  a  growing  interest 
in  the  burgeoning  technology  of 
automated  instruction  —  the  tech- 
nology of  teaching  machines  and 
programmed  learning. 

For  many  of  us  in  industrial 
film  production  and  related  areas 
of  audio-visual  communication 
there  has  been  a  vague  feeling  that 
this  technology  might  —  or  should 
- —  have  something  to  do  with  us. 

As  a  matter  of  fact,  auto-instruc- 
tional technology  does  have  some- 
thing to  do  with  the  audio-visual 
communication  specialist.  Further- 
more, it  offers  the  possibility  of 
such  broad  ramifications  in  our 
own  field  that  we  might  do  well  to 
examine  this  technology  from  a 
very  personal  point  of  view. 

To  begin  with,  of  course,  we 
must  have  some  understanding  of 
what  automated  instruction  is. 
Whole  books  have  been  written  on 
the  subject,  but  for  the  purpose 
at  hand,  we  will  satisfy  ourselves 
with  a  few  basic  distinctions.  At 
the  risk  of  considerable  oversimp- 
lification, these  may  be  stated  as 
foUows: 

1 )  Teaching  machines  do  not 
teach.  They  merely  present  teach- 
ing material  which  has  been  devel- 
oped and  prepared  in  a  special 
way.  This  material  is  called  a 
program.  It  is  the  program,  not  the 
machine,  which  teaches. 

2 )  The  teaching  machine  pro- 
gram represents  an  effort  to  simu- 
late the  essential  aspects  of  tutorial 
instruction.  Each  student  is  given 
the  opportunity  to  proceed  at  his 
own  pace.  Via  the  teaching  ma- 
chine, instructional  material  is  pre- 
sented to  him  on  an  individual, 
one-to-one  basis,  just  as  it  might  be 
with  a  live  tutor.  The  student  is  led 
toward  the  learning  goal  step-by- 
step  in  relatively  small  steps,  each 
building  on  the  preceding  one. 

3)  An  inherent  part  of  the  tech- 
nique is  that  an  active  response  is 
called  for  on  the  part  of  the  stu- 
dent. Whenever  the  student  makes 
such  a  response,  he  is  immediately 
informed  as  to  the  correctness  of 
his  answer,  and  if  he  is  wrong, 
provided  with  additional  informa- 
tion to  help  him  find  the  correct 
answer.  It  is  here  that  automated 
programmed  learning  comes  clos- 
est to  appro.ximating  the  tutorial 
relationship. 

4)  Automated  instruction  is  not 
synonomous  with  programmed 
learning.  Programmed  learning  as 
such  refers  to  a  system  of  instruc- 
tion —  an  efficient  approach  to 
learning  which  can  be  applied  ad- 
vantageously to  any  educational 
or  training  situation.  Thus  it  is  of- 


FEATURE  PRESENTATION:  THE  INDUSTRY  FILM  JOURNAL 

Auto  -  Instructional  Technology 
and  the  Indiisti\  Film  Maker 

by  Leo  A.   Pcrssclin 


ten  said  that  the  most  effective 
teaching  machine  is  a  programmed 
teacher,  .'\utomated  instruction,  on 
the  other  hand,  refers  to  a  way  of 
using  that  system  —  a  refinement 
of  subject  matter  presentation 
made  possible  by  the  system. 

On  the  basis  of  these  distinc- 
tions it  should  be  clear  that  the 
term  "teaching  machine"'  is  sub- 
ject to  broad  interpretation.  It  ob- 
viously need  not  be  restricted  to 
mean  only  a  certain  type  of  me- 
chanical or  electronic  hardware.  A 
book,  for  example,  can  meet  the 
requirements  of  a  teaching  machine 
if  the  material  in  it  is  properly  pro- 
grammed —  and  as  a  matter  of 
fact  there  are  such  books.  These 
programmed  books  fall  into  a  class- 
ification of  auto-instructional  de- 
vices known  as  "paper  teaching 
machines." 

Dr.  A.  A.  Lumsdaine  —  one  of 
today's  leaders  in  the  field  —  has 
stated  that  automated  instructional 
methods  can  be  considered  gener- 
ally to  include  "any  means,  de- 
vices, or  materials  whereby  teacher 
or  tutor  functions  are  provided 
by  wholly  or  partially  automated 
sequences  of  instructional  segments 
that  are  completely  prepared  in  ad- 
vance of  use,  and  that  are  capable 
of  instructing  effectively  when  pre- 
sented with  minimal  direct  partici- 
pation by  a  teacher." 

They  may  thus  include  not  only 
individual  teaching  machines  as 
such,    but    also    several    forms    of 


recorded  instruction  via  film.  tape. 
TV,  etc. 

Dr.  Lumsdaine's  view  has  par- 
ticular significance  for  the  audio- 
visual communication  specialist. 
First  of  all.  it  hints  at  a  deriva- 
tional relationship  between  auto- 
mated instruction  and  audio-vis- 
ual technology.  Secondly,  it  was 
under  Dr.  Lumsdaine's  direction 
as  head  of  the  U.S.  Air  Force's 
Human  Factors  Operations  Re- 
search Laboratories  that  much  sig- 
nificant audio-visual  and  auto-in- 
structional research  was  accom- 
plished  following  World   War  II. 

Although  teaching  machine  re- 
search historically  dates  back  to 
the  1920's,  a  great  deal  of  today's 
self-instructional  techniques  and 
hardware  may  be  traced  directly 
from  Air  Force  audio-visual  work 
during  World  War  II,  and  subse- 
quent research  by  the  Air  Force 
Personnel  and  Training  Research 
Center  during  the  1950"s.  We 
might  do  very  well  to  examine 
some  of  this  work. 

As  we  all  know,  the  primary 
audio-visual  teaching  tool  during 
World  War  II  was  the  teaching 
film.  In  order  to  meet  the  pressing 
needs  of  wartime  instruction.  Air 
Force  training  films  were  pro- 
duced on  nearly  every  conceivable 
topic.  They  were,  of  course,  de- 
signed for  group  rather  than  in- 
dividual training. 

Furthermore,  they  were  intend- 
ed strictly  as  training  aids,  and  not 


.\  Biographical  Sketch  .4boiit  the  Author 


An  active  member  of  IFPA, 
Leo  Persselin  has  extensive  com- 
munications background  in  radio 
and  television  as  well  as  mo- 
tion pictures.  During  the  past 
six  years  he  has  been  associat- 
ed with  film  production  in  the 
Air  Force's  missile  and  space  ef- 
fort: as  a  motion  picture  writ- 
er-director for  Ramo-Woold- 
ridge  Corporation  and  Space 
Technology  Laboratories,  and 
for  the  past  three  years  in  his 
present  position  as  coordina- 
tor of  production.  Motion  Pic- 
ture Support  Services,  Aero- 
space Corporation. 

He  holds  a  B.  S.  in  journal- 
ism from  the  University  of  Illi- 


nois; and  M.  S.  in  television 
from  Syracuse  University  and  is 
currently  completing  work  to- 
ward a  Ph.D.  in  the  Division  of 
Communication  at  the  Univer- 
sity of  Southern  California. 

This  article  stems  from  the 
luthor's  research  in  advanced  in- 
structional technology.  As  part 
of  this  research,  he  recently 
completed  a  216-page  study  titl- 
ed: "A  Guide  to  Programmed 
Learning  and  Teaching  Machin- 
es in  the  United  Stales  Air 
Force."  He  shares  his  findings 
with  the  l?f\  membership  in 
this  thought-provoking  article 
covering  a  subject  loaded  with 
implications  for  the  years  ahead. 


designed  to  stand  on  their  own 
feet  as  effective  instruction.  The 
idea  of  putting  a  complete  course 
or  even  a  course  unit  on  film  or 
magnetic  tape  as  the  primary  ve- 
hicle of  instruction  did  not  emerge 
until   1954. 

In  that  year  the  Training  Aids 
Research  Laboratory  of  the  Air 
Force  Personnel  and  Training  Re- 
search Center  came  up  with  three 
important  programs: 

1  I  One  of  the  first  attempts  was 
made  to  provide  a  full  course  unit 
by  recorded  instruction.  At  Kees- 
ler  Air  Force  Base  highly  quali- 
fied instructors  taught  several 
classes  a  five-day  course  in  Prin- 
ciples of  Radio.  Other  classes  were 
taught  the  same  course  by  tape 
recordings  and  either  a  work- 
book or  slides.  The  grades  of  the 
students  who  were  taught  by  the 
tape-recorded  lectures  were  found 
to  be  comparable  to  those  taught 
by  the  instructors. 

2 )  An  attempt  was  made  to 
train  B-47  jet  bomber  technicians 
by  recording  lecture  demonstra- 
tions on  film.  Test  data  showed 
that  these  filmed  lectures  closely 
approximated  the  effectiveness  of 
live  lectures. 

3 )  A  package  course  was  de- 
veloped which  combined  magnetic 
tape  recording  and  motion  picture 
film  with  workbooks,  study  man- 
uals, answer  sheets,  and  examina- 
tions to  teach  English  as  a  foreign 
language  to  Allied  pilot  trainees 
in  countries  where  experienced  in- 
structors were  not  available.  The 
result  was  an  instructorless,  semi- 
automated  film  and  tape  course 
which  was  almost  completely  "pro- 
grammed." The  course  was  design- 
ed so  that  it  could  be  apphed  re- 
gardless of  the  native  language  of 
the  students.  It  was  used  success- 
fully in  France,  Italy,  Germany, 
and  Spain. 

We  must  note  that  all  of  these 
were  still  group-instruction  pro- 
grams which  did  not  offer  the  in- 
dividual-pacing advantage  of  the 
individual  teaching  machine.  The 
tape-recorded  and  filmed  lectures 
still  basically  retained  the  one-way 
character  of  any  lecture  instruc- 
tion; no  effective  provision  was 
made  for  frequent  active  student 
response  and  feedback.  It  is  obvi- 
ous that  they  fell  considerably 
short  of  meeting  our  teaching  ma- 
chine requirements. 

They  are  important  to  our  dis- 
cussion, however,  in  that  they  did 
effectively  demonstrate  a  variety 
of  possibilities  for  applying  mech- 
anized or  partially  automated  au- 
dio-visual techniques  to  teaching. 
All  of  them  demonstrated  the  very 
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BUSINESS  SCREEN   MAGAZINE 


This  35mm  motion  picture  camera  was  literally       j^     fflj^j  ^^^^1  tf 
born  a  classic.  Not  through  appearance  alone 
. . .  but  through  function  and  performance!  The  very 
first  Arriflex  35s.  built  in  1938,  gave  filmmakers  un- 
precedented versatility,  operatmg  ease,  technical  ca- 
pabilities, and  money-saving  advantages... through 
acompletelyoriginal  optical  system  designed  around 
a  mirror-reflex  shutter.  One  of  the  few  genuine  inno- 
vations in  cine  camera  engineering  since  the  days 
of  Lumiere,  Friese-Greene,  and  Edison  .  .  .  the  mirror-reflex  shut- 
ter is  today's  most  desired  and  most  imitated  motion  picture 


camera  feature.  It  provides  continuous  through- 
B  _  the  lens   viewing   while    filming  .  .  .  eliminates 

■  V^^  parallax!  And  it  all  but  antiquates  an  assortment 

B  fc^J  of  finder  correcting  gear  most  other  cameras  still 

require.  Wherever  film  releases  must  meet  the 
highest  standards  of  theater-quality.  Arriflex  35s 
are  chosen.  They're  lightweight,  so  they  make  ex- 
cellent newsreel  and  location  cameras;  rugged, 
so  they  can  take  extremes  of  climate;  dependably 
precise  under  all  conditions  .  .  .  ideally  suited  for  every  assign- 
ment  from   missile   tracking   to   full  scale   studio    productions! 


in 
own 

time! 


Write  today  for  complete  literature 


INCOMPARABLE  VERSATILITY!  The  Arriflex  35  is  shown:  as  a  hand  camera  (left),  with  400foot  magazine, 
matte  box.  and  16-vott  variable-speed  DC  motor;  and  as  a  studio  sound  camera,  fully  birmped  with  400-foot 
magazine  (center);  and  with  l.OOOfoot  blimp  (right). 


^E^KDFl[i2X 


CORPORATION      OF     AMERICA        757  PARK    AVENUE    SOUTH,   NEW   YORK  10,   N     Y. 
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(continued  from  page  48) 
real  economic  advantage  for  the 
training  of  small,  widely  scattered 
groups  of  technicians. 

In  the  scheduling  of  the  B-47 
lectures  it  was  shown  how  films 
could  be  presented  immediately 
before  their  content  was  to  be  ap- 
plied, forestalling  the  otherwise 
very  large  decrements  in  recall 
that  take  place  during  the  lapse  of 
days  or  weeks  between  presenta- 
tion of  a  live  lecture  and  its  appli- 
cation on  the  job. 

The  foreign  language  program 
was  perhaps  the  most  significant, 
since  it  demonstrated  how  active- 
response  features  might  be  incor- 
porated into  an  audio-visual  pro- 
gram designed  for  group  instruc- 
tion. Each  section  of  tape  or  film 
instruction  presented  to  a  class  was 
designed  to  be  accompanied  by  ac- 
tive practice  through  workbook  ex- 
ercises. 

The  course  further  introduced 
the  concept  of  "educational  engi- 
neering" —  the  idea  of  a  system 
designed  to  fit  specific  situational 
requirements  or  restrictions,  em- 
ploy the  latest  appropriate  tech- 
nology and  learning  principles,  and 
produce  trainees  having  uniformly 
high  proficiency. 

In  19.')5.  the  year  after  the  start 
of  the  three  programs  described 
above,  the  Air  Force's  experimen- 
tal work  in  instructional  technol- 
ogy produced  the  first  hardware 
which  could  be  truly  called  teach- 
ing machines,  and  which  clearly 
displayed  its  audio-visual  deriva- 
tion. The  Multipurpose  Instruction- 
al Problem  Storage  Device  (MIPS) 
and  the  Subject-Matter  Trainer 
(SMT)  were  developed  jointly  by 
personnel  of  the  Air  Force  Per- 
sonnel and  Training  Research  Cen- 
ter and  the  Hughes  Aircraft  Com- 
pany. 

The  SMT  device,  although  orig- 
inally intended  and  designed  as  a 
research  tool,  was  adapted  for  use 
as  a  teaching  machine  for  the  Air 

Leo  A.  Persselin,  author  of  this  ar- 
ticle, i.v  coordinator  of  production. 
Motion  Picture  Support  Services, 
Aerospace  Corporation. 


Handy-Dandy   automatic-loading  daylight    16mm    sound   film    viewer   /i«.v 
loop    magazine   containing    200   feet   of    16mm    continuous   sound   film. 


Forces  SAGE  System.  The  MIPS 
device  we  shall  refer  to  later. 

The  following  year.  1956.  pro- 
duced a  significant  refinement  of 
a  familiar  audio-visual  device:  a 
magazine  loading  sound  film  loop 
projector.  Working  from  function- 
al specifications  developed  in  1951 
by  Drs.  Lumsdaine  and  S.  M. 
Roshal  of  the  Human  Resources 
Research  Laboratories,  the  proto- 
type was  built  by  Polan  Industries, 
Inc.  The  Automatic-Loading  Day- 
light 16mm  Sound  Film  viewer 
(Handy-Dandy)  was  portable  and 
extremely  compact,  with  its  own 
fold-out  rear  projection  screen.  Up 
to  200  feet  of  16mm  continuous 
sound  film  loop  could  be  stored 
in  each  magazine. 

At  first  glance,  the  Handy- 
Dandy  would  seem  to  be  no  more 
a  teaching  machine  than  any  other 
motion  picture  projector.  What 
brought  it  into  the  teaching  ma- 
chine category  was  the  inclusion 
of  controls  enabling  a  viewer  to 
manipulate  presentation  in  a  man- 
ner never  before  possible  with  a 
projector  of  this  type. 

The  Handy-Dandy  demonstrat- 
ed that  all  conventional  problems 
of  film  handling  and  threading  as- 
sociated with  motion  picture  pro- 
jection could  be  done  away  with. 
Furthermore,  focus,  loudness,  tone 
control,  etc.  could  all  be  preset. 
To  project  a  film  it  was  necessary 
only  to  put  the  magazine  in  its 
slot,  turn  on  the  power,  and  move 
a  lever. 

But  above  all  —  and  most  im- 
portantly —  the  projector  could 
be  stop-framed  on  any  frame  — 
preprogrammed  by  notching  the 
edge  of  the  film  prior  to  its  inser- 
tion into  the  magazine,  or  by  the 
viewer  pushing  a  button  when  he 
so  desired. 

Beginning  with  1956  a  whole 
series  of  self-instructional  devices 
emerged  from  the  laboratories  of 
the  Personnel  and  Training  Re- 
search Center.  Most  of  them  turn- 


ed out  to  be  electronic  devices,  for 
it  soon  became  apparent  that  while 
machines  using  still  and  motion 
picture  presentation  might  be  ex- 
cellent for  certain  types  of  instruc- 
tion, they  were  often  too  slow,  in- 
flexible, or  otherwise  unsuitable  in 
meeting  the  stringent  requirements 
of  present-day  military  needs. 

But  the  impact  of  early  Air 
Force  work  in  the  field  had  al- 
ready made  itself  felt.  Thus,  for 
example,  today's  AutoTutor  teach- 
ing machine,  manufactured  by  U.S. 
Industries.  Inc..  Educational  Sci- 
ences Division,  is  a  further  devel- 
opment of  the  Air  Force's  1955 
MIPS  device.  The  AutoTutor  Mark 
1  presents  instructional  material 
rear-projected  onto  a  screen  both 
from  individual  frames  on  a  35mm 
film  strip,  and  in  the  form  of  short 
motion  picture  sequences. 

What  does  this  chain  of  devel- 
opmental work  by  the  Air  Force 
mean  to  the  industry  film  pro- 
ducer? 

To  begin  with,  it  should  now  be 
abundantly    clear    that    when    we 


speak  of  auto-instructional  tech- 
nology we  are  talking  not  so  much 
about  special  kinds  of  hardware 
as  about  how  hardware  can  be  pal 
lo  use. 

The  Handy-Dandy,  for  example, 
could  obviously  be  useful  in  any 
number  of  specialized  instruction- 
al situations.  In  handling  procedur- 
al demonstrations,  for  instance,  the 
film  could  demonstrate  assembly 
of  several  parts  and  then  stop- 
frame  while  a  trainee  imitates  the 
demonstration  with  actual  parts. 
The  next  assembly  would  then  fol- 
low. 

The  use  of  a  device  such  as  the 
Handy-Dandy  as  a  teaching  ma- 
chine need  be  limited  only  by  its 
application  within  the  educational 
engineering  context  discussed 
above.  //  follows  thai  the  same 
could  he  said  of  almost  any  audio- 
visual presentation  device  capable 
of  being  designed  as  part  of  an 
aulo-inslruclionul  system. 

Furthermore,  so  broad  are  the 
implications  of  this  technology 
that  its  use  is  by  no  means  re- 
stricted to  educational  goals  as 
such.  In  some  applications  the  end 
result  may  even  be  directly  op- 
posed to  teaching! 

Thus,  the  Hughes  Aircraft  Com- 
pany's V'ideosonic  device  is  being 
used  on  industrial  production  lines 


.\utoTulor  Mark  I:  in.itrnctional  ma- 
terial i.v  rear-projected  onto  a  screen 
from  individual  frames  of  35mm 
fibnstrip  or  via  short  rnoti(ni  picture 
sequences. 


Video.sonic  System;  3omm  slide 
magazine  is  synchronized  uitli 
1-T'8i;).s,  four-track  tape  cartridge. 
Pacing   is  by   machine  or   by    user. 

where  it  might  well  be  called  a 
noii-ieaching  machine.  Through  re- 
liance on  Videosonic  audio-visual 
procedural  demonstrations,  a  work- 
er may  be  put  on  the  job  with  tu> 
necessity  for  prior  specialized  train- 
ing in  his  task. 

Opportunity  for  tlit  Film  Man 
For  the  industry  film  producer 
all  this  certainly  means  new  op- 
portunity to  put  to  use  tools  and 
techniques  with  which  he  is  al- 
ready intimately  familiar.  But  ii 
also  means  much  more. 

It  would  be  incorrect  to  say  thai 
auto-instructional  technology  i'- 
the  coming  thing.  It  is  alread> 
here.  Today  the  basic  question  is 
not:    "Should   we   have   it?"   but: 
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Let  SPECIALISTS 


ll.i[i(lv-D;m<ly  uiilii-Unulint'  Idiimi 
-.(,1111(1  film  viewer  uith  cover  re- 
imned  tii  show  Ihe  mechanism. 


•How   much,    under   what   condi- 
tions, and  how  soon'" 

The  answer  is  inevitably  linked 
wilh  Ihe  answer  to  another  ques- 
tion —  simply;   "How.'" 

For  the  industry  film  producer 
this  means:  How  can  existing  mo- 
tion picture  and  other  audio-visual 
L-oniniunicalion  techniques  be  ap- 
plied to  programmed  learning  re- 
quirements' How  can  the  princi- 
ples underlying  these  existing  tech- 
niques be  used  to  develop  new 
techniques?  How  can  existing  hard- 
ware be  used  to  meet  auto-instruc- 
tional needs?  How  can  new  hard- 
ware be  designed  where  needed? 

The  experienced  practitioner  of 
motion  picture  and  related  audio- 
visual communication  techniques 
is  in  a  perfect  position  to  answer 
these  questions. 
Full  Scope  Yet  to  Be  .Measured 
The  full  scope  of  auto-instruc- 
tional technology  in  Business.  In- 
dustry, and  the  Military  has  yet  to 
be  measured.  In  one  company 
alone  —  the  corporation  by  which 
this  writer  is  employed  —  inter- 
est in  the  technology  has  been  ex- 
pressed in  every  major  Division, 
and  in  such  specific  areas  as  sys- 
tems evaluation  and  analysis,  tech- 
nical data  retrieval,  training  re- 
search and  planning,  procurement 
and  administration,  management 
systems,  finance  and  control,  con- 
tract administration,  and  security, 
among  others. 

The  film  producer  earned  his 
place  in  Industry  when  he  rose  to 
the  historical  challenge  of  show- 
ing Industry  how  the  informational 
film  could  be  put  to  use  as  an  in- 
valuable tool  for  industrial  com- 
munication. 

Automated  instruction  presents 
the  industry  film  producer  with  an 
even  greater  challenge.  More  than 
an  opportunity  to  merely  advance 
with  the  state  of  the  art,  it  is  an 
invitation  to  once  again  take  the 
lead  in  applying  advanced  tech- 
nology to  the  increasingly  complex 
demands  of  communication  in  in- 
dustry. '3' 
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firm  Perugina.  a  German  furniture  polish  mak- 
er and  French  Michelin  tyre  company. 

■:•  ;!:  * 

I.iitcrprisiiin  Brusnelii'  Viiiicrsitii  C.iDup 
Holds  a  Festival  to  Study  the  Film  Medium 
Hats  off  to  a  group  of  enterprising  students 
at  Brussels  Free  University  for  making  Europ- 
ean industrial  a-v  historyl  Gerard  Lob.  22-year 
old  president  of  the  School  of  Business  Admini- 
stration students"  association,  decided  that  the 
time  had  come  to  look  at  industrial  commer- 
cial techniques  in  olher  lands  and  to  study  film 
as  a  means  of  communicatii)n.  Students  from 
the  School  of  Engineering  joined  his  commit- 
tee and  they  soon  had  the  backing  of  Univer- 
sity authorities  and.  more  than  that.  Prince 
Albert  and  the  Belgian  Foreign  Minister! 

2S  nations  submitted  films.  Thanks  to  their 
careful  selection,  the  U.  S.  and  France  were 
represented  by  36  films  out  of  the  total  of  64 
accepted  by  the  committee  of  students  and  pro- 
fessors. 18  nations  had  to  be  told  that  their 
films  were  not  suitable. 

The  University  regarded  the  Festival  as  part 
of  the  curriculum  and  1,200  students  attended 
during  the  nine  days  of  showings.  They  were 
joined  by  750  representatives  of  industrial  firms 
and  the  teaching  staffs  of  the  Universities  of 
Ghent.  Liege  and  Louvain  and  students  from 
German.  French.  Italian  and  Swiss  universities. 

.'\  jury  which  included  I'niversity  professors 
and  lecturers  under  the  chairmanship  of  the 
Film  Service  of  the  Belgian  Ministry  of  Educa- 
tion awarded  prizes  to  films  on  the  basis  of  their 
content  and  eJucaiional  value.  These  went  to 
Le  Champs-  du  Possible,  a  French-sponsored 
film  tracing  the  development  of  telecommunica- 
tions up  to  Telstar;  Friendsliip  Seven  (U.S.A.); 
225  Km,  h  sous  ctithenuire  monophuse  (French 
State  Railways);  and  More  Than  Words 
(Henry  Strauss'  U.  S.  production).  The  Strauss 
film  gained  the  award  as  the  most  useful  sub- 
ject in  the  field  of  commercial  training. 

Sweden:   "Film   Days  ().!"'   .\tlracl    1..50() 

Executives  to  Festival  Film  S/ioi(iii«.v 

*  Sven  Hallonsten.  head  of  the  Film  Section 
of  the  Swedish  Council  for  Personnel  Admini- 
stration and  our  correspondent  in  Sweden. 
has  the  answer,  we  think,  to  the  often-asked 
question.  "Why  should  we  send  films  to  Fes- 
tivals?" Here  is  what  he  does  with  Festival 
winners,  in  his  own  words: 

"During  January  and  February  we  organized 
"Film  Days  63"  in  four  cities:  Stockholm. 
Malmo.  Gothenburg  and  Sundsvall  —  and  a 
total  of  1.500  Swedish  industrialists,  safety  of- 
ficials and  educational  people  attended. 

"Because  of  the  great  interest  in  industrial 
training  and  educational  films,  we  included 
many  of  these  subjects  as  well  as  the  award- 
winning  international  films  from  the  3rd  In- 
ternational Industrial  Festival  at  Berlin.  Sweden 
is  a  comparatively  small  language  area  and  ue 
find  it  difficult  to  produce  this  type  of  film 
from  our  own  resources.  We  usually  turn  to 
overseas  sources,  particularly  the  U.  S.  .A.  for 


Sweden:  Sven  Halloustcn  ictr)  di.sciixses  fihu.s 
uith  delegates  at  Sundsvall.  .300  mi/c.s  twrth  nf 
Slockhobii.  scene  of  one  of  his  Adniinistratiott's 
'I'iliii   Duxjs  6.3"  held  in  four  tilies. 

such  films  as  Breakini^  the  Dele}>alion  Bar- 
rier, the  Dartnell  and  McGraw-Hill  sales  and 
management  films. 

"But  even  a  small  country  can  produce 
educational  films  of  a  high  standard  and  this 
year  we  introduced  a  new  film.  Stress,  spon- 
sored by  Atvidabergs  Industrier  ,\B  of  Sweden, 
which  we  feel  has  world-wide  interest.  The  film 
deals  with  the  current  problem  of  stresses  in 
modern  life,  particularly  in  business.  It  con- 
tains an  analysis  of  the  many  factors  contri- 
buting to  neuroses. 

"There  is  no  direct  reference  to  the  sponsor 
(an  office  furniture  manufacturer)  except  the 
hint  that  a  comfortable  environment  and  good 
equipment  can  contribute  to  the  mental  well  be- 
ing of  the  staff.  The  opinion  of  the  delegates  at 
our  "Film  Days"  was  that  the  film  was  very 
suitable  for  middle  and  top  management  and 
I  am  happy  to  say  that  it  is  available  in  French. 
Spanish,  German.  British  English  and  .American 
English  versions." 

Write  our  London  office  and  your  enquiry 
will  be  passed  along  to  Sven  Hallonsten  if 
you're  interested  in  obtaining  this  excellent 
subject  which  we've  seen  and  fully  endorse,  in- 
cluding the  British  English!  version. 
*        *        * 

■^'"  Next  month  we  hope  to  review  some  of 
this  year's  outstanding  films  of  Europe  and 
to  detail  their  "success"  facts.  & 
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that  appreciate  Free  parking,  new  suites,  3  atmospheric 
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In^triimeiil    Society    Proiluee§ 
Film  on  Automatic  Control 

<T  The  application  advantages  of 
automatic  control  to  a  process  in 
a  small  chemical  plant  are  shown 
in  Automatic  Process  Control,  a 
16mm  sound  and  color  film  now 
available  from  the  Instrument  So- 
ciety of  America. 

This  33  minute  film,  intended 
principally  for  career  guidance,  is 
aimed  at  the  instrumentation  new- 
comer and  answers  the  questions: 
What  is  automatic  control?  What 
does  it  mean?  What  are  its  applica- 
tion advantages  to  industry?  What 
are  the  modes  of  control  common- 
ly used? 

Step  by  step,  the  film  discusses 
the  four  modes  of  control  —  on 
off.  proportional,  proportional 
with  reset,  and  proportional  with 
reset  and  rate  action  —  and  illu- 
strates how  a  typical  company's 
product  quality  and  economic  re- 
turns improve  with  the  addition  of 
each  mode. 

The  film  also  touches  on  how 
the  relation  of  system  analysis,  cen- 
tralized panels  and  computer  con- 
trol can  assist  in  bringing  about 
optimum  process  conditions  at 
maximum  output  with  minimum 
costs. 

The  film  was  planned  and  pro- 
duced by  a  task  force  composed 
of  members  of  the  ISA  Roches- 
ter Section  under  the  auspices  of 
the   Society's   Education    Division. 

Rental  rates  for  the  film  are: 
S25  to  companies;  $5  to  schools 
and  other  societies.  Prints  may  be 
purchased  for  $400.  For  further 
information  contact:  Publications 
Department,  Instrument  Society 
of  America,  Penn-Sheraton  Hotel, 
."iOO  William  Penn  Place,  Pitts- 
burgh 24.  Pa.  5f' 

Inland  Vialerway  Network  Is 
Pictured  in  "Forever  Free" 

'.X  Transportation  on  America's 
network  of  free  inland  waterways, 
the  problems  and  operations,  are 
presented  in  Forever  Free,  a  27'/2 
minute  sound  and  color  film  pro- 
duced for  American  Waterways 
Operators,  Inc.,  by  The  Jam  Handy 
Organization. 

Historical  antecedents  of  this 
country's  29,000  miles  of  inland 
waterways  are  shown.  Highlighted 
are  the  efforts  of  Washington,  Jef- 
ferson and  Lincoln  to  keep  water 
routes  free  and  useable. 

Raw  materials  and  finished  pro- 
ducts from  home  and  abroad  are 
pictured  in  transit.  Towboats  as 
long  as  the  Queen  Mary  move  car- 
gos  to  factories  and  ports  along 
our  nation's  rivers  and  canals.  As- 
sociation Films  is  the  distributor.O" 


The  Wide  World  of  Sponsored  Pictures 


Republic  Steel  Offers  Famed  '"Order  Makers'''"  Film  Library 


I  C  Motion    Pictures    used    in 

widely-successful  sales  devel- 
opment programs  of  the  Republic 
Steel  Corporation  are  being  shared 
with  other  companies  who  may  find 
good  use  for  two  series  originally 
produced  by  Wilding,  Inc.  for  this 
steel  maker  and  fabricator.  They 
are  now  available  on  free  loan  via 
regional  sales  office  of  Republic. 

Eight  of  the  films  are  on  steel 
and  plastic  pipe  products,  their  ap- 
plication and  basic  sales  principles 
involved  in  selling.  Seven  pictures 
(all  in  color)  deal  with  stainless 
steel  products  and  fabrication. 

All  1  .^  pictures  were  key  ele- 
ments of  Republic's  famed  Order 
Makers'  institute  (OMI)  sales 
training  program.  The  $3  million 
operation  was  widely  applied 
among  dealers  and  distributors  and 


has  been  described  as  one  of  the 
most  successful  sales  stimulators  in 
this  decade. 

The  first  group  of  eight  films  is 
of  special  interest  to  petroleum 
and  utility  companies,  but  is  now 
being  offered  to  other  organiza- 
tions. The  titles  are;  Arteries  of  a 
Nation,  Wliut  You  IVouUI  Like  to 
Know,  Let's  Look  Deeper,  Pipe- 
lines to  the  Future,  Tlie  Uncommon 
Carrier,  WItere  the  Line  Begins, 
Quality  You  Can  Measure,  The 
Weevil  Takes  a  Bride. 

Republic's  stainless  steel  fabric- 
ation films  are  designed  for  archi- 
tects, engineers,  designers,  fabric- 
ators, machinists,  metallurgists  and 
teachers.  The  films  represent  a 
compilation  of  the  most  practical 
knowledge  available  on  fabricat- 
ing and  maintaining  stainless  steel. 


Titles  in  the  fabrication  series 
are;  Tlie  New  World  of  Stainle.ts 
Steel,  The  Simpers  of  Stainless 
Steel.  Not  Difficult  —  Just  Differ- 
ent, Fonnint'  ami  Bending  of  Stain- 
less Steel,  Deep  Drawing  of  Stain- 
less Steel,  Finishing  Stainless  Steel 
in  the  Shop,  The  Care  and  Main- 
tenaiwe  of  Stainless  Steel. 

All  of  the  films  are  available  for 
use  by  firms  in  the  United  States 
on  a  free  loan  basis.  Contact  the 
Republic  Steel  sales  office  in  your 
locality  to  obtain  prints.  S= 

Petroleum   Itcsearcli  Goals 
Pictured  liy  Standard  of  Calif. 

=  Produced  for  showing  to  visi- 
tors at  the  Standard  Oil  Company 
of  California's  major  centers  of 
operation,  The  Goal  of  Petroleum 
Research,  illustrates  the  methods 
and  goals  of  research  in  the  petro- 
leum industry,  and  points  up  their 
significance  to  the  consumer  and 
the  general  economy. 

The  14-niinute  color  film  traces 
the  development  of  a  single  petro- 
leum chemical  —  a  raw  material 
widely  used  in  the  manufacture  of 
paints  and  plastics  —  through  lab- 
oratory research  and  pilot  plant 
testing  to  the  marketing  of  the  fin- 
ished product.  From  that  point  it 
shows  the  abundance  of  products 
in  everyday  use  which  are  derived 
from  petroleum,  products  made 
possible,  or  greatly  improved, 
through   research. 

Motion  Picture  Service  Compa- 
ny, San  Francisco,  produced  the 
film.  It  was  written  and  directed 
by  Terry  Brickley  and  photograph- 
ed by  Chuck  Eyman.  Art  work  was 
done  by  Standard  Oil  Company's 
own  artist,  Larry  Weber. 

Copies  are  available  for  show- 
ing by  schools  and  other  organiza- 
tions in  the  west,  and  prints  may 
be  borrowed  without  charge  from 
the  company's  10  film  loan  li- 
braries, or  by  writing  the  Public 
Relations  Dept.,  Standard  Oil 
Company  of  California,  225  Bush 
Street.  San  Francisco  20,  Calif.  S" 

Skill  of  Billiards  Champion 
W  illie   Mosconi   in    Slidefilm 

The  game  of  billiards  has  under- 
gone a  transformation.  Now  it  has 
become  a  family  game  as  the 
"pool"  parlor  of  another  era  has 
eiven  wav  to  adults  and  youngsters 
alike. 

To  aid  those  who  want  to  master 
skills  in  this  field,  the  Brunswick 
Corporation  is  sponsoring  sound 
slidefilms  featuring  champion  Wil- 
lie Mosconi  in  fine  points  of  the 
game. 

The  subjects  are  being  produc- 
ed  bv   Gil    Altschul    Productions. 
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\ir  Express  tells  v/h/j/um 


■.t.nn 


Air  Express  Shows  Speetl  in 
Film  "Parkaf»«'s  by  Pepasus" 

i-r  Packages  by  Pegasus  is  a  new 
16nim  color  film  available  from 
Air  Express  for  showings  to  social 
clubs,  educational  organizations 
and  business  groups,  in  particular 
traffic  managers,  office  managers, 
purchasing  agents,  airline  person- 
nel and  others  interested  in  traffic 
problems. 

Running  22 '/i  minutes,  the  film 
was  produced  by  Robert  Yarnall 
Richie  and  is  narrated  by  Chet 
Htmtley. 

It  features  the  speed  and  ro- 
mance of  nation-wide  door-to-door 
air  shipping  service  provided  by 
Air  Express,  which  is  a  joint  en- 
terprise of  RHA  Express  and  38 
scheduled  airlines. 

Prints  arc  available  for  loan 
without  cost  by  writing  on  official 
letterhead  to  REA  Express.  Air 
Services  Dept.,  219  East  42nd 
Street.  New  York  17,  N.  Y.        l' 

*        *        * 
Diiiu-lli\l  Takf.s  Li-adiiifi  Role 
as  iilieiiiirat  Killer  of  W  <>e<ls 
v:  In    a    new    film    sponsored    by 
Diamond  Alkali  Company,  top  bill- 
ing goes  to  Dimethyl  Ester  of  Tet- 
rachloroterphtalic      .Acid,      better 
known   under  the   stage   name  of 
Dacthal.  Of  course,  the  film  is  ti- 
tled Ducthal. 

It  is  a  chemical  that  keeps  weeds 
from  coming  up  —  and  it  kept 
crews  of  Canyon  Films  of  Ari- 
zona, producers  of  the  motion  pic- 
ture, flying  all  over  the  West,  Mid- 
west and  South  to  film  the  right 
crops  at  the  proper  seasons. 

Ihu  iluil  will  find  its  most  appre- 
ciative audience  among  farmers. 
But  early  showings  indicate  city 
dwellers  also  have  a  stake  in  the 
battle  against  the  weeds,  especially 
when  it  includes  lingering  color 
shots  of  just  about  everything  that's 
good  to  eat.  .A  chemical  which  can 
keep  weeds  from  coming  up.  by 
the  way.  is  called  a  pre -emergence 
herbicide. 

The  film  is  on  16mm.  running 
time:  25  minutes,  sound  color.    8- 


This  slide  presentation  speaks  for  itself. 


Different  films  for  line  and  continuous  lone  are  available.  Polaroid  Cori).,  Cambridge  39,  Mass. 
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M.  B.   ReiUy  Is  Elected 

W.    J.    Cernian,    Inc.    Presiileiil 

*  Miss  M.  B.  Rcilly  I  Mrs.  James 
F.  Burns)  has  been  elected  presi- 
dent of  W.  J.  German.  Inc..  and 
its  California  subsidiary  which 
handle  the  nationwide  sale  and  dis- 
tribution of  Eastman  Kodak  pro- 
fessional motion  picture  films. 

Miss  Reilly  formerly  was  execu- 
tive vice-president  and  succeeds 
the  late  William  J.  German,  well 
known  industry  film  leader. 

The  film  distributing  company 
and  its  subsidiary  also  elected  Mor- 
ris H.  Bergreen  as  senior  vice  pres- 
ident. 

Miss  Reilly  began  her  long  ca- 
reer in  1913  when  she  became  as- 
sociated with  Jules  E.  Brulatour. 
who  since  1911  had  handled  the 
sale  and  distribution  of  Eastman 
professional  films. 

In  1922.  William  J.  German, 
formerly  of  Kodak,  joined  the  Bru- 
latour organization,  and  in  19.';2. 
he  and  Miss  Reilly  organized  W. 
J.  German.  Inc.,  successor  to  J. 
E.  Brulatour.  Inc. 

This  year  marks  the  50th  an- 
niversary of  Miss  Reilly "s  associa- 
tion with  the  film  business.  During 
that  long  span,  she  played  a  major 
role  in  the  development  of  the  bus- 
iness of  W.  J.  German.  Inc..  and 
its  predecessors,  so  that  now  it 
ranks  as  the  foremost  distributor  of 
raw  stock  in  the  world. 

Bergreen  has  been  associated 
with  Miss  Reilly  and  William  Ger- 
man, as  legal  counsel,  since  1946. 
In  1952.  after  assisting  in  the  or- 
ganization of  W.  J.  German.  Inc.. 
he  was  elected  a  member  of  its 
board  of  directors  and  its  general 
counsel.  lib 


Periiiiicel  Names  (Mio  \'anoiii 
to    I'rodiK'i!,   .Maiiajifr   Position 

'■r  Otto  V.  Vanoni  has  been  pro- 
moted to  product  manager,  motion 
picture  film  splicing  and  process- 
ing products,  at  Permacel.  New 
Brunswick.  N.  J. 

Vanoni,  a  resident  of  New  York 
City,  joined  Permacel  in  1962  as 
an  industrial  products  salesman,  a 
position  he  held  until  his  recent  ap- 
pointment. Prior  to  joining  Perma- 
cel. Vanoni  was  assistant  market- 
ing manager  at  Fairchild  Camera 
and  industrial  engineer  at  Re- 
public Steel  Corp.  \^' 

Barlh  Joins  Montgomery  N\  ard 
as  an  .4u<lio-\'i.«ual  Prodiieer 

•?  James  P.  Barth  has  been  named 
audio-visual  producer  in  the  prod- 
uct sales  training  department  of 
Montgomery  Ward  &  Co.,  R.   P. 


;  BUSINESS  SCREEN  EXECUTIVE] 

NEWS  OF  STAFF  APPOINTMENTS  AND  A  V   INDUSTRY  DEVELOPMENTS 


Pettit,  product  and  sales  develop- 
ment manager,  announces. 

Prior  to  joining  Ward's,  Barth 
managed  his  own  film  producing 
company.  He  has  also  produced 
and  directed  film  feature  series  for 
TV  and  educational  use.  and  has 
been  a  director  at  the  Fred  A. 
Niles  Communications  Center  of 
Chicago.  S 

Flornian  &  Haltli.  Ine.  .\|i|>oints 
Cain   Assistant    lo   President 

;-v  Florman  &.  Babb.  Inc.,  New 
York  supplier  of  professional  mo- 
tion picture  equipment,  announces 
the  appointment  of  Oliver  E.  Cain 
as  assistant  lo  the  president.  .Arth- 
ur Florman. 

Cain  recently  returned  from  San 
Juan.  Puerto  Rico,  where  he  was 
assistant  to  the  president  of  Alex- 
ander International  and  Delta 
Films  International.  He  also  ser\- 


ed  as  business  manager  ot  both 
firms.  Prior  to  his  association  with 
Delta,  he  was  sales  promotion  man- 
ager of  S.  O.  S.  Photo-Cine-Optics. 
Inc.  S' 


Peter   De>lilri   Joins    Calvin 
As    Production    Services    Head 

ir  Peter  V.  De.Mitri,  formerly  with 
Coast  Guard  Motion  Picture  Sec- 
tion. Washington,  D.  C.  and  active 
in  government  motion  picture  cir- 
cles, is  now  a  director,  produce: 
services  division,  Calvin  Produc- 
tions, Inc.,  of  Kansas  City,  Mo. 

.Associated  with  the  Coast  Guard 
for  10  years,  he  recently  produced 
and  directed  the  official  Coast 
Guard  Fiieji};hling  Aboard  Tank- 
ers, 1962  bronze  plaque  winner  in 
the  National  Safety  Film  contest. 
He  has  also  produced  many  other 
outstanding  Coast  Guard  films,  ijj' 


•  • 


.  lc*c»h 


tc^ 


MECCA 


* 


for  the  finest  quality 
35mnn  and  16mm  black-and-white 
laboratory  service. 
Mecca  has  been  serving 
discriminating  producers 
for  24  years! 


LABORATORIES  CORI*. 

Film  Center  Building,630NJnthAvenue,NewYork  36,  N.Y.*COIumbus  5-7676 

Affiiiated  with   BYRON  MOTION   PICTURES,   Washington  7,    D.  C. 


G«en    Smart    Named    Manager 
of  .Vdvertising.   PK   at  Niles 

Gwen  Smart  has  been  appoint- 
ed director  of  advertising  and  pub- 
lic relations  for  the  Fred  A.  Niles 
Communications  Centers.  Inc..  it 
was  announced  by  Fred  Niles, 
president. 

From  the  corporate  headquar- 
ters  in  Chicasio.    Miss  Smart   will 


Niles'   Gwen  Smart 

co-ordinate  advertising  and  pub- 
lic relations  for  all  three  Niles  stu- 
dios, located  also  in  New  York  and 
Hollywood.  Miss  Smart  had  been 
midwest  editor  of  Sponsor  Publi- 
cations since  195S,  and  prior  to 
that  was  with  Earle  Ludgin  &  Com- 
pany, advertising  agency.  y' 

Frank  Kobinson  is  Production 
Manager  at  Fraser  Studio,  S.F. 
-"^  Frank  V.  Robinson  is  now  pro- 
duction manager  at  Fraser  Produc- 
tions. San  Francisco  motion  pic- 
ture producers. 

Before  joining  Fraser  company 
in  1962.  Robinson  directed  the  TV 
film  series.  E.xpeillrioii  California, 
fox  ABC  and  was  a  staff  producer 
at  Lockheed  .Missile  and  Space  Di- 
vision at  San  Jose  on  the  Polaris 
and  Samos  programs.  Robinson's 
credits  include  staff  assignments 
in  Sydney.  Australia  and  with  R. 
Beck  and  Associates.  Honolulu. y' 

Hosier  lo  Direct  Production  at 
Society   for   Visual    Education 

•"'-  Donald  Edwin  Hosier  has  been 
appointed  director  of  production, 
a  newly-created  position,  at  So- 
ciety for  Visual  Education,  Inc., 
Chicago. 

Lnder  the  direction  of  Walter 
Johnson,  vice  president  in  charge 
of  the  Editorial  Department,  Hos- 
ier will  co-ordinate  and  supervise 
the  overall  production  of  SVE  edu- 
cational and  religious  filmstrips, 
including  editorial,  art,  photog- 
raphy and  operations. 

Before  joining  SVE,  Hosier  was 
in  charge  of  production  of  film- 
strips  used  in  merchandising  train- 
ing at  Sears,  Roebuck  &  Company. 
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liasli    N<>"    l'ri->iili-iil.    ItroMii 
V.    P.    al    Arjaii    Proiluclions 

y.?  D.  David  Bash  has  been  elected 
presiden!  and  director  of  photog- 
raphy, and  William  H.  Brown,  vice 
president  and  production  manager 
of  Arjan  Motion  Picture  Produc- 
tions. Inc..  San  Diego.  Calif.,  the 


D.   David   Bash 


at   Arian 


board  of  directors  of  the  newly 
formed  corporation  announce. 

Bash  for  the  past  10  years  has 
been  active  in  TV  news  in  the  San 
Diego  area  and  formed  David  Bash 
Productions  in  19.'>S  as  a  news 
film  service. 

Brown,  after  being  laboratory 
and  production  manager  of  Hous- 
ton Motion  Picture  Service,  a  di- 
vision of  Houston-Fearless  Corpor- 
ation for  three  years,  purchased 
these  facilities  and  changed  the 
name  to  Brown's   Motion   Picture 

I-ab.  y 

*        *        * 

Kniiik    «;uir.-    \.    Ciiiil.    \.    V. 
For  Ohapiiiaii   .3  Pruductictn.s 

tc  Frank  E.  Guire  has  been  named 
vice  president  for  Northern  Cali- 
fornia activities  of  Chapman  5 
Productions.  Inc.  For  the  past  two 
years.  Guire  has  been  manager  of 
the  Fresno  operations. 

James  H.  Flint,  president  of  the 
Glendale.  Calif.,  communications 
specialist  firm,  reports  that  the 
company  has  extended  its  activities 


as   far   north   as  Sacramento,   and 
westward  to  the  Bay  area. 

Besides  supervising  management 
and  sales  activities  for  the  past 
two  years.  Guire  also  has  been  ac- 
tive as  writer,  director  and  produc- 
tion manager  on  several  filmstrips 

and  motion  picture  productions  S' 

»        *        ^^ 

.|allH■^    Davis  To   ( ciilial    Sal<~ 
Post  for  Modern.  (Jii<a;;o 

James  Davis  has  joined  the  Chi- 
cago offices  of  Modern  Talking 
Picture  Service.  Inc..  as  its  cen- 
tr.il  sales  division  representative. 

Davis  is  one  of  three  members 
of  the  firm  who  use  their  own 
planes  in  transaction  of  company 


Modern's  James  Davis 
business.  Other  members  of  the 
trio  that  calls  itself  "MATS.""  (  Mo- 
dern Air  Transport  Service )  are 
William  Oard  of  New  York  City, 
and  Kenneth  Chastain  of  .Atlanta. 
Ga. 

Davis  began  his  career  with  Mo- 
dern as  an  account  executive  in 
\95H.  In  {959  he  was  transferred 
to  the  company's  New  York  head- 
quarters and  remained  there  until 
his  recent  move  to  Chicago.        S' 

*  H:  -S= 

Bolanos  .loins  KailianI  Cor|i. 

M  Jack  F,  Bolanos  is  now  South- 
western District  manager  for  Radi- 
ant Manufacturing  Corp..  Morton 
Grove.  Illinois.  Jack  H.  Freeman, 
sales  vice  president  for  the  projec- 
tion screen  firm,  announces. 


JOSEPH  JULIAN-NARRATOR 

INDUSTRIALS.  TRAINING  FILMS 
SLIDEFILMS,    DOCUMENTARIES 

■'.  .  .  slidiihl  be  a  model  for  study  by  till 
narrators  on  the  screen  and  in  other  me- 
dia ..."      — Xew  York  Herald  Tribune 

"One  of  the  best  "-Editor,  Busines.s  Screen 
333  Central  Park  West,  New  York  City  •  JUDSON  2-8800 


s.o.s. 


with  EVERY  RENTAL 
a  "JhiOf i^r  Of  Service" 


0(f)m 


ttVTWll' 


S.O.S  PHOTO-CINE-OPTICS,  Int. 

formerly    S.O  S.    CINEMA    SUPPLY    CORP. 

602  W.  52nd  St..  New  York  19.  N.Y.  •  Phone:  PLaza  7-0440  •  Telegram:  "FAX,  N.Y." 

Western    Branch:    6331     Hollywood    Boulevard,    Hollywood    28,    Calif.    —    Phone:    467-2124 


The  BIG  Book  of  Film   Production:  Business  Screen  Magazine 


RPL  now  offers 
16  and  35mm  film 


RECORDED   PUBLICATIONS 
LABORATORIES 


1565  Pierce  Ave  ,  Camden  5,  N  J 


Wherever  movies  are  being  made  to 
day— in  Hollywood  or  NYC,  In  an 
business,  educalional  or  Governmen 
center— the  recording  of  sound  i; 
turned  over  to  specialists  The  utmosi 
in  quality  is  essential.  RPL  engineers 
have  many  years  ot  experience  in  top 
quality  sound  recordings  on  disc,  tape 
and  slide  film  Now.  with  newly  com 
pleted  facilities,  we  are  able  to  extenc 
our  recording  services  to  motion  pic 
ture  film. 

Our  facilities  include  the  latesi 
equipment  forS-channel  16  and  35mm 
magnetic  dim.  interlock  screening 
mixing  and  transfer  a  comprehen 
sive  library  of  sound  and  film  scoring 
music  effects  an  acoustically  per 
fed  screening  theater,  announcers' 
booths,  and  control  rooms.  We  have 
everything  needed  to  provide  highly 
specialized  sound  recording  services 
far  movie  film. 


Send  us  your 

script  and  instructions 

for  quotation 
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Ross  Deevlops  Fast  Service 
for  Mole-Richardson  Items 

■it  Charles  Ross,  distributor  of  the 
Mole-Richardson  line  for  the  New 
York  area,  has  built  up  distribu- 
tion to  a  point  where  delivery  is 
almost  immediate  from  New  York 
stock  on  average  orders. 

Ross  states  that  everything  is 
carried  in  stock  at  its  several 
floors  located  at  333  West  52nd 
St..  New  York.  There  is  no  longer 
any  need  to  wait  for  delivery  from 
California.  All  orders  are  filled 
and  delivered  from  New  York 
stock  for  Mole-Richardson  lighting 
equipment  and  accessories. 

Charles  Ross  has  on  hand  a  tre- 
mendous rental  inventory  which 
puts  the  company  in  a  position  to 
offer  lighting  equipment,  grip 
equipment,  generator  trucks  and 
accessories  to  supply  immediate 
needs. 

Equipment  may  either  be  pick- 
ed up  by  the  producers'  own  trucks 
or  delivered  by  Charles  Ross  to 
any  destination.  For  emergencies, 
equipment  is  on  call  24  hours 
around  the  clock.  f^' 

■r-  :;■:  * 

Paillard  Consolidates  Offices, 
Service  Facilities  at  Linden,  N.J. 

ir  Paillard  Inc..  U.  S.  Sales  and 
marketing  organization  lor  the  Bo- 
lex  movie  camera  line  and  Hermes 
typewriters  and  adding  machines, 
will  consolidate  executive  offices 
and  distribution  service  facilities 
in  a  new  building  at  1900  Lower 
Rd..  Linden.  N.  J.  Relocation 
from  the  firm's  present  New  York 
quarters  at  100  Sixth  Avenue  will 
be  completed  by  May  1st.  ^' 

Creaser  Notes  Growing  Trend 
In  West   for  Filnistrip  Lse 

-■V  Reviewing  a  banner  1962  year 
of  production.  D.  B.  "Skip' 
Creaser.  president  and  general 
manager  of  IdentiColor  Labora- 
tory. Inc.,  Hollywood.  Calif.,  notes 
there  is  a  growing  trend  toward 
greater  use  of  filmstrips  in  the 
West  by  business  and  industry  for 
use  in  sales  and  training. 

Setting  a  record  in  1962.  Identi- 
Color mastered  its  161st  filnistrip 
on  the  last  day  of  1962.  The  firm 
reproduced  nearly  300.000  dupli- 
cate 35mm  transparencies  last 
year. 

A  total  of  57  different  producers 
and  companies  had  filnistrip  mast- 
ers made  at  IdentiColor  Labora- 
tory during  the  year.  Longest  film- 
strip.  Creaser  said,  was  214  frames 
mastered  for  Ardmac.  Inc.,  a  vi- 
tamin company  in  Palo  Alto.  Calif. 
Shortest  filnistrip  was  four  frames. 


News  Along  the  Film  Production  Lines 


mastered  as  one  of  a  series  of  25 
for  the  University  of  Southern  Cal- 
ifornia at  Los  Angeles.  li' 

Sarra  in  Larger  Studios 

at  210  East  Fifth  in  New  York 

TV  Sarra.  Inc.  has  announced  new 
and  larger  studios  at  210  East 
Fifth  Street.  New  York  3.  N.  Y. 
The  Editorial  Department  and 
Projection  Room  remain  at  200 
East  56th  Street  in  New  York,  y- 

Williams  ^  .  P.  for  Planning 
at  Louis  de  Rotheinont.  Inc. 

i''  Louis  de  Rotheinont.  president 
and  executive  producer  of  Louis  de 
Rochemont  Associates.  Inc..  New 
York  City,  announces  that  Phil 
Williams  has  been  named  vice  pres- 
ident in  charge  of  planning. 
Williams  started  his  career  with 


de  Rochemont  at  March  of  Time 
in  1937.  He  was  with  March  of 
Time  and  Fortune  divisions  of 
Time.  Inc..  for  15  years.  He  also 
has  been  assistant  director  of  TV 
for  20th  Century  Fox  TV  Produc- 
tions, Inc.,  vice-president  of  Syn- 
dication Sales  with  ABC  Films, 
Inc.,  and  sales  manager  for  United 
Artists  Television.   Inc.  & 


Heads  Rose->Iagwood   Editorial 

"  Armond  Lebowitz  has  been 
named  head  of  the  editorial  depart- 
ment of  Rose-Magwood  Produc- 
tions. Inc.  He  has  spent  14  years 
in  the  film  business  as  editor.  In 
recent  years.  Lebowitz  has  edited 
The  Pciili  Puge  Show,  and  Big 
PUiybcick  for  Screen  Gems.  He  is 
credited  with  creating  the  Go  Go 
Go  Goodyear  TV  commercials.  19' 


Lowest 

Prices! 

Trades 

Accepted! 


STOCK! 


ANGENIEUX 
lOX  ZOOM 


12mm-120mm  f2.2  available 
for  all  16mm  cameras. 

2Smm-250mm  f3.2  available 
for  all  35mm  cameras. 


Serving  the 

World's 

Finest 

Film 

Makers 


.  WRITE 
•  WIRE 
. PHONE 


& 
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68  West  45th  St.,  New  York  36,  N.  Y. 

MU  2-2928 


W  arren  Smith,  Pittsburgh  Lab, 
Buys  Packaged  Programs,  Inc. 

--  Warren  R.  Smith.  Inc..  motion 
picture  laboratory,  announces 
through  its  general  manager,  F. 
Jack  Napor.  the  purchase  of  the 
complete  picture  laboratory  facili- 
ties of  Packaged  Programs.  Inc. 
Both  firms  are  located  in  Pitts- 
burgh. Pa. 

Packaged  Programs  will  con- 
tinue to  concentrate  on  production 
of  TV  commercials,  industrial 
films,  and  programs  for  syndication 
to  TV  stations,  Napor  said.  ^' 
*        *        * 

Three   Join   Lawrence   Staff 

In  line  with  expanded  studio 
activities,  John  E.  Cron.  e.xecutive 
vice  president  of  Robert  Lawrence 
Productions.  Inc..  New  York,  an- 
nounces the  appointment  of  Cam- 
eron Applegate.  Fred  Thorne  and 
Ray  Lofaro  to  its  New  York  sales 
staff. 

Applegate  is  a  director-salesman, 
formerly  with  Dallas  Jones  in  Chi- 
cago. Thorne  was  formerly  with 
BBD&O  and  Procter  and  Gamble 
in  Canada,  while  Lofaro  most  re- 
cently headed  his  own  artist's  rep- 
resentative business.  5^' 

:!:  *  * 

Mercer  ( !o.  Develops  Method 
lor  "No  >Ialte"  Matte  Shots 

Ray  Mercer  &  Co.  has  devel- 
oped an  effective  method  of  pro- 
ducing matte  shots  without  mattes, 
m  Mercer's  program  of  expanding 
services  to  producers  of  sponsored. 
TV  and  entertainment  films.  The 
new  system  is  a  direct  image  pro- 
cedure which  entirely  eliminates 
problems  of  register. 

.Mercer  announces  that  patents 
have  been  obtained  on  method 
and  apparatus  for  a  liquid  immer- 
sion process  which  constitutes  a 
major  improvement  over  the  "liq- 
uid gate"  process.  Applicable  to 
both  black  and  white  and  color 
film,  the  system  is  used  for  print- 
mg  16mni  to  16mm  to  eliminate 
scratches  even  of  considerable  se- 
\erity.  and  for  maximum  quality 
blowups  of  16nim  to  35nim. 

Other  services  of  the  35-year-old 
firm  include  a  broad  range  of  opti- 
cal effects,  b/ w  or  color  Cinema- 
scope, trick  photography,  anima- 
tion, superimposures,  inserts,  fades, 
wipes  and  dissolves. 

More  information  on  methods 
and  applications  for  "no  matte" 
nuitte  shots  and  liquid  immersion 
blowups  of  16mm  to  35mm  or 
16-16nim  printing  to  eliminate 
scratches,  together  with  special  ef- 
fects and  art  charts,  may  be  ob- 
tained from  Ray  Mercer  &  Co., 
4241  Normal  Ave.,  Hollywood  29. 
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Graflex  "16"  Projector 
T«<>  16miii  SouikI  Projrcliirs 
Viiiiiiiiiirnl   l)\    (Miillfx  <'oi-|i. 

M  Two  new  Idnim  Miund  projec- 
tors have  been  unveiled  by  Gra- 
flex, Inc..  Rochester,  N.  Y.,  a  sub- 
sidiary of  General  Precision  Equip- 
ment Corp. 

Known  as  the  Grafle.x  16  (Mod- 
els 820  and  813),  they  are  precise, 
versatile  instruments  which  offer 
simplified  operation  through  push- 
button controls  and  drop-in  sound 
head  loading.  There  are  no  fuses, 
no  loops  to  bother  with,  no  drive 
bells  to  engage  or  disengage. 

Graflex  16  employs  a  revolu- 
tionary low  voltage  dichroic  re- 
flector lamp  for  brighter,  more  un- 
iform screen  illumination  with  less 
power  required  and  less  heat  pro- 
duced. The  lamp  requires  but  250 
watt--  of  power,  yet  its  screen 
brightness  equals  that  of  a  high 
voltage  1 ,200  watt  lamp  used  in 
conventional  condenser-reflector 
systems. 

Both  models  have  a  brilliance 
control  that  provides  a  selection  of 
two  high  levels  —  ""normal'"  and 
"hi"".  The  Graflex  16  is  available 
through  any  Graflex  audiovisual 
dealer.  Check  NP  #  1  in  the  con- 
venient request  form  for  addition- 
al data.  W 

New  (^ine  Voice  <!oii\)'i>i<iii 
L'nveilefl  liy  Floriiiuii  <!(:  lJ;il>l» 

i':  Florman  &  B.ibb.  Inc.,  has  un- 
veiled a  new,  improved  Cine  Voice 
Con\ersion  for  400'  and  1200' 
Mitchell  magazines,  designed  by 
Ray  Emeritz,  chief  engineer. 

Most  important  feature  is  a  true 
torque  motor,  powerful  enough  to 
pull  an  entire  1 200'  film  load.  Yet 
Cine-Voice  Conversion 


Audiovisual 

Equipment 

TradeFair 


the  motor  is  kept  cool,  even  dur- 
ing continuous  operation  because 
of  a  new  system  which  causes  it 
to  idle  at  reduced  (one-third)  pow- 
er. But  when  the  film  is  running 
through,  it  resumes  full  power. 
Ihus,  the  camera  can  be  kept  on 
and.  ready  for  filming,  for  hours 
without  excessive  overheating. 

Other  features  include  rear  cam- 
era running  light,  motor  housing 
which  completely  encases  the  tor- 
que motor  and  Veeder  counter. 

For  additional  data,  check  the 
convenient  Request  Form  NP 
#  2  on  following  page.  W" 

:-:  *  * 

BeSfIrr    <>\<Tlieacl    Prtijcilor 
Features  Small  Size.  Keoiioiiiy 

Priced  to  fit  the  most  stringent 
budget,  the  new  Porta-Scribc  stan- 
dard model  15710  overhead  pro- 
jector is  compact  and  light  weight. 
Featuring  a  WVi"  x  13"  x 
14', '2 "  base  with  a  miniaturized 
projection  head  and  supporting 
arm,  and  weighing  only  1 7  pounds, 
the  new  unit  accepts  full-sized  10" 
X    10"  transparencies   in  standard 


D 


i 


New   Beseler  "Porta-Scribe" 

mounts  for  projection  up  to  9  by  9 
feet.  Screen  image  is  bright,  sharp 
and  clean,  even  in  lighted  rooms. 

In  the  Porta-Scribe  standard, 
Charles  Beseler  Company  feels  it 
has  answered  the  need  for  a  low 
cost  overhead  projector  that  ful- 
fills the  quality  specifications  of 
educators  and  sales,  training  and 
industrial  users. 

Porta-Scribe  standard  offers  a 
unique  tilting  head  which  permits 
raising  of  the  projected  image  up 
to  30  decrees  with  no  effect  what- 


The  iotest  in  16nim 
sound  projection; 
aids  for  production 


ever  on  the  brightness,  whiteness 
or  definition  of  the  image. 

Porta-Scribe  standard  Model 
15710.  complete  with  400-watt 
lamp  and  15-foot  power  cord  sells 
for  SI 69.  Check  the  convenient 
Request  Form  NP  #3  for  addition- 
al information.  S' 
*        *        * 

Itiiscli  <  liK-Eiluialor  I'rojrrlor 
Desi^iieil   lor  l"r;iiiiiii;Ll   i{ot»iiis 

•  A  new  multi-purpose  Cine-Edu- 
cator projector  designed  to  make 
training    classroom    film    showing 


Busch   "Cine-Educator" 
more   efficient   and    effective    has 
been  announced  by  Busch  Film  and 
Equipment  Co. 

The  Busch  Cine-Educator  shows 
a  large  brilliant  picture  in  ordinary 
lighted  training  and  conference 
rooms.  No  special  darkened  room 
is  needed,  no  equipment  set  up  is 
required,  and  no  special  room  ar- 
rangement is  necessary. 

The  Cine-Educator  is  mobile 
and  can  be  used  in  every  classroom 
in  the  plant.  It  can  also  be  used 
with  compact  slide  projectors  or 
filmstrip  projectors. 

The  projector  is  completely  en- 
closed and  can  be  easily  pre-pro- 
grammed with  film  and  taken  to 
any  school  classroom.  A  large  23" 
X  33"  picture  is  projected  from 
any  standard  16mm  film  onto  the 
non-glare  rear  projection  screen 
giving  a  clear,  sharp  image  even 
with  ordinary  room  lights  turned 
on  during  sessions. 

Firms  now  using  the  Cine-Edu- 
cator report  up  to  three  times  as 
many  films  shown  as  before.  Check 
the  convenient  Request  Form  NP 
#  4  for  more  information.  '^' 

A   Convenient   Request    Form    Is 
Provided     on     Following     Page 


Ne«    4-S|(eaker  Iiiil   Provides 
Opiiiiiiini   Aiiilieiiee  (Coverage 

V  A  new,  two-section  speaker  unit 
for  Kodak  Pageant  Sound  projec- 
tors, featuring  optimum  power- 
handling  ability  and  audience  cov- 
erage is  now  available  from  East- 
man Kodak  Company. 

The  Kodak  Duo-Twin  speaker 
unit.  Model  A,  has  four  speakers 
for  more  even  distribution  of  sound 
and  comes  in  a  sturdy,  compact 
case  for  portability. 

Divided  vertically,  the  two-sec- 
tion case  is  hinged  at  one  end  with 
retiiovable  hinge  pins.  Each'  sec- 
tion has  two  11x6  inch  oval 
speakers.  40-fcet  of  speaker  cord 
with  phone-type  plug,  and  a  phone- 
type  receptacle. 

The  unit  is  easily  arranged  in  a 
four-speaker  array  by  plugging  the 
speaker  cord  in  one  section  into 
the  receptacle  in  the  other  section, 
and  connecting  the  remaining  cord 
lo  the  projector  amplifier. 

Each  section  can  be  swung  open 
to  place  the  speakers  in  the  same 
plane  or  at  any  angle  less  than  1 80 
degress.  Or  the  hinge  pins  can  be 
removed  and  the  sections  separat- 
ed, placed  at  either  side  of  the  pro- 
jection screen,  at  either  side  of  a 
stage  or  platform,  or  otherwise  lo- 
cated. 

The  Kodak  Duo-Twin  speaker 
unit.  Model  A,  replaces  the  Kodak 
Deluxe  speaker  unit.  Model  B, 
which   has  been  discontinued. 

Check  NP  #5  in  the  convenient 
request  form  for  additional  de- 
t.iiN.  ^ 

S<)fl  Brushes.  Slalie  Bars 
Useil  in  Siiiieo  Film  Cleaning 

.  Here"s  a  qiikk  film  cleaner,  the 
maker  says.  The  new  Simco  film 
cleaner  cleans  and  neutralizes 
photographic  prints  and  negatives 
and  other  types  of  sheets  and  flat 
parts  which  attract  and  hold  dust 
due  to  static  charges. 

In  using  the  film  cleaner,  the 
operator  merely  passes  the  film  or 
part  between  a  pair  of  soft,  scratch- 
free  brushes  and  a  pair  of  shock- 
less  static  bars.  The  film  first  pas- 
ses one  of  the  static  bars,  then 
between  the  brushes  which  clean 
it  easily  and  completely  because 
both  it  and  the  dust  are  neutral. 

The  second  static  bar  removes 
any  static  which  has  been  generat- 
ed by  the  brushes,  thus  assuring  a 
completely  static-free  material  to 
which  dust  will  not  re-attract. 

The  standard  brush  and  static 
bar  length  is  8".  but  other  lengths 
can  be  furnished  from  4"  to  24" 
in  multiples  of  4".  For  additional 
information,  check  Request  Form 
NP  #6.  & 
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Extension   Plate  in  Use 

Caniart  Offers  Add-a-Unit 
Extension  Plate  for  >l<>vi<(las 

■  A  new  Add-A-Unit  extension 
plate  for  Moviolas  is  now  available 
from  The  Camera  Mart.  Inc..  New 
York.  The  new  model  is  said  to  al- 
low for  greater  flexibility  in  adding 
extra  sound  heads  to  Moviola  Se- 
ries 20  editing  machines. 

The  Add-A-Unit  is  attached  to 
the  Moviola,  without  drilling  into 
the  cabinet  and  bolting  it  to  the 
chassis.  It  permits  adding  at  least 
two  more  sound  heads,  so  that  the 
editor  can  check  three  separate 
sound  tracks,  if  necessary. 

The  price  is  $259.50  and  the 
unit  is  available  for  immediate  de- 
livery. Check  NP  #  7  for  useful 
literature  from  the  maker.  1^' 

Kdilini:  hy  Front-Projection 
W  nil  the  .S.  O.  S.  Projeetola 

-;-■:  A  new  way  of  direct  front-pro- 
jection editing  by  means  of  a  small 
bench  or  table  mounted  unit  has 
been  announced  by  S.  O.  S.  Photo- 
Cine-Optics.  Inc. 

Measuring  7"  \  6"  x  7".  this 
device  is  said  to  project  a  large 
image  without  flicker  or  distor- 
tion. Called  the  S.  O.  S.  Projeet- 
ola. it  is  designed  for  viewing  by 
a  number  of  persons  simultaneous- 

A  four-element  projection  lens 
with  front  objective  40mm  diame- 
ter comprises  the  optical  system 
which  has  been  coated  and  correct- 
ed for  high  illumination  and  sharp. 
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(A     CONVENIENT      REQUEST      FORM      FOR      NEW      PRODUCT      D.AT.a) 


□  NP  #   1:      Graflex      "le" 
Projectors.  820.  815. 

□  NP  #  2;    The    Cine-Voice 
Magazine  Conversion. 

^    NP  #  3:        -Porta-Scribe" 
Overhead  Projector. 

□  NP  #  4:        Cine-Educator 
Classroom  Film  Unit. 

□  NP  #  5:    New    Duo-Twin 
Pageant  Speakers. 

ATTACH     LETTERHEADS    &     MAIL 


Q  NP  #  6:     Simco     Cleaner 
for  Prints.  Negatives. 

□  NP  #  7:         "Add-a-Unif 
plate  for  Moviolas. 

□  NP  #  8:    "Projeetola"    for 
Film  Editors. 

□  NP  #  9;    Support    Bracket 
for  the  Arriflex. 

□  NP  #   10:    "Avacords"    to 
Control  Projection 

TO     THE     NEW     PRODUCTS     DESK 


c/o  Business  Screen.  7064  Sheridan  Road,  Chicago  26. 


brilliant  pictures.  To  attain  this 
clear  6"  x  8"  image  a  rotating  8 
sided  prism,  lens  and  surface  mir- 
ror are  dust  proof  encased.  In- 
stantaneous cleaning  of  the  optics 
is  done  through  a  high  speed  lock- 
ing device  at  the  film  gate. 

The  S.  O.  S.  Projeetola  for  16- 


nim  silent  and  sound  films,  left  to 
right  operation,  including  lamp  and 
projection  case  sells  for  SI 69.50. 
Rewinds,  rods  and  a  splicing  table 
for  the  unit  costs  $29.95  addition- 
al. 

For  more  information,  check  the 
convenient  Request  Form  #  8.  g- 


•  * 

r  AV  TUTOR 


n 


The  Maestro  II 

delivers  professional 
results  in  35mm  taped 
sound    presentations 
This  one  piece  master 
audio-visual   system 
records,  plays  back 
and  automatically 
projects  your  story. 


fully-  automatic 
film  strips  with 
convenient 
tape  cartridge 

Just  place  the  cartridge  into 
the  Tutor  and  you're  all  set  for 
continuous  showing.  This  dual- 
track  tape  player  and  auto- 
matic projector  combination  is 
ideally  suited  for  sales  work 
and  training. 

The  sound  is  perfectly  syn- 
chronized to  the  picture  by 
means  of  a  silent  signal.  The 
AV  Tutor  is  available  with  car- 
tridge or  conventional   reel. 

For  top  performance  in  desk 
top  or  large  screen  presenta- 
tion, see  and  hear  the  AV  Tutor. 

Write  for  complete  information 


LaBelle  Industries,  Inc.  d 


ept.   B    ■    OCONOMOWOC,  WIS. 


$n|>|>orl   Bracket   for   \rriflex 
.\vailalile   from   (!ainera   Center 

w  A  new  support  bracket  for  the 
Arriflex  35  is  now  available  for 
sale  or  rental  from  Camera  Serv- 
ice Center.  New  York.  The  Action- 
line  Double  Arm  Support  Bracket 
is  used  as  a  necessary  support  for 
all  long  focal  length  lenses,  zoom 
lenses,  zoom  lens  correlators  and 
auxiliary  matte  boxes  for  telephoto 
and  wide  angle  lenses. 

The  bracket  support  with  the 
matte  box  allous  for  the  use  of 
three  and  four  inch  square  glass 
filters.  Light  deflectors  and  deflec- 
tion hoods  also  may  be  attached 
to  the  support. 

The  bracket  comes  in  a  non-re- 
flecting black  anodized  aluminum 
finish  with  a  choice  of  nine-inch  or 
14-inch  extension  rods.  It  can  be 
mounted  without  tools  or  special 
adaptors.  Check  NP  #9  for  litera- 
ture on  this  product.  \^ 

V-\  Frofjrani  Panses  Po^^sihle 
^  ith  Use  of  Avaeord  Control 

ir  Now  we  have  "the  pause  that 
reinforces."  This  is  claimed  for 
.Avaeord.  a  switch  on  the  end  of 
a  10  foot  wire  that  gives  student 
or  instructor  stop-and-go  control 
of  an  audio-visual  program.  No 
tools  are  required  to  attach  it  to 
audio-visual  equipment. 

Avaeord  grew  out  of  the  need 
to  interrupt  audio-visual  programs  JT 
t'or  discussion,  note  taking,  ans- 
wering questions,  and  other  learn-  ' 
ing  activities  in  which  the  pause 
in  the  program  needs  to  be  varied 
to  suit  the  participants. 

Avacords   have    been    tested    in    y 
use  for  over  seven 
chasers  in  35  state 
ina    used    recul 


Here's  new  Avaeord   .   .   . 

training,  education,  hospitals,  med- 
ical schools,  according  to  the  man- 
ufacturer. .Avaco.  Winnetka.  Illi- 
nois. 

.■Xvacords  are  made  in  two  types: 
Avaeord  103  remote  power  con- 
trol cord  for  all  AV  equipment, 
priced  at  S4.95.  and  Avaeord  105 
program  interruption  control  cord 
for  use  with  the  Beseler  Salesmate. 
$6.95.  Check  Request  Form  NP 
#10  for  additional  information.  W 
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ven  months  by  pur-  | 
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lilil  Reference  Shelf 


Gencrul  Film  Lalionilorirs 
Issues  Clu-i-klisl  of  Pric-cs 

'>  A  new  1  fi-p;iuc  price  list,  with 
all  dalii  conveniently  rearransiecl 
for  convenience  to  producers  has 
been  issued  by  General  Kilni  Lab- 
oratories. Hollywood.  Calif. 

A  step-by-step  checklist  describ- 
ing the  preferred  method  of  order- 
ing either  processing  or  prints  is 
a  feature  of  the  new  list.  Items  in- 
clude precise  information  on  prices 
for  processing  .^.'imin  and  16nim 
color  or  black  and  white  motion 
picture.  TV   and   slidefilms. 

Other  typical  items  are  develop- 
ing, dailies,  trial  prints,  dupes,  in- 
ternegatives.  interpositives.  A  &  B 
and  additional-roll  printing,  paper- 
to-paper  printing,  release  prints, 
reels  and  cans. 

Write  Cieneral  lilm  Labs..  I.'i46 
Argyle.  Hollywood  28  on  com- 
pany letterhead  for  your  free  copy. 

;=  *  * 

lioliiie!^'  Kiliiislri|i  ('ataloj; 
.Available  on  Letterlu-ud  l(i'i|iiest 

■:-■  An  8-page  catalog  asailable 
from  Frank  Holmes  Laboratories, 
Inc.  on  .3?mni  color  filmstrips  and 
color  slide  duplicates  contains  use- 
ful  information  for  producers. 

Included  are  descriptions  of  the 
services,  facilities  and  prices  avail- 
able at  Holmes  Laboratories.  The 
catalog  is  free  on  letterhead  re- 
quest, from  Frank  Holmes  Labor- 
atories. Inc..  1947  First  Street.  San 
Fernando.  Calif.  ^' 

Ktrcctiic  Slide  Su;r};»'Slions 
Pr<ivi(l<'il    ill    Kustiiiaii    ISoiiklet 

v>  How  to  prepare  simple,  effec- 
tive slides  to  illustrate  technical 
lectures  is  described  in  a  new  pam- 
phlet published  by  Eastman  Kodak 
Company. 

Effective  Lei  lure  Slides  (S-22) 
is  an  eight-page,  illustrated  booklet 
designed  to  help  the  author  who 
must  "go  it  alone"  in  the  prepara- 
tion of  visuals.  The  publication  is 
applicable  to  visuals  used  in  a  wide 
variety  of  instructional  programs, 
as  well  as  to  use  of  slides  to  illu- 
strate technical  lectures. 

The  pamphlet  points  out  that 
good  slides  clarify  and  amplify  the 
verbal  mess;ige,  command  audience 
attention,  stimulate  interest,  and 
help  the  speaker  stay  "on  the 
track." 

Single  copies  are  available  free 
of  charge  from  Sales  Service  Di- 
vision. Eastman  Kodak  Company, 
Rochester  4,  N.  Y.  Quantity  cop- 
ies are  available  prepaid  at  S6  per 


100,  in   units  of    100;   remittance 

must  accompany  order.  y 

*        *        * 

(•iiiil)'   to    M<-i-liii<!  Plans 
V\aihil>tr   I  roiii   .'{M   (ioiiipam 

.A  30-page  booklet  designed  as 
a  guide  to  planning  and  staging 
better  meetings  and  presentations 
of  all  types  is  available  free  of 
charge  by  writing  Department  L3- 
34,  the  3M  Company,  2.'i()l  Hud- 
son Road.  St.  Paul  19.  Minn.,  on 
your   company    letterhead. 

Titled  Mure  Effective  Meetin};s, 
the  booklet  includes  helpful  sug- 
gestions on  speech  preparation, 
selecting  and  arranging  a  meeting 
site  and  use  of  audio-visual  aids 
Also  discussed  are  ways  in  which 
the  overhead  projector  can  add  ver- 
satility, effectiveness  and  greater 
listener  interest  to  presentations. W 

Ouilil/-l\illj;   l.i;;lil   Data 

Literature  describing  the  new 
Ouartz-King  .'^OO  series  of  lights 
for  TV,  still  and  motion  picture 
photography  is  available  from 
ColorTran  Industries,  630  Flower 
Street,   Burbank,  Calif. 

Ouartz-King  500  is  said  to  pro- 
duce 2000  watts  of  controlled 
photographic  light  with  no  fall-off 
and  at  constant  color  temperature. 
For  additional  information,  write 
Editor,  Reference  Desk,  c,  o  Bus- 
iness Screen.  7064  Sheridan 
Road.  Chicago  26.  Illinois  g 


OUR   EXPERIENCE 'IS^  YOUR   KEY  TO 

SERVICE  A   DEPENDABILITY 


CAMART   DUAL   SOUND   EDITOR   Model   SB-Ill 

l-ttit  Mtii^lc  .iiul  ilouble  sysicin  1(»- 
nim  or  .Sjinm  optical  sound.  Ktiii 
single  system  Magnastripe  or  double 
s\sieiii  magnet  it  sound.  Use  wiih 
any  lOmm  motion  picime  viewer  to 
obtain  pcrfett  lip-svnc  matching  of 
l>icture  (o  track.  (Works  from  left  to 
lijibt  or  right  to  left.) 
Dii.il  Iditor  (without 

\H   U<    I-,  $19,'..(H) 

/t  iss  Mo\it's(:op  Viewer  96.00 

spt  ( i.il   l.diior-Viewer 

(  i>inbin.iiinn        269.50 


NEW!      GTC-59 

LENS   CLEANER    &    APPLICATOR 


•  ANTI-FOG 

•  ANTI-STATIC 

GTC-59  ts  a  gloss 
treolment  compound 
designed  ond  field- 
tested  for  antt-stctic, 
smear  proof  cleaning 
and  polishing.  It  is 
ideal  for  lenses,  ca 
reflectors,     optical     equipment,     etc. 

6    oz      con     w /Spray     Applicator     Si  .65    eo 
Case    of     12  $1.25    each 


TRAID      SPLICER 


leras,      condensers, 


•  Assures    a    perfect    weld    at    oil    times 
with   durable,    safe   hot    splice. 

'    Found   on   all   prof,   editing   tables. 

•  With  Carbide  scraper  blade. 

Model    135-35  or    16mm      $339.00 


Model    116-16  or      Srr 


239.00 


1B4S   BROADWAY  (at  60th  St.)    NEW  YORK  23  ■  PLazo  7-6977  •  Coblc:  Comironiart 


For  the  BEST  in  Products  &  Services  Look  to  These  Advertisers 


'JkJia^kf\ey..M  FOREIGN  MARKETS 


Autonetics, 

Copley,  Ford,  DuPont, 

Douglas,  International  Mining, 

Litton,   National   Cash    Register, 

General  Motors,  North  American  Aviation, 

and  other  clients  of  international  renown  utilize 

our  foreign  language  facilities  repeatedly  .  .  . 


To   goi'n   worldwide   accepfance   for 
your   ideas   and   your    products 

YOU   MUST  SPEAK   TO   YOUR   PROSPECTS 
AND   CLIENTS   IN   THEIR   OWN    LANGUAGE 


Brochure   Upon   Request 

FOREIGN   LANGUAGE 
&   CINEMA   SERVICE 

7046    HOLLYWOOD    BLVD. 
LOS   ANGELES   28,  CALIF. 

Hollywood      7.5128    (Area    Code   213) 
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COMPCO 

profcssioiKil  (jimlity  reels  and  cans 
are  preferred  Hy... 


tlu 

rustoiners 
of... 

f. 

I-'crS-air.saa 

Only  Compco  offers  "a  new  dimension  in 
quality"  recognized  and  accepted  by  leaders 
in  the  movie  making  industry,  compcos  su- 
periority is  attributed  to  a  new.  major 
advance  in  film  reel  construction — result- 
ing in  truly  professionai  rteis  that  run 
truer,  smoother,  providing  lifetime  protec- 
tion to  valuable  film.  Compco  reels  and. 
cans  are  finished  in  a  scratch-resistant, 
baked-on  enamel,  and  are  available  in  all/ 
16  mm.sizes^OO  ft.  thru  2300  ft.  For  details 
and  prices  write  tn  ■ 

C  O  JM  PCO   corporation 


1800  H.  5p>ul 


Ing  Ave,  Chicago  '47^ 


"OVERNIGHT  PRODUCTION" 


of 


Blum  •  16 film  •  35 mm 

. . .  Sales  Presentations 
. . .  Training  Films 
Limited  Animation  TV  Spots 

with 

Animated   Productions' 
new  FOTOMATION   Technique 

FOTOM.\TION  produces  first-class,  be- 
lievable motion  pictures  from  stills  or  art 
with  O.xbern  motorized  zooms,  pans  and 
dissolves  synchronized  to  sound  track.  We 
work  with  your  photos,  storyboards  and 
drawings,  or  provide  original  photography 
in  your  plant  or  on  location.  Special  cam- 
eras record  stills,  motion  pictures  and  stop 
action  in  the  same  take  session.  Inexpensive 
sound-color  films  can  be  rcadv  in  ;is  little 
as  a  week. 

Co//  A\  StaM:    212   CO   5-2942 

for   somp/e   FOTOMATION   reel 
(AT&T  .  .  Breck  .  .  f  sso  .  .  Goodyear,  etc.) 

ANIMATED  PRODUCTIONS.  INC. 

1600    Broadway,    New    York    19 


CINE  FESTIVAL  SELECTIONS: 

(continued  from   preceding  page   eight) 
"This    is    Girl    Scouting" 

Girl  Scouts  of  the  L'.S..\. 
X'ision   ,Associates,   Inc, 


"Triumph  of  Lester   Snapwell" 

Eastman  Kodak  Company 

Wliat    Is    A    Painting?" 

Book-of-the-Month  Club,  Inc. 

On  Film,  Inc. 

■ii  Two  outstanding  religious  films  were 
among  selections  made  by  CINE  this 
year.  Titles  of  "Golden  Eagle"  winners: 

"The  Happy  City" 

Pontificd   Institute  for  Foreign  Nlissions 

W'illiam  F.  Dcneen  Productions 

"Walk   With   Me" 

Board  of   Missions 

of  The  Methodist  Church 

George  C.   Stone\-   .\ssociates 

t!<-  13  medical  motion  pictures  were  select- 
ed for  showings  at  such  events  as  Padua, 
Italy.  Here  are  seven  of  the  titles: 
"Cine  Coronary  Arteriography" 
.\merican  Heart  Association 
Medical  Commimicafions  .\ssociatcs 

"A   Concept  of  Jaw   Function   with   a 

Related    Clinical    .\ppIication " 

Theodore  Mcsserman,  D.D.S. 

Edward  Feil  Productions 

o  o  o 

"Diagnosis  and  Management 
of  Eye  Injuries" 

Ohio  State  Uni\ersity,  Dept.  of 
Photographs,  Motion  Picture  Division 

o  o  « 

"Hospital   Maternity   Care: 
Family-Centered" 

Mi'ad  Johnson  Laboratories 
D_\  namic  Films,  Inc. 

o  o  o 

"Human  Growth,  2nd  Edition" 

We.xler  Film  Productions 

"Innovations  in  Transfusion  Therapy" 

Baxter  Laboratories 
Churchill    Films 

"Pulse  of  Life" 
Pyramid   Film  Producers 


MULLING  OVER  A  NEW  MOTION  PKTURE? 

With  48  years  of  budgel-strelching  film  ex- 
perience well  gladly  mull  with  you  .  .  .  and 
Ihen  .  .  .  produce' 

Sam  Orleans 

k^rHS'lOII      \.^  Film  Produclion.,   Inc. 


13th    Production    Review    Correction 

K  In  one  of  the  few  omissions  noted  in 
this  year's  Production  Review,  we  failed 
to  list  final  credits  for  this  studio; 


* 


WIILARD   PICTURES,   INC, 
4.5  West   4.5tli  .Street.   New   Vork  :!6,  N,  Y, 
Phone:  Jl'dson  2-0430 

Studio:  (Editorial,  cutting,  projection,  record- 
ing, animation)  5.50  Fifth  .-\\'enue.  New  York, 
N.   Y. 

Date  of  Organization:   1932 

John   \\.  Squiers,  Jr.,   President 

D:i\id  C.  Hesse\,  Vice-President 

S.  H.  Childs,  Treasurer 

Frank  Brittain,  Charge  —  Production  Dcpt. 
Services:  Industrial,  medical,  educational,  sales 
and  job  training  motion  pictures  and  slidefilms; 
training  films  for  U.  S.  Armed  Forces  and  Gov- 
ernmental agencies;  theatricals;  television  film 
shows  and  commercials.  F.\cilities:  Mitchell  N'C 
cameras  and  camera-top  station  wagons,  portable 
generators,  field  sound  recording  instruments; 
pioneer  in  industry  techniques  and  equipment; 
color  production  in  East  and  South  .\merica  for 
theatrical  producers;  animation  department;  pro- 
Ic'ctioiL   and  cutting  rooms;   creative   staff. 

RECENT      PRODUCTIONS      AND      SPONSORS 

.Motion  Picti'hes:  1962  Wasliington  Meeting, 
(The  .\d  Council);  The  Enemy  Below;  Ceigy 
Universtd.  (Geigy  Chemical  Corporation);  Man- 
agement of  Breast  Cancer,  (Cyanamid  of  Canada. 
Ltd.):  The  Last  Case  of  Polio,  (Lederle  Labor:i- 
tories ) :  D  D  Orerlwuh  Parts  /  &  H,  (U.S.  Na\y  I ; 
and  others  for  the  V.  S.  Na\'y,  V.  S.  Army  Pictor- 
ial Center,  and  U.  S.  Dept.  of  State. 

THE  EDITORIAL  VIEWPOINT: 

(CONITNL:hD      FROM       PRECEDING      P.^GE       12) 

(only  1,254  last  year).  The  commercials  were 
sent  in  by  116  agencies,  72  production  com- 
panies, 14  stations  and  13  advertisers.  Of  the 
total.  1,265  were  on  film;  102  on  video  tape 
Approximately  70%  of  the  entries  came  from 
agencies  (969)  and  27%  were  sent  in  by  pro- 
ducers (369).  John  P.  Cunningham  is  Chair- 
man for  the  fourth  consecutive  year  of  the  T\ 
Commercials  Council  which  plans  and  judges 
the  annual  event. 

*       *       * 

"And  Then  There  Were  Four"  Prize  Safety 
Film  Acquired  for  He-Make  hy  Parthenon 

ir  Remember  the  great  safety  motion  picture 
And  Then  There  Were  Four?  This  classic 
picture  will  be  re-made  this  year  for  a  new 
sponsor  by  Parthenon  Pictures.  Hollywood, 
under  executive  producer  Cap  Palmer  who 
wrote  the  original  version,  James  Stewart's 
famous  narration  track  will  probably  be  re- 
tained in  the  updated  version,  since  Parthenon 
has  bought  the  original  negatives  as  well  as  all 
rights.  And  Then  There  Were  Four  played  to 
millions  of  viewers  in  over  20,000  national 
showings  on  its  initial  release.  5^ 
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BUSINESS  SCREEN   MAGAZINE 


TELL  YOUR  STORY 
EFFECTIVELY-AUTOMATICALLY 

America's  most  popular  audio-visual  sales  and 
training  tools  .  .  .  pictures  and  sound  work 
together  aulomalically  to  present  your,  story 
effectively  for  maximum  impact  and  retention. 


A  most  effective  sales  tool 
.  .  .  this  compact,  light- 
weight, self-contained 
brief  case  type  unit  auto- 
malicatty  presents  .3.5mm 
sound  filmstrips  on  its 
9x7  screen  without  dark- 
ening the  room.  Sets  up, 
ready  for  use,  in  seconds. 


NEW    YORK,    N  F  \\     YORK 


AUTOMATIC 

HIP  TOP 

Sound  Filmslrip  Projector 


MICROMATIC 

Sound  fifmstrip  Projector 


Effectively  presents  your 
training  story  for  max- 
imum retention.  Just  set 
it  up  and  turn  it  on  .  .  . 
use  the  built-in  screen  for 
table-top  training  . . .  also 
projects  brilliantly  onto  a 
large,  conventional  screen 
for  big  classes. 


DuKane 


FOR  COMPLETE  INFORMATION   WRITE  TO 

DUKANE    CORPORATION 

3014   No.  11th  Ave.    -    ST.  CHARLES,  ILLINOIS 
TELEPHONE  3I2-5W-2300 


lVA/y///7A  DAMAGED  FILM? 

"The  Film  Doctors' "  (specialists  in  the 
science  of  film  rejuvenation)  can  restore 
scratched,  brittle,  and  worn  film  at  a 
fraction  of  new  print  costs.  Old.  damaged 
8,  16,  35mm  film  can  be  restored  to  orig- 
inal screening  quality  and  its  life  can  be 
prolonged  indefinitely. 
RAPIDWELD;     restores  damaged  originals,  neg- 

jlivec  and  prints- 
RAPIOTREflT:   completely   protects  and   prolongs 

the   life  of  new  prints  indefinitely. 
RAPID   FILM   SHIPPERS:    vault   storage,    interna- 
tional distribution  and  inspection  facilities. 


For    complete    details    v..,.«. 

*APIO  FILM 
TECHNIQUE.  INC 
3T-Oa  27  ST.,  L.  1.  C.  1,  N.  V. 
STillwall  •-4«00  •  ■*!.  1»40 


(CONTINUED   FROM    THl     I'Kl  (  1  DING    PAGE    35) 

the  United  Nations,  bizarre  coffee  houses  in 
Greenwich  V'iUage  and  quaint  Gramercy  Park. 
The  Gothic  spires  of  St.  Patrick's  Cathedral 
loom  in  classic  contrast  to  gay  Rockefeller 
Plaza  with  its  outdoor  cafes.  New  York.  New 
York  visits  some  of  the  museums  for  which  the 
city  is  famous:  the  majestic  Metropolitan  Mu- 
seum of  Art,  the  Museum  of  Modern  Art. 
noted  for  its  sculpture,  and  the  Guggenheim, 
designed  by  Frank  Lloyd  Wright. 

In  13' 2  minutes.  New  York.  New  York 
uses  34  musical  selections,  matched  to  no  less 
than  226  scenes.  Yet.  the  film  is  not  just  a 
montage  of  the  city,  it  has  a  real  point  of 
\iew  —  that  New  York  is  more  than  the  big 
sights  .md  scenes,  the  stone  and  steel  build- 
ings; it  is  a  hundred  villages  in  one,  a  dozen 
nations,  and  a  place  inhabited  by  very  human 
people,  just  as  in  Omaha. 

All  offices  of  American  Airlines  are  using 
prints  of  A'cir  York,  New  York,  and  both 
Association  Films  and  Modern  Talking  Pic- 
ture Service  are  distributing  it  as  well.  The 
film  seems  slated  for  a  long  and  useful  life 
encouracinc  sacitioners  to  head  for  New  York. 


Holland:  Pr.  II.  ].  Riiniiik.  Dinilor-CUiicrul  joi 
.\rl.s  and  InternulUmul  Cultural  licliitioiis.  Setli- 
crlamls  Mini.sirij  of  Education  (left)  present.'^ 
l.Wmth  Tcchukolor  print  of  "Glii-sx"  to  producer 
Bert  Huan.stra.  The  film  /lo.s  won  16  auards;  was 
ipon.sored  by  the  Leerdam  Royal  ("dassicorks. 

(CONTINUED  FROM  THE  PRECEDING  PAGE  40) 

ments  uses  70  frames  of  live  photography,  car- 
toon and  technical  art  with  some  especially  ef- 
fective close-up  shots  of  the  Appointment  Board 
and  meters  in  action.  The  film  was  produced 
by  Seymour  Zweibel.  directed  by  Susan  Wayne 
—  and  supervised  by  A.  T.  &  T.  ijjj' 
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SOUND  RECORDING 

at  a  reasonable  cost 

High    fidelity    16    or    35.    Quality 

guaranteed.  Complete  studio  and 

laboratory  services.  Color  printing 

and    lacquer   coating. 

ESCAR 

Motion  Picture  Service 

7315   Carnegie   Ave. 
Cleveland  3,  Ohio 


CURE 

TV 

CUT-OFF 


Specially  designed  and  manufac- 
tured for  F  &  B  after  careful  mathe- 
matical computation,  these  TV  cut- 
off mattes  are  ACCURATE. 

Simply  position  one  over  the  ground 
glass  of  your  Moviola  screen  and 
see  at  a  glance  how  the  TV  cut-off 
affects  your  picture. 

Fits  all  Moviolas  (except  Bullseye 
models). 

ALL  SIZES-ONE  PRICE 

$e75 

O  3  for  $15.95 

Please  send  Moviola  ground  glass 
measurements  with  your  order. 

Serving  the  World's  Finest   Film  Makprs 

FLORMA.N'  & 
Bi\.BB,  INC. 

68  West  45th  Street 
N.  Y.  36,  N.  Y.  MU  2-2928 


1 

Film  Executives 

PROFESSIONALIZE 

YOUR  FILM  ROOM 

and    Sove    Money 

1 

1 

m 

1 

Harwolds   precision    outomatic    film   impection 
equipment   is  the  occepted  world  standard   for 
modern   f.lm   libraries— T.V.   stations— or   wher. 
ever  molion  picture  film  is  hondted.     lnspect-0- 
Film   ovfomatically  finds   bfeoks,    fom   sprocket 
holes,  scotch  tape  "splices",  any  cause  of  film 
failure.     Even    those  defects   that   are    virtually 
impossible  to  find  by  hond.    Also  provides  for 
film  cleaning,  conditioning,  timing  ond  edifir^g. 
Stvtn  models  availabi*. 
See  catalog  for  complete  listrng. 

SPLICE-0-FILM                                         V  C  «^V 
For  the  easiest,    strongest     ^^^-^T^      "fe       ' 

onds!  Acturate  to  1     10.000     f^^^'^^^  7^          it. 
Of  an  imti.    Complete  with        ^^^UW  ^^I^K, 
electric  heat  and  automatic     U.      ^^T^W^^^TTl 

scraper.     Used    by   proles-         \     »            ^ --Tllji 

Sionals  everywhere.     Money               N 
back  guarantee.    $175.00.                    V.,^ 

Gef  (he  full  story.     Talk  to  our  engineering  rep- 
resenlatives  and  ^r>fe  for  our  catalog  contain- 
ing    a    complete    line    of    film    room    equipment. 

THE  HARWALD  COMPANY 

1245   CHICAGO  AVE.    ■    EVANSTON,   ILL. 
DAvis   8-7070 
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NATIONAL    DIRECTORY   OF   VISUAL  EDUCATION    DEALERS 


EASTERN  STATES 


•  MASSACHUSETTS  • 

Cinema.    Inc..    234    Clarendon 
St.,  Boston  16. 


•  NEW  YORK  • 

Buchan  Pictures.  122  W.  Chip- 
pewa St.,  Buffalo  2,  N,  Y. 

Crawford.  Immig  and  Landis. 
Inc..  480  Lexington  Avenue, 
New  York  17,  New  York. 

The    Jam    Handy    Organization, 

1775     Broadway,     New     York 
19. 

S.  O.  S.  Photo-Cine  Optics,  Inc., 

602  VV.  52nd  St.,  New  York 
19. 
Training  Films.  Inc..  150  West 
54th  St.,  New  York  19. 

Visual  Sciences,  599BS  Suffern. 

United  World  Films.  Inc.,  1445 
Park  Ave.,  NY  29,  TR  6-5200 


•  PENNSYLVANIA  • 

Appel  Visual  Service.  Inc.,  963 

Liberty  Avenue,  Pittsburgh 
22. 
Audio-Visual    Center    -    Rentals. 
Sales,    Repairs.   27    South    17th 
Street,  Philailelphia  3.  Pa. 
Phone:  LOciist  3-6872. 

Oscar  H.  Hirt.  Inc..  41  N.  11th 
St.,  Philadelphia  7,  WAlnut 
3-0650. 

James  Lett  Company,  221  N.  Sec- 
ond St..  Harrisburs  CEdar 
3-5651. 

J.  P.  Lilley  &  Son.  Inc.,  928  N. 
Third  St.,  Harrisburg. 

The  Jam  Handv  Organization, 

Pittsburgh.    Phone:    ZEnith 
0143. 


SOUTHERN  STATES 


•  GEORGIA  • 

Colonial  Films.  71  Walton  St., 
N.  W.,  JA  .5-5378.  Atlanta. 

United  World  Films.  Inc..  287 
Techwood  Dr.,  NW.,  Atlanta. 


•  LOUISIANA  • 

Delta  Visual  Service,  Inc..  715 

Girod  St..  New  Orleans  12. 
Phone:  JA  5-9061. 


•  MARYLAND  • 

Stark-Films  (Since  1920). 
Howard  and  Centre  Sts., 
Baltimore  1.  LE.  9-3391. 


MIDWESTERN   STATES 


•  ILLINOIS  • 

Robt.    H.    Redfield.   Inc..   1020 
So.  Wabash  Ave.,  Chicago  5. 

The  Jam  Handy  Organization. 

2:30    North    Michigan    .\venue, 

Chicago  1. 
Midwest  Visual  Equipment  Co.. 

3518  W.  Devon  Ave.,  or  27  N. 

Franklin  St..  Chicago. 
United  World  Films.  Inc.,  542 

S.  Dearborn  St.,  Chicago  5. 


•  MICHIGAN  • 

The  Jam  Handv  Organization. 

2821  E.  Grand  Blvd.,  Detroit 
Zone  11. 


•  MISSOURI  • 

Swank's.  Inc.,  621  N.  Skinker 
Blvd.,  St.  Louis  30,  Mo. 


•  OHIO  • 

Academy    Film    Service.    Inc.. 

2100  "Pavne  -Ave..  Cleveland 
14. 

Films  Unlimited  Productions. 
1.37  Park  .\ venue.  Mansfield. 

Fryan  Film  Service,  2929  Pros- 
pect Ave.,  Cleveland  15. 

Sunray  Films,  Inc.,  2005  Chester 
Ave.,  Cleveland  14. 

Twyman  Films.  Inc.,  329  Salem 
Ave.,  Davton. 


LIST   SERVICES   HERE 

Qualified  audio-visual  dealers  are 
listed  in  this  Directory  at  SI. 00  per 
line  per  issue  on  annual  basis  only. 


M.  H.  Martin  Company.  1118 
Lincoln  Wav  E.,  Massillon. 


WESTERN  STATES 


•  CALIFORNIA  • 

LOS  ANGELES  AREA 

Coast    Visual    Education    Co.. 

5620  Hollvwood  Blvd.,  Holly- 
wood 28. 
The  Jam  Handv  Organization, 

305  Taft  Building,  1680  N.  Vine 
St.,  Holly\vood  28. 

Photo  &  Sound  Company.  5515 

Sunset  Blvd.,  Hollywood  28. 

Ralke  Co..  Inc.  A-\'  Center,  849 

North    Hichland   Ave.,   LA  38. 
HO  4-1147. 

S.  O.  S.  Photo-Cine  Optics,  Inc. 

6331  Hollvwood  Blvd.,  Holly- 
wood 28. 

Spindler  &  Sauppe,  2201  Bever- 
Iv  Blvd..  Los  Angeles  57. 
Phone:  DUnkirk  9-1288 

United   World  Films,  Inc.,  7374 
Melrose  Ave.,  Los  Angeles  46 

SAN  FRANCISCO  AREA 

Photo  &  Sound  Company,  116 

Natoma  St.,  San  Francisco  5. 

Westcoast   Films,   255   Minna, 
San  Francisco  3. 


•  COLORADO  • 

Cromars'  (formerly  Audio- 
Visual  Center)  922  Bannock 
Denver  4 


•  OREGON  • 

Moores  .\udio-\isiial  Center, 
1201  S.  \\".  Morrison,  Portland 
■5.  Oregon. 

United  World  Films.  Inc.  5023 
NE  Sandy  Blvd.,  Portland  13 


•  TEXAS  • 

United  World  Films.  Inc.. 

2227  Brvan  St.,  Dallas  1 


•  UTAH  • 

Dcscret  Book  Company.  44  East 
South  Temple  St.  Salt  Lake,  10. 


USE  THIS  DIRECTORY  TO  LOCATE  THE  BEST  IN  EQUIPMENT,  FILMS  AND  PROJECTION 


REFERENCE     SHELF:  | 

Gordon   Enterprises'   Calalop 
Full  of  (Camera  Information 

■  Gordon  Enterprises'  new  ca- 
talog is  128  pages  of  information 
about  motion  picture  and  photo 
instrumentation  equipment.  It  is 
tightly-packed,  carefully  descrip- 
tive and  well-illustrated.  Thorough 
indexing  makes  its  use  fast  and 
easy. 

Sectionalized  for  convenience, 
and  with  separate  pages  for  relat- 
ed accessories,  the  content  covers 
both  silent  and  sound  35mm  and 
16mm  cameras,  tripods,  heads, 
dollies  and  cranes,  photo  meters. 

In  the  lens  section,  five  pages 
of  charts  list  over  7.300  lens  and 
camera  combinations  to  provide 
an  invaluable  guide  to  the  cine- 
matographer.  All  other  phases  of 
equipment  are  covered. 

Gordon  engages  in  engineering 
and  manufacturing  and  distributing 
products  of  other  companies.  Its 
sales,  rental  and  service  operations 
are  on  a  world-wide  basis.  Serious 
equipment-users  may  obtain  a  copy 
by  writing  on  company  letterhead 
to  K.  P.  Knipe  at  Gordon  Enter- 
prises. 5362  N.  Cahuenga  Blvd.. 
North  Hollywood,  Calif.'  ij 

*  =:=         * 

A-\    Caltulalor  Is  Offered 

"  Filmack  Studios  has  a  suppl\ 
of  their  .Audio-Visual  Calculator'- 
This  working  chart  is  a  tool  that 
contains  such  useful  data  as  a  tim- 
ing-footage-word allowance  scale 
(mighty  useful  for  creative  and 
copy  people  ) ;  production  specific- 
ations for  slides  and  slidefilms  (an 
aid  for  production  men  ) ;  a  35mm 
slidefilm  footage  computer;  and 
other  data  helpful  to  those  con- 
nected with  planning  and  produc- 
tion of  audio-visual  material.  The 
Calculators  are  available  on  letter- 
head requests  from  Filmack  Stu- 
dios. 1335  S.  Wabash  Avenue. 
Chicago   5,   Illinois.  y 

*  *  :? 

I  Sl)\  Sloi'k  Footage  Catalog 

.A  new  stock  footage  catalog  of 
agricultural  scenes  has  been  issued 
by  the  U.  S.  Department  of  Agri- 
culture Motion  Picture  Service 
Stock  Film  Library.  Copies  are 
available  to  producers  of  TV.  non- 
theatrical  and  university  films.  For 
the  catalog,  write  to  USD.A  Office 

of  Information,  Washington.  DC. 
^t       *       * 

Two  Useful  Film  Guides 

"77  Two  very  useful  guides  to  films 
(for  free  loan  and  rental)  are 
"The  Sales  Managers'  Film  Guide" 
and  "The  Management  Film 
Guide"  available  from  Business 
Screen  at  50c  each.  Q 
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•A*  This  reader's  reference  guide  covers  motion  picture  and  slidefilm 
programs  reviewed  in  Volume  Twenty-Three.  1962  issues  of  Business 
Screen.  The  issue  number  and  page  on  which  a  case  history  or  feature 
article  appeared  are  shown  for  each  of  the  sponsors  and  film  titles 
below.  Sound  slidefilnis  are  indicated  by  "ssf."  following  liilc. 

SPONSOR 


ABC    Inteniational 

Aetna   Lift-   Affiliated   Companies 
Air    Transport    Association 
Alitalia    Airlines 
American  Airlines 

American    Airlines;    United 

Aircraft  Corporation 
American  Cancer  Society 
American  Crayon  Company 
Americaii   Cyanamid   ("ompany 
American  Cyanamid   Ledcrle 
American  Dairj-  Association 
American    Dental    Association 
American   Machine   & 

Foundry   Company 
American  Mfdical  Association 


American  Mutual  Iaa})ility 

Insurance  Company 
American    Oil    Company 

American    Red    Cross 

American    Telephone    &    Tele- 
graph   Company 
(also   see    Bell    System) 

Aimour  and  Company 

Associated  Business  Pub- 
lications 

Association  of  National 
Advertisers 

Atomic   Energy   Commission 

Atomic  Energy  of  Canada 


Baker  Perkins  Jaxons  Ltd. 
Baskin-Kobbins 
Bausch   &   Lomb.   Inc. 
Bell    Ti-iephone    System 
.il-H   stH>    AT&T  I 


Better  Business  Bureaus,  Inc. 

Boeing  Company 

Bonanza  Air  Linrs 

British  Petroleum 

Bucyrus-Erie  Company 

Bureau   of   Advertising, 

American   Newspaper   Pub- 
lishers Association 

Bureau  of  National  .\ffairs, 
Incorporated 

Butler    Manufacturing    Co. 


Cana<iian   Dept.  of  Mines 
Campbell  Soup  Company 
Carbonmdum  Company 


Centurv    Record   Mfg.   Co. 
Chase  Manhattan  Bank 
Coca-Cola  Company.  The 
Committee  on  Tool  Producers, 

American    Iron   &   Steel 

Institute 
Consolidated  Natural  Gas 

System 
Convair-vVstronautics,  div. 

of   General  Dynamics 
Copley    Newspapers 
Council  of  CaUf.  Growers 
Crown  Zellerbach  Canada 

Limited 
Curtis   Publishing   Corp. 


De\'lieg    Machine   Company 


FILM  TITLE                     Issue  No. 

Page 

-A- 

ABC  Worldcision  —  Your 

Passport  to  the  Future 

7 

30 

Fun's    Fathoms    .  .  . 

5 

40 

Mr.   Withers  Stops  tite  Clock 

6 

6 

First    Impressions 

2 

52 

Flight  Operations:   Untitled 

and    Mexico    Impressions 

8 

35 

The   707   Astrojet 

2 

41 

Breast  Self -Examination 

6 

33 

The  Purple  Turtle 

2 

41 

Modern    Mosquito    Control 

3 

42 

Read  My  Ann 

8 

58 

The  Time  of  Our  Lives 

8 

51 

Laurie    Learns    a    Secret 

1 

86 

The  Magic  Hands  of  AMF 

1 

87 

I  Am   a  Doctor 

1 

86 

The  Return  of  Horsehide 

Hooper 

S 

46 

Protection    for    People 

8 

51 

Happy  Holidays  .  .  .  In  the  Land 

2 

47 

of  Lincoln;  To  Your  Health 

3 

54 

Ice  Rescue;  Tornado  Disaster 

6 

41 

Action 

3 

53 

Anatomy  of  An  Accident 

1 

86 

An  Answer  for  Linda 

1 

8S 

The  Role  of  Nursing  in 

Infection    Control 

2 

43 

Action    By    Plan 

3 

43 

This    Is    Advertising 

1 

74 

Atoms  for   Peace 

3 

23 

Radiation 

8 

52 

-B- 

Setting  the   Pace 

8 

46 

Welcome   Aboard 

3 

56 

For  Eyes  to  See 

2 

52 

About  Time;  Short  Term  Visual 

1 

63 

Menutnj;  Domain  ami  Hysteresis 

1 

fiS 

in  Ferromagnetic  Materials 

TASI,  the  Time  Machine;  Wire 

(i 

36 

for  Sound;  Krystallos 

Her    City 

7 

31 

Too   Good   To   Be   True 

1 

188 

}i)iiT]iey  to  the  Stars 

1 

87 

Bonanzaland 

8 

40 

Cattle    Carriers 

4 

19 

Safet>    Fihn  Series:   Campaign 

8 

43 

Setvs-paper 

5 

40 

Cash    on    the    Barrel   Head 

1 

46 

Shipping  Containers  on  Wheels 

1 

193 

-c- 

Wition    Ruilders 

3 

54 

The    Ballitd   of    Soup    dit    Jiitir 

S 

40 

The  Wulcr  View 

8 

48 

Introduction  to  Analog  Computers; 

BattooU'Eorne  Radiation  Spectro- 

meter; XeF-i 

8 

50 

Sounds  of  Yoitr  Century,  ssf. 

4 

49 

Window    on   the    World 

8 

36 

Pitchinff 

4 

48 

Made  to  Make   It 

7 

58 

This  Wonderful  Age 

3 

38 

Locked  On 

1 

88 

What  Greater  Challenge 

3 

45 

Horizon 

8 

28 

Canadian   Portrait 

7 

52 

The  Egg  and  You 

—  D  — 

A  Visit  to  Fair  Street 


SPONSOR 
Dodge    Div.,    Chrysler   Corp. 
Dow    Coming    Corp<iration 
E.  I.  DuPont  de  Nemours 
&    Compan> ,    Inc. 


Eastman  C:heniical  Products, 

Incorporated 
Eastman    Kodak    Company 

Eddy  Company,  The  E.  B. 
Educational  Testing  Se^^'ice 
Electric  Oiuncil  of  New- 
England 
Elektra    Film    Studios 
European  Economic  Community 


Family    Circle    Magazine 
Farley's    Infant   Foods,   Ltd. 
Farm  Journal,  The 
Federal    .\viation    .Agency 

Fiat   of   Italy 

Firestone  Tire  &  Rubber  Co. 

Ford   .Motor  Company 


Forest  Industries  of  Washington 
Formica   Corporation 
Fortune    Magazino 

General  Dynamics/Pomona 
General   Motors  Corporation 


Hawaii  Visitors  Bureau 

liealth   Insurance  Institute 
H.  J.  Heinz  Company 
Hercules    Powder   Company 
Hitachi,   Ltd. 

Household  Finance  Clorp. 


Ideal   Tov   Corporation 

Industrial  Education  Film 

Librar\- 

Illinois  Bar  Association 

Ilhnois  Bell  Telephone 

Institute  of  Insurance   Marketing 

Southern  Methodist   University 

Institute    of  Life    Insurance 

Insurance  Information  Office 

of   Connecticut 
Internal    Revenue   Service 
Int'I  .Association  of  Blue 

Print  and  .■Vllied  Indus. 
International    Business 

Machines    Corp. 
International  Flower  Show 
International    Paper   Co. 
International  Pipe  and 

Ceramics  Corporation 
International    Shoe   Company 
Inter    Varsity    Christian 

Fellowship 


Johnson  &  Johnson 

Jones    &    Laughlin    Steel    Corp. 


Kentucky    Dept.    of   Public 

Information 
Kentucky    Division    of   Industrial 

Promotion 


Langston  Co.,  The  Samuel  M. 
Lever  Brothers  Company 
Lockheed-California     Co. 


Masonite  Corporation,  The 
McGraw-Hill   Book   Company 

McGraw-Hill  Publishing 

Company,    Inc. 
Miller    Brewing    Company 


TITLE  Issue  No. 

Wheel  of  Dodge  1 

Modem   Living  With  Silicones  4 
Uretluine  Foam-.   The  Heart  of 

Comfort  3 
Unseen  Harvesters  1 
Unique    Snun    Silent   Sales   Train- 
ing Series  for  Retailers  8 

-E- 

Eastman  910  Adhesive  I 

Camera  in   Thailand 
Focus  on   Fitness 
Quality  of  a  Sation 
Facing  the  Test 
Cause  Undetemuned 

Genesis 
Europa 

—  F  — 

The  Good  OV  Days 

To  Janet  A   Son 

The  Sature  of  Thin-is 

Flight 

One  Eye  on  the  Instruments 

Italia 

He  Didn't  Have  Time 

The  Lively  Ones 

Salesmanship  —   A  Rewarding 

Career 
A   Tale  of  Two  Planets 
Adventures  In  Home  Decor 
The  Computer  Comes  to  Marketing 

-G- 

The  Casa  Colina  Story 
Guardian  Ataintenance   Works 

Both  Ways 
We  Drivers 

The  Safest  Township  Anywhrre. 

—  H  — 

Hawaii   Was  Sever  Easier 

to  Sell 
Dialogue  With  Life 
Focus  on   Food 
Out  of  This  World 
Happy  Children  of  Japan 
Your  World  and  Money 

—  I  — 

Si,   Amigos.   There   Is   a   Santa 

Claus  5 
10   Steps    to   Increased   Reading 

Capacity,    ssf.  2 

A  Stitch  in  Time  I 

AppoiiUment  with  Tomorrow  3 

Human  Life  Values  1 


Page 
86 
4S 

41 
87 

33 


4 

33 

2 

52 

o 

43 

6 

38 
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86 

4 

24 

6 

12 

6 

53 

6 

29 

6 

34 

3 

21 

8 

37 

6 

30 

I 

87 

2 

37 

1 

90 

1 

88 

1 

70 

1 

90 

The   Institute  Story   . 
Earth  Report 


.  a  Down  to 


Now  Yott  See  It  1 

Since  the  Beginning  of  Time  1 

Blue    Print    for    Action  8 

The  Qtiestion  Tree  1 

Flowers    in   Wonderland  8 

Profits  in  the  Bag  1 

100  Miles  to  Atoka  8 

The  Story  of  Children's  Shoes,  ssf.  I 

Inter  Varsity  On  Campus  3 

-J- 

Take  Time  for  lour  Teeth  I 

Steel    by    Stopwatch  6 

-K- 

Vacation   Wonderland;    The   Sun 

Shines  Bright;  Lure  of  Fishing  2 

Invitation  to  Kentucky  2 

—  L  — 

The  Langston  Die-Cutting  Story  5 

Million  Dollar  Merchandising  1 

Tlie  Data  Seekers  2 

—  M  — 

The  Incredible  Shrinking  House  3 
A    Tour   of   the    White    House    with 

Mrs.    John    F.    Kennedy  3 

How  To  Cut  Your  Reading  Time  2 

1961  Pro  Football  Review  2 
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33 
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SPONSOR 


National  Aeronautical  & 
Space    Administration 

National    Bureau    of    Stan- 
dards 

National    Council    of    Churches 

of   Christ 
National    Council    of    the 

Episcopal    Church 
National   Education  Assn. 
National  Film  Board  of 

Canada 
National  Machine  Tool 

Builders    Association 
National   Science   Foundation 
National  Tuberculosis  Assn. 
National  Vitamin  Foundation 
National    Women's    Christian 

Temperance    Union 
New   England   Mutual  Life 

Insurance    Company 
New  York   Dept.   of  Sanitation 
New  York  Stock  Exchange 
New   York  Telephone  Co. 
New    York    World's    Fair 

1964-65 
North    Dakota    Wheat 

Commission 


Ohio    Oil    Company 

Ohio  Valley  Water  Sanita- 
tion Commission 

Organization  for  Economic 
Co-Operation    6c.    De velopm  ent 

Orleans,   Sam,   &   Associates 

Panama  Canal  Company,  The 
Pan  American  World  Airways 

Paramount  Pictures 
Peace  Corps,  The 
Phelps    Dodge    Corporation 
Phillips  Petroleum   Co. 

Pittsburgh  Plate  Glass  Co. 
Planned   Parenthood  Fed- 
eration  of  America 


Radio    Corporation    of 

.America 
Remington  Rand  Division 

of  Sperr>    Rand  Corp. 
Renault,   Incorporated 
Rockefeller   Foundation,    The 
Rocketdyne  Division  of 

North    American    Aviation 

Corporation;  and  IBM 
Roundtable  Productions 
Royal  McBee  Corporation 


Sandhill  Cattle  Association 

Sanforized   Division   of 

Cluett,  Peabody  &  Co;  and 
Boys'  Apparel  &  Accessor- 
ies   Mfgr's    Association 

Saturn  Productions,  Inc. 

Schering  Corporation 


Schlumberger,   Limited 
Sears,    Roebuck   &   Company 

Shatterproof   Glass   Corp. 
Shell   Oil   Company 
Smith,  Kline  &  French    . 

Laboratories;  and  A  M  A 
Social  Security  .Administra- 
tion 
Southern  Gas  Association 
Standard  Oil   of   California 


Strauss,  Henr>",  &  Co.,  Inc. 
Swedish   Film   Center 
Swedish  Institute,  The 


TITLE 

—  N  — 

Tlw   Echo   A-12    Vertical   Tests 
The  Mastery  of  Space 
Your   Share   in  Space 
Dental   Roentgetiographic    Film 

Characteristics   and   Use   in 

Radiation  Hygiene 
Moment  to  Act 

The   Refugee    Story 

Emma  Belle  Sweet 
Poisons,    Pests    and    People 

One  Hoe  for  Kalaho 

Experiment    in   Progress 
Anatomy  of  a  Disease 
Vitamins  and  Your  Health 
Theobald  Faces  the  Facts 

Assignment  America 

Have  Litter,  Will  Travel 

The  Lady  and  the  Stock  Exchange  8 

All   About   Sew   York 

Preview,    Sew    York    World's 

Fair  1964-65 
Durum   —  the   Standard  of  Quality   3 


—  o 


Issue    No. 

Page 

s           6 

33 

2 

11 

6 

j: 

36 

2 

52 

1 

76 

7 

22 

5 

16 

7 

58 

1 

S8 

6 

34 

5 

57 

2 

42 

1 

86 

4 

8 

3 

12 

ange  S 

39 

1 

87 

7 

6 

talitij   3 

20 

Libya  Ahead 

1 

90 

Crisis  on  the  Kanawha 

1 

22 

Sardinian   Project 

6 

33 

The  Sixth  Wheel 

3 

52 

-P- 

The   Panama    Canal 

D 

39 

Strangers  In  Paradise 

O 

41 

Don't  Hesitate  to  Ask 

S 

37 

The   Journey 

6 

36 

The   Peace   Corps 

8 

26 

Copper  -  The  Oldest  Metal 

4 

35 

People   Afloat 

3 

22 

If  You  Ask  Me 

1 

86 

An    Architect   At   Work 

6 

117 

The    Costly    Crowd 

4 

44 

Fair  Chance 

4 

44 

-R- 

Tirus  —  Weather  Satellite 

1 

88 

The  Remarkable  Remiugtom,  ssf. 

1 

196 

Prospectmg  By  Phone,   ssf. 

3 

34 

Harvest 

5 

39 

Data  Processing  at  Rocketdyne 


Overcoming  Resistance  to  Change  1 

What  Makes  A  Woman  1 

-s- 

God's    Own    Cow    Country  5 

There   Is   Nothing   Like   a    Boy  3 


Don    Carter    Bowling    Tips 

Aryteuoidectomy  for  Cricoary- 
tenoid   Arthritis 

Mcdifihn  Report  TV 

So    Man    Is   a    Stranger 

Veterinary    Experience    tvith 
Griseofulvin 

Search    Into    Darkness 

Batting   icith    Ted   Williams 

LaiLtt    Beautiful 

Instirance  Gets  A  Break 

Tup  of  a  Continent 

M.  D.  USA 

The  Social  Security  Story 

A  Sew   Look  at  Schools 

Make   Incentive   Pay;   Open   Yoitr 
Eyes    to    Profit;    There's    So 
Business   Like  More   Business 

More    Tluin    Words 

Souvenirs  From  Sweden 

Education,  Life  in  Sweden   (3) 


SPONSOR 


Texaco    Incorporated 
Texas    Insurance    Advisory 

Association 
Trailways   Eastern   Group 

Trans   World   Airlines 

Union    Carbide 

Union   Carbide    Int'l   Corp. 

United    Airlines 

United  Church  of  Christ 

United    Giver's    Fund    of 

Washington 
United  States  Air  Force 

United  States  Brewers  .Assn. 
United   States   Dept.   of 
Defense 

United   States   Office  of 

Education 
United  States  Dept.  of 

Health,    Education    & 

Welfare 
United  States  Information 

.Agency 
United    States    Public 

Health    Service 
U.S.  Rubber  Company, 

Naugatuck  Chemical  Div. 
United  States  Steel 

Vidmar,  Incorporated 
Volkswagen  of  America,  Inc. 

Wallace  Laboratories,  a  div. 

of  Carter  Products,  Inc. 
Washington    Gas    Light    Co. 
Welfare    Planning    Council, 

Los  Angeles  Region 
Western  Electric  Co. 

Yawata  Iron  &  Steel  Company 
Yosemite  Park  &  Curry  Co. 


Page 
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92 


46 
56 


1 

66 

8 

52 

4 

44 
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27 

4 

35 

1 

62 
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58 

4 

48 

1 

78 

2 

53 

3 

24 

1 

87 

3 

54 

1 

88 

7 

16 

8 

61 

Are  We  Kidding  Ourselves? 

7 

51 

Texas  Town  Inspection 

1 

62 

Willie    What's-the-use    Takes 

A   Trip 

3 

24 

Superjet  to  Europe 

6 

42 

-u- 

Method  for  MtTacles 

6 

54 

The    World   of   Seiin 

4 

34 

Office   in   the  Sky 

1 

86 

Tomorroa? 

3 

55 

Angeh  In  Disguise 

7 

24 

Breaking  the   Language   Barrier 

2 

24 

Catch  a  Falling  Star 

8 

22 

Brctier's   Heritage 

2 

50 

The  Eagle's  Talon 

1 

44 

Protection  Factor  10(1 

3 

20 

The  Road  to  the  Wall 

5 

24 

A  Probing  Mind 

2 

26 

To  Live  Again 


Progress  for  Freedom 

Progress  of  the  American  Segro 

Working  Together 

Case   of   the   Fantastic    Plastic 

Pithole,    USA 

V  —  W  —  Y  — 

Efficient  Industrial  Storage 

A  Time  Like  This 

The  Right   Hand   of  Plentu 

CAPLA 

Pipeline    to    Tomorrow- 
Design   for   Action,    ssf. 

A  Voice  for  Mercury 
Tyranny    of    Large    Sumbers 
Creation  of  Sew  Wealth 
Yosemite  Is  My  Home 


5 

57 

6 

34 

3 

54 

8 

52 

3 

37 

7 

52 

3 

52 

8 

36 

2 

43 

5 

48 

1 

196 

1 

86 

8 

59 

3 

34 

4 

45 

Vi  akff ieUI    Fisheries    Film 
Portrays  Alaska  Crab  Catch 


Adaq,  King  of  Alaskan  Seas,  28 

minutes,  sound,  color,  sponsored 
by  Wakefield  Fisheries. 
i-t  A  saga  of  seafaring  pioneers  on 
the  west  coast  of  Alaska  is  chroni- 
cled in  this  film  produced  for 
Wakefield  Fisheries,  catcher  and 
packer  of  Alaska  king  crab. 

Lowell  Thomas.  Jr.,  himself  a 
resident  of  the  49th  state,  narrates 
the  film.  Depicted  is  the  work  of 
men  in  small  boats  who  fight  vi- 
cious seas  to  catch  the  king  crab 
in  Alaska's  only  year-round  fish- 
ery. The  film  also  reports  on  life 
in  the  Aleutian  fringes  of  Alaska 
separated  from  Siberia  less  by  cul- 
ture than  by  a  few  miles  of  cold 
sea.  The  camera  witnesses  a  Rus- 
sian Orthodox  wedding,  visits 
schools  and  homes  in  the  Kodiak 
area.  Ancient  music  of  the  Aleut 
people  serves  as  background  for 
the  commentary. 

The  film  also  takes  the  viewer 
aboard  the  processing  vessel,  where 
the  giant  king  crabs  —  some  six 
feet  from  claw  to  claw  —  are 
processed  and  frozen. 

Available  for  showing  to  civic, 
social  and  youth  groups  from 
Wakefield    Fisheries,     Inc.,     Port 


Wakefield,  Alaska;  from  Modern 
Talking  Picture  Service,  Inc.,  3 
East  45th  Street,  New  York  22, 
N.  Y.,  or  any  of  the  30  Modern 
Film  Libraries  located  in  principal 
cities  throughout  the  United 
States.  ^ 


Space  Guidance  Film  Tells 
About  Stabilizing  Gyro 


The  .\B-3  Gas  Bearing  Stabilizing 
Gyro,  two  training  films,  16mm 
color,  sponsored  by  the  Eclipse- 
Pioneer  division  of  the  Bendix 
Corporation. 

■:'-  This  all-important  gyro,  which 
is  the  title  and  main  subject  of  the 
film,  is  used  as  a  sensing  element 
in  rocket  and  space  vehicle  flight 
guidance  systems. 

Bendi.x  sponsored  the  films  for 
the  George  C.  Marshall  Space 
Flight  Center  of  the  National  Aero- 
nautics and  Space  Administration. 
There  is  a  10' 2  minute  version  lo 
be  used  by  NASA  and  a  14  min- 
ute version  for  Bendix's  Eclipse- 
Pioneer  division. 

Produced  by  Victor  Kayfetz 
Productions,  the  films  deal  with 
the  manufacture,  assembly,  testing 
and  operation  of  a  key  component 
in  systems  that  guide  space  vehi- 
cles and  missiles  to  their  targets. 


l^-. 


in  the  east . . .  it's 

MOVIELAB 


P?;-»^» 


MB 

•1 

[i 

i 

1 

1 

I 


^J0!SS^ 

MOVIELAB    FILM    LABORATORIES 

MOVIELAB   BUILDING,  619  W.  54th  ST. 
NEW  YORK   19,  N.  Y.    JUDSON   60360 


^developing  color  negatives  •  additive  color  printing  •  reduction  printing  including  A  &  B  color 
slide  film  processing  •  blowups  •  internegatives  •  Kodachrome  scene-to-scene  color  balanced 
printing  •  Ektachrome  developing  and  printing  •  registration  printing  •  plus  complete  black  and 
white  facilities  including  cutting  rooms,  storage  rooms  and  the  finest  screening  facilities  in  the  east. 
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WHEN  THE  COCA-COLA  COMPANY  WANTED  A  MOVIE  DATE  WITH  TEEN-AGERS? 

It's  a  ticklish  task  to  both  educate  and  entertain  an  audience  at 
the  same  time.  Especially  a  young  audience.  Too  much  entertainment  and  they  might 
miss  the  point.  Too  much  education  and  you  run  the  risk  of  having  them  mentally  turn 
you  off.  That's  why  The  Coca-Cola  Company  called  us  in  when  they  wanted  to  film  "The 
Prom  — It's  a  Pleasure."  depicting  the  proper  ways  to  handle  the  various  social  situa- 
tions that  arise  during  a  high  school  prom.  We  had  made  similar  types  of  films  for 
them  before  that  proved  to  be  quite  successful.  In  their  new  film,  the  accent's  on  the 
prom  with  just  the  right  amount  of  product  promotion  mixed  in.  To  date,  it's  been  shown 
in  hundreds  of  high  schools  across  the  country.  And  requests  keep  pouring  in.  This 
same  kind  of  professional  help  with  your  sales  promotion  problems,  whatever  they  may 
be.  is  yours  for  the  asking   from  .  .  .     THE  JAM   HANDY  ORGANIZATION 
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THE    INTERNATIONAL    JOURNAL    OF    AUDIO    &    VISUAL    COMMUNICATION 
NUMBER    THREE  •  VOLUME    TWENTY-FOUR  •  1963  •   PRICE    FIFTY    CENTS 


THE  CASE  FOR 
SPONSORED  FILMS: 


Arthur  R    Railton,  Public  Relations  Manager,  Volkswagen  of  America,  Inc. 


Volkswagen  Drives  a  Bargain... 

(why  VW  sponsors  6  motion  pictures) 


"Our  film  program  is  a  vital  link  in  our  communication  chain.  We 
have  two  basic  stories  to  get  over  to  the  American  public,  and  we 
consider  films  the  perfect  vehicle  for  delivering  them  subtly  yet 
forcefully,   pleasantly  but  with  effective  long-range  impact. 

When  the  first  two  Volkswagens  were  registered  here  in  1949  our 
particular  type  of  automobile  was  unknown  to  the  motorists  of 
America.  Automobiles  were  big  and  changed  style  by  the  year.  A 
new  car  was  a  status  symbol.  In  the  face  of  this  trend,  we  had  to 
sell  the  concepts  of  economy  and  unchanging  basic  design.  Motion 
pictures  have  helped  materially  toward  our  achievement  of  this  goal. 

The  second  and  more  important  aspect  of  our  story  is  that 
international  trade  is  a  healthy  thing  for  the  importer,  the  exporter 
and  their  respective  countries,  both  economically  and  for  the 
contribution  such  trade  makes  toward  international  peace  and 
understanding. 

The  excellent  acceptance  of  our  motion  pictures  by  audience 
groups  all  over  the  world— in  community  groups,  schools,  on  tele 
vision  and  in  theaters— is  a  tribute  to  the  skillful  interpretation  of 
our  point  of  view  by  our  film  makers  and  of  course  to  the  wide 
distribution  they've  had.  The  results  are  good  and  in  terms  of  their 
worth  to  us,  reasonable  in  cost." 


Partners  in  Success:  Volkswagen  of  America.  Inc.,  working  with 
Marathon  International  Productions,  Inc.,  and  Modern,  has  achieved 
these  impressive  results  in  the  United  States: 

Community  Audiences 

"Five  Miles  West" 
"The  Give  and  Take" 
"Four  Seasons  of  Austria" 
"Wolfsburg  221" 
"A  Time  Like  This"  (New) 
"The  Right  Hand 
of  Plenty"  (New) 

Television 

'The  Give  and  Take" 
"A  Time  Like  This"  (New) 


27,048  showings 

15,728  showings 

4,893  showings 

3,047  showings 

870  showings 

337  showings 


1,023  telecasts 
42  telecasts 


1,195,955  viewers 

618,557  viewers 

235,339  viewers 

120,706  viewers 

34,423  viewers 

74,764  viewers 


32,386,000  viewers 
1,460,000  viewers 
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talking  picture  service,  inc. 


MAIN  OFFICE-3  East  54th  Street,  New  York  22,  N.  Y. 


CHICAGO 
Prudential  Plaza 


Dela 
LOS  ANGELES 
1717  N.  Highland  Ave.- 
NEW  YORK 
3  East  54th  Street-Plaza  8-2900 


SALES  OFFICES: 

SAN  FRANCISCO 


444  Market  Street-Yukon  2-9414 
TORONTO 
Hollywood  2-2201     140  Merton  Street— Hudson  5-4419 
WASHINGTON 
1710  H  St.,  N.W.-Sterling  3-3377 


FILM  LIBRARIES: 

Anchorage  "  Atlanta  •  Boston  •  Buffalo  ■  Cedar  Rapids  "  Charlotte  •  Chicago 
■Cincinnati  ■  Cleveland  ■  Dallas  ■  Denver  ■  Detroit  •  Harrisburg  •  Honolulu 
•  Houston  "  Indianapolis  ■  Kansas  City  ■  Los  Angeles  "  Memphis  •  Milwaukee 
»  Minneapolis  "  New  Orleans  ■  New  York  Metropolitan  Area  (N.  Y.  and 
Summit,  N.J.)  •  Omaha  "  Philadelphia  •  Pittsburgh  ■  St.  Louis  •  San  Francisco 
■  Seattle  ■  Washington  ■  and  Toronto,  Canada 
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lONWIDE  INSURAN 

,...  the  notion  picture 

THE  WARNING  BELL 

'  Acconoto  Hiemsr  «o»o»s  i»  i 
1  emenAL  fiiio  rot  toitriiHT. 
I  fn»s  on  stfiri  moouceo  on 
'  ULl»3£0   If  '»«»• 


Strikes  at  the  heart  of  the  safety 
concept  by  concentrating  on  the 
problem  of  individual  motivation. 

******** 

Program  materials  available  to  make  maximum  use  of 
"The  Warning  Bell"  include: 
ANNOUNCEMENT  POSTERS  -  MEETING  GUIDES 
ACTION  SUMMARY  BOOKLETS 

For  preview  and/ or  purchase  of  "The  Warning  Bell" 
send  the  following  form  to  the  Public  Relations  De- 
partment, Wilding  Inc.,  1345  Argyle  St.,  Chicago  40, 
Illinois 


Please  send  me 16mm  prints  of  "The  Warning 

Bell,"  30  minute  version,  and/or prints  of  the 

27' 2  minute  TV  version,  both  versions  at  $125  each  print. 

Silent  credit  trailers  are  available    W  $20  for  the  first  trailer, 
$5  each  additional.  Please  submit  correct  copy. 

rj   please  send  a  print  lor  preview  purposes  only. 
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This  35mm  motion  picture  camera  was  literally 
born  a  classic.  Not  through  appearance  alone 
...but  through  function  and  performance!  The  very 
first  Arriflex  35s,  built  m  1938,  gave  filmmakers  un- 
precedented versatility,  operating  ease,  technical  ca- 
pabilities, and  money-saving  advantages . . .  through 
a  completely  original  optical  system  designed  around 
a  mirror-reflex  shutter.  One  of  the  few  genuine  inno- 
vations in  cine  camera  engineering  since  the  days 
of  Lumiere.  Friese-Greene,  and  Edison  .  .  .  the  mirror-reflex  shut- 
ter is  today's  most  desired  and  most  imitated  motion  picture 


a  classic 

in  its 
own 

time! 


camera  feature.  It  provides  continuous  through- 
the-Iens  viewing  while  filming  .  .  .  eliminates 
parallax!  And  it  all  but  antiquates  an  assortment 
of  finder  correcting  gear  most  other  cameras  still 
require.  Wherever  film  releases  must  meet  the 
highest  standards  of  theater-quality.  Arriflex  35s 
are  chosen.  They're  lightweight,  so  they  make  ex- 
cellent newsreel  and  location  cameras:  rugged, 
so  they  can  take  extremes  of  climate:  dependably 
precise  under  all  conditions  .  .  .  ideally  suited  for  every  assign- 
ment from   missile  tracking  to  full-scale  studio   productions! 


Write  today  for  complete  literature 


INCOMPARABLE  VERSATILITY!  The  Arriflex  35  is  shown:  as  a  hand  camera  Heft),  with  400-foot  magazine, 
matte  box.  and  16  volt  variable  speed  DC  motor;  and  as  3  studio  sound  camera,  fully  blimped  with  400-foot 
magazine  (center);  and  with  1,000-foot  blimp  (right). 
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Preface  to  Features  of  the  Month 

■'>  The  results  of  three  national  awards 
programs,  of  which  the  National  Safety 
Contest  selections  are  most  noteworthy, 
are  featured  in  this  issue,  beginning  on 
page  33.  Our  editorial  opinion  of  this 
awards  business  is  expressed  in  that  col- 
umn on  page  eight. 

Keeping  up  with  progress  of  the  New 
York  World's  Fair  is  Bob  Seymour's  as- 
signment (see  page  20).  It  appears  that 
a  number  of  Fair  exhibitors  will  be  us- 
ing films;  many  plan  elaborate  theatres. 

Featured  articles  describe  some  cur- 
rent and  outstanding  new  films  for  gov- 
ernment, industry  and  for  public  show- 
ing by  their  producers.  The  widening  ap- 
plication of  8mm  sound,  via  those  handy 
repeater  projectors,  is  reported  on  page 
37.  closely  followed  by  reviews  of  the 
light-hearted  hut  weil-iwinted  training 
film  on  Ford  truck  selling  and  a  useful 
sound  filmstrip  on  estate  planning. 

The  sports-minded  reader  will  find 
good  film  fare  on  page  42;  those  inter- 
ested in  police  and  law  enforcement  ma- 
terial should  check  pages  48  and  54  to 
get  useful  data  on  these  applications. 

Our  correspondents.  Mary  Hoyt  in  the 
nation's  capital  and  Peter  Rigg.  out  of 
London,  give  you  the  latest  in  film  news 
from  those  far-flung  centers.  All  told, 
this  is  a  well-filled  issue  with  plenty  of 
useful  fare  for  our  reader  familv.         B" 
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RIGHT  off  the  reel,  and  through  the  lens  . . . 
...  to  the  audience  you  want  to  reach: 

That's  the  way  to  tell  your  story,  just  as 
these  companies  are  doing  the  job  today. 
Whether  it's  a  simple  flip  chart,  a  set  of 
color  slides,  o  sound  slide  film,  a  f ilmagraph, 
a  motion  picture,  or  a  complete  convention 
using  all  of  these  audio-visual  techniques, 
and  more... whatever  the  medium... when 
your  production  comes  off  a  VISUALSCOPE 

'"'•••         ...IT  IS  RIGHT! 
VISUALSCOPE  INCORPORATED,  1 03  PARK  AVE. 
NEW   YORK    17,   NEW   YORK,   MU   3-3S13 


STANDARDS  IN  AWARDS 

We  Need  Fewer  Contests  and  More  Qiuility 

HPhe  Season's  Crop  of  film  awards  has  beer 
-^  pretty  well  harvested.  All  that  remains  b\" 
the  time  this  issue  reaches  our  most  distani 
subscriber  abroad  are  the  traditional  Colum- 
bus (Ohio)  Film  Festival  of  September.  Sar 
Francisco's  Festival,  with  its  "Film  as  Commu- 
nication" section  at  the  end  of  October  and. 
of  greatest  significance,  the  Fourth  Interna- 
tional Industrial  Film  Festival  opening  in  Ma- 
drid. Spain  in  mid-October. 

This  latter  event,  in  which  the  Confedera- 
tions of  European  Industry  join  with  our  own 
National  Association  of  Manufacturers  in 
putting  their  best  in  competition,  will  bring  tc 
Madrid  leading  figures  from  all  of  Western 
Europe  and,  we  hope,  a  sizeable  and  knm- 
ledgeuhle  delegation  from  the  U.  S.  A.  Fo: 
U.  S.  participation  at  the  Third  International  in 
West  Berlin  last  fall  left  much  to  be  desired. 

If  you  can  make  arrangements,  go  to  Madrid 
and  see  the  kind  of  exhibition  we  sorely  need 
right  here  at  home.  You'll  also  see  the  best 
of  Europe's  imaginative  film-making  for  in- 
dustry and.  if  the  N.AM  Committee  handling 
U.  S.  selections  does  a  good  job.  the  best  oi 
Americii's  business  fdmi  as  well. 

Safety  .Awards  Program  Sets  a  Standard 

Do  we  have  a  standard  for  this  sort  of  film ', 
competition  in  the  U.  S.?  Yes.  the  work  of 
the  National  Committee  on  Films  for  Safety, 
whose  selections  are  also  reported  in  this  issue, 
should  be  recognized  as  symbolic  of  the  qual- 
ity of  knowledge  and  the  specialization  we  be- 
lieve necessary  for  adequate  judgment.  The 
heads  of  national  safety  organizations  sit  in 
review  on  films  already  checked  by  experts 
in  the  various  fields  of  safety  education  before 
they  reach  a  final,  concentrated  review  phase. 

We  do  not  begrudge  the  earnest  sponsors 
of  film  "festivals"  the  sizeable  entry  fees  they 
now  annually  collect  from  willing  competitors. 
It's  a  free  country,  as  they  say.  and  those  who 
pay  these  $25  fees  and  hope  to  garner  some' 
prizes,  are  entitled  to  play  the  game. 

It's  even  become  a  commercial  enterprise,  ■ 
highly  profitable  to  those  who  stage  these 
contests  for  eager  contestants.  Sales  of  exhibit 
space  go  hand-in-hand  with  handsome  certifi- 
cates and  silver  bowls.  But  where  are  the 
board  chairmen  and  top  corporate  executives 
who  should  be  seeing  the  best  of  our  films'? 
Film  In\estment  .Merits  Real  Judgment 

The  climax  of  the  National  Safety  Film 
awards  contest  comes  in  October  —  when  real- 
ly-deserving plaques  are  awarded  their  winners 
before  thousands  who  attend  the  important 
National  Safety  Congress.  Fees  are  non-exist- 
ent; the  honor  is  real.  The  competition  is 
worthy   and  judgment  of  authoritative  value. 

Millions  of  dollars  invested  in  the  skills  and 
creative  processes  which  go  into  the  making 
of  business  films  are  a  sizeable  annua!  invest- 
ment by  American  industry.  Only  the  judg- 
ment of  the  most  able  authorities  who  can 
be  enlisted  in  the  specialized  fields  of  content 
involved  can  count.  And  only  then  will  the 
decision-makers  in  the  top  echelons  of  com- 
panies, trade  groups  and  government  pay  heed 
to  the  results  and  view  the  winners.  ^f 


BUSINESS  SCREEN   MAGAZINE 


I 


TRI  ART  FOR  COLOR 
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OVER  40  YEARS  IN  THE  BUSINESS!  Tri  Art  or  Du  Art  offers  you  fast,  de- 
pendable service,  the  highest  quality  film  processing,  the  most  complete 
facilities.  And  a  knowledge  based  on  more  than  40  years  of  experience. 

IN  NEW  YORK:  245  WEST  55TH  STREET,  NEW  YORK  19.  N.Y..  PUZA  7-4580 
IN  CANADA:  ASSOCIATED  SCREEN  INDUSTRIES,  LTD.,  2000  NORTHCLIFF  AVENUE,  MONTREAL,  CANADA 
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right  off  the  newsreel 


Fred  A.  Niles 

Communications 

Centers 

are 

Production 

Centers 


ONE  STOP 
ONE  CENTRAL  SOURCE  FOR 

BUSINESS  DEVELOPMENT 


MOTION  PICTURES 
FOR  INDUSTRY 

SOUND  SLIDEFILMS 

CLOSED  CIRCUIT  TV 

BUSINESS  THEATRE 

MERCHANDISING 
MATERIALS 

Pius  all  other  audio  or  visual 

communication  projects . . . 

from  three  completely 

equipped  centers. 


FRED  A.  NILES 
COMMUNICATIONS 
CENTERS,  INC. 


CHICA60  1058  W.  Washington  Blvd. 
Chicago  7,  Illinois 
SE  8-4181 

HOLLYWOOD  650  N.  Bronson  Ave. 

Hoilyvrood  4,  California 
HO  3-8154 

HEW  vouk  108  West  End  Ave. 

New  York  23,  New  York   , 
SU  7-8770 


Cooper's  22-Orbit  Flight 
Filmed  by  Information  .\j2:ency 

'-■:  A  U.  S.  Information  Agency 
motion  picture  crew  was  on  the 
scene  at  Cape  Canaveral  when 
Astronaut  Gordon  Cooper  began 
his  historic  orbital  flight.  Prepara- 
tions and  the  launch  were  lensed 
for  the  complete  flight  films  of 
Faith  7  to  be  shown  in  newsreels 
and  via  television  in  as  many  as 
106  countries  abroad.  The  film's 
narration  was  dubbed  in  45  lan- 
guages. 

T\'  stations  and  networks  in  65 
countries  received  a  series  of  film 
clips,  depicting  Cooper  and  Shep- 
ard  in  training,  the  rocket  equip- 
ment and  launch  preparations,  to- 
gether with  a  master  script  for 
translation.  ^' 

*        -*        * 

Name  John  Keynolfis  Chairman 
of  Inl'l  Broaclt'asling  Awards 

•m  General  chairman  of  the  fourth 
annual  International  Broadcasting 
Awards  competition,  sponsored  by 
the  Hollywood  Advertising  Club, 
is  John  T.  Reynolds,  senior  vice- 
president  for  the  CBS  Television 


CBS  executive  John  Reynolds 

Network.  Reynold's  acceptance 
was  confirmed  by  Robert  M. 
Light,  president  of  the  club. 

The  new  chairman  will  head 
the  IBA  committee  which  selects 
the  world's  best  television  and 
radio  commercials  broadcast  dur- 
ing 1963  and  the  next  recipient 
of  the  IB.'X  Free  Enterprise  Award. 
Joining  him  as  vice-chairman  for 
television  is  Robert  D.  Wood,  vice- 
president  and  general  manager  of 
KN.XT-Television  and  the  new 
vice-chairman  for  radio  is  Ben 
Hoberman,  who  has  the  same  e.\- 
ecutive  posts  at  K.'VBC-Radio.  Q' 
*        *        * 

Announce  New  Categories  for 
Int'l   Film  Festival  of  N.Y. 

'■;  The  privately-sponsored  3rd  In- 
ternational Film  Festival  of  New 


York,  presented  by  Industrial  Ex- 
hibitions, Inc.,  has  announced 
three  new  categories  for  film  com- 
petition. The  Festival  will  be  held 
October  8-10  at  the  Barbizon 
Plaza  Hotel  in  Manhattan. 

The  new  categories  in  the  In- 
dustrial Film  section  embrace 
Public  Service  and  Agricultural 
films;  in  the  TV  Commercials' 
section,  spots  may  be  entered  in 
series,  with  a  requirement  of  no 
more  and  no  less  than  three  epi- 
sodes. In  this  case  only  a  single 
entry  fee  is  required. 

A  further  change  in  entry  fees 
has  been  made  for  the  screening 
of  industrial  films,  providing  for 
one  uniform  basic  fee,  regardless 
of  the  length  of  the  subject,         !3" 


George  Aliirphy  to  Keynote  at 
the    National    .\A     Convention 

:■:  Three  outstanding  personalities, 
representing  widely-  divergent 
fields  of  film  production,  audio- 
visual trade  association  leadership 
and  urban  school  audio-visual  ad- 
ministration will  headline  the  pro- 
gram of  the  1963  National  .Audio- 
Visual  Convention,  July  20-23,  at 
the  Sherman  House  in  Chicago. 

The  keynote  address  will  be 
made  by  George  Murphy,  vice- 
president  of  the  Technicolor  Cor- 
poration. The  former  film  star  and 
studio  executive  will  present  his 
talk,  "Focus  on  Change."  at  the 
opening  of  the  Convention's  first 
general  session  on  July  20. 

Don  White,  executive  vice-presi- 
dent of  the  National  Audio-Visual 
Association,  convention  hosts,  will 
present  "The  Challenge  of 
Change, "  as  a  feature  address  at 
the  same  general  session.  A  vet- 
eran of  25  years  in  the  audio-visual 
field,  Don  White's  career  began 
with  his  1936  appointment  as 
head  of  the  Audio-Visual  Exten- 
sion Service  of  the  University  Sys- 
tem of  Georgia,  in  his  home  town, 
Atlanta.  At  the  close  of  World 
War  II,  during  which  he  served 
as  an  aerial  photographer  in  India 
and  China,  he  was  named  to  the 
Association  post  he  holds  today. 

Alan  R.  Fiers,  who  heads  pro- 
duction in  the  Audio-Visual  Office 
of  the  Minneapolis  Public  Schools 
will  demonstrate  the  cross-media 
approach  to  teaching  in  a  presenta- 
tion titled  "Utilizing  Media  in  a 
Teaching  Unit," 

General  chairman  of  the  con- 
vention is  Robert  P.  .Abrams,  The 
1963  convention  program  is  ex- 
pected   to    attract    3,500    people 

(CONTINUED  ON   P.^GE  SIXTY-ONE) 


A  CALL-BACK 
CALLS  FOR  A 
KEENER 

SALES  DRIVE 


Too  many  salesmen  consider  a  call- 
back a  continuation  of  a  previous 
sales  presentation.  They  assume 
that  the  prospect  recalls  what  was 
said  at  an  earlier  meeting. 


Here  is  a  color  sound  filmstrip 
that  proves  prospects  seldom  re- 
member ,  ,  ,  and  why;  and  that  a 
h,arder-h  itting  presentation  is 
needed,  one  more  thoroughly  de- 
tailed, to  win  the  order.  It's 

"DEVELOPING  THE  RIGHT 
ATTITUDE  ON  A  CALL-BACK" 

,  ,  ,  one  in  a  series  of  six  fllmstrips 
that  furnish  you  with  material  for 
18    inspiring    training    meetings:   — 

'SELLING  IS 
MENTAL  ■ 


Write  today 
for  details 
concerning 
a  preview 


Selling  Bureau 

A  Division  OF  ROCKET  PIOIURES,  i:.:. 

6108-B  Santa  Monica  Boulevard 
Los  Angeles  38,  Californio 


BUSINESS  SCREEN   MAGAZINE 


Don't  buy  it 


try  it. 


The  way  to  sell  anything  easier  and  better  is 
through  visual  persuasion.  Demonstration.  Right  on 
your  prospect's  desk. 

How?  With  the  Videotronic  8,  the  lightweight  re- 
peating 8mm  sound  projector  that  puts  your  sales 
story  across  the  same  way  every  time,  at  any  time. 
Simple  to  use.  One-knob  control.  Takes  up  to  15 
minutes  of  motion-picture  film.  Has  a  self-contained 
screen  and  sound  system. 

You  can  try  this  proven  sales-improvement  sys- 
tem by  simply  leasing  the  Videotronic  8.  No  need 
to  make  a  major  capital  investment  to  equip  your 


sales  force.  Most  lease  plan.s  average  out  to  less  than 
75c  a  day  per  man. 

Any  film  you  now  have  can  be  easily  converted 
to  use  in  the  Videotronic  8.  Or  we  can  make  a  film 
for  you.  After  all,  MPO  is  the  world's  largest  pro- 
ducer of  sponsored  films. 

Call  or  write  MPO  Videotronics,  Inc.,  Repeater 
SalesDiv.,210W.65St.,N.  Y.  23.  (212)  TN  7-8200. 


M>C> 


Videotronic 
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AN  IMPORTANT  EDITORIAL  BONUS 
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Audiovisual 

Equipment 

TradeFair 

COMING  IN 
NEXT  ISSUE 


^r^ 


BUYERS  GUIDE  TO  THE  LATEST  FOR  PROJECTION 

of  8mm  &.   16mm  sound  &  silent  motion   pictures, 

sound,  filmstrips,   overhead  and  opaque  material, 

including  screens  and  related  accessories. 

Coming   in   BUSINESS   SCREEN    next   month    .    .    . 
(Advertising  reservations  are  now  being  accepted) 


CAPITOL  HI-Q  LIBRARY 


i-— —  I     MUSIGRAM 


TO  ALL  INDUSTRIAL  FILM  PRODUCERS- 
FOUR  NEW  SERVICES  AND  NEW  LOW  RATES  NOW 
AVAILABLE  FROM  CAPITOL  LIBRARY  SERVICES - 
THE  WORLD  LEADER  IN  MUSIC  LIBRARIES: 

ITEM  1:  AN  ACROSS  THE  BOARD  REDUCTION 
IN  USAGE  RATES. 

ITEM  2:  A  NEW  PACKAGE  WRIHEN  ESPECIALLY 
FOR  SLIDE  FILMS. 

ITEM  3:  EXCHANGE  PRIVILEGES  ON  MATERIAL. 

ITEM  4:  A  BIG  NEW  SERIES  OF  RECORDING  PROGRAMS, 
INCLUDING  AN  ALBUM  OF  MUSICAL  AIDS. 

FOR  INFORMATION  WRITE  OR  WIRE- 

CAPITOL  LIBRARY  SERVICES,  HOLLYWOOD  &  VINE, 
HOLLYWOOD,  CALIFORNIA 


Time  for  Industry  Statesmanship 

THE    EDITORIAL   OF   THE    MONTH 

WE  NOTE  with  gr;itification  a  growing  awareness  by  the  heads 
of  principal  studio  and  laboratory  labor  organizations  of  the 
special  problems  faced  by  producers  and  processors  of  films  for 
business,  education  and  government.  Greater  understanding  at 
the  highest  level  within  such  organized  labor  can  lead  to  greater 
job  security  for  these  skilled  craftsmen  and  technicians;  it  can 
also  serve  to  improve  the  creativity  and  quality  of  these  vital  tools. 
But.  meanwhile,  the  leadership  of  film  industry  organizations 
should  also  strive  toward  cooperation  and  unity.  Working  in  har- 
mony with  principal  groups  of  professional  film  users,  the  presi- 
dents of  these  groups  and  of  the  companies  involved  have  a 
tremendous  opportunity  to  promote  the  wider  use  of  these  potent 
sight/sound  media.  They  can  also  look  into  costly,  wasteful  prac- 
tices which  lessen  understanding  of  films"  value  at  the  highest 
levels  within  business,  education  and  government. 

A  positive  agenda  for  group  action  awaits  a  Combined  Leader- 
ship Conference  for  which  this  editorial  is  the  opening  call: 

1 .  A  nationwide,  cooperative  program  of  audio-visual  promo- 
tion through  the  medium  itself  and  in  national  financial  and  in- 
dustrial publications  as  well  as  special  publications.  Such  a  pro- 
gram should  stress  the  more  complete  understanding  which  well- 
produced  films  can  help  achieve  in  such  national  problem  areas 
as:  job  training  and  vocational  opportunities,  human  and  race  re- 
lations, safety  and  health  education,  democratic  institutions  and 
the  merits  of  the  free  enterprise  system,  to  name  just  a  few. 

2.  Our  greatest  asset,  the  industry's  best  films  of  the  year, 
should  be  shared  with  top-level  management  in  ONE  national 
awards  program  worthy  of  the  name.  With  the  possible  e.xception 
of  the  National  Safety  Film  Awards  program,  there  are  few 
"festivals"  worthy  of  the  price  in  fees  and  valuable  film  prints 
which  must  be   allocated  and  jiow   stand   idle   for   months. 

Current  films  of  top-quality,  relevant  to  the  interests  of  mem- 
bers of  the  U.  S.  Chamber  of  Commerce,  the  National  Association 
of  Manufacturers,  the  Association  of  National  Advertisers,  the 
Public  Relations  Society  of  .America,  the  International  Sales  E.xecu- 
tives  and  similar  national  groups,  should  be  selectively  shown 
at  ilieir  national  meetings:  judged  by  top-level  authorities  directly 
concerned  with  their  content  and  value.  Members  of  the  Congress 
and  Washington  executives  should  be  in  an  annual  audience  there. 

3.  Accurate  measurement  of  industry  growth  does  not  exist. 
There  is  no  authoritative  census  of  film  use  worthy  of  the  name. 
Industry  sponsorship  of  such  surveys  and  their  evaluation  is  im- 
perative. 

4.  International  trade  offers  a  tremendous  field  for  both  Smm 
and  16mm  film  use.  The  industry  should  appoint  responsible  dele- 
gates to  attend  such  important  events  as  the  Fourth  International 
Industrial  Film  Festival  being  held  in  Madrid  this  fall.  Repre- 
sentation should  be  made  at  once  to  bring  this  event  to  America 
in   1965,  the  second  year  of  the  New  York  World's  Fair! 

5.  Scholarship  and  study  of  the  arts  and  crafts  of  this  indus- 
try can  only  be  encouraged  by  industry  action.  Put  aside  a  few 
thousands  of  dollars  at  the  earliest  possible  date  to  start  one 
program  which  has  been  totally  neglected  to  date. 

6.  Working  together,  with  statesmanship  and  in  full  recogni- 
tion of  the  impressive  leadership  talent  available  among  these 
heads  of  organizations,  this  industry  and  the  powerful  tools  in  its 
hands,  can  pull  our  product  out  of  obscurity  and  onto  the  screens 
at  major  national  gatherings  in  principal  cities  coast-to-coast. 
TItat  is  the  prime  objective.  Other  things,  like  the  evoluton  of 
standards,  the  benefts  of  harmonious  relationships  with  labor, 
better  relations  with  governments,  etc.  must  surely  follow.  — OHC 
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byrOn  motion  pictures 


"color-correct"  prints 

What  do  you  want  in  a  color  release  print? 
Perfection ! 

Think  you  can  get  it?  Yes  — if  you  have 
your  color  printing  done  by  Byron.  Why? 
Because  Byron's  exclusive  "Color-Correct" 
printing  process  is  recognized  throughout  the 
motion  picture  film  industry  as  representing 
the  very  highest  standard  for  color  duplication. 
Only  Byron  can  give  you  "Color-Correct"  prints. 
Byron  can  print  additively  or  subtractively 
with  color  balancing  from  scene-to-scene.  We 
can  print  fades  and  dissolves  in  any  length 
from  16  to  96  frames.  We  can  print  with  zero 
cut  for  extended  scenes.  We  can  cue  magnetic- 
ally, if  required.  All  information  is  automatically 
cued  into  the  prints  from  programmed  tape. 
And  you'll  find  that  our  optical  masters  on 
Ektachrome  are  absolute  perfection.  You,  like 
most  of  our  customers,  probably  will  find  it 
impossible  to  identify  the  master  from  the 
original. 

Next  time  you  want  color  prints,  order 
"Color- Correct"  prints  made  only  by  Byron. 
See  perfection  for  yourself! 

For  free  brochure  on  all  Byron  services, 
write,  phone,  or  wire: 


motion  pictures 

1226  Wisconsin  Avenue,  N.W.,  Washington  7,  D.C.,  Area  Code  202,  FEderal  3-4000 


The  Air  Around  Us 

16mm,  free-loan  color  and  sound  film,  26'/j  min. 


Sponsored  by:  Carrier  Corporation 

Produced  by:  Justin  Herman  Motion  Pictures 

Objective:  Report  to  interested  professionals  and 
to  the  general  public  on  the  results  of 
recent  investigations  into  effects  of 
temperature,  humidity  and  air  quality: 

•  On  personal  health  (treatment  of  hay 
fever,  asthma,  heart  disease) 

•  On  work  performances 

•  On  cooling  and  heating  large  building  complexes 

•  On  the  stresses  of  modern  living 

Selected  Audiences:  Home  builders,  architects,  heating  and  air- 
conditioning  engineers,  mechanical  contractors, 
real  estate  management,  savings  and  loans 
associations,  community,  fraternal  and  civic 
groups. 
Public  service  telecasts  on  television  stations. 


dience  Development  QTrni  IIIP 
and  Distribution:  O  I  LIlLlllIU 


^ 


MOVIES 
U.S.A. 


Sales  Offices:  375  Park  Avenue.  New  York  22.  N.Y. 

Morton  J.  Fink.  Ray  W.  Salo,  JUdson  6-1717 

200  S.  Michigan  Avenue,  Chicago  4.  III. 
William  J.  Troy.  Clifford  Wells,  939-6056 

1469  N.  Vine  Street.  Hollywood  28,  Calif. 
Ralph  Rafik,  HOIIywood  4-2656 
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Historian-Biographer  Allan  Neii'/is  Lends 
Stature  to  Henry  Ford  Centennial  Picture 

i<  A  Pulitzer  prize-winning  biographer  has 
brought  new  stature  to  the  factual  film  medi- 
um. Famed  writer  Allan  Nevins,  former  Col- 
umbia University  history  professor  and  presi- 
dent of  the  Society  of  American  Historians, 
narrates  an  important  new  motion  picture 
titled,  A  Historian's  View  of  Henry  Ford. 

Sponsored  by  the  Ford  Motor  Company  as 
a  focal  part  of  that  company's  observance  of 
its  founder's  centennial  year,  the  new  32-min- 
ute  sound  film  was  produced  (by  MPO)  at 
Henry  Ford  Museum  in  a  reconstruction  of 
Henry  Ford's  Highland  Park  office.  It  draws 
heavily  on  historic  mementos  of  America's 
transformation  from  an  agrarian  to  an  indus- 
trial nation.  Clips  from  historic  film  footage 
are  used  to  highlight  scenes. 

Film  Is  Based  on  Interview  Technique 

But  the  "keynote"  of  the  picture  is  Profes- 
sor Nevins'  description  of  Mr.  Ford — born  100 
years  ago  this  July — as  "one  of  the  great  in- 
dustrial figures  who  bridged  the  gap  between 
two  eras  of  American  history."  As  viewers  "sit 
in"  on  an  interview  of  Professor  Nevins  by 
Owen  O.  Bombard,  his  former  associate  at 
Columbia  (and  now  manager  of  Ford's  Stock- 
holder Relations  Department),  the  historian 
reviews  an  era  of  the  past: 

"I  have  a  theory  about  the  value  of  Ameri- 
can history  between  the  Civil  War  and  the 
first  World  War.  This  was  a  period  in  which 
we   did   not   produce   many  great  writers   or 


Camera  Eye 
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artists  ...  or  many  great  statesmen:  in  which, 
happily,  we  produced  no  great  generals. 

"But  we  did  produce  many  great  industrial- 
ists who  transformed  the  country  in  just  the 
nick  of  time  to  meet  the  grim  tests  of  the 
first  and  second  World  Wars." 

Henry  Ford — .\s  .^n  Historian  .Sees  Him 

Professor  Nevins  offers  some  candid  views 
of  Henry  Ford's  complex  personality;  his 
idealism  and  hatred  of  war;  his  patriotism,  as 
he  offered  the  full  resources  of  his  company 
for  defense  during  both  World  Wars;  and  the 
probable  reasoning  behind  his  comment  that 
"history  is  bunk"  in  spite  of  the  millions  he 
spent  to  cherish  artifacts  of  history. 

Summing  up  Mr.  Ford's  life.  Professor  Nev- 
ins says:  "Born  in  the  horse  and  buggy  age. 
he  died  as  America  became  the  mightiest  in- 
dustrial nation  in  the  world.  Henry  Ford  per- 
sonified this  industrialization.  He  pioneered  it 
and.  in  so  doing,  left  an  incalculable  heritage 
to  his  nation  and  to  all  mankind." 

The  film  is  soon  to  be  available  for  group 
showings  through  Ford  film  libraries  in  Dear- 
born. New  York  City  and  Oakland,  Califor- 
nia. We  hope  to  bring  our  readers  a  pictorial 
review  of  significant  scenes  in  an  early  issue. 


A  Word  of  Tribute  to  Forrest  O.  Calvin, 
Believer  and  Builder  of  the  Film  Medium     1 

The  city  he  loved  and  helped  to  promote 
through  the  film  medium  will  sorely  miss  one 
of  its  favorite  sons.  Forrest  O.  Calvin,  57,; 
founder  and  chairman  of  the  board  of  Calvin" 
Productions,  Inc.,  suffered  a  fatal  cerebral! 
hemorrhage  at  St.  Mary's  hospital  in  Kansasl 
City.  Mo.  on  April  24.  Although  he  had! 
chosen  to  take  a  less  active  role  in  company 
affairs  these  past  several  years,  his  associates, 
and  thousands  of  friends  within  the  industry 
cherish  the  friendship  and  counsel  he  so  will-. 
ingly  gave. 

"Cal"  was  born  in  Pleasanton,  Kansas  and' 
was  graduated  from  Kansas  University  in  1928. 
His  studies  in  the  field  of  advertising  intrigued, 
him  with  the  potential  of  the  film  medium  and 
he  turned  to  this  field  soon  after  leaving 
school.  In  1931  he  formed  the  company  which 
bears  his  name,  aided  by  his  wife.  Betty,  whc 
served  as  his  active  partner  throughout  the 
years  of  steady  growth.  , 

Always  an  innovator  and  with  intense  faith 
in  the  future  of  the  16mm  dimension.  Forrest 
Calvin  developed  both  procedures  and  special 
equipment  to  carry  out  the  ideas  and  tech- 
niques which  he  believed  the  field  needed. 
This  included  the  design  and  building  of  the 
light-weight  Movie  Mite  projector. 

During  World  War  II,  the  Calvin  Company  _ 
turned    to    film    production    for    government 
agencies  and  "Cal"  became  one  of  the  first 
consultants  to  the  Navy's  Photo  Science  Lab- 

(CONTINUED  ON  FOLLOWING  PAGE  FOURTEEN  I 
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WHAT'S 

A  MINI 

MONITOR 


IS  IT  A... 

•  playback  monitor  for  tape 
recorders  (Stellavox.  etc.) 

•  sound  reader,  used  with 
synchronizer 

•  extra  booth  speaker 

•  field  amplifier 

•  field  sound  reader 

•  sound  editing  monitor 

•  sound  reader  for  8mm  magnetic 


•  public  address  amplifier 

•  field  p. a.  amplifier 

•  phono  amplifier,  hi  &  lo 
impedance 

•  remote  speaker  system 

•  amplifier  to  drive  auxiliary 
8"  speaker 

•  CONVERTS  YOUR  OPTICAL 
ONLY  MOVIOLA  TO  OPTICAL 
MAGNETIC  IN  30  SECONDS 


IT  LOOKS  LIKE  THIS: 


THE  ANSWER  IS  YES! 

And  it  has  dozens  of  other  uses,  too! 

F&B  MINI  MONITOR.  A  miniature,  transistor- 
ized, battery  powered  (standard  9  volt  tran- 
sistor radio  battery)  magnetic  sound  reader, 
complete  with  amplifier  and  speaker.  A  com 
pact  unit  which  will  be  the  handiest  gadget 
in  the  sound  room,  the  editing  room,  pro- 
jection booth,  or  on  location. 
Synchronizer  Bracket  &  Magnetic  Head  Con- 
nector Cable  $6.95 

Moviola  Magnetic  Head  &  Bracket    .      $25.00 


Designed  and  Manufactured  by 


Height— 2^8  inches 
Width— 4'4  inches 
Depth— 3^4  inches 
Weight— 11  02. 

Price 


49 


FLORl^^N  &  BA.BB,  INC. 


Serving  the  World's  Finest  Rim  Makers 

68  West  45th  St.,  New  York  36.  N.  Y.    •    MU  2-2928 
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Your 
Copy 
Is 


\  \  cllTlllS^    Unless  you've  already  received  a  copy, 
it's  idling  away  the  time  here,  awaiting  your  request. 


Who 

Needs 


T+9 

XL*     Our  customers,  for  sure,  and  maybe  our  competitors 
and  their  customers. 


What's 


lllSlCie  *  Precise  information  on  costs  of  process- 
ing 35mm  and  16mm  color  and  black-and-white  motion  picture 
film  and  slide  films,  including  developing,  dailies,  trial  prints, 
release  prints,  dupes,  internegatives,  interpositives,  A  &  B  and 
additional  roll  printing,  coding,  etc.,  etc. 


GENERAL 

FILM    LABORATORIES 

A  DIVISION  OF  PACIFIC  INDUSTRIES,  INC. 


GENERAL  FILM  LABORATORIES 

1546  N.  ARGYLE,  HOLLYWOOD  28,  CALIFORNIA 

AREA  CODE  *213  •   HOLLYWOOD  2-6171 

Send  copy  of  price  list  to: 

4 

AD  «2.6 
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GEO.  W.  COLBURN  LABORATORY,  Inc. 

164  NORTH  WACKER  DRIVE  /  CHICAGO  6,  ILLINOIS 


COMPLETE    LABORATORY    SERVICE    FOR    16    MM        EDITING   ,    RECORDING        WORK    PRINTING   / 
a  MM  &   16  MM  RELEASE   PRINTING  ,'    TITLING        35  MM    SLIDE    AND    FILMSTRIP    SERVICE 


(CONTINUED  FROM  PRECEDING  PAGE  TWELVE; 

oratory,  also  producing  series  of  films  for  thi 
U.  S.  Office  of  Education.  After  wartime,  hi; 
company  shared  in  the  rapid  growth  of  th< 
medium  and  the  industry  of  which  it  was  ; 
part.  Installation  of  the  first  Kodachrome  dup- 
licate processing  facilities  outside  of  Eastmar 
Kodak  was  a  milestone.  Another  was  the  con 
cept  of  the  Calvin  Workshop,  born  in  1947 
and  a  steady  contributor  to  the  multitudes  o 
individual  film  makers  who  have  attended  it- 
annual  sessions  at  the  Kansas  City  studio-lah 
oratory. 

In  addition  to  hundreds  of  films  producet 
for  education  and  industry.  Calvin  Produc 
tions  have  given  worldwide  publicity  to  thei  ' 
founder's  hometown.  A  member  of  Rotarj, 
International,  the  Round-the-World  Club  am 
Smpte,  ""Cal"  could  look  back,  in  these  late 
years  of  retirement,  to  a  company  which  em 
ploys  nearly  200  persons  and  uses  more  that 
18  million  feet  of  16mm  film  each  year! 

Our  heartfelt  sympathy  goes  to  Betty  Cal 
vin  and  his  two  sons.  Gary  and  Corby.  Bu 
we  also  share  their  pride  in  the  memory  of  ; 
builder  and  a  believer! 

*  *        * 

Distinguished  Engineering  Alumnus  Awart 
of  University  of  Denver  to  Don  Hyndman 

•jJr  Congratulations  to  assistant  vice-presiden 
Don  Hyndman.  manager  of  Eastman  Kodak'; 
professional  motion  picture  film  dept.  on  tht 
recent  1963  distinguished  engineering  alumnu' 
award  given  this  Kodak  executive  by  the  L'ni 
versity  of  Denver.  The  award  recL-)gnizes  hi; 
contributions  in  the  fields  of  science,  engineer- 
ing and  research. 

A  citation  describes  Hyndman  as  "a  tireles- 
researcher,  a  devoted  scientist  and  a  dynamit 
administrator."  It  credits  him  with  ""exemplar) 
achievements,  not  only  those  directly  associ- 
ated with  his  company's  endeavors  but  also  a; 
a  result  of  his  diversified  work  in  motion  pic- 
ture and  television  engineering."  His  many  col- 
leagues in  the  industry  and  especially  those 
fellow  members  with  whom  he  has  worked 
these  many  years  in  the  advancement  of  the 
Society  of  Motion  Picture  &  Television  Engi- 
neers join  us  in  a  fervent  "amen!" 

*  *       * 

v.  S.  Film  "This  Vnion  Cause"  Wins  Award 
at  4th  International  Labor  Film  Festival 

it  The  United  States  shared  award  honors  a 
the  Fourth  International  Labor  Film  Festiva 
held  in  Tel  .'Vviv.  Israel  this  year  from  IVlay 
5th  through  the  10th.  The  winning  U.  S.  entry 
was  This  Union  Cause,  accorded  top  honors 
as  the  best  trade  union  educational  film.  For 
the  first  time  since  ILFI  (The  International 
Labor  Film  Institute )  came  into  existence 
Afro-Asian  countries  sent  observers  to  the 
screenings. 

Of  special  interest  is  word  from  our  corres 
pondent.  Peter  Rigg.  that  the  Institute  is  con- 
sidering a  plan  submitted  by  the  Auto  Work- 
ers" president.  Walter  Reuther.  for  the  produc- 
tion of  films  by  the  trade  unions  for  the  de-| 
veloping  countries.  9 

(cont'd  ON  FOLLOWING  PAGE  TWENTY-EIGHT) 
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PUBLIC   RELATIONS  •  EDUCATIONAL'  TECHNICAL*  MEDICAL*  FARIVI  .  .  .and 


Making  training  films  which  merely  train  i-  liki-  luiild- 
ing  boats  in  closed  cellars.  Something  may  be  accom- 
plislicd.  hut  no  one  is  jroiiif;  anywhere.  Training  films 
need  liunian-intere^t  like  dough  needs  yeast.  Both 
must  rise  to  the  occasion.  One  way  to  do  that  is  to  spend 
as  much  screen-time  on  "uliy"  as  you  do  on  "how." 


Train  ing 


Pictures 


M 


by  Audio 


Among  Our  Clients 


American  Airlines 

American   Telephone 
&   Telegraph   Co. 

.Association  of  Better 
Business  Bureaus 

Atomic  Energy  Commission 

Babcock  &  Wilcox  Co. 

College  Entrance 
E.xamination   Board 


Liggett  &  Myers  Tobacco  Co. 

McGraw-Hill  Book  Co. 

National  Board  of  Fir* 
Underwriters 

Port  of  New  York  Authority 

Smith  Kline  &  French 
Laboratories 


E.  I.  du  Pont  de  Nemours 
&  Co.,  Inc. 

Ethyl   Corporation 

General  Motors  Corporation 

Johnson  &  Johnson 


Texaco,  Inc. 

Union  ("arbide  Corp. 

U.  S.  Navy 

Western  Electric   Co. 

Westinghouse  Electric  Corp. 

— and  many,  many  others 


Z^QDCDU® 


PRODUCTIONS,      INC. 

FILM  CENTER  BUILDING  •  630  NINTH  AVENUE  •  NEW  YORK  36,  N.Y. 
TELEPHONE:   PLazo   7-0760 


frank  K.  Speidell,  President 
P.  J.  Mooney,  Vice-President  &  Treasurer 
T.  H.  Westermann,  Vice-President,  Sales 
Alexander  Gansell,  Secretory 


Frank  Beckwith 
L.  S.  Bennetts 


Producer-Directors: 

Alexander  Gonsell 
H.  E.  Mandell 


Harold  R.  Lipmon 
Erwin  Scharf 


SERIES  SEVENTY  IGmm  SOUND  PROJECTORS 


WASHINGTON  FILM  COMMENTARY 


by  Mary   Finch   Hoyt 

Capital  Correspondent  for  Business  Screen 


See  the  stop  sign! 

It  stops  the  car  to  make  me  safe. 

The  Kalart  Victor  projector  has  a  stop  sign. 

It  has  THREE  stop  signs. 

The  stop  signs  are  called  Safety  Film  Trips. 

What  do  Safety  Film  Trips  stop? 

They  stop  the  Kalart,  Victor  projector. 

Why  does  the  Kalart  Victor  projector  want  to  stop^ 

It  stops  to  protect  film. 

It  stops  before  film  gets  hurt. 

The  Kalart  Victor  projector  loves  film. 

I  love  the  Kalart/Victor  projector. 

It  is  gentle! 


A  demonstration  will  show  you  how  the  Kalart iV ictor 
16mm  projector  with  Safety  Film  Trips  saves  valu- 
able film  and  builds  projectionist  confidence.  And 
only  Kalart  iVictor  has  them.  See  your  Kalart  iVictor 
dealer  or  write: 


Defense  Film  on  Preparation 
for    Unconventional    Warfare 

.  .  .  Guerilla  warfare  —  the  in- 
creasingly familiar  face  of  war  in 
our  time  —  is  the  subject  of  an 
important  new  Dept.  of  Defense 
film,  titled  Unconventional  War- 
fare —  The  Third  Challenge.  This 
45  min.,  16mm  color  motion  pic- 
ture, designed  for  the  armed  forces, 
points  out  that  we  are  hard  at 
work  training  for  the  elusive, 
shadowy  war  of  the  Communist. 
And  that  it  is  now  our  respon- 
sibility to  pass  on  these  skills  to 
the  military  forces  of  little  coun- 
tries in  danger.  Regaining  the 
confidence  of  the  villager  is  a 
must  in  this  battle  against  the 
Reds.  So  we  are  teaching  special 
force  troops  about  medicine,  com- 
munications (even  how  to  build 
sunlight  projectors )  —  all  tools 
for  winning  friends. 

It  is  interesting  to  note  that 
this  D.O.D.  film  emphasizes  the 
versatility  and  cooperation  of  the 
four  branches  of  the  armed  ser- 
vices. Additionally,  the  new  uni- 
fied Strike  Command  is  explained. 
There  is  little  doubt  that,  in  the 
case  of  iiuerilla  warfare,  all  branch- 


Firsl   uilh   16mm   Molimi   Picliirc  Ecpilpmeiit 

VICTOR  ANIMATOGRAPH  CORPORATION,  a  division  of  kalart 

Department  ll^',  Plainville,  Connecticut 


a  new  breed  of  warrior  .  .  . 

es  of  the  service  are  heavily  in- 
volved. 

Woven  into  the  picture  is  a 
story  line  about  a  mythical  coun- 
try which  is  in  the  throes  of  a 
communist  instigated  "popular  up- 
rising." U.S.  troops,  thoroughly 
indoctrinated,  take  over  and  as- 
sist the  military  forces  of  the  coun- 
try in  trouble.  But  before  this 
happens,  of  course,  we  learn  about 
the  intricate  procedures  which  the 
U.S.  employs  to  produce  the  new, 
"unconventional.""  warriors. 

Filmed  partially  in  Panama,  and 
at  Army.  Air  Force.  Navy  and 
Marine  special  forces  locations,  the 
picture  incorporates  some  realisti- 
cally bloody  live-action,  as  well 
as  question  and  answer  techniques 
and  film  clips.  The  latter  are 
smoothly  slipped  into  the  film  on 
a  three-panel  screen  device  (remin- 


iscent of  the  Huntley-Brinkley 
election  set). 

While  this  film  has  been  pro- 
duced basically  for  military  per- 
sonnel, a  28/2  min.  TV-length 
version  has  been  cut  which  should 
intrigue  civilians,  for  it  is  a  defini- 
tive portrayal  of  the  emergence  of 
a  new  type  of  war  —  and  a  state- 
ment against  everything  for  which 

communism  stands. 

4:        #        ^ 

Navy  Appoints  E.  L.  Randall  to 
Film  Post  in  Weapotis'  Bureau 
.  .  .  E.  L.  Randall  has  been 
named  successor  to  Tom  Cassidy, 
former  Head  of  Training  Film  & 
Motion  Picture  Branch,  Photo- 
graphic Management  Division, 
Bureal  of  Naval  Weapons.  Mr. 
Randall  has  been  a  motion  picture 
project  supervisor  with  the  Navy 
since  1955  and  has  produced 
many  films. 

*  *       * 

/.  L.  Oliver  Assumes  Colden's 

Post  at  Commerce  Department 

.  .  .  James  L.  Oliver  has  succeed- 
ed Nathan  D.  Golden  as  Head  of 
the  Scientific.  Photographic  and 
Business  Equipment  Division  of 
the  Department  of  Commerce.  Mr. 
Oliver  was  Director  of  the  Busi- 
ness Equipment  section  under  Mr. 
Golden  for  ten  years. 

*  *       * 

Secretary  McNamara's  Report 

to  People  on  Defense  Program 

.  .  .  Secretary  of  Defense  McNa- 
mara's annual  report  to  the  people 
has  been  filmed  and  is  now  avail- 
able through  the  libraries  of  the 
.Armed  Forces.  This  28  min.  doc- 
umentary of  a  troubled  year  has 
been  titled  The  Pentagon  Report. 
Following  the  general  pattern  of 
last  year's  The  Eagle's  Talon,  this 
year's  film  dwells  on  counter-in- 
surgency, cold  war,  Cuba,  of 
course,  and  advancements  in  rock- 
et technology. 

*  *       * 

National   Cultural   Center   to 

Have    Suitable   Film    Theatre? 

.  .  .  Through  the  efforts  of  U.  S. 
Information  Agency  motion  pic- 
ture chief  George  Stevens.  Jr.,  the 
film  industry  may  yet  get  deserved 
recognition  and  a  suitable  theatre 
within  the  capital's  National  Cul- 
tural Center.  Convincing  evidence 
was  given  NCC  Chairman  Roger 
L.  Stevens  (no  relation)  that  fa- 
cilities in  the  Center's  legitimate 
theatre   were   unsuitable   for  pro- 
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jection.  Plans  are  now  said  to  call 
for  a  smaller  600-seat  screening 
facility  atop  the  Center  and  not 
affecting  the  Edward  Stone  de- 
sign. 

*        *        * 

Film  Explains  Economic  Role 
of   Inemployment    Insurance 

The  I'imer  of  a  Pot  Roust  is 
the  intriguing  title  of  a  new 
film  designed  to  dispel  common 
misconceptions  and  myths  about 
unemployment  insurance.  Its  thes- 
is: unemployment  insurance  is 
poured  back  into  the  mainstream 
of  our  economy.  It  is  not  charity. 
With  a  story  line  bound  to 
intrigue  the  general  public,  this 
26  minute  film  tells  about  a 
highly  skilled  watchmaker  who 
temporarily  loses  his  job  when  his 


Chain  reaction  from  a  pot  roast  .  .  . 

plant  closes.  He  fails  to  apply  for 
the  insurance  which  is  rightfully 
his,  meanwhile  seeking  employ- 
ment without  success. 

Actually,  the  film  stresses,  his 
community  and  his  country  are 
inadvertently  affected  by  his  fail- 
ure to  realize  that  these  monies 
help  in  stabilizing  the  economy. 
The  title  of  this  film  gives  away 
its  plot,  for  the  chain  reaction 
of  buying  one  pot  roast  with  un- 
employment     insurance      money. 


NEWS   FILM  PRODUCER 

WANTED 

Well  established  public  relations 
and  news  service  firm  is  looking 
for  a  man  to  take  full  charge  of 
film  and  television  activities. 
Must  know  all  facets  of  motion  pic- 
ture production  and  have  the  abil- 
ity to  work  well  with  clients.  Salary 
—  to  SI 5.000,  plus  percentage,  for 
the  right  man.  .Address  replies  to: 

Box    A 

BUSINESS  SCREEN  MAGAZINE 

250  West  57th  Street 

New  York    19,   New   York 


can,  inoeed,  be  felt  all  the  way 
across  the  nation. 

This  26", 2  minute  film  was  pro- 
duced in  16  and  35mni  black  and 
white  by  Henry  Strauss  &  Com- 
pany, Inc.  for  the  Division  of  Em- 
ployment, N.  Y.  State  Dept.  of 
Labor,  in  affiliation  with  the  Bu- 
reau of  Employment  Security.  U. 
S.  Dept.  of  Labor.  Bookings  can 
be  made  through  local  State  Un- 
employment Insurance  agencies. 
Civic  groups,  business  groups, 
schools  and  PTA's  will  be  inter- 
ested in  this  new  approach  to  a 
controversial  issue. 

#  *        * 

First  "Producer's  Showcase" 
Offered  by  D.  C.  Film  Council 

.  .  .  The  first  "Producer's  Show- 
case.'" an  evening  of  films  spon- 
sored by  the  Washington  Film 
Council,  featured  local  producers 
Nick  Read  of  Potomac  Films.  Inc. 
and  Stuart  Finley  of  Stuart  Finley 
Productions.  Inc.  First  in  a  series 
of  three,  the  evening  screenings  af- 
forded an  opportunity  for  pro- 
ducer and  audience  to  discuss 
techniques  and  answer  questions. 

Four  films  were  screened,  in- 
cluding Headed  for  Trouble  & 
The  Green  City,  both  reviewed 
elsewhere  in  these  pages.  In  ad- 
dition, Finley  previewed  his  City 
ill  Trouble,  a  film  about  urban 
renewal  in  Washington  which  is 
truly  an  artistic  coup  —  Nick 
Read's  enchanting  Big  Day  in 
Bogo.  a  UNICEF  film  called 
'"a  modern  fable  from  Africa" 
brought  cheers  for  its  simplicity 
and  Bogo-land  dialogue  which  in- 
cluded lines  like  these:  "Someone 
spoiled  this  motor"  and  "Oh  bro- 
ther, what  a  lot  of  merrymaking." 

Other  Washington  producers  to 
exhibit  films  will  be  Norwood 
Studios,  Inc.,  National  Film  Stu- 
dios. Inc.  Washington  Video  Pro- 
duction.  Inc..  and  Creative  Arts. 

*  *        * 

Scatter  Radar  Techniques  in 
Space  Research  Are  Explained 
.  .  .  Scalier  Radar:  Space  Re- 
search from  the  ground  has  been 
released  by  the  National  Bureau 
of  Standards  in  Washington.  The 
23-minute  color  film  was  lensed  by 
members  of  the  Bureau's  Lima, 
Peru  staff  against  the  background 
of  the  awesome  Andes.  It  tells  how 
the  Jicamarca  Valley  was  chosen 
as  the  site  for  an  observatory 
where  scatter  radar  techniques  are 
being  employed  to  study  the  up- 
per atmosphere  and  outer  space, 
via  ground  observation. 

Details  of  present-day  Peruvian 
life  are  threaded  into  a  story  which 
shows  how  high-frequency  radio 
waves  are  sent  bevond  the   iono- 


where  will  your  dd^zzI}  prospect  be 


.  .  .  out  in  the  ham  ...  in  the  (iflli  i'  .  .  . 
the  factory  ...  or  on  a  convention  lluor? 
Wherever  he  is  you  can  picture  the  solution 
in  the  best  selling  atmos])liere.  ne.xt  to  his 
problems,  with  the  versatile  single-case 
Moviematic  repeater  16mm  projector.    \^  ith 
Moviematic  you're  not  selling  in  the  dark: 
you  can  watch  your  prospect's  expression  as 
your  sales  points  are  made  on  film  .  .  .  see 
what  piques  his  interest  .  .  .  then  close  the 
sale  on  the  spot.    How?    The  ,Mo\iomatic 
projects  on  its  own  built-in  screen  under 
daylight  conditions.    OR,  for  large-group 
showings,  the  Moviematic  projects  on  a 
remote  screen.    How  about  operation?    Just 
plug  it  in!    Film  is  already  in  the  projector 
ready  to  show.   That's  because  the  last  time 
you  showed  it,  the  film  was  rewinding  it.self 
getting  ready  for  this  time.    No  rethreading 
or  rewinding.    Moviematic  is  versatile,  too, 
because  it  can  show  any  of  your  present 
16mm  optical  sound  films.    No  expensive  new 
productions  or  alterations  required.    And,  it 
will  show  anyone  elscs'   16mm  films  as  well. 
You  can  purchase,  lease  or  lease-to-huy  .  .  . 
long  term  or  short.    Ask  your  Kalart/ Victor 
dealer  or  write: 


Ftrtt   antt   Fiireniosl    in    Ifimm    Mntlnii    Picture    Equipment 

VICTOR  ANIMATOGRAPH  CORPORATION,  a  division  of  kalart 

Department   11 T.  Plainville,  Connecticut 
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AUTOMATIC  DEVELOPER  REPLENISHER  CONTROL  SYSTEM 
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This  one  won  us  an  Ai 
Technical  Award,  (Wet 
"ou'd  liiie  to  know.)  CI 
of  things  like  tti 
ch,  invent,  tniprovft 
T^^ake  our  tiever  in 
leader-reader.  It  not  oni 
matically  introduces  the: 
replenisher  the  instant  i 
ters  the  developer,  but; 
'(iges  the  flow  to  a  d 
j>nisher  the  instan^ 
brs.  This  assures; 
Biical  control  of  th 
f  A  great  boon  to  cu! 
Snsolidated  Film  Inei 


FILM 


NDUSTRIES 

959  Seward  Street,  Hollywood  38,  Calif. 
Hollywood  2  0881  or  Hollywood  9-1441 


IN  WASHINGTON 


(continued  from  page  14) 

sphere.  By  analysing  incoming  sig- 
nals, new  l^nowledge  of  the  up- 
per atmosphere  has  been  gained. 
One  such  discovery  indicated  that 
the  surface  of  Venus  was  smooth. 
The  unlimited  potential  of  this 
new  scientific  technique  is  explain- 
ed in  a  film  which  can  be  under- 
stood by  the  layman.  Prints  are 
available  to  interested  groups  from 
the  NBS,  Department  of  Com- 
merce, Washington  25.  D.  C. 

"Quickest  Draiv  in  llic  West" 
Is  "Adopted"  by  the  Air  Force 
.  .  .  In  one  of  the  nicest  sur- 
prises in  recent  months,  the  Air 
Force  has  "adopted"  a  new  North 
American  Aviation.  Inc.  film 
called,  pleasantly.  The  Quickest 
Draw  in  the  H'esi.  This  fast,  clever 
film,  which  starts  out  to  be  an 
apparently  delightful  travelogue, 
turns  out  to  be  a  real  lively  yarn 
about  the  big  sheriff  in  the  sky  — 
the  Strategic  Air  Commands  B-52 
bomber. 

In  14'/2  minutes  (which  are 
much  too  fast  in  this  case ) .  an 
analogy  is  drawn  between  the  old 
West  and  the  new.  big  West, 
which  lies  on  the  free  side  of  the 
Berlin  Wall. 

This  B-52  sheriff,  the  big  guy 
here,  has  the  deadliest  guns  you 
ever  saw.  His  Houndog  can  knock 
the  eye  out  of  a  squirrel  at  500 
miles.  And  he  doesn't  have  a 
notch  on  his  gun. 

This  is  an  informative  film  — 
and  lots  of  fun  —  about  a  deadly 
serious  subject.  Its  simplicity  and 
easy-in-the-saddle  script  are  un- 
believably effective.  In  one  beau- 
tiful sequence,  the  camera  follows 
a  Houndog  missile  on  its  strange, 
long,  guided  flight  over  fantasti- 
cally lovely  terrain  (to  the  music 
of  a  picked  guitar).  "This  is  real 
fancy  shooting,"  says  the  narrator. 
And  we  want  to  say  the  same  about 
North    American's    photographer! 

Is  there  some  reason  why  more 
films  of  this  calibre  about  mili- 
tary subjects  are  not  made  for 
the  general  public?  Surely,  this 
is  a  fine  way  to  interest  the  tax- 
payer in  weapons  systems. 

And  what  a  good  way  to  double 
the  use  of  the  thousands  of  feet 
of   film    shot    by    contractors   for 

(CONTINUED      ON      PAGE      62) 
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PLANFILM 

Fine  Film  Writing 

1647   WISCONSIN  AVENUE,   N.  W. 
WASHINGTON  7,   D.   C.  CO  5-4161 
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Does  Your 
Sponsored  Film 


Another  PLUS  from  United! 


Receive 

Professional  Promotion? 


If  you  want  the  best  in  sponsored  film  distribution,  you  must 
consider,  among  other  things,  the  quality  of  the  promotion  that 
makes  this  possible.  At  United  we  prepare  professional  motion 
picture  promotion  and  exploitation  in  a  creative  and  continuous 
program... because  we  know  it  produces  more  and  better  book- 
ings for  our  clients'  films.  Do  you  get  this  kind  of  service  now? 

SMARTLY-DESIGNED  INDIVIDUAL  BRDCHURES  on  your  film,  prepared  by 
our  own  a.lvertising  department  for  use  in  general  and  specialized  promo- 
tions... providing  the  film  and  its  sponsor  with  the  finest  possible  image 

EFFECTIVE  MAILING  LISTS  o!  more  than  250.000  known  film  users,  pains- 
takingly maintained  in  our  own  offices  to  assure  their  maximum 
effectiveness. 

GENERAL  CATALOG  MAILINGS  to  potential  exhibitors  for  all  of  Uniteds 
various  film  activities       including  complete  listings  of  all  sponsored  films. 

CONSTANT  PUBLICITY  EFFORTS  to  enhance  distribution  through  news  re- 
leases, follow-up  stories,  listings  and  synopses  in  directories,  press  pre- 
views and  screenings-  / 

NATIONAL  MEDIA  ADVERTISING  ...part  of  Uniteds  unceasing  efforts  to 
provide  newer  and  fresher  audiences  for  all  of  its  film  activities . . .  especially 
sponsored  films. 

CONVENTIONS  AND  TRADE  SHOWS  in  the  educational,  religious,  recrea- 
tional and  organizational  fields  to  provide  an  ■in-person"  base  for  sponsored 
film  promotion. 

DIRECT  AND  PERSONAL  CONTACT,  through  United's  43  distribution  li- 
braries... backing  up  all  of  the  above  promotional  advantages. .  .to  give 
United's  sponsors  the  finest  distribution  available  for  their  films. 

OFFICIAL  LICENSEE  FOR  NON-THEATRICAL.  INSTITUTIONAL  AND  PUBLIC  RELATIONS  MOTION  PICTURES 
BY  APPOINTMENT  OF  NEW  YORK  WORLD'S  FAIR  W64I9B5 


WHATEVER  YOUR  DISTRIBUTION  NEEDS. 
UNITED'S  CUSTOM  SERVICE  SUPPLIES  IT! 

■  Better  3.5mm  Theatrical  Distribution 

■  More  Extensive  Television  Coverage 

■  Wider  Non-Theatrical  Distribution 

■  Finer  Facilities  for  Sponsor-Generated  Bookings 

You  owe  it  to  yourself  and  your  organization  to  find  out 
more  about  United's  unique  services.  Call  or  write  today 
for  a  copy  of  our  brochure.  '"How  United's  Custom  Film 
Distribution  Can  Improve  Your  Public  Relations  Pro- 
gram." No  obligation,  of  course! 


UNITED  WORLD  FILMS,  INC. 

A  Subsidiary  of  Universal  Pictures  Company.  Inc. 
EXECUTIVE  OFFICES:         u*s  park  a  vcmi.  Niw  yopk  29.  n.  k 

TRafalgar  6-5200  Cable:  UNIWORFILM 

DISTRICT  OFFICES: 

ATLANTA  •  CHICAGO  ■  DALLAS  •  lOS  ANGELES  •  NEW  YORK  •  PORTLAND 


43  DISTRIBUTION  LIBRARIES  SERVING  THE  NATION 
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A  Visitor  Driving  by  the  chaos 
of  construction  that  is  now  the 
Long  Island  Expressway  viewpoint 
of  the  New  York  World's  Fair 
could  hardly  believe  that  here  — 
in  less  than  ten  month's  time  —  will 
open  what  seems  certain  to  be  the 
greatest  Fair  in  history. 

Robert  Moses.  pre>!dent  of  the 
Fair,  speaks  of  the  irritating  delays 
in  roadway  construction,  and  points 
out  that  foreign  nations  cannot  be 
ordered  about  or  unduly  pressur- 
ed in  implementing  their  commit- 
ments, but  he  is  confident  that  all 
will  wind  up  ready  to  go  on  the 
big  day  —  April  22.   1964. 

Those  who  have  watched  Moses 
on  the  move  in  the  past  will  have 
no  doubt  his  predictions  will  come 
true. 

Many  Exhibitors  to  Use  Films 

As  more  plans  are  revealed  of 
the  visual  presentation  aspects  of 
the  Fair,  it  is  evident  that  a  large 
proportion  of  exhibitors  will  use 
films  in  one  way  or  another  — 
either  as  major  attractions  in  large 
theatres,  or  as  "in-the-wall"  traffic 
stoppers  within  many  other  ex- 
hibits. 

.Among  the  International  Exhi- 
bitors. Italy  has  just  announced  a 
Circarama  theatre  which  will  show 
an  exciting  film  of  a  tour  through 


NEW  YORK  WORLD'S  FAIR  REPORT 


Eastman  Kodak's  N.  Y.  Fair  pavilion  is  under  construction    (foreground). 
It    tills    tun   thrutres;    is   topped   tnj    HO-font   touer   of   siant    color   photos. 


that  country.  The  theatre  will  also 
be  the  central  theme  for  an  area 
devoted  to  exhibits  of  travel  and 
industry. 

Hong  Kong  expects  to  make  ex- 
tensive use  of  sound  to  simulate  the 
real  atmosphere  of  that  exotic  is- 
land colony. 

Recent  increased  schedules  of 
press  conferences,  ground-break- 
ings and  other  events  show  that  ex- 


citing plans  are  underfoot  in  the  In- 
dustrial .Area. 
Theatres  for  IBM.  Johnson  \\  a\ 
.A  raised  oval  theatre  will  be  the 
main  feature  of  the  IBM  Pavilion. 
The  audience  will  be  elevated  in- 
to the  SO  foot  high  theatre  to  view 
entertaining  explanations  of  com- 
plex computer  problem-solving 
techniques.  Surrounding  exhibits 
will  be  located  in  a  covered  gar- 


den. Charles  Eames  is  the  design- 
er on  this  project. 

A  suspended  theatre  will  be  the 
major  part  of  the  Johnson's  Wax 
Pavilion.  Seating  600.  the  theatre 
appears  like  a  large  gold  lozenge 
and  will  be  entered  from  beneath. 

A  wedge-shaped  building  will 
house  the  Hall  of  Education,  in 
which  industrial  exhibits,  contem- 
porary educational  materials  and 
concepts  of  tomorrow  will  be  on 
display.  Ground  was  broken  this 
\ear.  Great  minds  and  personal- 
ities will  participate  in  Dialogues 
in  Depth,  a  unique  audio-visual 
program  of  discussions.  They  will 
be  taped  and  preserved  for  future 
generations.  Exhibitors  in  the  Hall 
of  Education  include  U.  S.  Indus- 
tries. Inc..  New  York  Daily  News, 
National  Catholic  Educational  As- 
sociation and  the  Willkie  Founda- 
tion. 

Within  the  Bell  System's  float- 
ing wing  will  be  an  armchair  ride 
in  which  the  audience  will  see  and 
hear  an  orginal  presentation  of  hu- 
man communications  from  early 
speech  through  global  and  space 
transmission,  and  describing  the 
Bell  System's  activities  in  improv- 
ing man's  capabilities  in  commun- 
ications. 

A  specially-designed  theatre  and 
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;OTAN 


.  24  hours  around  the  clock! 


Our  several  floors  of  renfal  inventory  puts  us  in  a  position  to  Be  it  an  inkie  or  a  tener,  should  bulbs  blow  or  extra  cable  be 
offer  LIGHTING  EQUIPMENT,  GRIP  EQUIPMENT  GENERATOR  needed,  the  whole  line  including  generator  trucks  is  available 
TRUCKS  and   ACCESSORIES  to  supply  your   immediate  needs.       at  any  time! 


RENTALS  SALES  SERVICE 

Send  /or   o   schedule  of   rental   rates. 


LARGEST  SUPPLIERS  IN  THE  EAST:  Motion  Picture. 
TV  Lrghting  and  Grip  Equipment,   Props.   Generators 


Since 

1921. 


333  WEST  52  STREET,  NEW  YORK  19.  N.Y. 
Circle  6-5470 
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WORLD'S  FAIR: 

displays  by  duPont  will  explain 
the  company's  newest  contributions 
to  our  health,  progress  and  econ- 
omy and  contributions  made  by 
chemistry    to   man"s   basic   needs. 

The  most  complete  and  colorful 
exhibit  ever  assembled  to  display 
photography's  impact  on  our  lives 
is  promised  in  the  Eastman  Kodak 
Pavilion.  Towering  over  the  two- 
level  exhibit  will  be  the  world's  lar- 
gest color  photographs,  specially 
illuminated  for  day  and  night  view- 
ing. 

State  Exhibits  Ha>e  Theatres 

Among  the  states  exhibiting  at 
the  Fair,  Maryland  will  have  a 
130-seat  theatre  which  will  be  the 
scene  of  a  dramatic  presentation  of 
the  Battle  of  Fort  McHenry  and 
the  writing  of  The  Star  SiHiiigled 
Banner.  New  Jersey  will  also  have 
a  central  theatre  tying  together  the 
various  elements  of  its  exhibit,  and 
New  York  expects  to  have  a  circu- 
lar theatre  with  a  panoramic  mo- 
tion  picture  of  the   state. 

In  the  Protestant  Center  Pavi- 
lion will  be  a  372-seat  theatre  to 
house  a  specially-produced  film 
which  will  later  be  made  available 
to  Protestant  groups  all  across  the 
country.  Two  other  Protestant 
groups,  the  Church  of  Jesus  Christ 
of  Latter-Day  Saints  and  the  Billy 
Graham  Evangelical  .'\ssociation 
will  also  feature  theatres  as  im- 
portant parts  of  their  exhibit.  Q' 
Port  .Authoriti.   Plans  Film 

The  New  York  Port  Authority 
has  already  announced  plans  for  an 
impressive  circular  film  theatre  in 
which  a  color  film,  produced  by  the 
Fred  Niles  Communication  Centers 
is  to  'oe  a  key  visitor  feature,     t^- 

*  *  * 
Thiril  in  Series  of  New  York 
Fair  Report  Films  Hein<»  Shot 
y^'  The  third  in  a  series  of  filmed 
progress  reports  on  the  New  York 
World's  Fair  is  now  in  preparation 
by  John  Campbell  Films.  Lowell 
Thomas  has  been  signed  as  narra- 
tor-host. 

Wearing  his  familiar  western  hat. 
Thomas  is  seen  on  a  tour  of  the 
upcoming  Fair,  describing  exhi- 
bits, models  and  highways  being 
constructed  for  the  expected  70 
million  visitors. 

Preview  III  has  been  preceded 
by  two  other  pictures  about  the 
Fair.  The  first,  filmed  in  1961, 
featured  H.  V.  Kaltenborn  as  nar- 
rator. A  current  film,  with  Bob 
Considine  on  the  sound  track,  is 
being  distributed  by  Association 
Films.  Twelve  million  viewers  are 
said  to  have  seen  it  thus  f.ir.       S- 


finger  fumbling? 


film  flutter.' 


off-key  sound? 


Stop  suffering  wit} 


I. 
I 


HOWELL   PnODUCrS   ARE   AV 


IKOUGH   CASAOTAN    BEALtRs/sCECtALISI  AUTOLOAD   riLMOSOU-IO  ARE   TBADE   MABXS   OF   BELL   ft   HOWELL   COMMtiT 
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It  threads  itself! 

no  other  16mm 
sound  projector  does 


SIGHT  &  SOUND 


torn  film? 


our  sound  films!  (^automatic  threading  is  the  cure). 


le  Specialist  AUTOLOAD  Filmosound  projector  auto- 
atically  prevents  the  distractions  that  reduce  the 
fectiveness  of  training  or  public  relations  films.  Con- 
der:  Finger  fumbling?  Embarrassing  delays  in 
ireading?  You  may  lose  your  audience  before  the 
low  starts.  But  it  can't  happen  with  an  AUTOLOAD, 
lis  one  threads  itself.  No  wasted  time,  no  wasted 
lotion.  Film  flutter?  Lose  a  loop?  Until  now  you  had 
I  stop  the  show  when  this  happened.  But  the  AUTO- 
SAD  has  automatic  loop  and  system  restorers  that 
sve  time  and  embarrassment.  Off-key  sound?  Film 
ack  around  the  sound  head?  Automatic  threading  is 
;curate  and  precise,  maintains  proper  tension.  Torn 
Im?  Not  likely  with  an  AUTOLOAD,  because  film  is 
ever  handled  (or  m/shandled  by  someone  in  your  or- 
anization  who  is  inexperienced.)  Films  last  longer, 
udgets  stretch  farther.  The  AUTOLOAD  is  also  20% 
ghter,  34%  brighter  than  ordinary  sound  projectors 
. .  so  it  offers  amazing  new  versatility  to  the  way  you 
an  make  use  of  films.  Ask  for  a  demonstration  now. 


;  LL,  DeDt.  BS-5 

.k  Rd-,  Chicago  45.  Illinois 

D  Please  send  further  information  about  the  new 

AUTOLOAD. 

□  Please  have  a  Bell  &  Howell  A/V  representative  call  and 

arrange  for  a  demonstration  of  the  new  AUTOLOAD. 


Name- 


Firm 

Address. 
City 


Stale. 


Bell  &Howell 


Robert  D.  Mililiell  Is  Elecl.d 
Presi»l«-iil  of  .\»soi'ialion  Films 

■A-  Association  Films,  Inc.,  one  of 
the  major  distributors  of  film  to 
16mm  audience  groups,  television 
and  theatres,  has  a  new  president: 
Robert  D.  Mitchell,  recently  vice- 
president  in  charge  of  operations 
for  the  company.  J.  R.  Bingham, 
who  had  been  president  for  many 
years,  becomes  vice-chairman  of 
the  company's  board  and  treasur- 
er. 

Other  changes  in  management 
assignments  saw  A.  L.  Fredrick, 
a  veteran  of  over  40  years  with 
the  company,  becoming  vice-pres- 
ident and  mid-western  representa- 
tive; Robert  M.  Finehout,  con- 
tinuing as  vice-president  for  cor- 
porate advertising  and  public  re- 
lations: and  Robert  \V.  Bucher  as 
vice-president  in  ch;irge  of  Associ- 
Lition  Instructional   Materials. 

Mitchell  was  formerly  manager 
of  employee  relations  of  the  Oko- 
nite  Company,  a  division  of  Ken- 


AF    president   Bob   Mitchell 

necott  Copper  Corp..  and  develop- 
ed a  thorough  knowledge  of  film 
use  in  this  position.  He  joined  AF 
in  1958.  and  was  made  a  vice- 
president  in  1960. 

AF's  new  chief  executive  lives  in 
1  Hasbrouck  Heights.  N.  J.,  and  has 
1  long  been  active  in  community  af- 
fairs, education  and  youth  activi- 
ties. He  is  Commissioner  of  Fi- 
nance of  the  Borough  Council  and 
formerly  was  president  of  the 
Board  of  Education.  Mitchell  has 
a  Master  of  Science  degree  in  Bus- 
iness Administration  from  Colum- 
bia University's  Graduate  School 
of  Businer.s.  He  is  married  to  the 
former  Dorothy  Fredrick  of  Has- 
brouck Heights.  They  have  three 
children. 

J.  R.  Bingham,  now  vice-chair- 
man and  treasurer  of  Association 
Films,  joined  the  company  in  1944 
as  director  of  the  YMCA  Motion 

I  (CONTINUED      ON       PAGE       63) 
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BUSINESS  SCREEN  INTERNATIONAL^ 


NORWAY  has  a  new  national  audio-visual 
organization,  formed  under  the  leadership 
of  Mrs.  Igma  Millar,  our  correspondent  { Kjell 
Austad)  reports.  The  group  was  formed  follow- 
ing a  recent  a-v  seminar  sponsored  by  the  Oslo 
Sales  and  Advertising  Association  and  the  Nor- 
wegian Productivity  Council.  It  plans  month- 
ly meetings  featuring  discussions  led  by  speci- 
alists in  the  a-v  and  business  community.  The 
first  Norwegian  A-V  Handbook,  containing  de- 
tails on  equipment,  etc.  is  an  early  project  of 
the  group,  now  in  production. 


Ireland  Has  an  Animation  Studio  in  Dublin; 
Schools  Report  250^7  Increase  in  Film  Use 
i<  Eire's  first  animation  studio,  we're  told,  has 
been  set  up  by  Else  Toonder  in  Dublin.  Son 
of  the  famed  Dutch  cartoonist.  Marten  Toon- 
der. Eise's  company  has  been  named  Toonder 
Films  (Ireland)  Ltd. 

Although  Ireland's  schools  booked  250 '?f 
more  motion  pictures  in  1962  than  they  did  in 
1957,  J.  J.  Jennings,  chairman  of  the  National 
Film  Institute  of  Ireland  notes  with  regret  that 
his  country's  schools  are  "giving  only  partial 
recognition  to  media  which  have  proven  to  be 
the  most  effective  teaching  aids  yet  devised  by 
man."  The  Institute  reported  the  booking  of 
12.005  reels  by  Eire's  schools  last  year. 


.4s   Reported    by    Robinson  P.    Ri^g 
European    Editor  of  Business   Screen 

Distribution  Analysis  of  Prize  BP  Film 
Shows  \Vide  Use  by  Schools,  Youth  Croups 

■  Sponsors  interested  in  the  use  of  business 
films  in  Britain  should  take  note  of  the  break- 
down of  non-theatrical  distribution  of  the  Bri- 
tish Petroleum's  prize  film  Giuseppina,  a  charm- 
ing narrative  about  roadside  life  in  Italy. 

Principal  groups  requesting  the  film  were: 
high  schools.  15.5%;  other  schools.  29.84%; 
youth  organizations,  5.16%;  commercial  and 
industrial  companies.  6.45%;  city  authorities 
and  government  departments.  7.85%;  primary 
schools.  3.22% ;  colleges,  technical  schools, 
professional  societies,  8.97%;  Low  on  the  list 
were  political  organisations.  .23%  and  local 
business  groups.  .12%. 

Survey  of  Sntm  Sound  Films  Being  Made  by 
20  Users  in   Britain,  Association   Reports 

"  The  British  Industrial  Film  .Association  re- 
ports that  more  than  20  films  and  groups  in 
Britain  are  surveying  the  use  of  8mm  sound 
films,  .'^mong  them  are  Ford  (a  selection  of 
the  company's  factual  films  are  already  avail- 
able in  8mm  sound  versions);  British  Motor 
Corporation  ( using  Smm  sound  to  demonstrate 


a  new  car  model  on  the  U.  S.  market);  the 
General  Dental  Council  (with  an  Smm  sound 
film  to  show  children  dental  care  in  exhibition 
booth  showings);  and  the  Stanley  Works  (dem- 
onstrating hand  tools  via  8mm  sound). 

This  pilot  programme  seeks  to  answer  ques- 
tions as  to  wear,  effect  on  magnetic  track, 
problems  of  inspection,  cleaning,  etc.  Desk 
top  8nim  sound  projectors  available  in  Bri- 
tain include  the  Fairchild.  Viconi's  Vicaudio 
and.  of  course,  the  MPO  Videotronic  "8" 
among  the  U.  S.  models. 


"This  Week  in  Britain"  a  Four-Minute  Reel 
Has  40  Million  Viewers  on  Five  Continents 
li:  Charles  Beauclerk.  Director  of  the  Televi- 
sion and  Newsreels  Division  of  Britain's  Cen- 
tral Office  of  Information  told  B  S  that  over 
40  million  people  on  five  continents  watch  This 
IVeek  in  Britain,  the  Division's  four-minute 
news  report  on  events,  developments  and  life  in 
Britain.  Over  200  editions  of  the  program  have 
been  released  since  its  inception  in   1959. 

Noting  that  the  reel  gains  7.000  viewing 
hours  on  the  world's  screens.  Beauclerk  said 
that  some  eighty  suitable  episodes  had  to  be 
found  each  month.  Consequently  good  indus- 
trial and  commercial  footage,  suitable  for  the 

(CONTINUED    ON    THE    FOLLOWING    PAGE    26) 
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1 6 mm.) Smm.  or  8mm.(l6mm. 

com^ersion  plus  sound  transfer 


FILMPRINT  SERVICES  LTD.  ofTer  for  the  first  time  under 

one  roof  a  complete  conversion  service  for  S  and  i6mm.  film.  f 

Equipment  includes  a  unique  new  Optical  Film  Reduction  Printer, 

producing  8  mm.  prints  direct  from  i6  mm.  camera  originals,  whether  in  single 

or  AB  roll  form.  Comprehensive  service  including 

PL.^NXING,  CUTTIXG.  EDITIXG,  TITLING,  RELE.\SE  PRIXTS  —  full  graded 

and  colour  corrected,  sound  transfer  to  magnetic  stripe. 
A  wide  range  of  Fades  and  Dissolves  when  printing  from 
i6  mm.  originals,  available  with  our  8  mm.  colour  corrected  prints. 


I  I 


IMu^.p/ume  ot  call 

, for  a  copy  of  our  new  leaflet  giving 

details  of  the  services  we  offer  .  .  . 

7///2  (^XOAveHot  St^ieet.LoHc^ofi-.  l^/ 


Specialisis  in  Smm  conversion 


'■■■■■■■■IBB 
71/72  GROSVtNOR  ST., 
LONDON  W.  1,  ENGLAND 
MAYfair2456  -  0600 
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Shake  his  hand. 
Open  the  box. 
Plug  it  in. 
Let  'er  roll. 


Revolutionary  projector  sells  your  product  anywhere.  In  sound  and  color.  In  broad 
daylight.  Sets  up  In  10  seconds— and  repeats  automatically.  Let  us  demonstrate: 


Technically,  the  Fairchild  400  is  an  8mni  rear  screen 
sound  movie  projector.  It  works  more  like  a  TV  set,  except 
you  don't  have  to  fuss  with  the  focus. 

The  Fairchild  weighs  less  than  a  portable  typewriter 
and  takes  up  less  than  2  sq.  ft.  — wide  open. 

It  shows  up  to  20  minutes'  worth  of  color  sound  film. 
Requires  no  warm-up.  'lakes  just  10  seconds  to  set  up,  plug 
in  and  turn  on.  On  is  when  it  counts. 

You  can  demonstrate  snow  removal  in  July,  a  turbo- 
prop on  a  desktop  or  review  a  year's  research  in  a  minute. 
Take  your  customer  on  a  field  trip,  a  test  run,  or  a  tour  of 
the  plant.  Right  where  he  signs  the  orders. 

When  the  commercial's  over,  the  Fairchild's  ready  to 
repeat,  automatically,  up  to  3000  times  per  print. 

As  we  said,  the  Fairchild  is  an  8mni  machine— the  most 
reliable  and  modern  ever  made  — but  any  16mm  or  35mm 
film  can  be  quickly  and  easily  reduced  to  8,  sound  and  all. 

Thousands  of  Fairchild  400s  have  gone  into  use  in  the 
first  1 2  months.  They're  helping  salesmen  multiply  sales  of 


automobiles,  building  materials,  tractors,  staplers,  bowling 
alleys  and  brassieres.  They're  converting  par  salesmen  into 
crackerjacks.  Demonstrating  product  advantages  everywhere. 
Concisely.  Dramatically.  If  you  have  a  product  the  Fairchild 
might  help,  clip  the  cou-  ^ 

pon.  VN'e'll  rush  one  over  ^Z£X  I  C3fil-^  1 1  n 
and  plug  ^^^^^^^^^^^^^^^^^^ 


Fairchild  Camera  and  Instrumenl  Corporation 
Industrial  Products  Division 

221   Fairchild  Avenue,  Plainview.  Long  Island 
Gentlemen:  I  want  to  see  for  myself  what  the  400  can  do. 

Name 


Position^ 
Firm 


-Address- 
City 


_Zone_ 


_State_ 


-J 
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SCREEN    INTERNATIONAL 


In    A 
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REEL  NEWS 

FOR 
FILM  MEN! 


Certified  Storage 
for  500,000,000  feet  at 


BEKINS 

FILM  SERVICE  CENTER 


Easy  access! 
Complete  records! 
Prompt  delivery  anywhere! 


Services  provided  include 

Distribution 

Inspection 

Grading  &  Cleaning 

Repairing  &  Rejuvenation 

Scratch  Removal 

Protective  Coating 

Editing 

Commercial  Insertion 

Storage 


Call  Bekins  today 
for  Certified  Service! 


BEKINS 

FILM  SERVICE  CENTER 

1025  N.  Highland  •  Hollywood  38 
r  HO  9-8181 


") 


^ 


(CONTIN'UED  FROM  THE   PRECEDING  PAGE  24) 

film's  treatment,  are  provided  by  companies 
located  in  Britain,  particularly  from  those  in- 
terested in  overseas  trade. 

Italian  Confederation  of  Industries' 
Press.  Film  Chief  Our  .Vcir  Correspondent 

:':  Signer  G.  Guiglia.  head  of  the  Press.  Film 
and  Television  Section  of  the  Italian  Confedera- 
tion of  Industries,  is  our  correspondent  in  that 
country.  He  will  file  a  regular  news  bulletin  on 
industrial  a-v  matters  in  Italy. 

Signor  Guiglia  was  chairman  of  the  interna- 
tional committee  which  laid  down  current  po- 
licy for  the  Council  of  European  Federations 
of  Industry's  present  series  of  Festivals  and  is 
one  of  Europe's  leading  specialists  in  this  field. 

French  yalional  Railuaijs  Has  Impressive 
Film  Library  on  all  Phases  of  Operations 

;.■  The  French  National  Railways  recently  not- 
ed that  its  library  now  contains  170  railway 
films  divided  into  nine  groups;  General  Inter- 
est (including  some  fine  travel  films).  Rail- 
road Administration.  Rolling  Stock.  Construc- 
tion. Labour  Relations.  Film  Magazines  (short 
newsfilms).  Productivity,  and  films  supplied 
by  foreign  roads.  For  information  about  the 
library  contact  the  Section  Centrale  Cinema- 
tographique  de  la  S.N.C.F.,  9  Quai  de  Seine, 
Saint-Ouen  (Seine)  France. 

Multi-Lingual  Fducational  Telciisiiin  \et 
to  Serve  Schools  in  Rliodesia.  Nyasaland 
'-:  In  June  19fi3  Rhodesia  and  Nyasaland  in 
East  Africa  will  have  its  own  educational  tele- 
vision network  and  the  studio  will  contain  the 
first  16mm  kinescope  recorder  to  be  used  south 
of  the  Sahara  Desert. 

The  basis  of  the  Schools  Educational  Tele- 
vision programmes  in  the  Federation  is  multi- 
racial, and  the  problem  of  supplying  material 
in  the  many  native  languages  was  insurmount- 
able. In  the  case  of  higher  education.  English 
will  be  used:  but  at  the  primary  school  level 
programmes  will  be  transmitted  in  nine  langu- 
ages. 

Recently  Mr.  H.  C.  Butler.  Director  of 
Schools  .'^udio-X'isual  and  Television  Services, 
visited  Europe  to  recruit  staff  and  obtain  ma- 
terial  for  his   T\'  programme. 

He  visited  with  Business  Screen  and  told 
us  that  sponsored  informational  material  could 
play  a  big  part  in  school  and  higher  education 
in  Africa  and  he  would  be  grateful  for  advice 
and  assistance  from  industry's  .A-X'  specialists. 

Mr.  Butler  may  be  reached  c  o  Federal  Min- 
istry of  Education.  Salisbury.  Federation  of 
Rhodesia  and  Nyasaland.  Africa. 

*  :S  * 

Britain's  World  Wide  Pictures  Enters  the 
Italian  Field  With   'Sew  Studio  in  Milan 

An  .Anglo  Italian  film  venture  has  been 
launched  by  producer  Jimmy  Carr.  president 
of  Britain's  World  W  ide  Pictures,  who  recent- 
ly formed  an  operating  company  in  Milan. 
Italy.  Says  Jimmy.  "Italy  is  famous  for  film 


making  and  Milan  is  the  center  of  Italian  busi- 
ness and  industry." 

The  new  company  is  headed  by  Jo  Varley. 
active  in  the  Italian  film  and  television  fields 
the  past  five  years.  It  is  called  World  Wide  Sri 
and  will  be  self-contained,  making  extensive 
use  of  local  facilities. 

"A  Sense  of  /5('/o)!gi;i<;"  Submitted  for  the 
Council  of  Europe  Award  at  San  Sebastian 
•r  Ronny  Riley,  president  of  RHR  Produc- 
tions, tell  me  that  his  film,  A  Sense  of  Be- 
longing (which  deals  with  juvenile  delinquency 
in  Britain)  has  been  submitted  for  the  Council 
of  Europe  Award,  given  the  film  which  best 
illustrates  the  way  of  life  in  European  coun- 
tries. Among  titles  nominated  for  the  Newsreel 
prize  were  Wings  lo  the  Future  ( mentioned  in 
B  S  2/63 )  and  the  Royal  Wedding  of  Britain's 
Princess  Alexandra.  Award  will  be  made  this 
summer  at  the  San  Sebastian  (Spain)  Inter- 
national Film  Festival. 

*        *        * 

Dr.  Klaus-Peter  Adams,  a  European  Trade 
Specialist,  Joins  TV  Advertising  Company 

■^>  A  Common  Market  authority.  Dr.  Klaus- 
Peter  .Adams,  multilingual  specialist  in  Europ- 
ean commercial  matters  and  recently  with  the 
European  Common  Market  Authority  (control- 
ling body  for  C.  M.  policy),  has  joined  the 
British  film  production  firm.  TV  Advertising. 
U.  S.  readers  may  remember  Dr.  Adams  dur- 
ing his  association  with  Ted  Bates  agencv.     H' 
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LaBTV 

In  a  word  that  dividend  is  quality.  The 
kind  of  quality  processing  your  invest- 
ment deserves.  Quality  that  has  made 
Lab-TV  the  east's  =rl  source  for  re- 
versal processing.  There  are  two  other 
dividends  you  can  count  on  from 
Lab-TV.  1.  Fast  Reliable  Service.  2. 
Fair  Competitive  Prices.  Could  you 
want  more? 

THE  LAB  FOR  REVERSAL  FILM 

16mm 

BLACK  &  WHITE  REVERSAL 
PRINTING  &  PROCESSING 

O    COLOR  PRINTING 

OTHER  SERVICES: 

•  Work  Prints  •  Colorto-color  Prints  •  Color-to- 
BS,W  Prints  •  Raw  Stock  •  Ultrasonic  Film  Clean- 
ing •  A  &  B  Roll  Prints  •  Fades-Dissolves  •  Timed 
Prints  •   Edge  Numbering  •   8mm  Processing 


723  Seventh  Ave.,  New  York  19,  N.Y,  •  JU  6  2293 


THE  EDITORIAL  VIEWPOINT: 


Castle   Films  Contracts  for   Sales  Rights 
on  Films  of  1964  New  York  World's  Fair 

'-':  The  New  York  World's  Fair  may  be  hav- 
ing its  difficulties  in  this  always-rugged  con- 
struction phase  on  the  Flushing  Meadows  (see' 
page  20 )  but  audio-v  isual  coverage  is  certain- 
ly assured.  Latest  to  sign  up  is  Castle  Films, 
the  United  World  subsidiary,  who  have  ob- 
tained the  rights  to  8mm  and  16mm  films  of 
the  fair,   destined   for  sale   through  this  com- 


I'liited  World  president  Jim  Franey  ileft)  .sifi"'" 
Fair  film  contract  for  Stuart  Constable  (right) 
as  U /W  vice-president  Murray  Goodman  looks  on. 

panys  worldwide  distribution  outlets.  Stuart 
Constable,  vice-president  of  operations  for  the 
World's  Fair  Corporation,  signed  the  pact  with 
United  World  president  James  Franey  and| 
Murray  Goodman,  in  charge  of  Castle  Films', 
operations. 

John  Campbell  Films  (see  page  22)  is  the 
licensed  producer  of  all  motion  pictures  taken 
at  the  Fair  and  can  supply  footage  (at  a  price) 
to  exhibitors.  Hearst  Metrotone  News.  Inc. 
has  the  contract  for  all  commercial  news  film; 
United  Press  International  is  licensed  for  all 
commercial  still  photography.  There's  still  a 
question  about  the  use  of  Fair  footage  in  indus- 
trial films  after  the  Fair  is  open.  Such  material 
would  publicize  the  big  show  widely.  It's  sure, 
howeser.  that  any  motion  picture  work  on  the 
Fair  grounds  will  have  to  be  handled  by  fully 
union  crews,  supplied  by  organized  companies 
or  by  New  York  locals.  ^ 


Sorry... 

we  have  no  cut-rate  titles 
.  .  .  ours  are  always  made 


UP 


TO  A  STANDARD 


...NOT  DOWN 

TO  A  PRICE 

KNIGHT  STUDIO  Chicago  iihhnois 


"A     PERFECT     SALES     STORY     AND 
DEMONSTRATION       IVCRY      T/ME.'" 

FOUR  WAYS  YOU  SELL 
MORE  WITH  THE 

BUSCH  4A 


Cinesalesman*-  - 

gives    perfect    demonstrations    in    dayligtit.    Your 

salesman  gets  the  order 


Busch  4A  continuous  proiector  showing 
to  large  groups  for  training  programs, 
film  previews,  etc 


O     Rear  view  projection 
■  onto  built  in  screen 
for  trade  shows,   conven- 
tions—in DAYLIGHT. 


4      Busch  4A  used  as  a  standard  movie  pro- 
•   lector  with  built  in  reel  arms  extended 

ALL  FOUR  in  the  ONE  4A  portable 

and  compact.  Find  out  how  YOU  can 

sell    MORE   the   Cinesalesman   way. 

DON'T   DEUY  —  WRITE  TODAY! 

\^9  BUSCH  FILM  &  EQUIPMENT  CO. 

214  South  Hamilton  St.   •   Saginaw,  Michigan 

Please  send  literature  D      Arrange  demonstration  Q 

Name Position 

Company 

Address 

(Please  attacfi  copy  of  your  letterhead) 
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FOR 

ANYTHING  ON  FILM 
ANYWHERE  ON  EARTH 
ANY  TIME... 


20TH  CENTURY  FOX  MOVIETONE 


INTERNATIONAL      HEADQUARTERS 

460W.54THST.      •      NEWYORK     ]9,N.Y.      .      CO.    5-7200 


PRODUCERS   OF  ALL  TYPES  OF   FILMS 


•  TV  NEWS  CLIPS 

•  EDUCATIONAL 

•  SALES  AND  TRAINING 

•  INDUSTRIAL 

•  TV  SPOTS 


ASK  ABOUT  OUR  NEW  SPECIAL  SERVICES  AND  CREATIVE  STAFF 
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WHAT'S 
HIS  NEXT 
MOVE? 


-^«^_ 


To  see  the  unexpressed  capabilities 
inherent  in  workers  ...  to  make  the 
best  choice  when  new  openings 
develop  ...  to  train  understudies 
for  initiative  and  added  responsi- 
bility .  .  .  these  ore  among  the 
supervisor's  weighty  duties. 

"PROMOTIONS,  TRANSFERS 

AND  TRAINING 

FOR   RESPONSIBILITY" 

is  a  sound  slidefilm  created  to 
inspire  men  to  delegate  authority 
and  develop  initiative  ...  to  en- 
hance their  capacity  to  carry  the 
responsibility  that  usually  accom- 
panies promotions  and  transfers.  It's 
one  of  eight  sound  slidefilms  in  a 
program  endorsed  by  constant  use 
in  many  organizations: 

■SUPERVISOR   TRAINING   ON 
HUMAN  RELATIONS'' 

Write  for  details  concerning  preview. 
Guided  FILM  AI/-,//« 

ROCKET 


t    Callc   y   PuLrta   dc   Alcala     [J 

Make  a  Date  to  Visit  Madrid  in  October 

8ile   of   the   Fourth    International    Inihistrial    Fihn    Festival 


PICTURES 

6108  Santa  Monica   Boulevard 
Hollywood  38,  California 


'T'HE  FoLRTH  International  In- 
dustrial Film  Festival,  being 
held  in  Madrid.  Spain  in  mid-Octo- 
ber, is  taking  form.  The  appoint- 
ment of  Javier  de  la  Cueva.  head  of 
the  International  Organizations  De- 
partment. Servicio  de  Relaciones 
Exteriores  Sindicates.  as  secretary 
general  of  the  organizing  commit- 
tee for  the  Festival  has  been  an- 
nounced. 

Spain  was  recently  called  the 
next  "miracle  country."  and  pro- 
gress being  made  is  rapidly  con- 
firming that  premise.  Industrial 
production  in  1962  was  up  6.5  per- 
cent. The  production  rise  was  led 
by  the  chemical  industry  (up  11.5 
percent ) ;  construction  increased 
by  7.7  per  cent;  iron  and  steel  out- 
put by  7.5  percent.  Net  capital  in- 
flow from  foreign  capital  was  S94 
million  last  year  with  some  40  per- 
cent of  these  funds  comins  from 
the  U.  S. 

The  unshackling  of  70  percent 
of  Spain's  total  trade  has  helped 
in  the  recovery.  .An  excellent  bank- 
ing system  contributes  to  the  coun- 


try's new-found  prosperity,  back- 
ed by  reforms  that  increase  the  flow 
of  credit. 

The  Festival,  which  will  bring 
top  management  executives  from 
all  over  Europe  and  the  U.  S.  to 
Madrid,  will  be  held  in  a  city  as 
beautiful  as  it  is  historic.  High 
above   sea   level,   climate   is   ideal. 

Running  through  the  center  of 
the  city  is  the  Avenida  Jose  An- 
tonio, the  Spaniards"  Gran  Via.  An 
ideal  starting  place  for  tours  is 
the  Plaza  Mayor,  dating  from  the 
17th  century.  From  here  one  pro- 
ceeds to  the  Toledo  bridge  and  to 
the  Palacio  Real,  the  former  royal 
residence.  Farther  on  is  the  vast 
modern  campus  of  Ciudad  Univer- 
sidad.  Not  to  be  missed  is  the  vast 
Prado  Museum  with  the  greatest 
single  collections  of  Goya  and  'Vel- 
asquez paintings. 

In  the  evening  Madrid  offers 
exciting  night  life  after  the  custom- 
ary late  dinner.  .A  variety  of  folk- 
dance  spots  and  stage  musicals 
plus  a  lively  opera  season  may  be 
topped  off  by  a  visit  to  a  club.  Q' 


Studios  Incorporated  33  West  46th  Street  \  eu   )  ork  36,  New  York  JVdson  2-3606 


Sitlesnian's   Film    Tool 

■COMMIMCATIONS 

SERMCES    FOR    E  T  \ 

Bell    Telephone    System 

o  o  «    ' 

Travel  Promotion 

HAPPY   HOLIDAYS 
ALONG    THE    POTONLXC ' 

American   Oil   Compain 

e  o  o 

Employee     Trainins 

"THE   INFORMATION 

OPERATOR' 
.American  Tel.  &  Tel.  Co. 

Siilesiiitiii    \tn1ivtitiott 

"THE  HARDESTY  CASE" 

Ford    Motor    Company 

Politic  (il    Instruction 

PHYSICIANS  in  POLITICS 
Am.  Med.  P.  A.  C. 

Employee     Communications 

•TOT.\L 
CO.MMFMCATION' 
General  Telephone  &  Elec- 
tronics.   Inc.    ( .SvUania  I 


^    .\dult  Instruction 
"PHYSICIANS 
IN    POLITICS" 

A  3-hoiir  seminar  of  political 
instruction,  of  which  2':: 
hours  is  film. 

The  opening  and  closing  films 
("HOW  TO  STANI)  UP 
AND  NOT  BE  COUNTED 
.  .  .  AND  BE  COU.NTED 
ON")  are  cinematically  novel. 
The  voice  is  contemporized 
Pete  Smith  —  music  is  not 
".scoring ',  but  a  musical  com- 
mentan,-.  .Most  striking  is  tlic 
visual  setting,  in  a  new  tech- 
nique called."Am/;/(?n(  Limbo" 
—  realism  within  impression- 
ism against  infinity.  That  is, 
the  foregroimd  is  realistic, 
though  stvled,  and  the  people 
are  played  for  naturalism  and 
conviction  .  ,  ,  but  the  walls 
are  composed  of  impression- 
istic shapes,  and  the  back- 
ground is  infinity  limbo, 
painted  with  colored  light. 
The  effect  is  very  bright, 
"truer  than  truth",  utterK 
sharp  and  contemporarv. 

Sponsor:  .\merican  Medical 
Political  -\ction  Connnittee 
(AMP.AC)  "STAND  UP" 
opening/closing;  21  &  12 
min.  I6nim,  EK  Color.  No 
Public  Release. 


PARTHENON    PICTURES 


:625    Temple    Sir 


ec.     Pioducer 

-DUnk.rk     5  391 


ood    26.    Co). 
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ARRIFLEX    at   work    —   one    OF    A    series 


ARRIFLEX 

tracks  satellites 


A  pioneering  step  toward  global 

communication  was  made  by  Bell  scientists! 

An  actual  picture  was  transmitted  . . .  Irom 

the  Bell  Telephone  Laboratories'  tracking 

station  in  Holmdel.  New  Jersey — to  the  Echo  I 

satellite  in  space— to  the  Jodrell  Bank 

antenna  in  Manchester,  England  The  «  r^       I  I      I  I  i  • 

Arriflex  16  was  actually  mounted  on  the         70  T      RP  ?1  hO  TP^tn  fl  PQ 

frame  of  the  radar  dish  A  cross  hair  '^'       "-"^  "      l_U  l^  W  I  U  LU  M  t;0 

reticle  super-imposed  on  the  satellite  picture  verified  the 

accuracy  of  radar  positioning    •  Arriflex  is  proud  to  have  contributed 

to  these  advanced  experiments  in  world  communication.  In  Project  Echo 

(involving  a  man-made  satellite)  and  in  the  Moonbounce  tests  with  a 


natural  "sky  mirror" — co-axially  mounted 
Arriflex  cameras  dramatically  documented  correla- 
tion of  radar  tracking,  compilation  of  azimuth 
and  elevation  of  the  radar  dish,  satellite 
position,  and  the  elapsed  time  of  the 
tracking  period     •  Why  Arriflex?  Because 
of  its  precise  registralion-pin  movement, 
advanced  mirror  reflex  shutter  system, 
and  extreme  versatility— and  because  all 
this  IS  packaged  in  the  most  compactly  designed  professional 
camera.  As   always,   Arriflex   has  done   the   job  better,   faster,   more 
economically.  On  location,  in  the  plant,  in  the  laboratory,  or  in  the 
studio— It  can  do  the  same  for  you! 


WRITE   FOR   NEW  CATALOG. 


From  tfie  microscope  to  the  missile  range  . .  .from  spot  locations 
to  sound  stages ...  Arriflex  professional  motion  picture  cameras 
are  ttie  dominant  choice  of  filmmakers  in  science,  industry,  and 
entertainment.  Ttiey're  lightweigtit,  rugged,  tremendously  versa- 
tile -  uniquely  suited  to  a  range  of  applications  virtually  wittiout 
limits.  Here  are  some  of  tfie  features  tfiat  give  Arriflex  cameras 
their  remarkable  capabilities: 

•  IVIIRROR-SHUTTER  REFLEX  VIEWFINDER  •  REGISTRATION- 
PIN  FILIVl  IVIOVEMENT  •  21  -DIVERGENCE  3-LENS  TURRET  • 
CONTOUR  HAND  GRIP  •   FRAMES-PER-SECOND  TACHOMETER 

•  COMPLETE  ACCESSORY  SYSTEM  .  .  .  lenses,  standard  and 
special-purpose  electric  drives,  power  supplies,  time-lapse  equip- 
ment, film  magazines,  sound  blimps,  tripods. 

'YOU  ARE  INVITED  to  send  us  a  description  of  your  special  use  of  Arriflex  equipment. 


CORPORATION 
OF       AMERICA 
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"TRUTHS"  we  hold  to  be  self-evident 
may  be  anything  but  that  to  people 
of  diffei-ent  economic  levels  . .  . 
nationalities  . . .  experiences  . .  . 
or  aspirations. 

"Self-evidence"  may  only  be  evidence 
that  happens  to  please  oui-selves. 

We  believe  that  communication 
programs  . . .  country  talking  to 
country,  company  to  its  public, 
management  to  employees  .  .  .  must  be 
based  on  .  . . 

Tools  and  techniques 
"Language"  and  symbols 

that  are  valid  in  terms  of  audience  values. 


.INC. 


31    WEST   53RO   STREET  •   NEW   YORK    19.   N.   Y 
PLAZA  7«CSI 


Communicating  ide£is  on  film  and  the  full  range  of  programmed  audio-visual  media. 


\  CfflsiSENSL'S  SELECTION  BY  THE  HEADS   OF   52   NATIONAL   0RGAN1Z.AT10NS 

.\\vard  Plaques  to  dear's  Best  Safety  Pictures 

Highest  Award  lo  1 1  Subjects:  10  Others  Share  Merit  AuariU  for  OreupationaK  Traffie. 
Home.  General  Safety  in  2(Mh   Vnnual  Contest  of  National  ('ommittee  on  F'ilms  for  Safet> 


ELEVEN  Bronze  Plaqles  will  be  inscrib- 
ed with  the  names  of  winners  of  the 
20th  Annual  Safety  Film  Contest  and 
presented  to  the  sponsors  and  producers  of 
the  outstanding  safety  films  of  1962  by  the 
National  Committee  on  Films  for  Safety.  Ten 
other  films  «ere  voted  the  awards  of  merit  by 
this  distinguished  group  of  leaders  of  national 
safetv.  traffic  and  related  organizations.  The 
awards  will  be  made  this  fall  at  a  general  as- 
sembly of  the  National  Safely  Congress,  meet- 
ing in  Chicago. 

The  awards  are  made  annually  in  recogni- 
tion of  outstanding  new  motion  pictures,  sound 
filmstrips  and  television  commercials  on  oc- 
cupational, traffic  and  transportation,  general 
and  home  safety  themes.  There  were  86  entries, 
a  record  number,  in  this  year's  competition. 

Committee's  Chairman  is  Hem^'   C   Lamb 

The  National  Committee  represents  52  na- 
tional organizations  and  seeks  through  this 
program  to  improve  the  public  knowledge  of 
safety  through  visual  media.  Committee  chair- 
man is  Henry  G.  Lamb,  director  of  technical 
services.  .American  Standards  .Association.  Wil- 
liam Englander.  director  of  films  and  posters 
lor  the  National  Safety  Council,  is  secretary 
of  the  group. 

Before  a  final  group  of  awards  candidates 
are  screened  by  the  full  committee,  experts  in 
the  specific  fields  involved  review  all  entries 
for  authenticity  and  accuracy  in  the  safety  areas 
they  represent.  Two  plaque  awards  went  to 
Charles  Cahill  &  .Associates  this  year  in  the 
field  of  traffic  and  transportation  safety. 

Bronze  Plaque  .\ward  to  "Warning  Bell" 
.Another  outstanding  winner,  in  the  general 
film  category,  was  The  Warning  Bell,  sponsor- 
ed by  Nationwide  Insurance,  and  now  being 
widely  acquired  by  companies  and  safety 
groups  throughout  the  country  through  a  spe- 
cial educational  kit  which  they  may  purchase 
outright.  Wilding.  Inc.  is  the  producer  and  the 
source  of  \\  iirnini;  Bell  program  material. 

The  .A.A.A  Foundation  for  Traffic  Safety  con- 
tinued its  aid  to  dri\er  education  in  high  schools 
through  the  plaque-winning  production  of  Stay 
Alive,  produced  by  Calvin   Productions.    Inc. 


Only  one  sound  f  Imstrip  received  top  award 
honors  this  year.  The  plaque  winner  was  Here 
Today  .  .  .  and  Here  Tomorrow .  stressing  safe- 
guards for  linemen  working  with  high  \oliages. 
Bay  State  Film  Productions.  Inc.  was  the  pro- 
ducer for  the  Edison  Electric  Institute. 

.Another  very  important  area  was  served  by 
Are  You  Sure?  produced  by  Depicto  Films 
Corporation  for  the  National  Board  of  Fire 
Underwriters.  This  film  provides  industrial  em- 
ployee audiences  with  understanding  of  the 
individual's  responsibility  in  fire  prevention. 
Are  You  Sure?  consists  of  dramatizatons  of 
five  examples  of  irresponsibility:  in  each  case, 
the  individual  suffers  the  consequences  of  a 
serious  fire  at  the  place  where  he  works. 
•Awards   of   Merit   Go   to   These   Pictures 

.Award  of  merit  winners  included:  Analysis 
of  a  Bulk  Plant  Fire,  produced  for  the  Amer- 
ican Petroleum  Institute  by  Wilding.  Inc..  and. 
in  the  same  occupational  safety  group.  Saje 
Handling  of  Light  Ends,  produced  for  the  du 
Pont  Petroleum  Chemicals  Division  by  John 
Sutherland  Productions.  Inc. 

Right  From  the  Start  shared  merit  award 
honors  in  the  traffic  and  transportation  film 
group.  It  was  produced  for  the  Ontario  (Can- 
ada )  Department  of  Transport.  Highway  Safety 
Branch,  by  Chetwynd  Films  Limited.  Seat  Belts 
Your  Life  Insurance,  produced  for  the  Deputy. 
Inspector  General,  U.  S.  Air  Force  by  the 
1365  Photo  Squadron.  Orlando.  Fla.  and  Stop. 
Look  and  Think,  produced  by  Charles  Cahill 
&  Associates  were  the  other  merit  winners  in 
this  class. 

Another  Calvin  Production  also  won  an 
award  of  merit  in  traffic  and  transportation  as 
The  Safe.st  Hay  was  accorded  that  honor.  The 
sponsor  was  the  AAA  Foundation  for  Traffic 
Safety. 

Fun  'N  Fathoms  also  brought  the  Aetna  Life 
Affiliated  Companies  a  merit  award  in  the 
general  safety  group  and  Safety  With  Animals 
won  the  same  honor  for  Grover-Jenninsis  Pro- 
ductions. Inc.  Another  general  safetv  merit 
award  winner  was  Mid.summer's  \ightmare, 
produced  for  the  U.  S.  Public  Health  Service 
(in  cooperation  with  the  American  National 
Red  Cross )  by  \'P1  Productions.  ^ 


■*— j^*'**^'*"'"'''*'*^***' 


0CC1.T.*T10X.\L    S.AFETT    PL.\QVES 

"Are  You  Sure?" 
Sponsored  bv  the  National   Board  of 

Fire    Underwriters 
Producer:    Depicto  Films  Corporation 

e  o  e 

"Fatal  .\ccident  Report" 

Sponsor;  Employers  Miitiials  of  Wausau 
Producer:   Mehrins;  Productions 

e  e  e 

"Radiation  Protection  in  Nuclear  Medicine" 

Sponsor:   Department  of  the  Na\-\ 

Bureau  of  Medicine  and  Surgery 

Producer:   Fnrdel   Films,   Incorporated 

o  e  e 

■Here  Today  .  .  .  and  Here  Tomorrow" 

Sponsor:   Edison  Electric   Institute 
Producer:  Bay  State  Film  Productions,  Inc. 

TR.\FF1C    .\ND    n(.\NSI»ORT.\TIOX    PLAQt."ES 

"Routine  Stops" 

Sponsor:    California    Highway    Patrol 

Producer:  Charles  Cahill  &  .Associates,  Inc, 

e  e  o 

'Safety-   Belt  for  Susie" 

Sponsors:   U.  S.   Public  Health  Service 

and  The  University  of  California 

Producer:  Charles  Cahill  &  .\ssociates.  Inc. 

O  O  tt 

"Stay  Alive- 
Sponsor:  .\.\.A  Foundation  for  Traffic  Safety 
Prcxlucer;    CaKin    Productions,    Inc, 

HOME    S.AFtrri'    .AW.VRD    WINNER 

'\  Matter  of  Seconds- 
Sponsors:   Southern  Medical  .Association 
and  Merck  Sharp  &  Dohme  Company 
Producer:   Campus  Film   Productions,   Inc. 

C.ENER.\L  S.\FETi-  WIN-XERS 

"Pulse  of  Life- 
Produced  by  Pyxamid  Film  Producers 

e  e  o 

"The  Warning  Bell- 
Sponsor:  Nationwide  Insurance  Company- 
Producer:   Wilding.   Inc. 

TELEVISION  SPOT   PLAQVTE  WINNER 

"T)rinking  and  Driving- 
Sponsor:  .\('tTi:i  Life  Affili.ited  Companies 


NUMBER  3  •  VOLUME  24  •  1963 


33 


^h|^H 

£& 

4  JS 

^^^^KmtK^^^^^^^^^w     ^^£i_^^^H 

Views  to  Enlighten  the  Future  of  Films 


C<ni'4rcssni;m  ;ind  Mrs.  Horacf   Kt»riieiia\'   ( Dcitt-X.C.)    i^ft   jutitcont 
trvul  jriiiti   Bill  TcnclL  field  stipcnisoi   of  Amoco  public  rildlions. 

Amoco  Hosts  Prc\  lews  in  Washinolon 

'"ll;i|i|i\    lloliiluvs  Along  the  Poloniac"  Ar«-  Sliare<l   Willi 
iM<Miil>«Ts   «1'   Coiifjress,    Kililors    and    Leaders    in    Trade 


A  The  American  Oil  Com- 
pany is  taking  film  viewers  on  a 
Happy  Hoiutuy  Along  the  Po- 
tomac later  this  year  as  a  new 
28-minute  color  film  by  that 
title  is  released.  Parthenon 
Pictures  is  the  producer. 

First  pre-release  showings 
were  held  last  month  in  Wash- 
ington. D.  C.  Luncheon  show- 
ing for  members  of  the  capi- 
tal's Convention  and  Visitors 
Bureau  was  followed  by  even- 
ing previews  at  the  Congress- 
ional Hotel  and  the  National 
Democratic  Club.  275  mem- 
bers of  the  Senate  and  House 
were  in  the  audiences  with 
their  wives  and  staff  people. 

A  fourth  show  concluded 
these  successful  openings  as 
editors,  government  agency 
executives  and  business  lead- 
ers saw  this  "different""  picture 
of  their  home  town  with  a 
new    perspective    seldom    be- 


C'oiiyressmaii     I'rud     ScliwcnKcl 

(R-hma)  is  at  left  of  Miss  St/l- 
vid  Siilnta  of  his  staff  thiyiun 
dull  irilh  producer  Cap  Palnu'r. 

lore  given  this  often-lensed 
tourist  mecca. 

.American  OiTs  public  re- 
lations people,  especially  Judge 
Hardy  and  Bill  Terrell  are  to 
be  commended  on  the  picture 
and  their  handling  of  these 
preview  events.  g^ 


Below  (l  to  r)  Harrij  Swaiison.  Eastern  Area  public  retalions  mp.r.. 
Am.  Oil.;  Congressnmn  William  St.  Onge  (D-Conn.);  Dan  Kater 
of  Modern's  Chicago  office;  Congress-man  Bernard  Grabowski  (D- 
Comi)   chut  over  projector  at  capital  previeiv  of  Anuieo's  film. 


W  here  Are  the  Crfnl  Films 
Which   Indiislry  <!an   Sponsor':' 

A'  Are  the  social  forces  that  will 
eventually  determine  industry's 
freedom  and  progress  beyond  the 
scope  of  its  public  relations  and 
educational  efforts?  Does  industry 
only  react  to  violent  challenges 
such  as  those  days  of  post-war 
union  attack  on  ""big  business?"  Or 
can  men  of  vision  in  the  high  eche- 
lons of  management  do  something 
about  the  many  areas  of  potential 
sponsorship  for  which  the  latent 
power  of  these  sight/sound  media 
are  so  patently  useful? 

Too  many  current  films  are  put- 
ting out  ""brush-fires"  of  human 
problems.  Some  are  reflected  in 
this  issue.  But  where  are  the  stir- 
ring pictures  of  the  last  decade, 
films  which  drew  out  emotional 
as  well  as  thoughtful  responses 
from  the  millions  who  eagerly 
await  their  creation?  Will  we  see 
the  equal  of  Miracle  in  Paradise 
yalley.  that  powerful  safety  mes- 
sage; or  that  good  labor  picture. 
With  These  Hands? 

The  "accountants"  have  done  a 
great  job  of  maintaining  financial 
stability  of  business  and  in  govern- 
ment. Now  let  them  heed  the  ad- 
monition of  Pope  Pius  who  called 
such  films  "that  great  pathway 
into  your  hearts  and  mindsl"      y' 

Li.-t  ol    "Top  Ten"  Pictures: 
How   to   E<|iiate   "Viewership" 

Don"t  overlook  those  two  lists 
of  the  ""Top  Ten"  films  of  1962 
which  were  reported  in  a  recent 
issue  of  MOI5ERN  Mfmos,  the 
newsletter  of  Modern  Talking  Pic- 
ture Service,  Inc.  This  national 
(and  internatiimal,  in  fact)  distri- 
butor of  sponsored  films  has  equat- 
ed the  immense  viewership  of 
these  films  in  television  and  among 
community  audiences.  Viewership. 
according  to  Modern,  is  the  sum 
of  a  number  of  parts:  production 
quality,  subject  matter,  title  appeal 
and  the  number  of  prints  in  cir- 
culation. 

All  of  the  films  on  these  two 
lists  were  produced  by  competent 
professionals  and  many  of  them 
are  award-winners.  Project  Hope. 
for  instance,  won  the  Academy 
Award  for  the  best  short  docu- 
mentary of    1961. 

All  of  the  pictures  are  popular 
with  viewers  and  some  of  them 
have  appeared  on  this  list  for  years. 
Procter  &  Gamble's  Scrub  Cniine 
has  been  showing  youngsters  the 
importance  of  cleanliness  for  the 
past  17  years;  had  to  be  re-raade 


several  years  ago  to  bring  cloth- 
ing styles  and  settings  up-to-date. 
Union  Carbide's  The  Petrified 
River  (  MPO  )  deals  with  the  peace- 
ful applications  of  atomic  energy 
and  has  been  on  the  "'Ten  Best" 
television  list  for  the  past  eight 
years,  has  had  two  network  show- 
ings and  probably  will  continue  as 
popular  TV  fare  for  the  balance  of 

its  useful  life.  ijj- 

*  *        * 

Non-Ficlion''s  "Best  Sellers" 
.\re  .Source  of  Useful  Films 

Why  don't  more  sponsors  and 
producers  go  the  non-fiction  shel- 
ves of  their  nearest  library  or  book- 
store and  check  out  the  "most  pop- 
ular"' current  titles  for  possible 
factual  film  themes?  Worldwide 
readership  of  some  of  these  books 
would  indicate  a  tremendous  audi- 
ence potential  that  long  ago  was 
being  harvested  by  the  entertain- 
ment filnt  makers  and  on  the  legi- 
timate stage  as  it  drew  from  the 
fictional  "best  sellers." 

We're  thinking  about  a  column 
of  potential  "film  books"  for  these 
pages  and  a  few  hours  of  pleasant 
reading  has  convinced  us  that  their 
is  gold  in  those  pages  .  .  .  that  can 
be  shared  at  economical  cost  by 
writers  and  publishers,  both  of 
whom  are  aware  that  film  versions 
can  only  increase  the  sale  of  their 
volumes  in  subsequent  months,   i;^ 

Mow    to   Preview    and   Proniole 
That    \  alualile   >e«    Picture 

The  adjoining  columns  spotlight 
another  sponsor  opportunity:  the 
opening  preview  event  held  at  an 
important  and  appropriate  site. 
Sometimes  the  plant  show  is  suf- 
ficient; other  films  won't  merit  this 
kind  of  unveiling.  But  when  you 
sponsor  and  produce  a  "natural" 
like  Amoco's  Happy  Holidays 
Along  the  Potomac,  what  better 
place  to  preview  it  than  Washing- 
ton, D.  C? 

Dividends  in  important  audience 
attendance  were  implemented  by 
plentiful  news  publicity,  which 
Amoco's  showings  received.  The 
good  sponsored  film  is  a  property 
of  value  and  it  should  be  so  rec- 
ognized and  capitalized  upon.  Give 

you  any  ideas?  S' 

*  *        * 

i..\.\  .A.  to  Aleel  in  Kocliester 

■  The  Industrial  Film  Association 
has  voted  to  hold  its  annual  fall 
meeting  this  year  in  Rochester, 
New  'Vork.  That  city  was  first 
choice  of  a  large  majority  of  mem- 
bers of  this  society  of  audio-visual 
executives  within  principal  U.  S. 
companies,  coast-to-coast.  9 


BUSINESS  SCREEN  MAGAZINE 


Jurors  Who  Selccled  Blue  Ribbon  Finalists 

■  A  sizeable  number  of  school  and  college  people  helped  to  se- 
lect films  for  the  American  Film  Festival  from  among  the  656 
entries.   Here  are   representative  samplings  of  these  jurors. 


.,rs-ltucl.iicks  /  <'iuk  Cellier  {at 
I)  nccUcil  Amirudu  Film  Fes- 
(il  Blue  RihiM'i  (itianl  from  Jul- 
I    Bryan    at    rcriiil    cirrmonij. 


Leslie  Schoenfeld  {Radiant  Fibm) 
receives  Blue  Rihhim  from  joltu 
Flortj  (Eastman  Kodak)  at  American 
Film    Festival   awards   projiram. 


Eflucational  Fihn  Library  Association 
\oUU  I  iflli  Annual  American  Fihn  Fc>tival 

53  Motion  l*i<  liiK-  ami  Kilmstrips  Sliair  Ulu<-  Kil)I>oii    \«arils 


)  lit  RiniioN  wvAKDs  were 
J  presented  to  33  motion  pic- 
ires  and  20  filnistrips  at  the 
.mcrican  Film  Festival  held  at 
ic  Billmore  Ho;el  in  New  York. 
n  May  1st  through  4th. 

The  awards  and  screenings  of 
05  outstanding  films  selected 
om  an  original  entry  list  of  fi56 
ere  the  principal  attractions  of 
le  Fifth  Annual  Festival,  held  un- 
er  the  auspices  of  the  Educational 
ilm  Library  Association.  .About 
50  registrants  attended  the  ses- 
ions  and  an  overflow  crowd  of 
.00  was  at  the  banquet  at  which 
ime  the  winners  were  announced. 

.\ddrcss  !)>•  Dr.  .Samuel  C;oiild 
Speakers  at  various  luncheons 
iiid  seminars  held  in  conjunction 
vith  the  film  judging  events  in- 
:luded  Dr.  Samuel  B.  Gould,  con- 
rovcrsial  head  of  New  York's  edu- 
:ational-cultural  television  station. 
kVNDT;  Nicholas  Read,  of  Poto- 
nac  Films;  Tom  Daly,  of  the  Na- 
tional I'ilm  Board  of  Canada;  and 
independent  producers  Hilary  Flar- 
ris  and  Nicholas  Webster. 

Of  the  33  motion  picture  and  20 
filmstrip  award  winners.  23  were 
produced  for  industrial  concerns, 
trade  associations  and  government 
bureaus. 

\\  inniiij;  SpoiLsors  .'\rc  Listed 

Among  these  were  the  Water 
Resources  Association.  NASA,  the 
.Association  of  State  Universities 
and  Land-Grant  Colleges,  the  New 
York  State  Employment  Service  in 
affiliation  with  the  Bureau  of  Em- 
ployment Security  of  the  L'.S.  De- 
partment of  Labor.  Manufacturing 
Chemists  Association.  Sears  Roe- 
buck and  Company.  Bethlehem 
Steel  Company.  Bank  of  .America. 
British  Petroleum  Company.  Kar- 
olton  Envelope  Company.  The 
Louisiana  Association  for  Mental 
Health.  Baxter  Laboratories,  Pure 
Oil  Company.  Catalina.  Inc..  Ral- 


ston Purma  C  ompany.  RCA  Serv- 
ice Company  and  Illinois  Bell 
Telephone  Company. 

Awards  at  the  banquet  were 
presented  by  L.  C.  Larsen,  dean 
and  director  of  the  Indiana  Uni- 
versity Audio-Visual  Center,  Ju- 
lien  H.  Bryan,  director  of  the  In- 
ternational Film  Foundation,  John 
H.  Flory,  chairman  of  the  Com- 
mittee on  Non-Theatrical  Events, 
and  Dorothy  Oshlag,  director  of 
Columbia  Liniversity's  Center  of 
Mass   Communications. 

The  Blue  Ribbon  winners  of  the 
Festival  will  now  go  out  on  "road- 
show" screenings  to  various  film 
societies  and  educational  television 
tations  across  the  country. 

Blue  Ribbon  award  winners  are 
as  follows: 

CatrRory:    .AljricnlHiic-. 

Conservation  and  Nalnral  Kisourccs 

"Nfarsliland  Is  Not  Wasteland" 

Riiv  Wilcox  PriiducUons.  Inc. 

Filmstrip:  "Conipacl  With  Nature" 

Training  Films,  Inc. 
for  the  Water  Resources  Association 

e  o  e 

Category:  Citizenship,  Government. 

City  Planning.  Int'l  Relations 

"The  Cars  in  Your  Life" 

.National  Film  Hoard  of  Cana<la 
o  o  o 

Classroom  Films:  T-o"er  Grades 

"Christopher  Columbus" 

Churchill  Films 

Filmstrip:  "Cows  Don't  Say  Moo" 

Willi:nn  i'.  C;ottleil>  Company 

o  o  o 

Category:  (Current  Events 

"Friendship  Seven" 

General  Dynamics/.Astronatitics 

(Nat'l  .Aeronautics  &  Space  .Adm.) 

o  o  e 

Category ;  Ec<»U)niies 

■Mr.  Kurope  and  the  Common  Market" 

CBS  (News)  Reports 
•  o  • 

Education  and 
Child  Development 
"Next  Year  Is  Now" 
Charles  Guggenheim  Productions 
for  the  Association  of  State  Univer- 
sities and  Land  Grant  Colleges 
(CONTINUED    ON    NEXT    PAGE 


Category    Number    1 
\gricuUure,  Conservation  and 
Natural  Resources 
Chairman:    John   C.    Gibbs.   Director,   Au- 
dio.\'isual   Programs.  The   Conservation 
Foundation,   .New   York   City 
1   Jurors:   Conservation  Foundation   staff:    S. 
II    Ordwav,   Pn:siili-iit :  George   Brewer. 
\„e-J're.si(/e»(.-    Stephen    Blodgett,    Sccrt- 
(uri/;     Noel     D.     Eichhorn,     John     Milton, 
Martha  Munzer,  A,v,«)ci<i(e,v;   Madelyn  1  ic- 
kens       Aiiiliu-Visuul      Assi.slrml.      Hannah 
Williams,     TeaclK-r.     Rivrdale     t)utdoor 
L.aboratories. 

Category   Number  2 
Citizenship,    (iovernment.    City 
Planning  and  International  Relations 
Chairman:  Eoclul  J.  Peltier.  Cl,i<l.  -Audio- 
Visual    Uept.,    Boston    Public    Library, 
Boston,    Mass. 

Jurors:  Boston  University;  Robert  Steele, 
Priifrssur  of  .Mrilioii  Pieliires  iiml  Ccmi- 
n.uniculion,.  Arts.  School  of  Public  Rela- 
tions and  Comnumications,  Eugene  B. 
Stevis  Frederic  Underhill,  Cimma  stu- 
dents! Gavlen  B.  Kelley.  Assistant  Profes- 
sor of  Education:  Boston  Public  Library; 
Kathleen  B.  Ilegarly.  De;in(!(  Supcrei.s..r  of 
Work  ailh  A<;iilrs.  N'eronic:!  T.  Yotis  An- 
,/io-\'isii(i(  ;.i/)rorJioi;  J;m)i's  A.  Boudreau, 
IJireelor  of  IMnarij.  Beiitley  College;  Peg 
Clark,  Fifm  Pii()(icis(.  Paul  Levi  Associ- 
ates; Russell  Connor,  Ti-lei;ision  Lec/urcr. 
Bcist'on  Museum  of  Fine  Arts;  Gasper 
Ilk.)  Execulitr  Director,  International 
institute  of  Greater  Lawrence  (Children's 
C:inema  Inc.);  Tilak  R.  Khanna,  Assis- 
tant Lihrarian,  Audio-Visual  l>pt.,  Sim- 
mons   College. 

Categor>    Number  4 

Current    Events 

Chairman;    l)or..lhy    N.    Lynch,   New    Ro- 

chelle    Public    Librar>',    New    Rocbelle, 
New   York 
Jurors:     Patricia     M.     Appel,     Larchmont- 

Mamaroneck  Motion  Picture  Council: 
Brandt  Enos,  Eliz;ibelh  Enos,  Brand 
Enos  Associates;  Natalia  L.  Goodman, 
New  Rochelle  Adult  Educ;ition  Program: 
Louis  S.  Goodman,  Teleregister  Corp., 
Rose  Hoffman,  New  Rochelle  Board  of 
Education;  Muriel  Horowitz;  Mrs.  L. 
Lewis,  County  Congress  of  Parents  & 
Teachers;  John  F.  Ryan,  New  Rochelle 
Public  Library;  Harold  Sokolsky,  Boy 
ScouLs  of  America 


Category   Number  o 

Economics 

Chairman:   Sidney   Pleskin,  Professor,  Yes- 

hiva   University,   A-V   Center   and    Film 
Librarv.    New    York    City. 
Jurors:    Dr.    Edward    Alterman,   /n.s(ni<(or 

in  Accounlinli.  Richard  King,  Sujiercisor, 
A-V  Center.  Hunter  College:  Elaine  Neu- 
burger.  Film  Librarian,  Yeshiva  Univer- 
sity Film  Library;  Dr.  Lester  Weinl)erger, 
Supervisor,  A-V  Center,  C.  C.  Barucb 
Scliool. 

Category   Number  8 
Guidance.    Personal 
and    Vocational 
Chairman:    Herman   London,  Audio-Visual 
Crvirdinatur.   Hunter  College,  A-V  Cen- 
ter, New  Y'ork  City. 

Jurors:    Hunter    College    Staff:    John    P. 
Caban.     Depultj    Coordinator,     Maxine 
Hereff.  Supereisor,  A-V  Equipment  Opera- 
tions     Lab,     Conrad      Evangelista.      Fi("i 


.Sr/ic(nling  Assis«m(.  Hose  Glllord,  Maigar- 
et  Tavlor,  Frojerlionisis,  A-V  Center;  Dr. 
Gerald     Lesser.     Te«c/.er    and     Research 
Psmholonisl,     Dr.     Maigareta     AUtnhem. 
Dr     Philhp    Freedman,    Dr.    K;itlurn    M. 
McKennon,    7e<ic/.er«,    Education    Depart- 
meut;    Dr.    Patricia    L.    Jackson,    FacuUfi 
Member.      Reeva      Safriu.      Ps^jcholoRnt . 
Guidance    Clinic:    Dr.    Beru.ard    Katz,   Dr. 
AriioUl   Buckheimer.  Guida.ue  Clinic  and 
Counseling    Research    Project,    C:er:dd   Sir- 
ens    Julia    Tu    Wu.    Research    Assistants; 
Dr.'    Wilson     W.     Woodcock,     Professor. 
Physics  Department;  Sheila  Elbach,  .Wio- 
(ogisl,  Spe.-ch  and  Hearing  Center;  Char- 
lotte   B     Fox,    Harriet    Schueler,    Instruc- 
tors    and    Guidance     Counselors.     Hunter 
College    High    School;    Dr.    Marguerite   C. 
Holmes,    Head.    Nursing    Education    Pro- 
gram.   Sister    .Mary    Aloisiiuaiine,    Lydia 
Diaz,     Joan     Herman,     Edith     Schwarz, 
VValetia    Wvsolovski,    Graduate    Students, 
Graduate  Nursing  Program;  Celia  M.  An- 
derson    Vera   Falconer,   A-V   Consultants, 
EFL'\:   Esther  Chevlen,  A-V   ConsuHant; 
Mortimer   Goldberg,   Fdm    Editor.   Bureau 
of   A-V   Instruction,   Bo.ird   ol    Education. 

Category  Number   Itl 

Home  Economics 

Chairman:    Katbrsn   L.   Ciirlin,   SuvervisoT 

of  .\udio-Visual  Materials.  Dade  Coun- 
tv   Public  Schools.  Miami,  Florida. 
Jurors:     Dade     County     Public     Schools: 

Martha  Lee  Henderson,  Coor,;iii«(or  of 
Home  Economics  Education.  Mildred  Cal- 
lahan, Ada  Cr;ibtree,  Margaret  Ilogsett, 
Home  Economics  Teachers:  Carol  Ann 
Fiesler,  Home  Economist.  Florida  Power  8c 
Light    Co. 

Category  Number   14 

Social  Documentary 

Chairman;    Violet   F.    Myer,    Head,    Films 

Department,  Enoch  Pratt  Free  Library, 
Baltimore,  Md. 
Jurors:  Enoch  Pratt  Free  Library:  Edwin 

Castagna.  Director,  Margaret  H,  Com- 
miskev.  Administrative  Assis-lant,  Films 
Dept.!  Eve  Davis,  Head.  Civics  and  Soci- 
ology Dept.,  Dorothy  Sinclair,  Coordin- 
ator'. Adult  Services,  Lyn  Hart,  Asst.  to 
Coordinator:  Irene  Diggs,  Professor  of 
Sociolojifj.  Morgan  Stale  College;  Gouchcr 
College;  Lincobi  F.  Johnson,  Jr.,  Associ- 
ate  Professor,  Fine  Arts  Dept.,  Mickey 
Gibson,    An(;iroj)o(osy    Instructor. 

Categor>  Number  15 
Sports,  Recreation,  Physical  Education 
Chairman:  Dcm.ild  W.  Smith.  Director. 
Audio-Visual  Dept.,  K.'uisas  City  Public 
Schools,  Kansas  City,  .Missouri 
Jurors:  Kansas  City  Public  Schools;  Law- 
rence Bates,  Siipercisor  of  rhijsical  Edu- 
cation. Wavnc  W.  Breeze,  Audio-Visual 
SiKcialist,  Bernard  Greene,  Direrlor  of 
Work-Study  Pronram.  Andy  Nurski,  Di- 
rector of  Athletics,  Gordon  Wesner,  Di- 
rector of  Curricidum:  Bertha  Northern, 
Film  Lihrarian,  Kansas  City,  Missouri, 
Public  Library. 


Category  Number  IT 
Graphic    Arts    and     Architecture 

C:haimian:     Charlotte    A.    Shatkin,    Adult 
Services  Librarian,  Free  Public  Library 

of   East  Orange,   East  Orange,   N.   J. 

Jurors:    C.   Ross   Carter,   Assistant    Direc- 
tor,   Plainfield    Public    Library;    Henry 

Charles.      Director     &     Producer.     Henry 

Charies    Studios.    Edison.    N.    J.;    John    L. 

Dnrrolhy,    Vice    President,   Lewis   Studios, 

(LIST     CONTLSVES      OS      PACE      SIXTV-ONE) 
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American  Film  Festival  visitors  re- 
view award-icijming  filmstrip  on 
DuKanc    Flip-Top    projector. 

American  Festival  Awards: 

(cont'd  from  preceding  page) 

Filmstrip:  "The  Board  of  Review" 

Boy  Scouts  iif  Amt-ricA 

Category:  Geography  &  AuthropoU>gy 

"Silk  Makers  of  Japan" 

BaJk-y  Films,  Int. 

Filmstrip:   "The  Western  Plains" 

Xational  Fihn  Bnard  of  Canada 

Category:  Guidance.  Personal 

and  Vocational 

"When  l*m  Old  Enough,  Goodbye" 

Louis  deRiK'hemiint  Associates,  Inc. 

for  the  Bureau  of  Employment 
Security,  U.  S.  Department  of  Labor 

Categor>':  History 
"Children  of  the  Plains  Indians" 
Centron  Corporation.  Inc. 
for  the  McGraw  Hill  Book  Company 
Filmstrip:  "Profile  of  Communism, 
Part  I,  The  Growth  of  Communism" 
Anti-Defamation  L'^ague.  B"Nai  Brith 

o  «  • 

Category:  Home  Economics 
"Budget  Flower  Arrangement" 

N.  V.  State  College  of  Agriculture, 

Cornell  University 

Filmstrip:  "Science  Tells  Why, 

Food  Additives" 

Teachers  Librar>',  Inc.  for  the 

Manufacturing  Chemists  Association 

o  o  e 

Categor>':  Language  Training 

"Debt  to  the  Past,  Language  and 

Communication" 

M(K)d\    Institute  itt  Scientf 

*^ilmstrip;  "Dictionary  in  Action" 

Educational  Filmstrips 

Categor.-:  Nature  and  Wildlife 

"Adaptations  of  Insects" 

Stanton  Films 

Filmstrip:  "Slor>'  of  Atlantic  Salmon" 

National  Film  Board  nf  Canada 

BOO 

Categor>':  Science,  Physics, 
Chemistry  and  Mathematics 
"Sets,  Crows  and  Infinity" 

Film  Associates  of  California 

Categor>';  .'\stronomy.  Biology 

and  Meteorology 

"Human  Growth"  (  Second  Edition ) 

Wt\ler  Film  Productions  for  the 

E.  G.  Browii  Trust 

Filmstrip:  "Heat  and  Cold  Series" 

Cenco  Educational  Films 

e  o  o 

Categoo"  Social  Documentary 
**Night  and  Fog" 

Argos  Films 
o  o  o 

Category;  Sports  &  Physical  Education 
"Tarpon  Fishing  With  Ted  Williams" 

Sears  Roebuck  and  Company 


Categon.-:  Film  As  Art 

"Dream  of  the  Wild  Horses" 

Simpri  Productions 

e  e  e 

Category:  Graphic  .Arts  &  Architecture 

"Discovering  Perspective" 

Film  Associates  of  California 

Filmstrip:  "David  Milne" 
National  Film  Board  of  Canada 

o  «  o 

Categor>';  Music,  Dance,  Drama 

and  Literature 

"A  Child's    Christmas  in  Wales" 

Margin  Productions 

Category':  Stories  for  Children 
"Japanese  Boy.  The  Story  of  Taro" 

William  Deneen,  for 
Encyclopaedia  Britannica  Films,  Inc. 

Filmstrip:  "Picture  Book  Parade  #  5" 

Weston  Woods  Studios 

o  e  o 

Category:  The  Church  at  Work 

"The  Happy  City" 

William  Deneen  Productions 

Filmstrip:  "Changing  Skylines  in  Asia" 

Knowledge  Builders 

Category;  Doctrinal  and 

Denominational  Presentati<ins 

"Decision  of  Love" 

The  Jam  Handy  Organization,  Inc. 

for  the 
Pontifical  Assn.  of  Holy  Childhood 

Filmstrip:  "The  Baal  Shem  Tov" 

Union  of  .\merican  Hebrew  Congtogations 

o  o  o 

Category:  Ethical  Problems 

"The  Hole" 

Storyboard,  Inc. 

o  o  o 

Category:  Industrial  and 

Technical  Processes 

"This  Is  Steel" 

Audio  Productions,  Inc. 

for  the 

Bethlehem  Steel  Company 

o  e  • 

Category  :  Sales  &  Personnel  Training 

"People,  People.  People" 

Format  Films,  for  the 

Bank  of  .America 

Filmstrip:  "Strange  Birds  of  the 

TV  World" 

HGP  Productions  for  RCA  Service  Co. 

o  e  o 

Category;  Public  Relations,  for 

Commercial  Organizations 

"Le  Capitaine  H" 

Jean-Jacques  Languepin.  for  the 

British  Petroleum  Company 

Filmstrip:  "Growing  Up  With  Chicago" 

Illinois  Bell  Telephone  Company 

o  o  e 

Category:  Public  Relations,  for 

Non-profit  Organizations 

"Place  to  Live" 

Peggy  and  Pierre  Streit.  for 

The  Iran  Foundation,  Inc. 

Filmstrip:  "Cable  of  Love" 

Cinema  Consultants,  for  the 
Meals  for  Millions  Foundation 

e  o  o 

Category:  Sales  and  Promotion 

(Ties.  Duplicate  Awards) 

"EDP  for  Your  Payroll" 

Vista  Productions,  for  the 

Bank  of  America 

"Envelope  Jive" 

Morton  Goldsholl  Design  Associates 

for  the  Karolton  Envelope  Co. 


(CONCLUDED   ON    PAGE    SIXTY) 


56  •Clios"  to  Year's  Best  TV  Commercials 

\Vinners    Receive    Statuettes    from    Advertising    Executives 
at   the   Fourth    Annual    American   TV   Commercials   Festival 


Fifty-Six  "Clios",  the  newly- 
named  golden  statuette  awards 
of  the  American  TV  Commercials 
Festiviil.  were  presented  to  win- 
ners at  the  fourth  annual  conclave 
of  the  Madison  Avenue  clan  in  the 
Grand  Ballroom  of  the  Waldorf- 
Astoria  in  New  York.  May  24. 
Presentations  were  made  by  the 
council  of  135  prominent  advertis- 
ing executives  who  back  up  the 
activities  of  Festival  Director  Wal- 
lace A.  Ross. 

The   winners  represent   33   dif- 
ferent product  categories,  six  spec- 
ial   category    citations,    three    re- 
gional awards,  and  14  citations  for 
craftsmanship.  Four  of  the  special 
awards  are  sponsored  —  given  in 
the  name  of  the   major  suppliers 
and   services:    Minnesota   Mining. 
RCA.  Eastman  Kodak  and  Movie- 
lab. 
Leading  Agencies  and  Producers 
Leaders  in  the  number  of  win- 
ners from  among  the    1367  com- 
mercials submitted  to  the  Festival 
this  year  were  Doyle.  Dane.  Bern- 
bach.  Grey  Advertising  and  Young 
&   Rubicam   among   the    agencies. 
Leading  award-winning  producers 
were  VPl  Productions.  Elliott.  Un- 
ger    &    Elliott.    WCD.    On    Film 
and  Pelican.    It  was  notable   that 
the   awards   were  spread  amongst 
a    large    number    of    production 
houses  —  almost  40  receiving  at 
least  one  award. 

This  year  the  judges  voted  to 
withhold  an  award  in  the  Cigarette 
and  Cigar  product  category,  in  the 
belief  that  no  exceptional  adver- 
tising was  introduced  during  the 
past  year  that  made  one  commer- 
cial or  campaign  stand  out  from 
the  rest. 

No  Winners  .\niong  Dentifrices 
The  judges  also  killed  a  "Best" 
award  for  dentrifices.  in  the  belief 
that    no    exceptional     advertising 

Winning  Polaroid  camera  spot  uu.s 
created  for  Dotjle  Dune  Bernhaeh 
by  Elliot.  C'/iycr  &  Elliot.  \    Y. 


Procter  &  Gamble's  Ivory  spot,  ii 
uiniier  for  Compton  Advertising, 
was  produced  bxj  On   Film,   Inc. 


f^/^ 


had  been  done  in  this  product  area 
in  the  past  year. 

A  technical  workshop  preceding 
the  luncheon  featured  panel  dis- 
cussions and  demonstrations  of 
new  film,  video  tape,  sound  and 
color  equipment.  The  workshop 
also  included  a  discussion  of  com- 
mercials from  a  client's  point  of 
view  by  Andrew  S.  Gantner.  .Ad- 
vertising and  Sales  Promotion 
Manager  of  the  Hertz  Company. 
Trends  Reviewed  in  "Quick  Cuts 

To  introduce  the  reel  of  award 
winners,  a  film  review  of  the 
year's  trends,  called  Quick  Cuts 
_of  '63  was  shown.  Like  last  year's 
Heurtbeats  of  '62.  it  is  an  "over 
the  shoulder""  look  at  TV  adver- 
tising and  represents  the  industry's 
foibles  and  favorites.  Into  the  film's 
preparation  went  clips  from  al- 
most 100  top  commercials  of  the 
past  year,  supplied  by  the  ad  ag- 
encies and  production  companies 
involved.  All  creative  and  produc- 
tion services  were  contributed  by 
the  industry"s  foremost  talent.  Bill 
Van  Praag.  of  the  Film  Producers 
Association  of  New  York  and  Gor- 
don Webber,  of  Benton  &  Bowles, 
were   producers. 

John  P.  Cunningham.  Chairman 
of  the  Executive  Committee  of 
Cunningham  &  Walsh,  is  this  year's 
chairman  of  the  Festival's  Advis- 
ory Council.  .Among  the  industry 
leaders  seated  with  him  on  the  dais 
was  Barton  A.  Cummings.  Presi- 
dent of  Compton  Advertising,  who 
succeeded  to  the  chairmanship  at 
the  luncheon. 

Judged  by  Expert  ProfessionaK 
Later,  discussing  the  judging 
process  of  the  Festival  which  took 
eight  weeks  to  complete,  in  five 
cities.  Director  Wally  Ross  said, 
■Collectively,  the  TV  Commer- 
cial Council  represents  the  most 
thoroughly   professional   group   of 
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"Clio"  winner  u  av  tliis  ](i.\  liar  corn- 
merrial  produicd  Ixj  Pelican  Films, 
v.  V.  for  Doliirttj.  Clifionl.  Steers  & 
iShenficId  ngcricy. 


experts  ever  assembled  to  do  a 
job  in  advertising." 

He  pointed  out  that  the  Festival 
is  cooperatively  sponsored  by  the 
advertisers,  agencies,  production 
companies,  suppliers  and  services 
that  contribute  to  the  substance 
of  television  advertising.  The  Fes- 
tival is  keyed  to  focus  recognition 
upon  the  outstanding  television 
commercials  of  the  year.  By  dis- 
tributing the  reels  of  the  award 
winners  to  advertising  groups,  the 
Festival  aims  at  stimulating  higher 
standards  of  taste  and  creativity 
in  all  TV  advertising. 

Nationwide  Meetings  to  Follow 
The  New  York  awards  lunch- 
eon, attended  by  1200  advertising 
and  production  people,  will  be 
followed  by  Festival  meetings  at 
the  Royal  York  in  Toronto  on 
June  5.  in  Chicago  at  the  Sher- 
man House  on  June  6.  and  at  the 
Advertising  Federation  of  .-Xnieri- 
ca's  International  Convention  in 
.Atlanta  on  June  17.  The  Adver- 
tising Association  of  the  West  will 
see  the  winners  in  Los  Angeles 
during  the  last  week  in  June,  and 
ad  clubs  all  over  the  country  will 
feature  them  at  luncheon  programs 
during  the  year.  y 

Sniilli    Kliiii'   anil    Frciirli    to 
.S|(on><(r  Film  on  Menial  Mt-allli 

Production  of  a  new  motion 
picture  on  mental  health  has  been 
awarded  to  Vision  .Associates  bv 
Smith  Kline  and  French  Labora- 
tories. The  film  will  be  a  one- 
hour  motion  picture  produced  from 
a  script  by  Emily  and  Dave  Al- 
man  that  translates  in  cinematic 
terms  the  biography  of  a  break- 
down. 

Titled  The  Mnely-f-'irsi  Day.  the 
film  calls  for  more  than  45  speak- 
ing parts  and  over  40  sets.  Lee  R. 
Bobker  will  direct;  Helen  Kristt 
and  Richard  Wolf  will  act  as  assis- 
tant directors  and  production  co- 
ordinators, and  Irving  Oshman  will 
be  the  editor.  y 


THE  Gknkr.al  Tire  Company's 
premium  line  —  the  Dual  90 
—  sells  for  something  like  S2.'>0 
a  set.  which  is  substantially  higher 
than  the  cost  of  factory-equipped 
tires,  or  the  average  grade  of  re- 
placements. Dealers  are  faced  with 
the  problem  of  persuading  and 
proving  to  their  customers  that 
Dual  y0"s  are  really  worth  the  cost. 
For  the  past  15  years  or  so. 
many  General  Tire  dealers  have 
used  films  to  show  dramatically 
the  various  safely  and  long-wear- 
ing features  of  the  premium  line. 
They  have  almost  always  been 
high  in  praise  of  the  film's  useful- 
ness as  a  sales  help,  but  some  have 
not  always  been  so  keen  on  the 
maintenance  problems  of  the  pro- 
jectors they  have  used. 

rilni  and  Projector  in  Package 
Recently.  General  Tire  has  of- 
fered a  package  plan  of  an  Kmm 
version  of  the  latest  Dual  90  film 
and  an  MPO  Videotronic-8  repeat- 
er projector  to  its  dealers  and  the 


Salesman  George  Crisp  of  Stamford 
General  Tire  Compainj  is  firm  be- 
liever in  film  results, 

results  have  been  so  good  that  the 
company  is  now  actually  making 
another  film  to  convince  more  of 
its  dealers  to  adopt  the  8nim  pro- 
jector system. 

The  company  has  noted  such 
comments  as  this  (from  Herb  Jor- 
dan, owner  of  General  Tire  of  New 
Jersey,  in  East  Rutherford) ; 

"In  the  years  since  I've  been 
with  General  Tire  —  back  to  1949 
—  we  have  had  several  projectors 
we  have  used  to  help  us  sell  our 
premium  tires.  The  most  import- 
ant feature  of  this  particular  pro- 
jector is  its  trouble  free  perform- 
ance and  absolute  lack  of  mainten- 
ance. We  run  this  projector  for 
hours  on  end.  It  doesn't  build  up 
any  heat  and  our  maintenance  has 
been  kept  down  to  a  minimum. 
This  is  most  important  because  we 
not  only  keep  the  projectors  in 
the  showroom,  but  we  send  them 
over  to  some  of  our  car  dealers 
who  also  use  them  to  sell  their 
General  Dual  90s." 

Fred  Pohl.  of  Pohl-Crisp  Gen- 


Salesman   .\lort   Humphries    \hft )    slums    Mr.   and   Sirs.   James    Huylc   tlie 
Dual  90   tire   film    at   Sas.<iaii-Snffi>lk  General   Tire   Serviee,    Inc, 

General  Tire  Shows  a  ()ualit\   iJne  on  ttnini 

Dealers    Ke|«>rt    .Sales    Kesiills    on    Oual    90    Preniiiim    Tires 
Thru    ('iist<inier    Sho«in«;    Willi    Kepealer    Sound    Projeelors 

eral  Tire  Company.  White  Plains.™that   it   never  tires."  he  says.   "It 
N.  Y..  thinks  the  Videotronic-8  ini^keeps  telling  the  same  story  at  nine 


his  store  has  increased  his  sales  by 
at  least  30  per  cent,  while  Edward 
Rodier.  of  Rodier-Rooney  Motors, 
a  White  Plains  Chrysler-Plymouth 
dealer,  says: 

Sells  "Premiums"  to  Car  Buyers 
"The  projector  /km  .sold  tires. 
We  usually  use  it  after  the  car  is 
sold.  We  bring  the  customer  to 
this  little  machine  and  let  it  run 
right  through  the  film,  and  by  the 
time  it's  finished  he  is  pretty  well 
convinced  that  he  should  have 
Dual  90's  on  his  car.  The  nice 
thing  about  the  machine  is  that  it 
runs  itself  and  is  always  ready  to 
use." 

Out  on  Long  Island.  Joseph  Cal- 
lahan, owner  of  Nassau-Suffolk 
General  Tire  Service,  said  his 
MPO  Videotronic-8  had  increased 
retail  sales  about  25  per  cent. 

The  Machine  That  "Never  Tires " 

"The  biggest  and  most  iniport- 
ant   thing   about   this   projector   is 


in  the  morning  and  at  four  in  the 
afternoon.  A  salesman  does  get  tir- 
ed. This  is  terrific." 

Mort  Humphries,  one  of  Mr. 
Callahan's  more  tireless  salesmen, 
said  he  liked  to  used  the  film  be- 
cause it  acted  as  a  guide  for  him. 
and  at  the  same  time,  he  helped 
the  film.  "We  can  both  bring  out 
different  points  of  the  same  story." 

General  Tire  has  not  released  a 

new    film   especially   for   8mm  — 

its  regular  1  (imm  Dual  90  picture 

was  easily  reprinted  on  8nuii  stock 

for    use    with    the    Videotronic-8. 

Currently,  more  and  more  of  the 

projectors   are   going   to   work   in 

General  dealers'  showrooms  across 

the  country.  R" 

*        *        * 

Editor's  Note:  increasing  use  of 
8mm  sound  (and  silent)  films  for 
dealer  promotion  and  for  direct 
selling  via  home  demonstration  is  a 
noteworthy  trend  in  American 
business  and  overseas  as  well.  '^ 


Stamford  (Conn.)  General  Tire  dealer  llonurd  Morris   {at  left)   is  showing 
customer  (wis  LoKella  adranlaaes  of  General's  Dual  90  premium  tires. 
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Spectacular  aerial  xliot  of  the  "Bif;  E"  is  featured  in   iieic  film  report. 

Dav  at  Sea  Aboard  the  Carrier  "Enterprise" 

THE  Nl'CLEAR-Pow  ERED  aircraft  carrier  Enterprise  —  tlie  largest 
ship  in  the  world  —  is  the  subject  of  a  new  13'2-niinute  color 
film.  Inside  the  Big  E.  just  released  by  the  American  Petroleum  Institute. 
X  typical  day  at  sea  is  reviewed  as  the  giant  8.^.000  ton  vessel  surges 
through  the  Atlantic  on  maneuvers. 

The  picture  contains  some  spectacular  shots  of  the  supersonic  FSU's 
and  Phantom  II  jets  being  catapulted  off  the  flight  deck  at  the  rate 
of  one  every  15  seconds,  the  same  planes  slamming  into  the  ship's 
arresting  cable  at  150  miles  an  hour,  a  re-fueling  of  a  destroyer  at 
sea  while  both  ships  are  under  way.  There  are  informative  scenes  in- 
side a  radiation  lab  as  petroleum  scientists  shoot  cobalt  60  gamma 
waves  into  lubricating  oils  to  test  their  effect. 

The  photography  inside  the  radiation  laboratory  and  aboard  the 
Enterprise  at  sea  was  directed  by  Carl  Ragsdale.  a  lieutenant  com- 
mander in  the  Naval  Reserve  when  he  is  not  working  in  the  field  of 
film  production. 

The  film  also  shows  how  4.600  men  are  fed  14.000  meals  daily, 
what  their  living  is  like  during  the  busy  days  at  sea  —  days  that 
could  run  into  years  since  the  ship  is  capable  of  traveling  the  world 
without  re-fueling  for  years,  and  how  this  sea-going  metropolis  con- 
tains nearly  every  convenience  that  can  be  found  ashore. 

United  World  Films  is  distributing  the  film  to  television  stations 
and  prints  for  non-theatrical  audiences  are  also  available  without  charge 
from  the  Committee  on  Public  .Affairs  of  the  Petroleum  Institute.        ^' 

On  the  deck  of  the  carrier  Enterprise,  her  planes  poi.sed  for  action. 


Automated  Data  Processing  in  the  Air  Force 

A   Top-yualily    Film   from   IB.M    Clearly   Explains,    the    Role 
of    Computer    in    Handling    Multitude    of    .\ir    Force    Task§ 

\  STUNNING  FILM  which  draws     But    through    this    film,    the    de- 
together  the  myriad  problems      tached    viewer    cannot    help    but 


and  details  of  our  modern,  mech- 
anized lives,  has  just  been  pro- 
duced by  International  Business 
Machines  with  the  cooperation 
of  the  U.S.  Air  Force.  With  the 
simple,  thought-provoking  title. 
Inquiry,  this  motion  picture  grace- 
fully handles  the  hard,  dull  sub- 
ject of  automated  data  processing. 
Using  the  Air  Force  as  an  ex- 
ample of  the  ways  in  which  man 
must  "keep  track"",  make  deci- 
sions, handle  time  and  choice, 
Henry   Strauss   &   Company,   Inc. 


Computers  are  helping  the  Air  Fo 

socks  the  audience  with  the  enor- 
mity of  "multiplicity  of  things"'  in 
our  lives  today.  But  most  of  all. 
he  points  out  that  machines  are 
helping  man  make  the  most  of 
what  little  time  he  has  on  earth. 
Using  the  screen  as  a  canvas. 
Strauss  has  splashed  color  and 
image  like  a  modern  painter.  With 
filters  and  filtered  light,  and  com- 
plementary colors  throughout,  like 
the  abstract  artist,  he  has  carefully 
built  a  picture  which  is  bound  to 
affect  each  viewer  in  a  different 
way.  The  general  public,  for  in- 
stance, might  not  be  consciously 
concerned  with  whether  or  not 
the  U.S.  airmen  and  the  millions 
of  items  which  support  him  are 
where  they  belong  at  the  moment. 


rce  manage  its  worldwide  problems. 


Report  on  America's  Aerospace  Industry 


Sponsor:  Aerospace  Industries 
Association  of  America. 

Title:  All  Sy.uems  Go.  28  min, 
color,     produced     by     Arthur 

Lodce  Productions. 


realize  how  vital  this  could  be  to 
him  in  case  of  emergency.  Mem- 
bers of  the  Air  Force,  on  the 
other  hand,  who  are  doubtlessly 
conscious  that  they  have  become, 
from  necessity,  punch-card  num- 
bers, cannot  help  but  be  impressed 
with  the  management  of  the  tre- 
mendous organization  to  which 
they  belong. 

Consider  these  problems:  How 
long  does  it  take  to  train  a  cook'.' 
What  will  Canaveral  weather  be 
like    on    Friday?    How    many   jet 


fuel   storage  tanks  are   needed  in 
a  certain  place  where  the  tempera- 
ture is  hot'!*  Or  where  it  is  cold? 
Men.    planes,    runways.    Helmets, 
ICBM's,     paychecks.     Confirma-    , 
tions.   Corrections.   It  would  take    ) 
acres    and    acres    of    secretaries,    '. 
mathematicians    and    bookkeepers 
to  do  the  work  of  the  IBM  ma- 
chines.   Somehow.    Inquiry    drives 
this   fact    home. 

This  is  a  bright  film  which  has 
evolved  from  an  intelligent  script, 
excellent  photography,  and  glossy 
editing.  Accompanied  by  contem- 
porary music,  it  runs  13V2  min- 
utes. Both  the  U.S.  Air  Force 
and  IBM  should  be  proud  of  their 
success  in  presenting  a  big.  eso- 
teric subject  in  a  short,  good  film. 


■^>  This  film  chronicles  the  giant 
strides  our  nation  is  taking  in  the 
space  race  —  from  the  first  U.  S. 
manned  orbital  flight  to  today's 
massive  16-story  Saturns  and  mini- 
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iture  electrical  propulsion  systems, 
uch  as  ion  engines,  it  also  high- 
iiihts  the  vast  research  and  devel- 
>pnient  programs  the  aerospace  in- 
iustry  is  carrying  out  to  produce 
he  necessary  hardware  for  future 
.pace  exploration,  including  the 
jroposed  flight  to  the  moon. 


The  film  was  produced  with  the 
cooperation  of  the  Department  of 
Defense.  NASA.  U.  S.  Army,  Navy 
and  Air  Force,  as  well  as  the 
Atomic  Hnergy  Commission.  It 
also  includes  footage  taken  by 
cameramen  of  .AlA  member  com- 
panies. 


Audio -Visuals  Help  lo  Sell  "Saf-T-Climb" 

Motion  PU-tiire  an*l  Sound  Filnistrip  Prove  Key  Elements 
as   a    66'/,     Sales    Inrrease    Is   Noted    by    Air    Spaee    Devices 


"The  Genllc  Doctor" 
Shows  Progress  in 
Veterinarv  Science 


lOOth  l{irllida>  Tiilmlr  to 

XiiH'riciin  \  fli'riiiaix    Medicine 

is  Oflered   lo    (.allien 

Rislit:    77ii.v   statue  of  "The  GkiiiIc 
Doctor"  is  symbol  of  his  work. 

Sponsor;    Gaines    Dog    Research 
Center 

Title:   The  (leiiile  Docinr,  b  w, 
20  min.  produced  by  the  Insti- 
tute of  Visual  Communications. 

■;'v  Burgess  Meredith  stars  in  this 
new  film  which  traces  the  coexist- 
ence of  man  and  animals  through 
the  centuries.  Using  old  prints, 
photographs  and  other  fascinat- 
ing memorabilia,  the  picture  has 
been  produced  to  salute  and  honor 
[he  veterinary  medical  profession 
in  the  lOOth  anniversary  of  the 
ounding  of  the  American  Veteri- 
nary Medical  Association  in  1S63. 
The  film  shows  the  invaluable 
ole  played  by  the  veterinarian  for 
t.OOO  years  in  caring  for  and  pro- 
ecting  the  well-beins;  of  domestic 


animals,  including  pets.  It  also  ex- 
plores some  of  the  discoveries  cre- 
dited to  veterinary  science,  and 
dwells  on  the  work  of  veterinarians 
as  guardians  of  our  animal  food 
supply,  veterinarians  engaged  in 
government  agencies,  educational 
institutions  and  private  industry, 
and  in  research  of  new  drugs,  vac- 
cines and  serums  intended  to  make 
life  belter  for  man  and  animals 
alike. 

I'rodiitcd  h\  \\  illiaiii  J.  Ganz 
The  Gentle  Doctor  was  produc- 
ed by  William  J.  Ganz  for  the  IVC. 
It  is  available  for  showing  on  tele- 
vision, before  veterinary  societies, 
dog  owner  groups  and  clubs  of  var- 
ious kinds.  Institute  of  Visual  Com- 
munications. New  York,  is  the  dis- 
tributor of  this  film.  B< 


Hur 


Mm  (litlt  n(irr<it(  s  scene  for  "The  Gentle  Doctor. 


U^t. 


HAT  Do  1   IiiiNK  of  audio- 


you,"  answered  Harold  A.  Lane, 
vice-president  of  Air  Space  De- 
vices, Inc..  Los  Angeles.  "We've 
found  them  the  best  sales  tools 
there  are!" 

There's  good  reason  for  the 
strong  statement  from  the  man  who 
directs  marketing  activities  of  this 
smallish  firm  which  is  in  a  highly 
competitive  field.  In  the  six  months 
after  the  company's  documentary 
motion  picture.  Safe  Climhiiii;  With 
Saf-T-Climb,  went  into  the  field 
to  work,  sales  rose  66%  over  the 
same  period  in  the  previous  year. 
De\icc  Pre\cnts  Tower  Falls 
"Saf-  I'-Climb"  is  a  patented  de- 
vice which  positively  prevents  men 
on  towers  and  other  high-climbing 
situations  from  falling  when  a  mis- 
step, a  slip,  unexpected  vibration. 
or  any  similar  hazards  would  more 
than  likely  be  fatal. 

The  device  truly  is  a  life-saver, 
cinching  itself  so  that  the  man  using 
it  is  held;  he  might  find  himself 
dangling,  but  he's  not  shattered  on 
the  ground.  The  equipment  had 
been  available  to  buyers  for  more 
than  a  dozen  years,  but  nothing 
much  happened  until  a  new  man- 
agement team  took  over  —  Lane, 
and  Bernard  J.  Stjernquist.  presi- 
dent of  the  company. 

Sales  I*laii  Incliuk's  Two  Films 
Setting  out  to  change  the  situ- 
ation, they  went  to  work  with 
Anderson-McConnell  Advertising 
Agency,  Los  Angeles,  to  plan  a 
sales  campaign.  It  could  justifiably 
be  termed  ambitious,  considering 
not  only  its  scope  and  challenge 
but    also    it's    limited   budget. 

Included  in  the  plan  were  audio- 
visual iiuiterials.  new  literature,  ad- 
vertising and  general  promotion, 
and  an  aggressive  system  of  follow- 
up  on  sales  attitudes.  As  the  pro- 
gram developed  it  became  appar- 
ent that  the  key  elements  would 
be  a  documentary-educational  mo- 
tion picture,  and  a  hard-sell  color- 
sound  filmstrip.  Each  item  was 
pin-pointed  for  entry  into  the  total 
marketing  effort  throughout  a  12- 
iiionth  period. 

Motion  Picture  First  in  Field 
TJic  motion  picture  was  first  in- 
to use.  followed  shortly  thereafter 
by  the  new  brochure  and  a  modest 
trade-advertising  schedule. 

At  the  end  of  the  first  three 
months,  sales  had  risen  from 
)96rs    $66,000,    to    more    than 


■SI  10.000.  New  business  continued 
10  show  an  increase  at  a  rate  of 
8%  to  12%  each  month,  over 
the  preceding  month. 

Adding  the  second  three  months. 
An  Space  Devices'  total  sales  since 
start  of  the  program  exceeded 
S270.000  —  where  they  had 
amounted  to  only  $200,000  for  all 
of  the  previous  year. 

"You  can  see  why  we're  such 
strong  boosters  for  audio-visual 
sales  tools,"  Lane  observed,  add- 
ing, "and  the  filnistrip  is  just  now 
going  out  into  the  market." 

Share  Problems  With  Producer 

When  Stjernquist,  Lane,  and  the 
Anderson-McConnell  executives 
first  sat  down  with  Chapman  .'i 
Productions.     Inc..     of     Glendale 


Here's  Saf- T-Cliiiib  device  on  the 
joh,  helping  insure  worker's  saf- 
ety on  tiiU  oil  derrick. 

Calif.,  they  said,  "We've  got  a 
problem." 

At  first  glance  their  problem 
was  like  that  of  most  companies; 
small  budget,  minimum  time  in 
which  equipment  could  be  tied-up, 
immediate  need  for  the  final  prod- 
uct. Where  it  differed  was  in  the 
requirement  a  motion  picture,  a 
filmstrip.  black  and  white  publicity 
shots,  pictures  for  advertising  ma- 
terial, and  special  stereo  photos  all 
be  made  at  the  same  time.  The  dif- 
ficulties were  compounded  to  a  de- 
gree when  it  was  seen  that  the  mo- 
tion picture  was  to  be  document- 
ary-educational, and  the  filmstrip 
hardsell. 

James  Flint  and  Robert  Lieban 
of  the  producing  company  held 
research  and  planning  meetings 
with  the  two  officers  of  Air  Space 
Devices  and  the  agency  account 
executive.  Flint  turned  out  finished 
drafts  of  scripts  for  both  the  movie 
(concluded  on  pace  sixty-six) 
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Film's    principals    are    the    eiiger-hctwer.    Ken    Buiwuglis     (left)     pUiyecl 
by  Ron   Stokes  and  "old  hand"   Ed   Hardesttj,   acted   Ini    Don    Has^ertij. 

Hardesty  Learns  the  Art  of  Selling  Trucks 

Well-Aimed   Hiiiiiaii   Conietlv   Makes  Converts  of   Ford   Salesmen 


HOW  Do  You  Get  working 
automobile  salesmen,  success- 
ful and.  just  as  often,  cynical,  to 
identify  with  screen  characters  and 
action?  In  other  words,  how  do 
you    produce    a    successful    sales 


training  film  in  this  well-worked, 
yet  highly-important,  field  of  sell- 
ing? 

A  light-hearted  but  aimed-at- 
the-button  example  was  recently 
used  as  the  closing  event  of  three- 


day  truck  sales  workshops  held  by 
the  Ford  Marketing  Institute  for 
that  company's  dealers  and  sales- 
men. It  was  also  added  to  the 
agenda  of  dealer-management 
courses.  The  film:  a  34-minute 
black  &  white  subject.  The  Hcird- 
esly  Case,  produced  by  Parthenon 
Pictures. 

Objective  of  the  picture  was  to 
increase  sales  effort  by  passenger 
car  salesmen  for  the  company's  ex- 
tensive light  truck  line.  Do  they 
feel  it  beneath  their  dignity  to  sell 
trucks  or  is  it  simply  a  lack  of 
knowledge  to  properly  handle 
many  types  of  customers  for  these 
models'.' 

Ed  Hardesty  is  the  wise,  experi- 
enced "hot-shot"  of  the  picture. 
Immediately  recognizable  to  every 
man  out-front,  he's  fervently  try- 
ing to  duck  handling  truck  inquir- 
ies. He  mutters.  ".  .  .  upiions,  op- 
tions. CI  million  options:  axles, 
trattsmissions,  engines  —  my  cus- 
tomer asks  me  his  first  two  ques- 
tions about  a  truck,  I'll  look  like 
a  jerk!" 

But  when  a  young  eager-beaver. 
Ken  Burroughs,  starts  turning  up 


those  extra  commissions.  Ed  "wis- 
es up"  and  starts  to  learn  that 
truck  information  isn't  hard  to  mas- 
ter .  .  .  and  the  rewards  are  plenty 
good.  The  film  plays  as  human 
comedy  with  every  laugh  indii>en- 
cnis  to  the  subject,  making  the  es- 
sential points  much  more  effective- 
ly than  a  "straight  line"  could 
have  done.  Realizing  the  need  for 
identification.  Ford  had  the  cour- 
age not  to  sweep  negative  attitudes 
under  the  rug  but  to  bring  them 
out,  fair  and  square,  into  the  open. 

A  secondary  function  of  the  film 
is  to  serve  as  a  review  of  the  truck 
sales  workshop.  Therefore,  during 
the  plot  action,  every  one  of  the 
key  elements  in  the  course  is  shown 
(not  talked  about)  and  demon- 
strated in  actual  plot  action:  pros- 
pecting, qualifying,  position-sell- 
ing, closing,  etc. 

As  a  bonus,  though  the  film  is 
ostensibly  about  truck  selling, 
salesmen  learn  a  lot  from  it  about 
selling  cars.  And  by  the  same 
token,  viewers  can  learn  just  as 
much  about  selling  anything  from 
houses  to  insurance.  9" 


GOOD  CASTING  OF  "THE   HARDESTY  CASE'  CONTRIBUTES   TO    AUDIENCE    IDENTIFICATION    BY    SALESMEN 


"Ycni  uant  to  hicij  ichal}' .  .  .  a  tiiii  k^         llimk    I    <  ,iii    loccilc-    thai    foi    i/o 
What    chi    you    nani    a    tiuek   foi.-"      Sir.     here     /»     llic     Yellow     I'ciiiC' 


It  li<i\  h>  liciiil  12.7  ciiliic  ijard.s       ".    ,    .   ni>n  .   h  t\    \<  <  .   il:<l   ii  m   icant 
of  hat  iiutino  SJ..3  miles  cif  4'r  ^rade.'^"      a    red    cnic    or    ci    hliic    one    .    .    .?" 
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".    .   .    the   Sales   Manaficr   wants   to      ".  .  .  notliinfi  to  worry  about.  ;i(.s(  use      ■'Vok  wanted  to  see  nie.  Sir}'  Kind  of       "A    proinoticmF    A'cic    responsibility?     J 
see  me?!  Sinnething  about  trucks?"      a  little  Hardesty  razzle-dazzle  .  .  ."      busy  out  there  im  the  floor  note  .  .  ."      You're    looking,   at    the    right    man!"     ' 
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PRE\  lEW  FEATURE:  AN  IMPORTANT   NEW   COLOR   SOUND   FILMSTRIP 

Time  to  Tliink  About  Your  Family's  Future 

IVew   Estate    Planniiifj    Filinslrip    Sho«s  Trapeilics   c»f    Poslponeniriit 
Triumphs   of    Pre-admiiiisleriii(;    an     K>lali-    with     Kxpi-rl     (:oim>el 


ESTATE  Planning  has  a  renmtc  kind  nt 
meaning  to  the  average  man,  as  if  it 
were  (and  too  often  is)  something  to  be 
laken  care  of"  in  those  later,  "golden"  years 
Uien  financial  houses  are  put  in  order. 

By  that  time,  the  man  of  property  who  has 
omcthing  to  worry  about  has  already  passed 
he  worrying  stage  and  a  confused,  harried 
vidow  and  the  rest  of  his  family  face  stagger- 
ng  problems:  how  to  meet  Federal  estate  and 
ncome  taxes.  Stale  inheritance,  income  and 
iroperty  taxes,  creditors'  claims,  executor's 
ees.  and  various  other  sudden  demands. 

Leads  to  Forced  Liquidation.   Double  Tax 

These  all  too  often  lead  to  forced  liquida- 
ion.  loss  of  income  for  the  heirs,  and  double 
axation  at  their  deaths.  Then.  too.  conditions 
:hange.  new  tax  rulings  go  into  effect  and.  very 
requently,  these  gravely  affect  —  even  de- 
,troy  —  all  that  busy,  successful  men  devote 
heir  lives  to  building. 

Other,  wiser  men  have  begun  to  look  at 
'Estate  Planning  "  in  younger  or  middle  years 
ind  recognize  the  useful  role  of  specialists. 
frust  Departments,  tax  advisors.  But  the  first 
eal  educational  contribution  came  last  month 
IS  a  new  sound  and  color  filmstrip.  Which 
i'uy?.  made  its  debut  in  Los  Angeles. 

Aims  to  Motivalt*  Men  to  Seek  Protection 

To  acquaint  and  motivate  more  men  to  take 
mmediate.  protective  steps,  this  new  filmstrip 
las  been  produced  by  Rocket  Pictures  and 
eleased  by  the  Better  Selling  Bureau.  It  shows 
low  —  through  Estate  Planning  —  final  taxes 
:an  be  lowered,  "double"  taxation  at  the  death 
if  heirs  can  be  avoided,  and  a  tax-free  cash 
und  can  be  established  to  meet  extraordinary 
inal  expenses.  Since  all  who  counsel  success- 
ul  men  meet  relatively  the  same  problems 
vith  their  clients.  Which  Way?  should  make 
1  wide  appeal. 

This  sound  filmstrip  was  created  in  collabor- 
ilion  with  William  K.  Spinney.  Trust  Officer 

rhe  lawver  tells  a  widow  luiw  forced  liqtiid- 
itidii  and  liravij  /o.v.vc.v  cindd  have  been  avoided. 
Kid  a  tax-free  casli  fund  been  created  to 
lu'ct    the    exceptioiud    outlays    deatli    demands. 


and  Manager,  Estate  Planning  Department  of 
Title  Insurance  and  Trust  Co..  Los  Angeles. 
who  is  recognized  as  the  West  Coast's  Estate 
Planning  authority.  He  is  the  author  of  "Es- 
tate Planning  "  —  now  in  its  sixth  edition  (pub- 
lished by  Commerce  Clearing  House.  Chicago  I 
For  Use  by  Life  Insurance  Inderwriters 
Designed  primarily  to  aid  the  life  insurance 
underwriter  to  present  the  involved  subject  of 
Estate  Planning  concisely  and  with  clarity,  to 
inspire  busy  men  to  recognize  their  need  and 
take  immediate  steps  to  meet  it.  this  filmstrip 
represents  a  new  aspect  of  creative  salesman- 
ship, and  is  Rocket  Pictures'  initial  step  in 
serving  the  financial  world. 

In  telling  its  story,  this  new  filmslrip  shows 
the  necessity  for  professional  collaboration  of 


I  lie  prnspect  s  iitto[iic\.  Ills  tui  iniiilcltit .  and 
trust  officer  —  us  well  as  the  prospect's 
tcife  —  should  he  present  at  an  Estate  Plan- 
ning nieetinfi,    as     netc     filmstrip     makes     clear. 


the  prospect's  lawyer,  accountant,  trust  officer 
and  his  insurance  representative.  Simultaneous- 
ly, it  provides  the  latter  with  solid  information 
which  enhances  his  confidence  and  success. 

.\lso  Useful  to  Trust  Companies.  Officers 

For  owners  of  all  kinds  of  property  unaware 
of  tax  pitfalls  affecting  their  daily  business  ac- 
tivities and  the  devastating  effect  which  death 
taxes  can  have  upon  their  estates,  this  filmstrip 
dramatizes,  with  third  party  power,  the  facts 
essential  for  Life  Underwriters  who  play  an 
important  role  in  this  specialized  field. 

In  addition,  trust  companies  and  trust  offi- 
cers in  banks  will  find  this  filmstrip  a  valu- 
able means  of  conveying  a  clear  picture  of 
estate  planning  problems  to  their  staffs,  as 
well  as  to  their  clients. 

Available  in   .\utomatic.   Manual   \  ersions 

By  its  vivid  contrasts  —  between  the  trage- 
dies that  develop  when  Estate  Planning  is  neg- 
lected, and  the  benefits  which  are  assured 
when  a  man  pre-administers  his  estate  — 
Which   Way?  creates  clear  and   unforgettable 


William  It.  .Spinney  (rishl)  —  Tru.^t  Officer 
Eslale  Planning:.  Title  Insurance  &  Trust  Co., 
Lo.v  .\nfieles  —  receives  first  print  and  pressing 
(if  Estate  Planniiifi  from  Dick  Westen,  President, 
Better   Selling    Bureau. 

\isual  evidence  that  spurs  most  viewers  to 
prompt   action. 

This  color  filmstrip  contains  99  frames,  with 
choice  of  high  fidelity  microgroove  7"  4.S  rpm 
record,  or  12"  33  13  rpm  record  with  auto- 
matic and  manual  controls.  For  preview  in- 
formation or  price  data  write  the  Better  Sell- 
ing Bureau.  (ilOS  Santa  Monica  Boulevard. 
Los  Angeles  38.  Sf 


.\  life  underwriter  can  perform  no  more  valu- 
able .service  than  to  familiarize  successful 
men  with  pitfalls  that  shrink  estate  (mets, 
and  show  such  men  how  to  make  tax  savings. 

.Sound  Filnistrips  on  Free  Enterprise 

'  The  third  in  a  noteworthy  series  of  sound 
filmstrips  on  free  enterprise  is  The  True  Re- 
Yohition.  sponsored  by  Walter  Knott  of  Knott's 
Berry  Farm  fame.  Two  previous  subjects.  Oitr 
American  Heriiai;e  and  America's  Secret,  re- 
ceived awards  from  the  Freedoms  Foundation. 

This  latest  20-minute  color  strip  reveals  why 
the  American  Revolution  differed  from  all 
others  in  history,  replacing  despots  with  a  new 
code  of  government  based  on  the  Bill  of  Rights. 

All  three  color  strips,  with  recordings,  are 
available  in  a  set  at  $59.50.  Write  the  Free- 
dom Center.  Knott's  Berry  Farm.  Buena  Park, 
California  for  complete  information.  ^ 
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SPORTS  FILMS  OF  THE  MONTH:  SEA  AND  TRACK  ACTION 

Sailing  Saga:  "The  America's  Cup  Races" 

Hard-Foughl  Contests  of  Gretel  and   \\  ealherly  Captured 
in  an  Exeiting  Color  Film  from  Thomas  J.  Lipton.   Ine. 


Sponsor;  Thomas  J.  Lipton.  Inc. 
Title:  r/ie  America's  Cup  Races 
1962.  28  min.  color,  produced 
by  Agnew  Fisher. 

it  The  1962  America's  Cup  Races 
were  among  the  most  colorful,  ex- 
citing and  hard-fought  in  the  entire 
Ill-year  history  of  this  interna- 
tional yachting  classic.  The  Aus- 
tralian challenger.  Greiel,  compet- 
ed gamely  against  America's  vic- 
torious Weatherly.  Greiel  took  the 
second  race  (thereby  becoming  the 
first  challenger  in  28  years  to  win 
a  single  race  in  the  series)  and 
lost  the  fourth  by  the  narrowest 
margin  in  the  history  of  the  races 
—  a  mere  26  seconds. 

A  new  film,  presented  by  the  tea 
and  food  concern.  Thomas  J.  Lip- 
ton Company,  highlights  the  1962 
series  of  five  Cup  races,  the  sus- 
penseful  summer  tryouts.  and 
shows  the  exciting  deck  action  of 
the  crews  handling  sail,  working 
"coffee-grinder"  winches,  tack- 
ing and  taking  advantage  of  every 
wind  shift  along  the  course. 
Lipton  an  .Appropriate  Host 

The  connection  of  the  America's 
Cup  and  Lipton  is.  of  course,  a 
natural  one,  for  Sir  Thomas  Lip- 
ton, founder  of  the  company,  had 
an  integral  association  with  the 
famous  trophy  during  five  challen- 
ges over  a  period  of  many  years. 

At  a  premiere  showing  at  the 
New  York  "Vacht  Club  'in  New 
York  last  month.  Lipton'.s  presi- 
dent. W.  Gardner  Barker,  said  he 
hoped  the  new  film  would  rival 
in  popularity  the  ones  his  com- 
pany sponsored  of  the  1958  .Amer- 
ica's Cup  races  which  have  now- 
been  seen  by  an  audience  of  60  - 
000.000  people. 

Two  Versions  of  the  Picture 
The  1962  films  were  produced 
for  Lipton  by  veteran  yachtsman- 
moviemaker  Agnew  Fisher,  who 
shot  8.000  feet  of  film  over  an  1 8- 
month  span  to  get  the  footace  fin- 
ally used  in  the  28-minute  film  and 
a  40-minute  version  made  especi- 
ally for  yacht  club  use.  Additional 
footage  was  made  in  Australia. 
As  a  yachtsman,  sailing  out  of  his 
native  Greenwich,  Conn.,  for  35 
years.  Fisher  seems  to  have  the 
knack  of  knowing  where  to  be  and 
when  to  start  shooting  during  a 
race.  He  had  to  be  able  to  antici- 
pate the  moves  the  competing  12- 
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meters  would  make,  and  equally 
important,  anticipate  them  without 
getting  in  the  way  of  the  race. 

Fisher  had  new  problems  to 
solve  in  shooting  from  the  pitching, 
rolling  deck  of  a  powerboat.  His 
solution  during  the  1962  races  was 
to  use  a  battery-operated  gyro- 
stabilizer  on  his  camera.  With  the 
stabilizer  attached  to  the  bottom 
of  his  camera,  the  photographer 
held  the  camera  loosely  with  both 
hands,  allowing  the  stabilizer  to  do 
its  work  of  holding  the  camera  at 
a  true  horizontal. 

Now  Going  Into  Distribution 
In  the  next  few  weeks,  prints 
of  the  new  films  will  begin  going 
out  to  clubs,  community  groups, 
television  stations  and  yacht  clubs 
all  over  the  country,  via  Associa- 
tion Films.  Inc. 

Accompanying  the  expanded  40- 
minute  version  sent  to  yacht  clubs 
is  a  letter  from  the  United  States 
Olympic  Committee  and  signed 
by  the  Chairman  and  Secretary  of 
the  U.  S.  Olympic  Yachting  Com- 
mittee respectively,  Julian  K. 
Roosevelt  and  Emil  (Bus)  Mos- 
bacher,  Jr.  —  skipper  of  U'ealher- 

ly- 

The  letter  invites  membership 
contributions  from  yacht  club 
members  to  help  make  it  possible 
for  the  best  qualified  sailors  to  be 
on  the  1964  .American  Olympic 
yachting  team  which  competes  at 
Sagami  Bay.  Japan,  in  October 
1964.  In  previous  years,  only  those 
financially  able  to  bear  the  burden 
of  meeting  their  own  expenses 
could  take  part. 

Since  1958.  many  yacht  clubs 
around  the  country  have  been  us- 
ing the  Lipton  40-minute  Amer- 
ica's Cup  film  as  a  fund-raising 
vehicle  —  charging  admission  and 
contributing  the  proceeds  to  the 
American  Olympic  Yachting  Team 
Fund.  1^^ 

Sports  Films  Guide  Scheduled 
for  Publication  This  Fall 

■^-^  You've  read  about  the  widely- 
popular  professional  baseball  and 
football  championship  films  in 
these  pages,  available  for  nation- 
wide showings.  To  serve  audience 
interest  in  the  sports  film  field, 
we're  building  a  convenient  new 
film  guide  embracing  all  titles  in 
each  subject  area  from  archery  to 
wrestling.  V\'atch  for  it!  y 


T  - 

On  the  grid  it';7/i  the  big.  bombs  ready  1o  spring  into  roarin  adfion. 

Auto  Classic:  Racing  for  lun 

Sports   Car   Racing   Enthusiast   Cal   Dunn   Creates  Tiie-Life 
Sound  Film  of  .\mateurs  in  Action  as  "Thev  Race  f<-  Fun" 


'Y'auNG  OR  Old,  when  they  mount 
their  throbbing.  rumbling 
sports  cars,  you  can  bet  that  They 
Race  for  Fun.  Their  saga,  in  pic- 
tures and  sound  gleaned  from  thou- 
sands of  candid  shots  and  taped 
recordings  of  races  and  drivers  in 
action  and  between,  is  brought  to 
the  screen  with  breath-taking  real- 
ity by  one  of  their  own.  film  pro- 
ducer Cal  Dunn. 

This  sports  racing  buff  drives 
his  own  Ferrari,  rubs  elbows  at 
Elkhart  Lake  and  Meadowdale 
with  those  other  rugged  individ- 
ualists who  mix  violent  ferocity  on 
the  turns  with  loving  care  in  the 
pits.  How  else  could  this  'Tirst 
real  story  of  amateur  racing"  have 
been  born?  This  accolade  was  giv- 
en They  Race  for  Fun  by  drivers 
who  attended  the  recent  national 


gathering  of  the  Sport  Car  Club 
of  America  in  Chicago 

The  picture  should  c  called  a 
"motion  slidefilm"  in  hat  fasl- 
changing  still  photograp?  make  up 
its  visual  sequences,  ut  you'll 
never  believe  that  whe  the  roar 
of  track  action  backgronds  swift- 
ly-changing scenes  of  rje  action, 
faster  than  the  eye  can  tilow  theit 
rapid  transition.  Thoroehly  pro- 
fessional, it  bears  the  hilraark  of 
Cal  Dunn  Studios,  makr  of  busi- 
ness films  and  televisic  commer- 
cials. 

The  script  for  The)  Rate  jor 
Fun  begins  the  film's  tidition  of 
"heart"  for  the  subjec  Written 
by  Carl  Hixon.  one  of  a'  ertising's 
top  creative  writers,  it  cnvfiys  the 
authority  of  Hixon's  ntifflial  li- 
cense for  his  amateur  aio  kacing. 


"Bombs  .4wa>!"  us  drivers  flash  speed  in  hot  competition  for  :>cks  Car 
racing  honors:  one  of  hii/idreds  of  siicli  scenes  in  "They  Raa  'or  Fun." 
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ctually.  the  still  technique  is 
tde.  for  the  subject.  It  permits 
Jct.ied  study  of  the  cars  in  action. 
dmv  expression  and  crowd  re- 
actin  that  would  have  been  next 
to  npossible  to  achieve  through 
•nesreel"'  type  coverage.  More 
•ha  10.000  pictures  were  made 
inicollected  for  the  26  minutes  of 
scrtn  action.  Photography  was  by 
BeiDenison  and  Ray  Boldt.  who 
-hf  the  scenes  at  various  mid-west 
irats  over  the  past  five  years, 
t  Captures  Authentic  Sound.s 
^und,  equally  authentic  and  of- 
tp-lirrins.  was  directed  by  John 
■  dn  and  recorded  over  the 
1  J  past  summer  as  drivers  per- 
loned.  repaired  and  simply  talk- 
ed >n  the  tracks  they  favor.  The 
enre  film  was  set  to  an  original 
miic  score  with  lyrics,  using  the 
co'emporary  folk  idiom  to  tell 
th'Story  of  this  special  breed.  The 
S02.  "That  Big  Red  Ferrari"  was 
witen  by  Hi.xon  and  Dunn,  rec- 
orjd  by  the  Fleming  Brown  Trio. 
Animation  director  Art  Spring- 
er f  the  Dunn  Studios  did  the  pic- 
Li-  selection  from  the  original 
1(000  photographs  available. 
S|inger  estimates  that  he  spent 
mre  than  1.000  hours  in  the  crop- 
pig,  mounting  and  animating  of 
th  scenes  on  the  studio"s  Oxberry 
a^mation  stand. 
^ood-Humored  Look  at  Racing 
4arry  Elders  narrates  this  good- 
h  nored  look  at  the  people  in  rac- 
ir — the  drivers,  crews,  officials 
aj  the  fans.  Their  sound  and 
cnversations  were  recorded  on- 
tb-spot.  in  the  pits  and  stands  and 
c  the  starting  grid  at  major  Sports 
( r  Club  of  America  events  all 
,  >und  the  country.  Small  wonder 
t  It  men  who  participate  in  this 
kid    of     racing     have     received 


"their"  film  with  the  enthusiasm  it 
merits  because  of  the  careful  at- 
tention given  to  details  and  to  fine- 
point  accuracy. 

The  Ferraris  and  the  Maseratis 
roar  their  throaty  challenge  from 
the  screen;  the  perky  MGs  snarl 
defiance  to  the  rumbling  Sprites. 
You  may  not  be  a  racing  buff  be- 
fore you  see  Tliey  Race  jor  Fun 
but  it  will  be  making  a  lot  of  con- 
verts wherever  screens  light  up 
with  these  thrilling  scenes. 
Clubs  \ie  Purchasing  Prints 

To  share  that  experience  as 
widely  as  possible,  prints  of  They 
Race  for  Fun  are  being  acquired 
from  Cal  Dunn  Studios  by  individ- 
ual clubs.  But  this  picture  should 
have  industrial  sponsorship  and  go 
into  nationwide  free  loan  distri- 
bution. Meanwhile  it  is  "open"" 
for  rental  from  the  Chicago  studios 
of  the  Dunn  organization.  ^' 

"Tlu'v  Katf  liir  Fun"  Kciiiiiid? 
Sponsor.s    of    Film's    Potential 

With  literally  thousands  of  men 
and  women  in  the  memberships  of 
sports  car  clubs  throughout  the 
U.  S..  not  to  mention  the  tremen- 
dous interest  in  this  subject 
among  teen-agers,  there  should  be 
a  huge  potential  audience  for  They 
Race  for  Fun  and  for  more  pic- 
tures just  like  it. 

Foreign  versions  of  films  like 
They  Race  for  Fun  would  also 
have  a  very  large  audience  of  in- 
fluence, especially  in  Europe  where 
sports  car  racing  is  popular. 

The  "professional"'  racing  an- 
gle has  been  well  covered  by  a 
number  of  good  films  featuring 
the  Indianapolis  "500"  but  the 
sports  car  buff  spurns  any  mention 
of  that  event  ...  at  least  until 
one  of  their  own  wins  it!  y 


fct"    Srrounded   by   hundreds    of   photos,    producer   Cal    Dunn    (left)    chccka 
nilwarcl  with  animation  director  Art  Springer.  The  action  sequence  at 
III     captures    fast-chanaing.     tempo    of     this    true-to-life     sports     film. 


V'   "^"^ 
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CAPTURING  ACTION   UNDERWATER  AND  FROM   THE  SKY 

It's  Fourth  Annual  Conference  Time! 
Program  Highlights  for  the  Dailv  Sessions 

•Ciii.lx"    \« arils   |{aiic(uel  at  Los  Anjjeles"   Ambassador 
^ollo^>s    Talks    and    Sho«in<;s    bv    Noted    Personalities 


'T'HE.sE  Journal  Pages  reach 
'-  subscribers  on  the  eve  of 
1 1  pa's  Fourth  National  Conference 
and  the  traditional  "•Cindy""  Awards 
program  at  Los  Angeles"  Ambas- 
sador Hotel.  Members  gather  on 
Thursday  evening.  June  13.  for  the 
advance  segment  of  a  conference 
program  replate  with  outstanding 
talks,  technical  papers  and  film- 
ed presentations.  The  1963  events 
conclude  with  the  annual  .'Xwards 
Banquet  on  Saturday  evening  in 
the  Ambassador  Ballroom. 

Featured  on  the  first  day  of  the 
conference  sessions.  June  14.  is 
Stan  Freberg.  the  nation's  fore- 
most plotter  of  offbeat  television 
commercials.  Ernest  Rose,  widely 
travelled  USC  director,  lecturer 
and  advisor  in  the  field  of  docum- 
iiientary  films,  will  discuss  "The 
Fallacy  of  the  Target   Audience."" 

"Commum'sm  and  Mas.s  Media" 

The  first  day's  program  continu- 
es with  a  presentation  by  W'olfran 
Von  Hanwehr.  USC  Department 
of  Cinema,  who  conducts  special 
studies  on  Communist  propaganda 
through  the  mass  media.  Robert 
C.  Scott,  an  IFP.A  past-president 
uho  is  government  relations  and 
audio-visual  specialist  for  the  Aero- 
space Corporation,  will  present  the 
story  of  -Closed-Circuit  Color 
Television  at  Air  Force  Space  Sys- 
tems Headquarters."" 

And  then,  on  Saturday.  June  15. 
we'll  be  hearing  Walter' Wise,  vet- 
eran screen  writer,  director  and 
producer  of  documentary  and  en- 
tertainment films,  who  will  hold 
forth  on  the  "Scriptwriter's  Re- 
sponsibility in  Military  Public  In- 
formation Film  Production."  Wal- 
ter s  talk  is  folloued  by  a  prosrram 
highlight  on  "Underwater  Photoa- 


lii   the  Conference  picture  panel  at 

lift  (from  top  to  bottom)  are  pic- 
tures of  featured  speakers  on  the 
19fi;3  profiram.  Flauking  our  "Cindi/" 
is  I  SC's  W'olfran  Von  Hanwchr  and 
at  risht.  our  oan  Boh  Scott.  Below 
rifiht  is  underwater  expert  Albert 
Tillman  and  (at  left)  screen  writer 
Walter  Wise  is  shown  at  work.  Tlie 
profiram  on  "Free-Fall"  films  is  illus- 
traled  by  the  .scene  and  producer 
Dai^e  Burt's  picture  is  immediately 
below  (right).  Finally  we  introduce 
use's  Ernie  Rose. 


raphy  in  Industry."  in  which  Al- 
bert Tillman,  underwater  photog- 
rapher and  lecturer  will  be  joined 
by  a  panel  of  diving  experts  as  he 
explores  the  world  beneath. 
Talk  on  High-Speed  Technique 
You'll  also  share  the  experiences 
of  industrial  film  and  television 
producer  Charles  Cahill  as  he  pre- 
sents "High-Speed  Photography 
(auto-collision  studies)  and  the 
Documentary  Film."'  Mr.  Cahill 
recently  received  two  bronze  pla- 
ques and  an  award  of  merit  from 
the  National  Committee  on  Films 
for  Safety  for  his  contributions  in 
that  field,  (see  page  33) 

Technical  papers  include  data 
on  the  new  8nmi  optical  and  mag- 
netic sound  projector  being  de- 
veloped by  inventor-designer  John 
Maurer.  This  presentation  is  being 


Stan  Freberg,  that  artful  creator 
of  offbeat  television  commercials, ' 
opens   Conference    proii.ram. 

made  by  Russell  Holslag,  a  close 
associate  of  Mr.  Maurer.  .Another 
highlight  of  the  interesting,  inform-' 
ative  conference  program  is  bring- 
ing Dave  Burt,  producer  of  para- 
chute training  films  and  television 
subjects.  Mr.  Burt's  talk  is  on 
"Free-Fall  Motion  Picture  Pro- 
duction." 

Awards  Banquet  Is  Climax 
The  conference  will  be  climaxed 
by  the  Annual  Awards  Banquet  in 
the  Ambassador's  Ballroom  on  Sa- 
turday evening.  "Cindy"  awards 
will  be  presented  to  producers  ot 
the  best  mdustry-made  films  ol 
1962  and  the  Jay  Gordon  Memor- 
ial Award  will  be  given  on  the 
basis  of  "'individual  contribution  to 
the  industrial  film  profession.""  The 
award,  made  possible  through  the 
generosity  of  Gordon  Enterprises,! 
honors  the  memory  of  Ifpa"s  first 
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resident,  the  late  Jay  Gordon  ( no 
;lation).  Special  "Cindy"  awards 
ill  also  be  given  to  individuals 
ho  have  provided  outstanding 
jpport  to  the  motion  picture  in 
idustry  as  an  important  commun- 
ations  vehicle. 

The  awards  presentations  fol- 
nv  another  Ikpa  tradition  as  they 
re  handed  to  their  recipients  by 
leading  Hollywood  film  celebrity. 
idvance  reservations  indicate  that 
^e  |y63  .Annual  Conference  will 
e  well-attended  and  that  all  Chap- 
.•rs.  from  coast-to-coast  will  be 
.■presented  during  the  outstand- 
ig  program  arranged  by  this 
ear's  program  chairman. 
The  next  issue  of  the  Jolrnai. 
ill  bring  a  full  report  on  Confer- 
nce  proceedings  as  well  as  a 
isunie.  in  text  and  pictures,  of 
rie  "Cindy""  awards  and  Jay  Gor- 

!on  Memorial  presentation.         ^ 

*       *        * 

>ela»are  Dis<'ii!<>ies  .Viiinialion 
'ollouril   by   "(!iii(ly"   Jiid^iii^ 

.At  the  March  2S  meeting  of 
he  Delaware  Valley  chapter, 
Duke"'  Taylor,  animation  art 
irector  and  Dick  Olmstead.  ani- 
lation  cameraman,  both  presented 
lews  on  in-plant  animation,  giv- 
ig  members  and  guests  a  look  at 
ie  RC".-\  approach.  Taylor  demon- 
trated  the  technique  used  in  la\- 
ng  out  and  plotting  animalimi 
equences;  Olmstead  demonstr.a 
d  operation  of  the  profession, 1 1 
nimalion  stand  and  hotprcv^ 
quipment. 

On  .April  25.  the  chapter  screen- 
d  entries  to  two  categories  of  the 
FPA  "Cindy""  awards' in  the  RCA 
Little  Theatre""  in  Camden.  Sev- 
ral  invited  guests  took  part  in  the 
.idging,  in  addition  to  rcgulai 
lembers.  Installation  of  the  1963- 
4   officers    (see   other   columns) 

<as  another  program  event.       y' 

+        *        * 

Don't  forget  to  send  mss.  for 
liese  Jot  RNAL  pages  to  "Pat"  Pat- 
srson,   editorial   vice-president. 


Nortlnrn  California  Hears  About  New  Films 


Kodak'-^   Dr.    Simmons   Describe 

On  March  15.  the  Northern 
California  Chapter  of  the  I.F.P..A. 
met  at  Eastman  Kodak's  mod- 
ern facility  in  San  Francisco.  Ray 
Jaeger,  program  chairman,  presid- 
ed in  place  of  president  Mitch 
Rose,  who  was  absent  because  of 
illness. 

Nominations  for  chapter  offic- 
ers for  chapter  elections  to  be  held 
in  .April  were  conducted  by  Saul 
Jacobs,  representative  of  the  Nom- 
inations Committee.  The  nomina- 
tion slate  will  be:  Roy  Jaeger, 
chairman:  Ed  Carroll,  secretary; 
Ira  Thatcher,  program  chairman; 
and  Dan  Leto,  member-at-large. 
Kndak"s  West  Coast  Manager 

Speaker  for  the  evening  was  Dr. 
Norwood  Simmons,  West  Coast 
Manager  of  Eastman  Kodak"s  Mo- 


Dr.  Norwood  Simmons  (t(l(lr('M.se.\  the 
Xortltirn    Culifoniki    iiifiiihcrship. 

tion  Picture  film  Department.  Dr. 
Simmons  is  responsible  for  Kodaks 
tight  control  on  her  high-quality 
film  products  and  technical  assist- 
ance to  the  motion  picture  Indus- 
try. 

"Doc"",   as   he   is   affectionately 
called  by   the   industry,   spoke   on 


Progress   in    Emulsions 

what  the  motion  picture  industry 
could  expect  in  technical  advance 
in  the  not-too-distant  future. 
.\  Itevdiutioii  in  the  Offing 

Kodak  feels  that  a  small  revolu- 
tion will  take  place  when  a  new 
16mm  color  film  will  be  introduc- 
ed replacing  Ektachrome  Commer- 
cial. This  new  film  will  have  far 
greater  speed,  reduced  grain  and 
greater  sharpness.  The  film  will 
have  a  new  emulsion  that  will  with- 
stand the  1 30-degree  viscous  proc- 
essing solution  which  will  develop 
the   film   in   a   matter  of  seconds. 

In  the  field  of  black  and  white 
motion  picture  film.  Kodak  is  try- 
ing to  develop  a  new  emulsion  that 
will  have  a  fixed  gamma  in  spite  of 
processing  variables. 

With  the  eventual  advent  to 
high-speed,  high-temperature  proc- 
essing. Kodak  sees  many  process- 
ing labs  mounted  on  wheels  that 
can  move  to  location  sites  or  near 
studio.  The  filmed  scene  can  be 
viewed  shortly  after  it  has  been 
shot.  The  color  television  industry 
is  greatly  interested  in  the  develop- 
ment of  a  high-speed,  rapidly-proc- 
essed 16nim  product.  Kodak  is 
very  interested  in  the  development 
of  a  kinescope  recorder  where  the 
electron  beam  scans  directly  on  a 
special  slow-speed,  almost  grain- 
less  emulsion. 

"Sanctit)'    of    Magnetic    Tape" 

Dr.  Simmons  concluded  that 
with  the  development  of  the  above- 
mentioned  photographic  films  and 
processes,  it  will  seriously  imperil 
the  sanctity  of  magnetic  tape. 

Following  Dr.  Simmons'  ad- 
dress, Roy  Jaeger  served  as  mod- 
erator in  a  panel  discussion  among 
chapter  members  who  are  connect- 
ed with  film  processing.  Many 
provocative  questions  were  asked 
by  the  audience  and  by  the  panel 
itself  at  this  session.  ^ 
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Re-Elect  "Pele"   Stallings  as 
Chairman  of  Delaware  Chapter 

■A-  Ifpa's  Delaware  Valley  Chapter 
has  re-elected  Peyton  M.  Stallings 
as  chairman  for  the  1963-64  term. 
The  results  of  an  April  mail  ballot 
also  confirmed  the  election  of  Ron 
McNally  as  program  chairman; 
James  Preston,  secretary:  Charles 
Gindhart.  Jr..  treasurer;  and  James 
Seeley  as  member-at-large  of  the 
board.  These  officers  were  install- 
ed at  the  April  25th  ceremonies 
held  at  RCA  in  Camden,  N.  J. 

McNally  succeeds  former  pro- 
gram chairman  Frank  Weikel.  who 
continues  as  editor  of  the  chap- 
ter's newsletter.  Frame  Lines,  in 
the  newly-established  post  of  pub- 
lications" chairman.  Preston  and 
Gindhart  share  the  secretary-trea- 
surer's job  held  by  Raymond  Rock 
this  past  year. 

"Pete"  Stallings  was  the  motivat- 
ing force  in  the  creation  of  the 
chapter,  which  serves  the  Mid-At- 
lantic States  area.  Under  his  guid- 
ance it  has  grown  to  30  active 
members  and  20  associates.  He  is 
a  writer-director  in  RCA's  Motion 
Picture  Production  unit  at  Cam- 
den. But  more  frequently  than  not 
he  is  in  Greenland.  Alaska  or 
abroad,  directing  cinematography 
for  the  RCA  Bmews  project. 

Ron  McNally,  who  also  serves 
RCA  at  the  Moorestown.  N.  J. 
plant  with  secretary  Jim  Preston, 
has  had  a  long  career  in  the  film 
field.  Charlie  Gindhart  is  with  the 
Federal  Aviation  Agency's  experi- 
mental center  at  Atlantic  City, 
while  Jim  Seeley  serves  with  the 
RCA  Camden  group  following  long 
service  with  the  newsreels.  Jac- 
ques Van  Vlack.  recently  named 
membership  chairman,  is  a  re- 
search technologist  on  a  joint  pro- 
ject of  Temple  University  and  the 
Eastern  Pennsylvania  Psychiatric 
Institute. 

Delaware  Valley's  meetings  are 
held  on  the  fourth  Thursday  of 
each  month  in  Camden,  N.  J.    g' 
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Here's  Background  on  Our  Annual  Awards 

Faets  About  "CiikIv"  and  Jav  Gordon  .Memorial  Awards 


As  We  Near  the  time  for  an- 
nual awards  with  a  great  num- 
ber of  new  members  on  our  rolls, 
it  is  appropriate  to  take  a  look  at 
the  background  and  significance  of 
our  two  awards. 

The  older  of  the  two  is  Ifpa's 
film  award.  Past  President  Robert 
S.  Scott.  1960-1961.  provides  us 
some  background  on  Cindy: 
"This  year's  convention  will  bring 
the  presentation  of  the  si.xth  an- 
nual Ifpa  film  awards.  It  will  be 
Cindy's  third  appearance.  Cindy 


"Cindif  syinli<ili:cs-  film   excellence. 

inherited  her  name  from  Cinema 
and  Industry".  The  film  award 
was  first  presented  in  March.  1958. 
at  a  one-evening  affair.  The  follow- 
ing year  the  first  annual  confer- 
ence was  held,  a  three-day  get-to- 
gether culminating  in  the  awards. 
For  the  first  few  years,  a  screen- 
ing committee  narrowed  each  cate- 
gory's entrants  down  to  two  con- 
testants. The  winner  was  then  de- 


termined by  vote  of  the  assembl- 
ed membership  of  the  largest  chap- 
ter. Last  year  the  screening  com- 
mittee functioned  precisely  as  be- 
fore but  in  an  effort  to  get  greater 
membership  participation,  the  final 
selection  was  made  by  delegates 
attending  the  national  conference. 
This  year  the  final  selection  will 
work  similarly  but  in  order  to  ach- 
ieve even  greater  membership  par- 
ticipation each  chapter  will  have  a 
category  to  judge  and  select  the 
two  finalists  prior  to  the  confer- 
ence. 

Our  Memorial  to  a  Founder 

The  other  award  is  the  younger 
of  the  two.  Past  President  Robert 
J.  Gunther.  1959-60.  provides  the 
background  on  it.  "On  Septem- 
ber 29.  I960,  the  Executive  Board 
of  the  Industry  Film  Producers 
Association  approved  the  estab- 
lishment of  the  Jay  E,  Gordon 
Memorial  Award  to  be  presented 
to  the  individual  who  in  previous 
years  had  made  the  greatest  con- 
tribution toward  the  utilization  of 
motion  pictures  in  industry. 

"It  was  particularly  fitting  that 
the  name  of  the  late  Jay  E.  Gordon 
be  associated  with  such  an  award. 
One  of  the  original  founders  of  the 
association.  Jay  served  as  Vice- 
president,  President,  and  later 
Chapters  Vice-president  from  1957 
to  1960.  He  gave  generously  of  his 
time  during  the  early  days  of  the 
organization  and  much  credit  for 
the  success  of  Ifpa  belongs  to  him. 

Rides  Go\eniing  the  .\wards 
"The  rules  governing  the  pre- 
sentation of  the  award  are  simple. 
The  President  appoints  a  represen- 
tative committee  of  seven  active 
Ifpa  members  to  nominate  candi- 


dates for  the  award.  Three  months 
prior  to  the  Annual  Meeting,  the 
committee  presents  a  maximum  of 
three  names  for  approval  by  the 
Executive  Board.  The  chosen  can- 
didate is  notified  immediately  and 
an  invitation  extended  to  him  to  at- 
tend the  Awards  Banquet.  The  ; 
award  is  inscribed  with  the  name  i 
of  the  recipient  as  well  as  that  of 
the  donor.  The  donor  for  the  a- 
ward  is  selected  from  Ifpa  Sus- 
staining  Members. 

Past  Recipient-s  of  Honors 

"Past  recipients  of  the  award 
have  been  Ott  H.  Coelln.  Jr.. 
editor  of  Business  Screen  and 
John  Flory.  Advisor  on  Non-The- 
atrical Films.  Eastman  Kodak  Co. 
Gordon  Enterprises  of  North 
Hollywood.  California,  was  the 
donor  of  the  awards  and  the  hon- 
orarium." 

Two  of  the  many  reasons  for  at- 
tending the  annual  conference,  be- 
sides the  technical  sessions,  are  the 
new  ideas  and  techniques  available 
from  viewing  the  finalist  films  and 
the  opportunity  to  associate  for 
several  days  with  a  man  of  suffici- 
ent stature  to  qualify  for  the  Me- 
morial Award.  Each  member 
should  make  a  special  effort  to  at- 
tend for  his  own  and  ultimately 
his  company's  benefit.  ^ 

*  ^r-  * 

Let  LTs  Head  the  .4dnionition 
of  Po|>e  John:  Help  the  'Weak 

<~  Mankind  will  long  cherish  the 
memory  of  the  departed  Pope  John 
who  earned  the  respect  of  all  faiths 
and  even  of  the  faithless.  His  spec- 
ial concern  for  the  people  of 
South  America  should  be  noted  by 
all  who  work  with  films.  His  ad- 
monition that  the  strong  should 
help  the  weak  and  the  more  ad- 
vanced, the  less  developed,  re- 
minds us  that  only  a  single  film 
(sponsored  by  Ford  International) 
has  moved  along  that  vital  route. 
Film  makers  everywhere  can 
share  this  great  man's  vision.       U 


TEI-IC,  INC.  ■  FILM  CENTER   ■  630  NINTH  AVENUE.  NEW  YORK  36.   N.  Y. 


ELWOOO  siEGGL.  Pres'dent  i  Enecutive  Director 
EDWARD  F.  BOUGMTON.  Vice  President  A  Executive  Producer 
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"Every  Fall  the  next  year's  Pepsi-Cola  mar- 
keting program  is  told,  first  at  divisional 
meetings,  then  at  regional  meetings.  Finally, 
ch  of  our  530  bottlers  tells  it  to  his  sales  force. 
"Just  as  with  any  sales  talk,  the  story  of  our  mar- 
ting  program  might  gradually  change  with  so  many 
[lings — if  it  were  not  for  movies!  Our  movie  tells  the 
iry  just  as  we  want  it  told — complete,  undiluted, 
actly  the  same  to  everyone. 

"We  have  made  fourteen  such  films,  and  each  divi- 
mal  and  regional  office  has  complete  projection 
uipment,  as  do  a  majority  of  our  bottlers. 
"Since  so  many  different  people  operate  the  projec- 
rs,  our  equipment  must  be  simple  to  operate,  and 
gged.  Since  showing  conditions  aren't  always  ideal, 


.John  J.  Soiuiian 

Vice  President  and 

Director  of  Marketing 

Services,  Pepsi-Cola 

Company 
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a  good  bright   picture  is  essential.   We've  j 
found  that  Kodak  Pageant  Projectors  an- 
swer all  our  needs." 

Kodak  Packant  Projectors  are  the  choice  of  many 
companies  who  rely  on  films  being  used  by  salesmen, 
managers,  instructors,  and  others  in  the  field. 

-^  The  new  Kodak  Pageant  16mm  Sound  Projector, 
Model  AV-126-TR,  features  a  transistorized  sound 
system — one  that  requires  no  warm-up  and  is  de- 
signed to  remain  trouble-free  for  the  life  of  the  projec- 
tor. A  Kodak  audiovisual  dealer  will  gladly  demon- 
strate this  and  other  Kodak  Pageant  Projectors  at 
your  convenience  and  without  obligation.  Call  him. 

E.ASTMAN    KODAK    COMPANY,  Rochester  4,  N.  Y. 


We  can  tell  the  Pepsi  marketing  story  more  than 
530  times  and  not  leave  out  a  word... with  movies! 
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NOW...  for 

Ektachrome 

users . . . 

ONE-DAY  SERVICE 

on  16  mm 

COLOR 
PROCESSING 

Licensed  by  Kodak 


Los  Angeles"  Police  Department  Uses  Film 
for  In\estigation.  Security  and  Traffic  Study 

l)v   Lieut.   John   C.    Bifiham.   Siiprv.,   Pholocraphii-   Seition* 


I.F.P.A.  JOURNAL 


EKTACHROME 
COMMERCIAL 

EKTACHROME 
ER  FILMS 


50  ft. 
60  ft. 


Chemical  and 

sensitometric 

controls  to  rigid 

Kodak  standards. 


mi^  mUSTRIAL 
HIM  COMMHY 
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2528  NORTH  BLVD. 
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HOURS 

Camera  to 
Color  Print 

Let  us  process  your 

Ektachrome  camera 

film,  assemble  it, 

make  a 

COLOR  (110 

B&W  (6() 

print  with  printed  edge 

numbers,  then  ship  to  you 

within  48  hours  after 

receipt  of  your  original. 

Write  for 

complete  loborotory 

price   tist. 


THE  Basic  Concept  of  photo- 
graphy as  it  applies  to  Crim- 
inal Investigation  is  to  discover, 
record,  and  preserve  visual  evi- 
dence so  that  it  may,  at  a  subsequ- 
ent time,  be  reproduced  to  further 
an  investigation  or  be  presented 
to  a  Court  under  the  best  evidence 
rule. 

Inasmuch  as  it  is  not  usually 
possible  to  restore  the  scene  of 
crime  or  accident,  photography  be- 
comes the  ideal  medium  to  re- 
create such  incidents  for  further 
study.  The  possibility  of  re-e.\am- 
ining  a  crime  scene,  by  means  of 
the  documentary  photograph  is 
especially  important  when  aspects 
of  the  case,  which  did  not  seem 
relevant  in  the  initial  stages,  take 
on  a  new  meaning  as  the  investiga- 
tion progresses. 

The  Picture  Must  be  Authentic 
In  that  all  photographic  evi- 
dence, which  includes  photography 
of  a  record  nature,  must  be  fac- 
tual, it  is  imperative  that  each  and 
every  technique  utilized  conform 
to  standard  photographic  practice. 
In  the  practice  of  commercial  or 
illustrative  photography,  the  print 
is  considered  the  end  product  and 
any  method  to  obtain  the  desired 
results  would  be  proper. 

In  investigative  photography  all 
phases  of  the  process  used  may  be 
questioned  to  determine  the  au- 
thenticity of  the  scene  which  is  de- 
picted by  the  furnished  print.  Un- 
der these  conditions  the  photog- 
rapher must  be  meticulous  in  tru- 
ly recording  a  scene  exactly  as  il 
existed. 

Well-Equipped  for  the  Tasks 
To  accomplish  the  necessary 
photographic  function  for  the  Los 
.-Xngeles  Police  Department,  the 
Photographic  Section  of  the  Sci- 
entific Investigation  Division 
maintains  a  complete  still  and  mo- 
tion picture  laboratory  covering 
over  20.000  square  feet  of  floor 
space,  including  a  40  foot  by  40 
foot  sound  stage  and  re-recording 
facility.  The  laboratory  has  install- 
ed modern  equipment  for  automat- 
ing those  functions  which  are  adap- 
table to  such  techniques,  such  as 
the  semi-automatic  printing  and 
continuous  processing  of  prisoner 
identification  pictures  (mugs). 

The  Section  is  administered  and 
supervised   by   a   Lieutenant   with 

"  Lt.  Bif^harn's  article  was  uriginaUtj  pre- 
sented  at  tile  Third  Annual  Conference  of 
IFPA.  It  is  reprinted  by  sfjecial  permission 
hecanse    of    nnniy    rctftiests    for    his    data. 


two  Sergeants  and  one  Policeman 
as  assistants.  The  entire  admini- 
strative staff  are  qualified  photog- 
raphers, cinematographers.  and 
technicians.  The  burden  of  estab- 
lishing new  techniques,  budgeting, 
supply,  and  the  training  of  other 
personnel  falls  on  the  administra- 
tive staff.  A  total  of  twenty-three 
civil  service  photographers,  two 
photo  copy  technicians  and  three 
clerks  comprise  the  balance  of  op- 
erating personnel. 

Still  Work  is  Most  Extensive 
The  very  nature  of  investigative 
and  forensic  photography  is  such 
that  the  still  photograph  will  con- 
sume most  of  the  efforts  of  the 
section.  These  photographs  may  be 
in  black  and  white  or  in  color. 
They  may  be  the  common  garden 
variety  of  photographs  or  photo- 
macrographs  or  photomicrographs. 
They  may  be  made  with  normal 
lighting  techniques  or  they  may 
utilize  infra-red  or  ultra-violet 
light. 

In  many  cases  it  is  necessary  to 
experiment  with  various  techniques 
so  that  all  possible  facets  of  the 
evidence,  which  may  be  revealed 
bv  photography,  can  be  recorded. 
The  negatives  of  each  and  every 
photograph  so  made,  are  perman- 
ently filed  as  an  integral  part  of  the 
investigative   record. 

Two  Men  Handle  the  Details 
The  motion  picture  unit  is  com- 
posed of  two  photographers  who 
devote  their  entire  effort  to  the 
printing,  processing,  and  editing 
of  1 6mm  film.  Photography  and 
related  sound  recording  is  accom- 
plished by  these  two  photograph- 
ers augmented  by  officers  from  the 
administrative  staff. 

Equipment  includes  three  16mm 
professional  cameras  and  record- 


ing facilities  for  single  or  double 
system  sound,  both  optical  and 
magnetic.  Also  available  are  16mm 
hand  cameras  and  special  purpose 
cameras  such  as  might  be  used  to 
record  the  robbery  or  burglary  of 
a  business  establishment  and  which 
would  be  activated  manually,  elec- 
tronically or  optically.  One  of  the ' 
single  system  cameras  is  perm- 
anently utilized  for  the  purpose  of 
recording  Kinescopes  and  is  prim- 
arily used  for  the  obtaining  of  evi- 
dence of  fraud  as  may  be  practiced 
in  false  advertising. 

All  black  and  white  film  is  pro'j- 
essed  and  printed   in  the  labora- 
tory. A  continuous  contact  prim- 
er and  continuous  processor  is  us- 
ed   for   this   purpose.   Color  film' 
is  processed  under  contract  with; 
commercial  film  laboratories.  All 
work  prints  are  made,  and  edited, ' 
in  black  and  white  as  an  econo- 
my measure.  In  addition  to  the  pro- 
cessing of   16mm  film  the  labora- 
tory also  processes  all  of  the  De- 
partment's micro  film,  in  the  same 
continuous  processor. 

Surveillance  to  Training  .\i<ls       i 
The  use  of  motion  pictures  in  I 
criminal    investigation    covers    al- 
most everv  aspect  from  the  surveil- 
lance of  thieves  at  work  to  that  of 
,  training  aids  to  assist  in  orienting 
'  and  training  police  officers  in  new 
techniques. 

Perhaps  the  greatest  use  of  mo- 
ton  picture  is  in  the  field  of  sur- 
veillance. A  fairly  recent  case  in- 
volved a  ring  of  burglars  who  were 
delivering  stolen  cameras,  guns, 
radios,  television  sets,  aand  a  var- 
iety of  similar  articles,  to  a  parking 
lot'  adjacent  to  a  large  business 
concern.  The  investigation  disclos- 
ed that  employees  could  order  a 
particular  type  or  make  of  radio 
and  it  would  be  stolen  and  deliver- 
ed within  forty-eight  hours. 

To   obtain   unimpeachable   e\i- 


Cinematography  Complete: 

CAMERA   CREW,  EQUIPMENT, 
RAW  STOCK,  DEVELOPMENT 

woRKPRiNT— /'//  one  package. 

TOM    WILLARD   cinematography 

TBSO    BROADWAY  .  N  EW  YORK    23,    N.Y..JUDSON    2-1698 
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nee  of  the  delivery  by  the  thief 
id  to  identify  the  person  who  re- 
ived it.  with  the  subsequent  re- 
very  of  the  property,  a  16mni 
mera  with  a  telephoto  lens  was 
aced  across  the  street  in  a  hotel 
om.  This  camera  was  operated 
er  a  three  week  period,  the  foot- 
;e  produced  assisting  greatly  in 
e  prosecution  of  the  case  and  the 
covery  of  property. 

ilm  "Covers"   Iniporlant    \  isitors 

.Another  novel  use  of  motion 
ctures  is  the  "security"  surveil- 
nce  of  visiting  dignitaries  such 
the  President  of  the  United 
ates  or  the  Heads  of  State  of  a 
reign  country. 

When  the  Soviet  Premier  was  in 
.)s  Angeles,  and  while  he  was  in 
ly  public  place,  continuous  mo- 
rn pictures  were  made  of  him 
id  the  persons  who  were  in  his 
imediatc  vicinity.  This  coverage 
,is  made  in  cooperation  with  the 
.  S.  State  Department  and  was  to 
isure  that  the  Russians  could 
ake  no  claim  of  incidents  that 


might  be  considered  embarrassing 
to  the  Lnited  States. 

The  pictures  had  a  further  pur- 
pose, namely  that  of  identification 
and  prosecution  of  any  person  who 
might  make  an  attack  on  the  visit- 
ing dignitary. 

Aerial    Siir\  eillance    of    Traffic 

.Another  use  of  motion  pictu  c 
is  the  aerial  survey  of  traffic  pal- 
te  ns  and  freeway  ingress  and 
e:.ess.  especially  in  the  vicinity  oi 
special  events  such  as  baseball, 
f.i.nball.  and  related  activities.  This 
type  of  coverage  is  made  from  the 
Police  Helicopter  and  is  photo- 
graphed by  a  member  of  the  ad- 
ministrative staff.  In  one  case  of 
traffic  congestion,  aerial  photog- 
raphy detemiincd  that  a  tie  up  of 
traffic  during  the  pre-game  period 
was  due  to  the  collection  of  parking 
fees  in  nearby  commercial  parking 
lots  being  consummated  at  the  side- 
walk line  instead  of  inside  the  park- 
ing lot. 

In  another  case  the  placement  of 
an  island  at  an  off-ramp  in  the  free- 


Film    will    preserve   kc)    details   of   ihix  air   crash.    The   officer  .thown    u 
rxaiiiiniiiu  ftrop  a.s\ciiihhj  atnim^  remains  of   the  iilanc's  frame  structure 

way  interchange  complex  was  con-  from  the  helicopter  determined  the 

fusing    to    approaching    motorists,  causative   factor  of  numerous  ac- 

Motion    pictures   of   this    location  cidents  and  resulted  in  the  realign- 

taken   from   adjacent  bridges  and  (concluded     on     next     page) 
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F&B  TRIPOD  CRAB  DOLLY 

lino  I     inexpensive  crab  dolly  in  the  U.  S.  market. 

FIRST  Crab  Dolly  which  mounts  your  tripod.  No  expensive 
boom  arm  necessary. 

FIRST  Crab  Dolly  which  folds  up  to  21"  height,  weighs  290 
lbs.,  easily  portable,  fits  in  station  wagons. 

FIRST  3-wheeled  Crab  Dolly  —  just  as  efficient  as  a  4- 
wheeled  dolly  and  more  economical  —  has  3  dual 
wheels  with  10"  pneumatic  tires. 


le?. 


Width— 35" 

Length-48" 

Weight-290  lbs. 

Platform  Height— 18" 

Wheels— 10"  pneumatic  tires 


SPECIFICATIONS: 

Construction— Stainless  Steel 


Seats— 2  upholstered,  adjust- 
able height 

Push  Bar— Folds  down;  with 
transmission  lever  for  crabbing 
and  tracking. 


.1-1^1 


AMAZINGLY 
LOW-PRICED  at 


'^  $1495 


E 


FI^OTITS^AN  &  Bi\.BB,  INC. 


68  WEST  45th  STREET,  NEW  YORK  36,  N.  Y. 


MU  2-2928 
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Los  Angeles'  Police  Department  Uses  Film:     .>^  ^     H^ 


Sergeant  Frank  (^(loper  in  L-A.  [n'liri' 
helicopter  which  carrier  16mm  Aiiri- 
con   unit  for  aerial,  traffic  work. 

(continued  from  page  49) 
ment  of  the  island  by  the  State 
Highway  Department. 

All  motor  vehicles  which  are 
purchased  by  the  Police  Depart- 
ment, prior  to  competitive  bidding, 
are  tested  at  the  Pomona  Fair 
Grounds  ""drag  strip"".  The  vehicles 
tested  are  furnished  by  the  manu- 
facturers with  such  modifications  as 
are  specified  for  vehicles  to  be 
used  in  ""freeway-interception""  and 
in  general  police  work.  The  ve- 
hicles are  tested  for  acceleration, 
top  speed,  and  especially  for  hand- 
ling and  roadability. 

Motion  pictures  are  made  from 
within  the  cars,  from  straightways. 
and  from  curves.  Pictures  are  at 
standard  speed  and  in  slow  motion. 
A  study  of  completed  films  may  re- 
ject a  particular  model  of  vehicle 
as  unsafe,  uneconomical,  or  of  not 
meeting  required  specifications. 
The  films  are  used  by  other  govern- 
ment agencies  as  a  guide  to  police 
vehicle  operations. 

On  occasion,  particular  prob- 
lems have  been  solved  by  the  use 
of  motion  pictures.  It  was  found 
that  motorcycle  officers  involved 
in  traffic  accidents,  where  the  hel- 
met was  the  first  part  of  the  offic- 
er to  make  contact  with  another 
object,  were  experiencing  exces- 
sive skull  injury  which  should  have 
been  partially  eliminated  by  the 
helmet  and  helmet  liner  materials. 

A  test  was  made  by  projecting 
a  helmet  at  various  speeds  from 
thirty  to  eighty  miles  per  hour  and 
then  suddenly  stopping  the  helmet. 
A  study  at  1,000  frames  per  sec- 
ond indicated  that  the  initial  ""whip- 
lash"" as  the  officer  was  thrown 
from  the  motorcycle  was  dislodg- 
ing his  helmet  forward  on  his  face, 
thus  not  protecting  the  skull  area. 
A  simple  change  in  supporting 
straps  solved  the  problem. 

Training  films  are  made  for  the 
i:ntire  department  and  are  sold  to 


other  law  enforcement  agencies  as 
a  method  of  defraying  the  cost  of 
production.  In  many  cases  it  is  not 
necessary  to  photograph  a  training 
aid  as  such,  but  to  edit  clips  from 
ordinary  surveillance,  traffic,  etc.. 
adding  proper  narration  and  exam- 
ples to  show  defects  in  police  ac- 
tivity and  corrective  measures  to 
be  taken.  This  type  of  training  film 
is  perhaps  the  most  effective  as  it 
depicts  an  actual  incident  which 
may  be  studied  and  analyzed. 

Training   Films   in    Sound,   Color 

The  basic  training  film,  of 
course,  is  a  formal  production 
usually  in  color  with  lip  sync, 
sound  effects,  and  proper  narra- 
tion. Such  a  training  aid  starts  with 
any  Division  of  the  Department 
which  submits  a  story  to  the  Photo- 
graphic Section.  The  Section  de- 
termines   its    possibility    from    a 


technical  standpoint,  cost,  and 
availability  of  funds  for  produc- 
tion. The  story  is  forwarded  to  a 
review  board  composed  of  Deputy 
Chiefs  of  the  Department  who  ac- 
cept or  reject  the  story.  If  accept- 
ed the  Section  must  then,  if  a 
script  has  not  been  submitted,  put 
the  story  in  script  form,  make  a 
shooting  script,  and  the  thousand 
and  one  things  that  go  into  a  film 
production. 

The  film  is  shot  using  the  tech- 
nical direction  of  a  member  of  the 
requesting  Division  who  must  de- 
termine the  continuity  and  context 
of  subject  matter  being  filmed. 
When  completed,  a  rough  cut.  in 
black  and  white  work  print,  is 
presented  to  the  Control  Board 
for  approval.  After  such  changes 
as  may  be  recommended  by  the 
Control  Board  are  incorporated  in- 
to work  print,  the  film  is  complet- 


Department  caniera.s  foiknml  ttnir  oj 
Soviet  Premier  through  Fox  studiox 
and  elsewhere  on  West  Coast  visit. 

ed  by  normal  industry  practice. 
All  narration,  effects,  and  scoring 
is  done  by  the  Section.  Music 
scores,  for  background,  are  record- 
ed by  the  Police  Band  from  origin- 
al compositions  of  their  members. 
The  Police  Department,  within 
the  scope  of  applicable  practices, 
makes  every  attempt  to  incorporate 
the  latest  techniques  in  the  produc- 
tion of  motion  picture  films.  We 
are  greatly  indebted  to  all  seg- 
ments of  the  motion  picture  indus- 
try for  the  assistance  which  has  al- 
ways been  made  available  in  solv- 
ing our  problems.  Q 
*     m     * 

"(My  of  the  l$ees"  Filnieil  liy 
the  !\loo(ly  Institute  of  Science 

Bees  are  more  than  busy  — 
they're  educated! 

To  maintain  their  city,  bees  tell 
time,  measure  distance,  solve 
geometry  problems,  operate  an  air 
conditioning  system  and  even  have 
a  highly-developed  language  all 
their  own. 

""When  a  scout  bee  returns  to 
the  hive  fairly  bursting  with  good 
news  of  a  nectar  find,  it  tells  the 
other  bees  what  kind  of  food  is 
available,  its  sugar  content,  how 
far  away  it  is  and  in  what  direc- 
tion," says  Dr.  Irwin  Moon,  direc- 
tor of  Moody  Institute  of  Science 
in  West  Los  Angeles. 

.Most  of  this  information  is  con- 
veyed through  an  intricate  figure- 
eight  dance  which  nearby  bees  fol- 
low with  their  antennae. 

Interpret   "Language  "  of  Bees 

In  the  latest  Moody  science  film, 
City  of  the  Bees,  released  Febru- 
ary 1 .  the  viewer  is  taught  to  under- 
stand this  language  of  the  bees.  In 
fact,  man  is  on  the  verge  of  being 
able  to  get  a  message  through  to 
the  bees  by  ""talking"  to  them  in 
their  own  language,  the  film  shows. 

Agriculturists  are  beginning  to 
appreciate  the  economic  value  of 
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bee.  not  only  as  a  honey  pro- 
;er    but,    more    important,    as 

linator.     If    some    catastrophe 
l.troyed    all    the    bees    on    our 

net!  some  100.000  species  of 
,nts  would  disappear  and  man 
i.uld  be  hard  put  to  eke  out  a  liv- 
;.  In  fact,  crops  have  been  in- 
.■ased  1000-fold  simply  by  plac- 
:  many  hives  of  bees  nearby. 
This  amazing  film  reveals  that 
;  queen  bee  is  not  only  capable 

laying  twice  her  weight  in  eggs 

a  single  day,  but  she  can  con- 
il  the  sex  of  her  babies  as  well. 


SPECIALISTS 

AT  YOUR  SERVICE  ! 


luocly  Films'  Dr.  Irwin  .Miion 
nil  luriic  scale  model  of  Inc  used  in 
test  of  science  film  series. 

he  unfertilized  eggs  become 
rones  whose  sole  purpose  is  to 
npregnate  the  queen.  The  fer- 
lized  eggs  develop  into  workers 
ndowed  from  birth  with  expert 
kills  in  a  succession  of  such  di- 
erse  iobs  as  janitor,  nurse,  build- 
r,  poiiceman,  air-conditioning  en- 
inecr  and  field  bee,  or  forag;r. 

In  the  hive  there  is  no  unem- 
lo>nient  because  the  foragers 
terally  work  themselves  to  a  pre- 
lature  death.  The  queen  and 
Irones  are  killed  as  soon  as  their 
sefulness  has  passed. 

Kiithless   Efficiencv    of    IIIm- 

The  efficiency  of  the  hive  is  an 
itterly  ruthless  one  in  which  the 
tate  is  everything,  the  individual 
s  nothing.  "Suggesting  that  man 
bllow  such  a  system,"  says  Dr. 
^oon.  "is  a  direct  outgrowth  of 
he  view  that  man  is  nothing  but 
1  beefsteak  with  a  nervous  sys- 
em."' 

It  has  taken  more  than  10  years 
3f  work  with  especially  designed 
photographic  equipment  for  the 
Moody  Institute  of  Science  staff 
to  obtain  the  footage  upon  which 
City  of  the  Bees  is  based.  The 
film  is  presented  by  the  Moody 
Bible  Institute  of  Chicago,  of  which 
MIS  is  a  division.  9 

*  *  * 

The  Latest  in  Projection  Tools  I 

•?'r  Issue  Four  of  Business  Screen 
will  feature  a  section  on  the  year's 
best  and  latest  in  audio-visual  pro- 
;ction  equipment.  S" 
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SEE 

THE 

DIFFERENCE 

when 

16mm  color 

specialists 

process 

prints 


The  most  efficient  craftsman  is  the  specialist. 
His  conception  of  quality  is  high.  He  takes 
extra  pains  to  produce  Finest  Quality. 

Color  Reproduction  Company  has  specialized 
exclusively  in  16mm  Color  Printing  for  over  24 
years.  That's  why  Color  Reproduction  Company 
has  achieved  a  Standard  of  Quality  which  has 
long  been  the  Standard  of  the  16mm  Motion 
Picture  Industry. 

Let  Color  Reproduction's  Specialists  make 
your  16mm  color  prints. 

WRITE  FOR  LATEST  16mm  Color  Print  PRICES. 


7936  Sanfa  Monha  Blvd.,  Hollywood  46,  California 

Telephone:  OLd field  4-80 JO 
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PROTECTING   OUR   GRAIN    RESERVES 


American  C\anamicl's  film  shows  proper  use  of  protective  eqiiiprncnt  icilh- 
in  storage  l>ins  siieh   as  the  flat   aerated  type  structure   pictured  above. 


Sponsor:     American     Cyanamid 

Company 
Title:  Protecting  Our  Grain  Re- 
serves, 27  min.  color,  produced 
by  Tiesler  Productions. 
i7  The  grain  business  has  received 
a  vast  amount  of  irresponsible  and 
inaccurate  publicity  over  the  past 
several  years.  But  the  full  story 
of  how  grain  is  handled  and  pro- 
tected makes  clear  the  complexity 
and  the  importance  of  the  grain 
storage  business:  for  a  well-hand- 
led grain  reserve  not  only  protects 
this  country  against  shortages  but 
also  helps  reinforce  our  program 
for  peace  in  other  countries. 

Beginning  with  an  explanation 
of  why  the  term  "grain  surpluses" 
is  a  misnomer,  which  should  in  fact 
be  ""grain  reserves,'"  Protecting  Our 
Grain  Reserves  then  presents  the 
straightforward  facts.  Over  eight 
months  in  production,  the  film  cov- 
ers every  phase  of  the  grain  stor- 
age business,  including  a  step  by 
step  tour  through  a  number  of 
modem  grain  storage  elevators,  a 
visit  to  a  grain  exchange  and  some 
interesting  e-xtreme  closeups  of  the 
insect  pests  that  attack  stored 
grain. 

Since  grain  is  a  living  organism, 
it  cannot  be  just  piled  away  and 
forgotten,  like  sand  or  gravel.  In 
fact,  grain  must  be  stored  in  good 
structures  with  adequate  tempera- 
ture controls  and  massive  equip- 
ment for  loading  and  handling.  It 
must  be  continually  protected 
against  excessive  heat  and  mois- 
ture, bird  and  rodent  contamina- 
tion and  insect  pests. 

A  number  of  specially  develop- 
ed chemicals  work  to  support  the 
program  of  protection  for  this 
great  national  resource  and  Amer- 
ican Cyanamid's  trained  personnel 


work  closely  with  the  grain  trade 
in  the  proper  use  of  their  products 


and  in  planning  protection  pro- 
grams. 

Interestingly  enough,  the  proper 
maintenance  of  our  grain  reserves 
not  only  results  in  clean  nutritious 
flour  and  flour  products  for  the 
consumer,  but  also,  the  cost  to  the 
average  .American  family  works 
out  to  something  less  than  the  cost 
of  a  pack  of  cigarettes  a  month. 

Protecting  Our  Grain  Reserves 
is  distributed  by  Modern  Talking 
Picture  Service.  5}" 


Ski  Holiday 
in  Wintry  Aspen 

Sponsor:  Aspen  Skiing  Corpora- 
tion 

Title:  Aspen  —  Winter  Mood, 
28  min,  color,  produced  by  Dick 

Durrance  Films. 

%r  This  new  film  designed  for  ski 
experts  and  tyros  alike  highlights  a 


IF  YOU  OWN  A  BERTHIOT 
ZOOM  LENS. 
YOU  WILL 
NEED  THIS 

F&B  TAKES  THE  WIGGLE  OUT  OF  ZOOMS 
WITH  THE  BEELAND  ELECTRIC  ZOOM  CONTROL 


Here  is  a  (ugged  yet  light  weight  control  that  assures  you  of  smooth  zoom  action 
from  start  to  finish  of  each  shot.  Mounts  directly  on  the  lens  barrel,  no  camera 
attachments  are  required.  Interchangeable  mounting  clamps  allow  the  same  control 
to  be  used  for  the  17mm  to  70mm.  and  17mm  to  85mm  lenses  lor  16mm  cameras, 
and  the  38mm  to  150mm  iens  tor  35mm  cameras. 


The  camerman  can  control  the 
picture  size  by  eye  or  can 
pre-set  the  zoom  range  by 
quick-set  limit  stops  on  the 
quadrant.  A  silicon  loaded  slip 
clutch  and  mechanical  limit  stops 
rovide  precise  control  of  the  zoom 
range.  The  control  box  is  equipped 
with  instant  contact  push-buttons  for 
easy  finger-tip  operation  of  zoom-in  or 
zoom-out.  The  box  mounts  on  a  tripod 
handle,  or  directly  on  the  camera  for  hand- 
held operation.  It  also  may  be 
held   and   operated   bf   an  as- 
sistant. Speed  range  is  rheostat 
controlled   and    adjustable   from 
approximately  2i,2   seconds  to   10 
seconds  of  zoom    time.  A  special 
feature   is  the  very  efficient  motor 
which   operates  for  hundreds  of  moves  on  one  set 
of  5  type  'C"  flashlight  batteries.  Two  models  are 
available:    Regular,  where   noise   is   not  a   problem. 
Super-quiet,  where  whisper-quiet  operation  is  needed 
for  sound  recording. 


Serving  the  Worid's  Rnest  nim  Makers 


68W.45thSt.,  N.Y.36 
MU  2-2928 


•  Smooth,  quiet  zoom  action 
.  Easy  fingertip  operation 

•  Precise  zoom  range  control 

•  Zoom  speeds  from  2' 2  to  10  seconds 

.  Interchangeable-for  16mm  and  35mm 

cameras. 
.  Mounts  directly  on  lens  barrel 
.  Uses  type  "C"  flash  light  batteries 


winter  holiday  of  skiing  and  relax- 
ation at  Colorado's  famous  Rocky 
Mountain  ski  resort.  It  is  available 
to  clubs,  ski  groups,  adult  organi- 
zations and  TV  stations  from  As- 
sociation Films.  Inc. 

The  film  shows  slalom,  down- 
hill and  jump  competition:  ski  clas- 
ses where  enthusiasts  as  young  as 
three  years  learn  from  the  experts: 
and  professional  skiers  cutting 
graceful  patterns  on  Aspen"s  snow- 
covered  slopes.  To  convey  the  sen- 
sation of  skiing,  many  of  the  scenes 
were  actually  filmed  on  skis  along 
the  swift,  winding  trails  and  on  the 
two-mile   continuous   descent. 

Aspen  —  Winter  Mood  also 
features  the  relaxing  side  of  a 
ski  vacation  and  the  facilities  avail- 
able for  the  entire  family  —  an 
outdoor  pool,  sundecks.  dog-sled 
rides  and  dining  and  dancing  at 
Aspen's  many  restaurants  and 
night  clubs. 

The  winter  poetry  of  snow  and 
sun  provides  a  sparkling  back- 
drop, with  the  beauty  of  white- 
topped  peaks  and  snow-laden 
trees  —  colorful  complement  to 
the  action  on  skis. 

Aspen  —  Winter  Mood  was 
photographed  and  directed  by  Dick 
Durrance.  written  by  Joe  Dunford. 
edited  by  Jean  Oser.  Musical  score 
is  by  Corelli-Jacobs,  and  narration 

by  Joseph  Julian.  S" 

*        *        * 

Better  Profits 
Off  the  Feed  Lots 

Sponsor:  Massey-Ferguson,  Inc. 
Title:  How  to  Beef  Up  Feed  Lot 

Profits,  15  min,  color,  produced 
by  Creative  Visual  Media  Produc- 
tions. 

it  How  to  Beef  Up  Feed  Lot 
Profits  is  a  new  film  which  shows 
exactly  what  its  name  implies.  Doc- 
umentary in  nature,  the  picture 
focuses  on  two  successful  farm 
operations  in  Iowa  which  include 
an  automated  method  for  the  feed- 
ing out  of  hundreds  of  head  of 
cattle. 

On  the  Alan  Foret  farm,  a 
switchboard  is  shown  that  looks 
like  one  to  be  found  in  a  small 
factory.  And  that's  just  what  it 
turns  out  to  be  —  the  controls  for 
a  "homemade  feeding  factory." 
The  camera  views  silage  systemat- 
ically being  troughed  by  a  unique 
auger  conveyor  system.  This  ef- 
ficient operation  in  itself  suggests 
several  ways  to  cut  down  on  farm 
hand  needs  and  livestock  feeding 
time. 

How  to  Beef  up  Feed  Lot  Pro- 
fits is  being  distributed  on  a  free 
loan  basis  nationally  by  Sterling 
Movies,  U.  S.  A.  1" 
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Perfect  Circle  Copr. 
enjoys  the 


BIG  DIFFERENCE 


because  they  chose 

DA-LITE     SCREENS 

PERFSCT  CIRCIE  CORPORATION  those  the 
convenience  of  an  electrically  operated 
Da-Lite  Jr.  Electrol*  screen  for  its  much- 
used  conference  room  in  the  new  prize- 
winning  Rushville,  Ind.  plant. 

For  company  management  meetings  or 
training  sessions,  a  touch  of  a  switch  brings 
the  screen  down  automatically  into  position 
...  or  returns  it,  out  of  sight.  Local  com- 
munity groups,  which  also  use  this  room, 
appreciate  the  unusual  clarity  and  brilliance 
of  projected  pictures  ...  the  result  of  Da- 
Lite's  new  White  Magic  II  Chemi-Cote 
beaded  surface.  Da-Lite  electrically  oper- 
ated screens  are  available  in  a  wide  selection 
of  sizes  to  fit  your  needs  ...  can  be  instaUed 
on  wall  or  ceiling  or  recessed  in  ceiling. 
With  Da-Lite  you  get  the  Big  Difference 
in  quality — and  the  difference  costs  you 
nothing! 

Write  for  specifications,  prices  and  name 
of  nearest  Da-Lite  franchised  Audio-Visual 
Dealer. 
Da-Lite  Screen  Co.,  Inc.,  W.\»saw,  Ind. 


Perfection  In  Projection  Since  1909 


The  Oil  Industry   at    W  ork 

Arabian  Amiricaii  Oil  r<.ini.aii>  Kilm* 
Show  Stienct  aii<l  K\|>l«irali«ii  l.ir  Oil 
Sponsor:  Arabian  American  Oil  Company 
Titles:  The  Science  of  Oil,  19  min,  and  The 
Explorers.  27  min.  b  w,  produced  by  Robert 
Yarnall  Richie  Productions  in  cooperation  with 
Film  Counselors.  Inc. 

Both  of  these  films  are  designed  to  provide 
a  better  understanding  of  the  vast  research, 
skill  and  perserverancc  required  in  the  oil 
industry. 

The  Science  of  Oil  traces  the  origins  of 
petroleum,  showing  the  recomposition  of  pre- 
historic life  under  tons  of  sediment  and  strati- 
fied pressures  to  form  oil-filled  caverns  deep 
beneath  the  earth.  It  then  shows  geologists 
using  technical  knowledge  and  seismograph 
equipment  to  locate  new  reserves  which  lie 
within  the  subterranean  pools. 

I  he  Explorers  documents  a  search  for  oil  in 
Saudi  Arabia.  Showing  a  team  of  Americans 
working  in  cooperation  with  the  Arab  govern- 
ment, there  are  many  good  close-ups  of  geolo- 
gists at  work.  The  film  reveals  how  principles 
of  physics,  chemistry,  mineralogy,  and  engineer- 
ini!  are  combined  to  evolve  equational  portraits 
which  aid  in  exploration. 

The  Science  of  Oil  and  Tlie  Explorers  are 
being  distributed  on  a  free-loan  basis  to  TV 
stations  bv  Sterling  Movies  U.  S.  A.  S' 


10th  Anniversary  of  mtroductwn  vf  the  Itimm  Ar- 
riflcx  camera  into  U.  S.  was  observed  at  recent 
Photokina  in  Colosne.  Receivina  silver  cup  from 
Dr.  Robert  L.  Richter,  president  of  Arnold  & 
Richter  (left)  is  Paid  Klinfienstcin,  president  of 
Arriflex  Corp.  of  America.  Erich  Kaestncr,  chief 
design  engineer  at  Arnold  &  Richter  {ctr),  shares 
the  happy  annivcr.tanj  event. 


Brittle,  curled 
cupped  film? 

We  restore  to 
nearly  new  first 
run  quality  with 
Vite-a-li;e  (GaeO.  Vitealize  pre- 
shrinks  new  film  uniformly,  seal- 
ing in  proper  humidity.  A  must 
for  new  stock  with  soft  emulsion. 
Guaranteed.  Leonaril  Film  Service, 
1700A  E.  Walnut,  Pa^dena,  Calif. 
Murray  1-9950. 
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HUNTING  FOR 

CUSTOMERS? 

.    .    .   Tell   'em   about   8mm 
Savings  and  Salesmanship! 
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YOUR 

ACTIVE 

PARTNER 


VICAUDIO 

SELLS,  TRAINS,  TEACHES 

WITH  THE 

EXCITEMENT  OF 

FULL- COLOR 

8mm  SOUND  FILMS! 


This  Is  the  new  VICAUDIO  COMPACT 
SOUND  8  CARRY  ALL  PROJECTOR... 
the  remarkable  lightweight  rear-screen 
projector  in  an  attache  case!  With 
VICAUDIO,  new  professional  quality 
8mm  sound  movies  open  a  new  dimen- 
sion in  audiovisual  communication. 
Magnetic  sound  with  its  flexibility... 
8mm  film  with  its  amazing  production 
savings... loop-loading  with  its  repeat- 
message  possibilities... all  combine  in 
the  VICAUDIO.  May  we  send  you  the  full 
story  on  8mm  sound  and  the  equipment 
which  brings  it  to  reality? 

VFCOM,  INC  <s::  I 

A  SUBSIDIARY  OF  ELGEET  OPTICAL  COMPANY 
309  CHILD  STREET,  ROCHESTER  6,  NEW  YORK 


NUMBER  3  •  VOLUME  24  •  1963 


53 


what's  new  in  pictures 


"World  Medicine"  film  script  is  re- 
viewed I'll  advisor  Malcolm  Dooleij 
and  producer  Jerry  Fairbanks  during 
recent   studio    press  conference. 

Aid  to  W  oiinclecl  !n  Laos  Is 
Pietiired  in  "W  orlil  Medicine" 

T"  Scenes  of  medicine  from  Amer- 
ica being  administered  to  actual 
casualties  in  the  current  Laos  hos- 
tilities were  filmed  within  recent 
weeks  by  Jerry  Fairbanks  Produc- 
tions. A  new  motion  picture. 
World  Medicine  for  World  Peace. 
is  currently  being  produced  by 
Fairbanks  for  Parke-Davis  and 
the  U.  S.  Air  Force. 

Malcolm  Dooley,  brother  of  the 
late  Dr.  Tom  Dooley,  is  liaison 
aide  on  the  color  film  which  is 
being  shot  in  nine  lands  abroad. 
Within  sound  of  gunfire,  footage 
was  lensed  at  the  Tom  Dooley 
Hospital  at  Ban  Houei  Sai  in  Laos. 
Robert  Scrivner,  Fairbanks"  vice- 
president,  was  in  charge  of  that 
unit  before  his  departure  for  addi- 
tional sequences  made  in  India. 
Release  date  for  the  new  picture 
■will     be    announced    at    a    later 

date.  S* 

*        *        * 

Defence  Board  Shows  Launch 
of  Canada's  First  Satellite 

-'--  The  building,  testing  and 
launching  of  Canada's  first  satel- 
lite. Tlie  Alouetie,  is  the  subject 
of  a  new  16mm  color  motion  pic- 
ture produced  by  Crawley  Films 
Limited  of  Ottawa  for  the  Defence 
Research  Board  of  Canada.  Ani- 
mation demonstrates  the  purpose 
of  the  satellite — to  carry  out  "top 
side  sounding"  from  above  the 
ionosphere  —  and  explains  the 
sounding  and  other  electronic  in- 
vestigations carried  out.  It  also 
shows  how  a  two-stage  rocket 
launched  the  satellite  into  polar 
orbit. 

The  film  lays  emphasis  on  the 
cooperation  between  the  U.  S.  and 
Canada  as  the  Alouette  was  de- 
signed and  built  by  the  Defence 
Research   Board   of  Canada  with 


Canadian   industry  manufacturing 

several  important  components. 
.Assistance  with  the  text  program 
and  launching  of  the  satellite  is 
part  of  an  overall  program  for 
space  investigation  by  the  U.  S. 
National  Aeronautics  and  Space 
.Administration.  The  new  14-min- 
ute  film  is  available  through  the 
National  Film  Board  of  Cana- 
da. ^ 

"Search  and  Seizure"  Covered 
in  New  Law  Enforcement  Film 

s  A  new  police  training  film, 
Search  and  Seizure,  is  available 
for  rental  or  purchase  by  the  In- 
stitute of  Law  Enforcement  Edu- 
cation. Princeton.  New  Jersey.  The 
25-minute  sound  film  explains 
proper  procedures  for  search  and 


seizure,  under  a  new  interpreta- 
tion of  the  law  which  has  resulted 
from  the  U.  S.  Supreme  Court  de- 
cision in  the  now-famous  Mapp 
vs.  Ohio  case. 

In  deciding  the  Mapp  case,  the 
Supreme  Court  ruled  that  evidence 
obtained  by  searches  and  seizures 
in  violation  of  the  Constitution  are 
likewise  inadniissable  in  any  state 
court.  Frederick  C.  Bright,  direc- 
tor of  the  Institute,  says; 

"This  is  the  first  training  film 
of  its  kind  to  be  released  specific- 
ally on  this  important  subject.  It 
dramatically  demonstrates  many 
situations  faced  by  law  enforce- 
ment authorities  and  shows  how 
each  should  now  be  handled.  It 
discusses  reasonable  search,  de- 
fines probable  cause  and  empha- 


AV  TUTOR 


The  Maestro  II 

delivers  professional 
results  in  35mm  taped 
sound   presentations. 
This  one  piece  master 
audio  visual   system 
records,  plays   back 
and  automatically 
projects  your  story. 


fully-  automatic 
film  strips  with 
convenient 
tape  cartridge 

Just  place  the  cartridge  Into 
the  Tutor  and  you're  all  set  for 
continuous  showing.  This  dual- 
track  tape  player  and  auto- 
matic projector  combination  is 
ideally  suited  for  sales  work 
and  training. 

The  sound  is  perfectly  syn- 
chronized to  the  picture  by 
means  of  a  silent  signal.  The 
AV  Tutor  is  available  with  car- 
tridge or  conventional  reel. 

For  top  performance  in  desk 
top  or  large  screen  presenta- 
tion, see  and  hear  the  AV  Tutor. 

Write  for  complete  information 


J 


LaBelle  Industries,  Inc.  oept.  b  .  oconomowoc,  wis. 


sizes  the  need  for  properly-issued 
warrants." 

The  Princeton  (N.J.)  borough 
police  force  provided  weapons 
and  equipment  as  well  as  clearing 
off-duty  officers  for  the  produc- 
tion. The  film  was  written  and 
produced  under  the  technical  sup- 
ervision and  reviewed  for  accuracy 
by  police  training  authorities  in 
New  Jersey.  Rental  is  $45  for  two 
days;  purchase  is  $29.5  from  the 
Institute  of  Law  Enforcement,  195 
Nassau  St.,  Princeton.  N.  J.       ^ 

*  *        * 

Four  New  Sports  Pictures  .\re 
Released  by  Johnson  .Motors 
■>-  Johnson  Motors,  an  active 
spokesman  for  the  film  medium, 
has  supplied  its  dealer  family  with 
a  group  of  four  new  color  mo- 
tion pictures  ranging  from  water 
skiing,  exploring  in  the  Everglades, 
fishing  in  Mexico,  to  a  tour  of 
Hawaii.  Titles  are  available  for 
loan  through  dealers. 

The  spectacular  climb  in  water 
skiing  interest  is  shown  in  SA/ 
Boom,  which  also  shows  how  a 
couple  of  youngsters  use  home- 
made items  to  enjoy  the  sport. 
The  Everglades  are  explored  in 
Land  of  Forever  and  viewers  get 
a  new  look  at  deep-sea  fishing 
with  small  craft  in  Trekkin  Boat 
from  Texas.  Outdoor  writer  Bob 
Brister  of  Houston,  Texas,  de- 
signed and  built  an  outboard  for 
deep-sea  fishing,  trailed  it  over 
the  mountains  to  Mexico  for  an 
ocean  fishing  adventure. 

Hawaii's  traditional  greeting. 
Alalia,  is  the  title  of  Johnson's 
fourth  new  film  on  the  50th  state. 
Surfing,  boating,  sightseeing  and 
even  bird  watching  make  an  en- 
tertaining visual  visit  to  the  Pacific 
island.  A  new  list  of  all  Johnson 
films  is  available  at  these  dealer 
sources.  S" 

*  *        * 

Clark's  "\S'heeIs  of  Progress" 
Records  Las  \"e}:as  Road  Show 

•ir  A  12-minute  film  record  of  the 
Clark  Equipment  Company's  re- 
cent "satellite"  Road  Show  (staged 
in  Las  Vegas  during  the  recent 
Chicago  Road  Show  )  is  helping  to 
increase  audiences  for  future  dem- 
onstrations. 

The  Las  Vegas  show  was  a 
demonstration  of  Clark  tractor 
dozers,  scrapers  and  tractor  shov- 
els in  action,  staged  for  contractor- 
customers  who  were  flown  from 
Chicago  by  United  Airlines  for  a 
fast-moving,  action-packed  24 
hours.  Pilot  Productions.  Inc.  of 
Evanston.  III.,  produced  Wheels 
of  Progress  in  color  and  complete 
with  Las  Vecas  flavor.  9= 
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Oklahoma  CoMTiiiir  Bcllmon  (right) 
i\  liricfi'd  for  film  scenes  htj  the 
producer.  Carl  Sicicu.soii  (ceiiler) 
as  cameraman  Bill  Waclsuorth  sets 
tiji   a   television    spot   sequence. 

Film-  Hflpcil  KIi-cl  Oklalioiiia's 
l'ir>l    Hipulilicaii    (iiocrmir 

■j;-  Filmed  television  spots  pro- 
duced by  an  energetic  young  Okla- 
homa film  production  company 
helped  play  a  key  role  in  the 
election  of  the  first  Republican 
governor  in  the  history  of  that 
state. 

One  of  the  first  projects  of 
Stevenson  Film  Productions.  Inc.. 
of  Oklahoma  City,  was  to  pro- 
duce 19  film  spots  for  Governor 
Henry  Bellmon's  successful  cam- 
paign. "We  tried  some  new  and 
iresh  ideas."  says  producer  Carl 
Stevenson. 

"Actually,  the  versatility  of  the 
motion  picture  proved  quite  bene- 
ficial to  Mr.  Bellmon's  image  dur- 
ing the  campaign."  he  notes.  "We 
were  able  to  show  him  loading 
hay  and  driving  a  tractor  on 
his  farm   in   Billinus  and  then  cut 
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to  him  in  a  business  suit,  seated 
at  a  desk  giving  dictation  to  his 
secretary.  From  there  we  cut  to 
a  scene  with  Mr.  Bellmon  stand- 
ina  beside  a  road  grader  looking 
o\er  highway  plans  with  a  con- 
struction engineer. 

"We  also  employed  the  still 
picture  technique  for  scenes  that 
were  impossible  to  shoot  live.  One 
example  was  a  si. II  photograph 
of  Mr.  Bellmon  and  former  Presi- 
dent Eisenhower  shaking  hands 
at  Mr.  Eisenhower's  Gettysburg 
farm. 

"The  scene  opened  with  a 
frame-filling  shot  of  the  handshake, 
then  zoomed  out  to  reveal  Bell- 
mon and  Eisenhower  as  our  an- 
nouncer said,  "This  is  Henry  Bell- 
mon. the  man  who  is  making 
political  history  in  Oklahoma!' 

".And  he  did!"  ^ 

*  *        * 
Defline  in  Job  .Vcriilents  Is 
Traced  to  "SalVly  at  \\  ork'" 

%-•  The  requirements  for  a  suc- 
cessful industrial  safety  program 
are  outlined  in  Safely  at  Work, 
19-minute  color  motion  picture 
recently  released  for  national  dis- 
tribution by  the  Aetna  Life  Af- 
filiated Companies. 

The  film  shows  how  the  use 
of  accident  prevention  methods 
and  safety  equipment  is  causing 
a  decline  in  work  injuries  and 
deaths.  It  stresses  the  key  safety 
role  played  by  job  foremen  and 
other  plant  supervisory  personnel. 
The  film  was  lensed  at  The  Stan- 
ley Works  in  New  Britain.  Conn, 
and  features  Donald  G.  V'aughan. 
assistant  vice-president,  engineer- 
ing department  of  Aetna  and  Al- 
fred B.  .Auerhan.  safety  director 
at  The  Stanley  Works. 

Safely  al  Work  is  available  for 
free  loan  from  t'.e  Information 
and  Education  Dept..  Aetna  Life 
Affiliated  Companies.  Hartford  15, 

Conn.  ^ 

*  *        * 

Home  Eeononiics'  I  sefiil  Role 

--  A  sound  filmstrip  intended  to 
help  the  teacher  or  other  home 
economist  explain  the  contribution 
made  by  home  economics  educa- 
tion has  been  co-sponsored  by  the 
American  Home  Economics  As- 
sociation and  The  Pillsbury  Com- 
pany. 

Education  in  Essentials — The 
Story  of  Home  Economics  in  Our 
Schools  tells  what  it  is.  what  it 
seeks  to  accomplish  and  why  it  is 
essential  for  young  women  whether 
or  not  they  will  go  to  college.  It 
is  designed  especially  for  school 
administrators,  vocational  counse- 
lors, teachers  and  also  for  par- 
ents and  home  ec  students.         ^ 
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Wherever  movies  are  being  made  to- 
day—in Hollywood  or  NYC.  m  any 
business,  educational  or  Government 
center— the  recording  of  sound  is 
turned  over  to  specialists.  The  utmost 
in  quality  is  essential  RPL  engineers 
have  many  years  of  experience  in  top- 
quality  sound  recordings  on  disc,  tape 
and  slide  Tilm.  Now.  with  newly  com- 
pleted facilities,  we  are  able  to  extend 
our  recording  services  to  motion  pic- 
ture film. 

Our  facilities  include  the  latest 
equipment  forS-channel  16  and  35mm 
magnetic  Tilm.  interlock  screening. 
mixing  and  transfer  .a  comprehen- 
sive library  of  sound  and  film  scoring 
music  effects  .  an  acoustically  per- 
fect screening  theater,  announcers' 
booths,  and  control  rooms.  We  have 
everything  needed  to  provide  highly 
specialized  sound  recording  services 
for  movie  fiim. 
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Mitchell  president  B.  G.  Tubbs 
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B.  (f.  Tubhs  Elet-led  President 
of  ihe  Mitchell  Camera  Corp. 

■!>  B.  G.  Tubbs  has  been  named 
president  of  Mitchell  Camera  Cor- 
poration. Glendale.  Calif.  The  an- 
nouncement of  Mr.  Tubbs'  elec- 
tion was  made  by  William  C.  War- 
ren. Board  chairman  for  the  cam- 
era company. 

The  new  chief  executive  joined 
Mitchell  in  late  1961  as  vice-presi- 
dent and  general  manager.  He  had 
previously  served  as  president  of 
Royal  Industries.  Inc..  of  Pasa- 
dena and  as  vice-president  and 
general  manager  of  Western  De- 
sign and  Manufacturing  Corp. 
Earlier,  he  was  associated  with 
the  Long  Beach  facility  of  Doug- 
glas  Aircraft.  ^ 

Kinney  to  Direct  Marketing 
for  the  Camera  Service  Center 

T^  Robert  J.  Kinney  has  been  ap- 
pointed Director  of  Marketing  of 
Camera  Service  Center.  Inc..  New 
York.  He  will  report  to  H.  "Scoop" 
Clapp,  president  of  CSC.  and  will 
be  responsible  for  all  marketing 
functions  within  the  parent  com- 
pany and  its  sales  affiliate.  Camera 
Sales  Center  Corporation. 

Camera  Service  Center  is  a 
source  of  professional  motion  pic- 
ture production  and  post-produc- 
tion equipment.  It  distributes,  sells, 
rents  and  manufactures  equipment 
for  the  television,  theatrical  and 
industrial  film  industries. 

Mr.  Kinney  was  most  recently 
a  supervisor  of  motion  picture  and 
broadcast  accounts  at  the  Givau- 
dan  Advertising  Agency.  He  was 
formerly  associated  with  Robert 
Lawrence  Productions  as  an  ac- 
count executive  and  with  On  Film. 
Inc.,  as  a  television  commercial 
production  coordinator.  g' 

*        «       * 

Price  Joins  Double  Sixteen  Co. 

'>  Ben  Price,  formerly  of  A-V 
DeKalb,  Inc.,  has  joined  the  Dou- 
ble Sixteen  Co.,  Wheaton,  Illinois 


NEWS     OF     STAFF     APPOINTMENTS     AND 

as  vice-president  and  treasurer.  A 
new  equipment  division  of  the 
company,  headed  by  Mr.  Price, 
will  continue  to  serve  northern  Illi- 
nois customers  of  A-V  DeKalb.  9" 

*  *  * 
Pilchen  to  Head  .\dvertising. 
Merchandising  at  Radiant  Mfg. 
TV  The  appointment  of  Bernard  J. 
Pilchen  as  advertising  and  mer- 
chandising manager  of  Radiant 
Manufacturing  Corp..  Morton 
Grove.  III.  was  announced  by  Jack 
H.  Freeman,  marketing  vice-pres- 
ident of  the  worldwide  projection 
screen  manufacturer. 

Pilchen  has  been  with  Radiant 
since  1958.  serving  as  sales  pro- 
motion manager  and  director  of 
public  relations.  He  is  now  respon- 
sible for  the  company's  consumer 
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and  trade  advertising  programs, 
merchandising  and  public  relations 
activities.  Before  joining  Radiant, 
he  served  at  Helene  Curtis  Indus- 
tries and  is  a  member  of  Alpha 
Delta  Sigma,  national  professional 
advertising  fraternity. 

The  new  Radiant  ad  executive 
is  a  graduate  of  Chicago's  Roose- 
velt University  and  a  resident  of 
suburban  Skokie,  111.  g' 

*  *  * 
Jac<|uart  is  Liaison  Engineer 
at  the  ("inerama  Camera  Corp. 
'-:  Forrest  B.  Jacquart,  former 
chief  installation  engineer.  Look- 
out Mountain,  Photographic  Labs, 
Air  Photographic  and  Charting 
Survey,  has  been  named  liaison 
engineer  for  the  Cinerama  Cam- 
era Corporation.  He  will  serve  as 
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project  engineer  for  all  company 
activities  at  the  New  York  Wold's 
Fair  (1964-65). 

Jacquart  was  also  chief  engineer 
for  the  theatre  equipment  and  in- 
stallation at  the  1958  Atoms  for 
Peace  Convention  in  Geneva, 
Switzerland.  A  resident  of  Malibu, 
Calif.,  he  is  an  active  member  of 
SMPTE  and  of  the  Industry  Film 
Producers  Association.  ^ 

*       *        * 

Louis  Jennis.  Ed  Stand)onIian 
Named   to   New   Posts   at   Ansco 

T-r  Louis  W.  Jennis  is  the  new 
marketing  manager  for  Ansco  Mo- 
tion Picture  Industrial  Products  of 


Film  Center Buililing,630NinthAvenue,NewYork  36,  N.Y.*COIumbus  5-7676 

Affiliated  with   BYRON  MOTION   PICTURES,   Washington   7,   D.  C. 


Marketing  man:  Louis  Jennis 

the  Photo  &  Repro  Division  of 
General  Aniline  &  Film  Corp.  An- 
nouncement was  made  by  Harry 
B.  Davis,  national  sales  manager 
of  Professional  and  Industrial 
Products  for  the  division.  Jennis 
joined  the  company  in  1958  as  a 
field  representative.  He  was  for- 
merly associated  with  Albern  Col- 
or Research.  Inc.,  of  Philadelphia 
and  is  a  native  of  Collingswood, 
New  Jersey. 

*  *        * 

\^  ill    Manage    Sales    .Analysis 

T-r  Former  marketing  manager 
Edward  G.  Stamboulian  is  now 
manager.  Sales  .Analysis,  for  the 
Photo  &  Repro  Division  at  G.A.F. 
His  appointment  was  confirmed 
by  Herbert  A.  MacDonough.  man- 
ager of  marketing  services  for  the 

division.  S" 

*  *        * 

Industrial    Products    I)i^  ision 
of  Fairchild  to  Long  Island 

ir  The  Industrial  Products  Divi- 
sion of  Fairchild  Camera  and  In- 
strument Corporation  has  left  its 
facilities  in  Yonkers.  N.  Y.  to  oc- 
cupy new  headquarters  and  ad- 
ministrative offices  at  221  Fair- 
child  Avenue,  Plainview,  Long 
Island.  Manufacturing  facilities, 
also  located  in  Yonkers.  have  been 
shifted  to  nearby  Commack,  New 
York.  S' 

The   BIG   Book  of   Business   Films: 
—  Your  Business  Screen  Magazine 
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Checking  Effecti\ene 

"Tarpel  Tesliiif!"   Liiveile<l   by 

■T  HE  Si;arc  H  for  pre-release  con- 
firnuition  of  audience  response 
to  filmed  television  commericals, 
emphasized  by  mounting  time 
costs,  was  illuminated  last  month 
by  a  Chicago  producer.  Through 


Studio  executive;  Frca  r%.  i'nucs 

an  arrangement  with  James  With- 
erell  &  Associates,  advertising  re- 
.search  firm,  the  Fred  A.  Niles 
Communications  Centers  is  offer- 
ing minimum-priced  research  in 
combination  with  commercial  pro- 
duction. 

Niles  calls  this  a  "Target  Test- 
ing" system  and  offers  it  in  this 
sequence; 

Series  of  specially-produced 
spots  will  be  tested  through  \\  ith- 
erell's  established  channels  in 
four  divergent  metropolitan  areas. 
widely-separated  geographically  to 


s.s  of  TV  Commercials 

Niles  C-omimink-ations  Centers 

allow  for  regional  consumer  pre- 
ferences. 

From  this  tested  series,  com- 
mercials which  test  out  as  most  "on 
target"  for  the  advertiser's  specific 
marketing  needs  will  be  refined 
and  delivered  for  campaign  sched- 
uling. 

Jim  Withercll  believes  that  re- 
search must  produce  eight  pieces 
of  information: 

1.  Attention  Index:  the  meas- 
ure of  "stopping  power"  on  the 
television  screen. 

2.  Theme  Registration:  research 
must  report  what  viewers  feel 
about  your  message,  brand  claims, 
benefits  claimed,  etc. 

3.  Format  Registration:  do  the 
animation,  actor,  announcer  or  ac- 
tion on  the  screen  aid  or  hinder 
the  sale? 

4.  Brand  Value  Index:  a  good 
commercial    should    increase    the 


For   I6CTHI1.  Film — 400'   to  2000'    Reeli 

Protect  your  films 

Ship   in   FIBERBILT   CASES 

Sold   at   leading   dealers 


bear 

this 

TRADE 

MARK 


'X'Xy 


Researcher:  Jim  Witherell 


way  viewers  value  your 
brand,  certainly  not  decrease 
it. 

f'.  .Audience  Reaction  Pro- 
file: according  to  specifica- 
tions, spots  should  be  aimed 
at  certain  age.  sex.  income, 
user,  etc.  Are  you  reaching 
your  "Target"  audience  or 
one  you  don"t  want?  Why? 

6.  Buying  Intent  Index: 
how  many  viewers  are  per- 
suaded, mentally  rehetirsing 
use  or  purchase  of  the  ad- 
vertised product? 

7.  Involvement  Score:  did 
viewers  understand  or  were 
they  left  cold? 

S.  Summary:  what  the 
commercial  accomplished 
and  what  it  did  noi  accom- 
plish. 

"Target"  testing  was  an- 
nounced as  reliable,  econ- 
omical and  fast.  It  will  be 
made  available  soon  through 
the  several  Niles'  offices.     ^ 


NOW.  whoever  that  was  who  .said  that  Frank  WiUard  i.s  an  eccen- 
tric must  have  been  jealou.s  of  the  fact  that  Mr.  W.  ha.s  built  the 
South'.s  mo.st  modern  film  .studio  by  producing  .some  of  the  most 
imaginative  and  effective  motion  pictures  that  ever  copped  a 
clack  of  awards.  So  there. 

//  you  want  it  best,  fast,  and  pretty  reasonable,  contact 

FRANK   WILLARD   PRODUCTIONS 

1842  Briarwood  Road,  N.  E.    •    Atlanta  6,  Georgia 

Area  Code  404    •    MElrose  4-2433    •    (Go  ahead  and  call  us  collect) 


This  is  the  place  uherc  cicrythuig's  done.  How  about  that. 


amilm  km  CAMART  PRODUCT 


PUZZLED  ABOUT 

EDITING  MULTIPLE  SOUND  TRACKS? 

TRY  THE  NEW 


jT     CAMART 
ADD-A-UNII 


EXTEHSION  PLATE 

Now  you  can  convert  your  Series  20  Moviola  to 
Multiple  Sound  editing  with  the  C'aniarl  .\dd-.A-Unit 
KxUnsion  Plate.  With  the  Add-A-Vnit  >  <)u  tan  edit 
and  cut  three  or  more  sound  tracks  simultaneously. 
Each  unit  has  indi\'idual  volume  control  fur  mixing 
optical  or  magnetic  sound.  Attaches  instantly  without 
drilling  or  tapping.  Removes  easily.  Comes  complete 
with      belt      guard,      screw,      flange      and      amplifier 


connections. 
For    jurther 


Series  20  sound 

heads    and   take 

ups  additional. 

Prices  on  request. 


li4S   IIOADWAT   •(   tOth   ST.  Pkaiie:  Plozo  7-6977 

NIW  TOH  21.  N.  T.  C.kl<  Addrcii  CAMEIIAMAIT 
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An  Vb  eitzel,  45- Year  Veteran 
of  Films.  Retires  on  July  23 

■m-  a  real  veteran  of  business  films 
and  nearly  every  phase  of  indus- 
trial photographic  work  has  an- 
nounced his  retirement  after  a  45- 
year  career  in  these  fields.  A.  G. 
Weitzel.  director  of  photography 
at  the  Firestone  Tire  &  Rubber 
Company,  will  round  out  four  and 
a  half  decades  of  service  on  July 
23. 

Art  Weitzel's  career  began  in 
1915.  1916  and  1917  when  he 
worked  as  a  projection  booth  as- 
sistant in  the  Lyric  Theatre  in 
Cincinnati  where  Lyman  Howe 
circuit  films  (silents)  were  played. 
Since  that  time  he  has  worked 
with  all  of  the  leading  motion  pic- 
ture studios,  newsreel  companies 
and  now  heads  a  department  with 
13  people  at  Firestone. 

.\rt's  Been  to  the  Races  .  .  . 
Auto  racing  is  a  special  forte. 
For  the  past  34  years  he  has  cov- 
ered and  directed  the  photography 
at  the  Indianapolis  Auto  Races 
as  well  as  highspeed  events  on 
the  Utah  Salt  Flats.  Millions  of 
feet  of  both  silent  and  sound  film 
have  passed  through  his  cameras. 
Stars,  political  dignitaries, 
sportsmen  and  business  leaders 
have  been  among  his  subjects 
through  these  years.  Firestone's 
film  vault  contains  millions  of  feet 
of  35  and  16mm  positive  and  neg- 
ative footage  as  well  as  hundreds 
of  thousands  of  still  negatives  dat- 
ing back  to  1915.  The  images  cov- 
er the  development  of  the  rubber 
industry  as  well  as  valuable  docu- 
mentary footage  of  historic  events. 
Keeping  a  Hand  in  the  Game 
Art  Weitzel  isn't  really  leaving 
the  business.  Between  periods  of 
well-earned  relaxation  in  Florida 
during  the  winter  months,  he  plans 
to  remain  in  Akron  where  he  will 
"concentrate  on  a  few  ideas  that 
1  have  on  developing  continuous 
projection  equipment  for  industry. 


equipment  which  has  become  very 
popular.  I  have  a  few  ideas  you 
will  hear  about  in  the  future." 

And  he'd  like  to  hear  from  old 
friends  throughout  the  industry. 
Write  Art  at  the  Weitzel  residence, 
486     Reynolds     Avenue,     Akron 

13,  Ohio'  U' 

*        *        * 

Tom  Valentino  .4nnounees  8th 
Catalog  of  Baekfjround  >Iusie 

-•  An  Eighth  Edition  catalog  of 
background  music  has  been  re- 
leased by  Thomas  J.  Valentino, 
Inc.  150  W.  46th  St.,  New  York 
36,  N.  Y. 

The  new  Mood  Music  Catalog 
contains  the  latest  in  recordings 
for  videotape  and  filmed  commer- 
cials, television  films,  theatrical 
and  factual  motion  pictures  as  well 
as  for  radio  and  newsreel  use.     1*1' 


Receiving  Freedoms  Award  ( at 
rifjit)  is  Robert  Finehout,  i:ice-))rcs:i- 
dcnt.  Association  Fihn.s.  Dr.  Kenneth 
Wells,  head  of  the  Freedoms  Found- 
at  ion  {at  left)  made  presentation  of 
Ceorfic  Washington  Honor  Medal  to 
national  film  distribution  compatnj 
for  its  "Films  for  Freedom"  program. 


UNITED  AIR  LINES  SELECTS... 


17  RADIANT  AUTOLECTRIC 
PROJECTION  SCREENS 


^^^^''^W^t 


The  right  Radiant  Screens  mean  sharper, 
clearer,  brighter  projection  of  motion 
pictures,  film  strips,  slides  and  overhead 
transparencies.  That  is  why  United  Air 
Lines  selected  17  convenient.  Radiant  elec- 
trically operated  Screens,  including  7  new. 
economical  COMPACT  models,  to  equip 
its  2  million  dollar  Education  and  Train- 
ing Center.  Whatever  your  audio  visual  require- 
ments may  be-classroom.  lecture  hall  or  auditorium 
projection-projection  in  darkened  or  partially 
lighted  rooms-you  will  find  exactly  the  wall  or  tri- 
pod screen  you  need  in  Radiant's  wide  selection  of 
models  and  screen  surfaces  in  every  price  range. 
ASK  YOUR  RADIANT  AUDIO  VISUAL  SPECIALIST  TO 
MAKE  A  SCREEN  SURVEY  WITHOUT  OBLIGATION! 
For  full  details  of  Radiant's  complete  Une  of  quality 
projection  screens,  write  to  Dept.  SJ 

RADIAN  TmANUFACTUrTnG  CORP. 

8220  NORTH  AUSTIN  AVENUE  •  MORTON  GROVE,  ILLINOIS 


Marshall  Faher  Back  in  Films; 
Opens  Own  Studio  in  Denver 

'■•  A  former  Washington.  D.  C. 
producer  has  opened  his  own  film 
production  facilities  at  312  S. 
Pearl  St..  in  Denver.  Marshall 
Faber,  former  Director  of  Pro- 
gram Development  for  the  Mullins 
Broadcasting  station,  KBTV. 
Channel  9,  in  Denver,  owned  and 
operated  a  Washington  studio  for 
1 1  years.  He  entered  television  in 
1950,  serving  in  every  capacity 
from  cameraman  to  station  man- 
ager. 

Faber  served  as  consultant  to 
the  McClatchy  Broadcasting  Com- 
pany in  Sacramento.  Calif,  before 
joining  KBTV.  For  both  McClat- 
chy and  Mullins  he  worked  with 
architects  in  designing  studio  fa- 
cilities. Outstanding  film  produc- 
tions at  KMJ-TV  in  Fresno,  Calif, 
and  at  the  Denver  station  brought 
awards  from  the  DuPont  Founda- 
tion, the  National  ,^ssociation  for 
State  and  Local  History  and  the 
American  Broadcasting  Compa- 
ny. He  also  acquired  first  place 
honors  for  tv  commercials  given 
by     the     Denver     Advertising 

Club.  'i- 

*        *        * 

Two  More  Design  Awards  to 
Technicolor's  8mni  Projector 

i-x  Two  major  design  awards  have 
gone  to  a  Technicolor  Corporation 
engineering  team  for  its  work  in 
developing  the  company's  Instant 
( 8mm  )  projector. 

Clarence  O.  Schrader,  Techni- 
color consultant  who  headed  the 
five-man  group,  accepted  a  Ma- 
terials in  Design  Engineering  tro- 
phy on  May  20  at  the  .Americana 
Hotel  in  New  York.  On  May  22, 
he  received  a  1963  Master  Design 
.Award  at  Hotel  Pierre  ceremonies 
in  the  same  city.  The  latter  prize 
is  presented  by  Product  Engi- 
neering magazine. 

The  equipment  previously  re- 
ceived the  Certificate  of  Design 
Merit  from  the  Industrial  Design- 
ers Institute  and  the  1962  Zinc 
Die  Casting  of  the  Year  Award 
from  the  New  Jersey  Zinc  Co.  51' 

*  *        * 

Aluller.  Jordan  &  Herrick  .^love 

Muller.  Jordan  and  Herrick. 
Inc.  has  moved  to  new  custom- 
built  offices  at  757  Third  Avenue 
in  New  York  City.  The  new  quar- 
ters will  house  the  company's  35 

emplovees.  9 

*  *        * 

Equipment  Section  Next  Month 

■  The  ne.xt  issue  of  Business 
Screen  will  feature  an  Audio-Vis- 
ual Equipment  Trade  Fair  section, 
reviewing  the  latest  in  projection 
equipment  and  accessories.         ^' 
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the  latest  in  tools 
for  film  production 
and  for  projection 


Mini-Monitor  Sound  Reader 

i-Monilor   is   First   Small 
;er}-Powere<l  Sound  Hcailer 

"he  new  Mini-Monitor,  the 
miniature,  transistorized,  bat- 
■powered,  magnetic  sound 
cr.  complete  with  amplifier  and 
kcr.  is  announced  by  Florman 
abb.  Inc.,  New  York  City, 
'eiyhing  less  than  S  ounces,  the 
i-Monitor  is  about  the  same 
th  and  width  as  a  pack  of  ci- 
ts. Actual  tlimensions  are  5 
I  by  2  inches. 

lini-Monitor  has  many  uses  — 
m  be  carried  in  a  pocket  for 
I  and  location  use  for  check- 
and  playing  back  magnetic 
:.  It  can  be  attached  to  the 
/iola,  the  editing  table's  syn- 
)nizer  recorder  or  sound  pro- 
3r;  in  fact  any  place  where  mag- 
c  tape  is  being  used. 
lini-Monitor  has  both  low  and 
I  impedance  input  and  will 
e  an  auxiliary  speaker  up  to  8 
les  in  size.  Price  complete  is 
1.50.  Check  NP  #  I  in  the  con- 
ient  request  form  for  additional 

w 

»   Oiiiiiilur    rriii-'r«'lr|ili<il<> 
IS  Is  Now  at  Hiriis  &  .Sauyer 

Said  to  be  a  new  and  exciting 
elopment  in  the  field  of  refrac- 
:  optics,  the  1 000mm  F4.5  Om- 
ir  "TT"  (True  Telephoto) 
5  has  been  announced  by  Birns 
iawyer  Cine  Equipment  Com- 
ly.  Hollywood. 

rhc  lens  is  a  superb  five-ele- 
nt  apochromat  designed  specif- 
lly  to  cover  the  70mm  ('j  x 
I  )     format,    although    adapters 

being  prepared  to  utilize  the 
s  on  all  motion  picture  and 
I  cameras.  The  new  Omnitar  is 
imed  to  be  the  fastest  telephoto 
s  developed  anywhere  in  this 
al  length  and  format.  Its  devel- 
inent  was  timed  to  coincide  with 

new  70mm  high  speed  motion 
ture  cameras  utilizing  color  film 
missile  tracking,  where  the  com- 
lation  of  high  speed  film  move- 
nt and  slow  emulsion  factor 
ikes  the   "super"   lenses   neces- 

■>'• 

Presently  made  in  Germany,  the 

mulas.  patents  and  engineering 


are  of  American  origin.  Birns  and 
Sawyer  is  negotiating  to  produce 
the  lens  in  the  United  States.  Al- 
low six  months  for  delivery.  For 
complete  information  check  NP 
#  2  in  the  convenient  Request 
Form  on  this  page.  W' 

*  9  * 

Milclifll  Offers  Aii^ciiiciix  l.fii* 

New  10  to  I.  2.'imm  to  2.'iOmm 
Angenieux  zoom  lenses  are  avail- 
able on  order  from  the  Mitchell 
Camera  Corp.  Shipment  of  the 
advanced  zoom  lenses  are  being 
made  within  ."^O  days  following  re- 
ceipt of  orders.  For  further  data 
on  these  advanced  optics  check 
NP  #3  in  the  convenient  Request 
Form  on  this  page.  U' 

*  -Y-  ■:• 

New  Tripod  Triangle  Offered 
Has  Strong  Center  Construction 

x  A  new  tripod  triangle  is  now 
being  offered  by  The  Camera  Mart, 
Inc.,  New  York.  The  Camart  tri- 
angle features  center  construction 
with  a  recessed  casting  to  eliminate 
unsteady  hinges.  One  stationary 
triangle  bar  arm  and  two  move- 
able bar  arms  allow  the  triangle 
to  be  collapsed  into  a  flat  position 
for  compactness  when  not  in  use. 

Construction  of  the  center  piece 
channel  and  bar  arms  is  all  alumi- 
num, while  screws  and  bolts  are 
nickel  plated.  The  shoes  for  the 
tripod  leg  tips  are  deep  cast  at  an 
angle  with  a  stop  rest. 

Tie-down  clamps  are  of  the 
floating  design  for  centering  of  the 
tripod  legs.  The  tie-down  knob 
fits  the  hand  for  pressure  applica- 
tion. Tie-down  bolts  are  threaded 
to  provide  a  lock. 

The  complete  shoe  assembly  of 
the  triani;le  can  be  unscrewed  from 


Camart's  Tripod  Triangle 

the  triangle  arms  for  use  as  a 
camera  car-top  tripod  leg  clamp 
set.  The  Camart  triangle  is  priced 
at  $34.9.5.  Check  NP  #  4  for  addi- 
tional literature  on  this  item.        W 

Telescreen  Converts  Projeetors 
For    Kear-Frojeeti«ni    Showings 

i~  A  low-cost  rear-projection  sys- 
tem, the  Telescreen,  that  converts 
movie  and  slide  projectors  into 
rear-screen  projectors  has  been  in- 
troduced by  Hudson  Photographic 
Industries,  Irvington-on-l  ludson. 
New  York. 

Designed  for  sales  or  advertis- 
ing presentations,  for  teaching 
purposes,  for  theatre  lobbies,  con- 
vention displays  and  other  audio- 
visual applications,  the  Telescreen 
can  be  used  without  darkening 
rooms.  It  uses  a  built-in  plastic 
screen  that  is  said  to  surpass  con- 
ventional ground  glass  in  light 
transmission  and  is  free  of  grain. 
Light  is  evenly  dispersed,  without 
hot  spots,  and  there  is  no  fall-off 
in  brilliance  when  the  screen  is 
viewed  from  a  sharp  angle. 

The  Telescreen  is  not  connected 
to  the  projector.  The  image  is  fo- 
cussed  through  a  clear  glass  win- 
dow onto  a  front-surfaced  mirror 
and  thence  to  the  special  screen. 
The  entire  optical  system  is  housed 


(a      CONVENIUNl       Rl.QUEST      FORM      FOR      NEW     HRODUC  T      I5ATA  ) 


□  NP    #     I:     Mini-Monitor 
Miniature  Sound  Reader. 

□  NP    #    2:    The    Omnitar 
"TT"  (True-Telephoto)  Lens. 

□  NP  #  3:   10x1  Angenieux 
Zoom  Lenses. 

□  NP    #    4:    The    Camarfs 
Tripod  Triangle. 

□  NP  #  9;  Port 
Kit  for  Industrial 


NP  #  5:   Rear-Projection 
Telescreen  Conversion. 

□  NP  #  6:  Cine-Voice  cam- 
era conversion;  amplifier. 

□  NP  #  7:  Auxiliary  Speak- 
er for  DuKane  Micromatic. 

□  NP  #  8:  Fil Magic  Surfa- 
set  ifilm  conditioner. 

able  Lighting 
Use. 


ATTACH  TO  LETTERHEAD  &  MAH.  TO  THE  NEW  PRODUCTS  DESK 

c/o  Business  Screen,  7064  Sheridan  Road,  Chicago  26. 


in  a  plastic  case  which  seals  the 
system  against  dust  and  finger- 
marks. Chromed  rails  permit  ad- 
justment of  height  and  a  con- 
venient handle. 

The  Telescreen  is  available  at 
$16.95.  For  additional  data,  check 
NP  #  5  in  convenient  box  on  this 

page.  »■ 

*        *        * 

ISahnK-ed    Voiee   (Conversion 
(or   llie    Vurieon   <!:iniera 

,  Two  accessories  for  the  ."Xuri- 
con  camera  have  been  announced 
by  S.  O.  S.  Photo-Cine-Optics, 
Inc.  These  are  balanced  Cine-Voice 
Conversion  and  an  improved  Tran- 
sist-O-Sound  Amplifier  with  an  ex- 
clusive built-in  limiter. 

The  S.  O.  S.  (  ine-Voice  Con- 
version consists  of  culling  down  the 
Cine-Voice  Camera  to  the  lowest 
practical  point  and  mounting  a 
machined  anodized  plate  assembly 
to  accept  standard  Mitchell  400 
feet  or  1200  feet  magazines.  In- 
stallation includes  an  external  si- 
lent torque  take-up  motor  to  handle 
loads  from  400  to  1200  feet.  This 
also  includes  a  footage  counter. 
The  entire  operation  has  been  pric- 
ed al  $495. 

The  new  Transisl-O-Sound 
weighs  2  and  '-4  pounds  with  the 
added  exclusive  feature  of  a  built- 
in  limiter.  The  original  Transisl-O- 
Sound  is  used  by  over  100  stations 
in  daily  newsfilm  work.  The  new 
model  2CSA  L  permits  two  low 
microphone  input  impedances  of 
35  or  250  ohms,  permitting  high 
quality  broadcast  type  mikes  to  be 
used  at  front  under  the  lens.  There 
is  a  separate  gain  control  for  each 
channel  with  20  per  cent  more 
available  microphone  gain  per 
channel  than  the  old  unit. 

The  new  Transisl-O-Sound  is 
available  either  as  a  permanently 
attached  unit  with  no  wires,  or  a 
separate  unit  which  can  be  quick- 
ly attached  through  tripod  stud 
holes.  It  is  priced,  complete  with 
batteries,  at  $425.  Check  NP  #  6 
in  the  New  Products  Form  for 
complete  data.  9 

DuKane  Has  Auxiliary  Speaker 
For  the  Mieroniatie  Projeelor 

■■:•:  A  new  auxiliary  speaker  for 
use  in  conjunction  with  the  Du- 
Kane Micromatic  automatic  sound 
filmstrip  projector,  is  announced 
by  Howard  Turner,  sales  manager, 
audio-visual  division,  DuKane 
Corporation. 

The  new  speaker,  model  num- 
ber 6A235,  is  a  lightweight,  high- 
fidelity  speaker  that  attaches  to  the 
bottom  of  the  Micromatic  case  for 
convenient  carrying.  It  is  equipped 
with  a  30-foot  cord  that  plugs  into 
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NATIONAL    DIRECTORY   OF   VISUAL  EDUCATION    DEALERS 


EASTERN   STATES 


•  MASSACHUSETTS  • 

Cinema,    Inc.,    234    Clarendon 
St.,  Boston  16. 


•  NEW  YORK  • 

Buchan  Pictures,  122  VV.  Chip- 
pewa St.,  Buffalo  2.  N.  Y. 

Crawfoid,  Immig  and  Landis. 
Inc..  480  Lexington  Avenue. 
New  York  17,  New  Yorlc. 

The    Jam    Handy    Organization, 

1775     Broadwav,     New     York 
19. 

S.  0.  S.  Photo-Cine  Optics,  Inc., 

602  W.  52nd  St.,  New  York 
19. 

Training  Films,  Inc..  150  West 
54th  St.,  New  Y'ork  19. 

Visual  Sciences,  599BS  Suffem. 

United  World  Films,  Inc.,  1445 
Park  Ave.,  NY  29,  TR  6-5200 


•  PENNSYLVANIA  • 

Appel  Visual  Service,  Inc.,  963 

Libertv  Avenue,  Pittsburgh 
22. 
Audio-Visual   Center   —    Rentals, 

Sales,   Repairs.   27    South    17th 
Street,  Philadelphia  3.  Pa. 
Phone:  LOcust  3-6S72. 

Oscar  H.  Hirt,  Inc..  41  N.  11th 
St.,  Philadelphia  7,  WAlnut 
3-06.50. 

James  Lett  Company,  221  N.  Sec- 
ond St.,  Harrisburg  CEdar 
3-5651. 

J.  P.  Lilley  &  Son,  Inc.,  928  N. 

Third  St.,  Harrisburg. 

The  .lam  Handy  Organization, 

Pittsburgh.    Phone:    ZEnith 
0143. 


SOUTHERN  STATES 


•  GEORGIA  • 

Colonial  Films,  71  Walton  St., 

N.  W..  JA  .5-5378,  Atlanta. 
United  World  Films,  Inc.,  287 

Techwood  Dr..  NW.,  Atlanta. 


•  LOUISIANA  • 

Delta  Visual  Service.  Inc..  715 

Girod  St.,  New  Orleans  12. 
Phone:  JA  5-9061. 


•  MARYLAND  • 

Stark-Films  (Since  1920), 
Howard  and  Centre  Sts., 
Baltimore  1.  LE.  9-3391. 


MIDWESTERN  STATES 

•  ILLINOIS  • 

Robt.    H.    Redfield.    Inc..    1020 
So.  Wabash  Ave.,  Chicago  5. 

The  Jam  Handy  Organization, 

230    North    Michigan    .\venue, 
Cliicago  1. 

Midwest  Visual  Equipment  Co., 

3518  W.  Devon  Ave.,  or  27  N. 
Franklin  St.,  Chicago. 
United  World  Films,  Inc..  542 

S.  Dearborn  St.,  Chicago  5. 


•  MICHIGAN  • 

The  Jam  Handy  Organization, 

2821  E.  Grand  Blvd.,  Detroit 
Zone  11. 


•  MISSOURI  • 

Swank's.  Inc..  621  N.  Skinker 
Blvd.,  .St.  Louis  30,  Mo. 


•  OHIO  • 

Academy    Film    Service,    Inc., 

2100  Pavne  Ave.,  Cleveland 
14. 
Films    Unlimited    Productions, 

137  Park  .\venue,  Mansfield. 

Fryan  Film  Service,  2929  Pros- 
pect .\ve.,  Cleveland  15. 

Sunray  Films,  Inc.,  2005  Chester 
Ave.,  Cleveland  14. 

Twyman  Films,  Inc..  329  Salem 
Ave.,  Davton. 


LIST   SERVICES   HERE 

Qualified  audio-visual  dealers  are 
listed  in  this  Directory  at  $1.00  per 
line  per  issue  on  annual  basis  only. 


-M.  H.  Martin  Company,  1118 
Lincoln  Way  E.,  Massillon. 


WESTERN  STATES 

•  CALIFORNIA  • 

LOS  .\NGELES  AREA 

Coast    Visual    Education    Co., 

5620  Hollywood  Blvd.,  Holly- 
wood 28. 

The  Jam  Handv  Organization, 

305  Taft  Building,  1680  N.  Vine 

St.,  Hollywood  28. 
Photo  &  Sound  Company,  5515 

Sunset  Blvd.,  Hollywood  28. 
Ralkc  Co..  Inc.  A-\'  Center,  849 

Xiirth    Higliland   Ave.   LA   .38. 

HO  4-1147. 

S.  O.  S.  Photo-Cine  Optics,  Inc. 

6331  Hollvwood  Blvd.,  Holly- 
wood 28. 

Spindler  &  Sauppe,  2201  Bever- 
ly Blvd.,  Los  Angeles  57. 
Phono:  DUnkirk  9-1288 

United   World  Fihns,  Inc.,  7374 
Melrose  .^ve.,  Los  Angeles  46 

SAN  FRANCISCO  AREA 

Photo  &  Sound  Company,  116 

Natoma  St.,  San  Francisco  5. 
Westcoast   Films.   255   Minna, 
San  Francisco  3. 


•  COLORADO  • 

Cromars'  (formerly  Audio- 
\'Ssual  Center)  922  Bannock 
Denver  4 


•  OREGON  • 

Moore  s      .\udio-\'isual      Center, 

1201  S.  W.  Morrison.  Portland 
5.  Oregon. 

United  World  Films,  Inc.  5023 
NE  Sandy  Blvd.,  Portland  13 


•  TEXAS  • 

United  World  Films,  Inc., 

2227  Bryan  St.,  Dallas  1 


•  UTAH  • 

Deserct  Book  Company,  44  East 
South  Temple  St.  Salt  Lake,  10. 


USE -THIS  DIRECTORY  TO  LOCATE  THE  BEST  IN  EQUIPMENT,  FILMS  AND  PROJECTION 


Audio-\'isiials  Build  .Sales: 

(CONTINUED    FRO.M    PAGE    39) 

and  the  filmstrip.  One  week  later. 
Lieban  and  his  production  crew 
arrived  at  the  location  sites  with 
approved  scripts  and  a  brochure 
layout  supplied  by  the  agency. 

Scripts  called  for  full  pictorial 
coverage  as  the  Saf-T-Climb  device 
was  installed  on  the  iSO-foot-tall 
Crown-Zellerbach  Corporation  wa- 
ter tower  in  southeast  Los  Angeles. 
and  on  a  towering  steel-framed  der- 
rick at  the  Baker  Oil  Tool  Com- 
pany, not  far  away. 

Shortly  after  daybreak  the  Chap- 
man 5  and  the  safely  device  instal- 
lation crews  began  work  simultane- 
ously. Lieban  synchronized  direc- 
tion responsibilities  for  his  crew, 
with  Frank  McGuire  a  busily-co- 
ordinating production  manager. 
Wayne  Mitchell  used  a  16mm  Bo- 
lex,  and  \\  illiani  Garnet  was  load- 
ed down  with  stereo.  4x5  and  re- 
flex cameras. 

There  was  litde  or  no  staged  ac- 
tion, and  equally  small  opportunity 
for  retakes.  The  pace  necessarily 
was  frantic,  but  judgment  had  to 
be  cool  and  accurate.  Total  shoot- 
ing was  finished  in  three  days,  and 
delivery  of  all  projects  was  made 
two  days  ahead  of  the  target  date. 
19  Prints  Hiird  at  Work 

Today.  19  motion  picture  prints 
are  hard  at  work,  one  with  each  of 
the  company's  representatives.  .An- 
otlier  pair  of  prints  fill  places  of 
usefulness  in  continuous-loop  pro- 
jectors in  exhibit  booths,  one  on 
the  east  coast,  one  in  the  west. 
Another  eight  prints  are  on  a  loan- 
circuit  over  which,  so  far.  they 
have  traveled  nearly  100.000  miles, 
telling  the  story  of  the  device  which 
gives  total  protection  from  falls  to 
men  on  their  way  up.  or  down. 
An  estimated  28.000  buyers  and 
users  of  safety  and  climbing  equip- 
ment, not  only  in  the  United  States 
but  also  abroad,  have  viewed  Safe 
Climbiiii^  With  Saj-T-Cliiiih. 

Now  that  the  hard-sell  filmstrip 
is  in  the  hands  of  company  repre- 
sentatives who  are  equipped  with 
DuKane's  newest  .Automatic  Flip- 
Top  Projectors.  Stjernquist  and 
Lane  have  set  their  sales  target  at 
a    100<^f    increase  over  last  year. 

A  few  days  ago.  Air  Space  De- 
vices' production  manager  Bill 
Gardiner,  enmeshed  in  the  still- 
rising  tide  of  orders,  overheard 
his  two  bosses  bragging  about  what 
a  great  job  the  film  is  doing.  "Oh. 
come  on.  you  guys."  he  said.  "You 
just  say  that  because  you  acted 
in  the  picture."  He  should  talk, 
though.  He  was  in  it,  too,  and  he'll 
be  seeing  the  results  in  his  depart- 
ment for  a  long  time  to  come.    S' 
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IN  THE  EAST... IT'S  MOVIELAB 


1 

FOR  COLOR  ANO  BLACK  &\A/HITE 

DEVELOPING  COLOR  NEGATIVES  .  ADDITIVE  COLOR  PRINTING  .  REDUCTION 
PRINTING  INCLUDING  A&B  .  COLOR  SLIDE  FILM  PROCESSING  .  BLOWUPS  • 
INTERNEGATIVES  .  KODACHROME  SCENE-TO-SCENE  COLOR  BALANCED  PRINTING 
.  EKTACHROME  DEVELOPING  AND  PRINTING  •  REGISTRATION  PRINTING  .  PLUS 
COMPLETE  BLACK  AND  WHITE  FACILITIES  INCLUDING  CUTTING  ROOMS,  FILM 
AND  TAPE  VAULTS  AND  THE  FINEST  SCREENING  FACILITIES  IN  THE  EAST 


\y 


{flEKPi^ 


MOVIELAB    BUILDING,  619   W.  54th  ST. 
NEW   YORK    19,  N.  Y.    JUDSON    6-0360 


.  .  .  WHEN  THE  MICHIGAN  CONSOLIDATED  GAS  COMPANY  WANTED  TO  WARM 
UP  MICHIGAN'S  BUSINESS  CLIMATE?  Michigan  has  a  romantic  past  and  rich  future 
potential  as  an  important  business  and  industrial  center-but  The  Michigan  Consolidated 
Gas  Company  felt  that  not  enough  people  realized  it.  So  they  called  on  us  to  help  get 
the  Michigan  story  told.  This  is  how  The  Detroit  Free  Press  reviewed  the  result:  -For  any 
whose  faith  in  Michigan  needs  restoring,  we  recommend  a  28-minute  color  film  called 
The  Michigan  Story.'  It  is  a  venture  into  public  service  that  comes  off  splendidly."  Groups 
throughout  the  U.S.  have  viewed  it.  Others  will  continue  to  do  so.  Film  clips  from  this 
movie  were  used  on  'The  Perry  Como  Show"  the  week  it  featured  Michigan.  This  is  the 
kind  of  work  we  can  do  for  you,  too.  All  we  need  to  know  is  what  good  idea  you  want  to 
share  and  with  whom-employees,  dealers,  customers,  the  general  public.  We'll  help  you 
say  it  just  the  way  you  want  it  said.        THE    JAM    HANDY   ORGANIZATION 
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U.S.    Selects    15    Films    for    Madrid 

Part    1:    Audio-Visual    Tools    at    Work 

Part    2:    A-V    Trade    Fair    Section 

Profile  in  Print:  Henry  Strauss 

The  Industry  Film  Producers'  Journal 
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Audiovisual 
Equipment 


L^   THE  CASE  FOR  SPONSORED  FILMS: 


Abitibi  Power  ana  Paper  Co..  Ltd.  Aoair.s  Dair)  Co.  Aero  Via)flGAet  Transit  Co..  Inc.  Aetna  Life  Affiliated  Companies  Air  France  Air  India  All  America  Rose  Selections  '  All  Canada 
Insurance  Federation  Allied  Chemical  Corp.  Allstate  Insurance  Co.  Aluminum  Company  of  America  American  Airlines.  Inc.  American  Association  of  Advertising  Agencies  American 
Association  of  Nurserymen  American  Association  of  Dental  Scliools  American  Dental  Association  American  Bankers  Association  American  Can  Co.  American  Cancer  Society  American 
Carnation  Society  American  Cftemical  Paint  Co.  American  College  of  Surgeons  American  Cyanamid  Co.  American  Dairy  Association  American  Dietetic  Association  American  District 
Telegrapti  Co.  American  Express  Co.  American  Hardboard  Association  American  Honda  Motor  Co.,  Inc.  American  Institute  for  Men's  and  Boys'  Wear.  Inc.  American  Iron  and  Steel  Institute  ,' 
.American  Motors  Canada  Ltd.  American  Motors  Corp.  American  Oil  Co.  American  Optemelric  Association  American  Osteopathic  Association  American  Sheep  Producers  Council.  Inc.  ,' 
American  Title  Association  American  Type  Founders  Co..  Inc.  American  Zinc  Institute.  Inc.  AMF  Pinspotters.  Inc.  Amp.  Inc.  Anderson  Corp.  Anheuser  Busch.  Inc.  Animal  Welfare 
League  Armour  and  Co.  Art  Instruction.  Inc.  Asphalt  Roofing  Industry  Bureau  Associated -Blue  Lake  Green  Bean  Canners  Association  Association  of  American  Railroads  Atlantic  City 
Electric  Co.  Automation  Institute  of  America.  Inc.  Avondale  Mills.  Inc.  Bank  of  America  Barre  Granite  Association.  Inc.  Behr-Manning  Co.  Belgian  Linen  Association  Beltone 
Hearing  Aid  Co.  Bendii  Corp..  Marsfiall  Eclipse  Div.  Bermuda  Trade  Development  Board  Bethlehem  Steel  Co.  Blue  Cross  Association  Bonanza  Air  Lines  Book  of  the  Month  Club  Bowling 
Proprietors  of  America.  Inc.  Brown  Shoe  Co.  British  Motor  Corp.  Bulova  Watch  Co..  Inc.  Burlington  Hosiery  Co.  Burlington  Industries.  Inc.  C  and  H  Sugar  Refining  Corp.  Caldwell 
Linen  Mills.  Ltd.  Canada  Dry.  Ltd.  Canada  Packers.  Ltd.  Canadian  Chiropractic  Association  Canadian  Dental  Association  Canadian  Pharmaceutical  Manufacturers  Association  Carling 
Brewing  Co.  Carlistle  and  Jacquelin  Cast  Iron  Pipe  Research  Association  Castle  Harbour  Hotel  Caterpillar  Tractor  Co.  Central  Soya  Co..  Inc.  Chase  Brass  and  Copper  Co.  Champion 
Spark  Plug  Co.  Chemagro  Corp.  Chemstrand  Co.  Chicago  Printed  String  Co.  Chicago  Tribune  Chrysler  Corp.  Cincinnati  Milling  Machine  Co.  Cities  Service  Co.  Cities  Service  Oil 
Co..  Ltd.  Clairoil  Inc.  Claremont  Colleges  Claretian  Vocation  Office  Coca-Cola  Bottling  Company  of  New  York.  Inc.  Coffee  Brewing  Institute  Colonial  Williamsburg  Colorado  Flower 
Growers  Association  Columbia  Gas  System.  Inc.  Comite  Norteamericano  Pro  Mexico.  A.  C.  Commonwealth  of  Kentucky  Compressed  Air  and  Gas  Institute  Connecticut  General  Life 
Insurance  Co.  Consulate  General  of  Japan  Conveyor  Equipment  Manufacturers  Association  Cooperative  League  of  the  United  States  of  America  Corning  Glass  Works  of  Canada,  Ltd.  / 
William  E.  Coutts  Co..  Ltd.  L  M.  Cox  Manufacturing  Co..  Inc.  Crane  Co.  Cranmore  Skimobiles.  Inc.  Credit  Union  National  Association  Culver  Military  Academy  Cunard  Steamship  Co. 
Ltd.  Curtiss  Breeding  Service.  Inc.  Dairymen's  League  Co-operative  Association.  Inc.  Dawn  Bible  Students  Association  De  Coppet  and  Doremus  Dekalb  Agricultural  Association.  Inc.  ' 
Delta  Airiines.  Inc.  Del  Webb's  Sun  City  Delaval  Separator  Co.  Delaware  River  Port  Authority  Department  of  Health  Education  and  Welfare  Distillers  Corp..  Ltd  Douglas  Fir  Plywood 
Association  Doulton  and  Co.  (Canada*  Ltd.  Doulton  and  Co..  Inc.  Dow  Chemical  Co.  Dow  Chemical  of  Canada.  Ltd.  Dow  Corning  Corp.  Drop  Forging  Association  Dun  and  Bradstreet, 
Inc.  Eastman  Chemical  Products.  Inc.  Peter  Eckrich  and  Sons.  Inc.  Elanco  Products  Co..  Div.  of  Eli  Lilly  and  Co.  Eli  Lilly  Co.  Emba  Mink  Breeders  Association  The  Equitable  Life 
Assurance  Society  of  the  United  States  Eterna  Watch  Company  of  America.  Inc.  Evinrude  Motors  Ex-CellO  Corp..  Packaging  Equipment  Div.  Fairbanks.  Morse  and  Co.  Federal  Barge  Lines, 
lt)c.  Feed  Service  Corp.  Fine  Hardwoods  Association  C.  B.  Fleet  Co.  Florida  Citrus  Commission  Folger  Coffee  Co.  Formica  Corp. ,  R.  T.  French  Co.  Frito  Lay  Inc.  '  Garden  State  Racing 
Association  Geigy  Pharmaceuticals  General  Electric  Computer  Department  General  Foods  Corp.  General  Foods  Ltd.  General  Mills.  Inc.  General  Motors  Corp..  Buick  Motor  Div.  / 
General  Motors  Corp..  Detroit  Diesel  Engineering  Div.  General  Motors  Corp..  Fisher  Body  Div.  General  Motors  Corp..  Frigidaire  Div.  Georgia  Marble  Co.  Gillette  Safety  Razor  Co.  B.  f. 
Gladding  and  Co..  Inc.  Graver  Tank  and  Manufacturing  Co.  Green  Giant  Co.  Great  Northern  Railway  Co.  Greater  Boston  Chamber  of  Commerce  Grinnell  Co.  Hallmark  Cards.  Inc.  ' 
Hammermill  Paper  Co.  John  Hancock  Mutual  Life  Insurance  Co.  Hawaiian  Airlines  Hawaii  Visitors  Bureau  Health  Insurance  Institute  H.  J.  Heinz  Co.  Hess  and  Clark.  Inc.  Highlander 
Sportswear."  Inc.  Hiram  Walker.  Inc.  High  Standard  Manufacturing  Corp.  Hobby  Industry  Association  of  America  Holy  Shroud  Guild  Hong  Kong  Tourist  Association  H.  D  Hood  and 
Sons  Humble  Oil  and  Refining  Co.  Idaho  Bean  Commission  International  Ladies  Garment  Workers  Union.  Union  Label  Dept.  Illinois  Bell  Telephone  Co.  Institute  of  Life  Insurance 
Interchemical  Corp.  International  Business  Machines  Corp.  International  Harvester  Co.  International  Minerals  and  Chemical  Corp.  International  Paper  Co.  International  Shoe  Co..  Hytest 
Safety  Shoes  Div.  International  Silk  Association  <U.SA).  Inc.  Interstate  Life  and  Accident  Insurance  Co.  Investment  Dealers  Association  of  Canada  Japan  Air  Lines  S.  C.  Johnson  and 
Son.  Ltd.  Johnson  Reels.  Inc.  Kaiser  Aluminum  and  Chemical  Corp.  Kalmbach  Publishing  Co.  Keep  America  Beautiful.  Inc.  M.  W.  Kellogg  Co.  Kern  County  Board  of  Trade  Kimberly 
Clark  Corp.  Knights  of  Columbus  Knox  Gelatine.  Inc.  Kraft  Foods  Division  Laurel  Race  Course  Lawn  Institute  Le  Tourneau-Westinghouse  Co.  Lear-Siegler.  Inc.  Lenox.  Inc.  Leslie 
Salt  Co.  /  Liberty  Mutual  Insurance  Co.  Lions  International  Lufthansa  German  Airlines  Lyman  Gunsight  Corp.  Manor  Studies,  Inc.  Magazine  Advertising  Bureau  Manufacturing  Chemists 
Association.  Inc.  Market  Forge  Co.  Mason  and  Dixon  Lines.  Inc.  Massachusetts  Hospital  Service.  Inc.  Massey  Ferguson  Co.  Ltd.  J.  H.  Matthews  Co.  Maytag  Co.  McIIhenny  Co.  ' 
Mergenthaler  Linotype  Co.  Metropolitan  Life  Insurance  Co.  Michigan  Tourist  Council  Mobil  Oil  Co..  Public  Relations  Dept.  Mobil  Oil  Co.,  Products  Promotion  Mobil  Oil  Co..  Film  Library  ' 
Mobile  Homes  Manufacturers  Association  ,  Mohawk  Airlines.  Inc.  .  Monmouth  Park  Jockey  Club  Monroe  Auto  Equipment  Co.  Montgomery  Ward  and  Co.  .  Morton  Salt  Co.  Mountain  States 
Telephone  Co.  Mt.  Mansfield  Co..  Inc.  Mutual  of  Omaha  National  Automatic  Sprinkler  and  Fire  Control  Association  National  Biscuit  Co.  National  Canners  Association  National  Car  Rental 
Q  ■--  --  National  Chiropractic  Association  National  Coal  Association  National  Coffee  Association  National  Consumer  Finance  Association  National  Council  of  American  Importers  ' 
oration  Association  The  National  Foundation  —  National  Industries  For  The  Blind  National  Live  Stock  and  Meat  Board  National  LP  Gas  Council  National  Lumber  Manufacturers 
National  Machine  Tool  Builders  Association  National  Presto  Industries  National  Rifle  Association  of  America  National  Soybean  Processors  Association  National  Water  Institute  / 
•.;:--e>  Line  Nema  Street  Lighting  Nestle  Company  Inc.  New  England  Telephone  and  Telegraph  Co.  New  York  Life  Insurance  Co.  New  York  State  Natural  Gas  Corp.  New  York  Stock 
Exchange  North  American  Aviation.  Inc.  North  Carolina  Peanut  Growers  Association  Northeast  Airlines  Nortliern  Electric  Co..  Ltd.  Norton  Co.  Nova  Scotia.  Dept.  of  Trade  and  Industry  / 
Ocean  Spray  Cranberries.  Inc.  Okonite  Co.  Olive  Advisory  Board  Olin  [Winchester-Western  Div.)  Onan  and  Sons.  Inc.  Ontario  Department  of  Highways  Outboard  Boating  Club  of  America 
Pantiandle  Eastern  Pipeline  Co.  Parke.  Davis  and  Co.  Patent  Trademark  and  Copyright  Foundation  Peace  Corps  Peanut  Growers  of  Alabama  and  Georgia  People  to  People  Health  Foundation, 
Inc.  Perkin  Elmer  Corp.  Personal  Products  Corp.  Chas.  Pfizer  and  Co.,  Inc.  Pharmaceutical  Manufacturers  Association  Phillips  Chemical  Co.  /  Pittsburgh  Plate  Glass  Co.  Playskool 
Manufacturing  Co.  Polaroid  Corp.  Ponderosa  Pine  Woodwork  Portland  Cement  Association  Procter  and  Gamble  Co  Prudential  Insurance  Company  of  America  Purex  Corp.  Ltd.  Rad-OLite  ' 
Rail  Steel  Bar  Association  Rainbow  Crafts.  Inc.  Ramset  Fastening  System  Rangeley  Lakes  Region  Chamber  of  Commerce  '  Raytheon  Co.  '  RCA  Communications.  Inc  Readers  Digest 
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Recreation  Association  Whiripool  Corp. .'  WIen  Alaska  Airlines  '  Wildcat  Mountain  Corp.  /  Williams  Gold  Reflnlning  Co.  of  Canada.  Ltd.  '  Wire  Reinforcement  Institute  /  Wisconsin  Bell  Telephone 
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4d8  sponsors  are  convinced.  V<  million  school,  church 
and  community  audiences  are  convinced.  636  television  stations 
are  convinced.  21.000  theaters  are  convinced.  There's  a  strong 
case  for  sponsored  films!  Interested?  Call  Modem  for  film  distri 
butlon  that  produces  results. 
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COMMERCIAL  PICTURE  EQUIPMENT 

presents 

A  case  for  professional 
audio-visual  presentations 

with  FAST-FOLD  front  and  rear  projection  screens, 
PORTABLE  STAGES  and  a  complete  line  of 
standard  and  custom  A-V  products  that  are  .  .  . 

•^  LIGHT  WEIGHT,  EASY 
TO  TRAVEL,  CARRY 
AND   USE   ANYWHERE! 


Now— for  the  fu-st  time — youi-  Fast-Fold 
screen  can  become  a  professional  pres- 
entation ai-ea  with  CPE's  unique  new 
"dress-up"  accessory  kit  with  your  choice 
of  material  and  color.  Mat-white,  Pola- 
Vu  and  Velcro/Flannelboard  screen  sur- 
faces available. 


See  many  NEW  CPE  products  and  find  out  about  our  new  way  of  doing 
business  at  booth  X-197-NAVA  Convention  in  Chicago  beginning  July  20. 


FROM  THIS...  TO  THIS... 

in  a  matter 
of  minutes 

' 

« 
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COMMERCIAL  PICTURE  EQUIPMENT 

1800  West  Columbia  ■  Chicago  26.  Illinois  ■  SU  4-0263 


THE  QUALITY  LINE  OF 
AUDIO-VISUAL  TOOLS 
THAT  TELL  YOUR  STORY 
THE  WAY  YOU  WANT  IT 

TOLD...  enthuiiasfically,  without 
slip-ups  or  omissions! 

AUTOMATIC 
FLIP-TOP 

Sound  Filmstfip 
Projector 


MICROMATIC 

Sound  Filmstfip 
Projector 


M/TE-E-UTE 

Sound  Fi/mstrip 
Projector 


DuEane 


AV-MATIC 

Sound  Filmstrip 
Projector 
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TELEPHONE  312-5M-2300 
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MODEL    2000 


IBMMI^SIbl  SYSTEM 


THE  WORLD'S  ONLY  LOW  COST  16mni  DOUBLE  BAND 
OPTICAL/ MAGNETIC  SOUND  PROJECTOR 


I  Uses  16mm  perforated  magnetic 
film  on  a  separate  mechanically 
interlocked  sound  system! 

I  Plus  all  features  of  conventional 
optical/magnetic  sound  projectors! 

I  Permits  record,  re-record,  mix  and 
playback  functions  with  positive 
synchronization! 


THE  MOST  VERSATILE,  MOST  ADAPTABLE  16mni  SOUND  PROJECTOR  EVER! 


Preview  Projector:  Work  print  on  one  side  and  sound  track 
on  the  other,  and  the  Siemens  2000  16/16  gives  you  16mm 
picture  projection  with  16mm  sound  interlock.  Preview  Thea- 
tre quality,  too! 

Quick  Access:  original  16mm  film  on  the  projector  side — 
original  16mm  sound  recording  on  the  16mm  magnetic  chan- 
nel, gives  you  interlocked,  synchronous  sound.  It's  portable, 
too. 

Multi-track  Films:  Show  multi-lingual,  or  other  special  pur- 
pose multi-track  sound  films,  easily,  inexpensively.  Playback, 
or  playback  and  record,  too. 

"One-show"  films,  "quickie"  productions,  limited-purpose 
"low  budget"  shows  —  whatever  the  special  purpose,  with 
the  picture  and  sound  features  of  Siemens  Projectors,  you 
can  do  them  all  to  professional  standards,  and  at  low  cost 

Plus  many  others 


The  modular  designed  Siemens  2000  Double/ Sixteen  offers  a  wide 
range  of  uses  to  serve  virtually  the  entire  spectrum  of  professional 
requirements.  Its  modular  two-system  assembly  anticipates  every 
application,  assuring  maximum  adaptability  to  every  sound  projec- 
tion. Permits  as  many  as  nine  ways  to  record  and  re-record.  The 
"Single  System"  side  is  designed  for  optical  playback  and  mag- 
netic recording/playback  on  full  and  half-track  facilities.  The 
"Double  System"  uses  16mm  perforated  magnetic  film  on  an  added 
rear  sound  channel,  mechanically  interlocked  with  the  projector 
for  absolute  synchronization. 

Use  the  Siemens  2000  16  16  as  a  one-piece  sound  studio,  or  as 
a  special  purpose  Sound-Projector  supplement  to  your  existing 
facilities.  No  matter  how  "special"  your  requirements,  you  will  find 
this  the  most  adaptable  and  the  most  useful  Sound  Projector 
ever  made. 
WRITE  FOR  ILLUSTRATED  BROCHURE 
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There  are  three 

Fred  Niles 

Communications 

Centers 


and  each  one  is 

A  COMPLETE  SOURCE 

for 

MOTION   PICTURES 
FOR   INDUSTRY 

BUSINESS  DEVELOPMENT 
PROGRAMS 

SOUND  SLIDEFILMS 

MERCHANDISING   MATERIALS 

BUSINESS  THEATRE 


TELEVISION  ADVERTISING 

Three  fully  staffed  and  equipped 
production  centers  to  serve  your 
every     communicattons     need 
from  idea  to  sales  results. 


E 

FRED  A.  NILES      ' 
COMMUNICATIONS 
CENTERS,  INC. 

1058  W.  Washington  Blvd. 
Chicago  7,  III. 
SE  8-4181 

650  N.  Bronson  Ave. 
Hollywood  4,  Calif. 
HO  3-8154 

108  West  End  Avenue 
New  York  23.  N.Y. 
SU  7-8770 
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"Focus  on   Change"   at   National   Audio-Visual   Convention; 
Dealer  &  User  Groups  Open  Sessions  in  Chicago  on  July  20 


/^HANGE    IS    THE    ThU.ME    of    the 

'-^  23rd  Annual  Convention  of  the 
National  Audio-Visual  Association 
as  it  opens  its  four-day  program 
(July  20-23)  at  the  Sherman  Ho- 
tel in  Chicago. 

The  keynote  presentation,  "Fo- 
cus on  Change"  will  be  made  on 
Saturday  morning,  July  20,  when 
George  Murphy,  vice-president  of 
the  Technicolor  Corporation,  pre- 
sents "an  analysis  of  the  new  direc- 


NAVA  Keynoter;  George  Murphy 

tion  which  our  industry  and  its 
markets  are  taking  in  the  continu- 
ing effort  to  shorten  the  distance 
between  learners  and  subject  mat- 
ter." 

Following  the  stage,  screen  and 
television  star  on  the  opening  pro- 
gram is  NAVA's  executive  vice- 
president  Don  White,  who  will  pre- 
sent a  highly-visualized  examina- 
tion of  several  of  the  more  promi- 
nent types  of  a-v  equipment  as  he 
predicts  their  roles  in  tomorrow's 
audio-visual  instruction  in  "The 
Challenge  of  Change."  Both  men 
will  be  introduced  by  Robert  P. 
Abrams  of  Philadelphia,  general 
chairman  of  the  convention. 

The  opening  general  sessions 
will  be  followed  by  numerous 
equipment  manufacturer  and  pro- 
ducer sales  meetings  held  through- 
out the  day.  Others,  such  as  Bell 
&  Howell,  Grafle.x,  Kalart  Victor 
and  RCA  will  hold  their  sales 
meetings  on  the  preceding  day. 

The  Sunday  program  will  fea- 


ture a  NAV'A  tradition;  the  Audio- 
Visual  Worship  Service.  In  the  af- 
ternoon, members  of  the  NAVA 
Industry  and  Business  Council,  of 
which  the  Publisher  of  Business 
Screen  is  a  member,  will  hold 
their  annual  meeting  in  the  Gold 
Room. 

Introduce  the  New  Officers 
The  Convention's  second  gener- 
al session,  on  Monday,  July  22nd, 
will  find  retiring  president.  Harold 
A.  Fischer  of  Orlando.  Florida  at 
the  gavel  for  the  annual  business 
meeting  of  the  association.  The 
concluding  event  of  that  session, 
the  introductit>n  of  new  officers  and 
directors,  will  be  followed  by  a 
presentation.  "Utilizing  Media  in 
a  Teaching  Unit,"  conducted  by 
Alan  R.  Fiers.  audio-visual  consul- 
tant. Minneapolis  Public  Schools. 
Numerous  audio-visual  organi- 
zations from  the  fields  of  educa- 
tion, industry  and  medicine  will 
hold  seminars  and  luncheons  dur- 
ing the  NAVA  Convention.  The 
Audio-Visual  Education  Forum, 
first  initiated  by  the  Illinois  Audio- 
Visual  Association  in  1960,  will 
hold  its  fourth  annual  sessions. 
Donald  W.  Smith,  director  of  the 
Department  of  Audio-Visual  In- 
struction. Kansas  City  Public 
Schools  is  chairman  of  the  Forum. 
These  meetings  will  be  held  on 
Monday,  July  20,  in  the  Crystal 
Room  at  the  Sherman. 

Industry,   Medical   Groups   Meet 

The  National  Visual  Presenta- 
tion Association  will  hold  its  Mid- 
west "Day  of  Visuals"  program 
on  Monday  in  the  Gold  Room.  The 
A-V  Conference  on  Medical  and 
Allied  Sciences  will  also  be  held 
that  day,  beginning  at  9;00  a.m. 
in  the  French  Room,  and  will  con- 
tinue on  Tuesday  morning. 

A  luncheon  of  the  Industrial 
Audio-Visual  Association  is  also 
planned  during  the  Convention 
period  for  the  convenience  of  local 
and  national  members  attending 
the  Trade  Show  exhibits. 

A  major  attraction  of  the  Con- 
vention is  the  NAVA  Trade  Show. 
This  year  some  230  booths,  fea- 

(CONTINUED   on    I'AGE    FIGHT) 
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WANTS  TO  KNOW: 

"WHAT  WILL  IT 

DO  FOR  ME?" 


The  timeless  truths  for  successful  sell- 
ing are  often  ignored.  Salesmen  fall 
into  habits  of  stressing  product  or 
service  facts  when  everyone  knows 
it's  the  benefits  fo  the  buyer  that 
create  the  big  sales  orders. 

"SELLING  THE  END 
RESULT  FIRST" 

trains  salesmen  how  to  apply  this 
most  powerful  of  sales  strategies... 
gives  ways  and  means  of  building 
presentations  for  maximum  effective- 
ness. Here  ore  the  tested  ways  for 
hitting  harder,  to  develop  a  higher 
percentage  of  soles  from  calls.  It's 
one  of  a  series  of  six  color  sound 
slidefilms:  — 

•'SELLING  IS 
MENTAL" 

that  provide  you  with  tested  mate- 
rial for  1 8  resultful  sales-training 
meetings. 

Wrife  foday 
/or  detail s 
concerning 
a  preview 


Selling  Bureau 

A  Division  OFSOUtT  PICIURtS,  IIIC. 

6108-B  Santa   Monica   Boulevord 
Los  Angeles  38,   California 
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Night  Life  iH  Hollywood 


There's  action  all  night  at  Gen- 
eral Film,  in  Hollywood.  Our  24- 
hour  operation  gels  your  motion- 
picture  footage  started  fast  and 
finished  well  and  soon.  We  do 
front  end  work   on    16mm  and 


35mm,  color  and  black  and  white ; 
and  release  prints  in  35mm, 
16mm.  and  8mm,  color  or  black 
and  while.  Send  for  our  new  12- 
page  price  list,  just  otV  the  press. 
\ou  should  ha\e  one  on  file. 


GENERAL 

FILM     LABORATORIES 

A  DIVISION  OF  PACIFIC  INDUSTRIES.  INC. 


1546  North  Argyle  A\ 


I  Hollywood  2S.  CalifornUi  I  Area  Code  213  I  Hollywood  2-6171 
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The  MPO  Videotronics  Center  at  222  East  44  Street 
shown  in  an  artist's  rendering,   in  the  background  is 
Grand  Central  Terminal  and  the  new  Pan-Am  Building 
The  new  studio  Center  houses  management  offices 
for  all  MPO  divisions,  as  well  as  shooting  stages 
and  film  finishing  operations.  The  Company  makes 
sponsored  films    and  television  commercials, 
does  sales  meetings  and  sound  filmstrips,  offers 
complete  communications  counseling. 


The  MPO  Studio  Center  at  800  N.  Seward  in  Hollywood, 

California.  As  a  truly  national  film  making  organization. 

MPO  can  photograph  on  either  coast,  edit  in  East  or 

West  regardless  of  where  the  film  was  shot.  Personnel 

are  interchangeable.  And,  of  course,  MPO  produces  many 

location  films,  both  in  the  U.S.  and  'round  the  world. 


^71^: 
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The    sponsored    film    industry    enters    a    new   era   with   the   completion    of   the 

MPO   Videotronics   Center.    Here,    in    the    heart    of    mid-town    New    York,    is 

the    most    complete    motion    picture   facility    ever    housed    in    a    single 

structure.    It    contains    nine    air-conditioned    shooting    stages,    complete    production 

shops,    and    the    most    advanced    recording,    editing    and    screening    facilities. 

As    the    headquarters    of   a    nationwide    film    organization,    the    MPO    Videotronics 
Center   was    planned    and    built   to    provide    our    clients    with    greater    efficiency 
and    creativity    in    film    production.    Film    making    is    easier    and    simpler    at 
the    Center    because    every    requirement    is    close    at    hand.    Technicians    and 
creative    personnel    are    in    constant    and    close    communication    throughout 
every  phase  of  film  making. 

We're   proud   of   our   new   facilities   and    believe    they    will    be    interesting 
and    exciting   to   everyone    in    the   film    business.    If    you    buy,    supervise    or 
produce   motion   pictures  for   your   company,    call   Judd    Pollock   at   TN    7-8200. 
He'll   be  pleased  to  arrange  for  a  tour. 


MPO  VIDEOTRONICS,  INC. 
THE  MPO  VIDEOTRONICS  CENTER 

222   East  44  Street,    New  York    17,   N.Y. 
also  in   Detroit,   Chicago,   Hollywood 


(continued  from  page  four) 
turing  the  latest  in  audio-visual 
equipment,  accessories  and  mater- 
ials, will  occupy  the  entire  mezza- 
nine floor  of  the  Sherman.  A  so- 
cial program  which  includes  the 
annual  dance,  breakfasts  with  spe- 
cial entertainment,  fihn  screenings 
and  the  new  "President's  Recep- 
tion" will  round  out  an  active,  en- 
joyable and  productive  four  day 
convention.  1^' 

Midwest  Chapter  of  NVP-\  to 
Meet  in  Chicago  on  July  22n(i 

ii  Members  of  the  Midwest  Chap- 
ter of  the  National  Visual  Presen- 
tation Association  will  hold  their 
third  annual  Midwestern  "Day  of 
Visuals"  meeting  during  the  Na- 
tional Audio-Visual  Convention  in 
Chicago  on  Monday,  July  22nd. 
The  meeting  will  be  held  in  the 
Gold  Room  of  the  Sherman  Hotel, 
starting  at  9:30  a.m. 

The  meeting  will  include  a 
luncheon  and  terminate  with  a 
tour  of  the  NAVA  Trade  Show  in 
the  afternoon.  I* 


right  off  the  newsreel 


\((iir  imitation  to  Madrid,  .Spain 
and  the  4th  International  Industrial  libit  Festival 

Dear  Friends, 

The  Confederation  of  Spanish  Industries  extends  this  cordial 
invitation  to  business  and  industrial  executives  concerned,  as  we 
are,  wth  progress  being  made  in  better  communication  through 
the  medium  of  motion  pictures  and  other  audio-visual  techni- 
ques, to  attend  the  Fourth  International  Industrial  Film  Festival, 
at  Madrid,  beginning  on  October   I4tli. 

Spain  bids  you  visit  the  cultural  and  industrial  sites  of 
special  interest  to  you  on  this  important  occasion. 

Plans  are  beng  made  for  an  Industrial  Film  Festival  of  in- 
ternational interest,  with  films  of  all  Western  Europe,  the 
Americas  and  many  other  countries  in  tlic  wcirld  competing  for 
honor  awards. 

We  assure  you  of  a  most  pleasant  and  profitable  visit  to  our 
country  and  of  the  hospitality  for  which  Madrid  is  justly  famed. 

Cordially  Yours 

Javier  de  la  Cueva,  Secretary  General 
July,  1963  Organizing  Committee,  IV  Int'l  Festival 


Select  14  University  Filni.s 
for  UFPA  Permanent  .\rchives 

1^  Fourteen  films  produced  by  ten 
universities  have  been  selected  for 
the  permanent  archives  of  the  Uni- 
versity Film  Producers  Associa- 
tion. UFPA  annually  nominates 
titles  deemed  worthy  of  historical 
preservation  and  these  become  part 
of  its  archives  in  Rochester,  New 
York.  John  and  Elizabeth  Flory 
are  in  charge  of  the  collection. 

Latest  films  to  receive  recogni- 
tion include:  Boredom  at  Work, 
University  of  Oklahoma;  Careen 
in  Data  Processing,  University  of 
Southern  California;  Tlie  Cattle 
Feeders  and  Nozzleman,  Iowa 
State  University;  Football  As  It  Is 
Played  Today  and  Futures  .in 
Welding.  Ohio  State  University; 
Motion  Picture,  Southern  Illinois 
University;  The  Pioneer  Blaclc- 
smilfi.  Indiana  University;  and  Tlie 
Second    Show.     Yale     University. 

Five  student  productions  were 
also  selected  for  the  UFPA  arch- 
ives from  universities  throughout 
the  country  which  nominated  them. 
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byron  motion  pictures 


XJIKcW 


all-services 

Sound  . . .  Editing  . .  .  Developing  .  .  .  Printing. 
Everything. 

Once  the  cameraman  shoots  his  footage, 
his  job  is  done.  The  film  is  sent  to  Byron,  and 
we  take  care  of  the  rest — all  of  the  necessary 
services  you  require.  Color  and  spray  black 
and  white  developing — negative,  positive  and 
reversal.  Work  prints.  Edge  numbering.  Mag- 
netic striping.  Editing.  Sound  recording  on 
our  Westrex  sound  system,  the  finest,  most 
flexible  facility.  Music.  Screening.  Interlock. 
Conforming.  Answer  prints.  Release  prints. 
Black  and  white  and  color.  Every  type  of 
printing  —  additive  and  subtractive,  contact, 
reduction  and  optical.  Fades  and  dissolves. 
All  color  printing  by  our  exclusive  "Color- 
Correct"  process.  Quality  control,  with  our 
technicians  maintaining  constant  surveillance 
for  contrast,  exposure,  gamma,  color,  and 
definition.  We  can  provide  everything  except 
the  original  photography.  And  remember  this: 
no  order  is  too  large  for  us,  no  order  too  small. 

We  do  it  all  in  one  place,  all  under  one 
roof,  all  in  our  own  building,  all  at  Byron  Motion 
Pictures.  We  coordinate  all  services  under  a 
tightly  controlled  system  of  responsibility.  We 
have  the  most  modern  equipment — in  all 
departments.  And,  of  course,  we  have  the  most 
experienced,  skilled  personnel.  Come  and  see 
for  yourself! 

For  free  brochure  on  all  Byron  services, 
write,  phone,  or  wire: 


motion  pictures 

1226  Wisconsin  Avenue,  N.W.,  Washington  7,  D.C.,  Area  Code  202,  FEderal  3-4000 


TRI  ART  FOR  COLOR 
3U  ART  FOR  BLACK  AND  WHITE 


^ 


OVER  40  YEARS  IN  THE  BUSINESS!  Tri  Art  or  Du  Art  offers  you  fast,  de- 
pendable service,  the  highest  quality  film  processing,  the  most  complete 
facilities.  And  a  knowledge  based  on  more  than  40  years  of  experience. 

IN  NEW  YORK:  245  WEST  55TH  STREET,  NEW  YORK  19,  N,Y.,  PLAZA  7-4580 
IN  CANADA:  ASSOCIATED  SCREEN  INDUSTRIES,  LTD.,  2000  NORTHCLIFF  AVENUE,  MONTREAL,  CANADA 
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WILL  YOUR 
NEW  EMPLOYEES 
START  ON  THE 
RIGHT  FOOT? 


One  of  the  main  causes  of  employee 
turnover  is  the  lock  of  clear  job 
instruction.  The  supervisors'  careful 
induction  of  new  employees,  their 
accurate  instruction  as  to  the  precise 
job  requirements,  result  in  better 
work,  improved  productivity,  and 
greater  contentment  among  the 
personnel. 

"INDUCTION  AND 
JOB  INSTRUCTION" 

is  one  of  a  series  of  8  sound  slide- 
films  especially  created  to  instruct 
on  the  various  facets  of  the  super- 
visors' role: — 


•SUPERVISOR   TRAINING  ON 
HUMAN  RELATIONS' 

Write  for  details  concerning  preview. 
Guided  FILM  Missiles 

ROCKET 


Gran  Prix  for  U.  S. 

Chevrolet    Film    Cited    ii 

'Television  Commercials  and 
one  55-minute  advertising  film 
from  the  United  States  shared  the 
Gran  Prix  and  three  first-place 
awards  at  10th  International  Ad- 
vertising Film  Festival  concluded 
last  month  in  Cannes.  France. 

The  Gran  Prix  winner  was  the 
Chevrolet  Division  (GM)  "truck 
egg  test"  commercial  out  of 
Campbell-Ewald  agency.  Produced 
by  Ty  Thyssen  in  association  with 
David  Greene,  the  FestivaFs  top 
award-winner  shows  the  smooth 
ride  of  a  Chevrolet  truck  even 
when  eggs  are  placed  in  baskets 
attached  to  a  bouncing  rear  axle. 

Chevrolet  and  Campbell-Ewald 
also  took  a  first  in  the  cinema  film 
category  with  the  55-minute  pic- 
ture. Four  Differenl  Kinds,  pro- 
duced by  Arco  Film  Productions. 
Three  other  first-place  awards  in 
the  television  field  went  to  these 
spots: 

1.  The  Mennen  Company,  via 
Grey  Advertising,  won  a  first  in 
the  live-action,  over  45  seconds 
group,  for  its  Baby  Magic  lotion 
spot  produced  by  WCD  Produc- 
tions and  Saul  Bass  &  Associates. 

2.  Eastman  Kodak  and  the  J. 
Walter  Thompson  Co.  shared  hon- 
ors for  "turnaround  boys""  a  cam- 
era spot  produced  by  Sutherland 
Associates.  It  was  first  in  the  use 
of  animated  objects,  over  45  sec- 
onds group. 

3.  Goodyear  Tire  &  Rubber, 
through  Young  &  Rubicam.  was 
another  "first""  in  60-second.  live 
action  category  with  Woiuan's  Day 
and  Prototype  spots  produced  by 
VPl  Productions. 

U.  S.  Takes  Three  "Seconds" 
There  were  three  second-place 
U.  S.  winners: 

1.  Redfield  Importers  (Martini 
&  Rossi  vermouth )  and  Reach  Mc- 
Clinton  &  Co.  agency  won  a  sec- 
ond in  the  "live  action  up  to  20 
seconds'"  group.  The  spot  was  pro- 


Ad  Festival 


PARTHENON 
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PICTURES 


Polaroid's  "  rrunipft  "  tKiiticI  lnj 
Ptiicun  Films  for  Doyle  Dune  Bcrn- 
hiich  Agcnci/  icon  a  second  award 
ill  its  category  at  Cannes. 

duced  by  Columbia  Pictures- 
Screen  Gems. 

2.  Mishawaka  Rubber  and 
Campbell-Mithun  agency's  spot. 
S;yring  Sprang,  won  a  second 
award  in  the  live-action.  20  to  45 
seconds'  class.  Sarra.  Inc.  was  the 
producer. 

3.  The  Polaroid  Corp..  through 
Doyle  Dane  Bernbach  agency  was 
awarded  a  second  prize  for  its 
"trumpet  spot""  in  the  live-action, 
over  45  seconds  group.  Pelican 
Films.  Inc.  was  the  producer. 

68  of  602  Television  Spots 
U.  S.  participation  in  this  spe- 
cializing Festival  included  68  of 
the  602  television  commercials 
entered,  attendance  by  delegates 
and  jury  service  by  Cleo  Hovel, 
vice-president  of  Leo  Burnett  Co. 
agency,  Chicago,  and  Harry 
Wayne  McMahan,  advertising  con- 
sultant. 

The  Festival  is  sponsored  by 
the  Screen  Advertising  World  As- 
sociation Ltd.  Peter  Taylor,  man- 
aging director  of  the  affair  since 
1955.  noted  that  1.030  films  were 
screened  during  the  five-day  com- 
petition which  ended  June  21st. 
In  addition  to  the  602  tv  commer- 
cials there  were  428  screen  adver- 
tising spots.  1.300  delegates  at- 
tended the  event  at  Cannes.        B" 


6108  Santo  Monica   Boulevard 
Hollywood  38,   California 
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TWO  NEW 

PROGRAM  PACKAGES 

"First  Aid  Training" 

Ten  "single  concept"  short  films,  one 

to  illustrate  each  of  the  ten  lessons 
in  the  basic  training  course.  Content 
checked  and  production  supervised 
by  American  Red  Cross  for  accuracy 
and  correlation  with  the  trainers 
manual.  Production  underwritten  as 
a  public  service  hy  a  large  industrial 
corporation. 

Parthenon    Producer 
Ron  Hagerthy 


High  School 
"Driver  Instruction"  Scries 

Eight    "single-concept"    short    films, 

to  illustrate  ke)-  points  where  the 
teacher  needs  \isuals-in-motion  to 
make  clear  things  be\ond  the  reach 
of  words  and  blackboards.  Program 
is  guided  by  an  NEA  committee  of 
educators  and  safety  experts.  Pro- 
duction underwritten  by  American 
Oil  Company  for  distribution  to 
schools  by  their  local  service  sta- 
tion dealers. 

Parthenon    Producer 
Don  Livingston 


RELEASE  FORMATS 

Primary  release  will  be  8mm  silent, 

in  black  and  white,  to  take  advan- 
tage of  universally  available  projec- 
tors and  hitherto  impossibly  low 
print  prices.  But  also  available  will 
be  prints  in  color  and  in: 

8mm   silent  in   Techni   cartridges 

16mm  silent  (16F.  P.  S.) 

8mm  sound  (24  F.  P.  S.  Mag.) 

16mm  sound  (24  F.P.S.  opt.) 

OTHER  PACKAGES  ARE  IN 

PREPAR.\TION— TO   BE  ANNOUNCED 

WHEN  MARKET-READY 

PARTHENON  PICTURES 

Cap    Palmer     Exec.     Producer 

2625  Temple  St.       •       Hollywood  26 

Dunkirk    5-3911 
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SOT  AN  EMERGENCY? 

:a// /%^1^ ..-24  hours  around  the  clock! 


,J(ole  -mic/iao'dl^n  W- 


EQUIPMENT 
in  New  York  City 


il 


Our  several  floors  of  rental  inventory  puts  us  in  a  position  to  Be  it  an  inkie  or  a  tener,  should  bulbs  ^low  or  extra  cable  be 
offer  LIGHTING  EQUIPMENT,  GRIP  EQUIPMENT  GENERATOR  needed,  the  whole  line  including  generator  trucks  is  available 
TRUCKS   and   ACCESSORIES  to   supply  your   immediate   needs.       at  any  time! 


RENTALS  SALES  SERVICE 

Send   'of    o   sc/icdu(c   o^   renfol   rofes. 


LARGEST  SUPPLIERS  IN  THE  EAST:  Motion  Picture. 
TV  Lighting  and  Grip  Equipment,  Props,  Generators 


Since 

1321... 


333  WEST  52  STREET,  NEW  YORK  19,  N.Y. 
Circle  6-5470 
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BLACK  % 
REVERSAL 
PRINTING 

% 
PROCESSING 


COLOR  PRINTING 

OTHER  SERVICES 

•  Work  Prints 

•  CoIor-to-CoIor  Prints 

•  Colorto  B  4  W  Prints 

•  Raw  Stock 

•  Ultrasonic  Film  Cleaning 

•  A  4  B  Roll  Prints 

•  Fades-Dissolves 

•  Timed  Prints 

•  Edge  Numbering 

FOR  COMPLETE  INFORMATION  WRITE 


723  Seventh  Ave.,  New  York  19,  N.Y.  •  JU  6-2293 


N.  A.  M.  Panelists  Select 
U.  S.  Entries  for  Madrid 


'T'hf  1?  Motion  Pictures  selected  to  repre- 
^  sent  American  Industry  at  the  Fourth  Inter- 
national Industrial  Film  Festival  have  been 
announced  by  the  National  Association  of 
Manufacturers.  The  festival  will  be  held  in 
Madrid.  Spain  this  year  on  October  14-19 
under  the  sponsorship  of  the  Confederation  of 
Spanish  Industries.  (.Also  see  other  pages,  this 
issue. ) 

The  only  annual  film  festival  devoted  ex- 
clusively to  business-sponsored  European  and 
American  motion  pictures  is  under  the  patron- 
age of  the  Council  of  European  Industrial 
Federations  (CEIF).  Films  are  accepted  only 
through  national  associations  or  federations  of 
manufacturers  in  each  participating  country. 
The  NAM  is  the  official  sponsoring  organiza- 
tion for  the  United  States'  entries. 

Total  of  77  Entries  X'iewed  by  Panel 
Under  the  Association's  sponsorship,  a  group 
of  five  industrial  audio-visual  specialists  re- 
viewed a  total  of  77  pictures  submitted  by 
U.  S.  companies.  Members  of  the  panel  were; 
Otto  Niendorff.  of  The  Anaconda  Company; 
William  O'Brien,  of  the  Schering  Corp.;  Willis 
H.  Pratt,  Jr..  of  the  American  Telephone  & 
Telegraph  Co.;  Jack  Siegal.  of  International 
Business  Machines  Corp.;  and  Frank  Rollins, 
of  the  E.  R.  Squibb  k  Sons  Division  of  Olin 


Mathieson  Chemical  Corp.  Janet  R.  Wilkins, 
NAM  audio-visual  producer,  was  coordinator 
of  the  project. 

European   Juries   .\re    Making    Selections 

Juries  in  European  lands  are  also  active  in 
selecting  their  respective  countries'  films  for 
the  Madrid  showings.  Business  Screen's  Eu- 
ropean Editor.  Peter  Rigg,  is  taking  part  in  the 
British  panel's  current  previews;  other  groups 
in  West  Germany.  France,  Italy  and  Belgium 
report  widespread  interest  in  this  specializing 
industrial  film  program. 

The  15  U.  S.  selections  are  listed  on  this 
page;  as  lists  of  European  entries  are  received, 
they  will  be  provided  to  our  readers  in  subse- 
quent issues.  S' 

*        *        * 
Board  Chnirnuin   of  Bell  &  UoweU  Bids 
for  domination  as  Coicrnor  of  Illinois 

<r  Long  active  in  national  Republican  affairs. 
Charles  Percy  has  surrendered  his  post  as  chief 
executive  officer  at  Bell  &  Howell  to  enter 
Illinois'  politics.  Making  an  early  start  for  the 
Republican  nomination  as  governor  in  next 
year's  primaries,  this  brilliant  and  youthful  lead- 
er in  our  industry  has  begun  a  downstate  tour 
to  learn  voters'  views  and  to  make  his  own 
policies  better  known  throughout  the  area. 
.Although  he  faces  formidable  obstacles  in 
both  parties,  we  know  the  tremendous  capacity 
of  this  man.  Illinois  sorely  needs  his  intelligent 
leadership;  this  industry's  loss  will  be  a  tre- 
mendous gain  for  the  citizens  of  our  home 
state.  Lay  it  on  the  line.  Chuck.'  5J' 


C   S.   Entries   to   the   4th   International 
Industrial  Film  Festival  at  Madrid 

"The  Hardesty  Case" 

The  Ford  Motor  Company 

"A   Better  Way  ' 

Parthenon    Pictures/Hollywood 

Iiitfrn.itidnal    Business    Machines    Corp. 
Hi)ll\\vood  .\nimators 

o            o            o 

"GAG  .  .  .  Eye  in  Space" 
International  Business  Machines  Corp. 

"The  Ballad  of  Soup  dii  Jour" 

A\'illiani    Bernal 

The  Campbell  Soup  Company 
rlie  Jam  Handy  Organization,  Inc. 

O               O              O 

"Point  of  View" 

.American    Saint    Gobain    Corporation 

'Cause   Undetermined" 

o            o            o 

Electric  Council  of  New  England 

"Surf 

Bay  State  Film  Productions,  Inc. 

Jantzen,    Incorporated 

o           o           o 

Homer  Groening  Ad\ertising 

"The  Challenge  of  Change" 

o           o           o 

.\iiH-rican  Telephone  &  Telegraph  Co. 

"Television  in  Education" 

Henry  Strauss  &  Compan\-.  Inc. 

American  Telephone  &  Telegraph  Co. 

O             0             o 

Parthenon  Pictures/Hollywood 

"Chemical   Man" 

o            o            o 

--\hbott  Laboratories 

Telstar!" 

Grapliic  Films  Corporation 

American  Telephone  &  Telegraph  Co. 
.\udio  Productions.  Inc. 

"Efficient   Industrial    Storage" 

e           o           o 

\"idniar.  Inc. 

"Treasure   of   the    Tropics" 

Matt    Farrell   Productions,   Inc. 

The  United  Fruit  Company 

o             o             o 

Film  Counselors/\'ision  Associates,  Inc. 

"For  Your  Benefit" 

o             o             o 

International  Business  Machines  Corp. 

"Westvaco  Inspirations  for  Packagers " 

Henry  Strauss  &  Company,  Inc. 

West  Virginia   Pulp  &  Paper  Co. 
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Don't  get  too  educatioiiii!  wlien  you  niiikc  ;in  ediicii- 
tional  motion  picture.  True,  you  usually  have  a  rap- 
tive  audience,  a  group  in  a  special  field  willing  and 
eager  (o  learn:  Imt  "■iduco"  still  mean-  In  liritii:  <iul 
not  to  push  in.  He  gentle  with  the  ladle.  Me  generous 
with  the  inspiration,  the  appliratimi.  and  the  "what's- 
in-it-for-nie." 


educational 


pictures 


by   Audio 


mong  Our  Clients  . 


American  Airlines 

American  Telephone 
&   Telegraph   Co. 

Association  of  Better 
Business  Bureaus 

Atomic  Energy  Commission 

Babcock  &  Wilcox  Co. 

College  Entrance 
Examination   Board 

E.  I.  du  Pont  de  Nemours 
&  Co.,  Inc. 

Ethyl   Corporation 

General  Motors  Corporation 

Johnson  &  Johnson 

— and  man\. 


Liggett  &  Myers  Tobacco  Co. 

McGraw-Hill  Book  Co. 

National  Board  of  Fire 
Underwriters 

Port  of  New  York  Authority 

Smith  Kline  &  French 
Laboratories 

Texaco,  Inc. 

Union  ("arbide  Corp. 

U.  S.  Navy 

Western  Electric  Co. 

Westinghouse  Electric  Corp. 

inanv  others 


D 
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RODUCTIONS,     INC 


FILM  CENTER  BUILDING  •  630  NINTH  AVENUE  •  NEW  YORK  36,  N.Y. 
TELEPHONE:  PLaza  7-0760 


Frank  K.  Speidell,  President 
P.  J.  Mooney,  Vice-President  &  Treasurer 
T.  H.  Westermann,  Vice-President,  Sales 
Alexander  Gansell,  Secretary 


Frank  Beckwith 
I.  S.  Bennetts 


Producer-Directors: 

Alexander  Gansell 
H.  E.  Mandell 


|i 


Harold  R.  Lipman 
Erwin  Scharf 


SERIES  SEVENTY  IGmni  SOUND  PROJECTORS 


See  the  projector! 

See  the  Kalart/Victor  projector? 

Will  the  projector  bite? 

The  Kalart  Victor  projector  will  not  bite. 

It  is  gentle! 

It  would  not  even  hurt  film. 

Can  I  run  the  projector? 

You  can  run  the  Kalart/Victor  projector. 

It  is  easy! 

Can  Johnnie  run  the  Kalart  Victor  projector? 

ANYONE  can  run  the  Kalart/Victor  projector. 

It  is  easy! 


Why  not  see  for  yourself  just  why  a  Kalart  Victor 
is  easy  to  operate  and  is  more  gentle  to  your 
valuable  film  than  any  other  16mm  projector. 
See  your  Kalart,  Victor  dealer  or  write: 


KALART, 


r/l^^ 


WASHINGTON  FILM  COMMENTARY 


Murrow   Reviews   U.   S.   Information   Agency   Film    Program; 
Cuts   to    Be   Made    if   House   Budget    Slash    Is    Not    Restored 


First   tilth   lC>mni  Mnlinii   Piiliiri    Equipmeul 

VICTOR  ANIMATOGRAPH  CORPORATION,  g  division  of  kalart 

Department    Ki\ ,    I'lajinille,   Clonnecticut 


17a<  ID  by  impending  budget  cuts 
'-  for  the  U.  S.  Information 
Agency,  director  Edward  R.  Mur- 
row answered  the  House  of  Rep- 
resentatives slash  of  SI 5  million 
from  the  Agency's  requested 
$157.9  million  for  fiscal  1964 
with  a  review  of  programs  which 
may  now  be  pared. 

In  a  June  19  address  to  the  Ad- 
vertising Federation  of  America 
convention  in  .'\tlanta.  Georgia. 
Murrow  noted  that  '"600  miUion 
people  a  month  see  USIA  films 
produced  in  52  languages.  We  pro- 
duce television,  placing  over  500 
programs  every  year  in  61  coun- 
tries. 

"Let  me  share  with  you  what 
we  may  have  to  face  eliminating." 
he  said,  "Latin  America  and  Afri- 
ca are  our  two  prime  areas  of  con- 
cern. 

Cites  .Mnis  in  Latin-America 

"In  Latin  America  we  asked  for 
$10,747,000  to  cover  our  opera- 
lions  in  23  countries.  The  United 
States,  in  concert  with  the  other 
.■\merican  republics,  seeks  in  Lat- 
in .America  a  social  revolution 
across  the  span  of  an  entire  con- 
tinent within  a  few  years  without 
resort  to  violence.  In  all  the  noble 
deeds  of  man  best  chronicled  by 
history  there  are  no  examples  of 
success  on  so  comparable  a  scale. 

"The  modest  commitment  of 
our  Agency's  resources  to  this  ef- 
fort may  have  to  be  pared.  We  had 
plans  for  more  films  to  show  the 
failures  of  communism,  to  relate 
the  Castro  experience  as  part  of  a 
world  wide  pattern  of  failure. 

"We  planned  films  in  addition 
to  those  already  done  to  illumine 
the  concept  of  the  Alliance  for 
Progress,  films  that  would  empha- 
size the  self-help  of  Latins  and  the 
need  for  participation  not  just  by 
governments  alone  but  by  people 
as  well.  But  we  shall  probably  not 
have  enough  dollars  to  tell  the 
story  of  the  extent  we  consider  ade- 
quate and  necessary.  .  . 

Posts  in  33  African  Countries 

"Or  take  Africa,"  he  noted,  "We 
are  staffing  today  56  posts  in  33 
countries.  Five  years  ago  we  were 
in  only  16  countries  .  .  .  The  in- 
crease we  had  requested  in  Africa 
was  only  1.8  million.  What  had  we 
planned  to  do  with  it? 

".  .  .  We  had  hopes  of  a  series 
of  documentary  films  on  how  the 
United  States  is  aiding  Africa  in 
the  formidable  task  of  educating 


a  continent  of  people  who  see  ed- 
ucation as  their  springboard  into 
the  20th  Century.  We  would  have 
filmed  AID  construction  for  the 
University  and  colleges  in  Ethio- 
pia, or  the  vocational  training 
school  in  Guinea.  Or  films  on  the 
Food  for  Peace  programs,  where 
the  U.S.  has  averted  famine  and 
provided  jobs." 

Film  Medium's  Expanded  Role 

Later  in  his  talk,  Murrow  out- 
lined the  Agency's  use  of  the  film 
medium  with  these  words: 

"This  Agency  has  spearheaded 
the  intelligent  use  of  the  motion 
picture  in  the  national  interest  to 
a  degree  unprecedented  in  the 
United  States  with  the  possible  ex- 
ception of  World  War  II.  This  de- 
velopment has  taken  place  in  the 
last  year.  Its  success  is  evidenced 
by  the  response  from  overseas  as 
well  as  by  the  favorable  appraisal 
of  the  efi^ort  by  the  press,  officials 
in  government,  and  members  of 
the  Congress. 

■Now  that  the  USIA  has  put 
the  government  in  the  position  of 
having  the  operating  potential  to 
make  use  of  American  film-making 
resources,  it  is  indeed  a  setback 
to  receive  a  vote  of  no-confidence 
from  the  House  of  Representatives. 
On  last  year's  limited  production 
budget,  we  produced  examples  of 
v^hat  might  be  done  in  various 
fields  with  motion  pictures.  In 
fiscal  year  1964  we  had  expected 
to  have  funds  available  to  put 
America's  most  talented  film- 
makers to  work  on  themes  of  pri- 
ority importance.  The  necessary 
funds  included  an  increase  in  per- 
piclure  costs  and  an  increase  in 
the  number  of  pictures. 

Plans  for  Other  Film  Series 

"We  had  intended  to  treat  such 
issues  as  America's  racial  chal- 
lenge in  a  series  of  films  which 
would  explain  to  the  world  this 
most  basic  of  American  problems. 
We  wanted  to  do  30  films  on  such 
subjects  as  Disarmament  and  the 
need  for  a  Test  Ban,  Progress 
Through  Freedom  on  the  U.S.  so- 
cial scene,  the  resuhs  of  commu- 
nism. The  budget  cuts  may  slice 
this  plan  in  half.  S' 


"The  Only  War  We  Seek"  Shows 
Objectives  of  V.  S.  Foreign  Aid 

:>  The  Agency  for  International 
Development  describes  the  foreign 
aid  program  of  the  U.  S.  in  a  new 
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i-minute  b&w  sound  motion  pic- 
rc  tilled.  I  Iw  Only  War  H'e  Seek. 
he  lilni  delincs  the  Agency's  or- 
iniziition,  uperiitions  ;ind  objec- 
ves.  largely  in  huni.in  terms,  and 

also  describes  "shirtsleeves  dip- 
imacy"  in  action  —  aid  at  the 
ersiin  to  person  le\el. 

In  this  worldwide  p.inorama 
f  need,  action  and  hope.  Anieri- 
in  citizens  are  shown  putting  the 
capons  of  modern  technology  to 
ork  combatting  man's  traditional 
ncmies  of  poverty,  hunger,  dis- 
use and  ignorance. 

In  a  mountain  village  in  the  An- 
es.  a  boy  and  his  father  sit  to- 
ethcr  in  a  new  classroom  learning 
n  read:  in  North  Africa,  a  farmer 
lis  his  lield  with  a  steel  plow^  for 
he  first  time.   In  Southeast  Asia. 

concrete  bridge  spans  a  river 
nking  formerly  isolated  farm 
reas  with  [iiarkcl  centers  of  the 
ily.  These  arc  typical  sequences, 
lerived  from  films  of  the  L'.  S.  In- 
ormation  Agency,  the  I'nited  Na- 
ions  or  shot  at  American  assis- 
ance  missions  around  the  world. 

Available  on  free  loan  to  group 
ludiences  from  nationwide  educa- 
ional  him  libraries  (write  AID. 
iVashington  2.'^.  D.  C.  for  the  dis- 
ribution  source  nearest  you).  The 
Only  War  We  Seek  is  also  avail- 
>ble  for  outright  print  purchase 
It  $40.6.S  from  Capital  Film  Lab- 
jratories.   470    E.   Street.    S.   \V.. 

Washinuton.  D.  C. 

«  *  ♦ 

Co]or  lilm  far  Imliii's  People 
Shows  PrexicUnl's  Visit   to   V.   S. 

The  visit  to  the  T.  S.  of  His 
Excellency  Dr.  Sarvepalli  Radhak- 
rishnan.  President  of  the  Republic 
of  India,  was  the  subject  of  a  20- 
niiniitc  color  documentary  pro- 
duced for  the  IISIA  by  Owen  Mur- 
phy Produclitins.  Inc.  of  New- 
York.  The  him  is  a  documentary 
conveying  to  the  Indian  people  the 
signilieance  of  the  visit  to  the  U.  S. 
by  their  President  and  a  view  from 
his  vantage  point  of  America  and 
American  life. 

Coals  of  Central  America  Are 
Shown  in  "Vnited  for  Progress" 
'•  President  Kennedy's  visit  to 
Central  America  was  filmed  under 
the  direction  of  Charles  Guggen- 
heim. The  .10-minute  color  film. 
United  ill  Proiiress.  was  narrated 


by  John  Huston.  It  chronicles  the 
history  and  development  of  the 
Central  American  conmiunity  and 
commim  market  within  the  frame- 
work of  John  F.  Kennedy's  meet- 
ing in  March  with  the  si.\  Central 
.American  presidents. 

Part  of  a  major  motion  picture 
elTort  to  create  understanding  and 
support  for  the  Alliance  for  Prog- 
ress, the  lilm  will  be  exhibited  in 
English.  Spanish  and  Portugese 
versions  in  approximately  .'^.OOO 
theaters  plus  subsequent  non- 
theatrical  showings. 

Ciei>rge  Stevens.  Jr..  Director  of 
I'SlA's  International  Motion  Pic- 
ture Service,  expressed  the  U.  S. 
Government's  appreciation  for 
■•John  Huston's  generous  contribu- 
tion of  his  time  and  talent."  Prior 
to  this.  Houston  has  narrated  only 
three  other  films  —  all  his  own. 
These  included  two  classic  war- 
time documentaries.  The  Battle  of 
San  Pieiro  and  I.el  There  Be  Light. 
and  his  recent  feature  film.  Freud. 
the  official  V.  S.  entry  in  the  Ber- 
lin Film  lestival  this  year.  '3' 

♦  *  * 

National  Live  Stock,  Meat  Board 
Premieres  Aerospace  Picture  . 
■  More  than  400  leaders  in  the 
nation's  livestock  and  meat  indus- 
try previewed  the  new  l.'i-minute 
color  motion  picture.  Stars-  in  Their 
Eyes,  at  the  June  26-27  annual 
meeting  of  the  National  Live  Stock 
and   Meat   Board   in    Memphis. 

Sponsored  by  the  Meat  Board 
in  cooperation  with  the  United 
States  Air  Force  and  the  Presi- 
dent's Council  on  Physical  Fitness, 
the  new  film  was  produced  by 
Douglas  Film  Industries  of  Chi- 
cago and  will  be  distributed 
through  the  Air  Force  film  library 
as  part  of  that  Service's  coopera- 
tive sponsored  film  program. 

Designed  for  teen-age  viewing. 
Stars  in  Tlteir  hyes  depicts  the  na- 
tion's aerospace  program  as  exem- 
plified by  Air  Force  students  in 
training  at  Edwards  Air  Force 
Base  in  California.  Goal  of  the 
film  is  not  necessarily  to  motivate 
youth  toward  being  a  space  age 
pilot  but  to  encourage  young  view- 
ers to  use  the  same  sound  princi- 
ples of  health  and  diet  required  in 
space  flight. 

Meat,  the  film  shows,  plays  an 
important  role  in  the  diets  of  space 
cadets  and  servicemen  consume 
three  times  as  much  of  this  protein- 
rich  energy  food  as  the  average 
American.  The  need  for  strong 
bodies  through  exercise  and  well- 
balanced  nutrition  is  stressed  in  a 
short  talk  by  Col.  Charles  E. 
Yeager.  Commandant  of  the  Aero- 
space program  at  Edwards.         ^' 


where  will  your  mQzxii  prospect  be 


.  .  .  out  in  the  ham  ...  in  the  ollirc  .  .  . 
the  factory  ...  or  on  a  convention  floor? 
Wherever  he  is  you  can  picture  the  solution 
in  the  best  selling  atmosphere,  next  to  his 
prol)lcms,  witli  the  versatile  single-case 
Moviematic  repeater  16mm  projector.    With 
Movicniatic  you're  not  selling  in  the  dark: 
you  can  watch  your  prospect's  expression  as 
your  sales  points  are  made  on  film  .  .  .  see 
wliat  piques  his  interest  .  .  .  then  close  the 
sale  on  the  .spot.    How?    The  Moviematic 
projects  on  its  own  built-in  screen  under 
daylight  conditions.    OR.  for  large-group 
showings,  the  Moviematic  projects  on  a 
remote  screen.    How  about  operation?    Just 
plug  it  in!     Film  is  already  in  the  jirojector 
ready  to  show.    That's  because  the  last  time 
you  showed  it,  the  film  was  rewinding  itself 
getting  ready  for  this  time.    No  rcthreading 
or  rewinding.    Moviematic  is  versatile,  too, 
hecause  it  can  show  any  of  your  present 
16mm  optical  sound  films.    No  expensive  new 
productions  or  alterations  required.    And.  it 
will  show  anyone  elses'   16mm  films  as  well. 
You  can  purchase,  lease  or  lease-to-buy  .  .  . 
long  term  or  short.    .\sk  your  Kalart/Victor 
dealer  or  write: 


Fi>»(   anil  Fnremntt   in    Iftmin    M„li„n    I'iilure  Equipment 

VICTOR  ANIMATOGRAPH  CORPORATION,  a  division  of  kaiart 

Dcparlnuiil    I  111,  I'laln\illc.  Conncclicul 
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Read  to  Br  Profjraiii  ( !liairiiian 
of  the  94tli  S.MPTE  Convention 

■A-  Morton  H.  Read,  president  of 
Bay  State  Film  Productions, 
Springfield.  Mass.,  has  been  nam- 
ed program  clnairman  for  the  94tli 
Convention  of  the  Society  of  Mo- 
tion Picture  and  Television  Engi- 
neers. The  convention  will  be  held 
October  1 3- IX  at  the  Somerset 
Hotel  in  Boston. 

Mr.  Read  is  serving  under  the 
SMPTE"s  Papers  Committee 
Chairman,  C.  Loren  Graham  of 
Eastman  Kodak's  Color  Technol- 
ogy Department.  Rochester.  N.  Y. 
and  the  Society's  Editorial  Vice- 
President,  Herbert  E.  Farmer  of 
the  University  of  Southern  Cali- 
fornia. 

Associate  Program  Chairman  is 
Lowell  Wcntworth.  also  of  Bay 
State  Film  Productions.  Rodger  J. 
Ross  of  the  Canadian  Broadcasting 
Corp..  Toronto,  is  Associate  Chair- 
man for  papers  from  abroad. 
List  Topics  and  Tlieir  Leaders 

Topics  and  Topic  Chairmen  for 
scientific  and  engineering  papers  to 
be  presented  at  the  semi-annual 
convention  are; 

Photography  in  Medicine.  Mr. 
Wentworth;  Smm  and  Small-For- 
mat Film.  William  D.  Hedden, 
Calvin  Productions.  Kansas  City, 
Mo.;  Instrumentation  and  High- 
Speed  Photography.  Charles  W. 
Wyckoff.  Edgerton.  Germehausen 
&'Grier,  Boston;  Laboratory  Prac- 
tices, John  J.  Kowalak,  Movielab, 
Inc.,  New  York  City;  Motion  Pic- 
tures, Television  and  Education, 
Hartford  W.  Gunn  Jr..  WGBH- 
FM  and  TV.  Cambridge.  Mass. 
Otlier  Subjects  and  Chairmen 

Other  topics  and  their  chairmen 
are;  Sound  Recording.  Robert  C. 
Lovick.  Eastman  Kodak;  Space 
Technology.  Edward  Palmer,  New 
England  Telephone  &  Telegraph 
Co..  Boston;  Television  Engineer- 
mg  Developments.  Willard  H. 
Hauser.  WBZ-TV.  Boston;  and 
Short  Film  Subjects.  John  C.  Ma-^ 
I  hon.  Jr..  New  York  University,^ 
I  New  York  City. 

Reid  H.  Ray.  president  of  Rcid 
H.  Ray  Film  industries.  St.  Paul, 
is  president  of  the  Society.         U' 

S.MPTE  in  New  Quarters  at 
Nine  East  41st  in  New  York 

The  Society  of  Motion  Picture 
Lind  Television  Engineers  Head- 
quarters has  moved  to  a  newly 
remodeled  building  at  9  East  41st 
Street.   New   York. 

Floor  space  will  be  more  than 
doubled  in  the  new  offices,  which 
will  feature  a  new  test  film  pro- 
jection and  editing  room,  as  well 
as  a  new  conference  room.  ff 
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"  In  recognition 
of  outstanding  Aniflex  success 
in  the  U.S.A." 
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ARRIFLEX  161 


ifiiries  in  1  oronto,  C;ilg;iry  ;ind  \  ancouver.  In 
Rhodesia.  Africa.  Shell  invites  users  to  apply 
or  membership  in  the  Shell  Film  Library;  a 
.iniilar  scheme  in  Turkey  trebled  the  company's 
listribution  in  one  year.  Altogether  Shell  films 


Mr.  Haigh's  comments  were  addressed  to  a  ccmventinn 
f  European  a-v  specialists  meeting  in  London. 
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was  designed  to  assist  "the  dispatch 
country  to  country  of  visual  and  auditory  ma- 
terials serving  the  interest  of  education,  science 
and  culture."  If  the  main  purpose  of  a  motion 
picture  is  to  "instruct  or  inform,  or  to  promote 
the  spread  of  knowledge  and  international  un- 

(CONTINLED   ON    THE    FOLLOWING    PAGE) 
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DA-LrrE  Screen  Co.,  Inc.,  W.\rs.\w,  Ind. 


rx^-L.iTE: 


Peilection  In  Projection  Since  1909 
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ARRIFLEX^     at>vork.-.  From  missiles  to  microbes  * 


ARRIFLEX  choice  of  "shoestring  movie-makers" 


A  R  R  I  F  L  E  X    goes  hunting 
with  tlie  Missouri  A  Conservation  Commission 


ARRIFLEX  covers  every  angle  in  upside-dov«n  film!         'XT^, 


. ..  ARRIFLEX  .- 
special  assignment 

at 
Western  Electric 


..    ARRIFLEX     IJ-SrHS 
scores  in  every  game   '^S^l™      C 
at  Brigham  Young  U,      "Zrs^      ^ 


A  TRIBUTE  TO  ARRIFLEX  USERS  —  On  tlie  occasion 
of  Arrlflex's  10th  Anniversary,  we  are  publishing  this  brochure  in  tribute  to  the  many 
friends  of  Arriflex  whose  cinematographic  skills  and  resourcefulness  have  utilized 
to  the  fullest  Arrlflex's  exclusive  features- thereby  establishing  its  reputation  for 
almost  limitless  capability. 


ARRIFLEX  MOTION  PICTURE  CAMERAS  ARE  THE  DOMI- 
NANT CHOICE  OF  CINEMATOGRAPHERS  ALL  OVER  THE 
WORLD.  LIGHTWEIGHT,  RUGGED,  SPECTACULARLY  VER- 
SATILE, ARRIFLEX  CAMERAS  ARE  UNIQUELY  SUITED  TO 


A  RANGE  OF  APPLICATIONS  VIRTUALLY  WITHOUT  LIMIT. 
THESE  ILLUSTRATIONS  DEMONSTRATE  JUST  A  FEW. 
ARRIFLEX  CAN  HELP  SOLVE  YOUR  FILMING  PROBLEMS 
WITH    EQUAL   FACILITY   AND   ECONOMY. 


ARRIFLEX' goes  underseas  ~;:r..ur.» 

hr  in  pioneer  recording  of  -""i"?:?!; 
POLARIS  missile  launching  ZZ^-T.'Z. 


ARRIFLEX  achieves  macrocinematographic 
objective  for  Moody  Institute  of  Science 


r~     ARRIFLEX    ■; 

ii'H^*'     tracks  satellites     J 
■•'7-   for  Bell  Laboratories  ' 


ARRIFLEX  monilois  crystal  growth  stuilies  lor  U.S.  Amy  [ngmeeis 


"tliJMu  Philips  Image  Intensifler  z 


ARRIFLEX        ^^ 

'"  VmI!.''  *  fecords  history  m  iilming  "^J^X 
5r^.°is3r  "fRIENDSHIP  7's"  ™~Hr] 
S«lT;;»"SXr'  orbilal  flight 


*NOTE  TO  ARRIFLE' 


hese  case  histories  are  from  a  current  "Arriflex  at  work"  ad  series  appearing  in  selected  industry  publications.  If  you  have 
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1963  marks  the  10th  Anniversary  of  the  Arriflex  16. 
During  this  decade,  it  has  become  a  dynamic  historian 
of  Man's  most  ambitious  ventures  — 

"from  missiles  to   microbes." 

There  is  no  greater  tribute  to  a  product  than  to  say 
it  has  kept  ahead  of  the  demands  made  upon  it  by  a  sophis- 
ticated technology.   In  this  respect.  Arritlex  has  proven 
itself  an  indispensable  cinematographic  tool  in  such  di- 
verse fields  as  Science.  Industry.  Education,  Government, 
Medicine,  Research,  News,  Sports  and  Entertainment. 

In  expressing  our  gratitude  to  the  cinematographers 
who  have  accomplished  so  much  with  Arriflex,  we  pledge 
that  our  progressive  program  of  research  and  development 

will  maintain  Arriflex's  unique  status 
as  "the  most  versatile,  most  dependable,  money-saving 
professional  motion  picture  camera." 


The  coincidence  of  Pholokma  '63  and  the  lOth  Anniversary  of  Ihe  introducdon 
of  Arriflex  16  Professional  Motion  Picture  Cameras  into  the  United  Stales  was 
highlighted  by  the  presentation  of  a  congratulatory  silver  cup  to  Mr,  Paul 
Kiingenstem  |R1.  president  ol  the  Ainflen  Corporation  of  America,  by  Dr 
Robert  Richler  (L),  president  ol  Arnold  &  Richler  Ench  Kaestner.  chief  de- 
Sign  engineer  of  Arnold  8.  Richler,  shares  in  the  happy  event 


ARRIFLEX! 

. . .  always  in  the  best  company 


what  do  these  leading  firms  have  in 

common?  They  oil  have  "irt-plont"  film 

departments . . .  they  all  own 

Arriflex  cameras. 
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of  outstanding  Arriflex  success 
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From  the  microscope  to  ttie  missile  range... from  spot  locations 
to  sound  stages. ..  Arriflex  professional  motion  picture  cameras 
are  the  dominant  choice  of  filmmakers  m  science,  industry,  and 
entertainment.  They're  lightweight,  rugged,  tremendously  versa- 
tile —  uniquely  suited  to  a  range  of  applications  virtually  without 
limits.  Here  are  some  of  the  features  that  give  Arriflex  cameras 
their  remarkable  capabilities: 

•  MIRROR-SHUTTER  REFLEX  VIEWFINDER  •  REGISTRATION- 
PIN  FILM  MOVEMENT  •  2r-DIVERGENCE  3-LENS  TURRET  • 
CONTOUR  HAND  GRIP  •  FRAMES-PER-SECOND  TACHOMETER 

•  COMPLETE  ACCESSORY  SYSTEM  ,  .  .  lenses,  standard  and 
special-purpose  electric  drives,  power  supplies,  time-lapse  equip- 
ment, film  magazines,  sound  blimps,  tripods. 
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ARRIFLEX! 

. . .  always  in  the  best  company 


what  do  these  leading  firms  have  in 

common?  They  all  have  "in-plant"  film 

departments . . .  they  all  own 

Arriflex  cameras. 
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From  the  microscope  to  ttie  missile  range ...  from  spot  locations 
to  sound  stages ...  Arriflex  professional  motion  picture  cameras 
are  the  dominant  ctiolce  of  filmmakers  In  science,  industry,  and 
entertainment.  They're  lightweight,  rugged,  tremendously  versa- 
tile -  uniquely  suited  to  a  range  of  applications  virtually  without 
limits.  Here  are  some  of  the  features  that  give  Arriflex  cameras 
their  remarkable  capabilities: 

.  MIRROR-SHUTTER  REFLEX  VIEWFINDER  •  REGISTRATION- 
PIN  FILM  MOVEMENT  •  2r-DIVERGENCE  3-LENS  TURRET  • 
CONTOUR  HAND  GRIP  •  FRAMES-PER-SECOND  TACHOMETER 
•  COMPLETE  ACCESSORY  SYSTEM  .  .  .  lenses,  standard  and 
special-purpose  electric  drives,  power  supplies,  time-lapse  equip- 
ment, film  magazines,  sound  blimps,  tripods. 


WRITE   FOR   NEW  CATALOG. 
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CORPORATION 
O  F       AMERICA 


257  PARK  AVENUE  SOUTH,  NEW  YORK  10,  N.  Y. 


remodeled  building  at  9  East  41st 
Street.   New  York. 

Floor  space  will  be  more  than 
doubled  in  the  new  offices,  which 
will  feature  a  new  test  film  pro- 
jection and  editing  room,  as  well 
as  a  new  conference  room.  IS" 
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SCREEN    INTERNATIONAL 
films  across  ttie  frontiers 

by  Robinson  P.  Rigg,  European  Editor  of  Business  Screen 


■Miiili  lip-servke  has  been  puUl  to  the 
purl  H-liuh  the  aiidio-visucil  media,  es- 
pecially the  cinema,  can  play  in  joslering 
culliiral  exchanses  between  the  nations. 
When  one  turns,  however,  to  how  the  ex- 
ceptional powers  of  the  film  medium  can 
be  applied  to  the  betterment  of  interna- 
tional understanding,  many  pr<Mems  still 
arise." 

— Anthony  Haigh.  Chairman  of  the 
Administralive  Board  of  the 
Culiural  I-und  of  the  Council  of  Europe* 

rllF  BIG  QUESTION  for  a-v  executives 
in  many  progressive  companies  these  days 
is  "How  can  I  get  really  effective  distribu- 
on  of  i>ur  films  in  overseas  territories?"  Con- 
.■rsely,  B  S  readers  ask.  "How  can  we  see 
lonsorcd  films  from  other  countries?" 

If  there  is  a  direct  sates  motive  for  showing 
Ims,  there  is  no  problem.  Commercial  non- 
leatrical  film  libraries  exist  in  many  countries 
-  many  of  ihem  members  of  Inforfilm.  a  glo- 
al  distributors'  association  with  a  head  office 
1  Brussels.  Belgium.  General  Secretary  Jan 
iotermans  tells  me  that  international  audiences 
ir  sponsored  films  increased  by  259f  last  year 
nd  that  Australia.  New  Zealand  and  Japan 
ave  recently  joined  the  Inforfilm  family.  (The 
I.  S.  member  is  Modern  I'alking  Picture  Serv- 
:e.  Inc.) 

\    .SiTvici'    Founded    on    Ilinh    .Standards 

.All  members  guarantee  high  standards  of 
5rvice.  wide  user  coverage,  accurate  audiences 
tatislics.  publicity,  film  care  and  inspection, 
"hey  make  a  moderate  service  charge  for  each 
ooking.  varying  from  country  to  country.  In 
eneral.  the  European  rates  are  somewhat  low- 
r  than  in  the  U.  S.  A.  or  Canada. 

Or,  overseas  agents  and  associated  com- 
•anics  in  foreign  locations  can  make  their  own 
rrangements  to  ensure  that  customers  and  the 
lublic  sec  the  films.  The  Royal  Dutch  Shell 
iroup  of  companies  is  spread  throughout  the 
.orld  and  they  distribute  their  films  by  direct 
ontacl.  Shell  Oil.  in  the  U.  S.  A.,  lodges  prints 
in  permanent  loan  with  many  school  a-v  de- 
lartments.  libraries  and  other  outside  agencies 
tho  carry  out  further  distribution.  Getting  sta- 
istics  from  such  sources  does  remain  a  con- 
tant  problem  but  Shell  also  promotes  its 
ibrary  direct  to  projector  owners  through  cata- 
og  mailings  and  news  releases  from  its  New 
fork  headquarters. 

Shell  Libraries  in  Canada  and   .\frica 

Shell  Oil  of  Canada  operates  its  own  li- 
)raries  in  Toronto,  Calgary  and  Vancouver.  In 
Uiodesia.  ."Xfrica.  Shell  invites  users  to  apply 
or  membership  in  the  Shell  Film  Library;  a 
imilar  scheme  in  Turkey  trebled  the  company's 
listribution  in  one  year.  Altogether  Shell  films 


Mr.  Haigh's  comments  were  addre.ssed  to  a  convention 
f  European  a-v  specialist.s  meeting  in  Lontion. 


are  seen  by  annual  global  non-theatrical  audi- 
ence of  70  million. 

The  big  problem  for  sponsors  arises  when 
films  have  a  high  subject  value  and  are  widely 
demanded  in  those  foreign  countries  in  which 
the  sponsor  has  little  or  no  commercial  interest 
and  cannot  justify  a  free  loan  operation. 

Two  other  main  outlets  for  distribution  are 
worthy  of  note.  Films  of  special  merit  may  be 
distributed  on  rental  terms  through  a  govern- 
ment or  commercial  non-theatrical  film  library 
or  they  may  be  served  up  as  "entertainment" 
or  "public  service"  fare  in  cinema  theaters  or 
via  television. 

Training,  Technical  Films  in  Demand 

Rental  potentials  exist  for  management  and 
staff  training  films,  or  they  may  be  offered  for 
outright  print  sale;  Inforfilm  members  handle 
some  of  the  best  of  these.  Technical  and  other 
films  showing  new  processes,  research  and 
techniques,  find  their  way  into  official  and 
semi-official  government  libraries  such  as  the 
O.  E.  C.  D.  film  distribution  system. 

Prestige  films,  documentaries,  art  films  and 
general  interest  "shorts"  move  through  both 
commercial  and  government  libraries  and  the 
best  of  these  will  be  handled  by  theatrical  and 
television  specialists  for  all  types  of  cinema 
houses,  including  the  news  and  art  theaters. 
or  on  regular  feature  programs.  These  last 
up  to  three  hours  in  most  European  countries 
and  there  is  a  shortage  of  second-feature  films. 
One  U.  S.  film  which  will  play  British  houses 
this  fall  is  The  Ballad  of  Soup  dii  Jour,  pro- 
duced by  The  Jam  Handy  Organization  for 
Campbell  Soup. 

Films  shown  abroad  are  subjected  to  cus- 
toms duty  and,  in  many  cases,  to  censorship 
and  to  import  control,  even  for  non-theatrical 
distribution.  In  France,  for  example,  the  defi- 
nition "non-commercial"  is  still  subject  to  legal 
argument  —  just  to  complicate  things.  B  S  ar- 
ranges a  showing  of  prize-winning  internation- 
al industrial  films  in  Britain  each  year  and 
many  times  this  London  office  has  felt  that 
sponsored  films  were  regarded  by  civil  authori- 
ties as  being  only  one  step  removed  from  nar- 
cotics in  the  list  of  undesirable  imports. 
Governments  Reeognize  the  Problems 

Fortunately  the  world's  governments  are 
recognizing  the  difficulties  in  moving  cultural 
and  educational  films  from  one  country  to 
another  and  a  number  of  international  agree- 
ments have  been  reached  through  UNESCO. 
These  two  agreements  will  be  of  greatest  inter- 
est to  sponsors: 

1.  The  Beirut  Agreement  of  1954.  which 
was  designed  to  assist  "the  dispatch  from 
country  to  country  of  visual  and  auditory  ma- 
terials serving  the  interest  of  education,  science 
and  culture."  If  the  main  purpose  of  a  motion 
picture  is  to  "instruct  or  inform,  or  to  promote 
the  spread  of  knowledge  and  international  un- 

(CONTINUED   0.\    THE    FOLLOWING    PAGE) 


Perfect  Circle  Corp. 
enjovs  the 


BIG  DIFFERENCE 


because  they  chose 

DA-LITE     SCREENS 

PERFECT  CIRCLE  CORPORATION  chose  the 
convenience  of  an  electrically  operated 
Da-Lite  Jr.  Electro!®  screen  for  its  much- 
used  conference  room  in  the  new  prize- 
winning  Rushville,  Ind.  plant. 

For  company  management  meetings  or 
training  sessions,  a  touch  of  a  switch  brings 
the  screen  down  automatically  into  position 
...  or  returns  it.  out  of  sight.  Local  com- 
munity groups,  which  also  use  this  room, 
appreciate  the  unusual  clarity  and  brilliance 
of  projected  pictures . . .  the  result  of  Da- 
Lite's  new  White  Magic  II  Chemi-Cote 
beaded  surface.  Da-Lite  electrically  oper- 
ated screens  are  available  in  a  wide  selection 
of  sizes  to  fit  your  needs . . .  can  be  installed 
on  wall  or  ceiling  or  recessed  in  ceiling. 
With  Da-Lite  you  get  the  Big  Difference 
in  quality — and  the  difference  costs  you 
nothing! 

Write  for  specifications,  prices  and  name 
of  nearest  Da-Lite  franchised  Audio-Visual 
Dealer. 
Dx-LrrE  Screen  Co.,  Inc.,  Wars.xw,  Ind. 


Pcdecliofi  In  Projection  Since  1909 
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HUNTING  FOR 

CUSTOMERS? 

.    .    .    Tell    'em    abouf    8mm 
Savings   and  Salesmanship! 


YOUR 

ACTIVE 

PARTNER 


VICAUDIO 

SELLS,  TRAINS,  TEACHES 

WITH  THE 

EXCITEMENT  OF 

FULL- COLOR 

8mm  SOUND  FILMS! 


This  is  the  new  VICAUDIO  COMPACT 
SOUND  8  CARRY  ALL  PROJECTOR... 
the  remarkable  lightweight  rear-screen 
projector  in  an  attache  case!  With 
VICAUDIO,  new  professional  quality 
8mm  sound  movies  open  a  new  dimen- 
sion in  audio-visual  communication. 
Magnetic  sound  with  its  flexibility... 
8mm  film  with  its  amazing  production 
savings... loop-loading  with  its  repeat- 
message  possibilities... all  combine  in 
the  VICAUDIO.  May  we  send  you  the  full 
story  on  8mm  sound  and  the  equipment 
which  brings  it  to  reality? 

vicoivi,  INC  <s:  t 

A  SUBSIDIARY  OF  ELGEET  OPTICAL  COMPANY 
309  CHILD  STREET.  ROCHESTER  6.  NEW  YORK 


SCREEN  INTERNATIONAL 

(CONTINUED  FROM  THE  PRECEDING  PAGEJ 

derstanding"  and  the  exporting  country  certi- 
fies that  it  is  of  an  "educational,  scientific  or 
cultural  character"  the  film  will  be  treated  by 
the  importing  country  as  though  it  was  of 
local  origin  and  can  be  imported  free  of  duty 
and  other  restrictions.  *  * 

2.  The  Florence  Agreement  of  1952  is  sim- 
ilar in  purpose  to  the  Beirut  Agreement,  but 
in  application  the  big  difference  is  that  no 
certification  by  the  exporting  country  is  re- 
quired. Instead,  the  goods  must  be  consigned 
to  an  institution  or  organization  approved  by 
the  importing  country. 

U.    S.    Signs   but   Congress    Must   Ratify 

The  United  States  has  signed  both  agree- 
ments but  has  not  yet  become  a  party  to 
them;  among  the  countries  which  are  parties 
to  botli  agreements  are  Denmark.  Greece,  Nor- 
way and  Pakistan.  Canada.  Salvador.  Iran  and 
Iraq  are  among  the  countries  which  have 
signed  the  Beirut  .Agreement  only  and  Britain. 
Germany.  Italy.  Netherlands.  Ghana  and  Ni- 
geria are  among  the  countries  which  are  par- 
ties to  the  Florence  Agreement  only. 

In  spite  of  the  agreements,  the  sponsor  who 
is  asked  for  a  film  for  preview  by  a  foreign 
user  will  quickly  find  out  that  these  Customs 
conventions  do  not  apply  to  temporary  imports 
and  that  both  the  importer  and  the  sponsor 
are  liable  for  duties  on  the  incoming  and  re- 
turning trips.  A  lecturer  or  a  company  repre- 
senative  visiting  a  foreign  country  will  find  it 
easier  to  get  his  bicycle  or  car  across  the 
frontier  than  the  motion  picture  he  wishes  to 
use. 

Countries  Ma\'  Take  Different  \'if\\s 

Assuming  that  the  film  is  acceptable  for  use 
in  the  importing  country,  it  can  be  imported 
duly  free  under  either  the  Beirut  or  Florence 
Agreements.  At  this  stage,  however,  the  spon- 
sor may  come  up  against  interpretation  of  the 
Agreements.  Under  the  Beirut  Agreement  the 
national  certifying  organization,  generally  the 
Ministry  of  Education  abroad,  may  take  too 
narrow  a  view  with  regard  to  the  film's  pur- 
pose and  refuse  to  certify  it  as  "educational" 
or  "cultural."  Under  the  Florence  Agreement. 
the  exporter  may  find  that  the  institutions 
approved  by  the  importing  country  are  quite 
unsuitable  to  distribute  his  film. 

Two  years  ago.  over  100  a-v  specialists  and 
government  officials  from  ]5  European  coun- 
tries and  nine  international  organizations  met 
in  London  to  examine  the  up-to-date  position 
with  regard  to  moving  films  across  frontiers. 
After  three  days  of  discussion,  it  was  agreed 
that  what  was  essential  to  the  improved  distri- 
bution of  films  was  that  each  country  should 
set  up  a  national  center  for  co-ordinating  in- 
formation on  sponsored  and  other  non-theatri- 
cal films  produced  within  its  territory  and 
should  issue  a  national  catalog  listing  the  na- 
ture   and   source   of   available   films.    Among 


many  other  recommendations,  a  mention  was 
made  of  the  role  of  the  International  Chamber 
of  Commerce  to  remove  barriers  to  the  free 
interchange  of  films  and  it  was  urged  that 
procedures  should  be  simplified  without  delay. 

For  example,  it  was  felt  that  films  for  pre- 
view or  on  temporary  importation  should  be 
covered  by  a  "carret  de  passage"  similar  to 
that  used  for  automobiles. 

The  first  big  step  in  that  "national  catalog" 
phase  has  been  taken  in  Britain.  This  Spring, 
the  British  National  Film  Catalogue  Limited, 
a  non-profit  organization,  was  formed  under 
the  presidency  of  Charles  Dand,  formerly  of 
the  British  Information  Services  in  New  York. 
Editor  Bernard  Chibnali  is  responsible  for  the 
first  regular  comprehensive  service  of  pub- 
lished film  information  for  an  entire  country. 
The  British  National  Catalogue  will  publish 
six  times  a  year,  followed  by  a  cumulative  an- 
nual volume.  It  is  available  to  overseas  sub- 
scribers for  $17  a  year,  contains  details  of 
films  produced  in  Britain  ( producers,  techni- 
cians, sponsors  and  brief  synopses  of  content) 
all  classified  according  to  the  Universal  Deci- 
mal System. 

Several  other  European  countries  are  in  ac- 
tive preparation  of  similar  national  volumes. 
It  may  soon  be  possible  for  a  film  sponsor  to 
know  that  his.  film  will  be  listed  in  many  coun- 
tries. The  next  stage  is  the  assurance  that  his 
film  is  availalile  in  those  lands. 

It  Helps  to  Understand  the  Customs 

At  present,  the  distribution  of  sponsored 
films  in  lands  abroad  requires  skill  and  pa- 
tience coupled  with  real  understanding  of  the 
customs  and  national  character  of  each  land 
involved.  Audio-visuals  are  still  a  compara- 
tively new  means  of  communication  between 
peoples  (who  are  still  having  problems  with 
Gutenberg's  invention)  but,  like  the  printed 
word,  they  may  soon  span  boundaries  and 
prejudices  to  bring  the  greater  understanding 
of  techniques,  skills  and  ideas  which  is  inher- 
ent to  sight  sound  media.  With  a  little  more 
action  in  those  lands  which  have  not  yet  at- 
tained official  ratification  of  the  Beirut  Agree- 
ment and  a  lot  more  push  from  all  of  us  inter- 
ested in  achieving  international  film  usage,  the 
usual  "thousand  years"  required  for  historic 
change  may  be  shortened  considerably. 

Subsequent  pieces  in  this  first  of  a  series  on 
"Films  Across  the  Frontiers"  will  include  de- 
tailed information  on  the  distribution  opportu- 
nities in  Britain,  Germany,  France,  Nether- 
lands, and  Scandinavia  now  being  compiled 
with  the  invaluable  help  of  our  correspondents 
in  those   areas.  Q' 


'"'  U.  S.  readers  .are  reminded  of  the  excellent  definitive 
article  on  the  work  of  Attestation  and  Review  Staff,  U.  S. 
Information  .\gency,  written  by  its  Cfiief,  Wilbert  H. 
Pearson.  This  appeared  in  onr  Number  Three,  Volnme 
23,  1962  issue.  This  .\gency  certifies  U.S.  films  intended 
for  shipment  abroad. 


-\B:  B/S  readers  may  address  Jan  Bolermans  at  Inforfilm, 
147  Avenue  de  l'Hipi>odrome,  Bnissels  5,  Belgium  or 
write  the  U.  S.  member.  Modern  Talking  Picture  Service, 
Inc.,  3  East  54th  St.,  .New  York  22,  .N.  Y. 


-\'B:    The  British  National  Film  Catalogue  Ltd.  is  at  55a 
Welbeck  Street.   L.mdnn  W.    1. 
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FOR 

ANYTHING  ON   FILM 
ANYWHERE  ON  EARTH 
ANY  TIME... 


20TH  CENTURY  FOX  MOVIETONE 


INTERNATIONAL      HEADQUARTERS 

460W.54THST.      •      NEWYORK     19,N.Y.      .      CO.   5-7200 


PRODUCERS   OF   ALL  TYPES   OF  FILMS 


•  TV  NEWS  CLIPS 

•  EDUCATIONAL 

•  SALES  AND  TRAINING 

•  INDUSTRIAL 

•  TV  SPOTS 


ASK  ABOUT  OUR  NEW  SPECIAL  SERVICES  AND  CREATIVE  STAFF 
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TEXAS  musniAL 

FILM  COMMHY 


2528  NORTH  BLVD. 

JA  94377 

HOUSTON 


48 

HOURS 

Camera  to 
Color  Print 

Let  us  process  your 

Ektachrome  camera 

film,  assemble  it, 

make  a 

COLOR  (1H) 

B&W  (60 

print  with  printed  edge 

numbers,  then  ship  to  you 

within  48  hours  after 

receipt  of  your  original. 

Write  for 

complete   laboratory 

price  list. 


NEW  YORK  WORLD'S  FAIR  REPORT 

Film  Preview  of  Fair  Irdiii  llie  Aiinrican  Gas  Association 

THE  First  Exhibitor  at  the 
New  York  World's  Fair  1964- 
1965  to  contract  for  space  and  to 
break  ground  at  the  Fair  site  was 
the  American  Gas  Association, 
whose  exhibit.  Festival  of  Gas,  is 
planned  to  be.  primarily,  a  place 
of  fun  and  entertainment  for 
young  and  old.  In  a  splendid 
building  designed  by  Walter  Dor- 
win  Teague  Associates  visitors 
will  be  regaled  with  demonstra- 
tions of  the  handsome  kitchens  of 
tomorrow,  watch  world-famous 
chefs  do  their  stuff,  and  visit  a 
theatre  to  see  a  three-screen  pup- 
pet show  on  film. 

All  this  is  told  in  a  new  film 
just  put  out  by  the  AGA  called 
Come  to  the  Fair.  Thirteen  min- 
utes in  length,  and  featuring  Jinx 
Falkenburg  as  hostess-narrator, 
the  picture  shows  through  art, 
models  and  live  photography  what 
the  Fair  —  and  the  city,  too  — 
will  be  like  next  year. 

Production  b>'  Owen  Murphy 

Come  to  the  Fiiir.  which  will  be 
distributed  through  members  of 
the  American  Gas  Association, 
was  produced  by  Owen  Murphy 
Productions,  which  is  currently 
busily  engaged  in  doing  the  revo- 
lutionary three-screen  puppet  film 
which  will  be  featured  in  the  ex- 
hibit. Tom  Tichenor  is  the  design- 
er of  the  puppets  and  Marc  Siegel 
is  the  wTiter  of  the  film. 

Action  in  the  15-minute  puppet 
film  will  be  unusual  in  that  it  will 
take  place  on  one,  two.  or  three 
of  the  five-foot  screens,  which 
will  not  be  butted  together  but 
mounted  separately.  Thus,  tanta- 
lizingly,  some  of  the  action  will 
take  place  between  the  screens. 

Originally  planned  with  chil- 
dren in  mind,  tests  have  shown 
that  adults  are  so  enchanted  with 
the  puppets  that  it  will  be  impos- 
sible to  keep  them  out  of  the 
small  intimate  theatre  that  will 
house  the  presentation. 

Owen  Murphy  Productions  is 
also  doing  an  exciting  visual  pres- 
entation for  the  Telephone  Com- 
pany pavilion,  which  we  hope  to 
tell  you  about  in  our  next  issue. 

"W  orld  Children"  Pepsi  Theme 

Pepsi  Cola  Company  has  signed 
an  agreement  with  Walt  Disney 
Productions  and  UNICEF  to  pre- 
sent an  attraction  designed  by 
Disney  which  will  probably  be 
some  sort  of  ride,  or  rides.  The 
exhibit  will  not  only  advertise 
Pepsi  but  will  contribute  substan- 
;;:'.!ly    to    the    objectives    of    the 


United  States  Committee  for  UNI- 
CEF and  the  United  Nations  Chil- 
dren's Fund  to  promote  the  health 
and  happiness  of  children  through- 
out the  world.  Further  details  of 
the  exhibit  will  be  announced 
when  Disney's  plans  are  more 
complete. 

Disney  is  also  creating  a  "Prog- 
ressland"  for  General  Electric 
Company,  which  will  include  an 
auditorium  in  which  the  seated 
audience  will  be  moved  from  one 
to  another  of  six  stages  where  life- 
size,  life-like  talking  figures  will 
perform.  The  first  demonstration 
of  nuclear  fusion  ever  presented 
for  the  general  public  will  be  one 
of  the  main  attractions  of  the  ex- 
hibit. 

U.  S.  to  Have  Cinerama  Show 
The  United  States  Government 
will  present  a  combination  film 
and  three-dimensional  exhibit  de- 
signed and  operated  by  the  Cin- 
erama Camera  Corporation. 

According  to  Commerce  De- 
partment Under  Secretary  Frank- 
lin D.  Roosevelt,  Jr.,  the  exhibit 
will  cost  two  million  dollars  and 
will  depict  the  "pioneer  spirit  of 
America  in  the  past,  present  and 
future." 

The  Cinerama  exhibit  will  be 
installed  on  the  second  floor  of 
the  U.S.  Pavilion.  Three  thousand 
visitors  per  hour  will  be  able  to 
see  the  exhibit  from  a  specially 
designed  vehicle  which  will  carry 
them  on  the  "ride". 

Guy  Hearon.  of  Cinerama  Cam- 
era Corporation,  a  subsidiary  of 
Cinerama,  Inc.,  is  working  out  de- 
tails with  Norman  K.  Winston  of 
the  United  States  Commission  for 
the  Fair. 

A  "People  Wall"  seating  400 
and  rising  53  feet  into  an  elevated 
theatre  by  means  of  a  hydraulic 
mechanism  will  be  the  featured 
attraction  of  the  IBM  exhibit  at 
the  Fair.  Puppet-like  devices  ex- 
plaining such  subjects  as  com- 
puter logic,  data  processing  sys- 
tems and  probability  curves  were 
among  the  plans  disclosed  for  its 
(concluded  on    p.age   thirty) 
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Script  . .. 

A  good  way  lo  <U  t  ulc 
ahoiil  script  isrittis 
is  to  look  at  iiUus 
they  have  written 
ivhith  ihcy  consider 
their  hest.  Then  .  .  . 
phone  the  prodiiccrs 
an<I  clients  Tor  whom 
thev  wrote  iheni  an<l 
ask  the  fihns'  records. 
For  an\  who  may  be 
consldeiini;  us  as  their 
script  ^vrilcis.  here 
is  .1  h't  ivhith  .  .  . 

Puts  Our 

Best  Footage 

Forward 

"T(  II  I)a\s  Per  Man" 

r.eniTal  Motors 

liuhistrial  Motion 

Pictures,  Inc. 


"Jackson's  Tree"  ^^ 

Cenenl  \fills 
Niles 

«         *         • 

■■Turning  Points" 
Dale  Carnegie,  Inc. 
Cinecraft-Cont.  wBk 

"The  Uuvers" 

Westclox 

f;cneral  Pictures 

•  •         • 

"Proof niaik;  C  levite"         __ 
AcuU'iiu-McLarty  ^^ 

"A  Sure  Thing" 
W'esiingliouse 
Wilding,  Inc. 

'Siand-in  [or  Dan"  ,;g^ 

Mode-Art  "9 

"Lesson  from  Harvard" 
Alcoa 

#  *         • 

"Explore  Kentucky" 

Kentucky  ^M 

"The  Big  Step" 
Standard  Oil/Ohio 

*  •         • 

"Suddenh" 
Uohbie  Brooks,  Inc. 

•  *         •  [     ). 
Sciif'ts  for 

motion   pictures 

sales  meetings 

television 

iMConPOHMTca 

VllU  W.  Third  St. 

TOuer  1-1577 
(:le^  eland,  Ohio 
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Willhiiii  I).  Ellis 

I'llMlUllt 

—  Since  1952  — 
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IF  M)U  CANT  GET  IT  TliilOLGH  THE  DOOR 


try  piilliriii  sonw  of  your  hiu  sales  problems  into  this  compart  film  cartridge. 

Tliis  ■•M;i^i-<artii(l;j;("'  .-iia|is  ri;;lit  iiitii  tin-  Ti  rlinirolor 
liistuiit  Movii-  Projoclor.  It  will  >\\<>\\  your  liit;f;<'*l  saiii|ili-  or 
most  coinplcx  salis  ?toiy.  No  lii^;;(r  tlian  your  telephone-.  Imt 
casii-r  to  operate.  Ju>t  plii^  it  in  — no  set  up  recpiired.  W  itli  tlie 
Toelinieolor  Maj;i-eartri(l^e  there's  no  threailin^  or  reuindin^ 
of  film,  it's  always  ready  lor  the  next  show  -  instanth  .  Models 
prired  from  809.50. 


THIS  AD  IS  THE  SECOND  BEST  WAY  TO  SHOW  YOU 
THE  TECHNICOLOR  INSTANT  MOVIE  PROJECTOR. 


OF   COURSE   THE    BEST   WAY   IS   WITH   AN    INSTANT 
DEMONSTRATION.    JUST   SEND   THIS   COUPON    TO: 


"Technicolor 


I). pi.  W  !  •  l:;'.  S.  ll.,ll>u.M..I  \\;i\  •  Uuilidtik.  Calit. 
I  ixiulcl  iiki-  (lelai^  nn  all  in.xl.-l-  ..I  lli.-  T.'.  Iini,  ..lor 
Iii>tant  Movie  Projcitor. 


Name 

{;o^^^^.^■Y 

\lllutESS 


-Title- 


ON  TECHNICOLOR    IS   A   REGISTERED  TRADEMAR 


TECHNICOLOR    WILL    MAKE    YOUR    8    MM    PRINTS,    TOO! 

Show  your  product  at  its  best  in  "color  by  Technicolor."  Technicolor  prints  now  avail- 
able in  8,   16,  35  and  70  MM. 


UMBER  4  •  VOLUME  24  •  1963 
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EXHrerT-ENTERTAIN  and  SELL! 

with  more  success 

Designed  primarily  for  exhibits  and  display 
applications  the  Model  -440  can  also  be 
used  in  chart  and  conference  rooms  witli 
Mt.stai'.iliiijj  results. 


Give  your  messaj^rs  Mi<ir._-  liclievability 
with  realism,  and  the  response  by  viewers 
■will  be  better  and  more  resultfuh  Any  of 
10  SELECTROSLIDE  models  with  16,  48 
or  96  slide  capacity  may  be  used  in  the 
cabinet.  Screen:  16"  x  24"  is  mounted  in  a 
removable  frame.  Complete  unit  folds  down 
to  28^3"  -x  10"  X  56"  for  easy  shipment. 
Sound  may  be  added  with  continuous 
synchronizing  tape  to  provide  audio  as  well 
as  visual  attraction. 

Consult  with  us  on  any  audio-visual  slide 
applications,  we  are  always  glad  to  assist 
and  from  a  backgi-ound  of  more  than 
thirty-nine  years  of  experience  we  know 
we  can  be  helpful. 


■JL'Ill   H.-vrrl 
Established  1 


y  Hh(i.,  Los  Angeles  .57,  Calif. 
92i 


Dunkirk  9-1288 


FALL  BUSINESS  PREVIEW  IN  OLR  NEXT  ISSUE! 
*  Trends  in  sponsored  film  production  will  be  t'e;itured  in 
the  first  fall  issue  of  your  Business  Screen,  publishing  in 
Mid-August.  We"ll  also  present  sprightly  new  reviews  of  avail- 
able films  for  sales  and  industrial  training  use  plus  the  latest 
in  preview  theaters  and  a-v  equipment  for  both  production  and 
projection.  You  can"t  afford  to  miss  this  important  fall  preview! 


WORLD'S  FAIR 

(continued  from  page  28) 
pavilion  by  International  Business 
Machine  Corporation. 

The  pavilion  has  been  designed 
by  Charles  Eames  and  Eero  Saar- 
inen  and  Associates.  It  will  be 
used  by  IBM  to  tell  visitors  the 
story  of  modern  information  han- 
dling techniques. 

Continental  Insurance  Compa- 
nies' exhibit  will  provide  the  set- 
ting for  recreation  of  the  events 
attending  the  birth  of  our  nation. 
It  will  present  great  moments  in 
the  American  Revolution  through 
the  use  of  advanced  graphic  tech- 
niques, including  outdoor,  daylight 
slide  projection. 

Other  recent  audio-visual  plans 
announced  by  Fair  exhibitors  are 
a  theatre  to  be  included  in  the 
Spanish  Government  pavilion,  and 
a  complete  recording  studio  to  be 
part  of  the  State  of  Louisiana 
building. 

Closed-Circuit  TV  Network  at 
American  Dental  Convention 

1^  A  closed-circuit  television  net- 
work, bringing  news,  interviews, 
top-level  discussions  and  films  to 
all  hotel  and  motel  rooms  in  At- 
lantic City  will  serve  the  American 
Dental  Association  at  its  104th 
annual  convention  in  that  city  on 
October  14-17.  The  "ADA  TV 
Network"  will  be  sponsored  by  the 
Colgate-Palmolive  Company  and 
Wyeth  Laboratories. 

Program  times  are  being  ar- 
ranged so  as  not  to  conflict  with 
any  segments  of  the  regular  scienti- 


fic, social  and  business  events.  Th 
ADA-TV  Network  was  originate 
at  the  1962  session  in  Mian- 
Beach.  A  survey  was  conducted  t 
determine  its  effectiveness.  7591 
of  those  responding  had  watchei 
some  part  of  the  programing  am 
97%  of  those  viewing  expressei 
the  desire  to  have  the  telecast  re 
peated  at  future  .ADA  sessions.  Q 

Jack  Bernard.  Itoard  Chairman 
ol  Hapiil  Film  Toliniqiies,  Dies 

<■  A  pioneer  in  the  field  of  fjlin 
restoration  and  rejuvenation,  Jack 
Bernard,  chairman  of  the  board 
and  president  of  Rapid  Film  Tech- 
nique. Inc.,  died  at  his  home  in 
Scarsdale,  New  York  on  June  6th. 
He  was  59. 

Known  in  the  industry  he  served 
since  1940  as  "The  Film  Doctor," 
Mr.  Bernard  opened  his  tirst  lab- 
oratory at  21  West  6th  Street  in 
New  York  City.  In  1954,  Rapid 
became  a  public  corporation  and 


The  late  Jack  Bernard 

the  laboratory  was  moved  to  its 
greatly-expanded  quarters  in  Long 
Island  City.  A  subsidiary  for  tele- 
vision tilm  shipment  was  also  ini-  ■ 
tiated  from  the  new  plant  and,  in 
1960.  the  company  introduced  its 
service  to  the  8mm  amateur  field, 
franchising  several  hundred  retail 
outlets  across  the  country. 

A  key  factor  in  lowering  film 
replacement  costs  and  improving 
screen  presentations,  the  processes 
developed  by  Jack  Bernard  have 
now  been  recognized  as  an  integral 
part  of  the  industry.  Rapid's  found- 
er was  active  in  all  professional 
and  trade  groups  of  the  industry 
and  in  such  groups  as  the  National 
Association  of  Credit  Manage- 
ment and  the  Motion  Picture 
Credit  Association. 

Rapid  Film  Technique,  Inc.  is 
now  under  the  active  direction  of 
Mr.  Bernard's  long-time  associate, 
Henry  Lloyd,  its  secretary-treas- 
urer, and  his  son,  Marvin,  execu- 
tive sales  director.  .Another  son. 
Lawrence,  international  editor  of 
Advertising  Age.  and  his  beloved 
wife,  Sylvia,  survive  this  widely- 
liked  friend  and  fellow  worker  in 
the  industry.  S" 
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THE    NEVIf      r^ci*!.---!  r^  J^ 


RUGGEDIZED-MOUNT  for  the  10  to  1  zoom  lens  by  Ets.  Pierre  Angcnieux.  Available  exclusively  from  Bach 
Auricon  Inc.  for  the  Auricon  Pro-600.  Model  CM-75.  the  Auricon  Pro-600  Special,  Model  CM-77,  and  the 
Auricon  SuDer.1200  Model  CM-74.  Also  available  soon  for  the  Auricon  Cine-Voice.  Model  CM-72.  viith 
custom-designed  Angenieux  finder.  THIS  amazingly  fast  f,  2.2  ANGENIEUX  AURICON  ZOOM  LENS  covers 
the  range  from  12mm  extreme  wide-angle,  up  to  a  5-inch  telephoto.  Finder  is  precision  custom-installed 
on  each  Auricon  Camera,  Once  installed,  the  finder  is  rugged  enough  to  use  as  an  auxiliary  handle 
viithout  disturbing  the  built-in  precision  of  the  Angenieux  Lens,  Also,  the  Auricon  Lens  Mount  is  equipped 
with  a  phasing  pm  which  is  precision  doweled  into  place,  eliminating  all  the  usual  problems  of  orienting 
the  lens  to  the  horizon. 


B      A      C 

ANGENIEUX    12:X:120 

ZOO 


H 

AURICON 
M 


Bacfi-Angenieux  12:X:120  Auricon  Zoom 
Lens  witti  Angenieux  Viewfinder, 
custom-fitted  and  mounted  including 
precision  macfiining  of  Camera  at 
Bacfi-Auricon  Hollywood  factory,  for  your 
new  or  existing  Auricon  Camera, 

For  Auricon  Pro-600,  Model  CM-75  or 
"Special"  Model  CM-77  cameras.  Catalog 
Number  K-7889 $965,00 

For  Auricon  Super-1200  Camera  Model 
CM-74,  Catalog  Number  K-7892  .  $1,048,00 


Write  today  for 
free  Technical  Fact 
Stieet  on  the  New 
Bach-Angenieux 
12:X;120  Auricon 
Zoom  Lens.  If  you 
don't  already  have 
your  free  copy 
of  the  74-page 
Auricon  catalog, 
ask    for   that   too. 


:b.a.c 


6910  Romaine  Street,  Hollywood  38,  California 
Hollywood  2-0931  . . ,  Area  Code  213 


^  GUARANTEE  S 

^1  All  Auricon  Equipment  is  sold  :^=^ 

^^  with  a  30-day  money-back  — -; 

:^ri  Guarantee  and  a  one-year  Service  — : 

— ;  Warranty.  You  must  be  satisfied!  — 


% 


A  U  R  I  C  O  N  .  .  .  t  he    Professional    Camera 

STANDARD  OF  THE   16MM  SOUND   INDUSTRY  SINCE   1931 


POmilStE  PDWEB         SOUKD  RECOIDEI 
SUPPIY  UHII  !-.6,iiooSu» 


Annoiinc  e  Winners  at  Tenth  "Dav  of  Visuals' 

Visual  Presentalioii  Awards  l<>  ^  ide  \  arielv  of  Media 


OUALITY-BILT 

Film  Shipping  Cases 

•  Best  quality  domestic  fibre 

•  Heavy  steel  corners  for 
added  protection 

•  Durable   1"  web  straps 

•  Large  address  card  holder 
with  positive  retainer  spring 

•  Sizes  from  400'  to  2000' 

OTHER    "QUALITY-BILT"    ITEMS: 

Salon  Print  Shipping  Cases 

Sound  Slidefilni  Shipping  Cases 
(for  Transcrip'ions  &  Filmstrips) 

2"  X  2"  Glass  Slide  Cases 

Filmstrip  Shipping  Cases  (hold  up 
to  6  strips  plus  scripts) 

Write  direct  to 
manufacturer  for  catalog 

WM.  SCHLESSLER 

361  W.  Superior  St.,  Chicago  10,  III. 


SPENCER  BOSTWICK 


PLANFfLM 

fine  film  Writing 

!  1647   WISCONSIN  AViNUS,  N.  W. 

!  WASHINGTON  7,  D.  C.  CO  5-4I6I 


'T'he  10th  Annual  Awards 
■*-  Banquet  of  the  National  Vis- 
ual Presentation  Association  was 
held  on  June  5th  in  the  Commo- 
dore Hotel  in  New  York,  in  con- 
junction with  the  Association's 
10th  "Day  of  Visuals." 

Specially  -  designed  ceramic 
plaques,  framed  in  hardwood, 
were  presented  to  representatives 
of  the  winning  motion  pictures. 
sound  filmstrips,  slide  programs 
and  non-projected  visuals. 

Chapter  Heads  Present  Prizes 

William  J.  Connelly,  of  Union 
Carbide  Plastics  Company,  Presi- 
dent of  the  National  Visual  Pre- 
sentation Association,  presided 
and  awards  were  presented  by  the 
presidents  of  NVPA's  two  area 
chapters:  William  A.  Klauber.  of 
Metropolitan  Life  Insurance  Com- 
pany. President  of  NVPA's  New 
York  Chapter,  and  Howard  Turn- 
er, of  DuKane  Corporation.  Presi- 
dent of  NVPA's  Midwest  Chapter. 

In  conjunction  with  the  Awards 
Banquet,  three  full  days  of  semi- 
nar programs  dealing  with  visual 
presentation  techniques  were  held 
from  June  4th  through  6th.  In 
addition,  an  Audio-Visual  Exposi- 
tion of  equipment  and  services 
rounded  out  the  program. 

Hear    Speakers    at    Seminars 

Speakers  in  the  seminars  in- 
cluded Leon  Kreger.  Wilding, 
Inc.;  Martin  Myers.  Charles  Bese- 
ler  Company;  Irving  Oshman, 
Vision  Associates;  John  Lord,  Du 
Kane  Corp.;  Joseph  T.  Holahan. 
Young  &  Rubicam;  Robert  Ran- 
dall, Western  Electric  Company; 
Norman  Lindquist.  Fred  Niles 
Communications  Centers;  and 
Peter  Yung.  Elektra  Studios. 

Here  are  the  titles  of  winning 
entries  in  each  of  the  awards' 
categories: 


MOTION     PICTURES 

General  Public  Ser\ice  Films 
1st   Prize 
Air    Force    on    Canvas,    U.    S.    Aii 
Force;  produced  by  Pelican  Films 
2nd  Prize 
Television    in    Education.    The    Bell 
S\stem;    ]in)duced    by    Parthenon 
Pic-tures. 

-Merit    Award 
Telstar,  Aniei  ican  Telephone  &  Tele- 
graph   Co..    produced    by    Audio 
Prorluctions. 

o  o  o 

Sponsored    Educational    Films 
1st  Prize 
Adventure  in  Color,  Pittsburgh  Plate 
Glass     Companx ;     produced     b\ 
Dsnaniie  Films. 

2nd  Prize 
St.    John's    College,    St.    John's    Col- 
lege,  proclncrd    b\    Fordel    Films. 

o  a  o 

Employee  Relations  Films 

1st  Prize 
Main  Street,  U.  S.  A.  Today,  Armco 
Steel  Conipan\.  produced  b\-  Dy- 
namic Films. 

2nd  Prize  (Ties) 
Inxitation  to  the  Future,  IBM  Corp- 
oration, produced  b\   Film  Enter- 
prizes. 

Potential    Unlimited,   U.    S.    Depart- 
ment of  .Agriculture  (also  produe- 
er). 

Emplojee   Training    Films 
Safe  Handling  of  Light  Ends,  Petro- 
leum   Chemicals    Div..    Du    Pont; 
produced  b\-  John  Sutherland  Prods. 

2nd  Prize 
Are  You   Sure?,   National   Board   of 
Fire   L'nderwriters;    produced    In 
Depicto   Films. 

.3rd  Prize 
We  Pl.in,  .Mobil  Oil  Company;  pro- 
duced b\-  Pan  Media  Company. 


Ted  Barash  I  left)  of  Bureau  of  Ad- 
vertisiuii.  .WPA.  receives  top  uuiirils 
for  sales  promotions  from  chairman 
William  Klauber. 

Sales  Training  Films 

1st  Prize 
Positive  .\ction  Sales,  produced  and 
distributed  b\'  Calvin  Productions. 
2nd  Prize 
Out    in    Front,    Frigidaire    Div.    of 
General      Motors;     produced     by 
Fred  A.  Niles  Communications  Cen- 
ters. 

.3rd  Prize 
Say    It    With    Service,    .Atlarjtic    & 
Pacific;    produced    b\'    Portafilnis. 

o  o  o 

Industrial    Sales    &    Promotion 
1st  Prize 
Eye  of  the  Beholder,  Bureau  of  Adv., 
Amer.     Newspaper    Publ.    Assn.; 
produced  by  Elektra  Studios. 

2nd  Prize 
Newspaper,  Bureau  of  .\dv.,  .\meri- 
•  can  Newspaper  Publ.  Assn.,  pro- 
duced b\-  Elektra  Studios. 

Merit  .\wards 
Say  It  Again,  International   Mineral 

6c    Chemical    Corporation. 
Envelope    Jive,    Karolton    Envelope 
Co.;  produced  b\'  Gold.sholl  .Asso- 
ciates. 

\\  estvaco  Inspiration  for  Packagers, 
West  Nir^inia  Pulp  &  Paper  Co.; 
pioduced   b\-   PGL   Productions. 

Consumer  Sales  &  Promotion 

1st  Prize 

Surf,    Jantzen.    Inc.;    produced    by 

Homer  Groening  Adv.  Agency. 


vjCERs 


TELIC.  INC.   ■  FILM  CENTER   •  630  NINTH  AVENUE,  NEW  YORK  36.  N.  Y. 


ELWOOO  siEGEL.  President  i  executive  Director 
EDWARD  F  BOUGMTON.  Vice  President  d  executive  Producer 


<? 
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SCENE    I  TAKE  I    SOUND 
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2nd  Prize 

:omprehcnding  Blending,  Hamilton 

Beach;  prodncfd  1)>  Portafilnis. 

3rd  I'ri/c 

lappy  Holidays  Alon;;  the  Putoinai. 

American  Oil  Company;  produced 

y  Parthenon  Pictures. 

SOUND    FILMSTRIPS 

General  Public  Service 

1st  Prize 
l^ompact   M'ith    Nature,    Water    Re- 
sources Assn.;  prmhieed  by  Train- 
iij;  Films. 

9  9  0 

Sponsored  Educational 
1st  I'n/.v 
'art    1:    The    Master,    produccti    1>\ 
A.  B.  Dick  Compan\ . 

«  o  o 

Employee   Relations 

1st  Prize 

rickets    Please,    J.    C.    Penny    Co.; 

produced  by  Se\niour  Zweibel. 

2nd  Prize 

iow    Scouting   Dollars    Ser\e,    Boy 

Scouts   of   .America. 

e  o  o 

Employee  Training 
1st  Prize 
V  .Matter  of  Money,  Champion  Spark 
Plug    Co.;    produced    by    Muller, 
iirdau  &  Hcrrick.  Inc. 

(Silent  Filmstrips) 
1st  Prize 
ialcs    Presentation,    IHM    Corpora- 
tion. 

2nd  Prize 
Joy  Scout  Leaders  Koundtable.  Boy 
Scouts  of  .•\merii  a. 

e  o  e 

Sales  Training 
1st  Prize 
;ounterpoints.  Arrow  Cornpau)';  pro- 
duced by  Pan  Media  Compan\'. 
2nd  Prize 
;)gg"s    Folly,    Petroleum    Chemicals 
Div.,  Du  Pont;  produced  by  Close 
it  Patenaude. 

.3rd  Prize 
111)"   to  Succeed  in  the  Life  Insur- 
ance Business,   Metropolitan   Life 
Insurance   Co.;    produced   by    MPO 
i'ideotronics. 

.Merit  Awards 
riie  Case  for  the   16  Ounce,  Pepsi- 
Cola    Co.;    produced    Ii>"    (ir;»pliic 
^'aricties. 

»ales  Magic,  Ccneral  Electric  (Home 
Laundrv      Dept.);     produced     by 

rogue  Film  Productions. 
O         o         o 

liHlustri;il  S;iles  &  Promotion 

1st  Prize 

Vctiiin  l>>    Plan,  -Associated  Business 

Publications;  produced  by  Henry 

StViinss  6c  Co. 

2nd  Prize 

riic     Third     Dimension,     C.   B.  S. 

Radio. 

(concluded   on    p.^ge    57) 


lOioV 


This  slide  presentation  speaks  for  itself. 


Diflereiit  films  for  line  and  continuous  tone  arc  available.  Polaroid  Corp.,  Cambridge  39,  Mass. 
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Proven  tools  for 
successful 
training  and  selling 


coc 


FOR    SLIDES 


FOR    FILMSTRIPS 


C.O.C.    COMMUNICATOR 


C.O.C.    EXAMINER 


FOR    FILMSTRIPS 


C.O.C.    INSPECTOR    AV-2 


C.O.C.    INSPECTOR 


Versatile  C.O.C.  Slide  and  Filmstrip 
Projectors  communicate  your 
ideas  more  effectively . . .  present 
your  products,  your  services  more 
dramatically  .  . .  They  assure  in- 
stant interest,  stimulate  excite- 
ment, put  your  story  across. 

Perfect  for  group  viewing,  without 
room  darkening.  Easy  to  set  up  in 
seconds . . .  easy  to  carry  too. 

The  professional  quality  and  the 
handy  "attache  case"  compact- 
ness of  C.O.C.  AV  equipment  is 
widely  acknowledged  by  leading 
industrial  and  business  concerns. 
Whether  you  are  interested  in  sell- 
ing a  product  or  service,  training 
a  sales  staff  or  reducing  employee 
accidents,  you'll  find  a  reliable, 
tested  C.O.C.  projector  to  fit  your 
own  special  needs. 

More  details?  Just  send  for  com- 
plete literature. 


SBQ/time-o-lite 


A  Division  of  Industrial   Timer.  Corporation 
23-53  Stelnway  Street,  Long  Island  City  5,  New  York 


ORIGINATORS    OF    THE    MOST    COMPLETE    LINE    OF    REAR-SCREEN    PROJECTORS    FOR    BUSINESS    AND    INDUSTRY 


Write  or  call  John  Rosenthal  for  New  Promotion  Program  for  Producers 


Part  1:  Audio-Visual  Tools  at  Work 


Service  is  Keynote  at  Socoiiy 

>r«    Viirk    lll■;^ll<|ll;lI■|^■r^■  Training   (riilir   iiT   Socoiiy    M<>l»il 
Shows  r«M>liiiil  liKica-r  in  <  oiiipaiiy    I  -r  <>Mr  ScMii  ^  cars 


rill  SocoNi  Momi,  Oil  Com- 
I'asy's  Headquiirtcrs  Training 
"enter  made  important  a-v  news 
hen  it  began  operations  in  19?6 
t  the  firm's  new  building  on  42nd 
trect  in  New  York.  (Business 
CREEN  No.  2—1957).  The  im- 
ressive  {7.800  square  feet)  train- 
ig  facility  was  hailed  at  the  time 
s  the  last  word  in  audio-visual 
raining  centers  and  it  has  become 

model  facility  for  emulation  by 
ther  companies. 

The  Center  was  designed  to  pro- 
ide  ever-increasing  services  to  this 
.orld-wide    company    and    to    be 


Socony   exec    rehearses   uuiJiu- 
vlsuals  with   D.   G.  Treichler. 

ersatile  enough  to  meet  unfore- 
een  requirements  as  well  as  im- 
nediate  needs. 
Ileport   ProRress   to   Management 

How  well  has  it  succeeded?  Ac- 
.'ording  to  the  latest  report  to  man- 
igement  by  D.  G.  Treichler.  in 
■ach  of  the  first  seven  years  of 
iperation,  the  Training  Center  has 
.■xperienced  an  increase  in  the  use* 
)f  facilities  and  of  audio-visual 
■quipnient.  Mr.  Treichler  is  Super- 
.isor  of  the  Audio-Visual  and  Fa- 
-ilities  Section  under  which  the 
renter  operates. 

In  addition  to  extensive  use  of 
ihe  Center  for  formal  and  informal 
training  programs,  the  facilities  are 
frequently  used  by  management  to 
rehearse  presentations  where  audio 
and  visual  aids  are  used.  Socony 
Mobil  management  encourages  the 
use  of  a-v  aids  because  they  arc 
convinced  that  when  these  tools  are 
used  correctly  and  in  their  proper 
place,  a  more  effective  job  of  com- 
munication    and     creater     under- 
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standing  of  the  subject  matter  re- 
sults. 

1,032  Meetings  in  Past  Year 

The  activity  report  of  the  Center 
shows  that  attendance  at  meetings 
and  rehearsals  totaled  88,75  1  over 
a  six-year  period.  15,694  attend- 
ance at  1 ,032  meetings  was  report- 
ed in  1962  alone.  Motion  picture 
preview  attendance  during  the  six- 
year  period  was  10.799  at  2,493 
previews.  There  was  a  1,748  movie 
preview  audience  in  1962  at  393 
showings. 

During  the  1957-1962  period. 
10.249  requests  for  the  use  of  the 
audio-visual  equipment  by  man- 
.igement  were  made  and  it  required 
17,987  units  of  equipment  to  han- 
dle those  10,249  requests. 
Showing  Tools  at  "Open  House" 

The  Training  Center  frequently 
promotes  "open  house"  programs 
to  acquaint  more  top  management 
people  and  their  key  personnel 
with  visual  aid  tools  which  are 
available  at  headquarters,  so  it  is 
presumed  that  figures  for  succeed- 
ing years  will  continue  to  reflect 
growth  of  the  Center  —  a  proven 
asset  and  key  factor  in  the  con- 
tinuance of  efficient  communica- 
tions techniques  throughout  the 
company.  W 


Showing  key  personnel  at  Socony  how  to  use  visuals  (or  best  results,  Michael 
Kelly  of  Troining  Center  Staff  lays  transparencies  on  an  overhead  projector. 


ix  On  this  page  and  others  that  fol- 
low, we  preface  this  month's  Au- 
dio-Visual Equipment  Trade  Fair 
section  (beginning  on  page  43) 
with  reports  on  audio-visual  tools 
at  work.  Thousands  of  companies. 


in  the  U.  S.  and  abroad,  are  utiliz- 
ing films,  filmstrips,  overhead  pro- 
jection and  closed  circuit  televi- 
sion. Yet  all  of  them  will  benefit 
from  experiences  reported  in  the 
pages  of  this  issue.  W' 


Typical    of   Training   Center's  model   facilities,  this  conference  roon 


In  Hnilv   use   by  tey   personnel   at   Socony. 


More  Audio-Visual  Tools  at  NA/ork 


Visualscope  crew  sets  up  the  big  "Lumenoscillator"  screen  for  the  ABC  show. 

Lighting  Up  the  ABC  Schedule 

I  iii<|iic    "Liimfiiosiillator"   Technique    "Ties-In"    ^  isiials 
l<(    Pro  icw    Network's    Television    Programs    to    Stations 

Night-time  Programming.  George 
Corwin,  set  designer,  and  Fred 
Schuman,  production  coordinator, 
approached  Visualscope.  Inc..  a 
specialist  in  solving  unusual  pre- 
sentation problems,  to  think  up  a 
new  way  of  doing  the  job  so  that 
it  would  be  visually  stunning,  novel, 
impressive  to  executives  of  affili- 
ate stations,  yet  flexible  enough  to 
be  changed  on  a  moment's  notice 

The  visuals  would  be  planned 
to  augment  ABC's  other  key  at- 
tractions —  speeches,  entertain- 
ment and  live  appearances  by  such 
ABC  stars  as  Jerry  Lewis.  Ozzie 
and  Harriet.  Jack  Palance.  Ernest 
Borgnine.  Patty  Duke  and  Law- 
rence Welk. 

After  a  lot  of  thought  and  ex- 
perimentation in  the  back  rooms. 
Visualscope's  president.  Robert 
Taylor,  came  up  with  a  new  techni- 
que and  new  equipment  which  has 
now  been  dubbed  a  "Lumenoscil- 
lator." 

As  shown  at  the  .ABC  conven- 


ONE  OF  THE  Decisive  Moments 
in  the  television  network's  an- 
nual calendar  of  events  is  the  pre- 
sentation of  next  year's  schedule.  It 
is  vital  to  the  networks  that  in- 
dividual affiliated  stations  be  im- 
pressed with  the  schedule,  for  dis- 
enchantment can  sometimes  lead 
them  down  the  road  to  local  pro- 
gramming of  old  Hollywood  films 
in  prime  time. 

For  the  American  Broadcasting 
Company,  this  year's  schedule  was 
particularly  important.  Slated  for 
unveiling  in  Chicago  during  the 
National  Association  of  Broadcast- 
ers convention  in  March,  the  sched- 
ule presentation  was  complicated 
in  that  time  switches  and  program 
changes  were  taking  place  almost 
daily  right  up  to  convention  time. 

Thus,  the  more  conventional 
methods  of  presenting  the  schedule 
visually  —  via  motion  pictures,  or 
a  "canned"  audio-visual  presenta- 
tion, could  not  be  used. 

ABC's  Ted  Fetter.  Director  of 


Here's  the  full  ABC  fall  television  program  schedule  on  screen.  Jerry  Lewis  is 
about  to  moke  his  personal  appearance  at  special  Broadcasters'  premiere. 


— , 

■  ■1 

MM 

1  .  ■' 

n 

P 

y 

f            .; 

1 

'l''M 

iin 

1 

- 

HBtlB 

NEMS      MSiP 

tion.  it  is  a  large  screen,  measur- 
ing 15  feet  by  20  feet,  which  was 
used  for  high-quality  rear  projec- 
tion as  well  as  standard  front  pro- 
jection. It  is  self-contained,  mov- 
able, and  has  no  wings  or  curtains. 
Programs  on  38  Light  Boxes 

Behind  the  screen  were  large 
light  boxes,  individually  mounting 
large  transparencies  of  the  various 
TV  shows,  which  could  be  quick- 
ly interlocked  together  to  form  one 
large  structure  measuring  exactly 
the  15  by  20  foot  surface  of  the 
screen.  Thus,  all  38  of  the  light 
boxes  combined  to  illustrate  the 
titles  of  all  seven  of  ABC's  daily 
schedules  from  7:30  p.m.  through 
to  the  11;00  p.m.  news.  (See  il- 
lustration). 

As  an  example,  Sunday  at  7:30 
p.m.  will  have  The  Travels  of 
Jamie  McPheelers.  After  the  light 
box   behind   the   screen   presented 


Rear-projection    lights    out:    screen 
shows  "Travels  of  Jamie  McPheeters." 

this  show  in  its  proper  place  in  the 
weekly  schedule,  the  front  projec- 
tor came  on  to  illustrate  some  rous- 
ing motion  picture  scenes  from  the 
McPheeters  saga. 

Making  Allowance  for  Changes 

Flexibility  was  assured  right  up 
to  show  time   because   the   boxes 


could  easily  be  undamped  and 
switched  in  positions  or  replaced. 
A  lighting  control  panel  with  in- 
dividual and  master  switches  con- 
trolled the  illumination  process. 

Topping  the  whole  performance 
off  was  the  introduction  of  ABC's 
big  Jerry  Lewis  show,  scheduled 
for  Saturday  night  at  9:30.  For  this 
place  on  the  massive  chart.  Visual- 
scope  went  to  Hollywood  and  film- 
ed Lewis  so  that  a  full  screen  mo- 
tion picture  could  be  masked  off 
optically  with  the  exception  of  the 
box  for  the  Lewis  show. 

Is  He  Live  Or  On  the  Screen? 

In  this  box.  a  six-foot  high,  life- 
size  Jerry  Lewis  first  engaged  in 
some  spirited  badinage  with  ABC 
president.  Tom  Moore,  then  walk- 
ed out  from  behind  the  screen  in 
person,  same  size  and  same  clothes 
as  on  screen,  returned  into  the  pic- 
ture, and  finally  appeared  again  in 
person  as  the  big  screen  was  mov- 
ed off  and  Jerry  Lewis  and  his 
Band  took  over. 

On  the  spot,  the  three-hour 
show  won  a  terrific  ovation  from 
the  3,000  affiliate  station  execu- 
tives in  the  audience.  The  present- 
ation was  later  acclaimed  in  the 
broadcasting  trade  press  as  a  "bold, 
direct  challenge  for  leadership."  1' 

Another  fall  program  is  premiered: 
scene  from  "Arrest  &  Trial"  program. 


Westvaco  Wins  Viewers  at  Packaging  Show 


West  Virginia  Paper  Company 

TTow  TO  Hold  the  attention  of 
-'--'-  a  packaging  show  audience, 
distracted  by  a  thousand  and  one 
sights,  has  been  hopefully  solved 
by  West  Virginia  Pulp  and  Paper 
Company  through  the  use  of  a 
unique  film  which  employs  a  wide 
variety  of  techniques  to  try  to 
keep  the  viewer  glued  to  the 
screen. 

The  film,  featured  in  the  paper 
company's  exhibit  at  the  AMA 
Packaging  Show  recently  held  at 
McCormick  Place  in  Chicago, 
aimed  to  get  across  in  five  minutes 
of  entertainment,  the  messaae  that 


"s  Short  Film  an  Eye-('aleher 

Westvaco  is  a  leading  innovator  of 
packaging  and  packaging  systems. 

While  not  losing  sight  of  its 
basic  job  of  telling  the  company's 
story,  the  film  tried  to  make  it 
painless  by  the  use  of  color,  ani- 
mation, exciting  motion,  modern 
jazz  and  a  fetching  model.  There 
are  no  spoken  words  or  narration. 
Build    Theater   Into    Exhibit 

To  show  the  film,  a  specially 
fabricated  theatre  was  built  into 
the  exhibit.  The  booth  contains  a 
rear-projection  unit  which  beams 
the  16mm  film  onto  a  30  by  40 
inch  screen.  Prints  of  the  film  are 
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BUSINESS  SCREEN  MAGAZINE 


Hooded  reor-proiection  screen  is  at  right  center  in  Westvoco  exhibit  above. 

its  new  packaging  systems.  The 
film  is  designed  to  accomplish  the 
same  goal,  primarily  for  the  hur- 
ried viewer,  but  in  a  twinking  of 
an  eye.  so  to  speak. 

The  film  was  made  for  W'est- 
vaco  bv  PGl.  Productions  of  New 
York.  '  S' 


nn  a  reel  which  can  be  run  at  in- 
tervals, or  continuously. 

To  see  the  film,  the  viewer 
stands  in  a  carpeted  area  which  is 
set  apart  by  a  "roof"  which  ex- 
tends fan-shaped  from  the  top  of 
the  booth  to  the  edge  of  the  aisle. 
a  distance  of  14  feet.  No  loud- 
speakers are  used.  Instead,  the 
music  is  piped  to  a  series  of  24 
high-fidelity  earphcmes  which  are 
divided  among  four  pedestals 
within  comfortable  reach  of  the 
viewers. 
Geared  fo  Corporate    Advertising 

When  the  paper  company's 
packaging  and  marketing  people 
began  to  plan  the  conte.xt  of  the 
exhibit  and  the  film,  they  con- 
cluded that  the  booth  should  re- 
flect Westvaco's  corporate  adver- 
tising theme  by  physically  display- 
ing the  company's  wide  range  of 
packaging  products  and  demon- 
strate with  actual  working  models 


Fashion  model  Gretchen  Harris  is 
shown  in  scene  from  Westvoco  film. 


^ 


Films  Attrac  t  Visitor.s  at  the  Trade  Fair 

|{i'|ieati'r    I'ro jerliir-    Seoic    ill    Chicago's    M<(  orinick    Plaoe 


'I'^iiis  Yi  AKS  edition  ol  the  In- 
^  lernational  Trade  Fair,  held  in 
McCormick    Place    on    Chicago's 

—  Aerospace  theater  in  Chicago. 
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A  Sales  Maker  for  Kelvinator 

.\ji|»liaiiee    Healers    Tiirii    I'rospeels    Into    Hiiyeis    as    They 
S«ileh    on    Ti<  linieuliir    Ifs    ill    Coiisiiiiier    \iewiiiy    Center 


4  Dramatic  SAi.Es-BuiLDrR  is 
serving  the  Kelvinator  Com- 
pany as  this  appliance  maker  puts 
into  nationwide  service  its  new 
'Consumer  Viewing  Centers"  fea- 
turing the  Technicolor  "8"  In- 
stant Projector  with  a  special  en- 
gineering adaptation  made  for  this 
client. 

Appliance  dealers  are  reporting 
that  .SO^;  of  prospect  viewers  are 
being  converted  into  buyers  in 
many  locations  where  the  Viewing 
Center  has  gone   into  action. 

The  special  innovation  is  an 
automatic  shut-off  device,  activat- 
ed upon  completion  of  the  film. 
Technicolor  also  supplied  the  Kel- 
vinator cabinets  with  an  interlock 
mechanism  which  turns  on  a  dis- 
play light  as  the  film  ends. 
Produced  by  Wilding  &  Dr;iinalurg> 

Wilding,  Inc.  produced  the  ser- 
ies of  four  Snuii  films  for  these  dis- 
plays and  its  subsidiary.  Drama- 
turgy, Inc..  was  responsible  for  de- 
sign and  construction  of  the  Con- 
sumer Viewing  Centers. 

The  four  Wilding-produced  8- 
mm  films  with  color  by  Techni- 
color give  "See  the  Proof"  demon- 
strations of  the  Kelvinator  appli- 
ance line  —  the  "No-Frost"  refri- 
gerator, automatic  washer,  electric 
range,  and  Foodarama.  a  deluxe 
upright  refrigerator  and  food  free- 
zer. 

Bought  by  the  local  dealer,  the 


"Viewing  Center"  is  five  feet  tall, 
standing  on  metal  legs,  and  is  19 
inches  wide.  Its  screen  size  is  12 
inches  wide.  9  inches  high.  Inside 
is  the  Technicolor  projector  with 
its  automatic  shut-off  triggered  by 
an  inch-and-a-half-long  milled-out 
section  of  film  opposite  the  sproc- 
ket-hole side  and  outside  the  pic- 
ture area. 
Siuip-in   Chanjie   of    lilin   Cartridge 

A  lift-up  door  on  the  front  of 
the  unit  provides  inuuediate  access 
to  the  projector  lor  snap-change, 
no-threading  cartridge-inserting, 
and  for  starting  the  machine.  Cart- 
ridge storage  space  also  is  provid- 
ed inside.  A  brightly-ilhmiinated 
sign  displaying  the  Kelvinator 
name  calls  attention  to  the  Viewing 
Center  until  the  film  starts,  when 
it  goes  off.  coming  on  again  when 
the  showing  is  completed. 

While  continuous  projection  was 
considered  initially,  study  of  plans 
and  needs  quickly  shi)wed  it  pref- 
erable to  let  the  individual  sales- 
man operate  this  selling  aid  accord- 
ing to  his  need  of  the  moment.  Is 
his  prospect  interested  in  a  wash- 
er? Then  he  slips  in  the  cartridged 
film  on  the  Kelvinator  washer, 
pushes  the  start  button,  and  the 
demonstration  is  underway.  A 
freezer?  Just  as  quickly  he  inserts 
the  Foodarama  film,  and  gets  an 
inmiediate   customer   reaction. 

Far  from  beini;  a  crutch  for  in- 


Here's  "Consumer  Viewing  Center"  as  it  appears  on  appliance  dealer's  floor. 


lake  front  was  replete  with  repeat- 
er-type, self-contained  projection 
equipment.  Exhibits  of  the  U,  S. 
aerospace  program  (see  cut  be- 
low), Pan  American  Airways. 
Bruning  and  General  Electric  were 
among  those  using  Busch,  Vicau- 
dio  and  similar  equipment  to  at- 
tract and  hold  Fair  visitors. 

Union  projectionist  restrictions 
again  hampered  free  use  of  films 
by  exhibitors  in  Chicago  but  Fair 
sponsors  provided  the  comfortable 
facilities  of  the  Little  Theater  for 
scheduled  showings  of  travel  films 
furnished  by  exhibitors. 

A  pictorial  report  on  these 
Trade  Fair  projection  setups  will 
appear  in  the  following  issue. 
Watch  for  it!  ff 


INSTANT  SALES: 

effective  sales  efforts,  the  \'ie\\ing 
Center  might  well  be  described  as 
a  "closing  center".  At  the  Jesion 
Furniture  and  Apphance  store, 
where  the  program  had  its  initial 
four-month  test  before  national  re- 
lease, early  this  year.  90  showings 
were  made  to  prospects  who  either 
were  actively  shopping  for  a  new- 
appliance  or  were  ""just  looking." 
From  these  demonstrations.  72 
Kelvinator  sales  were  closed  —  an 
astonishing  80  per  cent  conver- 
sion. The  firm's  Henn,'  P.  Jesion 
calls  the  program  ""the  most  im- 
portant retail  selling  tool  ever  to 
come  along  in  our  business. 

'"Our  Salesmen  Liked  It   .   .   ."' 

'"Our  salesmen  liked  it  from  the 
first.'"  he  said,  ""and  the  more  they 
used  it  the  more  convinced  they 
were  that  here,  at  last,  was  a  visual 
selling  aid  that  would  actually  help 
them  convert  only  slightly-interest- 
ed prospects  into  sold  customers." 

While  Jesion's  high-close  ratio 
stands  as  the  spectacular,  dealers 
elsewhere  are  reporting  50  to  70 
per  cent  conversions,  a  fine  figure 
in  anyone's  selling  league.  There 
are  few  retailers  —  or  marketers 
of  any  product  or  service  —  who 
wouldn't  be  happy  at  being  able 
to  turn  half  the  prospects  into  cus- 
tomers. 

Kelvinator  plans  additional  films 
to  expand  dealers"  libraries. 

"The  Kelvinator  model  is  a  cus- 
tom-built item,  especially  made  for 
that  company.  However.  Techni- 
color has  an  e.xciting  new  device  in 
its  Model  700,  an  off-the-shelf 
item  which  may  be  used  by  any 
merchandiser  without  special  adap- 
tation or  attachments.  Due  for  pre- 
sentation at  NAVA.  Technicolor 
expects  Model  700  to  achieve  for 
merchants  throughout  the  nation 
what  the  Kelvinator  model  has 
been  accomplishing  for  its  appli- 
ance dealers.  Q' 


Keeping  Score  on  Film  Results: 

Better  Business  Bureaus' 
Five- Year  Film  Program    y 
Factor  in  National  Growth 


Right:  one  of  the  public  service  television 

slides  currently  being  provided  to  stations  and 

networks  by  Association  of  Better  Business  Bureaus. 


promotes 
...j  public  confidence 
'in  business 


A  x  .■\CTIVE  User  of  the  film 
-'*■  medium  since  the  release  of 
its  first  28-minute  sound  motion 
picture  in  1958,  the  .Association  of 
Better  Business  Bureaus  will  re- 
lease its  fourth  film  in  September. 
Meanwhile,  the  ABBB  has  also  en- 
tered the  field  of  television  media, 
using  a  series  of  pubhc  service 
slides  backed  by  off-screen  an- 
nouncements for  station  breaks. 

The  .Association's  first  film.  The 
Better  Business  Bureau  Story,  is 
still  being  widely  shown  to  audi- 
ences in  the  U.  S.,  Canada  and 
abroad  five  years  after  its  pre- 
miere. Two  other  films  (including 
the  1962  release.  Too  Good  to  Be 
True,  produced  by  Audio)  are  also 
bringing  the  Association's  import- 
ant stories  to  business  and  em- 
ployee groups,  clubs,  schools  and 
nearly  every  segment  of  the  con- 
sumer public  for  whom  they  were 
created. 

70.000  More  Member  Firms 

Better  Business  Bureau  officials 
consider  the  success  of  this  five- 
year  film  program  relevant  to  the 
Association's  constantly  improving 
statistics:  in  1958.  there  were  110 
Bureaus.  101  in  the  United  States 
and  nine  in  Canada.  In  June. 
1963,  127  Better  Business  Bureaus 
served  the  U.  S.  (113);  Canada 
( 10)  and  others  have  been  created 
in  .Mexico.  Puerto  Rico.  Venezuela 
and  Israel.  In  1958  some  80.000 
business  firms  and  corporations 
held  membership  in  local  Bureaus; 
five  years  later,  in  1963.  member- 
ship has  grown  to  150.000  mem- 
ber companies. 

"This  domestic  and  overseas  ex- 
;  insion  must  be  attributed  to  many 
:  actors.''  Bureau  officials  note, 
■  but  the  .ABBB  educational  film 
program  has  played  more  than  a 
minor  role  and  its  importance  con- 
tinues to  increase." 

'"When  the  business  leaders  of 
a  community  decide  to  organize  a 
BBB,  they  look  for  help  from  the 
Association's  New  York  offices. 
Always  included  among  the  organ- 
izational and  promotional  aids  are 
the  ABBB  films.  The  pictures  are 


shown  on  television  and  to  busi- 
nessmen at  service  club  luncheons 
and  special  meetings.  In  this  way. 
both  the  consumer  public  and  the 
business  community  are  introduced 
to  the  functions  and  services  of 
the  BBB  in  advance  of  formative 
discussions  and  the  needed  stimu- 
lus is  provided." 

Local  Bureaus  Develop  Shows 
Routine  distribution  of  this  As- 
sociation film  program  is  handled 
by  local  Better  Business  Bureaus 
as  they  reach  out  to  business  and 
community  groups,  serving  practic- 
ally every  social  aggregate  which 
may  come  to  mind.  Working  rela- 
tionships are  maintained  with  local 
television  stations  and  BBB  films 
are  frequently  shown  as  public 
service  programs. 

Beyond  these  customary  distri- 
bution patterns,  there  have  been 
tangible  demonstrations  of  interest 
by  advertisers  and  media  as  both 
groups  have  voluntarily  promoted 
the  BBB  ideals  of  ""truth  in  adver- 
tising" and  "business  self-regula- 
tion." Twice  in  the  past  five  years, 
the  National  Broadcasting  Compa- 
ny has  premiered  the  .Association's 
films  on  nationwide  closed-circuit 
telecasts  to  business  leaders. 

Major  TV  Networks  Helping 

The  ABC.  CBS  and  NBC  tele- 
vision networks  also  recently  ad- 
vised all  of  their  affiliated  stations 
of  the  new  .ABBB  public  service 
television  slides.  And  a  number  of 
utility  and  telephone  companies 
have  purchased  prints  of  Better 
Business  Bureau  films  for  their 
own  customer  service  programs; 
other  companies  are  using  them  in 
their  employee  relations  programs. 

For  example,  the  Singer  Com- 
pany (long  concerned  with  the 
problems  of  bait  advertising )  made 
it  possible  for  each  BBB  to  pur- 
chase prints  of  the  1962  release. 
Too  Good  to  Be  True,  at  a  sub- 
stantial discount.  Then  Singer  also 
sponsored  prints  of  the  same  film 
for  schools  and.  along  with  the 
Electrolux  Corporation's  similar 
donations,   school  systems  in  ten 


cities  have  received  one  or  more 
prints. 

Typical  of  educators'  responses 
to  the  film  was  this  one  from  Paul 
E.  Long.  Director  of  Audio-Visual 
and  Museum  Education  in  the 
School  District  of  Philadelphia: 

■"This  title  has  been  recom- 
mended by  our  office  for  use  in  the 
secondary  schools  for  both  com- 
mercial education  and  social  stu- 
dies. It  is  also  recommended  for 
adult  groups.  The  film  review  com- 
mittee rated  it  as  excellent. 

"This  is  an  illustration  of  co- 
operation between  industry  and 
schools  which  is  of  great  value  to 
systems  like  ours.  The  film  relates 
to  our  course,  is  not  promotional, 
and  of  excellent  technical  quality." 
Significance  of  the  Program 

What.  -ABBB  officials  ask.  is  the 
significance  of  this  filmed  com- 
munications effort  and  the  increas- 
ing attention  it  is  drawing  from  the 
business  community? 

While  much  of  the  answer  lies 
in  the  future,  they  believe  that  this 
first  half-decade  has  provided  some 
valuable  preliminary  conclusions. 

1 .  The  general  public  is  recep- 
tive to  information  about  consumer 
transactions  and  to  the  construc- 
tive emphasis  these  films  give  to 
the  value  of  advertising  and  sell- 
ing in  the  economy. 

2.  It  has  been  demonstrated 
that  future  consumers,  community 
leaders  and  business  professionals 
in  the  secondary  schools  and  col- 
leges are  receiving  economic  in- 
struction through  the  fUms. 

3.  Finally,  business  and  industry 
get  an  assist  through  the  increase 
in  public  confidence  encouraged  by 
this  dramatic  way  of  telling  the 
story  of  good  business. 

In  the  fall  of  1963,  another 
chapter  of  the  ABBB  story  will 
be  presented  as  the  Association  un- 
veils its  fourth  motion  picture.  This 
title  deals  with  home  improve- 
ments, a  subject  of  importance  to 
homeowners  everywhere  and  to 
members  of  a  giant  industry  in- 
volving every  service  and  manufac- 
ture phase  imaginable.  9" 
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BUSINESS  SCREEN  MAGAZINE 


By  Richard  S.  Piasecki* 

CLOSED  -  Circuit  Television, 
based  on  the  'live"  demonslr;i- 
ions  of  production  testing  of  its 
;ngines,  paid  oil  handsomely  in 
ittracting  and  keeping  visitor  inter- 
est in  the  Alhs-Chalmers'  exhibit 
it  the  recent  Construction  Equip- 
nent  Exposition  and  Road  Show 
leld  in  Chicago. 

Planning  and  results  are  spelled 
lUt  from  our  experience  to  eval- 
late  these  two  key  phases  in  terms 
t'  your  own  exhibit  program. 

fo  paraphrase  slightly,  "Com- 
petition Is  the  Mother  of  Innova- 
ion,"  and  when  it's  "Road  Show 
rime,"  all  the  innovation  stops 
ire  pulled!  The  usual  ingredients 
or  an  exhibit  are  bound  to  be 
imilar  to  those  of  the  compeli- 
ion.  Attractive  displays  and  sel- 
ings,  articulate  sales  representa- 
ives,  charming  hostesses  and 
earns  of  literature  are  among  the 
jbvious  to  which  can  be  addetl 
•giveaways"  and  sales  premiums. 
■Jew.  what  else  can  be  done  to 
lUt-exhibit  competition? 

The  Mission   and    Its    lU-vvilt 

Our  mission;  to  develop  an  au- 
lio-visual  display  to  effectively 
.onvey  the  Allis-Chalmers  "World 
)t  Power"  message  to  anticipated 
housands  at  the  show. 

The  result:  a  diorama  display 
ocorporating  an  illuminated  relief 
nap  to  pinpoint  plant  and  activity 
ocations;  a  color  motion  picture 

0  show  the  many  AC  products 
il  work;  attractive  hostesses  to 
lirecl  attention  to  various  areas 
>n  the  map;  and,  our  key  loot,  a 

ve  television  pickup  from  the 
vUis-Chalmers  Engine  Plant  at 
larvey,  Illinois. 

Plant  Visitors  Gave  the  Cue 
We  took  our  cue  from  the  inler- 
st  shown  by  thousands  of  farm 
actor  customers  who  visited  this 
lant  in  December.  Tours  to  the 
lant  for  Road  Show  dealers  and 
ustomers  were  planned  as  an  add- 
d  attraction.  So  the  live,  closed- 
ircuit  TV  portion  of  the  large- 
:ale  diorama  presentation,  show- 
)g  the  actual   production  testing 

1  the  engines  which  powered  all 
f  the  construction  machinery  dis- 
laycd  at  the  show,  was  a  "nat- 
ral"  for  tying-in  these  tours  with 
lie  rest  of  the  show. 

By  adding  closed-circuit  TV  di- 
ed from  the  Harvey  Works. 
bow  visitors  who  couldn't  take 
me  for  the  trip  were  taken  on 
ie  tour  right  at  the  exhibit!  Our 
ine-minute    "World    of    Power" 


This  is  the  "World  of  Power"  exhibit  ready  for  action  on  behalf  of  Allis-Chalmers  at  Construction  Equipment  Show. 

A  'World  of  Power"  in  Closed-Circuit  Television 

Allis-ChaliiHTS  Seores  Road  Show  Exhibit  Ilil  W  ilh  T.UcasIs  Ironi  ^earby  Enfjiiie  Plant 


Road  show  visitors  gather  at  Allis-Chalmers'  "World  of  Power"  exhibit.  Host- 
esses are  about  to  announce  live  telecasts  from  nearby  Harvey  engine  plant. 


Dick  Piasecki  is  Super\'isor  of  Photo- 
rapliic  Operations  for  the  Tractor  Group 
.\IIis-ChaImers,  Milwaukee,  Wise. 


presentation  included  a  world- 
wide tour  of  manufacturing  facili- 
ties and  equipment  in  action  at 
home  and  abroad.  And  live  TV. 
incorporated  into  the  overall  dio- 
rama presentation,  served  to  add 
immediacy  and  authenticity  to  our 
theme  of  reliability,  quality  and 
product  acceptance.  Three  21 -inch 
receivers  presented  the  most  dra- 
matic segment  of  engine  manu- 
facture: the  testing  operation. 
How  We  .Set  Up  for  Telecasts 
Behind  -  the  -  scenes  production 
details  began  with  the  retention 
of  Telecasting  Services.  Inc.  The 
day  before  the  Road  Show's  open- 
ing, their  mobile  TV  unit  equipped 
with  monitoring,  audio  and  atnp- 
lifying  gear,  along  with  two  studio- 
type  TV  cameras,  moved  into  our 
Harvey  plant.  Technicians  included 
two  cameramen,  a  switcher  for  pic- 
ture pickups,  a  shadcr  to  control 
picture  quality,  and  an  audio  man 
to  monitor  the  sound. 

Chicago    free-lance    announcer 
Ed  Cooper  narrated  the  four-min- 


ute segment.  Four  engine  test  cell 
operators  at  the  Harvey  Works 
performed  their  regular  duties  be- 
fore the  cameras.  Each  operator 
was  equipped  with  a  set  of  ear- 
phones through  which  he  could 
hear  the  narration  and  perform  his 
role  in  the  detuonstrations  as 
called  for. 

Because  of  the  relatively  high 
noise  level  in  the  engine  test  cell 
area,  a  TV  studio  was  built  near- 
by. From  there.  Cooper  opened 
the  presentation  by  stating  point 
of  origin  of  the  telecast  and  the 
time.  The  camera  then  cut  away 
to  show  the  lines  of  engine  test 
cells  and  details  of  the  control 
panels.  These  points  were  ex- 
plained by  the  commentator. 

The  test  cell  presentation  closed 
\vith  a  shot  of  an  engine  which  had 
completed  its  test  run  and  was 
being  rolled  out  of  the  area.  Each 
segment  ended  with  an  invitation 
to  make  a  personal  tour  of  the 
plant.  To  further  enhance  the  live 
TV    aspect,    Cooper    presented    a 


live-minute  newscast  every  hour, 
utilizing  a  UPl  news  wire  installed 
to  provide  the  copy.  Periodically, 
the  newscasts  were  replaced  by 
on-the-spot  interviews  with  con- 
struction  industry  personalities. 

Communications  between  the  re- 
mote crew  at  Harvey  and  the  stage 
manager  at  the  Road  Show  were 
served  by  an  open  television  line. 
The  TV  signal  was  relayed  by  the 
Illinois  Bell  Telephone  Co.  via 
microwave  transmission  to  a  re- 
ceiver mounted  atop  a  Chicago 
hotel  and  then  fed  by  coaxial  cable 
to  the  Amphitheater. 

7,000  Viewers  at  Road  Show 

Results  confirm  our  faith  in  this 
idea.  Actual  presentation  of  the 
diorama  with  its  live  TV  segment 
was  made  on  the  average  of  three 
times  each  hour  of  a  seven-hour 
period.  Attendance  was  spot- 
checked  at  the  show. 

We  "played''  to  an  average  of 
\55  viewers  each  hour  for  45 
hours,  gaining  about  7,000  viewers 
for  the  period  of  the  Road  Show. 
Statistically,  about  10  percent  of 
the  registered  show  attendance 
spent  at  least  ten  minutes  at  our 
"World  of  Power"  exhibit,  plus  an 

(CONTINUED     ON      PAGE      63) 

Video  camera  focuses  on  engine  test 
for  the  closed-circuit  telecast. 
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HENRY  STRAUSS:   PROFILE  OF  A   COMMUNICATOR   TO    MANKIND 

Growth  of  the  Individual  Is  His  Life  Work 


FOR  THE  PAST  TWELVE  YEARS,  a  lliglllv- 
articulatc  and  thorough  behever  in  com- 
municalion  has  had  a  profound  influence  on  the 
business  film  medium.  Henry  Strauss.  48-year 
old  president  of  the  Manhattan  communica- 
tions' company  which  bears  his  name,  is  a 
specialist  in  those  kinds  of  pictures  he  believes 
in  most:  motivational,  atlitude-bu\\d\r\%,,  role- 
playing  films. 

Surrounding  audio-visuals  with  related  and 
integrated  media  which  help  get  the  screen 
message  deep  into  the  hearts  and  minds  of 
viewers,  he  has  won  a  good  many  long-term 
sponsors  and  the  gratitude  of  millions  of  view- 
ers who  have  benefited  from  such  programs. 

The  very  word  "attitudes"  is  an  ideal  starting 
point  from  which  to  e.xplore  this  spirited  and 
often  unorthodox  operation.  While  the  pro- 
grams and  tools  created  and  developed  by  the 
Strauss  organization  relate  to  a  broad  spectrum 
of  industrial,  governmental,  educational  and 
social  problems,  there  is  a  uniform  principle 
that  stands  as  the  company's  hallmark. 

Each  project  is  based  on  the  fundamental  of 
personal  involvement,  the  conviction  that  jacis 
as  facts  are  acceptable  to  people  only  when 
presented  in  a  way  that  gives  them  validity  in 
terms  of  feelings  and  emotional  drives. 

This  idea  is  scarcely  revolutionary  in  1963 
and  Strauss  would  be  the  first  to  admit  that  it 
oversimplifies  the  complex  process  of  imparting 
new  ideas  and  stimulating  real  action  on  those 
ideas. 

Helpinfi  People  to  Enjoy  Their  Work 

In  194(1.  however,  when  Strauss  began  to 
articulate  "motivational  thrust"  as  the  prime 
force,  for  example,  in  making  an  employee 
happier  in  the  job  and  tliiis  able  to  do  it  better. 
the  formula  was  a  pioneering  one.  Paradoxi- 
cally, it  was  his  equally  unconventional  ap- 
proach to  prospective  clients  that  enabled  him 
to  win  a  test  of  his  theories. 

John  Shaw,  at  the  time  a  vice-president  of 
A.T.&T..  now  retired,  recalls  it  as  follows;  The 
Bell  System  had  a  very  high  turnover  rate 
among  operators.  Girls  were  hired  easily 
enough,  but  far  too  many,  far  too  quickly,  left 
for  jobs  in  other  industries.  "After  listening  to 
our  problem."  says  Shaw,  "Henry  told  us  he 
would  have  to  study  it  before  he  could  say 
whether  or  not  he  thought  he  could  help  us 
solve  it.  In  contrast  to  the  average  industrial 
film  salesman's  approach.  Henry's  attitude  was 
utterly  delightful." 

Strauss  spent  several  weeks  in  direct  contact 
with  the  operators,  talking  over  their  feelings 
about  the  job.  "Then  one  day."  Shaw  continues. 
"Henry  came  into  my  office  knowing  more 
about  our  problems  than  we  did.  Any  other 
film  producer  would  have  asked  us  what  kind 
of  film  we  wanted.  Strauss  told  us.  He  said 
our  communications  with  our  operators  were 
poor  mainly  because  we  had  analyzed  our  rela- 
tionship with  them  incorrectly.  We  had  as- 
sumed that  our  indoctrination  program  wasn't 
strong  enough,  but  Henry  proved  to  us  that  the 
girls  were  strongly  pro-company  —  at  lir^t  — 


and  that  only  after  several  months  did  their 
interest  in  the  job  slacken. 

His  prescription  was  a  half-hour  film.  The 
Big  Day,  designed  to  show  young  operators  the 
actual  importance  of  their  work,  as  opposed 
to  what  they  might  have  thought  it  to  be. 

The  film  made  no  mention  of  the  Company's 
benevolence  toward  its  employees  or  the 
wonders  of  its  scientific  achievements;  but  it 
was  marvelously  effective  in  showing  operators 
that  their  work  was  of  genuine  and  lasting  im- 
portance, that  they  provided  vital  services  to 
people  like  themselves." 

According  to  John  Shaw,  "Henry's  films  are, 
in  their  way,  works  of  art.  He  has  now  made 
over  20  for  A.T.  &  T.  We  kept  on  hiring  him 


...  he  cares  about  what  goes  on  inside  people 

because  we  were  convinced  from  the  first  that 
he  was  striking  in  the  right  direction  .  .  .  that 
unless  you  reach  the  insides  of  people,  what- 
ever you  try  to  say  falls  on  deaf  ears." 

Other  clients,  to  say  nothing  of  friends  and 
associates,  would  undoubtedly  agree  that  Shaw 
struck  the  one  basic  chord  in  Henry's  com- 
plicated and  sometimes  mercurial  temperament. 
His  interest  in  what  goes  on  "inside  people" 
amounts  to  a  pre-occupation.  Almost  by  in- 
stinct, he  tends  to  look  at  a  situation  in  terms 
of  the  feelings,  aspirations  and  ideas  of  the 
men  and  women  involved. 

A  Wide  Raii'^e  of  Projeels  Undertaken 

Strauss  himself,  acknowledges  that  herein 
may  lie  his  major  strength  as  a  communicator. 
There  is  no  doubt  that  an  unfaltering  focus  on 
basic  human  values  underlies  his  organization's 
talent  for  "communicating  ideas"  in  an  impres- 
sive diversity  of  areas.  During  the  past  seven- 
teen years,  Strauss  projects  have  embraced  such 
topics  as  the  U.S.E.S.  and  the  U.S.S.R.  .  .  . 
sales  and  safety  .  .  .  management  of  money  and 
management   of  men   .   .   .   public  health,   air 


travel,  national   security  and  marketing.   And 
this  is  only  a  random  sampling. 

The  very  first  advertisement  for  the  Strauss 
organization  expressed  the  philosophy  that 
"Growth  of  tlie  individual  is  the  yardstick  for 
effective  communication."  The  yardstick  has 
stretched  in  recent  years  to  measure  continually 
more  complex,  increasingly  sophisticated  prob- 
lems in  motivation,  education,  training  and 
public  information.  Yet  no  single  project  has 
escaped  the  single-minded  concentration  on 
development  of  the  internal  human  resources. 

Breakinii  Down  Walls  That  Separate  Us 

No  lover  of  even  the  most  classic  cliches. 
Strauss  insists  that  every  man  is.  to  some  ex- 
tent, an  "island"  .  .  .  walled  off  from  his  fel- 
lows not  only  by  language  or  nationality,  but 
by  differences  in  outlook  and  perspective,  ex- 
perience, economic  background,  purpose  and 
life-pressures.  He  develops  methods  and  tools 
for  communication  with  sensitivity  to  these 
differences;  but  he  works  also  with  basic 
emotional  drives  and  intellectual  mechanisms 
that  all  people  share  to  some  degree. 

Strauss  admits  that  this  philosophy  has  its 
conflicts,  and  leads  to  some  experiences  which 
are  "like  picking  your  way  through  a  mine- 
field." "You  can  never  be  sure,"  he  says,  "that 
;i  buried  fear  or  resentment  won't  suddenly 
blow  up  in  your  face." 

But  he  also  feels  that  this  line  of  direction 
IS  responsible  for  his  demonstrated  ability  to 
handle  client  problems  ranging,  quite  literally, 
Irom  in-plant  to  international.  And  certainly 
the  "Strauss  touch"  has  earned  him  the  en- 
viable reputation  of  having  fewer  client  re- 
strictions, over  more  successive  years,  than  is 
customary  in  juch  relationships. 

E.\ploring  Problems  in  Overseas  Trade 

One  of  his  latest  productions  (for  Pan 
■American  Airways,  a  12-year  client)  is  in  the 
field  of  world  trade.  It  is  a  far  cry  from  his 
first  efforts  in  terms  of  subject  matter,  tech- 
nique, scope  and  potential  effect.  Titled.  We'll 
Talk  About  It  in  the  Morning,  filmed  on  loca- 
tion in  Milan,  and  prefaced  with  an  official 
introduction  by  Secretary  of  Commerce  Luther 
Hodges,  it  undertakes  to  interpret  the  United 
States  Government's  role  in  encouraging  trade 
expansion  overseas. 

The  film  explores  key  questions  an  .Ameri- 
can business  firm  must  resolve  before  entering 
the  European  market;  but  it  does  so  through 
the  dramatized  personal  experiences  of  a  fic- 
tional businessman  charged  with  making  the 
crucial  decisions. 

Thus,  with  the  protagonist,  the  audience  is 
mentally  and  emotionally  involved  in  taking 
the  first  steps  to  realistic  action;  yet  the  film's 
design  enables  it  to  avoid  the  limitations  and 
contradictions  that  might  normally  beset  a 
story  directed  at  viewers  whose  specific  prob- 
lems are  enormously  varied.  As  it  happens,  the 
picture  also  serves  as  a  vehicle  for  PanAm 
Cargo  Sales  Personnel's  understanding  of  con- 
cepts they  will  encounter  in  their  customer 
service  role. 

Strauss'  entrance  into  the  business  film  field 
came  in  1938,  two  years  after  graduation  from 
New  York  University  and  following  a  short 
stint  in  his  brother's  lace  importing  business. 
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BUSINESS  SCREEN  MAGAZINE 


He  was  a  free-lance  writer  at  the  time;  and 
came  across  the  first  issue  of  Business 
Screen  in  the  New  York  Pubhc  Library  while 
doing  research  for  a  magazine  article. 

Leafinu  through  the  magazine,  it  struck  him 
that  here' was  an  industry  with  a  high  potential 
of  creativity  and  artistry  —  a  powerful  medium 
which  put  'its  skills  to  use  for  something  other 
than  just  itself.  His  career  in  film  production 
began  the  ne.xt  day.  when  his  application  for  a 
job  was  accepted  by  Caravel  Films,  one  of  the 
leading  Eastern  producers  of  the  time.  Two 
years  followed,  in  which  he  sold  exactly  one 
15-minute  slidetilm  (to  Utica  Knitting  Mills 
Company),  an  inauspicious  beginning  from 
vvhch  he  was  rescued  by  imminent  war  and  the 
United  States  Navy. 

Received  Field  Commission  as  an  l.mii^n 

As  a  raw  Quartermaster.  3rd  Class.  Strauss 
shipped  out  on  a  supply  ship  right  into  disaster 
when  his  vessel  went  aground  on  the  rocks  ol 
the  Newfoundland  coast  while  running  from  a 
Nazi  submarine  in  a  yO-knot  wind.  For  ex- 
treme heroism  in  attempting  to  rig  breeches 
buoys  from  his  foundered  ship  to  the  rocks,  he 
was  awarded  a  field  commission  as  ensign. 

After  patrol  craft  training  he  took  command 
of  a  sub-chaser  and  was  sent  to  the  South 
Pacific.  "Sub-chaser  668."  Henry  says,  "was  a 
grubby  little  110-foot  tub  that  the  rest  of  the 
Navy  hardly  recognized  as  a  fighting  ship.  We 
were  completelv  expendable.  As  soon  as  we 
got  a  gun  crew  trained  for  our  own  ship's 
protection,  here  would  come  some  destroyer 
or  cruiser  and  strip  us  of  our  gunners,  leaving 
a  group  of  apprentices  in  their  place. 

It  was  during  this  period  of  stress  that 
Strauss  learned  first-hand  about  translating 
"selfish"  desires  into  constructive  action. 
"Learn  to  shoot  that  gun  —  and  quick  —  or 
tomorrow  you  can  damn  well  be  dead!" 

His  methods  of  leadership  over  many 
months'  time  achieved  such  impressive  success 
that  the  Navy  transferred  him  to  Miami  as  an 
instructor  in  Patrol  Craft  Training  School. 
From  there  he  was  later  sent  to  the  Bureau  of 
Ships  and  assigned  to  the  production  of  films 
applying  motivation  theory  to  industrial  in- 
centive problems. 

The  Search   for  a   Meaniu<^fiil  Life 

After  the  war  Strauss  returned  to  civilian 
life  armed  with  practical  experience,  some 
strong  convictions  on  the  nature  and  effect  of 
training  films,  and  a  cicarcut  personal  philo- 
sophy.'He  was  motivated  by  the  feeling  that 
somehow  he  had  to  gve  his  life  some  meaning 
which  he  could  not  get  just  by  material  career 
success.  He  took  his  ideas  to  the  Pathescope 
Company,  which  employed  him  as  an  independ- 
ent producer.  He  gave  himself  two  years  in 
which  to  prove  his  theories  or  abandon  them, 
and  with  them  the  film  business. 

His  dominant  objective  was  to  direct  his 
talents  toward  bringing  people  closer  to  one 
another,  and  closer  to  realizing  their  common 
hopes  and  aspirations.  He  chose  the  channel  of 
industrial  film,  because  he  believed  that  during 
the  coming  five  years  the  country  would  face 

(CONTINUED    ON     THE     FOLLOWING     PAGE     69) 


The  106,500  dwt.  super-tonker  S.  S.  Vanhattan  is  lensed  during  a  trial  run. 

Hull  1679:  the  Building  of  a  Giant  Tanker 


IU-lhlrh<'iii 


St. -.I    1{.<(>1<U   Uiiildiiif;  of   Lar«isl  <  oiiiiii.ic  iai    Ship  from   :i  I'.  S.  Yard 


THERE  IS  Dram.-\  in  the  fact  that  the  106.- 
.SOO-ton  S.  S.  Manhattan  is  the  largest  com- 
mercial ship  ever  constructed  in  the  United 
States.  This  super-tanker  was  completed  in 
Bethlehem's  Quincy  Shipyard  last  year  and 
the  story  of  her  building,  from  keel  to  trial 
runs,  is  told  in  the  briefly-titled  28-minute 
color  motion  picture  Hull  1679.  recently  re- 
leased by  the  Bethlehem  Steel  Company  for 
distribution  via  Modern  Talking  Picture  Serv- 
ice libraries. 

Hull  1679  was  scripted  and  produced  by 
Audio  Productions,  Inc.  from  dramatic  footage 
supplied  by  Bethlehem.  The  Manhattan  has 
been  in  service  for  many  months,  delivering 
30  million  gallons  of  oil  to  U.  S.  ports.  She 
has  the  capacity  of  3.000  tank  cars,  equals  a 
freight  train  some  20  miles  in  length. 

Sequences  begin  on  that  September  day  in 
ly.sy  when  the  keel  was  laid  and  amass  con- 
vincing evidence  of  the  many  skills  and  trades 
required  to  put  together  the  30,000  tons  of 
steel  that  went  into  this  super  vessel,  the  larg- 
est ever  built  in  an  American  yard  and  the 


biggest,  also,  ever  to  fly  the  American  flag. 
The  picture  points  up  the  importance  of 
maintaining  these  skills  by  building  such  ships 
in  .American  yards.  Hull  1679  calls  attention 
to  the  need  for  a  healthy  U'.  S.  merchant  marine, 
especially  in  times  of  crises. 

The  building  of  the  Manhattan  was  a  high 
point  in  a  12-year  tanker  program  at  Bethle- 
hem, Long  before  the  day  of  her  christening, 
the  huge  steel  frames  were  rising  along  the 
ways;  in  an  adjacent  sub-assembly  area  (off  to 
the  side  of  the  ways),  portions  of  the  ship 
were  completed  in  a  technique  developed  by 
Bethlehem  during  World  War  II. 

Erectors  put  together  seven-story  bulkheads; 
boilers  and  turbines,  condensers  and  oil  coolers, 
water  distillation  equipment  all  come  together 
as  Hull  1679  begins  to  take  shape.  Special 
steels  of  durable  alloys  went  into  her  huge 
shafts;  a  maze  of  pipes  for  oil,  steam  and  water 
thread  the  inside  structure. 

Americans  will  view  with  pride  this  record  of 
achievement  by  one  of  this  country's  great 
intciirated  industrial  establishments.  §■ 


The  Manhattan's  45-ton  stack  is  hoisted  into  place  on  the  after-deck  house 
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Mural  on  wall  of  Board  of  Directors'  room  is  now  Booth  equpment  includes  Zenith  tv  set;  Kodal<  Car- 
on  a  sliding  panel  ipartial  view  above),  disclosing  ousel  slide  projector  with  Buhl  wide-angle  lens; 
the  audio  and  visual  equipment  housed  behind  it.       Scott  AlVyfM  radio  and  Viking  "85"  tope  recorder. 


H 


Ed  Palmer  shows  how  translucent  and  white  matte 
screens  slide  conveniently  behind  the  decorative 
mural  panel  which  conceals  the  entire  installation. 


An  Audio-Visual  "Center"  in  the  Board  Room  ^ 

New    F!ii<>;laii(l  Tflejilioiu-   Company's   -\-V   Execulive  F'iiids  Place  tor  Mosl-L  se<l  Tools 


T.1E  Board  of  Directors  Room  at  New- 
England  Telephone  and  Telegraph  Com- 
pany headquarters  in  Boston  was  set  up 
before  the  use  of  audio-visuals  had  become 
important  to  many  of  their  deliberations.  There 
are  no  convenient  closets  adjacent  for  protec- 
tion facilities  and  the  room  cannot  be  dark- 
ened easily.  Yet.  audio-visual  materials  are 
becoming  more  and  more  important  to  the  di- 
rectors. 

As  a  result,  at  most  meetings  equipment  had 
to  be  rolled  in  and  out,  set  up  and  taken  down, 
causing  considerable  distraction  and  waste  of 
time. 

Edward  Palmer,  responsible  for  many  of  the 
company's  audio-visual  activities,  was  called 
in  to  work  on  the  problem.  He  discovered 
that  behind  a  mural  of  Alexander  Graham  Bell 
working  in  his  garret  was  a  ."^O-inch  space  in- 


side the  wall  which  had  been  used  to  store  some 
chalkboards. 

By  careful  planning,  this  narrow  space  was 
redesigned  to  accept  four  of  the  audio  and  vis- 
ual tools  most  frequently  required  for  board 
meetings.  As  a  result,  the  room  has  not  been 
changed  in  appearance  but  is  easilv  set  up.    y^ 


Above:  a  high-fidelity  H.  H.  Scott  "Stereomaster" 
tuner  provides  board  members  with  choice  of 
either  AM  or  FM  radio  programs;  slides  back  into 
cabinet  for  convenient,  dust-free  storage. 

•it      -^     i^ 

Left:  this  Viking  "85"  tope  deck  is  also  drawer- 
iiiounted  for  ready  access  when  needed  for  Board 
meetings.  Four  most-used  o-v  tools  are  provided. 


Flexible  hood  spreads  its  wings  behind  the  trans-  With  the  hood  in  place,  the  reor-projection  screen  The  matte-surface  screen  board  has  a  cork  surface 
lucent  screen  to  which  it  is  attached,  helping  to  provides  a  bright,  full-size  picture.  Mr.  Palmer  on  its  opposite  side  for  mounted  displays.  Screen 
keep  ambient  light  from  interfering  with  images.       is  holding  remote  control  of  the  Carousel  projector.       is  used  for  motion  pictures,  overhead   projection. 


what  business  wants  in 

equipment  for  projection 

THE  MACHINES  MUST  STAND   UP  IN   THE    FIELD 


'T"'he  A-V  ExtcL  rivi  of  one  of 
■'-  our  leading  international  com- 
panies made  the  point: 

"Our  men  in  the  field  turn  on 
their  projectors  from  three  to  more 
than  a  dozen  times  every  working; 
day.  Compared  to  amateur,  home 
use  of  film  equipment,  we  esti- 
mate that  these  machines  get  24 
years  of  use  within  twelve  months. 

"It  has  to  stand  up.  it  has  to 
give  our  men  trouble-free  per- 
formance and  be  backed  up  with 
convenient  access  to  service  facili- 
ties when  we  need  fast  replace- 
ment or  repair.  But  we  also  make 
clear  to  our  board  members  and 
purchasing  people,  when  they  com- 
pare values,  that  we're  noi  buying 
home  movie  equipment. 

"A  precision-made  and  durable 
piece  of  machinery  that  puts  a 
bright,  clear  image  of  our  import- 
ant pictures  on  the  screen  and  has 
good  sound  reproduction  is  as  im- 
portant to  my  department  as  lathes 
and  millers  are  to  the  shop  super- 
intendents."' 

Yes.  business  wants  iroiihle-free 
performance.  But  it  also  expects 
maximum  portability  and  conven- 
ience in  a-v  equipment  because 
more  and  more  programs  are  go- 
ing into  the  field  where  they  be- 


long: meeting  dealers,  distributors, 
managers,  employees  and.  most  of 
all.  customers  and  prospects. 

Professional  business  films  must 
come  up  bright  and  true  on  front 
or  rear-projection.  High-fidelity 
sound  and  a  minimum  of  "gadge- 
try"  were  among  the  high-points 
of  a  recent  Business  Screen  in- 
terview-survey of  large  and  small 
companies.  "Let's  have  fewer  turn- 
off,  turn-on  buttons  and  bows:  put 
the  money  in  the  works,"  one  re- 
spondent said. 

The  "cartridge  load"  principle  is 
catching  on.  8mm  sound  repeater- 
type  projectors  have  been  bought 
in  lots  of  thousands,  hundreds  and 
by  the  dozen.  Business  welcomed 
the  "fumble-free"  self-threading 
innovation  in  16mm  sound  (Bell 
&  Howell);  and  the  real  "testers" 
agree  that  the  Kodak  "8"  stands 
up  with  the  best.  Disc  sound  is 
very  much  with  us  for  sound  film- 
strip  equipment  but  new  ideas,  like 
Kalart's  optical  sound-on-the-strip 
and  adaptations  of  hi-fi  tape  with 
strips  and  slides  are  in  the  field. 

What  business  warns,  business 
eventually  gets.  Weight  has  long 
been  a  bone  of  contention  among 
companies  whose  representatives 
carry  projectors  on  planes,  in  their 
cars  and  via  train  trips  to  dealers, 
branch  plants  and  to  buyers  in  the 
field.  Such  companies  have  turned 
to  the  diminutive  but  mighty  Tech- 
nicolor Instant  8.  to  DuKane's 
"Flip-Top"  and  similar  sound  and 
silent  filmstrip  and  slide  presenters. 
And  they're  the  ones  who  are  tak- 
ing out  the  Fairchild.  MPO  Video- 
tronic  and  \'icaudio  8mm  repeater 
projectors! 

iVfu-  metals  out  of  the  aerospace 
industry;  new  electronic  develop- 
ments and  sharper  film  bases  arc 
combining  here  and  abroad  to  push 
a-v  communication  methods  and 
materials  to  wider  horizons  of  use- 
ful service.  They're  welcome.'       Q' 


Part  2:  a  buyer's  guide  and 

Audio-Visual 

Equipment 

TradeFair 

the    sight/sound    projection    equipment    and 

relevant   accessories    reviewed    in   the    pages 

of  this   section   were   submitted    by   the   makers 

as   the   best   and    latest   models   offered    In 

their    respective    lines.    In    months    to    come, 

this   equipment   will    be   put   to   the   test   thru 

long    and    hard    business    and    industrial    use. 

equipment    makers    have    come    up    with    some 
solid,    useful    innovations   in    projection   this   past 
year,    there    are    few    completely    new    develop- 
ments,   but    many    improvements    have    been 
made    in    last    year's    major    new    models,    the 
business    buyer   is    getting    better   8   and    16mm 
sound    projection,    more    convenient    filmstrip 
(and   slide)   equipment  and   more  for  his  money. 
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16mm  Sound  Motion  Picture  Projectors 

Specialist   Autoload    Fiimosound   Broke   the    "Fumble-Barrier" 

>?  The  Specialisi  Autoload  Fiimo- 
sound. with  its  uutomatic  thread- 
ing feature,  was  a  major  advance 
from  Bell  &  Howell  in  mid- 1962. 
The  business  user  welcomed  this 
break  of  the  "fumble-barrier"  and 
Model  552  with  Autoload  re- 
mains the  key  to  this  company's 
audio-visual  lines. 

Model  .'^.'>2  was  engineered  to 
require  minimum  maintenance  and 
its  modular  or  "building  block" 
type  of  construction  permits  com- 
ponents to  be  easily  removed  or 
replaced. 

A  covered  guide  system  permits 
insertion  of  the  film  at  top:  with- 
in three  seconds  it  glides  into  take- 
up  position,  completely  threaded. 
Lost  film  loops  are  automatically 


Groflex    16   Simplifies   Controls;    Auto-Threads   Sound    Drum 

■it  When  film  used  on  the  new  other  key  features  of  this  projec- 
Graflex  16  reaches  the  sound  head,  tor  include:  color-coded,  inter- 
it  is  simply  slipped  into  a  slot  and  locked  pushbuttons  for  simplified 
"automatically      threaded."      The  control:  a  brightness-change  option 

_     „     ,    ,  .    p       J   r,    ■    .         which   chanees   low-voltage.    250- 
— Groflex     16    Sound    Proiector  ,  ^  ■     i      .      j-   -icn 

watt  lamp  to  equivalent  of   750- 

watt  high-voltage,  thus  extending 
lamp  life.  Photo  transistor  feature 
is  said  to  provide  "cleaner"  sound 
reproduction.  The  two  models 
(  820  and  S15  I  accept  interchange- 
.ible  lenses;  Model  820  has  "stop- 
action"  still  feature.  Both  are 
housed  in  lightweight  fiber  cases. 
Power  output  for  sound,  distortion 
free;  15  watts.  Weight:  approx.  40 
pounds.  Q' 


New  16mm  Arc  Projector  froi 

^T  A  new  model  1 6mm  carbon 
arc  projector,  the  Model  70-1600. 
has  replaced  the  Victor  Animato- 
graph  "1600"  arc  as  the  newest 
member  of  the  Kalart  Victor  Se- 
ries 70  line  of  sound-on-film  pro- 
jectors. 

The  portable,  three-piece  unit 
incorporates  the  Series  70  optical 
system  shutter  and  film  drive 
mechanism  which,  along  with  a 
carbon  arc  lamp  and  selenium  rec- 
tifier, delivers  I  SOO  lumens  to  the 
screen  with  virtually  no  light  fall- 
off  from  center  to  edge. 

25-watt  amplifier  has  projector 
head  permanently  attached.  Con- 
trols are  top-mounted  (including 
a  microphone  jack).  Projector 
mechanism  handles  2000-foot  reels 
(standard  on  Series  70)  and  fea- 
tures such  as  safety  film  trips,  off- 
set film  loop,  stationary  sound 
drum    and    1 80-degree    swing-out 


Bell    &    Howell's   Model    552 
Specialist  Autoload   Fiimosound 

restored;  a  "systems  restorer"  also 
corrects  lost  tension  at  the  sound 
drum.  Specialist  Autoload  weighs 
30  lb.,  13  oz.;  has  f  1.4  lens.     Q- 


n  Victor  Animatograph  Corp. 

lens  are  standard.  ,\ew  are;  im- 
proved cooling  system:  improved 
lens  mount  and  pressure  plate.   ^ 

New  16mm  Carbon  Arc  Projector 
is   Kalart/ Victor  Model   70-1600 


Advanced  Transistor  Circuitry  for  Kodak  Pageant  Projectors 


ir  The  kt)dak  audio-\lsual  projec- 
tion line  includes  several  excellent 
"Pageant"  models.  AV-256-TR, 
for  example,  has  a  25-watt  tran- 
sistorized amplifier,  life-time  excit- 
er lamp,  solar-cell  sound  pickup. 
Single-switch  projector  control 
makes  operation  easy  for  business 
use;  instant  reverse  from  the  pow- 
ered sound  drum  is  another  fea- 
ture. This  model  has  an  II  x  6" 
speaker  in  its  lift-off  baffle  cover 
and  fidelity  control  for  optimum 
sound  quality;  safety  gate  and 
spring-loaded  sprocket.  Pageant 
models  have  printed-circuit  con- 
struction. Weight  of  .Model  AV- 
256-TR  is  37'/2'  lbs.  Lamp  is  stand- 
ard 750-watt.  S' 

Below:    Kodak's   Magnetic-Optical 
t6mm    Projector:    Model    AV-105-M 


^^A 


Kodak    16mm   Sound    Projector 
—  one  of  Pageant  series:  AV-256-TR. 

*  For  company  use  where  mag- 
netic-optical projection  is  desirable, 
Kodak's  Model  AV-105-M  pro- 
vides recording,  play-back  and  pro- 
jection on  a  single  machine.  The 
Super-40  shutter  is  noted  as  adding 
screen  brilliance  at  either  silent  or 
at  sound  speed.  Controls  of  the 
AV-105-M  are  well-organized  on 
single  panel.  Weight,  including 
speaker,  case,  projector  and  micro- 
phone, is  39  lbs. 

Accessories  available  for  re- 
cording include  a  synchronizing 
brake  kit  which  enables  user  to 
slow  the  machine  to  precise  24 
frames  per  second;  a  synchronous 
motor  kit  and  a  two-projector 
synchronizing  kit.  These  are  op- 
tional on  the  AV-I05-M.  g' 


Siemens  2000  Double-Sixteen  Sound  Projector  Is  Introduced 


f 
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Siemens  2000  double-sixteen  optical-magnetic  sound  and  recording  projector. 


*  The  Siemens  "2000"  double- 
sixteen  sound  projector  has  been 
recently  introduced  in  the  U.S.  by 
its  well-known  maker  through  the 
facilities  of  the  .Arriflex  Corpora- 
tion of  America.  Built  up  from 
a  system  of  basic  modules,  the  ma- 
chine consists  of  two  major  assem- 
blies in  a  unique  combination:  a 
highly-capable  single-system  opti- 
cal-magnetic 16mm  sound  projec- 
tor; an  additional  16mm  magnetic 
film  record  and  playback  chan- 
nel. A  reliable  and  inexpensive  in- 


terlock is  noted  as  an  outstanding 
feature  of  this  versatile  machine. 
In  the  Siemens  2000,  film  is  trans- 
ported by  a  triple  claw,  well-con- 
trolled by  a  special,  double  cam. 
Three-direction  adjustment  of  the 
projection  lamp  socket  permits  the 
choice  of  250  to  1,000-watt  lamps. 
Lamp  is  switched  on  with  under- 
voltage  to  reduce  initial  current 
surge  (extending  life);  current  is 
then  increased  to  rated  intensity 
with  rheostat  and  built-in  ammeter. 
A  15-watt  amplifier  is  standard,  g' 
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BUSINESS  SCREEN  MAGAZINE 


Cinebox  Offers  Push-Button  Choice  of  40  Sound  Color  Films 

■k  U.  S.  distribution  of  the  novel 
Cinebox  with  its  push-button  se- 
lection of  40  sound  films  (each 
three-minutes  long)  brings  this 
Italian-developed  "jukebox"'  type 
equipment  into  the  business  field. 

21 -inch  rear-projection  thru  a 
series  of  mirrors;  film  rewind  is 
automatic  (15-18  seconds).  Two 
speakers  arc  located  to  right  and 
left  of  the  screen,  which  is  framed 
to  shade  off  ambient  light.  En- 
tire unit  weighs  .128  pounds. 

An  Estey  Electronics  subsidiary. 
Cinevision  Corp.  of  America,  will 
rent  the  Cinebox  for  business,  ex- 
hibit and  promotional  use.  ^ 

8mm  Sound  and  Silent  Projectors 

Fairchild  Announces  Improvements  on  "400"  Repeater 

•is  An  improved  model  ol  the  now 
widely-known  "■400"  repeating  pro- 
jector (Model  B)  has  been  intro- 
duced by  Fairchild  Camera  &  In- 
strument Corp.  A  new  sound  head 
provides  an  increase  in  frequency 
response  and  improved  fidelity. 
Silicon    transistorized    electronics; 

—Screen    view    of    Fairchild    400 


r^ 


—Interior    of    the    Fairchild    400 
shows   film   threading    path. 

4  X  6"  oval  speaker  are  standard. 
The  400  weighs  17  lbs.;  shows  up 
to  20  minutes  of  8mm  sound  film 
continuously;  the  film  is  encased 
in  a  clear  plastic  cartridge  that 
contains  no  moving  parts  to  cause 
wear  on  the  film.  No  price  change. 


MPO  Videotronics  8  Has  Powe 

•k  Recent  introduction  of  an  auto- 
matic "cycling""  device  permits  the 
viewer  to  activate  operation  of  an 
MPO  Videotronic  8,  automatic  re- 
peater Smm  sound  projector. 

This  accessory  widens  the  al- 
ready generous  range  of  this  self- 
contained  unit.  Desk-top  or  con- 
ference  room;  counter  or  exhibit 

The  Videotronic  8  with   cycler 


r-Driven  Feed;  Cycling   Device 


Kodak's   Sound   8    Projector 
Sets    Pace    for    Durability 

•;'-  The  Kodak  "8"  sound  projec- 
tor is  being  used  as  the  basic  mech- 
anism for  repeater-type  machines. 
Extremely  durable,  this  et|uipment 
has  record  and  play  facility  with 
separate  input  for  mike  and  phono 
connections.  Record  level  and 
warning  lights  are  features.  ."iOO- 
u.itt  projection  lamp;  10  x  2"  oval 
sjieaker;  weight:  30  lbs.,  including 
levels,  for  showing  (bright)  and 
lower  for  use  when  recording.  A 
quality  pulldown  and  shutter  com- 
bination keeps  picture  steady, 
jump-free;  also  contributes  to  quiet 
operation  of  this  sturdy  unit.       Q' 

(see  source  list  on  p.  49) 
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Mechanism  of  MPO  Videotronic  8 

area  are  its  "theaters""  where  up 
to  15  minutes  of  sound  film  may 
be  shown.  Weight:  19-'/>  lbs.,  it 
fits  under  a  plane  seat  with  room 
to  spare.  Extremely  short  film  path 
and  a  power-driven  film  platter 
with  specially-designed  rollers, 
gate.  Film  comes  in  pre-loaded 
plastic  magazine,  with  automatic 
rewind   for   continuous   shows.    Ig' 


Kodak's  "8"  has  magnetic  sound. 


New    Wide-Angle   Models   of   Technicolor   "Instant"    Projectors 

K  Two  new  industrial  models  ol 
the  Technicolor  "Instant"  8mm 
cartridge-load  silent  motion  pic- 
ture projector  are  announced; 
Models  800VVA  and  500WA  fea- 
ture wide-angle  zoom  lenses  for 
large  image  in  desk  top  use  or  for 
rear-projection  screen.  Same  lens 
will  zoom  to  proper  picture  size  for 
conventional  show.  Technor  lens 
has  high-speed  f/1.5  apcrature.  9 


Rear-projection  cose  for  "800" 


Technicolor'.,      i^J.^      Pro|ector. 

■,'V  A  new  flip  top  rear  projection 
case.  Model  CI 06  (at  left)  is  now 
available  for  use  with  either  the 
SOOW.A  or  500WA  Technicolor 
"Instant""  projectors  (see  new  mod- 
els noted  above  ) .  Priced  at  $59.50, 
case  is  only  slightly  larger  than 
attache-size;  holds  projector  firm- 
ly in  position  ready  for  use  and 
also  has  storage  space  for  up  to 
eight  Magi-Cartridges  of  film.   'S* 


pendability    Under    Heavy   Use 

elude:    larger   screen   sizes    and   a 
front  projection  kit. 

Durability   has   to   be   strongest 

factor  of  the  Vicaudio;  heavy-duty 

construction     of     the     projection 

mechanism  will  take  plenty  of  wear 

tinuous  magazine  shows  up  to  20     ;,nd  tear  out  in  the  field.  W 


Vicaudio   Mark    II   Proves    Dep 

iv  The  Vicaudio  Mark  II,  with 
its  large  9  x  12"  picture  screen 
area  and  light  weight  (less  than  20 
pounds  complete)  is  Vicom"s 
prime  entry  in  the  8mni  sound  re- 
peater  projector    field.    The   con 


minutes  of  film  (at  24  fps  stand- 
ard) with  16  fps  optional.  It  em- 
ploys the  Phillips  8  volt.  50-watt 
internal  reflector  lamp  to  provide 
maximum  light  and  life  of  lamps. 
A  plug-in  transistorized  amplifier 
feeds  a  10  x  1.5"  oval  speaker. 

The  Vicaudio  Mark  II  is  :ill 
nylon-geared  (no  belts);  it  has  a 
high-speed,  wide-angle  projection 
lens;  swing-away  film  gate  for  easy 
cleaning  and  is  permanently  lubri- 
cated.    Optional     accessories     in- 


Vicaudio  "8"   shown    in   action. 
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Sound  Filmstrip  and  Slide  Projectors 


The  "Disploymate"  is  Beseler  Com 

•k  Three  years  of  design  and  test- 
ing preceded  the  introduction  of 
the  Beseler  Company's  sound  film- 
strip  viewer,  the  ■Displaymate,"'  a 
point-of-sale  companion  to  that 
company's  widely-used  "Sales- 
mate"  projectors. 

TV-size  image  shows  automatic- 
ally-synchronized pictures  with  hi-fi 
sound.  The  showing  can  be  con- 
tinuous and  repeated  for  20  min- 
utes or  for  20  weeks.  The  "Dis- 

The  new  "Displaymate"  provides 
strong    point-of-sale    filmstrip    use. 


pony's  Latest  for  Point-of-Sale  Use 


A  "Discussion   Switch"   on  this 
"Salesmate"  interrupts  the  sound. 

playmate"  utilizes  standard  "Sales- 
mate"  film  and  tape  cartridge  on 
continuous  loop.  The  maker  notes 
that  preview  showings  to  three 
large  companies  brought  in  orders 
from  all.  Cabinet  has  handsome 
walnut  finish;  picture  size  is  23" 
width.  ""Displaymate"  went  672 
continuous  running  hours  in  test. 
■>  Beseler's  ""Salesmate  11"  is  a 
new  model  of  this  sound  filmstrip 
machine  with  three  variations  to 
select:  the  "Discussion"  type;  a 
new  ""Picture  Partner"  and  the  35- 
minute  capacity  "'Long  Play."  <S.' 


For  Wide-Screen  Slides  or  Filmstrips:  the  "Gold-Plater" 


•k  Commercial  Picture  Equipment 
is  an  experienced  supplier  to  busi- 
ness and  industry  for  those  impor- 
tant shows!  When  the  picture  has 
to  go  big  and  tiright.  their  ""Gold- 
Plater"  puts  filmstrips  or  slides 
up  there  via  its  1 .000-watt  lamp 
and  2.000  lumens.  Vista-Strip  at- 
tachment provides  for  showing  of 
wide-screen  filmstrips.  The  model 
shown  also  has  synchronized  con- 
trol for  sound  and  picture  change. 
Major  companies   whose   pictures 

Commercial   Picture  Equipment 
offers  the  "Gold-Plater"  at  right. 


have  been  carried  on  30-foot  wide 
screens  are  ""Gold-Plate"  users.  1^' 


DuKane  Has  a  New  Automatic  Version  of  the  "Flip-Top" 


-'  The  new  "'automatic  "  version  of 
Du Kane's  "Flip-Top"  sound  film- 
strip   projector   utilizes   the    same 

There's  a  new  automatic  model 
of  the  DuKone  "Flip-Top"  machine. 


DuKane  "Auditorium"  Projector 
Designed  to  Handle  Big  Show 

DuKane's  57ei-S5  1  .UOO-watt 
"Auditorium"  sound  filmstrip  pro- 
jector services  audiences  from 
hundreds  to  several  thousand.  Ver- 
satility is  assured:  it  handles  both 
35mm  single-frame  filmstrips  and 
2  X  2"  slides.  Filmstrip  is  advanced 
by  remote  control  push-button;  or 
it  can  be  completely  automatic 
when  used  in  combination  with  the 
model  14B247  Auditorium  Sound 
Unit.  Has  coated  optics:  5-inch 
Simco  f2.8  lens;  turbine  cooling. 


Model  576-85  is  a  1 ,000-wan 
DuKane  Auditorium-type  projector. 


35mm  single-frame  film;  sound  is 
provided  by  33-1  3  rpm  recording 
(up  to  20  minutes  of  sales  mess- 
age per  side ) .  Film  rewinding  is 
automatic  with  the  exclusive  Du- 
Kane Redi-Wind  system.  Pictures 
change  automatically  by  means  of 
the  same  (patented)  DuKane  inau- 
dible signal  system  which  is  em- 
ployed on  other  DuKane  sound 
filmstrip  equipment. 

The  "Flip-Top"  weighs  19  lbs.. 
8  oz.  The  screen  size  is  11"  and 
is  of  the  rear-view  (Polacoat) 
glass  screen  material.  Comes  in 
attache  style,  scuff-proof  saddle 
( vinyi  covering)  case  which  has 
storage  for  films,  records,  push- 
button control  and  power  cord.  Q' 


New  Slide  Cooling  a  Feature  of  Harwald's  "Sonomatic"  Cabinet 

A  new  model  of  the  well-known 


"".^Dmatic"  cabinet-type  continu- 
ous slide  projector,  utilizing  30  2  x 
2  slides  is  available.  The  sound 
model  is  the  "Sonomatic"  and  it 
shows  each  slide  for  six  seconds, 
750-watt  illumination  puts  a  good, 
bright  image  on  the  16  x  23-inch 
Polacoat  screen  under  most  display 
situations.  The  new  model  is  fin- 
ished in  beige  hanimertone  with  a 
gold  anodized  grill  and  polished 
chrome  trim. 

Key  to  "Sonomatic's"  good  per- 
formance in  the  field  is  a  new 
cooling  system  which  the  makers 
say  will  permit  slides  to  be  used 
for  months  in  continuous  service. 
Harwald  is  the  builder  of  Inspect- 
O-Film  electronic  film  inspection 
and  other  speciality  items  for  a 
wide  range  of  audio-visual  uses.l^" 

The  "Sonomatic"  version  of  the 
widely-used  Admatic  slide  cabinet. 


Kalart's  "Soundstrip"  Offers 

Kalart's  "Soundstrip"  is  based 
on  a  new  audio-visual  system  which 
provides  hoili  pictorial  and  audio 
message  on  the  same  35mm  film- 
strip.  The  ""Soundstrip"  film  is  a 
composite  photographic  print  on 
35mm  film,  either  in  color  or  b&w. 
from  (a)  a  35mm  picture  negative 
or   (b)   a  35mm  sound  negative. 

The  result  eliminates  either  tape 
or  disc  for  still-picture  projection. 

It's  economical  to  produce,  duplicate 


a  New  Audio-Visual  System 

Picture  is  in  double-frame  format 
with  four  picture  and  four  sound 
frames  on  each  foot  of  film.  With 
an  average  message  of  12  seconds 
for  each  frame,  a  100-frame,  20- 
minute  ""Soundstrip"  can  be  pro- 
duced on  25  ft.  of  35mm  film.  Pro- 
jector has  automatic  threading  and 
advance,  rewind  tape-up.  Weighs 
25  lbs.,  has  3-watt  amplifier  and 
removable   speaker.   It's  new! 

strips  for   Kalart's  "Soundstrip"   unit. 
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LaBelle  Combines  High-Fidelity  Tape  Sound  With  Filmstrips  or  Slides 


LaBeile  industries'  sound  film- 
strip  equipment  utilizes  either  car- 
tridge or  conventional  reel-type 
tapes  for  sound  reproduction.  The 
"AV  Tutor"  is  the  company's  com- 
bination dual-track,  transistorized 
tape  and  automatic  filmstrip  pro- 
jector. It  has  silent  signal  syn- 
chronization and  the  versatility 
needed  for  either  desk  top  or  for 
large  screen  showings.  The  maker 
says  "ideal  for  sales  work  or  for 
irainine,"  and  we  agree!  S" 


n 


The  "Maestro  M"  will  record, 
:jlay-back  and  project  140  slides. 


il 


The  "AV  Tutor"  combines  tape 
player  with  automatic  filmstrips. 

*  The  "Maestro  11"  is  LaBelle's 
"big-capacity"  sound-and-slide  ma- 
chiine.  with  its  140-slide  capaci- 
ty. The  "Maestro"  delivers  90  min- 
utes of  continuous,  automatic  op- 
eration of  3.'imm  slide-sound  pre- 
sentation. Instant  slide  changes  are 
activated  by  silent  signals. 

The  user  can  record  (on  tapes), 
playback  and  project  with  this  one- 
piece,  complete  .\-\'  system.  Le- 
Belle  is  featuring  both  "Tutor" 
and  "Maestro"  models  currently. 

Tape  mechanism  is  of  high-fidel- 
ity type  with  fine  sound  quality.  ^ 


McClure  Projector  "61"  a  Compact  with  Impact  in  Field 

it  McClure  Projectors  call  their 
Model  61  "compact"'  the  sound 
filmstrip  projector  with  impact.  It 
sets  up  in  seconds,  weighs  only 
1 1  lbs.  Has  automatic  rewind  and 
150-watt  lamp  with  pro.ximity  re- 
flector. 2 '/2 -watt  amplifier  feeds 
a  4-inch  speaker.  There's  an  "in- 
terruption switch"  which  permits 
user  to  stop  program  and  resume 
without  loss  of  continuity.  9' 


The  1 1 -pound  model  "61"  is  o 
McClure  "compact"    for   soundstrips. 


Revere  "435"  Puts  Magnetic  Sound  on  New  Type  of  Slide 

1  he  KcNcrc  P-34.'i  is  a  sound 
and  slide  projector  using  a  new 
principle.  E.xclusive  Sound-Slide 
Holers  carry  up  to  20  seconds 
sound  per  slide  (recorded  on  ma- 
chine); it  projects  both  35mm  and 
super  slides:  has  micro-focusing. 
40-slide  magazine  contains  ten 
Sound-Slide  holders.  Has  a  tran- 
sistorized record  playback  system. 
A  3M  Company  product.  g" 


Viewlex  Features  Self-Contained  "Table-Top  Automatic" 

easy  to  carry  and  to  operate.  H" 

Viewlex  'Tabletop"  Automatic 


•k  Viewlex  is  featuring  the  "Table- 
talk  .Automatic"  a  portable,  fully- 
automatic  (or  remote-controlled) 
sound  filmstrip  machine.  Utilizes 
35mni  filmstrip  projection  syn- 
chronized to  regular  or  long-play 
records  via  an  inaudible  30-50 
cycle  signal.  Large  8  x  10"  screen 
for  table-top  viewing.  Compact  at- 
tache case  contains  entire  unit 
plus  the  storage  of  12"  records 
and  strips.  Viewlex  engineering  has 
made   the   "Tabletalk  Automatic" 


T 
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choose  Either  the  "Executive"  or  "Inspector"  from  C.O.C. 

iv  Compactness  plus  the  conven- 
ience of  automatic  film  rewinding 
are  key  features  of  the  C.O.C.  In- 
spector filmstrip  projector.  Ultra- 
fast,  professional  quality  f2.5  3- 
inch  lens  provides  bright,  good 
images.  At  1 1  feet,  it  will  fill  a 
30  X  40"  screen.  Because  of  the 
film-feed  feature,  no  time  is  lost. 


Below:  the  C.O.C.  "Inspector." 


36-slide  magazines  ore  feature 
of  the  handy  C.O.C.  "Executive." 

The  C.O.C.  Executive  combines 
a  built-in  screen  and  a  semi-auto- 
matic slide  changer  all  in  a  smart 
and  light-weight  carrying  case.  Up 
to  36  slides  (per  magazine)  are 
projected  via  precision  optical  sys- 
tem on  large  8  x  8"  "Lenscreen." 
Precision  optical  system.  S 


Kodak  Quality  Insures  a  Bright  Picture  with  the  "Carousel" 


M  Kodak's  Carousel  slide  projec- 
tor (Model  AV-580)  carries  a  big 
name  and  its  operation  merits  the 
reputation.  Automatic  or  semi  au- 
tomatic slide  presentation  (35mm) 
is  its  job.  A  color-coded  control 
panel  makes  the  operation  easy: 
fan-cooling  keeps  the  show  on  the 
road.  A  lamp  air  switch  automatic- 
ally turns  off  the  lamp  if  the  fan  is 
inoperative.  Available  nationwide 
from  all  Kodak  AV  dealers.        9' 


Model  AV-580  Kodak  "Carousel." 


The  Random-Access  Selectroslide  —  It's  Still  Ahead  of  Field 


•«■  Two  Random-Access  Selectro- 
slide projectors,  the  SLS-750  and 
the  Dual  SLX1750  were  contribu- 
tions of  Spindler  &  Sauppe  last 
year.  The  company  outdid  itself 
with  new  and  useful  a-v  tools,  in- 
cluding the  introduction  of  the 
Manual  Selectroslide.  its  Speed 
Drssolve  System  and  the  Slide 
Commander  for  remote  control. 

Finger-tip  control  of  the  SLS- 
750  or  SLX-750  operates  up  to  96 
slides  with  the  flexibility  of  im- 
mediate return  to  any  slide  as  re- 
quired by  the  user. 

The  Speed  Dissolve  System  util- 


izes    two     1 .200-watt     projectors 
coupled  to  the  system,  enabling  an 


The  Random-Access  Selectroslide 

instant  change  effect  to  take  place 
on  the  screen,  remote-controUed.g' 

Entire  Contents  Copyright  1963 
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A-V    EQUIPMENT    TRADE    FAIR:    SLIDE    PROJECTORS 
Strong  Introduces  Slide  Projector  With  Xenon  Light  Source 

■>?  For  permanent  business  theater 
installation  or  convention  shows, 
the  Strong  Electric  Corporation 
has  developed  a  new  slide  projec- 
tor employing  the  highly-efficient 
Xenon  light  source.  Unveiled  at 
the  NAVA  Trade  Show,  new  mod- 
el is  equipped  with  precision  op- 
tics, portable  stand.  Write  the 
maker  for  further  details.  IJ,J' 

Right;  Strong   Electric  Company 
Slide   Projector  With   Xenon   Light 

Overhead  Proiectors  for  Portable  Use 


Smal 


Size,  Economy  Are  Features  of  Beseler  Porto-Scribe 

Weighing  only   1  7  pounds,  this 
^^^k  new  model    l.'iTlO  overhead  pro- 

ij^LI  jector,     the     Beseler     Company's 

.  jH^  "Porta-Scribe,""  has   10' i   x   13  x 

14' 2 "  base  with  a  miniaturized 
projection  head  and  supporting 
arm.  It  accepts  full-sized  10  x  10" 
transparencies  in  standard  form. 
The  new  model  comes  with  a  400- 
watt  projection  lamp  and  a  15- 
foot  power  cord.  There  is  no  dif- 
fusion in  brightness,  whiteness  or 
definition  of  the  image  when  trans- 
parencies are  placed  on  its  platen. 
See  facing  page  for  source  data.  & 

Left:  Charles  Beseler  Company 
Porta-Scribe    Overhead     Projector 


Portability    Key   to   Ozalid's   Porta-Lite    Overhead    Projector 


■•>  Ozalid  Products  introduced  the 
Porta-Lite  line  of  extremely  light 
weight  portable  overhead  projec- 
tors last  year  and  the  product  has 
been  well-received  by  business 
and  industry.  Lamp  wattage  ranges 
from  500  to  750  (in  Porta-Lite 
7"s)  and  up  to  1,000  watts  in  the 
Porta-Lite  10  model.  Low  silhou- 
ette minimizes  obstruction  of  im- 
ages; it  has  tilting  head  but  level 
platen.  Model  7  takes  7  x  7"  trans- 
parencies;  Model    10;    10  x    10". 

Right:  Porta-Lite  Model  10 
Overhead   Projector  from  Ozalid 


Buhl  Microwide  lens  Cuts  Projection  Distance  in  Half 

*  A  new  Buhl  MicroWide  lens 
cuts  in  half  the  normal  projection 
distance  required  for  DuKane  Mi- 
croMatic,  Standard  666  and  simi- 
lar sound  and  silent  filmstrip 
equipment.  Easily  mounted  (comes 
complete  with  mounting  adapter) 
in  front  of  conventional  3-inch  fo- 
^  1  cal  length  lens  of  projector,  it  re- 

'"  duces  it  to   1.5  inches.  Easily  re- 

g^  -^  j^  moved  for  normal  projection,     'm 


The  Latest  in  Projection  Screens 

Large   Fast-Fold    Rear  and   Front   Projection   Screens   from   CPE 

Carrying  really  large  screens 
into  the  field  by  car  or  plane  is 
greatly  simplified  by  the  Commer- 
cial Picture  Equipment  Company's 
line  of  "Fast-Fold"  screens.  The 
size  range  is  from  43  x  58"  up  to 
10'/2  X  l4-jeei.  Mat-white  screen 
surface  (velvet  embossed  vinyl); 
fungus-proof,  fully-washable  and 
foldable;  the  frame  has  tilt  con- 
trol (Tilt  "T"  Leg)  and  is  adjust- 
able for  height.  Pola-Vu  surface 
is  available  for  rear  projection; 
flannel  board  type  has  "flannel- 
hook"  surface.  Carrying  cases  go 
down  to  39  X  7  X  7"  up  to  the 
ma.xinuuti  of  44  x  10  x  12"  size.  0' 


Above:    Fast-Fold    PrO|ection 
Screen:   Commercial    Pic.   Equipment. 


Da-Lite  Push-Button  Beaded  Screen  in  New  Dress  for  1963 


-'-  Enameled  in  smart  beige  with 
subtle  gold  veiling,  Da-Lite's  latest 
Golden  Challenger  screen  model 
(and  companion  silver  lenticular 
Wonder-Lite)  have  the  new  hi-lo 
height  adjustment  feature.  Choice 
of  two  surfaces  is  offered:  White 
Magic  II  Chemi-Cote  is  a  refine- 
ment    of     glass-beaded     surface. 

Below:  Da-Lite's  '63  Challenger 
has  new  colors  plus  hi-low  feature. 


Finer  graded  beads  are  chemically- 
coated  to  resist  moisture.  Sets  up 
ready  for  projection  in  just  six 
seconds  from  floor  to  show.       ^ 


U  L -Mpijroved  Electrol  Screen 

+  Underwriters'  Laboratory  ap- 
proval to  the  Da-Lite  Junior  Elec- 
trol projection  screen  (may  also  be 
hung  from  or  recessed  in  a  ceil- 
ing). White  Magic  II  Chemi-Cote 
glass-beaded  fabric  is  standard 
with  mat  white  or  Da-Tex  trans- 
lucent (rear-projection)  surfaces 
optional.  Available  in  all  sizes 
from  50  x  50"  up  to  12-feet.  gf 


New,  Larger  Sizes  for   Radiant's  Lenticular  Wall   Screens 


Ik  Development  of  a  unique  posi- 
tive tensioning  device  for  new. 
larger  size  lenticular  projection 
screens  up  to  70  x  70"  sizes  is 
announced  by  Radiant  this  month, 
(see  illustration  right).  Screen  fea- 
tures the  silver  lenticular  "Opti- 
Glow"  surface  introduced  by  this 
company  in  1952.  Its  aluminum- 
silver-coated  fabric  resists  ambient 
light  from  sources  other  than  the 
projector.  Screen  was  previously 
available  in  standard  50  x  50" 
size  until  development  of  Radiant's 
"Tension  Bar"  which  assures  ten- 
sioning required  for  proper  pic- 
ture clarity.  Screen  is  one  of  "Edu- 
cator" series  for  a-v  field.  ^ 


Below:    Rodiant  Lenticular  Wall 
Screens,   available  in   large  sizes. 
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Polacoat   Research    Improves   Lenscreen   for    Rear   Projection 


■i:  A  specialist  in  rear  screen  ma- 
terials now  widely  employed  by 
other  accessory  makers.  Polacoat 
of  Blue  Ash.  Ohio  utilizes  high- 
transmission  panels  of  glass,  plexi- 
glas  and  other  plastics  coated  one 
side  with  a  profuse  layer  of  tiny 
lenses.  This  "Lenscreen"  has  low- 
reflectance  quality  on  the  surface 
which  permits  rear-screen  to  face 
high  levels  of  lighting  in  the  field. 
Continual  testing  (see  illustra- 
tion right )  helps  improve  these 
materials.  The  outdoor  test  pic- 
tured was  held  in  mid-afternoon 
on  a  very  bright  day.  A  mirror 
recessed  in  a  darkened  enclosure 
behind  screen  panel  caught  the 
projector  beam.  Image  light  was  le- 


verted  through   the  screen   in 
color  and  rich  contrast. 


full 


Polacoat  "Lenscreen"  material 
shows  image  in  outdoor  sunlight. 


Hucison's    "Groupshow"    Screen 

ir  The  AV  Industrial  Products 
Division  of  Hudson  Photographic 
Industries  features  the  popular 
"Groupshow"  rear-projection  ac- 
cessory screen  that  converts  any 
existing  3.'>mm.  16mm  or  8mm 
projector.   l'nit|ue   "black"   screen 


s   Acid    Flexibility   to    Field    Use 

Another  Hudson  |Moduct  is  the 
desk-top  rear-projection  slide  pro- 
jector: lO-Square  Slide  Theater, 
with  its  10  X  10"  screen. 

Weighing  only  1 1  lbs.,  it  folds 
down  into  a  deluxe  carrying  case. 
I  healer  includes  one  36-slide  tray 
(2x2  slides)  and  will  accept 
super  slides.  CBS  Lamp.  V.'i-watt. 
120-volt.  AC  or  DC  operation  and 
convection-cooled. 

This  is  an  extremely  handy  de- 
vice for  sales,  demonstration,  or 
any  field  use  where  slides  serve 
as  a  flexible  medium.  R' 

Below:  Hudson  Photo.  Industries 
offers  10-Square  Slide  Theater 


HIP  Rear  Projection  "Groupshow" 
Screen  in  Junior,  Senior  Models 

yields  brilliant,  contrasty  pictures 
under  normal  room  light. 

Optical  system  includes  a  flat, 
front-surface  mirror.  Folds  to  only 
3  X  24  X  3 1"  and  "Senior"  has  1 8  x 
24"  in  screen  surface;  "Junior" 
model  has   12  x   12"  screen  size. 


^SJ* 


New  Inspect-O-Film  Model  Q  Mark  IV  Electronic  Film  Editor 

i<  The  latest  model  of  the  widely-  ed  editing  spindles;  automatic  elec- 
used  Harwald  Inspect-O-Film  elec-  tronic  scratch  detection  and  re- 
tronic  16mm  film  editing  machine  cording;  electronic  cleaning.  H' 
is   the   "Editor"   Model   O.    Mark  Mark  IV  Inspect-O-Film  Editor 

1\'.  Improvements  include  DC 
drive  with  transistorized  control 
(eliminating  all  solenoids),  reduc- 
tion in  number  of  relays  through 
solid-state  circuitry,  disc  magnetic 
brakes  and  clutches.  Only  one  belt 
remains.  The  "Editor"  combines 
viewing  and  sound  for  previewing 
and  editing;  speed  of  machine  is 
adjustable  to  650  frames  per  sec- 
ond both  forward  and  reverse. 
Optional  models  include  power- 


"Ail 
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Screen  Accessories; 

Editing  Equipment 

&  Cabinet  Projection 


Audiovisual 

Equipment 

TradeFair 


New  Design  for  the  Busch  "Universal 

'--  A  daylight  projection  unit  for 
use  with  any  standard  16mm  or 
35mm  slide  or  filmstrip  projector 
is  made  possible  by  the  design  of 
Busch  Film  &  Equipment  Com- 
pany's latest  Universal  Cine-Edu- 
cator. Projection  is  completely  en- 
closed inside  a  40"  wide  x  25" 
deep  and  72"  high  cabinet.  Equip- 
ment and  film  are  protected  from 
dust  and  damage;  room  darken- 
ing is  eliminated.  Unit  has  a  20'/2" 
X  2T/2"  Lenscreen.  Ruggedly-con- 
structed wood  cabinet  is  equip- 
ped with  5"  heavy-duty  casters  for 
easy  mobility  in  the  plant. 

Low  cost  is  an  added  feature 
from  this  long-established  maker 
of  rear-projection  cabinets.  See 
source  list  below  for  more  data,  gj' 


Cine-Educator  Cabinet 


Above:  Universal  Cine-Educator 
Busch    Daylight    Projection    Unit 


Movie-Mover  RP  from  Wilson 

The  "RP"  Movie-Mover  is  .1 
fully  portable  rear-projection  cabi- 
net which  accommodates  all  st;m(.l- 
ard  motion  picture  and  filnisliip 
projectors,  etc.  It  has  screen  equ.il 
in  size  to  30"  TV  receiver,  suitable 
for  groups  up  to  50  persons;  is 
caster-mounted  for  transport  any- 
where in  salesroom,  factory  or  of- 
fice. Nominal  cost,  plus  wide-angle 
lens  as  required  for  projector  used 
in  this  cabinet.  Shown  in  auto 
dealer's  salesroom  (right).  ig' 


Corporation  for  Daylight  Use 

T V        ^ 

Wilson's  Movie-Mover   RP  Model 


Convenient  Listing  of  Manufacturer  Names  ancJ  AdcJresses 

LaBc'lIf      Industries,     Oionomowoc, 

W'isfoitsiii. 
McClurc     Projectors,     1012    Cliiutli 


Bell  &  Howell  Company,  TU)!)  \U - 
Cormick  Road,  Chicago  4o,  III. 

Beseler  Company,  Charles,  219  .So. 
18th  St.,  East'  Orange,   X.  ]. 

Buhl  Optical  Co.,  1009  Beech  An:, 
Pittsburgh    3.3.    Pa. 

Busch  Film  &  Equipment  C;onip;ui>, 
Saginaw,   Michigan. 

Cinchox:  Cinevision  Corp.  of  .\mcr., 
201  \V.  John.  Hicksville,  L.I.,  NY. 

C.O.C.  Industrial,  23-53  Steinway. 
Long  Island  City  5.  New  York. 

Commercial  Picture  E<niipment,  Inc., 

ISOO  West  Colombia,  Chicago  26. 
DaLitc  Screen  Co.,  Warsaw,  Indiana. 
DuKanc  Corp.,  St.  Charles.  111. 
Eastman    Kodak    Co.,    Rochester    4, 

Xou   Yt)rk. 
Fairchild    Industrial     Pnidiicts,    221 

Fairchild    .'\ve.,    Plainvicw.    L.I., 

New  Y'ork, 
Craflex,  Inc.,  Rochester  3,  N.Y. 
Harwald    Company,    124.5    Chicago 

A\t'..   E\anston,   Illinois. 

Hudson  Photographic  Industries,  Ir- 

\ington-on-Hudson,  New  Y'ork. 


St.,    Evanston,   Illinois. 

MPO  N'idcotronics,  Repeater  Sales 
Div..  210  W.  65  St.,  New  York  23. 

Ozalid  Products,  Johnson  City,  N.Y. 

Polacoat,  Inc.,  Bloc  .'\sh,  Ohio. 

Radiant  Mfg.  Corporation,  8220  N". 
.•\nstin,  Nlortoii  (irovc,  Illinois. 

Revcre-Wollensak  Div.,  3M  Com- 
pany, 2501   Hudson  Rd.,  St.  P.inl 

Siemens:  .'Vrriflex  Corp.  of  .\mcrica, 

257   Park  A\x:,  S.,  New  York    10. 

Spindler  &  Sauppe,  2201  Beverly 
Blvd..  Los  .Angeles  57.  Calif. 

Strong  Electric  Corp.,  87  City  Pk., 

Toledo,    Ohio. 
Technicolor    Corp.,     123    S.    HolK- 

wdod  \\'a\,  Burbank.  Calilornia. 

Vicom,  Inc.,  303  C;hild  St.,  Roches- 
ter  II,  .New   York, 

\'ictor  .4nimatograpli  Corp.  (Div.  of 

Kalart  Co.),  Plains  ille.  Conn. 
\\  ilson,   H.   Corporation,   546   W'est 

119th  St..  Chicago  28,  Illinois. 
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THE  AUDIO-VISUAL  DEALER:  THE  MAN  WITH  THE  TOOLS     PERSONALITY 


The  company  occupies  a  restored, 
historic  firehouse  at  715  Girod  St. 

the  company  occupies  a  restored 
landmark,  the  former  firehouse  of 
Volunteer  Company  No.  2  (circa 
1837).  But  the  people  at  715  Gi- 
rod Street  look  to  the  future  and 
are  well-equipped  to  meet  it. 

A  long-time  licensee  of  Modern 
Talking  Picture  Service,  Inc.  and 
a  specializing  Kodak  audio-visual 
dealer.  Delta  is  well  aware  of  its 
role  in  the  city  that  has  long  been 
a  prime  convention  and  meeting 
site.  Serving  business  as  well  as 
schools,  churches  and  all  manner 
of  civic  groups,  the  Didier  com- 
pany concentrates  on  serving  the 
industrial-commercial  a-v  user. 

Pro\ides  Tools  for  Meetings 

For  this  clientele  it  provides  pro- 
jected television,  closed-circuit 
equipment,  background  projection 
for  stage  presentations,  translucent 
(rear-projection)  screens  and  all 
types  of  automatic  2  x  2"  and 
3(4  X  4"  slide  projectors.  It  has  on 
hand,  for  rental  or  sale,  the  most- 
needed  types  of  sound  equipment, 
including  the  new  wireless  mikes, 
arc  projectors,  plus  CinemaScope 


Delta  Finds  the  Key  to  A-V  Service 

New  Orleans'  Dealer  a  Specialist  in  Films  and  Equipment 

THE  Audio-Visual  Dealer  is 
the  man-in-the-middle.  His  key 
role  includes  both  service  and  sales 
of  projection  equipment  and  ac- 
cessories; within  his  area  he  is  also 
providing  more  special  a-v  tools 
for  meetings,  conventions  and  dem- 
onstrations. And  when  the  dealer 
is  also  a  major  film  library  source, 
his  company  is  an  invaluable  as- 
set to  the  community  in  which  he 
serves.  That  description  fits  Delta 
Visual  Service.  Inc.  and  its  found- 
er-president, Francis  J.  Didier.  of 
New  Orleans.  Delta   president   Francs  Didier 

Delta  is  well-named.  Situated  in  ond  3,000-watt  Genorco  projector. 
that  historic  port  city,  at  the  thres-  jj-reens.  cueing  and  speaker  tim- 
hold  of  all  Latin-.America  and  in      -^^^  devices. 

the  focal  center  of  the  Deep  South.  >rank  Didier  personally  super- 
vises this  key  activity;  he  has  crea- 
tively aided  clients  in  the  devel- 
opment of  meeting  themes,  slogans 
and  the  visualization  of  executive 
presentations. 

Service  That  Sa\ed  Money 
One  of  the  slides  developed  by 
tive's  talk  was  so  appropriate  that 
it  was  incorporated  without  change 
in  the  company's  outdoor  billboard 
program  the  following  year.  On  an- 
other occasion,  converted  10  x  10" 
hectograph  negatives  for  use  on  the 
VuGraph  went  into  printed  meet- 
ing booklets  at  minimum  expense. 
Medical  groups,  including  the 
American  College  of  Surgeons 
(who  were  equipped  for  11  simul- 
taneous showings  of  motion  pic- 
tures, slides  and  opaque  mater- 
ials), have  been  regular  Delta  cli- 
ents. The  Surgeons'  group  has  al- 
ready contracted  for  meeting  re- 
quirements in  1964.  when  the  Col- 
lege again  visits  the  city. 

Yes,  New  Orleans  is  a  great 
place  to  work  and  to  visitl  .And  for 
those  who  value  the  audio-visual 
media  on  the  job,  in  meetings  and 
for  education  or  recreation,  this 
model  a-v  dealer  helps  make  the 
media  work  and  keep  working.  ^ 

Electronic    film    inspection    is 
safeguarding   those   v::'  ints. 


n^.. 


Screen  Writer  Harvey  Langee 
Aims  for  a  Career  in  Medicine 

'  .An  experienced  production  con- 
sultant and  screen  writer  has  turn- 
ed to  professional  medicine  as  his 
life-time  career.  Harvey  Langee, 
former  vice-president  of  Film 
Counselors  in  New  York,  has  just 
completed  his  fourth  year  as  a 
Stanford  University  medical  stu- 
dent. He  entered  the  University  at 
32.  after  10  years  in  the  Eastern 
production  field. 

After  joining  Film  Counselors 
in  1956,  he  handled  the  I.B.M. 
and  California  Texas  Oil  Com- 
pany accounts  as  well  as  work  on 
A.P.I,  A.B.A.  and  other  film  pro- 
grams. Prior  to  that  he  had  his 
own  production  company  and  had 
produced  films  for  Bell  Telephone 
Laboratories. 

His  medical  education  has  been 
financed  through  free  lance  script 
work  and  as  associate  producer  of 
the  NET  television  series.  The 
Computer  and  the  Mind  of  Man. 
He  has  been  able  to  continue  his 
film  work  as  a  resuh  of  the  Stan- 
ford Plan  where  the  four-year 
medical  course  is  spread  to  five 
years,  permitting  time  for  outside 
employment.  Langee  has  also  been 
engaged  in  a  research  project  to 
study  the  diurnal  cycle  of  the  EEG 
(brain  waves).  A  report  on  this 
work  was  presented  at  the  meeting 
of  the  American  Academy  of  Neu- 
rology in  .April. 

His  present  plans  are  to  contin- 
ue free  lance  script  writing  and 
medical  research  until  February. 
1964.  then  medical  school  from 
February  to  June,  when  he  will 
receive  his  medical  degree.  This 
fi.eld  will  not  lose  a  film-minded, 
experienced  hand,  but  we  predict 
that  medicine  will  gain  a  dedicated 
communications"  expert  to  enrich 
the  future.  ^ 

*  *  * 

Screen  Directors  International 
Guild  Re-Elects  Don  Hershey 

TT  The  Screen  Directors  Interna- 
tional Guild  has  re-elected  Don 
Hershey  to  a  second  term  as  presi- 
dent. Paul  V.  Falkenberg  and  Rob- 
ert J.  Kingsley  are  the  1963-64 
first  and  second  vice-presidents  of 
the  Guild. 

Other  elected  officers  are  Leslie 
Goldman,  secretary,  and  Robert 
Braverman.  treasurer.  Members  of 
the  Executive  Board  are:  Shirley 
Clarke.  Peter  H.  Cooper.  Shamus 
Culhane,  Herman  Engel,  Lewis 
Jacobs.  George  Jacobson,  Sidney 
Meyers.  Leo  Seltzer,  George  C. 
Stoney.    Willard   Van  Dyke,   and 


Harvey  Langee 


Albert  Wasserman.  Alternate 
Board  members:  .Andrew  L.  Gold. 
Mauri  H.  Goldberg.  Ira  Marvin. 
James  M.  Rose,  Yael  R.  Woll. 

Named  members  of  the  Audit- 
ing Committee  were  Nox  M.  Lem- 
pert,  Joseph  Lerner  and  Shephard 
Traube.  By  unanimous  vote,  a  new 
three-year  contract  between  the 
Guild  and  the  Film  Producers  As- 
sociation of  New  York  was  ap- 
proved with  members  noting  im- 
portant gains  in  wage  increases  and 
improved  fringe  benefits.  9 

*  *  * 

Franklin  Heads  Western  Office 
for  National  Television  News 
T-'TTom  Franklin,  veteran  broadcast 
newsman,  has  been  appointed  wes- 
tern manager  for  National  Televi- 
sion News,  with  headquarters  at 
1542  North  Genesee  Avenue,  in 
Hollywood. 

NTN,  which  is  based  in  Detroit, 
provides  free  newsfilm  on  behalf 
of  major  national  companies  to 
more  than  500  television  station 
news  departments  throughout  the 
U.  S.  Franklin  is  presently  on-the- 
air-editor  of  Executive  Wire,  a 
new  five-minute  daily  business  and 
financial  news  program  on  KFI. 
Los  Angeles. 

He  will  continue  with  this  pro- 
gram, as  well  as  working  with 
business  firms  in  the  planning, 
production  and  distribution  of  tel- 
evision newsfilms.  From  1950  to 
1953.  Franklin  was  radio  and  tele- 
vision director  for  Kaiser  Motors 
Corporation  and  is  thhe  author  of 
"Broadcasting  the  News."  a  basic 
text  used  by  many  schools  of 
journalism.  IS' 

;!;  ^>  * 

Portinan  to  Direct  Engineering 
at  Camera  Service  Corporation 

•k  Warren  Portman  has  been  ap- 
pointed Chief  of  Engineering  of 
Camera  Service  Center,  Inc..  New- 
York.  He  will  supervise  CSC's 
manufacturing  activities  and  head 
CSC  design  and  development,  ff 
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INDUSTRY    FILM   PRODUCERS   ASSOCIATION,    INC 


Fourth  National  Conference.  Awards  Banquet 
Wind  Up  an  Exentful  Association  ^ear 


THE  Foi  RTH  Nationai  Confer- 
ence, held  this  year  in  the  com- 
fortable surroundings  of  Los  An- 
geles" Ambassador  Hotel  from  June 
13th  through  the  15th.  brought 
together  a  program  of  highly-in- 
teresting speakers,  some  of  the 
year's  most  unusual  films,  a  change 
of  officers  and  the  culminating 
event:  the  Annual  .Awards  Ban- 
quet in  the  Ambassador  Ballroom. 
Jack  Goetz  of  the  Aerospace 
Corporation  is  IFPA's  president- 
elect and.  from  New  England.  Jack 
R.  Smith  of  the  Mitri;  Corpora- 
tion, assumes  the  post  of  executive 
vice-president.  Everett  C.  Kelly 
(Lockheed-California)  is  our  new 
financial  vice-president:  Ken  Maur- 
er  (also  of  Aerospace)  has  taken 
Tony  Gorsline's  post  as  chapters 
vice-president.  Conference  vice- 
president  for  the  coming  year  is 
another  Lockheed  California  man. 
Joseph  M.  Ciulli  and  your  new 
editorial  vice-president,  responsible 
for  these  Journal  pages,  is  Auto- 
netic's  Ed  Hayes. 

Conference  .Speakers  Share  Ideas 
There  was  charm  as  well  as  ex- 
perience  and   good   new    ideas   as 


this  year's  Conference  speakers 
shared  know-how  with  visiting  del- 
egates and  guests.  Following  Gene 
Burson's  welcoming  address  on 
Friday  morning.  June  14.  modera- 
tor Art  Ballinger  introduced  Stan- 
ford's Ernest  Rose  who  spoke  on 
"The  Fallacy  of  the  Target  Au- 
dience." Foreign  relations  expert 
VVolfran  Von  Hanvvehr's  informa- 
tive talk  on  "Film  Production  Be- 
hind the  Iron  Curtain"  concluded 
the  first  morning  session. 

Saving  Time,  Improving  Scripts 

Our  own  past-president  Bob 
Scott  described  defense  communi- 
cations' capabilities  in  "The  Chal- 
lenge of  Real-Time  Communica- 
tions" as  the  opening  event  of  the 
afternoon  session  on  Friday.  Script 
expert  Walter  Wise  cited  "The 
Scriptwriter's  Responsibility  in  Mil- 
itary Public  Information  Film  Pro- 
duction" in  another  of  the  highlight 
talks  of  the  Conference. 

The  widely-appreciated  talents 
of  Stan  Freberg.  producer  of  ra- 
dio and  television  commercials, 
climaxed  the  first  day's  program  as 
he  presented  his  ideas  on  "Com- 
munications for  Lauizhs  .   .   .  and 


Retiring  IFPA  President  H.  Eugene 
Burson  leviewed  on  active  year  .  .  . 

Sales!"  Visits  to  the  Trade  Show 
and  a  cocktail  party  in  the  Boule- 

(CO.NTI.NUEI)      ON       NE.XT       PAGE) 

*  *  * 

.\  W  (iril  (>r  liitriMliii'tioii 
lo  Your  \^>.<H'i:iii<>ii  Prc^^idelll 

;-  Our  Jack  Goetz,  newly-elected 
president  of  the  Industry  Film 
Producers  Association,  is  manager 
of  Motion  Picture  Services  for  the 
Aerospace  Corporation  at  El  Se- 
gundo.  California.  Graduated  from 
Pennsylvania    State    University    in 


IFPA  1963-64  officers  left  to  right':  Joseph  M.  Gulli,  conference  vice- 
president;  J.  Kenneth  Mourer,  chapters  vice-president;  president  Jack  R. 
Goetz;  Jack  R.  Smith,  executive  vice-president;  ond  Everett  C.  Kelley, 
financial  vice-president.  Editoriol  v. p.  Ed  Hayes  not  present. 


Jack   R.   Goetz 

IFPA    President,    1963-64 

1947  with  a  degree  in  journalism, 
kick  has  had  continuous  experi- 
ence in  the  missile  and  space  in- 
liiistry.  both  in  publications  and  in 
motion  picture  production. 

From  19.52  to  1954  he  was  Su- 
|icrvisor  of  Guided  Missile  Techni- 
c.il  Publications  at  the  Goodyear 
Aircraft  Missile  Division  in  Akron. 
Ohio.  Later,  from  1955  to  1956, 
he  was  Supervisor  of  Technical 
Publications  and  Motion  Pictures 
in  the  Atlas  Division  of  the  Bur- 
roughs Research  Center,  Paoli,  Pa. 
In  1956.  he  became  Manager  of 
Motion  Picture  Services,  Missile 
and  Space  Vehicle  Department. 
General  Electric  Company.  He 
joined  the  Aerospace  Corporation 
in  1961,  bringing  to  his  new  tasks 
a  world  of  special  experience. 

IFPA  looks  forward  to  a  great 
year  under  his  leadership,  founded 
on  the  tradition  of  progress  which 
has  continued  under  our  capable 
presidents  of  former  years.         ^ 
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NATIONAL  CONFERENCE  REPORT: 


Gale  Parry,  photographer,  actress 
and  skilled  skindiver,  lent  charm  and 
beauty  to  the  platform  as  she  dis- 
cussed "Underwater  Photography  for 
Industry." 


Charles  Cahill,  award-winning  safety 
film  producer,  described  the  use  of 
"High  Speed  Photography  (Auto 
Collision  Studies)  and  the  Documen- 
tary Film." 


Stan  Freberg,  head  of  Freberg,  Ltd., 
has  mode  humorous  commercials  a 
major  factor  in  TV  and  radio.  He 
shared  experiences  on  "Communica- 
tions  for    Laughs   .    .    .    and    Soles!" 


Robert  C.  Scoti,  Aerospace  Corpora- 
tion ian  IFPA  past-presidenti,  spoke 
on  the  "Challenge  of  Real-Time  Com- 
munication," at  the  Air  Force  Space 
System  Headquarters. 


Walter  Wise,  independent  writer  and 
producer,  outlined  "The  Script  Writ- 
er's Responsibility  in  Military  Public 
Information  Film  Production." 


Russell  Holslag,  of  J,  J.  Developments, 
Inc.,  lead  IFPA  members  through  a 
"Discussion  and  Demonstration  of 
8mm    Optical    Sound    Projection." 


Dave  Burt,  of  Parachuting  Associates, 
Inc.  brought  thrills  and  chills  with 
his  presentation  of  "Free-Fail  Mo- 
tion Picture  Production." 


Ernest  Rose  of  Stanford  University  of- 
fered utilization  data  of  real  value 
in  his  talk  on  "The  Follocy  of  the 
Target  Audience." 


(CONTINUED    FROM    PAGE    51) 

vard  Room  topped  off  the  day. 

With  Maurice  Hart  as  modera- 
tor, the  Saturday  morning  program 
was  opened  by  Russell  Holslag"s 
"Discussion  and  Demonstration  of 
New  8mm  Optical  Sound  Equip- 
ment" as  developed  by  John  Maur- 
cr  but  not  yet  available.  Al  Till- 
man and  his  panel,  including  the 
lovely  Gale  Perry,  described  the 
problems  and  potentials  in  "Under- 
water Photography  in  Industry"  as 
the  final  event  of  this  morning 
session. 

High  Spots   on   the   Program 

Opening  the  final  Saturday  after- 
noon program.  Charles  Cahill.  pro- 
ducer, described  the  National  Safe- 
ty award-winning  techniques  used 
in  "High  Speed  Photography 
(Auto  Collision  Studies)  and  the 
Documentary  Film."  Cahill  re- 
cently was  awarded  two  bronze 
plaques  for  his  safety  motion  pic- 
tures. 

The  chills  and  thrills  of  "Free 
Fall  Motion  Picture  Production" 
were  visualized  and  described  by 
specialist  Dave  Burt  to  wind  up 
an  instructive  and  highly-interest- 
ing Conference  talk  program. 

National  Conference  coordina- 
tor for  this  year,  as  before,  was 
John  W.  Gregory.  IFPA  is  indebt- 
ed to  its  many  friends  within  the 
West  Coast  segment  of  the  factual 
film  industry  for  their  contribu- 
tions to  our  social  events,  programs 
and  convention  printing. 

Among  the  exhibitors  whose 
products    were    displayed    in    the 


Trade  Show  area  were  Arriflex, 
Bach-Auricon,  ColorTran,  Fair- 
child,  Glen  Glenn,  Magnasync,  the 
Raike  Co.,  and  S.  O^  S.  Photo- 
Cine-Optics.  Their  equipment  dis- 
plays were  well-attended  through- 
out the  Conference  period.         R" 


New  Kditor  of  Journal 
Invites  Contributions 

To  Our  Members: 
*  During  my  term  of  office, 
which  I  shall  enjoy,  it  is  my 
intention  to  do  my  best  to 
perpetuate  the  standard  of 
excellence  set  by  the  preced- 
ing Editorial  Vice-Presidents. 

1  would  like  to  see  these 
pages  continue  to  reflect 
your  news  and  views.  Each 
issue  of  Business  Screen 
can  bring  controversial,  in- 
formative and  timely  material 
to  your  attention.  But  to  ac- 
complish this,  your  participa- 
tion continues  to  be  neces- 
sary. 

We  will  get  in  touch  with 
you  when  we  believe  that  any 
member  has  comments  and 
suggestions  of  value  to  us  all. 
We  would  deeply  appreciate 
your  "closing  the  loop"  by 
keeping  us  informed  of  your 
•activities  through  Ken  Maur- 
er.  Chapters  Vice-President. 
Use  our  Hollywood  Box 
Number  (564)  to  write! 
Ed  Hayes 
Editorial  Vice-President 


PAST  AND  PRESENT  OFFICERS  PICTURED  AT  CONFERENCE 


Our  officers,  past  and  present  il  to  re  H.  Eugene  Burson,  Jack  R.  Smith, 
James  Wosson,  Roy  Fielding,  Mitchell  Rose,  Oscar  Patterson,  Jack  R.  Goetz, 
Joseph  Gulli,  J.  Kenneth  Maurer,  Everett  Kelley.  Seated  in  foreground: 
retiring  chapters  vice-president  Anthony  Gorsline. 
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HERE    ARE   THE    EOURTH   AiNNUAL   INDUSTRY    FILM    PRODUCERS   AWARDS 


Public  liiforiiialioii 

"Friciulsliip  Seven 
PrudiicctI     by:     General     Dynamics 
^'Fiiiiidship  Seven")  Astronautics 


Jack  R.  Smith  and  Paul  De  Mello  ' 
left,  right  above-  receive  a  Ci-  :, 
award  for  their  film,  "Laser"  iioii, 
Tony  Gorsline  (center^. 

Tecliiiical  liilOriiialion 

CINDY    AW  AHD 

"Laser" 
Produced  by:   Tlio   MiTnii   (  ininni- 
tion. 


FINALIST  AWAHD 
"Aleutian  Mannin;^ 
Produced  by;  L'.  S.  Air  Force,  Air 
Photographic  &  Charting  Service 
(MATS),  1. 352^1  Photographic 
Group,  Lookout  Mountain  .\ir  Force 
Station.  HoUvwood.   Cahfornia. 


Finalist  award  to  Southern  Pacific  '_o 
for  the  film  "To  Save  Your  bkin"  was 
accepted  by  Edward  Carroll  (I)  and 
Frank  Colbough  (ctri,  assistant  to 
SP's  president.  Tony  Gorsline  is  at 
right  in  photo  above. 

Traitiii)[>  Films 

CINDY    AWAHD 
"To  Live  or  Not  to  Live" 

Produced    by:    Stanford    Eledronics 
Laborator\' 


FINALIST  AWARD 
"To  Save  Your  Skin" 
Produced  by:  Southern  Pacific  Com- 
paii> . 


I'lWl.IST   AWARD 

"Quickest  Draw 

ill  Ihc  West" 

Produced  by:  North  Anicriciui  Avia- 
tion.  Inc.  Space  and  Information 
^'  stems  Di\'isi()n. 


(Cind\'  award  pictured  below) 


Trainiii}5  Films 

(Uricnlation  <\   Indoctrination) 
CINDY    AW.VHD 
"Power  of  the  Indixidiial" 
Produced  by:  .•Vcrojct-C.cncral  (Corp- 
oration. 


FINALIST  AWARDS 
"Dew  East" 
Produced  by:    Tfic   Mnm:   Corpora- 
tion. 

"From  Pyramids  to  Polaris" 
Produced  by:  Lockheed  Missiles  and 
Siiacc  ("oinpan)'. 


John  Hynd  center,  receiving  trophy:  and  General  Dynamics  Astronautics 
Film  Unit  receive  their  Cindy  award  for  "Friendship  Seven"  from  Tony 
Gorsline,   Management   Systems  Corp.,    recent  chapters  vice-president. 


The  Jav  (lonloii 
Memorial  Award 

Presented  to 

Inventor-Designer 

John    \lanrcr 

(accepted    on    Mr.    Maurcr's 
hehalf  by  Russell  Ilolslag  i 

rhe  Jay  E.  Gordon  Mcmori.il 
Award  of  The  Industry  Film  Prodnc 
ers  Association  is  given  annually  on 
the  basis  of  "individual  contribution 
to  the  industrial  film  profession." 
Donated  by  Gordon  F.nteri)iiscs,  the 
award  is  in  commemoration  of  the 
late  Jay  Gordon,  a  founder  and  first 
president  of  the  Association,  Tli(^ 
presentation  to  Mr.  Holslag,  a  close 
friend  and  associate  of  Mr.  Maurer. 
was  made  this  year  by  John  I'lory. 
Advisor  on  Non-Theatrical  Films, 
Eastman  Kodak  Compan>',  recipient 
of  the  1962  Jay  Ciordon  Memorial 
Award.  • 

Jay  Gordon   .\ward   Winners 

John   l''lory,    1962   Recipient 
O.  H.  Coelln,  1961  Recipient 


m 


,:  J  ^ 


Photographer  Charles  Gignotto  ri 
and  director  Fred  Jackson  put  in 
three  months  in  Antarctica  to  film 
"Power  for  Continent  Seven"  their 
company's  Cindy  award  winner. 


Sales  Promolioii 

CINDY    .\W  AHD 
"Power    for   Ccmtincnt    Sexcn" 

Produced  b\ ;   MartiuM.uirtta  (!om- 
])aiiy. 


FINALIST  AWARD 

"Vou   Call   the   Shot" 

Produced  b>':  Lockliccd  (icorgia  Co. 


Kenneth  Farrar  (left'  vice-president 
for  manufacturing  at  Douglas  Air- 
craft Co.  accepted  the  special  Cindy 
award  on  behalf  of  his  president, 
Donald  Douglas,  Jr.  Allan  Reed,  mas- 
ter of  ceremonies,  made  presentation. 

Special  Award 

to 

Donald    W .    Douglas,   Jr., 

President  of  Douglas   .Vircraft 

Company,   a   special 

"Cindy  .'Vward" 

•m  Honoring  Mr.  Douglas'  outstand- 
ing support  ol  the  motion  picture  in 
industry  as  an  important  connnuni- 
cations  vehicle.  The  awaid  was  made 
by  mastcr-of-ceremonies'  .Man  Reed, 
a  film  sl.ir.  • 


Accepting  Cindy  awards  to  Aeroiet 
General  Corp.  are  Mitchell  S.  Rose 
(I'l  on  behalf  of  "Two  Dimensional 
Grain  Design"  film,  and  Frederick 
Giermann  (ri,  for  "The  Power  of  the 
Individual."  Chapters  v. p.  Tony  Gors- 
line    made    the    two    presentations. 

Oul-Plaiil  Prodiidion 

CINDY    AWARD 
"Two-Diniensional  Cr;u'n 
Design   for 
Solid   Rocket  Motors" 
Produced  for:  .\irojc(-( General  Corp- 
oration. 


FINALIST  AWARD 
"Mastery   of   Space" 
Produce<l    for:    The    National    .Aero- 
nautics &  Sjiace  Administr:ition. 
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Conference  Coordinator  John  Greg- 
ory and  Mrs.  Gregory  enjoy  the  an- 
nual dinner  festivities. 


Projector  pointers  are  given  to  Con- 
ference delegates  during  an  inter- 
lude   for    viewing    the    Trade    Show. 

Three  Imporlant  Additions 
to  1963  Conference  Program 

i:  The  1963  Conference  Program, 
brought  together  with  good  taste 
hut  in  the  usual  rush  which  accom- 
panies a  pre-convention  period, 
had  the  inevitable  (but  few)  over- 
sights which  we  now  acknowledge: 

Sustaining  Member;  ColorTran 
Industries.  630  S.  Flower  Street, 
Burbank,  California. 

Conference  Sponsor:  Hollywood 
Film  Enterprises,  Inc.,  6060  Sun- 
set Blvd.,  Hollywood,  Cahfornia. 

Companies  Represented  in 
IFPA:  General  Dynamics/ Astro- 
nautics. 5001  Kearny  Villa  Road, 
San  Diego,  California. 

Our    apologies    and    tlianks    to 


THE  INDUSTRY  FILM  JOURNAL 


Exhibiting    its    progress    c.\    the    1963    National    Cl,,,:.,  ^:.>.,    the    Delaware 
Valley  Chapter's  display  made  on   impressive  visual   contribution. 

them  to  for  their  continued  support     ik  Conference  talks  will  appear  in 
of  the  IFPA.  Iff      these  pages  in  coming  months.  Iff 


*/•- 


For  over  24  years  .  .  . 

leading  film  producers 

have  come  to  Mecca  .  .  . 

for  the  finest 

35mm  and  16mm  black-and-white 


laboratory  services 


Meeting  chat:  I  to  n  are  Wilber 
Blume,  Aerojet  General;  Ray  Jewell, 
Lookout  Mountain  Air  Force  Station; 
and  Delaware  Valley  Chapter  chair- 
man Peyton  Stallings  i Radio  Corp. 
of  America^ 

Lee  Davis  is  Guest  Speaker 
as  Delaware  Greets  Wives 

■P:  It  was  "Wives"  Night"  at  the 
May  23rd  meeting  of  the  Delaware 
Valley  Chapter.  Hosted  by  mem- 
bership chairman  Jacques  Van 
Vlack  at  the  Eastern  Pennsylvania 
Psychiatric  Institute  in  Philadel- 
phia, the  program  was  attended 
by  a  large  number  of  members  and 
their  wives. 

Featured  speaker  at  the  meeting 
was  Lee  Davis,  vice-president  of 
marketing  for  Calvin  Productions. 
Inc.,  Kansas  City.  Mr.  Davis  show- 
ed two  of  his  company's  "Work- 
shop" films:  Tlie  Vicious  Circle 
and  Overs  and  Outs  and  both  pic- 
tures brought  the  visiting  ladies  a 
view  of  their  husbands'  problems. 

Program  chairman  Ron  McNal- 
ly  launched  his  new  career  in  that 
post  with  an  exceptional  film  pro- 
gram which  included  Color  Col- 
lage (Eastman  Kodak);  .New 
York,  New  York  (an  Audio  pro- 
duction for  American  Airlines); 
and  Iiiformalion  Machine,  pro- 
duced by  Charles  Fames  for  IBM. 

Concluding  the  interesting 
events  was  a  tour  of  the  motion 
picture  production  facilities  at  the 
Institute  and  an  explanation  by 
host  Van  Vlack  of  the  application 
of  films  to  psychiatric  study.     H' 


Drop  in  soon  .  .  . 
write,  wire,  or  phone 
for  further  information, 


Conference  delegate  checks  the  Fair- 
child  camera  exhibit,  listening  to 
reproduction  of  its  8mm  sound. 


Film  Center  Buil(ling,630NinttiAvenue,NewYork  36,  N.Y.*COIumbus  5-7676 

Affiliated  with   BYRON  MOTION  PICTURES,  Washington  7,   D.  C. 


Camera  equipment  drew  an  interes- 
ed  crowd  of  Conference  delegates 
in    the   trade   show   area    this   year. 
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SHOW 
OFF? 


NEVER! 


You  should  never 


for  this  movie  projector's  actions. 

This  new  Kodak  Pageant  Projec- 
tor is  put  together  so  that  you  have 
no  parts  to  attach,  or  find,  or  wonder 
about  when  youVe  setting  it  up.  You 
have  nothing  to  lose. 

Even  its  power  cord  is  perma- 
nently attached.  And  its  cord  is  a 
long.  12-foot  double  length  so  you 
can  forget  about  looking  up  or  hook- 
ing up  extensions. 

Politely,  this  projector  shows  you 
how  the  film  goes.  Just  follow  the  red 
line  when  you  thread  it  and  you 
should  never  have  to  ad  lib  your  way 
into  a  movie  again. 

No  awkward  waits  for  sound  sys- 
tem warm-up.  Push  a  button.  Hear 
sound  instantly! 

This  Kodak  Pac;i:ani  Projector  has 
a  new,  space-age  sound  system 
that  won't  act  up  during  a  perform- 
ance. It's  electronically  quiet  (no 
hiss,  no  static,  no  popping,  no  crack- 
ling). You'll  probably  never  need  to 
have  it  fixed.  You  can  definitely  for- 
get about  carrying  or  storing  spare 
parts  for  it. 

It's  all  transistors.  Which  means 
no  vacuum  tubes  to  worry  about.  It 
also  has  a  lifetime  solar  cell.  Mean- 
ing noise-free  sound,  without  the 
problems  of  the  fragile  photocell  it 
replaces. 


w 


It  has  rugged  printed  circuitry 
that  can't  be  jostled  or  bumped  out 
of  kilter.  And  it  has  a  new  idea  in  ex- 
citer lamps.  The  one  that  comes  with 
the  projector  should  be  the  one  you 
trade  in  with  the  projector  years  later. 

nil  all  these  excellent  features, 
\ou  can  keep  volume  at  a  level 
that  won't  disturb  people  in  the  next 
room,  yet  everyone  at  your  show 
hears  the  slightest  whisper  on  the 
screen.  They  are  never  distracted  by 
machinery  noises.  There  are  so  few- 
moving  parts  and  they  move  so 
quietly,  the  machine  never  calls  at- 
tention to  itself. 

The  picture  your  audience  sees  is 
always  bright,  yet  with  no  eye-fati- 
guing "hot  spots."  Picture  brilliance 
is  the  same  all  over  the  screen— the 
picture  is  fully  visible  even  in  hard- 


to-darken  rooms,  thanks  to  the  ex- 
clusive Kodak  Super-40  Shutter. 

The  sound  your  audience  hears  is 
never  mush-mouthed.  It  speaks  up, 
out  of  a  big,  11"  x  6"  baffled  speaker 
—a  speaker  sized  to  handle  full  am- 
plifier power,  reproducing  every 
sound  it  is  possible  to  record  on  the 
film. 

If  you  like  a  lot  of  switches  and 
dials  to  fiddle  with  on  a  movie 
projector,  we're  sorry.  This  machine 
has  only  one  button  for  sound,  and 
one  dial  for  volume,  another  for  tone. 
That's  all. 

If  you'd  like  to  show  off  a  little 
with  a  projector  that  won't  steal  the 
show,  ask  for  this  Kodak  Pagfant 
1 6mm  Sound  Projector,  Model  A'V- 
1 26-TR.  To  see  and  hear  it  work,  or 
read  illustrated  literature  about  it, 
write  your  name  and  address  here: 


Then  send  it  back  to  us  at  the 

address  below. 

Check  this  box  Q  and  we'll  have 
a  Kodak  dealer  call  you  to  arrange 
for  a  convenient  demonstration.  No 
obligation,  of  course.  7-47 

Kodak  Pageant  Projector 

EASTMAN  KODAK  COMPANY 

Dept.  8-V,  Rochester  4,  N.Y. 
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How  to  Sell  Tires 

KeLIy-Sprin^field  Points 
"Open  Road"  for  Dealers 

Sponsor:    Kelly-Springfield    Tire 

Company 
Title:    The  Open  Road  to  Tire 

Sales,  ssf,  12  min.,  color,  pro- 
duced by  Animalic  Productions. 
T-r  The  purpose  of  this  new  slide- 
film  is  to  convince  service  station 
operators  that  they  can  sell  tires. 
Kelly-Springfield  knows  that  many 
service  stations  miss  out  on  tire 
sales  because  dealers  and  their  men 
don't  know  quite  how  to  go  about 
selling  tires. 

It  isn't  hard.  Kelly-Springfield 
tells  dealers.  What  you  need  is  the 
right  perspective  ■ —  someone  is 
going  to  tell  customers  when  they 
need  new  tires  ...  so  why  not  you? 
Have  confidence,  the  film  says, 
you  don't  need  to  use  high  pres- 
sure, don't  need  to  be  a  glib  talk- 
er, just  know  the  product  and  be 
honest  and  straightforward.  And 
use  some  showmanship,  identify 
your  station  as  a  tire  dealer,  put 
up  some  displays  where  they  can 
be  seen. 

Specifically,  the  film  points  out. 
how  to  sell  tires  is  to  look  for  worn 
tires,  point  them  out,  show  new 
tires,  answer  objections,  and  it's 
not  too  hard  to  clinch  the  sale  — 
four  out  of  five  drivers  needing 
tires  buy  from  the  first  person 
who  asks  them. 

Kelly-Springfield  is  now  using 
The  Open  Road  successfully  in 
several  versions  —  for  Kelly- 
Springfield  independent  dealers. 
for  dealers  handling  Kelly-Spring- 
field-manufactured private  brand 
tires,  and  100  prints  for  Sunoco 
dealers,  who  regularly  handle  tlic 
Kelly-Springfield  line.  y- 


Parade  of  Product.s 

Preview  of  Promotion  for 
National  Dairy's  Salesmen 

Sponsor:  National  Dairy  Products 
Corp. 

Title:   Sales  Promotion  Parade: 
1963,  18  min..  color,  produced 
by  Wondsel  Productions  for  N.  \V. 
Ayer  &.  Son.  Inc. 

■t;  This  film  was  used  to  announce 
the  "finest  advertising  and  promo- 
tion campaign  Sealtest  has  ever 
had."  Part  of  a  two-day  conven- 
tion for  National  Dairy  salesmen 
at  34  meetings  across  the  coun- 
try, the  film  introduced  new  pro- 
ducts for  1963  and  showed  the 
ad  and  promotion  campaigns  the 
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SHOWING   DEALERS   THE    ROAD   TO   TIRE   SALES 


This  alert  dealer  has  identified  his  station   for   Kelly   tire  sales. 


company   planned   to   put  behind     spersed   the   ad   posters   and   TV 

them.  commercials  for  Grapeade.  Cherry 

Producer  Harold  Wondsel  inter-     Nugget    Ice    Cream    and    Peanut 


Only  F&B  has  combined 
greater  durability  and  eye- 
appealing  lines  in  the  design 
of  an  editing  table. 

F&B  engineers  skillfully 
blended  steel.  Micarta  and 
your  favorite  shade  of  green 
into  a  form  that  is  both  more 
attractive  and  more  durable. 


Table  Only  (without  light  box. 
drawer   and   rack)    $80.00 


Heavy-gauge  steel  construction. 

Attractive  green  tiammertone  finisti. 

Durable  top  of  light  gray  Westinghouse  Micarta. 

Spacious  60X28  inch  work  area. 

Convenient  height  —  33' 2  inches. 

9X12  inch  light  box  with  diffusion  glass. 

Electrical  outlet  box  and  light  switch. 

Back  rack  with  V-shaped  shelves. 

Handy  utility  drawer.  129 


F&B  FILM 
EDITING  BARRELS 


Heavy  fibre  construction. 

Hard  glaze  finish. 

Top  dimensions:  15"  x  28". 

Bottom  dimensions:  12"  x  24". 

Depth:  30". 

Height  (with  rack  &  casters):  66". 

Staggered  rack  pins  make  film  handling  easy. 

Roll-easy  hard  rubber  casters. 

Cotton  drill  tiner. 

■Tw  Extra  Liners  S4.00  each 

As  illus.,  but  without  casters  $38.00 
Barfrl  only  (without  carters,  rack  &  liner'  S18.00 


BikBB,  Inc. 

Serving  tne  wortd's  finest  fitm  makers 
68  West  45th  St.,  New  York  36,  N.  Y. 
MU  2-2928 


Butter  Fudge  Bars  with  the  razz- 
matazz  of   a   good   old   marching        j 
band  to   l^eep  the  show   swinging 
along  from  product  to  product.  ^ 

*  *        * 

"Food — or  Famine?" 

United  Nations  Film  Shows 
Oitical  \\  orld  Food  Needs 

Sponsor:    Food   and   Agriculture 

Organization  of  the  United  Na- 
tions 
Title:    Food  —  or  Famine,  45 

min..  color,  produced  by  the 
Shell  Film  Unit  (England). 

The  plight  of  more  than  a  bil- 
lion people  who  today  are  ill-fed 
and  hungry  is  the  subject  of  this 
new  film  introduced  for  the  first 
time  in  world-wide  premieres  May 
27th. 

Food  —  or  Famine  shows  that 
today's  serious  food  problem 
could  become  critical  by  the  end 
of  this  century  when  the  present 
world  population  of  three  billion 
people  will  have  risen  to  six  bil- 
lion. It  also  demonstrates  that  the 
food  problem  could  be  solved 
through  scientific  agriculture  which 
could  produce  much  more  food, 
through  protection  of  crops  and 
stored  foods  against  pests  and 
spoilage  and  by  better  distribu- 
tion. 

These  have  been  the  aims  of 
FAO  since  its  establishment  in 
1945.  The  five-year  Freedom  from 
Hunger  Campaign  was  launched 
in  1960  to  give  private  industry 
and  private  organizations  and  in- 
dividuals an  opportunity  to  sup- 
port FAO's  program  by  giving 
even  wider  publicity  to  the  world 
food  situation  and  by  supporting 
development  projects. 

The  film  is  based  on  an  original 
treatment  by  .Michael  Orrom  and 
was  produced  by  Stuart  Legg.  It 
includes  footage  shot  in  Europe. 
Southeast  Asia.  India  and  Latin 
America. 

On  the  same  evening  of  the 
premieres  the  film  was  shown  on 
Channel  13  in  New  York  with  a 
statement  by  Adlai  Stevenson. 
U.S.  Ambassador  to  the  United 
Nations.  It  drew  attention  to  the 
World  Food  Congress,  which  FAO 
held  in  Washington  in  June  with 
the  U.S.  Government  as  host.     ^ 

*  *       * 

Prodiit'lion  Review  Supplement 
To  .\ppear  INe.vt  Month 

^  The  first  Supplement  to  the  13th 
.Annual  Production  Review,  list- 
ing producers  and  writers  whose 
text  was  received  after  publication, 
will  appear  in  these  pages  next 
month.  Watch  for  it!  1' 
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DAY  OF  VISUALS: 

(CONTINUED    FROM    PAGE    33) 

3rd  Prize 
The  Magnificent   Aero  Cuniniander. 

Aero  C!oinint'rcial  Corp.;  pruducftl 
l)y   Sanderson    Films. 

a  0  e 

Consnnier  Sales  Ac  Promotion 
1st  Vvi/.v  ' 
League    Sales    Program.    Urunsuiek 
Corp.,  Bowling  Div.;  prodmed  1)\ 
SCI  Di\".,  Connnunieatioos  .Mliliates. 
Inc. 
*  also  special   nurit   award   lor   pkg. 

SLIDES,  VU-GRAPHS 
AND     IHAXSPAHENCIES 

Ccneral  Public  Service 

1st    Prize 
Come  Catch  a  Kainbow.  Pittshmgli 
Plate  Glass  C'onipain . 

9  O  o 

Spon,sored  Educational 

1st  Prize 
Diazo    Transparenc>-    Master    Book, 
A\'    Div..    K<n(lel    &    Esser   Co. 

a  o  e 

(Graphic  Presentation) 
l.st  Prize 
Trans-\'ision     Unit,     W'orld     Bool,. 
Field  Ent.  Educational  Ciorp. 

o  o  o 

Employee  Relations 

(Visual   Presentation) 
1st   Prize 
Uccriuting     Presentation.     Ei|iiit,ihle 
Assurance    Society;    produced    by 
The  Chartmakers,  Inc. 

o  o  o 

Sales  Training 

(Non-Projected  Visuals) 

Selling  Shoes,  Brown  Shoe  Compa- 
ny;  produced  b\  Miiller,  Jordan  & 
lierrick. 

e  o  e 

Consumer  Sales  Promotion 

(Non-Projected  \'isuals) 

1st   Prize 

Dialp;ick    Tablet    Dispenser,    Ortlio 

Pharnuiccutical  Corp. 

*         *         * 

Film  Slio«>  KroMomie  Hole 
ol  the  (!olof;ne  Traile  lairs 

It?  The  important  role  of  the  in- 
ternational Cologne,  Germany 
trade  fairs  is  the  theme  of  a  new 
color  film  produced  by  Universuni- 
Film  AG  for  the  city,  its  Chamber 
of  Industry  and  Commerce  and  the 
Cologne  Fair  authorities. 

Titled  Link\  Willi  Europe,  the 
tilm  illustrates  the  versatility  of 
these  fairs  and  the  economic  at- 
traction of  Cologne.  It  has  been 
narrated  in  all  principal  world  lan- 
guages for  international  group 
showings  to  business  firms.  y^ 
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Advances  in  Use  of  Drugs 
for  .Mentally  Hi  is  Shown 

i^  Active  workers  in  mental  healthi 
programs,  including  those  organ- 
ized under  President  Kennedy's 
five  year.  S800  million  program, 
will  see  increased  hope  for  many 
patients  in  a  new  film.  Advances 
in  Drug  Mancigement  of  Schizo- 
phrenia, sponsored  by  Wyeth  Lab- 
oratories. 

The  25-minute  documentary 
shows  how  nearly  10  years  of  drug 
research  has  led  to  the  develop- 
ment of  advanced  methods  in  the 
use  of  drugs  for  treating  chronic 
schizophrenia.  The  experienced 
clinician  can  view  the  film  to  com- 
pare methods  and  results  with  the 
film's  technical  supervisor.  Dr. 
Douglas  Goldman,  chief  psychia- 
trist at  Longview  State  Hospital. 
Cincinnati,  Ohio.  Staff  aids  can 
also  benefit  from  the  film. 

Features  of  the  16mm  black 
and  white  sound  film  are  methods 
for  programming  antipsychotic 
drug  therapy  in  institutional  care 
of  severely  regressed  chronic 
schizophrenics,  suggested  manage- 
ment of  extra-pyramidal  effects 
where  these  are  encountered,  and 
live  interviews  with  a  number  of 
patients  demonstrating  varying  de- 
grees of  response  to  treatment.  TIk 
film  also  emphasizes  the  effecti\^ 
use  of  occupational  therapy  and 
other  methods  of  rehabilitation. 

The  film  is  made  available  for 
showings  at  meetings  of  recognized 
mental  health  associations  as  well 
as  professional  psychiatric  person- 
nel through  the  Film  Library. 
Wycth  Laboratories,  P.  O.  Box 
8299,  Philadelphia  1,  Pa.  ^ 

*  *  * 

U.  S.  Film  .\inis  to  Improve 
Slatislirs  on  Cause  of  Death 

i<  To  aid  physicians  in  completing 
medical  certification  on  the  death 
certificate,  a  major  source  of  mor- 
tality statistics  in  the  United  States, 
the  U.  S.  Department  of  Health, 
Education  and  Welfare  has  pro- 
vided a  new  17-minute  color  film 
titled.  Medical  Certificalion  of 
Causey  of  Death.  The  National 
Bureau  of  Vital  Statistics  of  the  Na- 
tional Center  for  Health  Statistics 
is  the  official  Government  sponsor. 
The  film  was  produced  by  the 
Conmninicable  Disease  Center. 
Public  Health  Service  Audiovisual 
Facility.  Atlanta  22.  Georgia. 
Prints  are  available  for  doctors  and 
interested  hospital  personnel  for 
short  term  loan  via  this  source. 
They  may  be  purchased  outright 
(at  government  film  rates)  through 
Norwood  Films,  Inc.,  926  Neu 
Jersey  Avenue,  N.  E..  Washington 

1,  D.  c.  ^  m- 


what's  new  in  pictures 

.411-Slar  Cast  in  Film  for  American  Cancer  Society  Volunteers 


THE  American  Cancer  Society 
has  introduced  a  new  film  fea- 
turing leading  Hollywood  stars, 
which  will  be  shown  to  the  two 
million  cancer  drive  volunteers  at 
orientation  meetings  with  the  pur- 
pose of  making  them  feel  "in"  on 
the  great  crusade  as  well  as  to 
show  them  in  an  entertaining  way 
how  an  ACS  volunteer  should  go 
about  his  work. 

Three  hundred  prints  of  the  film 
are  now  in  distribution  among  vol- 
unteer groups.  These  prints  will 
later  be  shown  to  non-theatrical 
groups  and  on  television. 

.Appearing  in  the  film  are  such 
luminaries  as  George  Burns,  the 
Beverly  Hillbillies.  Bob  Cummings 
and  Evan  Evans.  Dick  Van  Dyke 
and    Carl    Reiner,    Steve    .Allen, 


Ralph  Edwards  and  Keely  Smith. 
All  volunteered  their  performances 
for  the  film  to  ACS'  Director  of 
Films  and  Television,  Harry  Oles- 
ker. 

George  Burns,  acting  as  master 
of  ceremonies,  introduces  the  acts, 
each  of  which  has  a  point  to  make 
in  regard  to  a  volunteer's  work. 
The  Beverly  Hillbillies  all  go  dash- 
ing out  to  make  their  crusade  calls 
and  "don't  git  nothing  from  them 
tight-fisted  Yankees  who  kep'  ask- 
in'  how  the  money's  gonna  be 
spent." 

Jed  says,  "  "Pears  t'  me  they 
wasn't  none  of  us  proper  prepared 
t'  do  no  collectin'."  All  gather 
around  as  Jethro  starts  to  read  the 
ACS  volunteer's  pamphlet. 

Bob  Cumminus  shows  one  rea- 


i4  /vMiiion  tor  Dick  Van  Dyke? 

son  why  it  is  a  good  idea  to  make 
your  ACS  calls  face-to-face.  (He 
meets  gorgeous  Evan  Evans  on 
one  of  his  calls  —  says  to  the  audi- 
ence, "See  —  you  never  can  tell." ) 

Volunteer  Dick  Van  Dyke  al- 
ways suggests  a  specific  amount 
when  he  calls  on  the  average  mid- 
dle-class home.  Four  million  dol- 
lars. But,  he's  always  ready  to  com- 
promise, and  you  can't  go  wrong 
in   thinking  big. 

After  all  the  fun,  Ralph  Ed- 
wards plays  it  straight,  stresses  the 
great  need  for  contributions  to  the 
Cancer  Fund.  Keely  Smith  endor- 
ses this  in  her  show-closing  song, 
Keep  Someone  Happy. 

Harry  Olesker  produced  and  di- 
rected the  27-minute  film  for  the 
American  Cancer  Societv.  B" 


Film  Patholo}»ical  Conference 
tor  Professional  Me(li<*al  Use 

:  A  Clinico-Pathological  Confer- 
ence at  the  Philadelphia  General 
Hospital  has  been  filmed  for  con- 
tinuing medical  education  use  by 
the  Wm.  S.  Merrell  Division  of 
Richardson-Merrell,  Inc.  The  39- 
minute  case  study  allows  for  audi- 
ence participation,  is  in  two  parts 
so  that  the  professional  medical 
viewers  may  make  their  own  diag- 
nosis following  completion  of  the 
first  segment. 

Dr.  John  B.  Chewning.  who  de- 
veloped the  idea  for  Merrell,  be- 
lieves that  the  film  realistically 
re-creates  a  clinico-pathological 
conference.  "For  a  hospital  staff 
conference  or  a  medical  society 
meeting."  he  said,  "the  new  film 
gives  each  person  in  the  audience 
the  challenge  of  a  real  CPC.  Re- 
lated case  material  may  be  present- 
ed also  by  the  local  pathologist." 

Merrell  supplies  the  viewer  with 
a  pocket-size  summary  booklet 
giving  all  the  details  of  the  case  in 
the  film.  A  section  of  the  booklet 
is  sealed  and  it  contains  the  an- 
swer. 

Hospitals,  medical  schools  and 
medical    societies    (to   whom   this 
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professional  picture  is  directed) 
may  obtain  the  film  from  John  B. 
Chewning.  M.D.,  Director  of  Pro- 
fessional Relations.  The  VVm.  S. 
Merreli  Division.  Richardson-Mer- 
rell.  Inc.,  Cincinnati  \5.  Ohio.  The 
company  also  offers  the  award- 
winning  series  on  Medicine  and  the 

Law.    ^  Vt 

*  *  » 

Three  Films  on  ('uniniiiiii»ni 
in  Naliunal  Kiliiculioii  Prii<:rain 

vV  Herbert  A.  Philbrick.  authi)r  of 
"I  Led  Three  Lives"  and  the  man 
whose  career  as  an  undercover  ag- 
ent for  the  FBI  has  been  told  in  a 
widely-seen  television  series,  nar- 
rates a  new  13  minute  motion  pic- 
ture. What  Is  Communism'.'  now 
being  offered  for  outright  print 
sale  by  the  National  Education 
Program.  81.S  E.  Center  St..  Sear- 
cy. Arkansas. 

The  new  film  is  part  of  a  series 
of  three  pictures  offered  by  this 
source  under  the  general  title  "The 
Threat  of  Communism."  What  Is 
Communism.'  portrays  Communist 
lechniijues  and  brutality,  their  in- 
filtration into  the  United  States 
government,  labor  unions,  the 
communications  and  entertain- 
ment industries,  colleges,  univer- 
sities and  churches. 

Other  titles  in  the  series  are: 
What  Is  the  Difference  Between 
Communism  and  Socialism'.' ,  which 
explains  the  process  whereby  Com- 
munists first  soften  up  a  country 
by  allowing,  even  assisting.  Social- 
ism to  be  embraced.  The  film  de- 
picts pre-Communist  Socialism  in 
early  Russia  and  in  Czechoslova- 
kia —  and  shows  it  could  happen 
here.  Final  film  in  the  series  tells 
What  Can  We  Do  About  It?  and 
all  three  can  be  purchased  as  a 
series  for  SI 75.  Individual  prints 
are  approximately  $6.5. 00.  All  are 
in  black  &  white.  ^ 

*  *  * 
Fuller  Filnistrip  to  Chapman  5 
K   The  W.  P.  Fuller  Co..  Western 
manufacturer  of  paints  and  paint 


accessories  has  awarded  produc- 
tion of  a  14-minute  color  and 
sound  filnistrip  to  Chapman  5 
Productions.  Inc.  The  filnistrip  is 
being  created  for  sales  and  sales 
promotion  use  by  the  Fullerton. 
California-based  concern.  9' 

*  *  * 

Elektra  Produces  "Opening" 
for  Danny  Kaye's  Fall  TV  Show 

A-  Elektra  Studios.  New  York, 
has  just  finished  producing  the 
Opening  for  the  new  Danny  Kaye 
Show  starting  in  the  fall  on  tele- 
vision. 

Kaye,  in  town  with  his  produc- 
er. Perry  Lafferty,  made  faces, 
struck  poses,  jumped  on  the  tram- 
poline, all  providing  enough  ma- 
terial for  the  Opening,  as  well  as 
two  billboards  —  one  for  Arm- 
strong Cork,  and  another  for  the 
alternate  week  sponsors,  Ralston 
Purina  and  American  Motors. 

Elektra"s  Roy  Kuhlman  is  de- 
signing the  Opening  of  the  new 
show.  S" 

*  *  * 

.\  Note  of  Kditorial  Correction 

.r  Polaroid's  award-winning  T\' 
commercial  at  the  .American  Festi- 
val was  produced  by  Pelican  Films 
for  Doyle  Dane  Bernbach.  An- 
other producer  was  erroneously 
credited  with  this  prize-winning 
spot  in  our  Number  Three,  page 
36. 

Two  films  produced  for  the 
Arabian  American  Oil  Company, 
mentioned  on  page  53.  Number 
Three,  were  produced  by  Richard 
Lyford.  Another  producer  was 
credited  with  these  productions  by 
;rror.  S' 

Du  Pont  .\ppoinls  .\lan  King 
Field  Sales  Mgr.  in  Southwest 

v:  New  field  sales  manager  for  the 
Southwestern  district  in  Du  Pont's 
Photo  Products  Department  is 
Alan  C.  King.  King  was  a  techni- 
cal representative  in  Chicago  for 
the  past  two  years. 


Cinematography  Complete: 

CAMERA  CREW,  EQUIPMENT, 
RAW  STOCK,  DEVELOPMENT, 

WORKPRINT  — ///  one  package. 

TOM    WILLARD   ciiieniatograpJiy 

TBSO   BROADWAY  -NEW  YORK  23,    N.Y.-JUDSON   2-1  69S 


EVI&RTTHIMI&?  That'sright.vvehave 
everything  in  professional  equipment  tor  the  film  industry.  Just 
call  or  write  us  and  tell  us  what  you  want.  You  can  buy,  rent, 
lease— and,  yes,  we  take  trade-ins.  If  you  need  something  special, 
we'll  custom-build  it  for  you.  We  carry  the  best-known  names, 
new  and  used  equipment,  in  every  category  you  can  think  of. 
For  instance?  35mm  studio  and  newsree!  cameras ...  16mm 
studio  and  newsreel  cameras  . . .  lenses  and  viewfinders  for 
motion  picture  and  TV  cameras  . . .  accessories  for  same  . . . 
equipment  for  animation,  special  effects  &  titling  . . .  lighting 
equipment .  .  .  sound  recording  equipment  and  accessories 
(optical  or  magnetic)  .  . .  projection  and  film-handling  equip- 
ment .  .  .  editing  and  cutting-room  supplies  .  .  .  printing  and 
processing  equipment  (motion  picture  &  microl'ilm)  ...  lab  test- 
ing equipment . .  .  electrical  equipment . . .  camera  &  recorder 
motors  . .  .  stage  scenic  materials  .  . .  technical  books  . . .  and  the 
nearly-endless  services  of  our  skilled  staff.  Try  us.  You'll  see  why 
we  call  ourselves  "The  Department  Store  of  the  Motion  Pictiicc 
Industry."  And  why  the  industry  likes  that  idea. 


IN  N.  Y,:  502  west  52  street 
new  york  19,  n.  y.  •  pi  7-0440 
IN  CALIF.:  6331  hollywood  bl. 
!,wood  28,  calif.  ■  467-2124 


SEE  US  AT  NAVA   ,T/3  BOOTH  A4-5 
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The  McCormick   Inn.  dianiutu:  iicit    adclitioti   to   C!iicti<j,o\s   lakefrant    skyliiu.    tiill   he    hiiilt   opposite    McConnick 
Place.  Chicdiio  c\}u>\iti(>n  center.   17  uteetingroonis  uili  provide   the   latest   in   aiidio-i  i^^nai   meetinf^  facilities. 


^u 


Aristocrats'  in  Hospitality  for  Business 


Business    Groups    .Meetiiifj    in    Chicago    Find    the    Arisloc-ral    Inns   of   America    (.onihine 
the    Latest    in     Vuilio-\  isual    Tools    W  itii    Flexible    Facilities    anti    Personalized    Service 


piRM  BELIEVER  in  the  effec- 
tive role  of  audio-visuals,  a 
Chicago  doctor  who  learned  the 
value  of  films  while  a  medical  stu- 
dent, is  setting  a  precedent  in 
equipping  an  entire  chain  of  motor 
hotels  in  that  city  with  the  ultimate 
in  projection  facilities  for  his  busi- 
ness clientele. 

Dr.  Martin  L.  Gecht.  a  native 
Chicagoan  in  his  early  forties,  en- 
tered the  innkeeping  field  just  six 
years  ago.  A  graduate  of  the  Chi- 
cago Medical  School,  he  was  in 
general  practice  for  several  years 
before  taking  specialized  work  in 
dermatology  at  the  Cook  County 
Hospital.  Today,  as  president  of 
the  burgeoning  Aristocrat  Inns  of 
America  and  a  practicing  dermato- 


Dr.  Martin  Gecht,  who  li-iirncd  the 
caliic  of  films  in  medical  schnol, 
hcadx    thr    Arlsocrat    Inn    chain. 


legist,  he  enjoys  the  dual  role  and 
draws  a  comparison. 

"A  traveler  is  very  much  like  a 
patient."  says  Dr.  Gecht.  one  of  the 
founders  of  the  Allport  Medical 
Center,  "he  is  tired,  anxious  and 
in  a  place  he  doesn't  necessarily 
want  to  be.'"  This  practical  insight 
into  the  peripatetic  public  is  put 
to  work  in  his  Aristocrat  Inns'  ope- 
ration where  employees  are  in- 
structed always  to  consider  the 
special  needs  of  their  "house 
guests." 

.Seeks  .\d\ice  of  \-\  Leaders 

From  medicine,  too.  Dr.  Gecht 
learned  the  value  of  consultation. 
When  plans  for  his  towering  Mc- 
Cormick  Inn  (opposite  Chicago's 
new  exposition  center.  McCor- 
niick  Place  )  were  first  being  draw  n 
months  ago.  Dr.  Gecht  invited  au- 
dio-visual experts  from  business 
and  industry  to  specify  the  ideal  fa- 
cilities since  incorporated  in  its 
meetng  rooms.  Members  of  the  In- 
dustrial Audio-Visual  .Association 
were  pleasantly  surprised  when 
American  Oil  exec.  O.  H.  Peter- 
son, brought  McCorniick  Inn  plans 
to  a  Milwaukee  meeting. 

Counsel  was  also  sought  from 
sales  managers  and  sales  training 
directors  of  other  large  Midwest 
companies,  from  film  studios  and 
projectionists.  Today,  three  mod- 
ern motor  inns  located  in  down- 
town Chicago  all  have  audio-visual 
facilities  that  were  the  fore-runners 


of  the  McCormick  hostelry  to 
come. 

.Another  outlying  inn.  the  .Acres 
on  Chicago's  northwest  side,  was 
the  first  motor  inn  with  meeting 
room  facilities  of  this  type  in  the 
Windy  City.  These  four  existing 
inns  have,  as  a  consequence  of 
their  far-sighted  planning,  attract- 
ed a  very  large  number  of  the  na- 
tion's top  companies  and  associa- 
tion groups  for  meetings  of  all 
kinds  and  sizes. 

The  Aristocrat  Inns'  downtown 
buildings  are  strung  along  the  most 
adjacent  area  of  South  Michigan 
Avenue,  nearest  to  McCormick 
Place.  The  Essex  Inn,  at  Eighth 
Street,  is  adjacent  to  the  Conrad 
Hilton  and  the  ultra-modern  Ascot 
House,  at  Eleventh  Street  boasts 
a  supplemental  theater  facility  just 
across  the  street.  Both  offer  gratis 
parking,  on  the  premises,  with  un- 
limited in  and  out  privileges  for 
guests. 

The  good  taste  and  discretion 
which  have  gone  into  meeting 
rooms  is  also  reflected  in  both  pub- 
lic dining  facilities  and  guest  rooms. 
The  Essex  Inn  houses  Delmonico's 
Restaurant,  while  the  Ascot  House 
has  an  equally  unique  dining  spot, 
the  Cafe  French  Market,  with  a 
gourmet  cuisine.  From  its  spotless, 
stainless  steel  kitchens,  both  Inns 
provide  meeting  room  service  as 
well  as  banquet  facilities  and  guest 
room  service. 

Outdoor  recreation  decks  at  both 


This  Chicasjo  chain  of 

motor  hotels  shows  the 

way  in  audio-visuals 

motor  inns  are  complete  with 
swimming  pools,  landscaping, 
beach  lounges  and  expert  super- 
visors. 

But  these  columns  are  addressed 
to  the  men  who  make  provision  for 
meetings.  Their  interest  in  room 
capacity  is  served  at  the  Essex  Inn 
by  the  wide  range  of  facilities:  the 
Buckingham  Court  (capacity  75); 
the  Park  East  Walk  (capacity  of 
.'iO  I .  Both  of  these  rooms  are  join- 


rhc  i.'j-sturN  Essex  Inn  hous(\  tin 
famed  Delmonico's  Restaurant,  has 
.32.5    modern    ^tiest    units   aiailahle. 


The  9-story  Ascot  House  /i«s  an  nut- 
door  suimmin^  pool  and  the  unique 
French  Market  restaurant. 

ed  or  made  divisible  by  air  walls  as 
are  the  Essex  and  Windsor  Courts 
with  a  capacity  of  40  persons  each. 
To  the  latter  combination,  still  an- 
other suite  can  be  added  to  build 
capacity  to  140.  Even  the  smallest 
gathering  is  served  by  the  Aristo- 
crat Suite,  which  is  reserved  for 
meetings  of  30  or  less. 

Royal  Enclosure  Holds  .500 
The  Royal  Enclosure  (or  ball- 
room )  of  the  Ascot  House  will 
handle  groups  up  to  500  persons 
or.  through  the  use  of  its  air  walls, 
can  be  separated  into  five  meeting 
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aUSI.'JESS  SCREEN  MAGAZII^E 


More  Viewer^  foi    LJ>cful  Business  Films 

'IVew      York" 


L-    KnckiniiluiiTi 
nhiucd   in   "cliix. 


)i)(l    l-'.sse\  (jinrt    niciliiiii,   raiiiiis  at   the  E.sstx    Init    it  rir 
srooiu"   sttjlc   for   u   recent   «//r.s    nicititi'^   <if   To    men. 


)ms.  Three  additional  moms  at 
;  Ascot  are  available  for  meet- 
is  of  smaller  size. 

Dr.  Gecht  and  his  partner,  Eu- 
ne  Heytow,  have  gone  a  step  far- 
■r  than  most  inn-keepers  in  their 
thusiasni  for  the  modern  tools  so 
.ential  to  successful  meetings, 
lese  tools  are  furnished,  gratis. 
•  meeting  use:  projection  screens 
oth  6'  and  10');  projection 
uipnient  tables;  extension  cords; 
alkboards  (either  6' or  4' );  P.  A. 
stems  with  standing,  table  or 
/aliere  microphones;  lighted  po- 
jms  of  three  varieties  (floor 
ight.  table  type  or  a  portable 
mbination  podium  with  built-in 
ttery-operatcd  P.  A.  system  1 ; 
p  chart  pads;  flip  chart  easels; 
splay  easels  and  product  display 
bles  with  fireproof  coverings. 


The  3M  Communications  Sys- 
tem with  its  overhead  projector, 
Thermofa.x  copying  machine  and 
"'instant'"  transparencies  (repro- 
ducing either  color  or  black  &  white 
material  in  eight  seconds )  is  also 
on  hand. 

The  McCormick  Inn.  "flagship"" 
of  the  Aristocrat  Inns,  a  S20  mil- 
lion, 25-story,  75()-room  hotel- 
motor  inn  facility  will  be  built  on 
air  rights  across  from  McCormick 
Place.  Plans  call  for  leii  meeting 
rooms.  The  Garden  Deck  atop  the 
tower  will  include  seven  more.  All 
of  these  rooms  will  incorporate 
audio-visual  media  facilities  and 
the  latest  in  presentation  technique, 
for  their  sponsors  are  practical  en- 
thusiasts who  practice  what  they 
have  learned  to  believe  in:  the 
value  of  these  tools  in  putting  ideas 
across  for  business  clientele.        S' 


Firms     Show     .ViiH-ricaii      Virlinr! 

p.XTENDING   I  HE  USEFUL  LiFE  Of 

current  and  outstanding  spon- 
liored  motion  pictures  is  a  notable 
;rend  toward  the  interchange  of 
|iiints  in  sizeable  numbers  for  the 
u^e  of  non-related  companies.  A 
iLcent  .•\meric;ui  Medical  .Associa- 
tion IMP.-\C  program  made  use 
of  100  prints  of  a  Ford  "'Gel  Out 
the  Vote"  picture;  the  inspiring 
Bob  Richards'  films  of  General 
Mills  have  found  widespread  use 
among  other  companies. 

.\dopt   .Anu'ricaii  .Xirliiu's'   Kilni 

Latest  to  score  national  accept- 
ance among  large  industrial  com- 
panies is  American  Airlines'  out- 
standing new  travel  film,  New- 
York,  New  York  (Business 
Screen  No.  2,  1963)  which  is 
now  being  used  for  several  special 


Kiiipl(>_\«'*'S 

purposes  "above  and  beyond  the 
normal  call  of  duly." 

The  Metropoltan  Life  Insurance 
Company,  seeking  to  guarantee  a 
large  and  interested  audience  at 
annual  agents'  and  managers' 
meetings  to  be  held  in  New  York 
next  year,  is  circulating  five  prints 
of  the  film  to  its  branch  offices 
throughout  the  U.  S.  The  point 
made  is  —  New  York  is  not  only 
where  the  home  office  is.  but  a 
friendly,  pleasant  place  to  visit  as 
well. 

Mutual  of  New  York,  another 
major  insurance  company  in  Man- 
hattan, has  also  arranged  for  show- 
ings of  the  film  lor  a  similar  pur- 
pose. 

The  Martin  Company  (  Martin- 
Marietta),  which  has  recently  un- 

(CONTINUED  ON    THE   NEXT    PAGE) 
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winning 
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^'inriuslnal  Photography  magazine's 
BEST-IN-CLASS  (Sales,  Advertising)  award 
presented  to  Caterpillar's  Motion  Picture  Group  for 
their  "Ripping"  ISmm  sound  production. 


group   of   150  liijuircti  this  "(iuditorium"  type  setup  ill    tin.    Ls.scx    Inn, 
ing  a  hi-levrl  stage.  Four  rooms  were  easily  combined. 


I     'M'M  Sti    C 


*fitsl  pnzernthe 
Marketing  and  Sales 
Iechnt(iue  category  o(  the 
Second  International 
Industrial  Film  Festival 
held  in  Turin,  Italy. 
Won  by  Morion  Goldsholl 
and  Associates  for  Iheif 
KimberlyClaih  sponsored 
"Faces  and  Fortunes" 
production 
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Film   Students  Receive  Browning  Awards 

SKO  Audience  Honors   Winners  at   Columbia  University 


A  scene  from  "New  York,  New  York" 

(continued  from  page  61) 
dergone  some  internal  reorganiza- 
tions requiring  men  in  the  field 
to  move  to  New  York,  is  using  the 
picture  to  reassure  wives  and  fam- 
ilies of  transferred  personnel  that 
the  big  city  is  not  too  much  dif- 
ferent from  West  Earlobe.  Kansas 
or  any  other  home  town.  It  does 
have  green  grass  and  trees,  play- 
grounds, zoo  and  acquarium  — 
and  is  really  just  a  big  town  made 
up  of  a  lot  of  little  neighborhoods. 
New  York,  New  York  is  one  of 
a  series  of  travel  films  made  for 
American  Airlines  by  Audio  Pro- 
ductions. Inc.  Additional  audiences 
gained  through  this  cooperative 
distribution  are  helping  swell  the 
totals  gained  by  this  latest  addi- 
tion to  the  AA  film  library.         R' 


Fred  (>ook  of  loua  Slate  \\  ins 
Farm  Film  Foundation  Award 

f-  Winner  of  the  Farm  Film  Foun- 
dation's $500  Professional  Im- 
provement Award  in  1963  is  D. 
Frederick  Cook,  audio-visual  spe- 
cialist at  Iowa  State  University. 
The  award  was  made  on  July  8 
at  the  annual  meeting  of  the 
American  Association  of  Agricul- 
tural College  Editors  by  Mrs. 
Edith  T.  Bennett,  executive  vice- 
president  of  the  Foundation. 

William  O.  Maxwell,  manager 
of  the  advertising  department.  In- 
ternational Harvester  Company. 
Chicago,  was  the  principal  speakc 
and  assisted  in  the  presentation  of 
the  award  and  of  three  Honorable 
Mention  certificates  which  were 
accompanied  by  $50  cash  awards. 

Mr.  Cook  is  a  supervisory  exec- 
utive at  Iowa  State  in  motion  pic- 
ture production.  Honorable  Men- 
tion recipients  were  Ralph  J.  Bal- 
lew.  visual  editor.  Extension  Serv- 
ice. Auburn  University;  E.  Albert 
MotTett,  asst.  communications  spe- 
cialist. College  of  Agriculture. 
University  of  Florida;  and  the  De- 
partment of  Agricultural  Journa- 
lism. University  of  Wisconsin. 

Judges  who  selected  the  winners 
were:  Dr.  Landis  Bennett,  in 
charge  of  visual  aids.  Agricultural 
Extension  Service.  North  Carolina 
State  College;  Edward  Marsden. 
International  Harvester  Company; 
and  J.  K.  McClarren.  Foreign 
Agricultural  Service.  U.S.  Depart- 
ment of  Agriculture.  ig- 
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'T^HE  Camera  Mart's  "Irving 
-'■  and  Sam  Browning  Memorial 
Awards'"  to  the  most  promising 
film  production  students  of  the 
year  attending  Columbia  Univer- 
sity. C.C.N.Y.  and  New  York 
University,  were  presented  on 
May  27th  at  the  Casa  Italiana 
Auditorium  on  the  Columbia  Uni- 
versity campus. 

Prof.  Erik  Barnouw  of  the  De- 
partment of  Film.  Radio  and 
Television  at  Columbia  University. 
Yael  Woll.  Director  of  the  In- 
stitute of  Film  Techniques  at 
C.C.N.Y..  and  Prof.  Haig  P  Ma- 
noogian  of  the  Department  of 
Television.  Motion  Pictures  and 
Radio  at  New  York  University, 
who  had  chosen  the  most  promis- 
ing film  production  students  of 
the  year  at  their  schools,  were  on 
hand  that  evening  to  present  the 
winning  students  with  their  award 
plaques. 

Four  Share  tlie  .\iiiiual  .\\var(K 

The  award-winning  students  are 
Harrison  Engle  of  Columbia  Uni- 
versity, David  Bienstock  of 
C.C.N.Y.,  and  Eli  Bleich  and  Ares 
Demertzes  of  New  York  Univer- 
sity. In  view  of  the  fact  that  the 
N.Y.U.  entry  was  co-directed  by 
two  students,  the  Camera  Mart 
doubled  its  award  so  that  both 
students  received  fuU  shares.  All 
three  films  produced  by  the  stu- 
dents were  shown  and  received 
enthusiastically  by  an  SRO  audi- 
ence that  overfilled  the  auditorium. 

Preceding  the  awards  presenta- 
tion and  the  film  showings  was  a 


discussion  of  the  problems  in- 
volved in  the  making  of  an  inde- 
pendent low-budget  film  without 
compromising  content  or  artistic 
values. 

Helped  Produce  "David  &  Lisa" 
Among  those  leading  the  dis- 
cussion were  several  of  the  people 
who  were  connected  with  the  pro- 
duction of  the  feature  film.  David 
and  Lisa:   Leonard  Hirschfield  of 


Irving  Oshinan,  v  i^tr-pi  ^ck.uti  n  uf 
Vision  Associates  (leftl  chats  with 
Leonard 'Hirschfield  of  VPI  (righti. 

VPI  Productions,  who  was  Direc- 
tor of  Photography;  Irving  Osh- 
man  of  Vision  Associates,  who 
was  Film  Editor;  Janet  Margolin, 
who  is  the  '"Lisa"  of  the  film,  and 
Dr.  Theodore  1.  Rubin,  the  author 
of  the  original  story. 

Paul  Meistrich,  vice-president 
of  the  Camera  Mart,  Inc.,  dis- 
cussed the  motion  picture  back- 
ground of  Irving  and  Sam  Brown- 
ing, their  experiences  in  the  early 
days  of  film  making  and  the  ready 
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Honored  guests  cil  awards'  program 
(1  to  rj  Mrs.  Anno  Browning,  the 
secretary-treasurer;  Samuel  Hyman, 
president;  and  Paul  Meistrich,  vice- 
president,  all  of  the  Camera  Mart. 

help  and  encouragement  they 
gave  young  film-makers  through- 
out their  lifetimes.  He  also  pointed 
out  that  the  Browning  brothers 
were  among  the  first  to  introduce 
the  Arriflex  camera  to  America 
and  were  instrumental  in  persuad- 
ing Robert  Flaherty  to  use  this 
camera  in  the  making  of  Louisiana 
Slor\\ 

As  part  of  the  Irving  and  Sam| 
Browning  Memorial  Award,  the. 
Camera  Mart  is  granting  each  of 
the  four  award-winning  students 
a  $150  credit  towards  the  rental 
of  professional  motion  picture 
equipment,  as  well  as  thousands 
of  feet  of  raw  stock  film.  Du  Art 
Film  Laboratories,  a  New  York 
laboratory  participating  in  the 
award  program,  will  process  this 
negative  film  without  charge. 
Charles  Lipow.  Camera  Mart's 
general  manager,  served  as  chair- 
man of  the  program.  {f 


Syd  Cassvfl  Television  Curator 
for  Hollynuoil  Film  >Iii!>eiini 

t-  Syd  Cassyd.  "founding  father" 
in  1946  of  the  Academy  of  Tele- 
vision Arts  and  Sciences  and  pres- 
ident of  that  organization  in  1950, 
has  accepted  the  post  of  curator 
of  the  Television  Collection  of  the 
Hollywood  Museum. 

A  veteran  of  film  and  television 
production,  he  produced  his  first 
TV  show  in  1945  for  the  experi- 
mental workshop  of  the  American 
Television  Society  in  New  York, 
later  produced  1 30  episodes  of 
two  live  shows  on  Hollywood  tele- 
vision and  five  experimental  filmed' 
programs  of  the  Ford  Foundation 
titled  Almanac  of  Liberty . 

From  1959  to  I960  he  was  a 
consultant  on  research  and  devel- 
opment for  educational  television 
at  the  Los  Angeles  Extension  Di- 
vision of  the  University  of  Califor- 
nia where  he  also  served  as  acting 
curator  of  the  television  collections. 


BUSINESS  SCREEN  MAGAZINE 
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WORLD    OF    POWER: 


ONTINUED    FROM    PAGE    39) 

determined  amount  of  time 
;vvini:  the  million  dollar  display 

equipment. 

Cost  breakdowns,  based  on  a 
-mile  hookup,  used  over  a  seven- 
y  period,  show  that  TV  equip- 
;nt  and  teehnicians  cost  73%  of 
t;  outlay;  the  telephone  com- 
ny"s  relay  service.  20%  :  the  nar- 
tor,  5%  and  the  wire  service 
7c. 

The  Ad  Director's  \icwpoint 

Stanley  S.  Roberts,  director  of 
Ivertising  and  sales  promotion  for 
ir  Tractor  Group,  sums  it  up 
is  way:  "A  particular  means  of 
mmunication  is  never  considered 

be  an  end  in  itself.  A  typewriter 
n  be  used  to  make  out  a  grocery 
I  or  to  write  a  best  selling  novel. 

other  words,  it  is  the  appiuctiion 

the  medium  which  justifies  its 
e." 

Three  major  points  were  consid- 
ed   before   the  time,  effort   and 
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money  were  invested  in  live  TV  as  j 
an  exhibit  adjunct;  ' 

1.  Will  the  extra  effort  make  our 
exhibit  a  standout'.' 

2.  Does  the  subject  for  live  tele- 
casting add  its  measure  to  the 
show'.' 

3.  If  one  and  two  can  be  ans- 
vercd  "yes."  is  the  cost  realistic  in 
terms  of  return'.* 

X'icwers  Ciavc  Is  the  .\iiswers 
We  were  able  to  answer  "yes"  to 
the  first  two  and  our  predictions 
for  return  on  investment  looked 
accurate.  In  retrospect,  over- 
whelming acceptance  of  the  idea  as 
measured  in  terms  of  viewers  and 
Iheir  reaction  to  the  "World  of 
Power"  exhibit  spell  out  the  ans- 
wer to  question  three  in  big  letters 
.  .  .  YIIS!  "         ^ 

*  *  * 

''''Tefliiiiseo|>«-"  Prooess  Said  to 
('.\\\  35iiiiii  IN«'f»alive  Costs  50% 

'.  Cutting  in  half  the  costs  of  neg- 
atives and  negative  processing  in 
3.'>mm  color  photography,  the 
lechnicolor  Corporation  has  in- 
troduced a  new  photographic  sys- 
tem called  "Techniscope." 

The  new  system  uses  3.'imm 
color  negative,  with  photography 
accomplished  with  standard  spher- 
ical camera  lenses.  The  negative 
frame  in  the  camera  is  two  per- 
forations in  height  as  compared 
with  the  usual  methods  in  photo- 
graphy of  four  perforations  in 
height.  Consequently,  one-half  the 
amount  of  negative  is  used.  This 
means  that  in  the  "Techniscope" 
process  the  negative  and  negative 
processing  costs  are  reduced  by  50 
per  cent. 

Following  processing,  the 
■Techniscope"  two-perforation 
frame  is  optically  printed  vertically 
.It  a  ratio  of  1;2  providing  a  35- 
nmi  anamorphic  Technicolor  posi- 
tive print  having  the  normal  four 
perforation  height. 

A  Paramount  Pictures'  feature. 
The  Day  of  the  Haiii;iiii:.  produced 
by  A.  C.  Lyles  for  that  company, 
is  using  the  new  "Techniscope" 
system  of  photography.  Photog- 
raphy is  accomplished  with  normal 
35mm  cameras,  with  simple  modi- 
fications to  the  film  tr;insport  me- 
chanism, aperture  and  finder. 

In  addition  to  anamorphic  ratio 
prints,  prints  for  spherical  projec- 
tion with  aspect  ratios  of  1.75:1 
or  1.85:1  or  16mm  prints  with 
either  anamorphic  or  spherical  im- 
age may  be  manufactured.  35mm 
and  16mm  prints  for  television  use 
may  also  be  made  through  this  pro- 
cess. 9* 
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RPL  now  offers 
16  and  35mm  film 

sound 
recording 
services 


RECORDED   PUBLICATIONS        /" 
LABORATORIES  ' " 


1565  Pierce  Ave  .  Camden  5,  N  J 


Wherever  movies  are  being  made  to- 
day-in  Hollywood  or  NYC,  m  any 
business,  educational  or  Government 
center— the  recording  o(  sound  is 
turned  over  to  specialists.  The  utmost 
in  quality  is  essential  RPL  engineers 
have  many  years  of  experience  in  top- 
quality  sound  recordings  on  disc,  tape 
and  slide  film  Now,  with  newly  com- 
pleted facilities,  we  are  able  to  extend 
our  recording  services  to  motion  pic- 
ture Tilm, 

Our  facilities  include  the  latest 
equipment  forS-channel  16  and  35mm 
magnetic  dim,  interlock  screening, 
mixing  and  transfer ...  a  comprehen- 
sive library  of  sound  and  film  scoring 
music  effects  .  an  acoustically  per- 
fect screening  theater,  announcers' 
booths,  and  control  rooms.  We  have 
everything  needed  to  provide  highly 
specialized  sound  recording  services 
for  movie  film. 


Send  us  your 

script  and  instructions 

for  quotation 


OUR  EXPERIENCE -IS  YOUR   KEY  TO 

SERVICE  A   DEPENDABILITY 


3  NEW  CAMERA  MART  ACCESSORIES 


sit. 


^V 


Mw  GTC-59 

LENS  CLEANER 
&  PROTECTOR 

•  Anti-Fog      •  Antistatic 

Ideal  for  lenses,   cameras, 
condensers,    reflectors,    optical 
equipment,  etc. 

6  oz.  can  with  Spray  Applicator  ?1.65  eacll 
Case  of  12/tl.OO  eacti 

fiqifTlapc  LIQUID 

-  '  '    INSULATING  TAPE 

Just    Brush    it    on    Those 
Hard-To-Tape  Places 

Designed  for  use  in  electrical  in- 
stallations,   maintenance   and   re- 

pair.  Prevents  shorts,  shocks. 

2  oz.  Bottle  $1.65  each    Case  of  :2/$1.00  each 

Restores, 
Quiets, 
Lubricates 


NEW   LOWEL-LIGHT 
UNI-6   LOCATION   KIT 

Everything  you  need  in  one  compact 
case,  14'i  x  22*3  x  6*3,  complete  with 
six  Lowel-Light  Stands,  six  Lowel  born- 
doors,  2  Pic  9  ft.  light  stands,  5  section 
stands,  3  25-ft.  extension  cobles.  2  5 
amp.  fuses,    12  yd.   roll  goffer   tope, 

COMPLETE „ SI  24.50 

Lowel-Light  kit  model  K-5;  5  Lowel 
Lights  w/goffer  tope  and  case      $34.50 

Gaffer  Tape,   12  yard   roll  SJ.95 

Gaffer  Tape,  30  yard   roll  S3.95 

Lowell  Barndoors,  each  S5.75 


-i», 


r/i^i7/ 


numant 

Completely  safe  for  sound  pro- 
jectors, amplifiers,  studio  rec- 
ording equipment  and  editing 
equipment.  Non-inflammable. 
Used  for  all  gummy  parts  — 
instantly  cleans  and  deposits  a 
hard-bonded  dry  lubricant.  ^aif 

2  oz.  Bottle  SI  .00  each     Case  of  12/75C  each 
Write  for  complete  Ihtrsture.i^W  Prices  F.O.B.  N.  Y, 
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Four  Top  Producers  Join 
20lh  Century  Fox  Movietone 

i<  Twentieth  Century-Fox  Movie- 
tone's strong  bid  for  a  major  place 
in  the  industrial  film  field  has  now 
been  augmented  by  the  addition  of 
a  group  of  four  top  producers 
skilled  in  business  film  and  indus- 
trial show  production. 

W.  R.  Higginbotham,  Vice-Pres- 
ident of  Twentieth  Century-Fox 
and  head  of  Movietone,  has 
brought  in  the  former  Presidents 
and  Executive  Vice-Presidents  of 
Cinerama  Productions,  Caravel 
Films  and  Sound  Masters,  Inc.  to 
beef  up  the  company's  extensive 
production  staff. 

The  men  involved  are  Grant 
Leenhouts.  William  Githens.  David 
I.  Pincus,  and  Kirby  .-Mexander, 
whose  combined  talents  and  exper- 
ience encompass  theatrical,  tele- 
vision, newsreel  and  large  stage 
productions,  as  well  as  business 
films. 

Grant  Leenhouts'  background 
includes  seven  years  as  Head  of 
Production  for  Cinerama,  Head  of 
Planning  and  Production  for  the 
U.  S.  Navy  Training  Film  Branch 
during  the  war.  Head  of  Produc- 
tion of  the  International  Motion 
Picture  Division  of  the  United 
States  Department  of  State,  writ- 
er, director  and  producer  of  many 
theatrical  films,  and  consultant  on 
planning  and  production  of  Educa- 
tional TV  programming  for  the 
Ford  Foundation. 

Bill  Githens  has  such  credits  as 
originator  and  President  of  the  first 
large  chain  of  newsreel  theatres, 
managing  editor  of  Pathe  News, 
founder  and  President  of  Sound 
Masters,  Inc..  and  National  Educa- 
tional Films.  Inc.  He  was  Head  of 
Production  for  L'.  S.  Navy  special 
productions  during  the  war. 

Dave  Pincus  was  the  founder 
and  President  of  Caravel  Films, 
Inc.,  producer  of  hundreds  of  pres- 
tige industrial  films  made  during 
the  last  40  years  in  addition  to 
thousands  of  TV  and  other  adver- 
tising and  public  relations  projects. 

Kirby  "Jack"  Alexander  direct- 
ed for  the  March  of  Time  Televi- 
sion series.  His  background  in- 
cludes features  and  numerous  re- 
ligious and  educational  films.  As  a 
documentarian  he  has  produced  in 
South  America  and  around  the 
world. 

The  new  production  group  will 
work  under  the  direction  of  Jack 
Kuhne,  Fox  Movietone  Production 
Manager.  Headquarters  is  at  Fox 
Movietone  Studios  in  New  York, 
one  of  the  larger  groups  of  sound 
stages  in  the  city.  Q' 
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NEWS      Of      STAFF      APPOINTMENTS      AND      BUSINESS      FILM      INDUSTRY      DEVELOPMENTS 


Kclw  arils  III  Head  Professional. 
Commercial  Kodak  Atlvertisinjj 

Robert  W.  Edwards  has  been 
named  manager  of  the  professional 
and  commercial  advertising  divi- 
sion of  the  Eastman  Kodak  Com- 
pany. His  appointment  was  an- 
nounced by  W.  B.  Potter,  vice- 
president  and  director  of  advertis- 
ing, and  A.  Dexter  Johnson,  ad- 
vertising manager. 

Associated  with  Kodak  adver- 
tising for  17  years.  Edwards  joined 
the  company  in  1946.  In  1955  he 
was  appointed  assistant  manager 
of  amateur  products  advertising 
and  has  been  responsible  since  for 
the  preparation  of  magazine  adver- 
tising, promotional  booklets,  bro- 
chures and  direct  mail  campaigns. 


A  veteran  of  both  Atlantic  and 
Pacific  sea  campaigns  in  World 
War  II,  he  was  commissioned  as  a 
lieutenant  senior  grade  after  com- 
pleting special  studies  at  the  Harv- 
ard School  of  Business  Adminis- 
tration. He  was  graduated  magna 
cum  laude  from  Wooster  College 
before  entering  the  service,  and  is 
a  member  of  Phi  Beta   Kappa. 

Edwards"  short  stories  have  ap- 
peared in  the  Post,  American 
and  other  periodicals.  A  member 
of  the  board  of  directors  of  the 
Rochester  Advertisers,  he  is  also 
a  former  director  of  the  Adver- 
tising Council  in  that  city.  The 
Edwards"  reside  in  Irondequoit. 
New  York.  They  have  three  child- 
ren. & 


AV  TUTOR 


'r^ 


.k 


feint  "'Jj^^l 


The  Maestro  II 

delivers  professional 
results  in  35mm  taped 
sound    presentations. 
This  one  piece  master 
audiovisual   system 
records,  plays   back 
and  automatically 
projects  your  story. 


fully-  automatic 
film  strips  'with 
convenient 
tape  cartridge 

Just  place  the  cartridge  into 
the  Tutor  and  you're  all  set  for 
continuous  showing.  This  dual- 
track  tape  player  and  auto- 
matic projector  combination  is 
ideally  suited  for  sales  work 
and  training. 

The  sound  is  perfectly  syn- 
chronized to  the  picture  by 
means  of  a  silent  signal.  The 
AV  Tutor  is  available  with  car- 
tridge or  conventional  reel. 

For  top  performance  in  desk 
top  or  large  screen  presenta- 
tion, see  and  hear  the  AV  Tutor. 

Write  for  complete  information 


LaBelle  Industries,  Inc.  oept.  b  •  oconomowoc,  wis. 


Greennian  Nanie<l  \  iee-Pres., 
Gen.   .Mgr.  ol    Cinevision  Corp. 

•k-  M.  S.  "Mickey"  Greenman  has 
been  appointed  vice-president  and 
general  manager  of  Cinevision 
Corporation  of  America,  a  sub- 
sidiary of  Esley  Electronics,  Inc. 
Cinevision  Corporation  holds  the 
exclusive  United  States  rights  to 
Cinebox,  a  new  audio-visual  med- 
ium being  introduced  in  the 
United  States.  The  Cinebox  is  a 
motion  picture  jukebox,  now 
popular  in  many  countries  of 
Europe,  which  holds  40  three-  , 
minute  color,  sound,  industrial  or 
entertainment  films  which  can  be 
selected  for  playing  as  records  are 
chosen  on  a  conventional  jukebox. 
As  operating  head  of  Cinevi- 
sion, Mr.  Greenman  will  direct  the 
distribution  of  the  Cinebox 
.through  all  marketing  channels 
and  in  addition  will  coordinate 
production  and  supply  of  films  for 
the  machine.  He  was  formerly 
head  of  commercial  film  produc- 
tion for  United  Press  Interna- 
tional, v.  '  ^ 
$        *        *  "' 

.Speed   is  (;eii<ral   Manafier  of 
.\nseo  Photo  <!C  Kepro  Division 

'  John  J.  Speed  has  been  ap- 
pointed Administrative  Assistant 
to  the  Vice  President  and  General 
Manager  of  the  Photo  and  Repro 
Division  of  General  Aniline  and 
Film  Corporation.  He  was  former- 
1\  Operations  Manager  of  the  com- 
panv's  Ozalid  Products  Plant  at 
La  Habra.  Calif. 

Thaddeus  J.  Trojnar,  formerly 
Eastern  Regional  Sales  Manager 
of  the  division's  Distributor  Oper- 
ations, will  succeed  Mr.  Speed  as 
Operations  Manager  at  the  La 
Habra  plant. 

Mr.  Speed,  who  joined  the  com- 
pany at  corporate  headquarters  in 
New  York  in  1951,  became  Op- 
erations Manager  of  the  La  Habra 
plant  in  January,  1962.  Prior  to 
that  he  served  in  various  adminis- 
trative and  staff  positions  at  the 
corporate  level  and  within  the 
Dyestuff  and  Chemical  Division  of 
General  Aniline  &  Film.  9 
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larsden  lo  Harvester  fiompany 
IS  the  Film  Project  Su|>ervis«r 

■  Edward  0.  M;irsden  is  ihc  new- 
y-appointcd  motion  picture  proj- 
ct  supervisor  in  the  Advertising 
Department  of  International  Harv- 
ster  Company.  Chicago.  .Accord- 
ng  to  \\ .  O.  Ma.wvell.  department 
nanager.  Marsdcn  will  be  rcspon- 
ible  for  coordinating  research, 
levelopment    and    preparation    of 


LAB  SPECIALISTS 

SINCE  1936 

8nini  SILENT 
IBinni  SILENT -SOUND 

BLACK  S,   WHITE   PRINTS  ONLY 

Thaf    means: 

SPECIAL  SKILLS   .    .   . 

SPECIAL   CARE   .   .    . 

PIUS 

ESPECIALLY  FAST  SERVICE 

and 

ESPECIALLY  "GOOD"  PRICES 

on 

QUANTITY   WORK 

Try   OS 

MODERN  MOVIES,  INC. 

832  Col<^  ■  Hollywood  38,  Colif. 
Hollywood  4-7293 


motion  pictures  produced  by  the 
company. 

A  graduate  of  the  University  of 
Miami  and  a  former  teacher  in 
the  Dade  County  schools.  Mars- 
den  joins  Harvester  after  1 1  years 
with  the  United  Slates  Steel  Cor- 
poration in  Pittsburgh,  where  he 
had  similar  responsibilities.         S' 

Viidio  I'rmliirlioii'-   Names  F.  J. 
Liieiclon  As  .4ecoiint  Executive 

Frank  J.  Lucidon  has  joined 
Audio  Productions,  New  York, 
as  an  account  e.vecutive. 

A  veieran  of  both  World  War 
II  and  Korea.  Mr.  Lucidon  has 
an  extensive  background  in  films, 
television  and  radio,  both  in  sales 
and  as  an  announcer  on  station 
WFIL-TV.    Philadelphia,    and   on 

other  stations.  Q' 

*        *        ? 

I.a«reiire.  W  ri:;lil  lo  Niles* 
( Jii<iif;o  Studio  a-  Direi'lors 

Donald  I.ee  Lawrence  and 
Rudy  R.  Wright  have  joined  the 
Fred  A.  Niles  Communications 
Centers.  Inc..  Chicago,  as  film 
directors.  Lawrence  was  associated 
with  Hill.  Rogers.  Mason  &  Scott 
advertising  agency  as  a  TV  pro- 
ducer-writer before  joining  Niles. 

Wright  is  the  former  vice-presi- 
dent in  charge  of  production  at 
Ray-Fye  Productions.  Both  direc- 
tors will  headquarter  at  Niles'  Chi- 
cago studios.  H' 


Vi  estrev  F^lecls  (iaie  Livingston 
Vice-Pres..  Iiil"!  i"t  Kccordiii"; 

'.'  Gale  Livingston's  appointment 
as  a  vice-president  of  Westrex, 
subsidiary  of  Littim  Industries,  has 
been  confirmed  by  George  T. 
ScharfTenbcrger.  senior  vice-presi- 
dent of  the  parent  firm. 

In  his  new  position.  Livingston 
will  coordinate  activities  of  Wes- 
trex International  and  the  Record- 
ing Department.  He  has  been  gen- 
eral manager  of  Westrex  Record- 
ing. The  company  has  operations 
and  faciJities  in  29  countries.   ^ 


SOUND  RECORDING 

at  a  reasonable  cost 

High    fidelity    16    or    35.    Quality 

guaranteed.  Complete  studio  and 

laboratory  services.  Color  printing 

and  lacquer  coating. 

ESCAR 

Motion  PIctute  Service 

7315   Carnegie   Ave. 
Cleveland   3,   Ohio 


When  one  of  F'lank  Willaid's  able  representatives  calLs  on  you, 
by  Ned,  he'll  make  sure  you  get  the  whole  story  about  the  service.s 
and  fadlitie.s  of  one  of  the  South's  biggest  film  studios.  We're  good, 
you  see.  How  else  do  you  think  we  get  such  clients  as  Coca-Cola, 
Delta   Airlines.    La\s   Potato   Chip.s,   and    Finkhaviser's    Delicatessen':' 

//   vfm    irnnt    it   hr^l .   fnsf .  nntf  prt'tiv   rrti'^nnnhh-    rnnlfirt 

FRANK  WILLARD  PRODUCTIONS 

1842  Briarwood  Road,  N.  E.    •    Atlanta  6.  Georgia 

Area  Code  404    •    MElrcse  4-2433    •    (Co  ahead  and  call  us  collect) 


\cmelliy-Davis  Names  ParrotI 
as  Director  of  \  isiial  .Services 

-  The  newly-appointed  direcLor  of 
visual  services  for  Nemethy-Davis 
Company.  Detroit  advertising, 
merchandising  and  marketing  firm, 
is  John  E.  Parrott.  Announcement 
was  made  by  Allan  R.  Malcomson. 
president. 

A  former  account  executive  at 
Wilding.  Inc.  and  also  associated 
with  the  Ford  Motor  Company  in 
sales  promotion  and  training  ac- 
tivities, Parrott  is  a  graduate  of 
the  University  of  Washington.     '^ 


Uiii  iliidiu.  you'd  be  \iiipn\cil  iii  wital  goes  on  in  licic. 


Welcome  to  .  .  .  "tj^C 


W<\\y^ 


cr^r 


FAMOUS  YEAR-ROUND  RESORT 

"GOLDEN  DAYS"    /^  ^^. 

on  a  L     ^jp  .       ^ 

"GOLDEN  ISLE"!  -^t,.^^,^^^ 

Largest,  most  luxurious  Resort  Motel  on 
the  Golden  Isles.  Choice  of  Bedrooms, 
Efficiencies,  and  2Room  Suites  with 
Kitchenettes  and  Private  Terraces,  all 
designed  for  comfortable  resort  living.  All 
are  Air-Conrlitioned.  have  TV,  and  over- 
look the  liluc  Atlantic. 

DINING  ROOM  — COFFEE  SHOP  — SKY  ROOM 

LOUNGE    —ENTERTAINMENT 

2  SWIMMING  POOLS  —  2  WADING  POOLS 

GOLF  COURSE  NEARBY 

And  all  the  modern  facilities  and  scenic 
beautv  of  the  Island  are  yours  to  enjoy — 
miles'of  White  Sand  Beach,  the  Board- 
walk, Yacht  Harbor.  Marina,  Airstrip, 
Aquarama,  Fishing  Streams  —  massive 
■  Spanish  moss-draped  oaks,  prized  wild 
life,  brilliant  foliage. 


>ruiiaiii,  loiiafic,  L^ 


JEKYLL  ISLAND  GEORGIA 
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along  production  lines 


The  Astrovision  helicopter  was 
designed  for  use  in  film  production. 

"Astrovision"  I'nil   Set  Up  to 
Shoot  Ilfliooiiler  Film  Scenes 

tV  A  modified  helicopter  which  is 
said  to  permit  the  taking  of  vibra- 
tion-free motion  pictures  from  the 
air  has  been  announced  as  a  serv- 
ice for  film  producers  by  the 
Photo  Instrumentation  Corpora- 
tion. New  Yorl<.  Called  "Astro- 
vision",  the  unit  uses  a  Bell  heU- 
copter  whose  rotors  are  main- 
tained in  dynamic  balance  to  min- 
imize vibration. 

Located  outboard  on  its  star- 
board side  is  an  anti-vibratory 
camera  mount,  so  positioned  that 
a  camerman  can  operate  his  cam- 
era from  within  the  helicopter  and 
simultaneously  guide  the  pilot  as 
to  speed  and  direction  he  desires. 

The  anti  -  vibratory  camera 
mount  is  a  two  piece  unit  consist- 
ing of  a  supporting  base  and  an 
anti-vibratory  platform.  Inside  the 
platform's  aluminum  housing  is  a 
network  of  resilient  steel  which 
can  be  dampened  for  maximum 
anti-vibration  according  to  the 
weight  of  the  camera  to  be  sup- 
ported and  the  helicopter  speed 
at  which  shooting  will  take  place. 
Cameras  such  as  Arriflex.  Mit- 
chell. Camerette.  and  helicopter 
speeds  of  14  to  30  mph  are  rec- 
ommended. 

Mounting  of  the  camera  to  As- 
trovision's  anti-vibratory  mount  is 
achieved  with  a  fluid  type  pan  and 
tilt  tripod  head.  With  it.  the  cam- 
erman can  pan  in  a  125  degree 
arc  from  a  point  parallel  with  the 
line  of  flight  to  the  rear,  and  tilt 
downward    in    a    75    degree    arc. 

A  pilot  familiar  with  shooting 
techniques,  an  advisor  to  instruct 
the  cameraman  in  proper  use  of 
the  anti-vibratory  mount,  also 
form  a  part  of  the  Astrovision 
rental  package.  ^ 


Klaefjer  Moves  His  W  est  (!oasl 
Operation  to  Paramount  Lot 

v,  Robert  H.  Klaeger  .-Associates 
of  California.  Inc..  West  Coast 
operation  of  the  New  York  ba.sed 
studios  of  the  same  name,  has  re- 
located at  Parmount  Studios.  5541 


Marathon  Street,  Los  Angeles. 
The  Western  operation  continues 
to  be  managed  by  its  vice-presi- 
dent. Robert  A.  Drucker.  9' 


Kodak  Reduces  Prices  17% 
on   Its  Ektachrome  KI{  Stock 

The  Eastman  Kodak  Company 
announced  on  June  25th  that  the 
price  of  Ektrachrome  ER  motion 
picture  film  has  been  reduced 
about  17  percent.  The  price  reduc- 
tion applies  to  16mni.  .35mm  and 
70mm  Ektachrome  ER  film. 

Introduced  as  a  special  purpose 
product.  Ektachrome  ER  has 
found  application  in  color  motion 
pictures  made  with  available  light 
and  in  missile  photography.  A  Ko- 
dak spokesman  said  that  the  price 
reduction  is  expected  to  broaden 
the  market  for  the  product.         S" 


Canyon   Films   Sponsors   First 
.\nnual  Junior  Film  Awards 

'  A  Phoenix-based  studio.  Can- 
yon Films  of  Arizona,  has  spon- 
sored the  first  annual  Arizona 
Junior  Film  Awards  for  movie- 
makers of  high  school  age.  The 
statewide  community  relatione 
project  covered  both  8  and  16mm 
entries,  sound  and  silent,  in  both 
color  and  black  and  white. 

Winner  of  the  Awards  contest 
was  16-year  old  Steve  Spielberg, 
who  received  a  $400  camera  and 
a  trophy  as  well  as  a  12-volume  set 
on  film  production  for  his  school's 
library.  The  winning  entry  was  a 
30-minute  silent  film.  Escape  to 
Nowhere,  with  Spielberg's  friends 
cast  as  American  and  German 
troops  in  World  War  II.  Plaques 
also  went  to  second  and  third  place 
winners. 


IF  YOU  OWN  A  BERTHIOT 
ZOOM  LENS. 
YOU  WILL 
NEED  THIS 

F&B  TAKES  THE  WIGGLE  OUT  OF  ZOOMS 
WITH  THE  BEEUND  ELECTRIC  ZOOM  CONTROL 


Here  is  a  rugged  yet  light  weight  control  that  assures  you  of  smooth  zoom  action 
Irom  start  to  finish  of  each  shot.  Mounts  directly  on  the  lens  barrel,  no  camera 
attachments  are  required.  Interchangeable  mounting  clamps  allow  the  same  control 
to  be  used  for  the  l7mm  to  70mm,  and  17mm  to  85mm  lenses  for  16mm  cameras. 
and  the  38mm  to  150mm  lens  for  35mm  cameras. 


The  camerman  can  control  the 
picture  size  by  eye  or  can 
pre-set  the  zoom  range  by 
quick-set  limit  stops  on  the 
quadrant,  A  silicon  loaded  slip 
clutch  and  mechanical  limit  stops 
rovide  precise  control  of  the  zoom 
range.  The  control  box  is  equipped 
with  instant  contact  push-buttons  for 
easy  ftnger-tip  operation  of  zoom-in  or 
zoom-out.  The  bot  mounts  on  a  tripod 
handle,  or  directly  on  the  camera  for  hand- 
,^       held  operation.  It  also  may  be 
held   and   operated   by   an   as- 
sistant. Speed  range  is  rheostat 
controlled    and   ad|ustable    from 
ipproximately  2V2   seconds  to  10 
seconds  of  zoom    time.  A  special 
feature   is  the  very  efficient   motor 
which    operates   for   hundreds   of   moves  on   one   set 
of  5  type  "C"  flashlight  batteries.  Two  models  are 
available:    Regular,   where    noise    is   not  a   problem. 
Super-quiet,  where  whisper-quiet  operation  is  needed 
for  sound  recording 


Serving  tlw  World's  Finest  Film  Mikers 

BA.BB»  INC. 

68W.45thSt.,  N.Y.  36 
MU  2-2928 


•  Smooth,  quiet  zoom  action 

•  Easy  tmgec-tip  operation 

•  Precise  zoom  range  control 

.  Zoom  speeds  Irom  2' ;  to  10  seconds 
.  Interchangeable-tor  16mm  and  35mm 

cameras. 
.  Mounts  directly  on  lens  liarrel 

•  Uses  type  "C"  Hash  light  batteries 
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Ray  Boley   ileft)   presents  film  books 
to  Phoenix  teacher  Afton  Carpenter. 

Judging  was  by  a  panel  of  Ari- 
zona photographers  and  television 
producers  as  well  as  by  Del  Shel- 
ley, director  of  audio-visuals  in 
the  Phoenix  schools  and  George 
.■^urelius.  manager  of  Arizona 
Paramount  Theatres.  The  awards 
ceremony  was  held  in  the  screening 
room  of  the  Phoenix  Paramount,    i 

Bob  Allen.  Canyon  Films"  sec- 
retary-treasurer and  a  veteran  pro- 
fessional cameraman,  summed  it 
up; 

"We  couldn't  be  more  pleased 
with  the  results.  Camera  clubs  and 
individual  students  pitched  in  to 
produce  some  tine  films.  From  , 
present  indications,  the  contest  will 
be  several  times  as  big  next  year. 
But  the  big  question  is  already 
answered.  We  wanted  to  recognize  , 
and  encourage  young  talent,  if  we 
could  find  it.  Believe  me,  it's 
■there."'  * 


(in  Orii<iiiI>  K\|><<lil.-  Work 
«1  Film  Makers  in  New  York 

M  "Welcome  film-makers!"  is  the 
new  slogan  in  New  York  City  these  , 
days.  New  rules  to  aid  producers  of 
commercial  entertainment  and 
television  films  have  just  gone  into 
effect,  as  instituted  by  the  city's 
Department  of  Commeice  and  In- 
dustrial Development. 

Formerly  a  variety  of  municipal 
departments  had  to  be  checked  he- 
fore  production  on  a  film  could 
begin,  but  now  processing  of  per- 
mits has  been  centralized  in  a  Co- 
ordinator of  Commercial  Photog- 
raphy. Applications  will  be  expe- 
dited by  this  office  through  other 
city  departments  and  returned  1 
within  three  days.  Coordinator  is 
Mary  Imperato.  who  has  been 
working  with  film  producers  for 
the  Commerce  Department  for 
some  time. 

With  a  permit,  producers  may 
set  up  cameras  on  city  property 
and  be  given  police  protection, 
traffic  assistance  and  other  coop- 
eration. The  Parks  Department, 
Transit  Authority  and  Port  of  New 
York  Authority  will  continue  to 
handle  their  own  permits.  R' 
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Movirliili  linilt-  I'ilin  Makers 
Willi  "OiiiTalion  Kcil  (!ar|M-l" 

A  ncu  open-house  policy.  "Op- 
iralion  Red  C';irpet,"  is  helping 
show  producers  and  distributors  of 
nims  the  "inside  story"  of  a  niod- 
;rn  film  laboratory.  Inaugurated 
by  Vlovielab.  Inc..  New  York  City, 
the  project  provides  tours  of  the 
company's  extensive  black  and 
white  aril  color  filni  facilities. 

According  to  Movielab  presi- 
dent Saul  JefTee.  the  professional 
film  laboratory  is  one  of  the  most 
important  and.  at  the  same  time, 
unheralded,  branches  of  the  film 
industry.  "Except  in  rare  instan- 
:es"  says  JetTee  (who  is  also  na- 
tional president  of  the  Association 
.if  Cinema  Laboratories),  "the 
film  industry  takes  the  laboratory 
For  granted,  even  though  without 
t.  not  a  foot  of  film  could  be 
projected.  We  are  the  last  to  re- 
;eive  credit  for  a  job  well  done." 

He  feels  that  is  vital  for  profes- 
sionals in  the  field  to  understand 
echnical  operations  of  a  lab.  to 
earn  what  can  and  what  cannot  be 
Jone  after  completion  of  photo- 
;raphy.  It  is  a  mistake,  he  believes, 
or  producers  to  spend  large  sums 
in  so-called  "above-the-line"  pro- 
Juction  costs  while  economizing 
;xcessively  on  the  "below -the-line" 
ludget.  which  includes  the  essen- 
ial  technical  services  of  the  lab- 
iratory. 

"It  is  a  wise  producer."  says 
felTee.  "who  allows  time  to  do  the 
ob  right.""  Vast  sums  have  been 
nvested  in  the  development  and 
;onstruction  of  Movielab"s  mod- 
;rn  equipment,  now  on  display, 
rhis  year  alone,  the  laboratory  is 
spending  .S.'iOO.OOO  for  new  equip- 
iient  and  expansion.  Q' 


"(Idir  O'Uricn.  Tile  Vi  rilrr, 
Mo\t*->  lo  W  iltoii.  CoMiUTtii'iit 

7  Eddie  O'Brien.  I  he  Writer,  has 
Tioved  from  Washington.  D.  C.  to 
lew  business  and  residence  facili- 
ies  in  Wilton.  Conn.  After  July 
1,  this  well-known  script  writer 
.vill  make  his  office  headquarters 
It  300  Danbury  Road.  Wilton, 
?onn.  His  new  telephone  number 
n  Wilton  is  762-8400.  A/C  203. 


)ii  I'oiil  Increases  llip  Priee 
>n  Eleven  cif  Positive  Filni.s 

-r  Prices  of  eleven  Du  Pont  posi- 
ive  motion  picture  films  and  cer- 
ain  leader  stocks  were  increased 
roni  2.3  to  7.9  per  cent  on  June 
17th.  Motion  picture  films  affected 
)y  the  increase  are  Type  802 
ound  recording.  Type  833  fine 
rrain  W-X  sound  recording.  Type 
!03   release   positive   high   speed. 


Type  828  fine  grain  master  posi- 
tive. Type  834  TV  recording. 
Type  225  '"Cronar"  fine  grain  re- 
lease positive.  Type  825  fine  grain 
release  positive.  Type  T-13  black 
leader  stock,  and  Type  T-71  ex- 
posed rawstock  leader  stock       Q' 


\niiiiuiK')'  Skyline  I'ilnis.  Iiir. 
\e»     ManlKiltan    I'ilni    Sliidio 

V  A  new  film  production  com- 
pany. Skyline  Films,  Inc.,  has  been 
formed  at  124  East  40th  Street. 
New  York,  by  Joseph  F.  McDon- 
ough.  a  former  executive  producer 
at  Craven  Film  Corporation. 

Prior  to  entering  the  motion  pic- 
ture field,  Mr.  Donough,  president 
of  the  new  firm,  was  a  vice-presi- 
dent and  associate  creative  director 
of  Cunningham  and  Walsh  Adver- 
tising Agency.  David  Saperstein, 
former  production  manager  and  a 
producer-director  of  Craven  Film, 
is  vice-president  and  in  charge  of 
production.  g^ 


Guild  Issues  "Screen  Director" 

i~:  Film  and  television  producers, 
advertising  agencies  and  other  in- 
terested parties  are  currently  re- 
ceiving the  first  edition,  new  series, 
of  The  ScRiiEN  Dirkctor,  a  bi- 
monthly publication  of  the  Screen 
Directors  International  Guild.  Edi- 
tor of  the  new  publication  is  Jack 
Glenn.  SDIG  Public  Relations  Di- 
rector. The  editorial  board  consists 
of  George  L.  George.  Robert  Ed- 
monds. Julius  Postal.  Robert  Brav- 
erman,  Leslie  Goldman,  Graeme 
Ferguson,  Dana  Noyes  and  Lewis  i 
Jacobs.  gj'   I 


Fly  with  LUFTHANSA  to  the 

4th  INTERNATIONAL  INDUSTRIAL 
FILM  FESTIVAL  IN  MADRID 

SPONSORED  BY  THE  COUNCIL  OF   INDUSTRIAL  FEDERATIONS 

ALL  INCLUSIVE      lURDPlAN      TOUR      FROM  NEW  YORK* 
Depart  New  York  Oct.  4,  1963  -  Arrive  New  York  Oct.  25,  1963 

jeunirinfi  a  selected  itinerary 
FRANKFURT  •  BERLIN    ROME     MILAN     MADRID  ■  PARIS     LONDON 


21  unforgettable  days  in  Europe! 

Meetings  are  scheduled  with  European  Industrial  Film  Groups 

For  iiuirr  injannatiim,  send  coupon  luhnr  today:  ' kct  lo  cmi.  approtii 

TRAVEL   SPECIALISTS,   INC. 

37  So.  Wabash  Avenue,  Suite  200,  Chicago  3,  Illinois. 

Please   send   me  details  of   your   all-inclusive   European   Tour. 

Name:  

Address:  

City:  Zone:  State:  . 

or  telephone  our  Chicago  office:  372-2895  lA  C  312 


^kJia^icKeti-.X^  FOREIGN  MARKETS 


Autonetics, 

Copley,  Ford,  DuPont, 

Douglas,  International  H/lining, 

Litton,   National   Cash    Register, 

General  Motors,  North  American  Aviation, 

and  other  clients  of  international  renown  utilize 

our  foreign  language  facilities  repeatedly  .  .  . 


To  goi'n   \NOT\6vj\de  acceptance   for 
your   ideas   and   your   products 

YOU   MUST   SPEAK  TO  YOUR   PROSPECTS 
AND   CLIENTS   IN   THEIR   OWN   LANGUAGE 


Brochure   l/pon   Request 

FOREIGN   LANGUAGE 
&   CINEMA   SERVICE 

7046   HOLLYWOOD   BLVD. 
LOS  ANGELES   28,  CALIF. 

Hollywood      7-5128   (Area   Code   2131 
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new  a-v  equipment 


.  .  .  Cinebox  offers  40  pictures 
for  selection  by  viewers. 

Cinehox  Executives  Review  Use 
of  Movie  System  for  Business 

7^  Cinebox.  the  new  motion  pic- 
ture bo.x  being  introduced  in  this 
country  on  a  major  scale  by  Cine- 
vision  Corporation,  Hicksville, 
N.Y.,  is  expected  to  have  quite  a 
few  uses  in  the  industrial  field  in 
addition  to  the  several  thousand 
expected  to  be  placed  for  enter- 
tainment purposes  in  next  two 
years. 

As  envisioned  by  Stanley  Green, 
President  of  Estey  Electronics, 
Inc.,  Cinevision's  parent  company, 
Cinebox  will  be  used  for  industrial 
trade  exhibits,  point-of-sale  re- 
taining, travel  agencies,  as  an  ad- 
junct to  automatic  vending  ma- 
chines, and  many  other  applica- 
tions. 

For  example,  in  industrial  trade 
exhibits  a  manufacturer  with  many 
divisions,  or  many  products,  could 
exhibit  short  films  dramatizing  and 
merchandising  many  products  in 
a  compact  nine  square  feet  of  ex- 
pensive exhibit  space.  Or.  auto- 
mobile dealers  whose  selling  floor 
space  is  generally  limited,  would 
be  able  to  show  prospects  every 
desired  model  of  an  extensive  car 
line,  in  action,  on  the  Cinebox. 

A  department  store  that  wished 
to  demonstrate  and  sell  many  lines 
of  major  appliances  could  utilize 
the  Cinebox.  The  40  films  on  the 
machine  could  be  allocated  among 
the  various  manufacturers.  Each 
could  provide  action  presentations 
of  its  products,  featuring  the  per- 
formance features,  consumer  ben- 
efits, interior  how-it-works  anima- 
tions and  other  details,  by  profes- 
sionals. >3' 
*          *          * 

Bright  New  SeAQUArtz  Lani]) 
for  Underwater  Film  flaking 

*  The  pocket-size  SeAQUArtz* 
is  said  to  provide  a  new  concept 
in  underwater  lighting  for  photo- 
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graphy.  Only  7 '/i -inches  square 
but  delivering  a  brilliant  5,000 
watts  the  new  underwater  lighting 
unit  is  available  from  Birns  & 
Sawyer  Cine  Equipment. 

Researched  and  engineered  by 
this  company,  the  SeAQUArtz 
utilizes  an  adjustable  locking  yoke 
which  attaches  to  camera  or  under- 
water apparatus  for  angling  the 
beam.  It  has  a  cast  aluminum 
housing  with  convection  cooling 
fins  to  accomodate  the  65.000 
candle-power,  quartz  iodide  Syl- 
vania  Professional  Sun  Gun  lamp. 
The  exclusive  reflector  design  is 
said  to  have  over  750  light  inten- 
sifying surfaces  to  work  with  and 
reinforce  one  another. 

SeAQUArtz  lights  are  available 
for  115  volt  AC^  220  volt  AC  or 
30  volt  DC  battery  pack.  Write 
New    Products    Desk    for    details. 


...  The  Projectola  Editor  (SOS) 

Fast  "All-in-One"  Editing 
System  Announced  by  S.O.S. 

-'r  An  "all-in-one"'  editing  system, 
designed  to  save  time  in  newsfilm 
and  other  types  of  film  editing,  is 
offered  by  S.O.S.  PhotoCine  Op- 
tics. The  Projectola  Editing-Tim- 
ing   unit    not    only    synchronizes 


' "  "k'  m>{. 
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17  ^      ^vHr::^.-.---:^ 

wn-.MTi   Mnvi.-Mr.vrr   RP  Unit  sh 
H-mht,,    111.,.,.,., 

MAKE  YOUR  AUDIOVISUAL  PROGRAM  MORE  EFFECTIVE 


Thousands  ot  Ijusiness  k-adt-rs  have  discovt'rcd  the  rear-projection  concept 
effects  substantial  savings  in  time  and  money  and  makes  their  .\udin.\'isual 
program  more  effective.  Sharp,  clear  images  in  full  light  permit  audience 
note-taking   .   .   .  increase   memory  retention. 

Employee  training,  sales  presentations  and  other  audio-visual  programs  are 
offered  with  no  groping  in  the  dark.  \'isuals  may  be  shown  whcrcscr 
there's    an    electric    outlet. 

Another  rear-screen  projection  benefit  is  that  a  minimum  space  is  required 
.  .  .  the  cost  of  separate  projection  booth  is  eliminated.  Because  modern 
rear  projection  units  are  easily  moved,  practically  any  room  becomes  an  audio- 
visual  room.  Cost  of  an  excellent  rear  screen  projection  unit  —  equipped  with 
Lenscreen  by  Polacoat  —  is  less  than  the  cost  of  darkening  a  single  roomi 
Lenscreen  gives  sharp,  clear  pictures  in  any  lighted  rooms. 

For  complete   information  mail  this  coupon  today. 

POLACO.\T.   INCORPORATED 

0725  Conklin  Road,  Blue  Ash,  Ohio 

Please  send  the  Lenscreen  information  kit. 


Name Position 

Company     

-Address      

City Zone State 


sound  with  picture  but  provides  a 
sizeable  projected  image. 

S.O.S.  time-saver  is  compact  but 
includes  Projectola  I6nim  viewer 
with  two-sprocket  unitized  timer/  ■ . 
synchronizer;  special-circuit  lOW 
amplifier;  to  mix  any  two  tracks  — 
huilt-in  magnetic  heads  to  read 
the  "bottom  side"  of  the  film  (with 
teeth  toward  the  operator);  optical 
soundhead  on  sprocket  farthest 
from  the  operator;  separate  unit 
and  synchronizing  base  with  inter- 
nal wiring. 

Optical  pick-up  is  26  frames 
fioni  picture;  magnetic  pick-up  is 
28  frames  from  picture.  Repro-  . 
duction  on  both  sound  and  picture 
is  said  by  maker  to  be  sharp  and 
crisp,  in  motion  or  still.  Price  of 
unit:  $679;  alternate  model  (with 
magnetic  head  built  into  each 
sprocket  but  without  optical  head) 
is  S629.  Write  for  data.  f' 

C/S/C  Motor  Adapter  Door  for 
Mitchell's  Mark  II  Reflex 

?  A  new  motor  adapter  door  for 
the  Mitchell  Mark  II  35mm  Re-  ' 
flex  camera  has  been  introduced 
which  will  permit  the  use  of  all 
Mitchell  and  Mitchell-type  vari- 
able-speed AC/DC  motors. 

The  adapter  door,  manufactured 
by  Camera  Service  Center,  New 
York,  can  be  installed  in  seconds 
without  tools.  Four  knurled  thumb 
screws  mount  the  door  to  the  cam- 
era. Standard  Mitchell  motors  can 
then  be  mounted  to  the  adapter 
door  in  the  conventional  manner. 

The  door  weighs  in  at  under  two 
pounds.  The  dimensions  are  7% 
inches  by  5' 2  inches.  Maximum 
depth  is  2' 4  inches.  The  CSC 
adapter  door  is  made  of  alumi- 
luim  with  a  black  crinkle  finish 
that  matches  the  finish  of  the 
Mitchell  Reflex.  Wiring  is  com- 
plete and  compatible  with  stand- 
ard camera  wiring. 

The  door  will  be  sold  through 
the  CSC  sales  affiliate.  Camera 
Sales  Center  Corp..  for  $149.00. 

Spectra  '"Lighting  Director" 
.Adds  to  Precise  itleasurenient 

The  Photo  Research  Corp.  is 
offering  a  new  Spectra  "Lighting 
Director"  to  measure  a  basic 
range  of  0  to  300  footcandles.  ex- 
tended to  3.000  footcandles  with 
an  XIO  multiplier  slide  and  on  to 
30.000  footcandles  with  an  XI 00 
multiplier  slide. 

The  "Lighting  Director's"  large 
selenium  cell  is  micro-ammetered 
to  a  logarithmic  response  scale 
which  is  individually  calibrated  on 
an  N.B.S.  approved  photo-bench, 
thus  enabling  control  of  balance. 
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DMMUNICATOR  TO  MANKIND: 

ONTINLFD  FROM    F'KECKDING  FACE  41) 

preccdented  conflicts  between  labor  and 
inas:ement  which  could  be  resolved  only  by 
mniunication  based  on  undcrstandinu  of 
lotional  as  well  as  material  issues. 
If  his  first  A.T.&T.  film  was  a  departure 
)m  the  ordinary,  his  second.  An  Orchid  for 
i>i;y.  was  a  milestone  in  the  industry,  for  it 
me  right  out  and  admitted  that  some  jobs  are 
it  plain  dull,  as  Peggy's  surely  was  —  she 
id  charge  slips. 

"It  would  have  been  silly,""  says  Henry,  "to 
;  to  show  that  this  kind  of  work  was  glanior- 
s.  or  even  interesting.  You  can't  inject  ro- 
ince  where  it  doesn't  exist.  When  something 
promised  and  doesn't  happen,  the  subject  is 
.illusioned. 

In  this  case,  the  message  was  simple:  'As 
ig  as  you  are  here,  you  do  the  best  you  can. 
cause  that's  the  way  you  are.'  It's  unrealistic 
tell  the  Peggies  of  the  world  that  anything 
inds  or  falls  by  their  not  being  on  the  job. 
t  you  can  tell  them  that  it  makes  their 
L-nds'  work  harder,  appeal  to  their  naturally 
upathetic  instincts.  A.T.&T.  took  a  pro- 
;ssive.  sophisticated  attitude  when  they  al- 
ved  us  to  make  this  picture." 

•ttiilg  Inside  Vicucrs  Hearts,  Minds 
It  was  during  this  period  that  Strauss  first 
scribed  his  work  as  "communications",  pos- 
ily  five  years  before  "attitudes  and  motiva- 
ns"  were  generally  recognized  as  a  key 
:tor  in  labor-management  relations,  except 
such  men  as  Mayo  and  Roethlisberger. 
His  early  films  were  radically  different  from 
ise  typical  of  the  day.  Industrial  films  for 
ernal  use  had  mostly  dealt  with  training 
Imiqiies  —  how  to  do  something,  how  to 
monstrate  something,  how  to  sell  something, 
w  to  teach  someone  to  handle  a  customer. 
10  nianv  of  them  had  littie  to  say  except, 
lit  the  old  ball!",  "Sell!  Sell!  Sell!"  or  con- 
led  themselves  to  what  went  on  inside  ma- 
ines  instead  of  inside  people. 
The  function  they  performed  could  often 
ve  been  accomplished  with  stills  and  cap- 
ms.  By  contrast,  Strauss  used  film  in  ways 
r  which  no  other  media  could  be  substituted 
■  actively  changing  attitudes,  stimulating 
tion.  arousing  emotion,  establishing  idenliji- 
lion  through  role-playing  characters  who 
ed  through  the  same  circumstances  faced  by 
tf  audience. 

ic  Intcr-Aclion   of    Winkers    I'mhlcnis 

The  Inner  Man  Sie/is  Out.  produced  in  1948 
r  General  Electric,  is  a  case  in  point.  The 
m  sought  to  make  men  aware  of  the  interac- 
m  between  their  own  problems  and  those  of 
hers  on  the  job;  and  it  purposely  left  audi- 
ices  with  a  sense  of  uneasiness,  thus  preparing 
1  atmosphere  for  discussions  which  might  re- 
It  in  solutions. 

The  demand  for  this  particular  film  has  rc- 
Ited  in  the  sale  of  over  1.500  prints  to  busi- 
ss  concerns,  colleges,  libraries  and  hospitals 
over  the  world. 

■With  his  own  firm,  (established  in  19.50  and 
iw  occupying  a  five-story  building  at  3 1  West 
rd  Street  in  New  York )  Strauss  was  able  to 
o\v    measurable    results    in    film-based    pro- 


grams of  employee  training  and  management 
de\elopment  (Pan  .•\nierican ).  modernized  re- 
tail merchandising  (Johnson  &  Johnson),  re- 
cruiting (Ethyl),  public  service  (Armed 
Forces,  American  Medical  Association);  and 
felt  equipped  to  move  into  still  newer  concepts 
of  communication. 

He  had  long  believed,  for  example,  that  a 
whole  range  of  audio-visual  techniques  could 
be  integrated  with  the  central  film;  that  motiva- 
tion and  training,  teaching  and  learning,  atti- 
tude and  counter-attitude  were  interrelated  as- 
pects of  basic  comniuncations  .  .  .  which  he 
defines  as  getting  people  first  to  understand, 
then  to  accept,  finally  to  act. 

The  company  diversified,  devising  and  pro- 
ducing dozens  of  different  media.  Whole  train- 
ing courses  evolved,  using  everything  from  con- 
ferences to  "war  games",  bulletin  board  ma- 
terial, posters,  booklets,  pay-inserts,  motion 
picture  case  material,  cartoon  books,  displays, 
programmed  learning,  house  organ  features, 
film  utilization  guides. 

Films  to  Snrniunnl   Senunitie  Barriers 

Some  form  of  motion  picture  was  almost 
always  the  keystone,  since  nothing  but  film  so 
quickly  surmounts  semantic  barriers,  assures 
uniformity  in  the  presentation  of  a  message 
and.  through  its  identification  factor,  has  the 
power  to  unfreeze  set  patterns  of  thought. 

But  surrounding  the  film,  amplifying  it.  sup- 
porting it.  extending  its  useful  "lifetime",  fram- 
ing its  ideas  in  a  larger  perspective  .  .  .  there 
were  now  packages  of  related  media  tailored  to 
individual  groups  at  whatever  level  an  internal 
situation  required. 

The  latitude  of  Henry  Strauss'  thinking  has 
enabled  him  to  develop  communication  tools 
for  some  situations  where  attitudes  at  first 
seemed  in  direct  conflict.  For  Pan  American 
he  has  made  a  remarkable  film  on  the  Soviet 
Union,  one  which  is  not  only  palatable  to  both 
Russians  and  Americans  but  which  is  meaning- 
ful and  truthful.  For  the  United  States  Em- 
ployment Service  he  has  produced  films  with 
a  valid  message  for  those  who  think  its  policies 
are  too  liberal  and  those  who  feel  they  arc  too 
strict. 

Only  film,  he  thinks  can  accomplish  this  .  .  . 
because  imly  film  can  examine  the  many  sides 
of  a  question  in  terms  of  emotional  values  as 
well  as  factual  reality.  But  the  film  is  often 
only  a  beginning;  a  variety  of  supplementary 
tools  can  be  employed  to  fix  a  new  attitude  as 
a  permanent  working  part  of  an  individual's 
relationship  to  job.  society  or  self. 

By  developing  "semantic-free"  concepts  .  .  . 
and  tools  and  techniques  that  "visualize"  ideas 
for  information  in  "living''  terms  rather  than 
in  the  abstract  .  .  .  the  Strauss  organization 
has  been  able  to  motivate,  train  and  educate 
people  in  over  90  countries  on  six  continents. 

Working  with  Pan  American  employees  of 
the  most  widely  different  cultural  and  linguistic 
backgrounds.  Strauss  programs  have  helped  to 
significantly  reduce  turnover,  absenteeism,  and 
customer  complaints  .  .  .  significantly  increase 
productivity  in  almost  every  main  type  of  job 
function. 

Much  of  what  Strauss  believes  about  the  art 
of  communication  he  has  put  into  a  film  sig- 
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FILM 

PRODUCERS 
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EUROPE 


HA.LA.S  &  BiVTCHEHLOR. 
CARTOON  FILMS   LTD 


V 


Lysbeth   House 
lOa    Soho   Square 
London    W.I 

GERrard 
7681.2 


SHOOTING 
IN  EUROPE? 

NOTE  OUR 
ADDRESS! 

Top  Quality  Processing  &  Printing 
Reversal  Duplicolor 

Negative    IBlllIll 


Positive 


Optical  Effects 


Eastman   Color    35mm    Prints 

One  Hour  Service  for  TV  Newsreels 

for   persona/  attention,    write 

Emile    Leze,    General   Manager 

LABOR  ATOIRES 

VITFER 

t     rue    Chorles-Morie    Widor,    Paris    16,    France 

Paris    16,    France 

Phones:   AUT   88-05  -   MIR   53-50 
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Film  Executives 

PROFESSIONALIZE 

YOUR  FILM  ROOM 

and   Save   Money 


..^■^ 


Hofwold's  precision  ouiomatic  fi/m  inspection 
ecjwipmenf  is  ihe  occep'ed  world  stondord  for 
fnodprn  film  librones  —  T.V  stations — or  wher- 
ever motion  picture  Tilm  is  hondled-  Inspect  O- 
Film  ou'oiDo'icol/y  finds  breoks,  lorn  sprocltel 
holes,  scotch  tope  "splices  ",  ony  couse  of  film 
foilure  Even  those  defects  that  ore  virtually 
impossible  to  find  by  hand  Also  provides  for 
film  cleoning,   conditioning,   timing  and  editing. 

Seven   models  avatlabte. 

See  catalog  tor  cnnipletc  listing. 

SPLICE -0- FILM  ^--      '-'*- 

For   ttie   easiest,    strnnqpst 

splices  ever — in  just  1  ser - 

onds!  Accurate  to   I     lO.OOfl 

of  an  incti      Complete  with 

electric  tieai  and  aulnm.itir 

scraper.      Used    by    prnfes. 

sionals   ever>*herp       Mnney 

back  guarantee.     $175.00. 

Gef  fhe  iuii  story.  Talk  to  our  enpineerinp  rep- 
resenfofives  ond  wn'e  for  our  co'o/oq  confom. 
ing    o    complete    line    of    film    room    equipment. 

THE  HARWALD  COMPANY 

1245    CHICAGO   AVE.    •     EVANSTON,    III. 
DAvis    8-7070 


MULLING  OVER  A  NEW  MOTION  PICTURE? 

With  48  years  of  budget-stretching  film  ex- 
perience we'll  gladly  mull  with  you  .  .  .  and 
■hen  .  .  .  produce! 

SAM  Orleans 
PH.  ]-IOil      V^  Film  Productioni,  Inc. 


2ilW.Cumb«rUr<d  Av«. 


Knoxviltc  2-  Ten 


Our  tides  are 

UNION  MADE 

ARE  YOURS? 

KNIGHT  STUDIO 

159  East  Chicago  Avenue,  Chicago  11,  Illinois 


COMMUNICATOR  TO  MANKIND: 

nificuntly  called  More  Than  Words.  It  has 
been  used  for  training  by  hundreds  of  organi- 
zations in  business,  education  and  government: 
and  its  message  has  proved  universal  enough 
to  be  translated  into  seven  foreign  languages. 
Such  recognition  is  hardly  unusual  for  a  Strauss 
film. 

A  remarkable  number  of  his  productions, 
from  a  three-minute  silent  on  telephone  court- 
esy to  a  two-reel  color  exploration  of  the 
scientific  spirit,  have  won  honors  and  awards 
in  major  competition  at  home  and  overseas. 

What  Strauss  doesn't  do  is  interesting,  too. 
He  makes  no  "nuts  and  bolts"  films  on  in- 
dustrial processes,  no  television  commercials, 
no  pictures  which  are  put  out  on  bids.  He 
believes,  in  the  latter  case,  that  idea.'!,  which 
are  his  commodity,  cannot  be  narrowed  to  a 
dollar-and-cents  basis.  Such  films  are  politely 
referred  to  other  producers  "who  can  do  the 
job  as  well  if  not  better  than  we  can." 

The  company  has  never  had  a  salesman  and 
Strauss  has  not  personally  solicited  new  busi- 
ness for  many  years.  He  has.  in  fact,  turned 
down  or  resigned  accounts  whose  philosophy 
was  counter  to  his  own.  "We  are  not  inter- 
ested," says  Strauss,  "in  pleasing  the  client, 
except  through  making  their  staffs  perform 
better."  And  he  will  not  in  any  circumstances 
use  his  skills  for  manipulating  people  toward 
something  he  does  not  believe  in. 

The  Beauty  of  Places  —  and  of  Peoples 

Some  of  the  most  spectacular  Henry  Strauss 
films  have  been  the  extraordinarily  beautiful 
productions  which  are  the  pride  of  the  com- 
pany's extensive  library.  Sponsored  by  Pan 
American,  these  pictures  were  shot  on  location 
in  New  Zealand,  Tahiti,  Russia.  U.S.A.,  Fiji- 
Samoa.  Spain  and  Japan.  Many  were  directed 
and  photographed  by  Henry  Strauss  himself. 
But  the  true  charm  of  the  films  lies  in  the  sub- 
jective portrayal  of  the  people  of  each  country, 
their  identifiable  reactions  to  the  human  ex- 
perience, rather  than  a  staid  concentration  on 
experiences  of  American  tourists. 

The  Strauss  organization  is  a  light  outfit  of 
twelve  skilled  specialists,  the  newest  of  whom 
has  been  with  the  company  for  over  ten  years. 
He  feels  that  the  size  of  the  firm  gives  him  a 
mobility  to  do  the  work  he  can  do  best,  quickly, 
efficiently,  avoiding  such  extraneous  activity  as 
dwelling  on  assignments  which  might  be 
brought  in  by  a  salesman. 

He  believes  that  turnover  of  personnel  is 
emotionally  costly  and  that  bigness  leads  to  a 
preoccupation  with  mechanics.  Strauss'  policy 
is  to  apply  the  full  force  of  his  staff  to  each  and 
every  client's  needs,  to  fight  for  what  is  really 
wanted,  to  resist  at  all  cost  the  pressures  of 
expediency. 

When  he  leaves  his  53rd  Street  office. 
Strauss  commutes  in  a  Porsche  sport  car  to  his 
home  on  Long  Island  Sound  in  Darien,  Con- 
necticut. Here,  framing  a  picturesque  view  of  a 
sloping  lawn  and  placid  lagoon,  is  a  33-foot 
Dutch-built  sloop  which  is  probably  the  first 
boat  in  the  water  in  spring  and  the  last  out  in 
late  fall. 

Strauss  is  48  years  old,  balding,  bouncy,  a 
former  diving  champion  and  has  been  married 


4 

1 

•^ 

^ 

UJ   1 

« 

'  -  = 

1 

L 

1 

A 

0 

;^ 

1  -J 

1 

The   Strauss'   building   on   West   Fifty-Thirc 

to  the  former  Joan  Strauss  (no  relation)  fc 

22  years;  they  have  two  daughters,  Jan,  20  ant 
Terry,  16.  When  Henry  isn't  sailing  his  boat 
he  plays  the  piano  and  organ,  reads  voracioush 
and  reminisces  nostalgically  on  the  part  of  hir 
much-traveled  world  which  most  appeals  It 
him,  Tahiti.  He  is  convinced  that  the  Poly 
nesians'  complete  rejection  of  materialism  i; 
a  lesson  that  can  at  least  give  some  balance  tc 
Western  cvilization.  And  he  often  applies  ;, 
Tahitian  reality  to  his  business  philosophy. 

Henry  Strauss  believes  that  the  industria' 
film  industry  has  developed  tremendously  it 
recent  years.  He  feels  there  is  an  awareness  o 
the  need  for  deeper  concepts;  ideas,  inspira 
tions.  Experimentation  in  film  production  w 
not  always  successful  but  indicates  an  increas 
ing  recognition  of  the  industry's  dynamics 
Many  producers  are  continually  demonstratins 
their  dissatisfaction  with  the  status  quo  by  ex 
ploring  new  areas,  expressing  new  thoughts 
applying  new  knowledge. 

.\chieving   Peace    Through    Vnderstanding 

What  does  Henry  Strauss  see  in  his  owi 
future?  First,  he  will  respond  to  each  ne\> 
challenge  with  a  determination  that  rejects  th( 
idea  of  failure.  And  next,  he  looks  to  the  future 
for  more  ways  to  apply  what  he  has  learnei 
and   proven.    He   believes   devotedly   that   thi 


Brittle,  curled 
cupped  lilm? 

We  restore  to 
nearly  new  first 
run  quality  with 
Vite-a-li;e  (Gage).  Vitea-lize  pre- 
shrinks  new  film  uniformly,  seal- 
ing in  proper  humidity.  A  must 
for  new  stock  with  soft  emulsion. 
Guaranteed.  Leonard  Film  Service, 
1700A  E.  Walnut,  Pasadena.  Calif. 
Murray   1-9950. 
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Only  Compco  offers  'a  new  dimension  in 
quality"  recognized  and  accepted  by  leaders 
in  the  movie  making  industry.  Compcos  su- 
periority IS  attributed  to  a  new.  major 
advance  in  film  reel  construction — result- 
ing in  truly  projessionai  reels  that  run 
truer,  smoother,  providing  hfetime  protec- 
tion to  valuable  film.  Compco  reels  and 
cans  are  finished  in  a  scratch-resistant 
baked-on  enamel,  and  are  available  in  all/ 
16  mm. sizes — 100  ft. thru  2300  ft.  For  details 
and  pncrs  write  to 

COMPCO   corporation 


Why  Junk  ]smKm\\m 

"The  Film  Doctors' "  (specialists  in  the 
science  of  film  rejuvenation)  can  restore 
scratched,  brittle,  and  worn  film  at  a 
traction  of  new  print  costs.  Old,  damaged 
8,  16,  35mm  film  can  be  restored  to  orig- 
inal screening  quality  and  its  life  can  be 
prolonged  indefinitely. 
RAPIPWELD:  restores  damaged  originals,  neg- 
atives and  printS- 
RAPIDTREAT:   completely   protects  and   prolongs 

trie  life  of  new  prints  indefinitely. 
RAPID   FILM   SHIPPERS:   vault   storage,    interna- 
tional distribution  and  inspection  facilities 


For    complete    details    write: 

l«/>ID  FILM 

TECHNIQUE.  INC. 
37-02  27  ST.,  L.  I.  C.  1,  N.  T. 
STillwall  •-4600  •  E>t.  1940 


CO.MMUNICATOR  TO  MANKIND 

techniques  he  has  used  for  dozens  of  industrial 
clients  can  be  equally  effective  on  the  troubled 
international  scene.  He  envisions  employing 
such  skills  in  relations  between  countries,  start- 
ing with  the  conviction  that  understanding  is  a 
greater  force  than  armies,  missiles,  food  or 
gold. 

"The  guts  of  our  work,""  he  says,  "is  the 
denial  that  man  is  strictly  a  material  animal.  I 
see  communications  as  the  great  hope  of  con- 
vincing all  peoples  that  potential  enemies  are 
people,  too.  It"s  easy  to  make  war  against  a 
symbol.  It"s  easy  to  bomb  a  city  from  20,000 
leet.  But  it"s  a  lot  harder  to  set  off  a  bomb  in 
somebody"s  kitchen"  H' 

o  o  o 

I  he  .\»ifric(in  Mcdiciil  I'oliliciil  .Xctioii 
Committve  Opens  Ciwn>tiiii.n  With  Film 
'•-"  Armed  with  ;i  compelling  filmed  presenta- 
tion produced  on  its  behalf  by  Parthenon  Pic- 
tures, the  American  Medical  Political  .Action 
Committee  (AMPAC)  is  pulling  the  nation's 
doctors  together  for  an  active  role  in  the  1964 
elections. 

While  the  full  story  of  this  program  must 
await  another  issue,  we  were  greatly  impressed 
by  a  visit  to  the  Chicago  gathering  of  AMPAC 
held  last  month.  The  Parthenon  presentation 
was  notable  for  its  fresh  creative  style:  it  also 
contained  a  Ford  motion  picture  segment 
furnished  by  the  public-spirited  company  and 
aimed  at  reducing  voter  apathy.  The  .AMP.AC 
presentation  shows  doctors  the  "'do"s'"  and 
"don"ts""  of  political  activity  and  won  tremen- 
dous applause   from   Chicago   viewers,  & 

*        -t-        * 
"The  World  of  Henry  Ford"  is  Major 
Centennial  Film  of  Ford  Motor  Company 
■fi-  /Voir  wc  know.  In  our  last  issue,  reviewing 
the  Allan  Nevins"  interview-film,  .4  Hisiorian's 
View  of  Henry  Ford,  we  credited  production 
of  this  noted  historian's  commentary  on  the  life 
and  accomplishments  of  the  great  auto  maker  to 
MPO.    The    Ford    Motor    Companys    major 
centennial  film.  The  World  of  Henry  Ford,  was 
the   subject    produced   by   that   company   and 
written  by  MP()"s  Joseph' March.  ^ 


NEED  A  WRITER- 


WHO  UNDERSTANDS 


ELECTRONICS' 
COMPUTERS' 
AUTOMATION' 
MEDICINE' 


llarvcv  l.an^<M> 

RECENT  ASSIGNMENTS  Scripts  for: 

Roland  Reed,  Parthenon,  N,P,C., 

IBM,  Jayark  Medical  Films, 

Standard   Oil  Company  of  California 

.'Vssoc.  Producer:  "The  Computer   and 

the  .Mind  of  Man"   NET  TV  series. 


SUMMER  ADDRESS: 

Box  163 

Minor,  Massachusetts 

I  til  7)  -ir.-yiiiT 


AFTER  SEPTEMBER  15; 
S.\  Esconclido  \'illaKi 
Stanford,   California 

(■HSl    325-6723 


"OVERNIGHT  PRODUCTION" 

of 

8  mm  •  16  mm  •  35  mm 

. . .  Sales  Presentations 
.  .  .  Training  Films 
Limited  Animation  TV  Spots 

writh 

Animated   Productions' 
new  FOTOMATION  Technique 

FOTOiM.ATION  pioduces  first-cla.ss,  be- 
lievable motion  pictures  from  stills  or  art 
with  Oxberiy  motorized  zooms,  pans  and 
dissolves  synchronized  to  sound  track.  We 
work  with  \our  photos,  storyboards  and 
drawings,  or  pro\ide  original  photography 
in  your  plant  or  on  location.  Special  cam- 
eras record  stills,  inotion  pictures  and  stop 
action  in  the  same  take  session.  Inexpensive 
sound-color  films  can  be  ready  in  as  little 
as  a  week. 

Call  Al  Stahl:  212  CO  5-2942 

for  sample  FOTOMATION  reel 
(AT&T  .  .  Brecfc  .  .  Esso  .  .  Goodyear,  etc.} 

ANIMATED  PRODUCTIONS.  INC. 

1600    Broadway,    New    York    19 


PROJECTION 
PROBLEMS? 


Consult  us!  We  are  especially 
skilled  in  this  field,  and  we 
have  produced  many  unusual 
lenses  to  solve  a  variety  of  pro- 
jection problems.  We  may  have 
the  solution  to  your  problem 
already  in  stock,  or  can  pro- 
duce an  answer  in  nominal 
time,  to  your  order. 


BXJKL. 


Write 
today 


BUHL  OPTICAL  CO. 

1009  Beech  Ave.   •   Pittsburgh  33,  Pa. 


SEE   US   AT   THE 

NAVA   SHOW,   CHICAGO 

July   20-23 

BUHL   BOOTHS   ARE 

M-103   &   M-104 
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NATIONAL    DIRECTORY   OF    VISUAL  EDUCATION    DEALERS 


EASTERN  STATES 


•  MASSACHUSETTS  • 

Cinema.    Inc.,    234    Clarendon 
St.,  Boston  16. 


•  NEW  YORK  • 

Buchan  Pictures.  122  W.  Chip- 
pewa St.,  Buffalo  2,  N.  Y. 

Crawford.  Imniig  and  Landis, 
Inc..  480  Lexington  Avenue, 
New  York  17,  New  York. 

The    J.im    Handy    Organization, 

1775     Broadway,     New     York 
19. 

S.  O.  S.  Photo-Cine  Optics.  Inc., 

602  W.  52nd  St.,  New  York 
19. 

Training  Films,  Inc..  150  West 
54th  St.,  New  York  19. 

Visual  Sciences,  599BS  Suffern. 

United  World  Films,  Inc..  1445 
Park  Ave.,  NY  29,  TR  6-5200 


•  PENNSYLVANIA  • 

Appel  Visual  Service.  Inc.,  963 

Liberty  Avenue,  Pittsburgh 
22. 
Audio-Visual   Center   —    Rentals. 
Sales,   Repairs.   27   South    17th 
Street,  Philadelphia  3,  Pa. 
Phone:  LOcust  3-6872. 

Oscar  H.  Hirt,  Inc.,  41  N.  11th 

St.,  Philadelphia  7,  WAlnut 
3-0650. 

James  Lett  Company,  221  X.  Sec- 
ond St.,  Harrisburg  CEdar 
3-5651. 

J.  P.  Lilley  &  Son,  Inc.,  928  N. 

Third  St.,  Harrisburg. 

The  Jam  Handv  Organization, 

Pittsburgh.    Phone:    ZEnith 
0143. 


SOUTHERN  STATES 


•  GEORGIA  • 

Colonial  Films.  71  Walton  St., 
N.  W.,  JA  5-5378,  Atlanta. 

United  World  Films.  Inc..  287 
Techwood  Dr.,  NW.,  Atlanta. 


•  LOUISIANA  • 

Delta  Visual  Service.  Inc..  715 

Girod  St.,  New  Orleans  12. 
Phone:  JA  .5-9061. 


•  MARYLAND  • 

Stark-Films  (Since  1920), 
Howard  and  Centre  Sts., 
Baltimore  1.  LE.  9-3391. 


MIDWESTERN  STATES 

•  ILLINOIS  • 

Robt.    H.    Redfield.    Inc..    1020 
So.  Wabash  Ave..  Chicago  5. 

The  Jam  Handy  Organization. 

230    Nortli    Mieliigan    .Avenue, 
Chicago  1. 

Midwest  Visual  Equipment  Co., 

3518  W.  Devon  Ave.,  or  27  N. 
Franklin  St.,  Chicago. 
United  World  Films,  Inc.,  542 

S.  Dearborn  St.,  Chicago  5. 


•  MICHIGAN  • 

The  Jam  Handv  Organization, 

2821  E.  Grand  Blvd.,  Detroit 
Zone  11. 


•  MISSOURI  • 

Swank's,  Inc..  621  N.  Skinker 
Blvd..  St.  Louis  30,  Mo. 


•  OHIO  • 

Academy    Film    Service.    Inc.. 

2100  Pavne  Ave.,  Cleveland 
14. 
Films    llnlimifed    Productions. 

137  Park  .\ venue,  Mansfield. 

Fryan  Film  Service,  2929  Pros- 
pect Ave.,  Cleveland  15. 

Sunray  Films,  Inc.,  2005  Chestei 
Ave..  Cleveland  14. 

Twyman  Films,  Inc.,  329  Salem 
Ave.,  Davton. 


LIST   SERVICES   HERE 

Qualified  audio-visual  dealers  are 
listed  in  this  Directory  at  $1.00  per 
line  per  issue  on  annual  basis  only. 


M.  H.  Martin  Company,  1118 
Lincoln  Way  E.,  Massillon. 


WESTERN  STATES 


•  CALIFORNIA  • 

LOS  ANGELES  ARE.A. 

Coast    Visual    Education    Co.. 

5620  Hollywood  Blvd.,  Holly- 
wood 28. 

The  Jam  Handv  Organization, 

305  Taft  Building,  1680  N.  Vine 
St.,  Hollywood  28. 

Photo  &  Sound  Company,  5515 

Sunset  Blvd.,  Hollywood  28. 

Ralkc  Co.,  Inc.  .4-\'  Center,  849 

North    Highland   Me.,   LA  .38. 
HO  4-1147. 

S.  0.  S.  Photo-Cine  Optics,  Inc. 

6331  Hollywood  Blvd.,  Holly- 
wood 28. 

Spindler  &  Sauppe,  2201  Bever- 
ly Blvd.,  Los  Angeles  57. 
Phone:  DUnkirk  9-1288 

United   World  Films,  Inc.,   7374 
Melrose  Ave.,  Los  Angeles  46 

SAN  FRANCISCO  AREA 

Photo  &  Sound  Company,  116 

Natoma  St.,  San  Francisco  5. 

Westcoast   Films.   255   Minna, 
San  Francisco  3. 


•  COLORADO  • 

Cromars"  (formerly  Audio- 
Visual  Center)  922  Bannock 
Denver  4 


•  OREGON  • 

Moore's      .4udio-\'isual      Center. 

1201  S.  W.  .Morrison,  Portland 
5,  Oregon. 

United  World  Films.  Inc.  5023 
NE  Sandy  Blvd.,  Portland  13 


•  TEXAS  • 

United  World  Films,  Inc.. 

2227  Bryan  St.,  Dallas  1 


•  UTAH  • 

Deseret  Book  Company,  -44  East 
South  Temple  St.  Salt  Lake,  10. 


NEW   A-V   EQUIPMENT 

New  "Superior"  3  High-Speed 
Negative  .Announced  l>y  Du  Poni 

K-  A  new  "Superior"  i  panchro- 
matic, high-speed,  fine-grain  neg- 
ative film  with  an  .'\SA  speed  rat- 
ing of  250  daylight  and  200 
tungsten  has  been  announced  by 
Du  Pont.  Film  was  designed  foi 
general  motion  picture  and  tele- 
vision studio  production  to  permit 
recording  of  fine-grain  images  un- 
der low  set  illumination  levels  or 
with  smaller  camera  lens  openings 
to  increase  the  depth  of  field. 

"Superior"  3  is  available  in 
16mm  daylight  loading  rolls  ot 
100.  200  and  400  feef  and  in  a 
3?mni  100-foot  daylight  loading 
roll.  It  is  also  available  in  bulk 
loads  of  400  and  1200  feet  in 
16mm  and  in  loads  of  200.  40( 
and  1.000  feet  of  35mm.  y 


'..W 
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USE  THIS  DIRECTORY  TO  LOCATE  THE  BEST  IN  EQUIPMENT,  FILMS  AND  PROJECTION 


.  .  .  Carousel  Console  in  action. 

Carousel  ("onsole.  Vi  illi  Sound, 
Has  16"  Rear-Viewing  Screen 

t-V  An  attractive  new  cabinet  foi 
rear-projection  slide  viewing  hai 
been  introduced  by  the  Lester  A 
Dine  Company  of  Floral  Park 
N.Y.  This  "Carousel  Console"  cab- 
inet contains  a  Kodak  Carouse 
projector,  a  built-in  rear  projection 
screen  measuring  16  inches  square 
and  a  tape  recorder  which  is  syn- 
chronized with  the  changing  mech- 
anism of  the  projector. 

The  Console  is  finished  in  w;i 
nut.  measures  36  inches  high.  22 
inches  wide  and  21  inches  deep 
With  sound  tape  on  a  loop,  and 
with  the  Carousel's  80-slide  circu 
lar  slide  tray,  the  machine  may  b( 
run  continuously  for  marketing 
use  in  stores,  or  at  conventions  and 
exhibits. 

Other  suggested  uses  are  in 
board  rooms,  hospitals,  military 
installations.  The  projector  may  bt 
operated  automatically,  or  by  re 
mote  control,  and  is  easily  re- 
moved from  the  console  for  stand- 
ard front  projection  use.  fel 


in  the  east... it's 

MOVIE  LAB 
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MOVIELAB  FILM  LABORATORIES 
MOVIELAB  BUILDING,  619  W.  54th  ST. 
NEW  YORK   19,  N.Y.    JUDSON  .60360 


V;developing  color  negatives  •  additive  color  printing  •  reduction  printing  including  A  &  B  color 
slide  film  processing  •  blowups  •  internegatives  •  Kodachrome  scene-to-scene  color  balanced 
printing  •  Ektachrome  developing  and  printing  •  registration  printing  •  plus  complete  black  and 
white  facilities  including  cutting  rooms,  storage  rooms  and  the  finest  screening  facilities  in  the  east. 


ig  cutting 
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WRITERS 


FILM 
EDITORS 


SOUND 
ENGINEERS 


PROJECTIONISTS 


LIGHTING 
EXPERTS 
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UNDER  ONE  MANAGEMENT 


That  is  the  big  difference  when  you  call  on  The  Jam  Handy 
Organization  for  help  with  your  picture  productions,  n  136  varied 
skills  help  make  effective  the  economical  presentations  that  are 
yours  all  under  one  roof,  with  a  single  responsibility,  il  You  can  be 
assured  of  security  and  competence  to  provide  the  help  you  want 
when  you  want  it,  and  fast. 

THE     JAM     HANDY     ORGANIZATION 


Motion   Pictures 

Business   Ttiea 

er 

Slides   and   Slidefilms 

Training   Aids 

New  York 

Chicago 

Detroit 

Hollywood 

1775  Broodway 

230  N    Michigan 

2821   E    Grand  Blvd 

1680  North  Vine 

JUdion  2-4060 

Stole  2-6757 

TRinily   5-2450 

Hollywood  3-2321 

^-t-yi^c 


BUSSNESS  SCREEN 

MAGAZINE     •     AUDIO    &    VISUAL    COMMUNICATION    TOOLS    AND    TECHNIQUES 


Above;   dolphin    performs 

for  a  marine  mammal 

sequence  in  the  new 

Lockheed-California 

Company's  study  film. 

Right:  boom  in   live 

shows  and  new  product 

pictures  hits  field 

this  fall  season  .  . 


^AND  PUBLIC  LIBRARY 
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NUMBER   FIVE  ■  VOLUME  TWENTY-FOUR   •    1963  ■  FEATURING  OUTSTANDING  NEW  PICTURES 
OF  THE  U.   S.   AND   EUROPE  ■   FILM   SHOWMANSHIP  IDEAS   •  THE  LATEST   IN  A-V   EQUIPMENT 


Bill  Foster,  Western  Electric  Co..  Springfield  Gardens.  New  York 


INSTANT  PROGRAMS 

(why  Western  Electric  shows  sponsored  films) 


"The  most  popular  lunch  hour  of  the  week  is  on  the  day  we  show 
sponsored  films.  The  program  has  been  a  success  since  we  started 
regular  showings  almost  four  years  ago.  Our  attendance  ranges  be 
tween  100  and  200  people  and  includes  just  about  every  job  category 
in  the  plant .  .  .  trainees,  warehousemen,  shop  production  people, 
office  personnel,  and  management. 

"Sports  and  travel  films  are  the  most  popular  and  attract  the 
largest  audiences,  although  we  don't  limit  our  choices  to  these  pro 
grams.  Almost  any  film  will  attract  an  audience  interested  in  its 
subject  matter.  We've  shown  films  on  free  enterprise,  health,  manu- 
facturing,  and.  for  the  ladies,  films  on  home  making  topics. 

"Our  management  endorses  the  film  program  because  it  is  popu- 
lar. Our  audiences  like  the  films  because  they're  entertaining  and 
informative.  As  program  chairman  for  our  group.  I  like  sponsored 
films  for  both  of  these  reasons,  and  also  because  they're  easy  and 
convenient  for  me  to  schedule." 


SPONSORED  FILMS  ARE  AN  EFFECTIVE  PR  TOOL  because  they're 
useful  in  programs  like  this  one.  The  Western  Electric  Plant  at  Spring- 
field Gardens  is  one  of  almost  'i  million  audiences  who  regularly  use 
sponsored  films  distributed  by  Modern.  Modern's  user  groups  by 
major  category: 

Industry  &  Business         29.748  Churches  &  Church  Groups  44.300 

General  Adult  Groups       43,858  Education  70.313 


Interested  in  setting  up  a  regular  film  program  for  your 
own  plant?  Drop  us  a  note  on  your  letterhead  or  contact  any 
one  of  our  32  film  libraries. 


ODER 


talking  picture  service,  inc. 


MAIN  OFFICE-3  East  54th  Street,  New  York  22,  N.Y. 


SALES  OFFICES: 


CHICAGO 

Prudential  Plaza  — Delaware  7-3252 

LOS  ANGELES 

!717  N.  Highland  Aue.-Hollywood  22201 

NEW  YORK 

3  East  54th  Street-Plaza  8-2900 


SAN  FRANCISCO 

444  Market  Street-Yukon  2-9414 

TORONTO 

140  Merton  Street-Hudson  5  4419 

WASHINGTON 

1710  H  St.,  N.W. -Sterling  3  3377 


FILM  LIBRARIES: 

Anchorage  ■  Atlanta  •  Boston  -  Buffalo  •  Cedar  Rapids  ■  Charlotte  "  Chicago 
•Cincinnati  ■  Cleveland  •  Dallas  •  Denver  •  Detroit  ■  Harrtsburg  ■  Honolulu 
•  Houston  "  Indianapolis  ■  Kansas  City  •  Los  Angeles  •  Memphis  •  Milwaukee 
»  Minneapolis  •  New  Orleans  "  New  York  Metropolitan  Area  (N,  Y.  and 
Summit.  N.J.)  ■  Omaha  •  Philadelphia  ■  Pittsburgh  •  St.  Louis  •  San  Francisco 
"  Seattle  •  Washington  ■  and  Toronto.  Canada 


^ 


4  OUT  OF  5  FllM  SHOWINGS  ARE  MADE  WITH  EQUIPMENT  AND  SURROUNDINGS  THAT 
DO  NOT  EQUAL  THE  SIGHT  AND  SOUND  QUALITY  BUILT  INTO  THE  PRINT. 


To  make  sure  you  get  all  the  picture  you 
pay  for,  \A^e  have  a  wider  range  of  equip- 
ment franchises  and  specialist  personnel 
than  any  other  producer. 

For  complete  A/V  installations  or  for  professional 
consultation  on  specific  A/V  problems,  call  or  write 
for  details  .  .  . 

WI  LD  I  IV  G^ 
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CHICAGO 
BRoadway    5-1200 

CINCINNATI 

GAiiield  I-OA77 


NEW    YORK 
PLaza   9-OB54 


HOLI-V>A/OOD 
Hollywood    9-533S 


DETROIT 
WEbSter   3-2431    TUxedo   2-3740 


SAN    FRANCISCO 
OOuglas   2-7789 

CLEVELAND 
653-8161      77I-4030 


He  goes  for  the  flesh  tones 


The  color  of  skin  is  terribly  im- 
portant to  this  gentleman.  He's  a 
color-correction  specialist  in  the 
General  Film  lab;  skin  is  the  key 
tone  he  uses  to  judge  color  adjust- 
ments that  are  needed  from  scene 
to  scene  in  trial  prints. 

His  corrections  are  then  pro- 
grammed into  our  automated 
printers.  (We  use  both  additive  and 


subtractive  types. )  These  reproduce 
release  prints  in  any  quantity, 
rapidly  and  without  variation. 

In  many  instances,  the  precision 
and  speed  of  our  modern  equip- 
ment will  lower  processing  costs 
for  producers.  Send  for  our  latest 
price  list,  or  call  for  a  specific  quote 
on  your  next  production,  either 
color  or  b&w.  Write  to  General 


Film  Laboratories,  1 546  N.  Argyle, 
Hollywood,  California  90028. 
Phone  (213)  HO  2-6171. 


GENERAL 

FJLM    LABORATORIES 

A  Division  of  Pacific  Industries,  Inc. 
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. . .  Ilial  riirc  and  precious  gil 
lo  rise  lo  ^i-eater  heights 


liat  iiisnifes  man 


V.v  iiiKiijindtloii  ndllji  It  11(1  null/  (I  i/ifl  !  Wc  think  not.  Audio's  staff  producer- 
directors  start  trilli  tin  (/if/ .  Iiut  lli<  i)  solve  a  client's  prolAcms 
with  a  lot  of  jiltiiii  hard  icorl,-.  too. 

llitvc  ijoit  s(  ( II  "Pro  jilt  Mirciirii''  —  one  of  a  series  for  Western  Electric? 
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CREATED  a, 
PRODUCED  BY 


Fred  A.  Niles 
Communications 
Centers 


•  DELTA  AIRLINES 

•  SPERRV  &  HUTCHINSON 
>  DOW  CHEMICAL 

•  U.  S.  SAVINGS  a, 
LOAN  LEAGUE 

•  CHRYSLER 

•  GENERAL  MILLS 

•  AMERICAN  BAKERS  ASSN. 

•  FORMICA  •  CARE 

•  ARMOUR 

•  CLEARING  MACHINE 

•  CLEVELAND  WELFARE  ASSN. 

•  BRUNSWICK 
INTERNATIONAL 


FRED  A.  NILES 
COMMUNICATIONS 
CENTERS,  INC. 


CHICAGO    1058  W.  Washington  Blvd. 
Ctiicago  7.  Illinois 
SE  8-4181 

HOLLYWOOD   650  N.  Bfonson  Ave. 
Hollywood  4,  California 
HO  3-8154 

NEW  YORK    103  West  End  Avenue 
•lew  York  23.  New  York 
'    SU  7-3770 
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CAN  YOU  WIN 
SUCCESS  BY 
MENTAL 
ATTITUDE? 


Every  man  who  has  atfained  any  of 
his  personal  goals  knows  the  answer. 
But  no  man  ever  knows  too  many  of 
the  ways  to  develop  the  right  mental 
attitude. 

The  surest  way  to  help  men  ...  by 
showing  what  negative  mental  atti- 
tudes ore  .  .  .  and  how  to  overcome 
them  with  a  positive  approach  .  .  . 
is  vividly  demonstrated  in  the  color 
sound  filmstrip: 

"The  Power  of  Mental 
Attitude  in  Selling" 

This  helps  men  to  check  negative 
thinking  and  build  the  confidence 
that  boosts  soles.  One  of  a  series 
of  six: 

"SELLING  IS  MENTAL" 

Time  and  energy  saver  for  Soles 
Directors  —  in  training  and  re- 
training. 

Write  today  for  details 

concerning  a  preview 


iff; 


Selling  Bureau 

•  DIVISION  OF  SOCKET  PICTUDES.  INC. 

6108-B   Santa   Monica   Boulevard 
Los   Angeles   38,   California 
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24-HR.  SERVICE 

EKTACHROME 

PROCESSING 


•  Fast — frequent  pickup  and  delivery  serv- 
ice day  and  night  between  Byron  lab  and 
manufacturer's  processing  plant. 

•  Dependable  —  your  valuable  original, 
commercial  or  highspeed  ER,  is  processed 
by  the  film  manufacturer. 

•  Convenient —  Kodachrome  v/orkprints, 
Color-Correct®  prints,  black-and-white  re- 
versal workprints,  edgenumbering,  Ekta- 
chrome  masters  (optical  or  contact)  —  all 
on  the  same  order. 

•  Write,  phone  or  wire  —  for  informa- 
tion, quotations  and  scheduling  on  Ekta- 
chrome  and  other  processing. 

by  rOn /motion  pictures 

1226  Wisconsin  Avenue,  N.W.,  Washington  7,  D.C.,  Area  Code  202,  FEderal  3-4000 
Affiliated  witti  MECCA  FILM  LABORATORIES  CORP.,  630  Nintti  Avenue,  New  York  36,  N.Y. 
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1%/f  iLiTANT  Negro  Leadership  is  makins!  the 
-'■'*  headlines,  storming  the  barricades  of  eco- 
nomic and  social  injustice.  But  when  the  sound 
and  fury  have  subsided  and  the  marchers  come 
home  to  reality,  what  then? 

The  wisdom  disregarded  is  in  the  sobering 
facts  of  educational  inequities.  The  threat  ol 
economic  sanction,  fortified  by  politics,  is 
thrusting  thousands  of  unskilled  into  business, 
government  and  other  jobs  vulnerable  to  these 
demands.  Force  will  not  take  care  of  training: 
race  relations  deteriorate  in  such  conditions. 
The  health  of  the  national  economy  is  im- 
perilled when  it  must  remain  strong. 

This  is.  indeed,  a  time  of  testing  for  tools  of 
communication.  Yet  we  find  no  vocational  guid- 
ance films,  no  training  films,  no  human  rela- 
tions films  useful  within  business  or  govern- 
ment which  have  a  negro-oriented  content. 
Even  the  most  familiar  anti-prejudice  motion 
pictures  of  years  past  seem  out-dated  by  mod- 
ern conditions. 

It  would  seem.  also,  to  be  a  time  of  sponsor 
opportunity  for  the  encouragement  of  filmed 
media  on  a  private-enterprise  level.  "Big  Broth- 
er" has  done  enough,  has  taken  too  long  and 
made  a  big  enough  mess  out  of  the  multi- 
million  dollar  "defense  education"  program. 
Besides,  we'd  like  to  see  if  "private  enterprise" 
is  truly  capable  of  positive  action.  The  film 
producer's  role  in  all  this  is  obvious:  do  some 
original,  creative  thinking  and  show  the  way 
from  the  simplicity  and  utility  of  filmstrips  and 
8mm  sound  or  silent  films  all  the  way  through 
the  more  sophisticated  media. 


The  knock  resounds  on  your  door!  Let  it 
be  answered  by  speeding  the  process  of  edu- 
cation, raising  the  skills  —  preparing  the  hearts 
and  minds  of  these  troubled  people  for  their 
rightful  place  under  God's  sun.  S" 

"Best  of  Europe"  Films;  Portraits  of 
Industry  Leaders;  Shell  Theater  Featured 

^  You  won't  have  to  look  hard  to  find  im- 
portant reading  within  this  pre-autumn  issue 
of  Blsi.vess  Screen.  Weigh  the  content 
and  direction  of  the  92  "Best  of  Europe"  in- 
dustrial motion  pictures  listed  on  pages  29-32 
beside  the  \5  U.  S.  entries  to  the  4th  Inter- 
national Industrial  Film  Festival.  The  superb 
quality  of  many  of  these  will  remind  ."Xnierican 
business  that  technical  films  can  attain  dif- 
ficult objectives  and  that  high-quality  work  is 
worthy  of  professional  skills. 

The  leadership  of  large  segments  of  the 
L'.  S.  film  industry  is  present  in  those  word 
and  picture  portraits  on  pages  34-35.  Here  are 
four  of  the  men  who  begin  to  make  up  a  na- 
tional policy  group  we  should  bring  together 
for  the  discussion  of  common  problems  and 
growth  potentials.  And  it  is  an  artistic  as  well 


as  practical  triumph  to  present  the  first  pic- 
tures of  the  just-opened  Shell  Centre  Theater 
in  London.  (Pages  36-37)  The  choice  of 
Cecil  Beaton  for  interior  design  is  second  only 
to  the  completeness  of  this  room's  physical 
equipment  for  projection  and  presentation. 

The  Centennial  ye;ir  of  Henry  Ford's  motor 
company  has  been  enlightened  by  the  historic 
sequences  which  remind  us  of  this  man's  con- 
tributions. Early  premiere  results  are  heart- 
warming as  they  prove  the  acceptance  of  pic- 
tures that  really  tell  us  something,  leave 
residual  values  uoriliy  of  viewers'  time  and  of 
emulation. 

There  are  other  pictures  in  these  pages  of 
equal  value  in  their  way  and  the  reminder, 
in  association  news  and  convention  reports, 
that  a  vast  number  of  people  are  devoted  to 
audio-visual  tools  and  techniques  for  a  very 
wide  range  of  interests.  §■ 

*  *  * 

3M  Compami  Donates  $1.5  Million  in 
Audio-Visual  Equipment  to  500  Schools 

One  of  the  largest  private  contributions  to 
.American  education  has  been  announced.  500 
schools  across  the  country  will  receive  S  1.500,- 
000  in  visual  training  tools  under  a  program 
announced  in  .August  by  Bert  S.  Cross,  presi- 
dent of  the  .Minnesota  Mining  and  Manufac- 
turing Company. 

Public,  private  and  parochial  schools  at  all 
levels  are  eligible.  Schools  will  be  selected  on 
the  basis  of  written  proposals  describing  pres- 
ent and  future  uses  of  visual  tools  in  the  class- 

(CONTINLED     ON      FOLLOWING      PAGE      EIGHT) 


Don't  buy  it 


try  it. 


The  way  to  sell  anything  easier  and  better  is 
through  visual  persuasion.  Demonstration.  Right  on 
your  prospect's  desk. 

How?  With  the  Videotronic  8,  the  lightweight  re- 
peating 8mm  sound  projector  that  puts  your  sales 
story  across  the  same  way  every  time,  at  any  time. 
Simple  to  use.  One-knob  control.  Takes  up  to  15 
minutes  of  motion-picture  film.  Has  a  self-contained 
screen  and  sound  system. 

You  can  try  this  proven  sales-improvement  sys- 
tem by  simply  leasing  the  Videotronic  8.  No  need 
to  make  a  major  capital  investment  to  equip  your 


sales  force.  Most  lease  plans  average  out  to  less  than 
75<t  a  day  per  man. 

Any  film  you  now  have  can  be  easily  converted 
to  use  in  the  Videotronic  8.  Or  we  can  make  a  film 
for  you.  After  all,  MPO  is  the  world's  largest  pro- 
ducer of  sponsored  films. 

Call  or  write  MPO  Videotronics,  Inc.,  Repeater 
SalesDiv.,210W.  65St.,N.  Y.  23.  (212)  TN 7-8200. 


MX) 
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RIGHT  off  the  reel,  and  through  the  lens  . . . 
...  to  the  audience  you  want  to  reach; 

That's  the  way  to  tell  your  story,  just  as 
these  companies  are  doing  the  job  today. 
Whether  it's  a  simple  flip  chart,  a  set  of 
color  slides,  a  sound  slide  film,  a  f ilmagraph, 
a  motion  picture,  or  a  complete  convention 
using  all  of  these  audio-visual  techniques, 
and  more... whatever  the  medium... when 
your  production  comes  off  a  VISUALSCOPE 

'"'•••         ...IT  IS  RIGHT! 
VISUALSCOPE  INCORPORATED,  1 03  PARK  AVE. 
NEW  YORK    17,   NEW  YORK,  MU   3-3S13 


THE  EDITORIAL  VIEWPOINT: 

(CONTINUED   FROM   THE    PRECEDING   PAGE   SIX) 

room.  Each  of  the  schools  designated  will  re- 
ceive $3,000  worth  of  equipment,  including 
1 1  overhead  projectors  and  supplies  for  mak- 
ing transparencies.  Training  will  be  given  to 
teachers  in  the  production  of  materials  and 
operation  of  the  donated  equipment.  ^' 

Dr.  Herbert  Kiilmiis.  "Mr.  Technicolor.' 
Will  Be  Remembered  for  Qualiiij  Standards 
i<  The  man  whose  adamant  belief  in  the  prac- 
ticality of  color  in  motion  pictures  brought  the 
first  Technicolor  feature  film  to  the  screen 
away  back  in  1917  is  dead.  Dr.  Herbert  T. 
Kalmus.  who  combined  a  learned  background 
in  science  with  a  stubborn  insistence  on  high 
quality,  died  on  July  1  I  in  his  Bel  Air.  Los 
Angeles,  home.  He  was  82.  He  had  retired 
from  business  life  in  1960. 

But  he  will  be  remembered  whenever  good 
color  films  are  seen,  by  direct  projection  or 
in  the  era  of  color  television  just  ahead.  Coin- 
cidentally,  the  company  to  which  he  gave  his 
great  name  is  moving  swiftly  into  that  field  of 
video  color  film  processing.  As  the  quality  of 
electronic  reproduction  continues  to  improve, 
color  film  prints  will  match  their  ability  to 
transmit.  9 

*  *  * 

Awards  Collector':'  You  Might  Try  Your 
Luck  at  N.Y.  International  Film  Festival 

V  Readers  have  solicited  this  department's 
views  concerning  the  forthcoming  "'3rd  In- 
ternational" Film  Festival  to  be  held  in  New 
York  ne.xt  month.  They  ask,  "what  about 
this,  is  it  worth  the  entry  fees?" 

This  is  a  horse-race,  brother.  You  "pays 
your  money  and  takes  your  chance."  For 
collectors  of  engraved  metal  or  fine  paper, 
here's  another  opportunity  to  gamble  on  a 
possible  winner.  To  be  specific;  we  do  noi 
have  the  names  of  the  "15  judges"  listed  in 
the  publicity  releases  of  the  entrepeneur  hold- 
ing this  party  for  profit. 

Nothing  wrong  in  that,  either.  Perhaps 
some  of  the  many  business  prospects  for  a-v 
tools  and  techniques  who  couldn't  even  buy 
their  way  into  the  recent  Chicago  A-V  Trade 
Show  will  take  advantage  of  some  "free" 
events  at  this  one.  But  it  won't  solve  the  prob- 
lem of  getting  our  best  product  in  front  of 
top-management  where  buying  decisions  are 
made.  Still,  a  party  can  be  fun  and  this  is  also 
a  fun  party,  with  overtones  of  joy  and  sad- 
ness for  winners  and  losers.  H' 

Belgium  to  Sponsor  a  Labor,  Industrial 
Fihn  Triennial  in  Antwerp,  November  20-27 
it  Belgium's  Ministry  of  Employment  and 
Labour  will  sponsor  the  "Fourth  International 
Labour  and  Industrial  Film  Triennial"  to  be 
held  in  Antwerp  November  20  through  27. 

Entries  of  specific  technical  training,  re- 
search, labor  and  industrial  relations  films 
made  since  January,  1960  are  being  invited. 
For  entry  forms:  airmail  or  cable  the  Secre- 
tariat. International  Labor  &  Industrial  Film 
Triennial,  Frankrijklei  128A,  Antwerp.  Bel- 
aium.  Cable  address:  Audiovisau.  S' 
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TRI  ART  FOR  COLOR 
DU  ART  FOR  BLACK  AND  WHITE 


> 


OVER  40  YEARS  IN  THE  BUSINESS!  Tri  Art  or  Du  Art  offers  you  fast,  de- 
pendable service,  the  highest  quality  film  processing,  the  most  complete 
facilities.  And  a  knowledge  based  on  more  than  40  years  of  experience. 

IN  NEW  YORK:  245  WEST  55TH  STREET,  NEW  YORK  19,  N.Y.,  PLAZA  7-4580 
IN  CANADA:  ASSOCIATED  SCREEN  INDUSTRIES,  LTD.,  2000  NORTHCLIFF  AVENUE,  MONTREAL,  CANADA 
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ARRIFLEX  35 


NOW!  Throw  away     *  your  "Clap-Stick 


jj 


Eureka!  Now,  without  the  use  of  clap-sticks, 
achieve  perfectly-sync'd  sound  movies  —  easily, 
efficiently,  economically!  This  new  Arriflex  35 
motion  picture  camera,  factory-equipped*  with 
a  built-in  signal  generator  and  automatic  start 
marker,  becomes  an  even  more  versatile  tool  for 
the  professional.  In  all  filming,  particularly  news,  candids 
and  documentaries,  the  art  of  location  synchronous 
sound  recording  is  streamlined.  And  on  the  editing 
bench,  your  line-up  is  fast,  accurate  and  economical. 
The  Arri  built-in  generator  develops  the  required 
60  cycle  signal  for  lip  synchronization  and  assures  an 

•Available  only   as  an  original  installation  on  new  cameras 


output  frequency  that  is  always  a  positive  re- 
flection of  camera  speed.  The  electrical  out- 
put is  compatible  with  every  quarter-inch  tape 
sync  system  in  use  today.  Starting  the  16 
volt  transistorized  governor-controlled  motor 
energizes  marker  lights,  which  go  out  the  in- 
stant the  camera  comes  to  speed.  Several  frames  are 
flashed  at  the  beginning  of  each  take  to  indicate  the 
start  mark. 

The  compact  Arriflex  35,  uniquely  light  weight  and 
maneuverable,  combines  with  modern  compact  recorders 
ideally  —  a  perfect  match  for  today's  film  assignments. 


Write  today  for  complete  literature 

iMgJiaillilUIEJ 


INCOMPARABLE  VERSATrLITY!  The  Arrtfiex  35  is  shown  as  a  hand  camera  MeftJ  with  400  foot  magazine, 
matte  box.  and  16-volt  variable-speed  DC  motor;  and  as  a  studio  sound  camera,  fully  bitmped  with  400-foot 
magazine  (center);  and  with  1,000-foot  blimp  (right). 


CORPORATION 
OP       AMERICA 


257  PARK  AVENUE  SOUTH,  NEW  YORK  10,  N.  Y. 
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GOT  AN  EMERGENCY? 

Call ^^^^^ ,,.24  hours  around  the  clock! 


Our  several  floors  of  rental  inventory  puts  us  in  a  position  to  Be  it  an  inkie  or  a  tener,  should  bulbs  blow  or  extra  cable  be 
offer  LIGHTING  EQUIPMENT,  GRIP  EQUIPMENT  GENERATOR  needed,  the  whole  line  Including  generator  trucks  is  available 
TRUCKS  and   ACCESSORIES  to   supply  your   immediate  needs.       at  any  time! 


RENTALS 


SALES  SERVICE 


Since 

1321. 


333  WEST  52  STREET,  NEW  YORK  19,  N.Y. 
Circle  6-5470 


Send   for    u    schedule   of   rental   rotes. 


LARGEST  SUPPLIERS  IN  THE  EAST:  Motion  Picture. 
TV  Lighting  and  Grip  Equipment,  Props,   Generators 
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EXCLUSIVE   WITH   CFI 


GOOF  PROOF 


There's  no  mistake  about  it.  Our  sys- 
tem makes  mis-labelled  or  illegible 
16  mm  release  print  leader  a  thing  of 
the  past. 

First,  we  include  all  identification 
data  in  the  negative  leader.  It's  then 
automatically  printed  on  the  head 
leader  of  all  release  prints.  Next,  we 
convert  this  clear  film  to  reinforced 
opaque  white  leader  thru  our  special, 
patented*  process.  Result:  legibility, 
durability,  infallibility.  Makes  old- 
fashioned,  hand-labelled  leaders 
obsolete.  See  for  yourself! 


"U.S.  PAT.NUM8ER5  ;898eOS,  30221GS 


CONSOLIDATED      FILM      INDUSTRIES 


959  Seward  Street,  Hollywood  38,  Calif. 
Hollywood  2  0881  or  HOIIywood  91441 


SIGHT  &  SOUND 


Bruce  Hill  Directs  Sales  al 
Mitchell  Camera  Corporation 

i^  The  Mitchell  Camera  Corpora- 
tion's new  director  of  sales  is  R. 
Bruce  Hill.  His  new  post  will  in- 
clude U.  S  sales  responsibilities  for 
the  film  and  TV  production  equip- 
ment made  by  Vinten  and  sold  by 
Mitchell-Vinten.  Inc.  and  for  the 
marketing  program  of  Vinten 
Mitchell  Ltd..  representing  Mitch- 


Mifchell's  Bruce  Hill 


ell  equipment  in  the  United  King- 
dom and  in  Europe. 

Experienced  in  both  technical 
and  marketing  phases  of  electro- 
optical-niechanical  systems.  Mr. 
Hill  was  active  in  photogrammetic- 
al  engineering  and  research  on  the 
development  of  photographic  in- 
strumention  at  Fairchild  Corpora- 
tion. Later  he  held  marketing  and 
management  responsibilities  for  ad- 
vanced electronics  as  an  associate 
of  Chicago  Aerial  Industries. 

Prior  to  joining  Mitchell,  he  was 
vice-president  of  Hayward  Scienti- 
fic Glass  Corporation  in  Califor- 
nia, directing  the  negotiations 
which  led  to  Hayward's  acquisi- 
tion by  Hycon  Manufacturing 
Company.  S' 

Screen  Directors'  Bob  Etinioncis 
is  Executive  -Secretary  of  (^uild 

■it  Robert  Edmonds  has  been  nam- 
ed Executive  Secretary  of  the 
Screen  Directors  International 
Guild.  He  succeeds  George  L. 
George,  who  recently  announced 
his  resignation  from  the  post. 

The  new  E.xecutive  Secretary 
has  worked  for  more  than  20  years 
in  the  film  industry  as  director, 
producer,  writer,  cinematographer 
and  editor.  He  has  been  Business 
Representative  of  the  Guild  for 
three  years  after  completing  a 
successful  two-year  task  of  organ- 
izing the  Midwest  area  directors 
for  the  Guild.  Mr.  Edmonds  took 
up  his  new  duties  on  August 
12th  in  New  York  City.  '  Q' 
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Tyranny  of  Large  Numbers 

— 15  min.  16mm  color  sound  film 

Quartz  Crystal  Growing 

— 16  min.  16mm  color  sound  dim 

Sponsored  by:     Western  Electric  Company 

Manufacturing  Unit  of  ttie  Bell  System 

Produced  by:     Pelican  Films.  Inc. 

Western  Electric  Company 

Objective:     Reports  on  bold  new  solutions  to  complex 

problems  in  modern  manufacturing  engineering 
arrived  at  by  scientific  research. 

"Tyranny  of  Large  Numbers": 

Describes  an  automated  production  process 

controlled  by  a  digital  computer, 

"Quartz  Crystal  Growing": 

Describes  a  revolutionary  manufacturing  process 

which  produces  synthetic  quartz  crystals 

by  hydrothermal  action. 

Selected  Audiences:     Exclusive  distribution  to  professional  engineering 
societies  and  industry  engineering  staffs:  science 
research  and  statistical  associations;  corresponding 
technical  audiences  at  the  university  level. 


Audience  Development 
and  Distribution: 


STERLING 

MOVIES 

U.S,A," 


Sales  Offices:     375  Park  Avenue,  New  York  22.  N.Y. 

IVIorton  J.  Fink.  Ray  W.  Salo.  JUdson  6-1717 

200  S.  Michigan  Avenue.  Chicago  4,  III. 
William  J.  Troy.  Clifford  Wells,  939-6056 

1469  N.  Vine  Street.  Hollywood  28,  Calif. 
Ralph  Rafik.  HOIIywood  4-2656 


In  a  scene  'fom  me  molion  picture  Tyranny  ct  Large  Numopr^  two  vveslem 
Eiecirtc  engineering  associates  inspect  a  bell  jar  which  is  used  m  a  revolu- 
tionary manufacturing  process  lo  sputter  a  layer  of  gold  on  the  ends  of  carbon 
deposited  resistors- 


With  ttiis  23-day  process,  crystals  for  filters  and  oscillators  can  be  produced 
at  a  lower  cost  and  of  higher  quality  than  natural  quartz. 
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SERIES  SEVENTY  16fliin  SOUND  PROJECTORS 


WASHINGTON  FILM  COMMENTARY 


Interior    Secretary    Stewart    Udall    Calls    Festival    Winners 
"Incentive  for   Production   of  More   High-Ouality   Pictures" 


®gQa§  ©QD 


Kalart/\  irtor   lOmni  projectors  have  a 
reputation  for  film  safety.    For  35  years, 
Victor  Projectors  ha\e  had  three  Safety  Film 
Trips   (one  for  each  film  loop)    as  exclusive 
components  of  the  film  transport  mechanism. 
These  Safety  Film  Trips  spot   film  trouble 
before  it  happens  and  stop  the  projector 
instantly  and  automatically.    Saves  thousands 
of  dollars  in  film  damage  annually. 
Kalart/Victor's  large  diameter  Single  Drive 
Sprocket  moves  film  in  and  out  of  the 
projector  smoothly  and  at  one  constant  speed 
...  no  chance  for  film  "pile  up.'"    These 
features  give  even  beginning  projectionists  full 
confidence,  allow  them  to  concentrate  on 
putting  on  a  good  show,  with  no  interruptions. 
And  a  good  show  it  will  be  with  a  clearer, 
brighter  picture  and  brilliant  sound  ...  a 
combination  that  increases  learning  power. 
For  full  details  see  your  Kalart/\'ictor  dealer 
or  write: 


<^^LARTjtl^^^ 


First   and   Foremost   in    16mm    Miitinn    Picture   Equipment 

VICTOR  ANIMATOGRAPH  CORPORATION,  o  division  of  kalart 

Department     1,")%.    Plainville,    Connecticut 


'T'nE  Useful  Role  of  the  film 
-*■  medium  was  summed  up  re- 
cently by  Secretary  of  the  Interior 
Stewart  L.  Udall  in  these  words: 

"'The  use  of  motion  pictures  to 
educate  our  people  in  the  wonders 
of  nature  and  science  is  part  of  the 
Department's  program  of  conser- 
vation education.  The  more  we 
know  about  our  resources,  the 
ways  of  nature,  and  the  manner 
in  which  they  affect  our  environ- 
ment, the  better  we  are  equipped 
to  utilize  them  wisely."" 

The  Secretary"s  remarks  were 
made  during  the  formal  presen- 
tation of  four  international  awards 
of  excellence  to  Department  films, 
given  on  June  21  by  Elio  Pas- 
carelli,  press  attache  for  the  Ital- 
ian Embassy.  The  award-winners 
mcluded  Copper,  the  OUIesi  Mod- 
ern Meuil.  produced  by  Jamieson 
Film  Company  for  the  Bureau  of 
Mines  under  sponsorship  of  Phelps 
Dodge  Corporation,  and  Eruption 
of  Kiluiiea.  1959.  produced  bv 
the  Geological  Survey.  Secretary 
Udall  concluded: 

"Prize  winning  films  of  this 
caliber  will  provide  incentive  for 
the  production  of  more  high- 
quality  motion  pictures  through- 
out the  broad  range  of  natural  re- 
source interest."  The  Bureau  of 
Mines  film  received  the  Diploma 
of  Honor  at  Venice  and  first  prize 
at  the  International  Exhibition  of 
Scientific  Didactic  Films.  Univer- 
sity of  Padua.  Italy.  ^ 

*  *  * 

Four  C".  S.  Educalional  Films 
Honored  at  "6.'3  Veniee  Festival 
M"  Speaking  of  festival  winners,  a 
U.S.  film.  Team.  Team.  Team  has 
been  awarded  a  first  place  in  the 
Sports  category  at  the  recent  14th 
International  Exhibition  of  Docu- 
mentary Films  in  Venice.  Polaris 
Subituirine:  Journal  of  an  Under- 
sea Voyage  won  top  honors  in 
the  television  category.  Music, 
the  Expressive  Lani;uai!e  was  given 
first  place  in  "education  for  the 
very  young""  category  while  sec- 
ond place  in  the  adolescent  film 
category  went  to  Human  (Srowih. 
2nd  Edition. 

Credit  New  City  Films  for  the 
sport  winner;  Louis  J.  Hazani  pro- 
duced the  Polaris  film  for  NBC 
N  e  w  s.  Sutherland  Educational 
Films.    Los   Angeles,   created  the 

Send  Contributions  to  These  Pages 
to  Our  Chicago  Headquarters  Office 


Music  picture;  and  Wexler  Filr 
Productions,  also  of  Los  Angele: 
filmed  Human  Growth  for  th 
E.  C.  Brown  Trust,  Portland.  Ore 

^:  ^-  * 

Washington  Film  Council  Hem 
Program   by  George  Stevens,  ] 

i~  Members  of  the  Washing!.' 
Film  Council  heard  George  Ste\ 
ens.  Jr..  Director  of  the  Intei 
national  Motion  Picture  Service 
USIA  on  Monday  evening.  Augu: 
12.  in  the  West  Auditorium  of  tl; 
Department  of  State.  Three  ne 
USIA  short  films  were  presente 
by  Mr.  Stevens.  They  were: 

Letter  from  Colombia,  whic 
won  the  Lion  of  St.  Mark  awai 
at  Venice;  School  at  Rincon  Sanit 
which  received  a  special  award  ; 
the  same  festival;  and  United  i 
Progress,  the  USIA  film  describin 
President  Kennedy"s  trip  to  Cosi 
Rica  in  March.  1963.  The  lattt 
film  was  directed  by  Charles  Gm 
genheim  and  has  been  selected  ft 
the  current  Edinburgh  Film  Fest 
val. 

*  *  * 

Bureau  of  \atinnal  Affairs  Has 
iVeir  "Modern  Management"  Fib 
V  Back  to  the  business  worid 
we"re  glad  to  hear  that  the  Burea 
of  National  Affairs.  Inc..  is  read; 
ing  four  new  titles  for  its  "Mot 
em  Management""  film  series.  Eac 
of  the  new  films  deals  with  or, 
aspect   of   the   problems   faced  b 


LAB  SPECIALISTS 

SINCE  1936 

8nini  SILENT 
nm  SILENT -SOUND 

BLACK  &  WHITE  PRINTS  ONir 

Thaf   means: 

SPECIAL  SKILLS   .   .   . 

SPECIAL   CARE    .    .    . 

PLUS 

ESPECIALLY  FAST  SERVICE 

and 

ESPECIALLY  "GOOD"  PRICES 

on 

QUANTITY   WORK 

Try   us 

MODERN  MOVIES,  INC. 

832  Cole  ■  Hollywood  38,  Calif. 
Hollywood  4-7293 
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supervisors,  managers  and  com- 
pany executives  dealing  with  sub- 
ordinates. 

Two  of  the  new  subjects  were 
written  by  William  Simon;  one  by 
Stanley  Schneider.  The  fourth 
film,  starring  V\  ally  Cox.  was 
scripted  by  Harry  Muheim.  Pro- 
duction of  all  four  was  by  Nor- 
wood Studios.  Inc. 

*  *  * 

\iimes  I  hdt  Mdilc  Sens  in  and 
.\riiiinil  the  W  iixliiii'^ton  .Scene: 
■;■•  The  Public  Health  Service 
Audiovisual  Facility,  a  branch  of 
the  Communicable  Disease  Cen- 
ter, names  James  D.  Clark  as 
assistant  to  the  director  with  re- 
sponsibility in  the  field  of  program 
development. 

Lewis  S.  Baer  has  been  appoint- 
ed producer  on  government  pro- 
jects by  Norwood  Studios.  Both 
Lowry  Coe  and  Cliff  Peacock  have 
been  on  overseas  script  assign- 
ments this  summer.  You'll  see  Lt. 
Col.  Mildred  C.  Baily.  command- 
ing officer  of  the  Ft.  Meyer  Wac 
Detachment  in  the  Army's  new 
film.  H'l'ih  Pride  anil  Dignity, 
filmed  on  the  anniversary  date  of 
the  Women's  Army  Corps.  It  will 
be  shown  as  a  recruiting  film, 
coast-to-coast.  53" 

*  *  * 

World  Population  Prol>lem.s  Are 
Std)jcct  tij  Five  l.onfi  Pictures 
V  United  States  Productions.  New 
York  industrial  and  documentary 
film  producer,  is  currently  engaged 
in  filming  five  hour-Umg  motion 
pictures  on  Papiilaiinn  (Irowih  for 
NET  (National  Educational  Tele- 
vision). E.xecutivc  Producer  Al- 
fred Butterfield  is  supervising 
crews  now  filming  in  Western  Eu- 
rope. Egypt.  Latin  America.  Japan, 
'India    and    the    United    States. 

The  concept  of  the  series  is  to 
cast  light  on  the  population  prob- 
lems of  the  world  as  a  whole  — 
to  show  that  these  problems  are 
complex  in  different  societies  and 
in  different  parts  of  the  world. 
Rather  than  do  the  series  as  a 
panel-of-experts  show  —  or  as  a 
quick,  episodic,  journalistic  pre- 
sentation, the  USP  films  are  plan- 
ned as  a  more  eloquent  and  imagi- 
native approach  to  the  problem  us- 
ing the  full  scope  of  the  motion 
picture.  & 


"The  Fitness  Challenge"  Joins 
Crusade  of  President  s  Council 
w  The  American  Osteopathic  .As- 
sociation has  joined  the  crusade 
for  physical  fitness  with  a  new  2S- 
minute  color,  sound  film  titled 
The  Fitness  Challenge. 

A  sensible  approach  to  physical 
fitness  for  adults  is  the  theme  of 
this  Douglas  Production.  Encour- 
aging participation  by  the  entire 
family,  the  filna  emphasizes  that 
adult  fitness  isn't  a  matter  of 
muscle  building  but  a  gradual 
buildup  of  heart  and  lung  capacits 
through  exercise,  diet  and  physical 
recreation  such  as  walking,  bike 
riding  and  swimming. 

Made  in  support  of  and  w  ilh  the 
President's  Council  on  Physical 
Fitness,  the  film  features  opening 
conmients  by  President  Kennedy 
and  a  closing  statement  by  "Bud  " 
Wilkinson,  head  football  coach  at 
the  University  of  Oklahoma.  Wil- 
kinson is  special  consultant  to  the 
President's  Council  . 

Some  300  prints  are  now  in  cir- 
culation. The  Fitness  Challenge  is 
available  on  free  loan.  Requests 
should  be  directed  to  the  American 
Osteopathic  .Association.  Depart- 
ment of  Public  Relations.  212  E. 
Ohio  Street.  Chicago  11.  Illi- 
nois. U' 
*          *          * 

Canada's  First  Suclear  P<ncer 
Plant  in  a  S(ni-Technical  Film 
V:  The  first  nuclear  power  station 
in  Canada  is  depicted  in  a  new 
25-minute  color  film.  NPD  —  Nu- 
clear Power  Demonstration,  pro- 
duced by  Crawley  Films  Ltd.  un- 
der the  joint  sponsorship  of  Atom- 
ic Energy  of  Canada.  Ontario  Hy- 
dro and  the  Canadian  General 
Electric  Company. 

The  film  explains,  in  layman's 
language  and  by  the  use  of  simple 
animation,  the  principles  of  opera- 
tion of  the  Nuclear  Power  Demon- 
stration station  which  was  built 
near  Rolphtim.  Ontario.  The  NPD 
station  first  produced  electricity 
in  June.  1962  and  is  a  prototype 
for  larger  Canadian  nuclear  power 
plants  to  come. 

Produced  for  a  non-technical 
audience,  the  film  is  being  distrib- 
uted w(irld-wide  by  the  National 
Film  Board  of  Canada.  l^ 

"The  Lonji  Haul"  Tells  Disability 
Protection  Vnder  Socitd  Security 

ir  The  Social  Security  Administra- 
tion has  a  new  14'2-minute  color 
film.  Tlie  Long  Haul  which  dra- 
matically portrays  disability  pro- 
tection under  social  security.  It 
was  premiered  on  .August  14th  be-  ' 
fore  a  large  and  interested  audi- 
ence in  Washington.  g" 


your  DQQzif?  prospect  be 

.  .  .  out  in  the  harn  ...  in  the  itiXur  .  .  . 
the  factory  ...  or  on  a  cotivenlioii   lluor? 
Wherever  he  is  you  can  picture  the  solution 
in  the  best  selling  atmosphere,  next  to  his 
prolilems,  with   the  versatile  single-case 
.Moviumatic  repeater  16mm  projector.    With 
Moviematic  you're  not  selling  in  the  dark: 
you  can  watch  your  [frospecl's  expression  a.s 
your  sales  points  are  made  on  film  .  .  .  see 
what  piques  his  interest  .  .  .  then  close  the 
sale  on  the  .spot.    How?    The  Moviematic 
projects  on  its  own  built-in  screen  umler 
( I      davlight  conditions.    OK.   for  large-group 
I        shinvings.  the  Moviematic  projects  on  a 

remote  screen.    How  about  operation'?    Just 
plug  it  in!    Film  is  already  in  the  proje<tor 
ready  to  show.    That's  because  the  hist  time 
you  showed  it,  the  film  was  rewinding  itself 
getting  ready  for  this  time.    No  rethreading 
or  rewintling.    Moviematic  is  versatile,  too, 
because  it  can  show  any  of  your  present 
16mm  optical  sound   fdms.    \o  expensi\e  new 
productions  or  alterations  required.    And.  it 
will  show  anyone  elses'   16nim  films  as  well. 
Yon  can  purchase,  lease  or  lease-to-buy  .  .  . 
long  term  or  short.    Ask  your  Kalart/Victor 
dealer  or  write: 


first   nntt   FnremoHt   in    I6ntin   Motion   Picture  Equipment 

VICTOR  ANIMATOGRAPH  CORPORATION,  a  division  of  kalart 

U<  paMiuenl    I'll,    PLiim  ilk-,   C^onncclicul 
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16mm  COLOR  PRINTS 


SEE 

THE 

DIFFERENCE 

when 

16mm  color 
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process 

prints 


Color  Reproduction  Company  lias  sf^cciali/:cd 
exclusively  in  16nnii  Color  Printing  lor  over 
25  years.  That's  why  Color  Reproduction  Cr)mi)any 
has  achieved  a  Staiuiani  of  Quality  which  has 
long  been  the  Standard  of  the  16mm  ^lotion 
E'icture  Industr\-. 


7936  Sanfa  Monica  Blvd.,  Hollywood  46,  California 

Telephone:  OLd field  4-8010 


New  A  F  Distribution  Centers 
for   Eastern,   Far   West    States 

•m  Association  Films,  Inc..  has 
opened  a  film  distribution  center 
in  Oakmont.  Pa.,  a  suburb  of 
Pittsburgh.  The  custom-built  cen- 
ter, the  fifth  in  the  company's  dis- 
tribution network,  will  serve 
schools,  clubs,  churches,  industries, 
television  stations  and  other  or- 
ganizations in  Western  Pennsyl- 
vania and  New  York.  Ohio,  West 
Virginia,  North  Carolina  and  Ken- 
tucky. Joseph  Liebich  has  been 
named  manager.  He  has  had  over 
ten  years  of  experience  in  film  dis- 
tribution and  exchange  operations. 

In  a  further  expansion,  the  com- 
pany has  transferred  its  San  Fran- 
cisco film  cente-r  to  a  new,  larger 
facility  in  suburban  Hayward, 
across  the  bay  and  just  south  of 
Oakland.  The  exchange,  built  to 
Association  Films"  specifications, 
will  serve  a  12-state  area,  includ- 
ing Alaska  and  Hawaii. 

The  expansion  has  been  neces- 
sitated by  the  marked  increase  in 
film  usage  on  the  West  Coast, 
brought  about  by  the  extraordinary 
population  boom,  school  construc- 
tion and  other  factors.  Winston 
Siler.  manager  of  the  San  Fran- 
cisco center  for  1 6  years,  will  con- 
tinue in  this  capacity.  ^ 

*  *  T 
Pratt  Prepares  Problem  Clinic 
for  IA\  A  Koeliester  Meeting 
■V  AT&T  executive  Bill  Pratt  will 
chair  a  problem-solving  clinic  on 
October  2nd  when  members  of  the 
Industrial  Audio-Visual  Associa- 
tion, professional  society  of  busi- 
ness a-v  communications  men, 
holds  its  annual  fall  meeting  in 
Rochester,  New  York  from  Sep- 
tember 30  to  October  3rd.  The 
meeting  is  a  closed  session,  for 
members  only. 

Technical  questions  organized 
by  Mr.  Pratt  will  be  answered  by 
a  panel  of  selected  specialists  from 
the  Eastman  Kodak  Company.   ^ 

*  -.:  * 

Directors   Guild,  SDIG   Hold 
Exploratory  Talks  on   IVIerger 

i<  Working  toward  solution  of  a 
long  unresolved  schism  in  the 
ranks  of  professional  film  direc- 
tors, the  Directors  Guild  of  Amer- 
ica, Inc..  acting  through  its  Eastern 
Council,  has  offered  merger  terms 
to  the  Screen  Directors  Interna- 
tional Guild. 

Each  organization  has  appointed 
a  committee  to  discuss  the  matter, 
headed  by  Ted  Corday  of  the 
DGA  and  Jack  Glenn,  spokesman 
for  the  SDIG.  The  committee  held 
its  first  meeting  on  July  31  and 
agreed  to  continue  the  talks.       S' 
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Perl'efl  Pli«t»,  Iiu-.  Acquires 
Color  Ser>ice  Company,  N.Y. 

ir  The  acquisition  of  Color  Serv- 
ice Compiiny.  Inc.  and  its  affili- 
ate. Royal  Laboratories,  Inc.,  of 
New  York  City  has  been  an- 
nounced by  Perfect  Photo  Inc., 
one  of  the  nation's  largest  photo 
finishing  companies.  Entry  of  the 
coast-to-coast  "personal"  film 
processing  firm  into  the  field  of 
processing  and  printing  profes- 
sional color  motion  pictures  was 
announced  by  Martin  S.  Acker- 
man,  president  and  board  chair- 
man of  Perfect  Photo  and  Robert 
Crane,  president  and  sole  stock- 
holder of  Color  Service. 

The  acquisition  was  for  an  un- 
disclosed amount  of  cash.  Perfect 
Photo  sales  last  year  exceeded  S23 
million.  Color  -Service,  established 
in  1948.  has  an  annual  volume  of 
S3  million.  It  concentrates  activi- 
ties from  New  York  westward  to 
Chicago  and  is  also  active  in  Cal- 
ifornia, diiing  only  professional 
film  processing  in  Smni.  16mm  and 
J.'imm. 

One  of  the  founders  of  Color 
Service.  Crane  will  continue  to 
head  this  wholly-owned  Perfect 
Photo  subsidiary.  In  a  joint  state- 
ment, the  two  company  heads 
noted,  "we  believe  this  step  will 
be  valuable  for  customers  of  both 
companies  —  especially  in  view 
of  the  increasing  use  of  color  films, 
particularly  for  television.  The 
skills  and  distribution  set-ups.  as 
well  as  the  managements  of  both 
concerns,  are  complementary."  g' 


•■Tlii>  I-  <!<>f(Vf"  to  Tlu-aters 
\  ia  Liiiled  \\  orld  Facilities 
■ft-  This  Is  Coffee,  a  16mm  film 
produced  some  years  ago  (by  Vi- 
sion Associates )  for  the  Coffee 
Brewing  Institute,  has  recently 
been  reprocessed  into  35mm  prints 
for  a  theatrical  distribution  cam- 
paign now  under  way  through  the 
facilities  of  United  World  Films. 
The  film  is  designed  to  induce  the 
the  American  housewife,  us- 
ing the  conventional  home  coffee 
makers,  to  brew  a  fine,  full-bod- 
ied beverage  coffee  by  following 
Institute  recommendations. 

In  the  past  two  months,  the  film 
has  had  917  theatrical  showings 
with  an  attendance  of  235.000  in 
sections  of  New  Jersey.  Pennsyl- 
vania. Delaware  and  New  York. 
By  the  end  of  the  fourth  month  it 
is  estimated  that  attendance  will 
mount  to  an  average  of  200.000 
per  month  with  coast-to-coast  dis- 
tribution. 

The  Coffee  Brewing  Institute,  a 
non-profit    membership    corpora- 


right  off  the  newsreel 


tion  formed  by  the  Pan-American 
Coffee  Bureau  and  the  National 
Coffee  .Association,  considers  the 
new  theatrical  campaign  as  a  high- 
ly-useful and  successful  public  re- 
lations venture.  9" 

*  *  * 
DeFrenes-Calvin  Corporation 
Succeeds  Pliihiclelpliia  Pioneer 
■:'■':  The  widely-known  DeFrenes 
Company,  founded  in  Philadelphia 
by  pioneer  film  maker  Joseph  De- 
Frenes in  1916,  has  affiliated  with 
Calvin  Productions  of  Kansas  City. 
The  new  company.  Calvin-De- 
Frenes  Corporation,  will  extend 
Calvin  services  into  the  Eastern 
half  of  the  V.  S. 

Following  Mr.  DeFrenes'  recent 
retirement  from  active  business 
life,  former  Calvin  vice-president 
Lee  Davis  has  been  named  presi- 
dent of  the  new  corporation,  con- 
tinuing its  activities  at  1909  But- 
tonwood  Street  in  Philadelphia. 

Calvin-DeFrenes  will  engage  in 
all  phases  of  film  production  and 
services  for  business,  education 
and  television  use.  The  firm  will 
also  serve  as  sales  agent  for  Calvin 
release  printing.  Q' 

*  *        * 

I)u-\rt  l{|i>s  Televi.-ion  Station 
WOLK  in  i'ucrlo  Kiro 
,'  Du-Art  Film  Laboratories,  Inc., 
has  applied  to  the  Federal  Com- 
munications Commission  for  ap- 
proval of  its  purchase  of  television 
station  WOLE,  Channel  12,  in 
Aguadilla.  Puerto  Rico. 

WOLE.  according  to  Irwin 
Young.  Du-Art  President,  is  part 
of  a  three  station  network.  It  cov- 
ers the  western  portion  of  the 
island,  of  which  the  principal  city 
is  Mayaguez.  S" 


Sales  V.P.   Leon   Kreger 

W  ildin^  -\ppoints  Leon  Kreger 
Vice-President,  P'.aslern  Sales 

i\'  Leon  A.  Kreger  has  been  ap- 
pointed vice-president  in  charge 
of  sales  for  the  Eastern  regional 
offices  of  Wilding.  Inc..  40.5^  Park 
.Avenue.  New  York  City. 

In  making  the  announcement. 
H.  Williams  Hanmer.  Wilding 
president,  noted  that  Kreger's 
move  to  New  York  is  part  of  an 
overall  expansion  program  which 
included  the  opening  of  Wilding 
International  office  in  Rome.  Italy 
this  month. 

A  former  vice-president  in 
charge  of  creative  services,  Mr. 
Kreger  is  credited  with  the  de- 
velopment of  important  new  tech- 
niques for  management  and  sales 
training  programs  used  by  many 
leading  business  firms.  He  is  a 
native  of  Buffalo.  N.  Y.  where  he 
attended  the  University  of  Buffalo 
before  going  on  to  Northwestern 
University.  He  began  his  business 
career  as  a  reporter  for  the  Scripps- 
Howard  Buffalo  Times,  joining 
Wilding  in  1947  as  a  writer-pro- 
ducer, g' 


Film  Dividend  in  International  Goodwill:  when  President  Kennedy  visited  Ire- 
land recently,  marquee  and  entrance  of  this  Dublin  theater  were  covered 
with    placards    for    timely    U.    S.   documentary    films    and    current    newsreels. 


Kreinian  Heads  Technicolor's 
Business  &  Education  Branch 

t':  .\  Commercial  and  Education- 
al Branch  of  the  Technicolor  Cor- 
poration has  been  announced  by 
Edward  E.  Ettinger.  executive  vice- 
president.  Formed  to  consolidate 
Technicolor's  activities  in  the  ex- 
panding industrial  and  educational 
markets,  the  branch  will  take  over 
marketing  and  manufacture  of  the 
existing  line  of  Technicolor  prod- 
ucts and  the  new-product  engineer- 
ing program. 

Robert  T.  Kreiman.  former  vice- 
president  for  Audio-Visual  Sys- 
tems at  Argus  Cameras,  Inc.  who 
joined  Technicolor  in  1961.  has 
been  named  General  Manager  of 
this  branch.  Its  formation,  he  notes, 
will  provide  a  base  for  better  cus- 
tomer service  and  for  closer  co- 
ordination between  the  film  and 
equipment  ends  of  Technicolor's 
commercial  and  educational  busi- 
ness. 9 
*       *      • 

(ieorfie   Named     Vdniini-lralor 
of  Screen  Directors"  Funds 

w  George  L.  George,  Executive 
Secretary  of  the  Screen  Directors 
International  Guild,  has  resigned 
to  become  .Administrator  of  the 
SDIG  Trust  Fund. 

Mr.  George  had  been  executive 
secretary  of  the  SDIG  since  its 
formation  in  September.  1957, 
and  was  an  organizer  of  the  Screen 
Directors  Guild,  a  predecessor  of 
the  SDIG  in  1946. 

In  a  statement  to  Guild  mem- 
bers Mr.  George  noted.  "Today 
the  Guild  is  in  a  strong  position; 
it  has  a  new  three-year  contract 
covering  its  jursidiction.  a  respect- 
ed place  in  the  industry,  an  ex- 
panding and  active  membership, 
and  experienced  leaders.  This  hav- 
ing been  accomplished.  I  feel  that 
I  had  fulfilled  what  I  had  set  as 
my  contribution  to  the  welfare  of 
my  fellow  directors  and  that  it  is 
time  for  someone  else  to  carry  on 
in  my  place  with  a  fresh  perspec- 
tive. 

"Our  Trust  Fund  has  been  in  ex- 
istence for  over  two  years,  but  not 
fully  operational.  Now  that  our 
new  contract  has  clarified  certain 
disputed  points,  the  task  of  setting 
up  the  activities  of  the  Fund  must 
be  started  as  expeditiously  as  pos- 
sible, in  order  to  implement  in  an 
efficient  manner  the  purposes  of 
the  Pension  Plan.  Pensions  are  the 
deserved  reward  of  those  w  ho  have 
worked  long  and  with  devotion  in 
our  industry.  I  feel  that  it  is  imper- 
ative that  the  responsible  job  of 
administering  the  Trust  Fund  be  no 
longer  delayed."  Mr.  George  con- 
cluded. » 
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from 
LaBTV 

In  a  word  that  dividend  is  quality.  The 
kind  of  quality  processing  your  invest- 
ment deserves.  Quality  that  has  made 
Lab-TV  the  easts  =1  source  for  re- 
versal processing. There  aretwo other 
dividends  you  can  count  on  from 
Lab  TV.  1.  Fast  Reliable  Service.  2. 
Fair  Competitive  Prices.  Could  you 
want  more? 

THE  LAB  FOR  REVERSAL  FILM 

16mm 

BLACK  &  WHITE  REVERSAL 
PRINTING  &  PROCESSING 

O   COLOR  PRINTING 

OTHER  SERVICES: 

•  Work  Prints  •  Color-tocolor  Prints  •  Color-to- 
B&W  Prints  •  Raw  Stock  •  Ultrasonic  Film  Clean- 
ing •  A  &  B  Roll  Prints  •  Fades-Dissolves  •  Timed 
Prints  •   Edge  Numbering  •   8mm  Processing 


723  Seventh  Ave.,  New  York  19,  N.Y.  .  JU  6-2293 


NEW  YORK 
World's  Fair  Report 

b>-  Robert  Se>niour,  Jr. 

'T'HE  theme  of  the  1964-1965  World's  Fair 
in  New  York  will  stress  Peace  Through 
Undersiunding.  .^^nd  because  understanding 
depends  on  man's  ability  to  communicate,  the 
Bell  System  exhibit  at  the  Fair  will  be  especially 
significant. 

The  Bell  pavilion,  which  will  be  constructed 
of  Fiberglas  in  a  steel  framework,  has  been 
gradually  taking  shape  on  Flushing  Meadows 
under  the  direction  of  architects  Harrison  & 
.Abramovitz.  Plans  for  the  interior  and  the 
■■goings-on",  which  were  made  by  policy  and 
steering  committees  of  American  Telephone  & 
Telegraph  Company.  Bell  Laboratories.  West- 
ern Electric  and  the  New  York  Telephone 
Company,  are  being  carried  out  by  a  production 
team  under  A.T.&T.'s  Henry  Habley.  Manager 
—  World's  Fair  E.xhibits. 

Jo  Mielziner.  the  well-known  stage  designer, 
has  been  engaged  as  producer  of  the  feature 
presentation  in  the  exhibit,  which  will  be  an 
11-minute  ■'ride."  Relaxing  in  contour  chairs 
provided  with  individual  stereo  speaker  sys- 
tems, visitors  will  be  transported  at  70  feet  a 
minute  past  a  series  of  stages  and  filmed  scenes 
which  in  preview  have  been  called  "memorable, 
inspirational,  and  a  new  experience  in  theatre." 

These  scenes,  produced  on  film  by  Owen 
Murphy  Productions,  will  feature  Pierre  Olaf. 
celebrated  pantomimist  from  the  musical  hit. 
Canihal.  They  will  develop  the  theme  of  man's 
need  and  desire  to  communicate,  and  will  trace 
the  peaks  of  his  achievements  from  the  primi- 
tive drum  signalling  of  his  early  existence  to 
the  creation  of  complex  networks  and  systems 
of  world-wide  and  space  communications. 

Although  much  of  the  technical  details  of  the 
film  production  must  remain  under  wraps  until 
Fair-time,  the  motion  picture  is  being  made 
with  special-process  photography;  no  frame 
lines  will  show,  and  both  front  and  rear  pro- 
jection elements  of  the  film  will  be  intricately 
combined  with  three-dimensional  exhibits  all 
in  one  scene. 

Moody  Science  Films  to  Be  Featured 
in  the  "Sermons  from  Science"  Pavilion 
■ir  There  will  be  interesting,  startling  "ser- 
mons" delivered  in  the  Sermons  from  Science 
Pavilion  for  which  ground  was  broken  last 
month.  The  discourses  will  be  unlike  any  ser- 
mons preached  from  pulpits.  The  exhibit  is  a 
project  of  a  committee  of  Christian  laymen, 
sponsored  by  the  Christian  Life  Convention  of 
New  York  City. 

Science  films  in  color  as  well  as  live  demon- 
stration will  be  offered  in  the  pavilion's  theatre. 
Multilingual  films  on  such  subjects  as  creation, 
the  atom,  space,  underseas  life  and  other 
scientific  subjects,  produced  by  the  Moody  In- 
stitute of  Science,  will  seek  to  show  that  science 
and  religion  are  in  complete  harmony.  Ear- 
phones and  a  panel  at  each  of  the  500  seals  will 
allow  foreign  visitors  to  dial  any  one  of  six 
languages. 

The  pavilion  will  consist  of  a  circular  theatre 


The  Eastman  Kodak  Company  s  pavilion,  nearing 
completion  at  the  N.  Y.  Fair,  will  have  two 
theaters   within    its   60,000-foot   exhibit   area. 

connected  to  a  smaller  circular  wing,  sur- 
rounded by  a  reflecting  pool  and  fountains  of 
water  and  flame. 

*        *        * 

U.  S.  Productions  Shooting  a  One-Hour 
Color  Film  "Tour  of  Historic  Jordan" 

'■~  Alfred  Butterfield,  Executive  Producer  of 
United  States  Productions,  is  now  in  Jordan 
preparing  for  a  one-hour  film  production  which 
will  be  presented  in  the  Jordanian  pavilion  at 
the  Fair.  The  film,  which  will  be  photographed 
by  Tom  Hollyman.  has  a  working  title  of  A 
Tour  of  Historic  Jordan  and  the  Holy  Lund 
with  His  Majesty,  Kint;  Hussein.  Its  purpose  is 
to  increase  the  awareness  and  interest  of  tour- 
ists in  the  historic  and  scenic  attractions  of 
Jordan. 

After  exhibition  in  the  K.mgdom  of  Jordan 
pavilion,  it  is  expected  that  the  film  will  gain 

(CONTINUED    ON    THE     FOLLOWING    PAGE     63) 
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Cardinet      Candy      *      Foremost      Dairies      •      Kaiser 
Aluminum     ■     Pacific     Internotional     Express     *     Son 
Francisco    Plonning    &     Urbon     Renewol     Associotion 
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My  staff  and  I  have  some  new  ideas 
on  producing  experimental  television 
spots.  Please  call  or  write  if  you  want 
to  discuss  particulars. 

^  -J J.  w 

DAVID   I.  PINCUS 


460  West  54th  Street 
New  York  19.  N.Y. 


212  CO  5-7200 
Cable:  Movietone  New  York 


FPS  know  all  the  answers 

in  Colour  or  Black  and  White 

for  8mm  prints  from  16mm 
A  &  B  rolls  •  All  other  8mm 
release  printing  •  Sound 
transfer  and  recording  facilities 

•  Production  planning  •  Cutting 
in  single,  A  &  B  or  Chequerboard 

•  Titling,  animation  and  all 
artwork 

•  ALL  PRODUCER  SERVICES 


^I\ 


^  A 


W'tite,  /y/ume  at  ind-it 

FILMPRINT  SERVICES  LTD 


mvicES 


71  GROSVENOR  ST-  LONDON  W1 
ENGLAND  -  Tel:  MA  Yfair  2456 
Cables:  Filmprin,  London 

Specialists  in  8mm  conversion 

Send  your  productions  to 


filMITED 

k_. -.   "  -■  ; 

the  address  above,  giving  full  details  of 

requirements  and  description  of  film  (for  customs) 

They  will  be  returned,  air  freight,  promptly. 

and  to  your  entire  satisfaction. 

PRICE  including  Air  Freight. 

8mm  colour  prints  from  16mm  A  &  B  roll  colour 

originals  H  cents  per  foot. 

8mm  B/W  prints  from  16mm  A  &  B  roll  B/W 

originals  9-4  cents  per  foot. 

7/fud  Mde^givui^  fuUdeiu^  c//      ^ 
ae/mceattdpfumntaikdanlequeat  y 


Cineramic  Ne^^  York 

New    Motion    Picture    System 
to    .Show     .Stale    at     the    Fair 

'T'he  New  York  St.^te  exhibit 
-*-  at  the  World's  Fair  will  have 
incorporated  into  it  a  unique  mo- 
tion picture  system  uhich  will  give 
Fair  visitors  an  unusual  and  excit- 
ing panoramic  view  of  the  state. 
Coleman  Productions.  Inc..  of 
New  York  City,  will  be  the  pro- 
ducers of  the  picture  and  will  also 
function  as  the  operators  of  the 
exhibit. 

Harry  Coleman,  president  of 
that  firm,  engaged  the  Cinerama 
Camera  Corporation  to  design  a 
unique  motion  picture  camera 
which  could  photograph  "in  the 
round"  —  that  is  to  say.  with  a 
panoramic  360  degree  picture. 
Cinerama  Camera  undertook  the 
task  in  the  early  part  of  .■\pril  of 
this  year,  and  has  already  deliver- 
ed the  camera  system.  v\hich  is  now 
being  used  for  the  production  of 
the  film. 

"Spacearium "  at  Seattle  Fair 

Cinerama's  Special  Projects  De- 
partment has  produced  such  uni- 
que exhibits  as  the  Spacearium.  the 
hemispherical  projection  system 
which  took  viewers  on  a  motion 
picture  trip  to  outer  space.  The 
film  was  located  in  the  United 
States  Science  Pavilion  of  the  Seat- 
tle World's  Fair.  It  had  been  de- 
veloped by  a  Cinerama  Camera 
team  under  the  direction  of  Wil- 
liam D,  Liitschwager.  who  is  now 
Director  of  Marketing  for  the  com- 
pany. 

Coleman  recognized  that  such 
talent  was  needed  for  the  develop- 
ment of  the  New  York  State 
Exhibit  and  contracted  to  have  his 
cameras  built  by  them.  Coleman, 
in  conjunction  with  Gerhard  Less- 
man.  Cinerama  Camera's  Director 
of  Engineering,  and  with  Mr. 
Liitschwager.  worked  out  the  de- 
tailed specifications  of  the  system. 
360-degree  %'iew  of  State 

The  motion  picture  system  en- 
visioned for  the  exhibit  was  to  be 
a  panoramic  picture  of  New  York 
State  projected  onto  a  cylinder  80 
feet  in  diameter  and  20  feet  high, 
in  a  360-degree  panorama.  To 
accomplish  this  it  was  necessary 
to  first  design  and  develop  a  mul- 
tiple camera  system  which  could 
photograph  in  this  configuration.  It 
was  decided  that  six  Mitchell  Mark 
II  cameras  would  be  mounted  in 
tandem  on  a  pedestal.  This  would 
provide  six  35mm  single  frame  ex- 
posures to  cover  the  360-degree 
panoramic  view  called  for. 

(CONTINUED      ON       PAGE       64) 
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PICTURES 


H0LLYW(.)01> 

FILxM 

\  MULTIPLE-USE  TOOL 

Few  biisiiR-ssmcn  realize  the  variety  of 
problems  which  fihn  can  help  ihem 
solve,  and  (he  objectives  which  film 
can  help  achieve  .  .  .  and  at  an  honest 
dollar  profit.  Test  your  own  awareness 
bv  checking  the  uses  below: 

PUBLIC       RELATIONS 

CORPORATE  IMAGE 

"Fire  and  the  Wheel"    (Mobil  Oil) 
"Tools    of    Tflef)hony"    (Western    Elec.) 
"In    Touch    With    the  Future^'    (GenTel) 

INSTITUTIONAL 

"Hnii  ihf  Hr(irt\''  ( Rorden  Company) 
PUBLIC  SERVICE 

"Holiday    for    Bands"     (American    Oil) 
"Collectors'     Item"      (Int'I.     Har\  ester) 
"Man    With   a   Thousand   Hands"    (I.H.) 
"Telei'ision   in   Education''    (AT&T) 
"Fair   Clianre"    /Planned   Parenthood) 

SALES       PROMOTION 

"SOFT"  PROMOTION 

"Case  of  the  Beivihlered  Bride" 

(Carnal ion   Co.) 
"Happy    Holidays    Along    the    Potomac" 

(American  Oil) 

DIRECT  SELL 

"Communication    Sen'ices   for   ETl" 
(American   Tel.  jt  Tel.) 

PRODUCT   DEMONSTRATION 

"Modern   Basic   Refractories"    (Kaiser) 

SALESMAN  TRAINING 

"The  File  On  Henry  RoyalV  (Bank  Am  . 
"The  Hardesty  Case"    (Ford  Mktg.  Inst.j 

CUSTOMER  GOODWILL 

"Headline   for  Harfter"    (Intl.   Harv.) 
FACILITIES  &  CAPABILITIES 

"Weston   Hydraulics"    (Borg  AV  Sub) 

EMPLOYEE    RELATIONS 

EMPLOYEE  MORALE 

"The  Independent"  (USIT.^) 
"May  1  Help  You?'  (AT&T) 
"In   Touch  With  the  Future"   (GenTel; 

NEW-EMPLOYEE    ORIENT.4TION 

"Ehie  k  Ccj."    iRonlen  Co.) 

"A   Hotel  h   Horn"    iHillon   Hotclsi 

EXPLANATION  OF  CHANGES 

■This    /<   Standard   Oil"    (Indiana) 
EMPLOYEE  RECRUITING 

"Three  For    Tomorrow"    (.API) 


AND 


TRAINING 


DEALER  GUIDANCE 

"Your  B-Line"  —   Stll    Eruin    lI.H.) 
IN-SERVICE  "SKILL"  TRAINING 

"An  Answer  For  Linda"*    (.AT&:T) 
"First  Impressions"  (Bank  .Am.  slidefilm) 

EMPLOYEE  INFORMATION 

"Otitsi<ie    Thai    Envelope" 

I  Conn.   Gen.  Life  Insurance) 

SUPERVISOR   TRAINING 

"Locked    On"    iGcn.    Dyn  .Astronautics) 
POLITICAL  ACTION 

"Physicians    in    Politics"     fAmMed.PAC) 

PARTHENON  PICTURES 

Cap     Palmer     Exec.     Producer 

2625  Temple  St.       •       Hollywood  26 
Dunkirk   5-3911 
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IF  YOU  CAXT  (;ET  TT  THROUGH  THE  DOOR 


try  piiltiiiii  some  oj  your  bin  sales  problems  into  this  compact  film  curtridae. 

This   '"Magi-cartridgc""-   sna|>s   right   into  the   Technicolor 
Instant  Movie  Projector.  It  will  show  your  higgest  sain])le  or 
most  complex  sales  story.  .No  higgi'r  than  your  telrphone.  hut 
|l       t       f  easier  to  0|)erate.  Just  plug  it  in  — no  Mt  up  nipiireil.  W  ith  the 

Technicolor  Magi-cartriilgc  there's  no  threailing  or  rewiniling 
of  film.  it"s  always  ready  for  the  next  -how  —  in>tantlv.  Models 
priced  from  .S69.50. 


THIS  AD  IS  THE  SECOND   BEST  WAY  TO  SHOW  YOU 
THE  TECHNICOLOR  INSTANT  MOVIE  PROJECTOR. 


OF    COURSE    THE    BEST    WAY    IS    WITH    AN    INSTANT 
DEMONSTRATION.   JUST   SEND  THIS  COUPON   TO: 


Dept.  AV  .-)  ■  12.1  S.  HoUvMood  «ay  •  Burhank,  Calif. 
1  would  like  details  on  all  models  of  the  Technicolor 
Instant  Movie  Projector. 

Name 


-Title- 


(Company, 
.\ddkess 


TECHNICOLOR    !S   A    REGISTERED   TRADEMARK 


TECHNICOLOR    WILL    MAKE    YOUR    8    MM    PRINTS,    TOO! 

Show  your  product  at  its  best  in  "color  by  Technicolor." 
Technicolor  prints  now  available  in  8,  16,  35  and  70  MM. 
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HOW  TO  GIVE 
THE  HUMAN 
TOUCH  TO 
STARK  RULES 


Trends  in  the  BUSINESS  of  Audio-Visuals 


r 

^P^ 

U 

■-*    fl 

f  5  1 1  ^1 

^^^  -^?  '  ^H 

L      .J      ^     ^^1 
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The  skill  of  the  Supervisor  — in  inter- 
preting and  applying  your  policies 
and  goals  —  determines  in  great  de- 
gree their  favorable  acceptance  and 
faithful  performance  by  your  em- 
ployees. Here's  a  helpful  sound  film- 
strip: 

"Interpreting 
Company  Policies" 

that  accentuates  the  Supervisor's  re- 
sponsibilities and  shows  the  methods 
that  have  proved  most  successful,  in 
explaining  and  winning  acceptance 
of  rules  and  policies,  for  other  im- 
portant organizations. 

This  is  one  of  eight  sound  filmstrlps 
in  the  series: 

"SUPERVISOR  TRAINING  ON 
HUMAN  RELATIONS" 

which  dramatically  shows  how  to 
clothe  the  "bare  bones"  of  company 
rules  and  regulations  with  a  friendly, 
human  touch. 

Write  for  details  concerning  preview 
GuiWee/  FILM  Missiles 

ROCKET 

b 


(3: 


INC 


PICTURES 

6108  Santa  Monica   Boulevard 
Hollywood  38,  California 


Florman  &  Babb  (Canada)  Lt<l. 
Opens  .Ne«  Facility  in  Montreal 

t>  Arthur  Florman.  president  of 
Florm;in  i:  Babb.  Inc..  has  an- 
nounced the  opening  of  the  firm's 
new  Canadian  subsidiary.  Florman 
&  Babb  (Canada)  Ltd.' The  prin- 
cipal showroom,  maintenance  fa- 
cility and  offices  are  located  in 
Montreal  at  1263  Dorchester  St.. 
West. 

The  new  Canadian  corporation 
is  under  the  management  of  Ken- 
neth Jones,  well-known  in  the  Ca- 
nadian film  and  television  indus- 
tries from  his  eight  years  as  man- 
ager of  the  Montreal  branch  of 
Alex  L.  Clark.  Ltd.  and  service  as 
secretary-treasurer  of  the  Canad- 
ian chapter  of  SMPTE. 

Florman  &  Babb  (Canada) 
Ltd.  will  provide  the  Canadian  in- 
dustry. Mr.  Florman  disclosed, 
with  services,  equipment  and  rent- 
al facilities  which  utilize  the  full 
resources  of  the  U.  S.  corporation. 
.Additional  showrooms  in  other 
cities  are  anticipated  and  many 
of  the  F&B  products  will  be  made 
available  to  dealers  throughout  the 
provinces.  y- 

Bell  &  Howell  and  Technicolor 
Increase   First-Half  Earnings 

T>  Two  companies  active  in  the 
audio-visual  field  reported  higher 
earnings  and  sales  for  the  first  half 
of  1963. 

The  Bell  &  Howell  Company, 
noting  that  first-half  sales  were  up 
14  percent  over  last  year,  reported 
a  10  percent  increase  in  net  earn- 
ings for  the  second  quarter.  These 
amounted  to  SI. 03 1.000. 

Earnings  of  Technicolor.  Inc. 
for  the  first  six  months  of  1963 
were  nearly  double  those  of  the 
like  period  in  1962.  Chairman 
Patrick  Frawley  noted  that  the 
Motion  Picture  Division  continued 
to  make  important  contributions 
to  the  gains.  Frawley  further  stated 
that  the  newly-formed  Commer- 
cial   and    Educational    Branch    in 


the  company's  Consumer  Products 
Division  should  help,  noting  that 
the  company  expects  to  show  a 
profit  in  this  division  in  1964.  Q' 


TelePronipTer  .\grees  to  Sale 
of  .\-\   .'Manufacture  Division 

The  TelePronipTer  Corpora- 
tion has  agreed  to  sell  three  of  its 
operating  divisions,  including  the 
manufacture  of  audio-visual  prod- 
ucts, to  Defiance  Industries.  Inc. 
The  businesses  to  be  sold  include 
the  manufacture  of  Conley  endless 
loop  magnetic  tape  cartridges, 
Weather  high-fidelity  components 
and  the  basic  TelePrompTer  brand 
products,  sold  as  individual  units 
and  as  part  of  sophisticated  large- 
screen  display  systems  for  use  in 
broadcasting,  industry,  govern- 
ment and  education. 

Manufacturing  activities  are  at 
Cherry  Hill.  New  Jersey  and  sales 
offices  are  in  New  York  City.  H. 
J.  Schafly.  Jr.  is  resigning  as  vice- 
president,  engineering  at  Tele- 
PrompTer to  become  executive 
head  of  the  Cherry  Hill  opera- 
tion under  the  new  owners.         ^ 

i^  *  * 

Cousino  Electronics  Merges 
W  ith   Herbert  Orr  Enterprises 

The  merger  of  Cousino  Elec- 
tronics of  Toledo.  Ohio  with  J. 
Herbert  Orr  Enterprises  of  Ope- 
lika.  Alabama,  combines  the  tal- 
ents and  facilities  of  two  well- 
known  innovators  in  the  field  of 
magnetic  tape.  Inventor  and  pio- 
neer Bernard  Cousino.  a  developer 
of  continuous-play  tape  cartridges, 
holds  five  L'.  S.  patents  which  are 
basic  in  the  manufacture  and  op- 
eration of  most  endless  loop  cart- 
ridge type  tape  recorders. 

John  Herbert  Orr  is  a  specialist 
in  the  development  of  precision 
magnetic  tape  material  who 
formed  ORRadio  Industries.  Inc. 
His  company  grew  to  an  industrial 
complex  that  was  eventually  sold 
to  Ampex  Corporation  in   1958. 


Siudws  Incorporated  33  West  46th  Street  New  York  36,  New  York  IVdson  2-3606 


NOW...  for 

Ektachrome 

users . . . 

ONE-DAY  SERVICE 

on  16  mm 

COLOR 
PROCESSING 


mi\s  musTRiu 

FILM  COMMHY 


\Tirco 


2528  NORTH  BLVD. 

JA  9-4377 

HOUSTON  \ 


48 

HOURS 

Camera  to 
Color  Print 

Let  us  process  your 

Ektachrome  camera 

film,  assemble  it, 

make  a 

COLOR  (1H) 

B&W  (60 

print  with  printed  edge 

numbers,  then  ship  to  you 

within  48  hours  after 

receipt  of  your  original. 

Wrife  for 

comp/e*e  laboratory 

pr/ce  list. 
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\     '^%  another  distribution  plus  from  United. 

vf-ii    RESULTS... 


WHATEVER  YOUR  DISTRIBUTION  NEEDS. 
UNITE  OS  CUSTOM  SERVICE  SUPPLIES  IT! 

■  Hettei'  3.>mm  Theatrical  Distribution 

■  More  Extensive  Television  Coverage 

■  Wider  !\' on-Theatrical  Distribution 

■  Finer  Facilities  for  Sponsor-Generated  Bookings 

You  owe  it  to  yourself  and  your  organization  to  find  out 
more  about  United's  unique  services.  Call  or  write  today 
for  a  copy  of  our  brochure,  '"How  United's  Custom  Film 
Distribution  Can  Improve  Your  Public  Relations  Pro- 
gram." No  obligation,  of  course! 


/yOT  JUST  PROMISES! 


In  case  history  after  case  history  Unit<>d 
can  show  you  remarkable  achievements  in  sponsored  film  distribution 
that  more  than  fulfilled  the  requirements  and/or  expectations  of  the 
client.  More  than  a  quarter  of  a  century  in  this  field  has  given  our  per- 
sonnel the  experience  needed  to  assess  the  full  potential  of  a  film . . .  and 
then  achieve  the  maximum  exposure  for  it. 

For  instance,  within  six  months  after  the 
National  Aeronautics  and  Space  Administration  commissioned  us  to  dis- 
tribute its  prize-winning  film,  "Friendship  Seven,"  we  had  reached  a  total 
of  9.756  showings  in  16mm  to  a  verified  audience  of  912,706  persons.  On 
the  basis  of  only  300  prints  of  this  hour-long  color  production,  we  pro- 
duced a  remarkable  3.6  bookings  per  print  per  month!  With  the  same  film 
on  television  United  produced  235  telecasts  during  the  same  period. 

Theatrical  distribution  is  another  area 
where  United  is  uniquely  equipped  to  supply  the  largest  circulation  pos- 
sible. Within  a  year  after  the  National  Livestock  and  Meat  Board  re- 
leased "The  Adventures  of  Dudley  Worthington."  United  produced 
22,855  showings  in  35mm  of  this  film,  before  more  than  6,500,000  persons 
at  first-rate  four-wall  and  drive-in  theatres  across  the  land . . .  including  an 
8-week  stand  at  the  Forum  Theatre  on  Broadway  in  New  York! 

Where  the  sponsor  requires  continuity  as 
well  as  large  circulation  (rather  than  quick  saturation).  United,  again,  is 
uniquely  equipped  to  achieve  it  through  its  varied  activities  in  the  dis- 
tribution field.  Take  the  case  of  "Born  in  Freedom,"  a  production  spon- 
sored by  the  American  Petroleum  Institute.  In  36  months  more  than 
16.000  showings  were  produced,  and  we  project  more  than  25,000  book- 
ings in  the  next  60  months . . .  with  audiences  running  into  the  millions! 

This  is  the  kind  of  effort  you  can  expect 
from  United's  custom  distribution.  Do  you  get  this  kind  of  service  now? 


um 


UNITED  WORLD  FILMS,  INC. 

A  Subsidiary  of  Universal  Pictures  Company,  Inc. 


EXECUTIVE  OFFICES:   1445  PARK  AVENUE.  NEW  YORK  29.  N.  Y. 
TRifalgtr  6-5200       Ctble:  UNIWORFILM 


DISTRICT  OFFICES: 

ATLANTA  •  CHICAGO  •  DALLAS  ■  LOS  ANGELES  ■  NEW  YORK  •  PORTLAND 


43 


DISTRIBUTION         LIBRARIES        SERVING        THE        NATION 


NUMBER  5  •  VOLUME  24  •  1953 


23 


Any  one  of  these  "sales  makers"  will  be 
valuable  additions  to  your  sales  staff.  Take  a 
lock  at  tfieir  qualifications: 

1)  After  initial  investment,  tfiey  require  no 
salaries,  expense  accounts,  sick  leaves  or 
vacations. 

2)  Tfiey  make  every  sales  point  you  want 
made  ...  the  way  you  want  it  made 
(every  time,  tool). 

3)  They  never  tire ...  as  persuasive  on 
last  call  of  day  as  first  in  A.M. 

No,  we  haven't  found  a  sales  robot  to  re- 
place the  salesman.  But,  we  have  designed  a 
line  of  sales  "assistants"  that  will  help  your 
present  sales  force  put  their  sales  curve  into 
orbit.  Why  not  look  into  these  Viewlex  "sales 
makers"  for  your  staff  now.  Contact  your  local 
Viewlex  franchised  A-V  dealer  or  use  coupon 


SALESTALK 

Slide  and  filmstrip 
projector,  4  speed  record 
player,   9"   x    12" 
screen  ...  all    In    a 
smart  attache   case. 


SI  0950 


TABLETALK 

35mm  ftlmstrip  viewer, 
4  Speed  record  player, 
rear  projection 
7"  X  9"  screen 
all  in  luggage 
type  case 


S11450 


^^ewiex  INC. 

40  Broadway,  Holbrook,  Lone  Islanil,  New  York 

(  )  Please  ssfid  complete  informafron  on  View- 
lex "sales  makers." 

(  )  Please  have  Viewle<  A-V  Consultant  contact 
me  to  demonstrate  whicti  Viewlex  "sales 
maker"  best  meets  my  requirements. 

NAME        

COMPANY 

ADDRESS 

CITY  STATE 

(IN  CANADA-Write  Anglophoto  Ltd  ,  Montreal) 


7th  Industrial  A-V  Show  Opens  October  8th 


A-\'  W  orkshop.  Film  Festival  K 

'T'he  Privately-Sponsored  3rd 
-*■  International  Film  Festival 
will  be  held  in  New  York  City 
October  8  to  10th.  according  to 
its  sponsor.  Herbert  Rosen.  Held 
in  conjunction  with  his  7th  Annual 
Industrial  Film  and  Audio-Visual 
Exhibition  at  the  Barbizon  Plaza 
Hotel,  the  event  will  include 
awards  for  industrial  films  and 
television  commercials,  both  on 
film  and  videotape. 

"Television  public  service  films, 
a  new  category  this  year,  join  com- 
mercials and  industrial  films 
among  the  entry  divisions."  notes 
Mr.  Rosen.  A  panel  of  LS  judges 
appraises  these  entries,  with  the 
winners  to  be  announced  at  a 
presentation  luncheon  on  October 
10th.  Entry  fees  are  charged  by  the 
sponsor. 

Talk  on  "Passports  for  Ideas" 

During  the  lecture  program, 
Wilbert  H.  Pearson,  Chief,  Inter- 
national Communications  Media 
Staff.  U.S.  Information  Agency, 
will  head  the  list  of  guest  speak- 
ers. He  will  talk  on  "Passport  for 
Ideas:  How  the  Government  Helps 
Films  to  Go  Abroad."  An  October 
Sth  panel  discussion  on  "8mm 
Users  Speak  Out"  will  be  moder- 
ated by  Everett  Hall.  President  of 
Cine  Magnetics.  Inc.  of  New  York. 

Bernard  Barnett,  Marketing 
Manager  of  Manhattan  Color  Lab- 
oratories, will  conduct  an  "A-V 
Workshop  Seminar"  at  which  John 
J.  Harm,  manager  of  the  New 
York  Photographic  Division,  Cur- 
tis Publishing  Company,  will  de- 
scribe a  new  panoramic  filmstrip 
technique  employed  by  The  Ladies 
Home  Journal.  Arnold  J.  Jones, 
A-V  specialist  for  the  Michigan 
Blue  Cross-Blue  Shield  Plan.  De- 
troit, will  show  "How  to  Prepare 
an  Effective  Slide  Presentation." 
Ed  Gaskell.  senior  advertising  as- 
sistant.   The    Equitable    Life    As- 


ev  Events 


John  J.  Harm,  Manager,  New  York 
Photo  Division,  Curtis   Publistiing  Co. 

surance  Society,  will  e-xplain 
"Economical  Movie  Production 
Technique  Using  Photography  and 
Camera  Movement." 

$10  Fee  for  A-V  Workshop 
A  registration  fee  of  $10  is 
charged  for  attendance  at  this 
four-hour  A-V  Workshop  Seminar; 
admittance  to  other  talks  is  free. 
Trophies  will  be  presented  at  the 
noon  luncheon  on  Thursday.  Oc- 
tober lOth.  Guest  tickets  for  the 
luncheon  and  details  on  other 
events,  entries,  etc.  can  be  ob- 
tained from  the  sponsor.  Indus- 
trial Exhibitions,  Inc.,  17  East 
4.')th  Street,  New  York  17.         R' 

H:  ^  ^ 

Pell  Heads  Klaeger  Subsidiary, 
Coniinercial  Film  Dislrilnitors 

"~  Robert  H.  Klaeger  &  Associ- 
ates. Inc..  New  York,  has  formed 
Commercial  Film  Distributors. 
Inc..  a  subsidiary  company  special- 
izing in  print  procurement  and  dis- 
tribution. The  company,  which  will 
have  its  sales  and  administrative 
offices  at  35  West  45th  Street. 
New  York,  is  under  the  manage- 
ment of  Robert  B.  Pell,  vice-presi- 
dent and  general  manager.         S 


Cinematography  Complete: 

CAMERA  CREW,  EQUIPMENT, 
RAW  STOCK,  DEVELOPMENT, 

WORKPRINT  — ///  one  package. 

TOM    WILLARD   cinematograpliy 

ISeO    BROADWAY  .  NEW  YORK    23,    N.Y,.JUDSON    2-1698 


The  first  motion  picture 
for  use  by  Plant  Seeurily 
Offieers — the  how  and  why 
of  security,  directed   to 
all  personnel — is  now 
available. 

Ronald  Kea^an  tells  with 
complete  con>iclion  the 
hazards  of  espionage,  with 
the  "TAKGET  YOU!" 

Historic   documentary 
footage  adds  impact. 
17  minutes,  in  16nim  sound 
and  color,  "TARGET  YOU!" 
was  produced  for  The 
Martin  Marietta  Company 
by  F'.  K.  Rockett 
Productions.  By  special 
arrangement   with  the 
sponsor,  prints  are  now 
offered  for  general  use, 
anil  are  a>ailal>le  from 
the  producer  at  SI 3.5.00 
each,  plus  shipping  charge. 

I)  rilf  or  wire : 


CROCKETT 

PRODUCTIONS 

6063  SUNSET  BOULEVARD 

HOLLYWOOD  28,  CALIFORNIA 

Hollywood  4-3183 

35  YEARS  OF  OUTSTANDING 

FILM  PRODUCTION  SERVICE 

FOR  BUSINESS,  INDUSTRY 

AND  GOVERNMENT 
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SEVEH 
DAYS 


MAY... 

During  one  week 

this  May,  these 

film  producers  were 

using  equipment 

rented  from 

FLORMAN  &  BABB,  Inc. 


Any  week  in  the  year  — 
the  most  distinguished 
film  producers  in  the 
world  use  F  &  B  rentals 
—  because  our  equip- 
ment is  more  reliable. 

We  proudly  repeat  our  slogan . . . 

SERVING  THE  WORLD'S 

FINEST  FILM  MAKERS 

FLORMAN 


BABB,  Inc. 

Rental  &  Service  Dept. 
304  W.  54th  St.,  New  York  19 

Showroom  &  Offices 
68W.4SthSt.,NewYorK36 

MU  2-2928 


Canadian  Branch 

1263  Dorchester  Blvd.  West, 

Montreal,  Quebec 


MITCHELL 
MARK  II 
REFLEX 


MITCHELL 
BNC 


MITCHELL 

NC& 
STANDARD 


V 


ARRIFLEX 

16  MM  I 

MITCHELL 

16  MM 


•  PGL  Productions,  Inc. 

•  Afco  Film  Productions.  Inc. 

•  James  Love  Productions,  Inc. 

•  Creators  Corp. 

•  Sutherland  Associates,  Inc. 
("Wonderful  World  of  Golf") 

•  Owen  Murphy  Productions.  Inc. 


•  Homer  Productions  ("Diary  of  a 
Bachelor") 

•  Peckham  Productions.  Inc. 

•  On  Film.  Inc. 

•  Gerald  Productions,  Inc. 

•  Henkin  Productions,  Inc. 

•  Rose-Magwood  Productions,  Inc. 

•  Peter  Elgar  Productions 

•  Pelican  Productions,  Inc. 


ARRIFLEX 
35MM 


AURICON 


MOVIOLA 


On  Film,  Inc. 

Filmex.  Inc. 

WCD,  Inc. 

Elektra  Film  Productions,  Inc, 

Pintoff  Productions,  Inc. 

Sarra.  Inc. 


•  Wolper  Productions 

•  Televideo  Productions,  Inc. 

•  Vision  Associates.  Inc. 

•  T.V.  Graphics,  Inc. 

•  Logeare  Productions 

•  Kenco  Films.  Inc. 

•  Dolphin  Productions,  Inc. 

•  Herbert  Kerkow,  Inc. 


•  Sutherland  Associates,  Inc.  •  Ross-Gaffney,  Inc. 
("Wonderful  World  of  Golf")  •  McConnachie  Productions 

•  Gray  S  O'Reilly  Productions,  Inc.     •  Thomas  Craven  Film  Corp. 


RD-DR  Louis  De  Rochcmont 
Association,  Inc. 
Dolphin  Productions,  Inc. 
B  &  B  Animation.  Inc. 
Compton  Advertising 
Fordel  Films.  Inc. 
Metropolitan  Broadcasting  Corp. 
Bay  State  Film  Productions,  Inc. 
The  Travelers  Insurance  Co. 
Pratt  &  Whitney  Aircraft 
Sturgis-Grant  Productions,  Inc. 
Stuart  Miner  Advertising 


•  Sterling  TV  Company,  Inc. 

•  Fullers,  Smith  &  Ross,  Inc. 

•  Grumman  Aircraft  Engineering 
Corporation 

•  Deal  Films,  Inc. 


Joel  O'Brien  Productions 

Southern  Illinois  University 

Candid  Camera  Co. 

International  Business  Machine 

Corp. 

David  Stone 

WCD.  Inc. 

Film  Sell.  Inc. 

Kenyon  &  Eckhardt,  Inc 

Columbia  tJniversity 


Sam  Orleans 

Deal  Films,  Inc. 

Cinema  Syndicate 

CBS  News 

Educational  Services.  Inc. 

Dolphin  Productions,  Inc. 

Elektra  Film  Productions,  Inc. 

Corwin  Studios 

Girl  Scouts  of  America 


Group  II  Productions 
Sam  Orleans 
Creative  Visual  Media 
The  Heart  Association 
Charter  Oak  Tele-Pictures, 
Q.E.D.  Productions,  Inc. 
Seneca  Productions 
J.  Walter  Thompson  Co. 
Mazin-Wyckoff  Co. 
Ed  Sacs 
Protestant  Radio  &  TV 


•  Hammer  Films  Corporation 

•  Wilding,  Inc. 

•  Norwood  Studios,  Inc. 

•  Hearst  Metrotone  News,  Inc. 


Illustra  Films,  Inc. 

Unit  One 

Arista  Film  Production 

West  German  TV 

New  York  Medical  College 

ABC 

CBS 

NBC 

Channel  5.  N.Y.C. 


B.BD.SO..  Inc. 

F.  Carter  Wood,  Jr. 

Compton  Advertising 

Calpenny  Film  Associates 

New  York  State  (Executive  Dept.) 

On  Film.  Inc. 

Arthur  Lodge  Productions 

Peckham  Productions,  Inc. 
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"A     PERFECT     SALES     STORY     AND 
DEMONSTRATION      EVERY      TIME!" 

FOUR  WAYS  YOU  SELL 
MORE  WITH  THE 

BUSCH  4A 


CONTINUOUS    PROJECTOR. 


am 


Cinesalesman^- 

gives    perfect    demonstrations    in    dayligtit.    Your 

salesman  gets  the  order. 


Busch  4A  continuous  projector  stiowlng 
to  large  groups  for  training  programs, 
film  previews,  etc. 


O  Rear-view  piojecllon 
\  onto  built-in  screen 
'  for  trade  sfiows.  conven- 

lions— in  DAYLIGHT. 


Busrh  4A  used  as  a  standard  movie  pro- 
jector witfi  built-in  reel  arms  extended. 

ALL  FOUR  in  the  ONE  4A  portable 

and  compact.  Find  out  how  YOU  can 

sell    MORE   the   Cinesalesman    way. 

DON'T   DELAY  —  WRITE  TODAY! 


IS-i^  BUSCH  FILM  &  EQUIPMENT  CO. 

214  South  Hamilton  St.   •   Saginaw,  Michigan 

Please  send  literature  D      Arrange  demonstration  G 

Name Position 

Company 

Address 

(Please  attacti  copy  of  your  lettertiead) 


.ALDIOA  ISLALS  ABROAD  &  AT  HOME 


Business  Screen's  European  Editor  to 
Address  Engineering  Societij  in  October 

V  In  his  talk  at  the  forthcoming  Society  of 
Motion  Picture  &  Television  Engineers"  Con- 
vention (in  Boston.  October  13- 18th)  our 
European  Editor,  Peter  Rigg.  opens  with  this 
interesting  comment: 

"'Any  new  State  which  plans  a  mass  edu- 
cation program  to  explain  to  illiterate  rural 
populations  what  their  government  is  trying 
to  do  must  use  motion  pictures.  This  has  been 
recognized  by  nearly  all  the  emergent  coun- 
tries of  Africa.  Asia  and  South  America  as 
essential  to  their  economic  and  social  develop- 
ment and  as  the  most  effective  way  of  fight- 
ing extremism,  racial  intolerance  and  harmful 
political  campaigns. 

"The  task  of  the  motion  picture  equipment 
designer  is  to  anticipate  the  requirements  of 
new  users  of  this  equipment.  Let  us  try  to 
erect  a  few  signposts  of  enquiry  into  this  in- 
ternational field  .  .  ."" 

H:  H:  * 

N.A.M.  Audio-Visual  Sercice  Produces 
Personalized  Slide  Series  for  Managers 

-  Divisional  managers  of  the  National  Associa- 
tion of  Manufacturers  are  regularly  called  upon 
to  give  talks  to  business  executive  groups  on 
such  subjects  as  the  NAM  at  work,  economic 
education,  or  other  similar  topics.  To  aid  these 
speakers  in  presenting  their  talks  most  effec- 
tively, series  of  slide  programs  have  been  pre- 
pared by  Janet  R.  Wilkins.  NAM  Producer 
of  Audio-Visual  Materials,  which  generally  con- 
forms to  proposed  outlines  of  speeches  usually 
given  by  the  managers. 

However,  to  personalize  these  talks,  Miss 
Wilkins  regularly  offers  quick  service  on  ad- 
ditional slides  —  titles,  charts,  or  other  avail- 
able materials  —  which  the  Division  Managers 
may  wish  to  use.  Thus,  instead  of  an  entirely 
■"canned"'  presentation,  each  talk  is  personal- 
ized by  the  speaker  according  to  the  way  he 
expresses  himself  best,  and  the  visual  part  of 
the  presentation  is  unique  in  seeming  to  be 
prepared  exclusively  for  each  audience. 

Thus  far  this  year.  200  individual  versions 
of  the  talk.  NAM  ai  Work  in  1963,  have  been 
made  for  use  by  staff  members.  M' 


Sorry... 

we  have  no  cut-rate  titles 
.  .  .  ours  are  always  made 


UP 


TO  A  STANDARD 


...NOT  DOWN 

TO  A  PRICE 

KNIGHT  STUDIO  ^H^^cA^Go^r,';1L\",N^^^s 


• 


FILIV1S   FOR   SPACE 

Survey  of  Astronautics 

Space  and  National  Security 

Space  Communications 

Ballistic  Missile  Trajectories 

Space  Guidance  and  Control 

Story  of  Dyna-soar 

Space  Orbits 

Lifeline:  Aerospace  Logistics  Today 

Lifeline:  Aerospace  Logistics  Tomorrow 


GRAPHIC   FILMS   CORP. 

916  N   CITRUS  AVENUE 

HOLLYWOOD  3B.  CALIFORNIA 

HO  7-2J9J 
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ARRIFLEX    at   work    —   one    of    a    series 


ARRIFLEX  covers  every  angle  in  upside-down  film! 


The  adaptable  Arriflex  is  no  stranger  to  unusual  assignments ...  and 
photographing  an  automobile  being  driven  into  a  service  station  upside 
down  was  one  of  them!  This  strange  procedure  was  required  for  "Look 
at  It  This  Way,"  an  industrial  film  produced  by  Video  Films.  Detroit,  for 
The  Walker  Marketing  Corporation  of  Racine.  Wisconsin.  Employing  a 
variety  of  "magical"  effects,  the  presentation  called  for  a  trained  magi- 
cian in  the  lead  role.  Aimed  at  increasing  muffler  sales  to  mechanically- 
minded  audiences,  the  picture  was  developed  through  honest  ingenuity 
—  rather  than  relying  on  obvious  optical  effects  and  other  trick  shots. 
Director  Paul  Lohman  relied  heavily  on  Arriflex's  famed  versatility  in 
the  production  of  this  unusual  film. 


The  specially-built  car  was  often  inverted,  riding  on  three  concealed 
wheels  in  the  roof.  When  the  script  called  for  the  car  to  be  right  side 
up  and  the  scene  itself  reversed,  the  Arriflex  mirror  reflex  viewfmder 
proved  invaluable  in  framing  the  scene.  Its  light  weight  and  compact 
design  permitted  fastening  the  camera  to  a  hi-hat  and  pan-head 
mounted  at  right  angles  to  the  tripod  head,  for  180°  revolution  on  the 
lens  axis.  And  all  through  a  prolonged  schedule  confronted  by  taxing 
situations,  Arriflex  completed  this  unusually  complex  film  without  a 
hitch!  Topsy-turvy  or  right  side  up  — hand  held,  rigidly  clamped  or 
rotating  in  all  directions —  Arriflex  made  "magic"  with  its  usual  stellar 
performance  — In  studio  or  on  location,  it  will  do  the  same  for  you! 


From  the  microscope  to  tlie  missile  range  . . .  from  spot  locations 
to  sound  stages ...  Arriflex  professional  motion  picture  cameras 
are  ttie  dominant  cfioice  of  filmmakers  in  science,  industry,  and 
entertainment.  Ttiey're  lightweigtit,  rugged,  tremendously  versa- 
tile -  uniquely  suited  to  a  range  of  applications  virtually  without 
limits.  Here  are  some  of  tfie  features  that  give  Arriflex  cameras 
their  remarkable  capabilities: 

•  MIRROR-SHUTTER  REFLEX  VIEWFINDER  •  REGISTRATION- 
PIN  FILIvl  MOVEMENT  •  2r-DIVERGENCE  3-LENS  TURRET  • 
CONTOUR  HAND  GRIP  •   FRAMES-PER-SECOND  TACHOMETER 

•  COMPLETE  ACCESSORY  SYSTEM  .  .  .  lenses,  standard  and 
special-purpose  electric  drives,  power  supplies,  time-lapse  equip- 
ment, film  magazines,  sound  blimps,  tripods. 


WRITE   FOR    NEW   CATALOG 


^KKDP[L[12X 


'YOU  ARE  INVITED  to  send  us  a  description  of  your  special  use  of  Arriflex  equipment. 


CORPORATION 
OF       AMERICA 


257  PARK  AVENUE  SOUTH,  NEW  YORK  10,  N.  Y. 
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"...this  is  the  new  ocean,  and  I  believe 
the  United  States  must  sail  on  it  and 
be  in  a  position  second  to  none." 

John  F.  Kennedy 


F 


% 


\ 


"THIS  AEROSPACE  AGE" 


/  a  TV  series  coiieeived  by  Association  Films  / 
comprised  of  sponsored  films  on  space,  rocketry,  missiles  /  comnnmications  /  cybernetics  /  aviation 
and   aeronautics  /  and   tin-   related    sciences.      If  you  have  siicii  a  film  or  films  contact  us  today  / 

A  specially-bound  brochure  describes  the  concept  and  its  potential. 

A  concept  of 


ASSOCIATION  FILMS,  INC. 

347  Madison  Avenue,  New  York  17,  N  .Y. 

First   Name    in    Sponsored   Film    Distribution 


INTERNATIONAL    INDUSTRIAL-    FILMS    TO    COMPETE 

European  Industry 

off  Year 


Exclusive    Reports   by    Business   Screen    Staff   Correspondents 


-V  The  15  films  representing  Belgium 
reflect  the  international  character  of 
the  country  which  is  now  the  head- 
quarters of  the  Common  Market.  Train- 
ing films  for  Italian  workers  in  Bel- 
gium, international  atomic  energy 
cooperation,  international  motorways 
are  among  the  titles  submitted.  No 
categories  were  noted  in  our  corre- 
spondent's  report: 

"Au  Royaume  de  la  Laine" 

(The    Kingdom   of   Wool) 

The  City  of  Verviers 

Information  Office 

—Produced  by  Nemea  Films — 

•  A  survey  of  the  economic,  social 
and  industrial  possibilities  of  the  Ver- 
ifiers district  of  Belgium. 

"Bakwonga,  terre  des  diamants" 

(Bakwanga,  Land  of  Diamonds) 

Beceka  "Sibeka"  Finance  Corporation 

—Produced  by  Films  Ebeko — 

•  Prospecting  and  mining  diamonds 
in  Bakwanga  in  the  Congo  Republic 
in  Africa.  A  picture  of  the  economic 
and  social   development  of  the  area. 

*  •        ♦ 

"Basse-Sambre" 

—Produced  by  S.A.  Belgavideo— 

•  The  activities  of  the  Basse-Sambre 
jiant  of  S,  A.  Belgavideo. 

"Documents  Audio-Visuels-Ergo- 

nomie  No.  2-  Textile-Travail  aux 

bobines" 

(Audio-Visual   Report  No.  2  Textiles 
—  W/orking  with  Bobbins) 

•  Part  of  a  series  of  films  designed 
for   use    in   technical   and    industrial 

training  schools. 

*  *        ♦ 

"Eurotom" 

—Produced  by  S.  A.  Belgavideo— 

•  A   report  on   the   Common   Market 

iMomic  Energy  Authority. 

*  *        ♦ 

"7e  Expo  europeen  de  la 
machine-oufil" 

(7th   European    Machine  Tool 

Exhibition 

—Produced  by  S.  A.  Belgique-Cine — 

•  A  report  of  the  exhibition,  which 
shows  the  latest  developments  In  the 

machine  tool  Industry. 

*  T        * 

"Fours  rotatifs" 

(Rotary  Furnaces) 

Esperance-Longdoz 

—Produced  by  Marcel  Thonnon — 

•  A  historical  survey  of  the  develop- 
ment of  furnace  technology  up  to  the 
latest  types  which  have  a  capacity  of 
5,000  tons  a  day. 

"Het  Palet  van  de  Glazenier" 

(The  Glazier's  Palette) 
—Produced   by  Karel    Demesmaeker — 

•  A   study    of    the    development   of 


stained  glass  window  art  from  the 
Middle  Ages  to  the  present  day.  Ex- 
amples from  the  Koekelberg  church 
in  Brussels  and  the  Museum  of  Fine 
Arts  in  Antwerp  are  shown. 

"Le  Chemin  de  la  Mine" 

(The  Mine  'Road') 
—Produced    by    S.    A.    Educafilms — 

•  A  training  film  for  the  Italian  work- 
ers who  are  being  absorbed  into  the 
Belgian  and  Luxemburg  coal  mines.  It 
deals    with    the    safety    precautions 

needed  underground. 

*  *        * 

"Ouvrons  ToeH" 

("We'll  Open  Our  Eyes") 

—Produced   by 

Belgian  Productivity  Council — 

•  A  technical  training  film  for  the 
weaving  industry. 

"Poudreries  Reunies  de  Belqique" 

S.  A.  Poudrerise 

—Produced  by  Continental  Television 

&  Film  Agency  Ltd.— 

•  Chemicals  and  metals  —  explosives 
for  peaceful  purposes  and  munitions 
for  war. 

"Uit  Stool,  Aluminium  en  Glas" 

(Steel,  Aluminum  and  Glass) 

—Produced  by 
S.  A.   Enterprises  et  Travaux 

•  The  practical  and  theoretical  les- 
sons learned  by  a  building  industry 
trainee. 

"Une  route  nommee  desir" 

(A  Street   Named   Desire) 

Belgian  Ministry  of  Public  Works, 

Mines  and  Roads 

— Produced  by  S.  A.  Belgique-Cine— 

•  A  survey  of  Europe's  network  of 
national  and  international  motorways 
and  their  economic  benefits. 

"Vol  Saint  Lambert" 

—Produced  by  Jos.  Paquay— 

•  The    industries   developed    by   the 

monks  at   Val   Saint   Lambert  Abbey. 

*  *        * 

"La  mechanisation  integrale  de  la 
culture  bettercviere" 

(The    Mechanization   of 

Beet  Cultivation) 

—Produced  by 

Belgian   Beet  Research   Institute — 

•  All  aspects  of  modernization  of 
sugar  beet   production   are   covered. 

BRITAIN 

-'-  Four  specific  industrial  films  lead 
Britain's  entry  list  of  15  titles  for 
Madrid.  Petroleum  sponsors  were  not- 
ably represented  in  this  list,  with 
motor  and  electrical  companies  also 
present  with  excellent  films.  Mem- 
bers of  the  British  Industrial  Film 
Association  selected  these  official  en- 
tries: (Continued  on  next  page) 
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Madrid's  famed  Calle  Y  Puerta  de  Alcala  invites  Festival  visitors. 

THE  FILM  PRODUCTION  SKILLS  of  seven  couri- 
tries  of  Western  Europe  are  represented  in  the  92 
motion  pictures  which  comprise  the  official  entries 
of  these  lands  to  the  Fourth  International  Industrial 
Film  Festival  being  held  in  Madrid,  Spain  from 
October    14th  through  the    19th. 

In  this  exclusive  BUSINESS  SCREEN  summation 
of  the  European  entry  lists,  rounding  out  our  previous 
report  on  the  15  official  United  States'  entries  select- 
ed by  a  special  National  Association  of  Manufac- 
turers' film  committee,  there  is  significant  detail  about 
the  international  and  domestic  concerns  of  these 
seven  countries,  i.e.  their  common  interest  in  the 
peaceful  uses  of  atomic  energy,  new  industrial  pro- 
cesses and  techniques  and  major  construction  work. 


CATEGORY  A:  Films  about  eco- 
nomic and  social  questions  of 
general  interest,  intended  for  show- 
ing primarily  to  the  general  public. 

CATEGORY  B:  Films  about  specific 
industrial  products,  materials  or 
projects,  intended  for  showing 
primarily  to  the  general   public. 

CATEGORY  C:  Films  aimed  less  at 
information  than  do  the  films  in 
categories  A  &  B,  but  which  have 
the  purpose  of  contributing  to  the 
prestige  of  the  industry  concerned 
or  of  a  firm,  for  public  showing. 

CATEGORY  0:  Films  on  industrial 
techniques  (Management  methods, 
measures  for  increasing  producti- 
vity, efficiency  and  output,  ra- 
tionalisation, automation,  applica- 
tion of  modern  techniques,  etc.)  in- 
tended for  specialist  audiences. 


CATEGORY  E:  Films  on  marketing 
and  sales  techniques,  commercial 
practice,  for  specialist  groups. 

CATEGORY  F:  Films  on  industrial 
application  of  scientific  principles 
and  research,  intended  primarily 
for  specialist  audiences,  including 
schools,  rather  than  for  general 
showing  like  Categories  A,  B  and  C. 

CATEGORY  G:  Films  on  manage- 
ment and  manpower  training  (for 
example,  vocational  guidance  and 
training,  training  within  the  firm) 
and  on  manpower  promotion  and 
human  relations  within  the  firm, 
intended  for  industrial  audience, 
rather   than   the  general    public. 

CATEGORY  H:  Films  on  accident 
prevention,  occupational  diseases, 
health,  re-education  and  measures 
of  security,  for  industrial  use. 
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EUROPE'S    BEST    INDUSTRIAL    FILMS    OF    THE    YEAR 


CATEGORY  A 
"The  Pitcairn  People" 

British  Petroleum  Company  Ltd 
—World  Wide   Pictures  Ltd— 

•  Account  of  the  life  of  the  descend- 
ants of  the  'Bounty'  mutineers  on  the 
most  remote  of  all  outposts  served  by 
British   Petroleum.  Color,  27  mins. 

"The  Sure  Thing" 

British   Insurance  Association 
—The  Larkins  Studio  Ltd— 

•  A  cartoon  film  to  explam  to  the 
public  the  economic  and  financial 
prmciples  which  underline  insurance 
practice  and  to  illustrate  some  of  the 
terms  used  in  msurance.  Color,  15 
mins. 


CATEGORY  B 
"The  Big  Mill" 

Films  of  Scotland  Committee 
— Templar  Film   Studios — 

•  An  account  of  the  production  of 
sheet  steel  in  Colvilles's  new  mills  at 
Ravenscraig  and  Gartcosh.  Color,  30 
minu;es. 

"The  Calculated  Risk" 

British  Petroleum  Company  Ltd 
—World  Wide  Pictures  Ltd— 

•  A  description  of  the  search  for  oil 
in  the  underwater  oilfields  in  the 
Arabian  Gulf,  involving  a  risk  of  over 
25,000,000  pounds.  Color,   28  mins. 

"The   Pioneers" 

Burmah  Oil  Company  Ltd 
— Rayant  Pictures  Ltd— 

•  The  work  and  communal  life  of  the 
men  of  many  nations  engaged  on  the 
construction  of  the  North  East  India 
oil   pipeline.  Color,  29  mins. 

"Vive  La  Difference" 

Ford   Motor  Company   Ltd 
— R.  H.  R.  Productions  Ltd— 

•  A  combination  of  fantasy  and  dream 
images  depicting  the  market  research 
and  subsequent  public  reaction  to 
a  new  motor  car.  Color,  15  mins. 

CATEGORY  C 
"African  Awakening 

Unilever  Ltd 
—World  Wide  Pictures   Ltd— 

•  The  film  shows  something  of  the 
important  developments  taking  place 
in  the  independent  West  African  na- 
tions of  Nigeria,  Ghana  and  Sierra 
Leone.  It  gives  an  insight  into  these 
new  and  vigorous  communities  and 
an  understanding  of  the  importance 
of  their  hopes  for  the  future.  Color, 
36  mins. 


Below:   scene    from    "The   Calculated 
Risk,"  one  of  Britain's  entries. 


"Signorinal  It's  Important" 

Mobil  Oil  Company  Ltd 
—Technical  and  Scientific  Films  Ltd— 

•  An  English,  French  and  German 
family  are  seen  going  about  their 
daily  lives.  Unaware  of  the  fact,  they 
all  plan  to  spend  their  holidays  at  the 
same  Italian  resort.  Through  their 
journey  the  many  applications  of 
petro-chemical  products  are  demon- 
strated. Color,  20.  mins. 

"The  Home-Made  Car" 

British  Petroleum  Company  Ltd 
—James  Hill   Productions  Ltd— 

•  This  film  without  words  shows  the 
re-building  of  an  old  "bull-nosed" 
Morris  car  from  its  discovery  in  a 
junk  yard  to  its  completion.  The  en- 
thusiastic young  car-restorer  is  helped 
by  a  friendly  BP  garage  owner,  and 
his  trials  and  triumph  are  amusingly 
dealt  with,  thus  contributing  to  the 
public  relations  message  of  the  com- 
pany. Color,  29  mins. 

"Thirty  Million  letters" 

British  Railways  Board 
— British  Transport  Films — 

•  The  film  shows  the  liaison  between 
British  Railways  and  the  General  Post 
Office.  Every  night  in  Britain  30,000,- 
000  letters  go  through  the  post.  This 
film  shows  many  aspects  of  the  proc- 
ess with  emphasis  on  the  travelling 
Post  Offices  that  run  north  from  Eus- 
ton.  It  also  considers  many  facets  of 
a  Postman's  life,  whether  he  be  an 
islander  on  the  Outer  Hebrides  or  a 
Londoner  on  his  daily  round.  Color, 
30  mins. 


CATEGORY   D 
"Rightward  Welding  Techniques" 

British   Oxygen  Company  Ltd 

•  Intended  primarily  for  supplement- 
ing practical  instruction  in  advanced 
gas  welding  techniques.  It  also  has  a 
wider  appeal  and  is  of  value  to  engi- 
neers, designers  and  others  concerned 
with  the  promotion  and  control  of  gas 
welding  in  general  engineering.  Color, 
20  mins. 

CATEGORY  F 
"Analysis  by  Mass" 

Associated    Electrical    Industries   Ltd 

•  A  film  describing  the  structure  of 
atoms  of  elements  and  the  combina- 
tion of  atoms  to  form  molecules.  The 
principles  of  the  mass  spectrometer 
are  explained  and  applications  of  the 
machine  are  shown.  Intended  for 
showing  primarily  to  schools  and  uni- 
versities and  to  scientists  and  tech- 
nologists in  fields  where  the  mass 
spectrometer  is  used  for  research  and 
analysis;  also  to  the  growing  number 
of  laymen  interested  in  popular  sci- 
ence. Color,  27  mins. 

"Chromatography" 

Imperial  Chemical    Industries  Ltd 

•  The  subject  of  this  film  was  chosen 
by  an  advisory  panel  of  science  teach- 
ers as  one  which  would  be  of  particu- 
lar interest  to  chemistry  students  in 
the  16-18  age  group.  It  follows  the 
pattern  of  a  series  of  I.C.I,  school 
films  which  relate  laboratory  tech- 
niques to  wider  application  in  other 
fields  like  industry  and  medicine. 
Color,  18  mins. 


"The  Electroneers" 

Mullard  Ltd 
— R.   H.   R.   Productions   Ltd— 

•  Shows  the  highly  technical  story 
of  an  electronic  tube  from  design 
through  to  the  manufacturing  stage. 
Intended  for  executives  and  engineers 
and  potential  customers  in  the  elec- 
tronic valve  field.  Color,  25  mins. 

CATEGORY~H 
"Fifty   to  One" 

Federation  of  Civil   Engineering 

Contractors 

—Drayton  Film  Productions  Ltd— 

•  The  present  accident  rate  in  Brit- 
ish civil  engineering  indicates  that 
each  employee  will  have  two  acci- 
dents in  his  working  life  and  that  one 
in  every  fifty  will  be  killed.  This  film 
is  intended  to  impress  on  every  work- 
man that  carelessness  can  be  fatal. 
Color,  14  mins. 


FRANCE 

-•:.  For  the  sixth  year,  French  indus- 
trial sponsors,  producers  and  film 
technicians  met  in  historic  Rouen  on 
the  banks  of  the  river  Seine  to  choose 
the  best  of  that  country's  films  out 
of  a  total  entry  list  of  55  subjects. 
Here  are  the  15  titles  to  be  shown  at 
Madrid: 

CATEGORY  A 
"Le  Champ  du  Possible" 

(The  Field  of  Possibility) 

Ministry  of  Posts  and 

Telecommunications 

— Societe  Nouvelle  Pathe  Cinema — 

•  The  most  complicated  and  unusual 
pieces  of  information  can  be  trans- 
mitted and  distributed  through  tele- 
communications. 

"Route  sans  Sillaqe" 

(Journey  Without   Trace) 

Societe  du  Pipe-Line  Sud  European 

— Produced  by  Robert  Courtot — 

Cinetest — 

•  Oil  from  the  East  no  longer  makes 
its  way  through  Europe  by  sea  —  but 
by  underground  pipe-line. 

CATEGORY  B 
"Coulee  521"  (Tapping  521) 

Aluminium  Francais 

—Produced  by  Les  Films  de 

Centaure— 

•  Manufacture,  uses  and  future  pros- 
pects for  aluminum. 


"Etude  Conditionnement  Verre" 

(A  Study  of  Glass) 

Cie  de  Saint-Gobain 

—Produced  by  Cie  de  Saint-Gobain— 

•  A  college  student  seeks  information 
about  glass  food  containers. 

"Recerches" 

(Research) 

Automobiles  M.  Berliet 

— Produced   by  Cie  Lyonnaise   de 

Cinema — 

•  A  description  of  the  aims,  methods 
and  importance  of  research  in  the 
automotive  industry,  seen  at  the  Test- 
ing and  Research  Center  at  Venissieux. 

"Rendex-vous  d'Asnieres" 

(Meeting  at  Asnieres) 


Agence  Thibaud 

— Pierre   Long-Son   et   Lumiere — 

•   An  animated  film  with   live  action 

inserts   showing   the    manufacture   of 

Astra. 


CATEGORY  C 
"Le  Cinquieme  Jour" 

(The  Fifth  Day) 

Sud-Aviation 

— Produced  by  Objectifs — 

•  The  uses  of  the  Alouette  II  Heli- 
copter. 

*  *        * 

"Le  Mur  Paysage" 

(The  Scenic  Wall) 

Les  Glaces  de  Boussois 

— Produced  by  Robert  Courtot — 

Cinetest — 

•  The  beauty  and  qualities  of  glass  in 
architecture. 

CATEGORY  D 
"Fusees  Sondes" 

(Rocket  Probes) 

Sud-Aviation 

— Produced  by  Objectifs — 

•  The  use  of  rocket  probes  for  space 
research    into  the   ionosphere. 

"Huile  de  Coupe  et  Productivity" 

(Cutting  Oils  and  Productivity) 

Mobil  Oil  Francaise 
—Produced  by  Je  Vols  Tout— 

•  Improvements  in  cutting  oils  in- 
creases productivity  and  reduces  the 

cost  of  machine  finishing  of  metals. 

*  *        * 

"Introduction  a  la  Poste 
Moderne" 

(An  Introduction  into  the 

Modern  Postal  System) 

Somepost 

—Produced  by  Regie  Francaise  de 

Cinema — 

•  Research  into  mechanization  of  the 
postal  services  improves  collection, 
sorting  and   distribution. 


CATEGORY  F 
"Dynamique  Experimentale" 

(Experimental  Dynamics) 

— Central  Film  Department  of 

S.N.C.F.— 

•  A  study  of  the  behavior  of  railroad 
vehicles  and  improvements  in  their 
rail-holding  qualities. 

"Projections  Electrostatiques" 

(Electrostatic   Projection) 

S.A.M.E.S. 

— Produced  by  Films  Jean  Mineur— 

•  The  uses  of  electrostatic  generators 
in   industry  for  projection   painting. 

CATEGORY  G 
"C'est  Cela  que  vous  Attendiez" 

(That's  What  You  Were  Waiting  For) 

Chambre  Syndicale 

des  Banques  Populaires 

— Les  Analyses  Cinematographiques— 

•  A  film  to  improve  the  attitude  of 
bank  clerks  toward  the  public. 

CATEGORY  H 
"Plainte  Contre  Indifference" 

(Plea  Against  Indifference) 

French  Association  of  Paralytics 

— Produced  by  Gaumont-Actualites— 

•  The  problem  of  education  and  re- 
habilitating of  physically-handicapped. 
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GERMANY 

'_■■:  International  oil  shares  first  place 
with  German  steel  in  the  films  which 
will  represent  this  country  at  Madrid. 
The  German  associates  of  British 
Petroleum  and  Esse  offer  three  films, 
matched  by  a  similar  number  from 
DEMAG.  Krupp  and  Mannesmann.  The 
theme  of  Germany's  entry  list  is 
strongly  international,  emphasizing  the 
significance  of  that  country's  technol- 
ogical experience    in   world    industry. 

CATEGORY  A 
"Elekfronen  verteilen  Briefe" 

German  Postal  Services 
— Produced  by  Ufa  Werbefilm — 

•  To  meet  the  increase  of  mail  and 
combat  staff  shortages,  the  German 
Federal  Postal  authorities  have  in- 
troduced mechanical  sorting  and  elec- 
tronic sensing  of  the  new  post  index 
numbers. 

-        *        • 

"Blick  aus  der  Zukunft" 

(Looking  Back  from  the  Future) 

B.  P.  Benzin  u  Petroleum  AG 
—Produced  by  Atelier  H.  Koch— 

•  A  21st  century  robot,  using  a  time- 
machine,  looks  back  on  20th  century 
developments  in  petrochemistry. 

»        «        * 

"Energie  aus  Wasserkraft" 

(Energy  from  Waterpower) 

A.E.G. 
—Produced  by  Dido-Film— 

•  The  story  of  the  significance  of 
water  power  is  traced  from  its  begin- 
nings to  water  power  stations.  Se- 
quences from  Finland  where  2  3  of 
the  hydro-electric  energy  comes  from 
AEG   generators   are   included. 

CATEGORY  B 
"Remanit" 

Deutsche  Edelstahlwerke  AG 
—Produced  by  Ewald-Film  GmbH— 

•  A  film  to  impress  the  public  with 
the  properties  and  uses  of  stainless 
steel  in  modern  life.  Significant  se- 
quences explain  the  rusting  process 
and  alloys  required  to  make  steel 
resistant  to  rust. 

"Grunes  Licht  fur  Bagger  275" 

(Green  Light  for  Dredger  275) 

Rheinische  Braunkohlenwerke  AG 

Krupp  Maschinenfabrik 

—Produced  by  Porta-Film— 

•  A  large  bucket-wheel-dredger,  which 
extracts  75,000  tons  of  open-cast  coal 
daily,  moves  on  its  own  caterpillar 
tracks,  crossing  railway  lines,  roads 
and  rivers. 


CATEGORY  C 
"Mannesmannwerke  in  Ausland" 

(Mannesmann  Works  Abroad) 

Mannesmann  Steel 

—Produced  by  Mannesmann  Film 

Unit— 

•  The  idea  of  world  economic  unity  is 

expressed  through  scenes  of  Mannes- 

nann    manufacturing    capacity    wher- 

;ver  the  need   is  great.  We  visit  Tur- 

<ey,     Canada     and     Belo     Horizonte, 

Brazil. 

"Tag  fur  Tag" 

(Day  After  Day) 
Esso  AG 


—Produced  by  Rudolf  Kipp  Film— 

•  A  kaleidoscope  of  the  various  prod- 
ucts obtained  from  oil,  showing  how 
products  of  the  petroleum  industry 
play  a  part  in  every  aspect  of  modern 
life. 

*       *       * 

"Ein  Werk  von  Hundert  Jahren" 

(The  Hundred  Year  Plant) 

Farbenfabriken  Bayer  AG 

—Produced  by  Ges.  fur  Bildende 

Filme— 

•  The  story  of  Bayer's  chemical  plant 
— established  100  years. 


EUROPE'S    BEST    INDUSTRIAL    FILMS   OF    THE    YEAR 


CATEGORY  D 
"Auf  gehobener  Ebene" 

DEMAG 
—Produced  by  Dido-Film — 


CATEGORY  F 
"Olphabet  A" 

(Oilphabet  A) 

Esso  AG 

—Produced  by  Roto-Film— 

•  The  first  of  a  series  of  educational 
films.  Through  animation  the  story 
of  how  petroleum  came  into  existence 
is  told  and  how  it  is  prospected  and 
extracted. 

"Prazision  und  Forschung" 

(Precision  and  Research) 

Carl  Zeiss 

—Produced  by  Roto-Film — 

•  Shows  the  contribution  of  the  op- 
tical industry  to  space  and  medical 
research   is  clearly  shown. 

"Zyklofron" 

(Cyclotron) 

AEG 

— Produced  by  Dido-Film — 

•  Against  the  background  of  the  nuc- 
lear research  center  at  Karlsruhe,  the 
film  attempts  to  build  up  a  visual 
conception  of  the  electrical  accelera- 
tion of  charged  particles  in  a  high- 
frequency  induced  magnetic  field.  It 
IS  hoped  the  film  will  be  a  bridge 
between  school  physics  and  the  spec- 
ialist nuclear  sciences. 


CATEGORY  G 
"Die  grosse  Chance" 

(The  Big  Chance) 

German  Federal  Government  Press 

and  Information  Office 

—Produced  by  Dido-Film — 

•  An  account  of  the  sharing  of  Ger- 
man industrial  know-how  among  the 
emergent  States  of  Africa  and  Asia  — 
German  instructors  at  an  Indian  in- 
dustrial training  school;  equipment 
in  a  Sudan  research  establishment; 
participation  in  Africa's  new  indus- 
trial enterprise. 

"Ein  Arbeitstag" 

(A  Working  Day) 
Badische-Anilin  &  Soda-Fabrik  AG 

(BASF) 
—Produced  by  BASF  Film  Unit— 

•  A  working  day  in  the  BASF  plant  at 
Ludwigshafen,  seen  through  the  eyes 
of  a  boy  on  his  first  day's  work  and 
by  an  old-timer  on   his  last  day. 

"Stahl  -  im  Gesenk  geschmiedet" 

German  Drop-Forgers'  Association 

— Produced  by 

Filmgesellschaft  Mar  &  Polly— 


•  A  training  film  in  the  technique  of 
drop  forging  and  the  uses  of  mater- 
ials m;ide  by  this   method. 


ITALY 

■'-.  Italian  steelmakers,  construction 
companies  and  atomic  energy  sources 
figure  largely  in  this  country's  entry 
of  15  films.  Italian  industry  holds  firm 
to  its  policy  of  using  films  to  dem- 
onstrate the  nation's  achievements  in 
Industrial  development  —  this  year 
particularly  in  Southern  Italy,  a  prior- 
ity target  for  economic  and  social 
development.  Here  are  the  Madrid 
entries: 

CATEGORY  A 

"Filme-Relazione  1961" 

(The  1961  Film  Report) 

Italsider  Company 

—Produced  by  Stefi  Film — 

•  A  report  of  activities  during  1961 
showing  the  human  endeavor  and 
economic  facts  which  lie  behind  the 
company's   balance   sheet  figures. 

"Calabria" 

Casa  per  il  Mezzogiorno 

(Fund  for  the  South) 

—Produced  by  Centro  Cinematografico 

INCOM— 

•  An  account  of  the  part  played  by 
"The  Fund  for  the  South"  in  bringing 
about  the  economic  and  social  rebirth 
of  Southern  Italy. 


CATEGORY  B 
"Latina;  dal'Uranio 
all'Energia  Elettrica" 

(From  Uranium  to  Electrical  Energy) 

SIMEA  —  Agip  V  Nucleare 

— Produced  by  Instituto  Luce — 

•  The  construction  of  the  Latina 
thermonuclear  power  station,  from  ex- 
cavations to  completion. 

"Po:  Forza  50,000" 

(The  Rive  Po:  50,000  units  of  Power) 
Ente  Nazionale  Energia  Elettrica 
—Produced  by  "22  Decembre"— 

•  The  building  of  the  Isola  Serafini 
power  plant  on  the  river  Po  to  har- 
ness the  river  and  produce  electric- 
ity for  this  area. 

*        *        * 

"Dez  Project" 

Impresit-Girola-Lodigiani 
—Produced  by  Carlo  Audisio— 

•  The  building  of  the  Dez  dam  in 
Iran  by  a  group  of   Italian  firms. 

"Acciaio  tra  qli  Ulivi" 

(Steel  Amidst  the  Olives) 

Italsider  Company 

—Produced  by  Giovani  Paolucci— 

•  The  building  of  the  first  plant  of 
the  steel  manufacturing  center  under 
construction  in  Southern  Italy  by 
Italsider  Is  depicted. 

CATEGORY  C 
"La  SNIA  in  Italie  e  nel  Monde" 

(SNIA    in    Italy   and   All 

Over   the   World) 

— Produced  by  Centro 

Cinematografico  INCOM— 


•  A  survey  of  the  SNIA  Viscose  Com- 
pany and  its  associates  in  Italy  and 
abroad. 

"II  Planet  Acciaio" 

(The  Steel  Planet) 

The  Italsider  Company 

— Produced  by  Ondatelerama— 

•  Four  of  the  Italsider's  steel  works. 

CATEGORY  D 
"Stampante  Veloce  MZ" 

(MZ  High-Speed  Printing  Machine) 

Olivetti 

—Produced  by  Olivetti— 

•  Portrays  the  new  Olivetti  high-speed 
printer  for  office  use. 

"Un  Nuovo  Porto  per  I'Europa" 

(A  New  Port  for  Europe) 
Atlas  Copco  Italiana/Piero  Cidonio 
—Produced  by  Unieuropa  Film— 

•  Two  years  ago,  work  on  the  oil-port 
under  construction  at  Genoa  was  at 
a  standstill  through  unexpected  tech- 
nical difficulties.  By  using  a  revolu- 
tionary excavation  technique,  work 
was  resumed  and  is  now  ahead  of 
schedule. 

CATEGORY   E 
"Cingoli  per  I'lndustria" 

(Tractors  for    Industry) 

FIAT 

— Produced  by  Cinefiat — 

•  A  Fiat  tractor  service  engineer  ex- 
plains the  research  and  testing  which 
go  into  the  manufacture  of  a  Fiat 
tractor. 

CATEGORY  F 
"Molecole  Isofattiche" 

(Isotactical  Molecules) 
Montecatini 
— Produced  by  Montecatini— 
o  Through  the  discovery  of  a  method 
to    obtain     isotactical     molecules 
through  the   polymerisation   of   propy- 
lene by  Professor  Natta  of  Milan  Tech- 
nical University,  new  synthetic  fibres 
can  be  produced. 

CATEGORY  G 
"la  Compsizione  Linotpica" 

(Linotype  Composing) 
Editrice  Internazionale 
— Produced  by  Scuole 

Grafiche  Salesiane— 

•  A  teaching  film  on  the  linotype 
process  in  printing. 

CATEGORY  H 
"Ritorno  al  Sole" 

(Return  to  Sunlight) 

National  Insurance  Against 

Accidents  at  Work  l(NAIL) 

—Produced  by  Institute  Luce— 

•  Shows  the  work  at  the  industrial 
rehabilitation  center  at  Florence. 

"Proqetto   11   SIC" 

(Project  11/SlC) 

National  Atomic  Energy  Committee 

(CNEN) 

—Produced  by  CNEN— 

•  A  safety  technique  to  be  used   In 
the    movement    of    radio-active    ele- 
ments  is  shown  and  explained. 
(continued     on     p.^ge     32) 
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NETHERLANDS 

■;>  A  selection  committee  representing 
Netherlands'  Employers'  Federations, 
industrial  film  sponsors  and  produc- 
ers meeting  with  representatives  of  the 
Netherlands'  Ministry  of  Education 
and  the  Technical  Film  Centre  of  the 
Hague,    selected    these    11   filmS: 

CATEGORY  A 
"Holland's  Safety  Valve" 

Ministry  of  Public  Works 
— Produced  by  Multifilm — 

•  The  story  of  the  closing  of  the 
"Haringvliet"  segment  of  the  Delta 
land  reclamation   project   in   Holland. 

CATEGORY  B 

"It's  the  Tone  That  Makes  The 

Music" 

Philips  of  Eindhoven 
— Produced  by  Uniefilm— 

•  Explains  what  sound  waves  arej 
how  they  are  transformed  into  phono- 
graph records. 

"The  World  of  Paper" 

Van  Gelder  Zonen  N.V, 
—Produced  by  Uniefilm— 

•  Paper  manufacture  in  the  Nether- 
lands is  depicted. 

«        *        * 

"Rubber" 

Vredestein  Ltd 
— Produced  by  Carillon  Films— 

•  Manufacture  and  use  of  rubber  and 
rubber  products. 

*        *        * 

"Suite  In  Brick" 

Netherlands  Brick  Industry  Ass'n. 
—Produced  by  Uniefilm— 

•  Portrays  the  manufacture  and  use 
of  bricks,  without  commentary. 

CATEGORY  C 
"Skywide" 

Philips  of  Eindhoven 
— Produced  by  Carillon  Films— 

•  Aerial  view  of  Benelux  countries, 
showing  the  extent  of  the  Philips  or- 
ganization  plants. 

"Building" 

Netherlands  BIdg.  Trade  Federation 
—Produced  by  Polygoon-Profiliti- 

•  Shows  the  building  industry 
through  the  artist's  eyes;  without  com- 
mentary. 

CATEGORY  D  " 

"Building  with  Steel" 

Netherlands  BIdg,  Research  Center 
—Produced  by  Polygoon-Profiliti — 

•  Portrays  the  advantages  and  poten- 
tial of  steel   in  building  construction. 

CATEGORY  F 
"The  TV  Picture  Tube" 

Philips  of  Eindhoven 
—Produced  by  Publi-Studio— 
in  Co-operation  with  SOFIDI— 

•  A  scientific  explanation  of  the 
workings  of  the  TV  picture  tube. 

CATEGORY  G 
"The  Suggestion  Box" 

Netherlands  Royal  Blast  Furnaces 

and  Steel  Works 
—Produced  by  Polygoon-Profiliti— 

•  Shows  how  a  plant  suggestion 
scheme  works. 


"Heating  Leaves  Nobody  Cold" 

Netherlands  Central  Heating 

Trade  Association 
—Produced  by  Telesynch— 

•  A    guidance    and    recruiting    film. 

SNA/EDEN 

•yv  Sweden's  six  entries  to  Madrid 
range  from  nuclear  power  develop- 
ment to  films  depicting  the  stresses 
of  modern  life.  The  selections  were 
made  on  behalf  of  the  Swedish  Em- 
ployers' Confederation  and  the  Fed- 
eration of  Swedish  Industries  by  the 
Swedish  Council  of  Personnel  Ad- 
ministration, of  which  B  S  corres- 
pondent Sven  Hallonsten  is  Director 
of  the  Audio-Visual  Division. 
(No  Categories  Defined) 

"Atoms  in  Everyday  Life" 

The   Swedish    State    Power    Board 

—  Produced  by  Svenska 
AB   Nordisk  Tonefilm  — 

•  The  story  of  Sweden's  first  atomic 
power  station,  a  gas-tight  welded 
steel  container  built  into  a  cavern 
just  outside  Stockholm.  The  plant  will 
supply  electricity  to  30,000  inhabitants 
of  a  nearby  suburb. 

*  *        * 

"Swedish  Steel" 

Fagersta  Bruks  AB 

—  Produced  by  Svenska 
AB   Nordisk  Tonefilm  — 

•  An  historical  account  of  ore  mining 
and  steel  manufacture  in  Sweden, 
with  detailed  information  on  how  dif- 
ferent types  and  qualities  of  steel  are 
now  being  produced. 

*  *        * 

"M  for  Men,  Machines,  Masses" 

The  Swedish  State  Power  Board 

—  Produced  by  Svenska 
AB   Nordisk  Tonefilm  — 

•  Visuals  and  sound  effects  create 
the  atmosphere  of  moving  masses  and 
machines  as  they  shifted  350  million 
cubic  feet  of  sand,  gravel  and  stone 
to  build  one  of  Europe's  largest  new 
dams,  one  mile  long  and  110  yards 
high,  north  of  the  Arctic  Circle. 

*  *        * 

"Ferrum" 

Luossavaara   Kirunavaara 

—  Produced  by  Svenska 
AB   Nordisk  Tonefilm  — 

•  Mining  operations  are  set  to  music 
and  visuals  as,  without  words,  the 
film  shows  all  that  is  involved  in 
iron   mining,    in   north   of  Sweden. 

*  *        * 

"Maximum" 

Folksam   Insurance  Company 

—  Produced  by  Svenska 
AB   Nordisk  Tonefilm  — 

•  A  doctor  discusses  productivity 
problems  with  an  industrialist  who 
suffers  from  a  pain  in  the  back,  diag- 
nosed as  due  to  an  antique  chair  in 
which  he  sits.  The  theme  is  linked  to 
the  need  for  the  right  methods  and 
tools  for  increased   productivity. 

*  *        * 

"Stress" 

Atvidabergs   Industrier  AB 

•  Stress  in  humans  is  reaction  to  de- 
mands which  cannot  be  met.  The  film 
deals  with  the  responsibilities  of  de- 
partment heads  in  dealing  with  stress 
and  in  recognizing  signs  of  it  among 
their  staff  people. 


At  Denver:  University  Chancellor  Alter  proposed  toast  to  pioneer  auto  maker. 

Hold  Coast-to-Coast  Premieres 
of  ''The  World  of  Henry  Ford ' 

8,000    Civic    Leuders    al    SlioM  iiifis    of    Centennial    Year    Picture 


"Vf.^TioNwiDE  PREMIERES  attend- 
by  over  8,000  civic  leaders 
and  nearly  a  quarter  of  a  million 
school-age  youngsters  ushered  in 
the  Centennial  motion  picture. 
The  World  of  Henry  Ford,  pro- 
duced for  the  Ford  Motor  Com- 
pany by  MPO  Productions. 

The  35-minute  color  film  was 
premiered  from  coast-to-coast 
during  the  weeks  leading  up  to 
Centennial  of  the  birth  of  Henry 
Ford,  July  30th.  Other  premieres 
abroad  are  being  planned  as  soon 
as  French.  German.  Spanish  and 
Portugese  versions  of  the  new 
picture  are  complete.  The  film  is 
also  being  submitted  in  Italian, 
Danish.  Swedish,  Flemish  and 
Norwegian. 

Among  preview  highlights  was 
a  presentation  to  the  press  cov- 
erinc    the    Cannes,    France,    Film 


Festival.  In  America,  community 
premieres  arranged  by  each  of  the 
Ford  Motor  Company's  57  Com- 
munity Relations  Committees, 
were  attended  by  local  state  and 
city  officials,  educators,  industrial- 
ists, church  leaders  and  repre- 
sentatives of  news  media. 

At  Sandusky,  Ohio,  Governor 
James  Rhodes  took  the  occasion 
to  praise  the  company  for  its  role 
ill  creating  employment  and  sup- 
porting cultural  endeavors.  In  Den- 
ver, the  chancellor  of  the  Uni- 
versity of  Denver.  Dr.  Chester  M. 
Alter,  viewed  the  film  with  other 
civic  leaders  and  then  proposed 
a  toast  to  the  man  whose  birth 
100  years  ago  was  destined  to 
change  the  world. 

In  Santa  Ana,  California,  an 
editorial  in  The  Register  com- 
mented:  "Congratulations  are  due 


Cincinnati    Mayor  Walton    H.   Bachrach    (left   front)   arrived    in    style   for    local 
premiere,  accompanied  by  C.  J.  Soderquist,  William  Eighere.  E-  J.  Hollenbeck. 
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A    scene    from    the    film 
Ford   at  tfie   wheel   of   h 

ihc  Ford  Motor  Company  .  .  . 
we  hope  others  will  see  that  Amer- 
ica can  again  become  a  land  of 
opportunity  if  there  is  opportunity 
to  use  one's  own  facilities  for 
his  own  benefit,  to  serve  his 
fellows." 

Earlier,  more  thai'  22.^. ()()() 
Junior  and  senior  high  school  stu- 
dents in  Wayne.  Michigan  shared 
prints  of  the  Centennial  film  and 
elf  the  story  laid  so  close  to  their 
environment. 

The  .■'.'i-niinute  picture  now  joins 
the  extensive  Ford  film  library 
and  will  be  available  on  a  free- 
lo.in  basis  for  group  showings. 
Prints  are  loaned  to  school,  church, 
farm  and  youth  groups,  as  well 
as  fraternal  and  civic  organiza- 
tions. They  may  be  obtained  from 
Ford  libraries  in  New  York  City. 
Oakland.  California,  and  Dearborn, 


portrays    Mr. 
IS   racing    car. 

Michigan.  They  will  also  be  avail- 
able soon  through  the  company's 
overseas  locations.  As  a  result  of 
the  premier  showings,  heavy  de- 
mand for  prints  is  reported  by 
Robert  O.  Dunn,  manager  of 
Ford's  Motion  Picture  Department. 

Introduction  of  the  film  was 
termed  "the  most  successful  ever 
handled  by  Ford's  Community  Re- 
lations Committees"  by  Frank  T. 
Judge.  Jr..  the  company's  com- 
munity relations  manager. 

I'lw  World  i>j  llciiry  Ford  was 
produced  for  Ford  by  MPO  Pro- 
ductions. Inc.  of  New  York  City. 
Joseph  M.  March  wrote  the  script 
and  supervised  production.  It  was 
directed  by  Few  Jacobs  and  edit- 
ed by  Reva  Schlesinger.  An  orig- 
inal music  score  was  composed  by 
Sol  Kaplan.  Narration  is  by  Ron 
Cochran.  S' 


Story  of  the  Film:  "The 

.Sponsor:  Ford  Motor  Company. 

Title:  The  World  of  Henry  Ford. 
35  minutes;  produced  by  MPO 
Productions. 

i7  "This  is  the  story  of  a  man  and 
his  world,  and  how  he  chaniied  it 
for  all  men.  His  contribution  to 
progress    transformed    tlie    nation 

In  his  later  years,  Henry  Ford  showed 
demonstrating  early   mechanical    ability 


World  of  Heiir.>  Ford" 

in  which  he  lived,  and  made  it  pos- 
sible for  men  everywhere  to 
achieve  a  better  way  of  life." 

With  this  introduction,  the  film 
opens  on  scenes  of  the  Battle  of 
Gettysburg,  in  1863.  the  year 
Henry  Ford  was  born,  in  England. 
Victoria  was  Queen,  ruling  a  vast 

(CONCLUDED      ON      PAGE      55) 

how  he  had  fixed  watches  as  a  boy. 
.    (From   "The    World    of   Henry    Ford") 
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Henry  Ford  and  Francis  Jehl  were  fascinated  viewers  as  Thomas  A.  Edison 
reconstructed  his  first  light  bulb  during  "Light's  Golden  Jubilee"  held  at 
Greenfield  Village.  Below:  the  introduction  of  the  Ford  V-8  in  1932,  showing 
the  famed  moving  assembly  line  in  later  phase.  Scenes  are  from  the  Ford 
Centennial   motion   picture   now   released    for   general    public    use. 
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Reid  H.  Ray,  President,  Society  of  Motion   Picture  &  Television   Engineers 


PORTRAITS  OF  LEADERSHIP 

Spokesman  for  Science  &  Technology 

'T'HE  President  of  the  Society  of  Motion  Picture  and  Television  En- 
gineers showed  his  serious  affinity  for  the  picture  medium  "way 
baciv  in  1910.  The  very  young  Reid  Ray  enthralled  his  Lincoln.  Nebras- 
ka playmates  by  showing  hand-colored  stereopticon  slides  of  the  Russo- 
Japanese  war  on  a  25-watt  toy  projector.  By  high-school  age.  he  had 
purchased  discarded  35mm  theater  equipment  and  was  charging  two 
cents  a  head  for  admittance  to  the  Ray  family's  basement  theater,  com- 
plete with  proscenium  arch  and  a  motorized  curtain  made  from  his 
mother's  velvet  drapes. 

A  near-disastrous  film  fire  (ah.  nitrate!)  put  an  end  to  that  venture 
but  not  before  the  young  enthusiast  had  begun  etching  animated  titles 
on  clear  film  base,  learning  the  pitfalls  of  animation.  But  his  career 
was  to  get  a  fresh  start,  while  still  in  high  school,  when  the  family 
moved  to  Rock  Island,  Illinois,  when  Reid's  father,  Joseph  G.  Ray. 
accepted  an  appointment  with  an  insurance  firm.  That  post  included 
supervision  of  a  budding  film  program,  including  the  work  of  a  St. 
Paul,  Minnesota  cameraman  named  Charles  Bell. 

The  eager  young  teen-ager  discovered  a  new  world  and  Reid  Ray 
has  often  said  that  he  is  indebted  for  his  decision  to  follow  the  motion 
picture  profession  to  "Charlie"  Bell,  a  40-year  veteran  in  the  field 
when  he  retired  in  1952.  Entering  the  University  of  Iowa  in  1919, 
Reid  continued  his  film  career  by  designing  advertising  for  two  Iowa 
City  theaters.  Then  came  a  big  "break!" 

During  his  sophomore  year  at  Iowa,  famed  football  coach  Howard 
Jones  contacted  the  University's  Photographic  Department,  requesting 
motion  pictures  of  the  coming  season's  games.  A  friend  of  the  Uni- 
versity's chief  photographer  (who  knew  of  his  film  background),  Reid 
was  contacted,  began  a  three-year  "extra"  career  at  the  (Cont'd  P.  50) 


William  J.  Connelly,   President,   Industrial   Audio-Visual   Association 


He  Speak.s  for  the  Industrial  A-V  Man 

PRESIDENT  OT  THE  INDUSTRIAL  AUDIO-VlSUAL  ASSOCIATION  this 
year  is  William  J.  Connelly.  Assistant  Manager  of  Advertising  of 
Union  Carbide's  Plastics  Division.  lAVA  is  a  professional  association  of 
men  employed  by  business  and  industrial  organizations  to  improve  in- 
dustry communications  with  customers,  employees,  share-owners,  and 
the  general  public  through  better  production,  distribution  and  use  of 
audio-visual  devices  and  methods. 

It  is  a  completely  volunteer  organization,  with  no  paid  staff,  and  its 
range  of  activities  is  thus  contained  within  itself  as  a  highly  useful 
service  organization  for  each  of  the  appro.ximately  one  hundred  mem- 
bers. Quite  a  few  lAVA  members  are  also  members  of  the  Association 
of  National  Advertisers  Business  Films  Committee,  which  functions 
on  a  different  level. 

Bill  Connelly  has  been  a  foremost  practitioner  of  audio-visual  methods 
in  industry  for  many  years.  He  has  recently  completed  a  two-year 
tenure  as  President  of  the  National  X'isual  Presentation  Association,  and 
is  currently  Chairman  of  the  Subcommittee  on  Advertiser  Practices  in 
the  Production  and  Distribution  of  Business  Films  of  ANA. 

Mr.  Connelly's  business  career  started  in  Cleveland  in  the  1930's. 
where  he.first  went  to  work  on  the  lowest  rung  of  the  ladder  in  a  steel 
mill.  It  seemed  a  long  way  up  for  him  then  in  the  steel  business,  so  he 
spent  many  evenings  in  the  public  library  looking  for  an  industry  with 
the  most  prospects  for  growth  and  a  future  for  a  young  man  starting 
out.  He  decided  that  plastics  looked  like  the  best  bet,  so  he  left  the  steel 
mill  and  got  a  job  as  a  laborer,  at  first,  with  the  National  Carbon 
Company,  a  division  of  Union  Carbide  Corporation,  and  he  has  been 
with  the  corporation  ever  since. 

Six  months  after  being  hired,  he  was  transferred  to  the  corporation's 
plastics  plant  at  Bound  Brook.  New  Jersey.  Within  a  year  he  be- 
came a  production  foreman.  .As  (Biographical  sketch  cont'd  on  page  58) 
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Buildrr  of  the  Future  iti  Film  Prod ud ion 

Clrvinc  as  President  of  the  Film  Prudlcers  Association  of 
New  York  this  year  is  Peter  J.  Mooney,  Vice-President  of  Audio 
Productions.  Inc.  The  FPA  is  composed  of  59  of  the  leading  New 
York  production  firms  and  service  organizations  who  have  banded 
together  to  preserve  standards  of  quality,  service,  good  practice,  ethics 
and  the  development  of  the  industry.  Thirty  of  the  members  are  pro- 
ducers, while  29  associate  members  arc  labs  and  other  service  organ- 
izations. 

Early  in  his  career,  after  graduation  from  La  Salle  Academy  and 
Pace  Institute,  he  worked  for  Western  Electric  Company,  which  then 
owned  Audio  Productions  and  was  operating  the  Paramount  Studios 
in  Long  Island  City.  Pete  was  given  the  opportunity  to  assist  in  estab- 
lishing cost  accounting  and  budget  control  systems  on  the  features, 
industrials  and  shorts  which  were  being  produced  at  the  studios.  He 
has  been  with  Audio  ever  since,  becoming  an  officer  of  the  corporation. 

Pete  served  a  term  as  one  of  the  FPA's  first  presidents  ten  years  ago; 
he  has  been  active  in  the  affairs  of  the  organization  since  it  was  founded 
in  1949.  As  he  explains  it.  the  main  job  of  the  FPA  is  to  work  with 
all  groups  and  organizations  to  further  the  aims  of  the  industry  and  to 
keep  it  on  an  even  keel. 

For  instance,  the  .Association  is  now  conducting  discussions  with 
the  Federal  Government  on  standards  of  procurement;  it  has.  in  coop- 
eration with  various  departments  of  New  York  City,  modernized  the 
municipal  rules  and  procedures  governing  the  motion  picture  industry 
in  this  area.*  The  FPA  constantly  negotiates  with  labor  unions  and  has 
achieved  stable  conditions  that  should  bring    ( Comiiuifil  on  Pave  59 ) 


•Ttiis  proposal  ha.s  been  tomialized  and 
proval  during  the  fall  term  of   196.3. 


ill  111-   •.MlMnitted   to  llie  I  itv  lonnell   for   ap- 


Peter   J.    Mooney,    President.    Film    Producers  Association   of    New   York 


Standard-Bcarer  for  the  Film  Proce.s.sors 

C  AIL  Jeffee.  President  and  Chairman  of  the  Board  of  Movielab, 
Inc.,  is  President  of  the  Association  of  Cinema  Laboratories  for 
1963.  ACL  comprises  almost  all  of  the  leading  professional  film  labora- 
tories in  the  country.  Among  its  purposes  are  to  establish  continually 
higher  print  standards  for  the  industry  as  a  whole  and  to  encourage 
the  use  of  standardized  nomenclature  in  film  processing  terminology. 

Mr.  Jeffee,  who  is  called  Jeff  by  his  friends,  has  been  a  film  buff 
for  as  long  as  he  can  remember.  In  school,  in  Newark,  New  Jersey, 
he  was  the  boy  who  ran  the  projector  in  the  auditorium,  and  who 
dreamed  of  becoming  a  big-time  cameraman.  After  he  moved  to  New 
York,  he  got  his  first  job  as  a  reel  boy  in  the  oWi  Stanley  Theatre  on 
41st  Street  and  Seventh  Avenue. 

Young  Saul  wanted  very  much  to  be  a  cameraman  and  had  worked 
in  this  direction  and  studied  the  motion  picture  craft  all  through  school. 
But  the  cinematographer's  union  had  a  long  waiting  list  at  the  time — 
in  fact,  it  took  a  long  time  before  applications  were  even  considered. 
So.  while  biding  his  time,  he  decided  to  get  a  job  in  a  laboratory 
to  acquire  a  good  working  knowledge  of  that  end  of  the  business. 

He  did  this,  starting  at  Consolidated  Film  Laboratories,  going  on 
to  Expert  Film  Laboratories  and  others  and  b)  this  time  had  discov- 
ered this  part  of  the  motion  picture  business  was  as  fascinating  as 
being  a  cameraman. 

One  of  the  stumbling  blocks  to  advancement  in  the  motion  picture 
field,  particularly  in  its  Hollywood  aspects,  was  that  it  wasn't  so  much 
what  you  knew — as  who  you  knew.  Not  being  remotely  related  to  any 
of  the  big  movie  moguls,  Saul  Jeffee  knew  he'd  better  get  to  know  an 
awful  lot  about  the  many  facets  of  the  motion  picture  business  if  he 
hoped  to  succeed.  He  joined  Fox  Film  Company  and  worked  in  the 
purchasing  department  and  for  a  time,  in  (Coininued  on  Pa^e  58) 


Saul    Jeffee,   President,    Association    of   Cinema    Laboratories 
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[screen  international 

Global  Sponsors'  Guide  to  the  Film  Medium 

Royal  Dutch/Shell  Group   Issues   a  Comprehensive    Film    Utilization    Manual 
for   Public   Relations    Offieers   of   500   (Companies    Operating    in    100    Lands 


THERE  ARE  500  Royal  Dutch /Shell 
Group  companies  operating  in  about  100 
countries  around  the  world,  engaged  in  all 
phases  of  the  oil  and  chemical  business.  Their 
global  use  of  the  film  medium  for  both  public 
and  internal  communications'  purposes  easily 
ranks  Royal  Dutch/Shell  as  one  of  the  world's 
foremost  sponsors. 

Shell  credit  insignia  have  appeared  on  some 
of  the  finest  educational  films  currently  show- 
ing. The  hallmark  of  professional  quality 
which  distinguishes  this  product  has  earned 
wide  acceptance  in  schools,  commendation 
from  educators  and  the  enthusiastic  reception 
merited  by  genuinely  interesting  and  always 
useful,  informative  film  fare.  Evidence  of  the 
serious  interest  these  companies  hold  for  such 
a  potent  medium  was  given  last  month  in  the 
issuance  of  a  very  comprehensive  Film  Man- 
ual to  all  Public  Relations  Officers  of  the  500 
companies  around  the  world. 

Exclusive  Release  to  Business  Screen 

Though  the  new  manual  is  confidential  and 
copies  are  not  available  outside  the  Shell 
Group,  Business  Screen  has  been  given  ex- 
clusive access  to  its  contents  for  editorial 
summation  in  these  pages.  The  global  view- 
point is  well  worth  special  reader  attention. 
for  there  are  many  astute  observations  to  ap- 
ply to  any  business  industrial  film  operation, 
especially  to  those  with  overseas  interests.  The 
brief  segment  which  follows  is  from  one  sec- 
tion: "Promotion  —  Six  Points  to  Remember." 


Point  1:  Film  Presentation 

Gooi5  Stand.^rds:  People  are  used  to  good 
presentation  when  they  go  to  the  movies  and 
they  expect  a  good  standard  of  presentation 
when  they  see  films  in  conference  rooms  and 
community  centers.  Always  check  the  room 
beforehand  to  see  if  conditions  for  showing 
can  be  improved. 

*  *        •¥ 

Panlls  &  Exhibits:  Give  the  room  some  kind 
of  company  identification  by  using  emblems 
or  simple  panels  displaying  scenes  from  the 
films  to  be  presented. 

*  *        * 

Personal  Touch:  A  film  program  should  be 
introduced  by  a  senior  member  of  the  staff; 
every  opportunity  should  be  taken  to  point  out 
the  link  between  film's  subject  and  the  com- 
pany. For  the  show  to  have  maximum  impact, 
the  audience  should  take  something  to  read 
away  with  them,  i.e.  a  leaflet,  etc. 

*  *        * 

Hospitality:  Lavish  hospitality  can  create  a 
bad  impression.  When  people  attend  a  film 
show  at  a  time  when  they  might  feel  hungry, 
it  is  wise  and  courteous  to  provide  light  re- 
freshments. After  the  showing,  it  is  useful  to 
encourage  viewers  to  meet  company  staff  and 
to  talk  by  offering  modest  refreshments. 

*  *        * 

Staff  Shows:  Good  presentation  and  show- 
miinshii)  is  important  for  shows  organized  for 
staff.  There  is  a  tendency  to  consider  that 
less  trouble  can  be  taken  for  staff  shows,  but 


this  is  a  mistake.  Consciously  or  unconscious- 
ly, the  staff  promotes  company  films  among 
their  friends. 

2:  Technical  &  General  Press  Shows 
Invite  the  Press:  When  a  film  is  of  general 
interest  and  not  too  technical,  invite  the  daily 
and  weekly  newspapers  and  the  magazines.  If 
the  films  are  technical  or  of  interest  to  a  lim- 
ited audience,  invite  the  technical  press  only. 
The  popular  press  has  no  interest  in  a  technical 
film  but  a  good  film  may  provide  the  oppor- 
tunity to  invite  a  journalist  to  meet  company 
people.  In  some  cases  the  press  can  be  invited 
to  join  the  audience  at  the  premiere  but  it  is 
usually  better  to  have  a  separate  press  show 
before  the  premiere;  if  it  is  held  after,  it  may 
well  antagonize  newspapermen. 

The  press  appreciates  good  promotional  lit- 
erature and  photographs,  but  have  an  assistant 
to  answer  photo  inquiries,  otherwise  people 
take  away  more  than  they  need.  Newspaper- 
men are  busy  people — invite  them  to  see  the 
film  just  before  lunch  so  that  afterwards  a  light 
lunch  or  snacks  can  be  served.  When  techni- 
cal press  people  are  present,  make  sure  there 
is  a  specialist  present  to  answer  questions. 

Whenever  possible,  invite  the  producer  and 
director  of  the  film  to  supply  the  papers  with 
exclusive  stories  connected  with  making  of 
the  film.  Special  press  shows  can  be  organ- 
ized for  the  educational  press  and  school 
authorities. 

.'3.  Premieres:  Launching  the  Film 
■;  A  premiere  should  be  arranged  whenever 
possible.  This  affords  the  president  and  his 
colleagues  an  excellent  opportunity  to  invite 
people  with  whom  they  may  wish  to  talk  in- 
formally. A  premiere  is  also  a  chance  to  invite 
a  national  or  local  personality  to  say  a  few 
words  to  the  guests. 

Films  with  special  appeal  to  schools  and 
universities  might  have  special  premieres  for 
educatois.  headmasters,  principals,  teachers 
and  other  professional  leaders.  Lecturers  like 
to  take  away  information  about  the  film  as 
thev   will   want  to  check   if  it   fits   into   their 


Left:  the  handsome  reception 
foyer  of  the  325-seat  theater 
in  Shell  Centre   in   London. 
The   central   "theme"  of   its 
design  is  the  33  by  16-foot 
mural  by  artist  Osbert 
Lancaster,  depicting  the 
history  of  motor  transport 
in  London.  The  foyer  area 
is  equipped  for  the  serving 
of  refreshments  to  either 
cinema   or   lecture   audiences. 
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curricula.  Remember  that  a  film  should  not  be 
premiered  until  all  copies  are  available  in  the 

film  library. 

*  *        * 

Link  With  Events:  A  premiere  or  press  show 
can  sometimes  be  tied  with  an  exhibition  or 
other  special  event.  It  is  for  the  PRO  to  look 
at  the  calendar  to  decide  the  most  appropri- 
ate date  for  the  release  of  the  film. 

*  *        * 

Link  Wiiii  Radio  &  TV:  Premieres  may  be 
tied  with  radio  broadcasts  or  TV  programs. 
It  is  possible  to  show  an  extract  from  the  film 
and  have  it  introduced  by  the  personality  who 
introduced  it  at  the  premiere.  Even  on  radio, 
it  is  possible  to  choose  a  sequence  from  the 
sound  track  which  has  good  music  and  effects, 
which  can  have  some  meaning  even  if  there 
is  no  picture. 

4.  Proi;raininini;  for  Program  Balance 

■in  Every  time  several  films  are  shown  togeth- 
er, program  hiihiiue  has  to  be  considered. 
However  good  the  films  may  be,  an  audience 
cannot  sit  through  a  long  program  of  technical 
films.  The  point  to  bear  in  mind  is  the  impaii 
which  it  is  hoped  to  make  on  the  audience. 
In  creating  the  impact,  the  order  in  which  the 
fihns  are  shoHii  plays  a  big  part.  Keep  the 
highlight  of  the  program  toward  the  end.  Do 
not  let  the  program  run  on  for  more  than  90 
minutes  at  most. 

Should  \oii-Company  Films  Be  Shown? 

The  reason  for  having  a  film  show  should 
be  borne  in  mind  and  a  "theme"  worked  out 
into  which  the  films  should  be  woven — to 
present  the  message.  Company  identification 
should  not  be  lost.  If  non-company  films  are 
shown  they  should  not  over-shadow  company 
productions. 

In  some  cases  there  may  be  a  good  reason 
to  stress  a  theme  which  redounds  to  the  credit 
of  the  company  —  such  as  safety  on  the  roads 
or  good  internal  relations.  For  such  occasions 
it  is  possible  to  borrow  films  like  Six  Candles 
(sponsored  by  the  British  .'\ssociation  1  or 
More  Than  H'ords  (a  Henry  Strauss  film  on 
the  all-important  question  of  communication 
and  human  relations). 

Films  can  also  be  borrowed  from  foreign 
embassies  to  include  subjects  describing  the 
history,  geography  or  people  of  a  particular 
country.  This  may  provide  the  opportunity  to 
include  a  subject  indirectly  connected  with  the 

company's  products. 

*  *        * 

Feati'ri:  Films:  The  use  of  features  provides 
many  complications.  If  it  is  a  good  one,  it  may 
over-shadow  the  company  film.  If  it  is  not 
good,  it  may  make  a  bad  impression  so  that 
even  the  good  quality  of  the  sponsored  film  is 
tarnished. 

But  in  areas  where  features  can  only  be 
seen  by  the  service  of  a  mobile  film  truck, 
there  is  justification  for  running  them,  pro- 
vided there  is  a  company  man  present  to  in- 
sure that  the  company  films  are  given  their 
true  value. 

5.  Promoting  the  Film:  Catalogs,  Etc. 

''■'■:  The  Shell  International  Catalog  of  Public 
Relations"    Films   is   issued   every   two   years. 


The  Shell  Centre  TIil.j'.i;  m  London:  within  the  largest  air-conditioned  building  in  Europe  on  the 
South  Bank  of  the  Thames  near  Waterloo  Bridge,  Shell  Centre  houses  the  5,000  people  who  comprise 
the  central  office  organization  of  Royal  Dutch  Shell  Group  companies  in  London.  It  also  has  this 
new  325-seat  theater  for  both  cinema  and  lecture  use,  with  a  fully-equipped  stage  and  orchestra  fa- 
cilities. Below  the  34-foot  proscenium  arch  is  a  32  x  16-foot  screen  with  maskings  for  all  ratios 
from  Cinemascope  to  normal,  16mm  and  35mm.  The  projection  booth  is  equipped  with  two  matched 
Philips  pulsed-light  Xenon  35mm  projectors  and  twin  16mm  Philips  projectors  with  Xenon  lamp  houses. 
Films  may  be  played  in  four  languages  through  perforated  film  sound  reproducers  in  synch  with  the 
show  copy  track.  The  audience  selects  the  appropriate  language  by  means  of  individual  transistor- 
ized receivers.  The  decor,  designed  by  Cecil  Beaton,  was  inspired  by  the  greys,  whites  of  Greek  Island 
buildings;   colour  being  concentrated    in   multi-hued  seating  and  in  the  lighting  effects. 


There  is  also  a  Sales  Promotion  Advertising 
Film  Catalog.  From  these  Shell  operating  com- 
panies select  their  own  lists  of  films  and  dis- 
tribute their  own  catalogs.  Separate  leaflets 
are  issued  from  time  to  time  to  include  infor- 
mation about  one  or  two  films. 

If  films  are  grouped  into  "audience  cate- 
gories" specialist  borrowers  can  be  sent  di- 
rect mailing  shots  so  as  to  jiave  access  more 
quickly  than   by  thumbing  through  catalogs. 


.'\i)\ERTisiNr.:  Certain  films  can  be  publicized 
by  advertising  in  the  technical  and  trade  press 
—   such   publicity   is   rewarding   in   countries 


where  there  are  many  subscribers  to  educa- 
tional journals,  film  journals  and  technical 
papers.  This  means  spending  money  and  may 
create  a  big  increase  in  the  number  of  re- 
quests for  the  film.  Make  sure  there  are 
enough    (film)    copies   to   meet   the   demand. 

*  *        * 

Staff  Sh(ws:  Several  departments  may  have 
a   particular   interest   in   a   new   film.   Special 

shows  may  be  organized  for  them, 

*  *        * 

Pkomotion  Literature:  Shell  International 
Petroleum  in  London  provides  the  basic  ma- 
terial from  which  to  make  up  promotional  lit- 

(CONTINUED    ON      THE    FOLLOWING    PAGE    62) 
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When  Management  Must  Clarify  Job  Changes 

Assi«tne«l  a  Key  Hole  ol   Explaining  a  Major  New  Management  System  to  the  Field, 
a  >Iotion  Picture  Delivered  Faets  in  Warmly  Human  Terms  for  Metropolitan  Life 


A  MAJOR  CHANGE  has  been  instituted 
this  year  in  the  way  Metropolitan  Life 
Insurance  Company  field  managers  go 
about  their  jobs.  After  two  years  of  study  and 
development  work  by  the  company  and  the 
management  consulting  firm  of  McKinsey  & 
Company.  Metropolitan  Life  recently  introduc- 
ed to  its  field  organization  a  new  system  of 
management  that  considerably  changes  the  re- 
sponsibilities and  accountabilities  of  both  dis- 
trict and  agency  managers. 

Naturally,  a  reorganization  of  job  responsi- 
bilities of  this  order  generated  a  lot  of  scuttle- 
butt throughout  the  company.  As  1963  began, 
the  average  district  manager's  exposure  to 
and  understanding  of  the  new  management 
system  was  very  spotty;  although  he  had  gath- 
ered bits  and  pieces  from  the  grapevine,  he 
did  not.  in  an  integrated  sense,  know  what  it 
was  all  about. 

Explained  at  Company',s  Con\eiition 

With  the  new  system  about  to  be  inaugu- 
rated this  year,  the  company  used  the  occa- 
sion of  a  companywide  convention  of  its  950 
district  managers  (held  March  11-13)  to  ex- 
plain the  new  system  with  vivid  clarity,  show- 
ing each  man  the  advantages  this  program 
holds   for   strengthening   market   effectiveness. 

A  key  part  of  the  program  at  the  conven- 
tion was  determined  to  be  a  motion  picture 
which  would  set  the  stage  for  detailed  discus- 
sions of  the  new  system.  In  this  initial  plan- 
ning phase,  the  film  was  to  be  the  initial  ex- 
posure of  the  new  management  system  to 
most  of  the  men.  and  it  was  to  carry  them 
logically  from  the  abstracts  of  why  the  changes 
were  made  to  the  specifics  of  how  the  new  jobs 
would  work. 

Entire  Project  Had  9()-Day  Time  Limit 

With  less  than  three  months  to  prepare  the 
entire  project,  it  was  essential  that  all  parties 
concerned  stay  within  a  tight  time  budget  to 
insure  completion  in  time  for  the  convention. 
Wilding,  Inc.  was  selected  to  produce  the  film. 


based  on  a  nine-page  content  analysis  prepared 
by  McKinsey  &  Company. 

The  film  was  to  be  ""businesslike,  but  with 
touches  of  human  interest — substantive  enough 
to  be  of  interest  to  the  Board  of  Directors,  yet 
told  in  a  manner  which  would  hold  the  atten- 
tion of  a  district  manager's  wife."  As  the  film 
project  began  to  unfold,  the  time  schedule 
worked  out  something  like  this: 

Four  Steps;  from  Outline  to  Screen 

Step  1 :  McKinsey's  rough  "script  outline" 
was  prepared  and  submitted  to  the  Metropoli- 
tan Life  Convention  Committee. 

Step  2:  With  Wilding.  Inc.  retained  for 
production,  a  scriptwriter  for  the  studio  was 
briefed  by  McKinsey  and  Metropolitan  Life 
people  on  the  new  management  system. 

Step  3:  Within  ten  days  or  so  (after  brief- 
ing), the  complete  script  was  ready  for  submis- 
sion to  the  Convention  Committee.  During  the 
following  three  days,  it  was  reviewed,  revi- 
sions made  and  the  film  was  put  into  produc- 
tion at  Wilding's  Chicago  studios. 

Step  4;  Within  60  days,  the  sound  motion 
picture  was  completed  and  submitted  for  ap- 
proval. Final  prints  were  delivered  to  the 
Convention  Committee  by  March  1 1 :  in  time 
for  the  opening  session. 

Film   Prepares   X'iewers   for  Discussion 

The  completed  30-minut-e  film.  A  Look  to 
Our  Future,  went  "on  screen"  with  an  intro- 
ductory statement  about  the  purpose  of  the 
new  management  system,  delivered  by  Senior 
Vice-President  Alexander  Hutchinson.  Mr. 
Hutchinson  pointed  out  the  company's  policy 
of  modernization  and  adaptation  to  meet  evo- 
lutionary changes  in  the  business  environment. 
Introducing  the  motion  picture,  he  noted  that 
its  purpose  was  to  open  the  entire  subject  for 
discussion  after  presenting,  factually,  the  prin- 
cipal characteristics  of  the  plan. 

The  film  presents  its  material  in  dramatic 
"story"  form.  A  district  manager,  returning 
to  the  U.  S.  after  a  period  in  one  of  the  Com- 


At  left:  through  a  dramatic  "story  line," 
"A  Look  to  Our  Future"  introduces  new 
management  system  through  the  experience 
of  one  of  company's  district  managers 
as  he  faces  new  challenges  of  his  job. 


pany's  overseas  offices,  reacts  to  the  new  sys- 
tem he  has  learned  about  as  all  district  man- 
agers may  feel  as  they  face  the  new  challenges 
of  the  job. 

Basically,  the  film  shows,  the  new  manage- 
ment system  provides  that  each  man  in  the 
"chain  of  command"  of  the  company's  field 
force  will  have  direct  responsibility  and  ac- 
countability for  his  operations,  methods  and 
results.  District  managers  have  become  direc- 
tors of  managers,  rather  than  working  with 
individual  agents.  Agency  managers  actually 
become  managers  of  their  agents  rather  than 
technical  specialists  in  selling,  as  they  have 
been  for  the  most  part  in  the  past. 

Mr.  Hutchinson,  who  had  overall  respon- 
sibility for  the  convention  and  the  motion  pic- 
ture's role  in  the  program,  says  that  A  Look 
to  Our  Future  was  unusually  well-received. 
While  skillfully  preparing  the  way  for  the  inten- 
sive seminars  that  followed,  it  provided  an 
excellent  change  of  pace  in  the  convention.     Q' 

Backing  Up  an  Ad  Campaign 

TideMaler   Oil    Shows    Station    Managers 
Profit  Picture  in  "Paris  Sweepstakes" 

Sponsor:  Tidewater  Oil  Company, 

Title:  Paris  Sweepstakes.  30  min.  color,  pro- 
duced  by   Sid  Davis   Productions  for  Grey 
Advertising  Agency   on   behalf  of  Tidewater. 

it  How  do  you  promote  a  major  consumer 
advertising  campaign,  directed  to  prospects  for 
service  stations  and,  at  the  same  time,  stimu- 
late station  managers  to  take  an  active  role  in 
the  campaign'? 

Touring'  High  Spots  of    "City  of  Light" 

Tidewater's  advertising  executives  and  mar- 
keting people,  assisted  by  their  advertising  | 
agency  (Grey)  and  producer  Sid  Davis, 
brought  the  whole  panoply  of  the  current 
"Paris  Sweepstakes"  campaign  into  this  30- 
minute  motion  picture.  It  carries  both  winners 
and  their  station  counterparts  to  the  "city  of 
light"  (and  fun)  via  the  screen,  is  liberally  i 
■'loaded"  with  footage  of  Paris  scenes.  ; 

Aimed  for  showings  to  Tidewater's  Flying  A 
dealers  and  distributors,  the  picture  is  aimed 
to  acquaint  them  with  the  color  advertising 
being  carried  in  national  and  regional  media 
on  this  ""Paris  Sweepstakes"  theme;  its  key 
objective  is  to  train  the  station  personnel  in- 
volved so  that  the  advertising  will  be  fully  ef- 
fective at  the  consumer  level.  It's  a  good  use 
of  the  film  medium,  for  the  campaign  really 
comes  to  life  on  the  screen. 

Advertising   Brings   in  the  Prospects 

A  handsome  American  couple  hears  the 
"Paris  Sweepstakes"  commercials  on  radio, 
reads  the  print  advertising  and  decides  to  give 
the  promotion  a  whirl.  Maybe  they  will  win  one 
of  those  free  jet  trips  to  Paris  given  away  each 
week!  In  the  picture,  the  Flying  A  dealer  knows 
the  details  and  they  learn  that  if  they  win  a 
trip,  so  does  he.  In  dream  sequences  which  in- 
troduce the  sights  and  sounds  of  Paris,  with 
some  eye-filling  sequences  of  night-life,  both 
the  lucky  consumers  and  the  dealer  are  pic- 
tured enjoying  the  Paris  jaunt.  ^ 
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LIGHT-HEARTED    LOOK    AT    SELLING 


lck'a>  for  Cai  pet  Salc>iiuMi 

|{i-al  Farts  Alioul  llen-ulon  FiliiT  llcl|> 
\\  (XI    Toiifih,    Demancling    ("ii-.liinnT« 

Sponsor:    Hercules  Powder  Coiiip;iny. 
Iiii.k:  Ii'\  Momliiy  Murnini;.   15  niin..  color, 
produced  by  Matt  Fiirrell  Productions. 

:'•-  This  is  a  good-natured  look  at  a  carpet 
store  on  any  typical  Monday  morning.  George 
VVattsdale.  an  enterprising  salesman,  meets  five 
lough,  demanding  customers  and  chalks  up 
some  profitable  sales  by  knowing  how  to  ex- 
plain the  salient  features  of  Herculon.  a  new 
wonder  fiber  to  be  found  in  many  leading 
brands  of  carpel. 

Herculon.  of  course,  is  Hercules  Powder 
Company's  polypropylene  fiber,  now  being 
used  in  such  products  as  rugs,  carpets,  sweat- 
ers and  other  clothing.  The  film  is  planned  to 
be  used  by  carpet  manufacturers  for  showing 
to  salesmen  in  department  stores  and  other 
carpet  merchandising  establishments. 

In  the  film.  George  turns  to  the  audience  at 
each  propitious  moment  in  his  sales  pitch  and 
lets  us  know :  "Message  coming  up.  This  is  the 
part  to  remember  if  you  want  to  make  a  sale." 

Messages  are  that  colors  in  carpets  made 
of  Herculon  can't  fade  or  wear  out  —  color 
is  inside  the  fiber  —  locked  in  for  keeps;  Her- 
culon carpets  offer  more  luxurious  depth  with 
no  pilling,  fuzzing  or  shedding;  they  are  static- 
free,  most  cleanable.  and  are  only  offered  by 
well-known,  legitimate  manufacturers. 

The  film  was  designed  to  be  humorous  — 
there  are  sight  gags  galore  and  the  cast  wears 
funny  masks,  but  also  something  that  salesmen 
uould  remember  —  at  least  remember  the 
key  points  that  can  help  them  to  more  profit- 
able sales.  Thus  far,  40  prints  are  in  constant 
use  across  the  country.  Carpet  manufacturers 
have  reported  excellent  success.  13^ 


Below:  how  customer,  salesman  lock  to  each  other. 
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Live  action  and  animation  help  make  computers  . 


as  simple  as  baby's   first    learning   to   count! 


Basic  Film  Scries  on  Computer  Techniques 

.Six   l'illll^  oil   "Digital   C<>iii|iiiI<t"   Siiii|illl\    <  iiiii|il('\   lad-.  Ii>    \iil   in    Ko'iiiiliii^ 


One  of  the  larger  businesses  in  the  country 
—  the  United  States  Navy  —  is,  not 
surprisingly,  a  major  user  of  computers.  In  the 
computation  of  payrolls,  record-keeping,  au- 
tomatic systems  of  supply,  fire  control  and 
navigation,  computers  play  an  increasingly  im- 
portant role.  There  are  computers  for  specilic 
weapons  aboard  Polaris  submarines,  carriers 
and  other  large  ships  of  our  lleet.  On  land, 
computers  are  rapidly  being  integrated  with 
many  areas  of  Naval  activities. 

Trained  operators  are  an  important  consid- 
eration in  the  use  of  computers,  and  the  Navy 
needs  a  regular  supply  of  programmers,  op- 
erators and  maintenance  men.  To  encourage 
Naval  men  and  women  to  become  interested 
in  computers,  a  new  series  of  films  giving  a 
basic  overall  view  of  computer  techniques  has 
recently  been  completed  for  the  Navy  by  Audio 
Productions.  Inc. 

.Simple    F;itts    on    Complex    Concepts 

Called  Dii>iiul  Coinpuler  Techniques,  the 
series  is  intended  to  introduce  some  very 
complicated  concepts  in  simplified  form  so 
that  beginners  may  develop  an  understanding 
of  how  computers  were  developed,  the  histori- 
cal background  of  this  form  of  computation, 
and  the  actual  techniques  of  operation. 

Titles  of  the  six  films  in  the  series  give  a 
yood  idea  of  their  content:  (I)  Inirotlueiioii 
—  16  min.,  (2)  Binary  Niimhers  —  12' '2 
min..  (3)  Logic  Elements  —  ]5  min..  (4) 
Compiiler  Units  —  lAVz  'min..  ( .5 1  Loiiic 
Element  Circuits —  MVi  min.,  and  (6)  Pro- 
i-ramminti  —   l(S'4  minutes. 

Tfclinicjl   .Animation  Is  Most  Effective 

The  films  are  handsomely  mounted  and  in 
color,   using   a   great   deal   of   highly   etfective 


technical  animation.  .-Ml  types  and  makes  of 
computers  are  seen:  Burroughs.  National  Cash 
Register,  Remington  Rand.  RCA  and  IBM 
being  some  of  them.  The  last-named  company. 
IBM.  took  a  very  active  part  in  furnishing  lo- 
cation facilities  for  many  of  the  scenes. 

The  liunxhiciion  film  goes  right  back  to  the 
first  known  systems  of  computation,  starting 
with  counting  on  the  lingers,  then  up  through 
the  abacus,  calculating  "bones",  mechanical 
adding  machines,  logarithmic  slide  rules,  and 
on  to  the  analog  computer,  predecessor  to  the 
sophisticateil  electronic  digital  computers  of 
today. 

Series  Is  Available  to  Public  Bii\cr 

The  series  is  available  for  sale  to  the  public 
(through  Norwood  Films.  Washington.  D.C.) 
It  has  been  acclaimed  as  a  most  useful  intro- 
duction to  computers  for  many  business  men 
whose  work  throws  them  into  association  with 
computers  but  who  have  had  no  easy  way  to 
assimilate  the  concepts  involved. 

This    is    accomplished    particularly    by    the 

first  two  lilms.  which  are  designed  to  take  the 

average  person  from  scratch  and  teach  a  good 

understanding   of   basic  computer   principles. 

They   Merit  C'rcdit   for   ITsefiil   Scries 

For  Audio  Productions,  Alexander  Gansell 
was  producer-director,  with  Ed  Wagner  re- 
sponsible for  animation  design.  The  script,  a 
remarkable  job  of  filtering  between  very  com- 
plicated informati(m  and  a  readily  understand-' 
able  end  result,  is  by  Richard  Chindblom,  For] 
the  Navy,  C.  Wesley  Gardner  functioned  asj 
project  supervisor,  ^! 

*  Case  histories  of  useful  new  pictures  con-! 
tinue  on  following  pages  40,  41  and  42. 
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A  PICTURE  FOR  (OMI'WIIS  DOING  GOVERNMENT  WORK 

Voii   A  IT  I  he  ScHurilN   Target! 

rijuil!.    Mn>      Vi-i|iiii<-    lliiril-llilliii;^    Miiiliii    Miirii-lla    Picliirc 
l'ii..lii..-.l    l»>    Horkcll    for    Is.-    I»>    I'liiiil    Senirily    (UTicers 

Miuliii    M.uictla   Com 


SrONNKK 

p.\iiy. 
liii  1  :     t'iiifit-l    You.'.     17    niin.. 

color.  proiUiccd  by  F.  K.  Rock- 
ett  Proituctioiij. 

■>^  "You  can  help  this  man  biii\ 
America.  How?  Drop  your  guard, 
just  once.  He'll  do  the  rest!""  "The 
mail""  is  Nikita  Khruschev.  seen  in 
lluvf  hlii\\i\-iip  lu'ws  photos.  TIh' 
challenging  voice  is  that  of  Ronald 
Reagan,  st.mding  in  front  of  the 
pictures. 

"Who.  me'.'""  The  answering, 
siuprised  voice  comes  from  a  mild 
machine  tool  oper.itor.  shown  in  .1 
swift  cut. 

">  es.  you.  rhat  little  metal  part 
\ou"ie  working  on  —  the  Russians 
want  to  know  all  about  it.  It  does 
not  mean  anything  by  itsell".'  Don't 
worry  —  they'll  fit  all  the  pieces 
together."" 

Tho>'rt'  KxfH'rtx  in  This  Line 
The  point  is  clear:  No  matter 
how  small  or  insignificant  the  job 
may  seem,  if  it  has  any  element  of 
useful  information,  the  Soviet 
cspion.ige  network  w ill  seek  to  find 
out  all  about  it.  Carelessness,  com- 
placency, .\mericans  who  want  to 
gain  '"status""  from  the  importance 
of  what  they"re  doing,  or  who  just 
love  to  talk,  and  may  do  so  in  the 
presence  of  a  more  than  casually- 
interested  listener  —  a  David 
Givcnglass.  for  instance,  who  had 
v^nly  to  keep  his  ears  open  at  Los 
.•Vlamos  to  shorten  frighteningly  the 
lead-time  our  country  had  on 
atomic  secrets  —  these  are  very 
real  harards  to  the  Five  World,  to 


the  n.ition.  to  the  individual  him- 
self. 

"Un  their  deeds  ye  shall  know 
them  .  .  ."  Historic  documentary 
footage  of  Soviet  executions,  pur- 
ges, planned  starvation,  conquests 
in  Poland  and  elsewhere  makes 
the  hazard  plain.  The  narrator 
notes  that  it's  all  been  out  in  the 
open  for  45  years,  the  plan  for 
destruction  of  capitalism,  free  en- 
terprise, of  the  United  States  as 
the  last  hold-out  —  contemptuous- 
l\  in  the  open,  with  the  Soviets 
understanding  that  American  citi- 
zens would  think  it  "incredible" 
.ind  would  refuse  to  belie\e  it,  as 
lhe\'\e  been  doing. 

It's   Vital   to   Stay   on   (iuard 

Self-discipline,  in  and  out  of 
the  plant,  regardless  of  position. 
is  vital,  it  is  pointed  out.  "The  end- 
product  of  security  is  lead-time, 
and  it's  not  worth  taking  even  a 
million-to-one  chance  of  revealing 
anything  to  the  enemy  whose  "nets' 
operate  in  e\  ery  corner  of  the  globe 
and  in  almost  every  walk  of  life. 
Methods,  situations,  and  the 
people  may  change,  but  the  ob- 
jectives don't  —  and  their  target 
is  you!" 

The  sponsor's  concern  for  secur- 
ity created  this  film  with  its  tre- 
mendous impact.  It  was  intended 
only  for  use  within  the  company, 
but  word  of  it  spread  as  a  tremend- 
ous tiHil  for  the  security  officer  in 
any  plant.  Other  defense  contrac- 
tors saw  it  and  wanted  to  buy 
prints;  high-level  military  person- 
nel saw   it.  and  were  enthusiastic. 

(C  O  N  T  t  N  tJ  E  D  O  N   P  .\  G  E  5  51 


Pictured  on  "Target  You"  set  are  (I  to  r):  Stanton  Webb,  producer;  sponsor 
representative  Ned  Stephenson  (Martin  Marietta.  Denver);  star  and  narrator 
Ronald  ReJigan:  John  J.  Hennessey,  F.  K.  Rockett  Productions;  and  Joseph  Den- 
owe,  director.  Pictures  in  background  are  kei-ed  to  film's  opening  sequence. 


Castle    in    tne    Loire    valley    is   mirrored    in    placid    pond    Ahich    surrounds    it. 

Enticing  Touri.st.s  to  Bv-Wavs  of  France 

Beauty  of  Frenoh   Countryside  Captured   in   New    Pielure 
Lensetl  by  Coleman  from  \  iewpoint  of  .\nierican  Tourist 


Sponsor:      French     Government 

Tourist  Office. 
TlTt-E:  Frame.  Wiih  a  French  Ac- 
cent. 21' 2  min.  color,  produced 
by  Coleman  Productions.  Inc. 
r  France  had  a  problem.  Tour- 
ists'? They  had  millions.  Millions 
of  tourists  thronging  the  cafes  and 
bistros  of  Paris,  millions  of  tourists 
to  fill  the  plush  hotels  of  the 
Riviera,  millions  of  tourists  to  bask 
in  the  warm  sun  of  the  French 
Mediterranean  beaches. 

But  the  rest  of  France,  the 
France  away  from  the  glittering 
society  of  Paris  and  the  Riviera — 
the  France  with  the  vast  vineyards, 
ancient  castles,  and  traditional 
work  of  the  French  p>eople  which 
has  been  carried  on  over  the  cen- 
turies —  was.  by  and  large,  ignor- 
ed by  visitors  from  abroad. 

They  .411  Want  to  Se«  Paris 

The  French  Government  Tourist 
Bureau  in  Paris  had  long  employed 
French  production  companies  to 
film  travelogs  about  France,  the 
travelogs  which  were  drawing  the 
tourists  to  Paris  or  the  Riviera 
with  such  frustrating  regularity.  So 
the  Bureau  decided  to  try  a  dif- 
ferent approach:  how  about  em- 
ploying an  .American  company  to 
make  a  tourist  film  for  .Ameri- 
cans'? The  French-made  films 
showed  France  from  a  Frfnch 
point  of  view,  but  how-  about  an 
AtncricMi  tourist  point  of  view'? 

Rene  Barde  and  Nfyron  Oer.ien; 
of  the  New  York  Office  .  f  :h;r 
French  Gv>vemnient  Touri-;  ^ 
eau  sot  in  touch  with  a  \ .;:,.. ... 
paNiucer  of  tra\«I  films.  Harry 
C'oleman  PiwJucrions.  Inc.  Cc^ 
man  had  hjid  much  v^uabfe  ex- 


perience in  making  films  abroad 
and  should  be  able  to  combine  the 
professional  approach  of  the  sea- 
soned film-maker  with  a  relative 
naivete  concerning  the  French  in- 
terior. 

Coleman.  suf>ervising  the  job 
personalh .  decided  to  keep  the  film 
as  simple  and  as  close  to  the  land 
and  its  people  as  possible. 

Focus  on  Castles.  \'illages 
To  preserve  the  quality  of  won- 
derment at  the  beauty  of  the 
French  countryside,  with  castles, 
villages,  formal  and  informal  gard- 
ens, all  of  which  were  virtuallv 
unknown  to  the  standard  tourist 
trade,  the  Coleman  crew  worked 
with  only  the  barest  shooting 
script. 

The  resulting  film  is  a  combin- 
ation of  polished  travelog  —  v»itli 
smooth  continuity  and  adept  edit- 
ing, —  and  home-made  tourist 
movie,  with  all  the  sights  and 
sounds  that  a  tourist,  new  to  the 
country,  would  find  memorable. 
Rather  than  concentrate  on  the 
usual  sights  of  the  Eiffel  Tower 
and  the  Notre  I>3me  Cathedral,  tht 

Bekiw:    fishins    ixats    at    Marseille 
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film  shows  these  only  peripherally 
and  concentrates  on  such  sights  as 
Chamonix.  the  village  where  ski- 
ing was  born;  Mont-Saintc-Michel. 
where  the  tide  rises  faster  than  a 
horse  can  run;  and  Lyons,  whose 
Roman  Coliseum  was  built  for  the 
pleasure  of  the  Roman  legions 
twenty  centuries  ago.  Also  shown 
are  the  people  of  the  French  coun- 
tryside, most  of  whom  did  not 
know  that  their  picture  was  being 
taken. 
Sound  Complfmeiits  the  \'isiials 
To  augment  the  visual  feeling  of 
the  country,  sound  was  employed 
to  complement  what  was  shown.  A 
wild  track  was  obtained  a  good 
part  of  the  time  with  a  Perfectone 
tape  recorder,  and  many  of  the 
scenes  in  the  picture  have  back- 
ground sound  and  music  which  was 
actually  recorded  on  the  spot. 

To  complete  the  sound  track 
and  preserve  the  feeling  of  French- 
ness  of  the  film.  Coleman  combed 
the  library  of  the  French  Broad- 
casting Company,  and.  in  coopera- 
tion with  Joe  Petrosek  of  the 
Tourist  Bureau,  obtained  original 
French  records  to  be  cut  into  the 
sound  track.   This,   again,   was   a 


rather  different  practice  than  the 
normal  use  of  .American  stock 
music.  Furthermore,  the  very 
poetic  narration  was  w ritten  by 
Mrs.  Noelle  Gillnior  to  be  spoken 
with  a  French  accent. 

The  film  was  edited  with  the 
thought  in  mind  of  stressing  the 
rural  rather  than  the  urban  aspects 
of  French  life,  and  this  effect  was 
heightened  by  the  "off  the  cuff 
nature  of  the  shooting  itself. 
Scenes  of  Paris  and  Nice  were  in- 
cluded, of  course,  but  these  formed 
the  bare  framework  of  the  picture. 
The  vast  majority  of  footage  was 
shot  through  the  eyes  of  one  who 
toured  the  countryside  and  kept  off 
the  well-trod  paths  of  the  big  cities. 
Received  .\broad  \>'ith  .-Vpplause 

The  finished  film  was  sent  im- 
mediately to  Paris,  to  the  head  of- 
fice of  the  French  Government 
Tourist  Bureau,  and  was  received 
with  applause.  It  has  now  been 
released  through  the  New  York 
Office  of  the  Tourist  Bureau  and 
the  desired  results  of  encouraging 
travelers  to  take  a  vacation  by  lei- 
surely touring  the  French  interior 
are  already  being  noted  by  tourism 
officials.  g' 


Showing  Retailers  "Man  You  Can  Lean  On' 

Field    Women    With    Kepealer   Projectors.    Con.-iiiiier    Show-. 
Help   Klopiiian   to  (iel   Arross   Fa<'ls   Alioiil   (Quality    Prodiiel 


Sponsor:   Klopman  Mills. 
Title:  A  Man  i'ou  Can  Lean  On. 
15    min..    color,    produced    by 
Elektra  Studios.  Inc. 

-^  Buyers  of  clothing  containing 
the  so-called  miracle  fibers  are 
sometimes  content  to  consider  that 
the  presence  of  these  fibers  in  the 
cloth  is  by  itself  a  guarantee  of 
quality.  This,  of  course,  is  not  so. 

Not  only  do  fabrics  contain 
varying  amounts  of  synthetics,  but 
there  are  vast  differences  in  the 
way  the  blends  are  woven,  dyed 
and  finished.  In  the  popular  Da- 
cron  and  cotton  blends,  for  in- 
stances, there  are  some  combina- 
tions on  the  market  with  a  pro- 
portion of  Dacron  as  low  as  four 
per  cent;  in  others,  weaving  or 
dying  faults  that  are  impercep- 
tible without  close  inspection  can 
become  headaches  for  the  manu- 
facturer in  the  cutting  process. 
There  .Are  Product  Differences 

To  combat  these  problems,  the 
largest  manufacturer  of  65% -35% 
Dacron  and  cotton  cloth  in  the 
world  —  Klopman  Mills,  a  divi- 
sion of  Burlington  Industries  — 
has  been  carrying  on  an  extensive 
advertising    and    public    relations 


campaign  to  show  that  there  arc 
great  differences  in  Dacron  and 
cotton  textiles,  and  that  Klopman 
( in  a  memorable  series  of  ads )  is 
the  man  the  manufacturer  can  lean 
on. 

About  a  year  ago.  backing  up  its 
ads  and  its  educational  material. 
Klopman  arranged  for  a  group  of 
large  department  store  and  chain 
store  clothing  buyers  to  visit  the 
company's  mills  in  Virginia.  North 
Carolina  and  Georgia. 

Inspection    .Assures  the   (Quality 

The  reaction  of  these  men  to 
what  they  saw  —  the  fantastic  con- 
centration on  absolute  quality,  the 
great  numbers  of  inspectors  —  and 
inspectors  of  inspectors  —  watch- 
ing over  every  square  inch  of  fab- 
ric, was  such  that  Klopman  im- 
mediately wanted  to  take  every 
buyer  and  every  store  salesman  in 
the  country  on  a  trip  through  the 
mills.  While  this  was  not  feasible, 
it  was  possible  to  do  it  with  a  mo- 
tion picture,  and  in  fact,  perhaps 
do  it  even  a  little  better  than  with 
a  personal  visit. 

The  film  not  only  tours  the  mills, 
as  any  visitor  might,  but  it  pro- 
vides   background    material    and 
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Klopman  film  delivers  facts  where  ad  campaign   leaves  off 


esthetic  qualities  that  even  an  on- 
site  inspection  would  find  hard  to 
match. 

The  picture  opens  in  an  advertis- 
ing photography  studio,  showing 
how  the  well-known  "Lean  on 
Klopman"  ads  are  done.  It  goes 
on  to  show,  in  really  dazzling 
photography,  what  happens  in  the 
mills.  Klopman  is  a  "vertical"  mill 
—  it  spins,  and  weaves.  ;md  dyes 
and  finishes. 

The  camera  follows  along  these 
processes,  and  beyond,  to  models 
wearing  high-style  garments  in 
typical  fashion  photography  set- 
tings. The  point  made  is  that  while 
Klopman  fabric  might  cost  a  little 
more,  its  complete  surety  of  per- 
fection actually  amounts  to  sav- 
ings for  the  manufacturer  and  ex- 
tra satisfaction  for  the  wearer. 
Eijuip  Women  With  Moviematics 
To  bring  this  message  to  the 
market.  William  Klopman.  Jr.. 
head  of  the  company.  Harold  De 
Bona,  advertising  manager,  and 
Edward  Garvey.  Marketing  Man- 
ager, supplied  each  of  the  com- 
pany's 44  local  representatives 
with  Kalart  "Movicmatic  "  repeat- 
er projectors  loaded  with  16mni 
sound  prints  of  the  film. 

These  representatives,  all  wom- 
en, arc  expected  to  reach  all  the 
4,500  top  buyers  and  store  train- 


ing directors  across  the  country, 
plus  about  7  to  8.000  retail  sales 
people. 

In  addition.  Modern  Talking 
Picture  Service  has  been  testing  50 
prints  of  the  film  in  resort  areas; 
plans  are  being  made  to  arrange 
for  television  distribution:  and 
group  showings  arc  now  going  on 
to  adult  civic  and  women's  organ- 
izations and  home  economics  clas- 
ses in  schools. 

Klopman  is  currently  consider- 
ing   the    possibility    of    moving    a 
35nim    version    of    the    film    into 
theaters. 
Bu\ers    Are    Specif\ing    Klopman 

Reaction  to  the  film  has  been 
generally  good.  Some  of  thw  big 
city  stores  thought  the  film  could 
have  had  more  purely  educational 
aspects  —  that  it  might  have  said 
"this  machine  does  this  job  for 
this  reason."  But  these  were  minor 
comments  —  one  thing  the  film 
did  do  —  the  job  it  was  intended 
to  do  —  was  to  get  across  the 
image  of  Klopman  quality. 

It  is  hard  to  pin  down  actual 
results,  for  the  ad  campaign  has 
been  working  in  the  same  area 
lor  many  months,  but  the  film  goes 
hand-in-glove  with  the  ads.  and 
buyers  are  more  and  more  speci- 
fying Klopman.  not  just  any  Da- 
cron-and-cotton.  ^' 


Warner-Chilcott  Laboratories  used  giant  replica  of  Technicolor's 
"Instant"  Projector  to  remind  doctors  at  American  Medical  Associ- 
ation convention    in  Atlantic   City  of  their  8mm  film  program  .  .   . 
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It's  "Holiday"  time  for  the  happy  Dahlin  family  .  .  . 

American  Oil's  "Ne\\  Look"  in  Travel  Films 

New  Film  Captures  \^'ashingtoii  Seene  With  Beauty,  Dignity 

Sponsor:  American  Oil  Company. 
Title:  Happy  Holidays  Along  the 
Potomac.  27',  2  min.  color,  pro- 
duced by  Parthenon  Pictures. 
*  What's  more  logical  than  pro- 
moting   auto    travel    when    you're 


in  the  oil  and  gas  business'?  Audi- 
ences for  a  really  fascinating  travel 
picture  run  into  the  millions,  via 
both  group  shows  or  on  public 
service  telecasts. 

American  Oil's  public  relations 
staffers  are  well  aware  of  the  po- 
tential. An  earlier  film.  Happy 
Holidays  .  .  .  in  the  Land  of  Lin- 
coln, has  been  widely  shown,  via 
Modern  Talking  Picture  Service 
e.xchanges.  and  they  had  the  right 
"formula."  they  were  sure,  when 
Parthenon  Pictures  turned  up  with 
a  good  family  story  and  e.xcellent 
camera  work  on  scenic  spots 
around  Illinois  in  that  film. 
.\voiding   Trite   Treatment 

But  doing  Washington  was 
something  else  again.  The  nation's 
capitol  has  been  a  frequent  film 
subject.  Again,  Parthenon  came  up 
with  the  right  answers,  told  in 
Happy  Holidays  .  .  .  Along  the 
Potomac.  A  film  treatment  which 
embraces  dignity  and  honesty, 
straightforward  simplicity  in  con- 
tent is  aided  by  natural  camera 
handling  rather  than  arty  angles. 

Most  Washington  tourists  are 
"family  trade"  seeking  to  "improve 
the    children"   and   to   help   them 


"understand  our  country  better." 
That's  the  kind  of  Happy  Holiday 
the  engaging  Dahlin  family  has  on 
their  visit  to  Washington.  Utterly 
non-commercial,  with  only  a  credit 
mention  for  American,  it  tours 
Bureau  of  Printing  and  Engraving, 
the  FBI's  Crime  Lab  and  the  Li- 
brary of  Congress  as  well  as  the 
halls  of  Congress  and  the  White 
House.  The  camera  is  "at  home" 
in  the  National  Gallery,  Folger  Li- 
brary, and  the  Smithsonian. 
Dahlins  See  the  Sights 

The  Dahlins  pay  homage  at  the 
Jefferson  and  Lincoln  Memorials, 
gaze  in  awe  at  the  Washington 
Monument.  .And  they  travel  the 
Potomac  enroute  to  Arlington  and 
Mount  Vernon.  An  "overview"  of 
Washington  closes  an  always  in- 
teresting, all-too-brief  family  vaca- 
tion trip, 

Parthenon's  "Cap"  Palmer  is 
the  producer-writer  of  this  ex- 
cellent subject;  aided  by  breath- 
taking lenswork  of  associate  Guy 
Adenis  and  the  skillful  editing  of 
John  E.R.  MacDougall.  music  by 
David  Bowen. 

Let's  Have  More  of  Them 

The  Dahlins  will  be  back,  we 
hope,  in  other  American  Oil  trav- 
elogs. They'll  be  welcomed  by 
eager  audiences.  The  Holiday  films 
are  distributed  by  Modern  "Talking 
Picture  Service  exchanges,  nation- 
wide. ^' 


Inspiring   views   of  Capitol    buildings   are    feaiured    in    the    picture. 


Norge  dealers  are   pictured   at   unveiling   of  company's   1954  appliance    lines. 

Live  Show  Scores  a  Sales  "Hit"  for  Norge 

Florida  Premiere,  Staged  by  Wilding,  IX'ins  98%   of  Quota 


1964  Norge  Appliances,  includ- 
ing the  company's  electric  and  gas 
ranges  and  home  laundry  equip- 
ment, were  "world  premiered"  on 
July  15-19  at  a  highly-successful 
"live  show"  presented  to  members 
of  the  field  force,  distributors  and 
their  key  people  and  principal 
dealers.  The  presentation  was 
made  at  the  Diplomat  Hotel.  Hol- 
lywood-by-the-Sea,  Florida. 

The  Florida  show,  staged  by 
Wilding,  Inc.  and  utilizing  Vista- 
strip  slidefilms.  an  original  music 
score  and  excellent  graphic  mater- 
ials, brought  Norge  98.8''f  of  their 
anticipated  sales  quota.  The  suc- 
cess of  the  Florida  presentation 
brought  the  decision  to  hold  a 
modified  version  of  the  show  for 
dealers  and  their  key  sales  people 
in  Chicago,  Dallas,  New  York  and 
Los   Angeles. 

Following  a  welcoming  address 
by  the  company's  Jack  Wolfe. 
Norge  president  Robert  O.  Fickes 
addressed  guests  on  the  theme; 
"Norge  Is  On  the  Move."  His  talk 
was  followed  by  the  presentation 
of    1964   electric   and   aas   ranees. 


made  by  Art  Schnipper.  Jr..  and 
highlighted  by  a  skit,  musical  num- 
ber and  the  product  "reveal." 

The  presentation  of  1964  Norge 
home  laundry  equipment  empha- 
sized a  new  14-pound  capacity 
washer.  One  demonstration 
showed  members  of  the  show  cast 
pulling  10  double  bed  sheets  from 
the  new  washer.  Merchandising 
materials  for  dealer  showroom  use 
were  also  featured. 

The  company's  1964  advertising 
and  merchandising  program  was 
presented  by  Harry  McDavitt. 
Jack  Wolfe's  sum-up  "A  Reward- 
ing Story"  was  followed  by  Dan 
Dougherty's  concluding  presenta- 
tion: "Now.  Let's  Go  Big!  Let's 
Go  Norge!" 

Completely  packaged  so  that 
elements  of  the  show  may  be  used 
by  Norge  distributors  among  their 
regional  dealers,  the  Wilding  pro- 
gram was  written  by  Tom  Clark 
and  Hal  Secor;  Lloyd  Norlin  cre- 
ated the  music  (there  were  three 
original  numbers,  plus  an  over- 
ture and  the  finale ) ;  Jack  Keyes 
handled  all  graphic  media.  1^' 


These  integrated  meeting  tools  helped  Norge  score  resounding  sales  success. 
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Ho!)  OiiillinT  Vuiirdecl  .■<1..'>0(I 
(>ruiit  liv  llif  Dirertors  (iiiiid 
•;■  Winner  of  one  of  the  two 
S  1.500  grants  awarded  annually 
by  the  Directors'  Guild  of  America 
is  Robert  M.  Quittner.  IFPA  mem- 
ber and  a  graduate  student  in  the 
Motion  Picture  Division  of  L'C- 
LA's  Department  of  Theater  Arts. 

Quittner  is  producing  and  direct- 
ing a  film  on  the  problem  of 
high  school  drop-outs  to  fulfill  re- 
quirements for  his  Master's  de- 
gree at  L'CLA.  Formerly  a  news- 
paper writer-photographer.  he 
hopes  to  combine  his  past  experi- 
ence, a  Bachelor's  degree  in  soci- 
ology and  current  training  in  film 
production  to  specialize  in  docu- 
mentaries with  sociological  em- 
phasis. 

He  will  team  occasionally  with 
his  wife.  Dana,  a  trained  research- 
er. Quittner  has  been  employed  as 
a  teaching  assistant  in  UCLA's 
Motion  Picture  Di\  ision  during  the 
past  year.  The  family  home  is  in 
West  Los  Angeles.  ^' 

*       *        * 

Ken  IMaurer  Prepared  for  F!lni 
Career  in  Schools,  Inilustry 

->  Because  of  his  interest  in  films 
for  education.  IFPA's  new  Chap- 
ters Vice-President  Ken  Maurer 
took  a  position  with  the  Los  An- 
aeles  Citv  School  Svstem  a  while 
back. 

Before  that.  Ken  free-lanced  for 
three  years,  producing  TV  com- 
mercials for  a  local  furniture 
chain.   Biblical   stories  for  a  Sun- 


da)  lelcMsion  program  and  pub- 
licity films  for  youth  camps.  These 
years  of  field  experience  followed 
his  formal  schooling  in  Motion 
Picture  Production  and  Education 
at  UCLA,  where  he  received  his 
BA  and  at  Los  Angeles  State  Col- 
lege where  he  completed  work  on 
his  Masters'  degree. 

But  Ken  Maurer  gravitated  back 
to  the  film  world  when  he  joined 
the  Ramo-\\  ooldridge  Corpora- 
tion during  the  early  development 


of  our  major  missile  systems.  He 
continued  at  STL  (Space  Technol- 
ogy Laboratories )  w  hen  it  became 
an  R-W  subsidiary.  As  STL's  as- 
sistant to  the  head  of  the  Film 
.Acquisition  Department,  he  help- 
ed to  develop  acquisition,  control 
and  evaluation  procedures  for  all 
films  generated  by  major  contrac- 
tors working  in  the  Air  Force  mis- 
sile program. 

Now  .Senior  Kilni  Specialist 
Now  he's  back  in  production  as 
senior  film  specialist  responsible 
for  the  Titan  Weapon  System, 
making  films  for  Air  Force  Com- 
mand program  offices,  engineer- 
ing evaluation,  orientation  pro- 
grams, etc.  at  the  Aerospace  Cor- 
poration. 

Chapters  around  the  U.  S.  can 
expect  an  active  year  under  his 
enthusiastic  leadership.  y 


From  the  IFPA  President's  Viewpoint 

4  GRE.At  Dial  has  been  said 
-^*^to  the  membership  of  the  In- 
dustry Film  Producers  Association 
in  the  last  six  years  about  our  rea- 
sons for  being.  Most  of  what  has 
been  said  has  been  necessarily 
idealistic.  For  we  need  to  talk 
idealistically  to  each  other  about 
achievement,  progress,  growth,  and 
the  like. 

But  we  also  need  to  be  real- 
istic about  certain  other  aspects  of 
a  professional  society.  To  me.  the 
most  important  justification  for  the 
existence  of  any  organization  is 
regular  and  active  participation  by 
members.  So.  briefly,  let  me  be 
realistic  on   that   one   subject. 

It  is  undeniably  true  that  in 
most  professional  or  social  organi- 
zations a  minority  of  the  members 
devote  the  majority  of  the  time 
and  energy  needed  to  make  the 
organization  work.  And  it  is  also 
true  that  the  same  minority  at- 
tends meetings  regularly,  takes 
advantage  of  voting  privileges, 
gives  freely  of  its  talent,  knowledge 
and  experience. 

These  are  the  people  who  bring 
life  to  an  association  and  benefits 
to  themselves. 

.And  yet  the  cry  is  heard  — 
usually  from  those  in  the  majority 
—  "VVhat  does  IFPA  do  for  me?'" 
It  is  also  the  final  mutter  of  those 
few  each  year  who  give  up  their 
membership. 

I  have  this  to  say  in  answer  to 
that  cry.  Nothing  —  absolutely 
nothing  —  can  be  received  without 
someone  giving.  An  organization  is 
people.  So  the  cry  can  be  inter- 
preted as.  "What  do  all  the  other 
people  in  IFP.A  do  for  me?" 


Jack   R.  Goetz 

IFPA   President,    1963-64 

It  stands  to  reason  that  when 
members  don't  participate  in  some 
way.  give  of  themselves,  the  pur- 
pose for  organization  is  defeated. 
Ideas  and  information  must  flow 
two  ways,  encouraged  by  the  os- 
mosis of  personal  contact. 

So.  don't  sit  on  your  member- 
ship card  and  wait  for  IFPA  to 
flood  you  with  benefits.  If  you 
have  something  to  offer  other  in- 
dustry film  producers  —  talk  about 
it  —  write  about  it.  Going  to  a 
meeting  or  serving  on  a  commit- 
tee means  exactly  what  it  says. 
You  meet  and  communicate  with 
other  members.  It's  there  that  you 
will  get  response  —  opinion  — 
reaction. 

If  you're  located  too  far  from  a 
chapter  meeting  place,  write  to 
menibers  or  submit  articles  to  the 
journal.  You'll  find  it  rewarding — 
and  you'll  certainly  make  new 
friends  in  the  business.  So,  do 
something  for  IFPA.  Then,  and 
only  then,  can  IFPA  do  something 
for  you.  Q' 
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Lockheed   Stiidv   Films  Record   Behavior  of   Marine   Mammals 


Editorial  V.   P.   Ed   Hayes 

Meet  Ed  Hayes:  Editorial  \T 
and    Your  Journal's   Editor 

i<  The  man-in-charge  of  these 
Journal  pages,  your  Editorial 
Vice-President  Edward  L.  Hayes, 
has  combined  years  of  service  in 
the  Navy  with  speciaHzation  in 
filmed  communication  and  indus- 
trial requirements. 

Presently  an  Executive  Produc- 
er for  Walter  V.  Hardy.  Chief, 
Motion  Pictures  at  Autonetics.  Ed 
was  formerly  Supervisor  of  Photo- 
graphy at  the  Ryan  Aeronautical 
Company  in  San  Diego. 

A  Commander  in  the  Navy"s 
Ready  Reserve  he  recently  com- 
pleted an  important  special  as- 
signment on  active  duty,  heading 
the  camera  party  at  sea  which 
photographed  President  Kennedy's 
visit  aboard  the  USS  Oriskany.  ' 

Such  assignments  aren't  neu  to 
Ed  Hayes.  As  a  Navy  Photo- 
graphic Officer,  his  assignments 
have  taken  him  to  far  place.^  — 
from  the  wilds  of  Mongolia  and 
Tibet  to  sea  duty  off  Korea  with 
Fast  Carrier  Task  Force  77. 

Ed  and  Mrs.  Hayes,  and  their 
two  children.  Ed  HI  and  Dolores, 
make  their  home  in  Fullerton.  Cali- 
fornia. 1^' 
*        *        * 

PEOPLE  &  PLACES 

ir  Gene  Burson,  many  \ears  Head 
of  Motion  Pictures  with  Hughes 
Aircraft  Compan\ .  has  recently 
associated  with  Hollywood  Ani- 
mators as  Producer. 

o  o  o 

*  Pat  Patterson,  immediate  past 
Editorial  \'.  P.  for  IFPA  and 
present  President  of  the  Univer- 
sit\'  Film  Producers  Association,  is 
now  with  the  Cinema  Department 
of  the  University  of  Southern  Cali- 
fornia,  after   ten   vears   as   Head 


"  .'\s  part  of  the  Anti-Submarine 
Warfare  and  Ocean  Systems  re- 
search effort  at  the  Lockheed-Cali- 
/ornia  Company,  the  firm's  in-plant 
motion  picture  department  is  docu- 
menting behavioral  studies  of  dol- 
phins and  sea  lions. 

The  studies  are  being  conduct- 
ed both  at  the  plant's  own  training 
tanks  Lit  Burbank  and  at  Marine- 
land  of  the  Pacific's  Palos  Verdes 
facilities.  By  using  synchronous 
sound  and  long  running  cameras, 
Lockheed  is  capturing  auditory 
and  visual  communication  techni- 
ques used  by   the   animals   under 


imposed  and  natural  conditions. 

While  most  of  the  current  foot- 
age being  shot  on  dolphins  is  be- 
ing used  to  determine  possible  lex- 
ical meanings  in  their  strange 
whistling  noises,  a  comprehensive 
16mm  film  story  on  the  subject 
is  planned  for  the  near  future. 

Lockheed  also  is  producing  an 
in-plant  picture  on  the  Pacific 
Gray  Whale,  based  on  company 
studies  in  Baja  California  migra- 
tion grounds.  Here  again,  acoustic- 
al research  for  Anti-Submarine 
Warfare  dictates  the  audio-visual 
need.  B" 


Below:  writer-director  Doug  Muir  prompts  porpoise  for  camera- 
man George    Rodriguez  on    Lockheed-California   project. 


of  the  Department  of  \'isual  Coni- 
niiinications  at  the  L^niversity  of 
California   at   Los   Angeles. 

o  o  o 

•?'-  Ed  Hunter,  former  Chief  of 
.Motion  Pictures  with  North  .Amer- 
ican Aviation's  Space  and  Infor- 
mation Division,  is  in  W'ashing- 
ton  D.  C.  as  a  Writer-Director- 
Producer  with  the  L'.S.I.A. 

o  o  o 

tV  Norm  Dyrenfurth  is  back  home 
in  Santa  Monica,  after  heading 
up  the  successful  Mt.  Everest  E.\- 
pedition  which  we  all  followed 
with  so  much  interest  and  admir- 
ation. 

->  I.F.P..\.  now  has  an  official 
Recording  Secretary  in  the  person 
of  Elaine  M.  Dolnick  who.  in  the 
past,  has  done  such  a  fine  job  for 
us  on  an  unofficial  basis.  Corre- 


spondence addressed  to  Elaine  at 
our  official  address  will  be  routed 
to  the  person  best  qualified  to 
serve  vour  needs. 

o  o  o 

Note:  Your  National  Board  be- 
lieves that  the  membership  would 
be  interested  in  a  sustained  col- 
umn of  this  nature.  If  \'ou  have 
items  of  a  "People  and  Places"  na- 
ture, please  drop  us  a  postal  card, 

Keepinf:  I  p   Vi  ith  Chapters 
Dej>en<ls  on  ^  our  Reports 

T>  That's  right!  We're  looking  for 
those  news-notes  on  regional  chap- 
ter activities  this  fall.  These 
JouR.NAL  pages  keep  every  sec- 
tion of  the  country  informed  on  all 
IFPA  activities.  Send  them  in.  Del- 
aware, New  England,  California, 
and  your  Journal  editor  will 
appreciate  it!  g- 


"You've  Got  a  Secret"  Points 
Up   Problem   of   Plant   Security 

i"  Industrial  plants  involved  in 
military  \\ork  constantly  face  the 
problem  of  classified  material  and 
the  need  for  complete  security  of 
vital  data.  With  a  cartoon-charac- 
ter type  of  approach  as  its  basic 
format,  a  new  13-minute  sound 
slidefilra  titled  You've  Got  a  Sec- 
ret was  produced  by  the  Ford  In- 
strument Company,  a  division  of 
Sperry  Rand  Corporation,  to  deal 
with  this  critical  problem  among 
its  own  employees. 

Intended  solely  for  showing  to 
employees  at  Ford  Instrument 
(but  useful  to  other  security- 
minded  companies).  You've  Got  c. 
Secret  dramatizes  a  "Secret's"  role 
from  the  time  of  his  arrival  at  the 
plant  through  the  phases  of  pro- 
duction and  control.  It  outline^ 
the  how's,  when's,  where's  and 
why's  of  classified  material  protec- 
tion. 

Available  in  both  automatic  and 
manual  versions,  the  color  slide- 
film  serves  for  indoctrination  of 
new  employees  and  as  refresher 
training  of  present  workers.  John 
Hart.  Employee  Relations  Man- 
ager at  Ford  Instrument  Company. 
31-10  Thomson  Avenue.  Long 
Island  I,  N.  Y.,  has  noted  that 
copies  of  You've  Got  a  Secret  are 
being  made  available  to  other  con- 
cerns at  cost  of  $25.00  for  the 
record  and  strip.  ^ 

*  *  ^: 

Color  Sensitonielry  Principles 
Available  in  Revised  Edition 

■w  A  new,  revised  edition  of  Priit- 
ciples  of  Color  Sensitometry  has 
just  been  published  by  the  Societv 
of  Motion  Picture  and  Television 
Engineers. 

First  published  by  the  Society 
in  19.50.  this  fundamental  work  has 
been  brought  up  to  date  as  part  of 
a  program  headed  by  SMPTE  En- 
gineering Vice-President  Deane  R. 
White.  Du  Pont  Photo  Products 
Department. 

The  new  edition  devotes  chap- 
ters to  sensitometric  exposures; 
processing  of  sensitometric  tests; 
quantitative  evaluation  of  image 
density;  densitometer  design  prin- 
ciples; transformations  between  in- 
tegral and  analytical  densities;  ap- 
plications of  color  sensitometry  and 
interpretation  of  sensitometric  re- 
sults; and  statistical  aspects  of 
color  sensitometry. 

Principles  of  Color  Sensiloinetry 
is  102  pages,  cloth-bound.  Copies 
are  available  at  S4  from  SMPTE. 
9  East  41st  St..  New  York  17.  ff 
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what  Kodak  has  done 
for  people  who  fear  movie  projectors 


This  may  be  the  first  movie  projector 
youve  ever  hked. 

It  is  thoroughly  tame.  Now  you  can 
put  on  your  show  without  becoming 
aukward  or  embarrassed. 

Simon-simple,  it  sets  up  anywhere. 
\'ou  don't  have  to  assemble  anything. 
Threading  the  film  is  as  easy  as  fol- 
lowing a  red  line. 

One  lever  and  one  push  button  do 
everything  else.  Throw  the  lever  for- 
ward, you  have  a  picture.  Bright  and 
clear,  so  easy  to  look  at. 

Push  the  button,  you  have  sound. 
Instantly  I  No  warm-up.  No  waiting. 

This  projector  gives  you  complete 
obedience.  You"ll  never  have  to  im- 
provise or  beg  pardon  for  it. 

When  your  presentation  is  over, 
pull  back  on  the  lever.  Everything 
shuts  off.  That's  all  there  is  to  it. 

This  machine  may  have  the  fini 
sound  system  you  never  have  to  fix. 

Until  now.  a  projector's  sound  sys- 


tem has  not  been  without  shortcom- 
ings. Tubes  could  burn  out.  Exciter 
lamps  could  burn  out.  Background 
noise  could  interfere,  distract  audi- 
ences into  inattenti\eness. 

No  more  of  this  kind  of  thing. 

This  new  Kodak  projector  has  a  re- 
markable new  sound  system. 

Transistors  end  tube  burn-outs  for- 
e\er.  Our  exciter  lamp  is  rated  to  last 
for  the  life  of  the  projector,  (we 
haven't  even  allowed  access  to  it  for 
replacement ) .  And  a  space-age  gadget 
we  call  a  solar  cell  ends  various  dis- 
tracting background  noises  and  is  also 
rated  for  the  life  of  the  projector. 

Beautiful  sound.  Clean,  command- 
ing, steady  sound.  It  never  interrupts 
itself  or  embarrasses  you. 

This  new  projector— like  all  Kodak 
projectors— pampers  film.  Kissing  it 
with  only  2','2  ounces  of  pressure.  The 
lightest  touch  of  all.  No  rub,  no  drag, 
no    scrape,    no    film    breakage,    or 


sprocket  hole  tearing.  Films  last 
longer  in  a  projector  like  this. 

This  projector  even  operates  so 
quietly  it  never  calls  attention  to  itself. 

Its  name  is  the  Kodak  P.^geant 
16mm  Sound  Projector.  Model  AV- 
126-TR. 

If  you'd  like  to  see  one  work,  or 
read  illustrated  literature  about  it, 
write  vour  name  and  address  here: 


Then  send  it  back  to  us  at  the  ad- 
dress below. 

Check  this  box  ^  and  we'll  have 
a  Kodak  dealer  call  you  to  arrange 
for  a  convenient  demonstration.  No 
obligation,  of  course.  8-47 

Kodak  P.aceant  Projector 

EASTMAN  KODAK  COMPANY 

Dept.  8-\',  Rochester  4,  N.  Y. 
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'T'he  Challenge  of  real-lime 
-'-  communication  is  one  of  the 
most  vital  aspects  of  the  overall 
challenge  facing  our  military  and 
government  planners  today  —  the 
total  challenge  of  the  space  age. 
complicated  by  our  "exploding 
technology.""  Whether  we  realize  it 
or  not.  whether  we  like  it  or  not, 
our  world,  our  way  of  life,  our 
previously  considered  ■'modern"" 
civilization,  is  being  rapidly  and 
drastically  changed  —  probably. 
permanently  changed.  Our  basic 
concepts  of  time  and  space  are 
being  seriously  disturbed  —  even 
revolutionized. 

"Around  the  World  in  80  Days"" 
was  science  fiction  not  so  many 
years  ago.  Now  it"s  around  the 
world  22  times  in  a  day  and  a  half. 
What  next?  .Ml  this  has  got  to  be 
changing  our  basic  concepts  of 
time  and  space.  This  is  the  age  of 
breakthroughs.  Real-time  com- 
munication will  be  a  vital  part  of  it. 
We  might  as  well  get  used  to  the 
idea. 

The  .Meaning  of  "Real  Time' 

What  do  we  mean  by  real  time? 
Instant  communication  —  (like  in- 
stant coffee )  —  or  —  knowing 
eveiy thing,  now.'  If  knowledge  tru- 
ly is  power  —  and  were  involved 
in  a  global  power  struggle  —  it 
gets  vitally  important  to  know 
everything  you  need  to  know  — 
now. 

How  is  this  possible'  It  isn"t  yet. 
We  haven"t  yet  reduced  Earth  to 
the  size  of  a  crystal  ball.  But  we 
are  trying  and  professional  com- 
municators, especially  audio-visual 
communicators,  can  help  and  have 
helped  an   immeasurable  amount. 

If  you  were  in  an  orbiting  com- 
mand post,  a  space  station,  and 
had  the  entire  planet  under  com- 
plete surveillance  —  and  had  in- 
strumentation that  would  simulta- 
neously display  what  was  going  on 
every  place  that  you  couldn"t  di- 
rectly observe  —  and  you  could 
zoom  in  to  any  detail  or  move- 
ment that  you  wanted  to  study 
—  and  then  you  could  com- 
municate to  other  space-borne 
forces  to  assist  or  to  prevent  anv 
action  on  Earth  —  you"d  be  in  the 
driver's  seat,  wouldn't  you? 

Facts  for  Effective  Decisions 

People  all  over  Earth  would  be 
hoping  that  you  were  a  "good  guy '" 
or  at  least  on  their  side.  That"s 
the  kind  of  opportunity  that  real 
time  global  communication  could 
give  you.  You  could  make  instant 
and  effective  decisions  based  on 
real  time  information.  Now.  you 
don"t  have  to  get  into  orbit  to  ap- 
preciate the  value  of  the  communi- 
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cation  principle.  The  more  you 
try  to  accomplish  in  less  time,  the 
more  you  must  improve  the  infor- 
mation, communication  and  the 
decision-making  system. 

That"s  what  the  Defense  Depart- 
ment and  the  .Mr  Force  have  been 
working  toward  in  developing  a 
closed  circuit  television  and  video 
tape  capability  as  essential  steps  to 
the  realization  of  their  real-time 
secure,  audio-visual  communica- 
tion network. 

First  Milestone  Now  Reached 

Early  this  year,  after  nearly  two 
years  of  planning,  design  and  de- 
velopment work,  a  closed  circuit 
TV  system  at  the  Air  Force  Space 
Systems  Division  in  Inglewood. 
California,  became  operational. 
After  establishing  some  needed 
policies  and  regulations,  building 
supporting  facilities  and  acquiring 
and  training  the  technical  crew 
members,  the  first  official  produc- 
tion milestone  was  accomplished 
on  the  20th  of  .April. 

The  Commander  of  the  Space 
Systems  Di\ision  briefed  the  Com- 
mander of  the  Air  Force  Systems 
Command  in  Washington.  D.  C. 
—  on  television.  Two  copies  of  a 
color  video  tape  were  simultane- 
ously recorded  at  SSD  —  one  was 
flown  to  Hq..  AFSC.  and  was 
viewed  there  at  a  commanders" 
management  conference. 

Television  cameras  scan  an  Air  Force  briefing  session  being  videotaped  for 
closed-circuit  use  at  Space  Systems  Division  Headquarters,  Inglewood,  Col. 


The  audience  included  General 
Bernard  Schriever  and  his  top  staff 
members.  Simultaneously.  Major 
General  Benjamin  Funk  and  his 
staff  in  California  were  reviewing 
the  other  copy  of  the  tape.  After 
the  secret  tapes  were  presented, 
questions  were  asked  and  answered 
over  the  inter-headquarters  secure 
telephone. 

This  first  proof-test  of  the 
CCTV  management  communica- 
tion system  was  highly  successful. 
The  television  crew  has  been  work- 
ing steadily  on  high  priority  brief- 
ings ever  since. 

.\  Step  in  the  Right  Direction 

You  may  ask.  "What's  so 
unusual  about  coast-to-coast  color 
TV  or  video-taped  programs?"" 
Nothing  —  in  the  entertoinmenl 
world.  But  as  a  direct  means  of 
governmental  management  com- 
munication it  becomes  a  step  in  the 
right  direction  toward  the  real-time 
communication  goal. 

It  isn't  a  real-time  network  yet. 
it's  only  a  step  in  that  direction. 
It's  an  important  step,  because  you 
crawl  before  you  walk  and  you 
walk  before  you  run.  You  might 
say  that  while  you  are  crawling 
and  walking  you  are  developing 
the  "technology"",  that  is.  acquir- 
ing the  skills,  the  know-how.  the 
experience  that  will  permit  you  to 


run  later  on.  That"s  what  the  Air 
Force  is  doing  with  closed  circuit 
T\'  and  video  taped  recordings. 
They"re  learning  to  crawl  and  to 
walk  so  they  can  run  at  full  speed 
toward  their  real-time  goal  later 
on. 

\  ital  to  National  Security 

Why  all  of  this  interest  in  "in- 
stant information"  to  insure  ac- 
celerated decision-making?  Be- 
cause it's  vital  to  our  individual 
and  collective  security.  One  of  our 
senior  Senators,  the  Honorable 
Hubert  H.  Humphrey,  was  vitally 
concerned  about  this  problem 
when  he  said.  "The  efficiency  of 
America's  12  billion  dollar  re- 
search and  development  effort  is ' 
seriously  suffering  from  a  near 
breakdown  in  communication." 

Our  governmental  agencies  have 
placed  an  increasing  emphasis 
upon  overcoming  this  R&D  com- 
munication crisis.  We  all  realize 
how  important  research  and  de- 
velopment is  to  our  continued  se- 
curity. Many  of  us  have  made 
many  films  on  the  subject.  We  also 
believe  that  effective  communica- 
tion is  essential  to  efficient  R&D 
management.  We"\e  supported 
many  of  our  in-plant  film  programs 
in  the  aerospace  industry  with  that 
honest  argument. 

The  New  Problems  of  R  &  D 

The  very  nature  of  research  and 
development  creates  its  own  prob- 
lem of  communication  and  human 
understanding.  It"s  dealing  with  the 
new.  the  mysterious,  the  scientific, 
the  pioneering,  the  technical,  the 
unknown,  with  subjects  so  new 
that  no  understandable  language 
has  yet  been  created  to  describe  or 
to  communicate  them.  So  there  is 
bound  to  be  an  R&D  communica- 
tion problem.  So  everything  should 
be  done  to  solve  that  problem,  as 
an  integral  part  of  the  research  and 
development  management  activity. 

It  has  been  estimated  that  one 
half  of  our  total  annual  defense 
budget  is  spent  on  words.  Could  it 
be  possible?  Well,  if  there  is  any 
truth  to  it.  then  effective  and  ef- 
ficient communication  motivates 
the  vital  heart  beat  of  our  struggle 
for  survival,  not  just  for  the  United 
States  of  .America,  or  the  free 
world,  but  for  our  present  human 
civilization.  Obviously,  if  we  are 
to  have  e\en  half  a  chance  to  win 
the  international  war  of  tech- 
nology. we"d  better  do  everything 
possible  to  w in  the  w ar  of  words  as 
well. 

This  dynamic  audio-visual  med- 
ium of  ours  —  whether  it"s  film  or 
video  tape  is  irrelevant  —  is  a 
powerful  communication  medium. 
It  is  a  miahtv  motivatins:  force  in 
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luman  thinking,  human  feeling  --  ; 
n  causing  human  action.  And  in- 
luman  action,  too.  The  enemies  of 
ruth  know  this.  They  can  change 
the  pictures  to  suit  their  own 
.vords.  We  all  know  how  to  do 
hat.  Show  a  real  picture  to 
■prove"  fiilse  words.  Use  a  little 
iiusic  or  a  well  selected,  distorted 
;lose-up  to  give  the  audience  an 
;motional  shove  into  a  dark  illu- 
,ion.  a  little  further  into  ignorance. 
1  little  farther  from  reality. 

But  vou  can  also  use  our  mar- 
,elous  moving  medium  to  create 
mderstanding.  to  illuminate  the 
iiind.  to  clarify  a  difficult  subject. 

0  create  a  real  picture,  to  project 

1  true  image. 

So  if  we  are  to  win  the  war  of 
Aords  we  must  continually  re- 
,carch  and  develop  better  systems 
md  techniques  for  expressing  and 
.ommunicating  management  pur- 
poses to  the  higher,  decision-mak- 
ing audiences. 

Synthesis   of   .\rt  &   Science 

CCTV  is  an  advanced  com- 
munication system,  representing 
the  synthesis  of  many  communica- 
tion arts  and  sciences.  It  is  be- 
lieved to  be  the  most  evolved  of 
ill  management  communication  or 
informational  systems  to  date.  It 
has  yet  to  be  adapted  to  uniquely 
space  age  purposes.  We  are  en- 
couraged to  experiment,  to  re- 
search, to  develop  new  techniques 
10  create  optimum  understanding 
in  minimum  time  with  maximum 
impact  on  our  communication  ef- 
fectiveness. The  result  will  be  the 
clearest  possible  reception  of  our 
SSD  image  by  monitors  at  higher 
echelons  —  hopefully  resulting  in 
more  favorable  decisions  reached 
more  quickly. 

Our  system  is  completely  com- 
patible with  the  larger  system, 
planned  ultimately  to  provide 
LS.AF.  AFSC  and  other  military 
and  go\ernment  agencies,  includ- 
ing the  White  House,  with  a  real- 
lime  and  secure  television  network. 
This  goal,  when  achieved,  will  be 
a  complete  television  broadcast 
system,  integrated  by  micro-wave 
and  coaxial  cable  links,  and  com- 
bining both  li\e  and  video  tape 
transmission  and  reception  capa- 
bilities. 

Plan  for  C^omplete  Network 
AFSC's  plans  call  for  a  com- 
munication system  connecting  the 
headquarters  with  its  divisions. 
major  test  centers  and  principal 
contractors.  This  capability  would 
permit  immediate,  two-way  com- 
munications of  technical  and  other 
vital  management  information, 
securely,  audibly  and  visually.  It 
would  then  be  possible  to  give  a 
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RADIANT  PROjicflON  SCREENS 

Make  Every  Classroom  a  Projection  Room  for  Maximum  Utilization  of  All  Projection  Equipment! 


Every  classroom  can  become  a  projection  room  —  at 
surprisingly  low  cost!  —  by  simply  hanging  a  highly 
reflective,  quality  Radiant  Screen  from  the  wall  or 
ceiling.  From  classroom  wall  to  classroom  wall,  you 
will  find  no  problem  in  selecting  Radiant  Screens  in 
the  sizes,  styles  and  with  reflective  surfaces  to  suit  all 
seating  arrangements  and  room  lighting  conditions. 

Brilliant  glass  beaded  surfaces  or  controlled- 
reflection  lenticular  screens  that  show  pictures  even 
where  effective  room  darkening  is  a  problem  give  you 
a  range  of  choice  for  every  projection  requirement. 

Wall  to  wall  Radiant  Screens  are  an  economical 


and  efficient  way  to  obtain  maximum  use  from  your 
movie,  slide,  filmstrip,  overhead  and  opaque  projec- 
tors. Roll  down  the  screen  .  .  .  plug  in  the  projector 
.  .  .  turn  on  the  switch!  The  show  is  on! 

Whether  you  are  interested  in  wall  to  wall  Radiant 
Screen  installations  or  require  only  a  few  wall  or  port- 
able tripod  screens  to  fill  special  requirements,  rely 
on  your  Radiant  Audiovisual  Specialist.  He  can  guide 
you  in  equipping  a  single  classroom,  a  single  school 
or  an  entire  school  system.  And  all  within  your  budget 
requirements. 


CHOOSE  FROM 


IN  THESE 
SIZES 


Glass  beaded  and  Lenticular 
PORTABLE  TRIPOD   SCREENS 


From 
72" 


50" 
95". 


Glass  beaded  and  Lenticular 
WALL  Screens  —  manually 
and  electrically  operated 


From    40" 
72"  X  96". 


X    40"    througti 


Glass  beaded  WALL-CEILING 
Screens — manually  and  elec- 
trically operated 


From  6'  x  8'  through  15'  x  20'. 
Larger  sizes  available  on  re- 
quest. 


# 


8220  North  Austin  Avenue 


•  Morton  Grove,   Illinois 


RADIANT  Manufacturing  Corp.  Dept.  FA 
8220  North  Austin,  Morton  Grove,  III. 

We  would  like  to  receive  detailed  size  and 
descriptive  information  on  Radiant's  com- 
plete line  of  audio-visual  screens  without 
cost  or  obligation: 


Title 

Organization 

Address 

City State- 
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briefing  any  time  without  liaving 
to  send  anyone  anywhere,  except 
to  our  TV  center.  This  goal  is  not 
immediately  accessible,  due  to 
state-of-the-art  as  well  as  cost  con- 
siderations. 

The  technology  may  progress 
more  rapidly  than  our  aljility  to 
apply  it.  Recent  tests  have  demon- 
strated capability  for  digitizing  a 
secure  video  signal,  for  encoding, 
transmission  and  decoding  of  a 
black  and  white  picture.  Two  video 
key  generator-decoders  have  re- 
cently been  installed  in  the  White 
House.  This  will  undoubtedly  pro- 
vide the  necessary  impetus  to  ac- 
celerate other  tie-in  capabilities. 
The  high  cost  of  renting  cross- 
country transmission  lines  from 
commercial  sources  may  soon  be 
eliminated  through  implementation 
of  the  planned  Air  Force  Logistics 
Net  under  Air  Force  Communica- 
tions Conmiand  cognizance,  or 
through  the  military  use  of  a  Tel- 
star-type  satellite  system.  It  is  be- 
lieved at  AFSC  that  technical 
limitations  to  a  secure  real-time 
system  will  be  eliminated  within 
the  next  calendar  year. 

New   Skills   and   Techniques 

Closed  circuit  TV  combined 
with  a  video-tape  recording  capa- 
bility will  permit  us  to  develop  new 
presentation  skills  and  techniques, 
to  apply  our  presentation  support 
capabilities,  creative  as  well  as 
technical,  to  a  more  dynamic  con- 
tribution and  to  develop  a  trained 
cadre  of  television  briefers. 

With  our  initial  capability  we 
can:  produce  color  video  tapes  of 
key  briefings;  forward  recorded 
video-taped  presentations,  v  i  a 
pouch  or  courier,  to  Hq  AFSC  for 
playback  on  secure  distribution 
outlets:  play  back  tape  recordings 
received  from  other  commands  or 
contractor  sources.  We  can  receive 
live  commercial  TV  broadcasts,  in 
color  or  black  and  white,  and  re- 
cord or  play  them  back  as  re- 
quired; and  we  can  initiate  and 
maintain  a  library  of  video  taped 
presentations,  or  have  them  trans- 
ferred to  film. 

The  Space  Systems  Division  was 
the  first  division  in  the  Air  Force 
Systems  Command  to  become 
operational  with  its  color  CCT\ 
and  video-tape  capability.  Hq 
AFSC's  color  TV  system  is  pre- 
sently operational.  A  color  monitor 
has  been  placed  in  the  Com- 
mander's office.  Additional  moni- 
tors have  been  made  available  in 
all  key  management  offices.  Stand- 
ard orientation  and  current  status 
briefings  can  be  viewed  on  a  secure 
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system    within    the    headquarters 
building. 

AFSC's  system  and  our  own  are 
compatible  with  the  present  Hq 
USAF  system  in  the  Pentagon 
where  several  viewing  rooms  of 
varying  capacities  will  permit  sim- 
ultaneous briefings  of  up  to  500 
viewers  within  a  centralized  brief- 
ing area.  It  is  planned  to  have  the 
Pentagon  audiences  come  to  the 
centralized  TV  area. 

Other  .\ir  Force  Installations 

When  and  if  this  plan  works  out 
it  could  save  a  lot  of  time  and 
energy.  Other  AFSC  divisions 
and  centers  are  in  various  stages 
of  operation,  acquisition  and  plan- 
ning of  their  TV  capabilities.  For 
example.  AFMTC  at  Patrick  AFB 
is  already  operational  with  a  com- 
patible color  system.  AMD  is  pre- 
sently operational  on  a  black  and 


white  basis  only.  However  we  can 
play  back  AMD's  video  tapes. 

Today's  audiences  are  movie 
and  TV  oriented.  The  TV  educa- 
tion-information trend  offers  an 
audience  communication  line  of 
least  resistance. 

Why  color?  AFSC  has  published 
a  little  brochure  on  the  subject. 
Among  other  things  it  documents 
the  claim  that  color  is  three  and 
one-half  times  more  effective  as  a 
teaching-retention  medium  than 
black  and  white.  Color  is  true  to 
lil'e.  But  for  those  who  don't  like 
it  —  we  can  use  our  system  for 
black  and  white. 

Television  tape  is  extremely 
flexible.  Briefings  can  be  quickly 
and  easily  modified  or  up-dated  — 
or  downgraded  as  to  security 
classification.  Video  tapes  can  be 
stored  or  erased  and  the  tapes  re- 


used —  over  and  over  again.  / 
video  taped  message  or  briefin 
can  be  economically  aimed  at 
small  select  group,  a  one-time  tar 
get,  or  a  single  addressee  —  liki 
a  TV-TWX.  A  TV-TWX  can  b. 
returned  to  the  originator  im 
mediately  and  erased,  unless  other 
wise  specified.  An  inexpensive 
black  and  white  film  recordini 
with  sound  can  be  made  for  per 
manent  retention  prior  to  videt 
tape  erasures.  Color  film  record 
ings  are  now  available  with  accept 
able  quality.  .Accumulated  enter 
tainment  and  educational  TV  ex- 
perience can  be  re-directed  anc 
adapted  to  meet  unique  needs.  As 
an  example,  at  Lowry  Air  Force 
Base,  as  many  as  1200  students 
are  being  taught  simultaneously  by 
closed-circuit  TV. 

\ersatile  Medium  for  Briefing 

Live  briefings  can  be  rehearsed 
on  TV  to  make  a  live  briefing 
better,  or  to  permit  command  re- 
view at  a  different  time,  or  to 
"can"  a  briefing,  or  a  portion  of 
one,  if  the  whole  briefing  team 
cannot  be  present.  On  TV  you  can 
rehearse  yourself  on  camera  and 
have  instant  play-back  on  a  moni- 
tor. You  can  view  yourself  as 
others  do.  and  if  you  don't  like 
your  "private  preview."  you  can 
re-record  it.  This  gives  you  an  ob- 
jective, second  look  for  accuracy 
of  technical  information. 

Video  taped  presentations  can 
be  integrated  into  live  briefings  — 
for  change  of  pace,  for  contrast  or 
for  convenience.  The  really  sensi- 
tive technical  portions  that  you 
want  to  get  just  right  can  be  on 
tape.  Within  a  technical  briefing, 
certain  portions  may  remain  stand- 
.ird  or  relatively  static  —  concept, 
mnhguration,  test  results,  organi- 
zation or  budget  information. 
Those  portions  can  be  taped.  More 
fluid  or  changeable  information 
can  be  presented  live. 

Kinescoping  to  Keep  Record 

Prior  to  final  erasure  of  a  video 
taped  briefing,  a  kinescope  can  be 
made  for  later  accuracy  checks  — 
or  for  reissue  of  the  same  briefing. 
A  permanent  film  record  for  about 
$150  is  good  insurance.  It  is  now 
feasible  to  build  a  briefing  library 
in  the  Washington  area,  either  on 
tape  or  film  transfer,  for  a  quick 
response  capability. 

The  question  now  arises;  What 
are  the  implications  of  the  de- 
velopment of  this  new  type  of 
audio-visual  system  on  the  industry 
film  maker. 

First  of  all  I  implied  that  TV 
can  become  a  complementary,  an 
additional  communication  medium. 
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,ut  we  can  make  it  a  competitive 
ne  —  if  we  choose.  If  we  choose 
1  see  TV  as  a  threat  to  our  per- 
jnai  security,  as  a  •"johnny-come- 
ilely"  who's  trying  to  get  in  good 
ith  the  boss,  or  take  our  place, 
r  our  budget  —  if  we  choose  to 
lake  the  h<)\s  choose  between  film 
r  TV.  he  might  just  choose  TV. 
ifter  all.  he  has  a  set  in  his  living 
joni  —  even  his  kids  know  how 
1  turn  it  on. 

There  are  nuiny  compelling  ad- 
antages  to  production  of  industry- 
ipe  communications  on  closed 
ircuit  video  tape,  once  you  get 
ast  the  initial  equipment  costs. 
V'ith  the  White  House  and  the 
'cntagon  and  other  lop  govern- 
lent  agencies  going  to  TV  com- 
lunications.  your  companies  will 
ave  to  be  considering  this  subject 
eriously.  Many  of  them  are  now. 
.\iitoiictics'   Pidneerinf;   Role 

One  of  the  outstanding  industri- 
I  pioneers  in  this  field  has  been 
vutonetics.  If  you  knew  that  you 
ould  get  ."^OO  \M.P.  viewers  to  see 
our  briefing  in  the  Peniagon.  all 
t  one  time,  and  that  TV  tape 
.ould  give  you  several  mo.-e  days 
,1  firm  up  the  configuration  design 
lefore  you  had  to  present  it.  film 
light  lose. 

But.  if  you're  smart  and  you  rea- 
ize  that  the  only  difference  is  the 
ubstitution  of  an  electronic  signal 
or  a  chemical  emulsion,  then  you 
now  it's  still  a  motion  picture  — 
very  flexible  motion  picture  with 
'instant  rushes."  in-house  dub- 
ling.  concurrent  editing,  more 
onfident  amateur  actors  and  per- 
ormances. 

Production  on  industrial  l\  will 
lever  take  the  place  of  a  really 
tell  made  motion  picture,  but  it 
nay  be  able  to  do  our  "quick  and 
lirty"  work  quicker  and  cleaner. 
\fter  all.  it's  still  audio-visual  pic- 
ures  and  you  need  it  as  an  addi- 
ional  instrument  of  your  industrial 
irofession.  CdV  needs  all  the 
killed  audio-visual  creativity  you 
:an  bring  to  it.  It  can  be  a  great 
lew  contribution  that  you  can 
nake  to  solving  your  own  man- 
igement's  communication  prob- 
enis. 

If  you.  the  creative  audio-visual 
)Otential  of  industry,  don't  take  on 
his  service  opportunity,  it'll  be 
Jone  by  someone  else,  with  more 
eclinkal.  but  possibly  less  creat- 
ve.  abilities.  The  picture  will  be 
lorgeous  with  just  the  right  number 
'f  lines,  resolution  and  color  bal- 
mce  —  hill  ii  woii'l  move  and 
von't  commuiiiccile .  We  can  help 
o  meet  the  challenge  of  "Real 
rime"  by  accepting  this  additional 
hallenge  of  industrial  television.  Q' 
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HIGH  ON  Enthusiasm  but  slight- 
ly lower  in  total  attendance 
than  in  previous  record  years,  the 
23rd  National  Audio-Visual  Con- 
vention which  concluded  in  Chi- 
cago's Sherman  House  on  July 
24th  brought  together  some  2.000 
dealers,  distributors,  manufactur- 
ers' representatives  and  film  users. 
Although  somewhat  severely  re- 
stricted in  attendance  to  dealer 
members  of  the  National  Audio- 
\isual  Association  and  officially- 
recognized  members  of  concurrent- 
ly meeting  user  groups,  the  N.AVA 
Convention  and  Trade  Show  was 
reported  to  have  scored  notable 
sales  gains.  This  year,  there  were 
fewer  television  equipment  exhib- 
its, some  teaching  machine  inno- 
vations but  a  large  number  of  new 
projection  tools  and  materials  for 
education,  business  and  religious 
use. 

.\branis   Is   New   President 

The  newly-elected  president  of 
the  National  Audio-Visual  Assoc- 
iation is  Robert  P.  .-Xbrams.  an 
official  of  the  Philadelpha  a-v 
firm.  Williams.  Brown  &  Earle.  He 
succeeded  Harold  A.  Fischer.  Or- 


Outgoing  president  Harold  Fischer 
(right)  receives  plaque  from  the  NAVA 
president-elect  Robert  P.  Abrams. 

lando,  Florida,  now  Chairman  of 
the  Board  of  the  Association. 

First  vice-president-elect  is  Har- 
old Newman,  Kalamazoo.  Michi- 
gan; second  vice-president  is  Elo- 
ise  Keefe.  Dallas.  Te.xas.  Secretary 
of  NAVA  is  Joseph  Meidt.  of  To- 
ledo. Ohio  and  treasurer  is  Max 
Rarig  of  Seattle.  Washington. 
Other  Directors  &   Officers 

Two  directors-at-large  were 
named  to  fill  vacancies.  They  are 
Paul  Cox.  Hollywood.  California 
and  Howard  Holt.  Birmingham. 
Alabama.  Permanent  executive 
vice  president  of  NAVA  is  Don 
White.  James  Hulfish  of  NAVA's 
headquarters'  staff.  Fairfax,  Vir- 
ginia, was  in  charge  of  the  exten- 
sive convention   arrangements. 

Other  regional  directors  named 
at  the  Convention  were  C.  M. 
Meserve,  Manchester,  New  Hanip- 
shire,   representing  the  Northeast- 


Pictured   at   opening   business   session    (I    to   r)   are:    executive    vice-president 
Don  White;  president  Robert  P,  Abrams;  and  keynote  speaker  George  Murphy, 

"Focu>  on  Change    Doiuinanl  a.s  Dealers 
Attend  National  Audio-Visual  Convention 


ern  Region;  Jack  L.  McCracken, 
Asheville.  North  Carolina,  for  the 
Southeastern  Region;  P.  Ray 
Swank,  St.  Louis,  heading  the 
Plains  Region;  and  John  C.  El- 
lingson.  Spokane.  Washington,  for 
the  Western  Region. 

Meeting  concurrently  during  the 
convention  period  were  members 
of  the  National  Visual  Presentalion 
.Association;  the  Industrial  Audio- 
Visual  Association;  and  the  Coun- 
cil of  Medical  Sciences.  Illinois 
.Audio-Visual  Education  Associa- 
ton  members  also  hosted  a  special 
forum  for  school  people,  arranged 
by  Don  Smith. 

Restrict  Consumer   .Attendance 

Membership  in  these  groups  was 
required  for  consumer  admission 
to  the  large  Trade  Show  area,  oth- 
erwise restricted  to  official  dealer 
members,  exhibitors  and  fortunate 
recipients  of  guest  passes  pur- 
chased by  exhibiting  companies. 

Featured  speaker  at  the  opening 
general  session  was  former  stage 
and  screen  star  George  Murphy, 
now  an  official  of  the  Technicolor 
Corporation.  Speaking  to  the  Con- 
vention's     theme:       "Focus      on 


Change."  Mr.  Murphy  cited  the 
vast  changes  which  have  taken 
place  in  American  education 
through  the  introduction  of  audio- 
visual tools  and  techniques. 
Speaks  to   Industry  Council 

One  of  the  relevant  Convention 
programs  was  the  meeting  of  the 
Association's  Industry  and  Busi- 
ness Council,  formerly  headed  by 
president-elect  Abrams.  Guest 
speaker  at  this  Sunday  afternoon 
program  was  Lincoln  Walz.  train- 
ing executive  with  the  Scott  Paper 
Company  who  discussed  industry's 
audio-visual  needs. 

Ralph  Pea.  Directo'  of  Special 
Services  for  the  U.S.  Post  Office, 
Washington,  D.  C.  was  present  at 
a  meeting  of  the  NAVA  Film 
Council  where  he  answered  ques- 
tions and  discussed  problems  rel- 
evant to  the  shipping  of  films.  The 
Film  Council  session  was  presided 
over  by  Nelson  C.  White,  Balti- 
more, Maryland  dealer. 

Shows  Cross-Media   Approach 

Education's  key  role  in  NAVA 
business  was  ably  represented  by 
the  General  Session  presentation 
"Utilizing  .Audio-Visual   Media   in 


Below:  the  1963-64  Board  of  Directors  (front  row,  I  to  r)  chairman  Harold 
A.  Fischer;  president  Abrams;  1st  v. p.  Harold  Newman.  Back  row  (I  to  r): 
treasurer    Max    Rarig;    2nd    v. p.    Eloise    Keefe;    and    secretary    Joseph    Meidt. 


(continued  from   page  49) 

a  Teaching  Unit.""  presented  by 
Allan  R.  Fiers.  audio-visual  con- 
sultant to  the  Minneapolis,  Minn. 
Public  Schools.  Fiers  conducted  an 
actual  classroom  demonstration  of 
the  cross-media  approach  to  in- 
struction, utilizing  a  wide  variety 
of  a-v  media. 

But  the  keynote  address  of  the 
Con\cntion  went  to  NAVA  offi- 
cer Don  White.  Citing  the  exten- 
sive  1963  Trade  Show,  he  said: 

"The  196.3  A-V  Exhibit  here 
offers  living  proofs  that  our  teach- 
ers of  today  are  the  best-equipped 
in  the  world  and  far  better  equip- 


UUALITY-DILT 

Film  Shipping  Cases 

•  Best  quality  domestic  fibre 

•  Heavy  steel  corners  for 
added  protection 

•  Durable   1"  web  straps 

•  Large  address  card  holder 
with  positive  retainer  spring 

•  Sizes  from  400'  to  2000' 

OTHER    "QUALITY-BILT"    ITEMS: 

Salon  Print  Shipping  Cases 

Sound  Sliilefilm  Shipping  Cases 
(for  Transcrip'ions  &  Filmstrips) 

2"  X  2"  Glass  Slide  Cases 

Filmstrip  Shipping  Cases  (hold  up 
to  6  strips  plus  scripts) 

Write  direct  to 
manufacturer  for  catalog 

WM.  SCHUESSLER 

361  W.  Superior  St..  Chicago  10,  III. 
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Lincoln  Walz  (1),  training  executive 
at  Scott  Paper,  with  Bob  Abrams  at 
Industry-Business     Council      meeting. 

ped  than  they  have  ever  been  be- 
fore. The  greater  use  of  audio- 
visual aids  has  brought  two  ad- 
vantages to  the  teacher. 

"First  the  quality  of  instruction 
is  vastly  increased,  .^nd.  secondly. 
these  new  instructional  tools  re- 
lieve the  teacher  of  some  of  the 
responsibility  for  more  routine 
types  of  instruction,  freeing  him 
to  devote  more  attention  to  the 
personal  needs  of  individual  stu- 
dents." 

Britton  Heads  NAVA  Institute 
The     Convention    program     in 
Chicago    followed   the   conclusion 
of  another  NAVA  Institute,  train- 


ing ground  for  dealers,  held  an- 
nually on  the  University  of  In- 
diana campus.  Bloomington.  Jack 
Britton.  Buffalo.  New  York  has 
been  named  chairman  of  the  1964 
NAVA  Institute.  Robert  May- 
brier.  Warsaw.  Indiana,  is  the 
vice-chairman-elect  and  the  Insti- 
tute's secretary  is  Martin  Mendro 
of  Chicago.  NAVA  Trade  Show 
Exhibitors  also  named  their  1964 
Committee,  headed  by  Seymour 
Jacob  of  the  Radiant  Manufactur- 
ing Corporation,  Morton  Grove. 
Illinois.  3' 

MEET  REID  H.  RAY: 

(CONTINUED    FROM     PAGE    34) 

University.  He  filmed  and  edited 
more  than  28  football  game  train- 
ing films,  plus  many  track  and 
field  events. 

During  those  years  (1920-221 
the  only  other  major  school  using 
lilms  for  football  instruction  was 
'lale  University,  where  Howard 
Jones'  brother.  Tad.  was  a  pioneer 
in  using  film  media  for  athletic  in- 
struction. The  summer  months 
were  devoted  to  photography  and 
direction  of  documentaries  for  his 
father's  insurance  company,  lead- 
ing to  a  post-graduation  offer  from 
"Charlie"  Bell  to  join  the  St.  Paul 
firm  of  Mills  and  Bell  Motion  Pic- 
tures. Inc. 

Covered  E\ents  for  Newsreels 
Those  were  the  "rack  and  tank" 
days  of  film  laboratory  operation, 
so  Reid  learned  the  business  the 
hard  way.  But  he  also  found  an  op- 
portunity to  apply  his  campus  foot- 
ball experience  through  the  com- 
pany's contract  with  Pathe  News 
and  Paramount  News  for  all  local 
newsreel  material,  including  the 
University  of  Minnesota  home 
games.  For  more  than  12  years 
Reid  Ray  photographed,  edited, 
titled  and  later,  when  sound  came, 
wrote  the  narration  for  these  local 


news  releases.  This  required  fast 
work.  In  the  case  of  the  game' 
films,  prints  had  to  be  out  of  the 
lab  by  early  evening  following  the 
afternoon  game. 

The  years  rolled  on  and  experi- 
ence, one  of  his  tremendous  per- 
sonal assets,  mounted.  An  oppor- 
tunity to  acquire  a  controlling  in- 
terest in  the  company  changed  the 
name  of  this  pioneer  studio  to 
Ray-Bell  Films.  Inc.  As  business 
increased.  Reid  turned  to  direc- 
tion, transfering  to  creative  activi- 
ty. In  1935,  a  new  studio  and  lab- 
oratory was  designed  and  built. 
The  company  was  ready  when  na- 
tional defense  requirements  pre- 
empted its  skills  and  resources  at 
the  outbreak  of  World  War  II. 
Reid  Ray  was  to  personally  pro- 
duce and  direct  108  training  films 
for  the  Navy  and  the  United 
States  Office  of  Education,  plus 
some  33  sound  slidefilms. 

A  .Servant  of  Hi.s  Industry 

He  has  never  shirked  industry 
responsibilities.  Becoming  a  mem- 
ber of  Smpte  in  the  30"s,  he 
served  as  Sustaining  Membership 
Committee  Chairman.  Treasurer. 
Convention  Vice-President.  Exec- 
utive Vice-President;  is  now  its 
extremely  active  President.  He  has 
been  a  frequent  contributor  of 
technical  papers  to  the  Society's 
Journal. 

And  well  he  might  be.  for  Mr. 
Ray  introduced  and  assisted  in 
perfecting  the  commercial  adapta- 
tion of  many  color  processes,  be- 
ginning with  the  bipack  Cinecolor- 
Multicolor  process;  later,  Techni-' 
color's  Monepack,  followed  by 
Ansco's  Reversal  and  negative- 
positive  material,  along  with  the 
early  duplicating  of  16mm  Koda- 
chrome.  His  leadership  in  the  lab- 
oratory field  was  recognized  in  his 
election  as  a  President  of  the  Asso- 
ciation of  Cinema  Laboratories. 
He  has  served  on  the  ACL's  Board 
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of  Directors  for  a  number  ot  years. 
But.  film  man  that  he  is,  Reid 
Ray  lal<es  greatest  pleasure  in  his 
numerous  location  trips.  He  has 
lensed  films  in  Japan,  the  Philip- 
pines. Africa.  England.  Canada 
and  in  36  of  the  50  states.  Some 
of  Hollywood's  foremost  talents 
received  their  first  film  experience 
under  his  guidance;  Ralph  Meek- 
er. Judson  Pratt  and  Leon  .Ames. 
among  them.  15anny  Kaye.  Ingrid 
Bergman.  Joan  Fontaine.  William 
Bendix,  and  Robert  Montgomery 
are  a  few  of  the  many  stars  who 
have  appeared  in  his  films. 

Generals  Curtis  LeMay  and  Ed- 
win Rawlings  have  also  appeared 
before  his  cameras  and  Reid  Ray 
will  long  remember  the  series  of 
films  he  conceived  and  created  for 
Sister  Kenny.  These  were  trans- 
lated into  French.  German.  Span- 
ish. Russian  and  Greek  versions 
to  aid  polio  \ictims  around  the 
world. 

The  studio  w.ills  at  Reid  H.  Ray 
Film  Industries'  headquarters  in 
St.  Paul  are  well-laden  with  film 
awards  and  trophies,  including  one 
for  his  "Contribution  to  Naval 
Photography"  from  the  U.  S.  Nav- 
al Photographic  Center.  And  he 
can  point  to  solid  evidence  of 
client  success  which  have  brought 
the  studio  repeated  assignments 
from  leading  industrial  clients, 
ranging  from  Deere  and  Compa- 
ny. RCA.  Avco,  Northwest  Orient 
Airlines,  through  associations  and 
government. 

But  when  he  drives  around 
burgeoning  St.  Paul,  the  sight  of 
a  neighboring  industrial  giant's 
plants  and  Research  Center  will 
always  remind  Reid  Ray  that  few 
of  us  are  blessed  with  "second 
sight!"  For  in  the  I920"s.  as  a 
young  executive  of  Ray-Bell 
Films,  he  supplied  old.  discarded 
film  stock  to  a  couple  of  young 
men  who  kept  coming  back  for 
more  and  more  material. 

Finally.  Reid  asked  them  what 
use  they  had  for  all  that  waste 
film. 

"Oh,"  said  one,  "we're  experi- 
menting with  some  adhesive  solu- 
tions .  .  .  coating  the  film  on  one 
side  to  see  if  it  will  make  a  sticky 
tape." 

Who  knows,  if  Reid  had  sent 
along  a  few  hundred  dollars  with 
that  waste  film,  how  far  he  might 
have  gone  with  that  all-time  suc- 
cess story  now  known  as  Scotch 
Brand  Tape  made  by  the  Minne- 
sota Mining  &  Manufacturing 
Company. 

But  then  the  film  industry 
might  have  lost  one  of  its  best- 
loved  and  most  able  leaders.       I* 


15  minutes  to  copy  It  on  a  board? 


Or  90  seconds  to  make 
it  a  permanent  slide? 


Why  take  the  time  to  do  it  by  hand 
(every  time  you  need  it)  when  you  can 
make  slides  right  from  the  original  so 
easily?  A  Polaroid  Land  Camera  and 
Polaroid  Land  transparency  film  are  all 
you  need. 

Just  aim  the  camera  at  your  source 
material  and  click  the  shutter.  Pull  a 


tab.  count  and  peel  a  transparency 
from  the  back  of  the  camera.  Mount  in 
a  snap-together  frame  and  you're 
ready  to  flash  a  big  sharp  transparency 
on  the  screen.  Elapsed  time:  about  90 
seconds.  You  only  have  to  do  it  once 
and  there's  no  chalk  dust  either. 
There  are  two  Polaroid  Land  trans- 


parency films.  This  one.  especially 
suited  for  line  work,  develops  in  10 
seconds.  The  other,  for  continuous 
tone  slides,  develops  in  90  seconds. 
Both  films  work  in  the  same  camera 
and  same  mounts.  For  more  informa- 
tion, write  Polaroid  Corporation,  Tech- 
nical Sales  Dept.,  Cambridge  39,  Mass. 


Polaroid  Land  Transparency  Film 


"POLAROID"® 
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When  you're  "married"  to  one 
producer — watch  out.  You  can 
get  chained  to  old  habits. 

No  one  can  afford  this  . . .  not 
with  the  new  presentation  con- 
cepts being  developed. 

Call  Animatic  before  you  com- 
mit your  next  production. 


ANIMATIC 

PRODUCTIONS 

15  W.  46th  St.,  NY.  •  JU  2-2160 
Slidefilms   •   Animation   •   Filmographs 


PIONEERS  IN  DEVELOPING 
NEW  TECHNIQUES... NEW 
WAYS  OF  INTEGRATING 
SOUND    AND    VISUALS. 


PRODUCTION  REVIEW  SUPPLEMENT 

ALLIED   INTERNATIONAL  FILMS 
(Div.:  Milbourn  Frank  DeMunn  Co.,  Inc.) 
Crjstal  Springs   Road,  Crystal  Springs,  111. 
Phone:  459-4671     AC:  81.5 

Date  of  Organization;  February  1,  1959 

(Parent  Company) 
Branch  Office:    6715   HoIInwoocI  BKxl..   Holly- 
wood 28,   California 
.\1.  F.  DcMunn.  Provident.  Creative  Director 
E.  .M.  DcMiinn.  Seeretanj 
E.  .M.  Boss,  Executive  Producer 
A.  R.  Collcntine.  Sales  Manager 

D.  Wicklas,  Art  Director 

E.  Alberts,  Production  Supervisor 
Services:  16mm  motion  pictures:  sales,  market- 
ing, sales  training  films.  Research,  script  writing, 
etc.  T\'  commercials.  F.\cilities:  Studio  with  4 
sound  stages,  location  recording  equipment.  Music 
library.  80  acre  lot  for  exterior  and  interior  film- 
ing. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion'  Picti'bes:  Liquiiuulion  (Barnard  &  Leas 
Mfg.  Co.);  Solutions  to  Success  (  N;itional  Ferti- 
lizer Solutions  .^ssn.);  M'inter  Wonders,  Milk  & 
Money,  Buililinp  Reputation  Feeders  (Feed  Sen- 
ice  Corporation);  Straight  from  the  Shoulder  (A. 
O.  Smith);  Powder  Metallurgij  -  the  New  Di- 
mension in  Materials  Tcchnolofiy  (Metal  Powder 
Industries  Federation);  How  to  Achieve  Better 
Cleaning  at  Lower  Cost,  Resilient  Floors  (  Nation- 
al Sanitarx  Supply  As.soci:ition) ;  Farm  Safety  Re- 
port (Kasten  .Mfg.  Co.);  Progress  &  Performance 
(Owatonna  Mfg.  Co.);  Progress  Pellets  and  Pro- 
fits (Dodgen   Industries,  Inc.). 


GRAPHIC   VARIETIES,  INC. 

145  East  49th  Street  New  York   17,  N.  Y. 
Phone:  PLaza  2-2635 

Diite  of  Organization;  1960 

Branch:    1005  Market  St.,  San  Francisco,  Cal. 

Phone;  HEmlock  1-3232 

Stanley  Turtlelaub,  E.xec.  Producer,  N.  Y. 

Max  J.  Katz,  Executive  Producer,  S.  F, 

George  Roberts,  Producer-Director,  ,Y.  V. 
Sebvice,s;    scripts,    photography,    art    for    motion 
pictures,  sound  filmstrips,  live  presentations  and 
sales  meetings.  Facilities;  in-house  capacity  for 
abo\f  assignments. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pktities;  Wheels;  Chiee  Upon  a  iime; 
Trial  of  Reginald  Arnihroke  (Sun  Oil  Company); 
Sound  Filmstrips;  Patio  Diet  Cola;  Mobile  Mar- 
ket; Case  for  the  16  Ounce  (Pepsi-Cola  Com- 
pany); I  Married  a  Millionaire  (Metropolitan  Life 
Insurance  Co. ) ;  Fastest  Bridge  Across  the  Bay 
(.AT&T);  The  Troop  Committee  (Girl  Scouts); 
FRAM  (The  Fram  Corp.);  Live  Presentation; 
Intern;itional  Sales  Meeting  (Sun  Oil  Company). 


TARGET   FILM  PRODUCTIONS 

315  Park  Avenue.  South,  New  York  10,  N.  Y. 
Phone:  AL  4-S799 

Date  of  Organization;  April  1,  1962 

Glen  P.  Mathews,  Executive  Producer 
Richard  J.  Powers,  Producer-Director 
Services;   industrial,  educational  and  document- 
ary motion   pictures;   sound   filmstrips;   slide  iire- 
sentations  and  inplant  production  ser\ices.  Faci- 
lities; sound  studio  with  rect)rding  booth;  cam- 
era,    lighting,     sound     equipment;     editing     .and 
screening  facilities  ;md  equipment. 
RECENT      PRODUCTIONS      AND      SPONSORS 
.MoTio.N   Pictures;    77ic    1004    (series  of  three); 
Univae  111,  The  Rest  of  the  Story  ( Univac  Div., 
Sperr\-Rand    Corp.);    The    Mechanized    Selecta- 
matic;  The  ChekVeyer  Unit  Plan  (Office  Systems 
Div..  Sperry-Rand  Corp.).  Slidefilms:   1004; 
Cards  are  Difjereni    ( LIniv;ic.   Speriy    Rand). 


TIME-LIFE   8   FILM   PRODUCTIONS 
(Div.:  Time-Life  Broadcast,  Inc.) 
120   College.   S.    E.,   Cirand    Rapids,   Michigar 
Phone:   GLendale  9-4125 

Date  of  Organization;   1962 

Howard  J.  Silbar.  Director,  Sales  Manager 

Linda   J.   Clark,   Executive  Producer 

John  Ward,  Controller 

Gerald  X'ander  Sloot,   Recording  Engineer 

Helen  Conley,  Administrative  Assistant 

Greg  Ma\o,  Film  Editor 

Gordon  firiee.  Art  Director 
Sekvices:  16  and  8mm  color,  b&w  photograph)'. 
Slide  and  strip  film  production.  Editing;  sound 
recording;  script  for  audio  and  video;  art  work; 
TV  commercials;  \-ideo  tape  recording.  Facili- 
ties; Sound  studio;  projec-tion  room;  editing 
rooms;  :irt  department. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictities;  To  Quiet  your  Barking  Dogs 
(Wolverine  Shoe  &  Tanning  Co.);  Pointing  the 
Way  (Misco  Precision  Castings  Co.);  Dynamic 
Dcsiiny  (National  Water  Lift  Co.);  ]ohn  Bean 
Story  ( Jolin  Bean  Division);  Portermation  (CO, 
Porter  .Nhiehinery  Co.);  By  Their  Prints  Ye  Shall 
Know  Them  (Calvin  College);  Continuing  Medi- 
cal Education  (  Blodgett  Hospit;il ) ;  Porcelain 
Enamel  Story  (Porcelain  En;imel  Institute). 
Slidefilms;  Waitre.ts  Training  (Holly  House); 
Tecumseh  Products  Service  (Tecumseli  Products, 
Inc.);  S/C/O   (Steelcase,  Inc.) 


FILM    PRODUCTION:    CANADA 

LESSER   STUDIO  LIMITED 
55  Charles  St.,   \\  .,  Toronto  5,  Ontario, 

Canada 
Phone:   924-6611 
Date  of  Organization.   1947 
Mort  Lesser,  President 


THE 

LEADING 

ANIMATEO 

FILM 

PRODUCERS 

IN 

EUROPE 


CA.RTOON'  FILMS  LTD 


Lysbeth   House 
lOa    Soho  Square 
London    W.I 

GERrard 
7681.2 
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BrucL-  Walker,  Creative  Director 

Lock  Hainlit,  Production  Manager 

Joe  Meluck,  Don  Siiowdon,  Animators 

Gil  Halikias,  Cameraman 

Terry  Cake,  Sales  Representative 

;ebvices:  33  and  16mm  film  production  —  live, 
nimalcd  and  n\nafilm;  tv  commercials;  indus- 
rial.  sales  trainini;  and  public  relations  films; 
lides  and  slidefilms;  script  and  stor\  board  serv- 
•es.  KA<ii.mi;s:  I'ulK  ccinipped  studio  (30'  x 
5')  35mm  Mitclull  \(.'  with  Fearless  dolly,  Wor- 
al  head  and  zoom  lens;  Oxbcrry  electronic  ani- 
lation  stand  with  35mm  —  16mm  Oxberry  cam- 
ra;  still  photography,  animation  and  art  de- 
artments,   indnding  hot  press  titling. 

ECENT       PRODUCTIONS      AND      SPONSORS 

loiiDN  I'k n  Ills:  TIte  Flcxitoolh  Slortj,  Projtcl 
,ion  -  Home  Heat  Service  Presentation  (Imper- 
il Oil  l.iniited);  Through  The  Woods  (Toronto 
tock  Exchange);  Electro  Magnetic  ludiiclioii 
Ontario  H\dro).  Slidkfilms;  Freedom  of  the 
'ress  —  and  You  (Canadian  Daily  Newspaper 
'nblishers  Associ;ition ) ;  Silier  Dollar  Pays  Off. 
hinling  Import  Car  liiiyers  (Ford  Motor  Co.  oi 
;anada);  Radio  (Radio  Sales  Bureau).  T\'  Com- 
lEHCiAUS  koh:  .4lcan,  Carling's,  Chex.  General 
lills.  Imperial  Oil,  Noxzema,  Puss'n  Roots,  E.  D. 
inilh.  Wrigley's. 


I  Power  Rewinders 
Film,  Video  Tape 


H 


Library  I 
16  mm  I 


Re  - 

winders 


moviola 

constantly  adds 
new  products 
to  its  chain  of 
professional 
equipment  for  the 
Motion  Picture, 
Television  and 
Photo  Instrumen- 
tation industries. 

Write  for  free 
literature-specify 
items  that 
interest  you. 


moviol 

manufacturing  co. 

5539  RlVSRIOn  AV[N'J[ 
NORTH  HOUYWOOD,  CALIF 
PHONE   TBIANGIE  7-2173 

I-    .     W.jvn.i    No    HCII^WMd,  Cill* 


I      Differential     iJ 
I  Gear  Rewinders  ^^T 


FLIM    PRODUCTION:    SWEDEN 
SVENSKA  AB    NORDISK    TONEFIIM 

.\pclhergsi;at.m  .">S,   St<K  kiuihn,   Sweden 

Phone:  23  71   60 

Date  of  Organization:    1929 

P.  G.  Linden.  Managing  Director 

Tore  Rerggren,  Sales  Manager 

Lars  W'erner,  Production  Manager 

EnvicEs:  Production  services  in  35  and  16mni 
)r  documentary,  education,  PR,  advertising  and 
aiiiing    films,   spots    and   slides.    Distribution    of 


Motor  drive  for 
Synchronizers 


sponsored  films  for  non-theatrical  screening.  F.^ci- 
LITIES;  Special  A.  \'.  department.  Stage  and 
sound  studios.  Editing. 

RtCENI  PRODUCTIONS  AND  SPONSORS 
.Motion  PicTiHts;  \'«,v(rr«s  (City  .\iilhoritiesh 
Swedish  Steel  (Fagersta);  Hallo  Vikings  (Oslo 
City);  A  Date  tcit'h  Stockholm  (City  Transport 
Co.);  Maximum  (Folksam  Insurance  Co.);  Th, 
Face  of  Sweden  (series  for  the  Swedish  Institute 
and  NET,  New  York);  The  Adventures  of  Viller- 
valle  in  the  South  Sea  (series  of  13  for  Swedish 
State  TV). 


FILM  W  RI  lERS  GUIDE 


WILLIAM   BERNAL 
40    Titus    .Vvenue,    Carle    Place,    Long    Island, 

N.  Y. 
Phone:  ED  3-6464 

Willi.ini  Rernal,  Writer-Producer 
RECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
Motion  Pktihes:  OAO-Eiic  in  Space  (William 
Rernal  for  IRM  f:()rp.);  OAO  Film  Progress  Re- 
port (Grumman  Aircraft  Engineering  Corp.);  In- 
vitation to  the  Future  (Film  Enterprises,  Inc.,  for 
IRM  World  Trade  Corp.);  In  Focus  (Film  Coun- 
selors for  Better  \'ision  Institute);  77ip  Rocket. 
To  the  Moon  and  Reijond  (Miiyer-Sklar  Produc- 
tions for  NAS.-V  -  Niitional  Education.Tl  T\);  In 
the  Balance  (Robert  L;iwrence  Productions  for 
American  Cotton  Institute  of  .America);  Sriiii  ■ 
films:  Write  it  by  Telephone  (Film  Graphics 
for  Bell  Telephone);  Girl  Scout  Leader  Series 
(V'isualscope  for  Girl  Scouts  of  America);  This  is 
Life  (Fannon  &  Osmond  for  Life  Magazine); 
Some  Like  it  Spots  (William  Rernal  for  The 
Katz  Agency). 


JANE   FITZ-RANDOIPH 

977    Ninth    Street.    Boulder,   C:olorado 
Phone:  422-4436 

n:ite  of  Organization:    19.59 

l.uie  Fitz-H:iTidolph,  Writer 
RECENT  SCRIPTS,  PRODUCERS  S.  SPONSORS 
Slidefilms:  A  Place  in  Space  (Patrick  Produc- 
tions for  X'allev  Institute  of  Technology);  Secrets 
of  the  Little  World  (Patrick  Productions  for  So- 
ciety for  Preservation  of  Oral  Health);  A  Good 
Partner.  Something  Xcw  in  your  Future.  Team- 
work. The  hnisihie  Paint.  Confidence  for  Life 
(Patrick  Productions  lor  Professional  Education 
and  Research). 

HARVEY   LANGEE 

5A  Escoiulido  \  illage.  Stanford,  Cal. 

Phone:   323-6723      A  C:   415 

Summer    .\ddress:    Box    163,    Minot    Mass. 

Phone:  .54.5-0136  A  C:  617 
RECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
Telenision  Fii.nls:  The  Comput(  r  and  the  Mind 
of  Man  (six  NET  programs,  associate  producer); 
Four  medical  film  scripts  (Javark  Medical  Film 
Company);  Nurse  Corps  U.  S.  M.  (N:ival  Photo- 
gr:iphic  Center);  Defense  Capabilities  (Parthenon 
Pictures  for  Sylvania  Systems);  Computing  at 
Rocketdyne  (sound  filmstrip)  IBM. 

JOHN   L    WASHBURN 
261    Roekingstone   .\\e.,   l.archinont.   N.   Y. 
Phone:   TEnnyson   4-S741 

[(iliii  L.  Washburn,  Writer 
RECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
.Motion  Pictures:  A  Moment  in  History.  Relay 
in  Space.  International  Satellite,  CK-3  ( .\IPO  Pro- 
ductions for  NASA-Goddard  Space  Flight  Cen- 
ter); Echo  A-V2  (John  L,  Washburn  for  NASA 
Coddard);  The  Big  Picture  (T\'  film  for  U.  S. 
.\rmv  Pictorial  Center);  Sports  Spectacular  for 
MPO  Productions  and  CBS  TV  network. 


SEALED  POWER 
CORP.  ENJOYS  THE 

BIG  DIFFERENCE 

IN  PROJECTION 


with  3 

xd.a.-li'X'e: 

electrol  screen 


Contrihutinp  to  the  success  of  the  Research 
and  EnRJneerinfr  Center  of  Sealed  Power 
Corp.  <  Muskegon.  Mich.  >  is  the  use  of  audio- 
visual equipment  in  the  presentation  of 
engineering  data  to  customers  and  during 
inter-departmental  meetings.  Everything 
from  micro-photographs  of  individual  part.s 
to  data  on  complete  machine  tools  is  pro- 
jected on  a  Da-Lite  Jr.  Electrol^  electrically 
operated  screen. 

Recessed  in  the  conference  room  ceiling, 
the  screen  is  completely  out  of  view  when 
not  in  use.  When  it's  needed — an  average  of 
three  times  a  week — it  automatically  lowers 
into  position  at  the  flick  of  a  switch.  Closing 
is  automatic,  too.  Pictures  shown  on  the 
r^iectrol  have  exceptional  clarity  and  bril- 
liance because  of  Da-Lite's  unique  White 
Magic  ^    Chemi-Cote5    beaded   surface. 

There's  a  Da-Lite  electrically  operated 
screen  to  suit  the  needs  of  your  business — 
with  the  BIG  DIFFERENCE  in  QUALITY 
that  has  never  been  equalled.  All  Electrol 
screens  are  U.L.  ap- 
proved and  designed 
for  recessing  or  mount- 
ing on  wall  or  ceiling. 
Write  for  specifications 
and  name  of  your 
^^^^^^^  _  Da-Lite  franchised  au- 
Ul     ^^^^t^^AJtM    dio-visual  dealer. 

Senior  Electrol^  shown 
Da-Lite  Screen  Co.,  Inc.,  Warsaw,  Ind. 

Perfection  In  Projection  Since  1909 
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The  Wide  World  of  Sponsored  Pictures 


Courtesy  to  customers  can  pay  rich 
dividends— says  the  Bank  of  America. 

Baiil:  of  America  Tells  Tellers 
"People   are   More   than   Money" 

X  The  Bunk  of  America,  through 
its  Training  and  Development  De- 
partment in  San  Francisco,  has 
long  recognized  the  value  of  audio- 
visuals  for  personnel  training.  Its 
latest  subject,  an  eight  and  one-halt 
minute  16mm  color  and  sound 
motion  picture  (also  produced  as 
a  sound  slidefilm )  is  People  Are 
More  Than  Money. 

.Aimed  at  bank  tellers  in  850 
Bank  of  America  branches,  the 
film  was  produced  by  Fraser  Pro- 
ductions in  San  Francisco.  Its  pur- 
pose is  to  remind  the  bank's  pub- 
lic contact  personnel  of  the  im- 
portance of  individual  customer 
relations. 

The  firm  makes  the  point  that. 
in  addition  to  handling  money, 
it  is  the  responsibility  of  a  bank 
teller  to  intelligently  handle  people 
as  well.  By  showing  simulated 
transactions  which  happen  at  a  tell- 
er's window,  the  film  shows  that 
although  some  people  are  im- 
mune to  courtesy,  the  average  per- 
son responds  well  when  treated 
with  deference  and  respect.         y 


Profit  in  Marhinin<:   Methods 
Theme  of  De\  lieg  Slidefilm 

•s^r  A  new  color  sound  slidefilm. 
The  Shape  of  Things,  is  directed 
to  management,  shop  superinten- 
dents and  tool  engineers.  Showing 
profitable  machining  techniques, 
based  on  the  DeVlieg  Micropoint 
grinder,  it  was  produced  by  the 
Microbore  Division.  DeVlieg  Ma- 
chine Co..  Royal  Oak.  Michigan. 

This  film  aims  to  disprove  the 
ofien-held  notion  that  tool  grind- 
ing is  just  an  overhead  function. 
It  shows  how  the  quality  of  tool 
geometry  affects  many  different 
production  functions,  even  phases 
of  tool  purchasing.  This  slidefilm 
is  available  from  the  DeVlieg  Mi- 
crobore Division  or  from  distrib- 
utors of  this  company's  equip- 
ment around  the  country.  y 


>li(hve*t  Packer's  Color  Film 
Draws  .\ppreeiative  .•VuxUeiLce 

:^  A  leading  packer  of  Luncheon 
meats.  Peter  Eckrich  and  Sons  of 
Fort  Wayne.  Indiana,  is  doing 
something  to  whet  appetcties  and 
to  show  viewers  how  tcj  prepare 
meals  using  their  quality  meat 
specialty  products.  Thai  "some- 
thing" is  a  widely  popular  27- 
minute  color  motion  picture  titled 
The  An  of  Ealing,  produced  by 
Richard  Galbreath.  Inc. 

Chet  Huntley.  NBC  commen- 
tator, narrates  this  tasty  dish  of 
film  fare  which  has  taken  well 
over  a  million  viewers  through  the 
Eckrich  packing  plant  and  along 
luncheon  table  sets.  The  sponsor's 
aim  was  to  improve  its  image  of 


quality  handling  and  to  enhance 
customer  food  service.  Despite  its. 
limited  circulation  (within  only 
four  midwest  states),  the  film  has 
been  widely  sliawn  to  home  eco- 
nomics classes,  church  and  civic 
organizations,  etc.  By  April  of  this 
year  it  also  had  21  public  service 
television  showings  in  this  area 
with  an  estinialed  audience  of 
i.6o2.0(X). 

.According  ten  Eckrich  advertis- 
ing manager  Lavern  Galow.  I-f 
additional  prims,  have  been  re- 
qtiired  to  keep  up  with  booking 
requests.  .A  Chris  Award  from  the 
Columbus.  Ohia  film  council  has 
increased  interest.  Production  sta- 
tistics are  equally  notable:  31.680 
feet  of  color  film  were  used  in  the 
production;  to  illuminate  large  in- 


SOME 

SOUND 

ADVICE 


When  sound  problems  arise  and  you  need  tech- 
nical help,  consult  with  a  Colburn  Engineer. 
Our  versatile  staff  and  facilities  are  well  known 
throughout  the  Industry. 


Quantity  8mm  reduction  printing,  striping,  and 
magnetic  sound  printing  now  available.  Write 
for  details. 


GEO.  W.  COLBURN  LABORATORY,  INC. 

164  NORTH  WACKER  DRIVE-  CHICAGO  6,  ILL.-  332-6286 

COMPLETE   UBORATORT   SERVICE   FOR    16MM  /  EDITING  /  RECORDING  /  WORK   PRINTING  / 
BMM  1  16MM  RELEASE  PRINTING  /  TITLING  /  35MM  SLIDE  t  FILMSTRIP  SERVICE 


teriors  of  the  sponsor's  Fort  VVayr 
plant,  250.(XX)  watts  of  light  wei 
supplied  by  Galbreath's  own  mi 
bile  generator.  105  actors  wei 
hired  to  supplenTent  company  en 
ployees  who  appear  throughoi 
the   film. 

Galbreath  has  high  praise  ti 
Huntley's  narration  work.  Tf 
NBC  commentator  handled  tf 
script  in  one  day  whereas  mo: 
professionals  might  need  seven 
days  for  a  half-hour  film.  And  th 
sponsor  notes  that  The  An  of  En 
ing  continues  to  be  "one  of  oi 
finest  public  relations-selling  tool 
The  investment  made  in  this  film 
fast  paying  off  in  results."  l; 

*  *  * 

'"Footprints  from  Italy"  Show.- 
Goodrich  Line  to  Store  Buyer 

,  Helping  to  establish  B.F.  Gooc 
rich  and  Hood  women's  shoes  as 
high-fashion  line  is  a  new  15 
minute  color  film.  Footprints  froi 
Italy.  For  a  brand-name  usual! 
associated  with  sneakers  and  othe 
playtime  footwear,  the  Goodric 
move  to  fashionable,  dressy  shoe 
took  some  real  doing. 

The  company  has  moved  to  ge 
smart  shops  to  carry  the  line  an 
to  convince  customers  of  a  trul 
prestige   product.    It   was   decide 


Famed    Italian    designer   Simonetta  ■ 

that  most  emphasis  in  the  filn 
should  be  placed  on  designer  Si, 
nionetta.  a  leader  in  the  smar, 
Roman  school  of  fashion  who  ere, 
aled  the  Goodrich  and  Hood  line 

The  film,  produced  by  Groui 
Productions,  is  almost  more  abou 
Simonetta.  herself,  than  the  nev, 
shoes.  Photography  is  haute  cou 
ture  all  the  way  —  some  in  mo. 
tion.  while  other  sequences  an 
taken  from  stills,  including  somi, 
fascinating  candid  glimpses  o, 
Rome's   fashionable    salons. 

Goodrich  and  Hood  are  showini 

their  new  film  to  buyers  in  lead 

ing     stores    across     the    countrji 

Future    distribution    to    consume, 

audiences  is  contemplated.         ^ 
*  *  * 

t 

Marias  to  The  Film-makers      , 

A  new  producer-director  fo' 
The  Film-makers.  Chicago,  is  Den 
nis  C.  Marias.  Marias  will  handli 
television  commercial  assignment 
as  well  as  industrial  film  work,  ac 
cording  to  president  Lincolt 
Scheurle.  1 
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rHK  WORLD  OF  FORD: 

(  ON  I  INL   t  D    h  K(1M     PAG  I      3  3  I 

mpire.  It  was  the  age  of  Darwin, 
'asteur.  Alfred  Lord  Tennyson, 
ules  Verne,  and  Johann  Strauss. 
Ve  see  the  slow  transportation  of 
he  period,  the  growth  of  steam 
lower,  and  the  age  of  construc- 
ion  and  expansion  that  followed 
he  Civil  War. 

This  was  the  world  in  which 
Henry  Ford  grew  up.  fascinated 
\ith  the  mechanics  of  watches  and 
team  engines,  and  dissatisfied 
vith  the  drudgery  and  isolation  of 
ife  on  the  farm. 

Ford   C:i)m|);in>    Burn    in    03 

Working  for  the  Edison  lllu- 
ninating  Company  in  Detroit,  he 
lecame  interested  in  early  experi- 
nents  with  gasoline  engines.  This 
ed  to  construction  of  his  first  auto- 
Dobilc  in  1896,  and  the  organiza- 
ion  of  Ford  Motor  Company  in 
1903.  Henry  Ford  was  40  years 
lid,  and  he  was  just  getting  start- 
id. 

The  film  then  moves  through 
ife  in  .America  uhen  the  automo- 
bile was  the  plaything  of  the  rich. 
Henry  Ford  was  dissatisfied  with 
he  cost  of  his  products,  and  soh  - 
;d  this  problem  with  the  first  niov- 
ng  assembly  line.  This  was  a 
Tiagic  formula  that  could  be  adapt- 
;d  to  every  field  of  mass  produc- 
;ion  to  lower  the  price  of  consumer 
Mods. 

Assembled    .\rtif;ict.s    of    Past 

The  film  traces  the  modern 
ivorld  of  the  automobile  through 
[wo  world  wars,  touches  on  the 
S5  day  and  expansion  of  the  Ford 
-■nlerprise  throughout  the  world, 
.ind  pauses  to  show  how  Henry 
Ford  assembled  the  artifacts  of 
mans  past  life  and  work  in  Green- 
field X'illage  and  the  Henry  Fiird 
Museum. 

It  closes  with  the  statement: 
"Our  progress  is  given  continuity 
by  men  like  Henry  Ford  • —  men 
who  see  the  shortcomings  and 
needs  of  their  time,  and  venture 
forth  with  courage  and  enterprise 
to  change  their  world  and  make  it 
better  for  all  men."  Q- 


PROFESSIONAL 

TITLE  Typographers 

and 

Hot-press  Craftsmen 


THE  TARGET  IS  YOL  : 

(CONTINlEl^    FRO.M    PAGE    4(1 

.As  a  result,  the  sponsor  has  ar- 
ranged for  sale  of  prints  through 
the  producer  at  a  very  modt--! 
SI 35  each,  plus  shipping  chargtv 
and  the  net  result  should  be  much- 
tightened  security  because  people 
really  understand  uhat  it  is  and 
why  it"s  needed. 

Script  for  the  film  was  written 
by  Ned  Stephenson,  supervisor  of 
the  motion  picture  division  of  Mar- 
tin Marietta  in  Denver  and  by  J(ie 
Denove,  who  also  directed.  St, in 
Webb  was  producer  for  F.  K. 
Rockelt  Productions.  B' 

\ir-lo-(ir<(Uiid   Kiliii  S|)^•^■iali^l 
Kofier  Monlcran  lo  .Alexander 

:  An  internationally-known  cine- 
matographcr,  Roger  Monteran.  is 
now  the  Air-to-Ground  specialist 
for  the  Alexander  Film  Company, 
Colorado  Springs.  Headquartering 


SINCE   1938 

II  nir  /or  FREE  Irpt  ci^rt 


Auricon  Vro-600  Special 


For  yvirsnu'ii  on  ihv  Move 

Travel  light  with  15  pounds  of  portability  that  packs  a  studio-ful  of  fea- 
tures. New  400-ft.  magazme  takes  lab-pack  films  or  daylight-loading  spools 
...is  set  up  so  you  can  add  "Filmagnetic"  Unit  without  special  tools...  and 
—  whether  you  decide  on  single  or  double-system  sound  — this  camera 
makes  no  noise.  Start  with  this  one;  you  can  add  any  Auricon  accessories 
to  it,  any  time.  Rent,   lease,  or   buy...  write    us    for    details. 


East   Coast-   602 

new  yorK    t9.  n     y 


west  52nd  street 
•  212.PL-7-04,aO 


SOS  PHOTO'CINE-OPTICS.  IKC. 


west   Coast     6331 
hoiiywooo  26,  cahf 


hoiiy^ood   blvO 
•  213.^67-2124 


in  Paris  since  19.'i2.  Monteran  has 
served  as  a  cameraman  for  Para- 
mount, Warner  Bros.,  MGM,  Col- 
umbia and  Walt  Disney.  During 
this  period  he  also  filmed  docu- 
mentarv     and     educational     films 


throughout   .Africa,   including   two 
with  Lowell  Thomas. 

Monteran's  talents,  used  in  1962 
for  air-to-ground  photography  on 
a  Chevrolet  television  commercial 
series,  brought  major  awards  to 
ihe    Alexander    organization.      In 


May  of  this  year,  he  was  flown 
to  the  U.S.  from  France  to  make 
a  single  unique  shot  for  a  Warner 
Bros,  feature.  He  will  now  direct 
the  Air-to-Ground  photographic 
system  and  serve  as  a  member  of 
Alexander's  creative  team.  ^ 
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mMRTTiTfflmFcuTiw" 


B.  W.  (Bill'  Goughon 


Cincinnati  Division  of  ^  ildinz 
is  Headed  by  B.  \S .  Caushan 

■x  In  charge  of  the  Cincinnati  of- 
fice of  Wilding  Inc..  is  B.  \V. 
(Bill )  Gaughan.  recently  appointed 
a  \ice-president  by  H.  Waiiam 
Hanmer.  president  of  the  national 
business  communications  compa- 
ny. 

A  Wilding  account  executive 
since  1959.  Gaughan  spent  many 
years  in  the  appliance  industry- 
working  in  sales  management, 
training  and  promotion.  Under  his 
direction,  the  Cinciimati  office  will 
now  operate  as  a  separate  Wilding 
divisioiL  ser\ing  clients  in  Indiana. 
Ohio  and  Kentucky.  The  Gaughan 
family  home  is  in  Cincinnati.     ^ 


Robert  Casse 

^  ildinz  Appoint*  Bob  Ca»»ell 
\  .P.  for  Creative  Production 

■if  Now  supervising  all  phases  of 
slidefUm  and  graphic  production 
for  accounts  of  Wilding,  Inc.  in  the 
Detroit  area  is  Robert  CasseU.  re- 
cently named  vice-president  of 
Scope.  Inc..  acquired  by  Wilding 
in  1961.  He  has  also  operated  his 
own  art  studio  in  Detroit. 

The  former  vice-president  for 
creative  production.  .A..  J.  Hender- 
son, now  heads  up  the  recently- 
developed  Wilding  Creative  Plan- 
ning Board,  servicing  all  WDding 
accounts  on  a  national  basis.      ^ 


Photo-Repro  Division  Offers 
Te<-hnioaI   Service*   in   West 

"  The  Photo  and  Repro  Division 
of  General  .Aniline  and  Film  Cor- 
poration has  estabhshed  a  newly- 
created  Technical  Senices  office  in 
Los  .Angeles  to  provide  technical 
services  more  immediately  to  its 
customers  in  the  Pacific  states. 

Simultaneously.  Robert  M.  N'er- 
burg.  General  Manager  of  the  Di- 
vision and  \  ice  President  of  the 
Corporation,  announced  the  ap>- 
pointment  of  Dr.  Francis  H.  Ger- 
hardt,  formerly  .Associate  Direc- 
tor of  Research  and  Development, 
as  the  Manager  of  Technical  Ser- 
vices, in  Los  .Angeles. 

Dr.  Gerhardt  joined  the  corpor- 
ation in  1943  as  a  research  chem- 
ist and  has  held  positions  in  photo- 
graphic research  for  the  company 
since  he  joined  the  firm.  Q- 


Fo^m^  %  ilal  Research  FUm* 

i-  A  new  medical  motion  picture 
company,  \  ital  Research  Films, 
has  been  formed  in  Houston.  Texas 
by  Ravmond  0"Leary.  Formerly 
with  the  Texas  Industrial  Film 
Company,  O'Leary  has  been  in- 
volved in  the  production  of  more 
than  250  medical  films,  including 
prize-winning  subjects  for  the  Tex- 
as  Medical   Center.  Q 


Head-  -\sency  T\   Production 

"  W  arren  C.  Rossell  is  now  man- 
ager of  T\'-radio  production  for 
Ketchum,  MacLeod  &  Grove.  Inc., 
advertising  agency,  in  Pittsburgh, 
Pa.  In  his  new  pwsl.  Rossell  is  re- 
sponsible for  suf>ervision  and  co- 
ordination of  the  agency's  New 
York  and  Pittsburgh  production 
supervisors.  ^ 


•  •  • 


4>^ 
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MECCA 


^ 


for  the  finest  quality 

35mm  and  16mm  black-and-white 

laboratory  service. 

Mecca  has  been  serving 

discriminating  producers 

for  24  years! 


LABORATORIES  CORP. 

Film  Center  BuiliJing.630NinthA»enue.NewYork  36.  N.Y.*C0lumbus5-]676 

At?.:iofeci  witn    £-^2'-.    '.'CON   riCTuRrS,    v\c:s'-2-:-   "    ~    Z 


E%erett   Hart  Head*  European 
Production  for  Filmex.  Inc. 

::  Roben  Bergmann.  president  i 
Filmex.  Inc..  has  appo.nted  Everei 
Hart  to  be  head  of  European  pr. 
duction  for  Filmex.  with  he_ 
quarters  in  Paris.  .Mr.  Han  is  ni^ 
scouting  locations  and  crews 
France.  Italy.  Germany.  Spain  ar 
the  Netherlands. 

Mr.  Bergmann  said  that  an    • 
creasing    demand     for    Europe. 


footage  in  .American  commercial: 
has  created  a  need  for  competen 
.American  commercial  producers  ir 
Europe.  Prior  to  joining  Filmex  ■ 
Mr.  Han  had  been  a  senior  pro- 
ducer at  B.  B.  D.  O.  for  ten  years' 
*       *       * 

Faillace.   Henkin  Join   Forces 
as  H-F  Productions.  New  \ork 

-^7  Tony  Faillace.  president  of  Fail- 
lace Film  Productions.  Inc..  anc 
Howard  Henkin.  president  of  Hen- 
kin  Productions.  Inc.,  have  consoW 
dated  their  respective  commercia 
and  industrial  fUm  production  ope- 
rations. 

The  new  company  will  be  callec 
H-F  Productions.  Inc..  and  its  pro- 
duction and  sales  offices  will  b« 
located   at    1270   .Avenue   of  tht 

Americas,  New  York.  B 

t       *       * 

S\"E  Name*  E.  .M.  Lestisow 
as    the    Director    of    .Marketinj 

<-  E.  M.  (Les)  Lestikow  is  bovl 
director  of  marketing  for  the  So] 
ciety  of  \'isual  Education,  Inc.  He 
succeeds  James  Edwards  in  thai 
post  and  will  have  full  responsi-, 
bility  for  S\'E"s  advertising  anrf 
sales  promotion. 

Lestikow  is  the  former  advertis- 
ing manager  of  the  Weber  Costel- 
lo  Company  and  has  had  extensivie 
experience  with  such  companies  as 
.\fills  Industries  and  Montgomen 
Ward  &  Co.  .A  graduate  of  Brad- 
ley Universirv'.  he  has  taken  post 
graduate  work  in  advertising  and 
marketins  at  Northwestern.       9 
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of  psychological  warfare  in  the 
U.S.  Army.  Mr.  Muszynski  joined 
the  staff  of  the  Leo  Burnett  agen- 
cy in  Chicago  as  Broadcast  Com- 
mercial Manager.  W 
»        •        * 

\\  allaif    Kraft    I'ri>iii<i!<-<1    to 
\r('(>iiiil  \  .1'.  for  \\  ililiim 

Wallace  W.  Kraft  has  been  pro- 
moted to  vice-president,  account 
group  supervisor,  by  Wilding  Inc 
Based  in  Detroit.  Kraft's  duties 
will     include     supervison     of     all 


Ihiirii  Vp|ioint>  liciic  Muthicii 
P.  of  Laboratory  O|u-ralion!< 

The  newly-appointed  vice-pres- 
nt  in  charge  of  laboratory  oper- 
Lins  for  the  George  W.  Colburn 
horatory.  Chicago,  is  liene  "Bo" 
ithieu.  In  making  the  announce- 
nt.  company  president  George 
Iburn  noted  Mr.  Mathieu's  20 
irs  of  service  since  he  joined 
:  company's  processing  depart- 
nt  in  1943.  He  directed  that 
eration  until  he  was  named  lab- 
itory  superintendent  in  1953.  Q' 

:;:  :::  O 

III  Mii>/Mi>ki  to  \  isiiaUrope 

Ron  Muszynski  has  joined  Vis- 
Iscope.  Inc..  New  York,  as  an 
:ount  executive.  He  was  previ- 
sly  production  manager  of  In- 
0.  Inc. 
After  servinc   as   an   instructor 


or   I6mnn.  Film  —  400    lo   2000'    Reels 

Protecf  your  films 
Ship   in   FIBERBILT   CASES 

Sold    at    loading    deale'S 


this 
TRADE 
MARK 


Wallace  W.   Kraft 

training  and  promotional  materials 
produced  for  the  Lincoln-Mercury 
Division  of   Ford. 

Prior  to  joining  Wilding  as  an 
account  executive  in  1958.  Kraft 
was  sales  manager  for  the  Appli- 
ance Division.  Westinghouse  Cor- 
poration. His  family  residence  is  in 
West  Bloomfield.  Michigan.         W' 

KohrrI    Crawford    lo    Direct 
S\T  Commercial   Production 

ir  The  new  director  of  commercial 
productions  for  the  Society  for 
Visual  Education.  Inc..  Chicago. 
is  Robert  H.  Crawford.  Jr.  Craw- 
ford will  supervise  and  coordinate 
the  sales,  technical  production  and 
merchandising  activities  of  SVE's 
Industrial  Division. 

Formerly  associated  with  The 
Jam  Handy  Organization.  Film  As- 
sociates of  Michigan.  J.  I.  Case 
and  Cook  Laboratories.  Crawford 
attended  Michigan  State  University 
and  Providence  College.  His  in- 
terest in  audio-visuals  began  when 
he  was  a  20th  .Mr  Force  photog- 
rapher in  World  War  II.  (s^' 
*          *          * 

Fraser  Productions*  Office 
-Manager   is   Mrs.   Mary   Hansen 

Fraser  Productions.  San  Fran- 
cisco, has  announced  the  appoint- 
ment of  Mary  Sebastian  Hanson 
as  office  manager.  Before  joining 
the  studio.  Mrs.  Hansen  was  as- 
sociated with  Dean  Witter  &  Co. 
in  their  research  and  analytical 
department.  She  is  a  native  of  San 
Simeon.  California  and  attended 
the  University  of  California  and 
Mexico  City  College.  ^' 


Wherever  movies  are  being  made  to- 
day—in Hollywood  or  NYC,  in  any 
business,  educational  or  Government 
center— tlie  recordmg  of  sound  is 
turned  over  to  specialists.  Ttie  utmost 
in  quality  is  essential.  RPL  engineers 
have  many  years  of  experience  in  top- 
quality  sound  recordings  on  disc,  tafie 
and  slide  film.  Now,  with  newly  com- 
pleted facilities,  we  are  able  to  extend 
our  recording  services  to  motion  pic- 
ture film. 

Our  facilities  include  the  latest 
equipment  for6-channei  16  and  35mm 
magnetic  film,  interlock  screening, 
mixing  and  transfer  .  a  comprehen- 
sive library  of  sound  and  film  scoring 
music  effects  .  an  acoustically  per- 
fect screening  theater,  announcers' 
booths,  and  control  rooms.  We  have 
everything  needed  to  provide  highly 
specialized  sound  recording  services 
lor  movie  film. 


Send  us  your 

script  and  instructions 

for  quotation 


OUR  EXPERIENCE -IS  YOUR   KEY  TO 

SERVICE  A   DEPENDABILITY 


CAMART   DUAL   SOUND   EDITOR   Model   SB-Ill 

tdit  single  and  <!oiible  system  In- 
mm  or  35nini  optical  sound.  Edit 
single  *,ystem  Magnasiripe  or  double 
svstem  magnetic  sound.  Use  \vith 
any  16mm  motion  p^'-ture  viewer  to 
obtain  perfect  lip-sync  matching  of 
picture  to  track.  (Works  from  left  to 
riglit  or  right  to  left.) 
Dual  Editor  (without 

viewers)    --^ $195.00 

Zeiss  Moviescop  Viewer 96.00 

Special  Editor-Viewer 

Combination -  269.50 


c. .. 


CAMART 

CORE 

DISPENSER 

Keeps  film  cores 
hondy  at  all 
times.  Easy  lo  re- 
move —  eosy  lo 
fill  All  aluminum 
conslruclion.  Ad- 
justable lo  I6mm 
and    35mm    cores. 


$10.00 
12.00 
16.00 

Plastic  Reels 

$18.50 


TRAID     SPLICER 


t.     — 


%^ 


•diiing 


•  Assures    a    perfect    weld    at    oil 
with   durable,   safe   hot   splice. 

*  Found     on     all     professional 
tables. 

'   With  Carbide  scroper  blade. 

Model   135-35  or   16mm      $339.00 
Modeni6-16or      8mm  239.00 
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JAVA'S      PRESIDENT: 

(continued  from  page  34) 
a  good  foreman  with  a  gift  for 
understanding  his  nien"s  problems 
on  the  job  and  in  their  rehitions 
with  management,  he  was  tapped 
to  become  an  Industrial  Relations 
Supervisor  concerned  with  em- 
ployee relations. 

In  this  job.  which  involved  talk- 
ing to  many  groups  of  employees 
on  almost  a  daily  basis.  Mr.  Con- 
nelly first  got  to  know  and  use 
audio-visual  tools  and  methods. 
He  recognized  the  importance  of 
visuals  for  the  clarilication  of 
the  information  he  had  to  com- 
municate, and  by  his  own  first  at- 
tempts at  providing  home-made 
visuals  with  blackboards.  "Ilannel 
boards."  and  charts,  stumbled  on 
to  the  embryonic  audio-visual 
equipment  of  the  time,  particular- 
ly on  the  remote  control  slide  and 
overhead  projectors,  which  he 
tiumd  to  be  ideal  as  adjuncts  to  the 
public  speaker's  stock  in  trade. 

Begins  C'arcer  in  AcKcrtisini; 

From  industrial  relations,  he 
was  transferred  to  the  .Advertising 
Departntent  of  L'nion  Carbide's 
Pl.istics  Division's  New  York  head- 
quarters as  Manager  of  Consum- 
er Relations.  For  several  years,  in 
addition  to  gaining  a  solid  found- 
ation in  industrial  advertising 
theory  and  practice,  he  gave  on 
the  average  of  50  talks  a  year  on 
plastics,  communications  and  ef- 
fective presentation. 

Over  the  years  he  has  supervis- 
ed the  scripting  and  production  of 
several  dozen  motion  pictures  and 
sound  slide  films,  from  a  simple 
ten-minute  technical  film  on  plas- 
tics processing  to  a  .'^S-minute 
color  motion  picture  made  in 
Hollywood,  called  Flii;lii  i<i  ilic  I  u- 
liire. 

In  ly!^?.  he  was  made  Manager. 
Market  Programs,  in  the  Advertis- 
ing Department,  and  in  1959.  was 
promoted  to  his  present  job  as 
Assistant  Manager  of  .Advertising 
of  l'nion  Carbide's  Plastics  Divi- 
sion. 

Writer  on  .\udio-\  isual  I'se 
He  has  written  numerous  articles 
on  presentation  techniques,  as  well 
as  several  books  on  audio-visual 
techniques.  His  most  recent  hook. 
"The  Why.  What  and  When  of 
Audio-Visuals."  which  he  wrote  in 
1962  as  part  of  his  committee 
work  in  the  .Association  of  Nation- 
al Advertisers,  is  on  the  reference 
shelves  of  a  great  many  of  the  ma- 
jor advertisers  in  industry  today. 
His  particular  interest  in  the 
audio-visual  field  has  always  been 
the  technique  and  effective  use  of 


Word  Portraits  of  Inchistrv  Leaders 


audio-visual  equipment.  He  be- 
lieves that  there  should  be  a  very 
close  association  between  a  visual 
presentation  and  the  man  who  is 
giving  it  —  the  tools  should  fit  the 
job.  or  not  be  used  at  all. 

,\cti\e  in  Conii!iiiiut>-  .\ft;urs 

Away  from  his  office  on  the  44th 
floor  of  the  Dnion  Carbide  Build- 
ing in  New  York,  Bill  Connelly's 
hobbies  and  avocations  are  trout 
fishing,  stamp  collecting  and  public 
service.  As  a  civic-minded  resident 
of  Middlesex.  New  Jersey,  he  was. 
at  various  times.  Recreation  Com- 
missioner. Sanitation  Commission- 
er. Director  of  Civilian  Defense. 
Police  Commissioner,  and  Presi- 
dent of  the  Town  Council.  After 
17  years  of  commuting  from  Mid- 
dlesex to  New  York,  he  decided, 
four  years  ago,  to  get  a  little  clos- 
er  to   his   work   by  moving  to   a 


river-view  apartment  just  on  the 
other  side  of  the  Brooklyn  Bridge. 
He   is   married  and   has  one   son. 

Philately  has  been  one  of  his 
keenest  interests  since  boyhood.  He 
belongs  to  a  number  of  stamp  col- 
lectors' associations,  and  is  a  past 
president  of  two  of  them.  His 
specialty  is  stamps  of  the  former 
French  .African  Colonies,  on  which 
he  is  considered  somewhat  of  an 
authority.  In  fact,  earlier  in  his  as- 
sociation with  this  hobby,  he 
taught  himself  to  read  French  in 
order  to  delve  deeper  into  French 
philatelic  lore. 

Mr.  Connelly  believes  that  since 
World  War  II.  audio-visuals  have 
crystallized  into  an  important  part 
of  the  communications  require- 
ntents  of  modern  business.  Equip- 
ment and  effectiveness  of  utiliza- 
tion have  become  much  more  so- 
phisticated and  more  useful.         g' 


IF  YOU  OWN  A  BERTHIOT 
ZOOM  LENS, 
YOU  WILL 
NEED  THIS 

F&B  TAKES  THE  WIGGLE  OUT  OF  ZOOMS 
WITH  THE  BEELAND  ELECTRIC  ZOOM  CONTROL 


Here  is  a  rugged  yet  light  weigtit  control  ttiat  assures  you  of  smooth  zoom  action 
from  start  to  finish  of  each  shot.  Mounts  directly  on  the  lens  barrel,  no  camera 
attachments  are  required,  interchangeable  mounting  clamps  allow  the  same  control 
to  be  used  for  the  17mm  to  70mm,  and  17mm  to  85mm  lenses  for  16mm  cameras, 
and  the  38mm  to  150mm  lens  for  35mm  cimeras. 


The  camerman  can  control  the 
picture  size  by  eye  or  can 
pre-set  the  zoom  range  by 
quick-set  limit  stops  on  the 
quadrant-  A  silicon  loaded  shp 
clutch  and  mechanical  limit  stops 
rovide  precise  control  of  the  zoom 
range.  The  control  box  is  equipped 
with  instant  contact  push-buttons  for 
easy  fmger-tip  operation  of  zoom-in  or 
zoom-out.  The  box  mounts  on  a  tripod 
h.in(1le,  or  directly  on  the  camera  for  hand- 
held operation.  It  also  may  be 
held   and   operated   by   an  as- 
sistant. Speed  range  is  rheostat 
controlled    and   adjustable   from 
approximately  2\':   seconds  to   10 
seconds  of  zoom    time.  A  special 
feature   is  the  very  efficient  motor 
which   operates  for   hundreds   of  moves  on  one  set 
of  5  type  "C"  flashlight  batteries.  Two  models  are 
available:    Regular,   where    noise   is   not  a   problem. 
Super-quiet,  where  whlsper-quiet  operation  is  needed 
for  sound  recording. 


Swing  the  World's  Fiiwst  Film  Makere 

BA.BB,  INC. 

68W.45thSt.,  N.Y.36 
MU  2-2928 


•  Smooth,  quiet  zoom  action 

•  Easy  linger  tip  operation 

•  Precise  zoom  range  control 

•  Zoom  speeds  trom  2'  2  to  10  seconds 

•  Intcrchangeable-lor  16mm  and  35mm 
cameras. 

•  Mounts  directly  on  lens  barrel 

•  Uses  type  "C"  Hash  light  DaUeries 


LAB'S    SAUL    JEFFEE 

(CONTINUED    FROM     PAGE    35' 

Nat  Fleischer's  famous  "Out  of  th 
Inkwell"  films,  and  he  finally  dii 
become  a  cameraman,  shootin' 
titles  and  trailers  for  the  Semle 
Cinema  Service  Trailer  C\impan\ 
In  1930,  opportunity  knoeke 
and  a  three  room  establishmer 
opened  its  doors  as  Movielab  Filr. 
Laboratories,  with  Saul  Jeffee  a, 
president.  The  company  has  ac. 
vanced  ever  since  and  is  now  con 
sidered  one  of  the  leading  labora 
tories  in  the  East. 

The  Ni^hl  the  Pump  Failed 
Mr.  Jeffee  remembers  soni 
rough  times  and  some  good  time 
on  the  way  up — and  some  humor 
ous  ones.  too.  In  the  1600  Broad 
way  Building,  the  laboratory  wa 
located  directly  over  the  famou 
NTG  night  club  and  couldn't  ob 
tain  permission  to  run  a  sewer  liii' 
through  the  premises  because  0 
the  elaborate  decorations  of  th 
night  club.  As  a  result,  the  lab  wa 
required  to  use  a  sump  pump  t( 
draw  off  the  waste  fluids  overhead^ 
This  worked  pretty  well  until  oni 
night  the  sump  pump  conked  OU' 
and  the  ceiling  suddenly  gave  wav 
to  drip  developer  all  over  tht 
beautiful  showgirls  below.  "Sinci 
then,  we've  learned  to  have  doubli 
pumps  for  any  emergency."  Sail' 
.ieffee  says. 

He  remembers  when  Idmn' 
sound  first  appeared.  The  Victot 
Animatograph  Company,  whicl' 
was  one  of  the  first  companies  |i 
originate  1 6mm  sound  projector^ 
had  a  service  which  made  Kinin' 
sound  tracks  from  3.'imm  originals' 
To  encourage  16mm  sound  films' 
which  he  realized  would  be  ari 
important  advancement  for  the  inJ 
dustrial  and  educational  film  in-; 
dustries.  Mr.  Jeffee  pioneered  i 
service  for  re-recording  the  sounc^ 
track  which  he  offered  his  custom 
mers  free  of  charge  and  recouped 
his  duplicating  costs  with  a  sur- 
charge on  each  16mm  print. 
De\el()|)cd  T\  Film  Printer 
When  television  first  became 
imminent.  Mr.  Jeffee  developed  ar 
"octette"  printing  machine  whicH 
produced  eight  16mm  prints  si-l 
multaneously  from  a  35mm  nega- 
tive thereby  saving  wear  and  teat 
on  the  original  optical  negative.' 
This  proved  to  be  a  boon  in  proc- 
essing TV  commercials  and  is  stilf 
considered  one  of  the  more  impor- 
tant advances  in  tlir  laboratory 
field. 

In    1949.   Movielab   was  faced 
with   a   problem  of  moving  from' 
its  location  at  the  1600  Broadway 
Building,  which  had  been  sold.  As  ' 
ihere    were    few    places    in   town. 
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e  a  film  laboratory  could  op- 
in  those  davs  because  of  fire 
ations.  sprinkler  requirements 
storage  problems  for  the  old 
te  neaatives.  Movielab  in  des- 
lion  had  to  uamble  and  move 
a  buildint:  on  West  54th  Street 
only  a  two-year  lease,  even 
uh  it  would  take  six  months 
"to  build  the  new  laboratory. 
Vthini;   depended  on   whether 
Earner    Brothers    News    Reel 
ratorv.  which  had  an  option  on 
space  after  two  years,  would 
cise   it.    Mr.    Jeffee   played   a 
J  businessman's  hunch  that  he 
Id  be  able  to  keep  the  lease: 
■ovcd  correct  and  the  ten  story 
dini!  at  6iy  NNcst  f'Mh  Street 
ow 'called  the  Movielab  Build- 
in  194V.  the  laboratory  started 
I  apprcximately   8,000   square 
and   now   has    100.000   feet, 
kielab  shares  are  now  listed  on 
.American  Stock  E.xchange. 

Boating    Is    His    Recreation 

iaul  Jeffee  resides  in  the  sub- 
s,    in   Westchester   County,    is 
rried  and  has  a  seven  year  old 
ishter.   For  recreation,  he   has 
\\  recently  spent  his  time  boat- 
on  l-oni:  Island  Sound.  At  this 
tins;  he  is  "beiween  boats"  but 
boating  urge  stays  with  him. 
He  sees  an  unlimited  potential 
films  for  educational  purposes, 
ih  in  schools.  tele\ision  and  in 
increasingly   automated   indus- 
il  world.  He  points  to  the  vital 
;essity  of  training   men   in   the 
w   skills    as    automation    elimi- 
tes  old  jobs.   Visual   films   will 
this  swiftly  and  efficiently,  he 
edicts. 

.As  part  of  his  activities  in  the 
dustry.  Mr.  Jeffee  is  working  to 
odify  current  insurance  rates, 
tiich  he  considers  to  be  complete- 
unrealistic  and  outmoded  by  20 
■ars.  Like  many  other  American 
dustries.  the  ACl-  is  concerned 
ilh  the  increasing  propensity  of 
e  government  to  engage  in  pri- 
ite  enterprise  —  it  believes  tht^re 
.e  entirely  too  many  government- 


OUND  RECORDING 

at  a  reasonable  cost 

High    fidelity    16    or    35.    Quality 

juaranteed.  Complete  studio  and 

oboratory  services.  Color  printing 

and   lacquer   coating. 


operitted    laboratories    not   neces- 
sary -fcr  defense  purposes.  S' 


PRODI  C.ER     LEADER: 

(c.oMJM.  i;d  from  page  35) 
aboxit  peaceful  and  efficent  work- 
ing relations  for  many  years  to 
conic.  The  FP.A  is  nw  cooperat- 
ing vvilh  the  .Association  of  Na- 
lional  Advertisers  and  with  the 
American  Association  of  Advertis- 
ing .Agencies  on  continuing  studies 
to  in)pro\e  the  quality  of  utiliza- 
tion and  effectiveness  of  lelc^iikm 
commercials  and  business  films. 

At  the  same  time,  the  HPA  co- 
operates at  tvery  opportunity  with 
producer  associations  in  other 
areas;  it  feels  that  American  in- 
dustry could  work  better  with  a 
national  producer  association,  or 
group  of  organized  associations. 
And  because  these  efforts,  wholly 
supported  by  its  members,  have 
become  so  extensive  and  far-reach- 
ing, benefiting  all  users  of  films 
for  both  Tv'and  Industry.  Pete 
strongly  believes  that  those  pro- 
ducers operating  outside  the  asso- 
ciation and  yet  profiting  by  the 
work  of  the  FPA  should  be  en- 
couraged to  join  in  this  industry 
effort. 

Pete  Mooney  sees  the  FPA  as 
an  organization  of  good  motion 
picture  producers  with  high  stand- 
ards, constantly  improving  the  sta- 
tus of  the  film  industry  and  creat- 
ing a  climate  that  will  encourage 
high  quality  creative  young  men 
to  come  into  the  field  as  a  life 
work.  In  fact,  he  hopes  it  will  be 
possible  some  time  in  the  future 
to  establish  a  scholarship   in  the 


ESCAR 


THE  DIET  that  Frank  Willard  went  on  one  sunny  day  last  August 
really  worked.  Now.  instead  of  walking  heavily  about  set  and 
location,  he  sleeklv  masterminds  a  skeleton  crew  working  on 
some  of  the  world's  finest  prodiutions  from  a  comfortable  couch 
of  culm  Feet  firmlv  on  the  ground,  he  writes,  directs  and  produces 
some  of  the  finest'  fihns  that  ever  came  out  of  camera  and  pen. 
"Win  with  Slim!"  our  clients  my.  They've  never  lost  yet. 

But  Frank  does  look  bad,  doesn't  he? 

//  you  want  it  best.  last,  and  prrtty  reasonable,  ronlaci 

FRANK  WILLARD  PRODUCTIONS 

1842  Briarwood  Road,  N.E.  •  Atlanta  6,  Georgia 

Area  Code  404  •   MElrose  4-2433  •    (Go  ahead  and  call  u.s  collectl 


//  this  isnt  the  linesl.  higgc.-^t.  strellest  flm  studio  in  the  South,  well, 
it  isn't.  „ 


FPA's  name  for  outstanding  col- 
leee  students  interested  in  film 
production  as  a  career. 

Pete   Mooney,    away   from   the 


office,  is  a  green-thumbed  gard- 
ener at  his  home  in  New  Rochcllc. 
and  a  some-time  golfer.  He  is  mar- 
ried and  has  four  children.  9 


Jji^^afc/Otf..AQ  FOREIGN  MARKETS 


lotion  Picture  Service 

7315   Carnegie   Ave. 
Cleveland  3,  Ohio 


f 


FILMS  OF 
AT&T,  Abbott  Labs, 
IBM,  Campbell  Soup, 
Vidmar,  Ford,  Jantzen, 
United  Fruit,  W.  Virginia 
Pulp  &  Paper  will  be  exhibited 
at  the  IV  International  Industrial 
Film  Festival  in  Madrid  in  October 


You  have  greater  opportunities  to  present 

your  procfucts  (o  international  audiences  at 

the  coming  N.  Y.,  California  and  other  Worlds  fairs  abroad. 

MAKE  YOUR  PRINTED  OR  FILM  PRESENTATION  TO  YOUR 
PROSPECTS  IN  THE  LANGUAGES  THEY  UNDERSTAND  .  .  . 


FOREIGN   LANGUAGE 
&   CINEMA   SERVICE 

7046   HOLLYWOOD    BLVD. 
LOS   ANGELES   28,  CAIIF. 

Hollywood     7-5128   (Areo   Code  213) 
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executive  appointments 


Above:  J.  P.  Carson  (I)  accepts 
Eclair   camera   from    pres.   J.    Mathot. 

Eclair  Corji.  of  Ainerioa  to 
Sell  Noiseless  I6iiini  Camera 

i<  The  new  Eclair  16mm  camera 
will  soon  be  available  in  the  U.S. 
through  the  recent  formation  of 
the  Eclair  Corporation  of  Amer- 
ica. J.  Mathot.  president  of  the 
French-based  company.  Eclair  In- 
ternational Diffusion,  has  an- 
nounced their  appointment  as  sole 
U.  S.  distributors. 

Said  to  be  the  first  noiseless 
and  portable  16mm  motion  pic- 
ture camera,  the  new  Eclair  was 
designed  specifically  for  use  with 
the  new  zoom  lenses.  It  has  re- 
flex viewing,  registration  pin  move- 
ment, variable  shutter,  quick- 
change  magazine  and  fully  rotat- 
ing eye  piece. 

Principals  of  the  distributing 
firm  are  J.  P.  Carson  and  Harold 
Dreyfus.  Carson  has  been  active 
as  a  cameraman,  director  and  pro- 
ducer for  the  past  15  years;  Drey- 
fus is  the  head  of  his  own  market- 
ing and  advertising  consulting  firm 
in  Los  Angeles. 

First  delivery  of  cameras  is  ex- 
pected in  September.  The  com- 
pany will  also  handle  other  Eclair 
equipment  including  the  16  and 
35mm  Camcrette  and  Eclair  high- 
speed and  special  purpose  motion 
picture  cameras  until  now  only 
sold  to  the  European  market.     ^ 

Atchison   is  Sales  Engineer 
for  S.  O.   S.  on  \^  est  Coast 

*  Robert  B.  Atchison  has  joined 
the  staff  of  S.  O.  S.  Photo-Cine- 
Optics,  as  sales  engineer  for  the 
firm's  West  Coast  office  in  Holly- 
wood. 

Mr.  Atchison  began  his  career 
in  the  Photographic  Branch  of  the 
U.  S.  Navy,  taking  a  job  after  his 
discharge  with  the  Technical  Divi- 
sion of  Ansco.  in  customer  serv- 
ice. He  has  also  been  affiliated 
with  Technicolor  as  film  technician 
and  later,  as  assistant  to  the  man- 
ager of  customer  service.  He  was 
a  film  technician  with  MGM.   g" 


Nal  >Iyers  Directs  Markelinf; 
of  Fairdiild's  .A-V  Equiitniciit 

>  R.  G.  Hennessey,  general  man- 
ager of  the  Industrial  Products  Di- 
vision of  Fairchild  Camera  and  In- 
strument Corporation,  has  an- 
nounced the  appointment  of  Nat  C. 
Myers.  Jr.  as  Director  of  Market- 
ing. Communications  Products  and 
Services.  It  is  a  new  post  in  that 
company. 

A  former  vice-president  of  Tele- 
PrompTer  Corporation.  Myers  will 
assume  total  responsibility  for  the 
marketing  programs  supporting 
Fairchild's  Cinephonic  Mark  IV 
automatic  film  projection  systems, 
the  Fairchild  Cockpit  Voice  Rec- 
order and  crash  data  recorder  sys- 
tems for  commercial  aircraft  as 
well  as  other  audio-visual  commu- 
nications equipment  of  the  com- 
pany. 


A  graduate  of  Cornell  Univer- 
sity. Mr.  Myers  is  active  in  military 
and  professional  a-v  groups.  He  is 
a  resident  of  Scarsdale.  New  York. 
*        *        * 

""  Other  news  of  executive  ap- 
pointments appears  on  pages  56 
and  57. 


fly  with  LUFTHANSA  to  the 

4th  INTERNATIONAL  INDUSTRIAL 
FILM  FESTIVAL  IN  MADRID 

SPONSORED  BY  THE  COUNCIL  OF  INDUSTRIAL  FEDERATIONS 


WITH  OUR 
ALL-INCLUSIVE 


EUROPEAN  TOUR  -om'SW- 


Depart  New  York  Oct.  4,  1963  -  Arrive  New  York  Oct.  25,  1963 

featuriiio  a  selected  itinerary 

FRANKFURT  ■  BERLIN    ROME  •  MILAN  ■  MADRID  •  PARIS  •  LONDON 

2  /  unforgettable  days  in  Europe! 

Meetings  are  scheduled  with  European  Industrial  Film  Groups 

For  more  information,  send  coupon  below  todmj:  v.ji.ji.i  t„  gou  apppAai 

TRAVEL   SPECIALISTS,    INC. 

37  So.  Wabash  Avenue,  Suite  200,  Chicago  3,  Illinois. 

Please  send  me  details  of  your  all-inclusive   European  Tour. 

Name: 

Address:    

City:  Zone:  State: 

■or  telephone  our  Chicago  office:  372-2895  lA'C  312i 


Howard  Named  Sales  .Manager 
for  .Movielah,  Inc.,  IN.  Y. 

%r  William  P.  Howard  has  been 
named  sales  manager  of  Movielab. 
Inc.  Confirmation  of  the  appoint- 
ment was  made  by  Benjamin 
Bloom,  vice-president  in  charge  of 
sales  for  the  New  York  film  lab- 
oratory company. 

Formerly  eastern  sales  manager 
of  Comprehensive  Service  Corp., 
Mr.  Howard's  wide  experience  in 
the  film  industry  includes  10  years 
of  varied  sales,  service  and  manu- 
facturing duties  for  another  large 
laboratory.  He  is  a  graduate  of  St. 
Paul's  School.  Concord.  New 
Hampshire  and  of  Yale  University. 
Military  service  in  the  U.  S.  Army 
included  15  months  in  the  Pacific 
Theater  of  Operations.  Mr.  How- 
ard is  married,  resides  with  his  wife 
and  two  children  in  New  Vernon, 
N.  J.  ^ 

V  V  * 

Riecio  Heads  A-V  Division 
at    LaBelle    Industries,    Inc. 

>r  LaBelle  Industries.  Inc..  Ocon- 
omowoc.  Wisconsin,  confirms  the 
appointment  of  Edward  W.  Riecio 
as  manager  of  the  ."^udio-Visual  Di- 
vision. He  was  the  company's  in- 


LoBelle's   Edward   Riecio 

dustrial  audio-visual  sales  manager 
on  the  East  Coast  prior  to  the  new 
appointment. 

A  Lieut.  Colonel  in  the  Army 
Reserve.  Mr.  Riecio  was  graduat- 
ed from  the  Command  and  Gener- 
al Staff  College  with  a  military 
specialty  in  communications  and 
training  procedures,  has  been  en- 
gaged in  this  field  since  1943.  He 
is  the  inventor  of  a  number  of 
instructional  devices,  including  the 
useful  Tutorule.  ^ 

*        *        * 

Driiker  Joins  The  Camera  Mart 

Walter  Druker  has  joined  the 
rental  and  sales  department  of  The 
Camera  Mart.  New  York.  He  was 
previously  in  the  production  de- 
partment at  WCD.  inc..  New  York 
producer,  and  before  that  with 
Camera  Service  Center  and  De 
Jur-Amsco.  W' 
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Technirolor  "700  In^laiit"  uii 
Automatic  Display  Projt-c-tor 

■k  Completely  automatic,  push- 
button operation  of  8mm  silent 
films  is  provided  by  the  new 
"Technicolor  700""  Instant  projec- 
tor. When  the  button  is  pushed. 
an  illuminated  display  area  shuts 
off  and  the  motion  picture  is 
flashed  on  a  built-in  rear-projec- 
tion screen.  W  hen  the  film  showinu 
is  completed,  the  unit  shuts  off 
automatically  and  the  display  light 
goes  on  again. 

The  light  consists  of  an  illumin- 
ated arrow  pointing  at  the  ""start" 
button.  On  the  prototype  model 
(see  illustration)  an  area  is  pro- 
vided for  advertising  or  announce- 
ment text,  rear-lighted.  The  projec- 
tor is  26  inches  wide.  7'4 -inches 
high  and  1 1  '/z  inches  deep.  Its 
low  silhouette  is  designed  to  fit 
on  retailers"  shelves,  on  counters, 
etc.  Manufacturer's  list  price  is 
$169.50.  via  audio-visual  deal- 
ers. ^ 
*          *          * 

Buhl  Iiitr<>(Iu('e<^  Koolile  «K)-C, 
Lile««-i}!lil  Overhrad  I'rojfclor 

■;'■  A  new  lightweight,  budget-pric- 
ed overhead  projector  ( selling  un- 
tler  S200)  has  been  introduced  by 
I5uhl  Optical  Company.  The  new 
Koolite  Model  90-C  features  a 
fully-corrected  and  coated  three- 
element  anastigmat  lens;  rack  and 


a-v  equipment  trade  tair 


cellent  for  all  high-intensity,  high- 
frequency  strobe  systems;  is  partic- 
ularly well-suited  for  ""pulse-burst" 
flash  operation,  in  which  each  syn- 
chronizing pulse  from  the  camera 
triggers  a  series  of  precisely-spaced 
strobe  light  pulses. 

*  *  * 

UuKant-  "Auditorium"  Shows 
Filuislrips  W  ilh  1,000  W  alts 

.\  versatile  yet  powerful  1.000- 
watt  ""Auditorium"  filmstrip  pro- 
jector which  handles  either  35mm 


Display  theater  for  repetitive  film  showings:  Technicolor  "700"  Instant 


90-C  from  conventional  base  to 
custom-built  installation  in  desks, 
on  projection  stands,  etc.  Illumina- 
tion is  via  500-watt  DFW  projec- 
tion lamp,  blower-cooled.  S* 

*  4:  * 

Two  Seconds  lo  Showlim<>  W  ilh 
Radiant's  ".\uto>Iasl«T"  Screen 

With  one  simple  movement,  re- 
quiring only  two  seconds,  the  new 
Radiant  ""AutoMaster"  projection 
screen  is  ready  for  operation!  The 
new  screen  eliminates  six  out  of 
seven  steps  previously  required  for 
setup;  it  opens  horizontally  like 
an  accordion. 

""Simplicity  is  the  keynote  of  the 
".'XutoMaster".  '"  says  Radiant  pres- 
ident .Adolph  Wertheimer.  ""Even 
an  inexperienced  person  can  have 
the  screen  operative  in  2-3  seconds. 
Hold  the  screen  case  by  the  hand- 
les and  pull  open  like  an  accord- 
ion. The  tripod  legs  spring  open 
when  the  full  size  of  the  screen 
surface  is  exposed." 

A  new  Radiant  research  devel- 
opment, silica-textured  ""Micro- 
Fleet"  surface  combines  the  wide- 
angle  viewing  features  of  matte- 
white  with  brilliance  of  glass-bead- 
ed surfaces.  The  ""AutoMaster"'  is 
available  in  sizes  40  x  40-inches 
($44.95)  and  4S  x  4S-inches 
( $54.95  ) .  eC 


Sirohe-Flasli  Installation  for 
Your  16mni  .Vrriflex  ('aniera 

i^  Strobe-flash  synchronization  of 
all  Arriflex-16  cameras  is  made 
possible  by  a  new  installation  bas- 
ed on  a  reluctance  probe  which 
produces  a  micro-pulse  in  syn- 
chronism with  the  camera  shutter. 
The  Arrillex  Corporation  of 
America  announces  availability  of 
the  installation.  With  suitable  amp- 
lification, the  pulse  will  provide 
firing  voltage  for  all  electronic 
flash    equipment    at    all     framing 


The   new   lightweight   Buhl   "Koolite" 
90-C      portable     overhead      projector. 

pinion  focusing;  tilting  head  mir- 
ror for  image  elevation.  Image  size 
is  10"  X  10"  yet  weight  is  only  21 
pounds. 

Rigid  superstructure  reduces  vi- 
bration to  minimum;  a  unique 
suspended  mounting  system  fixes 
all  internal  components  to  top  of 
projector  permitting  easy  access  to 
all  working  parts.  This  makes  pos- 
sible quick  conversion  of  Koolite 


Arri-16  equipped  for  strobe-flash 
rates.  Probe  output  is  on  the  order 
of  30  mv  and  requires  a  DC  amp- 
lifier with  Hat  response  down  to 
about  4  cps  and  capable  of  40  db 
voltage  gain. 

The  installation  is  said  to  be  ex- 


Diagrams    below    Illustrate    "two-second    operation"   of    Radiant's   AutoMaster" 


4iM 


1.  Hold  handles  from 
front  of  case. 


2.  Pull  apart  like 
an  accordion. 


3.  Tripod  legs 
spring  open. 


DuKane's  "Auditorium"  Projector 

single-frame  strips  or  2  x  2  slides 
is  the  new  DuKane  Model  576-85. 
Filmstrips  are  advanced  by  push- 
button remote  Sound  Unit,  the 
filmstrip  can  be  advanced  auto- 
matically. 

""Redi-wind"  automatic  rewind 
eliminates  hand  winding;  exclu- 
sive '"Synchrowink"  film  advance 
changes  pictures  in  1  20  of  a  sec- 
ond. Focus  is  assured  by  locking 
vise-action  of  glass  aperture  plates. 
Coated  optics  are  used  through- 
out for  maximum  light  passage. 
I.OOO-watt  lamp  is  standard  equip- 
ment, with  combination  fan  and 
turbine  cooling.  The  Model  576- 
85  case  measures  9"  x  14"  x 
15'/2";  weight  is  27  lbs,  U" 

*  *  * 

Continuous  8nun  Film  Cahinet 
Offered  hy  I'rhan  Industries 

-'--  A  new  portable,  cabinet-type 
8mm  silent  continuous  projector 
is  offered  by  Uiban  Industries.  Inc. 
of  Lousiville.  Kentucky.  Utilizing 
a  Bell  &  Howell  projector  mechan- 
ism, its  film  magazine  has  16-min- 
ute  capacity  of  8mm  silent  black 
&  white  or  color  film.  Weight  of 
the  Model  250  cabinet  is  only  18 
lbs.  Size  is  9"  x  14"  x  24"  with 
a  self-control  14"  x  24"  rear- 
screen. 

Operation  of  the  Model  250  is 
automatic,  working  by  gravity-feed 
of  the  magazine.  150-watt  lamp  is 
standard.  The  unit  is  available  with 
a  magnetic  tape  audio  announcer 
for  sound  messages.  S" 
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Film  Executives 

PROFESSIONALIZE 

YOUR  FILM  ROOM 

and   Save   Money 


Horwold's  precision  oufomatic  film  inspection 
equipment  is  the  occepted  world  standard  for 
modern  f.lm  libraries — T.V.  stations — or  wher. 
ever  motion  picture  film  is  handled.  Inspect  O- 
Film  outomatically  fmdt  breoks,  lorn  sprocket 
holes,  scotch  tope  "splices",  any  cause  of  film 
foilure  Even  those  defects  fhot  ore  virtually 
impossible  to  find  by  hond.  Also  provides  for 
film  cleoning,  conditioning,  liming  and  editing. 
Seven  mndels  nvmlablr. 
See  catalog  for  complete  listing. 

SPLrCEOFILM 

For  Itif  easiest,  strnngesl 
splices  ever  —  in  just  9  sec- 
onds! Accurate  to  I  lO.OOn 
*(  an  inch.  Complete  *ith 
electric  heat  and  automatir 
scraper.  Used  by  profes- 
sionals evrf>i*here.  Money 
back  guarantee.     $175.00. 

Gef  the  full  story,  Tolk  to  Our  enpineerintj  rep- 
resenfofives  ond  write  for  our  catalog  contain. 
ing    o    complete    hne    of    film    room    ecjuipmenf. 

THE  HARWALD  COMPANY 

1245    CHICAGO   AVE.    •    EVANSTON,    III. 
DAvis   8-7070 


MULLING  OVER  A  NEW  MOTION  PIGURE? 

With  48  years  of  budget-streiching  film  ex- 
perience we'll  gladly  mull  with  you  .  .  .  and 
then  .  .  .  produce! 

Sam  Orleans 

Ky  PH.  MMI      V.^  Film   Production!,   Inc. 
2il  W.Ccmb.rland  Avo.    •    Knoivillo  3.  Tonn. 


Add  AV  Blinds 
To  Your  Bid 

Any  visual  education  dealer  can  add  to 
his  earning  without  any  investment  by  our 
simplified  system.  Send  us  the  specifica- 
tions for  one  room  or  an  entire  school 
system  for  Audio  Visual  Venetian  Blinds. 
We  will  send  you  o  complete  quotation 
that  you  con  mark  up  for  your  profit.  We 
will  deliver  the  finished  blinds  ready  to 
install. 

LEVOLOR  LORENTZEN,   INC. 
723   Monroe   St.,    Hoboken,    N.J. 


PROMOTING    YOUR    PICTURES: 

(CONTINUED  FROM  THE  PRECEDING  PAGE  37) 

erature.  This  includes  an  illustrated  promo- 
tional folder  containing  the  synopsis  and  back- 
ground notes,  a  full  commentary  and  post- 
production  script  to  enable  the  overseas  com- 
pany to  write  additional  notes  and  to  give  the 
promotional  literature  a  local  slant.  The  same 
artwork,  overprinted  in  ilie  local  language, 
may  be  used. 

The  confidential  film  notes  sent  to  operating 
companies  are  not  for  distribution  to  the  public 
but  are  to  provide  background  information  to 
prepare  the  introductory  remarks  made  by  the 
company    representative    before    the    showing. 


The  Value  of  Today's  Film  Festivals 

Film  Festivals:  Shell  films  have  won  over  80 
awards  in  27  film  festivals  from  Cannes,  France 
to  Vancouver,  Canada:  from  Cork.  Ireland  to 
Montevideo.  Uruguay;  from  Edinburgh.  Scot- 
land to  Capetown.  South  Africa.  These  have 
great  prestige  value,  but  the  increased  num- 
ber of  festivals  throughout  the  world  has 
tended  to  discredit  this  form  of  activitv. 

However,  nowadays  some  festivals  specialize 
in  scientific  and  technical  films  which  are  the 
industrial  sponsor's  immediate  interest. 

Attendance  by  company  staff  gives  an  op- 
portunity to  meet  other  film  sponsors  and 
users  who  may  offer  guidance  and  share  ex- 
periences. It  is  possible  to  see  a  wide  variety 
of  films  which  would  be  difficult  to  view 
otherwise. 

The  final  assessment  of  the  advantage  of 
attendance  can  only  be  made  after  examining 
the  list  of  people  who  attend  each  particular 
festival.  Participation  often  brings  good  press 
publicity.  In  1962  Shell  Condor  entered  two 
films  in  the  Festival  at  Cartegena.  Spain. 
Fuelve  newspapers  carried  headlines  mcntion- 
mg  the  company's  name. 

(i.  Progress  Reports:   the  Need  for  Hecords 

No  promotion  can  be  made  successfully 
without  some  kind  of  records  or  returns  being 
made.  Otherwise  there  can  be  no  assessment 
j  of  results.  Only  a  simple  system  of  recording 
need  be  used:  (a)  type  of  audience:  (b)  audi- 
ence reaction:  and  (cl  the  number  of  people 
attending  (this  is  the  least  important  informa- 
tion ) . 

Statistics  in  themselves  may  be  misleading 
—  the  total  number  of  people  who  see  a  film 
is  not  in  itself  of  vital  importance.  The  whole 
basis  of  distribution  throughout  the  world 
should  be  to  try  to  reach  specific  audiences 
for  whom  the  films  are  intended. 

It  is  more  important  for  company  staff  to  j 
carry  out  informal  personal  surveys  of  audi- 
ence reaction.  It  requires  practice  to  obtain 
an  opinion  which  is  not  given  for  the  sake  of 
flattery  or  politeness,  but  after  a  time  it  is 
possible  to  assess  the  impact  which  a  film 
makes  on  its  audiences.  One  way  is  to  get  to 
know  the  officials  of  user  organizations  per- 
sonally and  thus  obtain  accurate  impres- 
sions of  their  reactions  to  films.  y' 


COMPQO 

professional  qudlity  reels  and  cans 
are  preferred  6v... 


the  customers 

of... 

GEO   W       COLBURN 
LABORATORV.  Inc- 


Only   Compco   offers   "a   new   dimension   in  , 
quality"  recognized  and  accepted  by  leaders  . 
in  the  movie  making  industry.  Cumpcoh  su- 
periority  is  attributeci  to  a   new.   majoi^ 
advance  In  film  reel  construction — result- 
ing   in   truly    professional    reels   that   run 
truer,  smoother,  providing  lifetime  protec- 
tion  to   valuable  film.   Compco   reels  and 
cans    are    finished    in    a    scratch-resistant', 
baked-on  enamel,  and  are  available  in  all/ 
16  mm.sizes^OO  ft.  thru  2300  ft.  For  details 
and  prices  ■write  to 

COWIPCO   corporation 

1S<»  W^  Sywldlng  Av».,  Chlcaga  4*7.  ii.^     --yy 


\, 


Brittle,  curled 
cupped  film? 

we  restore  to 
nearly  new  first 
run  quality  with 
Vite-a-lize  (Gage).  Vite-a-li!e  pre- 
shrinks  new  film  uniformly,  seal- 
ing in  proper  humidity.  A  must 
for  new  stock  with  soft  emulsion. 
Guaranteed.  Leonard  Film  Service. 
1700A  E.  Walnut,  Pasadena.  Calif. 
Murray  1-9950. 


Jf 


ANNUAL  SPECIAL 

Sept.     Oct.     Nov. 

FILMSTRIPS 

PRODUCED  AS   REASONABLE   AS 

$2.00    PER   FRAME 

SEND  ART  WORK   FOR   FREE 

SAMPLE   TEST   &   QUOTATION 

YOUR  MOTION   PICTURE   FILM 

PROFESSIONALLY   EDITED   WITH 

NARRATION,   TITLES,   MUSIC   AS   LOW   AS 

$200.00   per   min.   FINISHED   FILM 

NORTH   AMERICAN    FILM   CORP. 

Box  3201   Phone:  UNion  4-2288 
ERIE,    PENNSYLVANIA 
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BUSINESS  SCREEN  MAGAZINE 


Hi\mtHH»pt»t^m 


"OVERNIGHT  PRODUCTION" 

of 

8nifii  •  IGmm  •  35  nm 

. . .  Sales  Presentations 
. . .  Training  Films 
Limited  Animation  TV  Spots 

with 

Animated   Productions' 
new   FOTOMATION   Technique 

FOTOMATION  produces  first-class,  be- 
Iie\'able  motion  pictures  from  stills  or  art 
with  Oxberr>'  motorized  zooms,  pans  and 
dissolves  synchronized  to  sound  track.  We 
work  with  your  photos,  storyboards  and 
drawings,  or  pro\ide  original  photography 
in  your  plant  or  on  location.  Special  cam- 
eras record  stills,  motion  pictures  and  stop 
action  in  the  same  take  session.  Inexpensive 
sound-color  films  can  be  ready  in  as  little 
as  a  week. 

Call   Al   Slahl:    212   CO   5-2942 

for   lample   fOrOMATION   reel 
(ATiT  .  .  Brecfc  .  .  f  sso  .     Goodyear,  elc.} 

ANIMATED  PRODUCTIONS,  INC. 

1600   Broadway,    New   York    19 


[H;(.ltl;;.i;(.lVi 

"LIGHTS  ON"  PROJECTION  ANYWHERE ...  Sets 
up  Instantly  -  folds  flat  -  travels  with  you. 
Up  dates  and  extends  use  of  present  equip- 
ment. Provides  big,  brilliant  pictures  in  nor- 
mal room  light.  Unequalled  for  demonstration, 
display,  re-training  and  teaching  programs. 
Features  unbreakable 
screen  and  coated 
^  I  tfti  '^  I  '^°"'  surface  mirror. 
K  i&is  !     No.  630  GROUPSHOW 

m        L  ^Sf*£!       Portable  Rear  Projec- 
■        ■  ''         T_     tion  Screen  -  $95.00 

No.  631  GROUPSHOW  JUNI0R-12"x  12"  Screen-$  49. 
No.  632  GROUPSHOW  SENIOR-25"  X  25"  Screen-5119. 

HUDSON  PHOTOGRAPHIC   INDUSTRIES,  INC. 

A/V  Division    ■    Irvington. on. Hudson,  U.  Y. 


N.    V.    WORLDS    FAIR    REPORT: 

I  CONTINUED      FROM       PRECEDING       PAGE       18) 

.iddilionai  audiences  throughout  the  world  on 

lcle\ision.  in  theatres  and  schools. 

*  *        * 

/  i7iii,v  "Progress  Reports"  for  Exiiibitors 

John  Campbell  Films  of  Greenwich,  Conn., 
IS  offerini:  a  new  service  for  Fair  exhibitors — 
progress  films  of  construction  activities  or  other 
e\ents  connected  with  individual  exhibits  at 
the  Fair.  This  service  will  be  offered  on  a 
regular  basis   for  the   next  eight   months. 

Campbell  photographic  crews  will  be  avail- 
,ible  for  participants  in  the  plan  to  do  three 
tvpes  of  coverage:  interior,  exterior  and  aerial 
\iews  of  exhibit  construction.  Costs  will  be 
kept  low  because  clients,  in  effect,  will  be 
sharing  the  costs  of  each  shooting  day. 

John  Campbell  Films  is  also  the  official 
producer  of  progress  films  for  the  New  York 
World's  Fair  Corporation.  The  third  film  in 
this  series  —  World's  Fair  Refori  With  Lowell 
Thomas  is  scheduled  for  release  this  fall.        ^3' 

*  *        * 

West  \ir<!.inia's  Radio  Astronomy  Sky 
h'.xhihit  Features  Audio-Visual   Technique 

The  State  of  West  Virginia  has  been  award- 
ed a  S6.*i.00()  grant  from  the  National  Science 
Foundation  for  a  Radio  Astrimomy  Sky  exhibit 
at  the  Fair. 

The  exhibit,  which  later  will  be  installed 
permanently  in  Charleston.  West  Virginia,  will 
incorporate  a  planetarium  dome,  dioramas, 
animation,  motion  pictures,  sound,  displays 
and  other  audio-visual  techniques. 

Sifin  Ray  Hradhury  to  Write  Script  for 

Cinerama  Picture  in  the  V.  S.  Pavilion 

■  Developments  in  plans  for  the  United  States 
Exhibit  include  the  signing  of  Ray  Bradbury 
to  write  the  15-minute  Cinerama  film. 
I  omorrow  Morning,  scheduled  for  showing  in 
the  top  floor  of  the  U.S.  Pavilion. 

Sudan  and  Morocco  to  Include  Theaters 

Two  more  African  naticms  have  indicated 
they  plan  to  feature  small  theatres  in  their 
exhibits.  The  14.000  square  foot  pavilion  of 
the  Republic  of  Sudan  will  have  a  theatie  on 
the  first   floor  of  the  exhibit.   The   Moroccan 

pavilion  will  also  feature  a  theatre.  S!' 

*  *        * 

Saul  Bass  Shootin"  Kodak's  Fair  Film 

The  Kodak  pavilion  will  be  one  of  the  first 
major  installations  to  be  completed  al  the  N.  Y. 
Fair.  The  building  job  is  expected  to  be  com- 
pleted by  November   1st. 

In  Hollywood.  Saul  Bass  &  ."Xssociates  are 
underway  on  the  I.S-minute  color  motion  pic- 
ture which  Kodak  will  show  to  an  estimated 
35.000  people  day  each  in  the  main  theater  at 
the  base  of  the  80-foot  high  "picture  tower."  8' 


TELL  YOUR  STORY 
EFFECTIVELY-AUTOMATICALLY 

America's  most  popular  audio-visual  sales  and 
training  tools  .  .  .  pictures  and  sound  work 
together  automatically  to  present  your  story 
efTectively  for  maximum  impact  and  retention. 


A  most  effective  sales  tool 
.  .  .  this  compact,  light- 
weight, self-contained 
brief  case  type  unit  auto- 
matically presents  3.5mm 
sound  filmstrips  on  its 
9x7  screen  without  dark- 
ening the  room.  Sets  up 
ready  for  use,  in  seconds. 


■    ^^ 


AUTOMATIC 

rup-TOP 

Sound  Filmstrlp  Projector 


DuKane 


MICROI^ATIC 

Sound  Filmstrtp  Projector 


Kffectively  presents  your 
training  story  for  ma.x- 
imum  retention.  Just  set 
it  up  and  turn  it  on  .  .  . 
use  the  built-in  screen  for 
table-top  training . . .  also 
projects  brilliantly  onto  a 
large,  conventional  screen 
for  big  classes. 


DuKane 


rOR  COMPLETE  INFORMATION  WRITE  TO: 

DUKANE    CORPORATION 

133       No.  11th  Ave.    •    ST.  CHARLES,  ILLINOIS 

TELEPHONE  312-5M-2300 


DAMAGED  FILM 
HOSPITM 


Why  Mink  tmmnm 

"The  Film  Doctors' "  (specialists  in  tt\e 
science  of  film  rejuvenation)  can  restore 
scratched,  brittle,  and  worn  film  at  a 
fraction  of  new  print  costs.  Old.  damaged 
8.  16,  35mm  film  can  be  restored  to  orig- 
inal screening  quality  and  its  life  can  be 
prolonged   indefinitely. 

RAPIDWELD;  restores  damaged  originals,  neg- 
atives and  prints. 

RAPIOTREAT:  completely  protects  and  prolongs 
the   life  of  new  prints  indefinitely. 

RAPID  FILM  SHIPPERS:  vault  storage,  interna- 
tional distribution  and  inspection  facilities. 

Write    for    Booklet    Y-3 


For    complete    details 

^APID  FILM 
TECHNIQUE.  INC. 

37-03  27  ST.,  L.  I.  C.  1,  N.  Y. 
Tlllwall  6-4600  •  Est.  1940 


^^\' 
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EASTERN  STATES 


•  MASSACHUSETTS  • 

Ciinema.    Inc.,    234    Clarendon 
St.,  Boston  16. 


•  NEW  YORK  • 

Buchan  Pictures,  122  W.  Chip- 
pewa St.,  Buffalo  2,  N.  Y. 

Crawford.  Imniig  and  Landis, 
Inc.,  480  Lexing-ton  Avenue, 
New  Yorlc  17,  New  York. 

The    Jam    Handy    Organization, 

1775     Bioadwa)',     New     York 
19. 

S.  O.  S.  I'hoto-Cine  Optics.  Inc.. 

602  W.  .->2iid  St.,  New  York 
19. 

Training  Films,  Inc..  150  West 
54th  St.,  New  York  19. 

Visual  Sciences,  599BS  SufTern. 

United  World  Films,  Inc,  1445 
Park  Ave.,  NY  29,  TR  6-5200 


•  PENNSYLVANIA  • 

Appel  Visual  Service,  Inc,  963 

Liberty  Avenue,  Pittsburgh 
22. 
AudioA'isual    Center   —    Rentals, 
Sales,    Repairs.   27    South    17th 
Street,  Philadelphia  .3.  Pa. 
Phone:  LOcust  3-6S72. 

Oscar  H.  Hirt.  Inc.,  41  N.  11th 
St.,  Philadelphia  7,  WAlnut 
3-0650. 

James  Lett  Company,  221  N.  Sec- 
ond St.,  Harrisburc;  CEdar 
3-5651. 

J.  P.  Lilley  &  Son,  Inc.,  928  N. 

Third  St.,  Harrisbiirg. 

The  .Jam  Handv  Organization, 

Pittsburgh.    Phone:    ZEnith 
0143. 


SOUTHERN  STATES 


•  GEORGIA  • 

Colonial  Films,  71  Walton  St., 
N.  W.,  JA  5-5378,  Atlanta. 

United  World  Films,  Inc.,  287 
Techwood  Dr.,  NW..  Atlanta. 


•  LOUISIANA  • 

Delta  Visual  Service,  Inc,  715 

Girod   St..   New  Orleans   12. 
Phone:  JA  5-9061. 


•  .MARYLAND  • 

Stark-Films  (Since  1920), 
Howard  and  Centre  Sts., 
Baltimore  1.  LE.  9-3391. 


MIDWESTERN  STATES 


•  ILLINOIS  • 

Robt.    H,   Redfield,   Inc,    1020 
So.  Wabash  Ave.,  Chicago  5. 

The  Jam  Handy  Organization. 

2:30    North    Michigan    Avenue, 
Cliicago  1. 

Midwest  Visual  Equipment  Co., 

3518  W.  Devon  Ave.,  or  27  N. 
Franklin  St.,  Chicago. 
United  World  Films.  Inc,  542 

S.  Dearborn  St.,  Chicago  5. 


•  MICHIGAN  • 

The  Jam  Handy  Organization, 

2821  E.  Grand  Blvd.,  Detroit 
Zone  11. 


•  MLSSOURI  • 

Swank's,  Inc,  621   N.  Skinkei 
Blvd.,  St.  Louis  30,  Mo. 


•  OHIO  • 

Academy    Film    Service,    Inc. 

2100  Payne  Ave.,  Cleveland 
14. 

Films    Unlimited    Productions. 

137  Park  Avenue.  Mansfield. 

Fryan  Film  Ser\ice,  2929  Pros- 
pect .\ve.,  Cleveland  15. 

Sunray  Films,  Inc..  2005  Chester 
Ave.,  Cleveland  14. 

Twyman  Films,  Inc.,  329  Salem 
Ave..  Davton. 


LIST   SERVICES   HERE 

Qualified  audio-visual  dealers  are 
listed  in  this  Directory  at  SI. 00  per 
line  per  issue  on  annual  basis  only. 


M.  H.  Martin   Company,  1118 
Lincoln  Way  E.,  Massillon. 


WESTERN  STATES 

•  CALIFORNIA  • 

LOS  ANGELES  AREA 
Coast    Visual    Education    Co., 

5620  Hollywood  Blvd.,  Hollv- 
wood  28. 

The  Jam  Handy  Organization, 

305  Taft  Building,  1680  N.  Vine 
St.,  Holh-^vood  28. 

Photo  &  Sound  Company,  551.") 

Sunset  Blvd.,  Hollywood  28. 
Ralkc  Co..  Inc.  A  V  Center,  849 
North   Highland   Ave.,   LA   38. 
HO  4-1147. 

S.  O.  S.  Photo-Cine  Optics,  Inc. 

6331  Hollvwood  Blvd.,  Hollv- 
wood  28. 

Spindler  &  Sauppe,  2201  Bever- 
l.\'  Blvd..  Los  Angeles  57. 
Plione:  DUnkirk  9-1288 

United   World  Films,   Inc.,   7374 
Melrose  Ave.,   Los  Angeles  46 

SAN  FRANCISCO  AREA 

Photo  &  Sound  Company,  116 

Natonia  St.,  San  Francisco  5. 
Westcoast   Films,   255   Minna, 
San  Francisco  3. 


•  COLORADO  • 

Cromars"  (formerly  .Audio- 
Visual  Center)  922  Bannock 
Denver  4 


•  OREGON  • 

.Moore's      .\iidio-\isual      Center, 

1201  S.  W.  Morrison,  Portland 
5,  Or<.'gon. 

United  World  Films.  Inc.  5023 
NE  Sandy  Blvd.,  Portland  13 


•  TEXAS  • 

United  World  Films,  Inc, 

2227  Bryan  St.,  Dallas  1 


•  UTAH  • 

Descret  Book  Company,  44  East 
South  Temple  St.  Salt  Lake,  10. 


N.  Y.    STATE    FILM: 

(continued  from  page  20) 
.  .  .  The  cameras  are  driven  by  a 
26-horsepower.  2S-volt  motor  with 
a  variable  speed  control.  This  con- 
trol enables  the  cameras  to  run 
in  steps  of  8.  12.  16.  24  and  48 
frames  per  second.  The  cameras 
are  mounted  on  a  pedestal  with  a 
26-inch  center  which  results  in  a 
complete    camera    unit    being    44 


USE  THIS  DIRECTORY  TO  LOCATE  THE  BEST  IN  EQUIPMENT,  FILMS  AND  PROJECTION 


Producer  Harry  Coleman  (at  left) 
checks  Cinerama  camera  with  William 
D.  Liitschwager  of  Cinerama's  Special 
Projects    Department. 

inches  high  with  an  overall  dia- 
meter across  the  magazines  of  52 
inches.  The  total  unit  weighs  over 
500  pounds. 

The  cameras  are  mounted  verti- 
cally and  photograph  into  a  turret 
of  45-degree  angle  mirrors.  Special 
optics  were  designed  to  accomplish 
the  360-degree  horizontal  coverage 
and  the  27  degree  vertical  cover- 
age. 

Coleman  Productions.  Inc.  won 
the  assignment  to  do  the  New 
York  State  production  because  of 
the  company's  familiarity  and  ex- 
perience in  travel  films.  The  prin- 
cipal cinematographer  engaged  for 
the  production,  said  to  be  one  of 
the  few  able  to  handle  a  brace  of 
six  cameras  at  once,  is  Chuck 
Austin,  formerly  employed  by  the 
Mitchell  Company,  and  one  of  the 
men  instrumental  in  the  design  of 
the  Mark  II. 

Tests  having  been  successfully 
completed,  the  camera  system  is 
now  being  employed  in  photo- 
graphing New  York  State  in  all 
seasons  for  an  exhibit  which  prom- 
ises to  be  one  of  the  most  popular 
attractions  of  the  Fair.  S' 

*        *       * 

Writer  Carl  Puph's  at  Home 

■>;  Script  writer  Carl  Pugh  is  now- 
located  on  his  own  mango  and  avo- 
cado plot  at  13123  South  West 
64th  Court.  Miami.  Florida.  His 
phone  number  remains  the  same: 
MOhawk  1-9440.  A  C  305.        Q' 


THE  EAST... IT'S  MOVIELA 


FOR  COLOP  AND  BLACK  &  \A/HITE 

DEVELOPING  COLOR  NEGATIVES  •  ADDITIVE  COLOR  PRINTING  •  REDUCTION 
PRINTING  INCLUDING  A&B  •  COLOR  SLIDE  FILM  PROCESSING  •  BLOWUPS  • 
INTERNEGATIVES  •  KODACHROME  SCENE-TO-SCENE  COLOR  BALANCED  PRINTING 
.  EKTACHROME  DEVELOPING  AND  PRINTING  •  REGISTRATION  PRINTING  •  PLUS 
COMPLETE  BLACK  AND  WHITE  FACILITIES  INCLUDING  CUTTING  ROOMS,  FILM 
AND  TAPE  VAULTS  AND  THE  FINEST  SCREENING  FACILITIES  IN  THE  EAST 


N/^ 


jagstEt^ 


MOVIELAB   BUILDING,  619   W.  54th  ST. 
NEW  YORK    19,  N.  Y.    JUDSON   6-0360 


.  .  .  WHEN    BRUNSWICK   WANTED    TO    BOWL   OVER   CUSTOMERS?   The 

management  of  Brunswick's  Bowling  Division  was  enthusiastic  about  their  new  line 
of  bowling  equipment,  and  wanted  everyone  to  know  it.  Particularly  their  sales  force, 
their  stockholders  and  potential  customers.  They  called  us  in  to  help  spread  the 
good  word.  Among  the  various  aspects  of  the  subsequent  promotion  we  worked 
on  was  a  film  called  "The  Golden  Years."  We'd  like  you  to  see  it.  if  you'd  care  to 
(a  call  to  us  will  arrange  it),  because  it's  typical  of  one  kind  of  work  we  do.  And 
typical  of  what  we  can  do  for  you.  Just  tell  us  what  idea  you  want  to  get  across 
and  to  whom  — sales  force,  dealers,  customers,  stockholders  or  the  general  public. 
Then   leave  the  rest  to  us  THE    JAM    HANDY    ORGANIZATION 


Motion    Pictures     •      Business    Theater     •     Slides    and    Slidefilms     •     Training    Aids      ■      New  York      •     Chicago     •     Detroit     •     Hollywood 
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THE  CASE  FOR 
SPONSORED  FILMS: 


miLK 


m  fi.4-A^ 


too*    ntSONAl.    MMJI    COMIAINCI 


Ralph  Charbeneau,  Director  of  Advertising  and  Public  Relations. 
Packaging  Equipment  Division.  ExCell-O  Corporation 


// 


Naturally, we're  pleased! 


// 


"Of  course  we're  pleased  with  the  awards  our  films  have  won  in  so  many 
festivals  and  competitions.  More  important  to  us,  though,  is  the  way  our 
film  program  is  accomplishing  the  job  of  reaching  and  influencing  millions 
of  people. 

"We  manufacture  the  cartons  and  packaging  equipment  in  which  milk  and 
milk  products  are  delivered  to  the  consumer.  Our  films  are  aimed  at  sup- 
porting the  public  service  programs  of  our  customers  in  the  dairy  industry, 
as  well  as  enhancing  our  own  corporate  personality. 

"Our  awards-an  'Oscar'  from  the  Academy  of  Motion  Picture  Arts  and 
Sciences  and  a  'Silver  Anvil'  from  the  Public  Relations  Society  of  America, 
among  others-are  convincing  evidence  of  the  quality  of  our  films  and  of 
the  skill  of  the  producers  we've  employed  to  interpret  our  point  of  view. 
The  size  and  character  of  our  audiences  and  the  enthusiastic  support  the 
program  gets  from  our  customers  is  even  move  convincing  evidence  that  our 
film  program  is  a  wise  investment." 

Modern  has  been  distributing  films  for  Ex-Cell-0  since  1954.  Films  have  been 
added  and  withdrawn  from  time  to  time.  Here  are  the  cumulative  audience 
totals  for  films  currently  circulated  through  Modern's  facilities.  Clear-cut 
examples,  we  believe,  of  what  can  be  accomplished  with  good  films  and 
effective  distribution. 


PARTNERS  IN  SUCCESS: 


COMMUNITY  AUDIENCES 

Title 

Total  Showings 

Total  Audience 

FOR  GOD  AND  MY  COUNTRY 

38,332 

2,611,296 

NEW  STORY  OF  MILK 

95,684 

4,789,375 

PROJECT  HOPE 

11,070 

569.884 

CRISIS 

26,037 

1,476,202 

TELEVISION 

Title 

Total  Telecasts 

Total  Audience 

FOR  GOD  AND  MY  COUNTRY 

1,036 

37,141,000 

NEW  STORY  OF  MILK 

1,322 

45,781,400 

PROJECT  HOPE 

619 

20,325,500 

CRISIS 

929 

34,592,000 

ODER 


talking   picture   service,  inc. 

MAIN  OFFICE-3  East  54th  Street,  New  York  22,  N.Y. 


SALES  OFFICES: 

CHICAGO 

Prudential  Plaza-Delaware  7-3252 

LOS  ANGELES 

1717  N,  Highland  Ave 

NEW  YORK 

3  East  54th  Street-Plaza  8  2900 

WASHINGTON.   1710  H  St 


-Hollywood  2-2201 


PITTSBURGH 

910  Penn  Avenue-Grant  19118 

SAN  FRANCISCO 

444  Market  Street-Yukon  2-9414 

TORONTO 

140  Merton  Street-Hudson  5  4419 

.  NW  -298  8383 


FILI^  LIBRARIES: 

Anchorage  ■  Atlanta  •  Boston  ■  Buffalo  ■  Cedar  Rapids  ■  Charlotte  •  Chicago 

■  Cincinnati  ■  Cleveland  •   Dallas  "  Denver  •  Detroit  •  Harrisburg  •  Honolulu 
•  Houston  "  Indianapolis  •  Kansas  City  ■  Los  Angeles  •  Memphis  "  Milwaukee 

■  Minneapolis    •    New    Orleans    ■    New    York    Metropolitan    Area    (N.    Y.    and 
Summit,  N  J  )  •  Omaha  •  Philadelphia  "  Pittsburgh  •  St.  Louis  •  San  Francisco 

■  Seattle  "  Washington  •  and  Toronto,  Canada 


wmmm 


who  produced 

this  year's  most 

successful  program 

on 

COMMUNITY 

SAFETY? 


0\ 


what  company 

produced  one  of  the 

most  dramatic 

TRAFFIC  SAFETY 

films  ever  made? 


what  organization 

has  won  the 

MOST  NATIONAL 

AWARDS 

for  safety  programs 

they  produced? 


what  company 

engineered  on 

IN-PLANT  SAFETY 

program  that 

decreased  shop 

accidents  more 

than  50%? 


who  produced  one  of 

the  most  powerful 

safety  films  on 

TEENAGE 

DRIVING? 


what  producer's 

FARM  SAFETY 

film  is  still  being 

used  successfully 

after  15  years 

in  the  field? 


what  producer 

has  the 

MOST  REELS  OF 

EXPERIENCE 

in  the 
production  of 
safety  films? 


what 
communications 

agency  has 

done  the  most 

PACKAGING  OF 

SAFETY  PROGRAMS 

for  extended 
use  and  coverage? 


\/vi Lr>  iiv o 


CHICAGO 

1  N  C 

NEW    YORK                           HOLLYWOOD                        SAN    FRANCISCO 

CINCINNATI 

BRoadway    5-1200 

PLaza   9-OeS4               Hollywood    B-S338                DOuglas   2-7789 

DETROIT                                                                      CLEVELAND 
\A/Ebstar   3-2431    TUxedo   2-3740                       653-8161      771-4030 

OArtleld  1-0477 

MAY... 

During  one  week 

this  l\^ay,  these 

film  producers  were 

using  equipment 

rented  from 

FLORMAN  &  BABB.  Inc. 


Any  week  in  the  year  — 
the  most  distinguished 
film  producers  in  the 
world  use  F  &  B  rentals 
—  because  our  equip- 
ment Is  more  reliable. 

We  proudly  repeat  our  s/ogan . . . 

SERVING  THE  WORLD'S 

FINEST  FILM  MAKERS 

FLORMAN 


BABB,  Inc. 

Rental  &  Service  Oept. 

304  W.  54th  St.,  New  York  19 

Showroom  &  Offices 
68  W.  45th  St.,  New.  York  36 

MU  2-2928 

Canadian  Branch 

1263  Dorchester  Blvd.  West, 

Montreal,  Quebec 


> 


MITCHELL 
MARK  II 
REFLEX 


MITCHELL 
BNC 


MITCHELL 

N  C  & 
STANDARD 


ARRIFLEX 
16MMt 
MITCHELL 
16  MM 


ARRIFLEX 
35MM 


AURICON 


MOVIOLA 


•  PGL  Productions,  Inc. 

•  On  Film,  Inc. 

•  Arco  Film  Productions,  Inc. 

•  Filmcx,  Inc. 

•  James  Love  Productions,  Inc. 

•  WCD.  Inc. 

•  Creators  Corp. 

•  Elektra  Film  Productions.  Inc. 

•  Sutherland  Associates,  Inc. 

•  Pintoff  Productions,  Inc. 

('Wonderlui  World  ol  Golf") 

•  Sarra,  Inc. 

•  Owen  Murphy  Productions,  Inc. 

•  Homer  Productions  ("Diary  of  a 

•  Wolper  Productions 

Bachelor") 

•  Televideo  Productions,  Inc. 

•  Peckham  Productions,  Inc. 

•  Vision  Associates.  Inc. 

•  On  Film,  Inc. 

•  TV  Graphics,  Inc. 

•  Gerald  Productions,  Inc. 

•  Logeare  Productions 

•  Henkin  Productions,  Inc. 

•  Kenco  Films.  Inc. 

•  Rose-Magwood  Productions.  Inc. 

•  Dolphin  Productions,  Inc. 

•  Peter  Elgar  Productions 

•  Herbert  Kerkow.  Inc. 

•  Pelican  Productions,  inc. 

•  Sutherland  Associates.  Inc 

•  Ross-Gaffney.  Inc. 

("Wonderful  World  of  Golf") 

•  McConnachie  Productions 

•  Gray  &  O'Reilly  Productions.  Inc. 

•  Thomas  Craven  Film  Corp. 

•  RD-DR  Louis  De  Rochemont 

•  Group  II  Productions 

Association,  Inc. 

•  Sam  Orleans 

•  Dolphin  Productions,  Inc. 

•  Creative  Visual  Media 

•  B  &  B  Animation,  Inc. 

•  The  Heart  Association 

•  Compton  Advertising 

•  Charter  Oak  Tele-Pictures,  Inc. 

•  Fordel  Films,  Inc. 

•  Q.E.D.  Productions,  Inc. 

•  Metropolitan  Broadcasting  Corp. 

•  Seneca  Productions 

•  Bay  State  Film  Productions.  Inc. 

•  J.  Walter  Thompson  Co. 

•  The  Travelers  Insurance  Co. 

•  Mazin-Wyckoff  Co. 

•  Pratt  &  Whitney  Aircraft 

•  Ed  Sacs 

•  Sturgis-Grant  Productions,  Inc. 

•  Protestant  Radio  &  TV 

•  Stuart  Miner  Advertising 

•  Sterling  TV  Company,  Inc. 

•  Hammer  Films  Corporation 

•  Fullers  Smith  &  Ross,  Inc. 

•  Wilding.  Inc. 

•  Grumman  Aircraft  Engineering 

•  Norwood  Studios,  Inc. 

Corporation 

•  Hearst  Metrotone  News,  Inc. 

•  Deal  Films,  Inc. 

•  Joel  O'Brien  Productions 

•  lllustra  Films,  Inc 

•  Southern  Illinois  University 

•  Unit  One 

•  Candid  Camera  Co. 

•  Arista  Film  Production 

•  International  Business  Machine 

•  West  German  TV 

Corp. 

•  New  York  Medical  College 

•  David  Stone 

.  ABC 

•  WCD.  Inc. 

•  CBS 

•  Film  Sell,  Inc. 

•  NBC 

•  Kenyon  &  Eckhardt.  Inc. 

•  Channel  5,  N.Y.C. 

•  Columbia  University 

•  Sam  Orleans 

•  Deal  Films,  Inc. 

•  Cinema  Syndicate 

•  CBS  News 

•  Educational  Services,  Inc. 

•  Dolphin  Productions,  Inc. 

•  Elektra  Film  Productions,  Inc. 

•  Corwin  Studios 

•  Girl  Scouts  of  America 


3BD.&0.,  Inc. 

F  Carter  Wood,  Jr. 

Compton  Advertising 

Calpenny  Film  Associates 

New  York  State  (Executive  Dept.) 

On  Film.  Inc. 

Arthur  Lodge  Productions 

Peckham  Productions,  Inc. 
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Fred  A.  Niles 

Communications 

Centers 

are 

Production 

Centers 


ONE  STOP 
ONE  CENTRAL  SOURCE  FOR 

BUSINESS  DEVELOPMENT 
PROGRAMS 

MOTION  PICTURES 
FOR  INDUSTRY 

SOUND  SLIDEFILMS 

CLOSED  CIRCUIT  TV 

BUSINESS  THEATRE 

MERCHANDISING 
MATERIALS 

Plus  all  other  audio  or  visual 

communication  projects... 

from  three  completely 

equipped  centers. 


FRED  A.  NILES 
-<y%  COMMUNICATIONS 
^  ■  CENTERS,  INC. 


CHICAGO  1058  W.  Washington  Blvd. 
Chicago  7,  Illinois 
SE  8-4181 

HOLLYWOOD  650  N.  Bronson  Ave. 

Hollywood  4,  California 
HO  3-8154 

NEW  YORK  108  West  End  Ave. 

New  York  23,  New  York   i 
SU  7-8770 
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SELL  BENEFITS 
TO  DEVELOP 
MORE  SALES 
FROM  CALLS 


Most  salesmen  logically  focus  their 
sales  talks  on  needs.  Yet  people 
continue  to   buy  what  they  want. 

Here's  a  color  filmstrip  that  shows 
how  to  cater  to  wants  by  selling 
benefits,  answering  the  prospect's 
question:  "What  will  it  do  for  me'^" 

The  importance  of  building  presen- 
tations around  "benefits  "  while 
stressing  product  or  service  facts 
is    effectively    demonstrated    in 

"Selling  the  End 
Result  First" 

It  shows  tested  ways  of  presenting 
sales  facts  that  motivate  prospects 
to  buy.  One  of  a  series  of  six  color 
sound   filmstrips: 

"SELLING  IS  MENTAL" 

These  provide  dramatic  material 
for  18  sales-training  meetings,  val- 
uable alike  in  training  and  re- 
training. 

Write  today  for  details 

concerning  a  preview 


Selling  Bureau 

A  DIVISION  OF  ROCKEI  PICTURES,  INC, 

6108-B   Santa   Monica   Boulevard 
Los   Angeles   38,   California 
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byron  motion  pictures 


1226  Wisconsin  Ave.,  Washington,  D.C.  20007 

Area  Code  202,  FEderal  3-4000 

Write,  ptione,  wire  for  free  brochure,  price  list 

Affiliated  with  MECCA  f\Lt/l  LABORATORIES  CORP.,  630  Nintti  Ave.,  New  York,  N.Y.  10036 
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MEN  WHO 
DIRECT  YOUR 
EMPLOYEES 
NEED  THIS 


right  off  ttie  newsreel 


People  in  supervisory  jobs  do  their 
work  more  effectively  when  they  ore 
brought  to  realize  the  vital  nature  of 
their  role  in  the  organizalion. 

The  Supervisor's  responsibilities  — 
in  the  interpretation  and  appli- 
cation of  Company  policies — are 
clearly   defined    in 

"The 
Supervisor's  Job" 

This  sound  filmstrip  places  empha- 
sis on  careful  induction  of  new 
people,  precise  delineation  of  job 
requirements,  and  clear  job  in- 
struction. It  results  in  better  work, 
reduced  employee  turnover,  closer 
cooperation. 

One  of  a  series  of  filmstrips 
showing  the  various  facets  of  the 
Supervisor's    responsible    service: 

"SUPERVISOR  TRAINING  ON 
HUMAN  RELATIONS" 

Write  for  details  concern/ng 
preview 


Giiidee/  FILM  Mhiiles 

ROCKET 


PICTURES 

6108  Santa  Monica   Boulevard 
Hollywood  38,  California 


Entry  Lists  Close  November  1 

for  Annual  ""Freedoms'*  Awards 

it  Nomination  forms  for  the  film 
categories  of  the  15th  annual  Na- 
tional Awards  Program  of  the 
Freedoms  Foundation.  Valley 
Forge.  Pa.  are  now  available  to 
individuals,  companies  and  organ- 
izations. 

Entries  are  open  for  16mni  mo- 
tion pictures  relating  to  one  or 
more  principles  of  the  Credo  of 
the  American  Way  of  Life. 

Films  which  create  and  support 
a  better  understanding  of  the  fun- 
damental American  traditions  in 
their  application  to  the  everyday 
lives  of  citizens  are  pertinent  to 
the  Awards  Program.  All  nomina- 
tions must  be  received  by  Free- 
doms Foundation,  at  Valley  Forge, 
no  later  than  November  1.  1963. 
Note  the  address  in  requesting  en- 
try forms.  S' 

:;;  *  * 

Motion  Picture  En^sineers  to 

Gather   in    Boston    Oct.    13-17 

">  When  the  94th  Society  of  Mo- 
tion Picture  &  Television  Engi- 
neers Technical  Conference  (and 
Equipment  Exhibit)  opens  on 
October  13  at  the  Somerset  Hotel 
in  Boston,  the  European  editor  of 
Business  Screen  will  be  one  of 
the  invited  guest  speakers. 

Robinson  Peter  Rigg  is  flying 
over  from  our  London  office  to 
speak  on  "Location  and  Newsreel 
Motion  Picture  Equipment"  for 
overseas  use.  His  talk  is  one  of 
the  highlights  of  the  session  on 
"Motion  Pictures  for  Television 
and  Education"  being  held  on 
Thursday  evening.  October  17th. 
This  year's  SMPTE  meeting  opens 
with  three  sessions  on  "Photogra- 
phy in  Medicine"  on  Monday. 
October   14. 

Another  event  of  special  inter- 
est to  factual  film  sponsors  and 
producers  will  be  the  Tuesday 
afternoon  (October  15)  program 
on  "8mm  and  Small-Format  Film" 
which  again  brings  up  the  unre- 
solved question  of  "Magnetic  and/ 
or  Optical  Sound  for  8mm  Films" 
as  one  of  the  key  topics.  ^' 

*        *        * 

San  Francisco  Film  Festival 

Program  Opens  on  October  30 

T-^  Coming  up  on  October  30 
(through  November  12)  is  the 
Seventh  .Annual  San  Francisco  In- 
ternational Film  Festival.  While 
this  event  is  primarily  devoted  to 
35mm  feature,  sports  and  news- 
reel  films  and  to  "Film  as  Art"  in 
the  16mm  category,  an  important 


new  segment  has  been  added  in 
recent  years  to  include  "Film  as 
Communication." 

Factual  motion  pictures  pro- 
duced with  a  specific  purpose  and 
for  a  defined  audience  are  judged 
separately  in  Industrial.  Govern- 
mental and  Institutional  groups.  S' 

:;:  *  * 

.Melro-Kalvar   to   ^larket  Its 

Film   to   Industry,  Television 

"  Metro  -  Kalvar.  Inc.,  owned 
jointly  by  the  Kalvar  Corporation 
and  Metro-Goldwyn-Mayer  Inter- 
national, is  moving  toward  mar- 
keting of  Kalvar's  heat-developed 
photographic  film  in  the  motion 
picture  and  television  industries. 
Named  a  vice-president  of  the 
company  at  a  recent  board  meet- 
ing was  Noel  R.  Bacon,  former 
commanding  officer  of  the  Naval 
Photographic  Center.  Washington, 
D.  C.^ 

Charles  Pati,  vice-president  of 
MGM  International  and  Harold 
C.  Harsh,  operations  vice-presi- 
dent of  the  Kalvar  Corporation. 
were  also  elected  directors  on  the 
Metro-Kalvar  board.  9' 

*  *        * 

T\\  A  "Teams'*  Pilots  &  Films 

to  Tell  L .  S.  Business  Its  Story 

^  TWA  pilots  are  being  teamed 
with  a  still  and  motion  picture 
presentation  created  by  The  Jam 
Handy  Organization  as  they  take 
this  airline's  history,  schedule  re- 
liability, passenger  service  and 
safety  procedures  story  to  business 
organizations  throughout  the  na- 
tion. 

The  presentation  "This  Is  Your 
Captain  Speaking"  began  its  tour 
on  September  15.  J.  E.  Frankum. 
TWA  vice  -  president  -transporta- 
tion is  the  host.  Q' 

*  *        * 

FP.A,  -Agencies  Join  Talks  on 

Actors'   Pay   for   Commercials 

'>  The  Screen  Actor's  Guild  has 
served  an  official  contract  termi- 
nation notice,  effective  November 
15.  on  its  existing  Television  Com- 
mercials Contract.  Preliminary 
talks  with  representatives  of  the 
Film  Producers  Association  of 
New  York  and  the  Advertising 
Agencies'  Joint  Negotiating  Com- 
mittee began  Tuesday.  September 
24  in  Manhattan.  Formal  negoti- 
ations are  expected  to  begin  there 
on  or  about  October  14. 

The  collective  bargaining  con- 
tract covers  actors,  singers,  an- 
nouncers and  stuntmen  in  filmed 
and  taped  TV  commercials.  Join- 

(CONTINUED      ON       PAGE       16) 
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It's  the  j)ictiire  that  counts... 

ami  Ml'O  ranifia  ^■^t•\\^  ^<i  all  tiut  to  get  the  picture. 
For  an  MPO  film.  '"A  Task  to  Share."  for  the  Agency 
for  International  Developnienl.  Ml'O  photographed 
scenes  in  Washington.  I).  C.  Syracuse.  .\.Y..  River- 
side. California,  and  from  500  feel  ahove  Glen  Canyon 
Dam  in  .Vrizoiia.  .Ml'O  production  crews  have  worked 
in  every  state  of  the  union,  in  nearly  every  country 
in  the  world. 

Getting  the  picture  is  only  one  aspect  of  MPO's  in- 


depth  film  service.  MPO's  unique  ability  to  interpret 
the  client's  message  and  creatively  translate  it  into  the 
film  medium  has  consistently  brought  more  awards  to 
MPO  than  any  other  film  producer. 

Through  the  years,  more  and  more  accounts  have 
found  that  it  costs  no  more  to  trust  their  film  projects 
to  a  creati\e.  qualit\  producer:  MPO.  To  learn  more 
about  MPOs  creative  staff  and  new  studio  facilities, 
or  to  arrange  a  screening  of  recent  MPO  productions, 
call  or  write  Judd  Pollock  in  New  York. 


MPO  Prniiuctions.  Inc..  a  .\iiliii(li(ir\  nj  Ml'O  Viili-ulroiiirs   222  EaU  14.  .Yen   Ynrk  17,  \.  Y.   212  T\  7-H200   also  in  Detroit.  Cbicniio.  Hollyuood 
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SEALED  POWER 
CORP.  ENJOYS  THE 

BIG  DIFFERENCE 

IN  PROJECTION 


with  a 
ELECTROL  SCREEN 


Contributing  to  the  success  of  the  Research 
and  Engineering  Center  of  Sealed  Power 
Corp.  (Muskegon.  Mich.)  is  the  use  of  audio- 
visual ecjuipment  in  the  presentation  of 
engineering  data  to  customers  and  during 
inter-departmental  meetings.  Ever>' thing 
from  micro-photographs  of  individual  parts 
to  data  on  complete  machine  tools  is  pro- 
jected on  a  Da-Lite  Jr.  Electrol  *  electrically 
operated  screen. 

Recessed  in  the  conference  room  ceiling, 
the  screen  is  completely  out  of  view  when 
not  in  use.  When  it's  needed — an  average  of 
three  times  a  week — it  automatically  lowers 
into  position  at  the  flick  of  a  switch.  Closing 
is  automatic,  too.  Pictures  shown  on  the 
Electrol  have  exceptional  clarity  and  bril- 
liance because  of  Da-Lite's  unique  White 
Magic  ^   Chemi-Cote^    beaded  surface. 

There's  a  Da-Lite  electrically  operated 
screen  to  suit  the  needs  of  your  business — 
with  the  BIG  DIFFERENCE  in  QUALITY 
that  has  never  been  equalled.  AH  Electrol 
screens  are  U.L.  ap- 
proved and  designed 
for  recessing  or  mount- 
ing on  wall  or  ceiling. 
Write  for  specifications 
and  name  of  your 
T)a-Lite  franchised  au- 
dio-visual dealer. 
Senior  Electrol'^  shown 

D\-LiTE  Screen  Co.,  Inc.,  Warsaw,  Ind. 


Perfection  In  Projection  Since  1909 


"The  First  35  Years" 
of  an  Industry  Veteran 

QLITE  A  LONG  TIME  AGO  an  advertisement 
appeared    in    the    Classified    Section    of 
The  New  York  Times.  It  read: 

WANTED:  Young  man  with  literary 
background  for  commercial  film  adap- 
tations. Write  Box  46. 

A  free-lance  writer  who  had  worked  for 
a  morning  newspaper,  a  newspaper  syndi- 
cate, weekly  and  monthly  magazines,  and  as 
copy  writer  for  an  advertising  agency,  answered 
the  ad  and  got  the  job.  The  company  was 
Visugraphic  Pictures.  Inc..  in  New  York  City. 
That  was  early  in    1928. 

Because  of  his  background  in  newspaper 
work  he  was  soon  assigned  to  write  and  pro- 
duce The  World  Al  Your  Doorstep  for  the 
Cleveland  Plain  Dealer  and  One  Day  for 
the  Philadelphia  Bulletin.  Then  later,  again 
because  of  his  background  (pilot  in  the  Air 
Service  in  World  War  I),  he  was  assigned 
to  produce  The  Atitogiro  for  the  Pitcairn  Air- 
craft Company  and  Coast  to  Coast  in  48 
Hours  for  Transcontinental  Air  Transport 
(now  TWA).  This  latter  picture  has  become 
a  genuine  laugh-provoking  classic  in  the  air- 
line industry  today. 

There's    Moral    Here    for    Script    Writers 

During  this  same  period,  the  United  Press 
celebrated  its  25th  Anniversary.  A  motion  pic- 
ture was  part  of  the  party.  Planned  for  theatri- 
cal distribution,  an  opening  sequence  pictorial- 
ly  defined  the  word  "news"  as  "man  bites  dog." 
When  the  camera  was  set  to  shoot  the  scene 
no  one  would  bite  a  dog.  any  dog.  for  any 
price.  Let  this  be  a  lesson  to  writers.  The 
author  of  the  script  was  obliged  to  bring  his 
own  pet  to  the  studio  and  commit  the  deed 
himself.  This  time  he  had  no  background  for 
the  chore  but  the  job  was  done  in  one  "take." 

At  about  that  time,  the  young  man  was 
able  to  write  home  and  report  with  some  pride 
that  the  rolling  stone  had  stopped  rolling.  He 
had  found  a  job  which  enabled  him  to  work 
in  one  field  and.  yet.  keep  rolling  from  one 
business   to  another. 

His  father  was  not  impressed.  Being  an 
obstetrician,  the  father  expressed  his  opinion 
of  producers  of  business  films  in  these  words. 
"Son."  he  wrote.  "All  you  fellows  do  is  photo- 
graph other  peoples"  babies." 

Became   President  of  Audio   in    1936 

Thus  began  the  35  years  to  date  in  the 
industrial  motion  picture  industry  for  a  par- 
ticularly happy  member  of  our  fraternity.  He 
has  been  president  of  Audio  Productions.  Inc.. 
of  New  York  since  1936.  three  years  after  he 
joined  the  young  company  in   1933. 

For  those  who  may  not  remember  the 
Spring  of  1933  in  our  particular  field,  it  was 
a  time  of  depression  for  the  country  at  large. 
and  a  time  of  deep  peril  and  disastrous  con- 
sequences for  many  makers  of  sponsored  mo- 
tion pictures.  A  good  many,  if  not  all.  spon- 
sors were  slashing  payrolls  and  budgets,  and 
one  of  the  first  things  to  be  slashed  was  al- 
ways a  proposed  or  scheduled  motion  picture, 
which,  in  the  face  of  bread  lines  and  unem- 


.  .  .  ^uess  who  wrote  this  poignant  scene? 
ployment.  seemed  to  be  a  fanciful  gesture 
during   those   hard   times. 

But  the  Spring  of  1933  was  also  a  very 
good  time  to  assemble  and  build  an  organi- 
zation of  experienced  and  capable  talents. 
Most  of  them  were  out  of  work  any\vay 
and.  certainly,   were   readily  available. 

No  one  was  more  readily  available  than 
was  this  future  member  of  the  yet-to-be- 
created  Audio  Productions.  Visugraphic  Pic- 
tures had  not  exactly  gone  out  of  business. 
It  simply  had  no  business;  and  it  merely 
ceased  paying  salaries,  laboratory  bills  and  the 
rent.  There  was  no  longer  a  warm  place  to 
go  each  morning  —  no  studio  in  which  to 
spend  an   idle  day. 

A  wit  once  said,  "Doing  nothing  is  the  most 
tiresome  job  in  the  world,  because  you  can't 
quit  and  rest."  Makers  of  industrial  films  were 
very  tired  in  those  days.  Some  were  even 
hungry. 

But  then  a  rumor  spread  among  those  who 
were  "on  the  beach."  The  Western  Electric 
Company,  through  its  subsidiary.  Electrical 
Research  Products,  Inc.,  was  forming  Audio 
Productions,  Inc.  The  reason:  Because  of  the 
collapse  of  certain  companies  which  had  been 
Western  Electric  (sound  recording)  licensees, 
there  was  now  a  real  need  in  the  East  for  a 
sound  motion  picture  company  which  was 
truly  sound  as  well  as  fully  staffed. 

Building  a  Team  for  the  Years  Ahead 

One  of  the  first  in  line  for  a  job  was  Au- 
dio's future  president.  And  it  follows  naturally, 
then,  that  very  soon  thereafter  when  any  one 
of  the  bosses  in  the  parent  company  said  — 
"We  need  a  director."  "We  need  a  writer." 
"We  need  a  cameraman."  "We  need  an  ani- 
mator." "We  need  a  film  editor"  —  the  sub- 
ject of  this  sketch  always  knew  a  good  and 
readily  employable  director,  writer,  camera- 
man, animator  and  film  editor. 

He  also  knew  or  believed  that  these  friends 
with  skills  and  talents  of  high  order  would 
create  a  team  which  could  bring  in  business 
and  repeat  business  and.  thereby,  insure 
permanency  of  employment.  Time,  patience 
and  adequate  financing  were  needed.  These 
were  supplied  by  W'estern  Electric.  Some  good 
"samples"  resulted. 

Early  pictures  by  this  new  organization  were 
"Rhapsody  in  Steel"  for  the  Ford  Motor  Com- 
pany, Progress  on  Parade  for  General  Motors, 
Wonder  World  of  Chemistry  for  Du  Pont.  The 
Long  Road  for  the  Ethyl  Corporation  and 
New  Frontiers  for  Westinghouse.  These  "sam- 
ples." each  a  public  relations  film  with  wide 
(continued  on  the  following  page) 


BUSINESS  SCREEN  MAGAZINE 


TRI  ART  FOR  COLOR 
DU  ART  FOR  BLACK  AND  WHITE 


OVER  40  YEARS  IN  THE  BUSINESS!  Tri  Art  or  Du  Art  offers  you  fast,  de- 
pendable service,  the  highest  quality  film  processing,  the  most  complete 
facilities.  And  a  knowledge  based  on  more  than  40  years  of  experience. 

IN  NEW  YORK:  245  WEST  55TH  STREET,  NEW  YORK  19,  N.Y.,  PLAZA  7-4580 
IN  CANADA:  ASSOCIATED  SCREEN  INDUSTRIES,  LTD.,  2000  NORTHCLIFF  AVENUE,  MONTREAL,  CANADA 
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and  effective  distribution,  set  the  forward- 
looking  and  progressive  trend  for  Audio's 
product  over  the  years. 

All  was  not  to  be  easy,  however.  Pearl 
Harbor  was  Sunday,  December  7,  1941.  Au- 
dio's Pearl  Harbor  was  Monday,  December 
8,  1941.  On  that  date,  for  policy  reasons.  It 
was  decided  to  liquidate  and  disband  this 
somewhat  extraneous  subsidiary  —  unless. 
that  is.  unless  the  employees  of  Audio  could 
find  an  ""angel."  This  sizeable  accomplish- 
ment, with  the  help  of  Western  Electric,  was 
brought  about  by  you-know-who  Later  on 
the  "angel"  enabled  the  employees  to  pur- 
chase  the   company. 

Since  then.  Audio  has  been  wholly-owned 
by  its  employees.  At  this  writing,  thirty-five  of 
the  staff  members  are  substantial  stockholders, 
including  all  of  the  key  employees.  The  num- 
ber increases  each  year.  The  aim,  in  the  words 
of  Audio's  president,  is  to  have  a  growing  and 
enthusiastic  orchestra,  not  a  one-man  band. 

Also  at  that  time,  another  policy  —  job 
security  —  was  established  by  Audio's  first 
employee.  He,  himself,  had  received  many 
harrowing  and  unexpected  dismissals  in  his 
previous  business  connections.  So  he  had  prom- 
ised himself  that  if  ever  he  had  the  authority 
he  would  try  his  best,   with  the  help  of  his 


similarly-minded  associates,  to  prevent  any 
sudden  and  drastic  staff  reductions.  This  may 
be  the  reason  why  Audio  has  seemed  very 
conservative  over  the  years  —  very  cautious 
about  expanding  too  rapidly. 

From  the  outset,  however,  the  teamwork 
idea,  set  up  in  1933,  and  now  headed  by 
eight  Producer-Directors,  has  insured  steady 
employment  and  repeat  business.  It  has  made 
Audio,  in  the  words  of  its  employees,  "a  good 
place  to  work."  Also,  because  of  this  "team 
idea,"  you  will  almost  never  hear  the  per- 
pendicular pronoun  used  by  an  employee. 
.Audio's  Credo  for  Production  Credit.s 

Audio  is  a  ""we"  organization.  The  main 
emphasis  has  always  been  on  group  credits. 
as  against  putting  the  spotlight  on  any  one 
individual  (this  article  being  an  exception i. 
Audio  believes  that  the  client  should  get  the 
publicity,  the  picture  should  get  the  praise, 
if  deserved;  and.  if  any  one  person  is  to  be 
cited  for  a  successful  production,  then  many 
others  should  be  named  and  credited  also. 

Some  of  the  company's  currently  successful 
pictures  include  New  York,  New  York  for 
American  .Airlines.  Telstar  for  AT&T.  Lucite 
for  Du  Pont.  Where  Mileage  Begins  for  Gen- 
eral Motors.  Danger  —  Air!  for  the  Ethyl 
Corporation    and    many    others,    plus    a    con- 


siderable annual  volume  of  TV  commercials 
for  practically  every  one  of  the  finest  adver- 
tising agencies  in  the  East. 

Hundreds  of  Subjects  for  Dept.  of  Defense 
In  addition.  Audio  has  been  engaged  for 
22  years  in  the  continuing  production  of  highly 
classified  films,  now  totalmg  many  hundreds 
of  subjects,  for  the  U.S.  Department  of  De- 
fense. 

Through  all  these  years,  the  subject  of  this 
piece  has  been  most  happily  concerned  in 
helping  to  establish  his  company's  well-earned 
'"image"  of  integrity,  reliability  and  quality. 
He  has  been  devoted  to  this  one  organiza- 
tion. While  he  has  had  the  top  executive  re- 
sponsibility, he  has  also  had  the  greatest 
pleasure  and  satisfaction  in  his  association  with 
fellow  workers  who.  he  will  tell  you.  have  an 
abundance  of  ability  and  liveability.  At  Audio, 
the  latter  is  considered  of  equal  importance. 
And  now,  for  the  record,  the  following  iden- 
tification may  be  found  m  the  1963  Motion 
Picture  Almanac; 

Speidell,  Frank  K.;  President  of  Au- 
dio Productions,  Inc.,  New  York.  b.  Louis- 
ville, Ky.,  in  1898.  e.  Columbia  Uni\er- 
sity.  Previously  \\Titing,  newspapers,  mag- 
azines and  advertising  agency  work.  In 
motion  picture  industry  since  1928.  Joined 
.\udio   Productions   1933. 


ACMADE  MARK  II  EDITING  TABLES 


•  35mm  and  16mm 

•  For  Studios  &  TV 

•  Cutting  and  Viewing 

MAKES  EDITING  EASY! 

•  Continuous  movement  (non- 
intermittent)  safer  for  negative  or 
positive  viewing. 

•  Synchronous  and  variable  speed, 
instant  stop,  forward  and  reverse 
foot  pedals  and  press  button. 

•  Film  paths  instantly  declutchable  by 
switch  selection. 

•  Projected  picture  8"x6"  or  larger 
by  removing  screen. 

•  Separate  magnetic  and  combined 
optical  and  magnetic  heads. 

•  Built-in  synchronizer  footage 
counter  and  running  time  counter. 

•  Removable  flange  plate  with  tite 
wind  roller. 

•  Instant  sound  track  selector. 

•  Manual  inching  control. 

•  Fast  rewind  controls. 

AMONG  THE  USERS; 

American  Meteorological  Society,  Mass. 
Army  Ordinance  Corps.,  IVId.  Bay  State 
Films,  Mass.  Educational  Services,  Mass. 
General  Film  Labs,  Inc..  Mich.  Harvard 
University  Medical  School,  Mass.  Uni- 
versity of  Illinois.  University  of  Minne- 
sota. Porta  Films,  Mich.  Safety  Enter- 
prises, Ohio.  Sarra,  Inc.,  III.  Sound  & 
Scene  Productions,  Tex.  Stamford  Uni- 
versity, Calif.  J.  Walter  Thompson,  New 
York.  U.S. LA.  (T.V.  Branch),  Washington, 
D.C.  U.  S.  Naval  Base,  New  London, 
Conn.  U.  S.  Naval  Base,  San  Diego,  Calif. 
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Serving  the  World's  Finest  Film  MaKers 

Flornan  &  Babb 

68  West  45th  Street  New  York  36,  N .  Y. 
MU  2-2928  

Canadian  Branch: 
1263  Dorchester  Blvd.  West,  Montreal,  Quebec 


Another  Fine  Product  From  ACH^ADE 

AUTOMATIC  BUTT  SPLICER 

Cuts,  Splices,  Applies 
Magic  Mylar  Automatically! 


Q 


five 
othe 


magnetic 
r  bases. 


Now,  with  no 
fuss,  mess  or 
waste,  it  is 
possible  to 
splice,  repair, 
butt-splice,  or 
strengthen 
splices  on  all 
types  of  film — 
positive,  nega- 
duPont    Cronar    or 


The  cutting  arm, 
shown  in  opera- 
ting position,  IS 
used  by  press- 
ing the  chrome 
button  for  cut- 
ting both  sides 
of  the  film  si- 
multaneously. 
The  film,  has  been  registered  on  pins  in  the 
horizontal  channel.  The  cutting  blade  is  eas- 
ily replaced. 


/.. 


€* 


The  splicing 
tape  is  regis- 
tered on  pre- 
cision pins  and 
held  in  place 
until  automati- 
cally applied  to 
the  film  by 
"■  ~  swinging    the 

arm  over  and  pressing  the  chrome  button, 
cutting  the  adhesive  and  applying  it  —  in 
perfect  register  to  the  film. 


Model  35  for  35mm,  Model  16  for  16mm— '295 
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50T  AN  EMERGENCY? 

'a// ^mdfi-l^^ ,,.24  hours  around  the  clock! 


EQUIPMENT 
in  New  York  City 


>> 


Our  several  floors  of  rental  inventory  puts  us  in  a  position  to 
offer  LIGHTING  EQUIPMENT,  GRIP  EQUIPMENT  GENERATOR 
TRUCKS   and   ACCESSORIES  to  supply  your   immediate   needs. 


Since 

1921. 


333  WEST  52  STREET,  NEW  YORK  19,  N.Y. 
Circle  6-5470 


Be  it  an  inkie  or  a  tener,  should  bulbs  blow  or  extra  cable  be 
needed,  the  w^hole  line  including  generator  trucks  is  available 
at  any  time! 


RENTALS  SALES  SERVICE 

Send   for   a   schedule   of   rentat   rates. 


LARGEST  SUPPLIERS  IN  THE  EAST:  Motion  Picture, 
TV  Lighting  and  Grip  Equipment,  Props.  Generators 
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PARTHENON  V#  PICTURES 


HOLLYWOOD 


A  PICTURE 

IS  WORTH 

A  THOUSAND  WORDS 


the  right  picture 


PARTHENON   PICTURES 

Cap    Palmer    Exec.     Producer 

2625  Temple  St.      •      Hollywood  26 
Dunkirk  5-3911 


SIGHT  &  SOUND 

Pratt  Directs  .4udio- Visuals 
for  Royal  (!ro>vii  Cola  Company 

i<  The  Royal  Crown  Cola  Com- 
pany has  appointed  Calvin  L. 
Pratt  as  its  director  of  audio-vis- 
ual communications,  according  to 
W.  E.  Uzzell,  vice-president  and 
director  of  marketing  of  the  Col- 
umbus. Georgia  firm. 

Pratt  is  responsible  for  audio- 
visuals  for  promotion,  training, 
company     meetings     and    related 


Calvin  L  Pratt 

uses.  He  joined  Royal  Crown  in 
1955  and  has  assisted  in  the  pro- 
duction of  audio-visual  media  as 
well  as  assignments  in  publicity, 
public  relations,  merchandising 
and  sales  promotion. 

The  new  Royal  Crown  a-v  di- 
rector is  a  graduate  of  the 
Georgia  Tech  School  of  Photog- 
raphy. He  entered  the  Navy  Air 
Corps  in  1943  as  an  aerial  pho- 
tographer and  was  assigned  to  a 
film  training  unit.  Previous  busi- 
ness experience  includes  a  dis- 
play and  merchandising  sales 
executive  post  in  the  Southern 
Division  of  Lane  Rexall  Drug 
Stores.  S' 

Wyssmont  ('onipany  Film  Tells 
Features  of  Continuous  Dryer 

i"  Technical  product  informa- 
tion for  industrial  users  is  the 
mission  of  Turbo-Dryer,  a  15- 
minute  sound,  color  film  offered 
on  free  loan  by  the  Wyssmont 
Company,  Fort  Lee,  N.  J. 

The  product  is  an  automatic 
continuous  tray  dryer  in  which 
the  product  is  transferred  from 
tray  to  tray  to  obtain  greater  ca- 
pacity and  higher-quality.  It  is 
used  for  powders,  crystals,  pel- 
lets, pastes,  gels  or  slurries  — 
especially  for  materials  which  are 
heat  sensitive,  fragile,  dusty,  sol- 
vent-wet, oxygen-sensitive,  ob- 
noxious or  flammable. 

Color  sequences  highlight  the 
use  of  the  Turbo-Dryer  in  its 
adaptation    to     solvent     recovery 


sublimation  and  cooling  applica- 
tions. A  clear  picture  of  the  in- 
volved lab  testing  required  in 
quoting  major  process  equipment 
such  as  this  is  presented.  Major 
installations  of  the  dryers  are  in- 
cluded. 

Print  loans  may  be  arranged 
on  company  or  organization  let- 
terhead from  the  Film  Depart- 
ment, Wyssmont  Co.,  Inc.,  1470 
Bergen  Blvd.,  Fort  Lee,  N.  J.     55' 


Projectionists'  Committee  to 
Report  Technical  Developments 

"r  A  new  engineering  committee, 
headed  by  Don  Kloepfelt.  projec- 
tion supervisor  for  General  Film 
Laboratories,  will  provide  infor- 
mation on  new  developments  in 
motion  picture  projection.  It  was 
announced  in  Hollywood  last 
month  by  George  Faherty,  presi- 
dent of  Studio  Projectionists'  Lo- 
cal  165,  an  Iatse  vice-president. 


\ 


Training  for  "The  Road  to  the  Olympics" 


%w7hat  Makes  a  runner  great? 
' '  Rei>i<lcir  iraining  is  the  an- 
swer, according  to  a  new  30-min- 
ute  National  College  Athletic  As- 
sociation color  film.  The  Road  to 
the  Olympics. 

This  Bill  Ganz'  production 
shows  how  trackmen  at  the  Uni- 
versity of  Oregon,  under  famed 
coach  Bill  Bowerman.  develop  the 
skills  and  the  will  to  win  which 
have  brought  them  so  many  na- 
tional collegiate  titles.  The  Insti- 
tute of  Visual  Communications 
produced  under  Mr.  Ganz"  super- 
vision. 

Track  Stars  Show  Technic|uc 

Written  by  Bowerman  himself, 
the  film  features  such  stars  as 
Dyrol  Burleson,  Archie  San  Ro- 
mani,  Jr.  and  Victor  Reeve  as  they 
go  through  actual  training  proced- 
ures. At  Oregon,  trackmen  start 
their  day  with  weight  lifting,  which 
is  a  good  body-building  substitute 
for  actual  manual  labor,  and  good 
exercise  for  the  upper  body. 

Runners  practice  on  the  tread- 
mill, which  gives  a  good  insight  in- 
to their  form.  They  are  seen  against 
a  graph  in  the  background,  which 
shows  whether  they  bounce  up  and 
down  too  much,  lean  too  far  for- 
ward, or  use  their  arms  improper- 
ly. Dyrol  Burleson  runs  so  smooth- 
ly he  could  almost  carry  a  glass  of 
water  on  top  of  his  head. 

Details   Assure    Perfect   Start 

Meanwhile,  sprinters  do  calis- 
thenics and  jogging  before  spend- 
ing  long   sessions   in   the   starting 

Track   star   Harry   jcroinc    {at    left) 
shmcs    placing    of    starting    l)lacks. 


blocks.  Champions  Henry  Jerome 
and  Dave  Blunt  are  shown  as  they 
adjust  the  blocks  to  their  own  style. 
A  man  who  wants  a  perfect  start 
must  pay  close  attention  to  the 
mechanical  details  which  should 
always  be  precisely  the  same. 

For  a  change  of  the  monotony 
of  the  track.  Oregon  runners  get 
out  on  the  golf  course  and  run 
cross-country  twice  a  week.  This  is 
good  for  leg  development,  balance 
and  flexibility  of  the  feet. 

NCAA    Series    Is    Sponsored 
This  NCAA  film  is  one  of  a 
series  of  pictures  which  are  made 


Dclauint  \  t)f!iv  \clsim  [li  stars 
ill    aiiolhir   (if   NCCA's  film   series. 

with  the  cooperation  of  Bruns- 
wick Sports,  makers  of  MacGregor 
sports  equipment,  and  of  the  Ed- 
ward Dalton  Company,  makers  of 
Nutrament,  a  liquid  food  for  ath- 
letes. It  was  made  in  cooperation 
with  The  United  States  Track  and 
Field  Federation  and  produced  by 
William  J.  Ganz.  Q' 

POSITION  W.\NTED 
VOING  MOTION  PICTURE 
M.\KER  desires  position  with 
firm  or  organization  developing 
film  program.  Experienced  in  all 
phases  of  production.  Currently 
employed  at  major  Hollywood 
studio.  Write  for  resume:  Bick- 
ford  Webber.  197.31/4  Hillcrest 
Road,  HolKwood,  California, 
90028. 
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He  goes  for  the  flesh  tones 


The  color  of  skin  is  terribly  im- 
portant to  this  gentleman.  He's  a 
color-correction  specialist  in  the 
General  Film  lab:  skin  is  the  key 
tone  he  uses  to  judge  color  adjust- 
ments that  are  needed  from  scene 
to  scene  in  trial  prints. 

His  corrections  are  then  pro- 
grammed into  our  automated 
printers.  (We  use  both  additive  and 


subtractive  types.) These  reproduce 
release  prints  in  any  quantity, 
rapidly  and  without  variation. 

In  many  instances,  the  precision 
and  speed  of  our  modern  equip- 
ment will  lower  processing  costs 
for  producers.  Send  for  our  latest 
price  list,  or  call  for  a  specific  quote 
on  your  next  production,  either 
color  or  b&w.  Write  to  General 


Film  Laboratories,  1 546  N.  Argyle, 
Hollywood,  California  90028. 
Phone  (213)  HO  2-6171. 

GENERAL 

FILM    LABORATORIES 

A  Division  of  Pacific  Industries,  Inc. 
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WINNING 


I 


^^[SD[^[L 


I 


Grumman  Aircraft 

"GOBLIN  ON  THE  DOORSTEP" 

Producer  — Dick  Milligan 
Director  —  W.  Joyce 

The  Martin  Co. 

"POWER  FOR  CONTINENT  SEVEN" 

Producer  —  Romeike/ Jackson 
Director  —  Fred  &  John  Fogel 

North  American  Aviation,  Inc. 

"QUICKEST  DRAW  IN  THE  WEST" 

Producer/Director  —  Cal  Reed 

The  Upjohn  Company 

"HYPNOSIS  AS  SOLE  ANESTHESIA 
FOR  CESARIAN  SECTION" 

Producer—  Richard  P.  Trubey 
Director  —  Donald  Braymer 

Container  Corp.  of  America 

"SEFTON  FIBRE  OIL  CAN" 

Producer/Director—  Ralph  Eckerstrom 

General  Electric  Co. 

(Heavy  Military  Electronics  Dept.) 

"DR.  LIPSCHITZ'  FAIRY  TALE" 

Producer/Director  — J.  H.  Reese 


CONGRATULATIONS 

to  our 

prizewinning 

Arriflex  customers, 

their  films  and 
directors/producers: 


Bell  Telephone  Laboratories 

■■NEW  LAB  AT  HOLMDEL" 

Producer/Director  — S.  Dworkin 

The  Martin  Co. 

(Value  Analysis  Dept) 

■■OUR  NEWEST  CHALLENGE" 

Producer/Director  —  Douglas  McKinny 

AutonetJcs 

■■REINS   IN  THE  VIGILANTE" 

Producer/Director  —  Jay  Dresser 

United  Air  Lines 

■■BEVERAGE  SERVICE  TIPS" 

Producer/Director  —  Ira  Thatcher 

The  Mitre  Corp. 

"THE  LASER" 

Producer  —  Jack  R.  Smith 
Director:  Paul  C.  Snyder  &  Paul  DeMello 

Cinefonics  Division , 

(Cook  Electric  Co.) 

"METEOROLOGY  ROCKET  EXPERIMENTS" 

Producer/Director  —  Charles  0.  Probst 


Feofures:  through -rhe- lens 
viewing-while-filming;  oulo- 
malic  bucUe  swilch;  diver- 
gent 3-lens  turret;  regis- 
Irotion  pin  in  precision  film 
gote;  vorioble-speed  elec- 
tric motor. 


Rear  view,  showing  Arri- 
flex I6's  distinctive 
components:  eyepiece 
of  direct-viewing  finder,- 
tachometer;  footage  and 
frame  counters;  voriable 
speed  control  for  the 
motor. 


Unique  tut  ret  design 
permits  any  3  lenses, 
from  extreme-wide-angle 
to  300  mm  telephoto,  to 

be  mounted  simultane- 
ously without  mechonicot 
or  opticol  interference 
with  one  onother. 


Arri/fex  Sound  Btimp  plus 
400-foot  magazine  ond 
synchronous  42V  motor 
convert  Arriflex  16  to  on 
efficient  production 
camera  for  industriol, 
sound  stage,  ond  loca- 
tion filming. 


Blimp,  doors  open  —  3  sep- 
orote  doors  provide  easy 
access  to  interior;  one  on 
top  to  permit  mounting 
mogozine;  one  in  front  for 
occess  to  lens  turret;  ond 
one  at  side  for  inserting 
comero. 


*ANNUAL  INDUSTRIAL  FILM  AWARDS -conducted  by  the  publishers  of  Industrial  Photography  magazine. 


FOR  LITERATURE  OR  DEMONSTRATION  OF  ARRIFLEX  16MM    AND  ARRIFLEX  35MM  CAMERAS.  WRITE  TO: 
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. . .  and  again  in 


1963! 


PATTERN! 


THIS  MAKES  FIVE!  Five  years  straight 
.  ..Arriflex  motion  picture  cameras 
were  used  by  more  winners  of  the  An- 
nual Industrial  Film  Awards*  than  all 
other  cameras  combined!  An  unmistak- 
able pattern  of  Arriflex's  popularity 
among  professional  cinematographers. 
A  unique  and  eloquent  testimonial  to 
its  versatility  and  filming  capabilities. 


■MRJRJIIFJHEtaB 


CORPORATION 
OF       AMERICA 


257  PARK  AVENUE  SOUTH,  NEW  YORK  10,  N.  Y. 
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ANOTHER  FIRST  FROM  CFI.  the  lab  that  pioneered 
A  &  B  printing  of  35mm  Color  Positive. 


i 


TRIPLE 
THREAD 

It's  new.  Our  unique  machine  that 
prints  all  three  atone  time;  AS  B 
color  negative  rolls  plus  sound 
track.  All  run  through  together.  All 
handled  lust  once.  Result:  laps 
and  fades  of  variable  length  without 
costly  dupe  negatives . . .  prime 
quality  throughout . . .  faster  service 
for  our  customers.  You  can't 
find  It  elsewhere.  Only  CFI  has  it. 
Our  special  thanks  to  Bell  and  Howell 
tor  the  lamphouse-  reader-lade 
system  used  on  this  printer. 


CONSOLIDATED         FILM         INDUSTRIES 

959  SEWARD  STREET  •  HOLLYWOOD,  CALIFORNIA  90038  /  Hollywood  2-0881  •  area  code  213  •  Hollywood  9-1441 


(continued  from   page  IX) 

ing  the  Guild  in  preliminary  ,iks 
iire  representatives  of  the  Aiiri- 
can  Federation  of  Television  md 
Radio  Artists.  All  signatorit  to 
the  present  contract  were  notied 
of  the  preliminary  discussior  by 
John  L,  Dales.  SAG  nationa  ex- 
ecutive secretary.  n. 

*        *        ♦ 
Scri-en   Extra.s  Ask  New  Pa 

Also  terminating  on  Novemer 
15  is  the  existing  contract  ccer- 
ing  extra  players  in  filmed  nd 
taped  television  commercials,  ics- 
ident  Tony  Regan,  executive  -c- 
retary  H.  0"Neil  Shanks  and  ccn- 
sel  Robert  W.  Gilbert  of  he 
Screen  Extras  Guild  are  meang 
with  representatives  of  the  £w 
York  Film  Producers  Associaon 
and  the  Advertising  Agencies  Jim 
Negotiating  Committee  to  presnt 
their  proposals  for  a  new  coUecve 
bargaining  contract.  ^ 

^-        *        * 

3.M  Company  Buys  Dynacolr 

"  The  3M  Company  has  k- 
panded  its  activities  in  the  phio- 
graphic  industry  through  the  pr- 
chase  of  the  assets  of  Dynacior 
Corporation,  Rochester.  N.  Y. 
The  transaction  involved  rore 
than  17  million  dollars  in  .M 
stock. 

Dynacolor,  which  manufacties 
pliotographic  film,  papers,  cheii- 
L.iK  and  sensitized  products,  la 
large  processor  of  color  reveal 
films.  It  now  becomes  a  meitijr 
of  3M's  recently-formed  Pho- 
graphic  Film  Division.  -j- 

*        *        * 

Screen  \\  riter  Gordon  Millr 
Stricken  During  Polo  Matcl 

tV  Gordon  H.  Miller,  who  recet- 
ly  rejoined  The  Jam  Handy  'i- 
ganization  after  16  years  \vh 
Wilding,  Inc.,  was  fatally  stricn 
with  a  heart  attack  on  Augit 
29th  while  participating  in  a  P'O 
match  near  Cleveland.  Ohio. 

An  enthusiastic  player  t 
many  years,  the  53-year  old  Ml- 
er  was  participating  for  the  fst 
time  in  a  match  in  which  his  sn. 
Howard,  23,  was  a  teamma. 
The  late  vice-president  of  JD 
was  a  graduate  of  Michigan  Sr..- 
and  a  past  president  of  the  Pl.- 
ers  in  Detroit  as  well  as  a  mc;- 
ber  of  the  Fine  Arts  Society.  H 
professional  specialties  wee 
script  writing  for  industrial  shos 
and  motion  pictures. 

The  Miller  home  was  in  I'- 
chester,  Michigan.  He  leaves  ^? 
wife,  Mary  Louise,  his  son  ad 
three   sisters.  ri' 
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Shake  his  hand. 


Open  the  box. 


(!*■ 


**l 


Plug  it  in. 


Let  'er  roll. 


This  revolutionary  projector  sells  your 
product  anywhere.  In  sound  and  color.  In 
broad  daylight.  Sets  up  in  10  seconds— and 
repeats  automatically. 

Technicallv.  the  Fairchild  400  is  an  Smm 
rear -screen  sound  movie  projector.  It  works 
more  like  a  TV  set.  e.\cept  you  don't  have 
to  fuss  with  the  focus. 

The  Fairchild  weighs  less  than  a  porta- 
ble typewriter  and  takes  up  less  than  2  sq. 
ft.— wide  open. 

It  shows  up  to  20  minutes'  worth  of  color 
sound  film.  Requires  no  warm-up.  Takes 
just  10  seconds  to  set  up.  plug  in  and  turn 
on.  On  is  when  it  counts. 

You  can  demonstrate  snow  removal  in 
July,  a  turboprop  on  a  desktop  or  review  a 
year's  research  in  a  minute.  Take  your 
customer  on  a  field  trip,  a  test  run.  or  a 
tour  of  the  plant.  Right  where  he  signs  the 


orders.  When  the  commercial's  over,  the 
Fairchild's  ready  to  repeat,  automatically, 
up  to  3000  times  per  print. 

As  we  said,  the  Fairchild  is  an  Smm  ma- 
chine—the most  reliable  and  modern  ever 
made  — but  any  16mm  or  35mm  film  can 
be  quickly  and  easily  reduced  to  8,  sound 
and  all. 

Thousands  of  Fairchild  400s  have  al- 
ready gone  into  use.  They're  helping  sales- 


men multiply  sales  of  automobiles,  build- 
ing materials,  shoes,  computers,  bowling 
allevs,  advertising  pages  and  brassieres, 
Thev're  converting  par  salesmen  into 
crackerjacks.  Demonstrating  product  ad- 
vantages everywhere.  Concisely.  Dramati- 
cally. 

If  you  have  a  product  the  Fairchild 
might  help,  call  or  write.  Well  rush  one 
over  and  plug  it  in. 


F/MRCHIl-O 


Gentlemen:  I  want  lo  see  for  myself  what  the  400  can  do. 


Name_ 


_Posilion_ 


Fairchild  Camera  and  Inslrumenl 
Corporation,  Industrial  Products 
Div.,  221  Fairchild  .\ve.,  Plainview, 
Long  Island.  N.Y.  Phone:  516  WE 

8-9501  BS-1 


Address 


City_ 


_Zone_ 
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Philips  of  Eindhoven 

Bir<r»  Eye  View  of  An  liuluslrj 

THE  Advertising  DiRECTORs  of 
Philips  of  Eindhoven,  one  of 
Europe's  largest  electronics  and 
electrical  products  firms,  set  up 
the  assignment:  "we  want  a  bird's 
eye  view  of  Philips'  activities  to 
show  how  they  are  integrated  into 
the  social  and  economic  life  of 
Uelgiuni.  Luxembourg  and  the 
Netherlands." 

With  this  directive.  Gerard  Rau- 
camp.  president  of  Carillon  Films 
(The  Hague),  began  the  produc- 
tion of  SkywUle  Philips,  the  most 
ambitious  aerial  film  ever  to  be 
sponsored  by  European  industry. 
87  air-to-ground  shooting  days, 
covering  12.000  miles,  with 
"touch-downs"  from  their  Alou- 
ette  helicopter  at  60  locations  phis 
1.000  telephone  conversations. 
.S.OOO  gallons  of  fuel,  and  33.000 
feet  of  film  were  tallied  for  just 
27  miiuiles  of  showing  time! 
Camera  Crew  Saw  Some   Action 

The  flying  camera-crew  had 
many  adventures.  They  were  buz- 
zed by  naval  aircraft  when  they 
nosed  down  over  the  heads  of  the 
Netherlands"  Royal  Family;  they 
raced  aaainst  time  to  record  the 


in  the  Big  Picture 

uiul  lis  Ki»li-  in  World  Aflairs 

closing  of  a  dyke.  Radio  contact 
was  made  with  a  police  car  at  top 
speed;  they  also  persuaded  Dutch 
and  Belgian  Customs  Officers  lo 
stage  a  "frontier"  incident;  turned 
out  a  lifeboat  and  caused  all  the 
lights  of  Philips'  Eindhoven  plant 
and  the  Schiphol  airport  to  be 
simultaneously  switched  on  to  syn- 
chronize with  the  action. 

The  film,  which  started  out  to 
be  an  aerial  tour  of  Philips  factor- 
ies, has  become  a  cross-section  of 
life  in  those  three  busy,  bustling 
countries  called  Benelux  —  whose 
economic  fusion  has  been  one  of 
the  inspirations  of  the  European 
common  market.  In  the  words  of 
Gerard  Raucamp.  "this  document- 
ary film  has  added  something  new 
in  style  to  the  lexicon  of  industrial 
films. 

\\  ider  \  iew  From  the  ,\ir 
"By  leaving  the  ground,  the  pro- 
ducer was  given  the  chance  to 
show  that  even  the  largest  industry 
is  not  an  individual  affair  but  a 
virtual  community  which  is  in- 
separably linked  to  the  world  in 
which  we  live  and  in  which  it 
serves  as  an  essential  part."        i^' 


CAPITOL  HI-Q  LIBRARY 


>    €\   tlKW  'V-K'^ 


MUSIGRAM 


TO  ALL  INDUSTRIAL  FILM  PRODUCERS- 
FOUR  NEW  SERVICES  AND  NEW  LOW  RATES  NOW 
AVAILABLE  FROM  CAPITOL  LIBRARY  SERVICES - 
THE  WORLD  LEADER  IN  MUSIC  LIBRARIES: 

ITEM  1:  AN  ACROSS  THE  BOARD  REDUCTION 
IN  USAGE  RATES. 

ITEM  2:  A  NEW  PACKAGE  WRIHEN  ESPECIALLY 
FOR  SLIDE  FILMS. 

ITEM  3:  EXCHANGE  PRIVILEGES  ON  MATERIAL. 

ITEM  4:  A  BIG  NEW  SERIES  OF  RECORDING  PROGRAMS, 
INCLUDING  AN  ALBUM  OF  MUSICAL  AIDS. 

FOR  INFORMATION  WRITE  OR  WIRE- 

CAPITOL  LIBRARY  SERVICES,  HOLLYWOOD  &  VINE, 
HOLLYWOOD,  CALIFORNIA 


Sied  Numann  (1)  director  of  Phillips 
General  Advertising  division  and  Jan 
Daudey,  manager  of  the  company's 
film  department  (r),  discuss  film 
scenes  with  producer  Gerald  Raucamp 
(ctr.)  of  Carillon  films. 

International    Industrial    Film 
Festival  Opens  on  October  14 

'•'"-  On  the  eve  of  the  Fourth  Inter- 
national Industrial  Film  Festival, 
opening  in  Madrid.  Spain  on  Octo- 
ber 14.  117  entries  from  nine  Euro- 
pean countries  and  the  United 
States  were  set  for  judgment.  Some 
additional  films  from  Spain,  etc. 
were  also  expected  to  show. 

These  pages  have  now  reported 
details  on  the  117  entries  to  date 
(including  10  titles  from  Austria 
and  Switzerland  provided  on  this 
page ) .  We  await  the  decision  of 
Festival  jurors  with  interest,  noting 
with  regret  that  our  own  National 
Association  of  Manufacturers  has 
sent  no  delegates. 

But  Business  Screen  will  be 
represented  by  several  correspon- 
dents in  Spain  and  we  are  promised 
detailed  reports.  European  editor 
Peter  Rigg  is  enroute  to  the  U.  S. 
where  he  will  address  members  of 
the  Society  of  Motion  Picture  & 
Television  Engineers  and  the  In- 
dustrial Audio-Visual  Association. 


AUSTRIA'S    MADRID    ENTRIES 

Plastics,    metals,    tools    and    auto- 
mated processes  vuere  the  subjects  of 
five  films  selected  by  Austria  as  its 
official    entries    to    the    International 
Festival  at  Madrid.  Titles  are: 
CATEGORY  B 
"Mif  unbekannten  Ziel" 
{Destination  Unknovwn) 
Economic  Promotion  Institute  of 
Federal 
Chamber  of  Commerce 
•  Plastic  materials  are  seen  as  prod- 
ucts of  human    invention,  created  by 
chemists  who  can  control  their  qual- 
ities   and    specifications.    The    extent 
to  which  plastic  materials  have  pene- 
trated our  everyday  life  is  shown. 

"Herakllth" 

Osterreichisch  Amerikanisch 
Magnesit  A.G. 
«  The  production  and  uses  of  Herak- 
lith,  a  new  building  material. 


CATEGORY  C 
"Pressluftwerkzeuge" 

(Pneumatic  Tools) 
Gebruder  Bohler  &  Co.,  A.G. 

•  The  many  ways  in  which  pneumatic 
tools  are  used  in  industry.  The  film 
includes  some  magnificent  scenes  of 
the  Austrian  countryside  as  it  covers 
the  building  sites  high  in  the  Alps 
and   in  the  Danube  valley. 

"100  Jahre  Schoeller  Bleckmann" 

(The  Schoeller  Bleckmann  Centenary) 
Schoeller  Bleckmann  Stahlwerke  A.  G. 

•  The  story  of  one  of  Austria's  most 
famous  steel  plants  and  its  influence 
on  the  nation's  economic  life. 

CATEGORY  D 
"Keine  Angst  vor 
Automatisierung" 

(Don't  Be  Afraid  of  Automation!) 

Economic  Production  Institute  of 

Federal 

Chamber  of  Commerce 

•  The  possibilities  and  opportunities 
of  automated  processes  in  plants  of 
ali  sizes  are  explained  in  this  film. 

FILMS  OF  SWITZERLAND 

Swiss  entries  for  the  Madrid  Fes- 
tival include  these  titles  on  tobacco, 
photography,  textiles,  pharmacy  and  a 
safety  picture,  all  commercially-pro- 
duced in  that  country.  Titles  are: 

"Manoques  Volutes" 

Burrus  &  Cie 
—Produced  by  Telepress  Film— 

•  The  story  of  tobacco,  its  import- 
ance to  man's  happiness  through  the 
ages  and  a  glimpse  of  its  manufact- 
ure. Film  of  visual  and  audio  impres- 
sions. Electronic  music  accompani- 
ment. 

"Images  Vivantes" 

(Living  Pictures) 

Paillard  S,  A. 

— Produced  by  Telepress  Film — 

•  A  demonstration  of  the  many  uses 
to  which  narrow  gauge  film  can  be 
put  and  a  visit  to  the  Paillard  plant 
set  in  picturesque  snow  covered 
mountains. 

"Meine  automatische 
Elnziehmaschine" 

Zellweger  AG 
—Produced  by  Montana-Film  AG — 

•  Reductions  in  the  price  of  textile 
products  are  made  possible  by  im- 
proved production  methods  and  the 
introduction  of  automatic   machinery, 

"Sous  le  signe  d'Esculape" 

(Under  the  Sign  of  Aescapulus) 
Pro  Films,  AG 

•  A  review  of  the  development  of 
pharmacy  as  a  profession  showing  the 
comparisons  between  a  pharmacist 
today  and    100  years  ago, 

"Huter  unserer  Sicherhelt" 

(Guardians  of  our  Safety) 
Condor  Films  AG 

•  The  film  deals  with  an  institution 
founded  to  fight  against  accidents 
due  to  electric  apparatus,  by  testing 
equipment  and  requiring  all  which 
does  not  meet  the  required  standard 
to  be  returned  to  the  manufacturer 
for  rectification  or  withdrawal  from 
the  market. 


18 


BUSINESS  SCREEN  MAGAZINE 


do  you  want  to  project 
your  corporate  look  on 
a  world-wide  screen  in 

CINEMASCOPE 

and 

EASTMAN  COLOR 

to  an  audience  of 

OVER  TWO  HUNDRED  AND 
SEVENTY   FIVE    MILLION^ 


*Or 

ly  65,000.000  U.S.                                fS^^t\     ^\ 

y^^^l^..^f^^^^^pf 

1 

If  you  do,  please  call  Grant  Leenhouts— a  producer  over 

1 

at  20th  Century-Fox  Movietone,  who  does  these  things 

■ 

460  WEST  54th    STREET                                                                                                                                     CO   5-7200 

■ 

^^^L            NEW  YORK   19.  NY.                                                                                       CABLE:    MOVIETONE    NEW  YORK         ^^^H 

fi 


The  first  inolion  picliire 
lor  use  l)>    HWiiil   Sccurily 
Ol'lu-ers — the  lio«  ami  wliy 
of  security,  direeleil  to 

(ill   |>rrsoiinel is  now 

a\ailul)le. 

Koiiald  Reafjan  tells  «itli 
complete  conviction  the 
hazards  of  espionage.  «itli 
the  "TARGET  YOl  I" 

Historic   documentary 
footage  adds  impact. 
17  minutes,  in  16nini  sound 
and  color.  "TARGET  YOU!" 
was  produc<"d  for  The 
Martin  Marietta  Corjioration 
l>v  F.k.  Rockett  Productions. 
It  was  awariled  the  Chris 
( :ertifi<-ate  at  the  1963 
(  <dund)US  Film  Festival. 
15y  special  arrangement 
with  the  sponsor,  prints 
are  now  offered  for  general 
use,  and  are  availahle  from 
the  producer  at  81.35.00 
each,  plus  shipping  charge. 

Write  or  wire: 


CROCKETT 

PRODUCTIONS 

6063  SUNSET  BOULEVARD 
HOLLYWOOD  28.  CALIFORNIA 

Hollywood  4-3183 

35  YEARS  OF  OUTSTANDING 
FILM  PRODUCTION  SERVICE 


Borden  and  Busse  Return  in 
a  New  Dartnell  Sales  Film 

Long  favorite  "role  players" 
for  salesmen  and  their  managers, 
the  familiar  figures  of  Richard  C. 
Borden  and  Alvin  C.  Busse  return 
to  the  screen  in  a  new  30-minute 
sound  motion  picture  titled  How 
Id  Make  an  Elective  Sales  Presen- 
laiion.  The  film  is  the  latest  addi- 
tion to  the  library  of  the  Dartnell 
Corporation,  of  Chicago,  an  in- 
ternational source  of  sales  training 
and  management  media. 

This  latest  Dartnell  offering  gets 
to  the  heart  of  this  significant  ques- 
tion: 

What  is  the  criiical  moment  in  a 
sales  call?  Is  it  the  time  when  the 
salesman  should  ask  for  the  order? 
Does  it  come  when  the  prospect 


wtiat's  new  in  pictures 


Richard  Borden  (I)  and  Alvin  Busse 
(r)  are  pictured  with  chart  showing 
four  key  reactions  of  prospects  as 
presented  in  their  new  Dartnell  film. 

objects  to  price?  Or  is  the  sale  at 
its  critical  stage  when  the  decision 
is  apparently  being  postponed? 

The  film  provides  the  answer. 
It  also  shows  four  key  steps  which 
a  salesman  must  take  to  make  his 
speech  click  and  his  presentation 
stay  presented.  How  to  plan  a  "ho 
hum"  crasher  is  explained.  The 
film  shows  what  happens  when  the 
salesman  fails  to  build  his  benefit- 
bridge  soon  enough. 

Busse  is  pictured  using  closing 
techniques  in  a  series  of  calls  in- 
volving a  group  decision  and  Bor- 
;  den  utilizes  the  complete  "four- 
step  formula"  in  a  speech  to  sell 
a  political  audience.  The  pair  dem- 
onstrate in  a  hilarious  scene  what 
happens  when  a  salesman  doesn't 
group  his  benefits  into  an  orderly 
sequence. 

This  film  tool  for  sales  meet- 
ings, sales  conventions  and  sales 
training  programs  is  available  for 
purchase  (up  to  December  31. 
1963)  on  a  Charter  Subscription 
basis.  How  to  Make  an  Effective 
Sales  Presentation  may  also  be 
rented  ($1  per  person,  minimum 
S40)  for  each  showing.  Address 
The  Dartnell  Corporation.  4660 
Ravenswood  Avenue.  Chicago 
60640   tor  an  order   form   and   a 


copy  of  the  latest  Dartnell  Film 
Cataloi!.     Mention     Business 

Screen.  S" 

*        *        * 

"Decision  for  Mercy"  to  .\id 
Chicago's  Vi  elf  are  Fund  Drive 

->  For  the  fourth  consecutive 
year.  Chicago's  annual  city-wide 
Community  Fund  Drive  motion 
picture  has  been  produced  by 
Fred  A.  Niles  Communications 
Centers.  Inc.  The  1963  film.  De- 
cision for  Mercy,  will  spearhead 
the  fall  Crusade  of  Mercy  cam- 
paign. 

Decision  presents  a  new  ap- 
proach to  employee-giving  moti- 
vation. With  a  majority  of  Cru- 
sade of  Mercy  showings  «"ade  in 
large  plants,  offices,  etc.,  this 
year's  film  theme  is  that  of  an 
employee  -  solicitor  who  seeks 
help  in  his  assignment  from  an 
old  friend.  The  excuses  for  not 
giving  are  presented  and  skillfully 
answered  in  a  most  human  and 
understandable  fashion. 

Another  unusual  aspect  of  this 
year's  Crusade  film  is  the  dual 
purpose  it  serves.  In  past  years, 
two  pictures  were  produced;  one 
for  solicitor  training  and  another 
for  direct  showing  to  givers.  This 
serves  the  combined  purposes. 

The  14-minute  black  &  white 
film  features  two  character  actors 

A  scene  in  "Decision  for  i\/lercy" 


for  its  leading  roles.  They  are 
Tom  Erhart  of  the  local  Second 
City  theater  cast  and  Dick  Schaal 
of  Playwrights"  Theater. 

Extensive  showings  are  being 
arranged  by  Crusade  of  Mercy 
officials.  Operators  and  equip- 
ment    are     provided     when     not 

available.  S' 

*       *       * 

Slidefilm  Helps  Instruct  -Men 

Who  Deliver  the   Phone   Books 

:>  The  Reuben  H.  Donnelly 
Company  is  a  co-sponsor,  with  the 
New  York  Telephone  Company, 
of  another  of  its  instructional 
sound  slidefilms  which  aid  both 
firms  at  a  critical  point:  the  effec- 
tive, efficient  delivery  of  telephone 
directories  to  myriads  of  subscrib- 
ers. 

How  to  Deliver  Telephone 
Books,  a  16-minute  color  slidefilm. 
was  produced  by  Rossmore  Pro- 
ductions. There  are  some  interest- 
ing facets  behind  the  continuing 
use  of  audio-visuals  in  this  area: 

Telephone  books  are  delivered 
by  independent  contractors  who 
undertake  to  place  a  copy  in  the 
hands  of  every  subscriber  on  their 
routes.  They  have  been  remark- 
ably effective,  considering  that 
many  of  them  do  it  as  a  side-line 
and  are  not  experienced  at  the  job. 

One  reason  these  contractors 
are  'effective  is  because  of  a  train- 
ing period  in  which  the  exact 
■.pecifications  of  the  job  are 
spelled  out  —  they  are  shown  how 
to  make  the  delivery,  what  to  do  if 
the  subscriber  has  moved  away  or 
is  not  at  home,  and  even  how  to 
set  paid  when  the  job  is  done. 

The  film  points  out  that  con- 
iia.nors  have  an  important  job  to 
do.  especially  since  it  often  hap- 
|iens  that  they  are  the  only  contact 
between  the  company  and  its  cus- 
tomers. Although  a  great  majority 

(CONTINUED      ON       PAGE       68) 


Cinematography  Complete: 

CAMERA  CREW,  EQUIPMENT, 
RAW  STOCK,  DEVELOPMENT, 

WORKPRINT— ///  one  package. 

TOIVI    IMflLLARD   ciiicniatography 

1B60   BROADWAY  •  NEW  YORK  23,   N.Y.«JUDSON   2-169S 
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Complete  instructions  for  operating 
Technicolor's  8mm  Instant  Movie  Projector 

ISnap  in  the  film  cartridge 
•  and  turn  on  the  projector. 


(How  can  n  fine  motion  picture  pro- 
jector' be  no  inexpensive  —  models 
from  $69.50  — and  so  incredibly  sitn- 
ple?  Ask  your  dealer  for  a  -i  second 
demonstration.) 

"Technicolor 

c  o  i=j  F^o  FRyCvrr  I  o  iNj 

■  SO.  HOLLYWOOD  WA  ■ 
PURBANK,  CALIFORNIA 

Itk-HNiCOLOn  IS  A  RCGISTtRED  IHADI-MARK 


TECHNICOLOR    WILL    MAKE    YOUR    8    MM    PRINTS,    TOO! 

Show  your  product  at  its  best  in  "Color  by  Technicolor." 
Technicolor  prints  now  available  in  8,  16,  35  and  70  MM. 
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THE  ONLY  THING  BETTER 
THAN  A  GOOD^SALESMAN 


IS  A  GOOD  SALESMAN 
WITH  TABLETALK 


Your  best  salesmen  reach  a  new  high  .  . . 
your  better  salesmen  sparkle  .  .  .  former 
"order-takers"  become  brilliant  "closers", 
with' 


t         . 

Automatic 


by^i 


ewlex 

Fully  automatic  operation.   Your  product 

Of  service  is  presented  in  persuasive  full-color 
filmstrips,  automatically  synctironi2ed  with  a 
liigti-fidelity,  pre-recorded  sales  message.  Acts 
as  a  remote-control  or  manual  unit,  as  well. 
Automatic  film  transport  and  take-up;  never 
needs  rewinding.  Really  portable,  too  . .  v^eigtis 
only  13  pounds 

No  fumbling!  commands  attention!  Discour- 
ages interruptions!  Keeps  your  salesmen  as 
fresti  on  the  day's  last  call  as  on  the  first!  Just 
open  the  attache  case  and  the  8  x  10  rear- 
projection  screen  pops  into  position.  The  4- 
speed  record  player  with  flipover  cartridge  slides 
into  operating  position  on  drawer  mountings. 
Ready  to  use  in  seconds! 

GUARANTEED  FOR  A  LIFETIME 

Equip  your  entire  sales  staff  with  TABLETALK 
AUTOtl/IATIC.  See  the  difference  it  makes  in  your 
sales  picture. 


>««wles  INC  Holbrook,  Long  Island,  N.Y. 

Send  information  on  Viewlex  Tabletalk  Automatic 


The  Sight  and  Sound  of  the  News 

'T'hey're  talking  about:  the  "blue  ribbon"  list  of  judges  who  are 
-'-  looking  at  entries  to  the  Third  International  Film  Festival, 
being  held  in  conjunction  with  the  Industrial  p'ilrn  and  Audio- 
Visual  E.\hibition  (October  8-10)  at  the  Barbizon  Plaza  Hotel 
in  New  York.  We  still  don't  have  the  complete  list  but  the 
names  to  date  look  impressive,  though  only  one  or  two  are  tilni- 
oriented.  Results  in  these  pages  next  month! 

lV  The  irritating  frequencv  of  television  cotntnercials  is  being 
hit  hard  b\  the  FCC  Cliainuan  and  b\  LeRoy  Collins,  president 
of  the  National  Association  of  Broadcasters.  The  tonner  Florida 
governor  is  asking  local  stations  for  greater  improvement  in  the 
form  and  content  of  commercial  announcements,  realistic  limita- 
tions on  program  interruptions  and  more  effective  means  for 
assuring  in  advance  the  truth  of  advertising  claims. 

t>  There's  excitement  out  in  Hollywood  about  tho.sc^  plans  which 
evangelist  Billy  Graham  is  making  to  build  his  own  motion  pic- 
ture studit).  Films  play  a  tremendous  part  in  the  Graham  pro- 
gram and  the  talk  underscores  the  importance  which  his  group 
assigns  to  16inm. 

tv  The  long-heralded  Panacolor  film  printing  process,  which 
turns  out  color  motion  picture  release  prints  on  black-and-wliite 
positive  film  stock,  made  its  35mm  debut  in  September  when 
the  Sidney  Pink  feature  ( for  Warner  Bros. )  titled  The  Castilian 
showed  the  process  to  theater-goers  nationwide.  News  of  a  new 
motion  picture  ( cartridge-type )  projector  ( being  made  in 
El  11  ope)  was  also  disclosed  bv  board  chairman  Harry  Harris  of 
Panacolor,  Inc.  No  word  about  Ifiiniu  printing  tkneiopinents  but 
thi'v're  imminent,  according  to  insiders.  .  . 

i>  Winners  of  196.3  National  Safety  Film  .'Vwards  will  receive 
their  bronze  plaques  on  October  28th  in  Chicago.  Presentation 
ceremony  will  be  a  highlight  of  the  National  Safety  Congress 
and  takes  place  at  7:.3t)  p.m.  in  the  Grand  Ballroom  ot  the  Con- 
rad Hilton  Hotel.  We  rate  this  awards  program  No.  1  in  the 
nation  for  the  qualit\-  of  judging  and  the  top-level  handhng  ol 
these  hard-won  honors  in  an  extremely  vital  field  of  education. 

t^  Kudos  to  Eastman  Kodak  for  that  "Youth  .\chie\enient" 
Award  presenteil  on  September  18th  at  the  7th  Amiual  Youth 
Market  Clinic  in  New  York  City.  Tills  international  company 
sponsors  .-Vmerica's  Junior  Miss  and  the  Ail-American  Football 
Team,  the  Kodak  Scholastic  Photo  Awards,  gi\es  pliotographic 
support  to  the  Boy  Scouts  of  .-America  and  4-H  Clubs. 

In  addition.  Kodak  has  a  program  of  financial  aid  to  higher 
education,  offers  student  tours  of  its  plants,  school  services  and 
program  materials  for  teachers.  -\n  example:  the  Kodak  infor- 
mational film.  Camera  and  Careers,  which  was  produced  in 
cooperation  with  the  American  Pensonnel  and  Guidance  Asso- 
ciation. It  lias  been  viewed  by  more  than  100,(X)()  students  in 
Los  Angeles  alone;  by  tens  of  thousands  of  other  \-oung  people 
throughout  the  U.  S.,  plus  other  showings  abroad.  ^' 


NEW  from  FilMagic! 

SURFASET 


For  FILMS.  RECORDS,  SLIDES 


son)  wrhoul  harth  tolventi. 
indetful  fo(  phono  tccordt, 
acetate   ond   vinyl  lurfocat 


OUT    csmeleie     SURFASET    ■Siorier     ICii" 
wilh    fluid,    FilMogrc':    ClolS,    Spioy    Pfid      ^. 
douber  OpplrtoloH.    Full  dprectipni      Fiom 
^ouf  deoler,  of  «nd   SI  95  (o.   poi'po.d 
deliviry.  cont>r>cnIol  U  S.A   Guorontecd  by 


'$^95 

postpaid 


THE  DISTRIBUTORS  GROUR , 


Uth    Sl  ,    N  W  ,    Atlot 


CAMERA  MART 


presents  the 
finest  in  editing  equipment 

TRAID  HOT  SPLICER 


^ 


^" 


Cuts  and  splices  in  one  operation. 
Professional  model  with   hardened  ground 
chrome  steel  cutter  blades. 
Built-in  carbide  tipped  scraper  blade  cuts 
splicing  time  in  half. 

$339.00 
$239.00 


Model  135-35mm  or  16mm 
Model  116— 16mm  or  Smm 


RIVAS  MYLAR  SPLICER 


Constructed  to  professional 
specifications  for  16  or 
35mm  film.  Registration 
pins  align  the  film  per- 
fectly while  the  serrated 
cutter  holds  the  tape  firm- 
ly over  the  film  during  the 
splicing  operation. 

35mm  Straight     $165.00 

35mm  Diagonal    $175.00 


STANCO  CINE  SPLICER 


8  16mm  $239.50 
35mm     $239.50 


Automatically  removes 
emulsion. 

Dual  Film  Registration 
pins  permit  perfect  film 
alignment. 

Correct  platen  tempera- 
ture at  splicing  point 
permits  faster  stronger 
splices. 

Heavy   duty  precision 
construction    throughout 


35mni  SPLICING  BLOCK 


Birns  &  Sawyer  35mm  Splicing  Block  tooled 
from  one  piece  of  solid  bar  stock.  Anodized. 
Individually  turned,  accurately  jig  spaced  brass 
pegs.  Complete  with  Camart  Serrator  and  one 
roll  of  Permacel  35mm  x  66'  splicing  tape. 

$28.50 

For  dcs^Tipiivc  lilcriilurc  \\ritc  to: 


the  CAMERA-MART  inc. 

1845  Broadway,  New  York  23,  N.  Y. 
PLaza  7-6977 
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POLAROID"  AND     COPYMAKER" 


This  is  the  easiest  way  to 
make  slides  and  copies  in  10  seconds. 


-4>y- 


This  is  why.  The  Polaroid  Copymaker  has  everything  you  need 
for  copying:  two  fluorescent  hghts  for  uniform  illumination;  close 
up  lenses  for  pictures  down  to  1:1  magnification:  and  a  built-in 
electric  timer  for  exposure  and  development  timing.  The  easel  is 
marked  off  into  eight  field  sizes  to  show  exactly  what  will  appear  in 
the  picture  for  various  camera  settings.  Teamed  with  a  Polaroid 
Model  160  Land  Camera,  the  Polaroid  Copymaker  allows  you  to 
make  on-the-spot  close-ups  of  anything  that  will  fit  into  an  11"  x  14" 
space— charts,  maps,  books,  small  objeas. 

You'll  make  prints  or  line  copy  slides  in  just  10  seconds,  continu- 


ous tone  slides  in  two  minutes.  With  no  trouble.  Just  load  and  shoot 
the  transparency  film  the  same  way  as  standard  film.  Push  a  button, 
pull  a  tab,  wait  a  moment,  remove  your  transparency.  After  a  quick 
hardening,  put  it  in  a  snap-together  frame  and  it's  ready  for 
projenion. 

Whether  you  want  slides  or  prints,  you'll  see  your  results  imme- 
diately. No  waiting.  No  expensive  darkroom.  And  the  Polaroid 
Copymaker  is  so  simple,  praaically  anyone  can  learn  to  operate  it 
in  no  time.  If  your  school,  office,  laboratory  or  drafting  room  needs 
cjuick,  cjuality  copies,  why  not  get  them  the  easiest  way.'  With  the 

Polaroid  Copymaker 
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Services  provided  include 

Distribution 

Inspection 

Grading  &  Cleaning 

Repairing  &  Rejuvenation 

Scratch  Removal 

Protective  Coating 

Editing 

Commercial  Insertion 

Storage 


Call  Bekins  today 
for  Certified  Service! 


.       BEKINS 

FILM  SERVICE  CENTER 

1025  N.  Highland  •  Hollywood  38 
r  HO  9-8181 


The  SCREENING  Room 

'X'he  Latest  in  employee  communications 
-*-  films  from  BNA  Incorporated  stars  W'ally 
Cox  in  a  light-hearted,  but  effective,  explana- 
tion of  the  American  free  enterprise  system, 
appropriately  titled  The  Marvelous  Mousetrap. 
In  this  25-minute  color  picttire.  Wally  becomes 
a  better  worker  on  the  mousetrap  assembly 
line  when  he  leams  how  important  he  is  to  his 
company's  profits  and  how  important  profits 
are  to  his  own  security. 

The  television  star  skillfully  portrays  three 
key  roles  in  the  story.  For  further  background 
vee  these  columns  next  month  and.  meanwhile, 
write  BN.A  Incorporated.  1231  24th  Street. 
N.  \V..  Washington.  D.  C.  20037  for  print 
purchase,  preview  and  rental  terms.  ^ 

*  *  * 

Employees  Impact  on  Attitude  of  Public 
Explained  in  Depth  in  ~l  Just  ^Vork  Here' 
~  Why  does  each  indi\idual  employee  ha\e 
so  much  impact  on  the  pubUc's  attitude  toward 
an  organization?  .Answering  this  question  is 
a  17"  2 -minute  sound  film.  /  Just  Work  Here. 
just  completed  by  Roundtable  Productions. 

This  latest  in  Roundtable's  growing  Ubrary 
of  useful  human  relations  films  explores  a  num- 
ber of  ever\'day  experiences  to  show  how  em- 
ployees can  make  their  own  jobs  more  re- 
warding, while  doing  a  better  job  for  their 
companies.  The  story^  is  well  told. 

For  pre\iew  terms  write  the  producer  at 
275  S.  Beverly  Drive.  Beveriy  Hills.  Calif.     ^ 


"OVERNIGHT  PRODUCTION" 

of 

8  mm  •  16  mm  •  35  mm 

. . .  Sales  Presentations 
. . .  Training  Films 
Limited  Animation  TV  Spots 

with 

Animated   Productions' 
new  FOTOMATION   Technique 

FOTO.\UTION  produce  first-class,  be- 
Levable  motion  pictures  from  stills  or  ait 
«ith  Oxberrj'  motorized  zooms,  pans  and 
dissolves  s>Tichronized  to  sound  track.  We 
work    "ith    your   pliotos.    stnr\boards    and 


dnmin::- 


!e   original  photography 


in  your  :;  location.  Special  cam- 

eras retuiL.  >{,,.-.  ijiotion  pictures  and  stop 
action  in  the  same  take  session.  Inexpensive 
sound-color  films  can  be  ready  in  as  little 
as  a  week. 

Call  At  Stahl:  212  CO  5-2942 

lor   somp/e   FOTOMATION   reel 
{AT&T  ,  .  Bfecfc  .  .  £ss3  .  .  Goodyear,  elcj 

ANIMATED  PRODUCTIONS.  INC. 

1600    Broadway,    New    York    19 
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16MM 


BLACK  &  :  X:: 
REVERSAL 
PRINTING 

PROCESSING 


COLOR  PRINTING 

OTHER  SERVICES 

•  Work  Prints 

•  Color-to-Color  Prints 

•  Color-to  B  i  W  Prints 

•  Raw  Stock 

•  A  4  B  Roll  Prints 

•  Fades-Dissolves 

•  Timed  Prints 

•  Edge  Numbering 

FOR  COMPLETE  INFORMATION  WRITE 


723  Seventh  Ave.,  New  York  19,  N.Y  •  JU  6-2293 
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. . .  and  It 
won  a  Chris 
Certijicate  too' 


^BM/ 


''""  '^^On  BANKS  OF 


^^y  21.  1963 


^t-   Thomas     S^^^^'-y 


°"^^  ^-   ^r,n,uoci 


/  Respite  vK-4___ 

'^e  three  g^ouos  '°'"^^  ^^ould  ar- 


Since 


rely 


yours 


-^e^ 


ident 


i^(r?r  results,  get  the  script  first! 


Oeveste  Granducci 


P.O.    BOX    1473       ST.    THOMAS       U.S.    VIRGIN    ISLANDS    /    PHONE:     774-2770         CABLE:    GRANSCRIPT 
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CA.XITOON'  FILMS   LTD 

Lysbeth   House 
lOa    Soho  Square 
London    W.I 

GERrard 
7681.2 

Next   Issue:   Annual    Film    Services    Buyer's   Guide 


Brittle,  curled 
cupped  film? 

We  restore  to 
nearly  new  first 
run  quality  with 
Vite-alize  (Gage).  Vite-a-lize  pre- 
shrinks  new  film  uniformly,  seal- 
ing in  proper  humidity.  A  must 
for  new  stock  with  soft  emulsion. 
Guaranteed.  Leonard  Film  Service, 
1700A  E.  Walnut,  Pasadena,  Calif. 
fiflUrray   1-9950. 


□ai^UDg© 


238  "Chris"  Awards 
at  Columbus  Festival 

Film  Council  and  Chamber  of  Commerfe 
Co-Sponsor  11th  Annual  Award  Profjrani 

UNIQUE  AND  Dedicated  are  words  thai 
best  describe  the  annual  Columbus.  Ohio 
Film  Festival  and  its  devoted  adherents  in  this 
Athenian  city  of  Midwest  America.  Countless 
hours  of  previewing  and  final  judgment  by  com- 
munity leaders,  local  businessmen,  educators 
and  professional  men  and  women  preceded  the 
I  1th  annual  Chris  Awards  Banquet  held  on 
Friday  evening.  September  27th,  at  the  Chris- 
topher Inn. 

Highest  honor  of  these  Columbus  awards 
programs  are  the  "Chris""  statuettes,  a  repro- 
duction in  miniature  of  the  20-foot  bronze 
statue  of  Christopher  Columbus  which  graces 
the  entrance  to  City  Hall.  A  total  of  17  "Chris" 
statuettes  were  bestowed  on  15  business  and 
educational  motion  pictures  and  two  filmstrips 
selected  by  Columbus  jurors  as  the  best  of 
several  hundred  entries. 

Robert   Viing  .\ddresses  .\wards   Banquet 

Another  221  Chris  Certificate  Awards,  made 
possible  by  the  Columbus  .'\rea  Chamber  of 
Commerce,  a  co-sponsor  of  the  Festival,  went 
to  193  motion  pictures  and  28  other  filmstrips 
cited  for  this  honor.  Principal  sponsor  of  the 
event  is  The  Film  Council  of  Greater  Colum- 
bus, headed  by  president  Daniel  F.  Prugh. 
Principal  speaker  at  the  Awards  Banquet  was 
Robert  Yung,  vice-president  of  Elektra  Studios 
of  New  York  City.  Mr.  Yung  has  recently  re- 
turned from  a  location  assignment  in  Japan 
where  he  directed  and  co-produced  a  NASA 
film  with  Astronaut  John  Glenn.  Jr. 

Winners  of  the  Chris  Statuette  in  the  "Busi- 
ness and  Industry"  film  category  were:  The 
Cattle  Carters,  sponsored  by  British  Petroleum 
(North  .'\merica)  Limited,  and  The  State  of 
Eiichantineiu.  sponsored  by  the  State  of  North 
Carolina.  "Information  and  Education"  motion 
picture  statuettes  were  shared  by  Hailstones 
and  Halibut  Bones,  a  Sterling  Educational 
Films"  production  and  Maltanni,  a  National 
Film  Board  of  Canada  film. 

In  the  category  "Travel.  U.  S.  and  Foreign" 
Chris  statuettes  went  to  Amazon  Family,  pro- 


"The  Warning  Bell"  won  a  Chris  statuette  for  pro- 
ducer Wilding,  Inc.  and  its  sponsor,  the  Nationwide 
Insurance  Company,  at  the  Columbus   Festival. 

duced  by  Julien  Bryan  for  the  International 
Film  Foundation;  Frame  —  With  a  French 
Accent,  produced  by  Coleman  Productions  for 
the  French  Government  Tourist  Office;  Mexi- 
can Boy,  Story  of  Pablo,  produced  by  William 
Dencen;  and  Unique  Petite  Belgique,  produced 
by  Robert  Davis  Productions. 

Statuettes    to    Safety   and   Health    Films 

Winners  of  Chris  statuettes  in  the  importnat 
field  of  "Safety.  Health  and  Mental  Health"" 
films  were:  Children  of  the  Silent  Nii;ht,  pro- 
duced by  Campbell  Films;  Pidse  of  Life,  a  Pyra- 
mid Film  production;  Steel  Jimgle,  produced 
by  WBNS-TV  (Columbus)  and  The  minting 
Bell,  produced  by  Wilding,  Inc.  for  Nation- 
wide Insurance,  in  cooperation  with  the  Na- 
tional Safety  Council.  The  Warning  Bell  will 
also  receive  the  top  plaque  award  of  the  Na- 
tional Committee  on  Films  for  Safety  as  the 
best  general  safety  motion  picture  of  the  year. 
This  award  will  be  made  at  the  forthcoming 
National  Safety.  Congress  convening  in  Chicago 
in  mid-October. 

"Special  Fields"'  honors  went  to  a  biograph- 
ical film.  George  Bernard  Shaw,  produced  by 
Wolper  Productions.  Inc.  and  the  other  Chris 
statuette  in  this  category  went  to  The  John 
Glenn  Story,  produced  by  Warner  Bros,  and 
the  Department  of  the  Navy  for  the  National 
.'\eronautics  and  Space  Administration. 
Mood>''s  "City  of  the  Bees"  a  Winner 

The  Moody  Science  Film  program  was  the 
sole  other  recipient  of  a  Chris  statuette  when 
City  of  the  Bees  was  selected  by  Columbus 
jurors   as   the   best   "Religious""   film   entered. 

(CONTINUED    ON     THE     FOLLOWING    P.-\GE     66) 
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RECIPE  FOR  EXCITEMENT! 


•  Take  six  Mitchell  Mark   II   motion  picture 
cameras  with  anamorphic  lenses 

•  Add  design  and  engineering  by  Cinerama  Camera 
Corporation  of  Los  Angeles 

9  Mount  gently  for  mobility 

•  Spice  with  Coleman  Productions,  Inc.  creativity 
and  experience 

•  Film  the  wonders  of  New  York  State 

•  Show  at  the  New  York  State  Pavilion— World's 
Fair  of  1964-1965. 


RESULT  -  A  360-DEGREE  VISUAL  ENCIRCLEMENT 
IN    MAGNIFICENT   COLOR! 


Your  production  may  not  be  as  ambitious  as  this. 
But,  large  or  small,  Coleman  Productions  ingenuity 
goes  into  each  project  to  give  you  the  finest 
in  Motion  Pictures. 


COLEMAN  PRODUCTIONS,  INC 

75   West   45th    Street 
New  York  36,  New  York 
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II  You  Lost  Your  Freedom  — 


! 


Georae  Toker.  Governineut  Bureau 


If  you  lost  your  freedom  .  .  .  what  differ- 
ence would  it  make  whether  it  was  to  Com- 
munism, Socialism.  Fascism,  or  welfare- 
statism?  The  end  results  would  be  the  same. 
We  would  become  the  dependent  slaves  of 
an  all-watchful,  all-powerful,  bureaucratic 
government  .  .  .  the  eyes  of  '"big  brother" 
upon  us. 

Who  cares  about  freedom?  I  do  .  .  .  We  do 
.  .  .  BUT  —  Of  course,  the  age-old  question: 
"What  can  I  do  ...  we  do?  What  can  one 
company  do?"  Some  say  get  out  and  vote. 
But  vote  for  what?  History  teaches  that  a 
once-free  people  have  often  voted  themselves 
into  slavery.  Remember  Hitler's  Germany? 

To  REMAIN  FREE,  our  nation  must  understand 
the  principles  of  our  freedom  as  embraced  in 
the  free  enterprise  system  and  limited  con- 
stitutional government,  and  why  these  prin- 
ciples have  made  us  the  freest,  most  prosper- 
ous nation  on  earth. 


Telling  this  story  begins  right  where  you 
are  —  in  the  attitudes  of  the  people  of  your 
company,  your  service  club  and  other  com- 
munity groups,  in  the  churches  and  schools 
in  your  area  .  .  .  and  you  can  influence 
those  attitudes,  audiovisually. 

As  A  contribution  toward  telling  this  vital 
American  story,  Walter  Knott,  of  Knott's 
Berry  Farm  and  Ghost  Town,  California, 
commissioned  the  well-known  Hollywood 
firm  of  Sonafilm  Corporation  to  produce 
three  20-minute  color  sound  film  strips 
comprising  a  panoramic  sweep  of  essential 
Americana. 

Winners  of  the  highest  Freedoms  Founda- 
tion film  awards,  they  are  "The  True 
Revolution,"  "Americas  Secret,"  and 
■'Our  American  Herit.^ge."  Because  of 
their  individual  impact,  they  should  be  seen 
in  that  order,  and  preferably  in  three  sepa- 
rate screenings.  They  are  controversial  only 


to  those  who  would  like 
destroyed. 


America's  freedom 


For  a  modest  $59.50  you  can  purchase  the 
complete  set  of  three  film  strips  and  records 
(or  tape  tracks)  and  make  them  available 
to  the  schools  and  audiences  of  your  com- 
munity. Money  will  be  fully  refunded  to  any 
purchaser  not  completely  satisfied  with  them. 

To  replant  the  seeds  of  understanding, 
nurture  pride  in  our  country,  and  help  to 
insure  the  survival  of  freedom  in  our  time, 
order  a  set  today  ...  or  write  for  further 
descriptive  information.  Make  check  payable 
to  (and  address  correspondence  to)  Freedom 
Center. 


FREEDOM  CENTER 

Knoll's  Berry  Farm  &  Ghost  Town 
Buena  Park.  California  90620 
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FOR  YhARS,  two  of  the  most 
powerful  media  available  any- 
where —  television  and  motion  pic- 
tures —  have  been  allowed  to 
idle  while  many  teachers,  the 
vouth  of  the  nation,  business  or- 
ganization*-, and  the  public  at  large 
remain  uninformed  and  confused 
.ihout  the  aims  and  nature  of 
Communism. 

The  television  treatment  of 
Communism  for  educational  and 
informational  purposes  has  tend- 
ed to  fall  into  one  of  two  types: 
First,  educational  TV.  too  often 
characterized  by  the  single  lec- 
turer, lecturing  into  a  single  cam- 
era from  a  prepared  manuscript. 
This  approach  while,  at  best, 
offering  virtues  of  authority  and 
conciseness,  has  two  obvious  short- 
comings: (a)  One  half  hour  of 
straight  lecture  on  television,  how- 
ever stimulating  the  lecturer  or 
the  subject  matter,  inevitably  taxes 
beyond  the  attention  span  all  but 
the  most  interested  or  avid  viewer; 
and  ( b )  equally  serious  is  the 
fact  that  such  programs,  which 
have  characteristically  appeared 
on  educational  TV  stations,  usual- 
ly have  a  relatively  small  audience 
rating. 

Entertainment  Skims  Facts 
The  other  type  of  program  on 
Conmumism  is  more  familiar  to 
the  average  viewer  and  may  be 
characterized  as  the  Hollywood 
extravaganza.  This  approach  has 
the  virtue  of  skillful  writing,  pro- 
fessional production  and  inter- 
esting presentation.  Its  shortcom- 
ing has  often  been  that  the  flashy 
presentation  has  had  little  rela- 
tionship to  historical  fact  or  to 
the  nature  of  the  real  issue  at 
stake. 

The  question  which  has  to  be 
answered  is  this:  Is  it  possible  to 
combine  the  best  aspects  of  hoih 
approaches,  that  is,  can  the  au- 
thenticity, objectivity  and  perspec- 
tive of  the  traditional  educational 
TV  program  be  wedded  to  the 
production  techniques,  facilities, 
talents  and  visual  quality  of  the 
commercial  television  program? 
Tilt  Orij;iii  of  This  Series 
To  explore  the  possibility  of 
combining  academic  and  govern- 
mental resources  with  those  of  the 
TV  industry  to  produce  a  sub- 
stantial documentary,  educational 
series  on  Communism  —  about  a 
year  ago  the  Director  of  the  Re- 
search Institute  on  Communist 
Strategy  and  Propaganda.  Univer- 
sity of  Southern  California,  ap- 
proached CBS-KN.\T  in  Holly- 
wood with  an  idea. 

This  idea  was  to  combine   the 
resources  of  recognized  academic 


SHEDDING  LIGHT  ON  THE  SYSTEM  NOW  BEING  EXPERIENCED  BY  A  BILLION  PEOPLE 

38  Films  Explain  Communism:  Myth  v.s.  Reality 

Suiillicrii  (!idiliiriiiir>  l{<''.e;irili  ln>tiliil<'  <iii  (  <iiiiiiiiiiii>l  .Slialef;)   anil  i'r(>|><i;;!iiiilu  l>  II<»I 
as  Leading  Authorilio  on  Maii\    .Vspeets  ol   Ideolug)    l're»ciil    Nii-ws  lor  Televiseil  Series 

by  Rodger  Swearingen.   Institute  Director 


institutions,  responsible  govern- 
ment specialists  on  Communism 
and  experienced  foreign  corres- 
pondents with  the  best  available 
documentary  film,  television  fa- 
cilities, techniques  and  talent. 
Cdinhlned  Production  K.ffort 
I  he  result  was  a  decision  to  go 
ahead  with  production  of  a  38- 
week  TV  and  16mm  film  series. 
Communism:  Myth  vs  Reality,  to 
be  joint  production  responsibility 
of  the  University  of  Southern  Cali- 
fornia and  KNXT. 

To  handle  the  documentary 
film  aspects  and  much  of  the 
writing  of  the  basic  scripts,  the 
Institute  added  to  its  staff  last 
year  a  specialist  with  a  combina- 
tion background  and  experience 
abroad  in  International  Relations 
and  TV-film  work.  With  the  co- 
operation of  its  senior  specialists 
on  Communist  affairs  and  with 
that  of  the  guest  authorities,  the 
Institute  has.  we  think,  been  able 
to  attain  both  subject  matter  au- 
thenticity and  technical  quality. 
Objective    View    of    Subject 

The  series  treats  the  broad  sub- 
ject of  World  Communism  objec- 
tively in  its  many  aspects,  starting 
with  the  ideaological  and  historical 
origins  of  Marxism-Leninism-Mao- 
ism; encompassing  the  .Soviet  and 
Chinese  Communist  systems  and 
practice,  and  then  going  on  to 
Sino-Soviet  foreign  policy,  strategy 
and  tactics  in  the  free  world. 

Each  program  has  a  similar  for- 
mat. Roushlv  the  first  half  of  the 


program  is  devoted  to  examination 
of  the  particular  topic  through  the 
medium  of  documentary  film  with 
appropriate  background  narration. 
This  is  followed  by  a  question  and 
answer  segment  during  which  the 
program  host  and  a  guest  authori- 
ty analyze  the  topic  in  greater  de- 
tail. 

Documentary  film,  both  riiotiiui 
picture  and  still,  has  been  acquired 
from  22  sources,  including  loca 
tions  within  the  Communist  orbit, 
important  newsreel  coverages  ol 
the  past  50  years,  captured  Nazi 
and  Japanese  footage  of  World 
War  II.  and  U.S.  Government  and 
private  fihii  collections.  Hundreds 
of  thousands  of  film  feet  have  been 
culled  to  select  the  choice  I5().0()() 
feet  of  1 6mm  film  from  which  the 
series,  to  date,  has  been  created. 
Experts  .Analyse  Each  .Aspect 

It  has  been  the  intent  of  the 
Institute  to  bring  before  the  TV 
camera  the  top  academic,  govern- 
mental and  news  media  authori- 
ties each  analyzing  an  aspect  of 
Communism    in    depth. 

Major  universities  in  the  United 
States.  U.S.  Government  Depart- 
ments, the  Council  on  Foreign  Re- 
lations, the  Ram)  Corporation, 
newspapers  with  foreign  corres- 
pondents, and  several  foreign  in- 
stitutions all  contributed  one  or 
more  guest  specialists  to  the  series. 
In  this  sense,  the  series  represents 
a  consensus  of  expert  analyses  and 
opinion  on  Communist  theory  and 
practice. 

A  review  of  the  38  programs  bv 


Dr.  Siiiuriiiiutt  introduns  ,i  pm^iiain  ,ii:iiiiisl  hml^^ioiind  scene  of  Kremlin. 


^m 


Dr.  Li  (in  llirmiin  i  riy/if  i  .siiiriiiii.\t 
on  Soi i<l  cconoinic  di'vclopmcnl. 

The  Lilntinj  of  Cong.ress.  with  host 
of  .n'ries.  Dr.  Rodger  Swearinncn. 

topic,  specialist  and  institution   is 

perhaps  the  best  way  to  convey  the 
comprehensive  nature  and  ap- 
proach of  this  series.  The  sum- 
mary of  titles  which  accompanies 
this  article  may  also  help  to  ans- 
wer the  many  requests  we  have 
had  to  furnish  more  detailed  in- 
formation on  the  project. 

The  West  Lacks  Experience 

The  value  of  a  visualized  pres- 
entation, illustrated  with  the  most 
informative  motion  picture  foot- 
age, is  of  extreme  importance  with 
the  topic  of  Communism.  Com- 
munism is  being  experienced  by 
about  one  billion  living  human  be- 
ings. However,  in  the  West  and 
particularly  the  United  States. 
Conmiunism  is  a  subject  largely 
of  preconceived  notions  limited, 
in  many  cases,  to  the  personal  ex- 
perience of  individuals  far  dis- 
tant from  the  actual  existence  of 
Communism.  As  a  consequence, 
there  is  a  natural  tendency  to  re- 
late communism,  in  an  abstract 
sense,   with   personal   experience. 

To  aid  in  overcoming  this  limi- 
tation, film  presents  an  image, 
stimulates  thought,  and  in  a  polite, 
observable  way.  urges  the  viewer 
to  draw  his  own  conclusions  from 
that  which  he  sees  without  accept- 
ing solely   the   opinion   of  others. 

.\  skillful,  well  researched,  pres- 
entation on  film  makes  possible 
the  unfolding  of  the  topic  of  com- 
munism in  the  relationship  of  its 
theory,  doctrine,  history,  growth, 
goals  —  and  practice.  This  pains- 
taking approach  to  the  topic  en- 
hances   the    audience    ability    to 


NUMBER  6  ■  VOLUME  24  •   1963 


29 


COMMUNISM:  MYTH  V.S.  REALITY 


cope  with  some  of  the  more  com- 
plex, and  interrelated,  phenomena 
of  communism.  Too  often  there  is 
a  tendency  for  the  uninformed  to 
be  drawn  to  isolated  examples  of 
flamboyant.  controversial,  and 
emotionally  e.xciting  aspects  of  the 
topic. 

Lack  Experience,  Background 
The  scattered  reaction  within 
the  West  to  the  topic  of  Commun- 
ism is  largely  occasioned  by  these 
two  problems  of  lack  of  experience 
and  lack  of  authoritative  back- 
ground   knowledge. 

A  highly  detailed  film  presenta- 
tion that  can  tackle,  in  a  visual 
way.  these  problems  upgrades  an 
audience  awareness  .so  rapidly 
and  in  a  broad  manner,  as  to  then 
enable  a  really  fruitful  analysis  of 
the  topic.  Organizations,  govern- 
ment agencies,  school  systems, 
public  service  groups  and  com- 
panies that  deal  with  the  public. 
the  government,  and  with  interna- 


Alcxatidcr  Datlin,  director  of 

Columbia  Univ.  Ri(ssian  Institute. 

(right)   witli  Dr.  Swearingcn 

and  (center)  producer  Jamex  Cook. 

tional  markets  have  frequently  been 
aware  of  the  need  for  a  rapid, 
compelling  educational  tool  to  en- 
hance the  level  of  sophistication  of 
their  members. 

Fact    V.    s.    "N'isiial    Appeal" 
The  visual  can  be  vivid,  espec- 
ially when  focused  on  such  a  pro- 


vocative topic  as  Communism. 
However,  the  Institute  has  also 
insisted  on  another  important  fac- 
tor that  takes  precedence  over 
use  of  dramatic  and  striking  film. 
There  is  a  natural  tendency  among 
film  makers  to  let  their  preference 
be  swayed  by  pictures  and  foot- 
age that  inspires  a  response  more 
visceral  than  analytically  factual. 

Therefore,  the  Institute  has 
placed  the  priority  of  "fact"  over 
"visual  appeal"  as  the  criterion 
upon  which  the  series  has  been 
created.  Footage  was  sought  to 
substantiate  fact,  and  the  ten- 
dency to  succumb  to  solely  drama- 
tic  footage   was   minimized. 

Since  much  footage  about  the 
Communist  orbit  is  rare  and  dif- 
ficult to  obtain,  there  is  very  lit- 
tle leeway  in  finding  that  which 
achieves  visual  and  technical  per- 
fection. But,  when  the  Institute  lo- 
cated footage  which  substantiated 
an  important  fact,  regardless  of 
photographic  quality,  this  film 
was  used. 

This    reliance   on   documentary. 


THE  SEVEN  GROUPS  OF  38  FILMED  TV  PROGRAMS  AND  THEIR  GUEST  SPECIALISTS 


BACKGROUND  AND  IDEOLOGY 


Perspective 


2.   Tlie  Russian  Revolution 


Marxism 

Leninism-Stalinism- 

Kiiruslictievism 


5.    Maoism  and  Titoism 


World  Communism 
Communist  Front 
Organizations 


Norman  Topping  (President,  U.S. C.) 
Robert  Jenkins  (.Superintendent  of 

Schools,  Pasadena) 
Donald  Treadgold  (Llniversity  of 

Washington) 
Gerhart  Niemeyer  (Notre  Dame) 

Leo  GruHow  (Editor.  Current  Digest 

of  the  SoL^iet  Press) 
Howard  Boorman  (Columbia) 
Norman  Fertig  (U.S.C.) 
H.  H.  Fisher  (Mills  College) 

Oliver  Carlson,  Ede  Pfeiffer 
(Los  Angeles) 


THE  SOVIET  SYSTEM 
The  Soviet  One-Party 
Government 


9.    The  Planned  Econo 

10.  Soviet  Agriculture 

11.  Soviet  Science  and 
Technology 

12.  The  Military 
Establishment 


Howard  Swearer  (U.C.L.A.) 

Carlton  Rodee  (U.S.C.) 

Leon  Herman  (The  Library  of 

Congress) 
Alec  Nove  ( LTniversity  of  Kansas) 

John  Turkevicli  (Princeton) 

Bernard  Brodie  (the  RAND  Corp.) 


LIFE  IN  THE  SOVIET  UNION 
1  J.    Life  in  the  Soviet  Union    Albert  Parry  (Colgate  University) 

14.  Education  in  the  Soviet 

Union  Richard  Renfield  (National 

Education  Association) 

15.  Religion  in  the  Soviet 

Union  Paul  B.  Anderson  (National 

Council  of  Churches) 

16.  Race  and  Nationality  in 

the  USSR  Richard  Pipes  (Harvard) 

17.  Soviet  Arts  and  Letters      David  Burg  (Former  Soviet  student  of 

Literature  at  Moscow  University) 

COMMUNISM  IN  CHINA 

18.  How  Communism  Came 

to  China  Harold  Hinton  (Trinity  College, 

Washington,  D.C.) 

19.  Communism  in  China — 

The  First  Decade  Plus       Richard  Walker  (University  of 
South  Carolina) 


20.  The  Government  of 

Communist  China  Theodore  H.  E.  Chen  (U.S.C.) 

21.  The  Chinese  Communist 

Industrial  Economy  Alexander  Eckstein  (University  of 

Michigan) 

22.  Agriculture  in 

Communist  China  Li.  Choh-ming  (LTniversity  of 

California,  Berkele.v) 

EASTERN  EUROPE  UNDER  COMMUNISM 

23.  East  Europe  Under 

Communism  John  C.  Campbell  (Council  on 

Foreign  Relations.  New  York) 

24.  Case  Study:  Poland  Richard  F.  Staar  (Emory 

University) 

25.  Divided  Berlin  Hans  Speier  (the  RAND  Corp.) 

2G.    Tito's  Yugoslavia  Milorad  Drachkovitch  (Hoover 

Institution) 

MOSCOW-PEKING  FOREIGN  POLICIES 

27.  Soviet  Foreign  Policy  Alexander  Dallin  (Columbia 

University) 

28.  U.S.-Soviel  Relations  Marshal  Shulman  (Fletcher  School 

of  Law  and  Diplomac.v) 
2g.    Negotiating  \vith  the 

Communists  Philip  E.  Mosely  (Council  on 

Foreign  Relations,  New  Y'ork) 

30.  The  Communists;  Peace 

and  Disarmament  Charles  Malamuth  (U.S.C.) 

31.  The  Neutralists  and  the 

Communists  V.  P.  Dutt  (Indian  School  of  Inter- 

national Studies,  New  Delhi) 

32.  Moscow-Peking  Relations  Robert  North  (Stanford  University) 
a.    The  Foreign  Policy  of 

Communist  China  Doak  Barnett  (Columbia  University) 

34.    The  Communist 
Economic  Offensive 


36. 


The  Communist 
Propaganda  Machine 

Communism  in 
Southeast  Asia 


Hans  Heymann,  Jr.  (tlie  RAND 
Corp.) 

Frederick  Barglioorn  (Yale 
University) 

Keyes  Beech  (Far  East  Correspond- 
ent, Chicago  Daily  News) 


38. 


COMMUNISM  IN  THE  AMERICAS 
Communism  in  Latin 
America  Rullie  E.  Poppino  (University  of 

California,  Davis) 
Communism  in  the 
United  States  William  C.  Sullivan  (Assistant 

Director,  F.B.I.) 


newsreel,  and  candid  material  ra- 
ther than  carefully  created  dra- 
matic material  has  been  of  extreme 
value  in  maintaining  the  level  of 
authenticity.  The  audience  is  pre- 
sented with  a  feeling  of  immediacy, 
reality,  and  candid  insight. 
.\  Corps  of  Serious  Students 

Besides  the  documentary  foot- 
age portions  of  each  film,  the 
technique  of  presenting  the  topic 
of  Communism  by  motion  picture 
has  opened  up  another,  and  equal- 
ly important  facet  of  the  prob- 
lem. There  is  a  small  but  respected 
corps  of  highly  skilled  profession- 
als who  have  devoted  their  oc- 
cupational lives  to  a  serious  study 
of  Communism. 

Significantly,  they  are  not  to  be 
found  among  the  extremists,  nor 
are  they  individuals  who  have  pur- 
sued the  topic  for  purposes  of  per- 
sonal notoriety.  These  profession- 
als —  professors,  researchers,  gov- 
ernment specialists  and  foreign 
correspondents  —  are  well  known 
among  their  colleagues,  frequent- 
ly have  important  influence  on  na- 
tional and  international  policy, 
and  are  well  read  in  the  scientific 
and  scholarly  community. 

Present  \iews  to  the  Layman 

However,  the  layman  seldom 
has  the  opportunity  to  assess  the 
observations  and  opinions  of  these 
experts  unless  he  is  a  close  follow- 
er of  research  about  Communism. 
By  "freezing  them  on  film"  their 
comments  can  then  be  made  avail- 
able to  the  public  at  the  conven- 
ience of  the  audience's  time  sched- 
ule. 

The  technique  of  question  and 
answer  presentation  has  been  em- 
ployed in  drawing  out  the  obser- 
vations of  the  guest  authorities. 
Questions  of  controversy,  which 
often  capture  the  attention  of  the 
public,  serve  as  the  vehicle  for  ex- 
ploring the  topic  and  likewise  min- 
imize the  debilitating  effect  of  a 
monotone   presentation. 

Shown  b.\'  Five  CBS  Stations 
The  series  started  on  Channel 
2  CBS-KNXT,  Hollywood,  during 
the  fall  of  last  year.  In  April  of 
this  year  20  of  the  39  programs 
began  running  on  the  other  four 
major  CBS  owned  stations:  in  New 
York.  Chicago,  Philadelphia  and 
St.  Louis.  Armed  Services  TV 
scheduled  the  series  to  start  July 
1  on  32  stations  abroad. 

The  series  has  already  earned 
three  awards.  The  Ohio  State  In- 
stitute for  Education  by  Radio- 
Television  judged  74  entries  from 
networks  and  commercial  stations 
and  awarded  a  commendation 
equivalent    to    between    a    fourth 
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FOR  Amkrican  Blsinkssmen  Today.  West- 
ern Europe  offers  prospects  not  unlike 
the  New  World  once  held  for  their  mer- 
cantile ancestors.  The  Common  Market,  the 
Trade  Expansion  Act.  and  Europe's  spiralling 
standard  of  living  have  done  much  to  set  the 
winds  for  profitable  American  ventures  over- 
seas. 

Yet.  the  United  States  continues  to  e.xport 
only  about  half  as  much  of  its  gross  national 
product  as  European  countries  ...  in  spite  of 
intense  domestic  competition,  and  all-out  gov- 
ernment encouragement. 

.■Xn  unfavorable  balance  of  payments,  shrink- 
ing gold  reserves,  lagging  growth  of  industrial 
productivity  are  among  the  well-known  re- 
sults. Now.  a  new  picture  .  .  .  titled  H'e'll  Talk 
About  It  in  the  Morning  .  .  .  comes  forcefully 
to  grips  with  some  less  well-recognized  causes. 
Produced  for  Pan  American  Airways  by 
Henry  Strauss  &  Co.,  of  New  York.  We'll  Talk 
About  It  in  the  Morning  deals  with  traditional 
American  altitudes  that  are  in  direct  conflict 
with  our  equally  traditional  philosphy  of  ag- 
gressive, enterprising  business  practice. 
Introduced  b>  .SecTctar>  of  C:(>innierce 
It  does  so  with  an  effectiveness  that  induced 
Commerce  Secretary  Luther  Hodges  to  appear 
in  the  film's  opening  sequence  ...  to  endorse 
its  message  as  one  "that  will  capture  the  im- 
agination" of  American  businessmen,  and  move 
them  to  get  into  world  trade.  The  Commerce 
Department  sponsored  nation-wide  showings 
as  part  of  World  Trade  Week;  and  the  film 
was  presented  before  key  legislative  and  exec- 
utive leaders  at  a  private  Washington  screen- 
ing. 

Industry  sponsored  films  are  a  fairly  com- 
mon vehicle  for  public  information.  But  this 
picture  has  much  that's  unique  in  concept  .  .  . 
approach  .  .  .  and  technique. 

From  their  first  discussion  of  the  project. 
Strauss  and  Pan  Am  set  a  specific  objective  .  .  . 
stimulating  businessmen  to  take  active,  concrete 
steps  toward  overseas  marketing.  They  realized 
that  most  businessmen  were  aware  of  basic 
jacts  about  such  developments  as  the  Common 
Market.  What  was  needed  was  a  new  view- 
point on  those  facts  that  would  counteract 
fears  of  the  unknown. 

I'"r;iiik  .Appraisal  of  Negative  Factors 
Research  showed  there  were  many  nega- 
tive factors  to  be  dealt  with.  .A  significant  num- 
ber of  businessmen  for  whom  overseas  market- 
ing might  have  offered  real  and  attractive  po- 
tential held  back  because  of  concern  over  com- 
petition from  low  foreign  wage  scales  .  .  .  fear 
that  any  operation  they  built  might  collapse 
with  the  fall  of  a  government  ...  or  unwilling- 
ness to  tackle  what  they  saw  as  ultra-complex 
problems  of  foreign  promotion,  distribution, 
manufacturing,  licensing,  and  credit. 

Other  than  purely  logical  forces  also  were 
revealed  as  playing  a  part.  As  one  of  the  film's 
main  characters  puts  it: 

"Go  over  there!!  How  can  you  go  over 
there?  You  don't  speak  the  language! 
You  don't  read  it.  You  don't  even  know 
anybotly  over  there.  There's  no  guide- 
book that  tells  you  how  to  look  at  an 
industry." 

This  expression  of  simple  human  anxiety  cap- 
sules the  unusual  approach  of  We'll  Talk  About 


Two  :\iiicri(aii  husincssincn  on  their  voya<ie      of    exploration    to    uncover    nuirkcis    abroad. 

Pan  Am  Explores  New  World  Trade  Horizons 

"We'll    Talk     \l«(iil    It    III    the    Moriiiii}:"  DeaU  \\  illi  llie  iMiniomlr  I'oleiilial 
ol    Markeliiiy    Vliroail    While    It    l)el^e^  liiK.  ihe  lliiiiKiii  Siile  of  the  Pr<il(leiii 


It  in  the  Morning.  Like  most  effective  motiva- 
tional films,  this  is  a  story  unfolding  problems 
in  terms  of  people. 

Two   Partners   in   .Search   of   .Markers 

The  basic  plot  is  quickly  told.  Two  partners 
who  have  built  a  successful  manufacturing  en- 
terprise by  healthy  aggressive  drive,  arrive  at 
a  crossroad  common  to  many  such  businesses. 
Do  you  take  up  arms  against  a  spreading  sea 
of  competition  by  consolidating  present  mar- 
kets ...  or  by  looking  for  new  ones?  If  the 
latter,  where  .  .  .  and  how? 

A  scouting  expedition  to  New  England  re- 
veals that  foreign  firms  have  already  established 
a  surprising  beach-head  virtually  in  their  own 
backyard;  and  this  leads  the  partners  (one  of 
them  much  against  his  better  judgement)  to 
a  voyage  of  exploration,  like  two  Marco  Polos 
in  reverse. 

We  follow  them  to  Milan;  and  as  they  visit 
banks,  street  markets,  an  ultra-modern  shop- 
ping center,  an  American  consular  office,  an 
Italian  manufacturing  plant,  we  also  follow 
the  broadening  road  of  their  understanding 
and  outlook. 

We  watch  them  move,  half  afraid  of  their 
own  daring,  from  the  idea  that  overseas  mar- 
keting might  possibly  provide  a  "hedge" 
against  the  future,  to  the  point  where  they  are 
ready  to  try  it  as  aggressively  and  with  the 
same  long-range  hopes,  as  they  would  domestic 
expansion. 

What  emerges  is  no  "preachy"  or  unrealistic 
conclusion  .  .  .  but  a  somber  presentation  of 

Rifilil:  Secretary  of 

(.'.oiniiicrcc  Luther  Hodges 

pictured  with   director 

Robert  Wibnot   {left)  and 

producer  Henry  Strauss 

(right)  at  a  private 

screening  in  Wa.shington 

where  Pan  Am's  picture 

was'  presented  to  key 

legislators  and  members 

of  the  executive  branch 

of  the  government. 


possibilities    that    indicate    several    worthwhile 
avenues  for  personal  investigation. 

Much  of  the  credit  for  this  must  be  given 
to  the  film  techniques  utilized  in  this  Pan-Am 
film.  The  Strauss  organization  was  convinced 
that  the  only  way  to  help  overcome  fear  of  the 
unfamiliar  was  to  .show  (not  merely  state  or 
argue )  how  close  it  actually  is  to  much  with 
which  .American  businessmen  are  familiar. 
Film    .Actual   Conditioii.s   on   Location 

Accordingly,  the  film's  live  sequences  were 
photographed  on  location  in  Milan  .  .  .  provid- 
ing the  opportunity  to  visualize  actual  condi- 
tions overseas  with  realism  no  one  could  ser- 
iously question. 

To  give  added  "true-to-lifeness"  much  of 
the  story  was  shot  in  streets  and  byways;  res- 
taurants and  stores;  from  moving  cars  and  a 
sightseeing  tower  .  .  .  with  the  obviously  au- 
thentic sight  and  sound  and  "feel"  of  the  city 
that  only  such  a  technique  could  provide. 

The  contrast  between  reality  and  the  busi- 
nessman's "preconceptions"  is  made  to  stand 
out  even  more  sharply  by  a  sequence,  early  in 
the  film,  employing  art-work  vignettes  that 
illustr;ite  the  reluctant  partner's  mental  con- 
cepts of  Italy  as  a  far-too-alien  place. 

The  impact  of  this  unusual  motion  picture 
can  be  judged  by  the  extraordinarily  large  num- 
ber of  showings  requested  by  business  groups 
and  others  interested  in  the  subject.  It  is  also 
being  effectively  used  within  Pan  American 
to  provide  members  of  the  company's  air  cargo 
sales  staff  with  background  information.       Iff 
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FILM  AT  WORK:   CASE  HISTORIES  OF  THREE  PROGRAMS 

The  New  Look  in  Mobile  Homes 

Art  Baker  Introduces  a  Retired  Couple  to  a  Colorful 
"Design  for  Modern  Living"  That's  a  Pleasure  to  See 


Sponsor:  Trailer  Coach  Associa- 
tion. 
Title:  Design  for  Modern  Living, 
2IV2  min.,  color,  produced  by 
F.  K.  Rockett  Productions;  distri- 
buted by  Modern  Talking  Picture 
Service. 

•k  When  one  of  every  nine  neu 
housing  starts  today  is  a  mobile 
home,  when  more  than  four  mil- 
lion Americans  are  finding  a  new 
pursuit  of  happiness  in  traveling 
about  the  country  in  comfort  and 
style,  yet  quickly  making  them- 
selves at  home  in  a  real  home  and 
finding  themselves  in  a  community 
which  gives  them  a  feeling  of  be- 
loDjing.  there  must,  indeed,  be 
something  to  this  new  Design  for 
Modern  Living  based  on  mobile 
nonies. 

Art  Baker's  ■'Notebook"",  a  radio 
favorite  for  many  years,  provides 
the  framework  for  exploring  this 
new  way  of  life  as.  on  film,  he 
turns  the  pages  of  his  notebook  to 
discover  some  of  the  things  which 
are  touched  with  the  whole  range 
of  human  emotion. 

Discover  a  New  \\'a>  of  Life 
Within  the  ■•Notebook"  context, 
a  pleasant  retired  couple,  John 
and  Margaret  Innis  (played  by 
Hardie  Albright  and  Claire  Carle- 
ton)  get  their  first  real  close-up 
of  mobile  home  living.  In  the  proc- 
ess they  undoubtedly  take  many  of 
the  audience  for  a  first  view  too. 
The  situation  is  typical:  Family 
grown,  house  too  big.  free  time. 
With  a  travel  trailer,  they  set  out 
to  see  the  country,  fish,  have  fun, 
relax.  It"s  fine  for  a  while,  but  it 
has  its  drawbacks;  it's  not  home, 
there's  no  opportunity  to  make 
any  lasting  friends,  there's  no 
sense  of  belonging  anywhere. 
Spotting  what  at  first  looks  like 


a  country  club,  Margaret  discovers 
a  mobile  home  park,  one  of  10.000 
built  as  planned  communities 
throughout  the  land.  Here  the 
friendliness  of  the  people  in  this 
setting  far  removed  from  any  look 
of  "camping  out"  gets  them  an  in- 
side view.  Tony  Fallon  (played  by 
Tom  Moroney)  takes  them  in  tow 


'^ 


^ 


Art  BakLi\  i>i>jiuhn  "Xutebook.  ." 

fraiiicuork  hctps  audience  discover 

this  nciv  leaij  of  mobile  Uvin^. 

for  a  tour  of  the  park,  and  into 
his  mobile  home  where  his  wife. 
Betty  (Mona  Knox),  plays  the 
gracious  hostess  in  showing  off  a 
movable  residence  larger  than 
many  a  four-room  apartment,  pur- 
chased already  furnished  with  a 
striking  interior  plan. 

A  Revelation  in  Economics 
The  fact  that  such  a  dwelling — 
and  many  of  them  are  expandable 
—  costs  half  as  much  and  upkeep 
a  quarter  that  of  fixed  housing  of 
comparable  size  is  a  revelation  to 
the  Innises.  And  Tony  notes  that 
not  by  any  means  are  all  the  resi- 
dents retirees;  manv  with  a  aood 


many  years  of  employment  still 
Pictured  on  one  of  nine  sets  in  which  actmd  coach  interiors  are  shown 
are    {I  to   r)    producer  Stan   Webb,   director  Joe   Dcnovc.    narrator   Baker. 


"On  location"  at  a  Palm  Springs  Camera  action  as  Tonij  Fallon 

Mobile  Home  Park  with  Art  Baker,      welcomes   Innises   to   mobile    home. 


ahead    have    deliberately    chosen 
this  sort  of  housing. 

The  comfort,  thinks  Margaret,  is 
wonderful,  but  there  ought  to  be 
something  more  in  life,  and  there 
is.  Host  Tony  provides  the  clinch- 
er by  showing  them  the  recreation 
area,  a  handsome  structure  pro- 
viding activities  of  all  kinds,  so 
that  residents  may  be  gregarious  or 
have  privacy  as  they  choose.  The 
Innises  succumb  to  the  charm  and 
delight  of  this  new  way  of  life,  as 
doubtless  many  in  the  audience 
would  like  to  do.  and  buy  their 
own  mobile  home. 

A  Tuneful  Production  Number 
Baker  skilfully  bridges  the  whole 
flow  of  action  which  includes  a  col- 
orful production  number  with  song- 


stress and  orchestra  at  the  recrea- 
tion center.  A  neat  small  touch 
which  couples  reality  and  make- 
believe,  lending  a  good  note  of 
sincerity  to  the  film,  is  an  opening 
and  close  filmed  in  '■the  TV  stu- 
dio" with  technicians  cueing  the 
narrator  in. 

Initial  use  of  the  film  is  to  be 
on  television,  for  which  it  is  clear- 
ed, in  the  public  service  area,  with 
showings  to  other  non-theatrical 
audiences  to  follow. 

Stanton  Webb  was  producer; 
John  J.  Hennessy.  the  executive 
producer  for  F.  K.  Rockett  Pro- 
ductions, and  Joseph  P.  Denove 
directed.  Script  was  written  by 
Arnold  Leo  and  Stanley  Silverman. 
Music  was  created  by  Ed  Norton. 


IBM  Data  Control  for  "a  better  wav" 

\\  eslern  Region's  "One-Shot"  Film  Becomes  a  Field  Tool 
W  hell    Five   "Case   Histories"   are   Presented   at   Premiere 


Sponsor:     International    Business 
Machines  Corporation,  Western 
Region. 
Title:  a  better  way,  29  min,  col- 
or, produced  by  Hollywood  An- 
imators. 
;-V     In  a  West  Coast  shipbuilding 
yard  the  long-used,  laborious  hand- 
made mockup  for  a  new  vessel  is 
replaced  by  IBM  Numerical  Con- 
trol, with  tapes  directing  the  cut- 
ting of  steel  for  much  greater  speed 
and  far  more  accuracy,  while  IBM 
computers  plan  for  cable  and  pipe 
installation  ...  a  belter  way. 

Common  to  most  small  busines- 
ses, an  even  flow  of  working  cap- 
ital poses  a  problem  for  a  firm 
near  California's  Half  Moon  Bay. 
where  1200  different  styles  of  dec- 
orative candles  are  produced.  IBM 
Inventory  Control  gives  a  major 
assist  to  stock  turnover,  and  has 
the  effect  of  stretching  dollars  so 
that  each  one  does  the  work  of 
two  ...  a  belter  way. 

In  a  Los  Angeles  supermarket. 
IBM  Telecredit  provides  auto- 
mated   check-cashing    protection; 


fast  feedback  of  price  and  other 
information  aids  materially  in 
competitive  marketing;  and  in  a 
service  station  chain,  phone-line 
data  transmission  provides  badly- 
needed  controls  on  all  stages  of 
operation  "a  belter  way." 

In  a  Texas  hospital,  where 
anaesthesiologists  and  other  doc- 
tors seek  answers  to  how  to  adapt 
man  for  better  possibilities  of  sur- 
vival during  surgery.  IBM  Elec- 
tronic Patient-Monitoring  yields  a 
physiological  profile  to  predict  re- 
Elcetronic  memory  drum  catches 

a  check  forger  in  "a  better  way." 
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actions,   and   this  on-line   medical 
tool  becomes  ...  a  belter  way. 

Intended   for   Single    Showing 

The  five  situations  depict. ni; 
"people  with  ideas  and  imagina- 
tion, fmding  ways  to  make  l.fc 
more  useful,  tinding  a  better  way," 
were  chosen  for  a  film  intended 
only  for  a  single  showing  on  March 
19. 

The  objective  was  to  inspire 
some  1200  members  of  the  100% 
Club,  IBM  Western  Region  per- 
sonnel eligible  to  attend  the  annual 
conference  on  market  development 
by  having  met  or  exceeded  quotas 
in  the  previous  year.  The  recep- 
tion in  the  packed  convention  hall 
at  San  I'rancisco's  Fairmont  Hotel 
was  literally  tumultuous.  .More  than 
one  person  attending  said  it  was 
"like  a  Saturday  afternoon  kid's 
matinee." 

.56    Prints     .\lread\     in    Use 

A.  L.  Williams,  IBM  president, 
promptly  asked  the  men  if  they'd 
like  to  have  the  film  as  a  sales  tool, 
and  the  answer  was  a  same-day 
order  for  26  prints.  Thirty  more 
have  been  ordered  since  then,  pri- 
marily   for   Western    Region    use. 


Design  automation  i.s  lutpin^  to 
Sliced  shiphuiUlins,    reducing   costs. 

including  showings  at  service  clubs 
and  for  similar  audiences.  The 
head  of  IBM  World  Trade  also  re- 
quested a  print  with  Spanish  track, 
which  was  used  in  April  at  a  con- 
ference of  IBM  personnel  in  South 
America.  Expectation  is  that  a 
heller  way  will  be  listed  in  lB.M"s 
next  film  catalog  for  national  dis- 
tribution, and  that  versions  in  oth- 
er languages  will  be  prepared. 

In  its  fine  technical  qualities,  the 
picture  uses  tight  closcups  and  dra- 
matic lighting.  Derived  from  the 
producer's  3-D  stop-motion  work, 
back-  and  cross-lighting  with  gels 
over  the  sources  create  a  dramatic 
etfect  without  distorting  the  truth 
of  the  scenes. 

Initiated  by  Slieldon  Eglash 

Sheldon  P,  Eglash,  then  pro- 
motion and  advertising  manager  for 
IBM's  Western  Region,  headquart- 
ered in  Los  Angeles,  initiated  the 

(CONTINUED      ON       PAGE      48) 


TPhe  Nation's  Doctors  entered 
-*-  the  political  arena  throughout 
the  country  in  1962,  helping  to  de- 
feat programs  for  socialized  medi- 
cine, including  Federal  medical 
care  fo:  the  aged.  They're  back 
in  the  ring  this  year,  more  militant 
and  better  organized  through  the 
.American  Medical  Political  Action 
Committee  (AMpac),  which  aims 
to  improve  doctors'  political  "sav- 
vy" as  they  prepare  for  the  1964 
campaigns. 

The  American  Medical  Associa- 
tion, representing  sonic  200,000 
U.  S.  physicians,  supports  AMpac 
through  contributions  permitted 
this  organization  fo.-  political  edu- 
cation. But  it  is  the  individual  AM- 
pac member  in  the  profession  it- 
self to  which  this  growing  organi- 
zation looks  for  active  participa- 
tion and  dues  support. 

Kc>stone   of   Local   Meetings 

Assuring  that  participation  on 
the  local  and  regional  level  and 
fortifying  its  members  with  un- 
derstanding-in-depth about  their 
roles  in  political  life,  AMpac 
turned  to  a  broad-based  sight/ 
sound  educational  program  as  the 
keystone  of  its  nationwide  mem- 
bership meetings  earlier  this  year. 
A  three-hour  film  presentation, 
well-spaced  with  personal  talks  and 
"breathers"  was  unveiled  when 
XMpac's  "Barnstormer  Course  in 
Political  Education"  hit  the  screen 
some  months  ago. 

.Aiding  the  campaign  arc  a  ser- 
ies of  eight  "Political  Education" 
pamphlets  but  the  "heart"  of  the 
program  was  the  audio-visualized 
"short  course"  designed  for  local 
presentation  by  a  single  discussion 
leader  and  aimed  at  strengthening 
the  city  and  county-by-county  AM 
PAC  groups  building  up  across  th-; 
country. 

Course  Pri)diicc(l  b\  Parllicnon 

The  "Barnstormer"  course  wa.; 
produced  by  Parthenon  Pictures 
of  Hollywood.  "Built-in''  as  a  28- 
minute  segment  of  the  course  is  a 
very  popular  and  appropriate  film. 
Where  Were  Yoii?  contributed  by 
the  Ford  Motor  Company.  50 
prints  were  loaned  to  AMpac  for 
use  in  this  non-partisan  political 
education  course. 

The  Ford  film  is  an  early  seg- 


Vietonj  at  the  polls  is  sliured  hij  the  now-inforntcd  "Dr.  Cordon"  in  this 
s<-ene  from  "//on;  to  Stand  Vp  and  Be  Counted— On"  in  Barnstormer  course. 

Thr  Doctor  Studies  Politics 

!\atioinvi«le  (iroups  .Vpplaiid   Kiliiicd  "IJariisloriiier"  Loiir.se 
of    Their    .\nieriraii     .Medical    I'olitit-al     .\elioii    Lonimillee 


iiicnl  of  the  "Barnstormer"  pro- 
gram and  at  its  close,  another  film 
introduces  George  Gordon,  M.  D. 
who  has  been  watching  the  picture 
at  a  civic  club  meeting.  Dr.  Gor- 
don's life  and  hard  times  in  the 
political  field  serve  as  a  continuing 
theme  for  subsequent  films. 
The  Ineffecti\e  "Dr.  (Gordon" 
"1  he  second  film  on  the  program, 
a  2.'i-iii  nule  subject,  shows  Dr. 
Gordon  as  he  tries  his  •lTSnd  a: 
politics  without  knowing  exactly 
how  he  should  go  about  it.  In  How 
to  Stand  Vp  and  Not  Be  Counted 
he  winds  up  this  brief  unhappy  in- 
terlude by  being  very  ineffeclive. 
Discussion  leader  and  coffee 
"breaks"  are  interspersed  between 
such  films  un.il  another  brief  seg- 
ment of  seven  minutes  presents 
"The  basic  structure  of  the  political 
party"  in  color  film.  The  mistakes 
made  by  Dr.  Gordon  are  recount- 
ed in  another  short  film  sequence. 


of    the     medical     political     action 
movement. 

How  to  Set  Up  a  Committee 

A  high  point  in  the  program  is 
the  film  introduction  of  Dr.  Ed- 
ward Annis,  president  of  the  Amer- 
ican Medical  Association,  1963- 
1964,  who  explains  how  to  set  up 
a  local  candidate  committee.  Th^ 
final  motion  picture,  12  minu'c; 
in  length,  returns  to  Dr.  Gordon 
in  How  lo  Stand  Up  and  Be  Coun'- 
ed  —  On.  Now  the  good  docto  • 
has  learned  his  lesson!  Both  he 
and  his  wife  go  into  politics  knowl- 
edgeably  and  they  get  re.\iilts. 

America's  physicians  have 
friends  on  both  sides  of  the  aisles 
in  Congress.  Their  campaign  will 
.serve  to  awaken  a  very  large  seg- 
ment of  "influential"  citizens  to 
active  participation  in  every  phase 
of  government.  Results  from  the 
field  show  extremely  large  and  vo- 
cal audiences  are  using  the  filmed 
program.  They  indicate  that  the 
political  awakening  of  the  doctors 
is  being  widely  accomplished. 
Techniques  Worthy  of   Note 

Behind  the  production  scenes, 
the  Parthenon-produced  films  con- 
tain special  techniques  worthy  of 
note.  The  "voice"  is  "contempor- 
(continued    on     page     48) 


In  these  pictures:  glimp.^cs  oj  the 
"and>ient  limbo"  backgrounds  used 
lo  help  doctors  identify  icith  scenes 
lire  visible  as  (left  and  above)  "Dr. 
Cordon'    turns    trials    into    Iriumjih. 
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N.Y.  World's  Fair  Report 

World-Wide  Audience  Vi  ill  See  Third 
in    Series    of    Official    Fair    Pictures 

'T'he  Third  in  a  Series  of  official  progress 
reports  on  the  Fair  has  just  been  released. 
WorUr.s  Fair  Report  willi  Lowell  Thomas  is 
slated  for  world-wide  distribution  in  three  ver- 
sions. Two  of  them,  a  28-minute  and  a  14- 
minute  film,  will  be  distributed  by  Association 
Films.  Inc.  to  non-theatrical  and  television  au- 
diences. A  nine-minute  3.'imm  version  is  under 
preparation  for  global  theatrical  showings.  It 
is  expected  that  the  audience  for  the  new  film 
will  exceed  the  14.000.000  persons  who  are 
estimated  to  have  viewed  the  2nd  World's  Fair 
Report.  This,  and  other  Fair  Progress  Report 
films,  are  produced  by  John  Campbell  Films. 
Inc. 

Lowell  Thomas  takes  the  viewer  on  a  trip 
through  the  Fair  at  this  stage  in  its  construc- 
tion. He  points  out  the  Hong  Kong  pavilion, 
one  of  45  foreign  exhibits  which  will  be  built 
in  the  International  Area.  The  new  William 
Shea  Stadium  adjacent  to  the  Fair  will  house 
."i^.OOO  baseball  fans  for  games  of  the  New 
York  Mets.  The  All-Star  Game  is  also  sched- 
uled for  this  stadium  in  1964. 

Pierre  Salinger.  White  House  Press  Secre- 
tary, is  seen  opening  the  Fair  Press  Building. 
He  predicts  that  it  will  be  a  World  Press  Cen- 
ter in  1964-65. 

Other  features  of  the  big  exposition  include 
the  amphitheatre  in  the  center  of  the  Lake 
amusement  area,  the  new  arterial  approach 
system,  and  fanciful  and  colorful  exhibit  build- 
ings going  up  in  the  Transportation.  Sports. 
Religion.  Industrial.  Federal  and  States.  Inter- 
national and  Lake  Amusement  areas. 

Lowell  Thomas  interviews  Robert  Moses, 
president  of  the  Fair,  and  scores  of  models 
and  renderings  of  finished  exhibits  are  shown. 
Visitors  are  seen  arriving  in  New  York  from 
abroad  by  ship  and  plane,  including  a  typical 
"Fair  Family"  that  is  seen  enjoying  New  York 
and  buying  tickets  to  the  Fair. 

Some  notable  shots  of  the  Fair  construc- 
tion site  in  the  film  were  made  from  a  heli- 
copter. After  three  years  of  experimentation, 
producer  John  Campbell  has  worked  out  a 
new  system  of  helicopter  photography  which 
gives  exceptional  smooth  and  visually  impres- 
sive results.  Vibration  engineers  have  designed 
a  special  foam  rubber  seat  for  the  cameraman. 
The  camera,  itself,  is  a  modified  Bell  &  Howell 
200  attached  to  a  gyro  stabilizer.  It  is  possible 
to  reload  this  camera  with  50  foot  rolls  of 
film  in  four  seconds. 

World's  Fair  Report  with  Lowell  Thomas  is 
a  lively  preview  of  one  of  the  gieat  events  of 
our  time.  Credits:  photography  by  Michael 
Livesey.  John  Sandstone.  Ray  Long  and  Julian 
Townsend;  written  by  John  Campbell;  directed 
by  Jack  Tobin;  titles  by  Visualscope,  Inc.; 
music  by  E.  Robert  Velazco;  produced  by 
John  Campbell  Films,  Inc.  9 

World's  Fair  scenes:  {top  to  bottom)  as  Lowell 
Thomas  narrates.  The  Unisphere  sijnibolizcs  the 
Fair's  theme-  Thomas  interviews  Robert  ^toses; 
Deilicalion  scene  at  Press  Building;  meet  the 
"Fair  Family."  Bottom:  General  Electric  building. 


Bell  Lab  technicians  check  Tchtar  satellite. 

The  Building  of  Telstar 

.4  True  Record  of  Scientific  Progress 
Filmed   During  Satellite  Construction 

THE  Building  of  Telstar  over  a  year's 
time  by  dedicated  engineers  and  technicians 
of  Bell  Telephone  Laboratories  is  the  subject  of 
Inside  the  Telstar  Satellite  .  .  .  Reliability  in 
the  Making,  a  new  film  just  released  by  the 
Bell  System.  The  17-minute  color  picture  was 
prepared  by  the  Bell  Labs'  Motion  Picture 
Report  Group  with  MPO  Productions.  Inc. 

The  film  shows  how  each  piece  of  the  finish- 
ed satellite  was  fully  "pedigreed"  —  tested 
and  retested  hundreds  of  times  before  and  after 
assembly.  The  designers  could  reach  back  to 
many  electronic  achievements  of  the  Labs  in 
the  past  —  the  transistor,  solar  cells  to  provide 
power,  foam  encapsulation  techniques  —  but 
they  asked  for  other  scientific  breakthroughs  in 
the  construction  of  the  satellite  and.  as  the 
film  shows,  they  got  them. 

What  made  the  project  especially  dfficult  to 
put  on  film  is  that  this  is  the  actual  record  of 
the  building  of  the  satellite.  Delicate  opera- 
tions taking  place  are  actual  scenes,  not  simu- 
lations, shot  without  hindrance  to  builders. 
The  Bell  System  will  show  Imide  the  Telstar 
to  engineers  of  operating  companies  and  of 
the  more  than  800  suppliers  who  provided  parts 
of  Telstar.  Another  use  for  the  film  will  be  in 
recruitment  —  attracting  top  quality  young 
men  to  careers  in  the  Bell  System  companies. 
The  film  was  a  great  challenge  for  the  pro- 
duction team:  Bell  Labs'  J.  W.  Lueddeke.  su- 
pervisor of  the  film  group;  John  P.  Rimo  and 
Webster  J.  Van  de  Mark,  who  wrote  and 
coordinated  the  project;  and  MPO's  producer- 
director  Andrew  L.  Gold;  associate  producer, 
Howard  Title;  and  editor  Garry  Hayes. 

At  all  times,  the  desire  was  to  come  up  with 
more  than  "just  a  straight  report,"  Lighting  had 
to  be  carefully  controlled  to  avoid  damage  to 
delicate  solar  cells;  as  the  satellite  was  assem- 
bled under  surgically-clean  conditions,  the  mo- 
tion picture  equipment  and  cable  were  con- 
stantly treated  with  alcohol  baths  and  vacuum 
cleaners.  Time,  during  the  assembling  of  Tel- 
star. was  unbelievably  valuable.  Hours  and 
hours  of  careful  pre-planning  and  production 
teamwork  went  into  this  rare  visual  record,  ^ 
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Seminar  Program  Concepts: 
Structure   and   Presentation 

l)>    Tr.l     Mill, 

Creative  Director  of  Mills-W  idcncr.  Inc. 

4  Recent  In-Depth  AriiriDE  Study  with 
^^  25  leaders  of  American  industry  who 
had  attended  the  Bell  System  Business  Com- 
munications Seminar,  revealed  that  the  Semi- 
nar was  achieving  its  objectives.  It  was  suc- 
cessfully conveying  to  top  corporate  execu- 
'tives  the  importance  lo  thctn  of  sound  com- 
munications planning  and  implementation  in 
business  today. 

The  one-day  seminar  program  was  created 
and  directed  specifically  to  its  "target  audi- 
ence" of  presidents,  executive  vice-presidents, 
comptrollers,  and  other  top-management  ex- 
ecutives. 

The  influence  of  this  direction  is  evident 
in  several  ways.  It  is  reflected  in  the  overall 
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Symbol  (i/  the  Ihisimss  i'ntmtunurutii'ws 
Seminar,  seen    tluati^h    iiiiiiti   rntnmcc   door. 

structure  of  the  seven-hour  program,  as  well 
as  the  manner  in  which  programming  is  pre- 
sented. 

First,  the  ""conmiunications  story"  is  told 
purely  in  the  top  manager's  frame  of  refer- 
ence. It  regards  conmiunications  as  he  might 
see  it.  not  as  a  technical  or  operating  manager 
might  look  at  it. 

Second,  because  high  echelons  of  manage- 
ment have  little  a  priori  interest  in  communi- 
cations, the  Seminar  is  structured  to  create 
such  interest. 

Third,  because  industry  leaders  tend  to  re- 
sist, if  not  to  resent  "selling"  presentations, 
the  program  is  factual,  objective  and  informa- 
tive. 

Fourth,  the  qualitative  level  of  all  program- 
matic ingredients  —  writing,  photography, 
graphics  and  other  presentation  elements  — 
is  unusually  high,  to  be  consonant  with  the 
status  of  the  executive  audience  in  the  busi- 
ness community. 

Fifth,  unusual  emphasis  was  placed  on  ac- 
curacy of  research.  Hundreds  of  pages  of  re- 
search, and  hundreds  of  hours  of  collabora- 
tion with  both  Bell  System  technical  experts 
and   leaders   in  industry  in   information   sys- 
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I'lltns  jinijciivd  on  screen  wall  aid  quicker  comprehension    of    five    basic    subjects    studied. 

THE  BELL  SYSTEM  BUSINESS 
COMMUNICATIONS  SEMINAR 

To  Shou   ltll^ill)'^^  (he  Iniporluncc  of  Soiiiul  <  ioDiiiiiiiiirulion.s  Planning,  liiiplt'iiiciilalion. 
till-   15i-ll   S\^tl•In   Pr<'-.en|j.  a  ScNcn-llour  Profiram    ill   This   Pa<-e-Srtliiif;   Chi<a;;o   Facilily 


tenis.  business  and  corporate  planning,  com- 
puterization and  other  relevant  business  areas, 
went  into  the  program. 

As  can  be  seen  in  the  program  structure 
which  follows,  each  and  all  of  these  five  di- 
rectional influences  are  reflected  both  in  the 
overall  structure  and  in  each  program  element 
itself. 


THE    PROGRAM    STRUCTURE 


>  The  one-day  Business  Communications 
Seminar  runs  approximately  seven  hours,  be- 
ginning at  9:30  in  the  morning,  and  usually 
ending  shortly  after  5:00  P.M.  Its  actual  run- 
ning time  depends  on  the  amount  of  discus- 


sion generated  among  Seminar  conferees  dur- 
ing the  day. 

The  day's  program  consists  of  nine  key 
elements  of  subject  matter,  which  range  in 
length  from  ten  minutes  to  over  an  hour 
each.  Two  of  the  nine  are  planned,  guided 
discussion  periods,  one  including  all  25  con- 
ferees, the  other  broken  up  into  six  small 
groups.  The  remaining  seven  elements  are 
wholly  programmed. 

The  Seminar  day  opens  with  an  I  X-minute 
color,  animated  wide-screen  film.  The  liijo>- 
inaiion  E.xplosion.  which  broadly  explores  the 
sudden  explosion  of  knowledge  since  World 
War  II,  as  it  affects  all  society.  Its  tone  is  ur- 
gent, even  alarmed  at  the  staggering  statistics 


FoUowinfi    film.    Seminar    conferees    discuss    subject   in    relationship  to   their   nun    pnthli  ins 


THE  CONCEPT  BEHIND  SEMINAR  PROGRAMMING 


Seminar  manager  Mike  Garneau  (left)  and  sii- 
percisor  Dick  Trulock.  Thctj  arc  assisted  by 
faculty  of  Bell  System  communications  authorities. 

(continued    from    the    preceding    page) 

of  "man  facing  an  era  when  there  is  more  to 
know  than  he  can  ever  learn." 

The  computer  is  introduced  as  "part  vil- 
lain, part  hero"  in  man's  growing  struggle  to 
find  ways  to  extract  the  "golden  needles  of 
meaning"  from  the  "data  haystack."  in  time 
to  be  meaningful. 

The  film  suggests  no  solutions,  no  way  out. 
Its  effect  is  to  create  uneasiness  and  a  sense 
of  jeopardy  to  the  manager  for  whom  "the 
60-second  minute  will  not  budge." 

Exploring    the    "Information    Explosion" 

Now  a  Seminar  Leader  —  an  experienced 
Bell  System  communications  authority  — 
presents  in  the  theatre  itself  a  fascinating 
third-dimensional  lighted,  animated  model  of 
a  corporation,  exploring  what  the  informa- 
tion explosion  of  the  last  few  years  has  meant 
to  business.  He  discusses  the  mushrooming 
young  science  of  Information  Systems,  using 
the  model  to  illustrate  its  workings. 

This  second  programmed  element,  some  15 
minutes  long,  explains  the  importance  of  sys- 
tems planning  and  shows  how  such  planning, 
which  necessarily  includes  commuications. 
can  discipline  information-handling  into  a  key 
profit  function  in  modem  business. 

Before  he  has  finished,  seven  men  at  a 
conference  table  appear  on  the  screen-wall 
behind  him.  He  introduces  them  as  a  panel 
of  nationally-known  information  experts  in 
an  unrehearsed  symposium  on  Information 
Systems.  Edward  Bursk,  Editor  of  the  Har- 
vard Business  Review,  moderates  the  panel 
which  includes  Robert  M.  Trueblood  of 
Touche.  Bailey.  Ross:  Willis  Winn.  Dean  of 
Wharton  Business  School.  University  of  Pen- 
nsylvania; Henry  M.  Boettinger.  Assistant 
Controller.  AT&T;  Richard  Neuschel.  a  Di- 
rector of  McKinsey  &  Co.;  John  Magee.  Vice 
President.  Arthur  D.  Little  &  Co.;  arid  V.  M. 
Wolontis.  Director  of  Military  Communica- 
tions of  Bell  Telephone  Laboratories. 

Significance    of    the    Computer's    Impact 

With  highly-varying  opinions,  the  panel 
discusses  the  significance  of  the  computer's 
impact  on  the  administrative  functions  of 
management,  and  the  top  manager's  relation- 
ship to  systems  and  communications  plan- 
ning. The  33-minute  Symposium,  in  black- 
and-white,  is  a  film  made  from  a  televi- 
sion recording. 

As  the  Symposium  ends,  conferees  form 
small  groups  in  the  lounge  where,  over  cof- 
fee, they  discuss  in  a  group  dynamics  session 
answers  to  carefully-planned  questions  posed 


by  each  Seminar  Leader.  These  questions 
elicit  each  manager's  own  experiences  and 
opinions  about  the  information  revolution  as 
it  has  affected  his  own  business. 

Such  discussion  inevitably  proves  extraor- 
dinarily popular,  controversial  and  voluble. 
.After  half-an-hour.  the  conferees  return  to  the 
theater  where  each  sub-group  chairman  re- 
ports conclusions  of  his  group.  Further  full- 
audience  discussion  of  information-system 
problems  and  solutions  continues  for  another 
half-hour,  carefully  guided  by  the  Seminar 
Leader. 

It  is  almost  noon.  The  vividly-colored  open- 
ing film,  the  demonstration-lecture  on  Infor- 
mation Systems,  the  Symposium,  and  almost 
an  hour  of  guided  discussion  have  all  focussed 
only    on    the    larger    Information    System    pic- 


Special  rotating  chairs  can  he  motcj  in  any 
direction    to    facilitate    discussion    hy    conferees. 

tuie.  By  now.  the  manager  in  the  audience 
feels  the  alarming  velocity,  significance,  and 
importance  of  the  technological  revolution 
taking  place  in  information  handling  in  busi- 
ness today. 

Communications'  Role   in   "Revolution" 

Before  lunch,  the  lights  dim  as  we  hear  the 
words  "Information  is  a  change  of  condition 
.  .  .  ."  and  a  three-projector  film.  Communi- 
cations: The  Vital  Link,  spreads  over  the  en- 
tire 34-foot  screen-wall  to  present  for  the 
first  time  the  communications  part  of  the 
"revolution."  The  larger  predicate  has  been 
set;  the  audience  is  ready  to  explore  this  "vital 
link"  of  any  information  system. 

In  increasingly  technical  terms,  but  always 
comprehensible  to  the  least  technical  mem- 
ber of  the  audience,  the  film  explores  the  na- 
ture of  information,  voice  and  machine  lan- 
guages, band-width,  multiple  usage  and  the 
nationwide  communications  network.  As  The 
Vital  Link  ends  the  audience  has  now  seen 
the  crucial  importance  of  communications. 

There  is.  of  course,  free  unguided  discus- 
sion among  conferees  at  lunch.  .After  lunch, 
the  Seminar  now  inspects  in  detail  communi- 
cation's crucial  role  in  information  handling. 
In  this  fourth  fully-programmed  element,  two 
Seminar  leaders  working  together  introduce 
the  Seven  Criteria  by  which  communications 
needs  are  determined:  function,  distribution, 
volume,  urgency,  message  language,  accuracy 
and  cost.  They  illustrate  how  such  needs, 
properly  diagnosed,  specify  the  various  serv- 


Transmission   dcN  ices   appear  through  electrical- 
ly-operated concealed  doors   under  .screen   wall. 

ices    and    transmission    devices    available    in 
modern  business  communications. 

Transmission  Devices  Emerge  from   Wall 

A  dimensional  display-board,  hidden  trans- 
mission devices  which  appear  one  by  one  out 
of  the  wall  and  documentary  case  histories  of 
modern  communications  in  action,  are  all  in- 
termixed for  variety  and  optimum  impact. 
Yet  they  are  presented  still  in  the  top-man- 
ager's frame  of  reference,  and  always  in  rela- 
tion to  the  larger  "information  system"  can- 
vas in  terms  of  business  use. 

The  manager  sees  days  cut  to  hours  in  or- 
der-entry procedures,  with  the  resulting  reduc- 
tion in  inventory  costs  measured  in  impressive 
percentages.  He  sees  the  simple  installation  of 
a  data  communications  device  make  buying 
so  easy  for  a  customer  that  purchases  by  that 
customer  multiplied  many  times  over  in  a 
single  year. 

Film  on  "Universal  Electronics"  Corporation 

For  over  an  hour  after  lunch,  the  theater 
has  been  a  communications  clinic.  But  now 
the  theater  darkens  and  on  the  center  of  the 
screen-wall  appears  the  story  of  the  Universal 
Electronics  Corporation.  This  40-minute 
drama  in  black-and-white,  wide-screen,  tells 
the  fictional  story  of  the  human  and  profes- 
sional motives  and  conflicts  of  officers  in  a 
major  corporation,  as  they  struggle  with  a 
need  for  better  information  systems  and  the 
inevitability  of  computerization. 

The  two  principal  characters  of  this  sixth 
programmed  element  are  the  president  of  the 
corporation  and  a  young  systems  planner  to 
whom  he  entrusts  an  almost  impossible  task. 
The  latter  almost  fails,  but  realizes  in  time 
that  fully  effective  systems  analysis  requires 
inclusion  of  business  machine  and  communi- 
cations experts  as  part  of  the  study  team  if 
the  right  solutions  are  to  be  found. 

So  totally  do  high-level  officers  in  the  au- 
dience identify  with  the  fictional  president  and 
his  problems  that  the  guided  discussion  of  the 
film  is  extremely  lively.  The  half-hour  allotted 
to  it  seems  inevitably  too  short.  But  the  Semi- 
nar is  approaching  its  end.  The  Seminar  lead- 
er briefly  summarizes  the  day's  events. 
"Information   Is   a   Change   of  Condition" 

Then  the  seventh  programmed  element,  the 
"Finale"  film,  spans  the  screen-wall  in  color, 
beginning  with  the  same  phrase  as  The  I'iial 
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Seminar    participants    relax    in    taiinfir    una    oiilxiitv    of    lluulrr.    Fra- 
jiclion  acrcin  i.v  concealed  in  the  iciiU  at  right  for  viewing  by  guests. 


Informal  disciissicin  pro 
tar  interest.  Telctypewrit 


Link:  "Information  is  a  change  of  condition." 
But  the  change  of  condition  the  Finale  ex- 
plores is  the  rushing  change,  expansion  and 
growth  taking  place  in  every  area  of  business 
except  one:  the  rate  of  profit.  The  film  docu- 
mentarily  re-studies  the  role  of  communica- 
tions in  speeding  up  information-flow  "to 
make  legroom  for  profit."  It  does  so  in  terms 
of  not  only  today's  but  tomorrow's  communi- 
cations, ending  with  the  warning  that  "such 
is  the  velocity  of  change  that  tomorrow  is  al- 
ready here."  .And  the  Seminar  is  over. 

It  has  been  suggested  that  the  format  of 
the  one-day  Seminar  resembles  a  double-ended 
funnel.  The  Injonnution  Explosion  opening  is 
almost  universal  in  scope  and  portents.  The 
■funnel"  narrows  down  to  equate  the  effect 
of  the  explosion  on  business  and  the  brand- 
new   science   of   Information   Systems  with   its 


explosive  growth.  The  focus  finally  narrows 
further  to  the  specific  role  of  communications 
inside  the  larger  frame  of  information-han- 
dling reference. 

Fininels  to  a  Larger.  Corporate  Seope 
It  stays  in  this  "neck"  throughout  its  de- 
tailed inspection  of  the  data  transmission 
services  and  equipment  it  provides  to  infor- 
mation-systems planners.  With  the  dramatic 
I'niverscil  Electronics  film,  it  begins  to  move 
outward  at  the  lower  "mouth  of  the  funnel" 
to  a  larger,  corporate  scope.  And  in  the  finale. 
with  its  investigation  of  change  in  all  business, 
it  widens  out  still  farther,  back  to  the  dimen- 
sions of  the  beginning. 

Twelve    different    information-display    tech- 
Floor  plan  of  the  Seminar  Center  icill  help 
readers    to    locate    facilities    pictured    here. 


ides  opportunity  to  explore  areas  of   purlicu- 
er  behind  window  provides  the  latest  news. 

niques  are  utilized  in  the  seven  programmed 
elements  described  above.  These  include  tech- 
niques ranging  from  three-screen  film  anima- 
tion in  color,  through  "live"  demonstration 
with  actual,  working  communications  devices, 
to  one-screen  black-and-white  projection  of 
a  television  recording.  To  achieve  constant 
change-of-pace,  no  program  element  utilizes 
the  same  presentation  technique  as  that  which 
precedes  or  follows  it. 

.\  glance  at  the  structure  further  reveals 
that  no  two  program  forms  are  cdike  during; 
the  day.  Some  subject  matter  is  presented  in 
filmed  documentary  form,  some  through 
filmed  drama,  some  through  "live"  demon- 
stration by  Seminar  leaders,  some  through 
"live"  slide  talks,  others  through  taped  sound 
slidefilms. 

Yet.  intentionally,  no  one  of  the  seven  pro- 
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grammed  elements  is  self-sufficient.  Key  the- 
matic concepts  of  importance  to  the  Semi- 
nar's "total  experience"  are  carefully  woven 
in  and  out  of  several  elements.  As  in  play- 
construction,  the  Seminar  is  conceived  as  an 
integrated  whole. 

The  important  Seminar  theme  of  commun- 
ications planning,  for  example,  appears  four 
separate  times  prior  to  its  emergence  as  the 
basic  theme  of  the  dramatic  Universal  Elec- 
tronics film  and  is  recapitulated  in  the  finale. 

The  Seminar's  nine  major  program  ele- 
ments. 300-pages  of  script,  its  1100-odd 
shdes,  its  five  major  films,  its  dimensional 
models  and  display  boards,  are  all  presented 
essentially  as  one  integrated,  single  program 
and  not  as  an  assemblage  of  unrelated  parts. 

Also  valuable  to  the  "total  experience  "  is 
the  Seminar's  use  of  those  information-display 
devices  which  sting  home  especially  important 
ideas,  moments,  and  facts,  for  optimum  reten- 
tion. 

Carefully  preplanned  lighting-changes,  con- 
trolled use  of  music  and  color,  a  sudden  jump 
from  a  single  projected  image  on  center 
screen-wall  to  a  34-foot  wide  image,  the  ap- 
pearance of  concealed  demonstration  devices 
coming  out  of  the  wall,  and  similar  showman- 
like  techniques  inside  various  films,  contrib- 
ute to  impact  when  and  where  needed  or  re- 
quired. It  is  important  to  note  that  only  when 
program  and  jacilily  are  evolved  together,  as 
in  Chicago,  can  such  "experience  control" 
be  achieved. 

Structural    Balance   for   Target    .-Vudience 

Perhaps  the  most  noteworthy  of  all  the 
structural  characteristics  of  the  seven-hour 
program  is  the  fact  that  not  until  just  before 
lunch  is  any  significant  reference  made  to 
communications,  except  as  part  of  a  larger 
whole. 

In  the  Business  Communications  Seminar, 
whose  evident  objective  is  to  tell  the  commun- 
ications story,  it  may  seem  curious  that  almost 
the  first  40  percent  of  the  program  deals 
with  subjects  other  than  communications. 

But  it  has  been  so  structured  for  reasons 
which  relate  both  to  the  frame  of  reference 
of  the  corporate  officers  in  the  audience  and 
the  subject  matter  itself.  A  brief  glance  at 
the  essence  of  the  subject  matter  helps  ex- 
plain why. 

Essentially,  the  entire  program  day  con- 
cerns itself  with  the  explosive  radical  changes 
taking  place  in  the  theory  and  technology  of 
information-handling  in  business  today,  a 
great  many  of  which  have  taken  place  in  com- 
munications. 

Gain  Interest  and  Concern  of  the  Viewer 

Yet,  since  communications  is  only  a  part  of 
the  larger  information-handling  process,  it  is 
important  first  to  gain  the  interest  and  con- 
cern of  the  executive  for  the  urgency  of  the 
total  "information  revolution"  as  it  relates  to 
him  and  his  decisions  that  are  essential  to 
corporate  survival  in  the  electronic  age.  For 
then  the  communications  story  derives  from 
the  imperatives  of  the  large  phenomenon,  and 
is  exciting  and  important  in  its  crucial  rela- 
tionship to  that  total  story.  It  gains  its  power 
from  the  whole.  & 


Fifteen  motorized  ohscrvtitioti  and  projcclion  ports   arc   controlled  from    the    master   console. 

Design  &  Engineering  of  the  Seminar  Center 

Pli)>i«'al     Planning    an<l    (!<»nslriic'lion    of     the-    Coniiniiiiication!^    (ifnlfr    \\  a»   Eiitriisleil 
to     a    Talented    Group    of    Specialists    Vi  hose    .loiiil     Kfforl    (irealed    I  ni(|ue    Facility 

Technical   Background  by   Barbara  Skeeter 


1%/fANY  Diverse  Talents  were  combined  dur- 
-'■'■'■  ing  the  creation  and  production  of  the 
Bell  System  Business  Communications  Seminar 
in  Chicago,  to  achieve  the  objective  set  forth  by 
Bell. 

The  audience:  top  executives  of  major  cor- 
porations. The  function:  to  serve  the  increas- 
ing importance  of  communications  in  the  op- 
eration and  management  of  business. 

An  Example  Worthy  of  Careful  Study 

The  accomplishments  of  this  select  group 
have  become  a  milestone  in  the  field  of  small 
audience  communications,  and  worthy  of  care- 
ful study.  Simultaneous  accomplishments  by 
Bell  System's  own  staff  and  their  effective  use 
of  the  Center's  broad  capability  are  another 
story,  and.  one  that  will  be  most  valuable  to 
those  whose  primary  concern  is  the  utilization 
of  modern  group  communications  media. 

The  Bell  System  Center,  on  the  39th  floor 
of  the  new  United  of  America  Building  at  One 
East  Wacker  Drive,  in  Chicago,  is  truly  the 
product  of  joint  effort. 

Widener  and  his  associates  defined  the  basic 
plan,  and  guided  Becker  &  Becker  Associates, 
Inc..  the  designers;  Reevesound  Company.  Inc.. 
motion  picture  and  sound  system  specialists: 
and  Sol  Weinrich  &  Associates,  designers  and 
manufacturers  of  special  machinery  in  a  fully- 
coordinated  effort.  The  Center  opened  in  the 
spring  of  1963  and  has  been  in  regular  op- 
eration since  that  time. 

Through  ingenious  utilization  of  motion  pic- 
ture technology,  communications  programming. 
and  design,  the  Center  aims  to  show  the  busi- 


ness executives   how    modern  communications 
can  help  them  contribute  more  effectively  to 
corporate  planning,  growth,  and.  profit. 
New  l>-De\  eloped  .\-\  Techniques  Used 

Through  the  Center's  continuing  seminar 
program,  both  broad  and  specific  implica- 
tions of  the  communications  challenge  in  re- 
lation to  the  information  explosion  are  in- 
spected and  solutions  now  being  applied  are 
studied.  Newly  developed  techniques  in  audio- 
visual presentations  are  used  to  illustrate  rapid- 
ly changing  concepts  in  business  communica- 
tion. 

Designed  to  give  management  executives  a 
capsuled  examination  of  new  developments  in 
business  communication  and  data  transmission 
systems,  the  program  goes  a  step  further,  look- 
ing toward  a  clearer  understanding  of  the  in- 
teraction of  man.  communications  and  the  ma- 
chine. 

Designed  to  Reach  \\  ell-Defined  Goal 

Physical  planning  and  construction  of  the 
Bell  System  Center  is  as  unique  as  the  idea 
concept  which  gave  it  birth.  It  is  the  first  fa- 
cility of  its  kind  in  the  country  to  be  conceived, 
designed,  and.  engineered  to  suit  such  a  pre- 
cisely defined  single  purpose,  i.e..  to  condense 
and  present  factually,  forcefully,  and,  attractive- 
ly, the  vastly  complex  problems  of  business 
communication,  information  handling,  and. 
their  possible  solutions. 

The  creator-producer  team,  architects,  in- 
dustrial designers,  and.  motion  picture  en- 
gineering specialists,  worked  closely  from  in- 
itial planning  to  completion  to  be  certain  that 
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each  facet  of  the  Center  and  its  program  in- 
tegrated effectively  with  the  overall  plan. 

System   an   Example  of   Best    in  Tcdmology 

The  Center's  motion  picture  system  designed 
by  the  technical  staff  of  Reevcsound  Company, 
is  a  fine  example  of  the  effective  utilization  of 
motion  picture  technology  for  the  display  and 
presentation  of  business  information. 

I'he  system  provides  motion  picture,  sound, 
and,  control  capability  of  high  professional 
quality  and  ma.ximum  reliability,  giving  to  the 
informational  purposes  of  the  Center,  the  best 
features  that  can  be  derived  from  today's  enter- 
tainment motion  picture  technology. 

A  somewhat  complex  Reevesound  system 
serves  the  theatre  with  its  34-foot  screen-wall 
of  white  acoustical  plaster  that  is  unfranied  and 
slightly  curved. 

Screen  Wall  Kccci\es    Three  11'  x  (>'  Images 

The  screen-w all  receives  three  IT  x  6'  mo- 
tion picture  images,  spaced  six  inches  apart, 
projected  from  three  35mm  Noreico  Model 
FP20S  shutterless  projectors,  electrically  inter- 
locked to  provide  frame-for-frame  operation. 

Noreico  Pulse-Lite  lamps  used  on  the  three 
projectors  permit  great  flexibility  in  system  de- 


sign and  operation.  The  light  sources  are  water 
cooled,  short-arc  mercury  tubes  pulsed  72 
times  per  second  by  a  synchronizing  signal 
from  the  film  advance  mechanism  of  the  pro- 
jector. 

Light  output  with  color  correcting  filters  is 
able  to  produce  23  foot  candles  incident  bright- 


Coinplex   Reevesound   master  control  console   is 
operated   by   Al    Robel.    shown    checking    cues. 


ness  at  the  screen.  Color,  brightness  and  light 
distribution  are  sufficiently  uniform  to  meet  the 
firm  requirements  of  multi-image  presentation, 
and  the  72  flashes  each  second  exceed  the 
flicker  response  characteristic  of  the  eye  so 
that  image  forming  light  appears  visually  con- 
tinuous. 

The  mercury  tubes  are  water  cooled,  making 
it  unnecessary  to  vent  the  lamps  to  the  out- 
doors, and  they  are  mounted  in  pairs  within 
the  lamphouse  water  jacket  with  automatic, 
virtually  instantaneous,  changeover  in  the  event 
of  burnout,  so  that  long  film  programs  can  be 
scheduled  routinely.  This  "continuous  running" 
capability  permits  the  use  of  6,000-foot  reels 
and  enables  the  programming  staff  to  count  on 
a  full  hour's  operation  of  all  three  machines. 
Four   Random-Access    Slide   Projectors 

Three  8'  10"  x  6'  picture  images  are  shown 
from  four  2"  by  2"  slide  projectors,  the  center 
picture  coming  from  either  of  a  pair  of  slide 
projectors  having  double  dissolve  capability. 
The  machines  used  are  TelePrompTer  random 
access  models,  each  with  100-slide  capacity, 
giving  200-slide  capacity  for  the  center  pair. 

In  a  cove  facing  the  unframed  presentation 


Complex    Controls 
on  Master  Console 

Left:  controls  for  mo- 
tion picture  projectors, 
stereo  tape  decks  and 
random-access  slide  pro- 
jectors. At  right:  a 
battery  of  controls  for 
image  brightness,  thea- 
ter lighting  and  opera- 
tion of  the  drawers 
which  house  moveable 
transmission  devices  for 
use  in  Bell  Seminar  pro- 
grams   al     the    center. 
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screen,  three  sets  of  dimmable  cold  cathode 
lamps  provide  not  only  room  illumination  to 
establish  feeling  and  mood  but  are  used  also 
to  "wash"  the  screen.  These  blue,  yellow  and 
pink  lights  provide  a  soft  white  light  when  mixed 
together. 

Lights  Over  Each  of  26  .\udience  Chairs 

Down  lights,  also  located  above,  illuminate 
each  of  26  audience  chairs.  Just  forward  of  the 
viewers,  between  the  screen  and  the  audience 
seating  area,  seven  pairs  of  accent  lights  pro- 
vide individual  illumination  for  a  series  of 
seven  clever  display  drawers  concealed  in  the 
wood  paneling  of  the  forward  walls  beneath 
the  screen. 

These  unusual  drawers  contain  actual  work- 
ing equipment  described  in  the  seminar  presen- 
tations. The  equipment  illustrates  points  made 
during  the  seminar's  program.  Of  the  seven 
such  drawers  in  the  main  lecture  room,  six 
are  for  products  and  the  seventh  carries  the 
speaker's  lectern. 

Seek    Maximum    of    Intelligible    Speech 

Lewis  S.  Goodfriend  &  .Associates,  consult- 
ing engineers  in  acoustics,  functioning  as  an 
extension  of  Reevesound's  technical  depart- 
ment, determined  the  listening  character  of  the 
Center  theatre  and  provided  its  acoustic  design. 

The  objective  of  the  design,  which  was  to 
provide  a  high  level  of  speech  intelligibility, 
was  achieved  in  several  ways  but  mainly 
through  the  use  of  sound  distributing  and 
sound  diffusing  materials  on  appropriate  sur- 
faces. Extensive  use  was  made,  for  instance, 
of  the  reflective  surface  of  plaster  and  wood. 


Above:  use  of  sprckil  lisiitil  aids  siruplifies  study. 
Below,  one  of  four  100-.s7iV/c  capacitij  random- 
access  slide  projectors  which  /irovidcs  8'  10"  x  6' 
picture     imof^es     oit     th<      iin  liUr     Mirrn     uall. 


The  sound  abso;bing  qualities  of  carpet  and 
the  avoidance  of  echo  producing  shapes  in  con- 
struction, provided  additional  sound  control. 

An  open-weave  fabric  used  to  cover  chairs 
in  the  auditorium  allows  seating  to  absorb 
sound,  thereby  increasing  the  degree  of  sound 
control  in  the  room.  Since  there  is  no  notice- 
able variation  in  sound  absorption  whether  the 
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Section  of  Recvesound-designed  master  con- 
sole at  Center  shows  controls  for  motion 
picture  and  slide  projector,  stereo  tape  deck. 


chairs  are  occupied  or  not,  the  room  may  be 
set  up  for  operation  when  empty  with  the  as- 
surance that  the  desired  acoustical  quality  will 
be  maintained  when  it  is  filled. 

The  full  cooperation  that  Goodfriend  and 
Reevesound  received  from  architects  and  de- 
signers working  on  the  Center  has  been  cited 
as  one  of  the  prime  factors  in  the  creation  ol 
such  an  exceptionally  proficient  acoustical  sys- 
tem. 

Sound    Installation    for    the    Theater 

Sound  in  the  main  lecture  room  is  provided 
by  four  loudspeakers:  three  Altec  605A  speak- 
ers, situated  at  center,  right  and  left,  beneath 
the  formal  presentation  screen;  and  one  755C 
Altec  at  the  rear.  Two  .Altec  686  mikes  sus- 


pended above  can  be  used  for  sound  rein- 
forcement or  program  recording. 

An  unusual  master  console,  designed  by 
Reevesound  engineers,  provides  audio,  projec- 
tion and  lighting  control  throughout  the  Cen- 
ter's main  lecture  auditorium  and  in  an  adjoin- 
ing informal  presentation  room. 

Bearing  in  one  section  an  array  of  50  sep- 
arate audio  control  switches,  the  console  pro- 
vides for  the  following: 

1.  Volume  control  of  motion  picture  optical 
sound  track  from  each  of  the  three  .^.'inim  Nor- 
elco  motion  picture  projectors.  Master  control 
for  starting  and  stopping  each  machine  drive 
motor  independently,  or  to  interlock,  start  and 
stop  all  three  or  any  two  together. 

2.  Slide  selection  and  on-off  control  of  four 
TelePrompTer  random  access  slide  projectors, 
including  forward  or  reverse  pulsing  of  pro- 
jectors, each  independently,  or  any  two.  three, 
or  four  together:  activating  automatic  dissolve 
between  two  center  units  permitting  them  to 
act  as  one  projector  of  200-slide  capacity;  and 
random  access  slide  selection  control  for  each 
of  the  four  machines  independently. 

3.  Channel  select  control  of  3-channel  the- 
ater sound. 

4.  Level  and  channel  select  control  of  two 
Mking  Model  95  stereo  tape  decks  which  pro- 
vide commentary  for  slide  presentations  as 
well  as  background  music. 

These  machines  also  may  be  switched  for 
stereo  recording  from  the  auditorium.  The 
Viking  Model  95.  as  modified,  also  provides 
for  automatic  cueing  from  the  master  console 
position. 

Additionally,  the  operator  at  the  master  con- 
sole  controls:    (  I  )    theater   lighting  dimmers: 


.A/)oi<':  \  :l.iii'^  Mmli  I  (J5  sti'ieo  tape  deck  was 
modified  to  provide  automatic  cueing  from  a 
master  control  position.  Below,  a  close-up  of 
the  stereo  tape  deck's  control  panel. 
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(2J  six  pairs  of  spots  used  as  equipment  light- 
ing dimmers  to  illuminate  the  product  drawers: 
(3  )a  podium  dimmer  with  six  selector  switch- 
es; (4)  special  activator  controls  for  remote 
opening  and  closing  of  product  drawers,  posi- 
tion control  of  the  seminar's  leader's  lectern 
and,  open  and  close  controls  for  all  projection 
ports;  (5  )  control  for  the  lounge  re-cap  random 
access  projector  and  sound. 

The   console   includes   bridging   and   outlets 
for  all  controls  to  permit  later  rcnioting  of  any 
equipment    for    manual    remote    operation    or 
for  control  by  automated  program  units. 
Lecturer  Has  Auxiliary  Control  Panel 

Auxiliary  controls  at  the  speaker's  lectern 
operate  a  seminar  leader's  reading  lamp  and 
lectern  sound  reinforcement  microphone;  ran- 
dom access  slide  projectors;  an  additional  lec- 
tern "out"  and  "in"  control;  indicator  light  con- 
trols to  the  master  control  console;  and  a  two- 
way  intercom  telephone  to  the  master  control 
console. 

Only  one  man  is  needed  to  operate  the  mas- 
ter console  which  consists  of  two  six-foot  racks 
placed  side  by  side,  a  desk  with  a  27-inch  work 
top  and  45-degree  wedge  plus  a  21"  x  15"  desk 
cabinet. 

In   addition   to   the   unusual   design   of  the 
equipment  in  the  main  lecture  room,  there  are 
several  other  unique  features  apparent. 
Ports  Conceal  Projectors  and  Displays 

Fifteen  motorized  observation  and  projec- 
tion ports  are  concealed  in  the  room  decor,  in- 
cluding: (  1  )  an  observation  port  for  the  pro- 
gram controller;  (2)  six  projection  and  obser- 
vation ports  for  35mm  equipment;  (3)  eight 
projection  ports  for  random  access  slide  and 
other  projectors. 

Motorized  devices  to  open  and  close  these 
ports,  the  product  drawers  and  an  informal 
presentation  screen  covering  in  the  lounge  were 
designed  by  Sol  Weinrich  &  Associates.  Reeve- 
sound  Company  designed  and  engineered  the 
control  system  for  the  Center. 

Rear  Projection  Screen  in  the  Lounsje 

Adjacent  to  the  main  lecture  room  is  a 
lounge  which  is  used  for  informal  presentations 
and  discussions.  The  room  features  a  framed 
Translux  "Luxchrome  50"  6'  x  4'  rear  pro- 
jection screen  with  two  Altec  601A  speakers 
situated  above  it.  The  screen,  concealed  in  the 
wall  decor  when  not  in  use,  has  motorized  open 
and  close  devices  that  are  controlled  from  two 
locations.  Slides  are  shown  in  the  area  with  a 
TelePrompTer  100-slide  random  access  pro- 
jector. 

Every  engineering  decision  Reevcsound  made 
in  developing  the  projection  and  acoustic  sys- 
tems was  coordinated  with  Widener's  planning 
group.  Specifically,  the  motion  picture  and 
slide  presentations,  created  by  Ted  Mills,  were 
designed  to  produce  certain  emotional  and  in- 
tellectual reactions. 

Provides  Integrated  "Total  Experience" 

The  coordination  of  these  impact  objectives 
set  forth  by  the  producers  and  the  Reevesound 
specifications  and  engineering  resulted  in  an 
integrated  "total  experience"  for  the  audience 
that  makes  the  seminar  program  unique  in  in- 
dustry. 

As  significant  as  the  Bell  System  communi- 


Keevesuund     (lri\e     niodilication     jnuiidcd      Closeup     o(     clri\e     nimlilicalion     usici    on 
fravw-for-fratnc   int<rtock  for  '.iomin.  all  Ihrci' of  3r>mm  \onlco  l-'PiOS  projcclors. 


cations  story  itself  is  in  business,  just  as  out- 
standing is  the  Seminar  program.  In  itself,  it 
is  a  major  advance  by  a  major  corporation  in 
telling  its  own  communications  story  to  the 
business  community.  The  coordinated  planning 


and  implementation  by  the  many  diverse  tal- 
ents assembled  has  produced  an  unique  pres- 
entation and  facility  that  can  well  provide  a 
goal  for  other  companies  who  have  important 
stories  to  tell.  !3' 


Companies  Vl'hose  Specialized  Talents  Helped  Create  the  Bell  Seminar  Center 

MILLS-WIDENER,  INC.  REEVESOUND  COMPANY,  INC. 

Concept,  Program  and  Direction  Projection,  Acoustics  and  Control 


BECKER  &  BECKER  ASSOCIATES,  INC. 
Interior  Planning  and  Design 


JENS  RISOM  DESIGN.  INC. 
Furniture  Design  and  Manufacture 


Projection,   Sound,  Control  and  Acoustics  Were  Szabo's  Responsibility 


TIEEVESOLND  COMPANY'S  participation 
-'■'-  in  the  creation  of  the  Bell  System's 
Communications  Seminar  Center  was  un- 
der the  direction  of  William  Szabo,  the 

Meet  Bill  Szabo,  planner  and  .siipcrvi-'ior 
of  Rmcwnnd  in.sluUations  at  Center  — 
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firm's  vice-president  for  contract  opera- 
tions and  construction. 

.\iler  providing  original  design  plans, 
Mr.  Szabo  supervised  Reevesound's 
technical  staff  in  the  creation  of  the  Cen- 
ter's complex  motion  picture  projection, 
sound,  control  and  acoustical  systems. 

Working  closely  with  Chicago  Local 
1  10  of  the  Moving  Picture  Machine  Op- 
erator's Union,  the  registered  professional 
engineer  personally  guided  the  installation 
and  initial  operation  of  the  Reevesound 
systems  at  the  Center.  Jim  Starbuck,  a 
member  of  Local  110,  was  in  charge  of 
equipment  installation,  while  Al  Robel. 
also  of  Local  110,  assumed  supervision 
of  equipment  operations  following  the  in- 
stallation. 

The  Chicago  projectionists,  who  cur- 
rently operate  the  Reevesound  systems  at 
the  Center,  were  trained  by  William  Na- 
fash  of  the  staff  of  New  York  City's  Radio 
City  Music  Hall.  Mr.  Nafash,  a  well- 
known  motion  picture  engineer,  partici- 
pated in  the  project  as  a  special  Reeve- 
sound consultant  for  the  Center.  gj' 
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Dkhci/s  "How  to  Sleep"  ciirtooii  was  "hiiilt  in"  tlw  Sealij  film  program. 

Whimsy  Helps  SELL  for  Sealy 


Alillions   of   Viewers    Keaclied 
of  Dislrihiition    Make   "Sleei)' 

A  T  Sealy,  we're  convinced  th;it 
•'^  to  get  people  to  sleep  on  prop- 
e  r  1  y-designed  bedding,  you've 
first  got  to  wake  them  up  to  the 
benefits. 

We  believe  we  found  an  en- 
tertaining way  to  do  this  through 
our  film.  Sleep  —  It's  Wonderful. 
now  in  its  sixth  year  of  distribu- 
tion. In  that  time,  more  than  H'i- 
million  people  have  seen  this  19- 
minute  color  film  in  29.000  show- 
ings within  schools,  clubs,  and 
churches,  via  Modern  Talking  Pic- 
ture Service. 

Putting  Audience  to   Sleep? 

A  film  about  sleep  and  sleep 
equipment  could  easily  be  pon- 
derous and  uninteresting,  guaran- 
teed to  put  the  audience  to  sleep 
at  just  the  wrong  time,  from  our 
point  of  view.  To  eliminate  this 
hazard,  we  wanted  to  employ  a 
"light"  touch  and  successfully  ne- 
gotiated with  Walt  Disney  Pro- 
ductions to  incorporate  in  the  film 
their  hilarious  cartoon  titled  How 
to  Sleep,  starring  "Goofy." 

The  use  of  the  Disney  cartoon, 
a  "first"  for  a  business-sponsored 
film,  gave  us  just  the  right  com- 
bination of  whimsy  and  authentic- 
ity to  help  us  tell  our  story  in  a 
palatable,  entertaining  manner. 

Tribulations  of  a  Weary  Man 

Steep  —  Its  Wonderful  depicts 
the  plight  of  a  weary  television 
announcer  whose  sleeplessness  re- 
sults from  a  too-soft  mattress,  and 
who  believes  the  solution  lies  in 
a  rock-hard  mattress  —  an  idea 
strongly  disputed  by  his  wife. 

With  the  "live  action"  stage  thus 


Diiriiifi   Six   Siiceessful    Years 
Fietiire    a   Good    Inveslnieiil 

set,  the  Disney  cartoon  segment  is 
inserted  to  trace  in  humorous  fash- 
ion the  development  of  sleep  equip- 
ment since  caveman  days,  and  to 
spoof  the  efforts  of  scientists  to  aid 
and  abet  sleep  through  a  wild  va- 
riety of  methods,  up  to  and  in- 
cluding the  use  of  a  mallet  on  the 
insomniac  cartoon  hero,  "Goofy." 
The  "live  action"  portion  then 
resumes  to  explode  some  widely- 
held  myths  about  sleep,  and  to 
explain  the  findings  of  scientific 
studies  on  how  to  relax  physically 
and  mentally  before  gong  to  bed. 
The  disadvantages  of  both  too- 
hard  and  too-soft  mattresses  are 
visually  contrasted  with  bedding 
which  provides  both  proper  sup- 
port and  comfort  for  the  most  re- 
freshing rest.  We  show  the  viewer 
how  to  choose  a  mattress,  too.  bv 
taking  the  haggard  announcer  and 
his  wife  on  a  shopping  trip  which 
ends  with  the  purchase  of  a  new 
mattress,  resolving  their  argument 
and  bringing  him  to  work  bright- 
eyed  and  refreshed. 

Approach  is  Noncommercial 

We  feel  that  in  this  one  film 
we've  been  able  to  subtly  sell  both 
the  "sizzle  and  the  steak"  of  prop- 
erly-designed bedding  to  our  aud- 
iences. To  enhance  the  acceptance 
of  Sleep  —  /f'.v  Wonderful  by  a 
non-commercial  approach.  Sealy  is 
mentioned  only  in  opening  and 
closing  title  credits.  The  only  vis- 
ual identification  of  our  product  is 
the  company  name  on  the  border 
of  the  mattress  used  to  demonstrate 
how  modern  bedding  should  sup- 
port the  body  of  the  sleeper. 

Production,  with  radio-TV  star 


by  Gerald  C.  Shappell 
.4dvertising  .Manager,  Sealy,  Inc. 

Peter  Donald  as  narrator,  was  com- 
pleted late  in  \956.  and  the  film 
first  was  utilized  by  Sealy  plants 
as  a  "pepper-upper"  for  dealer 
sales  meetings.  It  still  is  used  for 
this  purpose  as  new  dealers  take 
on  the  Sealy  line. 

Popular    in    Schools,    Clubs 

Since  its  national  debut  in  1957, 
the  film  has  been  especially  pop- 
ular with  high  school  home  eco- 
nomics and  health  and  hygiene 
classes,  as  well  as  reaching  wo- 
men's groups,  clubs,  and  church 
organizations,  through  Modern  ex- 
changes. Many  of  our  plants  work 
with  various  groups  to  introduce 
the  film  to  their  membership,  to 
answer  questions  following  show- 
ings, and  to  provide  explanatory 
literature  about  bedding. 

Audience  comments,  such  as 
"very  colorful  and  effective,"  "de- 
lightful, yet  instructive,"  and  "en- 
tertaining and  informative,"  cer- 
tainly are  most  gratifying  to  us, 
and  represent  confirmation  of  the 


benefits  of  combining  film  fantasy 
with  fact  to  hold  an  audience. 
Factors    Make    Good    Investment 

The  film's  long  life  and  com- 
paratively modest  production  costs 
have  made  Sleep  —  //'.?  Wonder- 
ful a  good  investment.  We're  deal- 
ing with  some  basic  principles  of 
sleep  and  sleep  equipment,  so  the 
story  never  really  will  become 
dated  in  the  usual  sense.  The  only 
limitation  is  the  physical  life  of  the 
prints  themselves. 

Adding  to  the  film's  success 
story  is  a  13'/2  minute  television 
version,  also  distributed  by  Mod- 
ern, which  also  incorporates  a 
"light  touch"  cartoon  segment. 
Modern  has  delivered  more  than 
S50  telecasts  of  this  subject  to  an 
estimated  audience  of  more  than 
2.5  million  since  1957. 

.\id    to    Industry    Education 

Sleep  —  //'.s  Wonderful,  prob- 
ably the  only  film  of  its  kind  spon- 
sored by  an  individual  bedding 
manufacturer,  has  supplemented 
the  consumer  education  efforts  of 
the  National  Association  of  Bed- 
dinti  Manufacturers.  B' 


Alta-Dena's  Picture  of  Health 

A    l.'>->Iinute    Sound    Slidefilni,    Shown    to    .-Vdults    at    "Milk 
Parties,"''   Has   Helped   West   ('oast   Dairy    to    W  ideii    !Markel 


Title:   The  Picture  of  Health. 
Sponsor:     Alta-Dena    Dairy.     15 

min.  color  sound  filmstrip.  pro- 
duced by  Sonafilm  Productions. 
■.■  The  several  Stueve  Brothers 
who  own  and  operate  1 5 -year-old 
.'Vlta-Dena  Dairy,  headquartered 
near  Los  Angeles  in  the  City  of 
Industry,  there  was  some  reluc- 
tance to  put  money  into  audio- 
visual material.  It  wasn't  as  though 
they  had  a  giant  business,  or  lack- 
ed promotion,  or  weren't  growing. 

After  all.  they  always  took  ex- 
hibit space  at  medical  and  dental 
conventions  in  the  area;  they  had 
occasional  plant  tours;  door-to- 
door  salesmen  averaged  two  to 
three  new  customers  each  eight- 
hour  day;  and  there  were  indica- 
tions that  word-of-mouth  adver- 
tising was  going  for  them. 

Resistance    to    the    Prjduct 

Still,  it  was  conceded,  there  was 
resistance  to  certified  raw  milk. 
A  continuing  prejudice  held  that 
this  was  the  "old"  sort  of  milk 
people  had  to  put  up  with  before 
the  marvel  of  pasteurization  made 
it  safe. 

And  though  they  produce  pas- 
teurized and  homogenized  milk 
and  other  dairy  products  as  well, 
the   Stueve  Brothers  have  one  of 


These  winsome  ijotingstcrs  enjoy 

their  share  of  the  dairy  ho.^t's 

healthful  and  certified  raw  milk. 

only  two  certified  raw  milk  dairies 
west  of  the  Mississippi;  they  have 
good  reason  for  pride  in  the  prod- 
uct, its  production  under  condi- 
ditions  of  maximum  cleanliness 
with  supervision  by  a  Medical 
Milk  Commission,  and  their  deliv- 
ery to  the  customer  of  a  completely 
pure,  entirely  safe  beverage  offer- 
ing more  healthful  qualities  than 
"ordinary"  milk. 

Sonafilm  Creates  a  "Package" 
Finally  the  decision  was  "go," 
and  Harold  and  Ed  Stueve,  work- 
ing with  the  account  supervisor 
for  Sonafilm  Productions,  came  up 
with  a  package  which  combined 
a  15-minute  color  and  sound  film- 
strip,  new  literature,  a  "milk  par- 
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ty"   plan,    and   other    public    rela- 
tions ingredients. 

The  party  concept  isn't  new. 
of  course.  Starting  in  the  early 
thirties,  or  perhaps  even  before 
that,  it  has  been  used  to  sell  cook- 
ware,  introduce  cosmetics,  and 
demonstrate  foods  and  other  items. 
So  far  as  anyone  knows,  how- 
ever, it  hadn't  been  used  before 
for  dairy  items.  Arranged  by  six 
trained  representatives,  the  parties 
are  held  in  homes,  in  churches  and 
other  community  centers.  Usually 
there  are  20  to  30  in  the  audience 
—  sometimes  just  housewives, 
sometimes  mi.xed.  Invariably  the 
response   is  enthusiastic. 

Brief  Talk   Kolluws   .Sliowini; 

Several  ice-breaker  games  are 
played,  and  after  the  third  one 
the  film  is  presented.  This  is  fol- 
lowed by  a  short  lecture,  a  demon- 
stration, and  an  open  session  where 
people  can  ask  questions  not  read- 
ily answerable  in  door-Io-door  so- 
licitation. No  high-pressure  is 
used,  and  the  windup  of  Alta- 
Dena  Dairy  refreshments  lets  ev- 
eryone leave  with  a  good  taste. 

As  befits  its  title.  The  Picture  of 
Health  opens  with  illustrations  of 
the  picture-as-communication  idea, 
and  a  good  deal  of  striking  scenic 
material  is  used  to  make  its  points. 
Subject  content  covers  children's 
need  lor  certain  foods  for  growth 
and  proper  nutrition.  Milk  is 
pointed  up  as  the  best  of  seven 
basic  food  substances,  with  maxi- 
mum value  in  the  certified  raw 
product. 

Fotal  sanitary  conditions  in  the 
dairy,  the  care  of  doctors  in  pro- 
duction of  the  product,  the  process 
of  "cow  to  cooler  to  bottle  to  you, 
untouched  by  hand,"  the  regular 
health  checks  for  each  cow,  each 
employee,  and  the  milk  itself,  all 
are  shown  in  clear  and  appealing 


ways.  A  handsome  portrait  ends 
the  film  on  the  note  that  good 
health   makes  good  sense. 

The  slidefilm  was  released  in  the 
fall  of  1962  for  showings  at  medi- 
cal and  dental  conventions  and  at 
the  starting-point  of  plant  tours. 
The  milk  party  program  began  in 
January  of  this  year. 

\  Factor  in  Company  Growth 

While  no  one  claims  the  milk 
parties  and  the  film's  six  prints, 
in  use  for  only  a  short  period,  de- 
serve all  the  credit  for  compan\ 
growth,  the  impact  is  clear.  An 
average  of  8  out  of  10  families 
represented  at  each  milk  part) 
orders  at  least  a  trial  of  the  dairy's 
certified  raw  milk,  and  most  stay 
with  it.  Sale  of  other  products  is 
up.  Two  new  dairies  have  been 
acquired. 

The  marketing  area  has  spread 
across  the  Los  Angeles  basin,  ex- 
cept for  the  San  Fernando  Valley 
which  hasn't  yet  been  touched, 
into  Riverside  and  San  Bernardino 
Counties.  Cash  and  carry  sales 
through  health  stores  has  increased 
significantly.  And  several  super- 
market giants,  which  previously 
wouldn't  consider  raw  milk  now 
are  looking  at  it  voluntarily  and 
with  at  least  some  favor. 

Los  Angeles  City  and  County 
Boards  of  Education,  after  seeing 
the  original,  have  asked  for  a  ver- 
sion to  use  in  schools.  Though 
there  is  no  Alta-Dena  commercial 
in  the  present  filmstrip  —  omis- 
sion made  it  suitable  for  service 
club  and  other  presentations  —  a 
new  script  will  gear  it  even  more 
■■iiitable  to  educational   needs. 

Phil  Stuart  supervised  and  di- 
rected for  Sonafilm  Productions. 
Script  was  written  by  John  Green. 
Earl  Scott  had  the  photographic 
assignment.  Narration  was  by  Mar- 
vin Miller.  1^' 


.A  li/pictil  Ciilifornia  cotuimtnitij  cmdiemi'  uiilrhcs  slumiiin  oj  Alta-Dcnci's 
sound  sliili  film  cliirins  one  of  t!ic  compamfs  iicifihhorhood  "milk   paiiiix." 


Film  xhow.i  h'rdcral  Open  Market  Committee  at  meeting  in  Washington 
where   vital  monetanj  polieiet  of  notion   are   revieieed  every   three   weeks. 

"Fed"  Has  Money  on  the  Move 


I'coplf   and    Fmiclions  of   F 
\rc    Briiii^lil    to    Screen    in 

'T'he  Ma.ior  Functions  of  the 
-'-Federal  Reserve  Banks  are  ex- 
plained in  a  27-minute  color 
film.  Money  on  the  Move,  re- 
cently completed  by  the  Craven 
Film  Corporation  for  the  Federal 
Reserve  System.  A  highlight  of 
the  picture  is  a  rare  sequence  on 
the  Federal  Open  Market  Com- 
mittee pictured  at  a  meeting  in 
Washington  where  vital  monetary 
policy  for  the  nation  is  reviewed 
every  three   weeks. 

Setting  the  scene  with  the  sky- 
line of  Manhattan  and  the  story 
of  the  island's  purchase  for  $24 
worth  of  trinkets  from  the  Algon- 
quin Indian  Nation  —  in  contrast 
to  the  billions  of  dollars  and  the 
complex  banking  activity  which 
would  be  required  for  such  a 
transaction  today,  —  the  film 
launches  into  close-ups  of  the 
ways  in  which  the  "Fed"  affects 
the  daily  lives  of  all  of  us. 

Kiiiphusis   Is   On   the   People 

The  human  side  of  this  vast 
banking  system  is  emphasized  in 
every  district  as  Federal  Reserve 
personnel  perform  their  own  jobs 
throughout  all  12  banks.  Profes- 
sional actors  have  only  minor 
roles  in  the  large  cast.  This  inside 
tour  of  the  nation's  central  bank- 
ing system  begins  at  the  Cleveland 
"Fed"  where  the  camera  catches 
a  college  economics  class  partici- 
pating in  discussions  on  the  his- 
tory and  structure  of  the  System 
under  the  direction  of  the  Bank's 
economist. 

The  Boston  Federal  Reserve 
Bank  was  chosen  to  relate  the 
story  of  how   the  nation's  cash  is 


■deral    Reserve   System    Kanks 

Ili^'liK-ln.striietive    New    Film 

issued,  inspected  and  destroyed 
when  worn  out.  Viewers  will  get 
a  sense  of  incredulity  as  thou- 
sands of  dollars  of  cancelled  cur- 
rency go  up  in  flames.  The  Dallas 
and  San  Francisco  districts  were 
visited  to  show  the  System's  check 
clearing  through  which  16  million 
personal  checks  are  processed 
each  day. 

Center  of  Telegraph  Network 

At  another  stop,  the  Richmond 
"Fed"  is  pictured  as  headquarters 
of  the  nationwide  telegraphic  net- 
work which  is  used  for  confi- 
dential communication  and  quick 
transfer  of  huge  sums  of  money 
by  the  Federal  Reserve  District 
and  Branch  Banks,  and  the  Board 
of  Governors  in  Washington. 

Other  services  performed  by 
Federal  Reserve  Banks  as  fiscal 
agents  for  the  U.  S.  Government 
are  shown  in  scenes  at  the  Phila- 
delphia Reserve  and  at  a  com- 
mercial bank  in  Allentown,  Pa. 
More  than  a  million  government 
checks  each  day,  totaling  more 
than  a  hundred  billion  dollars  an- 
nually, are  handled  by  Federal 
Reserve    Banks. 

Meelianized  Tools  of  Banking 

Data  computers  and  other  me- 
chanized skills  of  modern  bank- 
ing are  very  much  in  evidence  as 
the  cameras  move  behind  the  im- 
posing walls  of  the  12  banks  and 
several  of  the  24  branches,  re- 
cording the  complex  activities  of 
the  "Fed"  as  it  keeps  the  nation's 
supply  of  cash  and  credit  in  bal- 
ance, helping  to  harmonize  the 
conflicting     interests     of     a     free 
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—    by    Dr.    Hans    Schaller,    head    of    audio-visual 
activities  for  the  huge  industrial  complex  of  AEG. 


Scene  III  iinidnction  of  AEG's  prizc-a  inning  iiuc\(ur  power  film.  "Kahl." 

AEG:  Power  in  the  8th  Decade 

Allgenieine  Elektrii-itaets-Gesellschaft,  Li-adiiif;   Builder 
of  Electrical  ProHiicIs,  Knows  Value  of  Film  .Aletlium 


IN  The  Eighth  Decade  of  its 
history.  The  AUgemeine  Elek- 
tricitaets-Gesellschaft  has  progres- 
sed in  audio-visual  communication 
from  the  technological  and  docu- 
mentary silent  films  which  this 
West  German  leader  in  the  elec- 
trical manufacturing  industry  first 
began  using  in  the  mid-twen.ies  to 
the  imernational  award-winning 
sound  and  color  motion  pictures 
of  1963. 

Today,  motion  pictures  enjoy 
widespread  acceptance  in  the  in- 
dustrial sector  of  public  relations 
in  West  Germany.  Their  contri- 
bution has  been  carefully  devel- 
oped by  key  industries  and  lead- 
ing companies.  Historic  anteced- 
ents are  well-established  among 
such  well-known  companies  as 
Krupp  and  Siemens,  both  of  whom 
have  long  made  good  use  of  the 
cine-camera  as  a  diligent  interpre- 
ter of  engineering  processes  and 
products. 

45  Films  in  Catalog  of  20's 
Few  engineers  need  convincing 
that  illustration  imparts  the  infor- 
mation they  seek  better  than  the 
printed  word.  An  early  apprecia- 
tion of  this  vital  interest  factor 
has   lead    AEG    from    its   modest 


45-film  catalog  of  the  mid-twent- 
ies to  the  more  sophisticated  tech- 
nical and  scientific  films  of  today. 
These  earlier  black  and  white 
silent  films  were,  however,  just  as 
excting  and  nearly  as  informative 
to  an  earlier  engineering  generation 
as  are  today's  colorful  animated 
sequences,  lucid  sound  tracks  and 
live-action  scenes  on  processes  of 
nuclear  fission  and  self-locking 
electronic  gates. 

Earh'  Look  at  .Automation 
One  of  our  early  films,  Aiito- 
inaiic  Power  Stations,  e.xplained 
the  generating  of  electric  current, 
showed  how  the  prime  movers' 
steam  supply  is  self-controlled  by 
changes  in  demand  for  electricity; 
diagrams  made  clear  the  "auto- 
matic" firing  of  boilers,  in  prefer- 
ence to  manual  control  which  was 
expensive  in  terms  of  fuel  relia- 
bility. Germany's  hading  engineer- 
ing journal.  V.  D.  I. — N.achrict- 
EN,  c!ted  this  film  as  "in  the  fore- 
front of  its  age." 

The  making  and  laying  of  un- 
derground power  cables;  the  proc- 
esses of  manufacturing  (by  mov- 
ing belt )  of  vacuum  cleaners;  and 
a  visualization  of  AEG  research 
work   ( including  high-voltage  lab- 


oratories )  were  among  other  early 
.^VEG  film  subjects.  The  latter  util- 
ized slow-motion  techniques  to  ex- 
plain processes  which  could  only 
be  seen  at  80.000  frames  per  sec- 
ond. 

The  use  of  films  as  "lecture 
lids"  became  popular  at  AEG  well 
over  30  years  ago.  These  step-by- 
step,  informative  films  have  since 
advanced  to  their  present  role  as 
accepted  teaching  aids  in  all  types 
of  schools,  facilitating  understand- 
ing of  many  special  subjects.  Such 
AEG  films  are  distributed,  as  in 
the  U.S..  on  a  free-loan  basis  and 
ue  find  this  pays  off. 

\\  orkers  View  "After  Hours" 
Today's  AEG  and  the  films  of 
other  sources  (i.e.  marketing  or 
production  themes!  are  attracting 
"after  hours"  audiences  among  our 
people.  Both  staff  and  production 
line  workers  are  eager  to  learn 
more,  to  orient  their  jobs  within 
the  full  scope  of  the  economy  in 
our  time. 

The  crucial  point  in  the  cre- 
ation of  any  technological  film 
subject  is  at  the  converging  point 
of  two  streams  of  know-how.  A 
large  company  such  as  ours,  pro- 
ducing a  multitude  of  engineering 
apparatus  and  appliances,  has  its 
public  relations  and  films  special- 
ist who  meets  and  has  to  collab- 
orate with  an  ever-changing  team 
of  sales  and  production  engineers. 
In  this  brief  period  of  partnership, 
each  team  may  have  a  different 
concept  for  presenting  the  theme 
or  subject  involved. 

.\rbiter  of  Clarity  and  Quality- 
Given  a  complex  theme,  where 
the  film's  mission  is  to  convey 
technical  information  rather  than  to 
promote  a  certain  product,  the 
film  man's  guiding  hand  should 
have  a  comparatively  "light  touch." 
In  this  "give  and  take."  the  Press 
and  Film  Department  must  always 
remain  the  arbiter  of  clarity  and 
quality  of  presentation.  Converse- 
ly, when  the  accent  is  on  public 
promotion  and  product  sales,  the 
technical  adviser  must  be  guided 
by  the  film  man. 

The  early  era  of  AEG  technical 
and  product  "documentaries" 
which  began  so  auspiciously  was 
chilled  by  the  period  of  war.  fol- 
lowed by  a  prolonged  seller's  mar- 
ket. By  1954,  however,  a  new 
effort  was  underway.  The  writer 
recalls  taping  a  sound  track  in  an 
effort  to  integrate  disjointed  film 
sequences  showing  applications  of 
electricity  for  a  farm  show. 
To  make  up  for  the  lack  of  ap- 


plause which  greeted  this  effort  on 
its  first  showing  at  AEG  head- 
quarters, we  received  plenty  of 
good  advice  and  unflagging  en- 
couragement in  later  months.  The 
Documentary  Film  Section  of  the 
AEG  Press  Department  was  set 
in  motion. 

Cinemas  Show  News  Reports 
An  early  step  forward  came 
with  the  production  of  news  films 
for  public  cinema  theater  presen- 
tation, showing  facets  of  our  en- 
gineering progress  and  new  plant 
developments.  The  best  of  these 
releases  were  assembled  into  com- 
posite progress  reports  for  special, 
private  showings.  Such  films  proved 
their  value  in  helping  build  the 
company's  public  image.  These 
10  to  12-minute  AEG  "report- 
ages" were  narrated  in  the  princi- 
pal world  languages  for  showing 
by  our  agencies  abroad. 

By  coincidence,  a  farm  subject 
which  followed  that  earlier  crude 
tape-sound  effort  became  our  first 
"self-contained"  color  document- 
ary. Die  vom  Menenhof  was  pre- 
miered in  Kassel  late  in  1955. 

This  20-minute  color  film  shows 
the  organization  of  work  in  and 
around  the  farm  house,  imple- 
mented by  modern  appliances.  We 
found  a  waiting  audience  nearly 
everywhere;  many  power  compan- 
ies requested  their  own  prints  to 
promote  appliance  sales  in  rural 
Germany.  The  company  organized 
an  AEG  Film  Distribution  Service 
to  serve  growing  audiences,  hand- 
ling some  2.000  prints  which  move 
to  commercial  and  institutional 
distributors  and  to  our  own  home 
and  foreign  agencies. 

New  Emphasis  on  Engineering 
A  wave  of  heavy  engineering 
subjects  followed  this  rebirth  of 
AEG  film  activity.  Mining  opera- 
tions were  covered  in  a  film  pictur- 
ing a  giant  opencut  excavator  (Gi- 
gant  der  Technik)  and  in  a  film 
on  pit  shaft  haulage.  Foerdermas- 
chine  fiier  Bergwerk   Walsiini. 

Another  20-minute  film  publi- 
cized a  seaworthy  oil  drilling  plat- 
form powered  by  electricity.  Adma 
Enterprise  was  produced  in  collab- 
oration with  the  BP  oil  company,  a 
colorful  report  on  a  marine  ven- 
ture which  led  our  film  publicity 
people  to  the  combined  animation 
and  live  action  "travelog"  se- 
quences of  Wappen  von  Hamburg, 
showing  the  newly-commissioned 
diesel-electric  ship  built  for  ocean 
travel.  .^KEG  built  the  propulsion 
machinery  and  a  multitude  of  elec- 
tro-technical labor-saving  and  ca- 

(CONTINUED      ON       PAGE      62) 


46 


BUSINESS  SCREEN  MAGAZINE 


IFPA 


JOURNAL 


INDUSTRY    FILM    PRODUCERS    ASSOCIATION,    INC 


I  In-  St  ii|)l  W  liter  s  Rf>[)()n>il)ililv 
in  MililiUN   Piiblit    InforiiKilioii  Films 

lU    Walt.r   Wise 


TFiiRF,  IS  A  Raihfr  inlcicstini; 
question  that  the  motion  pic- 
ture industry  has  been  trying  to 
answer  for  years.  "Since  it  can  be 
assumed  that  everybody  starts  out 
to  make  a  aood  picture,  how  come 
there  are  so  many  had  ones?" 

Almost  thirty  years  ago  Samuel 
Goldwyn  offered  his  opinion  when 
he  stated.  "There  is  nothing  wrong 
with  pictures  that  good  stories 
won't  solve." 

To  even  a  casual  observer,  that 
statement  is  just  as  basic  a  truth 
as  it  was  in  the  nineteen  thirties. 
It  applies  equally  to  theatrical.  TV 
and  industrial  films.  To  my  knowl- 
edge a  good  film  has  never  been 
made  from  a  bad  script.  A  writer's 
responsibility  cannot  lie  lightK 
written   off. 

Docs  It  .\cliieM-  the  Purpose? 

In  the  specialized  field  of  mili- 
tary public  relations  films,  (or.  for 
that  matter,  public  relations  films 
of  any  kind),  there  is  only  one 
criterion  for  that  elusive  friend  of 
ours,  the  "good  film"  —  does  it 
achieve  the  purpose  for  which  it 
is  intended?  F-,nterlainmcnt  values, 
professional  photography  a  n  d 
creative  editing  all  help  make  a 
picture  "show  well."  But  the  re- 
sponsibility for  achieving  the  film's 
basic  purpose  rests  on  what  is 
down  on  paper. 

The  first  responsibility  of  a 
writer,  therefore,  logically  becomes 
a  clear-cut  understanding  of  what 
his  client  wants  the  picture  to  ac- 
complish in  his  behalf,  of  what 
the  client  wants  the  audience  to 
feel  after  they  have  seen  the  film 
on  the  screen.  Only  after  a  firm 
determination  of  the  film's  objec- 
tive has  been  achieved  can  a 
writer  proceed  with  the  next  usual 
step,  research  in  depth. 

Report   Films    .\re    Different 

In  developing  military  public  re- 
lations films,  there  is  always  a 
relative  of  the  family  looking  over 
the  writer's  shoulder,  the  familiar 
"Report  Film."  If  we  compare  the 
actually  more  familiar  Report  Film 


with  a  PR  film,  some  interesting 
differences  as  to  writer  responsibil- 
ity become  immediately  evident. 

In  a  Report  Film  the  writer  has 
both  relatively  limited  responsi- 
bilities and  problems.  Technical 
sources  for  research  and  approval 
are  usually  available  locally.  Con- 
tinuity is  usually  "built-in,"  being 
based  on  chronological  events  over 


Screen  writer  Walter  Wise  shared  the 
experience  of  many  years  in  this 
IFPA  Conference  paper. 

3  months.  6  months  or  12-month 
periods.  Report  Films  sometimes 
become  routine  operations.  If  they 
are  a  little  duller  or  more  formul- 
arized  than  they  have  to  be,  if  the 
narrative  has  a  little  more  stilted 
technical  terminology  than  neces- 
sary, the  overall  loss  in  effective- 
ness is  not  critical.  The  target 
audience  is  technically  oriented 
and  limited.  The  life  of  the  film  is 
limited. 

Long  Life,  Larger  .Vudienccs 
In  its  military  public  relations 
cousin,  however,  the  audience  is 
large  and  not  technically  inclined. 
The  life  of  the  film  is  long.  The 
mission  is  not  only  to  report,  but 
to  explain.  The  contents  of  a  Re- 
port Film  are  required  to  explain 
what,  when  and  where.  It  is  re- 
quired of  a  PR  film,  however,  to 
add  one  more  ingredient.  "IVHY." 

Case  in  point 

If  we  make  a  film  about  reliabil- 
ity, stressing  the  need  for  reliabil- 
ity can  be  superfluous.  Who  is  in 


favor  of  or  preaches  "unreliabil- 
ity? The  problem,  the  "why,"  is 
not  based  on  lack  of  desire  or  lack 
of  interest.  It  is  rooted  in  human 
nature.  A  very  close  parallel  can 
be  found  in  safe  driving  cam- 
paigns. Traffic  fatalities  are  not 
kept  at  race  suicide  levels  because 
of  a  hit  and  run  lobby.  The  "why" 
is  not  in  failure  to  understand,  but 
rather  in  overall  public  refusal  to 
identify. 

Dc.ermining  the  correct  and  ap- 
plicable "why''  is  inherent  in  writ- 
er responsibility. 

Research  Effort  Is  Essential 

Research  in  depth  is  also  an  in- 
tegral part  of  writer  responsibility. 
In  a  PR  film  research  goes  beyond 
purely  technical  requirements  to 
include  the  philosophy  of  the 
sponsoring  company,  the  military 
and  the  Department  of  Defense, 

There  must  be  a  complete  un- 
derstanding of  attitudes  and  poli- 
cies, not  only  of  the  sponsor  but 
also  of  the  Department  of  Defense. 
Congressional  atlittides  and  the 
attitude  of  the  public  cannot  be 
regarded  lightly  in  fulfilling  the 
basic  responsibility.  Compared  to 
a  Report  Film,  research  for  a  PR 
film  goes  far  deeper  even  though 
the  subject  matter  is  handled  in  a 
manner  much  less  technical. 

Two  Tools  Are  Ideas  &  \V'ords 

Once  his  basic  facts  are  set  in 
concrete  the  writer  can  push 
ahead  using  his  two  basic  tools  — 
ideas  and  words.  We  all  know  that 
words  do  not  take  the  place  of 
ideas.  But  the  right  words  proper- 
ly used  are  necessary  for  clear  and 
concise  communication  of  ideas. 

The  importance  of  "words  prop- 
erly used"  is  highlighted  by  the 
experience  of  two  young  Episco- 
pal ministers.  Both  of  them 
smoked  cigarettes,  but  they  were 
not  at  all  sure  that  it  was  the  cor- 
rect thing  for  them  to  do.  To  satis- 
fy themselves  on  the  matter  they 
decided  to  write  to  their  bishop 
and  accept  his  opinion.  They  both 
wrote  on  the  same  day  and  two 
days  later  they  got  their  replies. 
The  one  who  opened  his  letter 
first  was  obviously  disappointed. 

"The  bishop  said  I  shouldn't 
smoke,"  the  first  young  minister 
told  the  other. 

"That's  strange,"  his  friend  said, 
"the  bishop  told  me  I  can  smoke. 
What  did  you  write?" 

"I  merely  asked  if  I  could 
smoke  while  I  was  praying  and  the 
bishop  said  no."  the  first  replied. 

"Oh."  said  the  other.  "You  see, 
I  asked  if  I  could  pray  while  I  was 
smoking,  and  he  said  yesV 

It  becomes  the  writer's  respon- 
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The  Script  Writer's  Responsibility:  Wise 


(continued  from  page  47) 
sibility  to  use  words  that  will 
make  target  audiences  say  "yes." 
In  the  specific  area  of  military 
public  relations  films  I  do  not  per- 
sonally believe  that  fiction  in  the 
form  of  a  dramatic  story  should  be 
used.  This  story  form  always 
makes  me  look  for  a  certain  line 
in  microscopic  type.  "This  is  a 
dramatization."  A  PR  assignment 
does  not  add  to  a  writer's  chores 
or  responsibility  the  obligation  to 
propagandize. 

Revision  May  Be  Necessar>' 
A  writer's  responsibility  starts 
with  the  script  but.  as  I  see  it.  it 
does  not  end  when  the  shooting 
script  is  approved.  Even  though 
the  script  is  completed,  before  the 
film  itself  is  completed  much  cre- 
ative work  remains  to  be  done  — 
direction,  photography,  editing, 
musical  background. 

Though  it  may  seem  strange  for 
someone  who  is  a  writer  to  say  it, 
a  script  is  not  a  Bible.  An  ap- 
proved script  is  not  Scripture.  It 
is  a  railing,  not  a  crutch;  it  is  a 
direction,  not  a  confining  rut  in 
the  road.  It  seems  only  reasonable 
that  a  writer's  responsibility  should 
include  adjusting  and  revising  the 
script  to  take  best  advantage  of  all 
the  creative  work  contributed  dur- 
ing actual  production. 

Great  Talent  or  Good  Picture? 
During  an  assignment  abroad  I 
was  asked  why.  in  spite  of  top  tal- 
ent, their  public  relations  films 
just  did  not  seem  to  be  successful. 
Answering  a  question  like  that 
honestly  can  make  you  just  about 
as  popular  as  a  parent  at  a  teen- 
age party.  But  life  is  made  up  of 
taking  chances.  So  I  explained  that 
it  seemed  as  if  everybody  was  out 
to  prove  how  good  they  were, 
rather  than  prove  how  good  a  film 
they  could  make. 

The  writer  wrote  to  prove  how 
good  a  writer  he  is.  The  director 
had  to  assert  his  skill.  The  cam- 
eraman wanted  no  doubt  in  any- 
one's mind  about  his  knowledge 
of  effect  angles,  forced  perspec- 
tive and  zoom  lenses.  The  editor 
did  not  intend  to  have  his  tech- 
niques of  shock  cuts  and  montages 
overshadowed.  The  musical  direc- 
tor made  certain  that  his  music 
would  be  heard. 

The  Key  Word  is  "Integrit)'" 
Everybody   was   a   success   but 
the  picture  died.  Cause  of  death 
was  described  as  lack  of  cohesive- 


ness.  Cohesion  is  part  of  the  pro- 
ducer's responsibility.  It  is  also 
part  of  the  writer's. 

It  has  been  part  of  my  personal 
credo  that  a  writer  should  be  paid 
more  for  the  words  he  does  run 
write  than  the  words  he  puts  down 
on  paper.  Brevity  is  not  only  the 
soul  of  wit.  it  is  also  the  soul  of 
all  communication.  The  heart  of 
communication,  however,  is  integ- 
riiy. 

Integrity  must  be  more  to  a 
writer  than  a  responsibility.  Lack 
of  integrity  can  be  sensed  even  by 
an  audience  of  10-year  olds.  Au- 
diences are  never  really  fooled. 
They  may  be  persuaded.  They  may 
even  be  forced  into  a  way  of 
thought.  But  they  are  never  real- 
ly fooled.  If  an  audience  feels  the 
integrity  of  the  script,  and  an  au- 
dience can  feel  it,  the  largest  per- 
centage of  the  problems  of  achiev- 
ing a  good  film  have  been  over- 
come. 

He  Should  Analyse  His  \\  ork 
Part  of  a  writer's  integrity  in- 
volves analyzing  his  own  work. 
Other  people  may  criticize  or 
praise  a  particular  script  effort. 
But  nobody  except  the  writer 
really  knows  if  it  is  the  best  he 
can  do.  Only  the  writer  knows  if 
he  has  said  "yes"  too  often  or  not 
often  enough.  Did  he  accept  the 
first  idea  to  pop  into  his  head  or 
did  he  reach  beyond  the  obvious 
or  the  complicated  or  the  typical 
formula  to  come  up  with  a  fresh 
approach.  Only  the  writer  knows. 
Ideas  and  words  are  a  writer's 
tools.  He  has  many  responsibili- 
ties. Of  these  integrity  is  the  most 
important.  » 

COMMUNISM  SERIES: 

(CONTIN'UED    FROM    PAGE    30) 

and  a  seventh  place.  The  National 
Association  for  Better  Radio  and 
Television,  consistently  a  propon- 
ent to  the  FCC  of  better  public 
affairs  programming,  is  honoring 
the  series.  The  California  Federa- 
tion of  Women's  Clubs  made  their 
first  award  in  two  years  for  the 
category  in  which  Communism: 
Myth  vs  Reality  was  judged. 

Both  Neilson  and  .'^RB  ratings 
for  Southern  California  indicated 
that  65,000  to  75,000  homes 
(100,000  to  140,000  viewers) 
watched  each  episode  despite  a 
Sunday  afternoon  scheduling  that 
competed   with   sports   events. 

The    vast    amount    of    detailed 


James  Cook  (left)   producer  of 
Ihc  use  .series,  direet.s  narration. 

factual  material  in  the  films  and 
the  provocative  challenges  inher- 
ent in  the  topic  of  Communism, 
combines  to  stimulate  an  informed 
articulate  audience.  Many  organ- 
izations may  wish  to  provide  this 
opportunity  to  their  employees 
and  their  business  community  to 
become  better  informed  on  this 
threat  to  our  way  of  life  through 
acquisition  of  the  series,  now 
available  on  1 6mm  film.  ^ 

IBM'S  'BETTER  WAY' 

(CONTINUED    FROM    PAGE    33) 

film  and  provided  the  script.  His 
reward  from  IBM  was  a  three-week 
vacation  and  a  promotion  to  the 
post  of  manager  of  data  processing 
in  the  Long  Beach  District. 

Ezra  Stone,  who  had  been  re- 
tained by  IBM  to  stage-manage 
the  San  Francisco  conference,  was 
assigned  as  director  of  the  film. 
Glenn  Grossman  of  Pacific  Pro- 
ductions did  the  photography  and 
editing.  Narration,  in  crisp,  pur- 
poseful manner,  was  done  by  Gary 
Merrill. 

Only  the  Telecredit  scenes  in- 
volved lip-synchronization,  but  ef- 
fective documentary  work  creates 
the  feeling  that  much  more  of  the 
footage  involved  live  sound.  Music 
came  from  the  Capitol  Hi-Q  Li- 
brary. 

One  insert  was  used,  with  minia- 
ture figures  recreating  an  historical 
scene  for  the  medical  sequence. 
Forty-one  calendar  days  were  used 
in  doing  the  complete  film. 

Hollywood  Animators,  the  pro- 
ducing   firm,    was    started    seven 
years  ago  in  "half  a  garage"  by 
William  F.  and  Jean  Selleck.  still 
its   owners.    Their   initial   purpose 
was   to  supply   "economy   anima- 
tion"  for  local   and   regional   TV 
'  advertisers.  After  going  on  to  de- 
velop   stop-motion    paper    sculp- 
'   ture  work  to   a  high   degree,   the 
!  Sellecks  moved  into  live  action.  B' 


Do(  tors  in  Politics: 

(tONllNUED    FROM    PAGE    33) 

ized  Pete  Smith,"  where  one  voice 
works  in  "psuedo-synch"  to  carry 
the  voices  and  thoughts  of  alt  the 
characters.  Music  is  not  back- 
ground scoring,  in  the  conventional 
sense,  but  a  musical  "comment- 
ary." 

.•\nother  technique,  which  Par- 
thenon calls  "Ambient  Limbo,"  is 
a  principal  production  asset.  The 
visual  "mounting"  of  scenes  is  im- 
pressionistic, with  only  the  fore- 
ground and  characters  played  with 
realism.  Instead  of  contributing 
"fantasy"  the  effect  is  .s/iorp  and 
contemporary.  Basic  reason  for 
this  treatment  was  to  help  thoii- 
sands  of  doctors  to  identify  with 
the  one  doctor's  office,  his  home. 
Effective  Use  of  Humor 

Humor  is  used  sparingly.  It  was 
essential  to  show  the  "mistakes" 
of  the  inept  Dr.  Gordon,  to  get  the 
"criticism"  accepted  by  doctors  at 
large.  All  in  all.  the  "Barnstormer" 
course  could  well  be  studied  as  an 
example  of  a  highly  effective  "short 
course"  which  might  serve  other 
vital  public  information  fields.  1" 

MONEY  ON  THE  MOVE: 

(CONTINUED    FROM    PAGE    45) 

economy    while    maintaining    the 
nation's  economic  health. 

Of  special  interest  to  bankers 
'and  economic  and  financial  peo- 
ple are  the  seldom-photographed 
scenes  in  the  Washington  Board 
Room  and  in  the  Securities  Ex- 
change Room  at  New  York. 

The  work  of  collecting  widely- 
diversified  information,  while 
keeping  in  touch  with  local  econ- 
omic developments  through  com- 
munity business  leaders  (as  the 
"Fed"  does  in  every  district)  is 
illustrated  through  sequences  shot 
in  the  Atlanta  and  Chicago  banks, 
pointing  up  how  these  statistics 
are  then  used  in  money  and  credit 
decisions  which  affect  us  all. 
Transfer  of  Funds  by  Wire 

Traveling  several  hundred  miles 
down  the  Mississippi,  Craven 
units  then  lensed  the  highlights 
of  a  commercial  business  tran- 
saction which  involved  the  quick 
transfer  of  funds  by  wire  between 
the  "Fed"  banks  of  St.  Louis  and 
Kansas  City  as  these  institutions 
help  businessmen  close  an  im- 
portant sale. 

Money  on  the  Move  is  being 
distributed  on  a  free-loan  basis 
by  the  12  Federal  Reserve  Banks 
and  their  Branches  to  schools, 
colleges,  professional  groups, 
community  and  business  organi- 
zations and  television  stations.   ^ 
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BUSINESS  SCREEN  MAGAZINE 


this  movie  projector  will  probably  never  have  a  sound  breakdown 


There  are  no  tubes. 
There's  no  photocell. 

There  are,  instead,  transistors  and 
a  silicon  solar  cell,  printed  circuitry 
and  silicon  rectifiers— all  of  which  last 
such  a  long,  long  time  they  cease  to 
be  of  concern. 

You  can  forget  about  other  prob- 
lems, too. 

No  hazard  if  you  forget  to  carry 
spare  e.xciter  lamps.  The  one  we've 
put  into  this  machine  is  rated  at  so 
much  higher  power  than  the  power 
fed  into  it  that  it  should  last  ihc  life 
of  the  projector. 

You  don't  have  to  remember  how 
to  attach  parts  when  you  set  up  this 
projector.  Its  reel  arms  are  perma- 
nently attached.  You  unfold  them. 

Thread  this  Kodak  Pagcant  Pro- 
jector once,  and  you'll  never  forget 
how  to  thread  it  again.  It's  as  easy  as 
following  a  red  line. 

Misplace  your  extension  cord? 
Forget  it.  You  get  a  long-reaching 
12-foot  electric  cord  with  this  one, 
permanently  attached  so  it  can't 
disappear. 

You  won't  ever  be  able  to  forget 
how  easily  this  projector  starts  and 


stops.  One  button  for  sound.  One 
big  lever  for  everything  else.  No 
switches  for  anything.  No  fumbling 
embarrassment. 

No  need  for  special  speaker  place- 
ment for  audibility.  This  powerful 
sound  system  can  reproduce  all  the 
sound  it  is  possible  to  record  on 
film.  And  it  can  project  that  sound 
at  full  amplifier  power  without  over- 
loading its  big.  11"  ,\  6"  baflled 
speaker.  Place  the  speaker  near  the 
projector,  or  move  it  up  behind  the 
screen;  or  plug  auditorium  public 
address  system  speakers  directly  in- 
to this  machine.  In  any  case,  every- 
one will  hear,  and  the  sound  will  be 
crisp,  clear  and  true. 

Wou  don't  have  to  remember  any- 
1  thing  you're  not  supposed  to  do 
with  this  Kodak  projector,  either.  It 
has  no  tricky  operating  instructions. 
No  booby  traps.  You  can  throw  the 
master  control  from  full  speed  for- 
ward to  full  speed  in  reverse.  Nothing 
will  break.  No  film  damage.  Go 
ahead  and  rewind  in  a  hurry.  You 
won't  break  anything.  Kids  can  play 
with  the  "go"  lever,  and  they  can 


punch  the  button  and  twist  the  dials 
all  day.  No  harm  done.  And  the  big- 
gest reels  of  film  won't  fall  off  even 
if  you  tilt  this  projector. 

We  have  no  warnings,  no  special 
do's  and  don'ts.  no  special  oper- 
ating advice,  no  projectionist  secrets 
to  share.  Nothing  for  you  to  remem- 
ber about  this  projector  except  its 
good  performance.  And  that,  you'll 
find,  is  hard  to  forget.  If  you'd  like 
to  see  and  hear  it  work,  or  read  illus- 
trated literature  about  it,  write  your 
name  and  address  here: 


Then  send  it  back  to  us  at  the  ad- 
dress below. 

Check  this  bo.x  □  and  we'll  have 
a  Kodak  dealer  call  you  to  arrange 
for  a  convenient  demonstration.  No 
obligation,  of  course.  10-47 

Kodak  Pageant  Projector 

EASTMAN  KODAK  COMPANY 

Dept.  8-V,  Rochester  4,  N.  Y. 
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Substantial  Advertising  and 
^  sales  promotional  values  are 
possible  through  the  increased  use 
of  U.  S.  business  films  when  for- 
eign-language versions  can  be 
made.  These  values  are  in  addition 
to  the  original  functions  of  the  pic- 
tures. This  article  discusses  current 
recommendations  on  making  trans- 
lations. 

Thoughtless  waste  of  a  valuable 
film  asset  may  occur  after  back- 
ground sound  effects  and  music 
are  mixed  with  the  voice  track  of 
a  motion  picture  if  the  original 
separate  effects  are  then  discarded. 
This  is  often  the  practice  of  busi- 
ness-films producers.  Foreign- 
language  versions  are  immediately 
handicapped,  and  much  of  the 
value  to  the  sponsoring  organiza- 
tion for  international  markets  is 
thrown  away.  This  loss  is  totally 
unnecessary. 

Government  Agencies  Can  Help 
Efforts  of  the  U.S.  government 
to  stimulate  exports  can  often  be 
furthered  by  the  free  projection 
abroad  of  sponsored  films.  If  the 
product  advertising  is  restrained, 
our  diplomatic,  commercial  and 
other  federal  representatives  over- 
seas are  normally  delighted  to  have 
prints  to  show. 

The  O.E.C.D.*  welcomes  prints 
for  screening  and  possible  listing 
for  distribution  among  its  20  mem- 
ber countries.  Commercial  distrib- 
uting agencies  both  at  home  and 
abroad  can  often  arrange  to  book 
documentaries  in  the  theaters  of 
many  countries.  Even  films  in  Eng- 
lish are  sometimes  acceptable. 
Showings  by  TV  Stations  .Abroad 
Many  foreign  television  stations 
are  hungry  for  suitable  sponsored 
films.  Free  films  will  often  be  tele- 
cast on  free  time  if  the  subject  mat- 
ter is  informative  and  inoffensive, 
provided  the  advertising  is  restrain- 
ed. (Suggestions  are  available  up- 
on request  for  "Criteria  for  Spon- 
sored Films"  from  the  Associa- 
tion of  National  Advertisers,  Inc., 
155  East  44th  St..  New  York  1?' 
N.Y.) 

Perhaps  it  is  only  upon  receipt 
of  a  print  overseas  that  a  decision 
can  be  made  there  to  seek  accep- 
tance by  a  local  TV  studio  for 
eventual  broadcast.  Length  of  film 
is  important.  The  TV  station  may 
accept  a  film  which  runs  27  min- 
utes and  will  refuse  one  running 
32  minutes. 

Language  may  also  be  import- 
ant. If  the  English  language  is  not 
acceptable,  a  decision  must  be 
made  whether  or  not  the  prepara- 

•  Organization  for  Economic  Cooperation 
and  Development,  1346  Connecticut  Ave 
N.  W.,  Washington  6,  D.   C. 


FIL.MS'    USEFUL    ROLE    IN    EXPANDING    FOREIGN    TRADE 

Adapt  Biisines.s  Films  for  Selling  Abroad 
Through  Ad\ance  Planning.  E\e  to  Qualit\ 

Ijv   Koberl   M.   (ionluii.    Sr. 


tion  of  a  foreign-language  version 
is  justifiable.  This  is  largely  a  mat- 
ter of  cost. 

Advertising  agencies  and  audio- 
visual experts  are  agreed  that 
movies  and  TV  are  often  the 
cheapest  communication  media  on 
a  cost-per-person  basis.  In  prac- 
tice, reasonable  expenses  incur- 
red in  making  other-language  edi- 
tions will  probably  be  justified  if 
the  final  pictures  are  broadcast  on 
TV. 

Dubbing  An  Important  .\sset 
As  pointed  out  in  the  March 
issue  of  Business  Screen  (Cf. 
"Translate  Your  Film  To  Win 
Friends  Abroad". )  dubbing  is  how- 
ever needed  if  the  film  is  to  in- 
fluence the  "man  in  the  street". 
Films  using  voice-over  are  rela- 
tively easy  to  reproduce  in  a  for- 
eign language.  Here  we  are  speak- 
ing of  "off-screen"  voices;  no  lip- 
synchronization  is  involved. 

Business  executives  experienced 
in  international  marketing  are 
aware  of  the  existence  of  .Ameri- 
can movies  with  dubbed-in  for- 
eign voices.  It  sounds  very  simple 
to  do.  They  may  be  surprised  at 
the  high  cost,  but  they  will  hit  the 
ceiling  if  told  dubbing  is  impossible 
with  their  company's  pictures  be- 
cause the  separate  records  of  music 
and  effects  were  thrown  away  af- 
ter mixing  with  voice. 

Consider  Overseas  Use  Early 
Frequently  it  happens  that  the 
sponsor  has  no  intention  of  show- 
ing his  picture  abroad.  This  is  us- 
ually the  case  before  the   picture 

Recording   foreign    narration   as   screen 
made"  versions  avoid   misinterpretation 


is  made.  If  it  turns  out  to  be  a 
good  picture,  he  will  almost  cer- 
tainly receive  foreign  requests  for 
it;  and  a  year  or  more  after  its 
initial  release  he  will  decide  h^' 
wants  to  do  a  translation. 

It's  a  little  embarrassing  to  say. 
"Sorry,"  when  this  can  be  so  easii\ 
avoided.  The  only  requirement  is 
to  keep  and  store  the  unmi.xed 
music  and  effects  tracks  for.  say. 
two  years.  The  cost  is  infinitessi- 
mal;  the  rewards  can  be  munifi- 
cent. 

Lip-synchronization  is  desirable 
whenever  a  translation  is  to  be 
made  of  the  voice  of  a  person 
shown  talking  on  the  screen.  This 
is  difficult  to  accomplish,  but  it 
is  being  done  with  considerable 
success  for  theaters  and  television 
abroad.  The  rather  high  cost  is 
justified  by  the  large  audience 
reached. 

Keep  .Music,  Effects  Separate 
The  technique  often  requires 
professional  actors  to  speak  the 
parts,  and  the  matching  of  foreign 
words  to  lip  movements  on  the 
screen  is  now  something  of  an  art. 
Companies  have  been  organized 
to  do  just  this  specialized  job. 
Many  rehearsals  and  some  editor- 
ial cutting  may  be  needed.  De- 
sirable in  every  case  will  be  the 
background  music  and  effects  un- 
mixed with  any  voice. 

An  interesting  description  of  the 
dubbing  process  in  Mexico  City 
and  some  amusing  sidelights  ap- 
peared in  the  Latin-.-\merican  edi- 
tion of  Ti.ME  (Feb.  S.  1963).  The 

reflects    original    images.    In    "home- 
of   important   phases    in   the   picture. 


About  the  Author:  Robert  M.  Got- 
dun.  Sr.,  is  in  the  export  sales  ae- 
partnicnt.  Eastman  Kodak  Company, 
joining,  the  company  in  1927.  he 
served  abroad  us  a  manager  and 
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Peru.  China  and  Honn  Kong.  He- 
joining  the  export  department  in  Ro- 
chester in  195.5,  he  was  named  editor 
of  the  Kodak  Export  Xewstetter  for 
overseas  dealers,  salesmen   in   1958. 

article,  "They  Went  Thataway, 
Amigo."  pointed  out  that  most 
Spanish  translations  of  TV  west- 
erns and  other  popular  American 
TV  shows  are  now  being  made  in 
that  city  where  both  the  talent  and 
the  tools  have  been  developed. 
Obtain  the  International  Rights 
A  little  thought  about  the  sound 
before  a  picture  is  produced  may 
also  greatly  facilitate  its  use 
abroad  later.  This  means  immed- 
iately obtaining  international 
rights  to  the  music,  voices  and  ac- 
tors' appearances.  It  is  almost  im- 
possible to  go  back  later  to  tie 
up  these  loose  ends. 

Sometimes  world  rights  are  pro- 
hibitively expensive  and  must  be 
ruled  out.  But  let's  not  leave  them 
out   through   our   oversight. 

The  question  of  rights  for  TV 
and  thealers  must  be  checked  be- 
fore any  approach  is  made  to  a 
local  T\'  station.  A  knowledge  of, 
and  operation  within  the  scope  of, 
signed  TV  rights  is  essential  re- 
specting each  picture. 

Costs  Depend  on  Length,  Etc. 
Cost  of  a  non-English  edition 
of  a  business  film  will  probablv 
vary  from  $100  to  $1,000  more. 
The  length  of  a  picture  (its  run- 
ning time  )  and  the  amount  of  nar- 
rative and  dialogue  will  be  im- 
portant factors.  This  article  is  not 
intended  to  imply  that  the  orig- 
inal background  sound  tracks  are 
essential.  They  are  not  necessary, 
.md  "homemade"  translation  with 
local   voice   and  local  music  may 

(CONTINUED      ON       PAGE       52  J 
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Only  an  overhead  projector  that's  made  as  good  as  this  one, 


(cast  aluminum  for  both  lightness  and  rigidity)  . 


that's  designed  as  good  as  this  one, 

(takes  a  500.  750.  1000  and  an  exclusive  1200  watt  lamp— yet  stays  cool) 

that  shows  as  good  as  this  one, 

(projects  colors  in  full  brilliance  m  undarkened  areas)  .  .  . 

with  features  as  good  as  this  one, 

(positions  any  size  transparency.  Image  range  up  to  200"  x  200")  .  .  . 

should  cost  a  little  more  than  other  projectors. 

(It  does!) 


New  Porta  Lite  "100"  by  GAF  Audio/Visual 

unquestionably  a  superior  overhead  projector. 


Call  your  GAF  Audio/Visual  Dealer  for  a  demonstration  .  .  .  ask  the  price  .  .  . 
then  compare.  Were  sure  you'll  agree  its  worth  the  difference.  Or  write: 
GAF  Audio/ Visual,  Dept.  281,  Binghamton.  New  York. 


C 

1— 


AUDIO/VISUAL 

GENERAL  ANILINE  ft  FILM  CORPORATION 

BlNC.HAMTtiN     NfW    YORK 
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(continued  from  page  50) 
be  recorded  at  low  cost  in  many 
cases.  The  quality  cannot,  how- 
ever, be  expected  to  be  suitable 
for  broadcast. 

Leave  Job  to  the  Professional 
The  actual  preparation  of  non- 
English  versions  should  be  left 
to  professionals  if  TV  broadcast 
is  contemplated.  Experience  has 
shown  that  an  acceptable  standard 
of  quality  for  public  performance 
can  rarely  be  achieved  by  those 
not  regularly  engaged  in  such 
work.  Higher  quality  is  expected 
in  anything  made  for  mass  media. 
"Homemade"  versions  may  be  en- 
tirely satisfactory  for  many  pur- 
poses, but  not  for  TV.  large  con- 
ventions,  etc. 

In  most  countries  only  optical 
sound  projectors  are  commonly 
available.  Magnetic  tracks  there- 
fore have  limited  usefulness.  If  it 
is  desired  to  make  lip-sync  photo- 
graphic prints,  experience  indicates 
that  a  voice  track  magnetically 
recorded  abroad  on  16mm  mag- 
netic film  can  however  be  mixed 
and  a  final  print  made  in  this 
country  if  desired.  A  photographic 
sound  release  print  is  deemed  es- 
sential for  telecast  purposes,  not 
only  because  of  standards  of  qual- 
ity, but  also  because  few  TV  stu- 
dios have  magnetic  projectors. 
Three  Forms  for  Voice  Tracks 
Professional  help  in  making  a 
lip-sync  non-English  voice  track 
to  be  mixed  and  printed  in  this 
country  will  usually  be  found  nec- 
essary to  produce  good  results. 
The  voice  track  may  preferably 
be  sent  here  in  one  or  the  other 
of  the  following  forms: 
First  Choke:  16mm  single-per- 
forated maanetic   film   coated   full 


Synchronous  motor  attached  to  projec- 
jector  (at  lower  left  above)  will  help 
maintain  constant  recording  speed. 


width  and  synchronously  recorded 
using  a  200-mil  (5.08mm)  record- 
ing on  one  edge.  If  the  200-mil 
recording  is  not  available.  100- 
mil  (2.54mm)  can  be  used. 
Second  Choice:  16mm  direct 
positive  variable-area  photographic 
track  of  playback  density. 

Here's   Outline   of  Procedure 

1.  Translate  the  English  script. 
Sentence  by  sentence,  it  must  not 
exceed  the  English  in  running  time. 

2.  Record  professionally,  match- 
ing foreign  words  to  lip  movements 
as  closely  as  possible.  Cue  marks 
must  be  indicated  on  both  an  un- 
assembled picture  film  and  the 
voice  track. 

3.  Send  the  voice  track  and  the 
picture  film  to  the  U.S.  marked 
properly  for  editorial  synchronous 
reference  (i.e..  for  side-by-side 
editing  or  synchronizer  equip- 
ment ) .  A  letter  of  transmittal  is 
essential. 

4.  At  the  same  time,  send  a 
copy  of  Releases  signed  by  all  per- 
sons whose  voices  are  heard.  If  a 
similar  Release  is  available  for  any 
local    music,   send   that   also.    Re- 


"How  to"  training  and  maintenance  films  can  help  employees,  dealers  and  ser- 
vice personnel  overseas  .  .  .  but  be  sure  sound  track  is  in  the  local  language. 


leases  should  legally  permit  re- 
production and  performance  in  any 
other  country.  Theatrical  perform- 
ance (where  an  admission  fee  is 
involved )  may  however  be  ex- 
cluded. 

Translate  for  Best  Results! 
The  infinitely  greater  impact  of 
seeing  a  film  in  one's  own  lang- 
uage makes  translation  increasing- 
ly desirable  for  every  film  which 
may  possibly  ever  represent  the 
U.S.    abroad.    A    "Golden   Eagle" 


Locally-filmed  sequences,  added  to 
overseas  version,  can  help  to  provide 
"feed  bacl<"  and  add  interest. 


I—  ^j, .  -xf  I  •.vL\\ 


Transferring  sound  in  sync.  Interlock- 
ing of  two  projectors  avoids  uneven- 
ness,  adds  smoothness  to  track. 

winner**  capable  of  multiple 
translations  becomes  indeed  an 
important  ambassador  abroad  for 
his  country  and  his  sponsor. 

In  the  opinion  of  this  writer 
the  U.S.  business  films  industry 
can  serve  its  national  and  its  spon- 
sor's best  interests  by  simply  pre- 
serving separately  for  two  years  the 
background  effects  and  music 
tracks  for  all  its  future  produc- 
tions. The  follow-up  will  come 
naturally.  S' 


'^Annual  prize-winners  selected  by  the 
t:nniniittee  lor  Non-Theatrical  Events 
iCINE)  for  screening  at  one  or  more 
Inrcigii  film  festivals 


PICTURE  PARADE 

Bob  Preston  Narrates  Federal 
Services  Joint  Crusade  Film 

"  Robert  Preston  has  recorded 
the  narration  of  the  1963-64  Fed- 
eral Services  Joint  Crusade  film, 
The  Strongest  Bridge  in  the  World. 
Under  the  chairmanship  of  Secre- 
tary of  the  Treasury  C.  Douglas 
Dillon,  the  Federal  Services  Joint 
Crusade  seeks  contributions  from 
approximately  five  million  federal 
emplovees  located  in  the  domestic 
U.  S.  ' 

All  funds  are  used  to  promote 
health,  welfare  and  freedom- 
building  programs  in  foreign  lands, 
through  Care,  The  American  Ko- 
rean Foundation,  Radio  Free 
Europe  and  Project  Hope.  Pres- 
ton, who  donated  his  time  and 
talent,  joins  such  previous  FSJC 
film  narrators  as  Bob  Hope,  Ar- 
thur Godfrey  and  Chet  Huntley 
in  aiding  this  program. 

Tlie  Strongest  Bridge  .  .  .  was 
produced  in  the  New  York  studios 
of  Fred  A.  Niles  Communications 
Centers,  Inc.  and  directed  by 
Charles  Ticho.  The  1 6mm  black 
&  white,  1 3 '/2 -minute  film  relates 
the  work  of  the  four  agencies  in 
the  FSJC  campaign.  Secretary  Dil- 
lon also  appears  in  the  film,  en- 
dorsing the  program  and  reading 
President  Kennedy's  appeal  for 
funds.  9 


Film   of  "INeu    York  Standard'" 
Sponsored   by   Uni-Serv   Corp. 

■  The  New  York  Standard,  in- 
terim newspaper  that  filled  part 
of  the  void  when  New  Yorkers 
were  left  newsless  during  last  win- 
ter's blackout,  is  the  subject  of 
Tlie  77  Days,  a  23-minute  docu- 
mentary film.  Originated,  financed 
and  published  by  Uni-Serv,  the 
story  dramatizes  the  birth,  strug- 
gles, triumphs  and  finally  the  death 
of  a  unique  feat  in  journalism. 
Vernon  Delston  was  the  producer. 

Delston's  camera  crews  picked 
up  the  principal  elements  of  the 
on-the-spot  scenes  as  they  occur- 
red. The  urgency  of  getting  out  a 
paper  whose  life  span  was  measur- 
ed in  moments  is  captured  in  this 
documentary;  authenticity  and 
drama,  present  at  all  times,  creat- 
ed the  "you  are  there"  quality. 

The  cast,  consisting  primarily 
of  the  Standard  staff,  will  never 
be  nominated  for  an  academy 
award;  however,  in  the  field  of 
journalism  it  reads  like  "Who's 
Who".  Top  newspaper  men  from 
most  of  the  striking  New  York 
dailies  worked  side  by  side  in  get- 
ting out  the  paper.   It   was  team 
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effort  whereby  a  Daily  News  re- 
porter and  a  Ni;w  York  Times 
editor  became  Standard  collea- 
gues. 

Uni-Serv  Corporation  is  a  credit 
card  organization  widely  known  in 
New  York  City  as  Uni-Card.  The 
film  will  be  shown  to  television 
and    non-theatrical    audiences,    igj' 

*  *        * 

•Spcrls  ThriUs  of  1962"  Ar<- 
Reviewed  in  New  >Iiller  Film 

ir  Capsule  accounts  of  five  of 
I962"s  most  stirring  sports  events 
are  provided  in  a  new  16mm  film. 
Sports  Thrills  of  1962.  just  added 
to  the  Miller  Brewing  Company's 
185-film  library. 

The  Milwaukee  brewer's  film 
leads  off  with  the  68th  renewal  of 
the  famed  Penn  Relays,  with  a 
slow-motion  segment  showing  how 
the  new  and  controversial  fiber- 
glass pole  reacts  to  the  weight  of 
the  vaulter  during  competition. 

The  wizardry  of  professional 
basketball  is  next  seen  as  the  Bos- 
ton Celtics  meet  the  Philadelphia 
Warriors  in  the  1962  champion- 
ship playoff.  The  88lh  running  of 
the  Kentucky  Derby  and  Decided- 
ly's  victory  at  Churchill  Downs  's 
followed  by  scenes  of  the  Milwau- 
kee Jaycee  Open  golf  tournament 
in  which  a  top-flight  field  of  pro- 
fessional women  golfers  partici- 
pated. 

Topping  off  the  action  in  Sports 
Thrills  is  the  National  Football 
League's  pro  championship  game 
between  the  New  York  Giants 
and  the  defending  NFL  champs, 
the  Green  Bay  Packers.  Miller 
sports  films  can  be  obtained  on  free 
loan  from  the  company's  Film 
Section.  Public  Relations  Dept., 
4000  West  State,  Milwaukee  I, 
Wisconsin.  ^ 

*  *        * 

Sign  Vision  for  Dental  Picture 

■>  The  American  Dental  Associa- 
tion has  chosen  Vision  Associates 
to  make  an  educational,  public  in- 
formation motion  picture  on  the 
subject  of  fluoridation. 

The  film  is  designed  for  distri- 
bution through  television  and 
through  non-theatrical  channels 
and  will  be  a  straightforward  doc- 
umentary presentation  of  the  facts 
on  fluoridation  and  will  avoid  an 
argumentative  position  on  the 
subject  widely-publicized.  ^ 


SPENCER  BOSTWICK 


PLANFILM 

fine  Film  Writing 

1647   WISCONSIN  AVSNUE,  N.  W. 
WASHINGTON  7,  D.   C.  CO  5-4)41 


SPECIALISTS 

for  over  25  years! 


SEE 

THE 

DIFFERENCE 

when 

16mm  color 

specialists 

process 

prints 


Color  Kepioduclion  Company  has  always  believed 
only  Specialists  can  produce  the  FINEST  QUALITY. 
That's  why  Color  Reproduction  Company  in  over  25 
year's  of  Specializing  exclusively  in  16mm  color 
printing,  has  earned  a  reputation  for  guaranteed 
(luality  which  is  the  Standard  of  the  Industry. 
See  what  the  technical  know-how  and  production 
skills  of  Color  Reproduction  Company's 
specialists  can  do  for  your  16mm  Color  Prints! 

WRITE  FOR  LATEST  16mm  Color  Print  PRICES. 


7936  Sania  Montta  Blvd,,  Hollywood  46,  California 

Telephone:  OLd field  4-8010 
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FILM  INDUSTRY  GROWTH  CREATED  NEED  FOR  STORAGE 

Bekins'  Business  Is   'Moving'  Pictures 

The  Man  Behiiul  Big  Film  Service  Center  is  Nicholas  Muskey 


LAB  SPECIALISTS 

SINCE  1936 

Smm  SILENT 
16nim  SILENT -SOUND 

BLACK  i  WHITE  PRINTS  ONIY 

That   means: 

SPECIAL  SKIllS  .   .   . 

SPECIAL   CARE  .   .   . 

PIUS 

ESPECIALLY  FAST  SERVICE 

and 

ESPECIALLY  "GOOD"  PRICES 

on 

QUANTITY  WORK 

Try    us 

MODERN  MOVIES,  INC. 

832  Cole  ■  Hollywood  38,  Calif. 
Hollywood  4-7}93 
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OLALITY-BILT 

Film  Shipping  Cases 

•  Best  quality  domestic  fibre 

•  Heavy  steel  corners  for 
added  protection 

•  Durable   1"  web  straps 

•  large  address  card  holder 
with  positive  retainer  spring 

•  Sizes  from  400'  to  2000' 

OTHER    "QUALITY-BILT"    ITEMS: 

Salon  Print  Shipping  Cases 

Sound  Slidefilm  Shipping  Cases 
(for  Transcriptions  &  Filmstrips) 

2"  X  2"  Glass  Slide  Cases 

Filmstrip  Shipping  Cases  (hold  up 
to  6  strips  plus  scripts) 

Write  direct  to 
manufacturpr  for  catalog 

WM.  SCHUESSLER 

361  W.  Superior  St.,  Chicago  10,  III. 


HAT  Role  has  a  world-wide 
moving  and  storage  company 
in  film  business?  When  it's  Bekins 
—  plenty,  though  probably  not  in 
the  way  an  outsider  might  expect. 

Bekins,  often  referred  to  as  "the 
Cadillac"'  of  the  moving  and  stor- 
age industry,  has  housed  negatives 
and  prints  in  quarters  in  Holly- 
wood since  the  early  twenties  in 
rental  rooms  and  nitrate  vaults, 
but  it  was  on  a  pretty  passive 
basis:  there  they  were,  and  if  you 
had  film  and  wanted  to  store  it, 
OK. 

Business  swelled  after  World 
War  II  with  the  advent  of  televi- 
sion, and  then  one  day  a  frustrated 
film-storage  client  asked  a  com- 
pany records  storage  executive. 
"Why  don't  you  store  film  for  us 
so  we  can  get  at  it?" 

Film    Service    Center    is    Born 

That  was  the  turning  point  from 
which  Bekins  Film  Service  Center 
emerged.  An  alert  management 
recognized  this  as  a  real  need, 
though  they  were  aware  that  cus- 
tomers weren't  all  standing  in  line 
waiting  for  it.  The  concept  propos- 
ed was  one  of  storage  with  an  im- 
portant "plus"  which  would  take 
considerable  planning,  careful  or- 
ganization, and  some  iincominon 
management  skills. 

They  found  their  man  in  Nicho- 
las C.  Muskey.  Film  background? 
From  the  age  of  five  he  literally 
was  brought  up  in  a  projection 
room.  Breadth  of  experience?  He'd 
worked  in  radio,  photography  and 
related  communications  fields.  Or- 
ganizing ability?  He  had  an  excel- 
lent record  as  a  Marine  Corps  of- 
ficer and  organizer,  and  he  still 
holds  a  Reserve  appointment.  And 
where  was  Muskey?  He'd  gotten 
tired  of  the  sameness  and  lack  of 
challenge  in  what  he'd  been  doing 
previously,  and  for  four  years  he'd 
been  prospecting  and  mining  in 
Death  Valley. 

Surveyed    the    Whole    Field 

Agreeing  to  look  the  situation 
over.  Muskey  took  two  weeks  to 
appraise  the  field.  He  talked  to  old 
friends  in  the  industry,  went  from 
front  to  back  of  the  studios,  ex- 
plored the  laboratories.  Though 
he'd  anticipated  it,  this  experience 
confirmed  the  fact  that  in  all  its 
years  Hollywood  never  had  been 
blessed  with  a  center  providing  all 
the  inter-related  film  services  of 
Coring,   cleaning,    repairing,   ship- 


ping, cataloging  and  otherwise 
handling  film  for  the  benefit  of  its 
owners. 

In  October  1958  he  and  Bekins 
executives  reached  a  quick  agree- 
ment on  the  value  of  the  project. 
It  was  understood  that  Muskey  was 
the  operating  head,  with  full  re- 
sponsibility and  authority,  and  so 
long  as  he  was  confident  that  it 
was  necessary  and  justified,  he 
could  have  whatever  he  needed. 
Ninth    Floor    an    Ideal    Site 

His  first  need  was  the  ninth 
floor  of  the  storage  building  at 
1025  North  Highland  in  Holly- 
wood. Studying  the  whole  of  the 
sturdy  concrete  building,  he'd  dis- 
covered that  through  some  natural 
phenomenon  this  particular  floor 
was  much  like  a  cave  in  having  a 
natural,  constant,  even,  year-round 
temperature  and  humidity.  The 
floor  just  above,  and  the  one  be- 
neath, were  also  desirably  close  to 
the  optimum  and  will  be  added  as 
needed. 

Muskey  designed  a  new  type  of 
film  storage  rack,  built  on  the  old 
"Erector  set"  principle  and  pro- 
viding maximum  flexibility  of  use 
in  a  thoroughly  efficient  use  of 
space.  He  worked  out  a  pricing 
schedule  far  lower  than  anyone's 
expectations  yet  still  showing  the 
company  a  satisfactory  profit,  and 
including  provisions  for  customer 
property  insurance  which  meant 
real  savings  to  them.  He  designed 
the  necessary  forms.  He  called  on 


Nicholas  C.  Muskey  hnids  up 
the   Bekins'   Film  Service  Center. 

prospective  clients.  Whatever  need- 
ed doing.  Muskey  did.  because  he 
was  the  whole  "division". 

In  December  1958  he  got  his 
first  account.  Within  less  than  five 
years  the  number  has  grown  to 
more  than  300.  and  a  good-sized 
staff  now  services  business  film 
producers,  business  firms,  educa- 
tional institutions  and  associations 
and  advertising  agencies  based  in 
the  east  and  midwest  as  well  as  in 
Hollywood  and  the  west. 

Ser\es  Film.  Tele\ ision  Clients 
Major  entertainment  film  stu- 
dios, an  impressive  list  of  indepen- 
dent producers,  television  commer- 
cial producers,  the  three  major 
radio-television  networks  and  some 
of  the  recording  studios  are 
among  clients  here,  storing  tapes 
and  masters  as  well  as  such  associ- 
ated materials  as  scripts,  eels  and 


Tliousands  of  film  cans,  many  containing  priceless  originals,  are  housed  un- 
der ideal   storage  conditions  at   Bekins'  Hollywood-based   film   service  center. 
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title    ciirds.    properties    ;iinl    other  ' 
valuiible  items. 

Bekins  Film  Service  Center  is 
a  depositary  for  film  material  re- 
lated to  Federal  court  cases,  for 
the  State  of  California,  and  for 
prized  material  which  U.  C.  L.  A. 
won't  trust  to  its  own  cinema  de- 
partment vaults.  Many  individual- 
ly-owned film  collections  are  here, 
including  everythini;  filmed  by  and 
about  Ozzie  and  Harriet  Nelson, 
and  probably  more  footage  of 
Woodrow  Wilson  and  his  period 
than  can  be  found  anywhere  else. 
1.1    Nitrate-    \  aults    .\rc    Full 

To  the  nine  nitrate  film  vaults 
in  use  when  Muskey  joined  Bekins. 
six  more  have  been  added,  and  all 
are  filled.  They  hold  the  history  of 
Hollywood,  a  "who's  who"  of  the 
industry.  Material  which  will  go 
into  the  still-building  Hollywood 
Film  Museum  is  here,  its  safe- 
keeping a  company  contribution  to 
the  project.  Muskey  himself  is  a 
member  of  the  Film  Museum  As- 
sociates and  is  on  the  public  re- 
lations cabinet. 

Certified  storage  service  remains 
the  foundation  of  the  Center,  of 
course,  and  a  single  can  is  as  wel- 
come as  a  million  feet  of  film,  tape 
or  recording.  Whatever  the  owner's 
intent,  all  material  is  given  "live 
storage"  treatment  as  a  matter  of 
policy.  With  a  system  of  careful 
coding,  not  only  the  Center's  per- 
sonnel but  the  customer,  from  his 
records,  knows  at  any  time  the  ex- 
act location  of  the  material.  Bank 
vault  security  is  provided  for  ori- 
ginal color  negatives  and  other  ma- 
terial requiring  maximiun  protec- 
tion and  the  most  desirable  storage 
conditions  humanly  possible  to  pro- 
vide. 

C^crtily    Inspoction    iil    Films 

In  a  complete  service  package 
with  no  "hidden  charges'",  certified 
film  inspection  is  available.  No 
machines  are  used,  and  operators 
grade  film  visually  to  the  highe.;t 
industry  standards.  Wet  cleaning 
of  both  sides  of  the  film  is  sup- 
plied using  a  special  formulation 
which  also  preserves,  lubricates 
and  toughens  the  film,  reducing 
scratches,  eliminating  static,  dust 
and  dirt,  and  lengthening  ils  life 
generally. 

The  service  extends  to  checking 
out  answer  prints,  print  ordering, 
inspection,  maintenance  and  re- 
placement of  damaged  footage, 
breaking  down  of  commercials, 
packaging. 

Quick  access  is  an  important 
service  element.  Film  stored  at  the 
Bekins  Center  is  as  close  as  the 

(CONCLUDED    ON    NEXT    PAGE) 


(DO  YOUR   MEN    HATE  TO   SHOW  YOUR   I6MM   SOUND   FILMS) 


NEW  WAY  FOR  YOU  TO  GET  THE  WORLD'S  ONLY  COMPLETELY 
AUTOMATIC-THREADING  I6MM  SOUND  PROJECTOR... 

LEASE  IT  FOR  ONLY  $24  A  MONTH! 


Ever  had  the  feeling  your  sound  films  aren't  getting  seen? 
Could  be  your  men  have  been  embarrassed  by  outdated 
equipment  that's  hard  to  work,  makes  them  (and  your  com- 
pany) look  bad.  Here's  how  to  settle  that  problem,  for  good. 
Ask  for  a  demonstration  of  the  new  Bell  &  Howell  550 
Specialist  AUTOLOAD  Filmosound  .  .  .  the  one  and  only 


LEASE  THE  AUTOLOAD... BENEFIT  STILL   MORE  WAYS! 

•  Benefit  from  FREE  maintenance.  FREE  delivery  any- 
where in  the  United  States.  You  just  replace  projection 
lamps,  tubes.  That's  absolutely  all. 

•  You  take  on  no  capital  investment.  What's  more,  you'll 
find  leasing  the  AUTOLOAD  may  easily  cost  you  less 
then  you've  been  spending  on  rentals. 

Fill  out  the  coupon,  ask  for  a  demonstration  of  the  world's 
only  completely  automatic-threading  16mm  sound  projec- 
tor. Your  film  messages  are  expertly  done  .  .  .the  AUTO- 
LOAD will  help  add  to  their  effectiveness  .  .  .  automatically. 


Belle  Howell 


sound  projector  anywhere  to  thread  itself  completely  .  .  . 
automatically.  Even  better,  the  AUTOLOAD  watches 
every  inch  of  film  during  projection.  You'll  never  lose  your 
audience  because  of  garbled  sound  or  pictures.  Sound 
system  is  full-range  ,  .  .  engineered  to  handle  the  largest 
theater,  the  smallest  conference. 


Bell  &  Howell 

Department  BS-10 

7100  Mccormick  Road 

Chicago  45.  Illinois 

Dear  Sirs:  Send   me  details  of  your  special   Bell  &  Howell   550 

Specialist  AUTOLOAD  Filmosound  Lease  Plan. 

Send  me  information  about  24-month  lease  plan, 

(12-month  plan  also  available) 

Arrange  for  a  demonstration  as  soon  as  possible. 


POSITION^ 
COMPANY 


Bell  ft  Howell  produch  are  available  in  Canada  through  Canadian  dealers/Specialist,  AUTOLOAD,  Filmosound  are  Irademarks  ot  the  Bell  &  Howell  Company 
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Bekins  Moves  Film: 

(CONTINUED    FROM    PAGE    55) 

owner's  telephone,  and  immediate- 
ly accessible.  A  call  from  any  au- 
thorized person  speeds  it  on  its  way 
in  minutes  via  uniformed  messen- 
ger using  radio-controlled  cars,  to 
local  delivery  or  dispatch  point  for 
anywhere.  Need  to  know  whether 
a  certain  scene  is  in  place?  The 
same  service  will  check  it  and  re- 
port back  right  away. 

Traffic  service  has  become  a 
large  element  in  the  program.  Like 
storage  and  related  activities,  in 
which  Bekins  figuratively  becomes 
an  "arm"  of  the  client,  shipping  is 
done  for  him  as  though  by  his  own 
department  —  though  with  even 
a  little  more  care,  if  possible,  than 
his  own  employees  might  give. 
Booking  orders  are  all  confirmed, 
schedules  are  met.  and  followups 
prevent  late  return.  Even  weather 
conditions  are  anticipated  to  insure 
meeting  screening  dates.  Only  pos- 
tage or  shipping  charges  are  added 
to  the  all-inclusive  service  price. 

Out-of-state  storage  is  provided 
at  a  branch  in  Phoenix,  controlled 
from  the  Hollywood  headquarters. 
with  overnight  service  available  tn 
virtually  any  point. 

Plans  are  now  developing  for 
opening  similar  Bekins  Film  Serv- 
ice Centers  in  the  New  York  and 
Chicago  areas,  and  further  exten- 
sions of  service  are  under  consider- 
ation. 

The  whole  Bekins  story  won't  be 
told  for  a  long  time.  Nick  Muskes 
is  a  man  of  vision,  backed  by  ex- 
ecutives with  equal  vision,  and  he's 
writing  new  chapters  constant!) .  g 
*        *        * 

Kodak  Increases  Prices  of 
Professional  Color  Negatives 

■fr  Price  of  professional  color  mo- 
tion picture  negative  film  was  in- 
creased by  approximately  12  per- 
cent effective  July  15.  the  East- 
man Kodak  Company  has  an- 
nounced. Price  increase  will  affect 
Eastman  Color  Negative.  Eastman 
Color  Internegative  and  Eastman 
Color  Intermediate  Films,  prod- 
ucts primarily  used  by  professional 
motion   picture   producers. 

The  price  increase  is  the  first 
applied  to  Eastman  color  negative 
professional  motion  picture  films 
since  introduction  13  years  ago.  Q' 

*  *  :=: 

Carousel  Productions  Formed 

<r  Carousel  Productions  has  been 
formed  at  17  E.  48th  Street,  New 
■V'ork.  Executive  producer  and 
head  of  the  firm  is  George  Rob- 
erts, a  former  producer-director 
with  Graphic  Varieties  and  Goth- 
am Recording  Corporation.         g- 


along  producfion  lines 


Larger  Quarters,  New  Lab  for 
Ea$tman''s  .Midwest  Film  Sales 

--  New.  larger  facilities  on  the 
24th  floor  of  Chicago's  Prudential 
Building  now  house  the  Midwest 
Division  of  Eastman  Kodak  Com- 
pany's motion  picture  products 
sales  department. 

Headed  by  Midwest  manager 
Ken  Mason,  the  Division  unit  now 
occupies  3,000  square  feet.  In- 
cluded are  a  business  office,  chem- 
istry laboratory,  conference  facili- 
ties and  display  areas.  The  lab 
will  aid  film  processors  in  quality 
control,  testing  and  inspection  pro- 
cedures. Professional  motion  pic- 
ture films  accounted  for  about  <S 
percent  of  Kodak's  U.  S.  sales  of 
S  1.056  million  in   1962.  1' 


Cameron  Film  Productions  Add 

Staff  in  New  Seattle  Studio 

■  Cameron  Film  Productions, 
formerly  Forde  Motion  Picture 
Productions,  is  now  established  in 
new  offices  at  314  Fairview  .Ave- 
nue North.  Seattle.  Washington. 

In  addition  to  the  new  firm 
name.  Producer  Richard  W.  Cam- 
eron has  added  staff  and  facilities 
to  meet  the  growing  demand  in  the 
Pacific  Northwest  for  business 
films  and  television  commercials. 

New  sound  mixing  and  dubbing 
equipment,  interlock  projection, 
and  client  viewing  room  make 
Cameron  Films  a  completely  inde- 
pendent film  production  facility. 

Recently  completed  were  two 
historical    films    for    the    Seattle 


You  and  your  film  always  receive 
"The  White  Glove  Treatment"  at  the 
Geo.  W.  Colburn  Laboratory. 

You'll  find  this  type  of  personal  care 
and  handling   in   each  and   every  service 
performed  at  Colburns. 


World's  Fair  Commission,  three 
films  for  the  Boeing  Company,  and 
a  medical  film  for  the  Washington 
State  Department  of  Labor  and 
Industries. 

Two  other  Cameron  productions 
have  been  recent  award  winners. 
The  film  Thiirsikiy's  Child  received 
the  Gold  Medal  Award  of  the  Se- 
attle Art  Director's  Society.  A  tele- 
vision  commercial   for   Northwest 


GEO.  W.  COLBURN  LABORATORY,  INC. 

164  NORTH  WACKER  DRIVE  ■  CHICAGO  6,  ILL- 332-6286 


COMPLETE    LABORATORY   SERVICE   FOR    16MM  /  EOniNG  /  RECORDING  /  WORK    PRINTING  / 
8MM   &   16MM   RELEASE   PRINTING  /  TITLING  ./ 35MM   SLIDE  &   FILMSTRIP  SERVICE 


Producer  Cameron  (1)  accepts  trophy 
for  Ford  spot  from  Seattle  Academy 
president    Robert   Carlevitz. 

Ford  Dealers  (J.  Walter  Thomp- 
son Agency)  was  chosen  the  best 
television  commercial  produced  in 
Seattle;  the  selection  was  made 
by  the  Seattle  Chapter,  Academy 
of  Television  Arts  and  Sciences. 

"We  have  changed  more  than 
our  name,"  Cameron  said.  "With 
our  enlarged  facilities  and  staff 
we  can  give  our  clients  the  special 
attention  so  necessary  to  the  pro- 
duction of  motion  pictures  of  the 
highest  quality."  R' 

Association    Films    to    Handle 
Sears    Roebuck's   Film    Library 

•*■  Sears.  Roebuck  and  Company's 
extensive  film  library  is  now  being 
distributed  by  .'Association  Films. 
Inc.  Subject  matter  includes  col- 
orful films  on  batting,  duck  hunt- 
ing and  tarpon  fishing  with  Ted 
Williams,  pictures  on  lawn  care 
and  power  tools,  and  the  latest  in 
the  series.  Come  Camping  in 
A  laska. 

The  latter,  33  min.,  color,  is  a 
camera  tour  of  our  49th  state  with 
Sir  Edmund  Hillary  (the  conqueror 
of  Mt.  Everest ),  his  wife  and  three 
children.  There  are  breathtaking 
views  of  Mt.  McKinley  National 
Park,  crystal  clear  lakes  and  un- 
posed.  unrehearsed  shots  of  ani- 
mals in  their  natural  habitat. 

Sir  Edmund  proves  to  be  the 
perfect  companion  on  a  camping 
trip  -  knowledgeable,  handy  with 
camp-out  equipment,  and  a  man 
with  a  true  love  of  the  great  out- 
doors, which  he  imparts  to  his 
family,  and  the  motion  picture 
audience.  S' 
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Architectural  sketch  of  new  studio  facilities  for  Canyon  Films  in  Arizona. 

New  Sound  Slafie,  Scene  Doek  for  ("iinyon  Flims  of  Arizona 
as   \\  e-ileni-Hased    Film    I'rodiieer   <iiini|)lete!s   INeu    P\ieilities 


ix  Noteworthy  progress  in  physi- 
cal plant  for  specialized  film  pro- 
duction is  beina  made  by  Canyon 
Films  of  Arizona,  Phoenix.  Ari- 
zona, with  the  construction  of  a 
new  60  by  9()-fool  sound  stage  and 
a  40-foot  square  scene  dock.  The 
studio  will  retain  its  two  present 
facilities  as  insert  stages  and  is 
building  a  new  parking  lot  to  ac- 
comodate 30  cars.  When  expan- 
sion work  is  completed,  total  area 
of  this  Southwestern  plant  will  be 
1 2..S00  square  feet. 

"Our  new  sound  stage,"  says 
Canyon  president  Raymond  Boley. 
"actually  opens  up  a  new  era  of 
production  for  us.  We  can  film 
interior  scenes  involving  large 
trucks;  there  is  ample  capacity  for 
several  sets,  increasing  our  effi- 
ciency and  speeding  up  produc- 
tion. We  think  we're  extremely 
fortunate  to  achieve  this  kind  of 
expansion  in  our  present  down- 
town Phoenix  location." 

Canyon  Films  is  a  closely-held 
corporation  whose  owners,  in  ad- 
dition to  Boley,  are  David  H. 
Burch.  vice-president  and  Robert 
J.  Allen,  secretary-treasurer. 

"WeVe  particularly  proud  of 
our  new  sound  system."  Allen 
says.  "It  is  being  custom-built  and 
completely  DC-interlocked,  with 
construction  and  installation  by 
Magnasync,  making  available  up 
to    five    dubbing    channels.    The 


sound  stage  will  have  1.600  amps 
available  for  lighting  and  will  be 
ccimpletely  air-conditioned."       H' 

*        *        * 

I'll i I  Murphy  Forms  Company 
to  Prepare  Film  Promotion 

■An  experienced  film  promotion 
man  has  set  up  his  own  shop  and 
announced  that  he  will  specialize 
in  the  preparation  of  collateral  ma- 
terials such  as  discussion  guides, 
audience  handout  pieces  and  post- 
ers. 

He  is  Philip  Murphy,  who  be- 
fore the  move  was  promotion  man- 
ager for  Modern  Talking  Picture 
Service.  He  was  with  that  film  dis- 
tribution concern  for  10  years.  He 
is  doing  business  now  as  Philip 
Murphy  Associates  at  663  Fifth 
Avenue.  New  York  22.  N.  Y. 

"As  Bl  siNEss  Screen  said  in  its 
second  issue  this  year,  collateral 
materials  'are  all  too  often  neglect- 
ed by  film  sponsors'."  Murphy 
says.  "They  can  add  an  extra  di- 
mension to  a  film  at  little  cost. 
They  can  gain  closer  attention  to 
the  film  —  make  it  the  center  of  a 
real  program  —  and  leave  the 
viewers  with  a  lasting  reminder  of 
the  sponsor  and  his  message.  The 
advance  announcement  of  such 
materials  may  also  help  the  spon- 
sor get  his  films  to  the  audiences 
he  wants,  which  is  becoming  a 
more  competitive  situation  all  the 
time."  9 


Studios  Incorporated  33  Wttt  46th  Sirett  New  York  36.  New  York  JVdton  2-3606 


BUHL 


KOOLITE 


NEW  BUDGET  PRICED 
COMPACT  PROJECTOR 

GIVES  YOU  "BIG 
MACHINE"  FEATURES 


Buhl  designed  the  Koolite  Budgeteer  to  sell 
on  its  merits!  You  deserve  to  discover  its  many 
superior  advantages.  Detailed  descriptive 
literature  is  ready.  Let  us  rush  you  your  free 
copy  npv/.  Please  v/ritel 


Net  user  price  of 
the  Buhl  Budgeteer 
Model  90-C  is  merely 


n 


BUHL  OPTICAL  CO. 

1009     Beoch     Avenue,     ED-4  | 

Pittsburgh,  Pa.     15233  > 

Please  rush  detailed  literalure  describing  the  new  Buhl  Koolite  Budgeteer 
projecFor. 


Title 

Company- 

Addreii 

City 


BUHL 


-Stole -  5p_        I 

I     / 
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Seager   Heads  IVational   Sales 
for   General    Aniline    Division 

-'-  Charles  W.  Seager  has  been 
appointed  national  sales  manager 
of  Professional  and  Industrial 
Products  for  the  Photo  &  Repro 
Division  of  General  Aniline  & 
Film  Corporation.  Norbert  F. 
Rincker.  general  sales  manager  for 
the  Division,  made  the  announce- 
ment. 

Seager.  who  joined  the  company 
in  1946.  will  temporarily  continue 
his  duties  as  manager  of  Federal 
and  Contract  Sales.  He  is  a  native 
of  Cleveland.  Ohio,  and  a  graduate 
of  North  Central  College,  later 
doing  graduate  work  at  Rutgers,  y 
*        *        * 

Peler  El|2ar  Named  Executive 
Pro«lueer  at  >lPO  Videotronits 

i<  Peter  Elgar,  former  president 
of  Peter  Elgar  Productions,  has 
joined  MPO  Videotronics.  Inc.  He 
will  serve  the  film  production  com- 
pany as  an  executive  producer  and 
director. 

Mr.  Elgar  is  widely  acknowl- 
edged as  one  of  the  leading  direc- 
tors of  television  commercials.  He 
has  had  over  30  years  of  experi- 
ence in  the  film  business,  primari- 
ly in  the  industrial,  documentary 
and  commercials  fields. 

Born  in  Vienna  and  educated 
abroad.  Mr.  Elgar  holds  Ph.D.  de- 
grees from  three  continental  uni- 
versities. He  was  associate  produc- 
er and  director  of  the  famous  Mcid- 
chen  in  Uniform,  one  of  the  all- 
time  great  films.  He  founded  his 
own  studio  in  1951  and  has  pro- 
duced hundreds  of  commercials 
and  sponsored  films. 

Mr.  Elgar  will  make  his  head- 
quarters at  the  MPO  Videotronics 
Center  in  New  York.  ^ 

*       *       * 

Ray-Eye  Productions  Appoints 
Huffman  Sales  Vice-President 

■if  Ray-Eye  Productions.  Inc.. 
has  named  William  W.  Huffman 
as  vice-president  for  sales.  He  is 
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the  former  manager  of  Video  Re-  optics  and  audio-visual  fields.  He 
cording  Sales  for  NBC  in  Chi-  has  been  active  in  the  develop- 
cago.  ment     of     high-speed     projection 


Fred  .4ufhauser  to  .Management 
of  the  Keystone  View  Company 

Ik  Management  of  the  Keystone 
View  Company.  Meadville.  Pa., 
has  been  assumed  by  Fred  E. 
Aufhauser,  recently  resigned 
president  of  Vicom,  Inc..  Ro- 
chester. N.  Y.  Keystone,  a  72- 
year  old  pioneer  in  the  manufac- 
ture of  instruments  and  programs 
for  the  opthalmic.  educational 
and  entertainment  field,  is  a  sub- 
sidiary of  Mast  Development 
Company.   Davenport.   Iowa. 

With  his  entry  into  the  man- 
agement consulting  field.  Auf- 
hauser brings  the  group  exten- 
sive experience  in  the  projection- 


Fred  Aufhauser:  to  Keystone 
lenses,    anamorphic    lenses,    over- 
head  and   opaque  projectors  and 
8mm  sound  motion  picture  equip- 
ment, g- 


MECCA"^ 


mm 


3 


43%. 


Qualify  black-and-white 

laboratory  service 

35mm  and  16mm 

Since  1937 


Film  Center Building,630NinthAvenue,NewYork  36,  N.Y.'COJumbus  5-7676 

Affiliated  with   BYRON  MOTION   PICTURES,  Washington  7,   D.  C. 


Ticho  Named  General  Manager 
of  Niles'  New  York  Studios 

■  The  new  general  manager  of 
the  New  York  studios  of  Fred 
A.  Niles  Communications  Cen- 
ters. Inc.  is  Charles  Ticho.  A 
veteran  in  the  film  production 
field.  Ticho  began  his  career 
with  the  Niles  organization  eight 
years  ago  at  the  Chicago  studios. 
He  has  been  associated  with 
Niles"  New  York  activity  since 
the  Eastern  studio  was  opened 
in  1961  and  holds  numerous 
awards  for  direction.  Several  cur- 
rent productions  for  New  York 
World's  Fair  exhibition  are  un- 
der way  in  New  York  as  well  as 
a  heavy  schedule  of  television 
commercials.  ®' 

*        *        * 

Capparos  to  Lens  Commercials 
at  Rose-^Iafjwood  Productions 

--  Ernesto  Caparros  is  the  new 
director  of  photography  at  Rose- 
Magwood  Productions,  Inc.,  New 
York.  His  cinematic  background 
includes  the  Academy  Award- 
winning  Miiucle  Worker,  starring 
.Anne  Bancroft.  For  television, 
Caparros  has  lensed  such  audi- 
ence favorites  as  Naked  City  and 
Rome  66.  At  Ro,se-Magwood  he 
will  exclusively  handle  TV  com- 
mercials, remaining  available  for 
features  and  television  series.    5J" 

Lowry  Named  Filmex  Producer 

Hank  Lowry.  a  location  spe- 
cialist and  production  coordinator 
in  Miami  for  five  years  and  recent- 
ly active  among  New  York  adver- 
tising agencies  on  their  fikn  re- 
quirements, has  joined  Filmex, 
Inc.,  in  Manhattan,  as  a  producer. 

Joins   Productions   L  nlimited 

Syd  Folberg  is  the  new  vice- 
president  of  Productions  Unlim- 
ited in  charge  of  16nim  non-the- 
atrical sales.  He  was  previously 
associated  with  United  .Artists  As- 
sociated where  he  was  general 
manager  in  their  8mm  division.  Q^ 
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TiiNer  to  llciiil  Priiiliicl  Finns. 
ProiiKilion    for   (irallcs.    Iiir. 

w  Now  he;idin!:  up  product  plan- 
ning and  pioniolion  at  Graflex, 
Inc.  is  Donald  k.  Calver  who  was 
recently  named  director  of  these 
activities  by  Robert  L.  Rice,  pres- 
ident of  the  Rochester-based  sub- 
sidiary of  General  Precision 
Equipment  Corporation.  Q' 


For    16mm.   Film  —  400'    to   2000'    Reell 

Protect  your  films 
Ship   in   FIBERBILT   CASES 

Sold   at    leading    dealers 


Only 

|5j=^^ 

bear 

original 

ihiAiiuJII 

this 

Fiberbilt 
Cases 

SHIPPING 
^CASEy 

TRADE 
MARK 

PROFESSIONAL 

TITLE  Typographers 

and 

Hot-press  Craftsmen 

SINCE   1938 

Wnle  /or  FREE  type  cbsrt 

1^  KNI6HT  TITLE  SEBVICE 

I  **'     145  West  45th  St.,  New  York,  NY. 


Baigelniaii   to  Direct   Miilwesl 
Sales  for  Teelinic-olor  Braneh 

Newly-appointed  Midwest  rei:- 
ional  manager  for  the  Technicolor 
Corporation's  Commercial  &  Edu- 
cational Branch  is  Jack  J.  Baigel- 
man.  He  will  work  out  of  the  Chi- 
cago office  at  333  N.  Michigan 
Avenue.  Baigelman  was  previous- 
ly regional  sales  manager  of  the 
Consumer  Products  Division  in 
Chicago  and  is  a  former  vice-presi- 
dent of  the  Global  Trading  Corp.. 
New  York  City.  He  is  now  a  resi- 
dent of  Skokie.  Illinois.  y 
»        *        * 

Davis   to   Kalvar  ('orporalioii 
as  Manafier  of   \\  esleni   Sales 

Harry  B.  Davis,  former  na 
tional  sales  manager  for  profes- 
sional and  industrial  products  ot 
Ansco.  has  been  appointed  west- 
ern regional  sales  manager  for 
the  Kalvar  Corporation.  New  Or- 
leans. Kalvar  manufacturers  dry- 
process,  heat-developed  photo- 
graphic films  and  paper  for  both 
microfilm  and  motion  picture 
application. 

Davis  will   headquarter  at   Kal- 
var's  Engineering  Division.  Camp- 
bell,   California    and   direct    sales 
activities  in  1 1  Western  states.  W' 
*        *        * 

Ka"liii::s  .loins  (!ainera   Marl's 
Rental    and    Sales    l)e|iartinenl 

Walter  E.  Rawlings  has  joined 
the  Rental  and  Sales  Department 
of  The  Camera  Mart.  Inc.,  New- 
York. 

Prior  to  his  joining  the  firm.  Mr. 
Rawlings  was  employed  by  Asso- 
ciated British  Cinemas  fin  Eng- 
land )  for  over  six  years.  He  was 
associated  with  S.O.S.  Photo  Cine 
Optics  for  five  years,  and  with 
Fordel  Films  during  the  past  year. 

.Sponsors  Film   Ser\  iee   \.   1'. 

:.-  Robert  W.  Rawson  has  been 
appointed  executive  vice-president 
of  Sponsors  Film  Service  Adver- 
tising Radio  &.  Television  Services. 
Inc.  He  will  assume  overall  man- 
agement responsibility  for  print 
procurement  and  distribution  op- 
eration. W' 
«        *        « 

Low  to  Direct  Sales  at  Gordon 

•ii  Alan  Gordon,  president  of  Gor- 
don Enterprises  has  announced 
the  appointment  of  Roy  R,  Low- 
as  sales  manager  of  that  specialized 
photographic  equipment  company 
in  North  Hollywood,  Cal. 

A  former  Royal  Canadian  Air 
Force  pilot.  Low  has  been  with 
Gordon  since  1952  and  for  the 
past  six  years  has  been  assistant 
sales  manager.  S' 


A'i'ir  SOS  SoundSval  Itliinp 


for 

Arriflex 
16mm 
Cameras 


-^C 


S.O.S. 


SOUNDSEAL   BLIMP 

STANDARD  MODEL: 

TYPE   F  OR  Z4  FRONT  $1250. 

TYPE  ZIO  FRONT  $1260. 

UNIVERSAL  MODEL: 

TYPE  F  OR  Z4   FRONT  $1300. 

TYPE  210  FRONT  $1310. 


I'rrfi'vtiif    tfiiit't    Synr  -  Saiinit    t'lom'-nps! 

Our  new  SoundSeal  Blimp  fits  your  Arri  16  like  a  second  skin, 
holds  it  steady,  seals  out  sound— for  perfect  Sync-Sound  shots. 
Only  13  lbs.  of  laminated  glass  fibre,  lined  with  rubber-bonded 
nylon,  it'll  cut  costs,  go  anywhere,  last  nearly  forever.  Many  plus- 
features:  please  write  us  for  complete  brochure. 


SOS  PHOTO'CINE-OPTICS,  INC. 


East   Coast,    602  west  52nd   street 
new  york   19.  n,  y,  •  2 1 2-PL-7-O440 


West   Coast:    6331    hollywood   blvO- 
hollywood  28.  calif    •  213-467-2124 


imploys  the  newly  developed  highly  efficient  Xenon  light  source  — 

^"^-^^--^  UNIVERSAL 

8000  ro   9000  lumens  of  evenly   diitributed  snow-white  tight— 

PROJECTS  SVa"  X  4",  AND  2"  x  2"  SLIDES  ON  SCREENS  UP 

TO  35  FEET  WIDE,  PICTURES  FULL  OF  DETAIL  NEVER  NOTICED 

ON  SMALL  SCREENS. 


Aiiociated  rectifier  operate*  on  220-volt 
AC.  Ideal  for  tthoot*,  lalei  meetings,  feth- 
nical  conferencei,  conventioni  and  leclurei> 
The  light  it  of  approximately  6000  K,  ideal 
for  vivid  projection  of  colored  ilidei. 

The  light  tource,  an  arc  encloied  in  a  quartz 
globe,  poi*es*ef  the  great  advontoga  of 
cleanlineo. 


Operation    if    limple.    Juat    pu)h    o    button. 

Choice  of  objective  lent  tn  the  range  of  6/6 
to  26  inehe*  inclusive.  Push-button  con* 
trolled  electric  changer  holding  70  ZV*"  x 
4"  slides  avoilable. 

for  littrafurv,  addr»it  a  rcquaif  to— 


THE 


ELECTRIC    CORPORATION 


39       Cirr  PARK  AVENUE 


TOLEDO    1,  OHIO 
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Capitol   Library   Service   Has 
New  "Production  Music  Series" 

il  A  new  background  library  for 
film  and  broadcast  use,  the  Pro- 
duction Music  Series  (PiMS)  has 
been  announced  by  Capitol  Li- 
brary Services,  Hollywood.  PMS 
offers  music  classified  by  category. 
rather  than  by  the  usual  system  of 
individual  titling.  All  of  the  sub- 
jects were  especially  written  and 
arranged  for  the  Service. 

PMS  is  set  up  in  the  following 
categorical  selections:  sports  and 
metro;  sports  and  news;  news  and 
industrial;  fast  activities;  show  bus- 


The  ^'i  ide  World  of  Sponsored  Pictures 


Radio  personality  Jack  Wagner  is  pic- 
tured using  the  Capitol  Production  Mu- 
sic series  for  his  syndicated  program. 

iness;  documentary  marches;  sce- 
nics;  light  and  happy;  comedy  and 
cartoon;  kiddie  show ;  fashion  show 
melodies;  "important"  melodies 
(documentary);  plain  melodies; 
production  melodies;  dramatic  mu- 
sic; short  title  music  (open  and 
close);  percussion  effects;  dra- 
matic statements,  etc. 

The  new  Capitol  service  is  off- 
ered on  14  LP,  33  1/3  double- 
faced  discs,  containing  254  differ- 
ent selections  and  is  priced  at  $85. 
There  are  no  leasing  fees.  The 
basic  series  will  be  added  to  peri- 
odically to  maintain  a  flow  of  new 
and  timely  melodies.  Write  Capitol 
Library  Services,  Hollywood  & 
Vine.  Hollywood  28.  California 
for  details,  mentioning  Business 
Screen.  3* 

*       *       * 

A/F  Libraries  to  Distribute 
30    Fire    Underwriters'    Films 

■it  Association  Films.  Inc.,  has 
been  named  distributor  of  the  Na- 
tional Board  of  Fire  Underwrit- 
ers' film  library  of  more  than  30 
subjects.  These  films  have  be- 
come a  Fire  Prevention  Week 
staple  with  thousands  of  schools, 
industrial  plants,  businesses,  TV 
stations  and  fire  departments,  as 
well  as  performing  outstanding 
work  in  fire  prevention  conscious- 
ness during  the  other  51  weeks  of 
the  year.  They  focus  attention  on 
a  vital  sector  of  interest.  ^ 


Sterling  staff    in   their   new    soundproo 
Sharon    Grubler,     Lorraine     Patterson, 

Sterling  Movies  U,  S.  .4.  Opens 
New  Television  Booking  Center 

•k  Sterling  Movies  U.  S.  A.  has 
established  a  new  Television  Book- 
ing Center  in  a  soundproof  com- 
munications office  36  floors  above 
Park  Avenue  in  New  York.  Here, 


communications  office  are  (I  to  r): 
Betty    Van     Bergen,     Marie     Burgess. 

constant  long-distance  contact  is 
maintained  with  the  country's 
more  than  600  TV  stations  by 
Sharon  Grubler,  Lorraine  Patter- 
son, Betty  Van  Bergen  and  Marie 
Burgess. 

Each  girl  maintains  a  record  of 


IF  YOU  OWN  A  BERTHIOT 
ZOOM  LENS, 
YOU  WILL 
NEED  THIS 

F&B  TAKES  THE  WIGGLE  OUT  OF  ZOOMS 
WITH  THE  BEELAND  ELECTRIC  ZOOM  CONTROL 


Here  1$  a  fugged  yet  light  weight  conltol  that  assures  you  of  smooth  zoom  action 
from  start  to  fmish  of  each  shot.  Mounts  directly  on  the  lens  barrel,  no  camera 
attachments  are  required.  Interchangeable  mounting  clamps  allow  the  same  control 
to  be  used  for  the  l7mm  to  70mm.  and  17mm  to  85mm  lenses  tor  16mm  cameras. 
and  the  38mm  to  150mm  iens  for  35mm  cameras 


The  camerman  can  control  the 
picture  size  by  eye  or  can 
pre-set  the  zoom  range  by 
quick-set  limit  stops  on  the 
quadrant,  A  silicon  loaded  slip 
clutch  and  mechanical  limit  stops 
provide  precise  control  of  the  zoom 
ange.  The  control  box  is  equipped 
with  instant  contact  pushbuttons  for 
easy  finger-tip  operation  of  zoom-in  or 
zoom-out.  The  box  mounts  on  a  tripod 
handle,  or  directly  on  the  camera  for  hand- 
held operation.  It  also  may  be 
held   and   operated   by   an   as- 
sistant. Speed  range  is  rheostat 
controlled    and    adjustable   from 
pproximately  2i/2   seconds  to   10 
seconds   of  zoom    time.  A   special 
feature  is  the  very  efficient  motor 
which   operates  for   hundreds   of   moves  on  one  set 
of  5  type  "C"  flashlight  batteries.  Two  models  are 
available:    Regular,   where    noise    is   not  a   problem. 
Super-quiet,  where  whisper-quiet  operation  is  needed 
for  sound  recording. 


Serving  the  World's  Fiiwst  Film  Makers 


FI^ORACA.N  & 
Bi^SB,  INC. 

68W.45thSt.,N.Y.36 
MU  2-2928 


•  Smooth,  quiet  zoom  action 
.  Easy  lioger-tip  operation 

•  Precise  zoom  range  control 

.  Zoom  speeds  from  2'  2  to  10  seconds 
.  Interchangeable-lor  16mm  and  35mm 

cameras. 
.  Mounts  directly  on  lens  barrel 
.Uses  type  •C"  flash  light  batteries 


the  free-film  preferences  and  cur- 
rent programming  habits  of  each 
station  they  service.  The  records 
are  used  as  an  immediate  source  of 
reference  during  telephone  conver- 
sations. ^ 


^^^  INaiiie  "Cast"  for  Dream  Picture 


^  in  a  "Sereeninf;  Kooni"  Prize! 

i<  The  story  goes  something  lii^e 
this:  one  evening  after  a  tough  day 
of  Rheingold  commercials  shoot- 
ing, Don  Franz  of  J.  Waher 
Thompson  and  Dave  Monahan  of 
MPO  were  having  dinner.  They 
were  trv'ing  to  relax  but  they  just 
couldn't  get  their  minds  off  film. 
Out  of  that  conversation  came  a 
list  of  an  "ideal"  cast  and  crew 
of  a  dream  film  Franz  and  Mona- 
han were  working  on. 

It  contained  names  like  Morrie 
Ziduals,  the  virile  leading  man; 
Dolly  Inn.  the  ingenue;  'Arry  Flex, 
an  English  comic;  Otto  Focus,  the 
Director  of  Photography;  Marcus 
Feet,  a  Shakespearean  character 
actor;  Onlo  Kayshun,  an  inarticul- 
ate male  model;  and  Otto  Sink. 
the  sound  man. 

There  are  more,  but  Franz  and 
Monahan  asked  for  help.  So  Don 
Greene,  editor  of  MPO's  house 
publication.  The  Screening  Room. 
decided  to  run  a  contest  of  sorts. 
Business  Screen  readers  are  in- 
vited to  take  part  by  suggesting 
film  names  that  will  be  selected  for 
the  final  crew  and  cast.  Winners 
are  promised  some  kind  of  a  prize 
—  maybe  a  reel  of  the  worst  of 
last-year's  out-takes.  We'll  publish 
the  full  winning  list  of  printable 
names  when  the  contest  is  over. 

The  totally  biased  judge  is  the 
editor  of  The  Screening  Room. 
All  his  decisions  are  final  unless 
his  wife  overrules  him.  He'll  send 
everyone  who  enters  a  souvenir. 
No  official  entry  forms  —  write  it 
on  the  back  of  an  old  script,  if  you 
have  to.  Send  your  entries  to  The 
Screening  Room.  MPO,  222  East 
44th  Street,  New  York  17.  Contest 
closes  about  October  10.  ^ 

*       *        * 

^'BinP^  .Stone  l{ea<ls  .Allserviee 
Film    Lal>4»ratory   in   IVew   York 

•k  Allservice  Film  Laboratories, 
Inc.,  specializing  in  black  &  white 
processing,  has  been  established 
at  35  West  45th  Street  in  New 
York  City.  Burton  "Bud"  Stone 
is  president. 

The  new  lab  will  offer  35mm 
and  16mm  black  &  white  service 
lor  TV  and  industrial  producers 
and  distributors.  Dailies,  sound 
tracks,  opticals,  negatives  and  re- 
lease prints  are  being  processed 
on  a  round-the-clock  basis.         ^ 
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Bob  Hills,  Famed  for  "Post" 
Shows,  Opens  \e«   York  Of  lire 

"•  Bob  Hills,  well  known  for  the 
outsliinding  cdilorial  proniolion 
shows  he  h;is  put  on  for  the  Satik- 
day  Evkning  Post,  has  opened  a 
new  office  at  103  Park  Avenue. 
New  York.  Using  a  temporary 
"working  title"  of  Bob  Hills' 
Shows,  the  new  firm  will  offer 
creative  writing  and  consultation 
services  as  well  as  Hills"  own 
inimitable  presence  as  "master  of 
ceremonies"  for  sales  and  dealer 
meetings,  product  introduction 
shows  and  other  business  presenta- 
tion functions,  both  large  and 
small. 

Hills  joined  the  Post  15  years 
ago  as  Kditorial  Promotion  Man- 
ager. Almost  by  chance,  in  1951. 
he  was  tapped  to  tell  the  Post  edi- 
torial story  personally  to  import- 
ant individual  sales  and  advertis- 
ing managers.  His  talks  were  so 
successful  that  from  an  introverted 
writer  in  a  cubby-hole  office  in 
Philadelphia,  he  suddenly  found 
himself  acting  the  part  of  an  ex- 
troverted spieler  —  giving  over 
500  flip-chart  shows  to  groups  of 
two  to  five  people  at  a  time  all 
over  the  country. 

During  the  past  seven  years. 
Bob  Hills  has  made  the  big  Post 
presentations  for  large  audiences, 
which  he  wrote  and  conceived,  the 
talk  of  the  industry.  He  developed 
such  blockbusters  as  raffling  off 
Stutz  Bearcats  and  even  a  whole 
town  I  Ulcer  Gulch,  in  Arizona), 
while  traveling  half  a  million 
miles,  giving  700  performances  to 
an  audience  of  70.000.  At  the 
same  time  he  has  been  constantly 
active  in  preparing  small  presenta- 
tions and  doing  promotion  writing 
for  the  Post,  as  well.  Hills  has 
most  recently  been  Advertising 
and  Sales  Promotion  Manager  of 
the  weekly  magazine. 

In  expanding  and  refining  his 
shows  over  the  years.  Bob  Hills 
has  worked  with  Visualscope.  Inc.. 
the  New  York  film  producer,  and 


Wilcox-Lange.  the  Chicago  audio- 
visual equipment  specialists.  With 
them  he  pioneered  many  new  fac- 
ets of  programmed  presentation 
He  expects  to  work  with  these 
concerns  a  great  deal  in  the  future 
on  projects  of  mutual  interest.     U 

;::  *  * 

Until    Kalny  Joins  .\^eney  as 
Broadcast  Creative  Direelor 

•i  Ruth  L.  Ratny  has  been 
named  broadcast  creative  direc- 
tor for  Powell.  Schoenbrod  & 
Hall  Advertising.  Inc.,  of  Chi- 
cago and  New   York    The  former 


RPL  now  offers 
16  and  35mm  film 


RECORDED   PUBLICATIONS 
l^BORATORIES 


1565  Pierce  Ave  ,  Camden  5.  N  J 


Wherever  movies  are  being  made  to- 
day—in Hollywood  or  NYC,  in  any 
business,  educational  or  Government 
center— the  recording  of  sound  is 
turned  over  to  specialists.  The  utmost 
in  quality  is  essential.  RPL  engineers 
have  many  years  of  experience  in  top- 
quality  sound  recordings  on  disc,  ta^se 
and  slide  film.  Now,  with  newly  com- 
pleted facilities,  we  are  able  to  extend 
our  recording  services  to  motion  pic- 
ture film. 

Our  facilities  include  the  latest 
equipment  for6-channel  16  and  35mm 
magnetic  film,  interlock  screening, 
mixing  and  transfer ,  .  a  comprehen- 
sive library  of  sound  and  film  scoring 
music  effects  .  an  acoustically  per- 
fect screening  theater,  announcers' 
booths,  and  control  rooms.  We  have 
everything  needed  to  provide  highly 
specialized  sound  recording  services 
for  movie  film. 


Send  us  your 

script  and  instructions 

for  quotation 


.    .    .    Agency    exec    Ruth    Ratny 

vice-president  and  creative  direc- 
tor of  the  Niles  Communications 
Centers  for  the  past  nine  years. 
she  shared  major  awards  for  both 
TV  commercials  and  business- 
sponsored  films. 

From    1945.    when    she    began 


her  career  in  advertising.  Miss 
Ratny  has  been  associated  with 
the  J.  Walter  Thompson  Compa- 
ny. Foote  Cone  &  Belding  and 
Ruthrauff  &  Ryan.  At  R&R  she 
became  one  of  the  first  in  the  in- 
dustry to  write  both  TV  commer- 
cial and  shows. 

While  in  Washington  for  three 


years,  prior  to  her  return  to  Chi- 
cago in  1954,  Ruth  Ratny  co- 
authored  "Career  Girl,"  a  column 
for  the  Washington  Times-Herald 
and  was  copy  chief  for  Lans- 
burgh's  Department  Store  in 
charge  of  all  departments  except 
fashions,  soft  goods  and  their 
basement  store.  13' 


IN  FLORIDA 


•  creative  productions 

•  complete  producers  service 

•  studio  soundrecording 

•  animation— graphic  arts 

•  still  photography 

•  editing— titling 

•  complete  laboratory 

•  complete  mobile  video  tape 
unit  with  6  camera  chain 


REELA  FILMS,  INC. 

A  DIVISION  OF  WOMETCO  ENTERPRISES.  INC. 

17  N.W.  Third  St.,  Miatni,  Florida 
Phone:  FR  4-2108 
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(CONTINUED   FROM    PAGE    46) 

tering  appliances  on  board  this 
modern  vessel. 

Within  this  past  decade,  many 
"workmanlike"  AEG  films  have 
served  us  well  in  delivering  infor- 
mation. A  few  of  these  merit  spec- 
ial mention  because  of  their  qual- 
ity or  special  content: 

Highways  oj  Power  was  created 
10  years  ago  to  introduce  a  re- 
cently well-to-do  population  to  the 
new  .(XEG  plants  and  their  wide 
range  of  products  for  everyday 
use.  We  have  fostered  the  AEG 
brand  name  abroad  through  such 
films  as  Between  Hambiiii;  and 
Karachi,  featuring  new  AEG-built 
electrical  generating  and  produc- 
tion plants.  This  film  was  a  cine- 
matic journey  around  the  world 
which  used  animated  sequences  to 
show  the  functions  and  purposes 
of  the  many  power  stations,  fac- 
tories and  mines  which  AEG  had 
installed  or  helped  to  equip  in 
worldwide  locations  since  the  war. 

The  home  maker  was  shown 
Four  Point  Hoii.'.ing.  to  dramatize 
the  wiring  and  appliances  now- 
available  for  contemporary  hous- 
ing. It  has  enjoyed  wide  acceptance 
among  builders  and  architects' 
groups  and  among  building  mater- 
ial suppliers  as  well.  We  maintain- 
ed .AEG's  reputation  in  the  field 
of  industrial  design  with  the  1959 
produclion  of  Form  and  Funaion. 

Three    Prize-Winning    Films 

Shipbuilding  was  the  subject  of 
Serial  So.  573?,  notable  for  a  Ber- 
lin Convention  music-score  award 
received  in  1959:  an  early  color 
film  on  High-Freqiiency  Siirjace 
Hardening  won  first  prize  as  the 
best  technological  film  in  indus- 
try at  Turin  in  the  same  year.  We 
followed  these  with  a  job  placement 
film  on  trade  training  selection 
titled  Fitness  for  Purpose  which 
won  the  Merit  rating  and  Federal 
Film  Premium  in  I960. 

Other  titles  which  illustrate  the 
scope  of  our  program  are :  Women 
Workers  for  Easy  Hour  Shifts: 
Machines  With  a  Memory  and 
The   Earth-Moving   Giant    . 

Nominated  for  .\cademy  .\ward 

A  high  point  in  this  modern  era 
was  attained  by  Kahl,  our  widely- 
heralded  film  on  nuclear  power, 
which  was  given  numerous  cita- 
tions in  1961.  After  receiving  the 
German  Film  Board's  "High  Mer- 
it" rating  two  years  ago,  Kahl  was 
the  German  selection  for  the  San 
Sebastian  Film  Festival  and  was 
nominated  by  the  Academy  of  Mo- 
tion Picture  Arts  and  Sciences  in 
Hollywood  for  an  "Oscar,"  prob- 
ably  the   first   German   documen- 


Films  at  AEG:  Power  for  Enlightenment 


tary  films  of  modern  times  to  be 
so  honored.  In  1962.  Kalil  receiv- 
ed a  gold  medal  at  the  9th  Inter- 
national E.xhibition  of  Electronics, 
Nuclear  Physics  and  Telecommun- 
ications held  in  Rome.  This  engi- 
neering documentation  of  Federal 
Germany's  first  nuclear  power  sta- 
tion is  covered  in  two  color  mo- 
tion pictures,  Kahl  and  Kahl  A  lom- 
ic  Power  Station. 

When  it  was  determined  that 
this  first  nuclear  power  station 
should  have  its  own  fully  pictorial 
"life  record."  we  reviewed  other 
relevant  film  material.  Most  of  this 
conveyed  too  narrow  a  spectrum 
of  information  to  hold  the  interest 
of  a  well-informed  but  non-pro- 
fessional layman.  Script  WTiter. 
producer  and  cameraman  had  to  do 
a  lot  of  groundwork  until  they 
were  able  to  see  the  future  outlines 
of  the  Kahl  project  and  shoot  the 


Dr.  Hans  Schaller  is  in  charge 
of  audio-iisiials  at  the  A.  E.  G. 

first  scenes.  Two  disparate  aspects: 
plant  erection  and  its  productive 
function  were  resolved  by  creating 


£=L. 


The  Maestro  II 

delivers  professional 
results  in  35mm  taped 
sound   presentations. 
This  one  piece  master 
audio-visual  system 
records,  plays   back 
and  automatically 
projects  your  story. 


fully-  automatic 
film  strips  -with 
convenient 
tape  cartridge 

Just  place  the  cartridge  into 
the  Tutor  and  you're  all  set  for 
continuous  showing.  This  dual- 
track  tape  player  and  auto- 
matic projector  combination  is 
ideally  suited  for  sales  work 
and  training. 

The  sound  is  perfectly  syn- 
chronized to  the  picture  by 
means  of  a  silent  signal.  The 
AV  Tutor  is  available  with  car- 
tridge or  conventional  reel. 

For  top  performance  in  desk 
top  or  large  screen  presenta- 
tion, see  and  hear  the  AV  Tutor. 

Write  for  complete  information 


LaBelle  Industries,  Inc.  oept.  b  .  oconomowoc.  wis. 


the  two  separate  color  films,  pro- 
duced concurrently. 

One  of  these  documentaries  de- 
veloped the  sequence  of  events, 
structural  and  historical,  of  sta- 
tion growth.  The  second  feature 
covered  the  purpose  and  function 
of  the  nuclear  generating  plant. 
Kahl  tells  a  straight-forward  story, 
holds  the  interest  of  those  who  de- 
sire few  technical  details;  Atomic 
Power  Station  Kahl  serves  the  tech- 
nical specialist,  provides  a  wealth 
of  data  on  nuclear  processes  of  en- 
ergy transformation. 

Results  Worthy  of  Obstacles 

Intellectual  hurdles  were  not  the 
only  hurdles  to  be  overcome  by  our 
working  team;  space  was  at  a 
premium  within  the  narrow  con- 
fines of  the  reactor  vessel  and 
buildings;  erection  progress  could 
not  be  hindered  by  our  cameras. 
But  it  all  seemed  more  than  worth- 
while when  scenes  of  the  journey 
of  the  unanium  fuel  cells  from 
Rotterdam  to  the  site  at  Kahl,  the 
charging  of  the  reactor  and  the 
process  which  brought  it  to  a  "crit- 
ical" stage  were  illuminated  on  the 
screen. 

Showings  at  worldwide  engineer- 
ing gatherings  and  sizeable  pur- 
chases of  the  longer  technical  ver- 
sion by  Governmental  nuclear  au- 
thorities were  followed  by  other 
purchases  by  Federal  diplomatic 
agencies  and  by  the  German  pub- 
licity agency,  "Inter  Nationes." 

Our  recent  color  film.  Karlsruhe 
Cyclotron,  carries  forward  this 
new  tradition  of  scientific-techni- 
cal emphasis.  It  presents  the  form 
and  function  of  a  new  particle 
accelerating  device  through  both 
diagramatic  and  pictorial  scenes. 
This  picture  is  being  widely  exhib- 
ited in  European  research  and  en- 
gineering   centers. 

A   New    .Atomic-   Power   Film 

We  are  completing  production 
of  a  second  effort  in  the  area  of 
nuclear  energy  films.  Gundrcm- 
niingen.  a  site  on  the  upper  Dan- 
ube, houses  Germany's  first  large- 
scale  atomic  power  station  project. 
This  record  of  present-day  engi- 
neering practice  in  this  advanced 
field  will  also  feature  the  joint  sci- 
entific and  engineering  progress 
achieved  through  our  collaboration 
with  .American  nuclear  technolo- 
gists. The  script  sets  out  clearly 
the  opportunity  for  application  of 
high-precision  methods  of  indus- 
trial production,  inherent  in  Ger- 
man workshop  practice.  We  con- 
sider this  film  to  be  in  the  category 
of  "general  education"  despite  its 
advanced  theme. 

(CONCLUDED    IN    NEXT    ISSUE) 
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Model  X-16  Xenon  Arc  Lamp 

Strong  X-16,  Xenon  Arc  Lamp, 
Ready  for  16mm  Projector  Use 
•fe  Strong  Electric  Corp.  has  an- 
nounced the  Strong  X-16.  a  Xenon 
arc  light  source  for  1 6mm  motion 
picture  projection.  The  lamp  is 
adaptable  to  the  Eastman  arc  and 
incandescent.  Bell  &  Howell. 
RCA,  Graflex.  Norelco  and  Hort- 
son   16mm  sound  projectors. 

Four  models  are  available  (4.'^0, 
900,  1600  and  2.'^00-\vatt )  of  this 
light  source,  which  uses  tungsten 
electrodes  to  provide  an  arc  in  a 
Xenon  gas  atmosphere,  totally  en- 
closed in  a  quartz  envelope.  The 
maker  assures  a  steady,  flickerless. 
pure  white  light  source  with  no 
discoloration,  even  distribution  of 
light  over  the  total  screen  area. 
Write  New  Products  Desk,  c/o 
Business  Screen,  for  additional 
data  on  this  new  product.  S' 

Soundseal  Blimp  for  Arri  "16" 
Cameras  Is  Designed  by  S.O.S. 

A'  Facilitating  sync-sound  shots  is 
a  new  S.O.S.  Soundseal  Blimp, 
made  of  laminated  glass  fibre, 
lined  with  rubber-bonded  nylon.  It 
was  designed  especially  for  Arri- 
flex  16mm  cameras  and  weighs  13 
lbs.,  camera  included.  The  maker 
notes  that  it  fits  the  .Arri  16  like 
a  custom-made  suit,  is  "skin- 
tight." 

Cameramen  can  pan.  tilt  or 
angle  the  camera  in  any  direction; 
the  Soundseal  Blimp  will  not  al- 
low rock  or  vibration.  It  also 
makes  a  shock-proof  case  for 
keeping  freight  charges  to  a  mini- 
mum. The  Blimp  is  offered  in  two 
models  with  three  alternate  front 
sections,  permitting  use  of  differ- 
ent lenses.  Four  interior  lights  il- 
luminate    the     tachometer     and 

Below:  the  S.O.S.  Soundseal  Blimp 


Audiovisual 

Equipment 

TradeFair 


the  latest  in  tools 
for  film  production 
and  for  projection 


frame  counter,  the  magazine  foot- 
age counter  (automatically),  and 
the  camera  interior.  Write  our 
New  Products  Desk  for  addition- 
al data  on  the  S.  O.  S.  Soundseal 
Blimp.  Q' 

Viewlex  Unveils  "Little  Giant" 
Slide  and  Filmstrip  Projectors 
..  Unveiled  at  the  1963  NAVA 
Trade  Show  in  Chicago  was  a 
new  line  of  combination  filmstrip 
and  projectors  introduced  by 
Viewlex.  Inc.  The  new  V-8  (\50- 
watt)  and  V-83  (300-watt)  "Lit- 
tle Giants"  offer  changeover  from 


One  of  Viewlex  "Little  Giants" 

slnps  to  slides  in  seconds  with  a 
simple  carrier  change. 

The  V-8  and  V-83  models 
measure  only  10"  and  weigh  just 
five  pounds.  They  feature  a  high- 


New  Emulsions  Enhance  Color, 

-'-  The  Photo  &  Repro  Division  of 
General  .■\niline  &  Film  Corpora- 
tion has  announced  three  new 
Anscochrome  type  films  for  color 
motion  picture  production.  The 
new  Ansco  films,  based  on  new 
chemical  formulations,  offer  im- 
proved color  rendition  and  image 
sharpness. 

Special  advantage  of  the  new 
emulsions  is  their  ability  to  accu- 
rately record  fine  detail,  especial- 
ly useful  for  high-speed  motion 
analysis,  stress  studies  and  other 
types  of  analytical  color  photog- 
raphy. They  are  also  said  to  pro- 
vide full-range  recording  from 
delicate  values  of  light  pastels  to 
fully-saturated  primary  reds,  blues 
.md  greens.  Inherently  high  maxi- 
mum density  produces  rich  blacks. 
High  resistance  to  stain  and  fog 
results  in  clean  whites  and  spark- 
ling  highlights. 

The  new  Anscochrome  films: 
Anscochrome  D/IOO:  a  day- 


precision,  three-element  optically- 
balanced  lens  system  with  a  color- 
corrected  anastigmat  lens,  either 
f  3/3"  or  f/3.2  two-inch  lens  for 
wide-angle  projection.  Filmstrip 
mechanism  features  push-in 
threading,  positive  framing  and 
continuous  click-stop  advance 
from  frame-to-frame.  Slide  carrier 
has  a  built-in  automatic  "shutter" 
which  eliminates  glare  during  slide 
change. 

Requests  for  detailed  literature 

and  prices  should  be  sent  to  the 

New  Products  Desk  (ii    Business 

Screen.  Chicago  26.  Q' 

*        *        * 

Kodak's  Heavy-Duty  "Carousel" 

.A  hc,i\\-dut\  mukIcI  ot  Kodak  s 
Carousel  slide  projector,  the  Mod- 
el AV-.'>80.  is  noteworthy.  A  color- 
coded  panel  has  been  added  for 
projection  room  operation  and  a 
permanently  attached  three-wire 
cord  adds  greater  safety;  a  two- 
pronged  adapter  is  included  for 
conventional  use.  There  is  also  a 
lamp  safety  switch  which  shuts  off 
lamp  in  event  of  blower  failure, 
protects  unit   against  overheating. 

The  Carousel  has  remote  slide- 
change,  focussing  and  interval  pro- 
gramming. It  uses  standard  80- 
slide  Carousel  travs.  51' 


Detail  in  Three  Anschrome  Films 

light  balanced,  high-speed  (100) 
color  reversal  film  for  brilliant 
detailed  color  motion  pictures  by 
daylight  illumination. 

.Anscochrome  T/lOO;  a  fast 
tungsten  film  balanced  for  3200K 
lamps  with  a  film  speed  of  100. 
Brilliant  color  with  maximum  ren- 
dition of  detail. 

Anscochrome  D/200:  ex- 
tremely high-speed  (200)  day- 
light-balanced color  reversal  film 
for  low-light  level  situations  and 
high-speed  studies. 

■Ml  three  films  are  available  in 
standard  lengths  of  16mm.  3.'imm 
and  70mm  widths  and  all  are  sold 
without  cost  of  processing  included 
in  the  purchase  price.  They  are 
designed  for  processing  in  the  Ans- 
cochrome 80-degree  F  process  for 
faster  access  to  the  final  result. 
Write:  Ansco  Professional  Motion 
Picture  Products.  General  Aniline 
&  Film  Corp.,  Binghamton,  N.  Y. 
for  full  details.  *M' 


Here's  an  Electrol  screen  in  use 

Da-Lite  Reports  230%  Surge  in 
Use  of  Motor-Driven  Screens 

:>:  A  2309f  increase  in  the  use  of 
Da  -  Lite  electrically  -  operated 
screens  over  the  past  five  years  is 
noted  by  the  Da-Lite  Screen  Com- 
pany. Awarded  U.  L.  approval, 
they  are  designed  to  stop  auto- 
matically in  the  fully  opened  or 
closed  position  at  the  touch  of  a 
switch.  Screen  is  completely  out 
of  sight  when  closed. 

All  models  come  complete  with 
hanger  bars,  can  be  mounted  on 
wall  or  recessed  in  a  ceiling.  Both 
Da-Lite  Electrol  and  Cosmopolitan 
models  of  electrically-operated 
screens  are  available  in  sizes  up 
to  20  X  20-feet.  in  a  variety  of  sur- 
faces. A  card  or  letterhead  request 
to  our  New  Products  Desk  fri  Bus- 
iness Sc  REEN  will  bring  illustrated 
literature.  W' 

A-V  Dealers  Stock  Nev\f  Kodak 
Magnetic  Sound  Recording  Film 

-••  Kodak  audiovisual  dealers  are 
stocking  a  new  high-output  mag- 
netic sound-recording  film  an- 
nounced by  the  Eastman  Kodak 
Company.  Undistorted  output  of 
this  greatly-improved  Eastman 
Magnetic  Sound  Recording  Film. 
Type  .A704.  has  been  increased 
40  percent  over  old  Type  .-XTOl. 
Type  .'V704  is  also  distributed  by 
electronic  supply  houses. 

The  new  sound  recording  stock 
enables  sound  man  to  capture  all 
of  the  impact  of  the  original  voice, 
music    or    special    effects    and    to 


¥^< 


9PH% 


i 


For  literature  on  items  in  tliese  pages  write:  the  New  Products 
Desk  at  BUSINESS  SCREEN,  7064  Sheridan  Road,  Chicago  26,  III. 


Name  identifies  Type  A704  stoc)( 

preserve  them  faithfully  through 
the  many  re-recording  steps  which 
precede  the  final  print.  High-fre- 
quency sensitivity  has  also  been 
substantially  upgraded  to  produce 
more  vibrant  highs,  more  natural 
balance  between   highs  and  lows. 
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Here's  Mast  Model  135  Projector 

Random  Access  Slide  Projector 
Locates  and  Projects  in  Seconds 

ii  A  new  slide  projector  which 
will  locate  and  project  within  three 
seconds  any  slide  in  its  magazine 
is  the  Masl  Model  135  Random 
Access  Slide  Projector,  offered  by 
the  Mast  Development  Company. 

The  Model  135  features  a 
unique,  inexpensive  digital  servo 
mechanism  which  translates  the 
digital  commands  into  correspond- 
ing positions  of  the  slide  tray. 
Control  is  effected  by  a  rotary 
digit  switch  (optionally  installed 
on  the  projector  or  in  a  remote 
control  unit. )  Interchangeable  slide 
magazines  have  a  capacity  of  49 
slides  each,  accepting  any  slide 
■which  has  a  2  x  2"  mount. 

A  low-voltage,  high-amperage 
lamp  produces  equivalent  of  300- 
watt  illumination,  generating  con- 
siderably less  heat.  Write:  New 
products  Desk.  7064  Sheridan 
Road.  Chicago  26,  for  detailed  lit- 
erature. Q- 

Light  Ampex  Portable  Videotape 
Recorder  Designed  for  Mobility 

■>■-  The  .■\mpex  VR-660  Videotape 
portable  broadcast  television  tape 
recorder,  weighing  just  under  100 
pounds,  has  been  priced  at  $14.- 
500.  It  was  designed  for  mobile 
and  studio  use  and  is  said  to  be 
the  only  recorder  of  co.mparable 
size  which  may  be  used  on  the  air 
with  no  additional  equipment  oth- 
er than  that  presently  available  in 
most  television  stations. 

The  VR-660  (all-transistor- 
ized) operates  at  a  tape  speed  of 
3.7  inches  per  second  and  can 
record  up  to  five  hours  of  con- 
tinuous program  material  on  a 
single  12'/2-inch  reel  of  standard 
two-inch  broadcast  tape.  g|' 

*       *        * 

Improved  Single-Frame  Motor 
Available  for  Arri-16  Cameras 

it  An  improved  single-frame 
motor  is  available  for  all  Arriflex- 
1 6  cameras,  according  to  the  .-Xrri- 
flex  Corporation  of  America.  All 
special    requirements    for    anima- 


tion and  time-lapse  work  have  been 
carefully  tabulated  and  are  now 
incorporated  in  the  new  motor 
design.  It  is  capable  of  operation 
in  either  single-pulse  or  double- 
pulse  modes. 

Built  into  the  new  Arri  DOM 
single-frame  motor  are  an  8-volt 
DC  power  supply  programmed  to 
control  automatically  400-foot 
magazine  film  advance  and  the 
operation  of  the  Arri  Auxiliary, 
capping  shutter.  Also  included  are 
strobe  synchronization;  forward- 
reverse  selector  switches;  frame 
counter  and  shutter  indicator  light. 

New  System  Helps  Technicolor 
Dealers  to  Load  8mm  Cartridges 

-  Dealers  who  handle  the  Tech- 
nicolor "Instant"  8mm  projectors 
may  now  load  the  cartridges  under 


a  new  Technicolor  system.  A  new 
portable  cartridge-loading  station, 
which  applies  wax  evenly  to  both 


Portable  cartridge  loading 
station  for  Technicolor  8's 

sides  of  a  film,  employs  rollers 
like  a  miniature  offset  printing 
press.  Chemical  and  wax  are  dried 
in  a  forced  hot-air  system. 

Film  is  wound  onto  the  base 
piece  of  the  plastic  cartridge  in  a 
continuous  motor-driven  opera- 
tion. .All  the  operator  needs  to  do 
manually  is  to  splice  the  two  ends 
of  the  film  and  seal  the  top  of  the 
cartridge.  ^ 


Only  F&B  has  combined 
greater  durability  and  eye- 
appealing  lines  in  the  design 
of  an  editing  table. 

F&B  engineers  skillfully 
blended  steel.  Micarta  and 
your  favorite  shade  of  green 
into  a  form  that  is  both  more 
attractive  and  more  durable. 


Heavy-gauge  steel  construction. 

Attractive  green  hammertone  finish. 

Durable  top  of  light  gray  Westmghouse  Micarta. 

Spacious  60X28  inch  work  area. 

Convenient  height  -  33' 2  inches. 

9X12  inch  light  box  with  diffusion  glass. 

Electrical  outlet  box  and  light  switch. 

Back  rack  with  V-shaped  shelves. 

Handy  utility  drawer.  129'^ 


F&B  FILM 
EDITING  BARRELS 


Heavy  fibre  construction. 

Hard  glaze  finish. 

Top  dimensions;  15"  x  28". 

Bottom  dimensions:  12"  x  24". 

Depth:  30". 

Height  (with  rack  &  casters):  66". 

Staggered  rack  pins  make  film  handling  easy. 

Roll-easy  hard  rubber  casters. 

Cotton  drill  liner. 


M3 
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Extra  Liners  $4.00  each 
As  illus-,  but  without  casters  $36.00 
Barrel  only  (without  casters,  rack  &  liner    SIB. 00 


BikBB,  Inc. 

Serving  tne  world's  finest  film  makers 
68  West  45th  St.,  New  York  36,  N.  Y. 
MU  2-2928 


Emby-Homrich  35mm  Copystand 
for  Slides,  Filmstrip  Masters 
it  Newest  member  of  the  Emby- 
Homrich  product  family  is  a 
35mm  Copystand,  designed  as  a 
versatile  35mm  production  cam- 
era. It  provides  print  quantity 
runs  of  slides  automatically;  will 
create  filmstrip  masters  and  can 
produce  motion  picture  sequences 
by  animation. 

The  35mm  Copystand  has  re- 
flex viewing;  offers  projection 
focus  and  framing.  It  will  also  han- 
dle  both    sinale   or   double-frame 


Emby-Homrich  35mm  Copystand 

material  (a  switch  alters  the  ad- 
vance electronically  for  either 
single  or  double  rotation  of  the 
""geneva  star"  transport.)  Reverse 
filiii  transport,  precise  film  count- 
er, removable  film  magazines  are 
other  features.  The  copy  table  has 
a  built-in  10x10"  illuminator  and 
the  console  accessory  compart- 
ment has  film  carriers  for  8  x  10 
and  5  X  7  as  well  as  a  condenser 
stage  for  4  X  5  and  a  smaller 
stage  for  I'A  square  or  35mm 
slides. 

An  electronic  timer  with 
matched  resistors  is  built  into  the 
console  top.  Finest  German  op- 
tics are  supplied.  Emby-Homrich 
equipment  is  a  product  of  Sickles 
Sales  &  Service  Company.  Card 
or  letterhead  requests  for  data  to 
our  New  Products  Desk  will  re- 
ceive prompt  attention.  g' 

Rol-a-Chart  Offers  Systematic 
Control  for  the  Film  Producer 

":■■:  For  simplified  visual  control  of 
film  production,  the  Rol-a-chart 
Division  of  the  William  A.  Stew- 
ard Co..  P.  O.  Box  431.  Mill  Val- 
ley. California  has  some  good  ans- 
wers. The  Rol-a-chart  shows  ex- 
act status  of  all  key  steps. 

Provision  is  made  for  vertical 
listing  of  40  items  in  half-inch 
spaces,  on  a  Mylar-laminated  in- 
dex said  to  be  wear-proof;  easily 
wiped  off.  A  stationery  data  grid 
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IRol-a-Chart  system  in  use  .  . . 
is  calibrated  in  quarter  and  half- 
inch  spaces,  with  alternate  tinted 
horizontal  bands  for  easy  reference, 
plus  vertical  bands  which  mark  the 
i  Saturday-Sunday  weekends. 

The  Kiny-size  Rol-a-chart  pro- 
vides 280  half-inch  or  560  quarter- 
inch  horizontal  spaces;  a  smaller 
board  offers  S4  half-inch;  168 
quarter  inch  horizontal  spaces. 
Markini;  is  done  with  a  special 
wipe-off  marking  pencil  and/or 
with  magnets  on  the  larger  model. 
All  units  have  welded  steel  frames 
and  come  equipped  with  wall  hang- 
ers. Write  the  manufacturer  for  de- 
tails, prices.  y 

Busch  Film  ant)  Equipment  Co. 
Forms  Custom-Design  Division 

•'  A  Special  Inst.illations  Division 
has  been  formed  by  Busch  Film 
&  Equipment  Company.  Saginaw. 
Michigan  to  handle  custom-des- 
igned and  engineered  projection 
systems  for  its  clients. 

Noting  increasing  demand  for 
special  and  unique  projection  sys- 
tems, president  Edwin  Busch  said 
that  the  new  Division  will  facili- 
tate the  company's  work  in  this 
field.  Special  installations  have  in- 
cluded up  to  eight  16mni  and  eight 
slide  units  interlocked  for  simul- 
taneous operation;  ceiling  projec- 
tion: automatic  and  remote  con- 
tinuous projection  for  exhibits  and 
museums;  and  built-in  systems  for 
training,  teaching,  briefing  and 
conference  rooms,  hospitals  and 
others. 

Busch    is   currently   installinc   a 


SOUND  RECORDING 

at  a  reasonable  cost 

High    fidelity    16    or    35.    Quality 

guaranteed.  Complete  studio  and 

laboratory  services.  Color  printing 

and   lacquer   coating. 

ESCAR 

Motion  Picture  Service 

7315   Carnegie   Ave. 
Cleveland  3,  Ohio 


unit  for  the  Detroit  Tank  .•\rsenal 
which  automatically  projects  con- 
tinuous 16mm  film  from  the  ceiling 
unto  the  walls  of  a  saucer-shaped 
room.  Other  projects  in  final  stages 
and  in  process  of  installation  are 
at  the  Pro  Football  Hall  of  Fame 
and  at  Procter  and  Gamble. 

The  company  has  designed  spec- 
ial projectors  for  the  Brussels 
World's  Fair,  the  Seattle  World's 
Fair  and  for  numerous  industrial 
and  retail  uses.  Q' 

Nationwide   Projector  Leasing 
Announced  by  Bell  &  Howell  Co. 

■;i'  .A  nationwide  leasing  program 
for  audio-visual  equipment  has 
been  announced  by  the  Bell  & 
Howell  Company.  The  program 
will  be  administered  by  B&H  au- 
dio-visual dealers  throughout  the 
country.  Industrial  or  commercial 
organizations  may  lease  five  or 
more  Model  .^.SO  Specialist  Auto- 
load Filmosound  automatic  thread- 
ing 16mm  sound  projectors  for  a 
period  of  either  12  or  24  months. 
Within  the  12-month  period, 
monthly  cost  will  be  SS.^  per  ma- 
chine: S24  per  projector  on  a  24- 
month  basis.  The  company  will 
pay  all  maintenance  and  service 
expense,  except  for  tube  and  lamp 
replacement,  durins  leasinc  per- 
iod. "  ^       Q' 

Xenon  Projection  at  Movielab 

- >  The  first  and  only  commercial 

screening  theater  in  the   East   to  Feature    attraction    in    next    month's    issue:    The    Annual    Buyer's 

offer  Its  clients  Xenon  projection  „_,,r-,r^,^ 

lamp  facilities  is  that  of  Movielab.  °^'^^  *°  ^''"^  Production  Services  and  Production  Equipment  .  .  . 

Inc..  at  619  West  54th  Street,  in  another  25th   Anniversary   Year   service  to   our   readers   from   the 

New  York  City.  §■  oldest,    largest   magazine   covering   business   a-v   communication! 


NOW.  whoever  that  was  who  .said  that  Frank  Willard  is  an  eccen- 
tric must  have  been  jealous  of  the  fact  that  Mr.  W.  has  built  the 
South'.s  most  modern  film  studio  by  producing  some  of  the  most 
imaginative  and  effective  motion  picture.s  that  ever  copped  a 
clack  of  awards.  So  there. 

//  you  want   it  hrsl.  fast,  and  pirlly  ri'usonablr .  lunlarl 

FRANK   WILLARD   PRODUCTIONS 

1842  Briarwood  Road,  N.E.  •  Atlanta  6,  Georgia 
Area  Code  404  •  MElrose  4-2433  •   (Go  ahead  and  call  us  collect) 


This  is  the  place  where  everything's  done.  How  about  lliut. 


'JkJid^kKeii..\^  FOREIGN  MARKETS 


FILMS  OF 
AT&T,  Abbott  Labs, 
IBIVl,  Campbell  Soup, 
Vidmar,  Ford,  Jantzen, 
United  Fruit,  W.  Virginia 
Pulp  &  Paper  will  be  exhibited 
at  the  IV  International  Industrial 
Film  Festival  in  Madrid  in  October 


You  have  greater  opportunities  to  present 

your  products  to  international  audiences  at 

the  coming  N.  Y.,  California  and  other  World's  Fairs  abroad. 

MAKE  YOUR  PRINTED  OR  FILM  PRESENTATION  TO  YOUR 
PROSPECTS  IN  THE  LANGUAGES  THEY  UNDERSTAND  .  .  . 


FOREIGN   LANGUAGE 
&   CINEMA   SERVICE 

7046   HOLLYWOOD   BLVD. 
LOS   ANGELES   28,  CALIF. 

Hollywood     7-5128   (Area   Code  ?I3I 
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PROFESSIONALIZE 

Your  Film  Handling 
and  Save  Money 


Harwald's  precision  automatic  film  inspection  equipmeni 
is  the  accepted  world  standard  for  modern  film  libraries  — 
T.  V.  stations  —  or  wherever  motion  picture  film  is  handled. 
Inspect-O-Film  auromarica//y  finds  breaks,  torn  sprocket 
holes,  scotch  tape  "splices",  any  cause  of  film  failure. 
Even  those  defects  that  are  virtually  impossible  to  find  by 
hand.  Also  provides  for  film  cleaning,  conditioning,  tim- 
ing  and  editing. 

Seven  models  available 
See  catalog  for  complete  listing. 

Get  the  full  story.  Talk  to  our  engineering  rep- 
resentatives and  write  for  our  catalog  contain- 
ing   a    complete    line    of    film    room    equipmeni, 

THE  HARWALD  COMPANY 

1245  CHICAGO  AVE.        .        EVANSTON,  ILL. 
DAvis  8-7070 


66th  ANNUAL  B  8t  J  Photo  Equip, 
ment  Guide  Book — 148  illustrated 
pages,  packed  with  Commercial,  In. 
dustrial.  Scientific  and  Graphic  Arts 
Equipment!  Write  BURKE  and 
JAMES.  Inc.,  321  South  Wabash 
Ave.,  Chicago  4,  Illinois. 


COLUMBUS   FILM   FESTIVAL: 

(CONTINUED   FROM    THE    PRECEDING    PAGE    26) 

Two  filnistrips.  Communism:  What  You  Should 
Know  Ahoul  It.  produced  by  University  Films 
and  Our  American  Heritage  of  Folk  Music,  pro- 
duced by  Burl  Munk  and  Company,  also  receiv- 
ed Chris  statuettes. 

Most-Honored    Producers    and    Sponsors 

Notable  among  multiple  Chris  Certificate 
award  winners  were  such  producing  companies 
as  Audio  Productions,  Centron  Corporation. 
Bay  State  Film  Productions,  Inc.,  Dynamic 
Films.  Inc..  Gil  Altschul  Productions.  Inc..  The 
Jam  Handy  Organization.  Inc..  Parthenon  Pic- 
tures, The  F.  K.  Rockett  Company,  Henry 
Strauss  &  Company,  and  Wilding.  Inc. 

Sponsors  identified  as  Certificate  winners 
were  the  Bell  System,  Pan  American  Airways. 
American  Cyanamid  Company,  and  British 
Overseas  .Airways  Corporation,  all  of  whom  re- 
ceived two  or  more  awards.  Government  film 
production  was  ably  represented  by  Certificate 
winners  from  the  U.  S.  Department  of  Agricul- 
ture, NASA,  and  the  National  Film  Board  ot 
Canada. 

Health  groups  were  represented  in  ihc  Ccrti- 


"France.  With  a  French  Accent"  vv,is  awarded  a 
statuette  as  the  best  travel  picture.  It  was  produc- 
ed by  Coleman  Productions  of  New  York  City. 

ficate  winners-circle   by   the   American   Heart 
Association,  the  National  Tuberculosis  Associa- 
tion and  the  Mental  Health  Film  Board. 
Awards   .4re   Presented   by  Civic  Leaders 

Presentation  of  awards  honors  at  the  Chris 
banquet  was  shared  by  Daniel  M.  Porter,  as- 
sistant director  of  the  Ohio  Historical  Society, 
who  presented  "Information  &  Education"  certi- 
ficates; by  Galvy  Gordon,  public  relations  di- 
rector of  the  Columbus  Public  Library,  who 
made  the  "Business  &  Industrial"  presentations; 
and  by  Dr.  Peter  Volpe.  director  of  regional 
hospital  planning  of  the  Columbus  Hospital 
Federation,  who  cited  the  winning  "Health 
and  Mental  Health"  film  winners. 

Banquet  speaker  Yung  was  introduced  by 
Kenneth  B.  Hobbs  of  the  Battelle  Memorial 
Institute.  No  stranger  to  film  awards,  Mr. 
Yung's  Elektra  studio  has  won  honors  on  55 
occasions,  both  at  U.  S.  and  overseas  festivals. 
He  is  currently  the  director  of  programs  for  the 
American  Society  of  Magazine  Photographers 
and  arranging  the  presentation  of  64  "Photo- 
graphs in  Motion." 

Born  in  Shanghai,  China,  where  he  was  edu- 


"City  of  the  Bees,"  produced  by  Mujdy  Institute  of 
Science,  was  judged  the  best  of  religious  films. 
Scene  shows  a  bee  with  load  of  pollen  on  its  legs. 


wr;  w^ 


"Cattle  Carters"  was  entered  by  the-  Bntiili  Petrol- 
eum  company   (North   America)   and    won   a    Chris. 

cated  as  an  engineer.  Bob  Yung  began  his  ca- 
reer in  films  nine  years  ago,  joining  Elektra  in 
1955.  Now  a  vice-president  of  this  New  York 
film  company,  he  has  introduced  many  facets 
such  as  the  use  of  still  photographs  as  a  form 
of  motion  picture  expression  and  full  documen- 
tary techniques  in  sponsored  films. 

Merits  Tribute  for  Years  of  Service 
Officers  and  trustees  of  the  Greater  Colum- 
bus Film  Council  and  its  Festival  co-sponsor. 
The  Columbus  Area  Chamber  of  Commerce, 
have  rendered  notable  service  to  the  field  of 
factual  films  through  their  eleven  years  of  con- 
sistent sponsorship  and  hard  work  on  this  event. 
It  is  a  rare  tribute  to  the  film  medium  which 
merits  the  appreciative  salute  and  wide  cooper- 
ation given  by  the  many  kinds  of  organizations 
who  have  participated.  g' 


Our  titles  are 

UNION  MADE 

ARE  YOURS? 


KNIGHT  STUDIO 

159  East  Chicago  Avenue,  Chicago  11,  Illinois 
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BUSINESS  SCREEN   MAGAZINE 


COMPCO 

professiomil  (/i((//i/\  nc/v  inul  cans 
arc  i>rcJiTrcil  l)\... 


the  customers 
of... 

For  B'^tir.eaa 


Only   Compco   offers   "a   new   dimension   in   . 
quality"  recognized  and  accepted  by  leaders 
in  the  movie  making  industry.  Compco's  su- 
periority   Is  attributed   to  a   new.   major 
advance  in  film  reel  construction — result- 
ing   in    truly    pro/essional    reels   that   run 
truer,  smoother,  providing  lifetime  protec- 
tion  to   valuable   film.   Compco   reels  and, 
cans   are    finished    in    a    scratch-resistant . 
baked-on  enamel,  and  are  available  in  all/ 
16  mm.  sizes— 100  ft.  thru  2300  ft.  For  details 
and  prices  write  to: 

C  O  MM  PCO   corporation 


IVA//i//i^  DAMAGED  FILM? 

"The  Film  Doctors'"  (specialists  m  the 
science  of  film  rejuvenation)  can  restore 
scratched,  brittle,  and  worn  film  at  a 
fraction  of  new  print  costs.  Old.  damaged 
8.  16,  35mm  film  can  be  restored  to  orig- 
inal screening  quality  and  its  life  can  be 
prolonged  indefinitely. 
RAPIDWELD:  restores  damaged  originals,  neg- 
atives and  prints. 
RAPIOTREAT:   completely   protects  and   prolongs 

the   lite  ot  new  prints  indetinitely. 
RAPID   FILM  SHIPPERS:  vault  storage,   interna- 
tional distribution  and  inspection  facilities. 

Write    for    Booklet    Y-3 


For    complete    details    write: 

l«P/D  FILM 
TECHNIQUE    INC 

37-02  27  ST.,  L.  I.  C.  1,  N.  Y. 
STillwell  6-4600  •  Est.  1940 


F I LMS  THE  SCHOOLS  PREFER 

Modern   Lists   Nine   Successful    Film- 
Bein^  ^  idely  Shown  in  L'.  S.  Sdiools 

The  secret  of  success  for  films  to  be  shown 
in  schools  is  to  make  one  that  serves  a  definite 
educational  need.  Films  that  do  serve  such  a 
need  often  are  accepted  as  a  regular  part  of 
a  course  of  study,  and  arc  used  year  after 
year. 

Modern  Talking  Picture  Service  has  recent- 
Iv  published  (in  Modern  Memos)  a  list  of  nine 
particularly  successful  subjects  from  its  cal;i 
log  of  films  for  schools.  The  newest  release 
on  the  list  —  A  More  Altraciive  You  —  has 
been  in  circulation  for  just  two  years.  Scrub 
Game  (re-made  two  years  ago  to  bring  cloth- 
ing styles  up  to  date )  has  been  in  circulation 
for  more  than  18  years. 

Here  are  the  nine  films: 
Title,    Sponsor.    Producer 
Scum  C.\MK 

Proctor  &  Gamble 
Lasky  Film  Productions 

What  Makes  Us  Tick 
New  York  Stock 
E.xchange 

John  Sutherland   Pro- 
ductions. Inc. 

VVoKKiNc  Dollars 

New  York  Stock 
Exchange 

John  Sutherland  Pro- 
ductions, Inc. 
Your  Share  In  Tomohho"    S2,.528 
New  York  Stock 
Exchange 
Knickerbocker  Productions 

The  Mayflower  Story  76,981 

Aero  Mayflower  Transit 
Company,  Inc. 
Paul  Alley  Productions 

The  Chocolate  Tree 

The  Nestle  Company.  Inc. 
United  States  Productions 
A  Happy  Summer  Evening  11,485 
The  Chrysler  Corporation 

Atlas  Film  Productions 

The  Motor  Mkchamc 

United  States  Army 
Sidney  J.  Stiber  Pro- 
ductions, Inc. 
A  More  Attractive  You 
Knox  Gelatine,  Inc. 
Trand  Productions,  Inc 


3,409,696 


4,625,775 


60,607     :?,2:?2,820 


712,879 


1:5,4:52       450,138 


38,746     1,46:5,797 


MUUING  OVER  A  NEW  MOTION  PICTURE? 

Willi  48  years  of  budget-stretching  film  ex- 
perience we'll  gladly  mull  with  you  .  .  .  and 
ilien  .  .  .  produce! 

SAM  Orleans 
PH.J-MII       V^  film   Produrtionl,   Inc. 
,.,  w  ^    _u..i— J    ...-      ,     Kno«»ill»  2,  Tenn. 


Shows    Audience 

288,794  18,962,532 

182,892     8.855,861 


64,809     2,583,567 


TELL  YOUR  STORY 
EFFECTIVELY-AUTOMATICALLY 

.America's  most  popular  audio-vi.sual  .sale.s  and 
training  tools  .  .  .  pictures  and  sound  work 
together  automalically  lo  preseat  your,  story 
effectively  for  maximum  impact  atid  retention. 


A  most  etTective  sales  tool 
.  .  .  this  compact,  light- 
weight, self-contained 
brief  ca.se  type  unit  uulo- 
malically  presents  3.5mm 
sound  filmstrips  on  its 
9x7  screen  without  dark- 
ening the  room.  Sets  up. 
ready  for  use,  in  seconds. 


AUTOMATIC 
FLIP  TOP 

Sound  Filmstrip  Projector 


EfTectively  presents  your 
training  story  for  max- 
imum retention.  Just  set 
it  up  and  turn  it  on  .  .  . 
use  the  l)uilt-in  screen  for 
table-top  training  . . .  also 
projects  brilliantly  onto  a 
large,  conventional  screen 


MICROMATIC 

Sound  filmstrip  Projector 


DuKane 


FOR  COMPLETE  INFORMATION  WRITE   TO. 

DUKANE   CORPORATION 

3040       No.  11th  Ave.    •    ST.  CHARLES,  ILLINOIS 
TELEPHONE  312-SS4-2300 


"LIGHTS  ON"  PROJECTION  ANYWHERE. . . Sets 
up  instantly —  folds  flat  — travels  witti  you. 
Up  dates  and  extends  use  of  present  equip- 
ment. Provides  big.  brilliant  pictures  in  nor- 
mal room  ligtit.  Unequalled  for  demonstration, 
display,  re-training  and  teactiing  programs. 
Features    unbreakable 

_-    screen   and   coated 

»J  "^  I  front  surface  mirror. 
i;&<^  No.  630  GROUPSHOW 
BiJSiJg:  Portable  Rear  Projec- 
'        _I_i    tion  Screen  -  $95.00 


No.  631  GROUPSHOW  JUNIOR- 12  '  X  12"  Screer-$  49. 
No.  632  GROUPSHOW  SENIOR-25"  x  25"  Screen-?119. 


HUDSON   PHOTOGRAPHIC   INDUSTRIES,  INC. 

A/v  Division   •    Irvington.on.Hudson,  N.  Y, 
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NATIONAL    DIRECTORY   OF   VISUAL  EDUCATION    DEALERS 


EASTERN  STATES 


•  MASSACHUSETTS  • 

Cinema,    Inc.,    234    Clarendon 
St.,  Boston  16. 


•  NEW  YORK  • 

Buchan  Pictures,  122  W.  Chip- 
pewa St.,  Buffalo  2,  N.  Y. 

Crawford,  Immig  and  Landis, 
Inc.,  480  Lexington  Avenue, 
New  York  17,  New  York. 

The    Jam    Handy    Organization, 

1775     Broadway,     New     York 
19. 

S.  O.  S.  Photo-Cine  Optics,  Inc., 

602  W.  52nd  St.,  New  York 
19. 

Training  Films.  Inc.,  150  West 
54th  St.,  New  York  19. 

Visual  Sciences,  599BS  Suffern. 

United  World  Films,  Inc.,  1445 
Park  Ave.,  NY  29,  TR  6-5200 


•  PENNSYLVANIA  • 

Appel  Visual  Service,  Inc.,  963 

Liberty  Avenue,  Pittsburgh 
22. 
Audio-Visual   Center   —    Rentals, 
Sales,    Repairs.    27   South    17th 
Street,  Philadelphia  3,  Pa. 
Phone;  LOcust  3-6872. 

Oscar  H.  Hirt,  Inc.,  41  N.  Uth 

St.,  Philadelphia  7,  WAlnut 
3-0650. 

James  Lett  Company,  221  X.  Sec- 
ond St.,  ILirrisinirg  CEdar 
3-5651. 

J.  P.  Lilley  &  Son.  Inc.,  928  N. 
Third  St.,  Harrisburg. 

The  Jam  Handy  Organization, 

Pittsburgh.    Phone:    ZEnith 
0143. 


SOUTHERN  STATES 


•  GEORGIA  • 

Colonial  Films,  71  Walton  St., 
N.  W..  JA  .5-5378,  Atlanta. 

United  World  Films,  Inc.,  287 
Techwood  Dr.,  NW.,  Atlanta. 


•  LOUISIANA  • 

Delta  Visual  Service,  Inc..  715 

Girod  St.,  New  Orleans  12. 
Phone:  JA  5-9061. 


•  MARYLAND  • 

Stark-Films  (Since  1920). 
Howard  and  Centre  Sts., 
Baltimore  1.  LE.  9-3391. 


MIDWESTERN  STATES 


•  ILLINOIS  • 

Robt.    H.    Redfield.    Inc..    1020 
So.  Wal)ash  Ave.,  Chicago  5. 

The  Jam  Handy  Organization, 

2.30    North    Michigan   Avenue, 

Chicago  1. 
Midwest  Visual  Equipment  Co., 

3518  W.  Devon  Ave.,  or  27  N. 

Franklin  St.,  Chicago. 
United  World  Films,  Inc..  542 

S.  Dearborn   St.,  Chicago  5. 


•  MICHIGAN  • 

The  Jam  Handv  Organization, 

2821  E.  Grand  Blvd.,  Detroit 
Zone  11. 


•  MISSOURI  • 

Swank's,  Inc..  621  N.  Skinker 
Blvd.,  St.  Louis  30,  Mo. 


•  OHIO  • 

Academy    Film    Service,    Inc.. 

2100  Pavne  Ave.,  Cleveland 
14. 
Films    Unlimited    Productions, 

137  Park  Avenue,  Mansfield. 
Fryan   Film   Service,   2929   Pros- 
pect Ave.,  Cleveland  15. 

Sunray  Films,  Inc.,  2005  Chester 

Ave.,  Cleveland  14. 
Twyman  Films,  Inc..  329  Salem 

Ave.,  Davton. 


LIST  SERVICES   HERE 

Qualified  audio-visual  dealers  are 
listed  in  this  Directory  at  $1.00  per 
line  per  issue  on  annual  basis  only. 


M.  H.  Martin   Company,  1118 

Lincoln  Way  E.,  Massillon. 


WESTERN  STATES 


•  CALIFORNIA  • 

LOS  ANGELES  AREA 
Coast    Visual    Education    Co., 

5620  Hollywood  Blvd.,  Holly- 
wood 28. 
The  Jam  Handv  Organization. 

305  Taft  Building,  1680  N.  Vine 

St.,  Hollywood  28. 
Photo  &  Sound  Company,  5515 

Sunset  Blvd.,  Hollywood  28. 
Ralke  Co.,  Inc.  A-V  Center,  849 

North   Highland  Ave.,  LA  38. 

HO  4-1147. 

S.  O.  S.  Photo-Cine  Optics,  Inc. 

6331  Hollywood  Blvd.,  Holly- 
wood 28. 

Spindler  &  Sauppe,  2201  Bever 
Iv  Blvd.,  Los  Angeles  57. 
Phone;  DUnkirk  9-12S8 

United   World  Films,  Inc.,   7374 
Melrose  Ave.,  Los  Angeles  46 

SAN  FRANCISCO  AREA 

Photo  &  Sound  Company,  116 

Natoma  St.,  San  Francisco  5. 
Westcoast   Films,   255   Minna. 
San  Francisco  3. 


•  COLORADO  • 

Cromars'  (formerly  Audio- 
Visual  Center)  922  Bannock 
Denver  4 


•  OREGON  • 

Moore's      .\udio-Visual      Center, 

1201  S.  W.  Morrison,  Portland 
5,  Oregon. 
United  World  Films.  Inc.  5023 
NE  Sandy  Blvd.,  Portland  13 


•  TEXAS  • 

United  World  Films,  Inc., 

2227  Bryan  St.,  Dallas  1 


•  UTAH  • 

Descrct  Book  Company,  44  East 
South  Temple  St.  Salt  Lake,  10. 


USE  THIS  DIRECTORY  TO  LOCATE  THE  BEST  IN  EQUIPMENT,  FILMS  AND  PROJECTION 


Training  Phone  Book  Crews: 

(CONTINUED    FROM    PAGE    20) 

of  deliveries  are  easy  and  pleasant, 
the  slidefilm  shows  what  to  do  in  i| 
more  difficult  cases:  if  no  one  is 
home,  leave  the  books  with  a 
neighbor;  don't  ever  leave  a  book 
at  a  public  telephone  rack.  And  be 
careful  on  the  job. 

This  latest  Rossmore  slidefilm 
contains  74  frames  of  art  and  live 
photography.  It  carefully  goes  over 
each  point  to  be  covered  and.  to 
insure  good  retention,  repeats  the 
instructions  at  the  end  of  the  pro- 
gram  for  the   trainees.  y' 


Production  scene  during  the  making 
ot  "The  Side  That  Faces  Out"  in  the 
studios  of  Fraser  Productions. 

Kaiser  Sales  Picture  Updates 

the  Story  of  Aluniiniini   .Siding 

ir  The  "case"  for  aluminum  sid- 
ing in  home  construction,  proven 
after  more  than  a  decade  of  suc- 
cessful use  under  many  varied 
conditions  of  climate  and  detail, 
is  well  made  in  The  Side  That 
Faces  Out,  an  18-minute  color 
motion  picture  recently  produced 
for  the  Kaiser  Aluminum  &  Chem- 
ical Corporation  by  Fraser  Pro- 
ductions of  San  Francisco. 

Created  for  a  primary  target 
audience  of  siding  applicators  of 
all  degrees  of  skill  and  experience, 
Tlje  Side  .  .  .  reviews  some  ""good 
practice"  points  in  the  application 
of  aluminum  siding  while,  at  the 
same  time,  emphasizing  the  im- 
portance of  the  applicator's  skill. 

Use  of  the  product  is  explored 
by  an  i^itagonist  and  a  protagonist 
and  proven,  in  the  proper  hands, 
to  be  a  fully  feasible  system.  Fol- 
lowing the  earlier  days,  when  the 
prospects  of  the  product  were 
often  derided,  dissenters  are  found 
to  be  enthusiastic  supporters  after 
a  decade  of  successful  experience. 

The  film   is  especially  directed 

to  an  industry  audience.  S' 

*        *        * 

Next  Month;  Annual  Buyer's 
Guide  to  Film  Production  Services! 


IN  THE  EAST... IT'S  MOVIELAB 
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FOR  COLOR  AND  BLACK  Sl  \A/HITE 

DEVELOPING  COLOR  NEGATIVES  .  ADDITIVE  COLOR  PRINTING  •  REDUCTION 
PRINTING  INCLUDING  A&B  .  COLOR  SLIDE  FILM  PROCESSING  .  BLOWUPS  • 
INTERNEGATIVES  •  KODACHROME  SCENE-TO-SCENE  COLOR  BALANCED  PRINTING 
•  EKTACHROME  DEVELOPING  AND  PRINTING  •REGISTRATION  PRINTING  •  PLUS 
COMPLETE  BLACK  AND  WHITE  FACILITIES  INCLUDING  CUTTING  ROOMS,  FILM 
AND  TAPE  VAULTS  AND  THE  FINEST  SCREENING  FACILITIES  IN  THE   EAST 


N^ 


JJgKtS^ 


MOVIELAB    BUILDING,  619   W.  54th  ST. 
NEW   YORK    19,  NY.    JUDSON    6-0360 


Henri  G.  Marescot,  General  Manager,  North,  Central  American  and  Caribbean  DiwisJon,  Air  France 


STEPS  TO  THE  JETS 


"Three  simple  decisions  led  to  our  film  success. 

ONE... We  have  a  solid  story  to  tell  and  one  that  lends  itself  ideally 
to  pictorial  treatment.  Air  France,  the  world's  largest  airline,  pio- 
neered the  first  international  air  route,  Pans-London,  in  February, 
1919,  and  today  our  fleet  of  707  Intercontinental  and  Caravelle 
jetliners  continue  to  sen/ice  new  routes  throughout  the  world. 

TWO... We  select  professionals  to  make  our  films.  One  production, 
STEPS  TO  THE  JETS,  is  a  perfect  blending  of  the  Air  France  contribu- 
tion to  aviation  and  an  exciting  graphic  account  of  man's  conquest 
of  the  air. 

THREE...  Modern  was  selected  to  distribute  our  films  because  we 
want  professional  results  in  all  phases  of  our  public  relations 
program. 

One.  two,  three  good  decisions?  We  think  the  results  speak  for 
themselves." 


Partners  in  Success:   A  good   story,   professionally  produced,   plus 
distribution  through  Modern,  achieved  these  results  (to  date). 

STEPS  TO  THE   JETS 

Community  Audiences  18.877  showings  912,185  viewers 

Television  202  telecasts         8,677,000  viewers 
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talking  picture  service,  inc. 
MAIN  OFFICE-3  East  54th  Street,  New  York  22,  N.Y. 
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CHICAGO . 

Prudential  Plaza  — Delaware  7-3252 
LOS  ANGELES 

1717  N.  Highland  Ave -Hollywood  2. 2201 
NEW  YORK 
3  East  54th  Street-Plaza  8-2900 

WASHINGTON.  1710  H  St 


PITTSBURGH 

910  Penn  Avenue-Grant  1-9118 

SAN   FRANCISCO 

444  Marliet  Street-Yukon  2-9414 

TORONTO 

140  Merton  Street-Hudson  5-4419 
,  N  W.-298-8383 


FILM  LIBRARIES: 

Anchorage  "  Atlanta  ■  Boston  •  Buffalo  •  Cedar  Rapids  •  Charlotte  "  Chicago 
•  Cincinnati  ■  Cleveland  •  Dallas  "  Denver  »  Detroit  •  Harnsburg  ■  Honolulu 
"  Houston  ■  Indianapolis  •  Kansas  City  ■  Los  Angeles  •  Memphis  •  Milwaukee 
■  Minneapolis  •  New  Orleans  ■  New  York  Metropolitan  Area  (N  Y.  and 
Summit,  N.J)  •  Omaha  ■  Philadelphia  "  Pittsburgh  •  St.  Louis  ■  San  Francisco 
"  Seattle  ■  Washington  •  and  Toronto,  Canada 
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Your 
Copy 
Is 


>  \  ell  liiiw     Unless  you've  already  received  a  copy, 
it's  idling  away  the  time  here,  awaiting  your  request. 

Who 
Needs 

-L  I  *      Our  customers,  for  sure,  and  maybe  our  competitors 

and  their  customers. 


What's 
Inside? 


Precise  information  on  costs  of  process- 
ing 35mm  and  16mm  color  and  black-and-white  motion  picture 
film  and  slide  films,  including  developing,  dailies,  trial  prints, 
release  prints,  dupes,  internegatives,  interpositives,  A  &  B  and 
additional  roll  printing,  coding,  etc.,  etc. 


GENERAL 

FILM     LABORATORIES 

A  DIVISION  OF  PACIFIC  INDUSTRIES.  INC. 


GENERAL  FILM  LABORATORIES 

1546  N.  ARGYLE,  HOLLYWOOD  28,  CALIFORNIA 

AREA  CODE  *213  •   HOLLYWOOD  2-6171 

Send  copy  of  price  list  to: 

Name 


Address- 
City 


_Zone- 


.State_ 


BUSINESS  SCREEN  MAGAZINE 
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laimiii""  Avoi"ld 


We've  CO)))!  n  Imnj  iraij  from  sinoh(  s'kjuoIs  la  hh  risiaii.  A  c/r  jinllis  af 
enlightenment  require  new  euuricrs  with  new  iipjirodchi s  in  <-(iiiniiinnc(ih(iii. 
Our  chinujinij  irorld  (lenKinds  that  rlifUHji'  herunie  d  eDUstunt,  jiroridid  rhanfie 
in  chanije  with  improvement.  Tlinl  slmnld  Ix  the  target  for  ectrh  tomorrow. 
It's  the  target  for  each  of  us. 
Have  ijou  seen  "  T(  Istur"  —  one  of  a  serii s  for  .1  T  il'  T .' 
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ERWIN  SCHARF 
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Thare  are  three 


Fred  Niles 

Communications 

Centers 


and  each  one  is 

A  COMPLETE  SOURCE 

for 

MOTION   PICTURES 
FOR   INDUSTRY 

BUSINESS  DEVELOPMENT 
PROGRAMS 

SOUND  SLIDEFILMS 

MERCHANDISING   MATERIALS 

BUSINESS  THEATRE 

TELEVISION  ADVERTISING 

Three  fully  staffed  and  equipped 
production  centers  to  serve  your 
every     communications     need 
from  idea  to  sales  results. 


FRED  A.  NILES  ' 
COMMUNICATIONS 
CENTERS,  INC. 

CHICAGO  1058  W.  Washington  Blvd. 
Chiugo  7,  III. 
SE  8-4181 

HOLLVWOOO  650  N.  Bronson  Ave. 
Hollywood  4,  Calif. 
HO  3-8154 

i«EW  YORK   108  West  End  Avenue 
New  York  23.  N.Y. 
SU  7-8770 
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New  ACL  Standar 

and  Procedures  Handbook* 

•  Recommended  Standards  and  Procedures  for  Motion 
Picture  Laboratory  Services. 

•  Contains  General  Information,  Marking  Workprints  to 
Indicate  Effects,  Preparation  of  Original  A&B  Rolls, 
Preparation  of  16mm  Printing  Leaders,  Laboratory 
Practices  on  Films  for  Television,  "A"  and  "B"  Winds 
and  Emulsion  Positions,  Printing  Flow  Charts,  Amer- 
ican Standards  Nomenclature. 

•  Includes  10  pages  of  charts  and  diagrams. 

•  Looseleaf  for  adding  new  material. 


*yours  without  charge 
from  byron 


byron  motion  pictures 


1226  Wisconsin  Ave.,  Washington,  O.C.  20007 

Area  Code  202,  FEderal  3-4000 

Write,  phone,  wire  for  free  brochure,  price  list 

Affiliated  with  MECCA  FILM  UBORATORIES  CORP.,  630  Ninth  Ave.,  New  York,  N.Y.  10036 


NUMBER  7  •  VOLUME  24  •  1963 


HOW  TO  TURN        right  on  the  newsreel 

A  DEAF  EAR 
TO  SALES 
RESISTANCE 


Showing  how  to  use  creative 
selling  techniques,  delivers  better 
results  than  mere  exhortation  for 
Improved  performance,  most  sales 
trainers   say.   They  find   the   fllmstrip 


"Turning  a  Deaf  Ear 
to  Sales  Resistance" 

remorkably  effective  in  showing 
men  why  prospects  build  o  wall  of 
resistance  to  any  sales  presenta- 
tion, no  matter  how  desirable. 
Typical  situations  demonstrate  how 
to  develop  the  art  of  by-passing 
objectives;  how  to  turn  a  deaf-ear 
to  soles  resistance;  how  to  continue 
to   sell   .   .   .   and   to  close. 

Fortified  with  mental  pictures  from 
the  color  fllmstrip,  salesmen  are 
immunized  against  the  fear  of 
prospect    resistance. 

One    of    a    series    of    six    filmstrips: 

"SELLING  IS  MENTAL" 

provides  tested  material  for  18 
meetings    on    sales    training. 

Wrife  foday  for 
preview  information 


Selling  Bureau 

«  Division  Of  ROCKET  PICTUHES.  I«C. 

6108-B   Santa   Monica   Boulevard 
Los  Angeles  38,  California 


Re-Elecl  Saul  Jeffee  Presulent 
of  Cinema   Lai)   Assoi-ialion 

■  Saul  Jeffee.  president  of  Movie- 
lab,  Inc..  of  New  York  City,  has 
been  re-elected  president  of  The 
Association  of  Cinema  Labora- 
tories. His  second  term  in  that 
post  was  announced  at  the  fall 
meeting  of  that  group  in  Boston 
last  month. 

Three  other  top  officers  of  the 
ACL  were  also  re-elected.  Vice 
president  W.  E.  Gephart.  Jr.. 
president  of  General  Film  Labora- 
tories, of  Hollywood,  continues  in 
that  post.  Louis  (Doc)  Feldman. 
Du  Art  Film  Laboratories.  New 
York  City,  was  re-elected  treasurer; 
and  Dudley  Spruill.  Byron  Motion 
Pictures.  Washington.  D.  C.  also 
continues  as  secretary. 

Mr.  Jeffee  is  a  30-year  veteran 
m  the  motion  picture  industry. 
The  association  which  he  heads 
was  founded  in  1955  and  has  42 
laboratory  members  in  the  U.  S. 
and  Canada  as  well  as  a  number 
of  associate  members  in  the  field 
of  processing  equipment  and 
materials.  I^' 


.\lexanfler    Film    Co.    Acquired 
l>y  W  eslern  Business  Croup 

The  45-year  old  Alexander 
Film  Company,  Colorado  Springs. 
j  Colo.,  has  been  acquired  by  its 
president.  Keith  Munroe  and  a 
group  of  three  Western  business- 
men. Sharing  ownership  of  the  26- 
acre  studio  plant  and  other  facil- 
ities are  Cortlandt  S.  Dietier.  Den- 
ver; F.  M.  Late,  San  Angelo. 
Texas;  and  J.  A.  Oleson.  of  Ster- 
ling. Colorado.  All  three  men  have 
also  been  elected  directors  of  the 
company. 

Dietier  is  the  new  board  chair- 
man and  chief  executive  officer  of 
Alexander.  Oleson  is  executive 
vice-president;  Late  a  vice-presi- 
dent and  F.  W.  Marting  has  been 
named  vice-president  and  control- 
ler. Also  announced  is  the  for- 
mation of  a  wholly-owned  Cana- 
dian subsidary.  Alexander  Film  of 
Canada.  Ltd. 

With  the  exception  of  Munroe. 
the  buyers  have  not  been  pre- 
viously active  in  the  film  business. 
Dietier  has  spent  his  business 
years  in  the  petroleum  industry: 
Oleson  is  active  in  oil  and  ranch- 
ing and  a  partner  of  Dietier.  Late 
is  an  oil  producer,  rancher  and  one 
of  the  largest  Chevrolet  dealers 
in  the  country. 

Munroe's  introduction  to  the 
film  business  came  in  1957  when 
Fleming.     Talbert     and     Munroe. 


Cleveland  business  consultants, 
were  employed  by  Alexander. 
Named  president  six  months  later. 
he  brought  the  company  to  a  lead- 
ing position  in  the  field  of  televi- 
sion commercial  production.  All 
phases  of  its  activities  are  now 
being  broadened,  according  to 
Munroe.  in  a  concerted  effort  to 
offer  complete  film  services.  The 
company  employs  200  at  the 
Colorado  Springs  studio  and  has 
staffed  sales  offices  in  New  York. 
Chicago.  Detroit,  St.  Louis  and 
San  Juan.  Puerto  Rico.  g(' 

*     *      * 

Pro    Football   Till,-   Came   to 
l)e   Lensetl   l>y   Blair   Pictures 

t>  Exclusive  rights  for  the  pro- 
duction of  official  films  of  the 
National  Football  League's  1963 
and  1964  professional  football 
championship  games  have  been 
awarded  to  Blair  Motion  Pictures, 
Inc.  of  Philadelphia.  Edwin  M. 
Sabol.  Blair  president,  confirmed 
the  selection  made  by  League 
Commissioner  Pete  Rozelle.  His 
company  produced  the  exciting 
films  of  the  1962  championship 
game  played  between  the  Green 
Bay  Packers  and  the  New  York 
Giants. 

The  color  film  of  that  contest, 
produced  under  the  most  diffi- 
cult  weather  conditions  of  many 
decades,  was  commercially  spon- 
sored and  is  still  playing  to  thous- 
ands of  groups  throughout  the 
country.  It  is  considered  a 
"classic"  among  sports  pictures  of 
this  type.  Opponents  for  the  1963 
championship  game  were  still  un- 
decided  at   presstime. 

I  nil.'d  W  orld  to  Occupy  New, 
Improved    N.    Y.    Headquarters 

>  Expanding  operations  of 
United  World  Films,  Inc.  have  re- 
quired the  new  and  larger  quar- 
ters for  its  executive  and  main  of- 
fice personnel  which  it  will  soon 
occupy  at  22 1  Park  Avenue  South 
in  New   York   City. 

The  mid-December  move  from 
its  present  facilities  at  1445  Park 
Avenue  was  announced  by  presi- 
dent James  M.  Franey.  Greater 
internal  coordination,  made  pos- 
sible by  modern  communication 
facilities  as  well  as  the  latest  in 
film  handling,  storage,  record- 
keeping and  office  equipment,  is 
a  primary  aim  of  the  consolidation. 
United  also  maintains  wholly- 
owned  branch  offices  at  Atlanta. 
Chicago.  Dallas,  Los  Angeles  and 
Portland.   Oregon.  J^' 


TEXAS  IHOUSTRIU 
FIIM  COMMHY 


2528  NORTH  BLVD. 

JA  9  4377 

HOUSTON 
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It's  the  picture  that  eoiiiits... 

anil  MI'O  lami-ra  crews  gu  all  out  In  °H  tilt-  picture. 
For  an  MI'O  film.  ""A  Task  to  Share."  for  the  Agency 
for  Interiialiiinal  Development.  MPO  photographed 
scenes  in  W  asliinglnn.  1).  C.  Syracuse.  .\.Y..  River- 
side, California,  and  from  .i(Hl  feet  ahove  Glen  Canyon 
Dam  in  .Vrizona.  MPO  production  crews  have  worked 
in  every  state  i>f  the  union,  in  nearU  e\er\  country 
in  the  world. 

Getting  the  picture  is  oid\   one  aspe<l  of  MPO's  in- 


diptli  film  service.  .MPO's  unique  aliilil\  to  interpret 
the  client's  message  and  creatively  translate  it  into  the 
film  medium  has  consistentK  hrought  more  awards  to 
MPO  than  any  other  film  producer. 

Through  the  years,  more  and  more  accounts  have 
found  that  it  costs  no  more  to  trust  their  film  projects 
to  a  creative,  quality  producer:  MPO.  To  learn  more 
about  MPO's  creative  staff  and  new  studio  facilities, 
or  to  arrange  a  screening  of  recent  MPO  productions, 
call  or  write  ,|udd  Pollock  in  New  York. 


IVPO 


MPO  Productions.  Inc..  a  suhsnliary  oj  MPO  I'idcolronics  22J  East  U.  Seic  York  17.  ,V.  Y./2r2  7' A'  7-8200   also  in  Detroit.  Chicago.  Hollywood 
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PICTURES 


HOLLYWOOD 

You  can  lead  a  man 
to  a  screening,  but .  .  . 

Some  people  talk  about  "motivation- 
al motion  pictures"  as  though  they 
were  a  special  kind.  In  business 
film,  what  other  kinds  of  pictures 
are  there?  Good  pictures,  that  is. 
Because  you  can  lead  a  man  to  a 
screening,  but  \ou  can't  make  him 
think  .  .  .  unless  the  picture  begins 
with  motivation  and  is  propelled  by 
moli\ation  right  d<i«n  to  the  resi- 
dual impression  which  we're  hired 
to  leave. 

o         e         o 

A  picture  must  accomplish  two 
things;  first,  pull  the  target  au- 
dience into  the  store;  then  make 
them  want  the  merchandise. 

o        o        o 

when  the  roomliglit  fades  down 
and  the  screen  lights  up,  the  Step 
One  audience  attitude  is.  "\\'hy 
should  I  bother  paving  attention?" 
The  siH'est  answer  is  to  establish 
identification  with  tlie  viewer.  Con- 
vair-.-^stronautics'  picture  LOCKED 
ON  addressed  an  audience  of  cynics, 
but  at  the  line  "I'm  a  vesterday 
guy  in  a  tomorrovv  job  and  I  don't 
know  what  the  hell  to  do  about  it " 
they  identified  the  happenings  on 
the  screen  with  their  persona!  in- 
ner fears,  and  became  willing  (mo- 
tivated) to  pay  attention  to  the 
message-material   that   followed. 

o         o        o 

At  Step  Two  —  to  answer,  "What's 
in  this  for  me? "  the  motion  picture 
must  be  audience-oriented.  So  it 
sounds  obvious,  but  altogether  too 
many  business  films  are  really  con- 
structed to  make  the  Sponsor  happy 
—  it's  the  audience  that's  the 
Unbeliever,  hence  should  be  our 
target;  and  the  w^ay  to  the  audience 
member's  heart  is  to  figure  out  hon- 
estly what  is  in  this  message  for 
him,  and  why  will  he  profit  by 
going  along  with  us;  and  then  to 
weave  this  motivation  into  our  story, 
subtly  or  openly  in  proportion  to 
the  intrinsic  audience  resistance. 

o         o         o 

The  Information  Operators  in  the 
AT&T  film  MAY  I  HELP  YOU? 

aren't  merely  looking  up  telephone 
numbers,  they're  putting  people  in 
touch  with  one  another;  tbey're 
helping  people. 

o        o        o 

Technically,  business-film  au- 
diences get  in  free.  Actually  they 
are  paving  us  with  a  most  precious 
commodity,  tlieir  time;  and  it  is 
our  obligation  to  dehver  them  an 
honest  value  ...  to  inform  them, 
persuade,  inspire  or  whatever,  in 
their  own  terms  so  that  they  go 
out  of  our  show  feeling,  "I'm  glad 
I  came"  .  .  .  (because)  .  .  .  "There's 
really  something  to  think  about  in 
that  picture."  In  my  book,  that's 
motivation. 

PARTHENON   PICTURES 

Cop     Palmer     Exec.     Producer 

2625  Temple  St.      •      Hollywood  26 
213-DUnkirk   5-3911 


(continued     from     page     S1.\) 

Kodak  Names  Thomas  Connors 
to   IVIanape   N'.   Y.    Fair   Exhibit 

■JT  As  construction  nears  comple- 
tion on  the  Eastman  Kodak  Pavil- 
ion, one  of  the  first  major  installa- 
tions to  be  finished  for  the  1964- 
65  New  York  World's  Fair,  that 
company  has  announced  the  ap- 
pointment of  Thomas  M.  Connors 
as  general  manager  of  its  Fair  ex- 
hibit. Roy  F.  Home  was  appoint- 
ed assistant  manager  of  the  Ko- 
dak  Pavilion. 

Lincoln  V.  Burrows,  director  of 
planning  for  the  Pavilion,  will 
continue  as  co-ordinator  of  the 
company's  World's  Fair  plans. 
Connors  has  returned  from  retire- 
ment as  general  manager  of  the 
company's  Northwestern  Sales  Di- 
vision in  New  York  city  to  as- 
sume  his   World's   Fair   duties. 

Home,  who  became  assistant 
to  the  director  of  planning  for  the 
Pavilion  in  July  of  this  year,  will 
continue  to  work  at  the  Kodak  Of- 
fice in  Rochester  until  shortly  be- 
fore the  Fair  opens  in  the  Spring 
of   1964.  S" 

:fi  *  * 

Panaeolor    Signs   Zeiss-Ikon 
for    Carlri(lfie-Loa<l    Projector 

i-T  Panacolor,  Inc.,  formed  six 
years  ago  to  develop  a  new  process 
for  optically  printing  both  color 
film  and  sound  tracks  on  black 
and  white  film  stock,  has  signed  a 
contract  with  Zeiss-Ikon  AG,  West 
Germany,  for  the  production  of  a 
new  type  of  cartridge-loading 
sound  projector. 

According  to  Dr.  Leon  Wells, 
vice-president  and  director  of  re- 
search of  Panopix,  Inc.,  a  Pana- 
color subsidiary,  the  projector 
(which  he  designed)  will  resemble 
a  portable  19-inch  television  set 
with  a  built-in  projector  screen. 
The  audio-visual  "package"  is 
contained  in  a  cartridge  measur- 
ing 7  x  6  x  3  inches,  with  a  two- 
hour  film  capacity.  Although  the 
film  dimension  was  not  disclosed, 
the  unit  will  have  a  built-in  adap- 
tor for  standard  8mm  "home 
movies." 

The  Panacolor  film  cartridge 
will  have  optical  sound  tracks;  a 
4-watt  amplifier  is  built-in  to 
power  the  loudspeaker  with  an 
adaptor  for  plugging  the  unit  into 
an  external  high-fidelity  ampli- 
fier. 

Weight  of  the  equipment  was 
disclosed  as  17  pounds;  it  will 
also  have  automatic  focusing  for 
optional  use  of  external  screens 
and   provision   for   handling   both 


1  .istiii.iii  Kiul.ik  I'avilioii.  intlttntl  (thmi  .  n  lit  i"  inif  of  first  tiuiioi  t\iiiiiil 
buildings  to  be  finished  fur  the  1964-6.5  \civ  York  World's  Fair  a(  Fhisli- 
ing  Meadows.  View  shows  the  southeast  corner  of  the  393-foot  long 
exposition    of    the    contributions    of    photography    and    allied    products. 


magnetic  as  well  as  Panacolor  op- 
tically-printed sound  tracks.  Speed 
control  may  be  varied  to  handle 
standard  24  frames  per  second; 
slow  motion.  16  fps  and  very  slow 
motion,   four  frames   per   second. 

.-Mthough  no  16mm  or  8mm 
subjects  in  the  Panacolor  process 
are  as  yet  available  for  out-of-the- 
laboratory  viewing,  the  first  fea- 
ture-long 35mm  motion  picture 
utilizing  the  process  has  been  re- 
leased by  Warner  Bros.  ( The 
Castilian)  and  is  now  in  distribu- 
tion. 

According  to  Panacolor  board 
chairman  Harry  Harris,  the  use 
of  black  and  white  film  stock  re- 
sults in  significant  savings  of  print 
cost  in  all  dimensions.  The  com- 
pany does  all  of  its  processing  in 
the  Hollywood  laboratory  acquired 
some  years  ago  from  the  Academy 
of  Motion  Picture  Arts  &  Sciences 
at  6660  Santa  Monica  Boulevard. 
Harry  Filer  is  the  president  of 
Panacolor.  Inc. 

Production  prototypes  of  the 
new  Panopix  projector  are  expect- 
ed to  be  available  from  Zeiss-Ikon 
in  January,   1964.  g- 

*      *     * 

Britain  Hosts  5th  International 
Industrial   Film    Exhibition 

■;>  November  2-6.  1964  are  the 
dates  and  London.  England  is  the 
site  of  the  Fifth  International  In- 
dustrial Film  Festival.  British  In- 
dustry, aided  by  that  country's  In- 
dustrial Film  Association,  will  host 
the  world's  leading  a-v  communi- 
cations  experts.  S° 


Educational  Film  Librarians 
.4nnounce  1961  Festival  Plans 

-;  The  Sixth  .Annual  American 
Film  Festival  will  be  held  under 
the  auspices  of  the  Educational 
Film  Library  .Association  on  April 
29-May  2nd  at  the  Biltmore  Hotel, 
New  York  City.  All  16mni  motion 
pictui;es  and  35mm  filmstrips 
which  qualify  under  the  Festival's 
34  subject  categories  and  were  re- 
leased in  the  United  States  dur- 
ing 1963  are  eligible  for  entry. 
Deadline  for  the  Festival  entries 
is   midnight.   January   20.    1964. 

These  plans,  together  with  the 
announcement  of  a  Film  Produc- 
tion Workshop  to  be  sponsored  by 
EFLA  in  New  York  on  January 
30  and  31  and  a  second  Film 
Evaluation  Workshop  to  be  held  in 
Los  Angeles  in  November,  1964, 
were  announced  at  the  Associa- 
tion's annual  meeting  in  October. 
Frederick  A.  White,  director  of  the 
Bureau  of  .Audio-Visual  Instruc- 
tion at  the  University  of  Wiscon- 
sin, was  re-elected  to  serve  a  sec- 
ond term   as   president. 

The  Association's  new  vice-presi- 
dent is  Sally  Clark,  film  curator  at 
the  New  Jersey  State  Museum. 
Trenton;  lola  B.  Tryon.  director 
of  the  Film  Department.  Russell 
Library,  Middletown,  Conn.,  is 
Efl.\'s   secretary-elect. 

Information  about  the  Festival 
and  entry  blanks  may  be  obtained 
from  the  Educational  Film  Li- 
brary Association.  250  West  57th 
St..  New  York,  N.  Y.,  10019.  R- 

(ALSO     SEE      PAGES      17.     25,     30) 
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TRI  ART  FOR  COLOR 
DU  ART  FOR  BLACK  AND  WHITE 


►OVER  40  YEARS  IN  THE  BUSINESS!  Tri  Art  or  Du  Art  offers  you  fast,  de- 
pendable service,  the  highest  quality  film  processing,  the  most  complete 
facilities.  And  a  knowledge  based  on  more  than  40  years  of  experience. 

IN  NEW  YORK:  245  WEST  55TH  STREET,  NEW  YORK  19,  N.Y.,  PLAZA  7-4580 
IN  CANADA;  ASSOCIATED  SCREEN  INDUSTRIES,  LTD.,  2000  NORTHCLIFF  AVENUE.  MONTREAL,  CANADA 
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Machine      i 


NEW   •   EXCLUSIVE   •  NEW 


The 
Miniola      I 


Editing 


The  ■  Miniola"  is  designed  to  meet  the  re- 
quirements of  the  smaller  budget  16mm  film 
producers  while  offermg  the  same  precision 
and  many  of  the  facilrties  of  the  higher 
priced  models.  It  is  portable  and  can  be 
bench  mounted  or  a  purpose  built  stand 
supplied. 

It  has  a  continuous  movement  with  drive  of 
a  novel  design  giving  instant  stop  and  re- 
verse without  the  aid  of  magnetic  clutches. 
brakes  and  electronic  relays.  Being  exceed- 
ingly easy  to  maintain. 

The  upper  film  path  is  for  picture  and  the 
lower  film  path  for  separate  optical  and 
separate  magnetic  sound.  Either  film  path 
can  be  moved  independently  of  each  other 
through  de-clutching  the  sprockets  simply 
by  lifting  the  knob  on  the  front  of  either 
sprocket. 

Precision  cut  sprockets  and  both  film  gates 
are  in  non-magnetic  stainless  steel. 

The  machine  can  be  bench  mounted  or  used 
on  a  special  stand  that  is  available  as  an 
extra. 


*1895 


FOB.,  NY. 


a      THE    CRISIS    IN    GOVERNMENT    FILMS 


Continuous  movement  suitable  for  negative 
and  positive  viewing  •  Film  paths  declutch- 
able  '  Projected  picture  6'4"x4'2"  •  In- 
stant stop  and  reverse  •  High  quality  sound 
•  2000'  capacity  •  Separate  magnetic,  sepa- 
rate optical  and  combined  optical  and  mag- 
netic heads  •  Synchronous  and  double 
speeds  '  Program  timer  (optional)  •  Footage 
counter  ■  Portable 


For  Literature  or  Demonstration. 
Write  to: 

& 

Serving  (he  world's 
finest  film  makers 

68  West  45th  Street, 

New  York  36,  N.Y. 

MU  2-2928 
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Camera  Ey: 

THE    EDITORIAL    VIEWPOINT 


IN  GOVERNMENT  FILM  production,  the 
minimum  quality  standard  may  spell  the 
difference  between  life  and  death  in  combat. 
Training  failures  which  result  from  producer 
"short  cuts"  and  other  "economies"  made  by 
today's  "low  bidders"  may  imperil  millions  of 
dollars  worth  of  complex  equipment.  The 
present  contract  situation  clearly  demands  Con- 
gressional investigation. 

When  motion  picture  bids  from  experienced 
producer-suppliers  average  thousands  of  dollars 
above  those  of  unknown,  questionable  low  bid- 
ders who  are  assigned  these  vital  jobs  by  today's 
arbitrary  price  standards,  who  protects  the  na- 
tional interest?  Has  the  Federal  government 
now  turned  its  hack  on  the  organized  crajts 
within  the  most  e.xperienced  segment  of  this 
film  production  industry?  There  is  absolutely 
no  chance  that  companies  in  all  major  U.S. 
centers  of  production  can  match  the  "low  bid" 
standards  of  those  who  maintain  no  permanent 
staffs,  own  little  or  no  equipment,  lack  financial 
stability  to  assure  completion  of  specific  con- 
tractual obligations  and  openly  flaunt  fair 
wage  standards. 

The  situation  is  not  restricted  to  the  military. 
There  is  evidence  of  favoritism  to  former  gov- 
ernment employees.  "We  want  to  help  them  get 
started."  is  the  phrase  too  often  heard  among 
contract  officers.  The  one  obligation  these 
public  servants  have  is  the  fulfillment  of  film 
objectives  and  the  best  possible  work  is  in- 
separable from  the  fairest  attainable  price. 

The  years  of  experience  in  military  and  civil- 
ian production  by  truly  qualfied  companies  who 
now  own  and  operate  fully-equipped  studios 
staffed  by  regularly-employed  craftsmen  and 
technicians  are  a  vital  national  resource  in 
times  of  peace  or  war.  These  are  the  companies 
who  provided  the  bulk  of  such  films  during 
World  War  H.  Today,  many  of  them  feel  they 
are  wasting  hundreds  of  hours  of  bid  estimation 
time  as  they  see  picture  after  picture  going  to 
low  bidders  whose  work  would  be  rejected  in 
private  industry. 

Distribution  service  is  beginning  to  follow 
production  into  the  brambles.  A  National 
Aeronautics  &  Space  .Administration  contract 
for  the  national  distribution  of  the  excellent 
John  Glenn  Story  finds  that  picture  being 
handled  out  across  the  country  by  inexper- 
ienced housewives  and  other  beginners  whose 
sole  "equipment"  is  a  manual  rewind.  Rejected 
were  all  national  film  distribution  companies 
whose  branches  contain  a  minimum  of  SI 0.000 
to  $50,000  worth  of  electronic  inspection  gear, 
trained  film  inspectors  and  handlers.  These 
local  people  collect  $1.40  for  every  booking. 
Is  the  government  contractor  capable  of  assur- 
ing the  government  of  print  quality  under  these 
circumstances? 

(CONTINUED    ON     THE     FOLLOWING     P.^GE     12) 


from 
LaBTV 

In  a  word  that  dividend  is  quality.  The 
kind  of  quality  processing  your  invest- 
ment deserves.  Quality  that  has  made 
Lab-TV  the  easts  ^1  source  for  re- 
versal processing.  There  are  two  other 
dividends  you  can  count  on  from 
Lab-TV.  1.  Fast  Reliable  Service.  2. 
Fair  Competitive  Prices.  Could  you 
want  more? 

THE  LAB  FOR  REVERSAL  FILM 

16mm 

BLACK  &  WHITE  REVERSAL 
PRINTING  &  PROCESSING 

O   COLOR  PRINTING 

OTHER  SERVICES: 

•  Work  Prints  •  Color  to-color  Prints  •  Colorto- 
BiW  Prints  •  Raw  Stock  •  Ultrasonic  Film  Clean- 
ing •  A  &  B  Roll  Prints  •  Fades-Dissolves  •  Timed 
Prints  •  Edge  Numbering  •  8mm  Processing 


723  Seventh  Ave  ,  New  York  19,  N.Y,  •  JU  6-2293 
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24  hours  around  the  clock! 

for   the    necessary    LIGHTING    EQUIPMENT  .  .  .  GENERATOR  TRUCKS 
...GRIP  EQUIPMENT. ..PROPS.  ..ACCESSORIES 


'»i^a, 


^^X-^ 


TYPE    1911    COBWEB 
SPtNNER    MOLEFFECT 

Cobweb  cement  and  dust 
creates  the  desired  effect 
in   a   matter  of  seconds! 


C^d 


\ 


When  ordering  equipment  from  Charles  Ross,  you'll  find  light- 
ing problems  won't  be  closing  in  on  you  so  often.  Remember, 
our  several  floors  of  rental   mventory  are  available  24  hours 


around  the  clock.  And,  of  course,  special  effects  units  such  as 
Mole-Richardson's  COBWEB  SPINNER,  WINDMACHINE,  FOG- 
MAKER  MOLEFFECTS  are  for  sale  or  rental  too. 


SOLE    DISTRIBUTOR    OF    MOLE-RICHARDSON    COMPANY    PRODUCTS    IN    THE    NEW    YORK    AREA 


Since 

1921. 


RENTALS 


SALES  SERVICE 


Send  lot  a  ichcdule  of  rtntal  rolM. 


LARGEST  SUPPLIERS  IN  THE  EAST:  Motion  Picture.  TV  Lighting  and  Grip  Equipment,  Props,  Generators 


333  WEST   52   STREET,   NEW  YORK,   N.  Y.   10019 


Area  212,  Circle  6-5470 
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THE  EDITORIAL  VIEWPOINT: 

(continued  from  the  preceding  page  lOj 

Public  Acquiring  700,000  Color  Television 
Sets  This  Year;  Future  Bright  for  Color  Films 
w  The  industry  average  in  sales  of  color  tele- 
vision receivers  is  50  per  cent  over  last  year 
with  many  large  retailers  reporting  increases 
of  58  to  60  per  cent!  At  least  700,000  new 
color  sets  will  be  sold  in  1963.  up  from  350,000 
sold  last  year.  Manufacturer  reports  confirm  a 
"sold  out"  prediction  before  the  Christmas 
holidays.  RCA.  which  makes  tubes  for  all 
other  manufacturers,  now  has  a  '"bottleneck" 
situation  in  that  more  sets  can  be  sold  than 
available  color  tubes.  Zenith  has  confirmed 
that  "production  is  booked  to  capacity  for  the 
rest  of  the  year." 

What  all  this  spells  for  producers  of  color 
motion  pictures  is  obvious.  Videotape  is  "hold- 
ing" at  about  10  percent  of  telecast  time,  ac- 
cording to  a  responsible  national  manufacturer. 
Color  films  and  color  commercials  are  already 
experiencing  a  surge  of  new  business.  Color 
film  processing  is  in  for  the  greatest  year  in 
history,  carrying  through  1964. 

Now  let  qiuilily  hold  in  original  production 
and  within  the  laboratory.'  E.xperienced  pro- 
ducers and  processors  know  that  the  stock 
available  to  them  can  provide  brilliant,  high- 
fidelity  images.  Working  with  television  station 
technicians,  they  can  provide  an  enthusiastic 
audience  of  present  and  new  set  owners  with 
a  tremendous  new  experience  in  viewing.  Prod- 


uct sales  dependent  on  this  new  dimension  can 
also  play  a  key  role  in  the  whole  national 
economy  as  color  helps  selling. 

*  *        * 

Soviet  Union  Frees  Barghoorn;  Featured  in 
Film  on  "Communist  Propaganda  Machine" 

Ik  Yale  professor  Frederick  Barghoorn,  just 
released  by  the  Soviet  Union  after  being  held 
more  than  two  weeks  "incommunicado"  as  a 
"spy,"  was  one  of  the  3X  experts  on  Commun- 
ism who  contributed  to  that  important  filmed 
television  series  featured  in  our  last  issue.  His 
subject;  "The  Communist  Propaganda  Ma- 
chine" was  not  likely  to  have  pleased  the 
Kremlin  and  the  arrival  of  copies  of  Business 
Screen  behind  the  Iron  Curtain  may  not  have 
been  well-timed.  The  truth  hurts  and  Professor 
Barghoorn's  casual  journey  through  Russia 
was  quickly  interrupted.  His  safe  return  allays 
some  anxious  moments. 

*  *       * 

Makers   of  Year's  Best  Safety  Pictures 
Get   Plaques   at   National   Safety   Congress 

TT  Culminating  the  20th  Annual  National 
Safety  Film  Contest,  winners  of  bronze  plaques 
for  the  outstanding  safety  films  produced  in 
1962.  received  their  trophies  in  an  impressive 
ceremony  in  the  Grand  Ballroom  of  the  Con- 
rad Hilton  Hotel  on  the  evening  of  October 
28th. 

Eleven  plaques  were  presented  before  a  size- 
able audience  attending  the  National  Safety 
Congress  held  in  Chicago  during  that  period. 


W.  L.  Robinson,  chairman  of  the  National 
Committee  on  Films  for  Safety,  sponsors  of  the 
awards,  made  the  presentations  to  producers 
and  sponsors  of  the  award-winning  films.  The 
committee  includes  representatives  of  25  na- 
tional service  organizations. 

The  winning  films  were  previously  reported 
in  these  pages  but  a  summary  will  be  included 
in  the  forthcoming  issue  of  Business  Screen 
when  "Films  of  the  Year"  are  reviewed  in  a 
round-up  of  all  awards  received  during  1963. 
The  21st  Annual  National  Safety  Film  Con- 
test will  close  its  entry  lists  on  February  15, 
1964.  For  entry  forms  write  to  William  Eng- 
lander,  secretary.  National  Committee  on 
Films  for  Safety,  425   N.   Michigan  Avenue, 

Chicago.  Illinois  60611.  (R' 

*     «     * 

CINE  Honors  Overseas  Film  Festival 
Winners  at  Exhibition  on  November  2  Is/ 
i-T  The  annual  Exhibition  of  Films  of  Merit, 
sponsored  by  the  Committee  on  International 
Non-Theatrical  Events,  was  held  at  7;  30 
p.m.,  November  21.  in  the  Auditorium  of  the 
National  Education  Association.  Washington, 
D.  C.  International  awards  given  to  U.  S.  films 
at  overseas  festivals  were  presented  by  na- 
tional chairman  John  Flory  and  winners  of 
ClNE's  Golden  Eagle  .■Xwards  were  intro- 
duced to  the  large  audience. 

A  reception  for  producers  and  sponsors  and 
officials  of  cine  was  held  earlier  that  even- 
ing in  the  State  Dining  Room  at  the  NEA 
Center   (1201    Sixteenth   Street.  N.  W.),  fol- 

(CONTINUED  ON  FOLLOWING  PAGE   FOURTEEN) 
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THE  EXTRA  SIftttJtt 


COLOR  BV 


...IS  ALSO  AVAILABLE  TO  YOU 

Whether  it  is  a  one-reel  industrial  hlni  or  a  nuilti-million-dollar  theatrical  produc- 
tion Technicolor  gives  the  same  quality  and  service  to  all  producers  of  motion 
picture  film.  Remember  Technicolor  quality  costs  you  no  more.  Also,  services  are 
available  to  you  that  you  can  not  obtain  elsewhere.  Give  your  next  production  that 
"Extra  Star"— Color  by  Technicolor. 


AUTO-SELECTIVE  PRINTING  FOR 
CONTROL  OF  CONTINUITY 

Technicolor  printers  are  programed  to  make  automatic 
fades,  dissolves,  deletion.s  or  substitutions.  For  instance, 
a  l:{-minute  and  a  27-minute  version  may  be  printed  from 
the  same  original  negative  without  recutting. 

LIQUID  COATED  PRINTING 
TO  PROTECT  YOUR  NEGATIVE 

Negatives  are  coated  with  a  cleansing  solvent  during 
l)rinting;  abrasion  is  avoided,  and  if  already  present,  is 
rendered  invisible. 

MULTIPLICITY  OF  PRODUCT 

There  are  over  forty  different  methods  and  aspects  of 
printing  that  are  standard  products.  (.Anamorphosing, 
deanamorphosing,  enlargement  and  reduction  of  image.) 


AUTOMATION  IN  MANUFACTURE - 
PERSONAL  CONTROL  AND  INSPECTION 

Continuous  processing  from  raw  stock  to  completed  color 
and  sound  jirint  is  accomplished  in  one  pass  through  iiroc- 
essor  and  projected  inspection.  Electronic  and  mechanical 
programing  guides  progression  of  operation.  Every  print 
is  objectively  and  subjectively  inspected  before  packaging. 


GREATEST   N  A  IVI  E   IN    COLOR 


"Technicolor 

C  O  FR  F=  O  FR  >^~r  I  O  INI 


HOLLYWOOD     •     NEW    YORK     •     LONDON     .     PARIS 
TECHNICOLOR  IS  A  REGISTERED  TRADEMARK 
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(CONTINUED  FROM  PRECEDING  PAGE  TWELVE) 

lowed  by  the  annual  dinner  in  the  NEA  Board 
Room,  where  Golden  Eagle  Certificates  will 
be  presented.  The  evening  program  will  be- 
gin with  the  exhibition  of  ""Films  of  Merit" 
and  this  screening  will  be  continued  in  the 
NEA  Auditorium  following  the  International 
Awards'   presentation.  9' 

*  *  * 
//  Awards  Competition  Inipnncs  the  Breed, 
Television  Commerci<ds  Sure  lo  Get  Better 
v  Television  commercials  may  have  their  de- 
tractors and  some  current  problems  in  the 
nation's  capital  because  of  their  frequency  and 
length  but  they  also  have  a  solid  core  of  sup- 
porters among  the  growing  number  of  groups 
citing   this   medium   for  awards   honors. 

In  addition  to  the  well-established  .American 
TV  Commercials  Festival,  which  will  hold  its 
fifth  annual  competition  in  1964  under  the  di- 
rection of  Wallace  A.  Ross,  the  International 
Film  Festival  of  New  York,  organized  by  Her- 
bert Rosen,  made  a  sharp  turn  in  that  direction 
at  its  recent  Manhattan  gathering  (see  other 
pages  of  this  issue). 

Holding  forth  for  the  Far  Wesfs  interest  in 
television  and  radio  media  is  the  Hollywood 
Advertising  Club  and  its  International  Broad- 
casting Awards.  General  chairman  for  that 
group's  fourth  annual  contest  is  John  T.  Rey- 
nolds, senior  vice-president.  CBS  Television 
Network.   Hollywood. 

The  television  awards  section  of  this  1964 
IBA  event  is  headed  by  Robert  Wood,  vice- 
president  and  general  manager  of  KNXT-TV. 
Don  Estey.  Morgan-Estey  Productions,  heads 
the  IBA  judging  committee,  which  will  select 
professional  screening  groups  in  London.  Tor- 
onto. New  York,  Chicago  and  Hollywood. 
Robert  L.  Dellinger,  executive  vice-president. 
Grant  Advertising,  Inc..  chairs  the  committee 
to  select  final  judges,  in  cooperation  with  the 
International   Advertising   Association,   Inc. 

Participation  from  overseas  is  somewhat 
limited  by  the  non-commercial  nature  of  tele- 
vision on  the  continent.  With  the  exception 
of  England's  few  commercial  t.  v.  outlets.  Euro- 
pean use  of  "screen  advertising"  is  almost 
wholly  limited  to  theatrical  ad  subjects.  As  a 
result,  at  the  International  Advertising  Film 
Festivals  held  abroad  (the  equivalent  of  the 
U.  S.  contests  noted).  European  entries  have 
swept  most  of  the  theatrical  ad  film  "firsts" 
while  U.  S.  television  commercials  have  re- 
ceived the  top  honors  in  that  classification 
with  numerous  U.  S.  entries. 

Production  excellence  in  the  theater  me- 
dium is  apparently  good  background  for  tele- 
vision commercials,  however.  Competing 
against  1 .400  entries  from  1  .'5  countries.  Movie- 
record  of  Madrid.  Spain,  utilized  its  skill  in 
that  field  to  win  the  IBA's  Television  Sweep- 
stakes award  for  Sol  de  Andalucia,  a  commer- 
cial created  for  Gonzales  Byass  Licquers.  The 
Hollywood  Ad  Club  has  already  confirmed 
1964  entries  from  Australia,  the  Bahamas, 
Canada,  Ei  Salvador,  England,  Finland, 
France,  Germany,  Japan,  New  Zealand,  The 
Phillippines,  and  South  Africa,  as  well  as  the 
numerous  U.  S.  t.  v.  spots.  9' 


"A     PERFECT     SALES     STORY     AND 
DEMONSTRATION       EVERY      T//V1E.'" 

FOUR  WAYS  YOU  Sf^^ 
MORE  WITH  THE 

BUSCH  4A 


Cmesalesman' 

gives    perfect    demonslfdliorib 

salesman  gets  the  order. 


in    daylight.    Your 


Busch  4A  continuous  projector  showing 
to  large  groups  for  framing  programs, 
film  previews,  etc. 


O  Rear  view  projection 
**•  onto  built-in  screen 
for  trade  shows,  conven- 
tions—in DAYLIGHT. 


4      Busch  4A  used  as  a  standard  movie  pro- 
■   jector  with  built  in  reel  arms  extended. 

ALL  FOUR  in  the  ONE  4A  poriable 

and  compact.  Find  out  how  YOU  can 

sell    MORE   the   Cinesalesman    way. 

DON'T  DELAY  — WRITE  TODAY! 


gyisJ  BUSCH  FILM  &  EQUIPMENT  CO. 

214  South  Hamilton  St.  •  Saginaw,  Michigan 
Please  send  literature  D      Arrange  demonstration  □ 

Name Position 

Company 

Address 

(Please  attacii  copy  of  your  letterhead) 


14 


BUSINESS  SCREEN  MAGAZINE 


DNA  MOLECULE  FROM  THE   MOTION   PICTURE  "CHEMICAL  MAN'  PRODUCED  FOR  THE  ABBOTT   LABORATORIES 
EXHIBIT    BY    •     GRAPHIC    FILMS   CORPORATION.      916    NORTH    CITRUS   AVENUE.      HOLLYWOOD   38.  CALIFORN  lA 
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Public  Relations  with  a  Capital  PR 

for  Prudential! 


Prudential's  far-ranging,  award-winning  CBS  television  series,  "The 
Twentieth  Century",  has  become  a  mainstay  of  one  of  the  most 
enlightened  and  successful  PR  projects  in  the  country.  Since  195S 
Prudential  has  made  16mm  prints  of  most  of  the  programs  avail- 
able on  a  free-loan  basis  to  schools  and  colleges,  industries,  clubs, 
churches  and  other  community  organizations. 

Through  the  nationwide  distribution  facilities  of  Association  Films 
these  programs  have  reached  an  audience  of  more  than  26  million 
viewers.  The  films  have  been  shown  in  all  50  states,  from  New 
England  to  Hawaii.  5(g»i///c«/!//.v,  Association  Films'  high  ratio  of 
showings  to  bookings  has  delivered  a  "bonus"  audience  of  39'^c 


— or  139  persons  per  booking,  compared  to  the  national  average 
of  100  or  less. 

The  shovvings-to-bookings  average  (2.5)  means  large  audiences 
at  low  cost-per-viewer,  perhaps  the  lowest  in  the  industry.  We 
encourage  multiple  showings  by  users,  and  find  that  it  is  just  one 
more  reason  the  nation's  educators  and  community  leaders  look 
to  Association  Films  first. 

We  are  proud  to  be  associated  with  Prudential  in  this  notable 
undertaking.  We  congratulate  them  and  the  creative  team  at  CBS 
News  for  this  contribution  to  education  and  enlightenment! 
Write  for  "The  Viewing  Millions" 


Distributed  bv 

ASSOCIATION  FILMS.  INC. 

347  Aladison  .\venue.  New  \ork  17.  N.  \. 
A  M  E  It  I  C  A  '  S    FIRST    D  I  S  T  I{  I  B  U  T  O  U    -    FIRST    \^  I  T  II    AMERICA'S    .>I  A  J  O  R    F  I  L  >I    SPONSORS! 
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b)  Hal  Kirn,  Director 

Audio-Visual  Planning  Division 

Office-  of  Civil  Defense 


N 


bVELisT  Pat  Frank  said  it  this 
way:  "Civil  Defense  has  the 
most  difficult  and  complex  infor- 
mation task  in  government,  it 
must  persuade  the  public  to  spend 
time,  money,  and  energy  prepar- 
ing to  meet  a  situation  which  may 
never  occur,  a  disaster  so  fantas- 
tic it  is  almost  beyond  the  range 
of  human  experience.""  And  Pat 
had  some  reason  to  know;  he'd 
just  c<iinpleled  a  three-month  stint 
in  the  Pentagon  as  a  special  con- 
sultant lo  the  Assistant  Secretary 
of  Defense  for  Civil  Defense, 
Steuart  L.  Pitlnian  and  is  now  Di- 
rector  of   Public    Information. 

Some  critics  have  opposed  civil 
defense  on  a  pseudo-scientific 
basis;  others  have  attacked  it  on 
violently  emotional  grounds.  Ex- 
cept in  times  of  tension  such  as 
the  Cuban  crisis,  in  many  areas 
public  reaction  has  been  one  of 
general  apathy. 

Committee  \otcd  E\pansion 
And  as  recently  as  a  few  months 
ago,  a  House  sub-committee  set 
out  to  conduct  exhaustive  hearings 
on  the  whole  civil  defense  pro- 
gram, frankly  antagonistic  to  it. 
Two  months  later,  after  hearing 
every  possible  argument  pro  and 
con  from  more  than  a  hundred 
expert  witnesses,  the  sub-commit- 
tee surprised  itself  by  coming  out 
almost  unanimously  —  not  for 
killing  the  program  —  but  for 
greatly  expanding  it  as  an  essen- 
tial part  of  our  national  defense. 
If  a  probing,  economy-minded 
Congressional  committee  can  be 
persuaded  by  the  facts  to  change 
its  mind,  then  obviously  civil  de- 
fense has  a  story  worth  telling  and 
selling. 

Film  Content  Offers  Problem 
But    telling    it,    particularly   on 
film,  presents  its  problems. 

For  one  thing,  civil  defense 
basically  lacks  pictorial  glamor 
and  drama.  There  are  no  soaring 
planes,   no   hurtling  missiles. 

For  another,  many  of  the  sub- 
jects we  deal  with,  such  as  Fall- 
out and  Radiation,  are  complex 
and  technical  in  nature.  More- 
over, they've  been  clouded  in  the 
public  mind  by  much  misunder- 
standing and  misinformation.  But 
reducing  Technical  Complexity  to 
Accurate  Simplicity  is  not  an  easy 
process. 

The  "scare"  approach,  however 
effective  it  might  be  for  one  or 
two  films,  would  soon  fail  to  ex- 


/^^/ '  ^^ 


Scenes    from    the    rrcciil    Civil    Defense    pieture.    "loun    «/    llie    I  ime.\.      pnulueed    Inj    W  Mmn. 

How  Films  Inform  America  About  Civil  Defense 

Civil    D.IViisf    Maj    Lack   Diaiiui    or     -(.laiiior"    (Kx.cpl  in  Tiiii.>  Like  llir  Ciilian  Crisis) 
Hill    its    Inlerestin^,    lnformali>c    Motion    ricliir.^     Vrr     M.rliiif:    a    Growin;;     Vii.licnc- 


cite  anyone  —  and  eventually 
might  backfire.  Nor  is  it  the  busi- 
ness of  a  Defense  Department 
agency  to  cry  "wolf!"  —  our  job 
should  be  to  spread  light,  not 
heat. 

So  how  do  you  lick  problems 
like  these? 

We're  trying  to  do  it  in  a  var- 
iety of  ways. 

Drama  in  To\\'n"s  Decision 

No  drama  in  Civil  Defense'  In 
y'(ni7!  ()/  the  Times,  a  3()-minute 
film  in  color,  we've  dramatized 
the  highly  emotional  debate  that 
springs  up  in  a  town  over  a  pro- 
posal to  protect  the  town's  child- 
ren by  putting  fallout  shelters  in 
the  schools.  The  story  here  is 
people,  and  the  people  are  play- 
ed by  a  highly  professional  cast 
headed  by  Ralph  Meeker  and 
Larry  Gates. 

No  way  to  get  through  to  the 
public  on  complex  scientific  or 
technical  matters?  In  Ahout  Fall- 
out, another  new  CD  film,  we've 
used  an  intricate  combination  of 
live  action  and  complex  animation 
to  reduce  the  subject  to  basic  sim- 
plicity, something  that  anyone  can 
understand.  It  took  us  a  year  to 
do  it  and  get  it  right,  but  so  far, 
judging  from  the  demand  for  the 
picture,  it"s  been  worth  it. 
Story  of  the  Cuban  Crisis 
No  glamor  in  civil  defense?  In 
One  Week  in  October,  a  new  film 
cominc  out  this  month.  we"vc  stol- 


en every  exciting  plane.  t;ink,  Po- 
laris, and  missile  shot  that  Army. 
Navy,  and  Air  Force  have  to 
dramatize  the  story  of  the  Cuban 
crisis.  Much  of  the  film,  shot  by 
service  cameramen,  has  never 
been  declassified  until  now.  We"ve 
added  narration  by  Gary  Merrill 
and  an  original  music  score  by 
the  distinguished  composer-con- 
ductor Ken  Hopkins.  The  civil 
defense  message  in  One  Week  in 
October  is  one  of  the  softest  and 
shortest  on  record  —  but  we  think 
people   will   get   the   message. 

Already  in  release  is  another 
new  half-hour  film  in  color.  Shel- 
ter on  a  Quiet  Street,  a  drama- 
tized how-to  film  on  home  shelters, 
designed  for  people  living  in  areas 
far  removed  from  community 
shelter. 

Other  Films  in  Production 

■And  coming  up  soon  are  other 
films: 

A  Primer  for  Survival  —  a  tele- 
vision series  of  five  15-minute 
films,  hosted  by  Dave  Garroway. 

The  Day  That  Made  a  Differ- 
ence —  a  half-hour  color  film 
covering  the  massive  shelter  stock- 
ing drives  recently  conducted  in 
New  Orleans  and  San  Francisco. 
This  isn"t  just  a  story  of  supplies 
and  rolling  trucks;  it's  the  story  of 
the  people  who  volunteered  to 
help  —  and  why.  And  it  takes 
full  advantage  of  the  life  and  color 
of    America's    two   most    colorful 


cities.  A  jazz  score  will  be  written 
to  highlight  the  action. 

Basic  distribution  oi  all  these 
is  through  the  122  Army  Film 
and  Equipment  Exchanges  in  as 
many  locations  across  the  country 
—  the  number  of  prints  in  each 
exchange  determined  by  the  de- 
mand in  that  area. 

A  telephone  call  or  letter  can 
reserve  a  print  and  there  are  no 
shipping  charges. 

27  Titles  .\re  Now  A\ailable 

Currently,  27  titles  are  available 
nationally,  plus  six  one-minute 
theatrical  trailers  in  S.*)!!!!!!  which 
we've  also  put  in  the  exchanges. 

Additional  film  distribution  — 
and  this  varies  with  the  film  sub- 
ject —  is  made  to  selected  school 
libraries,  industry  film  libraries. 
OCD  training  schools.  NATO, 
etc.  Our  films  are  used  in  Adult 
Education  courses  and  University 
Extension  courses  in  civil  defense. 

Any  U.  S.  television  station  can 
get  prints  through  their  local  Civil 
Defense  Offices  or  direct  from  the 
Army  Exchanges.  In  asking  for 
the  stations'  limited  public  ser- 
vice time,  we  are  competing  with 
at  least  one  hundred  organiza- 
tions, national  and  local,  and  we 
know  it. 

Qualit>  and  Print  Quantit)- 

So,  OCD  is  meeting  the  compe- 
tition problem  and  the  specific 
problems  inherent  in  a  Civil  De- 
fense film  program  by  producing 
quality  films  and  by  distributing 
them  as  widely  as  possible. 

We  feel  that  any  audience  will 
find  both  drama  and  information 
in  these  films  —  even  in  the  piping 
times  of  comparative  peace.  Of 
course,  in  times  of  crisis,  these 
would  be  the  most  popular  films 
in  town.  S' 
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ANSCOCHROME 


X  MARKS  THE  ORIGINAL 

. . .  about  the  only  way  to  distinguish  it  from  the  ''dupes" 
on  Anscochrome  type  247! 


Anscochrome'  Duplicating  Film  Type  247  is 
your  ideal  choice  for  making  16mm  reversal 
duplicates  or  16mm  reductions  from  3omm 
Projection  Prints. 

You'll  find  excellent  color  saturation,  image 
sharpness  and  fine  grain  in  your  "dupes"  on 
Anscochrome  Type  247.  while  positive  sound 
tracks  are  reproduced  with  remarkable  fidelity. 

If  you  are  not  already  familiar  with  the  easy 
handling  Type  247.  and  the  superior  results 


produced  by  this  outstanding  film,  contact  your 
Ansco  products  representative  for  a  demon- 
stration. In  L.A.,  1001  N.  LaBrea  Avenue, 
Telephone:  Oldfield  4-0550. 


c 


Ansco 

PHOTO  PRODUCTS  OF 


GENERAL  ANILINE   &    FILM   CORPORATION 
BINGHAMTON.  NEW  YORK 


IS 
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ARRIFLEX  35 


'  m 


* 


Today's  filming  jobs  break  fast,  demand  the  best  equipment 

So,  check  out  the  fabulous  Arriflex  35.  Pick  it  up, 

heft  it.  It  has  the  right  feel— and  at  no  more 

than  I2V2  pounds.  Makes  for  hours  of  effortless 

filming — studio  or  location,  on  the  run  or  in 

the  crowd.  ARRIFLEX  35— the  undisputed 

favorite  when  the  action  really  counts. 

Precision  works  throughout,  too.  The  Arri 
people  didn't  skimp  to  make  that  weight. 
Better  engineering  does  it  all.  From  the 
knurl  on  the  knobs  to  the  brilliant  reflex 
mirror  shutter  system.  ARRIFLEX  35  — 
the  head  of  its  class  in  compactness, 
portability,  dependability. 


Not  to  mention  continuous  design  improve- 
ments most  others  only  talk  about.   Now 
the  clap-stick  is  no  longer  needed.  Arri  re- 
search offers  you  a  built-in  signal  generator 
and  automatic  start-marker  for  true 
lip  sync  with  any  Vi-inch  tape  system: 
the  governor-controlled  motor  activates 
marker  lights  which  flash  key  frames 
at  the  start  of  each  take.  Factory- 
equipped,  of  course. 

ARRIFLEX  35— a  leader"  in  film-making 
unsurpassed  for  exclusive  features 
and  money-saving  advantages. 
ARRIFLEX  35— the  preferred  camera 
system  of  cinematographers  world- 
wide— in  commerce  and  industry, 
the  sciences,  education,  news  and  sports, 
entertainment  and  the  arts. 

There's  a  valid  reason  for  it.  Take  an 
Arriflex  in  hand  and  see  for  yourself. 


Model     IIB     with     400'     mogoiine 

.    .    .    with    200'    magazine, 

weight  is  only  10^4  lbs! 


CORPORATION      OF     A  IM  E  R  I  C  A 


257     PARK     AVENUE     SOUTH, 
NEW     YORK.     N.     Y.      •      10010 
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TWO-WAY 
RELAY  FOR 
MANAGEMENT 
AND  MEN 


along  production  lines 


How  can  you  win  enthusiastic  co- 
operation for  your  aims  and  policies 
.  .  .  throughout  your  organization? 
The  answer  is;  improve  communica- 
tions. Success  for  this  depends  in 
large  degree  on  your  Supervisors. 
To  develop  men  adept  at  inter- 
preting management  goals  and 
ideals  .  .  .  and  conveying  employee 
"climate"  to  management  .  .  .  many 
companies  find  valuable  help  in  the 
color  filmstrip: 

"The  Supervisor  as 
a  Representative 
of  Management" 

Third  in  a  series  of  eight  subjects 
clarifying  the  Supervisor's  job,  this 
film  demonstrates  practical  methods 
.  .  .  intensively  tested  and  proved 
effective  for  building  better  two- 
way  communications.  Overall  title: 

"SUPERVISOR  TRAINING 
ON  HUMAN  RELATIONS" 

Wr'iie  today  for  details 
concerning  preview 

Giiideii  FILM  Mhsiles 


ROCKET 


INC 

PICTURES 

6108  Santa  Monica   Boulevard 
Hollywood  38,  California 


Heads   Consumer    Prodiiels 
Division  of  Technicolor  ('orp. 

Delbert  K.  Smith's  appoint- 
ment as  a  vice-president  of  the 
Technicolor  Corporation  has  been 
announced  by  president  Melvin 
H.  Jacobs.  Smith  will  head  up  the 
company's  Consumer  Products  Di- 
vision, including  all  branches  en- 
gaged in  the  sale  of  8mm  "Instant" 
motion  picture  projectors,  con- 
sumer films  and  amateur  film  pro- 
cessing, located  in  New  York. 
Burbank.  Sacramento.  Seattle.  San 
Francisco  and  Honolulu. 

A  former  general  manager  of 
the  Division  at  Burbank.  Smith 
was  president  of  Hawaii  Color 
when  that  company  was  acquired 
by  Technicolor  in  1961.  His  di- 
vision accounts  for  approximately 
S18  million  in  sales.  g- 

*      *     * 

Reevesound  to  Design,  Build 
a  Film  Lai)  for  Afghanistan 

The  Reevesound  Company.  Inc. 
is  designing  and  equipping  a  film 
laboratory  in  .Afghanistan,  assist- 
ing the  Afghan  government  to  de- 
velop an  important  communica- 
tions medium.  The  new  facility 
will  handle  both  still  photos  and 
motion  pictures;  its  operations  will 
include  news  and  documentary 
films  and  eventually,  it  is  antici- 
pated, training  films. 

The  Reevesound  contract  covers 
a  three-year  period,  totals  $415.- 
000  and  is  a  cooperative  project 
between  the  Afghan  government 
and  United  States  Agency  for  In- 
ternational Development.  It  pro- 
vides for  building  plans  and  speci- 
fications, procurement  of  U.  S. 
building  materials  and  the  supply 
and  installation  of  photographic 
equipment  and  materials.  The  lab 
building  itself  will  be  constructed 
by  the  .Afghan  government  which 
is  furnishing  indigenous  materials. 
At  present,  motion  picture  proc- 
essing facilities  are  not  available 
within  this  country,  requiring  its 
use  of  scarce  foreign  exchange 
funds  to  obtain  needed  services 
elsewhere.  §■ 

*        *        * 

18th  ,4nnual  Calvin  Workshop 
Announced    for   Fehruarv    3-5 

ir  The  18th  .Annual  Calvin  Mo- 
tion Picture  Workshop  will  be 
held  on  February  3.  4  and  5. 
1964  on  the  sound  stages  and 
throughout  the  buildings  of  Cal- 
vin Productions.  Inc.,  1105  Tru- 
man Road,  Kansas  City.  Mo. 
There  is  no  charge  other  than  the 
visitor's  housing  accommodations 
during  that  period.  ^ 


Cinema    Laboratories    Publish 
Mew  Handbook  for  Procedures 

Helping  to  acquaint  users  of 
motion  picture  laboratory  services 
with  the  terminology,  pre-print 
preparation  details  and  procedures 
which  have  become  standard  in 
that  industry  is  a  new  48-page 
looseleaf  handbook  of  "Standards 
and  Procedures  for  Motion  Pic- 
tuie  Laboratory  Services."  pub- 
lished in  September  by  The  Asso- 
ciation of  Cinema  Laboratories. 
Inc..    Washington.    D.    C. 

The    handbook    was    prepared 
by    the    Production    Specifications 


RKOMMENDED  STAfffiAROS  AND  PROCEIiURES 
FOR  MOIION  PICTURE  UBORAIORV  SERVICES 


ACL 


Cover  of  New  ACL  Handbook 

Committee  of  ACL.  and  edited  by 
the  chairman  of  that  group.  Bv- 
ron  Roudabush.  of  Byron  Motion 
Pictures.  Inc.  Members  of  the  as- 


sociation's reviewing  committee 
were  William  D.  Hedden.  John  J. 
Kowalak  and  Edward  H.  Reich- 
ard.  SMPTE  nomenclature  bul- 
letins (ASA  PH22.56-1961)  are 
also  included  in  its  useful  text. 

This  reference  text  is  composed 
of  eight  sections.  These  are: 
"Marketing  Workprints  to  Indi- 
cate Effects".  "Preparation  of 
A&B  Rolls".  "Preparation  of 
16mm  Printing  Leaders".  "Lab- 
oratory Practices  on  Films  for 
Television".  "Ac&B  Winds  and 
Emulsion  Positions",  and  "Print- 
ing Flow  Charts."  In  addition,  it 
contains  a  "general  information " 
section  and  the  American  Stand- 
ards Association's  nomenclature 
for  motion  picture  film  used  in 
studios  and  processing  laborator- 
ies. 

Much  of  the  handbook  material 
is  new  and  the  balance  was  re- 
written by  Mr.  Roudabush  to 
bring  it  up-to-date.  Encased  in  a 
convenient  3-ring  binder  (to  ac- 
comodate new  material  as  issued 
by  the  ACL),  it  may  be  pur- 
chased from  ACL  member  labs  or 
ordered  direct  (at  SI. 50  per  copy) 
from  The  Association  of  Cinema 
Laboratories.  Inc.,  1925  K  Street, 
N.  W..  Washington,  D.  C.  20006. 


"ProfilAbility"  Is  Theme  of 
!V,A\  .4    Midwinter    <!onference 

i-  "ProfitAbility  '64"  is  the  theme 
of  the  Midwinter  Conference  of 
the  National  Audio-Visual  Asso- 
ciation, whose  equipment  dealer 
and    film    library    members    will 

(  CONTI.NUED      ON       PAGE       22) 
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20 


BUSINESS  SCREEN  MAGAZINE 


ORIGINAL 
CAMERA  NEGATIVE 
RECEIVED 


10  PM. 
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FOR  SCREENING 
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ASTMAN  COLOR 

i_ 

Co/or  Service 
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(CONTINUED      FROM      PAGE      20) 

gather  on  January  16-18  at  the 
Deauville  Hotel.  Miami  Beach. 
Florida.  General  chairman  of  the 
conference  is  Jack  Spire.  Spire- 
Audio-Visual   Co..   of  Miami. 

"The  content  of  our  program 
will  deal  with  the  fundamentals 
of  sound  financial  management." 
said  Spire.  "We  plan  two  sessions 
which  will  cover  accounting  pro- 
cedures, bank  financing,  cost  an- 
alysis, taxes,  reinvestment  of 
funds,  inventory  control  and  other 
management  subjects."  ^ 

*      *      * 

"Galaxy  of  Eleiiienls"  Shows 
Progress  of  Science  in  Swe<len 

Tr  The  story  of  scientific  research 
from  alchemy  to  nuclear  engineer- 
ing, from  Sweden's  viewpoint,  is 
pictured  in  GaUi.xy  of  Elements. 
a  new  l9V2-minute  color  film 
sponsored  by  the  Swedish  Insti- 
tute. Stockholm. 

Film's  theme  is  that  geographic 
position  and  historical  background 
made  possible  the  country's  pro- 
gress in  the  discovery  of  many 
elements  through  basic  research. 
The  film  will  soon  be  available  for 
free  loan  bookings  through  the 
Swedish  Film  Center.  Creativi- 
sion,  1780  Broadway.  New  York. 


Kul>ert  Krciiiuiii  i  i  i  rrceives  copy  of 
equipment  teasing  kit  from  Douglas 
Moore   (r)    of  U.  S.  Leasing  Corp. 

Technicolor   Sets   Up   Leasing 
Program    for    8nini    Projectors 

^-  A  leasing  program,  established 
jointly  between  the  Technicolor 
Corporation  and  the  United  States 
Leasing  Corporation,  will  make 
available  the  Technicolor  8mm 
"Instant"  film  projector  for  as  lit- 
tle as  S2  a  month  without  deposit. 
According  to  Robert  Kreiman. 
general  manager  of  the  company's 
Commercial  and  Educational 
Branch,    the   leasing   arrangement 


for  the  cartridge-loading,  light- 
weight silent  8mm  equipment  is 
also  a  try-before-you-buy  offer 
since  the  lessor  can  take  title  at 
the  end  of  a  24-month  leasing 
period  by  an  additional  10  per- 
cent payment  in  most  instances. 

The  plan  also  permits  subleas- 
ing. An  industrial  firm  can  pass  on 
to  its  dealers,  agents,  customers 
or  professional  groups  use  of  the 
Instant  Movie  Projector  for  a 
monthly  rental.  The  Model  500 
projector  is  available  for  S2  per 
month,  based  on  a  36-nionth  lease 
and  a  total  of  S.50.000  worth  of 
projectors  under  lease.  However. 
Technicolor  and  USL  have  indi- 
cated acceptance  of  a  much  smal- 
ler lease,  as  low  as  S  1.000  total 
value. 

Details  of  the  leasing  program 
are  available  through  a-v  dealers. 

Maine  Officials  Confirm  20% 
Increase    in    Films"   Audiences 

"-"  The  State  of  Maine  is  an  ardent 
believer  in  the  public  relations" 
effectiveness  of  the  film  medium 
and  has  the  audience  figures  to 
prove  it.  .Agriculture  Commission- 
er E.  L.  Newdick  noted  a  20  per- 
cent increase  in  the  acceptance  of 
films  supplied  by  his  Department 


lor  free  public  service  use  on  tele- 
vision stations  in  the  Eastern  U.S. 

These  stations  gave  Maine's  ag- 
ricultural films,  he  said,  a  total  of 
1.020  showings  (compared  with 
852  in  fiscal  1962)  and  the  num- 
ber of  stations  using  one  or  more 
Maine  films  increased  from  177  to 
207.  The  state  estimated  that  a 
total  audience  of  52  million  people 
viewed  its  documentary  motion 
pictures  on  farm  life  and  food  pro- 
ducts in  the  fiscal  year  which 
ended  June  30. 

Wide-screen  versions  of  Maine 
films  have  also  been  made  avail- 
able to  Eastern  theaters.  The  film 
Maine  Barbecue  was  shown  by 
591  northeastern  U.  S.  theaters  to 
audiences  totaling  917  thousand 
people. 

Television  showings  are  ar- 
ranged by  the  Department's 
Augusta  office.  H.  G.  Hawes.  in 
charge  of  this  film  program,  said 
that  the  year's  most  popular  titles 
were  Adventures  in  Ealing,  which 
had  1  1 9  television  showings,  and 
Blueherrylaiul.  which  was  shown 
1  1  1  times.  The  Department  also 
supplies  prints  to  schools  and  civic 
organizations  and  utilizes  the  ser- 
vices of  national  film  distributors 
to  broaden  its  audience.  Q' 


Performance  Record 


stLEs  guon 


"Let's  Be  Professional  About  It" 


"What  Makes  People  Buy" 


"Don't  Let  Objections  Block  The  Sale" 


"Price  Is  Part  of  Every  Sale" 


WAYS  TO  CLOSE 

'  "ss«|!e  that  the    -^ 


"Close  the  Sale,  But . 


IMPROVE     and    STIMULATE    YOUR    SALESMEN    WITH 
THESE   ALL-COLOR   ART    SOUND  SLIDEFILMS  .  .  . 

More  than  20  sales  managers  selected  the  professional  selling  techniques 
presented  in  this  Speaking-of-Selling  Program.  All  techniques  are  prac- 
tical, believable,  and  interestingly  demonstrated.  This  is  a  Program 
designed  to  improve  existing  sales  organizations,  especially  those 
marketing  business  and  indu.strial  products  and  services. 
Each  film  is  10  minutes  in  length,  has  a  Meeting  Leader's  Guide  and 
a  Plan  of  Action  to  get  immediate  sales  results. 


NEW 


AT-HOME 
COURSE 


Lets  you  direct  this  training  fo 
selected  salesmen  at  their  own 
homes,  at  their  own  pace,  and 
on  their  own  time.  Includes 
Study  Guides,  Correction  of 
Quiz  Sheets  and  use  of  Pro- 
jectors. 


tfPVp 


•    CALL,    WIRE,    WRITE    OR    SEND 
COUPON    FOR    FULL    INFORMATION 


'TfME 

IS  IVIONE?^^        HENNING    and    CHEADLE,    Inc. 


^ 


CREATORS    OF 


^!!9^\lWiil71^ 


HENNING  and  CHEADLE,  Inc. 

lOOIO   Greenfield    Rood,   Detroit   27,  Michigan 

Please    send    information    on    your    Speaking    of    Selling 
Sales  Training   and   Stimulation   Program. 

1^    For  Sales  Meetings  □    For  At-Home  Course 

Name: Position: 


"Get  More  Selling  Seconds" 


MATERIALS       and       PROGRAMS 

10010      Greenlield       Rood.       Delroil       27,      Michigon 
Phone:    272-1000       A   C   313 


Company:- 

Address: 

City: 


-Zone:- 


-State-. 
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"BOON  1.  A  welcome  benefit:  blessing. 

—  Webster 

The  Lipsner-Smlth  ultra-sonic  film  cleaning  machine  was  first  introduced  to  the 
Hollywood  motion  picture  industry  by  Consolidated  Film  Industries. 

Thru  close  user-manufacturer  collaboration  and  under  actual  working  conditions. 
CFI  technicians  helped  develop  the  original  machine  to  today's  practical**  and 
efficient  machine.  Now,  ultra-sonic  cleaning  has  become  standard  procedure  for 
negative  cleaning  in  film  processing  laboratories  throughout  the  world. 

A  famous  first  from  CFI.  One  of  many  in  its  40—  years  of  serving  the  film  industry. ' 

**STILL  ANOTHER  FIRST  f  ROM  CFI  is  the  recent  development  of  a  solvent  recovery  sys- 
tem tfiat  further  extends  the  use  of  ultrasonic  cleaning. 


CONSOLIDATED         FILM         INDUSTRIES 

959  SEWARD  STREET  •  HOLLYWOOD  38,  CALIFORNIA  •  Hollywood  2-0881  •  AREA  CODE  213  •  Hollywood  91441 


Rev.   John    liarhiiian   tu   lit'uil 
Brllall<'a^t   &    Kiliii    <  l<iiiiiiii--Ai<>ii 

ir  Protestant  church  interests  in 
the  film  and  television  media  will 
be  directed  for  a  three  year  period 
beginning  ne.xt  February.  1964. 
by  the  Rev.  Dr.  John  W.  Bachman. 
newly-elected  chairman  of  the 
Broadcasting  and  Film  Commis- 
sion of  the  National  Council  of 
Churches.  Dr.  Bachman  succeeds 
Dr.  Harry  C.  Spencer  of  Nashville. 
Tenn..  general  secretary  of  the 
Methodist  Church's  Television. 
Radio  and  Film  Commission. 

The  Broadcasting  and  Film 
Commission  is  the  interdenomina- 
tional body  through  which  20 
Protestant  and  Orthodox  church 
groups  cooperate  to  develop,  pro- 
duce and  distribute  religious  tele- 
casts and  motion  pictures.  The 
BFC  also  serves  National  Council 
member  denominations  as  a  liaison 
with  the  broadcasting  and  film  in- 
dustries. 

Dr.  S.  Franklin  Mack  is  execu- 
tive director  of  the  BFC.  with 
headquarters  in  New  York.        g}* 


Janie.'S  Finn  Eleclecl  ('hairnian 
ot    Educational    Media    <  ouiicil 

"7  James  D.  Finn,  a  past  presi- 
dent of  the  Department  of  Audio- 
visual Instruction,  National  Edu- 
cation Association,  has  been  e- 
lected  chairman  of  the  Educational 
Media  Council.  His  election  to 
this  post  was  announced  at  its 
annual  meeting  in  Washington. 
October  9th. 

A  non-profit  educational  group 
of  national  associations  with  a 
common  interest  in  education  as 
well  as  specialized  skills  in  the 
communications  media,  the  Coun- 
cil also  elected  William  G.  Harley. 
president  of  the  National  Associa- 
tion of  Educational  Broadcasters, 
as  its  vice-chairman.  Ben  Edel- 
man.  assistant  manager  for  Gov- 
ernment-Industry Relations.  West- 
ern Electric  Company  ( represent- 
ing the  Electronic  Industries  As- 
sociation on  the  Council),  is  its 
new  secretary.  Margaret  Gill, 
executive  secretary  of  the  Asso- 
ciation for  Supervision  and  Cur- 
riculum Development,  was  re-elec- 
ted Council  treasurer. 

Among  the  Council's  current 
projects  is  the  Educational  Me- 
dia Inde.x.  a  17-volunie  directory 
of  all  non-print  media  available  in 
the  U.  S.  ( scheduled  for  spring 
1964  publication);  a  series  of 
guidelines  on  long-range  educa- 
tional problems  prepared  for  the 
U.  S.  Office  of  Education;  and  a 
new  manual.  "Sources  of  Informa- 
tion on  Educational  Media."        ^ 
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TECHNICAL  CONTRIBUTIONS  TO  PROGRESS  OF  INDUSTRY 

800  Attend  Meeting  in  Boston  of  the 
Motion  Picture  &  Teknision  Engineers 

General  GoddanI  Is  Principal  Speaker  at  Opening  Luncheon 


^OME  800  MEMBERS  .ind  guests 
^  of  the  Society  of  Motion  Pic- 
ture and  Television  Engineers  met 
at  the  Somerset  Hotel  in  Boston 
on  October  13-18  for  the  Society's 
94th  Semiannual  Technical  Con- 
ference. Papers  were  given  on 
such  broad  topics  as  Photography 
in  Medicine.  Laboratory  Practice. 
8mm  Small  Format  Film.  Sound 
Recording.  Instrumentation  and 
High  Speed  Photography  and  TV 
Engineering  Developments. 

Three  half-day  sessions  on 
Photography  in  Medicine  aroused 
particular  attention.  Sixteen  papers 
were  presented  by  doctors  anil 
technicians  froiti  such  medical 
photography  centers  as  Massachu- 
setts General  Hospital.  Harvanl 
Medical  School.  MIT.  Columbia 
University  and  the  I'niversity  of 
Washington. 

Kf\ic\vs  IIalf-Cciitur>  on  Film 
Principal  speaker  at  the  open- 
ing luncheon  was  Brigadier  Gen- 
eral George  W.  Goddard  (ret) 
who  is  now  with  the  llek  Corp- 
oration. His  talk  covered  a  half- 
century  of  personal  and  expert 
experiences  in  the  motion  picture 
field,  ranging  from  Woodrow  Wil- 
son's nevvsreel-recorded  inaugu- 
ration to  the  dramatic  television 
coverage  of  Astronaut  Cooper's 
space   voyage. 

Stressing  the  progressive  growth 
in  motion  pictures  from  "gun- 
camera  photography  at  80  miles 
an  hour  to  high-speed  movies  in 
space  at  17.500  miles  per  hour." 
Goddard  cited,   in   particular,   the 


Charting  Service  and  NASA's 
new  Motion  Picture  and  Television 
Laboratory.  Both  agencies.  God- 
dard. said,  "are  true  pioneers, 
keeping  pace  with  the  fantastic 
events  and  plans  in  space,  and 
meeting  all  requirements  for  sci- 
entific studies,  instrumentation  and 
documentation.  " 

Goddard  further  stressed  the 
far-reaching  optimism  for  the  fu- 
ture of  motion  pictures  and  tele- 


Reid  Ray  presides  at  llic  npiniiu 
luncheon  program  of  fall  conference 

vision.  As  he  said.  "If  you  think 
the  last  half-century  has  been  ex- 
citing-just wait  around  a  while.  " 
.\ward  lldnnrs  Are  Presented 
Award  winners  who  were  hon- 
ored at  the  Conference  were  Rob- 
ert L.  Lamberts  (Kodak  Research 
Labs),  who  received  the  Journal 
Award;  Alex  Ouiroga  (National 
Broadcasting  Co.).  the  Herbert  T. 
Kalmus  Gold  Medal;  Henry  N. 
Kozanowski.  (RCA),  the  David 
Sarnoff  Gold  Medal  Award;  Mor- 
ton Sultanoff  (Aberdeen  Proving 
Ground),  the  E.  1.  du  Pont  Gold 
Medal    Award;    and    Arthur    C. 


Air     Force's     Air     Photographic 

Pichired  at  Conference  (left  to  right):  physicist  Morton  Sultanoff.  of 
Aberdeen  Proving  Groundx.  icinner  of  du  Pont  Medal  Award;  past-president 
John   \V.    Scnies:    and    Herb   Farmer,    editorial   vire-pres-ident    of    SiM-iefii. 


f  if^  .*^V! 


Society  president  Reid  H.  Ray  (at  left)  is  pictured  witli  Ur.  Arthur  Hardy 
(center)  winner  of  Progress  Medal  Award.  Local  arrangements  chairman 
Charles  Wyckoff,  Edgerton,  (krmeshau.sen  &  Crier,  is  at  the  right  above. 


Hardy  (Massachusetts  Institute  of 
Technology),  the  Progress  Medal 
■Award. 

Thirteen  members  of  the  Society 
were  elevated  to  the  grade  of 
Fellow  in  recognition  of  their  out- 
standing contributions. 

Two  national  officers  of  the 
Sdcietv     were     elected    and     two 


General  Goddard's  talk  stressed 
progressive  growth  of  film  medium. 


other  were  re-elected.  Smpte 
President  Reid  H.  Ray  announced 
at  the  opening  luncheon  that 
Deane  R.  White  has  been  re-elect- 
ed engineering  vice-president  and 
that  Joseph  T.  Dougherty  has  been 
elected  again  to  the  post  of  fin- 
ancial  vice-president. 

Dr.  White  is  associate  research 
laboratory  director  at  the  du  Pont 
Photo  Products  Department.  Mr. 
Dougherty  is  a  technical  represent- 
ative for  du  Pont  in  New  York. 

Newly  elected  to  the  office  of 
sessions  vice-president  was  Wil- 
liam R.  Holm  of  du  Pont  in  Holly- 
wood. Byron  Roudabush.  presi- 
dent of  Byron  Motion  Pictures, 
was  elected  treasurer. 

Among  the  interesting  papers 
presented  during  the  five-day  con- 
ference were  those  of  Noel  R. 
Bacon  (Metro  Kalvar).  who  show- 
ed a  new  non-silver  film  product 
designed  for  black-and-white  re- 
lease printing.  The  material  is  said 
to  be  grainless.  require  no  dark- 
room or  chemical  solutions  and 
have  good  sensitometric  character- 


Conference  luminaries  (left  to  right):  Dr.  Hardy,  prof,  emeritus,  Mass. 
Institute  of  Technology;  Ethan  M.  Stifle,  Ea.stman  Kodak  Co..  executive 
vice-president  of  SMPTE;  ami  Brig.  General   (Ret.)   George  W.  Goddard. 
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COLOR 


FAST  Service 
Processing  of 
Ektachrome 
Commercial  and 
Ektachrome  ER 
Color  Originals! 

NOW. .  .  Same  Day 
Processing  of  Your  Color 
Originals  and  FurnishingYou  with 
Color  Daily  Prints! 


We  take  pride  in  offering  you  a  complete  16nim 

laboraton,'  service  in  color  and  black-and-white 
inclnding  Eastman  Color  inter-negative  and 
positive  processing,  plus  additi\e 
scene-to-scene  color  printing  on 
j  new  Bell  &  Houell  color 

j  additive  printers. 


CHEMICAL 
ANALYSIS 


TIMING  AND 
LINEUP 


We  invite  you  to  inspect  our 
modern  facilities  in  person . . . 
or  to  write  for  our  beautiful 
16-page  illustrated  brochure. 


PART  OF  OUR  SOLUTION  DEPARTMENT 


Hollywood  film  enterprises,  inc. 

Scniiii:,  Film  Producers  sinct  I'JOT 
6060  SUNSET  BOULEVARD  •  HOLLYWOOD  28,  CALIFORNIA  •  HO.  4-2181 

The  Laboratory  that's  OLDEST  in  Experience  .  .  .  and  NEAX  EST  in  Equipment ! 


(continued  from  page  25) 
istics.  Robinson  P.  Rigg  (Busi- 
ness Screen,  London  )"described 
the  communications  needs  of  the 
developing  nations  of  Africa,  Asia 
and  South  America.  Location  and 
newsreel  motion  picture  equipment 
will  play  a  big  part  in  this  work, 
he  said. 

Norman  E.  Salmons  (Eastman 
Kodak  Co.)  spoke  on  the  plan- 
ning and  producing  of  visual  aids 
for  effective  technical  presenta- 
tions. Maurice  Levy  (Eastern  Ef- 
fects) said  the  modern  optical 
house  faces  real  challenges  in  the 
demands  of  advertising  agencies 
for  constantly  new  "unusual"  and 
"different"  ways  of  putting  their 
sales  ideas  on  film. 

8mm  came  in  for  a  considerable 
share  of  attention,  with  papers  by 
such  leaders  in  the  field  as  George 
W,  Colburn  (Geo.  W.  Colburn 
Lab).  Richard  G.  Hennessey 
(Fairchild  Camera  and  Instru- 
ment Corp.)  and  John  A.  Maurer 
( JM  Developments ) ,  among 
others. 

Morton  H.  Read  (Bay  State 
Film  Productions)  was  program 
chairman  of  the  conference.  ^ 
*     *     * 

Georiste  Lenke  Named  President 
of  the  Da-Lite  Screen  Company 

A  George  H.  Lenke.  Jr.,  former 
vice-president  and  general  manager 
of  the  Da-Lite  Screen  Company, 
inc..  Warsaw.  Indiana,  is  the  new 
president  of  that  concern.  He  re- 
tains his  post  as  general  mana- 
ger. Lenke  succeeds  Chester  C. 
Cooley.  president  since  1947  and 
now  chairman  of  the  board  at  Da- 
Lite. 

The  new  president  joined  the 
company  10  years  ago.  serving  in 
factory  production  and  engineering 
until  his  appointment  as  general 
manager  in  1959.  He  was  a'bomb- 
er  pilot  in  the  U.S.  Air  Force  dur- 
ing his  four  years  of  military  serv- 
ice in  World  War  II.  A  member  of 
the  board  of  directors  of  the  War- 
saw Rotary  Club.  Lenke  is  also  a 
director  of  that  city's  Chamber  of 
Commerce.  He  and  Mrs.  Lenke 
have  three  daughters,  Barbara,  15; 
Sandra,  10;  and  Nancy,  six.  ^ 
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Shake  his  hand. 


Open  the  box. 


r*.""  I  V 


«I 


Plug  it  in. 


Let  'er  roll. 


This  revolutionary  projector  sells  your 
product  anywhere.  In  sound  and  color.  In 
hroad  daylight.  Sets  up  in  10  seconds— and 
repeats  automatically. 

Technically,  the  lairchild  400  is  an  8nim 
rear-screen  sound  movie  projector.  It  uorks 
more  like  a  T\  set.  except  you  don't  have 
to  fuss  w  ith  the  focus. 

The  Tairchild  weighs  less  than  a  porta- 
hle  typewriter  and  takes  up  less  than  2  sq. 
ft.— wide  open. 

It  show  s  up  to  20  minutes'  w  orth  of  color 
sound  film.  Requires  no  warm-up.  Takes 
just  10  seconds  to  set  up.  plug  in  and  turn 
on.  On  is  H-hen  it  counts. 

You  can  demonstrate  snow  removal  in 
July,  a  turboprop  on  a  desktop  or  review  a 
year's  research  in  a  minute.  Take  your 
customer  on  a  field  trip,  a  lest  run,  or  a 
tour  of  the  plant   Right  where  he  signs  the 


orders.  When  the  commercial's  over,  the 
Fairchild's  ready  to  repeat,  automatically, 
up  to  .^000  times  per  print. 

.As  we  said,  the  Fairchild  is  an  8mm  ma- 
chine—the most  reliable  and  modern  c\er 
made  — but  anv  Ifimni  or  3.^mm  film  can 
be  quicklv  and  easily  reduced  to  S.  sound 
and  all. 

1  housands  of  Fairchild  400s  have  al- 
ready cone  into  use.  They're  helping  sales- 


men multiply  sales  of  automobiles,  build- 
inu  materials,  shoes,  computers,  bowling 
alfeys,  advertising  pages  and  brassieres. 
Thev'rc  converting  par  salesmen  into 
crackerjacks.  Demon.strating  product  ad- 
vantages everywhere.  Concisely.  Dramati- 
cally. 

If  you  have  a  product  the  Fairchild 
might  help,  call  or  write.  We'll  rush  one 
over  and  plug  it  in. 


F=/\IFgCMH-D 

Fairchild  Camera  ami  Inslrumcnl 
Corporation,  Industrial  Products 
Div.,  221  Fairchild  Ave..  Plainvicw, 
long  Island,  N.Y,  Phone:  516  WE 
8  WOl  BS-2 


Gcnllemen:  I  want  lo  see  for  myself  what  the  400  can  do. 


Firm 


Address^ 


City_ 


_Slale_ 
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Tlie  first  motion  picture 
lor  use  Ijv  Plant  Security 
Officers — the  how  and  why 
of  security,  directed  to 
all  personnel — is  iioiv 
available. 

Ftonald  Hea$:an  tells  with 
complete  conviction  the 
hazards  of  espionage,  with 
the  "TARGET  YOU!" 

lli>toric  documentary 
footage  adds  ini])act. 
17  minutes,  in  16nini  sound 
and  color.  "TAHGET  YOl'I" 
was  pro<luccd  for  The 
^lartin  Marietta  Corporation 
hy  F.K.  Rockett  Productions. 
It  was  awarded  the  Chris 
Certificate  at  the  1963 
Colundjiis  Film  Festival. 
I5y  special  arrangement 
with  the  sponsor,  prints 
are  now  offered  for  general 
u>e.  and  are  available  from 
the  producer  at  S135.00 
each,  plus  shipping  charge. 

W  rilr  or  tiirc : 


kROCKETT 

productions 

6063  SUNSET  BOULEVARD 

HOLLYWOOD  28.  CALIFORNIA 

Hollywood  4-3183 

35  YEARS  OF  OUTSTANDING 
FILM  PRODUCTION  SERVICE 


wtiat's  new  in  pictures 

'•A  Coin  ^ilh  Two  Heads"  Aids  Training  of  Retail  Clerks 


'T'he  burgeoning  retail  store 
-'■  business,  marked  by  a  trend 
toward  sizeable  supermarkets 
across  the  country  and  abroad  is 
facing  critical  problems  in  person- 
nel training.  Thousands  of  new 
clerks,  many  beginning  retailing 
careers  immediately  after  high 
school  graduation,  need  the  bene- 
fits of  planned,  continuous  train- 
ing programs. 

Helping  to  serve  the  need  is  a 
current  35  minute  color  motion 
picture.  A  Coin  Willi  Two  Heads. 
sponsored  by  Procter  &  Gamble. 
This  recent  winner  of  a  1963 
Award  of  Merit  given  by  a  na- 
tional committee  of  industrial  re- 
lations e.xecutives  within  member 
companies  of  the  National  Asso- 
ciation of  Manufacturers,  was 
produced  for  P  &  G  by  The  Jam 
Handy  Organization.  Its  primary 
audience  is  supermarket  owners, 
store  and  department  managers. 
Cited  for  Professional  Merit 
The  film  most  adequately  puts 
across  to  key  personnel  the  im- 
portance of  good  retail  employee 
training  and  provides  a  basic, 
proven  approach.  In  fact,  the 
N.  A.  M.  Committee  found  this 
film  "a  very  professional  produc- 
tion whose  principles  are  applic- 
able to  training  for  any  job  or 
operation." 

Core  of  the  picture  is  a  dream 
sequence  (with  '"out  -  of  -  this - 
world"  settings )  in  which  a  man- 
ager who  has  given  his  training 
responsibility  too  little  attention 
meets  his  trainee,  who  outlines 
the  way  in  which  workers  begin- 
ning new  jobs  should  be  trained. 
Principles  that  may  have  been 
overlooked  because  they  are 
simple  and  basic  (therefore  tend- 
ing to  get  sidetracked)  are  demon- 
strated. 

Distribution  Is  Restricted 
A  Coin  With  Tno  Heads  is  dis- 
tributed by  the  Procter  &  Gamble 
Distributing  Company.  Cincinnati, 
Ohio.  Mike  Waller  of  P&G"s 
Trade  Relations  Division  is  in 
charge  of  showing  arrangements 
for  this  customer  service  program, 
largely  restricted  to  customers  of 
the  company  in  the  wholesale  and 
retail  fields  which  it  serves. 
=s     *     * 

Pittsburgh  Glass  Film  Shows 
the  W  orld  of  Color  Dynamics 

i~  Adventure  in  Color,  a  new  mo- 
tion picture  of  the  brilliant  world 
of  color  dynamics,  has  been  re- 
leased by  Association  Films,  Inc. 
for  free-loan  use  by  adult  groups. 


The  14-minute  color  film,  recip- 
ient of  a  Chris  Award  at  the 
Columbus  Film  Festival,  and  an 
N.V.P.A.  Award,  is  presented  by 
the  Pittsburgh  Plate  Glass  Com- 
pany and  produced  by  Dynamic 
Films.   Inc. 

Unusual  cinematic  techniques 
show  how  color  affects  the  in- 
dividual in  every  facet  of  daily 
living.  Dazzling  animation  by 
Camion  D'Avino  displays  color's 
magical  qualities  —  how  it  can 
raise  or  lower  a  ceiling,  extend  or 
foreshorten  a  wall,  accent  a  chair 
or  sofa,  set  a  mood,  signal  a  dan- 
ger area,  or  express  a  personal- 
ity. 

Designed  to  mcrease  the  color 
consciousness  of  its  audience. 
Advenriire  in  Color  projects  every 
imaginable  shape  and  hue  on  the 
screen  to  illustrate  the  various 
associations  colors  produce:  yel- 
low for  the  cheeriness  of  sun- 
light, the  warmth  of  a  flame; 
green  for  the  coolness  of  a  thick 
woods  or  the  freshness  of  a  mint 
leaf:  red  for  the  fiery  brightness 
of  a  lipstick  and  the  beauty  of  a 
rose.  gp 

*     *     * 

"Bridge  of  Friendship"  Shows 
.\iil  Program  for  (German  Study 

ir  The  German  Federal  Republic, 
expressing  its  gratitude  to  the 
American  people  for  Marshall 
Plan  Aid  during  the  difficult  post- 
war era,  has  set  up  special  funds 
to  underwrite  studies  of  young 
Americans  in  the  country.  To  ex- 
plain this  program  throughout  the 
nation's  schools,  a  35-minute 
black  &  white  motion  picture. 
Bridge  of  Friendship,  is  being  dis- 
tributed (on  free  loan)  through 
all  3  1  nationwide  libraries  of  Mod- 
ern Talking  Picture  Service.  Inc. 

Produced  by  Gong-Film  of 
Hamburg,  the  picture  relates  the 
expeiiences  of  typical  young  men 
and  women  already  in  German 
universities.  James  Stayer  is  work- 
ing on  his  Ph.  D.  at  Frieburg 
University:  Arthur  Waron  is  a 
chemistry  student  at  the  Univer- 
sity of  Hamburg;  John  Coates  is  a 
student  of  Germanistics  at  Mar- 
burg University.  These  are  some 
of  the  400  recipients  of  the  gov- 
ernment stipends. 

The  experiences  of  these  recipi- 
ents are  shown  from  departure 
on  the  liner  which  takes  them 
abroad  to  their  reception  at  Bonn 
by  officials  of  the  German  Feder- 
al Treasury   (which   sponsors  the 

(CONTINUED    ON    PAGE    30) 


(CREATE  THE 
IRICHT  MOOD 
I  EVERY  TIME 

I  with  the 

Imajor 

■background 

Imusic 
Ilibrary 

Major  offers   you   a   full 
forty-five    hours   of    background 
music   for   titles,    bridges,    back- 
ground—for   scoring, 
editing,    recording    and 
dubbing    music   for   your: 

•  FEATURE   PRODUCTIONS 

•  COCUMENTARIES 

•  TV   FILMS 

•  SLIDE   FILMS 

•  ANIMATION 

•  SALES  PRESENTATIONS 

•  INDUSTRIAL    FILMS 

•  COMMERCIALS 

Major  specializes   in  sound 
-you    get   exceptional   technical 
know-how    and    beautifully- 
recorded  original   music. 


IMPORTANT:  Major  owns  its  own  copy. 
nghls  on  all  mood  music  in  its  librory; 
world  rights  ovoiloble  to  you  on  o 
completely  sound  legol  bosis.  Music 
ovoiloble  on  o  "per  selection"  or 
"unlimited   use"  orrongement. 

WRITE  FOR 

FREE 

CATALOGUE     TO 


i    THOMAS  J.  VALENTINO,  INC. 

I  ESTABLISHED    1932 

I  150  W.  46th   St..   New   York   34,    N     Y. 


Also  available; 
Catalogue  of  our  complete 
sound  eirects  library 
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•  Developing  35mm   and   16mm  camera  dailies  and  sound  tracks. 

5         1  I         i  '        ' 

•  Printing  and  developing  dupes,  fine  grains, 

release  prints  —  all  phases  of  black  and 
white   laboratory   work. 


35  West  45th  Sireef 
New  York  36.  N.  Y 
212  LT  1-2960 


M 


RPL  now  offers 
16  and  35mm  film 

sound 
recording 
services 


R=^ 


RECORDED   PUBLICATIONS 
LABORATORIES 


1565  Pierce  Ave  ,  Camden  5.  N  J 


Wherever  movies  are  being  made  lo- 
day-in  Hollywood  or  NYC,  in  any 
business,  educational  or  Government 
center— the  recordmg  of  sound  is 
turned  over  to  specialists.  The  utmost 
in  quality  is  essential.  RPL  engineers 
have  many  years  of  experience  in  top- 
quality  sound  recordings  on  disc,  tape 
and  slide  film.  Now,  with  newly  com- 
pleted facilities,  we  are  atile  to  extend 
our  recording  services  to  motion  pic- 
ture nim. 

Our  facilities  include  the  latest 
equipment for6-channel  16 and  35mm 
magnetic  film,  interlock  screening, 
mixing  and  transfer ...  a  comprehen- 
sive library  of  sound  and  film  scoring 
music  effects  .  an  acoustically  per- 
fect screening  theater,  announcers' 
booths,  and  control  rooms.  We  have 
everything  needed  to  provide  highly 
specialized  sound  recording  services 
for  movie  film. 


Send  us  your 

script  and  instructions 

for  quotation 


"Films  of  the  Year"  Will  Be  Featured  in  the  Next  Edition 

Award-winning  motion  pictures  and  slidefilms  of  the  year  will 
be  the  subject  of  special  feature  pages  in  the  forthcoming  Is- 
sue Eight  of  Business  Screen,  publishing  on  December  30th. 
Titles,  sponsors,  producers  and  distribution  sources  of  these 
"Best  of   1963"  pictures  will  make  this  a  memorable  keepsake. 


(CONTINUED    FROM    PAGE    28) 

project)  and  their  arrival  and 
registration  at  the  university  of  a 
student's  choice.  The  German 
method  of  university  study,  stu- 
dent social  life  and  membership 
in  that  growing  international  fam- 
ily of  students  are  all  brought  to 
the    screen. 

A  handsome  brochure  is  sent  to 
teachers  who  book  The  Bridge  of 
Friendship,  helping  them  prepare 
their  school  viewers  for  the  show- 
ing and  providing  essential  infor- 
mation on  the  application  details 
for  interested  students.  This  Mod- 
ern service  is.  in  itself,  a  most 
practical  method  of  ""merchandis- 
ing" what  is.  in  reality,  a  most 
worthy  international  goodwill  pro- 
ject. For  free  loan  requests  thru 
the  Modern  library  nearest  you, 
write  the  company  at  3  East 
.';4th  St..  New  York  10022.  N.  Y. 

:v.  *  S: 

1  Farm  Credit  System's  View 
I   of  Clian<jes  in  Rural  .\meriea 

.'.  \  new  documentary  film.  Cred- 
it Wlwre  Credit  Is  Due.  sponsored 
by  the  37  banks  of  the  Coopera- 
tive Farm  Credit  System,  gives  a 
graphic  inside  look  at  the  chang- 
ing face  of  farm  business.  It  takes 
the  viewer  on  a  28'  2 -minute  romp 
through  .'Xmerican  agriculture,  de- 
picting farming  from  Massachusetts 
to  Texas  and  California. 

Much  is  made  in  the  film  of  the 
fantastic  strides  farmers  have  made 
in  improving  efficiency  —  with 
fewer  farmers  abundantlv  feedins 


IN  FLORIDA.. 


•  creative  productions 

•  complete  proiJucers  services 

•  studio  soundrecording 

•  animation— graphic  arts 

•  still  photography 

•  editing— titling 

•  complete  laboratory 

•  complete  mobile  video  tape 
unit  with  6  camera  chains 

•  VTR  transfer 


REELA  FILMS,  INC. 

A  DIVISION  OF  WOMETCO  ENTERPRISES.  INC 

17N.W,  Third  St,  Miami,  Florida 
Phone:  FR  4-2108 

WRITE  FOR  FREE  CATALOG 


Credit  at  nork  in  farm  business 
is    the    theme    of    this    new    film. 

and  clothing  our  exploding  popula- 
tion. The  footage  is  accented  with 
cartoon  animation,  while  part  of 
the  story,  too.  comes  from  the  lips 
of  actual  farmers  being  interviewed 
right  on  their  farms. 

In  demonstrating  the  vast 
amount  of  substitution  of  capital 
for  labor  going  on  inside  agricul- 
ture, the  film  places  particular  em- 
phasis on  the  expanding  use  of 
credit.  Viewers  see  how  a  portion 
of  this  credit  used  in  farm  busi- 
nesses —  over  five  billion  dollars 
a  year  —  is  channeled  from  city 
investors  to  rural  communities 
throughout  the  country  by  the 
farmer-owned  Farm  Credit  System. 

.Audiences  are  expected  to  en- 
compass the  whole  general  public, 
not  just  farmers,  and  the  film's 
sponsors  feel  it  will  contribute  to 
better  farm-city  understanding. 

Bill  Snyder  Films.  Fargo.  N.D.. 
produced  Credit  Where  Credit  Is 
Due.  It  won  a  Chris  Certificate 
.Award  at  the  Columbus  Film  Fes- 
tival. Distributor  is  Modern  Talk- 
ing Picture  Service,  via  regional 
film  exchanges  nationwide.  9' 

Larj:.-  All-W  elded  Truss  Bridge 
Detailed    in   a  Teehnieal   Film 

.  Engineering  groups  and  tech- 
nical audiences  will  be  interested 
in  the  film  story  of  the  building 
of  one  of  the  largest  all-welded 
truss  bridges,  told  in  a  new  28- 
minute  color  film  sponsored  by 
the  .Allied  Structural  Steel  Com- 
pany. 

The  new  S7  million,  six-lane 
bridge  is  located  at  Louisville.  Ky. 
Welded  steel  members  were  fab- 
ricated at  .AUied's  Hammond. 
Indiana,  plant  and  shipped  to  the 
site  by  barge.  The  film  also  shows 
unusual  welding  practices,  special 
equipment  and  X-ray  testing 
techniques  employed  in  the  pro- 
ject.  Pilot   Productions   produced. 

*      *      * 
■ir  Other    outstanding     sponsored 
fihns    are    reviewed   in    the    main 
editorial  section  pages  which  fol- 
low —  see  ""Case  Histories."       S' 
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THE  SECOND 
MOST  IMPORTANT 

TIME  IN  THE 

LIFE  OF 

RENTAL 
EQUIPMENT 


We  all  know  the  most  important  time  —  when  the  word  is  "Action!"  and  your 
motion  picture  equipment  must  perform  flawlessly.  There's  a  "Second  most 
important  time."  And  that,  strangely  enough,  is  when  nobody  is  using  the 
equipment. 

This  is  the  time  —  every  time  —  between  users,  that  every  variety  of  CECO  rental 
equipment  is  subjected  to  prescribed,  rigorous  inspection,  of  a  unique  kind  that 
only  the  worlds  largest  repair  service  department  is  equipped  to  provide.  .  . 
In  Depth  Service  that  means  equipment  you  can  rely  on  wherever  in  the  world 
your  filming  takes  you.  One  of  the  reasons  more  professionals  rent  from  CECO 
than  all  other  sources  combined    Rent  with  confidence  .  .  .  Rent  from  CECO. 


-'  '_ 
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1 

w 

tJ 
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Select  Iron  the  largest  variety  of  equipment  available  anywhere  in  the  world ...  at  the  lowest  possible  cost 

■  Booms 


CAMERAS: 

16mm  &  35mm  — Sound  (Single 
or  Double  System)  — Silent 

—  HiSpeed  —  Instrumentation 

LIGHTING: 

Arcs  —  Incandescents  —  Spots 

—  Floods  —  Dimmers  —  Reflectors 
All  Lighting  Accessories 

GENERATORS: 

Portable  —  Truck  Mounted 


■  SOUND  EQUIPMENT: 

M.ifinctic  —  Optical  —  Mikes - 

■  GRIP  EQUIPMENT: 

Parallels  —  Goboes  —  Other  Grip  Accessories 

■  CRANES,  DOLLIES: 

Chapman  —  Crab  —  Portable 

■  LENSES: 

Wide  angle  —  Zoom  —  Telephoto 
—  Anamorphic 


EDITING  EQUIPMENT: 

Moviolas  —  Vie.vers  —  Splicers 
—  Rewmder"; 

PROJECTION  EQUIPMENT: 

16mm  &  35mm  —  Sound  S  Silent  — 
Slide  —  Continuous 

TELEVISION: 

Closed  Circuit  TV 

CAMERA  CARS 


WHERE  THE  PROS  GO... 

CAMERA  EQUIPMENT  CO.,  INC. 

FIRST  IN  SALES,  SERVICE,  RENTALS  AND  REPAIRS 

A   SUBSIDIARY   OF   CECO   INDUSTRIES.    INC    Uj/^P 


NEW  YORK.  N  T. 

315  Wfst  43td  St,  •  JU  6-1420 


HItLElH.  riimiOA 

51  EasI  lOtti  Ave,  •  III  3  4604 


HOLLTWOOD    CALIFORNIA 
6510  Sania  Monica  Blvd 


CAMERA   EQUIPMENT   CO.,   INC. 

315   v;.  43r(l    Street,   New  York   35,   NY. 


Gentlemen:  Please  rusti  me  your  FREE  complete  cata- 
logue of  Rental  Equipment. 


Firm 

Street. 
City  — 
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SPECIALISTS 

AT  YOUR  SERVICE  ! 


SEE 

THE 

DIFFERENCE 

when 

16}7H7i  color 

specialists 

process 

prints 


BE  PROUD  of  Your  16mm  Color  Prints 

The  most  efficient  craftsman  in  any  service  is 
the  specialist.  He  takes  extra  pains  to  produce 
finest  quality  . . .  and  he  knoics  what  QLWLITY  is. 

Color  Reproduction  Company's  color  specialists 
have  specialized  exclusicely  in  16mm  Color  Prints 
for  over  25  years.  That's  why  Color  Reproduction 
Company's  work  has  long  been  the  standard  of  the 
16mm  Motion  Picture  Industry.  Your  Production 
deserves  EXTRA  QUALITY— tr>-  Color 
Reproduction  Company's  16mm  Color  Prints! 

WRITE  FOR  LATEST  16mni  Color  Print  PRICES. 


7936  Sanfa  Monica  Blvd.,  Hollywood  46,  California 

Telephone:  OLdfield  4-8010 


'I'hrrr  Trxiiro  Salrn  I'icliircH 
( !i»iii|ilrt4-(l  l>\  Sk\liiir  I'MiiiH 

A  Skyline  l-llms,  Inc.,  ncwly-r»- 
gani/cd  New  York  producer,  hi 
completed  three  sales  promotio 
films  for  Texaco.  The  films  wei 
shot  in  and  around  New  Yor 
City  in  .'^.'imm  Easlmancolor  undc 
the  supervision  of  Joseph  McDoi- 
ough.  Skyline  president. 

Vice  president  David  Saperstci 
is  currently  working  on  a  film  fc 
the  Geigy  Chemical  Compan' 
throuuh  Cunninuham  &  Walsh,   i. 


Clark  l'!<|iii|iin<'iit  Shows  IVe\' 
Liiir  lo  I'liiili)'  \\  orks  AiidieiU' 

i!r  Tlic  Clark  r.quipmcnt  Com 
pany,  manufacturers  of  construe 
tion  machinery,  have  long  use( 
the  film  medium  to  denionstrati 
their  heavy  equipment.  A  nev 
13V2-minute  color  film.  The  Michi 
gan  Way  lo  Greater  I'lihlic  Work 
Economy,  is  now  available  througl 
the  company's  Construction  Ma 
chinery    Division    distributors. 

The  picture  illustrates  fou 
models  of  rubber-tired  tracto 
shovels  in  a  wide  range  of  public 
works  applications.  Its  intendei 
audience  is  civic  officials  con 
cerned  with  these  tools.  Pilot  Pro 
ductions  was  the  producer.       g 

*      *     * 
Progress   ill   L  rliaii   Renewal  I- 
Theiiie  of  "The  New   Chicago" 

i<  A  widely-discussed  film,  Tht 
New  Chicago,  is  the  Portland  Ce- 
ment Association's  contribution 
to  better  appreciation  of  the  pro- 
gress being  made  in  that  city's 
Urban  Renewal  program,  contin- 
uing with  future  plans  on  the 
drawing  board  and  in  present  con- 
struction stages. 

The  25-minute  color  motion 
picture  includes  aerial  sequences 
and  close-ups  of  many  of  the  pro- 
jects. Write  Carl  Zeigler,  manager 
of  the  Portland  Cement  Associa- 
tion's Educational  Film  Bureau. 
Chicago,  Illinois,  for  loan  details. 


Kili.i  IJoar.l  S.IU  Over  600 
Priiil,*  ol  "I  iii\»*r.».e''  in  L.  .S. 

•k  That  great  National  Film  Board 
(of  Canada)  motion  picture, 
Universe,  is  now  running  well  over 
600  prints  in  circulation  in  the 
United  States  alone.  This  film 
journey  through  space,  into  the 
far  regions  of  the  sky  now  per- 
ceived by  astronomers,  runs  28 
minutes,  b&w,  and  is  available  for 
preview  and  purchase  (SI 30  per 
print)  from  the  Film  Board. 
Write  680  Fifth  Ave.,  New  York 
10019,  N.  Y.  for  details.  f- 
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HONORS  TO  INDUSTRIAL  FILMS  .^SD  T.  \  .  COMMERCIAL? 

Focu>  on  ^  ideo  P^oblem^  and  Awards  at 
N. \.  Inlernational  Film  &:  Tele\ ision  Fe>li\  al 

Sevenlli  Annual  Aodio-Vi^ual  Elxliibition  HcJd  in  Manhattan 


EXPANDING  Tms  Peogram  of 
awards  and  (iscusaon  in  lie 
direction  of  the  television  coimner- 
daL  the  Seventh  Annual  Aucfio- 
Msiial  Exhibition  and  Interna- 
tiona] nkn  Festiva]  held  forth  at 
New  York's  Barbizon  Plaza  Hotel 
from  October  lOlh  through  the 
]  3th.  Spotlighting  the  trend  toward 
irievTsion  were  numerous  awards 
to  commercials  produced  in  the 
U-  S.  and  abroad  and  a  forum  on 
"Who  Should  Control  Television 
Commercials?"" 

Moderated  by  Roy  Danish, 
president  of  Television  Information 
Service,  panelists  agreed  that  video 
advertising  needs  some  kind  of 
control  but  differed  on  methods. 
They  indnded  Fred  Papert.  chair- 
man. Papert.  Koenig  &  Lens  ad- 
vennsing  agency:  actress-lecturer 
Monique  \'an  N'ooren;  Stockton 
Helffrich.  manager.  Code  Auibor- 
3ty.  National  .Association  of  Broad- 
casters; and  Norman  (Pete )  Cash. 
president  of  the  Television  Bureau 
of  .Advertising. 

Pearson  Speaks  at  Luncheon 
.An  awards  luncheon,  held  on 
the  Festival's  concluding  day.  feat- 
ured an  address  by  VMlbert  H. 
Pearson.  chieL  Inlernational  Com- 
munications Media  Staff  of  the 
United  States  Information  .Agency. 
He  spoke  on  "Passports  for  Ideas: 
How  the  Government  Helps  Films 
to  Go  .Abroad."  The  subject  has 
been  covere-d  in  these  pages  by  Mr. 
Pearson.  Industrial  motion  pictures 
in  dght  categories,  including  a 
Grand  .Award,  were  dted  for 
trophy  honors  at  the  event.  Grand 
award  vsinner  of  the  Festival  was 
the   film    Hands  oj  ilie  Masiers, 


produced  for  the  D.  H.  Baldwir 
Company  by  K  &  S  FThns,  lac  o: 

Cmrrn-naTi    OMo. 

Mike  XN'aHace.  radio  and  tele- 
vision commentator,  was  master  o: 
ceremonies  at  the  awards  cere- 
mony. Federal  Couraimtication- 
Commissioner  Robert  E.  Le^ 
spoke  briefly,  addine  further 
emphasis  to  this  event's  turn  to- 
wards the  video  meditmi.  Granc 
award  wiimer  among  t.v.  sfxns  ■»a> 
Sounds.  an  -Alcoa  subject  producec 
by  Warren  Rossell  and  .Art  Ros^ 
for  -Alcoa's  agency,  Keichum. 
MacLeod  &.  Grov'c.  Ne»  York. 

.Awards  to  Television  MetSa 

22  other  video  advertising  spots 
shared  individual  honors.  v»hfle  14 
others  shared  special  awards,  in- 
duding  those  given  to  television 
pubhc  service  programs.  These 
vs'ere  regular  television  programs 
and  the  grand  avsard  viinner  in  that 
group  was  WBNS-"rV'.  Columbus. 
Ohio,  for  the  series,  Channel  10 
Reports. 

The  N.  Y.  Festival  and  an  ac- 
companying trade  show  and  audio- 
visual seminar  are  commercially- 
sponsored  events  under  the  direc- 
tion of  Herbert  Rosen  and  In- 
dustrial Exhibitions.  Inc.  Mayor 
Roben  F.  Wagner  of  New  York 
directed  a  personal  word  of  tribute 
to  Mr.  Rosen.  He  also  said: 

"This  gathering  reflects  a  cross- 
section  of  the  many  different 
groups  that  partidpate  in  the  pro- 
duction of  television  films.  The 
v*ide  diversity  of  skills  and  inter- 
ests that  go  into  the  production  of 
commerdals  and  other  films  seen 
eveiy-  day  on  our  television  screens 

(CONTIKUED      ON      PAGE      90) 


Aivardi  prcsml, 


\unchecm  was  climax  eocrd  on  the  Frsfrrj?  prn^rflTTi. 


The  hishtme  Inshtutt    BuidiiiC  at  Sclc  Tark  is  hashed  en   clcm-ii^c  C'lhr. 

S\Tnphonic  Blend  of  Lighting  and  Sound 
as  Nela  Park  Observes  a  50th  Birthdav 

C  E  Sponsors  First  Industrial  Lishi  and  Sound  Production 


¥  IGHT  fXD  Sot^ND  provide  a  sym- 
-'-^  phony  of  luminescence  and 
music  as  the  world's  first  indus- 
trial park  observes  its  50th  anni- 
versary year.  Nela  Park,  head- 
quarters of  the  Lamp  Division  of 
General  Electric  near  Oeveland, 
is  offering  a  nightly  program  of 
illuminanon  vniih  a  backgrotmd  of 
symphonic  music  and  narrated 
commentary  for  this  anniversary 
program  tilled,  "Son  et  Lumiere." 
This  first  industrial  Light-and- 
Sound  production  in  .America  takes 
visitors  on  a  tour  of  this  "Univers- 
ity of  light"  v»ith  high-fidelity 
stereo  tape  reproduction.  The 
sound  system  was  designed  by 
WDding,  Inc.  as  an  entirely  new 
approach  by  this  communications' 
company  in  the  field  of  industrial 
shovnnanship.  Wilding's  .A.  J. 
Bradford  designed  the  sound 
equipmem;  Harvey  Wilcox  of  the 
same  company  built  the  control 
equipment  and  Wilding's  Harry 
Flagg  supervised  the  complex, 
centrally-controlled  installation. 

Mu9c  in  Mood  of  Lighting 

After  a  prelude,  hackgroundec 
by  .Aaron  Copland's  music,  tou: 
begins  at  GE's  Product  Planning 
and  -Application  Engineering  build- 
ing, continuing  the  musical  theme 
from  Suhjeclire  from  Siaiemems 
ioT  an  Orchestra  by  the  same  com- 
poser. The  tour  continues  through 
"Lighting  Marketing  and  Merchan- 
dising" and  "Lighting  Education," 
with  music  by  -A.  E.  DcFranccsco 
and  Luden  Caillet,  "Pure  Artistrv 


in  Lighting"  pays  tribute  to  beatity 
as  the  strains  of  RespighTs  Fcun- 
lidns  oj  Rome  are  synchronized 
i»ith  changing  moods  of  light. 

"Lamp  Research  and  Develop- 
ment" is  described  by  the  narrator 
as  Ronald  Hanmer's  Hemisphere 
sets  the  scene;  Hanmer's  music  also 
backgrounds  "Lamp  Performance 
and  Testing"  and  "Creative  Light- 
ing." The  dimax  of  the  Light-and- 
Sound  production  returns  to  the 
theme  "The  University-  of  Light" 
as  Respighi's  Pines  of  Rome  are 
beard  from  the  speakers. 

One  Track  Serves  Control  Room 

In  setting  up  this  unique  show, 
one  track  of  the  stereo  tape  was 
used  for  the  voice  and  music  sound 
track:  the  other  supplies  voice  cues 
to  the  central  control  room.  Here, 
the  engineer  in  charge  controls 
Kghting  dimmers  and  svnitches,  all 
set  up  with  low  voltage  pushbut- 

(.rONTlNVED      ON      PAGE      90) 

Below :  cngmeer  odjusts  Jiffto  ^n^J 
siyimd  controU.  Lightirui  Institute 
Buildinc  looms  throiish  the  uindoir. 
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rF  IT  S  ACTION  YOU  WANT 


.  .  .  you'll  get  it  at  Capital  Film  Labs,  with  a  refreshing  new  approach 
to  SERVICE  in  all  its  aspects. 

NEW   BUILDING    •    NEW   FACILITIES     •     NEW  APPROACH 


^ 


A   P   I  T  A   L      ».:r  11^       FILM 

470    E   STREET.    S   W  M^'J  WASHINGT 


LABORATORIES,      INC. 

ON.    D.C.    20024  •  DISTRICT  7-1717 


Sound,  Editorial  and  All  Motion   Picture  Laboratory  Services 


34 


BUSINESS  SCREEN  MAGAZINE 


EXCLUSIVE    BUSINESS    SCREEN    INTERNATIONAL    REPORl 

France  Wins  Grand  Prix  at 
4th  Industrial  Film  Festi\al 


Hritaiii    U    Scconil    il^    Filiii>    iil     16    N;ilioii>    <'mii|n'lr 


M:i<li-i<l 


EUROPE'S  Foremost  Business  Executives  responsible  for  com- 
municalions  programs,  joined  by  delegates  from  the  United  States, 
the  Argentine.  Cyprus  and  South  Africa,  were  in  the  viewing  audience 
and  on  the  juries  as  the  Fourth  International  Industrial  Film  Festival 
was  held  at  Madrid,  Spain,  on  October  14-19.  Sponsored  by  the  Coun- 
cil of  European  Federations  of  Industry,  this  year's  host  group  was  the 
Confederation  of  Spanish  Industry  and  the  event  was  held  at  its  impres- 
sive headquarters  building  in  Madrid. 

The  260  delegates  reviewed  a  total  of  1 37  of  the  world's  best  in- 
dustrial motion  pictures,  submitted  by  16  nations.  France,  winner  of 
two  first  prizes,  tied  for  another  "first"  and  with  two  second  prizes,  won 
the  Festival's  Grand  Prix  by  a  narrow  margin  over  England.  Films 
from  Britain  also  scored  two  first  prizes,  tied  with  France  for  another 
first,  and  were  awarded  one  second  and  one  third  prize. 

The  single  United  States  entry  to  be  honored  was  The  Challenge  of 
Change,  produced  by  Henry  Strauss  for  the  American  Telephone  & 
Telegraph  Company.  It  won  a  first  prize  in  Category  E  (films  for 
marketing)  and  was  the  sole  winner  in  that  group. 

The  rest  of  the  International  Awards  honors  were  well-divided. 
Sweden  won  a  first  prize  for  Maximum  in  Category  H  (for  accident 
prevention,  health,  etc.)  and  also  took  a  second  place  award  for  /l/o»iv 
in  l-Acrytlay  Lite.  Both  films  were  produced  by  AB  Nordisk  Tonefilm. 
Finland  won  the  first  prize  among  films  on  industrial  techniques  with 
I'eiisiliioio,  a  forest  products"  subject.  The  Netherlands  scored  one  sec- 
ond place  award  with  a  Philips"  sponsored  picture.  lis  ihe  Tone  Thai 
Makes  the  Music,  and  was  awarded  a  third  prize  for  The  Building  Game, 
sponsored  by  the  Netherlands  Building  Trade  Federation. 

Germany,  usually  a  big  winner  at  these  events,  had  to  settle  for  a 
second  place  tie  with  Spain  in  the  category  for  management  and  man- 
power training  films.  £7/!  Arheitslag  {A  Working  Day)  brought  this 
prize  to  the  sponsor,  Badische-Anilin  &  Soda-Fabrick  AG.  Spain's  ty- 
ing entry  was  Luisillo,  Jose  Y  3.000.000  Mas.  Germany's  other  win- 
ner was  the  third  prize  film  (of  a  public  relations  character).  Aiif 
gehohener  Fhene.  produced  for  Demag  by  Dido  Film.  The  third  prize 
awarded  an  Austrian-produced  film.  .M//  unbekannien  Ziel,  rounded 
out  the  21  awards  given  in  the  eight  Festival  categories. 

Business  Screen  observers  who  attended  the  Festival  were  generally 
agreed  that  Spain  was  ill-prepared  for  these  events.  "A  very  sober 
show."'  one  reported,  "lacking  in  splendor  and  conducted  in  a  spirit 
rarely  tinged  with  generosity.""  Spain,  which  has  given  evidence  of  in- 
terest in  business  gatherings  and  conventions,  was  "out  of  the  money" 
this  time.  The  prolonged  illness  of  State  Secretary  Jose  Solis  Ruiz  was 
a  partial  reason  cited  but  what  could  have  been  a  popular  attraction 
for  interested  Madrilenos  played  to  half-empty  theaters. 

Britain  sent  the  largest  national  delegation  with  39  executives  going 
to  Madrid  via  a  chartered  airplane.  Italy.  France  and  Germany  were 
also  well-represented  in  both  the  audiences  and  on  the  Festival  jury. 
Judging  the  films  was  especially  representative  with  thirteen  out  of  the 
sixteen  participating  nations  represented  on  the  jury.  The  delegates 
were  universally  agreed  that  awards  were  extremely  fair  and  well 
chosen. 

Madrid,  for  example,  revealed  that  standards  for  industrial  motion 
picture  production  are  reaching  new  heights  of  excellence.  To  win  an 
award  in  today's  industrial  festival  is  a  severe  challenge  to  both 
sponsor  and  producer  who  have  to  make  a  film   which   is  not   onlv 


Festival   .showings   at    Madrid   were   held   in    the   20-stortj 
heudqiiiirtirs    htiildiiig    of    Spanish    Sijndicut    Orginiizdiiou 

First  Prize  Awards 

"Route   Sans   Siiiage"  (Journey   Without  Trace) 

Societe    du    Pipe-Line    Sud-European 
Produced    by    Cinetest,    Paris 

"The    Big    Mill" 
Films   of    Scotland    Committee  Colvilles    Steel 
Produced    by  Templar    Film    Studios,    Glasgow 

"The   Home-Made   Car" 

British    Petroleum    Limited 
Produced    by    James    Hill    Productions    Ltd. 

"Le  Mur  Paysage"  (The  Scenic  Wall) 

Les    Glaces    de    Boussois 

Produced    by    Cinetest,    Paris 

"Veitsiluoto" 

Veitsiluoto   Oy,    the    Sponsor 
Produced    by    Suomi    Filmi,    Finland 

"The  Challenge   of  Change" 

American    Telephone    &.    Telegraph    Company 
Produced    by    Henry    Strauss    &c   Co.,    New   York 

"Analysis    by   Mass" 

Associated    Electrical    Industries    Ltd. 
Produced    by   A.    E.    I.    Film    Unit 

"C'est   cela   que   vouz   Attendiez" 
(That's   What  You   Were   Waiting   For) 

Chambre    Syndicate    des    Banques    Populaires 
Produced  by  Les  Analyses  Cinematographiques 

"Maximum" 

The    Folksam    Insurance    Company 
Produced  by  Svenska   Nordisk  Tonefilm 
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Madrid  Festival  audience  and  jury  members  follow  translator  intently.  Pic7i/rt(/  ( /c/f  fo  rig/iO ;  i/i(g/i  Ujc/c/iam 
(far  left)  of  Associated  Electrical  liulustries  Ltd.  {an  award  winner);  Richard  Kchall  (Federation  of  British  In- 
diijitrics;  Brigadier  Still  (British  Oxygen);  background,  Georg   Bacmcister,   of   German    Employers   Confederation. 


THE  INDUSTRIAL  FESTIVAL  REPORT: 


"tops"  in  production  values  but 
in  "communication  values"  as  well. 
There  is  an  important  difference 
in  the  European  viewpoint  which 
may  have  put  many  U.  S.  entries 
at  a  disadvantage. 

Shown  in  Theaters  .\broad 

Films  in  the  Public  Relations 
categories  (A.  B  and  C).  intended 
for  the  general  public,  must  now 
be  suitable  for  exhibition  in  Eu- 
rope's commercial  theaters  to  win 
favor  with  the  international  judges. 
Why?  Because  sponsored  motion 
picture  exhibition  in  theaters  is 
European  industry's  principal  pub- 
lic relations  outlet  ...  all  Euro- 
pean television  networks  bar  the 
sponsored  program. 

With  the  exception  of  Britain. 
Germany  and  Scandinavia,  non- 
theatrical  distribution  to  general 
public  audiences  is  not  as  highly- 
developed  as  in  the  U.  S.  and  fis- 
cal legislation  encourages  theater 
owners  to  show  sponsored  films 
to  their  audiences.  Some  of  the 
Madrid  films  currently  playing 
Europe's  circuits  are  France's  Le 
Champ  dii  Possible  (a  second 
prize  winner)  and  its  first  prize 
winner,  Rome  sans  Sillage.  Danish 
theaters  are  showing  One  Side  of 
the  Question,  sponsored  by  the 
Danish  Employers'  Confederation; 


in  Italy,  the  Italsider  Steel  Com- 
pany's brilliant  documentary  // 
Pianete  Acciaio  is  wooing  theatri- 
cal audiences. 

But  the  film  which  really  im- 
pressed Madrid's  "expert"  jurors 
was  Route  sans  Sillage,  the  French 
prize  winner.  It  tells  the  story  of 
the  laying  of  an  underground  pipe- 
line so  dramatically  that  you  real- 
ly want  to  get  down  there  with  the 
engineers  and  construction  work- 
ers to  help  them  get  the  job  done 
on  time! 

Specialists  on  ,\wards  Jury 

Communications  specialists  who 
served  on  the  awards  juries  at 
Madrid  were  nominated  by  their 
national  industrial  federations. 
Spain's  delegation  was  headed  by 
jury  president  Ricardo  Ruiz-Lar- 
rea  and  included  Jose  Antonio 
Nieves  Conde,  Tomas  Garvia  de 
la  Puerta.  Rafael  J.  Salvia  and 
Luiz  Torres  Marquez.  Austrian 
jurrors  were  Rudolph  Kammel 
and  Freidrich  Wanek;  Belgium 
was  represented  by  Robert  Haulot 
and  M.  Canlillon.  Denmark's 
jurors  were  Henning  Undegaard 
and  Jorgen  Bagger;  Finland  sent 
Osmo  Wiio  and  Kaarlo  Lama; 
France  was  represented  by  Geor- 
ges Duage  and  Pierre  Vallee. 

Jury    members   from    Germany 


were  Georg  Bacmeister  and  Willi 
Riesenberg;  Great  Britain  sent 
Richard  Kelsall  and  Hugh  Wick- 
ham.  Italy  named  Giacomo  Guig- 
lia  and  Mario  TonelH.  From  the 
Netherlands,  our  correspondent 
Kerst  Blaauw  shared  jury  duties 
with  Clemens  Wilde.  Swedish 
judges  were  Ulf  Hasselberg  and 
Sven  Hallonsten.  Switzerland  was 
represented  by  Rudolph  Meyer 
and  Guido  Locarnini.  The  solo 
U.  S.  juror  was  Nick  D'Ecsery. 
Other  Outstanding  Pictures 

Among  the  many  films  of  note 
which  narrowly  missed  awards 
honors  was  a  German  motion  pic- 
ture, designed  for  shareholder 
audiences,  Farben  Fabriken  Bayer 
A.  G.'s  Ein  Werk  von  Hundert 
Jahren  (Our  Centenary),  produc- 
ed by  Ges.  fur  Bildende  Filme, 
the  Munich  company  which  pro- 
duced last  year's  award  winner, 
7"/??  Rainbowmakers.  Another  ex- 
cellent "industrial  achievement" 
film  was  La  Presa  de  Aldeudavilla 
sponsored  by  the  Spanish  con- 
struction company,  Iberducro  S. 
A.  This  story  of  the  building  of 
the  Aldeadavilla  Dam  really  cap- 
tures the  pioneer  spirit  of  the 
workmen  who  had  to  overcome 
enormous  obstacles  to  complete 
the  contract. 

Because  such  Festival  films  are 
shown  completely  out  of  context, 


evaluating  a  motion  picture  intend- 
ed for  a  specialist  audience  is  a 
major  problem.  How  can  a  juror 
evaluate  the  effect  of  a  safety  film 
on  construction  workers,  a  re- 
search film  on  scientists,  a  steel 
film  on  metallurgists?  Nearly  half 
of  the  films  submitted  at  Madrid 
were  in  the  specialist  audience 
category,  showing  the  importance 
of  this  medium  in  technical  com- 
munication. Yet.  in  a  majority  of 
cases,  including  the  entries  from 
the  United  States,  it  was  not  made 
clear  who  was  to  see  the  film. 

Rule  chanties  Are  Proposed 

The  British  Industrial  Film  As- 
sociation will  propose  to  the  Fes- 
tivals' Rules  Committee  that  a 
statement  of  the  purpose  of  the 
film  and  an  outline  of  its  intended 
audience  be  a  definite  condition  of 
entry.  Other  rule  changes  which 
are  being  proposed  call  for  the 
introduction  of  a  category  for 
Sales  Promotion  Films  and  the  ex- 
tension of  Categories  A  and  F  to 
include  "popular  science"  films 
and  sponsored  educational  pic- 
tures. At  present,  many  excellent 
sponsored  films  of  these  types  are 
either  barred  from  entry  or  re- 
jecetd  by  jurors  simply  because 
there  are  no  categories  suitable  for 
them. 

Many  Festival  delegates  ex- 
pressed regret  that  they  did  not 
have  an  opportunity  to  discuss  U. 
S.  entries  with  a  representative 
group  of  American  communica- 
tion's specialists.  The  concurrent 
meetings  of  the  U.  S.  Industrial 
Audio-Visual  Association,  follow- 
ed by  the  Boston  convention  of 
the  Society  of  the  Motion  Picture 
&  Television  Engineers  was  an  un- 
fortunate calendar  problem. 

Britain  Is  Host  in  1964 
The  Fifth  International  Indus- 
trial Film  Festival  will  be  held  in 
London.  England  from  November 
2nd  through  the  6th,  1964.  A 
large  delegation  from  the  U.  S. 
is  being  encouraged  to  attend  this 
event  and  Business  Screen's 
London  office  is  already  making 
preparations  for  it.  British  indus- 
try extends  a  hearty  welcome  to 
deleaates  of  all  countries.  R' 


.\t  left:  Madrid  Fc.it ival  viewers 
in  this  audience  .icene  included 
(at  extreme  kit)  Sick  D'Ecsery. 
managing  director,  Eastman  Kodak, 
Madrid,  who  accepted  award  on 
behalf  of  Henry  Strauss  (USA).  To 
right  of  Mr.  D'Ecsery  is  Sven 
Hallomten,  head  of  visual  aids 
section,  Swedish  Council  for 
Fersonncl  Administration,  a  juror. 


BUSINESS  SCREEN 


PICTURE  STORY 


Above  (t  tu  r):  Dr.  Mdno  loiirtii, 
llaltji  Mrs.  Michael  Shershij,  of  the 
British  delegation;  Sr.  D.  Javier 
de  la  Cueva  y  Fernandez  del  Campo, 
Secretary    General   of   the    Feslital. 


L  to  r;  Georg  Baemeisier.  Federa- 
tion of  German  Industries;  Osnio 
Wiio.  Federation  of  Finnish  Indus- 
trirf^:  and  Willi  Reisenbern.  Con- 
federdtinn     ol    Giwniin     Eniploijcrs. 


Left:  Snr.  Giacomo  Giiig/iu.  Confed- 
eration of  Italian  Industries,  and 
fellotc    jurist    Richard    Kendall    (r). 


Richard  Williams,  Larkiii  Studios, 
shares  prize  with  Gordon  Hraddelcy 
and  Cliic  Bancell,  both  of  London. 
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At  official  opening  of  the  Kevtiv.il  v 
lands);    Dr.    Tonelli    {Ilaly);    Dr. 


Gozz 


{ItuhjK    and 


III     .ihniad       /. //    to    riahl) :     K(r\l     liluaun      tSether- 
M.    Cantillon     { Hcl<inini) ,    all    mend>ers    of    the    jury. 


IE  WINNING  FILMS  AT  MADRID 


CATEGORY  A 

First  Prize;  France 

"Route  Sans  Sillage" 

("JoumiA-  Witliout  Trace") 

Sponsor:  Socicte  dii  Pipe-Line  Sud- 

Finopcan.  Producer:  Cinctest,  Paris. 

Directed  by:  Hobirt  Mciicgoz. 

•  A  beautiful  and  imaginative  de- 
scription of  the  laying  of  an  under- 
gromid  oil   pipeline   across  Europe. 

A  0  e 

Second  Prize:  France 
"Le  Champ  de  Possible"' 

("The  Field  of  Possibility") 
Sponsor:  Ministry  of  Posts  and  Tele- 
conununications:    Producer:    Societe 
Xouvelle  Pathe   C:iiuMiia,    Paris.  Di- 
rected by:  Ikrnard  T.  .Michel. 

•  .\  reiiort  on  the  scope  of  modern 
telecommunications  teclinology,  pre- 
sented with  appeal  to  imagination. 

o  e  e 

Third  Prize:  Britain 
"The  Sure  Thing" 
Sponsor:  The  British  Insurance  As- 
sociation. Producer:  Larkins  Studio 
Ltd.  in  association  with  I-'ilin  Pro- 
ducers (iuild.  London.  Directed  by: 
Kichard  Taylor. 

•  An  amusing,  instructive  cartoon 
to  explain  insurance,  how  it  works. 


C.VTECORY  B 

First  Prize:  Britain 
"The  Big  Mill" 
Sponsor:  Films  of  Scotland  Commit- 
tee Colvilles  Steel.   Producer:   Tem- 
plar ImIui  Studios.  CMasgow. 
•   Story  of  the  building  and  opera- 
of    a    great    new    steel    rolling 
in  Scotland. 


Second  Prize:  Netherlands 
"It's  the  Tone  That  Makes  Music " 
Sponsor:  Philips  of  Eindlioven.  Pro- 
ducer: Uniefilm. 

•  A  film  about  sound  waves,  what 
they  are  and  how  they  are  captur- 
ed on  recorded  discs. 


Key  to  Categories  appears  on  page 
78  at  conclusion  of  awards  listings. 


Third  Prize:  Austria 
"Mil  Umbekannten  Zicl" 

("Dest illation  I'liknown") 
Sponsor:  Federal  Chamber  of  Com- 
merce. Producer:  Regler-Film. 

•  Plastics  —  and  the  extent  to 
which  these  man-made  materials 
lia\e  penetrated  our  lives;  their  uses 
and  tlicir  structures  are  pictured. 

e  e  o 

CATEGORY  C 

First  Prize;  Britain  &  France 
(.shared  top  award  honors) 

"The  Home-Made  Car" 

Sponsor:  British  Petroleum  Limited. 
Producer:  James  Hill  Productions, 
Ltd.  Directed  by:  James  Hill. 

•  A  story  without  words.  .A  \oung 
vintage  car  buff  rebuilds  an  old 
Morris  from  pieces  discovered  in  a 
junk  yard.  Helped  b\-  a  friendU- 
garage  owner,  he  also  gets  the  girl. 

sod 

"Le  Mur  Paysage" 

("The  Scenic  Wall") 
Sponsor:    Les    C^laces    de    Boussois. 
Producer:    Cinetest,    Paris.   Directed 
by:  Robert  Menegoz. 

•  .'\n  art  film  of  great  beauty,  it 
.shows  the  contribution  of  glass  to 
modern  architect uri'. 


Third  Prize;  Netherlands 

"The  Building  Game" 

Sponsor:     Netherlands     Building 

(cos'td.   on   p.\ce  seventy-eight) 


Scene  from  "The  Home-Made  Car" 

uiiincr  of  shared  first   prize  for  its 
sjionsor.  British  Petroleum  Ltd. 


The  Finnish  film,  "Viclsiluoto."  a 
first   prize   winner  in   Category   D. 

.\l  left:  .scene  from  France's  first 
prize-uinner,  "C'est  cela  que  vouz 
Attendiez,"  and  (below)  a  scene  in 
"Maximum."  Sweden's  top  prize  u>in- 
iied  in  Category  H.  It  was  sponsored 
by    Fulksum    Insurance    Company. 


".  .  .  Maiuigemeiu's  need  is 
for  people  Mho  are  bigger 
them  techniques.  And  there  is 
a  need,  on  the  other  hand, 
for  Management  to  let  those 
with  the  potential  grow  into 
the  complete  communica- 
tions job." 

— Gerald  Zornow 


Industrial  A-V  Executives  Return  to  Rochester 

Members    of    Indiiislrial     \ii<lio->isual    Association  Hear  Challenging  Talks,  Visit  Kodak 
Facilities   as  They  Discuss   Business   Communication  Problems  at  Annual  Fall  Meeting 


"1/fEETiNG  IN  Rochester,  N.  Y. 
■^^^  for  the  first  time  in  ten  years, 
members  of  the  Industrial  .Audio- 
visual Association  gathered  64 
strong  at  the  venerable  Hotel 
Manger  in  that  city  from  Septem- 
ber 30  through  October  3  to  talk 
out  their  common  problems  in 
business  communications  and  to 
check  up  on  what  is  going  on  at 
Kodak  these  days. 

.As  usual  for  this  hard-working 
group,  sessions  began  daily  at  S;30 
and  went  on  often  into  the  early 
hours  of  the  morning  with  screen- 
ings and  critiques  of  member's 
films.  Kodak,  while  not  an  of- 
ficial host  to  the  association,  went 
all  out  to  provide  members  with  a 
searching  look  at  the  latest  in  film 
materials  and  techniques. 

Meeting  Has  Three  Segments 
.Activities  at  the  meeting  can  be 
divided  into  three  parts  —  mem- 
bers" own  papers,  presentations  bv 
invited  guests,  and  tours,  seminai- 
and  discussions  with  Eastman  Ko- 
dak people  at  the  Kodak  office 
building  in  downtown  Rochester 
and  at  the  big  manufacturing  plant. 
Kodak  Park.  Program  chairman 
Jack  O.  Flynn  (Union  Carbide 
Corp. )  arranged  each  day's  events 
to  provide  diversity  and  a  fast 
moving  pace. 

Java  president  William  J.  Con- 


nelly (Union  Carbide  Plastics 
Corp.)  opened  the  sessions,  com- 
menting on  the  uniqueness  of  the 
association  and  pointing  out  how 
much  it  had  to  offer  each  member. 
He  said  there  were  almost  500 
years  of  audio-visual  experience  in 


Pacific  Railroad)  took  his  audi- 
ence back  to  the  origination  of 
many  of  the  audio-visual  tools  of 
today.  He  remembered  as  a  boy 
going  to  showings  of  "De  Cou's 
Dream  Pictures"  which  were  hand- 
colored  slides  shown  on  twin  pro- 


\'icwing  demonstration  of  a  Kodak  Visco7n<itic  processor  arc  {kneeling): 
Roy  Vandcrford,  Gordon  Tubhs  of  Kodak.  Standing  (l  to  r):  Bill  Con- 
nelly.  Bill  Pratt,   program   chairman  Jack   Flynn,   and   D.   G.   Treichler. 


the  collective  membership,  all 
available  to  each  member  for  solv- 
ing problems  that  might  come  up 
in  their  work. 

N'incent     H.     Hunter     (Union 


jectors  which  dissolved  from  pic- 
ture to  picture.  It  was  the  ex- 
citement of  such  pictures  as  these 
which  brought  Vince  Hunter  into 
the  film  field  a  good  many  years 
ago. 

He  described  his  own  early  ex- 
periences with  the  brand  new 
I6mm-size  film  in  1923.  the  birth 
of  sound  in  1927  and  Kodachrome 
16nim  movie  film  in  the  mid- 
thirties.  Color  film  was  so  much 
desired  in  his  early  days  at  Union 
Pacific  to  show  the  scenic  beau- 
ties of  their  route  that  all  sorts  of 
techniques  were  tried  out.  includ- 
ing processes  long  forgotten,  such 
.IS   Dunningcolor  and  Dufaycolor. 

To    show    motion    pictures    in 

\t  Icit;  (i\ccndiniz  /.A\'.A  nicmhcrs 
arc  jack  Flynn  and  Charles  Slunc. 


Veteran  lilin-niuki  r  Vince  Hnntcr 
reviciccd  dcvcloimicnts  in  audio- 
visual media  through  the  yrars. 

color  of  the  Utah  and  Arizona  Na- 
tional Parks.  Mr.  Hunter  finally 
engaged  Castle  Films  to  come  out 
and  shoot  a  film  on  35mra  black- 
and-white  film  —  then  four  prints 
of  this  10-minute  travelog  were 
shipped  to  Pathe.  in  France, 
where  each  frame  of  the  film  was 
hand-colored.  Later,  Union  Pacific 
sponsored  what  may  have  been 
the  first  16mm  Kodachrome  film, 
with  sound,  ever  made. 

Pratt  Talks  of  the  Audience 

Willis  H.  Pratt,  Jr.  (American 
Telephone  &  Telegraph  Co.  i  pre- 
sented an  illustrated  talk  on  Un- 
derstanding the  Audience.  He  said 
the  audio-visual  man  must  watch 
out  for  the  creeping  lethargy  that 
greets  some  films.  Audiences  are 
not  automatically  recepti\e  to 
films,  he  said,  and  they  can  some- 
times reduce  the  potential  of  a 
lilm  presentation  to  practically 
nothing. 

But  definite  steps  can  be  taken 
to  avoid  some  of  the  pitfalls  -  he 
recommended  choosing  the  title 
carefully,  trying  to  get  some  punch 
into  opening  sequences,  keeping 
the  technical  quality  high,  elimin- 
ating unnecessary  gimmicks  and 
plot,  and  starting  with  concepts 
the  viewer  will  accept  before  chal- 
lenging him  with  more  difficult 
or  controversial  ideas. 

Don  G.  Williams,  Director  of 
Film  Production  and  Audio-\'isual 
Instruction    at    the    Universitv    of 


Henry  Strauss  told  hon  tih-iiiis- 
lion  and  attitude  films  have  changed. 


BUSINESS  SCREEN  MAGAZINE 


f..A.)'.A.    at    Rochester 


Kodak  provided  tliis  panel  of  experts  for  a  "problem-sohin^  clinic".  Pic-  A/ffr.,  Sensitized  Vroducts  Sales  Die;  John  Flonj,  Aikisor  on  \on-Tticat- 
turcd  left  to  right  arc  Sorman  E.  Sahnons,  Mgr.,  A-V  Services;  Gordon  rical  Films;  Joseph  L.  Boon,  Tech.  Asst.  to  Gen.  Mgr..  Apparatus  and 
H.  Ttibbs,  Asst.  Chief  Engineer,  Motion  Picture  Products;  Williiim  F.  Swan.       Optic(d    Divuiion;    and    Edward    P.    Gcnock.    in    charge    of    Tclevi-iion. 


Missouri,  said  that  communica- 
tions men  should  no  longer  be 
concerned  with  the  competition  of 
one  media  to  another,  but  in  the 
greater  problems  of  affecting  the 
behavior  of  audiences.  He  advised 
his  listeners  to  become  greater  in- 
volved in  the  planning  of  what  to 
say.  rather  than  in  how  to  say  it. 
There  is  a  great  need  for  more  ef- 
ficient use  of  communications  in 
industry,  he  said. 

For  example.  100.000  scientific 
journals  are  published  annually, 
but  much  of  the  material  is  not 
communicated  properly  -  half  of 
the  industrial  research  going  on 
today  may  be  on  ideas  and  proces- 
ses that  are  already  known. 
i'  Mr.  Williams  said  that  film 
should  be  made  for  audiences — 
not  for  fco.we.r  —  he  particular- 
ized, by  saying  that  he  had  yet  to 
see  any  messages  on  so-called 
■"featherbedding"  being  shown  to 
railroad  employees. 

John    Borza.   .Audio-N'isual    Di- 
rector   of    the    Cleveland    Public 


New   England  members  of   l.W  .\  ixchangc  program   notes.   Left  to  right 
are:    Ed    Palmer.    Harold    Read.    Bijron    Campbell    and    Milton    Seining. 

films     are    representative    of    all 
races. 

Cleveland's  audio-visual  budget 
each  year  is  $300,000—52  per 
pupil.  43  cents  of  this  is  for  new 
materials  and  the  rest  for  main- 
tenance  of   equipment   and   over- 


Schools,  said  that  as  he  left  his 
office  to  come  to  the  IaVa  meeting 
he  could  see  United  Freedom 
Movement  pickets  walking  up  and 
down  in  front  of  the  schools.  This 
sign  of  the  times,  he  said,  should 
warn  film  makers  to  be  sure  that 


head.  Only  ten  percent  of  the 
films  used  in  Cleveland  schools 
are  sponsored,  and  the  reason 
why  more  are  not  used  is  that  they 
have  too  much  advertising  con- 
tent, are  too  long  for  classroom 
use.  or  have  little  value  for  the 
curriculum. 

Problems  With  Sponsored  Films 
He  cited  such  incongruities  as 
the  outboard  motor  film  suppos- 
edly made  for  school  use,  but  lea- 
luring  boatloads  of  girls  in  bikini 
Ixithing  suits  along  with  its  water 
safety  messages.  Or  the  Bell  Sys- 
tem hour-long  science  films  with 
Dr.  Frank  Baxter,  which  could 
have  been  most  valuable  except 
that  their  length  has  precluded 
use  in  the  Cleveland  schools. 

Schools  need  more  films  on 
specific  regions,  he  said,  and 
hoped  that  public  utilities  could 
do  more  along  this  line.  Two 
films  which  are  used  year  after 
year  in  Cleveland,  and  which  Mr. 
Borza    recommended    highly,    are 

(CONTINUED      ON       PAGE       93) 


Members  attending   the  fall  meeting  session    at    Rochesl(r   are    pictured    in   this  audience  scene  taken  at  cme  of  the   Kodak   ilciin'iishnHi'ii   sessions. 


/^^ 


PROBLEMS  OF  COMMUNICATION 
IN  WORLDWIDE  MARKETING 

by  Gerald  B.  Zornow,  Vice  President,  Marketing,  Eastman  Kodak  Company 


T  Have  Been  Asked  to  talk 
■■■  about  "The  Problems  of  Man- 
a  g  e  m  e  n  t  Communications  in 
World-Wide  Marketing."  With 
your  indulgence.  I  would  like  to 
put  the  emphasis  on  the  solutions 
rather  than  the  problems. 

1  understand  that  Mr.  Watson 
of  IBM  used  to  tell  his  people 
there  were  no  such  things  as 
"problems."  What  they  called 
problems  were  really  opponunities. 
I  firmly  believe  that  the  solutions 
to  Management  Communications 
problems  represent  a  real  oppor- 
tunity to  you  who  specialize  in 
the  art  of  communicating. 

The  Function  of  Marketing 
Since  we  are  talking  about 
"World-Wide  Marketing."  I  think 
it  important  to  first  define  the 
function  and  scope  of  marketing. 
In  the  jargon  of  the  trade,  the  job 
of  marketing  is  to  define  custo- 
mer need,  see  that  the  company's 
products  are  designed  to  fulfill  that 
need,  and  to  see  that  the  product 
and  the  customer  get  together. 

In  other  words,  if  a  new  prod- 
uct goes  well,  everyone  can  take 
a  bow  —  the  Research  and  De- 
velopment people,  production  peo- 
ple, salesmen  and  management.  If 
the  new  product  fails  in  the  mar- 
ketplace, everyone  says:  "What's 
the  matter  with  our  marketing 
people?" 

Total  Process  Is  Involved 

Seriously,  there  is  no  more  ex- 
citing area  of  business  ...  for  we 
in  marketing  are  concerned  with 
the  total  process  of  the  creation 
and  distribution  of  goods.  When 
the  marketplace  is  the  world,  it 
is  particularly  exhilarating. 

Before  discussing  the  solutions 
to  Management  Communication 
problems.  I  think  it's  essential  to 
define  —  or  limit  —  my  subject. 


1  shall  concern  myself  with  the 
communication  of  information 
uiihiii  the  company  and  with  com- 
munications to  the  public  and  cus- 
tomers where  the  company  con- 
trols the  media.  In  other  words. 
we  shall  not  concern  ourselves 
with  advertising  or  public  relations 
which  make  use  of  mass  media. 

World  View  Little  Different 

Now  Management  Communica- 
tions on  a  world-wide  scale  is  not 
too  different  from  any  other  kind 
of  communicating.  You  have  to 
know  what  you  want  to  say,  you 
have  to  have  a  method  of  saying 
it.  and  you  must,  above  all.  talk 
in  terms  the  other  person  will  un- 
derstand. 

Effective  communications  in  a 
domestic  market  is  not  easy.  On 
a  world-wide  scale,  the  differences 
in  cultures  and  attitudes  and  lan- 
guages can  sometimes  seem  im- 
possible. As  one  small  example, 
consider  the  plight  of  an  American 
breakfast  food  company  trying  to 
market  its  products  in  Brazil. 
There  is  no  word  for  "breakfast" 
in  Brazil. 

And  there's  the  story  of  an 
American  businessman  who  at- 
tended a  formal  dinner  in  Europe 
where  he  was  seated  between  an 
English  woman  and  a  French 
woman.  In  an  attempt  to  make 
small  talk,  the  American  com- 
mented on  the  fact  that  that  par- 
ticular day  —  the  21st  or  22nd 
of  December  —  was  the  first  day 
of  winter.  "Why,  so  it  is,"  said 
the  English  woman,  "that  makes 
this  the  shortest  day  of  the  year." 
"Ah,  non,"  said  the  French  wom- 
an, "eet  makes  eet  the  longest 
night." 

There's  an  obvious  difference  of 
attitude  here  requiring  a  different 
kind  of  communication. 

Management      Communications 


Below:  Mr.  Zornow  (at  left)  enjoys  pre-banquci  chat  tcith  lAVA  program 
chairman  Jack  Flijnn    (ctr)    and  Tom  Hope    (right)    of  Eastman  Kodak. 


has  one  primary  purpose:  To  ef- 
fectively weld  together  all  the  re- 
sources, all  the  skills  and  talents 
and  manpower  of  a  company,  into 
as  efficient  a  marketing  force  as 
possible.  This,  of  course,  is  com- 


Ccrald  Zornow  challenged  a-v  men 

to  utilize  the  full  potential 

of  today's  communications  media. 

munications  downward.  It  is  the 
area  with  which  you  in  A-V  have 
been  primarily  concerned  up  to 
now.  This  area  will  always  need  a 
great  deal  of  attention  but  let  me 
suggest  that  many  management 
communications  problems  lie  else- 
where and  let  me  ask  whether 
people  skilled  in  audio-visual  tech- 
niques can  help  provide  the  solu- 
tion. 

Keeping  Management  Informed 

The  biggest  communication 
problem  facing  management  is 
how  to  get  information  upwards. 
How  to  control  the  vast  volume 
of  information  created  by  modern 
business  operating  on  a  world- 
wide scale.  How  to  keep  top  man- 
agement informed  as  to  exactly 
what's  going  on.  How  to  retrieve 
information:  How  to  disseminate 
information  quickly  and  effective- 
ly- 

The  contribution  of  industrial 
.\-\'  people  has  been  considerable 
up  to  now:  BUT,  gentlemen,  I 
think  it  miniscule  compared  to  the 
problems  which  now  confront  us. 

Let  us  look  at  some  random 
statistics  about  the  world  we  live 
in  and  see  if  we  can  draw  some 
conclusions  about  the  future.  Item 
one:  Population.  Everyone  knows 
that  this  has  been  getting  bigger 


—  but  just  look  and  see  how  much 
bigger  and  how  fast  it's  been  grow- 
ing. Here  are  some  nice  round 
figures:  It  took  240,000  years  for 
the  population  of  the  Earth  to 
reach  one  and  one-half  billion. 
Civilizations  rose  and  fell  .  .  .  the"" 
Crusades  were  fought  .  .  .  and, 
as  I  said,  after  240.000  years  .  .  . 
the  world  population  crept  up  to 
one  and  a  half  billion.  But  it  took 
only  60  years  to  double  that  figure 
to  the  present  3  billion  mark,  and 
the  minimum  projection  is  that  by 
the  end  of  the  century  we  shall 
have  doubled  again  to  6  billion. 
It's  a  little  scary,  isn't  if?  But  it's 
also  a  challenge  ...  for  it  means 
millions  of  people  each  year  must 
be  educated,  influenced  to  new 
ways  of  thought  and  action  and 
buying  habits. 

Explosion  in  Scientific  Data 
I  think  A-V's  role  and  oppor- 
tunity in  educating  new  consum- 
ers is  apparent.  Here's  another 
random  fact:  Since  the  time  of 
Sir  Isaac  Newton  in  the  17th  Cen- 
tury, the  number  of  scientists  has 
been  doubling  at  a  fairly  constant 
rate  of  once  every  15  years.  If  you 
have  scientists,  you're  going  to  cre- 
ate a  body  of  scientific  informa- 
tion. The  more  scientists,  the  more 
information.  Today  enough  sci- 
entific information  was  published 
in  60  languages  to  fill  seven  sets 
of  the  Encyclopedia  Britannica. 
And  that  takes  place  every  work- 
ing day  of  the  year.  Does  this  in- 
formation need  to  be  communi- 
cated? 

Most  certainly.  An  obvious  re- 
sult of  this  scientific  e.xplosion  is 
that  60*"^  of  the  products  now  on 
the  market  did  not  even  exist  10 
years  ago.  If  a  company  is  to  re- 
tain a  strong,  competitive  position 
in  world  markets,  pertinent  sci- 
entific information  must  be  read- 
ily retrievable.  How  can  it  be  han- 
dled? 

Retreiving  the  Infonnation 

For  truly  vast  quantities,  elec- 
tronic data  processing  equipment. 
Latest  models  are  able  to  handle 
information  at  the  rate  of  300,000 
bits  a  second.  For  most  situations, 
however,  information  can  be  stor- 
ed photographically.  Modern  sys- 
tems such  as  our  own  Recordak 
can  retrieve  any  one  of  a  million 
documents  in  a  few  seconds. 

Is  Information  Handling  and 
Retrieval  a  proper  area  of  con- 
cern for  A-V  people?  Well,  it  de- 
pends on  your  company  and  I 
should  think  it  depends  on  your 
own  attitude  about  the  role  of 
A-V.  Certainly  no  one  in  your 
company  has  as  much  knowledge 


BUSINESS  SCREEN  MAGAZINE 


I    • 


about  things  photographic  as  you 
do. 

For  yet  another  example  of  the 
kind  of  growth  that  spawns  com- 
munications problems,  take  a  look 
at  the  fantastic  rate  of  increase  in 
corporation  size.  In  1930  Kodak 
Company  was  a  75  million  dollar 
business.  It  took  16  years  for  the 
company  to  grow  to  325  million 
dollars  —  a  healthy  growth  to  be 
sure.  But  look  at  the  figure  now 
.  .  .  almost  five  times  the  size  in 
about  the  same  number  of  years. 
When  you  consider  the  broad  di- 
versification that  has  helped  cre- 
ate this  fantastic  increase,  the  size 
of  the  communication  problems 
involved  staggers  the  imagination. 
These  problems  represent,  to  my 
mind.  A-\'s  opportunity  for 
growth  and  influence. 

As  American  business  moves 
more  deeply  into  world-wide  mar- 
kets and  as  the  competiti\e  pace 
quickens,  the  amount  of  informa- 
tion created,  aiut  needed,  grows 
dramatically. 

Familiar  World  Trade  Names 
World  marketing  is  not  entirely 
new  in  American  experience 
Coca-Cola.  Singer.  Esso,  Ford  and 
Chevrolet,  General  Electric  .  .  . 
these  and  many  others  are  familiar 
names  around  the  world.  Why  am 
I  putting  so  much  emphasis  on 
world  marketing?  Because  the 
world  markets  used  to  be  gravy: 
Now  they've  become  essential. 

American  productive  capacity  is 
now  well  ahead  of  the  demands  of 
the  domestic  market.  If  our  Gross 
National  Product  is  to  continue  at 
a  healthy  growth  rate,  we  must 
expand  the  market.  Consumers 
throughout  the  world  must  be  edu- 
cated to  know  and  want  what  we 
have  to  offer.  Although  advertis- 
ing and  public  relations  must  han- 
dle the  primary  job,  I'm  sure  that 
through  sales  promotion  tech- 
niques. A-V  can  also  do  part  of 
the  job. 

Training  Salesmen,  Workers 

One  of  marketing's  persistent 
problems  is  to  get  salesmen  and 
managers  to  change  with  the  times. 
to  accept  new  marketing  strategies, 
to  learn  to  sell  new  products  and 
technologies.  This  is  a  job  for  A-V. 

As  we  move  rapidly  into  the 
New  Industrial  Revolution  —  Au- 
tomation —  millions  of  workers 
must  be  retrained,  re-educated. 
Here  again  — ■  A-V. 

And  as  we  said  already,  man- 
agement needs  decision-making 
information  quickly  and  accurate- 
ly. Communications  upwards  is 
one  of  the  biggest  voids  in  many 
corporate  structures.  Let  me  also 
note  another  big  job  for  A-V;  to 
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help    management    overcome    the 
language  barrier. 

Speak  Other  .Man's  Language 
.■\t  the  L'.N..  they  solve  it  with 
simultaneous  translation.  Overseas 
businessmen  sell  in  America  by 
learning  and  using  our  language. 
In  Europe,  almost  everyone  speaks 
more  than  one  language,  frequent- 
ly three  or  four.  But  most  Ameri- 
cans have  trouble  enough  with 
one.  We  have  been  lax  in  this 
country  about  learning  other  lan- 
guages. Though  it  is  true  that 
English  is  becoming  a  universal 
language.  1  can't  help  feel  I  would 
sell  a  Frenchman,  for  example, 
better,  by  speaking  his  language 
than  by  forcing  him  to  speak  mine. 
.A-V.  of  course,  can  help  a  great 
deal  with  this  problem,  not  only 
because  of  the  flexibility  of  sound 
track  but  also  because  of  the  uni- 
versality of  the  language  of  pic- 
tures. 

Even  a  brief  look  at  world  mar- 
kets shows  we  are  going  to  need 
every  weapon  available.  The  crea- 
tion of  the  European  Common 
Market  brought  about,  almost 
overnight,  a  cohesive,  industrial 
colossus  almost  equal  to  the  United 
States  in  both  productive  capacitv 
and  population  and  offering  far 
greater  growth  potential. 

Coninumists  .\rc  Not  Idle 
And  the  Communist  countries 
are  not  sitting  still.  The  Iron  Cur- 
tain is  more  than  a  political  bar- 
rier, it  is  a  trade  barrier  which 
cuts  us  out  of  half  the  markets 
of  the  world.  And  within  their 
sphere  of  influence,  the  Commu- 
nists are  busily  at  work  peddling 
their  wares  in  the  very  best  Cap- 
italistic tradition.  Let's  not  make 
the  mistake  of  underestimating  the 
competition,  friendly  or  unfriendly, 
in  size,  in  quality,  in  marketing 
strategy. 

The  marketing  concept  behind 
this  vehicle  ( Volkswagen  on 
screen)  has  made  it  so  ubiquitous 
we  almost  forget  it  isn't  made 
here.  Cheap  Japanese  goods?  (pic- 
ture of  camera  on  screen)  Don't 
believe  it.  This  one  lists  at  $249.95 
and  is  well  made.  Let's  change 
that  slide  quickly  —  it  hurls  a  bit. 
The  Hallmark  of  Quality 
If  you  go  out  to  buy  leather 
goods  of  high  quality,  they  will 
probably  be  stamped.  "Made  in 
England"  or  "Made  in  Italy."  The 
title  of  "World's  Most  Dependa- 
ble Motor  Car"  does  not  rest  in 
this  country.  (Rolls  Royce  scene) 
And  many  .American  plane  manu- 
facturers have  seen  fit  to  use  jet 
power  plants  with  the  same  insig- 
nia (Rolls  Royce)  —  not  because 
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Chatting  Willi  um    liiropean  editor  Pelcr  Ri'sg   (cir)   arc  Slan  PuMiford 
(Michigan    Bell)    at    right;    Aldie    Livingston    (did'ont)    at    left    above. 


w-i^   . 

%^     #       I 

Members  J.  T,   McGairy  and  Harold  Daffer   (left  and  right)    discuss  a-v 
servicer    for    corporate    uac    trith    Xorman    Salmons    of    Eastman    Kodak. 


Enjoying   a    brief  social   interlude   arc    (I  to   r)    Bill  Pratt    (AT&iT) ,   Mrs. 
R.  P.  Rigg;  Roy  Vanderford  (AT&T);  and  D.  G.  Treichler  (Socony-Mobil). 

BeIow:ne(f  lAVA  merrdKrs  elected  at  Rochester  were  Craig  Tennetj  (I)  of 
Collins   Radio   and    (right)    J.    Richard  Worthington.   of  General   Motors. 
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Abbott  Laboratories 
Premieres  Exhibit 
of  "Chemical  Man" 


Sfieiice  Film  Show  ii  in  Circular  Theater  is 
75th  Anniversary  Gift  to  American  People 

'T'liREE  Years  in  the  Making,  a  unique  new 
-*-  scientific  exhibit.  "Chemical  .Man"  was 
opened  to  the  public  this  past  month  at  the 
Museum  of  Science  and  Industry  in  Chicago. 
The  exhibit,  portraying  the  spectrum  of  mol- 
ecular activity  that  creates  and  sustains  human 
life,  is  Abbott  Laboratories"  75th  .Anniversary 
gift  to  the  American  people. 

The  exhibit,  which  is  housed  in  an  egg- 
shaped  plastic  shell  42  feet  in  diameter,  em- 
phasizes the  incredible  precision  and  order 
of  the  molecules  of  life.  The  story  is  told  by 
means  of  especially-created  animated  motion 
pictures  in  full  color,  produced  by  Graphic 
Films  Corporation.  Three  dimensional  models 
appear  in  the  viewing  area,  alternating  with 
filmed  sequences.  The  films  and  models  blend 
into  a  continuous  15-minuie  presentation. 

To   enter  the  exhibit,   which  .Abbott   plans 


to  duplicate  at  the  New  York  World's  Fair, 
viewers  mount  a  stairway  into  a  shell  which 
has  seating  and  standing  room  for  about  70 
persons  within  its  circumference.  Viewers  look 
down  into  a  circular  well  where  models  and 
films  are  presented.  Projection  from  contin- 
uous repeater  equipment  overhead  is  controlled 
by  the  exhibit  attendant.  See  the  illustrations 
at  the  bottom  of  this  page. 

"  "Chemical  Man"  is  an  educational  exhibit 
which  we  believe  will  leave  viewers  with  a 
sense  of  wonder  and  awe  at  the  miracle  of  life," 
said  Abbott  Board  Chairman  and  President 
George  R.  Cain,  prior  to  dedication  ceremon- 
ies. "We  hope  that  it  will  stimulate  younger 
people  toward  an  interest  in  scientific  careers, 
especially  in  the  life  sciences."  he  concluded. 

Collateral  print  material  is  in  keeping  with 
an  Abbott  tradition  for  fine  design  —  a  book- 
let by  Donald  G.  Cooley  is  especially  note- 
worthy. Credit  should  be  given  to  the  late 
Thomas  S.  Jones,  renowned  medical  illustrator, 
an  early  consultant,  and  to  the  Scientific  .Ad- 
visory Group  headed  by  Dr.  Floyd  C.  Mclntire. 

Graphic  Films"  Les  Novros  describes  the 
production  problems  encountered  in  creating 
the  "Chemical  Man""  films  on  the  facing  page. 
Project  e.xecution  for  the  exhibit  itself  was  the 
work  of  General  Exhibits,  Inc.  The  original 
paper  was  by  Mrs.  Edith  Roberts:  script  by 
Jack  Dunn;  models,  by  Richard  Rush  Studio. 
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Behind  the  Piochiclion 
of  "Chemical  Man"  Film 


Graphir  Film's  Les  Novros 

Tells  HoM  I  iiiijiH-  I'irliirc  was  Created 

'■pHi;  First  Unusual  aspect  of  this  prodiic- 
A  tion  was  the  round  picture  field.  The  film 
was  to  be  projected  downwards  and  viewed 
from  all  positions  around  a  circle. 

Conditioned  by  years  of  working  within  a 
rectangular  frame,  we  found  ourselves  faced 
with  a  picture  having  no  top  or  bottom.  With 
some  concern,  we  constructed  a  circular  screen 
and  started  looking  at  film.  We  even  projected 
it  upside  down.  Still,  it  was  many  weeks  before 
we  overcame  our  pre-conditioned  thinking. 

Sequences  in  the  original  script  called  for 
shots  of  people  and  faces  —  material  resemb- 
ling the  Family  of  Man  series.  The  client  hoped 
that  by  some  method  we  would  be  able  to  re- 
tain this  type  of  image  in  spite  of  the  prob- 
lems it  posed:  that  one  half  the  audience  would 
see  the  picture  upside  down  and  another  one 
fourth  would  get  sore  necks  from  twisting 
their  heads. 

Stri\e  for  Realism  in  Earl>'  l'"xperimeiils 

In  the  first  stages  of  production  we  com 
promised  by  testing  kaleidoscopic  or  pie-sec- 
tioned images.  We  also  tried  slow,  overlapping 
dissolves  and  rotation  experiments  which  yield- 
ed an  unpleasant  "soup"  of  people  and  faces. 
Shots  looking  down  onto  groups  of  people  were 
also  disturbing  since  they  appeared  to  be  stand- 
ing in  a  hole. 

By  necessity,  however,  we  were  forced  away 
from  a  realistic  presentation  into  material  not 
immediately  identifiable  in  terms  of  a  normal 
viewing  angle.  Sometimes  the  circular  screen 
was  a  great  help  —  the  atom  and  molecule 
animation  was  enhanced  by  this  cut-off  which 
added  to  the  microscopic  illusion. 

But  the  "microcosm"  itself  introduced  new 
problems.  It  was  decided  that  the  style  of  the 
molecule  animation  would  determine  the  final 
design  of  the  3-dimensional  models. 

.•\  straight  diagramatic  approach,  although 
it  might  best  explain  the  concepts,  was  dull  and 
uninteresting.  Yet  highly  stylized  or  very  ab- 
stract designing  would  detract  from  the  edu- 
cational nature  of  the  material.  It  was  obvious 
from  the  start  that  this  animation  demanded 
unuvual  treatment. 

".\  Simplified,  Diagrammatic  World" 

We  started  with  conventional  chemistry  dia- 
grams and  models;  in  this  way  we  kept  the 
traditional  configurations  as  skeletons.  This 
added  a  certain  "scientific  accuracy"  to  the 
project.  Obviously,  any  visualization  of  mole- 
cular or  atomic  activity  is  symbolic  since  it  has 
no  basis  in  physical  reality.  The  microcosm  of 
Chemical  Man  is  a  simplified,  diagrammatic 
world  that  is  made  to  appear  full  of  chemical 
and  electrical  activity.  It  is  a  compromise  — 
enabling  the  average  viewer  to  appreciate  the 
beauty  and  complexity  of  biochemistry  without 
offending  the  scientist. 

Working  from  both  flat  molecular  diagrams 
and  3-dimensional  models  (ball  and  stick  as 
well  as  the  Fischer-Hirschenfelder-Taylor)  we 


arrived  at  a  representation  which  could  be  ani- 
mated and  also  one  that  the  model-makers  couUI 
construct  without  too  much  difficulty.  (The 
mass  and  color  of  the  individual  elements  com- 
pares roughly  to  the  standard  models.) 

The  all  important  step  was  getting  the  an 
work  onto  film  so  that  it  would  appear  niys 
terious.  elusive  and  electrical  in  feeling.  Oui 
first  experiments  were  disappointing.  We  con 
tinued  to  work  with  the  familiar  techniques: 
animated  eel  cycles,  multiple  exposures  through 
texture  screens  and  distortion  glasses.  Yet  the 
results  were  not  pleasing. 

MiillipUme  Stase  Built  \\  itii  Four  Levels 

Finally  we  constructed  a  small  multiplane 
stage  that  could  be  mounted  on  our  standard 
animation  crane.  It  was  most  helpful  in  achiev- 
ing the  quality  we  were  seeking. 

The  device  consisted  of  four  levels  of  glass; 
two  inches  apart  and  evenly  illuminated.  These 
glasses  could  be  moved  incrementally  or  locked 
into  place.  Animation  eels  were  then  either 
taped  down  or  changed  intermittently  as  need- 
ed. The  stage  travelled  with  the  camera  bed, 
using  the  normal  N-S,  E-W  movements.  Over 
the  glass  we  could  place  jigs  and  guides  to  hold 
our  array  of  distortion  glasses,  supplementary 
lenses,  lenticular  elments,  moin'  masks  and 
filters.  We  were  also  able  to  move  the  camera 
very  close  to  the  top  artwork  without  cutting 
off  the  light. 

With  a  shallow  depth  of  field  the  foreground 
layers  of  animation  were  put  out  of  focus,  add- 
ing to  the  depth  effect.  Most  of  the  molecular 
animation  required  at  least  four  passes,  (some 
sequences  as  many  as  sixteen),  each  pass  using 
a  different  series  of  moves  and  distortions.  Ex- 
posure was  controlled  by  a  set  of  neutral  dens- 
ity filters.  These  enabled  the  cameraman  to 
accurately  vary  his  exposure  without  interfering 
with  the  normal  scales  on  the  camera  dissolve 
shutter.  This  was  very  important  since  many  of 
the  passes  were  continuously  dissolving  series 
at  critical  percentages. 

A  big  problem  was  controlling  the  distance 
between  the  lens,  distortion  glass  and  art  work. 
Slight  differentials  led  to  wild  exaggerations  of 
effect  —  especially  in  scenes  where  the  particle 
size  changed.  We  had  to  standardize  a  series 
of  spacers  and  guides  for  each  effect,  and  the 
exposure  sheet  language  became  quite  involved. 
Final  Effects  \\'ere  .\chieved  in  Printing 

The  shooting  ratio  between  experimental  and 
final  footage  was  about  ten  to  one.  After  these 
techniques  came  under  our  control  we  designed 
our  layouts  directly  for  the  multiple  level  stage. 
A  molecular  diagram  would  be  conceived  in 
three  dimensions  and  broken  into  layers:  the 
foreground  layers  designed  to  move  faster  and 
out  of  focus;  the  bottom  layers,  slow  and  sharp. 

Many  of  the  final  effects  were  achieved  in 
the  printing.  ABCDE  rolls  were  eventually 
needed  to  assemble  the  film,  and  it  was  here 
that  we  were  able  to  control  the  final  balance. 

It  was  most  fortunate  that  we  were  not 
pressed  for  time.  The  assignment  was  awarded 
well  in  advance  of  the  final  deadline.  This  time 
factor,  plus  a  relatively  free  hand,  presented 
an  unusual  opportunity  for  experiment  and  the 
results,  we  think,  were  rewarding  to  the  client 
and  to  millions  who  view  this  fine  exhibit.  ^ 
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CASE   HISTORIES    OF    FACTUAL   FILMS   IN   CURRENT   USE 


Coutinued  buying  potter  among  the  John  Sills  goes  back  to  work  rcla- 

unemployed  maintains  the  demand  tivchj  free  of  debt.  During  the  period 

for  goods  and  services  .   .   .   keeps  of  lay-off.  unemployment  insurance 

other  people  working  -  the  power  bridged  the  gap   when  his  savings 

of  a  pot  roast  in  their  lives.  ran  out. 

A  Paradox  and  a  Program 


Coordinated  Comniunioalion 
Misconceptions   About   Uneni 

ATTITUDES  OF  BUSINESS,  labor 
and  the  general  public  to- 
ward unemployment  insurance 
offer  a  number  of  puzzling, 
troublesome  paradoxes.  An  im- 
portant feature  of  the  American 
scene  for  more  than  a  generation, 
unemployment  insurance  remains 
a  subject  about  which  many 
people  have  strong  opinions  .  .  . 
but  few  are  really  knowledge- 
able. 

Some  think  benefit  scales  are 
too  high  .  .  .  others,  too  low.  Some 
believe  administration  of  the  law 
is  too  liberal  .  .  .  others,  too  strict. 
Many  don't  see  why  we  need  the 
system  at  iill  in  a  generally  pros- 
perous economy  .  .  .  while  still 
others  favor  e.xpanding  it. 
Each  State  Has  Own  Law 
Misconceptions  about  "UI"' 
are,  in  a  way,  understandable. 
Each  of  the  50  states  operates 
under  its  own  basic  legislation. 
Provisions  of  these  differing  laws 
and  their  application  are  neces- 
sarily complex.  Today's  climate 
is  vastly  different  from  the  dark 
and  driven  depression  era  when 
the  system  was  inaugurated. 

Underlying  all  is  the  feeling  on 
the  part  of  some  people  that  it's 
somehow  "wrong"  for  a  man  to 
accept  help  in  supporting  his  fam- 
ily; even  when  the  problem  is  ur- 
gent, temporary  and  not  of  his 
own  making.  But  unemployment 
insurance  cannot  fully  serve  its 
essential  human  purposes,  and  its 
role  as  an  economic  stabilizer, 
without  informed  and  willing  co- 
operation from  employeers,  em- 
ployees and  the  public.  In  fact, 
negative  attitudes  in  these  groups 
actually  help  to  create  some  of  the 


Tools  -\re   Helping  Counter 
ployiiient   Insurance   System 

very  problems   about  which  they 
complain. 

New  Program  Is  Corrective 

These  paradoxes  have  given 
way  to  a  corrective,  educational 
program,  based  on  a  current  mo- 
tion picture.  The  Ptmer  of  a  Pol 
Roast,  and  coordinated  commu- 
nication tools.  The  program  was 
developed  for  the  Division  of  Em- 
ployment, New  York  State  De- 
partment of  Labor,  in  affiliation 
with  the  Bureau  of  Employment 
Security,  U.  S.  Department  of  La- 
bor. The  primary  aim  is  to  create 
a  climate  of  understanding,  in 
which  key  groups  affected  by  un- 
employment insurance  will  more 
clearly  appreciate  their  own  slake 
in  helping  make  the  system  work  to 
its  full  potential. 

This  is  the  kind  of  task  for 
which  the  motion  picture  is  a 
uniquely  effective  tool.  It  can 
"visualize"  complex  ideas  in  un- 
derstandable patterns  without  mis- 
leading oversimplification.  In  The 
Power  of  a  Pol  Roast,  the  medium 
helps  reconcile  conflicting  atti- 
tudes, without  glossing  them  over, 
as  it  translates  them  into  com- 
mon denominators  of  basic  hu- 
man experience. 

Story  of  System  at  \\'ork 
The  intertwined  problems  ot 
attitude  and  information  are  dealt 
with  on  two  simultaneous  levels. 
Slightly  over  half  of  Pot  Roast's 
27  minutes  (black  &  white)  is 
factual  in  nature,  documentary 
in  treatment.  Enriching  and  en- 
living  this  factual  background  of 
the  need  for  the  system  and  the 
fairness  with  which  the  law  is 
administered  is  the  story  of  what 
happens  to  a  man,  his  family  and 


his  community  when  temporary 
local  unemployment  strikes  sud- 
denly. This  "dramatic  counter- 
point" is  woven  selectively  into 
the  fabric  of  the  film,  mirroring 
large,  impersonal  problems 
against  their  recognizable  human 
effects. 

In  total  effect,  the  film  conveys 
the  feeling  of  a  slice  of  life.  It 
brings  home  the  real  significance 
of  the  "distressed  areas"  inevit- 
ably created  by  technological  pro- 
gress  and   points  up  the   specific 


importance  to  all  Americans  of 
the  corrective  measures  provided 
by    unemployment    insurance. 

The  motion  picture  and  related 
materials  are  available  to  inter- 
ested organizations  by  request  to 
local  state  unemployment  insur- 
ance agencies.  New  York  groups 
may  direct  written  requests  for 
The  Power  of  a  Pot  Roast  to: 
Public  Relations  Office,  Division 
of  Employment,  New  York  State 
Department  of  Labor,  370  Seventh 
Avenue,  New  York  1,  New  York. 


Children  "Growing  Up  With  Deafness" 

Lexington  School  for  Deaf  Sponsors  Sequel  to  Memorable  Film 

'T'EN  Years  Ago,  a  memorable 
-■-  film  was  made  for  the  Lexing- 
ton School  for  the  Deaf,  in  New 
York,  which  told  how  young  deaf 
children  were  taught  to  speak,  to 
read  lips,  and  to  use  whatever  par- 
tial hearing  they  may  have  had 
to  the  utmost  ability. 

This  year,  the  young  cast  of 
this  film  has  been  brought  togeth- 
er again  for  a  party,  to  tell  the 
perceptive  cameras  and  micro- 
phones of  Campus  Film  Produc- 
tions how  they  have  progressed  in 
speaking,  understanding  other  peo- 
ple's speech  and  getting  along  in 
the  sometimes  difficult  world  of 
the  hearing. 

Carol,  Dagmar,  Pat,  Susan.  Jan, 
Beverly  and  their  friends  are  now 
confident  well-adjusted  young  peo- 
ple. While  they  still  speak  in  the 
manner  of  those  who  are  born 
deaf,  their  comments  are  intelligi- 
ble, and  intelligent.  We  watch 
them  as  little  children  in  excerpts 
from  the  original  film.  That  the 
Deaf  May  Speak,  as  they  struggle 
to  master  the  sounds  of  speech 
which  come  to  the  hearing  so 
easily. 

Dr.  Clarence  D.  O'Connor, 
Superintendent  of  the  school,  ex- 


Star  of  earlier  film,  Mrs.  Dagmar 
Cicsla,  pays  return  visit  with  one 
of  her  two  normal-hearing  children. 

plains  that  the  histories  of  such 
young  people  as  these  are  a  story 
of  hope  for  all  children  who  are 
afflicted  with  deafness. 

The  new  film.  Growing  Up  with 
Deafness,  was  made  for  the  school 
by  Campus  Film  Productions  un- 
der a  grant  by  Mr.  and  Mrs.  Har- 
old Greenberg.  of  Washington, 
D.C.  It  was  written  by  Arm  and 
Ralph  Schoolman.  ^ 


Jan  Sih(  rnuiH   10  i/c  i/rs  ago,  when  she  first  entered  the  Lexington  School. 
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Thh  channing  miss  has  learned  the  value  of  cleanliness. 

Counsel  on  Personal  Ihgiene  for  Teen-Age  Viewers 

\\iiilhi..|)  F.ab's  "Teen  Af;.<l?  Have   V.ne?"   Offers   Solac  .•   in    ISrifjliI,  Tuneful   Setting 


Sponsor:  Winthrop  Laboratories. 

Title:  Teen  Af>ed'.'  Have  Acne'.'.  15  niin.  color, 
produced  by  Audio  Productions.  Inc. 

ir  Three  out  of  four  teen-agers  have  acne  at 
one  time  or  another.  Most  of  them,  using  prop- 
er care,  recover  easily  and  remember  acne  as 
an  unpleasant  but  not  too  important  time  of 
growing  up. 

This  film  explains  that  the  main  ireatment 
for  acne  is  cleanliness.  Teen-agers  are  at  a 
stage  in  life  when  their  glands  are  changing 
and  when  their  pores  are  often  over-active. 
Vigorous  and  frequent  skin  cleansing  often 
takes  care  of  ordinarv  cases  of  acne.  Persistent 


cases  should  be  treated  by  a  physician,  who 
may  prescribe  diet  changes  and  other  remedies, 
in  addition  to  strict  attention  to  cleanliness. 

Winthrop  Laboratories,  which  makes  anti- 
bacterial cleansing  products  used  in  the  treat- 
ment of  acne  —  such  as  Phisoac  and  others  — 
is  presenting  the  film  as  a  public  service.  There 
are  no  commercial  plugs. 

It  is  hoped  that  the  picture  will  obtain  wide 
use  in  high  school  hygiene  classes.  It  is  framed 
in  a  typical  teen-age  setting  of  dancing  parties 
and  twist  music.  Most  of  all,  it  is  reassuring 
to  young  people,  for  it  says  that  you  musn't 
think  fate  had  singled  you  out  if  you  suffer 
from  acne  —  you  have  lots  of  company!  g' 


{iinm  Sound  Helps  Bristol  Mvers  Introduce  New  Products 

Three   Six-Minule   Color  Films   Show    Produel   Highli^lils  to  Salesmen  and  Customers 


Oristoi.  M'iiRs  CoMP.ANY  has  turned  to 
*^  8mm  sound  motion  pictures  to  introduce 
three  new  products  to  its  salesmen  and  custom- 
ers across  the  country.  The  company  does  not 
believe  in  bringing  out  a  host  of  new-  products 
in  a  constant  stream,  so  any  new  introduction 
is  an  important  event.  The  products  —  Score. 
a  hair  cream  for  men,  Sojtique,  a  bath  oil,  and 
Cream  Ban.  a  deodorant  —  were  introduced 
simultaneously,  but  Bristol  Myers  wanted  each 
introduction  to  be  an  event  in  itself  and  pre- 
sented in  a  unique  way. 

V'isualscope.  Inc.,  of  New  York,  was  selected 
to  do  the  job  of  bringing  the  new  products  to 
market  for  the  first  time  on  film.  Three  six- 
minute  color  films  were  prepared.  Score's  intro- 
duction features  sportscaster  Bud  Palmer,  who 
tells  about  the  new,  clear  hair  cream  for  men. 
Sports  Background  for  Film  on  "Score  " 

Palmer  comments  that  even  though  Bristol 
Myer's  own  Vitalis  is  still  America's  leading 
hair  preparation,  there  is  a  big  market  for 
creams  —  in  fact  46  per  cent  of  men  who  use 
any  hair  preparation  use  cream.  Market  tests 
show  that  Score  has  tremendous  potential.  The 
style  of  this  film  is  all  masculine,  with  sequences 
from  baseball  and  football  games  to  point  up 
Bud  Palmer's  remarks. 

Sofiique,  on  the  other  hand,  is  all  feminine 
with  a  glamor-voiced  fashion  spokeswoman  to 
explain  about  the  luxurious  new  bath  oil  which 
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is  aiming  for  a  top  position  in  the  big 
531,000,000  market.  Called  The  Softiqiie 
Coloring  Book,  the  film  says  that  in  1957  only 
one  out  of  eight  femmes  fatales  used  a  bath 
oil,  but  today  it's  one  out  of  three.  Backed  by 
a  high  saturation  TV  schedule.  Sofiique  will 
reach  —  and  sell  —  millions  of  women  who 
never  used  a  bath  oil  before. 

New  Cream  Ban's  introductory  film  is  in 
animation  —  it  shows  that  while  roll-on  Ban 
continues  to  hold  its  big  lead,  there  is  an  im- 
portant market  for  cream  deodorants,  and  the 
new  Cream  Ban  will  have  the  quality,  the  pro- 
motion and  the  packaging  to  take  a  leading 
place  in  this  field. 

Salesmen  Take  Fairchild  f'nits  on  Road 

The  initial  showing  of  the  new  films  for  600 
prominent  people  in  the  drug  and  grocery 
trades  took  place  on  the  55  Rotterdam  in  New 
York  harbor.  Six  traveling  units  look  the  films 
in  a  16mm  big-screen  version  to  major  chain 
store  buyers,  while  individual  salesmen  through- 
out the  country  used  the  8mm  films  on  46 
Fairchild  projectors  to  reach  individual  stores. 

Supervising  the  project  for  Bristol  Myers 
was  Joe  Kelnberger.  new  products  manager. 
On  the  individual  films.  Dick  Wolf  of  Grey  Ad- 
vertising watched  over  Score;  Wally  Kull,  of 
Doherty,  Clifford,  Steers  &  Shenfield  worked 
on  Sofiique:  and  Jim  Keen,  of  Bristol  Myers, 
stood  back  of  Cream  Ban.  Igf 


Grape  han-c\t  time  provides  a  colorful  scene. 

Beverage  With  a  History 

"Miraele  on  the  ^■ine"  Brings  Story 
«if  W  eleli's  Grape  Juice  to  Screens 

Sponsor:  Welch's  Grape  Juice 
Title:   Miracle  on  the  Vine,  28   min.  color 
produced  by  MPO  Productions  in  collabo- 
ration with  Richard  K.  Manoff,  Inc. 

-.i-  The  story  of  Concord  grape  juice  from  its 
beginnings  as  a  substitute  for  wine  during 
church  services  is  told  in  this  new  film,  which 
is  narrated  by  Burgess  Meredith.  It  is  avail- 
able for  free-loan  to  high  schools  and  televi- 
sion stations  through  Association  Films,  Inc. 

Miracle  on  the  Vine  tells  in  historical  ret- 
rospect of  Dr.  Thomas  Welch,  a  19th-century 
dentist  and  Methodist  church  steward,  who 
was  determined  to  find  a  substitute  for  the 
use  of  wine  during  communion.  After  many 
experiments  using  Concord  grapes  Dr.  Welch 
succeeded  in  obtaining  a  non-alcoholic  juice 
using  Louis  Pasteur's  principle  of  preventing 
fermentation  by  heat.  His  first  official  sampler 
was  a  local  minister,  who  heartily  approved 
both  the  taste  and  the  non-alcoholic  content. 

Historic  photographs,  engravings  and  other 
memorabilia  show  the  public  introduction  of 
grape  juice  at  the  1893  Chicago  World's  Fair, 
its  acceptance  as  the  "national  drink"  at  the 
1904  St.  Louis  Exposition  and  its  official  rec- 
ognition when  served  by  Secretary  of  State 
William  Jennings  Bryan  at  his  first  diplomatic 
reception  in  1912. 

This  caused  a  diplomatic  stir  as  spirits  had 
always  been  a  feature  of  such  functions.  As 
grape  juice  grew  in  popularity  Secretary  of  the 
Navy  Josephus  Daniels  announced  that  it 
would  take  the  place  of  rum  on  all  Naval 
vessels. 

.Much  of  the  film  shows  the  growing  and 
harvesting  of  the  Concord  grape  in  the  fertile 
Chatauqua-Erie  Belt  of  New  York  State;  and 
the  making  of  grape  juice  and  other  grape 
products  in  modern  U.  S.  plants.  More  than 
21  million  gallons  of  pore  juice  are  proces- 
sed every  year. 

Miracle  on  lite  Vine  was  produced  for  MPO 
by  Victor  Solow,  and  written  by  Ed  Levy. 
Musical  director  was  Oscar  Brand.  Robert 
Kibrick  supervised  the  film  for  the  Manoff 
advertising  agency.  i;,}' 

Historical  episode  in  "Miracle  on  the  Vino." 


■;>  As  in  the  United  States,  our 
film  men  are  aware  that  the  artis- 
tic and  commercial  succes  of  a 
sales  promotional  film  can  be  re- 
lated —  but  that  there  are  few- 
sales  wUhout  promotion. 

The  subtle  persuasion  which  em- 
anates from  a  good  documentary 
feature  is  most  enduring.  Con- 
scious reasoning  comes  into  play 
in  the  brand-neutral,  technological 
process  film,  yet  such  films  are  also 
••morale  builders""  in  the  sense  that 
they  create  respect  for  the  spon- 
sor's achievement. 

The  Role  of  Technical  Films 

Brand  publicity  films,  like  tele- 
vision commercials  and  screen  ad- 
vertisements, serve  as  do  their 
counterparts  in  the  print  media. 
But  the  technical  documentary  de- 
livers specific,  qualilalive  injorma- 


Films  of  tliis  litidiuii  Gcniian   industrial  concern   emphasize  engineering. 

AEG:  Power  in  the  8th  Decade 

Part  T«o  of  Dr.  Hans  Schaller's  Report  on  the  Film 
Program     at     Allgemeine     Elektrieilaets-Gesellsohaft 


■»  One  special  area  worthy  of  men- 
tion is  that  of  cooperative  produc- 
tion. When  a  consortium  of  engi- 
neering firms  is  brought  together 
for  the  building  of  a  new  plant 
or  industrial  complex,  its  members 
often  call  for  filmed  documentary 
or  progress  reports  for  future  ref- 
erence. 

San  Nicolas,  produced  in  1954, 
showed  the  planning  and  erection 
work  of  several  power  station 
builders  (SSW,  Steinmueller  and 
AEG)  in  the  Argentine.  A  later 
film,  Miillan  Power  Station,  shows 
a  similar  venture  with  other  part- 
ners who  helped  construct  a  cen- 
tral station  in  Pakistan.  Color  foot- 
age recorded  the  conception  and 
growth  of  a  pumped  water  storage 
facility  at  Glems.  Sea  Coast  Steel 
Mill  was  produced  with  Messrs. 
Kloeckner  Steel  Works  at  Bre- 
men. 

.\  Look  at  the  Road  Ahead 
The  road  ahead?  Film  devoted 
to  definitive  engineering  topics  are 
certain.  Long-range  programming 
is  difficult  when  engineering  prog- 
ress is  as  swift  as  it  is  today  in  the 


tion  in  the  vein  of  a  technical  or 
professional  paper. 

Our  engineers  say  that  a  pro- 
duction process  is  as  good  as  the 
measurable  results  which  it  yields. 
The  statistics  of  a  success  achieved 
by  commercial  and  engineering 
films  come  from  counting  heads 
and  houses.  The  three  million  "•vis- 
itors" who  have  "toured"  our 
plants  and  shared  our  processes 
and  production  through  AEG 
films  viewed  annually  over  the  last 
few  years,  give  our  management 
evidence  of  solid  achievement. 
This  consistent  numerical  record 
and  the  growing  volume  of  de- 
mand and  commendation  from  the 
field,  at  home  and  abroad,  is  as 
reliable  an  assessment  of  the  com- 
pany's public  image  as  any  other 
factor  in  a  company's  balance 
sheet.  S- 


Motivation    for   Better   Customer   Relations 

"1  Just  \^  ork  Here"  Is  Latest  from  Koundtable  Produolions 

and   angry  because  of  a   defense 
reaction  instead  of  thoughtful  re- 


electrical  industries.  Decision-mak- 
ing has  to  be  equally  swift  on  our 
part,  if  only  to  escape  obsolescence 
of  the  finished  film. 

We.  as  manufacturers,  find  the 
industrial  film  an  indispensable 
and  multi-purpose  tool  for  con- 
veying information  in  a  truly  prac- 
tical manner  to  a  broad  spectrum 
of  viewers.  In  the  deftness  of  its 
contriving,  art  must  slip  in  un- 
awares. An  does  not  enter  our 
films  for  art's  sake.  A  creatively- 
produced  picture  invariably  at- 
tracts audiences  far  beyond  those 
we  may  have  intended  to  reach. 
But  artistic  effort  cannot  serve  be- 
yond the  reality  of  the  informa- 
tion presented. 

Our  Films  Must  Be  Current 
The  film  maker  must  be  aware 
of  the  "march  of  time"  avoiding 
the  wasteful  expense  of  produc- 
ing much  dead  wood.  We  find  our- 
selves indebted  to  many  aspects  of 
the  "American  pattern "  of  indus- 
trial film  production.  We've  learn- 
ed from  their  manner  of  presenta- 
tion as  well  as  from  their  highly- 
informative,  interesting  content. 


FOUR  UNHAPPY  SITUATIONS,  all 
of  which  could  have  been 
avoided  if  the  people  involved 
were  aware  of  their  attitudes,  are 
the  solid  substance  of  a  good  new 
16mm  ■•public  contact"  motion 
picture  titled  /  Just  Work  Here. 
The  black  &  white  motivational 
film  is  a  new  addition  to  the  use- 
ful library  of  such  subjects  pro- 
duced for  rental  and  outright 
print  purchase  by  Roundtable 
Films,  Inc.  of  Beverly  Hills,  Cali- 
fornia. 

Fortunately,  all  four  situations 
are  unravelled  for  viewers  in  the 
••second  half"  of  the  picture.  The 
episodes  involve  •'The  Difficult 
Customer"  who  is  further  irri- 
tated by  the  cold  politeness  and 
"company  rule"  cited  by  an  em- 
ployee. The  customer  in  this  case 
is  wrong  but  the  company  will 
suffer  by  this  thoughtless  ap- 
proach. The  second  '•case'"  is  that 
of  the  librarian  who  doesn't  like 
to  be  interrupted  by  a  request 
and  especially  when  the  man  who 
wants  to  locate  a  book  doesn't 
know  the  title  or  author. 

Customers  on  the  Defensive 
A  banker's  rejection  of  an  im- 
provement loan  is  accompanied  by 
a  needless  recital  of  ••policy"  and 
a  hint  that  the  would-be  borrow- 
er's salary  makes  the  loan  a  risky 
proposition.  Self-defense  might 
take  this  customer's  account  to 
another  bank.  The  fourth  and 
final  episode  takes  the  viewer  in- 
to a  data  processing  center  where 
an  error  (by  the  center!  requires 
correction  under  pressure.  But  the 
customer    is    left    inconvenienced 


view. 

These  "situations"  readily  in- 
terpret into  the  vast  number  of 
conditions  where  employees  are 
unaware  of  their  attitudes.  They 
are  enacted  with  convincing  real- 
ism by  competent  professional 
players.  A  leader's  guide  sets  up 
discussion  of  each  episode,  draw- 
ing out  the  viewer's  understand- 
ing of  the  problems  and  their  solu- 
tions. 

Where  to  Obtain  This  Film 
For  terms  of  rental  or  purchase 
write  Roundtable  Films.  Inc.. 
Dept.  8,  275  South  Beverly  Drive. 
Beverly  Hills,  CaUfomia.  Ask  for 
the  list  of  other  useful  motion 
pictures      available      from      this 

source.  B" 

*       *       * 

Editor's  Note:  a  special  section 
in  each  issue  of  Business  Screen 
is  being  planned  to  carry  reviews  of 
••ready-made"  subjects  of  special 
use  in  business  and  industry. 

Below:  at  computer  center,  there's 
better    relations    thru    cooperation. 
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Northern  California  Has  Full  Program  Ahead 

ChapUr  Off  to  a  Flying  Start  >\  itli  T«i>  (;<><>(l  Full  M.<liim- 


■!^  The  Northern  California  Chap- 
ter got  off  to  a  flying  start  with 
two  fall  meetings  already  to  its 
credit  among  member  partici- 
pants. The  opening  session,  on 
September  20th,  was  held  at 
Ansco  headquarters  in  San  Fran- 
cisco. Guest  speaker  on  the  even- 
ing program  was  the  well  known 
Hollywood  cinematographei 
Charles  Clarke.  ASC. 

In  a  memorable  talk.  Mr 
Clarke  discussed  the  importance 
of  the  use  of  the  camera  to  assist 
the  film  maker  in  communicating 
ideas.  He  also  demonstrated  some 
fundamentals  of  set  lighting  and 
expanded  on  techniques  necessary 
to  create  the  desired  effects.  As 
the  evening  progressed,  the  pro- 
gram developed  into  a  workshop 
as  members  posed  questions  on 
special  lighting  problems  inherent 
in  industrial  films. 

It  was  very  apparent  to  those 
present  that  Mr.  Clarke  is  hap- 
piest when  he  is  discussing  his 
favorite  subject,  cinematography. 
He  made  a  fine  impression  on  a 
large  and  well-rewarded  chapter 
audience  (there  were  .55  members 
in  attendance  I . 

Ht'itr  Spies  on  .Xniination 
The  October  18th  meeting  pro- 
gram was  held  in  Sacramento. 
Guest  speaker  on  that  evening 
was  Richard  Earle  Spies  of  Reel 
3,  Hollywood.  A  noted  authority 
on  animation.  Mr.  Spies  spoke 
on  the  use  and  application  of  this 
medium  in  industrial  work. 

.•\udience  participation  provided 
an  informative  exchange  on  the 
problems  with  this  medium.  Sev- 
eral film  makers  expressed  con- 
cern about  the  need  to  improve 
contractual  procedures  when  put- 
ting out  sequences  for  animation. 
Government's  low-bid  system  is  a 
serious  handicap  both  for  quality 
and  assured  sources  of  supply  for 
good  animation. 

Special  Award  to  Mitch  Rose 

The  highlight  of  the  October 
18th  meeting  program  was  the  pre- 
sentation of  a  special  award  (see 
picture)  to  Chapter  member 
Mitchell   Rose,   its   past-chairman 


.Ni).  (alii.  Chairman  Rii>  Jati;er  .m 
jtresiiils  (•luii)tcr's  uuanl  for  tiut- 
staucling   service    to    Mitchell    Rose. 

and  also  a  past  national  vice- 
president  of  the  organization. 
Chairman  Ray  Jaeger  presented 
Mitch  with  a  special  silver  trophy 
honoring  him  for  his  contribu- 
tions. He  was  the  first  chairman 
elected  by  the  Northern  California 
group  and  a  charter  organizer.  He 
recently  completed  service  in  his 
elected  office  as  national  vice- 
president.  We're  proud  of  himi   ^' 


Ciuest  speaker  Charles  Clarke  \r) 
discusxes  profimnt  uith  Huij  ]aeger 
(1)    and  Ansco's   Charles  Schieber. 


Kichard  Earle   Spies  uthlicssiiig  the 
Xorthern  Calif,  chapter  October  18. 


IFP\    .louriial     Ins  lies    Your 

Vrlieles,     Personal     Items 

Editorial  vice-president  Ed 
Hayes  (Autonetics)  reminds  IFP.A 
members  that  these  columns  in 
HUSiNESS  SCREEN  are  open  for  in- 
dividual news  items  as  well  as 
chapter  contributions.  Send  your 
material  to  his  attention,  c  o  P.  O. 
Box  564.  Hollywood  28,  Cali- 
fornia. Remember,  we're  on  the 
lookout  for  those  feature  articles 
on  your  programs  and  techniques 
.  '.  share  the  wealth  with  your 
fellow  IFPA  members!  & 

5J:  .*  * 

Bailey  Films   -\am<-s   riinliiii 
as  the  .Alanafser  of  Froduetioii 

i-t  Former  national  secretary  of 
IFPA.  Justin  Purchin,  has  been 
named  manager  of  production  for 
Bailey  Films,  Inc.  .^n  expanded 
program  of  films  was  announced 
by  president  Albert  R.  Bailey  to 
coincide  with  Purchin's  appoint- 
ment. 

A  free  lance  script  writer  who 
served  in  Korea  with  the  Marine 
Corps,  Purchin  holds  an  MA 
from  UCLA's  Motion  Picture  Di- 
vision and  is  studying  (after 
hours)  for  his  Ph.  D  in  Communi- 
cations at  the  University  of  South- 
ern  California.  & 


Below:   liiiest  speaker  Charles  Clarke   {in  white  .s/iir/)   clemonsiratcs  good 
lighting    techniques    during   his   recent   vi.'iit   to    Northern    Calif,    chapter. 
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5th  National  Conference  at  Disneyland  Hotel 

Announce  1964  Program  Dates :  Vie  Meet  June  4,  5  and  6th 


■k  The  Fifth  Annual  IFPA  Na- 
tional Conference  has  been  an- 
nounced for  June  4.  5  and  6. 
1964.  The  Disneyland  Hotel  has 
been  selected  for  conference  ses- 
sions and  this  famed  Anaheim 
location  will  provide  a  new  stan- 
dard in  facilities  and  guest  accom- 
modations for  the  1964  program. 

Conference  vice-president 
Joseph  M.  Gulli  also  announces 
that  a  well-diversified  national 
program  is  already  in  its  forma- 
tive stages,  covering  the  many 
specialized  fields  of  interest  to 
IFP.A  members. 

The  dramatic  hotel  site,  a  60- 
acre  "plant"  with  such  adjacent 
attractions  as  Disneyland  itself 
(and    its    many    audio-visual    ex- 


hibits), includes  the  Poolside 
Conference  Room  and  many  other 
meeting  places.  There's  theater- 
type  seating  that  provides  for  up 
to  1.200  persons,  top-flight  food 
service  and  the  utmost  in  room 
comfort. 

Special  convention  rates  have 
been  set  with  Garden  Rooms  as 
low  as  $  1 1  ( single )  and  twin  bed- 
rooms or  doubles  at  $15.  Singles 
in  the  Tower  Building  (see  pic- 
ture) are  $14  and  twin  or  double 
bedrooms  are  $18.  The  conference 
arrangements  committee  couldn't 
have  made  a  better  choice.  We're 
looking  forward  to  the  "64  Con- 
ference and  inviting  member  sug- 
gestions before  final  program  ar- 
rangements are  completed!         i^' 


Getting  Through  to  People 


One  of  the  300  Garden  rooms  avail- 
able plus  the  neio   11 -story  Tower. 


.   .  and  there's  this  complete  40- 
cre  ooljiitfy  complex  for  our  visitors. 


Newest  addition  to  Disneyland  Hotel  complex  i.v   ll-.stonj  Tower  Building. 


I 


Stan  Freberg  Speaks  His  .Mind 

Shall  Not  Attempt  to  deal 

with  the  techniques  of  the  in- 
dustrial film,  mostly  because  I 
know  absolutely  nothing  about  in- 
dustrial films  .  .  .  having  never 
made  an  industrial  film.  Let's  get 
that  straight  at  the  outset. 

The  only  films  I  have  produced 
are  television  commercials  and 
theatrical  trailers  for  motion  pic- 
tures. I  know  very  little  then  about 
the  world  of  film  outside  of  ad- 
vertising .  .  .  being  so  "commer- 
cially" oriented.  (Brainwashed 
would  be  a  better  word. ) 

Our  objective  Is  the  Same 

But  the  thing  that  relates  my 
little  one-minutes  "features."  as  I 
like  to  think  of  them,  the  slightly 
longer  industrial  films  and  Cleo- 
patra, say,  is  that  each  in  its  own 
way,  must  communicate  with  peo- 
ple or  you  might  as  well  be  run- 
ning a  piece  of  salami  through 
the  projector. 

At  my  company,  "Freberg 
Ltd.,"  our  business  is  helping  cli- 
ents and/ or  agencies  communicate 
better  with  their  advertising  dol- 
lars by  getting  through  to  people, 
as  opposed  to  simply  playing  to 

roomfuls  of  empty  furniture. 

*        *        * 

I  guess  you  could  say  that  1 
am  a  humorist-satirist,  devoting, 
at  the  moment  at  least,  ninety-five 
per  cent  of  my  time,  to  toiling  in 
the  ad  vineyard. 

But  it's  a  tough  fight,  for  I  have 
created,  it  would  seem,  a  rather 
interesting  octopus  which  has  me 
in  its  tentacles.  It  all  started  when 
1  wrote  some  commercials  for 
Cunningham  and  Walsh  in  San 
Francisco,  back  in  1956,  for  Con- 
tadina  Tomato  Paste,  built  around 
the  line:  "Who  Puts  Eight  Great 
Tomatoes  In  That  Little  Bittv 
Can?" 

I  did  it  as  a  kind  of  lark,  but 
it  was  so  immediately  successful, 
that  today,  I  am  still  up  to  my 
earlobes  in  advertising  and  this 
week,  seven  years  later,  Contadina 
commissioned  us  to  do  our  sixth 
campaign,  built  around  the  same 
theme. 

Viewer's  Interest  is  the  Key 

It  seems  to  me  that  it  should 
be  perfectly  obvious  to  anybody 
with  a  grain  of  intelligence  that 
you  cannot  communicate  with 
another  human  being,  whether  he 
be  a  blase  theater-goer,  sitting  in 
the  tenth  row  at  Grauman's  Chi- 
nese, or  a  brain-washed  consumer 
sitting  in  his  living  room,  unless 
you  get  through  to  him  in  some 


on  Broadcast  Adverlisin"  Media 


Stan  Freberg,  as  he  delivered 
that  challenging  Conference  talk 
excerpted  in  these  jourtial  pages. 


way.  And  you  will  never  get 
through  to  him  unless  he  finds 
what  you  have  to  say  in  your  film 
of  some  interest  to  him.  That  is 
why  I  believe  entertainment  to  be 
the  best  means  of  getting  through 
in  a  commercial,  as  in  a  motion 
picture. 

In  the  first  five  seconds  of  that 
commercial,  the  consumer  has 
started  mentally,  if  not  physically, 
for  the  refrigerator  and/or  the 
bathroom.  There  is  a  type  of  think- 
ing currently  popular,  however,  in 
your  larger  corporations  that  a 
viewer  will  sit  enthralled  for  the 
full  amount  of  this  company's  al- 
lotted commercial  time  out  of  re- 
spect for  the  excruciating  amount 
of  money  paid  for  this  air-time. 
Slim  Chance  to  Be  Creative 

The  advertising  executive  who 
enjoys  this  type  of  never-never- 
land  thinking  is  obviously  smoking 
opium.  It  would  seem  that  a  young 
creative  person  with  hell  bent  for 
gray  flannel,  a  progressive  light  in 
his  eager  eyes,  could  walk  into 
any  advertising  agency  today  and 
make  a  few  waves.  You  would 
think  he  would  be  welcomed  with 
open  arms  by  the  old  guard. 

Not  so!  From  my  own  experi- 
ence and  the  experiences  of  the 
numerous  disheartened  creative 
people  who  have  my  sympathetic 
ear.  it  is  like  fighting  your  way 
through  a  tapioca  curtain. 

Let  me  define  the  enemy.  If 
you.  as  a  young,  ambitious  film- 
maker, or  creative  person,  should 
walk  into  a  hundred  advertising 
agencies,  you  would  meet  the  same 
account  executive  a  hundred  times. 
Your  fresh  and  original  new  con- 
cepts would  meet  the  same  stum- 
bling block  over  and  over. 

This  prototype  is  hopelessly 
square.  He  hves  in  the  world  of 

(CONTINUED   ON    PAGE    87) 
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FILM  LABORATORIES 

ACME  FILM  LABORATORIES,   INC. 
1161     .\.    Higl.laiul    .\\cmif.    lliillywood    38, 

California 
Phone:  HO  4-7471  AC:  213 

Year  of  Incorporation;  1946 

Sam  Sawelson,  Vresidcnt 

Mel  Sawelson,  V.?.  &  General  Manager 

Da\id  Christopher,  Secretary,  Treasurer 

Bill  Sawelson,  Vice  President 

Irving  Kahn,  Sales  Manager 

Pete  \\'ood.  Chief  Engineer 

John  Killough,  Lab  Supt. 

35mm  Services:  video  tape  transfer  to  film. 

16mm  Services:  color  and  black  &  white  pro- 
cessing &  printing;  video  tape  transfer  to  film. 

Special  Services:  tele\ision  recording  dept.  in- 
cluding video  tape  to  film,  video  tape  to  tape, 
film  to  tape,  tape  editing  and  tape  viewing. 


ALLSERVICE  FILM  LABORATORIES,  INC. 
35  West  45th  Street.  New  York,  N.Y.  10036 
Phone:  LT  1-2960      AC:  212 
Date  of  Incorporation;  1963 
Burton  Stone,  President 

35mm  Services:  black  &  white  processing  and 
printing;  contact  and  reduction;  .\  &  B  roll 
and  printing;  superimposition. 

16mm  Services:  black  &  white  processing  and 
printing;  contact  and  reduction:  .\  &  B  roll 
printing;  superimposition, 

Smm  Services. 

ALPHA   CINE   LABORATORY 

1001  Lenora  St..  Seattle,  Wash.,  9S121 
Phone:  MU  2-8230  .\C:  206 

Le.slie  E.  Davis,  Manager 

35mm  Services:  Ultrasonic  cleaning;  Permafilm 
treatment. 

16mm  Services:  additi\e  color  printing;  black  & 
white  printing;  black  &  white  negative,  positive 
&  reversal  processing;  optical  sound  transfers; 
Ultrasonic  cleaning;  Permafilm  treatment;  kine- 
scope recording;  editing  room  rental;  motion 
picture  equipment  sales  and  rentals. 

ALPHA  FILM   LABORATORIES 

P.  O.  Box  5325,  Baltinu.rc  9,  Maryland 
Phone:  CL  2-4150  .\C:  301 

Y'ear  of  Organization ;  1919 

W.  E.  \\'ood,  Owner 
35mm  Services:  de\eloping,  printing,  titles,  sound 
recording. 

16mm  Services:  reversal  processing,  developing 
&  printing;  tides,  sound  recording  —  live  or 
from  tape. 

ARTA   LABORATORY,   INC. 
723  Seventh  Ave.,  New  York,  N.Y.  10019 
Phone:  JU  6-7556/7  .\C:  212 
Wilham  Kapelmaster,  President 
John  G.  Messina,  Manager 

35mm  Services:  black  &  while  negative  and 
positive  developing  and  printing;  dupes;  F.G.M.; 
workprints  and  release;  high  contrast  developing. 

16mm  Services:  black  &  white  negative  and  posi- 
tive developing  and  printing;  TV  spots. 

Special  Services:  optical  negatives  developed 
hourly. 


BACK  BAY  FILM  LABORATORY,  INC. 
41  Leon  Street,  Boston  15,  Massachusetts 
Phone:  445-3333  .\C:  617 

Year  of  Incorporation:  1954 

Harris  Cohen,  President 

.\rthur  L.  Gaskill,  Treasurer-Clerk 
35mm  Services:  black  &  white  negative  process- 
ing and  black  &  white  release  printing. 

16mm  Services:  processing  of  negative,  positive 
and  reversal.  Printing  color,  dupe  negatives,  re- 
versal dupes,  .\  &  B  printing,  fades,  dissolves, 
edge-numbering. 

Special  Services:  16mm  sound  recording  (mag- 
netic &  optical),  transferring  Vt"  tape  to  16mm 
film,  rerecording,  mixing,  interlock  projection, 
music  librarw  Nomad  transferring  to  tape  and 
fihn. 
Member:  .\ssociation  of  Cinema  Laboratories 

BAY   STATE  FILM   PRODUCTIONS,   INC, 

35  Springfield  Street,  Agawam  (Springfield), 
Mass. 

Pliones:  RE  4-3164/5.  RE  4-6189 

Branches:    80    Boylslon    Street,   Boston,   Mass. 

Phone:  HA  6-8904,  Lowell  Wentworth,  \"ice 
President,  in  ch.irge.  200  \\'est  54th  Street, 
Room    #1310,    New    York    19,    New   York. 

Phone:  CI  6-6799,  Carl  Ragsdale. 

Y'ear  of  Incorporation;  1943 

Morton  H.  Read,  President 

David  Doyle,  Exec.  Vice  President 

Harold  O.  Stanton,  Vice  President 

Francis  N.  Letendre,  Vice  President 

Lowell  Wentworth,  Vice  President 

^\'inifred  Pettis,  Treasurer 

35mm  Services:  black  &  white  and  color  hve 
action  photography;  animation  camera;  dubbing 
and  equidization;  interlock.  Moviola  and  sound 
readers. 

16mm  Services:  black  &  white  and  color  live 
action  and  aninjation  photography;  interlock  pro- 
jectors; ssnchronous  magnetic  recording;  printing 
labs  for  color  and  black  &  white,  black  &  white 
processing,  positive,  negative,  reversal,  Mo\'io]as 
and  sound  readers. 

Special  Services:  hot  press  titles  in  color  and 
black  6c  white;  still  photography,  color  and  black 
6c  white;  sound  slidefilms,  color  and  black  & 
white;  screening  rooms;  animation  department; 
foreign  language  dubbing;  script  services;  record- 
ing; printing;  processing;  sound  stage;  set  design- 
ing; carpenter  shop;  film  vaults. 


^ 


BEBELL  &    BEBELL 
COLOR   LABORATORIES,   INC. 
108   West   24th   Street,   New   York,  New  York 

10011 
Phone:  WA  4-8573  AC:  212 
Cable:  LABSBEBELL.  N.  Y. 
Year  of  Incoiporation:  1951 

Norman  Lars  Bebell.  President 
.\rthur  Frederick  Bebell,  Vice  President 
Joan  .\nne  Bebell,  Secretary-Treasurer 
35mm  Services:  black  &  white  reversal  processing 
and  printing;  work  prints,  blowup  from  16mm  and 
reduction  to   16mm;  Anscochrome  color  reversal 
processing  and  printing  and  duplicates;  Eastman 
negative;  positive  filmstrip  processing  and  print- 
ing and  duplicates. 

16mm  Ser\ices:  black  &  white  reversal  processing 
and  duplicating;  duplicate  negatives;  work 
prints;  release  printing;  .\iiscochrome  color  re- 
versal, blowup  6c  reduction  and  intemegatives. 
Smm  Ser\ices:  black  6c  white  and  color  reversal 
processing  and  duplicating;  intemegatives;  Smm 
to  16mm  blowups;  black  &  white  reversal  dupli- 
cate negatives. 
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Bebell  &  Bebell:  Continued 

Special  Services:  filnistrips,  masters  and  dupli- 
cates, single  and  double  frame  and  frameless 
horizontal  (no  frame  lines);  slides  in  color  and 
black  &  white,  test  T\'  commercials;  35mm  Micro- 
X-Ray  duplications. 

TV  Commercials:  35mm  or  16mm  black  &  white 
and  full  color  spots  and  slides,  packaging  and 
mailing. 

JOHN   R.   BENNETT 
1617  Aberdeen  Avenue,  Cohunbus  11,  Ohio 
Phone:  AM  3-7007  AC:  614 

Year  of  Organization;  19.51 

Jolm  R.  Bennett,  Owner  and  Manager 

Doroth\-  Bennett,  Secretary 

Harr\'  Johnson;  Bunnie  Coffey 

ir>mm  Services;  fast  service  on  16mm  processing 

reversal   and   negative   black    &   white;    release 

printing;     workprints,     reversal     and     negative; 

printed   edge   numbering. 

Special    Services:    editing;    film    repairing    and 

cleaning. 


^ 


^ 


BUCKNER'S 
112S  I'nruh  .\vemie,  LaPuente.  California 
Phone:  330-2902  AC:  213 
Year  of  Incorporation:  1948 
Leo  Buckner,  Owner-Manager 

16mm  Services:  color  and  black  &  white  rever- 
sal and  negative  release  printing,  processing  b/w 
reversal  or  negative. 

Smm  Services:  Snim  processing,  striping,  editing, 
synchronized  sound  from  any  synch,  medium. 
Special   Services:   Specialists  in   small  orders   for 
electroprinting  sound  for  reversal  dupes. 


Calvin   Productions:  Continued 

James  Moore,  Services  Manager 
Thomas  A.  Jackson,  Manager-Contract  Division 
William  Scrogin,  Operations  Manager 
Larry  Kauffman,  Manager  —  University  Films 
Division 
35mm  Services:  color  and  black  &  white  release 
prints;  black  &  white  dupe  negatives  and  master 
I  i)ositi\es;  color  intemcgatives  and  interpositives. 
35mm    processing,    color    and    black    &    white. 
Dailies  —  color  and  black  6c  white  —  pictures 
and  sound.  35mm-16mm  reductions. 
16mm  Services:  color  and  black  &  white  reversal 
and  positive   release  prints.  Color  and  black   & 
white    workprints;    ink-printed    edge-numbering; 
black  &   white  dupe  negatives  and  color  inter- 
negatives.  16mm  processing  —  Ektachromc  com- 
mercial and  ER,  exterior  Kodachrome  and  Type 
.\.  black  6c  white  reversal  and  negative. 
Smm    Services:    16mm-Smm    reduction    printing. 
Smm  color  and  black  &  white,  reversal  and  posi- 
tive release  printing;  black  &  white  dupe  nega- 
tives; color  internegatives;  magnetic  sound  strip- 
ing and  sound  transferring. 

Special  Services:  scripting,  location  &  sound  stage 
photograph>-,  sound  recording  and  transferring 
("•i"  .ind  magnetic  film),  multiple  channel  mix- 
ing to  jihotographic  printing  tracks  (negative, 
positive,  3.5mm,  16mm).  Music  and  sound  effects 
libraries  and  recording,  original  scoring,  staff 
narrators;  set  design  and  construction;  titling 
and  animation,  storyboards;  editing,  cutting,  and 
conforming  services;  traveling  matte  optical 
effects. 
Member:  Association  of  Cinema  Laboratories 


BYRON   MOTION   PICTURES,    INC. 
1226   Wisconsin    .Avenue,    -N.   W.,   Washington 

D.  C,  20007 
Phone:  FE  3-4000  AC:  202 

Year  of  Incorporation:  1938 

Byron  Roudabush,  President 
Dudle\'  Spruill,  Vice  President  &  Gen.  Man- 
ager 
Holger  Kjeldsen,  Asst.  General  Manager 
Robert  E.  Johnson,  Technical  Director 

33mm  Services:  black  &  white  spray  negative 
and  positive  processing.  Black  &  white  contact, 
step  &  blowup  printing. 

16mm  Services:  black  &  white  negative,  positive 
and  reversal  processing.  Color  negative-positive 
processing.  Black  &  white  and  color  printing. 
Contact,  step,  reduction,  1-to-l  optical  and  ad- 
ditive printing. 

Other  Laboratory  Services:  edge  numbering,  ul- 
trasonic cleaning.  Peerless  film  treatment,  mag- 
netic striping. 

Other  Services:  editing,  conforming,  music  li- 
brary, editorial,  room  rental;  Westrex  sound,  re- 
cording, mixing,  transfer-to-optical  printing  track, 
interlock. 

Member:  Association  of  Cinema  Laboratories 

CAIVIN  PRODUCTIONS,   INC. 

1105  Truman  Road,  Kansas  City  6,  Missouri 
Phone:  HA  1-1230  .\C:  816  Cible:  Calvin-Fox 

Y'e,-ir  of  Incorporation :  1931 

Leonard  Keck,  President 

William  Hedden,  Vice  President 

Frank  Barhydt,  Vice  President  —  Production 

James  Hash,  Secretary-Treasurer 

Richard  Bulkeley,  Production  Manager 


CALVIN-DeFRENES  CORPORATION 

1909  Buttonwood  Street,  Philadelphia  .30,  Pa. 
Phone:  LO  3-1686     AC:  215     Cable: 
C.\LDEFCORP 

Y'ear  of  Incorporation:    1961 

Lee  Davis,  President 

Steve  Ciechon,  Vice  President 

Richard  DeFrenes,  Plant  Superintendent 

Henry  McKee,  Art  Director 

Paul  Litecky,  Production  Director 

Walter  Stephan,  Serui'ce  Director 

35mm  Services:  black  &  white  and  color  process- 
ing and  printing. 

16mm  Services:  black  &  white  negative,  black  & 
white  reversal,  Ektachrome  processing  and  print- 
ing. Titling,  editing,  script  services;  production 
services. 

Smm  Services:  Smm  color  positive  release  print- 
ing. 

Special  Services:  Music  and  sound  effects  libra- 
ries, recording  and  mixing  facilities,  studio  and 
equipment  rentals. 


^ 


CAPITAL  FILM   LABORATORIES,   INC. 
470  E  Street,  S.  W.,  Washington  24.  D.  C. 
Phone:  DI  7-1717  AC;  202 
Cable:  CAPFILM 

Y'ear  of  Incorporation:  1949 

Alfred  E.  Bruch,  President 

William  N.  Brooks,  Vice  President 

N.  Dean  Cole,  Customer  Service  —  Sales 

Sam  C.  Gale,  Customer  Service  —  Sales 

Joseph  K.  Hooper,  Customer  Service 

Dana  L.  Smith,  Customer  Service 

Garland  C.  Misener,  Vice  President,  Technical 

Director 
James  H.  Burton.  Laboratory  Manager 
Russell  N.  Jenkins,  Vice  President  —  Engineer- 
ing 
James  P.  Custer,  Lab  Production  Manager 
\.  Bruce  Conrad,  Production  Control 
Robert  H.  Johnson,  Chief  Editor 
Robert  A.  Seubert,  Controller 


FILM  LABORATORIES 

Capital  Film  Laboratories:  Continued 

35mm  Services:  color  negative  processing;  nega- 
tive-positive color  printing  and  processing;  black 
&  white  negative  and  positive  processing  and 
printing. 

16mm  Services:  black  &  white  negative  and  posi- 
tive processing  and  printing;  16mm  color  rever- 
sal printing;  IRmm  negative-positive  color  print- 
ing; 35mm  to  16mm  reduction  printing;  35/32mni 
processing  ;md  printing. 

Special  Services:  35mm  and  16mm  film  editing; 
music  and  sound  effects  editing;  music  library  . 
sound  effects  library;  title  senice  (by  sub-con- 
tract); sound  recording  service  —  35mm,  I6mni 
mixing,  narration  recording,  post-sync  dubbing, 
location  recording;  rerecording  to  35mm,  16mni. 
Ti  ,32mm  optical  track. 

Other  Special  Services:  magnetic  striping,  ^■acu- 
umate  treatment,  edge  numbering,  ultra.sonii 
cleaning,  reels  and  cans;  videotape  to  fihn  trans- 
fers (by  sub-contr.act)  with  our  negative  pro- 
cessing and  control. 
Member:  Association  of  Cinema  Laboratories 


CARLETON    LABORATORY 
7608  San  Fernando  Road,  Sun  \  alley, 

Cahfornia 
Phone:  247-8.507  AC:  213 

Year  of  Organization :  1949 
C.  H.  Carleton,  Owner 
Paul  V.  Manor,  Manager 

16mm  Services:  specialize  in  color  duplication. 
Special   Services:  Vitatreating  for  film  preserva- 
tion. 

CHICAGO   FILM   LABORATORY,   INC. 

1322  W.  Belmont  Avenue,  Chicago,  111.,  60613 
Phone:  935-6785   AC:  312 

Year  of  Incorporation:  1928 
Eugene  G.  Josephson,  President 
Robert  D.  Casterline,  Director  of  Sales 
Howard  Schuyler,  Recording  Engineer 
Tadashi  Y'amamoto,  Laboratory  Manager 

35mm  Services:  processing  and  printing  of  black 
&  white  picture  and  sound  track. 

16mm  Services:  processing,  contact  and  reduc- 
tion printing  of  black  &  white;  reversal  color 
printing. 

Special  Services:  recording,  mixing  and  trans- 
ferring of  16nmi  and  35mm,  magnetic  and  optical. 


CINCINNATI   FILM   LABORATORIES,   INC. 

3703  Lonsdale  Street,  Cincinnati  27,  Ohio 
Phone:  271-5,540  AC:  513 
Y'ear  of  Incorporation:  1960 

M.  W.  Herbst,  President 
Max  Lasky,  Vice  President 
Elizabeth  Peters,  Treasurer 

16mm  Services:  color  and  black  &  white  reversal 
and  negative  release  printing;  workprints,  key 
or  printed  edge  numbers;  black  &  white  dupe 
negatives;  16mm  processing,  black  &  white  nega- 
tive or  reversal  optical  sound  tracks. 

Special  Services:  editing  and  recording;  con- 
forming film  for  printing;  rerecording  of  mag- 
netic tape  to  optical  track;  voice  and  music  re- 
cording. 


^^  this  symbol,  appearing  over  a 
listing  in  these  pages  indicates  that  display  ad- 
vertising containing  additional  useful  reference 
data  appears  in  other  pages  of  this  Buyer's  Guide. 
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FILM  LABORATORIES 

CINE-CHROME  LABORATORIES,  INC. 

4075  Transport  Street.  Palo  Alto,  California 

Phone:  321-5678  .4C:  415 

Year  of  Incorporation:  1957 

Burton  Smith,  President 

Whitman  Smith,  Engineer 

John  Hunt.  Sales 
35mm  Services:  black  &  wliite  daily  and  release 
prints;  dupe  negatives  and  master  positives;  black 
&  white  processing. 

16mm  Services:  color  processing  Ektachrome 
and  ER  reversal,  prints  made  and  processed  on 
5269  or  7386  reversal,  color  intemegatives  and 
positive  release  prints;  black  &  white  negative/ 
positive  processing  and  printing. 
8mm  Services:  black  &  white  &  color  prints. 
Special  Services:  Ultrasonic  cleaning,  Permafrhn 
processes  (including  scratch  removal),  print  cod- 
ing (edge  numbers),  optical  sound  transfer, 
television  spot  services;  vault  storage  and  film 
maintenance. 


CINE-CRAFT 
8764  Beverly  Blvd.,  Los  .\ngeles  48,  Cal. 
Phone:  OL  2-7357  AC:  213 
Year  of  Organization:  194S 
George  Widing,  Owner 

16mm  Services:  black  &  white  processing,  dupes, 

color    or    black    &    white;    reduce    to    8mm    on 

color  or  black  &  white. 

8mm   Services:   color   or   black   &   white   dupes, 

enlarge    Smm    to    16mm   on    color   or    black    & 

white. 

CINE  MAGNETICS,    INC. 

202  E.  44th  St..  New  York,  N.Y.  10017 
Phone:  MU  2-2780  .AC:  212 

Services:    see   complete   text   under   Sound   Rec- 
ording Services,  this  section. 

CINEMA   RESEARCH,   INC. 

716  N.  LaBrea  Ave.,  Hollywood  38,  Cal. 
Phone:  WE  3-9301  .AC:  213 

(See  complete  data  under  Fihyi  Services) 


LABORATORIES  SPECIALIZING  IN  FILMSTRIP  &  SLIDE  PROCESSING  AND  PRINTING 

CINEQUE  COLORFILM  LABORATORIES,  INC. 
424  E.  89th  St.,  New  York,  N.  Y.  10028 
Phone:  SA  2-5837  .\C:  212 


Samuel  Marcus,  President 

B.  Sperling,  Treasurer 
Services:  Filmstrip  production,  duplication;  35mm 
shdes  in  2.x2  mounts;  reproductions  from  nega- 
tives, transparencies  or  art  work;  direct  reversal 
or  negative  positive  methods. 


COLOR  FILM  CORPORATION 
520  North  Barrv  .\venuc,  Mamaroneck,  N.Y. 
Phone:   OW  8-6350  AC:  914 

WE  3-3322  (New  York  City)  AC:  212 
Year  of  Organization:  1950 
Richard  N.  Jayson,  President 
C.  Nelson  Winget,  Sales  Manager 
Maureen  K.  Hallam,  Office  Manager 
.Arthur  M.  Vilchick,  Production  Manager 

35mm  Services:  color  fUmstrips  and  quantity 
2x2  slides  only;  printing  and  processing  Eastman 
Color  negative;  master  negative  preparation; 
-A&B  printing;  interpositive,  dupe  negative  and 
intemegative  preparation  and  processing;  pack- 
aging. 


^ 


FRANK   HOLMES   LABORATORIES,  INC. 

1947    First    Street    (Bo,\   991),   San   Fernando, 

California 
Phone:  EM  5-4501  AC:  213 
Year  of  Incorporation:  1948 
Frank  A.  Holmes,  President 
John  R.  Wolber,  Jr.,  Vice  President 
Kenneth  M.  Bell,  Secretary-Treasurer 

35mm  Services:  color  processing  Ansco  reversal 
and  Kodak  color  positive,  35mm  or  Smm  per- 
forated; 35mm  color  filmstrip  masters  and  re- 
lease prints;  35mm  color  shde  duplicating. 

IDENTICOLOR  LABORATORY,  INC. 

7401  Melrose  .\vcnue,  Hollywood, 

CaUfomia  90046 
Phone:  OL  3-5115  AC:  213 

Year  of  Incorporation:  1961 

Dalton  B.  Creaser,  President  &  Gen.  Manager 

William  Beale,  Vice  President 

Merle  Ewell,  Plant  Manager 

Florence  Creaser,  Secretary  &  Treasurer 


35mm  Services:  filmstrip  masters,  color  printing, 
art  and  hot  press  titles;  cutting,  canning  and 
packaging. 


Special  Services:  35mm  slide  duplicating,  auto- 
heatseal  mounting,  imprinting,  and  packaging; 
original  Kodachrome  copies  of  flat  art  or  prod- 
ucts. 


* 


MANHATTAN  COLOR  LABORATORY,  INC. 
210  West  65th  St..  New  York,  .N.Y.  10023 
Phone:   TR  3-1919  AC:   212 

Year  of  Incorporation:    1952 

SelwvTi  Bobbins,  President 

Bernard  A.  Baniett,  Marketing  Manager 

Richard  Lim,  Production  Manager 

Ed  Zink,  Assistant  Production  Manager 

John  Griller,  Slide  Service  Dept. 

35mm  Services:  only  serving  the  film  producer 
with  specialized  facilities  for  filmstrip,  slides, 
and  stereos;  negative  and  positive  processing  lab; 
release  print  service,  contrast  masking,  vacuum- 
ating.  cutting,  and  canning;  24  hour  service  on 
fully  color  corrected  answer  print  service. 

Special  Services:  .A  &  B  roll  filmstrip  printing; 
double  frame  crawl  photographv  with  no  frame- 
line,  stereo  slides;  consultation  service. 

SOCIETY   FOR  VISUAL   EDUCATION,  INC. 

1345  Diversey  Parkway.  Chicago,  lU.  60614 
Phone:  LA  5-1500     AC:  312 

Date  of  Organization:  1919 
John  C.  Kennan,  President 
Robert  H.  Crawford,  Director,  Commercial 
Production 

Services:  artwork;  typesetting;  hot-press  Utles; 
filmstrip  and  shde  animation  camera  service; 
automatic  2x2  slide  binding  and  automatic  slide 
duplication;  laboratorv'  processing  facihty.  Dis- 
tribution of  sponsored  filmstrips  to  schools. 

WORLD  IN  COLOR  PRODUCTIONS 

P.  O.  Box  392,  Ebnira,  New  York  14902 
Phone:  BE  2-0715 

Harold  F.  Jenkins,  Owner 
Glenn  Drake,  Sales  Manager 

Services:  35mm  color  slide  duplicates;  35mm 
single  frame  filmstrips  and  direct  contact  copies 
from  master  strips.  Color  paper  prints.  35mm 
stereo  duplicates. 


GEO.    W.    COLBURN    LABORATORY,    INC. 
164  N.  W  acker  Drive,  Chicago,  Illinois,  60606 
Phone:  332-6286  AC:  312 
Cable:  COL.\B 

Year  of  Organization:  1939;  Inc.:  1946 
George  W.  Colburn,  President 
Robert  A.  Colburn,  Executive  Vice  President 
Francis  W.  Colburn,  Secretary  &  Treasurer 
Rene  G.  Mathieu,  Vice  President  —  Laboratory 

Operations 
Clyde  Ruppert,  Producer  Services 
Robert  S.  Throop,  Manager  —  Slide  &  Fibnstrip 
Raymond  Czarnik,  Order  Control 
Allen  Hilliard,  Laboratory  Consultant 

35mm  Services:  slide  film  masters  and  printing; 
duplicate  slides. 

16mm  Services:  color  intemegative,  positive  and 
reversal  printing;  black  &  white  duplicate  nega- 
tive, positive  and  reversal  printing;  16mm  optical 
printing  from  35,  28,  17^2,  16.  9Vi,  8;  color  inter- 
negative  positive  printing;  black  &  white  nega- 
tive, positive  and  reversal  printing;  editing,  tide, 
animation,  producer  service;  narration  recording 
and  '4"  tape  to  16mm  magnetic  and  16mm  optical 
sound. 

Smm  Services:  color  positive  reduction  printing; 
magnetic  sound;  Smm  special  optical  printing 
from  35,  28,  ITVs,  16,  9Vi,  8. 

Member:  Association  of  Cinema  Laboratories 


^ 


COLOR   REPRODUCTION  COMPANY 

7936  Santa  Monica  Blvd  ,  Hollywood  46,  Cal. 
Phone:    645-8010     AC:   213     Cable:   COLRE 

Year  of  Incorporation:  1946 

Marv'  \'.  Lavos,  President  &  Treasurer 

Forrest    Jennings,    Vice    President    &    General 

Manager 
E.  Elizabeth  Bailey,  Secretary 
Reginald  S.  Dunn,  Lab  Superintendent 

16mm  Services:  lab  with  facilities  for  black  & 
white,  Kodachrome  and  color  positive,  electro 
printing,  sound  track,  vellow  edge  numbering, 
laminating,  etc. 

Smm  Services:  color  and  black  &  white  (silent 
and  sound)  reduction  from  16mm  or  contact; 
double  Smm  printing  masters  or  negatives  — 
5269  Kodachrome,  color  intemegative,  black  & 
white  negative;  Smm  contact  prints  made  from 
double  Smm  printing  masters  or  negatives. 


COLOR  SERVICE   COMPANY,   INC. 

A  Subsidiary  of  Perfect  Photo,  Inc. 
115  West  45th  St.,  New  York,  N.Y.  10036 
Phone:  JU  6-0853  AC:  212 

Year  of  Incorporation ;  1948 
Robert  G.  Crane,  President 
Lester  Samit,  Secretary-Treasurer 
John  P.  Curtin,  Vice  President  —  Sales 
John  Guidone,  Plant  Manager 
John  W'engen,  Production  Manager 
Robert  Bovven,  Service  Manager 
Joseph  Brown,  Technical  Director 

35mm  Services:  developing  Eastmancolor  dailies, 
workprints.  release  prints,  interpositives,  inter- 
negatives,  blow-ups. 

16mm  Services:  Ektachrome  dailies,  workprints, 
release  prints  in  Kodachrome,  Eastmancolor  inter- 
negatives,  release  prints. 

Smm  Services:  double  negatives  and  release 
prints. 

Special  Services:  code  numbering,  editorial  rooms, 
screening  rooms,  negative  matching. 
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CONSOLIDATED    FILM    INDUSTRIES 
Div.  of  Republic  Corporation 

959  Seward  Street,  Hollywood  38,  California 

Phone:  HO  9-1441  AC:  213 

Branch  (Sales  Office):   16560  Wyoming 
Avenue,  Detroit  21,  Michigan 

Year  of  Organization;  1924 

Sidney   P.   Solow,   Vice   President   &   General 
Manager 

Ted  Fogelman,  Plant  Superintendent 

R.  S.  Rodgers,  Ass't.  Treasurer  &  Sales  Man- 
ager 

Ira  M.  Johnson,  Ass't.  Secretary  and  Controller 

35nim  Services:  color  and  black  &  white  nega- 
tive developing,  daily  prints  and  release  printing; 
overnight  dailies;  black  &  white  dupe  negatives 
and  master  positives;  color  intemegatives,  in- 
terpositives.  master  positives;  35mm  processing, 
color  and  black  &  white. 

16mm  Service:  color  and  black  &  white  reversal 
and  negative  release  printing;  workprints  — 
ke\'  or  printed  edge  numbers;  16nim  and  35  32- 
mm  black  &  white  dupe  negatives  and  color  in- 
temegatives; 16mm  processing  —  Ektachrome, 
black  &  wliite  negative  or  reversal. 

8mm  Services:  color  and  black  &  white  reversal 

and  negative  developing  and  printing. 

Special  Services:  35mm  title  and  optical  service, 

color  and  black  &  white. 

Videotape-to-Film    Transfers:    35mm    or    16rmn 

negatives  from  videotape  recordings  with  either 

35mm    or    16mni    reduction    or    contact    release 

prints. 

35mm  Filmstrip:  35mm  color  and  black  &  white, 
photographing,  printing  and  processing. 

Recording:  rerecording  of  magnetic  tape  or 
film  to  photographic  printing  track;  electro- 
printing  on  small  orders. 

Member:  Association  of  Cinema  Laboratories 

CRESCENT  FILM  LABORATORIES,  INC. 

7510  N.  Ashland  .\ve.,  Chicago,  111.  60626 

Phone:  262-5000  AC:  312  TWX:  312-222-9244 

Herbert  E.  Bragg,  President 

Myron  L.  Freedman,  Vice  President,  General 
Manager 

Thomas  M.  Woods,  Superintendent 
35mm  Services:  black  &  white  negative  develop- 
ing; black  6c  white  positive;  EK  color,  negative/ 
positive;  filmstrips. 

16mm  Services:  contact  reduction  printing,  silent 
or  sound;  negative  developing,  black  &  white; 
black  &  white  prints;  reversal  color  prints;  EK 
negative /positive  prints;  soundstriping. 
8mm  Services:  reversal  color  prints;  Ektachrome 
negative/positive  prints;  soundstriping. 
Special  Services:  Television  shipping  service. 

CRITERION    FILM  LAB,    INC. 
33  W  est  60tli  St.,  .New  York,  N.Y.  10019 
Phone:  CO  5-21S0  AC:  212 

Year  of  Incorporation:  19.^0 

Fred  C.  Todaro,  President 

F.rnest  Todaro,  Secretary 

!r\ing  Schecter,  Sales  Manager 
35mm  Services:  color  and  black  &  white,  print- 
ing and  processing. 

16mm  Services:  color  and  black  &  white,  printing 
and  processing. 

DELTA   PICTURES,   INC. 

327  Market  Street.  Shreveport,  Louisiana 
Phone:  423-2679  AC:  318 

Year  of  Incorporation:  1955 

Robert  F.  Menasco,  President 
Services:  Smm  and  16mm  black  &  wliite  process- 
ing only. 


DE  LUXE  LABORATORIES,   INC. 
850  Tenth  Ave.,  New  ^ork,  .\.Y.  10019 
Phone:  CI  7-3220      .\C:  212 
Regional   Sales   Offices:    141S    North   Western 
.\venue,  Los  .4ngeles.  27.  California.  Phone: 
HO  9-3141.  7510  North  Ashland  Avenue,  Chi- 
cago 26,  Illinois.  Phone:  AM  2-5000.  9  Brock- 
house    Road,    Toronto    14,    Ontario,    Canada. 
Phone:  CL  9-7811. 
Year  of  Organization:  1914 
Herbert  E.  Bragg,  President 
Irwin  B.  Freedman,  Ass't  to  President 
Edmund  A.  Bertram,  LMb.  Superintendent 
Samuel  R.  Schlein,  Production  Manager 
Ellis  Smith,  Secretary 

35mm  Services:  color  and  black  &  white  negative 
developing  and  daihes;  lab  facilities  for  repro- 
duction of  35mm  black  &  white  and  color  release 
prints  and  intermediate  material. 

16mm  Services:  black  &  white  negative  develop- 
ing and  dailies  and  release  printing  including 
intermediate  preprint  material, 

Smm  Services:  black  &  white  and  color  negative 
and  release  printing. 

Special  Services:  70mm  color  release  printing; 
35mm  black  &  white  and  color  filmstrip  print- 
ing including  breakdown,  canning,  and  labeling. 

DIMENSION  8 
510  Madison  Ave.,  .New  York,  N.Y.  10022 
Phone:  EL  5-5633  AC:  212 

Gilbert  S.  Wald,  President 
Smm    Services:    direct    reduction    from     16mm; 
printing   and   processing,   black   &   white,    color, 
silent,  sound. 


DOUGLAS  FILM  INDUSTRIES,  INC. 

10  W.  Kinzie  Street,  Chicago,  Illinois  60610 
Phone:  .MO  4-7455  AC:  312 

Year  of  Incorporation;  1945 

Fred  C.  Raymond,  President 

.\rthur  R.  Jones,  Vice  President 

D.  P.  Raymond,  Vice  President  —  Production 

35mm  Services:  Eastman  color  negative-positive 
printing  and  processing. 

35mm  Filmstrips:  lab  services  for  printing  and 
processing  of  35mm  color  filmstrips  and  2"  x  2" 
slides. 

16mm  Services:  Eastman  color  negative-positive 
printing  and  processing;  color  intemegatives; 
color  reversal  printing;  black  &  white  negative 
and  positive  printing  and  processing;  master 
positives  —  dupe  negatives;  workprinting  — 
edge  numbering  and  production  release  print- 
ing. 

Special  Services:  editing  and  recording  to  V4" 
and  16mm  magnetic  tape;  optical  transfer  to 
16mm  film;  4  channel  mi.\ing,  music  library, 
interlock  screening;  35mm  and  and  JGnini  editing 
and  conforming;  photography  and  make  up  of 
titles;  art  for  motion  pictures  and  filmstrips;  ani- 
mation stand. 
Member:  Association  of  Cinema  Laboratories 


-» 

DU  ART   FILM   LAB 
-  TRI   ART  COLOR   CORPORATION 

245  West  55tli  St..  New    York,  N.Y.   10019 

Phone:  PL  7-4580  .VC:  212 

Branch      (Canadian      Subsidiary):      Associated 

Screen    Industries,    Ltd.,    2000    Northcliffc 

.\venue,  Montreal,  Canada 
Year  of  Organization ;  1922 
Irwin  Young,  President 
Lou  Feldman,  Vice  President 
Paul  Kaufman,  Vice  President 
.\rthur  Miller,  Vice  President 
Harve\'  Raphael,  Vice  President 
Robert  Young,  Secretary-Treasurer 


FILM  LABORATORIES 


Du-Art  and  TrI-Art:  Continued 

35nmi  Services:  color  and  black  &  white  release 
printing;  overnight  dailies,  black  &  white  dupe 
negatives  and  master  positives;  color  intemega- 
tives, intcrpositives,  master  positives;  35nun  pro- 
cessing of  color  and  black  &  white. 
16mm  Services:  color  and  black  &  white  reversal 
and  negative  release  printing;  workprints  —  key 
or  printed  edge  numbers;  16mm  and  35/32mm 
black  &  white  dupe  negatives  and  color  inter- 
negatives;  16mm  processing  of  black  &  white 
negatives. 

35mm  Filmstrips:  35mm  color  and  black  &  wliite 
filmstrip  printing  and  processing. 
Member:  Association  of  Cinema  Laboratories 


EAGLE  FILM  LABORATORY,   INC. 

4971  N.  Elston  Avenue,  Chicago,  111.  60630 

Phone:  282-7161  AC:  312 

Year  of  Organization:  1951 

Robert  J.  Yuskaitis,  President  &  General  ^[an- 
ager 

Frank  M.  Kajiwara,  Vice  President  —  Research 

Rita  A.  Yuskaitis,  Secretary 

Roy  W.  Eggert,  jr..  Lab  Manager 

Richard  L.  Schuring,  Technical  Supervisor 

Peggy  L.  Lovejoy,  Administrative  Assistant 
16mm  Services:  color  reversal,  color  positive, 
black  &  white  reversal,  black  &  white  positive 
release  printing;  color  and  black  &  white  ink  edge 
numbered  work  prints;  16mm  camera  negative 
and  positive  processing. 

Special  Services:  custom  printing  with  color  cor- 
rection and  special  length  fades  and  dissolves; 
re-recordiiig  of  16mni  magnetic  film  to  Maiirer 
optical  ininting  track;  conforming  of  original 
film   for   printing. 


* 


ESCAR  MOTION   PICTURE  SERVICE 
7315  Carnegie  Avenue,  Cleveland  3,  Ohio 
Phone:  EN   1-2707  AC:  216 

Year  of  Incorporation ;  1925 

E.  S.  Carpenter,  President  &  Ch.  of  the  Board 

E.  R.  Rankin,  Vice  President 

Virginia  Brumenshenkel,  Secretary-Treasurer 

35mm  Services:  color  and  black  &  white  release 
printing;  black  &  w  hite  dupe  negative  and  master 
positives;  35  to  16mm  reduction  printing  with 
hold  frames;  35mm  processing. 

35mm  Filmstrip:  color  and  black  &  white  film- 
strip  printing  and  processing. 

16mm  Services:  color  and  black  &  white  reversal 
and  negative  release  printing;  work  prints  — 
key  or  printed  edge  numbers;  black  &  white 
dupe  negatives  and  color  intemegatives,;  16mm 
processing  of  black  &  white  negative  and  reversal 
fdm. 

Special  Services:  editing,  recording  and  re- 
recording  of  magnetic  tape  or  film  to  optical 
track;  voice  and  music  recording;  conforming 
film  for  printing;  tv  commercials,  16nim  and 
35mm,  black  &  white  and  color. 

ESKAY  FILM  SERVICES 
1325  S.  Wabash  Ave.,  Chicago,  111.  60605 
Phone:  WA  2-8583  AC:  312 
Phillip  Lavvson;  Sam  Savitt 

Services:  Complete  16mm  services  and  editing 
facihties. 


^(F  tliis  symbol,  appearing  over  a 
listing  in  these  pages  indicates  that  display  ad- 
vertising containing  additional  useful  reference 
data  appears  in  other  pages  of  this  Buyer's  Guide. 
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FILM  LABORATOiliES 

FILM-ART,  INC. 

340"  Clifton  Avenue,  Cincinnati  20.  Ohio 
Phone:  221-4138  AC:  513 

Year  of  Incorporation:  1950 

Chas.  H.  Metzger.  President 

Ray  M.  Metzger,  Vice-  President 
16mni  Services;  black  &  white  negative  process- 
ing;   black    &    white    and    color    printing,    fine 
grains;  dupe  negatives. 

FILM  ASSOCIATES,  INC. 

4600  S.  Dixie  Highway,  Dayton,  Ohio  43439 

Phone:  293  2164  ,\C:  513 

Year  of  Organization:  193V;  Inc.  1946 

E.  Raymond  Ain,  President,  Treasurer 

Mildred  G.  Am,  Vice  President 

Clement  V.  Jacobs,  Secretary 

E.  R.  Lang,  Production  Manager 

Connie  Glaser,  Office  Manager 

David  Bartholomew,  Animation 

Robert  K.  Dye,  Chief  Engineer 
16mm  Services:  complete,  b&w. 
Smm  Services:  processing  only. 
Member;  Association  of  Cinema  Laboratories 


FILM  SERVICES,  INC. 
113-119  West  Hubbard  St.,  Chicago,  111.  60610 

Illinois 
Phone:  644-0735     .\C:  312 

Year  of  Organization:  1947;  Inc.  1953 

Lawrence  S.  P.  Hanchek,  President 
Kermeth  V.  Hanchek,  Secrctartj-Treasurer 
35mm  Services;  printing  and  processing  of  black 
&  white  negative  and  positive;  printing  of  color 
intemegative  and  interpositives. 
16mm  Services;  printing  and  processing  of  black 
&i  white  negative  and  positives;  printing  of  color 
intemegative,  interpositives;optical  snd.  transfers. 
Smm  Services;  printing  and  processing  of  black 
&  white;  printing  of  color;  recording. 

FILM  SERVICE  LABORATORIES,    INC. 

6327    Santa    Monica    Boulc\ard,    Los    .\ngeles 

38,  California 
Phone:  HO  4  3141      AC:  213 

Gilbert    R.    Scott,    Vice-President    &    General 
Manager 

Lou  \'incent.  Laboratory  Superintendent 

Virgil  St.  Clair,  Plant  Manager 
35mm  Services:  black  &  white  and  color  -  de- 
veloping, daily  and  release  printing;  splicing, 
coding,  projection  and  35mm  Ektachrome  (ER 
5257  &  ER  5258)  processing. 
16mm  Services;  black  &  white,  Ektachrome,  Ko- 
dachrome  and  Eastman  Color  —  developing, 
daily  and  release  printing,  all  allied  laboratory 
services  including  splicing,  coding,  projection. 
Smm  Services:  release  printing,  black  &  white  or 
color;  contact  or  optical  reduction. 
Special  SerWces:  16mm  color  dailies,  8  hour  serv- 
ice 16mm  Ektachrome  and  ER  processing,  35mm 
Ektachrome  and  ER  processing;  transfers  from 
tape  to  motion  picture  films  editorial  rooms, 
theater;  Ultrasonic  cleaning  equipment. 


FILMACK  STUDIOS 
1327  S.  Wabash  Ave.,  C:hicago,  111.  60603 
Phone:  HA  7-4835     AC:  312 

Year  of  Organization;  1919 
Irving  Mack,  Chairman  of  the  Board 
Bernard  Mack,  President 
Joseph  R.  Mack,  Vice  President 
Don  -Mack,  Vice  President  —  Sales 


Filmack  Studios:  Continued 

Pat  Cascio,  Production  Manager 

Harlan  Cro\',  Sales  Manager 
35mm  Services:  black  &  white  release  printing; 
o\'ernight  dailies;  black  &  white  dupe  negatives 
and  master  positives.  35mm  processing  of  black 
&  white.  35mm  black  &  white  filmstrip  printing 
and  processing. 

16mm  Services:  color  and  black  &  white  reversal 
and  negative  release  printing;  work  prints  — 
key  or  printed  edge  numbers;  16mm  and  35mm 
dupe  negatives.  16mm  processing  . —  black  & 
white  negative. 

Smm  Services:  complete  services;  Technicolor 
"Instant"  Smm  loading  station. 
Special  Services;  recording  services;  tape  dupli- 
cating facilities;  mastering,  processing,  pressings 
for  discs  for  same  day  acetate  service;  sound  ef- 
fects and  music  librar\';  35mm  and  16nim  mag- 
netic equipment,  interlock  screening,  studio  or 
location  recording  facilities,  automatic  signalling 
for  DuKane,  Labelle  and  Salesmate  projectors, 
also  pulse-bell  signals. 

FILMLAB,   INC. 

130  West  46th  St.,  New  York,  N.Y.  10036 

Phone;  JU  2-2863  AC:  212 

Year  of  Incorporation :  1924 

Joseph  H.  Bursch.  President 
35mm  Services:  photographing,  developing  and 
printing  black  &  white  and  color  filmstrips; 
black  &  white  dupe  negatives;  vacuumating; 
cutting  and  canning  filmstrips;  developing  and 
printing  silent  motion  picture  film;  35mm  con- 
tact printing  on  paper  from  35mm  negatives; 
double  frame  printing  for  2x2  slides. 
16mm  Services:  developing  and  printing  16mm 
negative  film  (black  &  white  silent  only);  reduc- 
tion printing  from  35mm  black  &  white  negative 
to  16mm  positive;  reduction  dupe  negatives 
from  35mm  positive  black  &  white  to  16mm 
black  tx  white  negative. 

Special  Services:  developing  35mm  unperforated 
negative;  developing  56mni,  65mm,  70mm, 
90mm,  and  aerographic  black  &  white  negative 
(no  prints);  developing  microfile,  oscillograph 
and  special  scientific  recording  material  photo- 
graphed on  35mm  black  6c  white  film. 

FISCHER  PHOTOGRAPHIC 
LABORATORY,   INC. 
6535  West  North  Avenue,  Oak  Park,  111.  60302 
Phones:  EU  6-6603;  CO  1-2174  AC:  312 

Y'ear  of  Organization:  1949 

Eugene  J.  Fischer,  President 

Joseph  E.  Fischer,  Vice  President 

Don  F.  Fischer,  Vice  President 
16mm  Senices:  negative,  positive,  reversal,  color 
and  sound  track  processing;  daily  black  &  white 
and  color  work  prints  —  optical  or  ink  edge  num- 
bers; master  positives,  dupe  negatives,  inter- 
negatives,  color  masters,  optical  printing;  black 
&  white  positive  and  color  positive  release  print- 
ing; reversal  black  and  white  and  reversal  color 
release  printing;  A-B  roll  printing;  variable  dis- 
solve and  fade  length.  Daily  pickup  and  delivery 
of  Ektachrome  and  Ektachrome  ER  to  Eastman 
Chicago.  Title  photography,  hot  press  eels,  creat- 
ive art;  conforming,  special  effects.  Studio  nar- 
ration recording,  narrators,  multi-charmel  inter- 
lock with  picture;  voice,  music  and  sound  effects 
mixes.  16mm  magnetic,  edge  or  center  track, 
Rangertone  Vi"  tape  recording  and  transfer. 
Optical  sound  tracks. 

Smm  Services:  color  positive,  color  reversal  and 
black  &  white  16mm  to  Smm  reduction  printing 
—  magnetic  sound.  Contact  Smm  prints.  Techni- 
color magazine  loading  service. 
Special  Services:  creative  editing,  interlock 
screening,  little  theatre,  magnetic  striping,  film 
cleaning,  Vacuumate  treatment,  repair,  vault 
storage,  spooling,  canning,  labeling  and  drop 
shipment. 


FORDE  MOTION   PICTURE   LABS 

306  Fairvicw  Ave.,  N.  Seattle,  Wash.  98109 

Phones:  682-2310/11     AC;  206 

In  PortUmd  Ore.:  2153  N.E.  Sand>    BUd. 

Phone:  234-0353  \C:  303 

Y'ear  of  Organization:  1949 

Ed  Watton,  Owner 
16mm    Services:   Anscochrome   and   Ektachrome 
negative/positive    processing,   reversal  processor; 
color  and  black  &  white  duplicating;  editing  and 
related  services. 

Special    Services:    News,    public    relations,    and 
sports;  facilities  and  control  services  available. 


GENERAL  FILM   LABORATORIES 
1546  .North   .\rgyle  Avenue,  Hollywood,  Cali- 
fornia 90028 
Phone:  462-6171     AC:  213     Telex:  06-74343 

Year  of  Organization;  1953 
William  E.  Gephart,  Jr.,  President 
Robert  G.  Goodwin,  Exec.  Vice  President 
Xeal  Keehn,  Vice  President  —  Sales 
John  .\itkens,  Vice  President  —  Administration 
Stacy  O'Brien,  Lab  Superintendent 
33mm  Services:  Eastmancolor  and  black  &  white 
release   printing;    overnight    dailies;   color    inter- 
negatives,   interpositives,   master  positives;   black 
&   white    dupe    negative    and    master   positives; 
35mm    developing,    color    and    black    &    white; 
35mm  color  and  black  &  white  filmstrip  printing. 
16mm  Services:  color  and  black  &  white  reversal 
and  positive  release  printing;  workprints  —  key 
or    printed    edge-numbers;    16mm    &    35/32mm 
black   &  white   dupe  negatives   and  color  inter- 
negatives;  I6mm  processing  —  Ektachrome,  black 
&  white  negative  or  reversal. 
Special   Services:   re-recording   of  magnetic  tape 
or   film   to   photographic  printing   track;   electro 
printing  on  small  orders;  arrangements  for  con- 
forming; editing;  35mm  or  16mm  television  com- 
mercials handled   through  separate   Corrunercial 
Department. 
Member:  Association  of  Cinema  Laboratories 

GENERAL  FILM  LABORATORY,   INC. 

66  Sibley  Street,  Detroit  1,  Michigan 
Phone:  WO  1-7818     AC:  313 
Year  of  Incorporation:  1940 

Edward  G.  Powles,  President 
Alphonse  A.  Roeske,  Vice  President 
35mra  Services:  color  negative  processing,  color 
intemegatives,    interpositives,    master    positives, 
color  release  printing.  35mm  black  &  white  nega- 
tive   processing,    black    &    white    workprinting, 
black   &  white  master  F.   G.  positive  and  dupe 
negatives,  black  &  white  release  printing. 
16mm    Services:    Ektachrome    processing,    color 
workprinting,    duplicating    and    release   printing; 
black    &    wliite   negative,    positive    and   reversal 
processing,  black   &  white  workprinting,  master 
F.  G.  positives  and  dupe  negatives,  negative  and 
reversal    release    printing;    ink    or    print-through 
edge  numbering. 

35mm  Filmstrips:  color  and  black  &  white 
filmstrip  processing  and  printing,  vacuumating, 
cutting  and  canning,  packaging  and  shipping. 
TV  Commercials:  35mm  or  16mm  service. 
Special  Services:  editorial  service,  ultrasonic 
cleaning. 

GUFFANTI   FILM   LABORATORIES,   INC. 

630  Ninth  .\ve..  New  York,  N.Y.  10036 

Phone:  CO  5-5530      AC:  212 

Paul  Guffanti,  President 

Edward  Cantor,  Laboratory  Manager 
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Guffanti   Film    Laboratories;   Continued 

33mm  Services:  black  ic  uhite  release  printing; 
overiiiglit  dailies;  black  &  white  dupe  negatives 
and  master  positives. 

16mm  Seniccs:  color  and  black  &  white  reversal 
and  negative  release  printing;  workprints  —  key 
or  printed  edge  numbers:  black  &  white  dupe 
negatives.  16mm  processing  of  black  &  white 
negative  or  reversal. 
TV  Commercials:  33  or  Kimm. 
Special  Services:  re-recording  of  magnetic  tape 
or  film  to  photographic  piinting  track;  conform- 
ing film  for  printing;  arrangements  for  editing. 

HIGHLAND  LABORATORIES 

90  Tehama  Street,  S;in  I'rancisco  5,  California 

Phone:  YU  6-5480  AC:  415 

Year  of  Organization:  1960 

Barry  J.  Brose,  Oiuncr 
16mm  Services:  color  processing  of  Ektachrome 
commercial    and    ER,    Ektachrome    dupe    with 
applicated  sound  track. 

Special  Services:  sound  track  application  of  all 
Ektachrome    films    for    single    system    recording. 


HOLLYWOOD    FILM    ENTERPRISES,    INC. 
6()(>()   Simset   HUd.,   llolKwood   2S.   Calilornia 
Phone:  HO  4-21S1   .\C.  213 

Mickey  Kaplan,  Prcsutciit 

Holx  It  Warde,  Vice  PrcsUleut 

I'lini  Enimett,  Stiks  Manager 
16mm  Services:  color  and  black  &  white  reversal 
and  negative  release  printing;  workprints  —  key 
or  printed  edge  numbers;  black  &  white  dupe 
negatives,  and  color  intemegatives,  16mm  proc- 
essing —  Ektachrome,  black  &  white  negative  or 
reversal,  and  Ektachrome  ER;  same  day  service 
processing  color  original  —  furnishing  a  color 
"daily"  print  on  Tj-pe  7386  color  reversal  print 
stock. 

8mm  Services:  release  prints  — •  black  &  white, 
Kodachrome  or  Eastman  Color;  Eastman  color 
intemegatives.  magnetic  striping  and  sound  trans- 
fer. 

Special  Services:  re-recording  of  magnetic  tape 
or  film  to  photographic  printing  track;  electro- 
printing  on  small  orders;  arrangements  for  ori- 
ginal editing  or  re-cditing;  coniorining  film  lor 
printing.  Also  can  handle  TOmm  black  &  white 
processing  in  rolls  up  to  1000  feet,  and  5Vi", 
7Vi",  9W,  and   12"  in  black   &  white  or  color. 


HOLLYWOOD   VALLEY  FILM  LABS,   INC. 

2704  West  Oli\e  .\ venue,  Burbank,  California 

Phone:  846-7262  .\C:  213 

Year  of  Incorporation:  1952 

N'ernon  G.  Frith,  President 

Elizabeth  E.  Frith,  Vice  President 

John  W.  Trube\-,  Processing  Foreman 
16mm  Services:  sound  &  silent,  Kodachrome, 
Ansco,  black  &  white  reversal  duplicate  prints; 
Eastman  color  internegative  and  positive  print 
processing  and  printing;  black  &  white  negative, 
duplicate  negative  and  positive  print  process- 
ing and  printing. 

8mm  Services:  single  8mm  Kodachrome  dupli- 
cates; double  8mm  black  &  white  negatives  and 
color  intemegatives;  volume  production  printing 
in  both  color  and  black  &  white;  8mm  magnetic 
striping  and  recording. 

Special  Services:  8mm  to  16nim  blow-ups;  16nim 
to  8mm  reductions. 


HOUSTON-HALE,  INC. 

230  \\  est  Olive,  Burbank,  California 
Phones:  TH  2-8188,  VI  9-4627  .\C:  213 
Clarke  Hale,  President 
A.  E.  White,  Vice  President  —  Operations 
35mm  Services:  color  and  black  &  white  release 


Houston-Hole:  Continued 

printing,  dailies  delivered  same  day;  black  & 
white  and  color  dupe  negatives  and  master 
positives,  color  intemegatives,  interpositives, 
master  positives,  color  processing  —  Eastman 
and  Ansco  color,  black  &  \\hite. 

16mm  Service:  color  and  black  &  white  rever- 
sal and  negative  release  and  work  prints,  edge 
numbering,  dupe  negatives  and  color  intemega- 
tives; processing  —  Eastman,  Ansco,  black  & 
white  negative  and  reversal. 
Member:  Association  of  Cinema  Laboratories 


HYTONE   FILM   LAB,   INC. 
1702  Keo  Way,  Des  Moines  14,  Iowa 
Phone:  288-1122  .40:  515 
Year  of  Incorporation:  1958 
Jay  M.  Hytone,  President  &  General  Manager 

16mm  Services:  negative,  positive,  and  reversal 
black   &   white    processing;    color   and   black   & 
white  printing;  fades;  magnetic  recording. 
8mm  Services:  black  6c  white  double  8  process- 
ing and  printing. 


JAMIESON   FILM   COMPANY 
3823  Bryan  Street,  Dallas  4,  Te.\as 
Phone:  TA  3-8158     AC:  214 
Year  of  Organization:  1916 
Bruce  J;nnieson,  President 
Hugh  \'.  Jamicson,  Jr.,  K.xec.  Vice  President 
Bill  F.  Stokes,  Vice  President  —  Sales 
Lloyd  .\bernathy.  Director  of  Producer  Services 
Jerry  A.  Dickinson,  Vice  President  —  Televi- 
sion 
Walter  Spiro,  Secretary 

35mm  Services:  black  &  white  negative  process- 
ing, dailies,  master  positives,  dupe  negatives,  re- 
lease prints;  33mm  to  16inm  black  &  white  reduc- 
tion printing. 

16mm  Services:  Ektachrome  Commercial  and 
ER  Color  processing;  Ektachrome  color  daihes; 
Kodachrome  and  Ektachrome  release  printing 
with  scene  to  scene  color  correction  and  optical 
effects;  one  to  one  Ektachrome  color  masters; 
reduction  color  masters  from  33mm  color;  16mm 
black  &  white  negative,  positive  and  reversal 
processing  and  printing;  ultrasonic  cleaning. 

Special    Services:    33mm    and    16mm    sound   re- 
cording, music  scoring,  mixing,  editing,  animation, 
script  writing,  and  production  services. 
Member:  .Association  of  Cinema  Laboratories 


KOSTER   FILM   FACILITIES,   INC. 
1017  New  Jersey  Ave.,  S.E.,  Washington 

3,D.  C. 
Phone:  LI  4-4410 

16mm  Services:  black  &  white  negative,  positive 
and  reversal  developing;  printing  of  black  & 
white  dupe  negative,  master  positive,  positive, 
and  color  reversal;  16mm  reduction  from  33mm. 

Special  Services:  fades,  dissolves,  original  record- 
ing,   mmng;    transfer,    interlock;    music    library; 
editing  and  conforming;   preparation  of  A.  &:   B 
rolls;  studio  and   camera  equipment  rental. 
Member;   Association   of  Cinema  Laboratories 


LABCRAFT   INTERNATIONAL   CORP. 

4019  Prospect  Avenue,  Cleveland  3,  Ohio 
Phone:  UT  1-4334     AC:  216 

Year  of  Incorporation:  1954 
Robert  F.  Blair,  President' 
\l;ic  R.  Blair.  Vice  President  —  Sates 
Oliver  Stamper,  Secretary 
George  Golden,  Lab  Manager 
George  Murphy,  Customer  Services 
Joseph  L.  Micach,  Editorial  Services 

16mm  Services:  color  and  black  &  white  reversal 
and  negative  release  printing;  negative,  positive. 


FILM  lABORATORiES 

Labcraft  International:  Continued 

and  reversal  sound  track  processing;  work  prints 
—  printed  edge  imnibers.  16mm  to  8mm  reduc- 
tion. 

Special  Services:  editing  and  recording  —  sound 
magnetic  and  optical. 
Member:  Association  of  Cinema  Laboratories 


LAB-TV 

723  Seventh  Ave.,  New  York.  N.Y.  10019 

Phone:  JU  6-2293  AC;  212 

Year  of  Organization:  1932 

Jack  Aslier,  Owner 

Ken  Williams,  Manager 

Laura  Palermo.  Credit  Manager 
16mm  Services:  black  &  white  rc\ers;il  processing 
and   color   and   black    &   white    printing.    Work 
prints;     color-to-color    prints;     color-to-black     & 
white  prints;  raw-  stock;  Utlrasonic  film  cleaning; 
A  &  B  roll  prints;  fades-dissolves;  timed  prints; 
edge  numbering. 
8mm  Services:  Processing. 
TV  Commercials:  16mm. 
Member:  Association  of  Cinema  Laboratories 

LAKESIDE  LABORATORY 

5929  E.  Dunes  Higliwa>,  P.O.  Box  2408,  Gary, 

Indiana 
Phone:  938-1 1 13  (Gary)  AC:  219 

SA  1-4600  (Chicago)     .\C:  312      " 
Year  of  Incorporation:  1919 
R.  Paul  Ireland,  President 
\\'a\-ne  Shertzer,  Vice  President  —  Production 
Lucille  B.  .\cord,  Seerclanj  &  Treasurer 

35mm  Services:  color  and  black  &  white  timed 
answer  and  release  prints;  black  &  white  color 
separations;  color  internegative,  interpositives; 
reduction  printing  to  J  6mm.  33mni  processing 
of  Eastman  color  negative,  positive  and  Ekta- 
chrome ER  and  forced  ER,  black  &  white  nega- 
tive and  positive. 

16mm  Services:  Ektachrome  processing  with 
ovemight  color  dailies  (work  prints);  scene  to 
scene  color  and  density  timing;  additive  color 
printing;  Ektachrome  answer  and  release  prints; 
color  intemegatives  and  color  positive  release 
prints;  blow-up  printing  to  33mm.  16nim  process- 
ing of  Ektachrome  (commercial,  ER,  and  forced 
ER),  Eastman  color  internegative  and  positive; 
black  &  v\hite  negative  and  positive. 

35mm  Slidefilm:  color  and  black  &  white  print- 
ing and  processing;  standard  and  low  grain 
processes;  overnight  answer  prints;  frame  to 
frame  timing  from  reversal  original  to  optical 
dupe  negative;  contact  dupe  negatives;  black  & 
v\hite  color  separations,  intemegatives;  cutting 
and  canning. 

Special  Services:  any  length  Ektachrome  con- 
tinuous processing  —  33mm  ER,  forced  ER  and 
print  stock  —  16mm  Commercial,  ER,  forced  ER 
and  print  stock;  editing  service  and  conform- 
ing film  for  printing;  33mm  and  16mni  optical 
effects. 


^ 


MECCA   FILM   LABORATORIES  CORPORATION 

630  Ninth  A\e.,  New  York,  N.Y.  10036 
Phone  CO  5-7676  AC:  212 

Year  of  Incorporation:  1960 
Byron  Roudabush,  President 
Jack    Haber,   Exec.   Vice   President   &  Gen. 

Manager 
Floyd  \\'eber,  Jr.,  Vice  President 
James  M.  Pierce,  Director,  Client  Relations 
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FILM  LABORATORIES 

Mecca  Film  Laboratories:  Continued 
35mm   Sen-ices:  black   &  white  negative   devel- 
oping,   nish   dailies,    edge   numbering;   black   & 
\vhite  dupe  negatives,  master  positives;  black  & 
white  release  prints,  contact  &  reduction. 
16mm  Semces:  black  &  white  negative  develop- 
ing, rush  dailies,  edge  numbering;  black  &  white 
dupe  negatives,  master  positives;  black  &  white 
release  prints,  contact  &  reduction. 
Special    Services:    television    commercials,    fast 
service. 
Members:  Association  of  Cinema  Laboratories 


MODERN  MOVIES,  INC. 
832  North  Cole  .\venue,  Hollywood  38, 

California 
Phone:  HO  4-7293  AC:  213 

Year  of  Incorporation:  1936 

Eugene  R.  Johnson.  Presideut 

W.  Merle  Connell,  Treasurer 
16mm    Services:    negative    developing,    quantity 
printing. 
Smm  Services:  quantity  printing. 

MOTION   PICTURE- 
ALEXANDER  CORPORATION 

1032  Carondelet  Street.  Post  Office  Box  52768, 
New  Orleans,  Louisiana  70130 

Phone:  JA  5-2233  AC:  504 

Year  of  Incorporation:  1921 

Carl  J.  Mabry,  President 

Robert    W.    Dyer.    Vice    President-Production 
Manager 

R.   P.   Karrigan,  Vice  President,  Sales 
35mm   Services:   black   &   white   only.   Negative 
processing;  dailies;  release  printing;  O.xberry  op- 
tical facilities. 

16mm  Services:  B  &  W  only;  16mm  contact  print- 
ing, negative /positive;  35  to  16mm  reduction 
printing. 

Special  Services:  Sound  mixing  facilities  R.C.A. 
(7  charmels),  17%mm  &  35mm  magnetic  or  35- 
mm  optical;  editing  ser\ices;  equipment  rental; 
sound  stages. 


MOTION  PICTURE  LABORATORIES,   INC. 
781  South  Main  Street,  Memphis  6,  Tennessee 
Phone:  ^\^^  8-0456 

Frank  McCeary,  President 

16mm  Services:  black  &  white  negative,  positive 
and  reversal  developing;  printing  of  black  & 
white  dupe  negative,  master  positive,  positive, 
and  reversal;  also  printing  of  color  intemegative, 
color  intermediate  positive,  color  positive,  and 
color  reversal. 

Special  Ser^•ices:  fades,  dissolves,  superimposi- 
tion;  one  to  one  optical  printing;  Smm  printing; 
original  recording,  mixing,  transfer,  interlock; 
music  library;  magnetic  soundstriping;  editing, 
conforming;  preparation  of  A  &  B  rolls;  film 
treatment. 
Member:  Association  of  Cinema  Laboratories 

MOTION   PICTURE  SERVICE  COMPANY 
125  Hyde  Street,  San  Francisco  2,  California 
Phone:  OR  3-9162  AC:  415 
Year  of  Incorporation:  1935 

Gerald  L.  Karski,  President 

Harold  A.  Zell,  Vice  President 
35mm  &  16mm  Services:  photography,  develop- 
ing and  printing,   reduction  printing,  recording, 
dubbing;  black  &  white  only. 
Special  Services:  editing,  titles,  tv  commercials. 


MOVIELAB,   INC. 
619  West  54th  St.,  New  York.  N.Y.  10019 
Phone:  JU  6-0360  .\C:  212 

Y'ear  of  Incorporation:  1931 

Saul  Jeffee,  President 

Frank  S.  Herman,  Executive  Vice  President 
Benjamin  Bloom,  Vice  President  —  Sales 
Ted  Gaski.  Vice  President  -  Black  &  White 

Production 
John  Kowalak,  Vice  President  —  Color  Produc- 
tion 
Daniel  S.  Eisenberg,  Treasurer 
35mm  Services:  developing  &  printing  color  and 
black   &   white  —  dailies   and  release  printing; 
A  &  B  ])rinting  on  tlie  above  services. 
16mm    Services:    developing   and   printing   color 
and  black  &  white  —  dailies  and  release  printing; 
reduction  and  contact  printing;  A  &  B  printing 
on  the  above  ser\-ices. 

Smm  Services:  color  and  black  &  white  reduction 
and  contact  release  printing. 

Special  Services:  interlock  projection,  16mm  and 
35mni,  optical  and  magnetic  sound;  16mm  and 
35mm  edge  numbering,  negative  matching;  cut- 
ting, film  and  tape  storage,  reversal  processing. 
Member:  Association  of  Cinema  Laboratories 

NATIONAL  CINE  LABORATORIES,  INC. 
2006  Powhatan  Road,  llyatts\ille.  Murj land 
Phone:  HA  2-4333  AC:  301 

Year  of  Incorporation:  1940 

Roy  Johnson,  President 

Peg  Johnson,  Vice  Preside/rt  &  Treasurer 

Bob  .Miller.  Laboratory  Manager 

Dick  Penkert.  Processing  Supervisor 
16mm  Services:  reversal,  negative 'positive  proc- 
essing and  duplicating;  sound  striping;  Koda- 
chrome  and  Ek-tachrome  processing,  work  prints, 
timed  color  and  black  &  white  duplicates.  16mm 
reduction  to  Smm. 

Smm  Services:   color  and  black  &  white  dupes; 
sound  striping;  Smm  enlarged  to  16mm. 
Special  Ser\ices:  Vacuumating  on  all  duplicates; 
same  day  reversal  processing  and  work  printing 
service. 
Member:  Association  of  Cinema  Laboratories 

PACIFIC   COLORFIIM,    INC. 

574  N.  Larchmont  BKd.,  lIolKwood.  Cal. 

90004 
Phone:  Hollywood  3-6844  AC:  213 
Betty  Jane  Cox,  President 
James  Cox,  Vice  President 

16mm  Services:  Ektachrome  processing;  color 
workprinting;  Kodachrome  release  printing.  Opti- 
cal 16mm  one  to  one  printing  on  all  color  stocks. 
Special  Ser\ices:  negative  matching;  editorial 
services. 


PACIFIC  TITLE  &  ART  STUDIO 
6350    Santa    Monica    Blvd.,    Hollywood    38, 

Cal. 
Phone:  HO  3-5611     AC:  213 

Year  of  Organization:  1925 
Gordon  R.  Hubbard,  General  Manager 
35mm  Services:  dailies  —  developing  and  print- 
ing, dupes,  masters  (black  &  white  only);  black 
&  white  reversals  from  original  work  prints  with 
key  numbers. 

16mm  Ser\ices:  black  &  white  processing  and 
printing,  composite  printing,  100%  reduction 
printing  from  35mm  negatives. 
Special  Ser\ices:  titles,  optical  effects,  inserts, 
animation,  special  effects,  commercials  through  a 
separate  Commercial  Department. 


W.   A.   PALMER   FILMS,   INC. 

611  Howard  Street,  San  Francisco  5,  California 
Phone:  986-5961     AC:  415 

Year  of  Incorporation:  1936 
William  A.  Palmer,  President 
John  Corso.  General  Manager 
\'in  Agar.  Technical  Services 
Forrest  E.  Bootlie,  Recording  Services 
Larn.-  Dawson,  "Live-Camera"  Services 
35mm  Services:  35mm  to  16mm  reduction  print- 
ing. 

16mm  Services:  color  and  black  &  white  proc- 
essing, color  and  black  &  white  answer  and  re- 
lease printing,  optical  printing,  dupe  masters, 
dupe  negatives,  edge  numbering.  Peerless  treat- 
ment, music  library,  electro-printing,  interlock 
screening,  editing,  conforming  ,\  &  B  roll  pre- 
paration; art,  titles  and  animation. 
Special  Services:  "Live-Camera";  a  Palmer-de- 
veloped adaptation  of  live  TV  methods  to  Him 
procluction,  is  a  copyrighted  trademark. 
Member:  Association  of  Cinema  Laboratories 

PANACOLOR,   INC. 

6660  Santa  Monica  Boulevard,  Hollywood  38, 
California 

Phone:  HO  6-2128  AC:  213 

Year  of  Incorporation:  1957 

Harry  Harris,  Chairman  of  the  Board 

Harry  E.  EUer,  President 

Leo  J.  Nicastro,  Vice  President  —  Production 

H.  L.  Baumbach,  Vice  President  —  Research 
&  Engineering 
35mm  Services:  color  release  printing;  overnight 
dailies;  black  &  white  dupe  negatives  and  master 
positives;  color  internegatives,  interpositives,  and 
master  positives;  35mm  processing  —  color. 
16rom  Services:  color  release  printing;  workprints 
—  printed  edge  numbers;  35/32mm  black  & 
white  dupe  negatives  and  color  internegatives; 
16mm  processing  —  Ektachrome,  black  &  white 
negative  or  reversal. 

Special    Services:    color    filmstrip    printing    and 
processing. 

PAN  AMERICAN   FILMS 

822  North  Rampart  Street,  New  Orleans, 
Louisiana 

Phones:  JA  2-5364/5  AC:  504 

Y'ear  of  Organization:  1950 

Frank  J.  Richard,  Partner 

John  Nl.  LeBlanc,  Partner 
16mm  Services:  negative  or  reversal  processing; 
Eco-Meza  color  processing;  color  and  black  & 
white  duplicating;  sound  recording;  answer  or 
release  prints;  editing  work  prints  or  originals. 
Special  Seivices:  tape  transfers  to  16mm;  optical 
fron\  '4",  16mm,  17V2mm;  tithng  —  color  or 
black  &  white. 

PARTH  CINE  LAB 

11  Knob  Road,  Mt.  Pocono,  Pa. 

Phone:  839-7284  .\C:  717 

Julia  Parth.  Owner 

William  Johnson,  Manager 
33mm  Ser\ices:  35mm  to  16mm  silent  reduction 
printing  and  processing. 

16mm   Services:    silent   color   printing;    black   & 
white  silent  printing  and  processing. 
Smm  Services:  16mm  to  Smm  reduction  printing, 
black  &  white  and  color;  black  &  white  printing 
and  processing. 

*4V  this  symbol,  appearing  over  a 
listing  in  these  pages  indicates  that  display  ad- 
vertising containing  additional  useful  reference 
data  appears  in  other  pages  of  this  Buyer's  Guide. 
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PATHE   LABORATORIES,   INC. 

105  East  106th  St.,  New  York,  N.Y.  10029 

Plione:  TR  6-1 120  AC:  212 

Brunch  Offices:  Pathe  Laboratories,  Inc.,  6823 
Santa  Monica  Blvd.,  Hollywood,  Cal.  Phone: 
no  9-.3961.  Pathc-Dcluxe  of  Canada  Ltd., 
9  Brockhouse  Road,  Toronto.  Canada. 
Phone:  CL  9-7S11 

Year  of  Incorporation;  1952 

Paul  \'.  Connelly,  Vice  President 

Kurt  E.  Kanis,  Vice  President 

Kenneth  J.  Coleman,  Vice  President  —  Sales 

Frank  Bucci,  Ass't.  Sales  Manager 
33mm  Services:  color  and  black  &  white  release 
printing;  o\ernight  dailies;  black  &  white  dupe 
negatives  and  master  positives;  color  intcrnega- 
tives.  interpositivcs;  35mm  processing  —  color 
and  black  &  w  hite. 

16mm  Services:  color  and  black  &  white  release 
printing;  black  &  white  dupe  negatives  and  mas- 
ter positives;  color  internegatives,  interpositi\es; 
IBinm  processing  —  Ansco  and  Kodachrome, 
black  &  white  reversal. 

8mm  Services:  black  &  white  and  color  printing. 
Special  Services:  .35  mm  or  16mm  ncgati\es  from 
videotape  recordings,  with  either  ,35mm  or 
16mm  reduction  or  contact  release  prints;  35mm 
color  and  black  &  white  filmstrip  printing  and 
processing;  35mm  and  16mm  tv  commercials: 
optical  and  recording  facihties;  35mm,  16inm  and 
magnetic  transfer  facilities. 

PHOTO   TECH    LABORATORY 

200  E.  First  St.  South.  Sail  L..ke  City  11,  lt;»h 

Phone:  EL  9-3823  .\C:  801 

Year  of  Organization:  1954 

Charles  L.  Stockdale,  President 

Bernard  P.  Lee,  Vice  President 

G.   Lucile   Stockdale,   Secretary-Treasurer 

C.  Burton  Pugh,  Lah  Manager 
16mm  Services:  black  &  white  and  color  proc- 
essing  ER   and   Ektachrome   Commercial;   black 
6c  white  and  ER  printing. 
8mm  Services:  black  &  white  processing. 
Special   Services:   sound   recording,   sound   trans- 
fer 16nim. 
Member:  Association  of  Cinema  Laboratories 

PHOTOGRAPHIC  LABORATORIES 
3101   San  Jacinto  St..   Houston,  Texas  77004 
Phone:  JA  6-1.367  AC:  713 
E.  \\'.  Taylor,  Owner 
Jack  B.  Zilker,  Oitncr 
Harve\-  E.  Wheeler,   Laboratory  Manager 

33mm  Services:  filmstrips  and  slides;  color  and 
black  &  white  filmstrip  processing  and  printing. 
16mm  Services:  optical  sound  transfers;  color 
workprinting;  duphcating  and  release  printing, 
black  &  white  negative,  positive  and  reversal 
processing;  black  &  white  workprinting;  master 
F.  G.  positives  and  dupe  negatives;  negative  and 
reversal  release  printing;  optical  effects,  edge 
numbering. 

Special  Services:  script  WTiting;  animation;  edit- 
ing; sound  mbcing;  studio  and  location  shooting. 

PITTSBURGH  MOTION   PICTURE   LAB 

116  Seventh  Street.  Pittsburgh,  Pa.   15222 

Phone:  281-9322     AC:  412 

Date  of  Organization;   1959 

Albert  Knorr,  President 

John  W.  Zwergel,  Vice  President 

Richard  G.  Pompe,  Lab  Manager 

Jay  B.  Gould,  Editorial  Supeniior 

16mm  Services:  developing  of  black  &:  white 
rexersal,  negative  —  positive;  printing  of  black  & 
white  and  color  work  prints;  black  &  white  dupe 


Pittsburgh   Lab:  Continued 

negative,  color  masters,  black  &  white  positive 
and  color  release  printing;  reduction  from  16mm 
to  8mm  both  black  &  white  and  color. 
8mm  Services:  Processing  black  &  white  —  print- 
ing, reduction  and  enlarging. 
Special   Services:   editing;   conforming  of   16mm 
films  or   16mm  sound  track;  original  voice   and 
music    recording,    channel    dubbcrs    for    mi.'dng; 
transfer   from   magnetic   to   optical  sound   track. 
Edge    numbering,    ultrasonic    cleaning.    Perma- 
Film  protection,  Sound  studio;  recording. 
Member:  Association  of  Cinema  Laboratories 


PRECISION   FILM  LABORATORIES,   INC. 
21  \V.  4fith  St.,  New  York.  N.Y.  10036 
Phone:  J  I"  2-.3970  AC:  212 
Cable;  PRFCISFILM 
Daniel  R.  Ehrlich,  President 
Lee  Shaw,  Vice  President 
Frank  \'.  Papalia,  Production  Manager 
William  Kwartler,  Controller 

35mm  Services:  color  internegatives,  interposi- 
tivcs, color  negative  processing,  master  positives, 
color  release  printing;  black  &  white  negative 
processing;  black  &  white  work-printing;  black 
&  white  master  F.  G.  positive  and  dupe  nega- 
tives and  black  &  white  release  printing. 
16mm  Services:  color  workprinting;  duphcating 
and  release  printing;  black  &  white  negative, 
positive  processing;  black  &  white  workprinting; 
master  F.  G.  positives  and  dupe  negatives;  nega- 
tive and  reversal  release  printing;  ink-or  print- 
through  edge  numbering. 
Special  Services:  re-recording. 
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REELA   FILMS,   INC. 

17  N.W.  Third  Street.  .Miami.  Florida 
Phones:  FR  4-2108  6262  .\C:   303 

Year  of  Incorporation:  1951 

F.  F.  (Ted)  Sack.  General  Manager 

Marian  Kiev.  Production  Manager 

Ed  Read.  Laboratory  Manager 

J.  LaTourette,  Stilt  Dcpt.  Manager 

.\l.  Xann.  Photo  Offset  Manager 

C.  Biddleconi,  Animation  &  Art 
Services:    animation:   titling,   graphic  arts,   music 
libran.-,    editing,    soimd    mi.\%    sound    tiansfer    & 
lab  ser\ices  tlirough  release  prints;  kinescope  re- 
cordings from  video  tape. 

Special  Services:  black  and  white  reversal,  nega- 
ti\'e-positi\e  processing,  printing,  35mm  optical 
reduction  to  16mm.  photo  offset  printing. 


RUSSELL  &  BARTON  FILM  COMPANY 

4S33  Waller  Street,  P.  O.  Box  6794,  Jackson- 
ville .3,  Florida 

Phone:  EV  9-0331      AC:  305 

Year  of  Organization;  19.52 

Gerden  O.  Russell.  President 

Marjorie  D.  Russell,  Vice  President 

Donald  E.  Barton,  Secretary-Treasurer 
35mm    Services:    color    and   black    &    white    re- 
lease   printing;    black    &    white    dupe    negatives 
and  master  positives;  35nim  black  &  white  neg- 
ative and  positive  processing. 

16mm  Services:  color  and  black  &  white  re- 
versal and  negative  release  printing;  work  prints 
—  key  or  printed  edge  numbers;  16mm  and 
35nim  dupe  negatives.  16mm  black  &  white 
negative,  positive  or  reversal  processing. 
Special  Services:  original  editing  or  re-editing; 
conforming  film  for  printing;  re-recording  of 
magnetic  tape  or  film  to  W'estre.\  optical  track; 
voice  and  music  recording. 
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FILM  LABORATORIES 

SLY-FOX  FILMS,   INC. 
1025  Curric   .\\cnuc,   Minneapolis,  Minn. 

55403 
Phone:  336-6777  AC:  612 

Year  of  Organization:  1914;  Inc.  1923 
Earle  C.  Sly,  President 
Richard  H.  Sly,  Safes  Manager 
Robert  E.  Sly,  Production  Manager 
G.  Rasmusson,  Lab  Manager 

33mm  Services:  black  &  white  developing  and 
printing. 

16mm    Services:    black    &    white    negative    and 
positive    and    reversal   developing   and    printing, 
including  fades  and  dissolves. 
8mm    Services:    reversal    developing    and    print- 
ing, magnetic  striping. 

Special  Services:  titles,  editing,  sound,  35mm 
slide  films  in  color  and  black  &  white,  silent 
and  sound  photography;  l6mm  edge  number- 
ing, 55  to  70mm  black  &  white  negative  de- 
veloping. 

SOUTHEASTERN  FILM 
PROCESSING   COMPANY 
1303  Geiger  A\cnue,  Colinnhia,  S.  C. 
Phone:  253-0066  AC:  803 
Year  of  Organization:  1953 
S.  Bernard  Lever,  Owner 
Mrs.  Florence  M.  Lever,  Office  Manager 

16mm  Services:  black  &  white  positive,  rever- 
sal, negative  processing;  printing  of  negative 
and  reversal. 

8mm  Services:  black  &  white  processing. 
Special   Services:    16mni   magnetic  sound,   sound 
recording,    editing;   preview,    film   repair,    clean- 
ing. 
Member:  Association  of  Cinema  Laboratories 


SOUTHWEST  FILM  LABORATORY,  INC. 

3024  Fort  Worth  Avenue,  Dallas  11,  Texas 

Phone:  FE  1-8347     AC:  214 

Year  of  Incorporation:  1950 

Jack  A.  Hopper,  Vice  President 

Charles   E.    Floxd,    Customer   Service   Repre- 
sentative 

Ray  Bradford,  Producers  Service 

OHver  H.  01i\er,  Sound 

Frank  Rowell.  Processitig  Supervisor 

Hope  Peters,  Color  Timing 

Fran  Berger,  B  &  W  Timing 

Bob  Cook,  Traffic 
16mm  Services:  processing  Ektachrome  Commer- 
cial. ER  Kodachrome,  black  &  white  reversal, 
black  &  white  negative,  hi-contrast  positive,  re- 
lease prints,  TV  Kinescope  (Kodak  type  7374) 
and  sound  recording;  Triad  color  control  printing 
(additive  scene  to  scene  color  correction)  from 
Kodachrome,  Ektachrome  or  .Anscochrome  orig- 
inal printing  on  Kodachrome  stock;  color  serv- 
ices include  work  printing,  answer  printing,  re- 
lease printing,  chp  to  clip  printing,  replacement 
section  printing;  contact  masters,  black  &  white 
and  color,  optical  master  1:1  black  &  white; 
Triad  color  control  optical  masters. 
Special  Services:  editing  service,  recording,  mag- 
netic and  optical,  equipment  rental,  equipment 
sales,  studio  rental. 
Member:  Association  of  Cinema  Laboratories 

LOUIS  STUDNA  FILMS 
3214  Gillham  Road,  Kansas  City  9,  Mo. 
Phone:  LO  1-6300  AC:  816 

Year  of  Incorporation;  1946 
Louis  Studna,  President 
Phyllis  Studna,  Secretary-Treasurer 
Clyde  Inge,  Lab  Manager 
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FiLM  LABQJATORliS 

Studna  Films:  Continued 

33mm  Services:  black  &  white  negative-posi- 
tive printing  and  developing,  picture  and  track; 
dupe  negatives  and  master  positives;  optical 
effects. 

16mm  Ser>'ices:  black  &  white  negative-posi- 
tive and  reversal  printing  and  developing,  picture 
and  track;  dupe  negatives  and  master  positives. 
Special  Services:  animation  and  photography; 
35mm  filmstrip,  black  &  white  or  color. 


SWIFT  MOTION   PICTURE 
LABORATORIES,   INC. 
1183  University  .\ve..  New  York,  \.Y.  10052 
Phone:  CY  3-2400     .\C:  212     Cible:  SWIFT- 

PI.\  NEWYORK 
Year  of  Incorporation:  1950 
W.  G.  Snowden,  President 
J.  M.  Logan,  Production  Manager 

35mm  Services:  35mm  reduction  to  16mm  and 
16mm  blow-up  to  35mm  color  interpositive  or 
color  intermediate  negative  printing. 

16mm  Services:  color  printing,  color  reversal 
printing,  color  intemegative  and  color  positive 
release  printing,  16mm  Ektachrome  and  other 
camera  color  original  processing,  16mm  color 
masters,  scene-to-scene  color  corrections;  also 
black  &:  white  reversal  processing  and  printing. 
Special  Services:  sound  recording,  track  trans- 
fers, editorial  sen'ices,  negative  cutting,  title,  art 
photography,  animation,  interlock  facilities, 
music,  script  revision,  nationwide  library  distri- 
bution services. 


* 


TECHNICOLOR    CORPORATION    OF    AMERICA 
MOTION   PICTURE   DIVISION 

6311   Romaine  Street,  Hollywood  3S,  CaUf. 

Phone:  HO  7-1101  AC:  213 

Branch  Office:  4509  RCA  Building,  30  Rocke- 
feller Plaza,  New  York  20,  New  York. 
Phone:  CI  7-7934.     AC:  212 

Y'ear  of  Incorporation :  1915 

Patrick  J.  Frawlcy,  Jr.,  Chairman 

Melvin  H.  Jacobs,  President 

Edward  E.  Ettinger,   Exec.  Vice  President 

Robert  Riley,  Vice  President  —  Sales 

Paul  W.  Fassnacht,  Vice  President  —  Mfg. 

Albert  P.  Lofquist,  Plant  Manager 

Reeves  L.  Kennedy,  Treasurer 

Donald  G.  Smith,  Non-Theatrical  Film  Sales 

Richard  Blanco,  Manager  —  Neiv  York 

35mm  Services:  black  &  white  and  color  nega- 
tive and  positive  processing. 

16mra  Services:  black  6c  white  and  color  nega- 
tive and  positive  processing;  reduction  and  con- 
tact prints. 

Smm  Services:  dye  transfer  color  prints  from 
35mm  or  16mm  originals  —  silent  and  magnetic 
striped  sound. 

Special  Services:  processing  of  65mm  color  nega- 
tive —  70mm  color  positive;  processing  facihties 
for  Cinerama;  Auto  Selecti\-e  printing.  Complete 
facilities  for  Technirama®  and  Techniscope*. 

Technicolor  Overse.vs  Services 

Affiliates:  Technicolor  Ltd.,  Rath  Road,  Har- 
mondswortli.  West  Drayton,  Middlesex,  England. 
Phone:  Skyport  5432.  Cable:  Tecnicolor  West 
DraNlon. 

Technicolor  Italiana,  S.  p.  A.,  Via  Tiburtina 
1138,  Rome,  Italy.  Phone:  419,441.  Cable:  Tech- 
nicolor Roma. 
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TELEFILM,    INC. 
6039  Hollywood  BKd.,  Holl> wood  28,  Cal. 
Phone:  HO  9-7205     AC:  213     Cable:  TELE- 
FILM 

Y'ear  of  Incorporation:  1940 

Peter  Comandini,  President 

William  Steen,  Production  Manager 

Donald  Harrold,  Sound  Engineer 
Services:    16mm    and    Smm   laboratory   services; 
aerial  image  photography,  hot  press  titles;  8  mm 
magnetic  sound  recording. 

TEXAS   INDUSTRIAL   FILM 
COMPANY,   INC. 

2.528  North  BKd.,  Houston  6.  Texas 
Phone:  JA  9-4377  AC:  713 

Year  of  Incorporation:  1945 
N.  Don  Macon,  President 
Albert  P.  Tyler,  Vice  President 
Sara  Macon,  Secretary-Treasurer 

16mm  SerWces:  printing  and  processing:  black 
&  white  reversal,  negative,  sound  tracks,  dupe 
negative,  positive  and  reversal  release  prints, 
Ektachrome  original,  work  prints,  release  prints, 
Eastman  color  "negative,  intemegative.  positive 
release  prints;  key  or  printed  edge  numbers. 
Special  Ser%ices:  optical  effects  &  printing,  dupe 
negatives,  color  intemegatives,  black  &  white 
master  positives,  Ektachrome  or  Kodachrome 
masters;  editing  and  recording,  re-recording  of 
magnetic  tape,  transfer  to  film;  conforming  films 
for  printing;  animation,  sound  stage;  titles. 
Member:  Association  of  Cinema  Laboratories 


TOP   PRODUCTIONS,   INC. 

701-03  W.  Willow  St.,  Chicago.  III.  60614 

Phone:  AH  2-7874     AC:  312 

Y'ear  of  Incorporation:    1957 

John  T.  Oertel.  President 
16mm  Services:  color  and  black  &  white  release 
printing.  Kodachrome.  reversal,  negative  and 
positive;  workprints,  ke\'  &  ink  edge  numbering; 
dupe  negatives,  A  &  B  roll  printing,  fades  and 
lap  dissolves,  Kodachrome  processing,  reversal 
processing  &  negative  processing;  Ektachrome 
processing  by  Eastman. 

Smm  Services:  color  and  black  &  white  release 
printing,  16mm  to  Smm  reduction  printing,  Koda- 
chrome, black  &  white  reversal  and  positive 
prints;  Smm  to  1 6mm  enlargement  printing, 
Kodachrome  and  black  &  white  reversal;  Koda- 
chrome and  black  6c  white  reversal  processing. 
Special  Services:  Smm  ii  16mm  film  cleaning 
and  film  conditioning  treatment;  single  channel 
transfer  from  16mm  magnetic  Vi"  tape  to  16mm 
optical  track. 


U.   S.   PHOTOGRAPHIC 
EQUIPMENT   CORPORATION 
442  Rogers  Avenue.  Brooklyn  25,  New  Y'ork 
Phone:  BU  4-1480 

Y'ear  of  Incoi-poration:  1946 
(Mrs.)  Carolyn  Rera,  Manager 

16mm  Services:  duplicates,  color  and  black  6c 
white;  reductions  to  Smm,  color  and  black  6c 
white;  titles,  soundstriping,  edge  numbering, 
editing;  black  6c  white  reversal  processing. 
Smm  Services:  duplicates,  color  and  black  6c 
white  enlargements  to  16mm,  color  and  black  6c 
white  titles;  black  6c  white  reversal  processing; 
editing. 

Special  Sert'ices:  film  washing,  lacquer  coating, 
fihn   repair   service,   re-perforating,   work   prints. 

For   Additional   Copies   of  This   Section 

Write  to   Business  Screen,  Chicago  60626 


VARSITY   FILM   LAB 
621  West  Clinton  Street,  Ithaca.  New  York 
Phone:  AR  2-5400  AC:  607 
Y'ear  of  Organization:  1952 
J.  B.  Herson.  Proprietor 
T.  E.  Herson,  Business  Manager 
D.  B.  Herson,  Executive  Secretary 

16mm  Services:  black  6c  white  re\ersal  process- 
ing; re\ersal  duplicating;  work  prints  from  rever- 
sal;  16mm  camera  work  (SOF  and  silent). 
Smm   Senices:   Smm   black   6c   white   processing 
(reversal). 
Special  Services:  Sports  photography;  news  work. 


VIDEO   FILM   LABORATORIES 

311  W.  43rd  St.,  New  York,  N.  Y.  10036 

Phone:  JU  6-7196     AC:212 

Date  of  Organization:  1945 
16mm  Ser\ices:  black  6c  white  negative /positive, 
reversal   printing   and   processing;   color  reversal 
printing. 
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W/RS  MOTION   PICTURE  LABORATORY 
210  Semple  Street,  Pittsburgh  13,  Pa. 

Y'ear  of  Incorporation;  1952 

F.  K.  Ross,  President 

F.  Jack  Napor,  General  Manager 

George  A.  Farkas,  Lah  Manager 

A\Tum  Fine,  Chiej,  Producer  Services 

Harold  R.  Smith,  Safes  Manager 

Donald  A.  Trimmer,  Chief  Sound  Engineer 

16mm  Services:  color  and  black  6c  white  re- 
versal and  negative  release  printing;  workprints 
with  latent  or  ink  coding  —  overnight  service; 
black  6c  white  dupe  negatives.  16mm  process- 
ing —  black  6c  white  reversal,  negative,  positive. 

Special  Services:  recording,  studio  and  location, 
ssTichronous  V4"  and  16mm;  re-recording;  optical 
printing  tracks;  electro  printing;  mbdng;  sound 
effects.  Music  library-;  creative  editorial;  conform- 
ing; custom  titles;  camera,  lighting,  editing  equip- 
ment rental;  editing  room  rental;  ultrasonic  print 
cleaning,  vacuumating;  studio  rental. 
TV  Commercials:    16mm  black/white  or  color. 

Member:  .\ssociation  of  Cinema  Laboratories. 

WESTERN   CINE  SERVICE,   INC. 

312  South  Pearl.  Denver  9.  Colorado 
Phone:  SH  4-I0I7 

Y'ear  of  Incorporation;  1952 
John  Newell,  President 
Herman  Urschel,  Vice  President 
Mai  Jesse,  Treasurer  &  Secretary 

16mm  Services:  Ansochrome,  Ektachrome  ER, 
black  6c  white  reversal,  negative,  positive  de- 
veloping, printing,  edge  numbering;  sound  re- 
cording, matching;  titling. 

Smm  Ser\ices:  silent  printing,  color  and  black  6c 
white. 
Member:  Association  of  Cinema  Laboratories 


Also   Refer   to    13th    Production    Review 

iT  Laboratory  and  film  production  services 
are  also  provided  b\'  producers  whose  com- 
plete listings  appeared  in  the  13th  Annual 
Production  Review  issue  of  Business 
Screen.  Check  your  copy  (see  facihties) 
for   further   references   on   film   services. 
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FILM  LABORATORIES 

—   Canadian    Film    Laboratories  — 

DAVID  BIER  STUDIOS  &  FILM  LABS 

26.5  Mtri-   Stritl    \\isl.    M.)iitriMl.  (.)uibcc, 
Canada 

Phone:  UN   1-3469 

David  Bier,  Owner.  General  Manager 

E.  Rudkowski.  Lab  Manager 

J.  Gaiithier,  Motion  Picture  Department 
Manager 

M.  Gorvais,  Sound  Engineer 
16nim  Ser\ices;  l)Iatk  6c  white  reversal  develop- 
ing; printing  of  black  &  white  dupe  negative, 
positive  and  reversal;  edge  numbering;  sound 
studio  facilities  for  single  or  double  s\stem 
motion  pictures. 

Special  Services:  special  printing  —  fades,  dis- 
solves; original  recording,  mi.xing,  transfer,  in- 
terlock; music  library;  editing;  preparation  of  A 
&  B  rolls. 

Member:  Association  of  Cinema  Laboratories; 
Associaticm  of  Motion  Picture  Producers  &:  Lab- 
oratories of  Canada 


CRAWLEY  FILMS  LABORATORY 
19  Fairmont   .\venue.  Ottawa  :!.  Ontario, 

Canada 
Phone:  728-33L3  AC:  613 

Year  of  Organization:  1939 

F.  R.  Crawley,  President 

Graeme  Fraser.  Vice  President 

Charles  Everett,  Vice  President 

W.  O'Farrell,  Manager 

Glenn  Robb,  A.s.vV.  Manager 

SalK'  MacDonald,  Producer  Services 
35mm  Ser^•ices:  black  &  white  negative  and  posi- 
tive, spray  processing,  dupe  negative  and  master 
positives 

16mm  Services:  black  &  white  negative,  positive, 
spray  processing,  dupe  negative  and  master  posi- 
tives, A  &  B  roll  printing,  internegatives,  Ekta- 
chrome  masters,  release  prints. 
Special  Services:  recording,  re-recording,  Vt" 
tape.  16  magnetic,  8  channel  mi.xing,  music  (stock 
or  written  scores'),  editing,  art  and  animation, 

MONT  ROYAL  FILMS  CORPORATION 

1240   St.   Antoine   Street,   Montreal,   0"<^''*f- 
Canada 

Phones:  UN  6-0781/4188 

Ye;ir  of  Incoriioration:  1957 

Guy  Beaudoin,  President 

Jose  Mena,  Vice  President 

Claude  Beaudoin.  Secretary-Treasurer 

Tancrede  Beaudoin,  Director 

Stei^ben  Urbanck.  Director 
3.';mm  Services:  development  of  black  6c  white. 
16mm  Scr\ices:  development  of  black  6c  white. 
Special  Services:  reduction  .3.5']f)nim  black  6v' 
white  and  color;  sound  transferred  from;  16mm 
magnetic.  ■3.5nun  magnetic,  V-i"  magnetic.  16mm 
6c  3.5inm  optic  to  16mm  optic  or  magnetic. 
Blow-up  from  original  negative  A&B  16mm  to 
3.5mm  print. 

NORTHERN  MOTION  PICTURE 
LABORATORIES,   LTD, 

10   Dell    Park   .'Vvemie,    Toronto    19,    Ontario, 
Canada 

Phone:  RU  1-6603  AC:  416 

Year  of  Incoiporation:  1949 

D.  J.  W'ansbrough,  President 

S.  L.  Clemson,  Vice  President 
16mm  Ser\ices:  color  reversal  printing  only, 
for  answer,  release  and  work  prints;  fades  and 
dissohes;  Ektachrome  masters. 
Special  Ser\ices:  editing  and  recording;  optical 
tracks  made  from  16mm  magnetic  or  Vi"  tape; 
muhi-track  mixing  facilities;  narration,  music  and 
sound  effects;  picture  editing  6c  conforming,  film 
revision. 


PATHE-DeLUXE  OF  CANADA,  LIMITED 

9  Broekhouse  Road,  Toronto  14,  Canada 

Phone:  CL  9-7811   AC:  416 

Branch:    (Sales   Office)   Leon   Shell)-   6c   Com- 
pany, Sales  .\gents,  160  Bay  Street,  Toronto. 

Year  of  Organization;  1960 

R.  J.  Beaudry,  Vice  President,  General 
Manager 

Ed.  Monday,  Lab  Manager 

E.  Ziplans,  Accoi/nfirig 

C.  Bourne,  Technical  Sales  Representative 

G.  Mangan,  Serticc  Manager 

J,  Grimaldi,  Sound  Department  Head 

\y.  James,  Lab  Supervisor 
33mm   Services:   negative   developing   6c   dailies; 
black  6;  white  dupes;  masters;  black  &  white  re- 
lease printing. 

16mm  Services:  negative  developing  6c  dailies; 
black  6c  white  dupes,  masters;  contact  and  re- 
duction release;  33/32mm  release;  Ektachrome 
masters  and  reverse  color  prints. 
8mm  Ser\ices:  magnetic  striping  — ^  8  6c  16mm. 
Special  Services:  Edge  coding,  16  6c  35mm; 
rditing;  stage  6c  equipment  rentals;  sound  record- 
ing; mixing;  transfers;  optical  and  magnetic,  16- 
v5mm-^4"  svnc,  etc. 


PHOTO  SOUND  LABORATORIES 

100  Adelaide  St.,  West.  Toronto   I.  Canada 

Phones:  364-5,33.5/6     .\C:  416 

Y'ear  of  Organization :  1961 

Robert  Brown,  General  Manager 
Services:  magnetic  sound  striping  of  16mm.  8mm 
film  (both  raw  stock  and  printed  film). 

TRANS-CANADA  FILMS,  LTD. 

916   Davie    Street,   Vancouver,   British   Colum- 
bia, Canada 
Phone:  MU  2-4646     AC:  604 

Year  of  Incoi-poration :  1945 

E.  ^^^  Hamilton.  President  &  General  Manager 

C.  M.  Burdiek,  Office  Manager 

O.  \\'.  Burrell,  Production  Manager 
35mm  Services:  black  6c  white  processing;  optical 
recording;  interlock  projection, 
16mm  Services:  black  6c  white  processing;  optical 
recording;  interlock  projection;  magnetic  striping, 
8mm  Services:  magnetic  striping. 
Special    Services:     Kodachrome     printing;     code 
numbering;  titles;  editing;  production  etiuipment 
rental;    theatre   trailers;    special   effects;    optical 
printing. 

Member:  Association  of  Cinema  Laboratories; 
Association  of  Motion  Picture  Producers  and 
Laboratories  of  Can.id.i 


TRANS-WORLD  FILM 
LABORATORIES,  LIMITED 
240  Bates  Uoad,  .Montreal.  Quebec,  Canada 
Phone:  733-7181 

Paul  Pratt,  President 

.Andre  Prefontaine,  Vice  President  &  General 

Manager 
Maurice  Godbout,  Secretary-Treasurer 
Kindly  J.  Quinn,  Technical  Director 
Pierre  Comte,  Assistant  Technical  Director 
35mm  Ser\ices:  black  6c  white  negative  process- 
ing and  overnight   dailies;   black  6c  white  dupe 
negative  and  master  positives  and  release  print- 
ing. 

16mm  Services:  black  6c  white  and  color  reversal 
release  printing;  black  6c  white  negative  and  re- 
versal processing,  work  printing  and  master 
positives  and  dupe  negatives;  16mm  optical 
services. 

Special  Services:  16mm  optical  and  scratch  re- 
moval; reduction  commercial  printing  and  proc- 
essing; all  processing  Ultra-sonic  cleaned;  screen- 
ing facilities.  Cinemascope  and  standard  projec- 
tion —  35mm  and  16mm. 


PilOpyCii  SgRViCiS 
ANIMATION 

A.G.S.&R.   STUDIOS 

17S-1,S0  W.  Randolph  St.,  Chicago.  111.  60601 

Phone:  PR  2-SSSS  .\C:  312 

Branch:    1835    S.    Calhoun    St..    Fort    Wayne, 
Ind.     Phone:  744-42,55 

Walt  Srhroeppel,  President 

.Arthur  C.  .Mien.  Vice  President 

Robert  G.  Cecka.  Vice  President 

John  J.  dishing.  Vice  President 

.\aron  Gordon,  Secretary,  Treasurer 
Services:    motion   pictme   animation,   art,   photo- 
graphy and  stor\board-on-film;  slides. 


ANICAM 
Animation   Camera   Service 
6331  Homewood  .\ve.,  Hollywood  28,  Calif. 
Phone:  HO  3-4114  .\C:  213 
Jack  Buehre.  Owner 
.Nick  \'asu.  Si(pert'!.!Or 
Bill  Tomkin,  Jr.:  John  Folk;  Wally 
Bullock;  Jan  Buehre,  Cameramen 
Scr\ices:  .Animation  photography,  black  &  white 
and   color;    scene   planning   and   checking;   titles 
and  slidefilms.  35  and  1 6mm. 


ANIFILM  STUDIO,  INC. 

163  W.  46th  St..  New  York,  N.Y.  10036 

Phone:  PL  7-0227     .\C:  212 

Year  of  Incorporation:  1958 

Albert  Semels,  President 

Lou  LaRose,  Vice  President 
Services:  animation  photograph)';  opticals;  special 
effects;  aerial  image  photograpliy. 

ANIMATION,   INC 

736  North  Seward  St.,  Hollywocd  38,  Cal. 

Phone:  HO  4  1117      \C:  213 

Year  of  Incorporation :  1955 

Earl  Klein,  President 

Ed  Barge,  Animation  Director 

Perry  King,  Live  Action  Director 

Helen  Hansen,  Production  Manager 

Bob  Kurtz,  Creative 
Services:  animation  specialists,  storyboards.  Live 
action  photography;  slidefihns. 


ANIMATION  STAND,  INC, 

2  W.  4(ith  St..  New  York  (:il>.  .\.Y.  10036 

Phone:  JU  6-2226     AC:  212 

Year  ol  Incorporation:  1959 

Darrel  Hale,  Manager 
Services:  full  animation,  zooms,  dissolves,  fades, 
Color  slide,  filmstrip.  motion  picture  photography. 

THE  ANIMATORS /ETCETERA 

1104   Keenan   Building.  Pittsburgh  22.   Pa. 

Phone:  .391-2,5.30      .\C:  412 

Year  of  Organization:  1959 

Dale  H.  Thompson,  Robert  A.  \\'olcott, 
Patrici;i  .A.  Taylor,  Partners 
Services:    animation;    art;     stage    presentations; 
editorial  facilities;  live  production. 

CAMERA  ONE,  INC 

321  W.  44th  St..  New   York.  N.Y.   10036 

Phone:  LT  1-2697     .AC:  212 

Date  of  Incorporation:  1960 

Wardell  Gaynor,  President 

Florence  Gaynor,  Vice-President 
Services:    .Animation;    pre-opticals;    titles;    story 
boards;  stills;  special  effects. 

CINEMART   PRODUCTIONS 

262  .Mohawk   Dri\e.   Bensenvillc.  111. 
Phone:  766-1144  AC:  312 

Dick  Wilhams,  Animation  Director 
Services:  cartoon  and  technical  animation  for  T\', 
commercial  and  training  films;  screening  facihties. 
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PROPUCEil  SiHViCES 

ANIMATION      SERVICES: 

CREATIVE   ART   STUDIO,   INC. 
814  H.  St.,  N.W.,  Washington  1,  D.  C. 
Phone:  REpublic  7-7152     AC:  202 
Milton  R.  Tinsley,  President 
Llo\d  B.  MacEwen,  Vice-President 
William  S.  Brownlee,  Prod.  Director.  Art 
Phillip  G.  Arnest,  Motion  Picture  Director 
Services:  complete  art  service,  including  animated 
films,  filmographs,  slidefilms.  slides.  Also  exhibit 
design. 

KEITZ  &  HERNDON,   INC. 
3601  Oak  Grove,  Dallas  4,  Texas 
Phone:  LA  6-5268     AC:  214 

Year  of  Organization:  1950 

L.  F.  Herndon,  President 

R.  F.  Keitz,  Executive  Vice  Presidertt 

Tom  Young,  Vice-Pres.,  Art  Director 

Marty  Young,  Director 

Bill  Bracken,  Asst.  Art  Director 

John  Bronaugh,  Chief  of  Photography 

Services:  animation  specialists;  also  live  photo- 
graphy, 16  &  35mm,  b&w  and  color;  sound  re- 
cording, editing;  optical  printing. 


L  &  L  ANIMATION,   INC. 
62  W.  45th  St.,  New  York,  N.Y.  10036 
Phone:  MO  1-3180     AC:  212 

Year  of  Incorporation:  1958 

Larry  Lippman,  Chris  Grodewald,  Irv  Levine, 

Dick    Cullen,    Al    Schirano,    Ben    Brown    and 

George  Bakes 
Services:  art;  special  effects;  pre-optical  effects; 
stop-motion;  animation  camera  photography;  op- 
tical effects  with  aerial  image  camera. 


PAGANElLI  ANIMATION   &  TITLES 
21  W.  46th  St.,  New  York,  N.Y.  10036 
Phone:  JU  2-2899  AC;  212 
Albert  Paganelli,  Owner 
Services:  animation;  technical,  medical,  maps  and 
charts.   Titles:   hand  lettered,  hot  pressed;   film- 
strip:    art    and   photography;    16mm   and   35mm 
camera  stands. 

PICTOCRAFT,   INC. 
408  Mamaroneck  Ave..  Mamaroneck,  New  York 
Phone:  OW  8-3437     AC:  914 

Year  of  Organization:  1957 

Elwood  Frye,  President 
Services:  specialist  in  filmstrip  animation  service 
(camera   service   exclusively),   single   and   double 
frame. 

PILGRIM  FILM  SERVICE,  INC. 

2502  50th  Ave.,  Tuxedo,  Hyattsville,  Maryland 

Phone:  773-7072 

Year  of  Incorporation:  1959 

Robert  S.  Pilgrim,  President 

Robert  H.  Vance,  Vice  President 

Dennis  C.  Pilgrim,  Secretary,  Treasurer 
Services:  art,  animation,  animation  photography, 
titles,  opticals  and  special  effects.  (Also  see  film 
service  company  listings,  this  section). 

SORRELL-HUGHES,  INC. 

10526    Detrick    Ave.,    Kensington,    Maryland 
20795 

Phone:  946-2493  .\C:  301 

Robert  T.  Sorrell,  President 

Gary  L.  Hughes,  Vice  President 
Services:    motion    picture   design;    technical    and 
cartoon  animation;  film  editing;  animation  cam- 
era   service;    filmagraphs;    storyboards;    tv    spot 
design;  technical  art;  slides,  visual  aids.  art. 


TELEMATED   MOTION   PICTURES 
8  W.  40th  St.,  New  York,  N.Y.  10018 
Phone:  LO  5-5341  .\C:  212 

Year  of  Incorporation;  1947 

Saul  S.  Taffet,  Producer-Director 
Peter  Dakis,  Animation  Director 

Services:  animation  and  live  action,  production 
facilities  and  services. 

VIDEART,   INC. 
480  Lexington  .4ve.,  Ne«  York,  N.  Y. 
Phone:  MU  2-2363      AC:  212 

Year  of  Organization:  1951 

Joe  Zuckerman,  President 

Services:  complete  animation  and  art  service; 
titles;  optical  effects. 

ZAPEL  STUDIOS,   INC. 

615  N.  Wabash  Ave.,  Chicago,  111.  60611 
Phone:  SU  7-2756     AC:  312 

Year  of  Incorporation:  1952 

Owen  A  Zapel,  President 

A.  L.  Zapel,  Exec.  Vice  President 

Kenneth  Drake,  Vice  Pres.,  Production 

Services:  animation;  optical  effects  production; 
story-boards;  filmstrip  animation;  art  and  photo- 
graphy^  

EPITIHG  SEi¥iCES 

CAM-EDIT   COMPANY 

30  E.  Oak  St.,  Chicago,  111.  60611 

Phone:  337-3432  AC:  312 

Robert  L,  Sinise,  Owner.  Supervising  Editor 

Nikki  Muskat,  Secretary  &  Assi.itant 
Services;  I6mm/35mm  editing  services;  conform- 
ing and  laboratory  expediting;  music  and  sound 
effects    library;    music   scoring;    16mm    interlock 
facilities;  screening  room. 


FOTOSONIC,  INC. 
15  W.  46th  St.,  New  York,  N.Y.  10036 
Phone:  JU  6-0355     AC:  212 

Year  of  Incorporation:  1948 

IjBO  Steiner,  President 

David  Mower,  Editor 

Charlotte  Nelson.  Creative  Director 

John  .Anthony  Kirk,  Asst.  Editor 

Jack  Bravman,  Stochshot  Coordinator 

Services:  editing,  stock  shot   librarv,  stor\-board 
stills. 


BEN   KANTROWITZ-CINEMATECH 
45  W.  45th  St.,  New  York  36.  N.  Y. 
Phone:  CI  6-8922     AC:  212 
Year  of  Organization:  1961 

Ben  Kantrowitz,  Owner 
Nina  Martin,  Cutter 
Services:    editing;    negative    cutting,    matching. 


BILL  KING  EDITORIAL  SERVICES 
480  Lexington  Ave.,  New  York,  N.Y.  10017 
Phone;  YU  6-5707  AC:  212 

Year  of  Organization;  1961 
William  E.  King,  Owner 
Services:  editing  and  completion  services. 

GlEN  McGOWEAN  &  SON 

161  E.  Grand  Ave..  Chicago,  111.  60611 

Phones:  943-7742  3  .\C:  312 

Year  of  Organization:  1961 

Glen  McGowean,  John  McGowean,  contacts 
Services:    16,    35mm   film   editing,   picture,    dia- 
log, music  and  effects;  optical,  magnetic  conform- 
ing^  

Entire   Contents   Copyright   1963 


FIMA  NOVECK  PRODUCTIONS 
619  W.  54th  St.,  New  York,  N.Y.  10019 
Phone:  PL  7-3138  AC:  212 

Fima  Noveck,  Owner  —  Director,  Editor 
Pearl  Rubenstein,  Assistant  Editor 

Services:  16,  35mm  film  editing;  technical  coun- 
seling; music  dubbing;  rehearsal,  projection  fa- 
cilities. 

PROJECTED  FILM 
EDITING  SERVICE,  INC. 
45  West  45lh  St.,  New  York,  N.Y.  10036 
Phone:  LT  1-1030     AC:  212 

Year  of  Incorporation:  1961 

Bert  Feldman,  President 

Dick  Cohen,  Secretary,  Treasurer 

Services:  complete  editorial  service,  16  and 
3omm  for  live  action  and  animation;  film  con- 
sultants. 

STAHL  EDITING  &  TITLING  SERVICE 

33  W.  42nd  St.,  (Penthouse)  New  York, 

N  .Y.  10036 
Phone:  PE  6-9517  AC:  212 

Miss  W.  E.  Stahl,  Owner 
Services:    editing   and  titling   of   motion   picture 
film. 

SUMMIT  FILM  AFFILIATES,  INC. 

1600  Broadway,  New  York,  N.Y.  10019 
Phone:  JU  2-5869  AC;  212 
Cable:  SUMFILM 

Year  of  Organization:  1962 

Stuart  A.  Hersh,  President 

Sheldon  Riss,  Vice-President.  Secretary 

Pablo  A.  Zavala,  Vice-President,  Treasurer 

Services:  editing  to  completion;  production  and 
post  production  facilities  and  sei-vices. 

TELE-CRAFT  FILM  SERVICE,  INC. 
630  Ninth  Ave.,  New  York,  N.Y.  10036 
Phone:  CI  5-4909  AC:  212 

Year  of  Organization:  1948;  Inc.  1960 

Maxwell  S.  Seligman,  President;  Sup.  Editor 
John  Martin,  Production  Vice  President 
Kenneth  Mcllwaine,  Film  Editor 

Services:  editing;  print  distribution;  show  inte- 
grations; piggy  backs. 

EFFECYS/OPTICALS 

C  &  G  FILM  EFFECTS,  INC. 
1600  Broadway,  New  York,  N.Y.  10019 
Phone:  PL;  7-2098     AC:  212 
Year  of  Incorporation:  1947 

Hugo  A  Casolaro,  President 
Martin  Gottheb,  Secretary.  Treasurer 
Services;  CinemaScope  squeezing  and  unsqueez- 
ing (scanning  process);  stand  photography;  film- 
strips;  titles  and  trailers. 

CINEFFECTS,   INC. 

115  W.  45th  St.,  New  York,  N.Y.  10036 
Phone;  CI  6-0951     AC:  212 

Year  of  Organization:  1939 

Isaac  Hecht,  President 
Services:  optical  and  special  effects,   16mm,  35- 
mm   color   and   b&w,   inserts,   table-top   photog- 
raphy, etc. 

CINEMA  RESEARCH,   INC. 

716  N.  La  Brea  Avenue,  Hollywood  38,  Cal. 
Phone:  WEbster  3-9301  AC;  213 

Year  of  Organization;  1948 

Harold  A.  Scheib,  President,  Manager 
Ernest  W.  Arcella,  Vice  President 
Horace  Hahn,  Secretary 
Jack  Kelson,  Treasurer 
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Cinema   Research;   Continued 

Services:  for  16/.35/70mm;  special  effects;  trick 
work;  traveling  matte;  miniatures;  inserts;  com- 
bination animation  and  live  action;  optical 
printing;  duplicate  negatives;  wipes;  fades;  dis- 
solves; enlargements;  reductions;  combinations. 
Titles:  hand-lettering  and  hot  press;  back- 
grounds; color  correction  of  packages,  film  cor- 
rection; layouts,  stock  shots,  counseling. 

COASTAL  FILM  SERVICES,  INC. 
321  W  .  44th  St..  New  York.  NY.  UW.iC, 
Phone:  Jl'  2-77S0     .\C:  212 
Year  of  Incorporation:  1958 

Manny  Casiano,  President 

Lou  LeMont,  Exec.  Vice  President 

Dick  Swanek,  Vice-Pres.  chge.  Production 

Lewis  Cohen,  Art  Director 

George  Ottino,  Production  Coordinator 

Sal  NIaimone,  Animation  Director 

Services:  optical  effects,  animation,  16mm  & 
35mm  black  &  white  and  color  fluid  gate  16mm 
work,  aerial  image  optical  and  animation  cameras, 
stop  motion  studio,  art  department,  laboratory, 
still  photography  studio,  vdtrasonic  film  cleaning. 

EASTERN   EFFECTS,   INC. 
333  W.  52nd  St.,  New  York,  N.Y.  10019 
Phone:  CI  3-5280     AC:  212 
Maurice  and  Sam  Levy,  Executives 
Services:  optical  specialists;  special  effects. 

FILM  EFFECTS  OF  HOLLYWOOD,   INC. 
1153  North  Highland  Avenue,  Hollywood  38, 

California 
Phones:  HO  9-5808/5811  AC:  213 
Cable:  FILMEFX 
Year  nf  Organization;  1946 

Linwood  G.  Duim,  ASC,  President 
Don  W.  Weed,  Vice  President,  General 

Manager 
Cecil  D.  Love,  Vice  President,  Technical 

Director 
Jack  Thomas,  Laboratory  Superintendent 

Services:  specialized  laboratory  printing  in  16-33- 
65-70mm;  color  and  b&w  duplicating;  titles; 
optical  printing;  matte  paintings;  miniatures;  in- 
serts. Photographic  advisory  and  technical  serv- 
ices from  ston,-  idea  to  screen;  equipment  design. 

K  &  W  FILM  SERVICE  CORP. 

I(>57  Broadway.  New  York  19,  N.  Y. 

Phone:  CI  5-SOSO      AC:  212 
Services:   opticals,   titles,   special   effects;   anima- 
tion and  stop-motion  photography. 


L  &  L  FILM  SERVICES,   INC. 
fi2  \V.  45th  St.,  New  York,  N.Y.  1003(> 
Phone:  MO  1-3180  AC:  212 
Year  of  Organization;  1962 

Chris  Grodevvald,  President 

Larry  Lippman,  Vice  President 

lr\ .  Le\ine,  Secretary,  Treasurer 

Dick  Cullen;  Herb  Grodewald;  Bob  Feller 

Services:  optical  effects,  16mm '35mm,  color, 
black  &  white;  aerial  image;  titles;  pre-optical 
effects  (See  complete  listing  under  Animation 
Services,  this  section). 


Roy  Mercer:  Continued 

printing-special  effects;   idea  counseling;   promo- 
tional aid  and  materials. 


RAY  MERCER  &   COMPANY 
4241    Normal    Avenue.    Hollywood    29,    Calif. 
Phone:  NOrmandy  3-9331     .-VC:  213 

Y'ear  of  Organization:  1925 

Services:  for  16  35  70mm:  underwater  and  sur- 
face photography;  miniatures;  animation;  trick 
shots;  inserts;  paintings  for  backgrounds  and 
other   purposes;    titles;    scenic   materials;    optical 


OPTICAL  PRINTING   SERVICE,  INC. 
2908  Bowser,  Dallas  4,  Texas 
Phone:  LA  6-3985 

Year  of  organization:  1960 
John  Garza,  Manager 


PILGRIM   FILM  SERVICES,   INC. 
2502  .Kith  Am-.,   Iiivcdii.  Il>atts\ille,  Maryland 
Phone:  773-7072 

Year  of  Incorporation;  1959 

Robert  S.  Pilgrim,  President 
Robert  H.  Vance,  Vice  President 
Dennis  C.  Pilgrim,  Secretary-Treasurer 

Services:  art,  animation,  animation  photography; 
titles,  opticals  and  special  effects. 

PROJECT  UNLIMITED,   INC. 
5555  Sunset  Blvd..  Hollywood  2S.  Cal. 
Phone:  HO  9-3523     AC:  213 

Year  of  Incorporation;  1958 

Tim  Baar,  President 

Wah  Chang,  Vice  President 

Gene  Warren,  Secretary,  Treasurer 

Services:  special  visual  effects;  stop  motion  and 
dimensional  animation;  travel  mattes;  trick  work; 
character  and  product  animation. 

TELEFEX   FILM   PRODUCTIONS 
902  \\ intworth  A\e.,  North  Vancouver,  B.  C, 

Canada 
Phone:  988-0483  AC:  604 
Branch    Office:    Frecland,    \\'ashingt(>n,    Mrs. 

Ellen  Bennett,  Manager 
Frank  E.  Fleming,  General  Manager 

Services:  motion  picture  backgrounds  for  use  with 
supered  slides,  rental  service  to  tv  stations; 
optically-produced  abstract  designs,  black  & 
white  and  color;  sound-track  voicing;  title  art; 
editing,  etc. 

TRI-PIX  FILM  SERVICE,  INC. 
1604   Broadway,   New    York,   N.Y.    10019 
Phone:  JV  2-0650     AC:  212 

Year  of  Incorporation;  1960 

Guy  Varricliio.  President 
Alfred  Teroiie,  Exec.  Vice-President 
Don;iId  E.  .\dlcr.  Vice-President 
Robert  Bushell,  Treasurer 
James  E.  Hayhow,  Secretary 

Services:  opticals.  titles,  special  effects  anima- 
stop  motion;  still  photography;  slides;  photo- 
retouching;  hand  lettering. 


VIDEART  ,  INC. 
480  Lexington  Ave.,  New  York,  New  York 

Services:  special  optical  effects,  16mm,  35mm; 
b&w  and  color.  See  complete  listing  under  Ani- 
mation Services,  this  section. 


WESTHEIMER  COMPANY 

6585  Santa  Monica  Blvd.,  Hollywood  38,  Cal. 
Phone:  MO  fi-7771      .\C:  213 
Year  of  Incorporation;  19.55 
Joseph  Wcstheimer,  President 

Services:  opticals  and  inserts  for  television,  incl. 
commercials,  b&w  and  color;  titles.  Traveling 
matte  work;  aerial  image  setup. 


A    Listing    of    Professional    Specialists 

%r  The  companies  in\itfd  to  submit  listing 
data  for  tliis  Buyer's  Guide  are  recognized 
professional  specialists  within  the  service 
groups  alphabetically  indexed  for  the  con- 
venience of  our  worldwide  reader  family. 


FILM  TREATMiNT 
AND  REJUViNATION 


Bekins  Film  Service  Center 
1025  N.  Iliiihhnid  Ave.  Hollywood  38,  Cal. 
Phone:  HO  9-8181     AC:  213 

(see  complete  listing  on  following  page) 


^ 


COMPREHENSIVE  FILMTREAT,  INC. 

421  West  54th  Street,  New  York,  N.Y.  10019 

Phone:  CO  .5-0372  AC:  212 

Branches  (service  centers);  at  421  West  54th 
Street,  New  York;  and  829  North  High- 
land Avenue,   Hollywood,  California 

Year  of  Incorporation;  1930 

Michael  Freedman,  President 
Jules  Leni,  Vice  President  &  Treasurer 
Stanley  Gitner,  Vice  President  —  Operations 
Harry  Ehrreich,  Vice  President  —  Sales 

Services:     restoration     of     original     scratch-free 
photographic  qualit\-  to  motion  picture  originals 
and  prints. 
Member:  Association  of  Cinema  Laboratories 


THE  LARSEN  COMPANY 
1322-24   North  Cole   Avenue,   Hollywood  28, 

California 
Phone:  HO  2-2777  AC:  213 
Y'ear  of  Organization;  1949 

Setli  B.  Larsen,  President 

M.  C.  Larsen,  Vice  President 

M.  Tiews,  Secretary-Treasurer 

Daniel  Castro,  Laboratory  Superintendent 

35mm  Services:  film  lacquering  to  remove 
scratches  from  color  negatives;  magnetic  striping, 
release  prints,  cinemascope. 

16ram     Services:     film     lacquering    to     remove 
scratches    from    16mm    color   original;    magnetic 
striping;  release  prints;  camera  rawstock. 
Special  Services:  editorial  service,  8mm  magnetic 
striping. 

LEONARD   FILM   SERVICE 
1700  East  \\  alnut  Street.  Pasadena,  California 
Phone:  MU  1-9950     AC:  213 

Y'ear  of  Organization;  195S 

Kenneth  L.  Dymmel,  Otvner 

Germaine  M.  Gage,  Production  Supervisor 

Services:  Vite-a-Lize  Film  Treatment;  inspec- 
tion, repair  and  cleaning. 

PEERLESS  FILM  PROCESSING  CORPORATION 

421  West  54th  St.,  New  York,  N.Y.  10019 
Phone:   JU  2-0052  AC:  212 

Cable:   PEERFILPRO 
Branch  Office;  West  Coast  Laboratory  at  959 

Seward  St.,  Hollywood,  California 

Y'ear  of  Incorporation;  1934 

Stanlev  Cohen,  V.P.  -  New  York  Operations 
Vick  C.  Krupa,  V.P.  -  We.'if  Coa.ft  Operations 

Services:  protective  treatment;  reconditioning 
services  including  scratch  removal,  inspection 
&  repair,  shrinkage  reduction,  correction  of 
brittleness,  buckle  and  curl;  supplies  for  clean- 
ing &  repair;  packaging  and  distribution. 

PERMAFILM,  INC. 
79  Fifth  Ave.,  New  York,  N.Y.  10003 
Phones:  .\L  5-5757/8/9     AC:  213 
Cable:  PERMAFILMS 
Year  of  Incorporation:  1955 
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FILM  TREATMENT: 

Permafilm:  Continued 

Paul  N.  Robins,  President 

Robert  M.  Howse,  Vice  President 

Anthony  Bennet,  Treasurer 

Edwin  Weiser,  Secretary 

Gus  Bozinos,  Production  Manager 
Sen'ices:  film  protection,  negatives  and  positives; 
film   rejuvenation,   negatives   and   positives;   film 
scratch  removal  system  for  negatives   and  posi- 
tives. 


0 


RAPID   FILM  TECHNIQUE,    INC. 
37-02  27th  Sreet,  Long  Island  City  1,  N.Y. 
Phone:  ST  6-4600      .\C:  212 
In  New  York  City :  21  \V.  46th  St. 

Year  of  Incorporation:  1940 

Henry  Lloyd,  Secretary-Treasurer 

Mars'in  A.  Bernard.  Executive  Sales  Director 

Jerome  Gober,  General  Manager 
Services:    restoration    of    used,    damaged    8mm, 
16nim  and  35nim  motion  picture  negatives  and 
prints;  vault  storage,  distribution  and  inspection. 

ROBERT   H.   REDFIELD,   INC. 
1020  S.  Wabash  Ave.,  Chicago,  III.  60605 
Phone:  HA  7-3046  AC:  312 

Year  of  Incorporation:  1946 

R.  H.  Redfield.  President 
Wayne  CoUander,  Vice  President 
Farrell  \\".  Redfield,  Secretary,  Treasurer 

Services:  film  treatment;  recording  service  (tape) 
lor  Salesmate  (35mm);  library. 


VACUUMATE  CORPORATION 
427  West  42na  Street.  New  York.  N.Y.  10036 
Phone:  LO  4-1886  7  AC:  212 

Year  of  Incorporation:  1947 

Lucile  H.  Fleck,  President 

Samuel  H.  Bunchez,  Treasurer 
Services:  inspecting,  cleaning,  repairing,  reju- 
venation, scratch  removal,  cutting  and  canning 
of  filmstrips,  breakdown  of  TV  commercials, 
packing  and  shipping  of  filmstrips  and  motion 
pictures;  film  preser\ati()n  \'acuumate  Process; 
"No-En"  film  treatment. 


lAGISEiViCES 


AFP  DISTRIBUTORS,  INC. 
1600  Broadway,  New  York,  N.Y.  10019 
Phone:   PL  7-5915  AC:   212 

Robert  Gross,  President 

L;i\vrence  A.  Glesnes.  Vice  President 

Sheldon  .-Kbromowitz,  Production  Supervisor 

Harvey  Hecker,  .Agency  Liaison 

Harriet  Hester,  Director  of  Television 

Activities 
Car!  Enright,  Traffic  Manager 
Services:  preparation  and  distribution  of  film  and 
videotape  commercials;  editing;  film  and  video- 
tape storage;  negative  and  positive  cutting  rooms; 
projection  rooms.  .Additional  storage  vaults  in 
Ft.  Lee,  N.J.  Other  facilities  in  Hollywood. 

AMERICAN   FILM   REGISTRY   DIVISION 
Robert   H.    Redfield,   Inc. 
1020  S.  \\abash  Ave.,  Chicago,  III.,  60605 
Phone:  HA  7-2691  .\C:  312 

R.  H.  Redfield,  President 
Wa\  ne  Collander,  Vice  President 
Farrell  W.  Redfield,  Secretary-Treasurer 
Services:   storage,   handling  and   dishibution   of 


American   Film   Registry:   Continued 

sponsored  films,  rental  of  religious  and  entertain- 
ment films;  16mm  motion  picture  film  rental  li- 
brary; films  electronically  inspected  (See  Robert 
H.  Redfield  listing  under  Film  Treatment). 
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BEKINS    FILM  SERVICE  CENTER 
1025  N.  Highland  Ave.,  Hollywood  38,  Cal. 
T\\  K:  LA  989 

Year  of  Organization:  1958 

Nicholas  Muskey,  Manager 

Ser\ices:  film  distribution,  inspection,  grading 
and  cleaning,  repairing  and  reju\enating;  scratch 
removal;  protective  coating;  editing;  commer- 
cial insertion;  storage;  print  procurement. 

REGISTERED  FILM  STORAGE,  INC. 

25  Willowdale  Avenue,  Port  Washington, 

New  York 
Phone:  PC  7-4520  AC:   516 

Year  of  Incorporation:  1962 

Robert  B.  Pell,  President 

Services:  de-humidified,  air  conditioned,  air  con- 
trolled film  storage  facilities;  24  hour  recall 
deliveries. 


TAPE  FILMS,  INC. 

621  West  54th  St..  New  York.  N.Y.  10019 

Phone:   PL  7-8466  .\C:  212 

Year  of  Incorporation:  1960 

K.  S.  Cofod,  Vice  President 

Sheldon  Friedman,  Business-Sales  Manager 

Frank  George,  Operations  Manager 
Services:  print  procurement  and  distribution;  post 
production  editorial  revision;  storage  of  film  and 
videotape. 


!SiC  for  FILMS 


BOULEVARD  RECORDING  STUDIOS 

632  N.  Dearborn  St..  Chic::go.  111.  (i()(iIO 

Phone:  \\H  4-2752     AC:  312 

Year  of  Organization:  1956 

Hal  Kaitchuck.  President 
Services:  music  scoring  to  picture,  live  in  studio; 
music    library.    Narration    recording    to    picture; 
editing;  slidefilm  recording. 


MUSIC  for  FILMS: 


CAPITOL  LIBRARY  SERVICES 
(CAPITOL  RECORDS) 
Hollywood  &  Vine.  Hollywood  28,  CaHfornia 
Phone:   HO   2-6252     .\C:   213     Cable:    CAP- 
RECORD 
Year  of  Organization;  1955 

William  Loose,  Siipcruisor 
Barbara  \'on.  Assistant 

Services:  source  of  the  Hi-Q  music  library  for 
film  scoring.  .Available  on  lease  basis  throughout 
U.  S.  to  industrial  film  producers  and  sound 
labs.  Locally,  audition  rooms  available  for  scor- 
ing TV  films  and  spots. 


CORELLI-JACOBS  FILM  MUSIC,  INC. 
723  Seventh  Ave..  New  York.  N.\.  10(119 
Phone  JU   6-6673  .AC:  212 

Date  of  Organization:  1951 

Fred  Jacobs,  President 

Alfonso  CoreUi,  Vice  President 

Dayton  Anderson,  Music  Editorial 

Paul  Peterson,  Music  Editorial 
Services:  create  music  and  sound  effects  scores 
for    films    and    slidefilms    from    own    music    li- 
brarv'.   Also   lease   background   music   libraiy   on 
disc  or  Vi"  tape. 


FLORMAN  &  BABB,  INC. 

68  W.  45th  St..  New  York,  N.Y.  10036 

Phone:  Ml'  2-2928      AC:  212 

.Arthur  Florman,  President 
Services:  sound  effects  records;  also  background 
and  mood  music. 


SAM  FOX  FILM  RIGHTS 
1841  Broadway,  New  York,  N.Y.  10036 
Phone:  Circle  7-3890      AC:  212      Cable:  SAM- 
FOX 

Y'ear  of  Organization:  1930 

Frederick  Fox,  Vice  President 

Howard  Lerner,  General  Manager 

Midwest    Representative:    Esther    Frank.    3349 

W-  Outer  Drive,  Detroit,  .Michigan 
\\  estern    Representative:    Benny    .Miller,    1680 
Vine  St.,  Holhwood  28,   California 
Services:    comprehensive    libraries    of    recorded 
backgromid  music  available  on  record  and  tape. 

H-R  PRODUCTIONS,  INC. 

17  East  45th  St.,  New  York.  N.Y.  10017 

Phone :  O.Xf ord  7-0725     AC :  2 1 2 

Year  of  Organization:  1951 

Herbert  Rosen,  President 
Services:   background   music  of   over   500   selec- 
tions   for    dubbing    and    re-recording.    Available 
on    "needle-dowii-once",    annual    lease    or    out- 
right purchase  basis. 

JOHNSEN  FILM  SERVICE  CO. 

751  East  Rose  .Avenue,  La  Habra,  California 
Phone:  697-4317 

Year  of  Organization:  1959 

Paul  Johnsen,  President 

Nancy  Johnsen.  Secretary 

Ladislaus  \'aracly.  Musical  Director 
Services:    original   music   for  films   and   records, 
including  composing,  arranging,  copving  and  mu- 
sical direction;  consultation  and  technical  assist- 
ance for  music  track  in  any  stage  of  completion. 

MUSIC  FOR  FILMS,  INC. 
49  West  45th  St.,  New  York,  N.Y.  10036 
Phone  Circle  7-3577  AC:  212 
Y'ear  of  Incorporation:  1956 
Herman  Fuchs,  President,  Treasurer 
Louis  Turchen,  Vice  President,  Secretary 
Services:   supply  and  edit  music  and  sound  ef- 
fects for  films  and  tv  commercials. 

MUSIC  SOUND  TRACK  SERVICE 

1600  Broadway,  New  York.  N.Y.  10019 

Phone:  O.X  7-2985  .AC:  212 

Year  of  Organization:  1937 

Theresa  M.  Craig 

Danny  Hart,  Music  Editor 

George  Craig,  Assistant  Music  Editor 
Services:  music  scoring  for  motion  pictures  Irom 
music  library;  editing. 


MUSIFEX,   INC. 
45  West  45th  St..  New  York.  N.Y.  10036 
Phone:  CI  6-4061  AC:  212 

Year  of  bicorporation:  1958 

E.  Robert  \'elazco.  President 
Ser%ices:  background  music  scoring  for  motion 
picture,  tv,  radio  and  slidefilm  producers;  sound 
effects;  musical  sound  effects  discs  for  outright 
sale;  music  library  for  lease;  sound  effects  for 
outright  sale;  original  scores;  special  sound  ef- 
fects made  to  order;  transfer  facilities;  cutting 
room  for  rent. 

Entire   Contents   Copyright    1963 
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BUSINESS  SCREEN  MAGAZINE 


MUSIC   for   FILMS: 

ILOYD  NORLIN  MUSICAL  PRODS. 

2509  Thayer,  E\anst(ni,  Illinois 

Phone:  DA  8-2731     AC:  312 

New  York  Office:  781  Seventh  Ave.,  New  York 

19,  N.Y. 
Phone:  Circle  6-0499     AC:  212 

Services:  composer  of  film,  jingle  music;  com- 
plete film  scores  and  music  direction;  music  and 
lyrics  for  industrial  slious  and  motion  pictures. 


PICTURE  SCORES,  INC. 
113  W.  45fh  St.,  New  York  36,  N.  V. 
Phone:  JU  6-1S43     AC:  212 


HANK  SYLVERN   ASSOCIATES,  LTD. 
321  Fifth  Ave.,  New  York,  N.Y.  10022 
Phone:  SU  7-.i400  AC:  212 

Hank  Sylvern,  President,  Creative  Director 
George  H.  Fried,  Business  Manager 

Services:  underscoring  original  music  to  animation 
and  hve  action;  jingles,  musical  commercials; 
concepts. 

TRF  MUSIC,  INC. 

501  Madison  A\e.,  New  York.  N.Y.  10022 
Phone:    PL  3-3234  AC:   212 

.\lileit  \'ander  Molen,  Sr.,  President 
l^ouis  .\urko.  Vice  President.  Treasurer 
.•\ldcrt  Winder  Molen,  Jr.,  Secretary 
Alexander  Semmler,  Musical  Director 

Scr>'ices:  libraries  of  background  music  for  radio, 
tv  and  film;  custom-made  musical  m.iterial,  orig- 
inal scores;  music  tor  t\'  and  radio  commercials; 
audition  iacilities  —  records  and  tapes. 


THOMAS  J.  VALENTINO,  INC. 
150  \V.  46th  St.,  New  York,  N.Y.  10036 
Phones:  CI  6-467,3/6     AC:  212 
Year  of  Organization:  1932 

Thom;is  j.  \'alentino.  President 
Michael  Valentino,  Vice  President 
Elsie  \'alentino,  Sccretartj 

Services:  background  music  library  and  sound 
effects  library;  services  for  film  and  tape  (video- 
tape); production  departments  for  tv,  newsreels, 
theatrical  productions  and  film  releases,  etc. 
Available  on  records  and  tape, 

SLIDEFILM  RECORDINGS 

COLUMBIA  RECORD  PRODUCTIONS 

799  Se\elilli  Avenne.  \e"  ^iirk.  New  York 
Phone:  CI  5-7300 

(',il\in  Roberts,  General  Manager 

Br;uich  Offices:  630  North  McClurg  Court,  Chi- 
cago 11,  111.,  \VH  4-BOOO;  Richard  Hutter.  6121 
Sunset  Blvd.,  Hollvwood  2S,  Calif..  HO  6-24S1; 
Michael  Coolidge.  2990  West  Grand  BKd.,  De- 
troit, Midi.,  TR  1-6100;  Tom  X'an  Gcssel. 
Subsidiary:  Bradley  Recording  Studios,  804  16th 
Avenue  Soutli,  Nashville,  Tennessee,  Phone:  254- 
5578;  J.  P.  Maddox. 

Services:  recording  studios  as  listed  above;  music 
librar\';  sound  effects;  and  record  duplication 
from  masters  for  slidefilms/promotional  records. 


There's  No  Substitute  for  the  Facts 

%r  Our  tho\isands  of  subscribers  in  agencies, 
industry,  government  and  trade  groups,  etc. 
get  complete  factual  data  on  which  to  base 
important  buying  decisions  in  these  pages. 


RCA  CUSTOM  RECORD  SALES 
155  East  24th  Street,  .New  York  10,  New  York 
Phone:  MU  9-7200 
Contact:  Marjorie  B.  Tahaney 

Branch  Offices:  455  North  Lake  Shore  Drive, 
Chicago  11,  111.,  \Vn  4-3215;  William  Reilly. 
800  17th  Avenue  Soutli,  .Nashville.  Tenn.,  AL 
3-5781;  Edward  J.  Hines.  1510  North  Vine 
Street,  Hollvwood,  Calif.,  OL  4-1660;  .\lfred 
E.  Kindle. 

Services:  slidefilm  and  record  pressing,  music 
libraries  for  dubbing;  suuikI  rltccts  library  and 
studios  available. 

SOUND  RECORDING 

A  &  R  Recording,  Inc. 
122  W.  4Sth  St.,  New  York.  NY 
Phone:  jr  2-1070      AC:  212 


AUDIO   EFFECTS   COMPANY 

1600  N.   Western  Ave.,  Los  .\ngeles  27,  Cal. 

Phone:  HO  9-3692  AC:  213 

H.  E.  ToUefson,  Partner 

W.  A.  Kenwortliy,  Partner 

H.  A.  Beck,  Partner 
Services:     complete     sound     recording    ser\'ices; 
16mm,  35mni.  '4"  rc-ieciiiding. 


CINE  MAGNETICS,  INC. 
202  E.  44th  St.,  New  York,  N.Y.  10017 
Phone:  MU  2-2780  AC:  212 
Y'ear  of  Incorporation:  1961 

Everett  HaU,  President 

\\\<m  .\.  .Armour,  Exec.  Vice  President 

Services:  magnetic  sound  striping  (S  &  16mm), 
sound  dubbing  to  stripe,  8  6c  16mm  picture 
duplication,  reduction  Ironi  16mm  to  8mm,  color 
and  black  6c  white.  S  6c  Ifinim  sound  duplica- 
tion, tape  and  film,  creative  film  editing,  nega- 
tive film  cutting,  16mm  optical  re-recording; 
music  and  voice  mix;  AV  equipment  sales  & 
rentals;  lilni  distribution 


CINEMA   RECORDING   CORPORATION 

21  W.  46th  St.,  New  York,  N.  Y. 

Phone:  JU  2-3745  AC:   212 
Services:  complete  sound  service  for  motion  pic- 
ture, tv  and  industrv. 


Cinesound   Company,   Inc. 
1037  N.  LaBrea  Ave.  Hollywood  38,  Cal. 
Phone:  OL  4-3004  AC:  213 

Rose  Layos  Green,  President 
Austin  Green,  Vice  President 
Isabel  Zavad,  Secretary 
Irv  Nafshun,  Recordist 

Services:  motion  picture  sound  recording,  all 
phases;  foreign  picture  dubbing  (instant  sync); 
library  music  scoring. 


EMC  CORPORATION 
(Universal  and  Radio  Recorders  Division) 
7000  Santa  Monica  Blvd.,  Holh  wood,  Cal. 
Phone:  HO  3-3282  AC:  213 
M.  H.  Halpern,  President 
W.  H.  \'oeller.  Vice  President 
Arnold  Daly,  Assistant  to  President 

Services:  film,  tape  and  disc  recording  services; 
motion  picture  recording  and  .scoring;  slidefilm 
recording;  mastering  and  processing;  three  track 
and  four  track  stereo  capabilities;  16  and  3,5mm 
film  recording,  dubbing  anJ  projection  facihties; 
personnel  and  facilities  cleared  for  classified 
work. 

Listing  Data  Received  After  Deadline 

Will  Appear  in  the   First  Supplement 

to  This   1964  Film   Buyer's  Guide 


SOUND  RECORDING: 

GLEN   GLENN   SOUND  COMPANY 

6624  Romaine  Street,  Holh-wood  38,  Cal. 
Phone:    HO   9-7221    AC:    213 
Y'ear  of  Organization :  1937 
G.  Carleton  Hunt,  President 
Harry  E.  Eckles,  Vice  President 

Joseph  D.  Kelly,  Vice  President  and  Chief 

Engineer 
Richard  E.  Peck,  Vice  President.  Sales 
Jack  Phillips,  Scheduling  &  Sales 
Robert  McKie,  Quality  Standards  & 

Methods  Verification 

Services:  motion  picture  and  television  sound 
recording  from  original  production  to  final  opti- 
cal negative;  transfer,  scoring,  dubbing;  final 
35  and  35/32  optical  negative  recording. 

Gotham  Recording  Corporation 
2  \\  .  4()th  St.,  New  York,  N.Y. 
Phone:  JU  6-5577     AC:  212 

HORIZON  SERVICES 
DIv.    of   Longmoor-Nelson,    Inc. 
301  West  73rd  Street,  Kansas  City  14,  Missouri 
Phone:  EM  3-3585  AC:  816 
Y'ear  of  Incorporation;   1952 
William  V.  Longmoor,  President 
Allen  Jacobs,  Vice  President 
Robert  A.  Nelson,  Secretary-Treasurer, 

Production  Coordinator 
Maurice  Pratlier,   Producers'  Services  Director 
Robert  C.  Webb,  Sound  Recordist 

Services:  Motion  picture  sound  recording,  sound 
stage  and  location  sync  and  voice-over;  magnetic 
tape  and  film  and  optical  recording.  Transfer, 
scoring,  dubbing,  music,  sound  effects  libraries; 
editing,  script  services.  Sound  stage,  editing  fa- 
cilities, crews  and  equipment  available  to  clients. 
Facilities:  Eight-ch.annel  console,  mixing  theater. 
Magnasync  and  Ampex  recorders,  four  16mm 
magnas\'nc  Selsyn-Intcrlockcd  dubbcrs,  Magna- 
Tech  (Rangertone)  transistorized  playback  syn- 
chronizer, graphic  equalizer,  Westrex  35  32mm 
and  16mm  optical  recorder.  Sound  stage,  editing 
facilities,  crews  and  equipment  available  to 
clients. 

KOSTER   FILM   FACILITIES,   INC. 

1017  New  Jersey  .-Vve.,  S.  K.  Washington,  D.C. 

Phone:  LI  4-4410     .\C:  202 
Senices:    sound   recording,   mixing,    editing   and 
other  film  services  for  producers. 

MAGNO  SOUND,  INC. 

723  Seventh  Ave.,  New  York,  N.  Y'.  10019 
Phone:  CI  7-2320      .\C:  212 

Ralph  Friedman,  Production 
Services:    motion    picture    mixing,    transferring, 
screening,     closed      circuit     screening;      striping 
(regular  and  raw  stock);  sound  track  developing 
on   premises;   location   sound   equipment  rentals. 


MANHATTAN  SOUND  CORPORATION 

411  Fifth  Ave.,  Ne«  York,  N.Y.  10016 
Phone:  LE  2-2428     AC:  212 
Y'e>ir  of  Organization:  1962 

Fred  B.  .-Vdair,  Jr.,  President 
Gustave  E.  Mortensen.  Vice  President 
Dante  A.  Saraceni,  Vice  President 
Ken  Upton,  Head,  Transfer  Dcpt. 
Robert  Buscher,  Chief  Engineer 
Jack  Gordon,  Sates  Manager 

Services:  motion  picture  and  tv  sound  recording; 
transfer,  including  optical;  dubbing;  scoring;  35, 
35,/32mm   6c    16mm   optical   negative   recording. 
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SOUND  HECORPING 

OLMSTED  SOUND  STUDIOS,   INC. 

1  E.  54th  St.,  New  York,  N.Y.  10022 

Phone:  PLaza  I-0S90  AC:  212 

^ear  of  Incorporation;  1954 

Richard  B.  Olmsted,  President 

Arthur  Sliaer,  Vice  President 
Services:  film  and  transcription  recording;  closed 
circuit  Telecine  scoring  and  screening. 

PATHE  SOUND  SERVICES 

105  E.  106th  St..  New  York,  N.Y.  10029 
Phone:  TR  6-1120  AC:  212 

PHOTO-MAGNETIC  SOUND  STUDIOS,  INC. 
3  E.  57th  St.,  New  York.  N.Y.  10022 

Phone  MV  8-8690  AC:  212 

John  Arvonio,  Studio  Manager 
Services:  sound  recording;  magnetic  and  optical 
transfers. 


0 


RECORDED   PUBLICATIONS   LABORATORIES 

(Div.  of  Recorded  Publications  Mfg.  Co.,  Inc.) 

1558  Pierce  .■Vvenue,  Camden,  New  Jersey 

08105 
Phones:   963-3000  AC:   609 

922-8558  .\C:  215 
Year  of  Organization:  19-18 
Edward  J.  Goodman.  President 
David  H.  Goodman.  Vice  President.  Sales 
Ernest  W.  Merker,  Chief  Engineer 
Senices:    film,    tape    and    disc    recording    facili- 
ties,   sound   track    mi.\ing    and   scoring   for   mo- 
tion   pictures    and    strip-films,    disc    mastering, 
pressings,  high  speed  tape  duplication  and  mail- 
ing services,   monaural,  stereo,  three  track  stu- 
dio recording. 

RECORDING  STUDIOS,  INC. 

1639  Broadway.  New  York,  New  York  10020 
Phone  PLaza  7-8855  AC:  212 

Y'ear  of  Incorporation;  1958 

Morton  Schwartz,  President 

Robert  J.  Kingsley,  Vice  President 

-Aron  Katz,  Secretary 
Services:    recording,    mbdng,    post-synchronizing 
and  transfer  studios;  music  film  scoring  stage. 

Reeves  Sound  Studios,   Inc. 
304  E.  44th  St..  New  York  17,  N.Y. 
Phone:  OR  9-3550 


ROSS-GAFFNEY,   INC. 
21  West  46th  Street.  New  York,  New  York 

10036 
Phone:  JU  2-3744  AC:  212 

Year  of  Incorporation;   1955 

Angelo  Ross,  President 

James  Gaffney,  Vice  President 

James  B.  Harris,  Secretary,  Treasurer 
Services:  producers  service  organization  supply- 
ing   editors;    music    and    music    editors;    sound 
effects;  transfer  service;  cutting  rooms. 

SELLERS  COMPANY 

2102  Jackson  St ,  Dallas,  Te\as  75201 
Phone:   RI   1-5836  AC:   214 

J.  E.  Sellers,  Partner 

Jack  Sellers,  Partner 
Services:   sound  recording:   16mm,  Vi"  tape  and 
disc;  music;  editing;  sound  effects. 

SONIC  FILM  RECORDING 

1230   W.    Washington    Blvd.,    Chicago,   III. 

60607 
Phone:  CH  3-2604     .\C:  312 

Date  of  organization:  1946 


Sonic     Film     Recording:     Continued 

Jack  H.  Lieb,  Prtsidcnt 

Warren  H.  Lieb.  Prod.  Supervisor 

Bill  Pellak,  Sound  Engineer 

Services:  RC.\  16mm  and  35mm  magnetic  and 
optical  sound  recording;  hi-fidelity  magnetic 
mixing;  music  scoring  and  editing  facilities;  stu- 
dio rental. 


SPECTRA-SOUND,   INC. 
6110   Santa   Monica   Blvd.,   Hollywood,  Calif. 

90038 
Phone:  HO  2-6981  AC:  213 

Paul  Tayler,  President 

H.  Flint  Ranney.  Treasurer 

Esta  J.  Tayler,  Secretary 

Niels  G.  Hansen,  Cliief  Engineer 

Services:  W  and  %"  magnetic  tape  recording; 
reference  and  master  disc  recording;  transfer  to 
or  from  Vi"  or  %"  tape,  disc,  16mm,  IT'imm  or 
35mm  film;  35mm  film  scoring,  looping,  dubbing 
and  projection;  location  recording  on  17V2"mm 
film  or  Vi"  sync  tape;  script  t\ping  and  duplica- 
tion. 

SYNCHRO-SOUND  INC. 

62  \\est  45th  Street,  New  Y'ork,  N.Y.  10036 
Phone:  OX  7-2985  AC:  212 
Y'ear  of  Organization:    1961 

Win  Sharpies,  Jr.,  President 
Frank  Decola,  Music  Editor 

Services:  music  available  on  35  magnetic  or  Vi" 
tape  or  disc.  Transfer  facilities  including  35mm 
and  16mm  magnetic  and  optical;  voice  recording 
and  dialogue  direction;  editing  facilities  for  pic- 
ture, music,  effects;  background  music,  original 
or  track. 

TELESOUND  STUDIO 

6296   Meb-ose,   Hollywood,  Cal.  90038 
Phone:  WE  1-8161      AC:  213 

Clarence  Thompson,  Ou;ner 

Services:  sound  studio,  stage  narration  and  dub- 
bing 16mm;  transfer  service;  location  equipment; 
16mm  shooting  on  stage  and  location. 

TITRA  FILM  LABORATORIES,  INC. 

1600  Broadway,  New  York  19.  N.  Y. 
Phone:  PL  7-6681     AC:  212 
David  Home,  in  charge 

Services:  original  recording,  mi-xing,  sound  trans- 
fer, interlock.  Editing,  conforming,  dubbing  and 
film  treatment. 

TODD-AG 

1021  N.  Seward  St..  Hollywood,  Cal.  90038 
Phone:  HO  3-1136     AC:  213 

George  Skouras,  President  (N.Y'.) 

Salah  Hassanein,  Executive  Vice  President 

(N.Y.) 
A.  E.  Bollengier,  Vice  President  (N.Y.) 
Fred  Hynes,  Vice  President,  General  Manager, 

West  Coast  Studio 

Services:  complete  sound  services,  from  Smm 
through  70mm.  6  track. 

UNITED  FILM  &   RECORDING   STUDIOS  INC. 

301  E.  Eric  St..  Chicago,  111.  60611 
Phone:  SU  7-9114  AC:  312 

William  L.  Klein,  President 

Art  'C  Brown,  Asst.  to  the  President 

MariK-n  L.  Friedel,  Production  and 

Traffic  Supervisor 
George  Turek,  Sr.,  Technical  Dcpt. 
U.  Festag,  Foreign  Language  Coordinator 

Services:  all-in-one  film  (photographic/sound); 
tape/disc  recording  facilities  and  reproduction 
services;  music  (original  &  libraries),  sound  ef- 
fects/narration; shdefilm  recording  and  reproduc- 
tion; creative  services;  film  and  recording  studios; 
editing  facilities;  magnetic  and  optical  recording, 
transfer,  interlock  mixing;  screening  room  facilit- 


United     Film     &     Recording:     Continued 

ies;  props  and  scenery  dock;  mastering,  processing 
and  pressing  work;  script  service. 

UNIVERSAL   RECORDING  CORPORATION 

46  E.  Walton  Place,  Chicago,  111.  60611 
Phone :  \n  2-6465     AC :  3 1 2 

A.  B.  Clapper,  President 

Mason  Coppinger,  Vice  President, 

Chief  Engineer 
R.  A.  Weber,  Secretary,  Treasurer 
John  Brix,  Prod.  Supervisor 

Services:  location  lip  sync  recording,  35,  16mm 
or  pulse;  re-recording,  35mm  mag.  or  16mm 
mag.;  interlock  screening;  music  scoring  to  pic- 
ture or  click  track;  transfers,  Vi"  to  35  and  16mm; 
music  scoring,  narration,  re-recording,  projection, 
location  equipment. 

V  &  W  SOUND   TRANSFERS,   INC. 

630  Ninth  Ave.,  New  York,  N.Y.  10036 

Phone:   PL  7-5221  AC:   212 

John  H.  \  i\ian,  President 
Services:  recording  sound  tracks  for  motion  pic- 
tures. 

SPECIAL  Sii¥iCES 

Cinematography  Service 

TED   &  VINCENT  SAIZIS 
5616  Tenth  Ave.,  So.  Birmingham  12,  Ala. 
Phone:  595-4163 

Services:  specialists  in  motion  picture  location 
production;  completely  equipped  with  mobile 
vans;  field  generators,  etc. 


TOM   WILLARD,   CINEMATOGRAPHY 

1860  Broadway,  New  York.  N.Y.  10023 
Phone:  JU  2-1698     AC:  212 

Date  ot  Organization;  1962 

Thomas  W.  Willard,  Ou^icr 
Services:  cinematography  for  film-makers,  includ- 
ing crew,  equipment  and  laboratory  processing. 

Cinematography:    Filmstrips 

PRODUCERS   AID   INC. 
210  W.  65th  St.,  New  York,  N.Y.  10023 
Phone:  TR  3-1919  AC:  212 

Chuck  Bobbins,  President 

Bernie  Bamett,  Marketing  Manager 

Ted  Kraskow,  Camera  Supervisor 

Dick  Lim,  Camera  Production 

John  Griller,  Technical  Supervisor 
Services:  35mm  filmstrip  —  complete  facilities  for 
all  types  of  shooting  for  masters  and  services  for 
slide  duplication. 

Film   Insurance 

Saul   Kornreich  &  Sons,   Inc. 
Pan  Am.  Bldg.,  200  Park  A\e.,  New  York,  N.Y. 

10017 
Phone:  TN  7-7730  AC:  212 

Saul  Kornreich,  President 

Matthew  R.  &  Morton  A.  Kornreich,  V.P.'s. 
Services:  film  insurance;  specialists  in  all  forms 
of  insurance  for  tv  and  film  producing  companies. 

Film  Salvage 

Film  Processing  &  Salvage   Company 

3602  S.  Crenshaw  Blvd.,  Los  Angeles  16,  Cal. 

Phone:  RE  1-2348     AC:  213 

Jan  Friedman,  President 

Barry  M.  Stultz,  General  Manager 
Services:  clearing  film  base  for  magnetic  striping, 
35mm  and  16mm. 
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STOCK  SHOTS 


COLOR    STOCK    LIBRARY 
Lem  Bailey  Productions 
7934  Siiiil.!  Mui.ici  liUil..  llolhwuucl  4(i,  Cal. 
Phone:  OL  4-8197      AC:  213 
Carl  Russell.  Jr.,  Pnaiiloit 
Lfin  Bailex .  Vice  Preside  nl 
D.  J.  Russell,  Secy,  Treusurcr 

Services:  stock  shots  (16niin  black  6c  white,  color, 
iomiii  bliick  &  white,  color)  for  industrial,  educa- 
tional or  docuinentar\  lilms,  theatre  or  tv  com- 
mercials, live  or  filmed  tv  productions;  shoot  to 
inln   in  16  or  35mm. 

William   M.   Dennis   Film    libraries 

25()(i'-'  W.  Tlh  SI.,  I.„s  An-eles  .".7.  Calif. 

Phone:  DC  4-3722  W.:  213 

William  .\I.  Dennis.  Ounir 
Services:  sales,  rentals,  distribution  of  sponsored 
films  for  sijonsors;  storage  and  shipment  of  spon- 
sored films. 


TITLE  SPiCIALISTS   T8ANSIATION:  FILM 


Fotosonic,  Incorporated 
I.T  W.  r)4th  St..  New  York.  N.V.  l(lt)3(i 
Phone:  JC  ri-03.",      .\C:  212 


NBC    Film    Exchange 
3000  West  .\lanuda  Blvd..  Burbank,  Clalifomia 
Phone:  S4.5-70()0  Kvt.  22.i4 


Photographies   International 
1714  \.  \\  ilton  Place.  I lolh  wood  2.S.  Cal. 
Phone:  IK)  7-f>!2(i      .\C:  213 


SPORTIITE  FILMS,  INC. 

20  N.  Wiicker  Ume.  C;liicago.  111..  (iOfiOG 

Phones:  CE  6.S9,5,5/S4.SS     \C.  312 

.Mtred  I).  Lc\ine,  Cciu  nil  Minmgcr 

Tom  Carnegie,  Talent 

Bill  Sprague.  Produclion 

Edward  Sainsbmy,  Writer 

Harvey  Shapiro,  Counsel 
Services:  stock  shots  of  all  sports,  16nmi  black  & 
white    and    color;    sound    effects,    Vi"    mag.    or 
optical;    shoot    tailored    tootage    on    location    on 
d.iiK"  basis. 


Stock  Shots,  inc. 
333  West  52nd  St..  New  York  City,  N.  Y. 
Phone:  ]V  2-618,5      AC:  212 

Manricf  '/(niar\.  roiitdet 


STOCK  SHOTS  TO  ORDER,  INC. 

.5.50  Filth  A\e..  Nev.  York.  N.Y.  10036 

Phone:  C;i  6-0690      \C.  212 

R.  A.  Phelan.  President 

n.  C.  Miller,  Vice  President 

.\nthony  Brook,  Seeretury 
Ser\ices:  .stock  film  library  in  16  and  35min.  color 
•Old  bUick  ic  white;  also  shoot  material  to  order 
icMr  projection  plates,  inserts,  interviews,  tv 
commercials,  etc.!;  location  filming;  editing  ta- 
t  ilities. 

Preview  Theaters:    New   York 

Preview  Theatre,  Inc. 

1600  Broadwav,  New  York  19,  N.  Y. 

Phone;  C:i  6-OS05      AC);  212 

William  B.  Gullette.  President 
Ser\ices:    three   screening   rooms    for    16mm   and 
35nnn.  Optical,   magnetic;   CinemaScope,   Stereo- 
phonic. 

Johnny  Victor  Theatre 
RCA   Exhibition   Hall.   40   \V.   49th   St.,   New 

York.  N.Y.  10020 
Phone:  MU:  9-7200     AC:  212 
Miss  Madeline  B.  Matterson,  Secretary 
Services:  screening  room  for  film  preview. 


FILM    EFFECTS   OF   HOLLYWOOD 
I  1.53  N.  Highland  .Ave..  Hollywood  38,  Cal. 

I  see  comi>lete  lislinii  inuirr  I'ihn  Services) 


HOT  PRESS   COMPANY 
2  \V.  4fith  St..  New  York.  N.\.  10036 
Phone:  CI  5-6350      AC:  212 
Bud  Wxckoff 
Services:  color  typography  for  tilm  titles,  slides, 
filmstrips,  flip  cards,  comps,  short  runs. 


^ 


KNIGHT    STUDIO 

159  E.  Chicago  Ave.,  Chic;igo,  111.  60611 

Phone:  SU  7-5069      AC:  312 

Date  of  Organization:  1942 

Ivend  H.  Krohn,  Oiiiier.  Manager 

.•\rlhnr  V.  Krohn,  Sales  Manager 
Services:   hot   sl;miping  of  motion   picture,   slide- 
film  and  slide  titles  in  b6cw  and  color.  Production 
of  presentations  and  typographic  consultation  and 
service. 


^ 


KNIGHT  TITLE   SERVICE   OF  NEW    YORK 

I  l.->  West   l,->lli  SI.,  Neu   \>nl.  \.\.   lOO.Ul 
Phone:  CO  .5-2080  AC:  212 
Y'e;n' of  Org:inization:  1938 

Robert  B.  Knight.  President 

George  Miiyer,  Vice  President  k  General 
Manager 

Libb\-  W.  Knight,  Secretary-Treasurer 
Services:    hot    press    craftsmen    for    film    titles, 
presentations,   art  overlays,   comprehensives,  and 
reproduction  proofs. 

KEITH   laBAR 

179  N.  Martel  A\e..  Los  .\ngeles  36,  California 
Phone:  WE  4-1126  .AC:  213 
Services:  printed  motion  picture  titles. 


Ray  Mercer  &  Company 
4241    Normal  Ave.,  Hollvwood.  29.  C;.!. 
(see  complete  listing  under  Film  Services) 

Pilgrim    Film   Services,    Inc. 

2502  50lli    \\eiioe.    iLivedo.  Hyatts\ille, 
Maryland 

(see  complete  lislini:  iind(  r  Film  Services) 


TITLE-CRAFT 
1022  Argyle  St.,  Chicago.  111.  60640 
Phone:  RA  8-4821  AC:  312 
Re.'c  Soicc;  Boots  Soice.  Co-owners 

Services:    Titles    for    8mm-16nnn    lilni    and    2x2 

slides. 

Theatrical    Livestock 

Chateau  Theatrical  Animals,  Inc. 
60S  W  .  48th  St..  New  York.  N.'i .  10032 
Phone:  CI  2-0520      AC:  212 

Frederick  E.  Birkner,  President 

Gloria  .A.  Stoesser.  Vice  President 
Services:    supplier   of   theatrical    livestock   in    the 
East;  trained  ;uiiui;ds  from  Ilea  to  elephant;  skill- 
ed  animal   handlers;   collfctiun  of   animal-drav\Ti 
equipment  from  goatcait  to  stagecoach;  harness. 


'y^  this  symbol,  appearing  over  a 
listing  in  these  pages  indicates  that  display  ad- 
vertising containing  additional  useful  reference 
data  appears  in  other  images  of  this  Buyer's  Guide. 
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EXECUTIVE    SERVICE    CORPORATION 
Foreign    Language   &    Cinema    Service 

T04(i  Ilolhwood  Bhd..  Los  Angeles  28,  Calif. 

Phone;  HO  7-5128/9  .\C:  213 

Cable;  AMATEAC 

.Albert  J.  .•\m;iteau.  President 

Paul  Hiuris.  Vice  President 

Bekit;i  .\m;itean.  Treasurer 

Sandra  Leonc;i\  alio,  Sccrelanj 

Services:  translations  into  or  from  any  foieign 
language;  proofreading  and  conection  of  printed 
galleys;  cinema;  ;idaptalion  of  script  or  story 
to  fit  narration  or  lip  synchronization  ol  lilms; 
narrators,  voices,  directors,  editors  in  any  langu- 
age; f;icilities  lor  recording,  transfer;  editing;  de- 
veloping ;md  printing  black  &  white  or  color  in 
conventional  or  animated  Smm,  16mm  or  35mm 
foreign  language  film  versions;  eonsult;ition  on 
foreign  markets,  language  lilm  ;uid  disti  ibiition 
jiroliletus  lor  business  or  iridustri.d  iilnis. 

VIDEOTAPE   SERVICES 

ACME   FILM   LABORATORIES,    INC. 
1161     N.     Highland     Axeuue.     Hollywood     38, 

California 
Phone:  HO  7-7471     .AC:  213 
\  ideotape   Services:  35  and    I6uim  tape  transfer 
to  (ilro,  \ideo  tape  to  tape,  film  to  tape,  editing, 
viewing.  See  listing  on  page  .50. 


INTERNATIONAL   VIDEO   TAPE   RECORDING 
&   PRODUCTION,    INC. 
5907  \V.  Pico  Blvd.,  Los  Angeles  35,  Cal. 
Phone:  WE  7-2323  AC:;   213 
William  F.  W'allace,  President 
Richard  M.  Rosenbloom.  Vice  President 
John  .M.  Michaels.  Manager.  Technical  Opera- 
tions 
Jack  L.  Neitlich.  Supervisor.  Technical  Opera- 
tions 
Services;    tape   to   film    transfers;    self  contained 
video  tape  mobile  unit. 

NATIONAL   VIDEO   TAPE    PRODUCTIONS 

(Division  of  Sports  Network,  Inc.) 
20  East  46th  St..  New  York,  N.Y.  10017 
Phone:   MO   12960  -AC:  212 
Date  of  Incorporation;  1959 

Richard  E.  Bailey,  President 

Charles  \oso.  Vice  President 

Thoniiis  Schilling,  Secretary-Treasurer 

William  Hykuid,  Ccnnptroller 
Services:  color  and  black  and  white  video  tape 
production  facilities;  location  video  t;iping  in 
color  and  black  and  white;  video  tape  mobile 
units;  services  for  intersyne  editing,  mixing,  dub- 
bing, iilayback  and  double  and  single  system 
video  tape  to  film  transfer.  Services  supplied 
nationally. 

TELE   VIEW   RECORDING   SERVICES,   INC. 

6325  S,nit;i  Monic;i   Blvd..   HcilKuodd  3S.  Cal. 
Phone:   HO  6-5254  AC:   213 

Gil  Seolt.  Vice  President  &  Secretary 

Bradle\'  Kemp,  Vice  President-General  Manager 

Services:  tape  duplications;  video  tape  to  video 
tape;  video  tape  to  film. 

VHF,   INC. 

300  East  46tli  St..  New  York.  N.Y.  10017 
Phone:  MU  7-4505  AC;  212 

Y'ear  of  Incorporation ;  1 96 1 

Ira  G.  Delumen.  President 

lohn  L.  Koushouris.  \'ice  President,  Operations 

Richard  R.  Rector,  Vice  President.  Production 
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VIDEOTAPE  SERVICES: 

VHF  Incorporated:   Continued 
Peter  V.  Smith.  Vice  President.  Special  Projects 
Robert  C.  Troup,  Vice  President,  Sales 
Bnice  L.  Wolfson.  Controller 
Services:  transfer  of  videotape  to  videofilm.  color 
and  black  and  white;  editing,  mixing;  production 
services  for  commercials  and  programs  on  video- 
tape and  videofilm. 

VIDEO  TAPE   UNLIMITED,   INC. 

341  Madison  .\\e..  New  York,  N.Y.  10017 
Phone:  MU  6-8066  .\C:  212 

Year  of  Organization:  1960 

Heiiiy  Alexander,  President 

Al  Wallace,  Vice  President.  General  Sales  Man- 
ager 
Services:  television  mobile  \ideo  t;ipe  cruiser; 
.studio  or  location:  program,  commercial,  pilots; 
closed  circuit;  live  pickup  or  videotaped.  Special 
effects;  genlock;  matting;  inserts. 

VIDEOTAPE   PRODUCTIONS 
OF   NEW   YORK,    INC. 
Mdeotape  Center.   101  West  ()7th  Street,  New- 
York.  New  York   1002.3 
Phone:  TR  3-5800  AC:  212 
Year  of  Incorporation:  1958 

Howard  S.  Meighan,  President 

John  B.  Lanigan,  Vice  President.  C'.<  ncral  Man- 
ager 

Herbert    Hobler,    Vice    PresidetU,    Production 
Operations 

Charles  F.  Holden,  Production  Manger 

Nathan  H.  Weiss.  Treasurer 

Donald  R.  Collins.  Chief  Engineer 
Services:    videotape    production    sei-\'ices    for    t\' 
commercials;    programs;    closed    circuit   business. 
militar\,  educational  conferences  and  instruction; 
on  location.  United  States  and  Europe. 

WTTW   RECORDING  SERVICES 

1761  E.  Musemu  Drive.  Chicai;o,  111..  60637 
Phone:  684-3800     .\C:  312 

Elizabeth  Edelberg,  Siipr..  Recording  Serf. 
Services:  video  tape  to  16mm  SOF  film  transfers. 

Photo-Science   Specialist 
ROIAB    STUDIOS 
(Rolab    Photo-Science    Laboratories) 
\\  aliuit  Tree  Hill.  Sandv'  Hook.  Conn. 
Phone:  426-2466 

Date  of  Organization  in  New  York  City:   192S; 
in  Connecticut:  1933 

Henr%'  Roger,  Owner-Director 

E.  H.  Roger,  Secretary 
Services:  Complete  and  partial  productions,  as- 
sistance to  other  pioducers  utilizing  our  faci- 
lities; camera  and  sound;  sound  stage  for  rent; 
specialists  in  highly  technical  and  scientific  cam- 
era work. 


WRlTii  S:Pi  LM 

JOHN   C.   BANCROFT 

.57 IS  North  C:ainphell,  C:liicago,  III.  60645 
Phone:   ARdmore   1-7747   .\C:  312 

LESTER   BECKER 

8  Bayberrv"  Lane.  \\  estport.  Caiuu. 
Phone:  CL  9-65S0  AC:  203 

SPENCER   BOSTWICK'S    PLANFILM,    INC. 

1647    Wisconsin    A\e..     N.     W  .     \\  ;isliington. 

D.C. 
Phone:  CO  5-4161 

Date  of  Incorporation;  1956 

Spencer  Bostw  ick.  Owner  —  Head.  Script 

Production 
Barbara  Ross,  Editorial  Assistant 
Sara  Bostwick,  Head,  Mu.iic  Services 


BRINK   SCRIPTS 
633  Oak  Mlla  Blvd.,  Suite  105, 

Baton  Rouge  15,  Louisiana 
Phones:  926-1572  357-6276  AC:  504 
Date  of  Organization:  1962 
Brinsfield  King,  Jr.,  (Brink),  Writer 

COE-PEACOCK 

Governor's  House.   8400   \\  isconsin   .\ve. 

Washington  14.  D.  C. 
Phone:  656-5240  AC:  301 
Date  of  Incorporation:  1961 
Lovviy  N.  Coe.  Jr.;  Clifford  L.  Peacock 


RICHARD   P.    CREYKE 
2019  Grove  Street,  Glenvievv,  Illinois 
Phone:  PArk  4-4071  .\C:  312 

Date  of  Organization;  1956 


EDITORIAL  SERVICES,  INC. 

1276  AVcst  Third  St..  Cleveland  13.  Ohio 
Phone:  TOwer   1-4577 
Date  of  Incorporation:  1952 
William  D.  Ellis,  President 


JANE   FITZ-RANDOLPH 
977  Ninth   Street,  Boulder,  Colorado 
Phone:  422-4436 

Date  of  Organization:  1959 


DON   FRIFiELD 

321   Rutland  ,\ve.,  Tcaneck,  New  Jersey 
Office:    55   West   42nd   Street,    New   York   36, 

New  York 
Phones:  LO  .5-.5230  (New  York); 

201-833-1421  (Tcaneck,  N.  J.) 
Don  Frifield,  Writer-Director 

JAMES  B.   GAHAN 

21  Claremont  Ave.,  New  York  27,  N.  Y. 
Phone:  MO  6-0025  AC:  212 
Date  of  Organization;  1952 

OEVESTE  GRANDUCCI 
P.O.    Box    1473,    St.    Thomas,    U.    S.    \  irgin 

Islands,  00802   (Air  Mail,   please l 
Phone:   774-2770   AC:    809   —  call   collect 

Cable:  GRANSCRIPT 

DWINELL  GRANT 

Solebury,   Bucks  County,   Pennsylvania   18963 
Phone:  297-5204  .\C:  215 

Date  of  Organization:  1955 
Dvvinell    Grant,    Science   Writer   &   .\ninmtion 
Designer 


HENRY  GREGG  &  ASSOCIATES 

413  Upland  Road,  Havertown,  Pennsylvania 
Phone:  HI  6-8144  .\C:  215 

Date  of  Organization;  1962 
Henry-  Gregg,  Writer-Director 
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BRUCE  HENRY 
Victory  Heights,  Stone  Lake.  W  isconsin.  54876 
Phone:  Stone  Lake  865-25.52 
West  Coast  Representative:  Peter  Thomas, 
Goldstonc-Tobias  Agencv,  250  N.  Canon 
Drive.  Beverly  Hills,  Calif.,'  Phone  CR  6-1071 
(operate  from  mobile  travel  office  when  on 
assignment;  mail  to  Stone  Lake  address  is 
forwarded ) . 


ROBERT  M.   HERTZBERG 
57  West  75th  St.,  New  York  23,  N    Y. 
Phone:  TR  3-3211  AC:  212 

PAUL  W.  JENSEN 

115  South  Benton  St.,  Palatine.  111. 

Phone:  358-1137  AC:  312 

Date  of  Organzation:  January,  1963 


W.   PERRY   KING 

731  Amherst  Drive,  Burbank,  Cal. 
Phone:  84.5-5580  AC:  213 

Date  of  Organization:  1916 


ALEXANDER   KLEIN 
521  West  112th  St..  New  York  25,  N.  Y. 
Phone:  AC  2-7634  .\C:  212 
Alexander  Klein  &  staff,  Writers 


DOUGLAS   C.   McMULLEN 
Script   Services 
14  Edison  Street,  B;i,\  ville.  New  Jersey- 
Phone  341-1793      AC:  201 
Date  of  Organization:  1960 

C.A.   NICHOLSON 

6222  Rex  Drive.  Dalhis  30,  Texas 
Phone:  EM  8-0903 

Date  of  Org;iniz;ition;  1961 


BRUCE  MOODY 
372  Central  Park  W  est.  New  York  25,  NY. 
Phone:  UN  5-5278  AC:  212 
Date  of  Organization:   1961 


JACK   I.   MOSS,   INC. 

145  East  49th  Street.  New  York  17.  N.  Y. 
Phone:  PLaza  2-2635  AC:  212 
Jack  I.  Moss.  Writer 

EDWARD  R.  MURKIAND 

27   Bank  Street.   New  Milford,  Conn. 
Phones:  EL  4-3301  5660  AC:  203 

Date  of  Oruanization:  1962 


EDDIE  O'BRIEN  -  THE  WRITER 
300  Danbury  Road,  W  ilton.  Conn. 
Phone:  762-8400  AC:  203 
Date  of  Organiziition;  1960 
Edward  .\.  OBrien,  Jr.,  Writer 
Gail  H.  Hulse,  Secretary 

Harriet  F.  Hevman.  Wa.shington.  D.  C.  contact 
Phone:  588-9655  AC:  202 

CARL  PUGH 

13123    South    West    64th    Court.    Miami.    Fla. 

33156 
Phone:  MOhawk  1-9440  AC:  305 


ANN   AND  RALPH   SCHOOLMAN 
Horton  Uo:i<l.  Cold  Spring.  New  York 
Phone:  C:old  Spring  .5-3609 
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WILLIAM   L.    SIMON    FILM   SCRIPTS 
2407'2  Eye  Street  N.  \N  ..  \\  a^llillSto^  T.  D.C;, 
Phone:   FEderiil  3-7514  AC:  202 
Dateof  Organi/'^iii.iii;  I<)"S 


STANFORD  SOBEL 
103  Park  Avenue,  New  York  17.  \.  Y. 
Phone:  I.Exinglon  2-1450     AC:  212 
|).iti   I  I  Organization:  1947 

RAY  SPERRY 

3S41  Highland  \\.iuie.  San  Dieso,  Calif.  92105 
Phone:   2S1-4392  .\C:   714 
Ra\  .Spprr\ ,  Writer 
Georue  SpiiiA.  W  lili  i 


GENE  STARBECKER,   FILMBUILDER 
8700  Manchester  Kd..  Silver  Spring.  Md. 
Phone:  5S7-S(>4S 
Cenc  Starbeckcr.  Writer 
Susan  Ward,  Rewarch  Assistant 
Barli.iia  A,  Uricu,  Rc(iirrh  .\ssisiaitt 


J.   M.  STARBECKER,    INC 

241    yninc>    Avenne.  New  York  65.  New   Yiiik 

Phone:  TAImadge  3-2.t.S4      AC:  212 

Date  of  Organization:  1954 

J.  M.  Starbecker,  President  &  Treasurer 

E.  N.  Starbecker.  Writer 

M.  Marlow,  M'riter 

Steve  Stelean,  Writer 


HOWARD   F.   STILES 
55  West  53rd  St..  New   York   19.  NY. 
Phone:  JU  2-6464  .\C:  212 
Date  of  Organization:  1938 


PETER  J.  STUPKA 
6980  Maple  Street.  N.  W  ..  W  asliington  I).  (  ., 

20012 
Phone:   KAndolph  3-6427 
Date  of  Organization:  1945 


KENNETH   STUBBS 
S02  F  Street.  N.  W  ..  \\  ashiogton  4.  D.  C. 
Phone  MEtropolitan  S-5442  AC:  202 
Date  of  Organization:  1954 
Kennetli  Stubbs.  Writer  and  Artist 


DICK  UPTON 

418  S.  Fourth  Ave.  Libertyville.  Illinois 
Phone:  EMpire  2-0174  AC:  312 
Date  of  Organization;  1960 


WEBSTER  J.  VAN  DE  MARK 

502  Linden  Place.  Cranford.  New   Jersey 
Phone:  BRidge  6-9649  AC:  201 


JOHN   L.  WASHBURN 

261  Rockingstone  .\ve..  Larchniont.  N.  \. 
Phone:  TEnnyson  4-8741 


q[£  this  symbol,  appearing  over  a 
listing  in  tliesc  pages  indicates  that  display  ad- 
vertising containing  additional  useful  reference 
diita  .ippciirs  in  other  p;igc-s  of  this  Buver's  Guide. 


NATIONWIDE  FILM  DISTRIBUTORS 


* 


ASSOCIATION  FILMS,  INC. 

lle;id(Hi;irters  Office: 

347  .Madison  Ave..  New  York,  N.Y.  10017 

Phone:  MUrray  Hill  5-2242     .\C:  212 

Robert  D.  Mitchell.  President 

J.  R.  Bingliani.  Viee-Chairnian,  Treasurer 

Hubert  M.  Fineliout.  Viee  President.  Corpor- 
ate Advertising  &  Pidilie  Rilatiotis 

Robert  W.  Buclier,  Vice  President.  .Xssocia- 
tion  In.strneti<inal  Matt  rials 

A.  L.  l'"redrick,  Viee  President,  Mid-Western 
Representative 

Reg.  E\  ans,  Vice  Pre.tident,  Sales 

Eastern  Area  Exchange 

Broad  at  Elm,  Ridgefield.  N.  J..  Phone;  201 
WHitney  3-8200,   E.   H.  John.son,   Manager 

East  Central  .\rea  Exchange 

.Allegheny  and  Delaware  Aves.,  Oakmont,  Pa. 
Phone;  412-828-5900.  Joseph  R.  Liebach 
Manager. 

Central  .\rea  Exchange 

561  Hillgrove  .\ve..  La  Grange.  111.  Phone: 
3I2-.352-3377.  M.  G.  Weiland.  Manager:  Robert 
linlach.  Operations  Manager. 

Southern  Area  Exchange 

1621  Dragon  St..  Dallas  7,  Texas.  Phone:  214 
Riverside  8-87.59.  Carl  L.  Stahl.  Manager. 
Western  Area  Exchange 

2535S  Cypress  .Ave.,  Havuard,  f^alil.  Pbonr; 
41.5-783-0100.   Winston  O.   Siler,   Manager. 

IDEAL    PICTURES,    INC. 

IleatUiuarters  Ollicc: 

5S  East  South  \\  ater  St.,  Chicago,  III.  60601 

Phone:  Financial  6-5480      AC:  312 

P:ail  R.  Koght.  President 

l.ick  Spire.  Viee  President.  Secretanj 

\\  idly  Diiuler,  'Treasurer 

S.  L.  Nohui.  Director 

Jack  C.  Walts,  Director 

Bb.^.vch  Exch.\nces;  .530  X.  18th  St..  Birming- 
ham 1.  .Ala.;  1840  Alcatraz  Ave..  Berkelev  3. 
Calif.;  6514  Selma  Ave.,  Hollvwood  28.  Cahf.; 
1011  E.  Colfa.\-,  Denver  18.  Colo.;  55  X.  E. 
13th  St.,  Miami  32,  Fla.;  1923  Piedmont  Road.  N. 
E.  .Atlanta  9,  Ga.;  1370  S.  Beretania  St..  Honolulu 
14.  Hawaii;  58  E.  South  Water  St.,  Chicago  1, 
111.;    15    E.    .Maryland    St.,    Indianapolis   4,    Ind.; 


616  S.  5th  St.,  Louisville  2,  Kv.;  102  W  25th  St., 
Baltimore  18,  Md.;  42  .Melrose  St.,  Boston  16, 
Mass.;  15924  Grand  River  .Ave..  Detroit  27.  .Mich.; 
3400  Nicollet  Ave.,  .Minneapolis  8.  Minn.;  1822 
Main  St.,  Kansas  City  8.  .Mo.;  4028  N.  Kings- 
highwiiv,  St.  Louis  15,  Mo.;  1.5.58  Main  St..  Buf- 
falo 9.  XY.;  321  West  44th  St..  Xcw  York  .36, 
.N.  Y.;  2547  Woodburn  .Ave.,  (anciunati  6.  Ohio; 
2110  Pavne  .Ave.  Cleveknid  14  Ohio;  1201  S.W. 
Momson.  Porthuid  5.  Ore.;  41  X.  Uth  St..  Phil- 
adelphia 7.  Pa.;  14  Wood  St..  Pittsburgh  22.  Pa.; 
18  S.  Third  St..  Memphis  3.  Tenn.;  2434  S.  Har- 
vvood.  Dallas  15.  Texas;  Brigham  Y'oung  Univer- 
sity, Provo,  Utah;  One  E.  Main  St..  Richmond  19, 
\'a.;  and  4431  \V.  North  .Ave..  .Milwaukee  S.  Wis. 


^ 


THE   JAM   HANDY   ORGANIZATION,    INC. 
Headtjuarters  Office: 
2821  E.  Grand  Blvd.,  Detroit  II.  Mich. 
Phone:  TRinity  5-24.50 

Charles  \\'.  Renfrew,  Vice  President 

Betty  W'atters.  in  charge,  Di.rtribution  Services 

INSTITUTE  OF  VISUAL 
COMMUNICATION,    INC. 
40  East  49tli  St..  Xew  York  17.  N.Y. 
Phone:  ELdorado  .5-1443 
William  J.  Gauz,  President 


^ 


MODERN   TALKING    PICTURE   SERVICE,    INC. 
Head(|U;irters  Office: 
3  East  54th  St.,  New  York.  N.Y.  10022 
Phone:  PLaza  8-2900      .AC:  212 

Frank  .Arlinghaus,  President 

Carl  Lenz,  Executive  Vice  President 

Elsie  Cox.  Treasurer 

Ralph  Del  Coro,  Viee  Pre.mlent  —  Sales 

Promotion  &  Development 
W.   H.  MacC'allum.  Viee  President  —  Modern 

Learning  .\ids  Division 
W.  M.  Oiird.  Viee  President  —  Operations 
F.  .M.  Kiucheloe,  Promotion  Manager 
National  Sales  Offices 
Eastern  Division  Sales 
.At  New  York 
3  East  54th  St..  New  York  22.  N.Y. 
Phone:  PLaza  8-2900     AC:  212 
R.  H.  Rogers,  Vice  President 
Jim  Witker 
(listing   co.ntinves   on  the   followi.sc   p.\ge) 
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COMPCO 

professionid  (jiitilily  revh  and  cans 
(in-  f>ri'fi>rreit  bv... 


the  customers 
of... 

GEO   W      COLBURN 
LABORATORY.  Inc. 


V. 


m  ^  :}  th*  moit  "QualHy  Contelou*" 

§  ^\.  16mmfi1m  (■boratory  in  Am«rl 


Only   Compco   offers   "a   new   dimension   in  \ 
quality"  recognized  and  accepted  by  leaders  : 
in  the  movie  making  industry.  Compcos  su- 
periority  is  attributed   to  a   new.   major, 
advance  in  film  reel  construction — result- 
ing  in   truly   projessionaX    ridels   that   run 
truer,  smoother,  providing  lifetime  protec- 
tion  to  valuable   film.   Compco   reels  and, 
cans   are    finished    In    a    scratch-resistant", 
baked-on  enamel,  and  are  available  in  all/ 
16  mm.sizes^OO  ft. thru  2300  ft.  For  details 
and  prices  write  to: 


COMPCO 


corporation 


laOO  N^^^«ul<ling_Av«.,  Chtc*(io47^l, 


A  CONVENIENT  GUIDE  TO  NATIONWIDE  DISTRIBUTORS  OF  SPONSORED  MOTION  PICTURES: 


PROFESSIONALIZE 

your  Film.  Handling 
and  Save  Money 


Harwald's  precision  automalic  film  inspection  equipment 
is  the  accepted  world  stondard  for  modern  film  libraries  — 
T.  V.  stations  —  or  wherever  motion  picture  film  is  handled 
lnspect-0-Film  aufomafiea//y  finds  breaks,  torn  sprocket 
holes,  scotch  tape  "splices",  any  cause  of  film  failure. 
Even  those  defects  that  are  virtually  impossible  to  find  by 
hand.  Also  provides  for  film  cleaning,  conditioning,  tim> 
ing  and   editing. 

Seven  models  available 
See  catalog  for  complete  listing. 

Get  the  full  story.  Talk  to  our  engineering  rep- 
resentatives and  write  for  our  catalog  contain- 
ing   o    complete    line    of    film    room    equipment. 

THE  HARWALD  COMPANY 

1245  CHICAGO  AVE.        •        EVANSTON,  ILL. 
DAvis   8-7070 


MODERN  TALKING  PICTURE  SERVICE: 

.At  PnisBVHCii 
910  Pcnn  .\veiiue,  Pittsburgh  22,  Pciina. 
Phone:  GRant  1-9118 
D.  P.  Koniu ,  in  Charge 

Centhal  Division  Sales 
Prudential  Plaza,  Chicago,  III.  60601 
Phone:  DEIaware  7-3252      \C:  312 
Dan  Kater.  in  Charge 
Jack  Lu.sk,  Jim  Davis 

Western"  Division  Sales 
.'Vt  San  Francisco 
-144  Market  St.,  San  Francisco  5,  California 
Phone:  YCkon  2-9414 
Robert  A.  Kell\ ,  in  Charge 

-A.T  Los  Angeles 
1717   N.  Hishland  .\\e..  Los  .\ngeles  2S,  Cal. 
Phone:  HOlhAvood  2-2201 
II    \I    Hiiugh,  Viee  Preaidcnl 

SoiTHEBN   Division  Sales 
1710  II  Street,  N.  W'.,  Washington  6,  D.C. 
Phone:  298-8383     AC:  202 
Jack  Lallei,-,  Vice  President 

At  Toronto 
140  Merton  St.,  Toronto  7,  Ontario,  Canada 
Phone:  HUdson  5-4419 
Bruce  Tliomas.  in  Charge 


ROTHACKER,  INC. 
Headquarters  OHice: 
Time   &   Life   Building,  Rockefeller  Center 

New  York  20,  New  York 
Phone:  Circle  5-6878     .^C:  212 
Douglas  D.  Kotliacker.  Jr..  President 
W.  Staiitiekl  C'ooper,  Vice  President 
Edward  F.  Psutta.  Viee  President 
.\Iayme  R.  Dawsdn.  Secretary 

STERLING-MOVIES  U.S.A.,  INC. 

Headquarters  Office: 

.375  Park  .Avenue.,  New  York,  N.Y.  10022 

Phone:  JUdson  6-1717 

Charles  Dolau.  President 

Sophie  Hohne.  Exec.  Vice  President 

G.    Roger    Cahane\-.    Viee    President,    General 

Manager 
Gordon  J.  Hcinpcl,   Director  of  Operations 
Ophelia    BmssaK,    Manager.    Television    Dcpt. 
Morton  J.  Fink,  XationalSahs  Manager 
Kadoz.i  Worthy,  Comptroller 

Eastern  Sales  Office 
375  Park  Avenue,  New  York  22,  N.Y. 
Phone:  JUdson  6-1717 
Morton  J.  Fink.  S«/e,v  Manager 
Ra\  W.  Salo 

MinwEsT  Sales  Office 
200  South  Michigan  Ave.,  Chicago  4,  111. 
Phone:  939-6056 
\\  illi:im  J.  Tro\ ,  Sales  Manager 
Clifford  Wells' 

Western  Sales  Office 
1469  North  \  ine  St.,  Los  Angeles  28,  Calif. 
Phone:  HOIK  wood  4-2656 

Ralph  Halik,  Sides  Manager 

Regional  Film  Exchanges:  Eastern  Area:  43  West 
62st_St.,  New  York  23.  \.  Y.  Phone;  JUdson  6- 
1717.  Midwestern  .Area:  200  South  .Michigan 
Avenue,  Chicago  4.  111.  Phone:  939-6056,  William 
Tro\.  Western  .Area:  6290  Sunset  Blvd.  Los  .An- 
geles 2S,  Cal.  Phone:  H()ll\uo,,d  4-2656.  Ralph 
Ralik.  Southwestern  .Area:  .Millers  \isual  .Aids, 
UK)  Universitv  .A\enue,  Fort  Worth  7,  Texas. 
Phone:  EDison  2-71S4. 


UNITED  WORLD   FILMS,   INC. 

Headquarters  Office: 

221  Park  Avenue,  South,  New  York,  N.Y.   100((3 

Phone:  SPring  7-6600 

James  NL  Franey,  President 

-Murray  Goodman,  Vice-President.  Casth'  Pack- 
age Films. 

John  D.  Desmond,  Vice-Presiclcnt.  Di.slrihution 
Services. 

Frank  J.  Gillhaus,  Manager.  Branch  Operations. 

Arthur  McLaughlin,  Director.  Spon.mred  Film 
Department 

Herb  Sidel,  .A.ssi.stnnl  Director  of  Film  Dislrihn- 
tion  Services. 

Donald  Fiveberg.  Manager.  Advertising  De- 
partment. 

New  York  Regional  .Area 
221  Park  Ave.,  South,  New  York,  N.Y. 
.\Iicl];iel  Jordan.  Manager 

Chicago  Regional  .Area 
542  S.  Dearborn  St.,  Chicago,  111.  60605 
Phone:  \\  Abash  2-7840 
William  Powers,  Manager 

Los  .Angeles  Regional  .Area 
7.374'j  Melrose  Axe.,  Los  Angeles,  California 
Phone:  W  Ebster  8-6125 
Hy  Block,  Manager 

Portland  Regional  .Area 
5023  N.  E.  Sandy  Bh  d.,  Portland,  Oregon 
Phone:  ATlantic  1-9732 
Frank  Schul/.,  Matiager 

.Atlanta  Regio.nal  .Area 
287  Techwood  Drive,  .Atlanta,  Georgia 
Phone:  JAckson  3-6201 
J.  Hunt,  Manager 

Dallas  Regional  .Ahfa 
2227  Br>  an  Street.  Dallas.  Texas 
Phone:  Riverside  8-4277 
P.  Howard,  Manager 


The  (K)Kv<iliition  in  f'llm  Dislrilnitioii 

~  Great  strides  forward  have  been  made  b\ 
the  national  film  distribution  companies  whose 
listings  appear  in  these  pages.  .'Automated  sys- 
tems for  control  and  reporting  of  vital  audience 
data;  new  program  techniques  to  expand  the 
viewing  audience;  electronic  film  inspection 
equipment  to  assure  print  quality  .  .  .  these  are 
just  a  few  of  the  many  phases  to  be  included  in 
a  forthcoming  special  report  on  "The  (R)Evo- 
lution  in  Film  Distribution"  scheduled  for  an 
early  issue  of  Bi'sini;ss  Screen.  y- 


SPEC/Al  PROBLEMS? 

If  \ouve  been  told  it  costs  too 
much,  or  it  can't  be  done,  try 
BUCKNER'S  complete  en.ttom  lab! 
8-16mm.  all  services:  sound  revers- 
al, processing,  printing,  striping, 
transfers  from  any  medium.  Wher- 
e\-er  you  are,  we  provide  "one-stop 
service."  Write  for  fall  information. 

BUCKNER'S 

1128  Unruh,  La  Puente,  Calif. 
Phone:  (A/C  213)  330-2902 
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BUSINESS  SCREEN   MAGAZINE 


a  show  stopper? 


never : 


Your  show  is  one  smooth,  continuous  perforniance 
from  lights  off  .  . .  to  the  end,  with  this  new  Kodak 
Pagkant  Sound  Projector. 

No  awkward  setting-up  exercise  at  tlie  begin- 
ning. No  embarrassing  mid-performance  inter- 
ruptions. Everything  exciting  that  happens  will 
happen  on  the  screen. 

This  could  be  the  first  movie  projector  you"ve 
ever  really  liked. 

It's  the  first  projector  with  a  sound  system  that 
has  no  electronic  tubes  to 
burn  out  .  .  .  no  fragile  pho- 
tocells to  fail  ,  .  .  no  touchy 
exciter  lamp  to  quit  on  you. 
Not  even  any  static,  or  hiss- 
ing, or  crackling  noises. 

The  sound  system  in  this 
Pageant  Projector  is  entire- 
ly different  from  those  in 
other  projectors  you've  used. 
It's  transistorized.  Its  cir- 
cuitry is  built  to  shrug  off 
bumps  and  jostling.  It  should 
never  require  fixing.  It  should 
never  cost  you  any  money. 
You  don't  carry  spare  parts 
for  it.  You  don't  need  any. 

Power?  —enough  to  pump  good  .sound  through 
an  auditorium  P. A.  system  and  be  heard  crisply 
from  first  row  front  to  last  row  balcony. 

Fidelity?— clean,  commanding,  steady  sound, 
played  through  its  own  large.  I  I  x  6-inch  speaker. 
The  sound  this  system  reproduces  encompasses 
the  entire  range  it  is  possible  to  record  on  film. 
Putting  the  show  on  the  road  is  no  project  with 
this  projector. 

It  sets  up  anywhere.  Threading  tilm  is  as  easy' 
as  following  a  red  line.  Throw  a  lever,  push  a  but- 


KODAK    PaGI  ANI     1 

(Model 


ton,  come  back  w  hen  the  movie  is  over. 

The  lever  you  throw  does  everything  but  turn 
on  the  sound. 

The  button  you  push  turns  on  the  sound. 
Instantly! 

No  waiting  for  warm-up.  The  sound  comes  on 
full  and  clear,  the  moment  you  push  the  button. 
This  projector  operates  so  quietly  it  never  calls 
attention  to  itself.  Never  distracts.  Never  inter- 
feres uith  the  mood  of  the  performance.  In  fact, 
all  your  audience  will  notice 
is  the  performance. 

The  brilliance  of  the  pic- 
ture, the  beauty  of  the  sound, 
the  projector  itself— all  of 
these  will  be  taken  for 
granted. 

The  name  of  this  new  pro- 
jector is  the  Kodak  Pageant 
16mm  Sound  Projector, 
Model  AV-126-TR.  We've 
written  a  booklet  about  it 
which  you  may  have  simply 
by  writing  your  name   and 

6miii  Sound  I'lojcclor 

AV-iy,-TR)  address  here: 


Then  send  it  back  to  us  at  the  address  below. 
Check  this  box  Q  and  we'll  have  a  Kodak  dealer 
call  you  to  arrange  for  a  convenient  demonstration 
of  this  new  machine.  No  obligation,  of  course. 

Kodak  Pageant  Projector  "•''^ 

EASTMAN  KODAK  COMPANY 
Dept.  8-V.  Rochester  4,  N.  Y. 
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FILM    PRODUCTION    SERVICE    COMPANIES 
IN  ENGLAND   AND  CONTINENTAL  EUROPE 

Film    Laboratory    Companies    in    England 


^        TECHNICOLOR    LIMITED 


BRENT  LABORATORIES  LTD. 

\<)rtli     ('ircular      lioiid,      ('rickli'- 

w'ood.  London  N.W.  2 
Phone:  Ghulstone  4271 
Cable:  Topfilma  London 

E.  A.   Ricliardsdii.   Maiui^iii<i  Di- 
rector 
E.  C.   Pink,   Laboratory  Manager 
y.   M.   Downos.   ComjmDij  ^rcrC' 
tanj 
Skiivices:   35,  16  8nini   B  &  W  neg. 
processing    and    printins;.     16  8mni 
B    &    W    reversal    processing    and 
printing.    16  8    mm    color   printing. 
Titling:    Opticals;    Cntting;    Record- 
ing-nori  royalts ;  N'ariable  density  re- 
recording;  Mnsic  and  effects  library; 
Profession;d        Domincntators        ( all 
languages ) ;  Scr  ijit  translations;  For- 
eign \ersion  recordings. 


COLOUR  CENTRE  CINE  LTD. 

Farnliam  Koyal,  Slough.  Bucks 

Phone:    p'arnh;uii    ConinKJu    1043 

J.  Hornsb) 

Skrvices:     Ifiniiii    culoi    duplicating; 

16nim  .\nsclironic  processing;  16mm 

Ektachromc   commercial    processing. 


COLOUR   FILM  SERVICES   LTD. 

22-2,5   Portman    Close.    Baker   St., 

London  \\'.  1.  England 
Phone;  lU  Nter  2S,S1 
Cable:  Colorphilm,  London,  W'.I. 

R.  G.  F.  Chase,  Director 

J.  C.  Jeffre\',  Director 

H.  Manle\.  Conipainj  Srcrctanj 
StiuicEs;  16mm  Ektachrome  proc- 
essing. Color  &  B;W  cutting 
prints;  Editing;  Sound  Recording 
and  dubbing;  release  printing  Ko- 
dachromc  .5269  and  Eastm:ui  Color; 
Pic\ie\v  theatre  facilities. 

FIIMATIC  LABORATORIES  LTD. 

Lcinsd:ile  l!(i:id.  LoncInn  \\  .  1  1 

Phone:  Bayswalcr  M391 

J.  C.  P.  M.  Da\is,  Maiuiiiiiifi  Di- 
rector 

R.  F.  Ebbetts,  Technical  Director 
Sekvices:  16mm  processing  and 
printing.  Ekt;ichrome;  Eastmancolor 
B  &  W  reversiil,  neg  pos.  etc.  .35  16- 
mm  and  16  18mm  reduction  in  color 
and  B  <s  W  neg.  cnttmg  and  edge 
numbering, 

FILMPRINT  SERVICES  LIMITED 

71    72    (^rosxenor    Street.    Londin 

\V.  1. 
Phone:  Mayfair  24.5(i 
Cable:  Filmprin.  London 

D.  .\I.  Baker,  rriKlticlicit  Maiui'^cr 

D.  J.  Aldridge,  Director 
Services;  16  8mm  cokir  and  black 
&  white;  cutting;  printing;  editing; 
titling;  release  printing.  16mm  color 
Kodachrome  5269,  black  &  wliite; 
theatre  rental.  8mm  release  printing 
from  A  &  B  rolls.  Cassette  loading  fa- 
cilities for  Technicolor  ESOO  iwo- 
jector. 


GEORGE  HUMPHRIES  &  CO.,  LTD. 

71    SI  Whitfield  Street.  Loudon 

W  .  1 
Phone:  Museum  3636 
Cable:  llumphrilab  London 
Telegram:       lluniphrilab       Phone 

London 

H.  S.  A.   Baillie.  Director  &  (.Vii- 
eral  ilanaser 

R.  G.  Ellis,  Technical  Manager 
Seiuices;  Full  laboratory  process- 
ing facilities.  ,35nim  B  &  W;  East- 
mancolor opticals;  traveling  matte; 
neg.  cutting,  etc.  16mm  B  &  W  or 
color,  neg  and  ie\ersal.  Eastman- 
color;  Ekt.ichrome;  Kodachrome, 
etc.  Contact  and  reduction  printing, 
8mm  B  &  W  and  color.  .Magnetic 
striping  16,  8mm.  .Animation;  titling; 
recording  and  re-recording.  Preview 
theatre  and  conference  room  at  111 
Warder  St. 


KAY  LABORATORIES  LTD, 

49A  Oxford  Road,  Finsbury  Park, 

London 
Phone:  ARC  3050 
Cable:  ABC  BENTLEYS 

Guy  H.  Martineau,  Chainnan 
Eniest  G.  Rov,  Maiuifiii'R  Director 
A.   W.  Smart,    F.I.A.C,   Secretary 
Directors:    Louis    Martineau;    Da- 
vid Martineau;  F.  .-Man  Martineau; 
E.     Reginald    Dace;     Charles    T. 
Parkhouse 
Sehvices;  .35mm,  16mm,  Snnn  proc- 
essing, black  &  white  and  color;  tit- 
ling; cutting  rooms;  editing;  record- 
ing the;ilres;  filmvlrips 

THE  RANK  ORGANISATION 

(Film  Processing  Division) 

Deuham,  ur.  I'xbridge.  Midd\ 

Phone:  Dcnhani  2323 

Citble:  Deidab  I'xbridge 

Ohnipic  Laborator\* 

School  Road.  London  N.  \\  .  10 

Phone:  Elgar  4030 

Cable:  Harles  Loudon 

W.    M.    Harcourt.    .\/«ii«gnig   Di- 
rector 

H.  G.  Barker.  General  Manager 
Services:  Complete  processing  faci- 
lities tor  3.5mni,  16nim,  8mm,  9.5 
Eastman  Color,  Kodachrome,  Fer- 
raniiicolor,  Ektachrome,  Gevacolor 
and  black  and  white.  Dupes,  reduc- 
tion printing  to  8mm.  Film  clean- 
ing and  protection.  Projection;  35- 
mm,  16mm  married  and  double 
film.  Sound  and  Dubbing;  .35mm 
optical  (live  channels);  magnetic 
(three  channels).  Transfers:  mag- 
netic ;ui<I  optical  to  16mm.  Post 
SNiich.  itud  commentar\'  recording. 
Pre\'iew  theatre,  127  \\'ardour  St., 
London. 


^^  this  s\nibol,  appearing 
ing  over  listing  on  this  page,  in- 
dicates that  a  displa)'  advertisement 
appears  in  this  Biners  Guide  issue. 


Bath  Road,  Harniondsworth, 

West  Dra>  ton,  Midd\. 
Phone:  Sk\  port  5432 
Cable:    Tecnicolor   West   Dra\  ton 


\Ii.  tninu.  Vhotographie 
Mr.  Bush.  Pliotographie 
-Mr.  Littlejohn,  Release  Prints 

Services;    See    Technicolor,    HolK- 

wood. 


Cartoon  &  Technical 


BIOGRAPHIC  CARTOON 
FILMS  LTD. 
90  Dean  Street.  London  W  .  1 
Phone:  Gerrard  9682  4879 
.XiuicN      Hanu;u     N'era    Linnecar; 
K.  Learner;  B.  Godfrey 
Services;    .■\nimation;    Photo-anima- 
tion: Live  action;  .Ml  ser\  ices  35mm. 

CARTOON  ANIMATION  SERVICE 

Ihe  C:(jloinia(le.  .Maidenhead. 

Berks. 
Phone:  .Maidenhead  21756 

Ralph  .\\  res 
Services;  C;ntoons  lor  all  purposes. 
Stop    motion,    diiigram    photoanima- 
tion.  special  effects. 


HALAS  &  BATCHELOR 
CARTOON  FILMS  LTD. 

Lysheth  House.  1 0;i  Soho  Square, 
London  \\'.  1 

Phones:  Gerrard  7681/2 

C:able:  llabafihn  London 

Studios:  2.  3  &  4  Dean  St..  Lon- 
don. W.  1:  .\nimatien  Stroud. 
Church  Road.  Caiucross,  Stroud, 
Gloucester, 

Associates  in  United  States:  Over- 
seas Broadcast  Services.  Inc., 
230  Park  A^c.,  New  York,  N.Y. 
Phone:  ORegon  9-0560;  Louis 
de  Rochemont  .Associates,  Inc.. 
IS  E.  48th  St..  New  York,  .N,Y. 
Phone:  PLaza  5-9710 

Associates  in  Germany;  Lumina 
P  r  o  p  a  g  a  n  d  a,  Dusseldorfer 
Strasse  14,  Frankfurt  .Main  6, 
Phone:  33-45-26,  Robert  Mullcr, 
ill  charge. 

|"hn  Halas.  Proclnccr.  Director 

Jo\'  Batchelor,  Producer,  Director, 
Scripticriter 


Animation  Facilities 

Hales    &    Batchelor:     continued 
S.  Eckman.  Jr.,  C.B.E.,  Director 
Harold  Whitaker,  Key  Animator 
Tom  Bailc)-,  Chief  Designer 
Bernard  Gitter,  Manager  of  Saks 
Jack  King,  C/iic/ £rfi(or 
Services:    full,    semi,    photo   anima- 
tion;  special   effect  photography   in 
16mm,  35mm,  wide  screen  formats; 
studios     for     3-diiTiensional     model 
work;    cutting    rooms;    editing   facil- 
ities. 

STEWART  HARDY  FILMS  LTD. 

Imperial  Studios,  Maxwell  Ro;id, 
Elstree  Way,  Boreham  Wood. 
Herts. 

Phones:  Elstree  3730  4743 

Ken  Hardy;  Peter  Dards 

Guy  Fergusson;  Ken  Ga\ 

Joyce  Messenger;  Louis  Dahl 
Services;  Diagnim  and  cartoon 
animation  for  educational,  techni- 
cal, scientific,  medical  and  indus- 
trial films.  Speci;dized  aninntion  for 
TV  cominerci;ils;  cutting  ro<im.  thc- 
atie,  35  &  16mm. 


W.  M.  LARKINS  &  CO.  LTD. 
51  Charles  Street.  London  VV.  1 
Phone:  Mayfair  1138 

Richard     Ta\lor;     Ber\l     Stevens 
Denis  Gilpin 
Sehxices;    Ml    forms   of    animation, 
cartoon  and  matte  work. 

DIGBY  TURPIN  FILMS  LTD. 

171    173  W  :irdoor  Street.  London 

W  .  I 
Phone:  Regent  2074 

Digb\  Turpiii;  G.  Neale 
Seh\ices:  Complete  production  ser- 
vices for  live  action  and  animation. 


Producer   Services: 
ASSOCIATED  BRITISH- 

PATHE  LTD. 
, (Production    Division) 
Film  Mouse,   142  \\  ;ir(lour  Street, 

Loudon  W .  1 
Phone:  Gerrard  0444 
Cable:  Patherima  Rath  London 
Tcrr\    .Xslnvood.  General  Manager 
Lionel    Ho;uc.    Producer.    Docu- 
mentary Department 
Services:      Sound      recording     and 
dubbing     the;itres     in     35   16/8mm; 
cntting  rooms  ;uid  a  comprehensive 
camera    department.    Piithe    librar\- 
of  newsreel  materi;il  dating  back  to 
1896.  Studios  available  at  Wardour 
Street    and    Elstree.    Complete    pro- 
duction htrilitics  ;|\  ;iil;ibli- 

BIRMINGHAM  COMMERCIAL 
FILMS  LTD. 

Film    House.    2S    Sutton    St.,    Bir- 
mingham 6 
Phone:  ASton  \  4294 
Year  of  Organization:  1938 

Harold  Juggins,  Cluurnum 


Editing   &   Recording 


Godfrey    Davies.     Managing    Di- 
rector 

Services;  dubbing  and  lip  sync, 
sound  recording;  cutting  rooms;  16- 
mm  '35mm  prc\ie\\  theatre  includ- 
ing double  head;  16mm  35nim  black 
&  white  negative  processing;  16mm 
printing;  loc;rtion  filming  and  on  site 
t.icilities  for  both  .sound  and  picture. 


CAMPBELL  FILMS  LTD. 

15    Blackheath   Road,   Greenwich, 

London  S.  E.  10 
Phones:  Tideway  5163/6699 
Year  of  Organization:  1960 
John    Hann   C;impbell,    Managing 

Director 
M;utin     D.     Romain,     Production 

Director 
Sam  Hiudley;  Edward  E.  Herbe, 
Directors 
Services;  editing;  tracklaying;  dub- 
bing, etc.  3  cutting  rooms;  16mm 
magnetic  optical,  center  or  side 
track;  35nnn  magnetic;  optical  and 
sound    effects    library. 
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ARRIFLEX    at    work    —    ONE    OF    A    SERIES 


MIS  PHOTOGRAPHER  ARAM  PETER   MARGOSIAN   USING  SYNCHRONIZED  FLASH    ILLUMINATION  AND  MODIFIED  KILFITT  LENS 


ARRIFLEX  achieves 

objective  for  Moody 

A  10-year  project  of  photo-documenting  bees  maintaining 
their  cities,  communicating,  telling  time  and  even  measuring 
distances  geometrically,  was  culminated  when  Dr.  Irwin  A. 
Moon,  Director  of  the  Moody  Institute  of  Science,  Los  Angeles. 
California  completed  filming  "City  of  the  Bees."  In  making  the 
notable  documentary,  which  has  attracted  widespread  acclaim 
both  here  and  abroad.  Moody  Institute  of  Science  photog- 
raphers relied  heavily  on  the  Arriflex  16's  mirror  reflex  features, 
highly-maneuverable  compactness  and  famed  versatility.  Ex- 
ploring unusual  procedures  in  macrocinematography,  they 
synchronized  stroboscopic  light  pulses  with  the  reflex  mirror- 
shutter.  This  permitted  maximum  film  exposure  without  sub- 


macrocinematographic 
Institute  of  Science 

jecting  the  sensitive,  delicate  bees  to  the  disturbing,  destruc- 
tive heat  of  standard  lighting.  The  background  story  of  this 
fascinating  production  is  reported  in  the  SMPTE  JOURNAL, 
September,  1962  and  FILM  WORLD  of  February,  1963. 

Utilizing  a  variety  of  lenses  and  lens  combinations,  the 
challenges  of  shooting  from  moving  vehicles  . . .  within  closely- 
restricted  tree  and  hive  areas ...  or  combining  macroscopic 
subjects  with  normal  backgrounds —  were  all  easily  met.  In 
successfully  filming  "City  of  the  Bees,"  Arriflex  once  again 
proved  itself  indispensable  as  a  photographic  tool  of  almost 
limitless  capabilities.  On  location,  or  in  studio,  it  will  do  the 
same  for  you. 


From  the  microscope  to  the  missile  range... from  spot  locations 
to  sound  stages ...  Arriflex  professional  motion  picture  cameras 
are  the  dominant  choice  of  filmmakers  in  science,  industry,  and 
entertainment.  They're  lightweight,  rugged,  tremendously  versa- 
tile —  uniquely  suited  to  a  range  of  applications  virtually  without 
limits.  Here  are  some  of  the  features  that  give  Arriflex  cameras 
their  remarkable  capabilities: 

•  MIRROR-SHUTTER  REFLEX  VIEWFINDER  •  REGISTRATION- 
PIN  FILM  MOVEMENT  •  21  -DIVERGENCE  3-LENS  TURRET  . 
CONTOUR  HAND  GRIP   •   FRAMES-PER-SECOND  TACHOMETER 

•  COMPLETE  ACCESSORY  SYSTEM  .  .  .  lenses,  standard  and 
special-purpose  electric  drives,  power  supplies,  time-lapse  equip- 
ment, film  magazines,  sound  blimps,  tripods. 


WRITE    FOR    NEW   CATALOG. 


"YOU  ARE  INVITED  to  send  us  a  description  of  your  special  use  of  Arriflex  equipment. 


SBUfilU 


CORPORATION 
OF       AMERICA 


257  PARK  AVENUE  SOUTH,  NEW  YORK  10,  N.  Y. 
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FILM  PRODUCTION  SERVICES:  ENGLAND 


CINEMA  LIAISON  LTD. 
(Trading  As:  Sound  Film  Services) 

22-27a  Charles  Street.  Cardiff 
Plione:  Cardiff  25402 
R.  ColwMi  Wond  M.  Brit.  I.R  E. 
A.  James  Hiett;  A.  Watson  O.B.E. 

Services:  16nim  editing  senices; 
sound  recording  suite  and  pre\ievv 
theatre;  complete  production  facili- 
ties a\'ailal)lc. 


HAUIFORD  STUDIOS  LTD. 

Manygate  Lane,  Shepperton, 

Middx. 
Phone:    \\  alton-on-Thames   26341 
Cahle:  Hallifihns  Sfiepperton 

Eugene    Andrews,    Studio    Man- 
ager 

Lamie  Peake,  Chief  of  Sound 
Sebvices:  Two  sound  stages  with 
total  floor  area  6,000  sq.  ft.;  1.000 
amps  available  on  each  stage.  Dub- 
bing theatre;  preview  theatre;  dress- 
ing rooms;  offices;  workshops. 

HARTLEY-WARD  FILMS  LTD. 

3     Albermarle     Street.     Pictadilh . 

London  \\  .  I 
Phone:  Mayfair  9361   2 
Cable:  Kenart  London,  W.  1. 

Year  of  Organization:  1938 

B.  Charles-Dean,    Managing    Di- 
rector 

Paul  Merton.  Executive  Producer 
Richard     Luddington,      Industrial 
Relations  Officer 

Services:  Presentation  sound  studio, 
35  16mm  cameras.  2  cutting  rooms 
(opt  mag);  studio  ;uid  location  re- 
cording equipment;  pre\"iew  theatre. 
35,  16mm  (double  head,  mag  opt); 
recording  theatre;  closed-circuit  t\-; 
foreign  version  commentaries,  own 
translators  and  commentators. 

KAY  CARLTON  HILL  STUDIOS 

T2a  Carlton  Hill,  London  N.W  .  S 

Phone:   Maida  \  ale    1141 

E.  G.  Roy.  Managing  Director 

C.  T.  Parkhouse.  Studio 
Manager,  Director 

Services:  Synch  studio  production 
ser\'ices,  preview  theatre. 

KAY  RECORDING  STUDIOS 

22  Soho  Square,  London  \\".  1 

Phone:   Gerrard   7S11 
SER\^CEs;  Recording;  dubbing;  RCA 
3.5mm,  17.5mm.  16mm,  8mm.   (See 
Kay  Laboratories  Ltd.  for  other  serv- 
ices). 


DERRICK  KNIGHT 

&  PARTNERS  LTD. 

8  12  Broad  wick  Street.  London 

\\ .   1 
Phone:  Gerrard  0761 
Derrick    H.    Knight.    Producer 
Brenda  Knight 

Robert  Morgan.  Sui)ervising  Edi- 
tor 
SER\n[CES:    35,16mm    editing    ser\- 
ices,   cutting   rooms   for  hire.   Com- 
plete 35   16mm  production  facilities. 

ir  When  visiting  London,  call  on 
our  European  editor,  Peter  Rigg.  at 
139a  Bedford  Court  Mansions. 


LEEVERS-RICH  &  CO.  LTD. 

Cinema   House,   SI)  S2   \\  ;irdour 

Street,  London  W,l 
Phone:  Gerrard  4161 

Reginald    Barnes-Heath;    Fred 
Fleming.  Joint  Studio  Managers 

Services:  Sound  transcription  serv- 
ice; 3.5mm  optical  and  magnetic; 
16mm  optic;d  and  magnetic  (edge  or 
center  tnick);  17.5  magnetic;  Disc 
all  speeds;  W  tape:  Synchropulse; 
Nagra;  Perfectone;  Faircliild  and 
Rangertone  at  all  standard  speeds. 
Any  of  these  max'  be  cross-tran- 
scribed. 0\ernight  transcription. 
16  8mm  striped  prints  recorded 
from  an\  sprocketed  master.  Dub- 
bing theatre  facilities:  35  16  8mm 
projection  interlocked  to  si.\  35mm 
opt  mag  tracks.  Three  16mm  mag- 
netic tracks.  Four-way  Gram  turn- 
tables. Li\e  mike  for  commentaiy 
jingles.  Location  and  editing  f;icili- 
ties. 


RCA.  GREAT  BRITAIN  LTD. 

Lincoln    \\  a\".    N\  indmill    Road, 
Sunbiir>-on-Th;»mes,  Middx. 
Phone:   Sunbur\'-on-Thames  5511 
Cable:   RC.\  London 
Telex:  28608 
W.  H.  Clarke.  Director.  Film  and 

Sound  Systems  Group 
G.    E.    Webster.    Manager,    Mag- 
netic Printing  Dici.sion.  {Phone: 
Acorn  1046) 
Service:  Complete  ser\ice  for  strip- 
ping    and     recording     35mm     and 
70mm  release  films  from  producer's 
35mm   monaural,    multiple   track,   or 
stereophonic  sound  masters  empkn- 
ing   one   through    six   sound   tracks. 
Film  bonding  facilities  avaikdjle. 


RANK  FILM  LIBRARY 
I    .Aintree    Hoad.   Peri\;ile.  Green- 
ford.  .Middx. 
Phone:  Peri\ale  6666 
Cable:  Gebescope,  Greenford 
R.    Hodge.    General   Manager 

A.  H.    Hid).   Deputy  General 
Manager 

L.  Francis.  Sales  Manager 

J.  W.  Hissey,  Industrial  Adviser 

B.  ].  Clifton,  Educational  AdvLwr 

Services:  Largest  16mm  library  in 
Europe;  industrial  and  educational 
film  distributor;  studio  for  35mm 
and  16nini  soimd  recording;  facili- 
ties for  35mm  and  16iTim  optical  or 
magnetic  transfer;  all  txfpes  of  mag- 
netic tape   transfer. 

STANLEY  SCHOFIELD 
PRODUCTIONS  LTD. 

(i-7-S    Old    lidiid    street.    London 

W.    1 
Phone:  Mayfair  4642  3 
Cable:  Eskofilms  London  W.  1 
Year  of  Organization;   1943 
Stanley  Schofield,  Managing 

Director 
Kenneth   Rittener,   Production 

Supervisor 
R.  G.  Wilsdon,  Production 

Manager 
Gordon  Pitt,  Chief  Sound  & 

Recording  Engineer 
R.  E.  Ea\es,  Chief  Editor 


Stanley   Schofield:   Continued 

Serxices:  Docuinent;uy  sound  re- 
cording; all  production  facilities 
axailable  with  exception  of  process- 
ing. 

SIXTEEN  SERVICES  LTD. 

Kinocrat  House,  Cromwell  Hoad, 

London  S.AN  .  7 
Phone:   Frobisher  2242 
Cable:   Kinocrat  London 
Ye;u'  of  Organization;    1937 
Gerald  Cookson.  FIBP.  Managing 

Director 
Brian  Gibson.  FIBP.   Technical 

Director 
Odran  Walsh.  Director 
John  Talbot.  Production  Manager 
Eric   Thirer.    Chi(f   I'.ditor 
Innes-Watson.  Sales  Director 
Services:  Script  writing;  studio  and 
location    filming    (16mm);    editing; 
sound    recording;    dubbing;   prexiew 
theatic.  double  head  optical,  ciuad- 
ruple  head  magnetic;  cutting  rooms; 
negatixe   room;    recording   and   dub- 
bing   studio;    closed    circuit    tx';    all 
production     facilities    for    'in-plant' 
units. 


YORKSHIRE  FILM 

COMPANY  LTD. 

12  Queen  Street.  Huddersfield. 

Vork,s. 
Phone:   Huddersfield   5335 
F.  Micklethwaite;  C.  Bradlex 

Serx^ces:   16mm  editing  and  sound 
recording.   Full  production   facilities 
a\;uliible.    Cutting    room;    R.    C.    .X. 
recording  and  dubbing  .35,  17.5  16 
8mm  transfers. 

ZONAL  FILM  FACILITIES  LTD. 

Zonal  House.  \\'estf!elds   Road. 

.Acton,  London,  W.  3 
Phone:  Acorn  6841 
Cable:   Zonagram,  London 

Ye;n-  of  Organization:    1950 

F.    \'.    Royce,    F.C..'^..    Chairman 

&  Director 
J.  E.  Coxhill,  Director 

Services:  Magnetic  striping  of  film 
of  all  substandard  gauges  and  also 
of  3.5mm  and  70mm;  release  copies 
of  films;  Permafilm  and  Perma  Nexv 
protection  and  scratch  remoxal. 


Special  Services  for  Producers  and  Sponsors 

Libraries    of    Recorded    Music    for       Location    and     Studio    Equipment 
Film    Production  Rental    Organizations 


BERRY  MUSIC  COMPANY  LTD. 
10  Denmark   Street,   London 

W.   C.   2 
Phone:   Temple   Bar    1653 

V.   S.   Agent:    AA.   .\sclier.    Emile 
Ascher   Inc..   4.5   Fifth   .\venue, 
Xexx-  York  22.  Xew  York 
R.   Berry;   R.   C.   Denton 
Serxices;    Conrox'    recorded    music 
library  on  tape  nj-  disc. 

SOUTHERN  LIBRARY 
OF  RECORDED  MUSIC  LTD. 

S  Denm.irk  St..  l..indou  W  .  C.  2 
Phone:  Temple  Bar  4324 
Cable;  Southmusie  London 
.Mrs.    M.   I.   Peer;   R.   P.   Iversen; 
T.  H.  Ward;  T.  F.  Ward;  Rob- 
ert   Kingston.    Directors 
Dennis  Ben-y.  Managing  Director 
Serxices:  Librarx-  of  recorded  music 
on  tape  and  disc  for  tx'.  radio,  film 
and  transcription  use 

SYNCHRO  RECORDED 
MUSIC  LIBRARY  LTD. 

8  Denmark  St..  Loudon  \\'.  C.  2 
Phone;    Temple    Bar   4524 
Cable:  Synchrolib  Westcent 

Yciir  of  Organization:   1958 

Mrs.  M.  I.  Peer;  Leonard  Greene; 

Frederick  Fox,  Directors 
Dennis  Berry.  Managing  Director 
Services;  Library  of  recorded  music 
on  tape  and  disc  for  tx-.  radio,  film 
and  transcription  use. 


AUTOCUE  (GREAT  BRITAIN) 
LTD. 

S2  Chelsea  Manor  Street 

London  S.  A\'.  3 
Phone:  Flaxman  5654 
Cable:   .\utocue  London 
C.F.M.  Bailcv-Watson 
J.  E.  Sturge;  J.  N.  B.  Whitney 

SerVices:     T\'     prompting     equip- 
ment, rental  and  serx'ices. 


GOLDHAWK  STUDIOS  LTD. 

C^odolpliin  Rn.id.  shepherds  Bush. 

London  \\'.   12 
Phone:  SHE  4466  7 
Year  of  Organization:  1961 
Fred  J.  Robertson 

Services:  Film  shooting,  set  build- 
ing; sound,  camera  and  lighting 
equipment  and  crexv  rental  for  t\ 
and  film  industries. 


Consultant   Services 

AUDIO-VISUAL  CONSULTANTS 

l:i(>  (irand   Buildiii;;s.  Tr.if.daar 

S<iuarc,  London  \\  .  C.  2 
Phone;  Museimi  0641 
R.  P.  Rigg;  J.  L.  D.  Senior 

Services:  Preproductiou  planning; 
script\xTiting  serxices;  negotiation  of 
contracts;  production  liaison  serx'ices; 
theatrical  and  non-theatrical  distri- 
bution. 


SERVICES  IN  AUSTRIA  AND  DENMARK 


AUSTRIA 

WIEN-FILM  Ges.  m.  b.  H. 

Siebensterng.isse  31,  \"ienn;i  7 

Phone:  \  ienna  93-76-41 

Telex:  01-2824 
Services;    Studios.    35mni.     16mm. 
b&xv  color  laboratories;  dubbing,  re- 
cording, re-recording  facilities;   cut- 
ting rooms;   camera  hire. 


DENMARK 

—Film  Laboratories— 

JOHAN  ANKERSTJERNE 
Lxgteii.  47-49.  ("openha'^en.  .N.  \  . 
Phone:   -\egir    1700 

Serx'ices:  35nun,  16mm.  b&w;  East- 
man Color. 

(continued   on    folloxxing    p.xce) 
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of  Lighting  Equipment 
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National  Headquarfers-Detroit 


JACK  A.FROST 


COBO  HAll  OFflCf.  401  Woshington  BUd. 
8m  3143,  WO  21255,  Detroit  26,  Midiigon 


MAIN   OFFICE:  234   Piquette 
TR  3-8030,  Detroit  2, Michigan 


CANADIAN  OFFICE:  6  Shawbridge, 
BEImont  2-1145,  Toronto,  Conada 
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FILM    PRODUCTION    SERVICES:    EUROPE 


DENMARK:    LABS 

A/S  NORDISK  FIIMS  TEKNIK 

Re<lli;mis\cj-Fiili;iMicii. 
Copcniiagen 

Phone:  Tria  2601 

Telex:   5006 
Ser\ices;   35mni,    16mm,  b&w  and 
color   laboratories;   preview    theatre; 
sub-titles. 


—Recording  Studios— 

TIVOLIS  CONCERT  HAIL 

\'esterl>roii;i(le.  Ct>penhai;en 
Phone:   >li.    1001 

FRANCE 

—  Film    Laboratories  — 

CAMPAGNIE  LYONNAISE 
de  CINEMA  S.  A. 
71    me   de    la    Hepnbliqiie, 

Lynn,  Franee 
Phone:  37-88-92 

Laboratorx'    and    screeniiij;    room; 
274  cours  Emile  Zola  a  X'illeur- 
banne  (Rhone).  Phone:  84-87-98 
Henri  Giraiid.  President  oj 

.Aciiiiinixtratii'c  Council 
\'ictor    Kandelaft.    Administr;it()r- 

Director  Cencral 
.\ndre  Jalibert,  Commiicial 
Director 
.SiiBViCES:    3.5nini   developing,   print- 
ing,  editing;    16mm   printing;    titles: 
screening  room,  double  head. 

LABORATORIES  FRANAY  TIRAGES 
CINEMATOGRAPHIQUES  L.  T.  C. 

19,  Rue  Marios  Frana>".  .Saint 

Cloud  (S  &  O)  France 
Phone:   MOLitor  69-20 
Cable:  Labofranav',  Paris 

Alliert   Pass\,   Co-Director 
lacfjues  Hawadier.  Co-Dircetor 
Rene  Faidherbe,  Technical 

Director 
Guy   Seitz,  Color  Director 
Jacques  Chaligne,  Director  of 

Black  &  White 
Claude   Leon;   Georges   Rocli, 

Chemical  Engineers 

Services:  3.5mm:  black  &  white  and 
color;  generiques;  special  effects, 
trick  work,  mattes;  titling,  all  lan- 
guages, chemical  and  optical;  thea- 
tre. 70mm:  negative  processing; 
workprints  and  3.5mm  optical  reduc- 
tion; film  treatment,  6  track  mag- 
netic re-recording  and  4  track  (35- 
mm);  trick  work;  generiques.  8mm' 
16mm  Services  at  Tirage  16mm,  69, 
Ave.  Pasteur,  Montreuil  (Seine). 
Phone:  A\T^on  35-50. 


FRANCE:   LABS 

LIANO  FILM 
12   Hue   Danicoiirt 
Malakoff   (Seine) 
Phone;  Ale.  36-76 

TIRAGE  16MM 

69   Avenue   Pasteur 

Montreuil-Seine 
Phone:  .-Vvron  35-50 

(See  complete  listing  under  Labor- 
atories Franav  Tirages  Cinematog- 
raphiques  L.T.C.) 

VITFER  E.  LEZE 

1.    Charles    Marie    Widor, 
PiU'is  .WTeme,  France 

Phones:  AUT  88.05  —  MIH  53.50 

Emile   Leze,   President 

Jean  \'ernav ,  Technical  Director 
Services:  35mm:  black  &  white, 
Eastmancolor  processing  and  print- 
ing audio-strips,  documentarv-,  indus- 
trial, advertising  films;  titling. 
1 6mm;  black  &  wliite  reversal,  neg- 
ative positive,  processing  ;md  print- 
ing. 35  16mm  reduction;  optical 
sound  16mm  transfer;  Duplicolor: 
processing  and  printing  for  T\'  prod- 
uction; titling.  8mm:  Black  &  white 
reversal  processing.  Special  effects, 
opticals  .35  I6nim.  Animation  stand 
35;  16mm;  one  hour  service  for  TV 
newsreels,  rever.sal  or  negative. 

—Recording  Studios— 
LABORATORIES  CINEMATO- 
GRAPHIQUES C.  T.  M. 
26,  rue   Marheui.   Paris  8,  France 
Phones:  Elysees  0018  4935 


—  Equipment    Hire  — 
CINE  LUMIERES  DE  PARIS 

60,  rue  Caruot.  Boidogne,  S  Seine 
Phone:  Molitor  41.37 
Year  of  Organization:    19-55 
Mme.  Christian  Duvidei.\, 

President.  Dircctricc  Generale 
Services:  Lighting  equipment. 


—Music  Libraries— 
CHAPPELL  S.  A. 

4,  rue  d'Argenson.  P;iris  8 
Phone:   ANJ  .56-05 

WEST   GERMANY 

—Film    Laboratories— 
ARNOLD    &    RICHTER    K.    ( 

—  Laboratories— 
Turkenstr.  89.  S  Miniich  13 
Phone:  36.591 
Cable:  Arrifilm 


WEST   GERMANY: 

-Cutting  Rooms    Sound  Studios— 

ARNOLD  &  RICHTER  K.  G. 
Turkenstr.  89,  8  Munich    13 
Phone:    36.591 
Cable:    Arrifilm 

U.  F.  A.  UNIVERSUM-FILM  AG 

Mktoriastr.    13  IS 

1   Berlin  42 

Phone:   Berlin  75  04  61 


ITALY 

—Equipment    Hire— 

TECHNICOLOR  ITALIANA 

\  i;i    I  il)urtin;t.    J13S   l!()me 
Phone:  Roma  429076 

SPAIN 

—Laboratories— 

FOTOFILM  S.  A.  E. 
Traversera    de    D:ilt.    117    y    119, 

Barcelona 
Phone  235-01-00 
Cable:  Fotofisa 
Branch  Office:  Fotofilm  Madrid. 

S.    A.    Pilar    de    Zaragoza,    30, 

Madrid,  Phone:  25.5-16-04 
Daniel     Aragones;     Ramiro     Ara- 

gones;  .\ntonio  Pujol,  Managers 

Services:  .3.5mni,  16mm;  black  & 
white  and  color.  Special  effects,  ti- 
tles. 


FOTOFILM  MADRID,  S.  A. 
Pilar  de  Zaragoza,  30.  Madried 
Phone:   255-16-04 
Cable:  Quiminsa 

(See  complete  lisiing  under  Foto- 
film  S..\.E..   Barcelona) 


—Sound    Recording    Studios— 

PARLO  FILMS  S.  A. 

Diputacion  96-9S,  Barcelona   15 

Phone:   223-30-46 

Year  of  Organization:    1946 
Services:  synchronization;  dubbing; 
sound    recording;    projection    room, 
35  16mm. 

VOX  DE  ESPANA,  S.  A. 

.\ve.  Doctor   Vudrcn  IS,  Barcelona 
Phone:   2470607 

SWEDEN 

—  Equipment    Hire  — 

5ANDREW-ATEUEERNA 
Filnistaden    Soliia   2 
Phone:  S3  04  30 
Cable:   Sandrewstudio 


FADES 

WIPES 

MATTES 

INSERTS 

DISSOLVES 

SUPERIMPOSURES 

TRICK   PHOTOGRAPHY 

ANIMATION 


specialized  titles 

RAY  MERCER &co.^ 


OPTICAL  EFFECTS 

i    35  «   16inm 

< 

CincmaScope 
MW  or  Color 


Send  for  Free  Special  Effect  and  Art  Charts 

424)    NORMAL  AVE.,  HOLLYWOOD  29,  CALIF,     o     NOrmondy  3-9331 


SWEDEN: 

—  Laboratories— 

AB  NORDISK  FILMKOPIA 
Norra  Stationssatan  79-Sl.   7   Ir. 

Stockholm 
Phone:    23-47-85 
Cable:  Filmkopia 
Oskar  Ertnaes,  Manager 
Nils  Stromqvist.  \'icp  Manager 

Services:  35mm:  black  &  white  and 
color;  16mm:  black  &  white  and 
color;  reversal  print,  black  &  white 
:md  color.  W'etprinting;  chemical 
subtitling;  optical  printing,  .sound 
studio. 

SANDREW-ATELJEERNA 

(See  Equi])ment   Hire   IJstini: 


(iiieniu   60   "Povter    Bell""    lor 
Location    Use    \\  illi    Arriflex 

-■  A  new  "Power  Belt"  buttery, 
supplying  power  for  .Arrifle.x 
16mni  and  35mm  cameras,  is  now 
being  offered  by  Cine  60.  New 
York  motion  picture  equipment 
manufiicturer.    The    belt    is    worn 


around  ihc  waist  thus  eliminating 
the  need  for  weighty  shoulder 
straps. 

The  Power  Belt,  which  con- 
tains built-in  nickel  cadmium  bat- 
tery cells,  weighs  3  pounds  5 
ounces  for  the  8.7  volt,  4  ampere 
hour  Arri  16  model,  and  4  pounds 
15  ounces  for  the  17.4  volt  4 
ampere   hour  Arri   35  model. 

The  Arri  35  model  has  a  switch 
which  permits  it  to  also  be  used 
for  Arri  16"s.  A  built-in  charger 
allows  the  battery  to  be  recharg- 
ed easily  from  any  1  1 0  volt  AC 
outlet. 

Price  of  the  Cine  60  Power 
Belts  is  $148  for  the  Arri  16 
model  and  $256  for  the  .Arri  35. 
Other  voltages  can  be  supplied. 
Further  information  can  be  had 
from  Cine  60,  630  Ninth  .\venue. 
New   York    10019.  «■ 

Oliver    to    Head    Sounil    Stall 
at    Producer    Services,     Inc. 

ii:  Producer  Services,  Inc..  Dallas. 
Texas,  has  acquired  the  services 
of  Oliver  H.  Oliver  as  manager  of 
sound  services.  He  was  formerly 
a  sound  engineer  and  head  of  the 
sound    department    at    Southwest. 
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REPRESENTATIVES    OF    THE     FILM     MANUFACTURERS 


A  convenient  releienee  lis'.lni 
specialists    for    these    leadins: 

ANSCO 
MOTION  PICTURE    DIVISION 

\est;il  P.iik\v;i>  I'.asI,  HiMyli;i[iili)ii. 
New  Vuik.  Plioiif;  HAmiioikI 
9-6555 

C.  W.  Seager,  Professional  Sales 

Manager 
L.    W.    Jennis,    Marketing 

Manager 

Motion    Picture    Specialists 

[,.|i[i  I).  liaiiA.  CluAslrr  lildg.. 
t05  Lixini;toii  Ave.  New  York 
IT,  N.  v..  Phone:  OXford  7-6161 

Gcorj;e  BocmU-r.  1001  N.  LaBrea 
Ave..  Los  .'Viiiicles  .'3.S,  Calif. 

Phoiir      Ol.dficld  -1-0550 

Regional    Sales   Offices 
Prof.  Rcgion.il  Sales  Managers 

Northeastern 
P.  J.  Daly.  80  Federal  St., 

Boston.  .Massaeluisetts 
Phone:  Hfbhard  2-0850 

Eastern 
II-   \S'.   Cost,   76.3   Penobscot   BIdg.. 

Detroit  26,  Micliigan 
Phone:   WOodward  2-7028 

Southern 

I-  D.  Coil,  1219  Williams  St., 

Atlanta  9.  Ceoryia 
Phone;  THinily  6-0.351 

Central 

\V.    D.    Hopkins,    42.55    W.    Tonlu 

.\ve..  C:hicago.  111.  60646 
Phone:  ORchard  5-6015     AC:  312 

\V'estern 

L.  E.  Purcell,  1001  N.  LaBrea  Ave., 

Los  .'\nuel('s  .38,  Calilorrn';i 
Phone:   OLdfield  4-0550 

Canadian 
F.  A.  Cripps,  14.50  Qneeiisway, 
Toronto  18,  Ontario.  ("anad;i 
Phone:  Clifford  5-0141 


E.    I.    DU    PONT 
DE   NEMOURS   &    CO. 

Photo  Products  Department 
\\  ilmington  98,  Delaware 

I.  .v.    Loiidgaard,   Dirirtor.    Sales 
Diiision 

F.     B.     .-Kstley,    Assistant     Director. 
Sail  \    Division 

II.  T.     Harding,    Motion    I'icliirc 
Product    Manager 


ol   lield  olhces  and  techineai 
manufacturers    of    raw    stock 

DU  PONT  PHOTO  PRODUCTS: 

Regional  Sales  Offices 
Southeastern 
W .  .\1.  Springer,  Jr.,  District  Man- 
ager. D.  P.  Hurley,  Field  Sales 
Manager.  1737  Ellsworth  Industrial 
Drive  N.  W.,  ,\tlanta,  Georgia 
30.325,  Phone  355-1230. 

Northeastern  —  Boston 

W.  J.  Cannon.  Field  Sales  Manager 
45     Foiuth     Avenue,     W'altham 
Mass.    021.54.    Phone:     TWinbrook 
9-8300. 

Midwestern 

F.  H.  Lines.  District  .Manager;  U.  B. 
Sutherland   *<    D.    F.   Jones.   Field 
Sales   Managers.   4560   Touln    .^ve- 
nue,  Chicago,  Illinois.  60646 
Phone:   ORchard  5- 1 010. 

East  Central 

W.     D.     Baker.     District     Manager. 

R.  E.  Nasc,  FicW  Sales  Manager. 

20575   Center    Ridge    Road,    Cleve- 

l.nid,  Ohio,  44116.  Phone:  .333-3674. 

Southwestern 

11.  B.  Ruble.  District  Manager.  J.  W. 
Blochcr,  A.  C.  King,  Field  Sales 
Managers.  1628  Oak  Lawn  .\venne. 
Dallas,  Texas  75221.  Phone:  River- 
side 1-1821 

Western 

M.  A.  Hatfield.  District  Manager. 
H.  A.  Ckiddeu  6c  R.  C.  Axon, 
Field  Sales  Managers.  7051  Santa 
Monica  Blvd..  HolK  wood,  Calif. 
90038,  Hollywood  9-5147.  Tech- 
nical Reinescntativcs:  R.  H.  .Mien, 
.\Ioraga.  Calif.,  (DRake  6-5387); 
W.  .\.  Cnshm.an,  J.  W.  Du\all.  & 
W.  R.  Holm,  Los  Anueles  District 
Office:  A.  W.  Statt.  Seattle.  Wash., 
(Llncohi  6-2610). 

Northeastern  —  New  York 

F-  (;.  lleadley.  District  Manager. 
L.  E.  Barron  &  J.  S.  Wigginton, 
I'ield  Sales  Managers.  380  Allwood 
Bd.,  .\llwood  Station.  Clifton,  New 
lersev  07012,  Phone:  CR  ,3-4004, 
\V.\tkins  4-3100  (lor  N.  Y.  use). 
Technical  Representatives:  J.  N. 
Beuuctt  &  J.  T.  Dougherty,  New 
York  City,  (Plaza  7-0573).     Cont'd. 


A  UNIQUE  SERVICE 

MOTION  PICTURE  PHOTOGRAPHY/ no  more  and 

no  less 

We  (urnish  the  complete  package 

Cameraman  (or  Director-Cameraman).  Crew, 
film,  Development,  Workpnnt 

Equipment, 

Details  and  rates  on  request 

TOM  ViriLLARD 

cinematography 

I860  Broadway.  New  York  23,  N.  Y 

JUdson  2-1698 

J 

BUHL 


KOOLITE 


NEW  BUDGET  PRICED 
COMPACT  PROJECTOR 

GIVES  YOU  "BIG 
MACHINE"  FEATURES 


Buhl  designed  the  Koolite  Budgeteer  to  sell 
on  its  meritsi  You  deserve  to  discover  its  many 
superior  advantages.  Detailed  descriptive 
literature  is  ready.  Let  us  rush  you  your  free 
copy  now.  Please  writel 


Net  user  price  of 
the  Buhl  Budgeteer 
Model  90-C  is  merely 


BUHL  OPTICAL  CO. 

1009    Beach    Avenue,    ED-42 
Pittsburgh,  Pa.     15233 

Please  rush  detoiled  literature  describing  fhe  new  Buhl  Koolite  Budgeteer 
projector. 


n 


Title 

I  Company- 
I  Addrei>_ 
1        Cily 


BUHL 


OPTICAL     COMPANY 


NUMBER  7  •  VOLUME  24  •  1963 
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FILM      MANUFACTURERS: 

DU   PONT   PHOTO  PRODUCTS: 

Mid-Atlantic 

R.    K.    Perrine,    District    Manager. 

W.  F.  Locku'ood,  Field  Sales 
Manager.  309  E.  Lancaster  Ave.. 
\\\  nneuood.  Pa.  19096.  Phone: 
TRinit\-  8-2700.  Technical  Repre- 
setitatives:  F.  W.  Genetson,  Wash- 
ington, D.  C,  (NAtional  8-0.330 
7027);  A.  R.  Hobbs,  Baltimore. 
Md.,  (VAllev  5-6645). 


EASTMAN  KODAK  COMPANY 

Motion  Picture  Products  Sales 

Department 
General    Offices:    .U.i    .State    Street, 
Rochester  4,  -\.  V..  LOcust  2-6000 

D.  E.  Hyn<lmaM,  Manager. 

(Four  Territorial  Divisions) 
East  Coast 

E.  M.    Stifle,    Manager.    200    Park 
Ave.,  New  York  17.  N.Y. 

Phone:  Ml'rra\  Hill  7-7080 

Southern 
Gordon  A.  Chambers,  Manager,  343 

State   St..    Rochester   4,    N.Y. 
Plione:  LOciist  2-6000 

Midwest 

K.  M.  .\Iasun.  Manager.  130  E.  Ran- 
dolph Dr..  Chicago,  111.  60601 
Phone:  RAndolph  6-^7476 

West  Coast 
Dr.  N.  L.  Simmons.  Manager.  6706 
Santa    Monica    Blvd.,    HolKwood 
38,    Calif.,    Phone:     H011\-\v(>od    9- 
3101 


The  \\  idc  \\  Olid  of  Sponsored   Pictures 


GEVAERT    COMPANY 
OF   AMERICA 

321    West    54th    Street.    New    York 
19,  N.  Y..  Phone:  JUdson  6-2770. 

.Motion  Picture  Sales  .Manager:  Elias 
J.  Drexler 

Chicago 
Joe    Berounsk-)-,    6601    N.    Lincoln 
.\ve.,     Lincolnwood,     Illinois- 
Phone:   CO  7-9100 

DaUas 

Jack     Gilbert,     1355     Conant     St., 
Dallas,  Texas;  Phone:  ME  1-7290. 

Los  Angeles 
George  Ale.vander,  Phil  Singer,  6370 
Santa  Monica  BKd.,  Los  Angeles 
38,  Cahfornia;  Phone:  HO  9-7329. 

San  Francisco 
Kent   Rooks,    1485   Bavshore   BKd., 
San      Francisco      24,      Calif  orna: 
Phone:  DE  3-7569. 

.\tlanta 
F.  Cole,   538  Annour  Circle  N.  E.. 
_  Atlanta,      Georgia;      Phone:      TR 
0-5548. 


METRO-KALVAR,  INC. 

5.50  Fifth   A\eniie,  New  York, 

New    York    10036 
Phone:  Jl'  2-2000  AC:  212 

.\.  R.  Bacon,  Vice-President 
R.  B.  Lindemeyer,  Marketing 
Manager 


"The  Invisible  Force"  Relives 
History   of   Casualty    Insurance 

-■  Background  on  the  growth  and 
development  of  property  and 
casualty  insurance  is  provided  in 
The  Invisible  Force,  a  28-niinute 
b&w  motion  picture  sponsored  by 
the  Insurance  Information  Insti- 
tute and  available  on  free  loan 
from  its  film  library  at  267  W. 
25th  Street,  New  York,  N.  Y. 
lOOOI. 

A  series  of  flashbacks  trace 
chronologically  the  history  of  in- 
surance. The  insuring  agreement 
between  a  Phoenician  money  len- 
der and  a  sea  captain;  an  episode 
on  the  London  docks  shows  ne- 
gotiations for  marine  insurance. 
Fire  insurance  is  depicted  as  the 
outgrowth  of  the  £!rCLit  London  fire 


in  1666;  hability  insurance  got  its 
start  in  the  ISOO's.  Narrator  Kent 
Smith  concludes  with  a  review  of 
fast  changing  insurance  develop- 
ment of  the  space  age. 

The  viewer  is  also  introduced 
to  a  variety  of  insurance  people; 
agents,  actuaries,  adjusters  and 
safety  engineers  through  whom 
the  business  serves  its  clientele.   H' 


.Machinists'  InforinatiM'  Film 
Visit  to  "Union   Hea(l(|uarlers" 

The  people  who  belong  to  the 
nation's  big  trade  union  organi- 
zations deserve  to  know  how 
things  are  doing  down  at  head- 
quarters and  what  the  people  there 
are  doing  with  their  funds.  The 
imposing    structure    which    houses 


BUYERS     READ    BUSINESS    SCREEN 


SCIENTIFIC 

FILM 
PROCESSING 

Colburn  Chemists  and 
Technicians  keep  a  constant 
check  on  all  of  the  steps 
that  influence  processing 
quality. 

Densitometers,  Sensito- 
meters,  Control  Strips, 
Charts  and  Graphs  provide 
objective  data  for  critical 
control. 

You  may  never  see  these 
Scientific  Controls  but  you 
will  see  the  results  each 
time  you  project  a  Colburn 
Processed  Print. 


GEO.  W.  COLBURN  LABORATORY,  INC. 

164  NORTH  WACKER  DRIVE-  CHICAGO  6,  ILL.-  332-6286 


COMPLETE   LABORATORY   SERVICE   FOR    16MM  /  EDITING  /  RECORDING  /  WORK   PRINTINS  / 
8MM    &   16MM   RELEASE   PRINTING  /  TITLING  /  3SMM   SLIDE   t   FILMSTRIP  SERVICE 


the  International  Association  of 
Machinists  in  Washington.  D.  C. 
opens  its  doors,  wide  and  hand- 
some, in  a  new  24-minute  color 
motion  picture  appropriately  ti- 
tled Union  Heudquariers. 

lAM  member  Ken  Becker  and 
his  wife  are  taken  on  a  tour  of 
the  building  and  told  how  it  serves 
members  like  Ken  across  the  cont- 
inent. President  Al  Hayes  explains 
his  job;  general  secretary-treas- 
urer Elmer  E.  Walker  reports  on 
how  the  dues  dollar  is  spent.  The 
Beckers  see  and  meet  people  who 
staff  their  headquarters. 

This  candid  and  refreshing  look 
at  the  inside  workings  of  an  Ameri- 
can institution  was  narrated  by 
Gordon  H.  Cole.  Joel  .A.  O'Brien 
produced  for  the  LAM.  The  film 
is  being  made  available  for  union 
meetings  as  well  as  to  schools, 
libraries  and  for  television.  .A 
modest  $5  rental  is  charged;  prints 
may  be  purchased  at  S90.  For 
booking  arrangements,  we  suggest 
you  write  Mr.  Cole.  (Public  Re- 
lations Director  of  the  LAM)  at 
1 300  Connecticut  Avenue.  Wash- 
ington 6,  D,  C.  y 

Seafirains"  Film  Slio«-  p'onl's 
Triumph  in  the  Canadian  Open 

V7  Goll  films  are  among  the  most 
popul.ir  film  fare  going.  The  mil- 
lions of  golfers  around  the  U.S. 
and  Canada  are  keeping  prints 
of  Repeal  Performance,  a  29-min- 
ute  color  and  sound  record  of 
Doug  Ford's  1963  victory  in  the 
Canadian  Open  Golf  Classic,  on 
a  "back  order"  basis  since  its  re- 
lease on  October  15.  Seagram's 
Inc.  is  the  sponsor  of  this  Crawley 
Films   Ltd.   production. 

The  title  is  derived  from  Ford's 
previous  victory  in  the  Canadian 
Open  of  '59  but  it  might  well 
apply  to  Crawley's  role.  This  is  the 
15th  consecutive  time  this  Ottawa 
film  company  has  lensed  the  event 
for  Seagram's!  Modern  Talking 
Picture  Service  libraries  in  Can- 
ada (naturally)  and  throughout 
the  U.  S.  have  prints  for  free 
loan.  Also  ask  about  the  equally- 
popular  films  of  the  Biiick  Open. 
.ivailaible  from  the  same  source. 
Consult  the  Red  Book  or  write 
3  East  54th  St.,  New  York  10002. 
for  Modern's  nearest  library.       g- 

C<)nser\ation  Film  for  T.\  . 

A  new  16-minute  color  film. 
Conserving  a  Heritage,  is  avail- 
able (to  television  stations  only  I 
from  United  World  Films.  Inc. 
Sponsored  by  the  American  Petro- 
leum Institute,  it  shows  how  oil 
prospectors  are  safeguarding  the 
beauty  of  wilderness  areas.  ^' 
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FILM 

HEADACHES 

CURED 


N.    ^  .    World's   Fair    Report 


T" 


Business  Films,  Libraries,  Adver- 
tising Companies,  Film  Distribu- 
tors, Etc.,  Vacuumate  Corporation 
offers  quick  relief  for  film 
headaches— bringing  to  you  many 
services  you  have  urgently 
sought. 

FILM   CLEANING 
INSPECTION 

AND   REPAIR 

• 

SPOOLING   &   SHIPPING 

OF   TV  COMMERCIALS 

• 

FILMSTRIP   CUTTING 

AND   CANNING 

• 

FILM   PROTECTION 

Vocuumate  Corp,  givei  you  the  fine  luper 
Vacuumate  film  process  for  protection 
ogaintt  wear,  oil,  fingermorks,  scrotche* 
ond     climotic     (hongei. 

• 

FILM   DEPOSITORY 

Filmt  are  catalogued  and  ttored  with  ui 
owaiting     your     shipping     initructiont. 

• 

PACKAGING  AND  SHIPPING  OF 
FILMS  .  .  .  FILMSTRIPS  AND  DISCS 


NO-EN 

niMnUTMENI 


GIVES  TROUBLE  FREE  EXTRA  LONG 

REPEATER  FILM  PROJECTION  FOR 

YOUR  ADVERTISING  CONTINUOUS 

FILMS... 


t1    only    a    single    reel    or    many,    Vacuumafe 
will  serve   you  well.  Write  for  information 


V4CUUIII4H 


Specialiits  in 
nitti  HtDidliiiQ^  So  vices 

427  W.  42nd  St.,  New  York,  N.Y. 


Noll-!,   ill   Uriel    li>    Kolx-rl   Scwiioiir.  Jr. 

■'m  World's  Fair  is  now  beginning  to  look 
like  a  real  Fair  instead  of  raw  concrete, 
girders  and  nuid  us  it  was  a  few  weeks  ago. 
As  you  drive  along  the  Expressway.  General 
Motors  looks  big  and  imposing.  Kodak  is 
rapidly  taking  its  final  shape  and  big  color 
photographs  are  being  tested  on  the  tower. 
Beyond  these  are  several  dozen  other  hand- 
some pavilions  now  in  various  stages  of  com- 
pletion. Films  are  also  getting  made. 
If     »      <f 

Mies'  Vrodmiu'j.  l'«il  AiilhorUij  r'wiure 
With  10  Arri  Camvras  on  Circultir  Hiii 
-y;  Filming  is  going  on  all  over  the  metropoli- 
tan area  for  a  360-degree  circular  motion  pic- 
ture which  will  be  shown  in  the  New  York 
Port  Authority  Building  at  the  Fair  on  a  195 
feet  circumference  screen. 

Crews  of  Fred  Niles  Communications  Cen- 
ters are  shooting  with  an  $8().()()0  camera  rig 
[iiade  up  of  10  Arriflex  cameras  mounted  in 
a  circle  atop  a  specially-built  Land  Rover 
Camera  car.  Nile's  contract  with  the  Port  .'Au- 
thority calls  for  a  $100,000  l.'^-minute  motion 
picture  and  provides  for  $29,000  additionally 
for  rental  of  the  camera  rig.  Producer  and  di- 
rector is  Charles  J.  Ticho. 

::t        -^i        -i. 

Cinerama  "Journeii"  for  the  V.  S.  Exhibit 

Progress  is  reported  on  the  big  Cinerama 
production.  American  Jvurney.  which  will  play 
in  the  L'nited  States  Pavilion.  It  is  now  es- 
timated that  Ihc  15-niinute  film  will  cost  $2,- 
.SOO.OOO. 

A  total  of  30  automatic  projectors  and  1 32 
different  screens  -  many  of  them  moving  -  will 
be  used  to  show  the  movie.  Negotiations  are 
now  going  on  with  the  New  York  projection- 
ists" union  to  determine  how  many  men  will  be 
required  for  necessary  "maintenance"  work 
on  the  automatic  projection  machinery. 
«      »      * 

Kodak  Id  Take  Viewers  on  a  Balloon  Ride 

i:  Upstate,  Eastman  Kodak  is  making  a  film 
for  showing  at  the  Fair  about  the  adventures 
of  two  chimpanzees  and  a  girl  who  ride  in  an 
old-fashioned  wicker  basket  under  a  balloon. 
Much  in  the  manner  of  Around  the  World  in 

(CONCLUDED    FOLLOWING    PAGE    NINETY-TWO) 
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we  have  no  cut-rate  titles 
.  .  .  ours  are  always  made 


UP 


TO  A  STANDARD 
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TO  A  PRICE 


KNIGHT  STUDIO  Chicago n, Illinois' 


Write  for  complete 
price  list 
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Fourth  Industrial  Film  Festival  Award; 


Above:  tiiii  I'.  K.  delegates  (right): 
Richard  Kclsall.  p.r.o.  of  the  Fed- 
eration of  British  Industries  and 
member  of  the  international  jiirij, 
{left)  Norman  Vigors,  film  and  TV 
officer  of  the  Ford  Motor  Co.  Cy. 

(continued  from  page  37) 
Trades  Federation.  Producer:  PoK- 
goon-Profi]iti. 

•  Pictures  and  music  are  enougli 
as  this  film  sliows  new  bnilding 
methods  in  modern  Holland. 

e  a  o 

CATEGORY  D 

First  Prize:  Finland 
"Veitsiluoto" 
Sponsor:    \'eitsiluot<)   0\ .    Producer: 
Suomo  Filmi.  Helsinki. 

•  One  part  of  Finland's  important 
woodpulp  indnstrx'  —  the  long  jour- 
ney- of  timber  to  pulping  factor)'. 

Second  Prize;  Sweden 

"Atoms  in  E\'er\"-Day  Life" 

Sponsor:   The  Swedish  State  Power 

Hoard.    Producer:    S\enske    Nordisk 

Tonefilm,  Stockholm. 

•  Just  outside  Stockholm,  an  atom- 
ic power  station  is  being  car\ed 
out  of  a  mountainside  to  provide 
electricitv-  for  .30,000  people.  A  gas- 
tight  retainer,  the  heart  of  the  re- 
actor, is  built  into  the  caveni. 

009 

Third  Prize:  Germanv- 
".\uf  Gehobener  Ebene  ' 
Sponsor:    Demag-Zug    CimbH.    Pro 
ducer:  Dido  Film. 

•  Pictures  the  production  facilities 
and  products  of  the  Demag  engi- 
neering works. 

e  o  « 

CATEGORY  E 

First  Prize:  The  United  States 
of  -America 
"The  Challenge  of  Change" 
Sponsor:     .\merican     Telephone     & 
Telegraph  Company.  Producer:  Hen- 
ry Strauss  &  Compain-,   New  Y'ork. 

•  A  film  to  train  management  and 
staff  on  how  to  adapt  themsekes  to 
changing  conditions  of  business. 

o  e  e 

(Second,  Third  Prizes  N'ot  .Awarded) 

o  e  o 

CATEGORY  F 

First  Prize;  Britain 

"Analysis  by  Mass" 
Sponsor:    Associated    Electrical    In- 
dustries Ltd.  Producer:  A.  E.  I.  Film 
Unit. 

•  A  film  intended  for  scientists 
and  technicians  in  fields  of  research 
where  the  mass  spectrometer  is  like- 
ly, to  be  used.  Film  discusses  the 
structure  of  the  atom. 


Second  Prize:  France 
"D>'namique  Experimentale" 

("Experimental  D\namics") 
Sponsor:  French  State  Railwa\'S.  Pro- 
ducer:  French  Railwa>s  Film  Unit. 

•  A  stiuK'  of  the  beha\'ior  ol  rail- 
road vehicles  and  their  rail-hold- 
ing properties. 

e  e  o 

Third  Prize;  Sweden 
"Swedish  Steel" 
Sponsor:   Fargesta   Bruks   A.B.   Pro- 
ducer: S\enska  Nordisk  Tonefilm. 

•  An  historical  accoimt  of  ore  min- 
ing in  Sweden,  with  detailed  infor- 
mation on  the  nianufactme  of  \ari- 
ous  t>  pes,  (jualities  of  allo\'  steel.  In- 
tended as  prelude  to  visits  b\-  steel 
specialists  to  the  Fargesta  plant. 

000 

CATEGORY  G 

First  Prize:  France 
"C'esI  cela  que  \ouz  .\ttendiez" 


(■'That's  What  Y'ou  Were 
Waiting  For") 
Sponsor:     Chambre    S\ndicale    des 
Banques   Populaires.   Producer:   Les 
AnaKses  Cinematographiques,  Paris. 
Directed  by:  A.  Canten>  s. 

•  A  light-hearted  training  film  to 
bring  home  to  bank  clerks  the  im- 
portance of  prompt  customer  service 
and  courtesy. 

Second  Prize:  Germany  (Tie) 

"Ein  .\rbeitstag" 

("A  Working  Day") 

Sponsor:     Badische-.-\nilin    6c    Soda 

Fabrik   AG.   Producer:    BASF  Unit. 

•  Tvpical  working  day  at  the  BASF 
plant  in  Ludwigshaven  —  intended 
to  be  used  during  induction  courses 
for  new  emplo\ees. 

o  o  e 

Second  Prize;  Spain  (Tie) 

•  Luisillo,  Jose  y  3,000,000  Mas' 

Sponsor  &  Producer:  S.I.P.S.-D.N.S. 


Get  the 

PRINT  MILEAGE 

YouVe  Entitled  To! 


Comprehensive  Filmtreat  Rejuvenation 

restores  motion  picture  prints  gone  flat  in  use 
to  their  original,  scratch-free  brilliance  .  .  . 
at  a  fraction  of  their  replacement  cost. 


jF=ILMTREAT 

Service  Centers:  421  West  54th  Street,  New  York  19,  New  York 
829  No.  Highland  Avenue,  Hollywood  38,  Calif. 


•  Pictures  professional  training  facil- 
ities in  Spanish  industry. 

e  o  o 

CATEGORY  H 

First  Prize;  Sweden 
"Maximum" 
Sponsor:    Folksam    Insurance    Com- 
pany.   Producer:    Svenska    Nordisk 
Tonefilm. 

•  The  film  deals  with  the  important 
question  of  the  need  to  adapt  ma- 
chines to  suit  the  people  who  use 
them,  so  that  the\'  can  make  fidl 
use  of  their  bodies.  Problems  con- 
cerning workers,  office  staffs  and 
housew i\es  are  examined. 

Second  Prize:  Britain 

"Fifty  to  One" 

Sponsor:    Federation   of   Civil    Enci- 

neering  Contractors.  Producer: 

Dra\  ton  Film  Productions. 

•  St.itistics  show  thitt  one  in  every 
.50  British  construction  workers  is 
killed  through  accidents  at  work  and 
that  those  w  ho  live  w  ill  have  at  least 
two  accidents  during  their  working 
lives.  This  film  uses  .shock  treatment 
to  reduce  the  accident  rate. 

Third  l^rize;  France 
"Plainte  Contre  Indifference" 
(",\  Plea  Against  Indifference") 
Sponsor:  French  Association  of  Par- 
alytics.   Producer:    Gaumont-.\ctual- 
ites,  Paris.    Directed  by:   Jean  Das- 
que. 

•  A  study  in  depth  of  the  problems 
of  educating  and  finding  work  toj 
paraKtics  and  physically-handicap- 
ped persons.  This  film  is  intended 
for  medical  men  and  for  eniplo\inent 
managers. 

KEY  TO  THE  CATEGORIES 

Category  A:  films  about  economic 
and  social  questions  of  genera!  in- 
terest, intended  for  showing  pri- 
mariK   to  the  general  public. 

Categorj  B:  films  about  specific 
industrial  products,  materials  or 
projects,  intended  for  showing  pri- 
uKtrih*  to  the  general  public. 

Category  C:  films  aimed  less  at  in- 
formation than  do  the  films  in  Cat- 
egories A  4c  B,  but  which  contribute 
to  the  prestige  of  the  industry. 

e  e  o 

Category  D:  films  on  industrial  teeh- 
niijucs  (management  methods,  in- 
creasing productivity,  efficiency  and 
output;  automation,  etc.,  for  special- 
ist audiences. 

o  o  e 

Category  E:  films  on  marketing  and 
sales  techniques  for  specialists. 

Category  F:  films  on  industrial  ap- 
plication of  scientific  principles  and 
research,  for  specialist  audience, 

e  e  B 

Category  G:  films  on  management 
and  manpower  training,  vocational 
guidance  and  human  relations  with- 
in comp;mies. 

o  o  « 

Category  H:  films  on  accident  pre- 
\ention,  occupational  diseases, 
health  and  security  —  for  industry. 
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Film  Shipping  Ciises 

•  Best  quality  domestic  fibre 

•  Heavy  steel  corners  for 
added  protection 

•  Durable   1"  web  straps 

•  Large  address  card  holder 
with  positive  retainer  spring 

•  Sizes  from  400'  to  2000' 
OTHER    "QUALITY-BILT"    ITEMS: 

Salon  Prim  Shipping  Cases 

Sound  Slidefilm  Shipping  Cases 
(for  Transcrip'ions  &  Filmstrips) 

2"  X  2"  Glass  Slide  Cases 

Filmstrip  Shipping  Cases  (hold  up 
to  6  strips  plus  scripts) 

Write  direct  to 
manufacturer  for  catalog 

WM.  SCHUESSLER 

36!  W.  Superior  St..  Chicago  10.  IH. 


LAB  SPECIALISTS 

SINCE  1936 

8mm  SILENT 
16mm  SILENT -SOUND 

BLACK  i  WHITE  PRINTS  ONIY 

Thaf    means: 

SPECIAL  SKILLS  .   .   . 

SPECIAL   CARE  .   .   . 

PLUS 

ESPECIALLY  FAST  SERVICE 

and 

ESPECIALLY   "GOOD  "  PRICES 

on 

QUANTITY  WORK 

Try   OS 

MODERN  MOVIES,  INC. 

832  Cele  ■  Hollywood  38,  Calif. 
Hollywood  4-7J93 


(CONTINUED      FROM       PAGE       33) 

ton  controls  provided  by  General 
Electric. 

Underneath  this  voice-cue  track, 
low-frequency  signals  were  used 
to  shift  the  sound  from  loudspeak- 
ers at  one  location  to  the  next; 
also  turnina  off  the  sound  at  the 


C'diiiiiosinii  lights  icitli  tnii.sic  diul 
narration  for  the   S'elu   Park  slwiv. 

previous  location  when  the  audi- 
ence moves  along  on  the  tour.  A 
visit  to  Nela  Park  during  this  50th 
•Anniversary  "Son  et  Lumiere" 
program  has  been  characterized  as 
an  "unforgettable  experience"  by 
those  who  have  seen  and  heard 
this  remarkable  industrial  show,  y- 


Nr«  Siiiiiid  Itccording  Tape.* 
Availalde  Iriiin  Kodak  Dealers 

'  Two  new  professional-quality 
sound  recording  tapes,  cited  by 
the  manufacturer.  Eastman  Kodak, 
to  provide  the  answer  to  the  _ 
technological  riddle  of  in- 
creasing output  and  sensiti\- 
ity  while  reducing  print- 
through,  are  being  marketed 
this  fall  through  kodak 
audio-visual  dealers  and  elec- 
tronic supply  houses  through- 
out the  country. 

Eastman  Sound  Recording 
Tape.  Type  A303.  is  basic- 
ally a  low-print  tape  with  a 
signal-to-print  ratio  of  54  db. 
High  frequency  sensitivity 
and  undistorled  output  have 
been  increased  33  percent 
over  conventional  general 
purpose  tapes  to  give  the 
user  more  vibrant  highs,  a 
more  natural  balance  be- 
tween highs  and  lows. 

Eastman  Sound  Recording 
Tape.  Type  A3()4.  is  a  high- 
output  tape  which  has  more 
than  double  the  undistorted 
output  of  conventional  tajies. 
Output  increase  of  125  per- 
cent pro\  ides  the  professional 
and  audiophile  greater  dy- 
namic range  which  is  said  to 
sharply  reduce  any  system 
noise  problem.  Available  on 
polyester  or  Durol  bases,     y 


\viv  SOS  SountlSval  Itliinp 


S.O.S.   SOUNDSEAL   BLIMP 

STANDARD  MODEL: 

TYPE   F  OR  Z4  FRONT  $1250. 

TYPE  ZIO  FRONT  $1260. 

UNIVERSAL  MODEL: 

TYPE  F   OR   Z4  FRONT  $1300. 

TYPE  ZIO  FRONT  $1310. 


I'lrtvvllfi    tfitivl    Si/iif  -  Stuiinl   #7oK(' -  M//M  .' 

Our  new  SoundSeal  Blimp  fits  your  Arri  16  like  a  second  skin, 
holds  it  steady,  seals  out  sound— for  perfect  Sync-Sound  shots. 
Only  13  lbs.  of  laminated  glass  fibre,  lined  with  rubber-bonded 
nylon,  it'll  cut  costs,  go  anywhere,  last  nearly  forever.  Many  plus- 
features;  please  write  us  for  complete  brochure. 


SOS  PHOTO-CINE-OPTICS,  INC. 


East   Coast;    602   west   52nd  street 
new  york   19,  n.  y,  •  2I2-PL-7.0440 


West   Coast;    6331    holtywood   blvd 
hollywood  28.  calif-  •  213-S67.212d 


To  assure  prompt  delivery  of  BusiNE.ss  Screen  throughout  1964, 
renew  your  subscription  upon  first  notice  and  check  the  address! 


successfully 
serving  Ihe  film  producer 

IHAil^TTAN 

COLOR  LABORATORY  INC 

210      West      65th      Street 
w      York      2  3,      NY. 
TRafalgar  3-1919 
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.Vbu\c:  C7u<i/<i  Lipow.  organizer  of 
Film    Editing  Workshop  program. 

'T'he  Camera  Mart  Film  Editing 
-'-  Workshop-Seminar,  held  on 
October  7-11  at  the  Henry  Hud- 
son Hotel  in  New  York,  turned  out 
to  be  a  resounding  success.  Over 
600  registrants  were  on  hand  dur- 
ing the  five-day  (and  night)  af- 
fair, averaging  200  for  each  ses- 
sion, and  ranging  up  to  400  in  at- 
tendance during  some  individual 
sessions. 

The  Seminar,  sponsored  by  The 
Camera  Mart,  a  New  York  pro- 
fessional motion  picture  equip- 
ment manufacturer  and  dealer,  at- 
tracted people  interested  in  film 
editing  from  over  a  hundred  in- 
dustrial concerns,  government  ag- 
encies, universities  and  military 
installations.  The  program  includ- 
ed 4,'i  speakers  from  among  New 
York's  leading  production  firms, 
labs  and  service  houses. 

Stage  Set  .\s  Editing  Room 

The  stage,  in  the  big  ballroom 
of  the  hotel,  was  set  as  a  complete 
editing  room,  with  16mm  and  35- 
mm  Moviolas,  editing  tables,  syn- 
chronizers, sound  readers,  com- 
plete down  to  the  last  grease  pen- 
cil. 

Working  here,  as  they  would  in 
their  own  editing  rooms,  were  such 
leading  picture  and  sound  editors 
as  Bill  Kling,  of  CBS  News:  Mar- 
cel Broekman,  of  Professional 
Film  Services:  .■\nthony  Termini, 
of  Termini  Editorial  Services;  and 
Angelo  Ross,  of  Ross-Gaffney. 
Closed-circuit  TV  comeras  follow- 
ed their  work  in  tight  close-ups 
which  the  audience  could  follow 
on  four  monitors  set  up  around 
the  ballroom  floor. 

Four  Outstanding  Speakers 

Speaking  on  the  art  and  cur- 
rent status  of  the  film  were  such 
luminaries  as  Producer-Director 
Stanley  Kramer;  John  Flory,  of 
Eastman  Kodak;  George  Stevens, 
Jr..  of  the  U.S.  Information  Serv- 
ives  and  Jack  Glenn,  of  Jack 
Glenn.  Inc. 

Following  one  evening's  session 
workshop  participants  shuttled 
across  town  for  a  guided  tour  of 
the    MPO    Videotronics    Center, 


Camera  Mart  Hosts  Film  Editing  Workshop 

Over  600  Register  for  Five-Day  Sponsored  Program  in  .\.\  . 


which  ended  after  midnight. 

Charles  Lipow,  who  organized 
the  Workshop-Seminar  for  the 
Camera  Mart  management  (Sam- 
uel Hyman,  president,  Paul  Meis- 
trich,    vice    president,    and    Mrs. 


Anmi  Browning,  secretary-treas- 
urer), said  there  had  been  some  in- 
dustry skepticism  at  first  that  film 
people  would  come  in  such  great 
numbers  to  such  a  program  as 
this  —  requiring  over  50  hours  of 


Pictured  at  \A'orkshop  session  on  Editing  Practices  arc  {left  to  right):  Pal 
Do  Rosa.  Elliot,  I'nger  &  Elliot:  Larry  Vlastrik,  Cine  Metric.  Inc.:  and 
Anthony  Termini,  Temini  Film  Editorial  Service,  Inc. 


^ 


For  over  24  years  .  .  . 

leading  film  producers 

have  come  to  Mecca  .  .  . 

for  the  Finest 

35mm  and  16mm  black-and-v/hite 

laboratory  services. 

Drop  in  soon  .  .  . 
write,  wire,  or  phone 
for  further  information. 


Film  Center Building,630NinthAvenue,NewYork  36,  N.Y.*COIumbus  5-7676 

Affiliated  with  BYRON  MOTION  PICTURES,  Washington  7,   D.  C. 


.\rriflex'  Vic  James  demonstrated 
Siemens'  projector  at  Work.'ihop. 

concentration  on  a  single  subject 
area. 

But  come  they  did  —  and  with 
such  a  serious,  intent  and  enthus- 
iastic approach  to  the  complex  ma- 
terial that  the  event  may  become 
an    annual    affair.  y- 

I'ilni  on  (ionsuiners  Union  i« 
Now  .Available  For  Free  Loan 

i  The  30-minute  motion  picture. 
Consumers  Want  to  Know,  shows 
the  testing  methods  and  policies 
followed  by  the  Consumers  Union 
of  the  U.  S.  Produced  by  Richard 
de  Rochemont.  this  film  story  of 
the  non-profit  consumer  testing 
organization  has  previously  been 
available  on  a  rental  basis.  It  has 
now  been  released  for  free  loan  by 
groups  (only  charge,  postage,  both 
ways )  through  the  Bureau  of 
Communications  Research.  Inc.. 
:fi7.  W.  25th  Street.  New  York. 
New  York  10001.  g^ 

*     *     * 

Imaginative  NeM  Sales  Film 
Helps  Sell  Graflex  Projector 

^^  Taking  a  cue  from  its  own 
extensive  line  of  audio-visual 
equipment.  Graflex.  Inc..  Roch- 
ester. New  York,  has  sponsored 
another  motion  picture  to  help  its 
dealer  family  demonstrate  the 
company's  new  16mm  sound  pro- 
jector. The  latest  six-minute  color 
film  was  produced  by  Holland- 
V\'egnian  Studios.  Buffalo,  under 
the  direction  of  Hutchins  .Adver- 
tising Company,  of  Rochester. 

A  variety  of  imaginative  photo- 
graphic techniques  make  the  pro- 
jector "talk"  as  it  sells  itself.  The 
projector's  beam  flutters  in 
synchronization  with  its  speech, 
a  pendulum  clock  and  some  child- 
ren's puppets  talk  and  so  does 
a  classroom  model  of  a  molecule 
as  it  flies  apart  and  reforms  it- 
self in  a  dozen  patterns.  .\  piece 
of  blackboard  chalk  draws  the 
film's  simple  threading  path. 

The  theme  music  (from  the 
"Nutcracker  Suite")  was  well 
chosen  as  this  classroom  full  of 
inanimate  objects  come  to  life  to 
welcome  the  new  projector.  Credit 
for    the    idea    aoes    to    Hutchins' 
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Zi'b  Fikv  \iejtt,  wiilvi-iliitclor  of 
the  Grtifk'x  sales  film,  diiciisscs  a 
scene    with    puppeteer  Jim    Menke. 

Bill  Wygant;  script  and  direction 
were  by  Holland-Wegman's  Zeb 
Pike  and  photography  was  by  John 
Gates  of  the  same  studio.  Charles 
A.  Shepard  and  Donald  R.  Calver 
supervised  both  script  and  pro- 
duction for  the  company. 

The  film  is  being  shown  to  its 
intended  school  and  church  group 
prospects  by  local  Graflex  a-v 
dealers  throughout  the  country  and 
abroad.  Q 

«     »      - 

l.>0  t  rff-Loaii  Pictures  in 
.4«6ociali<iii  Kiliiis'  New  ('atalog 

">  .More  than  450  free-loan  motion 
pictures,  ranging  in  subject  matter 
from  aerospace  to  American  his- 
tory, are  described  in  a  new  56- 
page  catalog  published  by  Associa- 
tion Films.  Inc  The  films  are  avail- 
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Motivational  Motion  Pictures 
for  Business,  Industry,  Adver- 
tising and  Television.  "Hard" 
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ing, Public  Relations,  Progress 
Reports  or  Proposals. 
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able  in  16mm  sound  to  high 
schools  and  colleges,  churches  and 
community  organizations,  indus- 
tries and  adult  groups  on  a  free- 
loan  basis.  It  is  the  largest  selec- 
tion in  the  company's  52-year  his- 
tory. 

Among  Association's  offerings 
are  a  greatly  increased  number  of 
travel  and  sports  films.  Several 
new  documentaries  reflecting  the 
economic  and  political  changes  in 
the  world  head  the  company's  list. 

Copies  of  Free-Loan  Motion 
Pictures  and  Rental  Subjects,  de- 
scribing the  films,  are  available 
free  of  charge  by  writing  to  Assoc- 
iation Films.  347  Madison  Avenue. 
New  York  17.  Mention  Business 
Screen  when   requesting.  9' 


Vuppets    actiou    is   i^fiiclrcl   by    tele- 
vision     monitor     for      FlIA     spots. 

Planfilin  I  ses  Miippel^  in 
Television  Spots  foi"  I"'II\ 

ti   Three  20-second  public  service 

television   spots   were   de-       

signed  by  Planfilm.  Wash- 
ington. D.  C.  to  help  the 
Federal  Housing  ."Xdmin- 
istration  stimulate  pro- 
spective home  buyers  to 
write  the  FHA  for  a  book- 
let dealing  with  prudent 
mortgage  planning.  The 
spots  are  expected  to  show 
on  more  than  500  stations 
this  fall. 

Spots  feature  Jim  Hen- 
son  and  his  "Muppet" 
characters.  In  working  his 
hand  puppets,  Henson  pre- 
records the  voices,  then 
matches  the  action  to  the 
sound.  His  "viewfinder" 
is  a  television  monitor  fed 
by  a  television  camera 
placed  at  the  side  of  Arri- 
flex  used  for  the  filming. 
Spots  were  scripted  by 
Spencer  Boslwick's  Plan- 
film,  with  Fred  Stuart  of 
the  FHA  supervising,     i^' 


musifex  inc 

45  w.  45  St.,  n.  y.  c. 


COMPLETE 

MUSIC  &  SOUND  EFFECTS 

SERVICE 

•  BACKGROUND  MUSIC  SCORING 

•  SOUND  EFFECTS 

•  MUSICAL  SOUND  EFFECTS 

DISCS  FOR  OUTRIGHT  SALE 

•  INDUSTRIAL  MUSIC  LIBRARY 

FOR  LEASE  .  .  . 

•  ORIGINAL  SCORES 

•  SOUND  EFFECTS  LIBRARIES 

FOR  SALE  .  .  . 

•  SOUND  TRANSFER  FACILITIES 

Miisijex  talent  j)roi  en  t/ii 

oier  -I. '^(1(1  jni/ibu lions. 


Jfflfi 


•^tJ' 


'U\ 


FLY  -  PHONE  -  WIRE 
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ci  6-4061 


The   14th  Annual  Production  Review  Issue  of  Business  Screen 
will    feature    worldwide    listings    of   specializing    film    producers. 


It's  almost 
animated  with  the 
SELECTROSLIDE   SPEED   DISSOLVE  SYSTEM 

SALES  CONFERENCES  and  LARGE  SCREEN  LECTURES 
denuid  tke  MODEL  730  SPEED  DISSOLVE  SYSTEM 


NONA/    ANY    SLIDE 
PRESENTATION 


COMES    TO    LIFE-  I T" 


r  I'l   |ii<tlt'ssi<>nai 
presentations,  larpe 
screen  lectures  or  sales 
conferences  look  over 
this  remarkable  Model 
730  Speed  Dissolve 
Svsteni.  Two  120n-\vatt 
SELECTROSLIDE 
jjrojectors  arc  coupled 
to  enai)le  instantaneous 
chantje-effect  on  the 
screen,  controlled  by  wire 
or  remote  radio  control. 
There  is  no  darkening  of 
the  screen  or  picture 
movement.  Slides  maybe 
chanired  every  2^2 
.-seconds.  Xo  shut-down 
for  magazine  chanpre. 
Truly  "the  answer"  for 
Sales  Training:  Directors. 

Write  for  illustrated 
literature  and  name  of 
nearest  dealer. 
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"VF/'hen  a  Producer  sets  out  to 
"  improve  film  quality.  he"s 
liable  to  run  into  a  barrel-full  of 
obstacles  —  but  he'll  also  find 
plenty  of  helping  hands  along  the 
way.  That's  what  Cavalcade  dis- 
covered this  year  during  a  six- 
months"  effort  to  work  out  a  better 
way  to  duplicate  color  filmstrips. 

Our  quest  was  launched  early  in 
1963.  after  we  sat  down  and  care- 
fully compared  the  original  trans- 
parencies of  our  latest  sound  film- 
strip  with  the  color  release  prints. 
As  usual,  it  was  a  disheartening 
experience.  The  originals  were  ex- 
ceptionally rich  and  vivid,  with 
the  delicate  skin  tones  we  prize  so 
highly. 

Best  Originals  Looked  W  orst! 

But  the  release  prints  —  con- 
trasty  and  washed  out;  completely 
lacked  the  color  saturation  and 
"presence"  of  the  originals.  And 
the  frames  that  suffered  the  most, 
of  course,  were  the  ones  that  had 
looked  the  best  on  the  originals. 

It  was  at  this  point  that  our 
steadily  growing  discontent  over 
filmstrip  release  print  quality  hard- 
ened into  resolve  —  some  way, 
somehow,  somewhere  we  had  to 
find  a  better  way. 

On  the  face  of  it.  Cavalcade  was 
ill-equipped  for  such  an  undertak- 
ing. We're  a  small  outfit,  with 
scarcely  a  half  dozen  permanent 
staff,  and  none  of  us  has  any  spec- 
ial background  in  the  complexities 
of  color  reproduction. 

\Ve  Brought  Problems  to  Ken 

Nevertheless,  we  plunged  ahead, 
bedeviling  lab  people  and  others 
in  the  business  with  questions. 
Along  the  line,  we  checked  in  with 
Ken  Mason,  manager  of  the  .Mid- 
western Division,  Motion  Pictures 
Product  Sales  Department,  of  East- 
man Kodak. 

"Why,"  we  demanded  accusing- 
ly, "can't  we  get  as  good  color 
quality  on  .i.'imm  filmstrip  repro- 
duction as  we  do  on  16mm  motion 
picture  prints?" 

.After  all.  we  argued,  we  were 
following  exactly  the  same  pro- 
cedure. We  went  from  an  Ekta- 
chrome  reversal  original  to  color 
negative  to  color  positive  in  both 
instances. 

Patiently,  Mason  explained  the 
problem.  In  motion  pictures  we 
were  using  an  internegative  espec- 
ially made  for  that  purpose,  and 
designed  to  complement  the  color 
positive  release  stock. 

.52.5  Not  .Suitable  Material 
In  our  filmstrip  procedure,  how- 
ever, we  were  using  a  camera  neg- 
ative (525)  not  really  suitable  as 
an  intermediate  material.  For  one 
thing.  Mason  pointed  out,  camera 


How  We  Improved  Our  Filmstrip  Quality 

Result*  of  a  Search   tor   Heller  (^olor  l)ii|iliiale-    Polil 
l)v  Dale  McC.ullev,  President  of  Cavalcade  Produelions 


negative  is  made  to  be  exposed  at 
one-fiftieth  of  a  second,  while  the 
average  animation  camera  exposes 
at  two-fifths  of  a  second.  Because 
of  this,  and  other  factors,  reciproc- 
ity was  bound  to  be  a  problem. 
In  short,  by  using  camera  negative 
we  seemed  to  be  licked  before  we 
started. 

What  were  the  alternatives? 

Some  studios.  Mason  revealed, 
were  using  motion  picture  inter- 
negative (5270)  instead  of  camera 
negative.  It  was  a  slow  film,  re- 
quiring very  high  light  intensity, 
but  those  who  were  using  5270 
felt  that  it  had  some  advantages 
over  camera  negative. 

Then  Mason  mentioned  a  Ko- 
dak internegative,  widely  used  in 


photo  finishing,  as  a  possibility 
But  since  this  particular  interneg- 
ative, known  as  Kodak  Color  In- 
ternegative Film,  Type  6008, 
was  not  in  the  motion  picture  pro- 
duct line,  he  referred  us  to  Don 
Benson,  supervisor  of  the  Tech- 
nical Service  Lab  of  Eastman's 
Midwestern   Sales   Division. 

Benson,  in  turn,  suggested  that 
we  talk  to  Eastman's  Audio-'Visu- 
al  Service  Department  in  Roch- 
ester, and  we  placed  the  first 
of  many  long-distance  telephone 
calls  to  Willard  Libby,  assistant 
manager  of  .'\udio-Visual  Service. 
Libby  was  unhesitating  in  his  rec- 
ommendation of  6008,  and 
promptly  sent  along  some  samp- 
les to  prove  his  point.  Once  we 
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AV  TUTOR 


The  Maestro  II 

delivers  professional 
results  in  35mm  taped 
sound    presentations. 
This  one  piece  master 
audiovisual  system 
records,  plays   back 
and  automatically 
projects  your  story. 


fully-  automatic 
film  strips  -with 
convenient 
tape  cartridge 

Just  place  the  cartridge  into 
the  Tutor  and  you're  all  set  for 
continuous  showing.  This  dual- 
track  tape  player  and  auto- 
matic projector  combination  is 
ideally  suited  for  sales  work 
and  training. 

The  sound  is  perfectly  syn- 
chronized to  the  picture  by 
means  of  a  silent  signal.  The 
AV  Tutor  is  available  with  car- 
tridge or  conventional  reel. 

For  top  performance  in  desk 
top  or  large  screen  presenta- 
tion, see  and  hear  the  AV  Tutor. 

Write  for  complete  information 


LaBelle  Industries,  Inc.  oept.  b  •  oconomowoc,  wis. 


Cavalcade's  Charlotte  Meredith 

checks  Internegative  answer  print 

as  producer  McCulleij  looks  on. 

got  zeroed  in  on  proper  filter  pack 
exposure  and  processing.  Libby 
maintained,  we  would  find  this 
particular  internegative  vastly  su- 
perior to  anything  else  available. 
We  were  impressed  by  the  tests 
from  Rochester,  and  immediately 
set  out  to  see  if  we  could  get  the 
same  kind  of  results  with  our  own 
animation  set-up. 

Earl\'  Test.s  Were  Disastrous 
.At  the  same  time.  Lakeside  Lab- 
oratory in  Gary,  Indiana,  which 
handles  our  filmstrip  duplicating, 
was  involved  in  a  series  of  tests 
of  their  own  on  6008.  In  both 
cases,  the  results  were,  to  put  it 
mildly,  disastrous.  Test  prints 
came  out  of  the  Lab  literally 
swarming  with  grain.  And  nobody 
seemed  to  be  able  to  explain  why. 
So  we  called  a  halt  to  further 
tests,  and  sent  one  of  our  original 
transparencies  off  to  Willard 
Libby  in  Rochester,  asking  him  as 
a  special  favor  to  run  it  through 
on  the  tail  end  of  one  of  their 
own  animations.  It  took  awhile, 
but  when  the  tests  from  Rochester 
finally  arrived,  excitement  ran 
high. 

"Better  than  the  original."  was 
the  comment  by  a  friendly  com- 
petitor who  had  been  kibitzing  on 
our  experiments. 

Find  Procedure  for  Solutions 

.At  this  point,  a  three-way  con- 
ference between  representatives 
from  Eastman.  Lakeside  Labs, 
and  Cavalcade  was  set  up  to  pin 
down  some  of  the  technical  prob- 
lems involved  in  using  6008  for 
filmstrip  reproduction.  While 
not  all  of  the  questions  were  im- 
mediately resolved,  we  did  come 
up  with  a  procedure  for  working 
out  solutions. 

Meanwhile.  Cavalcade  w  a  s 
under  the  gun  on  animation  dead- 
lines. We  very  much  wanted  to 
use  the  6008  process  on  the 
Royal  Commission  series  of  color 
sound  filmstrips  we  were  produc- 
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ing  for  a  long-time  client.  Scrip- 
ture Press,  in  Whealon.  Illinois. 
We  huddled  with  our  client: 
Would  they  be  willing  to  give  us 
an  extension  on  our  delivery  date 
on  the  chance  that  we  could  give 
them  release  prints  of  improved 
color  quality?  The  answer  was  a 
prompt  affirmative,  and  we  turn- 
ed back  to  our  animation  project 
with  renewed  energy. 

Getting  K(|iiipped  for  the  Job 
One  of  the  first  steps  was 
equipment;  since  6008  required 
time  exposures  of  several  seconds. 
we  could  not  use  the  standard  an- 
imation camera  and  motor  com- 
bination. We  started  out  by  ac- 
quiring a  venerable  Bell  &  Howell 
2709  camera,  and  ordered  a 
special  motor-timer  combination 
to  provide  for  the  long  exposures. 
As  with  all  new  installations,  nu- 
merous   bugs    developed.    Several 
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camera  modifications  were  neces- 
sary before  the  set-up  functioned 
as  we  had  intended. 

While  we  were  testing  the  cam- 
era equipment,  we  were  also  run- 
ning tests  for  exposure  and  filler 
pack,  sending  the  internegative  to 
Color  Technique  for  processing, 
and  to  Lakeside  for  answer  prmiv 
At  last  we  began  to  see  the  re- 
sults we  had  been  looking  for — 
prints  that  were  rich  and  vivid  in 
color  saturation,  and  remarkably 
low  in  contrast.  The  long  search 
was  over,  and  we  were  able  to 
start  our  first  full-scale  produc 
tion  animation. 

A  Bonus  in  Lighting  Effects 
During  our  continued  experi- 
ments with  6008.  we  discovered 
another  bonus  in  the  new  proced- 
ure. In  the  past  we  had  often  shied 
away  from  low-key  shots.  Frames 
that  were  slightly  on  the  hot  side 
seemed  to  come  through  on  final 
release  prints  much  more  success- 
fully. 

Now  we  find  that  more  drama- 
tic lighting  effects  can  be  readily 
i'ccomodatcd  because  of  the  built- 
in  contrast  masking  of  6008. 
Looking  back,  we  feel  that  the 
final  results  were  worth  every  te- 
dious hour  and  every  hard-earned 
dollar  we  put  into  the  project.  We 
lemember  with  a  special  warmth 
the  fact  that  all  along  the  way  we 
found  people  willing  to  go  the  sec- 
ond mile  in  order  to  help  us  reach 
our  goal. 

Thanks  to  Those  \\  lici  Helped 
Eastman      representatives     put 
their   vast   backlog   of  experience 
and    technical    knowledge    at    our 
disposal. 

Lakeside  Laboratory  ventured 
willingly  with  us  into  the  extend- 
ed testing  program  that  was  neces- 
sary. Their  attitude  was  summed 
up  by  their  manager.  Wayne 
Shertzer,  "If  there  is  a  way  to  get 
better  quality,  that's  the  way  we 
want  to  do  it."  Lakeside  is  now 
building  a  special  processing  ma- 
chine to  handle  6008  internegative. 
Our  client.  Scripture  Press,  gave 
Us  the  necessary  headroom  to 
complete  our  testing  program  and 
the  Repair  Department  at  Bell  & 
Howell  contributed  a  great  deal 
of  helpful  background  and  sug- 
gestions, as  well  as  service. 

.And  out  of  this  experience  we 
have  reached  a  happy  conclusion: 
In  the  film  business,  the  yen  for 
quality   is  contagious!  g- 

*  •  • 
Editor's  Note:  and  our  thanks  to 
reader  McCulley  for  sharing  his 
know-how  with  the  industry.  We 
invite  other  contributions  like  this 
from  the  U.  S.  and  abroad. 


TO   GIVE   PRODUCERS   TOP   QUALITY 
NATION-WIDE  SCRIPT  WRITING 
SERVICE  AT  LOWER  COST  .  .  . 
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Inquiries  addressed  to 

Bruce  Henry,  Victory  Heights,  Stone  Lake  2, 

Wisconsin  54876  vi^ill  be  forwarded  promptly 

to  his  "land  yacht"  Mobile  Office, 

wherever  it  may  be. 
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Wilding  exec:  Robert  Osmun 


Osiiiun  Heatis  (!levflaii<l  Office 
as    a    Vi  ilding    \  ice-PresicIeiit 

ir  The  appointment  of  Robert  R. 
Osmun  as  vice-president  in  charge 
of  the  Cleveland  office  of  Wild- 
ing. Inc.  has  been  announced  by 
H.  Williams  Hammer,  president 
of  the  national  communications 
company.  Mr.  Osmun  has  been 
an  account  executive  and  district 
sales  manager  for  Wilding  dur- 
ing the  past  six  years. 

Osmun  was  associated  with 
Goodyear  Tire  &  Rubber  Comp- 
any for  1 1  years  prior  to  his  pre- 
sent affiliation.  He  is  a  resident  of 
Hudson.  Ohio,  and  studied  at 
Princeton,  serving  in  the  Army 
Field  Artillery  during  World  War 

II.  y- 

Itif iiK-iLscliiii-iilcr     to     W  ildiii^ 
Staff    as    -\coouiit    Executive 

->  A  former  Look  sales  repre- 
sentative and  agency  man.  Robert 
Riemenschneider  has  been  named 
an  account  executive  for  Wilding. 
Inc.  He  will  serve  out  of  Wild- 
ing offices  at  Hudson  and  Cin- 
cinnati. Ohio  and  is  responsible 
for  account  development  in  that 
state. 

A  graduate  of  Ohio  Wesleyan 
who  has  done  graduate  work  in 
marketing  at  Ohio  State.  Riemen- 
schneider is  a  Navy  veteran  who 
served  in  the  Pacific  theater  dur- 
ing World  War  II.  His  family 
home   is   in   Worthinaton.   Ohio. 

y' 

«      *     « 

Benne»it7.   at   Norwood   Studios 

7>  A  former  Robert  Lawrence 
Productions'  sales  executive.  John 
Bennewitz.  is  now  director  of 
special  projects  at  Norwood  Stu- 
dios. Washington.  D.  C.  He  will 
specialize  in  industrial  films  at 
that  studio.  In  a  previous  assign- 
ment. Bennewitz  supervised  film 
production  at  Kevin  Donovan 
Films.  y^ 


.|ac(d>>.     Mar(!r«iie    Form     the 
Capitol    Film    Production    (^io. 

IFPA  alumni  Saul  H.  Jacobs 
and  Charles  S.  MacCrone,  until 
recently  members  of  Aerojet- 
General  Corporation's  Documen- 
tary Film  Services  Department, 
have  formed  their  own  motion 
picture  company.  Capitol  Film 
Productions.  .'5304  Silver  Strand 
Way.   Sacramento.   California. 

An  honor  graduate  of  UCLA  in 
1955.  Jacobs  has  specialized  in 
film  production,  serving  as  film 
editor  at  K.\T\'  and.  for  the  past 
four  and  one-half  years,  at  .Aero- 
jet-General. Saul  also  did  free- 
lance work  and  was  a  comedy 
writer  for  the  Tex  Ritter  t.  v. 
show.  For  two  years  he  had  his 


Saul  Jacobs  and  Charles  MacCrone 
own  weekly  half-hour  situation 
comedy  program  on  KL'SC-FM. 
MacCrone  also  studied  motion 
picture  production  at  UCLA, 
craduating    in     1958.    Winner    of 


dVK4fflTE 


RELIABILITY  •  VERSATILITY  •  PERFORMANCE 
DEPENDABILITY  •  PRICE 

There   is  a   Movie-Mate  Convertible 

16mm   rear  screen   projector  model 

to  suit  your  needs 

RENT  -  LEASE ' BUY 


For  details  or  a  demonstration  write  or  call 

MOVIE- MITE   CORPORATION 

8811  Puritan  Ave.,  Detroit,  Michigan  48238 


festival  award  honors  for  an  ex- 
perimental-educational film.  World 
oj  Chaos,  starring  the  late  Frank 
Lovejoy.  he  also  produced  Tlie 
Fabulous  North  Shore,  a  promo- 
tional film  for  the  Lake  Tahoe- 
Sierra  Chamber  of  Commerce. 
Latest  film  produced  by  the  new^ 
company  is  So  Margin  for  Error, 
a  1 7-minute  subject  created  for 
Holex.  Inc..  Hollister.  Cal..  makers 
of  packaged  explosive  power  used 
m  the  missile  and  space  industrv. 

y- 
*   *   * 

I)i  <>iulio  to  Mitchell  Camera 
as    nireclor    of    Eiifjineering 

Edmund  M.  Di  Giulio  has  been 
appointed  director  of  engineering 
at  the  Mitchell  Camera  Corpora- 
tion, reporting  to  B.  G.  Tubbs. 
president.  The  former  director  of 
engineering.     E.     C.     .Manderfeld. 


ymund  Di  Giulio  ...  to  Mitchell 

will  now  devote  his  full  time  as 
executive  advisor  to  the  manage- 
ment of  the  camera  company. 

Formerly  with  Electro  Optical 
Systems.  Inc.  as  a  senior  scientist 
engaged  in  advanced  systems  de- 
\elopment  work,  Di  Giulio  also 
held  the  post  of  vice-president  of 
engineering  and  manufacturing  at 
Craig  Research.  Inc..  Los  .Angeles. 
He  received  his  BS  degree  In  elec- 
trical engineering  at  Columbia 
L'niversity.  U- 

:i=  *  * 

Dick  Bowen  Named  Production 
Coordinator  at  Filmack   Studio 

Increased  activity  in  the  indus- 
trial film  division  has  brought  the 
appointment  by  Filmack  Studios. 
Chicago,  of  Richard  Bowen.  He 
will  serve  as  production  coordin- 
ator, brings  12  years  of  studio  ex- 
perience to  this  company. 

A  former  vice-president  of  Dal- 
las Jones  Productions.  Chicago. 
Bowen  is  a  graduate  of  North- 
western University  and  a  certi- 
fied public  accountant.  His  fam- 
ily residence  is  in  Barrington,  Il- 
linois. 53' 

CHRISTMAS  GIFT  SUBSCRIPTION 
FORM     IS    INSIDE    OF     BACK    COVER 
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Stanley  Johnson  Joins  Audio 
Staff    as    Television    Direflor 

*  Stanley  Johnson,  formerly  of 
Sarra,  Inc..  has  joined  the  staff 
of  Audio  Productions.  Inc..  New 
York  city.  At  Sarra  for  the  past 
18  years,  he  is  one  of  the  in- 
dustry's top-flight  photographic  il- 
lustrators. Since  19.S8  he  has  been 
active  in  the  direction  of  televi- 
sion commercials.  He  will  serve  in 
this  capacity  for  Audio  clients,  g' 
*      »     « 

S.O.S.   iVanies  Sales  Engineer 

iv  Arnold  T.  Nappi  has  joined  the 
New  York  staff  of  S.  O.  S.  Phiito- 
Cine-Optics  as  a  sales  engineer. 
He  was  formerly  manager  of  the 
New  York  sales  office  for  the 
Fischer  &   Porter  Company. 

James  Palas  to  .Manage  Ozalid 
Produet    Sales    in    Los    .Angeles 

ir  James  E.  Patas  has  been  ap- 
pointed Manager  of  Ozalid  Pro- 
duct Sales  in  the  Los  Angeles  Dis- 
trict for  the  Photo  and  Repro  Di- 
vision of  General  .Aniline  and  Film 
Corporation.  He  replaces  Leonard 
Jesuele  who  was  recently  named 
Eastern  Regional  Sales  Manager 
for  the  same  product  line.  Q 

*  *        * 

Farrell  Directs  Export  Sales 

■>  Edward  F.  Farrell  is  now  direc- 
tor of  export  sales  for  Permacel. 
New  Brunswick,  N.  J.  Since  1957 
he  has  been  product  manager  with 
marketing  and  promotional  re- 
sponsibility for  metal  foil,  film  and 
motion  picture  film  splicing  tapes. 

*  *       * 

Hall  Joins  Swilchcraft.  Inc. 
"■>  Bob  Hall,  well  known  in  the 
audio  -  visual  field,  now  heads 
Learning  Laboratory  sales  activi- 
ties for  Switchcraft.  Inc..  Chicago. 
He  was  a  former  partner  in  the 
Don  Hall  Company,  audio-visual 
and  learning  lab  dealers.  y- 


Stone  lii   \1I'<)  \  ideolronics  as 
E\eciili>e  Producer-Director 

Film  director  Marshall  Stone 
has  returned  to  MPO  V'ideotronic^. 
New  York,  as  an  executive  pro- 
ducer-director. He  had  been  with 
MPO  until  1961  when  he  went  to 
Filmex  as  executive  vice-president 
and  a  producer-director. 

Mr.  Stone  is  well  known  in  the 
television  commercials  industry. 
He  has  received  more  than  a 
dozen  awards  from  the  New  York 
TV  Commericals  Festival  and 
from  the  New  York  Art  Directors' 
Club.  He  was  the  recipient  of  the 
Robert  A.  Sherwood  Award  for 
public  affairs  programs  in  1960. 
This  citation,  presented  by  the 
Ford  Foundation,  was  for  his  di- 
rection of  The  Open  Mind  series 
shown  on  the  NBC  network.       Q' 


.*^CMIll\      ll(llll>    o[     \i«      Mu-ic 
in    <:orelli-Jacol>s'    Lilirary 

Seventy  hours  of  new  music, 
constituting  what  is  probably  the 
largest  music  library  in  the  world, 
is  now  being  distributed  exclu- 
sively by  Corelli-Jacobs  Film 
Music.  Inc..  of  New  York.  Much 
of  the  material  is  especially  use- 
ful for  industrial  or  documentary 
themes,  and  there  are.  as  well, 
many  appropriate  openings  and 
closings  that  are  brand  new  in 
this  country. 

The     library     is     available     on 
quarter-inch  tape,  or  on  78  RPM 
records.   Prices  are  based  on  per 
usage,  per  reel,  or  unlimited  use  I 
arrangements.  Ig' 


When  one  of  Eiank  Willaid'.s  able  representatives  calLs  on  you, 
by  Ned,  he'll  make  sure  you  get  the  whole  story  about  the  services 
and  facilities  of  one  of  the  South's  biggest  film  studios.  We're  good, 
you  see.  How  else  do  you  think  we  get  such  clients  as  Coca-Cola, 
Dilla  .\irlines,  Lays  Potato  Chips,  and  Finkhanscr's  Delicatessen? 
//  you  want  it  best,  fast,  and  pretty  reasonable,  contact 

FRANK  WILLARD  PRODUCTIONS 

1842  Briarwood  Road.  N.  E.    •    Atlanta  6.  Georgia 
.Area  Code  404    •    MEln.se  4-24.33    •    (Go  ahead  .iiiil  call  us  lolleet) 


Our  studio.  You'd  he  surprised  at  what  goes  on  in  liere. 


.\ward-Winning  Films  of  the  Year  Featured  Next  Xonth 

A  special  feature  of  the  forthcoming  Issue  Eight  will  be  the  review 
in  pictures  and  te.xt  of  the  "Films  of  the  Year"  covering  all  award- 
winning  motion  pictures  and  slidefilms  of  1963.  It's  an  important 
year-end  feature  you  wont  want  to  miss! 


V^%...to  FOREIGN  MARKETS 


let  official  wranglings 

on  Common  Market, 

Int'l  Fund  Liquidity 

or  IMF  Revision 


STOP  you  from  going  after 
world  export  markets 
for  your  product! 


Heed   the   advice  of  Robert  Gordon,   Sr.   of  Eastman   Interna- 
tional   fsee   Business  Screen   for   October,   page   50). 


PREPARE   NOW 


^to  present  your  products  to  inter- 
national audiences  at  Foreign 
Trade  Fairs  and  the  coming  New 
York    and    California    World    Fairs. 


FOREIGN   LANGUAGE 
&   CINEMA   SERVICE 

7046   HOLLYWOOD   BLVD. 
LOS  ANGELES   28,  CALIF. 

Hollywood      7-S12S   (Area    Code   2131 
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"/^KE  OF  todXy's  major  prob- 
lems shared  by  almost  all 
producers  of  sponsored  films  is  a 
cost-price  squeeze  situation.  Solu- 
tion to  the  problem  calls  for  firm 
action  by  the  producers  them- 
selves." 

That  is  the  opinion  of  Bruce 
Henry,  well-known  free  lance 
film  writer,  who  recently  complet- 
ed an  18.000  mile,  eight  month 
personal  tour  of  virtually  all  ma- 
jor cities  west  of  Chicago,  during 
which  he  visited  many  producers 
and  discussed  their  problems. 
With  him  on  the  tour  was  Mrs. 
Henry,  former  radio  and  TV  pro- 
ducer, who  is  his  professional  as- 
sistant. 

Hope  for  a  Better  Return 

Henry,  who  made  the  trip  in 
a  24-foot  "land  yacht."  a  com- 
plete traveling  office  trailer,  sees 
some  hope  for  an  easing  of  the 
current  dilemma  many  film  mak- 
ers face  in  trying  to  balance  out 
the  differential  between  rising 
creative  and  production  costs  and 
client  acceptable  pricing. 

He  thinks  a  partial  solution 
lies  in  a  sharp  examination  of  all 
cost  factors  which  might  lend 
themselves  to  a  readjustment,  a 
determined  weeding-out  of  all 
personnel  who  are  not  constantly 
earning  their  way.  and  a  "retail 
marketing"  viewpoint  toward  ev- 
ery department  or  divLsion  of  the 
organization. 

"We  talked  to  producers  in 
.Arkansas.  Te.xas.  New  Mexico. 
■Arizona.  California.  Oregon. 
Washington.  Montana.  North  and 
South  Dakota.  Minnesota  and 
Wisconsin."  Henry  said,  "and  we 
were  struck  by  the  fact  that  al- 
though, for  the  most  part,  the 
sponsored  film-making  industry  in 
those  areas  is  a  remarkably  ac- 
tive one.  profits  have  by  no  means 
kept  pace  with  the  increased  busi- 
ness. It  is  reasonable  to  assume 
this  same  situation  obtains  in 
many  other  sections  of  the  coun- 
try and  may.  indeed,  be  common 
to  virtually  all  producers."" 

Factors  of  the  Economic  Crisis 

Henry  cited  what  are.  in  his 
opinion,  the  basic  reasons  for  the 
economic  imbalance  between  what 
it  costs  to  make  a  film  and  what 
a  film  can  be  sold  for  in  todays 
market. 

"The  obvious  ones,"  he  point- 
ed out.  "are  increased  demands  by 
labor,  deliberate  or  innocent 
featherbedding  practices,  and  a 
'laissez  faire'  attitude  shared  by 
too  many  people.  Less  obvious  arc 
management  dereliction  in  asses- 
sing personnel  worth,  lack  of  close 
supervision  over  departmental  ef- 


m     VIEWPOINT    E 


Writer   Bruce   Henry    Suggests    Cost-Price    Squeeze    Remedies 
in    Frank   Appraisal   of   Producer    Economics    Based    on   Tour 


ficiency  and  tallure  of  the  mdus- 
try  as  a  whole  to  educate  sponsors 
out  of  their  mistaken  notion  that 
good  films  can  still  be  produced 
as  cheaply  as  they  could  back  in 
the  pre-inflation  Sl.OOO-a-minute 
days."" 

Ever>"  Item  Must  Pa\  Its  \\'a>" 
.Admitting  there  is  a  danger  in 
oversimplifying  the  problem  and 
its  possible  solutions.  Henry  said 
he  had  talked  with  some  produc- 
ers who  already  have  taken  bold 
steps  toward  an  agonizing  reap- 
praisial  of  their  dilemma,  partic- 
ularly with  reference  to  so-called 
"deadwood""  personnel  and  de- 
partmental inefficiency. 

"In    a    small-profit-ilem    opera- 


tion such  as  a  Wooluorth  or  a 
Kresge  store."  Henry  said,  "each 
bin  on  a  counter  holding  merch- 
andise is  required  to  pay  a  specific 
amount  of  rent,  so  to  speak,  for 
the  space  it  occupies.  If  it  fails 
to  return  a  profit  paralleling  that 
mythical  rent,  it  is  either  revised, 
removed  or  replaced.  There  are 
no  alibis  or  excuses  tolerated. 

"Only  by  applying  just  such 
tough  and  arbitrary  standards  is 
it  possible  for  a  low-profit  com- 
pany to  stay  alive.  Today,  the 
sponsored  film  business  is  a  low- 
profit  operation.  The  same  sort 
of  "rent"  standards  might  well  be 
applied  to  every  segment  of  a 
producing  studio' 


SHARP, 

CLEAR 
PICTURES 

IN 
DAYLIGHT 

WITH 

LENSCREEN  REAR  SCREENS  BY  POLACOAT 

Use  of  rear  screen  conceals  projector,  eliminates 
distractions,  speeds  understanding  and  learning. 
LENSCREEN  is  ideal  for.- 

Briefing,  Training,  Display  of  Data  and 
Information,  Tracking  Systems.  High 
Speed  Film  Analysis,  and  for  Exhibits, 
Displays,   Sales  Presentations. 

LENSCREEN  is  available  in  glass,  plexiglas,  other 
plastics  —  may  be  ordered  as  material  by  the 
square  foot.  For  full  information  about  screen  ma- 
terials, permanent  in-wall  screens,  rear-screen  uses, 
order  your  free  LENSCREEN   kit  today. 

POLACOAT,  INC. 

MAIL     THIS     COUPON     TODAY 

POLACOAT,  INCORPORATED 
9725  Conklin  Road,  Blue  Ash,  Ohio 
Please  send  the  Lenscreen  Information  kit. 

Name  Position      

Company 

Address  

City  State  Zip  Code 


Henry,  who  has  written  over 
200  sponsored  films  and  whose 
scripts  have  won  43  national  and 
international  awards,  said  that  his 
own  personal  contribution  to  a  sol- 
ution of  the  problem  of  low  profit 
among  producers  is  to  use  his 
"land  yacht"  as  a  mobile  head- 
quarters and  writing  office.  S" 
*      *     * 

.•Vllservice  Labs  Believes  in 
Need  for  Specialized   Services 

-  Allservice  Film  Labs,  which 
opened  its  doors  two  months  ago 
at  35  West  45th  Street  in  New 
York,  is  dedicated  to  the  idea  that 
there  is  a  need  today  for  a  small 
lab  concentrating  on  good  service 
and  quality  work  that  will  appeal 
particularly  to  the  small  docu- 
mentary and  industrial  film  pro- 
ducer. 

Burton  "Bud"  Stone,  who  heads 
Allservice.  has  been  aiming  for 
just  this  kind  of  a  lab  for  many 
years.  It  is  laid  out  in  a  circular 
pattern  with  a  natural  flow  of 
work  from  receiving  to  negative, 
timing,  cleaning,  printing,  devel- 
oping, inspection  and  back  into 
shipping. 

.Around  the  outside  of  these 
functional  working  rooms  is  a  per- 
imeter area  of  reception  room, 
offices,  machine  shop,  vaults  and 
locker  rooms.  The  whole  thing 
is  compact,  neat  and  hospital- 
clean. 

Services  include  35mm  and 
1 6mm  black-and-white  contact 
and  reduction  printing.  A  &  B  roll 
printing,  superimposition  develop- 
ing of  35mm  and  16nim  camera 
dailies  and  sound  tracks  —  a  com- 
plete  black-and-white   service. 

Just  installed  this  month  is  a 
new  eight-headed  reduction  print- 
er, which  is  particularly  useful  for 
printing  TV  commercials.  With 
one  pass  of  the  negative  through 
the  printer  eight  release  prints  are 
exposed  simultaneously.  It  is  be- 
lie\ed  that  only  one  other  such 
printer  exists  in  the  New  York 
area. 

Other  features  of  the  lab  are  an 
ultra-sonic  cleaner.  projection 
room  with  35mm  and  16mm  in- 
terlock facilities,  and  high-speed 
projectors   for   inspection. 

Bud  Stone  broke  into  the  film 
business  as  an  assistant  in  the  ed- 
iting room  of  Hollywood  Televi- 
sion Service  after  graduating  from 
Florida  Southern  College.  He 
went  on  to  do  a  stint  at  Major 
Labs  before  becoming  general 
manager  at  Consolidated  Film  In- 
dustries' East  Coast  office.  Most 
recently  he  has  been  sales  man- 
ager at  Movielab.  New  York.     ^ 
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.     SINCE    1945     • 
FILM     PRODUCTION 

SERVICES 


For  Real  Quality  in 

Film  Services: 

COLOR:   16/35mm 

•  color   prints 

'   reduction  printing 

•  16mm   internegotives 
BLACK   &   WHITE:    16/35mm 

•  daily  processing  of  negative 
and  positive  Pilm 

•  printing,   16/35mm 

•  reduction  printing 

•  Hot  Press  Titles 

•  Editing 

•  Conforming 

•  Film  Cleaning 

'   Edge  Numbering 
"    Fine  Grains 

Recording  Services: 

•  Sound  transfers  to  ond  from 
discs,  tape,  magnetic  and  op- 
ticol  film  (for  motion  pictures 
and  slidefilms;  radio  and  TV 
production). 

Professional  and  Studio 

Equipment  Sales: 

•  Dealers  for  professional  cam- 
era, audio,  editing  and  studio 
equipment  manufacturers. 

Our   Creed 

1.  To    Serve    You    Better, 

2.  Give    a    Good    Product, 

3.  At  a   Fair  Price. 

FILM  SERVICES 

INC. 


AFFILIATE  COMPANY 

RECORDING  SERVICES 
AND  SALES  COMPANY 

(Professional  Equipment  Sales) 

113-119  W.  Hubbard 

CHICAGO    10,    ILLINOIS 

Phone:  Superior  7-0735 


Getting  Thru  to  People: 


(CONTINUED    FROM     PAGE    48) 

"L  S  M  F  T"  and  "Lucky  Strike 
Green  Has  Gone  To  War."  He 
thinks  the  average  mentality  of  the 
American  public  is  12  years  old. 
He  is  the  antithesis  of  "original- 
ity," or  avant  garde.  He  thinks 
jilm  is  something  Colgate  removes. 
If  you  mention  European  art  pic- 
tures and  speak  of  "the  new 
wave."  he  thinks  it  is  a  product 
of  Alberto  Culver.  His  idea  of 
swell  entertainment  is  the  "Dou- 
blemint  Twins"  and  the  "White 
Tornado.  " 

"BIIikI  Lcadlns  the  Blind" 

He  IS  the  man  who  is  supposed 
to  guide  a  sponsor  or  client  into 
fresh  new-  paths  of  communica- 
tion. But.  unfortunately,  it  is  the 
"blind  leading  the  blind."  You 
can't  blame  a  client — the  client  is 
like  a  child.  That's  why  he  is  sup- 
posed to  have  an  advertising  agen- 
cy— in  order  to  lead  him  out  of 
the  wilderness. 

The  average  client's  idea  of  a 
swell  newspaper  ad  is  one  which 
proclaims  in  72-point  type.  "Our 
competitor's  product  is  garbage!  !" 
This  is  why  he  has  an  agency — to 
save  him  from  himself.  Right? 
They  move  in.  research  it  in  depth, 
and  then,  with  their  fine  trained 
hand,  change  the  line  to  read: 
"Now.  proof  positive  .  .  .  our 
competitor's  product  is  garbage!" 

Clients,  of  course,  live  in  a  nev- 
er-never-land, believing  that  peo- 
ple are  truly  interested  in  their 
products  and  will  hang  on  their 
every  word,  no  matter  how  dull. 
He  clings  to  his  copy  points  as  a 
child  to  a  security  blanket  and  his 
agency  deems  not  to  show  him 
anything  wild,  fresh,  inventive  or 
artful  for  fear  of  rocking  the  boat 
and/or  their  fifteen  percent. 

Breakliis;  the  Mediocrity  Barrier 

From  where  1  stand,  it  seems 
terribly  obvious  that  if  an  adver- 
tiser wishes  to  break  through  the 
mediiicrity  barrier,  he  dare  not  be 
anything  BUT  artful.  By  the  "me- 
diocrity barrier"  I  refer,  of  course, 
to  that  enormous  bulk  of  audio- 
visual rubbish  which  comes  spew- 
ing forth  from  the  massed  media, 
to  the  tune  of  billions  of  dollars  a 
year,  somehow  passing  for  Crea- 
tive Advertising. 

Occasionally,  someone  manages 
to  break  through  this  wall  of  trivia 
with  a  dazzling  display  of  original- 
ity and  artfulness.  When  they  do. 
and  their  originality  is  carefully 
oriented  to  the  product,  they  can- 
not help  but  communicate  with  the 
consumer. 

Of  course,  there  are  those  in  the 


you  need  the 

FREZZO  30D 
MORE  POW 
PER  POUND  THAN 
ANY  OTHER 
POWER  SUPPLY! 

•  Built-in  tii-power  ctiarger  —  fully  recharges  in  4', 2 
hours.  Automatic  cut-off. 

•  Built-in  vibrator  provides  for  frequency  check  and 
set  control  for  110  Volt-60  cycle  synchronous 
motors.  (50  cycles  on  special  request). 

•  High  power  Nicliel  Cadmium  cells  — each  with 
safety  valve. 

•  Auxiliary  cable  permits  power  tap  from  automobile 
batteries  in  emergency. 

•  Special  remote  control  cable. 

•  Complete  with  sturdy  leather  carrying  case  and 
shoulder  strap. 

Model  30D  for  Aurlcon  or  any  110V.  6Q  cycle  camera 

...$350 
Model  SODA  as  above  with  additional  special  output  of 
7.5  and  15V.  operation  for  Arriflex  cameras ...  J400 
f-or  descriptive  iiicr.iiuic  vMilc  lo: 

the  CAMERA- MART,  inc. 


lS-15  Bro.idwa>,  .Ncu  ■>  ork  ;3.  N.  I.  •  l>La2a  7-6977 


NOW! 

L6lL  animation 

has 

AERIAL  IMAGE 

for  Your 

Optical  Effects 


L&L  animation,  inc. 


THE  PRODUCERS  SERVICE 


•  animation 

•  slidefilms 

•  filmographs 

•  opticals 

BRING  YOUR  PROBLEMS  TO  US! 


irv  levine 
larry  lippman 
chris  grodewald 


62  West  45th  Street 
New  York,  N.  Y.   10036 


Circle  5 
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(con't.  from  preceeding  page) 
business  who  like  to  pretend  that 
Newton  Minow  and  the  rest  of 
us  "protestors'"  have  been  smolcing 
opium  ourselves  all  this  time.  They 
may  be  somewhat  alarmed  to  learn 
of  an  organization  recently  formed 
called  "The  League  Against  Ob- 
noxious TV  Commercials." 

League  Members  in  34  States 

The  League's  members  in  34 
states  vote  for  the  "terrible  ten" 
and  the  "decent  few"  sent  along 
every  two  months  with  the  organ- 
ization's Newsletter,  according  to 
the  Santa  Monica  Ovtlook.  In  the 
last  poll  Proctor  and  Gamble  took 
all  the  prizes.  The  company  spends 
more  money  on  television  adver- 
tisini;  than  any  firm  in  the  nation 
—S  r  1 1 .000,060.00  in  1962, 

It  is  interesting  to  note,  there- 
fore, that  they  are  the  proud  pro- 
ducer of  five  of  the  ten  most  ob- 
noxious commercials  according  to 
the  2,000  members  of  the  League. 

They  are  respectfully:  Crest 
Toothpaste,  Gleem,  Dash,  Blue  Se- 
cret Deodorant  and  Ivory  Liquid 
Detergent,  The  decent  few  are 
listed  as  Chun  King  Chow  Mein, 
Goodyear,  Hallmark,  General 
Electric,  Pittsburgh  Plate  Glass. 
Heritage  House.  Lawn  Seed,  Du- 
pont.  Zerox,  Nationwide  Insur- 
ance. Alcoa  and  Volkswagen. 
The  People  Are  Being  Heard 

The  League  is  dedicated  to  let- 
ting their  feelings  be  known 
through  publicity,  economic  boy- 
cott and  even  picketing  of  the 
guests  who  make  a  nuisance  of 
themselves  in  the  living  room.  The 
people  have  started  at  last  to  ex- 
press themselves. 

This  is  no  mere  accident  .  .  . 
and  it  didn't  happen  overnight.  As 
the  insatiable  greed  of  .America's 
larger  manufacturers  swelled,  not 
accordingly  with  the  population, 
but  out  of  all  proportion,  people 
were  appropriately  renamed 
(somewhere  along  the  line)  con- 
sumers. 

In  order  to  move  this  over- 
whelming onslaught  of  soap,  denti- 
frice, cigarettes,  canned  goods,  de- 
odorants, breakfast  foods,  beer, 
shampoos  and  automobiles,  to 
name  a  few,  the  consumer  had  to 
be  convinced  that  his  mission  in 
life  was  to  consume  and  that  he 
wanted  and  needed  these  things 
in  abundance,  whether  in  fact,  he 
did  or  not. 

To  accomplish  this  Herculean 
task,  the  volume  of  advertising  ob- 
viously had  to  be  increased  and 
the  disciples  of  Hard  Sell  along 
Madison  Avenue  leapt  to  the  chal- 
lenge and/or  the  billing. 

In  their  voracious  zeal  to  sell 


Getting  Through  to  People:  Stan  Freberg 


sell  sell,  they  began  to  irritate  irri- 
tate irritate  after  the  manner  of 
their  great  leader,  George  Wash- 
ington Hill.  This  worked  just  fine 
until  the  novelty  wore  off.  And 
the  listener  suddenly  saw  the  aver- 
age radio  commercial  for  what  it 
was.  Someone  hollering  at  him. 
This  resentment  began  building 
up.  With  the  advent  of  television, 
it  became  possible  to  irritate,  nau- 
seate and  alienate  the  consumer 
visibly  as  well  as  audibly. 

One  of  advertising's  axioms  is 
that  people  are  always  more  inter- 
ested in  a  new  product.  They  can 
always  be  bludgeoned  into  trying 
something  new  .  .  .  once. 

It  is  one  thing  to  refuse  to  ac- 
cept the  new  school  of  painless 
advertising,  or  a  growing  revolt 
of  the  public  toward  its  painful 
counterpart;  it  is  quite  another  to 


continue  to  nurture  the  very  type 
of  moldy  fig  technique  that  has 
today's  consumers  laughing  at  its 
image.  It  is  one  thing  to  discour- 
age entertainment  in  advertising: 
it  is  another  to  encourage  medio- 
crity. 

Granted,  commercials  are  sup- 
posed to  move  products.  But  ad- 
vertising has  another  obligation, 
it  seems  to  me. 

Must  Make  Cultural  Effort 

As  the  keeper  of  the  keys  to  a 
pretty  potent  communications  tool, 
it  must  contribute  to  the  cultural 
level  of  our  society,  to  actually 
try  and  raise  the  level,  not  merely 
help  maintain  the  status  quo. 

Of  course,  there  is  hope  for  us 
all.  according  to  my  friend  How- 
ard Gossage.  the  San  Francisco 
advertising  pundit,  co-author  of 
the  original  "Eight  Great  Toma- 
toes .  .  ."  campaign,  and  the  man 
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. . .  designed,  built,  and  , 

WILDING 


installed  for 


Treise  has  designed,  built, 
and  installed  continuous  laboratory 
processors  and  provided  quality  accessories 
for  many  of  the  finest  film  studios  and 
laboratories  in  tfie  country  Included  are 
sucti  outstanding  names  as  Metro  Goldwyn 
Mayer  Studios.  Capitol  Film  Labs  of  Wash 
ington,  0  C,  Purdue  University,  Pathe, 
Movielab  of  New  York,  University  Micro- 
films, etc.  To  this  select  list  of  Treise  cus- 
tomers is  now  added  the  name  of  Wilding 
Inc.,  one  of  ttie  nation's  leading  producers 
of  industrial  and  commercial  films! 

Ttie  combination  16/35  mm  laboratory 
processor  built  for  Wilding  (shown  above) 
is  designed  to  handle  all  types  of  Eastman 
Negative-Positive  Color  Films   It  will  proc 

Photo  shows  a  portion  of  the 
circulation  system  installed 
by  Treise  on  Wilding  Pro)ect. 


ess  positive  film  up  to  60  f.p  m  and  nega- 
tive film  up  to  50  f  p.m.  The  processor  is 
equipped  with  sound  track  applicator  and 
waxer  and  features  the  finest  quality  com 
ponenis.  such  as  temperature  control  by 
Taylor  Fulscope,  flow  meters  by  Fischer- 
Porter,  etc 


CONTACT  US  NOW  .  .  .  regarding  your  requirements! 


ENGINEERING,  INC. 


1949   FIRST   STREET,    SAN   FERNANDO,    CALIFORNIA 


EMPIRE    5-3124 


who  got  me  hooked  on  advertis- 
ing in  the  first  place. 

Mr.  Gossage  believes:  "The 
very  bulk  of  advertising  is  its  own 
worst  enemy  because  somewhere 
along  the  line  an  immunity  starts 
building  up  against  irritation." 

This  is  one  of  the  reasons  peo- 
ple aren't  bothered  more  by  an- 
noying advertising  than  they  are. 
If  they  had  to  absorb  it  all.  they 
would  go  mad.  Thus,  we  see  that 
as  the  immunity  builds  up.  it  costs 
more  and  more  to  advertise  every 
year. 

Agencies  and  clients  frequently 
make  the  mistake  of  trying  to 
force  the  creative  person  to  get 
too  much  into  one  commercial. 
Too  many  copy  points  .  .  .  too 
many  descriptive  adjectives  .  .  . 
cramming  them  in.  as  it  were,  with 
a  shoe  horn.  It  is  no  wonder  that 
humor  as  handled  by  most  agen- 
cies with  no  elbow  room  in  which 
to  move  or  play  doesn't  usually 
come  off. 

\  Campaign  in  Several  Phases 

You  can't  do  everything  at  once. 
When  problems  arise  as  enormous 
as  the  ones  which  faced  the  Chun 
King  Corporation,  we  recommend 
that  a  campaign  be  conducted  in 
several  phases. 

How  can  you  expect  your  au- 
dience to  concentrate  on  the  tech- 
nical advantages  of  a  certain  kind 
of  packaging  like  a  divider-pak, 
with  vegetables  in  one  can,  sauce 
in  the  other,  let  alone  remember 
such  phrases  as  "crisp  succulent 
bamboo  shoots,"  when  they  frank- 
ly couldn't  even  care  less  about 
canned  chow  mein  in  general, 
and  specifically  one  particular 
product. 

Yet,  this  is  just  what  this  com- 
pany had  attempted  to  do  for  15 
years,  while  going  through  millions 
of  dollars  of  advertising  money 
and  three  agencies.  First  of  all,  it 
was  obvious  that  we  had  to  get 
their  attention.  To  accomplish  this. 
Phase  One  employed  a  new  and 
secret  weapon  called  "honesty." 

And  Chun  Kiug  Sales  W  ent  Up 

After  some  four  months  of  ex- 
posure, Chun  King  verified  that 
sales  of  Chun  King  Chow  Mein 
were  up  25%  nationally  and  in 
some  markets.  40 ^r .  Having  now 
gotten  the  audience's  attention. 
Chun  King  moved  on  to  Phase 
Two.  The  time  had  come  to  put 
in  copy  points. 

Over  the  next  few  months. 
Chun  King  gradually  explained  its 
di\ider-pak  through  a  series  of 
folks  songs,  i.  e..  "You  get  the 
vegetables  on  the  bottom  .  .  .  chow 
mein  sauce  on  the  top."  They 
were  sung  by  a  group  of  singers 
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Your  A-V 
problems  are 
our  business 

Your  NAVA  dealer  Is  a  spe- 
cialist in  solving  A-V  problems. 
His  experience  in  the  audio- 
visual field  is  your  quickest 
route  to  a  practical  and  eco- 
nomical solution  to  even  the 
knottiest  A-V  problem.  He'll 
help  you  match  required  audio- 
visual objectives  to  your  audi- 
ence and  facilities  within  your 
budget. 

Chances  are  your  particular 
situation  is  familiar  to  him, 
regardless  of  how  unusual  it 
may  seem.  Rely  on  a  NAVA 
dealer.  He's  a  man  you  can 
rely  on  for  good,  solid  assist- 
ance  in    matters  audio-visual. 

Your  best  A-V  plans  begin  with 
a  NAVA  man.  Got  a  problem? 
.  .  .  call  him  today.  For  a  List 
of  NAVA  Dealers,  showing 
sen/ices  and  rental  equipment 
offered  by  each,  write 


National  Audio-Visual  Association,  Inc. 
1201  Spring  SIreel,  Fairfai,  Virginia 


doing  business  as  "The  Cliun 
Kingston  Trio."  Finally,  we  ar- 
rived at  a  bit  of  psychological 
warfare 

Research  showed  us  that  a  lot 
of  housewives  didn't  mind  carry- 
ing home  "takeout"  food  from  the 
Chinese  restaurants  in  little  con- 
tainers with  handles,  but  were  evi- 
dently reluctant  to  carry  it  home 
to  their  husbands  in  cans,  from 
the  store.  Whether  or  not  such  re- 
search had  much  validity  or  not,  it 
certainly  seemed  to  me  a  dandy 
launching  pad  for  a  campaign. 

V\  hen  I  first  told  Mr.  Paulucci 
I  wanted  Chun  King  to  put  little 
nandles  on  all  their  cans  to  help 
women  overcome  these  guilt  feel- 
ings, he  screamed  like  a  wounded 
Chinese  food  tycoon.  "Do  you 
realize  the  problems  this  creates. 
Freberg?"  he  shrieked. 

Ne\ertheless.  the  handles  went 
on  the  cans  and  the  commercials 
went  on  television. 

"The  Greatest  Single  Promotion" 

I'm  sure  you  would  be  inter- 
ested in  knowing  that  the  handles 
campaign  was  the  greatest  single 
promotion  Chun  King  ever  put  on. 
From  their  own  salesmen  and 
brokers,  to  the  buyers,  to  the  con- 
sumers, the  ridiculous  satire  of  the 
thing  really  caught  fire. 

The  rest  of  their  budget  for  last 
year,  and  then  some,  was  invested 
in  a  one-hour  television  special  on 
the  eve  of  Chinese  New  Year,  na- 
turally. It  bore  the  somewhat  com- 
mercial title  of  The  Chun  Kiiit; 
Chow  Mein  Hour. 

The  final  commercial  urged  peo- 
ple, you  may  recall,  to  buy  two 
cans  of  the  product  .  .  .  one  for 
now,  one  for  when  you're  hungry 
an  hour  later.  In  this  last  cam- 
paign I  had  started  toying  around 
with  a  bit  of  psychiatry  in  a  super- 
market. This  is  an  attempt  to  tear 
down  mental  blocks  that  might 
have  previously  been  there. 

Judging  from  the  reactions  of 
the  public,  it  seems  that  one  of 
the  fastest  ways  to  communicate 


instantly,  sock  the  name  of  the 
product  over  and  leave  people 
talking  about  your  commercials, 
is  to  satirize  the  types  of  commer- 
cials that  people  find  most  offend- 
ing. 
To  Coniiminicate:  First  Get  1  lini 

I  hope  that  what  I  have  had  ic 
say  did  not  seem  too  far  afield 
from  the  problems  of  the  indus- 
trial film  producer,  for  I  don't 
think  they  were. 

The  purpose  of  an  industri.il 
film  is  to  communicate  a  message 
which  might  not  be  as  well  com- 
municated through  another  medi- 
um and  nobody  ever  communi- 
cated anything  to  anyone  without 
first  getting  through  to  them. 

So.  if  I  have  been  any  help  at 
all  in  stating  my  philosophy  on  the 
art  of  accomplishing  this  .  .  .  then 
I  have  gotten  through  to  you.       U 


rilrriiKM-lrrlrii*  A|t|)lir;ilioll.s 
DeMrilifd  in  .\fU  Sound  Film 

>  Principles  and  practical  appli- 
cations of  thermoelectrics.  which 
use  no  moving  parts  and  have  al- 
most unlimited  use  for  cooling, 
heating  and  temperature  control, 
are  featured  in  a  new  2.'i-minute 
16mm  sound  film  to  be  released  in 
January.  1964,  by  Industrial  Edu- 
cation Films,  Inc. 

The  motion  picture  was  created 
to  help  product  designers  in  many 
fields  lo  apply  this  versatile  new 
technology  most  effectively.  The 
film  was  produced  under  the  tech- 
nical direction  of  Carl  L.  Sonnen- 
schein,  director  of  engineering  at 
Carter-Princeton,  the  electronics 
division  of  Carter   Products.   Inc. 

Industrial  Education  Films  pro- 
duces and  distributes  (for  rental 
or  purchase)  a  wide  range  of 
audiovisual  indoctrination  a  n  d 
training  aids  written  and  produced 
under  the  supervision  of  foremost 
authorities  in  their  fields.  Films  are 
for  use  by  management  and  oper- 
ating personnel.  Write  Film  Guide 
Library,  c/o  Business  Screen. 
Chicago  60626.  for  details.  Q' 
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Honors  at  N.  Y.  International  Film  Festival : 


Robert  Dowling  (  rifj/i/ )  cumntissioii- 
cr  for  cultural  affairs,  city  of  .V.  V.. 
presents  grand  award  for  best  T.  V. 
spot  to  Warren  Rosscll,  manager  of 
TV-Radio  Production,  Kctchum,  Mc- 
Lcod  &   Grove.   Herbert  Rosen  ctr. 

(continued  from  page  33) 
is  immense."  That  seemed  to  sum 
it  up  for  this  event. 

Here  .\re  the  .\\v;ird  \\imiers 

Principal  awards  in  the  field  of 
business  films  and  special  citations 
given  in  this  indusrial  group  were: 

1  N  D  U  S  T  R  1  .\  L     FILMS 

GRAND  AWARD 

"Hands  of  the  Masters" 

Producer;  K  6c  S  Films,  Inc. 

Sponsor:  The  D.  H.  Baldwin  Co. 

e  o  o 

SALES  PRESENTATIONS 
First  .\\vard;  "Apples  &  Oranges  ' 

Producer:  Saul  liass  &  Associates 
Spon.sor:  CBS-TV 

Special  .\\\ard 
"More  Run  for  Your  Money 

Sponsor:  Kiekhaefer  Corporation 
Producer:  Telefilm  Productions 

TRAININC  FILMS 

First  .Award:  "Pulse  of  Life" 
Producer:  Pyramid  Film  Producers 

Special  .Award 

"You  .Are  .A  Retailer" 

Sponsor:  Sinclair  Refining  Co. 

Producer:  The  Jam  Handy 
Organization,  Inc. 

o  o  o 

PUBLIC  RELATIONS  FILMS 
First  .Award:  "Image  of  Life" 

Sponsor:  Perutz-Photowcrkc 

Producer;  Insel-Film  CindiH, 
.Munich 

e  o  a 

Special  Award 

"Reins  in  the  Vigilante" 

Sponsor:  Armament  Control  Div. 

Autonetics,  Anaheim,  Cal. 

Producer:  Autonetics  M.P.  Unit 

o  e  e 

SCIENTIFIC  FILMS 

First  .Award:  "Signposts" 

Sponsor;  Nat'l  Tuberculosis  Assn. 

Producer;  \'ision  Associates,  Inc. 


Special  Award:  "Project  Telstar" 

Sponsor:  Amer.  Tel.  &  Tel.  Co. 

Producer:  Audio  Productions.  Inc. 

9  a  o 

EDUCATIONAL  FILMS 

First  Award:  "The  Fan" 

Sponsor:  BASF  Color  6c  Chemicals 
Producer:  Sasse  Film.  Munich 

Special  .A%>'ard: 
"Teaching  .Alphabet" 

Sponsor;  Initial  Teh.  .Alohahrt  Publ. 
Producer:  John  Bransb\-  Productions 

o  a  O 

PUBLIC  SERVICE  FILMS 

First  .Award:  'The  Green  City" 

Producer;  Stu;u"t  Finlcv 

Special  Award 
"Credit  Where  Credit  Is  Due" 

Sponsor;  37  Farm  Credit  Banks 
Producer;  Bill  Snvder  T  irr.s 


DOCUMENTARY  FILMS 
First  Award:  "Miles  Over  Water" 

Sponsor;  La.  Dept  of  Highways 

Producer;  A\alon  Daggett  Prods. 

Special  .Award:  "Wings  to 

Scandinavia" 

Sponsor:  Pan  American  .Air«;iys 

Producer:  Film  Authors 


SPECIAL  .AWARDS  FOR 

INDUSTRI.AL  FILM 

PRODUCTION 


Best  Direction 

P\'ramid  Film  Producers  tor  the 
film  "Pulse  of  Life" 

Best  Photograph) 

West  Virgini;i  Pulp  6c  Paper  Co. 
"Westvaco  Inspirations  for  Packag- 
ers, Produced  by  PLC  Prods. 


HAVE     YOU      BEEN     TO 

Manhattan? 


Mr.  Dowliiii;  |jiL>tiiis  f^rand  award 
for  induatrial  films  to  Jack  R.  Rabins, 
president  of  K  &  S  Films,  while  Mr 
Rosen  (center)  smiles  his  approval. 

Best  .Art  Work 
K6cS  Film;  "fLuids  ot  the  Masters" 

Best  Special  Effects 

Ueutche  DokumentiU- — 
UtkI  WerbeHlm  for  the  film  "IB-M" 

Best  .Animation 

Dxnamic  Films,  Inc.  for  the  lilm 

".Adventure  in  Color" 

Best  Color  in  Film 

Siisse  Film.  Munich  lor  "The  F;ui" 

Best  Original  Music  Score 
Homer  Groening  .Adv.  .Agency.  Port- 
land, Ore.  for  the  film  "Surf" 
Sponsored  by  Jantzen,  Inc. 

a  o  o 

Form  Cusloiner  Service  Group 
at  Capital  Film  Laboratories 

i?  In  a  series  of  tactical  moves  to 
provide  its  clients  with  service  to 
match  its  modernized  facilities. 
Capital  Film  Laboratories,  Inc., 
Washington.  D.  C,  has  organized 
a  new  customer  service  group.  This 
group  of  five  people  has  been  dele- 
gated to  full-time  responsibility  for 
client  service  problems. 

Two  of  Capital's  customer  serv- 
ice representatives  are  free  to 
travel  anywhere  to  discuss  lab  re- 
quirements on  films  during  produc- 
iicm.  The  other  three  rcpresent- 
.itives  always  remain  in  the  lab. 
keeping  a  close  eye  on  work-in- 
ihe-house  with  the  help  of  an 
automated  IBM  production  control 
system. 

Noting  an  increasing  demand  for 
full  producer  completion  services. 
Capital  has  also  expanded  both 
editorial  and  sound  facilities.  The 
lab  now  offers  two  recording  stud- 
ios, all  Selsyn-interlocked.  with 
RCA  and  Westrex  equipment,  two 
(8  and  10  position)  mixing  con- 
soles, narration  booth  and  engi- 
neers at  hand. 

.\  central  quality  control  room 
also  remotely  monitors  the  16 
printing  and  six  processing  ma- 
chines. .\  continuous  training  pro- 
cram  has  been  inaugurated.         ^ 
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PROBLEMS  OF  COMMUNICATION 
IN   WORLDWIDE   MARKETING: 


(CONTINUED    FROM    PAGE    41    ) 

ihey  arc  che;ip.  but  because  they 
fulfill  a  need- 
Other  countries  are  catching  up 
on  that  old  American  production 
know  how.  They  arc  faced  with 
luer-production  too.  And  they  are 
selling  here  because  of  their  mar- 
keting strategies  and  their  ability 
10  communicate.  In  matters  of 
taste  and  design,  they  often  talk 
our  language  better  than  we  do. 
Many  countries  have  plants  more 
efficient  and  modern  than  ours 
if  only  because  our  planes  did 
such  an  efficient  demolition  job 
back  in  the  forties. 

Examples  of  Progress  .\iir<);Kl 
Who  has  the  greatest  need  for 
rapid  transportation'.'  We  do!  Who 
has  a  I2()-milc-an-hour  Monorail' 
Not  us,  the  Japanese.  I  can  go  on 
all  evening.  Gentlemen,  with  ex- 
amples from  adding  machines  to 
fine  imported  whiskey  and  with 
products  other  than  consumer 
goods  too  —  specialty  steels,  giant 
transformers,  machine  tools,  ply- 
wood and  on  and  on. 

We  have  some  very  competent 
competition  with  well-defined  mar- 
keting strategies.  .And  they  are 
learning  how  to  sell  lo  the  con- 
sumer most  effectively. 

This  chart  (shown  on  screen) 
shows  the  size  of  the  challenge. 
From  a  high  point  of  23  billion 
dollars  in  1957.  United  .States  gold 
reserves  as  of  September  2.'ith  are 
•  It  a  low  of  15.6  billion.  At  this 
moment  we  are  a  bare  3V2  billion 
above  our  absolute  required  re- 
serves and  the  rate  of  decline  is 
nothing  short  of  frightening. 

It's  I'p  to  American  Industry 
Despite  possible  government 
moves  in  such  fields  as  foreign 
aid  cuts,  or  bringing  back  our 
servicemen  from  Europe,  in  the 
long  run  it's  still  American  indus- 
try and  marketing  know-how  that 
offers  the  most  promising  and  be- 
lievable opportunity  for  putting 
our  country  into  a  more  secure 
and  favorable  position  in  world 
markets. 

American  business  cannot  af- 
ford to  be  complacent.  This  is  a 
time  for  us  to  put  all  our  market- 
ing strengths  to  work  for  us.  This 
is  a  time  to  find  solutions  to  the 
"Problems  of  Management  Com- 
munications." It  is  time  for  me  to 
"talk  turkey." 

I  hope  you  won't  consider  me 
a  rude  or  ill-nuinnered  suest  if  I 


put  forth  the  suggestion  that  au- 
dio-visual people  have  not  lived  up 
to  their  potential  in  the  field  of 
communications.  1  don't  think 
that  A-V  has  been  sufficiently 
flexible  or  responsive  to  the  com- 
plete communications  needs  of 
large  companies.  Different  people 
offer  different  reasons  for  this  sit- 
uation. One  person  puts  the  blame 
squarely  onto  top  management. 
"Management  people  don't  always 
recognize  their  own  communica- 
tions problems,  until  they  are  in 
trouble  and  need  Audiovisual  to 
help  bail  them  out  " 

1  think  this  is  probably  a  fair 
statement.  .Audio-visual  depart- 
ments do  lend  to  be  relegated  to 
the  positiim  of  a  service  group. 
When  someone  wants  a  few  slides 
to  illustrate  a  talk,  he  calls  A-V. 
But  that's  not  likely  to  produce  a 
good  communication  tool. 

Job  \iewpoints  Too  Narrow'? 
Other  people  put  the  monkey  on 
A-V"s  back.  They  believe  that  au- 
dio-visual people  have  taken  too 
narrow  a  view  of  their  own  jobs 
They  are  not  "communicators"  in 
the  full  sense  but.  rather,  experts 
in  a  specialized  communications 
technique.  Now  although  I  think 
it's  possible  to  justify  this  narrow 
interpretation  of  A-V,  I  must  say 
that  the  communication  needs  of 
any  corporation  go  far  beyond  this 
traditional  view. 

Being  able  to  create  visuals  for 
a  speech  or  produce  a  film  to  do 
a  specific  job  are  admirable  skills 
to  have,  but  we  need  much  broad- 
er help.  We  need  more  than  bet- 
ter bar  graphs.  Many  things  need 
to  be  communicated  in  ways  other 
than  traditional  A-V  techniques. 
■Vlanagement's  need  is  for  people 
who  are  bigger  than  the  tech- 
niques. And  there  is  a  need,  on 
the  other  hand,  for  management 
to  let  those  with  the  potential 
grow  into  the  complete  communi- 
cations job. 

Should  such  people  come  from 
the  audio  visual  field?  It  seems 
sensible.  You  are  already  skilled 
as  communicators;  you  need  only 
broaden  your  horizons.  You'll 
have  10  fight  for  a  place  in  the 
sun.  Marketing  people  lived  a  kind 
of  underground  existence  for  years. 
Engineers  ran  companies;  produc- 
tion people  moved  up  to  presiden- 
cies; in  some  companies  financial 
people  move  faster,  in  others,  the 
legal  or  sales. 

But.  sentlemen.  when  the  need 


arose  for  broad  marketing  con- 
cepts rather  than  narrow  special- 
ization, marketing  people  who  had 
been  preparing  for  years  came  out 
like  moles,  blinking  in  the  sun. 
Need  is  Total  Communication 
I'm  suggesting  to  you  that  A-V 
is  nearing  a  similar  situation.  The 
need  for  "total  communications" 
ability  is  becoming  readily  appar- 
ent. Some  large  corporatitms  arc 
already  setting  up  "Communica- 
t'ons  Manacers"  —  specialists  who 
report  to  the  president  or  similar 
high  echelon  executive.^.  I'm  sure 
that  in  this  room  are  people  with 
illustrations  of  communications  ac- 
tivity that  begins  to  move  in  this 
ilireclion.  Let  me  give  just  a  few 
examples  of  how  management  has 
used  A-V  people  imaginatively 
and  effectively. 

One  of  your  members  who 
works  for  a  large  oil  company 
was  sent  to  South  America  to  solve 
a  rather  odd  situation.  The  coun- 
try had  recently  nationalized  the 
oil  industry.  The  workers  were 
protesting.  They  preferred  to  work  ' 
for  the  American  company.  The 
.A-V  "specialist's"  job  was  to  help 
sell  them  on  the  benefits  of  work- 
ing for  their  own  government.  Not 
exactly  a  "Yanqui.  go  home"  sit- 
uation and  it  speaks  well  of  the 
oil  company.  His  mission.  1  un- 
derstand, was  accomplished.  1  am 
certain  that  the  \irtues  of  A-V  i 
rose  dramatically  in  the  eyes  of  | 
his  management. 

\  Cue  from  Plioto-Joiinialisin 

Another  example;  A  soft  drink 
company     was     having     difficulty  I 
getting  accurate   market   informa-  ' 
tion  from  a  certain  area.  They  de- 
cided to  send  a  skilled  photograph- 
er-reporter   to    this    country.    His 
job  was  a  journalistic  assignment, 
just   as   if  he   were   employed   by   , 
LiFi    Magazine  or   United    Press. 
He  spent  several  weeks  on  the  re- 
port,  returning   with  several   hun- 
dred  slides   and   a   four  hour   re- 
port, a  report  which  was  seen  and 
heard  by  only  ten  or  so  executives. 

Another  example;  An  Audio 
Visual  specialist  from  one  division 
was  brought  in  to  do  a  communi- 
cations survey  of  another  division 
which  marketed  entirely  different 
products.  The  job;  To  find  out 
where  the  company's  internal  com- 
munications tended  to  break  down, 
to  devise  better  methods  for  get- 
ting messages  upward,  to  measure 
the  effectiveness  of  signals  down- 
ward. 

Manaijemeiit  Seeks  Broad  \  iew 

Obviously,  this  kind  of  commu- 
nications activity  goes  far  beyond 
the  production  of  a  slide  presenla- 

(CONC  ELDED      ON       P.AGE       96) 


Rich,  Soft  Color 
for  your  Filmstrips 

WITHOUT 
CONTRAST   MASKING 

Say  goodbye  to  inferior 
color  prints — to  burned- 
out  highlights  and  mud- 
dy shadows. 

Try  Cavalcade's  new 
color  filmstrip  animation 
service,  featuring  the  rev- 
olutionary Kodak  6008 
Internegative. 

FREE   COLOR    SAMPLE 

AND  PRICE  LIST 

CAVALCADE 

PRODUCTIONS,  INC. 
6648  NORTH  ODELL 
CHICAGO,     ILL.    6063  1 
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San  Francisco's 
complete  16  mm 
film  service 


W.A. PALMER  FILMS, INC. 

611    HOW/ARD    STREET      SAN    FRANCISCO 


WE'RE 
BLOWING 
OUR  OWN 
HORN! 


With  one  of  the  world's  largest 
Hi-Fi,  disc,  and  tape  libraries 
available  to  film,  TV  and  radio 
producers. 

We  are  also  equipped  to  edit  a 
complete  music  and  sound  effect 
score  to  your  exact  requirements. 


Write  for  our  cafaiog. 


CJ 


I  corelli-jacobs 

FILM  MUSIC,  INC. 


723  Seventh  Avenue 
Nev/  York  19,  N.  Y. 


N.    Y.    WORLD'S    FAIR    REPORT: 

(continued     from     preceding     page  77) 

80  Days,  the  chimps  drop  in  on  such  Rochester 
activities  as  a  Little  League  baseball  game  — 
the  chimps  get  in  the  game  and  win  it. 

The  balloon  got  away  the  other  day  -  with 
no  one  in  it  -  and  Kodak  director  Sam  Scrib- 
ner  had  to  chase  after  it  in  a  rented  plane.  It 
finally  came  down  in  a  field  about  50  miles 
away.  Some  days  you  just  can't  win! 
*     *     * 

Protestant  Council  Objects  to  Content 
of  Film  on  Christianity  Planned  for  Fair 

M  At  the  Protestant  and  Orthodox  Center  a 
controversy  has  arisen  over  a  film  on  Christi- 
anity which  has  been  planned  for  showing  dur- 
ing the  Fair. 

Co-chairman  Emilio  B.  Knechtle  of  the 
Protestant  Council  and  program  director  J. 
Marshall  Miller  have  resigned  in  protest  at 
the  content  of  the  film,  which  they  have  called 
"sacrilegious". 

The  film  has  been  said  to  depict  Christ  or 
a  figure  seemingly  like  Christ  in  the  role  of  a 
circus  clown  riding  on  a  donkey.  But  the  Rev. 
Dr.  Dan  M.  Potter,  executive  director  of  the 
Protestant  Council,  says  the  hero  is  not  Christ, 
nor  a  clown,  but  will  be  an  allegorical  Christ- 
ian made  up  in  the  manner  of  pantomine  to 
express  sympathy  and  joy. 

The  dispute  in  the  Council  is  said  to  be 
between  liberal  and  evangelical  members.  Mr. 
Miller  believes  the  film  would  only  appeal  to  a 
sophisticated  few,  and  would  fail  to  reach  the 
thousands  of  possible  converts  at  the  Fair. 

The  council  is  going  ahead  with  the  film 
as  planned.  Rolf  Forsberg,  of  Chicago,  is  now 
completing  the  script  for  the  picture.  |^ 
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Only  F  &  B  has  combined  greater  durability 

and  eye-appealing 

lines  in  the  design 

of  an  editing  table. 

F  &  B  engineers 

skillfully  blended 

steel,  Micarta  and 

your  favorite  shade 

of  green   into  a 

form  that  is  both 

more  attractive  and 

more  durable. 


NEW 

EXCLUSIVE 

LIGHTWEIGHT 


BLIMP 


For  Arrifin  16-S,  16-M  and  35  mm.  Exciting  new 
versatility  in  sync  shooting  never  before  possible. 

Weighs  only  12  Ibs./can  be  used  with  8  volt 
constant  speed  motor,  115  volt  synchronous 
lotof,  and  synchronous  signal  generator/F  stops, 
camera  speed,  &  footage  counter  seen  from  out- 
side/lens follow  focus  from  outside. 

UniQue  high  impact  plastic  case,  and  contour 
molded  foam  rubber  insert  provide  utmost  sound 
absorption.  Ideal  for  hand  held  shooting  with  Cine 
60  double  shoblder  pod.  Other  exclusive  products 
include  power  belt  &  motorized  zoom. 
yrice:  User  net  i»MM 

CINE  60 

Motion  Picture  Equipment  •  Film  Center  Building, 
630  9th  Avenue,  N.T.  36,  N.Y.  JUdson  6-«7«2 
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BUSINESS  SCREEN   MAGAZINE 


"OVERNIGHT  PRODUCTION" 


of 


8  nun  •  16  mm  •  35  mm 

. . .  Sales  Presentations 
. . .  Training  Films 
Limited  Animation  TV  Spots 

with 

Animated   Productions' 
new   FOTOMATION   Technique 

FOTO.MAllUN  produces  first-class,  be- 
lievable motion  pictures  from  stills  or  art 
with  Oxberiy  motorized  zooms,  pans  and 
dissolves  synchronized  to  sound  track.  We 
work  with  \our  photos,  storyboards  and 
drawings,  or  provide  original  photography 
in  your  plant  or  on  location.  Special  cam- 
eras record  stills,  motion  pictures  and  stop 
action  in  the  same  take  session.  Inexpensive 
sound-color  films  can  be  ready  in  as  little 
as  a  week. 

Call  Al  Stahl:   27  2  CO   5-2942 

lor    sample   fOJOMATION   leel 
(AT&T  .  .  Breck  .  .  Esso  .  .  Goodyear,  etc.) 

ANIMATED  PRODUCTIONS,  INC. 

1600   Broadway,    New    York    19 


INDLSTRIAI      A-\      .MEETING: 


THE 

LEADING 

ANIMATED 

FILM 

PRODUCERS 

IN 

EUROPE 


CAHTOON  FILMS   LTD 


Lysbelh  Houae 
lOa    Soho  Square 
London    W.I 

OERrard 
7681.2 


(CONTINUED  FROM   PRECEDING  PAGE  39) 

General  Electric's  A  In  for  Atom  and  Ford's 
The  Ameriiun  Coirfcov-both  excellent  contri- 
butions to  classroom  education. 

Mr.  Borza  saw  little  future  for  the  8mm 
format  in  Cleveland  schools  —  with  S4.000.- 
000  invested  in  films  and  equipment — all  on 
16nim — there  is  little  likelihood  of  changing 
over  to  another  system. 

Kigg  Describes  A-\'  .\cti\iliis  in  Knriipe 

Robinson  P.  Rigg.  of  the  London  Fin.\n- 
i  lAi  TiMis  and  European  Editor  of  BlsiNtss 
Sc'Ki  UN.  described  audio-visual  activities 
among  various   European  countries. 

In  Britain,  a  new  British  Industrial  Film 
.Association  has  been  formed  and  seems  flour- 
ishing; in  Germany,  industrial  film  men  form 
a  committee  on  the  German  Federations  of 
Industry;  French  sponsors  and  producers  be- 
long to  the  Centre  d'Etude  et  de  Diffusion  du 
Film  d'lnformation;  Norwegian  Industrial 
Council's  a-v  training  course  before  joining  the 
industrial    audio-visual    association. 

Belgium's  industrial  film  organization  is  cal- 
led the  International  Audio-Visual  Technical 
Centre.  Mr.  Kigg  showed  examples  <if  Euro- 
pean industrial  film  work. 

A-V  People  Must  Face  .\ttitu<lc  Clhanges 

Henry  Strauss,  of  Henry  Strauss  &  Co., 
spoke  of  many  of  the  illusions  that  persist  in 
considering  ways  of  motivating  people  and 
changing  attitudes.  For  instance,  he  said,  it 
is  an  illusion  that  the  language  of  management 
speaking  to  workers  is  anything  like  that  of 
workers  talking  to  workers;  it  is  an  illusion  that 
everyone  wants  to  make  a  lot  of  money  as  a 
major  aim  in  life.  There  have  been  many 
changes  in  attitude  amongst  both  workers  and 
management  in  the  past  15  years:  what  was 
valid  in  1946  is  not  necessarily  true  any  more. 
Audiovisual  people  must  now  be  prepared  to 
face  such  new  problems  as  international  mark- 
eting on  a  major  scale. 

Eastman  Kodak's  role  in  the  l-\\'\  mectmg 
was  coordinated  by  the  company's  two  Advis- 
ors on  Non-Theatrical  Films.  John  Flory  and 
Tom  Hope,  who  did  a  splendid  job  in  providing 
top  level  officials  to  answer  every  sort  of  ques- 
tion on  how  Kodak  operates  on  its  own  audio- 
visual affairs,  and  what  it  now  offers  in  the 
way  of  new  materials  and  technical  assistance  to 
audio-visual  practitioners  everywhere. 

See  Early  Film  on  Visit  to  Eastman  House 
During  a  visit  to  the  George  Eastman  House 
and  its  museum  of  photography,  members 
were  shown  an  early  commercial  film-circa 
1916-which  described  the  perils  of  writing 
checks  without  a  Todd  Protectograph  check- 
writer.  At  the  Kodak  office  building,  tours 
were  made  through  five  departments  of  the 
company  which  are  concerned  with  audio-vis- 
ual affairs.  The  company  produces  informa- 
tion films  for  use  by  the  general  public;  it 
supplies  slide  shows  with  recorded  talks  for 
camera  clubs;  it  provides  audio-visual  services 
to  management;  produces  sight  and  sound 
training  materials  for  in-plant  training;  in  fact, 
as  befits  the  world's  largest  photographic  man- 

(CONCLUDEt)   ON    FOLLOWING    P.\GES   94   &    95) 


TELL  YOUR  STORY 
EFFECTIVELY-AUTOMATICALLY 

America's  most  popular  audia-vi.suul  .sales  aiui 
training  tools  .  .  .  pictures  and  sound  work 
together  automatically  to  present  your,  story 
elTectively  for  maximum  impact  and  retention. 

A  most  effective  sales  tool 
.  .  .  this  compact,  light- 
weight, self-contained 
brief  case  type  unit  aulo- 
malically  presents  3.5mm 
sound  filmstrips  on  its 
9  .X  7  screen  without  dark- 
ening the  room.  Sets  up 
read\'  for  use,  in  seconds. 


AUTOMATIC 
FUR-TOP 

Sound  Filmstrip  Projector 


MICROMATIC 

Sound  Filmstrip  Projector 


EtTectivel.v  presents  your 
training  story  for  max- 
imum retention.  Just  set 
it  up  and  turn  it  on  .  .  . 
use  the  built-in  screen  for 
table-top  training  . . .  also 
projects  brilliantly  onto  a 
large,  conventional  screen 
for  big  classes. 


DuKane 


FOR  COMPLETE  INFORMATION  WRITE   TO 

DUKANE   CORPORATION 

3046  No.  11th  Ave.    •    ST.  CHARLES,  ILLINOIS 
TELEPHONE  312-5M-23O0 


FILMACK 


The   Midwest's 

Most  Experienced 

Film   Producer 


Slidefilms 
Motion  Pictures 
Slides 


AU  PRODUCTION  FACIUTIES 
UNDER   ONE  ROOF 

Artwork 

Animation 

Editing 

Storyboards 

Scriptwriting 

Titles 

Sound  Recording 

16  It  35mm  Laboratories 


Industrial  and  Business 

Sales/Training  Films 

Television  Commercials 


Filmack  Studios 

1331     So     Wabash    '    Chiiogo    60603 
Telephone     HA    7-4855 
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what  lab  makes 
the  BEST  slides 
and  filmstrips  ? 


•  Color  Filmstfip  Masters 
and  Release  Prints 

•  Color  Slide  Duplicates 

WRITE   FOR   NEW 
1963   CATALOG' 


FRANK  HOLMES 
LABORATORIES,  INC. 

1947  First  SI     •  San  Fernando,  Calif    •  £M  ^i  4S(.  1 


BrusH  awa^i 

DULL  TilMli 
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Shining  exomples  just  produced  for 
The  Bonk  of  America  •  Colifornio  Chemical  Co. 
Cardinet  Candy  •  Foremost  Doiries  •  Kaiser 
Aluminum  •  Pacific  Intermountain  Express  ■  Son 
Francisco    Planning    &    Urbon    Renewol    Associotion 


IN   THE  PICTURES 

At  left:  Bill  Coumlhi 
and  Bob  McCusUn  uilh 
Kodak's  Gordon  Tuhli^ 
during  "fust  take"  ol 
meeting  film.  Right: 
frank  Mcitz  and  Char 
kij  SJiaw  checking  a 
Kodak    Reflex    camera. 


INDUSTRIAL    A-V    MEETING: 

ufacturer.  Kodak  is  thoroughly  audio-visualized 
in  almost  every  aspect  of  its  operations. 

But  "audio-visual"'  is  not  a  word  the  com- 
pany overly  admires  -  it  connotates  "high  bud- 
get" to  many  people,  whereas  Kodak  uses 
these  communications  tools  on  a  day-in  day- 
out  basis  for  briefing,  information,  training, 
reporting  -  as  commonly  as  the  printed  word 
and  with  greater  effectiveness. 

Facilities  Designed  for  Audio-\Tsuals 

To  use  audio-visual  materials  properly, 
rooms  should  be  designed  to  accommodate  them 
— Kodak  has  a  multitude  of  rooms  which 
combine  not  only  all  the  design  factors  neces- 
sary for  audio-visual  and  conference  use  but 
which  are  also  handsome  and  simple  rooms 
as  well.  Dr.  Henry  Yutzy.  an  Eastman  Kodak 
vice-president,  spoke  to  IaVa  members  about 
research  and  development  now  going  on  in  the 
company,  and  where  it  will  lead. 

After  a  tour  through  the  film  manufactur- 
ing facilities  at  Kodak  Park,  the  IaVa  group 
inspected  the  facilities  of  the  Kodak  Auditori- 
um, one  of  the  finest  such  buildings  anywhere. 
Its  capacity  is  2,224.  and  the  stage  is  1 19  feet 
wide  by  37  feet  deep  and  five  stories  high. 
Lighting,  sound  and  projection  equipment  — 
35mm,  16nim  and  slide  —  arc  as  extensive 
as  those  in  any  of  the  country's  larger  theatres. 
From  \ooii-Hour  Mo\ies  to  Conferences 

In  a  demonstration,  synchronized  35mm 
and  Ifinim  reduction  prints  of  the  same  sub- 
ject were  projected  side-by-side  on  the  giant 
screen  to  show  comparisons  of  brilliance,  grain 
and  color. 

In  addition  to  regular  use  for  in-plant  lunch- 
hour  movies.  Kodak  employs  the  auditorium 
for  technical  and  management  conferences, 
and  for  experiments  in  theatrical  motion  pic- 
ture technical  characteristics. 

Closing  out  the  meeting,  a  Kodak  panel  of 
Norman  E.  Salmons,  Manager,  A-V  Services; 
Gordon   H.  Tubbs.   Assistant  Chief   Engineer. 


Motion  Picture  Products  Sales  Division;  Wil- 
liam F.  Swan.  Manager.  Sensitized  Products 
Sales  Division;  John  Flory.  Advisor  on  Non- 
Theatrical  Films;  Joseph  L.  Boon.  Technical 
Assistant  to  the  General  Manager,  Apparatus 
and  Optical  Division  and  Edward  P.  Genock. 
TV  film  department,  answered  questions  from 
the  floor  on  technical  and  operational  problems 
of  IaVa  members. 

Believe  Smm  Future  in  Magnetic  Sound 

Anions:  other  subjects  covered,  the  Kodak 
panel  said  that  they  bel  eved  the  future  of  8mm 
sound  films  still  lay  in  magnetic  sound,  not 
only  because  it  is  inherently  better  sound,  but 
because  magnetic  prints  retain  their  picture 
qualities  longer,  suffer  less  from  scratches 
because  of  the  magnetic  track's  own  width  be- 
ing a  protective  layer.  This,  they  said,  was 
very  important  for  Smm  films  receiving  much 
usage. 

They  believe  that  it  will  be  possible  some 
time  in  the  future  to  "freeze"  the  magnetic  track 
so  it  could  not  be  erased,  and  there  exists 
now  a  method  of  putting  an  ultra-sonic  note 
on  the  Smm  track  which  can  be  detected  by 
a  film  inspection  machine.  If  the  note  has 
been  disturbed,  the  machine  notes  it  im- 
mediately. 

Zornow  Challenges  \-\  Men  at  Dinner 

The  featured  speaker  at  the  IaVa  banquet, 
Gerald  B.  Zornow.  Vice-President,  Marketing, 
of  Eastman  Kodak  Company,  put  forth  the 
suggestion  thiit  audio-visual  people  have  not 
lived  up  to  their  potential  in  the  field  of 
communications.  They  tend  to  be  relegated  to 
the  position  of  a  service  g'oup  —  experts  in 
a    specialized    communications    technique 

This  n  a  r  r  o  w  interpretation  should  be 
changed,  Mr.  Zornow  feels,  "because  manage- 
ment needs  people  who  can  do  the  complete 
communications  job.  You  are  dedicating  your 
lives  to  one  of  the  most  exciting  areas  imagin- 
able. Communications  is  the  glue  which  holds 
society  together.  It  is  the  stuff  of  which  great 
corporations    arc    built.    It    is    the    secret    in- 


IN   THE  PICTURES 

At  left:  Frank  Rollins 
helped  to  set  up  the 
fall  meeting  program 
at  Rochester.  Right: 
Paul  Dowtij  describes 
arrangements  for  the 
next  annual  nweting 
to    he    held    in    April. 
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BUSINESS  SCREEN  MAGAZINE 


CUSTOM  QUALITY 

(MASTERS  &  DUPLICAIES- COLOR  OR  B.&W.) 
(COLOR,  B.&W..  DIAZO-ANY  SIZE  &  KIND) 

35Sil6mmB&.W 

REVERSAL 

Work_Prints-RGleasG_Pnnts 

bebell  &  bebell 

CCUOR    LABORATORIES,   INC. 

108  West  24th  Street  •  New  York  11 

PHONE:  WAtkins  4-8573  (Area  code  212) 

<  AIII.KS:   I..\llSIII':ill-:i.l..  .VKW  VOIIK 

WRITE,  WIRE,  PHONE  FOR  PRICE  LIST  S-11 


INDUSTRIAL    A-V    MEETING: 


My  Junk  ummnm 

"The  Film  Doclors' "  (specialists  in  the 
science  of  film  rejuvenation)  can  restore 
scratched,  brittle,  and  worn  film  at  a 
fraction  of  new  print  costs.  Old.  damaged 
8.  16.  35mm  film  can  be  restored  to  orig- 
inal screening  quality  and  its  life  can  be 
prolonged  indefinitely. 
RAPIOWELD:     restores  damaged  originals,  rteg- 

atives  and  prints. 
RAPIDTREAT:  completely  protects  and  prolongs 

the  life  of  new  prints  indefinitely. 
RAPID  FILM  SHIPPERS:  vault  storage.  Interna- 

tional  distribution  and  inspection  facilities. 
Write   for   Booklet   Y-3 


For    complete    details    write: 

4 

% 

_^^F/V>/0  FILM 

^TECHNKMJE.  //VC 

Mi    j 

37-02  27  ST.,  L.  1.  C.  1,  N.  Y. 

''^^ 

STIIIwall  6-4600  •  Est.  1940 

gredient  in  every  vast  and  successful  enter- 
prise." 

1a\'a"s  program  committee  for  the  fall 
meeting  was:  Jack  O.  Flynn.  Chairman.  (Union 
Carbide  Corp.).  William  H.  Buch  (.•\merican 
Cyanimid  Co.).  Gordon  W.  Butler  (.Ameri- 
can Can  Co.).  Willis  H.  Pratt.  Jr.  (.American 
Telephone  &  Telegraph  Co.).  Daniel  Roeh- 
lord  (Standard  Oil  Co.  -  N.  J.).  Frank  S. 
Rollins.  (E.  R.  S  juibb  &  Sons).  Henry  F 
Stolle  (Chas.  Pfizer  and  Co.).  D.  G.  Treich- 
ler  (Socony  Mobil  Oil  Co.)  and  Alan  E. 
Yost  (Bethlehem  Steel  Co.). 

New  members  elected  during  the  meeting 
were  J.  Richard  Worthington.  a  producer  of 
audio-visual  materials  at  General  Motors  in 
Detroit,  and  Craig  Tenney.  a  presentation  con- 
Miltant  at  Collins  Radio.  Cedar  Rapids,  Iowa. 

.\nnual  Meeting  in  Chicago  Next  April 

Other  business  included  the  confirmation 
of  the  new  Continental  Hotel  in  Chicago  as  the 
site  of  the  ne.xt  meeting,  to  be  held  on  April 
28-29-30.  1964.  Program  Chairman  Paul  Dow- 
ty  (International  Harvester  Co.)  has  already 
lined  up  some  exciting  speakers,  including  Ward 
Ouaal.  head  of  the  Chicago  Tribune  Group  of 
television  stations. 

As  a  special  inducement  for  members"  wives 
to  attend.  Mrs.  Ellen  Dowty.  Mrs.  Velma  Mc- 
Caslin  and  Mrs.  Nancy  Warnock  are  arrang- 
ing fashion  shows  especially  for  the  IaVa 
ladies  in  the  big  stores  along  the  Miracle  Mile, 
as  well  as  luncheons  at  the  Chicago  Yacht 
Club  on  the  city's  Lakefront.  i^' 

*  *  * 

Nfu    Oxlierry   Name   Reflecis    Broud    Liiu- 

•  The  well-known  trade  name  "Oxberry"  has 
now  been  applied  to  the  new  corporate  name 
of  the  Animation  Equipment  Corporation.  38 
Hudson  Street.  New  Rochelle.  New  York.  Now 
known  as  the  Oxberry  Corporation,  this  firm 
has  broadened  its  lines  from  animation  stands 
and  Oxberry  animation  cameras  and  is  now 
manufacturing  optical  printers,  filmstrip  equip- 
ment, special  projectors  and  several  types  of 
process  cameras.  There  has  been  no  change  in 
ownership  or   finances,    it   is   noted. 

The  Oxberry  precision  film  movement  is 
featured  on  most  of  the  company's  products, 
however,  and  an  expansion  of  the  company's 
engineering  staff  is  planned  as  it  speeds  de- 
velopment on  new  concepts  and  designs.       53' 

Now   It's   Stewart    Filnisereeii    Corporalioii 

i?  A  long-established  manufacturer  of  seam- 
less projection  screens  used  in  theaters  as  well 
as  motion  picture  and  television  studios  also 
has  a  new  corporate  name.  The  former  Stewart 
Trans-Lux  Corporation  is  now  the  Stewart 
Filniscreen  Corporation,  according  to  its  presi- 
dent, Roy  C.  Stewart.  9 


MULLING  OVER  A  NEW  MOTION  PICTURE? 

With  48  years  of  budget-streiching  film  ex- 
perience we'll  gladly  mull  with  you  .  .  .  and 
(hen  .  .  .  produce! 

SAM  Orleans 
PH.3ie«l      \^  Film  Productioni,  Inc. 
2ll  W.Cumbcrlarid   Ava.     •     Kno>«ill*  2.  T*nn. 


SALESMAN  WANTED 

Expansion  program 

offers  attractive  opportunity 

with 

COMPREHENSIVE 
SERVICE 

C  ()  R  1'  ()   R  .\    I    1  O  \ 


"A  SINGLE  SOURCE 

FOR 

MOTION   PICTURE 

EQUIPMENT   AND   SUPPLIES" 


245      WEST      55th      STREET 
NEW     YORK,     N.     Y.     10019 


power  rewinders 

Automatic  &  Conventional  Models 
(or  16mm,  35mm.  70mm  films  or 
Video  Tape 

An  entirely  new 

concept  in  power 
rewinding  is 
represented  by 
Moviola's  pre- 
cision-built APR 
series  Automatic 
Power  Rewinders. 


safe 

saves  space 
saves  time 
versatile 
convenient 

Write  for  free  literature: 


moviola 


manufacturing  co. 

5539  Riverton  Ave.,  No.  Hollywood,  Calif, 

Teleptione:  877-2173 
Cable:  Moviola,  North  Hollywood,  Calif.  J 
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NATIONAL    DIRECTORY   OF   VISUAL  EDUCATION    DEALERS 


EASTERN  STATES 


•  MASSACHUSETTS  • 

Cinema,    Inc.,    234    Clarendon 
St.,  Boston  16. 


•  NEW  YORK  • 

Buchan  Pictures,  122  \V.  Chip- 
pewa St.,  Buffalo  2,  N.  Y. 

Crawford,  Immig  and  Landis, 
Inc..  480  Lexington  Avenue, 
New  York  17,  New  Y'ork. 

The    Jam    Handy    Organization, 

1775     Broadway,     New     York 
19. 

S.  O.  S.  Photo-Cine  Optics,  Inc., 

602  W.  52nd  St.,  New  York 
19. 

Training  Films,  Inc.,  150  West 
54th  St.,  New  York  19. 

Visual  Sciences,  599BS  Suffern. 

United  World  Films,  Inc.,  1445 
Park  Ave.,  NY  29,  TR  6-5200 


•  PENNSYLVANIA  • 

Appel  Visual  Service,  Inc.,  963 

Liberty  Avenue.  Pittsburgh 
22. 
Audio-Visual   Center   —    Rentals, 
Sales,    Repairs.    27   South    17th 
Street,  Philadelphia  3,  Pa. 
Phone:  LOcust  3-6872. 

Oscar  H.  Hirt.  Inc.,  41  N.  11th 
St.,  Philadelphia  7,  WAlnut 
3-0650. 

James  Lett  Company,  221  N.  Sec- 
ond St.,  Harrisburg  CEdar 
3-5651. 

J.  P.  Lilley  &  Son,  Inc.,  928  N. 

Third  St.,  Harrisburg. 

The  Jam  Handy  Organization, 

Pittsburgh.    Phone:    ZEnith 
0143. 


SOUTHERN  STATES 


•  GEORGIA  • 

Colonial  Films,  71  Walton  St., 

N.  W.,  JA  5-5378,  Atlanta. 

United  World  Films,  Inc..  287 

Techwood  Dr.,  NW..  Atlanta. 


•  LOUISIANA  • 

Delta  Visual  Service.  Inc..  715 

Girod  St.,  New  Orleans  12. 
Phone:  JA  5-9061. 


•  MARYLAND  • 

Stark-Films  (Since  1920), 
Ilowai'd  and  Centre  Sts., 
Baltimore  1.  LE.  9-3391. 


MIDWESTERN  STATES 

•  ILLINOIS  • 

Robt.   H.   Redfield,   Inc..    1020 
So.  Wabash  Ave.,  Chicago  5. 

The  Jam  Handy  Organization. 

2.30    North    Michigan    .\venue, 

Chicago  1. 
Midwest  Visual  Equipment  Co.. 

3518  W.  Devon  Ave.,  or  27  N. 

Franklin  St.,  Chicago. 
United  World  Films.  Inc..  542 

S.  Dearborn  St.,  Chicago  5. 


•  .MICHIGAN   • 

The  Jam   Handv  Organization, 

2821  E.  Grand  Blvd..  Detroit 
Zone  11. 


•  MISSOURI  • 

Swank's.  Inc..  621  N.  Skinker 
Blvd.,  St.  Louis  30,  JIo. 


•  OHIO  • 

Academy    Film    Service,    Inc.. 

2100  Pavne  Ave.,  Cleveland 
14. 

Films  Unlimited  Productions, 
137  Park  .\venue.  Mansfield. 

Fryan  Film  Service.  2929  Pros- 
pect Ave.,  Cleveland  15. 

Sunray  Films,  Inc..  2005  Chester 
Ave..  Cleveland  14. 

Twyman  Films,  Inc..  329  Salem 
Ave..  Dayton. 


LIST   SERVICES   HERE 

Qualified  audio-visual  dealers  are 
listed  in  this  Directory  at  St. 00  per 
line  per  issue  on  annual  basis  only. 


M.  H.  Martin  Company,  1118 

Lincoln  Way  E.,  Massillon. 


WESTERN  STATES 


•  CALIFORNIA  • 

LOS  .'\NGELES  AREA 

Coast    Visual    Education    Co., 

5620  Hollywood  Blvd.,  Holly- 
wood 28. 

The  Jam  Handv  Organization, 

305  Taft  Building,  1680  N.  Vine 
St.,  Hollywood  28. 

Photo  &  Sound  Company,  5515 
Sunset  Blvd..  Hollywood  28. 
Ralke  Co..  Inc.  A-V  Center,  849  i 

North   Highland   Ave.,   LA   38. 
HO  4-1147.  \ 

S.  O.  S.  Photo-Cine  Optics,  Inc. 

6331  Hollywood  Blvd.,  Holly- 
wood 28. 

Spindler  &  .Sauppe,  2201  Bever- 
ly Blvd..  Los  Angeles  57.  ' 
Phone:  DUnkirk  9-1288 

United   World  Films,   Inc.,   7374 
Melrose  Ave.,  Los  Angeles  46 

SAN  FRANCISCO  AREA 

Photo  &  Sound  Company,  116 

Natoma  St.,  San  Francisco  5. 

Westcoast   Films,   255   Minna, 
San  Francisco  3. 


•  COLORADO  • 

Croniars'  (formerly  Audio- 
Visual  Center)  922  Bannock 
Denver  4 


•  OREGON  • 

-Moore  s      .\udio-\'isual      Center, 

1201  S.  \y.  Morrison,  Portland 
5,  Oregon. 

United  World  Films,  Inc.  5023 
NE  Sandy  Blvd.,  Portland  13 


•  TEXAS  • 

United  World  Films,  Inc.. 

2227  Bryan  St.,  Dallas  1 


•  UTAH  • 

Deseret  Book  Company,  44  East 
South  Temple  St.  Salt  Lake,  10. 


USE  THIS  DIRECTORY  TO  LOCATE  THE  BEST  IN  EQUIPMENT,  FILMS  AND  PROJECTION 


Problems  of  Communication: 

(CONTINUED    FROM    PAGE    91) 

tion  or  a  film.  It  demands  a  sensi- 
tivity and  an  awareness  to  the 
company's  policies  and  philoso- 
phies, long  term  objecti\es  and 
marketing  strategies.  It  demands 
people  who  understand  the  "who. 
what.  why.  where,  when  and  how"' 
of  the  journalist,  and  who  can  ap- 
ply this  kind  of  straightforward 
thinking  to  any  management  com- 
munications problem. 

It's  More  Than  Techniquca! 

Slides  —  yes.  Films  —  by  all 
means.  Programmed  learning  ma- 
chines— very  likely.  Closed-Circuit 
TV — perhaps.  The  techniques  of 
communications  must  be  available 
and  mastered.  But  Management 
needs  more  than  techniques.  It 
needs  creative  thinking  and  per- 
haps a  higher  degree  of  sensitivity 
to  an  audience  than  Management 
itself  may  have.  For  their  inlenuil 
commuincation  problems  Manage- 
ment needs  the  kinds  of  talent  and 
creativity,  concepts  and  skills 
which  they  now  command  in  the 
mass  media  field  from  .Advertis- 
ing and  from  Public  Relations. 

Let  me  put  it  this  way:  It  a  com- 
pany is  engaged  in  world-wide 
marketing.  1  am  absolutely  cer- 
tain that  the  management  team  has 
large,  unresolved  communications 
problems.  These  problems  must  be 
solved.  I  don't  claim  to  know  the 
answers.  I'm  not  a  communications 
man.  Neither  are  the  top  execu- 
tives in  your  company.  But  I  am 
certain  they  are  aware  of  the  prob- 
lem; and  I  am  certain  that  they 
will  recognize  the  solution  —  if 
and  when  you  provide  it. 

.An  Opportunit>  for  Growth 

As  I  said,  you'll  have  to  fight 
for  it.  No  one  is  going  to  hand  out 
big  budgets  just  because  you  ask 
for  them.  No  one  is  going  to  build 
the  path  for  you;  you  might  even 
get  a  few  rocks  thrown  in  your 
way.  But  if  you  have  solutions  to 
Management  communication  prob- 
lems, the  Audio-Visual  Depart- 
ment in  your  company  is  going  to 
be  more  important  than  it  has 
ever  been  before. 

Gentlemen.  1  thank  you  for  this 
opportunity  to  let  off  some  steam. 
You  are  dedicating  your  lives  to 
one  of  the  most  exciting  areas 
imaginable.  Communications  is 
the  glue  which  holds  society  to- 
gether. It  is  the  stuff  of  which 
great  corporations  are  built.  It  is 
the  secret  ingredient  in  every  vast 
and  successful  enterprise.  And 
right  now.  gentlemen,  it  is  need- 
ed more  than  ever  before  in  his- 
tory. 9 


FOR  COLOR  AND  BLACK  &\A/H1TE 

DEVELOPING  COLOR  NEGATIVES  •  ADDITIVE  COLOR  PRINTING  •  REDUCTION 
PRINTING  INCLUDING  A&B  •  COLOR  SLIDE  FILM  PROCESSING  .  BLOWUPS  • 
INTERNEGATIVES  .  KODACHROME  SCENE-TO-SCENE  COLOR  BALANCED  PRINTING 
•  EKTACHROME  DEVELOPING  AND  PRINTING  'REGISTRATION  PRINTING  •  PLUS 
COMPLETE  BLACK  AND  WHITE  FACILITIES  INCLUDING  CUTTING  ROOMS,  FILM 
AND  TAPE  VAULTS  AND  THE  FINEST  SCREENING  FACILITIES  IN  THE   EAST 
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MOVIELAB    BUILDING,  619   W.  54th  ST. 
NEW   YORK    19,  NY.    JUDSON    6-0360 


wards  are  what  we  get 

for  our  customers 


We're  proud  of  all  12  presented  to  Jam  Handy 
motion  pictures  and  slidefilms  in  '63 


ewards  are  for  our  users 


The  successful  use  of  every  production  is  the 
real  measure  of  achievement  for  which  we  work 
through  originality,  technical  excellence  and, 
above  all,  in  the  attainment  of  objectives. 

For  productions  that  win  people,  as  well  as  honors,  ask  the  help  of 


AWARDS     IN     1963 
American  Kilin  reslival 

(  Idui  atii»n;iJ  Film  I  ihritr>    A>sn,  I 

"Colden  Ku^le  Award" 

(t  nmmillcc   i»n    Intcrniiliunul 
Non-1  hcalrical   Hvcn(s> 

•  •  ■ 

N.A.M.  "Awjird  of  MeriC 

iVSlh    Instiluie    on    IndiisifKiI 

Kcljiions,   Nalional    A.vi«ti.i- 

lion  o\  Munufacturcrs) 

•  •  • 

"Chris"  Awards 

lOrcaler  Columbus   Film    Couni.il) 

Third  InlernaUoiuU 
Kilm  Fe!.(iv:i|  of  New  York 


THE     JAM     HANDY    ORGANIZATION 

DETROIT  •  NEW  YORK  .  CHICAGO  •  HOLLYWOOD 
TRinity  5-2450  •  JUdson  2-4060  •  STate  2-6757  •  Hollywood  3-2321 
Motion  Pictures  •  Business  Theater  •  Slides  and  Slidefilms  •  Training  Aids 


BUSINESS 


/lAGAZINE.  TOOLS  AND  TECHNIQUES  FOR  AUDIO  &^g^\^U«il>^<i3lC»rVltVrUNIC 
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—  see  pages  J  6,  J  7,  J  8,  34 


Other  Features:  Progress  Report  on  Sponsored  Film  Distribution,   Part  1;    1964  New  York  World's  Fair  Preview; 
Sports    Films    Recreate    Thrills    for    Millions;    Outer    Space    Preview:    Project    Apollo;    New    and    Useful    Pictures 
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Miss  Emma  Fantone.  Co  Director,  Audio  Visua 


I 

.11    I    i  I    i 

■  state  College,  Montclair,  N.  J. 


WHY  SOME  TEACHERS  USE  SPONSORED  FILMS 


(and  why  some  do  not) 


SOME  DO  because  an  effective  film  can  make  a  positive 
contribution  to  the  curriculum  and  serve  an  educational  need. 
When  a  film  relates  well  to  basic  concepts,  it  becomes  for  many 
teachers  a  durable  instructional  resource.  A  sponsored  film  can, 
and  often  does,  bring  into  the  classroom  the  most  up-to-date 
information  about  industrial  processes  and  techniques.  Unobtru- 
sive sponsor  identification  in  a  good  film  is  not  objectionable.  Its 
running  time  should  permit  show/ing  and  discussion  within  a 
single  class  period. 

SOME  DO  NOT  when  a  film  does  not  relate  to  the 
course  of  study,  when  the  content  is  too  elementary,  too  general 
or  too  specialized... when  its  content  is  biased,  misleading,  ob- 
solete or  factually  incorrect... or  if  it  is  not  available  when  and 
where  it  is  needed.  Most  important,  the  classroom  cannot  be  a 
market  for  'hard  sell'  advertising.  Distasteful  commercialism 
keeps  films  on  the  shelf  instead  of  on  the  projector." 


Partners  in  Success:  These  films  qualify  as  successful  school  pro- 
grams. Each  tells  a  sound,  educational  story  and  each  was  pro- 
fessionally produced.  Distribution  through  Modern  achieved  these 
results: 


Title,  Sponsor  and  Producer 

SCRUB   GAME 

Procter  &  Gamble 

Lasky  Film  Productions 
WHAT  MAKES  US  TICK 

New  York  Stock  Exchange 

John  Sutherland  Productions,  Inc. 
YOUR  SHARE  IN  TOMORROW 

New  York  Stock  Exchange 

Knickerbocker  Productions 
THE   MAYFLOWER   STORY 

Aero  Mayflower  Transit  Company   Inc 

Paul  Alley  Productions 

THE   CHOCOLATE   TREE 

The  Nestle  Company,  Inc, 
United  states  Productions 

THE   MOTOR   MECHANIC 

United  states  Army 
Sidney  J    Stiber  Productions,  Inc, 
A    MORE   ATTRACTIVE   YOU 
Knox  Gelatine,  Inc. 
Trand  Productions,  Inc. 


Showings  Audience 

292,802  19,198,891 

186,284  9,013,450 

84,627  3,497,575 

81,610  4,869,897 

62,787  3,355,814 

14,527  484,213 

43,560  1,628,787 


N 


Calking  piccure  service,  inc. 


MAIN  OFFICE  — 

—  3  East  54th  Street,  New  York  22 

N.Y. 

SALES  OFFICES: 

CHICAGO 

PITTSBURGH 

FILM 

LIBRARIES: 

Prudential  Plaza 

-Delaware  7-3252 

910  Penn  Avenue- 

-Grant  1-9118 

LOS  ANGELES 

SAN  FRANCISCO 

Anchorage  •  Atlanta  •  Boston  •  Bl 

ffalo  •  Cedar  Rapids 

•  Charlotte 

•  Ch 

cago 

1717  N.  Highland  Ave.-Hollywood  2-2201 

444  Market  Street 

-Yukon  2-9414 

■  Cincinnati  "  Cleveland 

•  Uallas 

Denver  •  Detroit  • 

Harrisburg 

•  Hon 

olulu 

NEW  YORK 

TORONTO 

"  Houston  •  Indianapolis 

■  Kansas 

City  ■  Los  Angeles  • 

Memphis  • 

Milwa 

ukee 

3  East  54th  Street-Plaza  8-2900 

140  Merton  Street- 

-Hudson  5-4419 

•  Minneapolis    •    New    0 
Summit,  N- J.)  •  Omaha  ■ 

•  Seattle  •  Washington  • 

rieans    • 

New    York    Metropolitan    Area    (N.    Y. 

and 

WASHINGTON.   1710  H  St 

.  N  W, -298-8383 

Philadelphia  ■  Pittsburgh  •  St 
and  Toronto,  Canada 

Louis  "  San 

Francisco 

Wilding  - 
makes  things  -^ 


/ 
/■ 


MARKET  PENETRATION 

.  .  .  doubled^ 


FRANCHISING 

.  .  .  increased  company  sales 
50%  in  7  months^ 


DISTRIBUTOR  ORDERS 

.  .  .  50%  over  quota  * 


DEALER  PROFITS 

.  .  .  increased  45%^ 


SAFETY 

.  .  .  cut  accident  rate  by  2/3^ 


'^-   PROGRAM  ECONOMIES 

.  .  .  saved  client  $200,000 
yearly  in  postage  alone^ 

5^  Yes,  these  are  actual  case  histories. 

II  you'd  like  to  get  similar  results,  call  us  collect . 

A  Business  Communications  Agency  specializing  in  Marl<eling  and  Promotion 


/ 


\i\r\  Lr>  iivG 


N  C' 


CHICAGO 

BRoadway  6-1200 

CINCINNATI 

GArlield  10477 


NEW  YORK  HOLLYWOOD 

PLaza  9-0854  HOIIywood  9-5338 

DETROIT 

WEbsler  3-2431      TU«edo  2-3740 


SAN    FRANCISCO 

DOuglas  2-7789 

CLEVELAND 

663-8161      771-4030 


Your 
Copy 
Is 


»  V  CI  J.  Liii^     Unless  you've  already  received  a  copy, 

It's  idling  away  the  time  here,  awaiting  your  request. 

Who 

Needs 

Tt? 

XL.     Our  customers,  for  sure,  and  maybe  our  competitors 
and  their  customers. 


What's 


J-LlOxLiC  •'  Precise  information  on  costs  of  process- 
ing 35mm  and  16mm  color  and  black-and-white  motion  picture 
film  and  slide  films,  including  developing,  dailies,  trial  prints, 
release  prints,  dupes,  internegatives,  interpositives,  A  &  B  and 
additional  roll  printing,  coding,  etc.,  etc. 


QO 

GENERAL 

FILM    LABORATORIES 

A  DIVISION  OF  PACIFIC  INDUSTRIES,  INC. 


GENERAL  FILM  LABORATORIES 

1546  N.  ARGYLE,  HOLLYWOOD  28.  CALIFORNIA 

AREA  CODE  »213  •   HOLLYWOOD  2-6171 

Send  copy  of  price  list  to: 

Name 


Address - 
City 


-Zone. 


-State- 
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...tlic  harmonious  whole  eoiiibining  graciou.'s  detail 

Real}}]  (jood  design  seems  effortless.  And  the  key  word  seems  to  he  seems. 
We  tliink  flidt  a  i/reat  dad  of  effort  is  nhraijs  worthirhilc.  It  should 
merely  appear  to  he  effortless. 
Have  you  seen  "Elastomers"  —  one  of  a  series  for  Dii  Pont? 
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WHAT  MAKES 
PROSPECTS 
DOLLAR 
CONSCIOUS? 


The  salesman's  own  attitude  to- 
wards price  often  can  build  price 
resistance  in  the  prospect. 
To  immunize  your  men  against 
price-fear,  here's  a  forceful  color 
filmstrip.  It  shows  how  to  focus 
sales  presentations  on  product 
advantages: 

"Developing  the  Right 
Attitude  Towards  Price" 

stressing  the  need  to  put  price  in 
its  proper  place,  by  a  knowledge 
of  product  properties  and  benefits. 
Salesmen  learn  how  to  handle 
price  resistance,  and  how  to  build 
prospect  acceptance  inspired  by 
the  virtues  inherent  in  a  product. 
This  practical  and  resultful  color 
filmstrip    is   one   In   a   series: 

"SELLING  IS  MENTAL" 

Filled  with  valuable  ideas  on  atti- 
tudes and  techniques  in  dealing 
with  people.  Six  filmstrips  designed 
for    use    in    18    sales    meetings. 

Write  foday  for 
preview  information 


Selling  Bureau 

A  DIVISION  Of  ROCKET  PICTURES.  INC. 

6108-B  Santo  Monica   Boulevard 
Los  Angeles  38,  California 
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have  there  been  high-speed  color  films 
with  such  fine-grain  resolution  and  color 
fidelity  as  these  3  new  Anscochrome  films... 


NEW 

ANSCOCHROME  D/lOO 

(Daylight  ASA  100/5   ) 


NEW 

ANSCOCHROME  D/200 

(Daylight  ASA  200/6  ) 


NEW 

ANSCOCHROME  T/lOO 

(Tungsten  ASA  100/5   ) 


Values  never  before  attainable  at  one  time  in 
the  same  film -the  ultimate  in  fine  detail  and 
extreme  high  speed— have  been  combined  in 
these  Anscochrome"  motion  picture  films 
by  a  completely  new  chemical  formulation. 

Now,  exceptionally  high  acutance  in  a  high 
speed  film.  Exceptionally  sharp  imajres. 
too,  for  extra  large  image  projection  are 
yours  on  Anscochrome  D  100,  Ansco- 
chrome T  100  and  Anscochrome  D  200 
(the  fastest  color  film  that  you  can  buy). 

In  studio  or  on  location, you  broaden  your 


photographic  scope  with  these  revolution- 
ary new  films,  for  now  the  world  of  "impos- 
sible" shots  has  been  opened  to  you. 

These  new  Anscochrome  films  are  avail- 
able in  16mm,  35mm,  and  70mm  long 
lengths.  Ask  your  dealer  or  your  Ansco 
Professional  Products  Representative 
about  them  now. 


Ansco 

PHOTO   PRODUCTS  OF 


GENERAL   ANILINE   &   FILM   CORPORATION 
BINGHAMTON,  NEW  YORK 
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Your  advertising  dollars  pay  off  when  your 
complete  storv  is  told  and  seen  in 
BUSINESS  SCREEN'S  Production  Review— 

the  reference  guide  that  is  kept  and  used 
year  around  by  buyers  of  production  services. 


Large  display 

advertising 
page  at 
low  cost 


right  off  the  newsreel     I 

Entry  Deadlines  Loom  for  National  Film  Award  Events  ' 


"P  EADER  INTEREST  in  1964  film 
awards  events  dictates  that 
ii)il>ending  entry  deadlines  for 
some  of  the  most  worthy  of  these 
programs  should  be  our  first  or- 
der of  business.  Most  imminent  is 
the  midnight,  January  20th,  clos- 
ing date  for  entries  of  16mm  films 
and  35mm  filmstrips  to  com- 
pete for  Blue  Ribbon  Awards  of 
the  Sixth  Annual  American  Film 
Festival,  sponsored  by  the  Edu- 
cational Film  Library  Association. 
There  are  34  categories  which 
EFLA  groups  under  the  general 
headings  of  Art  and  Culture;  Busi- 
ness, Industry  and  Public  Rela- 
tions; Education  and  Information; 
Health,  Safety  and  Medicine;  and 
Rehgion  and  Ethics.  Information 
about  this  April  29-May  2  Festi- 
val and  entry  blanks  may  be  ob- 
tained from  EFLA,  250  West  57th 
Street,  New  York,  N.Y.  10019.  fgt 

Entries  Close  February  12lli 
for  21st  Safely  Film  Contest 

'/^  If  you've  produced  or  spon- 
sored an  outstanding  motion  pic- 
ture or  sound  slidefilm  for  safety 
education  in  1963.  entries  are  in- 
vited for  the  annual  safety  film 
contest  conducted  by  the  National 
Committee  on  Films  for  Safety. 
The  closing  date  for  the  21st  an- 
nual competition  is  February  12th. 
Safety  film  contest  categories 
are :  Occupational,  Traffic  & 
Transportation,  Home,  General 
Safety  and  TV  subjects.  For  in- 
formation and  entry  forms  write 
at  once  to  William  Englander,  Sec- 
retary, National  Committee  on 
Films  for  Safety,  425  N.  Michi- 
gan Avenue.  Chicago.  Illinois 
60611.  '  \^' 

NAIM  Invites  Entries  of  Best 
'63  IndiLstrial    Relations  Films 

i-\  An  important  showcase  for  the 
best  in  films  for  industrial  rela- 
tions purposes  is  again  being  pro- 
vided at  the  forthcoming  36th 
NAM  Institute  on  Industrial  Re- 
lations, sponsored  by  the  National 
Association  of  Manufacturers,  to 
be  held  at  Hollywood,  Florida, 
March  8-13.  Both  motion  pictures 
and  sound  slidefilms  either  pro- 
duced or  first  made  available  to 
the  public  during  1963  are  in- 
vited to  enter  on  or  before  Febru- 
ary 10,  1964. 

Awards  were  made  for  the  first 
time  last  year  to  five  outstanding 
subjects.  To  qualify,  these  titles 
must   be   "related   to  the   specific 


needs  of  the  industrial  relations 
function  or  be  suitable  for  show- 
ing to  employees  on  an  interde- 
partmental basis";  they  can  "be 
appropriate  for  showing  to  the 
employees  of  the  average  Ameri- 
can industry,  rather  than  only  to 
those  of  one  particular  industry;" 
and,  they  should  be  "directed  pri- 
marily toward  an  audience  of  em- 
ployees, rather  than  toward  the 
customer  or  the  community  as  a 
whole." 

The  closing  date  impends.  .All 
inquiries  and  entries  should  be 
addressed  to  William  G.  Johnston, 
Director,  NAM  Institutes  on  In- 
dustrial Relations,  2  East  48th 
Street,  New  York,  N.Y.  10017.  if 

So.  (  al.  Inilii!^trial  .\dvertisers 
Include  Films  in  Competition 

tV  Of  a  more  regional  character 
but  most  deserving  of  mention  is 
the  8th  Annual  Industrial  Adver- 
tising Awards  Competition  spon- 
sored by  the  Association  of  In- 
dustrial Advertisers  of  Southern 
California.  The  chapter  includes 
motion  pictures,  sound  slidefilms 
and  slides  in  this  program. 
Uniquely,  it  also  separates  color 
ffom  black-and-white  entries;  high 
from  low  budget  projects,  so  that 
all  entrants  compete  at  their  own 
budget  levels. 

For  entry  blanks  (deadline  here 
is  February  1st)  call  Gerry  Holtz, 
awards  chairman,  Maurice  A. 
Kimball  Co.,  DUnkirk  8-6178  in 
Los  Angeles.  ^• 

;:;  *  4e 

Entry  Lists   ("lose   February   1 
for  American  TV  Commercials 

*  Entry  deadline  for  the  1964 
American  TV  Commercials  Fes- 
tival is  February  1st.  All  U.  S. 
and  Canadian  commercials  tele- 
cast for  the  first  time  during  1963 
are  eligible  to  compete.  Entries 
may  be  made  by  advertisers,  their 
agencies,  producers  and  television 
stations. 

Board  chairman  Barton  A. 
Cummings  of  the  Compton  .Ad- 
vertising .Agency  heads  the  1964 
Council  of  Judges  which  will  meet 
in  five  regional  groups.  Awards 
luncheon  will  be  held  Friday,  May 
15  at  the  Waldorf-Astoria  in  New 
York.  Entry  forms  are  available 
from  Festival  headquarters,  40  E. 
49th,  New  York,  N.  Y.  10017.  » 

l<  The  14th  Annual  Production 
Review  (our  next  issue)  will  list 
all   awards  programs  in  detail.   R" 
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TRI  ART  FOR  COLOR 
DU  ART  FOR  BLACK  AND  WHITE 


> 


OVER  40  YEARS  IN  THE  BUSINESS!  Tri  Art  or  Du  Art  offers  you  fast,  de- 
pendable service,  the  highest  quality  film  processing,  the  most  complete 
facilities.  And  a  knowledge  based  on  more  than  40  years  of  experience. 

IN  NEW  YORK:  245  WEST  55TH  STREET,  NEW  YORK  19,  N.Y.,  PLAZA  7-4580 
IN  CANADA;  ASSOCIATED  SCREEN  INDUSTRIES,  LTD.,  2000  NORTHCLIFF  AVENUE,  MONTREAL,  CANADA 
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The  "Miniola"  is  designed  to  meet  the  re- 
quirements of  the  smaller  budget  16mm  film 
producers  while  offering  the  same  precision 
and  many  of  the  facilities  of  the  higher 
priced  models.  It  is  portable  and  can  be 
bench  mounted  or  a  purpose  built  stand 
supplied. 

It  has  a  continuous  movement  with  drive  of 
a  novel  design  giving  instant  stop  and  re- 
verse without  the  aid  of  magnetic  clutches, 
brakes  and  electronic  relays.  Being  exceed- 
ingly easy  to  maintain. 

The  upper  film  path  is  for  picture  and  the 
lower  film  path  for  separate  optical  and 
separate  magnetic  sound.  Either  film  path 
can  be  moved  independently  of  each  other 
through  de-clutching  the  sprockets  simply 
by  lifting  the  knob  on  the  front  of  either 
sprocket. 

Precision  cut  sprockets  and  both  film  gates 
are  m  non-magnetic  stainless  steel. 

The  machine  can  be  bench  mounted  or  used 
on  a  special  stand  that  is  available  as  an 
extra. 


*1895 


F.O.B..  N.y. 


NEW   •   EXCLUSIVE  •  NEW 


The 

Miniola 

Editing 

I     Maeliine     ^ 


Continuous  movement  suitable  for  negative 
and  positive  viewing  •  Film  paths  declutch- 
able  •  Projected  picture  6V4"x4i2"  '  In- 
stant stop  and  reverse  •  High  quality  sound 
•  2000'  capacity  •  Separate  magnetic,  sepa- 
rate optical  and  combined  optical  and  mag- 
netic heads  •  Synchronous  and  double 
speeds  •  Program  timer  (optional)  •  Footage 
counter  •  Portable 


For  Literature  or  Demonstration. 
Write  to: 

& 

Serving  the  world's 
finest  film  makers 

68  West  45th  Street, 

New  York  36.  N.Y. 

MU  2-2928 


M3N   •  3AISm3X3  •  M3N    • 


Camera  Eye 

THE    EDITORIAL    VIEWPOINT 


GREAT  AUDIENCES  FOR  GOOD  FILMS 

'T'he  Award-Winning  Films  listed  in  this 
-*•  issue  (see  page  13)  are  only  symbolic 
of  hundreds  of  current,  useful  pictures  serving 
their  intended  audiences.  But  it  is  no  coinci- 
dence that  our  second  cover  feature,  reporting 
trends  in  film  distribution,  leads  off  the  main 
editorial  section.  The  potential  audience  for 
good,  useful  films  of  all  kinds  is  the  greatest  in 
modern  history! 

Consider  the  facts  which  illuminate  an  im- 
portant new  era  in  factual  films.  In  chronolog- 
ical sequence,  the  nation's  secondary  schools 
are  among  the  best-equipped  owners  of  1 6mm 
sound  equipment.  There  are  12.100,000  teen- 
age boys  and  girls  enrolled  in  both  pubHc  and 
non-public  high  schools.  And  there  are 
4,386.000  young  men  and  women  enrolled  in 
U.S.  colleges  and  universities. 

The  total  labor  force  in  1962  approaches  75 
million.  Shareholders  in  .American  business 
have  increased  from  6,500.000  in  1952  to 
17  million  in  1962.  Consider  the  much-malign- 
ed business  of  farming  —  about  23  million 
people  (one  in  every  three  in  our  work  force) 
—  have  jobs  related  to  agriculture.  Farmers  are 
spending  more  than  528  billion  every  year  for 
production  supplies  and  another  $15  billion 
for  the  everyday  needs  of  family  living. 

These  figures  are  not  diminishing.  Tlie  teen- 
age population,  in  fact,  is  growing  by  leaps  and 
bounds.  And  the  means  at  hand  for  reaching 
these  types  of  viewers,  these  vast  potential  au- 
diences, are  expanding  in  Uke  proportion. 

16mm  sound  motion  picture  equipment  con- 
tinues to  go  into  the  nation's  schools,  churches, 
industries  and  community  organizations  at  the 
rate  of  40,000  new  machines  each  year;  the 
tremendous  year-end  surge  in  color  television 
set  sales  has  opened  a  new  vista  for  color  films. 
The  public's  urge  for  truly  interesting,  infor- 
mative viewing  fare  is  reflected  in  the  popular- 
ity of  public-service  films  on  television. 

Theatrical  opportunities  have  been  increased 
for  factual,  colorful  short  subjects  as  new  drive- 
ins  and  shopping  center  theater  construction 
more  than  makes  up  for  a  temporary  lull  in 
that  area.  At  least  15,500  theaters  are  "open" 
to  sponsors  of  good  pictures  which  meet  ex- 
hibitor and  theatergoer  quality  standards. 

The  nation's  specializing  film  distributors 
have  evolved  many  new  techniques;  have 
opened  new  paths  to  larger  audiences.  Em- 
ployees are  viewing  films  at  lunch  hours;  Films 
for  Freedom"  have  been  collated;  'Resort 
Cinema"  is  bringing  films  to  vacationers. 

Wlial  are  vie  wairing  for?  Subjects  abound; 
ideas  must  generate  creative  answers  for  alert, 
intelligent  sponsorship.  Television  has  already 
proven  that  print  atone  is  no  longer  enough. 
Let  the  talents  of  production  meet  the  needs  of 
business  with  courage  and  imagination.  The 
audiences  are  waiting  and  the  means  are  at 
hand  to  reach  them  via  sight  and  sound!        ^ 
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Don't  buy  it 


try  it. 


The  way  to  sell  anything  easier  and  better  is 
through  visual  persuasion.  Demonstration.  Right  on 
\our  prospect's  desk. 

How?  With  the  Videotronic  8,  the  lightweight  re- 
peating 8mm  sound  projector  that  puts  your  sales 
story  across  the  same  way  every  time,  at  any  time. 
Simple  to  use.  One-knob  control.  Takes  up  to  15 
minutes  of  motion-picture  film.  Has  a  self-contained 
screen  and  sound  system. 

You  can  try  this  proven  sales-improvement  sys- 
tem by  simply  leasing  the  Videotronic  8.  No  need 
to  make  a  major  capital  investment  to  equip  your 


sales  force.  Most  lease  plans  average  out  to  less  than 
75«"  a  day  per  man. 

Any  film  you  now  have  can  be  easily  converted 
to  use  in  the  Videotronic  8.  Or  we  can  make  a  film 
for  you.  After  all,  MPO  is  the  world's  largest  pro- 
ducer of  sponsored  films. 

Call^or  write  MPO  Videotronics,  Inc.,  Repeater 
Sales  Div.,  210  W.  65  St.,  N.  Y.  23.  (212)  TN  7-8200. 
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ARRI 


X  35 


* 


Today's  filming  jobs  break  fast,  demand  the  best  equipment 

So,  check  out  the  fabulous  Arriflex  35.  Pick  it  up, 

heft  it.  It  has  the  right  feel — and  at  no  more 

than  I2V2  pounds.  Makes  for  hours  of  effortless 

filming — studio  or  location,  on  the  run  or  in 

the  crowd.  ARRIFLEX  35— the  undisputed 

favorite  when  the  action  really  counts. 

Precision  works  throughout,  too.  The  Arri 
people  didn't  skimp  to  make  that  weight. 
Better  engineering  does  it  all.  From  the 
knurl  on  the  knobs  to  the  brilliant  reflex 
mirror  shutter  system.  ARRIFLEX  35  — 
the  head  of  its  class  in  compactness, 
portability,  dependability. 


Not  to  mention  continuous  design  improve- 
ments most  others  only  talk  about.   Now 
the  clap-stick  is  no  longer  needed.  Arri  re- 
search offers  you  a  built-in  signal  generator 
and  automatic  start-marker  for  true 
lip  sync  with  any  Vi-inch  tape  system; 
the  governor-controlled  motor  activates 
marker  lights  which  flash  key  frames 
at  the  start  of  each  take.  Factory- 
equipped,  of  course. 

ARRIFLEX  35— a  leader"  in  film-making 
unsurpassed  for  exclusive  features 
and  money-saving  advantages. 
ARRIFLEX  35— the  preferred  camera 
system  of  cinematographers  world- 
wide— in  commerce  and  industry, 
the  sciences,  education,  news  and  sports, 
entertainment  and  the  arts. 

There's  a  valid  reason  for  it.  Take  an 
Arriflex  in  hand  and  see  for  yourself. 


Model     MB     with     400'     magazine 

.    .    .    with    200'    mogazine, 

weight  is  only  10^.4  lbs! 


/^[S[SD[?[L[1IX 

CORPORATION      OF      AMERICA 


257     PARK     AVENUE     SOUTH, 
NEW     YORK,     N.     Y.      •      10010 
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64  gracefulbj-ciircid 

steel  pylons  stirrouml 

(•liiis  pavilion  of  the 

Ford  Motor  Company's 

Exhibit.  The  theme  is 

"A  Man  and  An  Idea." 


Steel  Shapes  the  World's  Fair 

•Designs  Apaiiisl  the  Sky"  an  Exfilin;:  Preview  of  N.  Y.  Exposition 


Sponsor:   American  Iron  &  Steel 

Institute. 
Title;   Oe.tign.s  Again.si  the  Sky, 
13  niin.  color,  produced  by  Au- 
dio Productions,  Inc. 
•fr    The    modern,    versatile    steels 
which   are   being    used   to   create 
new  architectural  shapes  and  de- 
signs for  the  New  York  World's 
'  Fair  are   the   subject   of   this    13- 
1  minute  color  motion  picture.  De- 
•  siifns  Attains!  the  Sky.  Their  ap- 
plication to   a  variety  of  breath- 
taking projects  by  architects,  de- 
sii!ners  and  engineers  is  recorded 
for   the    guidance    of   builders    of 
the  future. 

Here,  in  one  place  and  at  one 
time,  much  of  the  nation's  finest 
talent  from  the  design  professions 
i',  ,it  work  on  a  billion  dollar  un- 
dertaking that  will  set  the  styles 
for  tomorrow. 

Shape  of  Things  to  Come 
Their  imaginative  designs. 
framed  with  steel,  are  being  fash- 
ioned into  airy  circles,  triangles, 
curves,  arches  and  soaring  free- 
forms.  They  show  in  dramatic 
fashion  how  modern  steels  can  be 
used  to  create  buildings  of  every 
conceivable  shape.  But  most  of 
the  variegated  steel  skeletons  will 
not  be  seen  by  visitors  when  the 
fair  opens  on  April  22.  By  that 


Below:  120-foot  heliport  ii  atop 
Port  of  \cw  York  Authority  ex- 
hibit Imildiris.  Gla.ss-encUKed  rc.s- 
taurant    i.v    bclou-    the    flight    deck. 


time  they  will  be  covered  by  ex- 
terior building  materials. 

Recognizing  this,  the  American 
Iron  and  Steel  Institute  asked  Au- 
dio Productions.  Inc..  to  produce 
a  film  to  show  the  role  of  steel 
in  the  construction  of  the  fair.  De- 
.sii;ns  Against  The  Sky  is  a  tribulc 
to  the  creative  architects,  design- 
ers and  engineers  whose  imagina- 
tive steel  designs  will  help  estab- 
lish themes  and  moods  for  70 
million  visitors  to  the  fair. 
Shows  \crsatility  of  Metal 
For  years,  many  people  have 
thought  of  steel  as  an  old  fash- 
ioned material  of  great  strength 
but  little  beauty,  suitable  mainl\ 
for  massive  structures  such  as 
skyscrapers  and  bridges.  But  the 
lilni  of  the  fair  structures  sho^^^ 
the  great  versatility  of  modern 
steels'  which  permit  the  designer 
to  let  his  imagination  soar  with- 
out limitation  —  to  design  struc- 
tures of  any  shape,  with  exqui- 
site beauty  and  economy. 

The    film    shows    the    pavilions 
and  exhibits   from   the   designer's 
viewpoint,    stressing    creative    de- 
sign concepts  as  well  as  imagina- 
tive   uses   of   steel.    Most   of   the 
designs  call  for  large,  open  spaces 
within   the   structures,    unobstruc- 
ted by   supporting  columns.   New 
high-strength   steels   and   new   de- 
sign techniques  provide  necessary 
structural  strength  with  great  sav- 
ing of  space,  materials  and  money. 
Erection    Speed   a    Key   Factor 
Speed  of  erection  was  another 
factor  favoring  steel  designs,  be- 
cause the  fair  structures  have  to 
be  completed  before  opening  day 
.April    22.    Structural    steel    parts 
can    be    prefabricated    to    precise 
dimensions     under     closely     con- 
trolled   shop   conditions    —   then 
speedily   erected  in   the   field   un- 
der   almost    any    weather    condi- 
tiiinv. 

High  salvage  value  of  steel  was 
another  important  design  consid- 
eration, as  most  of  the  pavilions 
must  be  torn  down  after  the  fair. 
Steel-framed    buildings    not    only 

(CONTINUED    ON     NEXT     PAGE) 


Above;  ,s/,,/;m»i<(/  ;)ri.s».,v  stagtitrid  rcrticulhj  lo  HO-fool  hciu.hl  form 
complex  of  geometric  .s7ia;)c.v  hou.s-ing  Electric  Power  and  Light  exhibit. 
Below:  Simmons  Company  exhibit  utilize.'!  (/ii.«  slnictural  steel  frame  de- 
signed as  an  "oa.^is  of  trancpiilitij"  sijndmlic  of  the  trad,    lunur  "/"  nulnrrst. 
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Film  Preview:  the  New  York  World's  Fair 


feeoas  ©m  ^dDddo  §a(?©ifv 


Kalart/\  ictor  16mm  projectors  have  a 
reputation  for  film  safety.    For  35  years, 
Victor  Projectors  have  had   three  Safety  Film 
Trips   ( one  for  each  film  loop )    as  exclusive 
components  of  the  film  transport  mechanism. 
These  Safety  Film  Trips  spot  film  trouble 
before  it  happens  and  stop  the  projector 
instantly  and  automatically.    Saves  thousands 
of  dollars  in   film  damage  annually. 
Kalart/Victors  large  diameter  Single  Drive 
Sprocket  moves  film  in  and  out  of  the 
projector  smoothly  and  at  one  constant  speed 
...  no  chance  for  film  "pile  up."    These 
features  give  even  beginning  projectionists  full 
confidence,  allow  them  to  concentrate  on 
putting  on  a  good  show,  with  no  interruptions. 
And  a  good  show  it  will  be  with  a  clearer, 
brighter  picture  and  brilliant  sound  ...  a 
combination  that  increases  learning  power. 
For  full  details  see  your  Kalart/Victor  dealer 
or  write: 


SCRIES  S€VINTY 


MOVIEMATIC 


70.1600    ABC  KAIART    SOUNOSTRIP 


First  and  Foremost  in  \bnini  Motion  Pirturr  F^quipment 

VICTOR  ANIMATOGRAPH  CORPORATION,  a  division  of  kaiart 

Department  2(>\.  Plain\ille.  (.oniiecticiit 


(cont'd  from  preceding  Page) 
come  down  faster  and  less  expen- 
sively, but  they  can  be  re-erected 
on  another  location,  or  the  steel 
Clin  be  sold  for  other  use.  Con- 
crete structures,  on  the  other  hand, 
must  be  destroyed  to  be  removed. 

Primary  audience  for  the  film 
will  be  educators,  students  and 
professionals  in  the  fields  of  archi- 
tecture, design  and  engineering. 
Distribution,  through  Association 
Films.  Inc..  will  begin  in  January. 

*  *  * 

Unique  lO-f'.aniera  Rig  Used  by 
Niles  for  Port  Viilhority  Film 
--  The  Port  of  New  York-New 
Jersey  Authority,  completing  a 
circular  theater  in  its  Heliport  and 
exhibit  building  at  the  New  York 
Fair,  will  literally  surround  viewers 
with  a  360-degree  film  presenta- 
tion. The  12-minute  film  telling 
the  dramatic  story  of  the  New 
York-New  Jersey  Port  and  its  14 
million  neighbors  will  feature  pan- 
oramic views  of  the  area,  empha- 
sizing transportation  facilities  op- 
erated by  the  .Authority. 

Crews  from  the  New  York  stu- 
dios of  Fred  A.  Niles  Communi- 
cations Centers,  Inc.  are  said  to 
have  developed  new  filming  tech- 
niques for  the  "wrap-around"  pic- 
ture. A  sub-contract  was  awarded 
to  the  Chicago  firm  of  Behrends, 
Inc.  to  design  and  build,  in  con- 
sultation with  Niles"  technicians, 
the  unusually  distinctive  camera 
needed  for  the  circular  images. 

10    Cameras    on    Circular    Rig 

The  intricately-synchronized  de- 
vice is  actually  composed  of  10 
professional  16mm  Arriflex  cam- 
eras mounted  on  a  circular  rig. 
Weighing  650  pounds,  the  unit  was 
leased  to  Niles  for  six  months  to 


cover  duration  of  filming.  It  is  un- 
dergoing rugged  use  with  crews 
shooting  from  helicopters,  rafts  on 
the  Hudson  and  from  the  top  of 
the  George  Washington  Bridge. 
It  will  also  be  hung  under  a  jet 
plane  to  capture  dramatic  scenes. 
The  rig  is  40  inches  in  diameter 
and  the  s^ame  height.  The  10  cam- 
eras are  mounted  to  shoot  up  into 
10  circularly-aligned  mirrors.  Each 
camera  is  equipped  v^ith  a  1 2V2mm 
lens  by  Taylor,  Taylor  &  Hobson 
of  London,  covering  an  angle  of 
42-degrees.  The  extra  six-degree 
latitude  on  each  lens  will  be  cor- 
rected by  masking  on  the  projec- 
tion equipment.  Without  the  mir- 
rors, continuity  between  cameras 
of  objects  moving  horizontally  at 
close  ranee  would  be  broken. 
Ralke  Is  Equipping  Theater 
Audio-visual  contractor  Wil- 
liam C.  Ralke,  long  experienced 
in  this  special  field  of  presenta- 
tion through  his  work  on  the  Cir- 
carama  Theater,  etc.  is  already  at 
work  on  the  theater  installation. 
It  will  utihze  a  central  projection 
gondola  with  10  Eastman  syn- 
chronized 16mm  sound  projectors, 
with  the  new  Xenon  cold  lamp 
source.  This  marks  Ralke's  third 
World  Fair  installation.  He  prev- 
iously designed  special  a-v  equip- 
ment for  use  at  the  Brussels  and 
Seattle  Expositions.  ^ 

*  »  * 

".\lomsvillc,  U.  S.  A."  at  Fair 
Brings  Science  to  Youngsters 
-;-7  Young  visitors  to  the  New 
York  1964-1965  World's  Fair 
will  receive  special  attention  in 
a  section  of  the  Atomic  Energy 
Commission's  exhibit.  The  ex- 
hibit at  the  Fair's  Hall  of  Sci- 
ence in  the  Transportation  Area 


Xiles    crew   member  adjusts  shade  protecting   rin«  of    10   cameras  ami 
mirrors  on  unique  rig  used  to  film  3bO-degree  picture  for  N-Y.  Port. 
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will  introduce  the  principles  of 
atomic  science  to  the  youngsters 
as  they  operate  interesting  new 
science-educational    devices. 

This  children's  section,  called 
Alomsville,  USA,  is  designed  to 
appeal  to  youngsters  between 
the  ages  of  7  and  14.  The  rest 
of  the  exhibit,  titled  Radiation 
anil  Man.  is  also  devoted  to  ex- 
plaining principles  of  nuclear  sci- 
ence, but  for  older  students  and 
adults.  It  includes  other  new  ed- 
ucational displays  and  a  large 
percentage  of  audience-partici- 
pation devices. 

A  featured  unit  of  the  exhibit 
is  a  short  motion  picture  pro- 
jected from  overhead  to  give  a 
360-degrce  image  on  a  horizon- 
tal, bowl-shaped  screen  below. 
This  film  shows  the  tracks  of 
subatomic  particles  as  they  ap- 
pear in  cloud  chambers,  bubble 
chambers  and  spark  chambers. 

There  will  be  another  short 
motion  picture  on  power  reactor 
installations  throughout  the  coun- 
try, g- 
*     *     * 

Show  Aliliotrs  "Chemical  >lan*' 
Exhibit  to  .\.Y.  Fair  Visitors 

•ii  These  columns  have  already 
previewed  (Ni:mb!:r  7.  196.^)  the 
"Chemical  Man"  exhibit  theater 
and  its  fascinating  film-in-thc- 
round  at  Chicago's  Museum  of 
Science  &  Industry.  The  sponsor's 
(Abbott  Laboratories)  exhibit  at 
the  New  York  World's  Fair  will 
duplicate  the  setup,  adding  untold 
thousands  of  viewers  of  this  "spect- 
rum of  molecular  activity  that 
creates  and  sustains  human  life." 
The  film,  a  combination  of  anima- 
tion, live  action  and  phase  micro- 
scopy, was  created  by  Graphic 
Films  Corporation,  of  Hollywood. 
Graphic  Films  is  also  in  pro- 
duction (in  conjunction  with  John 
Houseman )  on  a  monochrome 
Cinemascope  film.  A  Voyage  lo 
America,  telling  the  story  of  immi- 
gration. It  will  be  presented  in  the 
U.  S.  Government  Pavilion  at  the 
New  York  Fair. 

An  excursion  through  space  and 
time,  projected  in  a  dome-shaped 
theater  via  65mm  color  film,  is 
also  in  production  at  Graphic 
Films  for  the  Fair.  It  combines 
animation.  3-diniensional  models 
and  live  action  to  take  viewers  be- 
yond the  farthest  galaxies,  mov- 
ing finally  through  earth  to  man, 
the  cell  and.  ultimately,  to  the 
atom  itself.  g- 

*  *  * 

Sight  and  Sound  at  the  Fair 
T-V  The    General   Cigar   Company 
will  show  a  spectacular  color  mo- 


tion picture  as  a  feature  of  its 
New  York  Hair  exhibit.  Film  Ef- 
fects of  Hollywood  is  completing 
special  effects  on  the  picture. 
■-  •  Recorded  sounds  of  primitive 
languages  will  be  heard  by  visi- 
tors to  the  "Pavilion  of  2.000 
Tribes"  at  the  Fair.  The  Wycliffe 
Bible  Translators.  Inc.  (WBT)  is 
the  sponsoring  organization  of  the 
S.OOO  square-foot  exhibit  in  the 
International  Area.  The  story  of 
primitive  cultures  and  arts  and 
crafts  will  be  shown  through  a 
large  photo  exhibit. 

United  World  Films  announces 
the  release  of  a  28-minute  docu- 
mentary on  the  New  York  Fair, 
titled  Come  lo  the  Fair.  The  film 
was  produced  by  Dudley  Pictures 
Corporation  and  is  being  offered 
for  sponsorship  by  industry  by 
rWF.  an  official  licensee.  5' 

*  ♦  * 

■■.\n<l  Then  There  Were  Four," 
Safely   Film   Classic,   Re-Issue<l 

>•  The  classic  highway  safety  mo- 
tion picture.  Ami  Then  There 
Were  Four  (narrated  by  James 
Stewart)  has  been  "out  of  print" 
for  months  and  unavailable  to 
many  groups  and  organizations 
who  recognize  its  impact  for  safety 
education  showings. 

These  prospective  users  will  be 
gratified  to  learn  that  the  film  is 
being  rc-issued.  New  prints  as  well 
as  replacement  sections  are  now 
available  from  Datafilms.  c/o 
Parthenon  Pictures.  2625  Temple 
Street.  Los  Angeles  90026.  Direct 
your  inquiries  to  the  attention  of 
W.  T.  Palmer.  3" 

*        *        * 

Rev.  Fore  to  Direct  BFC  for 
National  ('ouncil   of  ('liurches 

The  Rev.  William  F.  Fore  is 
the  new  executive  director  of  the 
National  Council  of  Churches' 
Broadcasting  and  Film  Commis- 
sion. He  was  director  of  the  De- 
partment of  Visual  Education, 
Methodist  Board  of  Missions 
where,  since  1954.  he  has  been 
responsible  for  planning,  produc- 
tion and  distribution  of  audio- 
visual materials  in  the  home  and 
foreign  missions  programs  of  The 
Methodist  Church. 

Effective  February  1st,  Fore 
will  assume  responsibility  for  re- 
ligious radio-TV  and  film  produc- 
tion and  distribution  on  behalf  of 
31  major  Protestant  and  Eastern 
Orthodox  communions  coopera- 
ting through  the  National  Coun- 
cil.' He  will  also  head  the  BFC's 
broadcast  training  program  for 
churchmen  nationwide.  9" 

(MORE    NEWS    ON    PAGES    20,    22) 
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YOU  CAN 
LEAN  ON 
HAT'S 

OPMAN 


and  . .. 
to  put  a  sales  message  across 


Klopman  leans  on^'Moviematic'' 


Kldpmaii  Mills.  Ini-..  a  divisiiiii  of  liiirliiifitun 
Industries,  wanted  In  show  their  new  lolor 
film  "Man  ^ou  Can  Lean  On"  to  l.SOO  top 
buyers  and  .store  training  directors  across 
the  country,  plus  aliout  7  to  S.OOO  retail 
sales  people.  To  do  this  they  supplied 
each  (tf  their  local  representatives  —  all 
iinmrn  —  with  a  K.AL.XRT   \  ICTOK  Movienialic 
Repealer  projector  loaded  with  a  lOmni  sound 
print  of  the  film.  These  represenlalivcs 
then  carried  the  convenient  Movienialic  lo 
^1     ihe  store  people.  II  herever  ihe  Ituyer, 
I       Klopman  pictured  the  ".Man  ^ou  Can  Lean  On" 
in  the  hcst  selling  atmosphere  .  .  .  and  yon 
can  do  ihe  same  (or  your  business.  W  ilh 
'     ihe  Movieinalic  y  oure  not  selling  in  the 
dark.  You  can  see  what  arouses  your  pros- 
pe<  I's  interest  .  .  .  then  clinch  the  sale. 
Thai's  because  the  last  lime  you  showed  it, 
the  film  was  rewinding  itself  ready  for 
this  lime.  Is  Klopman  enthusiastic  about 
Movieinalic?  '^'ou  bet!  .More  buyers  arc 
specifying  Klopman.  not  just  any  fabric. 
How  about  your  product?  You  can  purchase, 
lease  or  leaseto-buv  the  Movienialic.  Ask 
vour  KAL.ART/  VICTOR  dealer  or  write: 


SERIES  SEVENTY 


MOVIEMAIlC 


70-1600    ABC  XALART     SOUNOSTBIP 


First  and  Foremost  in  I6iiini  Motion  Picture  Equipment 

VICTOR  ANIMATOGRAPH  CORPORATION,  a  division  of  kalart 

Department  26T,  Plainville,  Connecticut 
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BE  PROUD 

of  YOUR  16mm  Color  Prints! 


SEE 

THE 

DIFFERENCE 

when 

16mm  color 

specialists 

process 

prints 


Be  as  proud  of  your  16mm  Color  Prints  as  you 

are  of  Your  Production  ...  let  Color  Reproduction 

Company  Specialists  make  them. 

Color  Reproduction  Company  has  Specialized 

Exclusively  in  16mm  Color  Prints  for  over 

25  YEARS.  Their  Specialists  take  extra  pains 

to  produce  finest  quality  and  they  KNOW 

what  QUALITY  is.  That's  why  Color  Reproduction 

Company's  16mm  Color  Prints  have  long  been 

the  Standard  o/  the  16mm  Motion  Picture 

Industry.  Order  your  next  16mm  Color  Prints 

from  Color  Reproduction  Company! 


7936  Santa  Monita  Blvd»,  Hollywood  46,  California 

Telephone:  OLdfield  4-8010 


A  Preface  to  These 
"Consensus"  Awards 

THE   COVER  FEATURE  • — 

'T'he  "Consensus"  Winners  of 
A  1963  awards  at  10  national 
and  international  film  festivals  are 
presented  on  the  facing  page. 
These  115  sponsored  motion  pic- 
tures have  been  cited  by  juries  of 
widely-varying  pedigree  —  but  all 
serving  in  good  faith  and  with 
great  diligence  the  cause  of  a  me- 
dium for  which  all  have  intense 
enthusiasm.  Fortunately,  also,  an 
increasing  number  of  these  jurors 
had  the  expertese  in  subject  mat- 
ter to  qualify  for  serious  judgment 
of  these  complex  subjects. 

One  thing  is  certain.  This  mag- 
azine does  not  use  the  film  medi- 
um as  a  self-serving,  promotional 
gimmick,  promoting  ""awards"  to 
please  advertisers  or  cluttering  the 
field  with  so-much  ""hardware" 
and  "wallpaper."  If  anything,  we 
maintain  vigilant  watch  over  a  too- 
evident  trend  towards  the  film 
awards  program  as  a  fund-raising 
and  tourism  promotional  device. 
List  Winners  at  10  Events 

The  10  programs  from  which 
these  "consensus"  citations  derive 
include  the  American  Film  Festi- 
vtil,  sponsored  annually  by  the 
Educational  Film  Library  Associa- 
tion; the  exemplary,  community- 
oriented  Columbus  (Ohio)  Film 
Festival;  the  Council  on  Inter- 
national Non-Theatrical  Events 
(CINE)  which  clears  films  to 
overseas  events;  and  the  Interna- 
tional Industrial  Film  Festival, 
sponsored  by  the  Confederations 
of  European  Industry  and  includ- 
ing U.  S.  films  which  are  selected 
through  our  National  Association 
of  Manufacturers. 

Readers  of  this  publication  are 
aware  that  our  ""model"  of  film 
awards  selection  is  that  of  the  Na- 
tional Committee  on  Films  for 
Safety,  representing  on  its  juries 
the  heads  of  every  principal  na- 
tional organization  concerned  with 
safety  education.  In  1963.  also,  the 
National  Association  of  Manufac- 
turers gave  further  consideration 
to  the  valuable  role  of  the  film 
medium  in  its  sponsorship  of  an 
Industrial  Relations  Film  Forum, 
held  in  conjunction  with  the 
nam's  annual  Institute  on  Indus- 
trial Relations. 
Includes  Indiistrj    Producer  .4\vards 

Members  of  the  Industry  Film 
Producers  Association  selected  the 
best  films  produced  within  that 
group,  awarding  both  "Cindy"  and 

(CONTINUED        ON         PAGE         64) 
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"Adventure  in  Color" 

Pittsburgh   Plate   Glass   Coinpan\- 

Dynamic  Pilms,  Inc. 

First   Place 

NVPA   ■'Da\    of  \'isuals"  Competition 

Best  Animation  Award 

Int'l  Film  Festival  of  New  York 

o  o  o 

'Air  Force  on  Canvas" 

U.  S.  Air  Force 

Pelican   Films 

First  Place 

W'PA  "Day  of  Visuals"  Competition 

o  a  o 

Aleutian   Manning" 

L".  S.  Air  Force, 

Air   Photographic   anil   C;harting   Service 

Finalist   Award 

ln(liislr\   Film  Producers  Association 

o  o  e 

"Analysis  of  a  Bulk  Plant  Fire" 

American  Pitroleuni  Institute 

Wilding   Inc. 

.\\vard  of  Merit 

2nth  National  Safety  Film  Contest 

o  o  o 

"Are  You   Sure?" 

National   Board   of  Fire   I'nderwriters 

Depicto  Films  C^)rporation 

Bronze  Plaque  .\ward 

2()th  National  Safety  Film  Contest 

Second   Place 

N\'P.\  "Day  of  \'isuals"  Competition 

o  o  o 

"The  Ballad  of  Soup  Du  Jour" 

C^ampbell    Soup    Coinpanv 

The  Jam  Handv  Organization,  Inc. 

Golden  Eagle  Award  (CINE) 

N.'VM  selection  for  the  Fourth 

International   Industrial   Film   Festival 

o  o  e 

"A  Better  Way" 

Intern, itional  Business  Machines  Corji. 

Hollywood    .Animators 

N.\.M  selection  for  the  Fourth 

International  Industrial  Film  Festival 

o  o  o 

"Cash   on   the   Barrelhead" 

Bureau  of  National  Affairs 

Reid  H.  Rav  Film  Industries.  Inc. 

(Certificate  of  .\ward 

NAM   Institute  of  Industrial  Relations 

o  o  o 

"The  Cattle  Carters" 

British  Petroleum  (  North  .\meviea  i  Ltd. 

"(;hris'  Statuette  .\ward 
11th  .\nnual  Columbus   Film   Festival 

o  o  o 

"The  Cattle  Feeders" 

Western  Grain  &  Fi'cd  .\ssociation 

Iowa  State   Universitv 

Golden  Eagle  Award  ( CINE ) 

o  o  o 

"Cause  Undetermined' 

Electric  Council  of  New  England 

Bay  State  Film  Productions,   Inc. 

.\\vard  Winner 

N.\M   Institute  on  Industrial  Relations 

N.\M   Selection  for  the  Fourth 
International   Industrial   Film   Festival 


SPONSORED  PICTURES  OF  THE  YEAR 

ffS  Winners  oj  yesimi  jjwms 


"The   Challenge  of  Change" 

American  Telephone  &  Telegraph   Companv 

Henrv  Strauss  &  Company,  Inc. 

Golden  Eagle  Award  (CINE) 

First   .\ward 

Fourth  Int'l  Industrial  Film  Festival 

o  o  o 

"Chemical  Man" 

.\bbott   Laboratories 

Graphic  Films  Corporation 

N.YNI  selection  for  the  Fourth 

International    Industrial   Film   Festival 


"City  of  the  Bees" 

Moody   Institute  of  Science 

Golden' Eagle  Award  (CINE) 

Edinburgh  Int'l  Film  Festival 

"Chris"  Statuette  Award 

llth  .\nnual  Columbus  Film   Festival 

\'enice  Film  Festival 

Festival  of  Documentary  Films   (Bilbao) 

o  o  o 

"k    Coin   With   Two    Heads" 

Procter  &  Gamble  Company 

The  Jam  IlaiKK  Organization,  hie. 

.•\ward  Winner 

NAM    Institute  on   Industrial   Relations 

o  o  o 

"Comprehending  Blending" 

Hamilton  Beach 

Portafilms 

Second   Place 

N\'P.\  "Day  of  Visuals"  Comjietition 

o  o  o 

"Copper,    the    Oldest    Modern    Metal 

The   U.S.   Bureau  of  .Mines   ami 
Phelps  Dodge  Corporation 
Jamieson  Film  Comjianv 
Diploma  of  Honor 
Venice  Film  Festival 
First   Prize 
IntI  Exhibition  of  Scientific- 
Didactic  Films,  Padua,  Italv 

e  o  e 

"Credit  Where  Credit  Is  Due" 

.37  Fann  Credit  Banks 

Bill  Snvder  Films 

Special  .\vvard 

Int'l   Film  Festival   of  New  York 


"The  Cry  For  Help" 

Louisiana  .\ssn.  for  Mental  Health 

George  C.  Stoney  .\ssociates 

Blue  Ribbon    -Vward 

American   Film   Festival   (EFL.A) 

o  o  o 

■Dew  East" 

The   Mitre  C"orporation 

Finalist   .\ward 

Industry  Film  Producers  .Association 

o  o  o 

"i:)ialogue  With  Life" 

Health    Insurance   Institute 

MPO  Productions,  Inc. 

Golden  Eagle  Award  (CINE) 

o  o  o 

"Drinking  and  Driving" 

.Aetna   Life   .\ffiliated   Companies 

Broir/e  Plaipie  Award 
20th  National  Safety  Film  (Contest 

o  o  o 

"EDP  for  Your  Payroll" 

Bank   of   .\merica 

Vista   Productions 

Blue  Ribbon  .Award 

American  Film  Festival   (EFLA) 

o  o  o 

"Efficient  Industrial  Storage" 

Vidmar,    Inc. 

Matt  Farrell  Productions,  Inc, 

NAM  selection  for  the  4th 

Int'l  Industrial  Film  Festival  —  Madrid 

o  o  o 

"Envelope  Jive" 

Karolton  Envelope  Company 

Morton  Goldslioll  Design  .Associates 

Blue  Ribbon  .Award 

.American  Film   Festival    (EFL.A) 

Merit  .Award 

N\'PA  "Dav  of  A'isuals  "  Competition 

o  o  o 

"Eye  of  the  Beholder" 

Bureau  of  .Advertising, 

.American  Newspaper  Publishers  Assn. 

Elektra  Studios 

First  Place 

NVP.A  "Day  of  Visuals'"  Competition 

O  O  O 

"Fatal  Accident  Report" 

Employers  .Mutuals  of  \\'ausau 

Mehring  Productions 

Bronze  Plaque  .Award 

20th  National  Safety  Film  Contest 

o  o  o 

"Food,  Famine  and  Farmer  Brown" 

New  Holland   Machine  Company 
Honor  Medal  .Award 
Freedoms    Foundation 

o  o  o 

"For  Y'our  Benefit" 

International  Business  Machines  Corp. 

Henrv-  Strauss  &  Company.  Inc. 

NAM  selection  for  the  Fourth 

Int'l  Industrial  Film  Festival  —  Madrid 
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"France  —  With  a  French  Accent" 

French   G(i\ernment  Tourist  Office 

Coleman  Productions 

"Chris"  Statuette  Award 

lull   Annual   Columbus   Film   Festival 

o  o  o 

"Friendship  Se\en" 

General  Dvnamics  Astronautics  (NASA) 

Blue  Ribbon  Award 

American   Film  Festival    (EFLA) 

'"Cind\"  Statuette  Award 

Industr\'   Film   Producers    Association 

o  o  o 

"From    Pyramids    to   Polaris" 

Lockheed  Missiles  and  Space  Company 

Finalist   Award 
Industrv    Film    Producers   Association 

o  o  o 

Tun  'N  Fathoms" 
Aetna   Life   Affiliated   Companies 

Award  of  Merit 
20th  National  Safet>-  Film  Contest 

o  o  o 

"Growing   Up   With   Deafness" 

Lexington  School  for  the  Deaf 
Campus  Film  Productions,  Inc. 
Golden   Eagle  Award    (CINE) 

"Hands   of   the   Masters" 

The  D.  H.  Baldwin  Companv 

K  &  S  Films,  Inc. 

Grand  .-Kward  and  Best  .-^rt  Work  .\ward 

International    Film    Festival   of   New   York 


"Happy    Holidays    Along    the    Potomac" 

.\merican  Oil  Company 

Parthenon    Pictures 

Third  Plaque 

NVPA  "Da\'s  of  Visuals"  Competition 

o  o  o 

"The   Hardesty   Case" 

The  Ford   Motor  CompauN' 

N.\M  Parthenon  Pictures  selectit)n 

for  the  Fourth 

International   Industrial   F"ilm   Festival 

o  o  o 

"Her   City" 

.\merican  Telephone  &  Telegraph  Compan)' 

Henrv   Strauss   &   Compan\ ,    Inc. 

Golden  Eagle  Award  (CINE) 

o  o  o 

"Here  Today  .  .  .  and  Here  Tomorrow" 

Edison   Electric  Institute 

Bay  State  Film  Productions,  Inc. 

Bronze  Plaque  -\ward 

20th  National  Safety  Film  Contest 

"Hospital  Maternity  Care:  Family  Centered" 

Meail  Johnson   Laboratories    Division, 

i\Iead  Johnson  &  Company 

Dvnamic  Films,  Inc. 

Golden  Eagle  Award  (CINE) 

O  O  O 

"The  Human  Element" 

Standard  Oil  Company   (New  Jersey) 

Pendulum    Productions,    Inc. 

Golden   Eagle   Award    (CINE) 


"Indianapolis  500  —   1962" 

Socony  .Mobil  Oil  Company 

Dvnamic    Films,    Inc. 

Golden  Eagle  Award  (CINE) 

Auto  Club  of  Italy  Trophy 

Int'l   Festival  of   Films  on  Sports    ( Cortina ) 

o  o  o 

"The  Invisible  Bridge" 

The  Ford  Motor  Companv 

Tom  Thomas 

Golden  Eagle  Award  (CINE) 

Venice  Film  Festival 

o  o  o 

"Invitation  to   the   Future" 

International  Business  .Machines  Corp. 

Film    Enterprises 

Second  Place 

NVP.\  "Day  of  Visuals"  Competition 

"The   John  Glenn   Story" 

Natl   Aeronautics   and   Space   Admin. 

Dept.  of  the  Navv  &  ^Varner  Bros. 

"Chris"  Statuette  .^ward 

11th  Annual  Columbus  Film  Festival 

"Krystallos" 

.\merican  Telephone  &  Telegraph   Company 

Owen   Murphv   Productions,   Inc. 

Golden  Eagle  Award  (CINE) 

o  o  o 

"Laser" 

The  -Mitre  Corporation 

"Cindy"    Statuette    .\ward 

Indusby    Film    Producers    Association 

(CONTINUED  ON    FOLLOWING    PAGE   SIXTY) 
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IN  THE  F06 
ABOUT  THE  RIGHT 


L 


EQUIPMENT? 


Call 


TYPE    1963 
FOGMAKER    MOLEFFECT 

Creates  fog,  smoke,  haze  and 
mist  effects  with  Fog  Jujce. 
Clears  the  area  of  haze  with 
Fog  Chaser.  Perfumes  the  air 
with  Deodorants.  Kills  flying 
and  crawling  insects  with  In- 
secticides. Versatile,  weighs 
only  9  lbs. 


...24 houts  around  the  clock! 


for  the  necessary  LIGHTING    EQUIPMENT  ..  .  GENERATOR  TRUCKS. ..GRIP   EQUIPMENT...  PROPS  .  .  .  ACCESSORIES 


c 


'^> 


No  need  to  be  in  the  fog  about  getting  the  right  equipment  on 
time.  Whether  it's  brutes  or  inkies  .  .  .  even  generator  trucks, 
Charles  Ross'  several  floors  of  rental  inventory  is  available  to 
fill  your  requirements  24  hours  around  the  clock!  And,  of  course. 


special  effects  units  such  as  Mole-Richardson's  FOGMAKER, 
COBWEB  SPINNER,  WINDMACHINE  MOLEFFECTS  are  for  sale 
or  rental  too. 


SOLE    DISTRIBUTOR    OF    MOLE-RICHARDSON    COMPANY    PRODUCTS    IN    THE    NEW    YORK    AREA 


SincG 

1321. 


RENTALS 


SALES  SERVICE 


schedufe  of  tenia!  ratt. 


LARGEST  SUPPLIERS  IN  THE  EAST:  Motion  Picture,  TV  Lighting  and  Grip  Equipment,  Props,  Generators 
333  WEST  52  STREET,  NEW  YORK,   N.  Y.   10019  Area  212,  Circle  6-5470 
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PARTHENON' 


PICTURES 


HOLLYWOOD 

READY  —  AIM  —  FIRE 

Tlie  only  reason  for  a  sponsor  to 
invest  in  a  business  film  is  to  per- 
suade some  people  to  do  something; 
think  something;  feel  or  decide 
something  ...  to  motivate  them  to- 
ward a  desired  objective. 

o  e  o 

In  less  abstract  terms:  like  a  gun, 
a  picture  needs  an  aim,  a  bullet, 
and  a  trigger. 

o  e  o 

The  "aim"  is  tlie  residual  impression 
we  want  the  film  to  leave  —  what 
our  \iewers  will  be  thinking  or  feel- 
ing, perhaps  subconsciousK',  as  they 
leave  our  screening  and,  hopefully, 
for  some  time  afterward.  "Maybe 
I'd  better  not  follow  other  cars  so 
close  on  the  Freeway"  ...  I  wonder 
if  I'm  carrjing  enough  insurance?" 
.  .  .  "This  company  seems  to  have  a 
real  concern  for  its  customers,  I'll 
look  for  their  labels." 

0  «  o 

The  "bullet,"  of  course,  is  the  ac- 
tual content  of  the  film;  the  facts 
and  figures,  the  solid  materials 
which   will  provide   the  impact. 

o  o  o 

And  the  "trigger"  —  l'\e  never  been 
able  to  work  out  a  satisfacton.'  term 
for  it.  but  call  it  the  moti\ation- 
seed.  This  is  the  phrase,  hopefully 
not  more  than  a  dozen  words  (and 
preferabh'  fewer)  from  which  the 
whole  picture  will  grow,  and  out  of 
which  will  emerge  our  residual  im- 
pression. Sometimes,  with  real  luck, 
this  seed  can  be  captured  in  the 
picture's  title:  to  express  a  drug 
company's     quality     image,     "with 

CARE      AND      concern"      .       .      .      tO 

stimulate  tourist  travel  .  .  .  "the 
MANY  MiCHicANs"  .  .  .  to  in- 
crease job-respect  for  telephone  in- 
formation operators,  "may  i  help 
Yoi'.^"  .  .  .  for  Planned  Parenthood, 
"fair  chance"  and  "the  costly 
crowd"    .    .    . 

Sometimes  the  seed  phrase  must  be 
longer.  A  1947  Disney  film  was 
built  on  "Menstruation  is  tlie  periodic 
visible  evidence  of  a  normal  and 
natural  cijcic  ivhich  is  going  on  con- 
tinuously fiithin  the  body."  (With 
this  seed-phrase  crystallized,  this 
difficult  picture  was  halfwa\-  home.) 
And  in  "and  then  there  were 
four"  the  seed-phrase  read:  "The 
only  difference  between  a  minor 
violation  and  sudden  death  is  a 
tenth  of  a  second  and  God's  provi- 
dence." These  pictiues  were  released 
in  1947  and  19.51.  and  are  still  ac- 
tive: largely,  1  think,  because  of 
"the  good  seed."" 

o  o  o 

This  motivation-phrase,  this  persua- 
sion-core, or  whatever  we  call  it, 
sounds  so  simple  —  after  we  get  it. 
It  usually  comes  hard.  But  in  the 
familiar  progression  —  "Ready  —  Aim 
—  Fire. "  the  ke>'  word  —  without 
which  the  others  waste  the  spon- 
sor's good  money  —  is  the  first  word. 
Cap  Palmer 

PARTHENON   PICTURES 

Cap     Palmer     Exec.     Producer 

2625  Temple  St.       ■       Hollywood  26 
213-DUnkirk  5-3911 


The  Wasliington  Film  Commentary 

l>v  Mary  Finch  Hoyl,  Correspondent 


THE  Highly-Slccessful  16- 
day  U.  S.  Food  and  Agricul- 
ture Exhibition  recently  concluded 
in  Amsterdam  drew  more  than 
n.'i.OOO  visitors  to  the  enormous 
steel  and  glass  R.A.I,  exhibition 
building  in  that  Netherlands  city. 
Well  worth  the  price  of  admission 
alone  (55c  in  U.  S.  currency)  was 
the  opening  exhibit,  an  eight-min- 
ute, 70mm  Panavision  motion  pic- 
ture titled  Bouiuy  Witlunil  Boun- 
daries. 

Shown  on  a  huge  encircling 
screen  in  the  '"Multi-Vision  The- 
ater" at  the  Exhibition,  theme  of 
the  brief  film  was  the  common 
interests  of  farmers  in  Holland 
with  their  counterparts  on  the 
American  farm:  both  of  them  ben- 
efiting from  foreign  trade.  The 
120-foot  circular  theater  was  con- 
structed with  14.000  cinder  blocks; 
narration  was  in  Dutch  language. 

Fred  A.  Niles  Communications 
Centers  produced  Bminiy  Wiihout 
Boundaries  for  the  Department  of 
Agriculture.  Highly-specialized  65- 
70mni  optical  printing  equipment 
and  unique  matte  printing  tech- 
niques were  used  in  the  production 
of  its  photographic  special  effects. 
These  were  supplied  by  Film  Ef- 
fects of  Hollywood. 

J.  K.  McClarren,  Director.  In- 
ternational Trade  Fairs  Division. 
Foreign  Agricultural  Service,  U.  S. 
Department  of  Agriculture,  was  in 
charge  of  the  Netherlands"  Exhi- 
bition. Other  features  of  the  .$1.5 
million  show  included  a  miniature 
American  county  fair,  a  super- 
market, kiddie  kitchen  and  a 
Western  (cookout)  barbecue,  all 
of  which  were  extremely  popular 
with  European  visitors.  |3' 

:i:  *  * 

Peace   Corps   Receives   12,.500 
Filmstrips  from  E  B  Films 

i^  The  Peace  Corps  has  accepted 
a  gift  of  12,500  educational  film- 
strips  valued  at  S75.000  for  use 
by  its  volunteer  teachers  in  Afri- 
ca, Asia  and  Latin  .America.  Do- 
nor was  Encyclopedia  Britannica 
FUms.  Inc. 

The  filmstrips  will  be  assembled 
into  350  libraries  on  English,  geog- 
raphy, biology  and  .•\merica.  These 
will  go  to  all  47  countries  in  which 
Peace  Corps  volunteers  are  pres- 
ently serving.  The  largest  supply, 
203  libraries,  will  go  to  African 
countries,  with  the  largest  con- 
centration of  Peace  Corps  teach- 
ers. Latin  America  will  get  57  li- 
braries; the  Near  East  and  South- 
east  Asia.   48   libraries;    and   the 


Newton  Miiiow  (*/  Knnich'judift 
Britannica  Films  shows  fihn.'^lrip  to 
Peace  Corps'  director  Shriver  who 
received    gift    from    film    company. 

Far  East  is  to  receive  42  libraries. 

In  accepting  the  filmstrips. 
Peace  Corps  director  Sargent  Shri- 
ver said  the  gift  ""represents  a 
unique  degree  of  cooperation  be- 
tween the  Corps  and  the  .'\merican 
business  community. 

'"In  nearly  every  country  where 
our  volunteers  serve,""  Shriver  said, 
"there  is  a  critical  shortage  of 
teaching  aids.  Our  task  is  to  pro- 
vide manpower  to  the  developing 
nations  but  we  have  no  funds  to 
give  backup  support  with  teaching 
aids  or  other  material  goods.  The 
gift  by  Encyclopaedia  Britannica 
Films  will  substantially  extend  the 
effectiveness  of  our  work  through- 
out the  world."" 

A  limited  number  of  battery- 
operated  filmstrip  projectors  will 
be    shipped    with    the    strips,    the 

Peace  Corps  said.  S' 

*        *        * 

"\\  ilhur  Gets  the  Message" 
,\bonl  Payroll  Savings  Plan 

--  Companies  conducting  Payroll 
Savings  campaigns  among  their 
employees  are  encouraged  to  show 
a  new  16mm  free-loan  sound  film, 
Wilbur  Gets  the  Message  .  .  . 
About  Payroll  Savings,  now  avail- 
able through  state  offices  of  the 
Savings  Bonds  Division,  United 
States  Treasury  Department. 

The  film  stars  Alan  Young  and 
the  cast  of  TV"s  popular  "Mister 
Ed"'  series.  Premiered  for  leading 
Treasury  volunteers  at  the  recent 
national  Savings  Bonds  sales  con- 
ference in  Washington,  the  film 
was  sponsored  by  the  Chrysler 
Corporation  and  produced  by 
Filmways  Productions,  as  a  public 
service.  Jake  Mogelever.  veteran 
director  of  promotions  for  the  Sav- 
ings Bonds  Division,  supervised 
production  from  Lou  Derman"s 
broad-appeal  script.  Al  Simon  was 
executive  producer  for  Film- 
ways.  9 
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Color  Print 

Let  us  process  your 
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within  48  hours  after 
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MORE  companies  and  associations  use 

Association  Films  for  the  distribution 
of  their  sponsored^f ilm  libraries 
than  any  other  distributor. 
During  I963  the  f  oUo^ving  sponsors 
examined  various  services  and 
selected  Association  Films: 


Aluminum  Company  of  America  1 17  subjects)  Argonne  National  Laboratory  140  subjects) 

American  Airlines  f/5  subjects)  National  Board  of  Fire  Underwriters  137  subjects) 

American  Dental  Association  (5  subjects)  Sears.  Roebuck  and  Company  (7  subjects) 

Sears  Foundation  12  subjects) 


We  are  proud  and  privileged  to  continue  serving  the  multi-print  libraries  of  such  sponsors  as: 


Broadcasting  and  Film  Commission  of  the 

National  Council  of  Churches  (235  subjects) 
Firestone  Tire  and  Rubber  Company  (7  subjects) 
Gulf  Oil  Corporation  (9  subjects) 
Bell  Telephone  Companies  (52  subjects) 
Corning  Glass  Works  (5  subjects) 
Metropolitan  Life  Insurance  Company  (12  subjects) 
Institute  of  Life  Insurance  (7  subjects) 
Moral  Re- Armament  (7  7  subjects) 
Kendall  Company  (5  subjects) 
The  National  Foundation  (27  subjects) 
J.  C.  Penney  Company  (5  subjects) 
Education  Communication  Association  (83  subjects) 
Italian  State  Tourist  Office  (46  subjects) 


National  Council  of  Catholic  Men  (170  subjects) 

The  White  Fathers  of  Africa  (10  subjects) 

United  States  Steel  Corporation  (47  subjects) 

National  Dairy  Council  (5  subjects) 

American  Bankers  Association  (9  subjects) 

F.  &  M.  Schaefer  Brewing  Company  (125  subjects) 

National  Safety  Council  (35  subjects) 

General  Foods  Corporation  (8  subjects) 

UNICEF  (16  subjects) 

Society  of  the  Plastics  Industry  (10  subjects) 

Lincoln  Electric  Company  (5  subiectsi 

Prudential  Insurance  Company  of  America 

(100  subjects) 
The  National  Council  of  YMCA's  (8  subjects) 


During  1964  these  sponsors"  films  will  be  shown  in  community  organizations,  schools,  industries, 
churches  and  on  TV  more  than  1 .000.000  times  to  a  combined  audience  exceeding  250.000,000 
persons.  Each  of  these  screenings  will  be  made  possible  by  a  service  that  constantly  sets  new  standards 
of  reliability,  creativity  and  performance.  You  can  find  out  more  by  writing  for  "The  Viewing  Millions", 
a  24-page  brochure  about  Association  Films. 


ASSOCIATION  FILMS,  Inc. 


SiP.ce  ISII 


347  Madison  Avenue,  New  York  17,  N.  Y. 

Aiiiaihrlf  First  Distrihiitoy  —  First  )rith  America s  Alnjor  Film  Sponsors 
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TO  MATE 
KNOW-BCW 
WITH 
SHOW- HOW 


Here's  help  for  the  Supervisor  in 
training   new    workers. 

How  to  impart  instruction  in  a  sys- 
tematic, organized  manner  .  .  . 
how  to  stir  the  new  employee's  in- 
terest .  .  .  how  to  develop  a  con- 
scientious effort  toward  superior 
performance  .  .  .  are  among  the 
subjects  pictured   in  the  filmstrip: 

"Induction  and 
Job  Instruction" 

This  shows  the  four  universally  ac- 
cepted basic  principles  for  job  in- 
struction training  and,  by  clarity  of 
communication,  helps  assure  cer- 
tainty  of   understanding. 

One  of  a   series   of  eight  filmstrips: 

"SUPERVISOR  TRAINING 
ON  HUMAN  RELATIONS" 

Write  today  for  details 
concerning  preview 


GiiiilcJ  FILM  Missiles 

ROCKET 


IN  WASHINGTON: 

Thiokol  Film  on  Navy  Missile 
Program   Approved  l>y  Defense 

<~  Script  approval  for  an  industry- 
sponsored  film  on  the  Navy  Mis- 
sile program  has  been  given  by 
the  Department  of  Defense  to  the 
Thiokol  Chemical  Corporation. 
Filming  is  scheduled  to  begin  in 
early  1964.  The  picture  will  out- 
line the  historical  development  of 
Navy  missiles,  documenting  their 
m.odern-day  employment  in  con- 
trol of  the  seas. 

Thiokol  has  played  a  key  role  in 
the  development  of  Navy  rocket 
engines  over  the  years,  most  re- 
cently on  BuUpup,  X-15.  Polaris 
and  Subroc  plants.  Script  for  the 
new  project  was  created  by  Carl 
Ragsdale  Associates,  Inc.,  New 
York  City,  in  cooperation  with 
the  Navy  and  Thiokol.  They  will 
produce  the  film  in  association 
with  Film  Enterprises,  Inc.         ^ 

:;;  *  * 

Four   IMaek  "November  Days 
Keerealeil  in  an   llistorie  Film 

■*•  A  short,  dignified  film  contain- 
ing historic  motion  pictures  of  the 
four  black  November  days  after 
President  Kennedy  was  assassi- 
nated has  been  made  available  for 
8mm  and  16mm  projector  owners. 
Adapted  from  Telenews'  profes- 
sional footage,  the  lO-minute  reel 
was  edited  by  Robert  Johnston  of 
Capital  Film  Laboratories,  which 
will  also  distribute  the  film. 

As  yet,  the  motion  picture  chief- 
ly evokes  a  familiar  sense  of  be- 


reavement. But  while  viewing  the 
unprecendented  footage,  one  also 
knows  that  soon — and  always 
thereafter — pride  will  replace  the 
sorrow. 

There  are  many  unusual  scenes 
in  the  film,  which  was  narrated  by 
Julian  Barber.  For  those  with  a 
sense  of  history,  the  account  of 
President's  Kennedy's  tragic  death 
is  available  in  8mm  silent  ($5.95  ), 
silent  16mm  ($11.95)  and  in 
16mm  sound  ($19.95)  from  Capi- 
tal Film  Laboratories,  470  E. 
Street.  S.  W.,  Washington  24, 
D.  C.  National  or  regional  film 
distributors  who  wish  to  secure 
prints  should  use  this  same  ad- 
dress. 9 

Coniniiinioable  Disease  (lenter 
.\nnounees  Four  Appointments 

■^^  Staff  changes  in  the  Public 
Health  Service's  Audiovisual  Facil- 
ity at  the  Communicable  Disease 
Center  (U.  S.  Public  Health  Serv- 
ice) in  Atlanta  have  been  made 
as  part  of  its  current  reorganiza- 
tion and  expansion  moves. 

Charles  N.  Farmer  Jr..  LL.B., 
is  now  Chief,  Utilization  and  Dis- 
tribution Section;  Norman  L.  Cole 
has  been  named  Chief,  Graphic 
and  Photographic  Arts  Section. 
George  C.  Maloney.  former  vice- 
president  at  Film  Counselors,  Inc., 
New  York,  has  been  appointed 
Chief  of  the  Scenario  Unit.  For- 
mer Atlant,^  Journ.al  staff  writer 
Kathcrine  Skogstad,  is  now  Infor- 
mation and  Publications  Officer 
for  the  Facility.  'M' 


PICTURES 

6108  Santa  Monica  Boulevard 
Hollywood  38,  California 


Report   Shows  How  Television 

A  New  Research  Report. 
■'*■  "How  Television  Stations  Use 
Business  Sponsored  Films,"  will  be 
published  in  January  by  Modern 
Talking  Picture  Service,  Inc. 

Advance  text  studied  by  Busi- 
ness Screen  shows  that  98  out  of 
every  1 00  television  stations  show 
sponsored,  public  service  subjects 
and  that  the  majority  telecast  them 
on  a  weekly  basis. 

The  stations  were  asked  what 
subjects  they  would  prefer  in  fu- 
ture free  films.  A  wide  variety  was 
mentioned,  but  the  leaders  were 
sports,  travel  and  public  service, 
in  that  order. 

The  stations  also  indicated  a 
very  strong  interest  in  program- 
ming films  in  series  format  (re- 
lated subjects  for  a  specific  audi- 
ence, such  as  women  or  sports 
fans ) . 

"This  study  was  commissioned 
to  obtain  current  data  on  how- 
sponsored  films  are  used   and  to 


Stations  Use   Sponsored   Films 

profile  the  factors  that  determine 
their  acceptance  and  use,"  says 
Ralph  Del  Coro.  Modern's  vice 
president  in  charge  of  sales  promo- 
tion and  development. 

"In  recent  years,  almost  every 
new  sponsored  film  has  been  pro- 
duced with  television  circulation 
as  one  of  its  primary  goals.  The 
opportunity  is  as  great  as  ever,  as 
our  study  shows.  But  competition 
for  air  time  has  become  keen.  We 
think  the  study  can  help  sponsors 
and  producers  win  that  competi- 
tion." 

The  study  was  prepared  by  John 
T.  Fosdick  Associates  of  New 
York.  It  is  the  third  such  televi- 
sion survey  commissioned  by  Mod- 
ern since  1955. 

Copies  of  the  report  will  be 
available  free  in  January  from  any 
Modern  sales  office  or  from  the 
company's  headquarters  at  3  East 
54th  Street.  New  York.  N.  Y. 
10022.  Write  on  your  business  let- 
terhead to  offices  noted.  i^' 
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ARRIFLEX    at   work    —   one    of    a    series 


NBC  NEWS  CORRESPONDENT   MARTIN  AGRONSKY  (F«R   LEFT)   INTERVIEWS  CAPT.  EDWARD  COOKE   ABOARD 
U.S.S.  GEORGE  WASHINGTON  WHILE  ARRIFLEX  RECORDS  THE  EVENT. 


DOWN  UNDER.  WHERE  ELBOW  SPACE  IS 
A  LUXURY.  THE  COMPACT  ARRIFLEX 
FILMS    MISSILE-FIRING   ACTIVITY. 


ARRIFLEX  goes  underseas 

in  pioneer  recording  of 

POLARIS  missile  launching 


Filming  of  a  realistic 

exercise  aboard  Polaris 

submarine  U.S.S.  George 

Washington,  was  climaxed  by 

the  actual  launching  of  its 

missiles  into  the 

Atlantic  Missile  Range. 

News  Correspondent 

Martin  Agronsky,  Associate  Producer   Daniel    Karasik  and  a 

crew  of  four  created  an  hour-long  documentary  color  film, 

"Polaris  Submarine:  Journal  of  an  Undersea  Voyage,"  shown 

over  NBC-TV  Network.  Director  Tom  Priestly  and  Cameraman 

Scott    Berner   selected    the    compact,   easily    maneuverable 

Arriflex  16  for  the  pioneering  job.  The  NBC  newsmen,  first  TV 

team  ever  permitted  aboard  during  a  mission,  met  the  Polaris 


sub  at  sea.  Once  sub- 
merged, the  George  Wash- 
ington was  under  "battle" 
orders  not  to  resurface  —  for 
any  reason -for  16  days. 
Working  day  and  night, 
approximately  14  hours 
a  day,  the  camera  crew 
filmed  duty  tours,  church  services,  recreation  activities  and 
"bull"  sessions  of  officers  and  men,  then  settled  down  to  the 
serious  business  of  missile-firing  activity  -  recording  the 
underwater  launching  after  the  warheads  had  been  removed- 
Meeting  all  challenges  on  land,  in  the  air,  on  the  sea  -  or 
under  it  -  Arriflex  does  its  usual  dependable  job  rapidly, 
accurately  and  economically.  It  will  do  the  same  for  you. 


WRITE  FOR  NEW  CATALOG. 


From  the  microscope  to  the  missile  range... from  spot  locations 
to  sound  stages. ..  Arriflex  professional  motion  picture  cameras 
are  the  dominant  choice  of  filmmakers  in  science,  industry,  and 
entertainment.  They're  lightweight,  rugged,  tremendously  versa- 
tile -  uniquely  suited  to  a  range  of  applications  virtually  without 
limits.  Here  are  some  of  the  features  that  give  Arriflex  cameras 
their  remarkable  capabilities: 

•  MIRROR-SHUTTER  REFLEX  VIEWFINDER  •  REGISTRATION- 
PIN  FILM  MOVEMENT  •  2r-DIVERGENCE  3-LENS  TURRET  • 
CONTOUR  HAND  GRIP  •  FRAMES-PER-SECOND  TACHOMETER 

•  COMPLETE  ACCESSORY  SYSTEM  .  .  .  lenses,  standard  and 
special-purpose  electric  drives,  power  supplies,  time-lapse  equip- 
ment, film  magazines,  sound  blimps.tripods. 

•YOU  ARE  INVITED  to  send  us  a  description  of  your  special  use  of  Arriflex  equipment. 


CORPORATION 
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New  ECCO  Improved 

Model  D  For 

16mm  &  35mm 


Cleans  —  Lubricates  — 
Prevents  Dust  Static 

Speedroll 
Applicator  Model  D 


♦ 


Cleen  and  inspect  vour  fiim  in  one  easy  oper- 
ation. Operates  effectively  at  several  hundred 
feet  per  minute.  Save  time,  fluid,  labor  and 
money.  Lifetime  bakelite  construction.  Elimin- 
ates waxing.  Absolutely  safe  and  NON-TOXIC 
.  .  .  NON-INFLAMMABLE.  Widely  used  by 
schools,   colleges,    and    film    libraries. 

Model  D  Applicator  with  one  gal.  ^^C  ftrt 
Ecco  #1500  cleaning    fluid    ^HJ.WW 

Ecco    No,    ISOO   cleaning    fluid,    gal $9.00 

Ecco    No.    2000   cleaning    flu'd    *"or 

NEGATIVES,     gal.    ,  S7.00 

Acetone,     per    quart  JI.^O 

Ethyloid    Film    Cement,    f   n-  S2.C0 

Film    Handling    gloves,    per  doien   $1,95 


3  NEW  CAMERA  MART  ACCESSORIES 


M\\  GTC-59 

LENS  CLEANER 

&  PROTECTOR       \y  ^ 

•  Anti-Fog      •  Anti-Static  "^f*^* 

Ideal  for  lenses,  cameras, 
conder.sors,    reflectors,    optical 
equipnnent,  efc. 

6  oz.  can  with  Spray  Applicator  ?1.65  each 
Case  of  12/51.00  each 

JiqmlapC  liquid 

INSULATING  TAPE 
lust  Brush  it  on  Those 
Hard-To-Tape  Places 

Designed  for  use  in  electrical  in- 
stallations, maintenance  and  re- 
pair. Prevents  shorts,  shocks. 


m 


K^, 


2  oz.  Bottle  S1.65  each    Case  of  12/si.OO  each 


rff/f/3I7i 


ihni 


Restores, 
Quiets, 
Lubricates 


Completely  safe  for  sound  pro- 
jectors, amplifiers,  studio  rec- 
ording equipment  and  editing 
equipment.  Non-inflammable. 
Used  for  all  gummy  parts  — 
instantly  cleans  and  deposits  a 
hard  bonded  dry  lubricant. 
2  oz.  Bottle  S1.00  each  Case  of  12/75c  each 
Wrht  for  romplcfe  Iherdlure.m  Prices  F.O.B.  N.  Y. 


A 


For  further  information  write 


n>4F 


the  CAMERA-MART  inc. 

1845  Broadway,  New  York  23.  N.  Y. 
PLaza  7-6977 


304  Motion   Pictures  of  24  ( 
International    LaI)or-In(liistrial 

I^LROPF  Again  emphasized  the 
'-'  important  role  it  accords  the 
film  medium  with  a  second  inter- 
national film  competition,  follow- 
ing close  on  the  heels  of  the 
recent  Fourth  International  Indus- 
trial Film  Exhibition  at  Madrid. 
On  November  20-27.  Antwerp, 
Belgium,  was  host  as  304  motion 
pictures  from  24  countries  com- 
peted for  honors  at  the  Fourth  In- 
ternational Labour  and  Industrial 
Film  Triennial. 

The  event  was  the  fourth  with- 
in the  past  decade  and  was  under 
the  direction  of  Belgium's  General 
Commissariat  for  Work  Promo- 
tion, assisted  by  the  Royal  Bel- 
gium Archive  of  Films  and  by  the 
International  Audio-Visual  Tech- 
nical Centre. 

82  Pictures   Survive  Preview 

With  screening  time  very  limit- 
ed, only  82  films  survived  early 
previewing.  Of  these.  1 8  out  of 
the  42  originally  submitted  came 
from  neighboring  Germany  while 
13  British  productions  competed 
with  nine  French  titles  and  eight 
from  Belgium.  The  U.  S.  was  rep- 
resented in  the  finals  with  six 
films;  Canada  and  Italy  had  five 
subjects  up  for  honors.  Holland 
and  Sweden  were  represented  bv 
four  each;  two  films  were  contri- 
buted by  Switzerland  and  Czecho- 
slovakia. Also  represented  by  sin- 
gle titles  were  Norway.  Hungary. 


oiintries   Compete    in   Fourth 
Film    Triennial    in    Antwerp 

Vugoslavia.     India,     Israel     and 
Luxembourg. 
Emphasis    on    Industrial    Training 

The  ".Antwerpiade."  as  this  tri- 
ennial congress  is  known,  differs 
in  character  from  such  festivals  as 
Madrid,  held  under  the  sponsor- 
ship of  the  European  Council  of 
Industrial  Federations.  Emphasis 
at  the  Belgian  showings  was  on 
training  within  industry  with  the 
human  factor  an  important  con- 
sideration. 

52  diplomas,  citing  top  honors 
for  "Mastership""  and  others  for 
"Merit."  were  presented  at  Ant- 
werp. The  Federal  Republic  of 
Germany,  with  four  Master  and 
four  Merit  awards,  was  closely 
followed  by  France  with  three 
Masters  and  two  Merits  and  by 
Sweden,  which  gained  two  Master 
awards.  Belgium  won  a  Master 
diploma  and  two  Merit  awards. 
The  Czechs  and  Swiss  had  one 
Master  award  apiece.  Britain  and 
the  United  States  each  gained  two 
Merit  awards.  The  U.  S.  honors 
were  shared  by  Safety  Bell  for 
Susie,  a  Charles  Cahill  Production; 
and  by  Pole  Top  Reuiie.  a  Bay 
State  production. 
Discuss    Economics,    Film    Planning 

Study  groups  were  an  import- 
ant part  of  the  program.   Topics 
discussed  included  a  comparative 
analysis  of  "Slides  or  Film""  and 
Criteria  for  Good  Labor  and  In- 


dustrial Films."'  Henri  Bonnier  of 
France  led  a  discussion  on  the 
economic  aspects  of  industrial 
film-making;  R.  Houlout  of  Bel- 
gium also  spoke  on  this  same 
topic. 

Speaking  for  Germany.  Dr. 
Hans  Schaller  of  AEG.  'Frank- 
furt, provided  a  13-point  outline 
for  a  good  industrial  documentary, 
stressing  informational  content, 
actuality  and  inspiration  as  its 
main  points.  Czechoslovakia's  An- 
tonin  Novy.  surveying  the  film 
production  of  the  eastern  Euro- 
pean countries,  quoted  an  annual 
expenditure  for  Labor  and  indus- 
trial film  work  exceeding  $50  mil- 
lion. This  includes  informational 
and  training  films  for  widely-diver- 
sified fields  of  industry. 

.\     Comeback     for    ^\  est     Germany 

Germany's  "comeback"  at  Ant- 
werp was  notable,  in  light  of  com- 
paratively few  "firsts"'  achieved  at 
Madrid.  The  awards  were  spread 
over  a  wide  sector  of  industry, 
including  films  made  over  the 
past  two  years.  They  justify,  ac- 
cording to  Business  Screen's 
representative  at  Antwerp,  "the 
policy  of  putting  a  hard  core  of 
basic  instruction  beneath  an  en- 
ticing shell  of  general  informa- 
tion." q- 
*     *     * 

Emile  Leze,  Head  of  France's 
\  ilfer  Laboratory.   \  isils  U.S. 

^-.  Celebrating  the  30th  anniver- 
sary of  the  establishment  of  his 
film  laboratory.  Emile  Leze.  head 
of  Vitfer  Laboratoires  Cinematog- 
raphiques.    Paris.   France,   paid   a 


•  creative  productions 

•  complete  producers  services 

•  studio  soundrecording 

•  animation— graphic  arts 

•  still  photography 

•  editing— titling 

•  complete  laboratory 

•  complete  mobile  video  tape 
unit  with  6  camera  chains 

•  VTR  transfer 


REELA  FILMS,  INC. 

A  DIVISION  OF  WOMETCO  ENTERPRISES.  INC. 

17N.W.ThirdSt.,  Miami,  Florida 
Phone:  FR  4-2108 

WRITE  FOR  FREE  CATALOG 


24 


BUSINESS  SCREEN  MAGAZINE 


long-anticipated  visit  to  the  U.  S. 
and  Hollywood  in  late  November. 
His  objective  was  to  meet  col- 
leagues in  the  industry,  survey 
current  practices  and  to  exchange 
notes  on  techniques  and  common 
problems. 

Visiting   both    large    and    small 
labs,  he  found  many  points  of  sim- 


\itf( 


Lfzr    in 


ilarity  —  as  well  as  an  intriguing 
spaciousness  which  can't  be 
matched  in  Paris  because  of  the 
shortage  of  suitable  buildings.  He 
concluded  his  U.  S.  visit  with 
stops  in  Chicago  and  New  York. 

Working  in  both  3.'i  I6nim. 
Vitfer  handles  entertainment  and 
television  films  as  well  as  industrial 
and  screen  advertising  picture,, 
documentaries  and  lilmstrips.  An 
Easlnumcolor  processor,  the  lab- 
oratory also  docs  b&w  reversal 
printing,  provides  optical  sound 
lansfer.  special  elTects.  titling  and 
I'lhcr  allied  services.  ©" 


liistaiil   F'rojccliiin  of  8111111 
.Soiiiiil  Films  \\  ith   Miimorep 

V.  New  from  Britain  and  recently 
demonstrated  in  the  United  States 
is  a  14  lb.  8mm  magnetic  sound- 
on-film  projector,  the  Minnorep. 
This  13x6x5  1/2-inch  transis- 
torized, battery-powered  machine 
goes  into  full  action  on  the  pros- 
pect's desk  simply  by  lifting  the 
lid,  which  brings  the  lighted  rear- 
screen  up  into  view  and  activates 
the  sound. 

Power  is  supplied  by  a  recharge- 
able battery  (or  by  regular  AC  cur- 
rent, if  desired).  A  dial  turn  pro- 
vides an  instant  still  picture  with 
no  loss  of  light  or  definition.  Film 

(TEXT,     PICTURES     ON     PAGE     57) 


SPENCER  BOSTWICK 


PLANFILM 


Fine  film  Writing 


1 447  WISCONSIN  AVtNUE,  N.  W. 
WASHINGTON  7.  D.  C.  CO  5-4I4I 


This  slide  presentation  speaks  for  itself. 


Different  films  for  line  and  continuous  tone  are  available.  Polaroid  Corp.,  Cambridge  39,  Mass. 
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ANYBODY  can 
make  a  MOVIE " 

Those  who  seek  to  (irove  it 
come  in  all  shapes  and  sizes. 
The  ilijjvri'ncv  helween  a 
"movie"  anti  a  film  which 
moves  people  to  a  desired 
action  is  the  dillerence 
belx*een  "ini\l)od\ ""  anil 

F.  K.  k<m;kltt  pkodlc- 

TIONS,  for  more  than  30 
years  the  sneressfnl  creators 
of  pfopli'-inovin^  films. 

For  lilt'  D'siilts  yon  iriinl. 
wirt'  or  nrilt'  — 


IROCKETT 

PRODUCTIONS 

6063  SUNSET  BOULEVARD 
HOLLYWOOD  28,  CALIFORNIA 

Hollywood  4-3183 

35  YEARS  OF  OUTSTANDING 
FILM  PRODUCTION  SERVICE 


San  Francisco  Festi\al  Jurors 
(ite  "Film  as  (iommiinication" 

f-i  Golden  Gate  Awards,  highest 
honors  of  the  "Film  as  Communi- 
cation" category  at  the  recent  San 
Francisco  International  Film  Fes- 
tival, were  shared  by  a  television 
film  documentary.  The  River  Nile, 
produced  by  Louis  J.  Hazam  for 
NBC  News  and  The  Ciiy  oj  Neces- 
sity, produced  by  Robert  Newman. 

Silver  Awards  in  this  group  of 
factual  films,  went  to  six  additional 
titles.  The  motion  pictures  Sire.ss. 
produced  by  AB  Centralfilm  for 
the  Swedish  Council  on  Personnel 
Administration,  and  Tlie  World  of 
Pulses-Electronics  and  Living  Or- 
l-cinism,  produced  by  Sozo  Okada's 
Tokyo  Cinema  Co..  of  Japan,  were 
leading  winners  from   abroad. 

Dimension  Films  of  Hollywood 
won  two  Silver  Awards  for  The 
Tree,  a  10-minute  subject,  and 
for  The  True  Story  oj  an  Election. 
a  55-minute  film.  Both  are  distri- 
buted by  Churchill  Films  of  the 
same  city.  Other  Silver  Award  win- 
ners were  The  Happy  City,  pro- 
duced by  William  Deneen;  and 
Initial  Teaching  Alphabet:  the 
Forty  Sounds  of  English,  produced 
by  John  Bransby  Productions,  of 
New  York  City. 

12  other  entries  received  Hon- 
orable Mentions,  including  Man 
and  Safety:  Communication,  a  30- 
minute  film  produced  by  Graphic 
Films  Corporation.  Hollywood, 
for  the  Secretary  of  the  Air  Force. 
Washington.  D.  C.  Others  winning 
Honorable  Mention  were  The  Cry 
for  Help,  produced  by  George  C. 
Stoney  Associates;  and  The  Toy- 
maker,  produced  by  Vision  Asso- 
ciates, both  of  New  York  City, 

Jurors  for  Film  as  Communica- 
tion were  C.  Cameron  Macauley, 
Bertha  Landers  and  Edwin  L.  Wil- 
bur. Mr.  Wilbur  supervises  motion 
picture  activities  for  the  Atomic 
Energy  Commission.  \^' 

Honor   Dr.    Robert   Richter   at 
Reception,  Premiere  in  IV.  Y. 

it  A  reception  at  New  York's 
Plaza  Hotel  honored  Dr.  Robert 
Richter.  president  of  Arnold  & 
Richter  K.  G..  Munich.  Germany, 
last  month.  Host  to  Dr.  Richter 
and  a  galaxy  of  guests  from  the 
motion  picture  and  television  in- 
dustries was  Paul  Rlingenstein. 
president  of  the  .Arriflex  Corpora- 
tion of  America, 

Reception  guests  saw  the  pre- 
miere showing  of  a  20-minute  color 
film.  The  Arri  Story,  and  heard 
a  tribute  to  Dr.  Richter  for  the 
pioneering    accomplishments    and 


engineering  genius  from  which  h.s 
cameras  have  evolved. 

On  the  final  leg  of  a  round-the- 
world  trip.  Dr.  Richter  responded 
with  a  report  on  his  journey.  "Dur- 
ing the  last  decade,"  he  noted, 
"motion  pictures  have  become  ever 
more  important  in  television,  in- 
dustry, education,  medicine  and 
science.  Our  company  has  bene- 
fited from  this  trend  and  we  have 
committed  a  great  deal  of  engi- 
neering man  power  and  funds  to 


Dr.  Robert  Richter  [ctr).  prc.^.i- 
dcnt,  Arnold  &  Richter,  icilh  (/) 
Find  Klingcn.steiii,  president,  and 
i.p-    Victor  James   of   Arriflcx. 

continued  research  and  develop- 
ment in  order  to  maintain  the 
leading  position  of  Arriflex  in  the 
years  ahead."  y- 

Pratt   Elected   President   of 
CINE    Followin-:   D.   C.   Charter 

■  Serving  LJ.  S.  factual  film  pro- 
ducers and  sponsors  as  a  clearing 
house  for  their  participation  in 
overseas  cultural  festivals,  the 
Council  on  International  Nonthe- 
atrical  Events  has  now  become  a 
non-profit  corporation,  chartered 
in  the  District  of  Columbia.  Willis 
H.  Pratt.  Jr..  film  manager  for 
the  American  Telephone  &  Tele- 
graph Co..  was  elected  president  of 
the  Council  at  its  recent  seventh 
annual  meeting  in  the  nation's 
capitol.  He  succeeds  John  Flory. 
Eastman  Kodak  Co..  in  that  post. 

Other  elected  officers  include 
four  vice-presidents:  Tom  Hope, 
of  Kodak;  J.  Edward  Oglesby. 
Virginia  State  Department  of  Edu- 
cation. Richmond.  Va.;  Anna  L. 
Hyer.  DAVI.  National  Education 
Association.  Washington.  D.  C; 
and  Charles  Dana  Bennett.  Farm 
Film  Foundation,  also  of  Wash- 
ington. 

Brig.  Gen.  Willard  Webb  (ret.), 
head  of  the  .American  Science  Film 
Association,  is  treasurer;  Alden 
Livingston.  E.  I.  duPont  de  Ne- 
mours &  Co..  Wilmington.  Del.  is 
the  secretary  of  the  Council. 

Entries  for  1964  festival  events 
are  now  being  invited.  These  in- 
clude participation  at  Adelaide  and 
Melbourne  (Australia).  Cannes. 
Edinburgh.  Venice.  Padua.  Vicen- 


CINE  president  W  illi^  It.  Pratt       ii 

za  (Italy).  Victoria  (Canada"). 
Cortina.  Berlin  International  and 
the  Berlin  .Agricultural  Festival. 

Harold  E.  Wigren.  re-elected 
coordinator  for  CINE,  notes  the 
March  2nd  deadline  for  eligible 
films  (released  during  1963  or  in 
January-February.  1964).  Appli- 
cation forms  may  be  obtained  from 
CINE.  1201  Sixteenth  St..  N.  W.. 
Washington,  D.  C.  20036.  9 


Quality-Bilt 

Film  Shipping  Cases 

•  Best  quality  domestic  fibre 

•  Heavy  steel  corners  for 
added  protection 

•  Durable   1"  web  straps 

•  Large  address  card  holder 
with  positive  retainer  spring 

•  Sizes  from  400'  to  2000' 

OTHI  K    "uLMiri-lllLI '■    ITIMS: 

Salon  Print  Shipping  Cases 

Sound  Slidefilm  Shipping  Cases 
(for  Transcriptions  &  Filmstrips) 

2"  x  2"  Glass  Slide  Cases 

Filmstrip  Shipping  Cases  (hold  up 
to  6  strips  plus  scripts) 

Write  direct  to 

Vlaintfactlirer  for  catalog 

WM.  SCHUESSLER 

361  W.  Superior  St.,  Chicago  10,  III. 
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1964  Advertising  Prof»ram  of 
American    Oil    Sli<i»n    on    Film 

■i^c  The  entire  1964  advertising 
program  of  the  American  Oil  Com- 
pany, showing  increased  use  of 
newspapers  and  a  52-\veek  radio 
campaign  as  well  as  that  compa- 
ny's billboards,  point-of-purchase 
materials,  magazine  ads  and  tele- 
vision program  plans,  has  been 
built  in  a  .''O-minme  color  motion 
picture. 

The  sound  film  features  TV  and 
radio  personality  Charley  Weaver 
and  is  now  being  used  to  present 
the  advertising  program  to  market- 
ing personnel,  dealers,  agents  and 
jobbers  throughout  the  country.  13' 

*  -;:  ;!: 

"Triilli    Mmiil  Hair  (  oliiriii;;" 
Tolil    in   u   .New    Clairol  I'idnre 

ir  Ciairol  has  introduced  a  new 
film  called  The  Truth  About  Hair- 
coloring  (25  min.,  color)  which 
will  be  distributed  to  women's 
clubs  and  other  groups. 

Six  typical  haircoloring  users  are 
shown  in  the  documentary-style 
film,  with  detailed  reasons  for  their 
switch  to  haircoloring.  All  of  the 
actresses  arc  authentic  in  that  they 
never  previously  had  their  hair 
colored. 

Parts  of  the  film  were  made  in 
an  actual  beauty  shop,  and  empha- 
sis is  given  to  the  key  role  of  pro- 
fessional hairdressers,  particularly 
with  regard  to  first-time  users  of 
haircoloring. 

The  film  is  designed  to  answer 
the  questions  about  haircoloring 
asked  most  frequently  by  women. 
Though  primarily  educational,  the 
motion  picture  includes  sequences 
on  the  excitement  of  color  in  our 
everyday  lives. 

The  film  was  produced  by  Dol- 
phin Productions.  New  York,  with 
Allan  Stanley  as  director  and  Rich- 
ard Ellison  as  writer.  Mundell 
Lowe  did  the  original  score. 

Prints  of  The  Truili  About  Hair- 
coloring can  be  obtained  from  the 
national  distributor.  Association 
Films,   Inc.  !«(■ 

:):  4;  ^ 

Befjin    I'iiialisl    .Iii<l;;ing    for 
'64  iloilwMiDil    Vil  Cliih  Awards 

■tx  With  entry  lists  closed  for  the 
fourth  International  Broadcasting 
Awards,  sponsored  by  the  Holly- 
wood Advertising  Club,  prelimin- 
ary screening  has  begun  in  Lon- 
don. Mexico  City,  Toronto.  New 
York.  Chicago,  and  Hollywood 
of  1963  television  and  radio  com- 
mercials entered  in  that  competi- 
tion. Formal  awards  presentation 
is  scheduled  for  February  25  at 
the  Hollywood  Palladium.  Bf 


CECO  EXCLUSIVE! 


THE  16mm  PROJECTOR 
WITH  35mm  QUALITY! 


Ideal  For  World's 
Fair    Exhibitors. 

Undei  Test.  This 
Pioiector  Has  Run 
12  Hrs.  A  Day  For 
2''2  Years... And  Is 
Still  Running 
Trouble-Free. 


BAUER  SEIECTON 
Ifimm  PROJECTOR 

Perfectly  Suited  For 

Theater  Projection 


2' 2  hrs   uninterrupted  showings  with  5000  ft.  reel. 

No  skilled  operator  needed  — simple  push  button  operation. 

XENON  LAMP  operates  1500  continuous  hrs.... No  carbon  replacement 
,  No  lamp  maintenance,..  No  mirror  splatter ...  No  exhaust  system 
needed  (Generates  no  carbon  monoxide  fumes)...  Instant  starting  at 
peak  output... Quality  closest  to  daylight..  .Variable  light  output 
with  no  change  m  color  quality. 

2000  WATT  XENON  LAMPHOUSE  delivers  4100  lumens^ fills  Cinema- 
scope screen  over  40  ft.  wide.  1000  watt  Xenon  gives  2300  lumens 
for  Cinemascope  screens  to  30  ft  wide. 

I   CONTROLLEO  LIGHT  TO  DESIRED   INTENSITY. 


Exclusive  lamphouse  "Cold  Mirror"  reduces  aperture  heat  — extends 

film  hie 

Film  Pulldown  System,  Maltese  Cross  Design  Intermittent  Sprocket, 

insures   positive,   safe   film   engagement  —  no  claw  mechanism  to 

damage  film. 

Circulating  Lubrication  System  for  trouble-free  operation. 

SOUND  SYSTEM  — Optical  &  Magnetic  Sound  Heads. ..Amplifier 

handles  optical  &  magnetic  signals ...  15  watt  amplifier  for  optical  and 

magnetic  reproduction. 

CECD  2-Speed  Synchronous  Motor  16  &  24  F.P.S.  available. 

Simple  Installation. 

Guaranteed  Parts  &  Service. 


For  complete  information,  write:  Jack  Schaffer,  Chief  Projection  Engineer 


INDUSTRIAL  DEALERSHIPS  AVAILABLE 


Vi/HERE  THE  PROS  GO... 

CAMERA  EQUIPMENT  CO.,  INC. 

FIRST  IN  SALES,  SERVICE,  RENTALS  AND  REPAIRS  '^  SUBSIDIARY  OF  CECO  imdustries,  inc 

NEW  YORK.  N.Y. -315  West  43rd  St.  •  JU  6-1420  /  HIALEAH,  FLORIDA -51  East  lOtli  Ave.  •  TU  8-4604 
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Does  outward  behavior  reflect 

or  mask 

the  reality  of  inner  feelings? 

Listen  ... 
Observe  ... 

These  are  the  first  steps 
in  communicating. 


SI 


31    WEST   53RD    STREET   •    NEW    YORK    19.    N.    Y 
PLAZA   7.06SI       . 


A    SIX-PAGE    PORTFOLIO    ON    TODAYS   FILM    AUDIENCES 

Distribution  Must  Be  Creative 

liv  Kohert  Fiiiehoiil   \  .P..   \ssociiilion   Filinr. 


WK  Can  Learn  from  the  work 
of  the  specialists  in  theatrical 
film  exploitation.  If  any  word 
would  seem  to  sum  up  their  un- 
ceasing labors  it  is:  "enthusiasm." 
It  is  just  as  important  for  a  dis- 
tributor of  a  sponsored  motion  pic- 
lure  to  impart  to  our  potential 
users  —  teacher,  program  chair- 
man or  TV  film  director  —  that 
here  is  a  film  of  significance,  view- 
er appeal  and  all-around  merit. 

We  at  .Association  Films  look 
for  unique  promotional  values  in 
every  picture  we  take  on.  Docs  it 
serve  a  need  for  top  management 
groups'.'  Will  it  help  a  college  in- 
structor explain  something  about 
our  distributive  system'^  Will  a 
church  leader  find  it  useful  in  stim- 
ulating discussion?  Will  the  film 
be  useful  in  a  career  seminar  and 
help  a  teacher  cope  with  drop-out 
problems?  Does  it  present  the  prin- 
ciples of  profit  motivation  with 
conviction  for.  say.  a  group  inter- 
ested in  comparing  free  enterprise 
with  conmiunism? 

Select  Films  for  Freedom" 
Last  year  we  developed  what 
was  to  become  one  of  the  most 
successful  distribution  concepts 
ever  undertaken.  We  called  these; 
■Films  for  Freedom."  selecting 
from  our  library  of  some  600 
sponsored  motion  picture  tides 
about  SO  films  which  contribute 
something  concrete  to  a  better  un- 
derstanding of  our  democratic  and 
free  enterprise  traditions. 

These  films  had  to  have  some- 
thing of  lasting  merit:  a  vitality 
that  could  lead  into  a  discussion 
or  seminar.  There  were  six  basic 
categories  including.  "The  Ameri- 
can Tradition:    Freedom  and  En- 


terprise," "Spokesmen  for  Free- 
dom" (biographies  of  statesmen. 
Presidents  and  great  leaders  of  oui 
times),  "In  Defense  of  Freedom." 
"The  Alien  Philosophies:  Com- 
munism and  Fascism."  "World 
Trade:  Bulwark  of  Freedom,""  and 
"Expanding  Frecdom"s  Frontiers 
( space  and  science  in  the  sixties  i 

Over  15,000  .\dult  Bookings 

To  date  we  have  made  more 
than  1,'i.OOO  "Freedom"  bookings 
— primarily  to  adult  organizations. 
Many  industrial  plants,  fraternal 
organizations,  banks  and  busi- 
nesses have  ordered  "Freedom"' 
films  in  series  on  a  weekly,  bi- 
monthly and  monthly  basis.  From 
a  prestige  standpoint,  hardly  any- 
thing could  have  been  more  felici- 
tous. We  have  received  commen- 
dation from  the  W  hite  House,  let- 
ters of  congratulation  from  the 
Governors  and  national  leaders, 
mention  in  the  Congressional 
Record,  and  the  coveted  George 
Washington  Honor  Medal  from 
the  Freedoms  Foundation. 

For  the  28  sponsors  whose  films 
were  amonu  the  "Films  for  Free- 


Ruick  Open  Golf  Tournament  film 
scored  well  oier  500  telecasts,  with 
estimated  audience  of  more  than  IT 
nulUon    vieicers    to    a    recent    dale. 
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Union  C;irl)ide"s  picture,  "The  Pet- 
rified Hivir."  has  hroufiht  peaceful 
uses  of  atomic  eneratj  to  the  screen. 
In  use  for  more  than  eifiht  years,  it 
has  been  telecast  over  1,600  times. 

dom"  there  has  been  unusual  ex- 
posure (to  large  adult  audiences) 
nd  nationwide  recognition  for 
their  efforts  in  promoting  the 
ciuse  of  freedom  through  films. 

Individual  film  promotion  must 
be  equally  imaginative,  sometimes 
daring,  but  always  reflecting  the 
enthusiasm  of  the  distributor  and 
the  creativity  of  the  producer.  As 
an  example,  when  we  launched 
American  Airlines"  unusual  and 
unique  film.  The  Masters,  we  con- 
tacted   every   TV    station    in    the 

(CONTINUED      ON      PAGE      48^ 


Every   da>    and   nii;lit,   ihroufilioiil   the   year,   firoups  of   influential 
Americans  are  .seeing  factual  films  in  clubs,  lodges,  meeting  halls. 

REPORT  ON  SPONSORED 
FILM  DISTRIBUTION:  I 

Consider  the  Film  Medium,  Compare  the  power  of  unin- 
ternipted  attention  to  an  explanation  of  policy,  product  or 
service  for  20  or  30  /////  minutes  of  combined  siiihl/soiind  pres- 
entation! Compare  it  to  the  average  seconds  of  attention  to  the 
printed  advertising  page.  And  then  examine  the  millionfold 
attendance  reports  of  specializing  film  distributors  and  long- 
active  film  sponsors.  Add  to  this  the  "welcome  mat"  laid  out 
by  theaters,  television  stations,  influential  community  groups; 
the  vital  importance  of  reaching  our  tremendous  teen-age  citi- 
zens of  tomorrow.  Then  look  to  the  "communications"  pro- 
gram of  your  company  or  trade  group  and  ask,  "why  aren't 
we  using  films'.'" 

These  pages  on  today's  trends  in  sponsored  film  distribu- 
tion are  only  a  preface  to  an  issue-by-issue  continuing  focus 
on  this  critical  phase  of  the  factual  film  industry's  future. 
Growing  density  of  population,  reflected  in  the  corresponding 
growth  of  all  kinds  of  special-interest  groups  whose  attitudes 
and  purchasing  power  is  of  vital  concern,  has  put  the  spotlight 
on  the  methods  and  potentials  of  film  distribution.  The  current 
surge  in  color  television  set  purchases;  the  revival  of  theater 
construction;  continued  acquisition  by  groups  of  16mm  (and 
Smm )  sound  motion  picture  projection  equipment  —  are  a 
few   factors  which  underscore  the  importance  of  these  pages. 

Drl\e-in   theaters  are  exhibiting  colorful  s-ponsored  short  subjects 

uheuever  film  itualilij  and  interest  meet  their  audience  standards. 
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From    the    Commeniat   Film    Distributor's    Viewpoint 


Centrally-located    Los    Angeles    office    of    Modern    Talliina    Picture    Serv- 
ice   is    tiipiciil   of    32    film    libraries    noic    serving    comnniuitij    audiences. 

Modern  Forecasts  Gains  in  '64 

Notes  Sharp  Upturn   in  ('ommiinity   Aiuliences:  ('olor  TV  Needs 


I  t's  Been  a  Busy  Year  for  Mod- 
ern Talking  Picture  Service. 
It's  been  a  year  of  many  meas- 
urable gains. 

And  it's  been  a  year  of  seeding 
for  the  future.  The  developments 
of  1963  have  already  made  it 
clear  that  there  will  be  new  gains 
in  1964. 

Look,  for  example,  at  the  bed- 
rock "non-theatrical"  groups,  or 
as  they  are  called  today,  "com- 
munity audiences."  What  is  hap- 
pening to  them  in  this  age  of  gal- 
loping communications?  They're 
galloping! 

Figures  for  July  through  No- 
vember, the  first  five  months  of 
Modern's  current  fiscal  year,  show 
an  increase  of  19%  in  community 
film  bookings  over  the  same  pe- 
riod a  year  earlier. 

Impact  of  "Resort  Cinema" 
An  important  factor  in  the  com- 
munity audience  boom  was  the  de- 
velopment of  Modern's  "Resort 
Cinema"  —  a  concerted  and  suc- 
cessful effort  to  cultivate  audiences 
at  vacation  resorts.  "Resort  Cine- 
ma" is  expected  to  grow  steadily 
in  the  coming  years.  And  the  spe- 


cial new  techniques  used  to  reach 
the  resort  audience  already  are 
helping  Modern  make  some  signifi- 
cant gains  in  circulation  to  other 
adult  audience  groups. 

Concerning  school  bookings,  en- 
rollment statistics  are  growing 
each  year  and  the  output  of  school 
oriented  films  appears  to  be  keep- 
ing pace  with  this  growing  oppor- 
tunity. The  importance  of  reaching 
a  youthful  audience  is  a  funda- 
mental part  of  marketing  for  a 
growing  number  of  sponsors.  The 
quality  of  school  films  is  better 
than  it  has  ever  been.  Sponsors 
are  aware  of  the  need  for  pro- 
ducing films  that  will  make  a  posi- 
tive contribution  to  the  classrooms 
of  the  schools  they  want  to  reach. 

Modern  has  had  a  close  work- 
ing relationship  with  the  nation's 
schools  throughout  its  26  years. 
.\nd  Modern  has  been  close  to  the 
new  educational  programs.  Its 
Modern  Learning  Aids  division  has 
distributed  the  PSSC  physics  films 
for  several  years.  Early  this  year 
it  was  appointed  distributor  of  the 
CHEM  Study  chemistry  films. 

This  fall  the  MLA  Division  was 


chosen  to  handle  the  elementary 
school  teacher  training  films  of  the 
School  Mathematics  Study  Group. 
Another  acquisition  of  the  year 
was  the  film  library  of  Colonial 
Williamsburg  —  films  and  film- 
strips  variously  suitable  for  social 
studies  classes  and  adult  audiences. 

32  Libraries  in  Major  Cities 

Modern  serves  community  audi- 
ences through  its  32  film  libraries 
in  major  cities  from  coast  to  coast 
(and  in  Anchorage  and  Honolulu  ). 
Each  of  these  film  libraries  has 
from  $10,000  to  S.'iO.OOO  worth  of 
equipment,  including  specially  de- 
signed electronic  film  inspection 
machines. 

These  offices  are  staffed  by 
trained  film  inspectors,  bookers 
and  supervisors.  This  de-central- 
ized network  permits  faster  service 
to  film  borrowing  groups  and  al- 
lows the  sponsor  a  considerable 
measure  of  print  economy  by  rea- 
son of  faster  turnover. 

TV  Demand  for  Color  Prints 
In  television  distribution,  the 
growing  importance  of  color  is  a 
significant  development  for  many 
sponsors.  1963  has  been  the  best 
year  so  far  for  the  sale  of  color 
sets  and,  accordingly.  Modern  has 
noted  a  30%  increase  in  requests 
for  color  prints  from  station  film 
programmers.  With  653  stations 
on  the  air  at  the  end  of  the  year 
—  and  with  a  promised  expan- 
sion in  the  years  ahead  —  the 
outlook  for  television  use  of  spon- 
sored films  is  as  bright  today  as 
it  has  ever  been.  A  new  research 
report  entitled,  "The  Television 
Audience  and  Business  Sponsored 
Films,''  will  be  released  in  Janu- 
ary. 

Theatrical  circulation  continues 
to  be  an  exceptional  buy  for  the 
sponsor  with  the  right  film.  Some 


16.500  conventional  and  drive-in 
theaters  in  the  United  States  play 
to  an  average  weekly  audience  of 
42  million  people.  Short  sponsored 
films  included  on  the  programs 
are  getting  big  exposure. 

Theatrical  exposure  in  60  for- 
eign countries  is  now  offered 
through  overseas  affiliates. 

Community  audiences  abroad  — 
in  Europe.  Asia  and  .Australia  — 
can  also  be  reached  through  an 
exclusive  membership  in  Inforfilm, 
an  international  association  of  film 
distributors. 

Now  Has  Library  in  Canada 

The  company  opened  its  own 
Canadian  film  library  in  Toronto 
nearly  three  years  ago.  The  Ca- 
nadian office  serves  many  Cana- 
dian accounts,  and.  in  addition, 
has  been  gratified  to  find  a  num- 
ber of  U.  S.  sponsors  interested 
in  distribution  in  Canada.  Cana- 
da, a  film-conscious  country,  has 
been  quite  receptive  to  Modern's 
offerings  —  true  for  television  as 
well  as  for  community  audiences. 

One  of  the  most  interesting  de- 
velopments of  the  year  has  in- 
volved the  company's  electronic 
computer.  The  IBM  1401  has  now 
operated  for  its  first  full  year.  The 
basic  tasks  formerly  handled  by 
routine  punch  card  equipment 
have  been  converted  to  the  high- 
speed computer,  providing  clients 
with  faster  reporting  of  results. 

More  important,  the  computer 
is  producing  by-product  informa- 
tion that  is  refining  the  job  of 
matching  audience  demand  with 
print  availability.  The  new  tool 
will  increasingly  help  sponsors  to 
measure  just  how  well  their  films 
are  doing  and  how  well  they're 
reaching  the  goals  set  for  them. 

A  decided  trend  to  the  use  of 
supplementary  literature  with  films 

(CONCLUDED      ON      PAGE      49) 


Below  and  right:  «ii  IBM  1401  computer  installation  has  note  been  in 
operation  for  its  first  full  year  at  Modern  headquarters  in  New  York. 
Reporting  results  to  clients  as  well  as  effective  economies  in  print 
handling  have  been  expedited  by  this  modern  data  processing  efiuipment. 


BUSINESS  SCREEN  MAGAZINE 


Sponsors  Coiilirm  I  in  reused  Audience  Aclivily  — 

It's  G  Ms  25tli  \ car  in  Films! 

Predict    ITO,.>(K)   (ieneral    Motors   Film   Showiii-is   for   Fast    Y»-ar 


SINCE  Generai  MoroRS  launch- 
ed its  film  iictiviiy  25  years 
ago.  the  corporation  has  recorded 
5.426.()()()  showings  to  an  esti- 
mated total  audience  of  371.500.- 
000  people,  includinu  those  who 
have  seen  GM  motion  pictures 
via  numerous  public  service  tele- 
casts. During  this  period.  GM  films 
have  had  24.900  reported  televi- 
sion showings  to  an  additional  esti- 
mated viewer  audience  of  hun- 
dreds of  millions.  The  figures  in- 
clude showings  through  October. 
1963. 

The  compan\  notes  that  it  has 
used  the  film  medium  for  com- 
municating information  about  its 
activities,  products  and  policies.  A 
statement  reflects  firm  belief  "that 
this  has  represented  an  excellent 
method  to  promote  a  better  under- 
standing." And  audience  figures 
substantiate  public  interest  in  the 
program  with  a  steady  growth  in 
distribution  over  years  —  from 
53.400  showings  in  1940  to  an  ex- 
pected 470,500  showings  in  '63. 

.\vailaljle  to  Any  U.S.  Group 
GM  films  are  made  available 
to  any  group  within  the  United 
States  requesting  their  loan; 
schools  and  colleges  are  the  most 
active  users,  accounting  for  92% 
of  the  reported  showings.  They  are 
distributed  from  three  film  library 
offices  located  in  Detroit.  New 
York  and  San  Francisco.  No 
charge  is  made,  other  than  return 
postage. 

Currently  there  are  50  films 
available  with  an  inventory  of  7.- 
600  prints  in  the  GM  film  libraries. 


.An  additional  4.600  prints  have 
been  purchased  by  schools,  uni- 
versities and  business  film  libra- 
ries. In  addition,  many  of  the  films 
are  distributed  abroad  by  GM's 
Overseas  facilities.  A  recent  tabu- 
lation of  attendance  report  cards 
received  from  users  of  GM  films 
indicates  that  65  9f  of  the  persons 
returning  the  cards  submitted 
comments.  Of  these.  98%  compli- 
mented the  films. 

List  "Most  Popular"  Titles 

Some  of  the  most  popular  titles 
are;  A  IK  of  Hand  Tools,  ABC  oj 
Internal  Condnislion.  ABC  of  lire 
Anioniohile  Eni^ine.  ABC  of  the 
Diesel  Enfiine.  and  ABC  of  Jet 
Propulsion.  "Classics"  which  rate 
high  in  popularity  are  GM's  wide- 
ly-seen We  Drivers,  Where  Mile- 
age Befiins.  and  American  Har- 
vest. Several  film  subjects  in  the 
GM  film  library  have  become  a 
permanent  part  of  school  curricula 
in  many  areas.  Films,  such  as 
these,  which  continue  to  be  popular 
over  the  years  are  remade  from 
time  to  time  to  keep  them  up  to 
date. 

Princip.il  promotional  tool  for 
the  program  is  CjM's  Film  Catalog, 
published  annually  and  mailed  to 
all  secondary  schools  within  the 
United  States  and  to  groups  using 
GM  films  in  the  past.  These  cata- 
logs are  also  made  available  to 
General  Motors  dealers  through- 
out the  country.  The  dealers,  in 
turn,  bring  the  film  listings  to  the 
attention  of  groups  who  are  in 
need  of  films  in  their  local  com- 
munities. 9" 


Motion  picture  indu.ttnj  and  ^ovenimenl  sources  provide  figures  show- 
ing increase  in  theater  construction  and  upturn  in  movie  attendance. 
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Millions  See  Santa  Fe  PicLures 

Railway's  Film  Library  Helps  Promote  Freifjlil.  .|ol>s.  Travel 


'T'me  Film  Medium  is  helping 
-*•  the  comforts  and  economy  of 
rail  transportation  as  well  as  the 
advantages  of  stop-over  sightseeing 
for  the  tourist.  The  Atchison.  To- 
peka  and  Santa  Fe  Railway  Com- 
pany is  a  "veteran"  among  film 
sponsors,  for  both  travel  and  ship- 
ping promotion.  During  1963  San- 
ta Fe  films  were  shown  35.366 
times  to  an  audience  of  2.357.992. 
All  of  these  were  group  audiences, 
showing  Santa  Fe  films  on  their 
own   16mm  sound  projectors. 

In  addition.  Santa  Fe  motion 
pictures  were  distributed  to  tele- 
vision stations  by  a  major  film  dis- 
tribution company.  "Good  results" 
are  reported  by  the  railway  people. 
One  title.  The  Belter  Way,  was 
telecast  140  times  for  a  total  esti- 
mated viewer  audience  of  nearly 
2.500.000.  This  program  was  ini- 
tiated early  in  1962.  terminating 
during  1963. 

How  Films  Arc  Distributed 

Community  and  school  group 
audiences  are  served  by  the  road's 
own  distribution  centers  in  the 
West  and  Southwest;  distribution 
to  groups  in  the  Eastern  and  Mid- 
western states  is  handled  by  the 
headquarters'  film  bureau  in  Chi- 
cago. Prints  have  also  been  placed 
"on  deposit"  loans  in  the  audio- 
visual libraries  of  school  systems 
in  the  areas  served  by  the  road.  In 


1963.  these  deposit  prints  ac- 
counted for  an  audience  of  69 1  .- 
943  persons. 

Film  showings  arc  promoted 
through  the  mailing  of  special  fly- 
ers, directed  to  specific  types  of 
audiences.  For  example,  one  of  the 
objectives  of  The  Belter  Way  was 
to  show  engineering  students  the 
challenging  job  opportunities  in  the 
railroad  industry.  To  reach  these 
students.  3.000  flyers  on  this  film 
were  mailed  to  colleges  and  uni- 
versities over  a  two-year  period. 
To  date.  The  Better  Way  has  been 
seen  by  7.000  engineering  students. 
Some  20.000  flyers  have  been 
mailed  to  other  types  of  groups 
since  this  title  was  released. 
Audiences  Like  liulian  Films 

"Most  popular"  of  the  Santa 
Fe's  current  pictures  are  the  road's 
Indian  films.  Arts  and  Crafts  of 
the  Southwest  Indians  and  Indian 
Ceremonials,  which  have  been  en- 
joyed by  more  than  half  a  million 
persons.  About  250  prints  of  these 
titles  are  in  circulation. 

"Firmly  believing  in  the  use  of 
films  to  reach  and  influence  po- 
tential customers."  the  Santa  Fe  is 
releasing  a  new  title  on  California 
early  in  1964.  This  film  is  similar 
to  other  state  films  which  the  road 
has  sponsored  during  its  many  past 
years  of  successful  use  of  the  film 
medium.  9 


3,500  More  Shows  for  Bethlehem 

Steel  Maker's  2.'>  ^'ilms  Shown  to  Adult  .\iidieiiees  and  on  TV 


The  25  film  titles  of  the  Beth- 
lehem Steel  Company,  made 
available  to  nationwide  adult  audi- 
ences through  the  facilities  of  Mod- 
ern Talking  Picture  Service.  Inc. 
ained  nearly  3.500  additional 
htnvings  in  1963  over  the  previ- 
ous year.  Total  audience  figures 
also  showed  a  slight  increase  over 
last  year.  1963  certified  attend- 
ance was  627.787;  in  1962.  the 
;otal  attendance  was  602.350. 

Bethlehem's  most  popular  sub- 
ject is  the  20-minute  color  film 
entitled  This  Is  Steel.  This  educa- 


tional review  of  basic  steelmaking 
processes  was  shown  nearly  6.000 
times  to  a  total  audience  of  213,- 
000  in  1963.  Released  in  1961. 
the  film  replaced  a  15-year  old 
black  &  white  version  which  was 
seen  by  over  a  million  people  at 
similar  non-theatrical  showings. 

Two  other  current  Bethlehem 
films.  Ore  From  Veneziwta  and 
Hull  1679.  received  129  telecasts 
on  public  service  time  during  the 
past  year.  Viewers  of  these  films 
were  conservatively  estimated  at 
4,138.700  persons  in '63.  9 
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A  BUSINESS  SCREEN  REPORT-IN-DEPTH  ON  THIS  SPONSORED  FILM  PROGRAM 

American  Airlines:  Film  User  With  a  Plan 


Fortified  By  a  Colorful  Series  of  New 
a  Buclgeted  Program  of  Protluetion  & 

FEW  Companies  are  using  public  relations 
films  more  effectively  than  American  Air- 
lines. This  firm  achieves  wide-spread  cover- 
age; it  has  a  great  amount  of  flexibility  in  its 
distribution  operations;  its  films  are  widely 
praised  for  their  entertainment  qualities,  yet 
the  company  gets  consistently  good  identifi- 
cation; and  all  this  is  accomplished  at  a  rea- 
sonable cost. 

It  was  only  last  year  that  .American  be- 
gan its  new  film  program.  For  a  number  of 
years  (going  back  to  1934.  in  fact)  there 
have  been  sporadic  forays  into  the  film  media, 
a  picture  here  and  one  there,  but  no  regular 
activity  was  maintained  until  the  middle  of 
1962  when  Red  Sutherland.  Director  of 
Special  Services  in  the  advertising  and  public  re- 
lations department,  undertook  the  job  of  set- 
ting up  a  film  program  with  a  firm  budget  and 
a  determination  to  get  as  much  mileage  as  pos- 
sible out  of  the  funds  at  hand. 

Good  Share  of  Budget  for  Distribution 

With  the  close  support  of  Willis  Player,  vice- 
president  in  charge  of  advertising  and  public 
relations.  Mr.  Sutherland  sold  the  program 
to  top  management  on  the  basis  of  doing 
quality  films,  doing  them  on  a  regular  basis, 
and  above  all.  alloting  a  good  share  of  the 
budget  for  the  final  key  to  success  of  any  film 
program  —  distribution. 

While  most  airlines  have  made  travel  pic- 
tures, they  have  all  too  often  been  in  the 
familiar  vein  of  the  Fitzpatrick  travelog.  To 
change  this  line  of  approach  and  offer  the 
public  something  newer  and  more  exciting, 
Mr.  Sutherland  started  experimenting  with 
short  4' 2  minute  films  about  a  year  and  a 
half  ago. 

A  series  of  three  on  ocean  fishing  were  made, 
this  being  a  subject  to  interest  not  only  the 
general  public  but  particularly  to  the  250,000 
American  businessmen  who  are  frequent  travel- 
ers and  are  the  backbone  of  any  airline's  trade. 

Each  of  these  little  miniatures  was  made  on 


Pietures,  This  Sponsor  lias  Evolved 
Distribution  Whieh  Is  Getting  Results 

a  very  tight  budget,  but  by  one  of  the  world's 
greatest  makers  of  this  kind  of  film.  Larry 
Madison.  Such  titles  as  Bhiejishing  al  Mon- 
taitk,  Acapiiico  Sail  fish  and  San  Die:^o  Alba- 
core  went  out  to  television  stations  rather 
tentatively  at  first  with  a  hope  that  they  might 
find  some  play  as  fillers  for  sport  shows  or 
after-game  time. 

Distribution  Response  A\"as  Phenomenal 

What  happened  was  one  of  the  most  phen- 
omenal successes  in  recent  film  distribution 
history.  Bliiefishing  at  Montauk.  for  example, 
in  the  past  year  and  a  half,  has  received  426 
television  showings  to  an  estimated  audience 
of  19.407.400.  .^s  a  part  of  a  trilogy  of  three 
ocean  fishing  films  it  has  been  televised  133 
more  times  to  an  additional  audience  of  6.- 
701.500  —  to  say  nothing  of  almost  2.000 
plays  before  16mm  audiences  in  half  a  year. 
And  its  playing  time  is  far  from  finished  — 
in  fact  it  seems  as  popular  today  as  when  it 
was  introduced. 

The  success  of  this  series  has  prompted 
American  Airlines  to  go  all  out  to  supply  sim- 
ilar short  films  on  other  subjects.  Already  com- 
pleted are  trilogies  on  the  moods  of  cities,  on 
landmarks  of  early  America,  and  on  the  na- 
tion's natural  wonders. 

Notable  Pictures  Are  Ke>  to  .\cceptance 

During  1964  several  other  series  will  be 
produced.  Larry  Madison  Productions  has 
done  most  of  the  films  to  date,  while  a  few 
have  been  produced  by  Bob  Downey.  They 
are  all  notable  for  superb  photography,  a 
carefully  underplayed  narration,  and  an  al- 
most throw-away  credit  for  American  Airlines 
at  the  end.  The  credit  is  so  off-hand  and 
appropriate  that  it  comes  on  strong  with  al- 
most no  objections  from  TV  stations  or  audi- 
ences anywhere. 

In  addition  to  the  trilogies  of  short  films, 
American  Airlines  has  continued  to  do  longer 
films  on  travel  —  the  very  successful  New 
York.    New    York    and   Mexican    Impressions 


American  Airlines'  color  picture,  "New  York.  Nctv  York"  is  iittructing  visitors  to  the  World's  Fair, 


arc  both  popular  and  very  aifferent  travel  films 
which  were  produced  by  Audio  Productions. 
Audio  also  made  Flight  Plan  which  describes 
the  fantastic  amount  of  planning  which  goes 
into   every   flight   on   American's   schedule. 

"The  Masters"  Tells  Maintenance  Story 
The  most  recent  release  in  the  airline's 
film  program  is  the  brilliant,  off-beat  The 
Masters,  made  by  John  Peckham  Productions, 
which  visualizes  —  with  a  minimum  of  narra- 
tion —  the  operations  of  America's  mainten- 
ance center  in  Tulsa.  The  15-minute  films 
are  intensely  modern  in  character.  Most  of 
them  manage  to  appeal  to  both  the  highest 
kind  of  movie  snob  and  the  general  public  as 
well. 

American  Airlines  films  are  distributed  by 
both  Association  Films  and  Modern  Talking 
Picture  Service.  Mr.  Sutherland  feels  that  the 


Twin-towered    .Marina   Cit\    i.s   piiinrcd   in   a 
jive-minute  film  showing  "Mood  of  Chicago," 

services  of  both  distributors  are  complementary 
and  each  has  a  special  place  in  the  company's 
overall  plans. 

Historically,  airlines'  films  have  been  dis- 
tributed on  a  very  restrictive  basis  —  no  films 
to  be  booked  in  certain  states,  or  to  certain 
kinds  of  audiences.  American  broke  this  pat- 
tern a  year  ago  —  films  are  now  distributed 
throughout  the  country,  even  to  areas  where 
it  does  not  fly  —  such  as  the  northwest,  or  the 
southeast. 

American  \M11  Get  Its  Share  of  Tra\el 
The  company  feels  that  as  people  get  more 
travel  conscious,  which  is  the  aim  of  all  the 
lihiis.  American  will  get  its  share  of  the  busi- 
ness. Which  is  not  to  say  that  a  good  em- 
phasis on  promotion  and  distribution  do  not 
go  to  American's  own  prime  areas.  For  every 
print  which  is  stocked  in  a  Seattle  exchange, 
for  instance,  there  will  be  10  or  15  in  Los 
■Angeles. 

The  "trilogy"  system  has  proved  to  be 
amazingly  flexible,  not  only  for  providing  tele- 
vision  stations  with   a   larae   number  of  films 
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"Mood  of  San  Francisco  i.v  captured  in  a  five- 
miutitp   vixit    to    the   cilij    by   the   Golden    Cate. 

on  a  wide  variety  of  subjects,  but  also  in 
direct  selling  efforts.  One  print  of  each  of  the 
airline's  films  is  permanently  maintained  in 
each  of  the  company's  53  sales  offices.  Rep- 
resentatives going  out  to  call  on  groups  can 
carry  along  reels  individually  spliced  to  cover 
whatever   interests    the   group   might   have. 

Resort  Promotion  Aids  Fishing  Trilogy 

The  company  is  flexible  in  its  approach  to 
audiences,  too.  and  looks  for  them  everywhere 
they  can  be  found.  For  instance.  Modern  Talk- 
ing Picture  Service  did  a  special  promotion 
on  the  fishing  trilogy  this  summer  to  resorts 
and  (ishing  camps.  With  25  prints  allotted  for 
this  effort,  the  film  received  133  showings  in 
July.  193  in  August  and  162  in  September. 
«hich  is  some  kind  of  a  record  for  summertime 
film  bookings.  Another  new  activity  now  un- 
der experimentation  is  the  use  of  Fairchild 
Smm  repeater  projectors  in  the  lounges  of  air- 
Ime   terminals. 

As  each  new  film  is  released  it  is  previewed 
in  the  areas  covered  before  audiences  of  state 
and  city  officials,  travel  agents,  radio  and 
TV.  newspaper  men.  This  activity  has  gener- 
ated a  great  deal  of  good  general  public  re- 
lations exposure  for  the  company. 

A  Great  Belie>er  in  the  Film  Medium 

The  film  program  is  only  a  small  part  of 
Red  Sutherland's  responsibilities  at  American 
Airlines,  but  it  is  one  in  which  he  takes  a 
great  deal  of  satisfaction.  He  is  a  great  be- 
liever in  movies  and  what  they  can  do  for  an 
alert  sponsor.  In  the  past  year,  he  says,  films 
have  proved  to  be  one  of  the  company's  best 
means  of  reaching  the  traveling  public  and 
impressing  on  them  the  safety,  and  reliability. 
comfort  and  convenience  of  traveling  by 
American.  That's  the  goal  of  this  program.    §■ 

Footnotes  on  the  Summary  of  Distribution 

I  tu-se  .American  -\iilincs'  figiiics  tio  not  include  55 
prints  of  e\ery  subject  sent  to  each  sales  office. 
For  bookings,  divide  times  shown  by  two.  Figures 
should  not  be  usctl  for  averages  or  annual  rate  of 
disliiinition.  Most  fdms  have  been  circulated  for 
less  than  a  year;  others  are  brand  new.  .\bont  50% 
of  tele\  ision  prints  are  a\ailable  in  color. 


ASSOCIATION   FILMS.   INC. 

TELEVISION 

SHOWINGS 

UMM  GROUP  SHOWINGS 

FILM   TITLES:   running   time  in 
parenthesis    (151 

Prints 
In  Use 

Months 
in  Circ. 

Times 
Telecast 

Estimated 
Audience 

Prinh 
in  Use 

Months 
in  Circ. 

Times             Reported 
Shown            Audience 

-:•-   rori,  Ne«  York  (IS) 

20 

8 

It 

6.000.000 

35 

8 

a06                   45.000 

•.•.?i  can  Impressioni  (15) 

20 

10 

ts 

2.700.000 

35 

10 

1.095                    63.000 

The  Milters  (IS) 

2S 

New 

50 

New 

Ocean  FisKing-Triloqy  (15) 

100 

7 

1.350                    76,000 

Early  America-Trilogy  (15) 

50 

7 

120 

4,500.000 

100 

7 

2,033                 116,000 

Mood  of  Three  Cities-Trilogy  (15) 

50 

New 

75 

New 

Natural  Wonders-Trilogy  (15) 

50 

New 

75 

New 

Jet  View  (31/,) 

25 

8 

34 

1.300,000 

50 

8 

353                   25,000 

Flight  Plan  (15) 

25 

8 

34 

2.000.000 

no 

9 

2.015                 112,000 

TOTALS 

2i5 

3i7 

14.500.000 

630 

7.652                   437.000 

MODERN    TALKING 
PICTURE    SERVICE.    INC. 

TELEVISION 

SHOWINGS 

16MM  GROUP  SHOWINGS 

FILM   TITLES:   running   time  in 
parenthesis    (15) 

Prints 
In  Use 

Months 
in  Circ. 

Times 
Telecast 

Estimated 
Audience 

Prints 
in  Use 

Months 
in  Circ. 

Times             Reported 
Shown            Audience 

New  York,  New  York  (15) 

20 

1 

62 

4.294.900 

50 

8 

632                    26.048 

Mexican  Impressions  (IS) 

20 

II 

as 

4,414,800 

50 

10 

925                    41,136 

The  Masters  (15) 

50 

1 

10 

311,000 

Bluelishing  at  Montauk  (5) 

50 

20 

42t 

19,407,400 

San  Diego  Albacore  (5) 

50 

13 

143 

7,060.400 

Acapuico  Saillish  (5) 

50 

15 

234 

11,164,000 

Ocean  Fishing-Trilogy  (15) 

50 

1 

133 

6,701.500 

25 

5 

569                  38,042 

Old  Sturbridge  (5) 

50 

10 

lOS 

4,136,400 

Plimouth  Plantation  (5) 

50 

10 

85 

4,039,800 

Williamsburg  (5) 

50 

8 

ae 

3.436.200 

Early  America-Trilogy  (IS) 

25 

New 

Mood  of  Chicago  (5) 

50 

New 

Mood  of  Dallas  (5) 

50 

New 

Mood  of  San  Francisco  (5) 

50 

4 

50 

1,905,300 

Mood  of  Three  Cities-Trilogy  (15) 

50 

New 

Niagara  Falls  (S) 

50 

New 

Yosemile  (5) 

50 

New 

Grand  Canyon  (5) 

50 

2 

13 

478,700 

, 

Natural  Wonders-Trilogy  (15) 

25 

New 

Teaas  Kinglish  (5) 

50 

New 

TOTALS 

8?0 

1,423 

67.350.400 

125 

2.126                    105,226 

SUMMARY  OF  FILM  ACTIVITY 

TELEVISION 

SHOWINGS 

1&MM  GROUP  SHOWINGS 

FILM   TITLES:   running   time  in 
parenthesis    (151 

Prints 
In  Use 

Months 
in  Circ. 

Times 
Telecast 

Estimated 
Audience 

Prints 
in  Use 

Months 
in  Circ. 

Times             Reported 
Shown            Audience 

New  York.  New  York  (15) 

40 

a-? 

138 

10,294,900 

85 

10 

1,438                      71.048 

Mexican  Impressions  (15) 

40 

10-11 

ISO 

7,114,800 

85 

10 

2.020                   104,136 

1  The  Masters  (15) 

75 

0-1 

10 

311,000 

50 

New 

Bluefishing  at  Montauk  (5) 

50 

20 

42( 

19.407,400 

San  Diego  Albacore  (S) 

50 

13 

143 

7.060.400 

Acapuico  Sailfish  (5) 

50 

15 

234 

11,164.000 

Ocean  Fishing-Trilogy  (15) 

50 

9 

133 

6.701.500 

125 

5-7 

1.919                   114.042 

Old  Sturbridge  (5) 

50 

10 

105 

4,136.400 

Plimouth  Plantation  (5) 

50 

10 

85 

4,039,800 

Williamsburg  (5) 

50 

8 

08 

3,436,200 

Early  America-Trilogy  (15) 

75 

0-7 

125 

4,500.000 

100 

7 

2,033                 116,000 

Mood  of  Chicago  (5) 

50 

New 

Mood  of  Dallas  (5) 

50 

New 

Mood  of  San  Francisco  (5) 

50 

4 

50 

1,905.300 

Mood  of  Three  Cities-Trilogy  (IS) 

100 

New 

75 

New 

Niagara  Falls  (5) 

50 

New 

Yosemile  (5) 

50 

New 

Grand  Canyon  (5) 

50 

2 

13 

478,700 

Natural  Wonders-Trilogy  (15) 

75 

New 

75 

New 

Texas  Kingfish  (5) 

50 

New 

Jet  View  (3'/j) 

25 

8 

34 

1.300.000 

50 

8 

353                   25,000 

Flight  Plan  (15) 

25 

1 

72 

2.00O.00O 

110 

9 

2,015                   112,000 

GRAND  TOTALS: 

1.155 

1.790 

83,850.400 

755 

9.778                   542.226 
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CINE  Presents  80  "Golden  Eagle'^  Awards 

Council  on  International  Nontheatrical  Events  Honors  U.  S.  Prodiieers 
at  Sixlli  Annual  Awards  Ceremony  Attended  l>v  600  in  \\  asliingtoii,  D.  C. 


T^HF.  Sixth  Annual  Awards  Ceremony 
-*-  and  exhibition  of  festival  films,  hosted  by 
CINE  (The  Council  on  International  Non- 
theatrical  Events),  brought  nearly  600  pro- 
ducers, sponsors  and  government  people  to 
Washington.  D.  C.  on  November  21.  80  Amer- 
ican-produced motion  pictures  were  honored 
as  "Golden  Eagle"  winners  in  the  modern  au- 
ditorium of  the  National  Education  Associa- 
tion, host  group  to  the  Council  organization. 
The  "Eagle"  recipients  were  selected  from  the 
254  films  submitted  for  overseas  festival  par- 
ticipation to  representative  juries  serving  the 
Council  throughout  the  country. 

Edward  R.  Murrow,  director  of  the  United 
States  Information  Agency,  took  the  occasion 
to  salute  the  Council  for  the  seven  years  it 
has  served  the  nation  in  this  field,  noting  "the 
impressive  work  it  is  doing  to  assure  creditable 
representation  of  the  United  States  in  the 
many  international  film  competitions  that  take 
place  around  the  world  each  year. 

Seek  an  'Olympic  Team'  for  0\  erseas 
"The    members   of   your    Council    and   the 
many  cooperating  organizations   and   individ- 


uals are  providing  a  significant  service  as  they 
seek  out  an  "Olympic  team'  of  appropriate, 
outstanding  films  to  represent  our  country  in 
these  international  events." 

Although  not  in  itself  a  film  festival,  many 
who  attended  CINE's  sixth  annual  program  in 
Washington.  D.  C,  called  it  the  outstanding 
event  of  its  kind  in  this  country,  even  surpass- 
ing many  foreign  film  festivals.  This  year,  re- 
flecting the  keen  interest  in  viewing  more  of 
the  winning  U.  S.  pictures,  an  afternoon  ex- 
hibition was  held  just  preceding  the  evening 
dinner  and  awards  ceremony. 

Summarizes  Council's  .\cconipIishmeiits 
CINE  past-president  John  Flory,  retiring 
after  serving  as  its  national  chairman  for  the 
past  two  years,  summarized  the  many  accom- 
plishments of  the  Council.  They  included  a 
broadening  of  the  number  of  U.  S.  films  se- 
lected for  overseas  events. 

"By  having  a  larger  selection  of  motion  pic- 
tures in  our  "Golden  Eagle"  group,  we  have 
been  able  to  participate  in  many  more  film 
festivals,"  he  noted.  "Whereas  three  or  four 
years  ago  we  were  in  five  or  six  events,   in 


1963  we  entered  seventeen."  The  Council  par- 
ticipates only  in  recognized  festivals. 

Derek  M.  Day.  First  Secretary  of  the  British 
Embassy,  presented  diploma  awards  to  U.  S. 
films  selected  for  showing  at  the  Edinburgh 
Film  Festival  last  year.  Count  Edgardo  Sogno 
del  Vallino.  Counselor  of  the  Italian  Embassy, 
conferred  the  awards  given  films  participating 
at  the  Venice  Film  Festival.  A  total  of  68 
I'.  S.  films  (all  of  them  among  the  "Golden 
Eagle"  recipients)  were  judged  at  internation- 
al film  festivals  this  past  year  and  42  of  them 
won  top  awards,  according  to  Flory, 

Incorporated  in  District  of  Columbia 

Now  incorporated  under  a  charter  granted 
hy  the  District  of  Columbia,  the  Council  is 
composed  of  a  hard-working  Board  of  Direc- 
tors, has  a  part  time  secretariat  (directed  by 
Dr.  Harold  Wigren  of  the  National  Education 
Association  where   facilities   have  been   main- 


Count  and  Contessa  Edgardo  Sogno 
del  N'alliiK),  lliiliun  Enihauy  Coun- 
selor, pictured  at  the  reception  pre- 
ceding   the    CINE    ateards    ceremomj. 

tained  from  the  outset)  and  it  publishes  a 
yearbook  listing  selected  film  entries. 

Flory  also  paid  special  tribute  to  the  Na- 
tional Education  Association  ( Mrs.  Robert 
Wyatt,  wife  of  the  president  of  the  NEA  was 
an  honored  guest  at  the  awards  ceremony) 
for  "providing  a  home  for  CINE  during  these 
early  formative  years."  Incoming  president 
Willis  H.  Pratt,  Jr.,  film  manager  of  the  Amer- 
ican Telephone  &  Telegraph  Co.,  also  took 
part  in  the  events.  He  urged  "every  producer, 
sponsor  and  distributor  to  make  it  his  busi- 
ness to  see  that  CINE  is  given  the  opportunity 
to  look  at  the  best  of  1963"s  films. 

"Conscientious  as  we  at  CINE  try  to  be," 


At  Si.itth  Annual  Awards  Ceremony,  past-president  John  Flory  introduces 
winners  of  the  Council's  "Colden  Eagle"  awards,  also  shown   in  picture. 


Formal  dinner  and  reception  at  Washington  headquarters  of  the  National 
Education  Association  preceded  the  awards  preservation  in  the  auditorium. 

w 


Honored  guests  at  awards  dinner:  Mrs.  Hubul 
Wijiitl.  uife  of  the  president  of  the  S'utioiuit 
Eciiicalion  AssocialioiK  iind  the  Honorable  Myron 
Cowcti,  former  amhiissiulor  and  a  recent  U.  S. 
delegate    to    Edinburgh     and    Berlin    festivals. 


he  said,  "it  is  always  possible  to  overlook  some 
oiitstandinu  nontheatrical  film  or  short  sub- 
ject unless  each  of  you  makes  it  his  personal 
responsibility  to  recommend  every  worthwhile 
picture."  Entry  invitations  have  been  sent. 
Dinner,  Reception  Precede  .\\vards  Program 
The  awards  ceremony  at  the  NEA  Audi- 
torium was  preceded  by  a  reception  and  a 
dinner  at  the  Association;  honored  guests  were 
then  saluted  at  a  lute  evening,  informal  gather- 
ing held  in  the  Executive  Suite  at  Washington's 
Madison  Hotel.  Titles  of  1963  "Golden  Eagle" 
winners    are    included    in     the    "Consensus" 


.\nolhrr  view  of  larac  iiiicliriirr  uliieli  piirlicipiihil  in  the  CI\'E  .■\uar(ls  pro<<.ran 


Awards   listing  pages  appearing  elsewhere    in 
this  issue   (see  page    17). 

Among  the  Festival  winners  honored  were: 
Steel  by  Stopwatch  (a  Jones  &  Laughlin  film); 
Miles  Over  Water  (Louisiana  Department  of 
Highways'  picture);  Music,  The  fi.xpressive 
Lan.i;iuii;e.  produced  by  Sutherland  Education- 
al Films,  Inc.;  and  Human  Growth.  Ind  Edi- 
tion, a  We.\ler  Film  Production  for  the  E.  C. 
Brown  Trust.  City  of  The  Bees  (Moody  Sci- 
ence Films)  was  applauded  at  the  e.xhibition. 


Other  awards  have  been  received  by  The 
Kite.  Blackbird  Productions;  Icarus  Montgol- 
fier  Wrif^ht  created  by  Format  Productions. 

Deadline  for  entry  of  1963  productions  (in- 
cluding films  released  in  January  and  Febru- 
ary of  1964)  is  March  I.  Applications  for 
entry  blanks  should  be  sent  at  once  to  the 
attention  of  Dr.  VVigren.  c/o  Council  on  Non- 
theatrical  Events,  National  Education  Associa- 
tion, 1201  Sixteenth  Street,  N.  W.,  Washing- 
ton. D.  C.  ^ 


Pictured  at  reception  {I  to  r):  Glenn  Mcntch.  .\«ard-winners  (I  to  r):  producer  Heid  II.  Ray;  Derek  M.  Day,  First  Secretary  of  the  lirilish 
Eastman  Kodak  Co..  Helen  Wilson.  Girl  Scouts  David  liid-iway,  of  Harvey  Mudd  College;  with  Embassy  (at  left)  chats  with  producer  and^  Mrs. 
of  America;  and  Mr.  and  Mrs.  Xathan  Golden.      Council    /lo.vf    and    past-president    John     Flory.       join 


Sutherland.   Suth(rl(Uid   Educational   Films. 


Award-winners  (/  to  r):  producer  Avalon  Dag- 
gett; Robt.  Bidden  and  R.  W.  Burgess,  of  Louisi- 
ana Dtpt.  of  Highways,  with  Council  host  Flory. 


Pictured  t  /  to  r) :  producers  F.tl  Feil  and  Mrs. 
Phoebe  Flory;  Cinccraff-Confinental  executive 
Julius  Potocsny;   and  Dr.   Theodore   Messerman. 


Producer  Homer  (iroening  and  composer  Maurice 
Engleman  (from  left)  receive  congratulations 
from    Mr.    Flory    on    their    prize    film,    "Surf." 
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TWA  is  pioneering  the  Uilrst  in  scientijic  equipment  to  uxstire  safe  triiisel. 


This  Is  Your  Captain  Speaking' 

Equipped  Willi  a  Sifjlit/Sound  Preseiilalion.  These  Pilots 
Are  BriiiKins  Slorv  of  Trans  World   Airlines  to  Business 


'T'rans  World  Airlines  pilots 
-'-  are  telling  the  story  of  the 
airline's  history,  schedule  reliabil- 
ity, passenger  services  and  safety 
procedures  to  business  organiza- 
tions throughout  the  nation. 

In  a  program  initiated  Septem- 
ber 15  by  the  airline's  Transporta- 
tion division,  selected  pilots  are 
being  teamed  with  sales  repre- 
sentatives and  a  specially  prepared 
stillphoto  and  motion  picture  pre- 
sentation made  by  The  Jam  Handy 
Organization. 

Designed  for  Business  Groups 

The  entire  presentation,  entitled 
"This  Is  Your  Captain  Speaking." 
is  slanted  toward  businessmen  and 
professional  organizations,  such  as 
Lions  Clubs.  Chambers  of  Com- 
merce and  Kiwanis. 

This  is  the  first  time  a  group 
of  jet  pilots  have  been  gathered 
together  in  a  coordinated  effort 
to  bring  the  story  of  an  airline's 
behind-the-scenes-operations,  de- 
pendability and  reliability  to  the 
business  and  professional  com- 
munities. 

In  the  past  TWA's  pilots  have 


done  an  outstanding  job  as  speak- 
ers at  various  types  of  functions 
on  an  individual,  uncoordinated 
basis.  Now  TWA  has  drawn  up 
a  specially-designed  presentation 
for  use  by  pilots  who  have  volun- 
teered to  accept  speaking  en- 
gagements in  their  domicile  areas. 

Lauds  Services  of  Pilots 

Thomas  B.  McFadden.  vice 
president  for  Marketing,  welcomed 
the  contribution  of  TWA's  pilots 
toward  the  fulfillment  of  the  com- 
pany's  total   marketing  effort. 

"The  knowledge  and  experi- 
ence of  our  pilots  should  prove  to 
be  an  excellent  sales  tool  in  our 
continuing  campaign  to  increase 
TWA's  share  of  the  business  travel 
market."   McFadden   said. 

The  men  who  fly  TWA  jets 
fill  meeting  engagements  in  their 
own  home  areas  —  Chicago.  Los 
Angeles.  Kansas  City,  New  York. 
Newark.  Boston  and  San  Fran- 
cisco. 

So  that  these  seasoned  and 
skilled  "transcontinental  commut- 
ers" may  demonstrate  in  thirty 
minutes  the  storv  of  the  growth  of 


Live-action  motion  picture   sequence  in  "This  Is  Your  Captain   Speakinfi" 
shoivs   latest    in    instrument    lancting    proeedures   for    fociai/'s    modern    jets. 


by    J.    E.    Frankuni 
Vice  Presideul-Transporlation 
Trans  W  orUI  .Airlines 

airline  services  and  the  new  equip- 
ment and  controls  that  assist  them. 
Captain  Ed  Hall,  a  TWA  pilot, 
worked  with  The  Jam  Handy  Or- 
ganization in  the  preparation  of  a 


T\\'.\  Captain  Orm  Grove,  sh(ncn  in 
"Memoirs  of  a  Pilot"  historical  sequ- 
ences, carries  o-gullon  cans  to  refuel 
liis  plane  in  the  early  days. 

thoroughly  professional  presenta- 
tion. 

Motion  pictures  and  wide-screen 
still  photography  are  combined 
during  the  presentation  so  that 
high  interest  is  maintained  in  what 
is   on   the   screen   without   dimin- 


Scrap  hook  setjuence  shoii  ^  tin  .  tirhj 
days  of  air  transportation. 

ishing  the  intimacy  of  the  speaker- 
audience  relationship. 

The  motion  picture  sequences 
are  projected  when  essential  in  the 
center  area  of  still-photo  "frames.'' 
This  makes  it  possible,  for  ex- 
ample, to  show  at  one  time  a  fly- 
ing route  as  a  still  and  TW'.'k  jets 
operating  along  it.  in  motion  pic- 
ture   footage. 

There  is  wide  latitude  for  the 
pilot-speaker  to  use  his  own  per- 
sonality and  his  individual  exper- 
ience so  that  cordial  contact  is  kept 
with  various  audiences.  A  key  fac- 
tor in  the  success  of  the  presen- 
tations is  the  availability  of  TW.'V 
captains  as  speakers.  The  captains 
are  carefully  rehearsed  (by  JHO) 
in  platform  techniques  and  in  the 
use  of  the  voice  so  that  they  feel 
almost  as  comfortable  and  confi- 
dent in  front  of  a  group  as  they 
do  in  the  front  end  of  a  jet  y' 


135-foot  high  Central  Theme  building  at  Los  Angeles  International  Airpoil. 

Behind  the  Scenes  al  "No.  1  \^  orld  Way" 


'TRILLING  Citizens  of  Los  An- 
-*■  geles  and  surrounding  com- 
munities about  the  facilities  of 
their  International  .Airport  is  the 
mission  of  =  I  World  Way.  an 
informative  and  recent-award-win- 
ning 16mm  color  film  sponsored 
by  the  City  of  Los  Angeles'  De- 
partment of  Airports  and  pro- 
duced by  Cate  and  McGlone. 

The  film  was  cited  at  the  recent 
Columbus  Film  Festival  and  by 
Los  Angeles  Advertising  Women. 
It's  a  fine  documentary  of  the 
history,  growth,  operations,  financ- 
ing and.  most  of  all.  of  the  import- 


ance of  this  ultra-modern  trans- 
portation center  to  the  individual 
and  the  community  at  large. 

Sequences  tour  the  Port,  on  the 
ground  and  from  a  helicopter 
cruising  over  buildings  and  run- 
ways. The  film  details  the  work  of 
the  Department's  500  employees. 

The  final  sequence  of  the  25- 
minute  film  is  sheer  glamour,  at 
the  busiest  part  of  the  day.  when 
thousands  of  visitors  share  what 
the  narrator  calls,  "the  greatest 
show  on  earth,  sunset  time  at  the 
Airport."  A  worthwhile  visit  to 
=  1    World  Way.  H' 
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Circled  area  picks  out  \'isla-Sell  n.s  used  tcilli  a  " Broadwmj"  street  scene 
exhibit;  not  as  effective  here  as  when  it  is  the  exJtihitor's  main  attraction. 

Pfizer  Puts  ACTION  in  Exhibits 

(:oiitiiiii<>ii>-FI<iu    ^'ilm^lri|>s,  I  sell   as  (Icntriil    Vllrai-lioii. 
\rp  (raining  \  ie«<T  All<-iiti<>n  Cor  P'.xliiliits  of  Fl'izer  (!i>. 


TTOW  DO  YOU  GET  and  hold 
*  *■  the  attention  of  visitors  to  a 
trade  show  exhibit?  Audio-visual 
tools  and  techniques  of  many 
types  are  being  effectively  used 
by  experienced  exhibitors,  includ- 
ins;  repeater-type  motion  still  pic- 
lure  projectors.  Contributing  to 
exhibitor  experience  through  long 
and  careful  study  of  these  prob- 
lems is  the  Visual  Presentation  De- 
partment of  Chas.  Pfizer  &  Com- 
p.iny. 

This  Pfizer  department  is  now 
making  extensive  use  of  continu- 
ous flow  filmstrip  presentations 
in  trade  show  exhibits.  These  films 
IS  created  by  Pfizer,  are  long  strips 
of  frameless  3.'imm  color  film 
which  are  projected  on  DuKane 
Visla-Sell  equipment.  Images  move 
horizontally  across  an  11  x  20- 
inch  rear-screen  surface. 

.Motion  Pulls  Kxhibit  X'iewers 

Pfizer  \isual  Presentation  man- 
ager. Henry  F.  Stolte,  chose  the 
continuous  flow  technique  be- 
cause "motion  is  high  on  the  list 
of  attention-getters  and  will  draw 
people  to  an  exhibit."  Publicly- 
audible  sound  can  often  be  a  dis- 
tracting nuisance,  especially  in 
exhibits.  But  motion  has  great 
stopping-power  and.  Stolte  be- 
lieves, the  continuous  flow  tech- 
nique has  the  quality  of  holding 
viewer  attention  throughout  the 
message. 

Pfizer's  VP  executive  takes  the 
professional  a-v  man's  view  that 
it  is  part  of  his  job  to  evaluate 
the  requirements  of  each  com- 
munications problem  assigned  by 
his  company  to  fit  the  tools  and 
the   budget   to  the   task   at  hand. 


In   this   Pfizer  exhibit,   Vistti-Setl  fibnstrip   is  the  center  attraction  and  is 
miicli    more   cflirliie   in   iiai'iina   and   holdins   tietccrs'  attention   at  show. 


Henry  Stolte  sets  up  art  being 
considered  for  use  in  a  Pfizer 
continuous-flow     filmstrip     exhibit. 

An  added  factor  in  the  choice  of 

Vista-Sell  was  its  relative  econ- 
omy. 

In  an  exhibit  for  the  Pfizer 
Chemical  Sales  Division  at  the 
recent  American  Chemical  Society 
Convention.  Stolte's  department 
coordinated  with  free-lance  art- 
ists to  produce  a  crawl  strip.  For 
the  C.  K.  Williams  Division  (paint 
pigments)  exhibit  at  the  Paint 
Industry  Show  all  art.  from  story- 
boards  to  linal  material,  was  hand- 
led within  the  department.  Costs 
were  kept  "in  line"  by  good  use 
of  existing  materials  such  as  cata- 
logs, color  photographs,  adver- 
tisements, etc.  Titles  were  done 
on  clear  overlays  by  the  Letraset 
process. 

Processed  at  Bebell  &  Bebcll 

All  the  continuous  flow  material 
is  then  processed  into  an  interrup- 
tion-free, frameless  filmstrip  at 
Bebell  &  Bebell  Color  Laboratories 
in  Manhattan.  This  lab  has  design- 
ed a  specially-modified  aperture 
for  use  on  an  Oxberrv  camera  and 


animation    stand    to    handle    this 
kind  of  work. 

Pfizer's  Stolte  has  found  that 
the  continuous  flow  projector  is 
more  effective  when  it  is  the  cent- 
ral attraction  of  the  exhibit.  In 
one  show,  the  screen  was  incorp- 
orated within  a  busy  Times  Square 
street  scene.  In  this  instance  the 
visuals  could  not  attract  as  much 
attention  as  in  the  recent  C.  K. 
V\  illiams  Division  display  (  see  il- 
lustration), where  company  offi- 
cials estimate  that  the  Vista  Sell 
attracted    about    three    times    as 


many  interested  viewers  as  in  a 
previous  exhibit  which  did  not 
have  the  moving  filmstrip  as  a 
central   attraction. 

New  X'istas  in  Exhibit  Ideas 
Present  plans  at  Pfizer  call  for 
further  use  of  the  projector  in 
another  exhibit  being  designed  by 
the  Visual  Presentations  Depart- 
ment for  the  upconung  Concrete 
show.  These  Pfizer  continuous- 
flow  filmstrips  are  opening  new 
"vistas"  of  their  own  in  pioneer- 
ing industrial  applications  of  the 
technique  as  they  have  done.       9" 


Til 


li  I  he  Ages  \\  illi  I  he  Common  Cold 


lirougli  ilic  Age 

Sponsor:  Schering  Corporation. 
Title:  Treaiineni  of  the  Common 

Cold  Throui^h  the  Ages.  5  min.. 
b/w,  produced  by  ACl  Produc- 
tions. 

T-r  This  is  a  funny  little  film  spec- 
ifically prepared  for  filling  five- 
minute  public  service  spots  on  tele- 
vision. It  will  probably  fill  a  great 
many  of  them  for  it  is  timely,  with 
winter's  cold  season  on  hand,  is 
also  entertaining  and  not  too  com- 
mercial. 

Back  in  caveman  days  the  com- 
mon cold  was  thought  to  be  caused 
by  evil  spirits.  Despite  his  wife's 
song  and  dance  incantations  to 
ward  off  the  disease,  our  caveman 
sneezes  and  feels  miserable. 

Hippocrates,  in  400  BC,  noted 
that  bleeding  was  used  as  a  cure 
for  the  common  cold,  but  he 
candidly  noted,  "it  didn't  do  any 
good." 

Physicians  during  the  17th  Cent- 
ury treated  coughs  due  to  colds 
by  having  a  patient  put  some  of  his 
hair  between  two  slices  of  bread 
and  feeding  it  to  a  dog.  Our  re- 
naissance man  and  his  wife  try 
this;  the  dog  sneezes. 

iManv    of    us    remember    hore- 


hound  tea.  mustard  plaster,  hot 
bricks,  salts,  castor  oil,  etc.  which 
were  the  common  treatments  of 
yesterday.  Our  man  gets  all  these 
treatments,  and  they  make  him  feel 
worse  than  the  cold  did. 

But  today  —  how  easy  it  is! 
Modern  man's  wife  brings  him  a 
tray  with  fruit  juice  and  a  bottle 
of  Coricidin.  He  happily  takes  two 
pills,  starts  to  sneeze,  but  stops. 
Narrator  says:  "Someday  the  com- 
mon cold  may  be  as  dated  as  the 
dinosaur.  In  the  meantime,  if  your 
great  grandmother  suggests  a  vin- 
egar-soaked neck  scarf  for  your 
cold,  tell  her  about  the  modern 
cold  treatment."  i^ 

The  modern  uaij  to  "cure"  a  cold  ■  .  . 
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Show  1964  Chryslers  in  "New  Dimensions' 

Dealers  and  Salesmen   See   !Neu    Models   in   Lively    Mnsical    Presentation 


•fy  New  Dimensions  is  a  magazine  that  isn't. 
It  is  a  mythical  publication  created  by  MPO 
Videotronics'  Detroit  arm,  Kerbawy-MPO.  as 
the  theme  for  the  1964  Chrysler-Plymouth 
dealer-salesmen  new  model  introduction  show. 
Set  in  the  form  of  a  musical  comedy 
"book"  show,  the  filmed  New  Dimensions  un- 
folds the  story  of  Burton  Crane,  publisher  of 
the  magazine,  who  hales  cars  and  his  staff, 
which  loves  them.  Leon  Shaw,  playing  the 
role  of  Crane,  opened  the  show  with  a  rous- 
ing chorus  of  his  theme.  /'//  Never  Buy  An- 
other Car  Again. 

Cast  Appears  "Li\e"  and  on  the  Screen 

The  show  consisted  of  integrated  live  and 
film  portions.  To  smooth  the  transitions  from 
song  and  situation  on  stage  to  the  big  screen 
color  demonstrations  of  the  new  cars  on  film, 
the  same  cast  in  the  same  costumes  was  used 
in  both  techniques.  Thus,  as  the  female  auto- 
motive editor  works  on  a  story  about  a  young 
couple  who  live  in  a  carriage  house  and  buy 
a  new  Valiant,  projected  film  sneaked  in 
smoothly  to  show  a  demonstration  ride  and 
get  across  the  salesman's  pitches  on  new 
features.  Use  of  scrims,  effective  stage  light- 
ing and  logical  situations  helped  smooth  trans- 
itions from  live  to  film  and  back  to  stage. 

Live  reveals  on  stage  of  the  new  Valiant. 
Plymouth.  Chrysler  and  Imperial  came  as  cli- 
maxes to  the  story  action.  Fast  pace,  fresh 
lyrics,  singable  melodies  and  quick  gags  com- 
bined to  keep  the  show  moving  swiftly. 

The  Show  Was  Presented  in  Six  Cities 

And  so  Burton  Crane  was  won  over.  And 
so  was  the  audience.  The  show  played  in  six 
cities:  Oakland.  Dallas.  Chicago.  Detroit.  New 


York  and  Jacksonville.  In  Oakland,  the  show- 
played  to  the  national  press  as  a  preview  for 
reporters  and  editors  on  the  day  before  the 
dealer  production.  The  cast  consisted  of  16 
actors,  singers,  dancers,  supported  by  a  pit 
orchestra  of  24  pieces.  A  United  Airlines  plane 
was  chartered  to  move  the  large  cast  and  staff 
from  city  to  city  in  order  to  make  shows  on 
time. 

New  Dimensions  was  produced  by  Haford 
Kerbawy  from  a  book  by  Ed  Reveaux.  S* 

Below:  a  musical  interlude  which  helped  intro- 
duce  the    f964    Chrifslrr   line   to    its-  ^ales   force- 


Connelly  Named  Advertising  Manager 


^-  Joining  the  illustrious  circle  of  Industrial 
Audio-Visual  Association  members  who  have 
moved  into  top  executive  ranks  in  .American 
business  is  lAVA  president  William  J.  Con- 
nelly, recently  appointed  director  of  advertis- 
ing for  the  Union  Carbide  Plastics  Corpora- 
tion. A  former  assistant  advertising  director  of 
the  company.  Bill  has  played  an  active  role 
in  the  company's  audio-visual  presentation 
work.  Congratulations  on  a  well-deserved  pro- 
motion are  due  this  energetic  gentleman.       g' 


Puhlisher  iiiei  ts  c  HJ-Zoiint;  stuff  in  another  scene  from  MrO-Kerhuui/  production  for  Chnjsler  Corp. 
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■  Conserving  a  Heritage' 

Preservation   of    W  iUllil'e    Is   Theme 
<if  New  .4nieriean  Petroleum  Picture 


Sponsor:  American  Petroleum  Institute. 
Title:  Conserving  a  Heritage,  27  min.  color, 

produced  by  Carl  Ragsdale  .'Associates,  Inc. 
■>-  Can  the  oil  industry  continue  its  search  for 
new  petroleum  resources  and,  at  the  same 
time,  preserve  the  nation's  wildlife  as  well  as 
its  scenic  and  recreational  values'?  This  new 
American  Petroleum  Institute  film.  Conserv- 
ing a  Heritage,  gives  ample  evidence  that  it  is 
being  done. 

The  film  follows  drillers  and  conservation 
officials  into  some  of  America's  finest  wildlife 
preserves:  the  National  Moose  Range  in  Alas- 
ka, barren  deserts  of  the  'West,  Pennsylvania 
state  forests,  salt  marshes  in  Texas,  and  the 
off-shore  waters  of  California.  It  points  up  the 
care  and  effort  going  into  wildlife  preserva- 
tion, whether  the  drilling  is  done  in  shadow 
of  tall  timber  or  miles  out  at  sea. 

Oilmen  Themselves  Help  Tell  the  Story 

At  limes,  the  story  is  told  by  the  oilmen 
themselves,  on  location,  as  they  plan  their 
drilling  operations.  Through  close  cooperation 
with  forest  rangers  and  conservation  people, 
they  are  able  to  map  entrance  routes  to  drill- 
ing sites  which  conserve  timber,  provide  effec- 
tive firebreaks  and  help  create  new  forage 
areas. 

The  nature' of  the  film  provided  producer- 
director  Ragsdale  with  some  unusual  produc- 
tion problems  during  planning  and  photogra- 
phy stages.  The  film  deals  primarily  with  wild- 
life in  its  natural  habitat  —  moose  in  Alaska, 
antelope  in  Utah,  deer  and  whooping  cranes 
in  Texas  —  and  cameramen  were  faced  not 
only  with  the  problem  of  finding  the  animals 
but  also  getting  close  enough  to  capture  them 
on  film, 

Lamar  Boren  Shot  Underwater  Sequences 

A  notable  exception  was  the  underwater 
photography  of  fish  around  an  off-shore  drill- 
ing rig.  Plentiful  and  easy  to  find,  the  natural 
curiosity  of  the  fish  brought  them  into  close- 
up  range  for  Lamar  Boren,  veteran  under- 
water cameraman  on  such  filmed  TV  series 
as  Aqiianaiit  and  Sea  Hunt.  But  Boren  had  to 
wait  weeks  for  off-shore  storms  to  subside  and 
the  waters  to  clear  up. 

Cameraman  Herbert  Kitchen  had  another 
problem  with  the  easily-aroused  and  ready- 
to-charge  moose  in  the  Alaskan  sequences.  He 
made  good  use  of  long  focal  length  lenses  to 
keep  from  being  detected  by  the  animals. 
Small  bush  planes  were  used  to  locate  moose 
in  the  vast  oil  fields.  Then  the  cameraman  was 
landed  on  the  nearest  small  lake  to  trudge 
into  the  wilderness,  crossing  the  dense  .Alas- 
kan tundra  with  heavy  camera  equipment  and 
large  calibre  rifles  for  protection.  Snow  Hurries 
and  rain  were  continuing  obstacles  .  .  •  even 
in  fair  weather  the  early  fall  sun  limits  good 
color  shooting  to  less  than  four  hours  a  day! 

One  of  the  most  colorful  sequences  takes 
the  viewer  over  the  Aransas  National  Wild- 
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life  Refuge  in  a  chartered  plane.  This  southern 
Texas  area  is  the  nesting  ground  for  pelicans 
and  flamingos  and  the  nearly-extinct  whoop- 
ing crane.  Only  30  of  these  rare  cranes  remain 
in  existence  and  they  are  strictly  protected  by 
the  U.  S.  Fish  and  Wildlife  Service.  Since 
camera  crews  are  also  prohibited  from  enter- 
ing this  sanctuary.  Ragsdale  placed  his  cam- 
eras on  a  boat  to  traverse  an  inland  water 
route  passing  close  to  the  refuge.  With  300mni 
lenses  he  finally  succeeded  in  filming  14 
whooping  cranes  in  their  native  salt  marshes. 
Aerial  photography  from  the  plane  completed 
this  remarkable  sequence. 

Challenge  of  Problem  Captured  in  Film 
The  oilman's  problem  of  protecting  this  na- 
tional heritage  of  fish  and  wildlife  while  he 
presses  the  search  for  new  sources  of  energv 
is  a  challenging  one.  Much  of  the  sense  of 
this  challenge  is  captured  in  Conservini;  n  Heri- 
tage and  more  than  a  few  additional  problems 
were  met  and  solved  by  the  film  maker  in 
bringing  this  story  to  the  screen.  I^' 


C.i)ii,'.er\iiig  a  Heritage;  m  pirlurc  (at  left) 
one  of  the  many  elusive  "stars"  featured  in 
seeites  icltich  help  make  American  Petroleum 
Institute  film  one  of  year's  most  interesting. 

Above:  producer  Carl  Ragsdale  checks  a  camera 
setup  for  location  shot.  Crews  traveled  in  Alas- 
ka. California.  Pennsylvania  and  in  the  Southwest 
to  lens  this  conservation  film  story. 


THINKING  BIG  FOR   SOHIOS  TV  COMMERCIALS 


i;  Thinking  hit;,  in  its  recent  television  com- 
mercials. Standard  Oil  of  Ohio  and  its  adver- 
tising agency.  McCann-Marschalk.  Cleveland, 
had  this  mammoth  carburetor  model.  18  feet 
high  and   14  feet  wide,  created  by  producer. 


Fred  A.  Niles  Conmuinications  Centers.  Inc. 
Concept  behind  this  40-times-up  model, 
originated  at  agency,  was  to  illustrate  dramat- 
ically through  large-scale  demonstration,  just 
where  carburetor  throat  deposits  can  form  and 


how  Boron  gasoline  works  to  remove  them. 
Pictured  below,  inside  carburetor  colossus, 
are  (I  to  r )  Niles"  account  executive.  Mrs. 
Edith  Klaeser;  studio  president  Fred  A.  Niles; 
and  (in  shirt  sleeves,  naturally)  the  agency's 
tv.  producer  Sal  DeMarco.  who  supervised 
effective  SOHIO  series  of  commercials.       y- 


r 


On   tilt-   tiiU'k   to   victory:    a   mciu 


inciiiK     "11    Iluui.-i    of    SLhiing" 


A  Dvnamic  Look  at  Auto  Racing 

Serving   Entliusiaslif    Fans   as   Vt  ell   as    Industry,   This 
Produeer  Has  Made  Over  300  Racing  Films  in  15  Years 


About  15  Years  Ago,  Nat 
•'■■  Zucker.  president  of  the  new- 
ly formed  Dynamic  Films,  Inc., 
of  New  York,  was  approached  by 
several  sponsors  in  the  automotive 
field  with  the  idea  of  doing  a  ser- 
ies of  films  on  auto  racing.  While 
not  interested  in  racing  per  se 
Mr.  Zucker  was  something  of  a 
car  buff,  and  he  was  quick  to 
see  the  potential  of  this  type  of 
film  among  millions  of  other  en- 
thusiasts in  this  "nation  on 
wheels."" 

Dynamic's  first  ventures  in  rac- 
ing films  were  not  intended  for  the 
general  public.  Rather,  they  were 
planned  to  be  an  entertainment 
feature  of  special  interest  to  the 
."^00.000  dealers,  jobbers  and 
salesmen  in  the  auto,  oil,  tire 
and  accessory  fields.  The  idea 
was  that  if  a  good  film  was  to 
be  shown  at  a  sales  meeting  the 
men  might  turn  out  with  a  little 
more  enthusiasm  than  if  they 
faced  an  unmitigated  pep  meeting 
with  no  sugar  coating.  The  films 
were  quite  successful  in  this  way 
right  from  the  start.  And  after 
awhile,  as  auto  racing  became 
more  and  more  popular,  sponsors 


started  to  release  them  for  public 
showings. 

The  Figures  \re  Impressive 

Fifteen  years  later.  Dynamic 
has  now  made  over  300  half-hour 
films  on  auto  racing,  and  there 
are  currently  1,500  prints  in  ac- 
tive distribution  to  16mm  audi- 
ences, plus  another  400  prints 
circulating  among  TV  stations  for 
public  service   programming. 

While  automotive  films  are  only 
a  part  of  Dynamic's  activities, 
they  remain  a  constantly  active 
factor.  During  1963.  the  firm  pro- 
duced auto  performance  and  rac- 
ing films  for  such  sponsors  as 
these:  .Autolite.  Bowes  Seal  Fast. 
Champion,  Chrysler.  Dodge,  Fire- 
stone, Ford.  Gulf.  Grey  Rock. 
Hurst  Campbell.  Kaiser  .Mumi- 
num.  Mercury,  Mobil  Oil.  Mon- 
roe Shocks.  Plymouth.  Pure  Oil. 
Regal-Ride.  Stewart-Warner,  P..-^. 
Sturdivant  and  Willard  Battery. 
They  Aimed  to  Entertain 

In  most  of  these  films  the  main 
idea  is  entertainment,  combined 
with  a  discreet  demonstration  of 
the  product"s  performance.  It 
might  seem  that  doing  a  dozen 
or   so   films   a   year   showina   cars 


The    Big    Oval   ill    IiuliuniipoUi:    scene    from    a    recent    "oiHI"    color    filn 
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"Dipuimic  has  now   made  over  300  half-hour  jihns  on  auto   racing 
ami   there  are   currenthj   1,500  prints  iti  active   16mm   distribution" 

driving    around    a    circle    without 

having  them  all  look  alike  might 

tax    the    ingenuity    of    the    most 

imaginative  of  film  makers. 
Mr.   Zucker   and   the   Dynamic 

creative  staflE  find  that  rather  than 

being  stilled  by  the  subject,  they 

are   constantly   finding   more   and 

more  new  ways  to  look  at  racing 

:md  performance  tests.  Principally 

this  is  because  racing  is  essentially 

a  human  competition  —  it  is  not 

onlv    the    Offies    and    the    Lotus- 
Fords,    but    the    Parnelli    Joneses      D'-"'-^^-     "a'^h    that    flag!     Scene 

and  Jimmy  Clarks  who  are  of  the      *'""'    """   "f   '•"Hom'olis   film,. 

essence.    Mr.    Zucker   thinks   that      Hours  of  Sehring.  a  film  about  the 

at    every    Indianapolis    race,    for      1 2-hour  Grand  Prix  of  Endurance, 

which  once  a  year  transforms  a 
sleepy  little  Florida  town  into  the 
capital  of  all  the  sleekness  and 
elegance  of  the  sports  car  world. 
The  film,  sponsored  by  Gulf 
Oil,  is  a  timeless  impression  of 
v.hat  Sebring  looks  like  —  it  has 
no  winners  —  spends  much  more 
time  looking  at  the  townspeople 
■md  their  kooky-looking  visitors 
ihan  at  the  circling  cars.  It  is  ex- 
traordinary not  so  much  as  an  auto 
racing  event,  but  as  a  fascinating 
film  for  its  own  sake. 

Showings  at  the  Ford  Museum 
From  January  12  through  Feb- 
ruary 9,  12  Hours  of  Sehring  will 
be  exhibited  on  a  three-times-a- 
day  basis  at  the  Ford  Museum  in 
Dearborn.  Mich.  Association  Films 
is  now  distributing  100  prints.  Re- 
sponse was  so  high,  and  so  fast, 
that  over  a  thousand  booking  re- 
quests were  made  for  the  film  in 
less  than  a  month. 

Another  recent  Dynamic  auto 
film  is  Sational  Teemige  Road-E- 
O,  made  for  Ford"s  Lincoln-Mer- 
cury Division.  1.000  prints  of  the 
film  are  being  used  by  the  Na- 
tional Junior  Chamber  of  Com- 
merce to  promote  contests  for 
driving  skills,  featuring  state  win- 
ners who  receive  scholarship 
awards.  This  program  has  been 
endorsed  by  the  White  House  — 
in  the  film  Press  Secretary  Pierre 
Salinger  underscores  its  import- 
ance towards  promoting  good 
driving  procedures  and  lessening 
the  accident  and  death  rate  in  the 
L'nited  States. 

Second  in  Paid  Attendance 
The  audience  for  auto  racing 
films  seems  almost  limitless.  It  is 
interesting  to  note  that  auto  racing 
is  now  said  to  have  the  second- 
largest  paid  attendance  of  any 
sport  in  the  country  —  behind 
basketball,  but  ahead  of  baseball 
and  football.  Auto  racing  fans  are 
(continued    on     p.age     55) 


Xat  Zucker  {left\  tells  a  Voice  of 
America  intervieiver  of  auto  racing 
film  experiences.  They're  extremely 
popular  among  the  fans  abroad. 

instance,  there  are  a  hundred  poig- 
nant stories  to  be  told. 

Dynamic  regularly  covers  the 
Indianapolis  500,  as  well  as  such 
other  major  events  as  Sebring, 
Riverside,  .Atlanta.  Milwaukee. 
Trenton.  Bonneville  and  Pikes 
Peak.  Using  skilled  cameramen 
who  have  worked  with  the  com- 
pany for  many  years,  as  much 
as  17  hours  of  footage  may  be  ex- 
posed to  make  a  28-minute  film. 
And  more  than  a  thorough  cover- 
age, each  event  is  given  its  own 
personality,  its  own  central  theme 
combined  with  complete  authenti- 
city and  credibility. 

For  instance,  from  its  own  larg- 
est automotive  sound  effects  li- 
brary in  the  world,  Dynamic  en- 
gineers have  to  know  and  match 
the  pictures  and  sounds  of  Watson 
Offies,  Laid-Over  Offies.  Novis, 
Lotus-Fords.  Ferraris,  etc..  each 
ot  which  might  sound  alike  to  the 
layman,  but  which  would  be  pick- 
ed up  as  wrong  by  real  racing  en- 
thusiasts. They  must  know  just 
where  a  sports  car  will  "back  off"' 
on  coming  to  a  corner,  and  the 
difference  between  tire  squeal  and 
brake  squeal. 

A  good  example  of  Dynamic's 
coverage   of   racing  events   is    12 
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THESE   OUTSTANDING   FILMS   JOIN   THE   SPORTS   PARADE 

Professional  Baseball  Premieres  Series  Film 

.Millions  A«ail  (!oIor  Picliire  of  Dodger's  Four-Game  Sweep 


'T'HE  Worlds  Series  Victory 
-'-  of  the  Los  Angeles  Dodgers 
over  the  New  York  Yankees  last 
fall  has  been  re-created  in  another 
of  those  epochal  37-minute  color 
motion  pictures!  Produced  under 
the   direction   and   supervision   of 

I      professional   baseball's   film  chief. 

j  Lou  Fonseca.  the  1963  picture  was 
again  filmed  by  Jack  Lieb  Produc- 
tions, of  Chicago. 

Countless  millions  will  again 
share  the  hundreds  of  color  prints 
made  possible  by  the  leagues  and 
a  sponsoring  organization  (Coca- 
Cola  )  including  men  and  women  in 
the  armed  forces  in  the  L'.  S.  and 
abroad.  The  film  was  premiered 
in  mid-December  for  members  of 
the  sports  fraternity,  starting  with 
a  showing  at  Tools  Shor's  restaur- 
ant in  Manhattan  on  December  1 8. 
E.xcellent  coordination  of  the 
camera  crews  covering  the  unpre- 
cedented four-day  sweep  by  the 
Dodgers  brings  all  the  highlights 
of  the  games  to  the  screen.  As  be- 
fore, walkie-talkie  radio  was  used 
to  cue  in  key  action  and  to  develop 


special  "close-in"  views  of  the 
Dodgers"  pitching  mastery. 

The  new  World's  Scries  picture 
is  a  "classic"  in  terms  of  pitching 
fundamentals  as  Koufa.x  sweeps 
through  the  Yankee  batting  line- 
up, striking  out  Kubek.  Richard- 
son and  Tresh  in  succession  in  the 
first  inning  of  the  opening  game. 
Strikeouts  of  both  Mickey  Mantle 
and  Roger  .Maris  followed  in  the 
second  inning  and  the  tempo  of 
the  series  (and  the  film)  was  es- 
tablished from  the  outset.  Koufax 
had  shown  his  complete  mastery. 

The  World's  Series  motion  pic- 
tures amass  a  total  attendance  in- 
to the  millions  within  the  first  six 
months  of  each  year  following 
their  release.  They  are  credited 
with  being  among  the  first  10  films 
of  any  kind,  whether  for  theatrical 
entertainment  or  education,  in 
terms  of  total  audience  interest  in 
the  U.S.  Fonseca  has  been  in 
charge  of  this  program  from  the 
outset,  originating  the  idea  in  the 
professional  baseball  world  nearly 
two  decades  ago.  Q' 


Title  Picture  Pro^e^  It!  Bears  Are  Champions 


'T'HE  Chicago  Be.ars  took  the 
-*-  starring  role  played  by  the 
Green  Bay  Packers  last  year  as 
they  scored  their  14-10  victory 
>'\er  the  New  York  Giants  to  win 
the  world's  championship  of  Na- 
tional Football  League  in  Chicago 
last  month. 
1  The  Bears'  victory  was  the  sub- 
ject of  another  exciting  color  film 
produced  for  the  League  by  Blair 
Motion  Pictures  and  its  president. 
Ed  Sabol.  of  Philadelphia.  Sabol's 
company  also  filmed  the  1962 
championship  game,  held  in  Yan- 
kee Stadium.  That  picture,  filmed 
under  near-blizzard  conditions, 
was  appropriately  titled.  Pro  Foot- 
ball's Longest  Day.  The  game  in 
Chicago,  though  played  in  10-de- 
gree  weather,  had  a  clear  playing 
field  and  bright  sunshine  aided 
the  hard-working  Blair  crews. 

How  to  Book  the  Picture 

The  1963  championship  film  is 
commercially-sponsored  (by  Old 
Gold )  and  will  be  available  for 
free  loan  by  adult  groups  and  or- 
ganizations. The  1962  film,  in 
color  and  sound,  is  still  available 
for  bookings  from  Del  Shofner  at 
445  Park  .Avenue.  New  York  City. 

But  the  Giants  won't  mind  if 
their  fans  don't  applaud  this  year's 
version,  either.  Thev  can  take  con- 
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solation  in  the  sheer  courage  dis- 
played by  the  injured  Y.  A.  Tittle. 
Giant  quarterback,  who  played  the 
entire  second  half  of  the  game  des- 
pite a  severe  leg  injury.  But  the 
ferocious  Bear  defense  shares  the 
starring  honors  with  their  will-to- 
win  quarterback.  Billy  Wade,  and 
the  two  touchdowns  which  were 
enough  to  complete  Bear  coach- 
owner  George  Halas"  long-awaited 
championship  season.  Q' 

Sl.irk    Filiti^.   Kaltiniorr.   to 
Pro<liut-  Film  on  llu-  (HMiipii-s 

;'  Stark  Films.  Baltimore,  Mary- 
land, have  been  awarded  another 
contract  to  produce  a  successor 
to  their  prize-winning  film.  Hold 
High  the  Torch.  Scenes  have  al- 
ready been  shot  at  the  Pani-.Am 
Games  of  1963  in  Sao  Paulo.  Bra- 
zil. 

Milton  Stark  will  personally  su- 
pervise shooting  at  Innsbruck. 
.Austria,  scene  of  the  Winter 
Games,  and  at  the  games  in  Tokyo 
later  this  year.  The  film  tells  the 
story  of  the  selection,  training  and 
housing  of  L'.  S.  Olvmpic  athletes. 
As  of' September  20.  1963.  80 
million  people  are  said  to  have 
viewed  Hold  High  the  Torch.  An 
even  larger  audience  is  predicted 
for  the  1964  picture.  Q- 


Met  s  Film  a  Tribute  to  Fans 


First   in   Hearts  of   Faii<loiii: 

'C'lRST  IN  THE  Hearts  of  their 
i  fans  and  last  in  the  National 
League  (for  the  second  straight 
year),  the  New  York  Mets 
were  a  saga  unto  themselves 
this  past  year.  They  drew 
1.080.108  rabid  fans  into  the 
antiquated  Polo  Grounds  and 
the  sound  and  fury  of  these 
Met-mad  rooters  could  be 
heard  all  the  way  over  to  Los 
Angeles'  Chavez  Ravine. 

That  saga,  starring  the  his- 
trionic Casey  Stengel  and  as- 
sorted players  as  well  as  unfor- 
gettable scenes  of  the  fans  them- 
selves, is  told  in  a  20-minute 
color  epic  titled.  Let's  Go,  Mets! 
Prelude  to  a  grand  re-opening, 
which  takes  place  on  Flushing 
Meadows  when  the  Mets  oc- 
cupy their  brand-new  Shea  Sta- 
dium this  Spring,  the  film  brings 
the  club's  official  family  to  the 
screen,  sets  the  scene  in  Man- 
hattan and  plays  "hearts  and 
Howers"  with  the  great  tradi- 
tions of  baseball  in  New  York. 
Wilding.  Inc.  was  the  producer. 

For  Dodger  and  Giant  fans 
of  the  past  are  the  Met's  wor- 
shippers of  today.  Stengel,  the 
Old  Master  from  Yankee  Sta- 
dium, is  the  catalyst  and  the 
character  but  his  troupe  of  tried 
and  true  (how  true!)  under- 
dogs have  found  their  errant 
ways  into  the  hearts  of  blase 
New  Yorkers.  As  the  film  track 
notes,  "baseball  is  part  of  the 
New  York  fan's  blood  stream. 
And  though  the  pulse  was  slow 


Last    in    the    .National    League 

in  the  dark  days  of  baseball  his- 
tory —  it  quickened  with  hope 

—  hope  for  better  days  ahead. 
And  so  the  Mets  were  born." 

The  Mets  can  look  for  even 
better  days  in  '64,  with  good 
reason.  Shea  Stadium  is  next 
door  to  the  New  York  World's 
Fairgrounds  and  the  .All-Star 
game  will  be  played  in  their 
park.  And  the  club  has  as  its 
most  ardent  fan  Mrs.  Charles 
Payson.  principal  owner  of  the 
Mets.  Plus  Stengel  and  a  good 
number  of  young  and  willing 
players  on  its  roster. 

Let's  Go,  Mets  is  replete  with 
scenes  of  fandom  in  full  regalia 

—  carrying  the  homemade  signs 
(including  our  beagle  friend 
above)  in  worshipful  tribute, 
paying  homage  at  Duke  Snider 
Night  and  shedding  a  tear  of 
farewell  to  the  Polo  Grounds  as 
old  Casey  makes  his  way  to  the 
clubhouse  on  that  final,  fateful 
night  that  marked  the  last  home 
game  of  the  Mets  before  this 
year's  move  to  Flushing  Mea- 
dows. This  picture  is  dedicated 
to  Met  fans  of  today  and  aimed 
to  move  Met  fans  of  tomorrow 
into  the  stands  in  "64. 

Production  of  the  film  and  its 
widespread  showings  around  the 
East  is  typical  of  the  promotion- 
al savvy  of  both  team  and  man- 
agement. Besides  there's  nothing 
under  the  sun  to  match  a  Met 
fan  and  what  better  way  to  share 
their  rare  and  wonderful  adula- 
tion with  future  converts?       g" 


Met's  jan.'s   arc    legion   ami    loyal  —   from    the   Bronx    to    Brooklyn 
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Scene   from    tlii.s   "dihiihtful    pictorUil   issiiij"   d/    tlic   '  W  oiUI   of    ii    Giil. 

Scott  Shows   'World  of  a  Girl" 

Bringing  a  Message  on  Personal   Hygiene  lo  ^oung  Girls, 
a  New  Scoll  Paper  Film  Has  Vi  arnith  and  Excellent  Taste 

SINCE  1947,  the  Disney-pro-  room  viewers.  After  much  con- 
duced motion  picture  on  per-  sultation  and  a  suivey  of  recent 
sonal  hygiene  for  young  girls.  The  production.  Scott  selected  Elektra 
Story  of  Menstruation,  has  achiev- 
ed the  status  of  a  widely-used 
"classic"  among  educational  films. 
Its  sponsor.  Kimberly-Clark  (mak- 
ers of  Kotex).  has  received  the  _ 
plaudits  of  untold  millions  of  fern-     (je^cribed   the   film's  approach   as 


Studios,  New  York,  to  prepare 
ideas  on  how  the  new  film  should 
be  done. 

Outlines  Films  Basic  Idea 
Elektra     producer     Bob     Yung 


inine  viewers  during  these  past 
16  years.  Personal  Product's  Mo- 
dess  is  another  soonsor  in  this 
special  field  of  interest.  That  com- 
pany's It's  Wonderful  Being  a 
Girl  has  been  sharing  audience 
popularity  over  the  past  three 
years   since   its   introduction. 

A  third  entry  into  this  rigidly- 
circumscribed  audience  field  (12 
and  1 3-year-old  girls )  is  the  soon- 
to-be  released  World  of  u  Girl. 
sponsored  by  the  Scott  Paper  Com- 
pany. 

The  Picture  Had  to  Be  Good 

The  potential  audience  obvious- 
ly leaves  room  for  very  few  "class- 
room" films  on  the  subject.  Thus, 
there  is  a  tend.;ncy  for  the  "best" 
to  take  all  the  marbles,  leaving 
few   viewers   for   the   "also-rans." 

Scott  Paper,  which  makes  a 
product  called  Confidets.  ap- 
proached the  idea  of  doing  a  film  pick  out  the  faces  of  young  girls 
on  menstruation  with  the  convic-  going  about  doing  the  funny, 
tion  that  it  ought  to  be  something  touching,  dopey  things  which  girls 
quite  different,  that  just  re-doing  do  at  that  age.  Meanwhile,  the 
the  spirit  and  techniques  of  the  sound  track  is  picking  up  the 
older  films  would  be  a  waste  of  voices  of  girls  telling  most  natural- 
time  and  expense.  The  new  film  ly  how  they  first  "got  it"  and  how 
the  Scott  people  felt,  had  to  be  they  felt  about  it.  The  idea  here 
fresh  and  interesting,  but  at  the  is  to  provide  a  point  of  reference 
same  time  completely  acceptable  —  the  universality  of  all  young 
to  girls  and  to  their  teachers  as  girls  coming  to  this  time  of  their 
well.  lives.  It  is  done  with  much  warmth 

The   subject   is   a   difficult   one  and  in  excellent  taste, 
for  screen  treatment.  It  isn't  right  A  middle  sequence  is  a  family 
if   it's   too   cold   and   technical   a  scene.  Mother  and  big  sister  talk 
treatment,  but  if  it's  too  "personal"  to  young   Sue,   who  has  just  be- 
lt can  be  embarrassing  to  school-  gun  to  menstruate,  about  what  it 


putting  parts  of  the  story  —  the 
introductory  setting  of  mood  — 
in  the  young  girls'  own  words, 
in  their  own  voices,  perhaps  al- 
most to  overhear  them  as  if  they 
were  chatting  on  the  back  steps; 
later  to  go  on  with  technical  ani- 
mation to  describe  the  menstrual 
function  in  accordance  with  cor- 
rect medical  and  pedagogical  pro- 
cedure. 

Scott  Paper  bought  the  idea, 
after  some  soul-searching,  and  the 
work  began.  Arrangements  were 
made  to  visualize  and  to  record 
sound  at  a  girl's  camp  and  at  a 
school.  What  we  see  on  the  screen 
in  the  first  part  of  the  picture  is  a 
delightful  pictorial  essay  of  the 
World  of  a  Girl,  the  picture's  title 
and    theme. 

Focus  on  Realistic  Scenes 

Moving  cameras  and  long  lenses 


means  to  start  becoming  a  wo- 
man. Finally,  there  is  a  classroom 
scene  in  which  an  impressionistic 
animated  sequence  shows  the  med- 
ical aspects  of  the  subject. 

The  "message"  of  World  of  a 
Girl  is  that  the  onset  of  menstru- 
.ition  is  something  for  a  girl  to 
take  in  her  stride.  The  business 
of  growing  up  has  been  going  on 
lor  a  long,  long  time  and  it  is 
nothing  to  worry  about. 

Credits    for    Elecktra    include; 


Robert  Yung,  producer;  Paul 
Harvey,  director;  Larry  Ravitz. 
writer;  Peter  Yung,  production 
coordinator;  and  Don  Swartz, 
composer  of  the  film's  musical 
score.  Photography  is  by  Henry 
Javorsky;  special  effects  by  Al 
Maysles  and  creative  supervision 
was  by  the  late  Abe  Liss. 

National  distribution  of  this  20- 
minute  color  film  will  he  handled 
by  Modern  Talking  Picture  Ser- 
vice, Inc.  S 


Accident  Pie\eiition  for  the  Senior  Citizen 

".4    Matter  of   Seeontls"   Has   Earned   Its   National    Safety    .\ward 


Sponsor;  Merck  Sharp  &  Dohme. 
for  the  Southern  Medical  .As- 
sociation. 

Title;  A  Matter  of  Seconds,  29 
min,  color,  produced  by  Cam- 
pus Film   Productions. 

■  Accidental  injuries  rank  sixth 
a:  a  cause  of  de:ith  among  the 
elderly,  and  over  half  of  these 
deaths  occur  in  the  home.  This 
new  film  emphasizes  the  need  for 
making  the  home  a  safe  place  for 
older  people.  It  makes  clear  that 
personal  practices  by  older  per- 
sons and  those  responsible  for 
their  care  must  compensate  for 
the  impairment  of  physical  abili- 
ties which  often  accompany  the 
aging  process.  Old  age  is  inevit- 
able —  but  accidents  are  not. 

While  old  age  can  be  a  good 
time  for  many  people  —  with  a 
lessening  of  responsibilities  and 
a  slower  pace  to  life,  unnecessary 
accidents  can  make  the  last  years 
a  tragic  lingering  unto  death. 

The  film  visits  a  nursing  home 
for  the  stories  of  three  elderly 
people  —  all  victims  of  crippling 
accidents  that  could  have  been 
foreseen  and  prevented.  Martin 
stood  on  a  rickety  chair  to  change 
a  light  bulb,  and  lost  his  balance; 
Emily  fell  down  stairs  because  the 
stairway  was  dark  and  without  a 
railing,  and  she  was  confused  with 
her  new  bifocal  glasses;  Werner 
leaned  back  too  far  in  an  old  of- 
fice chair  in  the  playroom.  Now. 
all  are  invalids  for  the  rest  ol 
their  lives. 

Three  careless  accidents,  avoid- 
a.blc  injuries  that  changed  the  lives 
ot  three  people  looking  forward 
to  pleasant  satisfying  years  to 
come,  only  to  have  it  destroyed 
in  a  matter  of  seconds. 

The  film  says.  "What  most  peo- 
ple fail  to  realize  is  that  they  arc 
in  a  diti'erenl  period  of  life  than 
they  were  20  —  even  10  years 
before.  They  are  not  the  same 
physically    and    should    not    want 


to  be  the  same  psychologically  or 
emotionally. 

"Yet  accidents  don't  happen  be- 
cause ot  physical  changes  alone. 
There  are  two  contributing  fac- 
tors. First,  attitude:  too  often  the 
aging  person  isn't  aware  of  the 
changes  or  refuses  to  admit  them. 

"The  second  is  physical  envir- 
onment: making  our  homes  or 
apartments  a  safe  place  to  live. 
These  things  are  important  for 
older  people  because  as  we  get 
older  the  chances  of  accidents  are 
greater  and  the  results  are  much 
more  serious.  To  make  our  homes 
safer  we  must  seek  out  the  haz- 
ards and  remove  them  —  or 
guard  against  them." 

The  film  is  a  significant  contri- 
bution to  public  information  on  a 
problem  of  concern  to  physicians, 
health  and  safety  officials.  It  is 
recommended  for  screenings  by 
community  audiences  and  will  be 
of  special  interest  to  families  with 
elderly  members. 

A  Matter  of  Seconds  was  a  re- 
cent winner  of  a  National  Safety 
Council  Award.  It  is  available 
from  the  Southern  Medical  Asso- 
ciation, 2601  Highland  Avenue, 
Birmingham  5.  Ala.  and  the 
Merck  Sharp  &  Dohme  Film  Li- 
brary, 1728  Cherry  Street,  Phila- 
delphia 3.  '  S' 

One  carelcs.i  mis-step  can  lead 
to    Jteart    of    helpless    misery    .    .    . 
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NEW  FILMS  FOR  HEALTH.  SAFETY  AND  REHABlLll  ATION 

New  Hope  for  the  Handicapped 


•■\Valk  W  ilh  >1«"  Sliow>   \l 
in   a  Film   Sponsori-d   by   >1 

THE  National  Goal  of  75 
million  jobs,  as  set  by  Pres- 
ident Johnson,  puts  important 
emphasis  on  employing  the  handi- 
capped.  Lending  considerable 
support  through  its  realistic  por- 
trayal of  both  physically-handi- 
capped and  blind  persons  play- 
ing their  useful,  real-life  roles. 
is  a  new  22-minute  black  &  white 
motion  picture.  Walk  With  Me, 
produced  by  Stoney  Associates 
for  the  Board  of  Missions  of  the 
Methodist  Church. 

The  competence  of  job-holders 
with  handicaps,  their  strengths  of 
character  and  personality  and 
their  appreciation  of  appropriate 
help  is  portrayed  by  six  people 
filmed  at  the  Ohio  Valley  Good- 
will Industries  Rehabilitation  Cen- 
ter in  Cincinnati.  Their  voices 
comprise  the  narration  which  di- 
rector George  Stoney  selected 
from  his  hour-long  interviews 
with  staff  members  and  students 
at  the  Center. 

Suzie  Warner  is  a  seamstress 
who  has  walked  on  crutches  for 
most  of  her  65  years.  She  says. 
'Td   just    like   to   always   keep   a 


ililicj*.   (liar.uHT   of    Di-abl.-.l 
<■tho(li^^^    Boaiil    of    Mi-.>ioii^ 


(  IkiiU-s  H;iiiiii'.;.irliuM  \ltous  iliilil- 
I,  ti   iiliiil   (I   l)liiul   iiKui   can  (III   .   ■ 

job  ...  1  can't  wait  till  Monday 
morning  sometimes  to  get  back." 

David  Scharff.  who  lost  an  arm 
in  a  mining  accident,  helps  the 
Goodwill  truck  driver  collect 
heavy  donations.  He  supports  his 
wife  and  five  young  children  and 
says,  'Tve  just  commenced  to 
teach  myself  to  fix  TV  sets  at 
home.  Funny  thing  about  it.  a 
handicap  can  remind  you  to  do 
things  that  should-a  been  doing 
all  along." 

George  Bogarde.  now  blind, 
was  studying  to  be  an  engineer. 
Exploring  for  a  new  career,  he  is 
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Kay  Irioii  and  (.riivii-  l5(i'.;.ii(U-  ill 
Ihc  Ohio  Viillvy  Ciunlu  ill  liiihii- 
liiis'    Rrhahilitation    Ciiiti  r.  1 

learning  Braille  and  typing. 
George's  teacher  is  Charles 
Baumgartner,  blind  since  birth, 
but  an  active  participant  in  civic 
campaigns.  He  says. 

"When  the  public  sees  one 
blind  person  doing  a  job  and  do- 
ing it  capably,  they're  more  apt 
to  give  the  next  one  a  chance." 
He  helps  children  in  his  neigh- 
borhood form  positive  attitudes 
toward  handicapped  people  in  the 
scene  which  provides  the  film's 
title.   Walk    Wiih  Me. 

The     fourth     man     is     Sharon 
I  lorei.   a   journalist,   business  ex- 
ecutive   and    church    layman.    He 
walks  with  two  canes  because  he's 
had  arthritis  for  25  years.  He  sug- 
gests   that    the    able-bodied    take 
dicir  cues  from  the  handicapped: 
■If   you   think   they   need   your 
help,   say   'can   1   help   you?'   But 
don't  reach  before  you  ask.  Don't 
push   your   services   upon   them." 
The    film    was    produced    as   a 
resource  aid  to  those  studying  the 
church   mission   to   the   handicap- 
ped.   It    has    a    twofold    purpose: 
■to  help  adults  and  youth  in  study 
classes  to  see  how  they  can  help 
handicapped  persons  by  respond- 
ing to  them  as  real  persons  rath- 
er'than  as  objects  of  pity  or  curi- 
osity; and.  secondly,  to  show  adult 
and    youth    viewers    how    persons 
are    helped    through    the    ministry 
of  a  Goodwill  Industries'  Rehabil- 
itation Center. 

Winner  of  a  CINE  "Golden 
Eagle"  this  year.  Walk  With  Me 
will  be  shown  at  the  Florence 
(Italy)  Film  Festival  in  January, 
Cleared  for  television,  prints  may 
be  purchased  (at  $128)  from  A-V 
Services.  475  Riverside  Drive, 
New  York  City  10127.  S 


Dr.    .Mhiil     S-.iul(-ili'r'M    ;)ir/m.  i/     /;i     In;     hih. 

Research  Inlo  Hearl  Disease 

.\iiieri«-aii  Heart  Assoc-ialioii  ami  S(iiiil>l> 
,|<>iii  ill  I'rrscnliiif.'  "(H  Mfii  and  MimU" 

Sponsor:  American  Heart  .^ssociatlon  and  E. 

R.  Squibb  &  Sons  (Squibb  Division  Olin) 
Title:  Oj  Men  ami  Miiul.t.  29  min,  color,  pro- 
duced by  the  American  Heat  Association 
is  Some  of  the  many  paths  that  scientists  follow 
in  search  for  the  answers  to  the  problems  of 
heart  disease  are  e-xplored  in  this  new  film  now 
being  distributed  nationally  by  the  Association 
and  Squibb.  Dr.  James  V.  Warren,  president  of 
the  Association,  said  at  a  recent  premier  in 
New  York  that  the  film  will  explain  to  the 
ueneral  public  how  the  dollars  it  contributes 
throuflh  the  Heart  Fund  are  used  in  research 
which  may  one  day  resolve  the  unanswered 
questions  of  heart  disease. 

The  film  features  Nobel  Laureate  Albert 
Szent-Gyorgi,  a  scientist  who,  in  1948,  received 
the  first  research  grant  ever  made  by  the  Amer- 
ican Heart  Association,  at  work  on  basic  studies 
seeking  to  learn  what  causes  the  human  heart 
to  beat.  From  Szent-Gyorgi's  laboratory  at 
Woods  Hole,  Mass.,  the  camera  moves  to  the 
shores  of  the  Pacific  for  a  look  at  the  work  of 
a  young  Established  Investigator  of  the  AHA. 
Dr.  David  Jensen. 

Dr.  Jensen  is  trying  to  isolate  and  identify  a 
chemical  substance  in  the  heart  of  a  primitive 
fish  which  is  believed  to  initiate  its  heartbeat. 
These  studies  will  hopefully  shed  light  on  the 
action  of  the  human  heart  and  may  open  the 
way  to  better  treatment  of  heart  failure. 

Uj  Men  and  Minds  also  describes  the  Heart 
Association's  research  policy  which  emphasizes 
giving  support  to  "men  and  minds  rather  than 
to  laboratory  trappings,  machinery,  glassware.  ' 
Oj  Men  and  Minds  was  written  and  directed 
by  Hal  Marc  Arden.  photographed  by  Gene 
Peterson,  edited  by  Bernard  Friend  and  Larry 
Kreeger,  and  narrated  by  Joe  Julian.  '3' 

Below:   an  official  of  the  .\mcrican   Heart  .\s.m. 
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I.iiiKir  laiiiuliiiiis  pad  where  ^itinl  /xKisYcrv  uiU  help  send   man   on   ,vi'(/i/)ig  fli'Jd   lo   Moon. 

Project   Apollo:  Manned  Flight  to  the  Moon 

First    Treated    to    Help   Explain   the    Nation's    Space    Goals    to    the    (lonfiress. 
This  Great   Film   Is  Reaching   Ever-W  idening  Audiences  at  Home  and  Aliroad 


ABOUT  A  Year  Ago,  the  National  Aero- 
nautics and  Space  Administration  came 
up  to  another  of  its  critical  budget  periods. 
Was  it.  or  was  it  not.  about  to  get  the  funds 
from  the  Congress  necessary  to  keep  Project 
Apollo,  the  manned  space  flight  to  the  moon, 
going   along   on   schedule? 

NASA  uses  many  forms  of  persuasion  dur- 
ing these  times.  One  of  them,  which  it  con- 
siders to  be  more  than  ordinarily  effective 
is  the  rifle-shot  motion  picture,  dead-aimed  at 
influential  congressional  leaders  and  designed 
specifically  to  explain  what  the  project  is, 
how  important  to  the  nation  it  is.  and  why  it 
is  necessary  that  it  be  properly  financed  to 
keep  on  a  planned  time  schedule, 

\\'ork  on  Film  Began  in  December,  1962 

Project  ApoUo-Muniied  FUi>ht  to  the  Moon 
is  such  a  film.  It  was  put  into  motion  on  the 
l.^th   of   December,    1962.    because    Brainerd 


Holmes,  then  director  of  the  office  of  Manned 
Space  Flight,  needed  a  film  to  indoctrinate 
various  governmental  and  Congressional  fig- 
ures  concerning   Project   Apollo, 

Byron  Morgan,  well-known  film  writer  and 
producer  on  the  NASA  staff,  was  assigned  the 
job  of  producing  the  film.  Gene  Starbecker 
was  selected  to  write,  and  with  Paul  Haney. 
NASA  Technical  Advisor,  as  part  of  the  team, 
the  three  worked  out  the  content  and  approach 
they  thought  the  film  should  take. 

Pelican  Films,  New  York,  and  its  producer- 
director.  Ted  Lowry.  were  chosen  as  pro- 
ducers because  Mr.  Morgan  and  his  staff 
liked  the  excellent  animation  concepts  they 
had  shown  in  Air  Force  on  Canvas  and  the 
European  Community  film.  Europa.  Some- 
thing fresh  was  wanted,  with  the  sweep  and 
push  forward  of  the  spirit  of  Project  .Apollo. 

The   NASA   team   also   knew    that   the   film 


Orbital    palli    for    ilic    manned    fliglit    to    the   Moon.  circUii'^  Earlli  and  off  into  far  space. 


could  not  be  caught  up  in  details  of  the  pro- 
ject —  which  were  constantly  changing  —  so  a 
rather  impressionistic  instead  of  an  exact  style 
was  thought  to  be  the  best  solution.  Literal- 
minded  engineers  would  not  then  be  beat- 
ing them  over  the  head  about  some  detail, 
some  knob  or  antenna  which  had  come  out 
in    the    wrong    shape. 

Not  .\ffected  by  Changes  in  Details 

The  picture  was  completed  in  March  of  '63, 
.Along  the  way  a  great  many  technical  details 
concerning  the  lunar  landing  vehicle  were 
changed,  but  the  production  team  was  not 
caught  on  any  of  them  because  of  the  ap- 
proach  they   had   taken. 

The  film  was  originally  intended  to  be  a  tech- 
nical report  for  a  limited  audience,  but  it 
has  proved  to  be  so  popular  among  widening 
circles  of  audiences  that  it  is  now  in  al- 
most world-wide  distribution.  French, 
Spanish,  Portuguese.  German  and  Italian 
versions     have     been     made.     The     United 


The  Innin   s/n/t(    iitp\uli    in  ^nnulali  il  hiiulni'^ 

States  Information  Agency  is  considering  dis- 
tribution to  its  posts,  and  NASA  is  distribut- 
ing it  in  Europe  through  the  Spacemobile  pro- 
gram. The  film  "helped  some"  on  the  NASA 
budget  requirements,  but  the  problem  is  a 
never-ending  one.  which  no  one  film  will 
ever  solve. 

Use  Many  Sources  of  Visual  Material 

A  great  many  sources  of  visual  material 
were  used  in  the  film,  which  details  what 
Project  Apollo  is  intended  to  do,  and  much 
about  how  NASA  intends  to  go  about  it. 
NASA  publicity  stills,  architectural  rendering 
by  N.ASA  contractors,  models  of  boosters  and 
spacecraft  and  original  art  all  had  to  be  com- 
bined into  a  style  which  would  achieve  uni- 
formity. 

Ted  Lowry.  a  talented  animation  designer, 
devised  the  technique  which  employed  the  use 
of  reproduction  by  Kodalith  of  the  borrowed 
vlill  picture  and  selected  art.  and  then  these 
Kodalith  prints  were  photographed  on  the 
stand  under  colored  cells.  The  original  ani- 
mation was  drawn  to  fit  into  this  pattern. 

The  animation  scenes  which  required  NASA 
spacecraft  were  photographed  with  the  help 
of  N.ASA  scale  models.  The  models  were 
photographed  in  the  perspective  indicated  by 
the  animation  layouts.  The  photographs  were 
then  reproduced  by  the  use  of  a  Xerox  pro- 
cess on  eels,  painted  in  color  and  re-photo- 
graphed with  art  backgrounds  and  other  eels. 
Much  use  was  made  of  a  multiplane  effect 
which  gives  the  scenes  a  considerable  amount 
of  depth.  A  film  worth  seeing!  |^ 
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Dcl.iwiuv  ll()>l>  First  East  Coasl  Conference 

W  rll-  \tu-iiilril  Profrrain  Features  Speakers  and  Useful  "Cineniars" 

AN  ir  PA  "FIRST"  took  place 
on  the  East  Coast  in  niid-No- 
venibcr  when  industry  t'ihii  makers 
from  New  England  to  Florida 
gathered  at  the  Walt  Whitman 
Hotel.  Camden.  New  Jersey  for 
our  first  East  Coast  Industry 
Film  Producers  Conference.  The 
big  weekend  program  included  na- 
tionally-known speakers,  workshop 
sessions  ("Cinemars")  and  trade 
exhibits.  Film  showings,  a  cocktail 
party  and  a  gala  banquet  rounded 
out  the  November  15-17  festivi- 
ties. 

The  conference  was  conceived, 
planned  and  staged  by  the  Dela- 
ware Valley  Chapter,  under  the 
leadership  of  Chapter  Chairman 
Peyton  M.  Stallings.  The  idea  for 
the  conference  grew  out  of  a  grow- 
ing appreciation  for  the  plight  of 
members  too  far  away  from  a 
chapter  to  attend  the  regular 
monthly  meetings. 

Because  of  the  diverse  nature 
of  production  in  the  East  and  the 
lack  of  adequate  chapter  coverage, 
this  problem  was  particularly  ap- 
parent to  the  Delaware  Valley 
group,  largest  IFPA  chapter  out- 
side of  California.  Admittedly  an 
ambitious  project,  it  was  judged 
a  success  by  all  those  who  at- 
tended. 

Keynote  speaker  was  Lee  Davis. 
President  of  the  Calvin-DeFrenes 
Corporation.  Philadelphia;  famed 
script  writer  Oeveste  Granducci. 
who  moderated  the  Writing  Cine- 
mar,  was  the  featured  speaker  at 


Banquet  night  at  the  Ea.st  Coast  Conference:  rudio-T\'  slur  Paul  Taylor 
was  tn.c.  (standiriii) ;  others  at  hrad  table  ineluded  speaker  Oeveste 
Grandtti  ri  i  h  .  Pete  Stallings;  and  at  ri^ht.  ifuhlieitt/  1 1  mi  nun  n  I'lnuk  Wcikel. 


Chairman  Pete  .Stallinss  icelcomes 
^U(sts    at    Salurd(Uj    ii.tii.    session. 

the  Saturday  evening  banquet. 
Other  notables  from  the  profes- 
sion were  in  charge  of  various 
Cinemars.  These  included: 

The  Cinemar  workshop  on  Ani- 
mation, moderated  by  Phillip  Arn- 
est.  Production  Director.  Motion 
Picture  Department.  Creative  Arts 
Studios.  Washington,  D.  C;  Mor- 
ris Haitzband.  ASC,  Director  of 
Cinematography  for  the  television 
series.  The  Defenders,  moderator 
of  the  Cinematography  Cinemar; 
and  Arnold  Eagle,  independent 
producer  and  business  magazine 
columnist,  moderator  of  the  Edit- 
ing Cinemar. 

Ken  Rapieff.  independent  an- 
nouncer-narrator (formerly  with 
NBC),  spoke  at  the  Saturday 
morning  session.  Our  own  Jack  R. 
Smith  (of  the  New  England  Chap- 
ter). Supervisor  of  Motion  Picture 
Services  at  the  MiTRt:  Corporation, 

CONTINUED     ON     THE     NEXT     PAGE 


WELCOME  I.FRA. 


Col.  James  Hunter.  Chief  of  Air 
I'orce's  I.os  Angeles  Offiee  of  In- 
fonnatiou.  does  the  honors  for  Ma- 
jor lietlij  Jane  Williams. 

ImII\  .lane  Vt  illiains  Iteeomes 
Miijor  in  .Vir  Force  Keserves 

One  of  two  women  holding  the 
rank  of  major  in  the  world  estab- 
lishment of  the  United  States  Air 
Force,  both  active  and  reserve 
forces,  is  our  own  Betty  Jane  Wil- 
liams, one  of  the  original  found- 
ers of  the  Industry  Film  Producers 
Association.  She  received  the  pro- 
motion to  her  new  rank  while 
serving  her  annual  15-day  tour  in 
October  as  an  active  reservist. 

Betty,  who  has  served  as  our 
Convention  Vice-President  and, 
later,  as  Vice-President.  Member- 
ship, has  a  mobilization  assign- 
ment with  the  1352  Photographic 
Group,  the  Air  Force  motion  pic- 
ture production  facility  on  the 
West  Coast,  located  at  the  top  of 
Lookout  Mountain.  On  her  recent 
duty  tour,  however,  she  served 
with  the  Secretary  of  the  Air 
Force.  Office  of  Information.  Los 
Angeles,  assisting  with  various  mo- 
tion picture-television  projects. 
Her  first  IFPA  assignment  was  that 
of  publicity  director. 

During  World  War  II.  Major 
Williams  was  an  Air  Force  Service 
Pilot,  flying  military  aircraft  at 
Randolph  Field.  Texas,  as  an  engi- 
neering test  pilot.  During  the  Ko- 
rean conflict,  she  was  a  writer- 
producer  with  the  Air  Force  mo- 
bile television  unit  which  pio- 
neered in  the  use  of  this  medium 
for  the  armed  forces. 

In  civilian  life.  Betty  is  in  charge 
of  motion  picture  production  for 
sales/advertising  for  the  Lockheed- 
California  Company.  Burbank. 
She's  our  "Gal  of  the'  Year!"       gj- 

t-  t>:  ^. 

Jiie  (iiilli  ill  W  ork  on  Pro";r;nn 
for  5tli  .National  Conference 

>  National  conference  vice-presi- 
dent Joseph  M.  Gulli  is  firming 
up  program  details  for  our  5th 
annual  meeting,  to  be  held  June 
4-6th  at  the  Disneyland  Hotel. 
Anaheim.  Calif.  Not  too  early  to 
confirm  your  reservations  now!  i^' 
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East  Coast  Gathers: 

moderated  the  Film  Group  Man- 
agement Cinemar.  Jack  is  present- 
ly serving  as  Executive  Vice-Pres- 
ident of  iFPA. 

Gene  Starbecker.  independent 
producer,  moderated  the  Directing 
Cinemar;  and  Paul  Taylor.  Phila- 
delphia radio  and  TV  personality, 
served  as  master  of  ceremonies  at 
the  banquet, 
"Cindy"  ^\'imlers  at  Open  House 

Sessions  began  with  a  Friday 
evening  "get-acquainted"  Open 
House,  including  a  film  program 
where  some  of  the  1963  "Cindy" 
winners  and  other  outstanding 
films  were  shown.  The  Conference 
got  down  to  business  in  earnest  on 
Saturday  morning  with  welcoming 
remarks  from  "Pete"  Stallings.  as 
host  and  chapter  chairman. 

Following  Lee  Davis'  thought- 
provoking  challenges  to  the  indus- 
trial film  maker  in  his  keynote 
address,  narrator  Ken  Rapieff 
commented  on  industrial  films  as 
seen  by  the  hapless  narrator.  He 
was  both  profound  and  witty  and 
chances  are  that  no  producer  in 
attendance  will  ever  think  of  his 
narrator  in  the  same  way  again! 

The  Cinemar  sessions  began 
after  lunch  with  two  principal 
groups.  Writing.  Cinematography 
and  Management  sessions  were  in 
the  first  group;  Direction.  Anima- 
tion and  Editing  discussions  were 
in  the  second  group.  Thus  all  par- 
ticipants were  able  to  attend  two 
of  the  six  Cinemars.  Gene  Star- 
becker surprised  his  group  by  ac- 
tually staging  and  directing  a 
scene,  using  an  actor  and  actress 
he  brought  along  from  New  York. 

All  of  these  discussions  were  .so 
successful  that  they  had  to  be 
halted  by  the  conference  directors 
so  that  the  program  could  be  kept 
on  schedule. 

Grandiicci    Speaks    at    Banquet 

Saturday  evening  was  devoted 
to  socializing,  with  a  cocktail  party 
( hosted  by  Byron  Motion  Pic- 
tures )  opening  the  festivities.  Fea- 
tured speaker  at  the  banquet  was 
Oeveste  Granducci.  who  left  the 
audience  with  some  interesting 
thoughts  about  the  industrial  film 
business,  plus  a  delightful  descrip- 
tion of  the  Vircin  Islands,  where 


Ke\note  speaker  at  first  gcmial 
scssiofi  lids  Lcc  Davis,  presicUnl 
of  the  Calviii-DeFrenes  Corporation. 

he  now  has  both  his  office  and 
his  home. 

The  evening's  activities  were 
formally  concluded  with  the 
awarding  of  a  handsome  array  of 
door  prizes  but  actually  went  on 
into  the  wee  hours  as  old  friend- 
ships were  renewed  and  new  ones 
made. 

Hold  Moderators'  Hound  Table 

Sunday  morning,  at  a  consider- 
ate 10  a.m.,  the  program  got  un- 
derway again  with  an  hour  of  in- 
teresting films.  Then  came  what 
some  people  judged  to  be  the  high- 
li'ght  of  the  entire  conference  — 
the  Moderator's  Roundtable. 
where  Messrs.  Arnest.  Eagle.  Da- 
vis, Granducci.  Starbecker  and 
Smith  engaged  in  a  lively  discus- 
sion of  the  film  medium,  moder- 
ated by  Chairman  Stallings. 

The  Conference  was  organized 
and  directed  by  members  of  the 
Delaware  Valley  Chapter.  Chair- 
man Pete  Stallings  assumed  overall 
responsibility  and  coordination; 
Chapter  Secretary  Jim  Preston 
handled  the  program  arrange- 
ments; Chapter  Program  Chair- 
man Ron  McNally  was  responsi- 
ble for  hotel  arrangements,  spon- 
sors and  exhibits;  Treasurer 
Charles  Gindhart  served  in  the 
same  capacity  for  the  conference 
effort;  Membership  Chairman 
Jacques  Van  Vlack  handled  the 
registrations;  and  Publications 
Chairman  Frank  'Weikel  had 
charge  of  all  printing  and  publicity. 

Trade  exhibits  were  presented 
by  Creative  Arts  Studios;  S.  O.  S. 
Photo-Cine-Optics.  Inc.;  and  O.  H. 
Hirt.  Inc.;  were  well-attended,  g' 


East  Coast  Conference  Picture  Story  ( left,  top  to  bottom ) .  First  .scene, 
morning  linc-iip  at  the  regi.stration  desk;  (.iccond)  icriting  Cinemar  par- 
ticipants hear  chairman  Oeveste  Granducci;  (third)  IFPA  executive  v. p. 
lack  Smitli  (ctr)  presides  at  film  group  management  Cinemar;  (fourth)  a 
Cinemar  on  direction  was  moderated  hij  Gene  Starbecker  (ctr).  Fifth  scene, 
"time  for  fun"  as  Byron  ho.sts  Saturday  night  cocktail  party;  and, 
at  bottom,  Ed  Weiss  (O.  H.  Hirt,  Inc.)  demonstrates  a  new  Arriflex  16. 
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this  may  be  the  first 

movie  projector  sound  system 

you  never  need  to  fix 

\ 


Its  sound  system  can  be  trusted. 

It  has  no  electronic  tubes  to 
burn  out;  transistors  replace  tiie 
old  tubes. 

It  has  no  photocell  to  go  hay- 
wire; a  space-age  solar  cell  takes 
the  place  of  the  old  photocell.  Its 
exciter  lamp  is  rated  to  last  the 
life  of  the  machine.  You'll  never 
have  to  carry  spares. 

This  projector  won't  embarrass 
you  or  harass  you. 

It  even  takes  good  care  of  your 
film. 

Kodak  equips  all  Pageant  Pro- 
jectors with  a  spring-loaded  film 
sprocket.  These  are  like  shock  ab- 
sorbers, so  when  you  start  the  pro- 
jector the  film  isn't  jerked.  Sprock- 
et holes  and  film  itself  stay  new 
longer  that  way. 

These  are  the  only  projectors 
with  a  reverse  powered  sound 
drum.  This  means  the  lllin  rolls 
with  the  sound  drum  when  "re- 
versed." instead  of  being  dragged 
over  it.  hazarding  scratches. 

Another  thing  you  can  safely  do 
with  this  projector  is  reverse  it 
from  full  speed  forward  to  full 
speed  the  other  way.  in  one  whack! 


Kids  can't  hurt  it  either,  but  a 
child  can  set  it  up  and  operate  it. 

Anyone  who  can  follow  a  red 
line  can  thread  film  into  it. 

Move  one  lever  forward.  Push 
one  button.  And  you  have  a  sound 
movie.  Brilliant  picture.  Beauti- 
ful, clear,  noise-free  sound. 

Incidentally,  this  sound  is  in- 
stant sound.  That  means  it  comes 
with  no  warm-up.  No  empty  si- 
lence. No  awkward  waiting.  And 


the  speaker  doesn't  hiss,  or  crackle, 
or  pop.  either. 

This  projector  doesn't  do  any- 
thing to  distract  an  audience. 

Its  machiner)'  consists  of  so  few 


moving  parts  that  it  never  speaks 
above  a  whisper  while  the  show 
is  on. 

And  the  show  always  goes  on. 

You're  not  left  suddenly  in  a  fix. 

With  this  projector,  there's  so 
little  that  could  possibly  ever  need 
fixing. 

Its  name  is  the  Kodak  Pageant 
16mm  Sound  Projector,  Model 
AV-126-TR. 

If  you'd  like  to  see  and  hear  one 
work,  or  read  illustrated  literature 
about  it,  write  your  name  and  ad- 
dress here: 


Then  send  it  back  to  us  at  the 
address  below. 

Check  this  box  Q  and  we'll 
have  a  Kodak  dealer  call  you  to 
arrange  for  a  convenient  demon- 
stration. No  obligation,  of  course. 

12-47 

Kodak  Pageant  Projector 

EASTMAN   KODAK  COMPANY 

Dept.  8-V,  Rochester  4,  N.  Y. 
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Stan  Musial  leads  off  ;/i  fihii.  "The 
Game  Xohodij  Saw,"  sponsored  by 
Anheuser-Busch.  A  natural  as  a 
buseball  "filler"  it  has  been  tclecasi 
929    fillips    lo    29    miUion    viewers. 


Creative  Distribution: 

(CONTINUED    FROM    PAGE    29) 

country  by  "jumbo"  telegram  in- 
forming them  that  this  was  some- 
thing different,  lensed  by  Bernard 
Hirschenson  (camera  operator  on 
Duvid  and  Lisa)  and  with  a  jazz 
score  by  Cy  Coleman.  Station  re- 
quests poured  in.  attesting  to  the 
interest  of  programmers  in  films 
with  creative  values,  name  and 
talent. 

Distributors  Follow  .\iidiences 

There  is  —  and  should  be  — 
an  old  adage  in  our  trade  that  a 
creative  distributor  follims  his  au- 
dience. If  they're  in  their  teens, 
reach  them  in  school;  if  they  be- 
long to  clubs,  contact  the  program 
chairman;  if  they  stay  home  and 
watch  TV,  be  sure  sponsored  films 
are  being  programmed  in  their 
market  area. 

We  feel,  as  do  many  advertis- 
ing agencies,  the  TV  networks  and 
vouth  marketing  specialists  that 
:he  teenager  is  too  often  over- 
looked or  minimized  when  deter- 
mining public  relations  and  adver- 
tising budgets.  With  18  the  most 
popular    age    for    marriage     (!), 


young  men  and  women  have  de- 
veloped a  market  potential  that 
may  be  far  beyond  the  published 
SIO  billion  a  year  they  spend. 

It's  a  readily-accessible  market, 
too,  if  the  distributor  has  the  list 
sources  and  the  creative  resources 
to  do  something  about  reaching 
them.  With  teen-agers  in  mind. 
\se  are  launching,  this  winter,  a 
"Career  Clinic"  film  program  con- 
sisting of  films  relating  to  job 
preparation.  education,  good 
grooming,  job-seeking,  and  other 
hard-fact  films  on  specializing  ca- 
reers such  as  accounting,  medicine, 
public  service,  social  work  and  the 
armed  forces. 

Teachers  will  be  encouraged  to 
use  the  films  and  contact  sponsor- 
ing companies  and  associations  for 
literature,  guides  and  other  help- 
ful materials.  We  hope  that  the 
concept  will  help  in  the  dangerous 
drop-out  situation  and  encourage 
young  people  to  complete  their 
educations,  to  go  out  into  the 
world  better  prepared  to  cope  with 
the  problems  of  a  fast-moving, 
vastly-changing  society. 

Other  projects  afoot  reflect  our 
feeling  that  it  is  our  responsibility 
to  make  films  do  not  only  the  job 
they're  designed  for,  but  perhaps 
that  little  extra  which  may  never 
have  occurred  to  the  sponsor  or 
the  producer.  Call  it  the  utilization 
bonus  for  1964!  ©■ 

.State  c>f  >Iaiiie  Pictures  Seen 

by  52  Million  in  Single  Year 

-  A  record-breaking  audience  of 
52  million  people  saw  State  of 
Maine  documentary  motion  pic- 
tures on  farm  life  and  food  prod- 
ucts during  the  last  fiscal  year. 
Agriculture  Commissioner  E.  L. 
Newdick  affirms  that  the  year 
showed  a  20  percent  increase  in 
the  acceptance  of  films  supplied 
by  his  department  for  free  public 
service  TV  use  in  the  East.        ^' 


United  World  Keeps  Pace  in  Distribution 


People-to-People   Health  Foundation's   Film,  "Project  Hope"  was  telecast 
692  times  in  less  than  two  years.  It  has  reached  22  million  people. 


.a^0i5^^1&ii 
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pROM  Out  of  their  spanking 
new  headquarters  facility,  lo- 
cated at  221  Park  Avenue.  South 
in  New  York  City.  United  World 
Films'  officials  direct  a  network  of 
43  distribution  libraries,  handling 
sponsored  film  distribution  from 
coast-to-coast. 

This  subsidiary  of  Univeral 
Pictures  Company.  Inc.  has  boili 
television  and  theatrical  e.xperi- 
ence  through  its  major  film  com- 
pany affiliation.  But  it  has  also 
been  concentrating  attention,  with- 
in recent  years,  on  what  it  calls 
"Custom  Service"  (sponsor-gener- 
ated bookings)  as  well  as  serving 
16mm  projector  owners  through 
its  accessible  libraries. 

Key  district  offices  in  New 
York.  Chicago.  Los  Angeles.  Dal- 


lifrf!*  I  \\  F  branch  libr;;r\  iit  Los 
Angeles.  Fihn  requests  are  received 
in  person,  by  phone  or  in  the  mails. 

las,  Atlanta  and  Portland,  Ore. 
are  the  backbone  of  the  service. 
Fanning  out  from  these  centers  are 
the  other  37  branch  libraries.  How 
well  these  perform.  UWF  notes, 
is  best  told  in  facts  and  figures. 

9,7.56  Showings  for  NAS.\ 
For  the  National  Aeronautics 
and  Space  Administration,  the 
company  was  commissioned  to  get 
widest  possible  distribution  for  the 
film.  Friendship  Seven.  Within  six 
months,  UWF  reported  a  total  of 
9,756  16mm  showings  to  a  veri- 
fied audience  of  912,756  persons. 
With  only  300  prints  of  this  hour- 
long  color  film.  UWF  produced 
3.6  bookings  per  print  per  month. 
On  television.  235  showings 
reached  an  additional  estimated 
audience  of  35  million  viewers. 

Theatrical  showings  of  The  Ad- 
ventures of  Dudley  Worthington 
totaled  22.855.  bringing  the  Na- 
tional Livestock  and  Meat  Board 
a  total  of  6.500.000  persons  coast- 
to-coast,  including  an  8-week 
stand  at  the  Forum  Theater  on 
Broadway  in  New  York. 

The    American    Petroleum    In- 


.■\utoniated  equipment  speeds  report- 
iiig  and  helps  expedite  shipment  of 
.sponsored  films  to  borrowers. 


stitute  film.  Born  in  Freedom,  was 
shown  16.130  times  in  less  than 
36  months.  Over  60  months,  the 
film  is  expected  to  reach  an  addi- 
tional 25.000  groups. 

Well-Equipped  Headquarters 

The  new  headquarters'  instal- 
lation in  New  York  has  been 
equipped  with  the  latest  in  elec- 
tronic, automated  film  handling 
and  control  equipment.  But  UWF 
people  feel  that  the  experience 
and  personal  ingenuity  of  its  field 
staff  people,  the  bookers  who 
know  their  audiences,  are  a  key 
factor  working  on  behalf  of  both 
users  and  sponsors.  Matching  the 
right  film  to  the  right  group  is  a 
plus-value  which  experienced  film 
distributors  must  provide  for  maxi- 
mum performance. 

This  company  also  places  high 
value  on  film  promotion.  Its  public 
relations  department  in  Neu  York 
prepares  a  widely-distributed  cata- 
log, individual  brochures  and  mag- 
azine advertising.  Through  partici- 
pation in  trade  shows  and  conven- 
tions. UWF  generates  additional 
audience  requests. 

Vice-president  John  Desmond, 
reporting  to  president  James  M. 
Franey.  is  UWF's  man-in-charge 
of  the  sponsored  film  distribution 
operation  at  the  company's  New 
York  headquarters.  Q- 


Team  of  experienced  film  bookers 
is  luindling  spon.wrcd  film  requests 
at  one  of  UWF's  43   U.  S.  offices. 
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Modern  on  llieMovc: 

(CONTINUED       FROM       PAGE       30) 

has  been  noticed  during  the  year. 
The  company  is  distributing  teach- 
er's guides,  introductory  remarks 
for  program  chairmen  and  audi- 
ence handout  pieces  for  an  in- 
creasing number  of  chents. 

32  community  film  libraries  are 
supplemented  by  similar  facilities 
serving  television  and  theaters. 
Nine  regional  T\'  offices  and  30 
theatrical  film  exchanges  serve  the 
specialized  needs  of  these  chan- 
nels of  circulation.  Corporate  head- 
quarters are  at  3  East  -'>4th  Street. 
New  York.  New  York.  ^ 

Millions  A  i»'«  a  (^iilor  I'irliin- 
About  Colonial  \^  illiamshurg 

•fr  Colonial  Williamsburg  in  Vir- 
ginia has  shown  its  40-minute  in- 
troductory film.  WiUiomsburg  — 
The  Story  of  a  Patriot,  in  the  twin 
theaters  at  the  Information  Cen- 
ter to  well  over  4  million  persons. 
The  six  and  one-half-year-old 
Vista-Vision  color  film  runs  an 
average  of  175  times  a  week;  play- 
ed to  656.156  people  in  the  period 
of  one  year  ending  November  20. 
1963.  In  addition  to  its  use  in 
Williamsburg,  nearly  700  prints 
have  been  purchased  by  the  De- 
fense Department  and  approxi- 
mately 300  prints  have  been  leased 
to  schools.  These  prints  are  shown 
to  approximately  one  million  ad 
ditional  viewers  each  year.  i^ 

*  *  * 

<  onibined  .\ii<lience  for  Spat'r 

Picture  Reaches  25   Millions 

4  ssociATiox  Films  Reports 
-  *■  that  the  hour-long  documen- 
tary on  America's  manned  space 
program.  "The  Mastery  of  Space." 
li.is  reached  a  combined  non-the- 
ilrical  and  television  audience  of 
ir.ore  than  25.000.000  persons 
^mce  its  release  in  May.  1962. 

The  number  of  persons  per 
hooking  averages  150.  or  about 
50''r  higher  than  the  industry-ac- 
cepted average  of  100  persons. 
This  is  attributable  to  the  unusual 
number  of  auditorium  and  large- 
group  showings  the  film  has  had. 
as  well  as  the  high  showings-to- 
bookings  ratio  of  2.3. 

"The  Mastery  of  Space."  pre- 
sented by  the  National  Aeronautics 
and  Space  Administration  (NA- 
SA), has  been  shown  42.893  times 
in  high  schools  and  colleges,  busi- 
ness and  industry,  churches,  vet- 
erans groups,  and  other  community 
organizations.  It  has  been  televised 
438  times,  with  prime-time  tele- 
casts in  such  markets  as  New  York 
(continued     on     next     page) 


EXCLUSIVE    WITH    CFI 


There's  no  mistake  about  it.  Our  sys- 
tem makes  mis-labelled  or  illegible 
16  mm  release  print  leader  a  thing  of 
the  past. 

First,  we  include  all  identification 
data  in  the  negative  leader.  It's  then 
automatically  printed  on  the  head 
leader  of  all  release  prints.  Next,  we 
convert  this  clear  film  to  reinforced 
opaque  white  leader  thru  our  special, 
patented*  process.  Result:  legibility, 
durability,  infallibility.  Makes  old- 
fashioned,  hand-labelled  leaders 
obsolete.  See  for  yourself  I 


CONSOLIDATED      FILM 


U.S.  PAT,  NUMBERS  2698805,  3022165 


NDUSTRIES 


959  Seward  Street,  Hollywood  38,  Calif. 
Hollywood  20881  or  HOIIywood  9  1441 
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Astronaut  John  Glenn's  triple  orbit 
is    highlight    of   this  space   picture. 

(CONTINUED      FROM      PAGE      49) 

City,  Philadelphia.  Chicago.  Bos- 
ton. Washington,  Detroit  and  other 
major  cities. 

To  launch  the  film  Association 
Films  placed  a  full-page  ad  in  a 
television  business  journal  and  had 
committments  from  more  than  1 50 
stations,  prior  to  John  Glenn's 
triple  orbit,  a  highlight  of  the  film. 
A  comprehensive  advertising,  di- 
rect-mail and  publicity  campaign 
has  kept  the  film  booked  to  capac- 
ity, with  requests  running  months 
ahead. 

The  record  performance  of  the 
film  is  particularly  significant  in 
that  it  has  a  running  time  of  58 
minutes.  The  industry  norm  is  26 
minutes,  a  length  more  easily  pro- 
grammed into  class  periods  and 
meetings. 

The  film  has  acted  as  a  "recruit- 
ment" vehicle  for  sponsored  films 
by  being  ordered  by  many  profes- 
sional, technical  and  special-inter- 
est groups  that  don't  ordinarily 
show  films.  These  groups  were 
contacted  by  publicity  and  selec- 
tive advertising,  according  to  the 
distributor. 

Prints  of  the  film  are  serviced 
by  Association  Films'  electronical- 
ly-equipped film  centers  in  Ridge- 
field,  N.  J.  (Broad  at  Elm);  La 
Grange,  III.  (561  Hillgrove  Ave.); 
Oakmont.  Pa.  (324  Delaware 
Ave.,  Allegheny  County);  Dallas, 
Texas  (1621  Dragon  St.)  and 
Hayward,  Calif.  (25358  Cypress 
Ave.)  g> 

*       *       « 

Surge     in     School     Population 

'^  The  U.  S.  Office  of  Education 
forecasts  a  total  student  enroll- 
ment in  public  schools  of  57  mil- 
lion in  1970  and  more  than  70 
million  by  1980.  16mm  sound 
projectors  in  use  in  the  public 
schools  now  exceed  150,000.     g" 


Filmstrips  Are  a  Medium  at  General  Mills 

Ship  Out  23,434  Color  Strips  in  First   11   .^lonths  of  Past  Year 

are  then  sorted  and  sent  to  each 
department  sponsoring  the  sub- 
ject. Some  of  these  may  keep  at- 
tendance records  at  their  own  op- 
tion. With  each  classroom  show- 
ing averaging  a  modest  25  or  30 
keenly  interested  viewers,  plus 
muhiple  showings  for  each  ship- 
ment. General  Mills  is  very  pleased 
with  results  to  date. 

.\lso  Use  Motion  Pictures 
Motion  pictures  continue  to  be 
an  effective  medium.  Three  films 
featuring  the  nationally-known 
sports  and  religious  personality, 
the  Reverend  Bob  Richards,  Olym- 
pic pole  vault  champion,  account 
for  approximately  75%  of  the 
company's  motion  picture  distribu- 


C''  ENERAL  Mills  is  a  firm  believ- 
'  er  in  educational  filmstrips  as 
a  prime  informational  medium. 
The  company  has  been  lending 
these  35mm  color  strips  to  schools 
( principally  for  Home  Economics 
use)  for  eight  years,  revising  sub- 
jects at  regular  intervals  such  as 
when  baking  techniques  are  im- 
proved. In  the  first  1 1  months  of 
1963.  a  total  of  23.434  filmstrips 
were  distributed.  An  additional  2,- 
505  filmstrips  were  sold  outright. 
While  the  company  keeps  no  at- 
tendance figures,  attendance  cards 
are  included  with  each  shipment 
and  they  are  screened  when  the 
film  is  returned  to  glean  comments, 
other   requests,   etc.   These   cards 


'  T 


B. 


'     ONE  CHANCE  IS  ALL  WE  WANT 

to  ^"'^"istrritp  niir  "WHITF  RIOVF  TRFATIVIFNT  " 


We  think  you'll  become  a 

Colburn  regular  when  you  experience  our 

brand  of  personal  care  and  service. 


GEO.  W.  COLBURN  LABORATORY,  INC. 

164  NORTH  WACKER  DRIVE-  CHICAGO  6.  ILL.    332-6286 


COMPLHE   mBORATORY   SERVICE   FOB    16MM  /  EDITING  /  RECORDING  /  WORK    PRINTING/ 
BMM   i    16MM   RELEASE   PRINTING  /  TITLING  /  35MM   SLIDE   i   FIIMSTRIP  SERVICE 


tion  activity.  Titles  of  the  Rich- 
ards" films  suggest  their  inspira- 
tional character:  Life's  Higher 
Goals,  Response  to  the  Challenge; 
and  the  most-recent.  Motivation 
for  Living. 

All  filmstrips  are  mailed  via  par- 
cel post  for  greatest  economy  with 
ample  time  alloted  for  arrival.  In 
order  to  facilitate  this.  General 
Mills  starts  each  fall  school  season 
with  1.000  prints  of  each  strip  on 
hand.  Sales  and  an  occasional  dam- 
aged print  make  it  necessary  to 
supplement  the  minimum  inven- 
tory at  least  once  more  during  the 
school  year.  Continuing  advertis- 
ing in  Home  Economics  journals 
promotes  the  distribution  effort. 

Streamline  Film  Operation 

Due  to  a  streamlining  of  opera- 
tions, M.  F.  (Mike)  Hosp.  super- 
visor of  ihe  audio-visual  program 
and  of  the  library,  was  able  to  re- 
port doubhng  of  the  film  and  film- 
strips  within  the  past  five  years 
without  any  increase  in  department 
personnel.  This  department  also 
handles  film  production  activity 
and  audio-visual  projection  within 
headquarters  buildings.  100  show- 
ings of  this  type  are  the  average 
per  month;  six  motion  pictures 
are  produced  for  internal  use  each 
year,  plus  special  experimental 
■■'shorts"  for  TV  testing,  etc.  g' 
*        *        * 

L'..S.  Department  of  .\griculture 
Reports  71 A  .Million  .\u(lienee 

The  United  States  Department 
of  .-\griculture,  serving  rural  Amer- 
ica through  its  Motion  Picture 
Service  for  the  past  51  years,  is 
currently  tabulating  more  than  6,- 
000  tele\ision  showings  of  its  films 
and  an  additional  115.000  group 
showings  (via  16mm)  annually. 
The  Department  estimates  attend- 
ance of  7.500.000  at  these  16mm 
group  showings  last  year. 

Noting  that  these  estimates  are 
on  the  "low  side,"  a  spokesman 
says  that  the  figures  do  not  in- 
clude many  unreported  showings 
and  that  figures  also  do  not  in- 
clude showings  of  prints  sold 
through  the  U.  S.  educational  film 
contractor,  Norwood  Films. 

'"Audiences  are  greater  now, 
with  more  television  stations  anx- 
ious to  run  service  films  than  at 
any  time  in  our  history."  says  C. 
A.  Carrello.  Chief  of  the  Motion 
Picture  Service.  5J' 

*  *  * 

Distribution  Report  Continues 

•:'<  Part  2  of  this  continuing  study 
of  film  distribution  trends  will 
appear  in  the  first  issue  of  Busi- 
ness Screen  following  the  Pro- 
duction Review.  g' 
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Science  Saga:  Rubber  Out  of  Pctroleiiin 


Kiirraii    of    Klines    Offers    Prims 

THH  Di  VI  l.oi'MKNT  by  industrial 
scientists  of  a  synthetic  rubber. 
made  from  petroleum  but  dupli- 
cating the  properties  of  the  natural 
product,  is  the  subject  of  a  new  27- 
minule  motion  picture.  A  Siretch 
of  Imugination.  The  new  film  is 
the  latest  addition  to  the  film  li- 
brary of  the  Bureau  of  Mines. 
U.  S.  Department  of  the  Interior. 
The  picture  was  made  under  a 
cooperative  agreement  between 
the  Bureau  of  Mines  and  The 
Goodyear  Tire  and  Rubber  Com- 
pany. 1  he  industrial  sponsor  paid 
all  production  costs  and  has  sup- 
plied the  Bureau  with  prints  of 
the  film  for  natiimvside  free  loan 
distribution  by  the  Bureau.  Wild- 
ing. Inc.  was  the  producer. 
Combines  .\nimatioii.  Live  Action 

Combining  effective  animation 
and  perceptive  photography,  scenes 
depict  the  search  for  a  material 
that  would  substitute  for  natural 
rubber  in  all  its  applications.  Open- 
ing on  a  sequence  in  a  rubber- 
tree  forest,  the  film  sketches  the 
story  of  natural  rubber  from  pre- 
historic times  to  the  discovery  of 
vulcanization  in  1839.  Later, 
scenes  of  agricultural  machinery, 
automobiles,  trucks  and  aircraft 
show  how  the  uses  of  rubber  have 
multiplied  and  how  indispensable 
it  has  become  in  modern  times. 

Wartime  shots  of  merchant  ships 
under  attack  by  enemy  submarines 
illustrate  why  America  could  not 
depend  on  resources  of  far-away 
rubber  plantations  and  how  indus- 
try scientists  undertook  their  long 
search  for  a  way  to  synthesize  rub- 
ber from  a  domestically  plentiful 
raw  material  .  .  .  oil. 

Shows   Development    of   Substitutes 

The  development  of  a  variety 
of  practical  substitutes,  culminat- 
ing in  the  creation  of  two  new 
synthetics  —  polybutadiene  and 
polyisoprene  —  is  shown  step  by 
step.  Simplified  flow  diagrams, 
supplemented  with  live-action  shots 


of    (Foodyeur-Spoiisoretl    Film 

of  an  actual  production  line,  help 
viewers  understand  the  process. 
Production  sequences,  filmed  on 
location  in  Texas  at  one  of  the 
nation's  largest  synthetic  rubber 
plants,  show  how  industrial  engi- 
neering makes  it  possible  for  a 
60-acrc  installation  to  match  the 
output  of  a  45,000  acre,  5  million 
tree  rubber  plantation. 

The  film  has  been  approved  for 
public  service  and  educational 
television  use.  Prints  arc  also  avail- 
able for  group  showings  via  Graph- 
ic Services,  Bureau  of  Mines.  4800 
Forbes  Ave..  Pittsburgh  13,  Pa.  8' 

+  *  * 
-FOI'"  Kivet  Distributors  Get 
Film  Tools  at  Sales  Conference 
■;>  Industrial  distributors  in  the 
U.  S.  handling  the  "POP"  Rivet 
line  of  the  Fastener  Division, 
Lnited  Shoe  Machinery  Corpora- 
tion, are  reaping  the  benefits  of 
three  separate  and  intensive  sell- 
ing conferences  recently  conduc- 
ted in  Atlantic  City,  Highland 
Park,  III.  and  North  Hollywood, 
California. 

Product  manager  Thomas  Free- 
man and  training  director  Edwin 
Stemler,  Jr.,  of  the  Fastener  Divi- 
sion, led  the  conferences.  Audio 
and  visual  tools  provided  for  sell- 
ing use  in  the  field  by  company 
sales  representatives  were  pre- 
miered. These  included: 

1.  A  2.')-minute  color  sound 
film.  The  Story  of  "POP'  Rivets. 

2.  Two  I3-minute  sound  slide- 
films,  ApiHications  Unlimited  and 
Know  Your  Competition,  to- 
gether with  DuKane  sound  slide- 
film  projectors  for  field  use. 

3.  A  meeting  guide  to  aid  plan- 
ning, preparation  and  presentation 
in  the  field,  and 

4.  A  10-page  chart  for  guiding 
the  individual  presentation. 

With  these  aids,  the  company's 
sales  representatives  were  equip- 
ped to  conduct  sales  meetings  with 
distributors     from     coast-to-coast. 
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NEW  BUDGET  PRICED 
COMPACT  PROJECTOR 

GIVES  YOU  "BIG 
MACHINE"  FEATURES 


Buhl  designed  the  Koolite  Budgeteer  to  sell 
on  its  merits!  You  deserve  to  discover  its  many 
superior  advantages.  Detailed  descriptive 
literature  is  ready.  Let  us  rush  you  your  free 
copy  now.  Please  write! 


Net  user  price  of 
the  Buhl  Budgeteer 
Model  90-C  is  merely 


BUHL  OPTICAL  CO. 

1009  Beach  Avenue,  ED-43 
Pillsburgh,  Po.     15233 

Pleoie  rush  detailed  literature  describing  the  new  Buhl  Koolite  Budgeteer 
projector. 
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■WThat  Is  a  Producer?  What 
''    does  he  do? 

Most  people  outside  the  pic- 
ture business,  and  too  many  inside 
it.  haven't  the  foggiest.  But  putting 
aside  the  numerous  jokes  on  the 
subject,  purely  for  lack  of  space 
because  some  of  them  are  pretty 
funny  except  to  the  Producer,  I'd 
say  the  nub  is  quite  simple.  \'iz: 

The  Producer  starts  with  an 
idea  and  ends  with  a  finished  mo- 
tion picture. 

To  do  this  he  selects  —  or  pro- 
motes —  guides  and  coordinates 
the  various  talents,  craftsmen  and 
services  whose  contributions  will 
accumulate  over  the  months  into 
the  finished  film:  he's  the  "gen- 
eral manager."  with  his  depart- 
ment managers  (the  writer,  direc- 
tor, editors,  etc.).  moving  into 
and  out  of  the  enterprise  as  the 
film  builds. 

He  is  the  liaison  between  Con- 
stituted Authority  —  in  theatrical 
films  the  studio  head  or  the  bank- 
er, in  business-films  the  sponsor  — 
and  the  .Audience. 

He  may  be  the  owner  of  the 
studio,  or  an  employee,  but  he's 
the  prime  mover  of  his  film  proj- 
ect; although  the  producership 
function  may  sometimes  be  spread 
over  two  or  three  different  indi- 
viduals, as  when  an  executive  pro- 
ducer guides  and  collaborates  with 
associate  producers,  or.  in  certain 
very  august  operations,  assistant 
producers.  (One  of  the  jokes, 
credit  Mike  Connelly,  holds  that 
an  Assistant  Producer  is  a  mouse 
learning  to  be  a  rat). 

In  theatrical  films,  the  initial 
"idea"  may  be  anything  from  an 
actual  idea  for  a  story,  an  option 
on  a  book  or  play,  a  notion  for 
a  way  to  use  a  certain  star,  a 
vague  hunch  that  musicals  are 
coming  back,  to  meeting  a  stage- 
struck  Texan  with  some  loose 
money. 

In  documentaries  and  business 
films,  the  starting  point  is  a  Spon- 
sor's problem,  desire,  or  need. 

The  first  of  the  talents  whicl?. 
the  Producer  must  arrange  is.  us- 
ing the  term  in  its  biblical  sense, 
money;  because  that's  what  makes 
all  the  other  talents  available.  The 
first  talent  he  hires  is  probably  the 
writer,  with  whom  first  he  will  set 
up  the  basic  concept  (the  "seed" 
of  theme,  structure,  tempo,  atmos- 
phere, look,  and  so  on.  from  which 
the  picture  will  grow)  and  with 
whom  he  will  advise  (or  perhaps 
collaborate)  as  the  script  prog- 
resses. 

With  the  script  in  hand  he  will 
assign  a  production  manager  or 
staff,   and  when   the   breakdowns 


m  VIEWPOINT  m 


My  Son.  the  Producer  (Color  Him  Plaid) 

by  Charles  (Cap)  Palmer,  Parthenon  Pietures 


are  made  and  the  picture  is  about 
ready  to  go  on  the  floor  or  out 
to  the  locations,  he  will  select  and 
"blend"  the  key  members  of  his 
picture-making  team  —  the  Direc- 
tor, set  designer  and  casting  head; 
head  cameraman,  gaffer  and  key 
grip;  sound  mixer,  make-up  man, 
prop  master,  and  so  on. 

The  Director  controls  set  design 
and  supporting  cast  (on  my  pic- 
tures at  any  rate ) ,  but  the  Pro- 
ducer must  make  sure  that  the  re- 
sults are  consistent  with  the  con- 
cept. During  actual  photography 
he  drops  in  on  the  set  frequently 
to  smooth  any  ruffled  feathers  and 
spot  any  untoward  trends,  and  of 
course  he  sits  with  the  staff  on  the 
screening  of  the  dailies,  aaain  to 


spot  and  stop  anything  inconsist- 
ent with  his  prized  concept,  and  to 
encourage  any  unexpected  bene- 
ficient  trends. 

And  when  photography  is  fin- 
ished, he  will  supervise  the  edi- 
torial phase,  probably  running  the 
rough  cuts  night  after  night  at 
home;  work  with  the  music  men 
on  the  scoring,  supervise  the  dub- 
bing session,  and  front  for  the 
studio  at  the  interlock  and  answer 
print  showings.  After  that  he  can 
get  a  haircut. 

There  are  constant  references 
above  to  keeping  everything  con- 
sistent with  the  concept.  And  per- 
haps that  is  really  the  Producer's 
core  function  —  "The  Keeper  of 
the  Concept.''  Usually  he's  quali- 
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fied  for  this  by  being  a  rather  posi- 
tive character  personally,  and  his 
pictures  will  all  tend  to  reflect  a 
"point  of  view''  which  becomes  his 
style. 

Often  his  only  hobby  is  the  pic- 
ture business,  if  only  because  that's 
all  he  has  time  for.  and  his  wife 
is  apt  to  wish  she  had  married 
some  regular-hours  unpreoccupied 
type  like  a  bookkeeper  or  a  banker 
who'd  have  gotten  acquainted  with 
the  kids. 

He  can  never  admit  there's  such 
a  word  as  "final,"  but  constantly 
re-examines  everything  about  his 
project,  eternally  looking  for  those 
seemingly  minor  improvements 
(nothing  about  a  movie  is  really 
minor)  which  may  help  to  make 
an  adequate  picture  into  a  good 
one,  or  a  good  picture  into  a  very 
good  one. 

Unfortunately,  since  this  process 
is  not  self-stopping  upon  the  com- 
pletion of  the  picture,  he  probably 
is  inwardly  a  bit  impatient  with 
everything  he  has  ever  done.  Ob- 
viously, all  the  way  along  he  sells; 
cajoles  and  reasons,  cons  where 
he  must;  kids,  argues,  disciplines 
and  promotes. 

And  finally,  much  as  he  relies 
on  all  the  varied  talents  that  go 
into  this  most  collaborative  of  the 
arts,  the  ultimate  decisions  are  in- 
evitably his  .  .  .  and  it  can  get 
very  cold  and  lonely  out  there  on 
the  limb. 

Up  to  this  point  it  might  seem 
that  the  theatrical  or  TV  Producer 
and  the  business-film  maker,  are 
brothers.  And  so  they  are.  on  the 
physical  side  of  the  job.  But  in 
their  philosophies,  and  their  re- 
sponsibilities to  their  respective 
audiences  and  employers,  they 
work  in  different  worlds. 

The  theatrical  and  TV  Produc- 
er's job  is  to  attract  people  —  to 
the  ticket  offices  or  the  TV  sets 

—  and  then  to  entertain  them 
with  a  show  that  will  make  them 
recommend  the  attraction  to  oth- 
ers. 

But  the  job  of  the  business-film 
Producer  is  to  sway  people  —  to 
cause  them  to  learn  something,  de- 
cide something,  or  feel  something 

—  advantageous  to  his  Client's 
product,  operation,  or  corporate 
image.  Since  this  film-planted  "at- 
titude" should  endure,  his  vehicle 
is  not  entertainment  [wr  .se  but  in- 
terest; his  goal  is  not  applause,  but 
belief.  His  medium  could  be  print 
or  speech  or  art;  it  happens  to  be 
film. 

True,  the  film  medium  has  cer- 
tain unique  advantages  and  the 
Producer  must  know  how  to  ma- 
nipulate  its   intricate   mechanisms 
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to  best  effect,  but  this  part  of  his 
job  is  gear-shifting  and  throttle- 
pushing.  The  business-film  Pro- 
ducer's essential  function  is  to  pin 
down  the  CUcnt's  objective  and 
figure  out  how  to  fulfill  it,  and 
so  he  is  first  an  analyst  —  then  a 
merchandiser  (of  skills,  products, 
ideas,  concepts  and  attitudes)  — 
and  finally,  a  persuader. 

How  does  one  learn  to  be  a 
Producer?  First,  of  course,  by 
coming  up  through  one  of  the 
major  crafts;  doing  and  observ- 
ing and  analyzing,  until  he  has  ac- 
cumulated his  body  of  principle. 

Along  the  way  he  will  make  his 
share  of  mistakes:  although  I  had 
what,  looking  back,  was  the  unbe- 
lievably good  fortune  to  work  in 
close  association  with  Walt  Dis- 
ney. Louis  de  Rochement.  MGM's 
Dore  Schary,  Arthur  Mayer,  and 
the  great  and  beloved  Jesse  Lasky. 
for  every  important  thing  I  know 
about  picture  business  I  can  show 
a  matching  piece  of  scar  tissue. 

Because  with  all  the  help  and 
the  guidance  and  the  craft  training, 
a  man  learns  to  produce  by  pro- 
ducing, and  he  just  prays  he  won't 
louse  things  up  too  much  before 
he  gets  his  foothold. 

Once  inside,  of  course,  he  con- 
stantly wonders  why  he  ever  let 
himself  get  mixed  up  with  this 
round-the-clock  rat  race  .  .  .  but 
in  his  heart  he  has  a  deep  and 
abiding  pity  for  all  the  unfortunate 
people  in  the  world  who  have  to 
do  something  else.  gf 

*        *        * 

IJcller  ISiisiiii-ss  Bureau  Offt-rs 
\<'^v   <]i»lor   Slid*'    Pr«'>-t*iitalioii 

The  Association  of  Better  Busi- 
ness Bureaus  has  brought  out  a 
new  color  slide  presentation  de- 
signed to  be  shown  to  the  busi- 
ness communitv  on  behalf  of  the 
EBB. 

Consisting  of  43  slides  and  a 
narration  script,  the  presentation 
demonstrates  the  operating  ration- 
ale which  made  the  BBB  move- 
ment important  to  business  in  the 


public  interest.   It  is  intended  for 
use   by   BBB   professionals,   direc- 
tors and  business  leaders.  W 
*     *      * 

KawnciT  Film  Shows  Oesi-jn  & 
Kuildlii^  of  "Sralair"  \\  indows 

Design  and  construction  of 
Aluinimim  SeuUiir  Windows  is  the 
subject  of  a  new  I5-minute  color 
motion  picture  by  that  title  just 
released  by  the  Kawncer  Com- 
pany, Nilcs,  Michigan.  Lukas 
Film  Productions,  of  Chicago,  was 
the  producer. 

Animation  and  strobe  sequen- 
ces as  well  as  conventional  tech- 
niques are  used  to  show  the  ex- 
clusive new  design  of  this  product, 
said  by  the  manufacturer  to  pro- 
vide storm-proof  performance.  A 
new  design  concept,  the  exclusive 
Pressure  Equalization  Slot,  elim- 
inates leakage  due  to  siphoning 
action  caused  by  rain  and  high 
winds. 

Kawneer's  nationwide  sales  or- 
ganization has  been  provided  with 
prints  to  show  architects,  engin- 
eering and  other  specifying  groups. 


1)1  Delivers  Two  I{el'rigeration 
Training  Films  to  .\ir  Force 

v;  D4  Film  Studios  of  Newton, 
Mass.  has  recently  completed  two 
new  training  films  on  refrigera- 
tion for  the  U.S.  Air  Force.  One, 
Principles  of  Mechanical  Refriger- 
ation, is  a  1 2-minute  animated 
film,  and  another.  Refrigeration: 
Evacuating  and  Charging,  13V2- 
minutes  long,  is  part  animation 
and  part  live. 

The  films  are  designed  to  meet 
the  needs  of  training  men  on  re- 
frigeration problems,  both  in 
housekeeping  tasks  on  Air  Force 
bases  and  depots,  and  in  airborne 
situations. 

Supervising  the  production, 
which  was  undertaken  in  D4"s  ex- 
tensive studios  just  outside  Bos- 
ton, were  officers  of  the  1350th 
Production  Squadron,  Dayton, 
Ohio.  » 


r  ■                                                                                                           ■  ■ 

A  UNIQUE  SERVICE 

MOTION  PICTURE  PHOTOGRAPHY/ no  more  and 

no  /ess 

We  furnish  the  complete  package 

Cameraman  (or  Director-Cameraman),  Crew, 

Equ 

ipment. 

Film,  Development,  Workprint 

Details  and  rates  on  request 

TOM  VlflLLARD 

citu'iiiatography 

I860  Broadway.  New  York  23.  N.  Y 

JUdson  2-1698 

1 

The  14th  annual  edition  of  this  more  widely- 
used  reference  source  to  the  best-qualified 
production  companies  in  the  U.  S.  and  abroad 
begins  our  own  Silver  Anniversary  publication 
year  in  mid-February,  1964.  Listing  forms  are 
now  available  to  eligible  companies.  Extra 
copy    reservations    ($2)    now    being    accepted. 

in    1964,   buyers   look   to  the 
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what's  new  in  pictures 


,,,'U.s  World  of  Si^lil" 


Topflight  Pictorial  Se<juenres 
in  "W  ondrous  "Vi  orlcl  of  Sight" 

7V  Sequences  of  spectacular  beau- 
ty, lavish  in  their  pictorial  quality 
and  interest  highlight  a  new  25- 
minute  sound  and  color  motion 
picture.  The  Wondrous  World  of 
Siglii.  sponsored  by  the  Murine 
Company  and  produced  with  mas- 
terful effect  by  Jack  Lieb  Produc- 
tions, of  Chicago. 

Since  the  film's  mission  is  to 
emphasize  the  importance  of  sight. 
the  always  colorful  and  sometimes 
breath-taking  sequences  are  well- 
chosen.  Of  special  audience  value 
are  scenes  of  the  earth  made  from 
John  Glenn's  space  capsule;  out- 
door sequences  show  the  reality  of 
nature's  grandeurs  for  those  who 
protect  their  vision.  The  sponsor 
has  little  need  to  "commercialize" 
and.  in  fact.  Murine  has  let  the 
films  excellent  visuals  "speak"  for 
themselves. 

There  are.  however,  informative 
technical  scenes  on  the  anatomy 
of  the  eye  and  useful  suggestions 
on  the  preservation  of  good  eye- 
sight through  proper  care.  The 
audience  objectives  include  both 
adults  and  young  people. 

Modern  Talking  Picture  Service 
exchanges  nationwide  will  have 
prints  for  free  loan  to  group  au- 
diences. S' 
*          *          * 

"The  Long  Haul'"  Shows  How- 
Social    Security    .\i(ls    Disableil 

■ir  Helping  Americans  understand 
social  security  disability  benefits 
is  the  objective  of  The  Long  Haul. 
a  new  14V2-minute  color  film 
now  available  for  free  loan  through 

A  scene  from  "The  Long  Haul" 


all  district  offices  of  the  Social 
Security  Administration. 

The  picture  opens  with  scenes 
of  a  sardine  ship  tossing  on  the 
Pacific  swells  in  eariy  morning. 
Sparky  Aiello  and  his  friend.  Joe 
Ferrante.  are  two  of  the  many 
•-ardine  fishermen  facing  difficult 
limes  because  their  "catch"  has  al- 
most disappeared  from  the  fishing 
grounds  off  Monterey. 

The  pair  goes  to  San  Pedro  to 
try  to  get  jobs  on  one  of  the  big 
tuna  boats.  In  the  confusion  of 
traffic  and  machinery  at  the  can- 
nery wharf.  Joe  misses  his  foot- 
ing and  suffers  a  crippling  fall.  The 
result:  Joe  Ferrante.  with  a  wife 
and  10-year  old  son.  is  confined 
to  a  wheel  chair  —  permanently 
handicapped  and  unable  to  do  the 
only  work  he  knows. 

The  Long  Haul  shows  how  Joe 


receives  social  security  benefits 
and  a  start  toward  rehabilitation. 
He  progresses  from  bitterness  and 
despair  to  confidence  in  a  regular 
income  and  hope  for  a  new  career. 
The  picture  was  produced  by 
Columbia,  using  35mm  Eastman- 
color.  It  has  a  music  score  com- 
posed by  Dr.  Ron  Nelson  and  per- 
formed by  the  .Mr  Force  Symphony 
Orchestra.  g- 

*  *  * 

"Instant"  Sales  Aids  for  GE 

T^  Salesmen  will  be  demonstrating 
General  Electric  air  conditioning 
units  in  the  field  via  Technicolor 
"Instant"  8mm  desk-top  projec- 
tors. Two  short  (four  and  one- 
half  minutes  each)  color  films, 
showing  in-plant  operations,  have 
t5een  produced  by  Keitz  and  Hern- 
don,  Inc..  Dallas,  as  a  two-part 
aid  to  GEs  salesmen.  g= 


SHARP, 

CLEAR 

PICTURES 

IN 

DAYLIGHT 

WITH 

LENSCREEN  REAR  SCREENS  BY  POLACOAT 

Use  of  rear  screen  conceals  projector,  eliminates 
distractions,  speeds  understanding  and  learning. 
LENSCREEN  is  ideal  for: 

Briefing,  Training,  Display  of  Data  and 
Information,  Tracking  Systems,  High 
Speed  Film  Analysis,  and  for  Exhibits, 
Displays,   Sales  Presentations. 

LENSCREEN  is  available  in  glass,  plexiglas,  other 
plastics  —  may  be  ordered  as  material  by  the 
square  foot.  For  full  information  about  screen  ma- 
terials, permanent  in-wall  screens,  rear-screen  uses, 
order  your  free  LENSCREEN  kit  today. 

POLACOAT,  INC. 

MAIL     THIS     COUPON     TODAY 


POLACOAT,   INCORPORATED 
9725  Conklin  Road,  Blue  Ash,  Ohio 
Please  send  the  Lenscreen  Information  kit. 

Nome   Position 

Company        _ , 

Address    _ , 


City  . 


State 


Zip  Code  . 


"Suit'i""  explains  Fciincij  iijitcni. 

Penney  Slidefilni  Provides 
an  Effective  In\eiitory  Course 

Sponsor:  J.  C.  Penney  Company. 

Title:   Tickets,  Please,    10  min., 
color  ssf,  produced  by  Seymour 
Zweibel  Productions,  Inc. 

7>  When  the  J.  C.  Penney  stores 
introduced  a  new  system  of  stock 
control  last  year,  each  item  in  the 
store  was  ticketed  and  tickets  were 
to  be  removed  and  put  on  a  spindle 
after  each  sale.  Thus,  an  auto- 
mated system  of  replenishment  of 
stock  could  be  maintained  with 
much  less  need  for  frequent  on- 
hand  inventories. 

It  is  a  good  system,  and  has  pro- 
duced excellent  results,  but  during 
the  first  few  weeks  —  as  a  Penney 
bulletin  put  it  —  Murphy's  Law 
prevailed;  "If  it  can  go  wrong,  it 
will."  Not  used  to  the  system, 
Penney  Sales  Associates  often  for- 
got to  tear  off  the  tickets,  or  forgot 
to  spindle  them  properly. 

.•\ware  that  some  confusion 
might  be  caused  by  the  new  sys- 
tem. Penney  management  set  up  a 
quick  training  course  on  how 
SASC  —  (SemiAutomated  Stock 
Control)  works,  and  how  import- 
ant it  is,  not  only  to  management 
but  to  the  sales  associates,  them- 
selves. A  principal  part  of  this 
training  program.  Tickets,  Please, 
has  now  been  shown  to  all  the 
thousands  of  Petmey  sales  assoc- 
iates throughout  the  country. 

Tickets,  Please,  which  has  not 
only  been  effective  in  the  stores, 
but  has  been  an  award  winner  in 
several  film  competitions  on  its 
own  artistic  merits,  introduces  a 
sexy  little  ticket  called  "Sasci"  who 
explains  how  the  system  works. 

As  a  counterfoil  to  Sasci's  wUes, 
Punchy,  a  beat-up  old  ticket  on 
the  floor,  tells  how  rough  it  is  with 
the  likes  of  Sally  Slipshod  forget- 
ting to  pull  him  off  the  package 
or  put  him  on  the  spindle.  He  calls 
a  strike  of  all  the  tickets  .  .  .  until 
Sally  reahzes  how  much  harder  it 
is  to  do  all  those  inventories  than 
to  put  the  tickets  on  spindles.     ^ 
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Transport    ol    Fiiliire   Shown 
as  Tiir  Kiiles  on  Air  Cushion 

tr  A  short  ( 7V2-niinutesJ  color 
film  introduces  what  may  be  the 
automobile  of  the  future.  Spon- 
sored by  British  Petroleum  and 
Britten  Norman  Limited.  Cnshion- 
crafl  shows  the  "CC'2"  which  rides 
on  a  cushion  of  air  at  40  mph. 
powered  by  a  250  bhp  Rolls  Royce 
V8  engine  and  carrying  12  pas- 
sengers. 

Derek  Stewart  Productions  turn- 
ed out  this  factual  report  of  the 
new  vehicle,  which  uses  standard 


i'ucliiiii  up  the  Cushioncraft 

automotive  fuel  and  lubricants  and 
can  travel  400  miles  without  re- 
fueling. The  Cushioncraft  is  pro- 
pelled by  two  air  fans  and  can  be 
driven  by  any  competent  driver.  It 
is  seen  undergoing  trials  which 
suggest  uses  for  pleasure,  agricul- 
ture, fire-fighting,  passenger  trans- 
port and  rescue  work.  g' 
*          *          * 

(^n;:li^li   .Stefl   Prc\i<"«s  Nt-w 
Plant    \ia   CloM-.i-Circiiit   TV 

SOO  guests  were  taken  on  a 
closed-circuit  television  lour  of 
facilities  as  they  waited  for  the 
opening  of  English  Steel's  new 
plant  at  Sheffield.  England,  by 
Prince  Philip.  Duke  of  Edinburgh. 

24  monitors  provided  picture 
and  commentary  as  a  100-ton  arc 
furnace,  half-a-mile  away,  was  tap- 
ped. They  followed  the  steel  on 
screen  through  the  42-inch  bloom- 
ing mill  until  it  burst  into  real  life 
as  it  sped  past  the  audience  on  a 
specially-erected  tiered  stand  in  the 
rolling  mill  building. 

The  TV  and  film  coverage  of 


PROFESSIONAL 

TITLE  Typographers 

and 

Hot-press  Craftsmen 

SINCE   1938 

Vriie/OT  FREE  lyfi*  cb^n 

1^  KNIGHT  TITLE  SERVICE 

L*JLI     145  Wot  4Slh  St.,  Naw  York,  N.Y. 


this  event  was  supervised  by  Alan 
Faulkner- Taylor.  English  Steels 
director  of  photography  and  (in 
his  spare  time )  one  of  Britain's 
foremost  wild  life  cinematograph- 
ers. 

Si.\  television  cameras,  fitted 
with  zoom  lenses,  were  supplied 
by  Sound  Services  Ltd.  of  Lon- 
don. They  were  set  up  over  a  week- 
end in  order  to  avoid  interference 
with  the  plant  work  schedule.  It 
was  one  of  the  most  ambitious 
uses  of  CCTV  so  far  undertaken 

in  Britain.  Q" 

«  *  * 

Lon<l<>ncrs   See   Frilzoh   Film 

-■•  One  of  the  world's  largest  sup- 
pliers of  essential  oils.  Fritzsch 
Brothers.  Inc..  of  New  York  City, 
recently  entertained  friends  in  the 
food,  perfume  and  confectionary 
business  at  the  London  Hilton. 
400  guests  heard  Dr.  Ernest  Guen- 
ther.  senior  vice-president  of  Frit- 
sch.  describe  the  age-old  quest  for 
the  fragrant  plant  oils  which  form 
the  base  of  their  products. 

.\nd  they  were  shown  how  the 
company  has  developed  a  thriving 
business  in  the  Carribean  islands 
by  means  of  a  fascinating  film, 
Essential  Oils  of  the  West  Indies. 


Lee  Savajre  Creative  Director 
at  Eleklra  Film  Productions 

'-r  Lee  Savage  has  been  appointed 
creative  director  of  Elektra  Film 
Productions.  Inc..  New  York.  Sam 
Magdoff.  executive  vice-president, 
announced  Savage's  appointment 
with  this  comment: 

"He  has  made  important  con- 
tributions to  the  art  of  film  mak- 
ing and  is  a  worthy  successor  to 
the  late  Abe  Liss.  who  recognized 
Lee's  talent  and  originality."  Sav- 
age has  won  more  than  a  dozen 
top  awards  since  joining  Elektra 
in  1960.  He  received  three  cita- 
tions in  1963  from  the  New  York 
Art  Directors  Club  for  commer- 
cials which  he  wrote  and  directed, 
including  a  Gold  Medal  for  his 
animated  Chevrolet  commercial. 

In  addition  to  his  film  work. 
Savage  is  a  talented  painter.       B' 

THAT  "DYNAMIC"  LOOK 
(continued  from  page  40) 
flocking  to  racing  films  to  the  ex- 
tent of  some  9.000  16mm  show- 
ings a  year  and  900  TV  showings 
for  Dynamic-produced  motion 
pictures,  alone.  Perhaps  surpris- 
ingly, the  audience  category  with 
the  largest  attendance  among 
group  viewers  are  church  groups 
but  the  films  have  proved  them- 
selves with  almost  all  other  kinds 
of  groups,  as  well.  ^ 


EVERTTHIMe?  That's  right, we  have 
everything  in  professional  equipment  for  the  film  Industry.  Just 
call  or  write  us  and  tell  us  what  you  want.  You  can  buy,  rent, 
lease— and,  yes,  we  take  trade-ins.  If  you  need  something  special, 
we'll  custom-build  it  for  you.  We  carry  the  best-known  names, 
new  and  used  equipment,  in  every  category  you  can  think  of. 
For  instance?  35mm  studio  and  newsreel  cameras ...  16mm 
studio  and  newsreel  cameras  . . .  lenses  and  viewfinders  for 
motion  picture  and  TV  cameras  ...  accessories  for  same... 
equipment  for  animation,  special  effects  &  titling ...  lighting 
equipment . . .  sound  recording  equipment  and  accessories 
(optical  or  magnetic)  . . .  projection  and  film-handling  equip- 
ment .  .  .  editing  and  cutting-room  supplies  .  .  .  printing  and 
processing  equipment  (motion  picture  &  microfilm) ...  lab  test- 
ing equipment . . .  electrical  equipment . . .  camera  &  recorder 
motors  . . .  stage  scenic  materials  . . .  technical  books  . . .  and  the 
nearly-endless  services  of  our  skilled  staff.  Try  us.  You'll  see  why 
wc  call  ourselves  "The  Department  Store  of  the  Motion  Picture 
Industry."  And  why  the  industry  likes  that  idea. 


IN   N.   Y.:  602  west  52    street 
new  york   19,  n.  y.  •  pi  7-0440 
IN  CALIF.:  6331  hollywood  bl. 
SOS  PHOTO  CINE-OPTICS.  INC.      hollywood  28,  calif.  •  467-2124 
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Complete  Automatic  Negative  Processing  for 

FILMSTRIPS  AND  SLIDES 


on  KODAK  EKTACOLOR  INTERNEGATIVE 


6008* 

*exchtsiue  daily  processing  at  MCL 
For  information,  return  this  coupon 


Please  send   me  the   following   information   for  SIX   DOUBLE   0   EIGHT 
services: 

. free  color  sample 
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along  production  lines 


For   16mm.  Film  —  400'   to  2000'    Roelt 

Protect  your  films 

Ship    in    FiBERBILT   CASES 

Sold    ai    leading    dealers 


bear 

tUs 
TRADE 
MARK 


LAB  SPECIALISTS 

SINCE  1936 

8mm  SILENT 
16mm  SILENT -SOUND 

BLACK  S  WHITE  PRINTS  ONLY 

That   means: 

SPECIAL  SKILLS  .   .   . 

SPECIAL   CARE   .   .   . 

PLUS 

ESPECIALLY  FAST  SERVICE 

and 

ESPECIALLY  "GOOD"  PRICES 

on 

QUANTITY   WORK 

Try   us 

MODERN  MOVIES,  INC. 

832  Cole  ■  Hollywood  38,  Calif. 
Hollywood  4-7293 


SOUND  RECORDING 

at  a  reasonable  cost 

High    fidelity    16   or   35.    Quality 

guaranteed.  Complete  studio  and 

laboratory  services.  Color  printing 

and   lacquer  coating. 

ESCAR 

Motion  Picture  Service 

7315  Carnegie  Ave. 
Cleveland  3,  Ohio 


U.  S.  Projliirtions  Coiiiplftiiif; 
Elfveii  Films  on  Oceanography 

\'^  A  new  series  of  motion  pic- 
tures on  oceanography  is  being 
produced  for  National  Education 
Television  by  United  States  Pro- 
ductions.   Inc..   New  York. 

The  filming,  which  began  in 
March  1963,  has  taken  USP  cam- 
era crews  to  the  Virgin  Islands, 
Miami,  Biniini,  Iceland,  Thailand, 
San  Diego.  Alaska,  New  Zealand. 
Samoa  and  Hawaii.  The  series  of 
1 1  films  are  being  coordinated  with 
the  research  efforts  of  the  George 
Lament  Observatory.  Columbia 
University  and  the  National  Sci- 
ence Foundation.  Frank  Thayer. 
USP  president,  is  coordinating  the 
production  activities  from  New 
York.  S' 

Filine-V    Shoots   TX   Spots   in 
Prance    for    (!hrysler-Sinica 

•m  Filmex,  Inc.  has  just  complet- 
ed a  TV  commercial  production 
assignment  in  France  for  Young 
&  Rubicam  on  behalf  of  the 
Chrysler-Simca  account.  Y  &  R 
copy  chief,  John  LaPick.  and  Stan 
Dragoti.  agency  producer,  work- 
ed with  the  film  crews  on  all  as- 
pects of  the  production. 

The  group  used  Paris  as  a  home 
base  and  commuted  to  location  25 
miles  north,  near  Chantilly.  This 
permitted  daily  screenings  of  all 
rushes  at  the  new  Filmex  office  in 
Paris.  Ig' 

Camera  Mart  Biiililing  Houses 
Expanded   New   York   Facilities 

M  After  12  years  on  the  second 
floor  at  1845  Broadway,  New 
York,  The  Camera  Mart  has  ac- 
quired the  entire  third  ;tnd  fourth 
floors  of  the  building,  in  addition 
to  its  present  quarters.  The  build- 
ing from  now  on  will  be  known 
as  the  Camera  Mart  Building  and 
the  entire  front  will  be  remodeled 
and  modernized. 

The  increased  amount  of  floor 
space  will  permit  an  expanded 
sales  and  rental  operation,  with 
more  facilities  for  maintenance 
and  repairs,  sound  recording  de- 
partment, lighting  equipment  and 
office  quarters.  1^' 

Announce  Reciprocal  Exchange 
for  RLP,  Ltd.,  VPI,  New  York 

it  A  reciprocal  agreement  making 
available  facilities  and  personnel 
between  both  companies  has  been 
'  reached  by  Robert  Lawrence  Pro- 
ductions (Canada)  Ltd.  and  Video 
Pictures  Inc.  of  New  York  City. 
RLP    will     represent    VPI    on 


.American  work  done  in  Canada 
and  VPI  will  represent  the  Toron- 
to-based operation  on  Canadian 
work  done  in  the  United  States. 
The  agreement  was  announced  by 
RLP  president  John  T.  Ross  and 
George  Tompkins,  president  of 
Video  Pictures.  Q^ 

Chapman   5   Acquireil   by  Flint 

-~  Complete  ownership  of  Chap- 
man 5  Productions.  Inc.  Glendale. 
California,  has  been  acquired  by 
James  H.  Flint,  president  of  that 
three-year-old  film  production 
company.  It  was  founded  in  No- 
vember. 1960  by  Flint  and  Robert 
A.  Lieban.  If" 

*  *  * 

Ray-Eye  Productions  Shut  Down 

■  A  comparative  new-comer  to 
the  Chicago  production  scene. 
Ray-Eye  Productions,  of  suburban 
Evanston  was  ""temporarily  shut 
down"  in  early  December.  The 
company  had  shifted  its  operations 
from  Kansas  City,  where  it  was 
located  for  seven  years.  A  prin- 
cipal client  was  the  U.  S.  Gypsum 
Company.  Q' 

Form  Herb  Klynn  &  Associates 
to  Serve  Broader  Film  Markets 

"•  To  place  more  emphasis  on 
creativity.  Herb  Klynn  &  Associ- 
ates has  been  formed  at  4721 
Laurel  Canyon  Boulevard,  North 
Hollywood,  Calif.,  and  Format 
Films,  of  which  Klynn  was  presi- 
dent and  board  chairman,  has 
been  dissolved. 

Hank  Jordan  is  executive  assis- 
tant to  Klynn.  Ray  Thursby  is 
production  manager.  Rudy  Lar- 
riva,  director,  and  Joe  Siracusa  is 
head  of  the  editorial  department. 

With  the  objective  of  develop- 
ing a  stronger  form  of  graphics, 
the  animation  firm  will  work  in 
the  areas  of  the  business-spon- 
sored film,  educational  television 
and  entertainment  production, 
utilizing  live  action  where  it  is 
called  for  in  combination  with 
animation.  ^' 

Prints  for  'Mathematics  Series 
.4wardcd  lo  General  Film  Lab 

''-■■  Modern  Learning  Aids,  New 
York,  has  selected  General  Film 
Laboratories,  Hollywood  for  the 
16mm  sound,  color  release  print- 
ing of  the  30  half-hour  films  for 
the  new  MLA  series.  Modern 
Mathemulics.  Wide  distribution  is 
expected,  with  the  principal  use  by 
school  systems.  The  series  is  ex- 
pected to  require  hundreds  of 
prints  of  each  title.  ^ 


Improved  Filmslrip  (iolor 
System  Offered  by  .'Manhattan 

i-r  Manhattan  Color  Laboratory  is 
now  offering  an  improved  system 
for  the  production  of  negative- 
positive  color  for  filmstrips. 

This  specialized  filmstrip  and 
slide  laboratory  has  announced  the 
exclusive  processing  of  Eastman 
Internegative  6008  for  filmstrips 
and  slide  masters. 

The  lab  is  using  a  film  stock 
only  recently  introduced  in  33mm, 
and  has  developed  a  formula  for 
automatic  processing  of  this  ma- 
terial with  answer  prints  ready  in 
less  than  24  hours. 

For  those  producers  maintaining 
their  own  camera  facilities,  the  new 
film  will  be  available  from  MCL 
in  100  foot  rolls.  Since  it  is  very 
different  from  Eastman  5251, 
average  exposures  per  frame  will 
be  eight  to  ten  times  longer.  This 
might  require  adapting  timing  de- 
vices for  longer  exposures.  In 
order  to  become  familiar  with  the 
stock  and  appreciate  its  advant- 
ages, a  camera  test  should  be  made 
first. 

The  film,  being  an  interngative 
emulsion,  has  the  characteristics 
of  being  pre-masked  and  therefore, 
contrast  masking  or  original  trans- 
parencies will  no  longer  be  neces- 
sary. Having  the  advantage  of 
eliminating  masking,  shooting  cost 
and  preparation  time  both  will  be 
reduced  considerably,  according  to 
MCL.  In  addition,  much  more  de- 
tail is  possible  without  any  loss  in 
color  density  or  quality. 

MCL  has  been  using  this  stock 
for  the  past  several  months  with 
notable  results.  Sample  prints  are 
available.  For  information  on  6008 
and  filmstrip  prices,  write  Bernie 
B  a  r  n  e  1 1,  Marketing  Manager, 
MCL.  at  210  West  65th  Street, 
New  York  City   10023.  1' 

:|:  :;;  * 

Technicolor  R&D  Division  to 
Build,  Operate  Lab  for  NASA 

■■--  The  Research  and  Development 
Division  of  the  Technicolor  Corp. 
has  been  awarded  a  sizeable  sub- 
contract to  provide  photographic 
services  for  the  National  Aeronau- 
tics and  Space  Administration  and 
the  Lunar  Landing  Program. 

Technicolor  will  provide  com- 
plete management  services  for  the 
installation,  operation  and  manage- 
ment of  a  photographic  laboratory 
to  be  constructed  at  the  new 
Launch  Operation  Center,  Merritt 
Island,  Florida.  Prime  contractor 
under  the  multi-million  dollar  con- 
tract covering  a  three-year  period 
is  the  LTV  Range  Systems  Divi- 
sion of  Ling-Temco-Vought,  Inc., 
Dallas.  Texas.  ^ 
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Universal  Fibre-Glass  Bliiii|i 
for  Arriflex  16iiini  Cameras 

•fy  A  new  Universal  Fibre  Glass 
Blimp  designed  to  accept  cither 
the  standard  Arriflex- 16S  or  the 
new  Arriflex- 16M  camera  has 
been  announced  by  the  Arriflex 
Corporation  of  America. 

New  Fibre  Glass  Blimp  weighs 
only  3  Hi  lbs.;  with  an  Arri-l(iS. 
400'  magazine  and  synch  motor, 
total  weight  is  only  47  lbs.  Overall 
measurements  are  approximately 
22"  X  11%"  x  20"  and  shell  is 
fabricated  from  molded  fibre  glass. 
Interior  acoustic  installation  holds 
residual  noise  level  to  less  than  30 
phons  (studio  quality).  Blimp  is 
wired  for  both  AC  and  DC. 

Remote  follow-focus  control 
ami  remote  diaphragm  control  arc 
both  provided;  a  special  3-way 
scale  presents  bold,  clear  distance 
numbers  and  F-stops  for  three 
lenses.  Basic  Universal  Blimp  is 
designed  to  sell  for  $2,890.00;  ac- 
cessories additional.  Write  Arri- 
flex Corp.  of  America,  257  Park 
Ave..  South.  New  York  10010  for 
further  details  and  availability.  S' 
*        *        * 

Modfl  fJTI   Projection  Stand 
IiilriMliiceil  l»y  (!oiiip<-<)  Corp. 

The  Compco  .Model  871  pro- 
jector table  has  been  introduced 
by  the  Compco  Corporation,  Chi- 
cago, Completely  self-contained,  it 
may  be  used  for  motion  pictures. 
slide  or  slidefilm  equipment;  out- 
lets for  projector   as  well   as  ex- 


Compco  "871"  Projection  Stiind 

:  ternal  sound  and  room  lights  are 
provided.  Also  included  is  a  slide 
previewing  screen  which  enables 
the  operator  to  conveniently  check 
slide  sequence,  by-pass  or  change 
slides  during  a  showing. 

Vinyl-coated  top  is  easy  to  clean 
and  durable.  Tubular  legs  have 
mar-proof  vinyl  caps.  The  87 1  Ta- 
ble folds  easily  and  is  self-standing 
for  small  space  storage.  Write: 
Compco  Corporation.  1800  N. 
Spaulding,  Chicago.  Illinois  60647. 
Mention  Business  Screen.        g' 
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g-v  equipment  trade  fair 

NEW  PRODUCTS  &  ACCESSORIES  FOR  PRODUCTION  AND   PROJECTION 


rojei'l 
G.  E. 


Here's  full  \ifu  o/  tin  Con  ()() 
"Power  Belt"  described  on  page 
74  ()/  previous  Issue  Seven.  Crop- 
piiiii  of  illustration  cut  off  the  belt 
itself  {at  icaist-high  position  above). 
In  three-pound  hell,  nickel  cadmium 
battery  cells  supply  power  for  Arri- 
flex 16  or  35nun  cameras.  Write 
Cine  60,  630  Ninth  Ave.,  New  York. 


Four    Ili;;li-Po«cTtMl 
Lamps  Introdiieed  by 

Four  new  high-powered  pro- 
jection lamps  —  three  for  16nmi 
and  one  for  2  x  2  use  —  have  been 
announced  by  the  General  Electric 
Company's  Photo  Lamp  Depart- 
ment. They  include  a  l.OOO-watt 
CTS.  7.'^o'-watt  CWA,  and  the 
CYS  at  1 .200-watts.  The  750-watt 
DGR  is  designed  for  2x2  pro- 
jectors. CTS  and  CWA  are  2.5- 
hour  lamps;  brighter  CYS  has  a 
rated  life  of  10  hours. 

All  three  have  professional 
features  which  include  corner-to- 
corner  white  light;  heavy  duty 
bi-plane  filaments;  king-size  prox- 
imity reflector  with  beam- 
smoothing  "dimple."  Special 
"hard"  glass  used  is  heat  and 
blister-resistant;  internal  fuse  pro- 
tects both  equipment  and  circuit. 
Dual  collector  grids  help  lamps 
burn  brighter  and  longer.  U' 


'Coiiimimieatioiis   Vi'all"   Provides   Complete   A-V  Center 


"-•  For  maximum  convenience  in 
audio-visual  presentation,  plus  the 
flexibilty  of  multi-media  tools  at 
hand  for  training,  information  and 
conference  use,  Busch  Film  and 
Equipment  Company,  Saginaw, 
Mich.,  has  introduced  a  complete 
"Communications   Wall"   concept. 

The  Busch  Communications 
Wall  provides  a  combination  of 
35mm  slides,  filmstrips,  16mm 
motiim  pictures,  overhead  projec- 
tion, bulletin  and  chalk  boards  in 
a  single  installation  which  can 
serve  as  a  room  divider  wall.  Films 
can  be  shown  to  either  of  two 
classrooms  by  simply  flicking  a 
lever.  ."Xutomatic  controls  for  pro- 
jection operation  are  at  the  in- 
structor's fingertips.  Ample  space 
is  available  within  the  wall  for 
equipment   and   materials   storage. 

Integrated    use    of    the    several 


Uisht:  here's  the 

Communications  Wall 

as  designed  by  the 

Busch  Film  and 

F.<piipment  Company 

for  multi-media 

presentation  in 

training  rooms  or 

for  conference  use. 

All  types  of  still 

and  motion  picture 

eipiipnwnt  are  inside 

the  divider  wall, 

readily  at  hand. 


still  and  motion  picture  tools  is 
available  to  the  trainer  or  pre- 
senter. Material  can  be  pre-pro- 
grammed, ready  for  group  use. 
Presently  designed  for  formal 
school  application,  the  Busch 
Communications  Wall  concept  of- 
fers special  advantages  in  business 
and  industry.  The  designer-manu- 
facturer. Edwin  Busch,  plans  to 
make  the  wall  unit  available  as 
a  complete  package  through  a 
Special  Installations  Division  of 
the  company.  For  details;  write 
214  So.  Hamilton  St,.  Saginaw, 
Michigan.  ^ 


Minnurcp,  miniaturized  Smm  Sound 
projector,  showing  very  small  size. 

(CONTINUIU)       FROM       PAGE       25) 

is  Smm  magnetic-striped,  continu- 
ous loop,  for  10-minute  showings. 
The  battery  provides  eight  hours  of 
running  time  on  a  single  charge; 
up  to  60  showings  of  an  8-minute 
film! 

Film  transport  is  revolutionary, 
eliminating  film  gate  and  pull 
down  to  reduce  film  wear  to  a 
minimum.  This  should  be  an  ex- 
tremely useful  a-v  tool  for  sales 
demonstrations,  either  industrial, 
office  or  for  home  demonstrations. 
For  details  write  Stanley  G.  Fitch, 
Movicol  Sales  Ltd..  Lawlcy  Works, 
Edinburgh  Way.  Harlow,  Essex, 
England.  Mention  Business 
Screen.  R' 

Electro-Statie  Film  (cleaner 

<r  An  electro-static  film  cleaner 
attachment  for  Smm  and  16mm 
motion  picture  projectors  which 
requires  neither  chemicals  or  liq- 
uids is  now  available.  The  Lindau 
Film  Cleaner  provides  two  speci- 
ally-treated camel's  hair  brushes 
which  remove  dirt  particles  from 
film  before  it  enters  the  gate.       R' 


^^sniL 


NAVA  DEALERS  ...  ON  THE  JOB 


Selecting  A-V 

Materials? 

We  can  help 

Locating  the  right  film,  record, 
sMde  or  other  A-V  materials 
takes  a  specialist  who  under- 
stands your  needs. 

Your  local  NAVA  dealer  is  well 
versed  in  the  old  and  new. 
He  regularly  screens  a  wide 
range  of  films  —  the  latest  as 
well  as  time-proven  releases. 

Perhaps  you  know  what  you 
want,  but  can't  specify  the 
title  or  type  of  presentation 
.  .  .  your  NAVA  man  is  ready 
to  help  you  in  selection  and 
suggest  possible  presentation 
methods. 

Your  best  A-V  plans  begin  with 

your  NAVA  man.  Call  him  today. 

For  a  List  of  NAVA  Dealers, 
showing  services  and  rental 
equipment  offered  by  each, 
write— 


National  Audio -Visual  Association,  Inc. 
1201  Spring  Street,  Fairfax,  Virginia 


The  14th  Annual 

PRODUCTION 

REVIEW 


Indii^lry   .Mourns   Pas^siiig  of 
Eleklra's  Founder,  Abe  Liss 

Nationally-known  film  designer 
and  director  Abe  Liss.  president 
and  creative  supervisor  of  Elektra 
Film  Studios,  died  suddenly  in 
New   York   on    December    1.    He 
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I'hc  late  Abe  Liss 

was  47.  Before  forming  his  own 
producing  company,  he  had  served 
in  creative  and  e.xecutive  capaci- 
ties in  New  York  and  Hollywood 
with  UPA.  Transfilm,  Inc..  and 
Academy  Pictures. 

Since  its  founding  in  1946. 
Elektra  has  won  top  awards  in 
major  film  festivals  in  the  U.  S. 
and  abroad  under  the  guidance  of 
Mr.  Liss.  He  is  survived  by  his 
widow,    May.    and    a    daughter. 

Carta.  g' 

*  *     * 

".Ad"  Schneider  Dies  Suddenly 
at  Magna  Studios  in  Boston 

i^  A  veteran  of  broadcast  news 
and  the  former  head  of  the  film 
unit  inaugurating  physics  film  pro- 
duction at  Massachusetts  Institute 
of  Technology,  is  dead  at  53. 
Adolph  J.  Schneider,  vice-presi- 
dent in  charge  of  production  for 
Magna  Film  Productions.  Inc.  of 
Boston  died  suddenly  at  the  com- 
pany's studios  on  December  3rd. 
A  graduate  of  the  University  of 
Omaha,  he  received  the  univer- 
sity's Alumni  Association  .Achieve- 
ment Scroll  in  1952.  He  also 
taught  radio  and  television  courses 
at  Columbia  University  for  five 
years.  Internment  was  at  Sarasota 
Memorial  Park  in  Florida.         ^ 

*  *      * 

1  Directors  Guild  of  .\nierica 
Ends  .Merger  Talk  With  SDIG 
■ft-  The  Directors  GuUd  of  Ameri- 
ca (Hollywood)  has  broken  oft 
merger  talks  with  the  Screen  Di- 
rectors International  Guild  (New 
York)  after  five  months  of  dis- 
cussion between  the  two  groups. 
SDIG  officials  were  quoted  as 
stating  their  belief  that  a  merger 
is  desirable  and  necessary,  that 
its  Executive  Board  will  report 
merger  terms  to  the  membership. 


\\  liilc  screen  sliows  interbcctiun  alicad.   stiulrnts  use  "Tri-Aiiiile  Vision'^  iu 
(lelerniine  lliciy  next  driving  move  in   this  Drivotrtiiner  elassroom   seene. 

Aetna  Goes  Widescreen  on  Drivolrainers 


A  New  Series  of  wide  screen 
-'*•  color  films  featuring  ""Tri-An- 
gle  Vision"  for  greater  realism  in 
classroom  driver  training  simula- 
tors has  been  introduced  by  the 
Aetna  Life  Affiliated  Companies. 
Designed  for  use  with  the  Aetna 
Drivotrainer  system,  behind-the- 
wheel  simulator  now  used  by  over 
300  high  schools  and  colleges,  the 
series  of  16  films  will  be  available 
to  schools  by  February. 

How  Effect  Is  .\chie>  ed 

The  series  was  produced  using  a 
new  photographic  technique  called 
Drivavision  to  achieve  increased 
clarity  and  definition.  With  Driva- 
vision. scenes  are  photographed  on 
35mm  film  through  a  special  "an- 
amorphic"  lens  before  being  re- 
duced to  16mm  prints  for  use  with 
classroom  projectors.  By  using  the 
the  wide  screen,  the  Drivavision 
method  increases  the  picture  an- 
gle by  50  percent  and  gives  stu- 
dents a  panoramic  view  more 
closely  approaching  normal  wind- 
shield vision. 

The  Tri-.Angle  \ision  effect  is 
achieved  by  showing  side  and  rear 
view  mirrors  on  the  screen  in  all 


"first  person"  or  driver's  eye  view- 
scenes.  Students  in  the  Drivotrain- 
er cars  thus  have  a  simultaneous 
view  of  traffic  situations  in  front, 
behind,  and  to  the  left  rear  or  pass- 
ing side  of  their  cars. 

The  use  of  color  and  sound  in 
the  new  film  series  further  height- 
ens the  reafism  of  the  classroom 
driving  environment.  Traffic  sig- 
nals stand  out  vividly  and  high- 
way signs  and  markings  appear  in 
their  true  color.  Most  of  the  sounds 
heard  in  a  moving  vehicle  are  re- 
corded on  the  sound  track  —  the 
swish  of  passing  cars,  motor  noises, 
horns,  and  the  screech  of  emer- 
gency braking. 

Begins  With  Fundamentals 

The  film  course  begins  with  fun- 
damentals and  ranges  through  vir- 
tually all  phases  of  driving.  In- 
cluded are  expressway  driving, 
driving  on  ice  and  snow,  making 
U  and  Y  turns,  parallel  parking 
and  backing.  One  film  is  devoted 
to  highway  emergencies  such  as 
brake  failure,  blowouts,  and  a 
number  of  other  situations  calling 
for  split-second  reaction.  The  ser- 
ies runs  in  a  progressive  sequence 


mj&mj  animation,  inc. 


THE  PRODUCERS  SERVICE 

•  animation 

•  slide  films 

•  filmographs 

•  opticals 

BRING  YOUR  PROBLEMS  TO  US  I 


rrv  levine 
lorry  lippman 
chris  grodewald 


62   West  45th  Street 
New  York,   N.  Y.    10036 


MOhawk   1 
3180 


58 


BUSINESS  SCREEN   MAGAZINE 


of  instruction,  but  each  film  is  a 
separate  unit  and  may  be  used  in- 
dependently for  specific  local 
needs. 

Students  are  made  immediately 
aware  of  right  and  wrong  actions 
by  narration  at  various  stages  in 
each  film  which  asks  whether  the 
appropriate  response  was  made. 
In  addition,  an  automatic  record- 
er, mechanically  triggered  by 
notches  in  the  film,  provides  a 
permanent  printed  record  of  each 
student's  performance. 

Three  Basic  Camera  .\iigles 

Photographed  on  streets,   roads 

i   and   expressways    at   locations    in 

'   Florida.   Connecticut   and   Massa- 

■  chusetts.  the  films  were  taken  from 

three  basic  camera  angles. 

In   the    "demonstration"   angle, 
the  camera  is  stationed  at  a  dis- 
tance from  the  car,  allowing  stu- 
dents to  observe  the  vehicle  beini; 
maneuvered  through  traffic  situa- 
tions.  For   "third    person"    views, 
the  camera  is  mounted  in  the  back 
of  the  camera  car  so  students  can 
!  observe  an  expert  driver's  correct 
,  actions.  Students  are  placed  at  the 
1  wheel     with     the     "first     person" 
I  scenes  in  which  the  camera  is  po- 
I  sitioned   beside   the   driver's   head 
j  as  he  drives  the  camera  car.  pro- 
I  viding  on  the  screen  a  driver's  eye 
view  of  the  road  ahead. 

.A  Good  I'se  of  Techniques 
Other     Drivavision     techniques 
include  "freeze  frames."  in  which 
;  action  is  stopped  to  permit  analy- 
•  sis  of  critical   situations;   "pans." 
I  in  which  the  camera  swings  from 
left    to    right,    creating    on-screen 
simulation  of  the  driver's  eye  and 
'•  head  movement;  and  animated  cir- 
cles,   arrows,    and   other   symbols 
which  pop  on  the  screen  to  pin- 
ipoint  significant  details. 

The  new  film  scries  was  pro- 
duced by  the  Aetna  Life  compa- 
nies to  incorporate  the  latest  au- 
dio-visual techniques  into  the 
Aetna  Drivotrainer  system,  now 
arking  the  10th  anniversary  of 
its  introduction.  Q- 

*        *        * 

Jrivotrainer  Prints  by  .Movielah 

fr  Color  prints  for  the  new  Aetna 
Drivotrainer  film  series  are  being 
made  by  Movielab.  Inc.  Prints  arc 
16mm  wide-screen  color  and  will 
released  by  February.  ^ 


278  New  I .  S.  Movie  Houses: 
183   Are  <>f  Coii\entional  Tv|»e 

ft-  A  survey  of  the  construction 
30om  in  new  movie  theaters,  made 
oy  the  Theater  Owners  of  .Amer- 
ca,  recently  disclosed  that  27S 
lew  houses  have  been  built  or  an- 
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nounced  within  the  past  24 
months.  The  trade  group  says  this 
marks  the  biggest  surge  in  con- 
struction since  the  drive-in  build- 
ing boom  after  World  War  11. 

Theater  men  are  building  neai 
ly  twice  as  many  conventional  ( in- 
door) theaters  as  drive-ins.  The 
association  counts  183  new  indoor 
film  houses  built  or  announced 
over  the  past  two  years,  against  95 
drive-ins.  65  of  these  are  or  will 
be  in  shopping  centers.  The  asso- 
ciation also  estimates  about  16.500 
indoor  and  drive-in  theaters  in  the 
U.  S.  not  counting  theaters  built 
in  the  past  24  months.  y' 

*  *  * 

(vr;ihaiii    i>   \o^*    (rriit-ral    Myr. 
of  l)ii   Pout's   Photo   Products 

•;'■  Harlan  L.  Graham,  Jr.,  has 
been  named  general  manager  of 
the  Du  Pont  Photo  Products  De- 
partment, succeeding  the  late 
George  H.  Loving  who  was  killed 
in  the  airplane  disaster  near  Elk- 
ton.   Md..   December  8. 

Graham,  who  is  46.  has  been 
assistant  general  manager  of  the 
department  for  the  past  year.  He 
has  had  broad  experience  in  sales 
and  production  during  his  25-year 
career  in  the  photographic  indus- 
try, starting  as  an  operator  at  the 
company's  Parlin.  N.  J.  plant 
where  he  became  a  shift  supervi- 
sor within  two  months.  Returning 
to  Pariin  in  1946  after  military 
service,  he  became  chief  super- 
visor of  the  casting  area,  respon- 
sible for  production  of  Du  Pont 
motion  picture  and  X-ray  film. 
Two  years  later  he  was  appointed 
plant    production    superintendent. 


THE  DIET  that  Frank  Willard  went  on  one  sunny  day  last  August 
really  worked.  Now,  instead  of  walking  heavily  about  set  and 
location,  he  sleekly  masterminds  a  skeleton  crew  working  on 
some  of  the  world's  finest  productions  from  a  comfortable  couch 
of  culm.  Feet  firmly  on  the  ground,  he  writes,  directs  and  produces 
some  of  the  finest  films  that  ever  came  out  of  camera  and  pen. 
"Win  with  Slim!"  our  clients  say.  They've  never  lost  yet. 

But  Frank  does  look  bad,  doesn't  he? 

//  you  want  it  best,  fast,  and  pretty  reasonable,  contact 

FRANK   WILLARD   PRODUCTIONS 

1842  Briarwood  Road,  N.  E.    •    Atlanta  6,  Georgia 

.^ri-a  Cdtlf  -«)4    .    MKlrosf.  4-243.3    •    iGo  ahead  and  call  us  collect) 


//  this  isn't  the  finest,  biggest,  swellest  film  studio  in  the  South,  well, 
it  isn't. 


THE  14TH  ANNUAL  PRODUCTION  REVIEW  IS  OUR  NEXT! 
The  factual  film  industry's  one  authoritative  and  complete  guide  to 
production   and   distribution   services:    the    14th    Production    Review! 


"J/ieJia^icKep.X^  FOREIGN  MARKETS 


For  growth  in  1  964-1  974 
decade,  present  your  products 
to  your  foreign  prospects  in 
their  language! 


We  fervently  wish  you 
A  Prosperous  1964 


FOREIGN   LANGUAGE 
&   CINEMA   SERVICE 

7046   HOLLYWOOD   BLVD. 
LOS  ANGELES   28,  CALIF. 

Hollywood     7-3128   (Area   Coda  213) 
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THE  AWARD-WINNING  PICTURES  OF  THE  YEAR 


(CONTINUED  FROM  PRECEDING  PAGE  EIGHTEEN) 
"Main  Street,  U.S.A.  Today" 

Armco  Steel  Company 

Dynamic  Films,  Inc. 

First  Place 

NVPA  "Day  of  Visuals"  Competition 

«  o  o 

"Mastery  of  Space" 

Nat'l  .\eronaiitics  &  Space  .A,dmin. 

Finalist  Award 

Industry  Film  Producers  Association 

O  O  O 

"A  Matter  of  Seconds" 

Southern  Medical  Association  and 

Merck  Sharp  &  Dohme  Company 

Campus  Film  Productions,  Inc. 

Bronze  Plaque  Award 

20th  National  Safety  Film  Contest 

o  o      '     o 

"Men  of  Tomorrow" 

Weirton  Steel   Compan\'  and 

American  Legions  Dept.  of  \Vest  \'irginia 

Freedoms  Foundation  Medal  Award 

o  o  o 

"Midsummer's   Nightmare" 

U.  S.  Public  Health  Service  and 

American  National  Red  Cross 

VPI  Productions 

-Inward  of  Merit 

20th  National   Safety   Film   Contest 

"Miles  0\er  Water" 

Louisiana  Department  of  Highways 

Avalon   Daggett   Productions 

Golden  Eagle  Award  (CINE) 

First   Award 

Int'l   Film  Festival  of  New  York 

Bronze  Medal  —  Second  Place 

8th   Int'l  Exhibition  of  the 
Scientific-Didactic  Film  (  Padua ) 

ft  ©  o 

"More  Run  for  Your  Money" 

Kiekhaefer  Corporation 

Telefilm  Productions 

Special  Award 

Int'l  F'ilm  Festival  of  New^  York 

o  o  o 

"More  Than  Words" 

Pan  American  World  Airwa\s 
Henry   Strauss   &   Conipan\-,    Inc. 

First  Award 
Brussels  Free  Universitv'  Festi\al 

o  o  o 

"Newspaper" 

Bureau  of  .advertising. 

American  Newspaper  Publishers  .\ssn. 

Elektra  Studios 

Second  Place 

NW.\  "Day  of  Visuals"  Competition 

o  o  o 

"Nitric   Acid" 

Manufacturing    Chemists'    Assn.    Inc. 

Chemical  Education  Material  Study 

Sutherland  Educational  Films,  Inc. 

Golden  Eagle  .-\ward  (CINE) 

o  o  o 

"The  Nozzleman" 

Akron  Brass  Manufactiu-ing  Company 

Iowa  State  Lfniversity 

Golden  Eagle  Award  (CINE) 


"OAO  .  .  .  Eye  In  Space" 

International   Business    Machines   Corp. 

William   Bernal 

NAM  selection  for  the  Fourth 

International  Film  Festival 

o  o  o 

"Our  Newest  Challenge" 

The  Martin  Company 

Award  Winner 

N.\.\l  Institute  on  Industrial  Relations 

o  o  o 

"Out  in  Front" 

Frigidaire  Division,  General  Motors  Corp. 

Fred   A.   Niles   Comnnmications   Centers 

Second   Place 

N\'PA  "Day  of  \'isuals"  Competition 

O  9  O 

"People,  People,  People" 

Bank  of  America 

Format  Films 

Blue  Ribbon  .\ward 

.American  Film  Festival   ( EFL.\ ) 

o  e  o 

"Point   of   View" 

.American    Saint    Gobain    Corporation 

N.\M  selection  for  the  4th 

Int'l  Industrial  Film   Festival  —  Madrid 

o  o  e 

"Positive  Action  Sales" 

Calvin  Productions,  Inc. 

First   Place 

NVP-\  "Da\s  of  Visuals"  Competition 

o  &  o 

"Power    for   Continent    Seven" 

Martin-.Marietta    Company 

"Cindy"  Statuette  .A.ward 

industry    Film    Producers   -Association 

o  o  o 

"Power    for    the    Individual" 

Aerojet-General  Corporation 

"Cindv"   Statuette   Award 

Industry  Film  Producers  .Association 

o  o  o 

"The  Purple  Turtle" 

American  Crayon  Company 

.\CI    Producticms 

.\tcepted  for  showing 

Melbourne  Film  Festival 

o  o  o 

"Quickest  Draw  in  the  West" 

Space   ami   Information   Division, 

Noith  .American  .Aviation,  Inc. 

Finalist  .Award 

Industry  Film  Producers  .Association 

o  o  o 

"Radiation  Protection  in  Nuclear  Medicine" 

Bureau  of  Medicine  and  Surgery, 
Department  of  the  Nav\- 

Fordel  Films,  Inc. 

Bronze  Plaque  Award 

20th   National  Safety  Fihn  Contest 


The   14th  .Annual  Production  Review  Issue 
of  Business  Screen  Beains  Our  2.''lh  Year 


"Reins   in   the  Vigilante" 

-Armament  Control  Division,  Autonetics 
-Autonetics  Motion  Picture  Unit 

Special  -Award 
lutl  Film  Festival  of  New  York 

o  o  o 

"Right  From  the  Start" 

Ontario   Dept.   of   Transport, 

Highway  Safety  Branch 

Chetwynd  Films  Limited 

-Award  of  Merit 

20th  National  Safety  Film  Contest 

o  o  o 

"Routine  Stops" 

California   Highway  Patrol 

Charles  Cahill  &  -As.sociates,   Inc. 

Bronze  Plaque  -Award 

2(lth   National   Safety   Film   Contest 

o  o  o 

"Safe  Handling  of  Light  Ends" 

E.   I.   duPont  de  Nemours 

Petroleum  Chemicals  Division 

John  Sutherland  Productions,  Inc. 

Award  of  Merit 

20th    National   Safety    Film    Contest 

First  Place 
N\'P.A   "Day  of  Visuals"  Competition 

o  o  o 

"The  Safest  Way" 

A.AA  Foundation  for  Traffic  Safety 

Calvin   Productions,   Inc. 

-Award  of  Merit 

2()tb   National   Safety   Film   Contest 

o  o  o 

"Safety  Belt  for  Susie" 
U.   S.  Public  Health  Service  and 

The  JJniversitv'  of  California 

Charles   Cahill  &  Associates,   Inc. 

Golden  Eagle  Award  ( CINE ) 

Bronze  Plaque  Award 

20th   -National   Safety  Film   Contest 

o  o      '      o 

"St.  John's  College" 

Fordel  Films,  Inc. 

Golden  Eagle  .Award  (CINE) 

Second  Place 

NVP-A   "Day  of  Visuals"  Competition 

Accepted  for  showing 

Venice  Film  Festival 

o  o  o 

"Say  It  Again" 

International  Mineral  &  Chemical  C^orp. 

Empire  Photosoimd.  Inc. 

Merit  -Award 

NVP-A  "Dav'  of  Visuals"  Competition 

o  o  o 

"Say  It  With   Service" 

-AP   Parts   Corporation 

Portafilms 

Third  Place 

N\'P.A  "Day  of  "Visuals"  Competition 

o  o  o 

"Science  Rides  the  High  Iron" 

The   -Association   of  American   Railroads 

Robert  Yamall  Richie  Productions,   Inc. 

Golden  Eagle  Award  ( CINE ) 

o  o  o 

"Scat  Belts  —  Your  Life  Insurance" 

Deputv'  Inspector  General,  U.S.  -Air  Force 
1.365  Photo  Squadron,  Orlando,  Fla. 

-Award  of  -Merit 
20tli   National   Safety   Film   Contest 
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"OVERNIGHT  PRODUCTION" 

of 

8  mm  •  16  mm  •  35  mm 

. . .  Sales  Presentations 
.  .  .  Training  Films 
Limited  Animation  TV  Spots 

with 

Animated   Productions' 
new  FOTOMATION  Technique 

FOTOMATION  produces  first-class,  be- 
lievable motion  pictures  from  stills  or  art 
with  0.\berr\'  motorized  zooms,  pans  and 
dissolves  sjnchronized  to  sound  track.  We 
work  with  \our  jjhotos,  storyboards  and 
drawings,  or  pro\idc  original  photography 
in  your  plant  or  on  location.  Special  cam- 
eras record  stills,  motion  pictures  and  stop 
action  in  the  same  take  session.  Ine.xpensive 
sound-color  films  can  be  ready  in  as  little 
as  a  week. 

Call  Al  Stahl:  212   CO  5-2942 

tor  sample  fOTOMATION   reel 
(AT&T  .  .  Breek  .  .  Esso  .  .  Good/ear,  efc.) 

ANIMATED  PRODUCTIONS,  INC. 

1600    Broadway,    New    York    19 


PICTURES  OF  THE  YEAR: 


si)i\n  muwm 

FOR    STRIP    FILMS 

Now   you   can    sell    professional    re- 
corded sound  with  your  strip  films.  Let 
RPL  handle  this  entire  phase  for  you. 

Just  send  your  script,   marked  with 
slide  changes  and  we  will  record  the 
narration   with   sound   effects   and 
music  as  desired.  If  you  prefer,  sub- 
mit your  recorded  tapes— 

RPL  will  insert  synchronizing  sig- 
nals—audible or  automatic  for  all 
makes  of  projectors— produce  for 
you  one  or  thousands  of  tapes, 
tape  cartridges  or  discs. 

You  can  sell  to  your  clients  strip-films 
with  professional  sound  that  solves 
the  mysteries  of  the  new  and  various 
automatic  frame  change  systems— at  a 
surprisingly  low  cost. 

For  your  nej-t  strip-film  project 
write  for  free  folder 

"SOUND  SENSE  FOR  STRIP  FILMS" 


R4& 


Recorded  Publications  Laboratories 


1503   Pierce   Avenue 


Camden,   N     J      08105 


"Signposts" 

National  Tuberculosis  .Association 

\ision   Associates.   Inc. 

First    .Award 

hit  1  I'ilni  Festival  of  \ew   York 

o  o  o 

"The  State  of  Enchantment" 

State  of  North  Carolina 

"Chris"  Statuette   Award 

Mill   Animal   Columbus   Film   Festi\al 

O  0  o 

"Stay  Ahve" 

AA.\  Foundation  for  Traffic  Safety 

Calvin   Productions,   Inc. 

Bronze  Plaque  Award 

20th   National   Safety   Film   Contest 

o  o  e 

"Steel   by   Slopwaleli" 

Jones  6j  Lauglilin  Steel  Corporation 

Cinecraft-Contineutal  Productions 

Golden  Eagle  Award  (CINE) 

Diploma 

Edinburgh  Int'l  Film  Festi\al 

.Vecepted   for  shov\'ing 

\'enice  Film  Festival 

O  O  O 

"Stop,  Look  and  Think" 

National   .Aeronautics  &  Space  .Admin. 
Charles  Cahill  &  .Associates,   Inc. 

Award  of  Merit 
2(llli  National  Safety  Film  Contest 

"Surf 

Jantzen,  Inc. 

Homer   (Jroening  Advertising  Agency 

Golden  Eagie  Award  (CINE) 

First   Place 

NA'P.A  "Day  of  Visuals"  Competition 

Best  Original  Music  Score  .Award 

Int'l   Film  Festival  of  New  York 

NAM  selection  for  the  Fourth 

liil  I  liidu.strial  Film  Fe.stival  -  M.idrid 

Accepted  for  showing 

Venice  Film  Festival 

e  o  o 

"Tarpon  Fisliing  with  Ted   Williams" 

Sears,  Boelnick  and  (Company 

Blue  Ribbon  Award 

American  Film  Festival    (  EFLA  ) 

O  o  o 

"Teehnifjue    for   Life" 

I'liM-l'.ik    Division,  E\-Cell-0  Corp. 

I  he  Jam  Hand\  Organization,  Inc. 

Golden  Eagle  Award  (CINE) 

(.\WARDS  CONTINUE  ON  FOLLOWING  PAGE   62) 


NEW  from  FilMagic! 

SURFASET 

■  l!lJII.'.L<.lJJ.|.],L*lirTT 


•  R*iu-«nal«i  old.   b>>ttle  film 

•  Clvont  wilhoul  hanh  Mtlvenli 

•  Wondarful  lor  phono  record >, 
oil  ocaToto  ond  vinyl  (wrfocai 

BUY  complei,  SURfASET  StOft*r  ICrt'- 
w,lh  fluid.  FilMoa^c'  Cloth,  Sp'oy  and 
daubv'  opplicoion  full  directio^i  From 
your  deole«.  of  Knd  %2  95  lor  pollpaid 
•It^-tty.   tooi.n*niof  U  S-*   Guoronlocd  by 

THE  DISTRIBUTORS  GROUR , 

S.  20a    -    Uth    S!  ,    NW,    Atlonto     Go,    30318 


COMPREHENSIVE 
SERVICE   CORPORATION 

NEW    YORK    •    HOLLYWOOD 
10019  90038 


TELL  YOUR  STORY 
EFFECTIVELY-AUTOMATICALLY 

America's  most  popular  audio-vi.sual  .sales  and 
training  tools  .  .  .  pictures  and  sound  work 
together  automalically  to  present  your,  story 
effectively  for  maximum  impact  and  retention. 

A  most  efTective  sales  tool 
.  .  .  this  compact,  light- 
weight, self-contained 
brief  ca.se  type  unit  auto- 
malically presents  35mm 
sound  filmstrips  on  its 
9  .\  7  screen  without  dark- 
ening the  room.  Sets  up. 
ready  for  use,  in  seconds. 


AUTOMATIC 
FLIP -TOP 

Sound  Filmstrip  Projector 


MICROMATIC 

Sound  Filmstrip  Projector 


KfTectively  presents  your 
training  story  for  max- 
imum retention.  Just  set 
it  up  and  turn  it  on  .  .  . 
use  the  built-in  screen  for 
table-top  training  .  . .  also 
projects  brilliantly  onto  a 
large,  conventional  screen 
for  big  classes. 


DuKane 


FOR  COMPLETE  INFORMATION  WRITE  TO: 

DUKANE    CORPORATION 

3001    No.  nih  Ave.    .    ST.  CHARLES,  ILLINOIS 

TELEPHONE  312-5M.2300 
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EDITING 
TABLES 

Only  F  &  B  has  combined  greater  durability 

and  eye-appealing 

lines  in  the  design 

of  an  editing  table. 

F  &  B  engineers 

skillfully  blended 

steel,  Micarta  and 

your  favorite  shade 

of  green   into  a 

form  that  is  both 

more  attractive  and 

more  durable. 


Table  Only  ^without 
light  box.  drawer 
and  racki  $80.00 


$129 


95 


Heavy-gauge  steel  construction. 
Attractive  green  hammertone  finish. 
Durable  top  of  light  gray  Westmghouse 
Micarta. 

Spacious  60  X  28  inch  work  area. 
Convenient  height -33'/2  inches. 
9x12  inch  light  box  with  diffusion  glass. 
Electrical  outlet  box  and  light  switch. 
Back  rack  with  V-shaped  shelves. 
Handy  utility  drawer. 


BA.BB,  TtfC 

Serving  the  worJd's  finest  film  makers 

68  West  45th  St.,  New  York  36.  N.  Y. 

MU  2-2928 


IVAk^'//'^  DAMAGED  FILM 


"The  Film  Doctors' "  (specialists  m  the 
science  of  film  rejuvenation)  can  restore 
scratched,  brittle,  and  worn  film  at  a 
fraction  of  new  print  costs.  Old,  damaged 
8,  16,  35mm  film  can  be  restored  to  orig- 
inal screening  quality  and  its  life  can  be 
prolonged  indefinitely. 
RAPIDWELO:  restores  damaged  originals,  neg- 
atives and  prints. 
RAPtDTREAT:   completely   protects  and  prolongs 

the  life  of  new  prints  indefinitely. 
RAPID  FILM  SHIPPERS:  vault  storage.  Interna- 
tional distribution  and  inspection  facilities. 
Write  for  Booklet  Y-3 


For    complete    details    write: 

APID  riLM 
TECHNIQUE.  INC 

.  I.  C.I,  N.  Y. 
STillwell  6-4600  •  Est.  1940 


THE  AWARD-WINNING  PICTURES  OF  THE  YEAR 


"Television   in  Education" 

American  Telephone  &  Telegraph  Company 

Parthenon  Pictures 

Second  Place 

NVPA  "Day  of  \'isiials"  Competition 

N.'VM  selection  for  the  Fourth 

Int'l  Industrial  Film  Festival  —   Madrid 

o  o  o 

"Telstar" 

American  Telephone  &  Telegraph  Company 

Audio   Productions,   Inc. 

Golden  Eagle  Award  (CINE) 

Merit  Award 

NVPA  "Day  of  Visuals"  Competition 

Special  .\ward 

Int'l   Film   Festival  of  New  York 

NAM  selection  for  the  Fourth 

Int'l   Industrial   Filiu   Festival   —  Madrid 

.Accepted  for  showing 

Venice  Film  Festival 

o  o  o 

"This   Is   Girl   Scouting" 

Girl  Scouts  of  the  US.\ 

Vision  Associates,   Inc. 

Golden  Eagle  Award  (CINE) 

.Accepted  for  showing 

Venice  Film  Festival 

o  o  o 

"This  Is  Steel" 

Bethlehem  Steel  Coiupain 

Audio  Productions,  Inc. 

Blue  Ribbon  .\ward 

American  Film   Festival    (EFL.A) 

o  o  o 

"To  Live  or  Not  to  Live" 

Stanford  Electronics  Laboratory 

"Cindy"  Statuette  .Award 

Industry  Film  Producers  Association 

e  o  o 

"Treasure  of  the  Tropics" 

Tlie  United  Fruit  Company 

Film  Counselors  Vision  Associates 

N.AM  selection  for  the  4th 

Int'l  Industrial   Filiu   Festival   —  Madrid 

o  o  o 

"The  Triumph  of  Lester  Snapwell" 

Eastman  Kodak  Compan\ 

Golden   Eagle   Award    (CINE) 

•Accepted  for  showing 

Venice  Film  Festi\al 

o  o  o 

"Two-Dimensional   Grain   Design 
for   Solid   Rocket   Motors" 

Aerojet-General  Corporation 

"Cindy"  Statuette  Award 

Industry  Film  Producers  .Association 

o  o  o 

"The  Warning  Bell" 

Nationwide  Insurance  Company 

Wilding  Inc. 

Bronze  Plaque  Av\ard 

20th  National  Safetv'  Film  Contest 

"Chris"  Statuette  Award 

lltli   Annual  Columbus  Film  Festival 


"We   Plan" 

Soconv  -Mobil  Oil  C\)mpany 

Pan  Media  Company 

Third  Place 

N\'PA  "Da\  of  Visuals "  Competition 

o  e  e 

"Westvaco  Inspirations  for  Packagers" 

West  Virginia  Pulp  &  Paper  Company 

PGL  Productions 

Merit  .Award 

NVP.A  "Da\-  of  Visuals"  Competition 

Best  Photograph)'  .Award 

Int'l  Film  Festival  of  New  York 

N-AM  selection  for  the  4th 

Int'l  Industrial  Film  Festival  —  Madrid 

O  O  O 

"What  Is   a  Painting" 

Book  of  the  Month  Club 
On  Film,  Inc. 

Golden  Eagle  Award  (CINE) 

o  o  o 

"Whaler  Out  of  Nc«   Bedford" 

New  Bedford  Whaling  Museum 

Francis  Thompson,  Inc. 

.Accepted  for  showing 

Melbourne  Film  Festival 

UNESCO  Festival  and  Seminar   (Ottawa) 

o  o  o 

"^^^len  I'm  Old  Enough.  Goodbye" 

Bureau  of  Employment  Security, 

U.  S.  Department  of  Labor 

Louis  deRochemont  .Associates,  Inc. 

Blue  Ribbon  -Award 

American   Film  Festival    (EFL.A) 

o  o  o 

"Wings  to  Scandinavia" 

Pan  American  World  .Airways 

Film  .Authors,  Inc. 
Golden  Eagle  Award    (CINE) 

Special  .A\\ard 
Int'l  Film  Festival  of  New  York 

o  o  o 

"Wire  for  Sound" 

The  Bell  S\stem  Companies 

Owen  Murphy  Productions,  Inc. 

.Accepted  for  show  ing 

.Adelaide  Film  Festival 

Melbourne  Film  Festival 

9tli  Tours  Festival 


Our  titles  are 

UNION  MADE 

ARE  YOURS? 

KNIGHT  STUDIO 

159  East  Chicago  Avenue,  Chicago  11,  Illinois 
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COMPCO 

professional  (/«(//(/\  n-rh  and  cans 
arp  pri'jirreii  hv... 


the  customers 
of... 

-W   I    !-_»>-'  ^^'^  ^ 


Only   Compco   offers   "a   new   dimension   in  i 
quality"  recognized  and  accepted  by  leaders 
in  the  movie  making  industry.  Compcos  su-  - 
penonty    is   attributed   to   a    new.    major 
advance  m  film  reel  construction — result- 
ing   m   truly   pro/essional    reels   that   run 
truer,  smoother,  providing  lifetime  protec- 
tion  to   valuable  film.   Compco   reels  and_ 
cans   are    finished    in    a    scratch-resistant . 
baked-on  enamel,  and  are  available  in  all/ 
16  mm, sizes— 400  ft. thru  2300  ft.  For  details 
and  prices  write  to: 

C O .M  PCO   corporation 

1800  H    Spaulding  Av«..  CHcago  *'' .  H'  > 


Consider 

MOODY  FILMS 

for 

All  special  occasions 

Entertaining 
Educational 
Inspirational 

write  for  catalog: 

MOODY 

INSTITUTE 

OF  SCIENCE 

P.O.  Box  25575-EE  Los  Angeles, 
California  90025 


V 


PICTURES  OF  THE  YEAR: 

"You  Are   a   Retailer" 

Sinclair  Refining  Company 

The  Jam   Handy  Organization.   Inc. 

Special  .\\varcl 

Int'l  Film  P"esti\al  of  New  York 

o  o  o 

"\ou  Call  tlie  Shot" 

Lockheed-Georgia  Company 

Finalist  .\\vard 

Industr)'  Film  Producers  Association 

Professional  Medical  Films  of  the  Year 

■siSr  These  professional  medical  films  were 
selected  for  submission  to  international 
film  festivals  as  among  the   year's  best: 

'"The  Case  of  a   Persian   Student 

witli   Painless   Hemoptysis: 

Pulmonary  and  Cardiac  Echinococcosis" 

.\I)bott  Laboratories 
Wexler  Films.  Inc. 
C.ilden  Eagle  Award  (CINE) 
*        *        * 

"Cine  Coronary  .Arteriography" 

.\nierican  Heart  .Association 

Medical  Communications  .Associates 

Golden  Eagle  Award  (CINE) 

e  o  e 

"A  Concept  of  Jaw  Function   with   a 
Related    Clinical    .Application" 
Theodore  Messerman,  D.D.S. 

Edward  Feil  Productions 
Golden  Eagle  Award  (CINE) 

e  o  o 

"Correction    of   .Acute    Dissecting    .Aneurysm 
of  Aorta  with  A'alvular  Insufficiency" 

Ba\lor   UniversitN 

The  Methodist  Hospital 

Golden  Eagle  Award   (CINE) 

o  o  o 

"Hospital  Dentistry  with  General  .Anesthesia" 

.Abbott  Laboratories 

Modern  Concept  Films 

Golden  Eagle  Award  (CINE) 

o  o  o 

"Innovations  in  Transfusion  Therapy" 

Fenwal   Laboratories.    Inc. 

Churchill  Films 

Golden  Eagle  Award  (CINE) 

Blue  Ribbon  Award 

American  Film  Festival   (EFL.A) 

o  o  o 

"Otoneurological  Examination  for 
Vcstibulo-Cerebellar   Function" 

Abbott  I^aboratories 

Wexler  Films,  Inc. 

Golden  Eagle  Award  (CINE) 


MULLING  OVER  A  NEW  MOTION  PICTURE? 

Wiih  48  years  of  budget-stretching  film  e»- 
perience  we'll  gladly  mull  with  you  .  .  .  and 
then  .  .  .  produce! 

SAM  Orleans 
PH.3-IMI      \^  Film  Produclioni,  Inc. 


THE 

LEADING 

ANIMATED 

FILM 

PRODUCERS 

IN 

EUROPE 


CA.RTOON'  FILMiS  LTD 


Lysbeth  Houa* 
lOa    Soho  Square 
London    W.I 

OERrard 
7681.2 

Sent  in  your    1964   Subscription   Renewal? 

PROFESSIONALIZE 

Your  Film  Handling 
and  Save  Money 


llAHiiiiilfii 


NUMBER  8  ■  VOLUME  24 


Harwald's  precision  automatic  fUm  inspection  equipment 
is  the  accepted  world  standard  for  modern  film  libraries  — 
T.  V.  stations  —  or  wherever  motion  picture  film  is  handled. 
Inspect-O-Film  automatico/Jy  finds  breaks,  torn  sprocket 
holes,  scotch  tape  "splices",  any  cause  of  film  failure. 
Even  those  defects  that  are  virtually  impossible  to  find  by 
hand.  Also  provides  for  film  cleaning,  conditioning,  tim- 
ing and  editing. 

Seven  models  availoble 
See  catalog  for  complete  listing. 

Get  the  full  story.  Talk  to  our  engineering  rep- 
resentatives and  write  for  our  catalog  contain- 
ing   a    complete    line    of    film    room    equipment. 

THE  HARWALD  COMPANY 

1245  CHICAGO  AVE.        •        EVANSTON,  lU. 
DAvis  8-7070 
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EASTERN  STATES 


•  MASSACHUSETTS  • 

Cinema.    Inc.,    234    Clarendon 
St.,  Boston  16. 


•  NEW  YORK  • 

Buchan  Pictures.  122  W.  Chip- 
pewa St.,  Buflfalo  2,  N.  Y. 

Crawford,  Immig  and  Landis, 

Inc.,  480  Lexington  Avenue, 
New  York  17,  New  York. 

The    Jam    Handy    Organization, 

1775     Broadway,     New     York 
19. 

S.  O.  S.  Photo-Cine  Optics,  Inc., 

602  W.  52nd  St.,  New  York 
19. 

Training  Films,  Inc..  150  West 
54th  St.,  New  York  19. 

Visual  Sciences,  599BS  Suffern. 

United  World  Films,  Inc.,  1445 
Park  Ave.,  NY  29,  TR  6-5200 


•  PENNSYLVANIA  • 

Appel  Visual  Service,  Inc.,  963 

Liberty  Avenue,  Pittsburgh 
22. 
Audio-Visual   Center   —   Rentals, 
Sales,    Repairs.    27    South    17th 
Street,  Philadelphia  3,  Pa. 
Phone:  LOcust  3-6872. 

Oscar  H.  Hirt.  Inc.,  41  N.  11th 
St.,  Philadelphia  7,  WAlnut 
3-0650. 

James  Lett  Company,  221  N.  Sec- 
ond St.,  Harrisburg,  CEdar 
3-5651. 

J.  P.  Lillev  &  Son,  Inc.,  928  N. 

Third    St.,    Harrisburg,    CEdar 
8-8123. 

The  Jam  Handv  Organization, 

Pittsburgh.    Phone:    ZEnith 
0143. 


SOUTHERN  STATES 


•  GEORGIA  • 

Colonial  Films,  71  Walton  St., 

N.  W.,  JA  5-5378,  Atlanta. 
United  World  Films.  Inc..  287 

Tech  wood  Dr.,  ^'V^^,  Atlanta. 


•  LOUISIANA  • 

Delta  Visual  Service.  Inc..  715 

Girod  St.,  New  Orleans  12. 
Phone:  JA  5-9061. 


•  MARYLAND  • 

Stark-Films  (Since  1920), 
Howard  and  Centre  Sts., 
Baltimore  1.  LE.  9-3391. 


MIDWESTERN  STATES 

•  ILLINOIS  • 

Robt.    H.   Redfleld,   Inc..   1020 
So.  Wabash  Ave.,  Chicago  5. 

The  Jam  Handy  Organization, 

230    North    Michigan    Avenue, 
Chicago  1. 

Midwest  Visual  Equipment  Co., 

3518  W.  Devon  Ave.,  or  27  N. 
Franklin  St.,  Chicago. 
United  World  Films.  Inc.,  542 

S.  Dearborn  St.,  Chicago  5. 


•  MICHIGAN  • 

The  Jam  Handv  Organization. 

2821  E.  Grand  Blvd.,  Detroit 
Zone  11. 


•  MISSOURI  • 

Swank's,  Inc.,  621  N.  Skinker 
Blvd.,  St.  Louis  30,  Mo. 


•  OHIO  • 

Academy    Film    Service.    Inc.. 

2100  Pavne  Ave.,  Cleveland 
14. 

Films  Unlimited  Productions. 
1.37  Park  Avenue.  Mansfield. 

Fryan  Film  Service,  2929  Pros- 
pect Ave.,  Cleveland  15. 

Sunra\'  Films.  Inc..  2005  Chester 
Ave.,  Cleveland  14. 

Twyman  Films.  Inc..  329  Salem 
Ave.,  Dayton. 


LIST  SERVICES  HERE 

Qualified  audio-visual  dealers  are 
listed  In  this  Directory  at  $1.00  per 
line  per  Issue  on  annual  basis  only. 


M.  H.  Martin   Company,  1118 

Lincoln  Way  E.,  Massillon. 


WESTERN  STATES 


•  CALIFORNIA  • 

LOS  ANGELES  AREA 

Coast    Visual    Education    Co., 

5620  Hollywood  Blvd.,  Holly- 
wood 28. 

The  Jam  Handy  Organization, 

305  Taft  Building,  1680  N.  Vine 

St.,  Hollywood  28. 
Photo  &  Sound  Company,  5515 

Sunset  Blvd.,  Hollywood  28. 
Ralke  Co..  Inc.  AV  Center,  849 

North   Highland   Ave.,   L.4   38. 

HO  4-1147. 

S.  0.  S.  Photo-Cine  Optics,  Inc. 

6331  Hollywood  Blvd.,  Holly- 
wood 28. 

Spindler  &  Sauppe,  2201  Bever- 
ly Blvd.,  Los  Angeles  .57. 
Phone:  DUnkirk  9-1288 

United  World  Films,  Inc.,  7374 
Melrose  Ave.,  Los  Angeles  46 

SAN  FRANCISCO  AREA 

Photo  &  Sound  Company,  116 

Natoma  St.,  San  Francisco  5. 

Westcoast   Films.   255   Minna. 
San  Francisco  3. 


•  COLORADO  • 

Cromars'  (formerly  Audio- 
Visual  Center)  922  Bannock 
Denver  4 


•  OREGON  • 

Moore's      Audio-Visual      Center, 

1201  S.  W.  Morrison,  Portland 
5,  Oregon. 

United  World  Films,  Inc.  5023 
NE  Sandy  Blvd.,  Portland  13 


•  TEXAS  • 

United  World  Films,  Inc., 
2227  Bryan  St.,  Dallas  1 


•  UTAH  • 

Deseret  Book  Company,  44  East 
South  Temple  St.  Salt  Lake,  10. 


USE  THIS  DIRECTORY  TO  LOCATE  THE  BEST  IN  EQUIPMENT,  FILMS  AND  PROJECTION 


A  Preface  to  Awards: 

(continued  from  p.\ge  16) 
"Finalist"  trophies  in  their  tradi- 
tional Industry  Film  Producer 
Awards  program.  The  National 
Visual  Presentation  Association 
did  likewise  in  its  well-attended 
"Day  of  Visuals"  program,  held 
annually  in  Manhattan. 

Special  mention  must  be  given 
the  Freedoms  Foundation,  Valley 
Forge,  Pa.,  for  including  the  mo- 
tion picture  among  its  annual 
awards.  Finally,  the  commercially- 
sponsored  International  Film  Fes- 
tival of  New  York  continued  its 
awards  program,  broadening  into 
the  field  of  television  commercials 
during  1963.  S' 

*       *       * 

Pharinaeeutiral   Mfrs.   Catalog 
Lists  169  Vree  Loan  Piflures 

T^v  169  motion  pictures  suitable  for 
lay  viewing  and  pertaining  to  the 
heahh  field  are  described  in  a  new 
catalog  issued  by  the  Pharmaceu- 
tical Manufacturers  Association. 
All  of  the  films  were  produced 
by  prescription  drug  firms  but  do 
not  promote  products.  All  are 
16mm  sound. 

The  films,  which  are  available 
on  a  free-loan  basis  to  both  lay 
and  professional  groups,  cover 
such  widely-discussed  topics  as 
accidents,  alcoholism,  allergies, 
artificial  respiration,  geriatrics, 
retirement,  dental  care,  mental 
health,  home  safety,  and  career 
opportunities  in  the  medical  and 
allied  professions. 

On  the  technical  side,  the  films 
present  drug  research,  scientific 
agriculture,  arthritis,  open  heart 
surgery,  and  the  treatment  of  spe- 
cific conditions  of  the  digestive 
system,  the  heart,  lungs  and  kid- 
neys. Copies  of  the  catalog  are 
available  upon  written  request  to: 
Director  of  Public  Information. 
Pharmaceutical  Manufacturers 
Association.  141  1  K.  Street.  N.W., 
Washington.  D.  C  20005.  ^ 
*     *     * 

Ross  to   Publish   \ OluMH-   on 
"Best   .\nuTicaii   Commercials" 

■k  Wallace  Ross,  director  of  the 
American  TV  Commercials  Festi- 
val is  publishing  a  new  book  illus- 
trating award-winning  commer- 
cials from  his  first  four  annual 
competitions. 

The  Best  American  TV  Com- 
mercials, to  be  issued  in  March 
1964.  will  analyze  post  production 
pictures  and  copy  story  boards  of 
some  60  leading  commercials  of 
the  past  five  years.  The  L^O-page 
9  by  12-inch  volume  will  sell  for 
$20.  A  pre-printing  offer  at  $17.- 
50  has  been  made.  ff 


IN  THE  EAST... IT'S  MOVIELAB 


FOR  COLOR  AND  BLACK  SXA/HITE 

DEVELOPING  COLOR  NEGATIVES  .  ADDITIVE  COLOR  PRINTING  .  REDUCTION 
PRINTING  INCLUDING  A&B  .  COLOR  SLIDE  FILM  PROCESSING  .  BLOWUPS  . 
INTERNEGATIVES  .  KODACHROME  SCENE-TO-SCENE  COLOR  BALANCED  PRINTING 
.  EKTACHROME  DEVELOPING  AND  PRINTING  •  REGISTRATION  PRINTING  .  PLUS 
COMPLETE  BLACK  AND  WHITE  FACILITIES  INCLUDING  CUTTING  ROOMS,  FILM 
AND  TAPE  VAULTS  AND  THE  FINEST  SCREENING  FACILITIES  IN  THE  EAST 


MOVIELAB   BUILDING,  619  W.  54th  ST. 
NEW  YORK    19,  NY.    JUDSON   60360 


Over  25  niilliiin  persons 

saw  Jam  Handy  public 

reunions  films  this 

past  year  in 

American  theaters. 

Many  millions  of  other 

viewers  also  saw  our 

customers'  presentations 

on  television  screens  and 

in  clubs,  lodges,  schools 

and  in  community  groups 

via  16mm  projection. 


To  the  vital  few 

Delivering  essential  instruction  to  a  small 
group  on  a  new  process  or  a  new  policy  can 
be  just  as  important  to  your  company  as  today's 
critical  messages  transmitted  for  public  relations 
via  large-screen  theatrical  showings — 
or  to  select  audiences  with  16mm  projectors. 
Without  prejudice  as  to  method,  delivering 
the  right  story  to  the  right  people  at  the 
right  time,  is  our  business. 

or  to  the  multitude 


J 


THE     JAM     HANDY     ORGANIZATION 

DETROIT  •  NEW  YORK  .  CHICAGO  •  HOLLYWOOD 
TRinity  5-2450  •  JUdson  2-4060  •  STote  2-6757  •  HOIIywood  3-2321 
Motion  Pictures   •   Business  Theater   •    Slides  and  Slidefilms   •   Training  Aids 
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THE  CASE  FOR  SPONSORED  FILMS: 


Abitibi  Power  and  Paper  Co.,  Ltd.j 
France  /  Air  India  ,   All-Ameiica  f 
Inc.  /  American  Association  of/ 
Chiropractic  Association  /  Ama 
District  Telegraph  Co.  /  Amej 
American  Motors  Corp.  /  An' 
/  Andersen  Corp.  /  Anheus^ 
Bean  Canners,  Inc.  /  Assojj 
/  Barre  Granite  Associatij 
Better  Heating  and  Coolii 
Co.  /  Bulova  Watch  Co* 
/  Calvert  Distillers.  Ltd/ 
Manufacturers  Associate 
Soya  Co.,  Inc.  /  Chart 
Oil  Co.,  Ltd,     ,    Clari 
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■  Japan  Air  Lines  / 

R  Publishing  Co.    ' 

ociation  rational 
Nestle  Company,  Inc.  New  England  Telepl 
Association  '  Northeast  Airlines  /  Northern  I 
Brewing  Company  /  Onan,  Div.  of  Studebakef 
Coast  Canned  Pear  Service  /  Pan  American  I 
Foundation,  Inc.  ,''  Perkin  Elmer  Corp.  /  Pel 
Pittsburgh  Plate  Glass  Co.  ,/  Polaroid  Corp 
Company  '  Rainbow  Crafts,  Inc.  /  Ramset  I 
Reader's  Digest  Association  /  Realemon  Col 
Associates,  Inc.  /  Ruder  and  Finn  Incorporai 
Ltd.  /  San  Francisco  Aquarium  Society,  Inc.l 
Banks  Association  of  the  State  of  New  York  I 
Sikorsky  Aircraft  (Div.  of  United  Aircraft  Cord 
The  Space  Needle  Corporation  /  Spencer  Chi 
Department  of  Agriculture  /  State  of  New  hI 
of  South  Dakota,  Dept.  of  Highways  /  State! 
Sumner  Rider  &  Associates,  Inc.  /  Supremef 
Thompson  Company  ,/  Tire  Retreading  InstitJ 
United  States  Army  /  U.  S,  Brewers  Associaf 
Canada,  Ltd.  /  William  Volker  Fund  /  Wakl 
Lumbermen's  Association  /  Weyerhaeuser  Col 
Gold  Refining  Co.  of  Canada,  Ltd.  /  Winthrof 
Inc.  /  Yosemite  Park  and  Curry  Company  , 


/  Aero 
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Issociatioi 
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lardboard 
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loration 
lantic  City' 
|gian  Line_ 

Bonanza  Air  Lines  /  Book  Of  The  Month  Club 
Burlington  Industries,  Inc.  /  C  and  H  Sugar 
Ida  Dry,  Ltd.  /  Canada  Packers,  Ltd.  /  Canadian 
|d  Jacquelin  .   J.  I.  Case  Company  ,'  Cast  Iron  Pi, 

Copper  Co.  ,  Chicago  Printed  String  Co.  / 
■any  ,  Coffee  Brewing  Institute  /  Colonial  Wj 
lite      Consulate  General  of  Japan       Conveyj 

liam  E.  Coutts  Co.,  Ltd.  ,'  Crane  Company 

Co-Operative  Association,  Inc.  ,'  Dancer- 
on.  Inc.       Del  Webb's  Sun  City  /  Delt, 
Ileal  of  Canada,  Ltd.    '  Dow  Corning  Cor, 
I  Peter  Eckrich  and  Sons,  Inc.  ,'  Elanco 
buitable  Life  Assurance  Society  of  the, 
Irley  Manning  Associates  /  Farm  Crj 
C.  B.  Fleet  Co.  ,■  Florida  Citrus 
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ly  ,'  Hammermill  Paper  Co     ' 
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Foundation      National  Water  Institute  ,   William  Neilson  | 

York  Stock  Exchange    '  North  American  Aviation,  Inc, 

ova  Scotia  Travel  Bureau  /  Ocean  Spray  Cranberries,  Inc.l 

ays     Ontario  Department  of  Travel  &  Publicity  ,'  Outboard! 

IS  and  Co.     Peace  Corps     Peanut  Growers  of  Alabama  and  [ 

fand  Co..  Inc.    '  Pharmaceutical  Manufacturers  Association! 

tion      Procter  and  Gamble  Co.  '  Prudential  Insurance  Col 

ng  Company    '  Rangeley  Lakes  Region  Chamber  of  CommerJ 

Canada,  Ltd.      Republic  Steel  Corp.  /  Reserve  Mining  Co. 

hieffelin  and  Co.)      The  Rumril  Company,  Inc.  /  St.  LawrencI 

of  Commerce      Savage  Shoes  Ltd.  ,'  Savings  Banks  Assoc!; 

eagram  Distiller  Co.,  Inc. ,'  Sealy  Mattress  Co.  /  Seiberling  Rubl 

ider  Corporation  /  Society  of  Saint  Paul  '  Soconoy  Mobil  Oil  Cl 

California      State  of  Alaska,  Department  of  Economic  DevelopnT 

Hampshire,  Div.  of  State  Parks  ,'  State  of  North  Carolina,  Consl 

Dept.  of  Commerce  and  Economy      Steel  Company  of  Canada! 

/  Tea  Council  of  the  U.S.A.,  Inc.    '  William  Teacher  and  Son^ 

/  Union  Carbide  Corp.     United  Air  Lines.  Inc.  '  United  Nations  I 

Univis,  Inc.  /  Upjohn  Co.  /  Velsicol  Chemical  Corporation  /  VollJ 

Josiah  Wedgwood  and  Sons  Incorporated  of  America  /  Welch  Gl 

hite  Mountains  Recreation  Association  /'  Wien  Alaska  Airlines 

f  Commerce  ,/  Wisconsin  Telephone  Co.  ,'  Wood  and  Hyde  Leathd 


■eet  Lighting 
leanut  Growers 
liard  /  Olympia 
lerica  /  Pacific 
J  People  Health 
|al  Company  / 
Quaker  Oats 
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'  J.  Walter 
I'or  Refugees  / 
1  /  Volkswagen 
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Irp.  ,/  Williams 
Idley  Company, 


* 


•§  #  *i  SPONSORS  ARE  CONVINCED— V4  million  school,  ctiurch  and  community  audiences  are  convinced;  657  tele- 
vision stations  are  convinced,  21,000  theatres  are  convinced.  There's  a  strong  case  for  sponsored  films/  Interested? 
Call  fVlodern  tor  film  distribution  that  produces  results. 


DERIM 

1:alking  pict:ure  service,  inc. 

MAIN  OFFICE-3  East  54th  Street,  New  York  22.  N.  Y. 


SALES  OFFICES:  CHICAGO.  Prudential  Plaza-Delaware  7-3252  /  LOS  ANGELES,  1717  N.  Highland  Ave. -Hollywood  2-2201  /  NEW  YORK,  3  E  54th  Street-PLaza  8-2900  /  PITTSBURGH,  910 
Penn  Avenue  — Grant  1-9118  /  SAN  FRANCISCO.  444  r^arket  Street  -  Yukon  2-9414  /  WASHINGTON.  1629  K  St,  N  W.  -  296  8465  DON  r^lLLS,  ONTARIO,  1875  Leslie  Street  -  444-7347. 
FILM  LIBRARIES:  Anchorage  /  Atlanta  ,'  Boston  /  Buffalo  /  Cedar  Rapids  ,'  Charlotte  '  Chicago  Cincinnati  '  Cleveland  Dallas  /  Denver  Detroit  Harrisburg  '  Honolulu  /  Houston  / 
Indianapolis  /  Kansas  City  /  Los  Angeles  /  Memphis  /  Milwaukee  ,'  Minneapolis  /  New  Orleans  ,  New  York  Metropolitan  Area  (N.Y.  and  Summit,  N.J.)  /  Omaha  /  Philadelphia  /  Pittsburgh  / 
St.  Louis  /  San  Francisco  /  Seattle  /  Washington  /  and  Don  Mills,  Ontario,  Canada 


tSee  you  in  New  York. . . 

well  be  at  tlie  f^ii 


We'll  be  there  with  displays  for  General  Electric,  Hot- 
point,  Mobil  Oil,  and  Whirlpool.  We're  providing  audio  anc 
visual  programming;  original  music;  animated  action;  display  desigr 
and  construction;  scripts  and  artwork;  casting,  directior 
and  production  with  live  talent.  Wherever  yoi 
need  us,  we  can  be  there,  too 


A  Business  Communications  Agency  specializing  in  Marketing  and  Promotion 

\/V\  IvD  IIV  G^ 


CHICAGO 

NEW  YORK 

1   N  C 

HOLLYWOOD 

SAN   FRANCISCO 

BRoadway  5-1200 

PLaza  9-0854 

Hollywood  9-5338 

DOuglas  2  7780 

CINCINNATI 

DETROIT 

CLEVELAND 

GArlield  1-0477 

WEbster 

3-2431      TUiiedo  2-3740 

6536161      771-4030 

we  work 
with  you 
...against 
the  clock 


Wherever  in  the  world  you  ore, 
if  you're  near  a  major  airline, 
you're  close  to  our  laboratory's 
fast  schedule  for  quality  pro- 
cessing. Here  are  a  few  typical 
exannples  from  our  files. 


In   our   home   town,   35mm   or 
]  6mm  negative  in  by  1  1   p.m., 
developed  and  dailies  ready 
9  a.m.  next  day.  16mm   Ekto- 
chrome   developed   overnight 


Ektachrome  in  for  developing 
. . .  color  workprints  in  custom- 
er's honds  in  3  to  4  days  total 
elapsed  time.  (Same  schedule 
for  Honolulu  customers.) 


1 7,000  miles  and  through  cus- 
toms four  times;  Ektachrome 
developing  and  workprints  de- 
livered in  5  days.  35  mm  color 
or  b&w  negative  in  4  days. 


Three  days  round  trip  for  de- 
veloping and  dailies,  for  35mm 
color  or  black-and-white  neg- 
ative, including  four  custom 
stops  along  the  way. 


For  35mm  or  1  6mm,  anywhere 
in  Puerto  Rico  or  the  Canal 
Zone,  the  round  trip  takes 
three  or  four  days  for  most 
processing  assignments. 


16mm  release  prints  in  quan- 
tity and  top  quality,  color  or 
b&w,  from  1 6mm  A  and  B 
rolls  through  dupe,  five  to  ten 
working  days. 


How  about  you?  Jet  transpor- 
tation, combined  with  General 
Film's  fast  gearing  of  proce- 
dures and  facilities,  has  solved 
many  producer  problems. 


ask  us  for 

complete 

information 

We  have  a  new  price  list 
awaiting  your  request.  We  will 
be  happy  to  quote  delivery 
schedules.  We  believe  both 
the  prices  and  schedules  will 
be  to  your  liking.  We  know 
you'll  like  the  quality! 

o 

GENERAL  FILM 
LABORATORIES 

A     DIVISION  Of  PACIFIC  INDUSTRIES    INC 

1546  N.  Areyle.  Hollywood.  California  90028 
Teleplione    213   Hollywood  2-6171 


BUSINESS  SCREEN 


.  .  .  ;i  (|ii;ililv  innn  (h^vdopcd  from  liis  onrly  ikmmI  for  survival 

A)i(l,  today,  to  meet  the  increasing  chaUenge  of  new  fields  of  knowledge 
and  techniques,  enterprise  is  more  important  than  ever.  The  spirit 
and  energy  jmt  into  a  film  shoir  up  in  the  results. 

Have  you  seen  "Of  Men  and  .Machines"  — one  of  a  .series 
for  Western  Electric? 


FRANK  K.  SPEIDELL     PRESIDENT 

PETER  J    MOONEY     VICE   PRESIDENT  &  TREAS. 

ALEXANDER  E.  GANSELL     SECRETARY 

T.  H    WESTERMANN     VICE  PRESIDENT.  SALES 
JOHN   HENDERSON.  3d      DIRECTOR  OF  TV  SALES 

PRODUCER-DIRECTORS 

FRANK  BECKWITH 

L    S.  BENNETTS 

ALEXANDER  E.  GANSELL 

HAROLD  R.  LIPMAN 

H.  E.  MANDELL 

DARRELL  RANDOM 

ERWIN  SCHARF 


AUDIO 


PRODUCTIOIM 


INC. 


FILM   CENTER    BUILDING    /    630   NINTH   AVENUE    /    NEWYDRK.N.Y.   1003B    /    TELEPHONE:   PLAZA   7-0760 


]4TH   PRODUCTION  REVIEW 


NEW  YORK 


TELEVISION  ADVERTISING 


MOTION  PICTURES 
FOR  INDUSTRY 


BUSINESS  THEATRE 


SOUND  SLIDEFILMS 


FRED  A.  NILES 
COMMUNICATIONS 
CENTERS,  INC. 


CHICAGO  1058  W.  Washington  Blvd. 
Chicago  7,  III. 
SE  84181 


BUSINESS  SCREEN 
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■U  A  O/i-.-i/.j .  "orkshop  for  Ad- 
vertiser* on  "How  Effective  L'v: 
and  Distribution  of  Sponsored 
FiJms  Can  Help  Achieve  Market- 
ing Goals"  will  be  presented  in 
the  Terrace  Rcxmi  of  the  Plaza 
Hfjtcl  in  New  York  on  Tuesday, 
April  14,  by  the  Film  Producers 
Association  of  New  York  with  the 
cooperation  of  The  Association  of 
National  Advertisers. 

Scheduled  for  appearance  are 
such  speakers  as  Charles  F.  Dolan. 
President.  Sterling  -  Movies  L'SA; 
Carl  H.  Lenz,  Executive  Vice- 
President,  Modern  Talking  Pic- 
ture Service;  and  Robert  D.  Mitch- 
ell, President,  Association  Films, 
Inc.,  who  will  discuss  the  "new 
distribution  patterns  and  program- 
ming concepts"'  and  "'how  spon- 
sors can  earn  a  greater  return  on 
their  film  investment  through 
planned  distribution." 

Values  in  T\'  Film  Series 

Willis  H.  Pratt.  Jr..  Film  .Man- 
ager, American  Telephone  &  Tel- 
egraph Company,  will  speak  on 
"hidden  values  in  film  series  pro- 
duced for  television." 

Participants  will  have  a  prelim- 
inary look  at  the  A.N.A.'s  nation- 
wide study  of  advertiser  practices 
in  producing  and  distributing  busi- 
ness films,  as  presented  by  Wil- 
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liam  J.  Cormeiiy,  .Manager  of  Ad- 
vertising, Union  Carbide  Corpo- 
ration Plastics  Division. 

George  Stevens.  Jr..  Director  of 

.Motion    Picture    Services.    United 

States    Information    Agency,    will 

be  a  guest  speaker  at  the  luncheon. 

Examples  of  Profitable  Use 

In  the  afternoon,  examples  of 
how  advertisers  are  using  films 
profitably  will  be  given  by  Jack 
Borland.  Director  of  .Medical 
Film  Unit.  Smith.  Kline  &  French 
Laboratories;  Leslie  Buckland. 
Coordinator  of  Marketing  Presen- 
tations, Eastman  Kodak  Company; 
Meek  Howlett.  Director  of  Sales 
Promotion,  American  Airlines; 
Arthur  Railton.  Public  Relations 
Manager,  Volkswagen  of  America; 
and  Ben  Williams.  Director  of 
Public  Relations,  Pittsburgh  Plate 
Glass  Company. 

The  concluding  speaker,  Wil- 
liam Bems,  Vice  President  of 
Communications  of  the  New  York 
World's  Fair,  will  describe  ex- 
hibitors' use  of  film  at  the  Fair. 

Registration  Fee  for  the  Work- 
shop will  be  S25  per  person,  cov- 
ering luncheon  and  reception,  gra- 


tuities, copy  of  proceeding.*,  all 
printed  material  distributed  and 
other  meeting  expen.scs.  Registra- 
tion forms  are  available  from  the 
Film  Producers  Association,  165 
West  46th  Street,  New  York 
City,  N.  Y.  10036.  » 

\\  \  iljii-  \<  (|Mir<  -  ful<-rf--t  in 
Canadian  tilni  .^ervii-t-  Oroup 
',  Association  Films,  Inc.  has  ac- 
quired an  operating  interest  in  In- 
dustrial Film  .Maintenance,  a  Ca- 
nadian film  service  organization,  it 
was  jointly  announced  last  month 
by  Robert  D.  Mitchell  and  .Mrs. 
Jean  Lewis,  presidents  of  the  two 
companies.  IFM  is  engaged  in 
television  commercial  film  pro- 
curement, distribution,  syndica- 
tion, film  editing,  sponsored  mo- 
tion picture  distribution  and  AV 
monitoring  services.  The  new 
company  will  be  called  Associa- 
tion-Industrial Films.  It  will  be 
located  at  the  present  address, 
135  Peter  Street.  Toronto.  On- 
tario. 

Industrial  Film  Maintenance 
was  founded  in  1955  by  Mrs. 
Lewis  and  her  late  husband.  Larrv 


Lewi*,  Upon  hb  death  in  1%: 
Mr»,  Lewis  'MsameA  the  presi 
dcncy.  In  1958  IFM  went  into  T^ 
ctrmmerdal  print  procurement  an. 
di.«tribation.  In  1960  IFM  inno 
vated  a  program  monitoring  ser 
vice,  enabling  advertisers  am 
agencies  to  check  the  use  of  the! 
own  and  competitive  commercial 
and  programs  on  Canadian  tele 
vLsion,  .Monitored  materials  ari 
reproduced  by  "Photoscript"  cop 
ies  of  the  actual  broadcast. 

Mr.  .Mitciiell  has  been  namet 
president  of  Association-Industria 
Films;  .Mrs.  Lewis,  vice  presiden; 
and  general  manager;  B.  James 
Bach,  vice  president,  sales;  and 
Dawd  Joseph,  secretary.  George 
Weiland,  manager  of  .Association 
Films'  central  area  exchange  will 
act  as  liaison  between  the  two 
companies.  g 

*  *         * 

Bamett  Named  \  ice-PresidenI 
of  .Manhattan  Color  Laboratory 

"  Chuck  Robbins.  President  of 
Manhattan  Color  Laboratory  and 
its  subsidiaries,  has  announced 
the  election  of  Beraie  Bamett  as 
a  Vice-President  and  a  member 
of  the  Board  of  Directors.  Mr. 
Bamett.  preWously  Marketing 
Manager,  will  continue  to  direct 
MCL's  marketing  programs.       S' 
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\N  hat  does  MPO  stand  lor? 


A  trade  columnist,  unable  to  answer  the  same  ques- 
tion, finally  gave  up  and  quipped:  "Good  govern- 
ment." Quite  right  in  a  wav.  MPO  does  stand  for  good 
government  —  or  good  management,  if  vou  must  be 
literal  —  but  thats  not  what  MPO  means. 

MPO  does  not  mean  Motion  Picture  Organization  as 
is  assumed  bv  some  folks  who  have  a  penchant  for 
translating  the  letters  on  other  people's  license  plates 
into  memory  props.  Although  MPO  is  a  motion 
picture  organization,  it  is  much  more  than  that.  too. 

MPO.  although  it  is  the  world's  largest  producer  of 
filmed  television  commercials  and  sponsored  motion 
pictures,  is  also  one  of  the  most  diversified  companies 
in  audio-visual  communications.  Besides  MPO  Video- 
tronics.  Inc.  (television  spots)  and  MPO  Productions. 
Inc.  (sponsored  films),  there  are  MPO  Sales  Meet- 
ings. Inc.  (sales  meetings,  presentations,  industrial 
shows,  slide  and  film  strips) :  the  Repealer  Projector 
Division  (the  Videotronic  8-automatic  projector  for 
sales  and  training):  Kerbawy-MPO  (complete  A-\ 
and  industrial  show  services  in  Detroit);  MPO-T\ 
of  California  (complete  West  Coast  facilities,  staff 
and  studios  for  films  and  commercials);  MPO.  Inc. 
(Chicago  sales-service  office^:  Special  Project-  Divi- 


sion (militarv  and  government  films  and  projects); 
Kenco-Tape  Films  Division  (Print  servicing,  lab  ex- 
pediting, cataloguing,  vault  storage  and  shipping). 
MPO  divisions  cover  erery  area  of  communications 
programming  and  counseling. 

MPO  maintains  the  East's  largest,  most  modem 
motion  picture  facilities  at  the  MPO  \  ideotronics 
Center  in  New"\ork  (9  sound  stages.  18  editing  teams, 
screening  rooms,  shops)  as  well  as  a  complete  Holly- 
wood production  center.  And  MPO's  full-time  perma- 
nent staff  of  directors,  cameramen,  writers,  editors 
and  technicians  regularly  gathers  more  awards  for 
creativity  than  anyone  else  in  the  business. 

Next  lime  vou  need  a  television  commercial,  sales 
training  or  public  relations  film,  motion  picture  re- 
port, industrial  show,  sales  meeting,  sales  projector, 
presentation,  or  want  to  consult  about  any  audio- 
visual and  communications  project,  call  MPO.  Ask 
for  Judd  Pollock.  He's  the  "P"  of  the  MPO.  You 
see.  back  in  the  days  when  MPO  was  just  a  motion 
picture  organization,  it  meant 
Madison.  Pollock  and  O'Hare. 
MPO.  222  East  44  Street.  New  |>PO| 
York  17.  N.  Y  (212)  TN  7-8200. 
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Let  Buhl  Solve  Your 
Projection  Problems 


^L        Wide    angle    lenses    for 
^^      motion   picture   projeclio 
T       ond  %■■  E.f.l, 

SuperWide  One/Four  14"  Ef  L. 
and  other  wide  angle  lenses  for 
35-mm  slide  ond  filmstrip  projec- 
tion. 
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BUHL  OPTICAL  COMPANY 

1009  Beech  Avenue,  Pittsburgh,  Pa. 
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Elect  Tompkins  President  ol 
N.Y.  Film  Producers  Assn. 

it  George  Tompkins,  head  of 
VPI  Productions.  Inc..  has  been 
elected  president  of  the  Film  Pro- 
ducers Association  of  New  York. 

Other  officers,  whose  terms  be- 
gan at  the  annual  meeting  on  Feb- 
ruary 25.  are  Irving  Hccht.  of 
Cineffects.  Inc..  Vice  President; 
Lou  Mucciolo.  of  Gerald  Produc- 
tions, Inc.,  Secretary;  and  San- 
ford  Greenberg.  MPO  Productions. 
Inc..  Treasurer. 

Directors  of  the  FPA  for  1964 
are  Robert  Bergmann.  Filme.x; 
Lee   Blair.   TV  Graphics;  Manny 


—   N.Y.   producers  elect  Tompkins 

Casiano,  Coastal  Film  Service; 
Arthur  Florman.  Florman  &  Babb 
Ceco;  Robert  Gross.  American 
Film  Productions;  William  Gu- 
lette.  Preview  Theatre;  Jack  Ha- 
ber,  Mecca  Film  Laboratories; 
Robert  Klaeger.  Klaeger  Associ- 
ates; Chester  Stewart.  Reeves 
Sound  Studios;  Henry  Strauss. 
Henry  Strauss  &  Co.:  William 
Lnger.  Elliot.  Unger  &  Elliot;  Wil- 
li;mi  Van  Pragg.  Van  Praag  Pro- 
ductions; and  Nathan  Zucker,  Dy- 
namic Films.  53' 
*        *        * 

Florman  .\c<|iiires  flonlrol  o( 
('amera  Eqiiipmenl  Corp. 

Florman  &  Babb.  Inc..  of  New 
■^ork.  one  of  the  nation's  larger 
suppliers  and  servicers  of  profes- 
sional motion  picture  equipment, 
has  acquired  a  controlling  interest 
in  the  Camera  Equipment  Corpo- 
ration and  Ceco  Industries,  Inc.. 
another  large  motion  picture  equip- 
ment concern. 

For  Arthur  Florman.  President 
of  Florman  &  Babb.  the  acquisi- 
tion represents  the  realization  of 
an  ambition. 

Notes  Rising  Production  Trend 

"V\  ith  the  industry  showing  a 
steady  increase  in  the  production 
of   theatrical,   commercial,    indus- 


— Art  Florman,  key  man  in  merger 

trial,  educational  and  scientific 
films,  it  became  obvious  that  if  the 
present  rate  of  growth  was  to  be 
maintained,  more  and  better  fa- 
cilities would  have  to  be  made 
available  to  the  film  producer.  We 
think  our  move  is  a  big  step  in 
that  direction  and  one  that  will  in- 
sure continued  growth."  he  said  in 
discussing  the  new  organization. 

In  acquiring  a  controlling  in- 
terest in  the  Camera  Equipment 
Corporation  and  Ceco  Industries. 
Inc..  Arthur  Florman  also  pointed 
out  that  mere  assets  are  not  the 
only,  or  major  consideration  in  the 
transaction. 

Bregman  Is  Chairman  of  Board 

"The  combined  knowledge  of 
the  enlarged  staff  of  technicians 
will  be  made  available  to  all  pro- 
ducers, large  and  small.  Their  col- 
lective know-how.  with  respect  to 
the  tools  of  the  trade,  cameras, 
lighting,  grip,  sound  and  editing 
equipment,  for  example,  will  be 
entirely  at  the  producer's  disposal." 

Robert  Bregman.  a  Wall  Street 
broker,  represented  Ceco  Indus- 
tries. Inc..  during  the  negotiations. 
Florman  &  Babb  was  represented 
by  Gilbert  Parker,  financial  con- 
sultant. Milton  Cooper.  F  &  B  at- 
torney, and  Mr.  Florman. 

Known  as  F  &  B.-'Ceco.  the 
company  will  be  headed  by  Rob- 
ert Bregman  as  Chairman  of  the 
Board,  and  Arthur  Florman  as 
President. 

The  former  Ceco  headquarters 
at  31.5  West  43rd  Street.  New 
York,  will  be  the  main  office  of 
the  combined  company.  The  F  & 
B  store  at  68  West  4.5th  Street 
will  also  be  kept  open  with  a  full 
line  of  equipment  for  the  conven- 
ience of  producers  in  that  area; 
Leonard  Dickstein  is  manager.    Ig' 

MPO  Reports  SIO  Million  in 
Sales  lor  1963:  Up  22..5% 

MPO  \'ideotronics.  Inc.  has  is- 
sued its  annual  report  for  the  fiscal 
year  ended  October  31.   1963. 

The  report  shows  sales  for  the 


1963  fiscal  year  at  a  record  high 
of  $10,088,773.  compared  with 
sales  of  $8,231,917  for  the  pre- 
vious year,  an  increase  of  $1,856.- 
856.  or  22.5  per  cent. 

Earnings  after  ta.xes  in  1963  in- 
creased to  $206,789  from  $102.- 
631  in  1962.  Earnings  per  share 
were  44f  in  1963.  compared  with 
22c  in  1962  on  the  total  number 
of  shares  outstanding. 

In    his    letter    to    shareholders. 

(CONTINUED    ON     PAGE     TWELVE) 
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"HOW  THE  OPINION  MAKER 
MAKES  OPINIONS" 

American   Medical 
Political   Action   Committee 

Last  year's  "Physicians  in  Politics" 
seminar  program  was  addressed  ex- 
clusively to  the  medical  profession  — 
and  demonstrated  the  fundamentals  of 
how  doctors  can  make  their  unique 
position  in  their  communities  felt  in 
behalf  of   their   political   candidates. 

This  year.  "How  the  Opinion  Maker 
Makes  Opinions"  develops  one  of  these 
aspects  in  detail:  first  clarifying  the 
doctor's  uniquely  influential  position 
with  many  people  he  meets  (from 
patients  to  postmen);  showing  him 
how  to  work  up  his  simple  platform 
statement;  and  then  demonstrating 
how  he  can  steer  casual  conversations 
into  opportunities  to  pass  along  his 
beliefs  and  recommendations  ...  all 
without  taking  time  from  his  already 
heavy  schedule,  and  without  even  al- 
tering his  daily  routine. 

Although  the  locale  of  the  film  is  a 
doctor's  practice,  the  development  of 
the  "Opinion  Maker"  and  his  ap- 
proach to  his  opinion-making  acti\  iiy 
is  universal.  No  political  bias  is  ex- 
pressed, simpl}  the  attitudes  and  tech- 
niques. 

PARTHENON   PICTURES 

Cap     Palmer     Exec      Producer 

2625  Temple  St.       •       Hollywood  26 
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TRI  ART  FOR  COLOR 
DU  ART  FOR  BLACK  AND  WHITE 
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OVER  40  YEARS  IN  THE  BUSINESS!  Tri  Art  or  Du  Art  offers  you  fast,  de- 
pendable service,  the  highest  quality  film  processing,  the  most  complete 
facilities.  And  a  knowledge  based  on  more  than  40  years  of  experience. 

IN  NEW  YORK:  245  WEST  55TH  STREET,  NEW  YORK  19,  N.Y.,  PLAZA  7-4580 
IN  CANADA:  ASSOCIATED  SCREEN  INDUSTRIES,  LTD.,  2000  NORTHCLIFF  AVENUE,  MONTREAL,  CANADA 
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ANNIVERSARY 


Literally  born  a  classic,  the  first  Arriflex  35 
became  commercially  available  in  1939.  This 
brilliantly  conceived  professional  motion  picture 
camera  inaugurated  a  new  era  in  cinematog- 
raphy. The  ingenuity  of  its  original  mirror- 
shutter  reflex  system  is  today's  most  imitated 
feature  .  .  .  both  a  tribute  to,  and  an  acknowl- 
edgement of  Arriflex's  leadership. 

Its  many  exclusive  features  plus  lightweight 
compact  design,  ruggedness  and  economy  of 
operation  have  provided  Theatre.  Television, 
Industry,  Science  and  Education  with  their  most 
important  and  versatile  cinematographic  tool. 
More  than  any  other  motion  picture  camera, 
Arriflex  has  made  possible  the   'new  wave"  of 


cinematography  that  was  the  cover  subject  of 
Time  magazine's  recent  article,  "Cinema  as 
an  International  Art".  Arriflex  was  singled  out 
in  this  regard. 

We  take  pride  in  having  contributed  to  the 
success  of  Arriflex  in  the  U.S.  during  the  past 
decade,  and  extend  our  heartiest  congratula- 
tions on  this  25th  Anniversary  to  its  originators. 
Dr.  Robert  Richter,  Dr.  August  Arnold  and  Mr. 
Erich  Kaestner,  chief  design  engineer. 

And  to  the  thousands  of  Arriflex  owners,  who 
have  given  meaning  to  its  capabilities:  Sincere 
thanks  for  your  invaluable  contribution  to  this 
memorable  occasion. 


IMPORTANT  IMPROVEMENTS  THAT  MAINTAIN  ARRIFLEX  35's  LEADERSHIP 
AS  TODAY  S  MOST  ADVANCED  PROFESSIONAL  MOTION  PICTURE  CAMERA 


Amilex's  iamiUaf  siihooette  r.as  remained  basi- 
cally unchanged  through  the  years  because  of  its 
masterly  original  design.  But  many  internal  im- 
provements and  additions  have  been  Incorporated 
during  the  last  ten  years  to  keep  pace  with  the 
demands  of  modem  technology  and  motion  pic- 
ture industry  requirements. 

Among  the  most  Important  Improvements  are: 

NEW!  Reflex  shutter  with  approximately  180' 
shutter  opening- 

NEW!  Magazines  with  larger  capacities  for  color 
film  and  new  Improved  film  take-up  mechanism. 


NEW!  Cardioid  cam-driven  transport  claw  for  high 
precision  film  movement. 

NEW!  Variable  shutter. 

NEW!  Signal  generator  with   electric  "clap-stick". 

NEW!  Stronger  variable  speed  handgrip  motorwith 
"forward  "  and  "reverse"  switch. 

NEW!  Transistorized  governor-controlled  motor. 

NEW!  Adjustable  matte  box  with  leather  bellows. 

NEW!  Comprehensive  accessory  system,  from 
sound  blimps  to  time-lapse  mechanisms. 
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celebrate  with  us! 

YOUR  TRUSTY  OLD 
ARRIFLEX  35  $ 

MIGHT  BE  WORTH 


2,500 


00 


If  you  are  the  owner  of  an  old  Arriflex  35  "that  has  seen  its 

day",  take  advantage  of  our  25th  Anniversary  Offer. 

We  will  accept  up  to  25  old  Arriflex  35's,  REGARDLESS  OF 

OPERATING  CONDITION,  in  trade  against  a  new  model 

and  allow  you  $250.00  towards  the  purchase  price. 

AND.  IF  YOURS  HAS  THE  EARLIEST  ORIGINAL  SERIAL 

NUMBER,  of  the  traded-in  cameras.  WE  WILL  REFUND  YOUR 

ENTIRE  PURCHASE  PRICE  up  to  a  total  of  $2,500.00! 

So,  if  you  have  been  thinking  about  a  new  Arriflex  35.  take 

advantage  of  our  25th  Anniversary  Trade-In  Celebration. 

Your  traded-in  Arriflex  might  be  worth  $2,500.00. 

or  at  the  very  least.  $250.00  if  you  act  fast! 

PARTICIPATING    DEALERS: 


Mark  Armistead.  Inc..  Hollywood 

Behrends  Incorporated.  Chicago 

Birns  &  Sawyer  Cine  Equipment.  Hollywood 

Brooks  Cameras  &  Supplies.  San  Francisco 

Camera  Equipment  Company,  New  York 


Camera  Mart.  Inc  .  New  York 
Camera  Sales  Center,  New  York 
Florman  &  Babb.  New  York 
SOS  Photo-Cine-Optics.  New  York 
Village  Camera  Shop,  Detroit 


NOTE:  This  offer  is  good  until  May  1.  1964.  or  until  twenty-five  old  Arriflex  35  cameras  have  been  traded-in 
^v.h.chever  occurs  first.  List  of  names  and  serial  numbers  of  trade-ms  v/ill  be  furnistied  on  request. 


Zi^H[^D[?a.[i^ 


CORPORATION  OF  AMERICA 

257  Park  Avenue  South  New  York,  N.Y.10010 
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AT&T  AMERICAN  BANKERS  ASSOCIATION 
ABC-TV  M''1!N.'M  ABC-TV  INTERNATIONA 
L  AMF  AMERICAN  HOME  MAGAZINE  AUDI 
T  BUREAU  OF  ^KZlIIEEIIIillim  CIRCU 
LATIONS  BABCOCK  &  WILCOX  B.  F.  GOO 
DRICH  ■MSZniCH  THE  BORDEN  COMPA 
NY  BRISTOL  MYERS   CELENESE  CORP. 

OF  AMERICA  WMHHMiMMnSM  clair 

OL  COMPANY  CBS-RADIO  CBS-TV  CONGR 
EGATION  ■EEnnn^ CHRISTIAN  CHUR 
CH  DOW  CHEMICAL  COMPANY  EASTMAN  C 
HEMICAL  COMPANY  f^UJEnSM^  EAST 
MAN  KODAK  COMPANY  E.  I.  DUPONT  ET 
HYL  CORPORATION  ^illJ!li^JJir'JJ:l!IIJc|i!iM 
FAMILY  CIRCLE  FOUR  ROSES  DISTILLE 
RS  FOSTORIA  GLASS  CO.  ■l.'HhIIIJil.'W  G 
IRL  SCOUTS  OF  THE  U.S.A.  HEUBLEIN 
INC.  IBM  ^EEMnH^l  INSTITUTE  0 
F  LIFE  INSURANCE  INTERNATIONAL  NI 
CKEL  COMPANY  BEIEEES^l  JONES  & 
LAUGHLIN  STEEL  COMPANY  KOPPERS  CO 
MPANY  MUniMIEni  ladies  home  JOU 
RNAL  LEVER  BROTHERS  LIFE  MAGAZINE 
MC  CALL'S  MAGAZINE  iKaHmH!^  NAT 
lONAL  DISTILLERS  NATIONAL  LUMBER 
MFGRS.  ASSOC.  HaEHEEIIiM  NATION 
AL  VITAMIN  FOUNDATION  NEW  YORK  LI 
FE  INSURANCE  CO.  ■','llil*.-^>J:IJJMOLIN  M 
ATHIESON  PEPSI-COLA  COMPANY  PHILL 
IPS-VAN  HEUSEN  ■HHIiMmH  CHA 
RLES  PFIZER  RAYBESTOS  REDBOOK  ROY 
AL  CROWN  ■niEEHinna  THE  SATURDAY 
EVENING    POST    SCOTT    PAPER    COMPANY 

— JIOgiEiaMirfii^Mi'iHinilM  socoNY  mobi 

L  OIL  COMPANY  SEAGRAMS  SYLVANIA  E 
LECTRIC  ■JUMIEiEimiliDi  PRODUCTS,  I 
NC.  TEXACO  THEATER  GUILD  TIME  MAG 
AZINE  IMEIIIIIIinEBH  UNION  CARBIDE 
VOGUE   WESIiiNL-nuuSE   ELECTRIC    CORP. 

WOMAN  •  s  DAY  j^HMillMimHH  XEROX 


VISUALSCOPE 

INCORPORATED 

103  PARK  AVENUE    ■  NEW  YORK  CITY  17  ■  MU  3-3513 


(CONTINUED       FROM       PAGE       SIX) 

Judd  L.  Pollock.  President,  dis- 
cussed the  recent  production  con- 
tract entered  into  with  ;i  le;iding 
advertising  agency.  J.  Walter 
Thompson,  which  tends  to  assure 
the  company  of  substantial  and 
continuing  volume  of  film  produc- 
tion work  from  this  client. 

Mr.  Pollock  pointed  out  that 
this  development  would  enable  the 
company  to  plan  for  future  pro- 
duction on  a  more  efficient  basis. 
"Successful  operation  of  this  sys- 
tem will  not  only  help  the  com- 
pany's profit  picture."  he  said, 
"but  may  well  improve  the  total 
marketing  picture  of  the  entire 
industry." 

MPO  V'ideotronics  is  one  of 
the  nation's  largest  producers  of 
television  commercials  and  spon- 
sored films.  In  recent  years,  the 
company's  diversification  program 
has  resulted  in  a  broad  range  of 
communication  services  being  of- 
fered to  its  clients. 

The  firm  has  additional  divi- 
sions operating  in  the  field  of  in- 
dustrial shows,  sales  meetings, 
sound  slidefilms.  audio-visual  pre- 
sentations, and  for  the  production 
and  marketing  of  the  Videotronic 
8,  an  8mm  sound  repeating  motion 
picture  projector  for  sales  and 
training  use.  H' 

NeMsl'ilm  Editor  Ken  Brijiliton 
Is  Victim  of  Parkway  .\eci<leiil 

■w  Kenneth  E.  Brighton.  34.  Man- 
aging Editor  of  Newsfilm.  Inc.. 
New  York,  was  killed  January  23 
when  an  approaching  car  on  the 
Northern  State  Parkway.  Long 
Island,  jumped  the  divider  and 
struck  his  car. 

Beginning  his  career  as  a  film 
editor  for  NBC.  Mr.  Brighton 
joined  Marathon  International 
Productions  as  Manager  of  News- 
film  in  1954.  In  addition  to  his 
wife.  Joan,  he  is  survived  by  two 
sons,  Kenneth,  7.  and  Robert,  5. 
*        *        * 

Bobker  to  Lead  .Seminars  on 
"Coiileniporary  Film"  at  NYL 

•k  A  series  of  screenings  and  semi- 
nars on  the  Conteinporciry  Film 
will  be  given  this  Spring  by  Lee 
R.  Bobker.  President  of  Vision 
Associates,  at  the  Department  of 
Television.  Motion  Pictures  and 
Radio  of  New  York  University. 

Meetings  will  be  held  in  the 
Washington  Square  Room  in  Loeh 
Student  Center.  Admission  is  free. 
Seminars  will  be  an  exploration 
into  the  art  of  the  film  through 
the  ideas  and  techniques  of  four 


leading  contemporary  film  makers. 
Dates  for  the  screenings  are  as 
follows:  April  9 — The  Film  Maker 
and  Truth:  Rii.shomon  by  Kurosa- 
wa; April  30-  The  Film  Maker 
and  Time:  Hirnshiinu  Man  Amour 
by  Resnais.  ^* 
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PARTHENON   ^M  PICTURES 


HOLLYWOOD 


DIUNER  EDICATION 

(An  Smin  Data/Set) 

Standard  Oil  Company  (Indiana) 

One  of  the  first  "packages"  of  Smm 
silent  instructional  films  in  a  new 
technique  adaptable  to  salesman's 
"motion  brochure"  use;  salesman  and 
dealer  instruction;  employee  job  train- 
ing; user's  "motion  instruction  man- 
ual," service  and  repairmens'  educa- 
tion, and  so  on. 

The  eight  films  are  "single  concept," 
each  de\cloping  one  key  idea  or  phase. 
Length  —  each  4I  2  minutes.  Wording, 
distilled  and  simplified  to  the  essence, 
appears  in  super-imposed  "titles."  Dia- 
grams are  so  slotted  that  the  projector 
may  be  stopped  and  the  frames  studied. 

The  films  are  packaged  on  a  choice 
of  conventional  reels  for  universally- 
available  8mm  home-movie  projec- 
tors, or  loaded  in  cartridges  for  the 
Technicolor  projectors.  The  price  is  so 
low  that  prints  are  disposable,  like 
brochures;  to  be  distributed  on  a  non- 
returnable  basis  .  .  .  the  eight  B&W 
prints  in  this  "Driver  Education" 
package  sell  to  the  Dealers  at  less  than 
S50;    boxed    and    with    manuals. 

PARTHENON   PICTURES 

Cap     Palmer     Exec-     Producer 

2625  Temple  St.       •       Hollywood  26 
213-DUnkirk   5-3911 
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...IS  ALSO  AVAILABLE  TO  YOU 

Whether  it  is  a  one-reel  industrial  film  or  a  multi-million-dollar  theatrical  produc- 
tion-Technicolor gives  the  same  quality  and  service  to  all  producers  of  motion 
picture  film.  Remember  Technicolor  ciuality  costs  you  no  more.  Also,  services  are 
available  to  you  that  you  can  not  obtain  elsewhere.  Give  your  next  production  that 
"Extra  Star"— Color  by  Technicolor. 


AUTO-SELECTIVE  PRINTING  FOR 
CONTROL  OF  CONTINUITY 

Tfclniicolor  |)iiiitt.Ts  are  proRranied  to  make  automatic 
fades,  dissolves,  deletions  or  substitutions.  For  instance, 
a  Kj-minute  and  a  27-minute  version  ma.v  be  printed  from 
the  same  original  negative  without  recutting. 

LIQUID  COATED  PRINTING 
TO  PROTECT  YOUR  NEGATIVE 

Negatives  are  coated  with  a  cleansing  solvent  during 
printing;  abrasion  is  avoided,  and  if  already  present,  is 
rendered  invisible. 

MULTIPLICITY  OF  PRODUCT 

There  are  over  fort.v  difTerent  methods  and  aspects  of 
])rinting  that  are  standard  products.  (Anamorphosing, 
deanamorphosing,  enlargement  and  reduction  of  image.) 


AUTOMATION  IN  MANUFACTURE- 
PERSONAL  CONTROL  AND  INSPECTION 

Continunus  ]irocessirig  from  raw  stock  to  completed  color 
and  sound  print  is  accomplished  in  one  pass  through  proc- 
essor and  projected  inspection.  Electronic  and  mechanical 
programing  guides  progression  of  operation.  Ever.v  print 
is  objectivel.v  and  subjectivel.v  inspected  before  packaging. 


GREATEST   NAME   IN    COLOR 

"Technicolor 

C  O  FR  F»  O  FR  >^-r  I  O  INI 


HOLLYWOOD     •     NEW   YORK     •     LONDON     •     PARIS     .     ROME 
TECHNICOLOR  IS  A  REGISTERED  TRADEMARK 
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AWARDS  COiMPETITION  FOR  BUSINESS  FILMS 


THE  AMERICAN  FILM  FESTIVAL 

Sponsored   by   the   Educational 

Film    Library   Association 

New  York  City  April  29-May  2,  1964 

:':  The  1964  American  Film  Festival,  spon- 
sored by  the  Educational  Film  Library  Asso- 
ciation, representinj;  school,  university  and 
public  libraries,  and  lilm  libraries  throughout 
the  U.  S.  will  be  held  April  29-May  2  at  the 
Biltmore  Hotel.  New  York  City. 

Categories;  32  major  areas  of  education  and 
information,  art  and  culture,  religion  and  ethics, 
business  and  industry,  and  health  and  medicine 
will  be  offered  for  final  judging  by  screening 
groups  during  the  Festival.  Elections  will  have 
been  made  by  pre-screening  juries  for  tinal 
entries. 

Awards:  Blue  Ribbon  (certificate)  Awards 
to  be  presented  at  banquet.  Friday.  May  1st. 
Entries  closed  on  January  20.  1964.  y- 


THE  12TH  ANNUAL  COLUMBUS 
FILM  FESTIVAL  AND  AWARDS 

Sponsored   by   the 

Film   Council   of   Greater   Columbus 

in   association   with   the 

Columbus   Areo   Chamber   of   Commerce 

Awards   Screenings:   Laznrus   Auditorium 

September   14  tliroiijjli   IS.   \i)M 

Chris    Awards    Ban<|uet:    <!<)luinbus    Pla/a    Hotel 

September  2.5,   19()4 

Entries:  Film  producers  and  sponsors  are  in- 
vited to  enter  motion  pictures  and  filmstrips 
produced  in  1962.  1963  and  1964.  provided 
they  have  not  been  previously  submitted  to 
any  Columbus  Film  Festival.  Entries  (in  the 
categories  enumerated  below )  must  be  ac- 
companied by  ix5  cards  (for  preview  commit- 
tees 1  noting  type  of  audience  intended. 

Films  arc  judged  by  professionals  in  the 
various  fields.  Entry  fee  per  film  is  $5  for 
hims  up  to  L.'SOO  feel;  $7  for  films  of  1.600 
feel  or  more.  Entrant  also  pays  round-trip  post- 
age on  films.  A  Hat  charge  of  S7  covers  all 
feature  films  (16mm)  regardless  of  length.  A 
Hat  charge  of  $10  for  all  feature  length  3.'>mm 
prints.  (Both  U.  S.  and  foreign  feature  films 
will  be  judged  in  separate  category. )  An  entry 
fee  of  $  1 .00  is  charged  for  each  set  of  film- 
strips  entered:  the  same  applies  to  sets  of  slides. 
Entries  for  films  and  filmstrips  are  being  ac- 
cepted now.  Closing  date  for  all  entries  is  Au- 
gust 15.  1964. 

Categories  &  Chairmen:  (Motion  pictures 
and  filmstrips  should  be  shipped  directly  to 
the  following:)  Business  &  Industry  (job  train- 
ing; sales  promotion;  industrial  relations;  pub- 
lic relations;  industrial  safety  and  general  infor- 
mation ) ;  Galvy  Gordon,  Cohiinhus  Public  Li- 
brary, 96  S.  Grant  Ave..  Columbus  15.  Ohio: 
Information  &  Education  (classroom  instruc- 
tional films:  specialized  instructional;  general 
information).  General  Filmstrip  (business,  ed- 


National    X     liiliTiiational    l'ri><:rani!> 

Evaliialiiiii    tin-    I'ailiial    Kilin    Media 

ucation.  mental  health,  travel.  U.  S.  &  foreign, 
line  arts,  religion).  Kenneth  B.  Hobbs.  liattelte 
Memorial  Institute,  505  King  Avenue.  Colum- 
bus, Ohio:  Health  &  Mental  Health  (health  & 
hygiene;  mental  health;  general  medicine;  pro- 
fessional medicine:  dental).  Peter  A.  Volpe, 
M.  I)..  Director,  Regional  Hospital  Planning, 
Columbus  Hospital  Federation,  lio.x  2239.  Co- 
Imnbus  16.  Ohio:  Travel  U.S.  &  Foreign  & 
Special  Fields  (arts  &  crafts,  music,  experi- 
mental, religion);  Feature  Films  (16  or  35mm. 
r.  S.  and  foreign).  Daniel  F.  Prugh,  Film 
Council  of  Greater  Columbus,  280  Fast  Broad 
.Street,  Columbus   15.  Ohio. 

Awards  Given:  This  is  the  sixth  year  of  the 
Chris  Statuette  Award,  presented  to  the  out- 
standing films  in  each  category.  Films  receiv- 
ing the  Chris  Statuette  must  be  voted  "best  in 
photography,  story  value,  and  technical  as- 
pects of  production."  Chris  Certificate  Award> 
are  given  to  motion  pictures,  filmstrips.  and 
slides  considered  "finalists"  but  not  receiving 
the  statuette  award.  IS' 


Honor  Medal  recognition.  Awards  will  be  an- 
nounced at  Valley  Forge  on  February  22, 
1965. 

To  Nominate:  Nomination  forms  are  avail- 
able from  Freedoms  Foundation,  at  Valley 
Forge,  Pennsylvania.  Iff 


FARM  FILM  FOUNDATION 
PROFESSIONAL  IMPROVEMENT  AWARDS 

Avsakds:  lui  the  10th  consccuuve  year,  an 
inscribed  certificate  and  $500.00  will  be  given 
lo  an  active  member  of  the  American  Asso- 
ciation of  .Agricultural  College  Editors,  who 
is  selected  by  a  committee  of  three  Judges  as 
having  made,  through  work  in  motion  picture 
production,  the  most  outstanding  contribution 
lo  the  advancement  of  agriculture,  home  eco- 
nomics, rural-urban  relations,  and  the  public 
interest  during  the  past  two  years.  Honorable 
Mention  .-Xwards  of  S50.00  each  may  also  be 
given  at  the  discretion  of  the  judges. 

Presentation:  The  .Awards  will  be  presented 
at  a  dinner  co-sponsored  by  the  Farm  Founda- 
tion and  the  Foundation  for  .American  .Agri- 
culture at  the  annual  meeting  of  the  American 
.Association  of  .Agricultural  College  Editors 
scheduled  for  July  13.  1964  at  New  Mexico 
State  University.  University  Park.  New  Mexico. 

Eligibility:  Any  active  member  of  AAACE 
engaged  in  some  phase  of  motion  picture  pro- 
duction are  eligible  to  apply  for  the  Award. 


FREEDOMS  FOUNDATION  AWARDS 

Sponsored   by  the   Freedoms   Foundation 

Valley    Forge,    Pennsylvania 

Closing   Date  for   Entries:   November   I,    1964 

Categories:  Consideration  is  given  to  all  films 
produced  or  released  during  1964.  which  are 
aimed  at  building  a  better  understanding  of  the 
American  Way  of  Life. 

.Awards:  A  distinguished  jury  of  State  Sup- 
reme Court  jurists  and  other  eminent  citizens 
se'ec's  one  film  for  the  top  award  and  approxi- 
mately  10  others  for  the  George  Washington 


ANNUAL    INDUSTRY    FILM    PRODUCERS 
ASSOCIATION    AWARDS 

IFPA    Conference    —    June    4,    5,    6,    1964 
Disneyland     Hotel,     Anaheim,     California 

.Annual  Awards  Competition  in  recognition 
of  growing  number  of  motion  picture  units 
set  up  for  the  production  of  factual  films.  The 
purpose  of  the  IFP.A  awards  is  to  stimulate  a 
constant  improvement  in  efiiciency  of  produc- 
tion, quality  of  films,  and  their  effective  utili- 
zation by  industry,  education  and  government. 
Categories:  Public  Information:  Technical  In- 
formation; Sales  Promotion;  Training:  Orienta- 
tion and  Indoctrination:  Out-Plant  Production. 
Entry  Ineokmaiton:  Films  may  be  submitted 
by  any  Active  IFP.A  Member.  Out-of-plant 
films  produced  for  an  IFPA  Active  member 
mav  be  submitted  by  that  member  in  the  Out- 
Plant  Production  category.  Any  film  complet- 
ed  for   release    during   the   calendar   year   of 

1963  is  eligible.  Films  completed  earlier  under 
novernment  security  classification,  but  declass- 
ified during  1963  are  also  eligible.  More  than 
one  film  can  be  submitted.  Entry  deadline  is 
March  15.  1964.  Entry  fee  for  each  film  is 
$10.00.  For  additional  information  write  to 
Kenneth  J.  Maurer.  Chapters'  Vice-President, 
9028  Norma  Place.  Los  Angeles,  California 
9(J046.  Iff 

THE   22ND    ANNUAL    NATIONAL 
SAFETY  FILM  CONTEST 

Sponsored    by   the    Notional    Committee 

on  Films  for  Safety 
(Entries  close  about   February   15,   1965) 

Fi.iGiHiE  Films:  .All  motion  pictures  and 
sound  slidefilms  produced  or  released  during 

1964  whose  primary  objectives  are  safety  or 
wh'ch  have  important  accident  prevention  se- 
quences. 

Categories:  Motion  pictures,  non-theatrical 
(  16mm)  in  each  of  four  fields:  1.  Occupation- 
al. 2.  Home.  3.  Traffic  and  transportation.  4. 
General.  Sound  slidefilms  are  judged  separate- 
ly, as  are  television  and  theatrical  subjects.  TV 
shorts  and  spots. 

.Awards:  Bronze  Plaques  will  be  awarded  to 
top  winners  in  each  of  the  various  areas  of 
safety.  Award  of  Merit  Certificates  will  be  giv- 
en to  other  films  for  special  reasons  of  subject 
treatment,  production  excellence  and  or  un- 
usual contribution  to  safety.  At  the  discretion 
of  the  judges,  awards  may  be  given  separately 
for  "instruction-teaching"  and  for  "inspiration- 
al" purpose  films. 

Presentation;  Films  winning  the  Bronze 
Plaque  will  be  shown  in  October  during  the 
(awards   listings  continued  on   page    16) 
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NEW   •   EXCLUSIVE  •  NEW 


The 

Miniola 

Editing 

Maeliine 


The  "Miniola"  is  designed  to  meet  the  re- 
quirements of  the  smaller  budget  16mm  film 
producers  while  offering  the  same  precision 
and  many  of  the  facilities  of  the  higher 
priced  models.  It  is  portable  and  can  be 
bench  mounted  or  a  purpose  built  stand 
supplied. 

It  has  a  continuous  movement  with  drive  of 
a  novel  design  giving  instant  stop  and  re- 
verse without  the  aid  of  magnetic  clutches. 
brakes  and  electronic  relays. 

The  upper  film  path  is  for  picture  and  the 
lower  film  path  for  separate  optical  and 
separate  magnetic  sound.  Either  film  path 
can  be  moved  independently  of  each  other 
through  de-clutching  the  sprockets  simply 
by  lifting  the  knob  on  the  front  of  either 
sprocket. 

Precision  cut  sprockets  and  both  film  gates 
are  in  non-magnetic  stainless  steel. 

The  machine  can  be  bench  mounted  or  used 
on  a  special  stand  that  is  available  as  an 
extra. 


51895 


F.O.B.,  N.Y. 


Continuous  movement  suitable  for  negative 
and  positive  viewing  •  Film  paths  declutch- 
able  ■  Projected  picture  ^WxA^z"  •  In- 
stant stop  and  reverse  ■  High  quality  sound 
*  2000'  capacity  •  Separate  magnetic,  sepa- 
rate optical  and  combined  optical  and  mag- 
netic heads  •  Synchronous  and  double 
speeds  •  Program  timer  (optional)  •  Footage 
counter  •  Portable 


For  Literature  or  Demonstration 
Write  to: 

& 

Ser[/ing  the  world's 
finest  film  makers 

68  West  45th  Street, 

New  York  36,  N.Y. 

MU  2-2928 
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I  (FILM  AWARDS 


(CONTINUED  FROM  THE  PRECEDING  PAGE  15) 

N;iIion;il  Safety  Congress  and  Exposition  in 
Chicago.  111.  Plaques  will  be  presented  at  that 
time  to  representatives  of  sponsors  of  these 
films  by  the  Committee's  chairman.  Certifi- 
cate of  Merit  winners  will  receive  their  awards 
alter  the  final  judging  which  is  in  April.  All 
winners  will  be  notified  immediately  after  the 
judging. 

Information  on  Awards  Programs:   Write 

to    William     Englander,     Secretary.    National 

Committee   on   Films   for   Safety,   425    North 

I  Michigan  Avenue,  Chicago,  Illinois  60611.  R' 

4TH  INTERNATIONAL  FILM  &  TV  FESTIVAL 
OF  NEW  YORK 

(Held   in  Conjunction   With   the 
Industrial   Film   &   A-V   Exhibition) 

w  The  Fourth  International  Film  &  TV  Festi- 
val of  New  York  is  scheduled  for  November 
4-6,  1964.  at  the  Americana  Hotel.  53rd  Street 
&  7th  Avenue,  New  York  City.  Industrial  and 
other  sponsored  films  as  well  as  TV  commer- 
cials are  eligible  for  entry. 

Categories:  Business  films  may  be  entered  in 
(1)  Sales  Presentation;  (2)  Training;  (3) 
Public  Relations;  (4)  Scientific;  (5)  Educa- 
tional; (6)  Public  Service;  and  (7l  Documen- 
tary categories.  Television  commercials  are 
grouped  into  (1)  Live  Action;  (2)  Animation 
and  Puppet;  and  (3)  Live  and  .Animation,  and 
are  divided  into  (a)  up  to  30  seconds;  and 
(b)  over  30  seconds. 

Awards:  Grand  Prix  is  awarded  in  each  of  the 
two  primary  groups.  Business  Films  and  TV 
Commercials.  Each  category  in  these  two 
groups  is  eligible  for  First  Prize  and  Special 
Awards.  Special  achievement  awards  are  given 
for  contributions  in  Best  Direction.  Best  Music- 
al Sound  Track,  Best  Special  Effects,  Best 
Photography,  Best  Art  Work,  etc. 

Entries:  For  entry  forms  and  fees  apply  to 
Industrial  Exhibitions.  Inc..  sponsors  of  the 
Festival.  17  East  45th  St..  New  York,  New 
York  10017.  Phone:  OXford  7-4978.  g' 


12TH   ANNUAL  AWARDS   COMPETITION 

of   the 
NATIONAL   VISUAL    PRESENTATION    ASSN. 

"  The  "nth  Day  of  Visuals""  and  attendant 
awards  events  of  the  National  Visual  Presen- 
tation Association,  usually  held  in  the  Spring 
of  each  year,  have  been  postponed  because  of 
the  impending  New  York  World"s  Fair,  open- 
ing on  April  22nd. 

Dates  for  this  event,  now  tentatively  set  for 
mid-June,  1964.  will  be  announced  later.  For 
up-to-date  information  address:  The  National 
Visual  Presentation  .Association,  New  York 
Area  Chapter.  19  West  44th  Street.  New  York 
36,  N.  Y.  Business  Screen  will  carry  details 
as  soon  as  they  are  announced.  Q' 

Awards  Events  for  Television  Commercials 

-Are  Listed  in  the  Adjacent  Column;  Also  See 

-  Int'l  Ad  Film  Festival  Listing  on  Page  18 


THE  FIFTH  ANNUAL  AMERICAN 
TV   COMMERCIALS    FESTIVAL 

New   York   City— May    14-15,    1964 
Chicago,  Toronto,  Dallas,  Los  .Angeles 
and  Other  Cities— May  &  June,   1964 

Eligibility:  Open  to  commercials  telecast  in 
the  U.  S.  and  Canada  for  the  first  time  during 
1963.  No  limit  on  entries  from  sponsors,  agen- 
cies, stations  or  production  companies. 

Categories:  Forty  product  classifications  plus 
one  category  for  Classics,  which  must  have 
been  first  telecast  more  than  five  years  ago. 

Judging:  By  five  Regional  Councils  of  prom- 
inent advertising  executives,  headed  in  1964 
by  Barton  Cummings,  Chairman  of  Compton 
.Advertising  Agency. 

Criteria:  Outstanding  commercials  .  .  .  based 
on  strength  of  the  sales  message,  visual  and 
aural  appeal  and  allover  technical  skill. 

Awards:  A  golden  ""CLIO""  statuette  to  each 
Best  of  Product  Category  and  Special  Citation 
winner.  Certificates  to  Runners-Up  and  150 
FinaHsts. 

Information:  16mm  reel  of  winners  is  avail- 
able from  Wallace  A.  Ross.  Director,  Ameri- 
can TV  Commercials  Festival,  40  East  49th 
Street,  New  York.  New  York  10017.  Phone: 
ELdorado  5-5877.  ^ 


FIFTH    ANNUAL    INTERNATIONAL 
BROADCASTING   AWARDS   COMPETITION 

Sponsored    by    the    Hollywood    Advertising    Club 

•  •  IBA  awards  are  presented  during  February, 
1965  at  the  Hollywood  Palladium,  Hollywood, 
California  for  the  world"s  best  television  and 
radio  commercials  broadcast  during  1964. 

Eligibility:  Open  to  any  company  or  in- 
dividual engaged  in  creating  or  producing 
broadcast  advertising.  For  television  commer- 
cials broadcast  internationally,  nationally,  re- 
gionally or  locally  between  December  1.  1963 
and  December  1,  1964.  Deadline  for  entries: 
December  15,   1964. 

Categories:  Fourteen  television  and  eight 
radio  categories,  including:  Live  Action;  Ani- 
mation; Combination;  Stop  Motion;  Video 
Tape;  IDs;  Local;  Program  Integrated;  Hu- 
morous; Public  Service;  Series,  etc. 

Judging:  Preliminary  judging  held  in  six  pro- 
duction centers:  London,  Toronto,  Mexico 
City.  New  York,  Chicago  and  Hollywood. 
More  may  be  added.  Final  judging  by  outstand- 
ing panel  from  International  Advertising  Asso- 
ciation, held  in  Hollywood. 

Awards:  Sweepstakes  Trophies,  "Annie"" 
Awards  in  TV  and  Radio:  Best  of  Category; 
special  citations  for  marketing,  technical  ex- 
cellence, achievement,  etc.  Top  250  finalists 
receive  certificates. 

Information:  General  Chairman,  Internation- 
al Broadcasting  Awards,  Hollywood  Adver- 
tising Club,  6362  Hollywood  Boulevard, 
HoUywood,  California  90028.  Phone  HO  5- 
1183.  16mm  Reel  of  Winners  available.  Win- 
ning commercials  donated  to  the  Hollywood 
Museum  Permanent  Library. 
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BUSINESS  SCREEN 


REID  H.  RAY  FILM   INDUSTRIES 


ST. PAUL 


CHICAGO 


WASHINGTON 


COMMUNICATIONS 

IN  MOTION 

OUR  FILM  SCOPE... UXLIMITKI) 

ASSIGl/IENT 

tfi^ORLD 

With  an  openness  to  knowledge,  we  have  assumed  a 


responsibihty  to  our  cHents  who  have  multipHed  and 
diversified  throughout  the  years.  Coupled  with  our 
accomplishments,  the  horizon  of  our  company  activity 
has  expanded  to  global  proportions. 

We  have  established  a  flexibility  that  has  taken 
our  activities  from  Zamboanga  to  Atlantic  City  and 
has  included  scenes  filmed  in  the  Sulu  Sea  and  in  the 
bush  of  Africa.  Our  cameras  have  seen  the  Inland 
Empire  at  harvest  time  and  have  flown  above  the 
1 6th  Fleet  in  the  Mediterranean. 

Responsibility,  integrity,  plus  dependability  have 
been  important  factors  in  the  more  than  half  a  cen- 
tury of  continuous  production  leadership.  A  priceless 
heritage  has  been  established. 
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INTERNATIONAL  AWARD  COMPETITION 


IN     PRODU  CTIO  N 


FILMS 


FOR  THE 
1964-1965 
NEW  YORK 

WORLD'S  FAIR 


GRAPHIC   FILMS   CORP. 

9J6  N.  CITRUS  AVENUE 

HOLLYWOOD  38.  CALIFORNIA 

HO  72191 


THE   IITH   INTERNATIONAL 
ADVERTISING    FILM   FESTIVAL 

Venice,    Italy-June    15-20,    1964 

Sponsored   by  the   Screen   Advertising 

World   Association    Ltd. 

Management  CcMMiriEE:  The  Executive 
Committee,  consisting  of  officers  of  the  above 
mentioned  Association,  is  fully  responsible  for 
all  policy  matters  in  relation  to  the  Festival 
Organization.  Categories  and  awards  are 
planned  by  these  representatives  of  the 
sponsoring  Association.  Festival  Director:  Mr. 
Peter  E.  Taylor.  Head  Office,  International 
Advertising  Film  Festival.  17,  Berkeley  Street. 
London  W.  1.  England.  Phone:  GROsvenor 
1471,2. 

Entry  Date  &  Categories:  Entry  forms 
issued  from  London  Office  during  March.  Clos- 
ing dates:  for  completed  entry  forms  —  April 
28th;  for  delivery  of  films  to  Venice  —  May 
16th.  Contact  in  United  States,  Alexander  In- 
ternational, 500  Fifth  Avenue.  New  York.  New 
York  10026,  and  Alexander  Film  Company, 
Colorado  Springs,  Colorado. 
Category  Modification:  Categories  avail- 
able as  before  except  that  a  new  category  in- 
troduced into  the  Cinema  group  last  year  and 
entitled  "Special  Effects"  is  being  renamed 
"Mixed  Techniques"  and  a  similar  category 
will  for  the  first  time  be  introduced  into  the 

I  Television  group. 

'Awards:  Special  awards  will  include  besides 
the  Grand  Prix  du  Cinema  and  the  Grand  Prix 
de  la  Television,  the  Coppa  di  V'enezia  which 
will  be  awarded  in  each  of  the  Cinema  and 
Television  groups  for  the  highest  average  of 
marks  attained  for  a  minimum  entry  of  six 
films  in  the  one  or  the  other  group. 
Juries:  Two  international  juries,  one  for  the 
Cinema  and  the  other  for  the  Television  group, 
each  headed  by  a  president  to  be  elected  just 
prior  to  the  start  of  the  Festival,  will  be  selec- 
ted to  judge  all  the  films  in  both  groups.  Mem- 
bers of  the  various  international  advertising 
associations  and  federations  compose  this  judg- 
ing group.  & 


THE    16TH    ANNUAL   COMPETITION 

OF  THE  CANADIAN  FILM  AWARDS 

Sponsored  Jointly  by 

The  Canadian  Association  for  Adult  Education, 

The  Canadian   Film   Institute, 

The   Canada   Foundation 

Management  Committee:  Consists  of  rep- 
resentatives from  each  of  the  sponsoring  or- 
ganizations plus  technical  advisers,  who  are 
associated  with  the  film  making  industry  in 
Canada.  Roy  Little,  Chairman,  Canadian  Film 
i  Awards.  1762  Carling  .'\venue,  Ottawa  13. 
Ontario. 

Categories:  Awards  will  be  given  for  films 
produced  for  TV  in  two  categories,  fictional 
and  documentary,  and  for  filmed  TV  commer- 
cials. Other  categories  are:  Theatrical,  shorts 
and  features;  Non-theatrical,  arts  and  experi- 
ment,  children's,    general    information,    public 


relations,  sales  and  promotion,  training  and 
instruction,  travel  and  recreation,  amateur. 
Award  for  Cinematography  presented  by  Ca- 
nadian Society  of  Cinematographers.  Films  re- 
leased during  1963  by  Canadian  film  producers 
are  eligible  for  award.  Entries  closed  January 
31,  1964. 

.Awards;  Award  for  the  Canadian  Film  of  the 
Year,  a  Certificate  of  Merit  for  best  in  each 
category,  trophy  of  the  Association  of  Motion 
Picture  Producers  and  Laboratories  of  Canada 
for  the  best  amateur  film.  ^ 

THE  FIFTH   INTERNATIONAL 
INDUSTRIAL   FILM    FESTIVAL 

London,   England,   November  2-6,    1964 

Sponsored   by  the  Council  of  European 

Industrial  Federations 

•  Great  Britain  is  the  host  country  for  the  Fifth 
International  Industrial  Film  Festival.  Spon- 
sored annually  by  members  of  the  Council  of 
European  Industrial  Federations  (CEIF). 
European  film  entries  are  selected  through 
national  industrial  film  festivals  held  in  each 
of  the  respective  countries.  Films  of  the  United 
States  are  invited  to  participate  though  the 
National  Association  of  Manufacturers  in  this 
country. 

Categories:  the  following  types  of  films  are 
admitted  to  this  International  Festival: 
\.  Films  about  industrial  questions  (economic, 
social,  technical  or  scientific )  of  general  inter- 
est and  intended  for  showing  primarily  to  the 
general  public. 

B.  Films  about  specific  industrial  products, 
materials  or  projects,  intended  for  showing 
primarily  to  the  general  public. 

C.  Films  aiming  less  at  information  than  do  the 
films  in  categories  A  and  B,  but  which  have 
the  purpose  of  contributing  to  the  prestige  of 
the  industry  concerned  or  of  a  firm,  intended 
primarily  for  the  general  public. 

D.  Films  about  specific  industrial  products, 
materials  or  projects  or  about  industrial  tech- 
niques (management  methods,  measures  for 
increasing  productivity,  efficiency  and  output, 
rationalisation,  automation,  application  of 
modern  techniques,  etc. )  intended  primarily 
for  specialist  audiences. 

E.  Films  on  industrial  application  of  scientific 
principles  and  research  intended  primarily 
for  special  audiences,  including  educational 
establishments,  rather  than  for  general  showing 
like  categories  A,  B  and  C. 

F.  Films  on  management  and  manpower  train- 
ing ( for  example,  vocational  guidance  and 
training,  training  within  the  firm)  and  on  man- 
power promotion  and  human  relations  within 
the  firm,  intended  rather  for  an  industrial  au- 
dience than  for  the  general  public. 

G.  Films  on  accident  prevention,  occupational 
diseases,  health,  re-education  and  measures 
of  social  security,  intended  rather  for  an  in- 
dustrial audience  than  the  general   public. 

Closing  Dates:  films  should  be  received  by 
the  sponsoring  organization  in  Britain,  the 
(awards   listing   concluded  on   page  20) 
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BUSINESS  SCREEN 


24  hours  around  the  clock! 

for  the   necessary   LIGHTING    EQUIPMENT  .  .  .  GENERATOR  TRUCKS 
...GRIP  EQUIPMENT. ..PROPS. ..ACCESSORIES 


TYPE    1911    COBWEB 
SPINNER  MOLEFFECT 

Cobweb  cement  and  dust 
creates  the  desired  effect 
in   a   matter  of  seconds! 


<^l 


When  orderine  equipment  from  Charles  Ross,  you'll  find  light-         around  the  clock.  And.  of  course,  special  effects  units  such  as 
ine  problems  won't  be  closing  in  on  you  so  often.  Remember,  Mole-Richardson's  COBWEB   SPINNER,  WINDMACHINE,   FOG- 

our  several  floors  of  rental  inventory  are  available  24  hours         MAKER  MOLEFFECTS  are  for  sale  or  rental  too. 


SOLE    DISTRIBUTOR    OF    MOLE-RICHARDSON    COMPANY    PRODUCTS    IN    THE    NEW    YORK    AREA 


Sinc& 

1921.. 


/^^aG^iA^'"^ 


RENTALS 


SALES  SERVICE 


S«n<f  for  a  tchedult  of  renfol  roles. 


LARGEST  SUPPLIERS  IN  THE  EAST;  Motion  Picture,  TV  Lighting  and  Grip  Equipment,  Props,  Generators 
333  WEST  52  STREET,  NEW  YORK,   N.  Y.   10019  Area  212,  Circle  6-5470 
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INTERNATIONAL  AWARD  COMPETITION 


SOUND    RECORDING 

for 

76  &  35mm  Motion  Pictures 

A   new  concept  in   sound   recording 
service— RPL    specializes    in    producing 
for  you  the  most  professional  sound 
tracks— music  scoring,  sound  effects, 

and  voices— with   imagination,  cre- 
ativity  and   superior  technical   quality. 

Because  RPL  exclusively  special- 
izes in  sound— you  have  an  organ- 
ization and  facilities  completely 
oriented  to  this  service. 

Just  send   your  script  and   work   print 
to  RPL  and  you  will  receive  back  a 
truly   professional   sound-mix   for 
your  film— at  surprisingly  low  cost,  too. 

Get  the  full  story  of  what  RPL  can  do 
for  your  next  motion  picture. 

Write  for  free  folder 

"SOUND  SENSE 

FOR  MOTION  PICTURE  FILMS" 


Recorded  Publications  Laboratories 


1504    Pierce    Avenue 


Camden,   N.   J      08105 


(continued  from  the  preceding  page  18) 

British  Industrial  Film  Association,  not  later 
than  August  15.  1964.  A  list  of  films  selected 
in  each  category  must  be  transmitted  together 
with  a  synopsis  of  each  (not  exceeding  2?0 
words)  not  later  than  August  1.  1964.  Syn- 
opses are  to  be  supplied  in  the  English.  French 
and  German  languages.  Only  National  Federa- 
tions may  participate  through  their  respective 
oraanizations.  W' 


CINE 

THE  COUNCIL  ON  INTERNATIONAL 

NONTHEATRICAl    EVENTS 

(Processing    United   States   Entries 
for  International  Film  Festivals) 

Office  (of  the  Coordinator);   1201  Sixteenth 
Street,  N.  W.,  Washington.  D.  C.  20036. 

Officers:  Willis  H.  Pratt.  Jr.  (American  Tele- 
phone &  Telegraph  Co.).  President:  Thomas 
W.  Hope  (Eastman  Kodak  Co.),  First  Vice- 
President:  J.  Edward  Oglesby  (Virginia  State 
Board  of  Education).  Anna  L.  Hyer  (National 
Education  Association).  Charles  Dana  Ben- 
nett (Farm  Film  Foundation).  Vice-Presi- 
dents: Willard  Webb  (American  Science  Film 
Association).  Treasurer:  Alden  Livingston  (E. 
I.  duPont  de  Nemours  &  Co..  Inc.).  Secretary: 
Harold  E.  Wigren  (National  Education  Asso- 
ciation). Coordinator:  John  Flory  (Eastman 
Kodak  Co.),  Past  President. 

Other  Directors:  Eyre  Branch  (Standard 
Oil  Co..  New  Jersey,  retiredj;  Otto  H.  Coelln 
(Business  Screen  Magazine);  Ralph  P.  Creer 
( .'\nierican  Medical  Association  ) ;  Robert  Dis- 
raeli ( American  Jewish  Committee ) ;  Kirby 
Grant  (Actor-Director);  Carolyn  Guss  (Indi- 
ana University);  Emily  S.  Jones  (Educational 
Film  Library  Association);  Stanley  Mcintosh 
(Teaching  Film  Custodians,  Inc.)  The  Rev. 
Michael  Mullen.  C.  M.  (St.  Johns  University); 
Reid  H.  Ray  (Reid  H.  Ray  Film  Indus- 
tries); Frank  Rollins  (E.  R.  Squibb  &  Sons): 
Randall  Whaley  (Wayne  State  University); 
Janet  R.  Wilkins  (New  York  City):  and  Don 
G.  Williams  (University  of  Kansas  City). 
Note:  the  above  serve  not  as  representatives 
of  their  organizations,  but  as  individuals. 

Purpose:  CINE  is  a  voluntary  organization 
established  to  coordinate  the  selection  of  U.  S. 
nontheatrical  motion  pictures,  other  than  those 
produced  by  the  United  States  Government, 
for  submissions  to  foreign  film  festivals. 

1964  Activities;  Selection  of  U.  S.  nonthe- 
atrical films  for  entry  in  the  following  festi- 
vals is  being  handled  by  CINE:  Berlin  In- 
ternational Film  Festival:  Berlin  International 
Agricuhural  Film  Competition;  Padua  Inter- 
national Exhibition  of  the  Scientific-Didactic 
Fihn:  Valencia  Music  and  Dance  Motion  Pic- 
ture Contest;  Venice  International  Film  Festi- 
val; Cortina  International  Competition  for 
Sports  Motion  Pictures;  Edinburgh  Film  Fes- 
tival; Melbourne  Film  Festival.  9' 


SAN      FRANCISCO 
INTERNATIONAL   FILM   FESTIVAL 

(Film   As   Communication   Section) 
November   5-18,    1964 

Categories:  I.  Art  and  culture  (relating  to 
subject  matter);  II.  Industrial,  government 
and  institutional  films  for  internal  use;  III. 
Government  films  for  general  information  to 
the  public;  IV.  Films  sponsored  by  industry, 
individual  companies  or  other  commercial  in- 
stitutions, for  the  general  public;  V.  Films 
sponsored  by  civic  and  community  organiza- 
tions or  other  non-profit  organizations,  intend- 
ed for  public  use;  VI.  Classroom  films  (pri- 
mary and  elementary  schools);  VII.  Classroom 
films  (secondary  schools  and  colleges);  VIII. 
Continuing  education  (graduate,  technical, 
training  and  other  instructional  films). 

Entry  Infor.mation:  Application  blanks 
should  be  sent  for  and  mailed  in  April;  receipt 
of  forms  deadline  will  be  .August  1.  1964.  Only 
16mm  release  prints  will  be  acceptable  but 
original  gauge  may  be  another. 

Screenings:  For  film  as  communication  en- 
tries, final  screenings  and  conference  will  be 
held  from  Wednesday.  November  II.  through 
Saturday.  November  14.  The  general  Festival 
dates  will  be  Thursday.  November  5.  through 
Wednesday.  November  18.  1964. 

Application  Blanks  should  be  requested 
from  and  mailed  to:  San  Francisco  Interna- 
tional Film  Festival.  Film  as  Communication 
Section.  172  Golden  Gate  Avenue,  San  Fran- 
cisco. California  94102. 

Film  as  Art:  This  is  a  new  category,  estab- 
lished in  1963  to  replace  '"Creative-Experimen- 
tal Films'"  and  will  be  devoted  entirely  to  ex- 
perimental films.  Participation  of  independent 
film  makers  is  encouraged  and  entries  will  be 
judged  on  the  basis  of  the  originality  of  their 
contribution  to  the  film  medium.  gj' 

Ml  FED,    INTERNATIONAL   FILM,   TV   FILM 
AND    DOCUMENTARY    MARKET 

IX  Cine-meeting,  April   15-25,   1964 
X    Cine-meeting,    October    12-21,    1964 

Categories:  Feature  (entertainment)  motion 
pictures,  telefilms,  publicity  films  and  docu- 
mentary motion  pictures  may  be  screened  at 
this  market-place  for  possible  re-sale. 

Markets:  Two  sessions  are  held  each  year. 
The  Spring  session  in  April  is  concurrent  with 
the  Milan  International  Trade  Fair.  A  Fall 
session  is  held  in  October  (see  above). 

Entries:  Address  requests  for  entry  forms, 
etc.  to  Commissariato  del  MIFED  (Mercato 
Internazionale  del  Film,  del  TVFilm  e  del 
Documentario).  Largo  Domodossola.  1,  Milano 
(640)  Italy.  ^  R" 

-'>  News  of  specialized  film  award  programs 
sponsored  by  financial,  transportation,  adver- 
tising and  other  groups  is  provided  during  the 
year  in  the  pages  of  regular  issues  of  Business 
Screen.  We  keep  readers  informed.  S' 
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"Selective  Audiences"  replace  mere  numbers  with  real  people 


Developing  selective  audiences  for  public-rela- 
tions films  is  a  challenge  that  a  progressive  dis- 
tributor must  accept. 

Selective  audiences  are  a  product  of  our 
belief  that  the  bland  assortment  of  audiences 
in  too  many  of  today's  distribution  programs 
are  not  doing  the  job  they  should  do  for  the 
film  sponsor. 

The  obligation  to  do  this  job  properly  lies 
with  the  distributor.  The  goal  he  should  strike 
at  is  not  the  vague  assortment  of  adult  and 
school  audiences,  so  common  today,  but  a  pri- 
cise  selection  of  audiences  that  aims  at  the 
sponsor's  range  of  immediate  interests. 


"Selective  Audiences"  are  not  just  the  heady 
stuff  that  shop  talk  is  made  of.  Our  sales  con- 
sultants offer  these  precise  distribution  pro- 
grams as  part  of  our  standard  services,  and 
they  wind  up  being  spelled  out  in  our  contracts 
every  day. 

We  hold  that  these  programs  are  the  most 
advanced  in  the  industry.  They  give  the  sponsor 
a  high  return  on  his  distribution  investment 
and  equally  important  to  sponsor  and  producer, 
they  add  a  clear  measure  of  extra  value  to 
the  already  proved  function  of  public-relations 
films. 

If  you'd  like  more  information  about  "selec- 
tive" film  distribution,  we'll  be  glad  to  get  in 
touch  with  you.  .Just  call  or  write  any  of  the 
Sterling  Movies  U.S.A.  sales  consultants  below. 


STERLING 
MOVIES 
U.S.A. '^^ 


Morton  J.  Fink  •  Ray  W.  Salo 

'375  Park  Avenue,  New  York  22,  N.  Y. 

JUdson  6-1717 

William  Troy  •  Clifford  Wells 

200  South  Michigan  Avenue,  Chicago  4,  III, 

9.39-6056 

Ralph  Raf  ik 

1469  North  Vine  Street,  Los  Angeles  28,  Calif. 

Hollywood  7-3739 
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Meetings  on  the  Audio-Visual  Calendar 


Kalai  t   \  it  lor   16niiii  projectors  have  a 
reputation  for  film  safety.    For  35  years, 
Victor  Projectors  lia\e  had  three  Safety   Film 
Trips   (one  for  each   fihn  loop)    as  exclusive 
components  of  the  film  transport  mechanism. 
These  Safety  Film  Trips  spot  film  trouble 
before  it  happens  and  stop  the  projector 
instantly  and  automatically.    Saves  thousands 
of  dollars  in   film  damage  annually. 
Kalart/Victor's  large  diameter  Single  Drive 
Sprocket  moves  film  in  and  out  of  the 
projector  smoothly  and  at  one  constant  speed 
...  no  chance  for  film  "pile  up.""    These 
features  give  e\e!i  beginning  projectionists  full 
confidence,  allow  them  to  concentrate  on 
putting  on  a  good  show,  with  no  interruptions. 
And  a  good  show^  it   uill  be  with  a  clearer, 
brighter  picture  and  brilliant  sound  ...  a 
combination  that  increases  learning  power. 
For  full  details  see  your  Kalart/Victor  dealer 
or  write: 


KAlARr 


^1^^ 
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MOVIEMATIC 


70-1600    ARC  KALABT     SOUNDSTRIP 


first  attil  IttrftinPst  i/i   Ktnitn  Motion  I'ivtitrt'  ftfuifmirnt 

VICTOR  ANIMATOGRAPH  CORPORATION,  a  division  of  kalart 

Dcparlinent  28\",   I'l.iinville,  Connecticut 


y.'jih  Technifal  Conference 
of  SMFPE  Opens  April  12lh 

The  y.Sth  Te*:hnicul  Confer- 
ence of  the  Society  of  Motion 
Picture  and  Television  Engi- 
neers launches  a  busy  spring 
and  early  summer  meeting  pro- 
gram when  sessions  get  under- 
way April  12th  at  the  Ambas- 
sador Hotel  in  Los  Angeles. 
Convention  Vice  -  President 
George  W.  Colburn  has  already 
announced  a  formidable  list  of 
key  arrangements  chairmen  for 
the  West  Coast  gathering. 

General  chairman  is  John 
P.  Kiel  of  Photo-Sonics,  Inc.. 
Burbank.  California,  assisted 
by  Ralph  E.  Lovell  of  the  3M 
Company "s  Los  Angeles  office. 
In  charge  of  hospitality  is 
Theodore  B  Grenier  of  the 
American  Broadcasting  Com- 
pany. Hollywood  and  hotel  ar- 
rangements are  under  the  di- 
rection of  W.  Daniel  Carter  of 
Consolidated  Film  Industries' 
local  headquarters. 

Luncheon  chairman  is  G. 
Carleton  Hunt.  Glen  Glenn 
Sound.  Hollywood  and  Dennis 
F.  Godfrey.  Eastman  Kodak 
Company,  is  the  banquet  chair- 
man. The  Ladies  Program  is  in 
the  capable  hands  of  Mrs.  Wil- 
liam E.  Gephart,  Jr.  and  Neal 
Keehn  of  General  Film  Labor- 
atories is  in  charge  of  publicity. 
Other  program  arrangements 
[  are  being  handled  by  E.  B.  Mc- 
Greal.  Producers  Service  Com- 
pany. Hollywood  (in  charge  of 
registration)  and  A.  B.  John- 
son. Pathe  Laboratories,  is  the 
Conference  Auditor.  This  year's 
equipment  exhibit  is  being  sup- 
ervised by  George  Kendall. 
Moviola  Manufacturing  Com- 
pany. North  Hollywood^ 

Noteworthy  in  the  long  list 
of  technical  papers  to  be  pre- 
sented during  the  week-long 
conference  are  those  on  Cine- 
matography; Color  and  New 
Photographic  Materials;  Medi- 
cal Photography;  Motion  Pic- 
tures. Television  and  Educa- 
tion; Projection  Practices;  Short 
Film  Subjects  and  a  session  on 
Small-Format  Films. 

John  M.  'Waner.  Eastman 
Kodak,  Hollywood,  is  chair- 
man for  the  technical  program. 

-•i:  .-i:  H: 

CINE  to  Keview  Filni.s  Cor 
Festivals  .Aliroad  .Ajiril  7-10 

♦  The  Council  on  Non-Theat- 
rical Events  (CINE)  will  hold 
final  judging  sessions  for  mo- 
tion   pictures    to    go    to    inter- 


national film  festivals  in  the 
Auditorium  of  the  National  Ed- 
ucation Association  in  Wash- 
ington. D.  C.  on  April  7- 10th. 
The  annual  meeting  of  the 
now-incorporated  ( non-profit ) 
organization  will  be  held  in  the 
Board  Room  of  NEA  head- 
quarters on  Tuesday,  April  7th. 
Meeting  chairman  is  Willis  H. 
Pratt.  Jr..  CINE  President.  The 
judging  sessions  follow  the  na- 
tionwide review  of  overseas  fes- 
tival entries  by  regional  juries. 
Their  selections  are  then  sent 
to  Washington  for  final  de- 
cision and  allocation  to  the  var- 
ious festivals  held  throughout 
the  world  later  this  year.        g}' 

^:  ^:  * 

Kdiicalional  .\-V  Specialists 
.Meet  in  Rochester  .April  20 

The  Department  of  Audio- 
Visual  Instruction.  National  Ed- 
ucation Association,  will  bring 
together  specialists  in  a-v  ed- 
ucation techniques  and  tools 
when  it  holds  its  national  con- 
vention at  the  War  Memorial 
■Auditorium  in  Rochester,  New 
York  on  April  20-2.'^th. 

A  special  program  has  been 
arranged  by  the  Eastman  Ko- 
dak Company  for  presentation 
to  convention  delegates.  A  re- 
port of  these  proceedings  will 
be  provided  in  these  pages,  g' 
*        *        * 

NVPA  Hoard  \  ole.s  lo  Hold 
a  "nay  ol   \  isuals"  in  June 

After  considerable  discus- 
sion and  a  keen  awareness  that 
New  York  City  will  be  a  major 
tourist  attraction  when  the 
World's  Fair  is  in  full  swing, 
directors  of  the  National  Visual 
Presentation  Association  have 
now  resolved  to  hold  that  or- 
ganization's traditional  "Day  of 
Visuals"  program  in  late  June. 

Although  final  details  were 
still  to  be  confirmed,  the  site  is 
apparently  again  to  be  the  Hotel 
Commodore.  But  Vice  Presi- 
dent Herbert  C.  Rosenthal's 
motion  for  the  "late  June"  date 
was  seconded  by  Treasurer 
Norman  L.  Bebell  and  passed 
by  a  near-unanimous  vote  of 
the  directors  present  at  the  Feb- 
ruary 27  meeting  of  the  organ- 
ization's Board  of  Governors 
and  Directors. 

At  presstime.  no  decision 
had  been  made  by  the  NVPA 
Board  on  exhibits  during  the 
"Day  of  Visuals"  program.  A 
Seminar  program  is  definitely 
planned  for  the  one-dav  event. 
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Inilii>lrial  l<«-lali<in>  K\|><tIs 
SclccI  Mol  riliii.-  ill  Koriiin 

w  In  our  next  issue  we'll  hrini: 
you  the  selections  made  al  the 
Industrial  Relations  Film  For- 
um sponsored  by  the  National 
Association  of  Manufacturers 
and  held  on  March  S-13  at  the 
Hollywood  Beach  Hotel.  Holly- 
wood. Florida. 

The  best  in  recent  industrial 
relations  motion  pictures  were 
screened  by  specialists  in  that 
field  during  the  general  con- 
ference. & 

*  *        * 

liiilii>lri;il    \-\     \«-oriiilii>ii 
Meets  in  Cliiciipt  .Vpril  27-30 

<'  In  Chicago  on  April  27lh. 
members  of  the  Industrial 
Audio-Visual  Association  will 
not  be  concerned  with  World's 
Fair  reservation  problems  as 
they  convene  for  the  annual 
convention  of  that  professional 
a-v  management  group. 

The  "members-only"  sessions 
of  lAVA  will  be  held  in  the 
new  Hotel  Continental  along 
Michigan  Avenue's  "Magnifi- 
cent Mile."  Program  chairman 
for  the  four  day  convention  is 
Paul  L.  Dowty.  International 
Harvester  Company.  Assisting 
in  program  arrangements  for 
the  annual  gathering  are  Cen- 
tral Region  members.  Q' 

*  *        * 

lliilil  ."illi  >uli<>iiiil  C<iiif'<-ren<'e 
of  Iniliislry  Film  Producers 

Roimding  out  the  calendar 
of  key  meetings  of  professional 
industrial  film  people  is  the 
Fifth  Annual  Meeting  of  the 
Industry  Film  Producers  As- 
sociation. Inc..  opening  at  the 
Disneyland  Hotel  in  .Anaheim. 
California  on  June  4th. 

Conference  Vice  -  President 
Joseph  M.  Gulli  is  in  charge  of 
arrangements  for  this  important 
gathering  of  industrial  film- 
makers, which  will  be  climaxed 
by  the  association's  "Cindy" 
awards  banquet  on  June  6.  Q 

*  *  * 
National  Vii(lio-\  isiial  Show 
0|>*•ll^  ill  (!lli<-a^o  on  .|iil\  IH 
ir  Audio-visual  dealers  from  all 
over  the  U.  S.  and  Canada  will 
converge  on  Chicago  for  the 
25th  Anniversary  convention 
and  Audio-Visual  Exhibit  of 
their  National  Audio-Visual 
Association,  scheduled  for  the 
Sherman  House  from  July  ISth 
through  the  21st. 

Joining  with  them  to  attend 
concurrent  special  meetings 
and  a-v  forums  will  be  repre- 
sentatives  of    a-v    user   groups 


from  education,  industry,  medi- 
cine and  allied  sciences.  The 
N.AVA  convention  program  in- 
cludes an  Audio-Visual  Educa- 
tion Forum  for  school  and  col- 
lege audio-visual  directors  and 
administrators;  an  A-V  Work- 
shop for  Industrial  Training 
Directors,  attended  by  training 
supervisors  from  business  and 
industry;  and  an  A-V  Confer- 
ence of  Medical  and  Allied  Sci- 
ences as  well  as  meetings  of 
members  of  the  National  Visual 
Presentation  .Association  and  of 
the  Industrial  Audio-Visual  As- 
sociation. 

The  display  of  audio-visual 
products,  often  called  the  "larg- 
est audio-visual  trade  show  of 
theni  all."  opens  at  I  p.m.  on 
Saturdav.  Julv  ISth  and  con- 
tinues through  Sunday.  Mon- 
day to  close  at  1  p.m.  on 
Tuesdav.  July  21st.  James  Hul- 
fish  is  Exhibit  Manager  for  the 
National  .Audio-Visual  Associa- 
tion, at  Fairfax.  Va.  Q' 

*        *        * 
Hrilain   Is  IlitsI  at  Novciiilicr 
Inl'l   Industrial   Film   K\liil>il 

Over  .''.00  industrial  organi- 
zations, advertising  agencies 
and  specialized  film  producers 
have  been  being  invited  to 
enter  films  to  represent  Britain 
at  the  Fifth  International  In- 
dustrial Film  Festival  to  be  held 
in  London.  England  from  No- 
vember 2nd  through  the  6th. 

Britain  is  the  host  country 
for  this  year's  Festival,  annually 
sponsored  in  Europe  by  the 
Confederations  of  European  In- 
dustry of  Britain  and  the  Con- 
tinent. Michael  Shersby  is 
Festival  Director.  He  has  an- 
nounced that  final  selection  of 
the  \5  films  to  represent  that 
country  will  be  made  by  the 
Council  of  the  British  Industr- 
ial Film  Association.  Sir  Ivone 
Kirkpatrick.  Chairman  of  the 
National  Bank  and  former 
Chairman  of  the  Independent 
Television  .Authority,  is  Presi- 
dent of  the  BIFC. 

Mr.  Shersby  said  that  the 
Federations  of  Industry  in  at 
least  1  ."i  countries  would  be 
submitting  national  entries.  He 
estimates  that  during  the  six 
davs  of  the  Festival,  over  150 
industrial  films  would  be  ex- 
hibi'ed.  Our  own  Robinson  P. 
Rigg.  European  Editor  of  Bl'si- 
NEss  Screen  International, 
is  serving  as  Publicity  Director 
for  the  event. 

The  National  Association  of 
Manufacturers  is  traditional 
host  group  for  the  U.  S.  entries. 


>  A 
My\N 
YOU  CAN 
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THAT'S 

KLOPMAN 


and 


,  to  put  a  sales  message  across 


Klopman  leans  on^'Moviematic'' 


Klopman  \lill.s.  Inc..  a  divisicm  of  Hurliiigtoii 
Induslrips.  waiitPfl  to  show  their  new  color 
film  "Man  Vou  Can  Lean  On"  lo  4.500  lop 
buyers  and  storp  training  dirrclors  across 
the  country,  plus  aliout  7  to  iS.OOO  retail 
sales  people.  To  do  this  they  supplied 
each  of  their  local  represenlatives        nil 
women  ~  with  a  K.M.AHT  \  ICTOK  MovicMialic 
Repeater  prtijector  loaded  with  a  U)nini  sound 
prim  of  the  lilni.  These  represi'iitaliies 
then  carrie<l  the  convenient  Movienialic  lo 
the  store  people.  U  hcrrn-r  the  huyer. 
Klopman  pictured  the  "Man  ^ou  Can  Lean  On" 
in  llie  lie^l  selling  atmosphere  .  .  .  and  you 
can  do  ihe  same  for  your  business.  With 
die  Movienialic  you're  not  selling  in  the 
dark,  "iou  can  see  what  arouses  your  pros- 
peel's  interest  .  .  .  then  clinch  the  sale. 
Thai's  because  the  last  time  \()U  showed  it, 
the  film  was  rewinding  itself  reads  for 
this  time.  Is  Klopman  enthusiastic  ahoul 
Moviernatic'/  \uu  lict !  More  huyers  are 
specifving  Klopman.  not  just  any  fabric. 
How  about  your  product';'  \ou  can  purchase, 
lease  or  lease-lo-bu\-  the  Movienialic.  Ask 
vour  KALAKT   \  ICTOK  dealer  or  write: 


SIBKS    SIVINTT 


MOVIfMATIC  70.1600    ARC  KALART     SOUNDSTRIR 


First  and  hitmnitsi  in  I  6mm  Motion  I'iiliiri'  lliiiiipnivnl 

VICTOR  ANIMATOGRAPH  CORPORATION,  a  division  of  kalart 

Department    2ST,    Flainville.    Connecticut 
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TO  BUILD  A  SCHOOL- 
HOUSE,  Narrated  By 
CHET  HUNTLEY,  Spon- 
sored By  EDUCATIONAL 
FACILITIES  LABORA- 
TORIES, INC. 

The  Schoolhouse  Is  Not, 
Of  Course,  As  Important 
As  The  School  Teacher. 
But  The  Schoolhouse,  Be- 
cause It  Stands  There  To 
Be  Seen,  Speaks  Of  The 
Intentions  Of  The  Com- 
munity Toward  The  Chil- 
dren. 

28  Minutes  Graphic  And 
Live  Color  Film  On  The 
Changing  Architecture  Of 
American  School  Build- 
ing. 

Directed  By  JERI  SO- 
PANEN,  Written  By  ROB- 
ERT HERTZBERG  And 
HOWARD  ENDERS.  Ed- 
ited By  JEAN  OSER  And 
ARNOLD  FRIEDMAN, 
Original  Music  By  IRWIN 
BAZELON. 

Designed  And  Produced 
By  TED  LOWRY,  PELI- 
CAN MOTION  PIC- 
TURES, INC.,  Industrial, 
Theatrical  And  Documen- 
tary, Division  Of 


pelicai 


292  MADISON  AVENUE,  NEW  YORK  17,  N.  Y. 
OREGON  9-0570 


A  Preface  to  the  Revie\w 

TlflAKERs  OF  1- ACTUAL  FiLMS  wcro  gi\en  mail)-  important  assignments 
in  the  past  year:  interpretation  of  the  economy;  explanation  of 
social  problems,  ranging  from  those  of  vouth  to  the  aged;  public  in- 
foniiation  of  vital  concern  on  the  nation's  resources;  exposition  of  cor- 
porate policies  and  programs;  health  and  safety  education  as  well  as 
professional  medical  instruction;  and  the  training  of  workers  as  well 
as  salesmen  at  both  ends  of  die  business  spectrum. 

Their  colorful  reels  also  brought  re-enactment  of  thrilling  spectacles 
of  sport:  auto  racing,  baseball's  World  Series;  professional  football's 
championship  game;  the  best  in  golf,  tennis  and  other  sports.  Films 
bridged  the  oceans  to  share  witli  millions  of  \-iewers  the  vistas  of  far- 
off  places  and  of  the  peoples  of  a  world  no  farther  away  than  the 
screens  which  brighten  tens  of  thousands  of  communitv-  halls  and 
other  meeting  places  where  thev  are  shown. 

A  Pope  once  proclaimed  these  the  "pictures  wliich  enter  men's 
hearts  and  minds"  and  cautioned  for  their  constant  betterment.  W'liat 
a  field  of  great  endeavor  for  men  and  women  of  talent  to  enter  .  .  . 
what  tremendous  potential  lies  ahead  in  a  world  as  complex  as  ours 
has  become!  Yet,  neither  the  world  nor  the  film  people  who  serve  it 
through  the  enlightening  power  of  their  pictures,  lack  problems. 

O  O  O 

Festivals  Are  Fun,  But  "Working  Films"  Merit  More  Recognition 
■&•  Is  it  a  "problem"  of  our  filmakers  that  we  tend  to  over-estimate 
the  value  of  present-day  film  festival  competition?  We  would  not 
discourage  a  single  one  of  these,  for  "exposure"  is  probably  worth  the 
price  in  New  York,  Columbus  or  San  Francisco.  Does  it  matter  that 
the  great  majorit>'  of  "festivals "  at  places  like  Edinburgh  and  \'enice 
are  sinipK'  to  promote  tourism  and  that,  especially  at  Edinburgh,  the 
factual  film  plays  the  back-halls  and  side-streets  to  meager  audiences? 

Positive  emphasis  would  place  the  National  Safety  Film  Contest 
on  a  high  plane;  films  judged  by  experts  in  this  highly-specialized 
field  are  screened  again  by  representatives  of  the  most  prominent 
organizations  in\oKed  in  the  process  of  safety  education.  The  special- 
ized character  of  the  International  Industrial  Film  Festivals,  held 
annualK'  in  Europe,  might  well  be  emulated  in  this  countr)'. 

But  the  most  positive  problem  of  all  is  that  there  is  literally  no 
recognition  of  working  films,  of  films  as  tools  assigned  to  accomplish 
specific  tasks  and  proving  their  salt  in  companies  which  have  learned 
to  regard  them  for  solid  values  rather  than  optical  technique. 

Such  films,  we  submit,  are  tlie  hard  core  of  this  industr}-;  these 
are  the  pictures  w-hich  earn  their  keep.  Sharing  the  case  histories  of 
programs  where  thev  are  developed   would   merit  the  attention  of 
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corporate  managcinont.  Where  are  they?  Chies  are  found  in  the  listing 
pages  whicii  begin  on  page  107;  in  the  report  by  \eteran  producer 
Charley  Beeland  on  his  success  with  Snim  sound;  in  the  story  of  the 
American  Oil-sponsored  Smm  safety  education  package  told  in  this  is- 
sue. The  evolution  of  a  program  of  recognition  for  the  most  valuable 
assets  in  the  field  of  factual  film  is  a  key  objective  for  BrsixESS  Sckeen 
throughout  the  rest  of  this  ye;ir. 

o  o  o 

when  Government  Buys  on  "Price"  Alone,  the  Sution  Will  Suffer 
?  The  Federal  Governments  recognition  of  the  film  medium  is 
(■mi>hasized  again  in  the  listing  pages  devoted  to  its  audio\isuaI  pro- 
uranis.  But  government  film  procuri-ment  has  become  one  of  the  film 
iudustrv's  critical  problems.  The  g()\ernment  people  who  procure  film 
ser\ices  from  the  lowest  bidder  on  that  basis  alone,  will  either  get  bad 
pictures  —  or  do  irreparable  financial  damage  to  the  good  company 
which  takes  the  assignment  on  that  basis. 

Going  down  to  Washington  on  the  air  shuttle  from  New  York  the 
other  day.  a  friend  happened  to  sit  next  to  the  film  bu\er  of  a 
government  agenc\'.  In  the  course  of  conversation,  the  subject  of  the 
current  rules  for  bidding  on  government  pictures  came  up. 

"Why,"  our  friend  said,  "with  those  regulations,  e\en  if  \on  got 
a  low  bid  from  a  ta.\i-driver  you'd  have  to  take  it." 

The  government  man  laughed.  "As  a  matter  of  fact,  one  did,  and 
we  did  accept  it."  It  seems  that  among  1S9  "producers"  bidding  on 
a  recent  film  was  an  honest-to-God  taxi-dri\er  who  was  also  an  en- 
thusiastic amateur  movie-maker  with  a  closet-full  of  equipment.  He 
bid  -$9,867  for  a  27;  i-minute  color  film  calling  for  15  locations.  Under 
the  rules,  his  bid  was  the  lowest  received,  and  was  accepted. 

Let  the  industry's  trade  groups  and  its  labor  organizations  ask 
the  Congress  if  that's  the  way  the  .American  taxpayer  gets  his  money's 
worth  out  of  government  spending?  This  is  a  \ital  medium,  requiring 
real  skills  to  deliver  the  intended  message.  It  helped  win  in  wartime; 
it  call  help  win  today's  war  on  ignorance  and  povcrt)'. 

o  o  o 

Let  the  Industry  Unite  on  a  "Research  &  Development"  Program 
V  •  Finally,  there  is  an  area  which  is  no  "problem,"  but  one  of  oppor- 
tunitij.  This  highly-divided  industry,  in  terms  of  national  trade  unity, 
is  really  uniteil  in  spirit  and  in  the  common  goal  of  self-preservation. 
It  has  urgent  need  for  the  formation  of  a  national  council  to  further 
such  objectives,  to  establish  a  program  of  "Research  and  Develop- 
ment" on  film  objectives  and  results.  On  such  a  council  there  should 
be  representation  for  both  sides  of  the  trade:  production  and  dis- 
tribution. 

The  character  of  men  like  J;iniisou  HaniK.  Bill  Ilaiimer.  Ueid  Kay, 
Frank  Spcidcll.  Hank  Strauss,  Dick  Wcsten.  St;m  Webb.  John  Suther- 
land .../<)  name  onhj  a  few  of  many  ...  is  e\idence  of  our  resource 
of  leadership.  Let  them  join  with  Frank  Arlinghaus,  Chuck  Dolan, 
Bob  Mitchell  and  others  to  look  ahead  into  the  industry's  full  poten- 
tial! This  is  another  area  in  which  we  pledge  our  continued  effort. 

o  o  o 

Producer  Lislini^s-in-Dcpth  Present  2..5.54  7  i(/c.s-  for  Heference 
•i"  We  will  sum  It  up  again,  but  this  1  Itli  .Annual  Production  Review 
brings  into  sharp  focus  tlie  personal  and  physical  resources  of  377 
producing  companies  in  the  United  States,  14  in  Canada  and  68 
abroad.  It  provides  references-in-depth  on  their  work,  available  as 
proof  of  abilit\-,  on  1.921  motion  pictures  ;ind  H'Xi  slidefilms.  2,015 
names  of  key  production  people  are  identified  by  title  in  the  U.S.  alone. 

This  was  a  formidable  task  of  census-taking.  .\nd  we're  equallv 
proud  th;it  the  country's  leading  companies  have  joined  with  us,  in 
the  advertising  pages  of  the  Production  Review,  to  tell  their  story 
in  those  additional,  interesting  display  messages. 

On  to  the  next  quarter-century  with  a  25th  volume  under  way  as 
another  great  World's  Fair  opens  in  New  York  on  April  22nd.  It 
seems  like  only  yesterday  .  .  .  when  we  reported  the  '39  Xew  Y'ork 
Fair  in  the  same  detail  with  which  we  bring  you  the  story  of  the 
1964  edition  —  soon  after  that  momentuous  opening  day  ....  —  OHC 


For  The  National  Aeronau- 
tics and  Space  Administra- 
tion; PROJECT  APOLLO: 
MANNED  FLIGHT  TO 
THE  MOON. 

13Vj  Minutes  Animated 
Color  Film  On  The  United 
States  Effort  To  Place 
Two  Men  On  The  Moon 
Before  1970. 

Produced  by  PELICAN 
MOTION  PICTURES, 
INC.  Industrial,  Theatrical 
And  Documentary  Divi- 
sion Of  PELICAN  FILMS, 
INC. 

Designed  And  Produced 
By  TED  LOWRY,  Writ- 
ten By  GENE  STAR- 
BECKER,  Edited  By  JERI 
SOPANEN,  Camera  Work 
By  AL  RESEK,  Original 
Music  By  BERNARDO 
SEGALL,  Supervised  For 
NASA  BY  BYRON  MOR- 
GAN and  PAUL  HANEY. 

Contact:  JOE  DUNFORD 
or  TED  LOWRY. 


pelicai 


292  MADISON  AVENUE,  NEW  YORK  17,  N.  Y. 
OREGON  9-0670 
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Now  and  then 

you  want  to  do  something 

...  a  little  better 

in  a  special  way  .  .  . 

to  please 

and  pamper  .  .  . 

the  wife  ...  or  kids 

or  50,000  film  users. 

Because 

they  are  people  .  .  . 

(not  yet  transistorized 
.  .  .  nor  automated) 
who  can  think  and  .  .  . 
have  reactions 


We  give  you  all  the  extras  .  .  . 

that  go  along  with 

film  distribution. 

.  .  .  make  your 

film  borrower  feel 

like  the  V.  I.  P.  that  he  is. 

The  red  carpet  treatment 

.  .  .  and  no  extras  in  the  cost  to  you. 

That's  our  business. 


The  wife  and  kiddies? 
That's  yours. 


RDT"*a<ER 


TIME-LIFE    BLDG..  1271    AVENUE    OF  THE    AMERICAS.  NEW  YORK,  N.Y. 
Circle  5-6878 
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AUDIO-VISUAL  SERVICE  COMMITTEE 

OF  THE  ASSOCIATION  OF  NATIONAL 

ADVERTISERS,  INC. 

Office:    155    East   44th    Street.   New   York. 

New  York  10017. 

Officirs:  Peter  W.  Allport.  president;  Lowell 

McElroy.  vke-president:  Herbert  A.  Ahlgren, 

administralive  secretary,  Audio-Visual  Service 

Committee. 

MHMHKKstiii':  Robert  O.  Dunn  (Ford  Motor 
Co.).  chainuait:  Walter  A.  Burton  (Honey- 
well); Harold  F.  Claus  (International  Harves- 
ter Co.);  V\illiani  J.  Connelly  (I'nion  Carbide 
Plasties  Co.);  John  Flory  (Eastman  Kodak 
Co.);  John  K.  Ford  (General  Motors  Corp.); 
Ralph  I..  Hoy  ( .-Muniinuni  Company  of  Amer- 
ica); V\  illiam  .A.  Klauber  (Metropolitan  Life 
lnsur;mee  Company);  Charles  A.  Musson 
(Bell  &  Howell);  O.  H.  Niendorlf  (Anaconda 
Company);  O.  H.  Peterson  (American  Oil 
Co.):  Willis  H.  Pratt.  Jr..  (American  Tele- 
phone &  Telegraph  Co.):  Frank  Rollins  (E. 
R.  Squibb  &  Sons  Div..  Olin  Mathieson  Chem- 
ical Corp. ) :  J.  L.  Siegal  ( International  Busi- 
ness Machines  Corp.);  Russell  B.  Watson 
(Ethyl  Corp.):  administrative  .secretary.  Herb- 
ert A.  Ahlgren  (Association  of  National  Ad- 
vertisers, Inc.). 

PiRPosi;:  The  Committee  initiates  and  ex- 
ecutes projects  which  will  provide  the  1025 
Audio-Visual  Interest  Group  members  with 
cost,  technical,  distribution  and  other  infor- 
mation about  business  films  and  related  audio- 
visual materials.  g' 


PROFESSIONAL   FILM    USER   GROUPS 


BIOIOGICAL  PHOTOGRAPHIC 
ASSOCIATION,  INC 

Hkaixji  ARTFRS:  Box  1668.  Grand  Central 
Post  Office.  New  York.  New  York  10017. 
(Office  of  the  Secretary). 

Officfrs:  Lardner  A.  Coffey  (Section  of 
Photography,  Mayo  Clinic),  president:  Clifford 
L.  Freehe  (University  of  Washington);  vice- 
president:  Mrs.  Jane  W.  Crouch  (Biological 
Photographic  Assn.).  secretary:  Albert  Levin 
(Cook  County  Hospital.  Dcpt.  of  Pathology). 
treasurer. 

Ex  Offk  lo:  Leo  C.  Massopust.  Sr.  (Mount 
Sinai  Hospital),  editor  of  Jotirnal;  Laurence 
B.  Brown  (Harvard  School  of  Dental  Medi- 
cine), chairman,  chapters  amimittee:  Mervin 
W.  La  Rue.  Sr.  (Mervin  W.  La  Rue.  Inc.). 
president.  1962-63;  Verlin  Y.  Yamamoto 
(Medical  Illustration  Service,  V.  A.  Adminis- 
tration Center.  Des  Moines.  la.),  president. 
1960-61;  Leo  C.  Massopust.  Sr.  (Mount  Sinai 
Hospital),  president.  1958-.S9. 

Directors:  John  V.  Butterfield  ( Bausch  & 
Lomb.  Inc..  Rochester.  N.  Y. ) :  Ronald  M. 
Christopher  (Medical  Illustration  Unit.  Smith. 
Kline.  &  French  Laboratories);  Samuel  C. 
Dunton  (New  York  Zoological  Society.  New 
York  Zoological  Park);  Clifford  L.  Freehe 
(University  of  Washington.  Sch.  of  Dentistry): 
A.  Lynn  (Baldwin  College  of  Osteopathic 
Medicine  &  Surgery);  Wm.  L.  M.  Martinsen. 
FBPA  (Veterans  Administration  Center.  Los 
Angeles);  Sidney  Shapiro.  FBPA  (Long  Island 


Jewish  Hospital ) :  Howard  B  Tribe  (  Univer- 
sity of  Utah  School  of  Medicine). 

Membership:  The  Biological  Photographic 
Association  is  composed  of  medical  doctors 
engaged  in  practice  and  research:  photograph- 
ers in   medical  centers,   scientific   technicians. 

Pirposf:  Dedicated  to  the  science  and  tech- 
niques "pertaining  to  the  photographing  of 
all  things  which  live  or  which  have  lived." 

Annual  MEETiNG:The  34th  Annual  Meeting 
will  be  held  August  24-27.  1964  at  the  Roose- 
velt Hotel,  New"^  York,  New  York. 

Offkiai  Pi  bi.icaiion:  The  Journal  of  the 
Biological  Photographic  Association.  ^ 

THE  FARM  FILM  FOUNDATION,  INC. 

Main  Offhf:  142.^  H  St..  N.  \\  ,.  W  .i^liing- 
ton.  D.  C.  20005. 

Officers:  Walter  D.  Fuller  (Walter  D.  Fuller 
Co.).  President:  Mrs.  Edith  T.  Bennett.  Execu- 
tive Vice  President:  Beatty  H.  Dimit  (National 
Grange).  Francis  Wilcox  (Sunkist  Growers. 
Inc.),  Mrs.  Viola  Armstrong  (Indiana  State- 
wide Rural  Electric  Cooperative).  E.  M.  Nor- 
ton (National  Milk  Producers  Federation). 
\'ice  Presidents:  Ken  Geyer,  (Connecticut 
Milk  Producers  Assn.),  Treasurer:  Earl  W. 
Benjamin  (Agricultural  Consultant),  Secre- 
tary: Charles  Dana  Bennett.  Special  Consult- 
ant: Lewe  B.  Martin  (Pope,  Ballard  &  Loos). 
Counsel:  Dickson  Loos  ( Pope,  Ballard  & 
1  oos),  Assistant  Treasurer. 

Board  of  Trustees:  Mrs.  Viola  Armstrong 
(Indiana  Statewide  Rural  Electric  Coopera- 
tive), Elniaar  Bakken  (Boy  Scouts  of  Ameri- 
ca), Earl  W.  Benjamin  (Agricultural  Consult- 
ant), Mrs.  Edith  T.  Bennett.  E.wc.  V.  P.. 
Henry  O.  Bercher  (International  Harvester 
Co.).  William  T.  Brady  (Corn  Products  Co.). 
Mrs.  .Anna  Breckenridge.  (Potomac  Grange). 
Roger  Corbett  (New  Mexico  Stale  University), 
P.  O.  Davis  (Assn.  of  Land  Grant  Colleges), 
Beatty   H.    Dimit    (National   Grange),   Walter 

D.  Fuller  (Walter  D.  Fuller  Co.).' Ken  Geyer 
(Connecticut   Milk  Producers"  Assn.).   James 

E.  Gibson  (Peace  Corps).  H.  G.  Hawes 
(Maine  State  Dept.  of  Agriculture).  Karl  D. 
Loos  (Pope.  Ballard  &  Loos).  Herschel  D. 
Newsom  (National  Grange).  E.  M.  Norton 
(National  Milk  Producers  Federation),  J.  K. 
Stern  (American  Institute  of  Cooperation), 
Carroll  Streeter  (Farm  Journal),  R.  Douglas 
Stuart  (Quaker  Oats  Company),  Webster  Ten- 
ney  (Future  Farmers  of  America),  Orville  F. 
Walker  (National  Assn.  of  County  Agr. 
Agents),  Walter  Wightman.  (Michigan  Farm 
Bureau),  Francis  Wilcox  (Sunkist  Growers, 
Inc.),  P.  O.  Wilson  (National  Live  Stock 
Prod.  Assn.) 

Honorary  Life  Members:  Frank  W.  Jenks. 
James  A.  McConnell.  Wheeler  McMillen.  Mrs. 
Raymond  Sayre.  William  T.  Spanton. 

Board  of  Consultants:  Roy  Battles  (Clear 
Channel  Broadcasting  Service),  E.   G.  Cher- 


bonnier  (Foundation  for  American  Agricul- 
ture). Don  Donnelly  (American  Farm  Bur- 
eau Federation).  Creston  Foster  (American 
Farm  Bureau  Federation).  C.  M.  Hall  (New 
England  Homestead).  Kit  H.  Haynes  (Nation- 
al Council  of  Farmers  Cooperatives).  Jack 
Jackson  (National  Grange).  J.  Don  Parel  (As- 
sociation of  America  Railroads).  Val  Sherman 
(National  Milk  Producers  Federation).  C. 
Maurice  Wieting  (Ohio  Farm  Bureau  Federa- 
tion). Louis  H.  Wilson  (National  Plant  Food 
Institute),  Judd  Wyatt  (Missouri  Farmers" 
Association). 

Meetings:  The  Trustees  meet  each  year  in 
June.  The  Board  of  Consultants  meet  to  screen 
films  on  call  of  the  Executive  Vice  President. 

Purpose:  The  creation  of  better  understand- 
ing between  rural  and  urban  America  through 
audio-visual  education. 

.Activities:  ( 1  )  Distributes  through  iis  main 
office  and  cooperating  depositorie-.  I6mni 
motion  pictures  found  suitable  by  Board  of 
Consultants  for  Foundation  endorsement.  Dis- 
tribution is  principally  to  rural  America.  There 
is  no  cost  to  lilm  users  except  for  return  post- 
age. There  is.  however,  a  small  library  of  spe- 
cial purpose  rental  films  maintained  at  the 
main  office.  ( 2 )  The  Foundation,  through  its 
contacts  with  all  phases  of  rural  America, 
makes  available  a  unique  consultation  service 
to  lilm  sponsors  and  producers.  S' 


THE   INDUSTRIAL 
AUDIO-VISUAL   ASSOCIATION 

Ofi  K  1  (of  the  Secrelary):  Hariild  \\  Daffer, 
Honeywell.  2753  Fourth  Avenue  South.  Min- 
neapolis. Minnesota  55408. 

Officers:  William  J.  Connelly  (Union  Car- 
bide Plastics  Co.).  President:  Robert  C.  Mc- 
Caslin  (Caterpillar  Tractor  Co.).  Fir.st  Vice- 
President:  H.  Leroy  Vanderford  (American 
Telephone  &  Telegraph  Co.).  Second  Vice- 
President:  John  T.  Hawkinson  (  Illinois  Cen- 
tral R.  R.  Co.).  Illinois'  Vice-President:  Harold 
W.  Daffer  (Honeywell).  Secretary:  Donald  G. 
Peterson  (Caterpillar  Tractor  Co.).  Assistant 
Secretary:  Frederic  J.  Woldt  (Illinois  Bell  Tele- 
phone Co. ) .  Treasurer. 

Directors:  Eastern  Region:  Alan  E.  Yost 
(Bethlehem  Steel  Co.);  Northern  Rei-ion: 
Marshall  C.  Barnes  (Bcmis  Bag  Co.):  Central 
Rci-ion:  Paul  L.  Dowty  (International  Harves- 
ter Co. ) ;  Western  Kciiion:  Walter  V.  Hardy 
( Autonetics);  Soutliern  Kei;ion:  Robert  L. 
Strickland  (Lockheed  Aircraft  Corp.) 

Advisory  Council:  Deforest  G.  Treichler 
(Socony  Mobil  Oil  Co.,  Inc.).  Meinbershhip 
Chairman:  Paul  L.  Dowty  (International  Har- 
vester Co.).  1964  Annual  Meetint;  Prof;rain 
Chairman;  Alan  E.  Yost  (Bethhlehem  Steel 
Co.).  Publicity  Chairman;  O.  H.  Peterson 
(American  Oil  Co.).  Project  Chairman:  Roy 
R.  Mumma,  Technical  Chairman:  William  E. 
Morris  (Baxter  Laboratories.  Inc.).  C<mstittt- 
tional  Chairman:  James  Craig  (General  Motors 
Corp.),   Historian   and   Past   President's   Chr. 
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PROFESSIONAL  FILM  USERS  GROUPS 


FILM  LIBRARY 

and 
TV  Film  Room  Managers 


L  IP  i 

Harwaid's  precision  aulomotic  film  inspection  equipment 
is  the  accepted  world  slandard  for  modern  film  libraries  -« 
T.  V.  stations  —  or  wherever  motion  picture  film  is  handled. 
lnspect-0-Film  aofomoficaZ/y  finds  breaks,  torn  sprocket 
holes,  scotch  tope  "splices",  ony  cause  of  film  failure. 
Even  those  defects  thai  are  virtually  impossible  to  find  by 
hand.  Also  provides  for  film  cleaning,  conditioning,  tim> 
ing  and  editing. 

Seven  models  available 
See  catalog  for  complete  listing. 

Get  the  full  story.  Talk  to  our  engineering  rep- 
resentatives and  write  for  our  catalog  contain- 
ing   a    complete    line    of    film    room    equipment. 

THE  HARWALD  COMPANY 

1245  CHICAGO  AVE.        .        EVANSTON,  ILL. 
DAvis  8-7070 


(CONTINUED  FROM  THE   PRECEDING  PAGE  27) 

Purpose.-  To  study  all  means  of  audio-visual 
communications  including  creation,  produc- 
tion, appreciation,  use  and  distribution;  to 
promote  better  standards  and  equipment  and 
to  establish  a  high  concept  of  ethics  in  the 
relations  of  members  with  associated  interests. 

Annual  Meeting:  At  Chicago.  Illinois — April 

27,  28,  29,  30,  1964.  Members  only.  R' 


THE   INDUSTRY   FILM 
PRODUCERS   ASSOCIATION 

Office:  Post  Office  Bo,\  564,  Hollywood.  Cal- 
ifornia 90028 

National  Officers:  Jack  R.  Goetz,  Presi- 
dent: Everett  C.  Kelley,  Financial  Vice-Presi- 
dent; Kenneth  J.  Maurer,  Chapters  Vice-Presi- 
dent: Joseph  M.  Gulli,  Conference  Vice-Presi- 
dent: Jack  R.  Smith.  Executive  Vice-President: 
Edward  L.  Hayes.  Editorial  Vice-President: 
H.  Gene  Burson,  Jr.,  Past  President. 

Chapter  Officers:  Southern  California: 
Henry  Martin,  Chairman:  Ronald  Johnson, 
Secretary  Treasurer;  Robert  Duff,  Program 
Chairman.  Northern  California:  Raymond 
Jaeger,  Chairman:  Edward  Carroll.  Secretary' 
Treasurer.  Delaware  \alley:  Peyton  Stallings. 
Chairman:  Charlie  Gindhart.  Treasurer:  James 
Preston,  Secretary.  New  England:  William  A. 
Muttitt,  Chairman;  John  H.  Sheehan,  Secre- 
tary Treasurer. 

Membership:  Primarily  composed  of  defense, 
aviation-space  and  electronics  industry  film 
managers,  their  crews  and  technicians  support- 
ed by  membership  from  commercial  labs, 
equipment  firms,  independent  production  stu- 
dios, etc. 

Purpose:  Study  and  discussion  of  problems 
and  fields  of  interest  related  to  industrial  doc- 
umentation and  motion  picture  coverage  of 
projects  and  products  of  members"  organiza- 
tion: up-grading  nationally  of  standards  and 
abilities  of  members  of  film  communication 
profession;  formalizing  industry-wide  coop- 
eration and  exchange  on  techniques  and  ap- 
{  plications. 

Publications:  The  Official  Magazine  of  the 
Industry  Film  Producers  Association  is  Busi- 
ness Screen. 

1964  Activities:  Fifth  .'\nnual  National  Con- 
j  ference  and  IFPA  Film  Awards  Banquet,  June 
4.  5,  6,  1964.  at  the  Disneyland  Hotel.  Ana- 
heim, California,  l^' 

j  THE   NATIONAL  COMMITTEE 

I  ON    FILMS    FOR    SAFETY 

Office  (of  the  Secretary):  425  North  Michi- 
gan Ave.,  Chicago,  Illinois  60611. 
Officers:  W.  L.  Robinson  (American  Auto- 
mobile Association),  chairman:  William  Eng- 
lander  (National  Safety  Council),  secretary. 
Member  Organizations.-  American  Auto- 
mobile Association,  American  Association  of 
Motor  Vehicle  Administrators.  American  Na- 
tional Red  Cross.  American  Public  Health 
Association.  American  Society  of  Safety  Engi- 


neers, American  Society  of  Training  Directors, 
American  Standards  Association,  Association 
of  Casualty  &  Surety  Companies,  Association 
of  Safety  Council  Executives,  Auto  Industries 
Highway  Safety  Committee.  Automotive  Safety 
Foundation.  Council  on  Occupational  Health 
of  the  American  Medical  Association.  Indus- 
tries Highway  Safety  Committee,  Insurance  In- 
stitute for  Highway  Safety,  International  Asso- 
ciation of  Chiefs  of  Police,  National  Associa- 
tion of  Automotive  Mutual  Insurance  Com- 
panies, National  Association  of  Manufacturers, 
National  Association  of  Mutual  Casualty  Com- 
panies, National  Fire  Protection  Association, 
The  National  Grange.  National  Safety  Coun- 
cil, U.S,  Air  Force,  U.S,  Army,  U.S.  Bureau 
of  Public  Roads,  U.S.  Junior  Chamber  of 
Commerce,  U.S,  Navy. 

Purpose:  A  co-sponsored  group  of  national 
organizations,  with  active  interest  in  accident 
prevention  through  use  of  films,  who  wish  to 
accomplish  the  following  objectives:  1.  To 
stimulate  production  and  use  of  safety  films. 
2.  To  raise  the  quality  of  films  produced.  3. 
To  establish  film  evaluation  standards.  4.  To 
recognize  film  excellence  in  awards  program. 

1964  Activities.-  April  meeting  of  the  Com- 
mittee as  a  Board  of  Judges  to  screen  and 
finally  judge  entries  in  their  21st  Annual  Safe- 
ty Film  Awards  Program.  October  evening 
showing  of  top  winning  films  and  presenta- 
tion of  awards  to  representatives  of  sponsors 
and  or  producers  ( during  the  National  Safety 
Congress  and  Exposition  in  Chicago.  111.).  R' 


THE  NATIONAL  VISUAL 
PRESENTATION    ASSOCIATION,    INC. 

For  Information;  National  Visual  Presenta- 
tion Association,  Inc..  19  West  44th  Street. 
New  York  36.  N.  Y. 

Board  of  Governors:  W.  Blair  Adams,  Nor- 
man L.  Bebell.  William  J.  Connelly.  Charles 
Corn.  Rodd  Exelbert.  Roger  Hall.  William  A. 
Klauber,  Leon  Luxenberg,  Joseph  C.  McDon- 
agh,  Selwyn  Robbins,  Hebert  C.  Rosenthal, 
Henry  Stolte,  Emma  Treadwell.  William  W. 
Weltman,  Janet  R.  Wilkins,  Robert  Yung. 

Purpose:  To  advance  and  encourage  the  more 
effective  use  of  visuals  to  promote  better  com- 
munication in  industry,  business,  education  and 
government.  To  increase  the  prestige  of  the  vis- 
ual communications  specialist  by  adherence  to 
the  highest  ethical  standards. 

Annual  Awards  Competetion:  Deadline  for 
awards  entries  for  the  "Best  Visuals  of  1964" 
to  be  announced  later.  Annual  event  usually 
held  in  the  Spring  of  each  year  has  been  post- 
poned until  mid-June  because  of  impending 
New  York  World's  Fair  events. 

Meetings:  Monthly  luncheon  meetings,  sec- 
ond Thursday,  September  through  June,  in 
New  York  and  Chicago:  visitors  welcome.  The 
"Day  of  Visuals"  Audio-Visual  Exposition. 
Seminars  and  Awards  Banquet  will  be  held  in 
the  fall,  following  the  close  of  the  New  York 
World's  Fair  and  availability  of  hotel  accom- 
modations for  "Day  of  Visuals"  guests.         ^ 


28 


BUSINESS  SCREEN 


AlllES  READ 
FOR  SCREENING 
"NOON 
l  FOLLOWING  DAY 


DifiEii  iASTMAN  COLOR 


¥f-'; 


1 

*^ 

-^ 

L^ 

^^KB 

FOR 

THE 

, 

Its   WEST  45   STREET 

FINEST    IN    8 -16 -35  mm    CG 

Co/or  Service 

COMPANY,  INC. 


lARY    OF   PERFeCT   PHOTO    INC 


:sf' 


NEW   YORK  36,  N.V. 


LOR     PROCESSING     AND     PRINT 


PRODUCER  &  LABORATORY  GROUPS 


NE>V 


CONTINUOUS  FLOW 

FILM  UNIT 


Model  No.  576-7IA 

. . .  provides  visual-impact  to 
attract  attention,  stimulate 
action,&produce  sales  results! 

Here's  an  exciting  new  concept  in 
merchandising  ttiat  effectively  pre- 
sents your  sales  story  in  lobbies, 
terminals,  on  counters,  in  displays, 
or  wherever  there  are  people.  Utili- 
zes the  economy  of  Vista-Strips  that 
move  continuously  across  the  screen 
to  provide  brilliant,  eye-catching  pic- 
tures. Offers  real  stopping-power  to 
create  desire  and  build  sales.  Runs 
continuously,  without  supervision, 
to  capture  and  hold  the  prospects 
interest. 

Attracts  and 
sells  for  you 
with  the  impact 
of  continuous 
ir-^'   ■    motion. 

Model  No.  576-86 

The  Vista-Sell  Unit  is  available  in  two 
models.  The  screen  size  of  Model 
No.  576-71 A  is  111/2"  x  20",  on  Model 
No.  576-86  it  is  12"  x  7".  35mm  Vista- 
Strips  travel  horizontally  at  a  rate 
compatible  with  viewer  interest- 
automatically  repeats— program 
lengths  can  vary  from  one  scene  to 
15  minutes. 


For  complete 
information 
write  lo: 


DuKane 


DUKANE  CORPORATION 

3007  No.  Illh  Avenue      •      SI.  Charles,  Illinois 
Phone:  312-584-2300 


THE  ASSOCIATION  OF 
CINEMA  LABORATORIES,  INC. 

Office;  1925  K  Street.  N.  W.,  Room  402. 
Washington.  D.  C.  20006. 

Officers.-  Saul  Jeffee  (Movielab.  Inc.).  presi- 
dent;  W.  E.  Gephart.  Jr.,  (General  Film  Labs). 
vice-president:  Dudley  Spruill  (  Byron  Motion 
Pictures),  secretary:  Louis  Feldman  (Du  Art 
Labs),  treasurer:  Preston  B.  Bergin.  executive 
secretary. 

Board  of  directors:  E.  Raymond  Arn  (Film 
Associates.  Inc.);  Saul  Jeffee  (Movielab.  Inc.); 
Alfred  E.  Bruch  (Capital  Film  Laboratories. 
Inc.);  \V.  E.  Gephart.  Jr.  (General  Film  Labs); 
E.  W.  Hamilton  (Trans-Canada  Films); 
Robert  Crane  (Color  Service  Co..  Inc.); 
Byron  Roudabush  (Byron  Motion  Pictures. 
Inc.);  George  W.  Colburn  (Geo.  W.  Colburn 
Laboratory.  Inc.);  Sidney  P.  Solow  (Con- 
solidated Film  Industries);  David  Bier  (David 
Bier  Studios  cS;  Film  Labs.). 

Meetings.-  Held  semi-annually  at  the  same 
time  and  place  as  the  Society  of  Motion  Pic- 
ture and  Television  Engineers'  conventions,  y' 


FIIM   PRODUCERS   ASSOCIATION 

OF    NEW   YORK,    INC. 

Office  (of  the  Executive  Director):  165  West 
46th  Street.  New  York.  N.  Y.  10036. 

Officers:  George  Tompkins  (VPI  Produc- 
tions). President:  Irving  Hecht  (Cineffects. 
Inc.).  Vice-President:  Lou  Mucciolo,  (Gerald 
Productions.  Inc.).  Secretary:  Sanford  Green- 
berg  (MPO  Productions.  Inc.).  Treasurer. 

Dikfctors:  Robert  Bergman.  Lee  Blair,  Man- 
ny Casiano.  .'Arthur  Florman.  Robert  Gross. 
William  Gullette.  Jack  Haber.  Robert  Klaeger. 
Chet  Stewart.  Henry  Strauss.  William  Unger, 
William  Van  Praag.  Nat  Zucker. 

Past  Presidents:  Lee  Blair  (TV  &  Film 
Graphics):  Robert  Gross  (American  Film  Pro- 
ducers. Inc.):  Robert  Lawrence  (Robert  Law- 
rence Productions.  Inc. ) ;  Walter  Lowendahl 
(Dynamic  Films.  Inc.):  Peter  J.  Mooney  (Au- 
dio Productions.  Inc.);  David  Pincus  (Trans- 
film-Caravel.  Inc.);  William  Van  Praag  (Van 
Praag  Productions.  Inc.);  Harold  Wondsel 
(Wondsel.  Carlisle  &  Dunphy):  Nathan  Zucker 
(Dynamic  Films.  Inc.). 

Producer  Members:  American  Film  Produc- 
tions. Inc.;  Audio  Productions.  Inc.;  John 
Bransby  Productions,  Ltd.;  John  Campbell 
Films,  Inc.;  Thomas  Craven  Film  Corpora- 
tion; Dynamic  Films.  Inc.;  Elektra  Film  Pro- 
ductions. Inc.;  Elliot.  Unger  &  Elliot  (Div. 
Screen  Gems);  Farkas  Films,  Inc.;  Filmex. 
Inc.;  Gerald  Productions.  Inc.;  Illustra  Films. 
Inc.;  Robert  H.  Klaeger  Associates.  Inc.;  James 
Love  Productions.  Inc.;  Marathon  Internation- 
al Productions.  Inc.;  Movietonews.  Inc.;  MPO 
Productions.  Inc.;  Owen  Murphy  Productions, 
Inc.;  Fred  A.  Niles  Communications  Centers, 
Inc.;  Pelican  Films,  Inc.;  Production  Center. 
Inc.:  Rose-Maawood  Productions:  SIB  Produc- 


tions of  New  York.  Inc.:  Henry  Strauss  & 
Company,  Inc.;  Tele-Video  Productions.  Inc.; 
TV  &  Film  Graphics,  Inc.;  Van  Praag  Produc- 
tions. Inc.:  Vision  Associates.  Inc.;  VPI  Pro- 
ductions: WCD,  Inc. 

.Associate  Members:  Animated  Productions. 
Inc.;  Bonded  Service  Division.  Novo  Industrial 
Corp.;  Camera  Equipment  Co..  Inc.;  Camera 
Service  Center.  Inc.;  Cineflfects,  Inc.;  Coastal 
Film  Service.  Inc.;  Jerome  J.  Cohen.  Inc.; 
Color  Service  Co.;  Du  Art  Film  Labs.  Inc.; 
Eastern  Effects.  Inc.;  Florman  &  Babb.  Inc.; 
Saul  Kornreich  &  Sons;  Manhattan  Color  Lab; 
Mecca  Film  Labs  Corp.;  Movielab.  Inc.;  Pre- 
cision Film  Labs.  Inc.;  Preview  Theatre.  Inc.; 
Recording  Sound  Studios,  Inc.;  Reeves  Sound 
Studios  Inc.;  Charles  Ross.  Inc.;  Titra  Sound. 

Executive  Director:  Harold  Klein 

Purpose:  An  organization  of  professionals  in 
the  art  and  craft  of  motion  picture  making, 
dedicated  to  preserving  standards  of  quality, 
service,  good  practice,  ethics  and  to  the  devel- 
opment of  the  Industry.  The  organization, 
through  membership  meetings  and  active  com- 
mittees, works  to  advance  the  motion  picture 
industry  in  all  of  its  branches;  to  establish 
and  maintain  a  high  standard  of  ethics  among 
producers,  their  employees,  their  suppliers  and 
their  clients:  to  distribute  accurate  information 
with  regard  to  technical  improvements;  to  ad- 
vise the  general  public  on  the  importance  of 
the  film  industry  in  the  nation's  economy;  to 
encourage  responsible  people  to  enter  the  in- 
dustry; to  promote,  stabilize  and  coordinate  all 
elements  of  the  industry.  ^ 

THE  FILM  PRODUCERS 
ASSOCIATION  OF  MINNESOTA 

Officers.-  Norm  Hamilton  (Studio  One.  Inc.), 
President:  Cliff  R.  Sakry  (Promotional  Films, 
Inc.),  Executive  Secretary:  Anthony  Lane 
(Anthony  Lane  Studios.  Inc.),  Treasurer; 
Floyd  Klang  (Countryman-KIang  Film  Produc- 
tions, Inc.),  and  Richard  Pollster  (George 
Ryan  Films,  Inc.),  Managers,  two-  and  one- 
year  terms  respectively. 

Members:  Countryman-Klang  Film  Produc- 
tions: Empire  Photosound.  Inc.;  George  Ryan 
Films.  Inc.;  Promotional  Films.  Inc.;  Reid  H. 
Ray  Film  Industries.  Inc.;  Rusten  Film  As- 
sociates; Anthony  Lane  Film  Studios.  Inc.; 
Studio  One,  Inc. 

Purpose:  The  advancement  of  the  arts  and 
crafts  of  film  production  for  the  betterment 
and  improvement  of  the  film  industry:  the 
establishment  of  improved  client  relations  and 
the  exchange  of  technical  information. 

Pro.iects:  Advertising,  publicity  and  public 
relations  campaign  to  build  recognition  and 
prestige  for  the  accredited  local  film  producers; 
to  enlighten  business  and  industry  in  the  types, 
uses  and  advantages  of  films  and  to  encourage 
wider  use  of  films  in  training,  selling,  advertis- 
ing and  public  relations. 

Meetings:  Third  Monday  of  each  month, 
6:30  p.m..  Minneapolis.  S' 
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Not  v/hski  they  are- 


"ROCKET   exclusive 


Eyeglasses  are  valued  for  the  improved  vision  they  give  the 
wearer. 


Color  sound  films  are  like  eyeglasses  .  .  .  they  bring  clearer 
vision,  keener  insight,  to  the  viewer. 


This  viewer  may  be  a  recruit,  a  trainee,  a  consumer  but, 
whoever  he  is,  he  needs  the  spectacles  of  Audio-Visual  .  .  . 
for  utmost  clarity,  instant  communication. 


We  call  this  Audiovisual  method  of  Communication: 


your  surest  way  to  sell  an  idea,  a  product,  a  service,  a  view- 
point, a  technique  ...  to  motivate  your  employees  and  your 
public  most  powerfully. 


Consultation  with  us  could  lead  to  a  new  realm  of  progress 
and  profit  for  you. 


108      Santa      Monica      Boulevard      *       Los      Angeles      •      California      90038 
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THE  ASSOCIATION 
OF  MOTION  PICTURE  PRODUCERS 
AND  LABORATORIES  OF  CANADA 

Office  (of  the  President):  19  Fairmont  Ave., 
Ottawa  3.  Ontario,  (of  the  Executive  Secre- 
tary)); Suite  1301.  55  York  Street,  Toronto 
1,  Ontario,  Canada. 

Officers:  C.  H.  Everett  (Crawley  Films 
Limited.  Ottawa),  President;  S.  Dean  Peterson 
(Peterson  Productions  Limited.  Toronto), 
First  Vice-President:  Roger  J.  Beaudry  (Pathe- 
Deluxe  of  Canada  Limited.  Toronto),  Second 
Vice-President:  John  T.  Ross  (Robert  Law- 
rence Productions  (Canada)  Ltd.,  Toronto), 
Past  President:  Frank  A.  Young,  Executive 
Secretary. 

Directors:  Sydney  Banks  (S.  Banks  (in-tele- 
vision)  Ltd.,  Toronto):  E.  W.  Hamilton 
(Trans-Canada  Films  Ltd..  Vancouver);  Mi- 
chael Spencer  (National  Film  Board.  Mon- 
treal): Findlay  Ouinn  (Trans-World  Film  Lab- 
oratories Ltd..  Montreal ) ;  William  Kennedy 
(Crawley  Films  Limited.  Toronto):  David 
Bier  ( David  Bier  Studios  and  Film  Labora- 
tories. Montreal). 

Membership:  Canadian  firms,  proprietorships, 
partnerships  and  corporations  engaged  in  mo- 
tion picture  production  or  laboratory  work  are 
eligible  for  Active  Membership.  Persons,  firms 
or  organizations  acceptable  to  the  membership 
and  interested  in  the  furtherance  of  the  motion 
picture  industry  in  Canada  are  eligible  for  As- 
sociate Membership.  Present  membership:   47 


Producer  and  Laboratory 
Trade  Groups  Abroad 


.■\ctive  Members;  12  Associate  Members;  Total 
59. 

Purpose:  To  promote  the  common  interest  of 
those  engaged  in  the  motion  picture  produc- 
tion and  laboratory  industries  in  Canada  by 
maintaining  the  highest  possible  standards  in 
the  production  of  motion  pictures  for  com- 
mercial, theatrical,  or  television  release;  to  rep- 
resent the  industry  in  its  relations  with  govern- 
ment, other  associations  and  the  public  at 
large;  to  encourage  government  agencies  to 
have  required  films  let  by  tender  to  private 
producers. 

1964  Activities:  1.  To  emphasize  the  posi- 
tion of  the  Canadian  private  film  production 
industry  . — .  that  in  order  to  survive,  govern- 
ment agencies  must  halt  their  growth  and  let 
an  increasing  amount  of  work  by  tender  to 
private  producers  and  laboratories.  2.  To  con- 
tinue our&TOgram  of  acquainting  industry,  ad- 
vertising.iigencies.  television  stations,  networks, 
and  other  potential  sponsors  with  the  work  of 
Canadian-film  producers.  3.  To  draft  and  sub- 
mit a  brief  to  Canada's  Royal  Commission  on 
Bilingualism  and  Biculturalism.  4.  To  intensify 
our  efforts  to  assist  the  development  of  the 
Canadian  Film  Awards  presentations — to  be 
held  in  Toronto  in  May  of  1964 — in  order  to 
gain  recognition  for  this  event  av  the  all-Cana- 
dian Film  Showcase.  y^ 


FEDERATION    OF   SPECIALIZED 
FILM   ASSOCIATIONS 

Office  (of  the  Secretary) :  2.  Bourchier  Stre 
London.  W.  1.  England.  Telephone:  REG 
3781.  Nicholas  Cory,  Secretary. 

Purpose:  The  Federation  represents  and  pi 
motes  the  interests  of  all  branches  of 
specialized  film  industry  through  its  constitui  i 
member  Associations:  (1  )  Association  of  Sj 
cialized  Film  Producers  representing  the  p: 
ducers  of  cinema  shorts,  documentaries,  spi 
sored  industrial  and  Government  films.  ( 
.Advertising  Film  Producers  Association  repi  ■ 
senting  producers  of  advertising  films  for  te 
vision  and  cinema.  (3)  British  Animati 
Group  representing  producers  of  cartoc 
animated  diagram,  special  and  model  animati 
films.  Each  Association  is  represented  on  t 
Federation  Council  by  its  Chairman  and  Vii 
Chairman  and  elected  representatives. 

SCREEN      ADVERTISING 
WORLD    ASSOCIATION    LTD. 

Office:    17.   Berkeley  Street.  London  W. 
England.  Phone:  GROsvenor  1471   2.  Cable 
Fest-film  London  W.  1. 

Officers:  Ernest  Pearl.  President;  Charl 
Ruedi.  Vice-President;  Lionel  Gale.  Genei 
Secretary:  Peter  Taylor,  Festival  Director. 

Purpose:  To  promote  and  develop  cine 
screen  advertising  on  an  international  bas 
to  assist  in  the  promotion  and  trade  amo 
(continued  on    the   following   pace   3 
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Communication  ...  or  conflict. 
Without  one  .  .  .  you  have  the  other. 

So  closely  woven  is  the  fabric 
of  everyday  affairs  .  .  .  business 
community,  national,  or  international 
.  .  .  that  understanding  and  agreement 
must  go  hand-in-hand  with  action. 


31    WEST   53RD   STREET   •   NEW   YORK    19.   N.    V 
PLAZA  7-0651 
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Communicating  ideas  through  programs  of  film  and  co-ordinated  audio-visual  media. 
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SEE 

THE 

DIFFERENCE 

when 

16mm  color 

specialists 

process 

prints 


BE  PROUD  of  Your  16mm  Color  Prints 

The  most  efficient  craftsman  in  any  service  is 
the  specialist.  He  takes  extra  pains  to  produce 
finest  quality  . . .  and  he  knows  what  QUALITY  is. 
Color  Reproduction  Company's  color  specialists 
have  specialized  exclusively  in  16mm  Color  Prints 
for  over  25  years.  That's  why  Color  Reproduction 
Company's  work  has  long  been  the  standard  of  the 
16mm  Motion  Picture  Industry.  Your  Production 
deserves  EXTRA  QUALITY— try  Color 
Reproduction  Company's  16mm  Color  Prints! 

WRITE  FOR  LATEST  16mm  Color  Print  PRICES. 


7936  Sanfa  Monita  Blvd.,  Hollywood  46,  California 

Telephone:  OLdfield  48010 
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"The  Keslless  Sea"  A.lds 
Laurels    to    Bell    Series 

■V  The  ninth  program  in  the 
Bell  System's  excellent  Sci- 
ence Series  of  motion  pic- 
tures explored  The  Rest- 
less Sea  in  its  nationwide 
color  television  premiere 
and  will  be  eagerly  awaited 
by  the  many  thousands  of 
schools  and  other  group  au- 
diences to  whom  it  will  be 
available  at  a  later  date  in 
16mm  prints. 

This  latest  program,  pro- 
duced by  Walt  Disney,  voy- 
ages over  and  under  the 
ocean  from  the  vantage 
point  of  a  355-foot  research 
vessel,  the  Flip  (floating 
instrument  panel).  The  sci- 
entists on  board  this  sea- 
borne laboratory  include 
physicists,  biologists,  chem- 
ists, meteorologists  and  ge- 
ologists, all  concerned  with 
probing  the  restless  sea. 

A  high  point  of  the  film 
comes  when  Flip  does  lit- 
erally that!  The  vessel  is 
upended  amid  30  -  foot 
waves,  standing  on  tiptoe 
to  make  accurate  record- 
ings of  ocean  sounds.  1,500 
tons  of  sea  water  are  pump- 
ed into  its  stern  sections  so 
that  oceanographers  are 
provided  a  stable  instru- 
ment platform  to  receive 
and  record  sounds  free  of 
the  rolling,  pitching  move- 
ments of  the  ocean's  sur- 
face. 

Viewers  learn  from  the 
film  that  Benjamin  Frank- 
lin is  credited  with  discov- 
ery of  the  gulf  stream,  that 
he  drew  up  the  first  chart 
after  years  of  observation 
and  study.  On  Atlantic 
crossings.  Franklin  made 
his  own  observations  of  cur- 
rents by  picking  up  buck- 
ets of  water.  He  recom- 
mended this  technique  to 
sailing  captains  as  a  guide 
to  entering  and  leaving  the 
warm  waters  of  the  gulf 
stream. 

Look  at  the  ocean 
through  the  underwater 
cameras  in  Tlie  Restless 
Seu:  explore  its  depths  in  a 
bathyscaph.  Consider  the 
marvels  of  salt-water  con- 
version machines,  of  mag- 
nesium extraction  from  sea 
water  and  of  ocean  oil  ex- 
ploration. The  ninth  pro- 
gram adds  lustre  to  the  en- 
tire, well-conceived  Science 
Series  and  its  sponsor.      51' 


BUSmESS  SCREEN 


THE  EDUCATIONAL  AUDIO-VISUAL  ORG  WIZATIONS 


AUDIO   VISUAL   COUNCIL 
ON    PUBLIC    INFORMATION 

Oliiti.:  1201  Sprint;  Strccl.  1  airlax,  Virginia. 
Officfrs:  Sam  Bareticid  (Travco).  Cluiir- 
incm;  Scott  Mitchell  (The  Jam  Handy  Organi- 
zation). Vice  Chairman:  Betty  Ellingboe 
(American  Lutheran  Church).  Secretary:  Alva 
I.  Cox.  Jr..  (National  Council  of  Churches  of 
Christ  in  the  U.  S.  A.).  Treasurer. 

Purpose:  A  joint  industry-church  eonimiltee 
concerned  with  the  improvement  of  Religious 
Education  through  wider  and  better  use  of 
audio-visual  materials  and  methods.  It  aims 
to  inform  constituencies  of  religious  bodies  on 
the  significances  and  advantages  of  audio-vis- 
ual materials,  through  publications,  magazine 
articles  and  slidesets.  Two  recent  publications 
of  AVCOPI  are  Has  li  Made  Any  Difference:' 
and  Usin^  Aiitlio  Visuals  in  the  Church,  both 
available  from  Council  office.  S' 

CATHOLIC    AUDIO-VISUAL 
EDUCATORS  ASSOCIATION 

Address:  Box  618.  Church  Street  P.O..  New 
York,  New  York  10007. 

Officers:  Rev.  Michael  Mullen.  C.  M.  (St. 
I  John's  University),  President:  Rev.  Joseph 
Coyne.  O.  S.  A.  (Cascia  Hall.  Oklahoma). 
Vice-President:  Sister  Agnes  Virginia.  C.  S.  J. 
(Brentwood  College).  Secretary:  Rev.  Bernard 
Butcher  (St.  Mary's  Church.  Meridan.  Conn.). 
Treasurer. 

Purpose:  To  further  the  use  of  Audio-Visual 
equipment  and  materials  in  Catholic  educa- 
tion and  to  encourage  productiim  of  suitable 
films  for  Catholic  school  use. 


Annual  Convention:  CAVE  is  coordinating 
its  Thirteenth  Annual  Convention  with  the  Na- 
tional Catholic  Educational  Association  na- 
tional convention.  March  31 -April  3.  in  At- 
lantic City.  New  Jersey.  Audio-visual  equip- 
ment and  materials  may  be  exhibited  at  this 
joint  convention.  No  registration  fees  are  re- 
quired. @' 

DEPARTMENT  OF  AUDIOVISUAL 

INSTRUCTION  OF  THE 

NATIONAL  EDUCATION  ASSOCIATION 

Office:  1201  Sixteenth  .Street.  N  .W..  Wash- 
ington. D.  C.  20036.  Anna  L.  Hycr,  Execu- 
tive Secretary. 

Officers:  Mendel  Sherman  (Asst.  Dir..  AV 
Center,  Indiana  Univ.).  President:  Donald  P. 
Fly  (Dir..  Center  for  Instructional  Comnuini- 
cations.  Syracuse  Univ.).  President-PAecl: 
Robert  O.  Hall  ( Head.  Div.  of  Education.  Ala- 
meda State  College).  Vice-President:  William 
Mien  (Dir.  of  Research.  Dept.  of  Cinema. 
I'niv.  of  Southern  Calif.).  Past  President. 

Purpose:  The  improvement  of  instruction 
through  the  better,  wider  use  of  audio-visual 
equipment,  materials  and  techniques.  Member- 
ship consists  primarily  of  directors  and  special- 
ists in  colleges  and  universities,  state  depts.  of 
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education,  and  county  and  city  school  systems. 
School  supervisors  and  administrators,  class- 
room teachers,  librarians  and  audio-visual  spe- 
cialists in  the  armed  forces,  in  industry  and 
among  religious  groups  are  included  in  mem- 
bership. 

Committees:  More  than  40  national  DAVI 
committees  and  commissions  are  organized  in- 
to the  following  live  divisions:  Division  of  Pro- 
fessional Specialization;  Division  of  Operation- 
al Committees;  Division  of  Professional  Devel- 
opment; Division  of  Professional  Liaison. 

1964  Conferences:  National  Convention. 
April  19-24.  War  Memorial  Auditorium, 
Rochester,  New  York;  June  29,  DAVI  meet- 
ing to  be  held  in  connection  with  annual  NEA 
convention.  Seattle;  Lake  Okoboji  Audio- 
Visual  Leadership  Conference,  August  16-20, 
Lake  Okoboji,  Iowa;  Joint  AASL-ASCD- 
DAVI  Conference.  June  26-28,  St.  Louis, 
Missouri. 

1964  A(  tivities:  DAVI  has  given  major  at- 
tention during  the  past  year  to  identification 
and  analysis  of  some  critical  issues  presently 
lacing  the  audiovisual  field.  A  Panel  was  as- 
sembled to  work  on  the  task.  During  the  63-64 
year,  six  editorials  were  devoted  to  critical 
issues,  each  one  dealing  with  one  issue  and 
written  by  a  Panel  member.  Attention  was  also 
uiven  to  development  of  a  position  relative  to 
proposed  changes  in  the  copyright  law  and  the 
FCC  TV  channel  assignments.  Steps  were 
taken  to  increase  cooperation  and  activities 
with  N.'XEB  and  AASL  and  to  strengthen  the 
4.'i  alliliated  organizations. 

PuiiLKAlioNs:  A  u  di  o  v  i  s  u  a  I  Instruction 
(monthly  except  July  and  August);  AV  Com- 
munication Review  (quarterly).  Other  recent 
publications  include;  Leurninti  From  Pictures: 
Tlw  Hole  of  tlw  Computer  in  Future  Instruc- 
tional Systems:  Monographs — The  Automation 
of  Scltool  Information  Systems:  Languufie  I.ah- 
oratory  and  I.aniiuaiie  Learnini:.  Filmstrip  on 
Programmed  Instruction;  Conference  Proceed- 
ings of  National  Society  for  Programmed  In- 
struction. B' 


commercial  organizations  and  interested  in- 
dividuals; 4  international  members  (govern- 
ment agencies,  lilm  groups  of  other  countries); 
46  sub-memberships  and  162  personal  mem- 
berships. 

Purpose:  To  encourage  and  improve  the  pro- 
duction, distribution  and  utilization  of  edu- 
cational lllnis.  EFLA  conducts  a  film  evalu- 
ation service. 

1964  American  Film  Festival:  To  be  held 

April  29-May  2,  at  the  Biltmore  Hotel.  New 
York  City. 

PUBLiCAiiONs:  For  members  —  Evaluations, 
EFLA  Bulletins.  Service  Supplements  and 
Film  Review  Digest.  A  catalog  containing  de- 
scriptions of  EFLA  "general"  publications  is 
provided  on  letterhead  request.  W 


THE    EDUCATIONAL   FILM 
LIBRARY   ASSOCIATION 

Office:  2.'iO  West  ."iVth  Street.  New  York. 
New  York    10019. 

Officers:  F.  A.  White,  President:  Sally  Clark. 
Vice-President:  lola  Tryon.  S'ecretary:  Emily  S. 
Jones.  AdminiKtrative  Director  (at  head- 
quarters). 

Committees:  Frederic  Krahn.  Festival  Chair- 
man: lola  Tryon.  Nominations  Chairman: 
Sally  Clark.  Memhersltip  Cluiirman:  Paula 
Zweifach.  Evaluations  Chairman. 

Membership:  (Constituent)  —  525  non-pro- 
fit  educational    institutions;    (Service)    —   61 


THE   UNIVERSITY   FILM 
PRODUCERS    ASSOCIATION 

Office  (of  the  President) :  Oscar  E.  Patterson, 
Department  of  Cinema,  University  of  Southern 
California,  Los  Angeles.  Calif. 

Officers;  Oscar  E.  Patterson  (Univ.  of  South- 
ern Calif.)  President:  Jesse  L.  Senn.  Jr.  (Mo- 
tion Picture  Production.  Purdue  Univ.).  Vice- 
Presideiu:  Luella  Snyder  (Route  No.  1.  Winns- 
boro.  Louisiana),  Secretary:  Sol  Wrenn,  Jr. 
(Film  Production,  Virginia  Board  of  Educa- 
ti(m).  Treasurer. 

CoMMH  tee  Chairmen:  Larry  Silverman 
(Wayne  State  University).  Associates  De!e- 
!;««'.■' David  Anderson  (Yale  University).  Uni- 
versity Classroom  Films:  William  Drake  (Ohio 
State  University),  Conferences:  Herbert  E. 
Farmer  (University  of  Southern  Calif.),  Con- 
.■ititution:  Raymond  Fielding  (UCLA),  Cur- 
riculum: Sherman  Willson  (Wayne  State 
Univ.),  Ethics:  Vincent  Talbot  (Marquette 
University),  Equipment:  J.  E.  Oglesby  (Va. 
State  Bd.  of  Education).  Festivals  ami  Con- 
tests: John  Mercer  (Southern  Illinois  Univ.). 
and  Kenneth  Mason  (Eastman  Kodak  Co.). 
Historians:  Don  G.  Williams  (Univ.  of  Mis- 
souri at  Kansas  City).  International  Relations: 
Ernest  Rose  (Univ.  of  California),  Media  Re- 
.search:  Mrs.  John  A.  Flory  ( Penfield  Central 
Schools).  Membership:  Byrl  Sims  (Univ.  of 
Illinois).  Per.\omiel:  and  Robert  W.  Wagner 
(Ohio  State  Univ.).  Puhlications. 

Publicaiions:  The  formal  publication  of 
UFP.'\  is  a  quarterly  issue.  Tlie  UFPA  Journal, 
(subscription  to  non-members  is  $4.00  per 
year).  Other  special  reports  and  papers  pub- 
lished at  intervals  for  member  guidance.  The 
UFPA  Digest  is  a  publication  for  members 
only  and  is  published  monthly.  The  Associa- 
tion is  represented  annually  at  Film  Festivals 
and  at  the  International  Congress  of  Schools 
of  Cinema  and  Television  in  Europe. 

Annual  Conference:  18th  Annual  Confer- 
ence to  be  held  August  17-22.  1964.  Hosted  by 
the  University  of  Oklahoma.  Ned  Hockman 
(Univ.  of  Oklahoma)  in  charge.  Program.    9 


35 


THE  NATIONAL  AUDIOVISUAL 
ASSOCIATION,   INC. 

National  Office;  1201  Spring  Street.  Fair- 
fax, Virginia  22030. 

Contact:  Don  White.  Executive  Vice-Presi- 
dent or  James  W.  Hultish.  Director  of  Infor- 
mation. 

Membership:  A  trade  association  of  the  com- 
mercial audio-visual  industry:  membership 
consists  of  ( 1 )  A-V  dealers  and  film  libraries; 
(2)  A-V  materials'  producers;  (3)  A-V  equip- 
ment manufacturers;  and  (4)  independent  A- 
V  suppliers'  representatives. 

Purpose:  The  Association  was  organized  in 
1939  to  ( I)  collect  and  furnish  data  which 
will  benefit  A-V  business;  (2)  improve  the 
professional  status  and  business  practices  of 
the  industry;  (3)  provide  business  education 
and  information;  and  (4)  promote  better  re- 
lations between  A-\'  suppliers,  distributors. 
and  customers. 

Officers:  Robert  P.  Abrams  (Williams. 
Brown  &  Earle.  Philadelphia.  Pa.).  President: 
Harold  Newman  ( Newman  Visual  Education. 
Kalamazoo.  Mich.).  First  Vice-President: 
Eloise  Keefe  (T.E.A.  Film  Library.  Dallas. 
Texas),  Second  Vice-President:  Joseph  Meidt 
(Cousino  Electronics  Corp.,  Toledo.  Ohio). 
Secretary:  Max  Rarig  (Rarig's.  Inc.,  Seattle, 
Wash.),  Treasurer:  Harold  A.  Fischer  (Pho- 
tosound  of  Orlando.  Orlando.  Fla).  Chairman 
of  the  Board. 

Directors-at-Large:    Stephen   Bartha    (Bar- 


Nil  I  ioila  I  Trade  Groups 
In  the  Audio -\isiKil  Field 


tha  \'isual  Education  Service.  Columbus. 
Ohio);  Norman  Carlson  (Photo  &  Sound  Co.. 
San  Francisco.  Calif. );  Paul  Cox  (Coast  Visual 
Education  Co..  Hollywood,  Calif. ) ;  Howard 
Holt  (.Audio-Visual  Film  Service,  Inc.,  Birm- 
ingham. Ala. ). 

Regional  Directors:  C.  M.  Meserve  (A.  H. 
Rice  Co..  Manchester.  N.  H. );  Charles  Appel 
(Appel  Visual  Service.  Pittsburgh.  Pa.);  Jack 
L.  McCracken  (Tarmac  .'Kudio- Visual  Co.. 
Asheville.  N.  C);  Don  S.  Harpster  (Harpster 
Audio- Visual  Equipment,  Cleveland,  Ohio); 
Ray  Swank  (Swank  Audio-Visual  Co.,  St. 
Louis.  Mo);  Matt  Dowling  ( Dowlings.  Inc.. 
Oklahoma  City.  Okla. ) ;  John  C.  Ellingson 
(Inland  .'\udio-Visual  Co.,  Spokane.  Wash.); 
.\.  J.  Stewart  (Beacon  Ptiblishers  Ltd.,  Toron- 
to, Ont..  Canada). 

Principal  Committees:  The  activities  of 
NAVA  are  carried  out  primarily  through  com- 
mittees, such  as:  Convention  Committee.  H. 
E.  Newman,  Cliainitaii:  Educational  Commit- 
tee. Ellsworth  C.  Dent.  Chairman:  NAVA 
Film  Council.  C.  T.  Chandler.  Chairman:  In- 
dustrial &  Business  Council.  Robert  P.  Abrams, 
Chairman:  Membership  Committee,  Mrs. 
Eloise  Keefe,  Chairman:  Nominating  Commit- 
tee, M.  H.  Martin.  Chairman:  Religious  Coun- 
cil,   Stanley    Hansen,    Chairman:    Resolutions 


Committee.  Matt  Dowling,  Cliairman:  Long 
Range  Planning  Committee,  Max  Rarig.  Chair- 
man: Technical  Standards  Committee.  Ainslie 
Davis.  Chairman. 

Publications:  The  Association's  regular  bul- 
letin, NA  VA  News,  is  published  26  issues  per 
year,  available  to  members  only.  Of  general 
interest  are:  The  Audio-Visual  Equipment  Di- 
rectory. Tenth  Edition,  published  January, 
1964(33.'!  pages.  $6.00);  Tlie  NAVA  Mem- 
bership List  and  Trade  Directory.  1463-64, 
coded  to  show  services  and  products  available 
(free  on  request);  The  Audio-Visual  Speakers' 
Guide.  1963  (free  on  request);  and  Talk  /.v 
Not  Enough.  1962,  an  A-V  utilization  hand- 
book for  industry  (single  copies,  free  on  re- 
quest ). 

1964  Activities:  The  NAV.^  Convention  and 
Trade  Show.  July  18-21,  Hotel  Sherman,  Chi- 
cago, Illinois.  Guests  admitted  on  fee  basis.  9 

THE     SCREEN     ADVERTISING     WORLD     ASSN: 
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members  of  the  Association  by  provision  for 
distribution  facilities  and  a  central  information 
service;  and  by  arranging  for  the  exchange  be- 
tween members  of  information  for  their  mutual 
assistance. 

1964  Activities:  The  Association  is  respon- 
sible for  the  organization  of  the  International 
.Advertising  Film  Festival.  The  Eleventh  Inter- 
ULitional  Advertising  Film  Festival  will  be  held 
during  the  period  June  15-20,  1964,  at  the 
Lido — Venice,  Italy,  under  its  auspices.       S" 


Comprehensive  Filmtreat  restores  the 
sparkling,  scratch-free  brilliance  — 

the  original  punch  — you  saw  when  the 
print  was  brand  new.  Adds  fresh  vigor 
to  wilted  prints  —  and  negatives... 
at  a  fraction  of  their  replacement  cost. 


COMPREHENSIVE  FILMTREAT 

Service  Centers:  421  West  54th  Street,  New  YoVk'ig.New  York 
829  No.  Highland  Avenue,  Hollywood  38,  Calif. 
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Jnisphere.  , — «  „  (UsS)  United  States  Steel 


h  World  t  FoM   1964-1965  Corporation 


27  Million  Persons  were  in  the  World's  Fair  "Preview"  Audience! 


All  over  the  luition.  from  Main  Street  to  Megalopolis,  Aniencaiis 
have  watched  (and  are  watching)  the  monumental  transformation 
of  Flushing  Meadow  Park  into  the  1964-1965  New  York  World's 
Fair.  Three  World's  Fair  "Preview"  films,  produced  by  John 
Campbell  Productions,  have  reported  to  .America  on  this  billion- 
dollar  achievement  dedicated  to  peace  through  understanding. 

To  be  sure  each  film  would  reach  the  largest  possible  audience 
—in  the  shortest  possible  time— the  New  York  World's  Fair  Corpor- 
ation commissioned  .Association  Films  to  do  the  national  TV  and 
non-theatrical  distribution.  Results  from  the  first  two  films;  637 
telecasts  in  12  months.  The  third  film.  "H'orlil's  Fair  Report  Willi 


Lowell  I  lioinas",  bids  fair  to  reach  even  larger  audiences,  based  on 
initial  responses. 

How  do  we  get  these  results'.'  By  giving  sponsors  creati\e  dis- 
tribution, imaginative  program  concepts,  and  a  quality  service  that 
is  the  hallmark  of  the  industry. 

During  1964-1965  community  organizations  and  TV  stations 
will  be  encouraged  to  theme  their  meetings  and  programs  to  the 
World's  Fair.  We  will  soon  be  offering  a  portfolio  of  films  and 
ideas.  "A  World's  Fair  of  Enteriainmeni  and  Enlif>liteninent" .  Inci- 
dentally, if  you  are  planning  to  attend  the  Fair,  we  do  hope  you 
will  drop  by  and  see  us,  at  347  Madison  .Avenue. 

ASSOCIATION  FILMS,  Inc. 

Since  1911 


347  Madison  Avenue,  New  York,  N.  Y.  UW17 
America's  First  Distributor— First  with  America's  Major  Film  Sponsors 


14TH  PRODUCTION  REVIEW 
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power  rewinders 

Automatic  &  Conventional  Models 
for  16mm,  35mm,  70mm  films  or 

Video  Tape 

An  entirely  new 

concept  in  power 
rewinding  is 
represented  by 
Moviola's  pre- 
cisionbuilt  APR 
series  Automatic 
Power  Rewinders. 


safe 

saves  space 
saves  time 
versatile 
convenient 

Write  for  free  literature: 


moviola 

manufacturing  co. 

5539  Riverton  Ave.,  No.  Hollywood,  Calif. 

Telephone:  877-2173 
Cable:  Moviola,  North  Hollywood,  Calif. 


THE  SOCIETY  OF  MOTION  PICTURE 

AND  TELEVISION  ENGINEERS 

Officl  Headqu.JiRtlrs:  y  Last  41st  Street, 
New  York.  New  York  10017. 

Officers:  Reid  H.  Ray  (Reid  H.  Ray  Film 
Industries).  President;  E.  M.  Stille  (Eiistman 
Kodak  Co.),  Executive  Vice-President:  John 
W.  Servies  (National  Theatre  Supply  Co.). 
Past-President:  Dean  R.  White  (E.  1.  du  Pont 
de  Nemours  &.  Co.).  Engineering  Vice-Presi- 
dent: Herbert  E.  Farmer  (University  of  South- 
ern California),  Editoricd  Vice-President:  Jo- 
seph T.  Dougherty  (E.  I.  du  Pont  de  Nemours 
&  Co. ) .  Financial  Vice-President:  Geo.  W.  Col- 
burn  (Geo.  W.  Colburn  Laboratory),  Conven- 
tion Vice-President:  Wilton  R.  Holm  (E.  L  du- 
Pont  de  Nemours  &  Co. ) .  Sections  Vice-Presi- 
dent: Robert  G.  Hufford  (Eastman  Kodak 
Co.),  Secretary:  Charles  S.  Stodter.  Executive 
Secretary. 

Local  Section  Chairmen  (for  contact):  At- 
lanta: William  H.  White.  1454  South  Gordon 
St.,  Atlanta  10.  Ga.;  Boston:  Charles  W.  Wyc- 
koff.  69  Valley  Rd.,  Needham  92,  Mass.;  Cape 
Canaveral:  V.  D.  Armstrong,  1 1 7  De  Leon 
Rd..  Cocoa  Beach.  Fla.;  Cliicago:  Harold  W. 
Kinzle,  c/o  Wilding  Inc.,  1345  Argyle  St.,  Chi- 
cago 40,  111.:  Dallas-Ft.  Worth:  Curtis  M.  Poe, 
6223  Bordeaux,  Dallas  9,  Tex.;  Denver:  John 
L  Newell,  c  o  Western  Cine  Service,  Inc.,  312 
South  Pearl  St.,  Denver  9,  Colo.;  Detroit: 
James  W.  Bostwick,  c/o  General  Motors  Pho- 
tographic, 465  West  Milwaukee.  Detroit  2, 
Mich.;  Hollywood:  John  P.  Kiel,  c  o  Photo- 
Sonics,  Inc.,  820  South  Mariposa  St.,  Burbank. 
Calif.;  Huntsville:  Karl  LaRoche,  Jr.,  2209 
Euclid  Ave.,  N.  W.,  Huntsville,  Ala.;  Mont- 
real: Michael  W.  Barlow,  c/o  CFCF-TV.  405 
Ogilvy  Ave.,  Montreal,  Que.,  Canada;  Nash- 
ville: Duane  M.  Muir,  c  o  Methodist  Radio 
and  Film  Commission,  1525  McGavock  St., 
Nashville,  Tenn.:  New  York:  C.  Russell  Du- 
pree,  9  Third  Ave.,  Denville,  N.  J.;  Rochester: 
John  Flory,  c  o  Eastman  Kodak  Co.,  343 
State  St.,  Rochester,  N.  Y.;  Sun  Francisco: 
Stewart  A.  Macondray.  c/o  Palmer  Films.  Inc.. 
611  Howard  St..  San  Francisco.  Cal.,  Toronto: 
B.  James  Bach,  c/o  Cinesound  Ltd..  559 
Rogers  Rd.,  Toronto  15,  Ont..  Canada;  Wash- 
ington: Willis  M.  Warren,  c  o  Wilnio  Corp.. 
3322  M  St..  N.  W..  Washington  7,  D.  C. 

Engineering  Committee  Chairmen 
(1964):  J.  L.  Pettus  (Radio  Corporation  of 
America),  sound;  R.  G.  Herbst  (Bell  &  How- 
ell), 16mm  &  8mm;  R.  E.  Birr  (General 
Electric).  ASA  sectional  committee  PH22;  C. 
E.  Heppberger  (National  Carbon  Co.).  film 
projection  practice;  W.  T.  Wintringham  (Bell 
Telephone  Laboratories),  television;  W.  D. 
Hedden  (Calvin  Productions.  Inc.).  laboratory 
practice;  R.  G.  Williams  (Century  Lighting). 

j  television  studio  lighting;  L.  M.  Dearing  (Con- 
sultant), color;  A.  H.  Lind  (Radio  Corpora- 

'   tion  of  .'\nierica).  video  tape  recording;  G.  A. 


Chambers  (Eastman  Kodak  Company),  stand- 
ards; W.  C.  Brandsma  (duPont),  film  dimen- 
sions; Morton  Sultanoff  (Aberdeen  Proving 
Ground),  instrumentation  and  high-speed  pho- 
tography; F.  N.  Gillette  (General  Precision 
Lab.),  ASA  sectional  committee  C98. 

Conferences:  95th  Semiannual  Technical 
Conference  and  Equipment  Exhibit,  April  12- 
17,  1964,  Ambassador  Hotel,  Los  Angeles, 
Calif.;  96th  Semiannual  Technical  Conference 
and  Equipment  Exhibit,  September  27-October 
2,  1964,  Commodore  Hotel,  New  York,  N.  Y. 


Civic  Organizations 
National  Film  Councils 


THE  CANADIAN  FILM  INSTITUTE 

National  OEFitL:  1762  CarHng  Avenue,  Ot- 
tawa 13,  Ontario,  Canada. 
Officers:  His  Excellency  Major-General 
Georges  P.  Vanier,  DSO,  MC,  CD,  Governor- 
General  of  Canada,  Honoraiy  President;  Jean 
Clavel,  President:  A.  L.  Hepworth,  Vice-Presi- 
dent: G.  Delisle,  Vice  President:  L.  F.  Mac- 
Rae.  Honorary  Treastn-er:  Roy  Little,  Execu- 
tive Director. 

Divisions:  Canadian  Film  .Archives,  Canadian 
Federation  of  Film  Societies.  Scientific  Film 
Division.  Business  Film  Service. 

Purpose:  To  bring  together  Canada's  educa- 
tional, scientific,  cultural  and  community  in- 
terest in  the.  field  of  documentary  films  and 
to  encourage  and  promote  the  study,  apprecia- 
tion and  use  of  motion  pictures  and  television 
as  educational  and  cultural  factors. 

Activities:  Distribution — National  Film  Li- 
brary (8,000  titles  in  32  special  collections); 
National  Science  Film  Library  established 
June,  1962,  Peter  Morris.  Director:  Importa- 
tion of  films  from  other  countries;  Information 
Service;  Preservation  of  films  of  historical 
interest;  Distribution  of  sponsored  films;  Cana- 
dian Film  Awards;  Special  services  in  the  fields 
of  business  films,  scientific  films,  films  on  art, 
films  for  UNESCO'S  East-West  project,  medi- 
cal films,  etc. 

PiiHLiCATiONS;  Bulletin,  Catalogues,  Special 
Subject  Listings  of  Film  Societies,  Information 
Sheets  on  selected  entertainment  films,  C.F.F.S. 
Bulletin. 

Committees:  Canadian  Film  Awards.  Cana- 
dian Film  Archives.  Canadian  Labour  Film 
Committee.  Canadian  Centre  of  Films  for  Chil- 
dren, w 


THE  FILM  COUNCIL  OF 
GREATER  COLUMBUS 

Office:  Center  ot  Science  and  Industry.  280 
E.  Broad  Street.  Columbus  15.  Ohio. 

Officers:  Dr.  D.  F.  Prugh  (Director,  Frank- 
lin County  Historical  Society),  President: 
Galvy  Gordon  (Public  Relations  Dir..  Colum- 
bus Public  Library).  Vice-President  and  Busi- 
ness Film  Coordinator:  Mary  A.  Rupe  (Film 

(LISTING  continues  ON  FOLLOWING  PAGE  80) 
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35  mm 
COLOR 

FILMSTRIPS 
and  SLIDES! 

First  in  Chicago  with  16-35mm 
color  negative  -  positive 
printing  and  processing. 
Complete  laboratory  services 
...  our  sixteenth  year. 

DOUGLAS  FILM  INDUSTRIES 

10  WEST    KINZIE    STREET,  CHICAGO    10.   ILLINOIS  •  M04-7455 
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\  BID  immm  to  pi!Oduc[r$ 

The  National  Coincil  of  Teachers  of  Mathematics  is  interested 
in  the  submission  of  proposals  by  qualified  film  or  ^•ideotape  pro- 
ducers for  the  production  of  a  series  of  half-hour  films  on  modern 
mathematics  for  elementary  school  teachers. 

1.  Objective:  to  offer  in-service  training  that  will  help  teachers 
understand  tlie  basic  concepts  encountered  in  programs  of  modern 
mathematics  in  the  elementary  schools. 

2.  Description:  each  film  will  include  an  instructor  with  one  or  more 
metal  blackboards  and  a  high-top  table  on  which  three-dimensional 
materials  can  be  displayed.  Proposals  for  additional  methods  ot  pre- 
senting the  subject  matter  will  be  welcome. 

.'5.  Bids  and  Specifications: 

A.  Film  producers  are  requested  to  submit  two  projiosals  cov- 
ering the  complete  production  of  1.5  to  20  one-half  hour  films, 
as  described  above: 

1)  Proposal  One:  cost  per  film  on  shooting  16mm  black 
and  white. 

2)  Proposal  Two:  additional  costs  assuming  that  the  series 
is  to  be  shot  in  .35mni  black  and  white  film. 

B.  Videotape  producers  are  reijuested  to  submit  a  jjroposal  for 
all  videotape  production  costs  down  to  and  inchiding  a  satis- 
factor\'  16mm  answer  print  on  black  and  white  film  obtained 
from  a  master  film  transfer  of  the  final  edited  one-half  horn- 
videotape.  Indicate  type  of  video  cameras  and  film  transfer 
method  contemplated. 

C.  Although  budget  considerations  require  simple  metljiids  of 
presentation,  producers  are  encouraged  to  submit  creative 
proposals  which  they  feel  will  most  imaginativelx'  accomplish 
the  objectives  of  the  series. 

D.  .-Ml  proposals  should  include: 

1)  A  production  schedule  .showing  the  time  re(|uired  to 
complete  one  film  and  the  fre(|uene\  with  which  the 
series  can  be  produced. 

2 )  \  breakdow  n  of  production  costs. 

.3)  A  description  of  personnel,  studio  space  and  equip- 
ment to  be  provided,  including  specific  number  of 
cameras. 

4.  Information  to  .\ll   Producers: 

\.  The  NCTM  will  be  responsil)l('  Un  tlie  instructor  and  overall 
supervision  of  the  project. 

B.  The  NCTM  will  take  resporjsibilitv  for  the  basic  subject 
matter  of  all  scripts. 

C.  First  consideration  will  be  given  to  those  organizations 
which  are  experienced  in  the  production  of  educational  films 
or  tapes. 

D.  The  entire  project  must  be  completed  b\'  Juni'.   196.5. 

E.  Arrangements  for  release  and  distribution  of  prints  will  be 
made  bv  XCTM  separately. 

F.  The  NCTM  will  have  full  title  and  right  o(  distril)vition  or 
other  disposition  of  all  films. 

G.  The  production  of  these  films  for  the  NCTM  is  being  subsi- 
dized by  the  National  Science  Foundation. 

H.  Proposals  should  be  submitted  to: 
Harry  D.  Ruderman 
2624  Davidson   .\\enuc 
Bronx.  New  York   10468 

and  shoukl  be  on  hand  prior  to  May  1,  1964. 
I.  Further  intormation  can  be  obtained  bv    writing  to: 
Reinald  Wcrrenrath 
210S   Park   Lane 
Highhmd  Park.  Illinois  600:15 


WASHINGTON  FILM  COMMENTARY 


Government   Figures    Reflect    Grovwth    of    the    Factual    Film    Audience 


/  "'OVERNME.M   -  SPONSORED     mo- 

^^  tion  pictures  are  getting  wide 
exposure  throughout  the  U.S..  not 
only  through  commercial  distribu- 
tion sources  (i.e.  the  Peace  Corps' 
Mission  of  Discovery),  but  also 
among  community  groups,  in 
plants,  offices  and  schools  and 
via  public-service  television  show- 
ings. Two  active  programs  —  the 
Motion  Picture  Service  of  the  U.S. 
Department  of  Agriculture  and  the 
Bureau  of  Mines.  Department  of 
the  Interior  —  reported  sizeable 
audiences  during  the  past  year. 

2.«>«(»  T\   .S|i„«s  ill  .SK  Months 
Reported  by  .Vgrieultiire  Dept. 

>^  An  unanticipated  slight  in- 
crease in  use  of  Department  of 
Agriculture  films  by  the  nation's 
television  stations  (over  a  six- 
month  period )  was  reported  in 
January.  Following  the  Depart- 
ment's release  (in  the  last  half  of 

1962)  of  the  "Centennial  Series" 
of  nine  films,  all  previous  audi- 
ence records  were  broken. 

Eixpecting  a  natural  decrease 
following  this  upsurge.  USDA 
films  not  only  maintained  strong 
support  in  the  following  six-month 
period     (January     to     June     3(). 

1963)  but  showed  a  slight  in- 
crease. Total  public-service  tele- 
vision showings  were  2,980,  with 
an  estimated  total  viewer  audi- 
ence of  149  million  persons.  The 
audience  "estimate"  is  based  on 
a  "50,000  viewers  per  showing" 
formula. 

Six  Agricultural  films  reached 
the  2-million-plus  mark  and  one 
exceeded  the  3-million-viewer  to- 
tal (Siuijjy,  Smoker  Bear's  Put). 
The  six  other  titles  included  For- 
eign Markeliiii;  Newsreel.  Coin- 
inenis  by  Fanners.  Burning  Issue. 
Tlw  Forest  and  Tlw  New  Alaska. 
Remaining  titles  among  the  "top 
ten"  for  Agriculture  in  1963  were: 
Miracles  front  Agriculture.  Our 
Land  —  Its  Many  Faces.  Tlie 
Wilderness  Trail  and  Ytnir  Meal 
lnsi>ection  Service. 

Three  of  the  seven  'top  films" 
and  1 7  of  the  Department's  38 
"best  sellers"  are  3()-niinute  pro- 
grams. This  is  a  significant  amount 
of  public  service  TV  time.  ^' 

Slu>«  Itiireaii  of  Mines  Films 
18'>.(M)0  Times  lo  Nine  Millions 

■  Motion  pictures  informing 
Americans  about  their  mineral 
heritage,  produced  cooperatively 
by  industry  and  the  Department 
of  the  Interior's  Bureau  of  Mines, 


were  shown  more  than  1 89,000 
times  last  year  to  audiences  total- 
ing over  nine  million  persons.  The 
Department  report  includes  only 
direct  shipments  to  self-equipped 
1  6mm  audience  groups.  Addition- 
al millions  are  estimated  to  have 
seen  the  films  on  public-service 
telecasts. 

Six  of  the  more  than  50  pro- 
ductions currently  included  in  the 
Bureau's  free-loan  library  were 
shown  more  than  10,000  times 
each  during  1963,  One  of  these 
titles,  California  and  Its  Natural 
Resources,  achieved  over  15,000 
(continued  ON   PAGE   42) 
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"MAY  I  HELP  YOU?" 

and 

"20  INFORMATION  CALLS" 

for  the 

Bell  Telephone  System 

Addressed  to  the  Information  Opera- 
tors of  the  Bell  Telephone  Compan- 
ies. "May  I  Help  You?"  recognizes 
that  skills-training  is  most  effective 
when  the  Trainee  ic^tits  the  instruc- 
tion —  and  is  personally  sympathetic 
to  the  objectives.  Hence,  in  this  film, 
a  brief  but  carefully-analysed  "stor)' 
frame"  provides  a  \ehicle  of  emotion 
and  personal  identification  on  which 
the  specific  skills-training  can  ride. 

A  companion  film  ("20  Informa- 
tion Calls")  extracts  the  training  mate- 
rial only,  for  follow-up  use.  A  Lead- 
ers' Guide.  Operator's  Review  Book- 
let, and  a  series  of  bulletin-board  pos- 
ters complete  this  Bell  System  Train- 
ing   package. 

PARTHENON   PICTURES 

Cop     Palmer     Exec.     Producer 

2625  Temple  St.       ■       Hollywood  26 
213-DUnkirk   5-3911 
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■^mjr 


Pakistani:  from  //I'artbeal. 


If  you  are  in  the  market  for  mature,  imaginative  and  truthful  films  about  people, 
Vision  Associates  makes  them. 

Vision  Associates,  Inc.,  680  Fifth  Avenue,  New  York.  CI  5-2611.  <C]]|^ 
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The  Washington  Film  Commentary: 


WE  VE    GOT 
A    SECRET! 

.  .  .  ( !lieiil>^  ( there  are 
many)  knoir  it.  As  a  result 
ihey  enjoy  above-average 
results  from  films  made 
on  modest  budgets. 

.  .  .  Crities  know  it.  Seeing 
the  speeial  quality  ol  our 
work,  they  have  given  many 
coveted  awards  to  our 
elienls  and  to  us. 

.  .  .  IVow  yoii  mav  know  our 
secret :  W  e  enjoy  making 
fine,  creative  films. 
W  ant  to  enjoy  y<»ur  next 
production y  Vr  ant  to  enjoy 
superior  residts?  Then 
share  our  secret, 
Call  <»r  >*  rite. 


gROCKETT 

PRODUCTIONS 

6063  SUNSET  BOULEVARD 

HOUYWOOD  28,  CALIFORNIA 

Hollywood  4-3183 

35  YEARS  OF  OUTSTANDING 
FILM  PRODUCTION  SERVICE 


(CONTINUED       FROM       PAGE       40 1 

showings,  topping  its  previous  rec- 
ord by  more  than  a  thousand  ex- 
posures. 

All  of  these  films  are  produced 
in  cooperation  with  private  in- 
dustries, which  pay  all  of  the  pro- 
duction costs  and  provide  the 
Bureau  with  prints  for  circulation, 
on  request,  to  schools,  colleges, 
business  organizations,  scientific 
and  technical  societies  and  simi- 
lar groups.  Most  of  the  subjects 
depict  methods,  techniques  and 
equipment  used  to  extract  and 
process  the  minerals  and  fuels  on 
which  the  nation's  economic  and 
mdustrial  advancement  depend. 

Approximately  a  dozen  of  the 
titles  present  comprehensive  views 
of  the  mineral  and  other  natural 
resources  of  various  states. 

The  10  "most  popular"  films 
and  the  number  of  times  each  was 
shown  in  1963,  as  verified  by  the 
Bureau  in  February,  1964  are  as 
follows: 

1 .  Calif oriiiii  and  lis  Natiirul  Re- 
sources (15,740  showings);  2. 
The  Petrified  River  ( The  Story  of 
Uranium  —  11.726  showings); 
3.  Copper,  The  Oldest  Metal 
(11,522);  4.  Alaska  and  Its  Nat- 
ural Resources  (11,385);  5.  The 
Magic  of  Sulphur  (10,589);  6. 
Arizoiui  and  lis  Natural  Resources 
( 1 0. 1  33 ) ;  7.  Texas  and  Its  Natur- 
al Resources  (9,007 ) ;  8.  The  Story 
of  a  Storage  Battery  (8870);  9. 
Washington  and  Its  Natural  Re- 
sources (7,782);  and,  10.  The 
Drama  of  Steel  (7,684  showings). 

Two  other  subjects,  both  dis- 
tributed by  the  Bureau  since  1959. 
broke  their  previous  records  for 
total  annual  showings.  These  were 
Asbestos  —  A  Matter  of  Time 
and  Rubber  From  Oil. 

The  California  film  is  a  peren- 
nial favorite.  The  current  version 
of  this  picture,  produced  in  1960, 
has  already  been  shown  more  than 
45,000  times  and  viewed  by  near- 
ly three  million  persons,  excluding 
television  audiences.  More  than  1 1 
million  have  seen  one  of  the  three 
versions  of  California  circulated 
by  the  Bureau  since  1948. 

In  addition  to  their  extensive 
use  in  the  U.  S.,  several  films  from 
the  Bureau's  library  have  been 
selected  by  the  United  States  In- 
formation Agency  and  the  .Agencv 
for  International  Development  for 
translations  into  foreign  languages. 
With  the  permission  of  their  re- 
spective sponsors,  these  motion 
pictures  have  been  made  available 
through  the  two  agencies  for  show- 
ings  in    more   than   60   countries. 


Admiral  Cllark  to  Head  Board 
of  Carl  Kagsdale  .\ssociates 

i~  Admiral  Joseph  James  Clark, 
U.S.N,  (ret.)  has  joined  Carl 
Ragsdale  .Associates.  New  York 
film  production  company,  as 
Chairman  of  the  Board. 

In  the  course  of  a  distinguished 
career  in  the  Navv,  Admiral  Clark 


—  Admiral  enters  production  field 

served  as  commander  of  the  USS 
Yorktown  and  USS  Hornet  during 
World  War  II.  He  was  in  com- 
mand of  the  U.S.  Seventh  Fleet 
operating  against  enemy  forces 
during  the  Korean  War. 

Since  retirement.  Admiral  Clark 
has    recently    been    vice-president 
of  the  Parco  Company,  New  York. 
*        *        * 

.\udio-^  isual  E<|uipment  Show 
in   W  ashington  on  IS'ov.  4-3lh 

'>.  The  Annual  Army  Pictorial 
Conference,  sponsored  bv  the 
Chief  Signal  Officer,  U.  S.  Army, 
will  be  held  in  Washington,  D.C. 
durina  the  week  of  November 
2nd.  ' 

Supplementing  this  gathering  of 
army  specialists  in  communica- 
tions and  training  fields.  Trade 
Show  Associates,  Inc.  are  again 
sponsoring  exhibits  of  relevant 
audio-visual  equipment  and  ma- 
terials at  the  Sheraton  Park  Hotel 
Exhibit  Hall  in  the  nation's  cap- 
ital. This  year's  "Audio- Visual, 
Pictorial  and  TV  Exposition"  will 
be  held  on  November  4  and  5.  Q' 

Pilgrim  ¥\\n\  Services  in 
Spacious  Quarters  at  Hyattsville 

"  To  facilitate  nationwide  custo- 
mer service,  one  of  Washington, 
D.  C.'s  pioneer  firms.  Pilgrim 
Film  Services.  Inc..  has  moved  to 
more  spacious  facilities  in  subur- 
ban Hyattsville,  Md. 

According  to  Bob  Pilgrim,  Pres- 
ident, the  new  headquarters  are 
more  strategically  located.  ^' 


DOUGLAS  C. 
McMULLEN 

SCRIPT  SERVICES 

for 

MOTION   PICTURES 

SLIDEFILM5 
BUSINESS   MEETINGS 

(Storyboards) 


—  new  address  — 

34  Winton  Terrace 

Wilton,  Connecticut 

• 

762-3145 
(Area  Code  203) 
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AC0W/6m  Somd-Ofi-fik  forPfoMn^/ksvfts! 


ALL  AURICON  EQUIPMENT  IS  SOLO  WITH 
A  30  DAY  MONEY-BACK  GUARANTEE. 


"CINE  VOICE  n"  16  mm  Opi  jrj.  "JURICON  PRO  6[' .  On-Film  Camera. 

-tt    100  fl.  film  capacity  for  2U  minutes  of  -)t    600  ft.  film  capacity  for  I6V2  minutes  of  *    .„, ,  ...  ..  ,. 

recording:  6Volt  DC  Converter  or  115-Volt  AC  recording,  ^r    $1871  00  (and  up)  with  30  day  recording.   *   $5667.00  (and  up)  complete  for 

operation.  *  $967,00  (and  up).  '■--'•  '--  .... -^  r  j_ -  ..       .    . 


■SUPER  1200  ■  1L 

1200  ft.  film  capacity  for  33  minutes  of 


money-back  guarantee. 


"High  Fidelity"  Tailing  Pictures. 


^^^-^ 

.,®tL©«:^ 

\ 

1 

^ 

X^  J4^ 

■•pRO-ou..  o,  uv.-.  .,..    .■... v,,.,,,,..     PORT«BlfPOWERSI)PPirONIT  — Model  P3"I,,. Silent 

■¥■  400  ft.  film  capacity  for  11  minutes  of    in  operation,  furnishes  115-Volt  AC  power  to  drive 
recording.  *  $1,295.00  (and  up).  "Single  System"  or  "Double  System"  Auricon 

Equipment  from  12  Volt  Storage  Battery,  for 
remote  "location"  filming.  -»t  $269.50 


Strictly  for  Prof  it 

CHOOSE  AURICON 

If  it's  profit  you're  after  in  the  production  of 
16  mm  Sound-On  Film  Talking  Pictures,  Auricon 
Cameras  provide  ideal  working  tools  for  shooting 
profitable  Television  Newsreels,  film  commercials, 
inserts,  and  local  candid-camera  programming. 
Now  you  can  get  Lip-Synchronized  Optical  or 
Magnetic  Sound  \VITH  your  picture  using  Auricon 
16  mm  Sound  On-Film  Cameras.  Precision  designed 
and  built  to  "take  it." 

Strictly  for  Profit— Choose  Auricon! 


iiiMUGNiiic  — Finger  points  to  ivlagiietic  pre-stripe 
on  unexposed  film  for  recording  lip-synchronized 
magnetic  sound  with  your  picture.  Can  be  used 
with  all  Auricon  Cameras.  ^  $960.00  (and  up). 


IffiFuu  —  ";- ;c:;    rl-lj    j-j    fT-ij :!;... 
Pan-Tilt   Head   Professional   Tripod  for 
velvet-smooth  action.  Perfectly  counter-balanced 
to  prevent  Camera  "dumping."*  $406.25  (and  up). 


SSIO  Ftomain©  Street.  Hollywooci  3S,  CaJ,ii: 


Equipment  is  sold  *.th  a  30  day  f^oney  Back  Guarantee   You  musi  Ije  satisfied 


Write  for  your  !► 
free  copy  of 
this  74-page 
Auricon  Catalog 


>4ANUFACTtJR.ER.S   OF   I=R,OFESSION-A.l_.   \&-tS.1A.   C.A.I.f ER..A.S   SINCE   1S31 
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DUBBING 

SPOT 

LANGUAGES 


Dubbing  foreign  versions  is  a  specialised 
business.  Sound  Services  havethe  special- 
ists and  the  facilities  to  dub  your  film  in  any 
language,  ready  for  despatch  to  the  peoples 
of  the  globe.  Our  world-wide  service  offers  speed, 
economy,  and  the  services  of  highly  experienced 
translators  who  are  right  up-to-date  with  the  idiom 
of  their  native  language.  Plus  individual  print  in- 
spection and  central  billing. 

We  operate  the  largest  sponsored  Film  Library  dis- 
tribution in  the  British  Isles.  Come  and  join  the  Inter- 
national Set  of  Companies  like  British  Petroleum, 
Caltex,  Caterpillar,  Ex-Cell-0,  Firestone,  Ford, 
Gillette,  Gulf,  Heinz,  Hoover,  IBM,  ICI,  International 
Harvester,  Johnson  &  Johnson,  Kraft,  Monsanto  and 
Socony  Mobil  Oil,  who  project  their  image  via  - 


Selecting  the  Year'.s  Best  TV  Commercials 

Ad  Execs  Take  Attive  Role  on  American  ConinierciaU'  Juries 


xjxivi:inr'£:x> 

:-;.T  Asscc  ct':  cr   The  rh-n  Procfuc^rs  C-. 

WILTON  CRESCENT  LONDON  SW19  ENGLAND 

TEL:  LIBERTY  7201    (CABLES  SERVISOUND   LONDON    SWl9) 


'T'he  Television  Commercial." 

a  potent  force  in  today's  ad- 
vertising, is  receiving  the  con- 
sidered judgment  of  leading  U.S. 
advertising  executives  as  the  fifth 
annual  competition  of  the  Ameri- 
can TV  Commercials  Festival  gets 
underway.  What  Festival  Director 
Wallace  A.  Ross  calls  "the  most 
authoritative  group  of  creative  ad- 
vertising men  yet  assembled  for 
this  event"  make  up  the  1964 
Council  of  Judges. 

Such  respected  figures  as  David 
Ogilvy  and  William  Bernbach 
have  joined  the  Festival's  Advis- 
ory Board  of  agency  heads  and  ad- 
vertising and  marketing  managers, 
headed  by  Barton  .\.  Cummings. 
Other  Board  members  include 
Charles  H.  Brower.  Leo  Burnett. 
Fairfax  Cone  and  John  P.  Cun- 
ningham from  the  agency  field; 
sponsor  representatives  on  the 
Board  are  such  men  as  Edwin 
Ebel.  General  Foods;  James  S. 
Fish.  General  Mills;  A.  Craig 
Smith.  Gillette;  Douglas  L.  Smith, 
S.  C  .Johnson  &  Sons;  Ray  Weber. 
Swift  &  Co.;  and  Alfred  .\.  Whit- 
taker.  Bristol-Myers. 

175  Join  Regional  Juries 

Additionally,  a  number  of  prom- 
inent creative  heads,  art  directors 
and  copy  chiefs  have  accepted 
invitations  to  join  the  active  judg- 
ing groups.  In  all.  some  175  ad 
executives  are  participating  as 
members  of  six  regional  judging 
councils  —  East.  Southeast.  Mid- 
west. Southwest.  West  Coast  and 
Canada.  68  advertising  agencies. 
36  sponsors,  six  television  stations 
and  1 7  associations  or  consulting 
groups  are  represented. 

Preliminary  judging  of  product 
categories  began  on  March  4th. 
Finalists  will  be  judged  in  all  six 
regions  during  the  first  two  weeks 
of  April.  For  the  first  time,  also, 
score  sheets  will  be  tallied  by  the 
automatic  processing  facilities  of 
John  Felix  Associates'  research 
organization  in  New  York. 

Festival  at  \\'aldorf  in  May 

The  initial  festival,  a  two-day 
affair,  including  product  category 
and  finalist  screenings,  workshops 
and  the  awards  luncheon,  will  take 
place  in  the  Waldorf-.Astoria  Hotel 
on  May  14th  and  l.'^th.  Festivals 
have  also  been  scheduled  for  June 
2nd  in  Chicago,  under  the  auspices 
of  the  Chicago  Copywriters  Club, 
and  on  June  4th  in  Toronto,  where 
the  Radio  and  T\'  Executives  Club 
of  that  city  will  be  the  host  group. 
Other  nationwide  screenings  will 
tollou  during  June.  ^' 


Inl'l  Conference  l«  F.xplore 
I'iiolo^ra|iliic  Science  Frontiers 

X  The  frontiers  of  photographic 
science,  extending  from  the  ocean 
depths  to  outer  space,  will  be  ex- 
plored in  a  major  international 
conference  opening  in  New  York 
on  April  27. 

The  Society  of  Photographic 
Scientists  and  Engineers  will  hold 
its  1964  International  Conference 
on  Photographic  Science  and  En- 
gineering at  the  Hotel  Americana. 
.April  27-May  1.  Co-sponsors  of 
the  conference,  which  is  expected 
to  attract  1.000  scientists,  are  the 
United  States  Air  Force  and  Col- 
umbia University's  School  of  En- 
gineering, which  celebrates  its  cen- 
tennial this  year. 

General  chairman  for  the  con- 
ference is  Dr.  Walter  Clark,  head 
of  the  applied  photography  divi- 
sion of  Eastman  Kodak  Compa- 
ny's research  laboratories  in  Ro- 
chester. New  York.  Among  the 
principal  speakers  are  Dr.  Hans 
Zweig  of  International  Business 
Machines  Corporation.  San  Jose. 
California,  who  will  present  results 
of  research  on  the  values  and  lim- 
itations of  lasers  as  light  sources 
in  photography  and  Dr.  John  Ott. 
Time-Lapse  Foundation,  Inc.. 
Lake  Bluff.  Illinois,  who  will  dem- 
onstrate new  techniques  and  ap- 
plications of  time-lapse  photog- 
raphy. If- 

"  A  special  report  on  audiovisuals 
at  the  N.  Y.  World's  Fair  will  be 
featured  in  an  early  issue.  ^' 


WRITERS 

Opportunity  lur  urowtli  in  the 
rapidly  expanding;  industry  of  sales 
trainin'.;.  sales  promotion  and  busi- 
ness communication,  utilizing  au- 
dio-\isual  and  printed  media  — 

.Slidefilms 

Motion  Pictures 

Live  Sho%vs 

Business  Meetings 

Related  &  .Su]3porting  Print 
Material 
Large  national  organization  with 
top-notch  accounts  in  the  automo- 
ti\e.  soft  drink,  ]5etroleum.  appli- 
ance and  man\'  other  industries  has 
openings  on  its  peniianent  writing 
staff  for  those  \\ith  experience  in 
these  media  or  in  related  fields. 
Midwest  location.   ]\'ritc: 

Box    BS   64-1 A 
BUSINESS    SCREEN    MAGAZINE 

7064      Shetldan       Rd.       •      Chicogo       26,       III 
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PROIWCED  FOR 


Producing   beffer,   more   imaginative 
film   productions   for: 

John   Hancock    Mutual    Life   Insurance  Co. 

Honeywell  Electronic  Data  Processing  Div. 

Polaroid  Corporation 

General    Dynamics   Corporation 

Sylvania    Electric    Products 

Simonds  Saw  &  Steel  Company 

United  Aircraft  Corporation 

Norton  Company 

.  .  .  and  many  other  fine  clients 


Call  New  England's  largest,  most  versatile  producer; 


BAY  STATE  fllM  PRODUCTIONS,  J«, 


BOSTON 

80   BOYLSTON   ST 
HA    6    8904 


SPRINGFIELD.    MASS. 

P    O    BOX    129 
RE  4    3164 


16MM  MOTION  PICTURE 
EASTMAN  COLOR  POSITIVE 
KODACHROME  REVERSAL 

(let  us  do  your  conform/ngj 

OPTICAL   SERVICES -All    Special    Effects:    Sweeps, 
Flips,  Multiple  Scenes,  etc. 


■  M 

:y'v\'  b-'iji  Pcsitive  Release 

Prints 

WR/TE  fOR  PRICE  IIST>- 


\ 
Phone:   219,  938-1113 
Chicago:  SA.    1-4600 
Box   2408.  Gory.  Indiono 


Camera  Eye 

THE    EDITORIAL    VIEWPOINT 


ONE    INDUSTRY:     UNIFIED    IN    PRINT 

UNITED  IN  These  P.ages  of  the  14th  An- 
nual Production  Review  are  the  most 
capable  producers  of  the  many  forms  of  audio- 
visual communication  in  the  U.  S..  Canada 
and  abroad.  They  are  defined  as  such  by  their 
ability  to  establish  references  of  staff,  facilities 
and  client  experience.  They  are  joined  by 
the  foremost  companies  in  the  field  of  film 
distribution,  talented  writers  and  by  our  resu- 
mes of  the  professional  and  trade  organizations 
through  which  the  art  and  craft  of  the  field  is 
advanced. 

We  begin  our  2.'ith  volume  of  this  publica- 
tion with  a  218-page  detailed  compendium  of 
all  that's  riifhl  in  a  great  and  grouing  industry. 
With  deep  gratitude  for  the  privilege  of  serv- 
ing both  the  medium  and  its  makers,  we  look 
to  the  new  quarter  century  with  enthusiasm 
and  verve,  soundly  based  on  long,  happy 
years  of  cooperation  and  the  goodwill  of  our 
many  friends. 

.'\nd  now,  lei's  move  ahead  with  better  tools, 
more  talent  to  serve  a  growing  clientele  .  .  .  , 

President    of   .Vcic    VoiA-    I'ihn    Priidiieers 

Cites  "Confusion  and  Unrest"  in  the  TV  Field 

■>  George  Tompkins,  newly-elected  president 
of  the  Film  Producers  Association  of  New 
York,  told  the  membership  in  his  inaugural 
speech  at  the  annual  meeting.  February  25th. 
that  New  York's  television  commercial  pro- 
duction business  is  "in  a  state  of  confusion 
and  unrest." 

Mr.  Tompkins'  statement  came  as  no  sur- 
prise to  anyone  involved  in  the  New  York 
film/tape  production  scene.  During  the  past 
year,  several  of  the  leading  TV  commercial 
producers  —  Sutherland  Associates.  Sarra. 
and  Robert  Lawrence  among  them  —  have 
closed  their  local  shops  and  not  a  few  have 
been  "close  to  the  line"  on  several  occasions. 

But  Mr.  Tompkins,  who  is  president  of 
VPI.  one  of  the  larger  TV  commercial  pro- 
duction houses  in  the  city,  proposed  that  the 
membership  take  immediate  steps  to  correct 
the  abuses  which  have  plagued  the  industry, 
saying  he  intended  to  submit  recommendations 
to  the  EPA  board  for  a  workable  code  of 
ethics  and  a  plan  to  insure  producers  a  fair 
return  for  dollars  invested. 

*  *  * 

Producer  Listing  Pages  in  This  Review 
Provide  References  to  Protect  the  Film  Buyer 
V-  That  hot-bed  of  World's  Fairs  and  of  filmed 
television  commercials  that  raises  its  towers 
beside  the  Hudson  has  been  having  its  prob- 
lems with  both  topics.  But  the  latter  concerns 
some  very  able  specialists  in  the  TV  spot  busi- 
ness, who.  not  only  have  to  cope  with  adver- 
tising agencies  genii  but  with  their  less  scrup- 
ulous brethren,  labor  costs,  the  FTC  and  the 


Screen  Actors  Guild,  just  to  name  a  few  .  .  , 
There  probably  are  too  many  undercapital- 
ized entrepeneurs  who  find  it  easy  to  work  up 
20-30-60  and  even  90-seconds  of  what  they 
call  "tv  commercials."  Fortunately,  few  of  that 
breed  even  try  to  work  in  the  infinitely  more 
difficult  field  of  longer  factual,  business  films. 
Those  long,  long  pages  in  the  New  York 
business  telephone  directory  carry  a  lot  of 
names.  We  carry  a  goodly  number  of  Man- 
hattan producer  listings,  too.  but  the  wild- 
catter is  stopped  at  the  door  by  our  prerequi- 
site of  CREDITS.  We  provide  this  service 
without  recompense  from  any  listed  producer; 
if  we  SOLD  these  listing  columns  we'd  lose  our 
independence. 

But  because  we  are  independent  and  free  to 
choose,  the  1 20  names  of  New  York  producing 
companies  listed  in  this  issue  give  sponsors, 
the  agencies  and  every  buyer  a  most  depend- 
able guide  to  "who's  really  who"  in  the  field.  S' 

*  *        * 

Let's  Get  Thai  Phrase  "Son-Theatrical" 
Out  of  the  Lexicon  of  Our  Great  Industry 
7v  Too  important  a  part  of  the  great  field  of 
factual  film  production  still  labors  under  a 
negative  definition  of  its  role.  The  phrase  "non- 
theatrical"  is  as  old  as  the  legendary  Dodo  and 
twice  as  dead.  But  they  haven't  heard  about 
it  yet  (except  in  the  accounting  department) 
at  Eastman  Kodak  and  the  otherwise  forward- 
looking  Hollywood  Museum-to  come  has  a 
"Non-Theatrical  Division"  which  its  very  pro- 
gressive director.  Jack  Copeland.  is  carrying 
around  under  his  title. 

We  ain't  »<'m-theatrical.  folks.  We're  factual, 
documentary,  educational  and  even  business- 
like at  times.  But  ;VO;V-theatrical.  what's  that? 
If  it  means  that  most  of  our  films  are  tools 
(when  they're  most  effective)  and  that  many 
are  not  "theatrical"  in  the  grandiose  concepts 
of  old  show  biz.  then  we  are  surely  non!  But 
meanwhile  we're  just  non-plussed  that  the 
business  which  accounts  for  more  mileage  of 
raw  film  base  than  those  "theatrical"  moguls 
ever  dreamed  of  would  remain  NON-anything 
in  a  smart  shop  like  Kodak's  or  an  imagina- 
tive new  enterprise  like  the  Hollywood  Muse- 
um. 

Business  films,  we  got:  factual  films,  we 
make:  audiovisuals.  we  cherish.  But,  as  Charles 
DeGaulle  most  alwavs  says  to  his  Uncle  Sam. 
■jVO.V,  NON"  NO  MORE!  S' 

*  *        * 

Notes  in  Retrospect  M'ith  Opening  Day  of 
the  New  I'ork  World's  Fair  Only  Weeks  Aivay 
7:  The  New  York  World's  Fair,  opening  just 
a  few  weeks  from  now,  promises  to  offer  more 
new  exciting  audio-visual  experiences  than  any 
event  in  the  history  of  the  sight  and  sound 
medium.  One  major  exhibit,  using  films  in  a 
dozen  different  new  and  stimulating  ways,  is 
so  far  out  that  even  at  this  late  date  corpora- 
tion officers  are  worrying  that  they  may  have 
gone  too  far  —  will  the  public  really  under- 
stand what  the  company  is  trying  to  say'? 

Chances  are  the  public  will  not  only  under- 
stand and  appreciate  this  exhibit,  but  make  it 
one  of  the  most  popular  and  significant  on  the 
Fair  grounds.  For  one  thing  that  has  always 
(continued  on  the   following  page   54) 
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EXPERIENCE . . . 


At  Your  Service . . .  Our  Team 
of  Location  Specialists  With  a 
Great  Record  of  Field  Experience  ! 


We've   been   serving   leading  producers   for  more   than   a    cjuarter-ccntury   as 

a  team  of  specialists  who  know  location  problems,  at  witness  the  many 
outstanding    features    and    industrial    films  we've   helped   to  create. 

PERFORMANCE   IS  THE   YARDSTICK  OF  ABILITY 

Credits  Inci  ude:  Etecln/nics  mid  tin-  Wonderful  W Hrld  oj  Tomorrou  (Delco- 
Radio  DMsion,  General  Motors);  Temperaturci  Mtidc  to  Order  (Harrison 
Radiator  Division,  General  Motors):  Bliiik  Fury  (Warner  Bros.);  Lund  oj 
the  Trembling  iiurtb  (Warner  Bros);  Bayou  (I'nited  Artists):  Vorce  of  the 
Wind  (I'nited  Artists);  Virihird  I  wo  (General  Motors):  more  than  five  hun- 
dred  television  clips  .   .   .  and  many   others. 

COMPLETELY     EQUIPPED     TO     MEET     EVERY    LOCATION     KEC^LIREMENT 

Inch  niN(.:    .   .   .    Irtmm   and    35mm   Mitchells;    Mole-Richardson     lighting;     cable,    generators,     sound,     grip 
and    full    in\entorv    of    c\ery    field    requirement    to    meet    location    filming. 

yed  It  ViHceHt  ^aijU 

CINEMATOGRAPHERS 

5616    TENTH    AVENUE    SOUTH     •     BIRMINGHAM    22,    ALABAMA      •      TELEPHONE:    A/C    205-592-1026 
STUDIO:    2301    26TH   AVENUE   NORTH     •      PHONE:    FA    4-9461      •      TELEGRAPH:    FAX,    BIRMINGHAM 
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BEELAND  produces 


film... 


for*BEADS! 


* 


True  enough,  here  is  Charles  D.  Beeland  in  South 
Africa  negotiating  some  sort  of  a  deal  with  the 
Bantus.  It's  only  fair  to  remind  you  that  beads 
have  different  values  in  different  countries.  One 
thing  for  sure...  The  superior  Beeland  type  of 
Sales  Action  Film  cannot  be  produced  anywhere 
more  economically  than  this  organization  does  it. 


Charles  D.  Beeland  Company  /  70  Fourth  Street.  N.  W. 
-•\tlanta,  Georgia  30308  /  Area  Code  404  •  875-9088 


Ki'Miolc    I'iilk  on   "Human   \alnes   in   a   World   ol     ri(linolos;\ " 
to    ( (pen     Koi-hesler    Convention     of     .\n(liovisnaI     Specialists 


T/'n'isoiiNO  I  HE  1964  conven- 
**-  tion  of  the  Department  of 
Audiovisual  Instruction  (DAVIl 
is  Harold  Taylor,  former  president 
of  Sarah  Lawrence  College  and 
one  of  the  most  outspoken  liberals 
in  American  education  today.  Tay- 
lor will  speak  on  'Human  Values 
in  a  World  of  Technology"'  at  the 
opening  general  session  in  War 
Memorial  Auditorium,  Rochester. 
New  York  on  Monday  evening. 
April  20. 
,  Frank  Barron,  research  psychol- 
ogist at  the  Institute  of  Personality 
Assessment  and  Research.  Uni- 
versity of  California.  Berkeley, 
will  address  the  second  general 
session  on  April  21.  Dr.  Barron 
has  devoted  a  career  of  some  14 
years  of  teaching  and  research  to 
an  intensive  study  of  the  human 
personality.  Recently  he  has  con- 
centrated on  isolating  and  apprais- 
ing personality  factors  that  reveal 
man's  potential  for  creativity. 

Peter  G.  Peterson,  president  of 
the  Bell  &  Howell  Company,  will 
address  the  third  general  session. 
.A  young  man  with  a  flair  for  "get- 
ting ahead"  in  the  business  world. 
Peterson  has  had  a  spectacular 
career,  jumping  in  three  years  to 
the  position  of  executive  vice- 
president  of  Market  Facts.  Inc.. 
while  still  a  graduate  student  at 
the  University  of  Chicago.  In 
1953  he  joined  the  McCann- 
Erickson  advertising  agency  and 
three  years  later  was  general  man- 
ager of  tne  Chicago  office.  A  year 
later  he  became  a  director. 

In  1958  he  joined  Bell  &  How- 
ell and  again,  in  three  years,  be- 
came president  of  that  company, 
stepping  at  the  age  of  34  into 
the  shoes  of  Charles  H.  Percy 
who  is  now  running  for  governor 
of  Illinois. 

Other  convention  features  in- 
clude three  special  programs  high- 
lighting DAVI's  role  in  interna- 
tional communications.  The  Inter- 
national Relations  Committee, 
under  the  chairmanship  of  Gale 
C.  Griswold.  has  planned  a  full 
schedule  of  events  for  a  large 
group  of  foreign  guests,  starting 
with  an  International  Orientation 
Tea  at  Eastman  House  on  Sunday 
.iftcrnoon,  April  19. 

DAVI  President  William  H. 
Allen,    director   of   research,    De- 


Vaughn  R.  DeLong,  program 
planning  officer  for  the  Bureau 
of  International  Education.  U.  S. 
Office  of  Education.  Washington. 
D.  C  will  be  in  charge. 

On  Monday,  April  20,  guest 
speaker  at  an  International  Com- 
mittee meeting  will  be  Dr.  J.  .A. 
Harrison,  director.  National  Foun- 
dation for  Visual  Aids,  London, 
England,  who  will  speak  on  the 
topic.  "Developments  in  Educa- 
tional Film  Productions  in  Eur- 
ope." 

On  Wednesday.  .April  22.  Rob- 
ert C.  McClelland.  Kodak  Direc- 
tor of  Training,  will  speak  at  a 
luncheon  meeting  and  Griffith 
Davis,  from  the  Agency  for  Inter- 
national Development,  will  discuss 
"Mobile  Audiovisual  Units"  which 
the  .Agency  is  using  in  various 
African  nations.  »■ 


Qua(ity-Bilt 

Film  Shipping  Cases 

•  Best  quality  domestic  fibre 

•  Heavy  steel  corners  for 
added  protection 

•  Durable   1"  web  straps 

•  Large  address  card  holder 
with  positive  retainer  spring 

•  Sizes  from  400'  to  2000' 

OTHER    "QUALITY-BILT  '    ITEMS: 

Salon  Print  Shipping  Cases 

Sound  Slidefilm  Shipping  Cases 
(for  Transcriptions  &  Filmstrips) 

2"  X  2"  Glass  Slide  Cases 


partment  of  Cinema,  Universitv  of     Filmstrip  Shipping  Cases  (hold  up 
Southern    California   at   Los   An-     'o  6  strips  plus  scripts) 
geles,  and  Anna  L.  Hyer,  DAVI 
Executive  Secretary,  will  welcome 
guests  at  the  tea. 

An  International  Film  Showing 
will   be   held  on  Sunday  evening. 


Write  direct  to 
tnanufacturer  for  catalog 

WM.  SCHUESSLER 

351  W.  Superior  St.,  Chicago  10,  III 
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DOiM'T  SELL  IT  DOWN  THE  RIVER! 

See  That  Your  PR  Film  Gets  AH  the  Benefits  of  Custom  Distrihution 

A  good  deal  ot  nione>',  time  and  ett'urt  has  gone  into  the  production  of  .\our  pubhc  relations  film.  Your  message  is  an 
important  one — and  ,\'ou  want  it  to  reach  a  receptive  audience.  You  want  proper  handling  of  prints,  quality  promotion 
and  intensi\e — as  well  as  extensive — distribution. 


DO/]/ 7  SETTLE  FOR  LESS! 

The  same  care  you  lavished  on  production  should  he  equalled, 
if  not  excelled,  in  distribution.  This  is  why  United  World's  con- 
cept of  Custom  Distribution  came  into  being.  Custom  Distribu- 
tion assures  achieving  the  fullest  potential  for  your  film,  be- 
cause it  is  tailored  to  the  specific  needs  of  that  film  .  .  .  and  the 
public  relations  program  it  supports.  UWF  strives  to  give  you 
the  widest  possible  circulation — with  the  least  amount  of  waste 
circulation  —  while  reaching  the  explicit  theatrical,  television 
and  non-theatrical  audiences  you  want. 

Expensive^  ]\'ot  at  all!  You  may  be  surprised  to  learn  that  our  rates 
are  the  lowest  in  the  industry  .  .  .  including  all  the  "extras"  that  go 
with  Custom  Distrihution  .  .  . 

•  Our  own  inarkfting  and  field  surveys  to  measure  the  actual  effec- 
tiveness of  our  clients'  motion  picture  programs. 

•  Our  ability  to  give  uncompromising  attention  to  a  client's  needs 
becau.se  there  is  no  product  or  .service  conflict  with  other  clients. 

•  A  continuing  program  of  promotional  aids  for  clients'  films  cre- 
ated and  devised  in  our  own  well-staffed  advertising,  publicity 
and  promotional  departments. 

•  First-class  handling,  inspection  and  servicing  of  a  client's  prints 
through  our  modern,  electronically-equipped  distribution  offices. 


UWF'S  FOUR-WAV  D/STR/BUT/O/V  SERVICE- 
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TELEVISION 
THEATRICAL 
NON-THEATRICAL 

SPONSOR- 
GENERATED 


Reaching  every  TV  station  through  personal 
contact,  direct  mail,  phone,  etc..  to  assure 
the  best  possible  use  of  a  client's  film. 

Opening  up  new  and  larger  35mm  vistas  for 
many  of  our  clients,  through  our  unique  the- 
atrical background. 

Reaching  virtually  every  16mm  projector  in 
industry,  organizations,  colleges,  schools, 
churches,  institutions  through  our  vast  con- 
tacts in  the  16mm  field 

Fulfilling,  handling,  inspecting  and  servicing 
bookings  generated  by  the  client  himself, 
through  our  superb  facilities. 


This  is  only  the  nub  of  our  story.  It  is  amplified  and  more  thor- 
oughly explained  in  our  new  brochure.  How  United's  Custom 
Film  Distribution  Can  Improve  Your  Public  Relations  Pro- 
gram. Phone,  write  or  wire  for  your  copy  today!  No  obligation, 
of  course. 


U/y/T£D  WORLD  FILMS.  INC. 


A  Subsidiary  of  Universal  Pictures  Company.  Inc. 
221  PARKAVEI\IUE  SOUTH 


Distribution  L  ibraries  Serving  tbe  Nation 


NEW  YORK,  N.Y.  10003 

Tel.  (212)  SPnng7BB00 
Cable:  UNIWORFILM 


District  Offices  in- 


ATLANTA     •     CHICAGO     •     DALLAS     •     LOS  ANGELES     •     PORTLAND  (Graf 
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COMPLETE 
LABORATORY 


PRODUCERS' 
SERVICES 


for  COLOR  and  BLACK  &  WHITE 

MOTION  PICTURES 


'/ <*  h*'l f)  (Ivdlrrs  inifirorr  salfs,  service- 


■it*-''s%<^ 


^tr.».K:t." 


\  bnin'' 


SOUND  RECORDING 


,6n.mmagnencandop>,c.a 
Weslrex  equir^"^"' 


^^^^H 


Experienced  crc„„  .         " 


s^s^^^^^^^ 


(•)Fo/-  full  details 
and  laboratory  price 
list,  write  to 


TEXAS  mUSTRIAL 
FILM  COMP/UIY 


\TIFCO 


25€8  NORTH  BLVD. 
JA  94377 

HOUSTON. 


Ford  Stages  a  Unique 

Audiovisual  Tool^  and  Tr<'liiiii|iii 

]l/¥i)iioN  Pictures,  Slidefilms 
-'-'-*-  and  rehited  tiiiilio  and  visual 
tools  and  techniques  played  a  key 
role  among  the  1 S  exhibits  viewed 
by  some  700  Ford  dealers  who  at- 
tended that  company's  unique 
"Merchandising  Fair"  held  at  Chi- 
cago's McCormick  Place  on  Mon- 
day. March  2nd.  The  Fair  was 
planned  to  graphically  illustrate 
how  the  Ford  Division  is  assisting 
the  dealers  in  all  phases  of  their 
business. 

Topics  covered  in  the  displays 
and  discussions  range  from  fleet 
and  leasing,  truck,  youth  and  per- 
formance, marketing,  sales  pro- 
motion and  advertising  to  cus- 
tomer relations,  service,  parts  and 
business  management.  The  "Day 
With  Ford"  was  one  of  a  series  of 
12  company-dealer  meetings  held 
in  cities  across  the  nation  during 
February  and  March. 

"Most  Important  .Meetings  in  Years" 

Lee  A  lacocca.  Ford  Motor 
Company  vice-president  and  gen- 
eral manager  of  the  Ford  Division, 
addressed  the  opening  business 
session,  terming  the  meetings  "the 
most  important  we  have  held  with 
our  dealers  in  recent  years."  He 
described  the  Merchandising  Fair 
as  a  display  and  program  designed 
to  "show  Ford  dealers  what  we 
have  done  and  are  doing  to  help 
them  be  better  dealers,  sell  more 
cars,  and  —  above  all  —  to  give 
better  service  to  their  customers." 

The  award-winning  setting  for 
18  display  booths  making  up  the 


IN    OUR     17TH    YEAR 


.\ ward-winning  p>'Ions,  ceiling  griW.v 
v/iintH  as  thcij  arc  set  up  for  ex- 
hibit   use    bij    Dramaturgy,    hie. 

Fair  (see  accompanying  news  art- 
icle) was  designed  by  Dramaturgy. 
Inc..  display  and  exhibit  division 
of  Wilding.  Inc.  The  display  booth 


"jMeichaiidising  Fair" 

■s  in  an  Aw ard-\^  inning  Selling 

pylons  and  ceiling  grids  won  the 
Owens-Corning  Fiberglas  Rein- 
forced Plastics  Design  Award. 

Film  Pre\  iew  of  Ford  Pavilion 

Audio-visuals  were  well  and 
widely-applied  throughout  Fair  ex- 
hibits. In  the  area  informing  Ford 
dealers  of  the  scope,  activities  and 
sales  promotion  value  of  the  Ford 
Pavilion  at  the  New  York  World's 
Fair,  a  main  feature  was  a  two- 
minute  color  and  sound  slidefilm 
of  the  exhibit,  shown  continuously 
on  a  five-foot  screen. 

In  the  Advertising  exhibit,  fea- 
turing a  display  of  current  adver- 
tising in  all  media,  telephone  hand- 
sets brought  dealers  recordings 
of  Ford  theme  songs  while  rear- 
screen  projection  showed  various 
car  and  truck  commercials.  Parts 
and  Accessories'  role  in  the  Fair 
was  dramatized  by  a  continuous 
filmstrip  highlighting  the  various 
accessories  available  to  Ford  deal- 
ers. 

Principal  feature  of  the  Fleet 
and  Leasing  exhibit  was  a  quiz 
machine  set  up  to  answer  pertinent 
questions  about  fleet  and  leasing 
sales.  Some  4S  questions  were  list- 
ed on  a  control  panel.  Dealers 
selected  the  questions,  punched 
the  relevant  button  and  received 
printed  answers  on  a  pocket-size 
card   for   take-home    reference. 

Promote  Recreational  Markets 

The  Recreation  display  attract- 
ed considerable  attention  with  a 
tall,  conical,  transparent  pylon  in 
which  real  currency  was  tossed 
and  tumbled  in  a  continuously- 
moving  stream  of  air.  Above  the 
cone,  a  two-sided  rotating  sign 
carried  these  messages:  New  Prof- 
it Opponutiiiies  and  An  Explod- 
iiii;  Men-  Market.  At  the  base  of 
this  cone,  a  series  of  ten  back- 
lighted color  photos  showed  the 
five  basic  types  of  recreational  ve- 
hicles available  to  Ford  dealers  — 
boat  trailers,  tent  trailers,  travel 
trailers,  camper  coaches  and  self- 
contained  units. 

Telephone  sound  reproduction 
was  featured  in  the  Sales  Promo- 
tion display  where  a  series  of  five 
phones  were  arranged  around  the 
perimeter  of  a  counter.  Each  of 
the  five  dialing  holes  were  labelled 
with  the  name  of  a  different  sales 
promotion  program.  When  one  of 
the  numbers  was  dialed,  the  listen- 
er received  a  30-second  message 
on  results  and  projections  from 
proper  use  of  these  programs. 

Pointina  out  that  Service  is  one 


of  the  most  important  factors  in 
satisfying  customers,  the  Ford  Di- 
vision devoted  its  exhibit  on  this 
vital  topic  to  the  more  than  100 
service  training  courses  available 
to  dealer  personnel  at  Ford  dis- 
trict service  training  schools.  Wild- 
ing. Inc.  played  a  key  role  in  de- 
veloping such  training  media  for 
the  Ford  Division. 

The  idea  and  the  exciting, 
thoroughly-visualized  displays 
which  helped  to  carry  this  Ford 
Merchandising  Fair  into  the  hearts 
and     minds     of     visiting    dealers 

(CONTINUED    ON     PAGE    52) 


PARTHENON 


PICTURES 


HOI.l.Y  WIKJO 


.       "EVERYBODY 

HAS     TWO     JOBS " 

(His  Own  and  Public  Relations) 

U.  S.  Independent 

Telephone  Association 

Let's  say  your  employee  is  at  an  eve- 
ning party,  or  a  PTA  meeting;  bowl- 
ing, or  at  a  union  meeting,  or  with 
a  church  group  —  and  your  company 
or  your  industry  is  criticized.  What 
uill  be  do."  He's  on  his  own  time; 
so  does  he  knuckle  under  and  go  along 
with  the  critics  ...  or  does  he  realize 
that,  for  his  own  welfare,  he  should 
"stand  up  and  be  counted?"  And  if 
he  does  stand  up.  is  he  equipped  to 
make    himself    felt? 

This  film  happens  to  be  located  in 
an  independent  telephone  company, 
but  the  subject  is  uni\ersal.  "£^e^y- 
body  Has  Two  Jobs"  points  up,  in 
the  course  of  an  interesting  and  con- 
\  incing  stor> .  the  it's-for-your-own- 
welfare  aspect;  demonstrates  some 
fundamentals  of  how  to  "stand  up" 
in  a  group;  and  lays  out  patterns  for 
replies  to  the  most  common  problems 
.  .  .  leading  to  the  take-away  impres- 
sion that  "We're  company  employees 
eight  hours  a  day.  but  we're  company 
people    around    the    clock." 

PARTHENON   PICTURES 

Cap    Palmer    Exec.     Producer 

2625  Temple  Sf.      •      Hollywood  26 
213-DUnkirk  5-3911 
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LET'S  TALK  BUSINESS  ABOUT  FILMS 


Maybe  a  film  really  isn't  the  answer  to  your 
particular  sales  or  public  relations  problem. 
If  it  isn't,  we  wouldn't  hesitate  to  tell  you  so. 
We've  turned  down  assignments  in  the  past .  .  . 
but  we've  turned  up  many  more  result-produc- 
ing films  for  such  clients  as  Xerox,  Westinghouse, 
Corning  Glass,  R.  T.  French,  Graflex,  Dunlop, 
Hooker  Chemical,  Bausch  &  Lomb,  Marine 
Midland,  and  The  United  Appeal  of  Greater 
Cleveland,  to  mention  a  few. 


If  there  is  a  film  in  your  future,  protect  your 
investment  now  by  working  with  a  business- 
oriented  motion  picture  production  firm  special- 
izing in  business  films.  Holland-Wegman  Produc- 
tions, Inc.  has  the  experience,  know-how,  staff 
and  facilities  to  put  more  telling  force  into  your 
selling  force.  To  put  effective  communications  to 
work  for  your  firm,  simply  contact  Ed  Wegman. 
He's  as  clo.se  to  you  and  your  business  problems 
as  your  telephone. 


m. 


s 
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We  work  with  serenity  in  a  remodeled  barn 
on  26  acres  of  woods  overlooking  the  river 
in  the  Mid-Hudson  Valley.  We  enjoy  our  re- 
moteness,   and    we    are    worth     looking    for. 

Why?  Because  this  quiet  atmosphere  keeps 
us  from  confusing  film  concepts  and  our  low 
overhead  helps  keep  our  film   budgets  down. 

Cost  and  concept  of  your  film  are  of  prime 
importance  to  you — and  to  us.  If  these  ore 
qualities  you  are  looking  for,  write  or  phone. 
We'll   send   a    map   showing    how   to   find    us. 

Cur  head  man,  Charles  Eggert,  is  known  as 
one  of  America's  great  wilderness  cinema- 
tographers.  Hove  you  considered  the  pop- 
ularity and  value  of  scenic  documentaries  in 
elevating  your  corporate  image  through  the 
sponsorship  of  subjects  which  portray  our 
American  scenic  heritage  and  encourage  the 
conservation  of  our  natural  resources  — 
especially    as    educational    films    in    schools? 

Over  16.4  million  students  look  forward  to 
your  next  film — and  we  believe  we  can  give 
you  challenging  ideas  for  it.  Why  not?  We 
ore  scenic  documentary  specialists  who  work 
surrounded    by    the     serenity    of    wilderness! 


I  N  C  ()  K  P  O  R  A  TED 

MILL     ROAD.      RHINEBECK.      N         Y.      12572 
AREA      CODE:      914-TR      6-6333 


Merchandising  Fair: 

(CONTINUED       FROM       PAGE       50) 

ihroughout  the  country  merits 
special  mention  as  one  of  the 
business  development  highlights 
of   1964.  ^         » 


l'la»tu'»  Desif»ii  -\>var(l  Given 
Draiiialur^y,  Inc.  for  Pylons 

The  eye-catching  setting  of  the 
Ford  Merchandising  Fair  was  also 
a  national  award  winner  in  the 
field  of  industrial  design.  Support- 
ing pylons  (see  picture)  with  ceil- 
ing grids  won  the  Owens-Corning 
Fiberglas  Reinforced  Plastics  De- 
sign Award  for  Dramaturgy.  Inc., 
display  and  exhibit  division  of 
W  ilding.  Inc. 

Rand  Development  of  Cleve- 
land. Ohio,  fabricators  of  the  py- 
lons designed  by  Dramaturgy, 
were  presented  with  the  award 
and.  in  turn,  presented  it  to  C. 
Rankin  Bingham,  president  of 
Dramaturgy.  The  award  is  given 
each  year  at  the  Society  of  Plas- 
tics Industries  Reinforced  Plastics 
Conference  to  the  product  judged 
most  outstanding  on  the  basis  of 
originality  of  application  or  de- 
sign, material  selection,  color,  util- 
ity, moldability  and  appearance. 

The  supporting  pylons  were  de- 
signed for  a  large  exhibit  in  which 
many  of  these  pieces  would  be 
used.  Their  unique  design  makes 
it    possible    to    assemble    them    in 


C.  Rankin  Bingham,  Dmniiitiin^t/ 
president,  shoiin  uith  Owem-Corn- 
ing,    plastics'   design    award   trophy. 

any  form  or  pattern.  They  are  light- 
weight and  can  be  used  for  exhibit 
backgrounds  or  for  side  structures. 

Credits  for  the  award-winning 
design  were  shared  by  Mr.  Bing- 
ham, as  creative  designer  and  by 
Dramaturgy  staff  members,  J.  T. 
Loney,  art  director;  Brian  Ples- 
niid,  pylon  design  and  David 
Baldwin,  ceiling  grid  design. 

The  award  focused  attention  on 
the  growing  diversity  of  modern 
communications"  companies. 
Dramaturgy,  acquired  over  a  year 
ago    by    Wilding,    has    been    pro- 


ducing displays,  exhibits  and  in- 
dustrial shows  for  tfie  past  25 
years.  Their  home  office  is  Cleve- 
land. Ohio.  i' 
*        *        * 

(Canadian  Film  .\wards  May  8 

The  16th  Annual  Canadian 
Film  Awards  will  be  presented  on 
May  8th  in  Toronto.  A  total  of 
147  films,  representing  41  produc- 
ing companies,  are  competing  in 
the  12  categories  and  for  the  Can- 
adian "Film  of  the  Year'  honor. 
W  ayne  and  Shuster  will  m.c.     9' 
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"WITH  CARE  AND  CONCERN" 
The  Upjohn  Company 

The  new  concept  of  "corporate  image" 
films  holds  that  it  is  not  enough  to 
just  portray  a  company,  but  that  the 
film  must  give  the  >  iewers  a  wanted 
\alue  in   return   for  their  time. 

So,  while  "With  Care  and  Con- 
cern" projects  the  quality -conscious- 
ness of  the  Upjohn  operations,  it  does 
so  in  the  course  of  answering  the 
Kefauver-inspired  questions  in  the 
public  mind   about  the  drug   industry 

—  excessive  competition,  overly  high 
prices,  harmful  side  effects,  and  so  on 

—  answering  them  candidly  and  hon- 
estly, —   and   convincingly. 

Although  the  Upjohn  extensive  re- 
search work  and  manufacturing  opera- 
tions are  portrayed  fully  and  with 
rememberable  identification,  the  ab- 
sence of  any  overt  "commercialism" 
lets  the  picture  implant  the  corporate 
image  while  leaving  the  impression  of 
an    induslry    image. 

PARTHENON   PICTURES 

Cop     Palmer     Exec.     Producer 

2625  Temple  St.      •      Hollywood  26 
213-DUnkirk    5-3911 
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SEE   FOR 
YOURSELF 

. . .  f)ow  IVC  custom-mode 
soles  films  produce . . . 

(§)    MORE  SALES 

(§)    MORE  PROFITS 

(i)    LOWER  SALES  COSTS 

FOR 

''SUCCESS  STORY  PACKAGE^ 
MAIL  COUPON  BELOW 


INSTITUTE   OF  VISUAL  COMMUNICATION,  INC. 

WILLIAM  J.   GANZ.  PRESIDENT 

EXECUTIVE  OFFICES:  AO  E   *9TH  STREET.  NEWYORK  17.  N.Y.   EUDORACO  5■^AA^ 


40  East  49th  Street.  New  York.  N.  Y.   1(1017 

Yes,  send  inc  "Success  Sliini  Packune"  proving  IVC 
can  help  us  !ict  more  sales  .  .  .  more  profits  and  lower 
sales  costs'. 


NAME 
TITLE 


COMP.A.NY 

.\DDKESS_ 

CITY' 


ST.\TE 


ZIP 


14TH   PRODUCTION  REVIEW 
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OEVESTE  GRANOUCCU 

My  Palm  Tree 
and   My  Tvpewritei 
Arc  At 
Your  Service  .  .  . 

• 

Ocveste   Grandu 

BOX  1473    .    ST.THO 
U.  S.  VIRGIN  ISLA^ 
Phone:  A/C  809  —  774- 
Please  call  collect 

THE  EDITORIAL  VIEWPOINT: 

(CONTINUED   FROM   THE    PRECEDING    PAGE   46) 

been  true  of  World's  Fairs  is  that  they  have 
successfully  generated  new  techniques  and  pop- 
ular acceptance  of  new  ways  of  doing  things. 

Film  to  Present  Themes  of  Exhibitors 
A  good  proportion  of  the  exhibitors  at  the 
Fair  will  make  films  the  theme  of  their  pres- 
entations. Among  these  are  American  Tele- 
phone and  Telegraph.  American  Gas  Associa- 
tion. New  York  State.  Port  of  New  York 
Authority,  the  Federal  Government,  and  many 
more.  Beyond  this,  it  is  e.xpected  that  literally 
hundreds  of  small  screens  will  be  seen  all  about 
the  Fair  showing  loop  films  on  repeater  pro- 
jectors, a  technique  which  proved  so  successful 
at  the  Brussels  and  Seattle  Fairs.  A  dozen  or 
so  exhibits  will  also  have  small  theaters  for 
regular  showings  of  films. 

Thinking  of  the  new  Fair  to  come  stirs 
memories  of  Chicago's  Century  of  Progress  in 
1933  and  the  old"^  New  York  World's  Fair 
which  opened  just  25  years  ago  in  1939.  Sur- 
prisingly enough,  for  those  who  persist  in  dat- 
ing the  wide  use  of  industrial  films  with  World 
War  II.  at  the  Chicago  Fair  there  were  87  pro- 
jectors of  various  sizes  showing  industrial  and 
government  films  on  regular  schedules.  In 
1939  in  New  York,  the  number  of  projectors 
in  regular  use  had  increased  to  129!  It  will  be 
interesting  to  see  the  total  at  the  new  Fair. 

"Hit "  Pictures  of  the  Fair  in  ".39 
Outstanding  features  at  the  16  sit-down  the- 
atres and  40  other  exhibits  featuring  film  in 
the  1939  Fair  were  such  memorable  pictures 
as  Coty's  Symphonies  in  Fragnmce.  Household 
Finance's  Happily  Ever  After,  and  the  Petro- 
leum Industries'  novel  puppet  picture,  Pete- 
Roleiim  and  His  Cousins.  National  Biscuit 
Company  reported  in  an  early  issue  of  Busi- 
ness Screen  that  its  prize  pair  of  Walt  Disney 


and  Wilding  films  were  playing  48  shows  a 
day  with  a  total  attendance  of  10,000  on 
week-days  and  up  to  12,000  on  Saturdays  and 
Sundays. 

Three-dimensional  pictures  were  new  at  the 
'39  Fair.  Chrysler's  In  Tune  with  Tomorrow. 
made  by  Arthur  Loucks  and  Jack  Norling. 
caused  a  sensation,  attracting  11.865  daily 
visitors  to  its  modest  339-seat  theatre. 

Westinghouse.  while  not  using  films  in  its 
exhibit,  was  proud  of  its  "First  .'Mi-Techni- 
color, .Mi-Dialogue,  Feature-Length  Production 
to  Be  Made  for  General  Sales  Purposes"  — 
The  Michlleton  Family  at  the  New  York 
World's  Fair,  which  was  produced  for  the  elec- 
tric company  by  Audio  Productions,  and  was 
designed  to  encourage  people  throughout  the 
country  to  come  to  the  Fair  and  see  the  West- 
inghouse exhibit.  The  film  played  hundreds  of 
theatres  across  the  country,  and  did  an  excel- 
lent job  of  bringing  the  Fair  to  the  unfortunates 
who  couldn't  get  there  in  person. 

Projection  Quality  Will  Be  Excellent 

One  thing  that  is  surely  going  to  be  differ- 
ent in  this  Fair  as  compared  to  1939  is  the 
quality  of  screen  image  and  sound.  Except 
for  the  Loucks  and  Norling  3-D  feature,  and 
some  extraordinarily  fine  slide  projection  by 
Eastman  Kodak,  most  Fair  films  in  '39  were 
seen  as  either  slightly  poorer  imitations  of 
ordinary  35mm  theatre  projection,  or  in  too 
many  cases  just  the  dim  16mm  projectors  of 
the  day  working  in  rooms  much  too  big  for 
them. 

Next  month.  Fair-goers  will  not  only  see 
much  better  standard  projection  facilities  — 
but  often  completely  new  systems  of  projec- 
tion. Reevesound  Company,  one  of  the  lead- 
ers in  design  and  installation  of  specialized  pro- 
jection equipment,  has  completed  special  sys- 
tems for  no  less  than  ten  large  exhibitors, 
while  Cinerama  —  and  other  engineering 
firms,  are  doing  installations  for  many  more.  ^ 
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Newly  published  case  histories  now  available/ 

HO\A/  4  COMPANIES   USE   MOVIES 
TO   SELL  PRODUCTS  AND   IDEAS  .  .  . 

If  you've  been  thinking  about  using  a  movie  to  sell  the  products  and  serv- 
ices of  your  company,  you'll  find  these  four  case  histories  worth  reading. 

They  tell  how  movies  are  put  to  work  by  Clark  Equipment  Company,  Cham 
Belt  Company,  U.  S.  Industries,  Inc.,  and  Americana  Nursing  Homes,  Inc. 

Each  case  history  includes  information  such  as  (1)  objective  of  the  movie, 
(2)  how  objective  was  accomplished,  (3)  results,  (4)  total  annual  audience, 
and  (5)  total  cost.  Each  case  history  is  brief,  to  the  point  — nothing  fancy 
or  long-winded.  For  copies,  write  or  telephone  .  .  . 
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Pro  l'(M>ll);ill  (  liaiii|iii>iis 
in   "DeailliiH-   lo  Glory" 

■ii-  Two  major  sources  are 
distributing  the  official  col- 
or motion  picture  of  llic 
1963  National  Football 
League's  championship 
game  between  the  Chicago 
Bears  and  the  New  York 
Giants.  Dcailline  lo  CHory, 
produced  by  Ulair  Motion 
Pictures,  was  premiered  to 
happy  Chicago  fans  last 
month  by  Del  Shofner. 
pass-catching  end  for  the 
luckless  Giants,  who  also 
serves  as  director  of  the 
Old  Gold  Sports  Bureau. 

Del's  office  is  now  mak- 
ing prints  available:  the 
other  sponsor  is  the  Schick 
Sports  Bureau,  at  Lancas- 
ter. Pa.,  and  their  combin- 
ed efforts  will  go  into  meet- 
ing thousands  of  requests 
from  groups  of  all  kinds 
and  ages.  The  current  30- 
minute  game  picture  is  a 
worthy  successor  to  last 
year's  film.  I'ro  FoalhaU's 
Longest  Day.  when  the 
Giants  lost  again,  this  time 
to  the  Green  Bay  Packers 
in  the  freezing  cold  of 
Yankee  Stadium. 

The  game  at  Wrigley 
Field  was  a  "freezer"  too 
but  the  Bears  were  hot 
enough  to  come  out  on  the 
long  end  of  the  14-10  vic- 
tory. Technical  work  on 
both  films  has  been  superb; 
sports  writers  really  saw 
the  battle  close-up  for  the 
first  time,  according  to  their 
Chicago  preview  comments. 

This  was  the  day  that 
brought  disaster  to  Giant 
quarterback  Tittle,  who 
never  quite  recovered  from 
a  first-half  injury.  Cameras 
caught  the  defensive  surge 
of  the  Bears,  zoomed  in 
on  [illle's  downfall.  The 
lens  showed  a  clean  "hit" 
iind  Tittle  agrees  that  it  was 
all  "part  of  the  game." 

Over  2,500  clubs  and 
service  groups  borrowed 
the  previous  film;  in  '64. 
potential  viewing  groups 
can  address  their  free-loan 
requests  for  Deadline  lo 
Glory  to:  Old  Gold  Spin 
Filters  Sports  Bureau.  P.O. 
Box  2501.  Grand  Central 
Station.  New  York.  N.  Y. 
10017  or  to  the  Schick 
Sports  Bureau.  Lancaster, 
Pa.  Better  book  early!  Be 
sure  you  have  a  16mm 
sound  projector!  t^' 


BOON  1.  A  welcome  benefit;  blessing. 

—  Webster 

The  Lipsner-Smith  ultra-sonic  film  cleaning  machine  was  first  introduced  to  the 
Hollywood  motion  picture  industry  by  Consolidated  Film  Industries. 

Thru  close  user-manufacturer  collaboration  and  under  actual  working  conditions, 
CFI  technicians  helped  develop  the  original  machine  to  today's  practical**  and 
efficient  machine.  Now,  ultrasonic  cleaning  has  become  standard  procedure  for 
negative  cleaning  in  film  processing  laboratories  throughout  the  world. 

A  famous  first  from  CFI.  One  of  many  in  its  40  r  years  of  serving  the  film  industry. 

**STILL  ANOTHER  FIRST  FROM  CFI  is  the  recent  development  of  a  solvent  recovery  sys- 
tem that  further  extends  the  use  of  ultra  sonic  cleaning. 


CONSOLIDATED         FILM         INDUSTRIES 

959  SEWARD  STREET  •  HOLLYWOOD  38,  CALIFORNIA  •  HOIIywood  2  0881  •  AREA  CODE  213  •  Hollywood  9-1441 
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A\MHcl>  lionor  Educalionul  &  Business  Films 


Cinematograpliy  Complete: 

CAMERA  CREW,  EQUIPMENT, 
RAW  STOCK,  DEVELOPMENT, 

woRKPRiNT  — ///  one  package. 

TOM    VlflLLARD   cinematograpliy 

I860   BROADWAY  .  NEW  YORK  23,   N.Y.-JUDSON   2-1693 


<!lleInistr^  Film  liy  Reid  II.  Ray 
\\  iii$  a   Kroiiit)'   Mfilal   al   Padua 

Wiirthy  of  speci;il  mention  is 
the  Bronze  Mediii  awarded  at  the 
V'lll  International  Exhibition  of 
Scientific-Didactic  Films  at  Padua 
Italy,  to  an  outstanding  U.  S.  edu- 
cational motion  picture.  Molecular 
Spectroscopy,  produced  for  Har- 
vey Mudd  College  of  Claremont, 
California  by  Reid  H.  Ray  Film 
Industries  of  St.  Paul. 

In  the  previous  issue  of  Busi- 
ness Screen,  listing  the  winners 
of  Golden  Eagle  Awards  (by 
CINE),  we  included  only  business- 
sponsored  subjects.  But  this  Gold- 
en Eagle  winner  of  1963  was  one 
of  the  year's  top  educational  sub- 
jects. It  is  a  part  of  the  CHEM 
Study  film  series  prepared  at  Har- 
vey Mudd  College  under  the  sup- 
ervision ot  David  Ridgeway. 

The  2 1 -minute  color  film  fea- 
tures Dr.  Bryce  Crawford.  Jr. 
Dean  of  the  Graduate  School, 
University  of  Minnesota,  as  he 
demonstrates  the  spreading  out 
of  white  light  into  a  spectrum, 
shows  the  presence  of  infra-red 
radiation  in  the  spectrum  and  the 
absorption  of  light.  It  also  shows 
the  relation  of  this  spectral  ab- 
sorption to  molecular  vibrations 
and  relations  and  how  the  mole- 
cular structure  can  be  studied  by 
spectroscopy. 

Molecular  Spectroscopy  was 
produced  in  the  St.  Paul  studios  of 
Ray  Industries  and  was  directed 
by  Reid  Ray;  assistant  director  was 
Ellsworth  Polsfuss.  Photography 
was  by  Howard  W.  Cress  and  ani- 
mation was  conceived  under  the 
direction  of  Gordon  Ray.  Record- 
ing was  by  Donald  Anderson  and 
editing  by  Robert  H.  Winter.  All 
are  staff  members  of  the  Reid 
Ray  organization.  ig' 

Freedoms  Foundation  \«ar<l  to 
AniMed  "Physic-ians  in  Piilili('<^ 

M  A  motion  picture  featured  in 
these  pages  last  year,  sponsored 
by  the  .American  Medical  Politica! 
Action  Committee,  has  received 
one  of  the  1964  awards  of  the 
Freedoms  Foundation.  Valley 
Forge.  Pa. 

The  film.  Physicians  in  Politics, 
was  produced  by  Parthenon  Pic- 
tures-Hollywood, by  e.xec  producer 
Cap  Palmer.  Directed  by  Don  Liv- 
ingston; associate  production  chief 
on  the  film  was  Ron  Hagerthy. 

A  sequel.  How  the  Opinion 
Maker  Makes  Opinions,  starring 
the  featured  "doctor"  of  the 
award-winning  picture  (Don  Hag- 


Bi'oiize  .Medal  Award  f^ivcii  the  film 
"Mtilrcular  iii)cctro.\copy"  is  vien- 
ed  by  Dr.  Bnjce  Crawford.  Jr..  Dean 
of  Miiim.'iola's  Graduate  School  (I) 
and  producer  Reid  H.  Ray  (ri^ht). 


gerty).  is  scheduled  for  an  Atlan- 
ta. Georgia  premiere  on  March 
21st.    It    was    directed    by    David 

Bowen.  ^' 

*  *  * 

"Riflhl  Hand  ..(  Pl.nl>"  W  ins 
a   Dijilonia   <>l    Honor  al   \  enife 

->  Awarded  a  Diploma  of  Honor 
in  the  "Golden  Mercury"  compe- 
tition held  annually  by  the  Cam- 
era di  Commercio  Industria  e  Ag- 
ricoltura  in  connection  with  the 
Venice  Film  Festival  was  the  U. 
S. -produced  motion  picture.  I  lie 
Riilhl  Hand  of  Plenty. 

This  award  was  not  included 
among  recent  business-sponsored 
films  listed  as  receiving  overseas 
festival  awards  (Issue  8.  Volume 
24 )  since  it  was  entered  in  the 
Festival  directly  by  its  producer. 
Marathon  Internationid  Produc- 
tions. Inc.  The  sponsor  was  \dlks- 
wagcn  of  America. 

The  22-minute  color  documen- 
tary tells  of  the  new  freedom  of 
man  due  to  machines,  explaining 
that  the  elimination  of  unneces- 
sary labor  has  given  both  scope 
and  responsibility  to  the  mind. 
The  Volkswagen  plant  in  Germany 
is  used  to  illustrate  this  theory. 

The  film  was  produced  by  Kon- 
stantin  Kaiser  and  directed  by 
Kenneth  Baldwin.  George  Silano 
was  director  of  photography  and 
Philip  C.  Lewis  wrote  the  narra- 
tion. The  award  is  considered  ot 
particular  significance  since  it  is 
not  necessarily  an  annual  event 
but  only  given  when  a  film  is  con- 
sidered of  special  merit.  US' 

Film    at   the   N.Y.    Vt  orld's   Fair 

"  Facts-in-depth  on  all  aspects 
of  audiovisuals  at  the  New  York 
World's  Fair  will  be  presented 
by  Business  Screen  in  a  special 
issue  soon  after  the  Fair  opens!  ^ 
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GLEN  GLENN  SOUND  COMPANY 


6624  ROMAINE  ST.,  HOLLYWOOD,  CALIF  90038 /HO  9-7221 
G.  CARLETON  HUNT,  president 


Industrial  Design  Film 

Is  Released   by  ('hapnian   5 

it  The  role  of  the  engineer 
and  of  the  industrial  designer 
in  creating  marketable  prod- 
ucts to  meet  today's  sophis- 
ticated buying  tastes  are  graph- 
ically portrayed  in  the  first  of 
a  new  series  of  six  industrial 
design  films  created  by  Chap- 
man 5  Productions,  Inc.  It  is 
entitled  Industrial  Design  in 
Electronics. 

The  first  film  was  written 
by  Channing  Wallace  Gilson, 
BA.  BPA,  a  well-known  in- 
dustrial designer.  This  10- 
minute  color  and  sound  mo- 
tion picture  shows  25  elec- 
tronic products,  acknowledged 
the  "most  outstanding"  at  the 
1963  Western  Electronic 
Show  and  Convention  (  WES- 
CON  )  and  its  attendant  in- 
dustrial design  contest  and  ex- 
hibit. 

Through  the  use  of  dra- 
matic visuals,  the  viewer  is 
shown  these  key  design  ele- 
ments that  resulted  in  the 
judges  selecting  each  item  for 
exhibit  honors.  The  motion 
picture  was  created  to  depict 
the  importance  of  design  as 
it  relates  to  function,  appear- 
ance and  marketability,  notes 
James  H.  Flint.  Chapman  5 
president.  But  it  also  high- 
lights the  role  of  the  engineer 
and  the  designer. 

Prints  of  Indiisirial  Design 
in  Electronics  are  available  at 
SI 20  each  from  the  producer 
at  1412  West  Glenoaks  Blvd., 
Cilendale  1,  California.  Sub- 
sequent pictures  will  deal  with 
specific  design  functions,  ma- 
terials and  elements.  Two 
more  are  planned  for  release 
in  1964.  the  remainder  in 
1965.  \» 


•M<Gra«-Uill  W  ill  >larket 
8nini  Seienee  Film  Series 

■m  The  Technicolor  Corpora- 
tion and  McGraw-Hill  Book 
Company  have  jointly  an- 
nounced the  availability  of  a 
series  of  14  8mm  Brief-Films 
on  the  general  subject  of 
Properties  o]  Air,  for  use  in 
elementary  science  courses. 
The  films,  consisting  of  short 
continuous  loops  of  8mm  si- 
lent motion  pictures  mounted 
in  individual  cartridges,  are 
designed  for  use  in  the  Tech- 
nicolor 8mm  Instant  Motion 
Picture  Projector. 

Films     were     produced     in 
London   by   Technicolor   Ltd. 
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ASSOCIATION    FILMS,    INC. 
Iliacliiiiartcrs  Offici-: 

347  Matlisi.n  Ave.  New  Viirk.  N  V.  10017 
Phone:  Mlrray  Hill  5-2242  .\C:  212 
RcilK-rf  D.  Mitchell,  FnsUlciU 
J.  R.  liinjjhani.  V ice-Chairman.  Treasurer 
Robert   .\I.   Finehout,   Vice  President,  Corpor- 
ate Aclverlisinfi  &  Public  Relations 
Robert    W.    Bucher,    Vice   President,    Associa- 
tion Instructional  Materials 
A.   L.  Fredrick,  Vice  President.  Mid-Western 

Representative 
Reg.  E\aiis,  Vice  President.  Sales 
Eastern  .\rea  Exchange 

Broad  at  Elm,  Ridsefield.  .\.  1..  Phone:  201 
WHifney  3-8200,  E.  H.  Johnson.  Manager. 

East  Central  .\re;»  Evchange 

Allej;hen\'  and  Delaware  Aves.,  Oakniont,  Pa. 
Phone:  412-828-5900.  Joseph  R.  Liebach, 
Manaiier. 

Central  .\rea  Exeiianue 

561  Hillurove  Ave.,  La  Grange,  111.  Phone: 
312-352-3377.  M.  G.  \Veiland,  Manager;  Robert 
Imlach,   Operations  Manager. 

Southeni  .■Vrca  ExchanRe 

1621  Dragon  St.,  Dallas  7,  Texas.  Phone:  214 
Riverside  8-8759.  Carl  L.  Stahl,  Manager. 

Western  Area  Exchange 

2535S  C;\press  Ave.,  Ilavward,  C^alif.  Phone: 
415-783-0100.  Winston  O.  Siler.  Manager. 
Canada 

Association-Industrial  Films,  135  Peter  Street, 
Toronto,  Ontario.  Mrs.  Jean  Lewis,  Vice-President 
and  General  Manager;  James  Bach,  Sales  Man- 
ager. 

o  e  o 

Background:  Founded  in  1911  (as  "The  YMCA 
Motion  Picture  Bureau,"  a  division  of  tlie  Inter- 
national Committee  of  the  YMC.\'s),  Association 
Films  was  the  first  sponsoit'cl  film  distributor  in 
America.  In  1919.  the  ccimiiuM)  was  incori>i)rated 
as  an   independent   national   distribution   service. 

Sehvices:  Promotion  and  Pul)licit\':  Promotes 
sponsored  films  through  c;italogs,  special  supple- 
ments {directed  to  teachers  and  program  chair- 
men), advertising  in  educational  and  adult  jcnir- 
nals,  individual  film  brochures,  exhibits  at  con- 
ventions, publicity  services.  Print  Inspection  and 
Maintenance:  prints  are  electronically  cleaned 
and  inspected  after  each  use:  repairs  are  made 
as  needed  and  replacement  prints  ordered  on 
spon.sor's  authority;  scratched  jirints  are  given 
Perma-N'eu'  treatment,  as  ;uithori/ed;  during  the 
first  36  months  of  print  lile  Association  l-"ilms 
shares  in  replacement  costs  due  to  damages. 
MonthK'  Reports:  sponsors  receive  detailed  per- 
formance reports  ( IBM )  which  give  audience 
size  and  composition;  film-user  evaluations  and 
comments;  course  of  stud\-  wlu're  film  was  used; 
bookings  and  showings  (cnnent,  year-to-date, 
and  cumulative);  summarv"  of  coverage  by 
States;  ;md  other  data  ;ibout  perfonnance  and 
audiences.  Programming  Services:  confirmation 
and  advance  booking  notices  arc  sent  to  users 
and  sponsors  on  a  daily  basis;  bookers  assist 
organizations  in  arranging  programs  and  speci;il 
distribution  concepts  ( Movie-.'K-Week,  Films  for 
Freedom,  etc.).  Lilirai\'  .Service  Plan;  a  profes- 
sional "phvsical  handling"  service  for  sponsored 
film  libraries  that  provides  all  regular  services 
(except  promotion,  as  desired)  :md  includes 
Sponsor  Imprinted  forms. 

AssocL\Tiox  Telep'ilms:  This  division  is  re- 
sponsible for  the  distribution  of  sponsored  films 
to  commercial  and  educational  TV  stations.  It 
maintains  daily  contact  with  T\'  programmers, 
!   creates    sponsored-film    series    and    special    con- 


cepts, prepares  T\'  promotion  kits,  publicizes 
sponsored  films  in  "'T^'  (Juide"  and  loc;d  news- 
papers and  distributes  newsclips  and  scripts  to 
T\'  news  departments.  Current  AF-T\'  series  in- 
clude: Vi'orld  in  focus.  Films  for  Freedom.  Your 
Xeighhor  -  The  M'orld,  Theatre  30,  llolidaii 
Time.  Achievement  and  77ii.s  Aero.tpace  Age.  all 
comprised  of  sponsored  films. 
Associ.\TiON-Tinc.\Tiu(:.\L  Films:  Through  the 
booking  services  ;ind  f;icilities  of  Theatric;d  I'ilm 
Distributors,  .Association  Films  places  sponsored 
films  in  motion  pictme  theatres.  MonthK  reports, 
comment  cards  ;ind  advance  booking  notices  are 
provided;  promotion  is  sent  to  the;itres  ;md  31 
exchange-cit\'  bookeis;  publicitv'  stories  are  sent 
to  theatrical  trade  magazines. 
A.ssocL\TiON  Instructional  M.\terl-vls:  This 
division  of  Association  Films  handles  the  sales. 
long-term  leasing  and  rental  of  educational,  train- 
ing and  special  purjjose  films  and  filmstrips. 


THE  JAM   HANDY   ORGANIZATION,   INC. 

Ilead(|uarlers  Oil  ice: 

2821  E.  Grand  Blvd.,  Detroit,  Mich.  4S2I 1 

Phone:  TRinity  5-24.50  A/C  313 

Charles  W.  Renfrew,  Vice  President 
Betty  W.itters,  in  charge.  Distribution  Services 
Services:  C^urrently  distributing  thcatricalK 
throughout  the  U.  S.  .\.  with  fift\-odd  \ears  of 
active  experience  in  the  theatrical  and  non- 
theatrical  di.stribution  field.  Special  services  in- 
clude physical  handling  of  sponsored  films  for 
self-equipped  audiences;  major  convention  and 
other  group  meetings  projection  ser\ice  in  all 
jiriucipal  cities.  See  studio  listing  pages  for  com- 
plete data  on  corporate  background. 


IDEAL   PICTURES,   INC. 
Headquarters  Office: 

5S  East  South  Water  St.,  Chicago,  111.  (iOfiOl 
Phone:  Financial  ()-54S0  A/C  312 

Paul  R.  Foght,  President 

|:ick  Spire,  Vice  President.  Secretary 

\\ally  Dauler.  Treasurer 

S.  L.  Xohm,  Director 

J;ick  C.  Walts,  Director 
BiivNCH  ExCH.ANCEs:  530  X.  18th  St.,  Birming- 
ham 1.  Ala.;  1840  Alcatr;iz  Ave.,  Berkeley  3, 
C:alif.;  6514  Selnia  Ave.,  Hollvwood  28.  Calif.; 
Kill  E.  Collax,  Denver  18,  'Colo.;  .55  N.  E. 
13tli  St..  Miami  32.  Fla.;  1923  Piedmont  Road,  \ 
E.  Atlanta  9.  Ga.;  1370  S.  Beretama  St..  Honolulu 
14.  Ibnvaii;  58  E.  South  Water  St.,  Chicago  1. 
III.;  3819  \.  C:ollege  .\\e..  Suite  2,  Indianapolis. 
Ind.;  616  S.  .5th  St.,  Loui.sville  2.  Kv.;  102  W. 
25th  St..  Baltimore  IS,  .\Id.;  42  Melrose  St.,  Bos- 
ton 16,  Mass.;  15924  (Irand  River  Ave.,  Detroit 
27,  .Mich.;  3400  Nicollet  .\ve.,  Minneapolis  8. 
Minn.;  1822  Main  St..  Kansas  City  8,  Mo.;  4028 
N.  Kingshighwav,  St.  Louis  15.  iNIo.;  1558  .Main 
St..  Buffalo  9,  N.Y.;  321  West  44th  St.,  New 
York  .36,  N.  \.:  2-547  Woodbimi  .\ve.,  Cincinnati 
6,  Ohio;  2110  P;i\ne  Ave..  Cleveland  14,  Ohio; 
1201  S.W.  Morrison,  Portland  5,  Ore.;  41  N.  Uth 
St..  Philadelphia  7,  Pa.;  220  Grant  St.,  Pittsburgh 
19,  Pa.;  18  S.  Third  St..  Memphis  3.  Tenn.;  2434 
S.  Harwood,  Dallas  1.5,  Texas;  Brigham  Yount; 
I'niversitv,  Provo,  Utiih;  One  E.  Main  St.,  Rich- 
mond 19,'  Va.;  and  4431  W.  North  Ave.,  Milwau- 
kee 8,  Wis. 

BAr:KGKOUN-D;  Founded  in  1920  in  Chicago.  In 
the  past  43  years,  has  grown  into  a  nation. il 
organization  of  28  offices  handling  rental  films 
for  schools,  churches,  clubs  and  industry.  In 
1948  Ideal  began  the  distribution  of  industrial 
films,  for  the  first  time  making  available  a  proven 
paying  customer  list  for  the  distribution  of  in- 
dustrial films  services. 
Services:    Promotion,    publicitv ;    booking,    ship- 
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EASIER,  MORE 

EFFECTIVE  WAY 

TO  SHOW  SLIDES 


FOR  SALES  AND 
POINT-OF-PURCHASE 


FOR  TRAINING  IN  INDUSTRY 
AND  GOVERNMENT 


FOR  EXHIBITS  AND  DISPLAYS 

The  BUSCH  CINE-SLIOE  is  a  completely  SELF- 
CONTAINED  Portable  and  versatile  Slide  Projector 
.  .  .  With  built-in  Daylight  Screen,  Continuous  80- 
slide  dependable  use.  Easy  Push-button  automatic 
or  manual  operation.  Write  for  details  why  BUSCH 
CINE-SLIDE  is  the  most  Versatile.  Dependable  and 
Easiest-to-Use  slide  projector 


BUSCH  FILM  &  EQUIPMENT  CO. 

214  S.  Hamilton    •    Saginaw,  Michigan 


NATIONAL  DISTRIBUTORS  OF  SPONSORED  FILMS: 


IDEAL  PICTURES,  INC.: 
ping,  storage  and  inspection  of  prints  (elec- 
tronicaIl\);  film  programming  (community  and 
scliool  groups);  film  programming  (T\'  stations). 
Fiirnislies  montlil)'  reports  on  print  acti\ity  and 
audiences,  all  supported  b\-  actual  signed  audi- 
ence reports;  advance  booking  notices  to  spon- 
sors; correspondence  and  confirmations  (to 
users);  merchandising  of  teaching  aids  and  other 
film-related  materials;  print  servicing  (physical 
handling  of  professi(mal.  sales  and  T\'  prints). 
Oper.\tiox:  Prints  and  bookings  are  ser\iced 
from  28  company  controlled  distribution  centers. 


^ 


INSTITUTE   OF   VISUAL 
COMMUNICATION,    INC. 
40  East  49th  St..  New  Vork.  .N.V  10017 
Phone:  ELdorado  3-1443 

Services:  .\  pioneer  distributor  of  sponsored  and 
educational  motion  pictures,  etc.,  to  self-equipped 
audiences,  TV  stations.  See  listing  on  page  116. 


^ 


MODERN   TALKING   PICTURE   SERVICE,    INC. 
Headtjuarters  Office: 
.-J  East  54th  St.,  Ne«  York,  .\.V.  10022 
Phone;  PLaza  8-2900  .\/C  212 

Frank  .-^rlinghaus.  President 

C'arl  Lenz,  Executive  Vice  President 

Elsie  Cox.  Treasurer 

I?alph  Del  Corn.  Vice  President  —  Sales 

Promotion  tx  Dcveloptnent 
W.  H.  MacCiillum,  Vice  PresideiU  -  Modern 

Learning  Aids  Division 
W   M.  Oard,  Vice  President  —  Operations 
I'   .\I    ivincheloe.  Promotion  Manager 

National  Sales  Offices 
Eastern  Division  Sales 
.\t  Xe\\'  York 
.3  East  .54th  St.,  New  York,  N.Y.  10022 
Phone:  PLaza  8-2900  .\/C  212 
K.  H.  Rogers,  Vice  President 
jiin  W'itker 

.\t  PlTTBlBCH 

910  Penn  .\\enuc.  Pittsburgh  22,  Penna. 
Phone;  GRant  1-91  IS  \/C  412 
I).  P.  Konny,  in  Charge 

Central  Di\  isio.n  Sales 
Prudential  Plaza,  Chicago,  111.  60601 
Phone:  DElaware  7-32,52  .\/C  312 
D;iri  Kater.  in  Charge 
Jack  Lusk,  jim  Davis 

Western  Division  S.\les 
.\t  Los  .\nceles 
1717  N.  Highland  .\ve.,  Los  .\ngeles  28,  Cal. 
Phone:  HoihAvood  2-2201  \/C  213 
H,  \I.  Hough,  Vice  President 

Ai  San  Franclsco 
444  Market  St.,  San  Francisco  5,  California 
Phone:  YUkon  2-9414  .\/C  415 
Robert  .•\.  Kelly,  in  Charge 

SoiTHERN  DiVISON   SaLES 

1629  K  Street,  N.W.,  Washington,  D.C.  20006 

Phone:  296-8466  .\/C  202 

I.K'k  L;ille\ ,  Vice  President 
At  Toronto 

1875  Leslie  St.,  Don  Mills,  Ontario,  Canada 

Phone:  444-7347  .\/C  416 

Bruce  Thomas,  in  Charge 
Backgroi-ND;    The    outgrowth    of    a    pioneering 
program   in  the  field  of  talking  motion   pictures 
b\     Electrical    Research    Products,    Inc..    a    sub- 


MODERN  TALKING  PICTURE  SERVICE: 
sidiary  of  the  Western  Electric  Co..  formed  in 
1927  at  the  birth  of  the  commercial  sound  motion 
picture  medium.  Modern  T;ilking  Picture  Service 
first  emerged  as  the  iion-tluMtrical  department 
of  that  company.  .\n  early  pioneer  in  the  licens- 
ing and  operation  of  portable  sound  projection 
apparatus  and  also  providing  projection  service 
for  industry,  etc..  Modem's  present  trade  name 
was  adopted  b\-  its  licensees  in  1935  and  Frank 
.\r!ingh;ms.  then  of  ERPl.  was  placed  in  charge 
of  this  growing  acti\it\.  Modem  became  an 
independent  corporation  on  July  1.  1937,  under 
the  ownership  and  management  of  its  distribu- 
tion emplovees. 

Services;  In  1964,  in  its  27th  year.  Modem 
represents  o\er  400  organizations  from  indnstr\-, 
commerce  and  the  professions,  distributing  their 
public  relations  films  to  schools,  colleges,  indus- 
trial plants,  offices,  and  to  the  public  and  private 
clubs,  and  social  groups  throughout  the  United 
States  and  Canada.  Other  primar\-  channels  of 
distribution  in  which  Modem  is  a  leading  spe- 
cialist include;  theatres  showing  sponsored  short 
subjects;  television  stations.  Modem  operates  a 
network  of  32  regional  libraries.  For  sponsors 
utilizing  its  service,  the  comp.un  promotes,  ships, 
cleans,  repairs,  maintains  and  stores  their  films. 
.^dditionalK .  it  counts  audience  attendance,  re- 
cords their  comments  and  furnishes  the  sponsor  a 
monthly  tabulation.  Extensive  IBM  facilities  and 
equipment  for  promotion;il  printing  are  main- 
tained at  New  Y'nrk  headquarters.  A]\  regional 
libr;uics  are  equipped  for  electronic  film  inspec- 
tion ;ind  h;mdling.  In  1960.  Modem  established 
its  Modem  Learning  .\ids  division  to  distribute 
educational  films  for  purchase,  subscription 
(series  rental)  and  lease-to-buy.  ML.\  distributes 
the  high  school  physics  films  developed  by  the 
Ph\sical  Science  Study  Committee. 
Regional  E.xchanges  are  located  in  .\tlanta, 
Boston,  Buffalo,  Cedar  Rapids,  Charlotte,  Chi- 
cago, Cincinnati,  Cleveland,  Dallas.  Denver.  De- 
troit, Harrisburg.  Houston.  Indianapolis.  Kan- 
sas Citv.  Los  .\ngeles,  Memphis,  .Milwaukee, 
Minneapolis,  New  Orleans,  New  Y'ork.  Omaha, 
Philadelphia,  Pittsburgh,  St.  Louis,  San  Fran- 
cisco, Seattle.  Summit  (.\J),  Washington  D.  C. 
as  well  as  in  Honolulu,  Hawaii;  .\nchorage.  Alas- 
ka and  Toronto,  Ontario. 

Special  .\CTivrriES  &  Plblic.\tions;  .-V  physical 
handling  service  is  maintained  for  technical  pro- 
fessional and  special  films.  Recent  references 
for  sponsor  reading  (available  on  letterhead  re 
quest  or  by  telephone  from  listed  sales  offices  * 
include;  "The  ^Iodem  Fact  Book  of  Sponsored 
Film  Distribution"  —  "The  Opportunit\-  for  Spon- 
sored Films"  —  "'Business  Films  at  the  Movies"  — 
"How  to  Reach  the  Television  Audience  with 
Business  Sponsored  Films"  —  "The  Teen  Age 
.Market"  —  and  "Series  Programming,  PR  Films 
Free  from  .Modem  T\'. " 


ROTHACKER,    INC. 

Head(pKu-ters  Office: 

Time  Ai  Life  Building,  Rockefeller  Center 

New  York.  New  York  10020 
Phone;  Circle  5-6S7S  A/C  212 

Douglas  D.  Rothacker.  [r..  President 
W.  Stanfield  Cooper,  Vice-President 
Edward  F.  Psotta,  Vice-President 
Mavme  R.  Dawson,  Secretary-Treasurer 
Backcrou.nt);   Established  in   1910  ;is  the  Rotli- 
;icker  Film  Nhmufacturing  Co.,  pioneer  producer 
and  distributor  of  sponsored  films,  the  organiza- 
tion was  subsequently  reorganized  as  Rothacker, 
Inc..  and  is  currently  engaged  in  specialized  busi- 
ness film  distribution  throughout  the  world. 
Services  and  Oper.\tions:  Distribution  of  spon- 
.sored    business    films    through     theatrical,     non- 
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ROTHACKER,  INC.: 
theatrical  and  tcle\  isioii  outlets  is  handled  from 
the  New  York  office  and  the  sarious  distrihiitors 
throughout  the  ruitt-d  States  and  Europe.  Em- 
phasis is  put  upon  reacliing  e.xactly  wliat  audi- 
ence the  sponsor  wishes  to  reach;  and  this  in- 
dividual approach  is  accomplished  through  separ- 
ate promotional  campaigns,  audience  selection, 
publicit\  and  plnsical  handling  done  on  a 
separate  basis  for  each  film.  A  general  catalogue 
is  not  published  since  each  title  receives  an  exclu- 
sive handling,  thus  assuring  the  sponsor  of  more 
complete  identification  and  a  closer  tie-in  with 
his  film.  I'rints  are  all  hand-inspected,  sound- 
read,  cleaned  and  repaired  and  a  complete  record 
maintained  on  condition  of  each  print.  .•Vn  indi- 
vidual print  breakdown  with  classification  is 
always  available  and  print  lifetime  guarantee  is 
offered  as  part  of  a  special  ser\ice.  Monthl)'  c\\- 
hibitiou  reports  scut  with  full  information  of  each 
showing.  Special  (juestiouiiaires  and  personal 
attendance  at  screenings  provide  additional  in- 
formation and  can  be  ke\ecl  to  supplement  com- 
panies' other  public  relations  efforts. 
FoHEic.v  UisTiuHi  riON;  In  addition  to  full  co\ei- 
age  throughout  the  United  States  and  Canada, 
Rothacker.  Inc..  offers  international  distribution 
service  for  Europe  and  the  Orient.  The  main 
b:isis  of  operation  is  from  (iennanv'  with  other 
distributors  located  in  England.  France.  Scandi- 
navia, the  Beneluv  countries,  Italy  and  Switzer- 
land. The  foreign  distribution  is  handled  in  basic- 
ally the  same  manner  as  the  domestic  with  special 
emphasis  on  audience  selecti\it\  and  a  high 
standard  of  the  circulation  of  each  film  title.  As 
this  type  of  acti\  it\'  continues  to  grow  throughout 
Europe,  the  number  of  specific  outlets  in  spec- 
ialized categories  continues  to  increase. 


* 


INC. 


STERLING-MOVIES    US. A., 
llcacUjuarlers  <  )lf  it  i-  ; 

:!T.5  I'ark  Avenue.,  New  York.  N    Y.  10022 
Phone:  JUdson  6-1717  K/C  212 
Charles  Dolan,  President 
Sophie  Hohne.  Exec.  Vice  President 
('•.  Roger  Cahane\',  Vice  President,  General 

Munaficr 
Cordon  ].  Hempel.  Director  of  Operations 
Ophelia  BrussaK'.  Manager.  Tetevi.<tion  Dept. 
-Morton  ].  Fink,  \ational  Sales  Manager 
Kadoza  \\'orth\'.  Comptroller 

E A.STEHX  SaI.KS  OkFICK 

;!7.5  Park  Avenue.  New  York,  N.Y.  10022 
Phone:  JUdson  6-1717  A/C  212 

-Morton  |.  Fink.  Sational  Sales  Manager 
Ra>  W".  Salo 

.Midwest  S.\les  Oikke 

200  South  Michigan  Ave.,  Chicago.  III.  60604 
Phone:  939-60.56  A/C  .312 

William  J.  Tro\-.  Sales  Manager 
Clifford  Wells' 

Western  Sales  Office 

1469  North  \inc  St.,  Los  Angeles  2S.  Calif. 
Phone:  HOIlywood  4-26.56  A/C  213 
Ralph  Rafik.  E.xchunge  Manager 

Regional  Film  Exchanges:  Eastern  .\rea:  43  West 
61st_St..  Ne«  York  23.  \.  Y.  Phone:  JUdson  6- 
1717.  Midwestern  Area:  200  South  Michigan 
Avenue.  Chicago  4,  III.  Phone:  939-6056.  William 
(CONTINUED    ON     THE     FOLLOWING    PAGE     62) 


^  this  symbol,  appearing  over  a 
distributor's  listing,  indicates  that  display  adver- 
tising containing  additional  and  useful  reference 
data  appears  in  other  pages  of  this  14th  .\nnual. 


The  White  Glove  Treatment  insures  quality  conscious  care. 

dependability  and  cooperative  service  that  is 

so  Important  to  the  production  of  an  effective  film. 

Congratulations  and  our  thanks  to  the  winners, 

past  and  present,  who  permitted  us 

to  contribute  to  their  award  winning  films. 

1959  DRAGMAT  Barber  Greene  Co 

PREPARATION  MAKES  THE  PRODUCT  link  Belt  Co. 

1960  THE  NO,  944  CATERPILLAR  TRACTOR,  Caterpillar  Tractor  Co. 
IDEAL  TRANSPORT  STORY  Link  Belt  Co. 

1961  A  DECENT  BURIAL  Caterpillar  Tractor  Co. 

1962  RIPPING  Caterpillar  Tractor  Co 

1963  MILKMAN  TO  MALAYA  Beatrice  Foods  Co. 


GEO.  W.  COLBURN  LABORATORY,  INC. 

164  N.  Wacker  Drive..  Chicago.  Illinois  60605 
Telephone  (area  code  312)  332-6286 


COMPLETE  UBORATORY  SERVICE  FOR   16MM   , 
8MM  8,   16MM  RELEASE  PRINTING       TITLING 


EDITING  ,    RECORDING  ,    WORK  PRINTS 
35MI^  SLIDE  AND   FILMSTRIP  SERVICE 
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SPONSORED  FILM  DISTRIBUTION 

Services    to    Sponsors    Include: 

•  monthly  reports  giving  complete  de- 
tails of  the  use  of  the  films. 

•  first-rate  maintenance  and  storage 
of  prints. 

•  efficient  administrative  and  physical 
handling  of  the    films. 

•  effective  promotion  through  catalogs, 
the  TFC  magazine  "Visualiteiten," 
press  releases,   direct  mail,  etc. 


■  PRODUCTION  OF  SOUNDSLIDES 
AND  FILMSTRIPS 

TFC  is  specialized   in  the  production 
of   filmstrips  and   slides   and   the 
adaptation  of  existing  material  for 
foreign  markets.  For  this  purpose 
TFC  has  its  own  art  studio,  photographic 
department  and  sound  studio. 

TECHNICAL   FILM   CENTRE 

152   STADHOUDERSLAAN 

THE    HAGUE  •  NETHERLANDS 


FILM    DISTRIBUTION: 

STERLING-MOVIES,  USA: 

Tn)\ .  Western  Area:  6290  Siin.set  Blvd.,  Lcs  An- 
geles 28,  Cal.  Phone:  HOlKwood  4-26.56,  Ralph 
Rafik.  Southwestern  Area;  Millers  Visual  Aids, 
100  University  Avenue,  Foil  Worth  7,  Texas. 
Phone:  EDison  2-7184. 

Services:  National,  regional  and  special-market 
distribution  of  sponsored  motion  pictines  to  tele- 
\'ision  stations.  Non-television  distribution  in- 
cludes: Professional  audience  programs  to  speci- 
fied individuals  in  bu.siness.  industr\  and  the  pro- 
fessions; Selective  audience  programs  to  specified 
organizations;  General  audience  programs  to  all 
known  and  preferred  adult  groups.  School  distri- 
bution to  high  schools,  junior  high  and  elemen- 
tary. Services  include:  pronioticni.  pnhhcit\.  print 
inspection  and  maintenance,  sliipping.  and 
reports. 

News-Screen:  S\ndication  of  sponsored  news- 
film  stories  to  T\'  stiitions.  Services  include: 
script,  production,  editing,  promotion,  distribu- 
tion, report  of  uses  obtained. 

FILM     DISTRIBVTION     IN     EUROPE 

INFORFIIM 
Headquarters  Office; 

147  a\e.  de  I'Hippodrome,  Brussels  .5,  Belgium 
Phone:  47.10.03-47.2S.77 

MEMBER  COMPANIES 

.Australia:  Sixteen  Millimetre  Australia,  Box  4778 
G.P.O..  Sydney.  Australia. 

Belgium;  Sofedi,  147  a\'emie  de  I'Hipiiodromc, 
lirussels  o. 

Canada:    Modern   Talking   Pictine   Service,    187.5 
Leslie  Street,  Don  Mills,  Ontario. 
Denmark;  AS  Inforniativ  Film   (Nordisk),  Mos- 
seldalvej,  Kobenhavn  Valby. 

France;  Cefilm,  .31  a\'emie  Pierre  1  do  .Serbie, 
Paris   16, 

Germany:  Konferenz  der  Landesfilmdienste,  Au- 
gustastrasse  26,  Bad  Godesbcrg. 
Great     Britain;     Rank     Film     Libr;ir\',     Peri\'alc. 
Greenford,    Middx.;   Sound-Services   Ltd.,   Wilton 
Crescent,  Merton  Park,  London  S.  W.  19. 
Japan:    Education;il    Film    Exchange,    3    Cinza 
Xishi  6-Chonie,  Chuoku,  Tokyo. 
Netherlands;   Techniciil   Film   Centre,   Stadhoud- 
ersl.i.m    152,  The  Hague. 

New  Zealand;  The  H.  J.  .^shton  Comp.ui\  Ltd., 
Box  2541,  Auckland  C\. 

Sweden:  Inform;itiv  Film  (Svensk  Filinl,  Film- 
staden.  Solna  2. 

Switzerland;  Ideal  Film  Sei\ice,  Erkiehstr  21, 
I-iern;  Schweizerisches  Film-.\rchi\".  .\nkerstrasse 
.3.   Zurich  .3   36. 

United  States  of  .\nierica:  Modem  Talking  Pic- 
ture Service,  3  E;ist  54th  Street,  New  York  22, 
New  York. 

Background:  An  Inteniatioiial  group  of  organi- 
sations which  are  specialists  in  sponsored  film 
distribution.  Membership  is  controlled  to  ensure 
that  in  each  country  the  facilities  offered  are  as 
comprehensi\e  and  efficient  as  possible. 
Services:  Promotion,  administriition,  inspection, 
maintenance,  dispatch  of  film  prints,  regular  re- 
ports and  statistics.  Each  memlier  offers  a  com- 
plete service  with  regard  to  handling  of  prints  in 
his  countr>'.  Members  offer  a  total  non-theatrical 
audience  in  13  countries  of  123  million  a  year. 

A  Selected  Listing  of  Film  Distributors 

"'■  The  preceding  review  of  national  and  inter- 
national distributors  of  sponsored  motion  pic- 
tures is  selective,  based  on  our  direct  exper- 
ience with  the  specializing  companies  listed 
in  these  pages  and  offered  on  that  basis.         g' 


RANK   FILM   LIBRARY 
Aintree  Road.  Peri\ale,  Cireenford,  .Middx. 
Phone;  Perivale  6666 
Cables:  Gebescope-Greenford 

A.  R.  Hodge,  General  Manager 

A.  H.  Hall.  Deputy  General  Manager 

L.  Francis.  Film  Salea  Manager 

D.  R.  Pluck.  Film  Hire  Manager 

].  Maltby,  Export  Manager 
B.\CKGROUND:  The  largest  16mm  film  distribution 
librar>-  in  Europe,  founded  in   1933,  speciahsing 
in  entertainment,  education  and  industrial  train- 
ing films. 

Services:  Film  Library  facilities  including  pro- 
motion, advertising  in  trade  and  business  pub- 
lications, organisation  of  business  meetings.  Serv- 
ice studio  for  foreign  language  narration  and  dub- 
bing, titling,  editing  ;uid  print  production.  Spec- 
i;ilist  service  for  sponsors  outside  British  Isles. 
Publishes  a  "Sponsored  Film  C^.italugue"  and  a 
quarterly  "Film  News"  distributed  to  each  ad- 
dress on  mailing  list. 


TECHNICAL  FILM  CENTRE 

152  Stadhouderslann,  The  Hague,  Netherlands 
Phone:  The  Hague  55  S3  00 
Cables:  Techfilm.  The  H;igue 

K.  Blaauw,  Joint  Manager 
B-\CKGROUND:  A  seivice  to  industry,  commerce 
and  education  in  the  fields  of  distribution,  pro- 
duction and  utilisation  of  films,  filmstrips,  etc. 
Services:  A  free-loan  film  librar\-  is  nin  as  part  of 
the  general  lending  library  service.  Promotion 
through  catalogues,  a  monthly  magazine,  press 
releases,  direct  mail.  Monthly  reports  on  utiliza- 
tion of  films.  Maintenance,  storage  and  liandhng. 
Dutch  and  foreign  language  dubbing  in  TFC 
sound  studios."  Member  of  Inforfilm. 


"LIGHTS  ON"  PROJECTION  ANYWHERE, ..Sets 
up  instantly -folds  flat  -  travels  with  you. 
Up  dates  and  extends  use  of  present  equip- 
ment. Provides  big,  brilliant  pictures  in  nor- 
mal room  light.  Unequalled  for  demonstration, 
display,  re-training  and  teaching  programs. 

No.  630GR0UPSH0V* 
18    X  24    Screen     $95.00 

No.  631  GROUPSHOW 
12    X  12    Screen      $4900 

No.  632  GROUPSHOW 

25    X  25    Screen   $119.00 

No.  633  FOLDING  STAND 

42    high.  4V4  lbs.    $29.95 

HUDSON    PHOTOGRAPHIC    INDUSTRIES.    INC. 

A/V  Division     Dept    A    Irvington-on  Hudson.  N- Y. 
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DEPARTMENT   OF    DEFENSE 

The  rciita'^on.  W  asliiiii;(mi.  O.  C:.  2(i:!ltl 
Office  of  Public  Affairs:  Directorate  for 
News  Services  —  AocJio-Visuol  Division 

•  'lljis  iliMMcHi  is  tlif  lend..!  Ainnd  Forces  ton- 
tact  lor  till-  news  iiKilia  and  proiUiccrs  in  tlie 
important  fields  of  radio,  television,  still  pictures 
and  motion  pictures.  Direct  contacts  on  nation.il 
and  interniitional  release  matters  in  these  fields 
are: 

Robert  W.  Harvey.  Deputy  Director 

Xews  Services  {Audio-Visual) 

Phone:  O.Xford  5-9082 
Norman  T.  Hatch.  Chief.  R(ulio-T\' 

News  Branch 

Phone:  OXford  7-51 1 1 
Wallace  C.  Marley,  Chief.  Sews 

Photo  Branch 

Phone:  OXford  7-5.331 
Donald  \l.  Banich.  Chief.  Motion  Picture 

Production  Coopcrtition  Brancli 

Phone:  OXford  7-4596 
Bertram  Kalisch.  Assi.'.tant  to  the  Director 

Phone:  OXford  7-4162 
Activities:  The  Motion  Picture  Production  Co- 
operation Branch  approves  release  of  .^rmed 
Forces  stock  footage  which  cannot  be  procured 
commercialK  for  newsfilni  television  programs. 
theatrical  productions,  etc.  The  Branch  cooper- 
ates with  producers  of  some  35  major  theatrical 
productions  and  10-12  T\'  series  featuring  or  re- 
lating to  the  ,\rmetl  Forces.  There  is  an  .-Xnned 
Forces  Film  supplement  which  lists  the  various 
Service  films  a\  ailablc  for  public  non-profit  show- 
j  ing  or  cleared  for  public  service  T\'  programs. 
Information  on  such  films  can  be  obtained  from 
the  Motion  Picture  Production  Cooperation 
Branch. 

The  Radio-TV  News  Branch  relea.ses  approx- 
imately 260  (2-3  minute)  subjects  to  the  T\'. 
newsfilm  and  theatrical  newsfilni  media  annualls . 
It  maintains  two  sm;dl  Pentagon  studios  for  ser- 
vicing the  news  media  and  radio  programs,  which 
feature  intersiews  with  top  Defense  officials.  In 
addition,  the  Hadio-TV  News  Branch  releases 
taped  and  lilmed  messages  by  Secretaries  and 
Ser\'ice  Chiefs  and  radio  trailers  for  .Armed 
Forces  Day. 

The  News  Photo  Branch  releases  to  the  press 
and  tele\ision  approximateK-  1500  photographs 
per  year. 

Productions:  The  only  film  directly  produced 
I  by  the  Office  of  Public  .\ffairs  for  the  Secretary 
of  Defense  is  an  aimual  film  report  on  the  pro- 
gress and  achievements  of  the  .Vrmed  Forces. 
Partners  in  Freedom,  presently  in  production,  is 
expected  to  be  avail;ible  in   16mm  color  in  May. 

Armed  Forces  Institute  of  Pathology 
Medical  Illustration  Service 

Morris  M.  Coldberg.  Cliicj  Medical 

lUustrtition  Service 

Phone:  .576-2866 
John  .\.  E\-,  jr.,  As.it.  Chief,  Medical 

Illustration  Service 

Phone:  .576-2867 
William  W.  Nicholls.  Chief.  Trainiufi  .\id- 

Diei.':ion 

Phone:  576-2865 
Mi.ss  D:iisy  B.  How/e.  Chief.  .\udio-V isual 

Conuniinication  Center 

Phone:  576-2864 
XcTiviTiEs:  This  Institute  makes  or  supervises 
tihns  for  the  .\rmed  Forces  on  medical  subjects. 
Facilities:  In-house  capabilit\.  and  contracts 
for  films  through  the  Army  Signal  Corps. 
Distriuction:  AFIP  operates  a  U.  S.  .Army  Sig- 
nal Corps  film  exchange  for  medical  films.  The 
Institute  procures  and  loans  films  for  the  .Medi- 
cal Services  of  the  Anned  Forces  wherever  and 
whenever  they  are  needed.  Unclassified  tilms  are 
available  to  members  of  the  medical  profession, 
with  borrower  paying  postage  both  wavs.  For  in- 


formation about  a\ ailable  films,  w rite  the  Covern- 
ment  Printing  Office.  Washington  25,  D.  C.  and 
refer  to  The  Film  Reference  Guide  -  Medical 
and  Allied  Subjects. 


Directorate  For  Armed  Forces 
Information  and  Education 
Paul].  Mui(l.)ik.  Cliii't.  Motion  l'i<lure 
Division 

Phone:  OXford  7-2967 
Dallas  Halverstadt.  .A.v.vi.s/rtii(  Chief 
Phone:  OXford  7-2967 
•    This  office   produces  and  distributes  intorma- 
tiou  films  for  the  use  of  the  .Armed  Forces.  Films 
are  di.stributed  throiigh  the  film  exchanges  of  each 
service,  through  on-base  theaters,  and  to  .Armed 
Forces  T\'  networks  in  31  overseas  locations. 


DEPARTMENT   OF   THE   AIR    FORCE 
The  Pentagon,  Washington,  1>.  C. 

•  The  U.  S.  Air  Force  produces  approximately 
500-700  reels  of  film  each  vear  by  contract  with 
commercial  producers  or  in-house.  These  lilms 
are  used  in  management,  information,  education. 
training  and  operational  programs. 
Activities:  Headquarters.  US.AF,  Pentagon, 
Washington,  D.  C.  The  single  point  of  contact 
within  Hi]  I'SAF  foi'  all  film  matters  excepting 
"industrial  films"  is  the  Photographic  and  Motion 
Picture  Section  within  the  Directorate  of  Opera- 
tions. Complete  :iddress  is: 

Hq  U.  S.  Air  Force 

AF.XOPH 

Washington.  D.  C.  20330 

This  office  is  responsible  for  detennining  or 
validating  requirements  for  all  .Air  I'orce  motion 
pictures  and  insuring  that  the  capabilitv-  exists 
within  the  .Air  Force  to  either  procure  them  b>- 
contract  or  in-house.  In  this  respect,  thev'  pro- 
gram and  monitor  the  Air  Photographic  and 
Charting  Service  (M.ATS).  the  organization  that 
;ictuallv  :icci)mplishes  film  making  :md  contract- 
ing of  films.  This  office  is  also  responsible  for  in- 
suring an  adeijuate  photographic  documentation 
capability  :md  film  distribution  svstcm  exists 
within  the  .Air  F'orce. 

The  key  officers  in  charge  of  these  jjrogr.uns 
arc: 

Lt.  Colonel  Donell  E.  Bjoriug 
Hq  USAF,  AFXOPHP 
Washington,  D.  C.  203.30 

Mr.  Edward  A.  Mich:ilski 
Hq  USAF.  AFXOPHP 
Washington.  D.  C.  20330 

•  Secretary  of  the  .Air  Force:  Within  this  office 
is  a  .section  responsible  for  industrial  films  (form- 
ally "sponsored  films").  These  arc  information 
and  cduc;ition  films  covering  a  wide  variety  of 
subjects  of  mutual  interest  to  the  .Air  Force,  to 
industry  and  to  the  pufjlic.  prival(-ly  financed 
and  produced  by  industry,  but  with  assi.stance 
from  the  Air  F'orce  appropriate  to  the  subject 
matter. 

As  a  rule,  these  motion  pictures  are  adopted  bv' 
the  Air  Force  for  training,  orientation  or  infor- 
mation purposes,  and  distributed  through  the 
facihties  of  the  .Air  Force  Film  Librarv-  Center. 
The  program  is  administered  in  keeping  with 
the  provisions  for  granting  military  assistance  to 
producers  of  motion  pictines  for  television  or 
theatres  by: 

The  Radio-Television  Braucli  (SAF-OIPE) 

Public  Inform. ition  l^ivision 

Office  of  Information 

Office,  Secretarv  of  the  .Air  Force 

Wa.shington.  D.'C.  20.330 
F.\cilities:  The  .Air  Photographic  &  Charting 
Service.  Orlando,  .AFB.  Florida,  is  the  headquar- 
ters for  the  .Air  F"orce  world-wide  photographic 
program.  Complete  motion  picture  production 
facilities  located  at  the  136.5th  Photographic 
Squadron.  Orlando  .AFB.  Florida,  and  at  the 
13.52nd  Photographic  Group,  Los  .Angeles.  Cali- 
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FEDERAL  AUDIO-VISUAL  PROGRAMS: 


DEPARTMENT    OF    THE    AIR    FORCE 

fomia,    support    Air    Force-wide    production    re- 
quirements. 

1350th  Motion  Picture  Squadron.  APCS. 
Wright-Patterson  AFB.  Ohio,  is  responsible  for 
contract  procurement  and  commercial  produc- 
tion of  ."Vir  Force  films,  and  pro\ides  in-ser\ice 
engineering  and  film  report  ti.pe  productions  to 
Technical  Commands.  The  13.50th  Motion  Picture 
Squadron  also  maintains  the  US.\F  Film  Deposi- 
tor\'.  a  film  archi\e  \\ith  historical  and  current 
film  footage  holdings  in  excess  of  99.000.000  feet. 

.'\PCS  also  maintains  photographic  units  at  \'an- 
denburg  AFB.  Santa  .Maria';  Calif.:  Ent  AFB. 
Colorado  Springs.  Colo.;  and  .Andrews  AFB. 
Camp  Springs.  Md.  to  pro\ide  documentan.' 
and  instnmientation  coverage  of  .^ir  Force  mis- 
sile and  other  activities.  .\PCS  also  maintains 
combat  docimientarx'  tCiiins  capable  of  rapid  de- 
ployment an\  where  in  the  world.  These  teams  are 
permanently  located  at  March  .\FB.  Riverside. 
Calif.;  Offutt  .-^FB,  Omaha.  Nebr.;  and  \\'estover 
.'VFB.  Chicopee  Falls.  Mass.  Photographic  De- 
tachments are  also  located  o\erseas,  in  the  Far 
East.  Europe  and  certain  other  areas  of  the 
world,  to  pro\ide  historical  and  combat  docu- 
mentation film  coverage  of  important  events  of 
national  and  .•Vir  Force  interest. 

Additional  information  regarding  the  Air  Force 
Film   Program   ma\'  be  obtained   by   contacting: 

Brigadier  Genera!  Robert  \\'.  Hall. 

Commander.  Air  Photographic  &  Charting 
Ser\ice.  Orlando  AFB.  Florida  32813 
Phone:  241-2481.  e.xt  501 

Col.  James  P.  Wamdorf.  Deputy  Chief  of 
Staff.  Photography.  .\n  Pliotographic  & 
Charting  Service.  Orlando.  AFB.  Fla.  32813 
Phone;  241-2481.  ext  2226 

Specific  information  regarding  the  Commercial 


Production  of  .\ir  Force  films  may  be  obtained 
b\-  contacting: 

Lt.  Col.  Peter  Bovko.  Commander 

1350tli  Motion  Picture  Squadron,  APCS 
Wright-Patterson  AFB.  Ohio  4.5433 
Phone:  CLearwater  3-7111.  e.xt.  301.58 
DiSTRiBiTiON:  .\ppro\ed  Air  Force  films,  film- 
strips  and  related  \isual  aids  are  distributed  by 
the  Mr  Photographic  and  Charting  Ser\ice 
through  the  centralized  facilities  of  the  Air  Force 
Film  Libraiy  Center,  St.  Louis.  Mo.  This  facili- 
ty routineK'  distributes  360.000  films  per  year 
to  .\ir  Force  luiits  and  other  agencies  all  over  the 
world.  The  present  active  in\'entor\"  consists  of 
nearly  one-half  million  prints  of  more  than  4,000 
separate  film  subjects.  The  Film  Library  Center 
also  maintains  overseas  central  Film  Libraries 
located  in  France,  Japan  and  .\laska,  with  a 
Branch  Film  Librar\'  in  the  United  Kingdom. 
These  libraries  are  strategicall\'  placed  and  stock- 
ed to  ser\ice  approximately  140  Base  Film  Li- 
braries located  throughout  the  world.  Infonna- 
tion  regarding  distribution  of  these  films  can  he 
obtained  b\-  contacting: 

Major  James  R.  Watkins,  Commander,  13,56th 
Film  Libraiy  Squadron,  8900  South  Broad- 
way, St.  Louis.  Missouri  6312.5 
Phone:  MElrose  1-4800.  ext.  671 

DEPARTMENT    OF   THE    ARMY 

Office  of  the  Chief, 

Communications  —  Electronics 

Pictorial  and  Audio-Visual  Directorate 

The  Pentagon.  W'asliington.  D.  C. 

•  The  Chief.  (Communications-Electronics  of  the 
.■\rm)-  is  responsible  for  polics'  matters  on  the  pro- 
curement, production  and  distribution  of  all  mo- 
tion pictures  for  the  .-Krmy.  As  a  result,  all  film 
programs    are    authorized    by   the    Pictorial    and 


.\udio-\isuaI  Directorate  of  the  Office  of  tht 
Chief.  Commiuiications-Electronics.  Information 
pertaining  to  the  production  or  the  distribution  ol 
prints  may  be  obtained  from  the  following: 

Col.  Daniel  C.  Bird.  Director,  Pictorial 

and  Audio-Vi.mal  Directorate 

Phone:  O.Xford  7-3520 
Lt.    Col.    Mark    T.    Muller.    Deputy    Director 

Pictorial  and  Aiidio-Vi.snul  Directorate 

Phone:  OXford  5-69.58 
Lt.  Col.  .\ndrew  B.  Ferguson.  Chief. 

Photographic  Divviion 

Phone:  O.Xford  7-3806 
James  A.  Moses,  CImi.  Audio-Visual 

Distribution  and  Utilization  Division 
Phone:  O.Xford  7-2039 

.Activities:  The  Pictorial  and  .\udio-\'isual  Di- 
rectorate coordinates  production  of  more  than 
300  films  of  all  t\pes  each  \ear.  including  the  T\' 
series  The  Bifi  Picture,  and  some  films  for  the 
Office  of  .\rmed  Forces  Infonnation  and  Educa- 
tion. 

The  ."Vrmy  Pictori-\l  Centeb  has  primar\  re- 
sponsibility for  the  actual  production  of  motion 
pictures  and  requests  for  information  concern- 
ing contracts  for  wTiting,  production  and  pro- 
cessing should  be  directed  to  the  Commanding 
Officer,  .Annv  Pictorial  Center.  35-11  .35th  .Ave.. 
Long  Island  CiU',  New  York  11101.  Phone 
AStoria  4-3100. 

DiSTBiBUTiox:  .All  official  motion  pictures,  libii 
strips,  transparencies,  language  training  mater- 
ials and  language  laboratories,  and  related  audio- 
visual aids  are  distributed  throughout  the  .Ann\ 
b\  the  U.  S.  .Arms'  Film  Distribution  &  Utiliza- 
tion S\stem.  This  system  includes  the  .Audio- 
\*isual  Distribution  Division.  Pictorial  and  .Audio- 
X'isual  Directorate.  OCC-E.  the  Distribution 
Branch  of  .Arm\  Pictorial  Center,  and  the  258 
.Audio-\'isual  Communication  Centers  located  at 
.Arm\'  headqu:uters,  major  service  schools  and 
training  installations  throughout  the  ZI  I  Zone 
of    Interior)    -Armies    and    0\erseas    Commands. 


CAL  DUNN  3TUDIOS,  iNo. 

141  WEST  OHIO  STREET,  CHICAGO, 10,  ILL.-  644-7600 
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BUSINESS  SCREEN 


For  superb  reversal  color  under  the  lights 
use  New  Anscochrome  T/lOO 


You've  never  seen  the  kind  of  color  quality 
in  a  reversal  tungsten  film  that's  now  yours 
with  Anscochrome'-  T/lOO! 

Colors  are  riclu  r.  with  better  saturation 
and  hipher  fidelity.  The  reds  are  especially 
outstanding.  Anscochrome  T/lOO  also  intro- 
duces a  new  concept  of  image  sharpness  and 
fine  grain  in  a  high-speed  color  film.  Its  e.\- 
posure  index  of  100  simplifies  lighting  set- 
ups, in  the  studio  or  on  location. 

Make  your  test  shots  of  Anscochrome 
T/lOO  soon.  Discover  for  yourself  what  a 


dramatic  difference  this  new  film  makes! 
Available  in  16mm,  35mm,  and  70mm  long 
lengths. 

Ask  your  Ansco  Professional  Products 
Representative  for  full  details  on  Ansco- 
chrome T/lOO  as  well  as  the  great  new  day- 
light An.scochrome  films  D/50,  D/lOO,  D/200. 


c 


Ansco 

PHOTO  PRODUCTS  OF 
ANILINE  a  Film  corporation 

BINGHAMTON.   NEW   YORK 
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FEDERAL  AUDIO-VISUAL  PROGRAMS: 


from 

Las-TV 

In  a  word  that  dividend  is  quality.  The 
kind  of  quality  processing  your  invest- 
ment deserves.  Quality  that  has  made 
Lab-TV  the  east's  ^1  source  for  re- 
versal processing.  There  are  two  other 
dividends  you  can  count  on  from 
Lab-TV.  1.  Fast  Reliable  Service.  2. 
Fair  Competitive  Prices.  Could  you 
want  more' 

THE  LAB  FOR  REVERSAL  FILM 

16mm 

BLACK  &  WHITE  REVERSAL 
PRINTING  &  PROCESSING 

O    COLOR  PRINTING 

OTHER  SERVICES: 

•  Work  Prints  •  Color-tocolor  Prints  •  Color-to- 
B&W  Prints  •  Raw  Stock  •  Ultrasonic  Film  Clean- 
ing •  A  &  B  Roll  Prints  •  Fades-Dissolves  •  Timei) 
Prints  •   Edge  Numbering  •   8mm  Processing 


723  Seventh  Ave.,  New  York  19,  N.Y.  .  JU  6-2293 


DEPARTMENT   OF  THE    NAVY 
Wasliiii'itoii   2.5,   D.   C. 

•  The  U.  S.  Department  ot  the  Navy  produces 
motion  pictures  for  such  purposes  as  training, 
maintaining  fleet  readiness.  e-\plaining  new 
weapons  and  devices,  and  for  medical,  historical, 
indoctrination,  safct\'  and  recruiting  uses,  to  name 
a  few  ke\'  subject  areas. 

•  Information  and  General  Policy  Proccchiras  on 
all  aspects  of  the  Navy  film  program,  including 
application  information  for  commercial  producers 
interested  in  bidding  on  Na\"y  contract  films,  are 
handled  b\'  the  Chief  of  the  Bureau  of  Naval 
Weapons,  Xavv  I5epartment,  Washington,  D.  C. 
20390. 

Captain  E.   B.   Johnson,  USN  —  Code  FF,  Di- 

t'ctor.    Photographic    Managetncnt    Division 

Phone:  Oxford  8-,341T 
E.    L.    Randel,    Code    FFMP.    Head.    Training 

Film  &  Motion  Picture  Branch.  Photographic 

Management  Divixion 

Phones:    OXford  8-3470.  O.Xford  8-3472 

•  Procurement  policies  and  procedures,  which 
inx'oKe  infoniiatioii  on  technical  tiuestions  re- 
garding bids,  are  handled  by  the  Officer  in 
CJiarge.  Na\"\"  Purchasing  Office,  Washington, 
D.   C.   20.390; 

Captain  ^\'.  M.  Lohse.  USX.  Officer  in 

Charge 

Phone:   OXford  6-.5141 
Cdr.  E.  C.  Goodwin,  USN,  Director, 

Purchase  Divi.'iion 

Phone:  OXford  6-6479 

Facilities:  The  U.  S.  Naval  Photographic 
Center,  a  field  activity  of  the  Bureau  of  Naval 
Weapons,  is  the  central  photographic  laboratory 
for  the  Navy  Department  and  the  Navy's  largest 
photographic  activity.  The  Center,  composed  of 
o\er  .5.30  military  and  ci\'iliai^  personnel,  pro- 
N'ides  photographic  assistance  and  specialized  ser- 
vices to  the  entire  Naval  Establishment,  super- 
vises the  production  of  Na\y  training  films  and 
maintains  the  Nav'y's  motion  picture  and  still 
photographic  film  libraries. 

The  motion  picture  production  facilities  at  the 
Center  are  modern  and  complete.  There  is  a 
sound  stage,  film  and  tape  recording  and  mix- 
ing equipment,  an  art  and  animation  group  and 
editorial  branch.  Here  experienced  script  WTiters 
and  artists  collaborate  with  Navy  photographers 
and  technicians,  maintaining  a  high  standard  of 
(juality  for  Navy  productions.  The  processing 
division  has  the  capability  to  develop  and  print 
negative  film  and  release  prints  in  ,3.5mm  and 
!6mni  blaclv-and-white  and  negative-positive 
color.  .-Mjout  75  percent  af  all  Navy  films,  how- 
ever, are  contracted  with  established  commercial 
producers. 

In  addition,  there  is  a  growing  requirement  for 
films  to  report  on  the  Nav\''s  research  and  de- 
velopment activity,  and  to  meet  this  need,  a  T\" 
closed  circuit  kinesccjpe  Kicilitv  has  been  in- 
stalled. Two  video  tape  recorders  and  kiue-record- 
ers  together  with  viscomat  processing  make  for 
rapid  completion  of  urgent  films. 

Extensive  libraries  of  both  still  and  motion 
pictme  photography  are  maintained  at  the  Cen- 
ter. Library  services  are  provided  to  the  Naval 
Establishment  and  other  government  agencies 
and  to  commercial  concerns  on  a  cash  sale  basis. 
The  Still  Picture  Department  produces  all  types 
of  still  photography  such  as  press,  serials,  murals. 
:md  official  portraits.  Up-to-date  continuous  roll 
paper  printing  and  processing  units  meet  the 
Navy's  large  volimie  print  demands.  There  are 
also  complete  negative,  positive  and  transparency 
color  proce.ssing  facilities. 

A  research  and  devopment  group  conducts 
tests,  experimentations,  development  and  evalua- 
tion of  photographic  equipment.  Here,  technical 
photographic  specifications,  instructions  and  other 
publications      are      also      prepared.      Infonnation 


about     NPC     may     be     obtaiired     from:     Com- 
manding   Officer,     Naval     Photographic    Centei , 
U.   S.   Naval  Station,  Washington  25,   D.   C. 
Captain  M.  P.   MacNair,  USN, 

Commanding  Officer 

Phone;   Oxford  S-2101 
LCdr.  Paul  J.  Myatt,  USN,  Head, 

Motion  Picture  Department 

Phone:   OXford  8-2142 
J.  Walter  Evans,  Assistant  Head, 

Motion  Picture  Department 

Phone:  OXford  8-2141 
Distribution:  Prints  of  Navy  films  available 
to  the  public  can  be  purchased  from  Norwood 
Studios,  926  New  Jersey  Avenue,  N.  W.,  Wash- 
ington 1.  D.  C,  under  an  annual  contract  ad- 
ministered by  the  U.  S.  Office  of  Education. 
Civilians  may  borrow  films  from  \.  D.  PIOs. 
Training  .^ids  Libraries,  Aviation  Film  Libraries, 
Recruiting  Stations  and  Public  Information  Of- 
fices located  throughout  the  United  States  will 
serve  governmental  requests  for  film  showings. 
Requests  for  the  use  of  Navv'  stock  footage  in 
commercial  productions  should  be  submitted  to 
the  Chief  of  Information,  Navv  Department, 
Washington,  D.  C,  20390, 

United  States  Marine  Corps 

•  For  ilitorm.ition  on  V .  S.  .\l:niiie  (jnps  films, 
which  are  produced  by  the  Department  of  the 
Navy,  write  to  the  office  of: 

Head,  Procurement  Aids  Section   (Code  DPO) 
Militarv    Personnel  Procurement  Branch 
Headquarters  U.  S.  Marine  Corps 
Washington,  D.  C.  20380 
Phone;  Oxford  4-1786 

DEPARTMENT    OF    AGRICULTURE 

Office  of  Information 

Motion  Picture  Service 

Washington,   D.   C.   202.50 

•  The  Motion  Picture  Service  ol  the  USD.A 
produces  motion  pictrues  in  color  and  black-and- 
white  on  agricultural  and  related  subjects  for 
various  agencies  within  the  Depatiment  and.  on 
occasion,  for  other  Government  agencies.  Pro- 
duction and  laboratory  services  are  also  available 
on  a  cooperative  basis  with  land  grant  colleges 
and  universities. 

C.  A.  Carrello,  Chief,  Motion  Picture  Service 

Phone;    Dudley  8-6072 
Sid  L.  Schwartz,  A.ssi.^tant  Chief  for  Planning. 
Distribution 

Phone;   Dudley  8-2073 
.Martin  Lobdell,  Associate  Chief  for  Production, 
Laboratory  Services 
Phone:   DUdley  8-3628 
Homer  Boor,  Producer 

Phone:  Dudley  8-.3086 
Judd  Scott,  Producer 

Phone:  DUdley  8-6518 
Gilbert  Courtnev .  Producer 

Phone:  DUdley  8-5.338 
Joseph  Sanders,  Chief.  Business  Management 

Phone:  DUdley  S-7263 
.Arthur  Foster,  Chief  of  Laboratonj 

Phone;  DUdley  8-6747 
James  E.  .-Mford,  Chief  of  Distribution 

Phone:  DUdlev  8-5246 
Mrs.  ."^nne  Ware,  Stock  Footage  Librarian 
Phone:  DUdlev  S-.3629 
.Activities:   The  USD.-\  currently  has  more  than 
300  films  in  distribution  with  an  estimated  audi- 
ence  of    198   million   persons.   These    films   cover 
such  subjects  as  conservation,  forestry,  agricultur- 
al  research,  insect  eradication,  control  of  animal 
diseases,    consumer    information,    rural    area    de- 
velopment, nutrition  and  marketing.  In  addition, 
the    Department    is    prepared    to   cooperate    with 
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FEDERAL  AUDIOVISUAL  PROGRAMS: 


U.  S.  DEPARTMENT  OF  AGRICULTURE: 
qualified  non-govemment  organizations  in  the 
production  and  distribution  of  agricultural  educa- 
tional motion  pictures  and  T\'  films  which  are 
related  to  agricultural  programs,  if  the  non- 
government cooperator  is  a  non-protit  organiza- 
tion or  association  concerned  with  the  dissemina- 
tion of  agricultural  infonuation  or  the  production 
or  handling  of  one  or  more  agricultural  products. 
Maintains  an  extensive  16mm  color  stock  footage 
librar\  of  agricultural  scenes  which  are  for  sale 
at  nominal  cost. 

F.\ciLiTiES;  The  USDA  Motion  Picture  Service 
has  complete  in-ser\ice  production  and  laboratory 
facilities  which  ha%e  been  in  continuous  opera- 
tion since  1912. 

Distribution;  Films  for  school  and  group  show- 
ings are  distributed  through  69  cooperative  film 
libraries  located  in  each  state.  Films  for  T\'  book- 
ings are  distributed  directly  from  Washington, 
aiid  prints  of  all  films  ma\  be  purchased  from 
Norwood  Studios.  Inc.,  926  New  lerses'  A\enue, 
\.  W.  Washington  1.  D.  C.  Catalogues  are  avail- 
able of  motion  pictures,  films  suitable  for  T\' 
showing,  state  produced  films  and  of  stock  foot- 
age scenes. 

OFFICE  OF  EMERGENCY   PLANNING 

National   Office:   Washington.   D.  C.   20.504 

Hubert  R.  Gallaglier.  Diirctor. 
Liaiton  and  I'lihlic  Affairs  Office 
Phone:  E.Xecutive  3-3.300.  ext.  22.511 
.Activities:  This  office  plans  and  produces  mo- 
tion pictures  to  support  programs  of  OEP. 
F.^cilities:  All  production  is  contracted  to  com- 
mercial  fibu   producers,   or   performed   by   other 
agencies  of  the  Federal  Go\eniment  under  OEP 
supervision.  For  all  information  on  motion  pict- 
ures,   contact    Liaison    &   Public   Affairs    Office. 


DEPARTMENT      OF     COMMERCE 

Washington    2.3.   D.    C:. 

•  The  U.  S.  Department  of  Commerce  produces 
and  circulates  motion  pictures  dealing  with  those 
domestic  and  foreign  subjects  relating  to  the 
offices  w-hich  are  under  the  jurisdiction  of  this 
Department. 

Business  &  Defense  Services  Administration 
James  L.  Oliver.  .Ac(iii.<J  Director, 

Scientific.  Photographic  and  Business 

Etitdpment  Division 

Phone:  worth  T-3518 
Geo.    R.    Donnelly.    Chief.    Motion    Picture    & 

Pholog,ruphie  Products  Branch 

Phone:    WOrth   7-2T78 
Earl   Young.    Motion    Picture   Analij.^t.   Motion 

Picture  &  Pholograpldc  Products  Branch 

Phone:  WOrth  T-29 11 

•  The  Motion  Picture  and  Photographic  Products 
Brmich  was  established  to  ser\e  the  motion  pic- 
ture and  the  photographic  and  motion  picture 
apparatus,  equipment  and  supphes  industries.  It 
perfonus  many  functions,  some  of  the  more  iin- 
portiuit  being  to  foster,  promote,  and  develop 
the  foreign  and  domestic  trade  of  these  indus- 
tries. It  provides  market  development  counsel 
to  producers  and  exporters  as  to  where  and  how 
to  cultivate  and  expand  their  overseas  sales, 
acquire  distributors,  facilitate  the  acquisition  of 
frozen  remittances,  and  render  assistance  in  other 
problem  areas.  It  also  participates  in  tariff  and 
trade  negotiations,  and  maintains  constant  sur- 
veillance of  foreign  trade  trends,  and  periodically 
issues  concise  basic  information  releases  for  in- 
dustry guidance.  Furthermore,  the  Branch  acts 
as  the  focal  point  for  industr>'  with  reference 
to  advice  and  guidance  to  other  agencies  and  use 
of  other  agencs   facilities. 


Coost   &    Geodetic   Survey 
G.  P.   Meredith,  Chief.  Administrative  and 
Technical  Services  Division 
Phone:  \\Orth  T-3266 

•  Over  the  past  decade,  the  Bureau  has  pro- 
duced fi\e  docnmentarx-  films  covering  both  its 
general  activities  and  such  specific  programs  as 
fide  and  current  measurement,  wire-drag  tech- 
niques, surveving  and  the  oceanographic  cruise  of 
the  Ocean  Survev  ship  "Explorer."  The  Bureau  is 
now  working  to  replace  its  older  documentaries. 
The  activities  film  is  undergoing  extensive  re- 
vision, and  should  be  released  in  early  Spring, 
1964.  .A  new  film  is  planned  to  cover  the  Bureau's 
participation  in  this  year's  International  Indian 
Ocean   Expedition. 

Collaborative  film  work  at  the  Coast  and 
Geodetic  Survev  included  assistance  on  the  Na-- 
tional  .Academv'  of  Science's  Planet  Earth  series, 
and  in  the  preparation  of  Science  for  Survival,  a 
recent  production  of  the  Interagencv-  Committee 
on  Oceanographv-. 

Film  information  is  available  through  the  -Ad- 
ministrative and  Technical  Services  Division. 

National   Bureau   of   Standards 

William   R.  Tillev,  Office  of  Technical  Infor- 
mation,  Connecticut   Ave.   &   \an   N'ess   St. 
\.  W..  Washington,  D.  C. 
Phone:   EMerson  2-4040,  ext.  7093 

•  This  Bureau  produces  scientific  and  technical 
motion  pictures  about  the  research  programs  of 
the  Xatiouiil  Bureau  of  Standards.  Films  are 
available  from  the  above  address. 

Bureau   of   Public  Roads 

WiUiam  F.  Hall.  Chief.  Photoaruphic  Section 
Phone:  Dudley  2-3008 
Activities:  This  Bureau  produces  films  on  sub- 
jects pertinent  to  highwav-  development,  safetv 
and  related  subjects,  sometimes  in  cooperation 
with  other  government  agencies,  state  and  local 
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camera  service  center,  inc 

=^^  sales    affiliate    •    CAMERA     SALES     CENTER     CORPORATION 

^^^^333  WEST  52nd  STREET  •   NEW  YORK  19.  N.  Y.      PL  7-0906 
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BUSINESS  SCREEN 


•WI'.IiSTF.R:    tflic,    im,-llia<MUly    dosisn.-il    m    ;i, .  ..inpli-li    a    zWrn    piripose. 


Not  all  telle  films  are  produced  by  Telle,  Inc.,  but 
ALL  {Urns  produced  by  Te//c,  Inc.,  are  telle  films. 
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TELIC    INC. 

Designers    and   Co-Producers   of   films   for   Television   and   Industry. 
FILM  CENTER,  630  Ninth  Ave.,  New  York  36,  N.  Y.  JU  2-3480 
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FEDERAL  AUDIO-VISUAL  PROGRAMS: 


THE  U.  S.  BUREAU  OF  PUBLIC  ROADS: 
high\va\'  departments,  and  other  interested 
organizations. 

Facilities:  In-house  capability. 
Distribution:  These  films  are  a\ailable  on  a 
loan  basis,  with  borrower  paving  return  trans- 
portation, from  Chief,  Photographic  Section, 
Bureau  of  Public  Roads.  Washington,  D.  C. 
202.'3.5.  Films  ma\'  be  purchased  b\'  responsible 
organizations,  by  inquiry  to  same  address. 

U.   S.  Weather  Bureau 

James  M.  Be.ill.  Fiililiv  lujtinmilion  Officer 
Phone;  965-24(10.  ext.  456 

Philip  Crofford.  Film  Librarian 
Phone:  965-2400,  e,\t.  217 
•  The  Weather  Bureau  occasionally  contracts  for 
films  and  film  shorts  to  be  used  in  warning  pro- 
grams associated  with  hurricanes  and  tornadoes. 
In  addition,  it  provides  technical  assistance  for 
films  on  weather  related  subjects.  The  Bureau  has 
an  extensive  library  of  other  weather  films  pro- 
duced elsewhere;  loan  information  is  available 
from  the  Public  hiformation  Office  or  the  Film 
Library. 

Office  of   Publications   and  Information 

Bureau    of    International 
and    Domestic    Business 

Anierico  A.  W.  Favale.  Director.  Graphics 

Division 

Phone:  WOrthT-5481 
Activities:  This  office  produces  films  describing 
Government-industry  cooperation  in  staging  offic- 
ial U.   S.   Exhibitions  at   international   trade  fairs 
overseas. 
F.-vcilities:   Footage  is  shot  by  staff  photograph- 


ers of  the  Graphics  Division  and  films  are  pro- 
duced on  contract  by  industrial  film  companies. 
Distribution:  Color  films  average  15  minutes  in 
length  and  are  available  on  a  free  loan  basis 
by  application  to  the  Director.  Graphics  Division. 
These  films  are  ;ilso  available  through  Depart- 
ment of  Commerce  Field  Offices.  Black  and 
White  prints  are  available  for  T\'  use. 
FiL.M  NOW  Av.-viLABLE:   Tlic  Trade  Fair  Slonj. 

Maritime   Administration 

lohn  K.  Tennant.  Public  hiformation  Officer 
Phone;  DUdley  6-4461 
•  This  administration  engages  in  limited  film 
production  to  promote  .American  .Merchant  Ship- 
ping. At  present,  the  Maritime  .\dministratioii 
is  engaged  in  a  cooperative  j:)roject  with  the 
Atomic  Energv  Commission  and  commercial  in- 
dustry on  a  special  film  report  about  the  N.  S. 
Savannah,  the  worlds  first  nuclear  merchant 
ship.  Films  are  available  through  the  Public  In- 
lormation   Officer. 

POST     OFFICE      DEPARTMENT 
Washington,  D.  C.   20260 

ha  Kapcnstein.  Special  .\>isktant  to  the 
Postmaster  Central.  Public  Information 
(Public  Information   Films) 
Phone;  STerling  .3-.3100,  ext.  .500 
John  D.  Horton,  Training  Staff  Assislant, 
Bureau  of  Personnel   (Training  Films) 
Phone;  STerling  3-3100,  ext.  8023 
.Activities:    The    Post    Office    Department    cur- 
rently  uses   training   and   engineering   photo   re- 
ports. 
F-\ciLiTiES:   This   Department   has   no  provisions 


tor  making  films.  .\11  work  is  contracted  and  for 
information  on  contracts  write: 

Bureau  of  Facilities,  Procurement  Division 
Room  4206,  Post  Office  Department 
Wa.shington,  D.  C.  20260 
DisTBiBUTioN;  Public  information  film  clips  lor 
public  service  are  distributed  through  U.  S.  Post- 
masters in  all  regions.  Training  films  are  distrib- 
uted bv'  Regional  Directors  in  15  regions. 

DEPARTMENT      OF      HEALTH 

EDUCATION      &      WELFARE 

United  States  Office  of  Education 

Washington    25,  D.   C. 

|ohn  .\.  enough.  .Ac/i/iK  Director, 
Educational  Media  Branch 
Phone:  WOrth  3-7931 
•  The  Office  of  Educati<in  administers  Title  \TI 
of    the    National    Defense   Education   .\ct,   which 
provides  research  grants  in  the  uses  of  new  edu- 
cational media,  and  for  the  dissemination  of  in- 
formation about  such  media. 

The  Office  of  Education  also  conduct  studies 
and  surveys,  prepares  catalogs  and  bibliog- 
raphies, and  provides  consultive  services  on  edu- 
cational uses  of  audio  visual  materials.  For  in- 
formation  concerning  this  program   write  to: 

Office  of  the  Director, 

Educational  Media  Branch 
Phone;  WOrth  3-7931 

The  office  also  provides  a  loan  service  of  cap- 
tioned films  for  the  deaf.  For  information  about 
this  program  write  to  the  oftice  of; 
Chief, 

Captioned  Films  for  the  Deaf  Program 
Phone:  WOrth  2-1362 

.A   detailed   listing   of   the   Public    Health 
Service  .Audiovisual  Faciliti.'  on   page  72. 
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SUBTRACT    ONE... 

AND    SAVE! 

Film  sponsors  who  have  compiled  their  own  mailing  lists  are  making 
substantial  savings  by  turning  to  IDEALS  LIMITED  SERVICE  distribution 
plan.  This  unique  plan  cuts  distribution  costs  by  eliminating  built-in  book- 
ing charges  for  promotion. 


And  film  sponsors  who  are  seeking  new  audiences  are  using  IDEAL'S 
COMPLETE  SERVICE  for  economical  distribution.  Complete  service  uti- 
lizes IDEAL'S  unexcelled  mailing  list  of  film  users  who  have  proven  llieir 
ability  to  pay  for  the  films  they  use. 

RELIABILITY proven  service  to  over   100  nniior  businesses 

EXPERIENCE 44  years  of  successful  film  distribution 

PROXIMITY 29  nationwide  offices  to  serve  you 

ECONOMY least  possible  cost-per-booking  to  you 


Lot    IDE./VL   PICTURES 

sucvessful    film    distribution! 


l((]|(e(Cill  )P)i(cti 


i(e(ciji  jriKciruire'S  .Nco..o»ATiD 

58  E.  S.  Water  St.  •  Chicago  I,  Illinois 
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BUSINESS  SCREEN 


LARGEST  INVENTORY 

of  Lighting  Equipment 
in  MIDWEST,  U.S.A.  and  CANADA 


AVAILABLE    MARCH    1,    A    NEW    MOVIOLA    CRAB    DOLLY 

National  Headquarters  Detroit 


JACK  A.FROST 


COBO  HAIL  OFFICE    401   Washineton  Blvd  MAIN   OFFICE:   234   Piquefte         CANADIAN   OFFICE:   6  Shawbridge 

Rm   3143,  WO  2-1255.  Detroit  26,  Michigan         TR    3-8030,    Detroit   2,    Michigan         BEImont  9-1145.  Toronto.  Canada 
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FEDERAL  AUDIO-VISUAL  PROGRAMS 


U.  S.  DEPARTMENT  OF 
HEALTH,  EDUCATION  AND  WELFARE 

Public   Health    Service 

Communicable   Disease   Center 

Atlanta.  Georgia   30333 

United  States  Public  Health  Ser\ice 
Pubhc  Health  Ser\-ice  Audiovisual  Facilits 
Atlanta.  Georgia  30333 
.■\11  Phones:  634-5131 

Dr.  James  Lieberman.  Director 
Edward  F.  McClellan.  Deputij  Director 
James  D.  Clark,  Asst.  to  the  Director 
Katherine  C.  Skogstad.  Infonnation  and 

Puhlications  Officer 
Dondell  C.  Cotter,  Program  ilamigeiiient 

Officer 
Lucian  Glen  Lambert,  Chief,  Motion  Picture 

and  Television  Section 
Norman  L.  Cole.  Chief.  Graphic  and 

Photographic  Arts  Section 
Charles  \.  P\irmer.  [r..  Chief,  Vtilization 
and  Distribution  Section 
.\cTiviTiEs;  The  Public  Health  Service  .■\udiovis- 
ual  Facilit)-.  a  Branch  of  the  Communicable  Dis- 
ease Center,  is  a  National  center  for  de\'elopment 
of  a  nationwide  audio\isual  program  in  medicine 
and  the  allied  sciences.   It  produces  films,   film- 
strips,  television  tapes,  exhibits,  publications  and 
other    audiovisual    forms    for    the    medical    and 
scientific  communities. 

A  special  program  designed  to  promote  ex- 
change of  medical  audiovisual  materials  between 
the  L'nited  States  and  other  nations  is  now  spon- 
sored by  the  Facility. 

F.^ciLiTiES:   The   Pubhc   Health   Service   installa- 
tion   has    complete    in-plant    motion    picture    and 


filmstrip  production  and  laboratorv'  equipment 
located  in  a  new  four-story  building  designed 
especially  for  audiovisual  activities.  In  addition, 
the  Facilitv'  acquires,  utilizes  and  distributes 
medical  and  health-related  films,  operates  the 
National  .\rchives  of  Medical  Motion  Pictures 
and  maintains  a  central  reference  file  of  medical 
motion  pictures  on  an  international  basis. 


DisTBiBL'TiON:  Public  Health  Service  films  are 
available  from  the  U.  S.  Public  Health  Service 
Facihtv.  .Atlanta,  Georgia  30333,  on  loan  to 
schools  of  the  he;dth  professions,  other  educa- 
tional institutions  and  medical-health  organiza- 
tions throughout  the  U.  S.  and  abroad.  Films  are 
listed  in  a  Public  Health  Service  Film  Catalog 
published  by  the  Facility.  Infonnation  on  teach- 
ing films  can  be  obtained  by  writing  to  the 
Facility. 

FiL.viOGRAPHY;  Three  other  film  catalogs  are 
published  b\'  the  Facility:  "Film  Reference  Guide 
for  -Medicine  and  .\llied  Sciences;"  "CiUicer  Mo- 
tion Picture  Guide;"  and  "Film  Guide  to  Neuro- 
logical and  Sensory  Diseases."  Other  specialized 
reference  works  are  in  production. 
Productions:  Recent  motion  pictures  produced 
by  the  Facility  are  Study  from  Life  about  labora- 
tory animals  and  medical  research;  The  Witional 
Library  of  Medicine;  Radiation  Fallout  Protection 
in  Hosi>itals:  Progressive  Patient  Care;  Innocent 
Heart  Slurmurs  in  Cliildren;  Mental  Status  Exam- 
ination; The  Course  and  Management  of  Syphilis 


and  Plastic  Isolators.  A  number  of  films  produced 
at  the  Facilitv  and  elsewhere  have  been  adapted 
in  the  Spanish  language  for  use  in  Latin  .America 
and  other  Spanish  speaking  coimtries;  Identifica- 
tion of  Early  Syphilis;  Innocent  Party;  Dance 
Little  Children;  Seurological  Examinations  of  the 
Sew  Born  and  yeurological  Examination  of  the 
One  Year  Old. 

Social  Security  Administration 

Baltimore   35.   Maryland 

Rov  L.  Sw ilt.  Information  Officer 

Phone:  944-5000.  ext.  2187 
Wallace    Kendall.    Chief.    Production    Brunch, 

Office  of  Information 

Phone:  944-5000.  ext.  2985 

.\CTiviTiES;  The  Social  Securitv-  .Administration 
produces  and  distributes  films  on  Old  -Age,  Sur- 
vivors and  Dis;ibilit\'  Insurance.  These  are  public 
information  films  designed  to  explain  the  Social 
Securitv'  Law.  All  films  are  designed  for  T\'  au- 
diences, and  both  spots  and  film  shorts  are  pro- 
duced. 

F.\ciLiTiES:  The  .Administration,  located  in  Balti- 
more Headquarters,  has  a  small  studio  and  limit- 
ed production  facilities.  Most  film  work  is  con- 
tracted to  commercial  producers. 

Distribution:  Through  613  District  Offices 
throughout  the  couxitrv'.  prints  mav  be  obtained 
on  a  free  loan  basis.  Prints  may  also  be  bought. 

Vocational  Rehabilitation  Administration 

\V.  Oliver  Kiiicannoii.  Chief.  Publications  and 
Reports  Service 
Phone;  WOrth  2-2040 

•  This  office  produces  T\'  spots  on  vocational 
reluibilitation  for  state  agencies  which  then 
distribute  them  through  local  TV. 


FILM  STUDIOS.INC. 


100  S.  Northwest  Highway  -  Park  Ridge,   Illinois 

Telephone  Area  code  312    823-1418 
Chicago  .   .   .  RO  3-5818 
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BUSINESS  SCREEN 


DEPARTMENT  OF  INTERIOR 
Wasliiiisloii  25,  D.  C 
•  The  Department  of  Interior  produces  films 
which  are  concerned  witli  tlie  management,  con- 
servation and  developnient  of  natural  resources 
in  even,-  section  of  tlie  Nation.  Fihns  iire  avail- 
able from  the  bureau  in  which  the\  have  been 
produced. 


FEDERAL  AUDIO-VISUAL  PROGRAMS 


Office  of  the  Secretary 

HaHan  Wood,  Diiixioii  of  Injnrmutitm 
Phone:  REpubhc  7-1820.  ext.  3171 
Inquiries   concerning   the  use  of   Department   of 
Interior  films  for  television  should  be 
to  this  office. 


addri 


The  Bureau  of  Mines 

A.  Nicholas  Wud.n.  Motum  Fiiiiin-  Rcpr.. 

Bureau  of  Mines.  \\  ashington  2.5,  D.  C. 

Phone;  KEpublic  7-1820.  e.vt.  3359 
Me\er  Reiness.  Chkf.  Bureau  of  Miiicx  Di.\tri- 

hution.  4800  Forbes  Mc.  Piftsburi;h  13.  Pa. 
Activities:  The  Bureau  of  .Mines  h:is  :>  bro.id 
film  program  dalini;  from  about  1920.  Motion 
picture  subjects  deal  with  natmal  resources  ol 
states  and  areas  and  with  mineral  conuuodities 
including  metals,  non-metals,  coal  and  petroleum. 
Recently  released  films  include:  The  World  of 
Phosphorux:  A  Stretch  of  Iinafiiiuilion.  the  .Si/n- 
thetic  Duplieulion  of  Xalurul  Ruhher;  and  Cast 
Iron,  the  lUocriiphy  of  a  Metal. 
F.\CILrriES:  .Ml  films  are  made  iu  cooperation 
with  private  industrial  firms  which  p,i\  produc- 
tion costs  and  select  commercial  lilni  producers. 
The  Bureau  maintains  no  production  facilities  for 
these  films. 

DiSTiiiBVTioN:  .\bout  5,000  prints  of  films  are 
distributed  to  the  public  on  a  free  loan  basis 
from  the  central  film  distribution  center  of  the 
Bureau  of  Mines,  4800  Forbes  Ave..  Pitt,sburgh 
13,  Pa.,  and  from  depositories  in  40  sl;iles.  .Annual 
number  of  showings  is  225.000.  .Most  films  are 
cleared  for  free  T\'  use.  Single  or  block  bookings 
arranged.  Catalogues  available. 

Prodittioxs:  Films  in  current  production  in- 
clude: Tlie  Slonj  of  Potash;  lleliuin:  Washiufilou 
and  Its  Xatural  Re.'.ources;  Coal.  Educational  W 
Program  .Series:  The  following  television  series 
are  available;  Down  to  Earth;  States  of  the 
Union;  Out  of  the  Earth. 

The  Bureau  of  Reclamation 
Ottis  Peti-i'sciii.  ,\s\i-.liinl   to  ihr   Conunis.sioner. 

Information 

Phone:  343-4662 
Activities:  Tlie  Bureau  of  Reclamation  produces 
one  or  two  pictures  a  \ear  on  water  resource 
development  in  the  seventeen  western  states. 
These  films  are  usualK'  "low  budget,"  sound- 
color  films  which  nin  14  or  28  minutes  tor  T\' 
use.  Film  c;italogs  ;u"e  avaihible  from  the  W'.isli- 
ington,  D.  C:..  office  of  the  Bureau;  the  regional 
offices  and  the  Film  Distribution  Center  iu  Den- 
ver. 

Facilities:  Most  of  the  film  work  for  the  Bu- 
reau of  Reclamation  is  contracted  by  the  :ippro- 
priate  regional  office  with  commercial  producers. 
There  are  seven  regional  offices,  supervised  b\ 
the  Washington  office. 

DiSTRiHi  Tiox:  Distribution  of  Bureau  of  Recla- 
mation films  is  now  accomplished  through  the 
Film  Distribution  Center.  Bureau  of  Heelamation, 
Bldg.  53.  Denver  Federal  Center,  Denver,  Color- 
ado. On  occasion,  prints  are  loaned  to  educ:itionaI 
institutions  for  short  periods  of  time. 
Productions:  Recent  productions  include:  Clear 
Water  on  the  Colorado,  a  spectacular  portra\al  of 
the  clearing  of  the  once  muddy  and  ;dmost  inac- 
cessible Colorado  River  in  the  canyons  of  .\rizona 
and  southern  Utah;  Great  River,  relating  the 
comprehensive  development  of  .\meric;i's  greatest 
power  stream  (sponsored  jointiv-  with  the  Bonne- 


ville Power  Administration);  The  Story  of 
Hoover  Dam.  presenting  scenes  of  actual  con- 
stniction  of  Hoover  in  the  30's  and  of  more 
recent  project  activities;  and  The  Concrete  .Arc/i. 
showing  the  construction  of  Flaming  (iorge  Dam 
to  its  halfvv:iy  completion  point.  The  Bure;ui  also 
has  available  v;uious  teehnicd  films  de.iling  with 
the  work  of  designers  and  construction  engineers 
on  Reclamation  projects. 


Bureau's 
1  I     .Sl.ite 


The  Bureau  of  Land  Management 

(\'acant).  Information  Offieir 
Phone:  .343-3609 

•  Four  films  are  available  from  lli< 
Washington.  D.  C.  office  and  from 
offices  in  western  states. 

Available  for  loan  and  for  T\'  showings  are: 
Our  Public  Lands,  a  28-minute  color  film  on 
conservation  :md  development  of  the  public 
lands;  Alaska.  Land  lo  Crow  On.  28-mimite  color 
film  orj  public  lands  and  resources  in  .Maska; 
Watershed  Conservation,  demonstrating  water 
eonservation  on  the  public  lands;  and  Rofiue 
River  Country.  28-minute  color  film  about  the 
recre;Uional  opportunities  and  wealth  of  natural 
resources  found  in  the  Hogue  River  N'alley  ot 
southwestern  Oregon.  .State  BL.M  olfices  having 
film  libr:uies  ;ue:  Porthmd.  Sacramento.  Phoeni.v, 
Reno.  S.dt  1  .:ike  Citv.  S.mta  Fe.  Denver.  C:hey- 
ennc,  lioise.  Billings,  and  .\nchorage. 

The  Geological  Survey 

Frank  H.  Forrester.  Information  Officer 
Phone:  .34.3-1100  ext.  4646 

•  This  office  has  a  small  collection  of  docu- 
mentarv-  research  and  training  films  dealing  with 
geology,  water  resources,  topographic  mapping, 
aerial  photo  interpretation,  and  related  subjects. 
The  films  were  produced  in  coopeiation  with  the 
Pan  .Vmericau  Institute  of  Geography  and  His- 
toiy  and  other  Governmental  agencies  and  are 
circulated  through  the  Washington.  D.  C.  office  . 


U.  S.  Fish  &  Wildlife  Service 

Elliot  .\.  .M,ickIovv.  Chief.  Audio  Vi.sual  Serv- 
ices. Branch  of  Marketing.  Bureau  of  Com- 
mercial I'^isheries.  Fish  &  Wildlife  Service. 
Phone:   REpublic  7-1820,  ext.  2151 

.Activities:  Using  commercial  contraetu:d  motion 
picture  hicilities.  this  organizational  unit  phuis. 
produces  ;md  distributes  fi.shery  uKuketing  ,ind 
educatioTi:d  motion  pictures  sponsored  bv  both 
Government  and  industry.  Other  audio-visu:il 
materiiils  such  as  fishery  television  spot  announce- 
ments, radio  spot  announcement  discs,  .slides, 
specialized  publications,  etc.  are  also  produced 
and  distributed  by  the  Unit. 

Fvcilities:  Commercial  contractual  motion  pic- 
ture facilities. 

DisriuDi'TioN:  Utilizing  about  200  Government 
and  priv;ite  film  libniries.  about  twenty  fishery 
motion  pictures  are  distributed  Iree  of  charge 
upon  re(|uest.  Provision  has  been  made  so  that 
most  of  the  films  are  clewed  for  television,  al- 
though speci;d  pennission  is  required  before  tele- 
casting. Stock  footage  is  not  av.ailable.  A  catalog 
entitled  Fishery  Motion  Pictures  may  be  ob- 
tained free  of  charge  upon  request.  .\  centr:d 
.•\udio-\"isu;d  Services  film  library  is  UKiintained. 
Films  aiul  information  m.iy  be  obtained  by 
writing  .Audio  N'isual  Services.  Bureau  of  Com- 
mercial Fisheries.  800  E  Street.  W:ishington, 
D.   C. 

Productions:  Recent  productions  include: 
Sponge— T rea.sure  From  the  Sea.  an  Edinburgh 
Film  Festival  honor  film;  Salmon— Catch  to  Can; 
Fkhing  Five  Great  Lakes.  A  documentary  motion 
Ijicture.  Watermen  of  Chesapeake,  sponsored  by 
the  States  of  Maryland  and  Virginia,  was  re- 
leased in  1963. 


FEDERAL      AVIATION      AGENCY 

Office  of  Headquarters  Operations 

Audio  Visual  Branch 

800   Independence    Avenue.   S.    W..    Room   412E 

Washington    25,   1).  C, 

I'hone:    WOrth    2-5(>93 

yohn  .\.  .Nugent.  Chief. 

Audio  Visual  liranch.  Hy-4.50 

M.uliii  S.  Konigmaeher.  Chief. 
Motion  Picture  Section.  HQ-452 

Arthur  L.  Gaush,  Chief, 

Still  Photographic  Seelion.  HO- 154 

Wayne  C.  l.ovell.  Chief. 
Visuals  Section.  Hy-456 
Activities:  The  .Audio  X'isual  Br.mcli  pioduees 
motion  pictures,  graphics,  exhibits  and  still 
photography  designed  to  meet  the  needs  of  tin- 
Services  and  Offices  which  comprise  the  Feder;il 
Aviation  Agencv . 

Facilities:  The  F.A.A  uses  both  in-service  capa- 
bilities and  commercial  contracts  with  industrv  in 
supplving  its  .Audio  X'isual  services. 
Film  Disriuiu  tion:  Distribution  of  F.A.A  films 
is  bandied  through  the  Aerou;uitic;il  Center  Film 
Librarv.  AC-43.1.  P.O.  Box  10K2.  Oklahoma 
City.  6klahom;i. 

Motion  Picture  Production:  Productions  vary 
from  highly  technical  tr;iining  films  to  those  de- 
signed for  the  general  public. 

DEPARTMENT   OF   THE   TREASURY 

Washin'.;lon.    I).    C.   20(125 
Internal  Revenue  Service 

Charles  M.  Lammond.  Pidilic  [nfornialion 
Officer.  Phone:  WOrth  4-4037 

John  Burleson.  Audio  Vi.sual  Traininii  Officer. 
Phone:  WOrth  4-3962 
Activities:  The  Internal  Revenue  Service  pre- 
pares, from  time  to  time,  motion  pictures  for 
either  intenwl  or  external  use.  Those  prepared 
for  training  purposes  are  produced  under  the 
jurisdiction  of  the  Internal  Revenue  Service 
Training  Division  and  are  used  at  district  and 
major  local  offices  throughoiit  the  United  States 
to  instruct  new  personnel  or  those  being  iissigned 
to  dilferent  t;isks  in  the  work  they  are  to  under- 
take. The  Public  InfoiTuation  Division  supcnises 
the  production  of  films  and  television  .spot  an- 
nouncements intended  to  acquaint  taxpayers 
throughout  the  nation  with  in;itters  of  presumed 
interest  to  them  involved  in  Internal  Revenue 
Service  operations. 

F.vciLiTiES:  The  public  infonnation  films  of  In- 
ternal Hcvemie  Service  :ire  priKluced  profession- 
aliv.  usuallv  utilizing  the  agencv's  ovvti  office 
facilities  and  personnel  for  background  scenes  but 
hiring  professional  talent  for  action  bits,  naiTation, 
etc.  Laboratorv-  production  facilities  are  con- 
tracted to  complete  the  film  after  the  first  rough 
cut.  Training  films  are  sometimes  produced  with 
Internal  Revenue  Service  personnel  and  some- 
times with  professional  talent. 
Distribution:  The  58  district  offices,  and  several 
of  the  larger  local  offices,  distribute  Internal 
Revenue  Service  film  productions.  .All  clearances 
and  releases  have  been  obtained  for  general 
.showing  of  all  Internal  Revenue  Service  films. 
Productions:  The  Internal  Revenue  Service 
plans  the  earlv'  issuance  of  a  catalogue  listing  for 
describing  its  films.  It  has  recentiv-  added  several 
new  titles  and  has  updated  older  productions  to 
make  note  of  recent  developments  in  electronic 
Iirocessing  and  other  improvements  in  agency 
operations.  Films  now  available  from  District 
Offices  of  Internal  Revenue  Service  are:  How  Do 
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THE  TRUTH  ABOUT 
COMMUNISM" 

Ronald  Reagan,  Host  and  Narrator 


A  compelling  and  comprehensive,  chronological  history  of 
the  Communist  Party,  showing  the  actual  events  as  they  were 
taking  place  from  1917  to  the  present,  all  in  a  one  hour  and 
eighteen  minute  documentary  film. 


".  .  .  we  have  no  cause  to  relax  our  vigilance  .  .  .  Let  us  distinguish 
between  our  hopes  and  our  illusions  .  .  .  never  laboring  under  any 
illusions  about  Communist  methods   or  Communist   goals." 

President  John   F.  Kennedy. 

University  of  Maine.  10/19/63/. 

"Today,  our  country  faces  the  most  severe  test  ever  to  confront 
a  free  people  .  .  .  We  are  at  war  with  Communism,  in  different 
ways  on  different  fronts  around  the  world." 

J.  Edjiar  Hooter.  Director.  FBI. 

Los  Angeles  Herald-Examiner.  11/29/63/. 


"Many  thanks  for  the  film  which  I 
have  hod  an  opportunity  to  pre- 
sent to  the  FBI  ...  I  am  told  that 
THE  EXPERTS  THERE  CONSIDER  IT 
REALLY  ONE  OF  THE  BEST  THEY 
HAVE  SEEN." 

James  W.  Symington, 

Administrative    Assistant, 

Washington,    D.   C. 

Office  of  the   Att-orney   General, 

"THIS  IS  A  VERY  SPLENDID  FILM 
AND  ONE  WHICH  SHOULD  BE 
SHOWN  WIDELY." 

Felix  B.  Stump, 
Admiral,    USN,    (Ret.l 
Freedoms  Foundation, 
Valley    Forge. 

"IT  SHOULD  BE  SEEN  BY  EVERY- 
ONE." 

Arnold    Finch,   Director, 
In-Service   Training    Department 
Los  Angeles  City  Schools. 


"Your  film,  with  Ronald  Reagan's 
commentary,  is  as  good  or  BETTER 
THAN  ANYTHING  OF  THIS  NATURE 
THAT  HAS  COME  TO  OUR  AHEN- 
TION." 

Charles  J.   Arnold,    Director, 
National     Public    Relations    Divi- 
sion, The   American    Legion. 


"...  A  REMARKABLE  ACHIEVE- 
MENT .  .  .  every  responsible  citizen 
of  the  United  States  should  see  this 
film  .  .  .  DESERVES  THE  WIDEST 
POSSIBLE  DISTRIBUTION." 

Charles    Malamuth, 
Senior    Research    Associate, 
Institute    for   Study   of    Soviet 
Strategy    and    Propaganda, 
University  of  Southern  California. 


News  events  of  the  day  deal  more  and  more  with  International  Com- 
munism. It  becomes  essential  for  the  public  to  have  a  clear  understanding 
in  depth  of  the  history  of  Communism,  the  philosophy  behind  Communist 
behavior,    and    its   goal   of   world    supremacy   challenging    the   free   world. 

INTRODUCTORY  OFFER  TO  THE  1  6  MM  MARKET  ( No  television  or  theatrical 
rights.):  1/3  OFF  REGULAR  PRICE  ( $390.00)— NOW  $260.00—110  day 
return    privilege. ) 

DOCUMENTARY  FILMS,  INC. 

5437     LAUREL     CANYON     BLVD.,     NO.     HOLLYWOOD,     CALIF. 

Department  20  Telephone   (213)  769-4011 


FEDERAL  A-V  PROGRAMS 

DEPARTMENT  OF  THE  TREASURY: 

7  Do  It?  (How  to  Prepare  a  Federal  Tax  Return), 
16mm  color.  28  minutes;  T/it'n  and  Sow  (100 
Years  of  Internal  Revenue  Histor\  ),  16mm  color, 
27^2  minutes;  Since  tlic  Bcfiinninff  of  Time, 
16mm  color.  20  minute.s;  liicvitahlc  Day.  16ntm 
color,  22  minutes;  Push  Biitloiis  and  Taxes,  16nim 
color.  12^2  minutes;  \looiisiunc  and  Taxes,  16mm 
color,  16  minutes.  Since  the  Be^nning  of  Time, 
Thc7i  and  Now  and  Moon.ibinc  and  Taxes  are 
a\'ailal>le  in  3.5mm  color,  one  reel,  motion  pictiue 
theater  versions. 


United  States  Coast  Guard 

Don  Farran.  Cliicf,  Motion  Picture  &  TV 
Branch,  Public  Information  Division 
Phone:  WOrth  4-5303 

Ch.  Phot.  H.  E.  Whitwer.  USCG, 
A.ssistant  to  Chief 

Activities:  The  U.  S.  Coast  Guard  produces  in- 
formation and  training,  as  well  as  recruiting 
films.  The  majority  are  in  16mm  color-sound  with 
running  time  of  14  or  28  minutes.  For  the  past 
three  years,  CG  films  have  consistently  been  se- 
lected b\'  the  United  States  government  for  entn' 
in  foreign  film  festivals,  and  have  won  a  num- 
ber of  awards,  three  films  having  been  sent  to 
the  Edinburgh  International  Film  Festival  in  1961 
and  four  to  International  Film  Festivals  in  1963. 
In  1962,  a  Coast  Guard  film,  Fircfighting  .Aboard 
Tankers,  won  the  Bronze  Plaque  First  .\ward 
in  its  categon.'  in  the  National  Committee  on 
Films  for  Safety  contest. 

F.\ciLiTiEs:  In-house  capabilit\'.  The  CG  uses 
its  owTi  facilities,  including  writing,  directing, 
shooting,  and  editing  to  final  cut  of  its  produc- 
tions. 

DiSTRiBVTio.N: .  Distribution  of  the  films  is  made 
through  the  \arious  Coast  Guard  District  offices 
and  from  Headquarters  to  television  stations, 
schools,  colleges,  various  organizations  providing 
information  to  their  members.  UsualK.  the  films 
are  cleared  for  non-theatrical  and  tele\ision  use, 
and  no  charges  are  made  for  use.  .\n  annual 
Film  Catalog  is  issued  by  Coast  Guard  Head- 
quarters and  separateh'  b\'  each  District  office. 
Production's:  Recent  subject  matter  of  the  films 
has  ranged  wideK'  across  the  world,  including 
LOR.^N  stations  on  Pacific  isles,  discovery  oper- 
ations in  the  .•\rctic  and  .\ntarctic.  Search  and 
Rescue,  International  Ice  Patrol,  .\ids-to-Naviga- 
tion.  Merchant  Marine  Safety,  small  boat  safety 
operations,  including  training  films  on  naviga- 
tion and  rules-of-the-road.  and  the  Law  Enforce- 
ment responsibilities  of  the  Coast  Guard. 


U.  S.  Savings  Bonds  Division 

Jacob  .Mogelexer.  Promotion  Manai:er,  U.  S. 
Savings  Bonds. 
Phone:  WOrth  4-5702 
•  The  U.S.  Savings  Bonds  Film  Program  is 
completely  dependent  on  the  volunteer  support 
from  the  non-theatrical  and  theatrical  film  indus- 
try and  otlier  industries.  0\'er  the  past  20  \ears 
it  has  receixed  o\"er  1  billion  doHais  worth  of 
promotional  support. 

AGENCY    FOR 

INTERNATIONAL  DEVELOPMENT 

Communications  Resources  Division 

State  Department,  Washington  25,  D.  C. 

Gerald  F.  Winfield.  CJiicf 
Phone  Dudley  3-7143 
V.  M.  Comnieree,  Motion  Picture  Production 

Phone:  DUdley  3-7131 
Gerald  L.  Sarchet.  Distribution 
Walter  E.  Smith.  Radio  and  Television 
AcTrxTTiEs:   This  organization   is  composed  of  ,i 
group   of    specialists    v\'hose   prime   duties    are   to 
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FEDERAL  AUDIOVISUAL  PROGRAMS: 

AGENCY  FOR   INTERNATIONAL   DEVELOPMENT: 

provide  professional  technical  advice  and  assist- 
ance to  a  large  number  of  functionaries  workint; 
in  conjunction  with  approximateK-  90  U.S.  AIID 
Missions  in  \arious  cooperating  countries  of  the 
free  world.  The\-  are  responsible  for  Resources 
program  within  AID.  including  all  communica- 
tions media  instruction  and  training,  the  develop- 
ment of  the  media  of  mass  communications,  and 
the  training  of  personnel  in  the  professions  and 
skills  of  technical  information.  The  responsibilit> 
includes  planning,  de\clopment  and  use  of  com- 
munications media  ranging  from  hand-made  in- 
digenous devices  through  more  complex  media 
such  as  motion  pictures,  radio  and  television. 
Such  support  extends  itself  into  all  technical 
fields  with  which  AID  programming  is  in\olved. 

F-'VCiLiTiES:  With  respect  to  film  productions, 
.some  missions  have  complete  professional  staffs 
and  facilities;  others  vary  wideK  in  degrees  of 
completeness.  All  rely  on  the  Washington  staff  to 
a  greater  or  lesser  extent  for  "backstop"  guidance. 

DisTHiBt'TiON:  Except  for  a  limited  number  of 
films  produced  under  contract  in  the  United 
States,  motion  pictmes,  film  strips  and  slides  are 
made  in  cooperating  countries  and  are  designed 
for  overseas  distribution.  .\pproximateK  fift\ 
films  ha\e  been  selected  for  showings  to  Educa- 
tional and  Ci\ic  groups  in  this  countn.'.  The\'  are 
available  upon  request  from  Educational  Film 
Libraries  in  10  geographic  locations.  Further  in- 
fomiation  is  available  from  .\ID,  or  the  Educa- 
tional Film  Librarv  .Association,  2-50  West  .57th 
Stieet,  New  York  19,  N,Y, 


distri- 
release 


it   Xot  an  acerjc   of  tlie  U.  S.  Go\ern- 
mcnl   hill   ,111   .11  ti\r  user  oi    lilins  is: 

ORGANIZATION  FOR  ECONOMIC 
COOPERATION  &  DEVELOPMENT 
Washington  OUice:   134(i  Connecticut  A\enue, 

Washinglon.  D.  C. 
Pennv  Martin,  l^ilms  Officer 
Phone:  DUpont  7-4237 

•  OECD,  Washington  Office,  screens  and  selects 
technical  training,  scientific,  educational  and 
business  management  films  for  inclusion  in  the 
Paris  reference  lihrar\  of  OECD  and  for  distribu- 
tion amcjng  its  20-member  countries.  The  OECD 
is  an  international-governmental  organization, 
with  headquarters  in  Paris,  concerned  with 
economic    growth    and    development. 


NATIONAL      AERONAUTICS 
AND     SPACE     ADMINISTRATION 

Office  of  Educational  Programs  &  Services 

Washington  25,  D.  C. 

Educational   Tele\  ision   li   Il;idio   Program 

Motion    Picture   Production    Program 

1875  Connecticut  -\ve.,   Washington.   D.   C. 

lames  G.  Cast,  E  T  &  R  P 

"Cla\  ton  L.  Edwards.  E  T  &  R  P 

Waiter  E.  Whitaker.  E  T  &  R  P 

Phone:  DUdle\  ,3-821.3  -  Room  812 

lames  Etheredge,  M  P  P  P 

Ii\ron  Morgan,  M  P  P  P 

Donald  Swartz,  \I  P  P  P 
Phone:  DUdle\-  2-8193 
.Activities:    This    branch    produces    and 
butes    educational    and    technical   public 
films  on   space  and  aeronautics. 
Facilities:   Motion  picture  requirements  are  ful- 
filled   through    in-house    capability,    contractors 
(NASA  Centers  and  industry),  and  industry  spon- 
sored programs. 

DiSTBiBtTio-v:  NAS.A  films  and  stock  footage  are 
loaned  through  N.AS.\  Central  Motion  Picture 
Fihn  Depositor)  and  Film  Loan  Library:,  1411  g 
Fern  St.,  .Arlington,  Virginia,  and  .Motion  Picture 
Film  Service  -Areas, 

Henn.'  Defrich,  Depository 

Carroll  Eddy.  Fi7;7!  Loan  Library 

Warren  Phipps,  Chief  (and  contact  for  release 
of  stock) 
Depository  is  run  under  contract  with  B\ron  Inc., 
Mrs.  Glenice  Johnson,  in  cliarge. 

Prodvctions;  released  in  1963  include:  Project 
Apollo-Manned  Flight  to  the  Moon;  The  Flight 
of  Faith  Seven:  American  in  Space;  Aloiictte  — 
Canada's  First  Satellite:  Ariel  —  The  First  Inter- 
national Satellite;  The  Clouds  of  Venus;  The 
Highest  Honor;  John  Glenn  Speaks  to  Young 
Americans;  The  John  Clenn  Story;  Space  for  the 
Benefit  of  Mankind:  and  many  others, 

UNITED      STATES 

ATOMIC      ENERGY      COMMISSION 

Division  of  Public  Information 

Audio-Visual  Branch 

Washington,   D.   C     20.54.5 

•     The    Audio-Visual    Branch    of    the    .Atomic 

Energy  Commission  has  as   its  primary  function 

responding    to    requests    from    the    public    media 


in  .ill  the  audio-\isual  fields  for  assistance  in 
the  preparation  of  films,  stills,  and  other  audio- 
visual  materials  on   atomic  energy, 

Edwin  L.  Wilber,  Branch  Chief 
Phone:  973-.5365 

Elton  P,  Lord,  Deputy  Chief 
Phone:  973-5476 

Stanlev  D,  Schneider 
Phone:  973-5476 
.Activities:  This  branch  plans  and  carries  out 
andio-\isnal  and  still  picture  projects  to  advance 
specific  Commission  Progriuus.  and  acts  as  ad- 
visor to  Commission  and  contractor  personnel 
in  Washington  and  nationwide  on  audio-visual 
problems  and  projects.  This  branch  also  places 
Commission-  and  contractor-produced  motion  pic- 
tures into  loan  and  commercial  sale  channels, 
determines  the  content  of  the  10  domestic  and  4 
overseas  film  libraries,  ;ind  issues  popular-le\  el 
and  professional-level  film  lists. 
Facilities:  .AEC  has  no  motion  picture  prodn 
Hon  facility  or  motion  picture  laboratory.  In  it 
uses  Go\eniment  and  or  commercial  services. 
DisTRiBCTiO-N :  AEC  operates  an  8,500  still  plmlr 
library,  and  distributes  films  through  10  dome  s 
tic  film  libraries  which  co\er  particular  gm- 
graphical  areas.  .All  films  are  for  free-loan.  The 
Commission  also  has  four  o\'erseas  libraries  ;it  its 
offices  at  the  U.  S.  Embassies  at  London.  Biiiv- 
sels,  Tokxo  and  Buenos  .Aires,  stocked  with  semi- 
technical  and  technical  films,  and  also  siipplii". 
films  to  the  film  library  of  the  International 
.Atomic  Energ\-  .Agenc\'  in  X'ienna,  The  ,American 
Film  Librar\,  The  Hague,  Holland,  The  National 
Science  Film  Librar\-  of  Canada,  and  to  USIS- 
Stockholm  hir  use  throughout  Scandinavia,  The 
Brussels  ancl  Buenos  .Aires  libraries  ha\'e  about  50 
films  each  in  French  and  Spanish  respecti\  t-K . 
Information  on  libraries  a\'ailable  from  Washing- 
ton office. 

Stock  Footage:  The  Commission  has  more  than 
120.000  feet  of  35mm  black-and-white  unedited 
fihn  footage  on  peacetime  uses  of  atomic  energy 
available  for  purchase.  Information  ma\  be  ob- 
tained from  Washington  office.  Color  stock  loot- 
age  is  also  available  from  any  of  the  completed 
documentary  films  produced  b\'  or  sponsored  by 
the  go\emment.  Films  may  be  borrowed  from 
libraries  in  geographical  areas  for  footage 
counts  prior  to  purchase  of  duplicating  materials 
from  the  \"arious  laboratories  holding  the  ori- 
ginals. Unedited  stock  film  footage  in  black-and- 
white  and  color  on  nuclear  or  thermonuclear  de- 
tonations sold  at  Lookout  Mountain  Air  Force 
Station.  US.AF,  8935  Wonderland  Avenue,  Holly- 
wood, California  90046. 


MAKE 

NEW 

SALES 


PLANNING  DIVISION  263-  1049 
PRODUCTION  DIVISION  263-1065 

AREA  CODE  312 


with 


John  R.  Macdonald  Company 

Programmed  Busmess  Communications 


185  NORTH  WABASH  AVENUE 


CHICAGO  1 
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FEDERAL  AUDIOVISUAL  PROGRAMS: 


UNITED      STATES 
INFORMATION      AGENCY 

Washington   25,   D.  C. 
George  Stevens,  Jr..   Dinitor.   Motion   Picture 

Service.  Phone:   DUc!le\   3-2315 
Anthony    Guarco,    Dcpiiti/     Director,     Motion 

Picture  Service.  Phone:'  DUdle\    3-3373 
Leopold    LeClair,    Chief.    Policy    Application 

Staff.  Phone:    DUdle\-  3-2864 
Miss  Diane  Conklin.  Chief.  Ptibtic  Liaison  and 

Training  Staff.  Phone:  DUdley  3-3050 
John  R.  Wheeler,  Executive  Officer 

Phone:  DUdle\-  3-4558 
Wilbert  H.  Pearson,  Chief.  Internntionul  Mritti 

Communication.s  Staff 

Phone:  DUdlev  3-3567 
Darrell  A.  Dance,  Production  .Manager 

Phone:  Dl'dles  3-4530 
Miss  lieckv  Sanford,  Chief,  .\ciiui.\itions  Staff. 

Phone:  bUdle\  3-5651 
.\nthonv  T.  Jowitt,  Chief.  Docmnentari/ 

Production  Divi.'iion.  Phone:  DUdley  3-3329 
Alan    Fisher.    Chief,    Foreign    Production    Div. 

Phone:  DUdle\  3-5524 

Activities:  USIA  acquires  and  distributes  mo- 
tion pictures  in  the  overseas  inforniatif)n  program 
which  it  conducts.  These  films  show  American 
life  and  support  the  United  States  foreign  policj-. 
F.\CILITIES:  I'Sl.A  contracts  with  pri\ate  com- 
mercial companies  to  produce  films  to  specifica- 
tions and  under  super\ision  of  the  motion  pic- 
ture service.  In  addition,  the  agency  contracts 
to  use  selected  films  in  overseas  programs. 
DiSTRiBiTio.s:  In  addition  to  theatrical  distribu- 
tion for  many  of  these  films,  the  films  reach  a 
wide    non-theatrical    audience   through    the    359 


film  programming  locations  at  the  U.  S.  Infoniia- 
tion  Ser\ice  offices  overseas.  In  addition  to  the 
359  film  libraries  appro.ximateh  207  mobile 
motion  picture  units  are  used  to  show  the  films. 
The  address  of  the  local  U.S.I..\.  can  be  obtained 
from  all)'  ,\merican  embassy  or  consulate.  In  the 
United  States,  USI.\  films  are  available  from 
XorvN'ood  Studios,  926  New-  |erse\'  .\\'enue.  N.W.. 
Washington  1.  D.  C,  recently  awarded  the  con- 
tract for  distribution  ot   V.   S.  fioxenunent  films. 


VETERANS      ADMINISTRATION 

Washington    25,    U.   C. 

Luther  C".  Pee\'v,  Chief,  Visual  .\id.s  Division 

Phone:  DUdley  9-2715 
Mrs.    Grace    Moore,    .Administrative    Assi.stant, 

Visual  .\ids  Division 

Phone:  Dudley  9-2715 
Charles  II.  Glazer,  Chiif.  Motion  Pictures. 

Visual  .\ids  Division 

Phone:  DUdlev  9-2724 
.\c:TivnTES:  \'eteiaiis  .\dm  iiistratioii  fihii  pro- 
grams are  controlled  thrt)ugh  the  Manager,  -■Ad- 
ministrative Services,  which  produces  and  pro- 
cures educational,  training,  informatit)nal,  tech- 
nical, and  medical  films  for  use  within  the  agenc\ 
on  a  loan  basis  and  for  use  by  participating 
hospitals,  schools,  etc. 

F.\CILITIES:  \'A  films  arc  produced  in  collabora- 
tion with  the  Department  of  Agriculture  Motion 
Picture  .Service.  \'.-\  lias  no  in-ser\'ice  capability. 
DisTBiBi'TioN":  There  is  a  central  agency  Iibrar> 
in  the  Washington  headquarters  of  the  Veterans 
Administration,  which  controls  and  issues  copies 
of  all  films  used  by  this  agency.  There  is  no 
rental  fee. 


Pbodcctio.ns:  Most  recentK-  produced  \'-\  films 
include:  The  Mind's  Eye,  which  shows  wide 
spectrum  of  job  capabilities  of  rehabilitated 
blinded  war  veterans;  That  We  May  Serve,  the 
stop.'  of  the  SuppK"  Service  of  the  Department 
of  Medicine  and  Surgerv'  program;  Hands  of 
Hope,  a  V'A  orthopedic  technician  makes  a  hand 
brace  for  a  quadriplegic  WA\'E  restoring  use- 
fulness to  her  hands  after  11  vears;  S)tadous  of 
Sound,  features  training  given  in  a  \',\  clinic  to 
enable  a  veteran  with  hearing  difficulty  to  re- 
ceive ma.\iimim  benefits  from  his  hearing  aid; 
Bedford  Breakthrough,  depicts  the  Bedford, 
Mass..  \'.\  Hospital's  successful  community  em- 
ployment program;  recovering  mental  patients 
.ire  given  paid  jobs  in  the  community. 

LIBRARY      OF     CONGRESS 

Washington   25,   D.   C. 

Dr.  Edgar  Breitenbach,  Chief,  Prints  and 
Photograph.1  Div. 
Phone:  STerling  3-()4()0,  ext.  217 

Willard   Webb.   Honorary    Consultant    in    Mo- 
tion  Pictures 

James   H.   Culver.  Head,  Motion  Picture  Sec- 
tion, Prints  &  Photographs  Div 
Phone:  STerling  3-0400,  ext.  721 

Joseph  W.  Rogers.  Chief,  Copyright  Cata- 
loging Division,  Copright  Office 
Phone:  STerling  3-0400.  ext.  458 

Mrs.  Katharine  W.  Clugston,  .\udio-V i.iual 
Specialvit.  Descriptive  Cataloging  Div. 
Phone:  STerling  3-0400.  ext.  484 

Miss  Frances  L.  .Menges,  Head,  Special 
Services  Section,  Card  Division 
Phone:  STerling  3-0400,  ext.  8039 
•    The   Library   of   Congress   has   an   unrivalled 
collection    of    -American    films    dating    from    the 
infancy  of  the  motion-picture  industry,  which  it 


I 


man's  mind,  stretched 
by  a  new  idea,  can  never  go 
back  to  its  original  dimension. 


OLIVER  WENDELL  HOLMES 


HOMAS  CRAVEN  FILM  CORPORATION 

SO  .EAST  56  TH  STREET     NEW  YORK  CITY  22.  NY. 
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FEDERAL  AUDIO-VISUAL  PROGRAMS: 


THE     LIBRARY     OF     CONGRESS-CONT'D; 

has  acquired  through  the  operatiou  of  the  cop\- 
right  law  and  through  gifts,  and  it  also  has  a 
large  body  of  foreign  films  turned  over  to  it  as 
a  result  of  wartime  seizure.  The  Library's  activi- 
ties in  the  motion-picture  field  inchide  the  regis- 
tration of  claims  to  cop\Tight.  the  ac(iuisition  of 
films,  the  cataloging  of  films  and  related  bibli- 
ographic ser\'ice  on  the  collection. 

The  Library's  Copyright  Office  has  registered 
claims  to  copyright  for  motion  pictures  since 
1894,  when  the  first  examples  of  this  medium 
were  deposited  in  the  Librars-  in  the  form  of 
photographic  paper  prints;  since  1912  the  copy- 
right law  has  provided  for  the  registration  and 
deposit  of  motion  pictures  as  such.  Generally, 
under  the  provisions  of  the  motion-picture  copy- 
right agreement  between  the  Librar\  of  Congress 
and  the  motion-picture  proprietors,  the  films  are 
returned  to  the  copyright  proprietor  by  the 
Library  after  registration,  but  the  Library  has  the 
right  to  claim  the  deposits  for  its  collections  later. 

The  Copyright  Cataloging  Division  of  the 
Cop\  right  Office  prepares  a  semi-annual  Catalog 
of  Copyright  Entries:  Motion  Pictures  and  Film- 
strips,  which  lists  all  such  materials  registered 
for  cop\right  in  tlie  United  States  and  which  is 
published  b\  the  Librar\'  and  sold  by  the  Gov- 
enunent  Printing  Office,  It  has  also  prepared 
four  cumulative  catalogs  entitled  Motion  Pic- 
tures, wlu'ch  together  cover  registrations  of  films 
for  the  \ears  1894-19.59  and  which  are  for  sale 
by  the  Government  Printing  Office. 

In  addition,  the  Librar\^'s  Descriptive  and  Sub- 
ject Cataloging  Divisions  catalog  educational 
films,  using  data  submitted  largely  by  producers 


and  distributors,  and  the  Library  publishes  this 
cataloging  information  in  two  useful  forms  for 
purchase  b\  other  libraries  or  individuals.  One 
form  is  the  printed  catalog  card,  which  an\-  film- 
user  may  purchase  to  establish  his  own  card- 
catalog  for  the  control  of  his  collection  and  for 
the  dissem-'nation  of  film  information.  The  other 
is  a  book-catalog  reproduced  photcigraphicalK 
from  the  printed  cards  and  containing  a  detailed 
subject-index,  adequateK'  cross-indexed;  entitled 
Library  of  Congress  Catalog  —  Motion  Pictures 
and  Film-Strips.  this  publication  is  issued  quar- 
terly and  in  annual  cumulation,  and  it  also  ap- 
pears as  a  volume  in  the  quinquennial  cunuiUi- 
tion  of  the  Library's  Xational  I'nion  Cal(il(}g. 
Both  the  printed  catalog  cards  and  the  book- 
catalog  ma\  be  purchased  from  the  ("ard  Divi- 
sion, Library  of  Congress.  Washington  25.  D.  C. 
The  Library's  collection  of  motion  pictiues 
comprises  about  77,000  reels  and  is  in  the  custod\ 
of  the  Prints  and  Photographs  Division  in  the 
Reference  Department.  It  is  primarily  cm  archive 
in  nature,  and  reference  service  is  limited  to  as- 
sisting reseLux-h  activities.  The  Librar\-  does  not 
lend  motion  pictures,  but  some  films  may  be 
copied  under  certain  conditions;  copving  requires 
the  signing  of  a  standard  agreement  concerning 
the  clearance  of  copyright  and  the  copving  of 
e(jui\'alent  footage  for  the  Librar\-. 

The  National  Archives 

May  E.  Fawcett.  Andio-Visnal  Branrli. 
National  Archives 
Phone:  WOrth  2-251.3 
•   This   Branch   is  the  depository   for  a  growing 
number  of  retired  motion  pictru'cs  from  the  var- 
ious Government  agencies,  and  from  a  few  priv- 


ate sources,  .\mong  these  last  is  the  recenth'  ac- 
(juiretl  Ford  Motor  Companv'  Historical  Film 
Collection  with  films  of  American  life  from  1914- 
1915.  These  valuable  films  will  be  made  available 
to  the  public  when  fully  cataloged  and  processed. 
The  entire  .Archives  collection  of  motion  pictures 
(about  .35  million  feet)  covers  the  period  of  1896 
to  the  present,  with  especialK'  extended  coverage 
of  the  two  World  Wars.  Films  are  available  for 
viewing  bv'  anvone.  \o  films  are  reproduced 
without  the  consent  of  the  depositing  agency.  No 
loan  service  is  maintained. 

THE  COLUMBUS  OHIO  FILM  COUNCIL: 
(CONTINUED    FROM    THE    PRECEDING    PAGE    38) 

Librarian,  Columbus  Public  Library),  Secre- 
rary-Trensiirer. 

Trustees;  Dr.  Edgar  E.  Dale.  Director.  Bur- 
eau of  Educational  Research  and  Service,  Ohio 
State  University;  Robert  Wagner,  Director  of 
Motion  Pictures,  Department  of  Photography. 
Ohio  State  University;  Delores  Sherwood.  The 
Augsburg  Publishing  Co.;  Daniel  F.  Prugh. 
Franklin  County  Historical  Society. 

Purpose;  To  promote  a  greater  interest  in  the 
production  and  use  of  films  by  schools  and 
universities,  public  service  organizations,  civic 
groups,  and  business  firms  and  industries.  The 
use  of  films  by  these  organizations  in  the  Co- 
lumbus  area   and   the   state    is   also   stressed. 

1964  Activities:  The  Twelfth  Annual  Colum- 
bus Film  Festival,  an  Award  Banquet  featur- 
ing the  "Chris"  Award.  Friday,  September  25, 
1964.  Film  Award  Screening  at  the  Lazarus 
Auditorium,  September  14  through  18th.       if' 


NEW  SOUND  BLIMPS  FOR  BOLEX  AND  ARRI 


from    SONEX 


Features  in  Kach  Basic  Unit; 

•  Rt-tl('\*  \it.'\vin*i 

•  1  lO  AC  sync  motor 

•  3-layer  construction  —  Blimp  is 
fabricated  in  aluminum,  neo- 
prenc,  polyurethane  for  silent 
ni>fration 

•  Removahlf  top  for  easy 
access  and  MOS  work 

•  Footage  counter  window 

•  Catnira  floated  on  rubber  mts. 

•  Portability  (15!^  lbs.) 

•  Hiiijicd  lens  hood  for  changes 

•  xMattf  box 

•  Power  suitch  on  cable  (  10  ft.  i 

Basic  Price,  with  Motor  S2y9.5(l 
Optional  Equipment  Avuilahle: 

•  Remote  focus  &  F  stop  control 

•  Vari-slmtter  control 

•  Demountable  mags,  self- 
bliniped,  with  takcup 
Available  in   200'  and  400' 
(modified  cameras  only) 

•  Footage  coimter  for  magazine 
oneration 

•  Fiberglas  construction  (  2 
lbs.  lighter  ) 

•  Adaptable  Camera,  blimp 
for  niaes 


Your  BOI.EX  hecotncs  a  professional 
tlouhU'-system  sound  camera,  with- 
(Ait  mecluinica}  change,  tchen  used 
with  the  netf  SO\E\  Sound  Blimp 
Sync  Motor  Combination.  C.inuia 
mounts  in  90  seconds  —  even  less 
time  is  required  for  reloads. 

Von  lose  none  of  the  regular  BO- 
LEX capabilities:  Reflex  viewing, 
optional  spring  drive,  frame  count- 
ing, wind-back,  variable  speeds  on 
spring  motor,  while  SONEX  110 
sync  motor  ma\'  be  used  for  longer 
MOS  runs  at  24  f.p.s.  The  optional 
200'  and  400'  self-blimped  demount- 
able magazines  allow  for  full  scale 
professional  shooting  with  only  minor 
camera  modification. 

The  blimp  is  guaranteed  to  out- 
perform the  non-reflex,  self-bhmp 
cameras  in  noise  le\'el.  or  mone\'  back. 

We  invite  comparison. 


All 

Sonex 

products 

are 

sold 

with 

a     I 

.5-day 

unconditional 

m  o 

1  e  y-b 

a  c  k    suiir-'utf  e 

less 

shipping. 

Parts 

arc 

vvarrant- 

e<l 

or     I 

vear. 

Terms 

avail- 

able 

for 

California 

buvers.      | 

Out 

of   state,   C. 

O. 

D. 

onlv. 

SOSEX  presfuts  the  aWneiv  MIMBLIMI' 
smallest,  Ushtest  professional  sound  bii?"/' 
iti  the  world,  .\\ailahle  in  two  models,  thi 
\!I\I-BLIMP  will  ettectively  l>limp  the  Arn 
Hi  Model  M  in  tlie  200'  configur:ition,  m 
the  Model  S  in  tlie  100'  configuration.  Il 
silences  the  Arri  to  a  noise  le\el  conipai- 
able  to  that  of  the  regular  standard  blimp. 
Weighs  under  12  lb.,  has  ultra-compact  de- 
sign   and    is    the    ultimate    in     portability 

Heading  the  list  of  MINI-BLIMP  advan- 
tages is  the  cost  factor:  the  MINI-BLIMP 
is  priced  at  about  20'~i  oi  selhng  price 
of  larger  blimps  —  you  get  the  same  results 
at   one-fifth   the   cost. 

With  the  MINI-BLIMP  Model  M  you  get 
5!2  minutes  running  on  each  magazine.  Re- 
loads, due  to  easy-access  design,  require 
less  than  2  minutes  (not  much  of  a  sacri- 
fice for  a  S  1,500  saving!  ) 

For  those  desiring  an  even  lighter  unit, 
the  MINI-BLIMP  is  optionally  available 
in  a  Fiberglas  version  weighing  onlv  S^i 
lbs.  for  the  16  Model  S,  or  10  lbs.  for 
the  Model  M. 

.\11  the  features  you  have  come  to  de- 
mand in  a  sound  blimp  are  available:  Fol- 
low focus,  F  stop  control,  footage  count- 
er window,  matte  box,  and  full  reflex 
viewing.  Blimp  is  usable  with  standard 
.\rri  motors  or  it  may  be  used  with  the 
American-made  SONEX  sync  motor,  which 
sells  for  considerably  less  than  the  stan- 
dard unit. 


Available  with  these 
optional  features  at 
moderate  extra  cost: 


MINI-BLIMP  IS  THE 
LIGHTEST,  MOST  COMPACT 
MOST  PORTABLE  SOUND 
BLIMP  IN  THE  WORLD! 

TOPQrALITY  SOVSD 
DEADEMSC.  AT  A 
FRACTIOS  OF  THE 
RECVLAR  COST  .  .  . 

Priced  from  $199.00 
(or    Model    S— S279.50 
fur  Model  M. 


Remote  F  stop  and 
follow-focus  controls. 
SONEX  svnc  motor  for 
Arri 

Interior  light 
Fiberglas  construction 


SONEX! 

Box    1189   •    CHapman  5-1942 
GLENDALE,    CALIFORNIA 
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Michael  Livesey  is  the  shock-mounted  cameraman.  Mike's  latest  is  our  third  official  oromotional  film  for  the  New  York  World's  Fair,  "WORLDS  FAIR  REPORT  with  LOWELL  THOMAS" 

Butter-smooth  shooting 


A  helicopter's  great  for  movie  photography  In  and  out  of 
tight  places,  running  shots  and  zoom-ups.  But  it's  got  an 
inherent  jiggle  that  can  ruin  every  scene. 

We've  licked  the  jiggle  problem. 

First,  the  cameraman  himself  is  shock-mounted.  He's 
cushioned  by  a  foam-rubber  seat  (there  goes  that  trade  secret) 
that  soaks  up  vibration. 

Next,  the  camera  path  in  flight  is  smoothed  by  gyroscopes, 
in  the  same  way  that  a  ship's  compass  is  stabilized.  Two  Ken- 
yon  gyros  smooth  out  motion  in  three  planes. 

And  finally  (here's  the  real  secret),  we  use  a  specially- 
modified  camera.  It's  stripped  of  non-essentials,  and  suspended 


in  a  vibration-killing  mount.  It  literally  floats  through  the  air. 

Results:  a  simple,  easily-handled  rig  that  gives  extreme 
smoothness,  even  on  difficult  zoom-up  shots.  What's  more,  our 
cameraman  can  reload  film  in  5  seconds.  Saves  you  expensive 
helicopter  time. 

Next  time  you  want  really  exceptional  aerial  shots,  give 


John  Campbell  films 

I       NCORPO"'A~'"e       D 

p-O.Box   a-ao   •    Greenwich.  Connecticut 

TELEPHONE     203»  322-34.-43 
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ATLAS 

FILM 

CORPORATION 


Let  Atlas'  creativity 

and  years  of 

resultful  experience 

provide  you  with  the 

most  effective  . 

MOTION   PICTURES 

SLIDEFILMS 

TV    COMMERCIALS 

BUSINESS    SHOWS 

AND  TRAINING 

PROGRAMS  FOR 

PROFIT 

ATLAS 

FILM 

CORPORATION 

ESTABLISHED    1913 

1111   South   Boulevard 

Oak   Park,   Illinois 

Chicago  Phone: 

Austin   7  8620 

• 

AND   OFFICES    IN; 

CINCINNATI     (11):    2801    Cy- 
clorama  Drive. 

DETROIT:    Box    36,    Bloomfield 
Hills   (Birmingham.    Mich.) 

WASHINGTON,    D.C.:    408 

Rucker  Place.  Alexandria,  Va, 


Receiving  first  print  o/  "A  Step  Ahead"  is  Dr.  A. 
\Vcl)ster  Ti'iiiK  II.  Xatioiial  AdiLwr.  Future  Farm- 
ers of  America.  Flanking  him  {at  right  in  left) 
after  W'a.shington  premiere  arc  Ed  Boughton  and 
"Woody"  Siegel  of  Tclic,  Inc.,  representing  the 
■spo}i.sor.    Xctv    Holland    Machine    Companii. 


"A  Step  Ahead"  for  \ 

.\  Useful  New   Holland  Pielure 

Y|r7"HiLE  THE  Number  or  actual 
'"  practicing  farmers  in  this 
country  decreases  each  year  as 
agricultural  productivity  rises,  the 
number  of  people  needed  for  jobs 
in  the  overall  agricultural  com- 
munity has  risen  tremendously. 
Young  people  are  finding  good 
careers  in  such  industries  closely 
connected  with  agriculture  as  food 
processing,  farm  chemistry,  agri- 
cultural research,  veterinary  work, 
live  stock  transportation,  and  in 
the  very  industry  which  has  done 
so  much  to  increase  agricultural 
productivity  —  the  farm  machin- 
ery business, 

.\  Public  Ser\ice  Contribution 
As  a  public  service  project  this 
year.  New  Holland  Machine  Com- 
pany, the  leading  manufacturer  of 
machinery  for  grass  land  farming, 
is  now  presenting  a  new  film.  /I 
Step  Ahead,  to  audiences  through- 
out the  United  States  and  Canada, 
Featuring  Chet  Huntley,  the 
well-known  TV  newscaster,  the 
tilni  points  out  that  boys  and  girls 
with  farm  backgrounds  are  truly 
"a  step  ahead"  in  securing  good 
careers  for  themselves  in  the 
growing  agri-business  field.  Hunt- 
ley urges  them  to  stay  in  the  agri- 
cultural community,  to  talk  with 
their   local   advisors  —  vo-ae  in- 


outh  in  Agriculture 

.Shows  (Career  <  >]>]>orliinilies 

structors  and  high  school  princi- 
pals —  about  the  many  good 
opportunities  available. 

Huntley  was  a  good  choice  for 
narrator  and  "star"  of  the  film. 
He  was  a  farm  boy  himself  in 
Montana,  and  is  now  a  practical 
working  farmer  on  his  own  place 
in  New  Jersey. 

Premiered  in  Washington,  D.  C. 

A  Step  Ahead  was  introduced 
at  a  major  preview  in  Washing- 
ton at  the  Executive  House  on 
January  30  before  an  audience  of 
government  officials  concerned 
with  farm  problems  and  the  grow- 
ing need  for  people  to  fill  jobs 
in  agri-business. 

Webster  Tenney.  National  Ad- 
visor of  the  Future  Farmers  of 
America,  called  the  film  at  that 
time,  "the  finest  movie  on  the 
subject  of  opportunities  in  agricul- 
ture that  has  been   made." 

Co-Production  by  Telic.  Inc. 

A  Step  Ahead  was  made  by 
Telic.  Inc..  a  New  York  firm  that 
specializes  in  co-producing  films 
with  industry,  and  a  New  Holland 
production  team  consisting  of  H. 
Joseph  Hull.  Jr..  H.  K.  Luttring- 
er.  John  D.  Walp  and  L.  Edward 
Peters.    For   Telic.    Woody   Siegel 

(CONTINUED  ON  FOLLOWING  PAGE) 


PARTHENON 


k 


I'M  Tl  R):s 


HOLLYWOOD 


ANNOINCING 
PARTHENON  —  REEL/3 

A  jointly-owned  facility  which  gi%es 
Parthenon  its  own  integrated  anima- 
tion staff  and  studio  —  and  provides 
Reel,  3  with  li>e-aaion  stages  and 
production  staff  to  back  its  animation. 

Dick  Spies,  owner  of  Reel  3  and 
executive  producer  of  the  new  studio. 
has  conceived  and  directed  recent  an- 
imation for  the  Arm>  -Navy  Instru- 
mentation Program  (ANIP)  via  Doug- 
las Aircraft;  "Biax"'  for  Ford  Aeron- 
^utronic;  Skyboli,  Delta  and  Saturn 
contraa  reports;  'Pert  Cost  System" 
for  Management  Systems  Corporation, 
and  classified  work  for  Honeywell, 
North  American  Aviation,  Marquardt, 
Lockheed,  and  others.  His  work  is 
currently  showing  in  Parthenon's  new 
8mm  "Driver  Education"  classroom 
package. 

Cap  Palmer,  creati\e  consultant  and 
business  head,  had  five  years  of  car- 
toon story  work  with  Walt  Disney 
<"The  Lady  and  the  Tramp."  "Story 
of  Menstruation."  "How  to  Catch  a 
Cold,"  etc.) 

Tony  Gorsline  is  writer-director  on 
special  projeas  and  David  Bowen 
handles  liaison  with  Parthenon  on 
combined    live-and-animation    projects. 

PAHTIIENOiN-IIEEL/:] 

8439   Melrose   Avenue 

West   Hollywood   69,   Calif. 

213-OL  3-0630 


FADES 

WIPES 

MATTES 

INSERTS 

DISSOLVES 

SUPERIMPOSURES 

TRICK  PHOTOGRAPHY 

ANIMATION 


specialized  titles 

RAY  MERCER&co. 


OPTICAL  EFFEaS 
35  A  16min 

CincmaScep* 
MW  or  Color 


Send  for  Free  Special  Effect  and  Art  Charts 

4241    NORMAL  AVE.,  HOLLYWOOD  29,  CALIF,     o     NOrmandy  3-9331 


82 


BUSINESS  SCREEN 


THE  SECOND 

MOST  IMPORTANT 
TIME  IN  THE 

LIFE  OF 
RENTAL 
EQUIPMENT 


We  all  know  the  most  important  time  —  when  the  word  is  "Action!"  and  your 
motion  picture  equipment  must  perform  flawlessly.  There's  a  "Second  most 
important  time."  And  that,  strangely  enough,  is  when  nobody  is  using  the 
equipment. 

This  is  the  time  —  every  time  —  between  users,  that  every  variety  of  CECO  rental 
equipment  is  subjected  to  prescribed,  rigorous  inspection,  of  a  unique  kind  that 
only  the  worlds  largest  repair  service  department  is  equipped  to  provide  .  .  . 
In  Depth  Service  that  means  equipment  you  can  rely  on  wherever  In  the  world 
your  filming  takes  you.  One  of  the  reasons  more  professionals  rent  from  CECO 
than  all  other  sources  combined.  Rent  with  confidence.  .  .  Rent  from  CECO. 


Select  from  the  largest  variety  of  equipment  available  anywhere  in  the  world  ...  at  the  lowest  possible  cost. 


■  CAMERAS: 

]6r!irn  4  35mm  —  Sound  (Single 
or  Double  System)  — Silent 
—  Hi-Speed  —  Instrumentation 

■  LIGHTING: 

Arcs  —  Incandescents  —  Spots 
_  Floods  —  Dimmers  —  Reflectors 

All  Lighting  Accessories 

■  GENERATORS: 

Portable  — Truck  Mounted 


■  SOUND  EQUIPMENT: 

Magnetic  —  Optical  —  Mikes—  Booms 

■  GRIP  EQUIPMENT: 

Parallels  —  Goboes  —  Other  Grip  Accessories 

■  CRANES,  DOLLIES: 

Chapman  —  Crab  —  Portable 

■  LENSES: 

Wide  angle  —  Zoom  —  Telephoto 
— Anamorphic 


■  EDITING  EQUIPMENT: 

Moviolas  —  y,e/,en  —  Splicers 
—  Re,'.inders 

■  PROJECTION  EQUIPMENT: 
I6mm  &  35mm  —  Sound  &  Silent  — 
Slide  —  Continuous 

■  TELEVISION: 

Closed  Circuit  TV 

■  CAMERA  CARS 


WHERE  THE  PROS  GO... 

CAMERA  EQUIPMENT  CO..  INC. 

FIRST  IN  SALES,  SERVICE.  RENTALS  AND  REPAIRS 

A  SUBSIDIARY  OF   CECO   INDUSTRIES.    INC.    t^/^P 


W»  TOUII.  N.  r. 

315  West  43r(l  SI.  •  lU  61420 


HIUUH.  FLOHIDl 

51  tisl  lOin  kit.  •  TU  Um 


CAMERA   EQUIPMENT   CO.,   INC. 

315   VI.   iV6    S'roel,   flew   York   36,   N.l. 


Gentlemen-   Please  rush  me  your   FREE  complete  cata- 
logue of  Rental  Equipment. 


City. 


I 
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and  Ed  Boughton  were  producer- 
directors. 

In  addition  to  year-around  pub- 
lic service  programming  to  16mm 
audiences  and  on  television.  A 
Step  Ahead  will  be  widely  used  in 
New  Holland's  winter  sales  pro- 
gram as  a  feature  in  the  company's 
annual  Father-Son  Night  events 
in  thousands  of  communities. 
Throughout  the  year.  2500  New 
Holland  dealers  will  distribute  the 


I2'/2  minute  color  lilm.  taking 
bookings  for  the  several  hundred 
prints  now  working  hard  to  meet 
the  heavy  initial  demand  for  the 
him.         '  W- 

600  Prints  of  Third  Campbell 
Film   Help   Promote   N.   ^    F'air 

"  Helping  promote  attendance  at 
the  New  York  World's  Fair  are 
nearly  600  prints  of  a  third  pro- 
motional   film.    World's   Fair   Re- 


port nitli  Lowell  Thomas,  now  in 
active  nationwide  circulation. 

All  three  of  the  World's  Fair 
pictures  were  produced  by  John 
C;impbell  Films.  Inc..  official  film 
consultant  to  the  Fair  authority. 
The  figure  includes  all  versions  of 
the  picture:  a  half-hour  subject  in 
both  color  and  b  w.  and  a  quarter 
hour  version  in  color.  Of  these 
600  prints.  400  are  in  distribution 
by  Association  Films. 

The  other  200  prints  are  being 


shown  by  Fair  exhibitors,  trans- 
portation companies,  travel  agents 
and  tour  promoters.  Association 
Films  reports  that  virtually  all 
their  prints  have  been  solidly 
booked  in  both  the  U.S.  and  Can- 
ada up  to  April  1.  just  short  of 
the  Fair's  .'Xpril  22nd  official  open- 
ing date. 

Campbell  Films'  first  two  pro- 
motion pictures  for  the  Fair  were 
seen  by  an  audience  of  27  million 
persons  from  coast-to-coast.        ^ 


Can  you  still  have  a 
GOOD  business  film 
produced  for  $1000 
per  finished  minute? 


Yes! 


Last  year  we  produced  films  for  |.  P.  Stevens  Co.,  Inc. 
New  York;  Varicom,  Inc.,  Boulder,  Colorado;  General 
Electric  Company  Computer  Department;  El  Paso  Natural 
Gas  Products  Company;  Cibecue  Water  Resources  Com- 
mittee; New  Mexico  Rural  Electrification  Association; 
Farmers  Investment  Company,  Tucson,  Arizona;  Central 
Arizona  Project  Association;  Arizona  Humane  Society; 
Phoenix  United  Fund;  Maricopa 
County,  Arizona.  None  of  these  ex- 
ceeded a  cost  of  $1000  per  minute. 
Each  was  an  outstanding  production; 
each  got  the  results  it  was  designed 
to  accomplish.  ■  Since  1952,  Canyon 


Canyon  Films 

OF   ARIZONA,  INC. 


834.    North    7th    Avenue  •   Phone   252-1718 
Phoenix,   Arizona 


Films  has  produced  films  for  customers  all  over  the  coun- 
try which  have  won  51  national  and  regional  awards  for  23 
of  our  clients.  ■  Our  crews  last  year  traveled  over  75,000 
miles  throughout  32  states  on  location  assignments.  Our 
60'  X  100'  sound  stage  in  Phoenix  is  one  of  the  most  mod- 
ern in  the  U.S.  and  can  provide  almost  any  type  of  interior 
set.  Sunny  Arizona  offers  360  shooting  days  a  year.  ■  Cli- 
ents apparently  like  our  honest, 
intelligent  approach  to  film  produc- 
tion. We  haven't  had  an  unsatisfied 
customer  in  our  11  years.  ■  Want  to 
see  how  good  a  $1000-a-minute  film 


can  be?  Send  for  a  sample  print. 


Television  commercials  —  Industrial  films 
Training  films  —   Sales  films  —  Film  strips 
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THE  Arts  and  Technology  of 
motion  picture  production  arc 
still  young,  in  terms  of  "museum" 
archivists,  and  television's  histors 
covers  only  recent  decades.  But 
the  records,  memorabilia  and 
artifacts  of  both  fields  of  com- 
munication already  have  then 
place  in  such  institutions  as  New 
York's  Museum  of  Modern  Art. 
the  famed  Eastman  House  in 
Rochester  and  the  Library  of  Con 
gress  in  Washington. 

Joinini;  these  repositories  within 
the  coming  year  is  the  I.os  Angelc^ 
County's  fine  Hollywood  Museum. 
Ground-breaking  ceremonies  last 
October  on  the  four  and  one-half 
acre  site  on  Highland  Avenue,  op- 
posite the  Hollywood  Bowl,  have 
been  followed  by  the  building  of 
an  $8  million  dollar  complex,  de- 
signed by  William  Periera  and  his 
associates.  Film  producer  Sol 
Lesser  is  president  of  the  llolK- 
wood  Museum  Committee. 

All  Phases  of  the  Industry 

While  the  Museum's  "glamor" 
appeal  will  come  from  the  enter- 
tainment aspects  of  Hollywood. 
the  plan  is  all-inclusive  and  repre- 
sents four  phases  of  the  industry: 
television,  radio,  motion  pictures 
and  recording.  The  architect's 
planning  will  show  each  of  these 
fields  separately;  their  origins. 
their  history;  their  development 
and  status.  But,  as  architect  Per- 
eira  says: 

"It  is  clear  that  the  four  indus- 
tries are  so  inter-related  that  we 
should  demonstrate  where  they 
are  related,  where  their  origins  are 
the  same  and  how  they  have  bene- 
fited from  and  inter-acted  with 
each  other. 

"We  therefore  took  broad 
themes  which  are  common  to  the 
four  media  and  have  grouped  the 


Composite  aerial  view  shows  hou   the  Los  Angck-s  Coiinlii  -  Hollijuood  Museum  will  look  uhm  ils  is  compU'tcil. 


HoIIn wood's  Fabulous  .Museum 

Va>l.   Prr>riil   iiiiil   Fuliirr  iif   Coniiiiiiiiicalioii    Arl>   &   T«Tlin<>l<>^> 
111  l«-   IlouM'il   in   a   Driiiiialic   Sli<»\<aM-   N<>«    IikUt  <;(>ii>lru(li((ii 


exhibits  and  displays  under  six 
general  headings  of  discovi'iy. 
sound,  inoviiii;  iinai;e.  llw  inter- 
prviers.  and  consolidated  all  into 
exhibitions  of  today  and  synthesis. 
"In  the  "sound'  category,  the 
principal  emphasis  is  on  radio  and 
records.  In  the  "moving  image'  it 
is  on  television  and  motion  pic- 
tures. For  the  serious  student  and 
the  professional  the  museum  will 
undoubtedly  become  a  mecca." 

"Live  Storage  "  in  Libraries 

Associated  with  each  of  the 
basic  areas  of  the  Museum  is  a 
""live  storage"  library  where  a  ser- 
ious student  can  come  in  and 
spend  a  day  or  even  weeks  study- 
ing all  aspects  of  the  art  and 
science  of  the  four  media. 

Professional  advice,  as  to  the 
basic  requirements  of  school  and 


college  groups  visiting  the  Muse- 
um, has  been  provided  by  the 
Schools  and  Colleges  Committee, 
which  includes  recognized  experts 
in  the  field  of  instruction  and 
audiovisual   aids. 

Counsel  From  These  Leaders 

Heading  the  Hollywood  Muse- 
um's Non-Theatrical  Division  is 
Jack  Copeland.  producer  and  con- 
sultant long  active  in  factual  films. 
Among  well-known  names  on  this 
committee  are  such  people  as  Mrs. 
Margaret  Divizia.  Administrator 
of  Instructional  Education  and 
Services.  Los  Angeles  City  School 
District;  John  Flory.  Advisor. 
Non-Theatrical  Films.  Eastman 
Kodak  Company  of  Rochester. 
N.  Y.;  Charles  Palmer.  President. 
Parthenon  Pictures.  Hollywood; 
Sidnev  Solow,  \'ice-President  and 


General  Manager,  Consolidated 
Film  Industries,  Hollywood;  and 
General  W'illard  Webb,  American 
Science  Film  Association,  Wash- 
ington. D.  C,  among  others. 

.Also  active  on  the  Committee 
are  Professor  Richard  Hav>.kins, 
Head  of  the  Motion  Picture  De- 
partment, UCLA;  and  Dr.  Bern- 
ard Kantor,  Cinema  Department, 
University  of  Southern  California. 

There  is  drama  already  in  the 
imaginative  sweep  of  the  Muse- 
um's architectural  plans  and  its 
exciting  ""open"  concepts.  Within 
the  building  itself,  the  first  area 
will  provide  a  ""magic  world  of 
illusion"  as  process  photography, 
controlled  lighting  and  other  tools 
and  techniques  of  these  arts  are 
demonstrated,  with  a  worldwide 
scope. 

"Discovery"  reveals  essential 
relationships  of  the  four  inter-re- 
lated industries  noted.  A  ramp 
gallery,  about  800  feet  in  length, 
will  show  in  chronological  order 
the  history  of  the  development  of 

(CONTINUED        ON         PAGE         202J 


One  of  the  .Museum's  main  exhibit  areas  wlwrc  lifilit  and  sound  icill  rarnj 
the  visitor  iii^i  the  inisl.  sluni;  him  the  present  of  four  related  industries. 


Main  theater  in  the  HolljAvood  Museum  where  "ela.s.s-ies"  out  of  all  phases 

of    fiUn/lrleiision     production     will    lie    exhibited    daily    for    the    visitors. 
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aazmHH 


Vorstellung 

Voob'rajenie 

Kalpana 

o 

Einbildung 

a 

Phantasia 

Hayal 

Forestilling 


Every  language  has  a  word 
for  "imagination"  .  .  . 

Every  word  has  imagination 
In  a  Planfilm  script. 


SPENCER  BOSTWICK 


PLANFILM 

Fine  Film  Writing 

1447   WISCONSIN   AVENUE,   N.  W. 
WASHrNGTON  7,   D.    C.  CO  5-41il 


8mm  Film  "Package" 

American  Oil  Provides  Kit  of 

'T'he  Fast  Growing  program  of 
-*-  driver  education  in  the  nation's 
high  schools  Is  getting  a  boost 
from  a  major  oil  company  in  areas 
where  help  is  needed  most  —  the 
financing  and  the  development  of 
new  training  aids. 

Support  for  driver  education  by 
the  American  Oil  Company  and  its 
dealers  is  based  on  the  develop- 
ment of  eight  new  lilms  for  class- 
room showing,  plus  the  necessary 
supporting  materials  for  their  more 
efficient  use. 

Produced  1))-  Parthenon  Pictures 

The  hlms.  produced  by  Parthe- 
non Pictures  of  Hollywood  with 
the  cooperation  and  assistance  of 
the  National  Commission  on  Safe- 
ty Education,  arc  currently  being 
donated  to  high  schools  with  driv- 
er education  courses  by  American 
Oil  Company  dealers  in  the  states 
of  Illinois.  Indiana.  Michigan  and 
Wisconsin.  Later  In  the  year,  the 
company  plans  to  expand  the  pro- 
gram throughout  the  country  to 
high  schools  which  have  recog- 
nized driver  education  courses. 

Along  with  the  films  goes  a 
teacher's  manual,  also  especially 
developed  for  use  in  the  program; 
copies  of  a  booklet.  "'Tips  from 
Pro  Drivers."  published  by  the 
company  in  cooperation  with  the 
National  Safety  Council;  and.  for 
distribution  to  students  who  pass 
the  course,  an  all  weather  bumper 
decal  indicating  that  the  student 
has  been  "Schooled  in  Safety." 


Aids  Driver  Education 

Short   Films,   Related  Materials 

•  "The  decal."  said  L.  W.  Moore. 
American  Oil  president,  "will 
serve  notice  that  the  young  per- 
son at  the  wheel  is  a  knowledge- 
able and  responsible  driver  and 
citizen,  and  we  hope  it  will  also 
serve  as  a  constant  reminder  that 
automotive  safety  Is  a  never-end- 
ing consideration." 

Students  who  take  the  course 
also  will  receive  a  personal,  con- 
gratulatory letter  from  Mr.  Moore. 

In  addition,  the  American  Oil 
Foundation  has  awarded  a  sub- 
stantial grant  to  the  NCSE,  an 
agency  of  the  National  Education 
Association,  to  help  the  commis- 
sion in  its  vital  work  in  promoting 
safety  in  the  nation's  schools. 
Copinj;  \S  ith  Highway  Emergencies 

The  eight  films  around  which 
the  program  is  built  cover  many 
points  in  driver  education  that  are 
difficult  to  Illustrate  in  the  class- 
room or  on  the  road.  They  deal 
with  such  situations  as  how  to 
cope  with  highway  emergencies, 
the  technique  of  driving  on  free- 
ways, and  such  technical  points 
as  the  action  of  the  brakes  and 
power  train  and  the  physical 
forces  and  laws  involved  in  car 
operation. 

The  prints  are  all  8mm.  width 
and  each  runs  about  five  minutes. 
Production  costs  and  costs  for  ac- 
companying printed  materials 
were  borne  by  the  oil  company. 

In  endorsing  and  cooperating 
in  the  program  the  National  Com- 


mission on  Safety  Education  noted 
that  "there  is  a  great  need  and 
constant  demand  for  driver  educa- 
tion services.  .  .  This  need  is 
based  on  the  demand  by  parents, 
by  educators,  and  by  lay  leaders 
to  provide  adequate  instruction  in 
driver  education  for  the  youth  of 
our  country  at  or  near  the  time 
they  reach  legal  driving  age." 

Long  Active  in  Youth  Programs 

The  American  Oil  Company 
and  the  American  Oil  Foundation 
have  long  been  active  in  support 
of  youth  and  education  programs 
through  sponsorship  of  and  dona- 
tions to  the  4-H  Club  Tractor  Pro- 
gram, the  Future  Farmers  of 
America,  the  National  Merit 
Scholarship  Foundation,  as  well 
as  grants  to  many  colleges  and 
universities. 

"We  have  also  long  been  a 
staunch  supporter  of  the  cause 
of  automotive  safety,"  says  Presi- 
dent Moore,  "and  we  enthusias- 
tically welcome  the  opportunity  to 
advance  that  cause  among  more 
than  one  million  young  people  a 
year  who  enroll  in  driver  educa- 
tion classes." 

"The  company  likewise  wel- 
comes a  program  that  gives  its 
dealers  an  opportunity  to  partici- 
pate in  a  worthwhile  public  serv- 
ice and  to  show  themselves  as 
public  spirited  citizens  as  well  as 
business  men."  Moore  said. 

'"If  the  program  goes  as  well  in 
the  four-state  area  as  we  think  it 
will,  it  will  not  be  long  before  we 
begin  expanding  it  into  other 
other  areas."  Moore  added.       9 


•  creative  productions 

•  complete  producers  services 

•  studio  soundrecording 

•  animation— graphic  arts 

•  still  photography 

•  editing— titling 

•  complete  laboratory 

•  complete  mobile  video  tape 
unit  with  6  camera  chains 

•  VTR  transfer 


REELA  FILMS,  INC. 

A  DIVISION  OF  WOMETCO  ENTERPRISES,  INC. 

17N.W.  Third  St.,  Miami,  Florida 
Phone;  FR  4-2108 

WRITE  FOR  FREE  CATALOG 
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Location:    New  Orlt    i    - 
Agency:  Clinton  E.  Frank,  Inc. 


I     ,   >.    ,  ith   il  I         I  .  ,inl  .   -I  I  I,,  , 

Agency:    Geyer,    Morey    &    Ballard 


S}4/?^^-OHICAGO,   INC. 

16  East  Ontario  street,  Chicago,  Illinois  6061  1     •    WHitehall  4-51  51 

•  Award-Winning  Directors 

•  Permanent  Staff  of  Editors  and  Camera  Crews 

•  Quality  Laboratory 

•  Special   Kquipmenl   Designed  for  Commercial  Production 


OINCE  1932,  Sarra  Studios  in  Chicago  has  been 
helping  leading  agencies  create  visual  advertising.  Now 
SARRA-CHICAGO  is  the  only  studio  in  Chicago  dedicated 

exclusively  to  the  production  of  the  television  commercial. 


TnKSE  Ark  Somk  oi  Oik  Clients:  Leo  BiirneU:  Clinfon  E.  Frank;  Tatliani 
Laird:  J.  \\'altfr  Tliompson;  Footc.  Cone  \-  Beldini;  Grant  Advertisini;: 
Cainpl)i'll-\lithnn;  D  Arty;  Geyer,  Morey  &  Ballard;  llciulerson:  MacManiis, 
John  <Si  Adinns;  Perrin  &  Associates  .  .  . 


LoCc-iti('M       v'y  ilnii.'tt.  ■,     Illinois 
Agency      Campbell-Mithun,    Inc. 


-^ 


|fe^4il|: 


Location:    Chicago    Studio 
Agency:    J.    Walter   Thompson 


Location:    Cypress    Gardens,    Florida 
Agency:    Cunningham  &  Walsh,  Inc. 


Location:    Chicago    Studio 
Agency:    J.    Walter    Thompson 


Location:    Chicago    Studio 
Agency:    J.    Walter   Thompson 

Location:    Chicago,    Illinois 
Agency:    Campbell-Mithun,    Inc. 
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MARKETING 
Films  For 
INDUSTRY 


Designed 
and  Produced 


INTEREST 

■ 


IMPACT 


e^ni 


f^'^^Ili^A 


INC. 


200  WEST  57TH  ST. 

NEW  YORK  CITY 

CO  5-2940 


J.  Vi  alter  Thoinpson.  MPO  Md 
on   .Mininiiiiii   \°oliinie   Basis   to 

"  The  J.  Walter  Thompson  Com- 
pany, said  to  be  the  country's 
largest  purchaser  of  television  ad- 
vertising, and  MPO  Videotronics. 
Inc..  the  largest  producer  of  TV 
commercials,  announced  an  agree- 
ment last  month  to  do  "substan- 
tially more"  business  together  dur- 
ing the  next  year.  The  aim  is  to 
stabilize  production  at  MPO  and 
could  result  in  considerable  sav- 
ings for  JWT  clients. 

The  agreement  consists  of  a 
letter  of  intent  that  JWT  will  buy 
a  minumum  of  $1,000,000  worth 
of  TV  spots  in  one  year  from 
MPO,  although  it  is  estimated 
that  the  total  dollar  volume  may 
run  as  high  as  S4,0()l).000.  Last 
year,  MPO  did  $900,000  in  spots 
for  JWT,  representing  about  l.'i 
percent  of  the  producer's  total  TV 
commercial  business. 

Cost  Data  to  be  Compared 

In  return  for  this  agreement. 
MPO  will  cost  out  all  JWT  work 
in  advance  and  compare  this  with 
JWT's  own  cost  analysis  before 
a  firm  price  is  settled.  Further- 
more, MPO  has  also  agreed  to  re- 
fund any  charges  where  actual 
costs  are  lower  than  estimated 
costs,  based  on  a  year's  experi- 
ence. 

Those  JWT  clients  who  agree  to 
participate  in  the  plan  will  get  a 
volume  discount  of  about  10  per 
cent  under  normal  mark-up.  (This 
would  be  cost-plus-40-per-cent  in- 
stead of  cost-plus-50-per-cent,  if 
standard  industry  mark-up  pro- 
cedures are  used. ) 

Problem  of  Unabsorbed  Time 

MPO  Vice-Presidents  Arnold 
Kaiser  and  Marvin  Rothenberg, 
who  explained  the  agreement  at 
a  New  York  press  conference  last 
month,  said  that  the  major  prob- 
lems in  the  TV  commercial  pro- 
duction business  today  are  "unab- 
sorbed time  and  irresponsible  cut- 
throat competition." 

Legal  holidays  in  the  agency 
business,  and  the  inevitable  "days 


eotronirs  .-\iiii4>iiiu*e  -\p:reenieiit 
Stabilize  TV   Spot   Prodiietion 

next  to  holidays"  amount  to    17- 
18  days  now,  annually. 

In  addition,  there  are  an  aver- 
age of  eight  days  sick  leave  of 
key  men,  and  three  to  four  weeks 
vacations  are  becoming  common. 
These  lost  days  plus  the  inevitable 
lulls  in  the  industry  have  meant 
that  one  third  of  available  working 
time  has  been  waste  time. 

Price-Ciiltinj;  Helps  Nobody 

When  slack  periods  (which  have 
plagued  the  industry  for  years) 
arrive,  some  producers  have  des- 
perately sought  business  at  cost  or 
below,  just  to  pay  the  overhead. 
It  is  felt  that  this  sort  of  despera- 
tion production  does  no  one  any 
good  —  client,  agency,  or  pro- 
ducer. 

Kaiser  and  Rothenberg  pointed 
to  MPOs  rigidly  audited  annual 
report  figures  for  1962  —  show- 
ing an  $8,200,000  volume  and  an 
approximate  $100,000  profit  —  as 
indication  that  no  one  was  getting 
rich  in  this  business.  They  said 
that  many  agency  and  film  indus- 
try people  believe  that  there  are 
just  too  many  under-capitalized, 
unstable  TV  commercial  produ- 
cers in  New  York  at  this  time. 
.\greement  is  Not  Exclusive 

The  JWT-MPO  agreement  is 
noi  exclusive  on  either  side.  JWT 
will  continue  to  use  many  other 
producers,  and  some  JWT  clients 
may  not  avail  themselves  of  the 
new  arrangement.  MPO  expects 
to  do  business  with  even  more 
than  the  65  agencies  it  served  last 
year  and  expects  to  sign  an  agree- 
ment for  volume  discounts  similar 
to  the  JWT  agreement  with  Len- 
nen  &  Newell  in  the  near  future. 

While  cost-plus  arrangements 
are  not  unusual  in  the  TV  com- 
mercial or  industrial  film  business, 
the  agreement  to  "guarantee"  a 
certain  amount  of  business  is 
unique.  There  are  indications, 
however,  that  such  arrangements 
may  grow  in  the  future. 

Some  agency  buyers  have  said 


^cnpis  .  Direchoa  by  HOWARD  W.  BAILEY 

During  196.'J:  scripts  for  Byroi]  Motion  Picture  Sfuciios, 
Norwood  Studios,  Washington,  D.  C;  Rainbow  Pictures, 
Inc.,   Miami,   Florida;   and   Wilding,   Inc.,   Chicago,   III. 

Subjects  covered:  training,  educational  and  documentary 
material  for  the  United  States  .\ir  Force;  National  .Aero- 
nautics and  Space  Administration;  United  States  Depart- 
ment of  Labor;  Federal  Aviation  Agency;  U.  S.  Depart- 
ment of  Agriculture  —  Forest  Service. 

230S  SURREY  LANE  •  FALLS  CHURCH,  \A.  ■  TEL.  .532-5743  (703) 


(create  the 
\rkht  mood 
jevery  time 

I  with  the 

Imajor 

I BACKGROUND 

Imusic 
Ilibrary 

Major  offers  you  a  full 
forty-five    hours   of    background 
music   for   titles,    bridges,    back- 
ground—for   scoring, 
editing,    recording    and 
dubbing   music  for  your: 

•  FEATURE   PRODUCTIONS 

•  DOCUMENTARIES 

•  TV   FILMS 

•  SLIDE   FILMS 

•  ANIMATION 

•  SALES  PRESENTATIONS 

•  INDUSTRIAL   FILMS 

•  COMMERCIALS 

Major  specializes   in  sound 
—you    get   exceptional   technical 
know-how    and    beautifully- 
recorded  original   music. 


IMPORTANT:  Ma/or  owns  its  own  copy- 
rights on  all  mood  music  in  its  library; 
world  rights  available  to  you  on  0 
completely  sound  legol  basis.  Music 
availoble  on  a  "per  selection"  or 
"unlimited   use  *   arrangement. 


WRITE  FOR 

FREE 

CATALOGUE     TO 


i    THOMAS  J.  VALENTINO,  INC. 

I  ESTABLISHED    1932 

il50  W.  46th  St..  New  York  36.  N.  Y. 


Alio  available: 
Catalogue  of  our  complete 
lound  effects  library 


BUSINESS  SCREEN 


that  they  do  not  feel  any  obliga- 
tion to  try  to  support  every  new 
producer  who  happens  to  hang 
out  his  shingle.  They  would  prefer 
fewer  but  more  stable  producers 
who  can  make  a  reasonable  prolit 
and  concentrate  more  on  quality 
and  elhciency. 

"Guarantee"  arrangements  have 
been  practically  unknown  in  the 
industrial  film  lieki.  However,  one 
major  lilni  sponsor  recently  went 
through  a  process  of  selecting  live 
producers  with  the  intention  of 
concentrating  all  future  work  with 
this  chosen  lew.  But  there  is  no 
minimum  guarantee  involved  and 
the  agreements  are  entirely  infor- 
mal, it  is  reported.  W' 
*          *          ? 

Boh  .SliiM'iiKikrr  llrail-  Miilvx-.! 
Sales  for  l.iiltcll)'  ln<lii>lri<-s 

•A'  Expanding  its  midwest  audio- 
visual sales  operation.  LaBelle  In- 
dustries has  appointed  Robert  I  . 
Shoemaker  as  Midwest  Sales  Rep- 
resentative for  its  Audio-Visual 
Products.  Mr.  .Shoemaker's  ap- 
pointment was  announced  by  Rob- 
ert Anderson.  President  of  La- 
Belle. 

Midwest  Area  offices  have  been 
opened  at  161  Michigan  Avenue 
in  Chicago  to  handle  sales  in  Illi- 
nois. Indiana.  Michigan  and  Ohio. 
Mr.  Shoemaker  was  formerly  a 
division  manager  for  Charles  Bes- 
eler  Company  and  for  the  DuKane 
Corporation. 

His  career  in  audio-visuals  be- 
gan 25  years  ago  when,  as  a  dis- 
tributor for  Servel.  Inc..  he  sold 
refrigerators  with  a  sound  slide- 
film  produced  by  H.  J.  Barnes.  He 
is  a  former  NAV'A  official,  one  of 
the  founders  of  the  National  In- 
stitute for  .•\udio-Visual  Selling 
and  a  member  of  the  Executive 
Audio-Visual  Committee  of  the 
National  Council  of  Churches.  1^' 

Kivc  New  Pictures  to  Join 
Itureaii  of  Mines  F'ilni  I.ihrary 

'■:■;  Two  new  productions.  The 
World  of  Phosi>horiis  and  A 
Stretch  of  Inuis^inulion  —  the  Syn- 
thetic Dupticalion  of  Natural  Rub- 
ber, were  completed  and  added  to 
the  U.  S.  Bureau  of  Mines'  film 
program  during  the  past  year. 

A  new  film.  Cast  Iron  —  the 
Biography  of  a  Metal,  is  expected 
to  be  available  for  distribution 
early  this  year.  Four  other  motion 
pictures,  in  various  stages  of  pro- 
duction, will  deal  with  potash, 
helium,  bituminous  coal  and  the 
natural  resources  of  the  State  of 
Washington.  The  latter  subject  is 
a  wholly-new  version  of  one  of 
1963's  "top  ten"  films  in  the 
Bureau's  film  library.  ^ 


Doesn't  look  much  like  an  autocrat,  does  it? 
Looks  just  like  the  same  old  film  you  deal  with 
everyday.  Well,  film  it  is,  but  it's  also  the  begin- 
ning of  all  the  headaches  encountered  in  film 
production  .  .  .  difficult  schedules  .  .  .  delicate 
color  values  .  .  .  need  of  creative  imagination 
.  .  .  and  a  lot  of  other  things.  Yes,  it  is  an  auto- 
crat indeed.  It  rules  W\Xh  unlimited  authority. 
At  Jamieson,  48  years  of  experience  (since 
1916,  to  be  exact)  have  taught  us  to  handle 
expertly  and  smoothly  all  facets  of  this  fellow. 

We  produce  pictures  on  this  old  autocrat,  all 


sizes  of  it.  Prize  winners!  We  process  the  pic- 
tures we  produce,  or  we'll  process  the  pictures 
you  produce.  Motion  pictures  in  color  or  black 
and  white  .  .  .  Television  .  .  .  Filmstrips  .  .  . 
Animation  .  .  .  Everything. 

With  us  it's  easy.  We  make  lambs  out  of  lions, 
kittens  out  of  tigers  and  sometimes  even  bring 
a  little  order  out  of  chaos.  We  use  the  same  film 
as  everybody  else,  but  we  handle  it  differently. 

Find  out.  Try  Jamieson  for  your  next  job  on 
film.  We're  Autocrat  alterators! 


FILM       COMPANY 

3825    BRYAN    /    DALLAS,    TEXAS 

PHONE     TA  3  8158 
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From    "FIRE:    the    Parents'     Problerr 
for     Interstate     Engineering     Corp. 
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From     "DYNAPAK     In     Action",     lo' 
General    Dynamics/Electro   Dynamic 

our  staff  and  facilities 
are  always  ready  to  serve 
your  needs — even  when 
you  think  your  budget  is 
too    low. 

MOTION   PICTURES- 
FIIMSTRIPS- 
TRADE   SHOWS- 
SAIES   MEETINGS- 
COMMUNICATIONS- 

CHAPMAN  5 
ProductionSjInc. 

1412  West  Glenoaks   Blvd. 
GLENDALE  1.  CALIF. 

213/CH  5-9111 

with  representotives  to  serve  you  from 

FRESNO,  CALIF.,  BIRMINGHAM,  AlA 

DISTRICT  HEIGHTS,  MARYLAND 


\\  ilniftte.  Ulimiis,  Rotary  Club  members  applaud  a  TWA  Captain  foUouinu 
his    nictit    liiinltron    pirsciitaliim    of    "This    Is    Your    Captain    Speaking,,' 

\  TWA  Prosfram  Scores  With  Business  Groups 

I         "This  Is  ^our  Captain  Speakiiif!;"  Wins  Friends  &  Travelers 

uble  to  answer  sales  questions 
during  the  closing  discussion  per- 
iod. 

TWA  reports  that  audience  re- 
action has  been  "'unanimously  en- 
thusiastic." Of  particular  interest 
are  film  sequences  of  flight  crew 
training  and  the  maintenance  care 
given  airplanes. 

34  Meetings  for  One  Pilot! 
During  the  first  four  months  of 
the  program,  a  Chicago-based 
Captain.  Ford  Blaney,  made  34 
presentations.  At  one  he  had  an 
audience  of  more  than  600.  A 
Chicago  woman  told  Captain  Jack 
Robertson,  chief  pilot  at  O'Hare 
for  TWA.  that  before  his  presen- 
tation she  had  been  afraid  to  fly 
but  felt  completely  assured  after 
hearing  his  talk  and  seeing  the 
visuals. 

Captain  Robertson  also  report- 
ed that  many  listeners  later  in- 
quired about  the  availability  of 
the  program  for  other  groups  with 
whom  they  were  affiliated.  So 
enthusiastic  were  members  of  the 
Louisville.  Ky.  Aero  Club  that 
they  kept  Captain  Tom  Graybi 
answering  questions  for  an  hour 
and  30  minutes  after  he  had  con- 
cluded his  formal  presentation. 
Best  Kind  of  Public  Kelations 
■"It's  the  best  advertising  and 
public  relations  I've  seen  a  large 
corporation  come  up  with  in  a 
long  time."  commented  an  aero- 
space management  club  official  in 
Los  Angeles.  During  the  first 
month  of  the  program.  Los  An- 
geles-based Captains  Bill  Winter- 
steen  and  Ken  Woolsey  made  17 
presentations  before  an  estimated 
L.'iOO  persons. 

"Judging  from  audience  reac- 
tion," said  Captain  Woolsey.  "it 
seems  that  this  program  is  creating 

;CONCLLDEDON    PAGE    92) 


Okoof  of  the  Pudding,  in 
■■-  audio-visuals  as  in  desserts, 
is  in  how  the  ""company"  likes  it. 
In  this  case,  the  ""company"  are 
the  thousands  of  U.  S.  business- 
men and  community  leaders 
thruoghout  the  U.S.  who  have 
been  hearing  the  dozen  Captains 
of  Trans  World  Airlines  as  they 
presented  that  airline's  visualized 
presentation.  This  Is  Your  Capiain 
Speuking. 

Described  in  Business  Screen 
soon  after  its  production  by  The 
Jam  Handy  Organization  last 
year,  the  TW.-^  program  has  now 
been  on  the  road  since  its  initial 
presentation  last  September.  It  is 
described  as  an  ""overwhelming 
success"  by  J.  E.  Frankum.  vice- 
president-Transportation  Division 
and  by  Thoiuas  B.  McFadden, 
TWA's  vice-president  for  Market- 
ing. 

.\  3(I-Miuute  Presentation 

The  JHO-prepared  program 
runs  appro,ximately  30  minutes. 
It's  a  two-man  operation  with  a 
member  of  the  company's  market- 
ing staff  accompanying  the  pilot 
Captain,  assisting  with  the  opera- 
tion of  the  projectors  and  avail- 
Captain  Jack  Robertson,  chief  pilot 
for  T\\  .\  in  CJiicago,  shown  with  the 
iipnjnntnl     used    for     presentation. 


Want  Big  Screen 
Pictures? 


The  high  brightness  of  the 
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PiiiTlii   l{ir»»   Nurlrar   Film 
Sho»>  llfiiii>|ili<-ri-  Projiraiii 

i--:  Training  and  research  ac- 
tivities of  the  Puerto  Rico 
Nuclear  Center,  where  pro- 
grams are  specifically  design- 
ed for  participants  throughout 
the  hemisphere,  are  depicted 
in  the  latest  U.  S.  Atomic  Fn- 
ergy  C'onmiission's  motion  pic- 
ture. Atoms  for  I  he  Americas. 
The  Nuclear  Center,  with 
branches  at  Rio  Piedras  (San 
Juan)  and  at  Mayaguez.  con- 
ducts its  work  in  both  Span- 
ish and  English.  Much  of  the 
research  concerns  problems 
of  special  interest  to  (he  trop- 
ics, taking  advantage  of  the 
island's  climate.  It  is  operat- 
ed for  the  Commission  by  the 
I'niversily  of  Puerto  Rico. 

The  new  2S-minute  color 
documentary  was  produced 
for  the  Commission  by  Sam 
Orleans  Productions.  Inc..  of 
Knoxville.  Tennessee  and  is 
being  made  available  in 
three  versions:  Spanish.  Por- 
tugese and  English.  Prints  may 
be  purchased  from  Byron, 
Inc..  1226  Wisconsin  Avenue. 
NAV  .   Washington   7.   D.C. 

1  his  summary  of  nuclear 
programs  shows  participants 
at  work  in  many  of  the  special 
laboratories,  using  the  two  nu- 
clear reactors,  a  reactor  stim- 
ulator, a  graphite-natural  uran- 
ium subcritical  assembly,  an 
S.OOO-curie  cohalt-6()  telether- 
apy unit  and  many  other  high- 
ly-specialized devices. 

At  Mayaguez.  the  Nuclear 
Center  offers  programs  at  the 
masters  of  science  level  in  nu- 
clear science  and  technologv. 
health  physics,  chemistry,  ag- 
riculture and  biology.  At  Rio 
Piedras.  the  programs  include 
radioisotope  applications,  clin- 
ical applications  of  radioiso- 
topes, radiotherapy  and  can- 
cer training.  radiobiology. 
chemistry,  and  physics. 

The  Center  also  has  a  neu 
program  in  marine  biology. 
using  a  specially-equipped 
ship,  and  an  ecology  program 
conducted  in  Puerto  Rico's 
tropical  rain  forest.  IJJ' 

\-\   Proj.iiioiiist  HanillKHtk 

t>;-  A  graphic,  plastic-bound 
Audio  -  Visual  Projectionist's 
Handbook  is  available  at  SI 
per  copy  from  this  magazine. 
Facts  on  showmanship,  projec- 
tion, film  care  are  included 
in  drawings,  diagrams  and  the 
text  of  this  useful  booklet. 
Order  from  Business  Screen. 
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FAST  Service 
Processino:  of 
Ektachrome 
Commercial  and 
Ektachrome  ER 
Color  Originals! 

NOW. .  .  Same  Day- 
Processing  of  Your  Color 
Originals  and  Furnishing  You  iritli 
Color  Daily  Prints! 


W'e  take  pride  in  offering  you  a  complete  16mm 

laboratory  service  in  color  and  black-and-w  liitt 
including  Eastman  Color  inter-negativ  c  and 
positive  processing,  phis  additive 
scene-to-scene  color  printing  on 
new  Bell  &  Howell  color 
additive  printers. 


TIMING  AND 
LINEUP 


We  invite  yon  to  inspect  our 
modern  facilities  in  person . . . 
or  to  write  for  our  beautiful 
16-page  illustrated  brochure. 


■i  DEPARTMENT 


Hollywood  film  enterprises,  inc. 

Sen  inii  Film  Producers  since  1907 
6060  SUNSET  BOULEVARD  •  HOLLYWOOD  28,  CALIFORNIA  •  HO.  4-2181 

The  Laboratory  that".-  OLDEST  in  E.xperience  .  .  .  and  AEV(  EST  in  Equipment ! 
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56  ELMWOOD  STREET. 
NEWTON  58.  MASSACHUSETTS 
woodward  9  7770 


1 W  A  Captains  Speak: 

(CONTINUED      FROM       PAGE       90) 

many  new  friends  for  TWA  wher- 
ever it  is  shown. 

Suburban  presentations  seem  to 
bring  out  residents  from  surround- 
ing communities.  As  an  example, 
eight  northwest  suburban  Chicago 
communities  were  represented  in 
the    large    audience    which    heard 

i  Captain  Blaney  speak  to  a  sports- 

j  man's  club  in  Palatine.  111. 

The  Captain  making  the  pres- 
entation operates  the  slide  pro- 
jector but  the  sales  repre.sentative 
is  needed  to  help  operate  the  16- 
mm   sound   projector   which   is   a 

I  key  part  of  the  combined  presen- 
tation. Film  sequences  are  seg- 
mented into  the  program  at  sev- 
eral intervals.  l^' 

Parthenon  .\oquires  Animation 
Facility,  Combines  \\  illi  Ueel/3 

~  Two  Hollywood-based  produc- 
tion companies.  Parthenon  Pict- 
ures and  Reel/3,  have  merged 
their  interests  in  a  new  jointly- 
owned,  entity  carrying  the  two 
names.  Within  the  new  combine. 
Parthenon-Reel  3.  each  company 
will  maintain  its  own  identity 
with  Parthenon  acquiring  its  own 
integrated  animation  facility  while 
Reel/3  secures  a  "tied  source  of 
stage  and  documentary  creative 
and   production   work." 

Collaborative  relationship  be- 
[  tween  Richard  Earle  Spies,  exe- 
cutive producer  of  the  new  com- 
pany and  Parthenon's  Charles 
(Cap)  Palmer,  who  will  function 
as  creative  consultant  and  business 
head,  dates  back  a  decade  and  is 
currently  showing  in  Parthenon's 
new  8mm  Driver  Education  class- 
room film  package  for  .American 
Oil  Company. 

David  Bowen.  Parthenon  writ- 
er-producer with  substantial  tech- 
nical experience  with  animation, 
particularly  on  electronics  and 
scientific  subjects,  will  provide 
liaison  between  the  two  studios 
and  staffs.  Joint  effort  is  presently 
active  in  the  field  of  economics. 
safety  and  single-concept  films  for 
educational  television  use.  y^ 

Sensorania   Simulator  Oeales 
Environment   tor  the  Viewer 

■  Sensorama.  Inc.,  a  New  York 
research  and  development  film 
company,  has  announced  a  new 
cinema  invention,  the  Sensorama 
Simulator,  which  is  said  to  create 
for  its  user  the  illusion  of  being 
"physically  present  in  a  different 
environment." 

Morton  L.  Heilig,  President  of 
Sensorama.    Inc.   and   inventor   of 


Eiithusiiistic  guest  tluiuks  Captain 
Robertson,  a  comntou  iiaht  follow- 
ing,   well-received    TWA    programs. 

the  machine,  said  the  product  ac- 
complishes this  through  a  tech- 
nique that  combines  peripheral 
vision,  color,  binaural  sound, 
breezes,  odors  and  tactile  sensa- 
tions with  three-dimensional  im- 
agery without  the  need  of  special 
glasses  to  achieve  this  effect. 

As  further  described  by  Mr. 
Heilig,  the  device,  which  is  cov- 
ered by  two  U.S.  patents,  is  in  ef- 
fect a  portable  theatre  that  can 
be  installed  anywhere  and  can 
function  without  interrupting  the 
normal  routine  of  business  in 
which  it  is  placed. 

The  Sensorama  Simulator  is  in- 
tended to  be  commercially  employ- 
ed as  a  coin-operated  entertain- 
ment device  and  as  an  audio-vis- 
ual advertising  and  selling  aid  for 
industry.  It  may  further  be  utilized 
as  a  teaching  machine. 

John  B.  Miller.  Sensorama's  Ex- 
ecutive Vice  President,  has  advised 
that  the  company  has  completed 
a  production  prototype  of  the  Sen- 
sorama Simulator  and  that  indus- 
try and  education  people  will  be 
invited  to  private  demonstrations 
of  the  system  in  the  near  future. 

Address  of  the  company  is  I 
Washington  Square  Village.  New 
York   10012.  "  g' 

Which  Sensorama  stimulates  most? 
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1.  SIX  DOUBLE  0  EIGHT 
NEGATIVE  PROCESSING 

.2.  A&  B  ROLL  FILMSTRIP 
PRINTING 

3.  WORK  PRINTS  IN  4  HOURS 

4.  FIVE  CAMERA  STANDS  FOR 
FILMSTRIP  AND  SLIDE 
PHOTGRAPHY 

5.  SERVING  THE  FILMSTRIP 
PRODUCER  EXCLUSIVELY 

6.  ALL  FACILITIES  UNDER  ONE 
ROOF 

FOR  THE 

COMPLETE  STORY 

Why  your  filmstrip  and 
slide  work  should  be  at . 

MCL... 

WRITE  or  CALL 
Bernie  Barnett 


COLOR    LABORATORY    INC, 

210  West  65th  St.,  New  York  23,  N.Y. 
Area  Code  (212)  TRafalger  3-1919 
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Air  KraiHf  SdiimiI  Sliilftilin 
Sho»>   Km|)l<>><'c   Pl{    Kolc 

•b  Spotlighting  the  individual 
employee's  contribution  to  his 
company's  overall  public  re- 
lations program  is  the  mission 
assigned  to  a  new  1 7-minute 
"no  frills"  sound  slidcfilm  just 
released  by  Air  France. 

Designed  for  use  through- 
out the  French  airline's  North. 
Central  American  and  Carib- 
bean Divisions.  Air  Fniiue 
Public  Relations  Is  You  is  in- 
troduced by  Henri  G.  Mares- 
cot.  General  Manager  of  Air 
France  in  North  America.  The 
public  relations  principles  and 
practices  set  out  in  the  slide- 
film,  although  geared  to  the 
airline  industry,  are  basic  and 
applicable  to  all  organizations 
concerned  with  building  and 
maintaining  good  relations 
with  the  press,  radio  and  tele- 
vision. 

Approach  and  content 
strongly  endorse  the  view  that 
pr.  is  a  necessary  part  of  every 
employee's  job.  The  presen- 
tation also  describes  how  com- 
pany activities  and  services 
are  communicated  to  the  pub- 
lic in  a  broad  program  of  in- 
formation. 

Among  specific  topics  cov- 
ered; placement  of  authority 
and  responsibility  for  issuing 
news  to  the  press;  potential 
audiences,  or  clients,  and  the 
methods  used  to  reach  them; 
and  the  preparation  and  de- 
livery of  news  releases.  The 
value  of  the  news  photo  and 
of  audio-visuals  (including 
travel  films)  are  presented. 

Complete  te.xt  has  been  re- 
printed in  booklet  form  and 
illustrated  with  line  drawings 
from  the  slidcfilm;  copies  are 
given  each  Air  France  em- 
ployee at   time  of  viewing. 

Air  France  is  making  cop- 
ies of  both  slidcfilm  and  script 
available  at  cost  to  business 
firms  at  SIO  the  set.  Kit.  de- 
signed for  use  with  an  auto- 
matic slidcfilm  projector,  con- 
tains the  filmstrip.  recording 
and  take-home  booklet.  Or- 
ders with  checks  should  be 
addressed  to  Air  France.  Dept. 
DX,  68."?  Fifth  Avenue.  New 
York.  N.Y.  10022.  g- 

*        *        * 

Extra  Copies  of  Revit-w 
Annual    for    Reference    Use 

"ir  While  the  supply  lasts,  ex- 
tra copies  of  this  218-page 
Annual  are  available  at  S2; 
postpaid  if  check  accompanies 
your  order  to  Chicago.         g" 


-NEW  COURIER 


•<ilV      IVVi*  ^_.,^,th  battery-powered  convenience 

\W^  ._.  .cry  -VwHere  ^  ^^ 


\o 


*  Introducing  the  first  major  break-through  in  AV  sales  tools 
in  30  years ...  the  LaBelle  COURIER  -  Now  you  can  tell  your 
story  anywhere  because  the  COURIER  requires  NO  PLUGS, 
NO  CORDS,  NO  OUTLETS  -  Simply  turn  a  button  for  instant 
showing  of  your  synchronized  sight  and  sound  sales  story 

*  Battery-powered,  lightweight,  the  COURIER  is  truly  portable 


THINK  OF  IT!  No  desks  to  move  to  reach 
electrical  outlets,  no  need  for  long  exten- 
sion cords,  no  setting-up  of  screens  or 
speakers.  There  is  nothing  to  interfere  with 
your  presentation.  Just  make  your  intro- 
duction, turn  a  button,  and  the  COURIER 
goes  to  work  instantly.  Program  stops  auto- 
matically and  is  ready  to  repeat.  Battery-pak 
delivers  more  than  10  average  showings 
per  day.  Re-charge  at  night  or  operate  di- 
rectly on  AC  current.  "Snap-In/Snap-Out" 
loadmg  of  tape  cartridge  and  film  magazine 


(35mm,  single-frame)  for  easiest  program 
change.  And  the  COURIER  weighs  only  15 
pounds!  Discover  for  yourself  how  the 
COURIER  helps  make  the  most  efficient 
and  effective  use  of  selling  time. 

For  complete  information  or  a  free  demon- 
stration, write  or  call: 

La  Belle  Industries,  Inc. 

502  South  Worthington  Street 
OCONOMOWOC  •  WISCONSIN   530BB 
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M  A  J  O  R 

CURRENT  RELEASES 

1963-'64 

PnUlicnl  Ac/ion 

HOW  THE  OPINION 
MAKER  Makes  OPINIONS 
Am.  Med.  Pol.  Action  Conini. 

•  e  o 

Classroom   Ediicalioitai 

DRIVER  EDUCATION" 

(.Sinm  Data  film  Package) 
Standard  Oil  Co.  ( Indiana ) 

e  o  o 

Travel  Promotion 

HAPPY  HOLIDAYS  ...  IN 

THE  MANY  MICIHGANS " 

American  Oil  Compan>' 

o  «  o 

Kmpl.  Motivation  &  Training 

"MAY  I  HELP  YOU" 

and 

20  INFORMATION  CALLS' 

Am.  Tel.  &  Tel.  Company 

o  e  o 

Salesman's  Training 

"HEA\  Y  TRUCK  STORY"' 

(Sequel  "The  HardesU"  Case") 
Ford  Motor  Company 

o  o  o  ' 

Corporate  Image 

"IN  TOUCH 

WITH  THE  FUTURE" 

Gen.  Tel.  &  Electronics 

( inchiding  Sylvania  ) 

Employee  Atlitiitle 

E\'ERYBODY  HAS 

TWO  JOBS" 

U.S.  Independent  Tel  .Assn. 

Public  Relations 

WITH  CARE 

and  CONCERN" 

The  Upjohn  Company 

IN     PRODUCTION 

Office  and  Home  Safety 

"SLIPS  AND  FALLS" 

.\ni.  Tel.  &  Tel.  Company 

o  o  o 

Traffic  Safety 

WHAT  MAKES  IT  GO 

"LAW  S  OF  N.ATURE" 

SUDDEN  EMERGENCIES 
o  •  e 

Data/Film  Packages 

PRIMARY  ECONOMICS" 

"FIRST  AID" 


TV'ew  York's  World  Fair  awaits 
■'■  ^  the  opening  day  signal  which, 
on  April  22.  will  be  given  bv 
President  Johnson  when  he  for- 
mally opens  this  billion-dollar  ex- 
travaganza on  Flushing  Meadows. 
More  than  500.000  visitors  are 
expected  on  that  occasion,  the 
vanguard  of  an  estimated  70  to 
80  million  customers  who  will 
.see  the  "show  of  shows"  during 
1964  and  the  year  after. 

But  to  those  who  are  meeting 
urgent  deadlines  for  the  comple- 
tion of  all  shapes  and  sizes  of 
sight  sound  presentation,  it's  an 
exciting  prospect!  Films  will  go 
wide  .  .  .  wide  .  .  .  wide  and  cill- 
iiroiind.'  70mm  release  formats  in- 
clude films  of  Eastman  Kodak. 
Eastern  Chemical  Products.  Billy 
Graham,  DuPont  and  Cinerama- 
Graphic  Films,  Inc.  The  Port  of 
New  York-New  Jersey  will  en- 
circle viewers  of  its  Niles-made 
film;  Harry  Coleman  is  bringing 
the  wonders  of  New  York  State 
into  hemispheric  form  with  stereo 
sound  .  .  . 

More  Pictures  Worth  Seeing 

Abbott  Labs  uill  duplicate  its 
"Chemical  Man"  show  we  told  you 
about  in  a  recent  issue  (the  orig- 
inal is  at  Chicago's  Museum  of 
Science  and  Industry)  and  Les 
Novros  (Graphic  Films  I  will  have 
at  least  l/iree  other  examples  of 
his  creative  talent  on  display.  The 
Gas  Industry  is  also  going  multi- 
screen with  stereophonic  sound 
telling  the  Tale  of  Tnahjul  George. 
as  created  by  Owen  Murphy  Pro- 
ductions. Inc. 

DuPonfs  The  Wonderful  Horld 
of  Chemistry,  produced  by  Mi- 
chael Brown  Enterprises  of  New 
York,  uses  a  70mm  color  film  on 
mobile  motion  picture  screen  pan- 
els working  concurrently  with  and 
synchronized  to  "on-stage"  live 
action.  Film  Effects  of  Hollywood, 
hard  at  work  on  the  intricate  ef- 
fects required  for  this  picture  (and 
four  others  at  the  Fair),  reveals 
some  of  the  detail  "behind  the 
screen"  so  to  speak : 

The  Best  in  Film  Effects 

"The  intricate  film  formats  are 
being  composited  by  using  a  series 
of  complicated  optical  printing 
techniques  to  obtain  the  required 
type  of  70mni  projection  prints 
from  the  original  film  which  was 
photographed  on  both  .■'.'>mni  and 
65mm." 

Incidentally,  for  both  of  the 
Eastman  films  previously  noted 
(production  by  Saul  Bass).  Film 
Effects  handled  complex  optical 
printing  work  which  included  the 
use  of  travelling  mattes,  multiple 
split   screens,   super-imposition  of 


NEW  YORK  WORLD  S  FAIR  REPORT 

Showcase  of  .Audiovisual  Innovation  Awaits  April  22  Opening 


"Top-Off  model  ol  (ieiitT.il  l^lt-t tries  Progressland  pinilion  shows  the 
tliird  floor  urea  of  the  biiildinp,.  Audiences  will  arrive  there  follow- 
infx  the  "Carousel  of  Progress"  presentation  via  moiing  ramp  "Tinu-  Tube." 


image  panels,  enlargements  of 
smaller  film  formats  and  special 
anamorphic  conversions.  Nothing 
comes  easy  in  that  business,  as 
Lin  Dunn  will  heartily  agree! 

:>  *  * 

Preview   of  General  Eleclrit-'s 
Progressland  Show    at   the  Fair 

■  For  a  preview  of  another  Fair 
attraction,  until  these  pages  bring 
you  our  "official"  Special  Report 
with  pictures  and  text  from  on- 
the-scene  soon  after  opening  day. 
how  about  a  look  at  General  Elec- 
tric's   "Procressland"   where   visit- 


ors will  hear  the  story  of  electric- 
ity's role  in  the  betterment  of 
human  living  conditions,  past, 
present  and  future'? 

The  Progressland  show  is  cli- 
'maxed  by  an  actual  demonstration 
of  thermo-nuclear  fusion  (tliat 
item  better  not  get  out  of  hand!), 
the  first  ever  to  be  witnessed  by 
a  general  public  audience.  GE's 
dome-shaped,  three-story  pavilion 
teatures  a  six-stage  auditorium 
where  audiences  move  from  stage 
to  stage  without  leaving  their  seats. 

Within   its    80-foot   high.    200- 


.\nother  \iew  of  the  six-stage  General  Electric  pavilion  at  tlie  Fair  in 
which  audiences  move  from  stage  to  .'itage  without  leaving  their  seats. 
Auditorium  trill  accomodate  six  separate  audiences  at  a  time:  stages 
are   stalionanj.   form    a   core   around   which    seated   aiuUcnies    revolve. 
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foot  diameter  dome,  audiences  will 
watch  a  projected,  narrated  dem- 
onstration of  nature's  energy 
^forces  on  what  is  believed  to  be 
ihc  largest  projection  screen  ever 
built.  Theme  of  Progressland  will 
be  "Peace  Through  Understanding 
— Progress  Through  Electric  Pow- 
;r."  In  the  first  attraction,  a  ""Car- 
lusel  of  Progress"  will  dramatize 
;he  contribution  of  electricity  to 
better  living,  from  the  Gay  Nine- 
lies  to  the  present. 

Disne.v's  Life-Likc  Figures 
The  opening  story  will  be  uni- 
.juely  told  by  electronically-con- 
:rolled.  animated  figures  created 
sy  Walt  Disney  ( who  conceived 
.ind  designed  the  whole  show  with 
lis  WED  Enterprises  associates). 


A  Great    f.al)nratiir\    tor   Pr<»t(*>>i4Muil>   in   <  oniiiiuiiii-atinii    Will 
VUii   Kriii:;   KmIiIiii;    \(l><-iilurf>   in   Sifjlil/Souiiil   to   llic   l'iilili<-; 


These  "audii)-animatronic "  figures 
are  e.\pected  to  be  one  of  the  high- 
lights of  the  Fair. 

A  Time  Tube  equipped  with  a 
moving  ramp  will  take  visitors 
from  the  Carousel  of  Progress  to 
the  third  floor,  where  they  will 
pass  through  a  Corridor  of  Mirrors 
illustrating  advanced  work  in  Gen- 
eral Electric  laboratories.  They  will 
enter  a  huge  observation  area  di- 
rectly beneath  the  giant  dome.  200 
feet  diameter. 

Completely  free  of  obstructing 
pillars,  the  dome  is  expected  to 
constitute  the   most  unusual  pro- 


jection facility  ever  devised.  .A 
lightning  storm  and  the  flames  on 
the  surface  of  the  sun  are  among 
the  awesome  forces  to  be  repre- 
sented in  the  sights  and  sounds 
projected  across  the  vast  interior 
of  the  dome. 

Spectacular  visual  and  sound 
effects  will  demonstrate  thermo- 
nuclear fusion  as  the  climax  of  the 
pavilion's  show.  They  will  be  wit- 
nessed in  an  80-foot  deep  center- 
well,  as  visitors  descend  from  the 
third  to  the  first  floor  by  an  open 
ramp  which  spirals  down  the  cen- 
ter core  of  the  pavilion. 


A  Placi-  to  See  Latest  and  Best 

•  •  Professionals  and  potential 
users  alike  of  sight,  sound  for  com- 
munications of  all  types  can  look 
forward  to  a  vast  laboratory  of 
the  arts  and  science  of  this  "re- 
creation" of  both  living  and  static 
subjects  at  the  New  York  Fair- 
(CONTINUED       ON        PACE        187) 


/ 


(^^me  t^  t^  ^^%k 


...and  visit  thie  highly  original: 
^  Bell  Telephone  Pavilion 

.    .    .    take  a  personal  vo'/age  through  the  time  and 
space  of  communications. 


"^  The  Festival  off  Gas 

.    .    .    see  the  ''Tale  of  Truthful  George,"   a   multi- 
screen, stereophonic  motion  picture  .  .  . 


Owen  Murphy  Productions,  inc. 

666    FIFTH    AVENUE,  NEW   YORK    19,  N.  Y.  PLAZA  7-8144 
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Location  Europe? 


Why  not  send  for  our  booklet? 


More  films  than  ever  are  being  made  and  shown  in  Europe 

they    deserve    the    best    and    most    reliable    technical    care. 

We  are  ON  THE  SPOT  and  offer  the  highest  standards  of 
processing,    workprints,    editing    and    sound    recording. 


COLOUR    FILM    SERVICES    LTD. 

22-25    PORTMAN    CLOSE    ■    LONDON    •   W.I    •     ENGLAND 


Cables:  Colorphilm  London  W.l 


Write  for  Illustrated  Brochure 


P.    S.    TELEX    NUMBER    24672 


SHARING  Our  Own  Silver  Anniversary  year 
are  some  notable  companies  and  one 
widely-used  "tool"  of  the  industry.  And  just 
ahead,  in  April,  commercial  television  observes 
its  25th  anniversary! 

The  birthday  observance  which  wins  inter- 
national honors  is  that  of  F.  R.  "Budge"  Craw- 
ley and  his  lovely  lady.  Judy,  who  began  the 
work  of  Canada's  great  production  company 
which  carries  their  name  just  25  short  years 
ago.  The  tributes  paid  them  in  a  collection 
of  25  letters,  included  these  words  from 
Canada's  Prime  Minister.  Lester  Pearson; 

"...  I  salute  you  and  your  colleagues  on  a 
quarter-century  of  distinguished  accomplish- 
ment in  the  making  of  motion  pictures.  The 
proud  place  which  you  have  won  for  your 
organization  and  for  Canada  in  the  world  ol 
sponsored  film  production  is.  1  know,  a  direct 
consequence  of  the  foresight,  determination 
and  high  creative  standards  that  have  guided 
your  efforts  .  .  ." 

And  a  "happy  birthday"  too.  to  our  con- 
temporary, the  Arriflex-35,  which  began  serv- 
ing film  producers  those  many  years  ago. 
thanks  to  the  design  craftsmanship  of  those 
whom  we  further  salute  in  later  pages. 

*  *        * 

Acailemtj  Members  dominate  Si.  Banuilxis 

Film  "To  Live  Agniii"  for  "Oscar"  Honors 

ii  Most  timely  is  the  word  that  To  Live  Ai-iiin, 
produced  by  \\  ilding.  Inc.  for  the  St.  Barnabas 
Hospital  (through  the  Holland-Estil  Agency) 
has  been  nominated  as  one  of  the  few  docu- 
mentary short  subjects  from  which  the  .Acad- 
emy of  Motion  Picture  Arts  &  Sciences  will 
select  an  "Oscar"  winner  within  weeks. 

What  greater  honor  can  the  Academy  bestow 
on  this  Mel  l.ondon-Bernie  Hirschenson  pict- 
ure? It  has  already  brought  tens  of  thousands 
of  dollars  to  the  Bronx  institution  to  aid  in  its 
work  on  behalf  of  the  chronically  ill  of  all  ages! 

*  *        * 

American   Medical  Association   Lil>ranj 
Reports  16.8%    Increase  in  Film  Bookings 

Speaking  of  medicine,  film  bookings  by  the 
American  Medical  Association,  serving  that 
profession  through  its  Chicago-based  film 
library,  have  shown  a  gain  of  16.8"!;-  for  lyfi.'^. 
This  marks  the  1 1th  consecutive  year  in  which 
the  association  has  reported  increased  use  ol 
its  400  titles.  A  total  of  9.979  bookings  in 
1963  were  made;  an  increase  of  1.435  over  the 
previous  year. 

The  greatest  increase  was  to  nursing  schools 
(up  61.79^  );  the  second  largest  gain  was 
among  para-medical  schools,  which  include 
pharmacy,  dentistry,  medical  technologists,  etc. 
Here  the  booking  increase  was  30. 1  % .  AMA 
Director  of  Medical  Motion  Pictures  and  Tele- 
vision. Ralph  Crcer.  reports  that  the  library 
now  contains  1.300  prints  of  400  titles. 

Ford  IlislDricat  Fihn  Collection,  Fund 
for  Cataloging,  Given  to  V.  S.  Archives 
■w-  One  of  the  most  valuable  collections  of 
documentary  film  footage  in  America  was 
recently  presented  by  the  Ford  Motor  Com- 
pany to  the  nation.  Before  an  audience  of 
Washington    dignitaries    in    the    simple,    staid 
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ttie  news  in  perspective 


auditorium  of  the  National  Archives,  William 
Clay  Ford  handed  over  340  miles  of  motion 
picture  film  to  the  United  States  Government. 
Accompanying  the  unique  gift  was  a  check  for 
S200.000  to  be  used  for  cataloging  this  Ford 
Historical  Film  Collection. 

A  special  36-niinute  film  which  depicted  a 
broad  slice  of  American  life  in  the  years  from 
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lord  cameramen  of  a  half-century 
Ufiii  itc/i,  suhjects  in  this  scene  from 
the  Historical  Film  Collection. 

1914  to  1946  was  created  for  the  occasion  by 
the  Ford  and  Archives  film  staffs.  There  was 
unanimous  agreement  that  these  film  frames, 
which  chronicle  the  "American  way  of  life" 
should  be  seen  in  theaters  throughout  the 
country. 

Explaining  that  his  grandlalhcr.  the  late 
Henry  Ford,  was  something  of  a  pioneer  in 
recognizing  the  film  for  its  educational  pur- 
poses. Mr.  Ford  said,  "this  is  essentially  his 
gift  to  the  people  of  the  United  States." 

Accepting  the  Collection  for  the  Archives 
were  U.  S.  Archivist.  Dr.  Wayne  C.  Grover. 


and    Bernard    L.    Boutin.    Administrator    ot 

General  Services. 

*        *        * 

Governor,  State  Leaders  .Attend  a  Trenton 
Premiere  of  "The  Land  Called  \ew  fersey" 
And,  rounding  the  "cycle"  of  history,  a 
timely  new  motion  picture  is  helping  to  cele- 
brate the  State  of  New  Jersey's  Tercentenary 
Year  in  1964.  Viewing  the  first  print  of  a  truly 
historical  view  of  that  region,  told  in  I  he  Land 
Called  New  Jersey  by  producer  John  Bransby 
and  sponsor,  the  Humble  Oil  &  Refining  Com- 
pany, state  dignitaries  gathered  at  the  Trenton 
Country  Club  on  January  8th  for  a  premiere. 
Guests  at  the  showing  were  Governor  Rich- 
ard J.  Hughes,  members  of  his  cabinet  and  of 
the  State  Senate  and  Assembly  as  well  as 
members  of  the  New  Jersey  Tercentenary 
Commission.  Frank  Arlinghaus.  President  of 
Modern  Talking  Picture  Service.  Inc..  the 
film's  distributing  company,  was  another  guest. 
Sponsor  luminaries  included  Robert  O.  Goody- 
koontz.  Vice-President  of  Humble;  and  Dr. 
Charles  F.  Jones.  President  of  Esso  Research 
and  Engineering  Company.  The  story  of  the 
Humble  film  library  and  its  wide  audience  will 

he  featured  in  our  next  issue. 

*        *        * 

Names  in  the  News  at  Presstime 

■  Script  writer  Oeveste  Granducci  is  on  a  well- 
varied  film  diet;  pictures  in  work  (or  recently- 
completed  )  cover  such  subjects  as  the  New 
York  World's  Fair,  athletic  recruiting  and 
nutrition.  Those  Virgin  Islands'  palm  trees 
under  which  he  pounds  his  typewriter  were 
really  waving  in  the  breeze! 

Charles  Lipow  has  joined  Birns  &  Sawyer 
Cine  Equipment  Company  (of  Hollywood)  as 
assistant  to  president  Jack  Birns.  9 


Helping  observe  thai  slate's  Tercentenary  Year  is  a  nca  lliiiiihic  (hi  nitilioii  puline.  "I'hi:  Land 
Citlhd  New  Jerscij."  Pictured  at  the  recent  premiere  in  Trenton  were  (left  to  right):  Governor 
lUrluml  ].  Ilughcx;  Robert  O.  Goodykoontz,  Vice-President,  Humble  Oil  &  Refining  Company: 
and   Frank   .\rlinghaus.   President.    Modern    Talking   Picture   Service,   the  film's   nalional  dislribniors. 
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"/  weep  for  Adonais  —  he  is  dead. 

Oh  weep  for  A  doiutis!  though  our  tears 

Thaw  not  the  frost  which  binds  so  dear  a  head! 

And  thou,  sad  hour,  .selected  from  all  years 

To  mourn  our  loss  rouse  thy  obscure  compeers. 

And  leach  them  thine  own  sorrow!  Say  with  me 

Died  Adonais;  till  the  future  dares 

Forget  the  past,  his  fate  and  fame  shall  he 

An  echo  and  a  light  unto  eternity." 

Shelly,  on  the  De;ith  of  Keats 


IN  MEMORIAM 
John  Fitzgerald  Kennedy 

by  Lee  K.  Bobker 


Sketch  by  Jack  Gregory  of  Philadelphia. 


Tn  J 960,  THE  American  People  tentatively 
-*-  —  and  with  notable  lack  of  any  ground 
swell  —  elected  to  the  Office  of  President  an 
energetic,  intelligent  young  man  from  New 
England  and  he,  in  turn,  accepted  the  burden 
of  our  times. 

From  the  moment  of  his  assumption  of  of- 
fice, something  very  significant  happened  to 
this  land  of  ours.  Standing  in  the  raw  January 
cold,  at  his  Inaugural  Address,  his  words  in- 
voked that  "mystic  chord  of  memory  that 
stretched  from  every  patriot  grave  to  every 
heart  and  hearthstone."  Whatever  the  individ- 
ual assessment  was  of  this  man  at  that  moment, 
it  is  a  matter  of  fact  that  the  country  stirred 
from  nostalgia  and  apathy  and  began  to  think. 

If  his  commitments  seemed  more  intellectual 
than  emotional,  it  is  also  true  that  somehow  or 
other  they  reached  us  —  all  of  us  —  from 
New  York  to  Peoria  —  from  San  Francisco  to 
Atlanta,  The  past  was  put  away  and  the  future 
didn't  seem  quite  so  frightening.  If  he  was 
young  —  he  made  each  of  us  feel  younger.  If, 
as  Lyndon  Johnson  says,  politics  is  the  art  of 
the  possible,  John  F.  Kennedy  made  everything 
seem  possible.  If  solutions  still  seemed  difficult, 
there  was  an  undercurrent  of  confidence  that 
problems  could  be  solved  —  and  his  impact 
on  this  country,  indeed  on  the  entire  world, 
was  significant, 

A  threatening  recession,  predicted  by  ail  the 
major  economists,  was  met  and  passed.  Our 
lelations  with  foreign  countries  changed  in 
mood  and  atmosphere  —  and  suddenly  the 
prospect  of  peace  seemed  just  a  little  nearer. 

There  are  those  who  state,  with  some  justifi- 
cation, that  at  times  his  words  out-performed 
his  actions.  .\nA  there  are  those  who  feel  that 
"it  is  pointless  to  eulogize  on  the  basis  of  only 
three  years  of  office,  when  the  hard  materials 
of  achievement  seem  somewhat  nebulous  when 
analysed  on  a  piece  of  paper."  With  acceptance 
that  argument  can  be  made  in  this  direction, 
it  still  seems  to  me  that  this  approach  to  John 
F.  Kennedy  is  specious  and  misses  the  essential 
point  of  what  he  was  in  hi>torical  perspective 
for  this  nation. 

For  America,  in  the  seventh  decade  of  the 
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Twentieth  Century,  John  F.  Kennedy  pointei 
a  way  and  by  the  fact  of  his  being  and  hi 
bearing,  he  supplied  the  drive  for  all  of  us  tc 
"begin  again." 

If  there  is  one  quality  above  all  else  tha 
separates  this  nation  from  other  great  land 
of  history  and  many  other  notable  experiment 
in  government,  it  lies  in  the  fact  that  we  be 
lieve  in  the  possibility  of  a  good  world  and  . 
good  life  for  everyone,  Jefferson  believed  ii 
it.  Lincoln  —  and  both  Roosevelts  did  —  anc 
so  did  John  F.  Kennedy.  And  everything  ht 
did  and  said,  in  everything  he  was  committee 
to,  he  reminded  us  again  of  the  possibilitie 
that  lie  ahead  for  the  nation  and  its  people. 

He  is  dead  —  "nor  alt  our  piety  nor  wit.  cat 
lure  it  back  to  cancel  half  a  line  —  nor  all  oiii 
tears  wash  out  a  word  of  it." 

In  our  desire  to  continue  —  in  our  emphasis 
on  the  necessity  of  a  nation  to  go  on  —  in  a! 
the  words  which  have  been  written  to  exhort  u' 
to  look  to  the  future,  let  us  remember  him  — 
because  he  was,  in  his  being,  a  living  tribute  tc 
the  nation  that  produced  him.  His  mind,  hi- 
vision,  his  deep  intuitive  understanding  of  tht 
vitality  of  the  American  dream,  his  commit- 
ment to  the  ultimate  and  meaningful  quality  ol 
all  people  everywhere,  and  his  belief  in  the 
possibility  of  a  world  at  peace  —  made  John 
F.  Kennedy  unique  in  our  time  and  places  him 
significantly,  among  the  greater  assets  of  the 
great  experiment  which  began  in  1776. 

It  has  been  said  in  many  languages  and  in 
many  ways  that  the  times  demand  greatness. 
For  a  very  brief  period  of  time.  John  F,  Ken- 
nedy provided  this  country  with  great  leader- 
ship. In  life,  he  excited  us  and  spurred  us 
forward.  For  those  of  us  who  work  in  the 
creative  arts,  in  which  great  works  became 
more  possible,  our  memory  of  the  living  John 
F.  Kennedy  must  make  each  of  us  want  to  be 
just  a  little  more  than  we  are.  What  we  hold 
in  our  minds  of  this  man.  however,  must  make 
us  work  a  little  harder  to  transform  this  time, 
this  place,  into  what  he  knew  it  could  be.      S' 

Lee  Bobker,  who  wrote  this  eulogy  to  the 

late  President,  heads  the  distinguished 

group  of  filmmakers  at  Vision  .Associates.  Inc. 
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Tlic  Production  Review  "Man  of  the  Year" 


M. 


W  .    liiliiir.    Sr. 
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\X/ E  Honor,  us  our  "man  of  the 
year"  in  this  Annual  Pro- 
duction Review,  one  of  audiovisual 
communications"  most  dedicated 
servants  of  the  medical  profession 
nd  of  medical  teachini;.  Mervin 
W.  LaRue.  Sr..  merits  this  distinc- 
tion as  a  highly-specialized  pro- 
ducer in  this  chosen  field  for  the 
past  27  years.  A  Pioneer,  so 
honored  by  the  Society  of  Motion 
Picture  and  Television  Engineers 
when  he  completed  30  years  of 
service  in  1954.  he  served  (for 
iwo  terms)  as  President  of  the 
Biological  Photographic  Associa- 
tion. 

In  1956,  that  group  bestowed 
on  him  its  highest  honor:  the 
Louis  Schmidt  Award  and  he 
carries  their  highest  professional 
distinction  as  a  Fellow  of  the 
'BPA.  But  the  honor  greater  than 
i  these  and  far  less  publicized  is  the 
debt  of  gratitude  owed  this  man 
by  thousands  of  medical  students, 
technicians  and  doctors  for  the 
ceaseless  development  of  new 
medical  photographic  techniques 
on  which  he  has  labored  in  his 
studio  and  shop. 

Newsreel  to  Operating  Room 

In  his  70"s.  ""Merv"  LaRue  can 
look  back  upon  a  career  which 
dates  back  to  those  early  days  in 
Manhattan  when  he  joined  Under- 
wood &  Underwood  as  an  assist- 
ant, later  becoming  a  still  photo- 
grapher in  1912-1915.  He  became 
a  motion  picture  cameraman  for 
Pathe  News,  covering  roving  as- 
signments in  the  U.  S.  and  Canada 
in  1916-1917.  During  World  War 
I,  he  instructed  in  aerial  photo- 
graphy at  one  of  the  Army's  flight 
training  centers,  returning  to  Pathe 
for  such  assignments  as  the  Prince 
of  Wales'  visit  to  Canada. 

His  first  interest  in  medical 
films  began  when  Doctors  Bant- 
ing and  Best  were  perfecting  their 
discovery  of  insulin.  After  lensing 
animals  used  in  their  laboratory 
studies  (and  newsreel  coverage 
when  the  success  of  the  experi- 
ments was  announced),  he  was  in- 
vited to  film  surgery  at  Toronto 
General  Hospital. 

That  experience  stayed  with 
him.  An  interlude  of  some  years 
with  Bell  &  Howell  (setting  up 
processing  equipment  in  laborator- 
ies across  the  country)  allowed 
him  to  work  on  several  films,  in- 
cluding the  first  medical  sound 
film  of  its  day  (the  story  of  insulin 
and  its  use,  sponsored  by  Eli 
Lilly).   Later,   at   Burton   Holmes 


«-r    in    Mt-ilii-;it    Mini    l*roilnrtion 

Films    in    Chicago,    he    continued 
his  work  in  medicine. 

The  realization  that  16mm  had 
now  opened  new  horizons  for  this 
specialized  field,  plus  the  rapid 
development  of  early  color  films 
of  significance  in  medicine  and 
surgery,  led  him  to  the  formation 
of  his  own  company  in  1936. 
An   Innovator  of  New  Tools 

Today,  Mervin  W.  LaRue.  Inc.. 

is  the   "alwavs  available"  con^ull- 


Honond  as  Man  of  the  Year" 

ant  to  the  medical  profession,  an 
innovator  of  new  tools  for  better 
medical  film  production,  a  source 
of  this  specialized  equipment  for 
institutions  and  medical  film  peo- 
ple and  the  creator  of  complete, 
often-honored,  medical  motion 
pictures.  16  of  the  films  he  has 
produced  (three  were  written  by 
him  also)  have  received  a  total  of 
26  awards.  Among  these:  Fire  & 
Explosion  Hazards  from  Flam- 
mable Anesthetics,  which  was 
honored  by  the  American  College 
of  Surgeons  (citation);  shown  at 
the  Venice  and  Padua  Film  Festi- 
vals and  cited  by  the  Biological 
Photographic  Association. 

.A  llerila^c  aiul  a  Credo 

This  constant  innovator  in  a 
field  of  vital  importance  to  all 
mankind  is  in  his  later  years.  The 
tools  he  has  created  and  his  library 
of  medical  footage  offer  an  op- 
portunity to  one  of  this  country's 
great  medical  institutions  or  to 
another,  younger  innovator-to- 
come  like  himself.  Let  us  hope 
that  wherever  this  heritage  goes, 
it  will  carry  with  it.  "Merv"  La- 
Rue's  philosophy: 

"//  /  ^ive  prompt  advice  and 
service,  wherever  there  is  a  need 
for  it,  the  business  will  take  care 
of  itself."  He  is  an  example  to  all 
of  us  —  this  man-of-the-year.     g- 


we  pause  to  tionor 

—  some  noteworthy  individuals  and  film  programs  for 
their  contributions  to  the  progress  of  the  field  in  19G3: 

These  Individuals,  for  Industry  Leadership 

William   J.   Connelly,   President,    Industrial   Audio-Visual   Association 

Ralph  Creer,  Director  of  Medical  Motion  Pictures 
and  Television  for  the  American  Medical  Association. 

John  Flory,  Past-President  and  Willis  Pratt,  President 
The  Council  on  International  Nontheatncal  Events 

Jack  R.  Goetz,  President.  Industry  Film  Producers  Association. 

Jamison  Handy,  for  his  pioneering  efforts  in  so  many  phases 
of  communications  for  education  and  industry. 

Saul  Jeffee,  President,  Association  of  Cinema  Laboratories 

Peter  J.  Mooney,  Past-President,  Film  Producers  Association  of  N.  Y. 

Reid  H.  Ray,  President  of  the  Society  of  Motion  Picture 
and  Television  Engineers 

Byron  Roudabush,  and  his  Committee,  for  their  contribution 

of  a  "Handbook  of  Recommended  Standards  and  Procedures 

for  Motion  Picture  Laboratory  Services"  for  the  ACL. 

These  Film  Programs  and  Audio-Visual  Facilities 
for  the  Advancement  of  Communication 

The    American    &    National    Leagues   of   Professional    Baseball,   on 

behalf  of  millions  who  share  those  annual   "World's  Series"  films. 

The  Bell  System:  for  the  Business  Communication  Seminar,  as 
initiated  in  Chicago,  a  pace-setting  example  of  integrated  use  of 
audio    and    visual    tools   and    techniques   for    idea    communication. 

The  Ford  Motor  Company:  for  the  contribution  to  the  U.  S.  National 
Archives    of    the    unparalleled    Ford    Historical    Film    Collection. 

The  National  Committee  on  Films  for  Safety:  for  its  example  of 
constructive  leadership  m  film  selection,  set  through  the  years  in 
the  well-organized  National  Safety  Film  Awards  program. 

Pan-American  Airways:  for  the  high  standards  of  its  films  in  both 
internal   training  programs  and  for  travel   promotion  to  the  public. 

The  Peace  Corps:  for  showing  America  the  meaning  of  hard-won 
goodwill  through  unselfish  sharing  of  the  minds  and  hands  of  its 
Volunteers  and  for  the  "film  of  the  year"  as  reported  to  the  Ameri- 
can  people   in  the  motion   picture  —  "Mission  of  Discovery." 

The  Science  Film  Program  of  the  Bell  System:  for  bringing  the 
youth  of  America  an   inspiring  view  of  the  horizons  of  science. 


BUSINESS  SCREEN   INTERNATIONAL  HONORS 

The  British  Industrial  Film  Association,  representative  of  the 
finest  in  sponsor  cooperation  in  that  country  and  the  1964  host 
for  the  Fifih  International  Industrial  Film  Festival,  to  be  held 
in    London    November    2-6.    at    the    Shell    International    auditorium. 
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Serving  as  part  of  a  clinic's  medical  team  in  Voyo.  West  Africa.  i.\  Dr. 
\'i(k  Ciiiiiiiniiluin).  Spriiii^fitld  Ctiiln  .  .V.  1,  Below:  liiilfwuij  'round  tJit- 
uiirlil.   land    llinincnuin   i.s   I'aki.'.tan'.'i  imlij   Iriiincd   iisi/iliinlric   nnr.sr   .   . 


MISSION  OF  DISCOVERY 

A  Documentary   Film   Iteport    to   the   Anierieaii   People 
Shows   Peace   Oorps   \oliinteers   at   Work    in   the    Fiehl 


THE  PEACE  CORPS  had 
some  6.668  of  its  7.300 
Volunteers  in  service  abroad 
in  the  early  months  of  1964,  These 
men  and  women  from  all  sections 
ol  the  LInited  States  have  earned 
the  commendation  of  the  Congress 
and  of  the  heads  of  state  in  nearly 
every  African.  Asian  and  Latin- 
American  country  where  they  are 
sharing  their  minds  and  hands, 
■'investing  a  part  of  their  lives"  in 
a  mission  of  discovery.  Hundreds 
of  these  Volunteers  are  now  re- 
turning home  after  completing 
their    two    years    of    service. 

The  26'2-minute  black  and 
white  sound  motion  picture  which 
shares  some  of  the  experiences 
and  problems  of  the  Corps  and 
the  world  in  which  it  is  working 
carries  that  appropriate  title:  A 
Mission  of  Discovery.  It  is  an 
utterly  factual  film,  as  free  of  illu- 
sion and  fanfare  as  are  the  labors 
of  the  Corpsnien  and  women. 
Primarily,  it  is  a  documentary  of 
devotion  to  the  premise  that  the 
"passion  of  men  and  nations  for 
freedom  and  justice  .  .  .  for  an 
end  to  poverty  and  a  share  of  the 
good  life,  shall  be  realized." 

Scenes  From  Many  Countries 

Lloyd  Wright  of  the  Peace 
Corps  wrote  the  tight  script  which 
binds  the  multitude  of  stills  and 
the  motion  picture  footage  brought 
together  from  Peru  and  Togo. 
Nepal  and  West  Pakistan,  Turkey, 
Tunisia  and  Tanganyika  and  the 


myriad  of  other  faraway  places 
where  the  Corps  has  gone.  There 
are  no  suspenseful  scenes,  no 
"romance"  and  no  glamor:  but 
the  challenging  words  of  Oliver 
Wendell  Holmes  shine  through: 

"III  order  tluil  I  respect  a  man, 
I  require  tluil  in  some  way  he  have 
parlicipalcd  in  llie  passions  of  his 
limes." 

Wilding.  Inc.  was  privileged  to 
assemble  these  scenes  into  the 
memorable  documentary  film  that 
has  emerged  under  the  skillful 
hands  of  director  Gus  Eisenman. 
Early  prints  were  in  so  great  de- 
mand that  additional  hundreds  had 
to  be  acquired  to  satisfy  requests 
from  nationwide  audiences  to 
Modern  Talking  Picture  Service. 
Inc.  and  to  Peace  Corps"  head- 
quarters in  Washington. 

"The  Thin  Edye  of  Survival"' 

In  their  Mission  of  Di.tcovery, 
Volunteers  are  finding  "a  world 
rich  in  culture  .  .  .  diverse  in  prob- 
lems, customs,  traditions  and 
values.  And  a  world  living  on  the 
.thin  edge  of  survival  where  85% 
of  its  peoples  earn  less  than  $450 
a  year." 

As  they  serve  in  teaching, 
medicine,  community  development 
and  farm  improvement  assign- 
ments, the  Volunteers  are  living 
with  the  people,  working  alongside 
them,  eating  the  same  food,  doing 
the  same  jobs  .  .  .  experiencing 
llieir  frustrations.  "They  know," 
the  film  track  reports,  "they  will 


Barbara  Wylie  is  an  English  teacher  in  Katmandu,  \'epal.  Slic  /i«.s  .start- 
ed  a   special   school  for   undirprivilciicd    cliildrcn    in    licr   neifihliorhood. 
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TU   ijoy  —  in  A.-i     )) 


N'oluntcers  Margaret  Gall  ami  licr  Inisband.  .\l- 
lait.  arc  Eng/i.v/i  tcaclurs  in  Ciiukiri.  Tiirkiij. 
a   town   of  20,000   people   near   Ankara    .... 


help    these     !/()l(/ ,, 

ernimnt.   trade,   science  oj   their  einiiitry 


Both   .Margaret  and  Allan  Gall  lin    graduates  of 


Learning    Luglish    in     elas.se-'i     like    Allan's    will 

'masters    participate    in    the    gov-      )'ankl<in  College.  S.  75.   To  their  tinij  apartment 

come     Tiokish    slmlents    for    after-class    studies. 


not  change  the  world  drastically. 
But  they  also  know  they  will  not 
leave  it  the  same." 

A  Medical  Team  in  Togo  .  .  . 

•  The  scenes  which  illustrate  this 
review  of  A  Mission  oj  Discovery 
relate  a  small  part  of  a  worldwide 
story.  The  Peace  Corps'  medical 
team  at  a  clinic  in  Sokode.  Togo. 
West  Africa  includes  among  its 
registered  nurses,  licensed  practi- 
cal nurses  and  medical  technolo- 
gists, doctors  like  Nick  Cunning- 
ham. Age.  35.  Hometown.  Spring- 
field Centre.  New  York.  The  team 
daily  confronts  diseases  long  con- 
quered in  the  U.  S.  Malaria, 
bilharzia.  hookworm  and  leprosy. 


diseases  vaguely  remembered  in 
America,  take  their  toll  of  human 
life  and  human  energy. 

Results  for  teachers,  the  film 
shows,  are  far  less  obvious  than 
building  a  bridge  or  a  road.  But 
the  rewards  are  great,  too.  Wrote 
one  Volunteer:  "our  reward 
conies  from  the  satisfaction  of 
seeing  a  child's  face  light  up  when 
he  has  learned  something  new." 

Food  for  a  Hungry  \\'orld 

With  half  the  world  going  to 
bed  hungry  every  night,  the  work 
of  Peace  Corps  Volunteers  with 
experience  in  agriculture  and  home 
economics  is  of  vital  importance. 
They    are    helping    teach     better 


farming  methods  .  .  ■  developing 
irrigation  systems  and  working 
with  women  in  food  preservation 
and  nutrition  programs.  Some  of 
these  \oluntecrs  are  itraduatcs  of 


agricultural  colleges.  Others  have 
little  or  no  college  experience  .  .  . 
but  grew  up  on  .American  farms 
and  through  practical  experience 
(con  riNUl-l)       ON       P.^GE        195) 


On   the   job   in   Tansan>ika,   this   Peace  Cor/w  Volunteer  is  one  of  many 

uith    exp<ri(  nil-    in    UiincullUK  .    hilpin^    leudi    hrlln     Idiiiiiri'^    nuihods. 


In   some    African    villages,    .5.5    out    of    11)0    ehildim    do    not    snnite   iheir 
first    11*  to  !'■      I^iseoses  vaguely   n  intiulti  nd    in    Anuriea   take   many. 


"This  is  Man  the  Manager.  He  (idiiiini.strutcs  the  future  .  .  .  forecasting  .  .  . 
predicting  .  .  .  drawing  pictures  of  things  that  luivcn't  happened:  confident 
that  lie  can  make  Iheni  conic  to  pass."  Production  uas  hij  llennj  Strauss  &  Co. 

"Man  the  Manager '  Reflects  on  His  Role 

Pan  Am  Inlt-rnal  Film  Uses  "Majiic  Mirror"  to  Give  Perspeelive 


Tn  Times  of  Rapid  Change  it 
•*■  often  becomes  necessary  to 
stop  for  a  moment  the  treadmill 
of  daily  affairs  .  .  .  look  back  at 
achievements  consolidated  .  .  . 
and  listen  to  the  calm  voice  of 
analytical  reason.  For  men  hold- 
ing important  managerial  respon- 
sibilities, this  pause  in  the  day's 
occupations  becomes  even  more 
essential  when  (as  is  the  case  with 
a  great  international  airline )  both 
technology  and  concepts  of  opera- 
tion are  in  a  state  of  rapidly  cie- 
celerating  development. 

Mim  The  Manager  ...  a  new- 


motion  picture  produced  for  Pan 
American  by  Henry  Strauss  & 
Co..  Inc.  in  collaboration  with  the 
Airline's  System  Sales  and  Service 
Training  Department  ...  is.  in 
effect,  a  sort  of  "magic  mirror" 
wherein  Managers  can  see  both 
the  profession  and  its  problems 
in  perspective. 

Since  it  deals  with  basic  prin- 
ciples of  management  as  both  art 
and  science,  the  film  makes  use  of 
animated  rather  than  live  tech- 
niques. This  provides  two  key  ad- 
\antages. 

First  of  all.  it  permits  the  e\- 


"Early  in  the  game  he  developed  the 
habit  of  thinking  big.  This  teas  per- 
haps the  first  strategy  meeting  in 
history.  The  leader  defined  the  ob- 
jective .  .  .  indicated  an  approach." 


"Plans  clear!)'  defined  .  .  .  orgmuza- 
tion  .set  up  to  carry  them  out.  Only 
minor  difficulties  remained  .  .  . ' 
.\L\\  :il:  "/  say  thae  rocks  ain't 
big  enough." 
Max   =2:   "/  .say  they  are  .   .   .   . ' 


"To     his    battles     he    brought     liis  "Out    nl     pii-st-iit    l.icts.    a    picture 

knoicledge   of  organization,   delega-  "t  future  possibilities.  He  estimates, 

fion  of  command  .  .  .  a  plan  of  action  predicts,  tran.slalcs,  directs  and  sets 

with    a    predetermined    objective."  '"   motion   all  the  forces  which   he 

, commands." 


position  of  serious  concepts  in  a 
way  that  eliminates  ponderous- 
ness  while  retaining  (and  even 
sharpening )  the  clarity  needed  for 
defining  complex  ideas. 

Secondly,  by  removing  prob- 
lems of  management  from  the 
pressure  of  day-to-day  preoccupa- 
tions,   it   stimulates   the   audience 


to  fresh,  thoughtful  and  unhurried 
consideration.  How  Man  the  Man- 
ager actually  accomplishes  this  is 
suggested  by  the  accompanying  il- 
lustrations and  narrative  e.xcerpts 
from  the  film  on  this  page. 

The  film  was  produced  for  in- 
ternal itse  only.  It  is  not  available 
outside  the  Pan  Am  organization. 


A  Fresh.  New  Look  at  the"  W 


oinan  .-> 


Dav' 


N«-«    \  isiial   Coneepis   antl   .Adaptability   of   Its   Presentation 
W  in  l{u>er  F>lamlil<^  for  Faweelt  Puhlishing  Company's  Show 


A  Space  Sales  presentation 
-^■-  which  recently  made  the 
rounds  of  advertising  buyers 
across  the  country  has  aroused 
considerable  enthusiasm  for  its 
startling  new  visual  concepts  and 
its  adaptability  to  all  sorts  of  pres- 
entation room  conditions. 

Woman's  Day,  explaining  its 
credo  "Where  Service  Is  An  Ex- 
citing Theme,"  put  on  the  presen- 
tation daily  in  New  York  and 
Chicago  —  for  ten  weeks  at  the 
Waldorf keller  in  the  Waldorf  As- 
toria Hotel,  and  for  three  weeks 
in  the  Consulate  Room  of  the 
Continental  Hotel  in  Chicago  — 
while  another  unit  was  traveled 
from  city  to  city  for  one  night 
stands  over  a  one-month  period. 

Produced  by  X'isualscope,  Inc. 

The  presentation  was  designed 
and  produced  by  Visualscope.  Inc. 
Its  physical  components  included 
a  portable  screen.  4 '/i -feet  high 
and  12-feet  wide,  set  in  wings,  a 
big  Powerhouse  craw!  projector, 
tape  recorder,  and  Mobilcolor 
lighting  equipment.  The  unusual 
and  unique  part  of  the  perform- 
ance was  an  image  of  a  recent  Wo- 
man's Day  cover  which  appeared 
on  the  screen  at  the  end  of  the 
show,  and  which  seemed  to  be  so 
extraordinarily  lifelike  that  audi- 
ences gasped  in  astonishment. 
This  was  achieved  with  a  three- 
foot  by  four  and  one-half-foot 
transparency,  bound  in  Plexiglas, 
which  was  hoisted  into  position 
just  back  of  the  center  of  the 
screen  and  focused  on  it  by  a 
clear  light  from  a  projector,  while 
Mobilcolor  lights  were  played  on 
the  screen  in  synchronism  with 
music  on  the  tape  recorder. 

Geared  to  Eacli  of  tlie  Salesmen 

The  Woman's  Day  presentation 
was  planned  by  Fawcett  Publish- 
ing Company's  .'Advertising  Direc- 
tor. Mortimer  Berkowitz,  with  the 
idea  of  not  having  a  completely 
"canned"  show,  but  one  which 
would  supply  an  ideal  supporting 
background  to  the  individual  pres- 
entations of  each  of  the  magazine's 
23  space  salesmen.  Each  salesman 


gave  his  oun  pitch  on  his  own  day 
to  his  own  individual  client  groups, 
and,  working  with  a  push  button 
on  the  lecturn.  timed  the  show  — 
slides,  crawl  sequences,  taped- 
sound  interludes,  etc.  —  to  his 
own  pace.  The  speakers  knew 
that  they  controlled  the  whole 
show  and  need  not  worry  about 
backstage  activities. 

The  presentation  story,  written 
by  Sales  Promotion  Manager 
Doris  Henry,  and  by  Manager  of 
Promotion  Robert  Ralske,  shows 
that  circulation  is  way  up  (!38 
per  cent  )and  is  entirely  in  single 
copy  sales,  not  "bought"  subscrip- 
tion circulation,  as  in  some  other 
ladies'  magazines.  But  more  than 
numerical  strength.  Woman's  Day 
has  the  power  of  a  service  maga- 
zine attuned  to  today's  average 
woman.  For  instance,  it  says  to 
the  advertising  space  buyer,  "are 
these  fashions  related  to  the  life 
your  wife  leads?"  —  while  it  pic- 
tures some  bizarre,  way-out  fash- 
ions culled  from  the  pages  of 
McCall's  or  Ladies  Home  Jour- 
nal. Woman's  Day,  on  the  other 
hand,  features  fashions  "a  wo- 
man can  not  only  admire,  but  buy 
and  wear."  —  stuff  that  is  taste- 
ful, stylish,  and  realistic,  as  well. 

Compares  Features  and  Figiu-es 

The  presentation  shows  some 
wild  hair-do's  from  LHJ,  some 
dramatic  off-beat  food  planning 
pages  from  McC.  and  contrasts 
them  with  beauty  and  food  stories 
in  WD.  Very  impressive  compari- 
sons —  all  taken  from  one  month's 
issues  of  all  the  leading  women's 
service  magazines. 

.'And  there  are  statistics  to  look 
at.  too  —  Roper  readership  stu- 
dies, successful  case  histories  of 
advertising  response,  comparisons 
between  the  values  of  SOc  maga- 
zines you  can  subscribe  to  for 
12'/ic  including  postage,  and 
those  which  sell,  full-price,  un- 
forced, ungimmicked,  100  per 
cent  single  copy  sales. 

The  magazine  has  found  that 
by  bringing  its  own  sales  staff 
strongly  into  the  presentation  — 
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attuning  the  show  to  each  man 
and  thus  making  it  personally  his 
own  —  it  could  relate  much 
stronger  to  the  audience.  Sales- 
men are  speaking  to  the  people 
they  know  well,  people  they  call 
on  regularly. 

Prcpiinitioii  for  Slic>\Miuiii>lii|> 

Throughout  the  weeks  of  pres- 
entation, each  salesman  was  given 
a  script  in  advance,  for  practice. 
and  uiven  two  full   dress   rehear- 


w 


numbering  into  the  millions 
about  to  descend  on  the  metro- 
politan New  York  area,  enroute 
to  Fairgrounds  on  Flushing  Mead- 
ows, a  coniptehensive  pic;ure  of 
highway  dc\ek.pnients  which  have 
taken  place  in  that  area  is  of  keen 
interest.  The  recent  28'/2 -minute 
color  motion  picture.  Roiuls  to  ihe 
Fiiiiire.  produced  for  the  Tr'- 
borough  Bridge  and  Tunnel  Au- 
thority, headed  by  Robert  Moses. 
by  John  Campbell  iMlms.  is  a  most 
instructive  and  illuminaliny  \ic\\ 
of  that  subject. 

Roads  to  the  Future  actually 
starts  in  the  past  —  with  scenes 
of  New  York  traffic  dating  back 
to  1900.  It  enlarges  to  the  vista 
of  the  twenties  and  thirties,  when 
the  "population  explosion"  in  au- 
tomobiles was  matched  by  the  de- 
velopment of  New  York's  bridges. 


sals  before  going  on.  They  have 
not  only  universally  enjoyed  giv- 
ing the  performance,  but  have 
been  remarkably  effective  as  well. 
Backstage,  the  foolproof  set- 
up, designed  and  constructed  by 
Visualscope  technicians,  could  be 
put  together  in  a  new  town  (for 
the  traveling  unit)  in  a  strange 
room  in  a  little  over  two  hours 
and  looks  as  if  it  were  custom- 
made  for  the  room.  gj" 


Sigiiiil   i^  "GO"  on 

1N>«   YorkV  Loiifj-KanjK-  Traflif 

"~   n III    Worlds    F.air    crowds 


Roacl^   to   llic    I  ;iir 

Plans  ill  "Koads  to  tin-  Kuliirc" 

tunnels  and  the  first  expressways. 

The  superhighways  of  the  sixties 
are  the  highlights  of  the  picture. 
1  hey  were  lensed  from  speeding 
planes,  from  hovering  helicopters 
(with  unusual  smoothness)  and 
from  a  weird  cameia  vehicle 
which  startle  J  Ne.v  York  area 
drivers  for  months — a  convertible 
equipped  with  a  revolving  execu- 
tive armchair  in  place  of  the  nor- 
mal back  seat,  carrying  a  strapped- 
in  cameraman  instead  of  the  usual 
pas.senger. 

The  cameraman  was  Michael 
Livesey;  the  chair  belonged  to  di- 
rector John  Campbell.  Roads  to 
the  f'ulure  was  superbly  edited  by 
Ray  Sandiford  and  its  music  sup- 
plied by  Bob  Velazco.  Animation 
was  by  Visualscope,  Inc.  The  film 
is  being  released  by  Association 
Films  and  will  encourage  travelers 
who  plan  auto  trips  to  the  Fair,  y- 


Key    to    Film    Results 

A  Buyer's  Guide  to  the  Producer  Listing  Pages 

Tn  the  67  PAtiiiS  which  provide  facts-in-depth  on  spccial- 
izing  film  (and  tape)  production  facilities  throughout  the 
United  States,  Canada  and  abroad,  the  Editors  of  Business 
Screen  again  provide  the  most  authoritative  and  comprehen- 
sive buyer's  reference  guide  available  anywhere.  The  reader 
can  look  beyond  the  definitive  lines  which  disclose  key  person- 
nel, into  details  on  the  nature  of  services  and  physical  equip- 
ment available.  Most  imporiani  of  all  are  the  references  which 
provide  data  on  clients  and  the  types  of  work  performed  by 
these  listed  companies. 

The  listings  include  377  companies  in  the  U.S.;  14  m  Canada 
and  an  additional  68  producers  on  other  continents.  Within 
these  V.  S.  companies  we  name  2,015  key  people  on  permanent 
staffs  of  listed  studios.  Data  on  1 10  branches  is  made  available 
for  your  convenience.  And  there  are,  in  this  14th  Annual 
Production  Review,  specific  titles  and  sponsors  of  some  1,921 
motion  pictures  and  633  slidefilms  (o  which  you  may  refer. 

Look  for  these  primary  guidelines  when  considering  a  pro- 
ducer: jinancial  stability  (the  ability  to  complete  a  given  as- 
signment on  original  terms);  permanence  of  staff  and  physical 
facilities;  and  experience  (familiarity  with  the  specific  medium 
involved  as  well  as  ability  to  undertake  the  subject  matter ) . 
References  set  forth  here  are  representative:  see  these  and 
other  relevant  films  submitted  by  the  producer. 

Those  who  specialize  in  the  television  commercial  are  listed 
with  appropriate  credits;  only  new  companies,  not  previously 
listed  or  organized  in  1963,  arc  accepted  without  the  prere- 
quisite of  five  or  more  films.  The  exceptions  to  this  rule  are 
notable.  An  individual  or  company  of  known  repute  handling 
a  single  subject  ie.]uiring  time  may  be  accepted  by  editorial 
board  ruling  —  and  only  a  few  were. 

Inevitable  "gremlins"  or  type  errors  will  be  promptly  cor- 
rected and  listings  too  late  for  publication  in  this  Review  will 
appear  in  our  first  Production  Review  Supplement  at  mid-year. 


Siip<  rlilij-diiiiiuilcd  scenes  mic  cicucrs  of  "Roads  to  the  Future" 
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UNITED  STATES 

Producers  Page  No. 

A  C  I  Productions  109 

Academy  Film  Productions,  Inc.  138 
Academy-McLart)-  Film 

Productions,   Inc.      125 

.Acorn  Films  of  New  England,  Inc 107 

Admaster  Prints  Inc 109 

Aegis  Productions.  Inc 109 

Airlab  Films    ,    .  ' 147 

.\le.\ander  Film  Company       .  .  149 

.\llegro  Film  Productions,  Inc.  110 

Gilbert  .\ltschul  Productions,  Inc.  138 

Amberson  .Associates  110 

American  Film  Productions,  Inc 110 

Anderson,  |.  L.,  Motion  Pictures  137 

Anderson,  Jack,  Productions  146 

Anderson,  Leonard,  Associates,  Inc.  110 

.Animated    Productions.    Inc.  110 

-Animation.    Inc.  152 

.Animatic  Productions,  Ltd.                . .  110 

.Animators,  Etcetera,  The   129 

.Arjan  Motion  Pictme  Productions,  Inc.  152 

Artists  Representatives,  Inc.  142 

.\ssociated  Film  Consultants,  Inc.  110 

.Atlas    Film    Corporation  138 

Audio   Productions,   Inc.  Ill 

Barbre,  Thos.  T-,  PriKhictions.  Inc.   .  .  149 

Bash,  D.  David,  Productions  152 

Bay  State  Film  Productions.  Inc.  107 

Beck,  John,  .Associates,  Inc.  126 

Becker,  Marvin,  Films  150 

Becker-Coes.sl,   Inc.                            .  .  138 

Beeland,  Charles  D.,  Company  132 

Biocani,  Inc.  Productions  111 

Birch,  Michael,  &  .Associates                   .  138 

Blair  Motion  Pictures,  Inc.  .  .  128 

Bransbv,  John,  Productions,  Ltd.     .  Ill 

Bras,  Rene,  Productions  111 

Brav  Studios,  Inc.  Ill 

Rukar  &  Larisch,   Inc.  Ill 

Cahill,  Charles,  and  .Associates,  Inc.  152 

Calvin   Productions,    Inc.            .  .  145 

Calvin-De   Frenes   Corp.  129 

Cameras    International  138 

Cameron  Film  Productions  159 

Campbell   Films                                    .  .  109 

Campbell.   John,   Films,   Inc.  107 

Cam])us  Film  Productions,  Inc.  Ill 

Canyon  Films  of  Arizona,  Inc.  147 

Capital  Film  Service  1.36 

Capitol  Film  Productions  1.52 

Carlocke  Langden                                    .  147 

Carousel  Productions               .  .  Ill 

Gate  &  McGlone  Films  1.52 

Gatinella-Blake  Associates   Ltd.  112 

Cavalcade  Productions,  Inc.               .  .  1.3S 

Gentron    Corporation,    Inc.  143 

Chain.   Hu,   .Associates        ..  112 

Channon  Productions,  Inc.  112 

Chapman  5  Productions.  Inc.  15.3 

Charles,  Hcnrv,  Motion  Picture  Studios  126 

Chenoweth,  R.  B.,  Films  1.53 

Chicago  Film  Laboratory,  Inc.  139 

Cinecom-U.S.                                             .  .  149 

Cineqraft-Gontinental   Productions,   Inc.  136 

Cinema  Center  of  New  York  112 

Cinema  One  Productions,  Inc.  1.37 

Cine-Pic    Hawaii  159 

Cinerama /Commercial    Films    Di\  ision  1.53 

Cine-Tele   Productions                .  .  15,3 

City  Film  Center,  Inc.  112 

Clifton  Productions,   Inc.  112 


Producers 


Page  No. 


Close  and  Patenaude 

Golbum.  John.  .Associates.  Inc. 

Coleman  Productions.  Inc. 

Colonial   Films.   Inc 

Color   Illustrations,   Inc. 

Columbia   Pictures  Corporation 
Communications  .Associates,  Inc. 
Condor  Films,   Inc. 
Continental  Film  Productions  Corp. 
Cople\-  Productions 
Copri  Intern.itional  Fihns.  Inc.   .  . 
Countryman-Klang  Film  Productions 
Craig,  Walter  S..  Film  Productions 
Craven,  Thomas,  Film  Corporation 
Creative   .Arts   Studio,   Inc. 
Creative   Communications,   Inc. 
Creative  Visual  Media,  Inc. 
Culhane,  Motion  Picture  Enterprises 

D4  Film   Studios,   Inc. 

Daggett,  .Avalon,  Productions 
Daneck  Productions,  Inc. 
Data/Films 
Davidson    Films 
Dekko  Film  Productions,  Inc. 
Dcneen,   William,   Inc. 
Depicto  Films  Corporation 
Ditzel,   William.    Protluctions 
Donovan,  Kc\in.  Films 
Douglas   Film  Industries 
Douglas,   Neil,   Productions 
Dudley   Pictures   Corporation    .  . 
Dunn,  Cal,  Studios,  Inc. 
Dynamic  Fihns,  Inc. 

EMC  Corj^oration 

East  Coast  Productions,  Inc. 

Edson,   Franz,   Productions 

Elektra  Film  Studios,  Inc. 

Elliot.   Unger  &  Elliot 

Elms,  Charles,  Productions,  Inc. 

ICmpire   Films   Corporation    

Empire  Photosountl  Incorporated 
Engel,  Walter,  Productions.  Inc. 
Evans  Sinht  and  Sound  Productions 


F.B.N.    Films 
F  P  S  Productions.  Inc. 
Faber.    .Marshall    L. 
Fairbanks,  Jerry,  Productions  of 

California,    Inc. 
Farrell.  .Matt,  Productions.  Inc.   . 
Fcddcrson,  Don,  Commercial 

Productions    

F'ekl,  William,  Productions 

Fell,   Edward,   Productions 

Ferro,  Mohammed  and  Schwartz 

Fidelity  Film  Productions 

Fidelity  Films,  Inc. 

Film   .Associates,  Inc. 

Film    Enterprises,    Inc. 

Filmack  Productions 

Filmex,  Inc. 

Filiufair 

Filni-Makers.   Inc.,   The 

Films    Five,    Inc. 

Films  for  Industry,  Inc. 

F"inley  Films      

Fiore  Films        


130 
139 
112 
1.32 
112 
1.53 
146 
145 
1.33 
1.52 
131 
144 
146 
113 
127 
1.39 
113 
113 

108 

1.32 
113 
153 
1.50 
lOS 
1.33 
113 
1.37 
107 
1,39 
1.33 
153 
139 
113 

153 
113 
125 
114 
114 
114 
1.59 
144 
114 
1.50 

134 
115 
149 

154 
114 

154 
126 
1.37 
114 
148 
154 
1.37 
114 
139 
114 
1.54 
140 
114 
1.50 
130 
126 


Producers  Page  No 

Fisher,  Robert,  Productions 
Flagg   Films,   Inc. 
Florez    Incorporated 

Fordel  Films,  Inc 

P'oto  Fonic  Sales  and  Productions 
Fotovo.x,    Inc. 
Friargraphics,  Inc. 
Fraser   Productions 

Galbreath,  Richard,  Incorporated 
Ganz,  William  J.,  Company,  Inc. 

General  Pictures  Corporation 
George,  Doug.  .Asscciates 
Gerald   Productions.   Inc. 
Glenn,  Jack,  Incorporated 
Golden  State  Film  Productions 
Goldsholl  and  .Associates 
CJoodwa\-  Printing  Companw  Inc. 
Gotham  Film  Productions,  Inc. 
Gotham   T\"   Produitions  Corp. 
Graphic  Films  Corporation 
Graphic  House.  Inc. 
Graphic    Varieties 
Greene,   Ben,  Film  Productions 
Gregg,  Henr>',  &  .Associates     . 
Group   Productions,    Incorporated 
Guggenheim.    Chas.,    Productions    .  . 

Haig  and  Patterson,  Inc. 
Hallmark  Films  and  Recordings,  Inc. 
Handy.  Jam.  Organization.  Inc.,  The 
Hankinson  Studio,  Inc. 
Hardcastle  Film  .\.ssociates 
Harris-Tuchman  Productions,  Inc. 
Hartle\   Productions,  Inc. 
Harvest    Films,    Inc, 
Ha\erland   Film   Productions 
Ha\cox  Photoramic,  Inc. 
Henkin-Faillace  Productions.   Inc. 
Hemian,  Justin.  Motion  Pictures 
Henning  and  Cheadle,  Inc.   .  . 
Higgins,   .Alfred.    Productions 
Holland-Wegman  Productions,   Inc. 
Hollywood  .Vnimators 
Horizon  Productions 
Horter,  Don.  Productions,  Inc. 
Hotchkiss,   Tom,   Productions 
Howard-Fagan  Productions 
Howe,  Max,  Productions 
Huber,  Louis  R.,  Productions 


XOIE:  liokl-iace  listings  denote  display  ad- 
vertising of  producers  in  this  issue.  See  Index  to 
Ad\ertisers  on  final  page  of  the   14th  Review. 


Imagination,   Inc.  .  . 

Independence  Films.  Inc. 
Industrial  Motion  Pictures,   Inc. 
Institute  of  X'isual 

Communication.    Inc. 
Instructional  .Arts,  Inc. 
Interlock  Productions,  Inc. 
International  Productions,  Inc. 
International  Sound  Films,  Inc. 

J  L  .\  Productions,  Inc. 
Jacona  Fihns  Corporation 
Jamieson  Film  Company 

K  &  S  Films,  Inc. 

Kameny-Delston  Film  Productions 

Karas,  Jonathan,  &  .Associates 

Kayfetz,  \'ictor.  Productions,  Inc. 

Keitz  &  Herndon,  Inc. 

Kellman,  Louis  W„  Productions.  Inc. 

Kerbawy  —  MPO 

(continued    on    following    page 


13.: 

1.5- 

13 
11.^ 
14( 
13; 

i 

13-. 
lU 

13: 

1.5- 
11c 
He 
151 
14( 
12f. 

m 

11.: 
154 

109 
115 
115 
1.30 
134i 
145 

134 
12S; 
134i 
116i 
145i 
154! 
1161 
1161 
llfil 
1.30' 
1161 
1301 
135 1 
154  i 
125' 

.  155; 
145; 

158! 

155 

116 

146' 

159, 

151! 
1291 
137  1 

116 

135 
140 
155 
1.32 

116 
147 
148 

1.36 
117 
109 
116 
148 
129 
135 
106) 


GEOGRAPHICAL 

INDEX 
TO  PRODUCERS 

NEW     ENGLAND     REGION 

Connecticut,  Massachusetts,  Rhode  Island  and  Vermont              107- 109 

METROPOLITAN      NEW     YORK 

Producer  listings  begin  on  page  109,  conlinuing  through  page          125 

MIDDLE      ATLANTIC      REGION 

New  York  State,  New  Jersey  and  District  of  Columbia                125-128 
Maryland,  Pennsylvania  and  Virginia                                               128-130 

SOUTHEASTERN      REGION 

Alabama,  Florida,  Georgia  and  Kentucky                                       131-132 
Louisiana,  North  Carolina  and  Tennessee                                      132-133 

EAST      CENTRAL      REGION 

Michigan  and  Metropolitan  Detroit  Area                                         133-136 
Indiana,  Ohio,  Metropoliton  Cincinnati  and  Cleveland  Areas     136-137 

1 

u 

METROPOLITAN      CHICAGO 
Producer  listings  begin  on  page  138,  continuing  through  page         143 


WEST      CENTRAL      REGION 

Illinois,  Kansas,  Minnesota,  Missouri  and  Nebraska 
North  Dakota,  South  Dakota  and  Wisconsin 


SOUTHWESTERN      REGION 

Arizona,  New  Mexico,  Oklahoma  and  Texas 

MOUNTAIN      STATES      REGION 
Colorado,  Idaho  and  Utah 

WEST      COAST      REGION 

California,  Son  Francisco  Bay  and  San  Diego  Areas 


143-146 
146-147 


147-149 


149-150 


150-152 


METROPOLITAN      LOS      ANGELES 

Producer  listings  begin  on  page  153,  continuing  through  page         158 

PACIFIC      NORTHWEST      REGION 

Oregon,  Washington  ond  Hawaii  158-159 

BUSINESS      SCREEN      INTERNATIONAL 

Canada:  Provinces  of  Alberta  through  Saskatchewan  159-162 

Film  Production  in  Puerto  Rico,  Mexico,  Lotin  America  162 

Film  Production  in  Europe:  Belgium  and  England  162-166 

France,  Germany,   Holland,   Italy,   Denmark,  Finland, 

Norway,  Sweden,  Spain,  Turkey  and  Africo  166170 

Film  Production  in  Australia  and  Japan  171-172 
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Producers  Page 

(  CONTINUED        FROM        PRECEDING        PAGE 

Kerkow,   Herbert.   Inc. 

Kim.  Paul,  &  Gifford.  Lew.  Prods.  Ii 

Kirshner,  \V.  N.,  &  .\ssociates 

Klaeger,  Robert  H.,  .\ssociales.  Inc. 

Klein.  Walter  J..  Company.  Ltd. 

Klein.  Barzman 

Klynn,  Herb  and  .\s.sociate.s 

Knickerbocker  Productions.  Inc. 

L  &  M  Films    . . 

Lance  Productions,  Inc. 

Lance    Studios 

La  Rue.  Mervin  W.,  Inc. 

Lask\-  Film  Productions,  Inc.    .  . 

Laurence  .Associates.  Inc. 

Lewis  Studios,  Inc. 

Lieb,  Jack,  Productions 

Location.  Inc. 

Lodge,   .\rthur.   Productions.   Inc. 

Logos,   Ltd. 

Lopatin,  Ralph.  Productions.   Inc. 

Love.  James.  Productions.  Inc. 

Luniar    Film    Productions.    Inc. 

Lux-Brill   Productions.   Inc. 


.MPO    Productions,    Inc. 
-VlacDonald.  John  Slidefilm  Prods. 

Madison.    Larr\ ,    Productions 
Magna  Film   Productions.  Inc. 
Maher  Film   Productions 
Marathon   International  Productions 
Master  Film  Ser\ice 
Master   Motion   Picture  Company 
-Mattco  .Associates,   Inc. 
.McHugh.  Fenton,  Productions.  Inc. 
McLeod    Film   Company 
-Medical   Dynamics,   Inc. 
-Mellonics   .A-\".    Inc. 
-Mercury  Newsfilm.  Inc. 
Merit  Productions.  Inc. 
-Metroyision,    Inc. 

Milner-Fenwick.    Inc.    

-\Iode-.\rt   Pictures.   Inc. 

-Monumental    Films.    Inc. 

-Morison,  Murray.  Productions 

-Morrison,    .Arnold.    Ltd. 

-Moss,   Jack   I..   Inc. 

-Motion  Picture  Service  Co. 

-MuUer.  Jordan  and   Herrick.   Inc. 

Mundell    Productions    Corp. 

-Munk.   Burt,  &  Co. 

Murpliy,  Owen,  Productions,  Inc. 

Neal.  Stanley,  Productions.  Inc. 

Nestingen  Films 

New   Dimensions   in   Color,   Inc.    .  . 

Newsfilm.    Incorporated 

Niles,  Fred  A.,  Communications 

Centers,    Inc. 
Northwestern   Incorporated 
Norwood  Studios,  Inc 

O'Connor,  Walter  C,  Company 

On    Film,    Inc. 

Orleans,  Sam,  Film  Productions.  Inc. 


POL  Productions.   Inc. 
Palmer,  .Alfred  T..  Productions. 
Pan  .American  Films 
Panel  Film  Productions.  Inc. 
Paragon    Productions 
Parthenon   Pictures 
Parthenon-Reel  3 
Peckham    Productions,    Inc. 
Pelican    Films,    Inc. 


Inc. 
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155 
156 
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Producers  Page  No. 

Pendulum  Productions,  Inc,               .  .  120 

Pictures   for   Business  156 

Pike    Productions.    Inc.                          .  .  108 

Pilot  Productions,  Incorporated  141 

Pinney.  Roy.  Productions.  Inc.  120 

Playhouse    Pictures                             .  .  156 

Portafihns                                                      .  1.36 

Potomac  Films,  Inc.  127 

Premier  Film  and  Recording  Coqi.  145 

Promotional   Films,   Inc.                            .  144 

Q.  E.   D.   Productions.   Inc.  120 

Quartet  Films.   Inc.                .  .  1.56 

Ragsdale.  Carl,  .Associates,  Inc.  120 

Ram    Productions  121 

Rampart   Studios  156 

Rarig's    Inc.  159 

Ray,  Reid  H..  Film  Industries,  Inc.  144 

Reed.  Roland.  Productions.  Inc.  1.56 

Reela    Films.    Inc.  131 

Regan    Productions.   Inc.  135 

Re\  riolds.    Stuart,    Productions    .  .          .  156 

Rinaldo.    Ben.    Company    1.56 

Rippe\-.  Henderson.  Bucknum  &  Co.  149 

Riviera    Proiluctions  1,56 

Rocket  Pictures.  Inc.  1,57 

Rockett,  F.  K..  Productions  157 

Rodel    Productions.    Inc.    .  .  128 

Rolab  Studios  107 

Rose-Magwood  Productions.   Inc.            .  121 

Rossmore  Production,  Inc.  121 

Rin-.    Ross,   Inc.            .  .  135 

Rusten  Film  -Associates.  Inc.  144 

Ryan.   George.   Films.   Inc.  145 

S.  P.  I.  Teleyision  Center  151 

Saco.   Ken.  .As-sociates,   Inc.  121 

Sarra-Chicago,    Inc.  141 

Schulman.  Samuel  L.,  Productions,  Inc.  126 

Schwarz.  Mickey.  Productions.  Inc.  121 

Sextant.    Inc.      '  121 

Shuler,   Linda.   Productions  148 

Sk\  line   Films.   Inc.                    121 

Snyder.   Bill.    Films                      146 

Society  for  Visual  Education.  Inc.         .  142 

Soltvs    Productions         .  .  1.57 

Sonafilm  Productions  Corporation  157 

Sonochrome    Pictures  149 

Soundac  Productions.  Inc.          131 

Sportlight    Films     .  .                    142 

SpottswDod   Film   Productions    131 

Steeg   Productions                        121 

Stevenson   Film   Productions            .  .  .  147 

Stiber.  Sidne\-  J..  Productions.  Inc.  121 

Strauss.  Henry,  &  Co.,  Inc.  121 

Sturgis-Grant   Productions,   Inc.  122 

Summit    Films.    Inc.  1,50 

Sutherland,  John,  Productions,  Inc.  157 

Swain.   Hack,   Productions,   Inc 131 

Swanson,    Rudy,    Productions    147 

Sykes,   Carl,   Company                1.35 

TFI    Productions.    Inc.             .  .  122 

T\'  &  Motion  Picture  Productions.  Inc.  130 

T.\'.    Graphics.    Inc.  123 

Target  Film  Productions.  Inc.  122 

Technical  Communications.  Inc.   .  .  1.57 

Tel-.Air    Interests.    Inc.  131 

Telecine  Film  Studios.  Inc.  142 

Telic,  Inc.  122 

NOTE:  Bold-face  listing.s  denote  display  ad- 
vertising of  producers  in  this  issue.  See  Index  to 
-Advertisers  on  final   page  of  the   14th  Review. 


Producers  Page  No. 

Terry  toons  .  .  122 

Texas  Industrial  Film  Company  148 

Thirt\-Three    Productions.    Incl  122 

Tiesler    Productions  122 
Tilton.   Roger.   Films.   Inc.                    .  .      1.52 

Time  Life  8  Productions  1.36 

Tomlin    Film    Productions.   Inc.  122 

Tower  TweKe.   Inc.        .  .  157 

Training   Films.   Inc.  122 

Trans   Radio   Productions.    Inc.  lOS 

Turtletaub  &  Moss  .  .  123 

L'nit  One  Film  Productions  157 
L'nited  Film  &  Recording  Studios.  Inc.  142 

L'nited  States  Productions,  Inc.  123 

L  ni\ersity   Films.    Inc.  .  .  123 

trie.   John.   6(   .Associates  1.57 

L'shijima,  Henry,  Films,  Lie.  142 

\'PI  Industrial  Productions.  Inc.  124 

\TI   ( A'ideo  Pictures,  Inc. )        .  .  124 

\'alley   Studios.    Inc.  126 

\'an   Praag   Productions.   Inc.  123 

A'avin,    Inc.        .  .  123 

\'enard    Organization.    The  143 
\  ersatile    Television     Prothictions,     Itic.   146 

\'ideo  Films,   Incorporated  135 

X'ideotape   Productions  of  N.Y..   Inc.  123 

Vision    -Associates,    Inc.  124 
X'ista  Productions.   Inc.                            .  .    151 

\'isualscope    Incorporated  124 

N'isual    Presentations.   Inc.  148 

\"ogue   Film   Productions.   Inc.  1.32 

W  C   D,   Inc.    .  .  124 

Wade.  Roger,  Productions,  Inc.  124 

Walker  &  Grandev    Productions  151 

Warner,    Jerry,   &    .Associates  158 

Warner.   Robert.   Productions  124 

Washington  \'ideo  Productions.  Inc.  128 

Watson    Film    Productions  .  .  109 

Welch,    Pat,    Pictures  .    1.50 

Werner,  .Andv',  Film  .Associates  146 
Wexler   Film    Productions,   Inc.            .  .    1.58 

Wilding  Inc.  14,3 

W'illarcl.    Frank.    Productions  132 

Willard    Pictures.    Inc.  .  .  125 

Wolfe,   John   &   Company  .  .      .    1.52 

Wolff.  Raphael  G..  Studil)s,  Inc.  158 

Worcester   Film   Corp.  .  .  109 

Wright,  Norman,  Productions  1.58 

Zapel    Studios,    Inc  143 

Zvveibel,  Seymour,  Productions,  Inc.  125 


CANADA 

.Academy  TV  Film  Prods,  of  Canada  160 

B.   C.   Films.  Ltd.  159 
C;liishoIm.   Jack.   Film   Productions   Ltd.   160 

Chetwynd   Films   Limited  160 

Cinecom    International  162 

Crawley    Films    Limited  160 

Graphic   Films   Limited  160 

Group  Productions  of  Canada  Ltd.   .  .  16(1 
Lawrence,  Robert,  Prods. 

( Canada )    Ltd.  160 

Lesser  Studio   Limited  161 

Master  Film  Studios  Limited        .  .  1.59 

-Ministar  Film   Productions  Ltd.  161 

Moreland-Latchford    Productions  161 

-Motion  Picture  Centre  Limited  161 

Polaris  Films  Ltd.  .  .  161 

Synchro-Quebec  161 

Tluitcher   Film  Productions  161 

Westminster    Films    Ltd.  .  .  161 
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BUSINESS  SCREEN 


New  York,  \.  Y. 


CONNECTICUT 

KEVIN  DONOVAN  FILMS 
44  Treat  Road,  Glastonbiin.-,  Conn. 
Phone:  633-9331     A  C  203 

Date  of  Organization;  1953 

Branch:    15  West  ■14th  St., 
Phone;   YUkon  6-6049. 

Kevin  Donovan,  Owner 
Sebvices:  Motion  pictures  exclusively;  pubHc  re- 
lations, industrial  .ind  medical  films.  F.\cii.ities: 
16mm  Mitchell.  Cine  Special,  Arrifle.x  Ciimeras; 
MagnasMK-  and  Nagra  sound  equipmeut.  Studio 
and  portable  lighting  equipment. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictuhes:  Packaged  Prosperity  (Ohio 
Edison  Co.);  Today's  Medical  Center  (Yale  Med- 
iciil  Center);  Open  Sea  Rencue  (Kaman  Aircraft 
Corp.);  All  in  a  Day  (Manchester  Hospital); 
Farm  Better  Electrically  (Edison  Electric  Inst.). 


^ 


JOHN   CAMPBELL   FILMS,   INC. 
Bo\  .■!44.3,  Greenwich,  Cionn. 
Phone:  322-3443     A  C  203 
Date  of  Incoiporation:    1960 
Studio:  Nelson  Studios,  1079  Nelson 
A\enue,  Uron.v,  New  York. 

John  Campbell,  President,  Executive  Producer 
Gyneth  K.  Campbell,  Vice-Premdent 
Ra\-  Sandiford.  Chief.  Editorial  Department 
\e  Velsor,  Offiee  Manager 
Co  Ravenhorst,  Production  Assistant 
Services:  Script  to  screen;  public  relations,  busi- 
ness, training  lilms.  F.^ciLiTtEs:  Studio  and  sound 
recording  on  lease  basis. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion-  Pictihes:  Sf.  Lanrcnec-Xiasara  Pmeer 
Projects,  revision  ( Pow  er  .Authority  ol  the  State 
of  New  York);  World's  Fair  Report  leilh  Lowell 
Thoma.t.  3  veisions;  Fountains  of  the  Planets 
(New  York  World's  Kair  1964-65  Corp.);  Un- 
titled for  Billy  Graham  Pavilion  at  New  York 
World's  Fair;  Schaefer  Brewing  Co.  at  New 
York  World's  Fair;  Triborough  Bridge  and  Tun- 
nel Authority. 

Potomac   Productions 
19  River  Street,  .Stainlord,  Couu. 
Plume:  324-1341  A/C  203 
Joseph  Fiorelli,  Representative 
(See  complete  listing  in  Washington,  D.C.) 


ROLAB  STUDIOS 
(Rolab  Photo-Science  Laboratories) 
\\alnul    Iree  II ill.  .Saiuh    Hook.  C:ouu. 
Plume:  426  2466     AC  203 

Date  ol  Org;irii/ation  in  .New  York  City;   1928; 

in  Connecticut:   1933 
Henry  Roger,  Owner-Director 
E.  H.  Roger,  Secretary 

Sehvices:  Complete  and  partial  productions,  as- 
sistance to  other  producers  utilizing  our  facili- 
ties; camera  and  sound;  sound  stage  for  rent; 
specialists  in  highly  technical  and  scientific  cam- 
era work.  Facilities:   Modem  studio  with  light- 

i  ing  e(iuipment;  preview  room;  25  cameras,  35mm, 
16mm.  still  18mm  24mm  to  8"  x  10";  complete 
lali  for  micro-macrn-time-lapse;  optical  benches; 
biological,  medical,  plnsical,  chemical  research; 
optical  electrical  motion  picture  engineering; 
manufacturer  of  instruments  for  time-lapse,  spe- 
cial cameras  ;uid  de\  ices,  de\elopments.  Com- 
plete  facilities  for  ni;iss   production   of  filmstrips 

I        (slidefilms).  f:()usultation. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion   PicTtRES:    Handsaws  for  Woodworking 


(Stanley  Tools);  Birth  of  a  Pencil  (Eagle  Pencil 
Co.);  partial  productions  for  The  World  Outdoors, 
Inc.;  United  Aircraft  Corp.;  motion  picture  stu- 
dies on  cigarettes  and  floor  waxes  (J.  Walter 
Thompson  Co.). 


Itt.  ^  I — I    iJt.  ^  CI 


NEW     ENGLAND 


MAHER   FIIM   PRODUCTIONS 

219  Jordon  Lane,  ^\'ethersfield,  Conn. 
Phone:  .529-45S2 
Date  of  Organization:   1949 
Patiiek  L.  Maher,  President 
Eleanor  M;iher.  Secretary,  Treasurer 
Kenneth  M;dier,  Production  Manager 

Ser\-ices:  Production  services  including  script 
and  editing,  16mm  motion  pictures;  16mm  tape 
interlock  projection.  F.vcii-ities:  Arriflex,  Pathe 
cameras;  ColorTran  lights  and  converters;  \  &  B 
editing  and  interlock. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion-  Pictuhes:  Conslilulion  Plaza  (I'.  11.  Mc- 
Craw,  builders,  in  production);  Fire  Safely 
(Wethersfield  Fire  Department);  Hartford  Fed- 
eral Building  Dedication  (General  Ser\ices  .-Vdm., 
U.S.).  Tr.\ilers:  Hartford  Public  Library.  T\' 
Spots:  Greater  Hartford  Community  Chest. 


MASSACHUSETTS 

ACORN  FILMS  OF  NEW  ENGLAND,  INC. 
41  Leon  Street,  Boston,  Mass.  02115 
Phone:  266-3507     A/C  617 

Date  of  Org;mization:   1952 

H:uris  Cohen,  President 

.Alfred  Gross,   Treasurer 

Hazel  Frost,  Production  Coordinator 

.Man   F.   Anderson,   John   Pozark,   Cameramen 

Ser\k:i;s;  Specialists  in  motion  picture  film  for 
publicity  and  public  relations  fm'  T\'.  F.xcilities; 
Sales  offices,  cutting  rooms,  projection  room.  16- 
mm  sound  ;ind  silent  production  equipment. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Gateway  to  the  West  (Mass. 
Port  Authority);  International  Auto  Show;  Neic 
England  Sports  Show  (Sherman  Expositions, 
Inc.);  June  Dairy  Festival  (American  Dairy 
Assn.);  High  Presstire  Chamber  (C'hildren's  Med- 
ical Center);  75(/i  Anniversary  (Grover  Cronin 
Inc.);  Boston  Christmas  Festival  (Retail  Trade 
Board);  "Mootel"  Modern  Dairy  (II.  P.  Hood 
&  Sons);  Untitled  for  New  England  Telephone 
&  Telegraph  Co.;  Wentworth  Institute;  American 
Airlines;  United  Farmers  and  others.  TV  CoM- 
-MERCiAi.s:  for  Pleasure  Island  Inc. 


Your  Key  to  Producer  Listings 

•h  The  detail  in  depth  of  these  listings  of 
business  and  television  film  companies  pro- 
vides the  sponsor,  ad\ertising  agency  and 
government  film  buyer  with  a  complete  pic- 
ture ot  his  prospecti\e  producer. 

In  addition  to  names  of  principal  officers 
and  data  on  .services  and  physical  studio  fa- 
cilities, the  facts  on  "Recent  Productions 
and  Sponsors"  show  the  nature  of  recent 
studio  experience,  of  films  produced  in  the 
past  \ear.  Preview  current  pictures  as  a 
prerequisite  to  purchase's;  bidders  should 
also  provide  factual  data  on  experience, 
staff,  facilities  and  financial  stability. 

There  was  no  charge  or  obligation  what- 
soever to  these  listed  companies;  even,' 
known  source  was  contacted  with  three 
separate  first-class  mailings.  Only  those  who 
furnished  evidence  of  recent  production 
were  accepted  for  unqualified  listing. 


* 


BAY  STATE  FILM  PRODUCTIONS,  INC. 
35  Springfield  St.,  Agawam  (Springfield), 

Massachusetts 
Phones:  RE  4-3164-5;  RE  4  6189     A  C  413 
Date  of  Organization;   19 13 
Branches:  80  Bovlston  Street,  Boston,  Mass. 
Phone:     HAuc^ck    6-8904.     Lowell     Went- 
worth. Vice-President  in  charge.  200  West 
57th  Street.  New  York,  N.  Y.  10019.  Phone: 
CO  5-2940.  Carl  \'.  Ragsdale,  Vice-President 
in  charge. 
Morton  H.  Read,  President 
D;i\id  Do\le,  Exec.  Vice-President 
Hiirold  O.  Stanton,  Vice-President 
Francis  N.  Letendre,  Vice-President 
Lowell  Wentworth,  Vice-President  —  Boston 
Carl  \.  Ragsdale,  Vice-President  —  New  Y'ork 
Winifred  Pettis,  Trea.'iurer 
.\.  Herbert  \\'ells,  Assiilant  Trea.'iurer 
Anderson  ("raig.  Art  Director 
Harold  Fischer,  Di'r.  of  Photography 
Kenneth  Alexander,  Chief  Sound  Engineer 
Bruce  Jorey,  Dir.  of  Editing 
William  Rhodes,  Studio  Manager 
Hiester  Smith,  Laboratory  Manager 
Service;s:    16inm  and  .35nim   motion   pictures  in 
b&w  and   color;   industrial,   scientific,   public   re- 
lations,   sales,    training,    religious,    documentary, 
medical.  anim;ited;  special  programs  for  sales  and 
stockholders  meetings;  T\'  commercials  and  pro- 
grams; sound  slidefilms;. filmograpli;  storyboards; 
technamation;      foreign      languages;      nanatives; 
special  effects;  still  photography,  b&w  and  color; 
script  sei-vices;  sales  and  haiuing  aids;  distribu- 
tion. Serv-ices  Available  to  Oiher  Producers: 
Photography,    sound    recording,    color    and    b&w 
printing,    processing,   positive,    ncgati\e   and    re- 
\ersal;  editing,  scoring,  cutting,  interlock  screen- 
ing  —  .35mm    and    16mm    projectors,    animation, 
titles,  use  of  sound  stage,  set  designing,  lighting, 
truck  mounted   generators.   F.vcilities:    Mitchell, 
Maurer.     Eastman,    .Arriflex,    Oxberry     cameras; 
Hydrolly,  complete  lighting  facilities:  .\C  and  DC 
portable  gas  dri\en  generators;  two  tnicks;  Maur- 
er 16mm  optical  film  recording;    1 6mm.    1 7' 2mm 
and   35mm   dubbing    recording;    '4"   synchronous 
magnetic  recording;   16mm,   17'2mm  and  .3.5mm 
dubbing  and  equalization;  two  printing  labs  for 
color   and    b&w,    DePue    and    Peterson    printing 
equipment,  elechonic  cueing;    16mm  b&w  proc- 
essing,  positive,   negative,   reversal;   Fisher   Mike 
perambulator,  Camart  Portable  Boom,  Fish  Pole, 
microphones;    t\\o   screening   rooms   with   35mm 
and  16mm  interlock  equipment;  3  cutting  rooms; 
16  and  .3-5mm  Mo\-ioIas;  sound  readers  for  16mm, 
17'2miu  and   35mm.   optical   and  magnetic;   ani- 
mation  department   with   two   animation   stands; 
O.xberry  16mni-35mm  animation  camera;  art  de- 
partment; hot  press,  carpenter  shop;   set  design- 
ing; music  libraries;  film  \ault;  still  photography 
dep;irtnient  with  dark  rooms  for  color  and  b&w; 
two   air-conditioned  sound  stages,   o\'er  3000  sq. 
ft.;    permanent   stall    of   35    tecliuiciaiis.    art    and 
.script  specialists. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.v  Pictures:  Laboratory  Simulation  Test 
Facility  (Radio  Coi"p.  of  America);  Ortho-Scanner 
(Honeywell  Coi-p.);  It's  Up  to  Us  (Raybestos- 
M:uihattan  Corp.);  Parade  (Sylvania  Electronics 
Systems ) ;  Progress  Reports  #40,  43,  45  ( Electric 
Boat  Div..  General  Dynamics  Corp.);  Autoniatic 
Sprinkler  Sysiem-s  (U.  S.  Na\-\');  Guideposts  for 
Growth  (Conn.  State  Highway  Commissiim); 
Overhead  and  Underground  (Electric  Council  of 
New  England);  Loc-Pac  (Duc-Pac.  Inc.);  Spa- 
dats  (Mitre  Corp.);  Polaeolor;  Polaroid  100 
Camera  (Polaroid  Corp.);  Minuteman  (Sylvania 
Div.,    General   Telephone);    Hancock   Advertises 
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NEW    ENGLAND   STATES 

BAY  STATE  FILM  PRODUCTIONS: 
for  tou  (McCann-Erickson,  Inc.);  United  States 
Open  (United  States  Golf  Assn.);  Project  1,  No- 
vember (New  England  Life  Insurance  Co.);  High 
Speed  Scanner:  Press  Conference  (SyKania  Elec- 
tric Co.);  Yoii  and  John  Hancock  (John  Hancock 
Mutual  Life  Insurance  Co. ) ;  Goddard  Memorial 
(Nat'I  .\eroiiautics  &  Space  -\dniin.).  Sltoe- 
FiLMS:  Honeywell  200  Computer  (Hone>\\ell 
Corp.);  United  Aircraft  International  (United 
Aircraft  Corp.);  Out  of  the  Sliadotcs  (Electric 
Council  of  New  England);  Hartford  Hospital 
(Hartford  Hospital  Corp.);  Copper  Is  On  the 
Mcfve;  The  Specs.  Call  for  Copper  (Anaconda 
American  Brass  Co.);  Powerful  New  England 
(Western  Mass.  Electric  Co.).  TV  Co.mmebci.\ls: 
for  Jack  August  Foods:  Countiy  Best  Foods; 
United  Fund  Greater  Springfield;  Hartford  Dis- 
patch; Minit  Auto  Care;  M.  Fields,  series;  U.  S. 
Coast  Guard,  series.  Scripts;  for  V.  S.  Na\-\-; 
U.  S.  Air  Force. 


D4  FILM  STUDIOS,  INC. 

36  Elmwood  Street,  Newton,  Mass.  02158 

Phone:  WOodward  9-7770     A  C  617 

Date  of  Organization:  1935 

Date  of  Incorporation;  1956 

Joseph  Dephoure.  President  &  Treasurer 

Milton  L.  Le%T.-.  Vice-President 

Donald  Molner.  Editing 

Donald  Herman.  Audio 

Ralph  Picardi,  Laboratory 
Services:  I6mm  and  .35nim  film  production. 
Industrial,  educational,  medical,  public  relations 
and  tiaining  films.  Sound  recording  and  mi.xing; 
music  scoring  from  libraries  and  original;  negati\e, 
positive  and  re\ersal  processing,  and  kinescope  re- 
cording. .\rt  department,  animation,  hot  press 
titles.  Editing,  .\&B  roll  preparation  and  match- 
ing. Slideflims  and  slides.  Facilities:  New  air- 
conditioned  2100  sq.  ft.  sound  proof  studio  with 
lighting.  16mm  and  35mm  sound  and  silent  cam- 
eras; HydrolK-;  magnetic  and  optical  sync  record- 
ers; interlock  projection;  5  gang  interlocked  dub- 
bers.  16mm  printers:  Houston  Fearless  Processor; 
16nim  and  35mm  projectors;  Oxberr%-  .\nimation 
Stand:  Kensol  Hot  press:  editins  rncim<:  art  dept,: 
music  libraries;  script  writing. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion-  Pictures:  The  Alden  Starrcar  (.\lden 
Self  Transit  Sxstems);  Harvard  Reading  Films 
(Bureau  of  Study  Council);  Training  the  Unem- 
ployed in  Massachusetts  (Commonwealth  of 
M:iss.);  The  S  Bag  (Cryovac  Div.,  \\',R.  Grace 
&  Co.);  Grace  Lawnlife  Service  (Davison  Chemi- 
cal Div.,  W.  R.  Grace  &  Co.);  Highlights  of  1963 
(Dartmouth  College);  Boatmanship  for  Experts 
(Fisher  Pierce  Co.);  Strohotac  (General  Radio 
Co. ) ;  Miracles  of  Modern  Steel  ( Science  House 
for  American  Steel  &  Iron  Institute);  Refrigera- 
tion Principles,  Evacuation  &  Charging  (U.  S. 
.i^ir  Force).  Slidefilms:  Distributor  Materials 
(Boston  Gear  Works);  Dartmouth  Todaii  (  D;irt- 
mouth  College);  What's  New  in  High  Barrier 
Packaging;  Walk  Down  Any  Street  ( Dewe\  & 
Almy  Chemical  Div.,  W.  R.  Grace  &  Co.);  ^V7iy 
Fisher?  (Fisher  Junior  College).  TV  Commeb- 
ci.als:  for  Jifoam  (Donald  Hodes  .\dvg.);  State 
Street  Bank;  Barbo's;  Boston  Herald  Traveler 
Corp.  (The  Bresnick  Co.);  New  York,  New  Hav- 
en &  Hartford  Railroad;  Salada:  Rennet:  Junket 
(Hoag  &  Provandie.  Inc.);  Better  Home  Heat 
Council;  Barcolene;  Sun  Soft;  All  Clear;  Jet 
Starch;  Compare  (Silton,  Callawa\-  &  Hoffman). 


DEKKO  FILM  PRODUCTIONS,  INC. 

126  Dartinoulh  St.,  Boston,  Mass.  02U6 
Phone:  KEnmore  6-2511  A/C  617 

Date  of  Orgiinization:  1946 

Joseph  Rothberg,  President 

Webster  Lithgow,  Director.  Client  Services 

Arthur  H.  Maccabe,  Sales  Manager 

Norman  Gardner,  Art  Director 

A.  E.  Petruccelli,  Production  Coordinator 

Claudio  Pelizzon,  Head  Editor 

David  .\dams.  Assistant  Editor 

Dorothy  Cohen,  Treasurer 
Services:  16mm  and  3.5mm  film  productions  and 
sound  slidefilms.  Design,  animation,  hot  press, 
titles,  storybook,  script  editorial  ;md  consulting. 
All  services  available  to  industry  and  producers. 
Sales  promotion  :rnd  sales  training  p;ickaging. 
F.\cilities:  2,000  ft.  sound  stage;  lighting  equip- 
ment; Bell  &  Howell,  Arriflex  with  s\iic  gene- 
rator, Maurer,  Auricon  16mm  and  35mm  cam- 
eras; I6mm  and  35mm  projection  room;  record- 
ing booth,  editing  rooms  with  16mm  and  35mm 
Mo\'iolas;  SNiichronizers;  hot  splicers;  magnetic 
.and  optical  sound  readers;  animation  stand;  hot 
press;  Hydrolly  and  tracks;  Mole-Richardson  mike 
boom;  Western  Electric  and  RCA  mikes;  ten- 
position  mixing  console;  equalizers  and  dip  fil- 
ters; optical  and  magnetic  recorders;  Reeves, 
Stancil-Hoffman;  Fairchild  svtic;  .\nipex  and 
magnetic  iuterlock-dubbers;  three  music  libraries. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Tellertron  (Hughes  Tool 
Co.);  Which  Pitch  (Harvard  Business  School); 
Sam  Lee  Motors  Inc.  (Ford  Motor  Co.);  Arctic 
Free  Land  (U.  S.  Geological  Sur\ey);  The  Quiet 
Land  of  Erin  (St.  Columbans);  Amba.tsadors  of 
Christian  Science  (The  Mother  Church);  Tacti- 
cal Aerontedical  Evacuation  (U.  S.  .\ir  Force). 
Slidefilms:  Develoi>ing  a  Winning  Sales  Per- 
sonality (Lacy  Sales  Institute);  Taft-Picrec  Stip- 
fina  (Sutherl:md-.\bbott):  Bo.'itik  Architectural 
Coatings  (B.  B.  Chem.);  Big  Change  Charlie 
(Kenyon  &  Eckhardt);  Poly  Coated  Papers  (Lud- 
low Corp.);  Dollars  from  Donuts  (Dunkin  Do- 
nuts  of  .America);  .V.  E.  Exhibition.  1964  World's 
Fair  (Exhibition  Services,  Inc.).  TV  Commer- 
CLALS:  N.  E.  Tel.  &  Tel.  Co.  (Harold  Cabot); 
Father  John's  Medicine  (Stevens  Agcy.);  Inter- 
state Bldg.  &  Lo,an  Assn.  (VanSant,  Dugdale); 
Mr.  Outside;  Wfsh  Cloth  (Curtis  York,  Inc.); 
Boston  Globe  (BBD&O);  Goody  Gr;ib  Bag  (Ken- 
yon &  Eckhardt);  Rhode  Island  Rambler  (Com- 
mercial Producers);  Reingold  Beer  (Campbell, 
Emery,  Haughey  &  Lutkins). 


^^  this  symbol,  appearing  over  a 
producer's  listing,  indicates  that  display  adver- 
ti.sing  containing  additional  and  useful  reference 
data  appears  in  other  pages  of  this  14th  .-Kimual 
Production  Review  issue. 


LAURENCE  ASSOCIATES,  INC. 
215  Stuart  Street,  Boston,  Mass.  02116 
Phone:  423-0133     AC  617 

Date  of  Incorporation:   1957 

L.  C.  Switzer,  President  &  Treasurer 

L.  R.  Miller,  Vice-President 

E.  P.  Switzer,  Secretary  &  Clerk 

Terrance  Branch,  Art  Director 

Prentiss  Royal,  Sales 

R.  B.  Gorrill,  Photographic  Director 

R,  D.  Northrop,  Sales  Manager 

John  Dalex .  Administrative  Head 

Edward  Hicks,  Production  A.^sistant 
Services:  .\udio-visual  specialists;  equipment 
lines,  production  facilities.  Filmstrips,  slide  sound, 
artwork,  photography,  scripting,  sound  recording, 
sales  and  training,  safety  programs.  F-\ciLrnEs: 
5,000  sq.  ft.  downtown  street  floor;  three  dark- 
rooms, color  processing  laboratory,  photographic 
and  design  studios;  editing,  screening  and  sound 
rooms;  audio-\isual  showrooms  and  repair  sec- 
tion. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Slidefilms;  The  \eu  Sew  England  (  N.  E.  Out- 
door .\dvg.  Inc.);  Rangefindcr  (John  H;»ncock 
Insurance  Co. ) ;  Join  the  Swing  (  Boston  Gas  Co.) ; 
Engineering  Standards  (Sylvania  Electric  Co.); 
Happy  Holidays  (Carling  Brewery,  Inc.). 


MAGNA  FILM  PRODUCTIONS,  INC. 

49  Berkeley  Street,  Boston,  Mass.  02116 

Phone:  4S2-55S0  A/C  617 

Date  of  Incorporation:  19.55 

Robert  Berman,  President 

Richard  Flynn,  Art  Director 

Bernard  Gregoire,  Production  Director 

David  Newcombe,  Chief  Cameraman 
Services:  I6nim  and  35mm  motion  picture  pro- 
duction, TV  commercials,  slides,  film  strips,  art- 
work; hot  press  lettering;  creative  services; 
magnetic  and  optical  sound  services,  F.acili- 
TiES:  Shooting  stage  areas  50'  x  50'  and  70'  x 
70';  Maurer,  Arriflex,  .i^uricon,  Bell  &  Howell 
Cameras;  Magnasviic  and  .^mpex  monaural  & 
stereo  sound, 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pictures:  The  Men  Who  Can't  Forgive, 
Turbotown,  U.S.A.  (General  Electric  Co.  SAED). 
Slidefilm:  The  Wheel  (Boston  Record- Ameri- 
can, Kenvon  &  Eckhardt).  TV  Commerchls; 
N.E.  Telephone  &  Telegraph  (Harold  Cabot); 
Greater  Boston  Fund   (Kenvon  &  Eckhardt). 


MASTER  MOTION  PICTURE  COMPANY 

.50  Piedmont  St.,  Boston,  Mass.  02116 
Phone:  H.4ncock  6-3.592-3  A/C  617 
Date  of  Organization:  1925 
Inin  Ross,  President 
-•Man  Ross,  General  Manager 
Steven  Mark,  Art  &  Creative  Director 
Services:    16mm,  35mm  motion  picture  produc- 
tion;  slidefilms,  T\'   commercials;   sound  record- 
ing   and    other    laborator\'   sei-vices,    F.acilities; 
Studio,  laboratory,  16mm  &  35mm,  sound  record- 
ing, filming,  editing  facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.N  PicTLTiES:  Becuusc  We  Care  (Combined 
Jewish  Philanthropies);  Bo.ston's  Big  Night  Out 
(Sack  Theatre?);  Cerebral  Palsy  (Cerebral  Pal- 
sy of  Conn.);  Physical  Fifnra?  (Randy  .Manufac- 
turing Co.).  Slidefilms;  Ladders;  Falling  (Lib- 
erty Mutual  Insurance  Co. ) . 

PIKE  PRODUCTIONS,  INC. 

97  Lake  .\ venue,  Newton,  .Mass.  02159 
Phone:  DEcatur  2-2400     A  C  617 

Date  of  Organization:    1958 
James  A.  Pike,  Pre.iidcnt  &  Exec.  Prod. 
Kenneth  A.  Mac.\skill,  Writer-Dircetor 
Paul  F,  Holzwarth,  Photography 
Robert  L,  Smith,  Director  of  Recording 
Services:  Motion  pictures  for  T\",  industr>-,  edu- 
cation and  public  affairs,   F.vcilities:   Two  stu- 
dios, voice  studio;  three  Moviola  editing  rooms, 
sound  room,  etc.  .■\rriflex,  Maurer,  Auricon,  Cine 
Special   and   70   DR   cameras;   complete   hghting 
and  sound  equipment  for  studio  and  mobile  unit 
for  location. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Profci.sional  Football  (H.  P. 
Hood  &  Sons);  The  Toy  Parade  (Hasbro  "Toys); 
JFK  at  BC  (Boston  College);  Cancer  Research 
(Professional  Rehitions  Research  Institute);  Demo 
Derby,  theatrical  (self-sponsored).  T\'  Commer- 
CLVLS:  Caloric  Range  Gas  Co.;  Stanley  Home 
Products;  New  England  Tel.  &  Tel.  Co.;  Hasbro 
Toys;  Donald  F.  Duncan. 

TRANS  RADIO  PRODUCTIONS,  INC. 

6S3  Boylston  Street,  Boston,  Mass.  02116 
Phone:  COpley  7-5760     AC  617 

Date  of  Organization:  1947;  Incorp.  1951 
Oscar  H.  Cheses,  President,  Gen.  Mgr. 
.■Mfred  D.  Benjamin,  Production  Manager 
Thomas  Fleming,  Art  Director 
Carroll  E.  Spiimey,  Art  Con.suttant 
Edward  B,  Shaw,  Sales  Manager 
Robert  M.  Kellaway,  Audio  Engineer 
Services:     Producers    of    motion    pictures    and 
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TRANS  RADIO  PRODUCTIONS: 
sound  sliclefib.is  for  iiKiustr>.  government  and 
education;  radio  and  TV  commercials,  knicscopes. 
Editorial  and  animation  services,  scripts  tACiLl- 
TiES-  Production  facilities;  3omm  and  16mm 
cameras;  sprocket,  y  m;.gnetic  '^P^-.  ^'"«^°- ^^^ 
and  optical  recorders;  Somm  Moviola;  16mm 
interlock  projection;  sound  stage;  lighting  equip- 
ment- screening  room;  rec-ording  room;  mixing 
and  dubbing;  art  and  animation;  editorial  de- 
partment; kinescopes. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pimnt:s:  Hilllxnl  for  Safilij  i  Liberty 
Mutuai  Insurance  Co.);  Safilij  Thru  Scat  Belts. 
revised  i  Mobil  Gas);  lliirvaril  talc  Cnw  Race 
(First  .National  Bank);  City  uilli  a  Heart:  \cw 
Boston-  .■Kccomplishments:  Lmccr  Taxes  (Mayor 
John  Collins).  Slidefilms;  Claims  Adjusiment 
(Liberty  .Mutual  Insurance);  Chester  Sturdley 
(Prudential  Insurance  Co.);  Educational  Oppor- 
tunities (Northeastern  University);  Croup  Sales 
(New  England  Mutual  Life  Insurance  Co.).  T\ 
CoMMEKCiALs:  for  Scrcne  (Jerome  OXeiiry); 
Narragansett  Park  (Chambers.  Wiswell  & 
Moore);  Libertv  Mutu;il  Insurance;  Boston 
Globe;  First  Nation;d  Bank  (BBD&O);  Rheingold 
Beer  (CEH&L);  Easter  Seals;  United  Fund.     ^ 

JONATHAN  KARAS  &  ASSOCIATES 

Seieiue  House.  Mamlu-ster.  Mass. 

Phone:  ,526-1120 

Date  of  Organization;  1938 

Dr.  Jonathan  Karas,  President 

M.  \an  de  R>n,  Vice-President 
Sebvices:  Creative  science  and  engineering  con- 
sultants to  advertising  agencies,  industry  and 
film  producers.  Client-agency  technical  liaison, 
eidiibits;  motion  picture  .scripts,  scientific  dem- 
onstrations, technical  testing  and  specialized 
writing.  Facilities;  L;il)oratory  and  photograph- 
ic facilities  and  affili;itions  with  several  univer- 
sity technical  staffs  with  laborator\  and  testing 
facilities.  Scientists  and  engineers  available  as 
consultants  in  aii\  branch  of  science  and  engi- 
neering and  as  professional  exhibit  demonstrators. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictikfs:  Miracles  of  Modern  Steel 
(American  Iron  &  Steel  Institute);  Polacolor  and 
Automatic  KKl  Camera  (Polaroid).  Concepts, 
Demo  &  Designs:  for  U.  S.  Steel  (SAE  Show, 
Detroit.  1963;  Design  Engr.  Show,  '63;  Amer. 
Welding  SocieU .  Phil.  '63;  Amer.  Societv'  Metals 
Show,  '63).  C;ibot  Corp.  (Chem.  Ind.  Exp., 
1963);  Amer.  Iron  &  Steel  Institute  (Nat'l.  Assn. 
Home  Builders  Show.  '63).  Scientific  E.vhibit 
CoNsiLTANTs:  for  IBM  Pavilion,  DuPont  Pavil- 
ion, Polaroid,  New  England  States  Exp.  (New 
York  World's  Fair  1964). 


WATSON  FILM  PRODUCTIONS 

23  Chestnut  Hill  Road.  Holdeii.  Mass. 

Phone:  \  A  9-3422 

Date  of  Organization:   1956 

James  L.  Watson,  Producer 
Services:  Complete  production  of  motion  pic- 
tures and  slidefilms  for  industn.',  education,  tele- 
vision. Separate  scriptwriting  and  consultation 
service.  Facilities:  Cameras.  Bolex  IGmm  and 
Arriflex  16mm;  editing  rooms  with  Bell  &  Howell 
hot  splicer;  magnetic  and  optical  sound  readers: 
ColorTran  portable  lighting  equipment 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictvhes:  Case  Maiuigement  —  Part  I, 
Examination;  Part  II,  Initial  Preparation  in  Perio- 
dontics: Part  \'.  Clinical  Procedures  for  Fixed 
Bridge  Prosthesis  (.\stra  Pharmaceutical  Products, 
Inc.);  One  Gift  Works  Many  Wonders  (Golden 
Rule-Red  Cross  Fund ) ;  Management's  Control 
Decisions:  A  Practical  Ultrasonic  Atomizer  (Ar- 
thur D.  Little.  Inc.);  High  Speed  Study  (Curtis 
&  M;irble). 


WORCESTER  FILM  CORP. 
131  Central  Street,  \\  orcester.  .Mass.  0160S 
Phone:  PL  7-2276;  PL  6-1203     AC  617 
Date  of  Organization;  1918 
Carleton  E.  Be;irse,  General  Manager 
David  B.  Ramsdell,  Sales  Manager 
Walter  R.  Porter,  Cinematographer 
Services:   Complete   16mm  industrial  and  medi- 
cal motion  picture  service  including  writing,  pho- 
tography,  lighting,  editing  ;ind  .sound  recording; 
slide  and  strip  film  productions  and  photographic 
research    and    engineering.    F.\Cilities:    Studios 
and  generator  tnick. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictchls:  Hotc  to  Lotver  Your  Handi- 
cap (Jones  &  Lamson  M;ichine  Co.);  Dial  Indi- 
cators-Precision Teamworkcr:  Millionths  Measure- 
ment at  Work  (Federal  Products  Corp.).  Slide- 
films;  Dynatrol  (Bollard  C:o.);  Xavy  Chart 
Making  Research  (Concord  Controls,  Lie). 


RHODE    ISLAND 

GRAPHIC  HOUSE,  INC. 
7.5  Westminster  St.,  Providence,  Rhode  Island 
Phone:  331-2992  A/C  401 

Date  of  Organization:   1959 
David  Green.  President  and  Director 
Raymond  Dcvitt.  Executive  Director 
David  Ferrin.  Executive  Producer 
David  Bell.  WriVfT-Dirpctor 
Tonv-  W'oidvla,   Sound:   Charles   Francis,   Pho- 
tography: .-M  Carlson,  Art  Director;  Bettv-  Paul- 
son, Editing. 
Sebvtces:  Motion  pictures,  slide  shows,  filmstrips; 
visual  presentations   for  business,   industry,   gov- 
ernment.   Live-action;    animation;    special    front- 
screen  projection  facilities;  recording;  music  and 
effects;   art.    Facilities:    Sound   stage,   animation 
and    art    studio;    photostat    &    hot-press    service; 
Filmotype.  3M  Color-Key  Process;  .\iTiflcx  cam- 
eras. Magnasync  sound  svstem;  location  and  stu- 
dio lighting  equipment;  complete  art  services. 
RECENT      PRODUCTIONS      AND      SPONSORS 
Motion    Pictures:    The    Loomhuilders-    i  Dr;iper 
Corporation);   Lazy  Life  of  the  American   Wife 
(Rohm  &  Haas  Rlieeflex).  Slidefilms:   Watling- 
ford  Is  People    (Wallingford   Steel    f:o.h    Chal- 
lenge   to    Understanding.    Davol    3-P    Program 
(Diivol   Rubber  Co.),   The  Problem   Part    (Ana- 
conda   FMG);    Nuclear   Radiators.    Bonded-Clad 
Metals    (Texas   Instalments,   .M&C);   Jack-in-the- 
Shaft     (Netco    Corp.);     Outlook     (.Noyes    Adv. 
Agencv).  TV  Commebclvls:  for  Autocrat  Coffee. 
Brite    Watchbands     (Horton.    Church    &    Goff); 
Heart  Society   (Spencer-Claire  Associates);   loiia 
Manufacturing  (Wm.  Schaller  and  Company). 
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VERMONT 

CAMPBELL   FILMS 
Academv-  .\ venue,  S;i\tons  River.  \'t. 
Phone:  2547 

Date  of  Org;inization:  1947 
Robert  M.  Campbell.  Executive  Producer 
Milton  Bellows,  Cameraman  -  Editor 
Michael  Campbell,  Assi.'itant 
Services:   Educational  and  business  fihns  for  all 
purposes;  slidefilms.  Indu.strial  still  photography. 
Facilities:    Production   facilities,  camera,  lights, 
sound  equipment  for  location  and  studio  produc- 
tion.   Editing   rooms   and   recording   studio   with 
three  channel  magnetic  mixing.    16mm  interlock 
screening. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Picti  res:  Why  I  Chose  Dartmouth  Col- 
lege (Thayer  School  of  Engineering);  Report  to 
Colonel  Ephraim  Williams  (Williams  College). 
Slidefilms:  Series  on  college  admissions,  guid- 
ance (Guidance  Information  Center). 


NEW     YORK 


Mefropolitan   New  York 

ACI    PRODUCTIONS 

21  West  46tli  Street.  New  York.  N.V.  10036 

Phone:  Jldson  2-19IS  A/C  212 

Date  of  Organization :  July,  1958 

Stelios  Roccos.  President 

Mark  .\.  Else.  £.vcci;/ii;('  Producer 

Diiv  id  C^luipin,  A.'i.mciate  Producer 

Edward  S.  Seelev-.  Jr.,  Writer 

Francis  Jones,  Editor 
Services:  Motion  picture  production  including 
photograph) .  animation,  editing,  sound  and  inu- 
sic.  Facilities:  Recording  and  editing  lacilities; 
small  studio  and  photographic  equipment. 
RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pictvbes:  Advanced  Test  Reactor 
(EBASCO  Services  Inc.);  7'/ir  Common  Cold 
Through  the  Ages  (Schering  C:orporation) ;  The 
South:  A  Changing  Land  (McGraw-Hill  Text 
Films);  Modernization  of  Greece  (USIA);  The 
Panasonic  Story  (Matsushita  Electric  Corpora- 
tion ) .  

ADMASTER  PRINTS,  INC. 

425  P;irk  Ave.  South.  New  York.  N.Y.   10016 

Phone:  OR  9-1134     AC  212 

Date  of  Organization:  1948 

Cluirles  Com.  President  &  Creative  Director 

Hcnrv    Roth.  Secretary-Treasurer 

David  E.  W'elU'r.  Sales  Manager 

Reese  Patterson.  Executive  Art  Director 
Services:  Creators  and  producers  of  slides,  slide 
productions,  filmstrips  ;iMd  limited  animations. 
35inm.  3'4  n  4.  X'ugraplu  stand  photogr;iphy. 
Facilities:  FulK  st;iffed  art  dept.;  air-condi- 
tioned studios,  projection-conference  room;  cam- 
era ;iiid  processing  eciuipnient  for  color  and  black 
&  white  including  both  horizoiit;il  and  vertical 
camera  facilities  for  ;ill  slides.  .\]]  facilities  for 
complete  internal  production  package. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Si.iUEFiL.vis:  77/i.v  Busiuiss  of  Sund)crs  (National 
Wholesale  Druggists  .Assii);  .Vctf  Hospital  Poli- 
cies (New  York  Life  Insurance  Co.);  Continu- 
ous Cast  Bronze  (.Americiin  Smelting  &  Refining 
Co.).  35mm  Slide  Programs:  ASDD  (Interna- 
tional Business  Machines);  Univac  1050  (Rem- 
ington Rand);  Wide  World  (The  .Associated 
Press);  Shingles  (B;urctt  Div..  .Allied  Chemical); 
Lions  ( New  York  Life  Ins.  Co. ) ;  Teleregister. 
\U-Gbaph  Presentations:  Tidew;iter  Oil;  Win- 
throp  Drug;  Merrill.  Lynch.  Pierce,  Fenner  & 
Smith.  Filmstrip:  McKinsev  &  Company.  Wide- 
screen  Slides:  Tussy;  American  Electric  Power. 

AEGIS  PRODUCTIONS,  INC. 

319  East  44th  St..  New  York,  N.Y.  10017 

Phone:  MU  4-7450  A/C  212 

D;ite  of  Organiz;ition:  1963 

Sidney  .Milstein.  President 

Herbert  Levenfhal.  Vice-President 

Barbara  Milstein.  Secretary-Treasurer 

Michael  \'last;is.  Production  Assi.stant 
Services;  Motion  pictures  and  slidefilms  for  in- 
dustry. Specialized  medical  and  scientific  pro- 
ductions; Sinm  productions  for  Technicolor  In- 
stant and  Fairchild  projectors.  Facilities;  Stu- 
dio, editing,  art  facilities.  .Arriflex  motion  picture 
equipment;  lighting  and  sound  equipment. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Ciiic  Cystoscopy  (Wamer- 
Chilcott  Labs);  The  Cryocycle  Htjpothermia  Sys- 
tem: The  Control  of  lntraga.stric  Hemorrhage 
with  Ga.stric  Cooling  (Edward  Week  &  Co.); 
.\n  .Anatomy  of  Ttvo  Details  (Schering  Corp.); 
Styled  for  Travel  (Amer.  Institute  for  .Men  & 
Bovs  Wear);  Highlights  of  the  1963  Pan  Ameri- 
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AEGIS  PRODUCTIONS: 

can  Games  (Chemstrand  Corji.);  1963  Machine 
and  Metal  Show,  film  report  (Amer.  Gas  Assn.); 
In  the  American  Tradition  (Hadassah);  The 
C/AFs  of  Marketing  and  Media  Anahjsis  (SRDA 
Data,  Inc.);  Smm  film  presentations  for  Wamer- 
Chilcott  Labs:  Dubarr>-;  Reed-Lane.  T\'  Com- 
mercials: for  Pinex  (Wexton  Co.). 

Alexander  Film  Co. 
500  Fifth  Avenue,  Ne«  York,  N.Y.  10036 
Phone:  LOngacre  5-1350  A/C  212 

(See  complete  listing  under  Colorado) 

ALLEGRO  FILM  PRODUCTIONS,  INC. 

201  W.  ,52nd  St.,  New  York,  N.  Y.  10019 
Phone:  JUdson  6-3057     A  C  212 

Date  of  Organization:  June.  1958 
Date  of  Incoi-poration:  May,  1961 

Jerome  G.  Forman.  President 
Mike  Shrayer,  Production  Manager 
David  Sawyer,  Erford  Bedient,  Writers 
Martin  Andrews.  Associate  Producer 
Kent  McKinnex',  Production  Assistant 
Services:    Motion   picture  and  slidefilm  produc- 
tion:   public    relations,    industrial,    documeutaiy, 
commercial    and    sponsored    films;    specialists    in 
news   and   sports    films.    Facilities:    Recording, 
screening,  editorial  rooms:  35mm  and  16mm  cam- 
era equipment:  script  and  art  departments. 
RECENT      PRODUCTIONS      AND      SPONSORS 
Motion     Picttties:     Wliy    Wtiglit?     (Camp:ina 
Corp).;  Swim-Swimming  (Swim  Safe  Co.);  Prom- 
ise &  Progress    (Rockefeller   Foundation);   More 
Power   to    You    (Nat'l    Electrical    Mfrs.    Assn.): 
Foreign  Tcleguide  (Pan  American  Ainvaxs);  71' 
Almanac    (Ford    Motor    Co.);    History    of    Park 
Avenue:  Histortj  of  Fifth  Avenue   (Sterling  Mo- 
\'ies  US.-^);  Actualites  Internationales;  he  Congo 
en  Marche;  Today  (U.  S.  Information  Agency). 

Amberson   Associates 
138  East  3()th  St.,  New  York,  N.Y.  10016 
Phone:  MUrray  Hill  5-8236     A/C  212 

(See  complete  data  under  Creative  Visual 
Media,  Inc.  listing,  this  section) 

AMERICAN  FILM  PRODUCTIONS,  INC. 
(formerly  American  Film  Producers) 
1600  Br(iadwa>.  New  York.  N.  Y.  10019 
Phone:   PLaza  7-5915     A/C  212 
Date  of  Incorporation:  19.56 
Robert  Gross,  Executive  Producer 
Lawrence  A.  Glesnes,  Secretary-Treasurer 
Sheldon  .\bromo«itz.  Executive  Producer 
Harriet  H.  Hester,  Dir.  of  Program  Develop. 
Barbara  Brazong,  Office  Manager 
Services:    Motion    pictures,    16mm    and    3.5mm, 
color   and   b&w;    and   slidefilms.    Specialties:    in- 
dustrials,  sales,   public  relations,   TV,   education, 
training,  medicals,  documentai-y  and  merchandis- 
ing. Facilities:  I6mm  and  35mm  cameras,  light- 
ing and  sound  production  equipment;  three  cut- 
ting rooms,  screening  room,  shooting  stage;  spe- 
cial   effects;    animations:    storyboard    personnel, 
script  writers. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motiox  PicTX-REs:  The  Professional  \urse  (U.S. 
.Arm\):  Stress  (American  adaptation  for  Facit- 
Odhner.  Inc.);  Supplement  4  to  Fir.ft  Overseas 
Radio  k  Tclevmon  Pattern  Campaign  (The  Coca- 
Cola  Export  Corp.).  TV  Commercl\ls:  Coca- 
Cola  Company;  Buick  .Motor  Division,  Humble 
Oil  &  Refining,  NuSoft  Fabric  Softener,  Millbrook 
Bre:id.  Westinghouse  Electric  Corp.,  National 
Biscuit  Co.,  The  Nestle  Company  (McCarm- 
Erickson,  Inc.). 


LEONARD  ANDERSON  ASSOCIATES,  INC. 

200  West  .57th  St.,  New  York,  N.Y.  10019 

Phone:  PLaza  7-4162  A/C  212 

Date  of  Organization:  1932 

Date  of  Incorporation:  1955 

Leonard  Anderson,  President 

Barbara  Anderson,  Vice-President 

Marc  Anderson,  Trea.mrer 

Lillian  Ortner,  Secretary 

Sam  Citi'on,  Editorial  Supervimr 
Services:  Motion  pictures  for  public  relations, 
sales,  training,  education,  television  and  theaters: 
also  TV  commercials.  F.^cilities:  Editorial  fa- 
cilities and  equipment  for  16mm  and  35mm; 
color  and  black  &  white:  16mm  &  35mm  cameras; 
sound  equipment:  liahtiue  equipment  :id:ipt;ib!e 
for  studio  or  location. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Warning  Star;  Emergency 
Escape  —  Martin  Baker  H.5A  Ejection  Seat: 
Chemical  Munitions  —  Psycho  and  Xerve  Agents 
(U.  S.  .\ir  Force):  Preventive  Dentistry;  Ship- 
board Handling:  AMCS  Aero  (U.  S.  Navy). 
TV  Programs:  The  Coif  Clinic,  series  of  26  (no 
sponsor  indicated);  pilot  film  (Nat'l  Science 
Fdn.).  TV  Commerci.\ls:  for  N.  Y.  Tel.  Co.: 
Nationwide  Ins.;  Quality  Bakers;  Campbell 
Soups. 


* 


ANIMATED  PRODUCTIONS,  INC. 

1600  Broadway.  New  York,  N.Y.  10019 
Phone:  CO  5-2942  A/C  212 

Date  of  Organization:  March,  1949 

Al  Stahl,  President 

Irwin  Stahl,  Vice  President 

Peter  Puzzo.  Production  Control 

Richard  Stahl,  Publicity 

.\rt  Shapiro,  Sales  Manager 
Services:  Fotomation  —  a  new  audio-visual  mo- 
tion picture  technique  designed  for  seven  day 
production  of  limited  h\e-animated  sales  train- 
ing and  industrial  film  production:  all  phases  of 
animation;  live  action  and  film  strip  production; 
multiple  screen  production  for  s\nchronizing 
motion  picture  projectors  combined  with  slide 
and  film  strip  projection  with  one  sound  track 
for  sales  meetings,  sales  promotion  and  exhibits. 
Educational  and  television  animation  film  pro- 
duction; T\'  commercials  and  advertising  agency 
presentations;  sound  slide  films  in  three  dimen- 
sions. Facilities:  3  Oxberr\-  animation  stands: 
special  stop-motion  live-action  motion  picture 
cameras  for  in-phmt  production:  editorial  facil- 
ities: multiple  animation  stand  for  product  stop- 
motion.  Optical  Oxberni'  printer  for  special  effects 
;ind  strobe  printing:  magnetic  sound  reduction 
printing:  Mitchell,  O.xbeny,  and  Bell  &  Howell 
cameras. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.N-  Pictlres:  Heartbeat  (Television  Bureau 
of  .advertising);  County  Trust  (Westchester 
Count\-  Trust   Banks):   Alsynite  Sales  Promotion 


Real  Facts  for  Sponsors 

— evidence    of    suppliers'    good   faith 

'  The  detailed  listings  gi\'en  specializing 
producers  of  business  motion  pictures  and 
slidefilms  funii.sh  the  biner  of  sight  sound 
media  with  solid  e\idence  regarding  an\' 
prospective  supplier.  Listing  data  requests 
emphasized  the  need  for  both  film  and 
sponsor  references  and  it  is  this  area  of 
each  listing  which  indicates  the  recent  ex- 
perience of  each  company  in  these  pages. 


ANIMATED  PRODUCTIONS: 
Film  (Reichold  Chemical):  Clairol  Sales  Meet- 
ing Film  (ABC  TV  Network):  Pontiac  Sales 
Meeting  —  closed  circuit  T\'  film  (Theater  Net- 
work Telexision):  films  for  New  York  World's 
Fair  Exhibitors  and  Pavilions.  T\'  Commercials: 
for  Shell  Oil  (Ogilvy,  Benson  and  Mather);  Chif- 
fon Margarine  (Benton  and  Bowles);  Boren 
Brick  (Harry  Gianaris  Assoc);  Breck  (N.  W. 
Ayer  &  Son);  Listerine  (J.  W^alter  Thompson). 

ANIMATIC  PRODUCTIONS,  LTD. 

15  West  46th  Street,  New  York,  N.  Y.   10036 
Phone:  JUdson  2-2160     A/C  212 
Date  of  Org.anization:   1949 

Tasker  G.  Lowndes,  Pre.wlent 
Leonard  B.  Elliott,  Vice-President 
Arnold  I.  Turkheimer,  Account  Executive 
Darrell  C.  Baker,  Creative  Director 
Mako  Oike,  Director  of  Anitnation 
James  DeGregoiy,  Art  Director 
TeiTy  Colasacco,  Production  Coordinator 
Serxices:    Producers  of  sound   slidefilms,   slides, 
Salesmate    presentations,    filmographs,    technical 
animation,    .\nimatic     Boards     (animated     stor\'- 
boards  on  motion  picture  film).  T\'  commercials, 
charts  and  printed  material.  Facilities:  .Art,  edit- 
ing and  photographic  departments:  Oxberry  ani- 
mation equipment:   35   &    16mm   motion   picture 
cameras:  various  t\-pes  of  still  cameras. 
RECENT      PRODUCTIONS      AND      SPONSORS 
Motion    Pktibes:    Xative    Laces    and    Tcctiles 
(Amer.     Tel.    &    Tel.     Co.):     Lucky    Separates 
(.\mer.  Tobacco  Co.):  .Vcif  Faces  1964   (Ther- 
mos Div..  King  Seeley  Thermos  Co.):  Hurricane 
(IBM  Corp.).  Slidefilms,  SLroES  &  Filmstrips: 
G.D.P.S.     (.\mer.    Tel.  &    Tel.    Co.):    Barbados 
(Beech-Nut    Coffee):    Ocean    Spray    (Cranberry 
Canners  Assn.):  Pride  System  of  Furnace  Service 
(Coast;iI  Oil  'Co.);   Peifect  Fit  -  Perfect  Com- 
fort   (Intemat'l   Latex   Corjj. );    The   Open   Road 
(Kelly-Springfield  Tire  Co.);  Hot  Summer  Deal 
(Quinton   Co.   Div.,   Merck  &  Co.);   Party  Plan- 
ning —  Menus.   Recipes,  Decorations    (Reynolds 
Metals  Co.):  The  Shape  of  Things  (Thermos  Div., 
King-Seeley);  training  films,  series   (U.  S.  Naval 
Training  Device  Center).  T\'  Commerci.\ls:  for 
Freedomland     (Cole.    Fisher.     Rogow):     Matey 
(Kastor,   Hilton,   Chesley,   Clifford  &  .A.therton)'; 
.National  Biscuit  Co.  (Kenyon  &  Eckhardt,  Inc.). 

Artransa  Park  Television  Pty.  Ltd. 
229  W  est  43rd  Street.  New  York.  N.Y.  10036 
H.  Hughes,  International  Representative 
(See  listing  imder  .Australia,  lut'l  Section) 


ASSOCIATED  FILM  CONSULTANTS,  INC. 

366  Madison  Axenue,  New  Y'ork,  N.Y.  10017 

Phone:  IN  7-8330  A/C  212 

Date  of  Organization:  1960 

Date  of  Incorporation:  May,  1960 

Affiliate:  Mercuiy  Newsfilm,  Inc.  NYC. 

Benjamin  S.  Greenberg,  Pres..  Exec.  Prod. 

Samuel  Kravitt.  Treas..  Dir.  Film  Operation 

Natalie  Picker,  Secretary,  Dir.  of  Admin. 

Robert  Rolnik,  Dir.  of  Sales  &  P.  R. 
Ser\tces:  Production  of  sales,  training  and  docu- 
mentary motion  pictures  and  filmstrips;  TV  com- 
mercials; film  distribution  to  T\';  specialized 
medical  filming.  Facilities:  Editing,  sound, 
hghting  equipment;  .Arriflex,  .\uricou,  Bolex, 
Eyemo  cameras:  animation  and  titling;  full  still 
photo  ser\ices. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.N  PicTrBEs:  World's  Fair  Preview  (Owens- 
Coming  Fiberglas);  Stockings  on  the  Move  in 
Madrid  (Berkshire  Intenuit'l);  Laryngectomy 
(Yale  Univ.  Mediciil  School):  Campbell's  Sports 
Review  (Campbell  Soups);  World's  Fair  Exhibit 
for  Color  7T  (I.B.M.  Coip. ).  T\'  Commercials: 
for  P:masonic  ( Ca\'ton  Advg.  .-^gcy. ) . 
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AUDIO  PRODUCTIONS,  INC. 
Film  Center  Builclini; 

630  Ninth  Avenue.  New  York,  N.  V.   10036 
Phone:   PLuza  707(iO     A/C  212 
Date  of  Organization:  1933 

OFFICF.nS  AND  DEPAKTMENT  HE.VDS 

Frank  K.  Speidell.  President 

P.  J.  Mooney,  Vice-President  &  Treasurer 

T.  H.  Wcstermann.  Vice-President,  Sales 

Alexander  E.  Gansell,  Secretary 

John  Henderson,  3d,  Director  of  T\'  Sales 

PRODl'CEn-DniECTOilS 

Frank  Bcckwith  Harold  R.  Lipinan 

L.  S.  Bennetts  H.  E.  Mandell 

Alexander  E.  Gansell  Darrell  Random 

Stanley  R.  Johnson  Robert  Yung 

ASSOCIATE    PBODUCER 

Edward  J.  Lamm 
Pathescope  Productions 

Sebvices:  Motion  pictures,  all  commercial  cate- 
gories —  public  relations,  sales  jiromotion,  mer- 
chandising, training,  medical,  teclinical  and  edu- 
cational. FACn.niKs:  Silent  and  sound  studios; 
complete  lighting  e<iuipment;  niol)ile  units  for  lo- 
cation work  with  tape  recorders;  perm;ment  staff 
in  all  departments,  writing,  directi<m,  editing,  ani- 
mated drawing  and  optical;  16  &  3.5mm  projec- 
tion room;  two  optical  printers  including  latest 
O.xbern,-;  editing  equipment;  zoom  stand  for  trick 
work;  machine  sliop:  extensive  film  and  music 
librar\'  cleared  for  Iclevision. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.VIoTiox  PiCTiiiLs;  .Vni  York.  \(  u  York  (Ameri- 
can Airlines);  Dc.iisns  Against  llie  Ski/  (Ameri- 
can Iron  &  Steel  Institute);  Atlantic  City  (At- 
lantic Citv  Con\ention  Bureau);  Forced  Hard- 
ened Steel  Rolls  (Bethlehem  Steel);  lAicite  Ther- 
mo-Flotc  Process  (Du  Pont);  Positive  Crankcase 
Ventilation  (Etlnl  Corp.);  Three  S/rangers  in 
Town  (N'at'l  Board  of  Fire  UndenvTitcrs);  Un- 
troubled Paliixcnl  (Potonuu-  Electric  Power); 
Of  Men  and  Machines  (Western  Electric);  Teen- 
Aged?  Have  Acne?  (Winthrop  Labs);  Technical 
series  for  U.S.  Army  and  U.S.  Navy.  TA'  Co.mmeh- 
CIALS:  for  N.  \V.  Ayer  &  Scm;  BBD&O;  Benton  & 
Bowles;  Leo  Burnett  Co.;  f:ompton  Ad\g.;  Dan- 
cer-Fitzgerald-Sample; Fuller  &  Smith  &  Ross; 
Henderson  .\dvg.  .Xgc)-.:  Hich.ird  K.  Manoff;  Mc- 
Cann-Erickson;  Morse  Intcniat'l;  Ogilvy,  Benson 
&  .Mather;  Papert.  Koenig.  Loisl  ].  Walter 
Thompson;  Weightman;  Young  &  Rubicam. 


lM^i^C3lM^^C3lM.^C2 


METROPOLITAN      NEW     YORIC 


^ 


Bay  State  Film  Productions,  Inc. 
200  West  .57th  St..  New  York,  N.  Y.  10019 
Phone;  Circle  6-6799     A/C  212 
Carl  \'.  Ragsdale,  Vice-President  in  dig. 
(See  complete  listing  under  Boston,  Mass.) 

BIOCAM,  INC.  PRODUCTIONS 

120  East  56lh  Street,  New  York.  NY.  10022 
Phone:  PL  .5-8386  A/C  212 
Date  of  Organization;  1961 
1.  G.  Tuttle.  President  &  Treasurer 
Robert  Lasky,  Vice-President  &  Secretary 
Joseph  Siegel.  Vice-President 
Anthony  Stathis;  Ted  Elliot;  Ruth  Miller,  Ac- 
count Executives 
Samuel  Kw-eskin;  Victor  Y'izbara,  Art  Directors 

Sehvices;  Motion  pictures,  slidefihns  for  indus- 
try, public  relations,  sales  training,  education, 
sales  meetings,  television;  development  and  pro- 
duction from  script  to  finjd  film  including  photog- 
raph\-  and  cinematography,  animation,  music, 
sound  effects,  etc.  FACiLiTiks:  no  data  provided. 


RECENT  PRODUCTIONS  AND  SPONSORS 
-MoTiox  PiCTUBEs:  Acrilan  —  New  Tradition  In 
Carpels  (Chemstrand);  Cotton  Seedling  Disease; 
Morphology  of  Rhizoctonia  &  Pythiuni.  film  sur- 
vey of  Olin  research  (Olin  Mathieson  Chemic;>l 
Corporation);  Circulation;  Respiralion;  Diges- 
tion; How  the  Nervous  System  Works;  The  Re- 
productive Sy.<itcm.i;  The  Endocrine  Sy.'dem  (Mc- 
Graw-Hill Book  Company).  Slujeeilms:  Peni- 
cillins. Pioneers  Si  Progress  (Bristol  Laboratories); 
Louis  Pasteur  &  The  Germ  Theory  of  Disease 
(Metropolitan  Life  Insurance  Company). 

RENE  BRAS  PRODUCTIONS 
40  West  55th  St.,  New  York,  N.Y.  10036 
Phone:  LT  1-2779  A/C  212 

Date  of  Organization:  1961 

Rene  Bras.  Owner,  Producer 

Irene  Molnar.  As.mciale  Producer 

Harold  Seletsky,  Musical  Director 
SEHVif:ES:  animated  and  li\'e  action  films,  pro- 
duction in  "Depthimation"  technique.  Facilities: 
.35mm  and  16mm  animaticm  stand:  electronic 
music,  sound  etiuipment;  3.5mm.  16mm  editing 
etiuipment  on  premises. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion'  Pictihes:  .\mrriran  lllustralor  (United 
States  Information  ."Vgcncy);  Bus  Ride  (Congress 
of  Organizations  for  Raci;d  Etpialiti,— CORE); 
Resistant  Infectious  Organi.'^ms  (Bristol  Labs); 
Illusions  (animation  sequence)  (V.S.  Navy). 
Tiieatiucal  Films:  A  Trip  With  Currier  &  Ives, 
The  Sloh  Story. 

JOHN  BRANSBY  PRODUCTIONS,  LTD. 

IStiO  liro.ulua>.  New  York.  N.Y.  10023 

Phone:  JUdson  6-2600  A/C  212 

Date  of  Organization:  19.36 

lohn  Bransby,  President.  Treas.,  Exec.  Prod. 

David  M.  Jacobson,  Vice-Pres.,  Chg.  erf  Prod. 

Lee  Stenstrom,  Secretary 
Services:  Production  of  industrial,  travel,  sales 
and  triiining  films;  16mm  or  35mm,  color  or 
l)l;ick  and  white.  Facilities:  Location  equip- 
ment for  photography  and  sound.  Full  equijiment 
lor  in(lustri;il  ;uul  location  lighting.  Animation 
photography,  film  editing  service. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoiioN  PicTUiiEs:  The  Land  Called  New  Jersey 
(Humble  Oil  &  Refining  Co.);  The  Forty  Sounds 
of  Englitih  (Pitman  Pubg.  Co.);  Y'our  Cunard 
Holiday  to  America,  French.  Spanish.  German 
versions  (Cunard  Steam-Ship  Co.);  Untitled 
test  films,  series  (Lippincott  &  Margulies). 

BRAY  STUDIOS,  INC. 

729  Seventh  Avenue,  New  York,  N.  Y.  10019 

Phone:  Circle  5-4582     A/C  212 

Date  of  Organization:  1911 

J.  R.  Bra\-.  Chairman  of  the  Board 

P.  A.  Bra\-.  President  &  General  Manager 

M.  Bra\',  Trea.s-urer 

P.  Bra>-.  Jr.,  Vice-President 

Rodell  Johnson,  Director  of  Animation 

B.  D.  Hess.  Dltlrihution  Manager 
Sebvices:  Planning,  production  and  distributicm 
of  commercial,  sales  and  tiaimng  motion  pic- 
tures and  general  educatiorv  films  dealing  with 
health,  pliysiology,  ;iviation  and  electronics.  For- 
eign langu;ige  translations  and  production  and 
distribution  of  foreign  Language  safety  training 
films.  Facilities:  Complete  production  staff;  ani- 
mation department  for  technical  and  cartoon  ani- 
mation. Camera  and  sound  equipment  for  ;ill 
types  of  motion  pictures  and  slidefilms  for  both 
35mm  and  16mm;  two  animation  stands;  color 
or  b&w  interior,  exterior  and  aerial  photography; 
own  film  librar\'  for  distribution  to  schools,  tech- 
nical institutions  .and  industrw 


RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pictuhes:  Protect  Your  Hearing  (David 
Clarke  Co.);  GLR  Antennas  (Internat'I  Tel.  & 
Tel.);  Goddard  Experimental  Package,  3  reports 
(Kollsman  Instrument  ('().);  Harmonic  Drive 
(United  Shoe  Machinery);  Man  Overhoard-Pre- 
vention;  Man  Overhoard-Reeovery;  Instrument 
Flight  Procedures-Terminal  Phase;  SH-3  Low 
Altitude  In.itrument  Procedure.^;  Instrument 
Flight  Procedures  —  Enroute  (U.  S.  Navy); 
Mark  XH  IFF  Syrfem-1963  report  (Hazeltine 
Corp.). 

BUKAR  &  lARISCH  INC. 
10  East  49th  Street,  New  York,  N.  Y.  10017 
Phone:  ELdorado  5-5111     A/C  212 
Date  of  Organ iz.ation;  19.53 
Xat  Bukar,  Partner.  Client  Contact 
Kurt  Larisch,  Partner,  Creative  Direction 
Ser\ices:    Sales   promotion   consultants   for   pro- 
gram  de\elopment   in  sales  training,   retail   pro- 
motion,  s.ales   meetings,  visual  selling  and  other 
are;is   of  business  communications.   Producers   of 
motion    pictures,    stopmotion    animation,    sound 
slidefilms   and   filmstrips.   Facilities;   Art  dept., 
photographic  studio,  screening  room  —  research, 
uriting  and  production  personnel. 
RECENT      PRODUCTIONS      AND      SPONSORS 
Slidefilm.s:    Top  Ten    (El  Producto);   Stamford 
Report  (Emery  .\ir  Freight);  Let's  Look  at  Per- 
fection (Perlection    Div.  of  Hupp  Corp.).  Film- 
STBIPS:    1963  Fa.shion  Awards  (Grossman  Cloth- 
ing Co.);   Analysis    1963-1973    (Merrill,   Lynch, 
Pierce,  Fenner  &  Smith ) . 


CAMPUS  FILM  PRODUCTIONS,  INC. 

20  E;ist  46th  St.,  New  York,  N.  Y.   10017 
Phone:  MUrray  Hill  2-S735     AC  212 

Date  of  Organization:   1934 
Nat  Campus.  President 
Jules  Krater,  Executive  Producer 
Donald  Cohen.  Production  Manager 
Selma  Weintraub,  Distribution  Coordinator 
Sebvtces:     Motion    pictures    and    slidefilms    for 
business,    go\crnmeut    and    social    agencies;    also 
various  film  sersices  separateK-;   including  trans- 
lations,    sound     tracks;     editing     and     finishing 
service  for  company  photographed   films;   distri- 
bution   service.    Facilities:     Studio,    on-location 
c-(|nipment  and  creative  staff. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.N  PicTi'REs:  Tlic  Tower  Evaluators  (Insti- 
tute for  the  Crippled  &  Dis;ibled);  Building  tvith 
Butyl  (Enjay  Chemical  Co.);  Part  HI  Examina- 
tion, May  '63  &  Jan.  '64  segments  (N'at'l  Board 
of  Medical  Ex.amiuers);  Groiving  Up  with  Deaf- 
ness (Lexington  School  for  the  Deaf);  Treat- 
ment of  W  ikon's  Di.wase  (Merck  Sharp  & 
Dohme);  Coaching  Demonstration  (Humble  Oil 
&  Refilling  Co.);  Skin  Diseases  of  Animals 
(Scheiing  Coip.);  Post-Operative  Management  of 
Colostomy  (New  Y'ork  Uiiiversit\-Be!le\-ue  Medi- 
cal Center ) . 


CAROUSEL  PRODUCTIONS 

17  East  48th  St.,  New  York,  N.  Y.  10017 
Phone:  PLaza  5-1127     A/C  212 
Date  of  Organization:   1963 
.Affiliate:    Location.    Inc.,   Suite   239,   Security 
Trust    Bklg.,    Miami,    Fla.    Phone:    FRanklin 
4-1761    A  C    305,    Carl   Warner,   Producer- 
Director. 
George  Roberts,  President  &  Exec.  Prod. 
J.  M.  Y'oung,  Chief,  Graphic  Design 
Seh\tces:  Sound  slidefilms,  motion  pictures,  dis- 
plays and  graphic  aids  for  sales  promotion,  train- 
ing, public  relations  and  advertising.  Transcribed 
radio  programs  and  phonograph  records  for  com- 
mercial and   industrial   use;   radio  .and  TV  com- 
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NEW  YORK  PRODUCERS 

CAROUSEL  PRODUCTIONS: 
mercial  patkaging.  Facilities:  A\ailable  as  re- 
quired. Script  and  stor\board  creation.  Animation, 
music  scoring  and  sound  effects  librar\';  location 
photography  and  sound  recording  in  Florida, 
Caribbean  and  Latin  America. 

(New  company,  organized  1963) 


CATINELIA-BLAKE  ASSOCIATES  LTD. 

667  Madison  Ave..  New  York.  N.Y. 

Phone:  TE  8-2920  A/C  212 

Date  of  Organization:  1957 

Robert  G.  Catinella,  President-Secrelary 

Banjamin  C.  Blake,  Vice-Pres.,  Treasurer 
Services;  flip  charts,  color  slides,  sound  slide- 
films,  filmographs.  F.\cilities:  art  studio  witli 
hotpress  t>pograph\ .  Color  and  b&w  still  photog- 
raph\-  for  2  \  2  ■slides  to  S  \  10  voUk  transparen- 
cies. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Slidefilms:  All  Ounce  of  Prevention.  Euro/ieau 
Bakertj  Travelog,  Retail  Bakery  Merehandising 
(Standard  Brands);  Inside  Suburbia  U.  S.  A. 
(Roebic  Inc.);  The  Fabulous  Van's  Story  (Super 
Market  Merchandising). 

HU  CHAIN  ASSOCIATES 

15  East  48th  Street.  New  York.  N.Y.  10017 
Phone:  PLaza  5  5240  A/C  212 

Date  of  Organization;  1944 

Hubert  V.  Chain,  Oivncr 
Services;   Industrial  and  T\"  motion  picture  and 
video  tape  production.  F.\cihties:  All  equipment 
for  on-location  shooting. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Picti'RES;  Weed  Control  for  Bitirr  Brans 
(Stauffer  Chemical  Comi^any^;  Our  Shrinking 
World  (Planned  Parenthood);  Epoxy  Resins  in 
Filament  Winding  (CIB.A  Chemical  Company). 
T\'  CoMMERCi.\LS  for:  Buffalo  Savings  Bank; 
Schenectady  Savings  Bank. 
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CHANNON  PRODUCTIONS,  INC. 
527  Madison  Ave..  New  York,  N.  Y.  10022 
Phone:  MUrray  Hill  8-9150     AC  212 

Date  of  Incorporation:  Sept.,  1963 

A  Bertrand  Channon,  Pres.,  Exec.  Producer 

Abraham  Katz.  Treasurer 

Michael  E.  Cannata,  Secretary 

Ma.\  G.  Glenn,  Director  of  Photography 

\'ictor  D.  Thomas,  Cameraman;  Ralph  Hotch- 

kiss.  Assistant  Cameraman. 
Leo  Loweiithal,  Chief  Editor 
Ben  Kerner,  Writer  &  Director 
Patricia  Sugrue,  Script  Writer 
George  Gilbert,  Adv..  Marketing  Considtunt 
Max  M.  K.  Zung,  M.D..  Medical  Considtant 
Wallace  Lane  Chan,  M.D..  Medical  Con.ndtunt 
Services:    .Motion  pictures,   slidefilms,   other  a-v 
materials  designed  to  achieve  specific  marketing; 
educational  objectives;  pub.  relations,  adv..  sales, 
training,    education,    tv.     films;    prof,     meetings. 
Specialized    medical,    paramedical    photography; 
specialized  automoti\e,  racing  photographx'.  Col- 
or, b&iw,  3.5mm,  16rnm,  8mm  services  on  location 
or    in    studio;    technical    animation.    F.\cilities; 
Mitchell,  .\rrifle.\,  Bolex  cameras;  .\agra,  Ampe.\ 
recording  equipment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion-  Pictires;  l.OOO-.A/i/c  Circle.  Design 
With  a  Purpose  ( Studebaker  Corp.);  Television 
Films:  Challenge  at  the  Salts.  Fastest  Woman 
on  Wheels.  Stock  Car  Trials.  Women  Break  Speed 
Records.  Bonnevilli'  Circular  Course  (Studebaker 
C'orp.,  .Aut<miotive  Div).  Film  Consult .ation ; 
Synthetic  Space  Diet  (Medical  Sciences  Research 
Foundation). 


CINEMA  CENTER  OF  NEW  YORK,  INC. 

150  West  54th  St..  New  York.  N.  Y.  10019 
Phone:  CO  5-3.520  A  C  212 

Affiliates:  TFI  Productions.  Inc. 

Training  Films.  Inc. 
Robert  .\.  Lightburn.  President 
Edward  F.  Cullen.  Vice-President 

Services:  Production  of  16mm  and  35mm  motion 
pictures  for  industry,  television,  and  theaters; 
animation  and  lise  action;  filmographs,  filmstrips, 
slides,  easels,  booklets  and  presentations  for  sales 
promotion,  sales  training  and  educational  film- 
strips.  Consultants  on  \isual  presentations  for 
annua!  meetings,  sales  meetings,  tra\eling  dealer 
training  schools;  distributors  for  all  major  manu- 
facturers of  audio-visual  equipment;  recordings, 
tape  duplication,  duplication  of  continuous  film 
and  tape  for  Beseler  Salesmate  and  Smm  contin- 
uous soimd  projectors.  Originators  of  wide-screen 
panoramic  filmstrip  presentations.  F..\cilities: 
Production  facilities  for  animation  and  live  action 
in  the  United  States  and  abroad;  research,  writ- 
ing, art  work,  photograph}  ;  .35mm  0\berr\'  equip- 
ment. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictires:  Pride  in  Performance  (Otis 
Elevator  Co.);  Molten  Magic  i Glass  Container 
Mfrs.  Institute);  Sky's  the  Limit  (  Bethlehem  Steel 
Corp);  The  Better  Way  (McGraw  Edison  Co.). 
Filmstrips:  Sfo;)  Stalling  (Purolator  Products); 
1440  Data  Processing  System  (IBM  Corp.);  Spot 
Radio  Today  (Katz  .\gcy.);  Gifts  (Esquire  Mag- 
azine); slide  show  (.\merican  Chemical  So- 
ciet\);  supermarket  slide  presentation  (Personal 
Products). 

CITY  FILM  CENTER,  INC. 

66-40  69th   Street,   Middle   \  illage.   New  York 

City,  N.Y.  1 1379 
Phone:  TW  4-7800  A   C  212 

Date  of  Incorporation:  19-57 
Subsidiary:  A\'  Lithographers.  .\\'venire  Build- 
ing, 257  Pacific  St..  Brooklyn  1,  New  Y'ork. 
John  R.  Gregorv'.  President 
Herbert  As'venire,  Executive  Vice-President 
Clarence  Schmidt,  Vice-President.  Productions 
loseph  W.  Harrop,  Secretary 
Henri  LaMothe,  Art  Director 

Services:  Producer  and  production  services  for 
8,  16,  3.5mm  motion  pictiues  and  sound  slide- 
films  for  business,  industry,  science,  education, 
health,  religion,  political  and  public  service  fields. 
Sen'ices  include  research,  story  treatment,  story- 
board,  script  writing,  talent  search,  casting,  art- 
work, set  design  and  constniction.  direction,  stu- 
dio and  location  photography  and  sound  record- 
ing, picture  and  sound  editing  in  all  phases,  and 
securit)-  control.  Correlated  promotional,  distri- 
butional, pubhc  relations  and  sales  packages  for 
luotion  pictures  and  sound  slidefilms  include  eval- 
uation, designing,  layout,  copy,  artwork  and  lith- 
ograph\'.  Services  to  other  producers  include  stu- 
dio rental,  set  design  and  construction,  writing, 
editing,  narration  and  music  recording,  music 
librars'  and  production  management.  F.\cilities: 
Equipped,  staffed  motion  picture  studio;  sound 
stage,  with  control  room,  narrator's  booth,  scene 
dock,  conference  lounge  \\  ith  projection  facilities. 
.\rt.  editing  and  sound  departments;  mobile  and 
location  units;  motion  picture  color-printers  for 
color-corrected  and  exposure  compensated  an- 
swer and  release  prints.  Equipped  and  staffed 
Lithograph}  Division  with  four  presses,  includ- 
ing die-cutting. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictires:  Life  of  Christ  in  Focus  (G.M. 
In-Focus  series);  Hickok  LS-lOO  Three  Point 
Safety  Belt;  CV-100  Child's  Safety  Vfrf;  Dynamic 
Research  of  Deceleration  Forces  for  Stapp  Con- 
ference (American  Safety  Equipment  Coi-p.); 
various  classified  productions. 


CLIFTON  PRODUCTIONS,  INC. 
62  West  45th  Street.  New  York.  N.  Y.  10036 
Phone:  MUrray  Hill  2  0040  A  C  212 
Date  of  Organization:  1947 
Maurice  T.  Groen.  President 
Ronald  T.  Groen.  Vice-President  —  Productioi 
Edward  Folger.  Production  Manager 
William   Rosenfeld,   Secretary.  Treasurer 
Services:  Industrial,  public  relations,  transporta 
tion,  travel,  nature  studies,  wildlife  conservation 
outdoor  life,  boating,  golf,  fishing,  hunting,  sale: 
promotion  and  horticultural  motion  pictures;  TV 
shorts   and   commercials;    color   stock   shots.   Fa- 
cilities:    Prod\iction     affiliations     for    location 
shooting  in  Europe,  Middle  East,  Far  East,  Aus- 
tralia .ind  Latin  America.  Cameramen  in  Sweden, 
.\ustria  and  Holland;  worldwide  coverage. 
RECENT      PRODUCTIONS      AND      SPONSORS 
Motion  Pictx"bes:  The  World  of  Phospliorus  (U. 
S.   Bureau   of   Mines);    Unlocking  the   Pouer  in 
Your  Land:   Turf  &  Garden    (.\merican  .Agricul- 
tural Chemical  Co.);  SAS-DC  S  Trailer  (Scandi- 
navian .-Mrlines  System);  The  Tree  and  the  Diver 
( Carling  Brewing  Co. ) . 


COLEMAN  PRODUCTIONS,  INC. 

75  West  45th  Street.  New  York,  N.  Y.  100.36 

Phone:  Circle  5-9080  A/C  212 

Date  of  Org;mization:  1935 

Harr\-  L.  Coleman.  President 

Son\  a  Coleman.  Vice-President 

Barry  Lisee,  Production  Manager 

John  Wlosek.  Editor 

Ra\-  Schuyler.  Sales  Coordinator 

John  Peterson.  Dir.  of  Photography 

J.  Brown.  Sound 

Harold  .\zine.  Scripts 
Services:  Production  of  16mm  and  3-5mm  mo- 
tion pictures  from  script  to  final  print  for  indus- 
tr\\  medical,  travel  and  television.  Facilities: 
25'  X  2.5'  sound  studio  equipped  with  lights, 
props,  sets,  cameras;  Fearless  dolK;  .\mpex  svnc 
sound  equipment;  cutting  rooms  and  screening 
room.  Facilities  available  to  outside  producers. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.N  Pictures:  The  Empire  State  (.New  York 
State  Comm.  on  the  World's  Fair);  .Air  Cargo  — 
A  Modern  Marketing  Instrument  (United  ■Air- 
craft Corp.);  France.  With  a  French  .\cccnt  (The 
French  Gov't  Tourist  Office);  The  Sabre  Sy.slem 
(.American  .Airlines);  Premeasured  Selling  Power 
(Sullivan,  Stauffer,  Colwell  &  Bayles). 


COLOR  ILLUSTRATIONS,  INC. 
4  East  48th  Street,  New  York.  N.Y.  10017 
Phone:  MUrray  Hill  8-2460  A/C  212 
D;ite  of  Organization:  .August,  1937 
X'ictor  Sandak,  President 
Harold  |.  Sandak.  Secretary-Treasurer 
Ser\tces:   Slides,  slidefilms.  motion  pictures.  Fa- 
cilities: Photographic  studio,  art  studio,  process- 
ing labs,  Oxberry  stand. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pictures:  Documciitarv  film  —  Pan  .Am 
Building  ( Westinghouse  &  Pan  .Am).  Slidefilms: 
Retail  Salesman's  Coloring  Book;  Out  Where  The 
People  Are  (.Annstrong  Cork  Compan\);  Open- 
ing Opportunity's  Door  By  Closing  The  Sale 
( .Metropohtan  Life  Insurance  Company);  Mutual 
Advantage  Society  (J,  C.  Peimey). 

See  Advertising   Pages  for  Helpful  Data 

t'r  Produtt'rs  whose  .i(l\crtrscnu  iits  appear  on 
other  pages  of  this  Annual  Review  Issue  carry 
this  special  designation  (°)  over  listing  te.xt. 
Refer  to  the  convenient  "Index  to  Advertisers" 
on  the  last  page  of  this  issue  for  page  number. 
The  "Blue  Chips"  of  film  production  advertise 
regularK-  in  the  pages  of  Business  Screen. 
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THOMAS  CRAVEN  FILM  CORPORATION 
330  East  56tli  St..  New  York,  N.  Y.   10022 
Phone:  Ml'rray  Hill  8-1385  A  C  212 
Date  of  Orsanization:  1930 
Thomas  Craven.  President 
Harvey  C.  McChntock.  Vice-President 
Mar\in  Barouch,  CtimptroUer 
BeverK  O'BeilK  .  Director  of  Sales 
D.  William  Robinson.  Dir.  of  Production 
Willis  Brilev-,  Production  Manager 
Wanda  Ten  Pas  Rotz,  Si/;)rrti.siiig  Editor 
oHviCEs:    Production   of   theatre,   television,    in- 
islrial,  public  information,  Iraininji  and  cduca- 
on    films,     roreij-n    lanijuaRe    and    translation 
;pts.  Li\e  action  and  animated  T\'  film   coni- 
ercial    division.     Kacilitiks;     .Mr     conditioned 
lund   staiie   with   live   action   facilities;   camera. 
lund,    lijlliting.    animation    and    set    constniction 
L'pts.;   editini;.    rccordini;  and   projection    rooms. 
ECENT      PRODUCTIONS      AND      SPONSORS 
loTioN  Pun  HhS;  Moncij  on  the  Moic  (Federal 
eserve  S\  stem ) ;  Blendinsi  Systems  ( Hewitt-Rob- 
is  Co.);   Sons  of   Thij   Works    (Craven);   Con- 
■ontation    at     Tuscaloosa     (USIA-IMS);     Ercfili 
Westinshouse);    In   Search    of  Laurence    (Col- 
mbia  Pictures);   The  Love  Cage   (Metro-Cold- 
•yn-Mayer);    Fi'.s/iing   Fiie    Great    Lakes    (Out- 
oard    Marine    Corp.).    T\'    Commehcials:    for 
:on(ico  C.isolinc.  Br\lcieain.  Post  Cereals.  Quaker 
tate   Oil.   Cicneral  Mills   Cereals,    V.   S.    Army. 
V'urlitzer,    Northern    Natural    Gas   Assn.,    M&M 
;andy,   Roma   Wines,   Alcoa.   U,S.   Royal   Tires, 
;resta  Blanca  Wines,  Buick,  Heinz  Varieties, 


CREATIVE  VISUAL  MEDIA,  INC. 

138  Kast  :i(>tli  Street.  New  York.  N.  ■) .   lOOIfi 

Phone:  Mlrrav  Hill  .3-8230  A   C  212 

Date  of  Ori;aniz:ition:  19.58 

Affiliates:  Amberson  Associates 

Stanlev  Neal  Productions,  Tnc. 

Donald  ].  Lane.  President 

Rosanne  .\mberson,  V.  P..  Creative  Director 

Henr\-  Freeman.  Director.  Edit.  Service 
JEHVICF.S:    Motion   picture   and   slidefilm   produc- 
ion,  including  writing,  research,  suncys,  devel- 
)ping  and  production  of  education  programs  in- 

iding  teacher's  guide  and  student  manuals. 
i',\f:n.lTUS:  Art  sindiii  and  spr\  ice;  i;uniT,is, 
'diting. 

DECENT  PRODUCTIONS  AND  SPONSORS 
Motion-  Pictl-kes;  Business  Man  Fanner  (Mas- 
ie\  Ferguson.  Inc.);  Shapes  and  Sounds  of  Profit 
(Merck  &  Co.);  Sweet  Moments;  Deserts  that 
Lead  a  Double  Life;  That  Glamour  Touch  (Gen- 
eral Foods  Corp.).  Slidefilms:  World  Trade  — 
A  Two-Way  Street  (Tea  Council  of  the  U.S.A.). 


DANECK  PRODUCTIONS,  INC. 
48  East  4;ird  Street,  New  York.  N,  Y.  10017 
Phone:  Ml'  7-3,327-8-9  AC  212 
D.itc  of  Organization:  June.  1960 
[oseph  |.  D'.Angio.  President-Producer 
Dorothee  M.  Eckliart,  Viee-Pres..  De.tiRner 
Sigmuiul   Sosicuicz.    Treasurer.   Head  Photog- 
raphy 
George    B.    Comin,    Secretary.    Head    Photog- 
raphy &  Sound 
Services:  Design  ;md  create  audio-visual  presen- 
tations in  "tnie-to-life"  art  and  dimensional  pho- 
tographic  technique.    Shdes   in    all    sizes,    sound 
filnistrips    and    slidefilms    and    film-o-graphs    for 
sales    promotion    &    training,    persoimel    training, 
public     relations,     corporate    stockholders     meet- 
ings,  industrial  mei'tings,   new    product   presenta- 
tions   and    complete    presentation    i)ackages.    V  \- 
(  II.ITIES;    .\rt    department,    photographic    studio, 
scrijit    writing,   |)ers(innc!   ;ind   equipment   for   lo- 
i;[ticin  phcitograpli\ 

RECENT  PRODUCTIONS  AND  SPONSORS 
Slidkfil.ms;  I'utitlcd  for  Metroijolitan  Life  In- 
surance Co.;  .Alexander  Smith  C:irpets.  Slide 
PiiESENTATioNS:  for  IBM  Corp.;  Western  Elec- 
tric Co.;  .Alexander  Smith  Carpet.s;  Mohawk  Car- 
pets; Sun  Oil  Co.  and  others. 
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SHAMUS   CULHANE 
MOTION  PICTURE  ENTERPRISES 
155  Fifth  A\enue,  New  York,  N,  Y,   10011 
Phones:  .\L  4-2310;  TR  7-6990  A/C  212 
Date  of  Organization:  1961 
Shamns  Cnlhane.  Executive  Producer 
i  Services:    Live  action   and   animated   films,   and 
combinations  of  both  on   tra\eling  mattes.   .Also 
stop-motion     and     li\e     business     presentations. 
Scripts,    music,   special   sound    effects,   lyrics   and 
orchestr;ition.    Slidefilms,    Facilities:    .\nimation 
equipment;  stage  for  stop-motion  or  inserts  com- 
plete with  c.amer;is,  lights,  etc. 

RECENT  PRODUCTIONS  AND  SPONSORS 
McrriDN  PicTiHES;  The  Mistiuidid  Tour  (Can 
Makers  Institute);  The  Friendly  Giant  (Para- 
mount); Ko-Ko  (Hal  Seegar  Prod.);  Titles 
(Union  Carbide);  Stone  Ruhhint:  (self-spon- 
sored ) . 
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DEPICTO  FILMS  CORPORATION 

2.34  Ucst  3ltli  St..  Ncu  York,  \.Y.  10019 
Phone;  COhnnhus  3-7020  A/C  212 

Date  of  ()rganiz;itii)Ti;  194  I 

Jack  R.  von  Maur.  President 

Glenn  J.  Graves.  Vife-Prr.siJrnr  hulustrials 

Martin  Mclnt\'re.  Vice-President.  Production 

Thomas  .\.  Pyle.  Sales  Manager 
Seuvices;  .\  completely  integrated  one-source 
organization  providing;  Editorial  —  from  technical 
to  creative  to  complete  <onventioii  format;  Mo- 
tion Picture  —  live-;ictiou.  location.  anim.Ttion; 
Slidefilm  —  training,  promotion,  public  relation, 
merchandising;  Slides  —  all  sizes,  color  .ind  b&w, 
lamination;  Industrial  Meetings  &  Conventions  — 
complete  package  from  creation  through  staging 
and  equipment  to  traveling  unit  teams.  Facili- 
ties: Photogr.ipliic  studios;  full  motion  picture 
<lepartnient.  live  ;md  ;mimation;  comiiletely  staff- 
ed slidefilm  and  gr;iphic  :ut  dep;nlment,  includ- 
ing hotpress  typeset;  processing  as  well  as  photo- 
printing  ;uid  binding  of  all  slide  sizes;  widescreen 
;md  standard  slidefilm  camera;  special  wide- 
screen  and  carbon  arc  projectors. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoriON  Pi(  Tt  iu:s;  Temptations  (Canada  Dry 
Corporation).  Si.mEFiLMS:  Cycle  of  Success  (4) 
(Mntu.al  of  New  York);  Typeuriters  (3)  (The 
Singer  Company).  Inuistiual  Shows:  Take  A 
\ew  Look  (Westinghcnise) ;  Progress  Route  (U. 
S.  Rubber  Companv);  Locked  In  Shopper 
(AT&T). 

Deutsche  Dokumentar-und  Werbefilm  GMBH 
0.3-10  Boelseu  Crescent,  l'\irrest  Mills  74, 

New  York 
Henry  Hart,  Representative 
(See  listing  under  Germany,  Int'l  Section) 


Kevin  Donovan  Films 
15  West  44tli  .Street,  New  York,  N,Y.  10036 
Phone:  YUkon  6-6049  AC  212 

(See  complete  listing  under  Connecticut) 

Note  on  Omissions  and  Listing  Correction 

">?  Four  first-class  mailings  to  producing  com- 
panies throughout  the  V.  S.  and  abroad  were 
used  to  compile  this  section.  Listing  data  re- 
ceived after  extended  deadlines  and  corrected 
material  will  appear  in  our  first  Production  Re- 
\iew  supplement  to  be  published  this  year. 


NEW     YORK 
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DYNAMIC  FILMS,  INC. 

F,xeciiti\e  Ollices:  403  Park  Avenue.  New  York, 
New  York  10022 

Phone:  PLaza  1-7447  A/C  212 

Date  of  Organizaticm:  1946 

Divisions:  Dynamic  Theatre  Networks,  Inc. 
Mcdicil  Dynamics,  Inc. 

Branch  Offices:  204  Triangle  Bklg.,  Pitts- 
burgh 22.  Pinn.  Phone;  E.Xpress  1-0316. 
William  M;illhcws,  Manager.  .373  North 
Melrose.  ElgiiL  111.  Phone:  SHerwood 
2-l).S  14.  Mai  Middlesworth.  Manager. 

Nathan  Zuckcr,  President 

Walter  Lowendahl.  Exec.  Vice  President 

Gerald  C^urus.  Controller 

Mina  BrowTistoue.  Director  of  Pronuilion 
and  Public  Relations 
Services:  Producers  and  distributors  of  all  audio- 
\isu.al  materials  including  films,  filmstrips,  sound 
slidefilms.  tape  and  easel  presentaticms  for  in- 
dustry, public  relations,  sales  training,  employ- 
ee relations  and  specialized  visual  aids.  Also 
theatrical  features  and  short  subjects,  television 
]-)rogramming,  special  foreign  language  versions, 
foreign  film  productions,  etc.  FAC:iLniES:  Sound 
stage's,  recording  and  dubbing  studios,  editing 
facilities  for  alf  Ifimni  and  35mm  audio-visual 
production. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Teenage  Road-E-O  (Lincoln- 
Mcrcm\'  Division,  Ford  Motor  Company  &  U.S. 
Junior  Chambers  of  Ccmimerce);  The  Salesman 
Lm'l  Dead  (Internatioiud  Business  Machines 
Corp.,  Time.  Inc.):  .\dvenlure  in  Color  (Pitts- 
Ijurgh  Plate  Glass  Company);  Total  Performance 
(Fc)rd  Motor  Coinp;my);  Te\t  Track  I'.S.A.  (Ply- 
mouth Division.  Chrvsler  Motors  Corp.);  Nation- 
al Championship.  1963  (Dodge  Division.  Chrys- 
ler Motors  Corp.);  12  Hours  of  Sebring  (Gulf 
Oil  Corp.);  Revolution  at  Indy  (Pure  Oil  Com- 
pany); Administration  and  Use  of  Fluolhane 
(.'Vyerst  Laboratories);  Hidden  Disca.ic  (Olin 
.Nhithieson  Chemical  Corp.);  Indianapolis  500, 
1963  (Chrysler  Motors  Corp.);  Medical  Exam- 
inations During  Pregnancy  (U.  S.  Navy). 

EAST  COAST  PRODUCTIONS,  INC. 

25  West  43th  Street,  New  York,  N.  Y.  10036 
Phone:  C:ircle  0-214.3-6  A/C  212 

Date  of  Organization:  1947 

Date  of  Incorporation:  19.53 

Joseph  Josephson.  President 

Blamlie  Josephson.  Vice-President 

Davichi  Zimmerman.  2nd  Vice-President 

Jean  Greene,  Se<relary 
Services;  Production,  editorial  ;iud  technical 
services  for  industrial,  educ:itional,  theatrical  and 
TV;  film  siTvices  lor  video  taping;  public  rela- 
tions films  and  commercials  for  domestic  ;md  for- 
eign use;  re-editing  of  feature  films,  shorts,  T\' 
programs  and  spots;  optical  and  special  effects; 
;inimati()n  services  and  music;  recording  and  niL\- 
iug;  studio  and  location  photography.  Facilities: 
3.3mm  ;iMd  16mm  .■Krriflex  cameras  with  blimps, 
boom  ;ind  mike;  16mm  Magnas\nc  tape  record- 
ers; dollies,  pole  cats,  lighting,  ColorTran;  Eye- 
mo  cameras,  etc.;  insert  studio  for  table  top  prod- 
uct shots  and  demonstrations;  three  fully  equip- 
ped air-conditioned  editing  rooms. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictlires:  Side-Cast  Boom  Dredging 
(Nat"l  Bulk  Carriers,  Inc.);  Anni/  Intelligence 
Film  (U.  S.  Armv);  Untitled  series  for  Ford 
Motor  Co.;  New  York  City  Board  of  Education. 
T\'  Commercials;   Series  for  Colorforms  Corp. 
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NEW  YORK  PRODUCERS 

ELEKTRA  FILM  STUDIOS,  INC. 
33  \\est  4fith  Street,  New  York,  N.Y.  10036 
Phone:  JUdson  2-3606  A/C  212 

Date  of  Organization :  1956 

Samuel  Magdoff,  President 

W.  Lee  Savage,  Creative  Director 

Dan  Davis,  Sales  &  Promotion 
Services:    Production   of  industrial,   educational, 
sales  training  and   T\'  commercials.   F.^cilities: 
Stage;    animation    staff    and    facilities;    editing, 
screening. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures;  World  of  a  Girl  (Scott  Paper 
Co.);  Woman's  Day  (Faucett  Publications);  Di- 
abetes (Upjohn);  Eije  of  the  Beholder  (Bureau 
of  Advertising);  Litho  (Amalgamated  Litho- 
graphers of  .America).  The.\tbical  Film:  Flavio 
(self -sponsored). 

ELLIOT,  UNGER  &  ELLIOT 
(Division  of  Screen  Gems) 
711  Fifth  A\enue,  New  York.  N.  Y. 
Phone:  PL  1-4400  A/C  212 
Headquarters:   513  West  .54th  St.,  New  York, 

N.Y.  Phone:  JU  6-5582  A/C  212 
Date  of  Organization:  1948 
Branches:     Columbia     Studios,     1438     North 
Cower,    Hollywood,    Calif.    Phone:    Holly- 
wood 2-3111.   Joe  Swavely,  Richard  Kems, 
Divisions  Supvrs.  Screen   Gems,   230  North 
Michigan    Ave.,     Chicago     1,     111.     Phone: 
FRanklin  2-4256  A  C  312. 
Stephen  Elliot,  Executive  Producer 
Michael  Elliot,  Executive  Producer 
William  Unger,  Executive  Producer 
Alfred  L.  Mendelsohn,  General  Sales  Manager 
Ser\tces:    Production  of  commercials,   industrial 
sales   promotion   and   educational   films.   F.\ciLi- 
ties:   Three  stages  New-  York  City  studios.  Full 
use  of  Columbia  Studio  facilities   in  Holh-wood. 
RECENT      PRODUCTIONS      AND      SPONSORS 
TV  CoM.MERCiALS:   for  Ceucral  .Motors;  Procter 
&  Camble;  Le\er  Brothers;  General  Foods;  Avon; 
Chr>'sler  Corp.;  ;ind  DuPont. 

CHARLES  ELMS  PRODUCTIONS,  INC. 

5  East  40th  Street.  New  York,  N.  Y.  10016 

Phone:  Murray  Hill  6-8S77  AC  212 

Date  of  Incoiporation :  1952 

Branch  Office:  163  Highland  .A,ve.,  No.  Tarr\- 
town.  N.  Y.  Phone:  MEdford  1-3363 

Charles  D.  Elms,  President 

Charles  D.  Ehns,  Jr.,  Vice-President 

Ruth  .M.  Elms,  Secretary,  Treasurer 
Services:  Research  and  production  of  16mm, 
35mm  and  70mm  "Widescope"  motion  pictures; 
slide  motion;  sound  slidefilms;  slide-presentations; 
training  manuals  and  charts  for  sales  promotion, 
sales  training  and  education.  F.\cilities:  Studio 
and  technical  laboratory,  mobile  camera,  sound 
and  hghting  equipment,  "Widescope"  camera. 
RECENT  PRODUCTIONS  AND  SPONSORS 
.Motio.v  Pictu'res:  SMI  Mid  Year  1963  (Phihp 
Morris,  Inc.);  Slidefilms:  Change  and  Chal- 
lenge in  the  City  (Board  of  North  American  Mis- 
sions); Holiday;  Holiday  20  (Burnham  Boiler); 
Back  ti>  Basics  (Philip  Morris,  Inc.);  Our  Com- 
pany (Conn.  Bending  &  Stamping);  The  Church 
School  Teacher  (Christian  Eclucation);  Our 
Church  for  Tomorrow  (Reformed  Church  in 
America) . 


WALTER  ENGEL  PRODUCTIONS: 

Beverly  \'oelbel.  Coordinator  {Production  & 
Casiing) 
Services:  Industrial,  documentary,  educational, 
sales  training  and  T\^  commercials,  motion  pic- 
ture productions;  limited  and  full  animation, 
16mm  and  35mm.  F.\cilities:  Complete  anima- 
tion and  editing  departments.  Single  and  double 
sound  recording.  A\\  self-contained  operations. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Test  Co.\imerci.\ls;  for  .\merican  Tobacco  Co.; 
Lever  Bros.;  Lehn  &  Fink;  Eastern  ,Airlines;  Cities 
Ser\ice. 


MATT  FARRELL  PRODUCTIONS,   INC. 

213  East  3Sth  Street.  New  York,  N.  Y.  10016 
Phone:  MUrray  Hill  3-8358  A/C  212 
Date  of  Incorporation:  1951 
Matt  Farrell,  President  &  General  Manager 
C.  Lillian  Farrell,  Secretary-Treasurer 
Services:   Production   and  distribution   of  sound 
motion   pictures   and    sound   stripfilms   for   busi- 
ness and  industr\'.  F.^^cilities:   Complete   16mm 
and  35mm  motion  picture  and  stripfilm  produc- 
tion; color  and  b&w;  sound  studio,  magnetic  film 
recording,    editing   services,    script,    foreign    lan- 
guage, art  work,  animation. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictl-res:  Phnned  Cotton  Insect  Con- 
trol; It's  Monday  Morning;  Herculon  Sales  Train- 
ing (Hercules  Powder  Co.);  Sales  Training,  series 
(\'idmar.  Inc.);  High  Pressure  Gases  in  Aviation 
(U.  S.  Navy);  Report  on  '63  (Burlington  In- 
dustries); Basic  Reproduction  Processes  in  the 
Graphic  Arts  (self-sponsored).  Slidefilms:  This 
Is  Huher  (].  M.  Huber  Coip.). 

FERRO,  MOHAMMED  AND  SCHWARTZ 

249  East  49tli  St.,  New  York,  N.Y.  10017 
Phone:  PL  2-0720  A/C  212 

Date  of  Organization:  .May,  1961 
Pablo  Ferro,  Exec.  Producer-Director 
Lew  S.  Schwartz,  Exec.  Producer-Sales  Mgr. 
Joseph  Battagha,  Jr.,  Business  Manager 
Gerald  Gilman,  Production  Manager 
Services:  Creati%e  stor\board  development,  mo- 
tion pictures,  ;mimation  and  camera  stand  com- 
mercials;   specialized    color   hve-action   shooting. 
F-\cilities:    Design,   direction   and   final   motion 
pictiu'e  production  equipment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
TV  Co.mmerculs:  for  Encsclopaedia  Bntan- 
nica;  We^tinghouse  ( McCami-Erickson);  Fels 
Soap  Products  (S.  E.  Zubrow);  Nabisco  (Kenvon 
&  Eckhardt);  Phillips  66  (J.  Walter  Thompson); 
Sahida  Tea  (Ronald  Revnolds  Ltd.  Canada); 
Ciinada  Dr\-  (J.  M.  Matlies);  Marathon  Oil  Co. 
(Campbell-Ewald):  Abbotts  Dairies  (Bauer, 
Tripp  &  Folev);  NBC  Huntle\ -Brink]e\-  promo 
(J.  M.  Mathes). 


WALTER  ENGEL  PRODUCTIONS,  INC. 

20  West  47th  Street,  New  York,  N.  Y.  10036 
Phone:  JUdson  2-3170  AC  212 

Date  of  Organization:  1937 
Waher  Engel,  President 

Joseph   T.   Williams,   Exec.   Head  of  Camera. 
Editing  &  Production 


FILM  ENTERPRISES,  INC. 
485  Fifth  .\vcnuc.  New  York,  N.Y.  10017 
Phone:  NU  2-3973  A/C  212 

Date  of  Incorporation:  1959 

James  R.  Handley,  President 

F.  William  Br\ant,  Jr.,  Secretury-Trea-mrer 

Howard  A.  Mann,  Production  Supervi.mr 

Nanc\'  Calderone,  Office  Manager 
Services:  Production  of  16  and  35mm  motion 
pictures  for  business  and  industr\-:  slide  and 
stripfilms;  script  senice;  audio-visual  production 
management  and  coordination.  International  pro- 
duction capability  in  Canada,  Europe,  South 
.■\merica  and  Far  East.  Representatives  available 
for  production  coordination.  F.^cilities:  .Admini- 
strati\e  offices;  preview  screening;  editorial  dept. 
equipped  for  all  phases  of  production. 


RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictlhes:  Year  of  Accomplishment;  Area 
of  Action  (IBM  World  Trade  .\sia  Corporation); 
Tomorrotc  Today  { IB.M  W'orld  Trade  Corp.  - 
Latin  .\merican  Areas);  Lightning's  Too  Slow 
(IB.M  World  Trade  Corp.);  Innsbruck  1964 
(ABC-TV  &  IBM  Corporation);  BD  Controls  - 
The  Conscience  of  a  Company  (Becton  Dickin- 
son and  Company);  The  Great  Marlin  (Glassell 
Producing  Company);  The  Missile  Navy  (Thiok- 
ol  Chemical  Corporation  produced  in  association 
with  Carl  Ragsdale  Associates). 
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FILMEX,  INC. 
300  East  46th  Street,  New  York.  N.Y.  10017 
Studio:  240  E.  45th  St..  New  York,  N.Y.  10017 
Phone:  0.\  7-66.55  A/C  212 
Date  of  Organization:  December,  1959 
Branches:    2801    Oakland    Park    Beach    Blvd., 
Fort  Lauderdale.   Fla.   Phones:   LO  4-5209; 
566-8472,  Jack  Drury,  Exec,  in  charge.  36, 
Quai  Louis  Bleriot.  Paris  16,  France.  Phone: 
AUTeuil     72-06,     Everett    Hart,     Exec,    in 
charge. 
Robert  Bergmann,  President 
Peter  Griffith,  Vice-President-Production 
Paul  Minor,  Vice-President-Sales 
Robert  Jacques,  V ice-Pres .-Completion 
James  N.  .Manilla,  Vice-President 
Yael  Woll,  Exec.  Producer/Director 
John  Ball,  Animation  and  Graphics  Supervisor 
Jack  Horton,  Chief  Cinemaphotographer 
Services:  Films  for  business,  advertising,  educa- 
tion, government  and  the  television  arts.  F-\cin- 
TiEs:  Studio  and  office  facilities  include  50'  x  80' 
sound    stage    w'itli    photographic,    lighting    and 
sound    equipment   for   studio   and   location;    still 
photograph  lab.  carjjentry  shop,  dressing  rooms, 
makeup  rooms,  editorial  rooms,  screening  rooms 
with  35mm  and  I6mm  interlock  faciUties. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion"  Pictcres:  70mni  World's  Fair  Film 
(Eastman  Kodak  Co.);  World's  Fair  Film  Pro- 
ject (Bulova  Watch  Co.);  How  To  Use  Your 
Insurance  Adjustor  (National  Insurance  .\djus- 
tnr's  Assn.);  feature  film  on  Eleanor  Roosevelt. 
T\'  CoMMERCi.\LS:  for  U.  S.  Steel  Co.  (BBD&O); 
Colgate  (Ted  Bates  &  Co.);  Knorr  Soup,  O.xydol 
(Dancer-Fitzgerald-Sample);  Crest,  Parliament, 
Texaco  (Benton  &  Bowles);  Ford  Motors  (J. 
\\';ilter  Thompson);  Hertz  (Norman,  Craig  & 
Kummel). 

FILMS   FIVE,   INC. 

18  East  .50th  Street,  New  York.  N.Y. 

Phone:  PLaza  2-7960  A/C  212 

Date  of  Organization:  March,  1961 

Walter  Bergman,  Head  of  Studio  Operations 
Services:    Production    of    TS'    commercials,    in- 
dustrials, documentaries,  both  live  and  animation. 
F.ACiLmEs:     Offices,    ait    department,    shooting 
stage,  editing  facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Slidefilm:  Image  Mcta.icope  Infrared  Detector 
(U.  S.  Army).  TV  Commercl^ls:  for  Quality 
Bakers  of  America;  Pmolator  Products;  Lever 
Brothers;  Pabst  Brewing  Co. 

Fiore    Films 
354  West  45th  Street.  New  York,  N.Y.  10019 
Phone:  DIgby  9-0845  A/C  212 

John  Critelli,  Executive  in  charge 

(See  complete  listing  under  New  Jersey) 

These  Exclusive  Review  Reports  Are 
a    Copyrighted    Business    Screen    Feature 
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BUSINESS  SCREEN 


FORDEL  FILMS,  INC. 

1079  Nelson  Aii-..  N<"  York.  \.V.  10492 

Phone:  WYaiidotte  2-5000  A/C  212 

Date  of  Organization;  1941 

Clifford  F.  Potts,  Prc.s.  &  Exec.  Producer 

Enid  Horde,  Secretary-Treasurer 

James  Logan,  General  Manager 

Dwiglit  Godwin,  Production  Manager 
Sebvicks;  Public  relations;  sales  promotion;  train- 
ing; educational;  scientific  and  medical  motion 
pictures  and  slidefilms;  complete  responsihilit)', 
specialists  in  color,  Ii\e  imd  animated.  Audio- 
visual consult;ition  and  sersices  for  con\entions 
and  sales  meetings  including  display  design,  con- 
tinuous projectors  and  other  devices,  sound  ef- 
fects, sales  gimmicks,  etc.  Facilities;  Sound 
stage:  aimpletc  cameras,  lights  and  sound  equip- 
ment for  studio  and  location  production;  anima- 
tion stand;  art  department;  cutting  rooms;  16mm 
magnetic  and  optical  interlock  screening  facilities; 
color  printing  department;  carpenter  shop;  ma- 
chine shop;  mobile  units. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictlhes:  Mcdifilm  Report  \'-.\llantic 
City  AM  A  (Schering);  LEC  Profile  (Lockheed); 
International  Co-Getters  (Squibb).  Slidefilms: 
Road  to  Abundance  (American  CAanamid);  King 
of  the  Tropieah  (Olin  Mathieson  Chemical 
Corp.). 

FPS  PRODUCTIONS,  INC. 
(Films,  Presentations  &  Selling  Programs) 
45  West  45tli  St.,  New  York,  N.  Y.  10036 
Phone:  CI  5-6950  A/C  212 
Dale  of  Incorporation;  March,  1963 
Joseph  C.  Bowman,  President,  Exec.  Producer 
James  H.  T.  Ueliling,  V.  P.,  Art  Director 
Jacob  R.  Moon,  Script  Supervisor 
S\l\ia  .Vshlc)'.  Executive  Secretary 
Tina  .-kmarena.  Production  Coordinator 
Edw;ird  (jodschalk,  S('(.v;  S-Dimensioiidt  .\rt 
Dr.  |ohn  \'.  Battram,  Educ.  Consultant 
Services:  Salesmate  selling  programs;  also  sales, 
training    and    educational    motion    pictures    and 
sound  slidefilms.   Facimties:    Art  studio;   editing 
and  office  facililn".;  talile-tup,  slill  photo  liilt. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Salesmate  Phocrams;  The  Sales  Executive 
(Sales  .Management,  Bill  Bros.  Publ.);  Alter- 
nators? No  Problem!  (Kal-equip  Company); 
Famous  Fathers  of  the  Year  (Time,  Inc.  and 
Yardley's  of  London);  New  Seahury  Homes, 
How's  Bi/.sinfs.v.^  (Time,  Inc.);  Hoic  to  Choose  a 
Record  Player  (Garrard,  British  Industries 
Corp.):  The  Seholz  Concept  (Scholz  Homes, 
Inc.).  Motion  Pk:tvres;  Carrc'r.5  in  Chemistry, 
Hmc  to  VV'e<'(/  White  You  Fertilize;  Improved 
Corn  Silage,  in  production  (Nitrogen  Div., 
Allied  (Chemical);  The  Stcift  Completion,  in  pro- 
duction (New  York  Central  Railroad).  Record- 
ings; in  production  —  The  British  Industries  Tele- 
phone Sales  Course,  10  lessons  (Garrard,  British 
Industries  Corp.). 


* 


William  J.  Ganz,  Company,  Inc. 
(A  Division  of  I.V.C.) 
40  East  49th  Street,  New  York.  N.  Y.  lOOlT 
Phone:  ELdorado  5-1443 

(See    complete    data    under    Institute   of    Visua 
Communications,  Inc.  hsting,  this  section) 

GERALD   PRODUCTIONS,   INC. 

421  ^\■cst  54th  St..  New  York.  N.Y.  10019 

Phone:  PLaza  7-2125  A/C  212 

Date  of  Incorporation;  No\'ember,  19.5.5 

Gerald  .\ueibach.  President 

Louis  .\Iucciolo,  Executive  Vice-President 

Henr\-  Traiman,  Vice-Pres.,  General  Mgr. 


GERALD  PRODUCTIONS: 
Samuel  .\uerbach.  ^^icf-Pres.,  Comptroller 
Robert  W.  Rawson,  Vice-Prcsident-Sales 
Da\id  Sava.ge.  Vict'-Pre«..  Entertainment  Div. 
Michael  Blum,  Studio  Manager 
Services;    Production    in    all   communications   — 
media-film.  Ii\e  and  video  tape,  T\'  and  indus- 
trial shows;  complete  distribution  services.  Docu- 
mentary,   indnstriiil,    educational,    entertainment 
and  government  films.  Facilities;  Sound  .stages, 
recording  and  mixing  studio;   35mm   and    16mni 
theaters  equipped  with  interlock,  editorial  facili- 
ties,  optical   and   stop-motion   departments,   rear 
screen  projection. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Picti  he.s;  They  Have  What  It  Takes 
(AFL-CIO);  Sports  Patterns  (Sports  Illustrated). 
T\'  Commercials;  for  .-Verowax;  Bronitin; 
Franklin  Peanuts;  Radiant  Polish;  S;nii-Flush 
(Ted  Bates);  .Mazola  Oil;  Paramount  Pictures 
(Lennen  &  Newell);  Reverewarc;  General  Elec- 
tric (M;i.xon);  Energine;  General  .Mills;  Phillips 
T;iblets;  Baver  .Aspirin  (Dancer-Fitzgerald-Sam- 
ple); Rid-.\;  D'(;on  (Thompson-Koch);  Dual 
Filter  Tareyton  (Gumbinner):  ;u id  others. 

JACK   GLENN,   INCORPORATED 

207  East  37th  Street.  New  York,  N.Y.  10016 

Phone:  O.Vford  7-0121  A/C  212 

Date  of  Incorporation;  1953 

Jack  Glenn,  President 

Bcniice  Trefniaii,  Art  Director 

Carroll  Lee  Douglass,  Editorial  Supervisor 
Services;  Complete  production  of  special-inir- 
pose  and  entertainment  motion  pictures;  anima- 
tion and  filmstrips;  commercials  and  slidefilms; 
filmographs;  stories,  storvboards  and  voice  tracks 
for  animated  cartoons;  text-film  scripts  and  pro- 
duction; speci:dizing  in  entertainment  and  ad- 
vertising cartoons;  institutional,  public  relations, 
promotion.  orient;itiou.  educational  films,  fiction- 
al or  documentary.  Contract  or  subcontract  sep- 
;uateK'  for  script-writing  and  or  directing,  pro- 
ducing, editing.  Facilities;  Wall.  B  &  H,  .4ni- 
flex,  Nlitchell  cameras;  lighting  and  sound  equip- 
ment; studios  and  scenic  shops;  projection  and 
cutting  rooms  iii  New  Y'ork  Citv-  and  in  Irvington- 
On-Hudson.  Westchester  County,  N.  Y'. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Piciihes;  Wonderful  Things.  Good  Old 
Summertime,  Cllimate  Weapon,  Here's  Xcus 
(National  Council  of  YMCAs);  Health  Education 
Films  for  McGraw-Hill.  Slidefilms  and  TV 
Films;   for  YMCA  of  Greater  New  York. 


GOTHAM  FILM   PRODUCTIONS,  INC. 
11  E.  44lh  St.,  New  York,  N.Y.  10017 
Phone:  MUrray  Hill  2-4450  AC  212 

Date  of  Organization;  1956 

Seymour  Zvveibel.  President 

Susan  Wayne,  Vice-President 
Services;    Motion  picture  and  slidefilm  produc- 
tion. Facilities:  Full  sound  stage  facilities;  edi- 
torial staff;  art  department. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Slidefilms;  Series  of  14  (.\T&T);  Series  of 
three  (Finst  National  City  Bank);  series  of  seven 
(Y'ellow  Pages);  Series  of  two  (New  Y'ork  Tele- 
phone Company). 

GOTHAM  TV   PRODUCTIONS  CORPORATION 

3  E.  57th  St.,  New  York,  N.Y.  10022 

Phone:  PLaza  3-4S40  A  C  212 

Date  of  Organization:  1963 

Sevmour  Zweibel,  President 

Susan  W'avTie,  Vice-President 

Selvvyn  Bobbins,  Vice-President 
Services:    Motion   picture   and   TV  productions, 
commercials,  programs.  Facilities:   40  x  60  ft. 


li^vf  cui^Af  en 


NEW     YORK 


GOTHAM  TV  PRODUCTIONS  CORP.: 
sound  stage,  completely  equipped,  private  client 
office.  Editori;il  f;icililies. 

RECENT      PRODUCTIONS      AND      SPONSORS 
New  company  organized  in  December,  1963. 


Graphic  Varieties 
145  East  49tli  St.,  New  York,  N.Y.  10017 
Phone:  PLaza  2-2635  A/C  212 
Date  of  OrgiUiization;  1960 
Jack  1  Moss,  Creative  Director 
Stanlev'  Turtletaub.  Production  Director 
Priscilia  Y'oung.  Executive  Assiitant 
(See  complete  data  under  Turtletaub  &  Moss 

listing,  this  section) 


BEN  GREENE  FILM  PRODUCTIONS 
318  West  5Ist  Street,  New  York.  N.  Y.  10019 
Phone:  PLaza  7-385S  A/C  212 
n;ite  of  Organization;  1930 
~^Ben  Greene,  Owner  —  Director 
Services:    Production   of   sound   slide   films   and 
motion    pictures   from    the   idea   to   the   finished 
script  to  the  completed  picture.  Facilities;  Stu- 
dios, etc.  on  a  rented  basis. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motr)n  Pictcres;  Design  for  Vidory:  Typing 
Tips;  Knmc  Your  Typewriter;  The  Winner 
(Underwood  Corj).);  Fire  and  How  to  Fight  It 
(Walter  Kidde  &  Co.,  Inc.);  Slandardiztilion  and 
Quality  Control  of  Preci.\ion  Inslru/nent  Com- 
ponents (PIC  Design  Corp.);  Hobby  Lobby 
(distributed  by  Columbia  Pictures  Corp.).  Slide- 
films;  Ju.'it  Among  Vs  Girls  (Burlington  Mills); 
From  Racks  to  Riches  (Timely  Clothes,  Inc.); 
The  Magic  of  a  Great  \anw  (Schenlev  Distillers 
Coip.);  Better  Products  for  Automation  Through 
Standardization   (PIC  Design  CorjJ.). 

Group  Productions,  Incorporated 

209  East  4Sth  Street,  New  York.  N.Y.  10017 
Phone:  ELdorado  5-1443  A/C  212 

Tully  F.  Rector,  PresidetU 
Robert  A.  Carlson,  Executive  Producer 
(See  complete  listing  under  Detroit  area) 


Halos  &  Batchelor  Cartoon  Films,  Ltd. 

.-Vmericau  Representative 
Overseas  Broadcast  Services  Ltd. 
230  Park  Ave..  New  York,  N.Y.  10017 
Phone:  ORegon  9-0560  A/C  212 
.\merican  .Associate 
Louis  de  Rochemont  .Associates,  Inc. 
IS  East  4Sth  St.,  New  York,  N.Y.  10017 
Phone:  PLaza  .5-9710 
(See  listing  under  England,  Int"l  Section) 


^ 


The  Jam  Handy  Organization,  Inc. 
1775  Broadway,  New  York,  N.Y.  10019 
Phone:  JUdson  2-4060  A/C  212 

Herman  Goelz,  in  charge 

Complete  office  facilities  and  projection  room 
with  service  staff  for  Eastern  chents 
(See  complete  Usting  under  Detroit  area) 


Tt^  this  symbol,  appearing  over  a 
producer's  hsting.  indicates  that  display  adver- 
tising containing  addirional  and  useful  reference 
data  appears  in  other  pages  of  this  14th  .Annual 
Production  Review  issue. 
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NEW  YORK  PRODUCERS 

HANKINSON  STUDIO,  INC. 

72  West  45th  Street,  New  York,  N.Y.  10036 

Phone:  Yt'  6-2180  A/C  212 

Date  of  Organization:  1947 

Frederick  L.  Hankinson.  President 

Walter  Klas,  Vice-President 

William  Blake,  Director  of  Photography 

Gordon  M.  Day,  Sales  Manager 
Services:  Single  source  of  both  films  for  indus- 
tr\'  and  "'li\e"  and  animated  film  commercials; 
handle  all  phases  of  the  writing  production  pro- 
cess including  stor\boards.  copy,  hrics  and  music. 
Facilities:  Animation  camera  stand,  insert  stage 
and  editing  department. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.N  PiCTT-TiES:  for  U.  S.  .4rmy  Signal  Corps 
and  U.  S.  Navy.  T\'  Commerclvls  for:  Alcoa 
(Fuller  &  Smith  &  Ross,  Inc.);  American  Cyana- 
mid  Company;  General  Foods  ( Benton  &  Bow-les, 
Inc.);  Horn  &  Hardart  (The  Clements  Compa- 
ny); National  Biscuit  Company  (Kenyon  &  Eck- 
hardt,  Inc.McCann-Erickson,  Inc.);  Thc>  Con- 
tinental Baking  Company  (Ted  Bates  &  Co., 
Inc.);  Colgate-Palmolive  (Ted  Bates  &  Co.); 
U.  S.  Pl\-wo"od  (Kenyon  &  Eckhardt,  Inc.);  R.C.A. 
Victor  (J.  Walter  Thompson  Co.);  Libbev  Glass 
( Fuller  &  Smith  &  Ross.  Inc. ) . 

HARTLEY  PRODUCTIONS,  INC. 

339  East  48th  Street,  New  York,  N.  Y.  10017 
Phone:  ELdorado  5-7762  A/C  212 
Date  of  Incorporation:  1951 
Irving  Hartle\-,  President 
Elda  Hartle\-,  Secretary-Treasurer 
Frederick  W.  ."Vdams,  Vice-President 
Services:    Specials-    is    writing    and    producing 
sponsored  industrial,  medical,  training  and  public 
service  films  for  industr\-,  general  public  and  TV 
and   distribution   to  T\'   stations   throughout  the 
United   States  and  .Alaska  through  Hartley  Film 
Distributors    Inc.    Facilities;    Studio    A,    street 
level,  drive-in  loading  dock;  Studio  B,  permanent 
kitchen  set.  Equipped  with  16mm  Mitchell  cam- 
era, 16mm  Mitchell  blimp,   16mm  &  35mm  Arri- 
flex   cameras.    Fearless   dollies,    Mole-Richardson 
boom    (with    perambulator),    6    channel    mi.xing 
console  with  full  ecjualization,  ITJimm,  16mm  and 
li"  magnetic  recording  and  dubbing,  Rangertone 
and  Fairchild  pic  s\nc;   16mm  and  35mm  inter- 
lock   projection.    Complete    lighting    equipment. 
Two    completely    equipped    editing    rooms    and 
screening  room. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoTiox  Picti.:res:  Figure  for  Fashion  (Pet 
Milk);  Press  on  Regardless  (E.  I.  Du  Pont);  The 
Cutting  Edge  (Norton  Co.);  The  Wide.  Wide 
World  of  Abrasives  (Behr  Manning);  Tradition 
of  Excellence  (Morgan-fones), 

HARVEST  FILMS,  INC. 

501  Fifth  Avenue.  New  York,  N.Y.  10017 

Phone:  TRafalgar  4-1100  A/C  212 

Date  of  Organization:  1950 

Leo  Trachtenberg,  President 

Alfred  Socolow,  Production  Coordinator 

Susan  Hall,  Asst.  to  President 

Rochelle  Shaw,  Film  Librarian 
Services:  Production  of  motion  pictures  and  film- 
strips  for  industry,  government,  educational  and 
social  service  organizations.  Distribution  of  select- 
ed films  for  clients.  FACiLmES:  Production  and 
creative  facilities  —  cameras,  sound  equipment,  art 
and  editorial  departments,  music  and  stock  foot- 
age libran.',  storage,  stages,  etc. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.v  PicTLrRES:  Oti  the  Move  (New  York  Life 
Insurance  Co.);  The  Smartest  Kid  in  Town  (Nat'l 
Society  for  tlie  Pre\ention  of  Blindness);  Emerg- 
ency Medical  Services  (N,  Y.  State  Dept.  of 
Health);  Business  with  a  Bonusi  A  Share  in  the 
Future  (N.  J.  Commission  for  the  Blind). 


HAVERLAND  FILM  PRODUCTIONS 
104  West  76th  Street,  New  York.  N.Y.  10023 
Phone:  TR  4-1300  A/C  212 
Date  of  Organization:  May,  1958 
Laszlo  Haverland,  Producer-Director 
Arpad  Makay,  Assoc.  Prod.  &  Tech.  Director 
Bela  Szabadosi,  Writer 
Alan  Bagration,  Production  Assislant 
Services:  35mm  and  16mm  script  to  screen  film 
productions.      F-\cilities:      35-16mm      cameras, 
lights,  magnetic  and  optical  recorders,   dubbers, 
studio  for  dubbing  and  recording,  music  librar>% 
etc. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Mdtio.v  Pictires:  Xcii  York  University  Party 
( .\llen  Bazzini  Prods. ) ;  Medical  Report  ( Lester 
Rossin  .\ssoc. );  The  Stonij  Brook  School  Story 
(Stony  Brook  School);  Junior  Science  Shows, 
Spanish  dubbing  (  Barcla\-  Prods. ) ;  Latvian  Song 
Festival  (  \'AL  Film  Prods.  1 . 

HENKIN-FAILLACE  PRODUCTIONS,  INC. 
1270  Ave.  of  Americas,  New  Y'ork,  N.  Y'. 
Phone:  CI  6-7676  A  C  212 

Date  of  Incorporation:  July.  1963 

Howard  Henkin,  President 

A.  S.  Faillace,  Jr.,  Exce.  Vice-Pres. 

Len  MacKenzie,  Vice-President 

Jordan  Bentley,  Vice-President 
Services:  Creativit>'  and  production  of  television 
commercials   and   industrial  films;   music,   jingles 
and   programs.   F.\cilities:    Offices   and   editing 
rooms. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Miracle  Mart  (Steinberg  Ltd); 
Faberge  (Rayette);  A  Funny  Thing  Happened: 
How  to  Bowl  (American  Machine  &  Foundry')- 
Slidefilm:  A  Perfect  Glass  of  Beer  (Miller  Brew- 
ing Company). 

HOWARD-FAGAN  PRODUCTIONS 
554  Fifth  .\venue.  New  York,  N.  Y. 
Phone:  LT  1-3820  A  C  212 

Date  of  Organization:  1963 

Sandy  Howard,  President  &  Exec.  Producer 

Charles  R.  Fagan,  Vice-President  &  Producer 

Ted  De\let,  Director 

Gilbert  Comte,  Producer 

John  A.  Keel,  M'riter 

\\'ibb\-  Ritchey,  Casting  Director 
Services:  .Motion  pictures.  T\'  programs,  indus- 
trial and  informational  films.  Facilities:  Two 
studios,  40'x90'  and  35'.\65';  complete  camera, 
lighting  and  soimd  equipment:  editinc  facilities 
a\ailabk'. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Light  From  a  Black  Box 
(  U,  S.  Office  of  Education) ;  So  Man  Is  an  Island 
(U.  S.  Office  of  Emergenc)  Planning);  Diary  of 
a  Bachelor,  feature  film  (no  sponsor  indicated). 
T\'  Films:  Mack  and  Meyer  for  Hire,  series 
(Trans  Lux  Corp.);  The  Merry  Mailman  (no 
sponsor  indicated). 


INSTITUTE  OF  VISUAL 
COMMUNICATION,  INC. 

40  East  49th  Street,  New  York.  N.Y.  10017 

Phone:  ELdorado  5-1443  A/C  212 

Date  of  Organization:  1919 

William  |.  Ganz,  President 

Ben  Berch,  Creative  Director 

In  e  Tunick,  Scripts 

Helen  Spiro,  Production  Supervisor 

Jane  Page,  Comptroller 
Services:    Producers   and   distributors   of   audio- 
visual communication,  including  motion  pictures. 


INSTITUTE  OF  VISUAL  COMMUNICATION: 

filnistrips  and  slidefilms.  F.\cilities:  Complete 
film  production  from  script  to  screen  for  pub- 
lic relations,  industrial,  sales  training,  edacational 
and  documentan.'.  Complete  nation\\ide  and  for- 
eign distribution  of  films. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  \inc  Ways  to  Handle  Drums 
(.Automatic  Transportation  Company);  Safe  Win- 
ter Driving  (Goodyear  Tire  &  Rubber  Company); 
Gifts  (Calvert  Distillers);  Constant  as  the  Stars 
(Gold  Filled  Manufacturers  .Association);  Pre- 
scription For  Life  (American  Red  Cross);  Jet- 
liner (TWA);  Faster  Reading  (National  Book 
Committee).  Slidefilm:  The  Perfect  Match 
(IBM). 


J  L  N  PRODUCTIONS,  INC. 
124  East  40th  Street,  New  York,  N.  Y.  10016 
Phone:  TN  7-7135  A/C  212 
Date  of  Organization:  August,  1963 
John  H.  Humphrey,  President 
Lee  S.  Jones,  Vice-President 
Norton  T.  Gretzler,  Secretary-Treasurer 
Services:    Live,    motion    picture   and    videotape 
productions  for  public  relations,  sales,  sales  train- 
ing, education,  sales  meetings,  T\'  commercials, 
T\'  programs;  subcontracting  of  partial  produc- 
tions, documentaries.  Facilities:  Offices  and  art 
dept.;   16mm  .^niflex  camera  with  accessories. 
RECENT      PRODUCTIONS      AND      SPONSORS 
Motion   Pictures:    The  '64   Program    (Heritage 
House  Lawn  .■\ids);   The  War  on  Crime   ( RKO- 
General).   T\'  Commercials:   for  TW.A   (Foote, 
Cone  &  Belding);  Heritage  House  Lawn  Aids. 

VICTOR  KAYFETZ  PRODUCTIONS,  INC. 

17S0  Broadway,  New  York,  N.  Y.  10019 
Phone;  Circle  5-4830  A  C  212 

Date  of  Organization:  1947 
Branch:    1200    Westfall    Road.    Rochester    18, 
N.  Y,   Phones:   CHapel  4-5164;  GReenfield 
3-3000,  ext  534,  Don  Lyon,  in  charge. 
\ictor  Kayfetz,  President,  Exec.  Producer 
SexTiiour  Posner,  Assistant  to  the  Producer 
Paul  Halhda\-,  Animation  and  Art  Director 
Herbert  Giles,  .\nimation  Cinematographer 
Daniel  Broyles,  Film  Editor 
Sylvia  Gerson,  Admini-strativc  Asst. 
Irene  Siegel,  Production  Assistant 
Jane  Kayfetz,  Vice-Pres.,  Creativision,  Inc. 
Carl  Rogers,  Di.<dribution  Manager, 
Creativision,  Inc. 
Services:   Motion  picture  production,  combining 
live      cinematography,      animation.      Facilities: 
35mm     Eclair     Camerette,     16mm      Camerette, 
16mm  Arriflex  with  zoom  lenses,  full  accessories. 
Studio    flats,    backgrounds,    table   tops,    machine 
shop   and  carpentry  facilities.  Shdefilm  and  2  x 
2  slide  production  cameras.  For  animation  shoot- 
ing:   35mm    Model   L   DeBrie   and    16mm   Cine 
Special  both  completely  adapted  for  animation. 
Oxberr)-   animation    stand   with   bi-pack   camera. 
.Animation  stand   (16mm  and  35mm)   with  com- 
pound table.  Complete  art  and  animation  depart- 
ment,  16mm  and  35mm  sound  Moviolas.  35mm 
interlock  and  16mm  projectors  in  booth  of  screen- 
ing room.  Tripods,  high  hat,  dolly,  location  light- 
ing equipment,  cables,  truck,  cargo  trailer. 
RECENT      PRODUCTIONS      AND      SPONSORS 
Motion  Pictires:  Leather.  Kciy  to  Shoe  Selling 
(Leather    Industries    of    America);    Microvision 
(Bendix  Corp,);  Color  Newsreel  (National  Paint, 
\',arnish  &  Lacquer  Assn.);   ET\'  Coaxial  Cable 
(Western   Electric   Co.);    Lifting-Man's  Agc-Otd 
Problem    (.Aetna    Life    Affihated    Go's.).    T\'   & 
Theater  Screen  Commercl\ls:  HomeUte  Div., 
Te.xtron,  Inc. 

These  Exclusive  Review  Reports  Are 
a  Copyrighted   Business  Screen   Feature 
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KAMENY-DELSTON  FILM  PRODUCTIONS 
30.T  East  45tli  Street,  New  York,  N.  Y.  10017 
Phone:  Mlrray  Hill  9-5060  A  C  212 
Date  of  OrgiUii/ation:  1959 
Vernon  Dclston.  Excditiir  Producer 
Sevmour  Kaincin  ,  Adminisiralivc  Director 
Nat  Kameny.  Producer 
Services:   Industrial,  public  relations,  and  train- 
ing films;   edutational  documentaries;  slidefilms; 
filmstrips;    commercials;     live    industrial    shows; 
T\'  paclcagini;.  Facii.itiks:  Editini;.  studio,  sound 
stages;  animation  and  art  depts.;  scenario  dcpl 
RECENT      PRODUCTIONS      AND      SPONSORS 
Motion     Pk:tiiihs:     The    77     Days     (Uni-Serv 
Corp.);  Lihriuw.  Psychopharmacology  in  Action 
(Hoffman-La  Roche.   Inc.);   Lff'.v  Take  Pictures 
(Ricoh    Cameras);    Search    and    Rescue    (Royal 
Canadian    Air   Force).    TV    Com.\iei<cl\l,s:    for 
Aquafilter  Corp.    (Kameny  Associates). 


^ 


HERBERT  KERKOW,  INC. 
480  Lexington  A\enue,  New  York,  .\.  Y.  10017 
Phone:  YUkon  6-4266  A  C  212 

Date  of  Organization:  19.37 

Date  of  Incorporation:  1946 

Herbert  Kerkow .  President  and  Treasurer 

Rosemond  Kerkow.  Secretary 
Sebvk  ts:  Pro<lnction  from  original  research  to 
finished  film;  for  public  relations,  sales  training 
and  sales  presentation  films.  Kacilities:  Sound 
stage,  set  building  department,  projection  room, 
sound  recording  and  re-recording;  editing  and 
animation  facilities.  Bell  &  Howell  and  Eclair 
Camerette  .3.5mm  cameras.  Maurer  and  Arriflex 
16nim  camer;is.  \isualization  sound  stage,  special 
equipment. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictches:  lloic  To  do  It  —  How  to  Pre- 
pare a  Federal  Income  Tax  Return  ( Internal 
Revenue  Service);  Teaching  English  Pronuncia- 
tion: Teaching  English  Speech  (U.  S.  Infonnation 
Agency);  Remote  Sonar  Transmission  System: 
SACE  Study:  Special  Sike-7,eu.<i  Unclassified 
System  Film:  Stop  Buzzer  (Bell  Tel.  Labs): 
Elementary  Science  Teaching  Technique,  series  of 
5  (McGraw  Hill  Text  Films). 


PAUL  KIM  &  LEW  GIFFORD 
PRODUCTIONS,  INC. 

342  Madison  A\enue,  .New  York,  N.Y.  10017 

Phone:  YUkon  6-2S26  A/C  212 

Date  of  Organization;  .\ugnst  1960 

Date  of  Incorporation:  Inly  1961 

Paul  Kim.  Director 

L<'\\is  Giltord.  Director 

Julia  \\  h;den.  Production  Manager 

Arthur  Pctricone.  Sales 
Sehvices:  Creati\e  service  and  production  of  an- 
imated,   scpieczc    motion    and    live-action    films. 
F.^ciLiTiEs;  None  listed. 

RECENT  PRODUCTIONS  AND  SPONSORS 
T\"  CoM.\iEn<:i.\Ls  for:  Trix  (Dancer-Fitzgerald- 
Sample);  Union  Gas  of  Canada  (McKim  Adver- 
tising); Campbell  Soup  (BBD&O);  Ritz  Crack- 
ers (McCann-Erickson);  Prudential  Insurance 
Company  (Reach,  McClinton);  Sealtest  Ice 
Cream  (N.  W.  Ayer  &  Son);  Post  Rice  Krinkles 
(Benton  &  Bowles);  Roma  Wine  (Norman,  Craig 
&  Kunimell ) ;  Nabisco  Shredded  Wheat  ( Ken\  on 
&  Eckhardt);  Rheingold  Beer  (J.  Walter  Thoi'np- 
son);  Life  Magazine  (Young  &  Rubicain);  West- 
inghouse  (BBD&O);  Ninth  \\'inter  Olympics  pro- 
gram open  and  close  (Sports  Programs);  Minne- 
apolis-Hone\'\velI  "Science  AU-Stars"  open  and 
close  (BBD&O). 

qlv"  this  symbol,  appearing  over  a 
producers  hsting,  indicates  that  display  adver- 
tising containing  additional  and  useful  reference 
data  appears  in  other  pages  of  this  14th  .Annual 
Production  Review  issue. 


ROBERT  H    KLAEGER  ASSOCIATES,  INC. 

35  West  l.">lli  M..  Nc"  \.Mk.  N.'i     100:Hi 
Studios;  20  West  F.iid  .\\e..  Ne«  York.  N.Y. 
Phone:  Jl  dson  6-5090  \/C  212 
Date  of  Incorporation:  November.  1961 
.\ffiliate:  Robert  H.  Klaeger  .Associates  of  Cali- 
fornia, Inc.,  Paramount  Studios,  .5451  Mara- 
thon   St.,    Los    .\ngeles    38,    Calif.    Phone: 
HOIK  wood     9-6769.     Robert     H.     Klaeger, 
President:    Robert    A.    Drucker,    Vice-Presi- 
dent. 
Robert  H.  Klaeger,  President 
John  I.  Fenton.  Exec.  Vice-Pre.iident 
Stephen  \'.  Kanibourian,  Vice-Pres.  in  Charge 

Motion  Picture  Completion 
Christian  Herfel  jr.,  Vice-Pre.iident  &  Executive 

Producer 
\I.  H.  Dubiu.  \'icc-Pr(.v..  Charge  of  Sales 
C.isper  H;isselriis.  Secretary-Trea-turer 
Bruce  Hecrdt.  Prodiution  Manager 
Sekvices:   Television  :nKl  indnstriid  film  produc- 
tion; lise  ;nid  animation.  F.\cilities;  Motion  pic- 
ture  production    facilities   and   print   service   de- 
piutnient. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictvhes:  Paging  M'omen  (Johnson's 
Wax).  T\'  CoMMEHCIALS;  for  Cue:  Wildroot; 
Handi-Wipes;  Studebaker  Corp.  ( D".\rcy  .\dvg. ) ; 
Hertz-Rent-.\-Car  (Norman  Craig  &  Kummel): 
U.  S.  .\ir  Force;  Dow;  Pontiiic  ( .MacManus,.  John 
&  .\dams);  U.  S.  Rubber  Keds;  ].  P.  Stevens  Co. 
(Fletcher  Richards.  Calkins  &  Holden);  Pac- 
ijuin's:  Ben-Gay;  Q-Tips;  \aseline;  (Daniel  Cig- 
arettes; Union  Carbide;  Prestone;  Balhuitinc:  Son- 
oco  (Wm.  Esty  Co.):  Polident:  (;re\ hound  Corp. 
(Grey  Advg.);  Holiday  Bi.scuits;  U.  S.  Treasury: 
Coca-Cola  (McCann-Erickson);  General  Electric 
(Maxon.  Inc.):  Holland  House  Coffee  (Foster, 
Rodin.  Inc.):  Sinclair;  Rambler  (Geyer  Morey 
&  Ballard);  (^hemstrand;  Volkswagen  (Doyle, 
Dane,  Benibach):  Johnson  &  ]ohnson;  .Arrow 
Shirts  (Young  &  Rubic;im);  Philco:  DuPont: 
Tnpperware  (BBD&O);  Xerox;  Nat'l  .Airlines; 
Slip  (Papert.  Koenig  &  Lois);  Oxydol  (Dancer- 
F'itzgerald-Sample);  Fels  (Richard  K.  M:nioff); 
and  manv  others. 


KNICKERBOCKER  PRODUCTIONS,  INC. 

630  Ninth  Avenue,  New  York,  N.Y.  1  00:!6 

Phone:  Circle  5-6710  A/C  212 

D;itc  of  Organization:  1947 

Howard  A.  Lesser,  President 

Willard  \' an  Dyke,  Executive  Producer 

Thomas  S.  Dignan.  Vice-President 

Renzo  Olivieri,  Vice-Pre.fidetU 

Agnes  Grant,  Secretary 

Frederic  C;.  Calder.  Sales  Manager 
Services:  Production  from  original  research  to 
finished  film.  Specialties:  Public  relations,  train- 
ing ;uk1  sales  motion  pictures.  F.vcilities:  C;un- 
or;is  (35  &  16nim).  lighting,  and  editing  equip- 
ment; animation  and  slide-film  departments. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  PiCTimEs:  The  Pond  and  the  City  (Con- 
servation Foundation);  More  Sales  in  Your  Fu- 
ture (Hanes  Hosiery  C^ompany);  Rice  (Rocke- 
feller Foundation).  T\'  Co.xi.mehcials;  for  Fab 
(Ted  Bates  &  Co.) ;  and  others. 

LANCE  PRODUCTIONS,  INC. 

353  W.  57th  Street.  New  York,  N.  \.    10019 

Phone:  PL  7-6167  A  C  212 

Date  of  Organization;  1950 

Lorren  Lester,  President 

Samuel  H.  Evans.  Vice-President  &  Treas. 

George  Lessner,  Vice-President 

.Alford  H.  Lessner,  Vice-Pres.  &  Coordinator  of 

Production 
Robert  E.  Lessner,  V.P.  Charge  Sound 
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LANCE  PRODUCTIONS: 
Sebvices:  Production  of  all  types  of  motion  pic- 
tures including  commercials,  documentaries,  in- 
dustrials, features,  series.  Facilities:  Fully  equip- 
ped 75'  X  75'  studio,  24'  high;  recording  stu- 
dio ecpiipped  with  l";iirchild.  .Ampex  and  RCA 
equipment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Theater  Trailers:  for  United  Artists  (Lilies  of 
the  Field,  Johnny  Cool).  TV  Sfots:  Danny  Kaye 
Sliow .  Recohdings:  for  Foundation  for  Economic 
Education,  Inc. 


LANCE  STUDIOS 

151  West  46th  Street,  New  York,  N.  Y.  10036 

Phone:  JUdson  6-4233  A/C  212 

Date  of  Organization:  Febniary,  1948 

David  Wiisserman.  Producer 

.Amador  Chaidez,  Producer 

Leon  Winik.  Sales  Manager 

Doris  Ronto«sk\%  Art  Director 
Services:  Production  of  sound  fihnstrips,  slides 
;ind  motion  pictures  for  sales  meetings,  public 
rehitions  and  employee  training.  Slide-imation 
technique;  art  and  three-dimensional  models  and 
props  for  sales  meetings  and  industrial  shows; 
T\'  commercials.  Facilities:  .Art  and  production 
studios:  scripts,  storyboards.  art.  music  and  sound, 
photography  and  editing. 

RECENT  PRODUCTIONS  AND  SPONSORS 
SLroEEiLMs:  The  food  Broker  (Life  .Magazine); 
The  Sew  Portables  (Royal  .McBee);  SpiriY  of 
'76th  .\nniursary  (Bristol  Myers);  .Annual  Na- 
ti(mal  Sales  Meeting  (Jell-O  Div.,  General  Foods 
Corp.);  Sales  Presentation  (Chef  Boy-Ar-Dee, 
.American  Home  Food  Products);  Untitled  for 
lohnson  &  Johnscm;  U.  S.  Gov't  Mental  Health 
Program;  Bellows  Club  Bourbon;  The  Simmons 
Co.;  General  Electric-Life  Magazine.  T\'  CoM- 
MEBCi.ALS:  for  U.  S.  -Air  Force;  Dowpon  Grass 
Killer  Bar  (MacManus,  John  &  Adams);  Sutton 
Stick  Deodorant  (Bruce  &  Lurie,  Inc.);  Jell-O 
(General  Foods  Corp.) . 


ARTHUR  LODGE  PRODUCTIONS,  INC. 

333  West  52nd  Street,  New  York,  N.  Y.  10019 

Phone:  JUdson  2-5477  A/C  212 

Date  of  Incorporation:  1953 

Arthur  J.  Lodge,  Jr.,  President 
Services:  Industrial,  educational  and  public  rela- 
tions, documentaries  and  newsfilms.   Facilities: 
Camera    .ind    editing    e(|nipment.    stock    lootage 
lil)r;ir\". 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  .American  Busiiwss  System, 
series  (Nat"l  Educational  Television);  .Ml  Sys- 
tems Go:  Power  for  Peace:  and  10  nev\sfilms 
(.Aerospace  Industries  Assn.  Inc.);  Smoking  and 
Health  Research  (Tobacco  Institute);  A/o(or 
Vehicle  In.yHclion  (Rubber  Mfrs.  .Assn.);  Safe- 
guarding Our  Highways:  and  15  newsfilms 
(.American  Iron  and  Steel  Institute). 


JAMES  LOVE  PRODUCTIONS,  INC. 
2  West  46th  St.,  New  York,  N.Y.  10036 
Phone:  JU  2-4633  A  C  212 

Date  of  Organization:  19.52 

James  .A.  Love,  President 

Anne  M.  Love,  Secretary 

Herbert  R.  Deitz,  Vice-President 

Patrick  Slattery .  Editing  Services 

Michael  Rosenthal.  Production  Services 
Services:    Scripts,    stor\ boards,    motion   pictures 
for  television  and  industry;  slidefilms;  T\'  pack- 
age shows.   Script  and  coiLsultation.   Facilities: 
Offices,   cutting   rooms,   art   department;    mobile 
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NEW  YORK  PRODUCERS 

JAMES  LOVE  PRODUCTIONS: 
locaKon  unit.  Studio,  creative,  technical  and  pro- 
duction staff. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Picti-bes:  A  Common  Cause  (Universal 
CIT  Credit  Corp.);  Dufcli  Maxter.s  Means  Busi- 
ness (Consolidated  Cigar).  Slidefilms:  Si/rup 
Program  (Pepsi  Cola  Compan\);  Aiifomobile 
Insurance  (Insurance  Information  Institute).  T\^ 
CoMMERCLiLs:  for  .Alcoa,  Calgon,  Ideal  To\-, 
Wearever,  Iron  City  Beer,  Cheerios. 

LUX-BRILL  PRODUCTIONS,  INC. 

321  East  44th  St.,  New  York.  N.Y.  10017 

Phone:  ORegon  9-6320  A/C  212 

Date  of  Organization;  19.50 

Richard  S.  Dubelmau,  Director  of  Production 

Herbert  D.  Brown,  Editorial  Department 

Anne  L.  Bauer.  Office  Manager 
Ser\tces;  Production  of  li\"e  and  or  animated 
motion  pictures  and  slidefilms;  ideas,  uriting, 
storyboards,  art  direction  from  concept  through 
production  to  screen;  sales  promotions,  training 
films,  documentaries,  T\'  commercials;  editing 
and  re-editing  compan\'  films;  integration  of  film 
and  live  TV;  rear  projection  and  process  photog- 
raphy. F.\cilities:  Animation  dept.,  fully  equip- 
ped studio;  location  equipment;  editing  and 
screening  rooms;  recording  studio;  creative  and 
technical  .staff. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion"  Picti'res:  Transfusion  Clinic  (Cliildrens 
Blood  Fdn.);  Yuletide  (Schenley  Indu.stries); 
Your  Reserve  (U.  S.  Air  Force  Reser\e);  The 
Magnificent  Male  (Eagle  Clothes);  Every  Boy 
Wants  a  B<mco  Toy  (Remco  Industries);  Celeb- 
rities (Foster  Parents'  Plan).  T\'  Commerchls: 
for  Hoffman-LaRoche;  Natl  Biscuit  Co.;  .\mer. 
Cyanamid;  Universal  .\ppli;mces;  Remco  Indus- 
tries; Fleischmann's  Margarine;  Jones  &  Laugh- 
lin  Steel;  Ro\a!  Desserts;  Alberto-Culver;  Cam- 
pana  Sales  Corp.;  Colgate-Pahnoli\e;  Taylor- 
Reed  Corp.;  Foster  Parents'  Plati;  Orkin  Exterm- 
inating; Lever  Bros.;  Sterling  Drug;  Procter  & 
Gamble;  TWA;  and  many  others. 

LARRY  MADISON  PRODUCTIONS 

1 1 1  East  39th  Street,  .New  York,  N.  Y. 
Phone:  MU  7-1890  A/C  212 

Date  of  Organization:  1962 

Larry  Madison,  President 
SER\acES:  Motion  pictures  for  industr\-,  public 
relations,  sales,  documentary,  education,  tv  com- 
mercials; hunting  and  fishing  films.  Location 
shooting  in  color  ;md  b&w,  16  and  3.5nim.  F.\- 
CILITIES:  16  and  3.5mm  .•\rriflex;  lightint;  and 
sound  equipment  for  location  shooting. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictitres:  Beyond  all  Barriers  (.\T&T); 
travel  and  sport  fishing  films,  series  (American 
Airlines);  product  and  sport  hunting  films,  series 
(Remington  Arms  Co.);  documentaiy  t\'  spot 
for  S&H  Green  Stamps. 

MARATHON  INTERNATIONAL 
PRODUCTIONS,  INC. 

10  East  49th  Street,  New  York,  N.  Y.  10017 
Phone:  MUrray  Hill  8-1130  AC  212 

Date  of  Incorporation :  1948 

Foreig.n:   Marathon  International  Productions, 

Inc.,   Pubhcity   House,   Bell   Street,   London 

X.W.  1.  England.  Maurice  Ford,  in  charge. 

Piazzale  Biancamano  E,  Milano,  Italy.  Fern 

Field,  in  charge. 
Konstantin  Kaiser,  Prc.9.  &  Exec.  Producer 
Kenneth  Baldwin,  Executive  Vice-President  & 

Supervisor  of  Production 
Erwin  Kramer,  Production  Manager 
Philip    C.    Lewis,    Vice   President   &   Director, 

Creative  Services 


MARATHON  INTERNATIONAL  PRODS: 
Dicran  Nahigian,  Sales  and  Information 
Cindy  Fanelli,  Manager  of  Accounts 
Services:  Public  information  films,  worldwide 
news  service,  company  newsreels,  special  events 
coverage  for  industr\';  film  editing,  commericals, 
stock  shots,  etc.  F.\cilities:  Complete  16mm  and 
.35mm  production,  recording,  interlock  and  edit- 
ing facilities.  Correspondent  cameramen  in  all 
countries  of  the  world  and  throughout  the  U.  S. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  ^Vliy  ^Ve  Dig  (Con  Edison); 
The  Xew  Leisure;  Farmers  Together;  Woman  in 
the  Home;  The  M'orld  of  Youth;  Where  the  Minds 
Meet;  The  President  of  Bolivia  Vi.<,its  the  United 
States  (U.  S.  Infonnation  .Agency);  Melody  for 
Machines;  The  World  Starts  Next  Door  (Para- 
mount Pictures). 


Medical  Dynamics,  Inc. 
405  Park  Avenue,  New  York.  N.  Y,   10022 
Phone:  PLaza  1-7447  A/C  212 

Sol  S.  Feuerman,  President 
(See  complete  data  under  D\namic  Films 
Inc.  listing,  this  section) 

MERCURY  NEWSFIIM,  INC. 
366  Madison  A\enue,  New  York,  N.Y.  10017 
Phone:  TN  7-8330  A/C  212 

Date  of  Organization;  1960 

Date  of  Incorporation:  May,  1963 

Affiliate;  Associated  Film  Consult.ints,  Inc. 

Benjamin  S.  Greenberg,  Pres..  Exec.  Prod. 

Samuel  Kravitt,  Trcas..  Dir.  Film  Operation 

Natalie  Picker,  Secretary,  Dir.  of  Admin. 

Robert  Rolnik,  Dir.  of  Sales  &  P.  Rel. 
Services:  Production  and  distribution  of  T\' 
newsfilms,  silent  and  sound.  F.^cilities:  Editing 
and  sound;  Bghting  equipment;  Aniflex.  Auri- 
con,  Bolex,  Eyemo  cameras;  animation  and  titling 
etjuipment;  still  photo  ser\ices. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Newsfilms:  Parachute  Jumping;  Olympic  Bob- 
sled Team  (Campbell  Soups);  Unisphere  Top- 
ping Out;  Wa.'ihing  the  World  (U.  S.  Steel 
Corp.);  World's  Fair  Exhibit;  International  Area 
(New  York  World's  F;ur  1964-65  Coiix);  Potc- 
derpuff  Derby  { Pepperell  .Mfg.  Co. ) ;  Measles 
Vaccine  in  Ala.^ka  (Merck,  Sharp  &  Dohme); 
Chocolate  Gift  (Nestle  Co.);  Transatlantic  Tele- 
phone Cable  (AT&T);  Christmas  in  Ala.ska 
(Western  Electric  Co.);  Fashion  Shoic  at  Plaza 
(DuPont);  Professor  Braghorn  Interview;  John 
F.  Kennedy  at  Choatc  School  (NBC-T\'). 

MERIT  PRODUCTIONS,  INC. 

Time-Life  BuiUliuL;,  New  Vt)rk,  .N.Y. 

Phone:  LT  1-3700  A/C  212 

Date  of  Organization;  1954 

E.  |.  Spiro,  President 

Peter  Krug,  Vice-President 

Selma  Wickers,  Production  Supervisor 


Sound  Advice  for  Film  Sponsors 

i^  A  careful  study  of  the  prospective  pro- 
ducer's listing  text  is  a  prerequisite  to  film 
buying.  Sec  the  pictures  hsted  by  the  com- 
pany; note  the  nature  of  client  references. 
.And  if  the  prospective  producer  isn't  listed 
in  these  pages  visit  his  facilities;  meet  per- 
manent staff  personnel  and  \iew  current 
pictures  identified  as  his  own  productions. 


WERIT  PRODUCTIONS: 
Services:  Motion  pictures  and  filmstrips;  script 
services;  sports  co\'erage  with  multiple  camera 
setups;  overnight  production  of  sports  events. 
Release  through  major  theatrical  distributor.  Fa- 
cilities: Editing,  cameras  and  sound  equipment, 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Picti'res:  Working  for  Better  Health 
(Federal  Ser\ice  Campaign  1;  'Tradition  of  Travel 
(Fugazy  Travel  Bureau);  Patterson-Liston  Fight 
(release  through  Allied  Artists);  Clay-Liston 
Fight  (release  through  20th-Fox).  T\'  Proch.\m: 
Portrait  of  a  Player.  s\ndication  ( Sports\'ision 
Inc.).  FiLMSTiups:  Kennedy  —  Boyhood  to  Presi- 
dent (no  sponsor  indicated). 


METROVISION,  INC. 

117  West  4Sth  Street,  New  York,  N.Y. 
Phone:  PLaza  7-3270  A/C  212 

Date  of  Organization:  1961 
Jiilm  P.  Hudak,  President,  Exec.  Producer 
John  Walek,  Secretary.  Treasurer 
Carroll  Owen,  Public  Relations,  Writer 
Henry  Markosfeld,  Director  of  Photography 
Services:     Motion    pictures    and    slidefilms    for 
public    relations,    sales,    training,    education    and 
tele\ision,   sales  meetings.   Subcontracting.   Spec- 
ialized   color    and/or   black    and    uTiite   still    as- 
signments. F-\CILITIES:  St\idios  and  offices,  equip- 
ped. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictltres:  Idea  With  a  Future  (W.  K. 
Kellogg  Fdn.  &  N.  Y.  S.  Board  of  Regents); 
Home  Improvement  (Nat'l  Home  Improvement 
Council);  A  Vote  for  Congress  (Committee  for 
Sorkow);  Love  is  a  Simple  Thing  (self-sponsor- 
ed). Slidefilms:  Accounting  for  Your  Future 
(.\iner.  Inst,  of  Cert.  Pub.  .Accounts);  Xew  York 
World's  Fair  Progress,  series  (Time-Life,  Inc.); 
Time,  Inc.  (Xime,  Inc.);  Westbrook  Farms  (Pref- 
erence Homes,  Inc. ) .  T\'  Progr.^m  :  Today's 
Stock  Market,  series  (self-sponsored).  TV  Com- 
.\iERCi.\LS:  for  Churchill  (Henderson  Kallen 
Agcy. );  Famous  Electronic  Br;inds,  Inc.;  M;i.\- 
well  House  (General  Foods,  Inc.). 

ARNOLD  MORRISON  LTD. 
150  West  55th  St.,  New  York,  N.  Y.  10019 
Phone:  Circle  5-2850  AC  212 

Date  of  Org.anization:  1940 
Date  of  Incorporation:  19.57 
.Arnold  Morrison,  President,  Producer-Director 
Herbert  L.  Shore,  Writer-Director 
.Morton  Silverstein,  Creative  Director 
Fredric  .Abels,  Production  Supervisor 
William  Morris  Agency,  Harry  Ufland,  Agent, 
Sales  Representative 
Services:    Creative   writing,   plarming   and    pro- 
duction of  documentary',   industrial,   educational, 
sales  promotion  and  public  relations  films.  Live 
programs    for    sales    meetings    and    conventions. 
F.\ciLiTiEs;    Filming   ;ind   editing   facilities;    film 
librarN-  for  stock  footage   and  rear-screen  projec- 
tion. Film  research. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MoTio.v  PiCTLREs:  Baggage  Is  Our  Business 
(Trailways  Bus  Co.);  The  Essential  Difference 
(Life  NIagazine);  27  sales  promotion  films 
(Metropolitan  Life  Insurance  Co.);  The  Ameri- 
can Consumer  Franchise  (Maxwell  House  Cof- 
fee). Television  Films:  NET  Network. 


Jock  I.  Moss,  Inc. 

145  East  49th  St.,  New  York,  N.Y.  10017 
Phone:  PLaza  2-2635  A/C  212 
Date  of  Incorporation:  1961 
[ack  I.  Moss,  President 

(See  complete  data  under  Turtletaub  &  .Moss 
listing,  this  section) 
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MPO  PRODUCTIONS,  INC. 
(A  Subsidiary  of  MPO  Videotronics) 

222  East  44th  St..  New  York.  N.Y.  lOOlT 
Phone:  TN  7-8200  .\/C  212 
Date  of  Organization:  1947 
Branch     Offices:      Michigan:      Kcrba\v\-MPO 
1.300    lii.hl    lildi;.    Detroit.    Phone;   WO   3- 
0201,   Haforil    Kerbawv.   President.   Illinois: 
18.5  N.  Wabash.  Chicago.  Plione:  372-235.5. 
Bill    Bailev.    Maiuigrr.    California:    800    X. 
Sewarcl.  HoIKavoocI.  Phone:  HO  6-3341,  Mel 
Dellar.   Vice-rrisulent.   Canada:    Suite    100, 
19  Melinda  St..  Toronto.  Phone:   363-0138. 
Jiidd  L.  Pollock.  President 
Mar\in  Rothenberg.  Viee -President 
Arnold  Kaiser,  Viee-Vresidcnt 
Ceraltl  Ilirschfeld.  ASC,  Vice-President 
Gerald  Kleppel,  Vice-President.  Secretary 
Sanford  Greenberg,  Treasurer 
Peter   Elgar.   .\ndrc\v   Cold.   Mauri   Goldberg. 
Burt  Harris,   jed  Horner.   Joe  Kohn,  Joseph 
Lemer,   Murray  Lemer,   Ira  Marvin.   D.ivid 
Monahan,   Lloyd  Ritter,   Eddie  Rubin,  Vic- 
tor Solow.  .Marshall  Stone,  Charles  Wasser- 
man;  Producers-Directors 
Joseph    Moncure    March,    Scenario    Editor   & 

Producer 
Sol  Goodnoff,  Director  of  Special  Effects 
Morton     Dubin.    Harold     Friedman,     William 
Gibbs,  Paul  Kasander,  Hal  Persons,  William 
Susman.  Thomas  \\'hitesell;  Producers 
Paul  Petroff,  Director  of  Scenic  Design 
William  MoKneu.x.  Production  Supervisor 
Tony    Brooke.    Hans    Koenecamp.    ASC,    Stan 
NJercilith,    Rov    Seawright,    Don    Sweeney, 
Zoli  N'idor.  ASC,  Gordon  Willis;  Directors  of 
Photography 
Julian  Bergman,  Frank  Bojsza,  Bennett  Cana- 
rick,  Ron  Ciccolini,  George  Fineman,  Stuart 
Gelman,  H\-  Goldman,  Garry  Ha\es,  Robert 
Lynch,    Mike   Minerva.   Eva   Radnay.   Reva 
Schlesinger,    Cal    Schultz,    Joseph    Taylor, 
Harold  Wasserman,  Howard  Weisbrot;  Edi- 
tors 
Philip  Frankel,  Xorman  Gewirtz,  George  Mar- 
vin; Assistant  Directors 

Dep.vhtmf.nt  He.\os 
And\  Ci:uiella,  Make-Up 
Frank  Gamiello,  Properties 
Muriel  CJettinger,  Stylist 
Emmet  Jones.  Gri;) 
\onrian  Leigh,  Electrical 
Frank  .Maltese,  Laboratory  &  Print  Control 
Mai  Mellon,  Studio  Manager 
Lawrence  Mezy,  Sound  &  Recording 
Frank  Nicld,  Scenic  Art 

Sales  Meetings,  Inc.  Division 
Joseph  F.  Kilmartin,  President 
Milton  Rogin,  Executive  Vice-President 
Sherman  Gregor\-,  Director  of  Sales 
Special  Projects  Division 
.\ndrew  Gold.  Vice-President 
J.  Lawrence  Washbuni.  Writer-Producer 
Howard  Title,  Associate  Producer 

Kenco-Tape  Films  Division 
Ken  Cofod,  Vice  President 
Sheldon  Friedman,  Sales  Manager 
Services:  Complete  production  of  films  for  sales 
promotion   and   training;    public   relations,   infor- 
mation  and   training   films   for  industn.',   media, 
U.S.  forces  and  government  agencies;  sportsmen's 
and  conservation  films.  Filmed  T\'  commercials. 
Distribution  service  to  T\',  stations,  clul)  groups, 
schools,  etc.  Film  and  live  presentations  and  stage 
shows  for  industry,  closed  circuit  and  li\e  pres- 
entations for  sales  force  and  management  meet- 
ings.   Audio-visual    limited    animation    presenta- 
tions using   the   MPO   Twin-Lite   projection  sys- 
tem. Entertainment  packaging  for  banquets,  meet- 
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ings,  etc.  Communications  counseling.  Facili- 
ties; (New  York):  Large  self-contained  studio 
center  for  sponsored  films;  includes  9  sound 
stages  with  lighting,  photographic,  iuid  sound 
ecjuipment,  make-up  and  dressing  rooms,  screen- 
ing rooms,  set  construction  shops,  casting  rooms, 
special  effects  shops;  mobile  units  for  on  loca- 
tion photographv';  editing  facilities,  kitchens,  paint 
shop,  machine  shop,  rcc-ording  studios;  off-street 
ramps  for  loading.  (California):  Complete  pro- 
duction facilities  in  the  heart  of  the  Hollvvvood 
motion  picture  district  including  sound  stages, 
lighting,  shops,  photographic  and  .sound  equip- 
ment, makr-up  and  dressing  rooms,  etc. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.v  PiCTXHES:  Tclstor  Manufacturing  and 
Testing  (Bell  Tel.  Labs);  Air  Show  (CBS-TV); 
The  Delta  Wing  Bomber  (V.  S.  Air  Force);  A 
Task  to  Share  (U.  S.  Agc\-.  for  Internat'l  Devel.); 
Project  Relay  (Goddard  Space  Flight  Center); 
Miracle  on  the  Vine  ( Welch's  Grape  Juice ) ; 
100,000  Mile  Durability  Run  (Liiicoln-Mercurv 
Div..  Ford  Motor  Co.);  WorUfs  Fair  (U.  S. 
Steel).  Live  &  Film  Shows:  New  Dimensions  — 
1964  .Vcif  Car  Introduction  Slioio  (Chrv'sler- 
Plymouth  Div.);  Golden  Jubilee  (Dodge  Div., 
Chrvsler  Coip. ).  Slidefilms:  Measure  of  a  Man 
(Pepsi-Cola);  Truck  Fleet  Efficiency  (Mobil  In- 
ternat'l). S.^LES  Meetings:  for  Eastman  Kodak; 
IBM;  Warner-Lambert;  Nat'l  Distillers  Corp. 

MULLER,  JORDAN  AND  HERRICK,  INC. 
757  Third  Ave.,  .New  York,  N.  Y.  10(117 
Phone:  Murray  Hill  8-6900  A  C  212 

Date  of  Organiz.ition;  19,5-5 

John  T.  Jordan.  President,  Sales  Manager 

William  F.  Hcrrick.  Vice-President,  Charge  of 
Audio-Visual  Department 

Frank  B.  Muller,  Vice-Pres.  &  Treasurer 

Clinton  Lewis,  Creative  Director 

Mark  Perrier,  Account  Executive 

Dick  Christerson,  Account  Executive 

Charles  Onasch,  Account  Executive 

De  Wolf  Hotchkiss,  Audio-Visual  Art  Dir. 

Lewis  Zacks,  Audio-Visual  Art  Dir. 

Bernard  Hirscli,  Art  Director 

Reginald  Tronconc,  Art  Director 

.\rt  Diener.  Copy  Chief 

A.  J.  Lazarus,  Public  Relations  Director 
Services;  Motion  pictures,  presentations  and 
stage  shows  for  industry;  slidefilms  and  other 
audio-visu.il  media.  Service  audio-visual,  print 
media  and  public  relations  accounts.  Facilities; 
Nine  staff  writers,  director,  art  director,  complete 
art  facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Picixhes;  How  to  Make  Sales  in  January 
(J.  P.  Stevens  &  Co.,  Inc.);  A  Fine  Thing,  the 
Fiberglas  Beta  Bedspread  (Ov\ ens-Coming  Fiber- 
glas  Corp.);  Fort  Lauderdale  Caper  (Champion 
Spark  Plug  Co. ) ;  Footprints  in  the  Sand,  \atural- 
izer,  Airstep,  Roblee/Regd  (Brown  Shoe  Com- 
pany); Watch  It!  (Federal  Pacific  Electric  Co.). 
I.NDUSTBIAL  Shows:  Champion  Spark  Plug  Co.; 
Brown  Shoe  Co.;  Owens-C^oming  Fiberglas  Corp.; 
Broadcast  Music,  Inc.;  Olin  Mathieson  Chemical 
Co.  Slidefilms:  Hospital  Information  System 
(IBM  Corp.);  The  Monet/  Knob  (Union  Carbide 
Corp.,  Linde  Div.);  The  Hard  Starting  Story,  Fall 
Contest  Film,  You're  the  Bo.ss.  (Champion); 
IIow  to  Buy  a  Sweater,  How  to  Buy  Fabrics. 
How  to  Buy  Shoes  (J.  C.  Penney  Co.);  Ad 
Agency  Presentation  (Sweets  Catalog  Service). 
Training  Procba.ms:  Men's  Wear,  Women's 
Ready-to-Wear.  Shoes  (J.  0.  Penny  Co.).  Sltoe 
Presentations:  Where  Do  We  Go  From  Here? 
(Copper  Development  Assn.);  New  York,  New 
York  (New  Y'ork  Convention  Bureau) . 

■9&  this  svTnbnl  over  a  producer's 
listing  in  these  pages  refers  to  display  adver- 
tisement  within   this   Production   Review   issue. 
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OWEN  MURPHY  PRODUCTIONS,  INC. 

(i(i(i  liflh  A\enue,  New  York,  N.  Y.  1001!) 

Phone;  PLaza  7-M44  A  C  212 

Date  of  Organization;  1946 

Owen  Murphy.  President 

Paul  Cohen,  Vice-Pres.  in  Chg.  Production 

Eric  H.  Lawrence.  Vice-Pres.  in  Chg.  Editorial 

Robert  Johnson,  Editor 

.\rthur  Kaplan.  Controller 

William  Binder,  Editorial  Assistant 

Rudy  Inin.  Expediter 
Services:  Motion  pictures  for  industrv  ;nid  tele- 
vision; complete  production;  scripts,  cinemiitog- 
raphv'.  editorial,  recording;  live  and  animation. 
Special  editorial  service  for  industrial  photo- 
graphic departments.  Facilities:  Full  produc- 
tion facilities  including  33mm  and  16mm  cam- 
eras; lighting  equipment;  magnetic  sound  re- 
corders; mobile  location  unit;  cutting  rooms;  re- 
cording room  and  insert  stage. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictuhes:  Conquest  of  Light  i  .\inerican 
Tel.  &  Tel.);  Come  to  the  Fair  (W.  Dorwin 
Teague  Assoc);  Let  There  Be  Peace:  The  Philos- 
opher's Journey  (U.  S.  Information  .\gency); 
The  Second  Scat  (U.  S.  Navy);  The  Tale  of 
Truthful  George  (Amer.  Gas  Assn.,  Festival  of 
Gas  Theatre  \.  Y.  World's  Fair);  Teletrip 
(Bell  Tel.  Exhibit.  N.  Y.  World's  Fair);  The  Bel- 
mont Stakes  1963;  Jaipur  -  The  Story  of  a  Cham- 
pion; The  Centennial  Year,  Saratoga  1963  (Thom- 
as J.  Deegan  Co.,  Inc.). 

Stanley  Neal  Productions,  Inc. 

138  E.ist  36th  St.,  New  York,  N.Y.  10016 
Phone:  MUrray  Hill  5S236  A  C  212 

(See  complete  data  under  Creative  N'isnal 
Media.  Inc.  listing,  this  section) 


NESTINGEN  FIIMS 

218  East  52nd  Street.  New  York.  N.  Y.  10022 

Phone:  PL  9-8260  AC  212 

Date  of  Organization:  19.57 

Don  Nestingen,  President 

P.  Burke.  Vice-President 

Harris  Huey,  Producer 

K.  Peacock,  Head  Editor 
Services;  16mm  and  35mm  motion  pictures  for 
specific  comm\inications  jobs  for  business  and 
industry.  Facilities;  Ciameras.  lighting,  sound 
and  editing  e<iuipment  and  facilities. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictches;  Building  the  Frankfurt  Re- 
finery (Ciltex);  What  Every  Woman  Knows 
(Geo.  A.  Hormel);  A  New  Way  to  Stop  a  Wo- 
man (.American  Can  Co.);  Aluminum  the  Lan- 
caster Way  (Howe  Sound);  Ore  from  Colima, 
Colima  (M.  W.  Kellogg);  A  Public  Well  Served 
(Paper  Container  Institute). 

NEW  DIMENSIONS  IN  COLOR,  INC. 

.521  Madison  Ave..  New  York.  N.  Y.  10017 

Phone:  PL  3-6274  AC  212 

Date  of  Incorporation:  1962 

Josef  C.  Stern.  President 

Frederick  Klein.  Vice-President 
Services:   Slides,  filmstrips,  visual  presentations; 
business  meeting  media.  Facilities;  Studio,  cus- 
tom-built filmstrip   camera   stand,   color  process- 
ing line. 

RECENT  PRODUCTIONS  AND  SPONSORS 
SLroEFiLMS;  Sever  a  Saint  (Presbvterian  Church 
of  Canada);  Cu.stom  Quality  (Durabilt  Homes). 
Sales  Meetings:  With  Wings  of  Eagles,  Plant 
Managers  (J.  P.  Stevens  &  Co.,  Inc);  iVAEA  Con- 
vention (Bureau  of  Advertising). 
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NE\A/  YORK  PRODUCERS 

NEWSFILM,  INCORPORATED 

10  East  49th  Street,  \ew  York.  X.  Y.  10017 
Phone:  MUrray  Hill  8-3063  A  C  212 

Date  of  Organization:  December,  1958 
Services:  Public  information  films,  industrial  and 
sales  films,  worldwide  news  service,  company 
newsreels,  special  events  coverage  for  industry, 
film  editing,  recording  and  interlock  facilities, 
commercials,  stock  shots.  Facilities:  16mm  and 
35mm  production  and  editing  facilities.  Corre- 
spondent cameramen  in  all  countries  of  the  world 
and  throughout  the  United  States, 
RECENT  PRODUCTrONS  AND  SPONSORS 
Motion  Pictures:  Profile:  Gordon  Cooper  (U. 
S.  Information  .\genc\);  Untitled,  12  sports 
films  (A'olkswagen  of  .Ajnerica). 


^ 


Fred  A.  Niles  Communications  Centers,  Inc. 
lOS  \\est  End  .\\enue.  New  York,  N.Y. 
Phone:  SUsquehanna  7-8770  \/C  212 
Charles  Ticho.  General  Manager 
Jan  Barth.  Office  Manager 
(See  complete  hsting  under  Chicago  area) 


On   Film 

623  West  42nd  St.,  New  York,  \,Y.  10036 
Phone:  L\V  4-3051  .\/C  212 

Morton  Schaps,  Vice-President-Sales 

Eugene  Clark,  TV  Sales 

Charles  Bemant,  Industrial  Sales 

(See  complete  listing  under  N'ew  Jersey  area) 
PANEL  FILM  PRODUCTIONS,  INC. 

21  West  46th  Street,  N'ew  York.  New  York 

Phone;  JU  2-3778  .\/C  212 

Date  of  Organization:  August.  1963 

Harr\-  E.  Knaup,  President 

Catherine  Knaup,  Vice-President 

Alice  Marzano,  Secretary  &  Treasurer 
Services:  Commercial  &  industrial  motion  pic- 
tures filmstrips,  slides.  Facilities:  Editorial, 
sound  recording,  music  and  effects  libran  . 
RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pictlres:  Corporate  Report  -  Huntlci/ 
&  Brinhley  (Alcoa);  Tabic  Ready  Corjtainers 
(Dow  Chemical  Co.);  Malathion  (.\merican  Cy- 
anamid  Co.).  Slidefilms:  Dynel  Carpet  Fiber 
(Umon  Carbide  Co.);  Schraffts  Xew  Born 
(Schraffts  Candy  Co.) 

(-New  company,  org;inized  1963) 

PECKHAM  PRODUCTIONS,  INC. 

9  East  48th  Street,  .New  York,  N.  Y.  10017 

Phone:  PLaza  8-0490  A/C  212 

Date  of  Organization:  October,  1958 

John  L.  Peckham,  President 

Har\  e\  Vale  Gross,  Vice-President 

Peter  H.  Peckham.  Secretary-Treasurer 

Tom  Detienne,  Director  of  Sales 

Hoyt  Griffith,  Editorial  Director 
Services:  16mm  and  35mm  films  and  slidefilms 
foi-  busmess,  industn,-  and  T\-  sales  promotion 
public  relations,  educational  and  scientific  Com- 
mercials and  programs  for  T\-  in  color  and  b&w- 
sales  training,  sales  and  advertising  films.  Facili- 
ties: Creative,  production  and  editorial  facilities- 
I6mm  &  3omm  Arrifle.x  cameras;  also  Techniscope 
camera,  16mm  &  35mm  animation  camera  svtic 
sound  recording  equipment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictc'res:  The  Masters  (.\merican  Air- 
lines); Color  Is  Our  Business  (Stokeh-Van 
Lamp);  In  loi/r  Hands  (Western  Electric)-  A 
Se-iwe  o/  Excitement  (Newsweek);  The  Direc- 
tors (Time-Life);  Sylvania  Sales  Show  (S\-l- 
vania). 


PELICAN    FILMS,   INC. 
292  Madison  .Ave.,  New  York,  N.Y.  10017 
Phone:  ORegon  9-0670  .A/C  212 
Date  of  Organiziition:  1954 
Branches:    .\spen,    Colorado,    Dick    Durrance, 
Vice-Presidint-Producer.     Chicago,     Illinois, 
Max  Pride,  Producer. 
Thomas  [.  Dunford,  President 
-Arthur  [.  Zander,  Vice-President,  Animation 

Director 
Eli  Feldman,  Vice-President,  Sales 
Chris  Ishii,  Vice-President,  Animation  Director 
William  .^ronson,  Vice-President,  Sales 
Marc  T.  Statler,  Vice-Prcs.,  Prod.,  Director 
Herbert  Skoble,  Producer-Director 
Ted  Low t\-,  Vice-Prcs..  Exec.  Prod.,  Director 
Dick  Durrance,  Vice-President,  Producer 
David  Reisman,  General  Production  Manager 
.\rthur  Jacks.  Production 
Eleanor  J.  Connolly.  Print  Service  Manager 
Services:  Animation  and  live  action  motion  pic- 
tures for  TV  commercials,  public  relations,  sales 
promotion,    training    and   education.    Facilities: 
Fully  staffed  and  equipped  animation  studio  (two 
0.\berr\-  stands),  editing,  screening,  fully  staffed 
and  equipped   live  action  stages    (85'  x  90'  and 
60'  X  20'):  recording  and  laboratory  facilities  on 
rent.il  b;isis. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Project  Apollo  —  Manned 
Flight  to  the  Moon.  French,  Spanish,  Portuguese 
versions,  also  filmstrip  (NASA);  Locus;  Dynam- 
ics of  the  Circle;  The  Meaning  of  Area  (McGraw- 
Hill  Text  Films.  Geometn,'  Series);  Elizabeth 
Taylor  in  London,  Grace  Kelly -Judy  Garland, 
promotional  films  (Doyle,  Dane,  Bembach  for 
Chemstrand);  titles  and  graphic  sequences  for 
the  National  Geographic.  T\'  Commercials: 
numerous  animation  and  live  action  spots  for  na- 
tionalK'-known  sponsors. 


PENDULUM  PRODUCTIONS,  INC. 
13  West  57lh  St.,  New  York,  -N.Y'.  10019 
Phone:  PLaza  9-1616  A/C  212 
Date  of  Organization:  September,  1960 
J.  Scudder  Boyd,  Jr.,  President 
Gene  Searchinger,  Vice-Presidci\t 
Louis  J.  San  .\ndes.  Production  Coordinator 
Services:    Documentar\-    and    industrial    motion 
pictures  from  script  through  release  prints.   Fa- 
cilities:  Complete  shooting  and  editing,  35mm 
and  16mm;  b&w  and  color. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictutres:  The  Human  Element  (Stan- 
dard Oil  N.  J.);  What  Can  the  Matter  Be  (.-Vmer. 
Cyanamid);  The  17  Million  (N,  Y.  Stock  Ex- 
change); Who  Lktens?  (Henry  I.  Christal  Co.); 
Where  the  Secondary  Market  Comes  First  (T  T 
Kenny  Co.). 

PGL  PRODUCTIONS,  INC. 

6  East  46th  Street,  New  York,  N.Y. 
Phone:  YUkon  6-4530  A/C  212 

D;ite  of  Organization:  March,  1958 

Hcnr\-  Trettin,  Vice-President 

.-Alfred  \'iola,  Vice-President 

Ra\mond  Lofaro,  Sales 

--\nthony  Ciccolini,  Supervising  Editor 
Sehmces:  Industrial  films,  tele\ision  commercials, 
documentaries,  feature  pictures  and  T\'  series! 
Iacilities:  Offices,  projection  rooms,  editing 
rooms,  2-16mm  .Arriflex.  cartridge  camera. 
RECENT  PRODUCTIONS  AND  SPONSORS 
-Motion  Pictures:  Inspiration  for  Packagers 
(West  Virginia  Pulp  &  Paper  Company);  The 
Enchanted  Pot  (Com  Products  Company).  T\' 
Co-MMERCiALS  for:  Bank  of  Miami:  The  .New 
York  Herald  Tribune;  U.  S.  Rubber  (Papert, 
Koenig  &  Lois):   Roose\-clt  Raceway;  Ideal  Toys 
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(Smith  Greenland);  New  York  Times  (McCann- 
Marschalk);  Ludens  (J.  M.  Mathes);  General 
Mills  (Dancer-Fitzgerald-Sample);  Volvo;  Innket 
(Carl -Ally). 


ROY  PINNEY  PRODUCTIONS,  INC. 

305  East  47th  Street,  New  York,  N.  Y.  10017 

Phone:  PLaza  2-4477  AC  212 

Date  of  Organization:  1946 

Ro\  Pinney.  President 

Doris  Pinney,  Treasurer 

Norman  Bertel.  Production  Manager 

Janet  White,  Sales  Representative 
Services:  Documentan-,  nature,  travel,  industrial, 
films  with  a  photo-journalistic  approach.  Facili- 
ties: 2700  sq.  ft.  studio  space;  16mm  &  35mm 
cameras,  magnetic  recorders,  projection,  dress- 
ing, cutting,  conference  rooms,  production  offices, 
carpenter  shop.  Photo-librar\-  for  extensi\-e  files 
of  stock  photographs  in  b&w  and  color.  Electronic 
lights  for  slide  film  illustrations.  Photo  lab. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Mo-noN  Pictures:  Vanishing  Wildlife  (World 
Wildlife  Fund);  Young  Israel  (Israeli  Tourist 
Commission).  Tele\tsion  Films:  Explorer  (un- 
sponsored  pilot  series).  T\'  Commerchls:  riirn 
Around  Boys  (Eastman  Kodak,  J.  W.  Thompson 
-\dv.  w  Sutherland  Productions). 


Q.E.D.  PRODUCTIONS,  INC. 

21  West  46th  St..  New  York,  N.Y.  10036 

Phone:  JUdson  2-4291   A  C  212 

Date  of  Organization:  1953 

Robert  Baron,  Executive  Producer,  Director 

Jack  Godler.  Writer-Director 

John  McMannus,  Supervising  Editor 

David  Friedberg,  Sales  Manager 
Services:  Producers  and  creators  of  industrial, 
sales  training,  public  relations,  motion  pictures. 
Dramatic  films  for  T\'  and  T\'  commercials.  Fa- 
cilities: FulK-  staffed  and  equipped  with  16mm 
and  35mm  cameras.  Sound  stage;  scenic  design 
and  set  construction;  16mm  and  35mm  record- 
ing equipment;  screening  theater  with  narration 
&  mixing  facilities.  Camera  car  and  complete  lo- 
cation unit,  cameras,  lighting  and  sound. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Designers  in  Action  (E.  I. 
DuPont  Co.);  Helen  Harper  Story  (Helen  Har- 
per Sweaters);  Tattooed  Police  Horse  (Walt  Dis- 
ney Prods.);  The  Challenge  (Amer.  Can  Co.); 
Untitled  (Billy  Graham  Pavilion,  xN.Y.  World's 
Fair), 


CARL  RAGSDALE  ASSOCIATES,  INC. 
200  West  57th  Street,  New  York,  N.  Y.   1(1019 
Phone:  COlumbus  5-2940  .\  C  212 

Date  of  Incorporation:  August.  1962 

Branch:  1500  Massachusetts  -Ave.,  N.  W.,  Suite 
741,  Washington,  D.C.  Phone:  ADams  4- 
2700. 

Carl  V.  Ragsdale,  President 
Serxtces:  Producers  of  motion  pictures  and  slide- 
films  for  industry,  government,  trade  associations, 
ad\-ertising  agencies  and  public  relations  firms. 
Complete  services  from  script  to  screen.  Facili- 
ties: Offices,  screening  and  editing  rooms.  Com- 
plete production  facilities  available. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Conserving  a  Heritage  ( .Amer. 
Petroleum  Institute);  Concept  for  Precision  (To- 
ledo Scale  Corp.);  The  Listening  Post  (Inter- 
nal Tel  &  Tel);  Automatic  Sprinkling  System 
(U.  S.  .Navx);  Dynamic  Decade  (General  Dv- 
namics  Corp.). 
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RAM  PRODUCTIONS 
(Ed  Lindner  Productions) 

205  West  95tli  St..  .New  York.  N.Y.  1002.5 

Phones:  MO  2-5111;  PL  7-64.54  .\/C  212 

Date  of  Organization:  1954 

Ed  Lindner.  Director 

Glad\s  .Ansten.  Creative  Director 
Services:  Specialists  in  "Filmboard,"  a  creative 
technique  for  aiidio-\isuaI  slorvboards  on  16inni 
film;  r;idio  and  T\'  packages;  medical  films;  ad- 
vertising consultants.  Facilities:  Film  animation 
and  sound  recording;  creative  ser\'ices. 
RECENT  PRODUCTIONS  AND  SPONSORS 
FiLMBOAKDS:  for  Crest  i  Procter  &  Gamble); 
comic  strip  (Norwich  Ph;irmacal  Co.).  T\'  & 
Radio  Seiues:  Jucqueliric's  Letters  (no  sponsor 
indicated).  Disk  &  Tapes:  Miltown  and  Obste- 
trics (Wallace  Labs). 

ROSE-MAGWOOD  PRODUCTIONS,  INC. 
72  Wist  45th  Street.  \e«  Vork,  N.>.  10030 
Phone:  TN  7-8020  AC  212 
Date  of  Incorporation:  December,  1961 
Jim  Rose,  President 

Howard  Magwood.  Executive  Vice-President 
David  Schermerhom.  Producer 
Armond  Lebowitz,  Siipcrtising  Editor 
Ernesto  Caparros.  Director  of  Photog. 
Burt  Bluestein,  Studio  Manager 
Services:    Producers  of  T\"   spots,   business,   in- 
dustrial, sales  and  training  films.  Facilities:  Of- 
fices  and   editorial    facihties   in    N.Y.C.    Produc- 
tion  personnel   a\ailablc    throughout   U.   S.   and 
Canada. 

RECENT  PRODUCTIONS  AND  SPONSORS 
T\'  CoMMEi<ciAL,s:  for  BurlingtoH  Industries; 
Crackerjack  Co.;  Jamaica  Tourist  Board;  Chev- 
rolet, Frigidaire  (General  Motors  Corp.). 

Ross  Roy,  Inc. 

.500  Fifth  Avenue,  New  York,  N.Y.  100,35 
Phone:  56.5-3900  A/C  212 

William  \.  Walker.  Executive  Vice-President 

F.  Henr>  Larsen,  Vice-President  &  Acct.  Exec. 

(See  listing  in  Detroit,  Mich,  area) 
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ROSSMORE  PRODUCTIONS 
AND  SELLING  METHODS,  INC. 

50  p:ast  42n(l  Street.  New  Yi)rk.  N.Y.  10017 

Phone:  .Mlrray  Hill  2-3625  A/C  212 

Date  of  Organization:  May,  19-59 

.^nne  Koller,  Producer 

Gustave  Hesse,  Associate  Producer 

R.  J.  Hesse,  Production  Assistant 

M.  G.  Baas,  Creative  Director 

Shirlene  de  Livera,  Art  Director 
Ser\tces:  Creation  and  production  of  motion 
pictures,  sound  slidefilms,  filmstrips,  booklets, 
flipcharts,  slides  and  presentations  for  sales  pro- 
motion, training  and  merchandising  products  and 
services.  Specialists  in  projectors  and  Salesmate 
programs.  Facilities:  .\rt.  writing  and  creative 
facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Slidefilms:  Advinlurcs  iSA.  East:  Adventures 
USA.  UV.rf.  Adventures  ISA.  Central.  Adven- 
tures Europe:  The  Interline  Story  (TWA);  The 
Hetuiinii  Story;  The  Independent  Retailer;  The 
Brand  Sanies  Story  (Fairchild  Publications); 
The  Honeywell  400  (Mimieapolis  Honeywell); 
Contractor  Specifications  (N.  Y.  Tel.  Co.  & 
Reuben  H.  Donnelley  Corp.);  Air  France  Public 
Relations  Is  You  (.\ir  France);  Fairwater  Ex- 
I  currioru-  (  FairN\  ater  Excursions.  Inc. ) ;  The  Sound 
i  of  the  Dollar  and  flipchart  (The  Dollar  Savings 
.  Bank);  Annua/  Report  (Savings  Banks  Assn.); 
7('//rr  Training  Procedures,  training  manual  (The 
N.  Y'.  Bank  for  Savings). 


KEN   SACO   ASSOCIATES,   INC. 

1    Hi.ikeieller    I'i.l/.i.    New    \i>rk.    N.Y.    10020 

Phone:  PLaza  7-7S15  A/C  212 

Date  of  Organization:  19.57 

Ken  Saco.  President 

Curt  Lowey,  Executive  Art  Director 
Services:   Design,  create  and  super\ise  produc- 
tion  of   films,   filmstrips   and   slide   presentations. 
Facilities:  Design  stiidid 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Heartbeat.  Salesmachine.  Jer- 
icho (TV  Bureau  of  Advg.);  MMRSP  (Canadian 
TV  Bureau).  Slidefilms:  The  Select  Customer 
( Flower  &  Garden  Magazine) . 

MICKEY  SCHWARZ  PRODUCTIONS,  INC. 

419  East  54th  Street,  New  York,  N.  Y.   10022 

Phone:  PL  5-5610  AC  212 

Date  of  Orgiinization:  May,  1962 

Branch:    Academv    T\'    Film    Productions    of 
Canada.  433  Jar\is  St..  Toronto  2,  Ontario. 

Micke>-  Schwarz,  Owner.  Producer-Director 

lulius  Edelman,  Vice-President, 
Producer-Director 

Barbara  Dooley,  Production  Manager 
Services:  Scripts.  wTiting,  artwork,  Ia\ouls,  pro- 
duction, editing.   Factlities:   Stage  with  perma- 
nent  cyclorama.   screening   room,   cutting   facili- 
ties. 

RECENT  PRODUCTIONS  AND  SPONSORS 
TV  Commercials:  for  Kelloggs  (Leo  Burnett): 
Downv:  Jif  Peanut  Butter  (Grev  .\dvg);  .'Mcoa 
(Fuller  &  Smith  &  Ross);  Prudential  (Reach 
McClinton);  Helena  Rubinstein  (Ogiivy,  Benson 
&  Mather);  Instant  .Maxwell  House  Coffee;  Car- 
n.ition  Milk  (B:iker  Advg.);  Labatts  (Ronald 
Reynolds);  Mark  Ten  Cigarettes  (McCann- 
Erickson ) . 

SEXTANT,   INC. 
1271  Avenue  of  the  .\niericas,  New  York,  N.Y'. 
Phone:  LT  1-7611  A/C  212 

Date  of  Organization:  1959 
Robert  D.  Graff,  President 
Robert  Emmett  Ginna,  Vice-President 
Milton  A.  Fruclitman.  Vice-President 
Peter  Da\  is.  Program  Development 
Allan  B.  Schwartz.  Production  Manager 
Services:   Production  of  documentaries  for  busi- 
ness and   television;   entertainment  programs  for 
tele\ision;    theatrical    feature    films.    Facilities: 
None  listed. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Heritage  of  Freedom  ( U.  S. 
Dept.  of  Defense);  What's  New?;  Franklin  D. 
Roosevelt  Series  (.ABC  Television  Network).  In 
production:  Imide  the  Movie  Kingdom  —  1964 
(90  mill,  special  for  NBC  Television  Network). 
Young  Ca.viidy.  theatrical  feature  ( MG.M  dis- 
tribution). 

SKYLINE  FILMS,  INC. 

124  East  40th  St..  New  York,  N.  Y.  10016 

Phone:  YT  6-1737  AC  212 

Date  of  Incorporation:  .\pril.  1963 

Joseph  F.  McDonough,  President.  Exec.  Prod. 

David  Saperstein,  V.  P..  Chg..  Production 
Services:  .Motion  picture  production,  live  and 
animated:  script  and  research  ser%'ices  on  com- 
munications problems  for  business  &  industry. 
Facilities:  Executive,  prodoction  offices:  screen- 
ing, editing  facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Picn-REs:  Dealer  Meetings-1963.  three 
films  (Texaco);  The  Enemy  Belotc  (Geigy  Chem- 
ical); Premiums  (American  Machine  &  Foundry); 
World's  Fair,  two  films  (Johns-Manville).  Tele- 
vision Felm:  Guest-Miami-Mexico  (Guest  Air- 
ways ) . 

These  Exclusive  Review  Reports  Are 
a    Copyrighted    Business    Screen    Feature 


11. 4f  criiJ^if  c3 


NEW     YORK 


STEEG  PRODUCTIONS 

26  West  9th  Street.  New  York.  N.Y.  10011 
Phone:  GRamercy  7  3417  A/C  212 
Dateof  Organiziition:  1960 

Ted  Steeg,  Pres-idt'nt 

David  Gordon.  Director  of  Sales 
Services:   Motion  pictures  for  tele\ision  and  in- 
dustrv;   sound  slidefilms.  marketing  services  and 
advertising.  Facilities:  Talent. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Marketplace  (.Magazine  Pub- 
lishers .\ssn.);  Portrait  of  a  Player  (Sumner 
Broiidcasting  Corp.);  Ttm.st  Time  (Seeburg 
Corp.).  Slidefilms:  Most  Likely  to  Succeed 
(Prudential  Insurance  Co.);  The  New  Breed 
( Purchasing  Week  Magazine) . 

SIDNEY  J.  STIBER  PRODUCTIONS,  INC. 

134  Fast  2Sth  St..  New  ^,Mk.  N.Y.  lOOIfi 
Phone:  MV  5-5516  AC  212 

D;ite  of  Organization:  June,  1954 

Sidnev  ].  Stiber.  President 

Charl()tte  R.  Stiber.  Vice-Pre.tident 

Michael  Mayer.  Secretary 

Martin  Green.  Production  Manager 

William  ].  Gammi.  Chief  Writer 

Harold  Seiden,  Camera 
Services:  Specialists  in  industrial  and  commer- 
cial films  for  TV.  pulilic  relations  ;ind  govern- 
nientiil  use.  especialK'  35nim  color  films.  Facili- 
TiKs:  Complete  production  including  sound  stage, 
cutting  rooms.  Oxberry  animation  stand,  projec- 
tion and  meeting  facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictl-res:  Jim  Bishop's  Honeymoon 
Diary  (Pan  .American  World  .\irways);  Jet  Flight 
100  (PA.'V);  The  Sprawls  Report;  Detroit 
Knows  Best  (Tyrex.  Inc.);  What  Is  Happening 
to  Our  Farm  Families  (American  Cyanamid); 
Mali  Athletes  in  the  U.S.;  Voice  from  Africa; 
Visit  of  Emperor  Haile  Selassie  (U.  S.  Informa- 
tion .\gencv).  TV  CoMMERCL4LS:  for  Eastern 
Airlines;  J.  P.  Stevens  &  Co.;  AT&T;  American 
Cvanamici. 
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HENRY  STRAUSS  &  CO.,  INC. 
31   West  53rd  St..  New    York.  N.  Y.  10019 
Phone:  PLaza  7-0651  A  C  212 

Date  of  Org.anization:  1951 
Herip.  Strauss.  Executive  Producer 
W:ilter  Raft.  Vice-President 
Robert  Wilmot.  Vice-President 
\I.ir\  in  Dreyer.  Production  Supervisor 
William  Hagens.  Training  Coordinator 
John  von  .Arnold.  Media  Devilopmcnt 
Mary  L\nn  Hanle\-.  Distribution 
Sehvk  Es:   Internal  and  external  communications, 
including:  public  and  emp!o\ee  attitude  develop- 
ment; sales  training;  sales  promotion;  communit\-. 
customer    ;md    industrial    relations:    management 
and  staff  training,  through   the  medium  of  pro- 
grammed  motion   pictures    (excluding   T\'   com- 
mercials ) .  Semi-animated  and  slidefilms,  training 
courses  and  guides:   printed  and  recorded  mate- 
rial; other  coordinated  audio-visual  tools.  F.vciLi- 
TiEs:    .\]\  necessary  for  research,   plaiming,  pro- 
gramming  and    the   creation   and    production   of 
these  media. 

RECENT  PRODUCTIONS  AND  SPONSORS 
-Motion  Pictjres:  Phone-Power.  Credit,  Collec- 
tion and  the  Salesman.  Sales  Opportunities  in  the 
Service  Call.  Inventory  Cycling.  Making  Appoint- 
ments. Opening  New  AccoutJts.  Reactivating  New 
Accounts  (.American  Telephone  &  Telegraph 
Co.):  For  Your  Benefit  (International  Business 
Machines);    New   Horizons,    Man   the   Manager, 
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HENRY  STRAUSS  &  COMPANY; 

We'll  Talk  About  It  in  the  Morning.  Flight  Zero 
Thousand.  Return  of  Flight  Zero  Thouaand,  A 
Slight  Delay,  Selling  by  Plan.  Handle  With  Care, 
Analy-iis  and  Projection,  Arrival  and  Departure 
(Pan  American  Airways). 


STURGIS-GRANT  PRODUCTIONS,  INC. 
32S  East  44th  Street.  New  York,  N.Y.  10017 
Phone:  Mlrray  Hill  9-4994  A/C  212 
Date  of  Organization:  1948 
Warren  Sturgis,  President,  Exec.  Producer 
Benedict  Magnes.  Vice-Pres,,  Gen.  Manager 
William  H.  Terr\ .  Vice-Pres.,  Chg.  Prod. 
A.  E.  Snowdon,  Secretary-Treasurer 
\\"\nne  S.  Eastman,  Associate  Producer 
\\'i!liam  T.  Moeller,  Chief  Cameraman  &  Editor 
Orestes  Calpini,  Art  Director  &  Aninuilor 
Charles  E.  Dutchess.  M.D..  Medical  Consultant 

Services:  Educational,  industrial  and  documen- 
tary films  and  fihnstrips;  special  emphasis  on 
medicine,  health  and  science;  animation  of  all 
tN-pes,  scripts  and  storyboards;  T\'  commercials: 
demonstration  films;  foreign  language  adapta- 
tions; service  work.  F.\cilittes:  Mitchell  and 
.\rriflex  16mm  and  35mm  cameras  for  live-action 
photograph\-;  special  photomicrographic,  time- 
lapse  and  endoscopic  camera  equipment:  two 
16mm  35mm  Oxberr\-  animation  cameras  and 
stands;  full  .art  studio:  sound  stage,  sets;  record- 
ing:  editing. 

RECENT  PRODUCTIONS  AND  SPONSORS 
-Motion-  Pictures:  What  is  Fertilizer;  Soil  Test- 
ing; The  Story  of  Nitrogen  (Esso  Chemical  Co.); 
College  Conference  at  Mont  Trcmblant  (Du- 
Pont);  Pregnosticon  (Organon);  This  is  Howe 
Sound,  1963  (Howe  Sound  Co.);  Tcchnic  for 
Repair  of  Indirect  Inguinal  Hernia;  Repair  of 
Popliteal  .Aneuri.'rm  (J.  L.  Madden,  M.D. );  Band- 
.\id  Surgical  Drape  (Johnson  &  Johnson);  Clini- 
cal Pathology  Te.its  in  Health  Evaluation 
(Thomas  M.  Peerv,  M.D.);  Fetal  and  Xeonatal 
Circulation  (E.  R.  Squibb  &  Sons).  8inm  films 
for  Wamer-Chilcott:  Johnson  &  Johnson;  Parke- 
Da\is;  Distinctive  Properties:  Contractor  Supply 
Corp.:  C.  A.  Parshal]  Co.:  Gkxmorene.  Film- 
strips:  Ree\'es  Dr\-  Copv  Machine  (Reeves  In- 
dustries. Inc.);  Union  Envelope  (Cargill.  Wilson 
&  Acree). 


TARGET  FILM  PRODUCTIONS,  INC. 
381  Park  Ave.  South,  New  York,  N.Y.  10016 
Phone:  MU  4-4761  A/C  212 

Date  of  Organization:  April,  1962 

Date  of  Incorporation:  \o\ember,  1963 

Glen  P.  Mathews,  President 

Richard  ).  Powers,  Vice-President 

Shirlev'  Powers,  Secretary 

Laura  Mathews,  Treasurer 
Ser\tces:  Industrial,  educational  and  document- 
ary motion  pictures;  sound  filmstrips;  slide  pre- 
sentations and  inplant  production  services.  F.^ci- 
LiTiES:  Sound  studio  with  recording  booth;  cam- 
era, lighting,  sound  equipment;  editing  ;ind 
screening  facilities  and  equipment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion-  Pictures:  The  1050  -  //;  The  Electronic 
Shelf  (Univac  Div.,  Sperrv  Rand  Corp.);  Pro- 
grammed for  Service  (Internat'l  Tel.  &  Tel); 
Highlights  of  the  Colonial  Study  (Sales  Graph- 
ics). SLmEFiLMS:  Cards  Are  Different  (Univac 
Div.,  Sperr\-  Rand  Corp.);  The  Remington  25 
Electric  Typewriter  (Remington  Rand  Office 
Machines  Div.,  Spern'  Rand  Corp.).  TV  News- 
for  New  York  Stock  Exchange.  TV  Commer- 
cials: Series  for  American  Bible  Societ\'. 


TELIC,   INC. 

Film  Center  Building 

630  Ninth  Avenue,  New  York,  N.Y.  10036 

Phone:  JUdson  2-3480  A/C  212 

Date  of  Incorporation;  1956 

Elwood  Siegel,  President.  Executive  Director 

Edward  F.  Boughton.  Vice-Pres.,  Exec.  Prod. 

Jessie  B.  .Adamson,  Administrator 

Anne  Dubin,  Accounting 

Philip  F.  Brennan,  A.s.s<.  Producticm  Mgr. 

Da\  id  Mower,  Mary  Tucci,  Editorial 
Services:  Designers,  co-producers  of  motion  pic- 
tures and  related  audio-\isual  programs  for  spe- 
ial  audiences  and  general  public.  Script-to-screen 
creative  staff  services  for  T\'.  education,  indus- 
try, agriculture  and  government.  Complete  edi- 
torial. Simplified  co-production  units  for  in-plant 
production.  Security  project  department;  loca- 
tion filming  anywhere;  live  action  and  or  anima- 
tion. Facilities:  .Mi  conditioned  facilities  for 
35mm  16mm  color  and  b&w  production.  Cam- 
eras, recorders,  electrical  equipment,  lights,  grip, 
prop  equipment:  camera  and  location  cars.  Insert 
studio;  make-up  and  dressing  rooms;  screening 
rooms;  completeh'  equipped  cutting  rooms;  of- 
fices for  conferences  and  writing. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  PicTumES:  A  Step  Ahead.  Be  First  in 
Forage,  High  Speed  Haymaking.  More  Than 
Meets  the  Eye.  Chct  Huntley  on  Gra-^sland  Farm- 
ing (New  Holland  Machine  Co.);  Tes1  =1 
(Mobil  Oil);  The  Meeting  (Bulova  Watch  Co.): 
.\ris  (Speny-  GvTOScope  Co.);  Acoustical  Prob- 
lems, Courie  of  Action,  The  Wholesaler,  The 
Luminaire  Ceiling  System,  Fall  Spectacular 
(.\nnstrong  Cork  Co.);  The  Family  Rosary 
Crusade  in  your  Diocese  (Tlie  Family  Rosar\-, 
Inc.):  Goals  for  the  \ew  York  Region  (Regional 
Plan  A.ssn.).  T\'  Co.mmerci.als:  for  BBD&O; 
Armstrong  Circle  Theater;  SSC&B;  Lipton  Tea; 
Tennyson  Cigarettes;  Cold  Water  ALL;  Mobil 
Oil;  Mobil  International  Products;  and  others. 

TERRYTOONS 

(A  Division  of  CBS  Films,  Inc.) 
38  Centre  .\\enue.  New  Rochelle,  New  York 
Phones:  NE  2-3466;  PL  1-2345,  Ext.  7610 
William  M.  Weiss,  V.  P.  and  General  Mgr. 
Services;    Producers    of   animated    commercials, 
theatrical  cartoons,  tele\ision  film  series.  F.\cili- 
ties:   .Animation  facilities,  including  comprehens- 
ive Xerox  installation. 

RECENT  PRODUCTIONS  AND  SPONSORS 
T\'  CoMMERCi.iLS;  for:  Colgate  —  Suakv  i  Ted 
Bates  &  Co.);  National  City  Bank  (Byer  &  Bow- 
man); Kenner  Products  '  (Leonard  M.  Sive 
Agency);  Fizzles  (Lennen  &  Newell.  Inc.):  6-12 
Insect  Repellent  (J.  M.  Matbes  &  Co.). 

TFI  Productions,  Inc. 
150  West  54th  Street,  New-  York,  N.  Y.  10019 
Phone:  COlumbus  5-3520  A  C  212 

D;ite  of  Organization:  1948 
( See  complete  data  under  Cinema  Center  of  New 
Y'ork  listing,  this  section) 

THIRTY-THREE  PRODUCTIONS,  INC~ 

266  East  78th  Street,  New  York,  N.Y. 
Phone:  TR  9-8989  A/C  212 

Date  of  Organization:  1963 

Jack  A.  Feniniore,  President-Exec.  Producer 

Michael  Stehne\-,  Vice-Pres.-Dircctor 

Irving  Sachs,  Vicc-President-Editor 

Neil  Matz,  Editor 

Jules  Schwerin,  Producer-Director 

Martin  Homstein,  Production  Manager 

Kay  Fenimore,  Treasurer 

Noi-man  Cohn,  Production  Assistant 
Services:    Motion    pictures   for   television,    sales 
training,    public    relations    and    industrial    uses. 


THIRTY-THREE   PRODUCTIONS: 

Facilities:  35'.x60'xl8'  sound  stage;  editing 
facilities:  three  oper:iting  kitchens  for  food  prep- 
aration ;uid  pli(itogiaph\ . 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  NBC  Promotion  with  Rex 
Marshall  (Humble  Oil).  TV  Commerclvls:  for 
Dodge.  Shaefers  Beer  (BBD6sO):  Westinghouse 
(Grey  .advertising) ;  Luck\  Whip.  Shell  (Ogilvy, 
Benson  &  M;ither);  Humble  Oil  ( .McCiinn  Erick- 
son ) ;  Hartford  National  Bank  ( \\'ilson,  Haight 
&  Welch).  New  companx,  formed    1963. 


^ 


TIESLER  PRODUCTIONS 

330  East  49th  St.,  New  York,  N.Y.  10017 

Phone:  PLaza  5-7364  A/C  212 

Date  of  Organization:  1957 

Hans  Tiesler,  Owner 
Services;  Complete  production  services  for  in- 
dustrial, special  purpose  films.  Specialists  in  pub- 
lic rckitions,  sales  promotion,  educational  and 
sales  training  motion  pictures.  Facilities:  Of- 
fices, projection  and  cutting  room  with  personnel 
for  script  writing,  direction,  editing,  technical 
.mimation   ;uid  production. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Corn  Routuorni  Control 
(American  Cyanamid  Co.). 


TOMLIN  FILM  PRODUCTIONS,  INC. 

480  Lexington  Ave.,  New  York,  N.Y.  10017 
Phone:  YUkon  6-5090  A/C  212 

D;ite  of  Organization;  1939 

Date  of  Incorporation:  1946 

Frederick  .\.  Tomlin,  President 

Carl  A.  Tomlin,  Vice-President 

Mary  D.  Tomlin,  Secretary-Treasurer 

Han-y  L.  Flynn,  Sales  Manager 
Services:  Production  of  sales  promotion,  institu- 
tional, ;md  industrial  motion  pictures,  sound 
slidefilms,  wide-screen  slides  and  filmstrips,  regu- 
krr  fihnstrips,  and  slides,  slide  motion  pictures. 
Special  emphasis  on  color  control.  Facilities: 
Photographic  studio,  art  department,  editing  and 
35mm  motion  picture  cameras;  still  photographic 
and  projection  equipment;  Panamatic  filmstrip 
camera. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  The  Fuel  Cell;  Progress  Re- 
port =  1  (Pratt  &  \\liitney  .Aircraft);  American 
Bankers  Association  (J.  Walter  Thompson  Com- 
pany): Chrisimas  Cards  &  Calendars  (UNICEF); 
Palletizcr  Shipping  Program  (General  Foods 
Corporation).  Slidefilms:  Birds  Eye  Sales  Meet- 
ing; Marketing  &  Sales  Computer  Systems  Flow 
(General  Foods  Corporation):  Recniiling  Film 
:#:1;  Income  Compensation;  Sights  &  Sminds  of 
Security  (Metropolitan  Life  Insunmce  Com- 
pany); Prince  Maichabelli  (J.  Walter  Thompson 
Co.);  Simmons  Sleep  Research  Program;  Inside 
Story  of  Bcautyrest  (Simmons  Company);  Pro- 
perty Relations  of  Natural  &  Synthetic  Rubber; 
Distributor  Meeting  (U.  S.  Rubber  Company); 
Bowdoin  College  Capital  Campaign  (Kersting 
Brown  &  Company).  WmESCREEX  Films:  Vive 
La  Difference!  (Young  &  Rubicam.  Inc.);  Presi- 
dent's Stockholders  Annual  Report  Meeting 
(General  Foods   Corporation). 


Training  Films,  Inc. 
150  W.  54th  Street,  New  York,  N.  Y.  10019 
Phone:  CO  5-3520  .\  C  212 
Date  of  Organization:  1948 
(See  complete  data  under  Cinema  Center  of 
New  Y'ork  listing,  this  section) 


this  symbol  over  a  producer's 
listing  in  these  pages  refers  to  display  adver- 
tisement   within    this    Production    Review    issue. 
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BUSINESS  SCREEN 


TURTIETAUB  &  MOSS 
145  East  49tli  M..  Ni"  York.  N.V.  lOOlT 
Phone:  PLaza  2-2635  A/C  212 
])ati-  of  Organization:  196.3 
Stanle\  Turtletaub,  Production  Director 
lack  I.  Moss.  Creative  Director 
Priscilla  Young.  Executive  Assistant 
M  nvic  Ks:   Creative  scripts,  art.  recording,  direc- 
tion    and    photography    for    slidefilms.     motion 
pictures,  sales  meetings,  live  presentations,  sem- 
inars,   industrial   shows,    school   educational   pro- 
grams, theatrical  and  T\'  productions.  Facilities: 
Production    from    scripturitiiig    to    siuciiini;    and 
direction  of  live  presentations 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Picti'iies;  Shoppers'  Sweepstakes;  1964 
Sales  Training  Presentation  (Pepsi-Cola  Co.); 
The  Trial  of  Recinald  Armhroke  (Sun  Oil  Co.). 
Exhibitor  trailers  for  Come  Blow  Your  Horn; 
Lady  in  a  Case;  A  \ew  Kind  of  Love;  All  the 
Way  Home;  Fun  in  Aeapuico;  and  others  (Para- 
mount Pictures  Corp.).  Slidefilms:  Jack  &  Jill 
Sales  Presentation  (Curtis  Pubg.);  1964  Promo- 
tion Presentation;  Tribute  to  the  Route  Salesman 
(Pepsi-Cola  Co.);  Revolution  in  Retailinn  (Lever 
Bros.  &  Assoc.  Ltd,):  W/inf  a  Way  to  Co  (20tli 
Centiin-Fox):  The  Story  of  G.A.C.  (General  Ac- 
ceptance Corp,);  Life  in  the  Middle  Ages  (Para- 
mount Pictures  Corp.).  Live  Phesentations:  for 
Buloxa  Watch  Co.;  Sun  Oil  Co. 


TV.  GRAPHICS,  INC. 

369  Lexington  Ave,.  New  York.  \.  Y.   10017 

Phone:  TN  7-33,30  AC  212 

Dale  of  Organization:  1949 

Bernard  Rubin.  President 

Lee  Blair,  Exec.  Vice-President  &  Treas. 

Sid  Greenhaus,  Vice-President  &  Prod.  A/gr, 

Louis  Melamed,  Vice-President  &  Sales  Mgr. 

Edmond  Witalis.  Producer-Director 

Frank  Papp,  Producer-Director 

Ken  Walker,  .\nimation  Head 

Walter  Rogge,  Head  Editor 

Ted  Pahle.  Director  of  Photosraphy 

Bob  Franz.  Werner  Koopman.  Special 
Effects.  Stop  Motion 
Services:  Commercial  production  for  advertising 
and   industry',   li%e   action,    rear   projection,   stop 
motion,    special   effects,    full   animation,    F.vcili- 
TiEs:  Sound  stage,  75'  x  100';  stop  motion  stage; 
Mitchell    rear-screen    process    projector;    anima- 
tion and  art  department;  optical  printing, 
RECENT      PRODUCTIONS      AND      SPONSORS 
Motion     Pictiuks:     Untitled     for     International 
Nickel    Co,    T\'    Commebcl\ls:    for    Procter    & 
Gamble  Co.;  General  Foods  Corp.;  Lever  Bros.; 
Chevrolet  Div,,  General  Motors  Corp. 

United  Film  &  Recording  Studios,  Inc. 
17  East  45th  .Street.  Neu  York,  N,Y,  10017 
Herbert  Rosen,  Eastern  Representative 
( See  complete  listing  under  Chicago  area ) 

UNITED  STATES  PRODUCTIONS,  INC. 

5  East  57th  Street,  New  York,  N,  Y,  10022 

Phone:  PLaza  1-1710  A/C  212 

Date  of  Organization:  1947 

Francis  C.  Thayer,  President 

Alfred  Butterfield,  Chairman  and  Executive 
Producer 

Robert  Potter,  Secretary 

John  C,  Kohr,  General  Manager 

Rosahe  B,  Steinberg,  Exectitive  Assistant 

Robert  E,  Dierbeck,  Tom  HolKTnan,  Richard 
.\.  Lukin,  Bert  Shapiro,  Producer-Direc- 
tors 

Services:  Production  of  theatrical,  television, 
educational  and  industrial  motion  pictures,  sound 
slidefilms,  film  strips  and  TV  commercials,  F,\- 
Cilities:    Complete    35    and    16mm    production 


UNITED  STATES  PRODUCTIONS: 

facilities,  color,  b&W,  including  sound  stage,  the- 
atre, cutting  rooms  and  animation  recording 
studio. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictihes:  The  Earth  and  the  Sea.  series 
of  eight  (  Lamont  (Geological  Obser\ator\-,  Colum- 
bia l'niversit\);  Population.  The  Problem  and 
the  Promise,  series  of  five  (NETRC);  Frontiers 
of  Astronomy,  series  of  three  (American  Astrono- 
mical Societ\'):  American  Painting  (National 
Gallei-\-  of  Art);  Welcome  to  Jordan  (World's 
Fiiir  Pavilion,  Kingdom  of  Jordan);  Old  Crow 
.\nniversary   (National  Distillers), 
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NEW     YORK 


VAN  PRAAG  PRODUCTIONS: 
ler  Corp,;  Dominion  .Appliances;  Hytone  Sup- 
plies; Lever  Bros.;  Magicall;  Marathon  Gas; 
Medi-Quik;  Mercurv;  Mrs,  Butterworth;  Phillips 
66;  Plvmouth;  Radio  Corp,  of  America;  Rambler; 
Rubbermaid;  San  Giorgio  Spaghetti;  Sinclair; 
Swanee  Towels;  Transogram  Toys;  U,  S,  Rubber; 
Valiant. 


UNIVERSITY  FILMS,   INC, 

Plaza  Hotel,  2  W  est  ,59th  St,.  New  York, 
N.  Y.  10019 

Phone:  PL  2-3.520  A/C  212 

Date  of  Organization:  1949 

William  P.  Gottlieb,  President 

Walter  E.  Schaap,  Vice-President 

.\ida  Golt,  General  Manager 

lohn  G,  Finkbiner,  Production  Manager 

Ed  Dahlin,  Art  Director 
Services:  Creation  and  production  of  sound 
slidefilms  and  filmstrips.  Specialists  in  educational 
and  institutional  work,  sales  promotion,  person- 
nel training,  business-sponsored  filmstrips  for 
school  distribution.  Counsel  on  all  phases  of  audio- 
\isual  presentation.  Writing  and  production  of 
illustrated  booklets.  Facilities:  Research  and 
scriptwriting  staff;  art  department,  photo  studio; 
recording  and  projection  equipment, 
RECENT  PRODUCTIONS  AND  SPONSORS 
Slidefilms:  Put  Some  Life  in  Your  Business 
(Pnidentiid  Insnr.ince  Company):  Tropospheric 
Scatter  Radio  Propagation  (Radio  Electronic 
Laboratories);  The  World  of  Economics  —  series; 
Driver  Education  U  —  series  (McGraw-Hill); 
Marriage  and  Money  (Institute  of  Life  Insur- 
ance), 

VAN  PRAAG  PRODUCTIONS,  INC. 

HiOO    Hroailu..>,   Neu    York,   N,   Y.    10(119 
Phone:  PL  7-2687   A/C   212   (TWX:   212/NY 

1-26S7) 
Date  of  Organization:  January,  1952 
Branch  Offices:  Florida:  3143  Ponce  de  Leon 
Blvd.,   Cor;d  Gables,   Miami,  Phone:   High- 
land   4-3191.    A    \aii    Praag,    Gen.    Mgr. 
Michigan:    2301    Dime    BIdg.,    Detroit    26, 
Phone:  woodward  2-4896,  Andrew  Pastnla, 
Gc;i.    Mgr.    California:    6269    Selma    Ave., 
Hollywood   28.   Phone:    Hollywood  2-2341. 
Jean  Y'allier,  Gen.  Mgr. 
William  \'an  Praag,  President 
Marc  S.  Asch,  Executive  Vice-President 
Robert  T,  Richardson,  Vice-President, 

Creative  Services 
Andrew  L,  Diica,  Account  Supervisor, 

Creative  Services 
Daniel  Karoff,  Production  Manager 
Robert  \'an  Praag,  Distribution 
Charles  Carrubba,  Editor 
Henry  Marcus,  General  Manager 
Anita  M,  Paluinbo,  Business  Manager 
Lois  Gray,  Accounting 
Seb\ices:  35mm  &  16mm  color,  b&w  motion  pic- 
tures for  commercial,  industrial.  education;d,  pro- 
motional, governmental,  documentar)'  and  theatri- 
cal   presentations;    slidefilms    and    distribution; 
Facilities:  Sound  stage,  full  editing  facilities  plus 
vidicon  and  projection  closed  circuit  facilities. 
RECENT      PRODUCTIONS      AND      SPONSORS 
Motion    Pictx-res:    Something   for    Mrs.    Gibbs 
(Pittsburgh    Plate    Glass    Co,);     Firm    Alliance 
(U,  S,   Information  Agency);   Red  Circle  Safely 
(U.    S.    Royal).    Slidefilms:    Just   Around   the 
Corner  (Amer.  Gas  Assn.);  Successful  Selling  the 
Personal  Way   (Revlon),  TV  Commebcials:  for 
Alcoa;  American  Doll  Co,;  Cannon  Sheets;  Chr\'S- 


VAVIN,  INC, 

(\'ideo  and  \  isual   Information  Films) 
236  East  46th  Street,  New  York.  N.  Y,   10017 
Phone:  MUrray  Hill  2-4624  AC  212 
Date  of  Incorporation:  March,  1948 
Branch  Offices:   Paris:   72  Boulevard  Raspail, 
Paris    \'I,    France,    Phone:     LITtre    99-61, 
Mme,    Y\-onne   Oberlin,    Manager.    Switzer- 
land: 31  Grande  Rue,  Geneva.  Switzerland, 
Phone:    26-21-27.   N.   Z.    Moreno,   V.   P.   & 
Manager. 
Richard  de  Rochemont,  President,  Ch.  of  Bd. 
Gerald  E.  \\'eiler.  Exec.  Vice-President 
N.  Z.  Moreno,  Vice-President 
Joseph  Stultz,  Vice-President 
Ruth  Teksmo,  Secretary.  As.st.  Treasurer 
Services:  Production  of  documentary,  industrial, 
public   relations   and   travel   films    for   theatrical, 
non-theatrical    and    tele\ision    distribution.    Pro- 
duction   of    closed-circuit    telecasts.    Facilities: 
Production  and  editorial  for  16  and  35mm  color, 
b&w,  in  U,  S.  and  overseas. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictl-res:  The  Town  of  Oyster  Bay 
Story  (Town  of  Oyster  Bay);  The  Age  of  Curios- 
ity (Seventeen  Magazine);  The  Road  to  the 
Olmec  Head  (Houston  Museum  of  Fine  Arts); 
The  Superliner  United  States  at  Your  Service 
(U.  S.  Lines);  The  Tag  That  Can  Save  Your 
Life,  one  of  a  series  (The  Reader's  Digest  Assn.). 

VIDEOTAPE  PRODUCTIONS  OF  N.Y.,  INC. 

101  West  67th  Street.  New  York,  N.  Y.  10023 

Phone:  TR  3-5S00  AC  212 

Date  of  Organization:  1958 

Howard  S.  Meighan,  President 

John  B,  Lanigan,  Vice-President  &  Gen,  Mgr. 

Herbert  W,  Hobler,  Vicc-Prcs,,  Prod.  Oper. 

Nathan  H,  Weiss,  Treasurer 

Charles  F,  Holden,  Production  Manager 

Donald  R,  Collins,  Chief  Engineer 
Seb\tces:  Production  of  television  commercials 
and  programs.  Facilities:  Three  fully  equipped 
television  studios;  Uvo  satellite  studios;  mobile 
affiliates  throughout  the  U.S.,  Canada,  Mexico 
and  Europe,  Creative,  production  and  engineer- 
ing staff  of  over  100.  Ten  Ainpex  Videotape  Re 
corders  including  auxiliary  components.  Marconi 
Mark  IV  T\'  cameras. 

RECENT  PRODUCTIONS  AND  SPONSORS 
\iDEO  Tape  Snows:  The  Advocate;  Timex 
Comedy  Special;  The  Cowboy  &  the  Tiger; 
Romeos  &  Juliets  (National  Education  Televi- 
sion). Video  Tape  TV  Commercials:  for  Alberto 
Culver;  American  Motors;  Armstrong  Cork; 
Chem.str.and;  Coca-Cola;  Colgate;  E.  I.  Du  Pont; 
Esso;  Ford  Motors;  General  Foods;  General 
Motors;  Lever  Bros.;  National  Biscuit;  Pepsi-Cola; 
Procter  &  Gamble;  Texaco;  Timex;  U.  S,  Steel, 

All  the  Facts  You  Need  to  Know 
■k  Concise,  accurate  data  on  film  production 
sources  throughout  the  world  appears  in  these 
pages.  The  buyer  is  invited  to  preview  current 
pictures  made  by  listed  companies;  the  nature  of 
their  experience  is  noted  under  Client  References 
under  each  company's  listing  text  in  these  pages. 
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NEW  YORK  PRODUCERS 


VISION  ASSOCIATES,  INC. 
680  Fifth  Avenue,  New  York,  N.  Y.  10019 
Phone:  Circle  5-2611  A/C  212 

Date  of  Organization;  December,  1959 
Lee  R.  Bobker,  President 
Se\mour  J.  W'eissman.  Vice-President 
Ir\'ing  L.  Oshman,  Vice-President 
Helen  R,  Kristt,  Vice-President 
Richard  G.  Wolf,  Production  Manager 
Ser\ices:    Producers    of   motion    pictures,    slide- 
films,  theatrical  and  television  programs.  Facili- 
ties;   Offices,  screening   and   editing  rooms   and 
all  necessan.-  facilities  for  production  of  film,  tape, 
the.itrical  and  all  audio-\'isual  media. 
RECENT      PRODUCTIONS      AND      SPONSORS 
Motion    PiCTtmEs;    Toijmakers;    The    dlst    Day 
(Smith  Kline  and  French  Labs);  Island  of  Pleas- 
ure   (Grace    Line);    Permanent    Way    (Caltex); 
Signposts   (Nat'l  TB  Assn.);   Suffer  Little  Chil- 
dren   (Lutheran    Child    Welfare    Assn.);    Long 
Day's  Journey  (Visiting  Nurse  Service);  Treasure 
of    the    Tropics    (United    Fruit    Co.);    Schools 
Come    First    (Ohio    Education    Assn.);    Reader's 
Digest  in  America   (Reader's  Digest);  Heartbeat 
(U.   S.   Information   Agency);    Tomorrow  —   the 
Stars  (RCA);  Wings  to  the  Land  of  the  Maya;  In 
U.  S.  Hands  (Pan  American);  Give  Mine  Special 
Attention    (Nat'l    Education    Assn.);    Automatic 
Language    Translation    (Intemat'l    Business    Ma- 
chines).  TV   CoMMEBCWLS:    for   Boys   Clubs   of 
America;  Girl  Scouts  of  tlie  USA;  Nat'l  Education 
Assn.;  Nat'l  TB  Assn. 


VISUALSCOPE  INCORPORATED 
103  Park  Avenue.  New  York.  N.Y.  10017 
Phone:  MUrray  Hill  3-3513  A/C  212 
Date  of  Incorporation;  1955 
Robert  Taylor,  President 
Manuel  Re>',  Exec.  Vice-Pres..  Creative  Dir. 
Edward  L.  Rasch,  Vice-President,  Sales 
Marvin  Green,  Jr.,  Sales  Manager 

Services;  Audio-visual  presentations  including 
the  \'isualscope  wide  screen  slide  and  fihnstrip 
presentations.  35mm  and  16mm  filmographs, 
3.5mni  and  16mm  live  action,  slides,  flipcharts, 
X'uGraphs  and  spectaculars  staged  for  sales  meet- 
ings, sales  promotions  and  training,  public  rela- 
tions, corporate  stockholders  meetings,  motivation- 
al research  studies  and  technical  presentations. 
F.\ciLiTiES;  Art  department,  photographic  studio, 
staff  writer,  projection  equipment  and  recording 
facilities.  Trained  personnel  for  staging  and  pro- 
jection of  presentations. 

Assured  S.\lesmakebs  Divison 

Ir\'  Zuckerman,  President 

Ray  DuFlon,  Vice  President 
Services;  Participation  meetings  designed  to 
teach  specific  communication  skills  in  sales,  sales 
management,  employee  relations,  etc.  Sales  and 
management  training  courses,  both  centralized 
and  decentralized.  Facilities;  Writing,  staging 
and  production  of  sales  and  management  meet- 
ings. 

Bob  Hills  Productions 

Robert  F.  Hills,  President 
Services;  Creation  and  personal  supervision  of 
industrial  shows  and  group-selling  presentations; 
consultant,  writer,  producer  and  narrator. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictiires;  Jerry  Lewis  Special  (Ameri- 
can Broadcasting  Company);  Score  (Bristol 
Myers);  Now  and  Forever  (University  Micro- 
film); SRO  (Columbia  Broadcasting  System); 
Special  Project  for  the  Xerox  Corporation;  The 
Salesman    (Time,    Inc.).    Filmographs;    Cedar- 


VISUALSCOPE  INCORPORATED: 

brook  (Westinghouse  Electric);  HTH  (Olin 
Mathieson);  Emergency  Reporting;  Group  Alert; 
Law  Enforcement  Teletypewriter  Service;  Out- 
door Phones  (AT&T);  Softique;  Ban  (Bristol, 
Myers);  Time  Was  When  (Time  Magazine); 
Trailer  Titles  (Eastman  Kodak  Company);  Bab- 
ies Don't  Bounce  (It)hnson  &  ]ohnson).  Slide- 
films;  .A  Friend  of  Man;  The  Material  Difference 
(B.  F.  Goodrich);  Dycril  ( Du  Pont);  Battery 
Power  Plus  &  Aliniis;  Sparkling  New  Battery 
Sales  (Socony  Mobil);  Ptdverizers  (Babcock  & 
Wilcox);  Two  News  Presentations  (Columbia 
Broadcasting  System) ;  Four  New  Product  Pre- 
sentations (Eastman  Chemical);  The  Big  Wed- 
ding; Cooking  With  New  Spry;  Great  Flavor 
Robbery  (Lever  Bros.);  The  Poly  That  Keeps  Its 
Promise  (Celanese  Corporation);  The  Acid  Test 
(Standard  Packaging).  Wide  Screen  Presenta- 
tions; Old  Taylor  "Hall  of  Fame"  (National 
Distillers);  NEMA  Presentation  (Babcock  & 
Wilcox);  Gillette  Sales;  ABC  Affiliates  Meeting 
(American  Broadcasting  Company);  Liquor  Pre- 
sentation (Cue  Magazine);  Where  Service  is  an 
Exciting  Theme  (Woman's  Day  Magazine);  Pro- 
motion  Preview  (Socony  Mobil);  Sylvania  Lights 
the  Way  (Sylvania  Tube  Division);  B.E.M.A. 
Presentation  (I.B.M.);  Personal  Development 
Conference  (Johnson  &  Johnson).  Sales  NIeet- 
i.NGS;  for  Phillips  Van  Heusen;  Columbia  Broad- 
casting System;  Bordens;  Johnson  &  Johnson; 
Westinghouse  Electric;  Westinghouse  Micarta; 
American  Machine  &  Foundry;  Quality  Bakers  of 
America. 


VPI  INDUSTRIAL  PRODUCTIONS,  INC. 

S  East  4Sth  Street,  New  York,  N.Y. 
Phone:  JUdson  2-8082  A/C  212 

Cordon  Crowe,  President 
George  Wagner,  Production  Manager 
Services:  Slidefilms,  motion  pictures,  visual  and 
audio  elements  for  sales  meetings,  conventions, 
seminars  and  industrial  programs.  Facilities;  2 
sound  stages  in  New  York  "at  321  W.  44th  St. 
and  510  W.  .57th  St.;  in  Hollvwood,  California 
at  1515  .\.  Western. 

RECENT  PRODUCTIONS  AND  SPONSORS 
SLmEFiLMs;  Christmas  Packaging  (Calvert  Dis- 
tillers); Getting  Them  in  the  Door  (Scandinavian 
Airways);  Last-O-Roof.  Fiberglass  325  Shingle 
(Johns-Manville  Company).  Live  &  Filmed 
Touring  Show  for;  B.  F.  Goodrich  Company. 
Live  &  Filmed  Presentation  for;  the  DuPont 
Company. 

VPI  (VIDEO  PICTURES,  INC.) 

321  West  44th  Street,  New  York,  N.Y.  10036 
Phone  JU  2-8082  A/C  212 
Date  of  Organization;  1940 
George  Tompkins,  President 
Sheldon  B.  Satin,  Exec.  Vice-President 
Bill  Huston.  Vice-Pres.  &  Sales  Manager 
Jim  Marshutz,  Vice-President  (Sales) 
Dick  Feldman,  Vice-President  (Director) 
Jack  Goodford,  Vice-President  (Director) 
Bob  Winkler,  Vice-President  (Sales) 
Lennie  Hirschfield,  Vice-Pres.  (Cameraman) 
Services;      TV      film      commercials;      industrial 
films.    F.^ciLiTres:    Studios   at   321    W.    44th   St. 
and  510  W.  .57th  St.,  New  York. 

RECENT  PRODUCTIONS  AND  SPONSORS 
TV  Commercials;  for  Volkswagen  (Doyle, 
Dane,  Bembach ) ;  Goodyear  Tires  ( Y  &  R ) ; 
Salem  Cigarettes  (William  Estv);  Salvo  (Leo 
Burnett);  Chevrolet  (Campbell-Ewald);  Ramb- 
ler (N.  W.  Aver);  Colgate  Dental  Cream  (Ted 
Bates);  U.  S.  Steel  (BBD&O);  Nestles  (McCann- 
Erickson);  Sprite  (McCann-Marschalk). 


^V  this  symbol  over  a  producer's 
listing  in  these  pages  refers  to  display  adver- 
tisement   within    this    Production    Review    issue. 


ROGER  WADE  PRODUCTIONS,  INC. 
16  W  est  46th  Street,  New  York,  N.  Y.   10036 
Phone:  Circle  5-3040  AC  212 

Date  of  Incorporation;  1946 

Roger  Wade,  President 

Florence  Hewitt,  Production  Coordinator 
Services:  Production  of  motion  pictiues  for  in- 
dustry and  go\'ernment;  TV  commercials,  anima- 
tion, sound  slidefilms  (single  .ind  double  frame). 
Specialists  in  production  of  Salesmate  programs. 
F.\ciLiTiEs:  Photographic  studio,  editing  room, 
dark  rooms;  Oxberry  16mm-35mm  animation 
stand  and  slide  and  slidefilm  cameras  and  stands; 
Creative,  script  and  art  departments. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictx'rks:  Reaction  (Magazine  Publish- 
ers Assn.);  Security  Regained  (First  National 
City  Bank);  Cover  Girl  (Noxzema  Chemical 
Co.);  Plan  for  Tomorrow  (R.  I.  Hospital  Trust). 
Slidefilms:  Profit  Flow  (Anaconda  Wire  & 
Cable);  Let's  Talk  About  Air  Conditioning  (Johns 
Manville).  Slide  Presentations;  for  Seagram 
Distillers.  TV  Co.vimercials;  for  Volunteers  of 
America. 

ROBERT  WARNER  PRODUCTIONS 

7  East  78th  St.,  New  York,  N.Y.  10021 
Phone:  RH  4-7979  A/C  212 

Date  of  Organization;  19.59 

Robert  Wanier,  President 
Services:  Live,  film  and  tape  programs  and  com- 
mercials. F.4CILITIES:  For  every  type  of  photo- 
graphy, special  effects  and  editing. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures;  How  Sure  Arc  You;  Bob  Hope 
Public  Service  Film;  Senator  Gale  W.  McGee 
Training  Film  (.■\merican  Diabetes  Association); 
Language  ik  .Linguistics,  Nationalism  &  Colonial- 
ism (National  Educational  TV  &  Radio  Center). 

W  C  D,  INC. 

1600  Broadway,  New  York,  N.  Y.  10019 
Phone:  Circle  7-1600  A/C  212 

Date  of  Organization:  19.57 

Branches:  1041  N.  Formosa  Ave.,  Hollvwood 
38.  California,  Hollywood  3-3113.  Robert 
Carlisle,  Jr.,  Supvr.  410  North  Michigan 
.\ve.,  Chicago  11,  111.  Phone;  644-2641.  Dick 
Lewis,  Midwe.it  Repr. 

Robert  W.  Carlisle.  President 

Thomas  Dunpln ,  Executive  Vice-President 

Jack  Lemmon,  Vice-President,  Sales 

John  .\ffriol.  Vice  President  —  T\'  Production 

Walter  KuUberg,  Secretary-Treasurer 

Morris  D.  Behrend.  Sales 

Rex  Cox,  Creative  Director  &  Producer 

Jay  Kacin,  Director 

Larry  Pall,  Staff  Cameraman  ■ 

Services;  Facilities  and  staff  for  the  production 
of  all  ty"pes  of  motion  pictures  including  theatri- 
cal, industrial,  documentan,',  television,  educa- 
tional, governmental.  Facilities;  New  York;  two 
large  air-conditioned  studios,  Vt"  and  35mm  tape 
recording;  camera,  lighting  and  photographic 
equipment.  Casting,  editing  and  film  storage. 
Hollywood;  Fully  equipped  sound  stages  avail- 
able in  Hollywood;  extra  large  backlot;  existing 
set  elements  both  interior  and  exterior. 
RECENT  PRODUCTIONS  AND  SPONSORS 
T\'  Commercials;  for  Sun  Oil  Co.  (Wm.  Esty 
Co.,  Inc.);  Max  Factor  &  Co.  (Carson-Roberts, 
Inc.);  Hartford  Fire  Insurance  Group  (McCarm- 
Marschalk  Co.,  Inc.);  Procter  &  Gamble  Co. 
(Benton  &  Bowles,  Inc.);  So.  Calif.  Gas  Co. 
(McCann-Erickson,  Inc.);  Goodyear  Tire  &  Rub- 
ber Co.;  Minute  Rice,  General  Foods  Corp. 
(Young  &  Rubicam,  Inc.);  Perkins  SOS  Div., 
General  Foods  Corp.  (Foote,  Cone  &  Belding); 
Maxwell  House  Coffee.  General  Foods  Corp.; 
Pepperidge  Farm,  Inc.  (Ogilvy,  Benson  &  Math- 
er, Inc.);  Amsco  Industries,  Inc.   (Henry  Bach). 
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BUSINESS  SCREEN 
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Wilding    Inc. 
403  Park  Avenue,  New  Yi>rk.  N.Y. 
Phone:  PLaza  9-0S54  A/C  212 

Leon  Krtyer.  Vicc-PrcxUhnt 
William  I'skali.  Vke-Prcsiclcnt 
Mel  Loniloii,  Executive  Producer 
Gus  Eisenmaiiii,  Producliim  Manager 
(See  complete  listing  under  Chicago  area) 


WILLARD   PICTURES,    INC. 
43  West  4.'>lli  Strctl.  New  York,  N.Y.  10036 
Phone:  JUdson  2-04:!0  A/C  212 

Studio:  (Editorial,  ciittiii!!,  projection,  record- 
ing animation)  .5.50  Fifth  Avenue,  New  Y'ork, 
N.Y. 

Date  of  Organization:  1932 

John  M.  Squiers,  Jr.,  President 

David  C:.  Hessev,  Vice-President 

S.  H.  Childs.  Treasurer 

Frank  Brittain,  Charge  —  Production  Dept. 
Sehvicks:  Industrial,  medical,  educational,  sales 
and  job  training  motion  pictures  and  slidefilms; 
training  films  for  V.  S.  Armed  Forces  and  Gov- 
ernmental ;igcncies;  theatricals:  television  film 
shows  and  commerci;ds.  F.\cii.niES:  Mitchell  NC 
cameras  and  camera-top  station  wagons,  portable 
generators,  field  sound  recording  instruments; 
pioneer  in  industn,-  technifiucs  and  equipment; 
color  production  in  East  and  South  .\merica  for 
theatrical  producers;  animation  department;  pro- 
jection and  cutting  rooms;  c-reati\'e  st.iff. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion-  Pictirks:  Oral  Palio  1964  (Lederle 
Laboratories  Div.,  .•\nicrican  Cyanamid  Corp.); 
Cornell  Centennial  (Cornell  Universitv);  Geigij 
Universal.  Ceisy  Diazinon  (Geig\-  Chemical  Cor- 
poration); Skiing  in  Australia  and  Sew  Zealand 
with  John  Jay.  series  of  three  (  Qantas  Airlines); 
Training  films  for  I'.  S.  Navy;  Public  Service 
T\'  films,  etc.  (Lederle  L:iboratories  Division); 
Kodak's  World's  Fair  Exhibit,  film  and  li\e;  pro- 
duction services  on  many  films  (Eastman  Kodak 
Company ) . 


^ 


SEYMOUR  ZWEIBEL  PRODUCTIONS,  INC. 
II  Fast  44th  Street,  New  York,  N.  Y.  10017 
Phone:  Mlrray  Hill  2-44.50  AC  212 

Date  of  Organization:  1948 

Se\moiir  Zweibel,  President,  ExectUive 
Producir.  Director 

Susan  Wayne,  Vice-President.  Producer, 
Director 

Lillian  Klass,  Secretary 
Sehvices:  Production  of  .33mm,  16mm,  Smm 
motion  pictures,  industrial  and  theatrical;  sound 
slidefilms,  stripfilms  and  slide  motion  films. 
FACiLrriEs:  Complete  sound  studio,  40'  x  60' 
stage;  still  studio:  art  and  editorial  services;  sound 
recording,  etc. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  PinvnES:  Slide  motion  series  (N.  Y. 
Tel.  Co.).  SlidilHI.ms:  'I'raining  series  for  J.  C. 
Penney  Co.;  W.  T.  Grant  Co.;  N.  A.  C.  M.;  First 
National  City  Bank;  Selling  series  for  Dun  & 
Bradstreet. 


See  Advertising   Pages  (or  Helpful   Data 

'i':  Producers  whose  advertisements  appear  on 
other  pages  of  this  Annual  Review  Issue  carry 
this  special  desiguiition  ( ° )  over  listing  text. 
Refer  to  tlie  coinenient  "Index  to  Advertisers" 
on  the  last  page  of  this  issue  for  page  number. 
The  "Blue  Chips'  of  film  production  advertise 
regularU  in  the  pages  of  BrsixESS  ScBEEN. 


NEW  YORK  STATE:  UPPER  NEW  YORK 


Buffalo,    New   York   Area 

ACADEMY-McLARTY  PRODUCTIONS,  INC. 
20-2S  Mesmer  Street,  Buffalo,  N.  Y.  14220 
Phone:  S2(>-2S()0  .\/C  71(i  (  IW  \;  091-245) 

Date  of  Organization;  1934 

Date  of  Incoqioration:  19.59 

Franz  E.  Hartmann,  Pres.  &  Exec.  Producer 

Thomas  .\.  Fitzpatrick,  Sales  Manager 

Norman  B.  Ross,  Production  Manager 

James  \'ormelker.  Manager,  Slide  & 
Film-strip  Dipt. 

Hal  E.  Lockwood.  .Ar(  Director 

Bud  Norton,  .Animation  .Artist 

Willi.iin  T.  f :lifford.  Chief  Cameraman 

Ted  Hew  son.  Sound  Engineer 

James  J.  White.  Electrician 
Services:  A  comprehensive  film  service  from 
pre-planning  to  projection.  Specializing  in  16mm 
and  35mm  motion  pictures  for  Sides  and  technical 
training,  public  relations,  educiition  and  govern- 
ment. (Complete  filmstrip  department,  mass  slide 
duplicating.  T\'  and  theater  commercials.  F.v- 
CILITIES:  All  new  in  1964.  55'  x  30'  main  stage, 
25'  X  25'  insert  stage,  interlock  theater,  in-house 
art  department  complete  with  typography  and 
photostiit  capability,  four  editing  rooms,  carpenter 
shop.  16mm-3.5inm  Arriflex,  Maurer.  B&H  cam- 
eras; Houston  cr;ine,  Mole-Richardson  studio 
lighting,  ColorTran  location  lighting.  State-of- 
the-art  transistorized  mixing  console  with  full 
equaliziition  on  each  channel,  automatic  ducker 
circuits,  and  noiseless  faders.  Magnasync  master 
recorder,  3  Magnasync  selsyn  interlocked  d\ib- 
bers,  sync  location  recorder.  V4"  tape  recorders, 
Maurer  optical  recorder.  Oxberry  animation 
stand,  still  department  and  darkToom,  music 
libraries,  location  truck.  Entire  staff  security 
cleared  to  Secret. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion-  Pictches:  C«.vf  Iron  —  The  Biography  of 
a  Metal  (The  Gray  Iron  Founders'  Society,  Inc.); 
Copper  Mill  Products  Story  (The  Electric  Ma- 
terials Co.);  Personal  Equipment  —  Mobile  Train- 
ing Teams;  SAGE  —  Semi-Automatic  Ground 
Environment  System  (U.  S.  Air  Force);  March 
of  Materials  Tichnology  (Amer.  Societv  for 
Metals);  Final  Report  AN  C,LR-\  at  Sites  I 
and  U  (General  Dvnamics/Electronics);  Report 
to  Dealers  1963  (Gorman  Rupp  Co.);  CO-H. 
Burner  —  Theory  of  Operation:  CO-H^  Burner  — 
Maintenance  (U.  S.  Navy);  Lee  Marvin  Presents 
the  Latchreakers.  inserts  (United  .\rtists).  Slide- 
films:  Patterns  for  Profit:  Ca.^ing  Design  Vol.  I: 
Casting  Design  Vol.  U  (The  Gra\'  Iron  Founders' 
Society,  Inc. ) ;  Motor  Burnout  Cleanup  Filter 
Dryer;  Ceramic  Filter-Kore  Filter  (Kenmore  Ma- 
chine Co.);  Aronson  Gear-Driven  Positioners 
(Aronson  Machine  Co.);  Multiple  Refrigeration 
Sy.stem.t  (Carrier  Air  Conditioning  Co.).  T\^ 
(;oMMEnci.\Ls;  for  Barclays  Bank  Ltd.;  Ango.stnra 
Bitters  Ltd. 


HOLIAND-WEGMAN  PRODUCTIONS,  INC. 
207  Delaware  Avenue,  Bullalo,  N.Y.  14202 
Phone:  833-7411  A/C  716 

D;ite  of  Organization:  1952 

D;ite  of  Incoqjoriition:  1962 

Edward  |.  Wegman,  President 

Sheldon  C.  Holland.  Executive  Vice-PresidenI 

James  I.  Allan.  Production  Manager 

Paul  G.  Enl,  Director  of  Photography 

|ohn  \'.  Gates.  Cinematographer 

Zeb  M.  Pike,  Senior  Writer  —  Director 

John  E.  Bjamow.  .Art  Director 

William  F.  Nailos,  Studio  Manager 

James  G.  Linnan,  Chief  Sound  Engineer 

Earl  S.  Rowell.  Laboratory  Muimger 

Charles  H.  Wagner,  Jr.,  Account  Executive 


HOLLAND-WEGMAN  PRODUCTIONS: 

Services;  Producers  of  motion  pictures  and 
sound  slidefilms  from  original  research  and  con- 
cept to  distribution.  Perm:uient  staff  of  23  skilled 
creative  motion  picture  people  to  plan,  write  and 
produce  sales  promotion,  public  reUitions,  indus- 
trial, educational,  fund-raising,  medical  and  sci- 
entific films.  Producers  of  commercials  and  syn- 
dicated programs  for  television,  including  story- 
boards,  scripts,  animation  and  jingles.  Planning 
and  production  of  national  sales  meetings  and 
programs.  F.vt  ilities:  Completeh-  integrated  film 
production  center.  50'  x  70'  x  34'  sound  stage;  2 
smaller  studios  for  sound  recording  and  insert 
shooting;  2  recording  .and  mixing  rooms;  6  edit- 
ing rooms  with  Moviolas;  2  interlock  screening 
rooms;  45-seat  theater;  16mm  and  35mm  blimped 
Mitchell  and  .\rriflex  cameras;  Fearless  Panoram 
dollies  equipped  with  Worral  heads;  multi-chan- 
nel m:ignetic  film  recording  and  mixing  equip- 
ment; optii:il  film  recorders;  two  '4"  .\mpex  re- 
corders; .\I-R  mike  boom  with  Telefunken  micro- 
pfione;  art  ;md  animation  facilities,  including 
16mm  and  35mm  Acme  animation  stand;  3  film 
music  libraries;  laboratory  for  processing  nega- 
tive  and   reversal,   printing   and   edgenumbering. 

RECENT      PRODUCTIONS      AND      SPONSORS 

.Motion  Pk  ti  hes:  82-70  Pinspolirr  (.\MF  Pin- 
spotters.  Inc. ) ;  Computer  Printing  I  Biggar  .Ma- 
chinery C'oi-poration);  City  of  Buffalo  Presents 
(City  of  Buffalo);  Bishop  Burke  Memorial 
(Catholic  Charities  of  Buffalo);  three  untitled 
electrical  product  films  (Coming  Glass  Works); 
Packaged  Pipeline  (Dresser  Manufacturing  Div., 
Dresser  Industries,  Inc);  Plus  Dollars  (The  R.  T. 
French  Co.);  Suite  16  (Graflex,  Inc.);  A  Stitch 
in  Time  (New  York  State  Bar  Association); 
Hydraulic  Press  Brakes  (Niagara  Maihine  &  Tool 
Works);  Profile  (Oberlin  College);  The  Forward 
.Aircraft  Controller  (Sylvania  Electric  Products, 
Inc.  lUid  Bell  Aerosystems  Company);  This  is 
Trojan  (Trojan  Div.,  The  Yale  &  Towne  .Manu- 
fiicturing  Co.);  Sounds  of  the  City  (United  Ap- 
peal of  Greater  Clevel.and);  Amp  Gard-2500, 
Low  Voltage  Contractor,  Power  Con  "200"  (West- 
inghouse  Electric  Corporation);  Key  Club, 
.Acapideo,  J.  C.  Wilson  (.Xerox  Corporation). 
Slidefilms:  How  Unico  Tires  Are  Made  (United 
Cooperativ  es.  Inc. ) ;  Safety  Series  A.  B.  C,  and  D 
(J.  H.  Williams  &  Co.);  1963  Campaign-Untitled 
(Lockport  Community  Chest);  Charlie  Takes  the 
Pledge  (Niagara  Falls  United  Givers  Fund);  un- 
titled 1963  General  Campaign  (United  Fund  of 
Buffalo  and  Erie  County,  Inc.).  TV  Commer- 
cials: for  .American  Cancer  Society,  Buffalo  Trot- 
ting A.ssn.,  Inc.,  Dodge  Dealers,  Iroquois  Gas  Co., 
Liberty  Bank  of  Buffalo,  The  Marine  Trust  Com- 
pany of  Western  N.  Y.,  Niagara  Mohawk  Power 
Corp.,  Park  Motor  Hotel,  William  Simon  Brewery, 
Tree  Pickle  Co.,  Inc.,  etc. 


FRANZ  EDSON  PRODUCTIONS 

24  Grist  .Mill  L:inc,  ll:ilesile.  New  York 

Phone:  HAmilton  7-2545  A/C  516 

D:ite  of  Orgiinization:   1961 

Fr;uiz  Edson,  Owner 
Services:  Production  ol  document. u'\',  technical 
and  scientific  motion  pictures  and  slidefilms.  Also 
photographic  instrumentation  senices;  memo  mo- 
tion, high-speed  motion  picture,  photogrammatic 
triangulation,  and  data  and  instrumentation  re- 
cording. Facilities:  Production  facilities;  cam- 
eras, lights,  sound  recording  and  editing  equip- 
ment. Animation  stand  and  liigh-speed  instru- 
mentation equipment. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictl^be:  (classified)  Leesoiia  Moos 
C'oip.  A-\'  Presentations:  for  Bell  Laboratories. 
Reeves  Instruments,  Schvveber  Electronics,  Long 
Island  Lighting  Co.,  Philips  Electronics,  De  La 
Rue.  Cryogenerators. 
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NEW  YORK  STATE 

Victor  Kayfetz  Productions,  Inc. 

1200  Westfall  Road.  Rochester,  N.  Y. 
Plione:    CHapel    4  5164;    GReenlield    .ISOOO, 
ext.  534 

Don  Lyon,  in  charge 
(See  complete  listing  nnder  \e\v  York  Cit\) 

VALLEY  STUDIOS  INC. 

3894  Buffalo  Road.  Rochester,  New  York  14624 

Phone:  LY  4-9451  A/C  716 

Date  of  Incorporation:  1962 

.Aindrew  MacGowan,  Jr.,  President 

Richard  Floberg.  Vice-President 

Hans  Ueckeroth.  Director  of  Photographij 

Earl  Jenis,  Sound  Services 

Charlotte  Ladwif;.  Production  Coordinator 

Sallv  Smith,  Art  Director 

Bud  MoneW.  Chief  Grip 
Services;  35mm,  16mm,  8mm  motion  pictme 
seiA'ices;  slidefilms,  still  pliotograph\-;  sound  serv- 
ices including  W,  16mm  &  .3.5mm  recording; 
animation;  music  composing  and  an'anging;  jing- 
les. F..\ciLiTiEs:  Fully  integrated  and  equipped 
production  center,  including  a  40  x  65  sound 
stage  and  all  regular  production  departments. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion'  Pictikes:  One  of  the  Girls.  Mr.  Wilson 
Reports.  L.D.X.  (.Xerox  Coi-p.);  Quick-Scan  (Tay- 
lor Instnnnent  Companies);  Cornell  University 
(Willard  Pictures);  Vacumatic  (Biggar  Machine 
Company);  Series  for  Mixing  Equipment  Com- 
pany. Slidefilms:  for  .Xerox  Coqioration;  Rob- 
erts W'esleyan  College;  Heinrich  Motors  Inc.; 
Series  for  General  Motors.  T\'  Commebcl^ls: 
for  Fanny  Fanner,  Milk  for  Health,  Bemz-O- 
Matic  (The  Rumrill  Co.);  Standard  Brewery. 
Lincoln  Rochester  Tnist  (Hutchins  Advertising 
Co.);  Kendall  Oil,  Liberty  National  B;nik  (Bar- 
ber &  Drullard);  Heinrich  Motors  (Hanna  .As- 
sociates); New  York  State  Electric  &  Gas;  Wat- 
kins  Glen  Racing;  \\'HEC-T\'. 


NEW  JERSEY 

JOHN  BECK  ASSOCIATES,  INC. 
129  A\'!n'te  Horse  Pike,  .\iKUihon,  New  Jersey 
Phone:  Lincoln  6-S500 

Date  of  Organization:  1958 

Date  of  Incorporation:  1961 

John  C.  Beck,  Pre-ndent 

Joseph  Bonaduce,  Director  of  Motion  Pictures 

Charles  Reed,  Director  of  Art  &  Animotion 

Joseph  Mulheam,  Staff  Photographer 

Services:  16mm  live  and  :mimated  motion  pic- 
tures for  industry;  slidefilms  and  slide  presenta- 
tions. F.\cilities:  16mm  cameras  and  editing 
equipment;  still  photography  equipment  and  stu- 
dio; photo  type  setting  and  production  of  dia- 
zochrome  slides;  art  studio;  Slide  animation  by 
means  of  polarized  light;  20'  x  30'  studio.  35mm 
.slide  film  stand;  overhead  shde  programs;  tape 
recording  and  8mm  magnetic  recording  facilities. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Aircraft  Arresting  Gear  (E. 
W.  Bliss);  The  Kombi  Dingy  (Seascamp  Boat 
Co.).  Slidefilms  &  Present-vtions:  Water  Treat- 
ment Systems  (Crane  Corp.);  Ongaro  Dynamic 
Product  Line  (Teleflex  Corp.);  .\m-Finn  Sauna 
Sales  Promotion  Program  (Fleck  Bros.);  Water 
Reclamation  System  (Sherman  SuperSonic  Sys.). 

LEWIS  STUDIOS,  INC. 

15  South  Grove  St.,  East  Orange,  N.  J.  0701S 
Phone:  ORange  7-1800  A/C  201 
Date  of  Organization:  1947 
Donald  E.  Hults,  President 


LEWIS  STUDIOS,   INCORPORATED: 

Robert  \"an  Derveer.  Vice-President,  Chief 
Photograplier 

Louis  Binder,  Director  of  Creative  Services  & 
Sales 
Services:  Production  of  industrial  and  docu- 
mentar\'  motion  pictures,  all  t\pes  sound  slide- 
films,  still  photography.  Creative  Department. 
Offset  printing  department  for  brochures,  direct 
mail  and  catalogs.  F.\cilities:  Studio  fjicilities 
for  motion  pictures,  sound  slidefilms.  illustrative 
advertising  photograph)'.  Darkroom  facilities  for 
still,  b&w,  color.  Editing  and  audio  facilities. 
Complete  Art  and  Creative  Departments. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Catapult  (Breeze  f:orp. ); 
Operation  Puheheat  (East  Orange  Gener;d  Hos- 
pital); A.  L.  P.  (T.  Shriver  Co.);  Stretch-Pak 
(Nevins  Press).  Slidefilms:  Coricidin  Promo- 
tion '64   (Schering  Corp.). 


HENRY  CHARLES  MOTION  PICTURE  STUDIOS 

Plainfield  .\vcnue,  Edison,  N.J. 
Phone:  Kilmer  5-5104 

Date  of  Organization:  1950 

Date  of  Incorporation:  1961 

Henr\'  Charles,  President 

John  Duraiachie,  Vice-P resident 

Henr\"  Fleischer.  Secretary-Treasurer 

J.  Sims  Murray,  Account  Executive 
Services:  Color  and  black  &  white  35mm,  16- 
mm,  8mm  motion  pictines;  filmstrips,  slides,  sales 
presentations,  promotion  and  marketing  aids,  still 
photography  in  color  and  black  &  white,  aeiial 
stills  and  motion  pictures,  artwork  and  training 
aids.  From  original  research  and  script  to  rele:ise 
prints  and  distribution.  Motion  pictures  with  for- 
eign language  scripts  and  narratives.  Music  and 
effects  librarv'.  F.^cilities:  .Air-conditioned  stu- 
dios, cutting  rooms,  darkrooms,  office.  30  seat 
theater  and  projection  booth.  Mobile  units  for 
location  production:  stage  and  location  lighting 
equipment.  35mm.  16mm,  8mm  cameras,  pro- 
jectors and  editing  equipment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures;  Paths  of  Hope  (Welfare  Fed- 
eration of  Newark.  N.  J.);  Economic  Views  of 
New  Jersey  (Public  Service  Electric  and  Gas 
Company);  Water  Carnival  (City  of  Cranford); 
Historymohile  [  New  Jerse\-  Tercentenary  Com- 
mission); 1963  New  Good  Neighbors  (New  Jer- 
sey Business  Magazine) . 

FIORE  FILMS 
128  Mallory  Avenue,  Jersey  City  4,  N.J. 
Phone:  HEnderson  2-4474  A/C  205 

Date  of  Organization:  1951 

Branch  Office:  Fiore  Films,  354  West  45th 
Street,  New  York  19,  N.Y.  Phone:  DIgb\ 
9-0845.  John  Critelli,  Exec,  in  charge. 

Al  Fiore,  Production 

Bessie  V.  Fiore.  Executive  Director 

John  \.  Critelli,  Photography  &  Sound 

Judith  Frontin,  Distribution 
Seb\ices;  35mm  and  16mm  educational  and  doc- 
umentar\',  public  service  films,  b&w  or  color, 
for  industry,  T\',  public  relations,  religious  and 
civic  organizations.  Sound  slidefilms;  animation; 
T\'  commercials.  F.\cilities:  35mm  and  16mm. 
filming  and  editing  eqiiipment,  45'  x  90'  sound 
stage. 

RECENT  PRODUCTIONS  AND  SPONSORS 
-Motion  Pictures:  Blue-Streak  Pointers  (Stan- 
dard Motor  Products,  Inc.);  Tailored  Industrial 
Packaging  (Penna-Foam  Inc.);  Whitey  Ford 
Pitches  (Mullaney  &  Co.);  Selling  Web-Process 
Printing  (Lane  &  Young);  Dejur  Pamirama 
( Friend-Reiss  .\dvtg. ) . 

These  Exclusive  Review  Reports  Are 
a    Copyrighted    Business    Screen    Feature 


WILLIAM  FELD  PRODUCTIONS 

231  Stinvesant  .\ve.,  L>ndhurst,  New  Jersey 

Phone:  933-2440  A/C  201 

Date  of  Organization :  1962 

William  Feld,  Prcsiderjt 

Samuel  Feld.  Business  Manager 

Henr\'  L.  Zelent\'.  S(//c.s  Manager 

Judy  Kessler.  Gerd  Frost,  Art  Direction 
Services:  Meeting  presentations,  animated  slide,s. 
sound  slidefilms,  slide  presentations,  diazochrome 
slides,  visual  aids,  art  service.  Facilities:  .\rt. 
studio,  c:uner:is.  aniniiition  stand,  etc. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Slidefilms  &  Present.ations:  The  Clorobcn 
Story.  I;  The  Clorobcn  PT  Story.  II;  Greastrol  in 
Grime  Prevention  (Standard  Napthalene);  The 
BBL-BD  Report  (BBL-BD  Labs):  Topping  Your 
Bottleneck  (R.  A.  Aurback);  Get  the  Babbit 
Habit  (Babbit  Co.);  New  Jersey;  Shapes  &  Forms. 

ON  FILM 

33  W  itherspoon  Street,  Princeton,  N.J. 

Phone:  WAlnut  1-7800  A/C  609 

Date  of  Orgiinization:  1951 

Branch  Office:  625  West  42nd  St.,  New  York 
City  100.36.  Phone:  LW  4-30.50;  A  C  212. 
Morton  Schaps,  Vice-President.  Sales;  Eu- 
gene Clark,  TV  Sales;  Charles  Bemant,  /»- 
dnstrial  Sales. 

Robert  Bell,  President 

Frederick  E.  Johnston.  Jr..  Treasurer 

Trac\'  Ward,  Director  of  Research  &  Devel. 

William  J.  West,  Sr..  Secretary 

.Arthur  SiKerberg,  Budget  Director 

Carlo  .\rcamone.  Editor 

Tom  Spain.  Editor-Producer 

Francis  Irwin,  Finishing  &  Print  Supvr. 

Fredr.  Johnston,  Robert  Bell.  Directors 

Hugh  Johnston.  Mary  1.  Fairley,  Jeanne 
Sharp,  Producers 
Services:  Creation,  production  and  distribution 
of  motion  pictures,  sound  slidefilms  and  T\' 
commercials  for  industr\-,  go\ernment.  agricul- 
ture and  tele\ision.  Public  relations,  sales  pro- 
motion, special  pmpose,  merchandising,  medical 
;md  training  films.  F.\cilities:  16mm  .and  .3.5nim 
cameras,  5500  sq.  ft.  sound  stage,  animation 
stand  and  camera,  magnetic  recorders,  art  de- 
partment, staff  writers,  directors  and  editors. 
RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pictures:  Inner  Circle  (Ziff-Da\is  Pub- 
lishing Co.,  Inc. ) ;  Introduction  to  New  Jersey 
Pavilion-World's  Fair.  Pharmaceutical  Research  in 
New  Jersey.  Transportation  in  New  Jersey  ( New 
Jerse>-  Tercenteimar\);  Eighteen  Hundred  Days 
( Westinghouse  Electric  Corporation ) ;  Endless 
Journey  (Delaware  N'alley  United  Fund).  TV 
Com.merci.als:  for  N.  W.  Ayer;  Ted  Bates  &  Co.; 
Batten.  Barton,  Durstine  &  Osbom;  Leo  Burnett 
Co.;  Compton  Advertising;  Kenyon  &  Eckhardt; 
Tatham-Laird;  J.  W,alter  Thompson  Co.;  Young 
&  Rubicam. 

SAMUEL  L.  SCHULMAN  PRODUCTIONS,  INC. 

23  Li\ingstoi)  St..  Trenton.  New  Jerse\ 
Phone:  E.\  6-6913  A/C  609 

Date  of  Orgaiiiziition:  1929 

Date  of  Incorporation:  19.55 

S.  L.  Schidman,  President 

.Mrs.  C.  \.  Marshall,  Vice-President 

Eileen  B.  Schulman,  Secretary-Treasurer 
Services:   Complete   16   and  35mm   motion   pic-       ii 
tme  productions.   Facilities:    Complete  procluc-      |l 
tion  facilities;  film  editing;  sound  recording;  art;        " 
music;   sound  effects;   color-correct  prints. 
RECENT      PRODUCTIONS      AND      SPONSORS 
Motion  Pictures:    Blood  Is  My  Life   (Cooley's 
.Anemia   Fdn.);   College  of  Arts,   Science,   Tech- 
niques (C.A.S.T.S.  College);  The  Road  to  Some- 
where   (St.   Mary's   Institute);   Candy   Packaging 
(Multicup,  Inc.);  Staten  Island  Ferry  (no  spon.). 
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DISTRICT  OF  COLUMBIA 

CREATIVE  ARTS  STUDIO,  INC. 
SU  II  Stria-t.  N.  W  .,  \\asliiiii;l(m  1.  D.  C. 
Plionc:  7:i7-T152  A/C  202 
Date  of  Incorimratioii:  1942 
Milton  R   Tinslcv,  President 
Lloyd  B.  MacEwen,  Vice  President  -  Treasurer 
Phillip  C.  Aniest.  Prnduction  Director. 

Motion  Picture  Dept. 
Nicholas  Amos,  l^xceutice  Producer 
William  S.  Brownlee.  Project  Supercisor 
William  H.  Duiiy.  Project  Supervisor 
Robert  K.  McQneenev-.  Project  Supervisor 
Anthoin  R-  Staffa,  Project  Supercisor 
Robert  Sehulnian,  Production  Director, 

Art  Department 
Alexander  MacKniiiht.  Technical  Art  Dept. 
E.  lames  White.  General  .\rt  Department 
William  Watson.  Jr.,  Plwlonraphic  Dept. 
Sehvkis:    Motion   pictures  —  commercial,  train- 
ing, educational  and  infonnational;  T\'  commer- 
ciaLs;   slidefilms   and   slides;   charts;   art  work   of 
all    types;    scripts;    creative    exhibits    design;    kit 
materials,  etc.  F.\ciLiTit:s:  .3.5mm  and  16mm  live 
action  and  animation.  2  animation  stands;  .3.5nim 
and   Ifinim  live  action  production  units,  editorial 
facilities,  tith'nj;  and  still  photography,  complete 
research  and  writing  staff,  extensive  art  facilities. 
Over  80  people  on  staff. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion'  Picn  hks:  llmne  l-'inanciutz  ( l*"('deriil 
Housing  .Xdmin.);  Cliildren  at  Plaij  With  Poison 
(Dent,  of  Health.  Education  (s  Welfare);  Naval 
Leadership  and  C.eniral  Order  itH  (U.  S. 
Navy);  Window  of  the  Universe  (State  of  West 
Virginia).  Si.n)i!;FiLMS;  Careers  Vnlimited  (Mfg. 
Chemists  Assn.);  Intersiate  Benefit  Rights  (U.S. 
Dept.  of  Labor);  Benefit  Rights  (State  of  Ohio); 
Water  Pollution  (Dept.  of  Health.  Education  & 
Welfare);  .A.t;)/i«//  Plant  In-vjiector;  .\sphalt  Pav- 
ing Inspector.  Part  I  &  H  (.\sphalt  Institute); 
Countdown  for  Tomorrow  ( Boy  Scouts  of  .Amer- 
ica). TV  CoMMti<ci.M..s;  Back  to  School  (U.  S. 
Dept.  of  Labor). 


0 


The  Jam  Handy  Organization,  Inc. 
Washingliiu,  D.  C. 

Phone:  ENterprise  1-2450  A/C  202 
HaiTV  Watts,  in  charge 
(See  complete  listing  under  Detroit  area) 


Herb  Klynn  and  Associates 
%  Paragon  Productions,  2SI0  Penns>lvania 

Ave.,  N.W.,  \\  ashington,  D,  C.  20007 
Phone:  FEderal  2-.32.52  A/C  202 
\\"illiam  B.  H.  Legg,  Jr.,  Repre.Kntative 
(See  hsting  under  Los  Angeles  area) 


LOGOS,  LTD. 
1017  New  Jersey  Avenue,  S.  E.,  Washington  3, 
D.C. 

Phone:  543-6076  A/C  202 

D;ile  of  Incorporation:  1961 

Marvin  E.  Singleton,  Jr.,  President 

Michael  E.  Chaney,  Viee-Pre.^idcnt, 
Secrctanj-Trea.surer 

Charles  V.  Riley,  Vice-President,  Engr. 

Joseph  W.  Durand,  Director,  Programs 
and  Production 
Si;uvicEs;  Color  and  black  &  white  television  and 
motion  picture  services;  exclusive  process  for  di- 
rect recording  of  li\e  and  television  tape  produc- 
tions onto  16mm  and  3.5mm  color  or  black  & 
white  motion  picture  film.  Television  tape  record- 
ing color  or  black  &  white  from  telco.  off  air 
tiansmission,  and  live  studio  sources.  Research 
and  script  services  for  commercial,  educational. 


LOGOS  LIMITED: 

documentarv,  dramatic,  scientific  and  cultural 
programniing.  Eacilities:  Television  tape  re- 
cording, and  16mm  and  35mm  motion  picture 
transfer  processes.  Color  and  b&w  studio  fa- 
cilities. Mobile  unit  live  or  video  taping,  color 
;uid  b&w. 

RECENT  PRODUCTIONS  AND  SPONSORS 
\'n)HO  T.M'Ks:  Space.  Man's  Creat  Adventure, 
series;  What  Makes  a  Rocket  Co  (Natl  .\ero- 
n;uitics  &  Space  .Agency);  .M  hsue  (National  Ed- 
ucation Television),  \ideo  Tape  CoMMEnciALS; 
for  Clausen's  Bread;  Coca-Cola  (Caigill,  Wilson, 
.Acree). 


Mattco  Associates,  Inc. 
8400  Wisconsin  Ave.,  \\  ashini;t(Hi.  D.C).  20014 
Phone:  656-5240  A/C  301 
(See  complete  listing  under  Chicago  area) 
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Milner-Fenwick,  Inc. 
314  \ictor  BIdg.,  724-9th  Street,  N.  \\  ., 

Washington  1,  D.  C. 
Edward  K.  Hopper,  District  Manager 
(See  complete  listing  under  Baltimore,  Md., 
this  section) 


NORWOOD  STUDIOS,  INC. 
926  New  Jersey  .\venuc,  N.  W.,  Wasliiuglon  I, 

D.C. 
Phone:  District  7-2992  A/C  202 

Date  of  Organization;  1951 

Philip  Martin,  President 

ThouKis  H.  Bnrrowes,  Vice-Prexident.  Treas. 

John  E.  Horton.  Vice-Prcsidinl 

Patricia  Jones.  Asst.  to  President 

Werner  Schumann,  Head,  Production  Dipt. 

Pinckney  Ridgcll,  Director  of  Photog. 

Lewis  Baer.  Producer  —  C.ovt.  Projects 

Bill  Clifford.  Production  Manager 

V.  B\iddy  Renfro.  Asst..  Production  Dept. 

Ed  Hebert,  Head.  Mechanical  Dept. 

Willi;ini  Sturm,  .■\ninialion  Director 

Don  McCurmick.  Head.  Graphics  Dept. 

Pete  Doering.  Director.  Noncood  Fi7ni.? 

Ralph  Collett,  A.tst.  Director,  Norwood  Films 
Services:  Complete  production,  including  script 
writing,  story  board,  sound  recording,  animation, 
editorial,  original  music,  set  design  and  construc- 
tion, ])hotography,  promotion,  advertising,  dis- 
tribution. Films  for  .science,  government,  indus- 
try, labor,  educational,  medicine,  and  religion,  for 
theatrical,  non-theatrical,  and  TV  use.  .-Mso  slide- 
films.  i**A<:iLiTiEs:  Sound  stage;  16mm  and  3-5mm 
Mitchell,  Arriflex  and  Cine  Special  cameras,  16- 
mm  and  .35mm  projection,  16min  and  35mm 
Moviolas,  .■Vmpex  and  Magnasync  recorders.  O.x- 
berry  animation  equipment,  lighting,  grip,  gener- 
ator and  transportation  equipment.  Screening 
room;  theater  projection  room,  editing  rooms; 
sound  aiul  music  libr;nies.  Film  storage  c;ipacitv 
of  24.000,(100  feet. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.v  PicTUBES;  TIw  Trouhlc  with  Archie;  The 
Winning  Combination  for  Co.';!  Control;  Induc- 
tion and  Training;  .A  Good  Beginning;  TIw  Mar- 
velous Mousetrap  (Bureau  of  National  Mfairs); 
Accounting:  Finance  Serving  You  Right;  Moral 
Leadership  (U.  S.  Air  Force);  The  First  Five 
Years  (Natl  .\cronautics  &  Space  .^dmin.);  Out- 
door Recreation;  Natural  Rivers;  Your  Public 
Lands  (Nat'l  Wildlife  Federation);  Mililarij  Es- 
sentiality (U.  S.  Navy);  Food  Council  film  (Man- 
chester Advg.  Agcy.).  TV"  Commerchls;  for 
National  Wildlife  Federation. 


*<v  this  symbol  over  a  producer's 
listing  in  tliese  pages  refers  to  display  adver- 
tisement  within   this   Production   Review  issue. 


MIDDLE     ATLANTIC 


PARAGON  PRODUCTIONS 

2SI0  Pennsylvania  .\vcmie.  N.W  ..  Washiugliin, 

D.C.  20007 
Phone:  FE  3-3252  A/C  202 

Date  of  Organiziition;  1957 
W.  B.  H.  Legg,  Jr.,  Presidenl-Exee.  Prod. 
Frances  R.  Millington,  Production  Dir. 
J.  K.  Ward,   Directory  of  Pholograi>hy 
lliunpton  E.  Brown.  Ill,  Production  As.it. 
Susan  F.  N'iuarro,  Art  &  AiiiHiafion  Dir. 
Barbara  R.  Blair,  Writer-Scrijit  Editor 

Seiivices;  Educational,  industrial,  informational, 
technical  and  commercial  16mm  motion  picture 
production,  television  commercials;  FOTO-MO- 
TION,  animation,  live  ;iction.  Facilities;  Facili- 
ties for  16mm  motion  picture  and  television  com- 
mercial productions. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MdiiDN  PicriiiEs;  Progress  and  Prospects  (Mel- 
par.  Inc.);  Ojicon  ( Datatrol  Corp.);  More  Life 
to  Your  Years  (Holiday  Health  Club  of  W'ihuing- 
ton);  Cleopatra  in  Miniature  (Ted  Britt  Ford); 
Optical  Reader  (Farrington  Electronics);  Bionics 
and  Flight  Research  (Adaptronics,  Inc.);  Cable 
Report  (U.  S.  Underseas  Cable  Corp.);  Dirty 
Work  in  the  Corn  Crib;  Great  Grain  Robbery 
(Corn  Industries  Reseiueh  Fdn.  &  U.  S.  Dept. 
.^gric.  Extension  Service);  Hospital  of  the  Fu- 
ture (Holy  Cross  Hospital);  This  Is  C-E-I-R 
(C-E-I-R,  inc.);  How  Did  Your  Convention  Go? 
(C(mvention  Liaison  Committee).  TV  Co.ximer- 
ciAi-s;  for  "Pappy  Parker"  Hot  Shopi^es  (M. 
Belmont  Ver  Standig,  Inc.);  Temple  Business 
School;  Temple  Data  Processing  School  (Impact 
Advg.  Inc.);  Col.  Sanders'  Kentucky  Fried  Chick- 
en; Capitol  Plaza  Shopping  Center  (Doug  Bail- 
ey Advg.  Inc. ) ;  Rosecraft  Raceway  ( Earle  Palm- 
er Brown  &  .•Vssoc);  Vincent  et  Vincent  {.\(\  Lib 
Assoc);  Renaire's  Food  Freezer;  Herson's  Eighth 
&  0  (Denniberg  &  Himelfarb);  Salvation  Army; 
Com  Industries  Research  Fdn.  &  Agric.  Dept. 


POTOMAC  FILMS,  INC. 
1536  Connecticut  Ave.,  Washington  36,  D.C. 
Phone:  NOrth  7-7094  A/C  202 
Date  of  Incorporation;  October,  1939 
Branch:    Potomac   Productions,    19    River   St., 
Stamford,  Conn.  Phone  324-1341   A/C  203. 
Joseph  Fiorelli,  Repr. 
Foreign  Offices:  Bolivia:  Casilla  1223,  La  Paz, 
Kenneth    \\'asson.    Repr.    West    Ccrmany; 
Martiusstrasse  8,  Mimich.  Dr.  Norman  Pen 
Schenker,  Repr.  Spain:  Joaquin  Maria  Lopez 
68,  Madrid.  Hugo  Scrra  Hamillon,  Repr. 
Nicholas  C.  Read,  President 
Marian  B.  Shank,  Secretary-Treasurer 

Services:  Film  production— specializing  in  films 
in  the  public  service  area.  Facilities:  Complete 
film  production  facilities— including  studio. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion"  Pictures:  Right  From  the  Start  (Pub- 
lic Affairs  Committee.  Inc.);  A/iwioii  Measles  — 
The  Story  of  a  Vaccine  (Merck  Sharji  &  Dohme); 
Couple  Behavior  (Child  Research  Branch  Nat'l 
Institutes  of  Mental  Health);  North  Carolina  In- 
du.stries  (N.  C.  Film  Board).  TV  Commercials: 
D.  C.  Traffic  (LouBrott). 


Carl  Ragsdale  Associates,  Inc. 

1.500  Massachusetts  .4 venue,  N.  W  .,  Suite  741, 
Washington,  D.  C. 
Phone:  ADams  4-2700  A/C  202 

(See  complete  hsting  under  New  York  City) 
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Reid  H.  Ray  Film  Industries,  Inc. 
438  \^'ashington  Building,  Washington,  D.C. 

20005 
Phone:  District  7-8729  A/C  202 
FranJc  Havlicek.  in  charge 
(See  complete  listing  under  St.  Paul,  Minn) 

RODEl  PRODUCTIONS,  INC. 

1028  33rd  Street.  N.  W  ..  W  a»hinj;ton.  D.C. 

Phone:  338-0770  ,\/C  202 

Date  of  Organization:  1955 

Del  Ankers,  President 

Fritz  Roland,  Secretanj-Treasiirer 

William  L.  Browning,  Proilnetion  Mgr. 

Al  Lhota,  Director  of  Photufiriiphij 

Nelson  Funk,  Chief  Engineer 

Karin  Erlebach,  Chief  Editor 

Gene  Ankers,  Chief  Electrician 

Boyce  Thompson,  Chief  Carpenter 
Services:  Motion  picture  production,  16,  35mm, 
slidefilm  production;  editorial  services.  .'Vudio  ser- 
vices. Interlocked  rear-screen  facility  for  16mm 
photography.  F.\cilities:  50  x  60-ft.  sound  stage 
w/catwalks;  Moviola  crab  dolK-,  MR  mike  boom, 
Mitchell.  Amflex  cameras  (16  &  .35mm);  Mole- 
Richardson  hghting.  Location  \ehicles.  Two  fiilly- 
equipped  recording  studios  \v  six-chanrjel  16mm 
edge  or  center  track  mixing  facilities,  looping, 
scoring,  mixing  w  latest  equalization  —  compres- 
sion equipment.  Three  channel  half-inch  sync 
recording;  transfer  facilities  for  Rangertone,  Pilo- 
tone,  PerfecTone  &  Stancil-Hoffman  50  or  60- 
cycle  s\nc  pulse  at  24  25  frames.  Ampex  high- 
speed duplicating.  Engineering  staff. 
RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Picti'bes:  College  Question  ( Kalb  Voor- 
his  Inc.);  World  of  Wonder  (U.  S.  .\rmy);  Ad- 
ministrative Leadership  (  Dept.  of  HEW);  Black 
Capital  (West  German  T\'  Network);  And  Do 
Thou  Likewise  (Cornell  University  Medical  Cen- 
ter); Porsche.  A  Waij  of  Life  (Porsche  Factory); 
A  Family  Affair  (U.  S.  Chamber  of  Commerce). 
T\'  CoMMEBCi.\Ls;  for  Safeway  (Manchester 
.Advertising);  .American  Finance  (Kal,  Ehrlich 
&  Merrick  .Advertising). 

United  Film  &  Recording  Studios,  Inc. 
42.5  13th  St.,  N.W.,  Washington,  D.C. 

Robert  Pfeiflc.  Washington  Representative 
(See  complete  listing  under  Chicago  area) 

WASHINGTON  VIDEO  PRODUCTIONS,  INC. 

24  F  Street,  N\V.  W  ashington.  D.C:.  20001 
Phone:  LI  6-1300  A/C  202 

Date  of  Organization:  .April,  1948 
George  F.  Johnston,  Prcsidei\t 
Thomas  P.  Kelly,  Jr.,  Vice-President 
Services:  Production,  including  planning,  crea- 
tive vvTiting,  original  music,  set  design  and  con- 
struction, photography,  promotion,  advertising, 
distribution;  films  for  government,  industry,  la- 
bor, education,  science,  medicine,  and  religion; 
for  theatrical,  non-theatrical,  and  TV  use.  F.^ciL- 
rriES:  Large  stage,  lighting,  grip  and  camera 
equipment  for  16  and  35mm  production.  Cover 
the  United  States;  overseas  production  experi- 
ence with  emphasis  on  the  Far  East. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.x-  PiCTT-'RES:  Sicingin  West  (Paramount 
Pictures);  Bonanzaland  USA  (Bonanza  Air 
Lines);  Airline  Proved  —  Airline  Approved  (Fair- 
child-Stratos  Corporation);  Progress  to  Report 
(International  Chemical  Workers);  Dairn  Will 
he  Tomorrow  (National  Park  Service);  The 
Union  with  a  Future  { International  Chemical 
Workers);  Tomorrow  —  It  Will  Rain  (NASA, 
Goddard  Space  Flight  Center);  Mark  (unspon- 
sored). 


MARYLAND 

HALLMARK  FILMS  and  RECORDINGS,  INC. 

1511  E.  North  Ave.,  BaUimore,  Md.  21213 

Phone:  VE  7-3516  A/C  301 

Date  of  Incorporation;  June,  1960 

Max  Brecher,  Presidetxt 

Beatrice  Canter,  Vice-President 

Horace  Ehas,  Producer-Director 

Ernest  Barger,  Jr.,  Art  &  Animation 

Edouard  Hilbert.  Puppet  Animation 

Louis  Mills.  Sound  Dept. 
Services;  Motion  pictures,  sound  slidefilms. 
filmographs,  kinescopes,  air  checks,  medical 
teaching  films,  TV  commercials.  F.\cii.ities; 
Sound  stage.  35  &  16mm  Auricon,  Bell  &  Howell. 
Arriflex  equipment;  editorial  rooms.  Moviolas, 
hot  splicers,  etc..  Portman  animation  stand. 
16mm  sync  &  ^4"  R;mger  recorders.  Puppet 
stage,  location  lighting  and  sound  truck. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictt-res;  Ci(i/  in  Transition  (Greater 
Baltimore  Committee);  What  Do  They  Knotc  in 
Menomenee  Falls  (Dostal  &  Lowy  Corp.);  Balti- 
more —  On  the  Threshold  (Rosenbush  Agency). 
Slidefilms;  Gaucher  College  (Barton-GiJlet 
Co.);  Nosocomial  Infection  (Lab  One  Chemicals 
Inc.). 

MILNER-FENWICK,  INC. 

3800  Liberty  Heights,  Baltimore,  Md.  21215 

Phone:  Moiiawk  4-4221  A/C  301 

Date  of  Incorporation:  1956 

Br.\nch;  314  Victor  Bldg..  T24-9th  St..  N.  W.. 
Washington  1,  D.  C.  Edward  F.  Hopper, 
District  Mgr. 

Ervin  M.  Milner,  President 

Robert  T.  Fenwick,  Vice-President 

Katherine  Boyce,  Director,  Doc.  &  Tech.  .Ani- 
mation 

Dottie  .A\ers,  Sup'r.  Tech.  .\nimation 

Herbert  E.  Hiles,  Production  Chief 
Services:  Scripts,  storyboards,  hve  photography, 
animation,  brochures,  sales  presentations,  editing, 
opticals.  F.iCiLiTiEs;  Sound  stage,  mobile  studio 
van  with  .Moviola  dolly,  16-35mm  equipment; 
live  &  animation  optical  camera,  360°  animation 
stand.  .All  services  .md  equipment  for  rent. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Medical  Genetics  III  (The 
Nat'l  Fdn.);  The  Big  Picture-Prelude  to  Taps 
(Army  Pictorial  Center);  Wind  on  the  River 
(U.  S.  Information  .Agency);  The  Social  Security 
Story  (Dept.  of  Employment  Sec);  ^^7lo"4■  Your 
Bo.ss   (Westinghouse  Electric  Corji.). 


MONUMENTAL  FILMS,  INC. 

2203  M;u->land  Ave.,  Baltimore.  Md.  21218 

Phone:  CHesapeake  3-2549  A/C  301 

Date  of  Organization;  1955 

John  D.  .A'Hem,  President  &  Gctieral  Mgr. 

Vemon  P.  Spedden.  Supvr.  M.  P.  Dept. 

C.  Wilbur  Taylor.  Supvr.  Sound  Dept. 

-Al  Walker.  Snpi,r.  Animation  Dept. 

.Norman  \"ogel,  Canjera  Technician 

Vernon  Miupln'.  Camera  Technician 

Charles  R\  ;m.  Camera  Technician 

Harold  Shull,  Artist  &  .Aiiimafor 

Mae  Guckert,  Editorial-Production  .\ide 

La\em  O'Keefe.  Personnel 
Services:  Scripting  and  writing,  editorial  serv- 
ices, sound  recording,  narration  and  voice,  music, 
sound  effects;  slidefilms,  strip  films,  slides;  sound 
recording  on  location  ;uid  producers  completion 
ser\ices.  F.vcilities;  Sound  studio-motion  pic- 
ture shooting  stage.  3.5mm  BNC  Mitchell.  .Arri- 
flex and  B&H  cameras;  16mm  .Auricons.  Cine- 
Specials,  dollies,  blimps;  script  prompter,  etc.; 
stage  and  location  lighting;  art  department, 
artists,  animation  stand.  Oxberrv',  360  degree  ta- 
ble, animation  camera  and  facilities  for  anima- 
tion.  overla\s   and  titles,  still   photographx';   sep- 


MONUMENTAL  FILMS: 

arate  recording  studio  with  interlock  projection 
and  16mm  magnetic  tape,  V4"  Ampex  and  Presto 
tape  machines,  .Ampex  stereo  console  and  allied 
recording  equipment;  Western  Electric  eight- 
channel  mixer,  music  librar\-;  Kinescope  picture 
and  sound  facilities  including  off  the  air  moni. 
tor;  cutting,  packaging,  shipping  facilities. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  2C1  Closure;  Coil  Spring 
Connector  (.Amer.  Tel.  &  Tel.);  Friendship  Air- 
port { L'nited.  .American,  Eastern  and  Pan  .Ameri- 
can .Airlines);  Roads  in  Motion  (State  Roads 
Commission  of  Md.);  Fish  Tape  (Black  &  Decker 
Mfg.  Co.);  Ruhber-Canvas-Plastic  Production 
Methods  (Bata  Shoe  Co.);  Untitled  films  for 
Del-Mar-\"a  Poultry  Industry;  DeWalt  Saw  Co.; 
Martin-Marietta  Corp.;  Md.  jPort  .Authority;  Com- 
munitv  Chest-Red  Cross-United  .Appeal.  Film- 
sthips:  Untitled  (Black  &  Decker  Mfg.  Co.). 
T\'  CoxiMERCHLS;  Series  for  Internal  Revenue 
Service  (U.  S.  Treasury  Dept.);  Black  &  Decker 
Mfg.  Co.;  Grace  Chemical  Co.;  Delta  Airlines; 
General  Motors  Corp.;  Boy  Scouts  of  America. 
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Chapman  5  Productions,  Inc. 
7813  Atwood  St.,  District  Heights,  .Md. 
Phone:  735-0415  A/C  301 
Carl  Fowler,  Manager 
(See  complete  listing  under  Los  Angeles) 


FRIARGRAPHICS,  INC. 

8228  Georgia  Avenue,  Silver  Spring,  Md. 

Phone:  587-8686  A/C  301 

Date  of  Organization:  October,  1960 

Marvin  J.  Frver,  President  &  Treasurer 

Duard  M.  Eddins,  Vice-President 

.Ann  E.  Frver,  Secretary 

James  F.  Davis,  Art  Director 
Services;  Specializing  in  cartoon  and  technical 
animation.  Motion  picture  design,  filmographs, 
storyboards,  technical  art,  slides,  \isual  aids 
filmstrips  and  animation  camera  service.  16mm 
and  35mm.  F.acilities:  Studio,  camera  room 
and  offices.  Completelv-  equipped  animation 
camerastand  with  16mm  and  35nnn  camera,  film- 
strip  operature  and  bipack  for  special  effect  titles. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  S.V.AP  9.A.-  Power  for  Contin- 
ent Seven;  ckassified  film  (Martin  Co.);  Tandem 
PropeUor  Sub.  animirtion  (Office  of  N;ival  Re- 
search); UK-2  Satellite,  animation;  Relay  Com- 
munications Satellite,  animation  (MPO  Produc- 
tions, Inc.). 


PENNSYLVANIA 

Metropolitan     Philadelphia 
BLAIR  MOTION  PICTURES,  INC. 

1S19  Pennsylvania  Blvd.,  Philadelphia  3,  Pa. 

Phone:  LO  3-6413  A/C  215 

Date  of  Organization:  1962 

Edwin  M.  Sabol.  President 

\\'alter  Dombrow,  Photograplnj 

Glen  Johnston,  Photography 

-Armand.  Editing 
Services:  .Motion  pictures  for  sports,  public  re- 
lations, sales,  education.  F.\cilities:  .Arriflexes, 
Cine  Specials;  sound,  editing  and  screening  rooms. 
RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pictures:  To  Catch  a  Whale  ( Phila- 
delphia .Aquarama);  Wings  to  the  Bahamas 
(Piper  .Aircraft  Corp.);  One  Million  One  Hund- 
red Thousand  Jobs  (Shapp  Fdn.).  Dead  Line  to 
Glory  (Schick  &  P.  Lorillard  &  Co.).  T\"  Co.xi- 
mebchls:  for  Old  Gold  Spin  Filters. 
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BUSINESS  SCREEN 


PENNSYLVANIA: 


CALVIN-De  FRENES  CORPORATION 

(Formirh  Dc  I'rciRs  Co.) 

1909  Biitlonwood  Street,  Philadelphia  30,  Pa. 

Phone;  LO  3-1686  A/C  215 

C:able;  Caldcfi-orp. 

Date  of  Organization:  July,  1963 

Lee  D.  Davis.  President 

Steplien  \.  Cicchon.  Vice-Vresident 

Hi(hard  De  Frenes.  Plant  Manager 

Paul  .\.  Litecky,  Writer-Direclor 

llenr\  D.  McKec.  Animation  Director 

Walter  Stcphan,  Smite  Direetor 

Robert  R.  Collom,  Sound  Engineer 

Jack  Polito,  Special  Effects 
Services:  Complete  motion  picture  and  slidefilm 
production  from  .script  to  finished  film.  Specialists 
in  the  production  of  motivation,  'IV  and  training 
films  for  business,  assiK-iations  and  government 
agencies.  16min  and  .35nini  services  and  labora- 
tor\-  facilities  for  producers,  universities  and  in- 
dustrial photographic  departments.  F.\cii.ities: 
l'hree-slor\  builcling  designed  exclusively  for 
motion  picture  production  and  services.  60  x  60 
\  22  sound  stage.  Art  and  animation  dept.,  two 
.mimation  stands,  including  Oxberr>';  special 
effects  dept.;  complete  location  equipment  for 
sound  or  silent  ICinm  ;uk1  3.5nun  color  and  b&w 
production;  new  soiuid  studios  with  five  35mm 
magnetic  or  optical  RCA  sound  channels,  four 
16mm  magnetic  channels,  Ifimm  optical  equip- 
ment, W  magnetic  original  recording  and  trans- 
fer channels:  five  editorial  rooms;  music  library; 
film  storage  vault;  16nun  and  35mm  processing 
laboratorv-;  carjienter  and  machine  shop. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictihes;  A  Guide  to  Space  (Burroughs 
Coq5.);  Dr.Tign  for  a  City  (Reynolds  Metals); 
Go,  Go.  Monroe  (The  .Vitkin-Kynett  Co.);  An- 
nual Report  1964  (Burlington  Industries);  Ther- 
mal Snow  Melters  (Thermal  Engrg.);  Milk  As 
You  Like  It  (Abbotts  Dairies);  The  Price  of 
Liberty  (Public  .\ffairs  Counselors);  To  Ruild 
and  Maintain  (U.  S.  Navy,  Bureau  of  Ships); 
Recitalization  of  Submarine  Atmosphere:  In- 
traoral Roentaenograpliy:  Ilandling.  of  Beach 
Gear  (U.  S.  Navy);  Dulles  International  Airport 
(Federal  .Aviation  Agency);  Report  films  for 
General  Electric;  Burroughs  Corp.;  Radio  Corp. 
of  America.  Slidkfilms:  Cypxtim  Wallboard  in 
High  Rise  Buildings  (Bestwall-Certainteed),  TV 
CoM.\iEBCi.\LS:  for  Markmaster;  Alpine  Inn; 
Brandyxvine  Raceway;  Brevcrs  Ice  Cream. 

GOODWAY  PRINTING  COMPANY,  INC, 

40,30  Chestnut  Street,  Philadelphia,  Pa. 

Phone:  E\'ergrcen  2-5.570  .\/C  215 

Date  of  Organization:  1929 

Branch:  Floridii  Films  Division,  102  Lakeview 
Bldg.,  North  Palm  Beach,  Fla.,  Phone:  848- 
8260   (305).  Stuart  B.  Mclver,  Manager. 

Milton  y.  Wolk.  President 

Bervl  ].  Wolk.  Vice-President 

Donald  L.  Wolk,  Secretary 

Donald  MacDonald,  Manager,  Philadelphia 
Film  Division 

Stuart  B.  Mclv  cr.  Manager,  Florida  Film 
Division 
Services:  Production  of  16mm  industrial,  busi- 
ness, sales  promotion,  training,  public  relations 
and  technical  motion  pictures  from  research  and 
script  development  through  release  printing. 
F.ACiLiTiEs:  Studio,  sound  stage,  editorial  and 
office  facilities;  .^rriflex  and  Bell  &  Howell  cam- 
ems;  lighting  equipment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion-  Picttues:  The  RLIO  Slanj.  112.  RLIO 
Progress  Reports  3,  4,  5  and  6  ( Pratt  &  Whitney 
-Aircraft);  Molecular  Research,  Inc.  (Molecular 
Research);  The  Sidiurhan  Commuter  (The  Budd 
Comp.-iny). 


Metropolitan     Philotlelphia 

INDEPENDENCE  FILMS,  INC. 
4(134  \\;ilnut  M.,  l'liil:idilphia  4.  P;i. 
Phone:  B.\rinR  2-2990  A/C  215 
Date  of  Organization:  Miirch.  19.56 
lohn  E.  De  Frenes,  President 
Slaria  \'.  De  Frenes,  Secretary-Treasurer 
Frank  O.  Chavez,  Office  Manager 
Sebastiiui  Speranza,  Director  of  Recording 
James  Peirce,  Jr.,  Chief  Cameraman 
Christine  De  Frenes,  Librarian 
Services:   16mni  and  35nim  motion  pictures  and 
slidefilms  for  industry,  television,  sales  promotion, 
public  relations,  education,  training.  Script  writ- 
ing, storvboards,  art  work  &  animation:  original 
music  scoring  for  your  sound  track  or  T\'  spot. 
l•^\CILr^IES:   30'  x  90'  shooting  stage;   20'  x  35' 
voice  recording  stage;  music  library;  film  editing 
services,    recording   &   re-recording   services;    ex- 
tensive camera  &  lighting  equipment. 
RECENT      PRODUCTIONS      AND      SPONSORS 
Motion-    Picti-hes;    Obesity     (E.    R.    S(|uil)h    & 
Son);  April  Convention  1963  (.\merican  Welding 
Society);  //  /  Had  a  Hammer  (Bethlehem  C'om- 
munity-  Chest).  Slidekilms:  Heavy  Duty  Jobber 
Meeting;    Brake  Parts  Meeting:    Daytona   Brake 
Test  (Raybestos/'Manhattan).  TV  Commercials: 
for  Philadelphia  Inquirer  (Al  Paul  Lefton);  Pliihi- 
delphia   Gas  Works    (Lewis  &  Gilman);   Franks 
Beverages  (Bauer-Tripp-Foley):  Johnson  &  John- 
son; Howard  Johnson;  1st  Pa.  Co.  (N.  Y.  Ayer  & 
Son);  Mazon  Products   (Amdt,  Preston,  Ch.ipin, 
Lamb  &  Keen);  WCAU-TV. 

LOUIS  W.  KELLMAN  PRODUCTIONS,  INC. 

1729  Sansoni  Street,  Philadelphia  3,  Pa. 

Phone:  LOcust  3-3S92  A  C  215 

Date  of  Organiz,ition:  1927 

Louis  W.  Kellman.  President 

Howard  F.  \'ogt.  General  Manager 

Leonard  M.  Levin,  Comptroller 

Morris  Kellman,  Director  of  Photography 

Leon  Rhodes,  .\uimation  Director 

Michael  B.  Kitei,  Director 

George  J.  Kerrigan,  Jr.,  Direetor  of  Sales 

.■\rthur  Spieller,  Sports  Editor 

Frank  Heininger,  Script  Writer 

Jack  Govsky,  Sound  Engineer 

Bill  Young,  Laboratory  Manager 

Ray  Hockey,  Commercial  Editor 

William  Wilson.  Sports  Cameraman 

John  Huber,  Projection  Services 

Joe  Polinski,  Traffic 

Ann  Gordon.  Production  Secretary 
SERV^CEs:  Motion  pictures:  features,  shorts,  busi- 
ness films,  TV  commercials,  industrial,  animation, 
entertainment,  technical,  T\'  shows,  sports  and 
cartoons,  puppets.  .35nim  color  and  black  &  white; 
16mm  color  and  black  &  white.  F.^cilittes:  Stu- 
dios, two  sound  stages;  3.5mm  and  16min  equip- 
ment including  lighting,  recording  studio  with 
Westrex,  .Ampex  and  Rangertone  somid;  black  & 
white  lab  for  16mm  and  35mm;  projection 
with  Moviolas  for  16mm  &  35mm;  projection 
rooms  for  16rnm  and  ,3.5mm  preview  projectors; 
35mm  Mitchell  BNC,  35mm  Arriflex  with  sound, 
35mm  Wall  single  svstem  camera,  I6nmi  Mit- 
chell, 16mm  Arriflex,  30  Cine  Specials  with  200 
ft.  magazines,  3  —  #1200  Auricons  with  sound 
(both  optical  and  magnetic);  two  Oxberry  anima- 
tion stands  with  Oxberry  cameras  for  35mm  and 
16mm;  rear  projection  apparatus  and  screen; 
portable  generators  with  station  wagons  and 
\olksvvagen;  hot  press  title  machine;  16mm  color 
stock  shot  hbrary. 

RECENT  PRODUCTIONS  AND  SPONSORS 
-Motion  Pictl'res:  Candid  Report  of  Mobile 
Homes  (.\rmstrong  Cork  Co.);  1963  Masters  Golf 
Tournament  (.Augusta  Nat'l  Golf  Club);  Soldiers 
and  Sailors  Civil  Relief  Act  (U.  S.  Air  Force); 
Happy  Heating  (SunTemp  Industries);  Institu- 
tional film  (Scott  Paper  Co.) 
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MIDDLE     ATLANTIC 


RALPH  LOPATIN  PRODUCTIONS,  INC, 

172S  Chcrrv  St..  Phil,idclphi,i  3.  Pa. 
Phone:  LOcust  8-6644  A/C  215 

Diite  of  Organiz;»tion;  1958 

Ralph  Lopatin,  President 

Barbara  M.  Hartman,  A.Mf.  to  Pres. 

George  M.  .^dams,  Vice-President 

Michael  Levanios,  V.  P.,  Production 

.\.  T.  Robbins.  Comptroller 

Salvatorc  J.  \'isalli.  Director,  Art  and 
.Animation  Department 

S;iviuo  .\.  X'eigoglini.  Head,  Camera  Dept. 

Joel  D.  St.ango,  Editor 

Joseph  P.  Keaney,  Sales  Manager 

Joseph  P.  Earley,  Director  of  Sales 
Services:  Live  photogniphy,  recording,  anima- 
tion, titling,  editing,  film  distribution.  Facilities: 
.•\ir-conditioned  studio,  offices,  editing  room, 
animrition  dept.;  screening  room  with  16mm 
interlock;  dressing  rooms,  workshop,  camera  load- 
ing room.  16  6f  3.5mm  synchronous  cameras; 
Magna-Tech  sync  sound  e<iuipment;  editing, 
lighting,  doll\-,  Moviola  equipment.  Oxberrv- 
animation  earner;!  with  acriiil  image:  tri-niodon 
electronic  controls. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.v  Pictl'res:  Wind  Indicators.  Naval  Con- 
struction Forces,  Troubled  Seas  (U.  S.  Navy); 
Ride  the  Winner,  Span.ndc  (Smith.  Kline  & 
French);  Advent,  Whiskers  (General  Electric); 
The  Year  Go  (Philadelphia  Electric);  Measles 
(Merck,  Sharpe  &  Dohme).  TV  Com.merchls: 
T\'  Guide.  Bell  Telephone,  Acme  Markets,  Na- 
tional Broadcasting  Co.,  Heritage  House,  "PSFS " 
-Atlantic  Refining  Co.,  Philadelphia  Fidelity  Bank, 
Internal  Revenue  Service.  Television  Films: 
Aces  (series). 

Metropolitan   Pittsburgh 

THE  ANIMATORS/ETCETERA 

1104  Keenan  Bulding,  Pittsburgh  22,  Pa. 

Phone:  391-2550  A/C  412 

Date  of  Orgimization:  April,  1959 

Patricia  A.  Tav  lor.  Partner 

Dale  H.  Thompson,  Partner 

Robert  A.  \\'olcott.  Partner 
Services:  16mm  and  35mm  animated  and  live 
films  for  industry  and  television,  educational  and 
public  relations  films,  sound  slidefilms  and  film- 
ographs,  slides,  television  commercials,  color  and 
b&vv-  production,  sales  meeting  presentations, 
musical  reviews.  F.vcilities:  Creative  writing, 
scoring,  art  and  editorial;  O.xberrj'  16mm  and 
.3-5mm  aninKitinn  st;ind;  screening  room,  art 
studios,   editorial  facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Picti'res:  Off  to  a  Beautiful  Start  (Scott 
Paper  Co.);  The  End  Rcndt  Is  What  Counts 
(Ketchum,  MacLeod  &  Grove);  Our  Competition 
Is  Wood  (Aluminum  Co.  of  America).  Slide- 
films  :  Fall  Range-Dryer  Promotion  (Columbia 
Gas  Svstem);  Nearby  and  Neighborly  (Pitts- 
burgh Nat'l  Bank).  Live  Progra.vi:  How  to  Suc- 
ceed in  the  Utility  Business  Without  Really  Tir- 
ing (Westinghouse).  TV  Commerchls;  for  V.  S. 
Steel  Siding^  P;itio  Diet  Cola  (BBD&O);  Mellon 
Bank  (Fuller  &  Smith  &  Ross);  Stouffer  Frozen 
Foods   (Ketchum.  MacLeod  &  Grove). 


The  Jam  Handy  Organization,  Inc. 

Pittsburgh,  Pemisylvania 
Phone:  ZEnith  0143  A/C  412 

(See  complete  listing  under  Detroit  area) 
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MID-ATLANTIC  STATES: 

Pittsburgh,    Pa.,   Continued: 

MODE-ART  PICTURES,  INC. 

1022  Forbes  Avenue,  Pittsburgh  19,  Pa. 

Phone:  391-1S46  A/C  412 

Date  of  Organization:  1938 

Branch  Office:  1904  Preuss  Road,  Los  Angeles 
34.  Calif.  |.  L.  Baker,  Rcpresctitative 

James    L.    Baker,    Chairman    of   the    Board   & 
Chief  Exccutitr  Officer 

Robert  L.  Stone,  President 

H.  John  Kemerer,  Executive  Vice-President 

Florence  E.  Baker,  Secretanj  —  Treasurer 
Services:  16mm  and  35mm  educational,  public 
relations,  sales  promotion  and  T\^  production. 
F.\cii.iTiEs:  Complete  16mm  and  3.5nim  editorial 
(1,  2  or  6  head  NIo\iolas).  cameras,  lighting  and 
mobile  equipment,  including  3000  amp  genera- 
tors. Recording  facilities  inc-lude  sxtic  W  16mm 
and  3.5mm  magnetic  to  16mm  and  3.5nmi  optical. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictc'hes:  Silent  Servants;  A  Plan  for 
Perm's  Land  (Pa.  Dept.  of  Agric);  The  Lee- 
Norse  Miner  (Lee-\orse  Co.):  Partners  in  SeUina 
(Xat'l  Tube  Div..  U.  S.  Steel  Corp);  Young  Man's 
River  (U.  S.  Army  Corps  of  Engineers). 

Other  Pennsylvania   Cities 

WALTER  G.  O'CONNOR  COMPANY 
100  North  Cameron  St.,  Harrisburg,  Pa. 
Phone:  CEdar  4-5925  A/C  717 
Date  of  Organization:  1952 
Walter  G.  O'Connor,  President 
James  R.  Lee,  Vice-President  &  Exec.  Producer 
James  S.  Campbell,  Director  of  Script  Writing 
Frank  Pa\Tie,  II,  Ass't  Dir.  of  Script  Writing 
John  T.  Craig,  Art  &  Animation  Director 
Donald  B.  McEKvain.  Director  of  Photographt/ 
Frank  Ta\lor,  Chief  Sound  Engineer 
Services:  Script  to  screen  production  of  motion 
pictures  and  slidefilms,  including  public  relations 
and  public  sei-\ice,  industrial  training  and  sales, 
educational,    reports,    live    action    and    animated 
T\'  commercials.   Ako   disc  recordings,  etc.   F.\- 
ciLiTiES:   4.600  square  feet  studio  space  includ- 
ing sound  stage;  post-recording,  projection,  sound 
recording  and  mixing  rooms;   editing;   animation 
.stand;  complete  biisic  filming  equipment:  art  de- 
partment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion-  Pictlres:  The  Air  Force  Recruiter;  Prac- 
tice Makes  Perfect  (U.  S.  Air  Force);  Al  Johnson 
for  Congress  (Republican  State  Comm.  of  Pa.); 
Amco  Ironer  (American  Safet>'  Table  Co.);  Alas- 
ka Fishing  (Nestor  Sporting  Goods);  Money  in 
Your  Pocket  .\Ta>lor  Wine  Co.);  Key  to  Thread- 
ing Economy  (landis  Machine  Co.).  T\'  CoM- 
MERCHLS:  for  Dauphin  Deposit  Trust  Co.;  State 
Capital  Savings  &  Loan  Assn.;  Pennsylvania  Bank- 
ers Assn.;  Republican  State  Comm.  of  Pa. 

HENRY  GREGG  &  ASSOCIATES 

413  Upland  Road,  Havcrtown,  Pa. 

Phone:  446-8144  A/C  215 

Date  of  Organization:  1962 

Henry  Gregg,  Writer-Producer 

Gilbert  Lieberman,  Art  Director 

M.  A.  Belzer,  Director  of  Photography 
Ser\ices:  Scripts,  production  of  soimd  slidefilms, 
slide  presentations,  filmstrips,  motion  pictures  and 
collateral  material.  Photographic,  art,  filmstrip 
and  recording  services.  Facilities:  With  assoc- 
iated studios  —  photographic,  art,  filmstrip,  motion 
picture  and  recording  facilities. 


HENRY  GREGG  &  ASSOCIATES: 

RECENT      PRODUCTIONS      AND      SPONSORS 

Slidefilms:  The  10  Biggest  Mistakes  Salesmen 
Make-series  (Geo.  N.  Kahn  Co.,  Inc./HGA); 
The  Chemistry  of  Chemical  Transportation 
(Chemical  Leaman  Tank  Lines,  Inc.);  Planning 
for  Profitable  Materials  Handling  (Du  Pont); 
Self-Propelled  Air  Compressors  for  Construction 
Work  (Schramm,  Inc.);  Planned  Progress  — 
1963   (Provident  Mutual  Life  Insurance  Co.). 

JUSTIN  HERMAN  MOTION  PICTURES 

Lumbers  ille,  Pennsyhania 

Phone:  297-53S3  A/C  215 

Date  of  Organization:  194.5 

Justin  Herman,  Produccr-Writcr-Director 

Services:  Personalized  motion  pictme  produc- 
tion; public  relations  films  exclusively.  Specializ- 
ing in  world-wide  location  shooting  for  theatrical, 
T\'  and  non-theatric;il  release.  F-\cilities:  Studio. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictities:  The  Air  Around  Us  (Carrier 
Corporation);  in  production,  long-term  project 
for   the   American    Institute   of   Chemical   Engi- 


CLOSE  AND  PATENAUDE 

4  Beryl  Road,  PaoH,  Pa. 

Phone:  647-1616  A/C  215 

Date  of  Organization:  1956 

E.  Burt  Close,  Partner 

Joseph  A.  Patenaude,  Partner 

Da%id  J.  Flood,  Director  of  Films 

John  Dexine,  Production  Manager 
SEB\acES:  Production  by  "Magniscene"  tech- 
nique, imolving  use  of  cut-out  art  or  photo  fig- 
ures, props,  backgrounds,  or  by  flat  art  of  sound 
filmstrips;  creati\e  direction  of  meetings  and 
sales  presentations;  sales  training  programs;  sales 
development  contests.  F.^cilities:  Photographic 
studio  for  production  of  filmstrips  and  slide  pres- 
entations; facilities  available  for  recording,  tape 
duplication;  two  offset  printing  presses. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Slidefil.ms:  It's  the  Little  Things  (Scott  Paper 
Co.);  Seven  Keys  to  Fabric  Service;  The  Profes- 
sional Drycleaning  Story  (Nat'l  Institute  nf  Dry- 
cleaning);  Hoic  to  Be  a  Success  Through  Failure 
(RaybestosManhattan);  What  a  Picture  (Jer- 
rold  Electronics);  Selling  Bearing  Service,  series 
of  6  (SKF  Industries);  The  Meanest  Man  in 
Camden  County  (Camden  United  Fund);  Mabel 
(C;irling  Brewing  Co.);  Take  a  Good  Look 
(Chnsler  Airtemp);  The  Happy  People  (.\mer. 
Gas  Assn.);  The  Secrets  of  Curly  McAdams,  10 
films   (AC  Spark  Plug  Div.,  General  .Motors). 


VIRGINIA 


Atlas  Film  Corporation 
408  Rucker  Place,  .\le\andria,  \a. 
Phone:  0^'erlook  3-1525  A/C  703 

R.  C.  Barrett,  in  charge 
(See  complete  listing  under  Chicago  area) 


Sound  Advice  for  the  Film  Buyer 

■ir  A  careful  study  of  the  prospective  pro- 
ducer's listing  text  is  a  prerequisite  to  film 
buying.  See  the  pictures  listed  by  the  com- 
pany: note  the  nature  of  client  references. 
.And  if  the  prospective  producer  isn't  listed 
in  these  pages  visit  his  facilities;  meet  per- 
manent staff  personnel  and  view  current 
pictures  identified  as  his  own  productions. 


FINLEY   FILMS 
6926  Mansfield  Road,  Falls  Church.  Va. 
Phone:  481-7700 
Date  of  Organization:  1955 
Stuart  Finley.  Partner-Producer 
Theodore  Jones.  Partner-Editorial 
Ralph  Burgin,  Partner-Writer 

Services:  Motion  picture  production;  television 
film  and  spot  production;  film-pubhc  relations 
services;  film  distribution.  F.\cilities:  None  list- 
ed. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Ficxi-Kt.s:  Tiiunuurk  on  the  Potomac 
(Interstate  Commission  on  the  Potomac  River 
Basin);  The  Xetv  River  (Kimberly-Clark  Corpor- 
ation ) ;  To  Have  a  Friend  ( United  Gi\  ers  Funds, 
Washington);  Coal  and  Water  (Ohio  River  Val- 
ley Water  Sanitation  Commission);  Physical  Ed- 
ucation in  Elementary  Schools  (for  distribution). 


HAYCOX  PHOTORAMIC,  INC. 
1531  E.arly  Street,  Norfolk,  Va.  23502 
Phone:  UL  5-1911  A/C  703 
Date  of  Organization:  January,  1956 
George  Banks  Haycox,  President 
Robert  V.  Fischbeck,  Vice-President 
James  E.  Mays,  Director  of  Scripts 
Ernie  B.  Hamblin,  Dir..  Motion  Picture  Div. 
Robert  O'Herin,  Production  Manager 
Ron  Dziekonski,  Medical-Scientific  Division 
Jere  Sn>der,  First  Cameraman 
Shiile\-  Parks,  Editorial  Department 

Servtces:  Complete  motion  picture  production 
services:  stor\'boards  and  script  writing,  set  de- 
sign, art  and  animation,  16mm  and  3.5mm  pro- 
duction, casting,  music  selection  and  sound  re- 
cording, editorial  service  and  special  effects. 
Shdefilm  design  and  production.  Motion  pictures 
for  sales,  training,  public  information,  T\'  and 
medicine.  F.\cilities:  Equipped  sound  stage, 
16mm  and  35nim  cameras,  location  lighting  and 
sound  recording  equipment,  mobile  capabilities. 
16mm  and  35mm  animation  stand  and  creative 
art  facilities.  Editing,  sound  recording,  music 
selection,  screening  and  conference  rooms.  Spec- 
ialized equipment  for  medical  and  scientific 
photograpln-.  16mm  b&w  reversal  processing. 
Full  color  and  b&w  still  facilities. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  PicxtTSES:  Mission  and  Maintainability 
(U.  S.  Air  Force);  The  Bonanza  Story  (F.  S. 
Royster  Guano  Co.);  Repair  of  Urethral  Strict- 
ures (Drs.  Horton  &  DeVine);  Liposarcoma/ 
Hemipelvectomy  (Dr.  John  Thiemeyer);  Surgical 
Endodontics  (U.  S.  Navy);  Tltc  Xorfolk  Tour 
(Atlantic  Nat'l  Advg.);  Miracle  on  the  Chesa- 
peake   (Norfolk  Redevelop.'  &   Housing   Auth.). 

~  TV  &  MOTION  PICTURE 

PRODUCTIONS,   INC. 
707  Dawn  Street,  Kiclmiond,  \  irginia 
Phone:  643-4444  A/C  703 
Date  of  Org-anization:  195.5 
John  C.  Wood,  President 

Servtces:  Industrial,  public  relations,  stockholder 
relations,  advertising,  training  and  sports  films, 
sound  slidefilms.  slide  presentations;  'TV  commer- 
cials; TV  newsclips.  F.\cilities:  16mm  b  &w  lab- 
oratory; color  printing;  editing,  studio,  hghts  and 
complete  sound  system. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictlties:  Skyhook  for  a  High  Line, 
River  That  Flows  Uphill,  in  production  (Ap- 
palachian Power  Company);  Fountainhead  for 
Pharmaceuticals  (A.  H.  Robins  Company); 
Monument  on  a  Mountain,  in  production  (Vir- 
ginia Electric  &  Power  Company);  Magic  Doors 
(George  Creegan  Puppets). 
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chapman  5  Productions,  Inc. 
1404  Linda  Vista  Lane,  Birmingham  12, 

Alabama 
Phone:  LYric  2-4716  A/C  205 
Robert  G.  Thomas,  Manager 

(See  complete  listing  under  Los  Angeles) 


SPOTTSWOOD   FILM   PRODUCTIONS 
110  Kyan  Avfiiiif,  Mobile-,  Abb.iiiM 
Phone:  478-9353;  473-5610  A/C  205 
Date  of  Organization;  1952 
Manning  Spotlswood,  Owner/Producer 
Maribcth  S.  Spottswood,  Office  Manager 
John  S.  Spottswood,  Production 
Herb  Skclton,  Sound 
Services:  Producers  of  16inin  and  35mm  docu- 
mentar>'  films,  T\'  films,  slidefilms  and  special 
events.  Commercial  still  photography  and  limited 
animation.   Facilities:    Etiuipped   for   all   t>pes 
of    studio     and     location    cinematography,     still 
photography    and    slidefilm    production.     Have 
trailer   for   equipment   including   ."Vrrifle.x    16mm 
camera,  35min  silent  camera,  single  and  double 
sound  system;  limited  animation  stand. 
RECENT      PRODUCTIONS      AND      SPONSORS 
MoTiox    PiCTXUEs;     Tin-    Dalilsrcu    Dampcner 
(Dahlgrcn   Mfg.   Co.;   Take  Tliix  Child   (Baptist 
Childrens  \'illage);   Climate  for  Progress   (First 
Federal   Savings   &   Loan).    Slidefilms:    Ya;oo 
Sales  &   Service    (Yazoo   Mfg.   Co.).  T\'  Com- 
MEBCi.\LS;   for  Mississippi   Republicans    (Burgess 
Advg.). 

FLORIDA 


Filmex,  Incorporated 
2801  Oakland  Park  Beach  Boulevard, 

Fort  Lauderdale.  Florida 
Phones:  Lo  4-5209;  566-S472 
Jack  Drur\'.  Executive  in  Charge 
(See  complete  listing  under  New  York  City) 

COPRI  INTERNATIONAL  FILMS,  INC. 

1625  Ba>  U(.;.d.  Mi.uiii  Biatli.  Flnrid.i 
Phone:  538-0724-5  A/C  305 

Date  of  Organization;  November,  1960 

Eugene  A.  Prinz,  President.  Sales  Mgr. 

Art  Mayer,  Vice-President.  Prod.  Mgr. 

Jose  D.  de  \'illegas.  Animation  Director 
Services;  16mm  and  35mm  film  production,  TV 
spots,  industri.al  films;  35nim  animation;  sound, 
recording.  English  and  foreign  language  dubbing; 
editing  and  producers  services.  F.\cilities;  35mm 
Oxberry  animation:  16mm  and  35mm  recording 
and  three-track  mixing;  recording  stvidio;  inter- 
lock screening.  16mm  and  .35mm;  li\'e  production 
facilities;  pix  and  sound  Moviola  editing. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictiiies;  There  Is  Mticli  to  Be  Done 
(United  Fund  of  Dade  County).  TV  Series; 
Biography,  dubbing  (OfficiiU  Films).  T\'  CoM- 
MERCIAI.S:  for  Pan  American  World  AirAvays; 
Esso  International. 

Location,  Inc. 
Security    Tnist    Building.    Suite    239,    Miami, 

Florida 
Phone:  FRanklin  4-1761  A/C  305 
Carl  Warner,  Producer-Director 

(See  complete  data  under  Carousel 
Productions  listing,  New  York  City  area) 


McLEOD  FILM  COMPANY 
17  Palmetto  Drive.  Miami  Springs,  Florida 
Phone  S77-1762  A/C  305 
Date  of  Organization:  1959 
Frank  H.  McLeod,  Owner 

Services;  Motion  pictures.  T\'  spots.  Production 
scr\ices,  including  photography,  editing,  script 
semces  on  contract.  F.vcilities:  16mm  produc- 
tion, incl.  /Vrriflex  cameras.  Magii.as\nc  recording 
ecjuipment;  music  and  effects  libraries;  editing. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictiiies;  Tlie  licrtrani  Breakthrough 
(^  Bertram  Yacht  Comp;my);  People  of  the  Ages, 
Coifing  With  the  Pros  (Florida  Development 
Comnnssion ) ;  Port  Everglades  (Broward  County 
Port  .-Vuthority);  Manpower  for  Electric  Power 
( Florida  Power  &  Light  Company) . 


REELA  FILMS,  INC. 

(Division  of  W'omelco  Kuterprises) 

17  N.W.  Third  Street,  Miiuni,  Fla. 

Phones:  FR  4-2108;  PR  4-6262  A/C  305 

Date  of  Incorporation ;  1951 

Stanley  L.  Stem,  President 

F.  F.  (Ted)  Sack,  General  Manager 

E.  Read,  Laboratory  Supervisor 

J.  Lipari,  Motion  Picture  Printing  Supvr. 

J.  Latonrette,  Still  Dept.  Manager 

R.  Insua,  Editing 

B.  Engle,  Office  Manager 

B.  Parkin.  Customer  Service 
Marian  Kley,  Production  Supervisor 

C.  Biddlecom,  Director  of  Animation 

D.  Sargeant.  Sound  Dept.  Supvr. 
Merrill  \^ann.  Photo  Offset  Manager 

Services;  Production  of  industrial,  commercial 
:uid  education  material  in  all  film  media  or  Video 
Tape  for  T\',  theatre  or  promotion.  Script  serv- 
ice: research;  storybo;u<l.s.  F.vcii.ities;  3000  sq. 
ft.  studio  with  dressing  rooms  and  office;  Wcst- 
rex  sound  recording,  dubbing;  art  and  animation 
dept.;  16mm  and  .35mm  screening  room;  editing 
and  still  depts.  Animation,  titling,  graphic  arts, 
music  libraiy.  editing,  sound  mix,  sound  tians- 
fer  and  lab  ser\ice  through  release  prints;  Kine- 
scope recordings  from  \'ideo  Tape.  N'eg-pos., 
b&w  reversal  processing,  printing;  35mm  optical 
reduction  to  16mm;  Maurer  optical  transfer  to 
16mm  track;  location  \ndeo  tape  production, 
,\mpcx-RCA  tape  and  camera  facilities;  remote 
I  nick;  6  camer;i  chain. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pictihes:  Go  CU-t  the  W'liite  Porpoise 
(.Miami  Seaq\iarium);  Sanitary  Landfill  —  A 
Rcclumution  (Bahamas  Tractor  Div..  C:;iterpillar 
Corp.);  The  Big  Fight  (Sports  Cl.assics,  Inc.); 
Our  Parks,  Playgrounds  and  Pleasures  (Dade 
C^oimty  Rec.  C>)mm. );  Cardiova.scnlar  Anatomtj 
(Jackson  .Memorial).  T\'  Commercials:  for 
Norton  Tire  (B.  F.  Goodrich):  Miami  Sea- 
quarium  (Media,  Inc.);  Dade  Federal  S;ivings  & 
Lo;m;  John  H.  Heym;ui,  Inc.;  Ochoa  Enter]5rises; 
\\oinetco  Theatres,  Inc.;  Diplomat  Hotel; 
Columbia  Broadcasting  System;  \\'T\"J  Channel 
4;  Hormel  (Results  Inc.);  Cities  Service  Oil  Co. 

SOUNDAC  PRODUCTIONS,  INC. 
P.  O.  Box  2107.  Hollywood,  Fla.  33022 
Phone:  923-S426  (Hollywood)  A/C  305 
Phone:  945-0562  (Miami)  A/C  305 
Date  of  Organization;  1952 
Robert  D.  Buchanan,  President-General 

Manager 
Clarence  M.  Schleh,  [r.,  Secretary-Treasurer, 

Dir.  of  Prod. 


SOUTHEAST 


SOUNDAC  PRODUCTIONS: 

Robert  Biddlecom,  Vice-Pres.,  Tech.  Dir. 

Edward  A.  Bollinger.  Dir.  of  Photography 

Francis  Noack,  Art  Director 
Services;  Motion  pictures  for  TV,  sales  training, 
education,  public  relations;  specializing  in  anima- 
tion and  animated  syndicated  services  for  T\'. 
Facilities;  Complete  production  equipment  lor 
16mm  b&w  and  color;  two  Oxberry  animation 
stands;  .Maurer,  Arriflex  and  Cine  Special  cam- 
eras; lighting  and  sound  equipment  for  studio 
location. 

RECENT  PRODUCTIONS  AND  SPONSORS 
TV  Commercials;  for  Coca-Cola  (McCann- 
Erickson);  Shell  Gasoline;  Amstel  Brewery; 
Kresto  Milk  Products;  Carabair  Airlines;  Banco 
Credito  (Pubhcidad  Badillo.  Inc.);  Westinghouse 
(Highley  Advg.);  Whee-Lo  Toys  (DA  Advg.); 
Vulcan  Matches;  Charlies  Rum  (Mac.Millan 
Advg.);  Britt's  Dept.  Stores   (Campbell-Dickey). 


TEl-AIR  INTERESTS,  INC. 
P.O.  Box  37-469,  Miami,  Florida 
Phone:  MU  1-6362  .\/C  305 
Date  of  Organization:  1960 
Grant  II.  Gra\itt,  President 
Robert  I.  Johns.  Vice-President 
M.  L.  Gravitt,  Secretary-Treasurer 

Services;  Motion  picture  production,  photog- 
raphy, editing,  sound  recording,  script  writing, 
record  pressing,  tape  duplicating,  distribution. 
Facilities:  16inm  and  35mm  motion  picture 
equipment;  Vt"  and  16mm  sound  recording 
equipment;  Ampex  tape  duphcators;  20'  x  40'  x 
15'  studio,  screening  room,  editing  f.icilities. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures;  Broward  County  (Alkmtic 
Coast  Line  H.R.);  Gulfstrcam-IIomc  of  Champ- 
ions (GuHslrciun  Park  Race  Track);  Fiesta  of 
Five  Flags  (Pcnsacola  Chamber  of  Commerce); 
Wonderful  Story  of  Milk  (McArthur  Dairy); 
Colorful  World  of  Florida  Fashions  (Florida 
Fashion  Council). 

Other  Florida   Cities 

Van  Praag  Productions,  Inc. 
3143  Ponce  de  Leon  Blvd..  C:oral  Cables, 

Miami.  Florida 
Phone:  HlglUand  4-3191  A/C  305 

A.  Van  Pragg,  General  Manager 
(See  complete  listing  under  New  York  City) 

Goodway   Printing   Company,   Inc. 
(Florida   Films   Division) 
102  Lakeview  Bldg..  North  Palm  Beach,  Fla. 
Phone:  848-8260  A/C  305 

Stuurt  B.  Mclvcr,  Manager,  Writer-Director 
David  R.  Englimd,  Cameraman 
Richard  B.  Logan,  Editor 
(See  complete  Hsting  in  Philadelphia  area) 

HACK  SWAIN  PRODUCTIONS,  INC. 

1685  Fortuna  Street,  Sarasota,  Florida  33579 
Phone:  955-1706  A/C  813 

Date  of  Organization;  1960 
Hack  Swain,  President 
Tony  Swain,  Vice-President 
Marie  Swain,  Secretary-Treasurer 

Services;  Production  of  16mm  industrial,  edu- 
cational, documentarv'  films;  TV  spots;  35mm 
spots,  slidefilms,  stripfilms.  F.acilities;  Editing 
facilities  for  16mm,  including  sound,  interlock 
projection  and  sound  equipment;  Vi"  Nagra  tape 
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HACK  SWAIN  PRODUCTIONS: 

sx-nc  system  &  16mm  recording  equipment;  Bell 
&  Howell  sound  projectors.  Cine  Special,  Auricon, 
Arriflex.  Bell  &  Howell  cameras:  lighting. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictl-res:  pittim;  of  Pathological  Cases; 
Basic  Principles  &  Topography  of  the  Cornea  & 
Special  Uses  of  Contact  Lenses  (Obrig  Labs, 
Inc.);  Odd  Occupations  (Weeki  Wachee 
Springs);  Ghost  Hotel  (Longboat  Key  C.  of  C). 
Sltoefilms:  Untitled  sales  presentations  (Carissa 
Cosmetics,  Inc.).  TV  Commercials:  for  Pasa- 
dena Co-Op  Arts:  Rodeo,  Arcadia:  Orange  Nip 
(Ben    Hill    Griffin    Co.);    Hofm;inn    Paint. 


GEORGIA 


CHARLES  D.  BEELAND  COMPANY 

70  Fourth  Street,  \.\V.,  Atlanta,  Ga.  3030S 
Phone:  875-9088  A/C  404 

Date  of  Organization:  1938 
Charles  D.  Beeland.  Executive  Producer 
Ken  C.  Willson,  Sales  Representative 
Elizabeth  H.  Beeland,  Production  Assistant 
Johnson  A.  Duncan,  Editing  Department 
Juhan  L.  Wilson,  Camera  Department 
Services:  16mm  and  35mm  sales,  advertising, 
public  relations  and  training  motion  pictures; 
sound  slidefilms;  TV  commercials;  theatrical 
short  subjects.  All  services  from  initi;il  research 
to  final  utilization.  F-\ciLmEs:  16mm  and  33mm 
cameras  for  normal,  wide-screen  or  anamorphic 
photography;  3.5mm  animation  and  stop-motion 
camera:  wide-angle  through  telephoto  lenses, 
also  16mm  and  35mm  zoom  lenses.  Magnasync 
sound  system  for  studio  or  location.  Air-condi- 
tioned studio,  .screening  room  and  IGmni  and 
33mm  editing  equipment.  Simplex  35nim  sync 
interlock  and  dubbing  equipment  with  optical 
and  magnetic  playback;  16mm  sync  magnetic 
interlock  equipment.  Music  library;  studio,  lo- 
cation lighting;  grip,  transportation  equipment. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictires:  Small  Dinmc'ter  "O"  Ring 
Gasket  Pipe  (\'ulcan  Materials  Co.);  Electronic 
Central  Office  (So.  Bell  Tel.  &  Tel.  Co.);  xV  &  VV 
Coal  Pier  "6"  (Norfolk  &  Western  Railway  Co.): 
The  Biii  Step  Forward  (Lummus  Cotton  Gin 
Co.);  Hotel  Roanoke  (Hotel  Roanoke).  LrvE 
Progb.am:  Audio  and  visual  material  (DuPont 
Co.).  TV  Commebci.als;  for  Frito-Lay,  Inc.: 
Kingsberry  Homes  (Liller,  Neal,  Battle  &  Lind- 
sey,  Inc.);  Coca-Cola  Co.  (McCann-Erickson, 
Inc.);  Fanta  Beverage  Co.  (McCann-Marschalk). 

COLONrAl  FILMS,  INC. 

71  Walton  Street,  N.  \\  ..  Atlanta,  Ga.  30303 
Phone:  .525-5377  A/C  404 

Date  of  Organization:  1947 

Date  of  Incorporation:  1961 

Taylor  E.  Ho\Ties,  Sr.,  President 

George  E.  Dean,  Vice-President 

Clarence  B.  Glover,  Industrial  Sales  Repr. 

John  E.  Sajem,  Director  of  Art  &  Prod. 

Margaret  A.  SuUivan,  Editor,  Writer 
Services:  Creators  and  producers  of  35mm  color 
slidefilms  and  slides  and  overhead  transparencies 
for  public  relations,  sales,  training,  education  and 
sales  meetings.  Art,  photography,  editorial,  writ- 
ing and  research  services.  Animation  and  quant- 
ity production  prints.  Recording  services  avail- 
able. F.\cilities:  6,000  ,sq.  ft.  housing  equip- 
ment, business  offices,  etc.;  photographic  and 
animation  equipment,  .^udio  equipment  avail- 
able; Neumann  condenser  microphones;  Altec 
console  vWth  amplifiers;   Ampex  Vt"  multi-chan- 


COLONIAL  FILMS: 

nel  magnetic  recorders;  Fairchild  recording  lathe 
with  Grampian  inverse  feed-back  cutter. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Slidefilms:  The  "Sea"  View  of  Bank  Protection 
(Federal  Systems.  Inc.):  The  VV-Lighter  Story: 
The  Jonathan  Winters  Sales  Story  (Scripto,  Inc.). 
The  Shelter  Manager  (Atlanta  Civil  Defense): 
sales  meeting  (American  Oil  Co.);  Philosopliy  of 
"Sew"  Elementary  Mathematics  (self-spon- 
sored). School  Service  Slidefilms:  ".Veic" 
Elementary  Mathematics  —  Series  A',  10  film- 
strips;  Getting  to  Know  Great  Britain  Series.  5 
tilmstrips;  The  Human  Body  Series,  5  filmstrips. 

INTERNATIONAL  SOUND  FILMS,  INC. 

26  East  Andrews  Dr.,  N.W.,  Atlanta,  Ga.  30303 
Phone:  231-2735 

Date  of  Incoiporation:  .\ugust,  1952 

George  M.  Kirkland.  President 

E.  M.  Kirkland,  Vice-President 

Myrtis  M.  Schuman.  Secretary 

John  Gardner,  Production  Manager 

Andrew  Sparks,  Script  Writer 

Ben  Paul,  .A.wi.rffliif  Production  Manager 
Services:  Production  of  16mm  color,  b&w  mo- 
tion pictures;  industrial,  geographic,  sales  train- 
ing, educational,  documentar)'  and  T\'  films. 
Script  and  research  dept.,  studio  and  location 
filming,  T\'  commercials,  short  subjects,  stills, 
slidefilms.  F.\cilities:  16mm  sound  recording 
studio,  three  dubbers,  16mm  recording  or  Vi" 
with  Rangertone.  .\\r  conditioned  studio  and 
sound  stage,  film  production  crews  for  field  or 
studio,  music  librar\-,  editorial  services. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictcbes;  Wafer  Skiing  (\;ition.il  Com- 
mander Sales  Corp);  Georgia  Tech  Football 
Highlights  of  1962  (Georgia  Tech);  Deci.?ion  at 
Your  Doorstep  (N;itional  Organic  Corp.,  Jamai- 
ca); The  Magic  Valley  (Coosa  \'alley  Planning 
and  Development  Commission);  Human  Center- 
ed Selling  (General  Motors,  Frigidaire  Division). 


FRANK  WILLARD  PRODUCTIONS 
1S42  Briarwood  Rd.,  N.E.,  Atlanta,  Ga.  30329 
Phone:  634-2433  A/C  404 

Date  of  Organization:  1952 
Frank  H.  Willard,  Jr.,  Writer,  Director 
Charles  R.  Cannon,  jr..  General  Manager 
Mrs.  ShelK-  Herschberg,  Office  Manager 
George  Larr\-  Rogier,  Production  Manager 
J.  Hunter  Todd.  III.  Photographic  Manager 
Sam  Cravitz,  Sound  Engineer 
Lamar  Tiitwilar,  Editor 
Services:   16niin  and  35mm  motion  pictures  and 
sound    slidefilms    for    business,    public    relations, 
education.    Complete    production    and    scripting 
services.    F.^cilities:    Film   studio   building,    air- 
conditioned   sound   stage   and  editorial   facilities, 
three  16mm  and  33mm  editing  rooms;  animation, 
sound   control    and   machinen.'   rooms;    screening 
room  equipped  for  interlocks  and  print  showing; 
recording   equipment   on    16mm    edge    track    in- 
cludes  recorder,   three-channel   dubbers;    .\mpex 
Vi"  tape  and  turntables;  11-channel  audio  inputs; 
16mm  projector  sels\n  interlocked  with  dubbers 
for  mixing  and  trial  screening;  2  music  libraries 
on    disc    and    tape;    silent    and    studio    cameras: 
underwater  blimps  for  t\vo  16mm  cameras;  cam- 
era   dolK'.    Mole-Richardson    microphone    boom, 
complete   studio  lighting  and   grip   accessories   in 
sound  stage;  location  trailer. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictttres:  1963  USJC  Convention 
(U.S.  Jr.  Chamber  of  Commerce):  It's  For  You 
(Southern  Bell  Tel.  &  Tel.  Co.);  Where's  the 
Safety  Catch?  (Georgia  Textile  Manufacturers 
Assn);  Coke  Car  Wash  (Coca-Cola  Bot.  Co.V 
Slidefilms:  Coke  Sonair;  Coke  3-R/Baltimore 
(Coca-Cola  Co.):  Southern  Bell  and  the  Schools 
(So.  Bell  Tel.  &  Tel.  Co.);   Victim  or  Witness? 


FRANK  WILLARD   PRODUCTIONS: 

(Frank  Willard  Productions).  In  production: 
films  for  Georgia  Marble  Co.,  Bowater  Paper 
Corporation,  London;  Glass  Container  Manu- 
facturers ,'\ssn..  N.Y.;  Pascagoula  Refinery, 
Standard  Oil  of  Kentucky.  TV  Commebculs: 
for  Annour  X'ertigreen,  Frito-Lay's,  Blue  Horse 
Paper  Products,  Smokey  Bear  (Liller,  Neal, 
Battle  &  Lindsey);  Fillers  Products,  Inc.,  Gor- 
don's Potato  Chips  (Harris  &  Weinstein);  Com- 
municable Disease  Center  (U.S.  Dept.  of 
Health);  Gordv  Tire,  A&P  (Philip  Denton  Adv.); 
Alabama  Bell' Football  (Robert  Luckie  Adv.); 
Chix  Plant  Bed  Covers  (Lowe  &  Stevens);  Delta 
Airlines  ( Burke,  Dowling  Adams) . 


KENTUCKY 

VOGUE   FILM   PRODUCTIONS,   INC. 

Bo\\Tn;m  Field,  Louisville  5,  K.\ . 

Phone:  454-3689  A/C  502 

Date  of  Organization:  19.50 

Hal  \'inson.  President 

Elise  Meyer,  Creative  Director 

George  Weinmann,  Director  of  Photography 
Services:  Motion  pictures,  slide  presentations, 
slidefilms,  T\'  commercials,  sales  meeting  stage 
presentations.  F.\cilities:  16mm  production 
equipment,  including  sound  studio;  complete  lo- 
cation equipment  in  a  mobile  unit. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures;  77ic  P-7  Range  (R;uige  Dept., 
General  Electric  Co. ) ;  Americana  Refrigerator; 
Refrigerator  Compari.wns  (Household  Refrige- 
r:itor  Dept.,  General  Electric  Co.);  March  to  the 
People  (Campaign  Services  Co.);  Candid  Sales 
Training  (General  Electric  Co.).  Slidefilms: 
Made  to  Order;  From  Z  to  X  (Room  Air  Condi- 
tioner Dept.,  General  Electric  Co. ) ;  Customer  & 
Supplier;  The  Selling  Plan;  The  Three  R's 
(General  Electric  Co.);  Who.  Why.  What, 
Which  &  When  of  Selling  Dishwashers  (Dish- 
washer &  Disposall  Dept.,  General  Electric  Co.); 
Schcirich  Kitchens  ( H.  J.  Scheirich  Co.);  Library 
of  Colors  ( Peaselee-Gaulbeit  Paint  6:  \'arnish 
Co.).  T\'  Commebci.^ls:  for  Citizens  Fidehty 
Bank;  General  Electric  Co.;  Internat'l  General 
Electric  Co.;  various  political  candidates. 


LOUISIANA 

AVALON  DAGGETT  PRODUCTIONS 
3177  Eugene  Street,  Baton  Rouge  8,  La. 
P.  O.  Box  14656,  Baton  Rouge  8,  La. 
Phone:  DI  2-7974  A/C  504 

Avalon  Daggett.  Sole  Owner,  Writer, 
Director,  Photography 

Jesse  Davis.  Editing 
Seb\tces:  Motion  pictures  for  public  relations, 
sales,  training,  education  and  T\".  F.\cilities: 
Mitchell,  Cine-Special  and  Bolex  cameras:  light- 
ing and  sound  equipment  for  studio  and  location; 
editing  room:  all  production  facilities  a\'ailable. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.v  Pictures:  Miles  Over  Water;  Big  Span; 
Miles  Over  Mar.shes  (La.  Dept.  of  Highwavs); 
A  Watj  of  Life;  We,  The  People  (La.  State 
Sovereignty  Commission ) . 

PAN  AMERICAN  FILMS 
822  North  Rampart  St.,  New  Orleans,  La. 
Phone:  .522-5364  A/C  504 

Date  of  Organization:  August,  1950 
J.  M.  Le Blanc,  Partner  &  Prod.  Mgr. 
Frank  Richard,  Partner 
Jos.  .\.  LeBaron.  Chief  Editor 
j.  R.  Lawton.  Sound  Engineer 
\\alter  Rivet,  Chief  Cameraman 
Larr\-  Zimmer,  Film  Processing 
W.  Segui,  Sales 
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PAN  AMERICAN  FILMS: 

Services:  I6nim  film  procliittion,  color  or  b&w 
for  clociiiiirntarx ,  educational,  industrial  and  spe- 
cial event  films.  F.\c:iLrnES:  Ciomplete  Hinmi  lab- 
oratory, l)&\\  processing,  reversal,  uei;ati\e  and 
positive  printiiii;;  color  duplication;  editing  and 
sound  recording.  Mole-Hicliardson  lighting;  Arri 
16,  1200  .-Vuricon.  Bell  &  Howell  and  Cine  Spe- 
cial cameras.  .Manrer  Ifjmm  recorder;  Magnasync 
16mm  and  17' sunn  magnetic  film  recorders;  Bell 
&  Howell  Ifimm  printing  eciuipment. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Picti  hi;s:  1961  Supar  Hint  I  (Now 
Orleans  Midwinter  Sports  Assn.);  Siifitir  Mill, 
Drcdfie  Pump  (Dibert,  Bancroft  &  Ro.ss  Co.); 
Canco  Closing  Maclunc  (American  Can  Co.); 
Tiilane  Football  (Tulane  University). 


NORTH   CAROLINA 

WALTER  J.  KLEIN  COMPANY,  LTD. 

1214  i:li/al)ctli  Ave,  C:liarl(.lte,  \.  C.  2.S204 

Phone:  :i77-l(i4(i  A/C  7(14 

Date  of  Organization:  May.  1948 

\\'alter  J.  Klein,  President 

Klizabeth  G.  Klein,  Vice-President 

Miss  Johnsie  Walters,  Production  Dir. 
Sehvicks:  Production,  distribution  and  updating 
I  of  public  service  lA'  films,  sales,  sports,  training, 
industrial  films,  slidefilms,  TV  commercials. 
World-wide  coverage.  Facilities:  Soundproof 
studios  for  16mni  ;ind  .3-5mm  productions.  .•\nipe\, 
I  Magnacord  and  Stcllavox  recorders  with  Ranger- 
tone  s\iic.  Theater,  editing,  storage  and  distribu- 
tion rooms.  Offices  for  art.  photograpin',  copy- 
writing,  still  processing.  Mobile  setup  for  re- 
motes. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictiuks:  Alive!  (Anheuser-Busch, 
Inc.);  The  Clock  (Ramsey  Corp.  &  Coca-Cola 
Co.);  Ocean  Siirpri.vcitui/  (Ocean  Hiway  .\ssn.); 
Surprisetcaij  One  (Home's  Enterprises,  Inc.); 
Inter-American  Snrpriseuaij  (Firestone  Tire  & 
Rubber  Co.). 


TENNESSEE 

CONTINENTAL   FILM   PRODUCTIONS   CORP. 
2320  Kossville  Blvd.,  Chattanooga,  Tenn. 
Phone:  267-4302  A/C  615 
Date  of  Incorporation,  19.53 
James  E.  Webster,  Pres.  k  Kxec.  Producer 
Summerfield  K.  Johnson,  Jr.,  Vice-President 

&  Treasurer 
Thom;is  ("nitchfield,  Secreturxi 
Viktor  \.  W'ilkens,  Production  Manager 
Charles  E.  I.:i\  ton.  Jr.,  Director  of  Commercial 

Photoiirapliy 
Robert  B.  Smith.  Jr.,  Sound  Engineer 
Services:  16mm  ;»id  .3.5mm  color  ami  !)&w  live 
and  animated  motion  pictures;  sound  slidefilms; 
industrial  sales,  sales  and  personnel  training, 
documentary,  public  relations,  medical,  educa- 
tional and  T\'  films.  Complete  commercial  still 
photograph)  dept..  including  color  negative  and 
type  "('"  print  processing  c(iuipment.  Facilities: 
Production  tacilities.  including  Ifinim  and  35mm 
cameras,  sound  st.ige  and  recording  rooms,  mo- 
bile location  imit,  synchronous  recorders,  single 
system  cameras,  FilmoRama  lenses;  lighting 
equipment;  complete  art  and  animation  depart- 
ment. Perm;ment  creative  staff  —  writers,  di- 
rectors and  musical  director. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictibes:  Carciniwui  Rectum  i  Newell 
Hospital).  Slidefilms:  The  Thirstij  Thirty-One 
(Cavalier  Corp.);  Installation  of  Sutellitc  Bcier- 
age  System:  The  Pause  That  Pays  (The  Coca- 
Cola  Co.);  Bales  of  Bills;  Something  to  Be  Proud 
Of  (Harris  Foundiy  &  Machine  Co.);  The  New 
Kentucky  Story  (K\.  Family  Security  Ins.  Co.); 


CONTINENTAL  FILM  PRODUCTIONS: 

What's  Your  Line  (Morrison  Cafeterias  Consoli- 
dated. Inc.);  His  Xihs  (Burke.  Dowling,  Adams 
.\gcy.);  Modern  Maid  Story-63  (Tenn.  Stove 
Works);  A  Special  Solution  (Layman  Life  In- 
surance Co.).  T\'  C;oMMi;nciALs:  for  Grcenvillc- 
News  Piedmont  (Lowe  &  Hall,  .\dvg,);  theater 
trailer  for  Southern  Style  Foods. 


SAM  ORLEANS  FILM  PRODUCTIONS,  INC. 

211  \\  .  tannberlaiKl   \\e..  knowille  17,  tenn. 

Phone:  523-S09S 

Date  of  Org;uiization:  1946 

Samuel  P.  Orleans.  President 

Oreda  Laiitz,  Office  Manager 
Services:  Production  services  for  16  and  33mni 
color  and  b&w;  includes  script  and  editing  for 
documentary,  training,  public  relations  and  in- 
dustrial motion  pictures.  Facilities:  Offices, 
cutting  room,  dark  room,  projection  room,  motion 
picture  production  equipment  including  trucks, 
lights,  cameras,  sound  equipment.  Equipment, 
storage  space,  trained  personnel  supplied  for 
theatrical  MP  producers. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictirfs:  Ringside  of  Value  Engineer- 
ing I  .Xnicrican  Welding  &  Mfg.  Company);  At- 
oms for  the  Americas  (  V.  S.  Atomic  Energy  Com- 
mission); Small  Airfield  for  Tactical  Situations 
(U.  S.  Nav\-);  Radioisotopes  —  Safe  Servant 
of  Industry  (  Molesworth  Assoc);  Training  film  — 
Nuclear  Ship  Savannah  (Maritime  Administra- 
tion &  Atomic  Energy  Commission). 
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FOTOVOX,  INC. 

1447  I'nion  .\vcnue.  Memphis.  Tenn.  3S104 

Phone:  275-3192 

Date  of  Organization:  19.51 

Date  of  Incorpor.ition:  1955 

Elston  Leonard.  Ir..  President 

G.  Kenneth  Futrell,  Vice-President 

F.  M.  Leonard,  Secretary-Treasurer 
Services:  Research;  script;  production  ol  mo- 
tion pictures,  slidefilms;  special  presentations  for 
business,  industry.  Tele\'ision  commercials  and 
scries  productions.  Studio  or  location.  Anima- 
tion, live-action,  documentary.  C^ustom  recording 
and  tape  duplicating.  Facilities:  Drive-in  sound 
st:ige  50'  x  75',  second  stage  18'  x  30';  theatre 
with  projection  room  equipped  for  interlock 
screening;  st;uiding  sets  ;uid  scene  dock;  prop 
room:  constniction  shops:  talent  file;  art  and  ani- 
mation department;  Hot  press  titling  equipment; 
four  editing  rooms,  .Moviola  equipped;  sesen  mag- 
netic channels  and  mixer,  Stancil-Hoffman  record- 
er and  dummies:  .Magnecord  tape  duplicator,  por- 
tiible  s\nc  recorder;  limiter  amplifier,  equalizers; 
sound  effects  librar\"  and  4  music  libraries;  Mit- 
chell. .\nricon  and  Cine  Special  camera  equip- 
ment; electronic  control  slidefilm  animation  cam- 
era; hydraulic  Crab  dolly;  Telefunken  and  E\' 
microphones;  Mole-Richardson  mike  boom  and 
perambvdator;  M-R  and  .McAlister  lighting  equip- 
ment; grip  equipment  and  sun  reflectors;  small 
b;ickgronnd  projection  screen;  .still  equipment. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pi<:ti'res:  Our  Anu  ricau  Heritage,  Com- 
ntunis-m  versus  Cainf(disni.  Cliallengi-  To  Ameri- 
cans. The  \Var  We  Are  In.  Series.  0\ir  Services 
and  Materials  (National  Education  Program); 
Carotid  Body  Tumor  (University  of  Tennessee 
College  of  Medicine).  Slidefilms:  Combination 
Division  Recruiting  { Lavidge.  Davis  &  Newman 
Agency);  What  Do  Ton  Want  Out  Of  Life 
( .\merican  Frontier  Life  Insurance  Co.):  Unto 
the  Vttermo.st  (National  .\ssn.  of  Free  Will  Bap- 
tists): Telephone  Tips  (Olan  Mills);  Your  At- 
titude is  Shotving;  Setting  the  Stage  (Holiday 
lims  of  .America  Inc.);  Humko  Kofluy  (Simon 
and  Gwynn  .\gency).  T\'  Co.mmercials:  for 
Tigrett  Industries;  Act-on  Rub   (Brick  Muller). 


EAST  CENTRAL 


MICHIGAN 

Metropolitan   Detroit   Area 

Alexander   Film    Co. 
5140  Tootmoor.  Blooinfield  Hills,  Mich. 
Phone:  Midwest  4-1212  A/C  313 
Donald  Ringsrcil,  President 

(See  complete  listing  under  Colorado) 


Atlas    Film    Corporation 
\\(i(Kl\\;ird  «S:  \\  est  Long  Lake  Hoad 
Box  94,  Bloomfield  Hills.  Mich. 
Phone:  Midwest  7-1155  A/C  313 
James  L.  Herman,  in  charge 
(See  complete  listing  under  Chicago  area) 

WILLIAM   DENEEN,   INC. 

16210  Meyers  lU):i(l.  Detroit,  Mich.  4S235 

Phone:  UNisersity  1-1673  A/C  313 

Date  of  Organization:  1954 

William  Deneen.  Producer 

William  F.  Martz.  Vice-President 

Elaine  M.  Benson.  Secretary-Treasurer 

Grace  Garland,  Editing 

Elmore  Leonard.  Script  Sujyervisor 

James  P.  Colson.  Production 
Services:  Production  of  educational,  religious, 
industrial  and  theatrical  motion  pictures.  Facili- 
ties: Sound  stage  .50'  x  60':  .35mm  and  16mm 
equipment;  ^"  ;uid  16mm  s\*nc  sound  recording; 
lighting:  Oxberrs-  animation;  cutting  rooms,  etc. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.N  PiCTCRES:  Cliryshr  '64  (C'hrysler  Cor- 
poration); Julius  Caesar.  The  British  Isles.  Hun- 
gary &  Com»ii()ii.S7n.  Spain  —  Island  in  Europe 
(Encyclopaedia  Britannica  Films,  Inc.). 

NEIL  DOUGLAS  PRODUCTIONS 

3030  Irocinois.  Detroit.  Michigan  4S214 

Phone:  923-0303  A/C  313 

Date  of  Organization:  1929 

.Neil  Douglas,  Otuner-Prcsident 

Marion  Books,  Executive  Director 

Rosalie  Douglas,  Creative  Ass-isiant 
Services:  Production  in  the  fields  of  tr:ivel,  edu- 
cation and  industry  promotion.  Facilities:  Arri- 
flex,  Bolex  and  Bessamatic  cameras  with  lenses 
from  zoom  to  extreme  telepboto  to  extreme  wide 
angle;  full  editing  e(iuipment  and  resources  for 
sound  iuid  voice  coiitrnl;  studio  with  lighting 
equipnirnl. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictvres:  The  Fabulous  Mystery  of 
Modern  Turkey.  The  Magic  Charm  of  Ausiria's 
Wonderland.  The  Undiscovered  Chartn  of  Ger- 
many. Engli.sh  and  Sp.anish  versions  (Lufthansa 
German  .Airlines);  A  Dream  Come  True  (Minne- 
vvaska  Mountain  Houses);  The  Wonderland  of 
Austria  (.Austrian  Federal  Railways);  Aynerica  — 
The  Greatness  That  Is  Ours,  six  others  in  work 
(Universal  Films). 

Jerry  Fairbanks   Productions 

of   California,    Inc. 
18930  Greenfield,  Detroit,  Mich.  48235 
Phone:  273-6211  .VC  313 

Malcolm  Doolev-,  Representative 

(See  listing  under  Los  Angeles  area) 

Entire  Contents  Copyright  1964 
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DETROIT,  MICHIGAN 

F.  B.  N.  FILMS 
15240  Crescentwootl,  East  Detroit,  Michigan 
Phone:  PR  5-0114  A/C  313 

Date  of  Organization;  1958 
Bert  Penzien,  Owner,  Cinematogmphcr 
Robert  Brose,  Script  Writer,  Sales 
Robert  Anthon\',  Narrator,  Technical  Research 
Ser\ices:    Complete   production   of    16mm    and 
35mm   commercial   motion   pictures   for   theatres 
and  T\'.  Facilities;  35mm  Cineflex  camera  with 
zoom  and  regular  lenses;  16mm  and  35mm  Movi- 
ola   and    editing    equipment;    animation    stand; 
Magnasync   sound    recording;    camera    c;ir:    small 
studio  space;  ColorTran  lighting. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Theatre  &  TV  Commerclals;  Hvgrade  Bris- 
quetts;  Hvgrade  Hot  Dogs  (W,  B.  Doner  Agen- 
cy); Lazy  Boy  Rocker  (Manin  Hahn  Agency); 
Everglo  (Vanguard  Agencv);  Go  Kart,  Go 
(CKLW  TV);  Series  of  143  (Dolan  Screen  Ads). 

ROBERT  FISHER   PRODUCTIONS 

2S400  Swan  Island  Dri\  c,  Grossc  lie,  Mich. 
Phone:  ORleans  6-0440,  6-3307 

Date  of  Organization:  September,  1957 

Br;mch    Office:    3629    Idlewild    Avenue,    Cin- 
cinnati 7,  Ohio.  Phone;  WOodburn  1-3515. 

Frank    F.    Fisher,    Sr.,    Vice-Pres.    in    charge. 

Robert  S.  Fisher,  Producer 

Frank  F.  Fisher,  Sr.,  Vice-President 

Marian  S.  Fisher,  Vice-President 

Audrey  J.  Fisher,  Secretary 
Services;    Producers    of    motion    pictures,    film- 
strips,   sales   meetings,   T\'   commercials.   Facili- 
ties; Camera  gear  only;  remaining  facilities  and 
equipment  rented  as  required. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoTiox  Pictures;  Rockwell-Standard  Makes  Its 
Move  (Rockwell-Standard  Corp);  Fun  on  Wheels 
(Falcon  Clubs  of  .America);  The  Living  Flame 
(United  Fund  of  Pontiac);  Test  Stop  (United 
Motors  Service  Div.,  General  Motors  Corp.). 
Slidefilms;  Qnalitij  Is  a  Thing  Called  Class 
(Prestolite  Batterv  Div.). 


FLOREZ  INCORPORATED 

815  Bates  Street,  Detroit,  Mich.  4S226 
Phone:  woodward  2-4920  A/C  313 

Sound  Studio;   25305  John  R.  Ro:id,  Madison 
Heights,  Michigan 

Date  of  Organization:  1931 

Genaro  A.  Florez,  President 

Hans    A.    Erne,    Executive    Vice-President    & 
General  Manager 

J.  Raymond  Cooper,  Senior  Vice-President 

John    K.    Kleene,    Vice-President    &    Creative 
Director 

Clark    E.    Pardee,    Jr.,    Vice-President.    Client 
Service 

Charles  W.  Sabin,  Sceretanj-Treasurer 

M'illiam  I.  Taylor,  Editorial  Manager 

Harry  Breitmeyer,  Production  Manager 
Services;  Management  consultation  on  sales  man- 
power development.  Planning,  writing  and  pro- 
duction of  complete  s;iles  training  programs.  Pro- 
duction of  audio-visual  media,  including  motion 
pictures,  motion  slidefilms.  sound  slidefilms,  fibi- 
stiips,  recordings,  slides  and  transparencies,  flan- 
nelboard  presentations,  charts  and  printed  ma- 
terials. Personnel  Services  Division  offers  con- 
sultation, research  and  personal  testing.  \'isual 
Presentation  Division  offers  graphic  and  film  arts 
services,  plus  meeting  plans  and  arrangements. 
Facilities;  Six-stoiy  main  office  in  dowTitown 
Detroit.  4,000  sq.  ft.  sound  studio  in  suburban 
Madison  Heights. 

RECENT      PRODUCTIONS      AND      SPONSORS 
Motion-  Pictubes;   C/cfl,i  As  a  Whistle:  ^todcrn 
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FLOREZ  INCORPORATED: 
Applications  of  Ancient  Truths  (Bissell)-  The 
World's  Finest  (Gulf  Oil);  Quality  Car  Care  (J. 
Walter  Thompson).  Slidefilms;  The  Pride  in 
Gulf  pride;  The  Customer  (Gulf  Oil);  Your  Job 
(Amcr.  Supply  &  Machinerv  Mfrs.  Assn.);  Sell- 
mg  Options  for  Profit;  The  Car  of  the  Year; 
Sicutg  Against  Competition  (American  Motors)' 
Selling  Impressions  -  1964;  Three  Watjs  from 
the  Pivot;  Your  Profit  Line  ( Westinghouse  Elec- 
tric Corp.). 


GROUP   PRODUCTIONS,   INCORPORATED 

3600  \\  est  McNichols,  Uttniit,  Midi.  4S221 
Phone  UNiversity  4-3700  A/C  313 

Date  of  Incorporation;  1957 

Branch  Office:  209  East  48th  St.,  New  York, 
X.  \.  10017.  Phone:  PLaza  5-3667  AC  212 

Tulh-  F.  Rector,  President 

William  J.  Pcarcc,  Vice-President 

Michael  M.  Brown,  Secretary  &  Exec.  Prod. 

Robert  A.  Carlson,  Executive  Producer 

D.  B.  Young,  Treasurer 

Joseph  Petro\ich,  Animation  Director 

Skip  Sheeran,  Jr..  Animation  Director 
Services;  .Motion  picture  and  TV  commercial 
producers.  Facilities;  Complete  live  action  mo- 
tion picture  ;md  animation  production  facilities. 
RECENT  PRODUCTIONS  AND  SPONSORS 
TV  Commercials;  Series  for  Buick;  Coca-Cola- 
Savings  &  Loan  (McCann-Erickson);  Chry-sler 
(Young  &  Rubicam);  Thunderbird  (J.  Walter 
Thompson);  Corvair;  Delco  ( Caimpbell-Ewald 
Co.);  and  others. 


HAIG   AND   PATTERSON,    INC. 

15  East  Betlume  A^  c.,  Detroit,  Mich.  4S202 
Phone:  TRinity  3-0283  A/C  313 

Date  of  Org;uii-/,ation;  1937 
Branch:  The  Talbott  Tower,  Suite  375,  Dayton 
2,  Ohio.  Phone;  BAldwin  3-9321.  J.  T.  Pat- 
terson, Chairman  of  the  Board. 
J.  T.  Patterson,  Chairman  of  the  Board 
Earl  E.  Seielstad,  President 
C.  W.  Hinz,  Vice-President,  Secretary 
Don  R.  Hagedon,  Production  Manager 
Services;  Industrial  sound  slidefilms,  motion  pic- 
tures,  meeting   guides,   instruction    manuals   and 
lecture  charts.  Facilities;  Complete  film  studio 
permanentK-    staffed    witli    writers,    artists,    pho- 
tographers and  technicians. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures;  Make  Sales  Soar  in  Sixti/  Four 
(Pittsburgh  Plate  Glass  Co.);  A  Documentary  on 
Reactive  and  Refractory  Metal  Tubing-  Tuhe- 
manship  for  Today  and  Tomorrow  (Wolverine 
Tube  Div.,  Calumet  &  Hecla,  Inc.).  Slidefilms- 
Tiger  By  the  Tail;  Benefits  of  the  24  24  War- 
ranty; Understanding  the  24/24  Warranty;  Never 
On  Sunday;  Chart  the  Course;  The  Jungle;  The 
Thrust  Ahead  For  '64.-  Weather  Forccas-i  (Cadil- 
lac Motor  Gar  Div.,  General  .Motors  Com)- 
Here's  The  Score  on  the  24/24;  Benefits  of  the 
24  24  Warranty  (Buick  Motor  Div.,  General 
-Motors  Corp.);  A  Man  With  Problems  (Carmet 
Div.  Allegheny  Ludlum  Steel  Coip.)-  Old 
Shocks  Are  New  Business  (Parts  Div,,  Chr\sler 
Corp  );  Installing  Piston  Rings  on  Farm  Tractors 
(Perfect  Circle  Corp.);  Jeep  J -Series  Fleet  Sales 
(Kaiser  Jeep  Corp.). 


A  Majority  of  Film  Awards 

-.'"  Producers  whose  listings  appear  in 
these  pages  have  consistently  won  the  vast 
majority  of  awards  given  to  outstanding 
films  through  the  years.  Their  experienced 
staffs,  superb  facilities  and  dedication  to 
this  medium  is  evident  in  the  quality  of 
pictures  produced  by  companies  listed 
in  this  14th  Annual  Production  Review. 


THE  JAM  HANDY  ORGANIZATION,  INC. 

2821  East  Grand  Bhd.,  Detroit,  Mich.  4S211 
Phone:  TRinity  5-2450  A/C  313 

Date  of  Organization;  1917 

Officers 

Jamison  Handy,  President 

John  A.  Campbell,  Treasurer 

William  G.  Luther,  Sr.  Vice-President, 
in  charge  of  Automotive  Operations 

Russell  B.  Robins,  Sr.  Vice-President, 
Merchandising  and  Marketing 

Everett  F.  Schafer,  Sr.  Vice-President. 
Planning  and  Programming 

Eugene  Hunter,  Vice-President,  Contacts 

Harold  Dash,  Vice-President,  Western  Contacts 

Hughes  Southwell,  Vice-Pres.,  Business  Theater 

Dean  Coffin,  Vice-Pres.,  Specialized 
Meeting  Services 

X'incent  L.  Hennan,  Secretary 

Branch  Offices 

New   York;    1775   Broadwav,    New   York    19, 

New  York.  Phone  jUdsoii  2-4060.   Hennan 

Goelz,  in  charge. 
Chicago;   230  N.   Michigan  Avenue,   Chicago 

1,    Illinois.    Phone;    STate    2-6757.    Harold 

Dash,  Vice-President,  in  charge. 
Hollywood;  1680  North  Vine,  HoU\-wood  28, 

California.      Phone;       Hollywood'     3-2321. 
Pittsburgh,      Pennsvlvania.     Phone;      ZEnith 

0143. 
W.ASHiNGTO.v,    D.    C;    Phone;    ENterprise    1- 

2450.  Harr\-  Watts,  in  charge. 
Toronto:   103  Queen  Street,  East,  Toronto  1, 

Ontario.    Phone;    EMpire    3-8856.    William 

Dalley,  in  charge. 

Services;  Motion  picture  production:  commer- 
cial, industrial  and  sales  promotion;  personnel, 
customer  and  public  relations;  minute  movies; 
sponsored  shorts;  safet\,  educational  motion  pic- 
tures; television  commercials;  theatrical  and  non- 
theatrical  distribution  service.  Filmstrip  and  slide- 
film  production:  commercial,  industrial,  sales 
training  and  shop  training,  customer  relations  and 
public  relations;  merchandising;  training;  cartoon. 
Glass  slides,  transparencies,  slide  racks,  opaque 
materials.  Meetings  as.n'.tancc:  staging  and  pro- 
jection service,  convention  programs,  live  shows. 

Facilities;  Complete  studio,  Sound  stage,  re- 
cording, set  construction,  direction,  casting,  scene 
design,  mock  ups,  miniature,  stage  management, 
field  reconnaissance,  animation  studios,  music 
direction  and  orchestra,  rear  projection,  prop  de- 
partment, speech  and  acting  coaching,  shde- 
film  studio,  film  processing  laboratories,  art 
department,  location  equipment,  creative  staff. 
Projection  equipment  sales  and  service.  Special 
devices;  suitcase  projectors.  Shoppers  Stoppers, 
continuous  loop  projection,  projectors,  synthetic 
training  devices. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures;  Servicing  Brakes  for  Safely 
(Wagner  Electric  Corporation);  Tedlar  —  The 
Finis/i  that  Cant  Wear  Out  (E.  1.  du  Pont  de 
\emours);  The  Chair  (The  United  Presbyterian 
Church  in  the  U.S.A.);  Divcrsability  in  Modern 
Metal  Forming  (Mueller  Brass  Company);  De- 
cision of  Love  { Pontifical  Association  of  tlie  Holy 
Childhood);  Progress  Report  Number  2  (Bendix 
Svstems  Division);  Company  Profile  (The  Hoov- 
er Compain);  813  and  Why  (.Xerox  Corpora- 
ation);  Golden  Opportunity  (Brunswick  Corpora- 
tion): A  Tran.'ifer  Concept  for  Freight  Containers 
(U.  S.  Steel  Corporation);  You  Are  Important 
(Sinclair  Refining  Company);  The  Spenders  (Na- 
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THE  JAM  HANDY  ORGANIZATION: 
tional  Council  of  Churches).  Slidefilms:  It 
Takes  Two  (American  Can  Company);  One 
Sight  -  One  Sound  -  One  Sell  (The  Coca-Cola 
Companv);  Profiles  from  a  Point  of  View,  What 
Makes  Sammy  Tick  (Minute  Maid  Company). 
1963  School  Service  Releases:  Voice/  Sounds; 
First  Experiences  tcith  Heat;  Great  Composers 
and  Their  Music;  Using  Parts  of  Speech;  Using 
Punctuation  and  Capital  Letters;  Lands  of  East 
and  Southwest  Asia.  

HENNING   AND    CHEADIE,  INC. 
1001(1  (iricnlicld  Huacl,  Dclroit,  Mich.  4S227 
Phone:  BHoadway  2-1000  A/C  31.T 
Date  of  Organization:  1915 
George  R.  Cheadle.  President  &  Treasurer 
John  n.  losepli,  Vice-President  &  Secretary 
Harold  Ddhrowa,  Editorial  Director 
Fred  W".  Oeuker,  Art  Director 
John  Slehne\-.  Photographic  Director 
Services:    Preparation    of    sales   promotion    and 
training      programs      and      materials      including 
motion  pictures,  sound  slidefilms.  overhead  trans- 
parencies, charts  and  literature.  F.vcilities:  \\'rit- 
ers,  photography,  recording  and  direction. 
RECENT      PRODUCTIONS      AND      SPONSORS 
Motion    Picri  iiks:    The   Willir   Hesloii    Scholar- 
ship Aieard  (Mich.  .Memorial  Park);  The  Toledo 
End  Feed  Chopper  (Toledo  Scale).  Slidefilms: 
Se//irig   FoMoCo  and   Rotunda   Parts;   Adjusting 
the  FoMoCo  Air  Conditioning  Unit  (Ford  Div.); 
It's  What's  Up  Front  That  Counts  (Yard-Man). 
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INSTRUCTIONAL   ARTS,   INC. 

16210  Meyers  Road.  Detroit,  Mich.  4S235 

Phone:  UNivcrsity  2-3932  A/C  313 

Dale  of  Organization:  1946 

Nicholas  J.  Beck,  President 

James  W.  .Vtkinson,  Vice-Pres.  &  Treasurer 

Harrv  B.  Rottiers,  Secretan/ 

VV.  Gerald  McCray,  Editorial  Chief 
Services:  Cre;iti\e  and  production  staff  for  slide- 
films,  motion  pictures,  slides.  instruction.al  man- 
uals, catalogs,  artwork  and  photography.  .Xudio- 
visuid  equipment  sales.  Facilities:  Complete 
art  and  photographic  departments  including  40'  x 
50'  .stage  with  e<iuipnicnt  for  still  or  motion  photo- 
graphy; still  hiboratorics;  16mm  and  3.5mm  ani- 
mation stand:  recording  studio;  hot  press  typeset- 
ting dcpartmcTit. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  PicrvnEs:  Chrysler  Dealer  Idcntificalion 
(Chrysler  Corp.).  Slidefilms:  Recommenda- 
tions for  Commercial  Vehicle  Sizes  and  Weights 
(Aiitomohile  Mfrs.  Assn.);  So  Yoii  Want  to  Buy 
a  Mounted  Picker  (New  Idea  Farm  Fq.  Co.); 
CMC  for  1964  (Truck  &  Coach  Div.,  General 
Motors  Corp.);  The  All  Xew  Kelvinator  Trimwall 
(American  Motors  Corp.). 


^ 


KERBAWY  -  MPO 
1300  Buhl  Biiildin;;,  Uelroit,  Mich.  4S226 
Phone:  Woodward  3-0201  A/C  313 

Haiord  Kcrl)auA'.  President 
Lester  T.  Dii\is,  |r.,  Vice-President 
Victor  F.  Radcliffe,  Vice-President 
John  E.  Parrolt,  Vice-President 
James  R\  an.  Program  Development 
Alvin  C.  Priehs,  Jr.,  Acct.  Executive 
Gilbert  C.  Sorensen,  Production  Manager 
Irene  C.  B\erlein.  Asst.  to  the  President 
Services:  C^immunications  and  technitpies  in  all 
areas   including   —   complete   training    programs, 
motion  pictures,  sales  meetings,  con\cntions,  li\e 
sho«s.  closed-circuit  T\',  T\'  commercials,  slide- 
films,   collateral  materials,  special  projection  de- 
vices. Facilities:  Studios  in  New  York  and  Los 
Angeles. 

(Also  see  .MPO  Productions,  New  York  City) 


REGAN    PRODUCTIONS,    INC. 

lilT.iO  Ralston.  Oclruit,  Mich.  IS203 

Phone:  TUlsa  3-2800  A/C  313 

Date  of  Organization:  July,  19.50 

Branch:  600  S.  George  .St.,  Mt.  Prospect,  111. 
Phone:   392-5090.   William   \.   Bates,  Repr. 

Lawrence  M.  Regan.  President 

Warren  Hart,  Vice.-President-Ceneral  Manager 

Charles  \V.  Bishop,  Secretary 

Robert  T.  Chester.  Detroit  Area  Sales 

William  E.  Kegel.  Detroit  Area  Sales 

William  .V.  Bates,  Chicago  Area  Sales 

Rov  .\nthonv.  National  Sales  Associates 

George  W.  Sill.  Director 

Nicholas  P.  Kelly.  Director  of  Photog. 

John  T:icconclli,  Director  of  Art 

William  R;imscy,  Shipping  &  Distribution 

Norma  G.  Campbell,  Accounting 
SEimcES:  Complete  programs  for  training,  sales 
promotion,  public  relations  ;uk1  education,  in- 
cluding sound  motiim  pictures,  sound  slidefilms, 
business  meetings,  film-controlled  meetings,  print- 
ed materials,  stage  presentations,  audiographs 
and  T\'  spots.  Facilities:  Studio  and  stage  de- 
signed, built  and  equipped  for  motion  pictme  and 
slidefilm  production. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictcrf.s:  Even  More  In  '64  (B.  F. 
Goodrich  Co.);  Slidefilms  &  Film  Controlled 
Meetings:  Magic  of  a  Name;  You  and  Wards: 
The  Book  of  Fundamentals;  P.  I.  Vs.  Standard 
Instructions:  One  for  the  .Afonci/;  It  Adds  Up: 
Top  Quality  Painl;  Best  of  the  Bargain;  Sell  It 
F.a.ty  with  Charg-All:  The  Rule  of  Five;  Put  Your 
Sales  in  the  Credit  Column;  Top  Quality  Paint  — 
A  Cover  Story;  Charg-All  The  Friendly  Revolu- 
tion (Montgomery  Ward  &  Co.):  Direct  Line  to 
Royalty;  Procedures  for  Profit  (ChiAsler  Corp.); 
C<;)i-Do  the  Magician;  1963  Budget  Sale.tmaker's 
Conference;  State  of  the  Bw^iness  (B.  I".  Good- 
rich Co.);  1863  -  A  Key  to  Product  Improve- 
ment; Rcspon.^ihility  .  .  .  The  Key  to  Fair  Ad- 
iu.tlment  (Lincoln-Slercun.);  The  Profit  Catch 
(Dodge  Truck  Div.) ;  and  others. 

ROSS  ROY,  INC. 

Motion  Picture,  Visual  .\ids  &  Stage  Div. 
2751  E.  Jefferson  Ave.,  Detroit.  Mich.  48207 
Phone:  LO  7-.3900  A/C  313 

Branch:  500  Fifth  .\venue,  New  York,  N.  Y. 
10035.  Phone:  .565-3900  A/C  212.  William 
A.  Walker,  Exec.  Vice-Pres.;  F.  Henry  Lar- 
son, Viee-Pres.  &  Acct.  Exec. 

Thom;is  P.  Marker.  Vice-President,  Stage 
&  Motion  Picture  Production 

Donald  G.  Tracy,  Vice-President.  Visual  Aids 

Robert  S.  Fisk,  Vice-President,  Creative 
Supervisor  —  Merchandising 

Peter  T.  Brown,  Production  Stage  Manager 
Services:  Create  and  produce  motion  pictures, 
slidefilms  ;uk1  industrial  theatre  programs  of  all 
kinds.  Facilities:  Creative  and  supervisory  staff; 
film  editorial  f;Hilities;  two  equipped  stages;  con- 
tinuing contractual  agreements  c(>\'eriiig  specializ- 
ed creati\('  re(|Miretnruts  ;ind  ineclianical  facili- 
ties. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictitres:  Facts  and  Fire  (Chrysler- 
Pl\ mouth  Div.);  The  Story  of  General  Electric 
R.  T.  V.  (Silicone  Products  Dept.,  General  Elec- 
tric Co.);  Inside  '64.  series  of  5;  Your  competition 
(Dodge  Div.,  Chry.sler  Coip.).  Slidefilms:  The 
Shape  of  the  eO's;' Proof  Kit  Proof  (Metallurgical 
Products  Dept.,  General  Electric  Co.);  Whut  Are 
M'e  Waiting  For?  (King-Seeley);  Customer  Care 
in  Action  (Chrvsler  Corp.). 

These  Exclusive  Review  Reports  Are 
a    Copyrighted    Business    Screen    Feature 
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CARl  SYKES  COMPANY 

1025  E.  Maple  .\\  c..  Birmingham,  Michigan 

Phone:  646-SS2S  A/C:  313 

Diite  of  Incoqioration:  1962 

Carl  B.  Svkes,  President 

\iolet  Gardner,  Vice-President 

Hed\-  Glaettii,  Treasurer 

Nelson  Sykes,  Chairman  (PR  Advisor) 
Services:  Motion  pictures,  slidefilms,  scripts  for 
business,  .sales  training  .and  education.  "Cllialk- 
board"  cartoon  art  films.  Public  relations  and  pro- 
motional films  for  schools.  Facilities:  Artists. 
wTiters  and  crew  "available." 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MtmoN  PiCTiHE:  And  Return  a  Man  (\'alley 
Forge  .Military  Academy.  Slidefilms;  Bridge  to 
More  Sales,  Pathways  to  Prospecting,  From  Dial 
to  Deal,  Floor  Traffic  Selling  (Ford  Motor  Com- 
pany, Tractor  &  Implement  Division). 

Van  Pragg  Productions,  Inc. 
2301  Dime  Building,  Detroit  2C,  Mich. 
Phone:  WO  2  4S9ri  (1W.\:  313/222-5029) 

.\ndrew  Pastula,  General  Manager 
(See  complete  listing  under  New  York  City) 
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VIDEO   FILMS,    INCORPORATED 
10(14  E.  Jefferson  A^e.,  Detroit,  Mich.  48207 
Phone:  W  Oodward  2-3400  A/C  313 
Date  of  Organization:  1947 
Date  of  Incorporation :  1959 
Clifford  Hanna,  President 
Willi:un  R.  Witlierell,  Jr.,  Vice-President 

and  Creative  Director 
\\  illiam  E.  Lane,  Secretary-Treasurer 
Hra\  r  Toukhaniiin,  Director  of  Photograpliy 
Charles  P.  Doran,  Assistant  Cameraman 
Robert  Broquet,  Sound  Department 
Services:  Creation  and  production  of  motion  pic- 
tures for  industiy  (sales  promotion,  sales  train- 
ing, public  relations,  engineering,  etc);  cla-ssificd 
fihn  reports  for  the  armed  forces;  T\'  commercials. 
Completion  services  include  animation  and  live 
photography,  music  scoring,  sound  recording  and 
editing.  Facilities;  Soimd  stage;  Maurer  ;uid 
.AiTiflex  cameras;  animation  stand;  editing  rooms, 
16mm  and  35mm  Moviolas;  complete  lighting  and 
sound  et|uiprnent  for  studio  ;ind  location. 
RECENT  PRODUCTIONS  AND  SPONSORS 
McriioN  PicnuES:  It's  Up  to  You:  The  Rid  Car- 
pet Treatment:  The  Golden  Age  of  Racing 
(Walker  Marketing  Oirp.);  Check  Ride;  Build- 
Quality  Shock  Absorbers  (.Monroe  Auto  Eq.  Co.); 
Get  After  the  Aftermarket  Dough,  Boys  (Regal 
Ride  Shock  Ab.sorber  Co.);  Brake  Testing  (The 
Bmid  Co.);  612  Forage  Harvester  for  1964; 
Balanced  Flow  Baling;  The  Ford  515  Hi-Speed 
Moicer  for  1964  (Ford  Tractor  &  Implement  Div. 
with  Meldrum  &  Fewsmith);  Lunchtime,  U.S.A. 
(The  Prophet  Co.  with  Ross  Roy  Inc.).  Motion 
picture  completion  services:  for  Ex-Cell-O  Corp.; 
The  Detroit  Edison  Co.;  The  Budd  Co.;  Mich 
Consolidated  Gas  O).  Slidefilms:  How  to  Sell 
Your  Home  (Elsea  Realty  and  Livestment  Co.). 
T\'  Commercials:  for  Elias  Brothers;  Dow-Corn- 
ing Corp.;  .\llstate  Shock  Absorbers. 

Jerry   Warner   &   Associates 
%  Crcati\e  Services,  6200  —  2nd  .\ venue, 

Detroit,  Michigan  48202 
Phone:  871-2209  A/C  313 
Richard  S.  Shannon,  Vice-P resident.  Sales 
(See  listing  under  Los  Angeles  area) 
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DETROIT,  MICHIGAN 


Wilding    Inc. 
4925  Cadieux  Road.  Detroit,  Mich. 
Phone:  TU.\edo  2-3740  A/C  313 

\\' .  W.  Kraft,  Vice-President 
Norman  B.  Teny,  Vice-President 
1353.5  Livernois  .\\e.,  Detroit,  Mich. 
Phone:  WEbster  3-2431  A/C  313 

Daniel  B.  Gallagher,  Jr.,  Vice-President 
William  R.  Winn,  Vice-President 
A.  ].  Henderson,  Vice-President 
Robert  Cassell,  Vice-President 
(See  complete  listing  under  Chicago  area) 


Other  Michigan  Cities 

TIME   LIFE   8   PRODUCTIONS 
^Div.  Time  Life  Broadcast,  Inc.) 

120  College,  S.  E.,  Grand  Rapids,  Michigan 

Phone:  GLendale  9-4125  A/C  616 

Date  of  Organization:  1962 

Howard  J.  Silbar,  Director.  Sales  Manager 

Linda  J.  Clark,  Executice  Producer 

Robert  LaBour,  Executive  Producer 

Da\  id  Idema.  Account  Executive 

lohn  Ward.  Controller 

Gerald  \'ander  Sloot,  Recording  Engineer 

Greg  Ma\o,  Film  Editor 

Gordon  Brice,  Art  Director 

William  LaCross,  Head  PJwtographer 
Services:  16  and  8mm  color,  b&w  photographs 
Slide  and  strip  film  production.  Editingf  sound 
recording;  script  for  audio  and  video;  art  work; 
music;  T\'  commercials;  video  tape  recording. 
Facilities:  Suund  studio;  projection  room;  edit- 
ing rooms;  art  depiirtment;  music  librar\-. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictubes:  Fit  &  Sell  Hush  Puppies; 
M'okeritie  P.A.L.  Plan  (WoKerine  Shoe  &  Tan- 
ning Corp.);  So  You're  Gonna  Build  a  Road 
(Mich.  St:ite  Highwav  Dept.);  A  Smile  Is  for 
Keeps  (.Mich.  State  Health  Dept.);  Porcelain 
Enamel  Stonj  (Porcelain  Enamel  Institute). 
Slidefilms:  Is  It  Well  tcith  the  Child  (D.  A. 
Blodgett  Homes  for  Children).  T\'  Commer- 
ci.\Ls:  for  Rainbow  Car  Wash. 


CAPITAL  FILM  SERVICE 

1001  Terminal  Road,  Lansing,  Michigan 

Phone:  I\anhoe  7-3735  A/C  517 

Date  of  Organization:  1942 

Robert  Hunter,  President 

Richard  G.  Cole,  Comptroller  &  Manager 

Robert  Winkel,  Laboratory 

Kenneth  Kortge,  Creative  Editor 
Ser\ices:  16inm,  color,  b&w  processing  and 
printing;  sound  recording;  photograph)-;  editing; 
animation;  T^'  commercials;  Kinescoping  and 
complete  script  to  screen  productions.  F.a.cili- 
TiEs:  Sound  studio;  projection  room;  editing 
rooms;  art  room;  color  and  b&w  processing  and 
printing  labs;  motion  picture  equipment. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion-  Pictures:  Mission  and  Accomplishments 
(U.  S.  Army  Cold  Regions  Research  &  Engrg. 
Lab.);  Catalyst  for  a  Community  (Mich.  Edu- 
cation Assn.);  Electricity  at  Work,  series  of  10 
(Mich  State  Univ.  Ag.  Engrg.  Dept.);  Michigan's 
Winter  Wonderland  (Mort  Neff  Prods.);  Being 
and  Becoming,  series  of  10,  (Mich.  State  Univ. 
Education  Dept.). 


Cities  Are   Listed  in  Alphabetical   Order 

■i<  Throughout  this  section,  within  states,  cities 
are  listed  in  alphabetical  order  for  your  conven- 
ient reference  use  in  locating  producers  in  various 
geographical  areas  throughout  the  U.  S.  A. 


PORTAFILMS 
Orchard  Lake,  Mich. 
Phone:  EM  3-0561  A/C  313 

Date  of  Organization:  1947 

\\illiam  Murray.  Director 

Edward  Wheeler.  Sales  &  Utilization 

John  ^^'arren,  Finance 

Stu  Knickerbocker,  Design  &  Atiimation 

Gwen  King,  Production  Coordination 

Elfreda  Ha\Ties,  Office 
Services:  Designers  and  producers  of  motion 
pictures  for  business  and  education.  Facilities: 
OwTi  and  or  rent  all  equipment  and  facilities 
needed  for  live-action,  animation  and  stop-motion. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictlres:  The  Promise  that  Grew 
(ALSAC);  Why  I  Buy  (The  AP  Parts  Corp.); 
Thoro-Clcan  Demonstration  (Hamilton  Beach 
Div.  Scovill  Mfg.  Co.);  The  Merit  Tuins  (Merit 
Industries);  Be  Happy!  Be  Healthy!  (for  Mc- 
Graw-Hill); Pi/er<o  Rico-U.S.A.   (for  Paul  Cox). 


OHIO 

Metropolitan   Cincinnati 


Atlas   Film    Corporation 
2801  Cyclorama  Dri\e.  Cincinnati  11,  Ohio 
Phone:  MOntana  2-222S  A/C  513 
R.  L.  McMillan,  in  charge 
(See  complete  listing  under  Chicago  area) 

Robert    Fisher   Productions 
3629  Idlewild  .\ venue,  Cincinnati  7.  Ohio 
Phone:  WOodbum  1-3515  A/C  513 
Frank  F.  Fisher,  Sr.,  Vice-President,  in  charge 
(See  complete  listing  under  Michigan  area) 

K  &  S  FILMS,  INC. 

5819  Wooster  Pike,  Cincinnati  27,  Ohio 

Phone:  271-3700  A/C  513 

Date  of  lncorpor,ation:  1946 

Jack  R.  Rabius,  President 

S.  Harr\-  Wilmink.  Vice-President 

Roma  1.  Rabius.  Secretary-Treasurer 

Joseph  Schatz.  Account  Executive 

G.  Richard  Kountz,  Writer 

Robert  .\dams.  Recording  Director 

Marjorie  Meyer,  .\rt  Director 

Man.-  J.  Stefansson.  Production  Coordinator 
Services:  Specializing  in  industrial  motion  pic- 
tures, sales  training  films,  sound  slidefilms,  ani- 
mated and  live  TV  commercials.  F.\cilities: 
Complete  production  facilities;  two  air-condition- 
ed sound  stages,  script  ser\ice,  16mm  syTichro- 
nous  sound  recording  equipment  and  complete 
editorial  services. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  The  Story  of  Boneduim  (Real- 
istic Co.  Div..  Revlon).  Slidefilms:  Mixing 
Magic:  Washday  Wonders:  Road  to  Responsibil- 
ity: Focus  on  the  Family  Wash  i  Procter  &  Gamble 
Co.).  TV  Commercials:  for  All  Star  Dair\-  Assn.; 
Central  Trust  Co.;  Cincinnati  &  Suburban  Bell 
Tel.  Co.;  Harold  W.  Hague  Co.;  General  Electric 
Co.;  Dextra  Sugar;  Rainbow  Crafts;  Burger  Brew- 
ing Co.;  Wiedemann  Brewing  Co.;  Frisch's  Res- 
taurants, Inc.:  Kenner  Products;  Southern  Ohio 
Bank;  Convenient  Food  Marts;  Ford  Motor  Co. 
(J.  Walter  Thompson). 

LASKY   FILM   PRODUCTIONS,   INC. 

3705  Lonsdale  Street,  Cincinnati  27,  Ohio 

Phone:  271-5833  A/C  513 

Date  of  Organization;  1939 

Date  of  Incorporation:  1956 

Ma.\  Lasky,  President,  Executive  Producer 


LASKY  FILM  PRODUCTIONS: 
Elizabeth  C.  Peters  Treasurer 
H.  H.  Nieberding.  Secretary 
Marc  Siegel.  Script  Supervisor 
David  R.  Wilson,  Sound  Supervisor 
Douglas  L.  Gra\-,  Production  Supervisor 
Services:    Producers   of   motion   pictures   for  in- 
dustry and  television.  Specialists  in  color  photog- 
raphy.  Facilities:    CompleteK-   equipped   sound 
studio  and  mobile  unit  for  35nmi  and  16mm  pro- 
duction. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictukes:  The  Golden  Years:  In  Your 
Hands  (General  Electric  Co.);  The  Greatest  Ad- 
venture (Univ.  of  Cincinnati);  Marching  To- 
wards Tomorrow  (The  Mizrachi  Women's  Org. 
of  America);  Command  Performance  (Cincin- 
nati Lathe  &  Tool  Co.);  Pictures,  Music  and  a 
Few  Words  (Cincinnati  United  Appeal). 


Wilding   Inc. 
617  \"ine  Street,  (jnciim:iti,  Ohio 
Phone:  GArficld  1-0477  A/C  513 
E.  W.  Gaughaii,  Vice-President 
(See  complete  listing  under  Chicago  area) 

Metropolitan   Cleveland 

CINECRAFT  -  CONTINENTAL 
PRODUCTIONS,    INC. 
2515  Franklin  Bhd..  Cleveland  13.  Ohio 
Phone:  7S1-2300  A/C  216 
Date  of  Organization:  1937 
Date  of  Incorporation:  1947 
Ray  Culley,  President 
Paul  Culley,  Vice-President,  General  Mgr. 
Julius  Potocsin ,  Vice-President,  Exec.  Prod. 
jack  Gulshen,  Vice-President,  Sales 
James  Sheedy,  Secretary 
Kirk  .\Iarkworth,  Treasurer 
Zoltan  Rozsn\  ai.  Musical  Director 
Robert  .\Iowr\ ,  Art  Director 
Harr\'  Horrocks.  Director  of  Photography 
Robert  Welchans.  Editing  Supervisor 
Edwin  C.  Perr\'.  Director-Cameraman 
Robert  Ha\'iland.  Director 
Ka\  .\lcCartne\ ,  Production  Supervisor 
Clare  Taylor,  Director  of  Sound  Dept. 

Services:  16mm  and  35mni,  color,  b&w.  produc- 
tion of  li\e  or  animated  subjects  for  documentary, 
sales  promotion  and  training,  public  relations, 
medical  and  full  length  T\'  productions.  Special- 
ists in  multi-ciunera  s\nchronous  shooting.  Orig- 
inal musical  score  production.  8mm  projector  and 
film  point  of  sales  productions.  Facilities:  Fully 
equipped  building;  three  sound  stages;  floating 
recording  studio,  control  rooms  with  sound  equip- 
ment; art  dept.,  two  animation  stands;  film  proc- 
essing labs,  general  offices,  carpenter,  paint  shop; 
16mni  and  .35mm  camera  equipment.  Mitchell 
\C  and  B.NC;  portable  diesel  electric  generator 
for  location  shooting. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures;  Light  in  the  Dark  (The  Glid- 
den  Co.);  Search  (Youngstown  Sheet  &  Tube 
Co.);  Exploring  Basic  Economics,  series  of  6 
(Republic  Steel  Corp.);  The  Key  to  the  City 
(Cross  Reference  Directories  Co.);  Project  XX, 
Coming  of  Christ  (Union  Central  Life  Insur- 
ance): 1964  Super  Kem-Tone:  Advertising  .  .  . 
On  Target  for  Sales  .\ction  (Sherwin-Williams 
Co.);  Untitled,  series  of  12  (Warner  &  Swasey 
Co.).  Slidefil.ms:  for  Ford  Motor  Co.;  B.  F. 
Goodrich  Co.;  Sherwin-Williams  Co.;  Bobbie 
Brooks,  Inc.;  Eaton  Mfg.  Co.;  Owens-Illinois; 
Durkee  Foods;  and  others.  T\'  Commercials: 
for  Ohio  Bell  Tel.  Co.;  Standard  Oil  Co.;  Carling 
Brewing  Co.;  East  Ohio  Gas  Co.;  Iron  City  Beer; 
North  Electric  Co.;  The  Cle\eland  Electric  Il- 
luminating Co.;  and  others. 
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BUSINESS  SCREEN 


CINEMA   ONE   PRODUCTIONS,   INC. 

13504  Madison  Avenue,  Cleveland.  Ohio 

Phone:  22S-10S0  .\/C  216 

Date  of  Organization:  May,  1963 

Don  K.  Cadot,  President  &  Exec.  Producer 

Don  S.  C:adot,  Vke-PrcsUlcnt  &  Treasurer 

B.  Vince  King,  Account  Executive 

Robert  Gray,  Writer 

Richard  Sinatra,  Editing 
;;rvices:   .Motion  pictures,  slidcfilms.  visual  pre- 
intations  for  industry,  education  and  T\'.  Facil- 

lES:    Complete  .studio,   location   lighting,  sound 
I  [uipinent,  .^rriflc.v  cameras. 
liCENT      PRODUCTrONS      AND      SPONSORS 

OTION    I'iciTiu.s:    Yrs.    I    Live    litre    (Bt\Kn 

jrp.).    SuDEKiLNLs;    Why    Should    I?    (Bevlyn 

arp.). 

New  Mrii;int/atinii  —  formed  \Iav.  K)fi.3) 

EDWARD  FEIL  PRODUCTIONS 
1514  Prospect  .\venue,  Cleveland  15,  Ohio 
Phone:  77 1-06,55  .\/C  216 
Date  of  Organization:  1953 
Edward  R.  Feil,  Executive  Producer 
;rvices:    Production  of  industrial,   institutional, 
les,  public  relations  and  promotion  films;  films 
r  television.    Facm.itiks:    Scripts,   camera,   cdit- 
g,   and    sound    recordiiii;   ;(\'ail,il>le    for   location 
■  studio  production. 

ECENT  PRODUCTIONS  AND  SPONSORS 
loTiox  Pictures:  Pre-Stretch  Dratv  b'orming, 
The  C>ril  Bath  Co.);  Little  Girl  With  Heart 
United  Fdn.  of  Summit  Cty.,  Inc.);  Acute 
stjchosis:  Psychotic  Dcpressinii;  Physical  Diao- 
'>sis:  The  Examination  of  the  Wcurolofiical  Sys- 
m  (Medical  School  of  Westim  Reserve  Uni- 
srsity);  My  Cap  Is  My  Crown  (Mt.  Siuiii  IIos- 
ital  of  Cleveland).  T\'  Co.m.mercials:  for  .\uto- 
oan;  Checkmaster;  Union  Commerce  Bank 
Meldrum  &  Fewsmith ) , 


GENERAL   PICTURES   CORPORATION 

4501    West   I'liMsanl  \  alle>    lid..  (  le\eland  34, 
Ohio 

Phone:  Mctor>  2-3636  .\/C  216 

Date  of  Organization:  1957 

George  Oliva,  Jr.,  President  &  Sales  Mgr. 

Miliard    M,    Horace.    Vicc-Prcs.,    Prod.    Supvr. 

Doris  Shaw.  Assl.  Production  Supervisor 

Wanda  C'lark,  Trca.^urer 
ERVICES:  Production  of  16mm  and  ,35mm  mo- 
ion  pictures,  sound  .slidefilms,  videotape  and 
ilm  commercials,  script  writers  for  training  pro- 
rams,  sales  presentations,  lectures,  speeches, 
ewsreel  films,  still  photography,  art  work.  Fa- 
ILITIES:  Sound  stage  49'  x  49'  with  ceiling  grids 
or  overhead  lighting,  rear  projection,  two  Fear- 
;ss  Panoram  dollies,  Mole-Richardson  per.imbu- 
'itor,  studio  and  location  lighting  equipment, 
Ivmpcx  and  Magnasvnc  tape  recording,  eiglit- 
rhannel  mixing  console,  Maurer  optical  recorder, 
j-Ioviola,  Oxberry  ;inimation  stand,  music  and 
ound  effects  library. 

ECENT  PRODUCTIONS  AND  SPONSORS 
,  lOTio.v  PiCTiRES:  Bout  Em  Over  tcilh  G.  E. 
lulhs  (General  Electric  Co.);  Untitled  (U.  S. 
;iteel  Corp.).  Filmstrip:  Build  Your  Profits 
'hrough    Specialty    Roofing    (.\ddex    Co.).    T\' 

OM.MERCiALS:  for  Central  Nat'l  Bank  of  Cleve- 
ind  (Fuller  &  Smith  &  Ross);  East  Ohio  Gas 
-o.  (Ketchum.  MacLeod  &  Grove). 


INDUSTRIAL  MOTION   PICTURES,    INC. 

3211  Payne  .Avenue,  Cleveland  14,  Ohio 

Phone:  771-1833  .\/C  216 

Date  of  Organization;  1945 

A,   P.   MacDermott,   P resident -Trea.mrer 

D.  E.  MacDermott,  Secretary 
Iervices:     Motion     pictures,     filmstrips,     slides, 
tills;   somid   recording,   script.   Specialists   in   lo- 


INDUSTRIAL  MOTION  PICTURES: 

cation  work  for  heavy  industry.  Facilities;  Fullv' 
equipped  sound  stages;  editing  rooms;  animation 
department;  six-channel  synchronous  recording; 
complete  music  department;  Arriflex,  Auricon, 
Cine  Special,  Bolex  cameras;  mobile  equipment 
for  location  recording  and  pliotogr;iphy. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Picniu'.s:  Explore  Kentucky  (Tourist  & 
Travel  Div.,  Counnonue.dth  of  Ky. );  Squirt 
Welding:  Autotnatie  Welding  (Lincoln  Electric 
Co.);  Coal  Bin  of  the  World  (Chesapeake  & 
Ohio  Railway),  Slidefh.ms:  New  Opportuni- 
ties for  Profit  in  Undt^coating  (Consolidated 
Paint  &  X'aniish  Corjj. );  Voiir  Finest  Hour 
(United  .Appeal);  Steel  Founders  Helps  (Steel 
Founders  Society  of  America);  Annual  Report 
(Loriiin-Medina  Rural  Electric  Co-op). 

Riviera     Productions 
3303  Uumson  Road,  Cleveland,  Ohio 
Phone:  REdvvood  1-6076  A/C  216 
Fat  Rancati,  Ea.-itcrn  Representative 
(See  complete  listing  under  Los   .Angeles  area) 


0 


Wilding    Inc. 
Hudson  Square  Building,  72  North  Main  St., 

Hudson,  Ohio  (Cleveland) 
Phone:  653-8161  A/C  216 
R.  R.  Osmun,  Viee-Pre.iidcnt 
(See  complete  listing  under  Chicago  area) 

OHIO  CITIES 

J.   L.   ANDERSON,   MOTION    PICTURES 

116  Grosvenor  Street,  Athens,  Ohio 

Phone:  LY  2-6195 

Dateof  Organiz.ation;  1962 

].  L.  Anderson,  Producer 

F.  Miller,  A.s:mciate  Producer 
Sehvices:  Script  to  screen  production  of  motion 
pictures  for  education,  TV,  industrial  and  thea- 
trical use.  Consultation  and  evalu;ition  of  audio- 
visual projects.  Facilities;  Auricon,  Bolex  con- 
version 16mm  and  Bell  &  Howell  35nim  cam- 
eras; loc;ition-orieTited  production  (ViTn'pmeiit.  full 
editing  hieilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  PicTmES:  Lighten  tlie  Sliadows  ([oseph 
P.  Kennedy,  jr.  Fdn.  —  in  assn.  with  Southern 
III.  U.);  Tell  It  to  the  Camera,  sequences  (Allen 
Funt  Prods.);  Arthur  E.  Morgan  (Antioch  Col- 
lege); Medical,  single-concept  films  (Zimmer 
Corp.  —  in  as.sn.  with  Eunoia  Assoc);  Feature 
.stories  for  "Update"  (NBC-News);  theatrical 
trailers  (.Art  Theatre  Guild). 

WILLIAM  DITZEL  PRODUCTIONS 

1.501  Hempstead  Road,  Dayton.  Ohio  45429 

Phone:  298-5381  A/C  513 

Date  of  Organization:  March,  1962 

William  G.  Ditzel,  Owner 
Services:  Script  and  produce  motion  pictures, 
fihnstrips  and  T\'  programs  and  commercials. 
F.vciLiTiES:  .Auricon,  Bell  &  Howell.  Cine-Special 
cameras;  .Ampex  sniuid  equipment;  ColoiTran 
lighting;  complete  editorial  facilities,  music  li- 
brar\-.  Studio  and  ;uiimation  arranged  as  needed. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.N"  PiCTiTtES:  Flair  for  Living,  series;  Won- 
der/and of  Laundering  ( Frigidaire  Div..  General 
Motors  Corp.);  History  of  Air  Conditioning  (.Air- 
temp  Div.,  Chrvsler  Corp.).  TV  Commercials: 
for  Dayton  Power  &  Light  (Willis-Case-Har- 
wood);  United  Appeal  of  Montgomery  and 
Greene  Counties. 


iJ^if  cniM^itF  cn 


EAST  CENTRAL 


FILM  ASSOCIATES,   INC. 
4600  S,  Dixie  Highway,  Dayton.  Ohio  4,5439 
Phone:  293-2164  A/C  513 
D;ite  of  Organization:  1937 
Date  of  Incorporation:  1946 
E.  Raymond  Am,  President -Treasurer 
Mildred  G.  .Am,  Vice-President 
Clement  V.  Jacobs,  Secretary 
Edward  R.  Lang,  General  Manager 
Robert  K.  Dve,  Recording  Dept.  Head 
Dav  id  Bartholomew,  Art  Director 
George  Whalen,  Jr.,  Editorial  Supercimr 
Robert  Koch.  Printing  Suiiervisor 
Services:    16mm  color,  b&w  motion  pictures  for 
industrial,    ediiciitional    :uul    TV    use.    C^oinplete 
production   services  for  other  producers  an<l   in- 
dustrial   photo    departments.    F.\cilities:    Studio 
and  laboratory  building,   two  sound  stages;   ma- 
chine processing  for  b&w  films.  .Automatic  print- 
ers for  sound  and  picture  reproduction;  multiple 
recording   and    re-recording   eh;innels.    .Altec    ;ind 
Cinema    Engineering    t;ipe    ;uid    magnetic    film, 
R.angertone  optical  film  ;uk1  disc.  Interlock  .Maur- 
er,  Stancil-Hoffman,   Ampex   and   Presto   record- 
ers;   Kinescope    recordings;    art    and    animation 
dept.  with  Oxberry  stand;  M;uirer,  .Auricon  Super 
Pros.  Cine  Speci;d  cameras,  zoom  lenses.  Fearless 
Panorama   dolly   ;ind   lighting   e(|uipnient. 
RECENT      PRODUCTIONS      AND      SPONSORS 
Motion    Pictures:     1963     Demonstration     Film 
( Kenner   Products   (.oinpanv');   More  Milk  Sales 
(I.iqui-Box  Coqwration);    1963   Renctvals  of  tlie 
lliimhlttonian    &    The    Little    Brown    Jug    (U.S. 
Trotting  .Assn.);  Red  Report  (Herbert  Philbrick); 
Staff  Film  Report  (United  States  Air  Force). 


Halg    and    Patterson,    Inc. 
The  Talbott  Tower — Suite  375,  Da\  ton  2,  Ohio 
Phone:  BAIdwin  3-9321  A/C  513 
],  T.  Patterson,  Chairman  of  the  Board 
(See  complete  listing  under  Detroit  area) 


INDIANA 


^ 


RICHARD   GALBREATH,   INCORPORATED 
2920  Engle  Road,  Fort  \\  aync.  Indiana 
Phones:  744-4379;  747-2415 
Date  of  Incorporation:  1962 
Richard   Galbreath,   Producer-Director 
Services:  Motion  picture  production.  F.acilities: 
Offices,  sound  stage;  35mm  and  IRmm  Mitchell, 
.Arriflex     cameras,     bliinped,     interlocked;     RCA 
sound    recorders    and    five-channel    re-recorders; 
mixing  console;  nuisic  and  sound  effects  libraries; 
editing;  mobile  units  with  four  trucks   (250,000 
watts);    Mole-Richardson    lighting;    cables,    grip 
equipment;  G.  M.  Diesel  generator. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  PicTrmEs:  Won  for  AIL  Revolution  in 
the  After-Market?  (Ford  Motor  Company);  On 
the  Line  (National  Rural  Electric  Cooperative 
.Association);  1964  Con.'it ruction  Bulletin  (Na- 
tional Homes  C^orijoration);  Termipoint  Tools 
(Amp,  Inc.). 


V^  this  svmbol,  appearing  over  a 
producer's  listing,  indicates  that  display  adver- 
tising containing  additional  and  useful  reference 
data  appears  in  other  pages  of  this  14th  .Annual 
Production  Review  issue. 
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ACADEMY    FILM    PRODUCTIONS,    INC. 

123  West  Chestnut  St.,  Chicago,  III.  60610 

Phone:  Michigan  2-.5S77  .\/C  312 

Date  of  Incorporation:  April,  1950 

Bernard  Howard,  Vres.  &  Exec.  Producer 
Services:  Creation  and  production  of  16mni  and 
3.5min  motion  pictures,  slidefihns,  slides,  wide- 
screen  and  other  unique  presentations  for  T\', 
conventions,  meetings  and  sales  aids  for  both  the 
broadcast  medium  and  industrial,  education,  and 
business.  Editing,  writing,  recording,  titling  for 
outside  producers.  Complete  writing,  directing, 
production  services  for  ad  agencies  and  industrial 
firms  in  creating  ;md  producing  audio\isual  aids 
of  all  kinds,  .\nimation  as  well  as  li\'e  shooting. 
F.^ciLiTiEs:  Cameras,  lights,  cables,  mike  booms, 
dollies,  recording  eciuipment.  etc.,  for  complete 
production  and  shooting  either  in  own  studio  or 
on  location;  30'  x  4-5'  x  14'  ceiling  sound  stage. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion-  Pictities:  The  Pest  Control  Operator: 
Wyton-Resurfacing  6:  ilaintenance  (\'elsicol 
Chemical  Co.);  ABS-Modern  Material  for  Pipe 
&  Fittings  (Marbon  Chemical  Div..  Borg-Wam- 
er);  Perma-Liner  III  (Perma-Line  Mfg.  Co.  of 
.■\merica).  SLiDEFrLMS:  Computer  Lease  (Na- 
tionwide Leasing  Corp.);  Cylinder  Sleeves 
(American  Hammered  Div.,  Scaled  Power 
Corp.);  Sales  Meeting  Presentation  (Carling 
Brewing  Co.).  T\'  Commercl^ls;  for  Alberto- 
Culver  Corp.;  Helene  Curtis  Industries;  In-Sink- 
Erator  Co.;  and  others. 

Alexander  Fi!m  Co. 

510  \\rigley  Building,  Chicago,  111.  60611 
Phone:  WHitehall  4-5980  A/C  312 

Dick  Lewis,  Res.  Vice-President 
(See    complete   listing   under   Colorado) 

GILBERT  ALTSCHUL  PRODUCTIONS,   INC. 

909  \\  .  Di\erscy  Parkway.  C;hicag().  111.  60614 

Phone:  LAkeview  5-6561  A/C:  312 

Date  of  Organization;  .\pril,  1954 

Branches:  Gil  Altschul  Productions,  Inc.,  Via 
Aristide  Leonari  67.  Rome,  Italy;  Rodolfo 
Besesti,  in  charge.  Gil  Altschul  Productions, 
Inc.,  Anenidas  Olimpo  >■  Acacias,  Caracas, 
\'enezuela;  Manuel  de  la  Pedrosa,  in  charge. 

Gilbert  Altschul,  Pres.  &  Executive  Producer 

Bmee  Colling,  Vice-President  &  Prod.  Mgr. 

Len  H.  Slaton,  Vice-President  &  Sales  Mgr. 

Esther  Altschul,  Secretanj-Treasurer 
Services;  Production  of  motion  pictures,  slide- 
films,  slide  presentations  for  industr\-,  education 
and  go\eniment.  F.^cilities;  Sound  stage;  edit- 
ing, recording  and  animation  facilities. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion-  Pictures:  Basic  Safctij  Series,  eight  films 
(National  Safetj-  Council);  California  (Santa  Fe 
Railway);  A  Dentist  in  the  Classroom  (American 
Dental  Association);  Tlie  ProTen  Story,  Japanese 
Version  (Swift  &  Company);  Profit  Journey 
(Pure  Oil  Company). 

Animation,   Inc. 
221  North  LaSalle  Street.  Room  1064, 

Chicago,  Illinois  60601 
Phone:  372-262S  A/C  312 
Joseph  W.  Edwards 
(See  complete  hsting  under  Los  Angeles  area) 


this  s\'mbol  over  a  producer's 
listing  in  these  pages  refers  to  displa\^  adver- 
tisement   within    this    Production    Review    issue. 


ATLAS   FILM   CORPORATION 
1111  South  Boulevard,  Oak  Park,  111, 
Phone:  .At'stin  7-8620  A/C  312 
Date  Established;  1913 

Br.^nch  Sales  Offices 
408  Rucker  Place,  Alexandria,  Virginia 
Woodward  &  West  Long  Lake  Road,  Box  94, 

Bloomfield  Hills,  Michigan 
2801  Cyclorama  Drive,  Cincinnati  11,  Ohio 
James  A.  Kellock,  President 
Wm.  L.  Naftzger,  Secretary 
L.  A.  Kruncl,  Assistant  Secretary 
Dallas  Jones.  Vice-President.  Creative  Director 
Robert  L.  McMillan,  Vice-President,  Sales 
Frederick   K.    Barber,   R.   C.   Barrett,   Edward 

Schager,  Account  Executives 
].  D.  Pouers,  Siiptr.  Government  Services 
Albert    Cook,    Robert    Engelhard,    Randall    D. 

GaiTison,  Editorial 
A.  S.  Bradish,  Vice-President,  Production 
Wm.  Miimerly,  Director,  Supervising  Editor 
Louis  E.  Miller,  Manager.  Slidefilm  Divi.'iion 
Charles  Lager,  Laboratory  Manager 
Ralph  Saunders,  Sound  Engineer 
Ser\tces;  16mm  and  35min  public  relations  and 
training  motion  pictures  and  slidefilnis;  color  and 
sound;   T\'  commercials;   short  subjects;   theatri- 
cal shorts,  packaged  programs.  Facilities:  Cam- 
eras, 16mm  and  35mm;  RCA  35mm  and  16mm 
direct  positive  sound  recording;   art  department; 
time-lapse  photograph)-;   two  somid   stages;   lab- 
oratorv';  animation;  35mm  optical  printer;  editing; 
creative  staff.  Magnetic  recording;  35nim,  16mm 
and  17'2mm. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion'  Pictlties:  Value  Engineering  —  The 
100  Million  Dollar  Story  (U.  S.  Air  Force); 
Acapulcn  Action;  Dealer's  Choice  (AC  Spark 
Plug  Div.,  General  Motors  Coip.);  A  Corporate 
Partnership:  Woodward  World  M'ide  (Wood- 
ward Governor  Co.);  7s  The  Teacher  Liable 
(Educator  &  Executive  Ins.  Co.);  A  Ca.se  in  Point 
(United  Community  Senices  of  Milwaukee); 
5Millionth  Rocket  Engine  (Oldsmobile);  Guaran- 
teed Ship  Shape  (Traveler  Boat  Div.);  The  In- 
fluentials  (Nat'l  Dain,-  Council);  Untitled  films 
for  Children's  Memorial  Hospital;  F.A.A.; 
N.A.S.A.;  U.S. I. .A.  Slidefilms;  for  General 
Coach  &  Truck  Div.;  Frigidaire  Div.;  D.  P. 
Brother  &  Co.;  Oldsmobile;'  Buick;  Elkay  Mfg. 
Co.;  Athletic  Institute;  Brunswick  Corp.;  .\.  O. 
Smith  Coi-p.;  LawTence  H.  Selz  Org.;  Biddle  Co.; 
State  Farm  Insurance;  Motorola,  Inc. 

BECKER-GOESSl,   INC. 

5621  Dempster  Street,  Morton  Gio\e,  Illinois 
Phone:  YOrktown  5-3121  A/C  312 

Date  of  Organization:  November,  1961 
Frank  G.  Becker,  President.  Photographer 
Man-in    E.    Goessl,    Vice-President,    Secretary, 

Art  Director 
Gloria  Kondell,  Design  Illustration 
William  Brodt,  Artist.  Art -Product  ion 
Harry  Hedlund,  Photographer 
Services:     Sound    slidefilms,    slides,    vu-graphs, 
photography,     easel     presentations,     charts     and 
graphs,    collateral   material,    shdefilni    animation, 
art  dept.,  cartoons,  illustrations,  lettering,  t>-pog- 
raphv-.    Facilities:    Photographic   studios,    slide- 
film    'animation    cameras,    slide    production    and 
mounting  equipment,  film  processing  labs,  t\pe- 
setting    facihties,    white    and    cnlond    t\pe    cell 
overla\s. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictt'res:  170  Symm  Duplicator  (A.  B. 
Dick  Co.).  Slidefilms,  \'u-Graphs,  Filmstrips; 
Time  in  Your  Hands:  Pacemaker  (.\.  B.  Dick  Co.); 


BECKER-GOESSL,  INC.: 
Decorating  Made  Easy;  Sizing  Up  Fashion.s-Fc 
1963  (Sears,  Roebuck  &  Co.);  1964  Xatim 
Dealer  Meetings;  Operation  Impact  (Johnv 
Outboard  Motors);  The  Big  Sell;  Growing  Plat. 
(Intemat'l  Minerals  &  Chemicals,  Inc.) {  Balk 
Service;  Paylomatic  (The  Frank  G.  Hough  Co. 
Sales  and  Dealer  Meetings  for  Schlitz  Beer  (Pos 
Keyes  and  Gardner,  Inc.);  Lucite  Paint  (DuPoi 
Co.);  Avon  Products,  Inc.;  .-Vbbott  Labs  (Ra 
Zeff  &  Assoc);  Hotpoint;  Hammond  Organ;  an 
others . 

MICHAEL  BIRCH  &  ASSOCIATES,  INC. 

1050  Gage  Street,  Winnetka,  Illinois 

Phone:  446-0062  A/C  312 

D;ite  of  Organization:  1963° 

Mich;iel  Birch,  President,  Executive  Producer 

Dodie  Stone  Fawley,  Production  Manager 
Services:  Specialized  film-makers  to  Goven 
ment,  industry  and  education.  Facilities:  Pn 
duction  offices  and  editing  rooms. 
RECENT  PRODUCTIONS  AND  SPONSOR 
Motion  Picttres:  Prelude  to  Conflict,  Triump 
of  The  .Axis,  Allied  Victory  ( Enc\clopaedia  Br 
tannica  Films  Inc.).  "new  coinpanv  organize 
in  1963. 

CAMERAS   INTERNATIONAL 

1724  N.  Orchard,  Chicago,  Illinois  60614 

Phone:  MO  4-7308  A/C  312 

Date  of  Org.Tnization:  1959 

Charles  D.  Sharp.  President 

Richard  Mansfield,  Vice-President 

John  Oertel,  Laboratory  Manager 

Robert  Boldt,  Technician 
Services:  Producers  of  16  and  35mm  motio 
pictures  and  filmstrips.  Particularly  oriented  t 
medical  films  and  social  documentary.  Facilh 
lES:  Complete  studio,  soimd  stage,  Arriflex  can 
era  equipment;  Nagra,  PerfecTone,  .\mpex  an. 
Magnasync  sound  equipment.  Interlock  screer 
ings;  complete  editing  facilities  with  .\Io\iola: 
16mm  b&w  reversal  and  color  ]5riiitiiig  laboij 
tor\-. 

RECENT  PRODUCTIONS  AND  SPONSOR 
Motion  Pictures:  For  Your  Information  (G.  E 
Searle  &  Co.);  A  Greater  Marquette  (Marquett 
Univ.);  Greater  Incentives  (Sports  Incentives- 
Sports  Illustrated);  The  Oriental  In.stitute  i. 
Egypt,  in  production  (Univ.  of  Chicago);  Kiti 
butz:  Communal  Education,  in  production  ( Di 
Bruno  Bettelheini,  Uni\-.  of  Chicago).  Slhii 
films:    For   Your   Information    (G.    D.    Searle 

CAVALCADE   PRODUCTIONS,   INC. 

6648  North  Udell,  Chicago.  III.  60631 
Phone:  774-6.545  A/C  312 

Date  of  Organization:  1948 
Dale  McCulle\ ,  President.  Writer-Producer 
Charlotte  B.  Meredith.  Vice-President,  Writer 
Harold  B.  Mackenzie,  Secretary 
Loreen  R.  McCulley,  Treasurer,  Office  Mgr. 
Ulf  Backstrom,  Director-Editor 
Way-ne  A.  Kolar,  Cinematographer 
Services:     Complete    production    of    industrial 
educational    and    religious    motion    pictures   anc 
sound  filmstrips.  Filmstrip  animation,  using  600; 
intemegativ  e.   Complete   industrial   show  produc 
tion    with    "Cinemastage"    process.    Facilities 
.\rriflex   and   Cine-Special   cameras;   35nini,    12' 
and  4x.5  still  cameras;  editing;  filmstrip  animatioi 
camera  and  stand;  lighting  and  recording  equip 
ment  for  studio  and  location;  sets;  small  studio. 
RECENT      PRODUCTIONS      AND      SPONSOR: 
SLroEFiLMS:     Is    Church    for    .\dults    Onhj^:    .' 
Secret  Is  to  Tell:  Sunbeam  In  Your  Hand;  Cros: 
Over  the  Bridge;   Welconw  to  the  Club.   Thosi 
Turnabout     Teens;      Double      Take      ( Sci  ipturi 
Press);    Come    Live    With    Us    (Wvcliffe    Bibit 
Translators);  A  More  Excellent  Way    (Christiar 
Business  Men's  Committee  Int.). 
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CHICAGO  FILM  LABORATORY,  INC. 

1322  \\i-st  HfliiKinl  A\f..  Cliiciino.  HI-  ()0613 

Phone:  9.J5-67S5  A/C  312 

Date  of  Organization:  1926 

Eugene  C.  yosephson,  Prexideiit 

Robert  D.  Casterline.  Sales  Manager 

Todd  Yamamoto.  Laboratory  Manager 

Howard  Sclui\  ler.  Sound  Engineer 

Virginia  Kose,  Office  Manager 
Sebvices:  16nim  and  35mni  color  and  b&u  mo- 
tion pictures;  slidefilms;  TV  commercials.  Facili- 
ties; Laborator\  processing.  RCA  sound  reiord- 
iing.  16mm  and  3.5mm  magnetic  and  optic;iI. 
titles  and  editing,  for  our  own  and  other  pro- 
Iducers. 

DECeNT  PRODUCTIONS  AND  SPONSORS 
IMOTIOS  PiCTiBKS;  The  Bin  Race.  Mlim  Motor 
\c.rader.  D21  Anncer  to  the  Challenge  ( .\llis- 
jChalmers  .Manufacturing  Oompany);  Dialer 
{Management  Conference.  Pace  Makers  in  Har- 
Ivesting,  Poicer  in  Perfect  Balance  (01i\er  C"or- 
Iporation);  \etc  Route  to  Dairy  Profits.  Xeic 
tConcept  in  Cattle  Feeding.  Furan  So  Bak(  Bind- 
ers (Qu;iker  Oats  ('onipany);  The  Long  Road 
Back  ( Einiployers  Mutnals).  Slidekilms;  Opera- 
tion Impact  (Johnson  Motors);  \iw  Dimcnsiotis 
itt  Harvesting.  Material  Handling  Speeds  Vp; 
Precision  Plating  ut  High  Speed  (Oliver  Corpora- 
tion). T\'  Commercials:  for  numerous  clients. 


^ 


JOHN   COLBURN   ASSOCIATES,    INC. 
1122  Central  .\\eiuie,  W  ilmeltc,  Illinois  60091 
Phones:  \\  ilmette  —  .\Lpinc  1-.S.520  .K/C  312 
Chicago — BHoiidway  3-2310  .\/C  312 
Date  of  Incorporation;  19.5.3 
John  E.  Colburn,  President 
M.  II.  Colburn,  Secretary 
Flo\(l  1).  I'.irker.  Treasurer 
Robert  I.  I'cird.  Director.  F.duealional  M<it<  lints 
lohn  Ilollid;!).  .\eeoiint  Executive 
Louis  .-Kikeii,  |r.,  Industry-Education  Dir. 
R.  Hill  (!arruth.  Educational  Representative 
I  Services;    Industri;il  and  educ;iti<)nal  motion  pic- 
'  tures;   sound   slidefilms,   filmstrips   and   overhead 
projector      transp;»rencies.      Production      services, 
.  studio  and  facilities  av;iilable  to  other  producers. 
'  Writers,  artists  and  technicians  av;iilablc  on  free- 
lance b;isis.  F.\cilities:  Large  sound  stage;  com- 
plcteK'  eepiippcd  for  16mm   and  35mm  produc- 
tion. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pictlhes:  Modification  of  #.5  Machine 
(Diamond  Nat'l  Co.);  \\'restling:  Basic  Skills, 
series  of  3  (Educational  Div.).  Slidefilms:  The 
Story  of  Vacuum  ( Babson  Bros.  Co.);  Secret  of 
Family  Si'curity  (Franklin  Life  Ins.  Co.);  For 
the  Time  of  Your  Life  (General  Pool  Corp.); 
Becline  to  Succcis  (  Beeline  F;isliions,  Inc.);  Seal 
the  Sale  &  Profit  i  Chic.i'jo  R;iuhi<le^. 


CREATIVE  COMMUNICATIONS,  INC. 
75  East  \\  acker  Dri\c,  Chicago,  111.  60601 
Phone:  FI  6-7137  A/C  312 
Date  of  Incorjwration;  December,  1961 
Herschell  G.  Lew  is.  President 
David  F.  FrieduKin,  Vice-President 
Andy  Ronianotf,  Production  Manager 
David  Cuiklbert.  Coordiimtor 
i  Services;    Motion    pictures;    features,    industrial. 
'  commercial,  educational,  training;  slidefilms;  still 
photography;  public  relations.  Facilities:  Studio 
facilities  available  in  Chicago  and  Miami.  Mobile 
motion    picture    and    sound    unit    fulK-    equipped 
for  location  shooting;  full  editing  department. 
RECENT      PRODUCTIONS      AND      SPONSORS 
Motion    Pictures:     There's    Health    in    Steam 
(Regal   Spa);    Ttvo    Thousand   Maniaci,    feature 


CREATIVE  COMMUNICATIONS: 
(Box   Office   Spectaculars).    Slidefilms:    Reach 
for  Paradise  (Paradise  .Acres  Estates);  One  Scnf- 
ence  Economics   (Public  Press);  The  Xew  Look 
in  the  White  Uniform   (Illinois  Nurses  Assn.). 


DOUGLAS  FILM   INDUSTRIES 
10  West  Kinzie  St..  Chicago.  111.  (iOtilO 
Phone:  MOhawk  4-74.55  A/C  312 
Date  of  Organization:  1945 
Fred  C.  Ra\  niond.  Presidctit 
Arthur  R.  Jones.  Vice-President 
Douglas  P.  Ra\  moiid,  Vice-President  d 

Director  of  Production 
Frank  M.  Miller,  Director  of  Photography 
Emily  Rich,  Art  Director 
George  G.  Gilbert,  Field  Sales  Manager 
Sherivin  Becker,  Quality  Control  Manager 
\Villi,im  Bielicke,  Quality  Control  Manager 
Lawrence  Tickus.  Chg.  jPrinting  Control  & 

Prorfuc/ioii 
Paul  G.  Rosenau.  Director.  Educ.  Serv. 
Services:  Creation  ;wd  production  of  3.5mm  and 
16mm  motion  pictures,  slidefilms,  T\'  commer- 
cials ;md  thre;itre  trailers  from  script  through 
release  prints  for  industry,  agencies  and  educ:i- 
tion.  Complete  35mm  ;uid  16mm  color  and  b&w 
film  laboratory  seniccs  for  industr\  ;ind  produc- 
ers. Etiuipped  and  stalled  for  studio  ;uid  kxation 
photograplu'  in  motion  pictiue  ;nKl  still  lields. 
F.ACILITIES:  Large  sound  st;igc  stalled  ;iiid  equip- 
ped; script,  art  and  animation;  magnetic  and  op- 
tical sound  recording,  music  scoring,  editing, 
conforming  and  distribution  of  films.  Complete 
35mm  and  16mm  color  neg-pos,  b&w  printing, 
processing;  ultrasonic  cle;ining. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictiiu.s:  S^ir.v  in  Their  /iyt'S  (Natl 
Live  Stock  &  Meat  Board);  Teaching  Vigorous 
Physical  .\etivities  ( Field  Enter])rises  Educa- 
tional Corp.);  Decorate  with  Quiet  (Insulation 
Board  Institute);  The  FitncKs  Challenge  (Amer. 
Ostepathic  .Assn.);  The  Voice  that  Counts  (.Amer. 
n;ur\-  .Assn.).  Slidefilms;  Beef  —  From  Store  to 
Table  (Xat'l  Live  Stock  &  Meat  Board);  Quality 
Certification  (.Architectural  .Aluminum  Assn.); 
Laundry  Planning  (The  Maytag  Co.);  Electrical 
Hazards  (Natl  Safety  Council). 


CAL  DUNN   STUDIOS,  INC. 

141  \\cst  Ohio  Street,  Clliicago,  Illinois  60610 

Phone:  644-7600  A/C  312 

Branch:  1040  N.  Las  Palmas,  Ilollv-wood  38, 
Cal;  Phone:  HO  9-9011.  Alan  S.  Lee.  ,V/aii- 
ager. 

Date  of  Organization:  1947 

Cal  Dunn,  President 

Josei)h  C  Betzer,  Vice-President 

Helen  .A.  Knipka,  Creative  Service  Director 

Art  Springer,  Art  &  Aninuition  Director 

Ray  Mueller,  Director.  Cameraman 

Bernard  .A.  Montgomerv,  Stage  Manager 

Art  Ellis,  Chici  Editor  ' 

James  H.  Johnson,  Account  Executive 

Karen  Gnuitinan,  .\udil  &  Bookkeeping 

Bob  O'ReilK  ,  .Art  Director 

Karen  McCallum.  .Air  Director 

Nancy  Andersen,  Talent  Contact 

Alan  S.  Lee,  Manager.  Hollywood  Office 
Services:  .Motion  pictures  and  ili<lefilms  for  sales 
training,  promotion,  product  inlonnation,  em- 
ploxee  indoctrination  and  special  purposes;  TV 
commercials  and  productions.  FACiLiriEs:  Sound 
stage,  insert  stages,  working  kitchen.  0.\berr\'  ani- 
mation stand  and  equipment;  complete  anima- 
tion, inking  and  painting  depts.;  editing,  screen- 
ing rooms,  car[)enter  shop,  cre:iti\e  and  admini- 
strati\e  lacilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictcres:  A  Report  on  Bootleg  Dentistry 
(.Amer.  Dental  .Assn.);  Foundations  for  the  Fut- 
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CAL  DUNN  STUDIOS,  INC.: 
ure  (V.anderbilt  L'niv);  S/u)o(  to  Score  in  '64; 
Pro/i7s  for  Progre^K  (Swift  &  Co.);  They  Race  for 
Fun.  feature  (no  sponsor  indicated).  Slidefilms: 
Bob  Baxter  Makes  a  Decision  (Better  Homes  & 
Gardens);  Plan  for  Your  Pension  (COH  Harold- 
son  Assoc);  Recruiting  by  Design;  Selection  by 
Design:  Your  Career  with  Xational  Life  (Nat'l 
Life  &  Accident  Ins.  Co.);  It's  Up  to  Me:  Chal- 
lenge of  Change  ( Metropolit:m  Life  Ins.  Co.); 
The  Case  of  the  Silent  Thieves:  The  3  Billion 
Dollar  Robbery  (Western  .Auto  Supply  Co.); 
Hires.  The  Happy  People's  Choice  (Hires);  Get- 
ting the  Big  jump  on  Competition  (DrewTys 
Beer);  Your  %u-eet  ^cnind  of  So/c$  (Cnish  Inter- 
nat'l).  Presentations:  for  Raleigh  Cigarettes; 
Campbell  Soup;  Coiiunamler  Cigarettes;  Kellogg 
Key  Biscayne  Sales  Meeting;  Burgermeister  Con- 
vention in  the  Biiluunas;  7-Up's  Spotlight  on 
Action.  T\'  Commercials;  for  Kelloggs;  Joy; 
Procter  &  Gamble;  Schlitz  Beer;  Pillsburv; 
Quiiker  Oats;  Pure  Oil;  Hamilton  Mfg.  Co.;  Nat'l 
Hairdressers  &  Cosmetologists  .Assn.;  WTTW- 
T\';  Montgomerv  Ward  &  Co.;  Nickey  Chevrolet; 
Combined  Jewisli  Appeal;  Orange  Crush. 

Jerry   Fairbanks   Productions 
of   California,    Inc. 
2337  Commonwealth,  Chicago.  111.  (i0614 
Phone:  BU  1-2645  A/C  312 
Stephen  Kelly,  Representative 

(See  listing  under  Los  .Angeles  area) 


FIIMACK   PRODUCTIONS 

1327  South  W  abash  A\e.,  Chicago,  111.  6060,5 
Phone;  HArrison  7-48.55  A/C  312 
Date  of  Organization:  1919 
Ir\ing  Mack.  Chairman  of  the  Board 
Bernard  .Mack,  President 
Joseph  R.  Mack.  Vice-President 
Don  .Mack,  Vice-President,  Sales 
\'i  Dane,  Secretary 
Pat  Cascio.  Production  Manager 
Elliott  Satinover,  Still  Dept.  Slanager 
Roman  Polys,  Music  tk  Sound  Engineer 
Harlan  Croy.  lndu.':trial  Film  Manager 
|ay  Jankowski,  Lab  Manager 
Richard  Bowen,  Production  Coordinator 
Robert  Berg,  Executive  Producer 
Ramon  Orellano,  Art  Director 
Frank  Malcolm.  Type  Shop  Director 
Services:    Motion  pictures,  .sound  slidefilms  and 
slides  for  T\',  industry,  education,  training  pro- 
grams,  sales   meetings,   public   relations   and   re- 
ports;   creative   services— script-writing,   presenta- 
tions, storv'-boarding  jingles;  production  services- 
live    motion    picture    and    still    photography    in 
studio  or  on  location  in   16mm  and  .35mm  color 
and  b&w,   animation  and  slidefilm   photography; 
sound  recording  and  mi.xing- lip  s\'nc,  wild  sound, 
singing  jingles,  sound  effects  for  tape,  records  or 
optical  film;  art  work— illustrations,  cartoon  char- 
acters, backgrounds,  photo  touch-up;   titling— hot 
press,  cold  press,  opaque  ;md  transparencies;  lab 
work— editing,     processing,     printing     ins])ection. 
Facilities:    Completely    equipped   sound    stage, 
prop  and  dressing  rooms;  two  sound  departments; 
six    animation    stands    with    automatic    Oxberry; 
art  department;   t\pe  shop;  laboraton'  including 
optical  printers,  developing  machines,  editing. 
RECENT      PRODUCTIONS      AND      SPONSORS 
Motion     Picti'res;     Meclianisrn     of     Analgesia 
(Miles   Labs,    Inc.);    Prcisure   Pouring    (.Amsted 
Industries);    Hart's    Bakery    (Kleen-Stik    Corp.); 
Wihon  Xeiv  Labels  (Wilson  &  Co.).  Slidefilms: 
Eureka   Floor   Care    Products    ( Eureka   \'acuum 
Sweepers);  Building  Customer  Relations  (DeLuxe 
Check    Printers,    Inc.).    TV    Commercials:    for 
Carling  Beer;  Irvindale  Dairy. 
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CHICAGO  PRODUCERS: 

THE  FILM-MAKERS,   INC. 

615  North  ^^•abash  Me.,  Chicago,  111.  60611 
Phone:  337-6264  A/C  312 
Date  of  Incorporation:  October,  1962 
Lincoln  Scheurle,  President  &  Creative  Director 
Edward  E.  Katz,  Board  Chairman  &  Gen.  Mgr. 
SER\^CES:    Specialists  in  production   of  ad\ertis- 
ing  and  marketing  films  (commercials  and  other) 
for  T\'  and  business,  from  script  and  storyboard 
through    finished    production,    including    experi- 
mental. Schwerin  and  test  shooting;  creative  and 
financial   consultants.   F.\cihties:   Complete  stu- 
dio facilities  in  Chicago.  New  York.  HolKwnnd, 
Miami.  London  and  Paris. 

RECENT  PRODUCTIONS  AND  SPONSORS 
TV  CoMMERCHLs;  for  Leo  Burnett  Co.;  Mae- 
Manus,  John  &  Adams;  Caldwell,  Larkin  &  Side- 
ner,  \'an  Riper;  Jones  Frankel  Co.;  Post,  Keyes. 
Gardner;  Campbell-Ewald  Co.;  Rubin  Advg.; 
Peter  Eckrich  &  Sons;  Concordia  Teachers  Col- 
lege; and  others. 

GOLDSHOU   AND   ASSOCIATES 

420  Frontage  Road,  Nortlifield.  Illinois 

Phone:  446-8300  A/C  312 

Date  of  Org;inization :  1942 

Morton  GoldshoU,  President,  Exec.  Prod. 

Mildred  GoldshoU.  Secretary,  Producer 

John  Weber,  Studio  Director  of  Design 

William  Langdon,  Administrative  Director 
Services:  Producers  of  motion  pictures  and  slide- 
films  for  business,  industry-,  tele\ision  and  edu- 
cation. Specialists  in  animated  graphic  design. 
F.\ciLiTiEs;  Sound  stage,  16mm  and  3.5mm  cam- 
eras, .\Io\iolas,  O.xbern-  animation  stand,  Ampex 
and  Magnacord  tape  s\nc  sound  recorders,  edit- 
ing equipment. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictuhes:  Schlitz  Malt  Liquor;  Old 
Milwaukee  (Jos.  Schlitz  Brewing  Co.);  Untitled 
for  Goodyear  Intemat'l;  Mercun,-  Records;  Dis- 
sent Illusion  ( Morton  GoldshoU  Design  Assoc. ) . 
Slidefilms;  for  Mercur\-  Records;  Jos  Schlitz 
Brewing  Co.  T\'  Commebci.\i.s;  for  .American 
F;miily  Detergent  (Procter  &  Gamble);  Milk 
Foundation,  Inc.;  Lanvin;  .Agar  Packing  Co., 
Inc.;  Jesse  Jones  Pork  Sausage;  Turns;  Vienna 
Sausage  Mfg.  Co. 


The  Jam  Handy  Organization,  Inc. 
230  North  Michigan  Ave.,  Chicago,  111.  60601 
Phone:  STate  2-6757  A/C  312 

Harold  Dash,  Vice-President,  in  cliarge. 
(See  complete  hsting  under  Detroit  area) 


INTERLOCK   PRODUCTIONS,   INC. 

S69  North  Dearborn  St.,  Chicago.  111.  6061 1 

Phone:  664-1966  A/C  312 

Date  of  Organization:  June,  1963 

Jack  D.  Danielson.  President 

Lou  E.  Wilder,  Vice-President,  Production 

William  Snowhite,  Vice-President,  Art  Director 

D.  H.  Bash,  Secretary 
Services:  Motion  pictures,  slidefilms,  merchan- 
dising displays  for  training,  point  of  purchase 
and  permanent  construction  displa\'  de\'ices.  F.\- 
cilities:  Executive  offices,  art  and  construction 
studio,  still  photo  lab. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  PicxfREs;  There's  No  Business  Like  Xo 
Business  (Maremont  Corp.).  Slidefilms:  You 
and  Youth;  Hootenanny  (Intemat'l  Walther  Lea- 
gue). 

(New  organization  —  formed  June,  1963) 


THE  W.   N.   KIRSHNER   COMPANY,  INC. 

53  West  Jackson  Blvd.,  Chicago,  Illinois  60604 

Phone:  WAbash  2-5519  A/C  312 

Date  of  Incorporation:  1959 

William  N.  Kirshner,  President  &  Gen.  Mgr. 

Robert  B.  Ross,  Vice-President,  Training 

Robert  K.  Larson,  Secretary 

James  Horstman,  Public  Relations  Dir. 

\\'.  E.  Terry,  Creative  Director 

.\nzel  Pope,  Art  Director 

R.  A.  Hereford.  Production  Manager 

Phillip  Kirshner,  Studio  Manager 
Services:  Producer  of  audio-visual  materials  for 
marketing,  sales  promotion,  TV,  training  and 
public  relations;  motion  pictures,  T\'  commer- 
cials, slide  programs,  slidefilms,  industrial  and 
business  presentations,  closed-circuit  TV  pro- 
grams for  business.  F.\cilities:  Production  stu- 
dios; photography,  recording,  animation,  editing, 
projection  .ind  interlock  equipment. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion'  Pictires;  Yotir  Life  in  Color  Key  (Val- 
spar  Co!i5.);  Important  to  Anwriea's  Strength 
(Allis-Chalmers  NRECA);  Pozzolan  (Pozzolan 
Products);  Science  Awards  (American  Feed  Mfrs. 
■Assn.).  Slidefilms;  Interests  in  Common  (Nat'l 
Rodeo  -Affiliates);  Memories  of  Europe  (Kruger 
Travel  Agency);  Secret  for  Security  (Inland  Life 
Ins.  Co.);  From  the  Clouds  to  You  (Rainsoft 
Water  Conditioning  Co.);  Right  on  the  Loading 
Chute  (American  Breeders  Service). 

L  &  M  FILMS 

621  N.  Dearborn  St..  Chicago,  III.  60610 
Phone:  WHitehall  4-7477  A/C  312 
Date  of  Organization:  1950 
William  R.  Johnson,  General  Manager 
Harn-  Mantel,  Creative  Director 
Dok  Stanford,  Chge.  Theatrical  Scripts 
Cliff  Sager.  Technical  Production  Manager 
Services:    Industrial,   sales,   public  relations  and 
television  films,  li\e  action  and  animation;  slides 
and  slidefilms;  theatrical  motion  pictures.  Facili- 
ties:   Sound   stage,   location   camera,   sound   and 
lighting  equipment;   animation  st;ind  for  16  and 
35mm.    black    and    white    or    color    production. 
Mitchell.    .Arriflex,    Bell    and    Howell,    Auricon, 
E;istman  cameras.  Fearless  dolK':  sound. 
RECENT      PRODUCTIONS      AND      SPONSORS 
Motion  Picti'res;    Duncan   Mines  Food  Master 
(Pohn    Productions);    Jamboree     (Indiana    and 
Michigan   Power   Co.);    Scars   Day    (Sears   Roe- 
buck &  Co.).  Slidefilm:  Soft  Water  Selling  (Im- 
perial Water  Softener  Co.).  Folksing  (theatrical 
short ) . 

MERVIN   W.   La   RUE,   INC. 

159  East  Chicago  Ave.,  Chicago.  111.  60611 
Phone:  superior  7-8656  A/C  312 

Founded  as  Individual  Company:  1937 
Incorporated:  1947 
Mervin  W.  La  Rue,  Sr..  President 
Joanna  La  Rue,  Vice-President 
Charles  C.  Hard,  Secretanj-Trea.'iurer 
Everett  BlackbuiTi,  Production  Manager 
Services:  To  the  medical  and  closely  allied  fields 
exclusively.    Technical    consultants    in    planning, 
production  and  utilization  of  audio-\isual  aids  in 
continuing    education    in    medicine.    F.\cilities: 
Exceptional   for   medical   and  scientific  work-ex- 
plosion-proof motion  cameras   and  lighting;   spe- 
cial   endoscopic,    macroscopic    and    microscopic 
motion    cameras;    ;mimation    stands;    time    lapse, 
high  speed,  recording  &  coTnentional  equipment. 
RECENT      PRODUCTIONS      AND      SPONSORS 
Motion    Pictxtres:     Specialized    Medical    Fikn 
Services    for:     American    College    of    Surgeons; 
American    Medical    .Assn.;    American    Society    of 
Anesthesiologists;   Becton,  Dickinson  &  Co.;  Ab- 
bott Laboratories;  Eli  LilK-  &  Co.;  Northwestern 
University,-  Medical  School;   Universitv'  of  Illinois 
Medical  School;  University  of  Chicago  School  of 
Medicine;  Mayo  Clinic;  Cleveland  Clinic. 


JACK  LIEB  PRODUCTIONS 

1230  \\'.  Washington  Blvd.,  Chicago,  lU. 
60607 

Phone:  CH  3-2600  A/C  312 

Date  of  Organization:  1946 

Jack  H.  Lieb,  President 

\\'arren  H.  Lieb,  Vice-Pre.s.,  Prod.  Supvr. 

Roliert  -Averill,  Sound  Engineer 

.Art  Ellis.  Editor-in-Chief 

John  Erickson,  .\ccount  Executive 

Dan  Thor,  Director  &  Production  Mgr. 

Elaine  Badis,  Librarian 

E.  S.  George.  Writer 

\ecla  Zimmer.  Research 

Rosemar)'  Brown,  Sales 

Don  R.  Loxendcr,  Sales 
Services:  Motion  picture  production;  industrial, 
theatrical,  T\',  sales  promotion,  institutional  and 
sales  training;  speciahsts  in  travel  promotion  films, 
TV  productions,  spots  and  shows.  Filmstrips  and 
sound  slidefilms.  Consultant  on  motion  picture 
problems.  F.vcilities:  Complete  studios,  3  sound 
stages,  RCA  ,35mm  and  16mm  magnetic  and 
optical  recording.  Specialists  in  hi-fidelit\  mag- 
netic mixing.  Nagra-16mm  sync  recording  for 
studio  or  location.  Editing,  musical  score  facdities. 
echo  chamber. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictikes:  Kentucky  Doeumcntary;  Prog- 
ress  Report  (Commonwealth  of  Ky.);  The  Won- 
drous n'orld  of  Sight  (The  Murine  Co.);  Making 
Music  (Louisville  Svmphonv  Orch.);  W.  H.  Min- 
er -  M-20  (W.  H. 'Miner  Co.);  World  Series  of 
1963  (.Amer.-Nat'l  League  for  Lou  Fonseca); 
Vision  in  MiVitary  Aviation  (U.  S.  Na\y);  Trad- 
ing in  Tomorrows  (Chicago  Mercantile  Ex- 
change); Salute  to  the  40th  (40th  Ward  Reg. 
Demo.  Org.).  TV  Com.merchls:  for  .Alberto- 
Culver;  Stalex'  Syrup;  Br>ant  Gas;  Nvlint  Toys; 
I&M  Electric;'  Electric  Utilities  TV;  Cask  Wine. 


JOHN  R.  MACDONALD 
SOUND  SLIDEFILM  PRODUCTIONS 
1S5  N.  Wabash  Avenue,  Chicago,  III.  60601 
Phone:  AN  3-1049,  AN  3-1065  AC  312 
Date  of  Organization;  1957 
John  R.  Macdonald,  President 
Mildred   Romano,   Secretarij-Trca-mrer 
Donald  K.  Fletchic,  Manager,  Sound  Dept. 
James  W.  Verna,  Art  Director 
James  P.  Plenus,  Production  Coordinator 
SER\TCES:Programmed  communications;  a-v  pro- 
duction  senices  for  business,    industry  and   ad- 
vertising.  F-vciLiTiEs:    Studio   and  staff  for  pro- 
duction of  sound,  art,  photography  and  electronic 
instnmientation. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Slidefil-ms:  (untitled)  for  Cahners  Publishing 
Co.,  Cummins  Engine  Co..  Butler  Manufactur- 
ing Co..  Murph\'  Products  Co.,  Swissedent  Inter- 
national, Midwest  Development  Corporation, 
United  States  Steel  Corp. 

FENTON  McHUGH  PRODUCTIONS,  INC. 

518  Davis  Street,  Evanston.  III. 
Phones:  Evanston— UNiversily  4-3021  A/C  312 
Chicago— BRoadway  3-3383  A/C  312 

Date  of  Organization:  1956 

Fenton  McHugh,  President 

James  0'Rile\',  Vice-President 

Helen  Wolf,  Administrative  A-ist. 

William  Kerwin.  Production  Manager 

Robert  Kiirgh',  Comptroller 
Services:  Production  of  16mm  and  35mm  motion 
pictures  for  business,  industr\-  and  TV.  Sound 
slidefilm  production.  F.^cilities:  16mm  and  35- 
mm  production  equipment;  sound  recording 
equipment;  sound  stage;  editing  equipment. 
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McHUGH  PRODUCTIONS: 

lECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Picttbes:  In  Pcqiicno  Milagro  (United 
States  State  Department);  Credit  Unions  in 
Latin  America  (Credit  Union  National  Assn., 
Inc.);  Faljulous  Fixhing  in  Panama  (Braniff  In- 
ternational Airways);  Fort  Aransas  Fishing  Ro- 
deo (Lone  Star  Bre\ver>).  Slidefilms:  You're 
the  Law  (Credit  Union  National  Assn.). 


MATTCO    ASSOCIATES,    INC. 

2409  .Niirlli  \  ill.i  I,auc,  .Mcllcnr\.  111. 

Phone:  38.5-3.50S  A/C  815 

Branch:  8400  Wisconsin  A\c.,  Washington  14. 
D.C.;  Phone:  656-5240.  Lowry  N.  Coe,  Jr., 
Clifford    Peacock,    Vice-Prcsidcnis,    Writers. 

Date  of  Organization:  1960 

Richard  ].  Matt,  President  &  Exec.  Dir. 

Russell  T.  Ervin.  A.S.C.,  Dir.  of  Photog. 

William  M.  Fraser.  Director  of  Sates 

Winston  Sharpies,  Jr.,  Musical  Director 
Sebvices:  Motion  picture  and  slidefilm  produc- 
tion, including  theatricals,  TV  and  sponsored  in- 
dustrials, sales  and  training  films.  F.\cilities; 
Recording,  music  scoring  and  editing;  16mm 
and  35mm  editing  rooms.  Moviola  equipped.  Ar- 
rifle.x  16nun  and  35mm  Reflex  Hell  &  Howell 
Eycmo  and  E\emo  Q  cameras;  complete  light- 
'  ing  and  sound  equipment;  spcci.il  cimera-boat 
land  tnick. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Picti'iie.s;  Sea  Horse  Score  for  '64; 
Aquanuts  (Johnson  Motors);  Journey  to  Under- 
standing  (Hilton  Hotels  Internut'l);  Jamboree  at 
Marathon  (ExCcll-O  C^orji);  Wyoming  Snap- 
shoot (Chevrolet  Div..  Cencral  Motors  Corp.). 


MURRAY  MORISON   PRODUCTIONS 

360  North  Michigan  Ave.,  Chicago,  111.  60601 

Phone:  :i:!2-(i705  A/C  312 

Date  of  Organization:  September,  1962 

Murray  Morison,  President  &  Exec.  Prod. 

Armin  Kusswunn,  Vice-President 

Donna  Lee  Johnson,  Vice-President, 

Secrrtanj  &  As.wciale  Producer 
Gretchen   Schoenfeld.   Dir.  Creative  Serv.  Sis. 
Coldine  Sha«'.  Fihn  Concept,  Script  Devel. 
Carl  Carter,  Artist 
Orvel  Hurd,  Arli.st 
Joseph  V'ermoch,  Photography 
Services:    Slidefilms.   .stripfilms,   motion   pictures 
for   sales   promotion,    training,   advertising,   sales 
meetings,    product    promotion,    medical,    educa- 
tional. E.\c:ii.rriEs:   Motion  picture  and  slide  and 
'  stripfilm  facilities.  Recording  and  animation  serv- 
'  ices;  sound  ;uid  lighting  eriuipmeut  for  location. 
:RECENT      productions      AND      SPONSORS 
Motion   Pictiiiks:    Protocol   for   Multiple   Birth 
Deliveries  ( 111.  Medical  Societv,  Lcderle  Labs. ) ; 
The  While  Color  Worker  (.Miller  Fluid  Power). 
I  Slidefilms:    Clear   Letter   Writing,    series   of   5 
'  (The    Dartnell    Corp.);    Heginienlalion    of   Free- 
'  dom    (The   Flick    Reedy   Corp.);    Home   School 
Cooperative  Plan  (Field  Enterprises). 


MPO  Productions,  Inc. 
183  No.  Wabash,  Chicago.  Illinois  60601 
Phone:  372-2355  AC  312 
Bill  Baile\',  Manager 
(See  complete  listing  under  New  York  City) 


BURT  MUNK  &  CO. 
56  E.  Walton  Place,  Chicago,  III.  fiOfil  1 
Phone:  337-0034  A/C  312 
Date  of  Organization;  1961 
Eurton  M.  Munk,  President 
E;irl  Anderson,  Prod.  Mgr.  &  Director 
ludith  Saylor,  Akssistant 


BURT  MUNK  AND  COMPANY: 
Services:  Creation  and  production  of  motion 
pictures,  slidefilms  and  related  materials  for  busi- 
ness communication.  Sales  meeting  and  conven- 
tion services.  Nationwide  public  school  distrib- 
ution of  sponsored  filmstrips.  F.\cilities:  Produc- 
tion affiliations;  creative  wTiting  and  complete 
planning  and  production  of  sales  training  and 
sales  promotion  programs. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Picnius:  High-Lcvel  Decisioti  (Hot- 
point  Div.,  General  Electric  Co.);  .\  Mes.fage 
from  Mr.  Truesdell;  The  Zenith  TV  Quality  Story 
(Zenith  Radio  C:orp.);  The  Bedding  Bu.'iiness 
(SeaJy,  Inc.).  Slidefilms:  Back  Ribs  in  a  Can 
(Armour  &  Co.);  Dishwashers  Mean  Business 
(Wliirlpool);  Zfni(/i  Feature  Review  -  1964; 
^V7i«('s  Sew  For  You  From  Zenith  (Zenith  Radio 
Corp);  Songs  of  the  .\/i.5ii.ssip;ji.  Songs  of  the 
American  Revolution;  Songs  of  the  Old  South; 
Songs  of  the  Old  Sou(/iar.9(;  Songs  of  the  West- 
ern Frontier:  Songs  of  Pioneer  Mid-America  (So- 
ciety For  Visual  Education,  Inc.). 


FRED  A.   NILES 
COMMUNICATIONS  CENTERS,  INC. 

1038  W.  Washington  Blvd.,  Chicago,  111. 
60607 

Phone:  SEeley  8-4I8I  A/C  312 

I ).ite  of  Organization:  1955 

Branches:  108  West  End  Avenue,  New  York, 
N.  Y.  Phone:  SU  7-8770  A/C  212.  Charles 
Ticho,  Cen.  Mgr.;  Jan  Earth,  Office  Mgr. 
630  North  Bronson,  HolK-wood  4.  Calif. 
Phone:  HO  3-8154  A/C  213.  Lionel  Grover, 
Vice-Pres.,  Marion  Whaley,  Admin.  Editing. 
Officers  and  Staff 

Fred  A.  Niles,  President 

William  E.  Harder,  Vice-President,  Production 

Harn'  Lange,  Vice-President,  Exec.  Producer 

James  E.  Morgan,  Controller 

Don  Lawrence,  Asst.  Prod.  Mgr. 

Bert  Lindberg,  Chief  Charge  Man 

Dorothy  Roecker,  Office  Manager 

George  Jarrett,  Admin.  Supv.  Editing 
Services:  Creating  and  producing  T\'  commer- 
cials, live  &  animation;  T\'  shows,  business  devel- 
opment programs  including  motion  pictures, 
sound  slidefilms,  training  programs;  business  thea- 
tre, crciting  &  staging  shows  for  sales  meetings 
&  conventions;  closed  circuit  T\';  videotape; 
soimd  recordings.  F.\cilities:  110.000  sq.  ft. 
studios;  three  sound  stages;  one  wing  devoted 
to  editing;  carpentry,  prop,  electrical,  paint  shops; 
scene  docks;  title  stand;  Oxberry  animation  stand; 
creati\e  &  art  departments.  100  st;iff  members. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictviifs:  Purahle  ( Prutost:int  Council 
of  New  York);  Bounty  Without  Boundrics  (U.  S. 
Dept.  of  Agriculture):  Landslide  '64  (Beatrice 
Foods  Co.);  Leisure  World  (Rossmoor  Corp.); 
Democracy  in  Action  (Retail  Clerks  Internat'l 
A.ssn.);  Mission  of  Mercy  (Community  Fund  of 
Chicago);  Something  Old.  Something  S'ew  (Port- 
land General  Electric);  Defoliating  with  Grace 
Am-Fol  (Nitrogen  Div.,  W.  R.  Grace  Co.);  Fall 
Incentive  Program  (A  C  Spark  Plug);  Untitled 
(Port  of  New  York  .\uthorit\);  Untitled  (Grey- 
hound Corp.).  Slidefilms:  A  Foundation  for 
Your  Future  (Brown  6s  Bigelow);  Struck  by  Ob- 
jects Struck  Against;  Overexertion  and  Bodily 
Reaction;  Falls  on  Same  Level  &  Falls  to  Differ- 
ent Level  (.American  Gas  .■\ssn.). 

See  Advertising  Pages  for  Helpful  Data 

ii  Producers  whose  advertisements  appear  on 
other  pages  of  this  Annual  Review  Issue  carry 
this  special  designation  ( ° )  over  listing  text. 
Refer  to  the  con\enient  "Index  to  Ad\ertisers " 
on  the  last  page  of  this  issue  for  page  number. 
The  "Blue  Chips"  of  film  production  ad\ertise 
regulark-  in  the  pages  of  Business  Screen. 


\m.Jfrni%.i^c3iM 
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PILOT   PRODUCTIONS,    INCORPORATED 

1819-23  Ridge  Avenue,  Evanston,  111. 

Phones:  Evanston— DAvis  8-3700  A/C  312 

Chicago — BRoadway  3  4141  A/C  312 

Date  of  Organization;  1940 

Date  of  Incorporation:  1952 

C.  Robert  Isely,  President 

Robert  L.  Dedrick,  Executive  Vice-President 

C.  Don  Sheldon,  Treasurer 

A.  F..  Boroughf.  Secretary 

Hal  fluids.  Director  of  Photography 

Ken  Kracht,  Director  of  Illustrative 
Photography 

Bob  Luce.  Director 

Connie  .Viidcrson,  Slidefibu  Department 

Bill  Buhl,  S«/(;s 

Ja\  Norman,  Sales 

Jim  Cuca,  Sales 
Services:  Complete  creative  and  production  fa- 
cilities for  motion  pictures  and  filmstrips.  Re- 
search, writing,  photograph)',  sound  recording, 
editing,  and  stripfihn  services  for  industrial  and 
business  films.  Facilities:  10.000  sq.  ft.,  3,700 
sq.  ft.  shooting  stage  with  14  ft.  clearance  under 
catwalks;  complete  kitchen  facilities  for  food 
photography;  16mm  Mitchell  and  .\rriflex  camera 
equipment;  generator  &  battery  packs  for  field 
work;  Ampex  and  Magnasync  recording  equip- 
ment including  DuKane  30  50  signal  generator; 
double  s\  stem  projection, 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictcres:  All-Welded  Bridge  Construc- 
tion (Allied  Structural  Steel);  The  Way  Home 
(Americana  Nursing  Centers,  Inc.);  Sew  Di- 
mensions in  Coating  Lines  (National-Standard); 
Las  Vegas  Demo  (Clark  Eq.  Co.);  Sfla-C(/(  Flats 
(Alloy  Steels  Co.);  Chain  &  Sprocket  Interaction 
(Chain  Belt  Co.).  Slidefilms:  Student  Orienta- 
tion (American  Assn.  of  Nurse  Anesthetists); 
Partial  Dentures;  Periodontal  Disease  (Manage- 
ment Forms,  Inc.);  Opportunity  L'niiinited  (Field 
Enterprises  Educational  Corp.);  Communications 
Analysis  (DuKane  Corp.);  When  You  Can't  Af- 
ford to  Gamble  (Dodge  Mfg.  Co.). 


Reid  H.  Roy  Film  Industries,  Inc. 

208  South  LaSalle  Street,  Chicago,  111.  60604 
Phone:  Financial  6-0897  A/C  312 

Clyde  Krebs.  Vice-Prcs..  General  Sales 
(See  complete  listing  under  St.  Paul,  Miim.) 


* 


Regan    Productions,   Inc. 
600  South  George  St..  Mt.  Prospect.  111. 
Phone:  392-3090  A/C  312 
William  A.  Bates,  Represen(a(ii;t' 

(See  listing  under  Detroit,  Mich,  area) 
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SARRA-CHICAGO,  INC. 
16  East  Ontario  St.,  Chicago,  111.  606II 
Phone:  WHitehall  4-3131  A/C  312 

Date  of  Organization:  1937 

William  Newton,  President 
Marvin  Bailey,  Vice-President 
Jack  Conrad,  Vice-President 
Harold  Lignell,  Vice-President 
Pat  Saviano,  Production  Manager 
Services:  Production  of  TV  commercials.  Facili- 
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CHICAGO  PRODUCERS: 

SARRA-CHICAGO: 
TIES:   16mm  and  33mm  equipment,  three  stages 
and  processing  laboratory. 

RECENT  PRODUCTIONS  AND  SPONSORS 
TV  Commercials:  for  Swift;  Pillsbun, ;  Pure  Oil; 
Kelloggs;  Campbell  Soup  (Leo  Burnett);  Libby 
Foods;  Alberto-Culver;  On'il^er  Oats;  Sterling 
Beer  (J.  Walter  Thompson);  Dr.  Pepper  (Grant 
Advg.);  PillsbuPi;  Northern  States  Power;  Iowa 
States  Power;  Hamms  Beer;  Red  Ball  Jets;  Amer- 
ican Dairy  Assn.;  Wilson  Sporting  Goods  (Camp- 
bell-Mithun);  Reynolds  Aluminum;  Deans  Milk; 
Toni  Co.  (Clinton  E.  Frank);  Standard  Oil 
(D'Arcy);  Procter  &  Gamble  (Tatham-Laird); 
Sunbeam  ( Perrin  &  Assoc. ) . 

Screen  Gems,  Chicago 

230  North  Michigan  Ave.,  Chicago,  111.  60601 
Phone:  FRanklin  2-4256  A/C  312 

(See    complete    data    under    Elliot.    Unger    & 
Elliot  listing.  New  York  Citi,') 

SOCIETY  FOR  VISUAL  EDUCATION,   INC. 
(Subsidiary  of  General  Precision  Equip.  Corp.) 

134,5  Diversey  Pkw>,  Chicago,  111.  60614 

Phone:  LAkeview  5-1500  A/C  312 

Date  of  Organization;  1919 

John  C.  Kennan,  President 

Walter  E.  Johnson,  Vicc-PreMdeiU 

Casmir  \'.  Wejman.  Treasurer 

James  McEntee,  Industrial  Sales 
Services;  Creators  and  producers  of  sound  slide- 
films,  filmstrips,  and  slides  for  industry.  Pro- 
ducers and  distributors  of  sponsored  filmstrips 
for  industn.-  to  schools  and  churches.  F.\cilities: 
Art  department.  Ludlow  hot  press  t\peset.  b&w 
and  color  processing,  automatic  and  semi-auto- 
matic single  and  double-frame  35mm  shde  bind- 
ing, slide  cameras,  .animation  cameras,  b  &  w 
and  color  still  photography. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Slidefilms:  Glamour  of  Color;  Important  Mes- 
sage for  Paint  Retailers  (Martin  Senour  Paint 
Co.);  Introduction  to  Pneumatic  Valves;  Intro- 
duction to  Hydraulic  Hose  &  Hose  Fittings  (Park- 
er Hannifin  Corp.);  Power  Shift  Transmission 
TD-1.58,  20B,  175  &  250  Loaders;  International 
DT-429  Diesel  Engine  (Intemat'l  Harvester  Co.): 
Arminir's  1964  Promotion  Program  (Armour  & 
Co.);  Commitment  to  the  Future  (Elmhurst  Col- 
lege); The  Many  Faces  of  Advertising  Age  (Ad- 
vertising .\ge);  Insurance  in  the  Farm  Business 
(Country  Mutual  Ins.  Co.);  Planning  a  Home 
Fire  Drill  (Thor  Power  Tool  Co. ) . 

SPORTLIGHT  FILMS 

20  North  Wacker  Dr.,  Chicago.  III.  60606 
Phones:  236-8955;  236-84SS  A/C  312 

Date  of  OrganiZiition:  JuK  ,  1955 

Alfred  D.  Le\'ine,  General  Manager.  Producer 

Tom  Carnegie,  Talent  Director 

Bill  Sprague,  Production  Manager 

Tom  Carroll,  Editor 

Edward  Sainsbury,  Script 

Norman  Lasko,  Art 
Services:  Motion  pictures  for  sales  promotion, 
public  relations,  TV,  education;  "how-to"  and 
entertainment  sports  films;  specialize  special 
events  and  direct  assignment  games  or  instruc- 
tional; documentaries.  F.\cilities:  On  location  or 
studio;  Bell  &  Howell  70DRs,  Cine  II,  tape  re- 
corders, mikes,  hp  sync,  color  or  b&w;  supplv 
camera  crews  to  cover  sports  events;  color  or 
b&w  stock  films  a\ailable. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictubes:  Gold  Rush  '61  (  H.  K.  Porter, 
Thermoid  Div.);  33  Men  (Schlitz  Brewing); 
Bears  HighliglUs  (Chicago  Bears):  Accent  Speed 
(WjTins  Friction,  7-Up);  Football  Can  Be  Fun 
(for  sradication) . 


0 


TELECINE   FILM   STUDIOS,   INC. 

100  S.  Northwest  Highway,  Park  Ridge,  III. 
Phones:  Park  Ridge  —  TA  3-1418  A/C  312 
Chicago  —  RO  3-5818  A/C  312 

Date  of  Organization:  1952 

Byron  L.  Friend,  President 

June  A.  Friend.  Secretary-Treasurer 

Henr>-  Ball.  Facility  Manager 
Services:  Motion  pictures  for  industry  and  tele- 
\ision,  color  and  b&w;  3.5mm  and  16mm,  studio 
or  location.  T\'  commercials,  videotape  or  film; 
complete  packaging  service,  editing,  re-recording, 
mixing,  interlock  screening  and  recording;  script 
writing;  animation.  Hi-speed  photography,  time- 
lapse  films.  F.iCiLiTiEs;  Multiple  cameras,  con- 
tinuous shooting  picture  ecjuipment,  35mm  and 
I6mm  cameras;  magnetic  sound  recorders;  sound 
stage  30'  x  45',  five-channel  re-recording  and 
mixing;  selsyn  interlock;  generators  for  location 
work;  wireless  microphones. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  The  Way  Out  (Y  M  C  A); 
Sales  Promo  ( Drewen's  Beer);  Rise  and  Shine 
{ Sears,  Roebuck  &  Co. ) ;  Focus  on  Merchandis- 
ing (BeU  &  Howell);  Handball  (U  S  H  A). 
Slidefilms:  Flaw  Detector  (Chemetron  Corp.). 

UNITED  FILM  &   RECORDING 
STUDIOS,   INC. 
301  East  Erie  St.,  Chicago,  111.  60611 
Phone:  superior  7-9114  A/C  312 
Date  of  Organization :  1928 
Date  of  Incorporation:  1933 
Branch  Offices:  17  East  45th  Street,  New  York 
17,  N.Y.  Herbert  Rosen,  Eastern  Repr.  425 
13th  Street,  N.W.,  Washington,  D.C.  Robert 
Pfeifle,    Washington    Repr.    390    S.    Hauser, 
Los    Angeles,    Cal.    W.    Bailey,    Hollywood 
Repr.  .Neue  Mainzerstr.  22,   Frankfurt  am. 
West   German),   F.   Reich.   European   Repr. 
William  L.  Klein,  President  &  Exec.  Prod. 
-Arthur  Brown,  Exec.  A.srf.  to  President 
MarilvTi  L.  Friedel,  Exec.  Dir.  A-V  Serv. 
Roberta  Berk,  Traffic  Supervi.mr 
George  Turek,  Spnior.  Technical  Dept. 
Ursala  Restag,  Foreign  Department 
Services:  Custom  creators  and  producers  of  mo- 
tion pictures,  slidefilms,  radio  &  T\"  commercials, 
jingles,  film  series  for  T\',  and  related  materials 
for  complete  custom-made  programs  in  all  phases 
of  business,  industr\',  education  ;ind  government. 
F.\cilities:    Air-conditioned   film    and   recording 
studios  with   I6mm,    17'2mm  and  35mm  equip- 
ment.  Mitchell  and  European  cameras  accessor- 
ies. Westrex,  RC.\.  Rangertone,  Stiincil-Hoffman, 
Maurer,  Ampex  sound  systems;  magnetic  and  op- 
tical   recording,    transfer    and    interlock    mixing. 
Music    and    effects    libraries:    editing,    projection 
facilities,  etc. 

RECENT  PRODUCTIONS  AND  SPONSORS 
-Motion  Pictlties:  Explorers  (Boy  Scouts  of 
.\merica).  Slidefilms;  Find  Adventure  at  Camp; 
Password  for  the  Future  (Bo\-  Scouts  of  .Ameri- 
ca); Profit  Sharing  &  Savings  Plan  (C;irson  Pirie 
Scott  &  Co.);  Guest  Folio  Revieiv  (Nat'l  Cash 
Register  Co.). 


^ 


HENRY  USHIJIMA  FILMS,  INC. 
1101  Harrison  Avenue,  Park  Ridge,  111, 
Phone:  698-3331  A/C  312 

Date  of  Incoiporation :  March,  1962 
Henr\-  Ushijima,  Praident  &  Exec.  Producer 
Frank  C.  Ulrich,  Vice-President 
Ruth  Ushijima,  Secretary-Treasurer 
Raymond  W.  Fleischman.  Production  Manager 
\'em  Roberts,  Account  Superviior 
Services:  16mm  and  35mm  motion  pictures  and 
slidefilms  for  sales,  training,   education   and  TV. 


HENRY  USHIJINAA  FILMS: 
Subcontracting.  Specialized  color  and  b&w  sti 
assignments.  Public  relations  and  graphic  arl 
services.  Facilities:  Mitchell  and  Arriflex  cam 
eras,  lighting  and  sound  equipment  for  studi 
and  location;  editing  facilities. 

RECENT  PRODUCTIONS  AND  SPONSOR 
Motion  Picti'res:  Long  Life  Lubrication  (Audi 
Visual  .i^rts.  Inc.  —  Ford  Motor  Co.);  Traffi 
Builder  (Audio  \'isu;d  Arts.  Inc.  —  Americii 
Motors);  Different  by  De.ngn  (Studebake 
Corp.);  High  Profit  Trio  (Funk  Bros  Seed  Co.) 
Recent  Develapnwnts  in  Plastics  (Continenta 
Can  Co.);  Organizing  for  Profit  (Weil  McLaii 
Co.,  Inc.);  Uniform  Identity  (D'Arcy  Advg.) 
Mayor's  Report  (Citv  of  Chicago);  Where  Thei 
Smoke  There's  Profit  (Rock-Ola  Mfg.  Corp.) 
Containers  Concept  ( Fruehauf  Trailer  Co.l 
Slidefilms:  Urban  Renewal  (Cit\'  of  Chicago). 

Jerry  Warner  &  Associates 

400  West  Madison  St.,  Chicago,  111.  60606 

Phone:  372-6966  A/C  312 

Robert  Bruce  Hicks,  Representative 

(See  listing  under  Los  Angeles  area) 

W  C   D,   inc. 

410  N.  Michigan  Ave.,  Chicago,  111.  60611 
Phone:  644-2641  A/C  312 
Dick  Lewis.  Midwest  Representative 
(See  complete  listing  under  New  York  City) 

WIDE-VIEW   PRODUCTIONS 

525  Pinecrest  Lane,  Wilmette.  111. 

Specialists  in  stereo;  color  tele\ision  and  wide 
screen  theatrical  short  subjects. 

New   Chicago   company   listing   received 
too    late    for    alphabetical    classification: 

ARTISTS  REPRESENTATIVES  INC. 
153  West  Ohio  Street,  Chicago,  111.  60610 
Phone:  312/644-8150 

Date  of  Organization:  1956 
Film  Production  Unit:  1963 
O.  W.  Neebe,  President-Creative  Director 
James  R.  Neebe,  Executive  Vice-President 
MaRee  Castell,  Secretary-Treasurer 
Del  Schroer.  Producer-Director 
Stanley  Wilson,  Art  Director 
James  Barlow,  Production  Supervisor 
Services:  Creators  and  producers  of  motion  pict- 
ures, slidefilms  and  related  materials  for  business. 
industr\-,    television    and    education.    Facilities: 
Art  and  animation  department.  Studio  affiliations. 
(New  company,  organized  in  1963) 
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WILDING   INC. 
1345  West  Argvie  St..  Chicago,  lU.  60640 
Phone:  BRoadway  5-1200  .\/C  312 

Date  of  Orgaiii/.ation:  1914 
Date  of  Incorporation:  1 927 

.Mai.n  Office  a.nd  Studios 
134.5  Uest  .\rg\ le  St.,  Chicago,  III. 
Phone:  BRoadway  5-1200 
Clifford  F.  Weake.  Vice-Prcs..  Midwest  Sales 
Other  Chicago  Locations 
Communications  Idea  Center  —  Customer  Ser\ice 
5137  .North  Broadw  a\ .  Cliicago,  HI. 
Phone:  BRoadway  5-1200 
A.  J.  Bradford,  Manager 
Commercial  Picture  Equipment 

1800  West  (:oliiinl)ia  .\ve..  Chicago,  HI. 
Phone:  SL'nnyside  4-0263 
Harvey  N.  Wilcox,  Manager 

WiLDiMC  Branch  Offices 
New  York:  405  Park  .\ venue.  New-  York,  N.  Y. 
Phone:  PLaza  9-0S.54.  Leon  Kreger,  Vice- 
Pres.;  William  Uskali,  Vice-Pres.;  Mel  Lon- 
don, Exee.  Prod.;  Gus  Eisenmann,  Prod. 
Mgr. 

Detroit:    4925   Cadieux   Road.    Detroit,    Mich. 
Phone:  TUxedo  2-3740.  W.  W.  Kraft,  Vice- 
Pres.;  -Norman  B.  Terry,  Vice-Pres. 
13.535     Livemois,     Detroit.     Mich.     Phone: 
WEbster  3-2431.   Daniel   B.   Gallagher.   Jr., 
Vice-Pres.;    William    R.    Winn,    Vice-Pres.; 
A.  J.  Henderson,  Vice-Pres.;  Robert  Cassell, 
Vice-Pres. 
Cleveland:    Hudson    Square    Bldg.,    72    North 
Main  St.,   Hudson,  Ohio.  Phone:   653-8161. 
R.  R.  Osmun.  Vice-Pres. 
ClNCLVN.\Ti:     617    \"ine    St.,    Cincinnati,    Ohio. 
Phone:    GArfield    1-0477.   E.  W.   Gaughan, 
Vice-Pres. 
San    Fran'Cisco:    Pier    27.    San    Francisco,    Cal. 
Phone:  DOuglas  2-7789.  H.  B.  Butler,  Vice- 
Pres. 
Hollywood:    832   N.   Lillian  Wav,   Hollywood, 
Cal.    Phone:     Hollywood    9-5338.    Robert 
Rosencrans,    Mgr. 

Officers  and  Department  Heads 
H.  Williams  Haniner.  Prciident 
C.  B.  Hatcher.  Executicc  Vice-President 
Robert  C.  .\usbeck,  As.s1.  to  the  President 
J.  B.  Morton.  Vice-President-Production 
J.  M.  C^onstable.  Vice-Prciidcnt-Exec.  Producer 
W'alter  II.  Tinkhain,  Vicc-Prrsidcnt-Producer 
C.  Rankin  Bingham.  Vice-President 
F.  F.  Palac.  Treasurer  and  Assistant  Secretary 
L.  A.  Backey,  Secretary 
Harold  Kinzle.  Vice-President 
Foster  Travis;  Richard  Lane.  Prod.  Services 
Gil  Lee,  Creative  Art  Director 
Seth  Sims,  Manager.  Art  and  Slidefilm  Depts. 
Frank  Kormash,  Laboratory  Superintendent 
Dennis  Howe,  Superintendent.  Color  Uivmon 
James  E.  Dickert.  Recording  Director 
John  Cook.  Supcrvviing  Editor 

Government  Services  Division 
Harold  .\.  Witt.  Vice-President -Exec.  Producer 
United  States  .\rmy  -  United  States  .Air  Force 
Tony  Wells.  Producer 
United  States  Navy 

WiLDi.NC  TV  Division 
Carl  Nelson,  Vice-Pre.iident.  Manager 
Industrial  Shows  —  Exhirits  —  Displays 
DramaturgT,-,  Inc. 

2307  Chester  Avenue,  Cleveland  14.  Ohio 
Phone:  771-4030 
C.  Rankin  Bingham.  President 
Sebvices:   A  sales  promotion  agency  speciah'zing 
in  marketing  and  promotion.  Creative  counselors 
.  and  producers  of  motion  pictures,  slidefilms,  T\' 
commercials,  complete  live  shows  and  presenta- 
tions,  con\entions   and   sales   meetings,   displays, 


WILDING  INCORPORATED: 

exhibits,   printed   materials,   and   audio-visual   in- 
stallations. 

Facilities:  Six  studio  and  service  operations  de- 
tailed as  follows:  Cmctco:  (1345  .\rgyle  Street): 
Home  office  and  main  studios:  103.000  sq.  ft. 
floor  .space  —  29,000  sq.  ft.  in  four  sound  stages 
(7.5'  X  140',  70'  X  100',  .50'  x  100'.  75'  x  60');  re- 
mainder in  administrative  :nid  creative  offices; 
still  and  motion  laboratories;  optical,  imimation 
and  art  department;  film  screening  rooms;  sound 
recording  department;  film  vaults;  caqienter  shop 
and  other  departments.  (5137  N.  liroadwav): 
12,.5O0  sq.  ft.  floor  space  -  4,000  sq.  ft.  devoted 
to  Wilding  Comminiications  Idea  Center  where 
various  staging  ;nid  projection  techniques  and 
exclusive  \\ilding  projection  equipment  are  dem- 
onstrated. Balance  of  area:  administrative  offices, 
workshop  and  storage  of  all  Wilding  Customer 
Service  equipment.  (1800  W.  Columbia):  7,500 
sq.  ft.  floor  sp:ice  —  .5,000  sq.  ft.  devoted  to 
manufacturing  of  projection  screens,  portable 
stages,  8mm  film  cartridges,  portable  lecterns, 
and  specialized  projection  equipment.  Balance 
of  area:  administrative  offices  and  storage. 
Detroit:  (Cadieux  Road):  This  building  was 
especially  designed  and  constnicted  for  motion 
picture  production.  It  contains  administrative, 
sales  and  service  facilities,  two  sound  stages  total- 
ling 8.000  .sq.  ft.  and  .screening  rooms.  (Liver- 
nois):  Openitions  here  include  creative,  training 
and  sales  promotion  and  merchandising  ser\'ices 
and  a  complete  graphic  arts  production  depart- 
ment. 

HoLLVvvooD;  Located  on  the  Desilu  lot  with  ac- 
cess to  complete  production  facilities. 
Cleveland:  Dr;\maturgy.  Inc.  (subsidiary  of 
Wilding  Inc.),  2307  Chester  Ave..  Cleveland  14, 
Ohio.  35.000  square  feet  of  storage  space,  car- 
penter shops,  metal  shop,  paint  shop,  assembly 
area,  drafting  room,  scene  docks,  sewing  rooms, 
•ind  administrative  offices. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Picttbes:  Monte  Carlo  Rallyc;  Total 
Performance:  Customer  Relations;  Punt.  Pa.ss  and 
Kick;  Program  for  a  Pro;  1964  .Vcit  Car  An- 
nouncement (Ford  Motor  Co.);  Silver  Shoes 
(Lincobi-Mcrcury);  Differences  (Cilenmore  Dis- 
tilleries); A  Habit  for  Life;  Time  Out  for  Living 
(Mich.  Cixncer  Fdn.);  All  Fall  Down  (Greater 
New  York  Fund);  A  Mi.s.^on  of  Dkcovery  (Peace 
Corps);  A  Lot  of  Little  Que.'itions;  A  Lot  of  Little 
An.ncers;  Shoe's  on  the  Other  Foot  (Goodyear 
Tire  .md  Rubber  Co.);  Tlie  Whole  Man;  Home 
for  tlie  Holidays  (U.  S.  .\ir  Force);  Selling  in  the 
Liquor  Imtu.itry  (Calvert  Distilleries);  Town  of 
till'  Times;  About  Fallout  (Office  of  Civil  De- 
fense); How  to  Succeed  in  Western  Busine.';s  by 
Really  Trying  (Sunset  Magazine);  1963  John 
Deere  Days  with  Charley  Weaver  (Deere  &  Co.); 
Let's  Go  Mels  (New  York  .Mets);  Mister  In-Be- 
tween  (Pacific  Gas  &  Electric). 
Slidefilms:  The  Liveliest  of  the  Lively  Ones 
(Ford  -Motor  Co.);  The  Frozen  Food  Story 
(Libbv,  McNeill  &  Libbv);  More  Thau  You 
Bargain  For  (Pure  Oil  Co.);  Straight  Talk  by 
Frank  Fort  (Frankfort  Distillers);  Co  Big  -  Go 
Norge  (Norge  Div.,  Borg- Warner);  Selling  Up 
to  Better  Tires  (Goodyear  Tire  &  Rubber  Co.); 
The  Big  Answer  (Montgomery  Ward). 

ZAPEL  STUDIOS,   INC. 

615  North  \\  abash  Ave..  Chicago,  111.  60611 

Phone:  SUperior  7-2755  A/C  312 

Date  of  Organization:  Sept.,  1954 

Owen  .\.  Zapel,  President 

Budd  Watts,  Art  Director 

Ed  Nielsen,  Optical  ix  Camera  Director 
Services:  Producer  of  animation  for  T\'  commer- 
cials, industry  and  education.  Live  action  for  all 
purposes,  -\udio  visual  productions  for  sales  pres- 
entations, slidefilms.  filmstrips,  Cellomatic.  Opti- 
cal  and  animation  camera  services   for  Midwest 
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WEST     CENTRAL 


ZAPEL  STUDIOS,  INC.: 
producers.  Facilities:  Studio  2000  sq.  ft.  with 
working  kitchen;  two  floors,  animators,  artists, 
layout,  lettering,  hot  press.  16mm  and  35mm 
projection;  35mm  optical  and  magnetic  interlock. 
Editing  with  16mm  and  35mm  Moviolas,  two 
.inimation  stands.  Master  series  Oxberry  with 
.\erial  Image  projector.  Joy-Stick  control.  16mm 
and  35nun;  35mm  printer. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  PicTtnES.  Sales  Meetisc  &  .\nim.\tion: 
for  Kraft;  Schlitz;  U.  S.  Navy;  Cenco  Educ;itional 
Films;  Encyclopaedia  Britannica;  Midwest  Pro- 
gram -^irbourne  T\'.  Sales  Presentations:  for 
Cahners  Publications;  U.  S.  Steel;  U.  S.  Gypsum; 
Marathon  Paper  Co. 


ILLINOIS 

Copley    Productions 
434  Downer  Place,  .Aurora,  III, 
Mrs.  Helen  Hanson.  Branch  Manager 
6  Lambert  Lane,  Springfield,  Illinois 
John  L.  Satterlee.  Representative 
(See  complete  listing  in  San  Diego,  Cal.  area) 

THE   VENARD   ORGANIZATION 

113  Northeast  Madison  Ave.,  Feoria,  111. 

Phones:  Office  —  674-2490  A/C  309 
Studio  —  699-4437  A/C  309 

Date  of  Organization:  1917 

Mr.  and  Mrs.  C.  L.  Venard 
Services:  .Agricultural  specialists,  personal  at- 
tention to  all  production  details,  including  re- 
search and  scriptvv riting.  Distribution  service  on 
national  or  restricted  basis.  Facilities:  Studio 
with  3200  sq.  ft.  sound  stage;  cameras,  sound 
and  editing  equipment;  camera  car. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictihes:  Xew  Ideas  in  Livestock  Pro- 
duction; Tried  and  Sew  Ideas  in  the  Storage  of 
Forage  (New  Idea  Farm  Eq.  Co.);  Four  Star 
Farmers  of  1963  (Kev stone  Steel  &  Wire  Co.); 
The  304  Bushel  Challenge.  1963  issue  (Fimk's 
G-Hvbrids). 


KANSAS 

CENTRON  CORPORATION,  INC. 

West  Ninth  at  -Av  alon  Road,  LawTence,  Kansas 

Phone:  \Iking  3-0400 

Date  of  Orgiinization:  1947 

-Arthur  H.  Wolf,  President  and  Exec.  Prod. 

Russell  Mosser.  Executive  Vice-Pre.<tident 
and  Treasurer 

Charles  Lacey.  Vice-President  &  Secretary, 
Director  of  Production 

-Norman  Stuevve.  Vice-P resident  and 
Director  of  Photography 

Harold  Harvey,  Director 

Margaret  Travis,  Script 

John  (Clifford.  Script 

\\'illiam  Sullner.  Writer-Director 

Dan  PalnK|uist.  Director  of  Editing 

William  Dejamette,  Director 

Don  Jessnp.  Sound  Engijwer 

Oscar  Rojas.  Art  &  Animation  Director 
Services:  Motion  pictures,  slidefilms  and  sales 
meetings  for  public  relations,  sales,  training,  edu- 
cation and  television,  sales  meetings.  Subcontrac- 
ting. Specialized  sports  photography.  Specialized 
color  and  or  black  and  white  still  assignments. 
-Animation  and  recording  service.  F.^cilities: 
New  studio  and  office  facilities  include  60'  x  100' 
X  27'  sound  stage,  voice  studios,  editing  rooms, 
sound  rooms,  etc.  Mitchell,  Arriflex  and  Cine 
Special   cameras;    complete   lighting   and   soimd 
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WEST    CENTRAL    STATES 


CENTRON  CORPORATION: 
equipment  for  studio  and  location.  Complete  ani- 
mation facilities,  Oxberry  Senior  animation  stand, 
16mm  and  35mm. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  PiCTntEs:  Citing  and  Getting.  Dime's 
Worth  of  Selling  (Phillips  Petroleum);  Operation 
Hometown,  The  One  Who  Heals,  Six  Billion  in 
Between  (American  Medical  Association);  All- 
EUctric  Construction  —  U.S.A.  (General  Elec- 
tric Co.);  More  Time  jor  Money  (Continental 
Oil  Company);  Tandemer  Secret  (Didde-Glas- 
cr);  High  Temperature  Chemistry  (Chem  Stud\  ); 
Junior  High  School  Guidance  Series,  Aitdio- 
Vi^iial  Scries  and  others  (McGraw-Hill  Book 
Co.);  Management  Preservation  (Maritz  Inc.). 
Slidefu-ms;  Here  Comes  the  Circus  (Maritz 
Inc.);  We  Look  Before  and  .\fter  (Kansas  State 
Teachers  Association).  T\'  Commerchls:  for 
Skelly  Oil  (Bruce  B.  Brewer);  National  Right 
To  Work  Committee. 


MINNESOTA 


COUNTRYMAN-KIANG 
FILM   PRODUCTIONS,   INC. 

5th  Floor,  Times  Bldj;..  Minneapolis,  Minn. 

55401 
Phone:  332-2539  A/C  612 

Date  of  Organization:  October,  1956 

Date  of  Incorporation:  March,  1959 

Thomas  C.  Coimtryman,  President,  Producer  & 
Director  of  Photography 

Floyd  A.  Klang,  Vice-President,  Writer-Director 
&  Producer 

Robert  A.  Farrell,  Photography 

Jack  Gauvitte,  Photography 

Robert  L.  Edwards,  Art  Director 

Lee  Newman,  Sound 
SERv^cEs:  Producers  of  industrial,  educational, 
TV  and  religious  motion  pictures  and  filmstrips. 
16mm  or  35mm.  Facilities:  45'  x  75'  sound 
stage,  animation,  Arriflex  equipment,  complete 
lighting  and  sound  equipment  for  studio  or  lo- 
cation, complete  recording  with  four  recorders, 
mixing,  interlock  projection.  16mm  and  35mm; 
music  library  and  producer  services. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictlbes:  Hoic  to  Play  Baseball,  series 
of  5;  How  to  Play  Football,  series  of  5;  Olympic 
Weighttifting  ( Wheaties  Sports  Federation ) ; 
Golden  Opportunity  (Toro  Mfg.);  Con.secration 
of  Biihop  Speltz  (Diocese  of  Winona,  .Minn.). 
Slidefilms:  They  Roll  at  \ight;  On  Duty  Day 
and  Night;  Safer  Roads  Now  (Minn.  Mining  & 
Mfg.  Co.);  Dairy  Cost  Control:  Beef  Cost  Con- 
trol (Cargill,  Inc.).  T\'  Commebci.\i,s:  for  Amer. 
Crystal  Sugar;  B.  F.  Goodrich;  Midland  Cooper- 
atives; Minn.  Blue  Cross;  Mont.  Dak.  Utilities; 
Tonka  To\s;  and  others. 

EMPIRE  PHOTOSOUND   INCORPORATED 

1920  Lyndale  .\\e..  South,  Minneapolis, 

Minnesota  55405 
Phone:  FRanklin  4-5040  A/C  612 
Date  of  Incorporation:  October,  1945 
William  S.  Yale,  President 
Richard  N.  jamieson,  Vice-President 

&  Production  Director 
John  Raddatz,  Director  of  Cinematography 

&  Slidefilm  Photography 
Arthur  T.  Nicol,  Director  of  Technical  Services 
Mary  Snennan,  Director  of  Production  Services 
Frank  Howard,  Manager,  Editing  Dept. 
John  Haeny,  Sound  Recording  Engr. 
Thomas  Winter,  Technical  Services 


EMPIRE  PHOTOSOUND: 
Services:  Production  of  motion  pictures,  sound 
shdefilms,  T\'  commercials  and  sales  meeting  pre- 
sentations. Time-lapse,  slow  motion  equipment. 
Editing,  and  interlock  projection.  Tape  and  mag- 
netic film  recording,  disc  and  tape  music  libraries. 
Process  screen  and  arc  rear  projection.  Still  labora- 
tory. F.\ciLiTiEs:  16mm  Maurer  and  Arriflex 
cameras;  16mm  Eastman  Arc  projectors;  Strong 
Arc  projector  for  3Vi"  x  4"  slides  and  filmstrips; 
8'  X  10'  X  20',  12'  X  30'  and  20'  x  20'  projection 
screens,  a\ailable  for  conventions,  sales  meetings, 
etc.  Animation,  sound  recording  studio  for  stereo 
or  monaural  recording;  40'  x  60'  sound  stage; 
stereo  high  fidelit\-  public  ;iddrcss  system. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictvres:  T/ii.5  Garden  England;  The 
New  World  of  K,  English.  Spanish,  French  & 
Japanese  versions;  Makmor,  film  series;  Super-Q, 
film  series  (InteiTiatl  Minerals  &  Chemical 
Corp.);  The  Big  Mountain  of  Fun  (Great  North- 
em  Railway  Co.  &  Winter  Sports,  Inc. ) ;  Miracle 
in  Minnesota  (Minn.  Theatre  Co.  Fdn.);  Grounds 
for  Action  (Franklin  Mfg.  Co.).  Slides:  Educa- 
tional series  (Marquette  Corp.).  S.\les  Meetings 
&  Present-\tions:  for  Intemat'l  Minerals  & 
Chemical  Corp.;  Hamm  Brewing  Co.;  Farmers 
Union  Central  Exchange;  Grain  Terminal  Assn. 

PROMOTIONAL  FILMS,  INC. 

1313  Cambridge  St.,  Hopkins,  Minnesota 

Phone:  935-21S3  (Minneapolis)  A/C  612 

Date  of  Incorporation:  1955 

Alfred  K.  Peterson,  President  &  Prod.  Mfg. 

Chff  R.  SakTy,  Sales  Mgr.  &  Creative  Dir. 

George  Daugherty,  Production  Assistant 

Mel  H.  Laikola,  Creative  &  Sales  Asst. 
Services:  Script-to-screen  production  services  for 
color  and  b&w  sound  motion  pictures,  filmstrips 
and  slidefilms  for  business  and  industrial  promo- 
iton,  advertising,  product,  training,  pubhc  re- 
lations; hunting,  fishing,  other  outdoor  films; 
religious,  educational  and  organizational  films; 
live  or  animated  T\'  commericals.  Complete 
16mm  color-soimd  motion  picture  printing  serv- 
ices. F.\ciLiTiEs:  Lighting,  photographic  and 
sound  equipment  for  studio  or  location;  script 
writing,  art.  animation,  film  editing  and  sound 
editing  depts.;  film  music  libraiy;  full  recording, 
sound  mixing,  conforming,  interlock  and  pro- 
jection booth  facilities.  Underwater  camera' 
equipment  for  aqiiatic  photography.  Printer  for 
Ifinini  sound-color  motion  pictures. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictx-ees:  The  Happy  World  of  Happy 
App;  What  One  Fraternal  Does;  Home  Office 
Tour  (Lutheran  Brotherhood  Ins.  Society); 
Transhomheo'.;  GRACO  Sales  Meeting  (The  Gray 
Co.);  Sound  the  Trumi>ets  (.\rchitectiual  Barriers 
Committee  of  the  Minn.  Soc.  for  Crippled  Chil- 
dren &  Adults);  Bale  Handling  with  No  Hand 
Labor;  The  Farmhand  Fccdmaster  (Farmhand 
Co.);  Regional  Track  M,(t  (Blake  High  School). 
Slidefilms:  The  PAKOROL-G  (PAKO  Corp.); 
.\'SP,  series  (Northern  States  Power  Co.).  Film- 
strips;  Modern  Electrical  Progress  (Tciso  Elec- 
trical Corp.);  Michael  &  Jill  in  Richfield  (Rich- 
field Public  School  System);  How  Up  to  Date 
Are  You?    (North   Central   Bible   College). 


14lh  Production  Review  Copies 

— for    year-around    huyer    reference 

■i!  Extra  copies  of  this  useful  14th  Annual 
Production  Review  issue  may  be  obtained 
from  Chicago  office  of  publication  at  only 
$2.00.  This  annual  edition  is  included 
(with  other  special  feature  issues)  in  all 
regular  subscriptions  at  only  S3.00  per 
year    (domestic);   S4.00   annually,   foreign. 


REID  H.  RAY  FILM  INDUSTRIES,  INC. 

2269  Ford  Parkway,  St.  Paul.  Minn.  55116 
Phone:  699-1393  A/C  612 

Date  of  Organization:  1910 

Branch  Offices:  438  Washington  Buildir 
Washington,  D.C.  20005.  Phone:  DIstr 
7-8729.  Frank  Havlicek.  208  South  LaSa 
Street,  Chicago,  Illinois  60604.  Phone:  I 
nancial  6-0897.  Clyde  Krebs. 

Reid  H.  Ra\-,  President  and  Producer 

Alice  M.  Griswold,  Secretary 

Ellsworth  H.  Polsfuss,  Asst.  Secretary  and 
Producer 

Mrs.  Frances  Hostettler,  Asst.  Treasurer 
T.  J.  Hermann,  Controller 
Clyde  Krebs,  Vice-Pres.,  General  Sales 
Frank  Havlicek,  Vice-Pres.,  Eastern  Sales 
Edward  Engel,  Vice-Pres.,  Twin  City  Sales 
Gordon  R.  Ra\-,  Arf  and  Animation  Director 
Br\'an  Allen,  Laboratory  Services  &  Quality 

Control 
Robert  H.  Winter,  Chief  Film  Editor 
Services:  Motion  pictures,  slidefilms,  T\"  filn 
and  commercials  (live  or  animated).  F.^cilitie 
Creative  department:  studio,  laboratory,  optica! 
titles;  animation;  16mm  &  35mm  productit 
equipment  with  sound  recording  in  studio  or  ( 
location:  HC.\  magnetic  or  optical  sound  35ni 
6s  16mm. 

RECENT  PRODUCTIONS  AND  SPONSOR 
Motion  PiCTfRES:  Adventures  in  Sharps  an 
Flats  (H.  &  A.  Selmer,  Inc.);  The  Gift  of  Heali 
(American  Medical  Association);  It's  All  in  tl 
Wall  (Zonolite  Div.  W.  R.  Grace  Co.);  Projo 
Relay  ( RC.A.-.\stro  Electronic  Products  Div. 
The  Real  Security  (Bureau  of  National  Affairs 
Selling  the  Secret  (Hamm  Brewing  Co.);  Aircra 
Support  Eqtnpmcnt  (3  films),  .\irborne  Plotti 
(U.  S.  Navy);  Antarctica,  Explorer  H,  Searchin 
for  the  Earliest  Man,  Man  and  the  Oceans  (Ni 
tional  Geographic);  The  P  &  H  Toicer  True 
Crane,  Key  to  the  Edge,  The  Business  of  Bridf 
Construction,  The  Business  of  Steel  Ercctim 
2V2  -  4  Yard  Excavators,  ^s  -  Vi  Yard  Excavator 
1^4  Yard  Excavators.  20  -  50  Ton  Crawler  Crane. 
40  -  90  Toil  Large  Truck  Cranes  ( Hamischfegf 
Corp.);  The  Latest  Advance  in  the  New  Gener( 
Hon  of  Power,  The  Challenge,  How  Big  is  th 
2010.^,  Report  on  the  5010,  ifodern  Factories  0 
Wheels  (3  films).  Cutting  Tillage  Costs.  Moi: 
ture  Savers  for  Bigger  Profits.  The  New  501 
Scraper.  What's  New  for  1964.^  (Deere  &  Coir 
pany).  Slidefilms:  Serving  Yoar  Customa 
(National  Consimier  Finance  Assn.);  Banket 
All,  Anatomy  of  an  Error  (Financial  Public  Re 
lations  Assn.);  Hay  Baler  and  No.  2  Ejectm 
New  3020  -  4020  Tractor  (Deere  &  Co.).  T 
Commercl\ls:  for  U.  S.  Bedding  (5). 

RUSTEN   FILM   ASSOCIATES,   INC. 

.5910  \\  ayzata  Blvd.,  Minneapolis,  Minn. 
55416 

Phone;  Liberty  5-1656  A/C  612 

Date  of  Organization:  1958 

Paul  D.  Rusten,  Producer 

Ted  K.  Larson,  Production  Manager 

Roger  L.  Handt,  Photography 

Suzanne  Erickson,  Production  Assistant 
Services;  Creati\e  design,  writing  and  full  pro 
duction  of  business,  educational  and  religiou: 
motion  pictures,  sound  slidefilms  and  T\"  docu 
mentaries;  talent  and  art  ser\ices.  F.^cilities: 
Camera,  soimd  recording,  lighting  and  editing 
facilities  for  studio  or  location  production. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictc-res:  Technical  Report  on  Path- 
finder   (Northern  States   Power);   On   Our  Oun 
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RUSTEN  FILM  ASSOCIATES; 

ELC  of  Canada);  Viking  Herilase  (Sons  of 
orway);  Inauguration  (St.  Olaf  College). 
LiDEFU-Ms:  Market  Minded  Packaging  (Wood 
on  version  Co.). 


GEORGE  RYAN   FILMS,   INC. 
1019  Currie  .\ve.,  Minneapolis,  Minn.  .5.5403 
Phone:  33.5-8864  .\/C  {>12 
Date  of  Incorporation:  May,  1955 
George  M.  Ryan,  President 
Richard  C.  Pohster,  General  Manager 
i;iizabcth  B,  Ryan,  Secretary 
Ha>mond  Pike.  S(i//  PItotograplur 
Uonna  Hedqnist.  Fashion  Coordinator 
Miley  Cjertsen,  Production  Assistant 
EiiviCES:  Producers  of  16mm  and  35mm  motion 
icttires,  T\'  commercials,  sound  slidcfilms,  F.\- 
iLiTiES;  26'  ,\  48'  sound  stage,  22'  x  40'  silent 
tage    with    practical    kitchen;     Ifinim    .\rriflex, 
luricon,   Cine-Special.   35mm   Arriflex;   Magnas- 
nc,  Magnecord  and  Ampex  magnetic  recorders; 
6mm  and  35mm  Moviola;  complete  16mm  and 
5mm  editing  facilities;  full  complement  of  mo- 
ion  picture  hghts  and  accessories;  16mm  screen- 
ig  room. 

ECENT      PRODUCTIONS      AND      SPONSORS 

iIOTiON  PiCTfHKs:  Through  the  Magic  Mirror 
Pittsburgh  Plate  Glass-.Marketpower);  All 
Imerican  Cities;  Shingle  Creek  School;  A  Grain 
i  Sand  (co-produced  with  Look  Magazine); 
(innesota  Vikings  1962  Football  llig.hlights 
Hamm's  Beer).  TV  Commercials:  for  Pillsbuiy 
'o.;  Cold  Seal;  Wilson  Sporting  Goods;  Amer. 
)airy  Assn.;  Northwest  .Airlines;  Wilson  Meat 
'roducts;  .Minn.  Honeywell. 


MISSOURI 


CALVIN    PRODUCTIONS,    INC. 

1105  Tnnnan  Road,  Kansas  City,  Mo.  64106 

Phone:  lIArrison  1-1230  A/C  816 

Date  of  Organization:  1931 

Leonard  W.  Keck,  President 

William  Hfdden.  Vicc-Prcsidiiit 

Fr;uik  Barh\dt,  Vice-President 

lames  Hash.  Secretary-Treasurer 

Richard  Bulkeley,  Production  Manager 

James  Moore,  Manager,  Producer  Services 

Larry  Kauftmaii,  Manager.  Vniv.  Films  Die. 

Tom  Jackson,  Manager,  Contract  Division 
iERViCEs:  16mm  and  35mm  color,  sales  and 
iaies  training  and  educational  films:  16mm  and 
!5mm  service  work  and  laborator\'  facilities  for 
)ther  producers,  universities  .ind  industrial  photo- 
graphic departments.  All  film  services  offered  at 
)ne  location.  F.\ciLrriES:  Two  sound  stages,  area 
'19,000  sq.  ft.;  location  equipment;  laborator\- 
l.vith  output  of  25.000,000  ft.  b&w,  30,000,000 
'  t.  color  a  year;  Kodachrome,  Ektachrume,  and 
I6mm  negative-positive  color  printing  and  pro- 
cessing. 14  editing  rooms:  two  sound  studios  with 
l>ix  channels,  eight  phono,  recording  equipment 
"or  film,  tape,  wax,  magnetic;  ten  full-time  di- 
•ectors;  creative  staff;  complete  Oxberry  anima- 
|:ion  and  music  facilities. 

DECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.s  PiCTinKs;  A  Matter  of  Time  (Caterpillar 
Tractor  Co.);  Plight  of  the  Desperate  Billion  (Or. 
Lauback  —  DuPont);  Portraits  in  Color  (Du- 
iPont>;  The  F.asier  Way  (Elanco  Div.  of  Eli 
Lilly);  Data  Processing  (GSA-FDA);  Your 
^United  Power  (KG  United  Fund);  This  Is  Foot- 
pall  (Official  Sports  Film  Sers'ice);  Man  on  the 
Job  (Owens-Illinois  Glass  Co.);  Pointing  Dogs, 
'Afield  (Ralston  Purina  Co.);  Yotir  Humble  Ser- 
vant (Southern  Pine  Assn.);  Reliability  —  Part 
I'jnd  Parcel:  Auditing  Horizons  (V.  S.  Air  Force); 
'Currier  Air-Borne  Early  Warning  Doctrine  & 
Tactics;  Medical  Support  in  Marine  Amphibious 
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Assault,   four  films;   Countermeasures  Receiving 
Sets  (U.  S.  Navy).  

HORIZON   PRODUCTIONS 
Div.  of  Longmoor-Nelson,  Inc. 
301  West  Tiird  .St.,  K:iiisas  C:ity.  Mo.  64114 
Phone:  EMcrson  3-3585  A/C  816 

Date  of  Organization:  1947 

Date  of  Incorporation:  1952 

William  \'.  Longmoor,  President 

.Mien  Jacobs,  Vice-President 

Robert  A.  Nelson,  Secy-Treas.,  Prod.  Mgr. 

Maurice  Prather,  Director  of  Photography 

jerry  S.  Drake.  Writer-Director 

Roger  C.  Webb,  Sound  Engineer 

Judith  Rcmis,  Office  Manager 
SEimcEs:  16mm  and  35mm  motion  pictures  for 
sales,  sales  training  and  promotion,  public  jela- 
tions,  educational  and  religious  fields.  35mm 
sound  color  slidcfilms  for  industry  and  education; 
TV  commercials,  live  and  animated;  research, 
story  treatment  and  script  writing;  complete  pro- 
ducers ser\ices.  F.-vcilitus:  for  16nnn  and  35mm 
motion  pictures  and  35mm  filmstrips.  Sound  ser\'- 
ice  dept.  with  8  channel  mixing  coiKSole,  inter- 
locked projection  and  Magnas\nc  recorders  and 
dubbers,  .Ampex  and  R;uigcrtnne  s>i>c  record  and 
plaxback  ecpiipment.  Westrex  editing  rooms, 
music  libraries,  16mm  and  35mm  Arriflex  cam- 
eras and  blimps,  animation  and  stop-motiim  cam- 
eras and  related  etiuipment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictiuf.s;  WIu>  Uses  Wats  (Soutliwest- 
em  Bell  Tel.  Co.);  Trea.surcs  of  Time.  Sculpture 
(K.  C.  Jr.  League  &  Nelson  Gallery-.\tkins  Mus- 
eum); Cilizcn.^hip-Whosc  Rcspon.s-ihilily}'  (Inter- 
nat'l  Film  Bureau).  Si.idefilms:  Date  uith  Inter- 
State  (Inter-State  Studios);  Time;  to  Score  (Heart 
of  America  United  Campaign);  A  Tcnir  of  the 
Missouri  State  Capitol  &  The  Story  of  Missouri 
(Mo.  State  Teachers  Assn.).  T\'  Commehchls: 
for  Interstate  Financial  House;  First  Nafl  Bank 
(Rogers  &  Smith  Agcy.);  Skelly  Oil  Co.  (Bruce 
B.  Brewer  &  Co.);  H  &  R  Block  Income  Tax 
(Burton  K.  Wasser  Agcy.);  City  Nat'l  Bank 
(Standard  &  O'Hem  Agcy.);  Dierks  Forests 
(Valentin-Radford  Agcy.). 

Metropolitan   St.   Louis 

CONDOR   FILMS,   INC. 

1006  Olive  Street,  St.  Louis,  Mo.  63101 

Phone:  MAin  1-8876  A/C  314 

Date  of  Org;mizatinn:  1951 

Bradford  W'hitney,  President 

Dean  R.  Moore,  Vice-President,  Prod.  Mgr. 

Grace  A.  Williams,  Secretary 

Harold  .\.  Johnson,  Sales  Manager 

Thom;is  W.  MacMillan.  Sound  Engineer 

Russell  E.  .Moore,  Cameraman 
Services:  Producers  of  16mm  and  35mm  sound 
motion  pictures  and  slidcfilms  for  sales  promo- 
tion, .advertising,  public  relations,  training,  TV. 
Complete  creative,  writing  and  production  staffs. 
Productions  from  script  to  screen  or  service  work; 
i.e.,  editing,  adding  sound  and  music  to  films 
already  shot.  F.\cilities:  Air-conditioned  sound 
stage  with  hea\y-dut\'  lighting.  Maiuer,  Bell  & 
Howell  camer.is.  Staneil-Hoffman  synchronous 
magnetic  recording  16iiun.  17'2mm,  '4".  Multiple 
channel  synchronous  interlocked  mixing.  16mm, 
17Hmm  and  35mm  Moviolas  (picture  and 
sound).  ]6mm  interlock  projection.  Samenco 
time-lapse  motion  picture  control.  Music  and 
sound  effects  librarv. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  PiCTruEs;  Youth,  the  Years  Bettceen, 
four  films  (Washington  Univ.);  Lynchberg, 
Tenn.  (Brown  Forman  Distillers);  Taiim  Sauk 
(Union  Electric  Co.);  Seco  Handi-Pan  (Southern 
Eq.);  Model  362  Motorized  Hospital  Bed  (Borg- 
Wamer);  161  KV;  V-Sw^pension  (A.  B.  Chance 
Co.).  Slidefilms:  Effective  Use  of  Falslaff  Point- 
of  Sale  (Falstaff  Brewing  Corp.);  So  You're  a  Li- 
brary Trustee  (Mo.  State  Library). 
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WEST     CENTRAL 


CHAS.  GUGGENHEIM  PRODUCTIONS 

14  Nortli  Newslead,  St.  Louis.  Mo.  63108 

Phone:  JEfferson  5-9188  A/C  314 

Date  of  Incon^oration:  1956 

Charles  Guggenheim,  President 

Owen  .A.rmstrong,  Vice-President 

Richard  Heffroii^  Vice-President 
SEimcEs;   Production  of  the;itrical  and  non-the- 
atrical  motion   pictures.   F.^cilities:    16min   and 
35mm  editing,  projection,  sound  recording,  cam- 
era .and  lighting  facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.N-  PicTniES:  United  in  Progress  (U.  S. 
Information  Agency);  St.  Louis  1764-1964,  Sec- 
rets of  St.  Louis.  From  the  Old  Country,  video- 
tape (Laclede  Gas  Co.);  Children  Without  (Na- 
tional Education  .Assn.). 


HARDCASTIE  FILM  ASSOCIATES 

7319  Wise  A\enue,  St.  Louis,  Mo.  63117 
Phone:  Mission  7-4200  A/C  314 

Date  of  Organization:  1930 

J.  H.  Hardcastle,  Producer 

Lambert  Kainian,  Direction 

Richard  Hardcastle,  Editorial 

Richard  Hardcastle,  Jr.,  Production 
Services:  Motion  pictures,  slidefilms  and  TV 
commercials;  advertising,  public  relations,  sales, 
industrial  training,  civic,  religious,  fund  raising 
fibns.  F.^ciLiTiEs:  3.5mm  and  16min  equipment; 
sound  stage,  editing  rooms,  portable  lighting  and 
recording  equipment  for  location  production. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictlires:  The  Triumph  &  the  Promise 
(Barnes  Hospital);  Report  on  a  Business  (D'Arcy 
Advg.  Co.);  1963  United  Fund  Special  (United 
Fund-St.  Louis);  Norlliland  (Social  Science 
Films);  The  Fahick  Story  (John  Fabick  Tractor 
Co.).  Slidefilms:  Seat  Belts  (S.  W.  Bell  Tel. 
Co.);  Holiday  Action  1963  (Seven-Up  Co.).  T\' 
CoMMERCHLS;  Series  for  Globe-Democrat 
(D'Arcy    Advg.    Co.). 

PREMIER   FILM 
AND   RECORDING   CORPORATION 

.3033  Locust  Street.  St.  Louis,  Mo.  63103 

Phone:  JEfferson  1-3555  A/C  314 

Date  of  Incorporation;  1936 

Theodore  P.  Desloge,  President  and  Executive 
Producer 

Wilson  Dalzell,  Vice-President  &  Gen.  Mgr. 

Patrick  Murphy,  Director  of  Sales 

John  W.  Wiedmer,  Sales  k  Syndication 

Roger  E.  Lconliardt,  Production  Manager 

Charles  Kite,  Editorial  Supervisor 

Ronald  Harding,  Creative  Director 
Services:  Creators  and  producers  of  business, 
industrial,  religions,  documentaiy  and  TV  motion 
pictures  and  sound  slidefilms— 16mm  or  35mm 
sound,  b&w  or  color.  Facilities:  Sound  stages, 
recording  studios.  35mm  and  16mm  screening 
rooms.  Nlitchell  35mm  and  16mm  cameras;  Bell 
&  Howell  and  ."luricon  cameras.  Fearless  dolly, 
.M-R  Mike  boom,  complete  heavy  lighting  facili- 
ties, mobile  generator;  complete  recording,  mix- 
ing, scoring  facilities;  tape,  disc,  magnetic  film, 
interlock  svstem;  complete  effects  and  music  li- 
brary; editing  department,  writers,  directors,  edi- 
tors: Moviola,  record  processing  and  pressing 
plant. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures;  Wild  Kingdom  (full  produc- 
tion facilities  used  in  filming  of  NBC-TV-'  series 
by  Don  Meier  Productions);  Bra;:i/  .  .  .  Oba!, 
Portugese  and  English  language  versions  (Luth- 
eran Missouri  Synod,  Concordia  Films');  Better 
Communications  Through  Key  Packages  (South- 
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WEST     CENTRAL     AREA: 

PREMIER  FILM  &  RECORDING: 
western  Bell  Telephone  Co.);  Cincrailiographtj 
of  the  Gastro-Inlestinal  Tract  (Washington  Uni- 
versit>-  Medical  Center);  A'lfc  Life.  Shoes  Make 
a  Woman's  World  (Brown  Shoe  Company). 
Slidefilms:  Joe  Retailer,  Shoe-a-Rania,  otfier 
titles  in  series  (Brown  Shoe  Co.);  The  Big  Buy, 
A  Dutch  Treat,  One  Wat/  Picnic.  Am.'itel  Six  Six 
Sales  Plan.  Fall  Football  and  Falstaff  (Falstaff 
Brewing  Company);  7 -Up  Spotlight  on  Action 
(Allan  FLshburn  &  Associiites);  Breakthrough 
(Lutheran  La\Tnens  League);  The  Spirit  of  the 
Lord,  When  Teachers  Learn  (Concordia  Films); 
To  the  Glory  of  God  (Herald  House);  Door*  of 
Northminster  ( Xorthminster  Church).  T\'  Com- 
mercials: for  Buster  Brown,  Robinhood  Shoes, 
Roblee  Shoes  (Brown  Shoe  Co.);  Serta  Mattress 
(Geiz  Advertising  Co.);  Roller  Derby  Skates 
(Roller  Derby  Skate  Company). 

ANDY  WERNER   FILM   ASSOCIATES 

6996  Millbrook.  St.  Louis,  .Mo.  63130 
Phone:  CH  1-4,351  A/C  314 

Date  of  Org;inization:  1954 
Andy  Werner.  Pres.  &  Exec.  Producer 
E.  D.  Werner.  Vice-Pres.,  Writer  Director 
Don  Cunningham,  Production  Manager 
Pierre  N'acho,  Editorial  Supervimr 
Bob  Uhlis,  Recording  Superiisor 
Dick  Martin,  Art  Director 
Services:   Producers  of  16mm  and  35min  sound 
motion  pictures  and  slidefilms  and  T\'  commer- 
cials, ad\ertising,   public  relations,  sales  training 
and  sales  promotion.  Complete  creative,  writing 
and  production  staff.  All  film  ser\ices  offered  at 
one  location.   F.^cilities:   Air  conditioned  sound 
stage  with  heav\'  duty  lighting;   16mm  Mitchell, 
16mm   and  35mm   .\rriflex  cameras;    16mm   and 
17^4mm    Stancil-Hoffman    synchronous    magnetic 
recording;    W    Ampex    351,    Ampex    601    with 
Rangertone   sync   signal;   multi-channel    synchro- 
nous   interlock    mixing;    editing    services    avail- 
able including  sound  cutting,   animation,   titling, 
hot  press  stands;  camera  car  for  location   work. 
\'ideotape  facilities  available. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Sever  Too  Young  (Nat'l  Rifle 
Assn.);  Ycsierday,  Today  6t  Tomorrow  (Bank  of 
St.  Louis);  St.  Louis  County  Bond  Inue  (St. 
Louis  County).  TV  Progbajis:  Small  Toicns 
U.S.A.  (NBC  Special  Projects).  T\'  Co.mmer- 
ctALs:  Series  for  Old  Judge  Coffee. 

Other  Missouri   Cities 
VERSATILE   TELEVISION    PRODUCTIONS,    INC. 
324  Broadway,  Cape  Girardeau,  Missouri 
Phone:  ED  5-8816  A/C  314 
Date  of  Organization:  1957 
Branches:   Den\er,   Colo.   Bob   Hix,   377-6526. 
Atlanta,  Ga.  Harr\-  Harker,  874-2736. 
Kansas   City,    Mo.   Gene   Grav,   GR    1-5502. 
St.  Louis,  Mo.  Gene  Gray,  CE'1-9151. 
Memphis,  Tenn.   Cecil  Beaver,   BR  2-7503. 
Robert  O.  Hirsch,  President 
Blaine  Baker,  Mar^ager 
Servtces:    Production    of   T\'    commercials,    li\e 
action  and  animation,  industrial  and  sales  films. 
Facilities:  30'  x  35'  studio,  animation  facilities, 
processing  lab. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictltres:  Ozark  Water  Wonderland 
(Ozark  Water  Wonderland  Assn.).  T\'  Co.m.mer- 
CLU.S:  for  Interstate  Finance  (Rogers  &  Smith 
Advg.);  King  Cotton  .Meats  (Ros'engarten  and 
Steinke  Adv.);  Archway  Cookies  (Wade  Advg.); 
Kansas  Bankers  Assn.  (Forbes  Advg.). 

These  Exclusive  Review  Reports  Are 
a    Copyrighted    Business    Screen    Feature 


NEBRASKA 

JACK  ANDERSON   PRODUCTIONS 

1701  North  74th  St.,  Omaha,  Neb. 

Phone:  393-3888  A/C  402 

Date  of  Organization;  1958 

Jack  Anderson,  Owner 
Services:  Production  of  documentary,  educa- 
tional, sales  training,  motion  pictures,  stripfilms, 
slides,  recordings,  regionally  and  from  coast-to- 
coast.  Producer  services.  Cleared  to  Secret.  ¥.\- 
cilities:  16mm  .^uricon  Pro-600,  Bolex  Reflex, 
Cine-Special,  Bell  &  Howell  cameras;  single  and 
double-system  recording  equipment  including 
Magnas\Tic,  Magnacorder,  Ampex,  Roberts,  Ran- 
gertone; animation  stand;  hot  press  titles;  editor- 
ial facilities;  sound  stage  with  studio  lighting; 
portable  gear  for  location  assignments. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  T  Minus  3  —  and  Counting; 
Here  We  Go  Again  (Mutual  of  Omaha);  Fuel 
Purge  for  Bunker  Shutdown  ( Union  Pacific  R.R.) ; 
Starcross;  Intercross;  Gold'n  Pure  ( W'aterman- 
Loomis  Hybrids);  Life  and  Times  of  209  (First 
Nat'l  Bank  of  Omaha);  Life  at  Kemper  (Kemper 
Militarv  School).  Slidefilms:  1963  Yellow  Pages 
(N.  W.  BeU  Tel.  Co.);  Omaha's  Future  (Omaha 
Ghamber  of  Commerce). 

COMMUNICATIONS   ASSOCIATES,   INC. 

4517  Izard  Street,  Omaha,  Nebraska  68132 

Phone:  556-5515  A/C  402 

Date  of  Organization:  1956 

Ra\'  J.  Christensen,  Producer 

R.  B.  Hufstader,  Camera 
Services:  Research  and  creation  of  motion  pic- 
tures for  public  information  and  education,  spec- 
ializing in  location  and  documentan-  techniques. 
Facilities:  Mobile  and  portable  equipment;  Ar- 
riflex  16mm,  MagnasNTic,  GolorTran  lighting, 
editorial  equipment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  The  liallam  Suelear  Power 
Facility  (U.  S.  .Atomic  Energy  Commission); 
Uwa  -  Challenge  and  Change  (N.  W.  BeU  Tel. 
Co.-lowa  Div.);  The  City  Called  Omaha  (N.  W. 
Bell  Tel.  Co.-N'ebr.  Div.);  Once  I  Saw  a  Boy 
(Omaha  Y  M  G  A);  A  Candid  Approach  (Bozell 
&  Jacobs  Advg.  &  Public  Relations,  Inc.). 

WALTER  S.   CRAIG   FILM  PRODUCTIONS 
4315  Burt  Street,  Omaha,  Nebraska  68131 
Phone:  551-4400  A/C  402 

Date  of  Organization:  1937 
Walter  S.  Craig,  Owner  and  Producer 
Ser\ices:  .Motion  pictures  and  slidefilms  for 
public  relations,  sales,  training,  education,  T\'. 
entertainment,  technical,  etc.  Sub-contracting. 
Equipment  rentals.  Still  assignments,  b&w  or 
color.  Facilities:  Live  action,  art,  animation, 
sound,  lighting,  c;unera  car.  Sound  stage;  Moviola 
editing  equipment;  17'2mm  and  35mm  magnetic 
re_cording;  Mitchell  and  Bell  &  Howell  16mni  and 
35min  cameras;  lighting,  camera  and  sound  equip- 
ment for  studio  and  location;  Fearless  Doll\-  and 
Worrell  gearhcad  and  .\IoIe-Richardson  boom. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictltres:  The  Thief  (Urban  Planning 
&  Development  Committee);  The  American  Edg- 
er  and  Accumulator,  four  films;  Model  600  Econo- 
mohile  (Amer.  Road  Eq.  Co.);  Traffic  Survey 
(Western  Electric  Co.) . 

Other   Nebraska   Cities 
FOTO  FONIC  SALES  &  PRODUCTION 
109  East  Ashton  (Box  663)  Grand  Island,  Neb. 
Phones:  DU  2-9646;  DU  2-2800 
Date  of  Organization:  1963 
Bill  Martin,  Owner-Manager 
Steve  Martin,  Producer-Director 


FOTO  FONIC  SALES-PRODUCTION: 
Mike  .\lbcrts,  Producer-Director 
Lew  Cole,  Sound  Production  Manager 
Willard  .Morton,  Sales  Manager 
Bill  Moore,  A.i.mciate  Producer 
Ed  .Mason,  Director  of  Photography 
Ruth  Martin,  Manager,  Script  Dcpt. 
Services:  Production  of  slide  and  filmstrip  pres- 
entations for  public  relations,  sales,  training,  edu- 
cation, sales  meetings,  etc.;  radio  and  TV  com- 
mercials.  Facilities:   .\udio  facilities,  photo  and 
reproduction,  writing,  editing,  associated  services 
except  lab  for  film  dupliciition. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Slidefilms:  KMMJ-KXXX  Story  (Radio  Sta- 
tions KMMJ-K.\.\.X);  Progress  in  Action  (Grand 
Island  Chamber  of  Commerce);  A  Step  to  Econ- 
omy (State  Ghamber  of  Commerce);  A-V  Per- 
suasion (Spectra  Fonic  Productions);  Wolf  of 
the  Prairie  (.\I  &  M  Features),  "new  company 
organized  in  1963. 


NORTH   DAKOTA 

BILL  SNYDER   FILMS 

I05'/2  Broadway,  Fargo,  North  Dakota 

Mailing  Address:  Box  984,  Fargo,  N.  D. 
Phone:  232-6.500  A/C  701 
Date  of  Org;mization:  1956 
Bill  Sn\dcr,  Otciicr,  Cinematographer 
Norm  Selberg,  Art  &  Animation  Director 
John  McDonough.  Editor,  Director 
Jim  Baccus,  Writer 
Services:    16mm    sales    promotion,    public   rela- 
tions and  educational  films  for  business,  agricul- 
ture;   TV    commercials;    sound   slidefilms;    news- 
film  co\erage;  agricultural  film  stock  footage  li- 
brary; film  completion  for  in-plant  photographers. 
Facilities:    Cine-Special,    Eyemo    and    Blimped 
Arriflex    caiVieras;     Magnasync    recorder;    three- 
channel  mixing  and  ecjualizing  equipment;  Per- 
fectone  ',4"  s\nc  recording  and  transfer;  anima- 
tion stand;   music  library;   sound   Moviola;   port- 
able lighting  equipment;  time-lapse  equipment. 
RECENT      PRODUCTIONS      AND      SPONSORS 
Motion-  Pictures:  Clean  Grain  (Grain  Terminal 
.Assn.);  Melroc  Bobcat  U  (Melroe  Co.);  Branick 
'63  ( Branick  .Mfg.  Co. ) ;  Hard  Red  Spring  { N.  D. 
State   Wheat   Commission);    L'ntitled    (Nat'l   Co- 
operatives);   Untitled    (Basin    Electric    Coopera- 
tive).  TV  CoMMEnCL4LS:   for  N.  D.   State  Mill; 
Melroe  Mfg.  Co.;  Northwestern  Savings  &  Loan 
(Harold  Flint  &  Assoc);  Production  Credit  .-Vssn.; 
Federal   Intermediate   Credit   Banks;   Grain  Ter- 
minal Assn.  (Colle  &  McVoy);  N.  D.  State  Dem- 
ocratic Committee;  Morton  Chemical  Co. 


SOUTH   DAKOTA 

MAX   HOWE   PRODUCTIONS 
R.R.  =1.  Box  185,  Rapid  City,  South  Dakota 
Phone:  343-6800  A/C  605 
Date  of  Org.anization:  .August,  1959 
Max  &  Harriette  Howe.  Owners  &  Operators 
Charles  Henrick  Howe,  Asst.  to  Producer 
Cynthia  Maeder,  S^ory  Consultant  &  Script 
.Alan  Howe,  Art  Consultant 
Services:     Public    relations,    sales    and    product 
presentation,  livestock  fihns,  stock  footage  library; 
educational-entertainment    "Featurerettes."   Faci- 
lities:   Conference   and  screening  theatre,   edit- 
ing, hot  press,  art,  portable  production,  .Arriflex, 
50,000  watts  lighting. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictities:  Here  Today  and  Here  To- 
morrow (Westminister  Presbyterian);  Sitz  Mark 
(Red  Lodge  Ski  Assn.) ;  The  We.it  as  hnmortahzcd 
by  C.  M.  Russell  (Historical  Society  of  Montana 
&  Camerama  USA).  T\'  Commebci-\ls:  Series 
for  First  Federal  Savings  &  Loan  Assn.;  Black 
Hills  Packing  Co. 
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BUSINESS  SCREEN 


WISCONSIN 

Riviera    Productions 
340  \\cstmoor,  Brookfield  (MUwaukee), 

Wisconsin 
Phone:  Sl'iisct  2-8815  A/C  414 
Robert  Zens,  Midwest  Representative 
(See  complete  listing  under  Los  Angeles  area) 


RUDY  SWANSON  PRODUCTIONS 

Empire  BUIj;.,  Milwaukee,  \\  isconsin 

Phone:  BRoadwav  1-.S774  A/C  414 

Date  of  Organization:  1939 

Rudy  Swanson,  President 

Robert  Swanson,  Vice-Pres.,  Exec.  Producer 
(ERViCKs:  Oeiitors  and  producers  of  all  elements 
)f  16nun  and  35mm  sound,  color,  sales,  sales 
raining,  documentary,  public  relations  and  sound 
lide  and  T\'  films.  F.\cilities:  Motion  picttire 
■enter  with  sound  stages,  offices,  projection,  re- 
■ording  and  editing  f;icilities.  Main  stage  40'  x 
>0'  with  standing  sets.  16mm  and  35niin  Arrilkx 
ameras  and  Magnasync  recording;  music  script 
ind  art  f;icilities.  Fearless  dolly,  gear  head,  M-R 
nike  boom,  3  channel  pla\back  interlock,  '/*" 
klagnacorder,  blimped  Arriflex;  lOO.OOO-watt 
leavy  lighting. 
ECENT  PRODUCTIONS  AND  SPONSORS 
iloTioN  PicTUiU'S:  Don'l  Cull  Mc  a  CU  rk  I  Natl 
U'tail  Hardware  .-Vssn.);  Mifihiicr  Tlian  Missiles 
Murphy  Products  Co.);  Ilankscriift  1963 
Ilankscraft  C:o.);  .5  Axes  Miluaiikee-Mutie 
Keaniey-Trecker  Corp.);  Spindlcmaxter  (Cleer- 
nan  Machine  Tool  Co.);  Inside  Story  (Wis.  Tel. 
)o.);  Maratite;  Pakager:  Ad-Pak:  Produce  — 
'roblems  or  Profit  (.Nlarathon.  ,\nierican  Can 
>.);  Smithway  Marketing;  Bloiver  Motors  (A. 
).  Smith  Co.);  All  Electronic  Gauging  Eqidp- 
nent;  AC  Line  Product  Imprmcmcnt;  Xumericnl 
^'osilioning  Control  ((Sutler-Hammer  Co.);  Tlie 
'niporlcmt  Oilference  (Ladish  Co.);  72.5  Riding 
''ractor  (Montgomery  Ward);  Weinhrenner 
'ihoes  (Weinbrenner  Co.);  Greendale  Story 
[Page  Advg.  Agev.);  Hess  &  Clark  Sales  Meeting 
jKVPD,  Inc.). 


SOUTHWESTERN     STATES     PRODUCERS 


SOUTHWEST   STATES: 


ARIZONA 

AIRLAB   FILMS 
2405  Airline  \\  ii>.  Phoenix,  Arizona  85034 
!    Phone:  275-(>lfi2  .\/C  602 

I    Date  of  Organization:  1953 
John  W.  Raymond,  Owner-Manager 
Virginia  R.  Ra\niond,  Office  Manager 
|Iehvices:  Productions,  consultation  :in(I  support- 
ing services  for  16nim  motion  pictures,  filmstrips, 
jlides,   .\-V  displa\s.   Scripts,  photograplu',   edit- 
ing, animation.  Laboraton,'  processing,  8mm  .ind 
6mm  reversal  printing.  F.vcilities:   Studio  pro- 
duction equipment,  office,  editing,  animation  and 
aborator\'. 
ECENT      PRODUCTIONS      AND      SPONSORS 
'.lOTlov   PiCTiHKS:    Coddard   Range   and   Range 
.iaie  System  i  SASA  Coddard  Space  Flight  f  :cn- 
ler  &   Motorol;!   Militur\'   Div.);   .A/)o//«,  film   re- 
torts (Motorohi  Military  Div.);  The  Xavajo  Alco- 
holic  (Navajo  Tribe-Wcllman);    liirlliday    (Good 
iKimaritan  Ho.spital);  Ricycle  Safety  (.Ariz.  High- 
Kay  Dept. ) ;  Effects  of  Delayed  Lightoff  of  APU 
\n    BAC    1-11    Aircraft    ( .A.iresearch    Mfg.    Co./ 
ickers-Armstrong) . 


^ 


This  symbol,  appearing  over  a 
iroducer's  listing,  indicates  that  display  adver- 
■  ising  containing  additional  and  useful  reference 
lata  appears  in  other  pages  of  this  14th  Annual 
production  Review  issue. 


4TH  PRODUCTION  REVIEW 


ARIZONA: 


CANYON  FILMS  OF  ARIZONA,  INC. 

834  N.  ScNCiilh  \m..  I'hninix.  Ariz.  S5(MIT 

Phone:  2.52-1718  .\/C  602 

Date  of  Organization:  1953 

Ra\ mond  A.  Roli\-,  President 

R.  J.  Allen,  General  Mgr.,  Secty.  Treas. 

David  H.  Burch,  Vice-Pres.,  Motional  Sales 
Mgr. 
Sehvices:  Motion  picture  producers  for  industry, 
television.  ;idvertising  and  education.  TV  spots; 
sound  slidefilms.  Contract  shooting  or  editing 
for  outside  ])roilucers.  .Art,  animation  and  script 
services.  F.xciLrriEs:  Three  sound  stages  (largest 
60'  X  100'),  .sound  recording  f;icilities  (Ma,gna- 
sync  Mark  I.\  DC  interlock,  dubbing  facilities  or 
.\nipex  '4"  tape  eeiuipment.  Set  lighting  iuid  com- 
plete portable  lighting.  Synchronous  c;nnera,  re- 
corders and  dnbbers,  camera  crane.  Editing  de- 
partment, including  sound  cutting.  Set  construc- 
tion. 16  and  .35mm  production;  location  equip- 
ment. .Sound  stage  :md  equipment  available  on 
rental  to  out-of-state  producers. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Picri  iu;s:  Happy  Anniversary  (J.  P. 
Ste\ens  Co.,  .New  York);  Modern  .\grieullure 
(Farmers  Investment  Co.,  Continental  R;mch); 
Project  Re-icue  (Central  Arizona  Project  .-Vssocia- 
tion);  Maricopa  County,  Arizona.  V.  S.  A.  (Phoe- 
nix Chamber  of  Commerce);  The  Power  Within 
(\'aricom.  Inc.,  Boulder,  Colo.);  Many  Wonders 
revised  ((;re:iter  Phoenix  &  Scottsdale  United 
Fund);  -A  Cry  for  Help  (.Arizona  Humane  So- 
ciety); Cru-wty  (General  Electric  Computer  Divi- 
sion); Where  the  Bright  Lights  Shine  (New  .Mex- 
ico Rural  Electrification  Cooperative  Associa- 
tion); Cihecue  Watershed  (The  Arizona  Water 
Resources  Committee). 


JACONA  FILMS  CORPORATION: 
Ma.xwell  Ewing,  Executive  Producer 
Tim  Glidden.  Viee-Pres.  &  Prod.  Super. 
David  S.  Glidden.  S(<rc(«r!/-Trcfl.s-iircr 
Sehvices:    16mm  iuid  sound  slidefilm  production 
of   business   ;uid   iudustri;d   films   for  public  rela- 
tions, sales   ;uul   training.   \"isu;d   communications 
counsel,    script    writing,    original    photography, 
sound  recording  and  editing  for  all  16mm.  F  .\cili- 
TIES:    Etiuipment    for    16mm    sound    and    35mm 
filmstrip  production. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictuiu;s:  Trea.iure  in  Lincoln  County 
(Sierra  Blanca  Co.);  The  Years  Ahead  (Mt. 
Stiites  Tel.  &  Tel.);  Enchanted  Winter,  m  produc- 
tion (N.  M.  Ski  Assn.);  Alpine  Country,  in  pro- 
duction (Red  River  Ski  Co.).  Slidefilms:  The 
Driver's  Daily  Log  (Steere  Tank  Lines). 


MELLONICS   A-V,   INC. 

Route  8,  Box  92:!.  Tucson,  .Arizona 

Phone:  AXtel  8-3339  A/C  602 

Date  of  Incorporation:  July,  1960 

Charles  T.  Webb,  President 

Duane  B.  Bryers,  Vice-Pres.  &  Creative  Dir. 

M.  Maxiiie  Bell,  Trea-iurer 

M;ix  H.  HilKard.  Production  Manager 
Services:  Technical  consulting  and  technical  com- 
munication; rese;irch;  script  prep;iration.  Produc- 
tion of  tape  slide,  filmstrip  slide  and  16mm  mo- 
tion pictures,  b&w.  color,  live,  .•mim:it<'d.  .Also 
still  photograpln .  Facilities:  16mm  Oxbrrry 
animation  st;md;  Hinini  .Arriflex;  custom  copy 
stand  and  Emby  optical  printer  for  35mm  slides, 
filmstiips;  Moviola  film  edit  equipment;  .Ampex 
tape  recorders. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  I'lcniu-s:  Pinal  PatJiways  (Piiuil  Cty, 
Ariz.  De\elop.  Bo:ird);  The  Mark  of  Man;  Saving 
Sidney's  Slopped  1';)  System  (General  Dynamics- 
Elcctnmics).  Si.ideiti.ms:  Dextir  ( Beckman-Sys- 
tems  Div.);  Combined  Jewish  Appeal  (Judith 
Williams  Public  Relations);  Preparing  the  Tech- 
nical Proposal  (.Mellonics).  T\'  C<)MMf;RCf.\LS: 
for  Horizon  Land  Corp.  (.Advg.  Assoc);  Truly 
Nolen  .Ad\'g. 


NEW    MEXICO 

JACONA    FILMS   CORPORATION 

Box  230.  Ht.  1,  Santa  Fe,  New  Mexico 
Phone:  455-2511  A/C  505 

Date  of  Orgimiz.-ition:  1960 
Dorothy  S.  Ewing,  President 


OKLAHOMA 

STEVENSON   FILM  PRODUCTIONS,  INC. 
Skirvin  Tower,  Oklahoma  City,  Okla. 
Phone:  CE  5-3148 

Date  of  Incorporation:  1963 

Carl  G.  Stevenson,  President 

George  W.  James,  Vice-President 

C.  J.  Isbell,  Secretary-Trea.iurer 

Dwight  V.  Swain,  Wri(er 

Marcus  W.  Fuller,  Art  Director 

Joan  McCrary,  Associate  Producer 

Ernest  Hiser,  Animator 
Services:  Motion  pictures  for  industry,  safety, 
sales  and  public  relations;  presentations  for  busi- 
ness and  industrial  meetings.  F.\cilities:  Sound 
stage,  recording  and  location  equipment;  anima- 
tion stand;  conference  and  screening  room. 
RECENT  PRODUCTIONS  AND  SP0N50RI 
Motion  PicrrmES:  series  of  filmed  commercials 
for  Repubhcan  candidate  for  governor  of  Okla- 
homa; .V.AS.A  Research;  S'alional  lusfilutcs  of 
Health  Research  (Oklahoma  City  Universin- ) . 
New  companv,  organized  in  1962;  incorporated 
1963. 


TEXAS 

Metropolitan   Dallas 

CARLOCKE/LANGDEN 

712  Reliance  Life  Bldg.,  Dallas  1,  Texas 
Phone  Rl  1-5239  A/C  214 

Date    of    Organiziitioii:    June.    1960 
Hett\-  Whitlock,  Exec.  Vice-Pre.wlcnt 
Cer;ikl  L.  Armstrong.  Technical  Director 
|olin  .Nieto,  .Ar(  Director 
Services:    Creating  and   producing  business   ;ind 
industrial  niolion  pictures  of  all  types;  slidefilms, 
T\'  commercials.  Technical  script  services;  color, 
b&w    still    photograpln';    producer   services;    ani- 
mation,   art.    design    and    art    facilities   for   print 
media.   Equipment   sale   and   rental.   F.\cilitif,s: 
Air   conditioned    stage;    editing    equipment;    still 
photosraph\    studio  :ind  l:ib;   screening  room. 
RECENT      PRODUCTIONS      AND      SPONSORS 
Motion    Pictures:    Texas    -    Today's    Fun-Tier 
(Blue  Cross  Blue   Shield  of  Texas):   One  Small 
Miracle;  .A  Personal  Affair   (Dallas  Independent 
School    District).    Slioeitlms;    Great    American 
Soulhwesi    (Southwest   Outdoor    Markets,    Inc.). 
Sales   and   Meeting  Presentations  for  Hope  Cot- 
tage; Union  Gas  System.  Inc.  T\'  Commercials: 
for  Morton's  Foods;  WolflMand;  State  Fair  (Crook 
Advg.  Agcv.);  Texas  Bank  &  Trust  Co.   (Wyatt. 
Allen  &  Ryan);   Lone  Star  Gas  Co.    (BBD&O); 
Comet  Rice  (Grant  .Advg.). 
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SOUTHWEST   STATES: 

Metropolitan   Dallas 

JAMIESON    FILM  COMPANY 

3825  Bryan  Street.  Dallas  4,  Tex. 

Phone:  TAylor  3-8158  .\/C  214 

Date  of  Organization :  1916 

Bruce  Jamieson.  President 

Hugh  V.  Jainie.son,  Jr.,  Exec.  Vice-Presuleiit 

jerry  Dickinson,  Vice-President,  Television 

Bill  Stokes.  Vice-President.  Sales 

Llo\d  B.  .\bernath\-.  Producer  Services  Dir. 

Dasid  Orr,  Producer  Director 

Walter  Spiro,  Secretary 

Frank  R.  Sloan,  Laboratory  Manager 

Dan  Inglis,  Creative  Director 

L.  G.  Sims.  Art  Director 

Robert  Bethard,  Camera  Dept.  Head 

[ames  Ferguson,  Editing  Dept.  Head 

Sherald  Brownrigg,  Sound  Dept.  Head 
Services;  Indu.strial,  educational,  training  and 
public  relations  motion  pictures.  16mm  and  35- 
nim;  filmed  T\'  programs  and  commercials;  sound 
recording,  laboratory  and  printing  ser\'ices  for 
industrial,  educational  or  producer  organizations. 
F.\ciLiTiEs:  15,000  sq.  ft.  studio,  sound  stage  and 
laboratory;  complete  3.5mm  &  16mm  production 
equipment;  RCA  16mm  and  35mm  sound  chan- 
nels; editing,  printing,  and  processing  16mm  and 
35mm;  color  printing;  16mm  Ektachrome  color 
processing;  animation,  creati\e  st;iff. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Picttties:  All  Wool,  and  a  Yard  Wide 
(Haggar);  Prometheu.i  Gift;  A  Story  of  Flame 
(Southern  Union  Gas);  Breaking  Through  with 
Boron  (Sunra\  D.\);  The  Dcndrid  Story  (Alcon 
Labs);  Hot  Slix  Rolling  Techniques  (Nat'l  Bi- 
tuminous Concrete  Assn.);  Shine  Miiter?  (The 
Baptist  General  Coinention  of  Texas ) ;  A6A  Fa- 
miliarization, two  films;  Tactical  Employment  of 
Air  Weapon.t  Sy.^tem.  three  films  (U.  S.  N'avv); 
KEX  Walk  Off  Mat  (Calla\v;iy  Mills,  Inc.);  the 
Aerospace  Meteorological  Challenge  (U.  S.  Air 
Force).  Slidefilms:  Three  Steps  to  Sales  Suc- 
cess, series  of  3  ( Dr.  Pepper  Co. ) ;  The  Five 
Sales  Fundamentals,  series  of  5  (Campbell  Tag- 
gart  Associated  Bakeries,  Inc.).  TV  Com.meb- 
ciALS;  for  Champlin  Gas;  Pearl  Beer;  Southern 
Union  Gas;  Borden's  Milk;  Rainbo  Colonial 
Bread  and  Rolls;  Haggar  SI;icks;  Phillips  Petrol- 
eum Co.;  Frito-Lay,  Inc.;  Dickies  Work  Clothes; 
and  others. 

KEITZ  &   HERNDON,   INC. 
3601  Oak  Grove,  Dallas  4,  Tex. 
Phone:  LA  6-5268  A/C  214 

Date  of  Organization;  1950 
Date  of  Incorporation:  1960 
L.  F.  Hemdon,  President 
R.  K.  Keitz,  Executive  Vice-President 
Tom  Young,  Vice-President.  Art  Director 
M.  R.  Young,  Jr.,  Producer-Director 
John  Bronaugh,  Head  of  Photography 
Bill  Bracken,  As.st.  Art  Director 
Monte  Y'oung,  Chief  Animator 
H.  L.  Coats,  Office  Manager 
Services;  35mm  and  16mm  color  and  b&w  mo- 
tion picture  production  for  sales,  training,  educa- 
tional,   government   agency   films   and   T\'   com- 
mercials. Complete  slidefilm  production  services. 
F.\cii.iTiEs:    Sound   stage,    optical   printing;    ani- 
mation stand;  35mm  and   16mm  motion  picture 
equipment;    sound    facilities;    editing;    animation 
art  staff;  location  truck  ctiuipment. 
RECENT      PRODUCTIONS      AND      SPONSORS 
Motion-  Pictc-res:   Jot    (Southern   Baptist  Radio 
&  TV'    Commission);   Go  Witli   Enco;    Meet   the 
Customer  (Humble  Oil  &  Refining  Co.);  Physi- 
cal Fitness   (Royal  Crown  Cola  Co.).  TV'  Com- 
mercials: for  Seven-Up  (J.  Walter  Thompson); 


KEITZ  &  HERNDON: 

Commerce  Union  Bank,  Nashville  (A.  A.  Mc- 
Donald &  .'\ssoc.);  Allstate  Insurance  (Leo  Bur- 
nett &  Co.);  Dr.  Pepper  Co.  (Grant  Advg.); 
Humble  Oil  &  Refining;  Dentler  Potato  Chips 
( .McCann-Erickson,  Inc.);  Ashland  Oil  Co. 
(Ralph  H.  Jones  .-Vgcy.);  Durkee's  Sauce  Mixes 
( Meldnim  &  Fewsmith);  California  Oil;  Far;ih 
Slacks  (White  :uul  Shuford);  Holsum  Bread 
( W.  E.  Long  Co. ) ;  Kitty  Clover  Potato  Chips 
( .\llen  &  Reynolds);  Frito-Lay  Co.  (Tracy 
Locke ) . 


LINDA  SHULER  PRODUCTIONS 

190  Meadows  Buildim;,  Dallas  6.  Texas 
Phone:  EMerson  1-0437;  TAylor  4-8940 
Date  of  Organization:  1952 

Mrs.  Lindii  Shuler,  President 
Robert  C.  Shuler,  Vice-Pres.  &  Treasurer 
Dr.  Robert  R.  Wheeler,  As.sociate 
Ser\ices:  Motion  pictures,  T\'  films,  35mm  and 
I6mm;    slidefilms    and   filmstrips   for   public    re- 
lations,  education,   traffic   safety  and   public   af- 
fairs, industrials.  Speciahze  in  multi-pnrjjose  T\' 
films    for   diversified    group   showings    and    tele- 
casting.    Research;     script-to-screen     production 
services.   F.\cilities:   Editing,   studio  or  location 
filming,    music    scoring,    creative    and    technical 
supervision. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Picti'hks:  The  Magic  of  Mexico  i  Hum- 
ble Oil  &  Refining  Co.);  The  Enchanted  Waters 
of  San  Jose  Puma  (San  Jose  Purua);  In  work: 
Mexico:  The  Hand  and  the  Heritage  (Humble 
Oil  &  Refining  Co.);  3  theatrical  trailers  (Busi- 
ness and  Professional  Women's  Clubs). 

VISUAL  PRESENTATIONS,   INC. 
3000  Turtle  Creek  Plaza,  Dallas  19,  Texas 
Phone:  LA  6-5435  A/C  214 

Date  of  Organization;  May,  1961 
Date  of  Incorporation :  January,  1962 

H.  Pope  McDonald,  President 
James  M.  Guthrie,  Vice-President 
Joseph  B.  Rodriguez,  Secretary-Treasurer 
Lary  Kuehn,  Executive  Producer 
Robert  Dettman,  Business  Manager 
Services:  Production  of  industrial,  sales,  ser%'ice, 
training  motion  pictures,  slide  presentations  and 
slidefilms,    T\'    commercials.    Scripts,    direction, 
production    of    sales    and    convention    meetings. 
F.\cilities:    All    facilities    available;    16mm    and 
35mm  live  and  animation. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Picti  res:  You'd  Sever  Believe  It  i  Dallas 
Cty.  United  Fund);  Grass  Into  Gold  (Vit-A-Wa\, 
Inc.);  Freedom  and  Fairness;  Protecting  Free- 
dom uith  Action  (Freedom  in  Action);  Operation 
Forward  -  Oak  Cliff  (Oak  Cliff  C.  of  C).  Slide- 
film  Present.vtions:  1964  Xew  Product.  New 
Winter  Product,  presentations;  Horizons  Unlitnit- 
ed,  con\ention( World  Gift  Co.);  New  Gas  Bar- 
heque  Grill,  presentation  (Falcon  Mfg.  Co.); 
Lanpar  Company  on  Review  (Lanpar  Co.).  TV 
CoMMERCi.\Ls:  for  Dallas  Power  &  Light  (Rogers 
&  Smith);  Savings  &  Loan  .\ssn.  (Wyatt  .\dvg. 
Inc. ) ;  Dallas  Cty.  United  Fund;  Rainbo  and 
Colonial  Bakeries  (Bel-Art  Advg.  Inc.);  Dodge 
Dealers  .^ssn.  (BBD&O). 

Facts  You  Need  to  Know 
for  Efficient  Film  Procurement 
"  Concise,  accurate  data  on  film  production 
sources  throughout  the  world  appears  in  these 
pages.  The  buyer  is  urged  to  preview  current 
pictures  made  by  listed  companies;  the  nature 
of  their  experience  is  noted  under  Client  Refer- 
ences appearing  in  each  company's  listing  data. 


Metropolitan   Houston 

TEXAS  INDUSTRIAL  FILM  COMPANY 

2.528  North  Boule\ard.  Houston,  Texas 

Phone:  JAckson  9-4377  A/C  713 

Date  of  Organization;  1945 

Date  of  Incoqioration:  1956 

N.  Don  Macon,  President 

A.  P.  Tyler,  Vice-President 

S.  Macon,  Secretary-Treasurer 
Services:  Industrial  training  and  sales  promo- 
tion  motion  pictures,  16mm  and  35mm  sound, 
color;  .35mm  sound  slidefilms.  Science  film  de- 
partment specializing  in  medical  films.  Sound 
recording,  motion  picture  printing  and  processing 
of  motion  picture  films.  F.^cilities:  16mni  and 
35mm  cameras,  lighting  equipment;  air-condi- 
tioned sound  stage;  disc,  16mni  magnetic  tape 
and  16mm  optical  sound  recording;  picture  and 
sound  editing;  printing  equipment  for  16mni 
motion  pictures  and  33mm  slidefilms.  Processing 
16mm  Eastman  original  ECO,  ER,  color  negative 
and  positive  and  all  16mm,  b&w  films,  .\nimation. 
Personnel  for  writing,  direction,  editing  and 
sound  recording.  Acme  optical  printing.  VVestrex 
optiCiil  sound  equipment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures;  Dupytrcns  —  Palmar  Fasciu. 
Pelvic  Lymphography;  Practical  Office  I'rologij. 
and  4  other  titles  (Eaton  Labs.);  Scolio.si.s  Slide 
Production  (Dr.  Paul  Harrington);  Humhlc  in 
Review.  1962;  Southwest  Football  Conference 
HighUghts,  1962;  Shareholders  Meeting.  1963 
(Humble  Oil  &  Refining  Co.);  Aneurysm  of  the 
Transverse  Aortic  Arch;  Correction  of  .\cutc  Dis- 
secting .Anetirysm  of  Aorta  with  Valvular  Insuf- 
ficiency; Total  Prosthetic  Replacement  of  thr 
Aortic  Vali;e;  and  7  other  titles  ( .Methodist  Hos- 
pital); Carbonate  Sands.  Part  I  &  II  (Shell  De- 
velop. Co.);  Atrial  Septal  Defects  (E.  R.  Squibb); 
Lest  We  Forget  —  Carlo;  Foam  Shotc  (Dow 
Chemical  Co.);  Femoral  Endarterectomy  (Univ. 
of  Ala.);  Radical  Hysterectomy  (Univ.  of  Miami'i; 
Miriam  (Dr.  Marcus  Levinson);  Space  Medical 
Operations;  Mercury  Recovery  Training  for  MA- 
9;  Thirteenth  Quarterly  Report:  Project  Merctmj 
Manned  Orbital  Flight,  animation;  and  12  other 
titles  (NASA,  .Manned  Spacecraft  Center): 
Thrush  (Procter  &  Gamble  &  Univ.  of  Texas 
Dental  Branch).  SLmEFiLMs:  Objectives  in  Space 
(N.'\S.\.  Manned  Spacecraft  Center). 

Other  Texas   Cities 

FIDELITY    FILM   PRODUCTIONS 
9!U  South  First  Street,  .\bilene,  Texas 
Mailins  Address:  P.  O.  Box  1739,  Abilene,  Tex. 
Phone:  OR  4-1342  A/C  915 

Date  of  Organiz;ition:  1959 
"  Branch:  3024  Fort  Worth  Ave.,  Dallas,  Texas. 
Phone:    FEderal   7-5515    A/C    214.    Duane 
Ramsey,   Sales   Mgr.,   Norman   E.   C.   Xaill. 
Branch  Mgr. 
Ray  McGlothlin,  Jr.,  President 
James  W.  Nichols.  Exec.  Vice-President 
John  E.  Kirk,  Gen.  Mgr..  Exec.  Producer 
Brett  .-Vllison,  A.s.st.  Mgr..  .\tuIio  Super. 
.Nonnan  E.  C.  Naill,  Editorial  Supvr. 
DaA  id  Dodge,  Dir.  of  Photography 
Robert  .\nderson.  Production  Supvr. 
Robert  W.  Holton,  Talent  Director 
Services;  Producers  of  radio,  motion  picture,  T\ 
and  sound   slidefilm   presentations   from   original 
research,    writing,    production    and   planning  for 
commercial,     industrial,     educational,     religious, 
public   relations,   sales   and   other   purposes.   F.x- 
ciLiTiES:    (Dallas):  40'  x  70'  sound  stage,  16mm 
synchronous   cameras   and   recording   equipment, 
stage  and  port.able  hghting  equipment,  portable 
camera  and  sound  equipment  for  location  work. 
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FIDELITY  FILMSt 
•omplete  editing  equipment.  (Abilene,  Texas): 
Complete  .ludii)  visual  and  radio  recording  equip- 
ncnt  in  3000  sq.  ft.  of  production  space. 
6CENT  PRODUCTIONS  AND  SPONSORS 
.lOTiox  l'i(,Tini:s:  Calxma  Bunanas:  Proiircis 
ml  Profit  (.Standard  Fruit  &  Steamship);  Pwc- 
ssing  the  Golchn  Carrot  (Semco  Mfg.  Co.); 
'ersonal  Ei(m<itlism.  series  of  8  ( I'ihn  S\ndi- 
ate).  Slidk.ku.ms:  Golden  Hand  of  Profit 
Standard  Fruit  6i  Steamship);  The  Challenge  Be- 
ore  Us  (Highland  Church  of  Christ);  The  Game 
1/  Life  (Great  Natl  Life  Ins.  Co.);  The  Chal- 
fnge  of  100  Million  (Queens  Church  of  C^hrist. 
iVord's  Fair  Clommittee);  The  Pen  and  the 
Voman  (Christian  Woman  Magazine).  T\'  Piio- 
„n.\Ms:  Herald  of  Truth,  series  of  26  (Churches 
if  Christ).  TV  CIommkhcials;  for  1st  .N'at'l  Hank, 
Abilene;  West  Texas  Utilities;  Gooch  Packing 
;o.;  .Meat  .Merchandising  Co.;  .\ffiliated  Food 
Itore;  Kiwanis  Club  of  Abilene. 


MUNDEIL  PRODUCTIONS  CORPORATION 

P.  ().  Bo\  !»(ll,   \r;4>U'.   rc\.is 
Phone:  464-5510  A/C  Si- 
Date  of  Organization:  May,  1956 
D;ite  of  Incorporation:  October,  1960 
Jimmie  Mundell,  President,  Prod.-Dir. 
Sharon  ].  Benson,  Vice-Pres.,  Bus.  Mgr. 
Jeff  Mundell,  Sec-Treas.,  Prod.  Mgr. 
Sehmces;    Production    of    motion    pictures    and 
slidefilms.  F'.\cilities:  Complete  production  f;icil- 
ties. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MinioN  Pi(  rinFs:  Concrete  on  Wbeeh-  (Tex;is 
Industries,  Inc.);  Peopk  to  People  (Texas  AFL- 
ClO);  Cotton  Bowl  Clas.?ic,  (Southwest  Athletic 
Conference);  Camjon  Speetaeidar  (Cotton  Howl 
Associatiim);  Sndden  Death.  Dallas  Texans  (Dal 
las  Texans  Football  Club).  Slidefilms:  Dia- 
monds in  the  Sky  (Southwest  Airmotive  Eng.). 


MOUNTAIN    STATES    PRODUCERS 


COLORADO 


0 


Pelican  Films,  Inc. 
AsiKMi,  Colorado 

Dick  Durrance,  Vice-President,  Producer 
(See  comiilelp  listini;  under  New  York  City) 


ALEXANDER  FILM  COMPANY 
.Alexander  Film  Bids;.,  Colorado  Springs,  Colo. 
Phone:  63.5-1771  A/C  303 
Date  of  Organization;  1928 

Bhancii  Offices 
New   York:   300   Fifth   Ave.,   New  York   36. 

Phone;  LOngacre  5-1350  A,  C  212. 
Illinois:  510  Wriglev  Bldg.,  Chicago  11. 

Phone;    WTIiteliall   4-3980   A/C   312.    Dick 

Lewis,  Res.  Vice-President. 
MiCHic.AN:    5140    Tootmoor    Rd.,    Bloomfield 

Hills.    Phone:    Midwest    4-1212    AC    313. 

Don  Ringsred,  President. 

OfKICEHS  .\-ND  DeF-\RTMEXT  HE;U)S 

Cortlandt  S.  Dietler,  Ch.  of  the  Board 

S.  Don;ild  Ringsred,  President 

George  L.  Brost,  Treasurer 

Jim  Petsch,  Production  Manager 

Don  .'\lexander,  |r..  Media  Director 

\'ic  King,  Director  of  Photography 
iEBViCES:  Producers  of  T\'  and  theatre  com- 
nercials.  slidefilms,  stripfilins,  training,  sales, 
romotion,  documentar\'  films,  long-length  in- 
lustrials,  educational  and  govenimont  lilms.  Do- 
lestic  and  foreign  distribution.  S\ndicated  T\' 
lackage  on  banking,  bread,  dair>'  and  savings 
nd  loan.  Facilities:  Mitchell,  Arriflex  16mm 
nd  .35mni  cameras,  zoom  lens,  camera  crane 
nd  dolly.  Mobile  units,  boom  insert  car  and  grip 
ruck,  portable  sound  equipment,  two  RCA  equip- 
•ed  sound  studios.  16mm  and  3.5mm  Magnasync 
nd  W  Ampex  tape  recorders;  RCA  six-channel 
aixer  and  35mm  optical  recorder,  Maurer  1 6mm 
ptical  recorder.  Custom  ;md  library  nmsic;  inter- 
)ck  screening.  Lab  processing,  35mm  and  16mm 
olor  and  b&w.  Contact,  reduction  and  optical 
irinting.  Moviola  editing.  Still  l.ab  for  slidefilm 
■rocessing;  art  and  animation  department;  stop- 
lotion  and  time-lapse  cameras;  Oxberry  anima- 
ion  stand. 

ECENT  PRODUCTIONS  AND  SPONSORS 
"V"  CoMMEHCiALs:  for  Chevrolet  iCampbcll- 
;wald);  Scvcn-Up  (].  Walter  Thompson);  Al- 
erto-Culver;  Quaker  Oats  (Compton);  Pontiac 
MacManus,  John  &  Adams);  Mercuiy  (Kenyon 
:  Eckhardt);  Helene  Curtis;  Peter  Pan  Peanut 
ilutte-  (McCann-Erickson);  Rambler  (Geyer, 
lorey  &  Ballard);  Plvmouth  (N.  W.  Ayer); 
'londa  (Grey);  Kelley  Girl  (Ross  Roy). 


4TH  PRODUCTION  REVIEW 


Metropolitan   Denver 
THOS.  J.  BARBRE  PRODUCTIONS,  INC. 

2130  So.  Billaire  SI..  Denver  22,  Colo. 
Phone:  756-S3.S3  A/C  303 
Date  of  Incorporation:  August,  1963 
.\iiita  T.  Barbre.  President  &  Bus.  Mgr. 
Paul  F.  Emrich.  Vice-President  in  charge 

Operations  &  Sound 
Paul  West,  Treasurer 
Hiirold  |.  .\ndrrsou.  Production  Manager 
Toshio  Okano,  Director  of  Photography 
Gordon  W.  Mac.\lister,  Director  ti  Chf.  Ed. 
]o  Ann  Shevlin,  Film  Distribution 
Services:    Complete  production   of  all   types   of 
business   films.    Sales,    training,   public   relations, 
iidvertising,    educational.    Color    .and    bUick    and 
white.    TV    commercial    and    TV'    entertainment 
films.    Cimiplete    animation.    Producer    ser\ices. 
Complete    film    distribution    service.    Facilities: 
2400   sq.   ft.   sound   stage,   theater,    Maurer   and 
Arriflex   cameras.    100,000  watts   lighting  equip- 
ment.   Maurer   optical   recording;   magnetic   filin 
recording;    tape    recording;    editing    and    titling 
rooms;  etjuipment  and  staff;  full  animation  stand; 
editors,  script  writers. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictihes:  The  O.E.M. -Design  for  the 
Future;  O.E.M. -Engineers  Talk  Back;  This  Is 
F..D.X.  (Cidiners  Pubg.  Co.);  Antelope  Hunting 
In  Big  Wyoming;  Happy  Hunting  Grounds  (\Vy. 
Game  &  Fish  Dept.);  \'o  Second  Chance;  Funda- 
mentals of  P'u.'ihioii  Welding  (The  Martin  Co.); 
Design  and  Fabrication  of  Nickel  Coated  Steel 
(Bart  Mfg.  Corp.);  Winning  ''"■  War  on  Weeds 
( Great  Western  Sugar  Co. ) ;  Colorado  Fur  Trade 
(Colo.  State  Historical  Society);  Film  Introduc- 
tion Leader  (Redfield  Gun  Sight  Co.).  Slide- 
films:  £.  L.  &  P.  (C:dmers"Pubg.  Co.).  TV 
CoMMEBCiALS:  for  Cilif.  Oil  Co.;  Shw,ayder 
Bros.;  Chevron  Oil  Co.;  Gates  Rubber  Co.;  Blu- 
Ja,  Inc.;  Denver-U.S.  Nat'l.  Bank. 

CINECOM-U.S. 
(Cinema  Communications  Corp.) 
.34.56  South  .\sh  Street.  Den\  cr,  Colorado 
Phone:  756-0607  A/C  303 

Date  of  Orgiinization;  1962 

Associate:  Canecom  International 

Offices  in:  Regina,  Saskatchewan;  Tokyo, 
Japan;  London.  England. 

Edward  H.  Hawkins,  President 

Morley  Wilson,  Associate  Producer 

Ben  C.  Hamion,  Sales  Manager 
Services:  16  and  3.5mm  motion  pictures  for 
business  and  industn-  in  sales,  sales  promotion, 
public  relations,  education  and  scientific  fields. 
Personalized  sales  research  in  conjunction  with 
film    production.    Film    strips    and    sound    slide 
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MOUNTAIN     STATES 


CINEMA  COMMUNICATIONS: 
films.  Facilities:  30'  x  40'  sound  stage,  record- 
ing and  mixing  booth,  editing  rooms,  Arriflex  and 
C:ine  Kodak  c;uncra  ecpiipnient,  mobile  gener- 
ator, 30,000  watts  J.  R.  McAlister  lighting,  music 
lil)r;n  c-s,  scii|)t  writers,  animation  facilities. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictcres:  Penta.x  ( Minneapolis-Honey- 
well); .A  Business  Boom  Called  Saskatchetcan; 
Geared  for  Progress  (G()\t.  of  Saskatchewan): 
Perma  Anti  Skid  (Perma  Research  &  De\elop. 
Corp.).  TV  Pbochams:  In  Motion,  series  (Govt, 
of  Sask.). 

MARSHALL  I.   FABER 
1310  Estes,  Lakewood,  C;olorado  S0215 
Phones:  237-1501:  238-1710  A/C  303 

Date  of  Organization;  M;iy,  1963 

Marshall  L.  Fiiber,  Producer 
Seh\ices;  Producers  of  motion  picture,  slidefilms, 
T\'  spots.  Facilities:  Leased  as  required. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MorioN  PicTiHi.s:  Like  Father.  Like  Son  (G;ites 
Rubber  Co.);  Sot  Without  Hope  (Colo.  St;ite 
Dept.  Public  Health);  Social  A7nenities  (Univ. 
of  Idaho);  Stockholder's  Report  (Nat'l  Food 
Stores).  TV  Commercials:  for  Cheyenne  Fron- 
tier Davs;  Green  &  Oliver  Sausage;  Max  Factor; 
Colo.  Nat'l  Bank;  Colo.  Interstate  Gas  Co.;  Coe 
Interiors;  Cherry  Creek  Inn;  Matrimonies;  Struct- 
ural Clay  Products;  First  Federal  Savings  &  Loan 
Assn.;  Desks,  Inc. 

RIPPEY,  HENDERSON,  BUCKNUM  &  CO. 

909  Sherman  Street.  Denver  3,  Colo. 
Phone:  222-5601  A/C  303 

Diitc  of  Organization;  1943 

Gilbert  Bucknum,  Partner,  Producer 

Arthur  G.  Rippey,  Partner 

Clair  G.  Henderson,  Partner 

Harry  A.  Lazier,  Partner 

Robert  G.  Zellers,  Chief  Cameraman 

Kenneth  C.  Osborne,  Film  Editor 

Lee  Yetter,  Executive  Art  Director 
Ser\tces:  Script  writing  and  production  of  16inm 
motion  pictures,  including  industrial,  business, 
sales,  promotional,  public  relations,  education;il 
and  religious  subjects.  Sound,  b&w  or  color. 
Sound  slidefilms.  Facilities;  Sound  stage,  edit- 
ing rooms.  16mm  cameras,  interlock  projection, 
four-channel  sound  mixing  equipment,  magnetic 
film  and  tape  recording,  complete  lighting  and 
electrical  equipment,  creative  staff,  art  depart- 
ment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Mountahis  Are  for  Skiing 
(Adolph  Coors  Co.);  Miracle  of  the  Missouri 
(U.  S.  Bureau  of  Reclamation);  The  Exception 
(Des  Moines  Register  &  Tribune);  DDD  for 
Nebraska  (N.  W.  Bell  Tel.);  Talk  (Mountain 
States  Tel.). 

SONOCHROME  PICTURES 

2275  GleiKoe  Street.  Denver,  Colo.  80207 
Phone:  322-3192 

Date  of  Org;mization:  1942 
Branch  Office:  Multichrome  Laboratories,  760 
Gough   Street,    San    Francisco,   Calif.   Addi- 
tion;d  facihties:   Studio  'B'  960  S.  Birch  St., 
Glendale,   Colorado.   Phone:    756-3615. 
R.  B.  Hooper,  Oicner-Producer 
George  E.  Perrin,  Director  of  Photography 
Herbert  McKinney,  Oiincr,  Multichrome 
Laboratories,  San  Francisco 
Services:    Motion    picture    and    television    pro- 
ducers. Sound  recording,  titles,  animation,  slides, 
filmstrips    (DuKane).    Facilities:    16mm    Arri- 
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MOUNTAIN       STATES: 

SONOCHROME  PICTURES: 
flex  and  35mm  cameras,  additional  Magnasync 
16mm  recorders,  portable  ColorTran  lighting 
equipment.  M-R  &  McAllister  2k\v  &  5kw  studio 
lights.  Mobile  power  plant;  animating  machines 
and  optical  printers. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pictities:  Energy  on  the  Moic  (Public 
Service  Co.  of  Colorado  —  Fr\e-Sills  &  Bridges 
agency);  Keep  'Em  Smiling  (Gates  Rubber  Co.— 
Bennett  Productions);  Ski  Brcchenridge  ( Breck- 
enridge  Lands.  Inc.  —  Tallant  Yates  Agency); 
Western  Space  Frontier  ( Sierra  Power  &  Light 
Co.  —  Fehr-\'isual  Communications);  Dust-Tex 
So.  2  Sales  (Division  of  .\merican  Uniform  Co.); 
Design  Flexihility  (Gates  Rubber  Co.  —  Bennett 
Productions).  Filmstrip:  for  Delta  Sigma  Phi 
Fratemib.-  -  Bud  Hilkcr  Productions.  T\'  Com- 
MEBCi.\LS;  for  Colorado  Crippled  Children; 
Breckenridge-Chevron  (Tallant  Yates  Agency); 
G-W  Sugar;  32  Carl  Akers  KLZ-T\'  News  for 
Denver  &  Rio  Grande  Western  R.R.  (Fr\--Sells 
Bridges  Agenc\- ) . 


SUMMIT  FILMS,  INC. 

Vail,  Colorado 

Phone:  827-5601  A/C  303 

Date  of  Organization:  1961 

Date  of  Incorporation ;  1964 

Branch:     Jackson.     \\"\oming.     Barry     Corbet, 
Director  of  Photography,  in  charge. 

Robert  C.  Brown,  President 

Kenneth  A.  .Miller.  Vice-President 

Barbara  Brown.  Secretary-Treas-iirer 

Fletcher  Manley.  General  Manager.  Still 
Photo  Department 

Robert  Parker.  Writer-Director 

John  .\uran.  Writer 
Services;  IBmni  sound/color  film  production 
for  public  relations,  sales,  education  and  TV'. 
Subcontracting.  Specializing  in  moimtain  sports 
photography  (skiing,  climbing,  kavaking,  fish- 
ing, hunting,  wild  life,  parachuting,  remote  lo- 
cation work).  F.\CHJTiEs:  Offices;  editing  rooms; 
aniination  equipment;  lighting  and  sound  record- 
ing equipment  for  location  work.  Arrifle.x  Cam- 
eras; Bole.\  for  remote  work.  Still  photography 
staff  and  facilities.  Stock  footage  library  oil 
mountain   sports. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.N  Pictures;  Ski  Country.  V.S.A.  (United 
Air  Lines);  Vail.  Impressions  of  Vail  (Vail  As- 
soc. Ltd.);  Road  to  Innsbruck  (U.S.  Ski  Assn.); 
in  production:  films  for  Aspen  A.ssoc.,  Xew  Mex- 
ico Ski  .\rea  .\ssn.  TV  Co.\imerci.\l;  for  Head 
Ski  Co. 


IDAHO 


PAT  WELCH  PICTURES 
1033  Ranch  Road,  Boise,  Idaho 
Phone:  342-6965 

Date  of  Organization:  1954 

Patrick  &  LaMoyne  E.  Welch 
Services:  Writing  and  production  of  business 
and  industrial  films.  F.acilities:  Professional 
photography  &  editorial  equipment. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion-  PicrtnRES:  Railroading  uith  the  Rio 
Grande,  Changing  Hawaii,  Enriching  Indonesia 
Mtnuteman  mh  Century  (.Morrison  Knudsen 
Co.)  Me  and  the  King  (Idaho  Bean  Commission) 


UTAH 

EVANS  SIGHT  AND  SOUND  PRODUCTIONS 
Evans  BIdg.,  110  Social  Hall. 

Salt  Lake  City,  Utah 
Phone:  328-8663  A/C  801 
Date  of  Organization  -  Parent  Company:  1943 
Emanuel  A.  Floor,  Gt'n.  Mgr.  &  Exec.  Producer 
Lorin  Wiggins,  Still  Photo  Division 
Robert  W.  Davison.  Director  of  Photography 
Lyle  K.  .Moss,  Cincmatographcr 
Darrel  Bateman.  Cinematographer 
Wilham  Onyon,  Art  Director 
Jack  Goodman,  Don  LeFe\re,  Script 
Services:     Motion    pictures    and    shdefilms    for 


public  relations,  sales,  training,  education  and 
TV,  sales  meetings.  Production  in  8mm,  16mm 
and  35mm  with  studio  and  location  shooting. 
Facilities:  Studios  and  offices,  large  sound 
stage,  fulK'  equipped  kitchen,  editing  rooms, 
sound  recording  studios,  .\rriflex  and  Cine-Special 
cameras;  lighting  and  sound  equipment. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  \Vi(/i  Music  Ring,  Songs  at 
Evening  (U.  S.  Inform.ation  .Agcy. );  La.^  Argu- 
ment of  Kings  (Spern,  Utah  Engrg. );  Operation 
Glen  Canyon  (U.  S.  Bureau  of  Reclamation); 
.Yeif  Look  at  Range  Management;  Tom  Field's 
Magic  Machine;  Time  to  Hit  the  Road;  The 
Right  Connections  (U.  S.  Steel  Corp.);  Mosai 
Across  America  (  Mosai  .Assoc. ) ;  Tubes  That  Can 
Take  It  (Eitel  .McCuUough). 


PACIFIC    WEST    COAST     REGION 


^  ^-  this  symbol,  appearing  over  a 
producers  listing,  indicates  that  displav  adver- 
tising containing  additional  and  useful  reference 
data  appears  in  other  pages  of  this  14th  Annual 
Production  Review  issue. 


San  Francisco  and  Bay  Area 

MARVIN   BECKER  FILMS 
915  Howard  St.,  San  Francisco,  Calif.  94103 
Phone:  EXbrook  2-1655  A/C  415 
Date  of  Organization:  1952 
Marvin  E.  Becker,  Pre^dent 
Ann  Becker.  Sccretary-Trea.surer 
Frank  E.  Wulzen,  Production  Manager 
Jack  Halter.  Studio  &  Striping  Dept. 
Wm.  C.  Birdsev'.  Sales  Promotion 
Services:  Industrial,  documentary,  business,  pub- 
lic relations,  sports  and  educational  motion  pic- 
tures and  slidefilms.  T\'  films  and  commericals, 
newsreel   coverage.    Motion   picture   editing.    Hi- 
speed    photography'.    Franchised    Reeves    Sound- 
craft   Magna-Striping   service.    Facilities:    Crea- 
tive  staff.    16mm   and   35min   production   equip- 
ment  and   facilities.   .Sninul   recording   and  sound 
stage;  multi-channel  dubbing.  Music  and  effects 
librarv';    lights,    set,    art    department,    animation 
equipment.  Editing  and  projection  service. 
RECENT      PRODUCTIONS      AND      SPONSORS 
Motion  Pictures:  Fihresix  —  Marketing  Success; 
Fibrepak-Pakmusier   (Fibreboard  Paper  Products 
Corp.);   The  Tymac  Tracer   (Tydcman  Machine 
Works);    Wells  Fargo   Country    (McCann-Erick- 
son.  Inc.).  T\'  Programs:  S.  F.  Freeway  Revolt; 
Camping   in   a    Xational  Park-Yo.semite;    Luxury 
Living  in  California's  Deserts;  The  Old  Man  of 
the  Mountain;  The  American  Funeral;  Surfing  at 
\'ewport;    San   Franci.sco's  Fog;   Gold  Discovery 
in  California  (BBC-London,  "Tonight"  Show). 


DAVIDSON   FILMS 

1757  Union  St.,  San  Francisco,  Calif.  94123 

Phone:  TU  5-6853  A/C  415 

Date  of  Organization:  1955 

John  M.  Davidson.  President 

.\rthur  Ka\e,  Production  Director 

Richard  Gilbert,  Producer 

Warren  Zimmer,  Art  Director 

Deanna  Draper,  Office  Manager 

Peter  Smith,  Technical  Director 

George  Moon.  Production  As.tistant 
Services:  16mm  and  35mni  motion  picture  pro- 
duction; research  and  vvTiting;  shooting,  record- 
ing, art  and  animation.  Facilites:  Sound  stage, 
mixing,  dubbing,  interlock,  editing,  projection, 
b&w  processing  and  printing,  still  lab,  set  and 
construction,  animation,  art  dept. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictu-res:  A  Research  Problem:  Inert 
(?)  Gas  Compounds  (CHEM  Study,  Nat'l  Sci- 
ence Fdn.);  Virus,  series,  animation  and  time 
lapse  (KQED  &  Univ.  of  Calif.);  Firefighter 
(San  Francisco  Firefighters  Local  798);  Elec- 
tronics, A  New  Dimension  in  Banking  (Bank  of 
America).  TV  Commercials:  for  Folgers  Coffee 
(Fletcher-Richards,  Calkins  &  Holden). 


FILMS  FOR  INDUSTRY,  INC. 
970  O'Brien  Drive,  .\lcnlo  Park,  Calif. 
Phone;  325-4453  A/C  415 

Date  of  Incorporation:  19.59 

Paul  Rich,  President 

Ralph  Chandler,  Dir.  of  Photography 

Ruth  Ross,  Secretary 

Freda  Gray,  Chief  Editor 
Services:  Single  item  or  full  production  of  16mm 
and  35mni  industrial  and  educational  motion 
pictures,  including  35mm  filmstrips.  Personnel 
and  facilities  cleared  to  Secret.  F.vcilities:  Mitch- 
ell, Arriflex,  B  &  H  and  Cine-Special  cameras; 
4000  sq.  ft.  sound  stage,  animation  crane,  hot 
press,  sound  recording  and  dubbing  equipment 
by  RCA,  Magnasviic.  Stancil-Hoffman.  .\mpex. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  MACS  (Phiico  Corp.);  Tip- 
Turbojet  (Hiller  Aircraft  Co.);  Flight  Simulator  11 
(Carco  Elettronics).  Filnlstrips:  Earth's  Atmos- 
phere; Meteorology  (Behavioral  Research  Labs). 
TV  Progb.\ms:  Science  in  Action,  series  (Calif. 
.\cademy  of  Sciences).  TV  Commercials:  for 
BBD&O. 


^ 


ERASER   PRODUCTIONS 

Columbus  Tower,  916  Kearny  Street, 

San  Francisco,  California  94133 
Phone;  YUkon  2-9988  A/C  415 

Studio  and  Production   Dept.:   Hotaling  Place. 
Jackson  Square,  San  Francisco,  Calif. 

Phone:  'YUIkon  2-9988  A/C  415 

Date  of  Organization:  1956 

Thomas  H.  Eraser,  President  &  Creative  Dir. 

Frank  \'.  Robinson,  Production  Manager 

Mary  Hansen,  Office  Manager 

Bettie  Griswold,  Traffic  Manager 

Hubert  Salisbury,  Chief.  Photography  & 
Lighting 

Rov'  \olan.  Chief.  Editing 

Jova  Firenze,  Production  Coordinator 

Peter  Keating,  Client  Service 
Services:  Complete  production  of  sales,  training, 
educational,  public  relations  motion  pictures  and 
filmstrips;  T\'  spots  and  programs.  Studio  and 
location  photography.  Cartoon  and  industrial 
animation;  music  scoring.  Consultation  services 
and  production  assistance,  vvTiting,  staging  and 
supervision  for  client  conferences,  sales  meetings, 
etc.  Producer  services.  Facilities:  Conference 
and  screening  theatre;  sound  stage,  recording 
studio;  editing  and  interlock  facilities;  music  li- 
brary, art  department. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  A  Tank  is  lined  (Calif. 
Chemical  Co.);  The  Side  That  Faces  Out  (Kaiser 
Aluminum  &  Chemical  Corp.);  Watkin.s-Johiison 
( Watkins-Johnson  Co.);  Matson  Freight  Division 
Containers  (Matson  Navigation  Co.);  Neighbor- 
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BUSINESS  SCREEN 


FRASER  PRODUCTIONS: 

loods  (San  Francis^  Planning  &  Urban  Renewal 
}evek>p.):     Anwrica's     Cookout     Chamiiioruhip 

Kaiser  Foil),  Filmstbips:  Sluer  Modisty;  Th< 
relephorw  Is  Here  to  Stay  { Bank  of  America  NT 
(  SA);  First  Quarter  Presentation  (Foremost 
dairies,  Inc.).  T\"  Commehcials:  for  Folger's 
:offee  (Fletcher-Richards,  Calkins  &  Holden); 
";ardinet  U-No  Bar  (Herald  House);  Pacific  Plan 

Michelson  Advg.). 


GOLDEN   STATE   FILM   PRODUCTIONS 

1032  Mariposa  ,\ve„  Berkeley.  Califonna 
i    Phone:524-62.51  A/C41.T 

Date  of  Organization;  19.5(1 

John  L,  Siegle,  Ouner-Manatier 

John  E,  Pedcrsen,  Production 
Jebvices;  16mm  motion  pictures  for  indnstn,, 
locumentar>'  and  training.  Facilities:  Produc- 
ion,  .script  writing,  editing  and  sound  recording. 
tECENT  PRODUCTIONS  AND  SPONSORS 
vIoTiov  I'll  rrius;  7/ii  \'(/ii(  Touch  ( Ik-nner- 
Sawman,  Inc.  I;  litis  i.v  Kiv/io;)  (Bishop.  Calif. 
"  of  C);  GoiiiK  Up  Fast  ( Cuckler  Steel  Span 
^o.):  The  ABC  of  Pool-Care  (Pcnnsalt  Chemi- 
■als  Corj>.):  Courtroom  Testifying  (Calif.  Peace 
officers"  .\ssn.). 

IMAGINATION,  INCORPORATED 

222  Kearny  Street,  San  Francisco.  California 

Phone:  YL'kon  6-6075 

Date  of  Organization:  19.50 

Dale  of  Incorporation:  1960 

Robert  |.  Mills,  President 

Robert  L.  Hovorka.  Production  Manager 

John  Magiuison,  Creative  Director 
>EnvicES;  Films  for  T\'  commercials,  business, 
ndustry.  government,  education,  entertainment; 
■;idio  and  musicid  production.  Facilities;  Mo- 
lion  picture,  grapliic  arts  equipment. 
jtECENT  PRODUCTIONS  AND  SPONSORS 
l^lonON  PiCTUHES;  Oiir  Diamond  Jubilee  (Bank 
|)f  America);  Pepc  (St:mdard  Oil  of  C^alifoniia— 
international  Div);  The  Great  Garden  Search 
IStandiird  Oil  of  California).  T\'  Com.mehcials: 
or  Blue  Cress  —  Hospital  Service  of  California; 
ikhilling  Spices. 


# 


ALFRED  T.  PALMER  PRODUCTIONS,  INC. 

Discovery   Studios 
82  Bealc  Street,  San  Francisco.  Calif.  94105 
Phone:  YUkon  1-1620 

Date  of  ()rg;mi/.ation;  1931 
Date  of  Incorporation;  1960 

Alfred  T.  Palmer.  President 

Akx:i  II.  P;iliner.  Vice-President,  Treasurer 

Donald  A.  Pidiner.  Vice-President.  Associate 

Producer 
Dave  Parker,  Associate  Producer 
Mrs.  .\rthur  Gist,  Educational  Film  Director 
Thomas  A.  Dailey.  Cameraman-Director 

Services;  Industrial,  educational  and  documen- 
tary films.  Specialize  in  production  of  maritime 
and  overseas  subjects  related  to  the  promotion 
of  human  underst:mding  through  trade  and  trav- 
el. T\'  ;uid  radio  commercials.  Production  and 
film  consultation.  Facilities;  Production  and 
sound  studios,  drive-on  sound  stage,  two  pre- 
view theatres.  3.5mm  &  16mm,  interlocked  re- 
cording facilities,  b&w  &  color  printing  and  proc- 
essing, art  depailmcnt;  still  photographs  and  16- 
mm  color  lilm  library  on  world  subjects.  Camera 
associates  ;ibro.ul. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion-  I'k  riHKs;  Friinds  vj  Tui)  Cilic.s  (City 
of  Norwalk,  California);  .An  Anicriani  in  Thai- 
land (Forum  Film.s);  American  Shipping  Today 
(Propeller  Club  of  U.  S.).  Television  Series; 
Doctors  at  Work  (LawTen  Prod,  for  California 
Medical  Assn.);  Pacific  Horizons,  in  work. 


Sonochrome  Pictures 
Multichrome  Laboratories 

(.\  ni\isi(in  of  Sonochrome  Pictures) 
760  Cough  Street,  San  Francisco,  California 
lluibert  McKciiney,  Otcncr,  Multichrome  Labs 
(See  complete  listing  under  Colorado) 


MOTION    PICTURE    SERVICE    COMPANY 
125  II>de  St..  San  Francisco,  Calif.  94102 
Phone:  ORdway  3-9162  A/C  415 
Date  of  Incorporation;  19.3-5 
Gerald  L.  Karski.  President.  Gen.  Manager 
Harold  A.  Zell.  Vicc-Pres.  in  Chgc.  of  Prod. 
Boris  I.  Skopin.  Title  tx  Trailer  Dept. 
I    Gerald  Patterson.  Mgr.  Laboratory  Dept. 
;>ebvices;    Industrial,   commercial  and  public  re- 
.ations   films;   special   announcement   and   adver- 
ising   trailers   for    theatres,   business.    'lA'    films, 
pot    commercials.    Facilities:    Maurer   &    Cine 
i^pecial  16mm  cameras;  .3  studio  3.5mm  c;imeras; 
\l  title  35mm  cameras;  16mm  &  3.5mm  laboratory 
I  developing,  printing,  reduction  .ind  enlarging); 
art  dept.,  magnetic  &  optica!  recording;  dubbing 
rquipment;  sound  stage;  editing  equipment;  title 
!<    animation    equipment;    script-to-release    print 
l-ervice;    screening    room    equipped    for   CMnema- 
|>cope,  35mMi   and    16mm   projection. 
liECENT      PRODUCTIONS      AND      SPONSORS 
Motion  Pictlres;  The  Junior  College  Story  (Jr. 
'College   .\ssn.   of   Calif.   &   Standard   Oil   Co.   of 
."alif.);  1964  Ortho  Advertising  Campaign  (Calif. 
Chem.  Co.).  T\'  Co.\i.\iercl\ls:  for  St,andard  Oil 
po.  of  Calif.  (BBD&O);  Tillie  Lewis  Foods;  .\n- 
ilersen   Soups    ( Beaumont.   Hohman   &   Durstine. 
inc.).   Kilpatrick  &  Wilhams'  Breads   (  Reinhardt 
|Vdvg.);     Foamettes     (Cunningham     &    Walsh); 
liam's  Hof  Braus  (Gerth,  BrowTi,  Clark  &  Elkus). 
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San  Francisco  and  Bay  Area 

VISTA   PRODUCTIONS,   INC. 

675  Howard  St.,  San  Francisco,  Calif.  94105 

Phone:  YUkon  2-41S0  A/C  415 

Date  of  Incorporation;  .August,  1959 

Florence  Dieves  Fowler,  President 

Richard  M.  Fowler,  Vice-President 

Joe  W.  Winters,  Production 
Services;  C'ommunications  for  business,  industry, 
education  and  T\'  through  16mm  and  35inm  color 
;md  b&w  nintion  pictures,  T\'  spots  and  sound 
slidcfilms.  Production  services  for  out-ol-toun 
producers.  Faciliiies;  Production  and  sound 
studios,  recording,  projection  and  interlock,  hibor- 
tor\'  facilities  ;i\;ul:ibl<' 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictiires;  The  Wonderful  World  of  San 
Francisco  (San  Francisco  Comention  &  \'isitors 
Bureau);  One  Gift.  1963  (United  Bay  .Area  Cru- 
.sade);  Best  in  the  West.  1963  (.Advg.  Assn.  of 
the  West);  1964  Convrnliou  (.Amcric:m  Soe.  of 
Training  Directors).  Slidefil.ms;  Ont-  to  One 
(B;uik  of  .America;)  The  Heart  of  the  Internal 
Condnislin  Kiiginc,  English  &  Spanish  ( United 
Engine  h  M;ichine  Co.).  TV  Commercials:  for 
P.acific  C;is  &  Electric  Co.  (BBD&O);  Foremost 
Dairies;  Carlings  .Ale  (Guild,  Bascomb  &  Hon- 
figh ) ;  Pacific  \'egetable  Oil;  \'ano  Fabric  Fluf fer 
(Garfield  Hofman  &  Connor). 


Wilding    Inc. 
Pier  27.  San  Francisco,  California 
Phone:  DOuglas  2-77S9  A/C  415 
H.  B.  Butler.  Vice-President 
(See  complete  listing  under  Chicago  area) 


S.  P.  I.  TELEVISION  CENTER 

155  Fell  Street.  San  Francisco,  Calif. 

Phone:  HEmlock  1-.5490 

Date  of  Organization :  19.54 

Ernest  E.  Snazelle,  Jr.,  President  &  Exec. 
Producer 

Richard  Ortner,  Vice-President  &  Treasurer 

Donald  Arlett,  Vice-President 

.Al  Niggemeyer,  E.trc.  Vice-Pres.  & 
Director  of  Photography 

Donald  M.  Moore.  Vicc-Pres.  &  .Art  Director 

Leonard  Soforo.  Sound 

David  Coldberg,  Vnit  Manager 

Helga  Harms,  Script 
Services:  16  and  3.5mm  motion  pictures;  slide- 
films,  industrial,  sales  and  training  films,  tv  com- 
mercials :ind  programs.  Facilities:  Patented 
M\'F  Mobile  \'ideo  Film  System,  3  camera  t,ape 
film  for  studio  and  remote  tv  production,  sound 
stage,  75'  x  3.5',  editing  rooms,  sound  recording, 
'ii",  optical  &  magnetic.  Dubbing,  mixing  &  in- 
terlock senices.  16  and  3.5mm  facilities.  BNC 
Mitchell,  Arriflex,  Super  1200  .Auricons.  ;mima- 
tion,  art  &  titling  services,  set  department,  stu- 
dio .and  remote  lighting  facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures;  .An  Oil  Seal  (National  Oil 
Seal.  Div.  Federal  .Mogul.  Bower  Bearing);  Hon- 
eycomb Products  (Hexcel  Products);  Safety  on 
our  Streets.  Freeway  Headache,  tv  documentar- 
ies, (City  of  San  Francisco).  Slidefllms:  Em- 
ployee Benefits  (Crocker  Anglo  Bank);  Your 
Heritage  Stations  (Envin  Wasey  .Advtg.).  TV 
Commercials;  for  Sunsweet  Prunes;  Simca  Cars, 
Chrysler  Div.;  TB  .As.sn.;  Mobile  Homes;  Lauren- 
tide  Finance  Cori).;  General  Electric;  General 
Mills.  TV'  Series;  Adventi.st  Hour,  ABC  release, 
1962  63  64   (Seventh  Day  .Adventists  Council). 


WALKER  &  GRANDEY  PRODUCTIONS 
(Formerly  Gene  K.  Walker  Productions) 

627  Commercial  Street.  San  Francisco.  Calif. 
Phone:  YUkon  1-6410 

Date  of  Org;inization;  1947 
(new  company)      ;  1963 

Gene  K.  Walker,  President 

Roy  Grandey,  Vicc-Prf.v.,  General  Manager 
Services;  Film  production  for  all  visual  require- 
ments. Facilities;  Studio,  live  cinematography, 
animation  creation  and  execution;  sound  record- 
ing, mixing.  mu.sic  scoring  (live  or  tape  library); 
Moviola  editing  equipment  with  16mm  &  17^2- 
mm;  mobile  equipment  a\ailable  for  lightweight 
operation  with  Nagra  S\nc-pulse  recording  and 
lighting  equipment  for  large  location  areas;  16- 
mm  color  control  and  35mm  b&w  equipment, 
laboratory  supervision. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictires:  Sweet  Sound  of  Power,  Pe- 
troleum Century  (Standard  Oil  of  California); 
.\tlantic  City.  Wyoming:  Progress  Report  *2 
(U.  S.  Steel);  How  High  is  the  Sky  (Pacific  Gas 
&  Electric  Co.);  Hospital  Story  (Peninsula  Hos- 
pital, Burlingame.  Calif,);  100  Years  and  For- 
ever (.Amos  Alonzo  Stagg  Foundation);  Hawai- 
ian Convention  Service  (Matson  Navigation  Co.); 
in  production:  Golden  Gateway  Progress  (Perini 
Corp,);  Pure  Water  (East  Bay  Municipal  Utihty 
District). 


^V  this  symbol,  appearing  over  a 
producer's  listing,  indicates  that  display  adver- 
tising containing  additional  and  useful  reference 
data  appears  in  other  pages  of  this  14th  .Annual 
Production  Review  issue. 
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JOHN   WOLFE  &  COMPANY 

345  Sutter  Street,  San  Francisco.  Calif. 
Phone:  YUkon  6-5040  h/C  415 

Date  of  Organization:  1945 

lolin  Wolfe.  Partner 

Howard  Riddell.  Partner 

Bob  Gleason,  Partner 

Linus  Manrer,  Art  Director  &  Sales 

Kathleen  O'Shea,  Office  Manager 
Services:  Covering  the  entire  audio-visual  field. 
Motion  pictures,  strip-films,  slidefilms,  musical 
spots  for  radio,  T\^  TV  writing,  casting  and 
production.  F..\cilities:  Two  modem  sound 
stages,  completely  equipped  for  motion  pictures, 
and  sound  recording.  Ampex  recorders,  Stineway 
Grand,  extensise  soimd  effects,  and  musical  li- 
brary. .\uricon  cameras,  Maurer  film  recorder. 
Stancil-Hoffman  tape  recorders. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  The  Brand  Stortj  ( Fibreboard 
Products.  Inc.);  Redwood  the  Extraordinanj 
(Pacific  Lumber  Co.);  Tl>e  Golden  Vineyard 
(Almaden  \'ineyards);  What's  a  Unit  (Pac.  Tel. 
Co.).  Slidefilms:  Fidl  Circle  Clamp  Couplings 
(Smith-Blair,  Inc.);  1963  Benefits  (Kaiser  Alumi- 
num &  Chemical  Corp.);  The  1-2-4  Method  (Palo 
.•Mto  Research,  Inc.).  TV  Comxierci.^ls:  for 
Chevrolet;  Italian  Swiss  Colony  Wine. 

San   Diego   Area 
ARJAN  MOTION  PICTURE  PRODUCTIONS,  INC. 
1351  First  Avenue,  San  Diego,  Calif.  92101 
Phones:  232-1031;  232-5559  A/C  714 

Date  of  Organization:  July,  1962 
Date  of  Incorporation:  January,  1963 
D.  Da\id  Bash.  President,  Director  of 

Photographij 
William  E.  Brown,  Vice-Pres.,  Prod.  Mgr. 
Jess  Miningcr,  Laboratory  Manager 
Services;  Production  of  8mm  aiid  16mm  motion 
pictures  and  35mm  slidefilms  and  sound  filmstrips 
for  industry,  public  relations,  education  and  busi- 
ness sales  meetings.  F.\cilities;  Laboratory  facili- 
ties  including  b&w   and   color  printing.   Camera 
equipment  for  16mm  filming,  silent  and  sound; 
optical  and  magnetic  sound. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  1963  AFL  Chatyjpionship 
Gmne  (Boston  Patriots);  Scripp's  Ship  "Argo" 
(Lockheed  ."Vircraft  Service  Co.);  California 
Florist  Assn.  Convention  (San  Lorenzo  Nurserv); 
San  Diego  Health  1962  (San  Diego  Cty.).  T\' 
Commerci.\ls:  for  Lik-Xu  Car  Paint  (Cal  LaviT- 
ance  -Advg.);  Rainbow  Patios  (Chase  Advg.). 

D.  DAVID  BASH  PRODUCTIONS 
1351  First  Avenue,  San  Diego,  CaUf.  92101 
Phone:  232-5559  A/C  714 

Date  of  Organization:  1958 

D.  David  Bash.  Oicner-Producer 

Jean  A.  Bash,  Secretary-Treasurer 
Services:  Motion  pictures  for  T\',  programs  and 
commercials.  Specialty:  \ews  film  service  for  TV. 
F.\ciLiTiEs:  Bell  &  Howell  and  Auricon  cameras; 
negative  processor;  editing  and  projection  rooms. 
RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pictures:  Porpoi.ie  Collecting;  Dancing 
Inspection  Tour;  Medical  Care  of  Dolphins  (Sea 
World);  Reservation  Tour  (Pacific  S.W.  Air- 
lines); Dr.  Mayer.  NohclM'iuner  (K.\BC);  Tele- 
phone Patrol;  Directory  Delivery;  Emergency 
Phone  Service  Truck;  Wheel  Chair  Phone  Booth 
(Pac.  Tel.  Co.);  XETV  10th  Anniversary  (Bay 
City  T\',  Inc.);  Sports  Interviews  (Greater  Seat- 
tle, Inc.);  Science  Writers  Seminar  (.American 
Cancer  Soc).  TV  Commercl\ls:  for  Shelter 
Cover;  Fireside  Homes;  Rancho  Bernardo  Club- 
house Groundbreaking  (Glenbar  &  .\ssoc. ); 
Foreign  Officer  Visit  (Coleman-Bradley  Advg.); 
SD  Open  Announcement  (Barnes-Chase  Advg.), 


COPLEY   PRODUCTIONS 
(Division  of  The  Copley  Newspapers) 
7776  Ivanhoc  .\\  enue.  La  Jolia,  California 
Mailing    Address:    P.    O.    Box    1530.   La    Jolla, 

Calif. 
Phone:  454-0311 

Date  of  Organization:  .\pril,  1956 
Branches:  434  Downer  Place,  .Aurora,  111.  Mrs. 
Helen  Hanson,  Branch  Manager.  6  Lambert 
Lane,    Springfield,    111.    John    L.    Satterlee, 
Rcpr.  2411  West  8th  St.,  Los  Angeles,  Calif. 
.Mrs.  .\licia  V.  Cox,  Repr. 
Howard  Matson.  Producer-Manager 
Ra\'  Sperr\-.  Writer  (Free  Lance) 
Frank  Wille>-,  FiVhi  Editor 
Paul  Holz,  Cameraman 
Donald  Hubbard,  Cameraman 
Marlys  Seder,  Fi/;(i  Librarian 
Sally  Hill,  Secretary 
Services:   Free  16mm  movies  on  newspaper  op- 
erations and  promotional  films  on  all  subjects  of 
interest    to    the    Copley    Newspapers.    Education 
filmstrips  on  newspaper  operations  and  the  Amer- 
ican  Wa\'  of   Life  are   also  offered.   F.\cilities: 
Sound  recording;  sound  stage,  studio  and  editing 
dept.  Three  film  libraries  in  Calif,   and  111. 
RECENT      PRODUCTIONS      AND      SPONSORS 
.MoTio.v  Pictures:  Operation  Omigo:  San  Diego; 
Parcial   Page  —   Sterio   Color    (Copley   Newspa- 
pers). Slidefilms:  Fighter  for  Freedom;  News- 
papers in  the  Classroom   (Copley  Newspapers). 

ROGER  TILTON   FILMS,   INC. 

5023  San  .\qu;irio,  San  Diego,  California 
Phone:  BR  4-6439  A/C  714 

Date  of  Incorjioration:  1954 

Roger  Tilton,  President 

.Miles  Harxey,  Vice-President 

Robert  Sheriy,  Production  Manager 

Patricia  Tilton,  Secretary 
Services:  Complete  motion  picture  and  filmstrip 
production.  Comprehensive  communication  pro- 
grams for  government  and  industry.  F..\cilities: 
Offices,  insert  stage,  cutting  rooms;  Smm.  16mm, 
35mm  production  equipment;  animation  stand, 
sound  recording  and  interlock  projection. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motio-V  Pictxires:  F-105  D  Aircraft  —  Weapons 
Loading  and  A/-61  Gun  Installation  (U.  S.  Air 
Force ) ;  Texas  and  the  Mexican  War  ( Encyclo- 
paedia Britannica  Films);  Mea.'^ure  for  Profit 
(Cubic  Corp.).  Sliuefilms;  Magie  World  of 
Music  (Mitchell  Music  Co.).  T\'  C;ommerci.\ls: 
Series  for  Ford  Motor  Co.;  Yellow  Cab. 

Other  California  Cities 


Chapman  5  Productions,  Inc. 

1605  West  Celeste  .\ve.,  Fresno,  California 
Phone:  BA  7-0500 
(see  complete  listing  under  Los  Angeles) 

CAPITOL   FILM  PRODUCTIONS 

5304  Silver  Strand  \\'ay,  Sacramento  41,  Calif. 

Phone:  EDgcwood  2-6090  A/C  916 

Date  of  Org;mization:  1963 

Saul  H.  Jacobs,  Producer 

Charles  \IacCrone,  Producer 
Services:  Creation  and  production  of  motion 
pictures  for  business,  industry,  government,  edu- 
cation, public  relations  and  promotion,  TV.  F.\- 
ciLiTiES:  Production  facilities  and  equipment 
available  as  required. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motiox  PiCTUTiEs:  So  Margin  for  Error  (Holex, 
Inc.). 

(New  organization  —  formed  1963) 


LOS    ANGELES    AREA: 

ANIMATION,   INC. 

736  N.  Seward  St.,  Hollywood,  Calif.  9003S 
Phone:  HOllywood  4-1117  A/C  213 

Date  of  Organization:  .\pril.  1955 

Branch:  221  North  LaSalle  St.,  Chicago  1.  111. 

Phone:    372-2628.   Joseph   W.   Edwards. 
Earl  Klein,  President 
Helen  Hansen.  Production  Manager 
Ed  Barge,  Bob  Kvutz,  Creative  Directors 
Max  Ising,  Head,  Camera  Department 
Services:  Producers  of  animated  and  live  action 
TV    commercials,    training    and    industrial   films, 
slidefilms.  F.\cilities:  Stage,  animation  cameras; 
all   live   action  equipment,   .\mpex   recorder  and 
editing  equipment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Slidefilms:  Bunkamericard  ( B;ink  of  .\merica). 
T\'  CoMMERCULs:  for  Franco-.\merican  Spa- 
ghetti (Leo  Burnett  Co.);  Farmer's  Insurance 
I  Honig-Cooper  &  Harrington);  Xew  Era  Potato 
Chips  (Post-Keyes-Gardner,  Inc.);  Osterizer 
(Baker  Johnson  &  Dickinson);  Fitch  Shampoo 
(Gardner  Advg.). 


^ 


CHARLES  CAHILL  AND  ASSOCIATES,  INC. 

.5746  Sunset  Blvd.,  Hollywood,  Calif.  90028 
Phone:  HOllywood  4-2131  A/C  213 

Date  of  OrgiUiization:  1956 

Charles  H.  Cahill.  President 

Homer  O'Donnell,  Production  Manager 

MacDonald  .MacPher.son.  Writer 

Jeb  Gholson,  Director 

Elinor  Dale,  Distribution  Mgr. 

Terry  E.  Whitehand.  Mgr.,  Film  Lib. 
Services:  Industrial,  educational  ;md  TV  com- 
mercial film  production.  Distribution:  traffic 
safety,  education  and  law  enforcement  training 
films.  F.\ciLiTiEs:  16mm  and  35nnn  production 
imd  editorial  equipment.  .Motion  picture  studio 
facilities,  three  stages.  KTT\'. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictuties:  Clouds  of  Venus  (N  A  S  .'i); 
£.  V.  O.  C.  (Calif.  Highwav  Patrol);  Freeway 
Driving  Tactics  (Auto  Club  of  So.  Calif.  &  Calif. 
Highway  Patrol);  Highball  Highuaij:  Firemen - 
on  Guard;  Policemen  —  Day  and  Sight;  Post- 
man —  Rain  or  Shine;  Community  Helpers  —  The 
Sanitation  Department;  I  Sever  Went  Back: 
Maps  —  Where  Am  I;  Defen.sive  Driving  Tactics 
(no  sponsor  indicated).  TV  Commercl\ls:  for 
Bardahl  Oil  Co.;  American  Seat  Belt  Coimcil. 

CATE  &  McGLONE  FILMS 
1850  North  W  hitley.  Hollywood.  Calif.  90028 
Phone:  Hollywood  5-1118  A/C  213 
Date  of  Organization;  1947 
E.  D.  McGlone,  President 
T.  W.  Gate,  Writer-Director 
Services:    Motion    pictures    for    industrial    rela- 
tions, sales  promotion,  sales  training,  travelogues, 
TV    productions    and    commercials.    Color    stock 
libran,-  including  U.  S.  and  Hawaiian  aerial  cov- 
erage.   F.\cilities:     16mm    photographic    equip- 
ment,   camera    car,    creative    staff    for    writing, 
photographing,    directing,    editing    and    scoring. 
Portable  sound  ;md  lighting  equipment. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pict™es:  #1  WORLD  WAY  (Dept.  of 
Airports,  City  of  Los  Angeles) ;  California,  French, 
Geraian,  Italian,  Spanish  versions,  Visit  I'.S.A- 
With  United.  English,  Japanese  versions,  Hawaii 
Sales  Short  (United  Air  Lines);  Hawaii  CalU 
(for  New  York  World's  Fair  —  Hawaii  \isitor.s 
Bureau);  Hawaii  —  Pacific  in  Miniature  (Ha- 
waiian Airlines  &  Japan  Airlines) . 


152 


BUSINESS  SCREEN 


CHAPMAN   5   PRODUCTIONS,   INC. 

1412  West  (;Uii()jks  Blvd..  (.k-ndaic  1,  Calif. 

Phone:  CHapman  5-9111  A/C  213 

Date  of  Organization:  1960 

Date  of  Incorporation:  1961 

Branches:  781.3  .^twood  St..  District  Heights, 
M<l.  Phone:  7.3.5-0415.  Carl  Kowler,  Mfir. 
1404  Linda  Vista  Lane,  Birmingham  12, 
Ala.  Phone:  LYric  2-4716.  Robert  G.  Thom- 
as, Mpr. 

James  H.  Flint.  President  &  Gen.  Mgr. 

Frank  E.  Giiirc.  Vice  President  &  Treasurer 

Man.-  K.  Flint.  Secretary 

WaMie  Mitchell.  Director  M.  P.  Photography 

WilHam  Garnet.  Director  Still  Photography 

Stod  Herbert.  Director.  Art  &  Animati(yn 

Sid  Mandel.  Director  Creative  Writing 
Services:  Complete  ser\ices  for  audio-visual  pro- 
ductions; writing,  planning,  creating,  photog- 
raphy, editing,  soimd,  idea  development,  pro- 
gramming, distribution  for  all  types  of  motion 
pictures,  and  sound  shdefilms;  including  docu- 
mentary, educational,  tr;uning,  public  relations, 
sales  promotion,  industrial,  T\  spots  and  commer- 
cials. Services  available  either  complete  or  par- 
tial. F.\clLITit;s:  FulK  equipped  for  photography, 
lighting  and  editing  facilities  and  equipment,  lo- 
cation sound  equipment:  fully  staffed.  Bimiing- 
ham,  Ala.  Office:  Staffed  with  writers,  camera- 
men and  limited  production  facilities  and  equip- 
ment. 

Irecent  productions  and  sponsors 
IMotiox  Pu:tt.hks:  Fire:  The  Parcntx  Problem 
(Interstate  Engrg.  Corp.);  Amp  at  Wescon; 
Termipoint  (.\MP,  Inc.);  Dynapak  in  Action 
(Gener,il  D\iiamics  Electro  Dynamic^  Film- 
STBiPS;  A  Funny  Thing  Happened  on  the  Way 
to  the  Store  (W.  P.  Fuller  &  Co.);  Auto  Smog 
(Calif.  State  Motor  \>hicle  Pollution  Control 
Board);  Laminated  Shim  (Laminated  Shim  Co., 
Inc.).  TV  Ph(x:b.\ms:  Agri-Viiion  (Agri-Vision, 
Inc.).  T\'  Commehclvls:  for  Curry  and  Staff. 
Speclvl  Phodictiox  Assignmknts:  for  Koehring 
Co.;  Ramsey  Corp.;  Hoffman  Electronics  Corp.; 
:  Jessup  Breeders;  Internal  Re\  eime  Service;  Sales 
De\'elop.  Services;  XAAB  Convention;  George 
Collins  &  Assoc;  and  others. 


j^  □   JJL  ^  CI  IM.  jtff  ( — I 
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R.   B.  CHENOWETH   FILMS 
8021  East  Second,  Downey.  California  90240 
Mailing  Address:  P.O.  Box  lOGl,  DovvTiey,  Cal. 
Phone:  TOpaz  1-9909  A/C  213 

Date  of  Org,anization:  19.55 
Robert  B.  Chenoweth,  Ouner 
Services:  Motion  pictures  and  slidefilnis  for  pub- 

|lic   relations,   sales,   training   and   education.   T\' 

I  commercials;  specialize  in  government  and  mili- 
tary contractual  report  films.  F.\cii,mEs:  Edit- 
ing f,-icilitics  and  e()uipnient:  portable  lighting, 
sound.  .Vrrif  lex  and  Cine-Special  cameras.  Use  of 

I  sound  stages  and  dubbing  facilities  in  Hollywood 

'  area. 

jRECENT  PRODUCTIONS  AND  SPONSORS 
'.Motion  Pictim;s:   Seven  Standards  for  Higher 

Quality.  Spanish  &  French  versions  (Weiser  Co.); 
'Instrumentation  ( .\mphenol  -  Borg  Electronics 
■Corp.);  Parti.il  production  work  for  Hughes  Air- 
I craft  Co.;   Funny  Co.   T\'  series.  T\'  Com.mer- 

f  lALS:  for  King  O'Lawn  Co.;  Fass  &  Nichols  Advg. 

CINE-TELE  PRODUCTIONS 
6325  Santa  Monica  Blvd..  Hollywood  3S,  Calif. 
Phone:  H011>-wood  5-3376 

Date  of  Organization:  1943 
Harry  I.  Lehman,  President 
Jacques  R.  Lehman,  Vice-President 
Jesse  Davis,  Production  Supertnsor 
Clavton  McKiddv-,  Unit  Manager 
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CINE-TELE  PRODUCTIONS: 
Services:  Training,  public  relations,  industrial, 
business  films,  TV  conmiercials.  live  and  ani- 
mated: slidefilms,  35nun  imd  16mm,  b&w  and 
color.  Facilities:  Mitchell,  Auricon  1200  and 
Bell  &  Howell  cameras;  Master  lights,  studio 
iirt,  dry  lab,  location  filming  equipment.  16mm 
W'estrex  tape  recorder;  editing  rooms  and  Movi- 
ola equipment;  projection  theatre. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pktlius:  F.(iuilalion.  Morning  Ride. 
San  Fernando  Ihy  iS;ui  Fernando  Key);  Hands 
on  tlw  Wheel  (California  Traffic  Safety  Founda- 
tion); Prineiples  of  Food  Sanilalion   I'rcniake). 

COLUMBIA   PICTURES  CORPORATION 
Commercial  &  Industrial  Films  Division 

143S  .North  (iowcr  St.,  Hollywood,  Calif.  9002S 

Phone:  HOlh-wood  2-3111 

Date  of  Organization:  1923 

|oe  Svvavely,  Director.  Industrial  Film  Div. 

Richard  Kems,  Executive  Producer 

Roy  Holling.sworth,  Production  Manager 

Edward  Rinkcr,  Account  Executive 

Robert  Bennett.  Creative  Director 

Jack  Daniels,  Edgar  Beatty,  Phillip  Patton, 
Staff  Directors 

Thomas  Conlon,  Editorial  Director 

Robert  Baldviin,  Art  Director 

Janet  Crumlev',  Office  Manager 
Services:  Complete  production  of  films  for  pub- 
lic relations,  sales  training  and  promotion,  T\'' 
commercials,  etc.  F.^cilities:  Three  production 
centers  consisting  of  23  stages;  thousands  of  in- 
terior and  exterior  sets  including  entire  village, 
period  and  city  streets,  swimming  pool,  park, 
roads,  warehouse  of  props,  art,  casting,  camera, 
sound,  hair  style,  makeup  departments,  rear  pro- 
jection, blue  backing  and  infrared  matte  photog- 
raphy. Foreign  production  facilities  available. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  PicTXTtEs:  The  Mark  of  Quality  ( John- 
ston and  Muri>hy,  Inc.);  The  Long  Haul  (Social 
Security  .administration,  U.S.);  The  Wonderful 
World  of  Chemistry.  Corf  am  (E.  I.  du  Pont  de 
Nemours  &  Companv);  Salute  to  Grocers  (Kel- 
logg Company). 

Copley  Productions 

2411  West  8th  Street,  Los  Angeles,  Calif. 

Mrs.  Alicia  \'.  Cox,  Representative 

(See  complete  listing  in  San  Diego,  Cal.  area) 


DATA/FILMS 

2626  Temple  St.,  Los  Angeles,  Calif.  90026 

Phone:  DUukirk  5.3911  A/C  213 

Date  of  Organization :  1960 

Charles  (Cap)  Palmer,  In  Charge 

David  Bowen,  Quality  Control 

Ted  (W.  T.)  Palmer,  General  Manager 

Audrey  Kaczenski,  Office  Manager 
Servtces:  Sales  company  for  release-prints  of 
Parthenon  Pictures.  Production  company  for  8mm 
"Data/Films"  for  instruction,  skills,  training  and 
sales  aids.  Facilities:  Operates  as  an  affiliate  of 
Parthenon  Pictures,  Hollywood. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion    Pictl-res:    Schooled    in    Safety,    8mm 
Driver  Education  subjects    (American  Oil  Co.). 

*ips  This  symbol,  appearing  over  a 
producer's  listing,  indicates  that  display  adver- 
tising containing  additional  and  useful  reference 
data  appears  in  other  pages  of  this  14th  Annual 
Production  Review  issue. 


DUDLEY  PICTURES  CORPORATION 
Cinerama  &  Commercial  Films  Division 

666  North  Robertson  Blvd.,  West  Hollywood, 
Calif. 

Phone:  OLympia  7-0801  A/C  213 

Date  of  Org;miz;ition:  1944 

Carl  Dudley.  President 

Kenneth  Anderson.  Exec.  Vice-President 

.■\l\ce  .\.sh.  Secretary-Treasurer 

Lee  Cliristman,  Comptroller 

Otto  L:ing.  Vice-President.  Production 

Mark  El.se,  Prod.  &  Sales-Eastern  U.S. 

Jerry  Rafferty,  Sn/f'.s  Development 

Ernest  Klook.  Editorial  Supvr. 

llrmian  Boxer.  Script  Dept.,  Supvr. 

B:ubara  ('auterbuiy,  Negative  Dept. 

Kd  Warshilka,  Sound  Dept. 
Sehvtces:  Producers  of  theatrical,  TV,  industrial 
and  educational  motion  pictures  and  filmstrips. 
Facilities:  Offices,  editorial,  camera,  lighting 
and  production  equipment  for  studio  and  location 
work. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictities:  Come  to  the  Fair  (TWA, 
SAS,  KLM,  Lufthansa,  Braniff);  Continental 
Notebook  (Scandinavian  Airlines);  Around  the 
Wodd  icith  Qantas  (Q;mtas  Airlines);  Friendly 
New  Zealand  {  New  Zeakmd  Govt. ) ;  Panama  — 
Cro.'^sroads  of  the  World  (Govt,  of  Panama); 
Around  South  America  (Braniff  .i^ji-ways);  The 
Neighbor  Islands  (.\loha  .Airlines) .  T\'  Programs: 
It's  a  Wotulerful  World.  26  subjects  (John  Came- 
ron Swayze);  The  Land  that  Time  Forgot 
(Lowell  Thomas). 


Cal  Dunn  Studios,  Inc. 
1040    North    Las    Palmas,    Hollywood,    Calif. 

90038 
Phone:  HOllywood  9-9011  A/C  213 

Alan  S.  Lee,  Manager 
(See  complete  listing  under  Chicago  area) 

Elliot,   Unger  &   Elliot 

c/o  Columbia  Studios,  1438  N.  Cower, 

Hollywood,  CaUfomia 
Phone:  Hollywood  2-3111  A/C  213 

Joe  Sv\avely,  Division  Supervimr 
Richard  Kems,  Divi.9ion  Supervisor 
(See  complete  data  under  New  York  City) 

EMC  CORPORATION 

(Film    Designers    Division) 

1440  N.  Higliland  Ave.,  Holl)  wood,  Calif. 
90028 

Phone:  HO  3-3282  A/C  213 

Date  of  Organization:  1951 

M.  H.  Halpem,  President 

W.  H.  N'oeller,  Vice-President 

C.  Bristol,  Production  Manager 

R.  L.  Kyskell,  Animation/ Art  Director 
Services:  Motion  picture  and  slidefilm  produc- 
tion, considtation,  script  writing,  photography, 
editing,  animation  and  art  production,  motion 
picture  scoring,  with  stock  or  original  music,  and 
soimd  recording  services  for  music,  narration  and 
dubbing.  F.^ciunES:  35mm  and  16mm  .Arriflex 
cameras.  Moviolas,  etc..  wTiting,  editing  and 
production  rooms,  sound  recording  and  shoot- 
ing studios,  animation  production  equipment. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictt-res:  Inherent  Radar  Errors  (U.S. 
.\ir  Force);  The  Common  Ground  (American 
Institute  for  Foreign  Trade ) ;  Weapons  for  Limit- 
ed and  Unconventional  Warfare   (U.  S.  Navy); 
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LOS    ANGELES    AREA: 

E  M  C  CORPORATION: 
Mark  46    (Aerojet  General  Corp.).   Slidefilms 
Reach  and  Grow   (Tennessee  \'alley  Authority) 
1964  Vacatior^  Bible  Scliool  (Concordia  Films) 
T\'    Commercl\l:    for    Whirladent    (HLxson    & 
Jorgensen    Ad\'ertising). 

JERRY  FAIRBANKS  PRODUCTIONS 
OF  CALIFORNIA,  INC. 
1330  North  Vine  St..  Hollywood.  Calif.  90028 
Phone:  HOUywood  2-UOl  A/C  213 
Date  of  Organization:  1929 

Branches:   18930  Greenfield,  Detroit  3.5,  Mich. 
Phone:  273-6211  AC  313.  Malcolm  Dooley. 
Rcpr.  2337  Commonwealth,  Chicago  14,  ill. 
Phone:  BU  1-2645  AC  312.  Stephen  Kelly, 
Repr. 
Associate:  Jerr\   Fairbanks  &  Associates,   1330 
N.  \'ine'St..Holl\-vvood  28,  Cal.  Phone:  HO 
2-1101  A  C  213.  Ken  C.  Banes,  Pres.;  Robert 
S.  Scrivner,  Vice-Pres.  &  Treas. 
Jerri'  Fairbanks.  President  &  Exee.  Producer 
Charles  Salerno,  Jr.,  Vice -President 
Leo  Rosencranis,  Crcatitc  Director 
Services:    Industrial,   theatrical   and   T\'   motion 
pictures.  F.^cilities:  Full  studio  facilities;  sound 
stage;    16-35   camera   units    including   MultiCam 
process;    16mm.   .3.5mm   and   magnetic   sound   re- 
cording and  re-recording;   editing;   opticals;   blue 
screen,    film    and    music    libraries;    technical    art, 
creati\e  and  music  staffs. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion-  Picixiees:  The  Invisible  Force  { Insur- 
ance Institute);  Wc  Hold  These  Truths  (Harding 
College);  Counter-Attack  (Parke  Davis  Co.);  The 
Only  Difference  (General  Motors  Corp.);  Has 
This  Ever  Happened  to  You?  (Chrvsler  Motors 
Corp.). 

DON  FEDDERSON  COMMERCIAL 
PRODUCTIONS 

8460  West  Tliird  St.,  Los  Angeles.  Calif.  9004S 

Phone:  OL  1-1860  A/C  213 

Date  of  Organization:  November,  1961 

Jack  W.  Minor,  President 

Robert  P.  Chenault,  Vice-Pres..  Chg.  Prod. 

Tom  B.  Armistead,  Vice-Pres.,  Exec.  Prod. 

William  S.  Watkins,  Producer-Director 
Services;  Industrial  and  business  motion  pictures 
for  sales,  public  relations  and  educational  use: 
TV'  commercials.  F.^cilities:  Studio  and  office 
with  sound  stage,  insert  stage,  editing  and  pro- 
jection rooms;  optical  dept.  for  16mm  and  35mm, 
b&w  and  color. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion-  Pictures:  Silver  Circus  of  Stars  (Lincohi- 
Mercup.'  Div.,  Ford  Motor  Co.).  T\'  Co.mmer- 
CIALS:  for  Hunt's  Foods;  Che\Tolet;  Carnation 
Co.;  Mattel  Toy  Co.;  E.  [.  Gallo  Winer\-;  Fal- 
staff  Beer;  Oldsmobile;  \'olks\vagen;  Bell  Brand 
Potato  Chips. 

FIDELITY  FILMS,   INC. 

1450  N.  Seward  St.,  Hollywood,  Calif.  90028 

Phone:  HOUywood  2-7484  A/C  213 

Date  of  Organization:  1951 

Date  of  Incorporation:  1958 

Ed  Johnston,  President.  Production  Manager 

Jacqueline    \'.    Bulloch,    Assistant    Production 
Manager 

Ernesto  Cer\era,  Sound  Technician 

Libby  Wright,  Art  Director 
Seb\tces:  Art,  animation,  still  and  li\e  photog- 
raph\-.  Complete  production  of  !i\e  and  animated 
T\'  commercials,  business  films,  sound  slidefilms. 
Equipment  distributor.  F.^cilities:  Art,  anima- 
tion, editorial  departments;  sound  insert  stage, 
dressing  rooms,  sound  booth  with  .'Vmpe.x  equip- 
ment; 16mm  and  35mm  motion  picture  equip- 
ment; 16mm  animation  crane;  still  photograph\' 
studio  and  equipment. 


FIDELITY  FILMS,  INC.: 
RECENT  PRODUCTIONS  AND  SPONSORS 
Slidefilms:  Your  Food  Service  { Mid-.'\tlanitc 
Stainless  Steel);  The  Xcic  Look  in  Orange  Coun- 
ty- The  Third  Telephone  (Pacific  Tel.);  The  Sew 
World  of  Living  (Marquette  Corp.).  T\'  Com- 
merchls:  for  Lassen  Savings;  Delta  Savings; 
Fabric-Card;  Home  Savings;  Hudson  Self-Service 
Stores;  Karl's  Shoes. 

FILMFAIR 

1040  North  McCadden  Place,  Hollywood,  Calif. 
Phone:  HOUywood  4-8195  A/C  213 

Date  of  Organization:  1960 

.\ugust  A.  Jekel,  President  &  Exec.  Prod. 

Kenneth  Champin,  Vice-Pres.  &  Aniui.  Dir. 

Dick  \'an  Benthem,  Vice-Pres.  &  Art  Dir. 

Bob  Sage,  Vice-Pres..  Live  Action  Supervisor 

Ka\-  Himes,  Trea.mrer 

William  D.  Jekel,  Secretary 

Ted  Goetz,  Producer-Director 

Joe  Morrissey,  Supcrvi.^-ing  Editor 

Pete  Grelet,  Porf  Prod.  Coordination 

George  Alch,  Sound 

Jacques  Dury,  Editor 
Services:  Live  action  and  :mimated  films  for 
commercial  and  industrial  accounts.  F.^cilities: 
Complete  studio  in  two-stor\-  10,000  sq.  ft.  build- 
ing. Includes  art  rooms,  theatre,  animation  crane, 
sound  editing  and  transfer  equipment,  editing 
rooms  and  li\e  action  insert  stage. 
RECENT  PRODUCTIONS  AND  SPONSORS 
T\"  Commerclvls:  Princess  Dial  (Foote,  Cone 
&  Belding);  Max  Factor  (Carson  Roberts);  Bank 
of  America  (Johnson  &  Lewis);  Ralston  (Guild, 
Bascom  &  Bonfigli);  H.imm's  (Campbell-Mith- 
un);  01>Tnpia  Brewing  Co.  (Botsford,  Constan- 
tine  &  Gardner);  .McCulloch  Corp.  (Fuller  & 
Smith  &  Ross);  Macleans  (Kenyon  &  Eckhardt); 
Storz  Brewing  (Bozell  &  Jacobs);  Northwestern 
Mutual  (MM'H  &  H);  and  others. 


FLAGG  FILMS,  INC. 
6345  Fountain  Ave.,  Holh wood,  Calif.  90028 
Phone:  HOUywood  2-0902  A/C  213 

Date  of  Organization;  1948 

Don  Flagg,  President 

Anne  Schwartz,  Secretary-Trea-iurer 

Mar\a  Robinson,  Office  Manager 
Services:  T\"  commercials,  sales,  industrial  films; 
35mm,  b&w  and  color.  F-\cilities;  Editing  rooms, 
stage. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictc-res:  Chex  Hotel.  13  Milhon  Ameri- 
cans (Ralston  Purina);  All  Roinid  Bread  (Inter- 
state Bakeries);  Holiday  Flavor,  A  Taste  of 
France  ( Foremost  lee  Cream ) . 

DOUG  GEORGE  ASSOCIATES 

1137  N.  Cole  A\cuuc.  lIiill>woiid  3S,  CaUf. 
Phone:  HOUywood  2-2480 

Date  of  Organization:  19.54 

Branch:  250  Golden  Gate,  San  Francisco.  Pat 
Patterson,  Manager 

Dougl.is  F.  George,  Owner,  Producer 

John  Freeman,  Art  Director 

.Margaret  McGarrigle,  Photography 

Bob  Burbridge,  Photography 

Ken  Gross,  Titles  ix  Vi.tuals 

Ben  Sweet.  Writer 

Betty  BilHngs,  Scripts 

Mike  Davis,  Sales 
Services;  Motion  pictures,  slidefilms,  slides,  sales 
and  meeting  presentations;  presentation  equip- 
ment rentals.  F.^cilities:  Fu11\-  equipped  pho- 
tography, lighting,  editing;  Ampex  tape  record- 
ing; art  department. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Meeting  Programs:  for  Squirt  Bottlers;  So.  Cal- 
ifornia Edison  Co.  (Management  De\elopmcnt 
Conference).  Slidefilms:  Egg  Magic,  Feed 
Magic  (\\'estem  Farmers  Association);  CS£A 
Dues  and  You    (Calif.   State   Employees  Assn.). 


GRAPHIC  FILMS  CORPORATION 

916  N.  Citrus  Ave.,  Hollywood,  Calif.  90038 

Phone;  HOUywood  7-2191  A/C  213 

Date  of  Organization:  1941 

Branch:  Exhibits  Div.,  Crossroads  of  the  World, 
Sunset  Blvd.,  HoUwvood,  Calif.  Phone:  HO 
.5-10.36  A  C  213 

Lester  Novros,  President 

Conrad  Pederson,  Vice-President 

Benjamin  Jackson,  Vice-Pres.,  Exhibits  Div. 

Paul  Xovros,  Treasurer 

Bonnie  Childs,  Secretary 

James  Connor,  Chief.  Camera  Dept. 

J.  Gordon  Legg,  Chief,  Animation  Dept. 
Servtces:  Production  of  animated  and  live  action 
films  for  industr)-  and  go\emment;  films  and 
special  effects  for  exhibits.  Design  and  publica- 
tion of  booklets,  brochures  and  visual  presenta- 
tions. F.\ciLiTiES:  Animation  and  live  action  fa- 
cihties  and  staff. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoTiO-V  Pictures:  Voyage  to  America  (U.S. 
Pavilion.  N.Y.  World's  Fair);  To  the  Moon  and 
Beyond  (\.  Y.  World's  Fair):  Space  Rendezvous: 
Rocket  Propuhion;  Command  and  Control  (U.  S. 
.\ir  Force);  Rigid  Seat  Survival  Kits  (U.  S. 
Xa\y);  Lifting,  in  production  ( .\mer.  Tel.  & 
Tel.);  Bio-Satellite  Program,  in  production  (N 
.A.  S  A);  What  Is  a  Ship?  ,  in  production  (General 
Dynamics  Corp.). 


The  Jam  Handy  Organization,  Inc. 
1680  North  Vine  St.,  Hollywood,  Calif.  90028 
Phone:  HOUvAvood  3-2321  A/C  213 

Service  office  and  production. 
(See  complete  listing  under  Detroit  area) 

HARRIS-TUCHMAN  PRODUCTIONS,  INC. 

751  North  Highland,  Hollywood,  Calif.  90038 

Phone:  WEster  6-7189  A/C  213 

Date  of  Organization;  1950 

Ralph  G.  Tuchman,  President  &  Gen.  Mgr. 

Fran  Harris,  Vice-President 
Services;  Creati\e  writing,  planning,  produc- 
tion of  motion  pictures  and  sound  slidefilms  for 
sales,  training,  public  relations,  sales  talks  on 
film,  sales  meetings.  T\'  commercials,  live  action 
or  animation.  F.\ciLiTiEs;  Staff  writers  and  artists, 
fulK  equipped  stage,  complete  working  kitchen, 
aU  editing  facilities  for  35mm  and  16mm,  ani- 
mation department,  projection,  music  librarj', 
stock  film  librar\-. 

RECENT  PRODUCTIONS  AND  SPONSORS 
FiLMSTRiPS;  Annin  Ehclronuitic  Control  System 
(.\nnin  Mfg.);  Behind  the  Label  (Lovis  Roth); 
Better  Up  than  Sorry  (Fanners  Insurance):  De- 
.signed  for  Profit  (Acme  Mfg.  Co.);  Built  In  For 
Sale  ( Ph-\vall  Products ) . 

ALFRED  HIGGINS  PRODUCTIONS 

9100  Sunset  Blvd.,  Holhwood,  Calif.  90069 

Phone:  TRemont  8-0330  A/C  213 

Date  of  Org;mization:  1958 

Alfred  H.  Higgins,  President 

Fred  Heinrich.  Production  Manager 

Dorothy  Prosser.  Administration 

L\Te  Robertson,  Senior  Writer 
Services;  Complete  production  service  from 
script  to  screen  for  motion  pictures  and  sound 
shdefilms;  public  relations,  industrial,  training 
and  sales  films.  F.^ciLrriEs;  Equipped  for  all 
phases  of  production;  mobile  lighting  and  loca- 
tion equipment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion-  Pictures:  Heritage  of  Splendor!  You're 
the  Doctor  (Richfield  OU  Corp.);  Figure  for  the 
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BUSINESS  SCREEN 


ALFRED  HIGGINS  PRODUCTIONS: 
Future   (E.  K.  Williams  Co.);  Operation  Under 
Fallout  (U.  S.  Air  Force);  Shrike  Theory  of  De- 
livery: Shrike  Handling  and  Loading  Procedures 
(V.  S.  Navy).  

HOLLYWOOD  ANIMATORS 

7401  Sun^et  Blvd..  Hollywood,  Calif.  9n04fi 

Plioiu;  S7f>-lU)n.\/C21:! 

Uatf  of  Organi/atioii:  19.58 

William  F.  and  lean  M.  .Selleck. 
Otcners  &  Executive  Producers 

II.  Eugene  Burson.  Jr..  Producer 

,\lan  J.  Le\i,  Director 

William  Kcene,  Sales  Manager 
Sehvkks:  Research,  writing,  directing,  photo- 
graphing and  editing  of  16mm  and  3.imm  motion 
pictures  for  business,  T\'  commercials;  live  action 
and  animation;  sound  slidefilms.  F.\cilities: 
Photographic,  lighting  and  editing  equipment; 
studio  iuid  location  sliooting;  two  animation 
stands;  miniature  revolving  stage;  small  insert 
sound  .stage. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictvbes;  ...  A  Better  Way  (Intemat'l 
Business  Machines);  Ping  Pong  (Lockheed-Calif. 
Corp.);  Your  Financial  Partner  (Securitv^  First 
Nafl  Bank);  The  Sales  Mei'ting  (Owens  Coming 
Fiberglass  —  with  Columbia  Pictures).  Slide- 
films:  Big  Decision  on  Campus  (Western  Ins. 
Information  Scr\ice). 


TOM  HOTCHKISS  PRODUCTIONS 
P.  O.  Box  4102.  San  Fernando,  Calif. 
Phone:367-1132 
Date  of  Organization;  19.50 
Tom  Hotchkiss,  Executive  Producer 
Evelyn  Hotchkiss.  Business  Manager 
Services:    Complete    16mm   production     Facili- 
I  TIES:  Mobile  photography  and  sound  unit. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictlties:  A  Taste  of  California  (Lind- 
say Ripe  Olive  Co.);  One.  Two.  Three  (Carna- 
tion Co.);  The  445  (FMC  Corp.);  River  of  Re- 
vertge  (Oriental  Missionary  Society);  Valley  High 
(Sierra  Success  Assn.). 

INTERNATIONAL  PRODUCTIONS,  INC. 

022(1  Sunset  K(iuk\  ard.  L(.s  Angeles  90069 
I'hone:  BK  2-S292  A/C  213 

Kohl  It  Hr.indt.  President 

William  K.  Walhice,  Executive  Vice-Pres. 

Richard  M.  Rosenbloom.  Vice-President 
Services:  Creative,  production;  film  department. 
Video  Tape  division,  using  videotape  to  film  tech- 
niques, .serving  business  and  government;  pro- 
vide tele\ision  commercials  and  program.  Facili- 
ties: Studio  and  location  ecjuipment  for  films  and 
videotaping.  Four  Marconi  cameras,  two  Ampex 
Videotape  recorders  w  .^mtcc  and  inters\Tic: 
special  effects  and  matting  ;unpliliir. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictvhes:  Washington  Report  —  2,  Jap- 
anese edition  (U.  S.  Information  Agency);  World 
of  Sports  —  series  (.\BC-T\').  T\"  Co.m.mebohls; 
for  Annstrong  Cork  &  Tile  (BBD&O);  .\tlantic 
Refining  (N.  W.  Aver);  Creslan  (Ben  Sacklieim); 
Kellogg's  (Leo  Burnett);  Rheingold  (J.  Walter 
Thompson). 
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Robert  H.  Klaeger  Associates 
of  California,  Inc. 
Paranmnnt  Studios,  5451  Marathon  St., 

Los  Angeles,  Calif.  9003S 
Phone:  Hollywood  9-6769  A/C  213 

Robert  H.  Klaeger.  President 
Robert  A.  Drucker,  Vice-President 
( See  complete  hsting  under  New  York  City ) 


KLEIN   BARZMAN 
706  North  LaCiencga  Blvd.,  Los  Angeles, 

California  90069 
Phone:  OL  5-6.563  A/C  213 
Date  of  Organization:  November,  1960 
Bob  Klein,  Partner 
Alan  Barzman,  Partner 
SEn\TCES:    Creation   and   production   of  advertis- 
ing campaigns,   commercials,   specializing  in  hu- 
mor. Riidio.  T\',  live  action  and  animation,  and 
print  media.  Also  integration  into  marketing,  pro- 
motion and  merchandising.  Facilities:  Full  ani- 
mation and  live  action   facilities;   producing  and 
recording.  .\lsi)  T\'  program  production. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictlhes  &  X'ioeotape:  Klac  Radio 
(Metromedia);  Skee  Ball.  Road  Race  (Eldon 
Toys).  TV  CoMMEncLALS;  for  Mirisch  Co.-United 
Artists;  Filmwavs-MGM. 


HERB  KLYNN  AND  ASSOCIATES 
4721  Laurel  C'ain<in   Bl\d.,  \urth  Hollywood, 

Calif,  91607 
Phone:  POplar  9-3610  A/C  213 
Date  of  Organization:  October,  1963 
Sales  Office:  Paragon  Productions,  2810  Penn- 
s\lvania  .Ave.,  N,  W..  W'ashington  7,  D.  C. 
Phone:    FEderal  3-32.52  AC   202.   William 
B.  H.  Legg,  Jr. 
Herbert  KKnn,  President 
Henrietta  Jordan,  Vice-Pres.,  .\dmin.  Asst. 
Raymond  Thursby,  Production  Coordinator 
Rudy  Larriva,  Director 
Joe  Siracusa,  Editorial  Supervisor 
Services;  Producers  of  animated  and  live  action 
fibns  for  T\"  commercials  and  programming,  the- 
atrical shorts;  feature  and  industrial  films.  F.acili- 
ties:  Creative  and  production  facilities. 
RECENT      PRODUCTIONS      AND      SPONSORS 
T\'  Commercials:  for  Carling  Black  Label;  Bos- 
co;  Post  Cereals;  7-11  Stores;  Chevron  Gas;  Dal- 
las Power  &  Light. 

LUMAR  FILM  PRODUCTIONS,  INC. 

6223  Selma  A\euue,  Hollywood,  Calif.  9002S 
Phone:  Hollywood  7-5168  A/C  213 
Date  of  Organization;  1960 
Bill  Webb,  President,  Director-Writer 
Don  Henderson,  E.vcc.  Vice-Pres.,  Prod.  Spvr. 
Glen  Eaken,  Vice-Pres..  Sales  Manager 
Cran  Chamberlin,  Exec.  Producer.  Writer 
Pat  Li\ingstone,  Scripf,  Research 
Mar\'  Morar,  Graphic  .\rts 
Stanton  Fox.  Lighting 
Lewis  Guinn,  John  WiuHeld,  Editing 
James  Cr;ibe,  Glen  Sinitli,  Photography 
S.  E.  Ritchie,  Accountant 
Services:  Motion  pictures  for  sales  and  commun- 
ication;  films  designed  for  public  service  televi- 
sion release;  military,  public  relations,  industrials, 
sales,    religious,    tourist    attractions,    commercials 
,md  test  commercials.  Facilities:   Facilities  and 
staff  for  all  aspects  of  35   16mm  production. 
RECENT      PRODUCTIONS      AND      SPONSORS 
Motion  Pictches:    Movielnnd   USA    (.Movieland 
Wax    Museum);    Come   and   Get    It.    A    Famihj 
Builds  a  Mountain    (Knott's   Berry   Farm);    The 
Thief.    Tlie    Trouble    with    Eunice    (Television, 
Radio   and    Film   Commission   of   the   Methodist 
Church);  Psahn  85,  A  Pica  for  Hope;  PsaltJi  6, 
The  Solitary  Man:  Psalm  102,  A//  of  Hii  .Armies: 
Psahn  112,  .A  Prayer  of  Gratitude:  The  Redeem- 
er, feature  lengtli  post  production    (Family  The- 
ater);   Tlie   Miracle   at  Palm   Springs    (.Mt.   San 
Jacinto    Winter   Park   Authority);    Big   Horn    of 
Death  Valley  (Cal.  Dept.  of  Fish  and  Game);  The 
Treasure   of  Granite  Gorge    (New   Pacific   Coal 
and   Oil   Co.,   Ltd.);   The   Marine   Corps  Builds 
Men.  Leadership  in  Action  (V.  S.  Marine  Corps.). 
TV   CoMMEHCLiLs;    for  The   Carnation   Co.,  Al- 
bers  Milling  Co.,  California  Chemical  Co.   (Stan- 
dard Oil),  American  Motors,  Germain,  Richfield. 
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MASTER  FILM  SERVICE 
(Exeeugraf   Corporation) 

6741  Drexel  .\ve.,  Los  .\ugcles,  Calif.  90048 

Phone:  OLive  3  5102  A/C  213 

113  N.  San  Vicente  Blvd..  Beverly  Hills,  Calif. 

Phone:  OLive  3-3603  A/C  213 

Date  of  Organization:  1961 

G.  T.  Thompson,  Partner 

J.  L.  Mangini,  Partner 

Hiro  Yoshida.  Manager 
Services:  Filmstrip  production,  3.5inni  double 
or  single  frame  or  slides.  Photographv-,  sound, 
mastering  and  print  service.  Story  planning,  writ- 
ing, story-board  prepar;ition.  etc.  Facilities; 
Equipment  for  filmstrip  or  slides  production; 
photographic  studio  and  photo  equipment. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Slidefilms;  Parco  Presents  (Plastic  &  Rubber 
Corp.);  Gla.ispar  Boats  (Glasspar  Boat  Co.);  #5 
Crossbar  (Pacific  Telephone  &  Telegraph  Co.); 
Telecomputing  &  Narmco  (Telecomputing 
Corp.);  C-.5  Mission  (North  American  Aviation). 

Mode-Art  Pictures,  Inc. 
1904  Preuss  Road,  Los  Angeles  34,  Calif. 

].  L.  Baker 
(See  complete  listing  under  Pittsburgh,  Pa.) 
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MPO  Productions,  Inc. 
800  North  Seward  St.,  Holly  wood,  Calif. 
Phone:  Hollywood  6-3341  A/C  213 
Mel  Dellar,  Vice-President 
(See  complete  listing  under  New  York  City) 


Fred  A.  Niles  Communications  Centers,  Inc. 
650  North  Bronson,  Hollywood,  Calif.  90004 
Phone:  HOIlywood  3-8154  A/C  213 

Lionel  Grover,  Vice-President 
Marion  Whaley,  Admin.  Editing 
(See  complete  listing  under  Chicago  area) 


PARTHENON  PICTURES 
Hollywood 
2625  Temple  Street,  Hollywood.  Calif.  90026 
Phone:  DUnkirk  5-3911  A/C  213 
Date  of  Organization :  1 954 

Charles  (Cap)  Palmer,  In  Charge 
John  E.  R.  McDoug;dl,  Producer-Director 
David  Bowen,  Producer-Director 
Don  Livingston,  Assoc.  Prod..  Director 
Guy  .\denis,  Assoc.  Prod.,  Director 
Ron  Hagerthv.  .Assoc.  Prod..  Director 
Ted  (W.  T.) 'Palmer,  General  Manager 
Sam  Famsworth,  Production  Manager 
James  Newcom,  Asst.  Production  Mgr. 
Charles  Henderson,  Music  Director 
.\hirge  Benson,  Casting  Director 
Glen  Holse,  Art  Director 

Services;  Films  for  business  and  T\'  documen- 
taries. Datafilms  Division  makes  8mm  short  films 
for  individual  instniction.  Parthenon-Reel '3  is 
animation  and  design  affihate,  with  separate 
studio  and  own  equipment.  FACiLrnES;  Soimd 
stage  with  offices,  craft  rooms,  and  projection 
theatre  adjoining.  Usual  fuU  professional  equip- 
ment in  camera,  lighting,  sound,  editorial  and 
projection;  35mm,  16mm  and  8mm.  .Access  to  all 
Hollywood  resources.  {listing  continues—) 
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LOS    ANGELES    AREA: 

PARTHENON  PICTURES: 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures;  Opinion  Makers  (Amer.  Med. 
Political  Action  Com.);  Driver  Education,  8  sub- 
jects. 8mm  instructional  package  (American  Oil 
Co.);  May  I  Help  You?  (.Amer.  Tel.  &  Tel);  First 
Impression  (Bank  of  America h  The  Cicco  Caper 
(Ford  Motor  Co.);  In  Touch  with  the  Future 
(Gen.  Tel.  &  Electronics,  includ.  Sylvania);  Wi7/i 
Care  &  Concern  ( The  Upjohn  Co. ) ;  Everybody 
Has  Two  Jobs  (U.  S.  Independent  Tel.  Assoc); 
And  Then  There  Were  Four,  reissue  (self-own- 
ed). 


PARTHENON-REEL   3 

(Formerly    Reel    3) 

8439  Melrose  Ave.,  \\  est  HoII>"«ood  69,  Calif. 

Phone:  OLive  3-0630  A/C  213 

Date  of  Organization ;  1963 

Richard  Earle  Spies.  Executive  Producer 

Charles  (Cap)  Palmer.  Associate 

Da\id  Bowen,  Parthenon  Liaison 

.\nthony  Lee  Gorsline,  Writer-Director 
Services:  All  services  from  concept  to  deliverv', 
of  animated  motion  pictures;  technical,  instruc- 
tional and  theatrical.  Animation  integrated  with 
live-action  are  produced  in  collaboration  with 
Parthenon  Pichires'  talent  and  facilities.  F.\cii.i- 
TiES:  Professional  creative  art,  editorial  and  cam- 
era equipment  for  animation  work. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictibes;  Saturn  S-/V  B  Report  ^1; 
Delta  Report  =8;  Delta  Report  ii9  (Douglas 
Aircraft  Co.);  Lasers  (Princeton  Report,  Inc.); 
AfACS,  Med.  Altitude  Communication  Satellite 
(Philco-WDL  through  Films  for  Industrv');  Pro- 
ject 1.5V,  Driver  Education  (Parthenon  Pictures). 

PICTURES   FOR   BUSINESS 

Box  2309,  HolK  wood,  Calif.  90028 

1260  North  \\  ilcox  A^e.,  Holh^vood  38,  Calif. 

Phone:  467-7009  A/C  213 

Date  of  Organization:  1931 

Bill  Deming,  Executive  Producer 

.Ann  Deming,  Slidefilm  Producer 

A.  H.  Holywell,  Administration 

Sanford  Stiother,  Art  Director 
Services:  Motion  pictures  and  slidefilms  for 
business  and  government.  TV  program  produc- 
tion and  packaging  (live  and  film).  Animated 
and  live  TV  spot  production.  Consultation  and 
creati\'e  planning  senices.  F.\cilities:  Studio 
and  location  equipment;  animation  department, 
complete  from  planning  through  photographv'. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Yearly  Report  (HoUywood 
Museum);  The  Common  Denominator  (Proto 
Tools);  Breast  Examination;  Pelvic  Examination; 
Chest  Examination  (A!V  Scientific  Aids);  F-104 
W^eapon  System,  script  (Lockheed-Calif.):  Op- 
eration Roundhouse,  script  (Signal  Oil).  Film- 
strips:  A  Very  Personal  Invitation  (Certified 
Business  Service);  Drapery  Care  (AA.\  Draperv- 
Service);  Profit  Sharinf;  Plan  (Amer.  Cement 
Co.);  four  for  Pacific  Telephone:  four  for  WvTin 
Oil  Co.  T\'  CoM.MERCLvLs:  for  Jerant  Co.;  Pro- 
Tan-3  ( Screenboard ) . 

Client  References:  Measure  of  Experience 

ir  Title  and  sponsor  data  provided  exclusively 
in  these  listing  pages  is  the  film  buyer's  measure 
of  the  prospective  supplier's  experience.  These 
references,  voluntarily  provided  by  listed  com- 
panies, make  this  Production  Review  a  "blue 
book"    of    the    specializing    sources    listed. 


PLAYHOUSE   PICTURES 
1401  North  La  Brea  Ave.,  Holl>"ivood,  Calif. 

90028 
Phone:  HOllywood  5-2193  A/C  213 

Date  of  Organization;  19.52 

Dale  of  Incorporiition:  1957 

.•\drian  \\'oolen.-.  President 

Bill  Melendez.  Vice-Prcs.,  Director 

Mary  Matthews,  Secretary-Treasurer 

H.  A.  Halderson.  Business  Manager 

George  \\\  W'oolery.  Public  Relatione  Dir. 

Irene  \\'\man.  Production  Supervisor 

Bernard  Gru\  er.  Creative  Story  Director 

Hvigh  Kelley,  Film  Editor 

Alan  Childs,  Head  Cameraman 
Services:  .\nimation  specialists  in  business,  pub- 
lic relations,  entertainment,  educational  films  and 
T\'  commercials.  F.\cilities;  Complete  creative 
staff  and  facilities  for  production  of  color  and 
b&w  films  from  stor\-  through  camera,  includ- 
ing three  16mm  and  35mm  crane  cameras,  three 
Mo\  iolas,  ink  and  paint,  projection  theatre,  edit- 
ing, etc. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Move  Over  Darlinfi  promo- 
tional film  (20th  Centur)-  Fox-Carson  Roberts); 
trailer  (Screen  Gems).  Main  titles  for  It's  a  Mad. 
Mad,  Mad.  Mad,  Mad  World  (Stanle\-  Kramer 
Productions-Panavision).  T\'  Commerci.41.s:  for 
Ford  Motor  Co.  (|.  \\'alter  Thompson);  Folgers 
Coffee  ( Campbell-Ewaldl;  Ballantines  Beer; 
Prestone  (WiUiam  Est\);  General  -Mills;  Falstaff 
Beer  (Dancer-Fitzgerald-Sample);  Rescue  Soap 
Pads;  Western  .Airlines;  Pacific  Telephone  Co. 
(BBD&O);  Roman  Meal  Bread;  Blue  Seal  Bread; 
Fanner's  Insurance;  Weber's  Bread  (Honig- 
Cooper  &  Harrington);  Lovera  Cigars;  Quaker 
Oats  (Compton  .\dvertising);  Sinclair  Paints 
(Sherman  Company);  Home  Oil;  Pink  Seal  Sal- 
mon (Cockfield.  BrowTi  &  Co.);  Holloway  Milk 
Duds  (Don  Kemper  Co.). 

QUARTET  FILMS,  INC. 

5631  Hollywood  Blvd.,  Hollywood,  Calif. 

90028 
Phone:  HOUywood  4-9225  A/C  213 
Date  of  Organization;  July,  1956 
.\mold  B.  Gillespie,  President 
Stanley  L.  Walsh.  Vice-Pres.  &  Secretary 
.Michael  R.  Lah,  Vice-Pres.  &  Treasurer 
Services;  Production  of  animation  television  and 
live  action  tele\ision  spots.  F.\cii-mES:  For  pro- 
duction of  spots  including  track. 

RECENT  PRODUCTIONS  AND  SPONSORS 
T\^  Commerci-\ls;  for  Chevrolet  (C;mipbell- 
Ewald  Co.);  KeUogg's,  Green  Giant,  Allstate 
Insurance  (Leo  Burnett  Co.,  Inc.);  Budweiser 
Beer  (D".\rcy  Agency). 


RAMPART  STUDIOS 

2623  Temple  St..  Los  Angeles,  Calif.  90026 
Phone:  DUnWrk  3-3911  A/C  213 

Date  of  Organization:  1955 

Ted  (W,  T.)  Pahner,  In  Charge 
Services;  Operates  as  service  producer  on  sub- 
contract for  primarv-  producers,  specializing  in 
'"photopla\"  studio-type  work.  F.^cilities;  Sound 
stage  with  scene  dock  and  2-way  sike;  insert 
stage;  "Spectroflex"  black-light  stage;  optical 
room;  dressing  rooms;  projection  theatre  and  of- 
fices. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Partial  Productions  for:  Parthenon  Pictures;  Ba>' 
State  Film  Productions;  Video  Film;  Canadian 
Broadcasting  Corp.;  and  others. 

For   the    BEST    in    Film    Production    Sources 
—  Refer  to  These  Review  Pages  in   1964 


ROLAND  REED  PRODUCTIONS,  INC. 
650    North    Bronson    .\\"e..    Hollywood,    Calif. 

90004 
Phone:  Hollywood  9-1628  A/C  213 

Date  of  Organization:  1936 

Date  of  Incorporation;  1947 

Roland  D.  Reed,  President 

Duke  Goldstone,  Vice-President 

James  Fa\',  Secretary-Treasurer 
Services:  Produc-ers  of  feature  motion  pictures, 
T\'  film  series,  industrial,  education  and  public 
relations  films,  Y\'  commercials  in  16mm  and 
3.5nim,  b&w  and  color.  F.\cilities;  Based  at 
Producer's  Studio,  Hollywood,  C;ilif. 
RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pictures:  The  Man  S'obodti  Likes;  In  or 
Out  (U.  S.  Navy);  The  Million  Club  (Amer. 
Cancer  Society);  Dear  Participant  (U.  S.  State 
Dept.);  The  Private  Pilot  (Federal  .\\iation 
.\genc> .  T\'  Co.\iMERCi.\Ls:  for  Ba\er  .\spirin; 
Carling's  Beer;  Durkee's  Mayonnaise;  Exide  Bat- 
teries; Ford  Tractor;  Miller  Tires;  Plaviex;  Seiber- 
ling  Rubber  Co.;  Willard  Batteries. 

STUART  REYNOLDS   PRODUCTIONS 

195  So.  Beverly  Drive,  Beverly  Hills,  Calif, 
Phone:  CRestview  4-7863 

Date  of  Organization:  1949 
Stuart  RcNiiolds,  President 
Beverly  Re\nolds,  Secretary-Treasurer 
Services:    Production   of   industrial,   educational, 
public   relations   and   training  films.   Facilities: 
No  data  pro\  ided. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  The  Lye  of  the  Beholder, 
Bilshan  and  the  Thief  (General  Electric  Co.); 
Citizen  Chang.  Monkey's  Paw  (Hamilton 
Watch):  Farewell  to  Birdie  McKeever  (Inter- 
national Silver) . 

BEN  RINALDO  COMPANY 

6917  Mehose  Avenue,  Holl^ood,  Calif.  9003S 

Phone:  WEbster  8-8541  A/C  213 

Date  of  Organization:  1946 

Ben  Rinaldo,  Producer 

Fred  Irwin,  Associate  Producer 

Saki,  Art  Director 

Geri  Stone,  Office  Manager 
Services:  Motion  pictures  and  sound  slidefibis 
for  business,  sales  training,  T\';  commercials  and 
programming,  li\e  action  or  animation.  F.\ca.i- 
ties:  Staff  including  WTiting,  art  and  la\*out,  pro- 
duction pkmning.  studio  or  location  ;md  all  faci- 
lities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Slidefilms;  To  Ski  or  Sot  to  Ski  (Far  West 
Ski  .\ssn.);  The  Only  Good  Debt  (Peh-olane  Gas 
Service  Co.);  Your  Insurance  (fames  Scott  Ins. 
Co.);  The  Table  Mountain  Story  (Table  Moun- 
tain); Hi  Folks  (Carnation  Co.). 

RIVIERA  PRODUCTIONS 

6610  Selma  Ave.,  Holl>-wood,  Calif.  90028 
Phone:  462-8583  A/C  213 
Date  of  Organization:  1947 
Branches:     3304     Rumson     Road,     Cleveland, 
Ohio.  Phone;  REdwood  1-6076.  Pat  RancaU, 
Eastern  Rcpr.  340  \\'estmoor  BKd.,  Brook- 
field    (.Milwaukee).  Wis.  Phone:   SUnset  2- 
8815.  Robert  Zens,  Midwest  Repr. 
F.  W.  Zens.  Executive  Producer 
Leif  Rise,  Associate  Producer 
Cliff  Bertrand.  Production  Manager 
A.  Kirsanoff,  .Aiiiniu/ion 
Services:    Complete   motion   picture   production 
from  script  to  final  prints  for  industrial,  educa- 
tional,   public    relations,    advertising,    sales,    reli- 
gious,  technical,   theatrical   motion  pictures.   TV 
programs   and    spots.    F.\ciLmEs:    Executive   of- 
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RIVIERA   PRODUCTIONS: 
fice;    studios;    editing    rooms;    projection    room; 
sound  recording  and  mixing.  Location  equipment, 
musical  and  sound  effects  libr;uA.  complete  de- 
partments for  film  production. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoTKiN  I'ktiuks:  I-'i.slurtiicn's  Fiesta  (1963 
Kishennen's  I'iesta);  The  Dominican  Story  (Do- 
minican Sisters);  Sound  Lcarninn  Through  Liv- 
ing Sound  (Rlieem  Califone);  Figure  8  Auto 
Racing  (Race  Drivers  .\.ssn.);  The  Starjighters; 
Wings  of  Gold  (self -sponsored). 


^ 


ROCKET  PICTURES,  INC. 

6108   Santa   Monica   Blvd.,   Hollywood,   Calif. 
90038 

Phone;  HOllvKCK.d  7-71.U  A/C  21.! 

Dale  of  IncorporatioEi;  194.3 

Dick  Westen.  President 

Don  Bartelli,  Vice-President,  in  Charge  of 
Production 

Kay  Shaffer,  Secretary-Treasurer 
Services:  Producers  of  ready-made  and  custom- 
made  audio-visual  films  and  complete  programs 
in  the  areas  of  sales  training,  pi'rsonnel  recruit- 
ing, indoctrination,  management  development 
and  consmner  selling  —  lor  business  and  indus- 
try. Programs  for  sales  promotions  (including 
booklets,  manuals,  sound  slidefilms);  complete 
meetings;  training  easels,  charts.  Single-step  ser- 
vices from  ideas  to  results.  F.\t:iLiTiFs:  Shoot- 
ing stage,  sound  recording,  art  and  animation, 
creati\'e  writing  staff,  camera  dcpt.,  editing. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Sluji:!  iLMs:  Charge!  Four  Out  of  Fice;  How 
Can  You  Sell  More?  Talk  Tires  (Union  Oil  Co.); 
Your  Share  of  America;  Income  Replacement 
(Farmers  Ins.  Group);  Human  Needs  Series,  7 
titles  (Better  Selling  Bureau). 
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F.  K.  ROCKETT  PRODUCTIONS 
6003  Sunset  Blvd.,  Hollywood.  Calif.  90028 
Phone;  Hollywood  4-3183  .\/C  213 

Date  of  Organization:  November,  1926 

.\rthnr  J.  Sowers,  President 

St;inton  Webb,  Vice-President 

|ohn  J.  Hennessy,  Executive  Producer 

Joseph  P.  Denove,  Prod.  Coordinator 

Ed  N'orton.  Music  Director 

Jerome  Lipari,  S(age  Manager 

lona  Gu\er,  Office  Manager 
Services:  Creative  writing  and  production  of 
16mm  and  3.5min  motion  pictures  and  filmstrips; 
T\'  commercials.  Facilities:  Sound  stage,  85'  .\ 
55';  scene  dock;  carpenter  shop;  three  dressing 
rooms;  camera  and  hghting  equipment;  three  edit- 
ing rooms;  theatre;  camera  truck;  art  and  ani- 
mation efjuipment;  client  office  facilities. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictl'hes:  Helium  (Cities  Service  Helex. 
Inc.);  On  the  Way  i  U.  S.  .\av\  );  Material  Fail- 
ure Induced  by  Maintenance  Error  (U.  S.  Air 
Force);  Design  for  Modern  Living  (Trailer  Coach 
Assn.);  Symbols  of  Freedom  (Pasadena  Tourn. 
of  Roses  Assn.). 


SOLTYS  PRODUCTIONS 

1580  Cross  Roads  of  the  \\orld, 
Hollywood,  California  90028 

Phone:  464-4642  A/C  213 

Date  of  OrganizaUon:  1960 

Richard  J.  Soltys,  Owner 
Services:  Complete  and  supplemental  motion 
picture  services,  16mm  and  3.5mm.  Emphasis  on 
pubhc  relations,  advertising,  training  and  docu- 
mentation films.  F.-vciLiTiEs:  Production  offices, 
projection,  camera  and  editorial  equipment. 


SOLTYS  PRODUCTIONS: 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pk:tiiu:s:  Comniuniealions  Tour.  De- 
fense Network,  Peacetime  Network,  Telstar  (Pa- 
cific Telephone).  Slidefilms:  The  History  of 
Sugar  in  Hawaii,  Growing  &  Milling  Sugar  Cane 
in   Hawaii    (Hawaiian   Sugar   Planters   As.sn.). 

SONAFILM  PRODUCTIONS  CORPORATION 

10  10  .\.  Las  Palmas,  Los  Au^eks,  Calif.  90038 
Phone:  WE  3-7900  A/C  213 

Dateof  Org;mization:  19.58 

C.  T.  FetterK-.  President 

Pliilip  Stuart,  Fir.ft  Vice-Pres.,  Exec.  Producer 

D.  L,  Dosch,  Treasurer 

J.  B.  .MacSwain,  Account  Executive 
SEnviCEs:Creation  and  production  of  conuiumica- 
tion  programs  on  film;  motivational  rese;uch, 
market  analysis.  F.-vcilities:  Self  contained  from 
research  and  script  department  to  photographic 
studios  and  art  department. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures;  Yellowstont-:  A  \\'orlil  Apart 
(Continental  Oil  Co.);  An  American  Heritage 
(.\merie;m  Educational  League);  Beyond  the 
Shadows  (Fleetu.iy  Corp.).  Slidefilms:  The 
Picture  of  Health  (Alta  Dena  Diiiries  Corp.); 
Progress  Through  Service  (American  Sign  &  In- 
dicator Corp.).  etc. 

JOHN  SUTHERLAND  PRODUCTIONS,  INC. 

201  .No.  Occidental  Bhd.,  Los  Angeles, 

California  90026 
Phone;  213-388-5121 

D:ite  of  Incorporation:   1943 

Branch:  44  East  67th  St.,  New^  York.  N.  Y. 
Phone:  UN  1-2000. 

John  E.  Sutherland,  President 

McKin  Getzler.  Exectttive  Vice-President 

Ross  M.  Sutherland,  Vice-President 

Sue  Muffler,  Corporate  Secretary 

Carl  Urbano,  Director,  Animation 

George  Gordon,  Director.  Animation 
Services:  Complete  production  of  live-action  and 
animation  films  from  research  and  script  de- 
velopment through  release  printing.  Industrial, 
documentan,',  public  relations,  sales  promotion 
and  educational  films.  F.\cilities:  Motion  pic- 
ture studio.  Completely  staffed  animation  de- 
partment, fully  eijuipped  including  two  anima- 
tion cameras  and  cranes.  Li\e-action  stage  with 
electrical,  grip  and  sound  equipment.  Set  inven- 
tory, mill,  paint  shop,  etc.  Editorial  department 
equipped  with  35inm  and  16mm.  Projection 
theatre  ecpiipped  for  35mm  and  16mm. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.v  PicTi  iu:s:  Tommy  Looks  at  Tires  (B.  F. 
Goodrich  Co.);  Safe  Handling  of  Light  Ends 
(E.  I.  du  Pont  de  Nemours  &  Co.);  Misi>iU'  Nam- 
ed Mac  (AT&T);  The  Famous  Family  (U.  S. 
Steel  Corp.);  Romance  of  Cheese  (Kraft  Foods). 

TECHNICAL  COMMUNICATIONS,  INC. 

10340  Santa  Monica  Blvd.,  Los  .\ngeles, 

California  90025 
Phones:  CR  3-1440;  TR  8-1440  A/C  213 

Dale  of  Incoriioration:  April,  1935 

Leon  X'ickman,  Pres.  &  Prod.  SupvT. 

Fred  E.  Miller,  Vice-President.  Art  Director 
Services:  16mm  and  35mm  motion  pictures, 
sound  filmstrips  and  slide  presentations  for  busi- 
ness and  industr\',  with  speci;ilization  in  technical 
engineering  films  and  mihtary  briefing  aids;  ani- 
mation. F-\cii-ities:  Complete  creative  and  pro- 
duction facilities  including  5000  sq.  ft.  buUdLig; 
stage;  complete  animation  and  art  dept.  includ- 
ing animation  crane;  motion  picture  scripts. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictubes:  Hazards  of  Weapo7>s  Delivery; 
Highway  Morality  (U.  S.  Air  Force);  Potver  for 
Space  —  Brayton  Cycle  (Garrett  Corp.);  Hold 
That  Time-Storage  Tubes  (Hughes  Aircraft  Co.); 
Chelate    La.'sers    (Elec-Opt.    Systems,    Xerox). 
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TOWER  TWELVE,  INC. 

6290  Sunset  Blvd.,  Hollywood,  Calif.  90028 
Phone:  HO  6-3392  A/C  213 
Date  of  Organization:  1963;  Inc.,  1964 
Charles  M.  (Chuck)  Jones,  Creative  Director 
Walter  Bien,  President 
Sonny  Klein,  Vice-President 
Maurice  Noble,  Director  of  Design 
Les  Cioldman,  In  Charge,  Production 
Michael  Maltese.  Story  Department 
Eugene  Poddany,  Composer 
Services:    Motion    picture    animation;    theatrical 
shorts;  information  and  cduealioiial  films;  motion 
pictures  for  industry  and  corjxirate  exhibits;  TV 
programming.    Facilities:     Staff;    stor>-,    script, 
design,  direction,  animation,  la\out,  background, 
camera,  editing,  scoring,  print  service,  live  action, 
sound  and  picture  stages,  tape  chain,  etc. 
RECENT      PRODUCTIONS      AND      SPONSORS 
.4nimation:   Vent  House  Mouse,  Tom  and  Jerry 
(MGM);    NBC    Program    Title    (NBC);    Sing- 
Along-Sharpie;  Mardi  Gras-Sharpie  (Gillette). 


UNIT/ONE  FILM  PRODUCTIONS 
3421  West  Cabuenga  Blvd.,  Holb^vood, 

Calif.  90028 
Phones:  HO  2-2422;  HO  6-1331  A/C  213 

Date  of  Organization:  1959 

J.  C,  Frandsen,  Producer-Director 

Hank  Ludwin,  Producer-Director 

Larrv'  DeSota.  Supervising  Editor 

Phil  Rosenberg,  Editor 

Leroy  Bobbins,  Recording 
Services:  Motion  picture  production,  script,  pho- 
tography, recording,  editing,  dubbing,  release 
print  services.  Fach-ities:  35mm,  16mm  Reflex 
cameras;  pulse  sync  recorders;  insert  stage, 
35mm,  16mm  editing. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictlties:  Creative  Masonry  (General 
Concrete  Products,  Inc.);  Kodel  (Eastman);  A 
Mile  a  Day  (Chevron,  Polymer  Div.);  Polaroid 
Color  (Polaroid);  Diquat;  Aquatic  Weed  Con- 
trol; Paraquat;  Weed-B-Gone  Bar;  Garbage  Can 
Spray;  Cinch  Bug  Spray;  Liquid  Tomato  Food; 
Greenol;  Weed-B-Gone  Bomb;  Upstart;  Whirly- 
bird;  Pecan  Spray  (Calif.  Chem.,  Standard  Oil); 
Ocean  Pipeline  (Alum.  Co.  of  Amer.);  Garden 
&  Home  (Show,  Inc.);  The  Biggest  Day,  theatri- 
cal short  (no  sponsor  indicated).  TV  Commer- 
clvls:  for  Alcoa,  McCulloch  Outboard;  Renault 
( F\illcr  &  Smith  &  Ross);  Bubble  Up;  Dymo 
Von's  Markets  (Honig-Cooper  &  Harrington) 
Cinch  Com  Bread;  Challenge  Milk  &  Butter: 
Day  &  Night  Air  Conditioner;  Richfield  Oil  C:o. 
(Hixson  &  Jorgensen);  Kellogg's  (Leo  Burnett 
Co.);  Matell  Toys  (Carson/Roberts). 

United  Film  &  Recording  Studios,  Inc. 
390  South  Hauser,  Los  Angeles,  Calif. 
(See  complete  listing  under  Chicago  area) 


JOHN  URIE  &  ASSOCIATES 
5831  Sunset  Blvd.,  Los  Angeles,  Calif.  90028 
Phone:  HO  6-7701  A/C  213 

John  Urie,  Producer 

Harry  Dorsey,  Producer 

Edward  Martin,  Cinematographer 

Robert  Curtis,  Art  Director 
Services:  Animation,  live  action,  stop  motion 
production.  Facilities:  Studio  and  sound  stage 
set  up  for  animation,  live  action  and  stop  motion. 
RECENT  PRODUCTIONS  AND  SPONSORS 
T\'  Commercials:  for  Hawaiian  Punch  (Ather- 
ton-Privett);  Laura  Scudder  (Doyle,  Dane  & 
Bembach ) ;  .\lberto  Culver  ( Compton  Advertis- 
ing); Goodyear  (Young  &  Rubicam);  Del  Monte 
( M  cCann  Erickson ) . 
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Van  Praag  Productions,  Inc. 
6269  Selma  A\e.,  Hollywood.  Calif.  90028 
Phone:  HO  2-2341  (TWX:  213/468-1104) 

Jean  \'allier.  General  Manager 
(See  complete  listing  under  New  York  City) 

JERRY  WARNER  &  ASSOCIATES 

1040  N.  Las  Palma.<i  \ve..  Hollywood,  Calif. 
90038 

Phone:  HO  9-9011  A/C  213 

Date  of  Organization:  1953 

Branches:  Creati\e  Ser\ices,  6200  —  2nd  Ave., 
Detroit  2,  Mich.  Phone;  871-2209  A  C  313. 
Richard  S.  Shannon,  Vice-Prcs.,  Sales.  400 
West  Madison  St.,  Chicago  6.  111.  Phone: 
372-6966    A/C    312.    Robert    Bruce    Hicks. 

Jerr>'  Warner,  President.  Exec.  Prod-Dir. 

V.  M.  Warner,  Vice-Pre.iident,  Treasurer 

Leon  Barsha,  As.soc.  Producer-Director 

-Albert  Duffy,  Creative  Head 
Services:  Producers  of  T\'  commercials,  sales 
meeting  designers;  industrial  and  public  relations 
films;  3.5mm  and  16mm.  Production  consultation, 
art  direction,  editing  lab  and  film  library  services; 
subcontracting.  F.\cilities:  Studios,  prop  dept., 
camera  and  lighting,  location,  transportation, 
special  effects,  rerecording  and  dubbing,  editing. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictubes:  Shock  for  Stan  (United  Delco 
Div.);  Sense  &  Xonsense  (Chevrolet  Div.);  Love 
and  Marriage  (Colgate  PalmoUve).  Slidefil.vis: 
Looking  Betjond  (Foster  &  Kleister);  Qnalitij 
Control  (Vendorlator). 

W  C   D,   li^ 

1041  N.  Formosa  Ave.,  Hollywood,  Cal.  90046 
Phone:  HOllywood  3-3113  A/C  213 

Robert  Carlisle,  Jr.,  Supervisor 
(See  complete  listing  under  New  York  City) 


WEXLER  FILM  PRODUCTIONS,  INC. 

801  N.  Seward  St.,  Los  .\ngeles,  Calif.  90038 
Phone:  HOllj-wood  2-6671  A/C  213 
Date  of  Incorporation;  1961 
Sy  We.\ler,  President  k  Exec.  Producer 
Services:    Educational    and    medical-educational 
motion    pictures.    SpeciaUzed   services    of    16mm 
and  33mm  production,  color  printing,  animation 
and   equipment   design.   Facilities;    Offices,   art 
dept.,  animation  camera,  editing,  projection  room, 
55'  X  45'  stage. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion'  Pictures:  Bromine:  Element  From  the 
Sea-  Acid-Base  Indicators;  Electric  Interactions 
in  Chemistry  (CHEM  Study  Project);  Procto- 
moido.'icoptj  —  A  Part  of  the  Physical  Examination 
( .Amer.  Cancer  Society,  Oregon  Div. ) ;  Trans- 
labyrinthine Approach  —  Accousiic  Neurirwma: 
Stapedectomy  Prefabricated  Wire  Loop  &  Gel- 
foam  Technique  (Los  Angeles  Fdn.  of  Otology); 
Why  Physical  Education?;  One  and  Two  and 
Three  ( self-sponsored ) . 
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Wilding  Inc. 
832  North  Lillian  W  ay,  Hollywood,  Calif. 
Phone:  HOllywood  9-5338  A/C  213 

Robert  Rosencrans,  Manager 
(See  complete  listing  under  Chicago  area) 


'^  this  symbol,  appearing  over  a 
producer's  listing,  indicates  that  display  adver- 
tising containing  additional  and  useful  reference 
data  appears  in  other  pages  of  this  14th  .Annual 
Production  Review  issue. 


RAPHAEL  G.  WOLFF  STUDIOS,  INC. 

1714  North  Wilton  Place.  Hollywood. 
Calif.  90028 

Phone:  HOllywood  7-6126  A/C  213 

Date  of  Organization:  1931 

William  S.  Gerrie,  President 

Raphael  G.  Wolff,  Executive  Producer 

MacDonald  MacPherson,  Senior  Writer 

Ho\t  Cnrtin,  Music  Director 

Donald  Rea,  Production  Manager 

David  Lurie,  Senior  Editor 
Services:  Sales  promotion,  industrial,  business, 
technical,  training  and  institutional  motion  pic- 
tures; T\'  programs  and  T\'  commercials.  Pho- 
TOGB..kPHics  Internation.\l.  a  division  of  Ra- 
phael G.  Wolff  Studios,  Inc.  Cameramen  in  72 
foreign  countries  and  U.  S.  Film  requirements 
photographed  on  assignment  throughout  the 
world.  Complete  libran.-  of  foreign  and  domestic 
film.  Extensive  musical  librar\ .  Facilities:  Stages 
and  complete  production  facilities;  lighting  equip- 
ment, generators,  camera  equipment.  Mobile  units 
for  nationwide  production;  staff  of  editing,  ani- 
mation, anistration,  music  and  creati\'e  personnel. 
Stereo  motion  picture  cameras,  16inm  and  35mm 
for  3-dimensional  films.  Available  for  rental. 
Cleared  for  complete  securit\'  for  all  t>pes  of 
classified    production   work   for   national   defense. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictlties:  Atondc  Power  (Westinghouse 
Electric  Corp.);  Rendezvous  in  Space  (Martin 
Marietta  Corp.);  Angcb  Zero;  Safety  in  Athletics; 
Airlifting  of  Dangerous  Cargo;  Acceptance  of 
Dangerous  Cargo;  Propellants  (U.  S.  Air  Force). 

NORMAN  WRIGHT  PRODUCTIONS,  INC. 

1836  Hyperion  A\e..  Hollywood,  Calif.  90027 
Phone:  NO  5-1191  A/C  213 

Date  of  Organization:  1948 

Date  of  Incorporation;  1951 

Xomian  H.  W'right,  President 

Michael  M.  Wright.  Vice-Prcfident 

Peter  Wright,  Vice-President 

Gilbert  Wright,  Writer-Director 
Services:  Production  of  industrial  lise  action  or 
animation  films,  public  relations  corporate  image, 
sUdefilms.  training  and  educational  films.  Facili- 
ties: Both  .sound  stage  and  location  facilities  for 
all  types  of  Ii\e  action  and  animation  motion  pic- 
ture production. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictl'bes;  Convrnti(mal  Ordnance  De- 
livery (U.  S.  Navy);  Progress  in  Puerto  Rico;  Tlie 
Power  of  Puerto  Rico  (Govt.  Develop.  Bank  for 
Puerto  Rico);  Air  to  Air  Gunnery  (U.  S.  .\ir 
Force);  This  Is  Your  Tax  Staff  (Research  In- 
stitute of  .America ) . 

These  Exclusive  Review  Reports  Are 
a    Copyrighted    Business    Screen    Feature 


PACIFIC    NORTHWEST 
OREGON 

DON  HORTER  PRODUCTIONS,  INC. 

925  Northwest  19th  Ave.,  Portland  9,  Oregon 
Phone:  503-227-0601 

Date  of  Organization:  1958 

Branch:     Don    Horter    Productions    (Canada) 
Ltd.,    2327    Wilson    St.,    Montreal,   Canada. 

Don  Horter,  President 

Eric  Horter.  Secretary-Treasurer 

Edward  Rathbun,  Director 

Duane  Nielsen,  Director/Cameraman 

Harold  Lane\-,  Director/Cameraman 
Services:  Creative  production  in  35mm  and  16- 
mm,  b&w  and  color.  Specializing  in  documen- 
tary, progress  report,  sales,  training,  public  rela- 
tions, travelogue,  educational,  ad\'enture,  wild- 
hfe,  natural  history  and  advertising  motion  pic- 
tures. Facilities:  Camera,  lighting  and  sound 
crews  available  for  worldwide  assignments.  Fully 
equipped  editing  rooms  and  interlock  projection; 
35mm  and  16mm  studio  theatre  and  business 
offices. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pk  ti ties:  Chelan  County  (Chelan  Coun- 
tv  —  P.U.D.);  Progress  Report-Gardner  (Interna- 
tional Paper  Co.);  C  oOOA  (Hyster  Co.);  Trees 
Forever  (Crown  Zellerbach  Co.);  The  Pendleton 
Story  (Pendleton  Woolen  Mills);  United  Fund 
(CBS  News);  Oriental  Venus  (General  Steam- 
ship Co.);  The  Salvage  Chief  ( Devine  Diving  & 
Salvage);  Dry-Flow  Meter  (Industrial  Power- 
tronix.  Inc.);  LD  400  &  LD  .350  (Mixemiobile 
.Manufacturers);  Kahala   (Hilton  Hotels  Intl.). 

NORTHWESTERN    INCORPORATED 
MOTION  PICTURES  &  RECORDING 

2828  S.  \\  .  Front  Ave.,  Portland,  Ore. 

Phone:  CApitol  3-4107  A/C  503 

Date  of  Organization ;  1953 

Robert  M.  Lindahl.  Prctident 

Slieldon  Goldstein,  Vice-President 

WiUiam  H.  Stnrdevant,  Production  Supvr. 

John  Schaaf,  Director 

Fred  Miller,  Director 

Edward  Tramill,  Director 

Karen  Linn,  Office  Manager 
Services:  Public  relations,  sales,  industrial  and 
training  motion  pictures.  Medical  photography, 
T\'  commercials  and  programs,  sound  slidefilms; 
scripting,  artwork,  animation,  titling,  scoring. 
Complete  production  service  from  script  to 
screen.  Facilities:  22,000  sq.  ft.  sound  stages 
for  16mm  and  35mm  b&w  and  color  photography, 
remote  tiiicks,  lighting  and  generators,  Westrex 
editors,  cutting  rooms,  animation  camera  and 
stand.  .Music  and  sound  effects  librarj'.  interlock 
projection,  16mm  and  35mm  theatre  projection, 
hot  press  titles.  Recording  for  motion  pictures  and 
radio,  still  photograph}.-,  and  darkrooms;  motion 
picture  ;ind  radio  recording. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Formula  for  Progress  (Sabre 
Steel  Building);  Sounds  of  Freedom  (Oregon 
Banking  .\ssn.);  The  Full  Circle  (Pacific  Supply 
Cooperative);  Breaking  Point  (United  Good 
Neighbors);  Operation  Whip  (Western  F"orestr\' 
Pest  Action  Council  &  Wash.  State  Dept.  of  Na- 
tural Resources);  Antelope;  Alaska  Caribou; 
Artificial  Spawning  (Dept.  of  Interior.  Bur. 
Sports,  Fisheries  &  Wildlife);  Vacuum  Handling 
Demonstration  ( Hyster  Co. ) ;  Open  Heart  Sur- 
gery, series  of  7  (Oregon  Medical  School).  Slide- 
films:  Make  Mine  Columbia  (Columbia  Castings 
Co.);  Titanium  Ca-itings  in  Corrosive  Applications 
(Oremet).  T\'  Com-\ierci-\ls:  Series  for  Bhtz- 
Weinhard  Co.  (John.son  &  Lewis  Advg.);  Georgia 
Pacific  Co.;  Pacific  Power  &  Light  (McCann- 
Erickson);  Northwest  Natural  Gas  Co.  (Cole  & 
Weber.  Inc.);  Multnomah  Kennel  Club  (Richard 
Montgomery  &  Assoc);  B.  P.  John  Furniture  Co. 
(Clenaghen  Advg.  Agcy.);  Spot  Oil  Mfg.  Co. 
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Metropolitan   Seattle 

CAMERON  FILM  PRODUCTIONS 
(Formerly  Forde  Motion  Picture  Prods.) 

314  Fair\  iew  Avenue.  North.  Seattle.  W  ash. 
98109 

Phone:  M.\in  .3-410.-J  .\/C  206 

Date  of  Orsanizatiim:  195,5 

Richard  \V.  Caniernn,  Owner  and  Producer 

Fred  dc.\mi()nd.  Writer-Director 

I.udw it;  Z\vilgme\er.  Director-Chief  Editor 

Donald  Egerstrom,  Chief  Ctimeraman 

Biiela  .Annstrong.  Fihtt  Librarian 
SEBVicts:  16mm  and  35mm  motion  picture  and 
slidefilm  production.  Kacilitiks:  Sound  .studio, 
40'  X  60'  sliooting  stage;  16mm  soimd  recording 
and  mixinii.  music  lilirar\ ;  anitn.ition  art  and 
camera. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Picttbes:  Seattle  hij  the  Sotind  (Seattle 
Convention  &  Tourist  Bureau);  Boeinn  Minute- 
mizer:  Boeins-Todaij  and  Tomorrow:  Boeing  727; 
Dimensions  (yf  Tomorrow  (Tlie  Boeing  Co.); 
Sparc  \eedh-  Storij  (Space  Needle  Corj).);  Presi- 
dent Kennedy  Speaks  at  Ilanford  (Wash.  Public 
Power  SuppK  Svstcm);  Intensive  Reliabilitation 
(Wash.  State  Dept.  of  Labor  &  Industries).  T\' 
CoMMEiiciAUs:  for  Peoples  National  Bank  (Burke 
&  Thomas);  Sieglcr  Heaters;  McC:ullo\Kh  Chain 
Saws   (Romig  Fuller). 


LOUIS  R.  HUBER  PRODUCTIONS 
(Affiliate:  Northern  Films) 

Box  98  —  -Main  Office  .Station.  Seattle, 
Wash.  98 111 

Phone:  ATwater  2-6362  A/C  206 

Date  of  Organization :  1952 

Louis  R.  Huber,  Prcsideixt 

Hazel  1.  Huber.  Vice-President 

Helen  Bertram.  Secretary 
Services:  Educational,  promotional  and  public 
relations  motion  pictures.  16mm  color  and  b&w; 
qualified  and  equipped  for  .Alaskan  and  field 
production;  film  researching,  planning,  editing. 
.script  writing  and  animation.  Facilitiks;  Bell 
&  Howell.  Cine  .Speci;il  II  motion  picture  cam- 
eras; Bolex.  H:isselb,akl.  Rolliflex  and  f'ont.ax  still 
cameras.  Lenses  and  attachments  for  all  cameras; 
camera  and  ec(uipment  truck  for  field  work. 
Magnasync  Model  .X-400  magnetic-film  recorder; 
two-channel  sound  editing;  hi-fidelit>  field  mag- 
netic-tape recorder;  two  studio  transfer  tape  re- 
corders; m\isic  and  soimd  effects  libraries;  ex- 
tensive stock  film  !ibr;uT. . 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictuhfs;  Tlicy  Said  It  With  \\'ood: 
49th  of  our  United  States;  Occupations  of  tlu- 
North;  Wliat's  Witli  Glaciers;  Poikilothermous 
Dinosaurs  (Northern  Films). 
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RARIG'S,    INC. 
(Film  Production  Division) 

5510  Iniversily  U  ay.  Seattle.  \\  ash.  98105 

Phone:  LAkevicw  2-0707  A/C  206 

Date  of  Incorporation :  1946 

Associates:  Criffon-Craphics.  Inc..  2100  North 
4.5th  St..  Seattle  .3.  Wash.  Phone:  ME 
3-3878.  B.  C.  Films.  Ltd..  1403  The  Burrard 
Bldg.,  1030  West  Georgia  St..  \ancouver 
5,    B.    C.    Canada.    Phone:    MU    5-8521. 

Max  H.  Rarig.  President 

Edith  A.  Rarig.  Vice-President.  Treasurer 

CaroKn  Dickson.  Secretary 

James  H.  Lawless.  Dir.  of  Contract  Prod. 


PACIFIC  NORTHWEST 


RARIG'S,     INC. 

Joe  F.  Nelson.  Dir.  of  Production  Sr rrict  s 

John  H.  Dubuque.  Sound  Enainecr 
Sehvicf.s:  Public  relations,  sales  promotion,  in- 
dustrial and  training  films.  T\'  programs  and  com- 
mercials. Complete  productions  from  idea  to 
prints.  Special  services  include:  writing,  directing, 
editing,  recording,  studio  facilities,  animation, 
mixing  and  original  music.  Facilities:  16mm  and 
.35mm  .Arriflex  ;md  Bell  &  Howell  c:uneras.  blimp. 
Westrex  Kiinm  magnetic  recording,  sound  st.i>;c. 
lighting  c(iuipinciit.  Full  permanent  staff. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pk;ti-hf.s:  Hcz(kial)'s  Water  Tunnel 
(Griffon  Graphics);  They  .A.s/c  for  So  Little  (Boe- 
ing Good  -Neighbor  Fund);  Bridge  of  Hands 
(United  Good  Neighbor  Fund);  Pre.s-crving  a 
Heritage  (Metro);  End  of  Era  (Rayonier,  Inc.); 
French  Recitations  (Rom;intic  Languages,  Uni- 
versity of  W.ashington ) ;  Operation  Kerala  (Seat- 
tle Junior  Ch,amber  of  Commerce);  Kidney 
Center  (Dr.  Schribner,  University  of  Washing- 
ton); A  \ew  Ticist  to  the  Pitch  (Edex  Teaching 
Machine);  Flowering  Bullis  of  We.ttem  Wa.<ihing- 
ton  (Bulb  Growers  of  Western  Washington). 

Spokane,   Washington 

EMPIRE  FILMS  CORPORATION 
Suite  703.  Radio  C:entral  Bldg.,  Spokane, 

W  ash.  99204 
Phone:  MA  4-5570  A/C  509 

Date  of  Incoi-poration:  1952 

C.  H.  Talbot.  President 

A.  R.  C;odfrcy,  Vice-President 

M.  O.  Talbot,  Secretary-Treasurer 
Seiutces:  Motion  pictures  and  other  audio-visual 
materials  for  business,  industry.  T\'  and  the  pro- 
fessions. Studio  and  location  filming  and  sound. 
Consultation,  research,  script,  production  and  di- 
rectorial services  for  both  cinematographv-  and 
sound  recording.  F.vcilities:  Filming  and  record- 
ing facilit\'  for  lip-s\-nc  or  wild  sound;  post  record- 
ing; interlock  projection;  film  and  sound  editorial 
depts.;  narr;ition.  dialogue,  dramatic  sequences, 
special  music.  Camera,  lighting,  editing  and  re- 
cording o])er;itions.  No  l;iborator\ . 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Hawaiian  Contest  (Husky  Oil 
Co.);  Gift  of  Life;  Blood  Factory  (Tacoma-Piece 
Ct\-.  Blood  Bank ) ;  Palou.'ie  Winter  ( Evans  As- 
soc); The  New  Gonzaga  (Gonzaga  Univ.);  and 
others. 


HANA/AII 

CINE-PIC   HAWAII 
1847  Pacific  Heights  Road.  Honolulu  13, 

Ha\\'aii 
Phone:  50-2677 
Date  ol  Organization;  1947 

George  Tahara,  Owner-Producer 

Maurice  Myers,  Art  and  .\nimation 

Larr\  Grant.  Xarrator 

Spence  Br;idy,  Writi  r 
Services:  Complete  16nim  production  tor  motion 
pictures  and  T\'.  Facilities:  Mamer.  Arriflex 
and  .Auricon  cameras.  Westrex  and  .Magnasync 
magnetic  recorders,  Magnasync  dubbers,  Maurer 
optical  recorder  and  mixers;  library,  animation 
and  stock  shots. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pktities:  Danca  of  .\iuunt  Hawaii 
1  ('tilture  Committee.  State  of  Hitwiiii);  Kaanajndi 
(.American  Factors.  Ltd.);  Polynesian  Culture 
Center  ( Church  of  the  Latter  Day  Saints,  Inf. 
Dept.).  T\'  Commercials:  Series  for  Matson 
Steamship  Co.  (D.S.  &  F.  .Agcy);  Brylcreem 
(Len  Carey,  Inc.);  Holsum  Bread  ( Leffingwell  & 
.As.soc ) . 


SECTION  TWO: 


Sources  for 
Producfion  in 

CANADA 


Specializing    Producers 
of   Audio-Visual   Media 
from   Coast-to-Coast  .  .  . 


ALBERTA 

Cinecom    International 
211  Weslmount  Road.  C;ilgar> .  Alberta 
Phone:  283-2184 
Emil  Roll.  Western  Rcpr. 
(See  complete  listing  under  Regina,  Sask.) 


MASTER  FILM  STUDIOS  LIMITED 

ISl  I A  —  17th  Aveiuic  S.  W..  Calgary,  Alberta 

Phone:  CH  4-2008 

Date  of  Organization:  May,  1955 

Robert  E.  Willis.  President 

A.  Bnice  McLean,  Vice-President 

Walter  Howard,  Secretary-Treasurer 

Gus  Jorg,  Director  of  Photography 
Services:  Motion  pictures  for  industry,  educa- 
tion, TV.  s;rles  meetings,  etc.,  TV  commercials; 
live-action  and  ;uiimated.  Services  to  independent 
producers.  Slide  and  balop  artwork,  etc.  Facili- 
ties; .Auricon  Super  1200.  double-system  only. 
.Arriflex.  Cine  Special  cameras;  O.K.O.  and 
Mole-Richardson  portable  lighting.  65.000  watts; 
Magnasync  recording  and  dubbing;  complete  edi- 
ting, cutting,  etc.;  animation  ;uk1  art  dept. 
RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pictures;  The  Road  to  Recovery  (Al- 
berta Workmen's  Compensation  Board ) ;  The 
Fine  .\rt  of  Icemaking  (.Alberta  Curling  .Assn.); 
That  Men  Might  Find  Oil  (United  Canso  Oil  & 
Gas  Co.  Ltd.);  Tomorroiv  Belongs  to  jimmy 
(Calgary  Power  Ltd.). 


BRITISH  COLUMBIA 


B.  C.  Films,  Ltd. 
1403  The  Burrard  Bldg..  1030  W  est  Georgia 

St.,  Vancouver  5,  British  Columbia 
Phone:  MU  5-8521 

Date  of  Incorporation :  1953 

(See  complete  listing  under  Rarig's  Inc., 
Seattle,  Wash.) 


Chetwynd  Films  Limited 
1118  Melville  St.,  \  ancouver  ,5,  B.  C. 
Phone:  MUtual  5-0027 

A.  P.  Gardner,  Manager 
(See  complete  listing  under  Toronto,  Ont.) 
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CRAWLEY  FILMS  LIMITED: 


CRAWLEY  FILMS  LIMITED 
19  Fairmont  Avenue,  Ottawa  3,  Ontario 
Phone:  728-3513 

Date  of  Organization;  1939 

Branch  Offices:  181  Eglinton  Avenue  E.,  To- 
ronto, Ontario.  Phone;  485-0325.  William  C. 
Kennedw  Mgr.  1  Place  \'ille  Marie,  Suite 
1503,  Slontreal  2,  Que.  Phone;  861-9449. 
Henrv'  Strub,  Mgr. 

Subsidlarj':  Graphic  Films  Limited,  19  Fair- 
mont Ave.,  Ottawa  3.  Ont..  Phone;  728-3513. 

Associate  Dubbing  Company:  Svnchro-Quebec, 
1318    St.    Catherine    Street    W..    Montreal. 
Quebec.  Phone;  866-8136. 
Officers  avd  Department  Heads 

F.  R.  Crawley,  C.  A.,  President 

Graeme  Fraser,  Vice-President 

Charles  Everett,  Vice-President 

William  C.  Kennedx',  Manager,  Toronto  Office 

Henry  Strub,  Manager.  Motxtreal  Office 

Thomas  Gl>-nn,  Production  Manager 

William  O'Farrell,  Laboratory  Manager 
and  Qiiahty  Control 

Glenn  Robb,  As.st.  Lahoratortj  Mgr. 

Peter  Cock,  Rene  Bonniere,  Tom  Farley, 
James  Turpie,  Lou  Lemkow,  Senior 
Producers 

A.  E.  Ayre,  Comptroller 

Sally  MacDonald,  Producer's  Services  Div. 

Alex  Murray,  Office  Manager 

Man,-  Whalen,  Purcham^g  Agent 

Rod  Sparks,  Chief  Engineer 

Dave  Cochrane,  Sound  Department  Head 

Larr\'  Crosley,  Director  of  Music 

Stan  Brede,  Camera  Department  Head 

Jolin  Patacairk.  Lighting  Department  Head 

Vic  Atkinson,  Animation  Department  Head 

Judith  Crawley,  Script  Department  Head 

Services:  Motion  pictures  and  slidefilms  for 
Canadian  and  United  States  industry,  Goxeni- 
ment,  education  and  television;  plus  recording, 
editing,  animation  and  extensi\e  laboratoiy  sei-v- 
ices  for  producers,  independent  cameramen,  ten 
provincial  governments  and  other  organizations 
from  coast  to  coast.  Facilities;  42,000  sq.  ft. 
studio  buildings,  40-acre  studio  lot,  two  sound 
stages  and  two  recording  studios.  17  cameras; 
Mitchells,  Maurers,  Bell  &  Howells,  Arriflexes, 
Cine-Specials  and  Newman-Sinclair;  bhmps, 
dollies,  375,000  watts  of  lighting  equipment  with 
two  generators  and  transfonner  station;  RCA 
35mm  and  .\Iaurer  16mm  re-recording  theatres 
with  8  and  4  mi.xing  consoles.  Stancil-Hoffnian 
35mm  and  16mm  magnetic  recording.  8  mag- 
netic recorders  —  Rangertone,  Ampex,  Stellavox, 
Magnecorder  and  Tapak,  disc  recorder;  anima- 
tion department  with  Saltzman  stands;  engineer- 
ing development  facilities;  35inm  and  16mm 
laboratory;  casting  files;  music  Iibrar\^;  fleet  of  16 
trucks  and  trailers.  Electronic  service  dept, 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion-  Pictupes;  Les  Annajiacks;  The  False 
Faces;  Les  Faux  Visage  (Canadian  Broadcasting 
Corp.);  Repeat  Performance;  Exploit  Renouvele 
(House  of  Seagram);  Prevention  de  L'Invalidite 
Dans  L'Arthrite  Rhumatoide  (Canadian  .\rthritis 
&  Rheumatism  Society);  Brampton  Builds  a  Car. 
Auto  .  .  .  Definitions  (American  Motors);  Stand 
By  for  Life  (Ontario  Hospital  Assn.);  Le  N.P.D. 
(Atomic  Energy  of  Canada);  L'Histoire  de  la 
Viande  au  Canada  (Swift);  Boreal  Forest;  The 
Prairie;  Conservation  &  Balance  in  Nature  (Inter- 
nat'l  Fihn  Bureau  of  Chicago);  These  Names 
Live  On  (Canadian  Friends  of  the  Hebrew 
Univ.);  Professional  Pump  Island  Service;  Service 


Expert  Aux  Pompes  (Texaco);  Voyageur  Country; 
Holiday  Corner  (Ont.  Dept.  of  Travel  &  Public- 
ity); and  many  others.  T\'  Commercials:  for 
Canadian  Welfare  Council;  St.  John  Ambulance; 
Westminster  Paper;  Rhodes  Real  Estate;  Kel- 
logg's;  B.  A.  Oil;  Procter  &  Gamble;  and  many 
others. 


GRAPHIC  FILMS  LIMITED 
(A  Subsidiary  of  Crawley  Films  Limited) 
19  Fairmont  .\\enue,  Ottawa  3,  Ontario 
Phone:  728-3313 

Services:  Laboratory  and  producers  services  di- 
\ision  of  Crawle\'  Films  Limited.  Canada's  lar- 
gest color  laboratory.  Facilities;  16mm  and 
35mm  negative-positive  developing.  16mm  Bell  & 
Howell,  35mm  and  16mni  printers;  16mm  Union 
Step  printer;  Moy  36min  and  16mm  edge  number- 
ing machines;  negative  cutting  department, 
sensitrometric  control.  Ultrasonic  cleaning. 

Metropolitan   Toronto 
Academy  TV  Film  Productions 
of  Canada 
433  Jarvis  Street,  Toronto  2,  Ontario 

Micke\-  Schwarz,  Owner.  Producer-Director 
|ulius  Edelman,  Vicc-P resident. 

Producer-Director 
Tim  Foster,  Sales.  Production  Mgr. 
{ See  complete  data  under  Mickey  Schwarz 
Productions  listing.  New  York  City) 


CHETWYND   FILMS   LIMITED 
21  Grenville  Street,  Toronto  5,  Ontario 
Phone:  924-4493 

Date  of  Incorporation:  Ontario  —  1950 
British  Columbia  -  1960 

Branch:  1118  Melville  St.,  \'ancouver  5,  B.  C. 
Phone;  Mutual  5-0027,  A.  P.  Gardner,  Mgr. 

.\rtlivu'  Chetw\nd,  President  &  Gen.  Mgr. 

Marjory  Chetwsnd,  Vice-Prefident  & 
Secretary-Treasurer 

Robert  S.  Wilson,  Sales  Manager 

Robert  Brooks,  C.S.C.,  Cinematography  & 
Equipment  Rentals 

William  Street,  Sound  &  Direction 

Ross  McConnell,  Editing  &  Direction 
Ser\tces:  16mm  and  35mm  motion  picture  pro- 
duction, color  and  b&w,  for  education,  sport, 
travel,  industry,  advertising,  public  relations, 
television,  industrial  stills;  projection  ser\ice; 
research,  writing,  editing,  scripting,  sound  record- 
ing, artwork  and  titling,  animation,  printing  and 
processing.  F.\cilities;  Auricon,  Arriflex,  Kodak, 
Bell  &  Howell  16mm  and  35mm  motion  pictiue 
cameras;  16mm  &  35nun  editing  and  negative 
cutting  equipment.  Sound;  Stancil-Hoffman  16- 
mm  sprocket;  ^\mpex  Vi"  tape;  ^i"  sync  pulse 
recording  and  playback  equipment;  3  Magnasync 
16mm  dubbers,  sLx-channel  custom  mixing  panel; 
voice  recording  studio;  sound  cutting  facilities; 
small  sound  stage,  screening  rooms, 
RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.x  PicTL-BES;  Scotch  Cup  1963;  A  Wee 
Dram  (Scotch  Whisky  Assn.);  From  Hack  to 
House  (Dow  Brewerv  Ltd.  &  Ciul-Master  Brooms 
Ltd.);  Player's  200  -  1963  (Imperial  Tobacco 
Co.);  Canadian  Schenley  Football  (Canadian 
Schenlev  Ltd.);  Safe  Boating  Is  Fun;  Grey  Cup 
Fcitival  1963;  S(aii(ey  Cup  Finals  1963  (Molson's 
Brewer\');  The  Tuimelling  Mole  (Robert  McAl- 
pine  Ltd.);  Hunting  &  Wildlife  (Govt,  of  Ontario, 
Dept.  of  Travel  &  Publicity). 


JACK  CHISHOLM  FILM  PRODUCTIONS  LTD. 

4  New  Street,  Tcrontu  5,  Ontario 

Phone:  WAlnut  5-2281 

Date  of  Organization:  June,  1956 

John  J.  Chisholm,  B.S.A.,  President 

.\I.  di  Tursi,  B..\.,  M.-\..  Secretary-Treasurer 

Don  Hutchison,  Executive  Producer 
Services;  Producers  of  industrial,  educational, 
sales  training  motion  pictures  and  shdefilms. 
Specializing  in  construction,  industrial  and  engi- 
neering films.  Facilities;  Motion  picture  pro- 
duction equipment  for  16mm  and  35mm.  Exten- 
si\e  I6nim  Ektaehrome  stock  shot  librar\',  Cana- 
dian scenic,  wildlife,  industrial. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.v  PiCTiREs;  Flames  in  the  Forest;  C.N.E. 
Air  Show  (Ontario  Dept.  of  Lands  and  Forests); 
The  Road  Back  (Ontario  Dept.  of  Health);  Re- 
Birth  of  a  Church  (The  .Anglican  Congress);  Four 
Portraits  (The  Salvation  Army);  History  of  the 
Order  of  St.  Josephs  (Sisters  of  St.  Joseph); 
Arctic  Ordeal  (General  .Motors);  Hot  Strip  Mill 
I  The  .-Vlgoma  Steel  Corp.,  Ltd.);  Opening  Cere- 
monies (Lothian  Mews  Ltd.);  The  Royal  Mines 
of  Mexico  (Associated  Arcadia). 


Crawley   Films   Limited 
181  Eglinton  .\venue  E.,  Toronto,  Ontario 
Phone:  485-0325 
William  C.  Kenned)-.  Manager 
(See  complete  listing  under  Ottawa,  Ont.) 

GROUP  PRODUCTIONS  OF  CANADA  LTD. 

105  Yorkxille,  Toronto,  Ontario 

Phone:  921-2216 

Date  of  Incorporation;  November,  1961 

William  J.  Pearce,  President 

Tull\-  F.  Rebtor,  Vice-President 

D.  B.  Young,  Treasurer 

Terr>-  Sheeran,  Executive  Producer 

Michael  Brown,  Executive  Producer 
Services;  Motion  picture  and  TV  commercial 
producers,  F.\cilities;  Complete  live  action 
motion  picture  and  animation  production  facilities. 
RECENT  PRODUCTIONS  AND  SPONSORS 
TV  Commercials:  for  Nabisco;  Rose  Brand  Pick- 
les (J.  Walter  Thompson  Co.);  Alcan  Aluminum 
(Cockfield,  Brown);  Old  Dutch  (Goodis,  Gold- 
burg  &  Soren);  B.  A.  Oil  (James  Lovick  &  Co.); 
Dettol  (Young  &  Rubicam ) ;  Westinghouse  ( Mc- 
Cann-Erickson);  and  others. 


The  Jam  Handy  Organization,  Inc. 

103  Queen  Street.  East,  Toronto  1,  Canada 
Phone:  EMpire  3-8856 
William  Dalle\-,  in  charge 

(See  complete  listing  under  Detroit  area) 

ROBERT  LAWRENCE  PRODUCTIONS 
(CANADA)  LTD. 
38  York\ ille  .\venue,  Toronto,  Ontario 
Phone:  925-5561 

Date  of  Organization;  April,  1955 
Branch;  2100  Drummond  St.,  Montreal, 

Quebec. 
John  T.  Ross,  President 
Donald  F.  HaU,  Vice-President,  Exec.  Prod. 
Marilyn  Stonehouse,  Vice-Pres.,  Client  Sen). 
Robert  Rose,  Vice-President,  Director 
John  Grinsky,  Comptroller 
Douglas  Cowan,  Director 
Gerald  J.  Keeley,  Director  of  Sales 
John  Winter,  Director  of  Video  Develop. 
Fritz  Spiess,  Director  of  Photography 
Helmut  Englehardt,  Director  of  Art 
Barry  Bittle,  Supervising  Editor 
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LAWRENCE  PRODUCTIONS  LTD: 
J.  Peter  Elliott,  Exec.  Prod..  Videotape  Die. 
Mary  Adams.  John  Griffiths.  Sheila  Sone, 
Dorothx-  MacKa\ .  Producers 
Sebvice-s;  Motion  picture  production  services,  on 
film  and  videotape  for  TA'.   industr\-,  education 
and    theatres.    Fac:ilities;    Three    sound    stages, 
separate  recording  stiidios  with  Wcstrex  system. 
2   mobile   \'TH    vans.    35nim    and    16mm    BNC 
Mitchell.   .\C:    .Mitchell   and   .Arriflex   cameras,   9 
TV  cameras.  5  \TR  units.  GE  switching  facilities 
with  telechrome  special  effects  generator,  telecine 
chain  and  audio  facilities;  Marconi  T\'  recorder 
and  tape-t<i-film  transfer. 

RECENT  PRODUCTIONS  AND  SPONSORS 
T\'  CoMMiiK  I  MS:  for  Canadian  Tohacofina 
Ltd.;  C;illette  Safety  Razor  Co.;  Harding  Carpets 
Ltd.;  Household  Cleaners  Ltd.;  ].  B.  Jackson 
Ltd.;  Procter  *c  Gamble  Co.  of  C^anada;  Chese- 
borough-Ponds;  Cireb  Shoes;  Thomas  J.  Lipton 
Ltd.;  O'Keefe  Brewing  Co.;  Sterling  Drug  Co.; 
General  Foods;  Beccliniit  Life  Sa\ers;  Philips 
Industries;  Carling  Breweries;  Christie's  Bread; 
Westminster  P;iper  Co.;  .American  Motors;  .Arnold 
Bakers  Ltd.;  Imperial  Oil;  Lever  Bros.  Ltd.;  Kr;»ft 
Foods  Ltd.;  General  Motors  Products  of  Canada 
Ltd.;  and  others. 

LESSER   STUDIO   LIMITED 

55  Charles  St.,  \\  est.  iiiroiito  i.  Ontario 

Phone:  924-6611 

Date  of  Organization:  1947 

Mort  Lesser.  President 

Bruce  Walker,  Creative  Director 

Lock  Haight,  Production  Manager 

Terry  Cake,  Sales  Representative 
Services:  3-5  and  16mm  film  production  —  live, 
animated  and  Dynafilm;  t\'  commercials;  indus- 
trial, sales  training  and  public  relations  films; 
slides  and  slidefilms;  script  and  stor\board  seiA- 
ices.  Facilities:  Two  studios.  30'  x  45';  s\nc 
studio  60'  X  80';  3.5mm  Mitchell  NC.  Fearless 
dolly,  WoiTell  head,  zoom  lens;  Oxberr\  electronic 
anim;iti<>n  stand  with  35mm  —  16mm  Oxberry 
camera;  still  photograph)-,  animation  and  art  de- 
partments, including  hot  press  titling. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictches:  Seic.  .Vtii  Sew  (GIL);  The 
Basic  Media  (Business  Newspapers  Assn.).  Slide- 
films  &  Slide  Presentations:  How  to  Sell 
Paint  (Canadian  Tire  Corp.);  Industrial  Products 
(General  Tire);  A  Star  is  Put  Together  (Lighten- 
ing Fastener^;  and  others.  TV  Co.\imebcl\ls: 
for  Alcan;  Alka-Seltzer;  American  Motors;  Bissell; 
Kraft;  Lever  Bros.;  Union  Carbide  and  others. 

MINISTAR   FILM  PRODUCTIONS  LTD. 

1.)!)  Jane  Street,  Toronto  9,  Oiil;irii> 

Phone:  RO  7-5477 

D;ite  of  Organization:  October,  1955 

Ernest  Corley,  President 

Anthony  Corley.  Vice-President  Sales 

Teresa  Corley,  Secretartj-Trea.turer 
Services:  Motion  picture  production  and  slide- 
films  for  T\',  education,  public  relations,  sales, 
etc.  Facilities:  Offices,  27'  x  25'  sound  stage; 
editing  rooms,  workshops,  35mm  Arriflcx  cameras; 
lighting  and  sound  equipment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
T\"  Commehcials:  for  C:mada  Bread  Ltd.;  Star 
W'eekK'  &  Daily;  Greb  Shoes;  General  Foods  Ltd.; 
Canadian  Canners  Ltd. 

MORELAND-IATCHFORD  PRODUCTIONS 

7-9  Pleasant  Bhd..  Toronto.  Ontario.  C^anada 
Phone:  925-5929 
Date  of  Organization:  1958 
Hugh  .\Inreland.  President 
Frank  Latchford.  Vice-President 
Godfra\  De  Lisle,  General  Manager 
Svend  Blangsted,  Chief  Writer 
Services:    Producers   of   films,   sound   sUdefilms, 


MORELAND-LATCHFORD: 
filmstrips.   slides,   television   and   radio  programs 
for  industr\'.  govenunent,  education,  religion  and 
public  scriice.  Facilities:   Full  production  serv- 
ices and  facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Picti  hes:  Great  Tomato  Harvest  (H.  I. 
Ileinz  Co.  Ltd.);  Champion  (.Ml  ('iuiada  Insur- 
;uice  Fed.1;  Gift  of  Hope  (United  .Appeal  of 
Metro.  Toronto);  T.B.  Chri.'itma.s  Seals  (Ciinadian 
TB  Assn.);  Convention  Winners  ( Internat'l  Busi- 
ness Machines);  Light  to  Freedom  (SaKation 
Army);   Field  Event   (Royal  Canadian   Legion). 

MOTION  PICTURE  CENTRE  IIMITED 

577  Jiir\is  Street,  Tcirimto  5.  Ontario 

Phone:  924-8329 

Date  of  Incori^oration :  1953 

G.  S.  Kedew  President 

David  A.  Smith,  Writer-Director 

Margaret  Harris,  Office  Manager 
Services:  Motion  pictures  and  slidefilms  for  T\'. 
Indnstr\',  sales  promotion,  staff  training,  religious. 
tra\elogues  and  public  relations  use.  Facilities: 
.Auricon,  .Arriflex  cameras,  Magnasync  recording 
equipment,  editing,  writing,  screening  facilities. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictihes:  Carnival  Couiilnj  (Ont.  Dept. 
of  HigliwaNsl;  Science  off  the  Shelf,  series  of  3 
(Imperial  Oil  Ltd.);  The  List  that  Makes  the 
World  Go  'Round  (Swift  Canadiiin  C:o.  Ltd.); 
Anniversary  Film  (Canadian  Bible  Society);  un- 
titled (C.anadiiui  \'eterinary  .Assn.).  Slidefilms: 
Mostly  Children:  More  Precious  Than  Gold  (An- 
glican Church  of  Canada,  MSCC  Dept.). 


^ 


MPO   Productions,   Inc. 
19  Melinda  St..  Suite  inO,  Toronto.  Ontario 
Phone;  363-013S 
( See  complete  listing  under  New  York  City ) 

POLARIS  FILMS  LTD. 

Suite  100,  19  Melinda  St.,  Toronto  1,  Out. 
Phone:  363-0138-9 

Date  of  Org;miz;ition:  September,  1960 

Gordon  W.  Bain,  President 

Denis  E.  Morton.  Vice-President 

E.  S.  H.  Ray.  Secretarij 

E.  Bakony,  Executive  Producer 
Services:  Sound  slidefilms  for  sales,  training 
public  relations,  education.  Producers  aid  and 
labor;itory  services  for  industrial  audio-\'isual 
depts.  (Complete  film-equipment  packaging.  Fa- 
cilities: Production  and  laboratory  equipment. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Slidefilms:  Cole,  Crazij  Summer-.  Girls  Were 
Made  For  Cole  of  California  (Cole  of  Calif. 
(Canada)  Ltd.);  It's  Your  Bu.^iness  and  Your 
Duty  (Metro  Custom  Brokers);  20  Questions; 
Canadian   Investments   (J.   R.   Harrison   Ltd.). 

THATCHER  FILM  PRODUCTIONS 

871  O'Connor  Drive,  Toronto  16.  Ontario 
Phone:  PLymouth  9-2711 

Date  of  Organization:  1940 
Leslie  P.  Thatcher,  Owner  &  Producer 
Services:   16mm  commercials,  industrial,  educa- 
tional,   medical    motion    pictures;    T\'    programs 
and  commercials  on  film.  Facilities:   .All  equip- 
ment,  facilities   and   personnel   necessary   for   all 
types  of  16mm  motion  picture  productions. 
RECENT      PRODUCTIONS      AND      SPONSORS 
Morio.N  PiCTLTfEs;  Free  Will.  I  \eed  Thee.  The 
Day  the  Hamster  Died,  Go  Fly  a  Kite,  A  Guarding 
Hand,    Bernard    of    Clairvaux,    Proving    Grcnind 
(se\en    television    programs    for    The    Salvation 
.Army). 


Af  cn  /  jt  ^  cn 


CANADA 


WESTMINSTER  FILMS  LTD. 

5  Balmuto  Street,  Toronto  5.  Ontario 

Phone:  WAlnut  1-313S 

Date  of  Organization:  January.  1959 

Don  Haldane.  President 

Miss  Lee  Gordon.  Producer-Director 

Malcolm  Clobley,  Producer-Director 

Peter  .Alford,  Supervising  Editor 

Margaret  Beadle,  Production  Manager 
Services:  16mm  and  35nini  films  for  business, 
industi\-,  public  relations  and  training.  T\'  spots 
and  sound  slidefilms;  TV  .and  theatrical  produc- 
tions. Facilhies:  All  facilities  including  fully 
equipped  editing  rooms,  theatre,  camera  equip- 
ment, .Moviola,  etc. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictihes:  The  Inner  Mitul  of  Milton 
Whilly  (Construction  Safety  Assns.  of  Ontario); 
On  the  Right  Track  (.Aluminum  Co.  of  Canada 
Ltd.);  The  Prospector,  The  Unending  Search 
(Noranda  Mines  Ltd.);  Boys'  Club  (Boys'  Club 
of  Can:ida).  Slidefilms:  Understanding  Alcohol 
(.Alcohol  &  Drug  Addiction  Rese;irch  Fdn.) 


QUEBEC 


CInecom    International 
9014  Jeanne  Mance  St..  Montreal  1 1,  Que. 
Phone:  Dl'ponl  9-6072 

Harold  H.  Morishita,  Eas-tern  Repr. 
(See  complete  listing  under  Regina,  Sask.) 


Crawley   Films   Limited 
1  Place  Ville  Marie,  Suite  1503 

Montreal  2,  Quebec 
Phone:  861-9449 
Henry  Strub,  Manager 
(See  complete  listing  under  Ottawa,  Ont.) 

Don  Horter  Productions  (Canada)  Ltd. 
2327  Wilson  Street,  Montreal.  Quebec 
(See  listing  under  Portland,  Oregon) 

Robert   Lawrence   Productions 
(Canada)  Ltd. 
2100  Drummond  Street,  Montreal,  Quebec 

Jolm  T.  Ross.  President 
Claude  Barnwell,  Manager 
(See  complete  listing  under  Toronto,  Ont.) 


Synchro-Quebec 
1318  St.  Catherine  Street  West, 
Montreal,  Quebec 
Phone:  866-8136 

Yvon  Charette,  President 

Andre  Seguin,  Vice-President 
Services:  Dubbing  of  sponsored  films  and  TV 
series  from  English  into  French  and  from  French 
into  English.  Exclusive  sales  agents  Crawley  Films 
Limited.  (See  Crawley  Films  complete  listing 
under  Ottawa,  Ontario.) 

Cineeom  International 
46  High  Street,  East,  Moose  Jaw,  Sask. 
Phone:  692-2311 

].  R.  .Meikle,  Midwest  Sales  Office 
(See  complete  listing  under  Regina,  Sask.) 
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CANADIAN    PRODUCERS 
SASKATCHEWAN 

CINECOM  INTERNATIONAL 
4821  Castle  Road,  Regina,  Saskatchewan 
Phone:  536-3205  (306) 
Date  of  Organization:  1963 
Branches:  9014  Jeanne  Mance  St.,  Montreal  11, 

Que.    Phone:    DUpont    9-6072.    Harold   H. 

Morishita,  Ewitern  Repr. 

2111    We.stinount    Road,    Calgarv,    Alberta. 

Phone:   283-2184.  Emil  Roll,  M'cstern  Repr. 

46    High    Street    East,    Moose    Jaw,    Sask 

Phone:    692-2311.    J.    R.    Meikle,    Midwest 

Sales. 

Cinecom-Japan,     9.2     Chome,     Sendagaya, 
Shibuya,   Tokyo,   Japan.    Cable:    Fukunaga. 
T.  Fukunaga,  Far  £a.sf  Repr. 
Cinecom-U.S.  3456  South  Ash  St.,  Denver, 
Colorado,  USA.  Phone:  756-0607. 

].  R.  Meikle,  President 

!Morley  Wilson,  Producer 

Edward  H.  Hawkins,  A^sociale  Producer 

Services  :16mm  and  3.5mm  motion  pictures  for 
business,  industrv'  and  government;  sales  re- 
search. Facilities:  Studio  and  sound  recording 
facilities;  Auricon,  Arrifle.\,  Cine-Kodak  Special 
cameras;  music  libraries,  script  wTiters  and  edit- 
ing rooms. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Wliitc  Pipe  (White  Pipe 
Corp.);  Growini;  Pains;  Urbanization:  Small  Busi- 
ness; Vocational  Training  (Govt,  of  Saskatche- 
wan). 


PUERTO   RICO 

VIGUIE  FILM  PRODUCTIONS,  INC. 
Roosevelt  Ext.,  Hato  Rev,  Puerto  Rico 
Phones:  766-0235;  766-12.58 

Date  of  Organization:  1950 

James  E.  V'iguie,  Jr.,  President 

Slanuel  R.  Navas,  Vice-President 

Salvador  Tio,  Vice-President 
Services:  16  and  35mm  b&w  and  color  com- 
mercial spots;  documentary  films  for  government 
and  private  organizations;  TV  and  theater  news- 
reels;  Kinescope  facilities;  editing;  single  and 
double-system  photography;  b&w  laboratory  fa- 
cilities; animated  commercials.  Facilities:  Two 
sound  studios  (50'  x  50'  and  34'  x  20');  cutting 
rooms;  35mm  and  16mm  b&w  laboratory:  pro- 
cessing, printing;  music  librarx . 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pictures:  Pay  Day  (Income  Tax  Dept., 
PR);  Mercedes  Benz  (Mercedes  Benz  of  P.R.); 
Miraniar  Charter  House  (Publiciadad  AntiUas). 
T\',  Theater  Spots:  Corona  Beer,  animation  & 
live  (Young  &  Rubicam  P.R.  Inc.);  GaUetas 
Sultana  (Tino  y  Tana)  (Publicidad  Badillo); 
Coca-Cola  (McCann-Erickson);  Stokely's,  Opel 
Kadett,  Alcoholado  Superior  70  (Publicidad 
Badillo,    Inc.). 


Worldwide    Resources    to    Serve   You 

■fy  On  this  page  and  in  the  eight  others 
which  follow,  film  sponsors  and  adver- 
tising agents  are  provided  with  details 
about  specializing  film  production  com- 
panies throughout  the  world.  The  14th 
Production  Review  is  hterally  a  "cross- 
roads" of  the  worldwide  community  of 
factual,  business  and  TV  filmmakers.  ^ 


LATIN-AMERICA 

AUDIOVICENTRO 
Ave.  Cuauhtemoc  226,  Mexico  7,  D.  F., 

Mexico 
Phones:  10-25-13;  10-30-29 
Cable:  Audiovicentbo 
Date  of  Organization:  1956 
Dr.  Da\id  Grajeda,  President  /Director 
Services:    Filmstrip    production.    Dubbing    into 
Spanish  for  T\'  shows;   Spanish  versions  of  for- 
eign films.  Optical  and  magnetic  sound  record- 
ing; animation;  documentar\-,  scientific  and  edu- 
cational film  production.  Audio-\'exs\stem  (slides 
and  records).   T\'  commercials;   titling;   distribu- 
tion of  Spanish  language  films.  F.\cilities:  Sound 
studios;  Arriflex.  Bolex,  Cine-Kodak  Special  cam- 
eras;  Ampex,   Magnas\Tic,   RCA  sound;   Moviola 
equipment;  Vi-Mex  title  system. 

RECENT      PRODUCTIONS      AND      SPONSORS 

.\IOTio.v  Pictures:  Biology,  series  of  10  I  I'niv. 
of  Colorado);  All  my  Babies  (Univ.  of  Colum- 
bia); Community  Mental  Health  (Mental  Health 
Filmboard).  Slidefilms:  Design  for  Home  and 
School  Cooperation,  series  (Eye  Gate);  Infant 
Care  and  Cooking,  series  of  14  (McGraw-Hill). 


Potomac  Productions 
La  Paz,  Bolivia 
Phone;  Casilla  1255 

Kenneth  Wasson,  Representative 
(See  complete  listing  in  Washington,  D.  C.) 

ESTUDIOS  CINEMATOGRAFICOS  ROSELLO 
P.  O.  Box  3116,  Lima,  Peni 
Phone:  30-553 

Date  of  Organization:  1952 

lose  .Maria  Rosello,  President-Treasurer 

R.  De  Xardo,  Vice-President 

Jose  Miiria  Rosello,  Jr.,  Production  Manager 

Services:  Production  of  b&w,  color  films,  35mm 
and  16mm;  travel,  newsreel,  T\'  commercials, 
documentary,  etc.  F.acilities;  35mm  and  16mm 
cameras,  lighting,  sound  truck,  magnetic  and 
optical  sound,  35mm  and  16mm  developing  labs, 
b&w.  All  services. 

RECENT      PRODUCTIONS      AND      SPONSORS 

.Motion  Pictures;  Panorama  Peruano  (Ministrv 
of  Public  Health).  Xewsreels:  Noticiario  Inca. 
series  of  58  (self-sponsored).  TV  &  Cinema 
Commercials:  more  than  200  for  various  clients. 


# 


Gilbert  Altschul  Productions,  Inc. 
.\nenidas  Olinipo  y  Acacias,  Caracas, 
Venezuela 

Manuel  de  la  Pedrosa,  in  charge 

(See  complete  listing  in  Chicago,  111.) 


EUROPE:  BELGIUM 

SOFEDI  -  FILMS 
147,  Avenue  de  I'Hippodrome,  Brussels  5 
Phones:  47-10-03;  47-28-77 
Date  of  Incorporation:  1948 
G.  A.  Magnel,  President,  chge.  Production 
J.  Botermans,  Exec.  Producer.,  Animation  Head 
J.  P.  Lieffrig,  Distribution  Dept.  Head 

Services:  Production  of  live  and  animated  16mm 
and  35mm  films.  Non-theatrical  distribution  of 
sponsored  films.  Member  of  IXFORFILM.  Fa- 
cilities: Arriflex,  Bell  &  Houell  cameras;  loca- 
tion lighting;  30'  x  15'  ft.  studio,  four  editing 
rooms;  picture  and  sound,  Steenbeck  table; 
35mm  &  16mm  viewing  theatre;  Animation 
stand  with  Debrie  camera;  electronic  inspection 
equipment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MotiO-n  Pictures:  Untitled  for  Ministry  of  Pub- 
lic Works;  Philips  (Eindhoven);  Compagnie 
.Maritime  Beige;  Enterprises  Francois;  Societe 
.Air  et  Chaleur;  Societe  Electro-Navale  &  Indus- 
trielle;  Fultoi;  .Marine  Engrg.;  Ateliers  de  Con- 
structions L;  Leemans  &  Fils;  Enterprises  Van 
Rymenant;  Societe  Auxeltra  Electrification  & 
Tra\aux  Speciaux;  AppUcations  Mecaniques  & 
Thermiques;   Whitbread  Ltd.,   London. 


ENGLAND 

ANVIL  FILMS   LIMITED 
Beaconsfield  Studios,  Bcaconsfield,  Bucks 
Phone:  BE.\consfield  557 

Date  of  Incorporation:  Juh',  1952 

TV   Commercial   Dept.:    93,   \\'ardour   Street, 

London  W.   1.  Michael  Hankinson,  General 

Manager. 
Ken  Cameron,  O.  B.  E.,  B.  Sc,  Director 
R.  K.  T.  Scrivener,  Director 
Ralph  N.  May,  B.  Sc,  Director 
R.  1.  C.  H.  Warren,  Director 

Services:  Production  of  entertainment,  educa- 
tional, instructional  films.  Facilities:  35mm  and 
16mm  production  facilities;  music  scoring,  stage. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.N  Pictures:  Production  Control  (British 
Productivity  Conned);  Lancashire  (Educational 
Foundation  for  X'isual  Aids);  Untitled  training 
films  (British  Admiralty  and  War  Office). 


ARMADA   PRODUCTIONS 

86  Wardour  Street,  London 
Phone:  GERrard  9309 

Date  of  Org:inization:  1947 

John  Doole>',  Director 

H.  G.  Hurrell,  Chairman 

John  Huish,  Cameraman 
Seb\tces:  Producers  of  industrial,  entertainment, 
training   films.    Facilities:    Studio    sound    stage 
40'  x  20';  sound  recording  studio;  location  light- 
ing; 35mm  and  16mm  cameras,  sound  and  silent. 
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BUSINESS  SCREEN 


SPECIALIZING    FILM    PRODUCERS   IN    ENGLAND 


ARMADA  PRODUCTIONS 

■ECENT  PRODUCTIONS  AND  S P O N 5 O R S 
Motion  Pictlhes;  Inni  of  h'.nulamt  (Trust  House 
Hotels  Ltd.);  A  Dale  in  the  Sun  (Margate 
Corp.);  The  Hedgerow  ( Education;il  Foundation 
for  \isual  Aids);  T/ic  Resorts  that  Have  Every- 
thing (Great  Yamiouth,  Gorlestoiie-on-Sea); 
Devons  Golden  Playground  (Paignton  Publicity 
Committee). 


AUGUSTA  PRODUCTIONS  LTD. 

33  Bruton  Street,  London  W  .    L 

Phone:  1 1  YD  4.526 

Date  of  Organization:  1958 

Branch:   \'ia  \'isfonti  di   Modrone  32, 
Italy.    Phone:     Milan    792-172. 
Managing    Director. 
Joseph  Janni,  Jack  Lee,  Constance  Inglis,  Pat- 
rick Jackson,  Directors 
Charles  Hammond,  Edw.   Beaumont,  Trod. 
Mgrs. 
Sebvices:  Theater,  television  commercials;  docu- 
mentan,'  films. 
RECENT      PRODUCTION!      AND      SPONSORS 

Motion  Picttkes;  Shojiping  Day  i  [.  Saiii.sbury 
Ltd.);  The  Lauiieliing  (Stock  Exchange).  T\' 
Series:  English  by  Television  ( Britisli  Broad- 
Ciisting  Corp.  1.  T\'  Commekcim.s;  for  Oxo  (J. 
Walter  Thompson  Co.);  Bri-Nylon  (Notlcv  Ad\g. 
Ltd.). 


Milan, 
Ezio    Levi, 


BIRMINGHAM   COMMERICAL   FILMS,    LTD. 
28  Sutton  Street,  Birniin^hani  i> 
Phone:  ASTX  4294 

Date  of  Orsaiiizatioii:   1938 

Harold  Juggins,  Chairnwn 

Codfr<'\  Davies.  Managing  Director 

Roger  M.  Jones,  Secretary 

John  A.  Hatton.  ,S«/(.v  Director 
SER\ncEs:  16mm  and  3.5min  film  production  for 
industry,  commerce,  T\'.  Facilities:  Equipment 
hire;  editorial  service;  film  presentation.  Small 
stage;  animation  camera;  Kimni,  3.5nim  neg  film 
processing;  16mm  b&«  film  printing;  PerfecTone 
sound  recording;  dulibing;  lifting. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictihks:  Elect ro-Clyilo  Sy\tem  (W. 
Canning  &  Co.  Ltd. ) ;  Zoo  Magazine  '63  ( Dudley 
Zoological  Society  Ltd.);  .\/o/</  Master  (Pneulee 
Ltd.);  Pylon  Fence  Posts  {  B:uiiards  Ltd.);  Spot- 
light on  Precision  (lones  &  Shipman  Ltd.). 


CAMPBELL   FILMS    LTD. 
358  Strand,   I.ond.iu   W  .C.   2 
Phone:  TEMple  7036-7 

Date  o(  Organization:  1959 

John  Hann-C:auipbcll,  Managing  Director 

loan  Hall-Guv,  Secretary 

Martin  O.  Komain,  P.  A.  to  Director 

S;uii  Ilindlcy,  Director 

E,  Herbe,  Assistant  Editor 
Sehvices:  16mm  and  35mm  producers,  live 
action  narrative  ;nid  dialogue;  35mm  and  16mm 
editing  iuid  lomprehensiv  e  post  production  serv- 
ic-es.  Facilities:  16mm  ;md  35inin  projection 
room  and  sound  effects  fihu  librarv;  35mm  and 
16mm  .Xcmioki  mag  opt  editors;  2  cutting  rooms, 
transfer  inoni,  production  offices  ,md  lihrarv'. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.N  PiCTiTiEs:  Eostcm  Sisters  (Ben  Line 
Ste;imers  Ltd.);  Supermarket  Story  (Lint:is); 
Golden  Canaries  (B.U.A.  &  Union  C.istle);  1963 
Golf  Champs  (Teacher  Whiskey).  T\'  &  Cinema 
CoMMEiiciALs:  for  various  clients. 


JOHN    BYRD    PRODUCTIONS 

61,  Arthur  Road,  \\  imbleclon,  London  S.W    19 

Phone:  WI.Mbledon  21S3 

Date  of  OrgiUiizatioii:  1946 

John  Bvrd.  Producer-Director 

Bettine  Braham.  Film  Editor 

Marian  Ludin,  Production  Associate 

Henry  Hall,  Lighting  Cameraman 
Services;  Dociimentarv-,  travel,  T\'  and  enter- 
tainment films;  specializing  in  world-wide  assign- 
ments. F.vciLiTiES:  Studio,  theatre,  cutting  rooms, 
recording;  Magniisvnc  &  TR  50  sound  svstem; 
Arriflex  camera  equipment;  16mm  and  35mm 
facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictt-res:  Jungle  to  Steel  Town;  Steel- 
works in  Action  (  Da\ v -.\shmore  Ltd.);  Auckland 
Harbour  Bridge  (Dorman.  Long  Ltd.);  Dream- 
land Story  (Easipovver  .\ppliances);  S(.  Colomhe 
Loom;  \'eedle  Insertion  Looms  (Wilson  &  Long- 
bottom  Ltd.), 

For   the    BEST   in    Film    Production    Sources 
—  Refer  to  These  Review  Pages  in    1964 


CARRICKFORD   PRODUCTIONS   LTD. 

1  IS  Fleet  Street,  Ix)ndon  E.C.  4 
Phone:  FLEet  4484 
Date  of  Organization:  19.57 
Ricli;ir(l  f:arrickford.  Director-Producer 
Sheila  Carrickford,  Producer-Writer 
Lilian  Carrickford,  Writer 
Services:   Producers  of  35mm  and   16mm  color 
;ind    b&vv    documentarv,    industrial,    educational, 
training,    recruiting,    public    relations,    sales    pro- 
motion films.  Facilities;  35mm  and  16mm  pro- 
duction  equipment;    editing,   writing,   etc. 
RECENT      PRODUCTIONS      AND      SPONSORS 
Motion    Picti-res:     Pescadores;    Springtime    in 
Portugal;  A  Pattern  of  Portugal  (C^asa  de  Portu- 
g;d);  77ic  Link  (Thomas  Borthwick  &  Sons  Ltd.); 
Vi.si7)/c  Flow  (QXFLtd.). 


CYGNET   FILMS    LIMITED 

295  Northolt  Road.  South  Harrow,  Middlesex 

Phone:  BYRon  7277-8 

Cable  .\ddrcss:  Cvgnetfilm  Harrow 

n;ite  of  Incorporation:  1951 

H    Eviins.  .\/flnagiiig  Director 

J    W.  Reeve.  Director 

D.  W.  Grainger.  Director 
Services;  Production  of  .35,  16  &  8  mm  busi- 
ness films  and  filmstrips.  Editing  and  completion. 
F.VCILITIES:  Two  studios.  100  x  144  sq.  ft.  35mm 
and  16mm  .\rriflex;  C.  K.  S.  ;md  Bolex  camer:is; 
Siemens  magnetic  .sound  system;  16mm  and  35- 
mm  cutting  room.  Moviola;  the;itre. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  1'ictuhes;  Dual  Carriage  (Ford  Motor 
Co,  Ltd.);  .Vcif  Look  (Ford  Tractor  Group); 
Seaway  to  the  Siger  (Richard  Costain  Ltd.); 
Early  Warning  (Miles  Labs  Ltd.);  Thunderchicf 
—  Watch  on  the  Rhine  (Republic  .Aircraft  Corjx). 


DRAYTON    FILM   PRODUCTIONS   LTD, 

14,  .\bingdon  Road,  Kensington,  London  W.  8 

Phone:  WEStern  4547   8 

Date  of  Organization:  19.52 

K.  W.  Daley,  Director 

J.  R.  Ward,  Dirt'cfor 
Services:  16mm  film  producers  for  complete 
productions  or  finalising  customers  own  ma- 
terial. Facilities:  16mm  magnetic  film  inter- 
locked forward  and  reverse  with  picture  for 
recording  live  commentary  or  from  discs  or 
tiipe  at  18,  24  or  25  f.p.s.  16mm  dubbing  facili- 
ties. 16mm  .Arriflex  camera  equipment.  Editing 
and  master  cutting. 

RECENT      PRODUCTIONS      AND      SPONSORS 
Motion  Pictures:   Dressed  for  the  Job   (Sketch- 
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PRODUCTION  ENGLAND: 


DRAYTON  FILM  PRODUCTIONS: 

ley  Ltd.);  Whacker  Shows  the  Way  (Gillette 
Safet\'  Razor  Co.);  Concrete  Garage  Driveway 
(Cement  6t  Concrete  Assn.)  Methane  Pipe  under 
the  Thames  (M.  B.  Dredging  Co.  Ltd.);  Ma- 
terials Handling  by  Loadadump  (Road  Machines 
Sales  Ltd.). 

Deutsche  Dokumentar  und  Werbefilm  GmbH 
29,  .\bbe>  Road.  London  N.  W  .  S 
Phone:  M.\Ida  Vale  66-03 

Mrs.  Ruth  Wolf.  Representative 
(See  complete  hsting  in  Berlin,  Germany) 

FIDELITY   FILMS   LTD. 

34-36  Oak  End  \\'a>.  Gtrrards  Cross, 
Bucks,  England 

Phone:  GERrards  Cross  4646 

Date  of  Organization:  1938 

Ivor  J.  Congdon,  Production  Manager 
Services:    16mm   and   8mm   productions   for   in- 
dustry.  Facilities:    \'ie%ving   theatre,   recording, 
dubbing,  editing,  etc.;  titles,  matching  of  master 
prints. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.v  PiCTTBEs:  Modcrn  Methods  in  Floor 
Maintenance  (Floor  Treatments  Ltd.);  The  In- 
side Story  (Aeropreen  Ltd.). 


THE   FILM   PRODUCERS   GUILD   LTD. 
Guild  House,  I  pper  St.  Martin's 

Lane,  London  W.  C.  2 
Phone:  TEMple  Bar  5420 
Cable  &  Telegraphic  .\ddress: 

Filmicity,  Lesquare,  London 
Date  of  Incorporation:  1944 
Associate  London  Companies: 

Films  of  Today,  Ltd.;  Greenpark  Productions 
Ltd.;  Guild  Animation  Ltd.;  Guild  Television 
Service  Ltd.;  Interfibn  Ltd.;  The  Larkins  Stu- 
dio; Merton  Park  Productions  Ltd.;  Merton 
Park  Studios  Ltd.;  Publicity  Films;  l\.  H.  R. 
Productions  Ltd.;  Sormd-SerNnces  Ltd.;  Talkie- 
strips  Ltd.;  Technical  &  Scientific  Films  Ltd.; 
Verity  Films  Ltd. 

K.  Lockhart  Smith,  Chairman  Joint  Managing 

Director 
A.  T.  Burlinson.  Joint  Managing  Director 
E.  W,  Becket,  H.  S.  Hind,  H.  G.  jessop, 
D.P.L.  Matthews,  E.  S.  Morden,  Directors 
Services:  Production  and  non-theatrical  distribu- 
tion of  35mm  and  16mm  documentary,  industrial, 
educational,  scientific,  advertising  and  national 
propaganda  films;  TV  and  cinema  ad\ertising 
films;  sound  filmstrips;  Cartoon,  puppets  &  techn- 
ical diagram  animation,  feature  films  for  theatri- 
cal distribution.  F.\cilities:  Two  sound  stages 
and  insert  stage  at  Merton  Park,  London;  mobile 
location  units.  Cutting  rooms,  recording  and  pre- 
view theatres;  Westre.\  recording.  Cartoon  and 
animated  diagram  studios.  Casting  dept.  Film  li- 
brary and  non-theatrical  distribution  organization. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictckes:  Service  for  East  Africa  ( Bar- 
cla\s  Bank  D.C.O.);  Sew  PcniciUins  ( Beecham 
Research  Lab  Ltd.);  The  Sure  Thing  (British 
Insurance  Assn.);  Listen  to  Steel  (British  Iron 
&  Steel  Federation);  European  Conununity 
(E.E.C.);  The  Pharmacology  of  Fluothane  (Im- 
perial Chemical  Industries  Ltd.);  Virginian 
Venture  (Imperial  Tobacco  Co.  G.B.  Ltd.);  Meet 
the  Midland  (Midland  Bank  Ltd.);  Chemistry 
for  the  Nuclear  Age  (United  Kingdom  Atomic 
Energy  Authority);  Association  of  Ideas  (Whit- 
bread  &  Co.  Ltd.). 


GATEWAY   FILM   PRODUCTIONS   LTD. 

470  Green  Lanes,  London  N.   13 
Phones:  Palmers  Green  1003  &  7440 
Date  of  Organization:    1946 

W.  H.  Baddeley.  Managing  Director 
C.  W.  Bending,  Educational  Director 
G.  L.  Smart,  Sponsored  Production  Mgr. 
Josef  Lesczcinsld,  Chief  Sound  Recordist 
Robert  Webb,  Education  Division  Dir. 
Servtces:   Production  of  motion  pictures  for  in- 
dustr>-,  pubhc  relations,  sales,  training,  education, 
religion,    T\'.    Distributors    of    educational    films 
(Coronet  and  Indiana  University  films).  Facili- 
ties:   Sound   stage  40'   .x   20';   sound   recording; 
editing  rooms;  animation. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motio.v  Pictc-bes;  Right  Down  the  Line  (Stand- 
ard Telephones  &  Cables  Ltd.);  The  Helping 
Hand  (The  Salvation  Army);  The  Medway 
Bridge  ( Kier-Christiani  Neilson);  Kenya  Mount- 
ain (Methodist  Missionary  Society);  The  Xile  in 
Egypt  (self -sponsored). 


HALAS  &  BATCHELOR: 
RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pictures:  Is  There  Intelligent  Life  on 
Earth  (Living  Screen  Inc.);  Pulmonary  Function 
(Boehringer  Ingelheim  Ltd.)^  Automania  2000 
(British  Lion  Films  Ltd.).  Commercials:  Series 
of  cartoons  for  Princes  Food  Products  Ltd.: 
.Michelin  Tyre  Co.  Ltd.;  Hegemann,  Dusseldorf. 


GUILD  TELEVISION    SERVICE   LTD. 

(.Associate  of  the  Film  Producers  Guild  Ltd.) 
Exchange  Court,  Strand,  London  \V.  C.  2 
Phone:  CO\'ent  Garden  2733 
Cable:  Filmicity,  London 

Date  of  Organization:  19.55 
K.  Lockhart  Smith.  Chairman 
D.P.L.  Matthews.  Managing  Director 
A.  T.  Burlinson,  Company  Director 
].  ].  Henderson.  Company  Director.  Gen.  Mgr. 
D.C.R.  Macdonald,  Company  Director, 
Sr.  Prod. 
Services:  Production  of  motion  pictures  and  T\' 
commercials  from  consultation  through  script  and 
storyboard  to  finished  film.  B/W'  and  color.  Faci- 
lities: Sound  studios  for  li\-e-action  film  produc- 
tion.  Location  filming  resources.   Equipment  for 
special  animation,  trick,  model  and  photo-anima- 
tion.  Commentary   and  effects,   recording  studio, 
sound  library.  6  cutting  rooms,  etc. 
RECENT      PRODUCTIONS      AND      SPONSORS 
T\'  &  Clnem.a^  Co.mmebcials:  for  Ciillctte  Razors 
and  Blades;  Omo  (S.  H.  Benson  Ltd.):  Gallahers 
Cigarettes     (Service    .Advg.    Co.    Ltd.);    Dimlop 
Tyres    (Charles   F.    Higham   Ltd.);   .Alka-Seltzer 
(London     Press    Exchange);     Peter    Stuvvesant 
(Greenlys  Ltd.);  Piccadilly  Cigarettes  (McCann- 
Erickson  Advg.  Ltd.);  and  many  others. 

HALAS   &   BATCHELOR 
CARTOONS    FILMS    LTD. 

Lysbeth  House.  10.\  Soho  Squiire.  London,  W.  1 
Phone;  GERrard  7681-2 

Date  of  Organization:  1941 
Branches:    Overseas    Broadcast    Services    Ltd. 
230  Park  Ave.,  New  York   17,  N.Y.  Phone: 
ORegon  9-0560.  Associate:  Louis  de  Roche- 
mont    Associates    Inc.,    18    East    48th    St.. 
New  York  17.  N.  Y.  Phone:   PLaza  5-9710. 
Lumina  Propaganda,  Dusseldorfer  Strasse  1, 
Frankfurt    (Main),   West   Gennany.   Phone: 
33-45-26.  Erich  \'ieh\veg,  Repr. 
John  Halas,  Director 
|o\  Batchelor,  Director 

S.  Eckman,  Jr.,  C.  B.  E.  (U.  S.  A.),  Director 
Jack  King,  Chief  Editor 
Bernard  Gitter.  Sales  Manager 
Services:   Staff  of  40  for  animated  film  produc- 
tion  for   advertising    and   entertainment   for   T\' 
;md  cinema.  Industrial,  public  relations  and  edu- 
cational films.  Facilities;  Studio  for  both  cellu- 
loid animation  and  3-dimensional  puppet,  model 
animation.  Fi\e  animation  cameras,  including  im 
Oxberry;   3  model  camera  setups.   Editorial  and 
projection  equipment  for  35mm  and  16mm. 


KINOCRAT   FILMS   LIMITED 

85,  Cromwell  Boad,  London  S.  \\  .  7 
Phone:  FRObisher  2242-3-4 

Date  of  Organization:  1937 
Associate   Companies    (Contact   through  head 
office):    Photographic  Illustration  Ltd.;  Six- 
teen   Sersices    Ltd.;    Telecameras;    Kinoerat 
Films  —   .'\udio-^■isual   Division. 
Gerald  Cookson,  FIBP.  Managing  Director 
D.  Brian  Gibson,  FIBP,  Technical  Director 
Innes  Watson.  Sales  Director 
John  B.  Talbot,  Production  Manager 
Services:   Production  of  16mm  technical,  indus- 
trial, sales.  T\'  and  all  other  films  for  specialiaed 
puiposes.  Audio-visual  division  covers  equipment 
sales,   filmstrip   and   sound   slide   production;   as- 
sociate companies  cover  still  photography,  closed- 
circuit  T\'  color  and  b&w  installations;   produc- 
tion   facilities    for    external    units.     FAcn-mES: 
Sound  stages  and  silent  insert  studio;  16mm  edit- 
ing facilities,  script  dept.,  sound  recording,  dub- 
bing  .-uid   post-s\ncing.   preview   theatre,   titling, 
animation:   full  technical  facilities,  location  serv- 
ices, pemianent  staff  and  crew.  Script  to  screen 
service.    Represented    in    Europe,    South    Africa, 
Canjrda  and  .'\ustralia. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Plca.<ie  Shut  the  Door  (William 
Newman  &  Sons);  Look  —  No  Wings  (Castrol 
Ltd.);  Selling  from  the  Service  Station  (Regent 
Oil  Co.);  Diamonds  in  the  West  (Diamond  Corp., 
\\'est  Africa);  Cooking  a  Million  (J.  Heinz  & 
Co.). 

Les  Cineastes  Associes 

34  South  Molton  Street,  London  W.  2 

Timoth)  Grey,  in  charge 

(See  complete  listing  in  Paris,  France) 

LITTLETON   PARK   FILM   PRODUCTIONS  LTD. 

Shcpperton  Studios,  Sliepperton,  Middlesex 

Phone:  CHErtsev  2611 

i. 
Date  of  Organization:  1961 

Ronald  Spencer,  Managing  Director 

Ro\-  Boulting,  Director 

Sidney  Gilliat,  Director 
Services:  Specialized  film  production  company 
of  British  Lion  Films;  producers  of  featine,  docu- 
mentaries, sponsored  and  advertising  films,  train- 
ing films,  T\'  commercials,  etc.  Facilities:  All 
the  facilities  of  Shcpperton  Studios. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.N  Pictures:  Dawn  Rendezvous  (Ford 
.Motor  Co.). 


Marathon  International  Productions  Ltd. 

Publicity  House,  Bell  Street,  London  N.  W.  1 

Maurice  Ford,  in  charge 

(See  listing  in  New  York  City) 

MOTTERSHAW  COMMERCIAL   FILMS 

Union  Road,  Sheffield  1 1 
Phones:  52696;  50791 

Date  of  Organization:  1929 

.\ssociates:    Sheffield    Photo    Co.    Ltd.,    Photo 
Finishers  (Sheffield)  Ltd. 

H.  Mottershaw,  Chairman 

E.  R.  Mottershaw,  Managing  Director 

].  R.  Mottershaw,  Director 

A.  Dalb\',  Production  Manager 
Services;    16mm   film   production   for  commerce 
and  industn-  and  associated  sources.  Retail  photo 
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At  last  a  slide  projector... 


...smooth  enough  to  sell  with 


This  new  Kodak  Carousel  Projector,  Model  AV-580,  should  never  get  in  the  way 
of  a  sales  presentation.  Slides  don't  jam,  because  they're  gravity-fed,  not  pushed, 
into  the  projector.  No  pause  to  change  trays,  because  one  tray  holds  80  slides! 
I  ^s«^  No  delays  to  replace  or  remove  a  slide,  because  the  top-mounted  tray  permits  instant 

I  (iiting  and  selective  slide  viewing.  Slide  changes  are  always  in  step  v\'ith  the  script, 
because  there's  a  full-control  remote  control,  automatically  timed  changing,  and  now  a  color- 
coded  control  board.  On  this  new  audiovisual  model  there's  even  provision  for  adding  a  switch  to  turn  the 
lamp  off  by  remote  control  during  a  pause  in  slide  showing.  In  addition,  there's  a  3-wire  grounded  power 
cord  and  an  automatic  lamp  .safety  switch  to  protect  slides  when  the  projector  is  being  used  as  a  repeater  in 
tr.idc  show  displays.  For  sound-slide  shows,  a  Kodak  Carousel  Programmer,  which  synchronizes  the  pro- 
jector with  a  tape  recorder,  is  available. 


SLIDES,  SOUND,  MOVIES— THERE'S  A  KODAK  AV  PRODUCT  FOR  EACH 


New  Easthan  Sound  Recording  Tapes 
New  DuROL  base  has  great  strength,  yet 
breaks  clean  without  stretching  in  case  of 
equipment  failure.  New  sound  clarity,  new 
hack-printing.  Choice  of  low-print  tape  with 
high  output,  highest  output  taf^e  with  low 
noise. 


Kodak  Cameras  and  Film 

Slides,  movies,  color  or  black-and-white, 
(here's  a  combination  of  Kodak  camera  and 
Kodak  film  perfect  for  your  purpose.  New 
Kodak  Instamatic  Cameras  feature  in- 
stant   loading — no   threading. 


Kodak  Pageant  Projectors 
Complete  line  of  16mm  sound  projectors, 
all  simple  to  thread  and  use.  Brilliant 
screening  of  sound  and  silent  films,  with 
edge-to-edge  sharpness.  Choose  models 
with  regular  optical  sound,  magnetic- opti- 
cal sound,  or  new  instant -warmup  transLs- 
lorized  sound. 


TX^ 


EASTMAN  KODAK  COMPANY,  Rochester,  N.  Y.     14650 

I'lease  send   inforiiKitum  on  these  Koflak  audiovisual   products: 

I  Kodak  Carousel  Projectors       Q  Kodak  Page,\nt  Projectors 

□  Koi        " 


I  Eastman  Tapes 


I  Kodak  Cameras  and  Fdn 


_COMPANV_ 


ADDRESS _ 
CITY 
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MOTTERSHAW  COMMERCIAL  FILMS: 

and  recording-projection  sound  equipment  and 
materials  sales  and  service.  Photo  printing  and 
processing,  color  and  b&w;  still  photography. 
F.\ciLiTiEs:  Recording  W  and  16mm  tape  trans- 
fers, etc.  .\11  aspects  of  production  except  print- 
ing. 

RECENT  PRODUCrrONS  AND  SPONSORS 
Motion  Pictures:  Engmcers  to  the  World  (The 
Ruston  Group);  The  Day  the  Tups  Ran  Dry; 
Ehirifiton  Pipeline  (City  of  Sheffield,  Water 
Dept.);  Drive  with  Clare  (The  Jack  Clare  School 
of  .Motoring);  A  Good  Investment  (British  In- 
vestment Castors  Technical  .Assn.). 

RHR   PRODUCTIONS  LIMITED 
Guild  House,  Upper  St.  Martin's  Lane, 

London  VV.C.  2 
Phone:  TEMple  Bar  5420 
Cable:  Filmicity,  London 

Ronald   H.  Riley,  Managing  Director  &  Exec. 
Producer 

K.  Lockhart  Smith,  Chairman 

A.  T.  Burlinson,  Director 
Services:  Producers  of  industrial  and  government 
sponsored  motion  pictures.  F.\cilities:  Full  stu- 
dio, location,  distribution  and  film  library  facili- 
ties a\ailable  through  associated  companies  of  the 
Film  Producers  Guild  Ltd. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Living  with  Aircraft  ( .Ad- 
miralt\);  Hole  in  the  Ground;  Advice  to  House- 
holders (Home  Office);  Fireplanning  in  Nuclear 
War  (\V;rr  Office);  Tribute  to  Stirling  Moss 
(British  Petroleum);  Business  Connections  (Gen- 
eral Post  Office);  Room  for  Improvement  (Gas 
Council);  and  others. 


STEWART   FILMS   LIMITED 

2  Orchard  Road,  Malvern,  Worcestershire 
Phone:  .\IALvern  4975 

John  R.  F.  Stewart,  Managing  Director 
Richard  J.  Need,  Director 
-Michael  A.  Seligman.  Director 
R.  K.  Hardy,  Director 

Services;  35mm  and  16mm  motion  picture  pro- 
duction; scripting,  editing.  F.\cilities:  Editing 
and  sound  recording;  insert  and  model  stage; 
.Arriflex,  Mitchell,  Newman-Sinclair  .3.5mm  cam- 
eras; Arrifex,  Bolex,  Filmo  16mm  cameras. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Make  a  Signal:  Radar  Re- 
porter (Admiralty);  These  Are  Your  Children 
(Institute  of  Notre  Dame  de  Namur);  Spinning 
(Air  Ministry);  series  on  optics  and  electronics 
(Esso  Petroleum  Co.  Ltd.). 


SWIFT   FILM   PRODUCTIONS 

1  Wool  Road,  London  S.  W.  20,  England 

Phone:  WIMbledon  2040 

Date  of  Organization:  1963 

T.  Peter  Hiidingham,  .M.B.K.S.,  Director 
Services:  16mm  b&w  and  color  film  production, 
specialising  in  documentar\  and  industrial  sub- 
jects; live  dialogue,  foreign  versions  and  all  stages 
of  part-production.  Sound  recordings  for  films, 
filmstrips  and  exhibitions.  F..\cilitxes;  16mm 
cameras,  lighting  and  recording  equipment,  cut- 
ting room. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Packed  for  Impact  (The  Reed 
Paper  Coip.);  Luck  of  the  Devil  (The  Distillers 
Co.  Ltd.);  The  Hidden  Links,  revised  (The 
Beecham  Corp.);  Peter  Allies  and  the  Eaatern 
Model  (Slazengers);  Arctic  Nomads  (Education- 
al Foundation  for  Visual  Aids). 

Entire  Contents  Copyright  1964 


TELEMATION    LIMITED 
Film  House,  142  Wardour  St.,  London  W.  1 
Phone:  GERrard  3381 
Date  of  Organization:  1959 
.\nthon\  J.  O'Leary,  Executive  Director 
Leslie  J.  Nutt,  Production  Chief 
John  W.  -Morrice,  Camera  Chief 
Roger  G.  S.  Woobum,  Animation  and 

Construction  Chief 
Ian  N.  H.  Purves,  Art  Director-Designer 
Services:  Model  animation  and  special  effects 
filming.  Matte  inserts,  stop  frame  and  close-up 
cinemiiphotograph>'.  Facilities:  Animation  and 
special  effects,  studios,  model-making  shop,  Er- 
u'in  Rostram  witli  Bell  &  Howell  camera,  Newall 
camera  and  35mm  Arriflex. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MotiO-n  Pictures:  Jayualking  (Central  Office 
of  Information).  TV  Com.\iercl\ls:  for  Hornby 
Trains  (Meccano);  M;inns  Breweries;  Gales  Hon- 
ey; Birds  Garni. 

TURNER'S   FILM   PRODUCTIONS 
Pink  Lane,  Ne\vcastk'-upon-T>iie 
Phone:  NEwcastle  2-5391 

Date  of  Organization;  1945 

E.  Binns,  Managing  Director 

F.  B.  Nicol,  Film  Prod.  Chief 

Services:  Producers  of  16mm  industrial  and 
commercial  films.  Facilities;  16mm  cameras; 
lighting;  recorder;  studio,  cutting  rooms;  two 
preview  theatres;  16mm  neg  and  reversal  film 
processing;  titles,  animated  diagrams. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MoTiO-N  Pictures:  Northern  Star  (Shaw  Savill 
Line);  Total  Excursion  (Welw\Ti  Electric  Ltd.); 
Introducing  Jobling  Opahvare  (Janies  A  jobling 
&  Co.  Ltd.);  Supergrid  Crosses  the  Water  (Cen- 
tral Electricity  Generating  Board);  Vaux  En- 
courage Sport  —  1963  (\';iux  &  Associated  Brew- 
eries Ltd.);  Radieon  Speed  Reducers  (David 
Brown  Industries  Ltd.). 

T.  V.   CARTOONS   LIMITED 
36-38  Dean  Street,  London  W     1,  England 
Phone:  GERrard  9385 

Date  of  Organization:  1957 
|ohn  Coates,  Business  Manager 
George  Dunning,  Managing  Director 
Services:  Producers  of  cartoon  films  for  T\'  .and 
industr\'.  Facilities:  Fu11\-  equipped  cutting  room 
and    Rostram    camera.    35mni    and    16mm    pro- 
jection. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Di.seovery  —  Penicillin  (Cen- 
tral Office  of  Information);  Co<i/  Board  Safety 
( National  Coal  Board ) ;  All  Round  Comfort  ( Gas 
Council);  Golden  Wonder  Crisp  (Golden  Wonder 
Crisp  Co.);  Mother's  Pride,  series  (British  Baker- 
ies Ltd.). 

WORLD  WIDE   ANIMATION   LTD. 

34  Cursitor  Street.  London  E.  C.  4 
Phone:  HOLbom  7666 

Date  of  Organization:  1955 

Hindle  Edgar,  Managing  Director 

lames  Carr,  Director 

v.  L.  Price,  Director 
Services:    Animated   cartoon   fihns,    film   credits 
and  titles.  Facilities:   See  ^\'orld  Wide  Pictures 
Ltd. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures;  Radiation.  Part  I  &  II;  Tran- 
sisiors  (Philips,  Eindhoven);  Eye  for  Isotopes, 
animation  ( United  Kingdom  Atomic  Energy 
.Authority);  Your  Digestion  (Unilever  Ltd.). 

For  the   BEST  in    Film   Production   Sources 
—  Refer  to  These  Review  Pages  in   1964 


WORLD   WIDE   PICTURES   LTD. 

34  Cursitor  Street,  London  E.  C.  4 

Phone:  HOLburn  7666 

Date  of  Organization;  1942 

James  Carr.  Managing  Director 

Hindle  Edgar,  \'.  L.  Price.  D.  H.  Kentish, 
C.  T.  Parris,  Directors 
Services:  35mni  and  16mm  sponsored  public  re- 
lations, documentani',  training  and  sales  films  for 
industry  and  Government  depts.  T\'  programs. 
Facilities:  Theatre  and  cutting  rooms;  85'  x  45' 
studio  with  full  equipment  and  ancill;ir\'  facili- 
ties. Western  Electric  recording  theatre. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  The  Calculated  Risk  (British 
Petroleum  Co.  Ltd.);  Mind  Over  Metal  (Guest 
Keen  ;md  Nettlefold);  People  Productivity  and 
Change  (British  Productivity  Council);  The  Con- 
trollers ( Central  Office  of  Information ) . 


WORLD  WIDE   TELEVISION 
FILM  SERVICES   LTD. 
34  Cursitor  Street,  London  E.  C.  4 
Phone:  HOLborn  7666 

Date  of  Organization:  19.57 
Douglas  Kentish.  Managing  Director 
James  CaiT.  Hindle  Edgar,  \'.  L.  Price, 
Directors 
Ser\ ICES:  All  t\pes  of  T\'  and  cinema  advertising 
films.  Facilities:  See  World  Wide  Pictures  Ltd. 
RECENT      PRODUCTIONS      AND      SPONSORS 
T\'    Commercials;     Serving    major    chents    in 
London  and   also  projects  for   U.S.A.   and   Italy. 


FRANCE 

LES  ANALYSES 
CINEMATOGRAPHIQUES 

15  Avenue  de  Segur,  Paris  "erne,  France 
Phone:  705-84-20 

Date  of  Orgiinization:  1947 

George  Roze,  General  Manager 

Jean  \'incent.  Edition  &  Equipment  Mgr. 

Robert  .\rquer.  Production  Manager 

Gerald  Baigneres,  Sales  Manager 

Yvette  Roze,  Office  Manager 
Services  &  Facilities:  Department  Production 
and  Realization:  Documentaries,  industrial  and 
sales  promotion  films,  16mm  and  35mm  and  film- 
strips.  Department  Ultra-R;rlenti:  Studios  with 
high  speed  Kodak  camera.  Department  Film; 
Editing,  titles,  effects,  s\nchronization,  dubbing 
( cutting  rooms,  projection  rooms ) .  Department 
Equipment:  .Authorized  dealer  for  Bell  &  Howell. 
Department  Edition:  Diffusion  .and  sale  of  sales- 
training  films. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  La  Pierre  .  .  .  Aujcnird'Hui; 
Le  Nouvel  Age  de  Pierre  (S\ndicat  des  Maitres 
Carriers);  200. 000  par  an  (Arthur  Martin);  Vari- 
lux  (Ste.  des  Lunetiers);  C'est  Dcla  que  vous 
Attendiez!  (S\ndic;it  Banques  Populaires);  Mada- 
gascar (.\ir  France);  Cinquantenaire  C.G.E.E. 
(C.G.E.E.). 

LES    CINEASTES    ASSOCIES 

25  Chemin  de  Presles,  Saint-Maurice,  Paris 
Phone:  Enl  68-50 

Date  of  Organization:  19.53 
Branches:  34  South  Molton  St.,  London  W.2. 
Timothy  Grey,   in  charge.  \'ia  Lo\anio  10, 
Milan,  ItaK'.  Philippe  Goeminne,  i;i  charge. 
Jacques  Forgeot,  President 
Graham  \'ine  Clutterbuck,  Commercial  Director 
Daniel  Rondeleaux,  Production  Director 
Serge  Vincent-\'idal,  Company  Secretary 
Services;  Bilingual  staff  in  French,  English,  Ger- 
man,   Italian.    Cartoon    dept.,    stop   motion;    live 
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BUSINESS  SCREEN 


FRENCH  PRODUCERS 

LES  CINEASTES  ASSOCIES: 

action:  photo  animation;  marionettes;  music;  de- 
sign. Facilitiks;  Six  stages,  liiboratorv .  projection 
cinema,  r]re»;siri^  roonis,  re'itiiur.nit,  souiul  studins 
adjaceiil 

RECENT  PRODUCTIONS  AND  SPONSORS 
T\'  Commercials:  for  Wills  Cigars  and  (Cigaret- 
tes (S.  H.  Benson);  Bowater  Paper  Co.  (J.  Wal- 
ter Thompson);  Esso  Petroleum  (Sodico);  Nox- 
zema  (Sullivan  Stauffer);  Colgate  Dental  Cream 
(Colman  Prentis  Varley). 

lES  FILMS   PIERRE  BOYER 
29  rue  \'crnet.  I';iris.  France 
Phone:  Balzac  48-77 

Date  of  Organization:  1948 

Pierre  Bo\er,  President 

Michel  Bo\  er.  Associate  Director 

Paul  Seguin,  Technical  Director 
Sebvices:  Scientific  and  technical  films.  Facili- 
ties:  For  production  of  .3.5mm  and    Ifitnni  films. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion   Pictuhes:   Series  for  Nestle;   Simca. 

CINEMA   ET   PUBLICITE 
24  Avenue  Marccau.  Paris  S.  France 
Phone:  Balzac  21-28 

Date  of  Organization:  1939 

Jacxines  Me\'not,  President 

Jacques  Zadok,  General  Manager 

Charles  Peiffert.  Manager 

Pierre  Pichcrit.  Public  Relations 
Services:  Advertising  films.  35mm  Eastmancolor 
and  black  and  white  for  commercial  T\'  and 
cinema.  Facilities:  Exhibition  of  advertising 
films  in  cinemas;  exclusive  screening  rights  in 
1420  cinemas  in  France,  .510  in  North  Africa,  150 
in  West  Afric:i,  65  in  Madagascar,  52  in  French 
Caribbean  Isl.uids  and  Polvnesia. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Nh)Ti()\  PiCTCiiEs:  series  of  films  lor:  Martini 
(International);  Renault;  Compagnie  Francaise 
dc  Distribution  Total;  Paic  (Cadum-Palmolive); 
3  films  for  Compagnie  General  Transatlantique. 

OFFICE   DE  DOCUMENTATION 
PAR    LE   FILM 

31  rue  du  General  Delestraint,  Paris  16 

Phone:  AUTeuil  33-03:  3.3-06 

Date  of  Organization:  1945 

Jacxjues  Mandcreau,  Managing  Director 

Jean  Ruault,  Commercial  Manager 

Ralph  Safra,  Sales  Manager 
Services:    Production    of    short    films,    informa- 
tional    iMid     public     relations     films;     filmstrips; 
slides. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictihes;  The  liallle  Horse  (French 
Savings  Bank);  Marriage  of  Convenience  (Agri- 
cultural Mutual  Insurance);  Workers  on  Traicl- 
Nets  (The  Comity  for  the  Promotion  of  Sea 
Fishes  in  Human  Meals);  A  Story  of  Bretagne; 
The  Life  of  Abel  Cance;  The  Work  of  Gustave 
Moreau;  The  Work  of  Rudolph  Bredin;  Football 
(no  sponsors). 

FRANCE  -  ECRANS 
9  rue  Ampere,  P;iris  IT.  Fr;uice 
Phone:  WAGrani  71-01 

D.itc  of  Organizati<m:   1931 

Henri  Chaplais.  President.  General  Manager 

Jean  Rosset.  Asst.  General  Manager 

lean  Goua.  Commercial  Manager 

.\lbert  D:iniel.  Admin.  Manager 

Roger  Large,  Art  Director 

Lncieii  Pillon.  Production  Manager 


FRANCE-ECRANS: 

Services:  Industrial  and  public  relations  films. 
T\'  and  cinema  commercials;  all  technicjues. 
F.\CILITIES:  Distribution  through  750  cinemas. 
Stock  librar\  of  se\  eral  hundred  films. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Picti^ues:  Untitled  for  Cognac  .Martell; 
Gnindig;  Sierra  Radio;  Caltex;  \'an  Dyke  Car- 
pets. 


* 


Filmex,  Inc. 
36,  Quai  Louis  Bleriot.  Paris  16,  France 
Phone:  AUTeuil  72-66 

Everett  Hart,  Executive  in  charge 

(See  complete  listing  under  New  York  City) 


FILMS   ROGER   LEENHARDT 

22  rue  du  4  Septeinbre.  Paris  2 

Phone:  Richelieu  46-22 

Date  of  OrR;uiization:  1934 

Roger  Leenbardt.  President 

Sidne\-  leze<iuel 
RECENT      PRODUCTIONS      AND      SPONSORS 
MoTio.N  PicTCHES:  Portrait  dune  Aii/;(   (RTF.); 
and  others.  T\'  Commerclals:   Chooz   (Frania- 
tome). 


COMPAGNIE    LYONNAISE   de    CINEMA 

71  rue  de  la  Kepublique,  Lyon  (Rhone) 

Phone:  Lyon  37-88-92 

Date  of  Org;uiization:  1935 

Henri  Giraud,  President 

X'ictor  Kandelaft,  Administrator,  Director- 
General 

.\iidre  J;dibert.  Sales  Director 
Services:   Production  of  short  and  feature  films, 
industrial  films  and  TV'  commercials.  Facilities: 
Production  equipment,  laboratories  and  viewing 
tlu'atre. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Mdtion  Pictihes:  Continent  of  Contrasts;  Dive 
in  the  Unknoicn;  Green  Africa;  Don't  Play  with 
Death;  Discoveries  (no  sponsors  indicated). 


FILMS  MONTSOURIS   S.  A. 
25  .\venue  Reille,  Paris  14,  France 
Phone:  PORl  Royal  59-25 

Date  of  Organiz;ition:  1950 

.\ffiliate:  Hchvision  Corp.  of  .\merica,  667 
Madison  Ave.,  New  York,  X.Y'.  Phone: 
PLaza  8-0980.   Gabriel  Desdoits,   President. 

.\lbert  LaMorisse,  President 
Services:    Specialized  production   of  films  from 
helicopters.  Facilities:   Helivision  anti-vibration, 
gyro    stabilizer   with    .35mm- 16mm    camera    and 
electric  jiowered  zoom  lens. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motio.n  Pic  tihes:  the  Greatest  Slory  Ever  Told 
(George  Stevens  Prod\ictions);  Goldfinger  (Emo- 
tion Pictures  for  U..\.);  SiU  Olgerson  (Nordisk 
Tonefilm);  Untitled  (Phillips  Corp.);  Untitled 
for  Ford  (Wilding  Inc.). 

Vavin,  Inc. 
(Video  and  Visual  Information  Films) 
72  Boide\ard  Raspail,  Paris  \'l,  France 
Phone:  LITtre  99-61 
Mme.  Y'vonne  Oberlin.  Manager 
(See  complete  listing  under  New  Y'ork  City) 


PRODUCTION:   EUROPE 

GERMANY 

BOEHNER  -  FILM,  Fritz  Boehner  KG 
llochhaus  1,  Feldstr.  Hamburg  4,  Deutschland 
Phone:  43  33  51/53;  Teletype  02-11125 

D.ite  of  Organization  1926 
Luduig  Boehner.  President 
Enui  Boehner,  Vice  President 
Gunther  Heuck,  Executive  Producer 
Regine  Mittasch,  E.TPCii(icf  Producer 
Raiidolf  Heller.  Terhnical  Manager 
Seb;isti;m  Lorff,  AdvertKing  Manager 
Services:     Motion    picture    production    for    in- 
dustrv',     advertising,     tomist-traffic,     education, 
culture    ;nid    TV.    Facilities:    Inill    studio    and 
sound   ecjuipment    and   facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion'  Picti  iu:s;  Vom  Elugsehcin  ziim  Luft- 
fraehthrief.  (Deutsche  Luftluuisa  AG);  Scltwarz- 
wald  —  Erlelmis  einer  Landschaft  (Badischer 
Fremdenverkehrsverband);  lleli-Coil  —  gewalztes 
Mutlergetvinde,  (Heli-Coil  Bollhoff  &  Co.); 
Benihmt  und  begehrt,  (Gebr.  Marklin  &  Cie, 
Gopjiingen);  Bcgeg  nung  mit  einem  Sanger, 
( Nordwestdeutsches    Werbefemsehen   GmbH). 

DEUTSCHE    DOKUMENTAR   und 
WERBEFILM  GmbH 
Kurfurstendamm  182-183,  1  Berlin  15 
Phone:  90-01-21;  Cable:  Dewerfilm 

D.iti-  of  Organization:  19.54 
Representatives:    Reembroden   6.   2  Hamburg, 
HU.;    Phone:    0411    -    .50-35-11;    Ekkehard 
von  Eckliard.  Repr.  29.  Abbe\-  Road.  London 
\.  W.  8.  England;  Phone:    MAIda  Vale  66- 
03;    .Mrs.    Ruth   Wolf.   Repr.   65-16   Boelsen 
Crescent.  Forrest  Hills  74,  New  Y'ork,  USA.; 
Phone;  IL  9-3187;  Henrv^  Hart,  Repr. 
Hello  W'eber.  President 
Hubertus  von  We\  ranch.  Sales  Manager 
Gerhard  Frank,  Production  Manager 
Services:   Production  of  industrial  and  advertis- 
ing films,  cinema  and  T\'.  Facilities:  Studios  for 
li\e  .action,  animation,  cartoons. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Picti'hes:  Report  1  (IBM,  Paris);  films 
for  Black  &  White  Whiskey  (Henkell);  Rot-Weib, 
Brucke  (Cigaretten  Brinkm.ann  .\G);  Berlin  Im- 
pressions. Berlin  Senate;  Berlin  West  (no  spon- 
sor iudicixted).  Slidefilms:  for  Cinzano,  Rot, 
Weib  \'ermouth  (Fr.  Cinzano). 

FILMSTUDIO   KURT  PIT  MULLER 

Eidechsenweg  8-10,  Bcnsberg-Frankenforst 
Phone:  Bensberg  64175 

Kurt  Pit  Muller.  President 
Services:  Industrial  and  educational  films, 
features,  advertising  films  for  cinema  and  TV; 
c:irtoon  animation.  Facilities:  Normal  and  trick 
cameras;  micro  and  macro  film  appartiis  for 
scientific  work;  two  trick  tables,  rear-projection; 
optical  printer,  cutting  room,  sound  recording, 
studio,  :uiditori>un. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Makrolon  (Bayer  Works); 
Craftsmen  in  Chemical  Factories  (Societv'  to  Pre- 
\'ent  accidents  in  chemical  industr\');  Young 
People  at  a  Loss  (Union  of  the  Employers  .-Vssns. 
of  Chemical  Industiy);  The  Winter,  the  Salt  and 
the  Road  (German  Solvay  Works);  The  Fairy 
Tale  of  "Drops"  (T\'  Company  of  Northern  Ger- 
many). 


XSTiere  to  Find  the  Best  in  Film  Production  Resources  Around  the  World 

■ix  At  the  service  of  film  sponsors,  trade  groups  and  agencies  in  the  U.  S. 
and  in  other  lands  are  these  specializing  film  production  companies  whose 
facilities  are  available  for  complete  films  or  location  sequences  in  their  areas.  S" 
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GERMAN    PRODUCERS 


GONG-FILM  BODO  MENCK 

Hofweg  53,  Hamburg  22 

Phone:  22-35-17 

Date  of  Organization ;  September,  1956 

Branch;   Bamberger  Strabe  2,   Berlin-W'ilmers- 
dorf 

Bodo  Menck.  President 
Services;  Production  of  sponsoied  films;  synch- 
ronizing and  distribution  of  sponsored  films  for 
non-commercial  use  in  Western  German\',  Aus- 
tria, etc.  Facilities;  Studio,  camera  equipment, 
playback,  etc. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures;  Bridge  of  Frieiuiahip  (Minis- 
tr\-  of  Federal  Property);  Berlin  —  Germany's 
Capital  (Ministry  of  Marshall  Plan  Aid);  Navy's 
SOS  Service  (Ministr\-  of  Defence);  Point  for 
Point  (\'ereinigte  Glanzstoff-Fabriken  AG);  Per- 
lon-zeit  ( Perlon-Warenzeichenverband  e.V. ) 

Halas  &  Bafchelor  Cartoon  Films  Ltd. 
Lumina  Propaganda,  Dusseldorfer  Strasse 

1,  Frankfurt  (Main) 
Phone:  33-43-26 
Erich  \'iehweg.  Representative 

(See  hsting  under  London,  England) 

INDOC  INDUSTRIE-UND  FERNSEHFILM  GMBH 

W  aklhornstrasso  4,  Muncheu-Obcrineuzing 

Bundesrepublik,  Deutschland 

Phone:  57  33  10 

Date  of  Organization;  April,  1962 

Volk-mar  R.  Kalilert,  President 
Services;  Industrial,  documentar\-  and  telc\ision 
films.  F.\cilities:  Filming  .and  Editing. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Picti'res;  35mm  color  —  Mannesmunn- 
weke  im  Atisland.  (Manuesmann  A.  G.,  Dussel- 
dorf);  Entsauhtinfi  von  LD-Konverten,  (Fried. 
Knipp  Industriebau);  Hier  sprieht  die  Kamera, 
and  SateUitcnbodenfiinkstation  Haistiug.  (Duet- 
sche  Bundespost);  MAN  —  Lastwagcn,  television 
spots    (Masch-nenfabrik   Augsburg-Numberg). 

INSEL-FILM    GmbH   &    Co. 

Karlsplatz  19-20,  Munich,  Germany 

Phone:  ,59-28-76 

Date  of  Organization;  1947 

Norbert  Handwerk,  President 

Dr.  Herbert  Fischer,  Director 
Services;    Production   of   industrial,   commercial, 
documentary  films.   F.\cilities;    Film  studios  for 
motion  picture  production. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion-  Pictx'hes;  Geseltwindigkeit  (no  sponsor 
indicated);  Das  Lichthild  ( Perutz  Fotowerke); 
Din  (Deutscher  Xormenausschub);  Eine  Zeitung 
Entsteht  (Suddeutscher  X'erlag). 

lEONARIS-FILM   DR.  GEORG  MUNCK   KG 

Boblingen-Tannenberg,  Germany 
Phone:  21641 

Dr.  Georg  Munck,  President 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures;  Entzundung  —  Bild  and  Tlur- 
apie  (E.  Merck  AG);  Ihrzinfarkt  (B\k-Gulden); 
Verkurzte  Wege  (Volkswagen);  AkiieUe  Land- 
wirtscliaftliche  Filmschau  26  and  27  (Folge). 


Potomac  Films,  Inc. 
Martiusstrasse  8,  Munich,  Germany 
Dr.  Norman  Pen  Scheuker,  Representative 
(See   listing   under   Washington,    D.    C.) 


HOLLAND 

CARILLON   FILMS   N.   V. 
Koninginnelaan  45,  Rijs\vijk-ZH,  Holland 
Phone:  K70-986765 
Cable:  Carillon  Films  The  Hague 

Date  of  Organization;  1949 

Ted   de   Wit;   Gerald   J.   Raucamp,    Managing 

Directors/ Executive  Producers 
Emmanuel  Hamer,  Production  Manager 
Ruud  van  der  Wal,  Script  Dept.  Head 
John  van  der  Steen,  Narration  Dept.  Head 
Runny  Erends,  Senior  Producer 
Prosper  Dekeukeleire,  Camera  Dept.  Head 
Nico  \an  Baarle,  Arf  Director 
Peter  Konings,   Sound  Dept.  Head  &  Foreign 

Version  Duhhing  Service 
Eva  van  Beverwijk,  Editing  Dept.  Head 
Lien  Lindcman,  Animation  Dept.  Head 
H.  H.  Bloemen,  Administration  Dept.  Head 
Services;  From  script  to  screen  in  3.5  and  16mm 
color,  live-action,  animation  and  soundslides.  Pub- 
lic relations,  tourist  and  sales  promotional  films; 
TV'  commercials  and  spots.  Distribution  arrange- 
ments for  sponsored  films.  Foreign  versions  dub- 
bing services.  Foreign  narrations  in;  French,  Ger- 
man, Spanish,  Poituguese,  Brazilian.  Dutch,  Dan- 
ish, Swedish,  Norwegian,  Italian,  Arabic.  Facili- 
ties; Shooting  stage;  NewTnan  Sinclair,  Arrifle.\es, 
Bell  &  Howell,  16  and  35mm  cameras;  blimps, 
dollies,  booms;  100,000  watt  lighting  equipment; 
sound  with  Philips  4  channel  17V2mm,  4  channel 
35mm  and  4  channel  twin  or  triple  track  35mm 
stereophonic  sound;  Leevers-Rich  soimd  record- 
ing s\stem  with  s\'nchro-pulse;  fully  automatic 
35mm  Crass-Berlin  animation  camera  and  stand; 
40-seat  screening  theatre  for  35mm  and  16mm 
and  double-head  magnetic  soundtracks;  script 
dept.  witli  research  librar\';  casting  files,  sound 
effects  and  music  library;  cutting  room  facilities 
with  35mm  Steenbeck  (Cinemascope)  for  mag- 
netic tracks  in  17i2mm  and  35mm;  35mm  Acmi- 
ola;  16mm,  17V2mm  and  35mm  Moviola  with 
soundtracks. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Symplumij  in  M  (Cooperative 
Condensed  Milk  Factories);  Sky  wide  Philips 
(Philips);  Power  for  Holland  (South  Holland 
Electricity'  Board);  A  Good  Shot  (Assn.  of  Mfrs. 
of  Domestic  Electrical  .Appliances);  Cablewise 
(Netherlands  Cable  Factory). 


ITALY 


Gilbert  Altschul  Productions,  Inc. 
Via  Aristide  Leouari  67,  Rome,  Ital\' 
Rodolfo  Besesti,  in  charge 

(See  listing  under  Chicago,  Illinois) 

AMERICAN  FILM  SERVICE 

Salita  San  Nicola  da  Tolentino,  13,  Rome 
Phones:     464783;    389774;    Cable:     AFILM, 
Rome 

Date  of  Organization:  August,  1961 

Warren  Kieler,  Producer 

Paul  Maslansk>-,  Producer 

Renzo  Lucidi,  C/nV"/,  Editorial 

Fritz  Muller,  Production  Supervisor 
Services;  35mm  and  16mm  motion  pictures;  lo- 
cation shooting  throughout  Europe,  Africa  and 
Middle  East  with  multi-lingual  European  crews. 
Scripts,  editing,  dubbing.  FACiLrriEs:  Cutting 
and  screening  rooms,  animation  and  special  ef- 
fects. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures;  Hector  (Walt  Disnev  Stu- 
dios); Markets  for  Oil  (Standard  Oil  Co.,  .\.J.); 
Le  Congo  Vive  {  Republic  of  Congo  Govt. ) ;  The 
Empty  Canvas  (Carlo  Ponti-Levine);  The  Long 
Ships  (Columbia). 


Augusta  Productions  Italiana  s.r.l. 
Via  \'isconti  di  Modrone  32,  Milan,  Italy 
Phone:  Milan  792472 
Ezio  Levi,  Managing  Director 
(See  complete  listing  in  London,  England) 

Les  CIneastes  Associes 
Via  Lovanio  10,  Milan,  Italy 

Philippe  Goeminne,  in  charge 

(See  complete  listing  in  Paris,  France) 

Marathon  International  Productions,  Inc. 
Piazzale  Biancamano  E,  Milano,  Italy 

Fern  Field,  in  charge 

(See  listing  under  New  York  City) 


IN    SCANDINAVIA 
DENMARK 

ARNO   STUDIO   A/S 
Meldahlsgade  1,  Copenliagen  5,  Denmark 
Phone:  Minerva  3080 

Date  of  Organization;  1950 

Ar\ed  ThoUe,  President 

Use  Schultz,  Secretary 

Knud  johansen.  Treasurer 

Carl  Otto  Petersen,  Production  Manager 

Per  Bressendorf,  A.HSt.  Photographer 

Kare  Bennike,  Sales  Manager 

Axel  Pless,  Chief  Sound  Engineer 

Jorgen  Thomsen,  Sound  Engineer 

Ole  Orsted,  Asst.  Sound  Engineer 

Borge  Madsen,  Studio  Manager 
Services;  Production  of  motion  pictures  for  gov- 
ernment, indystry,  education  and  T\'.  Recording, 
editing  and  dubbing  into  various  languages.  ¥.\- 
ciLiTiEs;  Appro.\.  2,200  sq.  ft.  of  studio  space; 
mixing  studio;  nanation  studio.  8  cameras  (Arri- 
flex,  Debrie,  Bell  &  Howell)  soundproof  and  si- 
lent. 120,000  watts  of  lighting  equipment;  35 
and  16mm  optical  recorders;  6  channel  mixing 
console.  Gram:iphone  recording;  music  and  sound 
effects  librar\'.  Electronics  service  dept.  Engineer- 
ing research  dept.  3  projection  rooms.  2  trucks. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictitres:  Experiinents  in  Elements, 
English  .and  Danish  (Irma  Supermarket);  A 
Good  Advice  (The  Danish  Oiknills);  Carders 
ing  (Information  Office  of  the  Agriculture  So- 
ciety); Vp  to  Date,  series  (Ford  Motor  Co.); 
Nivea  (Nivea  Cream  Co.). 

NORDISK  FILM  (Group) 
Mosedalvej,  C^openhagen,  Denmark- 
Phone:  (01)  30-10-33:  Telex:  5006 

Date  of  Organization;  1906 
Group 

A/S  Nordi.sk  Films  Kompagni 

Erik  Balling,  President 

A/S  Nordisk  Films  Teknik 

Ove  Sevel,  President 

A/S  Nordisk  Film  Jr. 

Ove  Sevel,  President 

A/S  Nordisk  Kortfilm 

Mrs.  Tove  Hebo,  Presidettt 

A  S  Nordisk  Tegnefilm 

lb  Steina.  President 

AS  Nordisk  Reklamefilm 

Erik  Dibbern,  President 
Services;  Group  of  specialized  firms  produces 
features,  documentaries  for  government,  indus- 
tr\'.  T\';  animated  films;  commercials  and  adver- 
tising films.  Facilities;  Complete  studio  facili- 
ties with  full  equipment;  sound  stages;  complete 
laboratory,  35nmi  and  16mm  Eastman  color  and 
b&« ;    Ektachrome    16mm   developing   and   print- 
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ARRIFLEX    at   work    —   one    of    a    series 


* 


ARRIFLEX  choice  of  "shoestring  movie-maiters" 


On  a  "shoestring"  budget  and  under  conditions  that 
allowed  no  margin  for  error,  Ralph  and  Bri  Brooke. 
husband-cS<-wife  producing  team,  created  "The  Magic 
Tide,"  a  32-minute  theatrical  color  film  which  has  met 
great  success.  The  Brookes  wrote,  directed,  photo- 
graphed and  edited  the  film,  made  in  San  Felipe,  a 
small  fishing  village  in  Baja  California,  Mexico.  Follow- 
ing the  maxim  that  "the  best  is  the  most  economical 
in  the  long  run,"  they  rented  an  Arriflex  16,  and  with 
only  "crash"  instructions  in  its  operation,  Bri  Brooke 
— shooting  in  color  for  the  first  time — filmed  a  charm- 
ing story  of  childhood  adventure.  Original  footage  was 
blown  up  to  35mm  for  theatrical  release.  Filming  was 
done  outdoors  under  unusually  difficult  conditions: 


searing  120=  heat,  sifting,  penetrating  dust  and  a 
native  cast.  Many  of  the  shots  were  now-or-never,  with 
no  chance  of  retakes,  but  Arriflex  came  through  for 
the  Brookes,  "...  a  great  piece  of  camera  craftsman- 
ship that  has  never  let  us  down."  The  interesting  story 
of  the  filming  was  reported  in  the  December  1962 
American  Cinematographer  Magazine. 

Successful  "shoestring"  movie-makers  and  top  budg- 
eted film  producers  in  industry,  science  and  the  motion 
picture  capitals  of  the  world,  share  the  same  satis- 
faction with  Arriflex's  production  economy,  perform- 
ance and  dependability.  From  missiles  to  microbes, 
in  studio  or  on  location,  you  can  depend  on  Arriflex. 


WRITE  FOR   NEW  CATALOG 


'mm 


From  the  microscope  to  the  missile  range.,  .from  spot  locations 
to  sound  stages. ..  Arriflex  professional  motion  picture  cameras 
are  the  dominant  choice  of  filmmakers  in  science,  industry,  and 
entertainment.  They're  lightweight,  rugged,  tremendously  versa- 
tile -  uniquely  suited  to  a  range  of  applications  virtually  without 
limits.  Here  are  some  of  the  features  that  give  Arriflex  cameras 
their  remarkable  capabilities: 

•  MIRROR-SHUTTER  REFLEX  VIEWFINDER  •  REGISTRATION- 
PIN  FILM  MOVEMENT  •  21"-DIVERGENCE  3-LENS  TURRET  • 
CONTOUR  HAND  GRIP  •   FRAMES-PER-SECOND  TACHOMETER 

•  COMPLETE  ACCESSORY  SYSTEM  .  .  .  lenses,  standard  and 
special-purpose  electric  drives,  power  supplies,  time-lapse  equip- 
ment, film  magazines,  sound  blimps,  tripods. 

•YOU  ARE  INVITED  to  send  us  a  description  of  your  special  use  of  Arriflex  equipment. 
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'Ttrihi'  ^i'^  i.. ' 


PRODUCTION:  EUROPE 

NORDISK  FILM  GROUP: 

ing;  sound  studio;  projection  rooms;  cutting 
rooms;  stages;  dubbing. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion-  Pictures:  Blacksmiths  Aiifiivcrsary 
(Blacksmith  Union);  Browns  Movements;  Christ- 
mas Stamps;  Mysore  (Goveniment);  Grass  (Ag- 
ricultural Infonnation  Office);  He-She-aml  the 
Money  (Savings  Bank  Assn.);  3  Girls  in  Paris; 
Whose  Girl  Are  You?  (self-sponsored).  Dubbing 
for  Walt  Disney  Prods.;  Nat'l  Film  Board  of 
Canada;  and  others;  appro.ximateh'  20  advertis- 
ing films  for  various  Danish  advertising  agencies. 

ORrON   FILM   INC. 

Middelfartvej  121,  Odense,  Denmark 

Phone:  (09)  12-75-18 

Date  of  Organization:  1947 

Tage  Larsen,  President 

Ebbe  Larsen.  Director 

Lionel  Chisnall.  Sound  Engineer 

Kristian  Seeberg,  Script 
Services:  Production  of  16mm  and  .3.5mm  docu"- 
mentar\',    industrial,    educational    and   TV    films. 
F.^cilities:  Camera,  light  and  sound  unit.  16mm 
and  3.5mm  cinema. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictikes:  Electrical  Motors  (Thomas 
B  Thrige);  The  Island  of  Bornholm  (B  P  Gas)- 
The  System  of  Sana  (F\ens  Saekkekompagni)  ■ 
tamj-Tale  and  Reality  (The  Tourist  Assn.  of 
Odense).  TV  Film:  A  Corner  of  Greenland  (no 
sponsor  indicated ) . 


FINLAND 

OY   CENTRA-FILM    AB 
Merimiehenkatu  31,  lloKinki.  Finland 
Phone:  53146 

Date  of  Organization:  1960 

Associated  Companies:  Centralfilm  A/S,  Cop- 
enhagen. Denmark.  Centralfilm  G.m.b.H., 
Hamburg,  German\ .  Ontralfilm  A  S  Oslo' 
Norxvay.  AB  Centralfilm,  Stockholm.  'Swed- 
en. 

Mrs.  Singa  Sandelin.  Mamigirig  Director 
Services:     Motion    pictures    and    slidefilms    for 
government,   business   and   industrv    (li\-e   action 
and    cartoon).    Facilities:    Film    and    recording 
studios  « ith  full  equipment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Onio  (Liiit;is);  Van  Iloulen 
Cacao  (Liikcmainonta);  Opo  Washing  Machine 
(Sek);  Halex  Toothbrush  (Finn-Ad);  P/u7i;).« 
Radio  (Philips). 


NORWAY 

CENTRALFILM   A/S 

Akebergveien  56,  Olso,  Norway 

Phone:  67-63-93;  Telex:  1926 

Date  of  Organization:  19.53 

Associated  Companies:  Centralfilm  AS,  Cop- 
enhagen, Denmark.  OY  Centra-Film  AB, 
Helsinki,  Finhind.  Centralfilm  GmbH,  Ham- 
burg, Germany.  AB  Centralfilm,  Stockholm, 
Sweden. 

Knut-Jorgen  Erichsen,  Managing  Director 

Kjell  Austad,  Assistant  Manager 
Services:    Production   of  all   types   of  sponsored 
fihns  and  slidefilms.  F.\cilities:  Studio  with  200 
KW;   .3.5mm   and    16mm   cameras:    recording   and 
cutting  equipment;  theatre. 

RECENT      PRODUCTIONS      AND      SPONSORS 
Motion-  Pictures:   Banking  and  the  Community 


CENTRALFILM  A/S: 
(Commercial  Banks  of  Norwa\-);  How  to  Make 
Good  Coffee  ( Norwegian  Coffee  Committee); 
Room  for  a  Car  (Oslo  .Municipality).  Slidefilms: 
Weeklies  as  Advertising  Medium  (Assn.  of  Week- 
lies in  Norwa\);  How  to  Lay  a  Table  (group  of 
sponsors);  Untitled  for  Norwegi;ui  Unilever 
Assoc;  Philips;  Garrard;  General  Motors;  and 
manv  others. 


SVEKON   FILM 

Seiersbjerget  7,  Bergen,  Norway 
Phone:  14688-14680 

Date  of  Organization:  1950 

Haakon  Saiulberg;  Sverre  Sandberg,  Owners/ 
Managing  Directors 
Ser\tces:  16mm  and  35n-im  film  production  of 
documentary,  educational,  public  relations  films. 
F.acilities:  16mm  cameras;  35mm  .\rrifle.\,  16- 
mm  single  and  double  system  recording;  sound 
studio  with  Ifimni  magnetic  recording. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion-  Pictures:  Two  Boys  With  Carrier 
Pigeon  Lucky  (Norw.  For.  Dept.,  Norw.  Sea- 
inens  Churches);  Fana  Kommunc  (Fana  Kom- 
mune);  Bergen  Anno  1963  (Bergens  Privatbank); 
Pyjamas  (Lepsoe  Fabrikker);  Naturparker  i 
Vesten  ( self -sponsored ) . 


SWEDEN 

AB  CENTRALFILM 
Kaknaes,  Stockholm  NO,  Sweden 
Phone:  63-14-30 

Date  of  Organization:  1947 

Associated  Companies:  Centralfilm  A  S, 
Copenhagen.  Denmark.  Ov  Centra-film  AB. 
Helsinki,  Finland;  Centralfilm  GmbH,  Ham- 
burg, Germain .  Centralfilm  A  S,  Oslo,  Nor- 
way. 

Per  Olaf  Nuhiima,  President 
Services:    Production   of  all  types  of  sponsored 
films  and  slidefilms.  F.\cilities:  Studios,  cameras, 
cameramen,    recording,    cutting   equipment,    lab- 
oratories, etc. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Whij  Asea?  (Asea);  Untitled 
(AB  Astra).  Slidefilms:  Source.*  of  Power  (Stal- 
Laval).  CoMMEHCi.iLs:  for  Pepsodent  (Lintas); 
cars  (SAAB). 


SVENSKA   AB  NORDISK   TONEFIIM 

Apelbergsgatan  58,  Stockholm,  Sweden 
Phone:  23-71-60 

Date  of  Organization:  1929 

P.  G.  Linden.  Managing  Director 

Fred  Terselius.  Sales  Manager 

Lars  Werner.  Production  Manager 
Services:  Production  ser\ices  in  35  and  16mm 
for  documentar\,  education,  PR,  advertising  and 
training  films,  spots  and  slides.  Distribution  of 
sponsored  films  for  non-theatrical  screening.  F.\- 
cilities:  Special  \.  V.  department.  Stage  and 
sound  studios.  Editing. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictuhk.s:  Sorrkoping  (City  Author- 
ities); Ferrum  (LKAB  .Mining  Co. ) ; '  Afoms-  in 
Everyday  Life  (State  Power  Board  &  Atomic 
Energy  Commi.ssion);  The  Skanstull  Building 
(Folksam  Insurance  Co.);  A  Growing  World 
(Swedish  Metal  Workers  Union). 


^ 


SPAIN 


Potomac   Films,    Inc. 
Joaquin  Maria  Lopez  68.  Madrid,  Spain 

Hugo  Serra  Hamilton.  Representative 
(See  complete  listing  in  Washington,  D.C.) 


SNWITZERLAND 

Interlingual  Television,  Inc. 
Engadinstr,  6,  Chur,  Switzerland 

H.  Hats,  General  Manager 

(See  complete  listing  in  Tokyo,  japan) 

Vcrvin,  Inc. 

(Video  and  Visual  Information  Films) 
31  Grande  Rue,  Geneva,  Switzerland 
Phone:  26-21-27 

N.  Z.  Moreno,  Vice  President  &  Manager 
(See  listing  under  New  York  City) 


TURKISH   PRODUCER 


BAYSAL  FILM 
Taksim  Sarayi,  Istanbul,  Turkey 
Phone:  44  77  78;  44  77  79 
Date  of  Organiz;ition:  1949 
Kemal  Baysal,  President,  Executive  Producer 
Sami  Guner,  Director  of  Production 
Turgut  Oren,  Ali  Ugur,  Sumer  \'atan. 
Cameramen 
Services:    Specialists,   color  motion  picture  pro- 
duction.   35mm    correspondent    for    CBS,    ABC. 
New    York;    BCINA,    London.    Public    relations, 
theatrical,   television   shorts   in   color  or  black  & 
white.  Facilities:  Complete  color  laboratory  fa- 
cilities;  two  35mm  Arriflex,  two   16mm  Paillard 
Bolex  cameras,    16mm   and   35mm   zoom   lenses; 
CinemaScope  lens;  35mm  widescreen;  ColorTran 
lighting  equipment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion-  Pictures:  En  Fazia  (Turkish  Istanbul 
Bank);  yectetin  Ciftligi  (Turkish  Ziraat  Bank); 
Cam  Sanayimiz  (Turkish  Ghiss  Mfg.  Corp.); 
Mohiloil  1963  Ekonomik  Oto  Yarisi  (Mobiloil 
Co.  of  Turkev);  Eregli  Steel  Construction  (Kop- 
persCo.  U.S.A.). 


AFRICA 

FACTUAL  FILMS   LIMITED 

P.  O.  Box  8290,  Nairobi,  Kenya 

Phone:  Nairobi  27704 

Date  of  Organization:  1958 

John  C.  Gee,  Managing  Director 

Luke  Broadley,  Technical  Director 
Services:  3.5mm  and  16inm  production  of  ad- 
\-ertising.  public  relations,  industrial  and  educa- 
tional films.  Personnel  equipment,  transport,  pre- 
view theatre  and  studio  rental.  Courier-camera- 
man service  for  photographic  assignments.  Fa- 
cilities: 35mn-i  and  16mm  cameras;  Magnasync 
recording  and  dubbing  equipment;  Kellar  Cinette 
sound  s\nc  editing;  16mn-i  pre\iew  theatre. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Picttoes:  Dudumaki  (Tw-iga  Chemical 
Industries  Ltd.);  Tusker  Pamoja  (Keiua  Brew- 
eries Ltd.);  Banco  Beds  (Kenya  Bolts  &  Nuts  Mfg. 
Co.  Ltd.);  Go.s-4-age  Shirts  ((Commercial  &  Indus- 
trial Combine  Ltd.);  Antipar  (Burroughs  Well- 
come &  Co.,  East  Africa) . 


Late   Listings   .4ppear   in   Siippleinenl 

t!r  Additional  listings  of  overseas  pro- 
duction companies,  received  too  late  to 
be  included  in  these  pages,  will  be  pub- 
lished in  the  First  Production  Review 
Supplement,  scheduled  to  appear  shortly 
after  midyear.  Write  for  listing  data,      gj* 
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STUDIOS:    AUSTRALIA 

ARTRANSA   PARK   TELEVISION    PTY.    LTD. 

\\  jrriim:ili  l!i]a(l.  French's  Fort-st, 
Sydiiiy.  New  Soulli  Wales 

Phone:  JV  9.ill;  Cahle:  Artfilin  Sydney 

Date  ol  Oriiaiiizatioii:   1956 

Branches:  21.S  High  Street.  Kew.  Xitturi.i,  Mel- 
bourne, P.  lirftnell,  iu  Clmrfit-.  229  West 
43rd  Street.  New  York  .36.  N.V..  H.  Hiiglies. 
Intirnuthmal  Rvprcscntativc. 

J.  H.  .\I.  Oswin.  Cviierul  Manager 

L.  Becker.  Munufirr 

S.  Hiiiyinson,  Axsi.slant  .\/<(H««(r.  Admin. 

R.  A.  Becker.  Ctucral  Sd/c.v  Manager 

J.  Pegus.  S(i/c.s  Manager 

A.  Ezard.  Senior  Producer-Director 

A.  R.  Litchfield.  Mgr..  Doeunientartj  Devel. 

C  Lowry,  Mfir..  Prod.  Faeilities- 

E.  Taylor.  Director.  Pbotograpluj 

C.  Pike,  .\niination  Director 

C.  WooKcridge.  Art  Director 

R.  Moore,  Recording  Director 
Seh\'ice.s:  Feature  production.  '\\  jirograni  pro- 
duction, T\"  commercials  and  theatrical  advertis- 
ing films,  documentan. .  training  and  industrial 
films.  Efjuipped  to  handle  film,  \idrotape,  ;mima- 
tion  production.  F\t:ii.n  iKS:  3-5  and  16nmi  film 
production  ecinipmeut.  Mitchell  BN'C  .\rritlcx 
cameras;  Oxherry  optii-.d  ]irinter  and  animation 
camera;  Westrex.  Nliiguasync  sound  e(iuipinent. 
Sound  .stage.s,  lighting,  etc.  \ideotape  installation 
—  3  Ampex  recorders  with  selective  editing. 
RiCENT  PRODUCTIONS  AND  SPONSORS 
Motion  Picti'HIJs;  {hocnsland  Sp<  {tacidar  i  ,\u- 
sett  Transport  Industries);  Curhug  Story  (Aus- 
tralian Paper  Mfrs.);  A  Bird.',  Etje  \'iVif  (Gordon 
Edgell  &  Sons  Ltd. ) ;  Corrosion  Control  ( Dunlop 
Rubber  Co.).  TV  Skbiks:  for  \arious  sponsors. 


AUDIO   VISUAL    PROMOTIONS   PTY.    LTD. 

.572  Princes  IIigh\\a> .  Rockdale.  New  South 
Wales 

Phones:  .iS  7108:  .59  7303 

Date  of  Org;uiization;  1961 

James  Finnegan,  President.  Exec.  Producer 

Shirley  l'"iiuiegan.  Treasurer 

Ronald  Sheward,  Writer-Director 

Tony  Eden,  Art  Director 

Ron  Clark,  Marguerit;i  Sheward.  .Artists 
Services;  Sound  slidefilms,  motion  pictures  for 
public  relations,  sales  promotion,  dealer  and  sales 
training,  education,  sales  meetings  and  technical 
training  ;uid  .selling.  Fairchild  400  Hear  \'iew 
Projector  distributor.  Fa<  u.nii-s;  Linhof  and 
Nikon;  .\.  \'.  P.  copy  st;nid;  lighting  for  studit) 
and  location  pliotogi.qilis ;  studios,  d.irk  rooms. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Slidefilms:  Getting  It  in  tlie  Seek  (Hytest  .\xe 
&  Tool  Co.);  Success  Story  (Primu.s);  Ga.sk-O- 
Seal  (Parker  Hannifin  C^orp.,  .Aust.  Asbestos); 
Led-Plate  (Armite  Labs.  Aust.  Abestos);  A  Fam- 
ily of  Tapes  (3M  Co.);  The  C.olden  Value  Story 
(Simmons  Bedding  (jj.);  Philips  Tope  firror(/.s 
(Philips  Electrical  Industries);  Simply  lieautiful 
(Arthur  G.  Wilson  Pty.  Ltd.);  Lockheed  Hrakcs 
(British  Automotive  Industries);  Wied  Control 
in  Wheat;  Weed  Control  in  Carrots:  Domalol 
i  Geigv  .\sia ) . 


CAMBRIDGE  FILM   AND  TV  PRODUCTIONS 
PTY.    LTD. 

221  lVlh;un  St..  C::irlton  N.  3.  Melbourne, 

\'ictoria 
Phones:  34-2166-7-8;  Cable:  CAMFITEL 
Date  of  Organization:  1949 
W.  \'.  Morgan.  Chairman 
George  Morcimi.  Manager 
Andrew  Swansoii,  Director 
Edmunds  Gailis,  Secretary 


CAMBRIDGE  FILM  AND  TV: 

Em  Daw.s(m,  Editor 

Reg  Morell,  Doeunn  niary  Promotion 

Kevin  Fraiizi,  Editor 

Ken  Boudrie,  Grip 

Diane  Mooney,  Cutter 

Lynette  Chandler,  Reception 

Seiutces;  Producers  of  cinema  and  T\'  conuner- 
cials,  business  and  documentar\  films,  slidefilms, 
etc.  Fa(  u.niEs:  3.5nnn  and  16nnn  .Vrriflex  cam- 
eras. 3.5nMn  Mitchi'il;  studio  crani'.  mixing  con- 
sole, interlock  hicilities.  ;iiiiTn;iti(>u  tallies,  preview 
theatre,  optical  etiects. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pi<  tires:  Blueprint  to  Progress  (Con- 
zinc  Kiotinto  of  .-Vustralia  Ltd.);  The  Grosvcnor 
Story  (Mvttons  Ltd,).  TV  Commehci.^ls;  for 
B.A.L..M.  Paints;  Cadbury- Fry-Pascal  P.L.;  Trans- 
Australia  Airlines;  Nugget  Pty.  Ltd.;  Kodak 
(.•Vasia)  Ptv.  Ltd.;  Ro;id  Safetv  Council;  Nicho- 
las Pty.  Ltd.;  Philip  Morris  (Ausl.)  Pty  Ltd.; 
Moca|);ui  Coffee;  .Vstor  Products  Pt\ .  Ltil.;  Radio 
Corp.  Pt\ .  Ltd.;  .Monier  Besser  (Besser  Bricks) 
Pt\.  Ltd.;  Sterling  Clothing  Co.  Pty.  Ltd.;  Al- 
len's Ptv.  Ltd. 


LEX   HALLIDAY   PRODUCTIONS 

39   Pitt   Street,  Sydney,   New   South  Wales 

Phone:  27-6557.  Cable:  Austfilm 

Date  of  Organization:  1951 

Lex  Halliday;  Jean  Halliday ,  Directors 
Services:  16  and  35mm  industrial  and  documen- 
tary productions  in  association  with  Australian 
Instructional  Films  Pty.  Ltd.  Liaison  with  interna- 
tional feature  film  producers.  Facilities:  35mm 
and  16inm  e(pii|)nient  and  lacilities. 

RECENT      PRODUCTIONS      AND      SPONSORS 

MiiiKiN  Pkti'IUCs;  Sydney  Cove  (.>\.M.P.  So- 
ciety); Meat  with  Care,  revised  ( St;ite  Meat 
Bo;ir(l);  Siirirr/  .Assistance  Xed  KeUey  (U.K. 
I'eature.).  T\'  Seiues:  Crowded  Years,  script- 
production    supei-vision    (no   sponsor   indicated). 

PERIER    FILMS   PTY.    LTD. 
PERIER   PRODUCTIONS   PTY.    LTD. 
24  Jamison  St..  Sydne> .  New  South  Wales 
Phones:  27-6527;  27-4049 
l);ite  of  ()rgaui/,:ition:  1947 
Heg.  Perier,  .Managing  Dir.   Exec.  Prod.  Dir 
Mildred  Flynn.  Director/ Exec.  Producer 
Ron;dd  Collins.  Film  Editor 
I.iUia  Nicholson.  Colour  Tran.sparencies 

Seiivk:es:  Producers  of  Ifimrn  doiurnentary .  edu- 
cation, business  and  T\'  lilms;  35nnn  color  film- 
strips;  35inm  color  still  photogr:iph\ ;  35mm  color 
tr;uisparriic\  lil)r;n\ ;  commercial  :md  iii<luslri:il 
photograplu'.  Facilities:  Sound  studio  ;md  edi- 
ting faeilities.  16mni  Cine  Kodak  Specials;  16mm 
magnetic  sound  recording  ecpiipinent;  tiiue-kipse 
eciuipment;  .3.5nHU  still  camer;is  ;nid  .5"  x  4" 
ecpiipment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoiioN  I'll  riTUs:  C  .\V .  60  i  A.H.C.  Fngrg.  NSW 
Pty.  Ltd.);  Don't  Be  a  Fall  Guy;  Don't  Start 
Off  with  an  Accident  (  Dept.  of  L;il)our  and  In- 
dustiA  ) ;  Design  for  F^xpansion  (Smitli,  Kline  (« 
l''reiich  L:il).  Pt\'.  Ltd.);  .Atoms  for  Everyday 
(.Vnst.  .Vtomic  Energy  Commission).  T\'  C.eisi- 
MEHCHLS:  Series  for  Sunbeam  Corp.  Ltd.;  ;uk1 
others. 


PRODUCTION:   PACJ  FJC 

SENIOR  FILM  PRODUCTIONS: 
Keith  Houuslow,  Co.  Director /Producer-Dir. 
Leu  Heilnian.  Co.  Director  Lighting  Dir.. 

Chief  Cameraman 
Bruce  McN;uightou.  Documentary  Cameraman 
Robin  C:opping,  Live  &  S))('c.  Effects  C'man 
David  Bilcock,  |r..  Film  Editor 
Sehvkks:    .35nun    motion    pictures,    audio-\  isu:il 
.Smm    films    for    l':urcliilcl     Projectors;    slidefilms 
for    ;idvertis!ng,    public    rcl.itions,    sales    tr;iiniug. 
education    and    T\';    documentaries    for    industr\. 
Specialized  color  and  b&w  still  photograph).  T\' 
slides.  F.\cii.iTiEs:   .50'  x  .50'  .sound  stage  sound- 
proofed   for    lip-sync    filming;    cydorama;    .'^.ounu 
N.   C.   Mitchell  with  blimp,   two  35nim   Arriflex 
cameras    with    zoom    Luid    macro    lenses;    single 
frame  stop  motion  motors  for  .\rrillex  iiiid  Mitch- 
ell camer;is;    H;il)>    dolly.  Mole-Richardson   sound 
boom;   full   ligliting   ;uid  sound   recording;   35nim 
Moviola;  16mm  .uid  35mni  projectors  with  double 
heiuls. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Piciiiu-is:  7"()  Our  Mutual  Bi  n<  jit  i  Ford 
Motor  Co.  .\ust.);  Sight  Salary  and  Survival 
(Optical  Prescription  Spectic.il  Maker);  The 
Keyword  is  Quality  (Aust.  Wool  Bureau);  Un- 
titled (Japanese  Wool  Textile  Industry  1. 


JAPAN 

Cinecom-Japan 

9.2  Chome.  Seud:igaya.  Sbil)n\a,  Tok>i>.  Japan 

enable;  I'ukun;ig:i 

T.  Fukmiag;i.  Far  East  Re)>resentat'ive 
(  See  complete  list'ug  under  Ciuecoin 
International  Regina,  Sask.,  Canada) 

EDUCATIONAL  FILM   EXCHANGE,    INC. 

3  C;in/a  Nislu  (i-chome.  Cluio-Ku.   Icikvo 

Phone:  571-9.351;  Cable:  Educ:ililuis  I  okyo 

Date  of  Orgauiz:ition;   1949 

E.  Kanazashi.  President 

S.  K\ibota.  S«/(',v  and  Offia   .Manager 

I.  Hirao.  Studio  Manager 

S.  Torii.  Kausai  Branch  Manager 

M.  Imaizumi.  Chuhu  Branch  Manager 

Y.  Yabe,  Kyushu  Branch  Mtoiager 
Sehvk  Es:  Production  and  distribution  (also  rent- 
ing film  lil>r;uies)  of  educalion;d  ;md  cultural 
lilms;  children's  lilms  ( dr.una  ;md  animation); 
T\'  films  :ind  commercials.  Facilities:  21,648 
s<|.  ft.  studio;  tour  stages,  4.592  sq.  ft.;  other 
buildings.  3,963  .sci.  ft.;  600,000  watts  power 
supply;  600.000  w:itts  lighting. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Picri'iuvs:  Country  and  Production  Series 
(Iwaiiami);  V'/ic  Kingdom  of  the  Nile  anil  the 
Sun  (Industrial  Film  Center);  The  Weather  of 
the  Four  Seasons  (llikari  Ilodo);  Future  Full  of 
Hope;  hulependeuec  (Nippon  Eizo);  One  Can- 
not Be  /'oil  Careful  (Sluinju  Eiga);  A  Rabbit 
aiul  a  Wolf;  M'atch  the  Signal;  .\  Slip  'Ticixt 
the  Cup  and  the  Lip  (Chuo  Puppet  Film). 


SENIOR   FILM   PRODUCTIONS  PTY.   LTD. 

88  Acland  Street.  St.  Kalda.  Melbourne.  Vict. 
Phone:  94-2427;  Telex:  SENFIL 
Date  of  Organization:  1960 
David  Bilcock.  Co.  Chairman/Produecr-Dir. 
Nigel  Tulloh.  Managing  Director/Secretary 
Nick  Vastchenko,  Co.  Director /chge.  Slides 
Productions 


INTERLINGUAL  TELEVISION   K.K. 
36-1  Akasaka  Ilitotsugiclio.  Minatoku 

Tokyo.  Japan 
Phone:  4SI-7450 

Date  ol  lucor|)oratiou:   1952 

Affiliates:    Interlingual   T\'-Film   GmbH,   Pien- 

zenauerstr.   4.   .Muenchen   27,   Germany;   E. 

Buimeister.  Mgr.  Interlingual  TV,  Engadin- 

str.    6,    Chur.    Switzerlancl;    H.    Hats,    Gen. 

Mgr.    Interlingual   T\".   Inc..   New   York  36, 

N.  Y.,  U.S.A.' 
.Alexander  Shirokow.  President 
L.  H.  Segerstad,  Director 
M.  Saruhashi,  SaZcs  Manager 
M.  Okada,  Office  Manager  (Continued) 
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FILM 

HEADACHES 

CURED 


Business  Films,  Libraries,  Adver- 
tising Companies,  Film  Distribu- 
tors, Etc.,  Vacuumate  Corporation 
offers  quick  relief  for  film 
headaches— bringing  to  you  many 
services  you  have  urgently 
sought. 

FILM  CLEANING 
INSPECTION 

AND   REPAIR 

• 

SPOOLING  &   SHIPPING 

OF  TV  COMMERCIALS 

• 

FILMSTRIP   CUTTING 

AND  CANNING 

• 

FILM   PROTECTION 

Vocuumote  Corp.  gives  you  the  fine  super 
Vacuumote  film  process  for  protection 
against  wear,  oil,  fingermorlis,  scratches 
ond     climatic     changes. 

• 

FILM   DEPOSITORY 

Films  ore  catalogued  and  stored  with  us 
owaiting    your    shipping    instructions. 

• 

PACKAGING  AND  SHIPPING  OF 
FILMS  .  . .  FILMSTRIPS  AND  DISCS 


NO-EN 

FILM  TREATMENT 


GIVES  TROUBLE  FREE  EXTRA  LONG 

REPEATER  FILM  PROJECTION  FOR 

YOUR  ADVERTISING  CONTINUOUS 

FILMS  . . . 


If    only    a    single    reel    or    many,    Vocuumofe 
will  serve  you   well.  Write  for  information 


v4cyyiii*H 


Specialhts  in 
Film  Hii)idlii!(^  Ser rices 

427  \N.  42nd  St.,  New  York,  N.  Y. 


PRODUCTION:    JAPAN 

INTERLINGUAL  TELEVISION: 

Sehvices;  1 6111111  and  .35iiim  motion  pictnres  for 
bnsiness  and  TV;  animated  and  live,  b&vv  and 
eolor  tor  T\';  stop-motion  work;  rotoseoping; 
sound-color  filnistrips;  foreign  language  film  dub- 
bing. Facilities;  Oxberry  animation  equipment; 
animation  artists;  sound  recording  on  tape,  film, 
magnetic  film,  .\iiipex  and  Magnasync  equip- 
ment. 

RECENT       PRODUCTIONS       AND       SPONSORS 

Motion  Pictuhes;  The  Light  of  Our  Home 
(Mobi!  Oil).  TV  Commerci.4ls;  for  Kity;  Pepin; 
A\'estruz;  Robustan;  animated  commercials  for 
Young  and  Rubicam-Noble  SA,  Mexico. 


IWANAMI    PRODUCTIONS    INC. 

22,  Kanda  Misaki-Cho,  2-ch()mc,  Chiyoda-Ku 
Tok>o,  Japan 

Phone:  Tokyo  (301)  ,3.5.51 

Date  ol  Orgiiniziition;   19.50 

Isaniu  Kobay.ishi,  Miiiuifiiiig  Director 

Teizo  Oguchi,  Executive  Director 

Keiji  Yoshino,  Executive  Director 

,\'obuhiro  Kawakami,  Executive  Director 

Yujiro  Iuaii;inii,  Director 

Seiji  Sosbiziiki,  Director 

Yuzo  Kitahara,  Director 
Sebvices:  Production  and  sales  of  docunieiit;u\ . 
educational,  public  relations,  TV  films,  slides  and 
photographs.  F.xcilities;  16  and  35nim  cine 
cameras;  animation  .st;inds;  .35  and  1 6111m  pro- 
jectors; editing  equipment;  stages. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures;  Steel  —  For  Proffresx  (Kawas- 
aki Steel  Corp. ) ;  Alt  Assistant  Engine  Driver 
(Japan  National  Railwiiys);  The  Suntonj  Land 
(Suutory  Ltd.);  Neiv  Town  in  the  Sky  (Japan 
Housing  Corp.);  Breath  of  Fresh  Life  —  Students 
in  Hosei  University  (Hosei  University).         


SHU    TAGUCHI    PRODUCTIONS,    INC. 

2,  5-cliome,  Shiha-  r;inuir;icho,  .Miuato-ku, 

Tok>'o,  Japan 
Phone:  Tokyo  (431)  ()4()1;  (431  )  4741 
n;itc  ot  Organization;    194S 

Tiikeshi  Kawai,  President-Producer 
Yasushi  Taguclii,  Director-Prochieer 
Services;    16niin  and  35miii  films,  color  or  b/w 
for  business  and  industry;  sales  promotion,  public 
reliitions,  educational,  medical,  scientific  and  tra- 
velog  films.   F.\ciLiTiEs:    3.5iiiiii   N.   C.   Mitchell, 
.■\rriflex,    Eyemo    cameras;     16mm    Cine    Kodak- 
Special,  Bell  &  Howell   Filmo  cameras;    100  kw. 
lighting  eciniiiment;  editing   loom  with  all  iicces- 
sar>    e<iuipmfiit. 
RECENT      PRODUCTIONS      AND      SPONSORS 

iMoTiON  Pictures:  Youthful  Joiuueii  in  Rural 
Japan  (J;ipan  National  Tourist  Assn.);  Milsuhislii 
Heavy-Industries  ( Mitsubishi  Heav\-liidustries, 
Ltd,);  Mitsubishi  Oerikon  Lathe  (Mitsubishi 
Shipbuilding  ;ind  Engineering,  Ltd,);  Electro- 
lyte Solution  (Morisliita  Pharm.  Co.,  Ltd.);  The 
Growing  Sun-Star  (Sun-Star  Dentifrice  Co.  Ltd.), 


Music       SRfc*' 

For  •si^    Film 

Films  and  Film  Strips 

corelil -Jacobs  film  music,  inc. 

723-7lh  Ave.,  N.  Y.  19,  N,  Y.,  JU  6-6673 


JUST   OFF   THE   PRESS! 

YOUR   COMPLIMENTARY   COPY   OF 

FOTOMATION  FILM  TIMETABLE 


Handy  plastic  computer  times 
your  narration,  music,  effects. 
For  slidefilms,  sales  promo- 
tion &  presentations,  TV  ond 
motion      pictures. 


Tell  your  soles  story  in  FOTOMATION  —  using  itie 
popular  TV  commercial  method  of  "quick  cuts,"  with 
stilt  photos,  tronsporencies,  artwork  and  graphic 
color  design!  We  give  your  film  life  and  animation 
with  every  type  of  camera  movement,  zooms,  pans, 
dissolves  —  synchronized  to  modern  percussive  mu- 
sic!   Production    time    is    in    DAYS,    not    MONTHS! 

Get  the   iull  story  with 
your  FOTOMATION    Timetable 

Call  Al  S'ahl  -  2  1 2/ CO  5-2942 


ANIMATED  PRODUCTIONS.  INC. 

1600  Broadway,  New  York  19 


CUSTOM  QUALITY 

(MASTERS  &  DUPLICATES -COlOR  OR  B.&W,) 
(COLOR,  B,&W.,  DIAZO-ANY  SIZE  &  KIND) 

REVERSAL 

FILM  FROCESSIKO 

Workjrints- Release  Prints 

bebell  &  bebell 

COLOR   LABORATORIES,  INC. 

108  West  24th  Street  •  New  York  11 

PHONE:  WAtkins  4-8573  (Area  code  212) 

(  AIII.KS:   L.XII^ilKIIKI.I..  .M-;«   VOBK 

WRITE,  WIRE,  PHONE  FOR  PRICE  LIST  S-2 
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BUSINESS  SCREEN 


Annual  Production  Review 

A  Guide  to  Film  Writers 


ARMINGTON    &    MEISTER 

220Eiisl  illli  SI..  Ntu  V.irk,  N.  V.  10(122 

Phone:  Nir  8-3909  A/C  212 

Date  of  OrganizatiDii:  1960 

H.  K.  .\miiiii'toii.  Writer 

I.  W.  Mcistcr.  industriut  V.  R.  Cousiitluul 
RECENT  SCRIPTS.  PRODUCERS  &  SPONSORS 
.Motion  1'k  tihks;  rirxhiiia  .\/i\.si7(  I'roiinininiir 
Test  Stalion,  /'crv/iiiig  A/i.v.vi/c  Coiii;)i)»i<ii(.v  Test 
Stalion;  Pershing  V.uidimee  and  Control  System 
(Redstoiif  .Arsenal);  classififd  title  (  U.  S.  Joint 
Chiefs  of  Staff);  Gas  Turbine  Power  Plant  (U.S. 
Anny ) ;  Banyakaroli  { White  Fathers  .\lissionar\^ 
Societ\).  Sliuefilmsl  Oierseai  Marking  Proced- 
ures (U.  S.  Army  Tran.sportation  Corps);  Banga- 
lore Tor})edo:  Handling  of  Explosives  (U.  S. 
.Army  Corps  of  Engineers) . 


^ 


HOWARD   W.    BAILEY 
2:!(IS  Surrex  Lane.  Falls  Cluirch.  \  irginia 
I'lionc;  532-274:)  A/C  703 
Howard  W.  Bailex.  Writer.  Diridoi 
RECENT      SCRIPTS,       PRODUCERS       S.       SPONSORS 
Motion  Pichhes:   V.  S.  Coveniment;  spon.sored 
lilms  for  Byron  Motion  Pietnre  Studios;  Norwood 
Studios;  Rainbow  Pictures    !ii<   ;  Wilding,  Inc. 

JOHN   C.   BANCROFT 
15718  North  Campbell.  Cihiea'^o.  Ill,  (i0(i4,i 
Phone:  AKdmore  1-7747  A/C  312 
John  C,  Biineroft.  W'nVer 
RECENT       SCRIPTS,       PRODUCERS      S       SPONSORS 
Motion   I'k  rrnFs:  Saw  Cutting   (Pilot  Prods  for 
.\IIoy   Steels.    Inc. ) ;    Sen   Dinwnsions  in   Lithog- 
raphy (Pilot  Prods  for  Wagner  Litho  Machinery); 
7"/ic  liig  \oise  about  the  Quiet  Home  ( Douglas 
Film   Industries   for   Insulation   Board   Institute); 
.Vo  Business  Like  \o  Business   ( Interlock  Prods 
for  Marcniont).  Si.idi-.fii.m.s:   Three  films   (Atlas 
Film  Corp.   for   Frigidaire);   Prepare  for  Action- 
Fit  for  a  Queen    (Frigidaire);   All  About  Dolls 
(Atlas  Film  Corp.  for  Elkay  Mfg.  Co.);  The  Two 
Worlds  of  Leeo;  The  Leco  Product  Line;  Servic- 
nig  Leco  Equipnient   (Pilot  Prods  lor  l.aboratoiy 
Etpiipmeiit    Co.);    Youth   and  You:    llontenanny 
(Interlock  Prods,  for  Internat'l  Walther  League); 
two  films  (Pilot  Prods  for  DuKane). 


LESTER  S.   BECKER 
H  Bayberry  Lane.  Westport.  Conn. 
Phone:  2.59-6.580  A/C  203 

Lester  Heeker.  Writrr-Direetiir 
RECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
.Motion  PicTrniLS:  lor  Grcs-Hock  Brake  Linings; 
Gabriel  Shock  .Absorbers;  Royal  Crown  Cola; 
Gould-National  Batteries;  Falstaff  Beer;  Pure  Oil 
Company. 

WILLIAM    BERNAL 

40  Titus  Ave..  Carle  PI.kc.  Loii'^  Island.  N.V. 

Phones:  ED  3-f)4(i4;  ED  3-0090  A/C  5I() 

William  Benial,  Writer-Producer 
RECENT  SCRIPTS,  PRODUCERS  t  SPONSORS 
Motion  Pictirfs;  Area  of  Action  (Film  Enter- 
prises. Inc.  for  IBM-World  Trade  Corp.);  Spot 
Radio  Today  (written  &  produced  for  Katz  Agen- 
cy); The  Womanspherc  (.McCall's  .Magazine  & 
Mazin-Wycoff,  Inc.). 


0 


SPENCER   BOSTWICK'S   PIANFIIM,    INC. 
1647  \\  iscousin   \\e..  \.  W  ..  \\  aslunulini. 

D,c;. 

Phone:  CO  5  4161  A/C  301 

Date  of  Organization;  19.58 

Spencer  Bostwick,  Oinicr  —  Head.  Script 
Production  and  Sloryhoard  Services 

Barbiira  Boss.  Editorial  Assistant 

Sara  Bostwick.  Head.  Music  Sr  rriri  v 
RECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
Motion  Pictuiies:  Fabrication  of  Brazed  Piping 
( series  of  scripts  and  storyboards  for  U  .S, 
Na\y);  Polaris  Weapons  System.  Variable  Depth 
Sonar  (U.  S.  Navy);  Jezebel  Weapons  System: 
Historical  Series  (Jam  Iland\  Organization). 
Muppet  T\'  Spots  (  Pidilie  Ser\  ice  ;innouncement 
series  for  the  Feder;d  Housing  .Vdministration) . 
Smdefilm;  To  the  Children,  with  Love  (U.  S. 
Public  Health  Service).  Live  Show;  Research 
and  Development  Progress  Report  ( Federal  Avi- 
ation .Agency).  Film  Tre.vtments:  Manufactur- 
ing Development,  Stop  for  Profit  (General  Mo- 
tors Corp.). 


RICHARD   W.    BRUNER 
197  Bradle>    \\enne,  Bergeiinelcl.  \.  J. 
Phone:  DU  5-37.51  A/C  201 
Date  of  Organization:  1963 
Richard  W.  Bruner.  Writer,  Producer 
Rosemary  II.  Bruner.  Secretary 
RECENT       SCRIPTS,       PRODUCERS       S.       SPONSORS 
Motion   Pictihes;    M  tk   T  Cluuiicah   (.M   &  T 
Chemical    Corp.):    Freedom    Ride    (Congress   of 
Racial  Equality ) . 


0 

COE-PEACOCK,    INC. 

fioxernor's  House.  S400  Wisconsin  .\\c. 
Washington  14,  D.  C. 

Phone:  656-5240  A/C  301 

D;ite  of  Organization:  1961 

Lowry  N.  Coe.  Jr.,  Partner 

Clifford  L.  Peacock,  Partner 
Seiivices;  Scripts  for  motion  pictures,  slidefilms. 
meeting  progr;iins  ;md  present;itions.  F\<u  itifs: 
W'litiiig.  lilin  x'ieuing.  Moviola,  icw  iiuK. 
RECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
.Motion  Pictches:  Higher  and  Wider  (Maftco 
.\ssoc.  for  Ex-Cell-O  Corp.);  ]amboree  at  Mara- 
thon; Wyoming  Snapshoot  (NLittco  Assoc,  for 
Paramount);  1963  Buick  Open  Golf  Tournament: 
Buicktown  1964  —  1964  Buick  Announcement 
(G.M.  Photo  for  Buick);  Embassy  Murines:  Ma- 
riiic.v  and  Missiles  ( U.  S.  .Marine  Corps);  Go  GM 
Automatic  -  All  the  Way  (G.M.  Photo  for 
I'nited  Motor  Service);  Imagrs  of  .\mcrican  Life 
zi:2  (U.S.I.A.  -  InternafI  TV);  Magnetic  Tapes 
(lBM);Smoo//i  Sai7ing  (G..M.  Photo  for  Pontiac); 
Consumer  Products  Power  Forum  Presentation 
(We,stinghouse);  Xew.treel  of  \cw  Products 
(Gener;d  Electric);  Paris  Air  Show;  A  Traveler 
Meets  .\ir  Tragic  Control  ( Federal  .^vLition 
.\gency);  Anatomy  of  a  Landslide  (G.M.  Photo 
for  Chevrolet);  Kitchens  Around  the  World 
(G.M.  Photo  for  Frigidaire).  Slidefilms:  Dixie 
Home  Products  —  1964  (Dixie  Cup);  and  many 
others. 


CREATIVE   IMAGES 

115  West  71st  Street.  New  York.  N.  V.  10023 

Phone:  SU  7-2626  A/C  212 

D.ile  of  Org;iniz;ition:  19.57 

H.UACV  Yale  CIross,  Wri((  r 
RECENT  SCRIPTS,  PRODUCERS  i.  SPONSORS 
Motion  Pictihes:  City  of  Oi>portunity.  Siw 
York:  1964.  8.()()0.00()  Masters  (New  York  City- 
World's  Fair  Production ) ;  Zii  Your  Hands  ( West- 
ern Electric);  In.iide  Yankee  ( Westinghouse 
AEC);  Odds  &  Ends  i  L'.S.  Dept.  of  State-AID); 
The  Promise  of  Empire  (New  York  State:  360° 
Theatrama  Production.  New  York  World's  Fair); 
The  Service  Beyond  (National  Board  of  Fire 
Underwriters  Centennial  Film ) ;  Zero  to  Infinity. 
The  Story  of  Flight.  The  Story  of  \.ASA 
(N.A.S.A.). 


RICHARD    P     CREYKE 

2019  Grove  Street.  Glemiew,  Illinois 

Phone:  724-4071  A/C  312 

D;ite  of  OrgiUiization:  1956 

Richard  P.  Crexke.  Writer 
RECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
Motion  Pic;Tinhs;  .Aci/io  Ceram-Spun  St(  <  I  iuh- 
ing  (.'\meric:m  Cast  Iron  Pipe  Co.);  Youth  Physi- 
cal Fitness  ( Dougkis  I'ilm  Industries  lor  Presi- 
dent's CTouncil  on  Y'outli  Fitness  &  I'ield  Enter- 
prises Education  Corp.);  .Vfit  World  of  K  (Em- 
pire Photosound  for  Internat'l  Minerals  &  Chem- 
ical Corp.);  Big  Mountain  of  Fun  (Empire  Photo- 
sound  for  Gre;it  Northern  R;iilroad);  It's  .\ll  in 
the  Wall  (Reid  H.  Ra\  Film  Industries  lor  Zono- 
lite  Di\'..  W.  R.  (iraee  &  Co.):  edue;itioiKil  lilms 
(Cenco  Educational  F'ilins  ;uid  John  Colburn 
Associates);  Wild  Kingdom,  series  (Don  Meier 
Prods  for  .NBC-T\).  Sliuefil.ms;  Becline  to 
Success  (John  Colburn  Associates  for  Beeline 
F'ashions.  Inc.);  Anatomy  of  an  Error;  Bankers 
All!  (Reid  H.  Ray  Film  Industries  for  F"inancial 
Public  Relations  .■Vssn.);  Key  to  Customer  Service 
(Reid  H.  Ray  Film  Industries  for  Consumer 
F'nance  A.ssn.). 


EDITORIAL   SERVICES,   INC. 

127(i  We-I   lliird  Slreel.  Cle\  ekmd.  Ohio  44113 

Phone:  TOwer  1-4.577  A/C  216 

D;ite  of  Iiu-orpor;ition;   1952 

\\  illi:im  D.  Ellis.  Presideut 
RECENT  SCRIPTS,  PRODUCERS  S  SPONSORS 
.Motion  Pictihes;  Selling:  Enjoy  It!  (General 
Pictures,  Inc. ) ;  5  Magic  Mirrors  ( Bobbie  Brooks, 
Breek.  Coty,  Faultless,  I'orinit);  Change-Over 
(Abrasive  Machining  Committee  of  Grinding 
W'heel  Institute);  T/ii.'>  is  the  First  (Fred  A. 
Niles  Communication  Centers);  A  House  is  a 
Love  Story  (Formica  Corp.);  Speaking  of  Money 
(lor  31  banks);  .\slatiphone  (.Astatic);  .\hrasive 
Machine':'  What?  Why?  How?  (Grinding  Wheel 
Institute);  Leverage  (Building  Products  Divi- 
sion. American  Cyanamid);  Selling  the  Package 
( Cyanamid  of  Canada ) . 

JANE   FITZ-RANDOIPH 

977  Ninth  Street.  Bmdder.  Colorado 

Phone:  422-4436 

Date  of  Organization:  19.59 

Jane  Fitz-Randolpli,  Writer 
RECENT       SCRIPTS,       PRODUCERS       £       SPONSORS 
.Motion    Pictures:    Maricopa    County,    Arizona. 
t'.S.A.   (.Maricopa  County).  Sliuefil.ms;  Con.scr- 
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FILM     WRITERS: 

JANE  FITZ-RANDOLPH: 

vatioii  Pnyject  Y.O.U.:  Confidence  for  Life  (Pro- 
fessional Education  and  Research);  A  Place  in 
Space  (Valley  Institute  of  Technology):  Secrets 
of  the  Little  M'orld  (Societ\'  for  Preservation  of 
Oral  Health). 

DON   FRIFIELD 

Home:  321  Rutland  A\e.,  Teaneck,  New  Jersey 
Phone:  833-1421  A/C  201 
Office:  55  \\  est  42nd  St.,  New  York  36,  N.  Y. 
Phone:  LOngacre  .5-5230  A/C  212 

Don  Frifield,  Writer-Director 
Services;   Filmwriting  and  directing,  treatments, 
presentations,   public   reltitions,    slidefilm   writing, 
stor\  boards. 

RECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
.Motion  Pictuhes:  Tlic  Making  of  a  Doctor. 
series  of  3  (V'ision  .Associates  for  Nat'I  Educa- 
tional T\'  &  Merck.  Sharp  &  Dohme);  The  Earth 
in  Space;  Extending  Our  Senses;  The  Dream  that 
Woiddn't  Dotcn  ( Mas  er-Sklar  and  Logos  for 
Xat'l  .\eronautics  &  Space  .\dniin.);  Islands  of 
Seapouer  (.Audio  Prods  for  V.  S.  Navy);  Fluori- 
dation (\'ision  .A.ssoc.  for  American  Dental  Assn.); 
Our  Marina  (Deep  Si.\  Prods);  The  T.O.M.E.R. 
Evaluators  (Campus  Films  for  Institute  of  Crip- 
pled and  Disabled);  The  Four  Seasons  of  Maine 
(Triumph  Films  for  State  of  Maine);  Steclmark 
(Audio  Prods,  for  .American  Iron  and  Steel  Insti- 
tute); Toniorrotc  the  Stars  (Film  Counselors  ;md 
\'ision  .Associates  for  Radio  Corp.  of  .America); 
Schools  Come  First  (\'ision  .Associates  for  Ohio 
Education  .Assn.).  Slidefilms:  Seapowcr:  1964 
(Audio  Prods  for  U.S.  Navy). 

JAMES   B.  GAHAN 

21  Claremont  Ave.,  New  York.  N.  Y.  10027 

Phone:  .MO  6-0025  A/C  212 

Date  of  Organization:  1952 

[ames  B.  C.ahan.  Writer-Director 
RECENT  SCRIPTS,  PRODUCERS  i  SPONSORS 
.MoTio.N  Pictuhes;  Aerospace  Meteorological 
Cliallenge  (MPO  Prods  for  U.  S.  Air  Force); 
Silent  Sentinel  (Carl  Ragsdale  Prods  for  ITT 
Federal  Labs);  For  All  to  Share  (Carl  Ragsdale 
Prods  for  .American  Petroleum  Inst. ) ;  Program- 
med for  Service  (Target  Film  Prods  for  ITT  Data 
Processing);  Approach  to  Infinity  (Target  Films 
for  Univac  Di\. );  Cool.  Char  Water  (lohns- 
Manville  Sales).  Slidefilms:  Carnival  for  ytexico 
(Rapid    .Art    Service    for    Worthington    Corp.). 

ANTHONY   LEE  GORSLINE 

S439  Melrose  Ave.,  W  est  Hollywood  69,  Calif. 
Phone:  OLive  3-0630  A/C  213 

.Anthony  Lee  Gorsline,  Writer-Director 
RECENT       SCRIPTS,       PRODUCERS      t      SPONSORS 

Motion  Pictures:  S-/\',  Saturn  Space  Vehicle; 
S-IV.  Progress  Report  Film  =12  and  editing; 
S-IV.  Progress  Re)iort  Film  5rl3;  Jet  Wings  for 
Tomorrow.  re\ised;  Exploring  the  High  Frontier. 
editing  only  (Douglas  .Aircraft  Co.);  Road  to  Re- 
covery, direction  and  editing  also  ( Enterprise 
Prods  for  Convalariums  of  Calif.);  Shillelagh 
Semiannual  Progress  Report  (.Aeronutronic  Div., 
Philco  Corp. ) . 


MULLING  OVER  A  NEW  MOTION  PICTURE? 

With  48  years  of  budgel-slretching  film  ex- 
perience we'll  gladly  mull  with  you  .  .  .  and 
Ihen  .  .  .  producef 

Sam  0>^leans 

k^PM.3IMI       V^Film   Productioni,   Inc. 
2i  I  W.CumberUnd   Ave.     •     Knonvillc  2.   T«nii. 


0 


OEVESTE   GRANDUCCI 

P.O.  Box  147.!,  St.   Ihomas,  V.  S.  A  irgin 
Islands,  00S02  (Air  Mail,  please) 

Phone:  774-2770  A/C  809  —  call  collect 

Cable:  CiRANSCRIPT 

Date  of  Organization:  1946 

Oeveste  Grandncci,  Writer 
RECENT  SCRIPTS,  PRODUCERS  S.  SPONSORS 
MoriON  Pic;TUHES  (and  othei'  medi;i ) ;  Sales 
meeting  on  film  ( Reid  H.  Ra\'  Film  Industries, 
Inc.  for  Hamm's  Beer);  Credit  Where  Credit  is 
Due  ( the  37  banks  of  the  Farm  Credit  System ) ; 
T/if>  Thief  (Walter  S.  Craig  Productions  for 
Omaha  Chamber  of  Commerce);  Power  for 
Continent  7  ( .Martin-Mariettii  Corp.),  etc.  In 
production:  The  Making  of  a  Tiger  (Reid  H. 
R;i\  for  Louisiana  State  I'niversitv) ;  30  min. 
film  ( .Allis-Chalmers  Mfg.  Co. ) ;  30  min.  medi- 
cal film  (E.  R.  Squibb  &  Sons);  New  Window 
on  the  Universe  (West  \Trginia  New  Y'ork 
World's  Fair  Exhibit  through  National  Science 
Foundation). 

DWINELL  GRANT 

Solebiirv,  Bucks  CA>iint> ,  Penns\l\ania  1S963 

Phone:  297-5204  A/C  215 

Date  of  Organization;  1955 

Dvvinell  Grant,  Science  Writer  &  .\nimiitiou 
De-Signer 
RECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
Motion  Pictures:  Cinecystoscopy  ( .Aegis  Prods 
for  Warner-Chilcott);  Intravenous  Cholangio- 
graphy ( Sturgis-Gr.ant  Prods  for  Squibb);  Emer- 
gency Department  (Sturgis-Grant  Prods  for 
American  College  of  Surgeons);  Dental  Caries 
(Sturgis-Grant  Prods  for  Procter  &  Gamble); 
Pyelonephritis  (DvTiamic  Films  for  Ayerst  Labs). 


BRUCE   HENRY 

Victory  Heights,  Stone  Lake  Wisconsin  54876 
Phone:  Stone  Lake  865-2552 

West  Coast  Representative:  Peter  Thomas. 
Goldstone-Tobias  .Agencw  250  N.  Canon 
Drive.  Beverly  Hills,  C^ilif.  Phone  CR  6-1071. 
( operates  from  mobile  tra\  el  office  when  on 
assignment;  mail  to  Stone  Lake  address  is 
forwarded). 

ROBERT  M.   HERTZBERG 

57  W  est  75tli  St.,  New  York,  N.  Y.  10023 
Phone:  TR3-,J211  A/C  212 

Robert  M.  Hertzberg.  Writer 
RECENT       SCRIPTS,       PRODUCERS       8.       SPONSORS 

MoiioN  PiCTiHEs:  To  Build  a  Schoolh(nisc 
(Pelican  I'ilms  for  Educational  Facilities  Labs); 
two  sales  films  ( Pelican  Films  for  Calif.  Texas 
Oil  Corp.);  .Air  Force  on  Canvas  (Pelican  Films); 
The  Resource  and  the  Challenge;  Potato  Profit 
Secrets;  Teamwork  to  Profit  ( Dick  Durrance 
Films  for  J.  R.  Simplot  Co.). 

CHARLES  E.   HUSTON 

7337  Beechwood  Dri\e,  Mentor,  Ohio 
Phone:  2.5.5-3189  A/C  216 

Charles  E.  Huston,  Writer.  Scripts  and  Lyrics 
RECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
Motion  Pictures:  The  Golden  Year  { Wilding. 
Pure  Oil  Co.);  Moving  Ahead  icith  Easy  (Wild- 
ing, Easy  Appliance  Division,  Hupp  Corp.);  The 
Need  for  Economic  Education.  Everyday  Eco- 
nomic Terms.  The  .\natomy  of  Free  Enterprise, 
Productivity  —  Key  to  Progiess.  Foreign  Trade  — 
Challenge  of  a  Changing  World.  Profits.  Capital 
Equipment  and  Economic  Growth  (economic 
education  series  for  Republic  Steel  Corp. ) ;  The 
Velvet  Curtain  (Cinecraft-Continental  for  .Amer- 
ican Good  Government  Society);   The  Need  for 


CHARLES  E.  HUSTON: 

Modern  Mathematics  (Cinecraft-Continental  fi: 
Education  Research  Council  of  Greater  Clevi 
land);  Youth  Will  Not  Wait  (Cleveland  "Y 
Building  Fund ) .  Industrial  Shows,  Meetings 
Tr.^ininc.  Phogra.ms:  for  White  Motor  Co.,  Good 
\ear  Tire  and  Rubber  Co.,  Eas\  .Appliance  Divj 
sion,  Hupp  Corp.,  Carling  Brewing  Co.  (Wild 
ing.  Inc.);   Formica  Corp.    (Editorial  Services) 

PAUL  W.   JENSEN 

115  South  Benton  St.,  Palatine,  111. 
Phone:  3,58-1137  A/C  312 

Date  ol  Organization:  l;inuary.  1963 

Paul  W.  Jensen,  Writir 
RECENT  SCRIPTS,  PRODUCERS  &  SPONSOR^ 
Motion  Pictures:  A  Good  Night's  Sleep  (Dallas 
Jones  Productions  for  The  Spring  Air  Co.);  Aif»i;. 
able  Vaughan  Walls  (Dallas  lones  Production: 
for  U.  S.  Gxpsum);  Ounce  of  Prevention.  Roan, 
for  Improvement.  Finishing  Gym  Floors.  The 
Finishing  Touch  ( Needham.  Louis  :md  Brorby 
for  Johnson's  Wa.\);  Bare  Minimum.  Sell  Safetx; 
(Gilbert  .Altschul  Productions  for  Nation;il  Safe 
ty  Council);  Democracy  in  Action  (Fred  A 
Niles  Communication  Centers  for  Retail  Clerkj 
International  .A.ssn.);  The  Crowded  Market 
(Douglas  Film  Industries  for  National  Live 
Stock  and  Meat  Board);  The  Bedding  Bu.nrtesi 
(Burt  Munk  &  Co..  for  Sealy);  Dealer's  Choice 
(.AC  Sp;irk  Plug  Division);  Vitogro  franchise 
presentation;  product  presentation  for  annual 
sales  meeting  (Swift  &  Co.).  Slidefilms:  Di.ih- 
wa.'ihers  Mean  Business  (Burt  Munk  &  Co.  for 
Whirlpool  Corp.);  Plan  for  Professional  Selling 
(Square  D  Co.);  The  Fun  and  Fa.tcination  of 
Fishing.  Hook  and  Line  Fundamentals.  Casing 
Fundamentals.  If  Y<ni  Were  a  Fish.  Let's  Col 
Fishing,  Fly  Casting  Fundamentals,  series  of  six! 
( Recreation  Films) . 

DAN   KLUGHERZ 

48  .Arrandale  .A\ciuie,  (ireal  Neck,  New  York 
Phone:  HUnter  2-5737  A/C  516 

Dan  Kluglierz,  Writer 
RECENT  SCRIPTS,  PRODUCERS  S  SPONSORS! 
Motion  Pictxires:  Congress  at  Work  (Nat'I 
Educational  Television  6i  R,adio  Center);  Un- 
titled, writing,  direction  &  production  (Intemat'l 
Television  Federation  for  Nat'I  Educational  T\' 
&  Radio  Center  —  W'estinghouse  Broadcasting). 


DOUGLAS   C.   McMULLEN  -  Script  Services 
34  \\  inton  Terrace,  W  ilton.  Conn. 
Phone:  762-3145  A/C  203 

Date  of  Organization:  December.  1960 

Douglas  C.  Mc.Mullen,  Writer 
Services:  Scripts  .and  storyboards  for  motion  pic- 
tures, slidefilms,  business  presentations. 
RECENT       SCRIPTS,       PRODUCERS       S.       SPONSORS 
.Motion  Pictures:  The  .Ve  u  Road  to  .\butidance 
(Fordel  Films  for  Ca  anamid  Internat'l);  Energy. 
Steam   and   Progress    (.Audio   Prods    for   Babcock 
&   Wilcox);    The    Shapes   and   Sound  of   Profit. 
Winning  the  Worm  War  (Creative  X'isual  Media 
for   Merck   &    Co.);    Documentation    Techniques. 
Decisions  at  Danskammer;  Once  Upon  a  Punched 
Card;  How  to  Succeed  at  Cards;  The  First  Digital 
Dispatch  System   (IBM);  The  MIC  Story  (G.M. 
Photographic  for  MIC);  Tuherculo.sis  —  Labora- 
tory Aids  to  Diagnosis  and  Treatment  (Dept.  of 
Health.  Education  6<  Welfare.  U.S.  Public  Health 
Service,  Communicable  Disease  Center);   Slide- 
films:    How    Friends    Happen;    The    Shapes  of  i 
Next  Year's  Sales;  Fleet  Sales  Facts  (G.M.  Photo- ! 
graphic  for  Buick  Div.). 

ir  The  "star"  over  a  writer's  listing  in  these 
pages  denotes  advertising  text  for  additional 
reference  elsewhere  in  this  issue. 
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BUSINESS  SCREEN 


„  "Quality  Proven' 
ANIMATION  AND  FILM  STRIP  STANDS 

For  all  industrial,  educational  and  professional  requirements 


Designed  to  exacting  professional  standards,  OXBERRY 
UNISTANDS  offer  maximum  versatility  within  a  limited 
budget 

Features: 

Electrically  Operated  Zoom.  (Range  permits  photographing 

art  work  up  to  24  inches  wide.) 

Table  Height  Electrically  Adjustable.  (PEC  only.) 

Table  Allows  Diagonal  Pans  and  Rotation. 

Automatic   Focus  Available,   Adapts  to   Different   Lenses. 

Adaptable  for  Most  Cameras. 


Model  PEC 


OXBERRY CAMERAS 

Model  26  —  16mm 
Animation  Camera 
era  .  .  .  the  first  low- 
cost  camera  designed 
exclusiuely  for  anima- 
tion. 

'  Built-in  stop  motion 
drive,  with  automatic 
forward  and  reverse 
operation,  single  frame 
or  continuous. 

Reflex  type  superim- 
posure  viewing  device 
with  large  viewing 
screen. 

'  Large  fade  and  dis- 
solve scale. 


BEING  READIED  FOR  FALL  DELIVERY 

Model  27  Film  Strip  Camera 

■  .  .  for   single   and   double   frame 
35mm  film. 

•  Rapid  switch  over  from  single  to 
double  frame. 

•  Precision  film  advancement  drive  re- 
peats within  7*-.0015". 

•  Independent  shutter  and  film  ad- 
vancement permits  double  exposure 
without  moving  film  in  camera. 

•  Adjustable  film  plane  readily  permits 
1:1  focus. 

•  Built-in  stop  motion  drive  with  auto 
matic  forward  and  reverse  operation, 
single  frame  or  continuous. 

•  Remote  projection  of  reticle  onto 
table  top. 


Model  TE 


OXBERRY  Model  MP  4200 
Animation  Stand 

Now  available  with  Automatic  eel 
cycler,  interlocked  electronic  zoom 
and  pan  controls. 


OXBERRY   Model  FS-4300 
Filmstrip  Stand 

Now  available  with  variable  limed 
exposure  control  for  new  high  quality 
slow  speed  color  films. 


NEW . . .  Special  Pre  Publication  Offer 

OXBERRY  FILMAKER  SERIES 

VOLUME  I  ANIMATION:  Procedures  and  Techniques. 

List  $9,95,  Hardcover  6%  x  9'/4.  Approx  416  pages. 
Date  of  Publication.  October  1,  1964. 

For  pre-publication  offer  and  information,  write: 
SLOVES  and  FREY,  Inc.,  Publishers 
33  Union  Square  West 
New  York,  New  York  10003 


For  further  information,  write  on  company   letterhead  to: 
03CEtEIRIRV^   CORPORATION* 

38  Hudson  Street,  New  Rochelle,  New  York  10801 
Telephone  (914)  636-8138 

World-wide  sales  and  service  facilities 

Offices: 

7445'/8  Sunset  Boulevard  515  Ipswich  Road 

Hollywood,  California  90046  Slough,  Bucks,  England 

Telephone  (2131  875  2140  Telephone  Slough  2-9666 

"Formerly  called  The  Animation  Equipment  Corporation 
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FILM     WRITERS 


BRUCE  MOODY 

372  Central  Park  West,  New  York,  N.Y.  10025 

Phone:  UN  5-5278  A/C  212 

Date  of  Organization;  1961 

Bnice  Moody.  WrUcr 
RECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
Motion  Pictures:  Intrrnalioiml  Go-Gi'ttcrx  Frs- 
tival:  Atiinuil  Stitritkni  ( Olin  Inteniat'l) ;  In- 
tcrnational  Auard  Wiiiiwr.s  (American  Cviinamid 
Corp);  Medifilm  Report  V  (Schering  Corp.); 
Opining  the  Door  to  Sellinf;  Success  (E.  R. 
Squibb  &  Sons.  Inc. ) ;  Untitled  training  films 
(U.  S.  Army  Pictorial  Center).  Slidefilms;  A 
Product  to  Dream  About;  King  of  the  Topicah 
(Olin  Intemat'l). 

EDWARD    R.    MURKLAND 

27  Bank  Street,  New  Milford.  Cioini. 

Phones:  EL  4-3301;  EL  4-5660  A/C  203 

Date  of  Organization;  1962 

Edward  R.  Mnrkland.  Writer 
RECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
Motion  Pictures;  Hie  Slate  of  the  Art:  It's 
Monday  Morning:  Planned  Cotton  Insect  Con- 
trol; Hereulon  Sales  Film  (Nhitt  Parrel  Prods  for 
Hercules  Powder  Co.);  Innsbruck /Tokyo  —  1964 
(Film  Enterprises  for  1B.\1);  Everyone's  \eigh- 
bor  (Wilding  Inc.  for  .\merican  Newspaper  Rep- 
resentatives); The  Bliss  Biller  Conditioner  (Matt 
Farrell  Prods  for  E.  W.  Bliss  Co.);  Report  on 
"63  ( Matt  Farrell  Prods  for  Burlington  Indus- 
tries); When  They've  Got  What  It  Takes  (Cierald 
Prods  for  AFL-CIO  &  President's  Committee 
for  Hiring  the  Handicapped);  Go  With  Zerex 
(V'.P.l.  Industrial  Prods  for  DuPont);  Untitled 
8mm  training  series  (Matt  FaiTell  Prods  for 
\'idmar.  Inc.);  classified  (Audio  Prods  for  Ray- 
theon); product  announcement  (Wilding  Inc. 
for  Truck  Div..  Iiitcrnat'l  H;irvester  Co.).  Slide- 
films;  This  Is  Huher  ( .Matt  F"arrell  Prods  for 
J.  M.  Huber);  To  Get  Them  in  the  Door  (V.P.I. 
Industrial  Prods  for  Scandinavian  .Airlines  Sys- 
tem); Hereulon  Presentation  (M;itt  Farrell  Prods 
for  Hercules  Powder  Co. ) ;  .Advertising-Sales  Pro- 
motion  Presentation    (WiUlinu  Inc.   for  Texaco). 


C.   A.   NICHOLSON 

6222  Rex  Drive,  Dallas  30,  Texas 

Phone:  EM  8-0903  A/C  214 

Date  of  Organization;  1961 

C.  A.  Nicholson.  Wrifir 
RECENT  SCRIPTS,  PRODUCERS  S  SPONSORS 
Motion  Pictures;  Safety  in  Sports  i  Keitz  & 
Hemdon  for  U.  S.  Air  Force);  Atmosi>here  for 
Learning  (Keitz  &  Hemdon  for  Austin  College); 
Ol>cration  Forward  (\isual  Presentations,  Inc. 
for  Oak  Cliff  Chamber  of  Commerce).  Slide- 
films;  Vitalized  Gasoline  (Ashland  Oil  &  Re- 
fining Co.);  Festival  of  Fabrics  ( |ones-Brown- 
Abrams,  Inc.). 


I 


SINCE  1942L  SCRIPTS 
LIVE  ACTION  SLIDE 
FILMS  I  ANIMATIONI, 
TITLESZOVER  EIGHTY 
EXPERIENCED  PEOPLE 
CREATIVE  ARTS  STUDIO 
814    H  ST  NW/  VilASH    DC 

737   7152 

n\ 
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EDDIE   O'BRIEN  -  THE  WRITER 

300  Danbury  Road,  \\  ilton.  Conn. 

Phone:  762-8400  ,\C:  203 

Date  of  Organization:  1960 

Edw.ard  A.  O'Brien.  Jr..  Writer 

Harriet  F.  Hevman.  Washington.  D.  C.  contact 
Phone;  588-965.5  A  C  202 
RECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
Motio.v  Pictures;  Ski  With  liuiek.  The  Look  of 
Success  (Buick);  Best  of  Best  '64  (Chevrolet); 
\'ew  Dimensions  at  Phiico  (Philco);  Portfolio  of 
the  Engineering  Arts,  Self  Portrait  (General 
Motors  Corp. ) ;  The  Wide  World  of  United  Del- 
co  (United  Delco);  Communications  Control. 
Banking  Premiere.  1030  Road  Show  (IB.\I). 
Live  Presentations;  Four  Saints  with  Buick. 
Buick  Field  Meeting  (Buick).  Slidefilm;  Board 
Presentation  (United  Delco). 


STAN   PHILLIPS 

1 1.50  Delaware  Street,  Denver.  Colo.  80204 
Phone;  534-6494  A/C  303 

D;ite  of  Organization:  1962 
Stanley  C.  Phillips,  Writer-Consultant 
RECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
Motion  Pictures;  Sot  Without  Hope  (Marshall 
Faber  Prods,  for  Colo.  State  Dept.  of  Public 
Health);  Prologue:  The  Boetteher  Center  (Univ. 
of  Denver);  Ballad  of  the  Colorado  Utc  (West- 
ern Cine  Service  for  Colo.  Dept.  of  Public  Re- 
hitions);  Vi.iiting  Surses  Service  (Thomas  J. 
Barbre  Prods,  for  Colo.  State  Dept.  of  Public 
Health);  The  Scope  of  Scopes  (Thomas  J.  Barbre 
Prods,  for  Redfield  Gun  Sight  Co.). 


CARL   PUGH 

13123  S.W.  64th  Court.  Miami,  Fla.  33156 
Phone:  MOhawk  1-9440  A/C  305 

Carl  Pugh.  Writer 
RECENT       SCRIPTS,       PRODUCERS       &       SPONSORS 
Motio.n  Pictuires:  Treatments  ,iiid  scripts  during 
1963  on  confidential  basis. 

LAWRENCE   RAVITZ 
East  Mt.  .\iry  Hoad.  Ooton-on-Hudson,  N.Y. 
Phone:  CRoton  1-9548 

Date  of  Organization;  1953 
Laurence  Ra\'itz,  Writer 
RECENT       SCRIPTS,       PRODUCERS       &       SPONSORS 

Motion  Pictures;  World  of  a  Girl  ( Elektra 
Studios  for  Scott  Paper  Co. ) ;  A  Man  You  Can 
Lean  On  (Elektra  Studios  for  Klopmau  .Mills); 
Introduction  to  Touch-Tone  (Elektra  Studios  for 
A.T.&T.);  Diabetes  (Elektra  Studios  for  Upjohn 
Co.);  The  M'estern  Electric  Story  (Elektra  Stu- 
dios for  Western  Electric  Co. ) ;  The  Sky's  the 
Limit  (Eduard  F.  Cullen  .Assoc,  for  Bethlehem 
Steel  Co.);  Molten  Magic  (Edward  F.  Cullen 
-A.ssoc.  for  Glass  Container  Mfrs.  Institute);  The 
Farmer  and  I  (Hilary  Harris  Films  for  U.S.  In- 
formation .Agency);  The  Squeeze  (Hilary  H.inis 
Films ) ;  Context  ( Mazin-Wyckoff  Co.  for  Na- 
tion's Business  Magazine).  Slidefilms;  Neiv 
Sounds  of  Service  (Elektra  Studios  for  .A.T.&T.); 
McGraw-Hill.  '64  ( M;izin-W\ckoff  Co.  for  Mc- 
Gr;iw-Hill  Pubg.  Co.). 

RIMARK    FILM    PRODUCTIONS 

502  Linden  PUice,  Cranlord,  .New  Jerse\" 
Phone;  BRidge  6-9649 

Date  of  Organization:  1962 
W.  J,  \'an  De  Mark.  Writer-Director 
].  P.  Rimo.  Writer-Director 
Sermces;    Specialize    in    weapon    systems,    com- 
puters and  electronics. 


RIMARK   FILM  PRODUCTIONS; 

RECENT  SCRIPTS,  PRODUCERS  S.  SPONSORS 
.Motion  Pictures;  Inside  Telslar  i  .MPO  Prods 
for  A.  T.  &  T. ) ;  A  Radar  Ohservatory  ( Audio 
Prods  for  Bell  Tel.  Labs);  Sonar  Transmission 
(U.  S.  Navy  for  Bell  Tel.  Labs);  Mobile  Niki 
Hercules  (tl.  S.  .Armv  for  Bell  Tel.  Labs) 
Grour)dwork  for  Space  (Bell  Tel.  L;ibs);  The 
Comi)uter's  Brain  { Tronics  Inc. ) ;  There  Is  A  De- 
fense (.A.  T.  &  T. );  classified  progress  reports 
and  training  films  for  U.  S.  Army.  U.  S.  Nav\', 
U.  S.  Air  Force. 


ANN   AND   RALPH   SCHOOLMAN 

Horton  Road,  Cold  Spring,  New  York 
Phone:  Cold  Spring  5-3609 

Ralph  Schoolman.  Writer 
Ann  Schoolman.  Wri^T  and  Research 
RECENT  SCRIPTS,  PRODUCERS  i  SPONSORS 
Motion  Pictures:  Signposts  ( N'isiori  .Assoc,  for 
Nat'l  TB  Assn.);  Long  Day's  journey  (N'ision 
Assoc,  for  \'isiting  Nurse  Service  of  .N.Y.);  Ag- 
riculture. Research  and  I'oii  (Star  Infoniiational 
Films  for  Charles  Pfizer  &  Co.);  Psychiatric 
Services  in  General  Hospitals  (Campus  Film 
Prods,  for  Americiin  Hospital  .Assn.). 


WILLIAM    L.   SIMON   FILM  SCRIPTS 

2407' i  Eye  St.  N\\  .,  Washington,  D.C.  20037 

Phone:  FEderal  3-7514  A/C  202 

Date  of  Organiziition;  lune,  1958 

William  L.  Simon.  Writer 
RECENT  SCRIPTS,  PRODUCERS  i  SPONSORS 
Motio.n  Pictures:  The  Troidile  with  Archie;  A 
Good  Beginning  (Nonvood  Studios  for  BN.A, 
Inc. ) ;  Don't  Send  Slade;  Who's  a  Short-timer?. 
Case  of  the  Carless  Evaluation  ( Bureau  of  Nav;il 
Personnel);  Vibration  Studies  of  a  Scale  Model 
Saturn  Booster  ( Langle>-  Research  Center);  7'/if 
Building  of  a  Marine  .\viator  (U.  S.  Marine 
Corps);  AJvVSLK-10  Countermeasurr-s  Receiving 
Set.  two  films;  Fa.sf  Transfer  Ei/iiipmenl.  two 
films  (U.  S.  N;ivy);  Untitled  film  in  work  (De- 
sign Center.  Inc.  through  Rainey,  McEnroe,  Inc. 
for  Nat'l  Assn.  of  Food  Chains).  Slidefilms:  The 
Monkey  and  the  Unicorn  —  A  Fable  for  Modern 
Management    ( Nav\'  Office  of  Cost  Reduction). 


STANFORD   SOBEL 
103  Park  Avenue,  New  York,  N.  Y.  10017 
Phoen:  LExington  2-1450  A/C  212 
Date  of  Organization;  1947 
Stanford  Sobel,  Writer 
Ser\tces;  Scriptwriter  for  motion  pictmes,  sound 
slidefilms.  sales  con\entions.  iiidustri.il  li\e  shows. 
T\",  stage  iind  screen. 

RECENT  SCRIPTS,  PRODUCERS  S.  SPONSORS 
Motion  Pictures;  Xerography  (  \  isualscope  for 
Xerox  Corp.);  The  Golden  Stutulard  (\'isiial- 
scope  for  .Audit  Bureau  of  Circulations);  .Voic 
and  Forever  ( X'isu.alscope  for  l'ni\ersit\  Micro- 
films Inc.);  The  Gift  of  Health  (ReidH.  Ray 
Film  Industries  for  .American  .Medical  .Assn.); 
The  People  Behind  the  Power  ( Reid  H.  Ray 
Film  Industries  for  Northern  States  Power  Co.): 
.\dventures  in  Sharps  k  Flats  ( Reid  H.  Ra\-  Film 
Industries  for  H.  &  .A.  Selmer  Co.,  Inc.);  A 
Building  Is  a  Money  Machine  (G.  M.  Basford 
Co.  for  Iron  &  Steel  Institute);  Three  Billion 
(Hilary  Harris  Films  for  Overpopulation,  Inc.) 
Slidefilms;  Cry.ital  (\'isualscope  for  Fostoria 
Glass  Co.);  Batteries  (Visualscope  for  Socony- 
Mobil  Oil  Co.);  Your  Silent  Partner  (Pan-Media 
for  Nat'l  Life  of  Vermont);  Ton  of  Qualitij 
(Visualscope  for  Heublein  Inc.).  S.\les  Con- 
\entions;  for  SsKania  Electric  Prods;  Olin  Math- 
ieson  (\"isualscope);  .Anaconda  Cable;  Shrader 
N'alve;  A.I.S.C.  (G.  .M.  Basford  Co.). 

(WRITER   LISTINGS   CONTINUED   ON    PAGE    178) 
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BUSINESS  SCREEN 


"Hifihluill  Highway"  llil^ 
Drinkiii*:  Orixi-r  l'n>l>l«-iii 

a  With  55%  of  all  traffic 
accidents  traceable  to  the 
drinking  driver,  there  will 
be  few  more  important  pic- 
tures this  year  than  High- 
ball Highway,  a  brief  but 
hard-hittini;  new  12-minute 
color  and  sound  motion  pic- 
ture just  released  by  Char- 
les C'ahill  and  Associates. 
Hollywood.  Calif.  The  com- 
pany is  the  recent  winner  of 
National  Safety  l-ilm  awards 
for    other    recent    work. 

Offered  f  o  r  outright 
print  sale,  the  new  film 
clearly  and  dramatically 
demonstrates  that  casual  or 
social  drinking  and  driving 
just  don't  mix.  It  shows 
[hat  drinking  before  you 
izet  behind  the  wheel  is  just 
.mother  bad  habit  .  .  but 
one  which  can  prove  fatal. 
But  the  tragedy  of  a  lost 
life,  or  even  a  lost  limb,  can 
be  avoided  through  this 
kind  of  education,  gaining 
more  awareness  on  the  part 
of  every  individual  viewer. 
Robert  Young  recaps  with. 
"//  yoii  drink,  don't  drive: 
if  yiiti  drive — don't  drink." 
Intended  for  general 
adult  audiences,  prints  of 
Highball  Highway  are  avail- 
able at  SI 40.  Previews  can 
be  arranged  through  the 
producer.  Charles  Cahi 
and  Associates.  Inc..  5746 
Sunset  Boulevard.  Holly- 
wood 2S.  California.         1^' 


(it'iicrul   Telrpluiiu'   Film 
on  Total  ('oniiiiiiniralion 

The  exciting  concept  of 
"Total  Communication"  is 
depicted  in  a  new  film.  In 
Toiich  With  the  Future." 
sponsored  by  General  Tele- 
phone and  Electronics  Cor- 
poration and  now  available 
for  free  loan  through  Ster- 
ling Movies  L'.S..'\.  offices. 

This  half-hour  16mm 
color  film  examines  varied 
phases  of  research  and  in- 
vention being  explored  to 
increase  knowledge  and  sci- 
entific progress  in  every 
phase  of  modern  life.  It 
also  shows  the  complex 
communication  systems  of 
Polaris  and  Atlas  missiles, 
experiments  with  the  laser 
beam,  the  futuristic  TV- 
phone  and  newly-develop- 
ed giant  strobe  lights  which 
guide  aircraft  to  safe  land- 
ings in  bad  weather.         ^ 


* 


out  of  every  1  LAB  PROCESSORS 

sold  in  the  United  States  last  year 
was  built  by  TREISE/ 


THESE  ARE  FACTS.  Treise  has  designed,  built,  and  In 
stalled  more  Ehtachrome  Processors  than  any  other  manufac- 
turer of  processing  equipment.  We  built  and  mslalled  the  first 
color  processor  ever  made  exclusively  to  process  TV  spot  news 
We  built  and  Installed  the  first  truly  high  capacity  blackand 
v«hite  reversal  processor  lor  a  TV  station.  (It  will  process  in  ex- 
cess of  125  f  p  m  ,  using  standard  formulas  and  temperatures!) 

WHAT  DOES  THIS  MEAN  TO  YOU?  it  means  that  Treise 
engineers  have  the  specialized  knowledge  needed  to  build  any 
size  of  continuous  lab  processor . . .  from  small  B&W  models  to 
giant  100  f.p.m,  color  processors. . .  and  assure  you  maximum 
film  capacity  consistent  with  high  quality  and  within  practic 
able  budget  limits 

TREISE  GIVES  YOU  MORE  THAN  THE  BASIC  3T's- 

"time,  temperature,  and  turbulation."  We  offer  you  the  extra 
quality  you  can  expect  only  from  Treise.  Processors  built  by 
Treise  have  such  desirable  features  as  precision  sprocket  drive, 
Taylor-Fulscope  temperature  controls,  laminated  fibre  glass 
tanks,  plus  the  assurance  of  performance  possible  only  from  a 
manufacturer  noted  for  outstanding  laboratory  experience. 


BUCK  &  WHITE  REVERSAL  PROCESSOR 

Model  IVllOOR  16.  is  designed  to  provide 

high  capacity  B&W  processing  for  TV 

Stations 


EASTMAf*  COLOR  16 /35  mm  PROCESSOR, 

Suill  for  Wilding,  Inc  ,  will  process  positive 

film  up  to  60  f  p  m.,  and  negative  film  up 

toSOl  pm 


Write  for  free  4-page 

Catalog  on  Treise 

continuous  lab 

processors  and 

accessories! 


Al3l9jij^i^A 


CASSIA 


"Naturally,  we  mean  high  capacity  motion  picture  processors! 

REISE  ENGINEERING,  INC. 

1949  FIRST  STREET,  SAN  FERNANDO,  CALIFORNIA  •  EMPIRE  5-3124  (213) 


NUtVlBER  1  •  VOLUtVIE  25  •  1964 


177 


l^^^iAib^:^  . 


FILM     WRITERS 


BRIGHTER  WRITER 
INVISIBLE  WRITER 
$100  TREATMENT 
$40  SCRIPT  MINUTE 
COAST-TO-COAST 
YOU  KNOW  WHO 


RAY  SPERRY 

3841  Highland  Ave..  San  Diego.  Calif.  92105 

Phone:  281-4392  A/C  714 

Date  of  Organization:  19fil 

Ray  T.  Sperry,  Writer 

George  Sperr\',  Writer 
Skhvices;  Motion  picturr  ;infl  slidefilni  script  and 
treatment  \\  riting. 

RECENT  SCRiPTS,  PRODUCERS  &  SPONSORS 
Motion  Pictures:  Operation  Amigo-  Glendalc 
News-Press,  4  .screen  ads  (Cople\'  Prods);  By 
the  Numbers  (Roger  Tilton  Films,  Inc.).  Slide- 
films:  Untitled  (McCidloch  Coip.);  The  Pleas- 
ures of  South  Bay:  Your  Press,  Your  Freedom; 
The  World  at  Your  Fingertips;  Newspapers  in 
the  Classroom  (Copley  Prods). 

GENE  STARBECKER,   FIIMBUILDER 

8700  Manchester  Rd..  SiUer  Spring,  Md. 
Phone:  587-8648 

(iene  Starbecker,  Writer 

Susan  Ward,  Rcscarcli  Assisluiit 
RECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
Mo  HON  PicTUHEs:  Till'  Land  Called  New  jersey. 
Ill'  Commonwealth  of  Virginia  (|ohn  Rransby 
I'liidnctions  for  Humble  Energy  Co.);  A  Step 
in  the  Right  Direetion  i  Norwood  Studios  for  the 
F.K.A.);  No  Time  Wasted  ( Lopatin  Productions 
for  U.  S.  Navy);  Oceanography  &  Meteorology 
(National  Film  Studios  for  U.  S.  Navy);  No- 
body Owns  a  River  (Bureau  of  Reclamation  — 
U.  S.  Dept.  of  Interior);  Report  No.  2-MMC 
( Washington  \'ideo  Productions  for  Fairchild 
Stratos);  S/or;/  Island  (  Kilro\-  Enterprises);  Pro- 
ject Apollo  ( Pelic;in  F'ilms  for  N.\S A ) ;  Horse 
Tick  Fever  (Dept.  of  Agriculture). 


i.   M.   STARBECKER,    INC. 

241  Quincv'  ,\\enue.  New  ^■t)rk,  N.  V.  10065 

Phone:  TAImadge  .3-2384  A/C  212 

Date  of  Organization:  19.54 

I.  M.  Starbecker,  President  &  Trea.mrcr 

E.  N.  Starbecker,  Writer 

M.  Marlow,  Writer 

Steve  Stelean,  Writer 
RECENT  SCRIPTS,  PRODUCERS  S.  SPONSORS 
Motion  Pictuhes:  Tin  Initial  Teaching  .\lphti- 
bct  (John  Bran.sby  Productions  for  the  I'nitcd 
Kingdom);  Mieromcteoroid  Mca.surement  Cap- 
.S'ule  ( Washington  \'ideo  Productions  for  Fair- 
child  Stratos);  Tomorrow  it  will  Rain  (Washing- 
ton \ldeo  for  Goddard  Space  Flight  Center);  .4 
Netv  Breed  of  Doctor  (Creative  .Arts  Studio); 
S-66  Satellite  (Norwood  Studios  for  NASA); 
The  World  Was  There  { Bvron  Studios  for 
NASA);  Power  in  the  V.  S.  (Dept.  of  Interior), 

KENNETH   STUBBS 
1334  Wisconsin  .\\enue,  N.  \\  , 

Washington,  D.  C.  20007 
Phone  MEtropolitan  8-5442  A/C  202 

Date  of  Organization:  1954 

Kenneth  Stubbs,  Writer  and  Arti.it 
Services:  Motion  picture  siiijits  .nid  stnr\bo.uds. 
RECENT  SCRIPTS,  PRODUCERS  8,  SPONSORS 
.Motion  Pictures:  Human  Disorientation  —  Ex- 
perimental Rotating  Environments  (lack  Lieb 
Prods):  Damage  Control.  2  .scripts  (U.  S.  Navy); 
Revitalization  of  Subnmrine  Atmosphere,  2 
scripts:  Handling  of  Beach  Gear;  Fir.it  Aid  for 
Shock  (CaKin-De  Frenes);  Mea.iuring  Readi- 
ness —  Introduction  (.Norwood  Studios). 

Extra   Production  Review  Copies 
Are  Available  for  Year-Long   Reference 
Use  at  Only  $2.00   Each.   Order  Now. 


PETER  J.  STUPKA 
6980  Maple  Street,  N.  W.,  Washington,  D.  C. 

20012 
Phone:  RAndolph  3-6427  A/C  202 

Date  of  Organization:  1945 
Peter  ].  Stupka,  Writer 
RECENT       SCRIPTS,       PRODUCERS       &       SPONSORS 

Motion  Pictcres:  Demolition  of  Concrete  Lock 
Structures  on  the  Ohio  River  (U.  S.  Armv  En- 
gineer Research  &  Develop.  Labs);  Fire  Pro- 
tection —  Fuels,  Oxidizers  and  Other  Special 
Hazards;  Damage  Control  —  Automatic  Sensing, 
Alarm  and  Protective  Devices  (U.  S.  Navy); 
Your  Sujyply  System  (Veterans  Admin.);  Your 
Coa.it  and  Geodetic  Survey  (U.  S.  f:oast  &  Ge- 
odetic Survey).  Slidefilms:  How  to  Export 
(U.  S.  Dept.  of  Commerce). 


HOWARD  TURNER 
57  West  75th  Street,  New  York,  \.  Y.  10023 
Phone:  TRafalgar  3-3211  A/C  212 

How;ird  Turner,  Writer 
RECENT       SCRIPTS,       PRODUCERS      t       SPONSORS 

MoiKiN  PicTi'RES:  Search  (G..\l.  Research 
Labs);  Goblin  on  the  Doorstep;  Space  Capabilit- 
ies; Midcour.ie  and.  Termijud  Simidator  (Seneca 
Prods  for  Grumman  Aircraft  Engrg.  Corp.); 
Shipment  for  Singapore;  Oil  Production  (Medi- 
terranean East,  Inc.  &  Richard  Lyford  Prods  for 
Arabian  American  Oil  Co.). 

ROBERT  WAID 
33  Windham  Place,  Glen  Rock,  New  Jersey 
Phone:  Gilbert  .5-8234 

Robert  Wald,  Writer-Director 
RECENT  SCRIPTS,  PRODUCERS  S.  SPONSORS 
Motion  Pictures:  Red  Signal  for  Safety  (Gen- 
eral .Motors);  two  classified  films  (Audio  Prods 
for  Dept.  of  Defense);  Big  Step  Ahead  (Telic, 
Inc.  for  New  Holland  Farm  Equipment  Co.); 
Why  We  Need  Security;  Comtnunications  Secur- 
ity; Electronic  Security;  and  three  classified  sub- 
jects (Army  Pictorial  Center  for  U.  S.  .\rmy). 

JOHN  L.  WASHBURN 
261  Rockingstonc  \\e,,  Larchniont,  .N.  \. 
Phone:  TEnnyson  4-8741 

D:ite  of  Organization:  19.53 

lolui  L.  W.ishliurn,  Screen  Writi  i 
RECENT  SCRIPTS,  PRODUCERS  S.  SPONSORS 
Motion  Pictures:  A  Monnnt  in  History,  Ariel 
II.  Project  Relay  (MPO  Productions  for  NASA); 
Battle  Group  Mobility  ( MPO  for  I'.S.  Army  Big 
Picture  —  TV  .series);  World  Championship  Sport 
Parachuting  (MPO  for  CBS-TV);  The  Echo 
A- 12,  Explorer  X  (Goddard  Space  Flight  Center 
—  NAS.A);  The  National  Library  of  Medicine 
(Dept.  of  Health.  Education  and  \\'elfare ) .  Pro- 
GR.iMMED  Instruction:  Vacuum  Tube  Diode 
(MPO  for  U.  S.  Air  Force). 

PAUL   C.   WOODBRIDGE  -  WRITES 

Bragpatch  Scriptshop 

Great  Falls,  \  a.  (\\  ashington.  D.  C.) 

Phone:  759-2565  A/C  703 

Date  of  Organization:  1945 

Paul  C.  Woodbridge,  Writer-Director 
Services:  Motion  picture,  sHde,  slidemotion 
scripts;  presentations  and  exhibits,  collateral  liter- 
ature. Direction  and  production  supervision. 
Counsel  on  commercial  film  requirements,  inter- 
national —  Europe,  Middle  ancl  Near  East  and 
North  .Africa  onl\-.  Research,  writer  ;rnd  director 
associates  —  London,  Madrid,  Athens,  Istanbul. 
RECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
.Motion  Pictires:  The  Seed  and  the  Sinew 
(Koppers,  Westinghouse  Internat'l,  Blaw-Knox); 
Eregli  and  You  (  Eregli  Demir  vc  Celik ) ;  .4rc/ii- 
tectural  Sales  Demonstration  Meeting  ( Koppers 
Co.,  Inc. ) ;  Protect  Process  &  Profits  with  Stain- 
le.is  (U.  S.  Steel  Corp.), 
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Veteran  Producer  Becomes  Enthusiast  as  — 

8mni  Gels  Resnlt>  for  SpoiiMH-  in  Soiilli 

SoiinrI    I'riiiL-   <iii    l.i;:liHMi;;lil    I'loj.-.  1..1 «    ll<'l|>    Win    Salts, 
Inronii    \i<-\MT»   on    \\  i<lc    l{aii;;f   tiC    JVoilinl>    anil    Srr\i<-«-s 


A  VtikKAN  Produckr  of  both 
■■theatrical  and  sponsored  mo- 
ion  pictures,  tirmly  based  on  a 
radilion  of  35n)m  techniques  and 
iilues  but  equally  adept  at  16mm 
ilm  making,  has  become  an  en- 
husiast  for  iSnun  sound  motion 
lictures  where  this  llexible.  hishly- 
lortablc  new  "tool"  can  be  elTec- 
vely  applied.  From  original  pro- 
luction  in  both  .1.'>  and  1 6mm. 
harles  Beeland  Productions  of 
Vtlanta.  Ga.  has  put  8nmi  sound 
olor  prints  to  work  for  a  number 
it  clients. 

Although  sales  and  sales  promo- 
ion  is  the  principal  theme  of  many 
ecent  films,  there  is  also  a  nota- 
)le  trend  toward  the  application 
)f  8nim  sound  for  public  informa- 
ion. 

Showing  Tlicm  "Coal  Pier  6" 

A  key  example  was  the  recent 
ieeland  production.  ;V  &  H'  Coat 
Ver  6.  an  IS-niinute  Ektachrome 
Tommercial  subject  created  for 
he  Norfolk  &  Western  Railway 
Tompany.    The   N&\\"s   problem; 

0  communicate  information  about 

1  highly-etlicieni   new  coal   hand- 
ing facility  at  the  Port  of  Norfolk. 


f'mm  shows  tljiciinl   "Coal  Fur  6" 
f   Norfolk    &    Western    Railtvay. 

Virginia.  The  audience:  foreign 
ndustrialists.  export  brokers,  ship- 
ping agents  and  ship  owners. 
I  Coal  Pier  6  points  up  the  sav- 
ing of  money  through  a  faster 
'turn-around"  for  coal  cargo  ships. 
The  new  pier  is  so  fast  that  a 
sO.OOO-ton  super-collier  can  be 
oaded  in  less  than  eight  hours. 
vVorking  with  William  A.  Lashley 
(N&W's  former  Director  of  Pub- 
lic Relations  and  Advertising) 
ind  C.  E.  Hash,  Administrative 
Assistant  and  Vernon  K.  Little. 
Advertising  Manager,  this  unique 
ilm  showed  complete  details  on 
he  road's  $25  million  automated 
:oal  loading  facility. 
A  16mm  version  is  beinc  used 


for  group  showings  but  a  lO-min- 
ute  8mm  sound  version  is  taking 
the  N&W  facility  story  direct  to 
executive  desk-tops  and  at  trade 
fairs  abroad.  Last  fall,  a  Fair- 
child  "Cinephonic"  repeater  pro- 
jector provided  continuous  show- 
ings at  the  Genoa  (Italy)  Trade 
Fair.  The  exhibit  in  which  this 
was  the  central  attraction  was 
built  in  Milan  especially  for  this 
purpose. 

Simultaneously.  N  &  IV  Coal 
I'ier  6  has  been  showing  to  indus- 
trialists in  Japan.  England.  Italy 
and  throughout  the  Common  Mar- 
ket countries.  It  will  be  used  in 
an  expanded  sales  schedule  dur- 
ing  1964. 

\'ulcan  Sells  Coiitrett  Pipe 
Two  other  8mm  sound  versions 
ol  films  produced  for  the  Concrete 
Pipe  Division.  Vulcan  Materials 
Company  are  carrying  the  story 
of  this  company's  product  advan- 
tages to  engineers,  contractors  and 
purchasing  agents. 

Product  highlights  of  Vulcan 
Small  Diameter  "O"  Ring  Gasket 
Pipe  are  shown  in  color  sound 
prints  of  Precision  in  Concrete; 
while  Pre-Bed  Pii>e  tells  of  an- 
other exclusive  Vulcan  develop- 
ment through  which  a  flat  bottom 
bed  on  large  concrete  pipe  saves 
costly  ditch  bottom  shaping  re- 
quired for  ordinary  round  pipe. 

Both  hlms  are  short.  Each  runs 
approximately  7'/2-minutes.  Ani- 
mation is  liberally  applied  to  bring 
out  "hidden"  facts.  Effective'.' 
Well  Pre-Bed  Pipe  is  being  sold 
to  prospective  users  right  at  their 
desks! 

\'ulcan  regional  sales  offices  are 
equipped  with  Smm  sound  prints 
and  Fairchlld  projectors.  Approxi- 
mately live  salesmen  are  using 
each  machine  on  a  rotation  basis. 
16mm  prints  are  also  available 
for  larger  group  showings. 

And  a  "Cinephonic"  projector 
accompanied  Vernon  Kyle.  Presi- 
dent of  the  Concrete  Pipe  Divi- 
sion, on  a  recent  trip  to  Europe 
for  the  purpose  of  selling  "Pre- 
Bed"  licensing  agreements  to  con- 
crete pipe  manufacturers.  Mr 
Kyle  says  that  the  film  presenta- 
tion was  "particularly  helpful  in 
this  endeavor." 

From  coal  loading  and  pipe 
manufacture  to  a  luxurious  resort 
hotel  may  seem  like  a  big  step  but 
the  Hotel  Roanoke  in  the  beauti- 


SPONSORED  FILMS  OF  THE  MONTH 


8mm    sound    lilni    111    /(';)    rciilcr   paiiel   of   Soulhi  rn    licit 
disphij.  Iclh  imhiic  slonj  nf  " EUrlrotiir  Ciutiiil  Office." 


ful  Shenandoah  Valley  of  Virginia 
is  another  ardent  enthusiast  for 
Smm  sound-on-lilm  promotion. 
Sales  Manager  Fred  Walker  has 
been  showing  an  eight-minute 
sound /color  picture  of  the  hotel's 
convention  facilities.  He  calls  the 
results  "terrific!" 

Lnmmus  Presents  Plant  Facts 

A  different  problem:  how  to 
sell  complete  plants  for  the  gin- 
ning of  cotton  in  the  face  of  stiff 
competition. 

That  was  the  situation  faced  by 
the  Lummus  Cotton  Gin  Com- 
pany. The  solution:  a  Beeland 
picture  titled,  Tlw  Bit>  Step  For- 
ward, made  with  the  close  coop- 
eration of  R.  L.  Drew,  Vice- 
President  for  Sales  and  H.  C. 
Lummus.  Jr..  Technical   Advisor. 

LuniEiius  oliicials  find  the  film 
an  "invaluable  aid"  in  making 
sales     presentations    to    prospects 

This  Lummus  picture  is  sUimiiiu. 
Iill(sl    in    lottoii    £,•'"    iniichini  III 
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for  the  purchase  of  their  equip- 
ment. 8mm  sound/color  prints 
and  "Cinephonic"  projectors  are 
located  at  regional  offices  through- 
out cotton  growing  areas  of  the 
U.  S.  and  Mexico.  In  addition,  a 
50/60-cycle  Fairchild  projector 
with  a  universal  line  transformer, 
loaded  with  a  Spanish  version  of 
the  film,  is  going  the  rounds  of 
Central  and  South  .'American  cot- 
ton-growing areas. 

Seven  Lummus  salesmen  use 
each  projector  on  a  scheduled  ba- 
sis. 16mm  sound  color  prints  are 
also  available  for  larger  groups. 
.Southern  Bell  Informs  Public 
What  of  public  information  and 
the  Smm  film'?  Southern  Bell  Tele- 
phone is  using  three  attractive 
traveling  exhibits  with  Fairchild 
repeater  projectors  as  their  focal 
points.  Sixteen-inch  Polacoat 
screens  were  installed  to  give  a 
more  dramatic  effect  than  was 
possible  with  the  projector's  own 
smaller  screen. 

But  the  bright  image  obtained 
on  this  larger  surface  is  a  tribute 
to  both  the  projector's  light  source 
,:nd  the  Polacoat  material,  accord- 
mg  to  reports.  In  most  situations, 
the  projectors'  "lamp-saver"  switch 
cm  be  used  in  the  "low"  position, 
providing  some  100  hours  of  lamp 
life. 

Working  under  the  direction  of 
Southern  Bell's  staff  Public  Rela- 
tions   Manager    Joe    Burnett,    Jr. 
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Child    patients    at    Selinsgrovc    Hospital 


Toyuuikers." 


How  We  Can  Help  the  Mentally-Retarclecl 


Acljiistnieiit,    Therapeulio    Care 
Told  in  "Toymakers"  Sponsorec 

•k  Toymakers,  a  new  film  on  the 
experiences,  problems  and  daily 
lives  of  typical  patients  in  an  insti- 
tution for  the  mentally-retarded 
has  recently  been  released  for  gen- 
eral showings  by  the  Smith.  Kline 
&  French  Medical  Film  Center. 

Filmed  by  Vision  Associates. 
Inc.  at  Selinsgrove  State  Hospital 
and  School  in  Pennsylvania,  the 
half-hour  motion  picture  shows 
Harry,  a  mentally-retarded  young 
man  who  has  made  a  successful 
adjustment  to  community  life  and 
self-support;  Pat,  who  is  far 
enough  along  in  his  education 
that  he  could  leave  the  school  if 
a  job  opportunity  arose;  several 
elderly  patients  who  have  spent 
most  of  their  lives  in  institutions; 
Marie,  a  ten-year  old  who  is  pro- 
foundly retarded,  and  many  oth- 
ers. 

Toymakers  has  two  purposes. 
First,  it  will  be  used  to  demon- 
strate to  lay  audiences  the  import- 
ance of  close  ties  between  the 
community,  community  services 
and  many  mentally  retarded  pa- 
tients. Secondly,  professionals  in 
the  mental  health  field  will  find 
the  film  absorbing  because  it  re- 
flects the  current  emphasis  on 
therapeutic  rather  than  custodial 
care  in  treating  the  mentally  re- 
tarded. 

The  causes   of  mental   retarda- 


f'or    Retarded     Is    Sensitively 

I  by  Smith,  Kline  and  French 

tion  are  many,  the  film  points  out, 
and  only  a  few  are  known. 
Through  an  accident  of  heredity, 
through  disease  or  through  injury, 
the  function  of  the  brain  has  been 
impaired  and  mental  growth  is 
limited.  For  many  people,  it  can 
mean  a  whole  life  in  institutions 
doing  such  work  as  making  and 
mending  toys  —  work  designed  to 
prevent  deterioration  through  idle- 
ness. 

But  for  others,  such  as  Pat  in 
the  film,  there  is  hope.  He  must 
become  aware  of  his  limitation  and 
develop  confidence  in  his  abilities. 
The  time  he  has  spent  at  Selins- 
grove has  helped  prepare  him  to 
return  to  the  community,  but  it 
cannot  guarantee  that  he  will  suc- 
ceed. The  community  must  pro- 
vide him  with  useful  work  and  a 
decent  place  to  live.  It  must  accept 
him.  with  his  limitations.  It  must 
offer  him  a  chance  to  belong.  Giv- 
en this  chance,  he  should  succeed. 

The  original  idea  for  Toymakers 
came  from  Richard  Wurmser.  a 
Harrisburg  newspaper  man.  who 
submitted  a  treatment  to  Smith. 
Kline  &  French's  Medical  Film 
Center  Director.  Jack  C.  Borland. 
Based  on  this  treatment,  a  script 
was  jointly  prepared  by  Mr. 
Wurmser  and  Vision  Associates 
for  production  by  the  latter  un- 
der direction  of  Lee  Bobker.     gf' 


Below:  members  of  Vision  Associates'  crew,  Richard  Wurmser  (left)   anil 
Rail   Long    (right)    share  a  protUirtion   respite   in   filmino   of  "Toi/niakers." 
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(tO.ND     I  RO.M     PRECEDING     PAGE) 

(assisted  by  Art  and  Display  Su- 
pervisor Jack  Mallory).  Charles 
Beeland  produced  a  two  and  one- 
third  minute  film  on  The  Elec- 
tronic Central  Office. 

This  "thumbnail""  production 
shows  the  amazing  story  of  the 
electronic  telephone  switching 
center  of  tomorrow.  Original  pho- 
tography was  on  16mm  Ektach- 
rome  Commercial,  with  some 
stock   shots  reduced  from   35mm 


Eastman  Color  negative.  Only 
8mm  sound/color  reduction  prints 
have  been  made  of  this  film. 

How  is  it  working?  Well,  the 
exhibits  have  been  on  tour  in 
Southern  Bell's  nine  state  area, 
showing  to  hundreds  of  thousands 
of  people  with  outstanding  results. 
The  simplicity  and  reliability  of 
the  projection  equipment  were  im- 
portant factors  in  the  decision  lo 
use  motion  pictures  in  these  trav- 
eling exhibits.  g- 
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Precise   Handling  of  Rockel    Piopellants 

Auloinaled   FSalch    Mixing,   a   Part   of   "Total   System   C.oneepl" 
l)e\  eloped    for    Koekel    Industry    hy 

Sponsor:  Toledo  Scale  Corpora- 
tion. 

Title:  Concept  for  Precision.  28 
min.  color,  produced  by  Carl 
Ragsdale  Associates. 


When  it  became  obvious  that 
ever-increasing  amounts  of  fuel 
would  be  needed  to  meet  the  de- 
mands of  the  massive  boosters  of 
the  space  age.  two  leading  indus- 
trial firms  in  the  rocket  industry 
teamed  up  to  solve  the  age-old 
problem  of  mixing  propellants  by 
hand. 

Working  closely  with  the  Thiok- 
ol  Chemical  Corporation.  Toledo 
Scale's  Systems  and  Components 
Division  defined  the  interfaces 
and  general  parameters  required 
for  an  automated  hatch  mixing 
system. 

Shows  Concept  Behind  System 

The  new  fihu  tells  the  ""total 
system  concept"  story  behind  To- 
ledo Scale's  design,  fabrication 
and  installation  of  a  system  that 
automatically  weighs  solid  and  liq- 
uid ingredients  precisely,  into  a 
mixer,  and  blends  them  under  pro- 
grammed conditions. 

This  latest  innovation  in  the 
field  of  material  handling  employs 
a  unique  analog-to-digital  comput- 
ing system,  static  switching,  inter- 
changeable control  systems,  inter- 
lock and  fail-safe  devices,  and  one 
of  the  most  sensitive  scales  ever 
developed. 

\  High-Precision  Instniment 

The  remarkable  electronic  scale 
reads  increments  of  2.5  hundredths 
of  one  ounce,  from  zero  to  four 
thousand  pounds.  Matching  dis- 
play boards  and  control  panels  are 
human-engineered  with  graphic 
representation  of  the  mixing  facil- 
ities they  control.  Button  logic  and 
color  coding  throughout  the  sys- 
tem provides  for  ease  of  mainte- 
nance, reduced  training  time  for 
operators,  and  visually  indicates 
the  source  of  anv  malfunction. 


These  panels  control  lh<  elcctrimu 
materials  hanitling  siistcni  used  fm 
mixinfi     solid,     liipiid     projtellanl^ 

•  Automated  Batch  Mixing,  in 
stalled  at  Thiokol's  Wasatch  Divi. 
sion  in  Brigham  City.  Utah,  is  nov, 
at  work  providing  the  large  quan 
titles  of  high-performance  solii 
propellants  required  by  the  mulli 
million  pound  thrust  missile  boost 
ers  of  the  U.S.  Air  Force.  '* 


Below:  gettiiifi  set  up  for  a  sccn' 
in  "Concept  for  Precision"  .\pon.siu 
hij    Toledo    S(«/r    Corporation 
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Award  Honors  North    VmiMuaii  Pit  lure 

Frderalion    \<Toiuiiili<nii'  Inlcrnaliiiiuilr  'rro|ili>    l>  Awarded 
III  "I'Ih-  \-\ii  Sli>r>"  al  W  riahl  Itrolln-rs  Memorial  (!<T<-nn(ii> 

THE  DiKiMtNTAK^  filmed  his- 
tory of  the  rocket  rese;iali 
airplane  designed  to  curry  man  t. 
the  fringes  of  space,  told  in  //;. 
X-15  Story,  was  the  honored  re 
cipient  on  December  17  of  the 
Federation  Aeronautique  Intern. i 
tionale  Film  Festival  Trophy.  The 
trophy  was  presented  to  J.  L.  At- 
wood.  President  of  North  Amer- 
ican -Aviation.  Inc.  at  the  Wright 
Brothers  Memorial  Banquet  held 
in  Los  Angeles  on  that  date,  a-- 
part  of  the  national  observance 
of  the  60th  anniversary  of  power- 
ed night. 

Produced  as  an  Air  Force  Re- 
port over  a  two-year  period  by  the 
in-plant  motion  picture  unit  of  the 
Los  Angeles  Division  of  N.AA. 
The  A'- 15  Slory  was  written  and 
directed  by  \V.  M.  Brose.  edited 
by  John  L.  Glenn  and  William 
Wyper.      Photography,      including 


Film  iKiphv  iiii|)Kiits  al  Wrifilil 
Mtinoriul  Intnciiict.  pUturt'd  with 
(I)  William  A.  Ong.  President  of 
Satioiial  Airoiiaiitie  Assiwiation. 
Letcix  T.  \'»i.s()ii.  Parachute  Club 
of  America-  J.  L.  Alicood.  Presi- 
dent of  Sorth  American  Aviation. 
Inc..  and  Jack  L.  Warner.  Prcsi- 
drnl    of    Warner    Bro.v.    Pietiirex. 


Below:  Federation  .\eronautiiiiie  In- 
ternationale film  festival  Irophij 
which  iin.v  given  "The  X-lo  Story." 


^ 


^/ 


aerials,  was  by  John  Glenn,  Jack 
Del.ong.  Oliver  Porter  and  Jack 
Freeman;  sound  was  recorded  by 
Martin  Halperin. 

The  film  has  been  widely  shown 
through  the  L'S.AF  "Commander's 
Call."  the  NA.SA  Office  of  Tech- 
nical Information  and  Education- 
al Programs  and  four  overseas  ver- 
sions are  being  distributed  by  the 
USIA.  Television  coverage  has  in- 
cluded showings  on  "The  Twen- 
tieth Century,"  Armstrong's  "Cir- 
cle Theater."  the  "Adventure  To- 
morrow "  program  and  by  CBS 
News. 

Other  recipients  of  trophies  at 
the  banquet  were  the  Parachute 
Club  of  America  and  Warner 
Bros.  Pictures.  gf' 


Sound's  the  Subject  in  Northern  California 


(Chapter  Mcinlicr?  <,ct  K\perl  ( 

The  Northern  California  Chap- 
ter held  its  first  meeting  of  the 
year  on  January  17th  at  Palme 
Films  in  San  Francisco.  Key  theme 
of  the  evening  session  was  a  dis- 
cussion of  motion  picture  sound. 
with  three  key  members  of  the 
Palmei  organization  on  the  floor 
as  member  Jim  Campbell,  of  Syl- 


^uiinst'l  Iroiii  \\  .  .\.  Palmi-r  Film-. 

vania  Electronics'  group  at  Moun- 
tain View,  served  as  moderator. 
Bill  Palmer,  president  of  the 
company  and  an  honored  "Fel- 
low" of  both  the  Audio  Engineer- 
ing Society  and  the  SMPTE.  was 
joined  by  Stuart  Macondry.  Palm- 
er sound  engineer  and  Forrest 
Boothe,  manager  of  recording  ser- 


vices, as  the  trio  discussed  all  ap- 
plications of  sound  in  motion  pic- 
ture work.  Palmer  led  off  with  a 
demonstration  on  the  problems  of 
quality  loss  from  original  record- 
ing to  subsequent  transfer  to  op- 
tical track  by  actual  tests  made 
in  the  studio. 

He  concluded  this  useful  dem- 
onstration with  reconmiendations 
on  how  to  "live  with  the  limita- 
tions" and  acquire  the  best  track. 

Stuart  Macondry  discussed  the 
various  types  of  "mikes"  and 
recording  systems  in  use;  showed 
uhy  various  conditions  dictate  the 
use  of  special  equipment.  He  also 
louched  on  recording  problems 
encountered  under  adverse  con- 
ditions such  as  rain.  wind,  etc 
Mr.  Boothc's  experience  in  re- 
cording narration  and  in  the  selec- 
tion of  library  music,  was  evident 
,is  he  discussed  the  most  com- 
monly experienced  sound  problems 
in  both  fields.  The  availability  of 
.ippropriate  music  and  the  po- 
tential of  original  scoring  were 
also  outlined. 

The  Chapter  recorded  the  eve- 
ning's panel  program  and  is  mak- 
ing the  tape  available  to  mem- 
bers. The  appreciation  of  all  who 
were  present  was  expressed  to  the 
Palmer  organization,  both  for  the 
use  of  the  studio  facility  and  for 
the  participation  of  their  highly- 
qualified  personnel.  ^ 

"Eclipse  of  the  (^iiiet  Sun" 
an  Historic  New  Scientific  Film 

--  A  converted  Delta  Airlines  DC- 
8  jet  aircraft  raced  into  the  strat- 
osphere, high  above  Fort  Provi- 
dence. District  of  MacKenzie.  Can- 
ada last  year  to  keep  pace  with  the 
darkening  shadow  of  the  nioon. 
The  story  of  that  historic  flight  is 
told  in  Eclipse  of  the  Quiet  Sim. 
a  2S-minute  color  motion  picture 
produced  by  the  Film  Services  De- 
partment at  Douglas  Aircraft,  in 
association  with  the  National  Geo- 
graphic Society. 

The  flight  was  undertaken  to 
extend  man's  knowledge  of  the 
life-giving  and  sustaining  energies 
discharged  by  the  rays  of  the  sun. 
Its  official  designation:  Project 
APEQS  —  Aerial  Photography  of 
the  Eclipse  of  the  Ouiet  Sun.  Par- 
ticipating were  men  and  equip- 
ment representing  the  most  respec- 
ted names  in  science,  industry, 
education  and  research:  RAND 
Corporation.  Lockheed.  Sperry- 
Phenix.  Delta.  NASA.  Pacific  Mis- 
sile Range  hdq..  University  of 
Pittsburgh.  U.  S.  Naval  Missile 
Center.  Osservatorie  Astrofisico  of 
Florence.    Italy,    Canadian       Re- 

(CONTINUED       ON       NEXT       P.^GEI 
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Eclipse  of  Quiet  Sun: 

(CONTINUED     FROM      PAGE      181) 

search  Council  Dominion  Observ- 
atory. Centre  National  de  la  Re- 
cherche Scientifique  of  France  and 
the  National  Science  Foundation, 
Mount  Wilson  and  Palomar  Ob- 
servatories. 

As  the  moon"s  inexorable 
course  plunged  the  earth  below 
into  blackness,  men  of  these 
groups  witnessed  and  recorded  the 
total  eclipse  of  the  sun  in  a  wholly 
unprecedented  manner.  The 
Douglas  Aircraft  Company,  in  as- 
sociation with  the  National  Geo- 
graphic Society,  shared  the  spon- 
sorship and  control  of  that  sci- 
entific achievement. 

The  film  was  premiered  in 
Washington.  D.  C.  before  a  select 
audience  which  included  members 
of  Congress.  Pentagon  officers, 
visiting  dignitaries  and  heads  of 
the  National  Geographic  Society. 
Eclipse  of  the  Quiet  Sun  is  plan- 
ned for  national  distribution 
through  Douglas"  own  facility  at 
Santa  Monica:  television  showings 
will  be  arranged  through  Sterling 
Movies  U.S.A.  §■ 


Three  New  England  Chapter 
Men  at  East  Coast  Conference 

ii  Rounding  up  New  England 
Chapter  news:  three  IFPA  mem- 
bers from  the  Northeast  attended 
the  recent  East  Coast  regional 
conference    at   Camden.   Jack   R. 


THE  INDUSTRY  FILM  JOURNAL 


"In-House  Film  Management"  teas 
Jack  Stnifh'x  Ciiirituir  topic  when 
he  moderated  round-table  disciix- 
.51011   at  East  Coast  Conference. 

Smith,  national  executive  vice- 
president  of  IFPA,  moderated 
the  round-table  discussion  of  "In- 
House  Film  Management;"'  he 
was  accompanied  by  Chapter 
Chairman  Muttitt  (senior  editor 
at  the  Mitre  Corporation)  and 
Gene  Knight,  a  writer  on  the 
Mitre  Corporation  Film  Services 
staff  and  a  Chapter  member.       g' 


\\IIDH  r\  newscaster  John  Day  (at  left)  discusses  techniques  of  neus 
Inoadcast  preparation,  presentation  with  Sew  England  chapter  ntetnhers. 
Listeners  include  {front  row.  I  to  r) :  Bill  Muttitt.  Paul  DcMello.  Bill  Stirling 
iMlT).  Major  A.  H.  Doc  VS.\F.  Jack  Smith,  and  Mr.  and  Mrs.  Paul  Snyder. 
Background  (I  to  r) :  Dom  DiLuca.  Gene  Knight.  Mark  Ford  and  John  Bean. 

New  England  Exchanges  TV  News- Views 

Dav  at  ^  HDH-T>'  Boston  Studio 


Chapter  Hears  Newscaster  John 

T  The  studios  of  WHDH-TV. 
Boston's  only  all-color  tv.  station 
were  the  scene  of  the  final  1963 
meeting  of  the  New  England  Chap- 
ter. Members  attended  a  live  30- 
minute  news  and  weather  telecast 
by  John  Day.  veteran  newscaster 
at  the  station,  followed  by  a  dis- 
cussion of  news  program  prepara- 
tion by  Mr.  Day. 

The  group  then  toured  the  sta- 
tion"s  facilities,  guided  by  Allan 
Morris  of  the  public  relations 
staff,  host  for  the  evening.  Harold 
Eckman.  film  supervisor  for  the 
station,  led  a  discussion  of  film 
use  in  TV.  the  broadcaster's  film 
requirements  for  news  clips  and 
feature  material,  photography,  ed- 
itint;   and   the   use   of  film   in   the 


telecasting  of  programs. 

The  program  was  arranged  by 
Chapter  Chairman  Bill  Muttitt  and 
judged  to  be  one  of  the  most  val- 
uable of  the  season  by  those  at- 
tending. Closer  cooperation  be- 
tween the  television  media  and  a 
greater  use  of  industrial  film  by 
the  TV  outlets  could  result,  mem- 
bers agreed. 

"Local  industry  is  a  potential 
source  of  a  great  amount  of  film 
which  could  be  used  by  telecast- 
ers.""  said  Muttitt.  in  discussing 
(he  relationship.  "We  feel  a  great 
deal  of  good  will  can  be  fostered 
by  better  understanding  of  each 
other"s  requirements  and  capabil- 
ities."" 

Station    people    indicated    that 


Latest  in  color  tele\ision  cameras  at  WHDH-TV  is  demonstrated  to  1  /  to 
r):  Mr.  and  Mrs.  Paul  Snyder;  Bill  Muttitt,  newscaster  John  Day.  Allan 
Morris,  pr  exec;  Gene  Knight.  Jack  Smith.  Bill  Stirling. 


such  film  could  also  be  used  to 
further  better  local  understand- 
ing of  the  industrial  structure  of 
greater  Boston.  ^ 

*        *        * 

Made  \oiir  Kcf-t'r\  alioii  Vet 
for  IFPA  National  Conference'!' 

i-t  The  Fifth  National  Conference, 
coming  up  June  4-6th  at  the  Dis- 
neyland Hotel  in  Anaheim.  Cali- 
fornia is  getting  near  at  hand. 
Conference  Vice-President  Joe 
Gulli  asks  us  to  remind  members 
to  send  in  those  reservations  to 
the  hotel  to  assure  yourself  of  best 
accommodations. 

News  of  Conference  program 
details  will  appear  in  these  pages 
during  the  coming  months.         g" 

Below:  Journal  editor  Ed  Hayes  is 
risht  at  home  as  "Commander 
White"  in  location  scene  from 
"Rcin.ii".  Autonetics'  film  story  is 
told  by  Lee  Larew  on  facing  page. 
Behind  camera  is  Director  of  Photo- 
graphy Frank  Huttencutter  .  .  . 


W  inona  Siininier  W  orkshop  to 
Include  Film   Editing  Course 

""  In  addition  to  its  traditional 
one-week  seminars  on  Photo- 
graphic Department  Supervision 
and  the  Industrial  Film  Workshop, 
the  1964  program  arranged  by  the 
Professional  Photographers  of 
.American  will  include  the  new 
course  on  Film   Editing. 

Instructors  include  Harry  E. 
Paney.  .Arthur  Andersen  c&  Co..  as 
coordinator:  Earl  Stanton.  Bell 
Aerosystems:  Bob  Beeler.  East- 
man Kodak;  and  Allen  Hilliard, 
George  Colburn  Laboratory,  Inc. 
Tuition  for  each  of  the  one-week 
courses  is  SI 00.  Write  the  Pro- 
fessional Photographers  of  Ameri- 
ca, Inc..  152  West  Wisconsin 
Avenue.  Milwaukee.  Wis.  53203 
tor  details.  ff 

*  *      * 

"~  The  Journal  invites  your  con- 
tributions  and   chapter   news! 
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The  Storv  Behind  "Reins  in  the  \  igihnite' 

Skcptio    IJcoimc    I5clie\ers   :i>     Viitoiiclio*     \u;ir<l-\\  inning 
Film  SliKU.-  l{<iiiili-\a>    System   Doiii^   lis  Job   for  llif  Nim 

by  Lee  <  ►.   I.ari'u 
Autonetics    Division,    North    American    Aviation.    Inc. 


"I'll  believe  it  when  I  see  it,  .  .  . 

maybe!" 
•  It  was  upon  this  skeptical  theme 
that   Reins  in   ilie    Vigilante   was 
launched.   And   launched    it   was! 
But  Vm  getting  ahead  of  myself. 

When  .Autonetics'  management 
came  to  Motion  Pictures  and  said 
they  wanted  a  film  that  would  ex- 
plain the  bomb-nav  system  being 
installed  in  the  Navy's  Vigilante 
aircraft,  they  were  open  to  pre- 
sentation suggestions.  They  agreed 
with  us  that  it  could  be  just  an- 
other voice-over  type  film,  but 
tliey  were  willing  to  back  some- 
thing a  bit  different  .  .  .  providing 
we  came  up  with  that  "some- 
thing." 

"Old  Timers  '  Were  Skeptical 

So  we  rolled  up  our  thinking 
sleeves  and  went  to  work  on  a 
treatment.  Our  research  revealed 
that  many  of  the  Navy  "old- 
timers"  were  skeptical  of  the 
claims  being  made  about  the  bomb- 
nav  system  (called,  REINS),  so 
after  a  brainstorming  session  or 
two,  an  idea  was  born. 

"Why  not  inject  a  skeptical 
naval  orticer  into  our  story?", 
asked  Jay  Dresser.  Project  Coor- 
dinator. "Well,  why  not?"  replied 
Walt  Hardy.  Chief  of  Motion  Pic- 
tures for  Autonetics.  "We  know 
our  system  is  a  good  one.  but  if 
we  toot  our  own  horn  too  loudly, 
nobody  will  believe  us." 

.■Xnd  so  it  is.  as  most  of  us  in 
the  business  already  know.  We 
had  a  foundation  upon  which  to 
build  our  l'if;iliinte  story  ...  a 
rapport,  if  you  will,  with  our  au- 
dience. An  audience  that  would 
naturally   be    skeptical.    Skeptical. 

,  that  is.  of  the  ability  of  REINS. 

I      It  was  a  case  of,  "show  me." 
Hits  Targets  at  Low-Level 
"What's  entirely  different   to  a 
pilot  using  this  system  is  its  low- 

'  level  feature.  In  fact,  a  pilot  can 
literally  skim  the  surface  of  the 
ocean,  blow  sand  off  the  beach. 
and  follow  land  contours  at  low 
level.  And,  at  such  low  altitude, 
defensive  radar  just  doesn't  work. 
It  cannot    detect   nor   help    repel 

I  an  invading  craft. 

[  Obviously,  a  demonstration 
flight  was  in  order.  We  would  be- 
gin aboard  an  aircraft  carrier  and 
fly  in  low  toward  the  California 
Coast.  Then,  to  make  our  point 
remembered,  we'd  have  the  plane 


weave  its  way  through  the  coastal 
mountain  range  in  jot;,  and  linally 
skim  the  tumbling  tumble-weed  of 
the  desert  and  blast  a  target. 

The  target  would  be  an  isolated 
shack  in  the  middle  of  the  desert 
where  a  future  N'igilante  crew  was 
being  briefed  on  the  ability  of  the 
REINS  System.  In  the  crew  would 
be  our  skeptical  member,  a  Com- 
mander from  the  "old  school"  .  . 
one  of  those  pilots  who  learned  to 
fly  by  the  seat  of  his  pants  .  .  . 
and  one  who  just  didn't  believe 
all  the  stuff  being  claimed  for  the 
Vigilante.  Naturally,  the  payofi' 
would  come  when  the  shack  was 
hit  by  the  sonic  boom  from  the 
plane  making  the  demonstration 
flight. 

Close  liaison  for  script  develop- 
ment was  established  with  cogni- 
zant personnel  in  COMNAVAIR- 
PACK.  Depicted  procedures  and 
operations  met  with  the  Navy's 
complete  approval.  Special  em- 
phasis was  placed  upon  story  and 
dialogue  development  to  make  cer- 
tain that  it  truly  represented  the 
language,  terms  and  attitudes  of 
pilots  in  present-day  Naval  Avia- 
tion. 

lW\ise<l  and  Read\'  to  Shoot 

The  usual  changes  produced  a 
second  and  third  revision  of  our 
script,  but  by  the  time  a  fourth 
revision  was  typed,  it  appeared  we 
had  satisfied  both  company  man- 
agement and  the  Navy.  Now  we 
were  ready  to  make  our  niov!e. 

To  obtain  a  natural  flavor,  we 
requested  Navy  permission  to 
shoot  the  opening  sequences 
aboard  the  USS  HORNET  while 
she  was  docked  at  Long  Beach. 
The  reply  was  affirmative,  and  we 
went  to  work. 

Each  part  was  played  by  a  mem- 
ber of  the  Autonetics  Motion  Pic- 
ture Department,  with  the  e.xcep- 
tion  of  Commander  Lars  Swenson. 
the  instructor  in  charge  of  the 
briefing  within  the  shack.  Com- 
mander White,  the  skeptical  offi- 
cer, was  played  by  Ed  Hayes,  a 
writer-director  for  Autonetics  and 
an  active  member  of  the  Naval 
Reserve.  Actual  Naval  personnel 
were  photographed,  too,  but  only 
for  background  and  establishing 
scenes  since  we  were  required  to 
operate  on  a  non-interjerence 
basis. 

In  the  film.  Commander  White 


On  location  at  China  Lake,  Calit.  .Av.s7.  canuranuiit  Hob  lJin<inuin   (/t*//)  as 
Art  liiiUiuiiir  plmjs  role  of  Cimimanilcr  Stccnson:  Ed  Ilmjc.s.  Cmdr.  Whitr. 


tells  the  \igilante  crew  aboard 
the  carrier  that  he'll  buy  the 
drinks  if  they  pull  off  this  mission 
as  planned.  The  friendly  bet  is 
accepted  by  the  youthful  crew 
members  and  our  story  is  under- 
way. 

Building  Vp  to  the  Pay-Off 

The  camera  follows  the  take-off 
and  flight  of  the  Vigilante  from 
the  HORNET  all  the"  way  to  the 
target  shack  at  China  Lake.  Inter- 
cut with  the  flight  are  sequences 
from  the  shack  where  the  future 
Vigilante  crew  is  being  told  about 
the  mission  and  how  REINS  will 
pull  it  off.  Commander  White,  by 
facial  expression  and  comment, 
continues  to  doubt  the  words  of 
instructor  Lars  Swenson  and  gra- 
phically expresses  his  lack  of  faith 
in  this  "new-fangled  toy." 

Up  to  the  last  minute,  the  skep- 
tical commander  insists.  "No  sir! 
They'll  never  make  it!" 

Of  course,  the  pay-ofT  conies 
when   the   Vigilante   slips   past   all 


the  defensive  radar  and  rocks  the 
shack  with  a   mighty   sonic   blast. 

Commander  Swenson  winds 
things  up  with  a  confident  smile 
and  says.  "Now  you  know  how  it 
feels  to  get  hit   by  a   \igilante!" 

The  film  has  won  three  awards 
for  excellence  and  is  likely  to  win 
more.  Although  designed  to  indoc- 
trinate pilots  and  explain  the 
REINS  System,  it  is  also  doub- 
ling as  an  effective  public  relations 
vehicle.  This  is  a  tribute  to  writer- 
producer  Dresser  who  gets  peo- 
ple to  react  in  front  of  a  camera 

The  Navy  is  making  good  use 
of  the  film  for  in-service  screen- 
ings, public  relations,  and  miscel- 
laneous programs.  One  Naval  offi- 
cer remarked.  "It's  a  good  film 
because  it  doesn't  try  to  cram  any- 
thing down  your  throat.  You  never 
know,  really,  until  the  last  few  sec- 
onds, if  that  Vigilante  will  really 
pull  off  the  mission  .  .  .  and  when 
it  does,  you  believe  it  when  you 
see  it  —  and  I  mean  believe!"     Q* 


Cast,  crew  of  "Reins "  at  China  Lake:  stamliiig.  I  to  r.  Jay  Drcxsir.  IJoijd 
Saijrc.  Kcllij  Fijic.  Sam  Maltisoii.  Lee  Lame.  Waijne  Rupp.  Frank  Riitlen- 
ciitter.  Boll  Diufiman.  Art  Kallinncr.  Ed  Hayes.  Kneeling  (I  to  r);  Leo 
Coicitt,   Mel   Elx'rhart   and   Boh   Chenoivetli    {■'sealed  on   dolly). 


o        *-> 
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Tn  Recent  Times  the  term  tar- 
^  get  audience  has  been  band- 
ied about  rather  freely  by  some 
of  the  Madison  Avenue  set  and 
even  by  a  few  "communication 
experts"  a  little  closer  to  home. 
If  you  haven't  thought  much  about 
the  term  it  would  be  well  to  con- 
sider exactly  what  it  means  to  the 
film  maker. 

The  only  time  most  of  us  ever 
think  about  this  "target"  is  when 
we  are  deciding  whether  to  blast 
away  at  it  with  a  shotgun  or  a 
rifle.  If  we  are  interested  in  reach- 
ing only  a  few  key  people  we  use 
the  rifle  and  aim  at  the  bull's  eye 
in  the  middle.  If  our  audience  is 
the  general  public  we  pick  up  the 
shotgun  and  blast  in  all  directions 
at  once. 

.\udieiice  an  Elusi\e  Target 

But  this  concept  of  our  audience 
as  a  target  is  highly  misleading 
for  it  suggests  that  all  we  have  to 
do  is  (I)  make  a  film.  (2)  put 
it  on  a  projector.  ( 3 )  aim  it  care- 
fully at  the  target,  and  (4)  throw 
the  switch  .  .  .  BANG!  and  your 
job  has  been  done  successfully. 

Nothing  could  be  further  from 
the  truth,  for  the  target  you  are 
aiming  at  is  like  no  target  you 
have  ever  known.  For  one  thing  it 
can  move  away  from  your  arrow 
just  when  it  is  about  to  reach  its 
mark.  For  another  it  can  put  up  a 
shield  and  screen  out  all  of  the 
arrows  except  those  that  it  wants 
to  pass.  Furthermore  even  if  you 
do  get  past  this  protective  screen. 
the  target's  surface  may  be  im- 
penetrable, even  to  the  strongest 
of  arrows. 

Or.  on  the  other  hand  it  may 
be  built  like  a  doughnut  and  allow 
your  arrow  to  pass  right  through 
the  middle  of  it  without  ever 
touching  the  target  itself.  Worst 
ol  all.  this  target  can  pick  up  its 
own  bow  and  start  shooting  ar- 
rows right  back  in  your  direction. 
First:  Know  the  Barriers 

In  order  to  do  battle  with  a 
"target"  this  versatile  the  first 
thing  the  communicator  must  do 
is  try  to  understand  some  of  the 
barriers  which  his  message  must 
overcome  before  it  can  begin  to 
have  an  effect  on  any  audience. 
There  are  a  number  of  such  bar- 
riers and  I  will  attempt  to  sketch 
them  briefly  for  you.-; 

Unlike  the  nice  stuffed  straw 
target  of  the  archer,  your  audience 
must  first  allow  itself  to  be  ex- 
posed to  your  arrow.-  In  the  mo- 
tion picture  field.'we  must  face  the 
fact  that  our  mediunT-  is  in  com- 
petition with  other  communica- 
tion media,  many  of  which  are 
less  complicated  and  require  less 
work  on  the  part  of  the  receiver 


FEATURE  PRESENTATION:  THE  INDUSTRY  FILM  JOURNAL 

The  Eight  Barriers  to  Comniiinieation 

bv  Ernest  D.  Rose 


Production  Supervisor.  University 

In  our  case  being  exposed  means 
going  to  a  special  room,  sitting 
in  the  dark,  waiting  while  someone 
replaces  a  bulb  which  may  have 
burned  out  in  the  projector,  or 
any  number  of  other  complicating 
factors. 

You  FIa\c  to  Win  .\ttentioii 
But  even  if  our  audience  mem- 
ber takes  the  trouble  to  expose 
himself  to  the  message,  it  won't 
mean  a  thing  unless  he  is  pciyiiii; 
attention  to  it.  If  the  viewer  hap- 
pens to  be  worried  about  his  in- 
come tax  or  if  he  has  had  a  fight 
with  his  wife  that  morning  or  if  he 
can't  think  about  anything  except 
siettinc  that  raise  he  is  after.  mere- 


Extension.   University  of  Californi.i 

ly  being  exposed  to  your  message 
\>on't  have  very  much  effect  on 
him. 

But  even  if  he  is  exposed  and 
even  if  he  is  paying  attention  to 
what  you  are  saying  there  is  al- 
ways the  chance  that  he  may  not 
iiiu/eistand  everything  you  are 
tclhng  him.  If  you  present  the  in- 
formation too  quickly,  if  the  lang- 
uage is  not  clear,  if  symbols  you 
use  are  too  complex,  if  the  exciter 
lamp  in  the  projector  happens  to 
be  intermittent,  if  any  of  these 
things  happen  your  message  may 
never  get  past  this  third  barrier 
in  the  communication  process. 

But  let's  suppose   he   does  get 


*(l«iiaratulations  to  vou  and  vour  staff  for  an  outstand- 


ing motion  picture 


None  other  than  Matt  Farrell 


Prochu'tions,  Inc.  could  have  done  so  fine  a  joh  .  .  ." 
Jack  KIciiiotler.  President.  \  idiiiar.  Inc. 


Till,-.  iinxiMi-ilt-il  I'oinplimi-iil  frotii  Mr. 
KlfimnItT  »•^»mc^  in  lln'  waki-  of  wide 
rritical  acclaitn  for  "Eflit'ient  Iiiilustrial 
Storagf."  a  2()-nliiiiile  film  in  i-oior  ile- 
^r^illin^  tin*  rnanufaclure  and  Mirril>  of 
\  idniar   storage    eqllipnicnl. 


Viiicrirjri      inilii>Ir>     at      ill.-      ]^U:i      InltT- 
nalioiial    tilin   F(-.'^ti\al    in    Ma<Iriil. 

-Not  all  oar  films  jiain  tin-  dislinrlion 
of  lieing  seleclnl  for  i  nlcrnationa] 
awards.  l>ut  all  of  tlii-in  do  park  an 
rxlraordinary     visnal     uailnp        tin-     kind 


^Tlie  pirlurc  was  rhosen  l»y  llic  Na-  ihat  ran  sell  a  company  or  proiUn-t; 
Itonal  .Vssorialion  of  Mannfarlnrers  as  the  kind  tliat  ntovt-s  prospcfts  to  hei-ome 
one   of    l'»   onl-tandinz   fdnis   to   represent        enstoiners. 


M 


Matt  Farrell  Productions,  Inc. 

ZU    East    :mh   .Street.   Ne»     >  i.rk    Id.    N.  Y. 


Ernest  Rose;  his  prfscntutiuu 
wan  a  fciiluii'  at    196.3  Confcreno . 

exposed,  he  is  paying  attention, 
and  he  can  understand  you  .  .  . 
none  of  it  will  make  any  difference 
unless  he  believes  what  you  are 
telling  him. 

Acceptance  Follows  Belief 

You  might  think  that  when  an 
audience  member  believes  your 
message  your  job  is  finally  done 
But  a  critical  step  remains  to  bi; 
taken.  The  message  must  be  ac- 
ceiHecl.  You  may  ask  yourself 
how  a  person  can  believe  some- 
thing is  true  and  still  not  ac- 
cept it.  A  simple  example  will 
illustrate  such  a  situation.  Within 
the  last  few  years  there  has  beenj 
overwhehiiing  evidence  concerning' 
the  link  between  smoking  and 
cancer. 

There  are  few  people  who  read 
hese  messages  who  do  not  believe 
the  evidence  presented  yet  they 
still  do  not  cKcept  its  conclusion^ 
lor  themselves.  Research  show^ 
that  such  people  rationalize  their 
beliefs  by  saying  the  chances  ol 
their  dying  in  an  automobile  ac- 
cident are  even  greater  than  the 
chances  of  getting  cancer  from 
smoking,  etc..  and  besides  thc\ 
use  a  filter  and  that  should  take 
care   of  everything   anyhow. 

One  would  think  that  belief  and 
i'cceptance  are  the  end  objective- 
of  all  film  makers,  the  final  step- 
in  the  process,  yet  three  more 
harriers  remain  to  frustrate  oui 
efforts  even  after  a  film's  message 
has  been  accepted. 

■Ml  communication  is  aimed  at 
changing  the  status  quo.  If  a  per- 
son doesn't  believe  some'.hing 
we're  telling  him.  we  want  him  to 
change  so  he  believes  it.  If  he  al- 
ready agrees  with  you  but  only 
to  a  limited  extent,  we  want  him 
to  believe  in  what  we  are  sayini: 
completely  and  unquestioningK 
In  order  for  this  to  happen  he 
must  remember  at  least  some  ol 
the  arguments  presented  in  our 
film  and  keep  them  in  his  mind 
until  he  is  forced  to  choose  among 
the    alternatives. 

The    seventh    barrier    to    com- 


184 


BUSINESS  SCREEN 


J 


;^ 


munication  becomes  this  choice 
between  alternalives.  At  sonic 
point  in  lime  he  must  aclually 
choose  by  lukiiif;  some  anion 
which  binds  him  closer  to  one 
side  or  the  other  on  the  issue. 
And  finally  he  must  be  rewanleil 
in  some  way  for  the  action  he 
has   taken. 

Rewiird  Must  Be  W  orlhwhilc 
Eight  barriers  between  you  and 
your  audience.  VVc,  the  film  mak- 
ers, can't  control  any  of  them, 
but  we  can  shape  our  message 
so  that  it  at  least  has  a  fightinu 
chance  of  clcarini;  the  barriers  thai 
confront  us.  How  can  we  do  this? 
For  one  thinj;  we  know  that  where 
self-selection  of  content  is  a  fac- 
tor, exposure  to  the  message  is 
a  direct  function  of  the  reward 
the  receiver  e.xpccts  and  of  the 
availability  of  the  message  itself. 
The  greater  the  anticipated  re- 
ward the  more  likely  he  is  to 
expose  himself. 

On   the   other   hand,   the   more 
difficult  it  is  to  expose  one's  self 
to  the  message,  that  is.  the  more 
limited    its    availability,    the    less 
likely  one  is  to  bother.   Here  wc 
j  have   the   technology   of  the   mo- 
I  lion  picture  medium  with  us.  be- 
I  cause  our  films  arc  being  shown 
I  through  other  more  readily  avail- 
I  able  media  such  as  television,  and 
i  projectors    themselves    arc    slowly 
■  being  redesigned  so  that  they  are 
lighter   in   weii;hl   and   more    reli- 
able. 

Tailor  the  Film  to  .^iicHeiice 
As  to  attention  the  film  maker 
must  rely  on  his  own  skills  in 
presenting  the  information  in  as 
dynamic  and  fascinating  a  man- 
ner as  possible.  This  business  of 
attention  is  not  as  simple  as  one 
would  think.  For  example,  a  re- 
search study  showed  that  t  w  o 
people  don't  necessarily  see  the 
same  thing  in  the  same  message. 
A  hidden  camera  study  of  an  au- 
dience watching  a  movie  love 
scene  revealed  that,  contrary  to 
expectation,  the  boys  tended  to 
watch  the  men.  and  the  girls  tend- 
ed to  keep  their  eyes  on  the  wo- 
men. We  have  a  great  deal  more 
to  learn  about  attraction  and  hold- 
ing the  attention  of  our  viewers. 
The  film  maker  can  do  much  to 
make  his  message  understood  if  he 
consciously  tailors  the  language, 
both  visual  and  spoken,  to  the 
audience  he  is  trying  to  reach. 
This  means  that  you  must  under- 
stand the  intellectual  capacity  of 
your  audience  member,  his  capa- 
bility of  grasping  complex  in- 
formation, and  a  host  of  other 
factors  which  may  differ  from  per- 
son to  person  within  the  audi- 
ence.   By   avoiding   illogical   argu- 


menis  one  can  at  least  attempt 
to  get  the  audience  member  to 
believe    what    we   are    saying. 

Concerning  the  acceptance  of 
the  message,  we  know  from  re- 
search that  it  is  easier  to  accept 
something  new  than  it  is  to  change 
a  person's  mind  about  something 
he  already  believes.  If  we  are 
dealing  with  something  old,  that 
is,  something  he  already  has  feel- 
ings about,  does  it  stir  up  hostil- 
ity and  counter-arguments  or  will 
il  tie  in  and  fit  with  his  existing 
beliefs. 

FactorN  \\  hich  Aid  lU'tenlioii 

Retention  of  the  message,  bar- 
rier number  six,  can  be  aided  by 
the  selection  of  unforgettable  im- 
ages and  statements  which  will  be 
strong  enough  to  remain  in  the 
viewer's  mind  long  after  he  ha-; 
left  the  theater. 

Repetition  of  key  segments  or 
ideas  is  also  an  important  element 
ol  retention  but  the  repetition  is 
frequently  better  if  varied  in  style 
rather  than  merely  saying  the 
same  thing  over  again  in  a  sum- 
mary at  the  end.  Brochures  and 
follow-ups  are  also  important  tools 
to  help  in  the  job  of  keeping  the 
message  alive  in  the  viewer's  mind. 

No  matter  how  successfully  we 
clear  all  the  other  barriers,  if  we 
are  advocating  a  choice  which  is 
impossible  for  the  viewer  to  carry 
out  he  cannot  take  the  action 
which  is  necessary  to  bind  him  to 
the  viewpoint  being  advanced  in 
our  films. 

All  the  tilms  in  the  world  about 
freedom  of  choice  will  do  little  to 
change  a  person  living  under  a 
totalitarian  form  of  government  if 
there  is  no  choice  available  to  him. 
Where  choice  is  possible  it  helps 
if  one  can  force  the  individual  to 
make  some  choice  within  a  given 
deadline,  rather  than  leaving  the 
time  of  decision  at  the  individual's 
own  discretion. 

Finally,  the  eighth  barrier,  re- 
ward, is  something  tha't  should  be 
of  sullicient  strength  to  warrant 
the  effort  required  to  overcome 
the  seven  previous  barriers:  some- 
thing that  the  individual  himself  is 
desirous  of  having  and  something 
that  will  meet  the  approval  of  his 
friends  and  those  whom  he  values. 
Two  Most  Difficult  Barriers 

Of  all  the  barriers.  Belief  and 
Acceptance  are  the  most  difficult 
to  penetrate.  But  within  the  past 
10  or  \5  years  a  growing  body  of 
research  has  been  emerging  which 
may  help  us  to  cope  with  this 
challenge.  It  does  not  supply  us 
with  one  simple  answer  to  the 
problem.  Rather  we  must  sort  out 
a  combination  of  factors  all  woven 
together  into  the  complex  texture 
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(con'd  from  preceding  page  ) 
which  underlies  human  behavior. 
It  should  be  clear  from  the  fore- 
going that  our  audience  is  no  sim- 
ple target  to  be  fired  at  and  for- 
gotten. When  the  projector's  image 
bounces  ofT  the  screen  your  battle 
with  the  target  is  only  beginning. 
If  you  consider  well  some  of  the 
problems  we  have  touched  on  here 
you    may    just    have    a    fighting 

chance  of  succeeding.  S' 

*  *  * 

"High  Life  Sports  TlirilU" 
Reviews  Major   Events  of   Year 

•&•  A  half-hour  panorama  of  ex- 
citing sports  events  has  been 
added  to  the  Miller  Brewing  Com- 
pany's 16  mm.  film  library.  Titled 
High  Life  Sports  Thrills,  the  new 
sound  film  focuses  on  five  major 
events  held  in  the  United  States. 
The  color  cameras  first  turn  to 
Churchill  Downs  for  the  89th 
running  of  the  Kentucky  Derby. 
Never  Bend  and  Candy  Spots  are 
the  favored  horses,  but  Chateau- 
gay  bursts  from  behind  in  the 
closing  furlongs  to  set  a  new  rec- 
ord of  2  minutes.  1  and  4/IOths 
seconds  to  win  this  traditional 
run  for  the  roses. 

Next  come  the  World's  High 
Diving  Championships  at  Gross- 
inger's  Country  Club  in  New 
York.  Top  professional  divers 
from  both  sides  of  the  Atlantic 
are  on  hand  to  test  their  skill  oft 
the  three  and  ten  meter  boards. 
The  highlight  is  a  triple  jackknife 
from  the  ten  meter  height  caught 
in  slow  motion  by  the  Miller 
camera  crew. 

.\uto  Racing  at  Sebring.  Fla. 
The  cameras  swing  to  Sebring. 
Fla..  for  the  annual  12-hour  en- 
durance race  for  Grand  Touring 
(sic)  automobiles.  Will  the  Ameri- 
can Cobra  defeat  the  Italian  Fer- 
rari is  the  question  along  the  pit 
wall  as  the  world's  greatest  race 
drivers  sprint  from  the  line  in  .i 
Le  Mans  start.  All  afternoon  and 
long  into  the  night  the  roar  of  the 
mechanical  thoroughbreds  con- 
tinue, until  John  Surtees  takes  the 
checkered  flag  and  the  Ferraris 
remain  champions  at  Sebring. 

It's  a  quick  hop  to  another  area 
of  Florida  —  Cypress  Gardens  — 
for  an  exciting  demonstration  of 
the  water  skiing  championship. 
The  emphasis  is  on  the  unusual 
as  we  see  kite  ski  flying,  hydrofoil 
skiing,  and  even  "ski-less"  skiing. 
.\11-Star  Pro  Football  .\ction 

All  the  excitement,  color,  and 
pageantry  of  professional  football 
tops-off  the  film  with  a  final  stop 
at  Lo>  Angeles  Memorial  Colos- 
seum- The  stars  of  the  East  are 
meeting  the  stars  of  the  West  in 


Reiehhold    .\ids    Salesmen 
\\  itii    New    .4lsviiite    Film 


what's  new  in  pictures 

the  NFL  Pro  Bowl  game.  Allie 
Sherman's  Easterners  romp  to  an 
early  lead,  only  to  have  to  fight 
for  their  lives  as  Vince  Lombardi's 
Westerners  turn  on  the  power. 
When  the  dust  settles,  the  East 
has  the  win  and  the  Miller  crew 
has  some  of  the  most  exciting 
football  ever  filmed. 

How  to  Obtain  This  Picture 
Prints  of  High  Life  Sports 
Thrills  join  nearly  2.000  reels  of 
film  —  some  200  separate  titles 
—  covering  everything  from  motor 
racing  to  bronco  busting.  They  are 
all  available  —  free  of  charge 
except  for  return  postage  —  to 
any  social,  civic,  charitable,  or 
fraternal  group  by  contacting  the 
Public  Relations  Department. 
Miller  Brewing  Co..  4000  W. 
State  St..  Milwaukee.  Wisconsin 
53208.  !■ 


Sponsor;     Reiehhold    Chemicals. 

Inc. 
Title:  BiiiUI  It  Right  with  Alsyii- 
ile.    12    min.   color,    produced   by 

Animated  Productions. 
*  *  * 
T-r  This  sales  film  was  made  from 
125  pieces  of  available  still  ma- 
terials from  Reiehhold  files.  It 
was  put  together  in  less  than  three 
weeks,  using  Animated  Produc- 
tions' Fotomation  technique,  on 
a  limited  budget,  but  is  doing  ex- 
cellent work  in  dealer  showings 
by  Reiehhold  salesmen  through- 
out the  country. 

Alsynite.  Reichhold's  translu- 
cent fiberglass  panels,  is  used  for 
so  many  construction  and  decor- 
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ation  jobs  that  even  the  companv 
itself  has  trouble  keeping  up  with 
them  all.  People  are  always  send- 
ing in  slides  or  snapshots  or  draw- 
ings about  how  they  have  used 
Alsynite  in  some  new  way  success- 
fully. These,  along  with  brochures, 
catalogs,  prints,  photostats,  e'.c. 
are  the  basis  of  the  film. 

Using  all  the  tricks  of  the  Ox- 
lierry  animation  stand  and  Ani- 
mated's  special  cameras,  the  film 
is  cut  to  rhythmic  modern  music 
and  travels  through  the  mass  of 
different  materials  gracefully  with 
appropriate  zooms,  wipes,  dis-i 
solves,  etc.  to  give  a  constant  ef-l 
feet  of  movement  and  action. 

The  film  shows  how  sun  and 
vvear  resistant  Alsynite  is  used 
in  heavy  industrial  construction, 
in  light,  airy  residential  decora- 
tions and  in  hundreds  of  other 
ways  as  well. 

Twenty  prints  are  being  used 
currently  —  eight  16mm  prints 
for  large  audiences,  and  twelve 
8mm  prints  to  go  in  Fairchild  re- 
peater projectors  for  direct  on-the- 
desk  selling.  1^ 

:]:  *  ^ 

Ideas   for  Flavorful  Cookery 
Shown  ill  "The  Kiiehaiitetl  Pol" 

Demonstrating  quick  and  easy 
ways  to  add  flavor  and  elegance 
to  cooking  is  the  audience  objec- 
tive of  The  Enchanted  Pol.  a  new 
1 3' 2 -minute  color  film  sponsored 
for  women's  groups  and  home- 
making  telecasts  by  the  Corn 
Products  Company  ( Karo  Syrup).i 
Produced  by  PGL  Productions, 
the  free-loan  subject  is  being  dis- 
tributed bv  Association  Films. 
Inc. 

Content  emphasis  is  on  cooking 
u7(/!  imagination  and  .withoui 
spending  long  hours  in  prepara- 
tion. In  musical  fantasy  form.  7/it 
Enchanted  Pol  demonstrates  hov. 
glazes,  dessert  and  meat  sauces 
cake  toppings,  fillings,  salad  dress 
ings  and  marinades  can  be  effort 
lessly  prepared  by  varying  ths 
amount  of  basic  ingredients. 

The  color  subject  is  being  mado 
and  distributed  (free  loan)  to  wo 
men's  clubs  and  homemakind 
groups,  home  economics  classej 
and  television  stations  by 
Films. 


Rebuilding  of  New  Bedford 
in    Area    Redevelopment    Filn 

■m-  A  report  on  the  work  of  pri 
vate  and  public  groups  in  Nev 
Bedford.  Mass.  to  rebuild  tha 
city's  economy  is  given  in  A 
Rising  Tide,  produced  for  the  Arej 
Redevelopment  Administration.  V 
S.  Department  of  Commerce.    S 
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YORK  WORLDS  FAIR  RKPORT: 

they  are  less  inhibited  by  probleni^ 
of  space,  cost  and  creative  time 
All  the  best  of  modern-day  audio- 
visual technology  is  apparently 
well  on  its  way  to  the  Flushins; 
Meadows.  Fortunately,  all  of  it 
should  arrive  well  before  that  mo- 
nientuous  Opening  Day.  After  that, 
we'd  rather  not  count  on  getting 
through  the  traffic  which  will  be 
heading  for  the  Fair!  ^; 


(CONTINUED       FROM        P.AGE       95) 

grounds.  Seattle  was  our  most  re- 
cent experience  and  the  horizons 
moved  forward  there  .  .  but 
great  advances  came  out  of  Chi- 
cago's "Century  of  Progress"  ex- 
position of  the  early  30's  and 
again,  at  New  York's  Fair  later 
in  that  decade. 

World's  Fair  concepts  must  be 
developed  for  mass  audiences  but 


Prc\it'Hing  the  .\ew  York  World's  Fair:  at  top,  the  Kodak 
Puvilwii;  (center )  Electricity  s  "Tower  of  Light";  and 
(third  segment)  the  "festival  of  Gas"  exhibit  area.  Be- 
It'ir:    AhhntI    hnhs    "Chemical  Man"  theater  will  he  there. 
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EDUCATION  is  "big  business" 
at  General  Electric. 

The  latest  symbol  of  this  fact 
is  an  ultramodern  penthouse  class- 
room which  recently  went  into 
service  at  Schenectady.  N.  Y. 

Atop  the  six-story  former  head- 
quarters of  International  General 
Electric  Company  (Building  36  at 
the  Schenectady  plant),  the  new 
classroom  is  now  in  almost  con- 
stant use  in  the  critical  job  of  con- 
tinously  educating  G-E  engi- 
neers. 

Occupying  its  plush  seats  are 
some  of  G.E.'s  brightest  men. 
They  come  from  all  over  the 
country  to  expand  their  knowl- 
edge, to  be  brought  up  to  date  on 
new  developments  in  mature  tech- 
nologies and  to  learn  the  latest 
technologies. 

The  new  classroom  also  sym- 
bolizes a  new  breed  of  engineer 
that  has  been  spawned  by  the 
great  explosions  of  technology  in 
the  past  several  decades. 

No  longer  can  we  expect  to 
have  neatly  compartmented  "in- 
series"  lives  of  school,  work  and 
retirement.  People  whose  work 
involves  any  aspect  of  any  of  the 
sciences  now  must  plan  to  con- 
tinue their  education  throughout 
their  lifetime. 

Examples  of  this  relatively  new 
philosophy  are  General  Electrie's 
Advanced  Course  in  Engineering 
(leading  to  a  doctoral  degree)  and 
its  Creative  Engineering  Course 
both  of  which  use  the  new  pent- 
house classroom. 

Course  in  .\dvanced  Engineering 

':>  The  Advanced  Course  in  Engi- 
neering was  established  to  supply 
the  General  Electric  Company 
with  engineers  having  sufficient 
breadth  and  depth  of  technical 
understanding  to  make  basic  con- 
tributions in  the  development  of 
new  or  improved  products.  Its 
objectives  are  to  increase  the 
abilities  of  the  recent  technical 
college  graduate  to: 

1.  Analyze  and  evaluate  engi- 
neering problems  both  for  their 
significance  and  for  the  appropri- 
ate economic  and  technical  ap- 
proach to  their  solution. 

2.  Apply  the  fundamental  and 
advanced  principles  of  science  and 
engineering  to  the  solution  of 
actual  engineering  problems. 

3.  Present  the  solutions  clearly 
and  concisely  so  that  results  can 
be  easily  understood  and  used. 

These  objectives  are  aimed  at 
developing  highly  competent  engi- 
neers of  professional  stature,  quali- 
fied for  the  total  engineering  job 
involved  in  producing  successful 
products  and  systems  through  ap- 


MODEL  CLASSROOM  FOR  ENGINEERS 


General  Electrie's  ne\%  (.■ngnieering  classroom  intnlinics,  iii  a  sinf^lc  urea, 
the  lati'fit  ill  iiiiiliinixiial  aids  in  a  ciinifortahic  setting  for  engineering 
and  management  participants.  Table  and  seating  facilities  are  prodded 
for  48  .itudcnts.  arranged  on  .six  tiered  levels.  Together  with  a  raised 
lecture  platform,  this  room  provides  an  unobstructed  v:ctv  of  the  lecturer, 
ehalkhoards,  the  document  and  rear-projection  screens  in  front   of  room. 


HAVE     YOU      BEEN     TO 

Manhattan? 


OUTSTANDING  FILM  RECORDING 

MIXING  *  DUBBING  •  RECORDING 

TRANSFER   •   MUSIC    SCORING 

OPTICAL  NEGATIVES 


MANHATTAN   SOUND  CORPORATION 

NEW  YORK  CITY 
MSC    41  1    FIFTH  AVENUE        LE  2-2428     MSC 

FRED  ADAIR     GUS  MORTENSEN     KEN  UPTON 
DAN  SARACENI 


1)>  E.  H.  Freiljurgliouse, 

Manager  of  Engineering  Education 

Engineering  Ser\'ices 

General  Electric  Company 

o  o  o 

plication  of  available  technology 
regardless  of  how  advanced.  Grad 
uates  of  the  course  are  expectec 
o\entually  to  provide  technica 
management  for  the  engineerinj 
v'.ork  of  the  company. 

Stud>  Plus  Practical  Experience 
The  Advanced  Course  in  Engi 
ncering  is  based  on  the  premise 
that  development  of  competeni 
professional  engineers  requires 
combination  of  formal  study  anc 
practical  experience.  To  provide 
this  combination,  the  Advanced 
Course  in  Engineering  has  five 
major  elements: 

1 .  Design  and  development 
engineering  work  assignments  as  a 
member  of  General  Electrie's  pro- 
fessional engineering  staff. 

2.  Weekly  or  monthly  class 
meetings  for  the  presentation  of 
theoretical  subject  material. 

3.  Homework  problem  assign- 
ments representative  of  actual 
engineering    situations. 

4.  Periods  of  full-time  campus 
residence  for  a  concentrated  pro- 
gram of  formal  graduate  courses. 

5.  A  development  or  design 
project,  together  with  a  thesis 
based  on  it.  for  those  students  who 
are  candidates  for  the  engineering 
doctorate. 

These  elements  are  fitted  to- 
gether to  form  a  continuous  three- 
year  program  of  work  and  study, 
both  on  the  job  and  on  the  camp- 
us, followed  during  the  fourth  year 
by  a  work-related  engineering  pro- 
|clI  appropriate  for  the  doctoral 
dissertation. 
Creative  Engineering:  Idea  Shop 

The  Creative  Engineering 
I  nurse  is  intended  to  develop  the 
engineer's  ability  to  conceive  ideas 
lor  designs;  to  strengthen  his  tech- 
nical knowledge  so  he  can  better 
evaluate  ideas:  to  increase  his 
awareness  of  the  scientific  and 
engineering  opportunities  avail- 
.ible;  and  to  satisfy  the  economic 
requirements  facing  his  business. 

The  course  emphasizes  develop- 
ment of  deliberate  inventiveness 
.ind  the  perspective  necessary  to 
•ittain  product  leadership. 

Course  Co\'ers  an  Entire  Year 
Length  of  the  course  is  one 
year.  It  includes  weekly  four-hour 
class  sessions,  held  during  working 
I'.ours.  from  October  through  May. 
Ihis  course,  unlike  the  Advanced 
Engineering  Course,  is  designed 
for  outstanding  engineers  with  5  to 
10  years  of  accomplishment. 
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Audiovisual  touK  i.Kl.Klc-  a  tr..nt-scr«-..  ilucun.ent  ,....)cct..,  ""'■''""' 
,;„■  r,.«r-«r,,«  ,n"irr,io„  sy.sY.m  « «/  ri«/,n  ;<»«(,./  hrlwul  slulmf:  chM 
hoard  Tuo  Kodak  Model  550  -Caroo^l '  .v/idr  ;;n>;V<«)r.s  «»(/  «  Ky.im  /i'" 
&  Ilouell  Modi-I  552  «.i/o-(/ir('af/in«  voimi/  film  projeclor  an-  ii,  dailij  use. 


Samples  of  subject  niattei  cov- 
ered are: 

The  process  of  creative  design 

including  theories  of  creativity. 

■•brainstorming'",  lectures  by  out- 
standing inventors. 

Mathematics  of  design  engi- 
Ineering  —  including  probability 
land  statistics,  differential  equa- 
tions, digital  and  analog  com- 
Iputers. 

Fundamental  structure  of  ma- 
terials    —     molecular     structure. 


Exci'lJl  loi  accent  Ufiliti  on  .siilc 
wall  and  in  projection  room, 
lights  are  operated  from  the 
roiinter-top    control   panel. 


polymer     chemistry,     metallurgy, 
plasma  and  solid-state   physics. 

Design  of  novel  electrical  and 
magnetic  devices. 

Evaluation  of  new  designs  — 
including  performance,  cost,  re- 
liability, producibility.  maintain- 
ability and  marketability. 

Also  covered  are  such  subjects 
as  the  technology  of  mechanical 
systems,  design  and  conduct  ol 
useful  experiments,  self-correcting 
control  systems,  design  ot  com- 
munications systems,  industrial  ap- 
pearance design,  manufacturing 
process  and  new  technology. 

The  era  of  single-handed  engi- 
neering greatness  achieved  by 
tinkering  in  basement  workshops 
seems  to  be  passing.  Perhaps  its 
modern-day  equivalent  is  the  engi- 
neering team  leader  or  manager. 
Many  thoughtful  people  arc  con- 
vinced in  light  of  (he  trends,  that 
the  engineering  education  process 
must  be  radically  improved.  And 
that  is  exactly  what  we  are  striving 
for  in  our  General  Electric  pro- 
grams. W' 


Closfup    on    ligl.tini;    coiitrul    panel     «//    inslrnelors    rifllil    hand    hcl.m  < 
II  is  on  coimter-top  at  the  end  of  the  speaker's  platform.   Sound  .vi;.s/r». 
IS   wade  up  of  Series  5000  modidcs  made  at  GE's  Audio  Products  plant. 
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BFG     Dealer-Business     Manage- 
ment Program  was  also  made  on 


MVt 


-4fT    ■ 


Magician  Bofj  Sharpe.  iipprartni^  "lut  '  ii\  uill  us  "on  film  (it  ri'iiiotud 
iiuitinss  of  Goodrich  dealers.  }ieli>cd  provide  entertainment  as  icell  as 
further  empttasis  on  serious  points  in  the  inanascment  presentation. 

Goodrich  Meets  Goals  in  Dealer  Program 

'T'lii  B.  F.  Goodrich  Tire 
-*-  Company  set  up  four  basic 
requirements  for  its  dealer-man- 
agement meeting  programs  held 
during  November  and  December. 
Determined  to  make  the  most  ef- 
fective use  of  audiovisuals  for 
these  Regional  and  Zone  gather- 
ings. Robert  P.  Dies,  Manager  of 
Training  and  Development  at 
Goodrich,  had  these  key  clement-; 
to  consider; 

1.  Effective  and  attention-get- 
ting presentation  of  the  1964  man- 
agement message,  heavy  with  im- 
portant content,  yet  requiring  a 
strong  personal  touch. 

2.  Deep  penetration  of  the 
management  message  to  all  levels 
of  dealer  distribution. 

3.  The  need  to  accomplish 
these  objectives  within  the  limits 
of  executive  time,  energy  and 
availability. 

4.  The  challenge  to  do  the  be.l 
possible  job  within  the  limitation^ 
of  a  "reasonable"  budget. 

Regan  Integrates  Film  and  Slides 

Motion  pictures,  color  slides 
and  taped  sound  recordings  pro- 
duced by  Regan  Productions,  Inc.. 
of  Detroit,  met  all  aspects  of  the 
assignment.  Three-screen  projec- 
tion and  equipment  provided  by 
Visual  Techniques.  Inc..  of  Cleve- 
land, helped  add  interest  and 
action  which  kept  audience  atten- 
tion at  a  high  level. 

President  P.  \V.  Perdriau  of 
Goodrich  opened  the  dealer  pro- 
gram with  a  realistic  and  spirited 
message  on  color  motion  picture 
film  that  surmounted  the  widely- 
varying  locations  and  types  of 
dealerships.  Presentation  of  a  new 


color  film  by  A.  B.  Senne.  the 
company's  Manager  of  Dealer 
Finance  and  Business  .Manage- 
ment. This  was  followed  by  an 
outline  of  the  program's  purpose 
and  details  of  its  operation  were 
shown  on  color  slides  accompanietl 
by  taped  sound. 

Take  Program  to  the  Field 

Twelve  regional  meetings,  at- 
tended  by  key  dealers  and  BFCl 
wholesale  sales  personnel  were  fol 
lowed  by  deep  penelraiion  of  the 
entire  dealer  distribution  organi- 
zation at  local  zone  meetings  con- 
ducted by  zone  managers.  These 
required  condensed  versions  of  the 
program:  motion  picture  and  sin- 
gle-screen  slide   presentations. 

For  example,  slides  and  sound 
used  in  the  Business  Management 
Program  were  converted  into  a 
sound  slidefilm  by  Regan  Produc- 
tions. The  producer's  Vice-Presi- 
dent and  General  Manager  had 
some  useful  suggestions  to  offer: 

"In  making  such  films,  time  of 
the  busy  executive  is  conserved  by 
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MECCA"^ 


U^. 
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Quality  black-and-white 

laboratory  service 

35mm  and  16mm 

Since  1937 


Film  Center Buililing,630NinthAvenue,NewYork  36,  N.Y.'^COJumlius  5-7676 

Affiliated  with   BYRON  MOTION   PICTURES,   Washington   7,   D.  C. 


P.  \\  .  Pcrdriaii.  Prt  sidi  ut  of  Good- 
rieh  {seated},  worked  as  a  "team" 
with  Warren  Hart  of  Refian  Traduc- 
tions to  ffet  the  1964  management 
niessafie  on  film   in   record  time. 

having  the  stage,  equipment  and 
crew  ready  for  action."  said  War- 
ren Hart.  "Another  important 
factor  is  close  leumwork  between 
the  executive  and  the  director  dur- 
ing on-set  rehearsal.  Skill  in  estab- 
I  shing  relaxed  and  mutual  empathy 
on  the  stage  has  a  strong  bearing 
on  the  sincerity  and  acceptance  of 
the  final  product. "  he  concluded. 
Bob  Sharpe's  Magic  Touch 

Leavening  the  serious  message 
of  the  new  Business  Management 
Program  was  the  role  played  b\ 
magician  Bob  Sharpe.  used  as  a 
model  in  one  of  the  films.  After 
the  slide  presentation  at  the  reg- 
ional meetings.  Sharpe  was  pre- 
sented "live"  to  the  audience  and 
displayed  a  spectacular  bit  of 
magic  to  prove  that  he  was  "real." 

He  later  provided  informal 
entertainment  during  the  refresh- 
ment break  and  put  on  a  complete 
show  after  dinner.  "Commercials' 
which  tastefully  emphasized  main 
meeting  points  were  presented  as 
part  of  his  magic  repertoire.        S' 

*  -A:  * 

Film    ('reililed    Vi  ilh    SiK-oess 
of  I'hoenix'  I  nilfd  F'lind  Drive 

7>  A  22-minute  film  is  being  given 
major  credit  for  over-subscribing 
of  United  Fund  goals  for  the  first 
tmie  in  Phoenix.  Arizona. 

Many  Wonders,  is  the  title  of 
the  16mni.  sound,  color  motion 
picture,  produced  by  Canyon 
Films  of  Arizona  for  the  Greater 
Phoenix  and  Scottsdale  United 
Fund. 

Civic  pride  and  the  seamy  side 
combine  to  make  the  film  the  most 
effective  "coin  collector"  in  the 
history  of  Phoenix's  United  Fund, 
campaign  officials  report.  After  an 
introduction  that  is  pure  Chamber 
of  Commerce,  the  narrator  has  to 
reverse     himself    and    show    the 
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slums,  delinquency,  poverty,  and 
illness. 

This  leads  into  a  series  of  vig- 
nettes on  what  the  various  com- 
munity agencies  are  doing  about 
the  problems.  There  is  a  final 
appeal  by  the  chairman  of  the 
drive. 

After  scores  of  showings  in  the 
Phoenix  metropolitan  area,  the 
film  is  credited  with  big  results 
in  oversubscribing  of  the  I'nite.l 
Fund  for  the  first  time  in  the  city's 
history.  Q 

•  »  » 

Ex-Ollo-O's    Slaudr    Dixision 
Lnvcils   Packujjiiif;   MiichiiK-ry 

■sfr  The  E-x-Cell-O  Corporation  has 
used  the  film  medium  as  a  tool  for 
public  relations  and  product  pro- 
motion. But  this  latest  17'2-min- 
ute  color  subject,  released  by  the 


■  tX-CtU-0  CORPORATION 


Packaging  tiiuipmciit  buyers  view- 
ed new  Slaudi  iiicic)iinenj  picture 
at    recent    Atlantic    City    premiere. 


company's  Staude  Division,  is  a 
down-Io-facts  industrial  presenta- 
tion. 

Partners  in  Precision  Packaging 
premiered  a  complete  line  of  pack- 
aging equipment  machinery  U< 
some  l.'i.OOO  visitors  who  attended 
the  recent  P.VIMI  show  in  .Atlantic 
City.  They  saw  key  features  of  a 
recently  -  introduced  Staude  54. 
ISO-degree,  prefolding.  straight- 
line  gluer;  the  Staude  Master  with 
corrugated  and  rotary  folder  at- 
tachments. The  film  also  intro- 
duced the  Gladiator  cellulose  win- 
dow-palch-applying  machine  with 
its  Flcxographic  imprinting  unit. 

Partners  also  has  an  8mm 
sound,  desk-top  projection  ver- 
sion and  is  being  used  to  train  op- 
erators of  Staude  equipment  on 
correct  operating  and  maintenance 
procedures  for  these  boxmaking 
machines.  Staude  supplies  both 
prints  and  Smm  sound  projectors 
on  a  short-lerm.  no-charge  basis. 
*        *        * 

Jack  Tli<>iii;i>  lo  Film   Kriccls 
as  l.alioralory    .Sti|ifriiit<'ii<leiil 

-  Jack  Thomas  is  the  new  as- 
sistant general  manager  and  lab- 
oratory superintendent  at  Film  Ef- 
fects of  Hollywood.  His  appoint- 
ment renews  a  working  relation- 
ship which  began  ."^O  years  ago 
when  he  was  an  assistant  to  Film 
Effects  president  Linwood  G. 
Dunn,  then  cameraman  at  the  old 
RKO  Studios.  B- 


FILMACK 


The    Midwest's 

Most  Experienced 

Film   Producer 


Slidefilms 
Motion  Picturos 
slides 


AU  PRODUCTION  FACIUTIES 
UNOCR   ONE  ROOF 

Artwork 

Animation 

Editing 

Storyboards 

Scriptwritini 

Titles 

Sound  Recording 

16  &  35mm  Laboratories 


Industrial  and  Business 

Sales/Training  Films 

Television  Commercials 


Filmack  Studios 

1331    So    Wobosh  Ave     •  Chicogo  60605 
Telephone:    HA    7  4855 


PLASTICAN  Slide  Sheets 

•    Provides   orderly   filing   of   slides 

•   Twenty   slides   viewed   at   a   glance 

•    Fits   standard    ring   binders 

•    Holds  slides  snugly 

•   Slides  slip  in   and   out  easily 
•    Flexible   yet   durable 


THEY   ARE   AVAILABLE   THROUGH 


Plastican 
Box    157 
Butler,    N.   J. 


Corp. 


I   Plastican  Corp. 

THEY  ARE  AVAILABLE  THROUGH     /  Box   157 

/  Butler,  N.J. 


NUMBER  1  •  VOLUME  25  •  1964 


191 


EDUCATION 

MEDICINE 

INDL'STRY 

DOCUMENTARY 

TELEVISION 


our 


Ti 


ear 


^^^^^  STURGIS-GRANT 

PRODUCTIONS,  INC. 

OUR    SEW    STUDIOS 

328  East  44th  Street.  New  York  17,  N.Y. 

Murray  Hill  9-4994 


Quality  . . . 

TIME  AFTER  TIME,  IN  TIME  ...  at 


/ 


ii^i  c:. 


or 


V     16-35mm  Developing  and  Printing 
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Telling  America  "Truth  About  Cominuni.sm" 

Rise    and    Spread    <«t     I(lfol(>i;>     Pi<lur;'<l    l)y    Do.  uni:  ulrrv    Film- 

Tndependent  Producer  Sid  O. 
-'-  Fields  has  turned  to  the  facts 
of  history  for  the  sober,  down-to- 
earth  analysis  of  the  rise  and 
spread  of  international  Commun- 
ism which  he  has  presented  in  the 
long  black  &  white  sound  motion 
picture  titled  The  Tniih  Abtml 
Communism. 

The  picture  has  been  released 
for  outright  print  sale  (16nini 
sound )  through  his  company.  Doc- 
umentary Films.  Admiral  Felix 
Stump.  (Ret.)  vice-chairman  of 
the  Freedoms  Foundation,  has  said 
of  it: 

"This   is   a   ve-y    splendid    film 
and  one  which  should  be  shown 
widely  to  mature  audiences." 
Their  Words  .\re  Indictments 

The  architects  of  the  Commu- 
nist conspiracy  speak  for  them- 
selves in  this  dramatic  collection 
of  newsreels  and  still  shots  which 
cover  three  decades  of  Soviet  his- 
tory. Included  are  what  Fields 
says  are  "official  films  smuggled 
from  behind  the  Iron  Curtain"  as 
well  as  translated  speeches  and 
comments  from  such  figures  as 
Lenin.  Trotsky  and  Khrushchev. 

Ale.xander  Kerensky.  the  aged 
Russian  leader  who  headed  a  mod- 
erate government  for  a  brief  per- 
iod following  the  overthrow  of  the 
Czar,  introduces  the  film.  A  state- 
ment in  English  by  Trotsky  tells 
of  the  relentless  character  of  the 
bloody  Stalin  regime. 

Of  Mao  Tse  Tung  and  Castro 

Latter-day  scenes  show  the  Chi- 
nese leader.  Mao  Tse  Tung  and 
his  Cuban  counterpart.  Fidel  Cas- 
tro. 

Ronald  Reagan's  commentary 
brings  understanding  to  the  scenes 
and  the  narration  written  by  Fields 
and  Leonard  Heideman.  The  film 
avoid^  the  inflammatory  and  sen- 
sational as  it  turns  to  the  leaders 
of  Communism  themsel\es  to  de- 


Mao  Tse  Tung  is  one  of  a  numbtr 
of  Cotnmiiiiist   leaders   iti   the  film. 


Honalci  Hcagaii  narrates  thi:^  fai- 
hull  ex])osition  of  historic  sccniw 
ill    "The  Truth  About  Communism. 

liver  a  convincing  indictment  of 
their  aims. 

Within  its  hour  and  18  minutes 
of  presentation.  The  Truth  About 
Communism,  has  made  a  highly- 
useful  contribution  to  community, 
plant  and  similar  programs.  Tele- 
vision stations  in  28  markets  have 
thus  far  purchased  rights  for  its 
showing.  Organizations  may  ac- 
quire the  78-minute  sound  print 
for  S260,  from  Documentary 
■  Films.  5437  Laurel  Canyon 
Boulevard.     North     Hollywood. 

California.  9' 

*  *        * 

Larfier  Macliinc  Shop.  Staff 
at   Charles   Koss,   liu'.,   \.  \. 

--  An  enlarged  machine  shop  and 
an  increased  technical  staff  for  the 
repair  and  overhaul  of  film  pro- 
ducer's equipment  has  been  an- 
nounced lay  Charles  Ross.  Inc.. 
333  West  .>2nd  Street.  New  York. 
Special  effects  are  a  notable  part 
of  this  work  by  a  highly-special- 
ized staff.  For  example,  all  the 
dimmer  banks,  boxes,  cables,  adap- 
tors and  special  hangers  used  at 
Michael  Myerberg's  Long  Island 
studio  were  made  in  the  Ross 
machine  shop  to  the  studio's  spec- 
ifications. S" 

*  *  ={: 

I  .S.   Sales   of   Pyral    Mafiiielie 
Products     by     Hollywood     Film 

Exclusive  distribution  of  quality 
magnetic  film  and  magnetic  coat- 
ing machines  produced  by  Pyral 
of  France  has  been  given  to  the 
Hollywood  Film  Company.  Pyral 
16-17' 2  and  3.'^mm  base  is  in- 
cluded in  the  agreement. 

Complete  stocks  of  magnetic 
film  and  specification  sheets  are 
available  from  HFC  offices  and 
warehouses  in  Chicago.  Hollywood 
and  New  York  City.  !^ 
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Uarn    about    proems   in    power  development 

in   iirtf   Btiu   Sliitf   filiit.  "EviT  Siiiee   Edi.wti." 


Saga  of  ln\t'>t()r-()\\i 

Kay    Stale    Creates    tiiliKlileiiiii^ 

IN  ITS  Latest  Film,  the 
Edison  Electric  Institute  luis 
turned  to  the  world  of  fantasy  to 
bring  public  audiences  the  story 
of  investor-owned  power  compan- 
ies and  their  importance  in  com- 
munity and  national  growth.  Ever 
Since  Edison,  produced  in  16mm 
and  35mm  color  by  Bay  State 
Film  Productions.  Inc..  makes 
liberal  use  of  full  animation  to 
give  a  light  and  fanciful  touch  to 
this  serious  subject.  The  result  is 
a  highly-entertaining  as  well  as  in- 
formative 25-niinute  picture. 

Ben  Franklin  flies  his  kite  in  a 
heavenly  opening  sequence,  while 
Tom  Edison  switches  lights  off 
and  on  from  his  nearby  cloud. 
Michael  Faraday's  magnet  pulls 
the  harp  from  a  cherub  and  the 
three  pioneers  of  electricity  meet 
to  discuss  that  unhappy  incident. 
Their  conversation  turns  to  past 
achievements  and  the  trio  decides 
to  return  to  earth  to  see  what  pro- 
gress men  have  made  in  the  40 
years  since  Edison's  time  of  the 
20's. 

"Live"  Scenes  of  Toda>' 

The  story  turns  to  live  action 
as  they  visit  earth  and  the  film 
shows  how  investor-owned  power 
companies  are  doing  their  jobs. 
planning  for  the  future.  The  in- 
vestment story  is  stressed  by  such 
facts  as  the  ten  billion  dollar  in- 
vestment    in     utility     companies 


(I   I'owcr 
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U'd   lower  L.ompann'^ 

;    Talc    in    "Kver    Sinee    Edison" 

made  by  the  American  people  in 
the  193()'s.  Today,  they  find,  th.it 
figure  has  reached  the  fifty  billion 
mark. 

Today's  public  investment  in 
private  power  companies  repre- 
sents the  largest  investment  by  the 
most  investors  in  any  American 
industry;  these  U.  S.  power  firms 
annually  buy  over  three  billion 
dollars  in  new  equipment.  They 
also  rank  first  in  total  taxes  paid 
to  local,  state  and  Federal  govern- 
ments. 

Seen  b\  Theater  .\udiences 

Theatrical  audiences  are  sharing 
the  35mm  prints  of  Ever  Sirue 
Edison:  general  showings  are  be- 
ing served  by  numerous  16mm 
prints.  The  closing  sequence,  with 
Edison.  Faraday  and  Franklin 
back  in  paradise  and  the  little 
cherub  happily  strunmiing  his  re- 
paired harp,  will  delight  these 
viewers  and  the  solid  fare  about 
an  important  segment  of  private 
enterprise  is  both  instructive  and 

most  worthwhile.  y 

*        *        * 

.Speneer   l{(ist» irk's   Plaiit'iliii 
Beeonies    a    Kalreliild    l)<-aler 

Spencer  Bostwick's  Planfilni. 
Inc..  the  Washington.  D.  C.  script 
writing  service,  is  now  an  author- 
ized dealer  for  the  Fairchild  8mm 
continuous  sound  motion  picture 
projection  equipment.  IJ 
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HOME  Improvement  is  the  sub- 
ject of  an  unusual  new  13'/2- 
minute  color  film  with  a  heart- 
beat and  a  symphony  of  construc- 
tion sounds.  Released  in  January 
by  the  Association  of  Better  Busi- 
ness Bureaus  in  New  York.  A 
House  Is  a  Living  Thing,  ably 
fulfills  the  title's  promise.  It  was 
produced  by  the  ABBBs  con- 
tinuing film  program  by  Audio 
Productions.  Inc. 

The  new  picture  is  the  first  in 
this  series  to  tell  the  story  of  a 
specific  industry.  There  were  sev- 
eral reasons  for  the  choice.  In  the 
U.  S..  more  than  ten  billion  dol- 
lars are  spent  annually  for  con- 
tracted remodeling.  The  figure 
may  be  closer  to  thirteen  billion 
in  1964.  Another  three  billion 
goes  for  "do-it-yourself"  materials, 
not  including  tools  and  other 
equipment. 

The  Public  Is  C'oncerned 

Many  industries  and  services 
are  involved  —  materials  and 
household  equipment  manufactur- 
ers, utilities,  financial  institutions, 
large  retailers,  suppliers,  dealers, 
contractors  and  sub-contractors  in 
the  various  building  trades.  For 
the  past  10  years.  Better  Busi- 
ness Bureaus  have  recorded  more 
public  interest  and  concern  about 
home  improvement  than  any  other 
business  category. 

This  does  not  mean  that  the 
bulk  of  attention  is  given  to  con- 
sumer complaints.  The  sheer  vol- 
ume and  variety  of  the  field  de- 
mands that  it  should  be  reflected 
in  BBB  statistics.  On  the  other 
hand,  those  who  abuse  the  priv- 
ilege of  doing  business  by  taking 
unfair  advantage  of  homeowners 
find  their  way  into  the  record. 
And  lioiiieoHner.s  ikemselves  in- 
vile  disasier  when  they  fait  to  use 
sound  judgment  in  buying  or  con- 
tracting for  home  improvements. 

Key  Theme;  "Plan  Carefully" 

A  House  Is  u  Living  Thing  has 
the  stated  objective  of  helping 
homeowners  to  achieve  satisfac- 
tion in  remodeling  and  mainten- 
ance projects.  It  is  not  a  ""scare" 
picture  but  a  fast-moving,  con- 
structive look  at  remodeling.  The 
message  is  simple,  but  emphatic: 
"Plan  carefully." 

On  the  sound  track,  the  strong 
heartbeat  of  a  healthy  house  is 
heard:  strong  walls,  a  good  roof, 
doors  and  windows  which  work, 
a  well-functioning  faucet.  But.  like 
people,  houses  grow  older.  Aches 
and  pains  build  up.  The  film 
shows  that,  with  careful  planning, 
even  a  sick  house  can  be  restored 
to  vigorous  life.  Specific  examples 


Facts  on  Remodeling 

Better    Busine§s    Bureau    Shows 

of      successful      remodeling      are 
shown. 

The  best  "doctor."  says  this 
BBB  film,  is  the  expert  of  good 
reputation.  A  companion  booklet 
for  viewers  contains  material  of 
importance  to  those  who  plan 
maintenance  and  remodeling. 
Another  Pnidiictiun  b>  .Audio 

The  .^BBB's  latest  film  was 
directed  by  Erwin  Scharf  of  Audio 
Productions,  in  association  witii 
Edvsard  J.  Lamm,  executive  pro- 
ducer and  a  veteran  of  the.se  Bet- 
ter Business  Bureau  film  ventures. 
Mr.  Scharf  also  directed  the  As- 
sociation's l')62  release.  Too  Good 
lo  Be  True.  It  was  preni'ered  si- 
multaneously in  late  January  of 
this  year.  President  Victor  H.  Ny- 
borg  introduced  the  picture  at  the 
annual  BBB  Sales  Conference  in 
St.  Louis.  In  Chicago,  at  the  re- 
cent annual  winter  meeting  of  the 
National     Home     Improvement 


for  the  Home  Owner 

".\    House    [s    a    Living   Thing" 


1 


The     right     paint's    important,     for 

tins  yon  trust  tiw  good  reputation 
of  the  eontractor.   He's  the  doctor. 

CounciPs  directors,  ABBB  staff 
director  William  Maki  accepted 
the  Council's  Public  Service  Award 
for  the  film,  on  behalf  of  the  As- 
sociation. 

Major     distribution     is     being 
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handled  by  the    127   Better  Busi-      ^ 
ncss  Bureaus  in  the  U.  S..  Canada. 
Mexico.    Puerto    Rico    and    Israel 
and  also  by  leading  representatives 
in  the  remodeling  industry.  g- 

;i:  *  * 

"Ski    Country    U.S..\."    Takes 
\  iewers  Down  Colorado  Slopes 

■  United  Air  Lines  has  a  natural 
interest  in  promoting  travel 
throughout  the  states  which  this 
carrier  serves.  The  latest  addi- 
tion to  this  sponsor's  film  library 
will  delight  thousands  of  groups 
of  ski-enthusiasts  and  bring  eye- 
filling  pleasure  to  others  whose 
interest  in  the  sport  is  less  active. 
Ski  Country.  U.  S.  A.,  though  pro- 


"Ski  Country  U.S.A."  was  prodnc- 
vd  Inj  Snmmit  Films  for  nation- 
al    distrilmtion     btj    Modem    TPS. 

duced  entirely  in  the  heart  of  the 
Colorado  slopes  by  Summit  Films. 
goes  well  beyond  that  state's  bor- 
ders as  it  stimulates  interest  in  ski 
area  travel  all  over  the  U.  S. 

Colorful  scenes  at  Aspen, 
Breckenridge.  Crested  Butte.  Vail 
and  Winter  Park  (all  within  reach 
of  Denver)  have  been  lensed  with 
loving  care  by  Summit  camera- 
men, whose  studio  headquarters 
are  at  Vail. 

Since  its  release  by  Modern 
Talking  Picture  Service.  Inc.  at 
the  start  of  the  ski  season,  book- 
mgs  have  exceeded  the  1.000- 
group  mark,  with  primary  demand 
coming  from  organized  ski  clubs 
and  television  stations.  Both  com- 
munity audience  and  tv  distribu- 
tion are  being  handled  by  Mod- 
ern for  the  sponsor.  B' 
*        *        * 

I  rank   Kiker,  Hans  Mulz  Join 
f!aiiiera   Service  (.'enter  Staff 

Frank  Riker  has  been  named 
marketing  director  and  Hans  Mutz 
is  now  chief  of  engineering  at  the 
Camera  Service  Center.  Inc.,  New 
York. 

Both  Mr.  Riker  and  Mr.  Mutr 
were  formerlv  with  Ceco.  9 
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riic  IV;i({>  Corps:  a  Mission  of  Discovery 


..iSIlNLtl)      FROM       PAGl;       101) 

•.now  how  to  grow  vegetables, 
laise  chickens  and  care  for  live- 
stock. You  meet  Volunteer  Gerald 
Rulhland.  who  came  to  Brazil  from 
.iMabama  and  is  helping  to  orga- 
nize 4-H  Clubs  among  the  rural 
youth  of  that  country. 

And  there  are  Peace  Corps 
architects  who  have  helped  to 
design  low-cost  housing  units  for 
low-income  families  now  living  in 
urban  slum  areas  of  Tunisia.  More 
than  300  different  skills  are  in- 
cluded among  requests  the  Peace 
Corps  has  received  from  develop- 
ing nations.  They  include  mechan- 
ics, heavy  equipment  operators, 
carpenters,  construction  workers, 
engineers,  surveyors  and  geolo- 
gists. 

Corps  Will  Knroll  l(t,.5()0 

Ne.1t  September,  the  roll  of  the 
Corps  will  be  boosted  to  10,.'iOO 
and  it  hopes  to  put  14.000  Volun- 
teers in  the  field  in  196.5.  Shortly 
before  taking  up  new  duties  in 
heading  President  Johnson's  "war 
on  poverty"  at  home.  Peace  Corps 
Director  R.  Sargent  Shriver  said. 

"Qualified  .Americans  arc  clam- 
oring to  join  the  Peace  Corps.  The 
demand  from  abroad  for  these 
Volunteers  is  now  greater  than  at 
any  other  time  in  our  history." 

And  those  who  have  served  and 
returned  to  their  city  and  farm 
homes  in  America  have  had  their 
rewards,  too.  Many  have  received 
scholarships  and  fellowships  estab- 
lished by  colleges  that  realized  that 


The  need  is  great  .  .  .  one  couritry's 
entire  medical  budget  is  less  than 
that  of  some  major  U.  S.  hospiiah. 
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the  "increased  maturity  and  world 
awareness  which  their  experience 
has  provided  will  make  them  val- 
uable members  of  our  commun- 
ities." 

.SiHiulit  1>>   Husiness  Kiriiis 
Business  and  industry  is  aggres- 
sively recruiting  them  for  assign- 
ments at  home  and  abroad.  Some 
are  entering  the  Foreign  Service,  , 
the     United     States     Information  I 
Service  .  .  .  and  other  branches  of 
government.     Career     goals     for  ' 
many   have   been  altered.   Liberal 
arts    graduates    who    had    never 
considered    teaching,    now    intend 
to  teach.   Nurses   plan  careers   in 
inleniiUitnuil  health. 

Only  when  Volunteers  have 
returned  home  do  they  realize 
that  they  have  walked  on  the  lip 
of  a  volcano  .  .  .  that  they  were 
in  on  the  beginning  of  a  new 
world.  And  that  they  have  an- 
swered the  late  President  Kenne- 
dy's challenge ;  "ask  not  what  your 
country  can  do  for  you  .  .  .  ask 
what     you     can     do     for     your 

country."  H* 

*        *        « 

Vii>4-orliroiii<-  Pro<T>>iii:;  '\o^% 

\\ailaiil)'  al  Manliatlaii  l.ali 

•  Manhattan  Color  Laboratory 
has  announced  the  addition  of  a 
completely  new  processing  service 
for  all  Anscochrome  type  films, 
including  duplicating  547  and  747 
and  type  D60.  DIOO.  TlOO  and 
D200  with  a  24  hour  service 
available. 

The  processing  equipment  was 
built  and  designed  by  the  labora- 
tory's own  personnel  and  will 
process  both  35mm  continuous 
film  for  slides  and  filmstrips  in 
addition  to  continuous  roll  46mm. 
The  use  of  46mm  film  will  pro- 
vide the  first  completely  automatic 
production  for  super  slides.  '§f 
*        *        * 

Si};ii    Four    Kuropcan    Dealers 
for  Tccliiiicolor  8iiim  "IiLslaiit" 

-■■■  Four  new  European  distributor- 
ships for  the  Technicolor  8mni 
Instant  Movie  Projector  were 
closed  by  Robert  Kreinian,  gen- 
eral manager  of  the  company's 
Commercial  and  Educational 
Branch,  during  a  recent  European 
trip.  They  are: 

Charles  Beseler  de  France.  S. 
.A..  Paris,  for  France;  Centro  Au- 
diovisual, S.A..  Madrid,  for  Spain; 
Meijlink  N.V.,  Rotterdam,  for  the 
Netherlands;  and  Scan  Print  AB, 
Stockholm-Solna,  for  Sweden, 
Norway  and  Finland.  IJ 
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BUSINESS  SCREEN  EXECUTIVE 

NEWS     OF      STAFF      APPOINTMENTS     AND      BUSINESS      FILM      INDUSTRY      DEVELOPMENTS 

11     .Motion    Picture    Pri>(lii<l> 
Manafjers  Announced  li>  Kixlak 

■jir  Managerial  appointments  have 
now  confirmed  the  executive  line- 
up in  the  field  for  the  Eastman 
Kodak  Company's  Motion  Picture 
Products  Sales  Department.  They 
were  announced  by  Gerald  B. 
Zornow,  vice-president  for  mar- 
keting and  cover  coast-to-coast 
operations  of  four  divisions: 

At  the  East  Coast  Division 
(200  Park  Avenue.  New  York). 
John  A.  Pistor  was  named  gener- 
al manager;  E.  M.  Stifle  is  man- 
Donald  Hyndman 
Kodak  Assistant  Vice-President 

•  In  the  Southern  Division,  with 
headquarters  in  Rochester.  N.  Y.. 
Gordon  A.  Chambers  has  been 
named  general  manager  and  G.  H. 
Tubbs  is  manager  of  engineering 


John  A.  Pistor 

agar  of  engineering  service;  and 
L.   A.   Bonn,   sales  manager. 

At  the  Midwest  Division  (130 
East  Randolph  Drive.  Chicago), 
Kenneth  M.  Mason  has  become 
general  manager;  W.  A.  Koch, 
manager  of  engineering  service; 
and  J.  H.  Maynard.  sales  man- 
ager. 

West  Coast  Division  (6677 
Santa  Monica  Boulevard.  Holly- 
wood) executives  are:  Norwood 
L.  Simmons,  general  manager; 
Vaughn  C.  Shaner.  manager  of 
engineering  service;  and  W.  L. 
Farley.  Jr.,  sales  manager.  Dr. 
Simmons  succeeds  John  L.  Cour- 
cier.  a  45-year  veteran  in  the  film 
industry,  who  died  on  January  6th. 

Kenneth  M.  Mason 


Dr.  Norwood  Simmons 

service.  Sales  to  Southern  Division 
customers  are  being  handled  by 
the  Midwest  Division. 

Since  December  30.  Kodak  has 
been  distributing  its  professional 
motion  picture  films  direct  to  cus- 
tomers, with  no  substantial  change 
in  operational  methods. 

Donald  E.  Hyndman.  Kodak  as- 
sistant vice-president  and  man- 
ager of  the  Motion  Picture  Prod- 
ucts Sales  Department,  notes  that 

Gordon  Chambers 
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inquiries  about  sales  or  engineer- 
ing service  should  be  directed  to 
the  division  office  noted,  except 
in  the  case  of  the  West  Coast. 
Engineering  service  requests  in  that 
area  should  go  to  6706  Santa  Mon- 
ica Boulevard.  g- 
«       «       » 

\\  rslmorflnnil    U   <  iiiiMiltaiil 
al   < !r<'iili\r    \rl!«   .Stiiiliii>.    Inc. 

Robert  Westmoreland  has  join- 
ed Creative  Arts  Studio.  Inc.. 
Washington.  D.  C.  as  Industrial 
Consultant  for  motion  pictures, 
animation,  filmstrips.  art  and  pho- 
tography. A  former  Chief.  Photo- 
graphic Laboratory.  Press  and 
Publications  Service.  U.  S.  Infor- 
mation Agency,  he  was  recentiv 
technical  consultant  for  the  Bell 
and  Howell  Canon  system  of  pho- 
tography. 

Recently  elected  to  the  Board 
of  Winona  Trustees.  Winona 
School  of  Professional  Photogra- 
Iphy.  held  annually  at  Winona 
Lake.  Indiana,  he  began  his  career 
as  a  Marine  Corps  combat  cam- 
eraman, seeing  action  in  the  South 
Pacific  and  later  in  Korea.  Until 
his  release  from  active  duty  in 
1961.  he  was  Chief  of  the  Pictorial 
and  Graphics  Branch.  Headquar- 
ters, Marine  Corps.  i^' 


Mil.  h.ll  \ppoinU  D.  L.  Tii<k<r 
as  .Xssislaiil  Manager  of  Sales 

<r  Newly-appointed  as  Assistant 
Manager  of  Sales  at  the  .Mitchell 
'Camera  Corporation  is  Donald  L. 
Tucker.  The  announcement  was 
made  by  R.  B.  Hill,  Director  of 
Sales. 

I  Tucker  will  also  represent 
|Mitchell-\'inten.  Inc.  as  Manager 
of  Sales  of  aerial  rcconnaisance 
^cameras  and  ancillary  television 
|camera  handling  equipment  made 
jby  W.  Vinten  Ltd.  of  1  ondon.  He 
[was  previously  Marketing  Mana- 
;ger  for  Hcrron  Optical  of  Los 
I.Angeles  and  has  been  associated 
•with  D.  B.  Milliken  Company  and 
I  McDonnell  Aircraft.  t^- 


POSITION   WANTED 

Education/business  film  writ- 
er (film  storj'  ideas;  proposals; 
shooting  scripts),  accent  on 
visuals.  Trained  all  phases  16- 
mm  films.  MS  physics.  Seasoned 
writer  electronics,  automation, 
digital  computers. 
Write: 

Box   BS-64-1B 
BUSINESS   SCREEN   MAGAZINE 


7064      Shendon       Rd. 


Chicago      26, 


Donalil   l{iii<:!<r<'il   i>   Presideiil 
ol     Vlcvaiidcr  Film   Company 

The  election  of  N.  Donald  Ring- 
srcd  of  Bloomfield  Hills.  Michigan 
as  President  of  the  .Alexander  Film 
Company,  Colorado  Springs. 
Colo.,  has  been  announced  bv 
Cortlandt  S.  Dietler.  Board  Ch.iir- 
man  and  Chief  E.xecutive  Ollicer. 

.•\le.\;inders  new  president  has 
been  associated  with  the  national 
film  company  since  1945.  After 
1 2  years  in  the  Colorado  Springs 
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N.  Donald  Ringsred 

office,  he  moved  to  Detroit  as  a 
sales  representative  for  the  lirm. 
He  has  headquartered  there  since 
1957.  Ringsred  is  also  a  member 
of  the  board  of  directors  and  exe- 
cutive committee  of  Motion  Pic- 
ture Alexander  Corp..  New  Or- 
leans, a  leading  supplier  of  theater 
screen  advertising  campaigns. 

Recently-opened  company  offi- 
ces in  the  Maple  Office  Center  at 
Birmingham.  Michigan  will  serve 
;is  Ringsrcd's  hciidquarters  for  an 
indefinite  period.  Q' 

*  *  * 

H«-iir>   .Siriili  to  Cra«l<'>   FilIll^ 
as    Kcpre^entative    in    yuchec 

'  Communication  and  design  ex- 
pert Henry  E.  Strub.  formerly  with 
the  Aluminium  Limited  companies 
in  Switzerland  and  Canada,  has 
become  exclusive  representative  of 
Crawley  Films  in  the  Province  of 
Quebec.  His  office  is  at  I  Place 
V'ille  Marie.  Suite  1503,  Montre- 
al. 

A  linguist  who  came  to  Canada 
1 2  years  ago,  Strub  served  in  the 
British  Merchant  Marine  as  an 
engineer,  in  the  Royal  Air  Force 
and  in  the  Political  Intelligence 
Department  of  the  British  Foreign 
Office.  His  work  at  Aluminium  in- 
cluded sales  development,  adver- 
tising, public  relations,  film  mak- 
ing and  design  co-ordination.  Ex- 
perience in  film  planning  and  pro- 
duction on  five  continents  and 
his  backgroud  as  a  client-user  of 
the  medium  make  his  a  valuable 
addition  to  the  Crawley  staff,     g- 


Experience 

1,432  films  in  25  years 

'  Qualify 

141  awards  from  'round 
the  world  .  .  , 

For  a   "different"  production,   call 
Canada's   international  producer  — 

19   FAIRMONT   AVENUE 
TORONTO  OTTAWA,   CANADA  MONTREAL 


15th  year  of  dependable 

laboratory  services. 

Eastman  Color  printing 

and  processing. 

Master  negative  photography 

2x2slides. 


COI>()R  III.M 
CORPORATION 


Mamaroneck,  New  York/Phone:  914  OWens  8-6350 
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Name  Kinzle,  Nelson,  Bingham 
Viee-Presideiils  al  XS'ilding,  Inf. 

■ii  The  appointPK-m  of  three  vice- 
presidents  at  Wilding.  Inc.  has 
been  announced  by  H.  William 
Hannier,  president.  Harold  Kinzle. 
Carl  Nelson  and  C.  Rankin  Bing- 
ham fill  these  new  executive  posi- 
tions. 

Continuing  in  his  capacity  as 
laboratory  superintendent  and  pro- 
duction   manager.    Kinzle    is   also 
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Harold  Kinzle  .  .  .  Wilding,  Inc. 
—Supervises  labs  and  production. 

supervising  the  company's  new 
color  laboratory  in  Chicago.  He  is 
a  22-year  veteran  of  the  Wilding 
organization. 

Nelson  joined  Wilding  prior  to 
the  Korean  War.  returned  to  serv- 
ice and  rejoined  the  company  in 
1958  as  a  television  producer.  In 
1962  he  was  appointed  manager 
of  Wilding  TV  and  as  a  vice-presi- 
dent will  supervise  all  sales  and 
production  in  the  expanded  TV 
division. 

Currently  president  of  the  Wild- 
ing subsidiary.  Dramaturgy.  Inc., 
Bingham  will  continue  in  this  ca- 
pacity as  he  assumes  new  respon- 
sibilities as  a  vice-president  of  the 
parent  company.  His  headquarters 
are  in  Cleveland.  Ohio.  H' 

*        *        * 

F"raser  Prods.,  San  Francisco. 
Announces  Staff  Appointments 

■it  Several  staff  appointments  at 
Fraser  Productions.  San  Francis- 
co, have  been  announced.  Hubert 
Salisbury  has  joined  the  company 
as  manager  of  the  cinematography 
department.  He  was  formerly  a 
producer,  director  and  supervis- 
ing lighting  engineer  in  Britain  and 
in  independent  television  opera- 
tions. 

Roy  Nolan  has  been  named 
manager  of  the  Fraser  editing  de- 
partment, coming  to  the  studio 
from  the  creative  and  technical 
staff  of  the  National  Film  Board 
of  Canada.  Bettie  Griswold.  form- 
er assistant  to  the  general  man- 
ager at  W.  A.  Palmer  Films,  is 
now  traffic  manager  at  Fraser.  1^' 


Exec  Posts  to  Rogin,  Gregory 
at  -AIPO  Sales  Meetings,  Inc. 

Milton  Rogin  and  Sherman 
Gregory  have  been  appointed  to 
executive  posts  at  MPO  Sales 
Meetings.  Inc.  Mr.  Rogin  will  be 
Executive  Vice-President  and  Mr. 
Gregory  has  been  appointed  Di- 
rector of  Sales. 

Milton  Rogin  was  one  of  the 
founders  and  was  formerly  Presi- 
dent of  Cellomatic  Corp.  and  is 
the  inventor  of  the  dual  overhead 
method  of  animation  projection 
which  was  named  for  that  com- 
pany. He  has  produced  films,  strip- 
films  and  live  presentations  for  a 
broad  cross-section  of  .American 
industry- 
Sherman  Gregory  joined  Cello- 
matic Corp.  in   1961   after  serving 


as  President  of  Pictafilm,  inc., 
producers  of  optical  animation  TV 
commercials. 

Joseph  F.  Kilmartin.  President 
of  MPO  Sales  Meetings,  Inc.. 
points  out  that  the  company, 
which  produces  industrial  shows 
and  communications  programs 
both  live  and  on  film,  will  move 
strongly  into  the  production  of 
packaged  presentations,  visuals 
and  closed  circuit  shows  utilizing 
limited  animation  techniques  and 
projection. 

MPO  Sales  Meetings  is  a  sub- 
sidiary of  MPO  Videotronics,  Inc. 
*  *  * 

Jessie  .\(lanison  to  Telic,  Inc. 

-  Jessie  Adamson,  formerly  with 
Peter  Elgar  Productions,  has  join- 
ed Telic.  Inc.,  as  office  manager. 


Only  F&B  has  combined 
greater  durability  and  eye- 
appealing  lines  m  the  design 
of  an  editing  table. 

F&B  engineers  skillfully 
blended  steel.  Micarta  and 
your  favorite  shade  of  green 
into  a  form  that  is  both  more 
attractive  and  more  durable. 


Heavy-gauge  steel  construction. 

Attractive  green  hammertone  finish. 

Durable  top  ol  light  gray  Westinghouse  Micarta. 

Spacious  B0X28  inch  work  area. 

Convenient  height  —  33' 2  inches. 

9X12  inch  light  box  with  diffusion  glass. 

Electrical  outlet  box  and  light  switch. 

Back  rack  with  V-shaped  shelves. 

Handy  utility  drawer.  ^129''^ 


F&B  FILM 
EDITING  BARRELS 


Heavy  fibre  construction. 

Hard  glaze  finish. 

Top  dimensions:  15"  x  28". 

Bottom  dimensions:  12"  x  24". 

Depth:  30". 

Height  (with  rack  &  casters):  66". 

Staggered  rack  pins  make  film  handlin 

Roll-easy  hard  rubber  casters. 

Cotton  drill  liner. 

$4175 

^O  Extra  Liners  $4.00  each 

As  iHus.,  but  without  casters  $38.00 
Barrel  only  (without  casters,  rack  &  liner   $18 


FLORACikM-  & 
BikBB,  Inc. 

Serving  trie  world's  finest  film  makers 
68  West  45th  St.,  Nev»  York  36,  N.  Y. 
MU  2-2928 


Raymond    J.    Murphy 
Joins   Holland-Wegman    Staff 


Flolland-W  e-mail's  R.J.  Miirphv 
to  HeatI  New  Rochester  Office 

-  A  new  sales  office  at  905  Mon- 
roe Avenue  in  Rochester.  New 
York,  will  serve  clients  of  Holland- 
Wegman  Productions.  Inc..  in  this 
area.  A  native  of  that  city.  Ray- 
mond J.  Murphy,  Jr..  will  repre- 
sent the  Buffalo  film  company  out 
ol  the  Rochester  office. 

Edward  J.  Wegman.  studio 
head,  commented  on  the  com- 
pany's expanded  sales  activities, 
noting  that  the  opening  of  the 
Rochester  office  is  part  of  a  com- 
pany-wide program  aimed  at  im- 
proving client  service  through  a 
leorganization  of  account  hand- 
ling and  sales  responsibilities.  The 
1 2-year  old  Buffalo.  N.  Y.  organi- 
zation operates  the  largest  sound 
stage  and  production  facilities 
between  New  York  and  Detroit. 
Murphy  is  the  former  sales  di- 
rector of  Valley  Studios.  Inc.  and 
also  has  a  background  of  audio- 
visual equipment  experience.  A 
graduate  of  the  University  of  Vir- 
ginia, his  family  home  is  at  140 
Laburnum  Crescent,  in  Rochester. 


ifrr\   Diehoiil  Joins  EB  Films 
as    Director    of    Production 

<  Now  director  of  production  for 
Encyclopaedia  Britannica  Films. 
Inc..  is  Jerome  C.  Diebold,  for  the 
past  17  years  a  producer,  sales 
executive  and  production  manager 
at  Wilding.  Inc.  in  Chicago.  A 
graduate  of  the  University  of  Wis- 
consin. Diebold  is  a  Fellow  of  the 
SMPTE,  a  member  of  the  Acad- 
emy of  Television  Arts  and  Sci- 
ences and  a  longtime  producer  of 
films  for  government  and  the  arm- 
ed forces. 

During  World  War  II  he  served 
in  the  Navy  and  in  1945  was  head  •  m 
of  the   Training   Film   Branch  in  {I 
the  capital.  He  presently  holds  the 
rank  of  commander  in  the  naval 
reserve.  S' 


198 


BUSINESS  SCREEN 


Harold  Lignell 


Marvin  Bailey 


Jon  Conrad 


Production    Specialists    Dirccl 
Operations   at    Sarra-Cliicago 

■fr  Five  principals  h.ivc  assumed 
control  of  the  Chicago  siudio  of 
Sarra,  Inc.  The  founder.  Valen- 
tino Surra,  has  been  joined  by 
four  active  e.xecuiives.  William 
Newton.  Harold  l.iynell.  Marvin 
Bailey,  and  Jon  Conrad. 

Incorporated  as  Sarra-Chicago 
in  196.^.  the  studio  specializes  in 
the  production  of  television  com- 
mercials   for    which    its    facilities 


Sarra's  Bill   Newton 

were  designed.  Producer-directors 
work  with  both  .'^.'imm  color  and 
black-and-white  film,  equipped 
with  the  latest  in  camera  and  edit- 
ing equipment.  A  complete  inter- 
nal b&w  lab  provides  for  creative 
and  quality  control  from  start  of 
production  to  the  shipment  of  re- 
lease prints. 

This  famed  studio  has  kept 
much  of  the  "illustration"  feel 
which  distinguished  Mr.  Sarra's 
work  and  maintains  a  topflight  still 
studio  and  darkroom.  Stylists  are 
used  on  every  production,  backed 
by  the  long  experience  in  still 
illustration  at  Sarra.  Q- 

-'-        * 

Kolierl   llarluii   in  ('harge  at 
Kim  &  (Mtlord  ln<lii>trials,  N.Y. 

■&■  Kim  ii  Gilford  Industrials,  a 
new  division  of  Kim  &  GifTord 
Productions.  Inc..  has  been  organ- 
ized in  New  York  at  342  Madison 
Avenue,  with  Robert  Harlan  in 
charge. 

Mr.  Harlan  was  previously  with 
the  American  Broadcasting  Co.  Q' 


Dick  Durrance  Joins  Pelican, 
New  Vork,  as  V.P.  an<l  Producer 

Dick  Durrancc.  of  .'\spen.  Col- 
orado, a  producer  of  documentary 
and  public  relations  lilms,  has 
joined  Pelican  Motion  Pictures 
as  vice-president  and  producer. 
Mr.  Durrancc  will  work  with  Ted 
l.o.vry.  Pelican's  vice-president 
and  executive  producer  of  indus- 
trial and  public  relations  films. 

Mr.  Durrance,  a  former  Dart- 
mouth College  and  American 
Olympic  skiing  star,  has  been  pro- 
ducing films  since  1938.  His  most 
recent  production.  Aspen  —  tVin- 
icr  Mood,  is  one  of  many  skiing 
lilms  which  have  brought  him 
fame  as  a  ski  photographer.  But 
he  prefers  to  emphasize  his  non- 
skiing  films  which  include  Fron- 
tiers, (winner  of  ten  awards  and 
translated  into  23  languages), 
Win^\  lo  Gernniny.  Wings  to  Aiis- 
iriu  and  The  Air  Force  on  Canvas . 
which  he  co-produced  with  Peli- 
can's president.   Joe   Dunford. 

Mr.  Durrance  plans  to  continue 
his  production  activities  in  Aspen 
in  addition  to  using  Pelican's  New 
York  facilities  because,  ""an  im- 
portant segment  of  my  film  work 
i;.  global  and  individual  and  Aspen 
has  been  my  home  since  1946  — 
when  I  can  get  there!"  ^ 

llul    Marc  Ardcn   lo  the  Staff 
ol  Sturgis-GranI  Pr<iiluctions 

,  Hal  Marc  Arden  has  joined 
Sturgis-Grant  Productions,  Inc. 
as  .Associate  Producer  and  Direc- 
tor of  Public  Relations. 

Mr.  Arden  was  formerly  Na- 
tional Radio-TV-Film  Director  of 
the  American  Heart  Association. 
He  has  an  extensive  background 
as  writer-director  with  the  major 
broadcasting  networks,  and  as  a 
specialist  in  the  field  of  public 
relations.  Most  recently  he  wrote 
and  directed  Of  Men  and  Minds, 
a  motion  picture  on  research  for 
the  .American  Heart  Association 
and  E.  R.  Squibb  &  Sons.  y- 

Coming:  A  Special   Report 

on  Audiovisuals  at  the 

New  York  World's  Fair! 


^^tr|2 


musifex  inc 

45  w.  45  St.,  n.  y.  c. 


COMPLETE 

MUSIC  &  SOUND  EFFECTS 

SERVICE 

•  BACKGROUND  MUSIC  SCORING 

•  SOUND  EFFECTS 

•  MUSICAL  SOUND  EFFECTS 

DISCS  FOR  OUTRIGHT  SALE 

•  INDUSTRIAL  MUSIC  LIBRARY 

FOR  LEASE  .  .  . 

•  ORIGINAL  SCORES 

•  SOUND  EFFECTS  LIBRARIES 

FOR  SALE  .  .  . 

•  SOUND  TRANSFER  FACILITIES 

Miis'ijex  talent  proieii  on 
over  -^.^00  protliulions. 

FLY -PHONE -WIRE -WRITE   NOW 
FOR  UP-DATED  CATALOG  S&d  *!/cUfC<X 


ci  6-4061 


Rossmore  Productions 


motion  pictures 

slidefilms 

manuals/booklets 

complete 
programs  for: 

. . .  training 

• . .  sales  promotion 

. . .  merchandising 


Consultants 

Producers 

Salesmate 


.lO  /•;««/  Vlnd  Strfet 
\,-u  York  \.l .  10017 
212 — ML  2-3625 


NUMBER  1  •  VOLUIVIE  25  ■  1964 


199 


AVHAT   DID   \A/E.   DO   IN   '63? 

^A/ell  .  .  .  among  other  things: 


...   so  that  we  might  create 
tools  of  communication 
for  industry,  television,  and  education 
which  were  immediate,  meaningful 
and  real! 


Qiilnii  flteAut    PRODUCTIONS,  INC. 


909  West  Diverscy  Parkway  •  Chicago.  Illinois  60614  •  312  L.\  5-6561 


ROGER  WADE  PRODUCTIONS,  INC. 


00  YOU  (VSUDEjlMS 

NEED... 

SLIDES 


J 


SALESMATE 

RIMS  •  RtKTAlS 
SERVICE 


OUR  FACILITIES  ARE  FULLY 
INTEGRATED  AND  COMPLETE 


16  WEST  46™^ST.,  N.Y.  36 


\] 


(  uiinm:)  Marl  Viinoiinces  Four 
Appoinlnients  to  N.  Y.  Staff 

■*  Four  additions  to  the  staff  have 
been  made  at  The  Camera  Mart. 
New  York  motion  picture  equip- 
ment company. 

Herbert  L.  Browning,  who  has 
been  an  assistant  advertising  man- 
ager at  Sears  Roebuck  in  Green- 
burg.  Pa.  and  Warren.  Ohio,  is 
now  Advertising  and  Sales  Pro- 
motion Manager  at  Camera  Mart. 
He  is  the  son  of  Anna  Browning. 
Secretary-Treasurer  of  the  com- 
pany, and  the  late  Sam  Browning, 
who  co-founded  the  company 
more  than  27  years  ago  with  his 
brother,  the  late  Irving  Browning. 

Robert  Roizman  has  joined  the 
Film  Editing  and  Audio-Visual 
Department  in  charge  of  sales  and 
rentals,  having  had  several  years 
experience  in  a  similar  capacity  in 
the  field. 

Walter  Henchenski  has  been 
added  to  the  camera  maintenance 
and  repair  division  of  the  Rental 
Department.  He  had  served  four 
years  in  a  similar  capacity  in 
another    company. 

Leo  Rosenberg  is  a  new  as- 
sistant in  the  Rental  Department. 

In  addition  to  the  new  members 
of  the  staff.  Samuel  Hyman.  Presi- 
dent of  the  company,  announced 
the  promotion  of  Tony  Matos.  Jr. 
to  the  position  of  Manager  of  the 
Rental  Department.  Mr.  Matos 
has  been  with  Camera  Mart  for 
almost  two  years,  and  had  had 
several  years  experience  in  the 
sound  department  of  another 
equipment  company  in  New 
York.  S' 

*  *  :^ 

l.iiiiit'iiicMT    Heads    Technical 
.SjTvirc.s  at   Melro-Kalvar,   Inc. 

A  former  Navy  producer  di- 
rector who  began  his  film  tv  ca- 
reer with  the  Iowa  State  Univers- 
ity film  production  unit,  has  been 
n.uiied  Director  of  Technical  Ser- 
vices for  Metro-Kalvar,  Inc.  Rob- 
ert B.  Lindemeyer  was  named  to 
that  post  by  Noel  R.  Bacon,  vice- 
president  of  the  film  maker. 

Lindemeyer  came  to  the  com- 
pany in  September,  1963  from 
American  Machine  and  Foundry 
Company's  field  operations  and 
engineering  division  at  Santa  Bar- 
bara. Calif.,  where  he  held  a  man- 
agerial post.  During  his  military 
service,  he  became  officer-in- 
charge  of  the  tv  kinescope  films 
production  facility  at  the  U.  S. 
Naval  Photographic  Center.  Fol- 
lowing service,  he  was  named  tv 
production  director  for  the  color 
closed-circuit  tv  facility  at  Head- 
quarters. Air  Force  Systems  Com- 
mand in  Washington.  D.C.  1^' 


Thoiiia>  Barlnf,  Pioneer  Film 
Maker   in  Denver,   Dies  at  .57 

*  Thomas  J.  Barbre.  President 
of  Thos.  J.  Barbre  Productions. 
Inc.,  died  unexpectedly  in  Denver. 
Colorado  on  December  29,  1963. 
He  was  57. 

The  firm  which  he  founded  and 
built  for  nearly  a  quarter  century 
grew  out  of  the  demand  for  :i 
film  by  one  of  his  customers  when 
Mr.  Barbre  was  a  free-lance  still 
photographer  before  World  War 
II. 

A  pioneer  in  many  phases  ofi 
piiiduction.  Mr.  Barbre  is  said  to' 
have  produced  the  first  color  mo- 
tion picture  shot  underground,  the 
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The  late  Thomas  Barbre 

first  synchronous  sound  movie 
shot  underground,  the  first  sync- 
sound  color  movie  of  radar  equip- 
ment operating  in  a  commercial 
airliner,  and  the  first  underground 
color  set  for  a  business  film  built 
and  photographed  in  a  sound 
stage. 

His  films  reaped  many  awards. 
During  the  past  four  years,  three 
of  his  films  —  Prairie  World  ol 
llie  Kil  Fox,  By  Their  Deeds,  and 
The  Bii;  Idea  —  were  selected  for 
showing  at  the  American  Film 
Festival.  Tins  is  Denver,  produced 
for  Scripps  -  Howard's  Denver 
newspaper  the  Rocky  Mountain 
News,  won  a  Newspaper  Promo- 
tion Award  at  the  National  News- 
paper Promotion  Association's 
convention  at  Houston  in  May  of 
1963. 

Paul  F.  Emrich.  who  has  been 
associated  with  the  studio  for 
twelve  years,  has  been  named  vice- 
president  in  charge  of  operations 
by  Mrs.  Anita  T.  Barbre,  widow 
of  the  founder.  He  will  direct  the 
staff  that  Mr.  Barbre  trained  and 
led,  and  which  includes  Harold 
"Andy"  Anderson,  director  of 
photography.  Toshio  Okano,  cam- 
eraman. Gordon  McAlister.  editor 
and  director,  and  Mrs.  Jo  Ann 
Shevlin.  film  librarian.  S' 
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Built  into  your 
A-V  purchase... 
expert  instruction 

After  the  sale  is  made,  your 
NAVA  dealer's  "A-V  degree" 
really  shines.  He'll  teach  you 
.  .  .  step  by  step  .  .  .  how  to 
use  your  new  equipment  to 
best  advantage. 

He'll  show  you  the  ways  it  can 
be  used  best  to  aid  in  present- 
ing your  programs.  His  knowl- 
edge, trainmg  and  instructions 
are  yours  for  the  asking. 

When  making  your  next  A-V 
purchase,  make  sure  you  get 
full  value  —  professional  train- 
ing and  instruction — as  well  as 
high  quality  equipment. 

Your  best  A-V  plans  begin  with 
your  NAVA  man.  Call  him  today. 

For  a  List  of  NAVA  Dealers, 
showing  services  and  rental 
equipment  offered  by  each, 
write— 


National  Audio -Visual  Association,  Inc. 
1201  Spring  Street,  Fairfai,  Virginia 


lalciit   ;ind  tfcluiical   kin)«-llo\v  combine  an    sit  (it    I      K.    Hiiil~:ill    I'mdlu- 
tiom   (luring    the   filmina    of    "A.v    They    HcalUj    An"    /or    Vnhis.    Inc. 

Sight:  llu-  K(\   to  Man's  Underslanding 

Sl<>r\   111   \  i^ioii.  Km-  Care  Told  in  a  Colorful  New   Univis  Ficliire 


Spo.ssor:  L'nivis,  Inc. 

Title:    As  They  Really  Are.  28 
niin..  color,  produced  hy  K.  K. 
Kockelt  Productions. 

*  »  * 

V  "I  see"  meiins  "1  understand", 
and  the  means  by  which  sight  pro- 
vides man's  understanding  of  the 
world  about  him  is  told  by  LJnivis. 
a  maker  of  optical  lenses,  in  an 
effective  blending  of  animation 
uilh  live  aclii)n. 

Starting  with  an  explanation  of 
light  itself,  and  of  color,  the  film 
shows  the  scope  of  vision  in  see- 
ing creatures,  from  the  most  prim- 
itive to  man,  the  most  highly  de- 
veloped. Development  of  visual 
capacity  in  the  infant  is  depicted, 
and  the  tendency  of  the  eyes  later 
in  life  to  return  to  the  far-sighted- 
ness of  babyhood  is  demonstrated. 
The  point  is  made  that  man  has 
transferred  much  of  the  burden  of 
life   from   his   back   to   his   eyes, 


and  nature  hasn't  yet  had  time  to 
adapt  sight  to  a  tremendous 
amount  of  close  work  nor  use  of 
the  eyes  to  the  period  of  time 
bounded  by  sunrise  and  sunset. 

Encouraging  eye  examinations 
at  not  less  than  two-year  intervals, 
the  methods  by  which  the  doctor 
determines  the  need  for  lense^ 
which  help  or  correct  vision  are 
explained.  Ease  and  lack  of  pa- 
tient discomfort  in  examinations 
is  made  clear,  to  encourage  those 
who  fear  or  simply  put  off  visiting 
the  eye  doctor. 

Clark  Howat  portrays  the  doc- 
tor and  Mona  Knox  the  patient: 
Lael  Jackson  and  Les  Tremayne 
also  have  roles.  Directed  by  Al- 
bert Kelley  from  a  script  written 
by  Sue  Coy.  the  film's  music  was 
done  by  Ed  Norton  with  record- 
ing by  Jim  Fullerton  and  art  direc- 
tion by  Glen  Holse.  Production 
was  supervised  jointly  by  John  J. 
Hennessy  and  Stan  Webb.  l^' 


.^in  SAN  FRANCISCO 

(everybody's  favorite  city) 


MARVIN  BECKER  FILMS 

.  . .  every body'o  favorite  film  studio 
EX  2-1655     a/c  415     -915  HOWARD 


THE  ONLY  THING  BETTER 
THAN  A  GOOD  SALESMAN 


IS  A  GOOD  SALESMAN 
WITH  TABLETALK 


Your  best  salesmen  reach  a  new  high  .  .  . 
your  better  salesmen  sparkle  .  .  .  former 
"oriler-takers"  become  brilliant  "closers", 


withrp^  t        J 

Automatic 


iC 


by 


iewlex 


Fully  automatic  operation,   vour  product 

or  service  is  presented  in  persuasive  full-color 
filmstrips,  automatically  synchronized  with  a 
high-fidelity.  pre-recorded  sales  message.  Acts 
as  a  remote-control  or  manual  unit,  as  well. 
Automatic  film  transport  and  take-up;  never 
needs  rewinding.  Really  portable,  too  , , ,  weighs 
only  13  pounds. 

No  fumbling!  commands  attention!  Discour- 
ages interruptions!  Keeps  your  salesmen  as 
fresh  on  the  days  last  call  as  on  the  first!  Just 
open  the  attache  case  and  the  8  x  10  rear- 
projection  screen  pops  into  position.  The  4- 
speed  record  player  with  flipover  cartridge  slides 
into  operating  position  on  drawer  mountings. 
Ready  to  use  m  seconds! 

GUARANTEED  FOR  A  LIFETIME 

Equip  your  entire  sales  staff  with  TABLETALK 
AUTOMATIC,  See  the  difference  it  makes  in  your 
sales  picture. 


;  ^^iewflem  .~c    Hoibrook,  l.i.,  n.y. 
1    Send  information  on  Viewlex  Taoietalk  Automatic 


40    Broadway 
Holbraoli,    L.I., 


•  Name  . 

•  Title  _ 

•  Firm    _ 
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frnm  EAST 
tD  WEST. . . 


Servinq  America's  Fnremiist 

Televisiun  CammerrJiil,  Indiistriiil  Film 

uud  PufaliL  Relatiuus  Clientele 

EAST 

ROBKRT  H.  KLAF.GER  ASSOCIATES,  INC. 

35  West  45!h  SiTeel     •     \c»   York  36,  N.  V. 

JLdson  6-5C90 

Studios:  20  W'esl  End  A>enue 

WEST 

ROBI  RT   H.   KLAEGER   ASSOCIATES 
OF  CALIFORNIA.  INC. 

Parunioiiiil    Studios      •      5451    Marathon    Street 
Los    Angeles,    CaLifornia  •  HO    'J-6769 


M- 


A  SEVEN  BOOM  DOLLY? 

NO  .  .  ,  just  a  few  of  the  positions  possible  with  the  single  boom, 
completely  hydraulic  "porta-tfolly".  And.  with  all  the  accessories 
we  make  (4),  it  still  costs  far  less  than  any  other  hydraulic  dolly. 
BUT  YOU  CANT  BUY  A  •■PORTA-DOLLY"  at  the  average  cine 
equipment  store.  However,  if  you  live  in  Chicago  try  Behrend  Cine; 
Dallas— ISI  Film  Productions:  Hollywood  — Gordon  Enterprises; 
Kansas  City— Calvin  Productions;  London— The  Rank  Organization; 
New  York— Florman  &  Babb,  and  in  Toronto— Alex  L.  Clark,  Ltd. 
Or  .  .  .  you  can  call  us  ...  we  have  seven  arms! 

COUNTRYMAN-KLANG    FILM    PRODUCTIONS,   INC. 

57  South  Fourth  street  Minneapolis  1,  Minn.  FE  2-2539 


isA:m^ 


ZOBBT     AND    TEI.EVXSION      INDEX 


Aicliitc'ci's  skctcli  of  vicuinfi  areas  in  iiiirn  hilihy  of  Hothjuood  Mii.scinii. 

Preview  Visit  to  the  New  HolKwood  Museum: 


(CONTINUED       FROM        PAGE       85) 

television,  of  recording,  of  radio 
iind  motion  pictures  and  the  dis- 
coveries or  breakthroughs  which 
made  their  present  forms  possible. 
The  "Sound"  area  dramatizes 
and  demonstrates  the  effect  of 
aural  communication,  the  tech- 
niques of  recording  and  broad- 
casting, sound  effects,  recording 
systems,  mixing  and  dubbing. 

Visual  Elements  of  Production 

"The  Moving  Image"  is  es- 
sentially concerned  with  light, 
motion  and  the  visual  elements 
which  are  the  basic  concepts  of 
motion  pictures  and  television. 
Animation,  cameras  and  lighting, 
photography,  lenses,  special  ef- 
fects, editing,  art  direction,  cos- 
tume or  wardrobe,  makeup  and 
research  can  all  be  studied  in  this 
area. 

"The  Interpreters"  section  pays 
tribute  to  people,  rather  than  to 
processes  or  discoveries  —  to 
actors,  directors,  writers,  produc- 
ers and  musicians  who  write,  com- 
pose, perform,  and  direct  the  ma- 
terial that  is  to  be  communicated. 

"Today"  indicates  dramatically 
the  actual  state  of  each  industry, 
the  effect  of  the  four  media  on 
today's  audiences,  the  sources 
from  which  the  basic  material  is 
drawn,  the  technical  improve- 
ments that  are  underway,  and 
current  and  future  means  of  the- 
ater e.xhibition,  distribution  and 
broadcasting. 

Theaters  Seat  1.0(11)  Persons 

Theaters,  soundstages  and  li- 
braries are  among  the  "Special 
Areas"  which  include  the  Mu- 
seum's entrance  lobby  and  its  res- 
taurants. For  each  major  area  of 
the  complex,  a  show  will  be  pro- 
vided. Altogether,  these  can  house 
a  thousand  persons  at  one  time. 
Museum  officials  estimate  that  it 
will  handle  from  7,500  to  10,000 
people  per  day,  giving  all  of  them 
an  opportunity  to  see  the  shows. 

A  collection  of  business  and 
educational  films  which  have  earn- 
ed the  distinction  of  being  housed 
in  the  Museum  will  be  drawn  upon 


for  such  showings.  From  the  first 
moment  of  a  visitor's  entry  into 
the  lobby,  he  may  obtain  informa- 
tion about  the  industries  from  an 
international  viewpoint.  He  will 
be  equipped  with  a  lightweight 
listening  device  which  he  can  take 
around  the  Museum.  Without  this 
device,  the  Museum  is  silent;  with 
it,  the  closed-circuit  sound  system 
enables  him  to  receive  informa- 
tion, to  "tune  in"  on  sounds  and 
programs  of  his  own  choosing. 
You're  in  Rome,  It's  44  BC! 

Entering  the  Museum's  "hold- 
ing area"  he  passes  into  a  very 
large  elevator  with  a  rear-projec- 
tion device.  The  elevator  doors 
close  and  an  illusion  of  an  aerial 
view  of  modern  Rome  appears  on 
the  screen.  As  the  elevator  moves 
'up,  the  camera  moves  in  and  the 
scene  dissolves  to  a  shot  of  Rome 
in  44  BC.  When  the  elevator  stops 
at  the  next  level  and  the  visitor 
steps  out,  he  finds  that  he  is  in 
Rome  in  the  year  44  BC,  on  a 
"set"  where  he  can  walk  through 
the  streets.  Tuning  in  his  hearing 
device,  the  air  is  filled  with  the 
sounds  of  ancient  Rome:  he  sees 
and  hears  the  rumble  of  chariots, 
the  clatter  of  horse's  hooves  on  a 
cobbled  street. 

By  means  of  sound  and  photog- 
raphy, the  skill  of  the  art  director 
and  all  the  technical  and  artistic 
know-how  of  the  various  indus- 
tries within  the  Hollywood  area, 
the  visitor  has  been  transported 
back  in  time,  and  for  the  first  time 
he  himself  has  been  within  the 
picture. 

To  Show  These  Historic  Films 

.Along  the  "Discovery"  ramp, 
which  the  visitor  may  then  follow, 
he  will  be  able  to  hear  the  voice 
of  Thomas  Edison  reciting  "Mary 
Had  a  Little  Lamb"  on  a  tinfoil 
phonograph  on  which  sound  was 
first  reproduced.  He  may  see  the 
Edison-Eastman  celluloid  strip  mo- 
tion picture  of  1880  or  a  print  of 
the  first  motion  pictures  in  story 
form.  Edwin  Porter's  Life  of  an 
American  Fireman  or  Melies'  Cin- 
derella. 

Significant  brcakthrouahs  along 
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the  •■Discovery"  ramp  might  in- 
clude D.  W.  Griffith's  first  dramat- 
ic close-up,  made  when  he  de- 
vised the  cut;  the  1915-16  era 
might  bring  his  scenes  from  the 
first  "biu"  movie.  Birth  of  a  Na- 
lioii.  The  Twenties  show  great 
progress  in  all  media:  the  first 
broadcastins:  station.  KDK.A,  with 
the  first  regularly  scheduled  radio 
prourams:  the  first  sponsored  pro- 
grams on  WEAF;  Will  Hays 
speaking  from  the  screen  in  1926. 
With'  the  advent  of  "talkies." 
motion  pictures  embarked  on  a  scr- 
ies of  important  advances  culmin- 
ating in  Cinerama.  fincmaScope 
and  the  experimental  but  ill-fated 
three-dimension  period. 

Audiences  in  Moving  Tlicalers 
Beyond  the  "Discovery"  ramp, 
the    shows    include    the    "Moving 
Image"    area    with    its    two    large 
I  audfence    theaters,    two    auditor- 
[  iums    which     inter-change     levels 
I  during  the  performance.  The  cre- 
ation may   start   with    The  Great 
Train  Robbery,  projected  on  the 
central  screen.   At  first  the  show 
is  concerned   with  the   pre-sound 
and    pre-.5.5nim    film    image.    But 
before  going  into  wide-screen  pro- 
jection,' the   auditorium    starts   to 
move;   on   the   screen   the   visitor 
will   seem   to   be    moving   up   the 
elevator  of  the  Eiffel  Tower. 

At  the  end  of  his  "ride"  the 
show  expands  into  wide  screen 
and  the  camera  moves  the  viewer 
out  of  the  Tower  elevator  and 
reveals,  in  panorama  and  around 
the  whole  room,  the  view  from 
the  top  of  the  Eiffel  Tower  over- 
looking Paris.  At  this  point,  all  that 
stereophonic  sound  and  all  of  the 
effects  of  the  motion  picture  will 
be  brought  into  play  for  the  grand 
illusion. 

View  Sound  Stages  in  Action 
Finally,  the  audience  has  been 
moved  up  to  the  third  level  .  . 
into  the  galleries  of  the  sound 
stage.  Leaving  the  "Moving  Im- 
age" show,  he  will  glimpse  action 
on  two  sound  stages  from  a  van- 
tage point  behind  a  one-way  wall 
of" glass.  On  this  level,  too,  are  the 
.mimation  and  process  photogra- 
phy exhibits,  special  effects  and 
the  entry  to  the  "Interpreters" 
area  .  .  . 

These   are   the   architect's   con- 

■^kelch  of  "Sowul  S/ioii"  area  ichcrc 


cepts  of  the  Hollywood  Museum 
and  thev  are  being  brought  to  lite 
by  the  'dedicated  help  of  many, 
many  leaders  in  that  center  of  pro- 
duction,  .'^s  William   Pereira  puts 

"The  Museum  will  not  only 
commemorate  the  work  of  the 
greats  of  the  past  but  will  be  a 
testimony  to  the  creativity  of  the 
men  who  will  work  on  it.  The 
story  must  be  told  by  the  talents 
and  the  tools  that  make  up  these 
four  industries."  ^' 


•Island  of  FUiisnn" 


aki's 


Viewers  on  <.i-ui«f   I"  Tro|>i<s 

A-  Take  a  cruise  these  waning 
winter  days  to  live  ports  in  the 
Caribbean  and  South  America 
through  viewing  of  Island  oj 
Pleasure,  a  28  Vi -minute  color 
film  sponsored  by  the  Grace  Lines. 
The  colorful  panorama  of  ti'tiise 
highlights  was  produced  by  Vision 
Associates,  Inc.,  in  association 
with  Film  Counselors,  Inc. 

IsUmct  of  Pleasure  takes  viewers 
both     portside     and     shipside, 
through   a   multitude   of  activities 
which    await    the    vacationer.    In 
Jamaica,  steel  bands  beat  out  na- 
tive melodies  and  talented  dancers 
interpret  calypso  rhythms.  Color- 
ful Caracas,  Venezuela,  is  viewed 
from  a  cable  car,  high  above  the 
city's  rooftops.  Willemstad.  Cura- 
cao, displays  its  sugarbread  houses 
and  bright-'hued  wares.  Aruba  and 
Haiti  are  also  featured  in  the  lilm. 
Your  "island"  for  this  trip  is  a 
.'iOO-foot    luxury    liner    on    which 
shipboard  activities  provide  a  fes- 
tive   transition    between    ports    of 
call.    16mm  group   audiences  and 
television     stations     may     obtain 
prints  of  Islaml  of  Pleasure  from 
Association  Films,  Inc.  ff 

:^  -^  ■'- 

M.Mill.  n  I  (.iin-  Viiajiraphiis, 
IKsif-ii  &  1'kmUk  lion  Studio 

iv  Anagraphics,  Inc.,  a  new  com- 
pany to  provide  design  and  pro- 
duction service  in  visual  presenta- 
tions, sales  aids,  slidelilms,  book- 
lets and  charts,  has  been  formed 
at  333  East  46th  Street,  New 
York,  by  Jack  McMillen. 

Mr.     McMillen    was    formerly 

supervising    art    director    of    The 

Chartniakers.  ^' 

mw  leclmiqucs  icill  he  ilrmim.slmlcd. 


'% 
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TO   GIVE   PRODUCERS   TOP   QUALITY 
NATION-WIDE  SCRIPT  WRITING 
SERVICE  AT  LOWER  COST... 


BRUCE 

HENRY 

IS 

NOW 

MOBILE 


Inquiries  addressed  to 

Bruce  Henry,  Victory  Heights,  Stone  Lake  2, 

Wisconsin  54876  will  be  forwarded  promptly 

to  his  "land  yacht"  Mobile  Office, 

wherever  it  may  be. 


when  industry 

buys  audio-visual 

equipment  the 

screen,  most 

often,  is 


Shown  IS  me  «  "■  eletln'-J'W  W'  „  ^ 
OaLile  [leclrol'  proieclion  screen  mslallea 
(ecenlly  m  3  confefencc  toom  in  the  Apollo 
Suppoct  DcpailmenI  ol  General  Electrics 
Daytona  Beach  plant. 


For  imDortant  conferences,  the  Da-Lite  projection  screen  at  General 
HectHrplays  a  useful  role.  Out  of  stght  when  not  in  use,  the  eleetr.- 
^^Uv  operated  screen  lowers  automatically  at  the  touch  of  a  button 
Sunerb  reproduction  of  projected  pictures  on  Da-L,te's  untque  W  h.te 
Magic  II 'Chemi-Cote'  glass  beaded  surface  is  further  assurance  of 
effective  visual  presentations.  x,,     ^     ■ 

Experts  in  the  aud.o-visual  6eld  recommend  the  Da-L.te  Electrol 
for  unsurpa^ed  performance.  Electrols  have  been  giving  trouble-free 
service  for  over  26  years.  r    ■  „„ 

Da-Lite  Electrol  screens  are  available  in  a  wide  selection  of  sizes 
to  fi?  vour  needs.  They  can  be  recessed  in  the  ceding  or  installed 
on   wall   or  ceiling.   Choose   a   Da-Lite  screen-- 
get  the  Big  Difference-and  the  difference  costs 
you  nothing. 

Write  for  specifications,    prices  and   name   ot 
nearest  franchised  Audio-Visual  dealer.  ^^ 

Da-Lite  Screen  Company,  Inc.,  Warsaw,  Indiana    ••! 
perfection  in  projection  since  1909 
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Dick  Matt's 
Films 
create 
quite  a 
splash! 


rxe« 


^^\\,ons  of  viewers  „^^^ 

talented  asj^^^^  ~  thanks  to  the  efforts  of  seasoned, 

^^\.(ioof  an°  marine  p^^^^^^s  working  with  the  country's  No.  1 

^'^'Ja/  gfe      ^''apher!    Drier  subjects  handled  with 

,gn\Og°'  remarkably  (j,^ '^^scence -a  call  will  arrange  a  private 


'sified  examples!    See  listing. 


REPRESENTATIVES   OF  THE   FILM  MANUFACTURERS 


A  convenient  reference  listing  of  the  field  offices  and  technical  spe- 
cialists  for   leading    film    maniilacturing   companies    in   the    U.    S.   A. 


mattco  associates,  inc. 


2409   N.   VILLA  LANE 
McHENRY,    ILLINOIS 


YOU  HAVE  A  PRODUCT  TO  SELL! 

Haverland  Service  row  sell  h! 

We're  aiming  at  the  soaring,  prosperous  sixties  with 
budget-minded-but  skillful-productions  that  have  built-in 
"sellability." 

Check  Our  References! 

H  AV  E  R  L  A  N  D  industrial-educational-tv  films 


FILM    PRODUCTIONS     104  W.  76th  St..  New  York  23    •    TKafalcar  4-1300 


ANSCO  PRODUCTS  of 

GENERAL  ANILINE  &  FILM  CORP. 

MOTION    PICTURE    DIVISION 

Vestal    I'arku.n     l-ist.    liiii^iliaintuii. 

New      York.      Phuiie:      R.\\mc)ml 

9-6.5.5.5  A/C  607. 

C".   W.   Seager,   Professional  StiJi.s 
Manager 

L.   W.    leiinis.    Mnrkrtins 
Mtni(ii^(  r 

Motion   Picture  Specialists 
Jolm     D.     Barry.     Chrvsler     Bldg., 

405   Lexington   Ave.,   New   York, 
N.  V.  10017,  Phone:  OXford  7-6161 
AC  212. 
George    Boemler.    1001    N.    LaBrea 

Ave.  Los   .'Angeles,  Calif.   900.38, 
Phiiiic:   Ol.illiilil   t-d.-i'iO  .\  C  21.3 

Regional    Sales    Offices 

Prof.  Regional  Sales  Managers 

Northeastern 

P.    J.    Dalv.    405    Lexington    Ave.. 

New  Yoik.  N.  Y.   10017 
Phone:   O.Xlonl  7-6161   .-X   C  212. 

Eastern 
H.  W.  Cost,  12970  Westwood  .Ave., 

Detroit,   Michigan  48223 
Phone:   BRoadway  3-8410  A/C  313 

Southern 
].  D.  Coil.  1219  Williams  St.. 

Atlanta,  Georgia  30309 
Phone:   TRiiiitv  6-0.3.51    .\   C  404 

Central 
W.    D.    Hopkins,    42.55    W.    Tonh\ 

Ave.,   Chicago,   111.   60646 
Phone:   OReliaid  .5-6015  AC  312 

Western 
L.  E.  Pnrcell,  1001  .\.  LaBrea  Ave., 

Los  Angeles,   California  900.38 
Phone:   OLdfield  4-0550  A  C  213 

Canadian 
G.  F.  Ashmore,  2403  Stanlield  Road, 

Cooksville,    Ontario 
Phone:  277-0381  .A  C  416 

E.  I.   DU   PONT 

DE    NEMOURS    &    CO. 

Photo    Products    Department 

W  ilinini;ton.  Delaware  1989S 
I.  A.   l.iiiuli;:iai<l.  Director,  Sales 

Division 
F.    B.    Astley.   Assistant   Director, 

Sales  Division 


CHICAGO  FILM  LABORATORY,  INC. 

<^ii:ility.   Servico  and    l><'|UMicl:ibility   Siiifo    I92(i 
to   (ho    PiMtt'o^t.sioiial    I'rofliicer 


COMPLETE  LABOR  \TOKV    \M) 
RCA   SOUND  FACILITIE.'S:    16-;{.iMM 

BLACK   AND  M  HITE   AND  COLOR 
PROCESSIX;   AND  DUPLICATING  — 
CONTACT  AND   REDUCTION 


SOUND  MIXING  \ND  TRANSFERS.  %", 
16  &  3.5MM.  MA(;NETI<:  &  OPTICAL 

EDITING.    TITLING.    MUSIC 

AND  INTERLOCK  PROJECTION  .  .  . 


SE!\D  FOR  Ol  R  COMPLETE  PRICE  LIST 
PHONE:  93.V678.1  (A/C  312)   .   1322  W .  BELMONT    AVENUE    .    CHICAGO.   ILL.    60613 


DU   PONT  PHOTO  PRODUCTS 
H.   T.    Harding.    Motion    Picture 

Marketinfi  Manager 
G.    K.    Biikovskx'.    Assistant    Mt>tion 

Piftioi     \linki  tin^j,    Mana^^tr 
Regional    Sales   Offices 
.Southeastern 
W.    M.   Springer.   Jr..    District   Man- 
ager.   D.    P.    HurleN.    Field   Sales 
Manager.   17.37  Ellsworth   Industrial 
Drive     N.     W..     .Atlanta,     Georgia 
30325,  Phone  355-1230  A/C  404 

Northeastern  —  Boston 
W.  ].  Cannon.  Field  Sales  Manager. 

45  Fourth  .Avenue.  Waltham. 
Mass.  02154.  Phone:  TWinhrnnk 
9-8300  A  C  617. 

Midwestern 
F.  H.  Lines,  Distriit  Manager.  R.  B. 

Sutherland   &   D.   F.   Jones,  FipW 
S«/c.v    Managers    4560    Touhy   .Ave- 
nue, Chicago,   Illinois.   60646 
Phone:  ORchard  5-1010  A  C  312. 

East  Central 
W.     D.     Baker,     District    Manager. 

R.  E.  Nase.  Field  Sales  Manager. 
20575  Outer  Ritlge  Road.  Cleve- 
land, Ohio,  44116.  Phone:  3.3.3-.3674 
A/C  216. 

Southwestern 
H.  B.  Ruble.  District  Manager.  J.  W. 

Blocher,  A.   C.   King,  Field  Sales 
Managers.  1628  Oak  Lawn  Avenue, 
Dallas,  Texas  75221,  Phone:  Rlver- 
.side  1-1821  A  C  214. 
Western 
M.    .A.    Hatfield.    District    Manager. 

H.  A.  Gladden  &  R.  C.  .Axon. 
Field  Sates  Managers.  7051  Santa 
Monica  BKd..  HolKwood,  C'alil. 
900.38.  H011>wood  9-5147  .A  C  213. 
Technical  Representatives:  R.  H. 
Allen,  Moraga,  Calif..  (DRake  6- 
5.387);  W.  A.  Cushman,  J.  W.  Du- 
Vall.  &  W.  R.  Holm,  Los  Angeles 
District  Office;  A.  W.  Statt,  Seatde. 
Wa.sh.,  Phone:  Lincoln  6-2610  .A/C 
206. 

Northeastern  —  New  York 
F.    G.    Headley,    District    Manager. 

L.  E.  Barron  &  J.  S.  Wigginton. 
Field  Sali's  Managers,  380  .Allwood 
Rd..  .Allwood  Station.  Clifton.  New 
Jersev  07012.  Phone:  GR  3-4004. 
WAtkins  4-3100  (for  N.  Y.  use). 
Technical  Representatives:  J.  N. 
Bennett  &  J.  T.  Doughertv.  New 
York.  \.  Y."  Phone:  9.51-4777  .A/C 
212. 

Mid-Atlantic 
R.    K.    Perrine.    District    Manager. 

W.  F.  Lockwood.  Field  Sales 
Manager.  308  E.  Lancaster  .A%e.. 
Wvnnewood.  Pa.  19096.  Phone: 
TRinity  8-2700.  Technical  Repre- 
sentatives: F.  \V.  Gerretson.  Wash- 
ington, D.  C,  (NAtional  8-0,330/ 
7027  AC  202);  A.  R.  Hobbs.  Balti- 
more, Md.,  (VAlle\-  5-6645  A/C 
.301). 

Throughout  the  Entire  Year 

Business  Screen  Provides  the 

Most  Complete  Reference  Data 

to  Users  and  Producers  of  Films 
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REPRESENTATIVES   OF   THE   FILM   MANUFACTURERS 


A  convenient  reference  listing  of  the  field  offices  and  technical 
specialists    among     leading    manufacturers     of    raw    stock. 


EASTMAN    KODAK  COMPANY 

Motion    Picture    Products    Sales 

Department 

General    Offiiis:     U:!    Sl;iti-    Street, 

Hnclu'stcr,   New    Viirk    H()50 
I'Ikmic:  LOcust  2-fiOO()  A/C  71(i 

D.  E.  H\iKlrii.in,  Miiiitii:'  r. 

{Four  Territorial  Divisions) 

East  Coast 

I.    A.    Pistor.    Mimiifirr.    200    Park 

Ave.,   New  York.   N.V.    10017 
Phone:    .\ll'rra\     Hill    7-7080    A.  C 
212 

Sdtitliern 
Gordon  A.  Chambers.  Mdimiicr.  .34.3 
State  St..   Rochester.   N.Y.    146.^0 
Phone:  LOcust  2-6()0()  A  C  716 

Midwest 
K.  M.  Ma.son.  Mumifiir.  130  E.  Ran- 
dolph Dr..  Chicago.  111.  60601 
Phone:  236-72.34  A  C  312 

West  Coast 
Dr.  \.  L.  Simmons,  Maiuificr.  6677 
Santa   Monica   Blvd.,   Hollvwood. 
Calif.  90038.  Phone:  464-6131  AC 
213 

GAVAERT    COMPANY 
OF  AMERICA 
321    West    .54lli    Strtel.    New    York, 
N.    Y.    10019,    Phone:    JUdson    6- 
2770  A/C:  212. 

Motion  Picture  .Sales  Manaj;cr;  Elias 
J.  Drcxlcr 

.\tlanta 
P.  Cole,  .538  Armour  Circle  N.   E.. 
Atlanta,   Georgia;    Phone:   TR   5- 
5548  AC  404. 

Chicago 
Joe   Bcrnoinisky.    6601    N.    Lincoln 
Ave.,     Lincolnwood.     Illinois: 
Phone:  C:0  7-9100  A  C3I2. 

Dallas 
Jack     (iillxrt,     1.3.5.5     Cionaut     St.. 
Dallas.  Texas;  Phone:  ME  1-7290 
A/C  214. 

Den\  er 
F.    Bennett.    522.5    East    .38th    St.. 
Denver    7.    Colo.,    Phone;    .388- 
9261  A  C  303. 

Detroit 
F.     Schgct/.ing.     272.36      .Sonthfield 
Rd..      Latrup      N'ilkiee      (Detroit) 
.Mich,.  Phone:  .357-1511. 
Los  .\nseles 
Ceoriie  .\le\;iiuler,  Phil  Singer,  6.370 
Santa  Mouii.i  Blvd..  Los  .\ngeles, 
Calif.    90038.    Phone:    HO    9-7329 
A/C  213. 

San  Francisco 
Kent   Rooks.    1485   Bayshorc   Blvd., 
San     Francisco,     Calif.    9  4  12  4; 
Phone:  DE  3-7569  A/C  415. 

METRO-KALVAR,    INC. 
550    Filth    .\\eMuc.    New    York, 

New   York    10036 
Phone:  Jl'  2  2000  A/C  212 
N.  R.  Bacon,  Vic( -President 
R.  B.  Lindemeyer,  Director, 

Technical  Services 

This  Production  Review  Issue 
Identifies  Over  2,000  Key  People 


\e«   ('alalou  of  Te-.l   Films 
Availal.le   From   the  .SMl^K 

A  new  test  film  catalog  is  now 
available  from  the  Society  of  Mo- 
tion Picture  and  Television  Engi- 
neers, 9  East  41st  Street,  New 
York    10017. 

Listed    are    picture    and    sound 
test    films   for   television   and   for 
70mm.    3.'>mm    (standard,    wide-  ' 
screen    and    ananiorphic  I.    16mm 
and   8mm   equipment. 

These  films  arc  being  used  by 
manufacturers  for  design  and  in- 
spection; by  television  engineers 
for  alignment;  by  motion  picture 
theatre  projectionists  and  other 
persons  responsible  for  in-service 
nuiintcnance  of  projectors  and 
sound  equipment;  by  equipment 
dealers  for  demonstration  pur- 
poses; and  by  audio-visual  equip- 
ment users  for  quick  perfornianee 
checks. 

Last  year,  4,3.^0  of  these  films 
were  supplied  to  users  in  the 
L  nited     States     and     28     foreign 

countries.  ff 

*        *        * 

I,eoiiar<l  Dlrk^hiii  Join>  the 
FlormiiM  X  Italdi  .Sales  (Froiip 

■  l.eon.ud  Dickslein  has  joined 
the  sales  staff  of  Florman  &  Babb. 
Inc.,  New  York,  suppliers  of  pro- 
fessional nuition  picture  equip- 
ment. 

Prior  to  his  association  with 
F&B,  Mr.  Dickstein  was  with 
Permacel  for  eight  years  serving  as 
that  company's  sales  specialist  in 
the  film  and  tv.  industries. 

Arthur  Florman.  president  of 
F&B.  siiid  the  rapid  growth  of  sales 
of  editorial  and  laboratory  splicing 
tapes  and  splicing  equipment  re- 
quires the  firm  to  place  iidditional 
emphasis  on  customer  service  in 
that  field.  » 


Fast-Moving... 
Excitinjil 

VIDEO  FILMS  con  moko  ^our  lalej  Jtory  come  alive, 
oi  we  did  for  Monroo  Auto  EquipmenI  Compony 
in  a  new,  fa»t-moving  color  film  Jlorring  Brodericlt 
Oawford  .  .  Prove  lor  yourjeH  whol  »o  mony  of 
ouf  clionr*  olreody  know 

VIDEO  FILMS  give  you  M  vofoe 
for  your  fifm  dollar' 

Ten-four? 


KM  EAST  JEFFHSON  »¥E,  DtTMIT,  MKH.  «207 
«£»  coot  313  -  W-3«0  AHO  JtMSBO 


FOR  SAME  DAY 
SERVICE... 

Complete  facilities  and  more 
than   thirty   years   of   exp<'rience 

assure  you  of  the  finrst  quality  . 

Reversal  developing  •  Negative  de 
veloping  •  Reversal  prints  •  Reversal 
prints  ■  color  To  6  &  W  •  Reversal 
color  prints  •  Dupe  negatives  •  Posi- 
five  prints  *  8  MM  and  Sound  printing 


]7\N.  45th  Street,  New  York,  N.  Y.  10036 


OR  WRITE 

FOR   MORE 

INFORMATION! 


The  Midwest's  oldest  and  best-equipped  production  service  organization 
handles  the  most  complete  line  of  top-rated  studio  lighting  equipment,  in- 
cluding our  own  specially-designed  lightweight  lamps.  For  these  and  all  studio 
production  essentials  .  .  .  call  on  US! 


Since 
1919 


THE    STUDIO    LIGHTING    COMPANY   ^..e 

CH/CAGO      •      2212    NO.    HALSTED      •      EASTGA7E   7-2800  Duggon 


SERVICE 


LIGHTS     •     CABLE     •     BOXES     •     GENERATORS     •     GRIP     EQUIPMENT     •     RENTALS     •     SALES     • 

CHICAGO      CAMERA      RENTAl      HEADQUARTERS  •  MARK      ARMISTEAD,      INC. 
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The 
Key. . . 


( Personal  Service!) 


RICHARD 
GALBREATH 

Producer-Director 

Personally  serving  business  a}id 

industry  since  1942 

RICHARD  GALBREATH 


INCORPORATED 

MOTION  PICTURES 


2  9  2  0    E  N  G  L  E    ROAD 
PHONE: 


.     FO  RT    WA  YN  E,    I  N  D. 

7  4  4-4379 


Helping  Inipio\e  Corporate  Communication 


^ 


An 

International 
Language . . . 


•  Nothing  communicates  ideas  better  and  more 
effectively  than  visual  presentation.  Add  script, 
music  and  effects  and  you  have  the  ultimate  in 
dynamic  communication. 

•  In  Canada,  Chetwynd  Films  has  been  creating 
purposeful  films  for  business  and  industry  for  more 
than  a  dozen  years  —  around  the  world,  too  —  in 
Scotland  —  England  —  Germany  —  France  —  the 
West  Indies  and  the  United  States,  producing  films 
that  inform,  enlighten  and  entertain  audiences  the 
world  over. 

•  The  language  of  the  motion  picture  film  is  indeed 
on  international  one. 

MOTION    PICTURE    PRODUCERS 
21  GRENVILLE  STREET    .    TORONTO,  CANADA    •    924-4493 


Plaiiiieil   (!uiiiiiiunii-alion   (>roii|> 

A  T  AN  Industrial  Audio-Visual 
-'*■  Association  meeting  in  Roch- 
ester last  Fall.  Gerald  Zornow. 
Eastman  Kodak's  marketing  Vice 
President,  called  on  the  industrial 
Audio-visual  man  to  develop  a 
broader  approach  to  his  job.  Au- 
dio-visual people,  he  said,  are  of- 
ten not  communicators  in  the  full 
sense,  but.  rather,  experts  in  a 
specialized  communications  tech- 
nique. 

Yet.  the  communication  needs 
of  any  corporation  go  far  beyond 
this  traditional  view,  and  the  au- 
dio-visual communicator  is  the 
logical  man  most  experienced  in 
the  graphic  subtleties  of  transmit- 
ting and  creating  a  favorable  cli- 
mate for  the  reception  and  under- 
standing of  marketing  communi- 
cations in  a  company. 

Expert  Counsel  Is  Available 

Sensing  that  corporate  internal 
communications  will  become  one 
of  the  more  important  areas  of 
management  attention  in  the  next 
decade,  some  outside  experts  have 
recently  set  up  to  provide  skilled 
evaluation  and  programming  for 
industry  in  this  field. 

One  of  the  leaders  is  a  year- 
old  division  of  MPO  Videotronics  ' 
called  Planned  Communication. 
This  company,  headed  by  Joseph 
F.  Kilniartin.  a  marketing  man 
with  long  experience  in  the  com- 
munications fields,  has  thus  far  un- 
dertaken programs  to  improve  in- 
ternal communications  for  almost 
a  dozen  of  the  nation's  major 
industrial  firms. 

The  aim  of  these  programs  is  to 
develop  an  internal  communica- 
tions system  to  correct  the  lag  that 
often  exists  between  headquarters 
strategies  and  concepts  and  their 
understanding  and  application. 
The  P.  C.  premise  believes  that 
when  communications  inside  the 
company  are  short-circuited,  mis- 
understanding, confusion,  resent- 
ment, indifferent  response,  and 
the  "We"-"Them"  attitude  are  the 
likely  results. 

.\iial\sis  Can  Halt  Breakdowns 

The  remedy  for  communica- 
tions breakdowns,  and  one  which 
is  increasingly  concerning  audio- 
visual men  in  their  role  as  all- 
around  communicators,  lies  in  a 
careful  analysis  of  the  way  in- 
formation is  currently  channelled 
through  the  corporate  structure  — 
in  written  and  person-to-person 
form.  More  efficient  program 
structure  must  be  developed  to 
implement  a  company's  current 
communications,   and   a   measure- 


.\iiiis  to   Close   Internal  (^aps 

nient  of  effectiveness  created  on  a 
continuing  basis  to  detect  stop- 
pages of  information  before  they 
become  serious. 

Planned  Communications  has 
succeeded  in  accomplishing  these 
objectives.  Mr.  Kilmartin  says,  be- 
cause it  has  a  detached  or  separ- 
ated outside  view  of  the  situation, 
it  has  a  great  deal  of  experience 
in  diverse  industries,  and  it  can 
act  as  a  catalyst  to  spur  activity 
on  many  levels  in  the  company 
without  stirring  up  resentment  in 
the  ranks.  Planned  Communica- 
tions does  not  go  into  such  prob- 
lems as  corporate  restructuring,  or 
executive  placement,  which  are  the 
proper  concerns  of  management 
consultants.  Its  aim  is  to  format 
efficient  ways  of  handling  the  in- 
formation explosion  within  the 
structure  as  it  exists. 

The  tools  of  the  job  vary  ac- 
cording to  the  needs.  Basic  audio- 
visual methods  have  played  an 
important  part,  but  they  are  by 
no  means  the  whole  story. 

"Executiv  e  Expression"  System 

For  one  large  company.  Plan- 
ned Conmiunications  has  under- 
taken the  conduct  of  an  Execu- 
tive Expression  system  which  has 
the  job  of  finding  good  manage- 
ment speakers,  preparing  speeches 
and  coaching  speakers  in  delivery 
and  the  effective  use  of  aids,  and 
finding  the  right  audiences  to  tell 
the  company  story  to.  The  result 
has  been  a  much  better  under- 
standing of  the  aims  of  the  com- 
pany, a  humanizing  of  the  gianl 
corporation  all  the  way  up  and 
down  the  line  and  out  into  the 
furthest  reaches  of  dealerdom. 

For  another  large  corporation. 
P.  C.  worked  on  ways  of  channel- 
ling answers  to  such  questions  as 
these: 

"What  percentage  of  your  em- 
ployees buy  competitive  products 
ami  why?" 

"Do  your  employees  understand 
the  vital  importance  of  marketing 
and  its  role  in  improving  the  profit 
trend?" 

"Do  your  field  people  under- 
staml  your  marketing  philosophy 
and  their  individual  role  and  rela- 
tionship in  it?" 

"What  percentage  of  your  em- 
ployees understand,  believe  in,  and 
use  your  advertising  program?" 

Meets  Needs  of  A-V  Managers 

Activities  such  as  this  are  very 
logically  attuned  to  the  skills  of 
the  industrial  audio-visual  man, 
Mr.  Kilmartin  believes.  His  com- 
pany has  been  organized  to  pro- 
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vide    just    such    outside    services  make    sure    that    these    plans   are 

which  the  a-v  man  can  call  on.  understood   —   that   the   lines   of 

It  is  not   Planned  C'ommunica-  communication    within    the    com- 

tlons"  job  to  formulate  marketing  pany  are  constantly  kept  open  for 

philosophies  and  strategies,  but  to  more   effective  use  of  marketmg 


Christian  Tlu-olotiN   Builds  for  ilu-  1  iiliiic 


"Promise  for    Timuirrim"    IJciii;: 

Ti  rut  Beat  of  Bongos,  a  cof- 
fee-house "type"  recites  a 
touchingly  satiric  "Lament  to  a 
Coughdrop"  and  both  on-screen 
and  real-life  audiences  are  gen- 
uinely amused.  For  the  latter  it 
comes  as  a  bit  of  a  shock  to  learn 
that  the  three  performers  aren't 
beatniks  but  divinity  students  ap- 
pearing in  the  campus  theatre  at 
the  San  Francisco  Theological 
Seminary  in  San  .'\nselmo,  Cali- 
fornia. 

Narrator  James  Stewart,  him- 
self an  active  layman,  explains  the 
deliberate  non-religious  opener  for 
the  United  Presbyterian  Church 
institution  by  posing  the  questions 
of  where  ministers  come  from, 
who  they  arc.  what  they  know 
about  life.  He  then  leads  viewers 
across  campus,  through  classroom, 
library  and  chapel;  into  the  home 
lives  of  some  of  the  students,  a 
good  many  of  whom  arc  married 
and  have  families;  into  part-time 
employment  needed  lor  the  sup- 
port of  those  families;  and  into 
some  of  the  experiences  they  ob- 
tain in  service  outside  the  class- 
room: counseling  at  San  Ouentin 
Prison,  working  in  a  nursery 
school,  in  a  home  for  the  aged,  in 
interracial  situations. 

Berger  Foundation  Met  Budsct 
The  background   of  this   spon- 
sored film  is  unusual.   Its  produc- 
tion cost  was  borne  by  the  H.  N. 
and  Frances  C.  Berger  Foundation 
—  the  Bergcrs  arc  members  of  the 
San  Marino  Community   (Califor- 
nia)    Church    —    as    something 
more  than  a  tithe.  Its  objective  is 
the  dual  one  of  supplying  public 
information,    and    of    stimulating 
contributions   to   the   support   and 
growth    of    the    Seminary,    whose 
single    classroom     building,     now 
more   than   70   years   old,    is    far 
too  inadequate,  whose  student-aid 
funds  always  are  far  too  limited. 
Timed  for  half-hour  public  serv- 
ice television  use,  as  well  as  for 
laymen's  and  other  public   meet- 
ings,    the     moving     presentation 
shows  the  "preparation  of  young 
men    and   women   who   can   con- 
front the  modern  world  with  the 
reality  of  God  .  .  .  who  must  be 
at   home  in  this  century,   able   to 
serve    it,    able    to    cope    with    its 
strange  new-   situations,   in   all   of 


Fulfillcil    l)\    .'^(■miiiurj" 


W. 


which    the    Seminary    holds    forth 
the  Promise  for  Tomorrow." 

To  this  public  portion  of  the 
film.  Stewart  adds  a  postlude  for 
Presbyterians  in  a  direct,  briel 
address  from  the  screen  in  which 
he  notes  that  the  story  is  unfin- 
ished. "Like  the  Church."  he 
notes,  "the  Seminary  is  building 
for  the  future.  We  need  the  best 
leaders  obtainable,  and  here's 
where  they  grow  .  .  .  F.ach  dollar 
given  represents  not  just  bricks 
and  mortar  but  the  education  of 
a  minister.  You  can  help  the 
Church's  future." 

Directed  by  Jack  Copeland 

Promise  for  Tomorrow  was  an 
Allied  Artists  Pictures  Corp.  pro- 
duction. Steve  Broidy.  head  of  that 
org;ini7ation.  was  approached  by 
the  Bergers  because  of  A  Coniiii- 
iiinii  Vision  of  Greenness,  done  for 
Claremont  Colleges  in  l'J6l,  and 
other  films  of  similar  character, 
and  he  made  the  company's  serv- 
ices and  facilities  readily  avail- 
able. 

Production  and  direction  were 
put  in  the  hands  of  Jack  L.  Cope- 
land,  whose  credits,  plus  some  for 
writing,  include  not  only  the  Clare- 
mont Colleges  film  and  pictures 
for    the    City    of    Hope    Medica! 


POTOMAC  FILMS 


NICHOIAS  C.  READ,  President 


INC. 


Distinguished  Documentaries 

(see  listing) 


1536  Connecticut  Avenue  N.  W. 
Washington,  D.  C.  NOrth  7-7094 


Center,  the  Methodist  Church  and 
other  religious  organizations,  but 
also  E.  1.  du  Pont  dc  Nemours  & 
Company.  United  States  Steel  Cor- 
poration. Bell  &  Howell,  and  sev- 
eral major  insurance  companies. 
(Winner  of   10  awards.  Copeland 


recently  has  established  his  own 
Jack  L.  Copeland  Productions  in 
Beverly  Hills. ) 

Script  assignment  went  to  Don 
Hall,  a  Lutheran  Seminary  gradu- 
ate now  employed  as  associate  di- 
rector  of  public   relations   in   the 


'J!ieJia^icKeii..\^  FOREIGN  MARKETS 


•f^  "k  -^  i^. 

1964-1974  —  Decade  of  Growth  in  World  Trade 

To  meet  the  need  of  changing  world  economic 
and  social  structures,  economists 
and  business  leaders  predict  lOO'^c 
INCREASE  in  production  of  goods  and  services, 
investments,  new  tools  and  new  jobs. 

To  sell  your  goods  and  services  in  the  tough 
competition  with  old  and  emerging  industrial 
nations,  visual  selling  tools  in  foreign  languages 
are  a  must. 

BRfAK  THAT 

lANGUAGE   BARR/ER.' 


FOREIGN   LANGUAGF 
&  CINEMA  SERVICE 

7046   HOLLYWOOD   BLVD. 
LOS  ANGELES  28,  CALIF. 

Hollywood     7-5128  (Area   Code  213) 
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the  mark 
of  distinction 
in  business  films 


We  exist  to  serve  you  through  the  medium  of  film  in 
a  manner  unexcelled  .  .  .  and  in  a  scope  unlimited.  No 
matter  what  or  where  your  setting  needs  to  be,  we 
can  reach  out  and  provide  the  best  talent  and  the  best 
facilities  for  the  job  of  producing  creative  and  out- 
standing motion  pictures  or  slide  films.  Over  the  years 
we  have  served  an  imposing  list  of  clients,  most  on  a 
repeat  basis.  We  would  welcome  the  opportunity  of 
discussing  your  film  needs. 

HENRY   USHIJIMA   FILMS,  mc, 

1101  Harrison  Avenue   •   Park  Ridge,  Illinois 
Area  Code  312  698-3331 


57  Professional 

Motion  Pictures  Produced 

In  Harrisburg 

In  the  Past  24  Months 


Yes,  Harrisburg,  Pa.  Surprised'?'  And  they  were  all  pro- 
duced by  the  Walter  G.  O'Connor  Company,  and  they 
range  from  ...  TV  Commercials  to  award  winning 
quarter  and  half  hours.  And  they  were  for  such  dis- 
tinguished clients  as  the  U.S.  Air  Force,  Commonwealth 
of  Pennsylvania,  Taylor  Wine  Co.,  Pennsylvania  Bankers 
Assn.,  and  others. 

Ask    to    see    sample    prints    for    more    surprises    such 
OS   fhe   High   Qualify   and   Low   Prices.    No   obiigation! 

You  benefit  from  our  Single  Control,  One  Responsi- 
bility Service.  Our  ovi/n  facilities:  Studios,  equipment 
and  permanent,   salaried  staff  under  one  roof. 

Mlter  G.  O'Connor  Co. 

100  N.  Cameron  St.  Harrisburg,   Pa. 

Phone  234-5925 


Ministry's  Future: 

(CONTINUED      FROM      PAGE      207) 

western  states  for  the  Methodist 
Church.  Vernon  Keays  was  assis- 
tant director.  Music  was  arranged 
by  Gordon  Zahler. 

Leo  Diner  of  San  Francisco  was 
director  of  photography,  with  Lou 
Yates,  also  of  San  Francisco, 
shooting  the  exterior  scenes.  Body 
of  the  film  was  made  in  four  days, 
covering  areas  of  Marin  County 
and  the  Seminary  itself,  and  edit- 
ing by  Neil  Brunnencant  rounded 
out  Copeiand's  objective  of  cap- 
turing with  a  combination  of  en- 
tertainment    and     TV     directorial 


technique  the  "unadorned  realism 
of  teachers,  students  and  the  peo- 
ple they  work  with,  without  dis- 
turbing reality." 

Sitiiation.s  Provide  Own  Drama 

Recognizing  an  obligation  not 
to  "hoke  up"  what  people  are,  the 
director  let  the  sincerity  of  the 
situations  being  shown  provide 
their  own  dramatic  elements. 

That  he  succeeded  was  evident 
in  the  high  praise  given  by  the 
most  critical  audience  of  all.  the 
student  body. 

Sound  for  the  film  was  by  Har- 
ry Lee  and  Todd-AO.  Color  was 
by   Consolidated   Film   Industries. 


Great  River:  the  Story  of  the  Columbia 

New    Interior  Pieture  a  Panorama   of  Power  and   Flood   Control 


Sponsor:    United   States    Depart- 
ment of  the  Interior,  Bureau  of 
Reclamation. 

Title:    Gieai   River,    28 V2   min., 
color,  produced  by  F.  K.  Rock- 
ett  Productions. 

if  "To  every  lliiiiii  there  is  a  sea- 
son, and  a  lime  10  every  purpose 
under  the  heaven  .  .  .  a  linte  to 
break  down,  and  a  time  to  hiiild 
lip.  .  .  ." 

The  words  from  the  Biblical 
book  of  Ecclesiastes.  in  the  voice 
of  narrator  Art  Ballinger,  set  the 
pace  for  the  story  of  the  Pacific 
Northwest's  Columbia  Basin  coun- 
try, and  the  Great  River  which 
surged  through  it  for  700,000  cen- 
turies before  being  ready  for  man 
— or  man  for  it. 

From  arid  surrounding  country- 
side to  the  mountain  barrier  which 
reduces  rainfall  to  a  few  inches  to 
lush  agricultural  land,  from  surg- 
ing water  —  sometimes  flooding 
disastrously  —  to  taming  dams 
and  their  power  sources  to  placid 
waters  used  for  ship-borne  com- 
merce and  recreation,  the  film 
story  provides  its  own  color  as  it 
moves  along  like  its  central  sub- 
ject,  the   mighty  Columbia. 

Shown  are  the  first  three  dams 
built  over  a  10-year  period  start- 
ing in  the  "30s  —  Rock  Island. 
Bonneville,  and  "the  dam  they  said 
couldn't  be  built".  Grand  Coulee, 
which  truly  put  "a  bit  in  the  river's 
jaws",  and  then  some  others 
among  more  than  140  now  help- 
ing to  control  the  Columbia  and 
its  tributaries.  Productive  uses  of 
the  impounded  and  open  water  are 
seen,  with  the  growth-sustaining 
power  gained  from  it  supporting 
5V2  million  people  and  yielding 
benefits  which  stretch  all  the  way 
across  the  nation. 

Dramatic    thouah     the    accom- 


plishments are.  it  is  pointed  out, 
two-thirds  of  the  potential  still  re- 
mains undeveloped,  and  what  is 
being  done  now  in  further  moves 
and  what  will  be  done  in  the  years 
racing  toward  us  will  shape  the 
future  of  a  big  area  for  many  gen- 
erations to  come,  completing  the 
transformation  of  the  Columbia 
and  its  tributaries  into  a  system 
serving  all  the  people  of  the  region. 
Effective  animated  cartography 
of  dams  and  power  grids  comple- 
ments the  live  photography  of  Ba- 
sil Bradbury.  Stan  Webb  was  exec- 
utive producer  for  F.  K.  Rockett 
Productions.  Script  was  done  by 
Al  Aniundson,  Stanley  Silverman 
and  Joe  Denove,  who  also  pro- 
duced and  directed  the  film.  Rus- 
sell W.  Holt  was  coordinator  for 
the  Bonneville  Power  Administra- 
tion, and  Harry  Stivers  for  the 
Bureau  of  Reclamation  of  the  De- 
partment of  the  Interior.  9 
*        *        * 

Volume  2  of  Prodiiclioii  Mu^^ic 
Series    A^i^ilal>le    al    (!a|iit<>l 

-^'^  Volume  II  of  the  recently- 
created  Production  Music  Series 
(background  film  music)  has  been 
released  by  Capitol  Library  Serv- 
ices. Hollywood.  The  new  volume 
includes  more  than  100  variations 
of  lively  modern  jazz  for  use  in 
television  commercials,  etc. 

The  selections  are  pre -cut  to 
standard  commercial  timing  of 
10,  20,  30  and  60-second  spots. 
Lead-outs  are  provided  to  shorten 
or  lengthen  to  scripts  without  di- 
minishing dramatic  effects.  The 
volume  is  recorded  in  Hi-Q  on  12- 
inch  discs  and  also  contains  many 
programming  aids. 

Individual  use  of  this  second 
volume  can  be  obtained  separately 
at  $8.*;.  Write  Capitol  Library 
Services,  1760  North  Vine.  Holly- 
wood 28,  Calif,  for  details.       S" 
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Vldiiihiinii-  l  tlin-l.itr  I'rojictor 

Un§ual  Aniiiialidii  Features 
on  MPO  Overhead  Projeelor 

•fr  A  new  ovcrhc;id  projeelor  uitli 
several  unusual  limited  animation 
features  has  been  announced  for 
rental  by  MPO  Sales  Meetings. 
Inc. 

Called  the  Videotronic  Twin- 
Lite,  the  projector  is  capable  of 
I  producing  a  large  number  of  ef- 
fects on  the  screen,  such  as  dis- 
solves, wipes,  crawls,  as  well  as 
a  unique  sparkle  effect. 

The   Twin-Lite    can    be    rented 

with  an  operator  for  use  in  various 

types     of     direct     presentations. 

Twin-Lite    shows    may    also    be 

I  easily  transferred  into  motion  pic- 

1  ture  format  for  easv  portability.  U' 

'  Strong    Viiimiiiires  the  "X-lfi" 
j  16nini  Xeiuiii  l'rojeel«ir  Lamp 

T^  The  Strong  X-16.  a  Xenon  arc 
\  light  source  for  16mm  motion  pic- 
ture   projection,     has     been     an- 
;  nounced    by    the    Strong    Electric 
Corp.   The   lamp   is   adaptable   to 


such  projectors  as  the  Lastman  an 
and  incandescent.  Bell  &  Howell 
Victor,  RCA  and  Graflex. 

The  X-16  light  source  uses 
tungsten  electrodes  to  provide  an 
arc  in  a  Xenon  gas  atmosphere, 
wholly  enclosed  in  a  quartz  en- 
velope. It  has  the  advantage  of 
providing  a  steady,  flickerless, 
pure  white  light  source  with  no 
discoloration  and  with  extremely 
even  distribution  of  image  over 
the  total  screen  area. 

Write  Strong  Electric  Corpora- 
tion, Toledo.  Ohio  for  details.  ^' 


a-v  equipment  trade  fair 

NEW   PRODUCTS  &  ACCESSORIES  FOR   PRODUCTION   AND   PROJECTION 


Ptirla-Leilir 
.Spcakf 

laki 
a  table 
Lectern 


|{eail>    to   Ai<l 
\\  illi    liKSlaiil    Set-Up 

it  to  the  meeting,  set  on 

and   a   reulty-nev,'    Porta- 

developed    by    McClure 


Projectors,  Inc.  is  ready  lo  ser\e 
the  speaker!  This  lightweight  unit 
weighs  only  17  pounds  but  has 
a  20-watt  peak  power  transistor- 
ized amplifier  with  instant  warm- 
up. 

And  because  it  uses  two  stand- 
ard 6-volt  lantern  batteries  as  its 
power  source  there's  no  "plug-in" 
problem.  For  travel,  it  is  attache- 
case  in  size,  enclosed  in  tan  Vinyl 
saddle-stitched  material.  The  unit 
comes  equipped  with  a  remove- 
able  8-inch  speaker  and  has  a 
lavalier-type  microphone. 

Price  of  the  new  McClure  Porta- 
Lectern  is  $129.95;  additional  8- 
inch  speakers  are  available  at 
SI 9.9.'^.  Write  the  manufacturer  at 
1122  Central  Ave.,  Wilmette,  Illi- 
nois or  call  ALpine  1-8520.       ^ 


Simply  grasp  handles 


AufeMflSfet 

(  ,      ;        ,,,■..■!  1 

world's  first  truly 

automatic  projection  screen 

for  movies  and  slides 

AutoMaster  brings  new,  unsurpassed  flexibility 
and  convenience  to  any  audio-visual  selling 
situation.  Eliminates  6  of  the  7  steps  needed  to 
set  up  ordinary  screens.  Opens  (and  closes) 
automatically  in  2  seconds  in  one  simple  mo- 
tion. Any  office,  any  room  ajtiiifhere  converts  to 
a  screening  room  instantly.  No  seating  arrange- 
ments to  worry  abfmt  either:  ,\uloMasler's 
superior  screen  surface  permits  perfect  vie\ting, 
even  from  wide  angles. 

Contact  your  Radiant  Audio-Visual  Specialist 
for  the  2-second  .\utoMaster  demonstration,  or 
write  for  free  information. 


n 


open  your  arms 


B220  N     Austin  t 


■ton  Grove.  Illinois 


n 


Hi  mrli'!  Iiritst  lamficlmt  tt  nm/il)  fnitctm  scmm 


it's  ready  to  show 


Lalicllc  Tape  Strip  "Coiirivr" 

Soiiiiil   Sli<lefiliii>   ill   .Seeonds 
Willi   New    Lalielle  "Ciiiirier'" 

The  trend  in  audiovisual  cquip- 
ntent  is  to  complelc  portability. 
Moving  that  trend  a  long  way  is 
the  new  "Courier"  sound  slidefilm 
projector  out  of  LaBelle  Indus- 
tries. Oconomowoc.  Wisconsin. 
This  all-new  unit  needs  no  plugs, 
no  cords  and  requires  no  outlets. 
I'urn  on  a  button  and  its  nickel 
cadmium  battery-pack  supplies 
power  for  more  than  10  average- 
length  showings  a  day. 

Retractable  power  cord  is  avail- 
able for  overnight  re-charging  or. 
if  you  choose,  direct  operation  on 
AC  current.  "Snap-in  Snap-out" 
loading  makes  for  a  really  easy 
program  change.  Tape  cartridge 
has  15-minute  capacity,  the  film 
magazine  has  150-frame  capacity 
in  continuous  coil  of  35mm  film- 
strip.  Program  is  stopped  auto- 
matically when  finished;  is  ready 
to  repeat.  An  interrupt  button  will 
stop  the  show  when  desirable. 

Battery-pack  and  all.  the  "Cour- 
ier" weighs  only  15  pounds,  mea- 
sures less  than  6  x  12  x  I  7-inchcs. 
Get  the  facts  you  need  on  this 
tool  from  Ed  Riccio,  sales  man- 
ager. LaBelle  Industries.  Inc.,  510 
Worthington  Street.  Oconomowoc, 

Wisconsin.  W 

*        *        * 

INeed  Film  Sliippinf;  (iases? 
Gel    Indu.slrial     Fibre     Bulletin 

*•  Stock  1 6mm  film  cases,  con- 
structed of  heavy-duty  imported 
Swedish  fibre,  metal  cornered, 
with  buckling  web-strap  and  mail- 
ing card  holder,  are  shown  and 
priced  in  a  bulletin  available  from 
Industrial    Fibre    Products   Co. 

The  cases  handle  one,  two, 
three  or  four  reels;  stock  sizes 
take  400,  600,  800,  1200,  1600 
and  2000-foot  subjects.  The  firm 
also  provides  Videotape  cases  as 
well  as  camera  and  other  holders 
on  a  custom  basis.  For  details, 
write  William  Bal — 3658  S.  Main, 
Los  Angeles.  Cal.  90007.  » 
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Fof    I6miii.  Film  — 400'   to  2000'    Roeli 

Protect  your  films 

Ship   in    FIBERBILT   CASES 

Sold   at   leading   dealers 


bear 

this 

TRADE 

MARK 


LAB  SPECIALISTS 

SINCE  1936 

8mni  SILENT 
16mni  SILENT -SOUND 

BLACK  S  WHITE  PRINTS  ONLY 

That   means: 

SPECIAL  SKILLS   .   .   . 

SPECIAL   CARE   .   .   . 

PLUS 

ESPECIALLY  FAST  SERVICE 

and 

ESPECIALLY  "GOOD"  PRICES 

on 

QUANTITY   WORK 

Try   us 

MODERN  MOVIES,  INC. 

832  Cole  ■  Hollywood  38,  Cali(. 
Hollywood  4-7293 


I  nic(iie    Priiu-iplos,    Material 
ill    the   Lo«el-Lighl    Vari-flecUir 

The  new  Lowel-Light  V;iri- 
llector  for  still  and  motion  picture 
photography  provides  a  truly  port- 
able, light-weight  sun  reflector. 
This  unit,  from  Lowel-Light  Photo 
Engineering.  429  W.  54th  St.. 
New  York.  N.  Y..  invol\es  several 
unique  principles  and  materials  in 
a  design  which  controls  sunlight 
to  shadow  contrast. 

The  Vari-flector  mounts  on  a 
special  stand,  has  positive  "pan." 
■  tilt"    and    height    adjustments.    It 


a-v  equipment  trade  fair 


SOUND  RECORDING 

at  a  reasonable  cost 

High    fidelity    16    or    35.    Quality 

guaranteed.  Complete  studio  and 

laboratory  services.  Color  printing 

and   lacquer  coating. 

ESCAR 

Motion  Picture  Service 

7315   Carnegie  Ave. 
Cleveland  3,  Ohio 


co-founder  of  Hudson  Photograph- 
ic Industries  is  believed  to  be  the 
first  photographic  product  of  its 
type  to  earn  this  distinction.       y' 


t 


Lowel-Light  Vari-llector  is  shown 
ill  ciiiyiiiii  sizis.  toiicthcr  icith  coii- 
iciikiit  canying  caves. 

rolls  up  in  seconds  and  is  encased 
in  a  fibre  tube  (with  stand)  for 
transport  or  storage.  Important 
detail  is  the  "flooding"  mechanism 
which  provides  continuously  ad- 
justable brightness  and  "spread" 
control,  similar  to  a  spot  light. 
Bright,  extremely  even,  reflected 
light  pattern  can  be  spread  out 
over  an  area  three  times  larger 
and  the  intensity  reduced  three 
times  by  an  infinitely  adjustable 
cam  lever. 

Th  Vari-flector  also  doubles  as 
a  shadowless  indoor  "fill."  highly 
suited  to  fashion  or  commercial 
photography  when  "soft"  light  is 
essential.  Aluminized  Mylar  re- 
flecting surface  is  bonded  to  resil- 
ient aluminum  slats.  It  is  rigid  in 
the  wind,  washable  and  scratch- 
resistant.  .Available  in  two  sizes. 
Vari-flector  prices  range  from 
524. .SO  to  SI 49.50.  ^  <^' 

IIPI   Slide   Projeetor-Sereen 
ill  ^luseuiii's  Design   Exhibit 

i~  A  self-contained  slide  projec- 
tor-screen combination  which  has 
been  miniaturized  for  desk-top  use 
and  yet  is  large  enough  for  multi- 
person  viewing  has  gone  into  the 
famed  Design  Collection  of  the 
Museum  of  Modern  Art  in  N.  Y. 
The  "10  Square  Slide  Theater." 
designed  bv  Euaene   Martinez,   a 


Kalart  "Soundstrip"  strip-miind  pro- 
jector with  continuoiiK  iitt/ichmi'iil. 

Scenes  and  Sound  in  "Syne" 
W  itli    the    Kalart   "Soundstrip" 

Automatic,  continuous  opera- 
tion of  sound  filmstrips  (slide- 
films)  is  possible  with  the  Kalart 
"Soundstrip"  projector.  This 
equipment  has  an  entirely  new- 
principle,  utilizing  both  color 
transparencies  and  optical  sound 
track  side-by-side  on  35mm  strips. 

Strips  of  any  length  from  f.ve 
pictures  with  two  minutes  of 
sound,  up  to  100  scenes  with  30 
or  more  minutes  of  audio,  can  be 
projected  automatically  or  on  elec- 
trical cue  signal,  by  means  of  a 
continuous  loop.  Printed  on  the 
same  strip,  pictures  and  sound 
track  cannot  get  out  of  synchron- 
ization or  sequence.  The  image 
can  be  projected  on  either  front 
surface  or  on  rear-projection 
screens.  Sound  can  be  amplified 
through  the  built-in  speaker  or 
heard  through  one  or  more  ac- 
cessory headsets. 

Kalart  notes  that  "Soundstrip" 
films  are  economically  printed 
from  existing  slides  and  tape-re- 
corded narration.  For  further  de- 
tails on  this  system  contact  Hy 
Schwartz,  vice-president.  The  Ka- 
lart Company.  Inc.,  Plainville. 
Conn.  Phone  him  at  SHerwood  f- 
1663  (AC  203).  i^' 


Lo«-Lost  "Klectrolel"  Sereeii 
.Now   .\vailalile  from  I)a-Lile 

"  The  new  Da-Lite  Electrolet 
puts  electrically-operated  projec- 
tion screens  at  popular  price  levels. 
Easy  installation  (two  screws 
fasten  to  wall  or  ceiling )  and  oper- 
ation is  switch-touch  which  rolls 
new  screen  down  into  position 
ready  for  showing.  Another  touch 
and  screen  automatically  moves 
up  into  vinyl-textured  steel  case. 
Plug  it  into  any  standard  1 10-120- 
volt  outlet  using  cord  and  plug 
with  U-Down  switch  included. 

Electrolet  is  available  in  three 
sizes:  50  x  50;  60  x  60  and  70  x 
70-inches  and  has  two  screen 
surfaces.  "White  Magic  11"  with 
chemically-coated  optical  quality 
beading  or  mat  white  surface. 
Priced  from  less  than  $55  list,  i^ 
*        *        * 

Improved   Operation.   Desifjn 
for   Beseler's   "Porta-Seribe" 

-"  Design  improvements  which 
have  added  to  overall  operation 
as  well  as  the  appearance  of  the 
Beseler  Porta-Scribe  Overhead 
Projector.  Model  15710.  have 
been  announced  by  the  Charles 
Beseler    Company. 

A  new  focusing  system,  utiliz- 
ing a  friction-drive  knob  that 
moves  the  head  smoothly  up  and 
down  on  the  column  to  provide 
positive,  jar-proof  positioning  of 
the  projected  image  is  a  notable 
improvement.  An  improved  cool- 
ing system  which  now  includes 
intake  and  exhaust  grills  on  op- 
posite sides  of  the  chassis  are  other 
features.  This  inhibits  the  collec- 
tion of  heated  air  inside  the 
chassis. 

A  principal  safety  feature  of  the 
Porta-Scribe  is  a  safety  interlock 
switch  providing  automatic  cut-off 
of  electricity  when  the  lid  of  the 
chassis  is  raised.  Ask  the  Beseler 
Co.,  219  S.  18th  St.,  East  Orange, 
New  Jersey  for  a  descriptive 
folder.  S' 


MOOD 


\m4i9J3j'm\ 


TITLE  MUSIC 

For  Every  Type  of  Production 

EITHER  ON  A  "PER  SEUCTfON"  Olt  "UNUMITCD  USi"  BASIS 
F»r  Foil  Dataib  Writ*,  Wir*  ar  Phem 

i?  S    PrOdUCttOHS,    JHC.    17  lAST  4S.h  ST.,  N.  Y.  17,  N. 
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rc)cl;i>  s    n)(i4    Arriflc\-35    Model    II    B    uitli    Iranxislorizrd,    fjoi cnioi-coii 
trolUil  uuilor.  larn/iiif:  mu    tOII'  color  iniifiiiziiu-  uilh  ilrh(    itu'cliiini.Mti. 

Arrifle\-35  Celebrates  a  25lli  Biithcla\ 


'T'His   IS  A   Birthday   Year   for 
-*-     the  Arriflex-35.  The  profes- 
sional    motion      picture      camera 
'  which   inaugurated   a   new   era  in 
I  cinematography  just  25  years  ago 
'.  (it  became  commercially  available 
j  in   1939)    is  "in   focus"   in    1964 
I  as  its  U.S.   distributor,   the   Arri- 
'  flex     Corporation     of     America, 
launches  a  trade-in  celebration  as 
!  its  birthday  "event." 
I      Through    this    promotion,    any 
'  old  Arri-35,  regardless  of  operat- 
ing condition,  is  worth  a  sizeable 
■  amount    of    cash     (as    much    as 
S2.500 )    if  traded    in   on   a   new 
model   through   one   of  the   Arri- 
flex    dealers    participating    in    the 
anniversary  celebration. 

Share  Honors  for  the  I)esi<4n 

The  masterly  design  of  the  .Ar- 

riflex-35    was    the    conception    of 

three   men:    Dr.    Robert    Richter. 

Dr.    August    Arnold    and    Erich 

!.  Kaestner,    chief    design    engineer. 

J  Many    of    the    camera's    oriainal 


features  were  ingenious.  One  of 
them,  the  mirror-shutter  reflex 
system  and  ihrough-the-lens  focus- 
ing,  has   been   widely   imitated. 

Externally,  the  camera's  familiar 
silhouette  has  remained  basically 
the  same  through  the  years,  a 
tribute  to  its  proper  original  de- 
sign. However,  there  have  been 
many  improvements  and  additions 
to  the  camera  through  the  years 
as  its  makers  kept  pace  with  con- 
stantly-changing demands  of  the 
industry. 

Features  .Ser\e  Changing  Needs 
Some  of  these;  a  new  reflex 
shutter  w  ith  an  approximately  1  80- 
degree  opening;  magazines  with 
larger  capacities  for  color  film; 
a  new  film  take-up  mechanism;  a 
cardioid.  cam-driven  transport 
claw  for  precision  film  movement; 
variable  shutter;  signal  generator 
with  start  marker;  stronger  vari- 
able speed  handgrip  motor  with 
"forward"    and    "reverse"    switch- 


Ld&ld  animation,  inc. 


THE  COMPLETE  ART  &.  FILM  SERVICE 

•  animation 

•  slidefilms 

•  filmographs 

•  opficals 

BRING  YOUR  PROBLEMS  TO  US! 


irv  levine 
lorry  lippman 
chris  grodewald 


62  West  45th  Street 
New  York,   N.  Y.   10036 


ing;  transistorized,  governor-con- 
trolled motor;  and  adjustable 
matte  box  with  leather  bellows. 

Hupi>\  anniversciry.   "Arri"  and 
to  all  who  made  it  possible!         y' 

Original  .Arriflex-:!.^,  19.39  vinta^i  . 
Sole  simple  magazine  and  turret  in 

this  front   rim-  of  hnsic  camrra. 


MO1-3180 


Knior    ( 'onvertiT    I*o\mt    I'lik 
Is  .\e«  at  (iainrra  Serviee  (^"iiI«t 

A  new  power  supply  and  con- 
verter for  motion  picture  cameras, 
the  CSC  Rotor  Converter  Power- 
Pak.  to  convert  24  volts  to  11.'^ 
volts,  is  now  available  from  Cam- 
era Service  Center.  Inc..  New 
York. 

The  converter  is  enclosed  and 
mounted  for  silent  and  vibration- 
less  operation.  Features  include  a 
trunk  construction  case,  on-off 
switch,  frequency  meter,  frequency 
control,  pilot  light,  two  twist-lock 
AC  outlets,  and  750  watt  output 
(about  six  amps  —  sufficient  to 
operate  two  Mitchell  cameras,  tape 
recorder  and  all  accessories  for 
two  hours  of  continuous  or  eight 
hours  of  intermittenl  shooting). 
Power  requirement  for  the  con- 
verter is  24  volts  at  80  amps. 

The  companion  power  source 
for  the  converter  features  an  80 
amp  spill-proof  storage  battery 
with  carrying  case,  built-in  charger 
capable  of  replenishing  the  battery 
overnight,  buill-in  two-position 
operating  switch,  pilot  light,  and 
amp  and  volt  meters. 

The  converter  and  power  source 
are   available   for   both   sales   and  | 
rental.  1^- 

*        *        * 

New   CarryJMK    Case.   8ereen 
for    Terhiiieolor    "Instant"     8 

There's  a  new  combination 
carrying  case  and  screen  for  users 
of  the  8mm  Instant  Movie  Pro- 
jector, offered  by  Technicolor 
Corporation.  New  case  holds 
Model  800.  500  and  250  project- 
ors.   It   takes   projector   with   one 


With 


Goldberg  Bros. 

NON-VULCANIZED 
REINFORCED 

FIBRE  CASES 

REELS  &  CANS 


NON-VULCANIZED  FIBRE  CASES 

A  sturdy,  non-vulcaniied  fibre  film  reel 
case;  corners  reinforced  with  extra 
heavy  metal  edges.  Heavy  web  straps 
and  large  oddress  holder  fastened  to 
cose.  Available  in  400  to  2,000  fl., 
one   to   four   reel   sizes 


RELFLEX  REELS  AND  CANS 

For    over    40    years    film    makers    have 
learned  to  depend  on  GB  reels.  Preci- 
sion    constructed     of     special     formula 
steel     carrying     the     fa- 
mous    teardrop     design. 
Available      in      200'      to 
2.300'    sizes,    8mm.   and 
16mm.    Special   sizes   on 
application. 


GOLDBERG  BROS. 

DENVER,  COLORADO. 
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NATIONAL    DIRECTORY   OF   VISUAL  EDUCATION    DEALERS 


EASTERN  STATES 


•  LOUISIANA  • 

Delta  Visual  Service,  Inc.,  715 

Girod  St..  New  Orleans  12. 
Phone:  JA  5-9061. 


•  MASSACHUSETTS  • 

Cinema,    Inc.,    234    Clarendon 
St.,  Boston  16. 


•  NEW  YORK  • 

Buchan  Pictures,  122  W.  Chip- 
pewa St.,  Buffalo  2,  N.  Y. 

Crawford,  Immig  and  Landis, 

Inc.,  480  Lexington  Avenue, 
New  York  17,  New  York. 

The    Jam    Handy    Organization, 

1775     Broadway,     New     York 
19. 

S.  O.  S.  Photo-Cine  Optics,  Inc., 

602  W.  52nd  St..  New  York 
19. 
Training  Films,  Inc.,  150  West 
54th  St.,  New  York  19. 

Visual  Sciences,  599BS  Suffern. 

United  World  Films,  Inc.,  1445 
Park  Ave.,  NY  29.  TR  6-5200 


•  PENNSYLVANIA  • 

Appel  Visual  Service,  Inc.,  963 

Liberty  Avenue,  Pittsburgh 
22. 
Audio-Visual   Center   -    Rentals, 
Sales,    Repairs.    27    South    I7tli 
Street,  Philadelphia  3,  Pa. 
Phone:  LOcust  3-6S72. 

Oscar  H.  Hirt,  Inc..  ^1  N.  11th 
St..  Phil;\(U'1phia  7.  WAlniit 
3-06.' 0. 

James  Lett  Company,  221  N.  Sec- 
ond St.,  Hanisburg,  CEdar 
3-5651. 

J.  P.  Lilley  &  Son,  Inc.,  92S  N 

Third    St.,    Harrisbing,    CEdar 
8-S123. 

The  .lam  Handv  Oiganization, 

Pittsburgh.    Phone:    ZEnith 
0143. 


SOUTHERN  STATES 


•  GEORGIA  • 

Colonial  Films.  71  Walton  St.. 

N.  W..  JA  5-5378,  Atlanta. 

United  World  Films,  Inc.,  287 

Tech  wood  Dr.,  NW.,  Atlanta. 


•  MARYLAND  • 

Stark-Films  (Since  1920). 
Howard  and  Centre  Sts.. 
Baltimore  1.  LE.  9-3391. 


MIDWESTERN   STATES 

•  ILLINOIS  • 

Robt.    H.    Redfield,   Inc.,    1020 
So.  Wal)ash  Ave.,  Chicago  5. 

The  .lam   Handy  Organization, 

230  North  Michigan  .\venue, 
Chicago  1. 
Midwest  Visual  Equipment  Co., 
3518  W.  Devon  Ave.,  or  27  N. 
Franklin  St.,  Chicago. 
United  World  Films,  Inc.,  542 
S.  Dearborn  St.,  Chicago  5. 


•  MICHIGAN  • 

The  .lam   Handv  Organi/ation. 

2821  E.  Grand  Blvd..  Deti'oit 
Zone  11. 


•  MLSSOURI  • 

Swank's,  Inc..  621  N.  Skinker 
Blvd..  St.  Louis  30,  Mo. 


M.  H.  Martin   Company,  1118 

Lincoln  Way  E.,  Massillon. 


WESTERN   STATES 

•  CALIFORNIA  • 

LOS  ANGELES  AREA 
Coast    Visual     Education     Co., 

5620  HoUvwood  Blvd.,  Holly- 
wood 28. 
The  Jam   Handv  Organization, 

305  Taft  Building,  1680  N.  Vine 

St.,  Hollywood  28. 
Photo  &  Sound  Company,  5515 

Sunset  Blvd.,  Hollywood  28. 
Ralke  Co.,  Inc.  A-V  Center,  849 

North   Highland   Ave.,   LA  38. 

HO  4-1147. 

S.  O.  S.  Photo-Cine  Optics,  Inc. 

6331  Hollvwood  Blvd.,  Holly- 
wood 28. 

Spindler  &  Sauppe,  2201  Bever- 
ly Blvd..  T-os  Ane-eles  57. 
Phone:  DUnkirk  9-1288 

United   World   Films,   Inc.,  7374 
Melrose  Ave.,   Los   Angeles  46 

SAN  FRANCISCO  AREA 

Photo  &  Sound  Company,  116 

Natonia  St.,  San  Francisco  5. 
Westcoast   Films,   255   Minna. 
San  Francisco  3. 


(CONTINUED      FROM      PAGE      211) 

cartridge  in  place  and  two  added 
cartridges  in  storage  boxes. 

Model  C-102  carrying  case  has 
a  matte  white  screen  in  the  de- 
tachable lid  and  resembles  miniat- 
ure attache  case  with  saddle- 
stitched  grained  leathere'.te.  Priced 
at  $l4.9.'i.  complete  with  screen,  y- 

*  *  * 
"Slide  Sheet"  for  Mounting;  of 
2  X  2"s  Offered  by  Plaslican 
li;  A  new  "Slide  Sheet"  for  mount- 
ing 2  by  2  inch  slides  has  been  in- 
troduced by  the  Plastican  Corpor- 
ation. Eiich  sheet,  which  is  made 
of  tough,  light-weight  plastic  ma- 
terial, holds  20  slides,  allowing 
for  easy  viewing.  c;ita!oging  and 
storage.  Sheets  are  punched  along 
the  side  so  that  they  may  be  bound 
into  any  standard  ring-bind  note- 
book. 

This     new    system    of    storing 
slides    permits    a    good-sized    col- 


•  OHIO  • 

Academy  Film  Service,  Inc.. 
2100  Pavne  Ave.,  Cleveland 
14. 

Films  Unlimited  Productions, 
137  Park  .\\eniie.  Mansfield. 

Fryan  Film  Service,  2929  Pros- 
pect Ave.,  Cleveland  15. 

Sunray  Films.  Inc..  2005  Chester 
Ave..  Cleveland  14. 

Twyman  Films.  Inc.,  329  Salem 
Ave..  Davton. 


LIST   SERVICES   HERE 
Qualified    audio-visual    dealers    ore 
listed  in  this  Directory  at  SI  00  per 
line  per  issue  on  annual  basis  only. 


•  COLORADO  • 

Cromars'  (formerly  .Audi  o- 
X'lsual  Cenler)  922  Bannock 
Denver  4 


•  OREGON  • 

Moore's      Audio-Visual      Center, 

1201  S.  W.  Morrison,  Portland 
5,  Oregon. 
United  World  Films,  Inc.  5023 
NE  Sandy  Blvd.,  Portland  13 


•  TEXAS  • 

United  World  Films,  Inc., 

2227  Bryan  St.,  Dallas  1 


•  UTAH  • 

Deseret  Book  Company,  44  East 
South  Temple  St.  Salt  Lake.  10. 


USE  THIS  DIRECTORY  TO  LOCATE  THE  BEST  IN  EQUIPMENT.  FILMS  AND  PROJECTION 


lection  to  be  bound  into  neat 
convenient  notebooks.  Slides  can 
be  easily  indexed,  located  and 
viewed  in  a  matter  of  seconds. 
Notebooks  holding  several  hund- 
red slides  will  also  be  useful  for 
salesmen  offering  diversified  mod- 
els or  many  different  types  of 
products. 

For  further  information  about 
"Slide  Sheets"  write  Plastican  Cor- 
poration.  Box    157.   Butler.  N.  J. 

Groupshow  Screen  on  Stand  a 
Fast  Kear-Proje«tion  System 

-■  A  new  solution  to  the  weight 
and  bulk  problem  in  traveling  and 
setting  up  rear  projection  viewing 
facilities  is  offered  in  a  new  com- 
bination of  stand  and  screen  made 
by  Hudson  Photographic  Indus- 
tries. Inc..  of  Irvington-on-Hud- 
son.  New  York. 

The  design  is  actually  a  refined 
version  of  the  equipment  used  by 
itinerant  peddlers  who  sell  their 
wares  out  of  suitcases  while  always 
ready  for  a  fast  termination  of 
business. 

The  screen,  the  HPI  Group- 
show,  is  a  rear-projection  system, 
measuring   18  by  24  inches,  that 
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BUSINESS  SCREEN 


a-v  equipment  trade  fair 


HPI  Vto}i  ction  Sf;(  CM  Stttiid 

folds  up  into  a  flat  case  for  easy 
portability.  The  stand,  called  the 
HPI  Oiuidrapod.  weighs  4'/2  lbs., 
folds  to  a  4  inch  diameter  and 
holds  the  screen  42  inches  above 
the  floor.  The  system  sets  up  or 
knocks  down  in  a  few  seconds  y' 
*        *        * 

Buhl's    Kooiite    .Model    7()()(l 
for  Overlu-ad  Trans|iarfii<'ies 

■  For  o\erhead  transparency  pro- 
jection, the  new  Koolite  Model 
70()0-R.E.D..  recently  introduced 
by  the  Buhl  Optical  Company. 
Pittsburgh,  Pa.,  combines  low 
silhouette   design   with   high   head 

I  convenience. 

I  New  rapid  elevating  device  lets 
the  operator  raise  or  lower  the 
screen   image   by   turning  a   knob 

.  while   the   machine   itself   remains 

-  perfectly  level.  Other  features  in- 
clude    self-leveling     spring-loaded 

■  feet  and  positive  rack-and-pinion 
focusing.    Net    user    price    of   the 

I  Model    7000-R.E.D.    is    $339.50. 


Treise    tnfiincrriii;;     Viiiioiiiiirs 
(  (iinpai't    ItXW     Film    Proccfsor 

Recently  announced  by  I  reise 
Engineering.  Inc..  is  the  new  Mod- 
el MT-IO  Processor  for  black-and- 
white,  negative  or  positive.  16mm, 
35mm.  or  16/35nim  combination. 
The  processor  takes  only  3'  x  5' 
floor  space  and  can  be  supplied  to 
process  35mni  up  to  10  feet  per 
minute  or  16nuii  up  to  20  feet 
per  minute. 

The  unit  is  self-contained  and 
requires  only  simple  plumbing 
and  electric  plug-in.  Daylight  op- 
eration. The  processor  features 
temperature  controls  and  is  espe- 
cially designed  to  provide  a  pro- 

/ 


Trelsr  B  hW  Film  I'rurcssor 

fessional  quality  in-plant  process- 
ing facility. 

Because  of  its  compact  size, 
ease  of  handling,  and  quality  con- 
trol, the  Model  MT-10  Processor 
is  ideal  for  use  in  microfilm,  radi- 
ology, and  TV  station  operations. 

Prices  on  the  Model  MT-IO 
start  from  .S3 150.00.  For  complete 
literature,  write  to  Treise  Engi- 
neering, Inc..  1949  First  Street, 
San  Fernando,  California.  Men- 
tion Business  Screen.  Q^ 


VIDEOTAPE 

Prices   on    request 


Write,  wire  for  samples,  quantity  discounts 


ord^r    direct    from 

INDUSTRIAL 
Fibre   Products  Company 

3658    S.     Main     St.,    los    Angeles    7,     Calif. 
ADams   3-6726     3-5269 

by   William   Bal 

Known  Ihc  World   Over! 


Soiii-N.   Ila«  a  Doiiblo-Syslciii 
><iiiiid   I'aikajii-  for    TIkiI    Itolex 

..  A  new  low-cost  double  system 
sound  package  for  the  H-16  and 
H-S  Bolex  came.as  has  been  an- 
nounced by  Sonex  Engineering 
Co.  Package  contains  all  elements 
required  for  professional  quality 
sound  film  production.  Included 
are  a  sound  blimp  for  silencing  the 
camera;  a  sync  motor  to  drive  the 
camera  at  constant  speed;  and  a 
pulse  signal  kit  which  makes  most 
'.1-inch  tape  recorders  usable  for 
sound  track  recording. 

Separation  of  picture  and  sound 
track  to  facilitate  editing,  most 
technicians  agree,  makes  a  double 
system  superior  to  single  system; 
in  the  latter,  track  is  lost  as  cuts 
are  made.  The  sound  track  is 
transferred  from  the  tape  to 
sprocketed  1  (mini  magnetic  stock 
for  editing,  then  transferred  back 
to  picture  when  editing  is  com- 
pleted. Both  optical  and  magnetic 
sound  track  may  be  made  from 
the  edited  magnetic  track. 

Two  series  of  sound  blimps  and 
sync  motors  are  available.  The 
professional  blimp  and  motor  sell 
lor  a  basic  price  of  $299.50.  A 
lighter,  semi-pro  version  sells  for 
Sl  49.50.     Pulse     signal     kits    are 


SUN 

REFLECTORS 
CHANGED 
FOREVER! 


Truly  portable. 

light  weight  unit 

has  bright,  even 

reflection  pattern 

i      you  can  soften 

and  spread  out  with 

finger-operated  lever. 

Mylar  and  aluminum-slat 

construction  is  rigid  in 

the  wind,  yet  rolls  up 

in  seconds  for  storage 

or  location  travel.  Stand 

levels  on  uneven  ground 

supports  200  lbs., 

fits  in  4x4  carry-case. 

Scratch  resistant 

reflecting  surface 

can  be  washed  "new." 

yari-flector  doubles  as 

shadowless  indoor 


■■fill.' 


Available  in 
large  (4x4) 
and  small 

(2x2)  sizes. 
Pat.  Pend. 


liolex  With  lite  Soiir.v  Blimp 
$29.95  for  stereo  machines  and 
$99.50  if  used  on  monaural  ma- 
chines for  which  an  extra  record- 
ing head  must  be  added.  Optional 
follow-focus  and  external  400' 
magazines  are  available  in  the  pro- 
fessional series;  the  semi-pro  ser- 
ies will  not  accept  the  magazines. 
For  full  details,  write  Sonex 
Engineering  Co.,  Box  1  189.  Glen- 
dale,  Calif.  Please  mention  Blsi- 
NES,s  Screen.  y* 

:::  *  $ 

Get  Till-.  Kay  .fiercer  Booklet 
W  hieh  Deseribes  Film   Services 

"  One  of  the  best  service  guides 
we"ve  seen  is  a  new,  illustrated 
booklet,  ■"What  We  Do  on  Film" 
available  on  request  from  Ray 
Mercer  &  Co.,  4241  Normal  Ave., 
Hollywood  29,  California.  S" 


ROLLS  UP,  FITS  IN  A"TUBE"! 


Infinitely  variable  positions  with  maximum 
brightness  range  and  "spread  "  of  3  times. 


"FLOODS"  LIKE  A  SPOT  LIGHT! 


4x4  Vari-flector  complete  with 

stand  and  case  (7"x42") $149.50 

2x2  Vari-flector,  hand-hold  model  $24.50 

2x2  stand  mounting  model $39.50 

2x2  fibre  carry-case  (4"x24") ....  $9.50 

LOWEL-LIGHT 


L0WEL-LI6HT  PHOTO  aGM.421  WS4  ST  NYC,  PAT.  PEND. 
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San  Francisco's 
complete  16  mm 
film  service 


W.A. PALMER  FILMS, INC. 

611    HO>VARO    STREET      SAN    FRANCISCO 


V* 


COMPCO 

professionul  (juitlitv  reels  and  cans 
are  preferred  By... 


CORONET 
FILMS 

woaios  uRctsr  prooucei 

OF   EOUCITIOHUI  Fims 


Only   Compco   offers   "a   new   dimension   in  ^ 
quality"  recognized  and  accepted  by  leaders  ) 
in  the  movie  making  industry.  Compcos  su- 
periority  is  attributed  to  a   new,   majoij 
advance  in  film  reel  construction — result- 
ing  in   truly   professional    reels   that   run 
truer,  smoother,  providing  lifetime  protec- 
tion  to  valuable   film.  Compco   reels  and 
cans   are    finished    m    a    scratch-resistant^ 
baked-on  enamel,  and  are  available  in  all/ 
16  mm.  sizes — 400  ft.  thru  2300  ft.  For  details 
and  prices  write  to:  / 


COMPCO 


corporation 


The  BIG  Audience  for  Your 
Picture  in  the  Theaters 

by  Robert  Finehout 
Vice-President,  Association  Films 

A  LL  Over  the  Country  there's  a  ferment 
•'■■  of  interest  in  moviegoing.  Extraordinary 
films  are  doing  extraordinary,  even  record, 
business.  While  selectivity  is  still  the  rule 
those  films  with  the  right  box  office  chemistry 
are  playing  to  full-houses. 

There's  talk  everywhere  of  such  films  as 
Tom  Jones,  Dr.  Sirungelove .  Chiirade.  Seven 
Days  in  May  and,  yes,  Cleopatra.  The  boom 
is  even  more  apparent  in  actual  money  at  the 
box  office.  The  Longest  Day.  for  example,  is 
already  the  top  grossing  black-and-white  film 
in  history  {$25  million)  with  its  June  D-Day 
reissue  yet  to  be  heard  from. 

Si.\  Million  Saw  "Europa  "  in  Eight  .Months 

What  does  all  of  this  augur  for  sponsors 
interested  in  reaching  theater  audiences?  The 
current  10-minute  film  Europa  may  provide 
the  answer.  This  delightful  demi-tasse  has  been 
seen  by  more  than  six  million  persons  in  the 
eight  months  it  has  been  in  distribution. 

Sponsored  by  the  European  Economic  Com- 
munity, it  chronicles  the  great  events  —  his- 
toric and  at  times  histrionic  —  that  have  led 
to  the  creation  of  the  Common  Market.  Ideal 
subject  matter  for  a  high-domed,  sober-sided 
documentary  for  sure.  Instead  Pelican  Films, 
Inc.,  the  producer,  chose  to  make  it  a  witty. 
whimsical  cartoon  that  entertains  as  it  informs. 

In  its  first  1.659  playdates,  Europa  has 
played  to  an  average  audience  of  almost  4,000 
persons  per  theater,  or  twice  the  norm  for 
a  sponsored  short.  This  is  due  in  great  measure 
to  the  method  of  distribution  that  was  fol- 
lowed. 

Key  Cities  Provide  50%  of  Boxoffice 

Working  in  concert  with  Harry  Willard  and 
his  Theatrical  Film  Distributors.  Association 
Films  concentrated  initially  on  the  top  key 
cities  in  the  country:  New  York,  Chicago, 
Los  Angeles.  Washington-Baltimore.  Boston 
and  San  Francisco.  These  cities  represent  al- 
most 509c  of  the  national  box-office  gross  in 
the  country.  For  the  first  four  months  Europa 
played  these  keys  —  and  their  suburbs  —  e.x- 
clusively. 

Contacts  were  made  with  major  circuits, 
art  theater  chains,  film  booking  services  and 
important  independent  theaters.  Publicity  was 
sent  to  all  trade  magazines,  personal  letters  to 
theater  chain  heads  and  preview  prints  made 
available  on  short  notice.  The  results? 

In  the  jargon  of  Variety,  it's  a  "block- 
buster!" 

Europa  has  been  held-over,  shown  with  re- 
served-seat attractions,  booked  into  "show- 
case" theaters  and  shown  as  the  companion 
piece  to  some  of  the  finest  foreign  and  domes- 
tic films.  In  San  Francisco  it  played  ten  weeks 
with  West  Side  Story  and  seven  weeks  with 
The  Miracle  Worker  in  two  of  the  largest 
downtown  theaters. 

It  has  had  two  Broadway  engagements, 
played  an  "art  circuit"  with  the  highly-touted 
comedy.    Divorce   —    Italian   Style,    and    was 


"Europa"  h  .s/umi/it;  lunv  the  Coiiiinoii  Market 
lias  bom  to  theatrical  audiences.  1.659  theaters 
have  shown  it  to  more  than  six  million  people. 

held  five  weeks  with  The  VIP's  in  an  affluent 
New  Jersey  suburb.  This  is  just  a  sprinkling 
of  the  dates.  It  has  been  booked  with  The 
Manchurian  Candidate.  S'/h.  Lawrence  of 
Arabia  (in  its  popular-price  engagements), 
Barahbas.  Days  of  Wine  and  Rose  and  David 
and  Lisa  (where  it  premiered  in  Fairfax  Coun- 
ty, Conn. ). 

While  much  of  its  success  is  due  to  the  pat- 
tern of  playoff,  great  credit  must  go  to  the 
film  itself.  Far  from  being  an  ordinary  film, 
Europa  has  a  charm,  distinction  and  "eclat" 
all  its  own. 

Written  and  directed  by  Ted  Lowry,  it 
makes  use  of  woodcuts,  engravings,  photos  and 
old  newsreel  footage  as  background  material 
to  some  very  clever  animation. 

Joe  Dunford,  president  of  Pelican,  refers  to 


Experience  is  not  a  Place 
Experience  is  People 

In  film  production,  qualily  depends 
on  experienced  people  working 
with  complete  facilities.  Film 
Associates  has  the  people  and  the 
facilities. 

Film  Associates  guarantees  the  re- 
sult one  hundred  percent  of  the 
time. 

Complete  16mm  Film  and 
Sound  production.  Producer 
Services  customized  to  indi- 
vidual need.  Everything  under 
one  roof. 


-film    associates,    mc. 

4600  S.  DIXIE  HGWY  •  OAHON.  OHIO  45439 
TELEPHONE  513  Z93  2164 
member    •    smpte    •  ad 
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Special  Effects 

and 

TITLES 


for  the  motion  picture,  TV 
and  industrial  producer. 

Since  1947,  Cinemo  Rejeofch  Cofp.  hoi 
capably  wltliied  modern  loolt  and  lech- 
niquei  lo  produce  the  tinetl,  fatten  and 
fflOtI  e<onefnicfll  lolulioni  lo  your  lillc 
and    ipecicil    effect    problems 

WRrTE   OR    PHONE    FOR   OUR   BROCHURE    ILLUSTRATING 
OUR   COMPLETE   FACILITIES  AND   FOR   PRICE   LIST 


ie-3S  ENUKEMENTS 


70-3S-16im  REOIKTIONS 


li-lL  15-35  COHIIIUTIONS 


OCTICAL  WIPB      •      lUTTE  SHOTS      • 


:k  shots    •    niM  comiection    •    titus 


Km:  TECHNICXl  •  CMTOON  •  ON  LIVE  ACTION 


716  Monh  La  B'ta  Ave 


mima 


C       Hoi 

eft 


Hollywood  38.  Calif 
VfWflKh  WE&ster  3  9301 


OPTICAL    PRINTING    AND   TITLES    FOR 
MOTION   PICTURE/TV   PRODUCERS 


'POGO.  WE 
'UC^TTA  COM- 

THENEEP 
FOR  PEOPLE'S 
SUPPORT 
,   ,      OF  THE 

CAHcea 

we  GOTTA 

REACH 
EVERyBOOy 
WITH  THE 
MESSAGE ! 


To  cure  more,  give  more 

AMERICAN 

CANCER 

SOCIETY 


D 


FILMS    FOR    THF    THKATERS: 

the  style  as  the  "luiro/Hi  technique."  The  film 
was  shot  in  35nim  Eastman  Color  and  framed 
for  wide-screen  projection,  a  most  important 
consideration. 

What  does  theatrical  distribution  hold  for 
other  sponsors'  The  opportunities  today  are 
probably  greater  than  ever  before.  Here  are 
a  few  points  to  be  kept  in  mind: 

Factors  Which  Favor  Theater  Distribution 

1.  Shoriagi  oi  .Shorts.  With  but  few  ex- 
ceptions short  subjects  have  never  been  prof- 
itable. Today  most  major  studios  have  dras- 
tically reduced  production  of  shorts.  This 
means  more  screen  time  is  available  for  the 
right  sponsored  film  because  theaters  are  in- 
terested in  a  balanced  program:  short-trailcr- 
feature. 

2.  DiMisi:  OF  THE  DoLBLt:  But.:  Thous- 
,mds  of  theaters  no  longer  play  double  fea- 
tures; shorts  are  needed  to  round  out  the  pro- 
gram. 

3.  Nlw  Thiathrs  Opening:  More  than 
280  theaters  have  been  started  during  the  past 
two  years,  of  which  183  are  indoor  and  95 
drive-ins.  Theaters  are  beginning  to  follow 
population  drifts  toward  the  suburbs  and  ex- 
urbs  where  some  65  new  theaters  have  opened 
in  shopping  centers. 

4.  Foreign  Film  Boom:  Not  all  imports 
.lie  successful,  but  those  that  are  do  sizable 
business,  comparable  to  important  American 
lilms;  Tom  Jones,  for  example.  The  audiences 
are.  in  the  main,  more  affluent,  better  edu- 
cated and  in  their  twenties  and  thirties. 

5.  New  Distribution  Patterns:  The  so- 
called  "showcase"  multi-theater  playoff  has 
been  very  successful  in  New  York  and  other 
key  cities.  This  brings  first-run  films  to  the 
neighborhoods  and  suburbs,  simultaneous  with 
the  downtown  premiere. 

ft.  Moviegoing  an  Event:  Many  theaters 
,md  renovated  old  ones  are  luxurious,  pleasant 
places  to  visit,  with  art  shows,  free  coffee  and 
stereo  in  the  lounge.  Going  to  the  movies  is 
something  special,  a  night  out! 

7.  Sophistication  of  Audiences:  As 
Americans  mature  so  do  their  tastes.  Good 
documentaries,  cartoons  (not  the  cat-and- 
mou.se  type )  and  travelogs  are  well  received 
if  cliche  free  and  fresh  in  approach.  Q' 


Sorry... 

we  have  no  cut-rate  titles 
.  .  .  ours  are  always  made 


UP 


TO  A  STANDARD 

...NOT  DOWN 

TO  A  PRICE 

KNIGHT  STUDIO  iSfcA^o^rt-ilfJiN^^^s 


add    IMPACT 
to  your  meetings 

with  the  McClure  "Thinline" 
Sound  Filmstrip  Projector 


COMPACT      •      LIGHTWEIGHT 


"THINLINE"  -  Price  $94.50 

Use  the  "Thinline"  lo  tell  your  soles  story,  train  your 
employees  or  recruit  new  personnel.  The  "Thinline" 
features  a  150-watt  lomp  projector,  a  33  1/3-45  rpm 
record  player,  o  four-inch  speaker,  2  1  /  2-watt  am- 
plifier, 12  X  12"  viewing  screen  and  storage  space 
for  film  and  records,  oil  in  o  10'/3  lb.  two-tone  vinyl 
cose. 

The  "Thinline"     is     your     besf     pro/ector     buy. 


The  McClure  "Porta-Lectern" 

Portable  Sound  System  and 

Speaker's  Lectern 

AnACHE  CASe  SIZE  •   CARRY  ANYWHERE 


"PORTA-LECTERN"  -  Price  $129.95 

Use  the  "Porta-Lectern"  indoors  or  out,  open  or 
closed.  No  electrical  outlets  needed.  Operates  on  two 
6-volt  lontern  botteries  with  a  20-watt  peak  power 
transistor  amplifier.  Removable  8-inch  speaker.  Low 
impedance  microphone.  Use  at  sales  meetings,  auc- 
tions, conventions,  rollies,  picnics  and  sports  events. 
A'onderful  for  motels,  hotels,  churches,  schools,  clubs 
and    festauranls. 

Write  for  detailed  literature 

MCCLURE  PROJECTORS,  INC. 

P     O.    Box    236 


Wilmette.    Illinois 


Film    Producers    for 

Iniliistry  •  Theatres  •  Television 

SINCE    193.1 

MOTION    PICTURE   SERVICE   CO. 

1 2.')     IImIi-     Si..     .San     Fraiiii.-.<i(     2.     Calif. 
OK.hvay   3-9162 

i.rralil  I..  Kar.ki.  I'res.  ■  Harold  \.  Zoll.  Viie.Pres. 
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i^.Wt'fei"?i:*'it-:i  M.'^ 


WE    RECOGI^IZE    THE 
II\-PLA1\T     IMtOlirCER 

S  ~  If  .  O  .  .  . 

In  addition  lo  uttering  roinplele 
prudut'lion  Ironi  iiriginal  idc;i  lo 
fiiiislied  proiliif'l   .  .  . 


MORE  AWARD-WINNING  PICTURES  OF  THE  YEAR 


Our      fully      e(|uipped       slii<li(>->oiin<l 

Easy   parking  —    quii'l    liualinn 
stage    is    now    available    to    producers 
who    have    onlv    oceasioiKil     ined    lor 
such    taeilities. 

—  anil  ntniirnial  firttfilr. 

^^B    JOHN      COLBURN      ASSOCIATES 
^^J        1122    CENTRAL      AVENUE. 
^^  WILMETTE.      ILLINOIS 

Phonrs:  Chiragi>— BRoadway  3-2310    '     Vilmet'e—ALpin*  J-te20 


>M\m  PILGRIM 

^W7  FILM        1 

YC^^      SERVICES,   I 
■^^^  INC.         ^ 


ui^i 


'^  ANIMATION  PHOTOGRAPHY 

4  STANDS  I6MM    AND    3SMM 

BELl    i    HOWEIL,    MAURfD    CAKtHAi 

$  TITLES 

HOT    PRfSS         ANY    TYPE    Smf 
ANY    I  ANGUAGf 

0  ART 

HLM   STRIP,   MonON  p/cruRf, 

ANIMATION 

$  OPTICALS 

FOR  16MM  AND  35  MM  PRODUCERS 

WIPES.  -  ./RISES  .    .SPlir    SCREEN... 
FREEZE    FRAME        BlOW    UPS... 

coiOR  ririfs   optic»ii\'    supfBfo 

OVER    IIVE     ACTION 


PILGRIM 

FILM  SERVICES,  INC. 

2502     50th     Avenue 

Tuxedo,     Hyattsville,     Morylan 

Phone:   Area   Code  301    773  7072 


T^His  Listing  of  outstanding  motion  pictures 
which  were  honored  during  the  past  year 
completes  our  review  of  award-winners  which 
began  with  titles  of  \i><»isc)iecl  pictures  Hsted 
in  the  preceding  issue  (No.  8.  Vol.  24).  These 
films  were  created  for  education,  public  in- 
formation, religious  and  similar  purposes. 
.Some  were  produced  for  television,  others  for 
outright    sale   to   schools    and    industry. 

"Airport  in  the  Jet  .\ge" 

('liurthill  Films 

Golden  Eat;le  .\\vard  (CINE) 

.\ccepti.'tl  for  showing 

Venici'  Film  F('sti\al 

"Amazon  Family" 

International  Film  Foiiiidatinn 

Julicii  Br\an 

"Chris"'  Statuette  .\\vard 

lltli  .\muial  Columbus  Film  Festival 

o  o  o 

".\ppaloosa" 

Appaloosa  Horse  C^liih 

Fred  Rice  Pmcluetioiis 

Western  Heritage  Awartl  "Wrangler  '  Trophy 

National  Cowho\  Hall  of  Fame 

and  \\'estern  Heritage  Center 

o  o  o 

"The  Boyhood  of  Abraham  Lincoln" 

Coronet  Instructional  Films 
Honor  Medal  .\\vard 
Freedoms  Foundation 

o  o  o 

"Children  of  the  Silent  Night" 

Campbell  Films  (Wrmont) 

"C:liris '"  Statuette  Award 

lltli  .\nnual  Coliunbus  Film  Festival 

a  o  o 

"Cleveland  Institute  of  .4rt" 

Cleveland  Institute  of  Art 

Edward  Feil  Productions 

Golden  Eagle  Award  (CINE) 

.•\ceepteil  for  showing 

\'enice  Film  Festival 

o  e  o 

"The  Happy  City" 

Pontifical  Institute  for  Foreign  Missions 

William  F.  Deneen  Productions 

Clolden  Eagle  .\wara  (CINE) 

Blue  Ribbon  .\ward 

American  Film  Festival  (  EFL,\  ) 

"Hailstones  and  Halibut  Bones" 

Sterling  Educational  Films 

"Chris    Statuette  .\ward 

lull  .\nnual  Columbus  Film  Festival 

o  o  o 

"He  Is  Risen" 

V.  S.  Steel  Corporation 

NBC-TV  Project  20 

Golden  Eagle  Award  (  CINE  ) 

.\ccepted  for  showing 

Victoria,  Canada  Intl  Film  Festival 

o  o  o 

"Human  Growth,  2nd  Edition"' 

E.  C.  Brown  Trust 

We.xler  Film  Productions 

Golden  Eagle  .\ward  ( CINE ) 

Bronze  Medal 

Venice  Film  Festival 

Special  Prize 

1st  Intl  Show  of  Didactic  Film  (Vicenza) 

Blue  Ribbon  .Vward 

American  Film  Festival  (EFL-\) 


"Japanese  Boy  —  The  Story  of  Taro" 

Encyclopaedia  Britannica  Films.  Inc. 

William  F.  Deneen  Productions 

Golden  Eagle  Award  (CINE) 

Blue  Ribbon  .\ward 

American  Film  Festival  (EFL.\) 

Accepted  lor  showing 

Venice  Film  Festival 

o  o  o 

"Mahanni" 

National  Film  Board  of  Canada 

"Chris "  Statuette  .\ward 

11th  .\nnual  CoUmibus  Film  Festival 

".Mexican  Boy,  Story  of  Pablo" 

William  F.  Deneen  Productions 

"Chris"  Statuette  Award 

11th  .\iinual  Columbus  Film  Festival 

o  o  o 

"Molecular  Spectroscopv" 

CHEM  Stud\.  Harvey  Mudd  College 

Raid  H.  Ra\  Film  Industries,  Inc. 

Golden  Eagle  Award  (CINE) 

Bronze  Medal  —  Second  Place 

8th  Intl  Exhibition  of  the 

Scientific  Didactic  Film  (Padua) 

o  o  o 

"Overcoming  Resistance  to  Change" 

Roimdtabli'  Productions 

.\ward  Winner 

NAM  .35th  Institute  on  Industrial  Relations 

o  o  o 

"Polaris  Submarine" 

"Journal  of  an  Undersea  Voyage " 

NBC  News 

GoVlen  Eagle  Award  (CINE) 

St.  Mark's  Plaijue  -  First  Place 

Venice  Film  Festival 

o  o  o 

"Pulse  of  Life" 

Pvraniid  Film  Producers 

Golden  Eagle  Award  (CINE) 

Bronze  Phujue  .\ward 

20th  National  Safety  Film  Contest 

Blue  Ribbon  .-^ward 

.■\merican  Film  Festival  (EFLA) 

"Chris"  Statuette  .\ward 

11th  .\nnual  Columbus  Film  Festival 

First  .\ward  and  Best  Diri'ction  Award 

Int'l  Film  Festival  of  New  York 

coo 

"George  Bernard  Shaw" 

Wolper  Productions,  Inc. 

"Chris"  Statuette  .\ward 

11th  Annual  Columbus  Film  Festival 


CHANNON 

PRODUCTIONS,    INC. 

Org.    Sept.     1963 

Specialists  in  custom-made 

technical  production  for 

Industry,  education,  government 

and  the  medical  disciplines. 

Clients'  list  on  request 


527  Madison  Avenue 
New  York  22,  N.  Y. 


Area  Code:  212 
Murray  Hill  8-9150 
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what   loboralory 

moles  the  BEST 

Fl IMSTRIPS? 


•  Color  Filmslrip  Masters 
and  Release  Prints 

•  Color  Slide  Duplicates 

WRITE   FOR   NEW 
CATALOG! 

FRANK  HOLMES 
LABORATORIES,  INC. 

1947  Frfsl  SI     •  San  Fernando,  Cal.l     •  EM  5  4501 


New  Idea 

for  Effective  Visual  Presentation 


"BIG  PICTURE  IMPACT" 

with  the  SLIDE  KING"^ 

Slide  Projector 

liiii  is  (he  iirojictor  vuu  injiil 
for  use  ill  coiiftTcncc  TDoms,  au- 
ditoriums or  tlieatrcs.  Extrenit-Iy 
versatile,  you  mav  use  2"  x  2", 
2%"  X  25i"  and  3!i"  x  4"  slides. 
And  project  images  as  large  as  21' 

.  .  .  i)ver  distances  as  great  as  J  50'. 

Investigate!  Find  out  how  you  can  add  heads-up 
impact  to  sales  meetings,  board  meetings,  training 
sessions,  exhibits,  conventrons  and  PR  functions 
GET  YOUR  POINT   ACROSS 

Writp   CHARLES  BESELER  COMPANY 

256(F)  lo.  18th  St.,East  Orange.  N.  J. 


AWARD  WlNNliNG  FILMS: 

"Sti-i'l  Jungle" 

W  HNS   r\   Columbus 

"Chris"  Statuette  Award 

I  llli  Annual  ('oliiinhus  Film  Festival 

O  O  O 

"The  Ultimate  Weapon" 

The  W'ilham  \olker  Fund 

Honor  Medal  Award 

Freedoms  Foundation 

I'KOFKSSIONAL   USERS  GROUPS 

Received  after  presstime.  here  are  the 
facts  on  Uritain's  foremost  user  iiroiip: 

BRITISH    INDUSTRIAL    FILM   ASSOCIATION 

On-Hh:  Michael  Shcrsliy  (Secretary),  Dur- 
rani House.  Chiswell  Street,  London  E.C.I. . 
Enghind. 

Offickrs:  Sir  Ivonc  Kirkpatrick.  I'lesidenl: 
The  Earl  of  Drogheda.  The  Earl  of  Halsbury. 
The  Lord  Bailheu.  The  Lord  Hcyworth.  Vice- 
I'residenls. 

Council:  R.  E.  Tritton  (British  Petroleum) 
Chciirmun:  Edgar  Anstey  (British  Railway 
Board).  Clive  Barwell  (Mullard).  Maurice 
Buckmaster  (Maurice  Buckmastcr  Associates). 
.1.  Campbell  Eraser  (i:)unlop).  W.  P.  N.  Ed- 
wards (Federation  of  British  Industries).  S. 
Lyle-Smythe  (  Pilkingtons ).  M.  W.  Pitts-Tuck- 
er (Courtaulds).  G.  B.  Still  (British  Oxygen). 
Brian  Trench  (Shell  International ). 
Purpose:  To  promote  the  best  use  of  film  in 
the  service  of  Industry  and  Commerce  and  in 
particular  (a)  to  foster  the  exchange  of  in- 
formation and  experience  among  industrial  or- 
ganizations interested  in  the  use  of  films,  and 
(b)  to  encourage  the  wide  distribution  and 
use  of  British  industrial  films  at  home  anil 
overseas. 

Mil  iiNcs  AND  ACTiviiiis:  Monthly  meetings 
in  London  and  cities  in  Britain,  publication  of 
a  quarterly  "Bulletin"  of  news  and  comment 
items,  loan  of  cinema  facilities  between  mem- 
bers, confidential  advice  on  production  facili- 
ties and  services.  Organizers  of  the  5th  Inter- 
national Industrial  Film  Festival  in  London. 
November  1964.  Membership  restricted  to 
sponsors  and  users  of  industrial  films,  adver- 
tising agencies,  public  relations  consultants  and 
non-theatrical  film  distribution  companies  ad- 
mitted as  associate  members.  B' 


FISCHER 


PHOTOGRAPHIC  LABORATORY  INC. 

6555  NORTH  AVENUE  ■  OAK  PARK  •  ILLINOIS 
C01-2174  or  EU6  6603 


COMPREHENSIVE  SERVICE 

CORPORATION 


NEW    YORK 
10019 


HOLLYWOOD 
90038 


THE  UNUSUAL 
IS  OUR  BUSINESS 

16mm  —  35mm  —  65mm  —  70mm 

Motion  Picture  Special  Effects 
Laboratory  Services 

INDUSTRIAL    •    EDUCATIONAL 
TELEVISION    •    THEATRICAL 

•  Creative   special    effects  from   story  ideas 

to   the    screen. 

•  Variable  anamorphic  conversions,  enlorg- 

ments   and   reductions   to   and   from   all 
film   sizes   and   formats. 

•  Miniatures,    optical    printing,    titles,    cine- 

matography,   special    processes,    matte 
paintings,    research    and    development. 

•  Old  and  defective  films  salvaged  through 

optics  and   v/et  gate  printing, 

•  Design    and    construction    of    specialized 

motion  picture  equipment. 

RECENT  ASSIGNMENTS  West  Side  Story.  Us  a  Mad. 
Mad,  Mad.  World.  My  Fair  Lady  WORLDS  FAIR 
SHOWS  Eastman  Kodak.  East  mar}  Chemical  Ind.. 
Billy     Graham,     Du     Pont.     Cinerama.     United     Airlines 

FILM  EFFECTS  OF  HOLLYWOOD.  INC. 

Linw/ood    Dunn,  ASC,    President 

1153  N.  Highland  Ave.,  Hollywood  38,  Calif. 
Phone:  HO  9-5808  Cable:  FILMEFX 


NUMBER  1  •  VOLUME  25  •  1964 


217 


AN    INDEX    TO    THE    ADVERTISERS    IN    THIS    i4TH    PRODUCTION    REVIEW 
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Aitscluil.  Gilbert.  Productions,  Inc.  200 

.Ainerican  Cancer  Societ)'   215 

.Animated  Proiiuctions,  Inc 172 

Ansco  Photo  Products  of  General  -\uiline 

&  Film  Corporation   65 

.\rrifle\  Corp.  of  .\nierica  10,  11,  169 

.Association  Films,  Inc.                   .  .  37 

.Atlas  Film  Corporation  82 
Audio  Productions,   Inc.                            .  .     3 

—  B  — 

Bach  .\uricon.  Inc.  43 

Bailev.  Howard  W.            .  .  88 

Bal.   William                                        ...  .213 

Ba\-  State  Film   Productions,  Inc.  45 

Bebell  6c  Behell  Color  Labs.,  Inc.  172 

Becker,  Marvin,  Films  .  .  201 

Beeland.  Charles  D.  Conipan\  48 

Beseler,  Charles  Company  217 
Better  Selling  Bureau                                .  .   31 

Bostwick.  Spencer's  Plaufilm  86 

Buhl  Optical  Conipan\-  8 
Busch  Film  and  Equipment  Companx    .  .   60 

Bvron  Motion  Pictures  5 

—  C  — 

Cahill,  Charles  &  .Associates  196 

Camera  Equipment  Compan\.  Inc.  83 

Camera  Mart,  Inc.,  The               .  .  185 

Camera  Ser\ice  Center.  Inc.  68 

Cameron  Film  Productions  17S 

Campbell.  John,  Films.  Inc.  81 

Canvon  Films  of  .Arizona.  Inc.   .  .  84 
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IN  THE  EAST... IT'S  MOVIELAB 


FOR  COLOR  ANO  BLACK  Gi\A/HITE 

DEVELOPING  COLOR  NEGATIVES  •  ADDITIVE  COLOR  PRINTING  '  REDUCTION 
PRINTING  INCLUDING  A&B  •  COLOR  SLIDE  FILM  PROCESSING  •  BLOWUPS  • 
INTERNEGATIVES  •  KODACHROME  SCENE-TO-SCENE  COLOR  BALANCED  PRINTING 
•  EKTACHROME  DEVELOPING  AND  PRINTING  •  REGISTRATION  PRINTING  •  PLUS 
COMPLETE  BLACK  AND  WHITE  FACILITIES  INCLUDING  CUTTING  ROOMS,  FILM 
AND  TAPE  VAULTS  AND  THE  FINEST  SCREENING   FACILITIES   IN   THE   EAST 


MOVIELAB    BUILDING,  619   W.  54th  ST. 
NEW   YORK    19,  NY     JUDSON    603G0 


sNtRttD 


^ERVE/ueux" 


r<' 


Zkis 

Wonderful  World'' 

/s  being  enjoyed  by  audiences 

Qxoundi  the  world . . . 

m  u/uld  color... In  16  \Q\'[<^i\Q(^es 


Color  and  action,  well  selected  and 
directed,  help  to  develop  markets.  . . 
moving  products  and  moving  people 
mentally  and  emotionally. 

Ask  to  see  successful  applications 

of  new  color  techniques,  well  applied. 


One  of  the  finest  examples  is 
"Wonderful  World."  produced  for 
The  Coca-Cola  Company. 


Motion   Pictures   •    Theatrical   Short  Subjects 

Television    •    Business  Theater 

Meeting  and  Training  Aids 


THE     JAM      HANDY     ORGANIZATION 

NEW    YORK . DETROIT • CHICAGO . HOLLYWOOD 
JUdson  2-4060  .  TRinity  5-2450  •  STate  2-6757  .  Hollywood  3-2321 


BUSINESS  SCREEN 

MAGAZINE  •  TOOLS  AND  TECHNIQUES  FOR  AUDIO  &  VISUAL  COMMUNICATION 


Featured  Reports:  Film  Workshop  for  Advertisers  —  Focus  on  Distribution 
New  York  World's  Fair  Exhibit  Previews:  Johnson's  Wax  Three-Screen  Show; 
Socony-Mobil  Re-Plays  Driver  Game;  "The  Searching  Eye"  of  Eastman  Kodak 


l-X^^' 


II 


B 


] 


^ 


THE  CASE  FOR 
SPONSORED  FILMS: 


One  out:  m  of  three  is  in! 


It's  a  fact.  Far  more  than  Vb  of  the  population  ...  one  out  of  every  three  people ...  lives  or  works 
within  easy  access  to  one  of  Modern's  32  film  libraries.  This  network  blankets  the  country  with 
walk-in  convenience  (and  motivation)  for  more  than  65  million''  people  who  belong  to  the  church, 
club  and  educational  groups  who  use  sponsored  films. 

It's  one  more  case  for  sponsored  films  . . .  and  it's  a  strong  case  for  Modern's  distribution  system. 


•Soufce-  Statrst.cal  Abstract  oMhe  U  S,-I962 


IM 


t:alking  pict:ure  service,  inc. 

MAIN  OFFICE-3  East  54th  Street,  New  York  22,  N.Y. 


SALES  OFFICES: 


CHICAGO 

Prudential  Plaza-Delaware  7-3252 

LOS  ANGELES 

1717  N.  Highland  Ave. -Hollywood  2-2201 

WASHINGTON. 

1629  K  St..  N.W. -296-8466 


PITTSBURGH 

910  Penn  Avenue— Grant  1-9118 

SAN  FRANCISCO 

444  Market  Street-Yukon  2  9414 

DON  MILLS.  ONTARIO 

1875  Leslie  Street-444  7347 


FILM  LIBRARIES: 

Anchorage  ■  Atlanta  ■  Boston  •  Buffalo  •  Cedar  Rapids  •  Charlotte  •  Chicago 

•  Cincinnati  •  Cleveland  ■   Dallas  •   Denver  •   Detroit  •   Harrisburg  •   Honolulu 

•  Houston  ■  Indianapolis  •  Kansas  City  •  Los  Angeles  ■  Memphis  •  Milwaukee 

■  Minneapolis    New    Orleans     •     New    York    Metropolitan    Area    (N,    Y      and 
Summit.  N   J  )  ■  Omaha  ■  Philadelphia  •  Pittsburgh  •  St.  Louis  ■  San  Francisco 

■  Seattle  •   Washington  "  and  Don  Mills,  Ontario.  Canada 
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Please  pardon 
a  moment  of  pride 

St.  Barnabas  Hospital  in  New  "^'ork  needed  funds  ti) 
carrj-  on  researcii  in  the  treatment  and  care  of  tlie 
chronically  ill.  The  hospital  decided  to  launch  a  12  mil- 
lion dollat  fund  raising  campaign,  anil  their  agency 
came  to  Wilding.  We  produced  a  documentary  film  of 
great  sensitivity  on  a  limited  budget,  its  title  is  To  Live 
Again.  By  adapting  the  him  for  use  on  Smm  sound 
projectors,  campaigners  show  the  St.  Barnabas  story  to 
prospects  face  to  face  ...  in  an  ottice,  over  a  conference 
table.  Results  are  gratif)ing. 

Recently,   To    Lire   Again   was    nominated    for   an 
Academy   Award.   Wilding  is   truly   honored. 

A  Business  Communicatiom  Agency  specializing  in  Marketing  and  Promotion 


INC 


CHICAGO  NEW   YORK  HOLLYWOOD  SAN    FRANCISCO 

BRoadway  5-1200  PLaza  9-0854  Hollywood  9-5338  DOuglas  2-7789 

CINCINNATI  DETROIT  CLEVELAND 

CArfield  1-0477  WEbster  3-2431        TUxedo  2-3740  653-8161        771-4030 


we  work 
with  you 
...against 
the  clock 


Wherever  in  the  world  you  are, 
if  you're  near  a  rnajor  airline, 
you're  closetoourlaboratory's 
fast  schedule  for  quality  pro- 
cessing. Here  are  a  few  typical 
examples  from  our  files. 


In   our   home   town,   35mm   or 
16mm  negative  in  by  1  1   p.m., 
developed  and  dailies  ready 
9  a.m.  next  day.  16mm    Ekta 
chrome    developed    overnight. 


Ektachrome  in  for  developing 
. . .  color  workprints  in  custom- 
er's hands  in  3  to  4  days  totol 
elapsed  time.  (Some  schedule 
for  Honolulu  customers.) 


1 7,000  miles  and  through  cus 
toms  four  times;  Ektachrome 
developing  and  workprints  de- 
livered in  5  days.  35  mm  color 
or  b&w  negative  in  4  days 


Three  days  round  trip  for  de- 
veloping and  dailies,  for  35mm 
color  or  black-and-white  neg- 
ative, including  four  custom 
stops  along  the  way. 


For  35mm  or  1  6mm,  anywhere 
in  Puerto  Rico  or  the  Canal 
Zone,  the  round  trip  takes 
three  or  four  days  for  most 
processing  assignments. 


16mm  release  prints  in  quan- 
tity and  top  quality,  color  or 
b&w,  from  16mm  A  and  B 
rolls  through  dupe,f  ive  to  ten 
working  days. 


How  about  you?  Jet  transpor 
tation,  combined  with  General 
Film's  fast  gearing  of  proce- 
dures and  facilities,  has  solved 
many  producer  problems. 


ask  us  for 

complete 

information 

We  have  a  new  price  list 
awaiting  your  request.  We  will 
be  happy  to  quote  delivery 
schedules.  We  believe  both 
the  prices  and  schedules  will 
be  to  your  liking.  We  know 
you'll  like  the  quality! 

mo 

GENERAL  FILM 
LABORATORIES 

A     DIVISION  OF  PACIFIC  INDUSTRIES.  INC. 

1546  N  Areyle.  (Hollywood.  California  90028 
Teleptione    213   Hollywood  2-6171 
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. . .  stems  from  a  sensitive  eve  and  ends  in  persuasive  logic 

Good  conimiiiiicdtions  shoiihl  combine  laslc  loi^ical  ihiuldn^  and  careful 
planning.  Using  all  three,  our  objective  is  to  create  respect  as  uell 
as  the  greatest  appeal  for  your  product. 

Have  you  seen  "Designs  Against  the  Sky"— one  of  a  series 
for  the  American  Iron  and  Steel  Institute? 


FRANK  K.  SPEIDELL     PRESIDENT 

PETER  J.  MOONEY     VICE   PRESIDENT  &  TREAS. 

ALEXANDER  E.  GANSELL     SECRETARY 

T    H    WESTERMANN     VICE  PRESIDENT.  SALES 
JOHN   HENDERSON.  3d.     DIRECTOR  OF  TV  SALES 

PRODUCER-DIRECTORS 

FRANK  BECKWITH 

L.  S.  BENNETTS 

ALEXANDER  E.  GANSELL 

STAN  JOHNSON 

HAROLD  R.  LIPMAN 

H.  E.  MANDELL 

DARRELL  RANDOM 


AUDIO 


PRODUCTION 


INC. 
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THE    BUSINESS    MAGAZINE   OF    AUDIO   AND    VISUAL   COMMUNICATION 
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preview   of  editorial   features 

Cover  Feiiture:  "Hyc"  Symbolizes  rotiil  t  cMiiiiuinication"  15 
Production  Review  Addendu:  Annu;il  Listings  Supplement  26 
Industry  Film  Producers'  Journal:   Conference  Preview   .  .    39 

Case  Histories  of  Current  Sponsored  Pictures 46,  62,  63 

The  Interloclc,  a  Commentary  by  Charles  (Cap)  Palmer  .  .  48 
Business  Screen  Executive:  News  of  Staff  Appointments  52.  56 
Audio-Visual  Equipment  Trade  Fair:   Neu    Products   ....    60 

special  report:  advertisers'  film  workshop 

How  Films  Can  Help  Achieve  Marketing  Goals 31 

Wise  Investment  in  Film  Earns  Dividends,  by  Ben  Williams  32 
Hidden  Values  in  TV  Film  Series,  by  W .  H .  I'raii.  Jr.  ...  33 
Film  Distributor:  Partner  in  Film  Success,  by  Don  Wliiie.  .    34 

films  at  the  new  york  world's  fair 

70mm  Miracle  of  Human  Vision:  The  Searching  Eye  ....  14 

Johnson's  Wax  Provides:  Three  Screens  Full  of  Happiness  .  36 

Mobil  Oil's  Audience  Participation  Show:  Driver's  Test  .  .  38 

functional  background  on  film  production 

Europe  Gets  a  70mm  Widescreen  Look  at  U.  S.  .Agriculture  40 
Do  Your  Talking  Pictures  Move  or  Talk'.'  bx  Jack  Campbell  53 

business  screen  international  features 

Sponsored  Films  from  Abroad,  by  Robinson  P.  Rigg  ....  24 

The  John  Halas  Story:  Innovator  in  Animation   42 

Recovery  Report:  Production  in  Japan,  by  Eiichi  Kanazashi  44 
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Color  Quality  through  color  control.  An  advanced  concept .  .  . 
COLOR  ADDITIVE  PRINTING.  Making  use  of  human  knowl- 
edge, but  eliminating  human  error.  ._J  It  begins  with  skilled 
Byron  people,  programming  a  controlling  tape  to  tell  the 
additive  printer  what  to  do.  Once  the  precision  equipment 
has  been  told,  it  makes  no  error.  Punched  tape  automatically 
adjusts  three  light  vanes— that  control  the  intensity  of  each 
primary  color— red,  green  and  blue.  Gone  are  the  not-always- 
reliable  filters  of  subtractive  printing.  The  Color  Additive 
Printing  method  gives  a  consistency  of  color  and  sharpness  of 
image  which  never  varies  .  .  .  print,  after  print,  after  print.  Yours 
at  Byron  .  .  .  where  film  producers  from  all  over  the  world  turn 
for  the  finest  in  16mm  color— Byron  "Color-Correct""   Prints. 


byron 

MOTION  PICTURES 


Developing 

Printing 

Music 

Sound 

16  mm     35  mm 

Editing 

Color  or  black 
and  white 

Complete  service 

Everything  but 
the  original 
photography 


1226  Wisconsin  Ave.,  N.W.,  Washington,  D.C.  2CK)07,  Phone  202-FE  3-4000  •  Affiliated  with  Mecca  Film  Laboratories  Corp.,  New  York 
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IN  FILM  TRANSFERS? 


Clarity.  Definition.  Truest  grey  scale.  All  are  measures  of  quality 
demanded  by  the  most  critical  buyers  we  know— our  customers! 
Companies  like  MGM-TELESTIDIOS,  MCA-TV,  HEATH  De 
ROCHEMONT,  AMERICAN  MOTORS,  even  AMPEX. 

We've  been  perfecting  quality  for  18  years.  To  insure  quality'  con- 
trol all  of  our  work  is  done  under  one  roof.  AND . . . we  offer  "in  b\-  9— 
out  by  5"  processing— with  \our  transfer  jetting  back  the  same  night. 
But,  don't  take  our  word.  Tr\-  us  and  see.  Optimum  qualit\-  always 
guaranteed.  Acme  Film  Laboratories,  Inc. 
1161  North  Highland  Avenue,  Hollywood  38, 
Califomia/Teleiihone:    HOlK^vood   4-7471 


ACME  FILM  TRANSFERS  i' 


right  oM  the  newsreel 


American  Science  Film  Assn. 
Meets  in  W  ashin<;ton  May  11-13 

■ii:  Science  film  makers  of  the 
United  States  and  abroad  will 
meet  in  Washington.  D.  C,  May 
11-13  at  the  annual  meeting  of  the 
American  Science  Film  Associa- 
tion to  report  on  new  uses  of  the 
motion  picture  as  a  research  tool. 
for  reporting  research  results,  and 
for  science  education.  On  Mon- 
day and  Tuesday  evenings.  May 
11  and  12,  the  pubHc  will  have  an 
opportunity  to  view  films  select- 
ed for  the  first  annual  Science  Film 
Exposition. 

The  meeting  and  the  Exposi- 
tion will  be  held  at  the  Marriott 
Motor  Hotel  (Twin  Bridges).  U.S. 
Route  I .  Washington.  D.C. 

The  professional  sessions,  run- 
ning through  Wednesday.  May 
13,  will  feature  reports  on  radical- 
ly new  types  of  brief,  single-con- 
cept teaching  films;  included 
among  the  research  films  will  be 
those  showing  time-lapse  studies 
of  dividing  cells,  living  bone,  and 
nervous  tissue;  high  speed  studies 
of  the  larynx;  use  of  the  double- 
flash  strobe  in  estimating  capillary 
flow  rates;  and  motion  picture 
studies  of  humans  subjected  to 
high  acceleration. 

Other  features  of  the  profession- 
al sessions  include  a  presentation 
on  the  unique  Encyclopaedia 
Cinematographica  in  Germany  by 
its  founder  and  director.  Dr.  Got- 
thard  Wolf,  and  a  presentation  on 
animation  by  computer. 

Registration  will  begin  at  5  p.m. 
Sunday  May  10.  in  the  foyer  of 
the  Persian  Room  of  the  Marriott 
Hotel.  Registration  fee  is  S5.00. 
A  number  of  rooms  are  being  held 
at  the  Motor  Hotel  for  pre-regis- 
trants.  who  are  advised  to  write 
directly  to  the  manager.  For  fur- 
ther information  about  the  meet- 
ing of  the  American  Science  Film 
Association,  please  write  to  that 
'  organization.  704  Seventeenth 
Street.  N.W..  Washington.  D.  C. 
20006.  i' 

*        *        * 

.\iinoiinfe  Offeriii*;  of  Shares 
of  W  ililiii^.  Inc.  Coniniiiii  Stock 

.An  underwriting  group  headed 
by  William  Blair  &  Company  an- 
1  nounced  the  offering  in  mid-.April 
of  a  registered  secondary  block  of 
200.000  outstanding  shares  of 
Wilding.  Inc.  common  stock.  SI 
par  value,  at  a  price  of  $15.50 
per  share. 

The  company  will  receive  no 
part  of  the  proceeds  from  the  sale 
of  these  shares.  The  shares  com- 


prise  about   50   per   cent  of  the 

capital  stock  outstanding  and  arc 
being  sold  by  certain  stockholders. 
There  has  been  no  quoted  market 
for  Wilding  common  stock.       ^^j- 

*  *        * 

"Day  of  Visuals"  .\«arjls  and 
Seminars  in  !\.Y.  June  24-2.5 

T  The  National  Visual  Presenta- 
tion Association  will  hold  its  An- 
nual "Day  of  Visuals'"  at  the  Com- 
modore Hotel  in  New  York  en 
June  24  and  25. 

The  two-day  program  of  awards 
presentations  and  seminar  pro- 
grams has  been  organized  by 
Chairman  Leon  Luxenberg 
(CBS).  Audio-Visuals:  How  and 
Why  We  Use  Them  is  the  overall 
theme  of  the  Seminars,  which  will 
be  applied  by  practitioners  in  Pub- 
lic Relations.  Training.  Adver- 
tising and  Sales  Promotion,  on 
Wednesday.  June  24. 

The  following  day  will  feature 
workshop  meetings,  one  on  gra- 
phic statistics  and  the  other  on 
planning  a  meeting.  Representa- 
tives from  four  major  companies 
will  demonstrate  the  various  ways 
which  statistics  can  be  made  to 
come  alive  and  tell  important 
stories.  Featured  in  the  meeting- 
planning  .session  will  be  considera- 
tions of  conventions,  sales  meet- 
ings, traveling  shows  and  small 
conferences,  hastily  called. 

"Day  of  Visuals"  Awards  will 
be  presented  in  seven  categories 
of  Motion  Pictures.  Filmstrips  and 
Other  Projected  \'isuals:  General 
Public  Service.  Sponsored  Educa- 
tional. Employee  Relations.  Em- 
ployee Training.  Sales  Training. 
Industrial  Sales  and  Sales  Promo- 
tion. Consumer  Sales  and  Sale< 
Promotion.  In  addition,  awards 
will  be  presented  in  an  eighth  cate- 
gory which  includes  all  non-pro- 
jected visuals  such  as  Hip  charts, 
flannel  and  magnetic  board  pro- 
grams. 

.All  entries  for  the  awards  com- 
petition must  be  in  by  May  20. 
Entrv  blanks  can  be  obtained  from 
NVPA.  19  West  44th  Street.  New 

York.  New  York    10036.  W' 

*  *        * 

4lh   Inlcrnational   Film  Event 
Moved  to  llillon   in  >e«   York 

"-  The  Fourth  International  Film 
&  TV  Festival  of  New  York,  held 
in  conjunction  with  the  Industrial 
Film  &  A\'  Exhibition  trade  show, 
has  been  moved  to  larger  facilities 
at  the  New  York  Hilton.  The 
three-day  event.  October  21-23. 
will  again  feature  industrial  films. 

(CONTINUED      ON       PAGE      EIGHT) 
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This  salesman  costs  his  company  M5.00  a  day. 


This  salesman  costs  his  company  M5.75  a  day. 
(His  sales  are  32  °o  higher) 

Tlic  machine  lie's  carrying  is  an  mpo  Videotroiiic  8,  a 
liglitweii^lit  repeating  motion  picture  projector.  With 
it,  he  is  able  to  demonstrate  his  product  in  color,  with 
sound.  It  lielps  him  reach  groups  of  decision-makers  on 
his  calls.  It  continualK-  trains  him  to  do  a  better  job. 
It  presents  the  compan\'s  .selling  message  the  same 
•  way  every  time.  It  costs  his  company  7.5  cents  a  day. 

Little  enough  for  the  most  effective  sales  tool  he's 
ever  had. 

Try  it  on  your  men.  Write  to  Repeater  Sales  Division, 
MPO  Videotronics.  Inc.,  210  W.  6.5  St.,  New  York  10, 
New  York.  Or  call  TN-T-S200  fcode  212). 


BVIdeotronlc 


0]  AUTOMATIC 
ni  REPEATER 
iU   PROJECTOR 
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CAN  CLOSING 
START  BEFORE 
A  CALL 
IS  MADE? 


Yes!  Even  before  a  salesman  enfers 
a  prospect's  office,  the  sale  should 
be  made  mentally.  This  color  film- 
strip  shows  how  to  accomplish  this; 
how  to  plan  in  advance  of  the  inter- 
view.  It's  one  of  a   powerful   series. 

"Closing  the  Sale" 

demonstrates  how  to  make  presen- 
tations that  l<eep  an  eye  on  closing 
.  .  .  from  the  moment  of  the  opening. 
It  provides  examples  of  how  to 
pursue  the  order  .  .  .  how  to  coun- 
teract a  refusal  to  sign  .  .  .  and 
how  to  resume  or  continue  selling 
when  the  prospect  appears  to  have 
ended   the   interview. 


"SELLING  IS  MENTAL" 

offers  six  sales  training  filmstrips 
oriented  on  ttie  attitudes  and  tech- 
niques of  dealing  with  people  .  .  . 
to  reduce  your  problems  in  training. 

Write  for  preview  information 


Selling  Bureau 

A  DIVISION  OF  ROCKET  P,c:.    ::,     '-,. 

6108-B   Santa   Monica   Boulevard 
Los   Angeles   38,   California 


newsreel 

(CDMINUED       FROM       P.'\GE      SIX) 

television  commercials  and  tv  pub- 
lic service  films. 

Further  details  are  available 
from  Industrial  E.xhibitions.  Inc.. 
sponsors  of  the  event.  17  E.  45th 
St.,  New  York,  N.  Y.   10017.     g' 

I  .S.  Film,  Projector  Exports 
.Sliiii'pl>    I'p    During    Past    Year 

Mcition  picture  film  and  e-|iiip- 
mcnt  shipments  from  the  U.S.  rose 
about  eight  per  cent  to  $42  million 
in  1963?  The  U.S.  Department  of 
Commerce,  reporting  these  export 
statistics,  also  noted  an  increase 
of  28  per  cent  in  shipments  of 
still  picture  equipment  and  an  in- 
crease of  23  per  cent  in  still  pic- 
ture  film   and  paper. 

Exports  of  16mm  sound  pro- 
jectors were  down  slightly  with 
5.882  units  sent  abroad  in  1963 
as  compared  with  6,151  in  the 
previous  year  but  shipments  of 
8mm  projectors  nearly  doubled 
as  51.160  went  abroad  in  '63  as 
compared  to  only  25.661  mach- 
ines in  1962.  There  was  also  a 
slight  increase  in  projection  screen 
exports  which  totaled  $2,914,339 
in  the  past  year.  ^' 

.-;:  *  ^ 

American  Medical  Asso<'iation 
Cataloj:  Lists  3,000  Film  Titles 

•  A  major  task  in  collating  and 
indexing  of  medical  and  surgical 
motion  pictures,  has  been  complet- 
ed by  a  special  task  force  in  the 
American  Medical  Association, 
headed  by  Ralph  Creer. 

A  new  catalog  of  "Medical  and 
Surgical  Motion  Pictures"  (said 
to  be  the  most  complete  of  its 
kind)  lists  3,000  available  films 
dealing  with  every  phase  of  the 
healing  arts.  It  is  expected  to 
prove  an  invaluable  reference  tool 
for  the  training  of  medical  stu- 
dents, nurses  and  graduate  physi- 
cians. Aimed  at  the  potential  users 
of  films  of  a  professional  nature, 
the  catalog  includes  films  for  per- 
sonnel in  ancillary  fields  of  medi- 
cine. 

The  film  listings  are  divided  in- 
to three  general  categories;  basic 
sciences,  clinical  medicine  and 
surgery,  and  para-medical  sci- 
ences. It  is  then  subdivided  into 
some  600  specialty  subjects  with 
films  listed  alphabetically  under 
each  specialty. 

Included  with  the  listings  is  a 
brief  summary,  running  time,  black 
&  white  or  color,  silent,  optical  or 
magnetic  sound,  year  of  release, 
language  versions  other  than 
Emilish.    names    of    authors    and 


producers,  and  the  name  and  ad- 
dress of  the  primary  rental  source. 

Films  have  been  chosen  which 
are  readily  available  in  the  United 
States.  In  many  cases,  a  critical 
evaluation  of  the  motion  pictuie 
is  included  with  its  listing.  Pre- 
sent plans  call  for  the  catalog  to 
he   updated    periodically. 

The  Catalog  of  Medical  and 
Surgical  Motion  Pictures  is  avail- 
able at  the  cost  price  of  $5.00  to 
addresses  in  the  U.  S.,  U.  S.  Po- 
scssions  and  Canada:  copies  are 
$5.50  to  other  foreign  addresses. 
Write:  the  American  Medical  As- 
sociation, 535  N.  Dearborn  Street. 
Chicago.  Illinois  60610.  y' 

Clairol  President.  \);enc\  Kxee. 
Join  ^  enice  Ad  Film  Juries 

■  Representing  the  U.  S.  as  jur- 
ists at  the  11th  International  Ad- 
vertising Film  Festival  in  Venice 
this  June  are  Richard  L.  Gelb, 
president  of  Clairol,  Inc.,  and 
Gordon  Webber,  vice-president 
and  director  of  broadcast  com- 
mercial production  at  Benton  & 
Bowles.  Inc.,  advertising  agency. 
Both  men  are  from  New  York 
City. 

The  Festival  is  entirely  devoted 
to  television  commercials  and 
screen  advertising  playlets.  Mr. 
Gelb  will  serve  as  a  U.  S.  jurist 
on  television  media  and  Mr.  Web- 
ber will  serve  on  the  Festival's 
cinema  jury.  The  event  will  be 
held  at  the  Palazzo  del  Cinema  at 
Venice.  Italy  from  June  15 
through  20.  IJ- 

*       *        * 

Arriflex   Invites   N.   Y.   Fair 
Visitors   to  .Special  Kxliiliit 

i-r  World's  Fair  visitors  to  New 
York  City  this  summer  have  been 
invited  to  visit  the  Arriflex  Cor- 
poration of  America's  special  Fair 
Exhibit  at  its  New  York  head- 
quarters. 257  Park  Avenue  South. 

In  addition  to  showing  the  full 
line  of  professional  camera  and 
projection  equipment,  the  Arriflex 
staff  has  been  specially  augmented, 
so  that  capable  people  will  be  on 
hand  at  all  times  to  demonstrate 
equipment,  help  with  special  ap- 
plications, and  make  available 
complete  information  and  coun- 
selling. 

The  Fair  Exhibit  start'  is  headed 
by  Victor  James,  vice-president 
and  Bruce  Harris,  assistant.  For 
advance  appointments  write  the 
company  at  the  headquarters  ad- 
dress noted  or  call  SP  7-3200, 
Area  Code  212.  gj' 

New  York  World's   Fair   Exhibit 
Previews  on  Pages  14,  36  &  38        | 
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\  fs  .  .  .  we  do  have  an 
Ivory  Tower  (TOwer 
1-4577).  Had  i(   12 
years  now.  It's 
important. 

It's  downtown,  but 
quiet.  We  can   con- 
centrate  on   vour 
script,  (five  it  our 
lust,  hit  vnnr  deadline. 

7-V 

"But   outside  script 
writini;    cosi.s   more." 
I  ^'"'^s  so   .   .  . 
iuitiallv-    And    the 
work   is  such  a 
privilei»e,  it's  a 
shame   to   take   the 
ninne\. 

^^t a  bin^ain 

script  {that  won't 
fU   .  .  .  play  .  .  .  sing 
.  .  .  sell  .  .  .  swing  .  .  . 
or  cut  tooether)  wastes 
a    fortune's   worth   of: 
director:  raineraman; 
sound  men;  lab  men; 
editors;    account    execs 
.  .  and  hist  clienl.s. 


What's  lueded  on  the 
script  is  not  a  mad, 
precocious  genius 
juggling  two  phones 
and   three  meetings... 
t>ut  a  good  iuKii^iua- 
Ii^e    piolrssioii.il    who 
has  the  lime  to  tun- 
fentrate  intensively  on 
\our  script  .  .  .  and 
fhrough-the-mill   un- 
derstanding   that    this 
is  a  great  privilege  tor 
a  writer.  That's  how 
nur  company  of  script- 
uriters  feels.  Hence 
the  importance  of  an 
I\oiy  Tower. 

n  Ulinm    D.    Ellis 
l*resitlent 


■if 

Scripts    for: 

>Ii>li4in  Pietiires 
Sales  iMeelings 
Television 
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rs 


mvfces 


tHCORPORATtO 

1271)  Wisi  Thiid  St. 

TOivtr    l-l.iTT 

C  leveland,  Ohio 

-Since   1952- 
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PACK  YOUR 
SALES  STORY 

into  this 
NEW  type 
\      Automatic 
Motion  Picture 
(Cartridge 


Model  700 -for  Unattended  Store  Displays, 

Windows,  Demonstrations  and  Exhibits 


The  ^ew'Yec)r^r^\c:o\o^ 

AUTOIVIATIC   DISPLAY   PROJECTION   SYSTEM 

Magi-Cartridges  holds  motion  picture  film  of  product  demon- 
stration in  full  color.  Snaps  in  to  load  —  no  threading,  no 
rewinding.  When  button  is  pushed,  display  light  turns  off, 
movie  appears  on  TV-type  screen  in  full  daylight.  Stops  auto- 
matically and  display  light  turns  on  when  picture  is  ended. 
Compact,  rugged,  yet  easily  portable.  Requires  no  operator. 


In  Stores 

Puts  life  and  action  into 
mass  displays  and  dem- 
onstrations Ties  in  witti 
TV.  ladio  and  newspaper 
advertising.  A  proven 
product  seller! 


New  FREE  Booklet 


tells  a  complete 


story.  Find  out  tiow  Technicolor  8mm  Instant  Movie 
Projectors  can  sell  for  you.  It  can  be  important  in  solving 
your  selling  or  demonstration  problems.  Write  today! 


^t^  Technicolor 

i^i^J  c o  F=j  F>o  F=?/^"ri  o  rsi 


In  Windows 

Attention  getting  device 
stops  traffic  and  sells 
products  any  hour,  day 
or  night — even  when 
store  is  closed. 


For  Exhibits 

Requires  no  attention. 
Tells  story  that  still 
pictures  can  never 
tell 


123  S.  HOLLYWOOD  WAY    •    BURBANK,  CALIF. 


TECHNICOLOR    WILL    MAKE    YOUR    8    MM    PRINTS,    TOO! 

Show  your  product  at  its  best  In  "color  by  Teclnnicolor." 
Technicolor  prints  now  available  in  8,  16,  35  and  70  MM. 
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'T'he  National  Committee  on  Films  for 
Safety  has  named  sponsors  and  producers 
of  six  motion  pictures  and  of  one  sound  slide- 
film  series  as  the  recipients  of  its  highest 
(bronze  plaque)  awards  for  the  "outstanding 
safety  films  produced  in  1963."'  10  other  safe- 
ty motion  pictures,  one  sound  slidefilm  and 
two  short  television  spots  were  accorded  the 
Committee's  Award  of  Merit  certificate  for 
general  excellence. 

An  outstanding  series  of  27-minute  color 
motion  pictures.  Man  and  Safety,  was  the  sole 
winner  of  a  bronze  plaque  award  in  the  field 
of  general  safety.  Produced  by  Graphic  Films 
Corporation  for  the  Directorate  of  Aerospace 
Safety  of  the  U.  S.  Air  Force,  this  series  of 
five  films  gives  recognition  to  the  "built-in" 
limitations  of  man  as  a  means  of  eliminating 
accident-producing  factors.  The  same  sponsor 
received  another  plaque  award  (in  the  field 
of  occupational  safety)  for  the  22-minute  film 
titled  Passport  to  Safety,  produced  by  Filmas- 
ters.  Inc.  This  picture  shows  parachute  safety 
training  techniques  for  airmen. 

Two  Plaques  to  Canadian  Safely  Films 
Two  Canadian  films  were  the  other  motion 
picture  plaque  winners  for  occupational  safety 
use.  The  Inner  Mind  of  Milton  Wliilly.  spon- 
sored by  the  Construction  Safety  Associations 
of  Ontario  and  produced  by  Westminster  Films 
Ltd.,  deals  with  construction  accidents.  They 
Called  It  Fireproof  was  produced  for  the  Do- 
minion Fire  Commissioner  by  the  National 
Film  Board  of  Canada.  It  dramatizes  rules 
infractions  which  lead  to  a  disastrous  fire. 


Year'.s  Best  Safetv  Pictures 
Cited  h\  National  Committee 

17   .Motion   PU-Uires  and  3  Slidefilms 
to  Reeeive  Plaques  and  .Merit  ,\»ards 

?:  Charles  Cahill  &  Associates"  film  E.V.O.C. 
(Emergency  Vehicle  Operations  Course)  was 
one  of  the  two  plaque  winners  in  the  field  of 
traffic  &  transportation  films.  The  film  was 
sponsored  by  the  California  Highway  Patrol. 
The  other  traffic  plaque  winner  was  The  David 
Hall  Story,  sponsored  by  Employers  Mutuals 
of  Wausau  and  filmed  by  Productions  of 
Florida.  Inc. 

Plaque  to  -American  Gas   Slidefilm  Series 

A  series  of  three  sound  slidefilms.  Ni.\  the 
Si.r.  created  for  the  Accident  Prevention  Com- 
mittee of  the  American  Gas  .Association  by 
Fred  A.  Niles  Communications  Centers.  Inc., 
won  the  only  plaque  award  for  that  medium. 
The  series  received  top  honors  in  the  field  of 
occupational  safety.  An  Award  of  Merit  went 
to  Tlie  Professionals,  a  sound  slidefilm  spon- 
sored by  the  Clark  Equipment  Company. 

An  Award  of  Merit  was  given  the  film 
Children  at  Play  —  With  Poison,  a  home  safe- 
ty subject  produced  for  the  U.  S.  Public  Health 
Service  by  Creative  Arts  Studio.  Inc.  Cahill 
.■Associates  also  shared  two  Awards  of  Merit 
in  the  traffic  category  for  Freeway  Driving 
Tactics  and  Highball  Highway,  both  self-spon- 
sored. 

Home  for  the  Holidays,  another  Directorate 


of  Aerospace  Safety-sponsored  motion  picture, 
won  an  .Award  of  Merit.  Wilding.  Inc.  was  the 
producer.  Other  Merit  Award  winners:  Ski 
Sen.H'  (Aetna  Life  Affiliated  Cos.);  Ski-Ways 
to  Safety  (  Kiekhaefer  Corp.:  Telefilm  Prods.); 
Smartest  Kid  in  Town  (National  Society  for 
the  Prevention  of  Blindness  —  Harvest  Films, 
Inc.),  all  in  the  field  of  general  safety.  The 
Safely  Management  Series  (eight  films)  was 
an  Award  of  Merit  winner  in  the  field  of  occu- 
pational safety.  This  series  was  sponsored  hy 
the  National  Safety  Council  and  produced  by 
Gilbert  Altschul  Productions.  Chicago,  In  the 
same  category.  Man  Overboard  Recover\  won 
a  Merit  Award  for  its  sponsor,  the  V.  S.  Nav- 
al Photographic  Center  and  the  producer.  Bray 
Studios,  Inc. 

Out  of  the  13  television  spots  which  were 
finalists,  the  judges  selected  a  one-minute 
subject.  Jungle  Jingle  (produced  for  the  N.  Y. 
City  Department  of  Traffic  by  McCann-Erick- 
son.  Inc. )  and  a  three-minute  film.  So  You 
Don't  U.se  Seat  Belts,  produced  for  The  Read- 
er's Digest  Association  by  Vavin.  Inc.  for 
Awards  of  Merit. 

Judges  Are  Leaders  in  Safety  Education 

Heads  of  organizations  judging  the  National 
Safety  Film  Contest  include  the  leaders  of  prin- 
cipal automotive,  traffic  safety  and  other  na- 
tional groups  directly  concerned  with  this  prob- 
lem. William  Englander  of  the  National  Safety 
Council  is  its  secretary.  A  total  of  .S5  motion 
pictures  and  slidefilms  (plus  additional  series 
titles )  and  1 3  tv.  spots  were  among  the  final- 
ists in  this 'year's  contest.  ^ 
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LIGHTING  THE  WAY  TO  BETTER  PRODUCTIONS 

C^^^/W^     INC 


■-.^J!^ 


LARGEST  SUPPLIERS  IN  THE  EAST  -  LIGHTING,  GRIP  EQUIPMENT,  PROPS,  GENERATORS  .  .  . 

RENTALS  •  SALES  •  SERVICE    fw^  Sole  distributor  of  Mole-Richardson  Company  Products  in  Greater  New  York 


^i  ^m^^a^  -Nc   333  WEST  52nil  STREET,  NEW  YORK,  N.  Y.  10019,  Area  212,  Circle  6-5470 


Send  for  a  schedule  of  rental  rates! 
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ANSCOCHROME 

□/SO 


Ansco 


ANSCOCHROME 

D/SOO 


DAYLIGHT 


DAYL.IGr1T 


y 


3=fAnsCO|TYPE  2210 


^='  A  nscO'~<"o  '"•"^ 


ANSCOCHROME' 

□/lOO 

16mm  DAYLIGHT  TYPE 
REVERSAL  COLOR  FILM 


Fastest  and  finest  in  quality  color  reversal  films 
Anscochrome  D/200,  D/lOO  and  D/50! 


A  whole  new  world  of  picture  possibilities  is  opened 
to  you  with  these  important  new  Anscochrome'" 
high  speed  films ! 

Anscochrome  D  200  is  much  more  than  an  ex- 
tremely fast  color  film.  It  is  also  a  qintUtu  color 
reversal  film— with  exceptional  color  fidelity,  good 
color  saturation  and  sharpness  you  have  never 
associated  with  high  speed  color  films. 

In  Anscochrome  D/lOO,  you  get  a  fast  color  film 
of  magnificent  quality.  Color  rendition  is  superb, 
with  rich,  fully  saturated  primaries  and  delicate 
shadings  handled  with  amazing  fidelity.  The  high 
acutance  of  Anscochrome  D  100  makes  it  an  ex- 
cellent choice  for  assignments  requiring  big  screen 
images.  For  work  under  the  lights,  choose  Ansco- 


chrome T/lOO,  the  companion  film  especially  bal- 
anced for  Tungsten  illumination. 

An.scochrome  D/50  brings  you  superb  color  qual- 
ity and  sharpness  in  a  16  or  35mm  daylight  film 
with  a  speed  of  50— ideal  for  many  outdoor  scenes. 

These  new  Anscochrome  films  are  available  in 
long  lengths  of  16mm,  35mm  and  (except  Ansco- 
chrome D  '50)  70mm  stock.  Be  sure  to  try  a  test 
roll  soon— and  discover  how  much  good  color  you've 
been  missing! 


C 

1— 


Ansco 


kMLlNC   &   Fli.M   CORPORATION 
aiNGHAMTON.  NEW  YORK 


W/ 
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TRI  ART  FOR  COLOR 
DU  ART  FOR  BLACK  AND  WHITE 


► 


► 


OVER  40  YEARS  IN  THE  BUSINESS!  Tri  Art  or  Du  Art  offers  you  fast,  de- 
pendable service,  the  highest  quality  film  processing,  the  most  complete 
facilities.  And  a  knowledge  based  on  more  than  40  years  of  experience. 

IN  NEW  YORK:  245  WEST  55TH  STREET,  NEW  YORK  19,  N.Y.,  PLAZA  7-4580 
IN  CANADA:  ASSOCIATED  SCREEN  INDUSTRIES,  LTD.,  2000  NORTHCLIFF  AVENUE,  MONTREAL,  CANADA 
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Kalart/Victor   16inm  projectors  have  a 
reputation  for  film  safety.    For  35  years, 
Victor  Projectors  have  had  three  Safety  Film 
Trips   (one  for  each  film  loop)    as  exclusive 
components  of  the  film  transport  mechanism. 
These  Safety  Film  Trips  spot  film  trouble 
liefore  it  ha|i|)ens  and  stop  the  projector 
instantly  and  automatically.    Saves  thousands 
of  dollars  in  film  damage  annually. 
Kalart/Victor's  large  diameter  Single  Drive 
.Sprocket  moves  film  in  and  out  of  the 
]5rojector  smoothly  and  at  one  constant  speed 
...  no  chance  for  film  "pile  up."    These 
features  give  even  lieginning  projectionists  full 
confidence,  allow  them  to  concentrate  on 
putting  on  a  good  show,  with  no  iTiterruptions. 
.And  a  good  show  it  will  be  with  a  clearer, 
brighter  picture  and  brilliant  sound  ...  a 
combination  that  increases  learning  power. 
For  full  details  see  your  Kalart/Victor  dealer 
or  write: 


SERIES   SlVtNTt  MOVIEMAIIC  70.1600   ARC  KAIART    SOUNDSTRfP  SILENT    16 

I'irsI  and  I iprenntst  in   \Utinn  \fntitni  I'irtitrr  Etfiiipnient 

VICTOR  ANIMATOGRAPH  CORPORATION,  o  division  of  kalart 

Departini'iit  1U)\  ,  I'laimilk-,  C  onneclicut 


^S*5te^'* 


'.\ii  iil'slriHlioii  of  iiiiilliplidi  uiiifis  lik(    Inushxtrnkc.i  diiiiinst  llic  sky  .  .  ." 

Miilli-Image  Look  al  llic  Idea  of  Seeing 

Saul   I$ass  Oeales  "The  Searching  Eye"  for  Kodak's  Pavilion 


WoKki.NG  Visual  Miracles 
within  a  brief  20  minutes 
on  the  screen,  a  70mm  color  film 
is  one  of  the  first-rate  attractions 
within  the  Eastman  Kodak  pavilion 
at  the  New  York  World's  Fair. 
Designer  -  turned  -  producer  Saul 
Bass  has  created  what  he  calls  "a 
film  about  the  idea  of  seeing."  In 
the  appropriately-titled  picture. 
The  Secirching  Eye.  he  turns  a 
small  boy's  walk  along  the  beach 
into  a  cinematographic  treat  in 
which  ordinary  objects  (pebbles, 
dandelions,  sea  birds  and  sand 
castles)  reveal  unsuspected  worlds 
of  intense  visual  experience. 

To  awaken  this  perception  in 
viewers,  the  Bass  film  employs 
time  lapse  photography,  underwa- 
ter and  aerial  photography,  micro- 
photography  and  stop-action  film- 
ed at  2.,'iOO  frames  a  second.  The 
finished  production  was  consoli- 
dated on  70mm  film  stock  with 
as  many  as  six  frames  of  motion 
visible  simultaneously.  Two  pro- 
jectors are  used  for  the  showings. 

For  one  scene  in  the  film  (see 
front  cover,  left),  a  sequence 
shows  man's  fascination  with  the 
idea  of  flight.  An  antique  flying 
rig  was  copied  from  early  photo- 
graphs. On  film,  these  few  sec- 
onds in  the  sequence  show  the 
man  as  he  joins  a  seagull  in  flight. 

The  production  includes  footage 
by  noted  aerial  photographer  Wil- 


liam Garnet,  who  used  a  20-year 
old  Cessna  for  its  slowness  and 
stability.  Garnet  shot  sequences  at 
two  to  four  times  normal  film 
speeds  for  a  "floating"  quality  on 
the  screen.  There  are  breathtak- 
ing studies  of  snow  crystals  form- 
ing and  melting  by  Japan's  Ruk- 
uro  Yoshida,  the  first  ever  re- 
corded on  35mm  film. 

Another  sequence  —  a  reahs- 
tic  battle  of  toy  soldiers  in  the 
imaginary  vaulted  chambers  of  a 
castle  —  was  executed  in  stop  ac- 
tion and  employed  an  entirely  new 
optical  technique.  To  avoid  a  feel- 
ing of  "flatness"  in  the  scene,  the 
specially-designed  lens  of  the  cam- 
era tilts  and  swings. 

The  film,  in  retrospect,  speaks 
in  terms  of  the  visually  perceivable 
on  at  least  three  levels: 

1.  The  immediately  apparent. 

2.  Phenomena  which  had  been 
perceived  only  through  such  opti- 
cal-mechanical aids  as  high-speed 
or  stop  action  photography. 

3.  The  inner  vision  of  the  eye 
and  mind  in  such  moods  of  the 
intellect  as  imagination,  cultivated 
aesthetic  appreciation,  or  in  chem- 
ical combinations  with  acquired 
knowledge. 

Bass  stresses  the  fact,  however, 
that  his  technical  virtuosity  is  only 
a  means  to  an  end.  "The  concep-  ' 
tion  of  the  film  is  poetic."  he  says,  i 
"It  is  concerned  with  the  wonder 
of  seeing.   All  creatures  see.  but 
man  has  transformed  the  idea  of 
sight.  The  difference  between  the 
sight  of  man  and  the  sight  of  ani-  | 
nials    is    this    extraordinary   e.xtra 
thing  we  call  insight." 

The  result  of  Bass'  philosophy, 
in  The  Seanliin^  Eye,  is  a  mov- 
ing and  startlingly  beautiful  ode  to 
the  everyday  world  around  us.   ff 
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The  "Eye"  on  This  Month's  Cover  Symbolizes  — 

The  Attributes  of  "Tohil  Comiiuiniciition' 


Television    Hiireaii   iti   A(l>erti>ii 

'T'HH  Television  Bureau  of 
-■-  Advertising's  recent  film. 
/lean  Heal,  examines  the  eight 
physical  facets  of  "Total  Commu- 
nication" which  go  into  television 
ulvertising  messages.  These  arc 
summarized  as  motion,  color,  the 
spoken  word,  the  image,  time, 
space,  natural  sounds  and  music. 
"Only  the  advertiser  who  uses 
television  has  at  his  command  all 
of  the  elements  of  Total  Commu- 
nication. And.  to  communicators 
who  use  it  most  effectively,  these 
elements  are  like  the  raw  colors 
that  dot  the  artist's  palette.  Only 
those  are  used  that  will  help  the 
artist  get  the  efTect  he  needs  to 
huild  up  to  his  "Moment  of 
Truth."  ■'  the  Bureau  says. 

"Moment  of  Truth"  is  the  mo- 
ment when  the  viewer  bes;ins  to 


"feel"  the  message,  the  moment 
of  sensory  impact,  accordina  to 
TvB. 

Heart  Heal,  which  was  designed 
by  Ken  Saco  Associates  and  pro- 
duced by  Animated  Productions. 
Inc.,  is  a  very  tricky  but  well-in- 
tegrated vehicle  which  is  being 
shown  nationwide  to  advertisers 
and  their  agencies  by  local  T\' 
stations  to  point  up  the  tremen- 
dous power  and  versatility  of  tele- 
vision advertising. 

It  consists  of  examples  of  out- 
standing commercials  recently  on 
the  air.  combined  with  about  40 

Recurring  .symbol   in  the  •'Heart  Beat"  film   -  this  watch  spring  i.s  from 
an  aicarcl-winniuc  television  eoniiurreiul  ■■iHnisoreil  hii  the  Timex  Cnrnpamj. 


•;   Sli<>««    I  Ihiii    ill    "■llearl    t!r;il" 

per  cent  new  material  which  em- 
phasizes that  the  "new""  commer- 
cial is  effective  because  it  shows 
how  people  react  to  a  product 
rather  than  just  demonstrating  the 
product  —  pitchman  fashion. 

Some  of  the  year"s  most  effec- 
tive commercials  —  .Xerox's 
"Chimp".  Purolator's  girl  with  the 
smudged  face.  Goodyears  stac- 
cato "Go".  Crackerjack.  etc.  — 
are  integrated  into  the  film,  while 
Alexander  Scourby  supplies  a  soft 
spoken  approach  which  blends 
with  the  visual  excitement. 

Al  Stahl.  who  put  Ken  Saco's 
designs  on  film,  worked  with  color 
stock  throughout,  even  though 
most  of  the  commercials  were  on 
black-and-white.  This  allowed  a 
system  of  A  and  B  roll  printing 
to  be  used,  resulting  in  smooth 
transitions  from  b/w  live  com- 
mercials to  original  color  ab- 
stracts. 

Heart  Heal  makes  a  strong  case 
for  b  w  TV  as  compared  to  print 
advertising  in  color.  ""For  example, 
what  is  color?",  the  film  asks.  ""In 
print,  color  is  a  substitute  for 
reality,  composed  of  millions  of 
dots  which  may  sometimes  dupli- 
cate reality. 

■"But  when  the  television  cam- 
era takes  an  ultra  close-up  to  rec- 
ord delicate  shadings  of  black  and 
white,  continually  changing  its 
hues  with  movement,  it  produces 
texture  and  appetite  appeal  more 
real  than  real,  creating  an  illusion 
stronger  than  reality."" 

This  is  why.  the  film  says. 
Procter  &  Gamble  puts  80  per- 
cent of  the  Duncan  Hincs  food 
products  budget  in   television. 

Iwenty-four  prints  of  Heart 
Heal  will  be  used  initially  for 
showing  in  the  United  States,  and 
1.^  prints  are  in  use  in  Canada.  ^ 


^  y\ 
^  MAN 
^   YOU  CAN 
LEAN  ON 
THAT'S 

KLOPMAN 


to  put  a  sales  message  across 


Klopman  leans  on'^Moviematic'' 


Klopmaii  .Mill.'i.  111!-.,  a  divisiun  nf  Burlington 
Industries,  wanted  lo  show  their  new  color 
film  "Man  ^ou  Can  Lean  On""  lo  4.S()0  top 
huyer.s  and  store  training  directors  across 
the  country,  plus  aliout  7  to  •"..000  rciail 
sales  people.  To  do  this  they  sup|ilicil 
each  of  their  local  representatives    -  all 
uomcn     -  with  a  KAL.AKT   \  ICTOK  Moviemalic 
Repeater  projector  loaded  with  a  lOinni  sound 
print  of  the  film.  These  representatives 
.^     then  carried  the  convenient  Moviemalic  to 
I     the  store  people.  Wherever  the  liuyer. 

Klopman  jiiclnrcd  the  "Man  ^ou  (]an  Lean  On" 
in  the  UvA  selling  atrnosjihere  .  .  .  and  you 
ran  do  the  same  for  your  liusiness.  \X  ith 
ihe  .Moviemalic  youre  nol  selling  in  the 
(lark,  ^ou  can  .see  what  arouses  \*)ur  pros- 
pect"s  interest  .  .  .  then  clinch  the  sale, 
rhal's  lieeause  the  last  lime  vou  showed  it, 
the  fdni  was  rewinding  itself  rea<l\  for 
this  lime.  Is  Klo{)inan  enthusiastic  ahout 
Moviemalic?  ^ou  het!  More  liuyers  are 
specifying  Klopman.  nol  just  any  fabric. 
How  ahout  your  produciy  ^ou  can  purchase, 
lea.se  or  lease-lo-huv  the  .Moviemalic.  Ask 
your  KAl.ART  \  ICTOR  dealer  or  write: 


^ 


-U 
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MOVIEMAIIC  70-1600    ARC  KAIABT     SOUNOSTRIP 

hirsl  titul  I  ortffntsl  hi   \<^inni   Motion  Pirture  Eqitipinput 

VICTOR  ANIMATOGRAPH  CORPORATION,  a  division  of  kaiart 

Department  30T,  Plainville,  Connecticui 
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ANOTHER  FIRST  FROM  CFI.  the  lab  that  pioneered 
A  &  B  printing  of  35mm  Color  Positive 


TRIPLE 
THREAD 

It's  new.  Our  unique  machine  that 
prints  all  three  at  one  time :  A  &  B 
color  negative  rolls  plus  sound 
track.  All  run  through  together.  All 
handled  just  once.  Result:  laps 
and  fades  of  variable  length  without 
costly  dupe  negatives . . .  prime 
quality  throughout . . .  faster  service 
for  our  customers.  You  can't 
find  it  elsewhere.  Only  CFI  has  it. 

Our  special  thanks  to  Bell  and  Howell 
for  the  lamphouse-  reader-fade 
system  used  on  this  printer. 


CONSOLIDATED         FILM  INDUSTRIES 

959  SEWARD  STREET  •  HOLL'TWOOD,  CALIFORNIA  90038  /  Hollywood  2-0881  •  area  code  213  •  HOIIywood  9-1441 


"Manager  hauled"  Lale»l 
from    Houniltahle   Filing 

<■■:  A  new  film  useful  in  man- 
agement development  pro- 
grams has  been  announced  bv 
Roundtable  Films.  The  new 
16mm  sound  motion  picture. 
Manager  Waiued,  explores 
questions  of  concern  to  execu- 
tives concerned  with  the  se- 
lection of  supervisors  and  ex- 
ecutives and  their  upgrading. 

Why  do  men  of  real  ability 
often  fail  to  make  the  grade 
as  managers? 

How  does  a  man  come  to 
"feel"  like  a  manager;  want 
to  become  one'? 

How  much  responsibility 
does  a  man  have  for  the  de- 
velopment of  his  replacement? 

These  are  the  kinds  of 
questions  which  groups  will 
be  discussing  after  seeing  this 
2y-minute  film.  Mcnuiger 
M'anieil  is  based  on  the  ob- 
servation that  knowledge  and 
skill  alone  do  not  make  a 
manager. 

Technical  advisor  R.  H. 
Hamstra  notes  that  the  feel- 
ings and  atiiiitdes  a  manager 
has  about  himself  are  of  equal 
importance.  Thus,  the  film  is 
concerned  with  the  psycho- 
logical aspects  of  managerial 
development. 

The  film's  story  line  takes 
up  the  ""case"  of  Mark  Elli- 
ott, a  hard-driving  middle- 
management  executive.  His 
opportunity  for  promotion 
quickly  dissolves  when  it  be- 
comes apparent  that  Craig 
.Adams,  whom  Mark  had  been 
training  as  his  replacement, 
isn't  ready  to  step  into  Mark's 
job.  While  giving  "lip  service" 
to  the  aims  of  management 
development,  Mark  Elliott 
has  never  allowed  Craig  to 
develop  his  own  judgment 
and   decision-making  ability. 

Mark  learns  these  lessons 
before  the  end  of  the  film.  In- 
formation regarding  rental  or 
purchase  of  Mcinuger  Wauled 
is  available  from  Roundtable 
Films.  Inc..  275  S.  Beverly 
Drive.  Beverly  Hills.  Calif. 
90212.  '  S' 

Hi  *  * 

CINE  Seletts  Best  Pieliires 
for    the    Overseas    Festivals 

'c  The  Council  on  Interna- 
tional Non-Theatrical  Events 
(CINE)  is  completing  selec- 
tion of  entries  to  represent  the 
United  States  at  various  over- 
seas film  festivals.  A  full  re- 
port coming  next  month!     ^ 
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FLORMAN  &  BABB,  INC. 


\ 


Sfc'u*Mc-de  UJmJ^  Cutest  RLt  MobiM 


The  combination  of  these  two  familiar  and  respected  insignia  is  announced  with  pleasure. 
As  one  organization  we  are  dedicated  to  serving  the  world's  finest  film  makers  better  than  ever. 


Branch : 

51  East  10th  Ave., 

Hialeah,  Florida 


F&B/CECO 


N 


ARTHIIR  FLORMAN.  President 
315  WEST  43rd  STREET,  NEW  YORK  36,  NEW  YORK 

JUdson    6-1420 


Cable  Address: 
CINEQUIP 
TWX:  01-25497 
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WHAT 
FOULS-UP 
COMPANY 
GET-AHEAD? 


along  production  lines 


How  the  policies  of  management 
are  relayed  to  men  can  make  the 
difference  between  company  get- 
atiead   and   company   stand-still. 

"Handling  Grievances" 

is  a  sound  filmstrip  designed  for  the 
Supervisor — key  man  to  explain 
and  clarify  company  policies. 

In  this  filmstrip  he  sees  conditions 
which  breed  grievances  and  slow- 
downs; and  what  can  be  done  to 
avoid,  or  correct  them.  Basic  prin- 
ciples of  behavior  are  pictured 
realistically,  to  promote  a  spirit  of 
willing  cooperation  Through  better 
human  relations. 

One  of  a  series  of  eight  subjects: 

"SUPERVISOR  TRAINING 
ON  HUMAN  RELATIONS" 

designed  to  enrich  Supervisor  skills 
for  Company  progress,  valuable  to 
every  type   of   business. 

Write  today  for  preview  details 


Guhhci  FILM  Mhsihs 

ROCKET 


INC 

PICTURES 

6108   Santa  Monica   Boulevard 
Hollywood  38,  California 


Technicolor  Plans  to  Acquire 
Shares  of  (^oinpaiiy  in  Enn:lan<l 

w  Technicolor  Corporiition  of 
America,  a  wholly-owned  subsidi- 
ary of  Technicolor  Inc..  plans  to 
acquire  the  issued  stock  of  Tech- 
nicolor, Ltd.,  London,  England 
(approximately  49  per  cent)  not 
already  held  by  the  American 
firm.  Technicolor  already  owns 
appro.ximately  5 1  per  cent  of  the 
English  firm  (1,581.496  shares) 
with  the  publicly-held  slock  of 
Technicolor.  Ltd.  amounting  to 
appro.ximately  1.540.304  shares 
or  49  per  cent.  The  purchase  price 
for  the  acquisition  is  close  to  $4,- 
500.000  at  the  price  of  21  shil- 
lings in  cash  for  each  stock  unit. 

Commenting  on  the  planned 
full  acquisition  of  Technicolor, 
Ltd.,  board  chairman  Patrick  J. 
Frawley,  Jr.  said,  "This  move  is 
in  line  with  the  management's 
confidence  in  the  continued 
growth  and  expansion  of  the  mo- 
tion picture  industry  and  in  the 
increased  use  of  color  for  produc- 
tions." 

The  consolidation  will  make 
possible  full  integration  of  the 
overseas  operations  as  well  as  im- 
proving research  and  production 
facilities.  !S' 

^:  *  * 

Screen  Directors  IntT  Giiihl 
.Members  Reject  Merger  Terms 

I'c  Members  of  the  Screen  Direc- 
tors International  Guild,  who  are 
located  mostly  in  New  York  and 
Chicago,  have  turned  down  mer- 
ger terms  proposed  by  the  Direc- 
tors Guild  of  America,  Hollywood. 
Of  the  510  members  eligible  to 
vote.  198  voted  to  accept  the  mer- 
ger proposal,  but  this  fell  far  short 
of  the  required  simple  majority,  g" 
*        *       * 

Changes   in   Life   of   Salesman 
Shown  in  IBIM-Fortune  Film 

-v  The  life  of  the  salesman  — 
and  how  much  it  has  changed  in 
recent  years  —  is  the  theme  of  a 
new  documentary  film  on  selling 
recently  completed  by  Fortune 
Films  in  cooperation  with  IBM 
and  the  producer.  Dynamic  Films. 

The  film  had  its  premiere 
showing  at  the  April  21  luncheon 
meeting  of  the  Sales  Executive 
Club  of  New  York,  held  at  the 
Roosevelt  Hotel.  It  was  introduced 
by  H.  Wisner  Miller,  Jr.,  IBM 
vice-president  and  head  of  that 
company's  Real  Estate  and  Con- 
struction Division. 

Developed  under  the  supervi- 
sion of  the  editors  of  Fortune, 


the  film  takes  its  theme  from  one 
of  that  magazine's  articles,  "The 
Salesman  Isn't  Dead  —  He's  Dif- 
ferent!" by  Carl  Rieser.  It  traces 
the  ahered  status  and  methods 
of  today's  salesman. 

As  Fortune  noted,  "the  old 
time  drummer  has  been  replaced 
by  a  new  kmd  of  salesman.  He 
doesn't  sell  the  product,  he  sells 
service.  He  knows  the  customer's 
business  almost  as  well  as  his 
own.  He  is  a  trouble-shooter,  mar- 
keting expert  and  executive  all  in 
one."' 

The  film  also  places  heavy  em- 
phasis on  the  changes  in  the  selling 
job  which  have  come  about 
through  U.S.  industry's  growing 
reliance  on  the  "total  marketing 
concept."  21 -minute  black  &  white 
sound  prints  are  being  made  avail- 
able on  a  free  loan  basis  to  busi- 
ness firms,  trade  groups  and  col-  i 
leaes,  throueh  Fortune  Films, 
Inc.  ^  y' 

.Announce  Winning  Names  for 
"Ideal"  Cast,  Production  Crew 

.'  That  contest,  naming  the 
"ideal"  cast  and  production  crew 
for  your  next  business  film,  has 
been  concluded  by  MPO's  spritely 
house  publication.  The  Screening 
Room. 

Readers  of  Business  Screen 
who  entered  (we  told  you  about  it 
last  fall )  can  rest  easy  —  you 
won!  It  was  so  close  that  all  con- 
testants were  proclaimed  winners 
and  will  soon  be  hearing  from  the 
editor.  (Not  us,  them.)  There's 
something  for  everybody  who  com- 
peted but  first  prize  is  a  new 
.Audio-Fidelity  record  titled  Fast, 
Fast,  Fast  Relief  jroin  Television 
Commercials. 

And  here's  the  perfect  cast  and 
crew  as  selected  by  a  hundred  or 
more  of  MPO  friends  and  clients: 
Count    d'Overtyme,    Producer 
Marcus    Feate,    Director 
Hi  Keigh.  Director  of  Photogra- 
phy 
B.   N.   See,   Camera  Operator 
Morrie   Ziduals.    Male   Star 
Dolly    Inn.    Female    Star 
Lotta   Slugs.    Editor 
.■Anna   Mae  Shun.  Graphic  De- 
signer 
Swish  Pann,  Choreographer 
Les    Kleevage,    Wardrobe    De- 
signer 
Wilde  Trak,  Sound  Engineer 
Ty  Doff,  Grip 

Wynn   D.  Noyes,  Boom   Oper- 
ator 
Alec  Trision,  Head  Gaffer;  and 
Faye  Doute,  Hand  Model       l' 


Quality-Bilt 

Film  Shipping  Cases 

•  Best  quality  domestic  fibre 

•  Heavy  steel  corners  for 
added  protection 

•  Durable   1"  web  straps 

•  Large  address  card  holder 
with  positive  retainer  spring 

t    Sizes  from  400'  to  2000' 

OTHER    "Qt!ALITV-BILT"    ITEMS: 

Salon  Print  Shipping  Cases 

Sound  Slidefilm  Shipping  Cases 
(for  Transcriptions  &  Filmstrips) 

2"  X  2"  Glass  Slide  Cases 

Filmstrip  Shipping  Cases  (hold  up 
to  6  strips  plus  scripts) 

W'rile  direct  to 

riijiiiifjiti/rer  for  catalog 

WM.  SCHUESSLEH 

361  W.  Superior  St.,  Chicago  10,  III. 


LAB  SPECIALISTS 

SINCE  1936 

8mm  SILENT 
16mm  SILENT -SOUND 

BtACK  &  WHITE  PRINTS  ONU 

Thof   means: 

SPECIAL  SKILLS   .    ,    , 

SPECIAL  CARE   .   ,   . 

PIUS 

ESPECIALLY  FAST  SERVICE 

and 

ESPECIALLY  "GOOD"  PRICES 

on 

QUANTITY  WORK 

Try   us 

MODERN  MOVIES,  INC. 

832  Cole  •  Hollywood  38,  Colif. 
Hollywood  4-7J93 
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people  are 
talKin 


ABOUT  THE  1963  WORLD'S  LEADING  AWARD  WINNER  IN  THE  NON-THEATRICAL  FIELD 

According  to  John  Flory,  Past  I'lwidcnt  oj  CINE  [Council  on  International  Nontheatrical  Events,  Washington.  D.  C), 
the  organization  selected  eighty  Golden  Eagle  Award  Winners  from  254  entries.  72  of  the  Golden  Eagle  winners  were 
entered  in  competition  with  foreign  producers  at  International  Festivals  in  Edinburgh.  Cannes.  Venice,  Berlin.  Padua. 
Vicema,  and  Tokyo,  to  name  a  few.  A  Sutherland  Educational  film.  MUSIC.  THE  EXPRESSIVE  LANGUAGE, 
received  more  top  awards  than  any  non-theatrical  film  produced  in  196:i: 

1.  GOLDEN  EAGLE  AWARD.  2.  AWARD  OF  MERIT,  Edinburgh  Festival. 

3.  PTRST  PRIZE  for  "education  of  tfie  very  young,"  14th  International  Exhibition  of  Documentary 
Films,  Venice.  Italy. 

4.  FIRST  PRIZE  for  films  for  ijrimary  grades  at  the  F'irst  International  Educational  Film  Festival, 
Vicenza,  Italy. 

At  the  Second  International  Festival  for  Scientific  Films,  University  of  Brussels,  Belgium,  three  of  our  chemistry 
films  won  FIRST  PRIZE  FOR  CHEMISTRY  and  FIRST  PRIZE  FOR  BEST  TEACIJNG  FILMS  at  the 
college  and  secondary  levels. 

In  the  1963  film  competition  of  the  National  Committee  on  Films  for  Safety,  SAFE  HANDLING  OF  LIGHT 
ENDS,  written  and  produced  for  the  Petroleum  Chemical  Division  of  Du  Pont,  won  an  award  for  excellence,  and 
FIRST  PRIZE  for  employee  training  films  at  the  National  Visual  Presentation  Association  "Day  of  Visuals." 

So— whenjowVe  talking  about  making  a  film,  don't  forget  to  talk  with 


M^\vli(4jm 


201   NORTH   OCCIDENTAL  BOULEVARD 
LOS   ANGELES,   CALIFORNIA   90026 
TELEPHONE:  (213)  388-5121 


PRODUCTIONS,  INC 


HANNA-BARBERA 
MAKES 


BUSINESS 
FILMS 


In  our  first  year  as  producers  of  Business  Films  we  produced; 
THE  STORY  OF  DR. LISTER.  All  live-action  Technicolor  featurette 
for  Warner-Lambert  Pharmaceutical  Company. 

HERE  COMES  A  STAR.  Combination  live-action  and  animation  film 
for  Ideal  Toy  Company. 

MR.  LEAF.  All-animation  featurette  for  the  National  Association  Of 
Tobacco  Distributors. 

OF  MUTUAL  INTEREST.  All  live-action  film  for  Investment  Company 

Institute. 

HANNA-BARBERA  ,  creators  of  Yogi  Bear,  Huckleberry  Hound 

and  the  Flmtstones  is  now  staffed  to  produce    LIVE  ACTION  Ol" 

ANIMATION  films  for  industry. 

You'll  find  H-B's  contribution  to  educational,  training,  public  relations 
and  industrial  films  an  experienced  and  imaginative  approach. 

HANNA-BARBERA  INDUSTRIALS 

oooooooooooooooooooooooooooooooo  IN  HOLLYWOOD: 

ARTHUR  PIERSON. 

in  charge  of  production. 

34-00  Cahuenga  Blvd. 

Hollywood  2e.  California 

MID>VEST  AREA:  KEN  DRAKE. 

Vice  Pres-  in  Chg,  of  Sales. 

Suite  3728.  One  East  Wacher  Dr. 

Chicago  1,  Phone:  SSY-ITAO 


Slurgis-Granl  Productions  Ha: 
Lenses   196t   Film   in    lioslon 

On  rgis-Gra.vt  Productions, 
*^  Inc.,  marks  its  15th  Anniver- 
sary this  month  with  almost  no 
time  out  for  celebration,  thanks 
to  a  record  number  of  sponsored 
projects  pressing  toward  deadlines. 

One  of  these  productions,  a 
soon-to-be-released  teaching  film 
for  diabetics,  represents  a  vivid 
coincidence  in  the  career  of  War- 
ren Sturgis.  President  and  Execu- 
tive producer  of  Sturgis-Grant. 
Entitled  Diabetes  —  What  You 
Don' I  Know  Can  Hurt  You,  the 
new  film  is  sponsored  by  Ames 
Company.  Inc..  makers  of  pharma- 
ceutical products,  and  was  recently 
shot  at  the  New  England  Deacon- 
ess Hospital  and  the  Joslin  Clinic 
in  Boston. 

Interestingly,  the  very  first  pro- 
fessional film  by  Warren  Sturgis 
was  also  photographed  at  the  Dea- 
coness Hospital,  in  collaboration 
with  the  late  Dr.  Joslin.  Produced 
in  1938,  it  covered  identically  the 
same  subject,  being  entitled  The 
Education  of  Diabetic  Patients. 
For  this  400-foot  16mm  film  Mr. 
Sturgis  billed  and  received  the 
sum  of  $75. 

Between  that  early  b/w  picture, 
subsidized  by  a  prominent  life  in- 
surance company,  and  the  new 
color  film  which  will  be  launched 
by  Ames  with  a  full-scale,  nation- 
wide, promotional  program,  Mr. 
Sturgis  has  been  responsible  for 
literally  hundreds  of  medical,  sci- 
entific and  industrial  films,  the 
majority  of  which  he  has  either 
written,  directed,  or  produced 
with  a  closely-knit  statf  assembled 
over  the  years  at  the  Sturgis- 
Grant  studios  in  New  York. 

In  various  stages  of  completion 
on  the  Sturgis-Grant  schedule  are: 
Modern  Obstetrics:  Normal  De- 
livery (Ortho  Pharmaceutical 
Company  for  the  American  Medi- 
cal Association  and  the  American 
College  of  Obstetricians  and  Gyn- 
ecologists). The  Emergency  De- 
partment (for  the  American  Col- 
lege  of   Surgeons),   Dynamics  of 


s  15th  B!rl)i(la>   This  Month; 
Hospital  Vi  here  It  .411  Began 

Dental  Caries  (for  Procter  &  Gam- 
ble, through  L.  W.  Frohlich  & 
Co.),  The  Administration  of  Pen- 
thrane  (for  Abbott  Laboratories), 
and  Pre-and  Post-Operative  Care 
(for  Winthrop  Laboratories),  g- 
*       *       * 

MPO  to  Exhihil  Fine  Arts 
of  N.  Y.  .Vdverlising  People 

--,•  Believing  that  not  all  the  artists 
in  the  advertising  business  are  em- 
ployed in  art  departments.  ,\lPO 
Videotronics,  Inc..  will  sponsor  a 
fine  arts  show  which  will  feature 
paintings  and  sculpture  produced 
by  people  working  in  any  capacity 
in  the  advertising  business. 

Copy  writers,  account  executives 
and  supervisors,  agency  producers, 
as  well  as  art  directors,  are  invited 
to  submit  their  creative  work  for 
the  show,  which  will  be  held  from 
May  13  to  20,  1964,  at  the  MPO 
studios  at  22  East  44th  Street. 
New  York. 

A  jury  consisting  of  three  well- 
known  personalities  in  the  art 
world  will  award  prizes  for  both 
paintings  and  sculpture.  Serving 
on  the  jury  will  be  Dore  Ashton, 
teacher  and  art  critic  of  Arts  and 
Architecture.  Anthony  Bower, 
managing  editor  of  Art  in  America 
magazine,  and  Peter  Selz.  Curator 
of  Paintings  and  Sculpture  Exhibi- 
tions of  the  Museum  of  Modern 
Art. 

Eligibility  requirements  state 
that  original  paintings  and  sculp- 
ture, in  any  medium,  may  be  en- 
tered, providing  they  were  com- 
pleted after  Jan.  1,  1959.  The 
artists  must  be  associated  with 
the  advertising  industry,  although 
they  need  not  be  employed  by  an 
agency.  Submissions  may  be  made 
by  anyone  who  works  for  an 
agency  or  advertiser,  regardless  of 
the  job  they  are  working  at. 

Further  Information  regarding 
exhibiting  may  be  obtained  from 
Shirley  Rothenberg,  Director  of 
Special  Events  at  MPO;  call  her 
at  TN  7-8200  In  Manhattan.      9' 


Your  Best  '2  Buy 

FilMagic  Silicone  Cloth 


CLEANING,  PROTEOING  FILM,  RECORDS.  LENSES 


i^ 


■  Cures  "Greenness"  at  once 

•  Scratch  proofs.  Age-proofs! 

•  Makes  films  show  brighter,  longer 
Hti.)  r-iDDtd  fisardeiie  FtlHi^ic  Cloth 

■  :  c!o_b'e!!  -raDPfil.  iiM'  tifi"  'n  Bo'i  s!ora;e  bag. 

WASHABLE,  long  lasting.  Buj  from  jrour  dealer  or  send 
S200  for  prompt  postpaid  U  S  A.  Delivery  GUARANTEED 

FilMagic/THE  distributors  group,  inc. 
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4  reasons  why  more  film  sponsors  are  using 
United's  custom  distribution  service 


How  the  vast  resources  of  United  World  Films,  Inc.-  an  affiliate  of 
the  only  major  Hollywood  company  in  the  sponsored  film  distribution  field- 
make  possible  a  program  individually  keyed  to  your  marketing  and  public  relations  strategy 


1. 

Greater  access  to  prime  16mm  audiences 

As  the  only  company  in  ihc  spon- 
sored film  Iicid  covering  every  phase 
of  I6mm  distribution.  United  is 
constantly  adding  newer  and  fresher 
audiences  to  its  lists.  An  Educa- 
tional Films  Division  provides  films 
for  thousands  of  classrooms;  a  Re- 
ligious Films  Division  services 
churches  of  every  denomination;  the 
Entertainment  Division  circulates 
over  1.200  ditrerenl  feature  films  in 
16mm.  These  audiences  are  auto- 
matically contacted  by  United  for 
showings  of  sponsored  films,  afford- 
ing clients  a  bonus  circulation  other- 
wise unobtainable. 


HL^. 


•—^^tfbmJlBi 


^ 


United  has  been  able  to  deliver  up 
to  40C;  more  telecasts  than  any 
other  film  distributor  — a(  a  net 
savint;  in  unit  costs.  Direct-mail 
and  personal  contact  helps  sustain 
this  lead.  In  addition,  United's 


News  Parade  service  can  now  pro- 
vide all  essential  services  needed 
to  interpret  your  public  relations 
story  for  news  use  and  to  obtain 
its  release  on  regular  television 
news  programs. 


More  extensive  35mm  theatrical  coverage 
with  more  first-run  showings 


Utilizing  the  experience  and  thea- 
tre contacts  of  its  parent  company. 
Universal  Pictures,  United  World 
Films,  Inc.  is  uniquely  equipped  to 
supply  greater  e.xposure  in  35mm 
theatres.  Clients  benefit  from  over 
a  half-century  of  cinema  "know 
how"  and  close  personal  ties  with 
motion  picture  theatre  operators. 
Mass  audiences  can  be  reached 
with  the  highest  degree  of  econo- 
my in  print  and  distribution  costs. 


tBlt 


2. 

More  extensive  television  coverage 


4. 

Finer  handling  and  service  for  United 
and  "sponsor-generated"  bookings 


With  a  nationwide  network  of  43  distri- 
bution libraries  — 17  more  than  its  closest 
competitor— United  assures  clients  the  fast- 
est movement  of  prints  to  audiences  plus 
a  larger  circulation  with  fewer  prints. 
United's  quality  control  system,  one  of  the 
most  comprehensive  in  the  industry,  pro- 
vides the  finest  professional  care  of  prints, 
including  electronic  inspection  and  their 
cleaning  and  care  before  shipment. 


In  case  after  case.  United's  custom  distribution,  working  as  an  integral  part  of 
marketing  and  public  relations  strategy,  has  more  than  fulfilled  the  require- 
ments and  expectations  of  film  sponsors  .  .  .  delivering  more  bookings  at  costs 
substantially  lower  than  the  industry  average. 

Judge  for  yourself  what  United  can  do  for  your  films.  The  full  details  on 
custom  distribution  are  contained  in  a  handsome,  illustrated  report  entitled. 
How  United's  Custom  Film  Distribution  Can  Improve  Your  Public  Relations 
Program.  It's  yours  for  the  asking.  Just  phone  or  mail  the  coupon  below.. .today. 


UWFfE^ 


UNITED  WORLD  FILMS,  INC. 


A  Subsidiary  of  Universal  Pictures  Company,  Inc. 
MIN  OFFICE:  221  PARK  AVENUE  SOUTH  •  NEW  YORK,  N.  Y.  10003  •  (212)  SPring  7-6600 


Write  today 

for  this 

Revealing 

Report: 

How  United's 

Custom  Film 

Distribution 

Can  Improve  Your 

Public  Relations 

Program 

UNITED  WORLD  FILMS.  INC.  Dept.  101 

221  PARK  AVENUE  SOUTH  •  NEW  YORK,  N.  Y.  10003 

riciisc    send    mc.    without    obligation,    your    recent    report    cnlitlcd. 
//"H-  L'niu-il\  Cmtom  Film  Distribution  Can  Improve  Your  Pithlic 
Rilolion'i  ProKrain. 

riTi  F 
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14EW  COURIER 


«<llV      1\V'^  .       „_^ith  battery-powered  convenience 

\W^  ...  story  ony-*^-^  ^      -^ 


^'  Introducing  the  first  major  break-through  in  AV  sales  tools 
in  30  years ...  the  LaBelle  COURIER  '''  Now  you  can  tell  your 
story  anywhere  because  the  COURIER  requires  NO  PLUGS, 
NO  CORDS,  NO  OUTLETS  '=  Simply  turn  a  button  for  instant 
showing  of  your  synchronized  sight  and  sound  sales  story 
"^^  Battery-powered,  lightweight,  the  COURIER  is  truly  portable 


THINK  OF  IT!  No  desks  to  move  to  reach 
electrical  outlets,  no  need  for  long  exten- 
sion cords,  no  setting-up  of  screens  or 
speakers.  There  is  nothing  to  interfere  with 
your  presentation.  Just  make  your  intro- 
duction, turn  a  button,  and  the  COURIER 
goes  to  work  instantly.  Program  stops  auto- 
matically and  is  ready  to  repeat.  Battery-pak 
delivers  more  than  10  average  showings 
per  day.  Re-charge  at  night  or  operate  di- 
rectly on  AC  current.  "Snap-In/Snap-Out" 
loading  of  tape  cartridge  and  film  magazine 


(35mm,  single-frame)  for  easiest  program 
change.  And  the  COURIER  weighs  only  15 
pounds!  Discover  for  yourself  how  the 
COURIER  helps  make  the  most  efficient 
and  effective  use  of  selling  time. 

For  complete  information  or  a  free  demon- 
stration, write  or  call: 

La  Belle  Industries,  Inc. 

502  South  Worthington  Street 
OCONOMOWOC  •  WISCONSIN   53066 


Steel    Finn    Slums   Fast 
F'rt'i^hl    Maiiilliii^    Melluiil 

',  Market  development  staff 
men  of  the  United  States  Steel 
Corporation  are  bringing 
transportation  executives  and 
other  business  men  concerned 
with  greater  efficiency  in 
freight  handling  the  story  of 
a  fast,  new  method  of  con- 
tainerized shipment  via  a 
short  but  effective  color  mo- 
tion picture.  A  Trunsfer  Con- 
cept for  Freight  Coiuainers. 
This  9'/2 -minute  sound  tilm 
features  an  operating  model 
which  shows  how  standarized 
freight  containers  may  be 
transferred  to  or  from  mov- 
ing rail  cars  and  trucks  by 
means  of  overhead  tracks.  For 
high  density  traffic  points,  the 
system  can  load  or  unload 
carload  lots  or  an  entire  train 
while  it  passes  the  terminal  at 
a  speed  of  five  miles  per  hour. 
The  operating  model  could 
not  be  brought  to  important 
executive  audiences  but  the 
film,  produced  by  The  Jam 
Handy  Organization,  has 
proved  a  highly-effective  tool 
for  this  top-level  audience 
presentation.  ^ 

*        *        * 

\^  hat's   So   Funny  Almut 
All  Those  Lost  Sales? 

ir  The  Mareniont  Corpora- 
tion, a  leading  supplier  of  au- 
tomotive accessories,  is  again 
using  the  film  medium  to  help 
improve  service  station  sales 
opportunities. 

In  a  light-hearted  15-min- 
ute  color  film,  starring  the 
venerable  Buster  Keaton,  sta- 
tion owners  are  shown  how 
the  "funny"  situations  can 
turn  out  like  the  film's  title, 
There's  No  Business  Like  No 
Business.  Keaton  takes  sales 
"prat  falls"  on  such  oppor- 
tunities as  a  car  that  literally 
rocks  like  a  teeter  totter  due 
to  worn  shock  absorbers, 
misses  a  muffler  sale  that 
falls  at  his  feet  as  he  pumps 
gas.  and  fails  to  see  a  car 
that  overshoots  the  service 
lane  because  of  faulty  brakes. 

But  Buster  is  content  to  sell 
gas.  even  to  the  point  of  re- 
moving a  slight  overfill  with 
a  suction  bulb.  Through 
these  humorous  sight  gags 
emerges  the  serious  conclu- 
sion —  that  sales  opportuni- 
ties cannot  be  laughed  away. 
When  Keaton  comes  to  this 
realization,  business  picks  up. 
Interlock,  Inc.  produced.     H" 
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LOCKHEED  CINEMATOGRAPHER    PREPARES  FOR  FILMING  AS  STAR  POSES  PATIENTLY 


ARRIFLEX  eavesdrops  on  porpoise 
conversations  for  Lockheed-California 


A  study  project  on  marine  mammal  acoustics  — bearing  on 
underwater  noise  and  anti-submarine  warfare— was  completed 
in  record  time  for  the  Lockheed-California  Company  with  the 
use  of  Arriflex  equipment.  Executed  under  U.S.  Navy  contract, 
the  experiments  were  conducted  by  Lockheed's  bio-acoustics 
research  organization,  in  co-operation  with  the  curator  of 
Marineland  of  the  Pacific,  whose  porpoise  training  tank  at 
Palos  Verdes,  California  was  the  site  of  the  research. 

Arriflex  equipment  was  used  throughout  the  program,  as 
quick  set-up  time  and  long  film  runs  were  basic  requirements. 


Many  scenes  were  shot  at  lower-level  viewing  ports  under 
adverse  lighting  and  confined  conditions.  When  sync  sound 
coverage  of  the  porpoises  was  required,  the  Arriflex  sync 
generator  system  performed  perfectly.  The  project  was  com- 
pleted in  record  time,  and  the  finished  picture  is  providing 
much  insight  into  the  behavior,  conversational  sounds  and 
echo  location  capabilities  of  the  tursiops  truncatus  porpoise. 
Whether  filming  porpoises  or  people,  missiles  or  microbes 
...you  can  rely  on  the  versatile  adaptability  of  Arriflex!  Try 
it  on  your  next  assignment  and  see  for  yourself! 


From  the  microscope  to  the  missile  range...  from  spot  locations 
to  sound  stages ...  Arriflex  professional  motion  picture  cameras 
are  the  dominant  choice  of  filmmakers  in  science,  industry,  and 
entertainment.  They're  lightweight,  rugged,  tremendously  versa- 
tile —  uniquely  suited  to  a  range  of  applications  virtually  without 
limits.  Here  are  some  of  the  features  that  give  Arriflex  cameras 
their  remarkable  capabilities: 

•  MIRROR-SHUTTER  REFLEX  VIEWFINDER  •  REGISTRATION- 
PIN  FILM  MOVEIVIENT  •  21' -DIVERGENCE  3-LENS  TURRET  • 
CONTOUR  HAND  GRIP  •  FRAMES-PER-SECOND  TACHOMETER 

•  COMPLETE  ACCESSORY  SYSTEM  .  .  .  lenses,  standard  and 
special-purpose  electric  drives,  power  .supplies,  time-lapse  equip- 
ment, film  magazines,  sound  blimps,  tripods. 


WRITE  FOR  NEW  CATALOG. 


^EKDFld^ 


*YOU  ARE  INVITED  to  send  us  a  description  of  your  special  use  of  Arriflex  equipment. 


CORPORATION 
OF       AMERICA 


257  PARK  AVENUE  SOUTH,  NEW  YORK,  N.  Y.  10010 
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NEW  LIGHTS 
CUT  COSTS! 


ColoiTian's  new  lightwcii^lit.  professional 
quartz-iodine  lights  ticlp  yon  slash  produc- 
tion costs  down  to  the  bone.  No  generators. 
No  cable-stringing.  Just  plug  into  12Q-volt 
AC/DC  line  current,  and  turn  on.  ColorTran's 
exclusive  ultra-long  life  quartz  lamps  main- 
tain constant  intensities  and  color  tempera- 
ture .  .  .  give  up  to  8  times  longer  life  .  .  . 
drastically  lower  operating  and  replacement 
costs.  Ami  there's  a  ColorTran  quartz  light 
and  lamp  to  meet  your  every  need! 

MINI-LITE:  First  quartz  light  that  barndoors 
4  ways.  Only  1!  i  lbs.,  only  2"  deep.  Ideal 
for  fill   lighting. 

BACK-LITE:  World's  first  portable  backlight. 
Fantastic-  coverage.  Weighs  only  1%  lbs., 
stands  onl\'  5"  high,  covers  area  17'x29',  at 
10'. 

FOCUSING  QUARTZ  LIGHT:  First  fully  fo- 
cusing, xarialilc  licain  ([iiartz  light.  Outper- 
forms standard  studio  2K,  using  IK  lamp. 

QUARTZ-KING  DUAL-1000:  Equals  5K  of 
studio  liglit,  iisinu  Ik  lamp.  Provides  wide 
and  medium  flood  in  single  housing.  Weighs 
onl\    IS  oz. 

QUARTZ-KING    500    (with    B5-32):    Pro 

duces  wide,  smooth  light  .  .  .  and  a  full  500 
hours  of  life.  Outperforms  two  1000  watt 
scoops.  Only  21  oz. 

HI-SPOT:  Produces  over  1,500,000  center- 
beam  candlepower  using  lOOOW  PAR  64 
cpiartz  lamp.  Weighs  only  TVz  lbs.,  draws 
onh'  8.3  amps.  Ideal  for  long  throws. 

CYC-STRIPS:  For  high  intensity,  even  light- 
ing of  large  areas,  high  backdrops,  cyclo- 
ramas. 


Plus  a  full  line  of  ultra-long  life  quartz- 
iodine  lamps;  lightueight  and  heavy- 
duty  Light  Stands,  portable  Electronic 
Dimmers  and  Remote  Controls 


ColorTran  Industries 
630  So.  Flower  St.,  Burbank,  Calif. 


[screen  international] 

European  Editor  Robinson  P.  Rigg  Reports  News  of  Sponsored  Films  Abroad 


Tnvitations  Are  Out  To  16  countries  to 
■*■  enter  films  in  the  Fifth  International  In- 
dustrial Film  Festival  to  be  held  in  London  this 
year  (November  2nd  through  the  6th).  Festival 
organizer  Michael  Shersby  and  the  sponsoring 
host,  the  British  Industrial  Film  Association, 
e.xpect  that  over  l.'iO  outstanding  pictures  from 
industry  in  Europe  and  the  United  States  will 
be  screened  during  that  week. 

Said  Shersby;  "We  are  making  plans  to 
ensure  that  our  overseas  colleagues  will  feel 
at  home  in  London  in  November  and  there  are 
plans  for  a  number  of  receptions  and  visits  so 
that  these  visiting  guests  can  meet  with  Britain's 
top  businessmen  and  a-v  specialists.  The  Fes- 
tival is  being  held  in  Shell  International's  new 
cinema.  Hotel  accommodations  have  been  ar- 
ranged at  the  Strand  Palace  —  in  the  heart 
of  the  historic  city. 

Special  hospitality  programs  are  being 
worked  out  for  delegate's  wives  —  fashion 
parades,  visits  and  discussions  with  well-known 
personalities.  Sizeable  delegations  representing 
both  sponsors  and  film  producers  are  expected 
from  the  U.  S.  and  Canada. 

A  delegate  "package  tour"  including  attend- 
ance throughout  the  Festival  week  and  a-v 
study  visits  in  London  and  Paris,  France,  is 
being  arranged  by  the  host  group.  Pan  Amer- 
ican Airways  and  the  Thomas  Cook  travel 
agency.  This  is  expected  to  provide  a  14-day 
round  trip  from  New  York  or  Chicago  to 
London  at  a  cost  of  $450.00,  including  hotel 
accommodations.  An  additional  four  days  in 
Paris  will  add  $50,  also  including  hotel.       U' 

Sound  Services'  Audience  is  Five  Million; 
Ford  Film  Manager  Comments  on  Experience 

y?  Eric  Morden,  Joint  Managing  Director, 
Sound  Services  Limited,  one  of  Britain's  largest 
sponsored  film  libraries,  recently  reported  that 
he  is  posting  over  1,200  films  a  day  to  bor- 
rowers in  Britain  and  that  his  annual  audience 
includes  over  five  million  people  in  lt)0,000 
audience  groups. 

Speaking  in  London,  Morden  recalled  that 
in  1947.  the  library  had  five  clients  —  the 
present  count  is  237  —  and  today  these  spon- 
sors have  13  million  feet  of  film  in  circulation. 
Discussing  the  library  from  a  sponsor's  view- 
point, Norman  Vigars.  Film  and  TV  Manager, 
Ford  Motor  Company  of  Great  Britain,  said 
that  his  company  had  used  Sound  Services  for 
25  years  to  handle  their  free  loan  film  ship- 
ments to  schools,  clubs,  etc.  He  estimated  that 
Ford  films  were  seen  in  Britain  by  over  two 
and  one-quarter  million  people  annually.  This 
compares,  he  noted,  with  the  audience  of  380,- 
000  who  were  seeing  them  in  1958. 

\'igars  attributed  the  growth  to  active  pro- 
motion carried  out  by  the  library  and  the  de- 
posit of  large  numbers  of  prints  with  Ford 
dealers.  Holiday  camps,  ships  at  sea.  road 
shows  and  selected  theatrical  distribution. 
These  were  all  in  addition  to  direct  loans  made 
by  Sound  Services  library.  Here  are  the  figures 


for  main  audience  groups: 

School  audiences  accounted  for  39%;  adult 
clubs  and  adult  education  groups.  20% ;  indus- 
trial organizations.  14%  and  motor  sport  buffs, 
another  14%.  The  largest  increase  was  among 
women's  clubs.  He  noted: 

"Now  that  Britain  is  moving  toward  the  two- 
car  family  status,  car  buying  which  once  was 
the  sole  prerogative  of  men.  is  being  taken  over 
by  the  ladies  —  and  they  like  to  see  films  about 
cars  at  their  club  meetings.  Wo  like  to  show 
them!" 

Speaking  on  the  cost  of  distribution.  Vigars 
said  he  based  all  his  figures  of  production  and 
distribution  on  a  "cost  per  head"  basis.  He  was 
satisfied  that  free  loan  films  represent  one  of 
the  least  expensive  of  a  company's  promotional 
media  —  and  the  most  effective. 

On  theater  and  television  release  in  Britain, 
Vigars  cautioned  that,  although  two  Ford  films 
had  been  accepted  on  the  cinema  circuits,  they 
had  to  be  of  outstanding  quality,  made  in 
35mm  (or  35mni  prints  of  theater  quality).  30 
minutes  was  a  popular  length,  with  a  "stand- 
ard" being  10  minutes  for  the  usual  short 
subject  use. 

Ford  has  its  eye  on  the  third  British  TV 
channel  —  the  UHF  non-conmiercial  program 
sponsored  by  the  BBC.  "Many  of  us  are 
watching  with  interest  the  development  of 
BBC  2.  where  we  hope  the  industrial  film  may 
have  a  valid  part  to  play  in  TV." 

Groups  in  Netherlands  and  Sweden  to 
Vieic  British  Associated  Electric  Films 

"  Two  frequent  contributors  to  these  pages, 
our  correspondents  in  the  Netherlands  and 
Sweden,  have  been  appointed  distributors  of 
the  British  Associated  Electrical  Industries'  mo- 
tion pictures  in  their  respective  countries. 

Kerst  Blaauw's  Technical  Film  Centre  at 
the  Hague  will  serve  this  company  in  the 
Netherlands;  Sven  Hallonsten's  Film  Section  in 
the  Swedish  Council  for  Personnel  Administra- 
tion will  do  likewise  in  Sweden.  .A.  E.  I.  has 
associated  companies  and  agents  in  most  of  the 
world's  countries  and  the  motion  picture  pro- 
gnun  is  aimed  at  a  wide  international  audience, 
according  to  R.  H.  Veysey.  General  Manager  of 
A.E.I.'s  Publicity  Department  who  confirmed 
these  appointments. 

This  sponsor  also  plans  to  establish  libraries 
in  Norway  and  Western  Germany  during  the 
year  to  serve  audiences  in  those  countries, 
*        *        * 

Sponsored  Sex  Education  Films  Go  to 
Primary  Schools  and  to  Family  .Audiences 

:  The  London  Foundation  for  Marriage  Guid- 
ance has  released  a  sex  education  film  for 
primary  school  viewing  and  another  film  sub- 
ject —  on  family  planning  —  for  aduli  au- 
diences. 

Recognizing  the  need  for  well-balanced  and 
authoritative  instruction  on  human  sex  func- 
tions and  problems  at  junior  high  and  even 
primary  schools,  the  Foundation  has  sponsored 

(CONTINUED    ON    THE    FOLLOWING    PAGE    62) 
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BUSINESS  SCREEN  MAGAZINE 


Is  Your  Company 
Losing  Money? 

YouB  Company  is  losing  money  every 
month  that  you  don't  make  full  use 
of  a  multi-purpose  business  tool  as 
routinely  useful  as  your  telephone  or 
your  calculating  equipment. 

The  tool?  Inchistrial  motion  pictures 
—  business  films. 

Only  a  handful  of  businessmen  in  the 
U.  S.  —  this  is  literally  true  —  have  a 
real  grasp  of  how  tliey  can  solve  many 
problems,  little  as  well  as  big;  can 
help  achieve  all  manner  of  objectives, 
hard-nosed  as  well  as  institutional, 
with  enlightened  use  of  films. 

The  funny  thing  is,  you  think  you 
know  all  about  how  films  can  be  used. 
There's  the  100th  Anniversary  movie; 
there's  the  big  Corporate  Image  pic- 
ture; and,  oh  yes,  the  funny  one  with 
girls  in  it  for  the  Salesmen's  meetings. 
But  the  truth  is  —  using  business  films 
only  for  the  "glamour"  jobs  is  as 
wasteful  as  using  your  telephone  only 
to  call  Europe  ....  or  devoting  your 
whole  advertising  budget  to  institu- 
tional messages. 

Film  is  TODAY'S  way  of  passing  on 
information  —  and  of  instructing, 
training,  motivalitig,  persuading,  in- 
spiring .  .  .  often  inexpensive,  always 

;  effective.  Think  of  film  as  casually, 
as   unglamorously,    as   you    think   of 

:   print. 

I    In    the   next   five   minutes,    you    can 
set   up   a   continuing  source  of  new 
I    profit  for  your  company,  simply  by 
!    testing  your  awareness  of  the  Film- 
Tool's  direct  potential  —  by  checking 
tlie  "Uses"  listed  at  the  right. 


The  titles  illustrating  the  headings  in 
the  center  columti  are  Parthenon  pic- 
tures—produced  for  the  Sponsors  named. 


PARTHENON   PICTURES 

Cap     Palmer     Exec.     Producer 

2625  Temple  St.      •      Hollywood  26 
213-DUnkirk  5-3911 


PARTHENON  >^  PICTURES 


HOLLYWOOD 

18  JOBS  YOU  CAN  DO 
BETTER-WITH  FILM 

SALES   PROMOTION 

•son     I'HOMOTION 

"The  Case  of  the  Bewildered  Bride" 

(Carnation  Co.) 
"Happy  Holidays  .  .  .  Along  the  Potomac" 

(American  Oil) 
DIRECT  SELL 
"Communications  Services  for  ETV" 

(AT&T) 
PRODICT  DEMONSTRATION 
"Modern  Basic  Refractories"  (Kaiser) 
SALESMAN  MOTIVATE-TRAIN 
"The  File  On  Henry  Royall"  (Bank  Am.) 
"The  Hardesty  Case"  (Ford  Motor  Co.) 
"Heavy  Coing"  ( Ford  Motor  Co. ) 

CUSTOMER  GOODWILL 

"Headline  for  Harper  (Intl.  Harv.) 
FACILITIES  &  CAPABILITIES 

"Weston  Hydraulics"  (Borg/VV  Sub) 

TRAINING 

DEALER  GUIDANCE 

"Your  B-Line"  —  Stu  Erwin  (I.H.) 
IN-SERVICE  "SKILL "  TRAINING 

"iKn  Arwu;er  Vox  Linda  (.\T&T) 

"First  Impressions"  (Bank  Am.  slidefilm) 

EMPLOYEE  INFORMATION 

"Outside  That  Envelope" 

(Conn.  Gen.  Life) 

SUPERVISOR  TRAINING 

"Locked  On"  (Gen.  Dyn/Astronautics) 
POLITICAL  ACTION 

"How  Opinion  ^laker  Makes  Opinions" 
(Am.  Med.  PAC) 

EMPLOYEE  RELATIONS 

EMPLOYEE  MORALE 

"Everyhodu  Has  Two  Jobs"  (USITA) 

"May  I  Help  Your  (AT&T) 

"In  Touch  M'ith  the  Future"  (GenTel) 

NEW-EMPLOYEE  ORIENTATION 

"Elsie  &  Co."  (Borden  Co.) 

"A  Hotel  Is  Born"  (Hilton  Hotels) 

EXPLAN.\TION  OF  CHANGES 

"77iis  Is  Standard  Oil"  (Indiana) 

EMPLOYEE  RECRUITING 

"Three  For  Tomorrow"  (API) 

PUBLIC   RELATIONS 

CORPORATE  IMAGE 

"Fire  and  the  Wheel"  (Mobil  Oil) 
"Tools  of  Telephony"  (Western  Elec.) 
"In  Touch  With  the  Future"  (GenTel) 
INSTITUTION.4L 
"Hail  the  Hearty"  (Borden  Company) 
"With  Care  and  Concern"  (Upjohn) 
PUBLIC  SERVICE 
"Holiday  for  Band.'i"  (American  Oil) 
"Collectors'  Item"  (Int'l.  Hai-vester) 
"Man  With  a  Thousand  Hands"  (I.H.) 
"Television  in  Education"  (AT&T) 
"Fair  Chance"  (Planned  Parenthood) 
"Driver  Education"  8mm  pkg.  (Std.  Oil) 


5  Unique  Powers 
of  the  Film  Medium 

Why  Film?  Ask  yourself  what  other 
medium  guarantees  full  attention  to 
your  entire  message.  No  print  adver- 
tisement, no  TV  show,  no  brochure, 
not  even  the  most  hypnotic  salesman 
can  persuade  a  prospective  customer 
or  an  unbeliever  to  sit  quietly  ior  5  to 
.'30  minutes  and  concentrate  on  your 
message. 

Thanks  to  this  unique  environment, 
film  can  get  your  message  over  in  the 
right  logical  progression  of  the  mes- 
sage-points —  without  the  prospect 
being  able  to  interrupt,  or,  w'orse,  to 
skip  ahead. 

Film  doesn't  need  to  waste  precious 
time  on  attention-grabbing  "stoppers," 
because  the  viewer  is  already  seated 
and  attentive. 

Film  "carries  its  stinger  in  its  tail," 
i.e.,  in  its  residual  impression,  and 
hence  is  free  to  implant  important, 
though  sometimes  quiet,  foundational 
material  up  front,  with  a  solid  effec- 
tiveness impossible  in  any  other 
medium. 

Finally  —  and  perhaps  most  impor- 
tant —  film  implants  its  impressions 
in  the  form  of  picture-images.  .\nd 
since  people  tend  to  remember  what 
they  see  better  than  what  they  hear, 
the  impressions  burned  into  their 
minds  via  film  have  a  better  chance 
to  endure  —  to  inform,  persuade,  in- 
spire .  .  .  and  compel  action:  to 
motivate. 


Ask  Parthenon  for  loan  prints  of  any 
of  the  above  subjects.  Or  let  our  people 
screen  them  for  you  in  New  York,  Chi- 
cago, Detroit,  or  California.  {We  will 
gladly  suggest  competent  regional  film- 
makers in  other  areas.)  Telephone  Par- 
thenon Pictures  at  (213)  385-3911  and 
a.<ik  for  Cap  Palmer. 

PARTHENON   PICTURES 

Cap    Palmer     Exec.     Producer 

2625  Temple  St.      •      Hollywood  26 
213-DUnkirk  5-3911 
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II 


NE^v 


CONTINUOUS  FLOW 

FILM  UNIT 


Model  No.  57S-71A 

. . .  provides  visual-impact  to 
attract  attention,  stimulate 
action,&procluce  sales  results! 

Here's  an  exciting  new  concept  In 
merchandising  that  effectively  pre- 
sents your  sales  story  In  lobbies, 
terminals,  on  counters,  In  displays, 
or  wherever  there  are  people.  Utili- 
zes the  economy  of  VIsta-Strlps  that 
move  continuously  across  the  screen 
to  provide  brilliant,  eye-catching  pic- 
tures. Offers  real  stopping-power  to 
create  desire  and  build  sales.  Runs 
continuously,  without  supervision, 
to  capture  and  hold  the  prospects 
Interest. 

Attracts  and 
sells  for  you 
with  the  impact 
of  continuous 
"#—'     "    motion. 

Model  No.  5;6-86 

The  VIsta-Sell  Unit  Is  available  In  two 
models.  The  screen  size  of  Model 
No.  576-71AlsllV2"x20",  onModel 
No.  576-86  it  Is  12"  X  7".  35mm  VIsta- 
Strlps  travel  horizontally  at  a  rate 
compatible  with  viewer  Interest- 
automatically  repeats  — program 
lengths  can  vary  from  one  scene  to 
15  minutes. 


For  complete 
information 
write  to: 


DuKane 


DUKANE  CORPORATION 

3014  No.  11lh  Avenue      •      St.  Charles,  Illinois 
Phone:312-584-2300 


Production  Review  Addenda 

•k  The  following  important  listings  sup- 
plement the  recent  14th  Annual  Produc- 
tion Review.  Text  not  available  at  our 
closing  date,  as  well  as  listing  corrections 
provide  useful  reference  data: 

NATIONAL   FILM   DISTRIBUTORS 

UNITED   WORLD    FILMS,    INC. 
Headquarters   Office: 

221  P.irk  Avenue,  South,  New  York,  N.Y.  10003 
Phone:  SPriiig  7-6600  .\/C  212 

l.iiiies  M.  Franey,  President 

Miirra\-  Goodman,  Vice-Prcmlcnt,  Ca.'ilU-  Ptuk- 
iige   Fihiis. 

John  D,  Desmond,  Vice-President,  Distribution 
Services. 

Frank  ].  Gillhaus.  Manager,  Branch  Operations. 

.\ithur  McLaughlin,  Director,  Sponsored  Film 
Department 

Herb  Sidel,  A.ssi.ilant  Director  of  Film  Di.ttribu- 
tion  Services. 

Leo   B.   Guelpa,   Manager,    Educational    Films 
Department. 

Donald    Freeberg,    Manager,    Advertising    De- 
partment. 

New  York  Regional  Are.a 

221  Park  Ave.,  New  York,  N.Y. 

Michael    Jordan,    Manager 

Cnic.\co  Regional  Area 

,542  S.  Dearborn  St.,  Chicago,  111,  60605 

Phone:   WAbash   2-7840 

William  Powers,  Manager 

Los  Angeles  Regional  Area 

7374  Meh-ose  Ave.,  Los  Angeles,  California 

Phone:  WEbsler  8-612,5 

Hy  Block.  Manager 

Portland  Regionwl  Area 

,5023  N.E,  Sandy  Blvd.,  Portland,  Oregon 

Phone:  .\Tlantic  1-9732 

Frank   Schulz.   Manager 

Atlanta  Region.\l  Area 

287  Techwood  Drive,  Atlanta,  Georgia 

Phone:  J.\ckson  3-6201 

J.  Hunt,  Manager 

Dallas  Regional  Area 

2227  Bryan  Street,  Dallas,  Texas 

Phone:  Riverside  8-4277 

P.  Howard,  A/anagcr 
Background:  United  World  Films  was  organ- 
ized in  1946  by  Universal  Pictures  Company, 
Inc.  The  latter  organization  is  owned  by  Music 
Corporation  of  America.  In  1946  United  Worid 
Films  purchased  the  Bell  &  Howell  Film-O- 
Sound  librar\-  which  was  the  largest  film  library 
operating  in  the  United  States.  In  1946  United 
also  purchased  outright.  Castle  Films,  the  largest 
producer  and  distributor  of  8mm  and  16mm 
sound  and  silent  motion  pictures  for  "home 
movie"  use. 

Services:  Since  its  organization.  United  World 
Films  has  distributed  sponsored  films  for  indus- 
try. Distribution  is  conducted  for  non-theatrical, 
television  and  theatrical  audiences  through  43 
distribution  offices  located  throughout  the  United 
States.  United  also  produces  and  distributes  class- 
room teaching  films  to  the  nation's  schools.  It 
makes  available  on  16mm  film  all  of  its  parent 
company  feature  theatrical  titles  along  with  se- 
lected features  from  Paramount  and  J.  Arthur 
Rank.  Demand  for  its  films  come  from  clubs, 
business  organizations,  colleges,  universities,  high 
schools,  women's  organizations,  agricultural 
groups,  etc.  These  audiences  are  constantly  in- 
(CONTINUED    ON    THE    FOLLOWING    PAGE    28) 
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BLACK  & 

REVERSAL 
PRINTING 

& 
PROCESSING 


COLOR  PRINTING 

OTHER  SERVICES 

•  Work  Prints 

•  Color -to-Color  Prints 

•  Color-to  B  &  W  Prints 

•  Raw  Stock 

•  A  &  B  Roll  Prints 

•  Fades-Dissolves 

•  Timed  Prints 

•  Edge  Numbering 

FOR  COMPLETE  INFORMATION  WRITE 


723  Seventh  Ave.,  New  York  19,  N.Y.  •  JU  8-2293 
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This  camera  will  radically  change  your  thinking  about  film  making! 


Whether  you  make  entertain- 
ment, documentary,  educa- 
tional, industrial  or  television 
tilms,  you  will  now  be  able  to 
make  complete  sync,  sound 
films  as  easily  as  you  once 
shot  silent  and  recorded  wild. 
Shooting  sync,  sound  won't 
take  any  more  time  or  cost  a 
cent  more. 

The  new  ECLAIR  NPR  (Noise- 
less, Portable,  Reflex)  is  the 
first  professional  16mm  motion 
picture  camera  to  free  the  film 
maker  from  the  tyranny  of  the 
sound  camera.  It  is  designed 
to  be  used  with  the  new  pro- 
fessional portable  %"  tape 
recorder;  can  be  easily  hand- 
held, when  necessary,  and  is  so 
quiet  no  blimp  is  ever  needed. 


This  freedom  from  the  im- 
pedimenta of  film  making  is 
combined  with  rugged  con- 
struction, registration  pin 
movement  and  the  world's 
most  advanced  reflex  viewing 
system. 

Before  you  plan  your  next  film, 
re-examine  your  basic  thinking 
about  film  making... see  the 
new  ECLAIR  16  NPR. 
Now  available  for  demonstra- 
tion, rental  and  sale  at  the 
following  franchised  Eclair 
dealers: 

Los  Angeles:  Gordon  Enter- 
prises, 6362  North  Cahuenga 
Boulevard,  North  Hollywood. 
Mark  Armistead,  Inc.  (rental 
only),  1091  N.  Formosa,  Holly- 
wood 46. 


Chicago:  Behrend  Cine  Cor- 
poration, 161  East  Grand 
Avenue,  Chicago  11,  Illinois. 
New  York:  Florman  &  Babb- 
CECO,  315  West  43rd  Street, 
New  York  36,  N.  Y.  Camera 
Service  Center,  333  West  52nd 
Street,  New  York  19,  N.  Y. 
Or  write  for  brochure  to: 


eclair 


ECLAIR  CORPORATION  OF  AMERICA 
8078  Woodrow  Wilson  Dr..  Los  Angeles 
46,  California.  Exclusive  distributors  in 
the  U.S.A.  for  Eclair  cameras  and 
Perfectone  tape  recorders. 
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SLIDE  PROJECTOR 


20't.40 


IMAGE 


6ENARC0 


This  is  a  professional  slide  pro- 
jector suitable  for  the  largest 
audiences  indoors  or  outdoors. 
Bright  enough  so  that  the  area 
need  not  be  darkened.  With 
the  standard  objective  lens  the 
3000  watt  projector  projects 
6000  Lumens,  more  than  car- 
bon arc  projectors  and  lamp 
life  is  100  hours.  Cooling  is 
so  efficient  that  a  slide  can 
be  projected  for  hours  without 
overheating.  The  3V4"  x  4" 
slides  are  changed  manually 
or  automatically  or  by  a  push 
button  electric  slide  changer 
for  70  slides. 

Make  Your  Meetings  or  Your 
Exhibits  More  Effective  writh  the 

GENARCO  3,000  WATT 

SLIDE  PROJECTOR 

Ask  for  brochure. 

GENARCO,  INC. 

97-04  Sutphin  Blvd.,  Jamaica,  N.Y.  11435 

Slide  Projectors  Division 

PHONE  212  658  5850 


Production  Review  Addenda 

UNITED  WORLD  FILMS:  CONTINUED 
creasing  and  United  uses  this  source  of  fresh  new 
audience  contacts  for  distributing  their  clients' 
sponsored  films.  In  the  distribution  of  their  cli- 
ents' 35mm  sponsored  films.  United  utilizes  the 
theatrical  knowledge,  experience  and  contacts  of 
Universal  Pictures,  its  parent  company.  By  rea- 
son of  its  affinity  with  MCA,  United  has  the 
added  opportunity  to  be  in  constant  contact  with 
the  program  departments  of  television  stations 
throughout  the  countr>-.  These  contacts  are  used 
by  United  in  arranging  showings  for  its  clients' 
films. 

Promotion  ant>  PiBLicm':  United  not  only  pro- 
duces indi\ddual  advertising  and  brochures  for 
each  of  their  clients'  pictures,  but  also  has  avail- 
able the  e.xtra  advertising  exposure  via  listings  in 
other  film  catalogs  produced  by  the  company  and 
distributed  to  16mm  audiences.  United  main- 
tains booths  and  exhibits  at  the  important  con- 
\ention  and  audio-visual  demonstration  centers 
throughout  the  world. 

Print  Services  and  Maintenance:  Because  it 
is  part  of  a  professional  motion  picture  distribu- 
tion organization.  United  maintains  the  highest 
standard  of  inspection.  Prints  are  inspected  and 
cleaned  utihzing  the  latest  electronic  equipment. 
Scratched  prints  are  repaired  under  a  special 
film  coating  process.  United  ahso  shares  in  the 
cost  of  replacing  any  prints  damaged  during  the 
early  years  of  distribution. 

Film  Users  Ev.\luatiox  Reports:  Certified  at- 
tendance report  forms  are  supplied  to  the  client 
on  every  showing. 

Monthly  Reports:  The  sponsor  receives  de- 
tailed performance  reports  which  supply  audience 
information  by  type  and  size.  A  detailed  re- 
capitulation of  the  cumulative  total  audience  is 
supphed  each  month  together  with  information 
on  number  of  showings,  bookings  and  the  like. 
Television  Department:  This  department 
speciahzes  in  the  distribution  of  client  sponsored 
films  to  commercial  and  educational  T.V.  stations 
utilizing  T.V.  station  contacts  of  MC-A. 

Theatrical  Film  Department:  Through  this 
department,  arrangements  are  made  for  quality 
theatrical  distribution  dates  utilizing  the  exper- 
ience and  theater  contacts  of  tlie  parent  firm. 
Universal  Pictures.  The  latter  company  has  had 
over  50  years  experience  in  theatrical  distribu- 
tion and  was  the  first  organized  motion  picture 
company  in  the  industry.  United  also  makes  ar- 
rangements for  its  sponsored  clients  tlirough  its 
film  editing  staff  to  produce  35mm  prints  from 
existing  16mm  prints  via  a  special  process.  These 
35mm  prints  are  thereafter  exhibited  in  the  na- 
tion's theaters.  Professional  ad\ertising  is  em- 
ployed by  United  in  the  exploitation  of  its  cli- 
ents' films  in  the  theatrical  distribution. 

Non-The.\tbic.al  DnisiON:  Clubs,  organizations, 
colleges,  universities,  men's  and  women's  groups, 
high  schools,  agricultural  groups,  etc.  are  but 
some  of  the  audiences  supplied  to  their  clients 
by  this  division  of  United.  Film  showings  are 
arranged,  advance  booking  notices  supplied, 
monthh'  reports  and  recapitulations  utilizing  au- 
tomatic business  machines. 

Sponsor-Gen-er.\ted  Distribution:  Where  a 
client  wishes  to  sohcit  and  obtain  bookings  him- 
self. United  provides  the  physical  handling,  in- 
spection, storage  and  distribution  of  such  films 
utihzing  its  professional  experience  and  facili- 
ties.   Additional   services   include   "custom"    pro- 


motion and  national  research  can  also  be  obtain- 
ed under  this  type  distribution. 
"Custom"  Services:  United  produces  a  "custom" 
service  which  includes  promotional  kits  supplied 
(under  a  special  contract  service  with  its  chent) 
by  United  to  each  film  audience.  This  gives  the 
sponsored  client  the  added  public  relations  ef- 
fect surrounding  each  local  community  film  dis- 
tribution. It  is  accomplished  by  United's  public- 
ity division  and  advertising  staff  which  prepares 
special  news  releases,  film  guides,  advertising 
mats  and  special  posters  for  use  by  local  film 
exhibiting  audience. 

Nation.al  Research  Facilities:  United  has  en- 
gaged a  national  research  organization  on  a  per- 
manent basis  for  the  purpose  of  conducting  a 
detailed  research  on  questions  of  importance  and 
interest  to  its  clients.  Such  things  as  prefened 
length  of  films,  content  and  the  like  is  obtained 
from  audiences  throughout  the  country,  collect- 
ed and  analyzed  by  this  special  research  fa- 
cihty.  1^ 

.4dditional  Listing  of  U.  S.  Producers 
Supplementing    llie     Review    .\nnual 

AMERICAN   DIVERSIFIED  SERVICES 
Box  975,  Kingsport,  Tennessee 
Phone:  477-7413  AC/615  (Johnson  City) 

Date  of  Organization:  1960 
\V.  I.  Mills,  Jr.,  Production  Manager 
Robert  Quails,  Director  of  Fhotography 
James  Reel,  Sales  Manager 
Xon  Neubauer,  Manager,  TV  Sales  & 
Distribution 
Servtces:   Motion  pictures  and  filmstrips  for  in- 
dustry, business,  education,  tv,  etc.  Distributor  of 
films  to  tv   and  non-theatrical   sources.   Facili- 
ties: For  live  action  and  animation  photography, 
sound   recording,   editing,   dubbing:   film  inspec- 
tion and  distribution. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Metamarpliosis  (East  Tennes- 
see University);  Perspectives  (Hubbard  .alum- 
inum); Elegant  Touch  (Cordon's,  Inc.  Furni- 
ture); Highlands  Hilites  (Massengill  Founda- 
tion); Colorful  18  (WLEX-TV). 

ON  FILM 

625  W.  42nd  St.,  New  York,  N.  Y.  10036 
Phone:  L\V  4-3050  A/C  212 

Morton  Schaps,  Vice-President,  Sales 

Charles  Bemant,  Industrial  Sales 
FACiLrriEs:  16/35mm  cameras,  2400  sq.  ft.  stage, 
dressing  rooms,  kitchen,  editing  rooms. 

( See  complete  listing  under  New  Jersey  area  in 
14th  .\nnual  Production  Review) 


Our  tides  are 

UNION  MADE 

ARE  YOURS? 

KNIGHT  STUDIO 

159  East  Chicago  Avenue,  Chicago  11,  Illinois 
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The  newspaper  profession  is  the  star  of 
Copley  Productions  films  and  filmstrips. 


These  titles  are  currently  available  without  charge  to  newspapers,  schools,  business  and  civic  organizations: 
(16mm)  What  Greater  Challenge  •  Tribune  Deadline  •  Newspaper  Retail  Adver- 
tising •  Classified:  America's  Market  Place  .  From  Type  To  Paper  •  ROP  Color 
Partial  Page  Stereo  Color  .  City  Room  •  (Slidefilms)  Your  Press,  Your  Freedom  • 
The  World  At  Your  Fingertips     •     Newspapers  In  The  Classroom     •     Newspaper  Tour  " 

**ln  preparation 


Please  direct  inquiries  to 
the  nearest  Copley  Produc- 
tions distribution  center; 


7776  Ivanhoe 

La  Jolla,  California 


434  Downer  Place 
Aurora,  Illinois 


A  I  DIVISION  |0F    THE    COPLEY    NEWSPAPERS 
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MARTIN     COMPANY 


Baltimore   3, 
Maryland 


January  15,    1964 


Mr.    Oveste  Granducci 
St.   Thomas, 
Virgin  Islands 

Dear  Gran: 

The  Industrial  Film  Producers  Association  recently  designed 
and  awarded  individual  Certificates  of  Merit  for  production  credits  on 
prize -winning  films  for  1963.     Jack  Goetz  very  graciously  forwarded 
the  certificates  for  "Power  For  Continent  7"  to  me.     And  I  now  have 
the  pleasure  of  renewing  contact  with  those  who  worked  with  us  and 
who  made  possible  our  first  place  in  the  IFPA  'Sales  and  Promotion' 
Category. 

I  suppose  all  films  start  out  hopefully  in  the  producer's  mind, 
but  this  one  had  a  running  start  with  your  script.     From  that  beginning 
it  has  become  the  most  successful  and  widely  distributed  film  produced 
by  the  Martin  Company.     Entered  in  two  festivals,    it  garnered  two  first 
places.     Translated  in  many  and  alien  and  strange  tongues  by  the  United 
States  Information  Agency,   it  is  distributed  to  our  allies  and  friends 
abroad.     It  is  also  distributed  in  the  United  States  by  the  Martin  Company; 
in  the  services  by  the  Navy  Department;  and,    as  a  result,    "Power.  .  .  " 
has  been  hailed  by  those  severe  critics,   the  Old  Ice  Hands,    as   'the 
most  authentic  film  produced  on  Antarctica. 


This  is  heady  praise.  .  .  and  it  is  my  great 
it  with  those,   like  yourself,   who  have  justly  ea 


now  to  share 


Very^truly 


William  F.   Romeike 
Supervisor,   Film  Presentations 


THE   AEROSPACE 
DIVISION   OF 
/V7>5/7  7-//\/ 


MAI^IETTA 


'One picture  mis  north  these  'thousand  nords 


/^        Oeveste  Granducci 

-    I  BOX  1473    .    ST.  THOMAS    •     U.  S.  VIRGIN  ISLANDS 


Phone:  A/C  809  -  774-2270  .  Please  call  collect 
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J.'i    hold    I'ii'tures   Slu)«ii   to 
28,300,000  Viewers  in  1963 

v:  The  "vaciition""  theme  was  dom- 
inant among  eight  of  the  12  most 
popular  motion  pictures  distribut- 
ed by  Ford  Motor  Company  film 
libraries  in  1963.  Add  an  equally 
popular  safety  film,  the  Smith 
System  oj  Safe  Driving,  and  these 
nine  widely  requested  pictures 
provide  the  ingredients  for  a  suc- 
cessful sununer  outing.  And  three 
additional  driver  training  films 
actually  do  round  out  this  "top 
12"  among  Ford  film  viewers. 

The  titles:  The  American  Road. 
Grand  Canyon,  Yosemite,  Ameri- 
can Cowboy.  Pueblo  Boy,  Men  oj 
Gloucester.  The  American  Farm- 
er, and  White  Thunder  (Niagara 
Falls)  are  among  43  Ford  films 
which  reached  an  audience  of  more 
than  28.300.000  during  1963. 

The  company  notes  that  the 
popularity  of  travel  films  indi- 
cates the  adventurous  interest  of 
American  audiences;  however,  a 
new  group  of  motion  pictures  re- 
leased by  Ford  late  in  the  year  are 
rising  rapidly  on  the  popularity 
list.  These  depict  outstanding  auto- 
motive performance  events,  such 
as   Tlie   Monte   Carlo   Raltye. 

The  Ford  distribution  survey  re- 
veals that  film  audiences  are  grow- 
ing younger.  About  75  per  cent 
of  the  viewers  were  of  elementary, 
high  school  or  college  age.  The 
younger  group  is  considered  large- 
ly responsible  for  the  growing  pop- 
ularity of  films  showing  The  Win- 
ning Ride.  Triumph  at  Daylona 
and  the  Lotus-Ford  Indianapolis 
race  car  which  is  featured  in 
Milestone  at  Milwaukee. 

Further  evidence  of  youth  in- 
terest in  automobiles  was  indicated 
by  the  popularity  of  several  films 
featuring  the  company's  experi- 
mental cars,  such  as  The  Mustang. 
and  a  film  titled  Secret  Door, 
which  depicts  activities  of  Ford 
Styling. 

Altogether,  seven  of  the  1 1  new 
titles  added  to  the  Ford  film  li- 
brary in  1963  deal  with  automobile 
performance  events  and  the  styling 
of  experimental  cars.  The  films 
are  made  available  on  a  free  loan 
basis  to  organized  groups  through 
company  libraries  located  in  Dear- 
born. Michigan;  Oakland.  Cali- 
fornia and  New  York  City.  5" 
*       %       * 

Fairs  Help  U.S.  Sales  Abroad 

*  Sales  of  more  than  $27.1  mil- 
lion were  generated  by  some  260 
U.S.  firms  participating  in  Com- 
merce Department  exhibitions  at 
eight  international  trade  fairs  dur- 
ing the  past  year.  Sf 
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SoMi  I5(t  iiiM  SPONSORS,  in- 
cluding a  few  producers  and 
agency  people,  turned  out  for  ;i 
one-day  workshop  for  advertisers 
conducted  by  the  Film  Producers 
Association  of  New  York,  with 
the  cooperation  of  the  Association 

r    of   National    Advertisers,   at   t  h  c 
Plaza  Hotel  in  New  York  on  April 
14. 
Working  under  the  basic  theme 

(  of  "How  Fffective  Use  and  Distri- 
bution of  Sponsored  Films  Can 
Help  .Achieve  Your  Marketing 
duals,"  the  Workshop  produced 
plenty  of  solid  inlorniation  for 
.iilvertisers  to  take  back  to  their 
companies. 

I  Informed  Experts  on  Podium 

Co-chairmen  Robert  Bergmann 
ll-ilnic\)  and  Peter  Mooney 
I  \  u  d  i  o    Productions)     brought 


AVlli'A.: 


\\ork\hop  giicsis  luar  film   disiribution   paiiclkts  at   Plaza  Hotel  program  held  in  .\.  a   York  on  April  11. 

How  Films  Can  Help  Aclii(^ve  Marketing  Goals 


Kill 


dlK' 


A•.^o<■iatioIl    of    National   .Vdvcrliscr.-<   Co-Sponsor   Film    Workshop   in  New   York 


fo-chairman  of  FP.\-AN.\  Work- 
shop i(«v  Robert  Bergmanti,  prcsi- 
(ti  nt  11/  l-'ibnex.  Incorporated. 

some  of  the  most  informed  ex- 
perts in  the  country  on  film  distri- 
bution and  evaluation  to  the  podi- 
um  during   the   full-days"   session. 

Opening  with  a  commercial  film 
distributors'  panel  in  the  morning, 
the  Workshop  moved  on  to  an- 
alysis of  the  hidden  values  of  TV 
shows  for  later  school  distribution 
and  a  survey  of  cost  trends  in  dis- 
tribution. 

In  the  afternoon,  participants 
heard  specific  examples  of  profit- 
able use  of  business  films,  illustrat- 
ed with  film  clips.  Finally,  a  pre- 
view of  films  at  the  World's  Fair 
was  presented.  Coordinating  the 
operation  of  the  Workshop  were 
Harold  Klein.  Executive  Secretary 
of  the  \-P.\  and  Herbert  Ahlgren, 
Staff  .Atlministrator  of  the  ANA. 
Panel  on  Film  Distribution 

Don  White,  Executive  Vice- 
President  of  the  National  Audio- 
Visual  Association,  presided  over 
a  distribution  panel  composed  of 
Charles  F.  Dolan.  President,  Ster- 
ling Movies  U.S.A.;  Carl  H.  Lenz, 
Executive  Vice-President,  Modem 
Talking  Pictures  Service  and  Rob- 


ert  D.   .Mitchell,  President,  Asso- 
ciation  Films. 

Mr.  White  and  his  panel  urged 
film  sponsors  to  consult  with  dis- 
tributors early  in  the  planning 
stages  of  a  film  to  insure  effec- 
[iveness  in  reaching  the  right  audi- 
ences. Mr.  White's  presentation  is 
summarized  elsewhere  in  these 
pages. 

Cites  Use  of  Science  Films 

W  illis  H.  Pratt,  Jr.,  Film  Man- 
ager, American  Telephone  &  Tele- 
graph Company,  told  about  the 
tremendous  use  the  Bell  System 
companies  have  made  of  the  extra- 
ordinary science  series  of  programs 
that  the  companies  sponsored  on 
television.  An  interesting  point  he 
made   was   thai   almost   the   same 


number  and  character  of  audience 
could  have  been  reached  through 
group  and  school  showings  as  on 
television,  but  it  would  have  taken 
about  five  years  instead  of  one 
hour. 

William  J.  Connelly,  Manager 
of  Advertising,  Union  Carbide 
Plastic  Division,  gave  a  prelimin- 
ary look  at  the  ANA's  new  Na- 
tionwide Study  of  Advertiser  Prac- 
tices in  Producing  and  Distribut- 
ing Business  Films,  which  will  be 
released   in   full   later  this   Spring. 

The  Widely-Naried  .\udience 

Among  the  interesting  figures 
noted  was  that  one  film  in  the 
study  was  seen  by  just  250  people, 
while  another  is  calculated  to  have 
reached  SO  million  people  on  tele- 


Organizers  of  till'  film  Workshop  were  {at  left) :  Harold  Klein,  executive 
secretary.  Film  producers  Association  of  New  York,  and  (at  right)  Herbert 
Ahlgren,  staff  administrator  for  the  Association  of  National  Advertisers. 


Luncheon  speaker  na\  Maxneil 
Dunn.  Chief  of  Special  Projects, 
TV  and  Film,  at  the  I'nited  Nations. 

vision.  The  greatest  number  of 
films,  of  course,  lie  at  different 
points  in  between. 

Speaking  at  the  workshop  lunch- 
eon. Maxwell  Dunn,  Chief  of 
Special  Projects,  TV  and  Film, 
United  Nations,  said  films  are 
the  most  potent  tool  available  to 
reach  and  help  the  peoples  of 
the  developing  countries.  His  or- 
ganization has  a  large  library  of 
materials  in  constant  use  at  this 
task.  He  urged  businessmen  to 
cooperate  in  the  U.  N.'s  activities 
just  as  the  U.  N.  is  always  ready 
to  cooperate  with  them. 

.■\fternoon  speakers,  who  gave 
case  histories  of  successful  pro- 
grams, and  some  of  whose  com- 
ments are  summarized  in  these 
pages,  were :  David  Alman  ( Smith 
Kline  &  French),  Leslie  Buck- 
land  ( Co-ordinator  of  Marketing 
Presentations,  Eastman  Kodak 
Co.),  Ted  Westermann  (Audio 
Productions)  —  speaking  for 
Meek  Howlett  (Director  of  Sales 
Promotion,    American    Airlines), 
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ADVERTISERS'  FILM  WORKSHOP: 


(cont'd  from  preceding  page) 
Arthur  Railton  (Public  Relations 
Manager,  Volkswagen  of  Amer- 
ica), Ben  Williams    (Director  of 


Public  Relations,  Pittsburgh  Plate 
Glass  Co.)  and  William  Berns 
(Vice-President  of  Communica- 
tions,  New   York   World's  Fair.) 


Wise  Investment  in  Film  Earns  Di\iclends 

by  Ben  Williams,  PR  Director,  Pittsburgh  Plate  Glass  Co. 


HPhere  Is  One  Facet  of  film 
-■■  programming  that  never  ceases 
to  impress  me.  We  start  shows 
rolling  with  an  investment  of  time 
and  money  and  they  seem  to  go 
on  and  on  paying  dividends. 

My  interest  in  film,  both  still 
and  in  motion,  goes  back  to  those 
carefree,  happy-go-lucky  days  as 
a  Marine  Corps  combat  photog- 
rapher during  World  War  II.  Then, 
as  now,  we  had  bosses  who  knew 
relatively  little  about  visual  com- 
munications but  knew  that  they 
wanted  results.  We  were  compet- 
ing then  with  hundreds  of  thou- 
sands of  feet  of  movie  film,  thou- 
sands of  still  pictures  and  millions 
of  words  to  get  our  particular 
story  across. 

Economic  Survival  at  Stake 

Well,  we're  still  competing  — 
but  on  a  different  basis.  The  stakes 
are  not  ideological  survival  but 
economic  survival.  Also,  we're 
competing  with  better  quaUty,  and 
this  is  where  the  thought,  the  plan- 
ning, and  the  use  of  professional 
help  becomes  so  very  important. 
That  great  faceless  thing  we  call 
"the  public"  is  brutally  quick  to 
separate  the  thoroughbreds  from 
the  plow  horses. 

I  say  this  in  spite  of  the  shock- 
ing number  of  bad  films  which 
spew  out  each  year,  to  the  detri- 
ment of  the  industrial  film  medium 
and  those  companies  who  are  do- 
ing a  good  job. 

Film  Reports  to  Management 

Now  to  our  case  history.  Most 
of  the  film  activity  at  PPG  comes 
under  the  Public  Relations  Depart- 
ment. As  a  part  of  our  custodian- 
ship of  this  responsibility  we  make 
both  periodic  and  annual  reports 
to  management.  We  make  no  se- 
cret of  the  fact  that  this  is  a  sell- 
ing job,  not  just  for  films,  but  for 
our  entire  Public  Relations  opera- 
tion. 

One  part  of  tfiis  15  to  20  page 
report  deals  with  the  activity  we 
call  "Films  and  Special  Programs", 
Taking  each  program,  we  detail 
specific  numbers  of  shows  and  au- 
dience and  then  evaluate,  in  terms 
of  management  interest,  what  these 
figures  mean. 

As  an  example,  we  point  out 
that  An  Architect  At  Work  has. 


by  almost  any  frame  of  judgment, 
returned  its  cost  many  times  over. 
We  go  on  to  enumerate  and  to 
refresh  management's  mind.  We 
say  that  this  28-minute  color  film, 
produced  for  us  by  Dynamic 
Films,  and  distributed  by  Associ- 
ation Films,  has  been  in  constant 
demand  since  it  was  first  offered 
late  in  1962, 

A  Very  Effective  Audience 

We  emphasized  that  at  the  time 
of  the  report  it  had  been  shown  to 
approximately  2,000  select  live 
groups  with  more  than  175,000 
persons  in  the  audience,  A  great 
many  of  these  175,000  persons 
have  been  men  who  can  influence 
contracts,  determine  the  design  of 
buildings,  and  in  other  ways  mean 
anywhere  from  S50.000  to  $500,- 
000  to  $5,000,000  in  business  for 
us.  We  have  ample  evidence  in  the 
form  of  letters  and  interdepart- 
ment  memos  attesting  to  direct 
business  generated  by  this  film  and 
we  remind  management. 

Hopeful  that  we  already  have 
our  people  nodding  in  agreement 
and  smiling  at  their  wisdom  in  au- 
thorizing the  expenditure,  we  go 
on  to  point  out  that  during  1963 
this  film  had  more  than  220  free 


television  showings.  A  number  of 
these  were  on  prime  time  in  major 
markets.  We  estimate  the  minimum 
television  audience  at  11.000,000. 
Not  being  one  to  quit  while  I'm 
ahead,  I  go  on  to  quote  Associa- 
tion Films  as  saying  that  this  was 
one  of  the  most  active  films  of  its 
type  in  their  library  and  then  re- 
port that  Architect  received  its 
share  of  awards  and  certificates. 

Film  for  Our  Faint  Division 

With  our  Glass  Division  taken 
care  of,  for  the  time  being,  we 
went  on,  last  year,  to  do  something 
for  the  Paint  Division.  Adventure 
In   Color,   was   the   result. 

This  film  runs  I'iVz  minutes. 
Like  every  other  film  we  make, 
this  one  has  both  live  and  televi- 
sion audiences  in  mind.  Because 
it's  different,  even  experimental, 
for  us,  we  wrapped  a  program 
around  Adventure  In  Color.  We 
have  a  complete  program  package 
for  the  program  chairman.  We 
give  him  opening  and  closing  re- 
marks, informative  brochures  to 
distribute  and  suggestions  for  ob- 
taining publicity  on  the  meeting. 
We  also  suggest  that  he  can  get  a 
PPG  color  expert  to  participate  in 
the  program  by  consulting  the  yel- 
low pages  of  his  phone  book. 

After  reporting  all  of  this  to 
management  we  went  on  to  say 
that  in  the  few  months  following 
its  release,  in  the  Fall  of  1963, 
Adventure  in  Color  received  five 
awards  or  certificates  out  of  the 
five  in  which  it  was  entered. 

If  your  management  wouldn't 
like  to  read  reports  like  that,  about 


Sponsoring  hosts  and  speakers  at  FPA-ANA  Workshop  are  {Icjt  to  right) : 
Walter  Lowcndahl,  Dynamic  Fihiis;  Lowell  McElroy,  A'isociation  of  Na- 
tional Advertisers;  Don  White,  National  Audio-Visual  Association  {mod- 
erator of  distribution  panel);  Herb  Aldgren  (ANA);  and  Carl  Lenz, 
Modem  Talking  Picture  Service,  a  member  of  the  panel  on  distribution. 


Ben  Williams,  PR  exec,  of  Pitts- 
burgh Plate  Glass  Company,  gave 
a    case    history    of    current    films. 

films  that  contain  both  corporate 
and  product  values,  they're  differ- 
ent from  any  I've  ever  encoun- 
tered, I'm  convinced  that  similar 
opportunities  are  available  to  the 
vast  majority  of  business  and  in- 
dustrial operations, 

A  Long  and  Useful  Career 

I  mentioned  earlier  the  long  life 
of  some  films.  For  instance,  our 
film.  Your  Home  As  You  Like  It, 
offers  a  pleasant,  light  pitch  on  the 
enjoyment  and  individuality  that 
paint  and  color  can  bring  to  your 
home.  This  was  made  eight  years 
ago  and  is  nearing  the  end  of  use- 
fulness if  you  compare  the  value 
of  the  audience  with  the  cost  of 
distributing  the  film. 

We  are  about  ready  to  retire 
Home  although  bookings  are  heav- 
ier than  ever  before.  The  reason 
for  this  is  that  we  have  run  through 
the  adult  audiences,  made  the  film 
available  to  college  level  and  are 
now  booking  high  school  and  jun- 
ior high.  These  final  groups  are 
almost  insatiable  in  their  demand 
for  film. 

In  the  final  analysis,  however, 
much  as  we  realize  the  value  of 
developing  future  markets,  the 
youngsters  don't  buy  much  paint 
or  glass,  fiber  glass  or  chemicals, 
and  our  available  money  can  be 
better  directed  to  adult  consuming 
groups. 

This  is  one  of  the  areas  in  which 
to  be  cautious  when  you  play  the 
"numbers  game."  50,000  young- 
sters in  the  audience  have  less  po- 
tential direct  sales  for  us  than  five 
architects,  50  contractors  or  500 
home  owners.  Play  up  the  .select 
nature  of  your  audience,  and  plan 
ahead  to  be  sure  you  reach  as 
many  of  your  company  audiences 
as  possible. 

Since  we're  talking  about  audi- 
ences, there  are  two  other  motion 
picture  techniques  used  at  PPG 
that  I  consider  second  and  third 
generation  descendents  of  the  tra- 

(CONTINUED       ON        PAGE        5  8) 
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HIDDEN  VALUES 

in  a  Film  Series  Produced  for  Television 

1)>   W.  II.  rrall.  Jr. 


Film  .Manager,  Amerioaii  T»-lf 

'T'his  Cask  History  reviews  the 
-'■  "hidden  values"'  obtained  from 
the  Bell  System  Science  Series  — 
produced  oriyinally  for  television 
—  and  then  used  as  films  after 
their  value  on  television  had  been 
realized. 

While  the  lessons  learned  in  at- 
taining this  additional  "visibility" 
have  their  interesting  differences, 
the  idea  of  getting  more  for  your 
production  expenditure  by  using 
television  material  as  film  is  not 
new.  Some  outstanding  related  ex- 
amples are  the  DuPont  Company's 
Calvakatle  of  America  programs, 
seen  by  millions  as  films,  and  the 
Prudential  Company's  Twentieth 
Century  series,  currently  being  dis- 
tributed in  16mm  film  format. 

Cites  Objectives  of  Series 

Our  own  case  history  actually 
begins  in  1954.  Dr.  Warren  Weav- 
er of  our  Scientific  Advisory  Board 
stated  the  objectives  quite  concise- 
ly when  he  said: 

"The  Bell  System's  television 
scries  is  an  effort  of  unique  charac- 
ter, not  only  with  that  section  of 
the  public  which,  for  its  own  peace 
nl  mind,  must  come  to  understand 
N^iiat  science  is  doing  to  us  all. 

"The  course  of  events  in  re- 
cent years  has  been  such  that 
I  there  has  developed  a  broad  and 
•  serious  gap  of  misunderstanding 
I  between  scientists  and  the  rest  of 
I  the  public.  The  public  treats  sci- 
?  ence  with  a  paradoxical  mixture 
(  of  over-confidence,  suspicion,  awe, 
I  wonder  and  fear.  Science  is  con- 
r  ceded  to  be  a  tremendous  poten- 
.  tial  force  for  good;  but  it  is  also 
I  distrusted  as  a  horrible  potential 
r  force  for  evil.  Even  young  people 
'  are  disturbed  and  we  have  a  serious 
'  problem  of  recruitment  of  science 
students." 

Logical  Sponsor  of  Message 

The  Bell  System  semed  to  be  a 
logical  organization  to  bring  this 
message  to  the  public.  Certainly 
with  our  reliance  on  research  and 
our  continuing  need  for  recruiting 
topflight  engineers  and  scientists, 
we  had  every  reason  for  presenting 
such  a  program. 

But  what  form  should  this  mes- 
sage take  and  how  should  we  go 
about  presenting  it?  After  much 
serious  thought,  it  was  decided 
that: 

1.  The  program  would  be  in  the 


|ihuiif  &  Telefiraph  Ciinipany 

nature  of  a  public  service  presen- 
tation. 

2.  We  wanted  to  develop  in- 
terest in  all  branches  of  science, 
not  just  communications,  so  the 
series  would  be  comprehensive. 

3.  Each  program  would  portray 
the  excitement  and  challenge  of 
scientific  experiment  and  discov- 
ery and,  at  the  same  time,  be  edu- 
cational. 

4.  Television  was  the  medium 
chosen  because  it  presented  a  mass 
audience  —  we  would  reach  a 
large  number  of  people  in  the 
shortest  possible  time. 

5.  A  Scientific  .Advisory  Board 
was  formed  to  guide  the  selection 
and  preparation  of  each  subject. 
Experts  were  brought  in  to  advise 
in  specialized  areas.  Dr.  Bown, 
former  vice-president  of  the  Bell 
Laboratories,  was  the  Chairman. 
But  the  Bell  System  would  not  be 
the  sole  arbiter  of  material  to  be 
presented.  The  authentication  of 
the  material  as  indicated  by  the 
names  of  the  Advisory  Board  ap- 
pearing on  the  credit  titles,  has 
proved  to  be  most  helpful  in  ob- 
taining acceptance  by  educators. 

Nine  Films  Released  to  Date 

To  date,  nine  films  have  been 
prepared,  starting  with  Our  Mr. 
Sun  in  1956.  The  most  recent.  The 
Restless  Sea,  was  released  this 
year.  The  first  four  films  were  pro- 
duced by  Frank  Capra;  the  next 
four  by  Warner  Brothers;  and  the 
latest  by  Walt  Disney  Productions. 
*        *        * 

.As  the  first  program.  Our  Mr. 
Sun,  went  into  production,  we  be- 
gan to  consider  the  possibility  of 
gaining  additional  audience  visi- 
bility by  showing  the  program  as 
a  film  to  school  and  adult  groups. 
It  was  not  long  before  we  realized 
that  to  take  advantage  of  these 
additional  audiences  —  the  "hid- 
den values"  —  the  problem  should 
have  been  thought  through  long 
in  advance  of  the  start  of  produc- 
tion. 

We  sent  the  script  and  an  early 
answer  print  to  the  Wayne  Univer- 
sity Audio-Visual  Bureau  for 
evaluation  as  an  educational  tool. 
Indiana  University  has  performed 
a  similar  service  with  later  titles. 

They  were  most  helpful. 

1 .  They  told  us  the  grade  levels 
(continued    on     next     page) 


Members  of  the  distribution  panel  {left  to  right):  Charles  Dolan,  president, 
Sterling-Movies  U.S.A.;  Carl  Lcnz,  executive  vice-president.  Modern  Talk- 
ing Picture  Service;  Robert  Mitchell,  president.  Association  Film.i;  and 
Don   White,   executive  vice-president.   National  Audio-Vistml  Association. 


Robert  Dunn,  Ford  Motor  Com- 
pany, presided  at  the  Workshop 
luncheon  held  at  the  Plaza. 


New  York  World's  Fair  films  were 
previewed  by  William  Bems,  Fair's 
lice-president   of   communications. 


Arthur  Railtoii.  public  relations 
manager,  Volkswagen  of  America, 
described  company's  successful  films. 


Speaking  for  Meek  Howlctt  of 
American  Airlines  was  Ted  West- 
cnnann,  v.p.  of  Audio  Productions. 


David  Alman  told  Workshop  guests 
about  Smith  Kline  &  French  films 
for   public,   professional   audiences. 


Leslie  Buckland,  coordinator  of 
marketing  presentations,  Eastman 
Kodak  Co.,  spoke  at  the  Worhhop. 
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(cont'd  from  preceding  page) 
and  the  curriculum  areas  in  which 
the  film  would  be  most  helpful. 

2.  They  prepared  a  suggested 
teacher's  guide  and  wall  poster. 

3.  It  was  pointed  out  that  the 
usual  auditorium  period  was  40 
minutes  long.  The  film,  which  ran 
55  minutes  without  commercials, 
should  be  split  in  two. 

4.  It  was  suggested  that  an  In- 
troductory title  be  prepared  for 
the  second  part  and  that  the  con- 
tent be  repeated  at  the  beginning 
to  create  an  overlap  so  that  stu- 
dents could  see  part  two  at  a  later 
date  without  losing  continuity  of 
thought. 

Review  Contract  at  Outset 
Production  wise,  we  ran  into 
trouble  at  this  point.  The  contract 
had  not  been  drawn  up  with  these 
additional  audiences  in  mind.  We 
also  found  that  when  a  producer 
divides  his  film  into  reel  lengths, 
he  does  not  necessarily  do  this  on 
the  basis  of  continuity  of  subject 
matter. 

Considerable  renegotiation  was 
required,  with  attendant  delays  and 
the  expenditure  of  considerable 
time  and  effort.  When  the  film  was 
finally  released  for  TV  network 
telecasting,  additional  16mm  prints 
were  sent  to  the  Bell  Telephone 
Companies  for  school  and  adult 
audiences.  Educators  and  program 
chairmen  were  invited  to  special 
previews.  The  Wayne  evaluation 
was  presented.  The  film  was  also 
featured  in  the  usual  catalogs  and 
"give-aways"  through  which  Bell 
System  films  are  normally  pro- 
moted. 

There  was  an  immediate  de- 
mand for  showings  from  public 
groups.  But  an  even  more  over- 
whelming response  came  from  ed- 
ucators. This  has  been  repeated 
again  and  again  as  each  new  film 
has  been  released.  Acceptance  has 
come  in  the  form  of  favorable 
comments  from  students,  teachers 
and  administrators. 

*        *       * 

A  very  solid  indication  of  their 
popularity  is  that  these  films  are 
booked  solidlv  for  months  ahead. 


The  Telephone  Companies  tell 
us  that  they  wouldn't  meet  the 
demand  even  if  they  doubled  their 
supply  of  prints.  Here  are  the 
totals  of  prints  now  in  circulation: 


Film 

Released 

Prints 

Mr.  Sun 

Nov. 

1956 

1684 

Hemo 

Mar., 

1957 

1389 

Cosmic  Raws 

Oct. 

1957 

548 

Goddess 

Feb. 

1958 

912 

Gatewavs 

Oct. 

1958 

688 

A  Iphahel 

Jan. 

1959 

401 

Thread  of  Life 

Dec. 

1960 

436 

About  Time 

Feb. 

1962 

273 

Restless  Sea 

Jan. 

1964 

100 

We  are  pleased  with  the  audi- 
ence. Since  these  nine  films  have 
been  released  they  have  been  seen 
by  over  94  million  persons  —  a 
"hidden  value"  that  cannot  be 
overlooked.  Notice  also,  that  in 
1963.  even  on  the  older  films,  the 
attendance  increased  in  each  case 
over  that  of  the  first  full  year  after 
release.  Add  "000"  to  the  audience 
figures  below: 


ing  its  earliest  stage  to  determine 
possibilities  for  gaining  additional 
and  supplemental  values.  For 
ma.ximum  "values"  there  may  be 
need  for  relatively  minor  changes 
in  format  and  content. 

2.  Draw  up  a  flexible  contract 
that  provides  for  all  the  rights  and 
clearances  you  may  need  to  pre- 
pare promotional  material,  leader's 
guides,  give-aways  posters,  etc.. 
including  necessary  modification 
of  script  and  distribution  rights. 

3.  If  schools  are  a  possible  audi- 
ence, by  all  means  have  educators 
evaluate  the  material  and  offer 
comments  and  suggestions. 

4.  Validate  the  material  where 
appropriate  by  including  in  the 
credit  title  the  name  of  the  con- 
sultant or  review  board  that  is 
recognized  as  an  unbiased  author- 
ity. 

5.  Be  sure  that  enough  prints 
are  available  to  meet  the  demand 
without  an  exorbitant  waiting  peri- 


Film 

1st  Year 

1963 

Total 

Mr.  Sun 

3.574 

3,750 

23.629 

Hemo 

1.711 

3,575 

19.998 

Cosmic 

599 

1,900 

10.252 

Goddess 

1.658 

2,900 

14.898 

Gateways 

1,861 

2.500 

11.489 

Alphabet 

1.406 

1,700 

7,904 

Thread 

2.008 

2.281 

6,233 

Grand  Total  94,403 

These  Were  "Hidden  Values" 

Well,  what  are  these  "hidden 
values?"' 

1.  An  audience  of  over  18  mil- 
lion each  year.  An  increase  in 
viewership  which  cannot  be  dis- 
counted. 

2.  We  sincerely  hope  that  the 
public  better  understands  Science 
and  the  Scientist. 

3.  A  tremendous  amount  of 
good  will  from  the  public  in  gen- 
eial,  and  educators  in  particular  — 
many  of  them  important  molders 
of  opinion. 

4.  An  improved  image  as  a 
forward-looking,  progressive  busi- 
ness, and.  in  the  words  of  Dr. 
Weaver,  "a  company  that  accepts 
its  role  as  an  instrument  of  public 
trust."  This  is  a  climate  that  can- 
not but  help  us  in  achieving  our 
Service   and   Marketing  goals. 

Sharing  Lessons  We  Learned 

But,  in  our  quest  for  the  "hid- 
den values''  we  have  learned  some 
lessons  which  I  gladly  share  with 
you  for  whatever  help  thev  may 
be: 

1.  Examine  each  program  dur- 


od.  This  can  create  annoyance 
and  irritation  and  may  negate  the 
good  which  the  program  otherwise 
could  create. 

Yes,  our  search  for  "hidden 
values"  has  been  quite  successful 
and  I  imagine  will  be  for  some 
time.  But  the  most  rewarding  ex- 
periences are  the  frank  and  sincere 
letters  which  come  to  us  from 
school  children  throughout  the 
land.  Like  this  one: 

Dear  Bell  Telephone  Labora- 
tories and  Doctor  Research: 
"I  woidd  like  to  thank  you  for 
the  wonderful  films.  I  have 
never  .seen  siah  good  ones. 
They  have  taught  me  a  lot. 
The  oties  I  liked  best  was 
"Gateway  to  the  Mind"  and 
"Alphabet  Conspiracy."  I 
have  learned  a  lot  about  in- 
side us.  I  never  ktiew  we  were 
so  exciting  inside  us.  If  we  did 
not  have  your  films,  I  woidd 
not  know  about  in.side  of  us."  ^ 


THE  FILM  DISTRIBUTOR 
A  Partner  in  Film  Success 

by  Don   Vt  hite 
Executive  Vice-President,  National  Audio-Visual  Association 

Phose  of  Us  who  work  in  the 
'-  field  of  audio-visual  communi- 


cations know  how  motion  pictures 
can  motivate  people  to  take  action, 
can  persuade  them  to  a  point  of 
view  and  influence  their  decisions. 

Like  the  shoemaker  and  his 
barefoot  children,  however,  pro- 
fessional communicators  are  often 
at  a  loss  in  communicating  the 
strengths  of  their  own  craft.  The 
best  explanation  I've  seen  to  date 
of  the  magic  of  motion  pictures  is 
in  a  film  —  not  about  motion  pic- 
tures —  but  about  television.  This 
is  Heartbeat,  sponsored  by  the 
Television  Bureau  of  Advertising. 

For  me.  this  film  makes  a  most 
eloquent  case  for  visual  communi- 
cations. But  the  best  film  of  the 
year,  most  dramatic  and  persuas- 
ive, and  perhaps  an  award  winner, 
can  be  an  economic  dud  unless  it 
is  seen  and  heard  by  the  people 
it  was  intended  to  reach.  This  is 
the  function  of  distribution. 
The  .\udience  Must  Want  It 

No  distributor,  though,  can  cre- 
ate a  demand  for  films  the  audience 
doesn't  want  to  see.  A  film  must 
be  produced  to  satisfy  a  need  or 
an  appetite  —  existing  or  poten 


they  are  .  .  .  where  they  are  .  .  . 
how  they  behave  .  .  .  and  how  to 
reach  thetn. 

Sponsored  motion  pictures  are 
widely  used  in  the  schools  as 
teaching  tools.  They're  used  in 
industry  to  train  and  to  inform 
employees.  They're  used  in  church- 
es of  all  denominations.  They're 
used  by  TV  stations  to  provide  au- 
diences at  home  with  interesting, 
entertaining  public  service  pro- 
grams. They're  used  in  motion 
picture  theaters  to  complement  the 
feature  film.  And  lastly,  they're 
used  by  service  clubs,  fraternal 
orders,  special  clubs  and  commu- 
nity organizations  too  numerous 
to  mention. 

Resources  of  Distributors 

Commercial  distributors  have 
the  sources  and  resources  for 
reaching  these  audiences.  And 
since  it's  their  business.  I  urge  you 
to  consult  a  distributor  before  the 
camera  rolls.  He  can  advise  you 
on  the  approach  most  acceptable 
to  a  given  audience,  on  possible 
duplication  of  subject  matter, 
treatment  or  title.  He  can  suggest 
preferred  running  time  by  teach- 
ers or  TV'  film  directors.  He  can 


tial.  A  film  can  inform  or  cajole  analyze  your  need  for  color  and 

or  entertain  ...  but  it   can  do  many  other  key  factors, 
so    ottly    when    its    production   is  At  his  fingertips,  the  distributor 

based  on  a  sound  knowledge  of  has    countless    "case    studies"    of 

the  intended  audience  .   .  .  who  films   in   distribution,   with   facts, 
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evaluations  and  details  that  add 
up  to  a  "profile"'  of  a  film  and 
Its  audience.  This  information  can 
help  guide  you  before  you  commit 
one  foot  of  film. 

Which  channel  of  distribution 
would  best  help  you  reach  your 
audience  goals? 

Three  Channels  of  Circulation 
Basically,  there  arc  three  chan- 
nels of  sponsored  (ilm  circulation: 
One,  schools  and  community  or- 
ganizations; two.  television  and; 
three,  motion  picture  theaters. 
Each  is  unique,  each  has  itx  own 
speriiil  requiremeius.  and  each  has 
its  own  audience  polenlial. 

Every  organized  group  that 
owns  or  can  borrow  a  16mm  pro- 
jector is  a  potential  user  of  spon- 
sored films.  A  better  understand- 
ing of  these  16mm  audience  groups 
can  be  found  in  an  analysis  of 
projector  ownership  in  the  U.S. 

The  major  groups  are:  Educa- 
tion —  234.000;  churches  and 
church-afliliated  groups  —  133,- 
000;  governments,  which  includes 
Federal,  state  and  municipal  — 
76.000;  civic,  social  and  recrea- 
tional groups  —  53,000.  AW  of 
these  are  part  of  the  76.S,000 
16mm  sound  projectors  estimated 
j  as  currently  in  use  in  the  U.S. 
Utilization,  however,  is  not  pro- 
portionate to  projector  ownership. 
Educational  groups  own  234.000 
projectors,  or  about  30^?,  of  the 
total,  but  account  for  somewhere 
between  50  and  65%  of  all  spon- 
sored tilm  utilization. 

Ucachinn  the  Adult  Audience 
Adult  groups  are  a  much-desired 
channel  of  circulation.  This  is  so 
because  the  men  and  women  rep- 
resenting leadership  on  a  local 
level  are  the  people  who  are  active 
in  community  affairs  —  the  "ac- 
tion people"  who  are  the  audience 
most  often  reached  with  sponsored 
films.  They  are  the  business  peo- 
ple, the  home  owners,  the  wage 
earners,  the  parents,  the  taxpayers 
—  and  they  are  members  of  one 
or  more  community  audience 
groups. 

One  small  town  in  suburban 
New  Jersey  with  an  adult  popula- 
tion of  about  2,000  has  a  total 
club  enrollment  of  some  6,000 
adults  —  all  residents  of  that  same 
town.  The  list  of  active  groups 
include  one  service  club,  ten 
church-affiliated  adult  groups,  a 
library  association,  taxpayer's  as- 
sociation, a  women's  club  and 
twelve  other  groups.  Project  this 
kind  of  community  activity  across 
the  country  and  you  begin  to  get  an 
appreciation  of  the  numbers  and 
scope  of  adult  audiences! 

These  groups  will  request  those 


films  which  are  of  particular  in- 
terest to  their  own  membership. 
This  is  one  of  a  number  of  unique 
features  of  community  audiences 
that  make  them  a  most  highly-de- 
sired category.  This  quality  of 
acceptance  {the  group  has  selec- 
leil  a  film  for  their  viewing )  indi- 
cates a  high  order  of  interest  and 
the  group's  favorable  predisposi- 
tion to  the  sponsor's  message. 

There's  also  a  certain  amount 
of  fle.xihiliiy.  Distribution  can  be 
controlled  nationally,  rei;ionall\, 
or  by  hnal  ureas  anil  by  audience 
catciiories.  Merchandising  possi- 
bilities arc  available.  For  instance, 
community  audiences  are  receptive 
to    supplementary    literature    and 


discussion  guides.  Take-home 
pieces  and  other  materials  arc 
used  when  provided  by  the  spon- 
sor. 

Those  of  us  who  work  with 
schools  or  who  are  parents  of 
school-age  children,  or  pay  school 
taxes,  know  that  the  population 
explosion  is  a  very  real  and  potent 
force.  Consider  this.  Right  now. 
fully  50%  of  our  total  population 
is  under  25  years  of  age.  The  peak 
year  of  first  marriages  for  women 
is  at  age  18  —  for  men,  before 
their  22nd  birthday.  More  than 
one-third  of  first-born  children  are 
to  mothers  who  are  20  vcars  or 
younger  in  age,  and  a  baby  is  born 
every  seven  seconds. 

The  Ford  Motor  Company, 
which  has  an  active  youth  market- 
ing program,  uses  a  film  to  explain 
to  dealers  why  this  market  is  so 
important  ,  .  .  Teen-agers,  from 
13  to  about  19,  are  in  their  most 
formative  years  and  are  at  a  point 
in  their  lives  just  before  becoming 
fully  responsible  members  of  the 
community. 

The  Influence  of  Teen-Agers 
They  are  for  many  companies, 
the  most  important  segment  of  the 
youth  market  —  because  of  the 
twelve  billion  dollars  they  spend 
yearly  and  because  of  their  in- 
fluence on  family  attitudes  and 
purchases.  The  Gilbert  Market  Re- 
search Group  recently  asked  some 
1,100  high  school  students  some 
pertinent  questions  about  spon- 
sored film. 

Here's  what  happened.  342.  or 
about   30%,    of   the    respondents 
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(continued  from  page  35) 
recalled  having  seen  a  sponsored 
film  at  some  time  during  the  school 
year.  But  when  the  students  were 
asked  to  name  a  company  or 
agency  that  has  sponsored  a  mo- 
tion picture,  every  one  of  the  342 
students  who  saw  a  sponsored  film 
were  able  to  identify  at  least  one 
sponsor  and  88,6%  of  the  spon- 
sored films  were  seen  in  school. 

U.  S.  television  reaches  92%  of 
the  51.4  million  homes  in  the  U.SI 
Its  646  commercial  and  educa- 
tional stations  serve  180  markets. 


The  top  50  markets,  with  an  av- 
erage of  400,000  sets  apiece,  reach 
an  audience  of  50  million  people. 
The  average  household  watches 
television  more  than  five  hours  a 
day. 

How  does  this  relate  to  the  use 
of  sponsored  public  service  films 
by  television  stations?  99%  of  TV 
stations  use  sponsored  films  and 
some  75%  of  the  646  stations  in 
the  U.  S.  use  a  sponsored  film  at 
least  once  a  week.  Of  the  remain- 
ing 25%,  15%  will  program  a 
sponsored  film  once  a  month. 

The  free-film  distributor  has 
many  public  service  films  avail- 
able in  his  library.  They  often 
represent  the  best  materials  avail- 
able to  the  stations  in  terms  of 
content,  coverage  and  production 
values. 

Long  Life  for  Good  Pictures 

The  interesting  thing  about  good 
PR  films  is  their  longevity.  Films 
like  How  to  Catch  a  Cold,  Hail  the 
Hearty,  and  Fitness  for  Leader- 
ship have  been  shown  by  televi- 
sion stations  for  as  long  as  six 
years.  They  have  racked  up  as 
many  as  2,000  telecasts.  They  are 
"living  proof  that  a  meaningful 
subject,  well-produced,  comprises 
an  excellent  PR  investment  for  in- 
dustry and  that  station  program- 
ming people  responded  by  using 
them  repeatedly. 

Distribution  is  a  business  —  a 
service  business  that  depends  on 
energy,  drive  and  imagination.  The 
film  distributor  must  be  aggressive 
if  he  is  to  move  ahead.  The  pro- 


gressive distributor  uses  personal 
calls,  telephone  contact,  and  direct 
mail  to  a  heavy  extent  in  reaching 
the  stations.  Series  programming 
is  a  major  service  offered  by  the 
professional  distributor. 

Stations  Like  Filmed  Series 

Stations  program  in  cycles  of 
13,  26  and  39  weeks  —  or  at  least 
they  prefer  to.  Knowing  this,  dis- 
tributors group  films  on  a  given 
subject  —  travel,  for  instance  and 
offer  the  stations  cycle  program- 
ming. Series  programs  like  these 
cover  just  about  all  the  available 
topics,  from  sports  and  topical 
subjects  to  children's  and  women's 
programs.  The  use  of  short-length 
films  on  TV  news  programs  and  av 
"clips"  in  local  shews  is  another 
and  growing  opportunity  for  so- 
phisticated use  of  film.  You  can 
jot  down  in  your  minds  the  im- 
portant note  that  short  features 
ranging  from  two  to  five  minutes 
are  in  high  demand  today. 

A  word  about  trends  and  pre- 
ferences. Sports  and  travel  films 
remain  most  attractive  to  stations 
generally.  Science,  especially  new 
technological  advances  in  industry 
and  breakthroughs  in  medicine, 
has  high  impact  value.  The  growth 
of  interest  in  subjects  dealing  with 
government  and  politics  is  one  of 
the  more  significant  recent  signs. 
It  suggests  that  producers  might 
well  try  to  influence  their  clients 
to  a  broader  PR  approach.  An  ex- 
ample of  this  is  Continental  Insur- 
ance Company's  recent  and  popu- 
lar film  on  the  causes  of  the  Amer- 
ican Revolution. 

Theater  .Attendance  is  UP! 

Consider  the  motion  picture 
theater  channel.  Average  weekly 
attendance  at  the  movies  has  in- 
creased about  three  million  per- 
sons, from  the  low  of  about  40 
million  in  1958.  For  the  first  time 
in  years,  new  theaters  are  being 
built.  Almost  300  have  been  start- 
ed since  1962,  some  65  have 
opened  in  suburban  shopping 
centers. 

The  opportunity  for  sponsored 
films  in  these  theaters  has  prob- 
ably never  been  better.  For  one 
thing,  there  is  a  serious  shortage 
of  short  subjects.  With  audiences 
far  more  selective  and  the  number 
of  domestic  productions  down  to 
150  to  200  a  year,  double  features 
are  fast  disappearing  in  many  first 
run  houses.  This  means  that  thea- 
ters need  shorts  to  round  out  their 
programs. 

Commercial  distributors,  aware 
of    the    changing    theater    screen 

(C  O  N  T  I  N  U  E  D  O  N   P  .^  G  E  58) 


Jean  Cameron,  20,  is  one  of  30  young  men  and  uoinen  who  uill  guide 
visitors  through  Johnson's  Wax  pavilion  at  New  York  World's  Fair,  help 
direct  them  to  the  500-seat,  disc-shaped  theater  where  a  three-screen 
motion  picture,  "To  Be  Alive"  is  one  of  the  main  attractions  of  exhibit. 

A'fic  York  World's  Fair  Preview 

Three  Screens  Full  of  Happiness 

Inspiring  Vision  of  "To  Be  Alive"  Draws  Press  Ovation 
at  Johnson's  Wa.x  Showing  in  500-Seat  Circular  Theater 


i^NE  OF  THE  Most  exciting  ex- 
^-^  hibits  seen  at  the  New  York 
World's  Fair  previews  last  month 
was  the  Johnson's  Wax  "Golden 
Rondelle"  pavilion  featuring  a 
three-screen  motion  picture  en- 
titled To  Be  Alive!  Following  a 
showing  to  general  and  trade  press 
representatives,  on  April  7,  the 
audience  accorded  the  sponsor  and 
producers  of  the  film  a  standing 
five-minute  ovation  —  quite  a  trib- 
ute, coming  from  not  too  easily 
enthused  newsmen. 

18  Months  in  the  Making 

The  1 7 '/i -minute  motion  pic- 
ture is  the  creation  of  veteran 
documentary  film  makers  Francis 
Thompson  and  Alexander  Ham- 
mid.  These  two  were  co-directors, 
working  under  the  production  firm 
of  Francis  Thompson,  Inc. 

To  Be  Alive!  was  photographed 
in  color  over  the  past  18  months 
in  Europe,  Africa  and  the  United 
States  with  a  rig  of  three  35mm 
Arriflexes  mounted  together.  It  is 
projected  on  three  18-foot-wide 
screens  (not  butted  together)  by 
a  projection  system  called  "Tri-Arc 


335"   in   the   500-seat   theater  in 
the  Johnson  pavilion. 

Although  frankly  intended  to 
excite  viewers  with  the  richness 
and  diversity  of  its  scenes  and 
sounds  —  which  it  certainly  does 
—  To  Be  Alive!  also  contains  a 
message:  There  is  an  abundance 
of  happiness  in  the  world  for  those 
who  will  look  for  it. 

The  Joy  of  Simply  Living 

"Although  life  appears  to  have 
become  a  frustrating  round  of 
meaningless  activity  for  millions 
of  people  in  today's  complex  so- 
ciety," Mr.  Thompson  said  at  the 
preview,  "we've  suggested  that 
there  are  other  miUions  who  pre- 
serve a  sense  of  the  underlying 
wonder  of  our  world,  have  a  ca- 
pacity to  delight  in  everjday  ex- 
perience, and  find  intense  joy  in 
simply  being  alive." 

Much  of  the  emotional  impact 
of  the  film  is  the  result  of  skillful 
editing  and  the  choice  of  sequences 
of  related  and  contrasting  pictures 
on  the  three  screens.  At  times  the 
scene  is  a  single,  panoramic  image 
and  at  others  a  rapidly  changing 
series  of  multiple  impressions.  The 
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film  has  no  commercial  message 
and  is  projected  without  even  the 
customary  titles  and  credits. 

The  narration  was  written  by 
Edward  Field,  a  young  New  York 
poet  who  won  the  1962  Laniont 
Award  for  poetry.  The  musical 
score  is  an  original  composition 
by  Gene  Forrcll,  widely  known  for 
his  film  scores,  ballet,  opera  and 
as  a  musical  director  for  television. 
Related  to  Theme  of  Fair 
Thompson  was  commissioned 
to  produce  the  film  for  Johnson's 
Wax  two  years  ago  with  instruc- 
tions only  to  "make  a  film  that 
will  contribute  significantly  to  the 
World's  Fair  theme  of  'Peace 
Through  Understanding'  ". 

It  is  being  shown  free  to  Fair 
visitors  in  the  Johnson  pavilion's 
circular,  air-conditioned  theater 
designed  by  Lippincott  &  Margu- 
lies.  Reevesound,  Inc.  has  provid- 
ed projection  equipment  and  is 
supervising  the  engineering  of  the 
theater  for  projectors,  screens, 
sound  and  other  equipment.  Color 
processing  of  the  film  was  by 
Movielab,  Inc. 

Work  of  Talented  Producers 
A  one-time  painter,  Francis 
Thompson  holds  a  long  list  of  film 
awards  including  a  1958  Cannes 
Film  Festival  for  his  film,  N.Y., 
N.Y.  in  which  he  created  an  ab- 
stract image  of  Manhattan  com- 
posed of  floating  skyscrapers  and 
whirling  streets. 

Hammid  is  also  widely  recog- 
nized in  the  film  world  as  director 
of  Hymn  oj  the  Nalions  with  Ar- 
turo  Toscanini,  an  amusing  Private 
Life  of  a  Cat  and  a  television 
series  on  Pablo  Casals  and  Jascha 

Heifetz.  9 

*       *       * 

Editor's  Note:  the  "Tri-Arc'' 
projection  system  designed  for  this 
exhibit  will  be  discussed  in  detail 
within  the  Special  Report  on  the 
New  York  World's  Fair  now  being 
prepared  by  the  Editors  as  a  val- 
uable reference  tool  for  our  read- 
ers in  the  months  ahead. 


Stiiiidiiia  before  the  three  IS-fout  wide  sereens  in  llie   Jolntsou'i    Wax   ruvilion   theater  are  Alex- 
ander Hammid  and  Francis  Thompson,  the  men  who  filmed  the  IS-minule  color  motion  picture. 


THE  FAIR  FILMS 

<r  Correspondent-at-large  Phil 
Murphy  reminds  us  (after  an  eve- 
ning's perusal  of  the  Official 
Guide)  that  43  of  the  1.50  pavil- 
ions at  the  New  York  World's 
Fair  have  listed  motion  pictures 
as  a  regidar  part  of  their  exhibits; 
some  are  using  two  or  more  sep- 
arate film  programs. 

Yes,  films  are  at  the  Fair  and 
in  a  big  way!  They're  showing  in 
all  dimensions  — ■  from  8mm  up 
to  70mm  —  on  "the  largest  pro- 
jection screen  in  the  world"  (GE); 
on-multi-screens  (IBM);  and  sur- 
rounding viewers  with  sight  sound 
(NY  Port  Authority). 

Meanwhile,  all  across  the  land 
(and  overseas),  thousands  of  other 
sponsors  are  using  the  film  me- 
dium in  an  equally  spectacular 
way.  The  Department  of  Agricul- 
ture's 70mm  program  (see  page 
40)  has  to  be  one  of  the  year's 
most  important  ventures  as  it  bids 
for  more  trade  between  Europe 
and  the  U.S..i\,  8> 


Rig  of  three  3.5mm  -XrriHex  cameras  used  in  filming  thrcc-scrccn  sequences 
for  the  Joltnson  Wax  theater  attracts  audience  of  curious  Africans  as  Alex- 
ander Hammid  and  I'rancis  Thompson   (at  right)    prepare  for  shooting. 


Below:  this  African  river  sequence  from  "To  Be  Alive"  is  "grouped'  to 
show  general  effect  of  the  three-screen,  "Tri-Arc  335"  projection  stjstetyi 
used  in  thii  500-seat,  disc-shaped  theater  at  the  Neto  York  WorlcFs  Fair. 


Drivers  test  reactions  at  Mobil  i'aiilion,  the  only  aiidicnee  paiiicipatiun  shotc  at  t)ie  Netc  York  Worlds  Fair. 


Hit  Slum-  at  the  New  York  World's  Fair: 


Mobil  Puts  Drivers  to  the  Test 

Fair  Visitors  Operate  Simulated  Autos  for  "Econoniy  Run" 
Test  of  Driving  Reaetions  Staged  by  Dramaturgy'  and  Dage 


A  Unique  Driver  Reaction 
sampling  test  which  uses  a 
film-fed  television  set  seen  through 
the  windshield  of  a  simulated  car 
is  now  the  main  feature  of  the 
Mobil  Oil  Pavilion  at  the  New- 
York  World's  Fair.  It  will  function 
in  conjunction  with  an  electronic 
data  processing  system  designed 
and  operated  by  Dramaturgy,  Inc.. 
of  Cleveland,  and  Dage  Television 
Co.,  of  Michigan  City,  Indiana. 

The  reaction  sampling  test  was 
developed  expressly  for  Mobil  to 
determine  a  driver's  mileage-per- 
gallon  and  his  ability  to  drive 
safely  through  all  weather  and  road 
conditions.  It  was  first  used  at  the 
Seattle  Century  21  E.xposition  by 
record  crowds  who  wanted  to  test 
their  actual  driving  ability  against 
their  imagined  skills.  Contestants 
are  scored  electronically  and  the 
really  excellent  drivers  will  get  a 
score  of  23  niiles-per-gallon  over 
a  test  run  that  lasts  four  minutes. 
The  test  is  based  on  Mobil's  an- 
nual cross-country  economy  run. 


"Windshield  is  a  TV  Screen 

Each  participant  is  provided 
with  a  driving  station  complete 
with  operating  controls  including 
steering  wheel,  gas  and  brake 
pedals  and  a  completely  assembled 
dashboard.  The  units  are  supplied 
by  the  Dodge  Division  of  Chrysler 
Corporation.  The  competing  driver 
views  the  road  through  the  "wind- 
shield" which  is  actually  a  21 -inch 
television  screen. 

The  instantaneous  positions  of 
steering  wheel,  brake  and  gas 
pedals  are  converted  to  electrical 
signals  which  are  constantly  being 
compared  with  like  signals  prev- 
iously recorded  by  a  group  of  ex- 
pert drivers  over  the  same  run. 
Should  the  contestant  driver's 
signals  exceed  the  allowed  margin 
of  error  of  that  of  the  experts, 
points  will  be  deducted  from  his 
starting  "perfect"  score  of  23 
miles-pcr-gallon.  His  score  will 
continue  to  be  reduced  as  long  as 
he  exceeds  this  margin  of  error. 
How  to  n.ivc  an  '.\ccident " 
Should  the  game  driver  make 
ever  greater  errors  his  generated 
reaction  signals  may  exceed  a 
second  wider  margin  of  error 
limit.  Then,  not  only  is  his  score 
further  reduced,  but  he  experi- 
ences an  "accident"  by  seeing  and 
hearing  it  on  his  individual  TV 
monitor.  The  accident  scene  that 
develops  is  keyed  to  the  type  of 
error  made  at  given  critical 
moments  in  the  filmed  set  of  driv- 
ing episodes.  The  accident  logically 
follows  the  error  committed  and 
tends  to  discourage  "show-off" 
drivers  who  are  not  seriously  com- 
peting in  the  game. 

Two  film  projector-TV  camera 
chains  run  simultaneously  in 
synchronization,  one  for  normal 
driving  and  one  for  accidents. 
When  a  driver's  error  causes  his 
accident  relay  to  be  tripped,  his 
TV  monitor  is  switched  from  the 
normal  to  the  other  TV  camera. 
."Actual  road  noises  and  sounds 
have  been  recorded  on  the  film's 
optical  sound  track  for  each.  Each 
film  is  also  provided  with  a  mag- 
netic sound  track  on  which  the 
expert's  reactions  and  accident 
susceptibihty  and  timing  cues  are 
recorded. 

In  this  manner,  vohagss  pro- 
portional to  the  experts'  control 
positions  are  recreated  during  each 
(continued  on  page  58) 


Below:  a  young  housewife  tests  her  ability  to  react  quickly  and  safely 
under  simulated  traffic  conditions  in  the  Mobil  exhibit's  driver  reaction 
test.  The  hosiess  (upper  left)  directs  the  licensed  driver.  Test  unit  is  a 
modified  Dodge,  comparable  in  every  respect  to  the  actual  car,  except 
that  the  "windshield"  is  a  television  screen  on  which  the  driver  encounters 
scenes  depicting  actual  conditions  along  the  road. 
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17'EYNOTE  Speakir  of  the  Fifth 
**-  Annual  IFPA  Conference, 
opening  on  Thursday.  June  4th  at 
the  Disneyland  Hotel.  .Anaheim. 
California,  will  be  General  Joseph 
J.  Cody.  Jr..  Vice-Commander.  .Air 
Force  Space  Systems  Division 
Other  featured  speakers  on  the 
three  day  program,  which  con- 
cludes on  Saturday,  June  6th,  are 
film  producer-title  designer  Saul 
Bass  and  Norman  Dyhrenfurth. 
leader  of  the  American  expedition 
which  conquered  Mount   Everest. 

Cinema  industry  "Cindy" 
awards  for  the  best  industry-pro- 
duced films  of  1963  will  be  made 
at  the  annual  awards  banquet  on 
the  final  night  of  the  Conference. 
On  the  occasion,  the  Jay  Gordon 
Memorial  Award  will  also  be  giv- 
en for  the  outstanding  individual 
contribution  to  the  industrial  lilm 
medium. 

To  Present  •SiK'cial  .Awards 

Several  special  awards  will  al- 
so be  made  for  other  important 
achievements  in  the  industrial  mo- 
tion picture  and  television  fields. 

The  IFPA  national  board  of 
directors  is  working  closely  with 
Conference  vice-president  Joseph 
M.  Gulli  as  plans  near  comple- 
tion for  a  thought-provoking  and 
entertaining  annual  program.  Ac- 
cording to  Chapters"  vice-president 
Kenneth  J.  Maurer  (chairman  of 
the  awards  program),  the  1964 
film  competition  will  be  broader 
in  scope  than  in  past  years.  It  will 
again  involve  the  voting  participa- 
tion of  every  IFPA  chapter,  coast- 
to-coast. 

Maurer  feels  that  national  par- 
ticipation makes  the  "Cindy" 
awards  more  representative  of  the 
judgment  of  the  entire  IFPA  or- 
ganization. 

Chief  of  Vandenberg  Base 
tV  His  top-management  role  in 
military  space  programs  has  cli- 
maxed an  impressive  Air  Force 
career  for  General  Cody,  IFPA's 
keynote  speaker  of  the  Confer- 
ence. Chief  of  the  Ballistic  Missile 
Field  Office  at  Vandenberg  from 
19.'i8  to  1963,  he  managed  the 
direction  and  growth  of  this  bust- 
ling missile  and  space  launching 
base  from  a  small  otfice  to  a  giant 
military  and  industrial  complex 
exceeding  one  billion  dollars  in 
value. 

General  Cody's  generation  of 
Air  Force  service  has  spanned 
fighter  pilot  training,  assault  land- 
ings in  Normandy,  participation  in 
nuclear  tests,  and  extensive  man- 
agement experience  with  the  .Air 
Research  and  Development  Com- 
mand, forerunner  of  the  .Air  Force 
Space  Systems  Command. 
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G(MltM;il  (!()(l\.  Saul  B 
at  Fiflli  Aiimial  Coiife 

A  Leader  in  Creative  Design 

li'  As  a  creative  designer,  Saul 
Bass  has  won  international  recog- 
nition in  the  fields  of  graphic,  in- 
dustrial tilm  and  exhibition  design. 
The  recipient  of  the  American  Na- 
tional Society  of  Art  Directors' 
designation  as  "Art  Director  of 
the  Year,"  he  was  also  cited  by 
the  Museum  de  Arte  Moderna  in 
Rio  de  Janeiro  with  an  award  for 
"The  High  Artistic  Value  in  All 
Work." 

A  citation  by  the  Philadelphia 
Museum  of  Art  acclaimed  him  for 
"Distinction  Brought  to  the  Pro- 
fession." Examples  of  his  wiirk  are 
in  the  permanent  collections  of  the 
Museum  of  Modern  Art  ( New- 
York  ) ;  the  Library  of  Congress; 
the  Smithsonian  Institution  (Wash- 
ington. D.  C. )  and  the  Prague 
Museum  in  Czechoslovakia. 

But  Saul  Bass  is  best  known  to 
our  field  for  his  design  contribu- 
tions through  titles  and  special 
sequences  for  outstanding  enter- 
tainment films.  His  epilogue  for 
Around  the  World  in  80  Days  and 
the  prologues  to  Walk  on  the  Wild 
Side  and  Mad,  Mad,  Mad,  Mad 
World  are  classics  in  our  time,  as 
are  his  title  designs  for  The  Man 
With  the  Golden  Arm.  l-^xodus, 
and  The  Cardinal. 

Most  recently,  Bass  completed 
a  2()-minute  color  motion  picture. 
The  Searching  Eye.  a  major  at- 
ti  action  at  the  New  York  World's 

Artist-designer  Saul  Bass,  who  will 
he  one  of  featured  .speakers  at  the 
Fifth    Annual    IFPA    Conference. 


i.N>  to  .Vdclrcs.s  iMeinbcrs 
reiice.  on  June   lth-6th 


Ceneral  Joseph  J.  Cod>',  Jr.,  Vice- 
Commander.  .\ir  Force  Space  Sys- 
teiiix  Diii.sio;i,  uill  deliver  the  key- 
note   address    at    r>th    Conference. 

Fair,  where  it  is  being  shown  to 

some  3.'i,()0()  people  each  day  in 
the  circular  theater  of  the  East- 
man Kodak  pavilion. 

The  film's  mission  is  to  show 
these  viewers  that  "vision  may  be 
honed  to  new  heights  of  sensitivity 
on  a  motion  picture  screen." 

His  understanding  of  "visual 
impact"  was  evidenced  in  Alfred 
Hitchcock's  Psycho,  where  he  used 
visual  impact  to  bring  screen  ter- 
ror to  the  audience-routing  level 
in  memorable  murder  scenes. 

Norman  Dyhrenfurth  to  Speak 
7-'  A  photographer,  director  and 
producer  whose  fame  as  an  ex- 
plorer and  mountain-climber  has 
nearly  eclipsed  his  professional 
ability  in  our  field  of  interest,  Nor- 
man Dyhrenfurth  was  made  head 
ot  the  motion  picture  department 
of  the  University  of  California  at 
Los  Angeles  in  1948.  He  was  only 
30  at  the  time  of  his  appointment, 
held  the  position  for  five  years. 

His  impressive  record  as  a  Him- 
alayan explorer,  mountain  climber 
and  documentary  film  maker  was 
highlighted  in  1955  when  he  or- 
ganized the  international  expedi- 
tion which  made  an  assault  on 
Mount  Lhotse,  world's  fourth 
highest  peak.  The  expedition  made 
thirty-one  ascents  of  unclimbed 
peaks  and  produced  the  first  pro- 

(CONTINUEDON    PAGE    64) 


NUMBER  2  •  VOLUME  25  •  1964 


39 


THE  BEHIND-THE-SCREEN  STORY  OF  THIS  HIGHLY-COMPLEX   70MM   FILM   PRODUCTION 


Europe  Gets  Widescreen  Look  at  U.  S.  Agriculture 

A  Multi-Panel  TOiniii  U.  S.  Departinenl  of  Agriculture    Film    "Bounty   Without    Boundaries"    is 
Showing    at    Large    Trade    Fairs    to    Remind    Europeans    of    the    Benefits    of    Two-Way    Trade 


A  UNIQUE  70mm  "multi-panel" 
motion  picture  produced  for 
the  U.  S.  Department  of  Agricul- 
ture has  been  playing  to  packed 
audiences  throughout  Europe  at 
trade  fairs  and  similar  events. 

One  of  the  most  technically 
complex  documentary  70mm  mo- 
tion pictures  ever  produced,  the 
film  reflects  the  rapport  between 
the  American  fanner  and  his  Euro- 
pean counterpart  by  showing  their 
common  heritage,  common  prob- 
lems and  similar  aims. 

Tariff  Negotiations  in  May 

Its  purpose  is  to  pre-condition 
European  public  opinion  to  the 
benefits  of  two-way  trade  with  the 
U.  S.,  particularly  in  agriculture. 
Formal  tariff  negotiations  with  the 
European  Common  Market  on 
agriculture  and  other  commodi- 
ties begin  in  May. 

The  film  was  produced  by  the 
Fred  A.  Niles  Communications 
Centers,  Inc.,  of  Chicago,  New 
York  and  Hollywood. 

First  Showing  in  Amsterdam 

Ten  minutes  in  length,  in  Tech- 
nicolor, the  film,  titled  Bounty 
Without  Boundaries,  was  first 
shown  in  November,  1963,  at  the 
16-day  U.  S.  Food  and  Agricul- 
ture Exhibition  at  the  Amsterdam 
Trade  Fair  in  Holland,  where 
more  than  135,000  persons  saw 
it  free  of  charge.  It  is  currenUy 
being  shown  at  other  trade  fairs, 
including  one  in  Verona,  Italy, 
and  is  scheduled  for  many  other 
showings  throughout  Europe  dur- 
ing 1964  and  1965. 

To  facilitate  distribution,  the 
Agriculture  Department  had  the 
Niles  organization  make  35mm 
copies  for  anamorphic  projection. 
16mm  copies  are  masked  top  and 
bottom  of  the  picture  frame  to 
maintain  the   1-2  format. 

Scenes  on  Botli  Continents 

In  some  scenes  as  many  as  six 
images  are  seen  on  the  screen  at 
one  time  in  various  configurations. 

According  to  president  Fred  A. 
Niles,  it  was  felt  that  the  best  way 
to  manifest  the  common  elements 
between  the  U.  S.  and  Europe  was 
to  shoot  similar  scenes  on  both 
continents,  and  then  show  them 
on  the  screen  at  one  time.  In  this 
way,  a  maximum  comparison 
could  be  made.  These  comparative 
scenes  form  the  focal  point  of  the 


film,   which   does   get    into   other 
areas. 

Jack  Whitehead,  BSC,  and 
Rudy  Wright,  both  of  Niles  staff, 
were  the  cameraman  and  director 
respectively. 

"Problems  Were  Enormous" 

Whitehead  pointed  out  that  the 
problems  encountered  in  composi- 
tion, exposure,  color  balance,  edit- 
ing, optical  printing,  etc.,  were 
enormous. 

"Similar  problems  have  been 
presented  in  other  films,  of 
course,"  said  Whitehead,  "but  in 
this  case  we  had  to  shoot  on  two 
continents,  under  different  weath- 
er conditions,  using  two  film  sizes, 
and  under  an  extremely  tight  dead- 
line." 

Shooting  started  in  July.  1963, 
with  the  U.  S.  scenes  being  shot 
first.  The  most  minute  details  of 
exposure,  lighting,  set-up,  etc., 
were  recorded  after  each  scene. 
After  shooting  was  completed  in 
the  U.  S.,  the  crew  went  to  Eur- 
ope with  these  records  and  the 
workprints. 

Mostly  Shot  on  Location 

According  to  Whitehead,  the 
more  unusual  shooting  problems 
boiled  down  into  the  following: 

1.  Setting  up:  The  bulk  of  the 
film  was  shot  on  location.  The  bas- 
ic problem  here  arose  in  finding 
outdoor  farm  locations  in  Europe 


that  would  be  identical  to  the  lo- 
cations shot  in  the  U.  S.  Time 
was  at  a  premium.  At  one  location. 
Whitehead  reported,  he  was  able 
to  retain  good  composition  while 
maintaining  an  extremely  tight 
reference  between  the  frame  and 
various  telephone  lines.  He  would 
rather  have  done  the  shot  some- 
where else,  but  there  was  no  time. 
Composing  Multiple  Scenes 

2.  Composition:  Each  shot  had 
to  be  considered  according  to  its 
format  as  framed  within  the  final 
composite.  Shots  were  to  be  mask- 
ed in  blatant  horizontal,  sharp 
vertical,  or  other  highly  unusual 
configurations.  Whitehead  had  to 
follow  the  plotting  that  was  set 
down  for  each  scene  ahead  of 
time.  Depending  on  the  configura- 
tion of  the  frame,  either  a  70mm 
or  a  35mm  camera  was  used. 
Where  people  were  used  in  a  scene 
which  would  ultimately  have  to 
be  masked,  Wright  would  plot 
their  action  in  the  appropriate  seg- 
ment of  Whitehead's  camera  view- 
er. 

3.  Color  balance:  The  normal 
consideration  given  to  scene-to- 
scene  color  balance  was  here  com- 
pounded by  the  fact  that  as  many 
as  six  scenes  appear  in  the  pro- 
jected area  at  one  time,  most  of 
them  shot  on  different  locations. 
As  much  as  could  be  was  done  on 
location.   Raw  film   stock  of  the 


Shooting  a  location  interior  for  "Bounty  Without  Boundaries"  with  the 
big  "Omm  camera  (foreground)  focused  on  a  rural  wedding  reception  as 
Nile's  cameraman  Jack  Whitehead  checks  set-up  and  lighting  (background). 


same  emulsion  coating  was  used 
and  camera  records  were  closely 
followed. 

Keeping  Balance  in  Color 

As  nearly  as  possible,  the  pho- 
tography was  planned  to  produce 
a  negative  wherein,  for  instance,  a 
tobacco  field  in  the  U.  S.  could 
segue  with  a  tobacco  field  in  Eur- 
ope with  as  little  change  in  color 
balance  as  possible.  Additional  ef- 
forts would  be  expended  in  post- 
production  optical  printing. 

With  this  in  mind.  Whitehead 
elected  to  use  negative  color  sep- 
aration masters  so  that  maximum 
control  in  panel-to-panel  quality 
balance  could  be  maintained  when 
optically  printing  the  final  com- 
posite internegatives. 

Complications  of  Editing 

4.  Editing:  The  editing  and 
film  line-up  problems  were  comp- 
licated by  the  number  of  inserts 
in  each  frame  and  the  use  of  color 
separation  master  prints  for  dup- 
ing. A  full-screen  master  cue-film 
was  used  as  a  guide  in  determining 
scene  changes,  with  each  panel 
area  being  edited  one  at  a  time, 
until  one  complete  composite  scene 
was  finished.  In  many  cases,  there 
would  be  scene  changes  within  the 
panel  areas,  again  compounding 
the  editing  problem. 

•  5.  Optical  printing:  As  in  most 
involved  composite  printing,  there 
was  a  myriad  of  problems,  not  the 
least  of  which  was  a  looming  dead- 
line. Only  four  weeks  remained 
in  which  to  make  all  of  the  special 
mattes  and  complete  the  70mm 
composite  optical  printing. 
Opticals  by  Linwood  Dunn 
This  project  was  assigned  to 
Film  Effects  of  Hollywood,  with 
Linwood  Dunn,  ASC,  president 
and  founder  of  the  firm,  supervis- 
ing the  job.  Bounty  Without 
Boundaries  was  the  first  70mm 
film  to  make  use  of  involved  multi- 
panel  frame  areas  which  required 
the  development  of  unique  matting 
techniques  and  the  use  of  highly 
specialized  optical  printing  equip- 
ment. 

Most  of  this  equipment  was  de- 
signed and  constructed  by  Dunn 
and  his  staff  of  special  effects  tech- 
nicians. All  of  the  film  had  to  be 
printed  to  exact  frame  counts. 
40  Passes  Through  Printer 
Because  of  the  use  of  color 
separations  to  permit  optimum 
control  of  color  balance,  some  of 
the  composites  were  not  completed 
until  the  internegative  had  made 
more  than  40  passes  through  the 
printer.  There  are  actually  20  min- 
utes of  photography  within  the 
film.  Further,  according  to  Dunn, 
referring  to  color  balance,  all  of 
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the  panel  areas  in  each  scene  re- 
quired correct  relative  color  bal- 
ancing since  the  final  composite 
internegative  would,  of  course,  be 
iL-lease-prinled  on  just  one  color 
ciurecled  printing  light. 

All  told,  actual  shooting  lasted 
fiom  July  through  early  Septem- 
ber. Editing  and  laboratory  work 
went  from  early  September  to  just 
before  the  deadline  of  November 
4th  set  for  delivery. 

TOinm  Showings  at  Fairs 

I  In  Amsterdam,  at  the  Veron.i 
Fair,  and  at  most  other  major 
trade  events,  the  film  vv'ill  be 
shown  with  a  7()mm  projector.  For 
theater  and  other  showings.  3.'imni 
and  16mm  will  be  used.  The 
,isinm  lilm  is  now  available  in 
seven  dillercnt  languages. 

The  Agriculture  Department  is 
calling  the  theaters  in  which  the 
70mm  version  is  shown,  "Multi- 
Vision  Theaters." 

.Shown  to  I'risidciil  [olnisoii 

One  of  the  lirst  to  view  the  lilm 
was  President  Lyndon  B.  Johnson. 
who  cut  the  ribbon  to  open  the 
fair  in  Amsterdam  on  November 
7.  It  was  one  of  his  last  formal 
acts  as  vice  president. 

Orville  L.  Freeman.  U.  S.  Sec- 
eretary  of  Agriculture,  was  also 
present  for  the  preview  presenta- 
tion of  the  lilm.  He  has  since  been 
encouraging  its  mass  distribution 
throughout  Europe.  Plans  are  also 
being  made  for  distribution  in  the 
United  States. 

Not  all  of  the  lihii  is  devoted  to 
farm  practices  and  life.  Sizable 
segments  show  end  products  of  the 
farm  such  as  high-fashion  cotton 
outerwear.  In  one  scene,  that  of 
a  U.  S.  rural  community,  the  bridal 
gift  table  is  seen,  showing  such 
things  as  Danish  cutlery,  Swedish 
crystal,  a  German  radio,  etc. 
II.  S.  Products  in  Process 

Multi-p.inels  are  used  in  this 
scene  which  show  the  products 
actually  being  made  in  their  coun- 
try of  origin. 

The  Department  of  Agriculture 
wanted  these  segments  in  the  lilm 
in  order  to  bring  home  to  the  peo- 
ple in  Europe  the  tremendous 
number  and  the  wide  variety  ol 
European  products  imported  by 
the  United  Slates. 

The  original  score  for  the  film 
was  composed  by  Sid  Siegel,  Nile- 
musical  director.  Script  was  writ- 
ten by  a  Niles  staff  writer.  H' 
*        *        * 

Editok's  Note:  a  definitive  article 
on  the  techniques  of  optical  effects 
and  the  wide  range  of  film  sizes  in 
use  for  business  films  is  in  work. 


MULTI-PWF.T,  niAGFS  SHOW    MUTUALIIYOF  INTERESTS 


til,    ,s(  riK    ,ih,ni    (/,;)!(/',  jalirkx  w<ntn  and  di  signet!  in  Knwpi-  uilh  AnKiiran  collvn.  ]t  ica.s 
actually  .shot  in  one  operation,  using  double  background-process  slide  projection  {rear  screen) . 


0  E  P  A  R  T  M  t  ■^. 
AGRICULT 


Another  frame  in  a  composite  "multi-panel"  sequence  for  tin  film  "Kounltj  Without  Hounduries." 

Three  panels  at  left  show  the  hatching  of  an  egg;  center  panel:  an  egg  grading  machine.  Panel 

tit  right  shows  the  U.  S.  Department  of  Agriculture  sftil.  In  tdl,  five  panels  teere  utilized. 


This  fi  le-piinel  sequence  was  "twcrlaid"  with  animated  graphs  and  arrtncs.  Three  panels  at  top 

shoiv  scenes  (left  to  right)  in  Antwerp,  Rotterdam  and  Brussels.  Horizontal  panel  at  the  bottom 

depicts  Wisconsin  wheat  field.  Over  these,  a  moving  grtiph  and  arrows  show  the  growth  of  overseas  trade. 
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H'dikin^    Willi    equal   jmiliiy    lo    eiileilciiii,    iiislriict    and    promote, 
Halas  employs  the  full  range  of  lechnkjues  in  his  prodiiciions  .  .  . 


A  new  method  of  animation  « ith  colored  lights  was  depicted  in  Halas  film 
presentation  for  an  "integrated"  produetion  "Is  There  Intelligent  Life 
on    Earth"    combinittg   film    sections    with    a    musical   stage    presentation. 

Halas:  Innovator  in  Animation 

The  Founder  of  Halas  &  BaU-helor  Cartoon  Films  Has  Made 
Manv  Widely-Varied  Contributions  to  the  Art  of  Animation 


WHENEVER  Film  Buffs,  spon- 
sors, advertising  men,  mo- 
tion picture  technicians.  Festival 
organizers  or  film  distributors  and 
exhibitors  meet  together  in  any 
city  in  the  world,  you'll  find  at 
least  one  person  will  be  a  friend 
of  John  Halas. 

This  modest,  warm  hearted,  in- 
tense man  has  won  international 
recognition  for  the  animated  film 
as  a  serious  art  form  as  well  as 
for  its  obvious  uses  in  entertain- 
ment, instruction  and  promotion. 

John    Halas    came   to    London 


from  Hungary  in  1936.  Joy  Batch- 
elor  first  met  him  in  London, 
worked  with  him  during  his  early 
days  as  an  animation  director  in 
that  city  and  in  Budapest.  24  years 
ago  they  married  and  established 
their  company.  Halas  and  Batch- 
elor  Cartoon  Films  Limited.  Their 
beginning  was  enmeshed  with  the 
outbreak  of  World  War  II. 

Informing  Britons  at  War 

The    new    company    was    fully 

employed  on  short  films  calculated 

to   inform   and   inspire   the   spirits 

of     Britain's    civilian    population 


The    trials    and    tribulations    of    aviation    were    depicted    in    Halas'   film 
"The  Power  to  Fly"  created  for  the  British   Petroleum  Company  lihrartj. 


Mi 


under  fire.  These  cartoons,  with  a 
simple,  subtle  style,  were  distin- 
guished by  imaginative  musical 
scores.  From  time  to  time.  John 
Halas  took  time  off  from  spon- 
■sored  work  and  drew  a  film  for 
himself.  The  first  I  remember,  as 
a  soldier  in  a  remote  field  cinema, 
was  The  Pocket  Cartoon.  This 
1941  subject  poked  gentle  fun  at 
the  political  figures  of  the  day. 

To  help  explain  the  British  Gov- 
ernment's post-war  reforms  —  the 
hirth  of  the  welfare  state  —  Halas 
made  films  about  a  certain  ""Char- 
ley." a  hard-working  British  citizen 
who  had  trouble  understanding 
what  was  going  on  around  him.  It 
was  at  this  time  that  Halas  also 
made   his   first   film   for   industry. 


hoven  to  promote  the  sale  of  film 
projectors.  The  World  of  Little  Ig 
told  the  story  of  a  little  boy  in 
prehistoric  times  for  an  NBC  car-         j 
toon  program.  His  facile  treatment     '    / 
revived  Popeye.   the  indefatigable 
sailorman.  on  American  television. 
Sequence  in   Monsanto  Film 
Wholly  diflerent  was  his  work 
for  MPO  and  Monsanto  Chemicals 
in  special  sequences  for  The  World     i   k 
That  Nature  Forgot,  explaining  the      !    | 
structure    of    plastics.    Speed    the 
Plough  helped  tell  a  story  of  agri- 
culture for  British  Petroleum;  The 
Cundlemaker  revealed  the  nature 
of  Christian   stewardship   for  the 
United  Lutheran  Church  in  Amer- 
ica. In  this  period,  too:  animation 
inserts  for  Seaaram's  The  First  99 


The  history  and  dc\clopment  ot  the  motor-car  arc  slutwn  in 
"Moving  Spirit,"  produced  on  behalf  of  the  Anglo-Iranian 
Oil  Company.  Story:   by  Allan   Crick.  Direction:   Boh  Privett. 


As  Old  as  the  Hills,  produced  for 
Anglo-Iranian  Oil.  explained  the 
origins  of  petroleum. 

First  Full-Lcngth  Cartoon 

Halas  realized  his  dream  —  the 
production  of  a  full-length  cartoon 
film  —  when  he  collaborated  with 
Louis  de  Rochemont  in  the  crea- 
tion of  Animal  Farm,  adapted 
from  George  Orwell's  political 
fable.  It  was  the  only  full-length 
animated  dramatic  subject  ever  to 
have  been  produced  in  Britain. 

During  those  10  years  between 
1950  and  1960,  Halas  and  Batch- 
elor's  work  expanded  in  many  dif- 
ferent directions,  including  hun- 
dreds of  television  commercials, 
public  relations,  sales  and  training 
films  for  industry.  All  this  time, 
John  Halas  was  seeking  new  ways 
to  express  himself  in  the  animated 
film  medium. 

This  was  the  period  of  the  riot- 
ous History  of  the  Cinema,  subse- 
quently bought  by  Philips  of  Eind- 


and  a  cartoon.  Dam  the  Delia,  in 
which  the  Netherlands  Govern- 
ment explained  the  age-old  fight 
against  the  invader  sea. 

There  were  light-hearted  films, 
hke  For  Better,  For  Worse,  created 
for  Philips  —  and  serious  films 
like  To  Your  Health,  made  for  the 
World  Health  Organization  to 
combat  alcoholism. 

Theatrical  Film  Continuity 

The  millions  who  saw  Cinerama 
Holiday,  viewed  Halas  &  Batch- 
elor's  work  in  the  continuity  se- 
quences. For  the  feature  film.  The 
Guns  of  Navarone,  Halas  drew  the 
map  effects.  In  fact,  his  work  can 
be  found  in  the  animation  inserts, 
titles  and  special  effects  of  more 
than  20  other  feature  productions. 

Between  1947  and  I960,  Halas 
and  Batchelor  films  gained  six 
first  prizes  at  the  Venice  Film 
Festival  and  numerous  awards  in 
other  major  events. 

Halas  has  always  sincerely  be- 
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A  scene  from  "Dam  the  Di-lla"  «  lliilda  &  liaicluUir  jihn  ahicli  }wlpnl  tin 
NiilurUnulx  CoicniiiK  iit  InfarmuHtm  Scrtkc  to  explain  the  anc-old  fifiht 
aiiuinst  the  iinach  r  sen  Ihrnufih  piihlic  v/iok  iiigs  in  theaters  throuff}wut 
the  Lowlands,  llalas  has  created  many  such   hifornialional  cartoon  films. 

tion  of  wliiil  will  happen  to  all  of 
us  if  the  number  of  motor  cars 
continues  to  increase  at  it-  present 
rate! 


lievcd  that  animation  is  a  new  art 
form  and  that  it  cannot  be  con- 
fined in  style  or  in  the  materials 
used.  He  pioneered  in  the  use  of 
paper  sculpture  in  animation,  as 
in  the  Snip  and  Siuii>  series  about 
two  little  dogs  for  British  tele- 
vision. Recouni/ing  that  the  rising 
costs  of  animation  were  inhibiting 
the  use  of  cartoon  films  for  in- 
dustry, he  devised  new  animation 
techniques  which  cut  drawing 
board  costs  to  one-tenth. 

60-Miimtc  Childrens'  Film 
In  1961,  he  made  his  first  live- 
action  film,  significantly,  for  chil- 
dren. The  Monster  of  Highgate 
Ponds,  a  6()-minute  picture  under 
the  direction  of  Calvacanti,  tells 
of  a  tame  and  charming  monster 
which  is  befriended  by  some  chil- 
dren and  rescued  from  the  clutches 
ol  an  unscrupulous  fairgrounds 
man. 

In  the  same  year,  he  made  an 
outstanding  combination  live-ac- 
tion/animation film.  The  Wonders 
of  H'ool.  which  was  sponsored  by 
the  International  Wool  Secretariat 
to  demonstrate  the  chemical  prop- 
erties of  woolen  fabrics  for  cloth- 
ing. 

8mm  SingIe-C:i)nci-i)t  Series 
Still  a  pioneer.  John  Halas  then 
turned  to  the  exciting  medium  of 
'  8mm    as    a    means   of    furthering 
'  visual  instruction.  In  collaboration 
with    Sir    Charles    Snow,    famed 
British  scientist  and  author,  he  has 
produced   a   series   of   single-con- 
cept, silent  teaching  films  for  use 
with   the   Technicolor   8mm    "In- 
stant" movie  projector. 

But  he  has  never  lost  his  love 
for  cartoon  and  satire.  At  a  re- 
cent meeting  of  Britain's  press  to 
hear  the  details  of  a  government 
plan  to  reorganize  the  road  system. 
newsmen  viewed  a  Halas  and 
Batchelor  film,  Aiiloinania  2000. 
which  provided  viewers  with  a 
frightening,   yet   amusing,   predic- 


No  one  could  have  set  the  stage 
more  adroitly  for  the  announce- 
ment of  the  Government's  "better 
roads"  plan.  Aiilomunia  2000  was 
no  sponsored  film,  however.  It 
was  just  an  example  of  John  Halas' 
uncanny  instinct  for  making  the 
right  film  for  the  right  time.  The 
Press  loved  the  picture  and  it  has 
just  completed  the  longest  run  of 
a  short  film  in  London's  West  End. 
playing  more  than  three  months  in 
one  theater.  It  is  now  being  shown 
throughout  Britain,  paired  with 
I  lie  Vielors. 

Wins  a  $fiOO  Cash  .\«arcl 

In  fact,  the  only  other  British- 
made  cartoon  film  ever  to  have 
received  such  widespread  showing 
was  Halas'  Animal  Farm.  Auto- 
mania,  by  some  curious  twist  of 
fate,  is  also  the  only  British  car- 
toon ever  to  be  released  in  Russian 
cinemas.  It  probably  helps  the 
Kremlin  point  out  to  Ivan  the  ben- 
efits of  not  being  able  to  buy  one 
of  these  "future  problem"  vehicles. 

As  this  piece  was  written. 
Aiilomania  2000  had  just  won  a 
S600  cash  award  at  the  Oberhaus- 
cn  Short  Film  Festival  in  Germ- 
any; it  has  also  been  the  honored 
recipient  of  the  Luther  Rose 
Medal,  given  by  the  jury  of  the 
International  Evangelical  Film 
Center  for  "the  film  with  highest 
spiritual  content  and  the  deepest 
humanity.  " 

The  John  Halas  "I'ormula" 

That  phrase  would  describe  a 
good  deal  of  John  Halas'  films. 
Add  liberal  portions  of  "pioneer- 
ing effort"  and  "artistic  integrity" 
and  you  have  a  formula  which 
comes  very  near  summing  up 
Halas  and  Batchelor  Cartoon 
Films  Limited.  B' 


.\L  TO.M.V.M.V  2000"  CARTOON  FILM  OF  THE  YEAR 

This  film  shows  the  state  of  traffic  congestion  throtiphoat  the  world 

foreseen  as  it  will  he  bij  the  end  of  this  cenlunj.  The  new  cave  dwellers 

trapped  in  their  ears  seventeen  .stories  helow  the  earth's  surface, 

adjust  themselves  to  their  new  living  .standards.  This  cartoon  icon  first 

prizes  for  animation  at  the  Moscow,  Barcelona  and  Locarno  Fesiivals 

during  the  past  year.  It  is  the  first  Western  comedy  to  he  generally 

released  for  showing  in  cinemas  throughout  the  Soviet  Union  and  has 

also  just  recieved  the  Luther  Rose  Medal  for  its  ".spiritual  content." 
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Jai>an's  Factual  Film  industry 
was  practically  non-existent  15 
years  ago.  Today,  some  215  spe- 
cializing producers  are  turning  out 
an  annual  total  of  1.100  industrial 
and  educational  films.  The  last  re- 
ported figure  was  1,127  titles  in 
both  fields.  This  is  how  it  all  hap- 
pened. 

Before  and  during  World  War 
II,  the  sole  important  outlet  for 
informational  films  was  the  com- 
mercial, entertainment  theater 
where  they  were  shown  on  a  com- 
pulsory basis  with  regular  feature 
films.  With  the  coming  of  peace 
and  the  resurgence  of  the  Japanese 
entertainment  film  industry,  fact- 
ual film  producers  lost  this  outlet. 
A  noteworthy  factor  contributing 
to  this  decline  was  the  absence  of 
acceptable  product  from  the 
changed  ideological  point  of  view. 
Not  Enough  16mm  Projectors 
There  were  all  too  few  16nim 
sound  projectors  within  industry 
or  the  school  to  provide  an  im- 
mediate market  for  the  newly- 
reborn  factual  film  industry.  Most 
of  the  companies  went  out  of  busi- 
ness but  the  few  who  held  on 
joined  forces  with  teachers,  school 
administrators  and  the  manufac- 
turers of  film  stock  and  a-v  equip- 
ment to  form  Japan's  Audiovisual 
Education  Association  in  1946. 
Despite  this  valiant  attempt,  little 
progress   was   made.   There   were 


BUSINESS  SCREEN  INTERNATIONAL 


Eiichi    Kanazashi    is    the    au- 
thor of  this  report  from  Japan. 

A  Note  of  Introduction 
■A"  This  exclusive  report  on 
the  factual  film  in  Japan  is 
provided  by  one  of  that 
country's  foremost  audiovis- 
ual specialists.  Mr.  Kanaza- 
shi is  President  of  Toyko's 
Educational  Film  E.xchange, 
Director  of  the  Japan  Audio- 
visual Education  Associa- 
tion, of  LINIJAPAN  (the 
Association  for  the  Diffusion 
of  Japanese  Films  Abroad); 
and  of  the  Federation  of  Jap- 
anese Film  Industry.  He  is 
also  a  member  of  the  Japan 
National  Commission  for 
UNESCO.  » 


Report  on  Recovery:  Japanese   Producers 
Are  Creating  I.OOO  Factual  Films  a  Year 

h\    Eiichi    Kanazashi,   President,    Educational    Film    Exchange 


too  few  projectors  and  not  enough 
films  available. 

In  1948,  the  Occupation  Forces 
made  available  1,300  16mm  sound 
projectors  and  a  large  number  of 
documentary  films.  These  were 
distributed  to  the  regional  (Pre- 
fcctural)  governments  and  formed 
the  basis  of  today's  Prefectural 
Film  Libraries.  These  films,  of 
foreign  origin,  stimulated  interest 
in  Japanese  subject  matter;  films 
dealing  with  everyday  problems  in 
familiar  settings  were  in  demand. 
Beginning  of  the  Road  Back 
From  that  period  on,  the  Jap- 
anese factual  film  movement  began 
its  steady  upward  growth.  The  pat- 
tern of  growth  took  shape  slowly, 
at  first,  with  many  frustrations. 
But  gradually  conditions  began  to 
improve. 

The  Educational  Fibn  Producers 
Association  was  formed  10  years 
ago,  with  80  of  Japan's  215  pro- 
duction companies  in  its  mem- 
bership. Educational  and  industrial 
films  are  made  entirely  by  private 
enterprise,  without  any  subsidy  or 
control  by  the  Government.  It  is 
a  highly-competitive  industry.  One 
third  of  all  films  made  in  Japan 
are  produced  by  approximately  12 
companies.  The  rest  of  the  output 
is  shared  by  the  other  200  pro- 
duction units. 

Business  Films  in  Theaters 
Many  industrially  -  sponsored 
films  are  lensed  in  35mm  color 
(including  Wide-screen)  and  are 
hound  for  showings  in  commercial 
theaters.  For  example,  in  1961,  29 
business-sponsored  films  were  ex- 
hibited with  feature  motion  pic- 
tures and  in  newsreel  theaters. 
Films  intended  for  schools  or  di- 
rectly to  16mm-projector-equipped 
audiences  are  shot  in  35mm  or 
16mm  and  projected  on  this  high- 
ly-portable equipment.  There  is 
also  some  8mm  projection  and  it 
is  growing. 

Distribution  of  factual  films  on 
a  national  level  is  entirely  by  pri- 
vate enterprise.  Approximately 
100  audiovisual  dealers  and  dis- 
tributors are  engaged  in  this  work 
throughout  Japan.  There  are  a  few 
companies  who  operate  nationwide 
distribution  networks  as  well  as 
maintaining  their  own  production 
facilities.  Two  of  the  largest  of 
these  firms  have  a  combined  in- 


ventory of  over  10,000  prints. 

In  addition,  there  are  692  re- 
gional and  local  film  libraries  op- 
erated by  non-profit  and  govern- 
mental organizations.  Here  is  a 
representative  breakdown: 

1.  The  Prefectural  Governments 
maintain  104  film  libraries  with  an 
inventory  of  10,748  prints. 

2.  Municipal  film  libraries  total 


208  with  a  print  inventory  of  15,- 
103. 

3.  City,  town  and  village  co- 
operatives have  158  film  libraries 
and  house  8.177  prints. 

4.  Miscellaneous  private,  indus- 
trial and  dealer  libraries  total  222 
with  an  inventory  of  20,588  prints 
in  service  to  their  clientele. 

With  some  55,000  sound  prints 

in  circulation,  Japan  has  a  sizeable 

audiovisual     activity     serving     its 

fairiy  well-concentrated  audiences. 

$226  Million  Spent  in  1961 

According  to  a  Ministry  of  Ed- 
ucation survey  in  1961.  the  total 
annual  expenditure  was  $226.4 
million;  total  income  (including 
Government  aid  in  school  pur- 
chases and  rentals,  etc.  of  $184 
million)  was  $213.2  million. 

The  inventory  of  16mm  sound 
projectors  last  reported  for  Japan 
totaled  1 3,653  machines  in  use  in 
schools  and  public  organizations. 
6,357  of  these  were  in  primary 
schools;  3,250  were  in  secondary 
and  advanced  high  schools,  ac- 
counting for  63.4%  of  the  avail- 
able 16mm  sound  equipment  with- 
in these  school  categories. 

Another  3.921  16mm  sound 
projectors  (22%  of  the  total)  are 


in  public  auditoriums  on  a  com- 
munity level.  About  125  (3.9%) 
are  in  kindergartens,  serving  the 
very  young.  As  an  indication  of 
the  future  potential  for  8mm 
sound-on-film,  nearly  400  ma- 
chines of  this  type  were  recently 
introduced  into  the  schools  on  an 
experimental  basis,  with  a  starting 
inventory  of  500  8mm  sound  titles. 
Considerable  growth  in  the  use  of 
8mm  optical  sound  projection  is 
anticipated  . 

Aid  from  Education  Ministry 

Japan's  Ministry  of  Education 
takes  a  lively  interest  in  informa- 
tional and  educational  films,  al- 
though it  does  not  participate  in 
either  production  or  distribution. 
However,  the  Audiovisual  Educa- 
tion Section  promotes  and  de- 
velops the  use  of  films  and  the 
Film  Evaluation  Committee  assists 
teachers  and  adult  education  group 
leaders  in  their  selection  of  suitable 
material. 

In  1961  the  Ministry  purchased 
seven  million  dollars  worth  of  film 
prints  for  free  distribution  through 
the  public  libraries  and  appro- 
priated nearly  two  million  dollars 
to  subsidize  one-half  of  the  admis- 
sion fees  for  entertainment  pro- 
grams at  commercial  theaters 
which  offered  films  thought  to  be 
beneficial    to    youth. 

Sponsors  "Short  Film  Festval" 

In  order  to  promote  internation- 
al understanding  through  the  film 
medium,  the  Ministry  of  Foreign 
Affairs  sponsors  an  annual  Inter- 
national Short  Film  Festival  in 
conjunction  with  the  Educational 
Film  Festival.  Award  winners  at 
this  event  seem  to  be  well-distri- 
buted throughout  Japan. 

The  aim  of  the  annual  Contest 
of  Cultural  &  Documentary  Films 
on  Japan  is  to  select  the  best  Jap- 
anese industrial  and  cultural  films 
to  be  shown  abroad.  ff 

*        *        * 

Useful  Data  on  Large-Screen 
Shown  in  a  Genarco  Portfolio 

7';  Write  for  a  useful  portfolio 
containing  several  brochures  which 
describe  the  complete  line  of 
Genarco  3,000-Watt  Slide  Projec- 
tors and  Electric  Slide  Changers 
for  3' 4"  X  4"  slides. 

The  colorful  literature  explains 
the  use  of  slide  projectors  for  rear 
projection  in  large  auditoriums 
and  at  sales  meetings,  etc.  as  well 
as  useful  data  on  the  projection 
of  giant  images  on  outdoor  screens 
and  four-foot  images  in  displays. 

The  portfolio  is  free  on  letter- 
head request  from  Genarco,  Inc., 
97-04  Sutphin  Boulevard,  Ja- 
maica, New  York  1 1435.  Mention 
Business  Screen.  ff 
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a  show  stopper? 


never : 


Your  show  is  one  smooth.  continuoLis  pcrrorniaiicc 
from  liglits  of!  ...  to  the  end.  with  this  new  Kodak 
Pageant  Sound  Projector. 

No  awkward  setting-up  exercise  at  the  begin- 
ning. No  embarrassing  mid-performance  inter- 
ruptions. Everything  exciting  that  happens  will 
happen  on  the  screen. 

This  could  be  the  first  movie  projector  you"vc 
ever  really  liked. 

It's  the  first  projector  with  a  sound  system  that 
has  no  electronic  tubes  to 
burn  out  ...  no  fragile  pho- 
tocells to  fail  ...  no  touchy 
exciter  lamp  to  quit  on  you. 
Not  even  any  static,  or  hiss- 
ing, or  crackling  noises. 

The  sound  system  in  this 
Pageant  Projector  is  entire- 
ly different  from  those  in 
other  projectors  you've  used. 
It's  transistorized.  Its  cir- 
cuitry is  built  to  shrug  off 
bumps  and  jostling.  It  should 
never  require  fixing.  It  should 
never  cost  you  any  money. 
You  don't  carry  spare  parts 
for  it.  You  don't  need  any. 

Power?  —enough  to  pump  good  sound  through 
an  auditorium  P. A.  system  and  be  heard  crisply 
from  first  row  front  to  last  row  balcony. 

Fidelity?— clean,  commanding,  steady  sound, 
played  through  its  own  large,  1 1  x  6-inch  speaker. 
The  sound  this  system  reproduces  encompasses 
the  entire  range  it  is  possible  to  record  on  film. 

Putting  the  show  on  the  road  is  no  project  with 
this  projector. 

It  sets  up  anywhere.  Threading  film  is  as  easy 
as  following  a  red  line.  Throw  a  lever,  push  a  but- 


KoDAK  I^AGUANI   16rnni 
(Model  AV-I 


ton,  come  back  when  the  movie  is  over. 

The  lever  you  throw  does  everything  but  turn 
on  the  sound. 

The  button  you  push  turns  on  the  sound. 
Instantly! 

No  waiting  for  warm-up.  The  sound  conies  on 
full  and  clear,  the  moment  you  push  the  button. 
This  projector  operates  so  quietly  it  never  calls 
attention  to  itself.  Never  distracts.  Never  inter- 
feres with  the  mood  of  the  performance.  In  fact, 
all  your  audience  will  notice 
is  the  performance. 

The  brilliance  of  the  pic- 
ture, the  beauty  of  the  sound, 
the  projector  itself- all  of 
these  will  be  taken  for 
granted. 

The  name  of  this  new  pro- 
jector is  the  Kodak  Pageant 
16mni  Sound  Projector, 
Model  AV-126-TR.  We've 
written  a  booklet  about  it 
which  you  may  have  simply 
by  writins  your  name  and 

Sound  PrtJjcLtor  ^ 

2t-TR)  address  here: 


Then  send  it  back  to  us  at  the  address  below. 

Check  this  box  [^  and  we'll  have  a  Kodak  dealer 

call  you  to  arrange  for  a  convenient  demonstration 

of  this  new  machine.  No  obligation,  of  course. 

Kodak  Pageant  Projector  4.47 

EASTMAN  KODAK  COMPANY 

Dept.  8-V,  Rochester,  N.  Y.      14650 
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EXPLORATION:  THE  GOOD  LIFE  &  OUTER  SPACE 


adventure  in  the  editing  of  both  film  versions. 

Mr.  Mandell  believes  that  it  is  all  too  easy 
to  become  "arty"  in  this  kind  of  motion  picture. 
This  might  please  a  few  far-out  film  enthusiasts 
but  just  puzzle  the  great  majority  of  viewers 
and  destroy  the  effect  it  was  designed  to  pro- 
duce. 

Through  straightforward,  sometimes  amus- 
ing, but  always  logical  transitions  this  picture 


Scene  in  the  Audio  production  "Atlantic  City" 

Funfare  for  Atlantic  Citv 

Cordless   Color   Film   on   Beai-li    Kesorl 
Lets    Sheer   Pleasure   Do   the   "Selling" 

Sponsor:  The  Atlantic  City  (N.J.)  Convention 

Bureau. 
Tftle:  Atlantic  City.  10:  13V2  min,  color,  pro- 
duced by  Audio  Productions,  Inc. 
ii  .Atlantic  City,  one  of  the  nation's  oldest  and 
most  favored  beach  resorts,  is  on  display  in  a 
delightful  new  film  now  reaching  theater,  tele- 
vision and  group  audiences  through  the  spon- 
sorship of  the  Atlantic  City  Convention  Bureau. 
Athmtic  City,  as  it  is  succinctly  titled,  is  an- 
other in  the  same  vein  as  the  e.xtraordinarily 
successful  narration-less  film.  New  York,  New 
York,  which  Audio  Productions  made  for 
American  Airlines  last  year.  It,  too,  is  short  on 
words  —  there  are  only  a  few  at  the  opening 
and  close  —  but  long  on  the  light,  airy  attrac- 
tiveness of  the  place,  enhanced  by  good  color 
photography  and  skillful  editing. 

Pleasure  Spots  "Speak"  for  Themselves 

The  reason  of  being  for  this  kind  of  film 
with  almost  no  narration  is  that  it  must  be 
completely  lacking  in  any  attempt  to  sell,  yet 
be  so  attractive  in  itself  that  audiences  are 
charmed  and  captivated.  Atlantic  City's  Con- 
vention Bureau  is  so  diffident  about  any  hard- 
sell approach  that  even  its  own  title  credit  has 
been  omitted. 

In  271  scenes,  the  film  covers  just  about  all 
the  fun  that  .\tlantic  City  has  to  offer  —  the 
long  sloping  beach,  water  sports  of  every  kind, 
golf,  the  fabulous  boardwalk,  fishing,  the  big 
amusement  piers,  racing,  night-life,  and.  of 
course,  the  razzle-dazzle  of  the  annual  Miss 
America  contest. 

Wholesome  Place  With  Appeal  to  Young 

/Audio's  camera  crews,  under  the  direction 
of  Producer-Director  Hans  Mandell,  started 
shooting  in  late  spring  last  year  and  continued 
through  the  fall.  The  philosophy  used  through- 
out was  to  show  the  resort  as  a  wholesome 
fun  place  with  a  special  appeal  for  young  peo- 
ple. No  continuity  was  used  during  produc- 
tion, just  a  scene  list,  which  resulted  in  a  real 


moves  continually  and  fast,  giving  a  feeling  of 
on-the-spot  immediacy.  Sound  effects,  used 
almost  subliminally  under  the  music  score,  also 
help  to  achieve  this  feeling  of  reality. 

Showing  in  Theaters  and  on  Tele\  isioii 
Atlantic  City  will   be   presented   in  a   ten- 
minute  version  for  theaters,  and  a  13'/2-niinute 
film  for  television  and  group  audiences  through 
Modern  Talking  Picture  Service.  g" 


The  Flight  of  Ariel  II 

Film  Saf»a  of  Satellite  Heady  to  Show 
W  ithin  ^Minutes  .\fler  Laiineh  Success 

Sponsor:  The  National  Aeronautics  and  Space 

Administration. 
Title:   Ariel  II.  27  min.  produced  by  MPO 

Productions,  Inc. 
■ft-  Minutes  after  the  National  Aeronautics  and 
Space  Administration  announced  the  successful 
launch  of  .^riel  II  on  March  27,  a  motion 
picture  telling  the  whole  story  was  ready  for 
simultaneous  release  in  England  and  the  United 
States.  The  picture,  titled  Ariel  II.  deals  with 
the  history  of  the  second  international  sateUiie 
and  how  it  was  created  and  placed  in  orbit  by 
Americans  and  Englishmen  in  an  effort  to  gain 
new  knowledge  about  the  structure  of  the  uni- 
verse. The  27-minute  film  was  sponsored  by 
NASA's  Goddard  Space  Flight  Center. 

Ariel  II  features  Alistair  Cooke  as  host-nar- 
rator to  guide  the  audience  through  the  three 
years  of  planning  and  research  required  to 
develop,  pre-test  and  launch  the  145  pound 
package  of  complex  scientific  instruments. 

.\dvance  Planning  Assures  Tiniel\  Film 

To  be  able  to  deliver  a  timely  film.  MPO 
Productions.  Inc.,  which  produced  Ariel  II. 
and  the  Goddard  Space  Center  planned  their 
production  schedule  well  in  advance. 

The  script,  by  MPO  staff  writer-producer, 
John  L.  Washburn,  was  delivered  in  Februarv, 
1963. 

In  May,  1963.  photographic  crews  under  the 
direction  of  Andy  Gold,  head  of  MPO's  Spe- 
cial Projects  Division,  visited  England  and 
photographed    the    British    sequences.    These 

Below:  MPO  president  judd  Pollock  (Icfl)  and 
narrator  Alistair  Cooke  study  script  of  "Ariel  IV' 
with  a  model  of  the  satellite  in  the  foreground. 


Shooting  a  sequence  for  the  "Ariel  II  jthn  uilldii 
the  facilities  of  Radio  News  Central  of  the  Voice 
of  America  in  Washington,  D.  C. 

included  scenes  with  Sir  Harrie  Massey, 
Chairman  of  the  Royal  Society's  Committee 
on  Space  Research,  filmed  at  the  Royal  Soci- 
ety headquarters  in  London. 

Other  locations  were  the  BBC,  Cambridge 
University,  the  Air  Ministry's  meteorological 
offices  at  Bracknell,  and  Jodrell  Bank,  site  of 
the  world's  largest  radio  telescope.  In  addition, 
one  United  Kingdom  sequence  was  filmed  and 
forwarded  by  MPO  to  scientists  in  Australia. 

Narrator  Has  \crsatile  "\ie\ving  Window" 

In  the  United  States,  shooting  took  place  at 
the  Voice  of  .America's  Radio  News  Central  in 
Washington,  at  the  Goddard  Space  Flight  Cen- 
ter and  the  Westinghouse  Defense  Electronics 
Plant  in  Maryland.  Launch  footage  from  Wal- 
lop's Island  in  Virginia  was  provided  by  NASA. 

To  tie  so  many  widely  dispersed  events  to- 
gether in  logical  continuity.  .Alistair  Cooke  was 
filmed  as  a  narrator  in  command  of  a  versatile 
\iewing  window  that  could  transport  the  audi- 
ence immediately  to  any  corner  of  the  globe. 

These  process  shots  were  filmed  in  the  MPO 
studios  in  .August.  1962,  by  staff  director 
Joseph  Lerner.  Since  at  the  time  no  one  could 
bo  sure  of  the  actu;d  launch  date,  alternate 
endings  were  written  and  shot  for  use  by  MPO 
Special  Projects  Division  editor  Bob  Lynch. 

Right  Ending  Ready  at  the  Launch  Date 

By  December  1,  1963.  three  months  prior  to 
the  launch  of  Ariel  II.  a  final  interlock  screen- 
ing was  approved  by  N.^SA  officials  in  Wash- 
ington. On  February  20,  1964,  the  launch  date 
was  set  and  MPO  was  able  to  select  the  right 
ending  for  the  picture.  W 
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THE  INTERLOCK 

(or)  Shooting  W  oiild  Be  More  Merciful . 

l)y  Charles  (Cap)  Palmer* 


A    brief    coinmenlary    to    be 
read  to  sponsors'  representa- 
tives who  are  sitting  in  an 
interlock  session  for  the  first 
time  .  .  . 
'T'o  Those  Among  Us  who.  up 
-*-  to    this    moment,    have    been 
spared  the  trauma  of  an  Interlock 
session,   we  extend  welcome   and 
sympathy. 

In  the  narrow  view,  an  Inter- 
lock is  the  occasion  at  which  an 
in-work  film  is  projected  via  two 
strips:  the  spliced-together  visuals 
on  one  machine,  and  the  dialogue 
or  narration  on  another,  hopefully 
in  synchronization. 

But,  in  the  broader  view,  the 
Interlock  is  the  occasion  in  the  de- 
velopment of  a  tilm  project  where 
everybody  wishes  he  were  dead 
—  and  out  of  which  he  walks,  or 
is  carried,  wondering  how  he  ever 
let  himself  get  tangled  up  in  such 
an  obviously  ill-fated  enterprise. 
All  we  can  tell  you  by  way  of 
comfort  is  that,  as  with  mother- 
hood, many  have  survived  this  ex- 
perience and  achieved  complete 
recovery. 

To  stretch  the  motherhood  ana- 
logy, a  motion  picture  at  this  point 
of  development  is  akin  to  a  human 
embryo  at  around  four  months, 
at  which  stage  only  a  doctor  or 
producer  can  have  confidence, 
based  on  past  experience,  that  any- 
thing good  can  come  of  this. 

But  perhaps  you  may  find  a 
little  reassurance,  as  you  look  at 
the  Interlock  version  of  the  pic- 


®Executive  Producer,  Parthenon  Pictures. 


ture  which  is  about  to  be  screened 
for  you,  if  you  know  specifically 
some  things  to  allow  for  at  this 
stage  of  the  embryo's  development. 

In  the  first  place,  the  scenes 
you  will  see  are  on  "work  print," 
which  has  been  cut  and  re-cut, 
spliced  and  re-spliced  by  the  edi- 
tors, until  it  is  inevitably  dirt- 
specked  and  jumpy,  .-^nd  of  course 
there  is  no  color  or  brightness  cor- 
rection. (But  the  original  footage 
is  still  in  the  vault  and  will  not  be 
touched  by  human  hands  until  all 
the  cut-and-try  is  over  with  and 
the  original  goes  directly  into  the 
printer.) 

Secondly,  there  are  no  "opti- 
cals""  in  this  version.  Technically, 
opticals  are  dissolves  and  fades, 
super-imposures  and  the  like.  But 
more  graphically,  opticals  are  the 
film's  punctuation  —  and  looking 
at  a  movie  at  this  stage  where  the 
shots  are  spliced  together  butt-to- 
butt  is  like  reading  a  book  with  no 
paragraphs  or  chapter  separations, 
not  even  periods  or  commas. 

And  the  immediate  effect  is  go- 
ing to  be  one  of  very  disturbing 
abruptness,  since  it's  the  film 
"punctuation"  that  will  give  the 
final  version  its  ebb  and  flow  of 
pacing;  indicate  time  lapses,  chang- 
es of  locale,  and  so  on.  Incident- 
ally, the  crayon  marks  which  you 
will  see  sliding  across  the  screen 
periodically  are  the  cutter's  indi- 
cation of  where  dissolves  and  fades 
are  planned  to  take  place. 

You  will  see  a  few  "slugs," 
stretches  of  emptiness  where  vis- 
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uals  are  still  to  be  secured,  and 
the  slug  has  been  inserted  tempor- 
arily for  timing  purposes. 

Except  for  actors,  in  synchron- 
ized dialogue,  the  voice  which  will 
eventually  be  that  of  the  narrator 
is  "temporary."  Listen  to  the  con- 
tent, not  the  delivery. 

No  Effects  or  Music  Yet 

This  sound  track  carries  only 
the  voices.  The  "sound  effects" 
are  still  to  come  .  .  .  and  you  will 
be  surprised  later  on  when  you 
see  how  much  more  an  automobile 
crash,  for  example,  means  when 
the  visual  is  accompanied  by  the 
scream  of  brakes  and  the  rending 
of  metal.  Also,  you  will  not  hear 
the  conventional  music  scoring, 
and  this  is  really  a  rather  disturb- 
ing lack,  because  music  will  later 
give  us  transitions  from  one  sub- 
ject to  another,  will  bridge  time- 
lapses,  signal  retrospect,  supply 
mood  behind  the  narrator's  vocal 
discussion. 

But  the  present  lack  of  score 
will  add  to  the  temporary  feeling 
of  abruptness  and  stark  emptiness. 

The  voices  will  come  out  of  the 
speaker  here  at  the  levels  at  which 
they  are  recorded,  so  there  will 
occasionally  be  a  wide  variation 
in  volume  between  one  voice  and 
another.  This  will  all  be  balanced 
when  the  voices  are  combined 
with  the  sound  effects  and  musical 
score  in  the  subsequent  "dubbing 
session"  or  "mix."  so  for  now, 
try  to  listen  around  it. 

And  also,  don't  be  concerned 
about  environmental  noise  under 
synch  dialogue  in  the  location 
scenes:  the  microphone  is  a  tin 
ear  which  picks  up  everything. 
But  before  the  dubbing  session 
these  location-recorded  tracks  will 
be  put  through  a  noise-suppressor 
and  whatever  environmental  noise 
is  left  will  often  be  covered  by  the 
music  score  or  will  be  down  far 
enough  to  sound  simply  like  nat- 
ural environmental  sound  effects. 

Now  .  .  .  all  of  this  sounds  as 
though  the  production  has  been 
sloppily  done.  This  is  not  true.  As 
with  the  expectant  mother,  the 
work  has  been  properly  done  for 
the  stage  it  is  now  in. 

If  Changes  Are  Needed  .  .  . 

But  there  is  a  strong  financial 
reason  for  bringing  you  here  at 
this  interim  point.  This  is  the  last 
time  at  which  any  really  substantial 
changes  can  be  made  at  minimum 
or  no  cost.  Later  on,  when  you  see 
the  "answer  print,"  the  camera 
original  will  have  been  cut,  which 
drastically  limits  the  possibility  of 
change.  The  voices  and  sound  and 
music  will  have  been  combined  in 
the  dubbing  session  and  everything 


put  together  into  the  first  compos- 
ite print. 

Obviously,  except  for  certain 
types  of  deletion,  changes  at  that 
stage  will  be  expensive.  So  let's 
try  to  pick  up  at  the  Interlock  ses- 
sion all  the  inaccuracies,  the  policy 
problems,  the  target-audience  con- 
siderations, and  so  on.  Now  is  the 
time  to  decide  what  items,  if  any, 
are  important  enough  to  justify 
changes. 

Actually,  there  will  probably  not 
be  very  many,  because  the  project 
has  been  constantly  monitored  all 
the  way  along;  first  at  the  script 
stage,  where  many  of  you  had  a 
crack  at  it,  then  by  technical  advice 
during  actual  production. 

Now  then,  we  asked  you  to  look 
at  this  performance  critically, 
through  a  microscope.  May  we 
amend  that  slightly,  by  suggesting 
that  we  run  the  Interlock  version 
twice  at  this  meeting. 

Actually,  you  have  two  judg- 
ments to  make.  The  first  is  on  the 
overall  effectiveness  of  the  final 
picture  in  terms  of  the  job  which 
you.  as  the  sponsor,  want  it  to  do. 
So.  on  the  first  runthrough,  we  ask 
that  you  try  to  overlook  all  the 
interim  crudities  and  look  only  for 
what  will  be  good  in  the  final 
picture. 
'  You're  investing  a  substantial 
amount  of  money,  and  you  will 
show  a  profit  not  on  the  faults  of 
this  picture,  but  on  the  things 
about  it  which  are  good,  and  on 
which  you  will  capitalize  with  your 
customers,  employees,  dealers, 
legislators,  general  audiences,  and 
whomever  you  want  to  influence. 

So,  on  the  first  run.  try  to  be  a 
bunch  of  wide-eyed  optimists  — 
"the  picture  is  wonderful,"  says 
you,  "and  here's  why."  With  this 
mood  in  mind,  we  would  like  to 
run  this  first  time  continuously, 
without  stopping,  so  that  you  get 
something  of  the  same  overall  im- 
pression which  your  target  audi- 
ence will  ultimately  get. 

But  then  on  the  second  run, 
we'll  go  "stop  and  start."  That  will 
be  the  time  not  only  for  important 
changes,  but  for  the  fly-specking 
and  nit-picking.  And  don't  worry 
about  your  comments  seeming 
petty,  because  the  thing  we're  ul- 
timately selling  to  the  audience  is 
conviction,  believeabilily  .  .  ■  and 
to  that  end  we  can't  afford  any- 
thing, no  matter  how  minor,  which 
undercuts  that  believeability. 

One  final  word.  The  Objective 
which  was  set  forth  at  the  begin- 
ning of  the  project  was  and  still 
is  — 

(here  recap  the  thumbnail  ob- 
jective and  target  audience) 
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(iaics    Sali-s    Picliirc    \\  iii> 
l><'ii\fr  A<l  (lull  A«aril 

The  sharp  contrast  between 
>.iles  methods  of  the  I9()()'s 
mil  today  has  been  broui;lu 
,0  the  screen  in  a  22-niinutc 
^ales  training  film  for  Gales 
Rubber  Co.  Like  Father,  Like 
\.'n,  produced  by  Marshall 
I  .ilicr  of  Denver.  Colo.,  was: 
recently  awarded  top  honors 
m  the  motion  picture  division 
.it  the  annual  awards  made 
h\  the  Advertising  Club  of 
Denver. 

The  film  is  being  used  by 
(j.ites  for  sales  clinic  show- 
ings throughout  the  country. 
Old  fashioned  sets  of  the 
l^*(H)"s  set  the  mood  for  a  se- 
quence  in   which   a    salesman 


'  rciMitioliiii   kut"   #ii,(.>   liif. 
comc-uppunce.  Circa  1900. 

sweet  talks  a  receptionist  and 
then  tries  the  "hard  sell"  per- 
sonality treatment  on  a  pur- 
chasing agent.  The  same  ac- 
tors portray  the  scene  in  the 
60's  with  the  "personality 
kid"  salesman  making  almost 
the  same  errors. 

In  a  completely  different  set 
lanother  sidesman  epitomizes 
the  considerate  vendor  who 
neither  undersells  nor  over- 
sells, respects  his  customer 
and  his  company  and  draws 
out  his  purchasing  agent  cus- 
tomer about  the  qualities  he 
likes  in  a  salesman. 

Film  technique  employs 
good  sound  and  visual  tricks; 
ragtime  piano  melodies  paro- 
dy both  salesmen,  good  and 
bad.  Earlier  sequence  is  done 
in  sepia,  with  action  in  the 
tempo  of  the  silent  movies. 
Remaining  sections  of  the  film 
are  in  color  with  synchronous 
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DrIniU  on  Fair  Exhibits 

\  detailed  report  on  the 
films  and  exhibition  techni- 
ques shown  at  the  New  York 
World's  Fair  is  now  being  pre- 
pared  for   publication.  t^ 


NUMBER  2  •  VOLUME  25  •  1964 


it  takes  something  EXTRA  to  he  a 

SPECIALIST ! 


SEE 

THE 

DIFFERENCE 

when 

16mm  color 

specialists 

process 

prints 


BE  PROUD  of  Your  IGmm  Color  Prints 

The  most  efficient  craftsman  in  any  service  is 
the  sppcialisf.  He  takes  extra  pains  to  produce 
finest  quality  . . .  and  he  knows  what  QUALITY  is. 
Color  Reproduction  Company's  color  specialists 
have  specialized  exclusively  in  16mm  Color  Prints 
for  over  25  years.  That's  why  Color  Reproduction 
Company's  work  has  long  been  the  standard  of  the 
16mm  Motion  Picture  Industry.  Your  Production 
deserves  EXTRA  QUALITY— try  Color 
Reproduction  Company's  16mm  Color  Prints! 


WRITE  FOR  LATEST  16mm  Color  Print  PRICES. 


7936  Santa  Monita  Blvd,,  Hollywood  46,  California 

Telephone:  OLd field  4-8010 
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NAVA  DEALERS ...  ON  THE  JOB 

w 


Have  you  heard 
the  latest . . .  ? 


When  it  comes  to  the  latest 
in  A-V  equipment,  your  NAVA 
dealer  has  heard,  seen,  tested, 
fiddled  with,  worked,  read 
about  and  used  everything  new 
in  the  field.  He'll  demonstrate 
it  for  you  (or  a  hundred  of  you) 
just  about  any  day  of  the  week. 
His  professional,  expert  advice 
is  important  when  selecting 
new  A-V  equipment.  It's  his  job 
to  keep  up  with  all  of  the  ex- 
citing technological  advances 
in  A-V  .  .  .  advances  that  can 
increase  the  quality  and  effi- 
ciency of  your  program.  He'll 
point  out  special  advantages 
of  different  types  of  equipment 
and  explain  how  each  fits  into 
your  particular  program. 
The  best  way  to  select  A-V 
equipment  is  to  see  it  in  ac- 
tion .  .  .  your  NAVA  dealer  is 
an  action  man. 

Or  to  put  it  another  way,  your 
best  A-V  plans  begin  with  a 
NAVA  man.  Want  action?  .  .  . 
call  him  today.  For  a  List  of 
NAVA  Dealers,  showing  serv- 
ices and  rental  equipment  of- 
fered by  each,  write- 


NMional  Audio-Visual  Association,  Inc. 
1201  Spring  Street,  Eairlax,  Virginia 


wliat's  new  in   pictures 


A  Report  on  ^  orWs  Fair 

i?  A  definitive  report  on 
films  and  exhibit  techniques 
at  the  N.  Y.  World's  Fair 
is  now  in  preparation. 


The  1nter-Rel.\ted  use  of  mo- 
tion pictures  and  a  live  presen- 
tation on  sound  dealer  management 
was  successfully  employed  by  the 
motor  truck  division  of  Interna- 
tional Harvester  Company  in  re- 
cent new  model  showings  to  its 
dealers. 

The  latest  information  on  im- 
proved business  practices  was  giv- 
en Harvester  truck  dealers,  after 
they  had  first  seen  introductory 
sequences  of  a  90-minute  sound 
and  color  film,  coordinated  by  the 
creative  services  division  of  the  IH 
i'.d\ertising  department  and  pro- 
duced by  Wilding.  Inc. 

Two  Segments  Are  Interlocked 

The  film  was  divided  into  two 
main  segments,  with  distinctive 
themes  but  with  an  interlocking 
story  line.  The  first  section,  shown 
in  morning  sessions  in  the  com- 
pany's 45  truck  sales  districts, 
depicted  problems  typically  en- 
countered in  expansion  and  mod- 
ernization of  an  International 
dealership. 

Between  these  two  film  seg- 
ments, a  thorough  analysis  of  an 
actual  dealership  was  reported  in 
detail  by  voice  and  film  strip.  The 
dealer's  sales,  service  and  man- 
agement strengths  and  weaknesses 
were  probed  minutely  to  answer 
questions  which  had  been  posed 
by  film  actors  in  the  roles  of  an 
International  dealer  and  his  family. 

Circus  Motif  for  New  Models 

The  second  half  of  the  film, 
depicting  a  behind-the-scenes  cir- 
cus atmosphere,  cleverly  employed 
an  assortment  of  performers  to 
introduce  models  of  the  company's 
trucks.  On  floor  display  were  cur- 
rent International  trucks,  shown 
side-by-side  with  competitive  mod- 
els for  on-the-spot  comparison  of 
major  mechanical  and  styling  fea- 
tures. 9 
*      *      * 

Facts  on  ^  ire  Reinforcement 
for  the  Construction  Industry 

vT  How  contractors  save  building 
time  is  the  subject  of  Structural 
Fabric  —  Time  Stiver  for  Build- 
era,  a  new  motion  picture  now- 
available  for  free  use  by  the  con- 
struction industry.  The  24-minute 
color  film  was  produced  by  the 
Wire  Reinforcement  Institute,  and 
is  being  distributed  in  the  United 
States  and  Canada  for  free  loan 
by  Modern  Talking  Picture  Serv- 
ice. Inc. 

The  new  film  tells  by  case  his- 
tory how  construction  time  and 
money  was  saved  by  use  of  welded 


wire  fabric,  and  reports  also  on 
the  increasing  use  of  structural 
fabric  with  big  wires  up  to  half- 
an-inch  in  diameter. 

The  case  histories  shown  range 
from  high-rise  apartments  in  New 
York  to  warehouses  in  Colorado 

—  from  a  field  house  in  New 
Hampshire  to  a  jail  in  Michigan 

—  to  an  airline  terminal  in  New 
York  to  an  auditorium  in  Tennes- 
see. Throughout  the  film  empha- 
sis is  on  the  time  saved  on  the 
projects  through  the  application  of 
wire  fabric. 

The  Wire  Reinforcement  Insti- 
tute, which  represents  the  manu- 
facturers of  over  85  percent  of 
U.S.  and  Canadian  wire  fabric 
production,  prepared  the  film  as 
part  of  its  continuing  program  of 
information  and  service  to  the 
building  field. 

Construction  firms  —  their  en- 
gineers, superintendents  and  fore- 
men: local,  state  and  provincial 
contractors"  associations;  private 
and  public  awarding  authorities; 
and  other  groups  interested  in 
building  construction  may  use  the 
film  without  charge.  R' 

*        *        * 

Bicycle  Inslitiite  Sponsors  T"<i 
Pictures  for  Safely  Programs 

it  Play  It  Safe,  a  26i/2 -minute 
film  that  promotes  interest  in  com- 
munity-sponsored bicycle  safety 
programs,  is  now  being  offered  for 
free  loan  use  by  civic  and  service 
groups  and  TV  stations  by  the 
Bicycle  Institute  of  America.  It  is 
designed  for  adult  viewing.  Based 
on  the  actual  experiences  of  a  New 
York  community,  the  film  shows 
why  and  how  parents  and  other 
responsible  community  leaders 
should  conduct  bike  safety  pro- 
grams for  youngsters. 

Play  It  Safe  shows  how  lives 
can  be  saved  and  delinquency 
avoided  if  parents  and  community 
leaders  exercise  their  responsibility 
by  teaching  bicycle  safety  and 
courtesy.  Sportscaster  Red  Barber 
narrates  and  appears  in  the  film. 

Another  motion  picture  on  the 
subject  of  bicycle  safety  is  also 
sponsored  by  the  Institute:  Bicycl- 
ing Safely  Today.  Directed  at  the 
youngsters  in  their  own  terms,  it 
tells  how  bicycling  can  be  fun  and 
safe  at  the  same  time.  This  20- 
minute  b  w  motion  picture  is 
available  for  free  showings  to 
schools,  clubs,  churches  and  TV 
stations. 

Both  films  are  being  distributed 
by  all  offices  of  Association  Films. 
Inc.  B' 


For   I6mni.  Film  —  400'   to  2000'   Reeli 

Prefect  your  films 

Ship   in    FIBERBILT   CASES 

Sold   at   leading   dealers 
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TRADE 

Cose! 

SHIPPING 
^CASEy 

MARK 

PROFESSIONAL 

TITLE  Typographers 

and 

Hot-press  Craftsmen 

SINCE   1938 

W'riir/ar  FREE  typt  etitrl 


KNIGHT  TITLE  SERVICE 

145  West  45th  St.,  New  York,  N.Y. 


You    Can   Speak 
FRENCH    and    or    SPANISH 

Of  Other  Foreign  Languages  (also  Lolin) 
QUICKLY,   EASILY 

If  you  have  a  3^.i  ips  tape  recofdef.  Modern 
audio-linqual,  armed-forces  methods  make 
it  easy  fast  eitremely  effective.  Send  only 
52  00  for  sample  30  mln.  trial  Linguatapes 
—$5.00  for  90  mln-— SI  0.00  for  195  min. 
Refund  it  nol  completely  amaied  and  de- 
lighted- 7',j  ips  Linguatapes  also  available 
at  507o  extra-  Be  sure  to  state  tape  speed 
and  language(s)  desired  Linguatapes 
mailed     prepaid     same     dav    order    fecelved. 

LINGUATAPES,    Dept.    114 

lit  sin  A.e  .   N.Y.    10,    N  Y 


SOUND  RECORDING 

at  a  reasonable  cost 

High    fidelity    16    or    35.    Quality 

guaranteed.  Complete  studio  and 

laboratory  services.  Color  printing 

and   lacquer  coating. 

ESCAR 

Motion  Picture  Service 

7315  Carnegie  Ave. 
Cleveland  3,  Ohio 
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Fec-hnolofiy   of  'Saliiral   (ias 
Tiilil  in  "EiuTfjy  on  .Move" 

I  he  new  technology  mov- 
[11;  natural  gas  energy  from 
the  Ciulf  of  Mexico  to  major 
.iitiMiniing  markets  of  the  na- 
Mon  is  the  principal  story  line 
color  motion  picture,  En- 
on  the  Move,  just  re- 
U.i~L-d  by  The  Columbia  Gas 
ssstcm.  Inc.  Columbia  Gas 
^  ,1  major  supplier  in  this  bur- 
vi 'fling  pipeline   industry. 

1  nusual  scenes  of  industrial 
:;i-  uses  are  provided  in  the 
documentary  film,  filmed  at 
MMiic  57  ditTerent  locations  in 
.l^\cn  states.  Joseph  Julian 
11.11  rates  the  picture;  an  origi- 
nal music  score  was  supplied 
b\  modern  composer  Phillip 
l.iiiibro.  Nelson  Case.  Jr.  was 
the  writer-director. 

I  he  picture  is  being  distrib- 
uted by  Modern  Talking  Pic- 
ture Service.  Inc.  within  the 
company's  operating  areas. 
Prints  may  also  be  obtained 
through  the  public  relations 
department  of  Columbia  Gas 
companies  in  Columbus. 
Ohio;  Pittsburgh,  Pa.;  Char- 
Icvion,  West  Va.;  and  Hous- 
ton. Texas. 

I  here  are  ino  versions  of 
I  'urgy  on  lite  Move.  The 
longer  (27'/i-niinute)  picture 
1^  especially  useful  to  schools. 
ciMC  groups  and  for  industry. 
.\  shorter  version.  14' 2  min- 
utes in  length,  is  available  for 
public  service  showings  by 
television  stations.  Gas  com- 
panies may  obtain  prints  of 
either  version  directly  from 
the  Columbia  Gas  System, 
1:0  E.  4 1  St  Street.  New 
York.  N.  Y.  10017  or  through 
the  lilm  library  of  the  .'Xmeri- 
e.iM  Gas  Association.  ^ 

*        *        * 
l!N  \  Uir,rsFr.-.<:alalf>f.' 
Ill   I  iliiir-  liir  Management 

1  here's  ;i  new  illustrated 
eii.ilog  of  the  first  10  films 
pioduced  by  the  Bureau  of  Na- 
tional .'\ffairs.  Inc..  of  special 
I  interest  to  executives  respon- 
sible for  internal  communica- 
tions or  supervisory-training 
programs.  These  10  pictures 
serve  a  variety  of  situations 
in  business  education. 

The  films,  all  in  1 6mm 
sound  and  color,  are  described 
in  detail.  Write  (on  your  let- 
terhead, please )  to  BN.'X  In- 
e.uporated.  1231  24th  Street, 
N  W..  Washington,  D.C. 
20037.  Mention  Blsine.ss 
Screen  in  your  request.       ^ 


'pOLAP^in-  ap;d  "copymaker"® 


Because  it  also  makes  perfect  lO-secoiid  copies.  And  we 
didn't  want  to  hang  a  complicated  name  on  such  a  simple 
machine. 

The  Copyniaker  has  a  Polaroid  Model  160  Land  Camera 
precision-mounted  above  an  easel.  It  will  copy  charts,  maps, 
printed  text  or  even  objects,  in  any  size  from  H"xl4"  down 
to  2-^"x3''  j"  (or  1 :1).  Correct  camera  settings  for  all  field 
sizes  are  listed  for  you.  Two  fluorescent  lamps  light  the  board 
evcnlv.  .\nd  with  tile  built-in  electric  timer  you  can  clock 
exposure  and  development  accurately. 


Ten  seconds  is  all  it  takes  to  sbniil  and  develop  coi)y  prints 
or  "line"  slides.  Continuous  tone  slides  take  2  minutes. 

And  anyone  can  do  it. 

You  focus.  Push  a  button.  Pull  a  tab.  \^ait  a  moment  and 
remove  the  transparency  or  the  copy.  (After  a  quick  harden- 
ing, transparencies  snap  into  frames,  ready  for  projection.) 
That's  all  there  is  to  it.  .Slides  in  10  seconds  for  5.5c,  Copies 
in  10  seconds  for  pennies. 

.\ow.  \^oul<l  it  make  sense  to  call  a  marliinc  that's  thai  easy 
to  use  "The  Slirleaiulphotographicop) maker'.''"' 


The  Polaroid  Copymaker 
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Ted  Saok  Named  \  iee-Presidcnt 
of  Reela  Films,  Inc.,  Miami 

■;>  F.  F.  "Ted"  Sack  has  been  pro- 
moted to  vice-president  and  gen- 
eral manager  of  Reela  Films.  Inc., 
Miami.  Florida  studio  organiza- 
tion. His  appointment  to  this  dual 


BUSINESS  SCREEN  EXECUTIVE 


Reela   Exec. 


.  Ted  Sack 


executive  post  was  announced 
by  Reela  president  Stanley  Stern 
in  April. 

Sack  has  served  as  general  man- 
ager at  Reela  since  December. 
1962.  During  a  year's  leave  of  ab- 
sence he  produced  educational 
films  in  Peru  and  prior  to  that 
period,  served  in  the  production 
department  of  WTVJ.  He  came 
to  that  post  from  the  CBS  televi- 
sion network. 

The  Miami  studio  is  a  division 
of  Wometco  Enterprises,  Inc.  and 
is  located  at  17  N.  W.  Third 
Street  in  the  Florida  metropolis.  K' 

*        *        * 
SOS  Photo-Cine-Optics  Names 
Irv  Turvev  as  Western  Mgr. 
7-   Irv  Turvey  is  now  western  man- 
ager  for   SOS    Photo-Cine-Optics, 
Inc.,  New  York  and   Hollywood. 
His   appointment   was   announced 
by  Alan  C.  Macauley.  SOS  presi- 
dent.  Turvey   will    cover   the    13 
Western  states,  including  Alaska. 
Hawaii  and  Western  Canada,  from 
the  company's  Hollywood  branch. 

Until  recently  a  sales  engineer. 
the  new  western  chief  was  director 
of  photography  at  KSBW-TV  and 
KOLO-fv.  He  also  had  his  own 
motion  picture  unit  until  called 
back  to  Brooks  Institute  of  Pho- 
tography to  conduct  motion  pic- 
ture and  general  photographic 
courses.  I^" 

Stephen  Colhoun  Forms  I\.  Y. 
Film   Counselling   Organization 

i~  A  new  company,  set  up  to  pro- 
vide design  and  supervising  serv- 
ices on  business  films  has  been  or- 
ganized in  New  York  City  by 
Stephen  D.  Colhoun  and  carries 
his  name.  ly^' 


NEWS   OF    STAFF    APPOINTMENTS 

V'eteran   .\(l  Exec  John  Russo 
Joins   Better   Selling   Bureau 

:  Veteran  ad  e.xecutive  John 
Russo.  a  former  vice-president  of 
the  J.  Walter  Thompson  Com- 
pany. New  York,  has  joined  the 
Better  Selling  Bureau.  Los  An- 
geles, as  executive  vice-president 
in  charge  of  sales.  The  appoint- 
ment was  announced  in  April  by 
Richard  Westen,   president. 

Better  Selling  Bureau,  a  wholly- 
owned  subsidiary  of  Rocket  Pic- 
tures, Inc.,  specializes  in  sales 
training  aids.  It  has  been  especial- 
ly successful  in  the  insurance  field 
and  has  developed  seven  programs 
for  sales  recruiting,  sales  train- 
ing and  selling. 

These  programs  are  now  being 
projected  into  other  fields  where 


AND   A-V    lr^lDUSTRY    DEVELOPMENTS 

a  need  exists  for  the  proper  de- 
velopment of  sales  personnel  and 
training  aids.  Russo,  with  more 
than  20  years'  experience  in  this 
highly-specialized  field,  noted  that 
failure  in  this  area  has  often  sabo- 
taged the  best  advertising,  mer- 
chandising and  selling  plans. 

The  Bureau  is  located  at  6108 
Santa  Monica  Boulevard  in  Los 
Angeles.  9.' 

Clara  (Grossman  on  Production 
Staff  of  Kim  &  Gifford,  N.  Y. 

x  Mrs.  Clara  Grossman  has  join- 
ed the  promotion  staff  of  Kim  & 
Gifford  Industrials,  Inc.,  New 
York  City.  She  was  formerly  U.S. 
film  promotion  and  sales  manager 
for  the  National  Film  Board  of 
Canada,  located  in  Manhattan.  ©■ 


.Ji^ 


"WHAT 

FILM 

LABORATORY'' 


SEND  IT 

TO 
MECCA'" 


HAVE 
FOR 
25  YEARS' 


•• 
t   * 


For  over  a  quarter-century,   leading  film   producers 
have  turned  to  Mecca  for  the  finest  35  mm  and 
16  mm  black  and  white  laboratory  services.  How 
about  you''  Drop  in,  write,  wire 
or  phone  for 
information. 


R^E©©/A\* 


FILM    LABORATORIES    CORP. 

Atliliated  with  Byron  Motion  Piclures.  ^asnmglon   /'    D  C 
FILM    CENTER    BUILDING.   630   NINTH   AVENUE,    NEW   YORK   36,   NEW  YORK   •   CO   5-7676 


Lane  Heads  Inl'l  .Sales  Division 
as  DeMallic  Kctires  al   Kodak 

•  Richard  B.  DeMallie,  Eastman 
Kodak  assistant  vice-president  and 
general  manager  of  the  company's 
international  sales  division,  re- 
tired on  May  1st  after  nearly  40 
years  of  Kodak  service. 

Succeeding  him  as  general  man- 
ager of  the  international  sales  di- 
vision is  William  P.  Lane,  whose 
appointment  was  announced  in 
Apu\  by  Gerald  B.  Zornow,  vice- 
president  for  marketing. 

DeMallie  joined  the  company's 
export  shipping  department  at 
Rochester  in  1924.  Two  years  later 
he  moved  to  Kodak  Brasileira, 
Ltd.,  in  Rio  de  Janiero  and,  after 
serving  as  manager  of  Kodak  com- 
panies in  Cuba  and  the  Philippines, 
he  was  appointed  manager  of  Ko- 
dak Japan,  Ltd.  in  1930.  He  re- 
turned to  Rochester  in  1939  as  a 
member  of  the  export  sales  depart- 
ment, becoming  general  manager 
in  1957.  He  was  elected  an  assist- 
;'nt  vice-president  of  the  company 
in  I960. 

Lane  also  joined  Kodak  in 
1924.  From  his  first  post  at  East- 
man Kodak  Stores,  Inc.  in  Des 
Moines.  Iowa,  he  moved  to  the 
Kodak  accounting  department  in 
Rochester  and,  in  1926,  became  a 
member  of  the  export  sales  depart- 
ment. He  later  served  in  Mexico 
City  and  Cuba,  became  assistant 
manager  of  Kodak's  branch  in 
Shanghai,  China  in  1928.  He  was 
named  manager  of  Kodak  Philip- 
pines. Ltd..  in  1930. 

,'\fter  serving  as  a  member  of 
the  company's  government  sales 
department  during  World  War  II. 
he  returned  to  the  export  field. 
In  1946  he  was  appointed  manager 
for  the  Far  Eastern  .Area  of  the 
company's  international  division 
and  manager  for  Latin  .America  in 
19.'^7.  ln'l9.S8  he  became  assist- 
ant general  manager  of  the  inter- 
national sales  division.  In  1962 
his  duties  were  extended  to  super- 
vision of  Kodak  units  in  Africa  and 
the  Middle  East.  !• 


Terry  Hatch  to  Niles"  Staff 
as  a  Supervisor  of  .\ccounts 

i<  A  former  resident  vice-presi- 
dent of  the  Alexander  Film  Com- 
pany (at  Chicago),  Terry  Hatch 
has  joined  Fred  A.  Niles  Com- 
munication Centers,  Inc.  as  ac- 
count supervisor.  His  appoint- 
ment was  announced  by  Norm 
Lindquist.  sales  vice-president  of 
the  Niles  firm. 

Hatch  will  headquarter  in  Chi- 
cago where  he  will  service  major 
accounts  in  Chicago  and  Detroit. 
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b>   Jaik  Campbt'll* 

I  Think  All  Of  Us  sense  the  tremendous 
power  of  film.  Most  of  us  have  lived 
through  the  days  when  films  like  D.  W.  Grif- 
fith's Intolerance  caused  riots,  or  when  film 
sent  thousands  weeping  to  Valentino's  funeral, 
or  when  film  trained  millions  in  war.  We've 
grown  up  with  movies  at  the  Saturday  matinee, 
sensing  their  force  in  society,  how  they  have 
literally  changed  the  concepts,  the  ideals,  even 
the  course  of  humanity. 

\Vc  realize  these  things,  almost  instinctively. 
Through  this  early  conditioning,  there  is  in 
all  of  use  a  deep-seated,  sort  of  terrifying 
knowledge  of  just  how  powerful  this  medium 
really  can  be,  of  just  how  strong  are  the  emo- 
tions that  film  can  arouse. 

ControUini!   the  Latent   Power  of  Film 

We  use  this  power  of  film  to  sell.  That's  the 
business  we're  in:  using  the  motion  picture  to 
sell  a  product,  a  concept  or  an  'image.'  And 
yet,  because  of  its  vast  latent  power,  like  dyna- 
mite, we  handle  film  with  fear.  Unless  we  say 
exactly  the  right  things  about  a  product  or 
concept,  we  might  persuade  our  fickle  audience 
NOT  to  buy. 

To  put  it  plainly,  the  sponsor  is  afraid  that 
the  producer,  if  left  on  his  own.  might  inno- 
cently say  the  wrong  things  about  the  product. 
Therefore,  the  sponsor  wants  FULL  CON- 
TROL over  what  the  film  says. 

Now.  since  the  sponsor  is  paying  for  the  film, 
he  has  absolute  right  to  this  control.  No  ques- 
tion about  that.  But  let's  see  what  effect  this 
control  has  on  the  film's  quality. 

Words  .\re  A  Prineipal  .\re;i  for  Control 

First  of  all.  in  what  area  is  this  control  ap- 
plied? It  is  principally  applied  to  the  WORDS 
that  are  written  for  the  sound  track,  the  narra- 
tion, the  commentary. 

I  remember  once  I  showed  a  rough  cut  pic- 
ture to  a  sponsor  before  we  had  scored  any 
words  to  it.  The  silent  picture  alone  told  a 
good  story  of  the  construction  of  a  hydro- 
electric plant.  There  were  about  a  dozen  spon- 
sor people  at  the  show,  and  there  wasn't  a 
single  adverse  criticism.  They  liked  our  images, 
they  liked  the  editing,  the  pace,  they  liked  the 
continuity.  In  other  words,  it  was  perfectly 
acceptable  —  silent,  that  is.  It  wasn't  until  we 
wrote  a  commentary  that  controls  were  applied. 

The  Power  of  Words  .  .  .  and  a  Heal  Hazard 

Now.  why  are  words  picked  on  for  control? 
Well,  there  are  several  reasons. 

First:  all  of  us  are  familiar  with  words.  We're 
at  ease  with  thcni.  We  probably  speak,  write  or 
read  several  thousand  words  every  single  day. 
So  we  naturally  turn  to  words  in  our  film. 

Second:  words  in  a  film  commentary  can 
give  different  meanings  to  a  scene.  Take  a 
scene,  for  example,  of  a  house.  The  scene  itself 
can  be  neutral,  inert.  Yet.  through  the  com- 
mentary, we  can  talk  about  everything  from  the 
cost  of  wood  shingles  to  the  influence  of  Frank 
Lloyd  Wright.  Words  do  offer  this  kind  of 
flexibility. 

Third:  words  in  a  film  commentary  offer  the 
cheapest  form  of  control.   In   a   rough   script 
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draft,  you  can  change  the  word  "edifice"  lo 
"building"  and  it  won't  cost  you  a  cent.  You 
can  rewrite  whole  paragraphs,  make  any 
changes  you  want.  But  if  you  change  the  pic- 
ture, either  by  rcshooting  or  re-editing,  it  costs 
money.  Words  are  cheap. 

.'\nd  fourth:  words  offer  the  opportunity  to 
make  last-minute  changes.  You  can  re-write 
in  the  recording  session,  and  even  at  the  mix. 
the  editor  can  trim  out  words  in  the  narration 
track. 

Now  this  dependence  on  words  offers  some 
very  real  advantages,  no  doubt  about  that.  But 
it  presents  one  very  great  danger:  that  you 
won't  have  a  film  at  all.  just  an  illustrated 
lecture. 

Per  se.  there's  nothing  wrong  with  .m  illus- 
trated lecture.  It  is  limited,  but  it  can  be  in- 
teresting, informative  and  entertaining.  It  can 
sell,  too.  I'm  using  the  term  to  describe  films 
that  are  talky,  that  are  held  together  by  narra- 
tion alone,  that  have  no  strong  visual  continu- 
ity, that  make  no  sense  with  the  sound  off,  thai 
use  stock  library  music  that  competes  with  the 
narrator  throughout.  It  is  this  kind  of  film  that 
arouses  no  emotion,  that  squelches  and  squand- 
ers the  wonderful  power  of  the  motion  picture. 
Let  me  try  to  illustrate  the  difference  between 
a  true  film  and  an  illustrated  lecture. 

Do   the    Pictures   Tell    Vou   the    Story? 

First,  look  at  the  group  of  three  shots  in 
Figure  1.  You  can  see  that  it  tells  a  story  by 
pictures  alone.  It  has  all  the  elements  of  good 
drama.  To  get  technical,  it  begins  with  exposi- 
tion, it  has  rising  action,  a  climax  and  a  denoue- 
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Figure    1    {at  right):    this  sequence  of  pictures 
tells  its  oicn  story,  has  elements  of  good  drama. 
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nient.  in  other  words,  it  has  a  beginning  and  an 
ending  • —  it  tells  a  story. 

You  could  add  narration  or  sound  effects 
and  gain  some  additional  information.  But 
basically,  this  three-scene  film  stands  alone. 
WITHOUT  sound. 

In  this  example,  and  in  others  to  follow, 
think  of  each  group  of  three  scenes  as  an 
entire  film.  The  principles  that  we're  talking 
about  apply  just  as  well. 

When  \'isua!s  Have  to  "Lean"  on  \\'ords 

Now  look  at  Figure  2.  If  this  film  is  run 
silent,  we  have  a  series  of  attractive  pictures, 
but  with  no  meaning.  There  is  no  story.  The 
scenes  gain  meaning  only  if  narration  is  added. 

This  is  the  "illustrated  lecture"  —  a  series 
of  visuals  put  together  almost  at  random,  and 
achieving  unity  only  through  words. 

The  curious  thing  about  the  illustrated  lec- 
ture is  that  you  can  reassemble  the  visuals  in 
almost  any  order  you  want,  and  the  sequence 
gains  or  lo.ses  nothing.  See  Figure  3. 

If  you  try  the  same  thing  with  a  properly- 
constructed  film  sequence  —  one  that  is  built 
carefully,  with  a  true  beginning  and  a  true  end- 


ing —  you  wind  up  with  a  meaningless  se- 
quence, a  jumble,  as  in  Figure  4. 

Here  the  continuity  has  been  completely 
destroyed.  Of  the  three  scenes  A.  B  and  C.  B 
no  longer  logically  follows  A,  C  no  longer 
grows  out  of  B,  and  so  on.  as  they  should. 

Let  me  illustrate  this  another  way.  Imagine 
a  bunch  of  blocks,  stuck  together  at  random, 
so  that  they  make  a  single  structure,  but  with- 
out form  or  pattern.  Think  of  each  of  these 
blocks  as  a  scene,  a  visual,  without  sound. 

The  structure  will  have  no  real  'beginning': 
you  could  stand  it  in  several  different  positions. 
You  could  move  blocks  —  or  scenes  —  from 
one  section,  and  add  them  to  another,  without 
seriously  changing  the  form  of  the  whole.  So 
it  is  with  the  illustrated  lecture. 

Tricks   .\re   No   .Substitute   tor   (.'(nitimiity 

Now,  as  we've  seen,  we  can  give  this  jumble 
of  scenes  a  sense  of  unity  with  the  help  of  nar- 
ration. We  can  even  use  some  tricks.  If  we  start 
the  lecture  with  an  extreme  LONG  SHOT,  an 
aerial  view  of  a  factory,  for  example,  or  a  map 
of  the  world,  we  are  fooled  into  thinking  that 
this  is  a  true  beainnina.  Or,  toward  the  end. 


we  can  gradually  bring  in  our  music,  and  let 
it  come  up  to  a  big  ending. 

But  these  are  devices  that  are  too  often  used 
to  make  up  for  lack  of  continuity  in  the 
visuals. 

Let's  use  our  blocks  again,  in  the  shape  of  a 
pyramid,  to  illustrate  a  correctly-built  film. 

We  start  with  a  foundation,  the  first  layer 
of  blocks.  Technically,  this  is  called  the  exposi- 
tion —  the  facts  and  information  which  will  be 
necessary  later  for  the  understanding  of  the 
whole. 

We  continue  building  the  pyramid.  This  part 
is  called  the  rising  action:  the  building  toward 
the  climax  —  one  scene  on  top  of  another, 
each  scene  growing  out  of  the  other,  as  they 
did  in  the  three-scene  film  of  Figure  1. 

Finally,  we  come  to  the  climax  —  the  se- 
quence that  "makes  the  point"  of  the  pyramid 
—  the  point  of  the  whole  picture.  Sometimes, 
this  can  even  be  a  single  scene  with  a  terrific 
wallop,  the  one  scene  that  gives  meaning  to 
everything  that  lies  beneath  it. 

This  is  true  dramatic  construction,  and  is 
the  only  type  of  construction  that  will  psycho- 
logically permit  emotion  to  develop. 

Like  a  good  film,  the  pyramid  has  stability. 
It  rests  solidly  on  its  base.  You  can't  remove 
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Figure  4:   tnj  the  same  thing   icith   a  well-con- 
■■>trni'tiil    tilin    \itjuence   and   you   get   a   jutuhh 


scenes  from  here  und  try  to  add  them  over 
there,  without  jeopardizing  the  whole.  Every 
block  —  every  scene  —  is  ESSENTIAL  to  the 
whole,  every  block  is  doing  its  job.  It  has  form 
and  style.  It's  a  nice,  tight  film. 

The   Test:    Kun    Vonr   Own    Films   "Silent" 

Try  this  test  with  some  of  your  own  films. 
Run  the  film  silent.  See  if  it  makes  good  story 
sense  without  the  sound.  Look  for  a  sequence 
at  the  end  of  the  film  that  "makes  the  point "  — 
that  really  "wraps  it  up"  —  that  gives  a  strong 
sense  of  completion,  and  1  repeat,  without 
narration. 

If  you  don't  find  these  things,  the  chances 
are  that  you  have  a  picture  that  at  least  leans 
toward  the  illustrated  lecture,  that  you're  de- 
pending too  much  on  words  to  tell  your  story. 

Let  me  emphasize  again  right  here  that  I'm 
discussing  the  sales  film,  the  public  relations 
film,  the  one  designed  to  sell  a  product,  concept 
or  'im.ige.'  I'm  not  talking  about  the  teaching 
film,  the  training  film. 

Words  Are  Cheap;  Good  Design  Worth  Price 

Now.  let's  be  honest.  There  are  a  couple  of 
disadvantages  to  making  this  properly-built 
film.  One.  it's  going  to  cost  more  You  can't 
design  and  build  an  original  structure  —  which 
is  what  every  film  should  be  —  without  spend- 
ing more  money.  The  illustrated  lecture  is  a 
cheaper  film  because  it  is  comparatively  easy  to 
make.  It's  been  done  thousands  of  times  before, 
the  pattern  is  well  established.  It  uses  a  lot  of 
words,  and  words  are  cheap. 

Second,  the  correctly-designed  film  is  going 
to  take  more  time  to  produce.  You  can't  bang 
it  through,  you  can't  rush  it  to  meet  a  fantastic 
deadline.  If  it's  going  to  be  a  really  original 
piece,  it's  going  to  take  time. 

Third,  you're  going  to  need  some  courage. 
That  fear  that  we  talked  about  before  is  going 
to  come  up.  because  you'll  be  dealing  with 
something  fresh  and  original,  but  as  yet  untried. 

But  if  you  want  to  make  more  efficient  use 
of  your  film  dollar,  if  you  want  to  sponsor 
truly  exciting  films  that  will  persuade  your  au- 
dience, arouse  it.  charge  it  with  the  emotions 
that  will  make  it  buy.  you've  got  to  take  these 
risks. 

.\   Producer's   \'ie\\    of    Film    Procurement 

Well,  you  say.  how  can  we  reduce  these 
risks?  How  can  we  be  reasonably  sure  that 
we're  going  to  have  this  kind  of  film,  instead 
of  a  costly  flop'.' 

Let  me  try  to  give  you  some  |iractical  sug- 
gestions. 

FIRST,  select  a  few  producers  who  are 
reliable,  financially  stable,  and  who  have  ex- 
perience. To  save  your  time,  you  might  want 
to  get  them  all  together  in  a  group  meeting. 

Tell  them  why  you  believe  you  need  a  film, 
and  what  job  you  want  the  film  to  do. 

Then,  tell  them  what  your  budget  is.  Don't 
make  a  secret  of  this.  This.  1  think,  is  of  a  par- 
amount importance. 

Because  if  you  request  competitive  bids,  a 
lot  of  bad  things  happen.  The  producer  tries 
to  guess  how  much  money  he'll  have  to  work 
with,  and  then  tries  to  design  a  good  film  to  fit 
it.  But  he's  not  sure  he  guessed  right.  And  so. 
to  safeguard  his  profit  margin,  he  falls  back  on 
the  old.  sure  control  of  usinu  words,  words  that 
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are  cheap  to  change,  instead  of  telling  the  story 
with  pictures.  And  so  you  wind  up  with  the 
same,  tired  illustrated  lecture. 

Furthermore,  you're  liable  to  receive  bids 
that  range  all  over  the  place.  This  has  con- 
fused many  a  sponsor.  It  shouldn't.  There  are 
an  infinite  number  of  ways  to  film  any  given 
subject. 

But  instead,  if  you  state  your  budget,  the 
amount  of  money  you  will  pay  for  the  picture, 
the  producer  is  on  sure  ground.  He  will  compete 
not  on  the  basis  of  price,  but  on  the  basis  of 
quality.  In  this  way.  you  can  be  sure  of  getting 
the  highest  quality  film  for  your  money. 

In  this  meeting  with  the  producers,  ask  them 
to  select  the  writer  and  director  who  will  work 
on  your  picture. 

C'Vl   to   Kno\\"  the   Writer  and   Director 

rhis  is  the  SECOND  step;  interview  the 
writers  and  directors  they  have  selected.  Spend 
time  with  them,  take  them  to  lunch.  Do  a  real 
depth  interview  of  them,  and  see  some  pictures 
they've  written  and  directed.  It  doesn't  matter 
whether  they  were  produced  by  their  present 
employers,  as  long  as  they  worked  on  them. 

Now  I'm  assuming  that  the  writer  has  the 
talent  and  the  experience  to  give  you  a  good 
film.  But  over  and  above  that,  where  the 
writer's  concerned,  try  to  find  a  writer  with 
some  genuine  INTEREST  in  your  subject,  or 
better ^still.  CONVICTION.  If  he  hasn't  this, 
you'll  never  get  any  feeling  into  your  film,  any 
emotion.  Try  to  find  a  writer  who  is  really 
dedicated  to  your  subject  and  who  can  get 
excited  about  it. 

Just  a  word  of  caution:  some  e-xcellent  writ- 
ers are  pretty  poor  talkers.  You  have  to  try 
to  get  inside  them,  sort  of  sense  them  out.  It 
may  not  be  easy,  but  by  all  means,  interview 
the  writer. 

Need    an    Outline    or   Treatment?    Buy    It 

By  this  time,  you'll  probably  have  a  pretty 
good  idea  of  who  your  producer  is  going  to  be. 
THIRD  step:  Perhaps,  before  you  award  him 
the  job.  you  might  ask  him  to  submit  his  out- 
line, or  film  treatment.  Naturally,  you  should 
expect  to  pay  for  this,  because  he'll  be  well  into 
the  creative  when  he  does  a  treatment. 

Let's  say  that  you  accept  his  treatment,  anil 
award  him  the  contract. 

Many  producers  at  this  point  go  right  into 
script.  Personally.  I  prefer  to  go  into  story- 
board,  with  only  suggestions  of  what  the  narra- 
tion might  be.  Doing  a  storyboard  at  this  point 
forces  the  writer  to  think  in  terms  of  visuals. 
and  that  is  what  you  want.  Let  the  shooting 
script  come  later. 

Here's  Place  to  .Analyze  the  \'isuals 

The  FOURTH  step.  then,  is  to  analyze  his 
storyboard  very  carefully.  This  is  the  first  visual 
presentation  of  your  film,  and  it's  an  excellent 
index  of  the  things  we  discussed  before.  Test 
the  storyboard  for  good,  strong  visual  continu- 
ity, its  ability  to  tell  the  story  without  narration. 
See  that  the  scenes  follow  each  other  logically, 
that  one  grows  out  of  the  other.  See  that  each 
scene  is  essential:  you  can  test  this  by  just 
covering  it  up.  and  judging  if  it's  really  neces- 
sary. If  it  doesn't  advance  the  story,  then  it's 


so  much  dead  weight.  And  finally,  look  for  a 
sequence  at  the  end  that  will  wrap  up  your 
story,  giving  meaning  to  the  whole,  like  the 
punch  line  of  a  good  joke.  If  this  end  sequence 
is  correct,  it  will  deliver  the  emotional  punch 
you  want. 

By  the  time  you've  approved  storyboard, 
you  should  be  prepared  to  relinquish  just  about 
all  further  controls.  You've  guided  the  pro- 
ducer up  to  this  point.  You've  pointed  the 
writer  in  the  correct  direction  during  the  talk- 
ing stages,  you've  applied  controls  during  the 
outline  and  treatment  stages.  By  the  time  the 
writer  is  into  storyboard  —  and  by  the  way, 
this  is  still  in  the  writer's  province  — the 
form  of  the  film  should  have  taken  pretty 
definite  shape.  If  you  start  to  make  ex- 
tensive changes  at  this  time,  you  may  be  up- 
setting some  delicate  planning. 

Reall>-  Good   Pictures   Have   a   Style 

Now.  just  one  more  point,  hut  it's  a  big  one: 
the  question  of  STYLE. 

.■\  good  film  must  bear  the  stamp  of  ONE 
MAN.  and  that  man  is  usually  the  director.  If 
the  director's  the  writer  too,  so  much  the 
better.  But  it  is  principally  the  director  who 
will  give  your  film  a  style. 

Style  in  film  is  a  subtle  thing  that  most 
people  won't  even  notice.  But  they'll  notice 
the  lack  of  it.  and  they'll  sense  that  something 
is  wrong.  Style  will  give  your  film  unity. 

.■\  quick  summary: 

Buying  is  an  emotional  act.  and  the  well- 
made  film  is  one  that  arouses  the  emotions  to 
buy. 

There  is  a  fear,  however,  that  a  film  will  say 
the  wrong  things,  arouse  the  wrong  emotions. 

Consequently,  control  is  applied. 

This  control  is  applied  in  the  area  of  words, 
because  we  are  familiar  with  wurds.  and  they 
are  inexpensive. 

This  results  in  films  that  are  top-heavy  with 
narration,  the  illustrated  lecture. 

But  the  illustrated  lecture  squanders  the 
true  power  of  film;  its  structure  does  not  permit 
emotion   to  develop. 

The  true  film  is  one  that  tells  a  story  without 
words:  it  has  a  beginning  and  an  ending,  it  has 
form  and  a  punch  line. 

And  the  practical  suggestions,  how  to  be  sure 
to  get  a  true  film: 

Select  a  few  reliable  producers,  and  tell  them 
your  budget. 

Don't  ask  for  competitive  bids. 

Interview  the  writer,  and  try  to  find  one 
who  has  a  particular  interest  in  your  subject, 
even  a  conviction  about  it. 

Test  the  storyboard  carefully  for  visual  con- 
tinuity, and  a  punch  line. 

And  finally,  don't  apply  too  much  control. 
A  film  must  bear  the  stamp  of  one  man  if  it 
is  to  have  style  and  unity. 

One  added  thought.  There  is  terrific  competi- 
tion today  for  the  public's  time.  Don't  squander 
your  film  dollar.  Take  courage,  and  put  faith 
in  your  producer,  your  writer  and  your  direc- 
tor. Make  an  outstanding  film  that  appeals  to 
the  emotions.  It  will  sell  for  you.  S" 
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\  alfrio   Directs    Aii<lio\  isnals 
lor  Ihe  Srhering  (.<>r|><irati<iii 

V  The  Sobering  Corporation  has 
named  Daniel  J.  V'alerio  as  adver- 
tising service  manager  with  re- 
sponsibility for  all  audio-visual  ac- 
tivities of  that  leading  pharmaceu- 
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Schering's   D.   J.   Valerio 

tical  manufacturer.  He  replaces 
Bernard  Sherman,  recently  ap- 
pointed Pittsburgh  division  man- 
ager of  Schering. 

The  appointment  was  an- 
nounced by  Herman  W.  Leitzow. 
vice-president  for  marketing.  In 
addition  to  film  projects.  Valerio's 
duties  include  the  planning  and 
administration  of  all  scientific  and 
technical  exhibits  and  displays  for 
medical  conventions  and  similar 
expositions. 

A  native  of  Boston.  Valerio 
holds  a  B.S.  degree  from  North- 
eastern University  College  of 
Pharmacy,  was  in  the  retail  drug 
field  in  Boston  before  joining 
Schering  as  a  professional  sales 
representative  in  1955.  He  was 
named  top  salesman  in  the  Albany 
Division  in  1959  and  appointed 
audio-visual  coordinator  in    I9fi(). 

Charles    Li|i<i\t    IV<»«    Assislaiit 
to  President  at  Biriis  &  Sauyer 

^  Former  New  Yorker  Charlc- 
Lipow  has  been  named  assistant 
to  president  Jack  Birns  at  Birns  & 
Sawyer  Cine  Equipment  Conipan\ 
(of  Hollywood).  He  will  also  be 
directly  responsible  for  all  sales 
promotion,  public  relations  and 
advertising   for   the   company. 

Lipow  planned  and  directed  the 
successful  five-day  Film  Editing 
Workshop-Seminar  in  New  York 
while  associated  with  The  Camera 
Mart.  Inc.  A  graduate  of  the  De- 
partment of  Cinema  at  the  Univer- 
sity of  Southern  California,  he  al- 
so directed  the  first  Animation 
Film  Workshop-Seminar  in  New 
York  in  1960.  Active  in  the 
SMPTE.  he  was  chairman  of  that 
society's  College  Liaison  Commit- 
tee (East  Coast)  prior  to  his  re- 
turn to  Hollywood.  g" 
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NEWS  OF  STAFF  APPOINTMENTS 
ken  Drake  to  Hanna-Barhera 
as  Viee-PresidenI  for  .Sales 

*  Ken  Drake  has  been  appointed 
vice-president  in  charge  of  sales 
for  commercial  and  business  films 
at  Hanna-Barbera  Productions.  He 
will  serve  both  live  action  and 
animated  commercial  divisions  of 
the  West  Coast  studio  company, 
according  to  H  B  executive  Wil- 
liam Hanna. 

Drake,  who  will  headquarter  in 
Chicago,  is  the  former  v. p.  in 
charge  of  production  at  Zapel  Stu- 
dios; was  formerly  associated  with 
Gene  Deitch  and  UPA  Pictures  in 
New  York.  Prior  to  joining  the 
present  company,  as  regional  sales 


AND   A-V    INDUSTRY    DEVELOPMENTS 

manager  of  Central  Sales  in  Chi- 
cago, he  served  as  animation  di- 
rector for  On  Film.  g' 

*        *        * 
Har»al<l    Names   N.    Berloia 
as   Head   of  .4dniatie  Division 

<~  Norman  L.  Bertoia  is  now  vice- 
president  in  charge  of  the  Admatic 
Division  of  the  Harwald  Company, 
Evanston.  Illinois  audio-visual 
equipment  manufacturer.  A  form- 
er sales  executive  in  the  electron- 
ics industry,  Bertoia  will  super- 
vise sales  and  installations  of  the 
company's  line  of  three  automatic 
slide-and-film  projectors:  the  Ad- 
matic, Sonomatic  and  Cinematic. 


You  and  your  film  always   receive 
"The  White  Glove  Treatment"  at  the 
Geo,  W.  Colburn  Laboratory. 

You'll  find  this  type  of  personal  care 
and  handling    in   each   and   every   service 
performed  at  Colburns, 


GEO.  W.  COLBURN  LABORATORY,  INC. 

164 -NORTH  WACKER  DRIVE  •  CHICAGO  6,  ILL.- 332-6286 


COMPLETE   LABORATORY   SERVICE   FOR    I6MM  /  EDITINC  /  RECORDING  /  WORK    PRINTIN6  / 
eMM   i    16MM   RELEASE   PRINTING  ,' TITLING  /  35MM   SHOE  8.   FILMSTRIP  SERVICE 


MPO's  William   busman 


Name  W  illiam  Susman  to  Board 
of  >IP(»  \  ideotronies,  Ine.  N.Y. 

William  Susman.  vice-president 
of  MPO  Videotronics.  Inc.,  has 
been  elected  to  the  Board  of  Di- 
rectors of  that  company.  An- 
nouncement of  the  new  board  ad- 
dition was  made  by  MPO  presi- 
dent Judd  L.  Pollock. 

Mr.    Susman    will    continue    to 
serve    as    an   executive    producer. 
He  has  been  with  the  film  produc- 
tion company  for  eight  years.     S 
*        *        * 

Pliolofirapliic  Director,  \\  riters 
Join   Staff   at  Calvin-DeFrenes 

*  The  appointment  of  Valdis  Ber- 
zins  as  Director  of  Photography 
and  of  Paul  Kenworthy  and"  Low- 
ell Shaffer  as  writer-producers  and 
sales  representatives  has  been  an- 
nounced by  the  Calvin-DeFrenes 
Corporation.  Philadelphia. 

Berzins  was  born  in  Latvia  and 
trained  in  Germany.  For  the  past 
seven  years  he  has  been  a  direc- 
tor of  photography  for  the  Radio 
Corporation  of  America.  Prior  to 
that  he  served  as  a  free  lance 
cameraman  in  New  York  City  and 
was  affiliated  with  Kerkow  Pro- 
ductions. 

Kenworthy.  who  holds  a  mas- 
ter's degree  from  the  Cinema 
School  at  UCLA,  was  formeriy  as- 
sticiated  with  Walt  Disney  Pro- 
ductions. He  is  best  known  for  his 
photographic  and  directorial  work 
in  the  production  of  The  Living 
Desert  and  Perri  while  at  Disney. 

Shaffer,  a  graduate  of  Wooster 
College  with  a  degree  in  chemis- 
try, has  been  Chief  of  Motion 
Picture  Production  for  RCA's 
.Aerospace  Communications  and 
Control  Division  for  the  past  sev- 
en years.  He  was  formerly  a 
writer-director  for  Goodyear  Air- 
ciaft  Corporation  and  holds  cred- 
its for  more  than  100  industrial 
film  productions  as  well  as  being 
an  established  screen  writer.     Sf 
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Co-l'<)im<l<r  George  A.  Sau|>|M- 
H.lirts  at  Spimller  &  Sauppe 

The  retirement  of  George  A. 
Sauppe.  one  of  the  co-founders  of 
Spindler  &  Sauppe.  Inc..  Los  An- 
geles, from  active  supervision  of 
that  company  has  been  announced. 
Following  an  extended  tour  of  Eu- 
rope with  Mrs.  Sauppe.  he  will 
serve  on  a  consulting  basis. 

Together  with  the  late  Gustavc 
Spindler.  he  founded  the  company 
as  the  West  Coast  distributor  for 
E.  Leitz.  Inc.  in  1924.  George 
Sauppe"s  pioneer  work  in  the  field 


George   A.    iauppe 

of  automatic  slide-changing  pro- 
jection, in  which  the  company  is 
now  pre-eminent,  began  when  he 
was  the  I.eica"s  lirst  salesman  in 
the  U.  S. 

When  the  first  production  mod- 
el of  that  famed  camera  was  intro- 
duced in  1924.  Sauppe  first  tried 
illustrated  charts  to  demonstrate 
its  unique  features;  then  turned  to 
a  Leitz  manual  slide  projector. 
Finding  himself  still  limited  in  his 
talks,  he  saw  the  need  for  a  pro- 
jector that  would  work  miiomalk- 
iilly.  freeing  the  speaker  to  con- 
centrate on  his  audience.  The  new 
tool  must  also  insure  a  properly 
iodised  and  weH-Hf;hU'd  image. 

Kodachrome  film,  introduced  in 
the  30's.  offered  further  potential 
for  color  slides  in  advertising  and 
lecture  exhibition.  Out  of  these 
challenges,  the  Selectroslide  slide 
changer  was  born  in  1939.  Many 
were  used  at  the  New  York  and 
San  Francisco  World's  Fairs  of 
that  era. 

One  of  the  important  features 
incorporated  was  the  radial  inter- 
changeable magazine  using  spring 
steel  slide  holders  to  insure  ac- 
curate focus  and  precision  operat- 
ing, while  also  acting  as  a  slide 
file.  The  projector  was  designed, 
from  the  outset,  as  an  ""industrial" 


quality  unit.  Originally  manufac- 
tured as  an  accessory  to  the  Leitz 
VIIIs  projector.  World  War  II 
made  it  imperative  to  design  and 
manufacture  the  projector  as  well. 

s  *  * 

W  ildiiif:.  Inc.  Appoints  K<nhc-. 
Taylor  as  .Account  Kxeciilives 

New  account  executives  in  the 
midwest  sales  division  of  Wilding. 
Inc.  are  Thomas  Roche  and  Thom- 
as Taylor.  Their  appointments 
were  announced  by  Clifford  F.  I 
Weake.  vice-president  in  charge  of 
sales  for  the  communications  firm. 

Roche  is  a  former  broker  at  A. 
G.  Becker  &  Company.  Chicago: 
1  aylor  was  a  member  of  the  sales  I 
staff  of  F-'arrington  Business  Ma- 
chines. Inc.  Both  men  are  Chicago 
area  residents.  9' 

Kiilli    ll.iiill.r   .|.)iii>   MIM*    Vs 
\iliiiliii!>lratiM'    Coordinator 

Mrs.  Ruth  llendler  is  now  ad- 
ministrative coordinator  and  man- 
ager of  office  operations  for  MPO 
Videotronics.  Inc.  at  New  York 
headquarters.  She  will  be  respon- 
sible to  .^rnold  Kaiser,  vice-presi- 
dent in  charge  of  sales  and  pro- 
duction. 

Prior  to  joining  MPO,  Mrs. 
Hendler  was  office  manager  and 
personnel  director  of  Fletcher 
Richards.  Calkins  &  Holden  ad- 
vertising company;  manager  of  the 
.4CiVA  Welfare  Trust  Fund  and 
office  services  manager  and  pur- 
chasing agent  for  the  Mutual 
Broadcasting  System.  W 


•  It's  a  dolly  with  clamps 

•  It's  a  hi-hat 

•  It's  a  tripod  triangle 
with  clamps 

•  It's  a  baby  tripod 


A  multi-purpose  production  tool  that  can  be 
used  high  or  low,  with  or  without  a  tripod  or 
wheels.  It  is  heavy  duty  yet  weighs  only  15  lbs. 
with  a  height  of  8"  at  center  and  a  diameter  of 
56".  Folded  it  is  18"xl0"x7".  Used  4  various 
ways. 

S.O.S.  VERSA-DOLLY  ^t/«/«**fr 

Hard  Fibre  Carrying  Case.  .  .  .  „ §11,95 


WATCH  FOR  OUR  iVEW  ADDRESS! 


East   Coast: 

new   york    19 


west   52nd   street         ^.      — _^_ 

•  212-PL  7-0440       ^Ctji" 


'   ^  west    Coast     6331     hoii/wood    Dlvd 

SOS  PHOTO-CIHEOPTICS,  IHC.       noiiywooa  28,  oai.f   •  213-467  2124 


Elect  Mary  Dooling  President 
of  Calif.  Radio  and  TV  Women 

■  The  new  president  of  the 
Southern  California  Chapter  of 
the   American    Women    in   Radio 


and  Television  is  Mary  G.  Dool- 
ing, long  active  in  talent  repre- 
sentation in  New  York  and  Chi- 
cago and  now  an  artists'  manager 
in  Hollywood.  W' 


i  creative  productions 

.  complete  producers  services 

1  studio  soundrecording 

•  animation— graphic  arts 
.still  photography 
.editing— titling 

>  complete  laboratory 

•  complete  mobile  video  tape 
unit  with  6  camera  chains 

•  VTR  transter 


REELA  FILMS,  INC. 

A  DIVISION  OF  WOMETCO  ENTERPRISES,  INC, 

17  N.W.  Third  St.,  MiatTii,  Florida 
Phone:  FR  4-2108 

WRITE  FOR  FREE  CATALOG 
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BEN  WILLIAMS  REPORTS: 
(continued  from  page  32) 
ditional  industrial  film.  These  are 
the  television  news  spots  and  fea- 
turette  releases.  Although  designed 
for  TV,  we  do  make  other  use  of 
them,  primarily  in  merchandising 
the  support  they  give  to  dealers 
and  distributors.  We  get  a  very 
nice  reaction  from  these  groups  by 
telling  them  of  our  television  and 
other  publicity  activities,  both  be- 
fore and  after  the  fact. 

Other  Groups  Originate  Films 

Another  quick  case  history. 
While  we  produce,  or  cause  to  be 
produced,  the  company  public  re- 
lations films,  other  groups  do  orig- 
inate advertising,  sales  and  other 
special  purpose  films.  We  try  to 
see  all  of  them  and,  where  pos- 
sible, to  have  a  minor  hand  in 
their  creation. 

Not  long  ago  we  saw  a  7'  2  min- 
ute sales  film  on  a  new  high 
strength  glass  the  company  per- 
fected for  sliding  glass  patio  doors 
and  similar  uses.  It  was  pure  sell. 
but  had  some  exciting  scenes  in  it. 

We  were  able  to  salvage  about 
4'/i  minutes  of  film,  put  a  new 
sound  track  on  it  and  come  up 
with  a  very  attractive  featurette  on 
the  research  and  development  and 
application  of  this  product. 

We  looked  around  for  a  way 
to  get  this  film  shown  and  found 
the  Sterling  Films'  Bob  Considine. 
Fran  Allison  show.  For  Your  In- 
formatioti.  This  is  a  package  of 
featurettes  in  15  and  30  minute 
segments  with  Fran  and  Bob  as 
hosts.  It  seemed  like  a  nice  spot 
for  our  film  so  we  booked  space. 
had  one  of  our  marketing  men 
interviewed  by  Considine.  and  led 
up  to  his  offering  to  show  Consi- 
dine the  film. 

The  Tele\ision  News  Release 

Far  from  being  last  in  the  list 
of  fUm  opportunities  available  to 
industry  is  the  television  news  re- 
lease. While  not  every  company 
event  that  justifies  a  written  news 
release  is  suitable  for  TV  treat- 
ment, it  is  surprising  how  many 
good  subjects  are  overlooked. 

For  example,  our  Public  Rela- 
tions Department  was  recently 
asked  to  set  up  dedication  cere- 
monies for  a  new  float  glass  plant 
at  Cumberland.  Maryland.  We 
built  our  plans  around  a  press  tour 
and  press  conference,  flying  two 
plane  loads  of  national  and  trade 
press  to  the  plant.  The  nature  of 
the  event  and  this  representation 
virtually  assured  us  of  good  print 
coverage. 

But  we  wanted  to  get  everything 
we    could    out    of    this    industry 


ADVERTISERS'  FILM  WORKSHOP: 


"first",  so  we  planned  on  televi- 
sion, also. 

While  getting  aerial  views  of  the 
plant  for  the  press  kit  we  had  the 
photographer  shoot  some  movie 
footage  as  well.  We  also  had  him 
take  scenes  of  company  execu- 
tives and  press  during  the  plant 
tour,  shooting  from  a  pre-written 
news  script. 

Labels  had  been  prepared  and 
mailing  cans  containing  script  and 
usage  report  cards  were  waiting. 
The  exposed  film  was  flown  to  the 
lab  and  50  one-minute  prints 
rushed  to  selected  stations.  We  ex- 
pect better  than  50**  pick-up, 
with  one  station  reporting  use  on 
two  news  shows  Friday  and  a 
week-end  round-up  on  Sunday  af- 
ternoon. 

Let  me  emphasize  that  you  have 
heard  less  than  half  of  the  storv. 


Our  use  of  film  goes  beyond  mo- 
tion pictures.  We  have  a  broad 
and  continuing  program  of  slide 
and  strip  films  —  are  utilizing  the 
"Filmograph"  technique  with  good 
results  and  use  both  photographs 
and  art  to  illustrate  home  subjects 
offered  to  women's  clubs  and  tele- 
vision personalities  with  their  own 
conversational-type  shows. 

There  you  have  it:  one  compa- 
ny's approach  to  a  film  program. 
We  will  be  the  first  to  acknowledge 
that  it  is  not  the  final  answer, 
but  even  in  its  present  form,  we 
feel  it  is  one  of  the  wisest  items 
in  our  annual  budget. 

Our  film  programs  are  in  con- 
stant use  by  our  own  people  in 
the  field  because  they  reach  the 
people  they  want  to  reach,  over 
a  long  period  of  lime  and  at  low 
cost  per  viewer.  5' 


RELIABILITY  •  VERSATILITY  •  PERFORMANCE 
DEPENDABILITY  •  PRICE 

There   Is  a   Movie-Mate  Convertible 

16mm   rear  screen   projector  model 

to  suit  your  needs 


I 


RENT • LEASE ' BUY 

For  details  or  a  demonstration  write  or  call 

MOVIE- MITE   CORPORATION 

8811  Puritan  Ave.,  Detroit,  Michigan  48238 


DISTRIBUTION:  PARTNER 
(continued  from  page  36) 
trends,  are  booking  short  subjects 
into  some  of  the  best  theaters  in 
the  country,  accompanying  many 
top-grossing,  long-run  attractions. 
One  short  reached  an  average  au- 
dience of  almost  4.000  persons 
per  playdate  (or  theater  booking). 
Remember,  these  were  people  sit- 
ting in  a  darkened  house,  looking 
at  a  big  screen,  concentrating  on 
the  sponsor's  message! 

For  a  sponsored  film  to  play  in 
theaters  there  are  a  few  guidelines 
that  should  be  followed:  it  should 
be  no  longer  than  10  minutes,  the 
ideal  running  time.  It  should  pre- 
ferably be  produced  on  35mm 
film,  although  with  the  new  16mm 
color  films,  satisfactory  blow-ups 
are  obtainable.  The  entertainment- 
quotient  should  be  high.  This 
doesn't  mean  that  theater  audi- 
ences won't  sit  still  for  a  meaning- 
ful message,  but  it  helps  if  the 
film  is  interesting,  jast-moving  and 
colorful  —  accent  on  color. 

Commercial  content  must  be 
tasteful,  in  kcping  with  the  sub- 
ject matter  or  storyline,  and  as 
unobtrusive  as  possible.  Remem- 
ber, theater  managers  can  still  feel 
the  wrath  of  an  irate  patron!  And 
Just  as  the  feature  films  of  the  mid- 
60's  are  more  mature  and  sophis- 
ticated, so  should  the  sponsored 
short  subject.  ff 

*       *       * 

SOCONY-MOBIL  AT  FAIR: 
(continued  from  page  38) 
replay  of  the  film  and  form  the 
standard  of  comparison  for  all 
contestant  drivers.  These,  along 
with  the  contestants"  control  posi- 
tion voltages  are  fed  to  three  com- 
parator circuits  for  each  car,  a 
comparator  being  required  for 
each  of  the  three  functions.  Here, 
the  difference  between  the  experts' 
control  positions  and  those  of  the 
contestant  is  sensed.  If  the  differ- 
ence exceeds  the  adjustable  thres- 
hold, or  allowed  error  margin,  a 
relay  is  closed  which  periodically 
reduces  the  contestant's  score  for 
as  long  as  the  error  is  maintained. 

A  second  set  of  voltage  com- 
parator circuits  for  each  car  is 
used  to  sense  a  greater  magnitude 
of  error  for  an  accident-causing 
condition.  These  accident  detect- 
ors, however,  are  energized  only 
for  specific  control  errors  at  ap- 
propriate times  in  the  film.  This 
timing  and  control  selection  is  ac- 
complished by  a  second  set  of 
times  magnetically  recorded  on  the 
film. 

More  than  nine  million  visitors 
are  expected  to  view  the  Mobil 
test   durina   the    1964-1965   Fair. 


58 


BUSINESS  SCREEN  MAGAZINE 


■rn 


WAYS  TO  IMPROVE... 

SALE  ABILITY  AND 
PERFORMANCE  FOR 
IMMEDIATE  RESULTS 

This  Program  on  Professional  Sales- 
manship is  ready  to  use  in  the  way 
best  suited  for  your  sales  force. 


CliicI    Crip   for   "New   Interns"  series    {Homer  Plimnette)    sets  up  Cohr- 
Tntn  I'acusing  Quurtz  I.ifilil  in  hasi-nicnt  of  LA  Coinilii  General  Hospital. 

Right  Liglils  Can  Trim  Film  Production  Cost 


A  N'^  niiNG  That  Can  Trim  pro- 
*  *■  diiction  costs  while  improving 
lilni  qu;ility  is  all  to  the  good,  in- 
ilcpcndcnt  tilm  producers  would 
.:L:ree. 

Evidence  that  the  use  of  the 
right  lights  can  do  just  that,  now 
conies  (ron-i  a  veteran  film  produ- 
cer currently  doing  a  feature  lilni 
for  Columbia  Pictures. 

One  of  the  sequences  for  I'lie 
Veil-  Interns,  being  produced  by 
Robert  Cohn.  required  shooting 
down  a  long,  winding  passageway 
in  the  basement  of  the  Los  Angeles 
County  General  Hospital.  Because 
of  the  high,  vaulted  ceiling  and 
narrow  walls,  a  number  of  lighting 
problems  quickly  became  evident 
10  Cohn  and  Chief  Cameraman 
l.ucien  Ballard. 

Their  best  estimate  was  that, 
using  standard  studio  lights  and 
bringing  in  a  generator  for  power. 
il  would  take  appro.ximately  eight 
men  working  a  day  simply  to 
string  cables  down  the  long  pas- 
sageway and  rig  up  the  lights.  But 
the  shooting  schedule  was  tight 
and  Cohn,  like  any  other  produ- 
cer, was  concerned  with  keeping 
costs  down. 

Recalling  a  demonstration  he 
had  seen  of  new  quartz  lights  by 
ColorTran  Industries.  Cohn  ar- 
ranged to  bring  in  several  Color- 
Tran Focusing  Quartz  Lights,  as 
well  as  Quartz-King  Dual-1000's. 
and  Quartz-King  500's.  These  are 
lightweight,  compact  quartz-iodine 
lights  that  weigh  only  a  fraction  of 
standard  studio  lights.  More  im- 
portant, they  operate  directly 
from  120  volt  line  current,  draw- 


ing only  5,4  amps  for  the  650 
watt  lights  and  8.3  amps  for  the 
1000-watters.  They  require  no 
generator  or  heavy  cables,  and  can 
he  plugged  directly  into  a  wall 
outlet,  producing  motion  picture 
lights  of  high,  constant  intensity 
and  constant  color  temperature. 

In  a  fraction  of  the  time  it 
would  have  required  to  rig  studio 
lights,  the  ColorTran  quartz  lights 
were  plugged  into  baseboard  out- 
lets and  positioned  for  proper 
coverage.  Filming  took  place  the 
very  same  day.  When  the  time 
came  to  strike  the  set,  the  lights 
were  simply  plugged  out  of  the 
wall,  swiftly  disassembled  and  car- 
ried back  to  the  lot  in  a  light 
station  wagon. 

Later,  when  fill-in  shooting  was 
required  at  the  hospital.  Color- 
Tran quartz  lights  were  again 
brought  out  and  used  to  light  win- 
dows, hallways  and  elevator  en- 
trances   where    space    limitations 

(PLEASE       TURN      TO       PACE       64) 

Small  cart  brinss  load  of  lifilil- 
weifilit  ColorTran  ipiarlz  lights  to 
hospital  .fite  for  TV  filming. 


1.  Let's  Be  Professional  About  It 

2.  What  Makes  People  Buy? 

3.  Don't    Lei    Objections    Block 
The  Sale 

4.  Price  Is  Part  Of  Every  Sale 

5.  Close  The  Sale  But  .  .  , 

6.  Get  More  Selling  Seconds 

Every  session  centers  around  a 
ten  minute,  full-color,  all  art. 
sound  filmstrip 


•  For  Sales  Meetings 

Meetmg  Leader's  Guides  suggest 
introductory  comments,  audience  par- 
ticipation, liow  to  apply  to  your  busi- 
ness, and  a  Plan-Of-Action  for  imme- 
diate results. 


•  For  "At-Home"  Improvement 

Study  guides,  quiz  sheets  and  use  of 
projector  enable  selected  salesmen  to 
improve  themselves  at-home,  at  their 
own  pace,  on  their  own  time. 


PHONE.   WIRE   OR   WRITE: 


HENNING  anti  CHEADLE,  Inc, 

CREATORS   OF 

Automation  H Marketing 

MATERIALS    and    PROGRAMS 


10010  GREENFIELD  ROAD 

DETROIT  27,  MICHIGAN 

Phone:272-1000     Area  Code:  313 


NOW -Bigger,  Brighter  16mm  Pictures 


are  yours  with 


X-16 


450,  900,   1600  and  2500-watt 

'  XENON  ARC  LAMPS 


FOR 


Installatton  of  a  Strong  X.I6  in  Spaul- 
dinic  Auditorium  of  Hopkins  Center. 
Dartmouth      College.      Hdnover.      N.H. 


16MM  PROJECTORS 


Project  a  steady  light  of  pure 
daylight  color  quality  which  is 
distributed  evenly  over  the  total 
screen  area  resulting  in  excellent 
color  film  projection. 

There  are  no  moving  parts  and 
after  proper  focusing  provide 
"push-button"  repeatability. 
Complete  absence  of  dirt  or  soot 
assures  longer  projector  life. 


A  Strong  Tuf-Cold  interference 
coated  reflector  projects  the  light 
to  the  aperture  with  a  minimum 
of  heat. 

Associated  power  supply  allows 
adjustment  for  line  voltage 
fluctuation. 


ScntI  for  lilrrattire 


THE^^^'^'^ELECTRIC    CORPORATION 

The  Wofld'i  Leading  Manufaclurer  of  Motion  Picture  Protection  Lighting  Equipment 
538  CITY    PARK    AVENUE       .      TOLEDO,    OHIO   «3601      .      PHONE:    (419)    24«-J7'l 

A    SUBSIDIARY    OF    GENERAL    PRECISION   EQUIPMENT   CORPORATION 


NUMBER  2  ■  VOLUME  25  ■  1964 


59 


T 


a-v  equipment  trade  fair 

NEW  PRODUCTS  &  ACCESSORIES  FOR  PRODUCTION  AND  PROJECTION 


Admatic    1964    Model    C(dnnct 

Adnialic.  S<iiioiiKiti<',  <  !iiifinalir 
in  "64  Hear  Piojcrlioii  Line 

ii  Self-contained,  automatic  sight/ 
sound  projection  has  already  prov- 
en its  useful  role  on  the  dealer's 
sales  floor,  in  exhibits,  for  lobby 
and  window  displays.  The  familiar, 
dependable  Admatic.  manufac- 
tured by  the  Harwald  Company, 
has  a  long  record  of  service  in  this 
field.  It  has  a  30-slide  capacity  on 
its  standard  disc. 

1964  developments  in  this  line 
merit  attention.  The  basic  Admatic 
is  an  automatic  slide  projector 
with  a  6-second  change  interval 
and  a  16  x  23-inch  picture.  Now 
there's  also  a  Harwald  Sonomatic. 
with  fully  synchronized  continuous 
magnetic  tape  for  sound  track  and 
control. 

And  there's  also  the  Cinematic, 
which  puts  16mm  sound  pictures 
on  the  cabinet  screen.  Top-quality 
sound  projection  equipment  by  a 
national  manufacturer  is  utilized 
within  the  basic  Harwald  cabinet. 
Model  A  is  a  Repeater-type  which 
must  be  restarted  at  each  cycle; 
Model  B  of  the  Cinematic  is  fully- 
continuous. 

.'Ml  models  can  be  purchased 
outright  or  leased  on  convenient 
terms.  Write  Admatic  Division. 
The  Harwald  Co.,  1245  Chicago 
Ave..  Evanston,  III.  for  illustrated 
literature  and  prices.  ^ 

*        *        * 

HPI  Offers  Rear-Sereeii  Unil 
For  Technicolor  8nini  "Instant'" 

•tfr  Business  film  sponsors  are  find- 
ing new  uses  for  short,  silent. 
8mm  "single-concept"  motion  pic- 
tures, particularly  for  point-of-sale 
use.  These  films,  which  can  be 
originally  produced  inexpensively. 
or  adapted  from  existing  material. 


are  designed  to  catch  the  eye  of 
a  passer-by  in  a  store,  show-room, 
or  exhibit  and  hold  him  long 
enough  to  e-xplain  just  one  partic- 
ular quality  of  the  product. 

The  Technicolor  "Instant"  8mm 
cartridge  projector  has  found  a 
wide  market  among  industrial 
film  users,  and  a  new  compact 
rear-screen  cabinet  for  the  silent 
film  projector  which  has  been  de- 
veloped by  Hudson  Photographic 
Industries,  of  Irvington-on-Hud- 
son.  New  York,  should  arouse 
even  more  interest. 

The  new  sound-proof  cabinet, 
the  HPI  Sonomute.  will  accept 
any     Technicolor     8mm     model 


Eclair  NPR  Professional    1 6111111 

'  Tradition  looms  large  in  the 
background  of  the  new  Eclair 
NPR  professional  motion  picture 
camera,  recently  introduced  in  the 
U.  S.  For  one  thing,  its  maker  is 
one  of  Europe's  oldest  and  largest 
manufacturers  of  cine  equipment, 
beginning  as  a  film  studio  in  the 
19th  century  but  turning  to  cam- 
era manufacture  in  1909.  The  com- 
pany's "Camerette"  is  well  known. 

The  NPR  (Noiseless,  Portable, 
Reflex)  was  designed  to  be  used 
with  the  new  professional  port- 
able 'A"  tape  recorders.  It  com- 
bines rugged  construction,  regis- 
tration pin  movement  and  an  ad- 
vanced reflex  viewing  system. 
"Easy  to  hold,  thread  and  change 
and  easier  to  follow  action  through 
the  viewer"  are  among  the  mak- 
er's key  sales  points. 

Take  the  NPR's  reflex  viewing 
system,  for  example.  The  shutter 
rotates  at  a  45-degree  angle  be- 
tween the  lens  axis  and  the  film 
plane.  The  front  of  the  shutter  is 
an    optically    flat,    surface-coated 


equipped  with  a  "black"  screen 
that  permits  clear  viewing  under 
normal  store  or  exhibit  illumina- 
tion. 

The  HPI  Sonomute  can  be  easi- 
ly operated  from  the  viewing  posi- 
tion. It  has  a  birch  wood  finish, 
automatic  interlock  switches  to 
turn  off  the  projector  when  insert- 
ing cartridges,  and  a  timed  on  off 
switch  which  shuts  off  the  projec- 
tor if  left  unattended.  Ventilation 
is  provided  by  a  supplementary 
blower  which  is  also  silenced. 

The  HPI  Sonomute  measures  27 
and  3  4  by  13  and  5  8  by  10  and 
5  8  inches,  weighs  30  lbs.  and  is 
priced  under  $200,  Q' 

Camera   Now  .\vailal)le   in   U.S. 

mirror.  When  in  "closed"  posi- 
tion, it  reflects  the  image  into  the 
optical  system  of  the  finder.  In 
"open"  position,  the  image  passes 
directly  onto  the  film  for  the  ex- 
posure. 

Thru-the-lens  focusing  and  view- 
ing is  said  to  eliminate  parallax 
problems  and  the  need  for  multi- 
ple tinders,  masks  and  time-con- 
suming rack-over  devices.  Eclair 
notes  that  the  new  horizontal  wip- 
ing shutter  was  designed  because 
the  cameraman  pans  horizontally 
at  least  five  times  as  often  as  ver- 
tically. 

Rotating  Ejepiece  Featured 

A  rotating  eyepiece  with  a  wide 
range  of  adjustment  (  18  diopeters) 
permits  more  cameramen  to  use 
viewers  without  glasses.  The  ad- 
justment can  be  securely  locked. 
.Automatic  eyepiece  shutter  on  the 
NPR  closes  immediately  when  the 
eye  is  removed  from  the  viewer; 
opens  automatically  on  pressure. 
This  eliminates  danger  of  fogging 
and   closing   and   opening   of  trap 


doors.  The  eyepiece  is  capable  of 
a  double  360-degree  swivel. 

Not  a  self-blimped  camera,  the 
NPR  was  designed  to  meet  studio 
sound  requirements,  utilizing  com- 
ponents designed  to  be  noiseless. 


(^Iiiick  chauiic  of  nuii^uzine  is  feature  of  new  Eclair  \PR  reflex  camera 


Profile:  Eclair  XPR  Camera 

Motor  is  silent  and  drive  from  the 
motor  to  the  shutter  is  direct, 
without  gears.  The  transistorized 
governor-controlled  motor  also  in- 
corporates a  sync  pulse  generator 
for  use  with  '  j  "  professional  tape 
recorders. 

NPR  magazines  accept  100.  200 
and  400-ft.  daylight  loading  spools 
and  400-ft.  loads  on  standard 
cores.  It  was  designed  as  a  maga- 
zine-loading camera,  with  snap-on 
and  snap-off  facility.  Other  fea- 
tures: NPR  was  designed  to  ac- 
commodate the  new  zoom  lenses; 
turret  handles  both  Eclair  bayonet 
mounts  or  "C"  mounts  for  shorter 
lenses.  The  film  transport  mech- 
anism uses  a  single  pulldown  claw 
and  a  single  registration  pin  move- 
ment. 

"Building  Block"  Principle 

Engineered  on  the  "building 
block"  principle,  whole  sections  of 
the  camera  are  replaced  as  a  unit, 
permitting  rapid  repairs  without 
tying  up  the  camera.  Parts  and  re- 
pair facilities  are  now  available  in 
New  York,  Chicago  and  Los  An- 
geles and  other  principal  cities 
throughout  the  world. 

Write  the  Eclair  Corporation  of 
America,  8078  Woodrow  Wilson 
Drive,  Los  Angeles  46,  California 
for  a  copy  of  a  detailed  new  bro- 
chure on  the  NPR.  9 


Export   Alodel   2.'>0  Joins   the 
Technicolor  "Instant"  Lineup 

■5!?  There's  a  new  export  model 
(#250)  of  the  Technicolor  8mm 
Instant  Movie  Projector.  It  was 
made  for  use  on  foreign  voltages 
(almost  universally  50-cycles)  and 
.1  convenient  bottom  switch,  ad- 
lusted  by  ordinary  screwdriver, 
makes  it  possible  to  set  the  device 
of  any  of  the  three  voltage  posi- 
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BUSINESS  SCREEN   MAGAZINE 


tions,  1  1(1-120  V.  220-230  V  or 
240-250  v.  An  ingenious  wiring 
system  worked  out  by  Technicolor 
engineers  eliminated  need  for  a 
special  transformer.  Weight  in- 
crease is  negligible.  t!' 
*        *        * 

Must    Introilures   Model    13.S 
a   Kandom-Acfess   Slide   Unit 

■s^r  A  new  Mast  Model  135  Ran- 
dom .Access  Slide  Projector  has 
been  announced  by  the  Mast  De- 
velopment Company.  Davenport. 
Iowa.  On  receiving  a  disiital  com- 


Model  1.3.T  S/iV/c  t'wivctor 

mand.  the  projector  will  locate 
and  show  within  3  seconds  any 
slide  in  its  magazine. 

The  Model  1 35  features  a 
unique,  inexpensive  digital  servo 
mechanism  which  translates  ihc 
iligilal  commands  into  correspond- 
ing   positions    of    the    slide    tray. 


Control  is  effected  from  a  rotary 
digit  switch,  which  is  optionally 
installed  on  the  projector  or  in  a 
remote  control  unit.  .\n  actuator 
button,  working  in  conjunction 
with  the  digit  switch,  energizes  the 
digital  servo  and  slide-changer 
mechLmism. 

Inlerchangeable  slide  magazines 
have  a  capacity  of  49  slides  each 
and  accept  any  slide  which  has  a 
2x2  mounting.  Lenses  of  varying 
focal  lengths  are  available  to  suit 
a  varietv  of  business  applications. 
Write  tlie  maker  at  2212  E.  12th 
St..  Davenport.  Iowa  for  more  de- 
tails, prices.  9' 

.\-\    Kear  I'rojcition  (Cabinet 
Has  22  X  28"  I'olaroat  Sereeti 

•■■  A  new  AV  Rear  Projection 
Cabinet  has  been  introduced  by 
Audio-Visual  Research.  Inc.  at 
Pampa.  Texas.  Acconmiodating  all 
standard  Ifimni  sound  projectors, 
the  cabinet  features  a  22"  x  28" 
Polacoat  non-glare  screen.  A  flaw- 
less, non-refracting  mirror  is  said 
to  permit  distortion-free  film  pres- 
entation. 

The  maker  also  notes  that  this 
is  ""the  only  unit  of  its  kind  which 
provides  the  new  Buhl  wide-angle 
lens  which  can  be  built  into  the 
cabinet  to  provide  full-screen  pres- 
entation from  projectors  with  two- 
inch  lenses."  The  lens  is  optional 
at    S5().(K). 

■An  S-inch  speaker  is  built  into 


CAMART 
ADD-A-UNIT 


A 

'  '7' 

^ 

^ 

1"'    h 

BXJKL 


amikk  km  CAMART  PRODUCT 


PUZZLED  ABOUT 

EDITING   MULTIPLE  SOUND  TRACKS? 

TRY  THE   NEW 


Series  20  sound 

heads  and  take 

ups  additional. 

Prices  on  retjuest. 


EXTENSION  PLATE 


Now  you  can  ton\ert  M>ur  St-ries  20  Mo\inIa  to 
Multiple  Sound  etiitint;  with  the  C;amart  Add-A-Vnit 
Extension  Plate.  With  tht-  \dd-A-l  nit  you  can  edit 
and  cut  three  or  more  sound  tracks  sitnultaneoust> . 
Each  unit  has  individual  \oIume  control  for  mixing 
optical  or  magnetic  sound.  Attaches  instantl>  without 
drillinii  or  tapping.  Ken)o\  cs  casil> .  Comes  complete 
with  helt  guard,  screvs ,  flange  and  amplifier 
connections. 
Fitr  further  iiifnrmiititni  (in;/  />rirrs  itritf 


liO  IIOABWAT  •)  tOMi   ST.  PhMc:  Ploia  7-6977 

NEW  TOM  11,  N.  T.  Cakl«  M4nn  CAMCHAMAtT 


.A-\'  Hi  iir  Projfclion  Cabint't 

the  AV  Rear  Projection  Cabinet 
and  it  comes  complete  with  cord 
and  plug  to  fit  any  projector.  Cab- 
inet measures  65"  high.  32"  wide 
and  24"  deep,  is  fitted  with  5-inch 
casters  and  guaranteed  for  one 
year.  List  price  is  ,S1<S().  Write 
.'Vudio- Visual  Kesearch.  Inc.,  205  { 
East  Kingsmill.  Pampa,  Texas  for  , 
further  details  and  literature.      Q' 

I  llrH-roiii|Ki<'t  MiMl-liliin|i  li\ 
.Soin'x    l)i->.if;ii<Ml     ftir     \rii-H) 

<r  Mini-Blimp,  which  Sonex  En- 
gineering Co.  believes  is  the  small- 
est, lightest  professional  sound 
blimp  in  the  world,  is  being  pro- 
duced for  the  Arriflex  16  in  mod- 
els (M)  for  200'  and  (S)  100' 
configurations.  The  new  blimp  si- 
lences the  Arri  to  a  noise  level 
comparable  to  a  standard  blimp, 
but  does  so  at  1/5  the  cost,  ac- 
cording to  the  manufacturer. 

Ultra-compact    in    design 

to  gain  maximum  portabil- 
ity. Mini-Blimp  is  of  alu- 
minum construction,  with 
neoprene  and  polyurethane 
lining,  and  weighs  less  than 
12  pounds.  Optionally,  for 
those  requiring  even  lighter 
weight,  fiberglass  versions 
are  available;  Model  S 
weighs  only  8%  pounds. 
Model  M.  10  pounds. 

Model  M  provides  5' 2 
minutes  of  running  time.  Be- 
cause of  easy  access  design, 
reloads  require  less  than  2 
minutes. 

Features  of  both  models 
include  reflex  viewing,  lens 
hood,  matt  box.  footage 
counter  window.  Sonex  sync 
motor,  interior  light,  remote 
F  stop  and  follow  focus 
controls  are  available.  Model 
S  sells  for  SI 99.  Model  M 
for  $279.50.  Sonex  products 
are  sold  with  a  15-day  un- 
conditional guarantee. 

For  full  details,  write  Son- 
ex Engineering  Co.,  Box 
1  189,  Glendale.  Calif.  Please 
mention  Business  Screen 
when  writing  for  data.       Q' 


KOOLITE 


NEW  BUDGET 

PRICED 

COMPACT 

PROJECTOR 

GIVES  YOU 

BIG  MACHINE 

FEATURES 

Buhl  designed  the  Koolite  Budgeteer  to  sell 
on  its  merits!  You  deserve  to  discover  its  many 
superior  ddvontoges.  Detailed  descriptive 
literature  is  ready.  Let  us  rush  you  your  free 
copy  nov/.  Please  write! 


Let  Buhl  Solve  Your 
Projection  Problems 

^  Wide  angle  lenses  for  16-mm 
^^  motion  picture  projeclion;  ''/2  ' 
W      and  s/a"  E.F.L. 

SuperWIde  One /Four   1.4      E.F.I.  ^ 

and  other  wide  angle  lenses  for  ^H 

35-mm  slide  and  filmstrip  projec-  ^p 
lion. 

^^  3  Tri.'Wide  wide  angle  lens  for 
^m      3x4      lantern  slides. 

Long    focus   lenses   for   neorly   oil  . 

filmstrip  and  35-mm  slide  projec-  ^H 

tors.    In    Yj "    steps    from    5'/2       'o  ^i 

U"   E.F.L.  ^ 

Complete  Details  — Fast! 
Call  or  Write  Irv  Stap<iy 

BUHL  OPTICAL  COMPANY 

1009  Beech  Avenue,  Pittsburgh,  Po. 

Areo  Code  412,  321-0076 


BUHL 


OPTICAL    CrOMFANY 
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mm  M'mm 

FOR    STRIP    FILMS 

Now   you   can   sell    professional    re- 
corded sound  with  your  strip  films.  Let 
RPL  handle  this  entire  phase  for  you. 

Just  send  your  script,   marked  with 
slide  changes  and  we  will  record  the 
narration    with    sound    effects    and 
music  as  desired.  If  you  prefer,  sub- 
mit your  recorded  tapes— 

RPL  will  insert  synchroniiing  sig- 
nals—audible or  automatic  for  all 
makes  of  projectors— produce  for 
you  one  or  thousands  of  tapes, 
tape  cartridges  or  discs. 

You  can  sell  to  your  clients  strip-films 
with  professional  sound  that  solves 
the  mysteries  of  the  new  and  various 
automatic  frame  change  systems— at  a 
surprisingly  low  cost. 

For  your  next  strip-film  project 
ivrite  for  free  folder 

"SOUND  SENSE  FOR  STRIP  FILMS" 


Recorded  Publications  Laboratories 


1  502    Pierce    Avenue 


Camden,    N.    J.     08105 


IVA/y^/ff^  DAMAGED  FILM? 

"The  Film  Doctors'"  (specialists  in  ttte 
science  of  film  rejuvenation)  can  restore 
scratctied,  brittle,  and  worn  film  at  a 
traction  of  new  print  costs.  Old,  damaged 
8,  16,  35mm  film  can  be  restored  to  orig- 
inal screening  quality  and  its  life  can  be 
prolonged  indefinitely. 
RAPIDWELD;  restores  damaged  originals,  neg- 
ative^ and  prints. 
RftPIDTREftT;   completely   protects  and  prolongs 

ihe   lite  of  new  prints  indefinitely. 
RAPID    FILM   SHIPPERS:   vault   storage,   interna- 
tional distribution  and  inspection  facilities. 
Write    for    Booklet   Y-3 


For    complete    details    write: 

4 

% 

My^APID  FILM 

1 

t^. 

^TECHNIQUE.  INC 

S< \\ 

37-02  17  ST.,  L.  1.  C.  1,  N.  Y. 

r-SSTN 

STillwell  6-4600  •  Est.  1940 

PICTURES  OF  THE  MONTH  IN  REVIEW 

Wings  to  Land  of  Maya 

Latest    Pan    .American    Airways    Film 
Tours    Mexico    and    Central    America 

Sponsor:  Pan  American  World  Airways. 
Title:  H'//tj;,v  to  the  Land  of  the  Maya.  27  min. 

color,  produced  by  Vision  Associates.  Inc. 
<~  The  "Golden  Triangle"  of  Yucatan,  Guate- 
mala and  Mexico  City  promises  to  be  a  vaca- 
tionland  approaching  the  popularity  of  the 
Caribbean  in  the  not  too  distant  future.  It  has 
practically  all  the  requirements  —  weather,  new 
hotels  abuilding,  and  governments  keenly  aware 
of  the  economic  benefits  of  the  Yankee  tourist 
dollar. 

Doing  its  part  to  promote  the  "Golden  Tri- 
angle." which  it  serves  with  regular  flights  from 
Miami  and  New  Orleans,  is  Pan  .American 
World  Airways.  Pan  Am  has  a  brand  new  film. 
Wings  to  the  Land  of  the  Maya,  which  does  a 
lot  to  show  why  the  area  is  growing  in  popular- 
ity so  fast,  yet  still  remains  one  of  the  least- 
exploited  areas  of  Latin  America. 

Yucatan,  once  the  most  primitive  and  iso- 
lated of  Mexican  states,  is  changing  fast.  The 
capital.  Merida,  is  known  as  the  cleanest  city 
in  Mexico  and  its  people  the  most  friendly  and 
courteous.  Nearby  are  the  Mayan  ruins  of 
Chichen  Itza  and  Uxmal,  which  rival  the  an- 
cient monuments  of  Egypt  in  their  splendor. 
Off  the  coast  is  the  island  of  Cozumel,  with  the 
clearest  waters  of  the  Caribbean.  It  is  the  new- 
est of  the  tropic  island  paradises,  and  a  real 
"in"  place  to  go. 

Guatemala  offers  spring-like  weather  in  the 
highlands  the  year-around.  and  Indians  little 
changed  from  their  Mayan  ancestors. 

Mexico  City,  as  contrasted  to  the  pastoral 
picturesqueness  of  the  lower  points  of  the 
"Golden  Triangle,"  is  one  of  the  swingingest 
cities  in  the  world  —  a  real  cosmopolitan 
metropolis,  and  one  of  the  most  beautiful  as 
well. 

Vision  Associates,  which  produced  Wings  to 
the  Land  of  the  Maya,  has  covered  all  the  re- 
quired tourist  points  of  interest  with  beautiful 
photography  and  some  live  sound  recorded  on 
the  spot. 

Seymour  Weissman.  Vision  Associates"  writ- 
er and  director,  recalls  one  hectic  problem  that 
came  up  during  production  of  the  film.  At 
Uxmal  in  Yucatan  an  Indian  dance  ceremony 
was  to  be  performed  during  the  afternoon  on 
one  of  the  ruined  temples. 

Mr.  Weissman,  and  his  cinematographers. 
Richard  Shore  and  Bernard  Hirschenson,  ar- 
rived early  to  set  up  to  shoot  the  event,  but 
discovered  that  by  some  mix-up  it  had  been 
postponed  until  after  dark  with  only  torch 
light  provided  for  illumination. 

Without  a  single  photographic  light  available 
within  500  miles,  and  no  chance  to  shoot  the 
ceremony  at  a  later  date,  Mr.  Weissman  had  to 
think  of  some  way  to  improvise  and  get  the 
scene,  which  had  already  been  written-in  to 
the  film. 

The  way  he  solved  the  dilemma  was  to  dash 
back  to  Merida,  25  miles  away,  buy  up  all  the 
available  auto  headlights  he  could  find  in  the 
city  (36),  charter  all  the  taxis  in  the  Plaza  for 


battery  power,  and  get  back  to  Uxmal  fast 
enough  to  wire  up  his  lights  on  jerry-built 
stands.  He  got  the  scenes  he  needed  and  they 
came  out  quite  well,  too. 

Wings  also  provides  the  debut  for  a  new  song- 
writer. "Attila,"  a  13-year  old  street  singer  of 
Merida,  was  recorded  live  on  the  street  singing 
his  own  song. 

Pan  American  will  add  the  new  film  to  its 
extensive  library  of  travel  films,  which  spans 
the  globe.  This  new  Maya  film  replaces  an 
earlier  version  of  15  or  more  years  ago.        gj" 

BUSINESS  SCREEN  INTERNATIONAL: 
(continued  from  the  preceding  page  24) 

Learning  to  Live,  produced  by  Eothen  Films 
( who  also  produced  To  Janet — a  Son.  winner 
of  a  Chris  Statuette  award  at  the  1962  Colum- 
bus Film  Festival ). 

The  school  film  is  intended  to  help  the 
teacher  through  the  introductory  lessons  on 
the  human  reproductive  system.  It  illustrates 
the  physical  changes  in  adolescence  and  ex- 
plains the  reproductive  process.  By  intercutting 
scenes  of  family,  school,  sports  and  youth  ac- 
tivities, the  film  relates  the  biological  details 
of  sex  with  the  problems  of  "growing  up."" 

And  for  young  adults,  the  same  sponsor  has 
released  According  to  Plan,  which  briefly  re- 
views sex  instruction  but  concentrates  on  an 
explanation  of  the  differing  methods  of  con- 
traception —  discussing  their  merits  and  dis- 
advantages. 

Intended  for  use  by  marriage  guidance 
counsellors,  the  film  pleads  the  cause  of  family 
planning  —  in  ways  acceptable  to  all  religious 
and  ethical  persuasions.  Our  London  office 
will  supply  details  on  print  availability  in  the 
United  States.  See  addresses  on  page  four.    ^ 


■■LIGHTS  ON"  PROJECTION  ANYWHERE. .  .Sets 

up  instantly -folds  flat -travels  with  you.  ; 

Up  dates  and  extends  use  of  present  equip-  I 

ment.  Provides  big.  brilliant  pictures  in  nor-  j 

mal  room  light.  Unequalled  for  demonstration,  ! 
display,  re-training  and  teaching  programs. 

No.  630  GROUPSHOW 
18    X  24    Screen      $95.00 
P  I  No.  631  GROUPSHOW         1 

1  W     \         '^    *  '^    Screen     $49.00 

i-K^jg  No.  632  GROUPSHOW 

I     ^S^S^  '5    X  25    Screen   $119.00    ; 

■   ■  __         No   633  FOLOING  STAND      , 

j:    hign,  4V2  ItJS.    529.95 

HUDSON    PHOTOGRAPHIC    INDUSTRIES,    INC. 

A/V  Division.  Dept.  A    Irvineton  on  Hudson.  N.  Y. 
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BUSINESS  SCREEN  MAGAZINE 


JUST   Off   THE   PRESS! 

YOUR    COMPLIMENTARY    COPY    OF 

FOTOMATION  FILM  TIMETABLE 


Hondy  plo&hc  computer  times 
your  narrotion,  music,  effects. 
For  slidefilms,  sales  promo- 
tion &  presentations,  TV  and 
inaJion       pictures. 


FREE!  TO  ADVERTISE  OUR 
EXCITING  OVERNIGHT 
PRODUCTION  TECHNIQUE 
OF  MOVIE  MAKING 

FOTOMATION! 


Tell  your  soles  story  in  FOTOMATION  —  using  the 
popular  TV  commerciol  method  of  "quick  cuts,"  with 
still  photos,  transparencies,  artwork  and  grophic 
color  design!  We  give  your  film  life  and  animation 
with  every  type  of  camera  movement,  zooms,  pans, 
dissolves  —  synchronized  to  modern  percussive  mu- 
sic!   Producfion    lime    is   in    DAYS,    not   MONTHS! 

Get  the   futt  sfory  with 
your  FOTOMATION    Timetable 

Call  Al  StabI  -  212/CO  5-2942 


ANIMATED  PRODUCTIONS,  INC. 

1600  Broadway,  New  York  19 


New  Idea 

for  Effective  Visual  Presentation 


"BIG  PICTURE  IMPACT" 
with  the  VU-GRAPH 
Overhead  Projector 

Itiis  t>l>e  of  projector  is  iiiii({ut.' 
ill  that  you  may  operate  it  from 
the  front  of  a  fully  lighted  room. 
You  face  your  audience  at  all 
times.  Ill  addition  to  projecting 
full  color  transparencies  .  .  .  you 
may  use  it  as  an  "electric  black- 
board",   projecting    wh.it    you    write. 

Investigate!  Find  out  ttow  you  can  add  heads-up 
impact  to  sales  meetings,  board  meetings,  training 
sessions,  exhibits,  conventions  and  PR  functions 
GET  YOUR   POINT  ACROSS. 

Write:  CHARLES  BESELER  COMPANY 

256(A)  So.  18th  St.,East  Orange.  N.  J. 


PICILRHS  OF  THE  MONTH  IN  REVIEW 

Basic  Facts  for  First  Aid 

Sponsor:  Johnson  &  Johnson 
Title:  First  Aid  .\o»:'.  28  min..  b  w.  pro- 
duced by  MPO  Productions.  Inc. 
-;-  What  would  you  do  if  confronted  with  a 
victim  of  drowning,  a  man  hit  by  an  automo- 
bile, a  woman  burned  in  a  fire?  This  new  film 
dramatically  explains  the  proper  steps  to  take 
in  emergency  situations  such  as  these. 

The  drama  of  accident  scenes  is  used  to 
bring  viewers  into  realistic  contact  with  situ- 
ations where  clear  thinking  and  quick  action 
can  save  lives.  Live  persons  and  specially  de- 
signed dummies  demonstrate  mouth-io-mouth 
and  heart  resuscitation  when  breathing  has 
stopped;  the  treatment  of  external  and  internal 
bleeding,  minor  and  severe  burns;  and  what 
to  do  when  both  simple  and  compound  frac- 
tures are  evident. 

Throughout  First  Aid  Now!  certain  basic 
rules  are  emphasized:  to  immediately  send 
someone  for  help,  not  move  the  patient  and 
act  quickly  and  calmly. 

The  film  is  available  for  free-loan  use  to 
junior  and  senior  high  schools,  churches,  in- 
dustrial and  community  organizations  and  TV 
stations  from  .'\ssociation  Films.   Inc.  ^^ 


CiouiU'.sN  is  Good  BiLsiiiess 

Sponsor:  The  Dollar  Savings  Bank 

Title:  The  Sound  oj  ilie  Dollar.  85  frame  ssf, 

color,  produced  by  Rossmore  Productions, 

Inc. 
ir  In  New  York's  savings  bank  business,  all  of 
the  banks  offer  about  the  same  interest  rates, 
and  each  has  appro.ximalely  the  same  variety 
of  services  to  otTer  depositors.  So  what  can  a 
bank  do  to  offer  something  a  little  better  — 
something  to  bring  the  depositors  in  and  keep 
them  coming  back? 

One  of  the  best  answers  to  that  question, 
according  to  Robert  C.  Johnson,  president  of 
The  Dollar  Savings  Bank,  is  courtesy.  Our 
depositors,  he  says,  are  the  lifeblood  of  our 
business.  Our  people  must  learn  to  regard 
themselves  as  personal  ambassadors  for  the 
bank.  Their  faces,  voices  and  actions  are  the 
only  part  of  our  banking  operation  that  our 
depositors  ever  know. 

The  Dollar's  current  emphasis  on  customer 
relations  is  taking  shape  in  a  new  courtesy 
campaign  throughout  the  Bank's  six  major 
facilities.  One  of  the  key  elements  in  the  cam- 
paign is  a  new  sound  slidefilm  which  is  being 
shown  to  all  employees  on  specially  modified 
Salesmate  projectors  with  4  by  5-foot  screens. 

Results  of  the  campaign  ape  said  to  be  ex- 
cellent. 9 


MULLING  OVER  A  NEW  MOTION  PiaURE? 

With  48  years  of  budget-stretching  film  ex- 
perience we'll  gladly  mull  with  you  .  .  .  and 
then  .  .   .  produce! 

SAM  ORLEANS 
PM.3-I0SI      \^Film   Produetioni,   Inc. 
2i  1  W.CumbcrUnd   Ave.     •     Knoxvill*  2,   Tenn. 


THE    NEW 

WEAREVER 

CARTRIDGE 
MARKING   PEN 

AS   ADVERTISED   IN 

READER  S   DIGEST 

(Only  one  to  o  customer) 


COMPREHENSIVE  SERVICE 

CORPORATION 


NEW   YORK 
10019 


HOLLYWOOD 
90038 


FILM  LIBRARY 

and 
TV  Film  Room  Managers 


Harwald's  precision  automatic  film  inspection  equipment 
is  the  accepted  world  standard  for  modern  film  libraries  — ' 
T.  V.  stations  —  or  wherever  motion  picture  film  is  handled. 
lnspect-0-Film  aufomafrca//y  finds  breaks,  lorn  sprocket 
holes,  scotch  tope  "splices",  any  cause  of  film  failure. 
Even  those  defects  that  are  virtuolly  impossible  to  find  by 
hand.  Also  provides  for  film  cleaning,  conditioning,  finv- 
ing   and   editing. 

Seven  models  available 
See  catalog  for  complete  listing. 

Get  the  full  story.  Talk  io  our  engineering  rep- 
resentatives and  write  for  our  catalog  contain- 
ing   a    complete    line    of    film    room    equipment. 

THE  HARWALD  COMPANY 

1245  CHICAGO  AVE.        .        EVANSTON,  III. 
DAvis  8-7070 
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NATIONAL    DIRECTORY   OF   VISUAL  EDUCATION    DEALERS 


EASTERN  STATES 


•  MASSACHUSETTS  • 

Cinema,     Inc.,     234     Clarendon 
St.,  Boston  16. 


•  NEW  YORK  • 

Buchan  Pictures,  122  W.  Chip- 
pewa St.,  Buffalo  2,  N.  Y. 

Crawford,  Ininiig  and  Landis, 
Inc.,  480  Lexington  Avenue, 
Mew  York  17,  New  York. 

The    Jam    H.indy    Organization. 

1775     Broadway,     New     York 
19. 

S.  0.  S.  Photo-Cine  Optics,  Inc., 

602  W.  52nd  St..  New  York 
19. 

Training  Films,  Inc.,  150  We.^t 
54tli  St..  New  York  19.  CO  5- 
3520. 

Visual  Sciences,  599BS  Suffern. 

United  World  Films,  Inc.,  144."i 
Park  Ave.,  NY  29,  TR  6-5200 


•  PENNSYLVANIA  • 

Appel  Visual  Service,  Inc.,  963 

Liberty  Avenue.  Pittsburgh 
22. 
Audio-Visual   Center   —    Rentals, 
Sales,    Repairs.    27   South   17th 
Street,  Philadelphia  3,  Pa. 
Phone:  LOcust  3-6872. 

Oscar  H.  Hirt,  Inc.,  41  N.  11th 
St.,  Philadelphia  7,  VVAlnut 
3-0650. 

James  Lett  Company,  221  N.  Sec- 
ond St.,  Harrisburg,  CEdar 
3-5651. 

J.  P.  Lilley  &  Son,  Inc.,  92S  N. 

Third    St.,    Harrisburg,    CEdar 
8-8123. 

The  Jam  Handv  Organization, 

Pittsburgh.    Phone:    ZEnith 
0143. 


SOUTHERN  STATES 

•  GEORGIA  • 

Colonial  Films,  71  Walton  St., 
N.  W.,  JA  5-5378,  Atlanta. 

United  World  Films,  Inc.,  287 

Techwood  Dr.,  NW.,  Atlanta. 


•  LOUISIANA  • 

Delta  Visual  Service,  Inc.,  715 

Girod  St.,  New  Orleans  12. 
Phone:  JA  5-9061. 


•  MARYLAND  • 

Stark-Films  (Since  1920), 
Howard  and  Centre  Sts., 
Baltimore  1.  LE.  9-3391. 


MIDWESTERN  STATES 

•  ILLINOIS  • 

Robt.     H.     Redfield.     Inc.,     831 

So.  Wabash  Ave.,  Chicago  5. 

The  Jam  Handy  Organization, 

2.30    North    Michigan    Avenue, 
Chicago  1. 

Midwest  Visual  Equipment  Co., 

3518  W.  Devon  Ave.,  or  27  N. 
Franklin  St.,  Chicago. 

United  World  Films,  Inc.,  542 

S.  Dearborn  St..  Chicago  5. 


•  MICHIGAN  • 

The  Jam   Handy  Organization, 

2821  E.  Grand  Blvd.,  Detroit 
Zone  11. 


•  MISSOURI  • 

Swank's,  Inc.,  621  N.  Skinker 
Blvd.,  St.  Louis  30,  Mo. 


•  OHIO  • 

Academv    Film    Service.    Inc.. 

2110    V.iMic     A\e.,     Cleveland 
14. 

Films    Unlimited    Productions, 

.564   Park   .\venue.   Mansfield. 

Fryan   Film   Service,   2929   Pros- 
pect Ave.,  Cleveland  15. 

Sunray  Films.  Inc..  2005  Chester 
Ave.,  Cleveland  14. 

Twyman  Films,  Inc..  329  Salem 
Ave.,  Dayton. 


LIST  SERVICES  HERE 

Qualified  audio-visual  dealers  are 
listed  in  this  Directory  at  SI. 00  per 
line  per  issue  on  annual  basis  only. 


M.  H.  Martin  Company,  1118 
Lincoln  Way  E.,  Massillon. 


WESTERN  STATES 

•  CALIFORNIA  • 

LOS  ANGELES  AREA 

Coast    Visual    Education    Co., 

5620  Hollywood  Blvd.,  Holly- 
wood 2S.  HOfi-Uiol. 

The  Jam  Handv  Organization, 

305  Taft  Building,  1680  N.  Vine 
St.,  Hollywood  28. 

Photo  &  Sound  Company,  5515 

Sunset  Blvd.,  Hollywood  28. 

Raike  Co.,  Inc.  A-V  Center,  849 

North   Highland   Ave.,   LA   38. 
HO  4-1147. 

S.  0.  S.  Photo-Cine  Optics,  Inc. 

6331  Hollywood  Blvd.,  Holly- 
wood 28. 

Spindler  &  Sauppe,  2201  Bever- 
ly Blvd..  Los  Angeles  57. 
Phone:  DUnkirk  9-128S 

United   World  Films,  Inc.,  7374 

Melrose  Ave.,  Los  Angeles  46 

SAN  FRANCISCO  AREA 

Photo  &  Sound  Company,  IK 

Natoma  St.,  San  Francisco  T) 

Westcoast    Films,   255   Minna 
San  Francisco  3. 


•  COLORADO  • 

Cromars"    { .\udio-Visual   Center) 
922  Bannock.  Denver  80204. 


•  OREGON  • 

Moore's      Audio-Visual      Center, 

1201  S.  W.  Morrison,  Portland 
5,  Oregon. 

United  World  Films,  Inc.  5023 
NE  Sandy  Blvd.,  Portland  13 


•  TEXAS  • 

United  World  Films,  Inc., 

2227  Bryan  St.,  Dallas  1 


•  UTAH  • 

Deseret  Book  Company,  44  East 
South  Temple  St.  Salt  Lake,  10. 


(CONTINUED       FROM        P.\GF       59) 

were  an  important  factor.  The 
quality  of  the  take  proved  the 
professional  caliber  of  the  lights, 
while  their  compact  size  kept  them 
well  out  of  camera  range  yet  per- 
mitted full  coverage  and  control  in 
close  pro.ximity  to  the  subject. 

Cohn  noted  that  another  wel- 
come time  and  money-saver  was 
the  ColorTran  MiniDyne  electron- 
ic dimmer  —  a  2%  lb.  solid-state 
device  that  is  easily  hung  on  a 
light  stand  and  controls  any  com- 
bination of  quartz  or  incandescent 
lights  up  to  1000  watt  total  capa- 
city. Cohn  found  the  MiniDynes 
ideal  for  location  use  where  light- 
weight equipment  with  profession- 
al capabilities  has  long  been  in  de- 
mand. Ig" 

FIFTH    IFPA    CONFERENCE: 

(continued    from     page     39) 

fessional  map  of  the  Everest  re- 
gion. 

In  1958.  he  was  deputy  leader 
of  an  expedition  to  Tibet  in  search 
of  the  ""abominable  snowman." 

Leadership  of  the  .-Xmerican  ex- 
pedition which  conquered  Mount 
Everest   in    1963   is  the  most   no- 


'use  this  directory  to  locate  the  best  in  equipment,  films  and  projection 


Noted  explorer  and  film  lecturer 
Norman  Dijhrcnfurth  tcill  describe 
his  experiencca  to  menihers. 

table  recent  accomplishment  of 
this  National  Conference  speaker 
and  honored  guest  of  IFPA.  Many 
of  his  films  have  been  shown  on 
TV  and  before  lecture  audiences. 
*        *        =i= 

See  Products  at  Trade  Show 

7V  The  IFPA  Trade  Show,  an  in- 
tegral part  of  the  Conference,  will 
be  held  in  the  Embassy  Room, 
the  largest  of  exhibit  areas  at  the 
Disneyland  Hotel.  Represented  in 
the  exhibits  will  be  suppliers  of 
nearly  every  important  motion 
picture  and  audio-visual  product 
or  service.  W 

:^  *  * 

Time  to  Confirm  Rese^^alio^ 

'  The  Disneyland  Hotel,  site  of 
this  year's  Conference,  should  be 
contacted  ( .Anaheim.  Calif. )  now 
to  assure  your  room  reservation.  iiJ' 


■L_ 


IN  THE  EAST... IT'S  MOVIELAB 


FOR  COLOR  AND  BLACK  Gl\A/HITE 

DEVELOPING  COLOR  NEGATIVES  •  ADDITIVE  COLOR  PRINTING  •  REDUCTION 
PRINTING  INCLUDING  A&B  •  COLOR  SLIDE  FILM  PROCESSING  •  BLOWUPS  ' 
INTERNEGATIVES  •  KODACHROME  SCENE-TO-SCENE  COLOR  BALANCED  PRINTING 
•  EKTACHROME  DEVELOPING  AND  PRINTING  •  REGISTRATION  PRINTING*  PLUS 
COMPLETE  BLACK  AND  WHITE  FACILITIES  INCLUDING  CUTTING  ROOMS.  FILM 
AND  TAPE  VAULTS  AND  THE  FINEST  SCREENING  FACILITIES  IN  THE   EAST 


\/ 


MOVIELAB    BUILDING,  619   W.  54th  ST. 
NEW   YORK    19,  NY.    JUDSON    6  0360 


"A  recent  pall  (imonsi  teen-agers 
xUows  that  iO  per  cent  cannot  give 
any  reason  wImj  Capitalism  is  superior 
to  Communism  ..." 

Eugene  Gilbert.  Pre.sident 
(Jilliert  Youth  Re.seai'ch 


ACHIEVEMENT 


National  Junior  Achievement,  Inc.  called  for 
the  power  of  motion  jnctures  to  answer  questions 
young-  Americans  need  to  have  answered. 

'Freedom  of  Choice," 

is  today  carrying-  its  message  to  schools  and 
to  groups  within  connnunities  throughout 
the  nation.  Produced  by  Jam  Handy, 
this  motion  picture  is  a  winner  of  the  Merit 
Certificate  at  the  Columbus  Film  Festival. 


Ask  the  osaistniicr  of 


THE     JAM     HANDY     ORGANIZATION 

NEW  YORK . DETROIT . CHICAGO . HOLLYWOOD 
JUdson  2-4060  .  TRinity  5-2450  .  STate  2-6757  .  Hollywood  3-2321 
Motion  Pictures.  Business  Theater.  Slides  and  Slidefilms.  Training  Aids 


IN 
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'    MAGAZINE  •  TOOLS  AND  TECHNIQUES  FOR  AUDIO  &  VISUAL  COMMUNICy  TION 


JMrtWVJ 


THE  CASE  FOR 
SPONSORED  FILMS: 


Arthur  R.  Railton,  Public  Relations  Manager.  Volkswagen  of  America,  Inc. 


Volkswagen  Drives  a  Bargain 

(why  VW  sponsors  6  motion  pictures) 


"Our  film  program  is  a  vital  link  in  our  communication  chain.  We 
have  two  basic  stories  to  get  over  to  the  American  public,  and  we 
consider  films  the  perfect  vehicle  for  delivering  them  subtly  yet 
forcefully,  pleasantly  but  with  effective  long-range  impact. 

When  the  first  two  Volkswagens  were  registered  here  in  1949  our 
particular  type  of  automobile  was  unknown  to  the  motorists  of 
America.  Automobiles  were  big  and  changed  style  by  the  year.  A 
new  car  was  a  status  symbol.  In  the  face  of  this  trend,  we  had  to 
sell  the  concepts  of  economy  and  unchanging  basic  design.  Motion 
pictures  have  helped  materially  toward  our  achievement  of  this  goal. 

The  second  and  rriore  important  aspect  of  our  story  is  that 
international  trade  is  a  healthy  thing  for  the  importer,  the  exporter 
and  their  respective  countries,  both  economically  and  for  the 
contribution  such  trade  makes  toward  international  peace  and 
understanding. 

The  excellent  acceptance  of  our  motion  pictures  by  audience 
groups  all  over  the  world— in  community  groups,  schools,  on  tele- 
vision and  in  theaters— is  a  tribute  to  the  skillful  interpretation  of 
our  point  of  view  by  our  film  makers  and  of  course  to  the  wide 
distribution  they've  had.  The  results  are  good  and  in  terms  of  their 
worth  to  us,  reasonable  in  cost." 


Partners  in  Success:  Volkswagen  of  America,  Inc.,  working  with 
Marathon  International  Productions,  Inc.,  and  Modern,  has  achieved 
these  impressive  results  in  the  United  States: 


NON  THEATRICAL 

Title 

Showings 

Viewers 

FIVE  MILES  WEST 

29,120 

1,284.353 

THE  GIVE  AND  TAKE 

22,685 

956.669 

FOUR  SEASONS  OF  AUSTRIA 

7,750 

382.586 

WOLFSBURG  221 

11,076 

432,155 

A  TIME  LIKE  THIS 

4,558 

202,997 

THE  RIGHT  HAND  OF  PLENTY 

7,075 

279.075 

TELEVISION 

Title 

Telecasts 

Viewers 

THE  GIVE  AND  TAKE 

1,247 

39,498,500 

A  TIME  LIKE  THIS 

153 

5,685,600 

talking  pict;ure  service,  inc. 

MAIN  OFFICE  —  3  East  54th  Street,  New  York  22,  N.  Y. 


SALES  OFFICES: 

CHICAGO 

Prudential   Plaza  — Delaware  7-3252 

LOS  ANGELES 

1717  N.  Highland  Ave. -Hollywood  2  2201 

NEW  YORK 

3  East  54th  Street-Plaza  8  2900 

WASHINGTON,    1629   K   St 


PITTSBURGH 

910  Penn  Avenue-Grant  1-9118 
SAN   FRANCISCO 
444   Market  Street— Yukon  2-9414 
DON  MILLS,  ONTARIO 
1875  Leslie  Street-444  7347 
NW. -296-8466 


FILM  LIBRARIES: 

Anchorage  •  Atlanta  •  Boston  •  Buffalo  •  Cedar  Rapids  ■  Charlotte  •  Chicago 

■  Cincinnati  •  Cleveland  •  Dallas  •  Denver  •  Detroit  ■  Harrisborg  •  Honolulu  ■ 
Houston  ■  Indianapolis  ■  Kansas  City  ■  Los  Angeles  ■  Memphis  "  Milwaukee  • 
Minneapolis  ■  New  Orleans  •  New  York  Metropolitan  Area  (N.  Y.  and  Summit, 
N.  J.)  •  Omaha  ■  Philadelphia  ■  Pittsburgh  •  SI.  Louts  ■  San  Francisco  •  Seattle 

■  Washington  ■  and  Don  Mills.  Ontario,  Canada 


'  I  Merchandising  Fair,  produc- 
tu-F,^  L...-j,^n  of  Wilding,  played  an  importanl  y.o![  .:■  w.ic 
of  the  most  successful  new  car  introductions  in  auto- 
motive history— the  Ford  Mustang.  The  Dramaturgy- 


ns  jnd  ce:  '^d  as  back- 

6.j^;,v^  cjImJ  jiUc  b'lfu^tures  in  tt.c  I  an  wuii  the  annual 
Owens-Corning  Fiberglas  Design  Award  for  Reinforced 
Plastics. 


Trade  Secret 

How  to  attract  audiences  - 
and  be  sure  they  get  the  message 


Displays  and  exhibits  are  an  effective  means 
of  transmitting  a  message  when  designed  as  a 
comprehensive  communications  program. 

The  Dramaturgy  Division  of  Wilding  is  a 
leader  in  this  field  because  it  applies  this  con- 
cept with  impressive  results. 

Program  the  Message 

From  the  largest  e.xhibil  to  the  smallest  dis- 
play, the  sponsor's  message  is  broken  down 
into  segments  in  a  programmed  sequence.  The 
disclosure  of  each  segment  is  planned  to  pre- 
pare the  mind  of  the  viewer  for  the  next 
segment  of  the  mes.sage. 

Engineer  the  Audience 

Wilding-Dramaturgy  exhibits  are  engineered 
so  that  the  audience  is  allowed  to  absorb  each 


segment  of  the  message  as  it  is  processed  fi'om 
display  to  display. 

Use  Varied  Media 

Various  segments  of  a  sponsor's  message  are 
best  transmitted  by  different  media.  Because 
of  the  broad  experience  and  capability  of 
Wilding-Dramaturgy  in  the  production  of 
print  and  audio-visual  communications,  ap- 
projjriate  media  selection  is  assured. 

Use  Wilding-Dramaturgy 

For  complete  coordination  and  quality  con- 
trol, these  in-house  capabilities  are  provided: 

Architectural  Design  •  Research  and  Writing  • 
Animated  Displays  •  Structural  Engineering  •  Pup- 
petry •  Costume  Design  •  Lighting  •  Electronics 
•  Electrical  Engineering  •  Optical  Systems  •  Art 
and  Layout 
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RENTAL 
EQUIPMENT 


Why  settle  for  less?  F  &  B/CECO  has  the  biggest 
inventory  of  cameras,  lights,  recording  and  edit- 
ing equipment,  all  expertly  maintained.  No  mat- 
ter how  large  or  how  small  your  production,  you 
get  the  equipment  you  want . . .  when  you  want  it 
...at  sensible  rates  that  preserve  your  budget. 
The  expert  technicians  available  to  you  through 
F  &  B  CECO's  Free  Consultation  Service  thrive 
on  problems ...  so  why  not  drop  your  next  one 
in  their  lap? 

CAMERAS:  Mitchell  Mark  II  Reflex,  BNC.  NC, 
Standard  and  16mm  •  Arriflex  16mm  & 
35mm  •  Auricon  •  Eclair  •  Hi-Speed  and 
Instrumentation  Cameras 

LIGHTING:  M-R  Brutes  •  10  KW  •  5  KW  •  2  KW  • 
Baby  Spots  •  Frezzos  •  Sunguns  •  Colortran 
Quartzlites  •  Cables  •  Accessories 

•  Reflectors 

GENERATORS:  Truck-mounted:  Two  1500  amp 
DC,  also  1200  amp  DC.  100  amp  DC. 
300  amp  AC  •  Trailer-Mounted:  200  amp 
DC.  375  amp  AC.  100  amp  AC 

SOUND  EQUIPMENT:  Nagra  •  Westrex  •  Ampex 

•  Magnasync  •  Fisher  Booms 

GRIP  EQUIPMENT:  Parallels  •  Hi-Med'-Lo 
Century  Stands  •  Complete  Assortment 
of  Accessories 

CRANES  &  DOLLIES:  Chapman  Crab  Cranes 

•  Moviola  Crab  Dollies  •  Elemac  Spyders 

•  Sputniks 

LENSES:  Angenieux  lOX  and  20X  Zooms  For 
All  Cameras  •  Anamorphics  •  Extreme 
Wide  Angles 

EDITING  EQUIPMENT:  Moviolas  •  Viewers 

•  Splicers  •  Synchronizers 

PROJECTION  EQUIPMENT:  16mm  &  35mm 

•  Sound  &  Silent  •  Slide  •  Continuous 

TELEVISION:  Closed  Circuit  TV 
CAMERA  CARS 

World's    Most    Complete    Line    of    Motion    Picture    Equipment  — 
New    and     Used      Are    You     On    Our    Mailing    List? 

Write  For  Our  Rental  Catalog 

F&B/CECOi 

315  West  43rd  Street,  New  York,  N.  Y.  10036 
(212)  JU  6-1420 

Branch;  51  East  10th  Avenue,  Hialeah,  Florida 
Cable  Address:  CINEQUIP         Telex:  01-25497 
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Ideas 


. . .  shed  light  wliere  there  is  (l.ii'kness 

Even  the  most  interesting  subject  matter  is  enhanced  when  it  is  kindled 
with  a  spark  of  imagination.  Add  know-hoiv  and  devotion 
for  a  winning  production. 

Send  for"  A  Few  Facts  About  Audio  Productions." 
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A  Preview  of  This  Month's  Features 

Reports  on  Current  Film  Awards:  see  pages 12,    18,  26,  83 

How  the  "Opinion  Maker"  Can  Help  Win  an  Election 61 

New  Designs  for  Better  Learning:  to  Build  a  Schoolhouse    .  .  .  .62 

Kodak  Presents  Five  Film-Makers  in  "Frames  of  Mind" 63 

Youngstown  Shows:  the  "Search"  for  Better  Steels 64 

Sharps  and  Flats:  Selmer  Film  Tunes  Up  With  Sales 66 

THE   NEW  YORK   WORLD'S   FAIR 

Film  Is  a  Basic  Attraction  on  the  Flushing  Meadow 29 

The  Bell  System  Pavilion:  65  Screens  Along  a  Ride 32 

Puppets  and  Film  Star  in  the  Chrysler  "Show-Go-Round" 34 
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How  much  red,  blue  and  green  exposure  should  each  scene 
have?  50  steps  are  available  for  each  color.  125,000  combina- 
tions are  possible.  At  Byron,  skilled  timers  carefully  evaluate 
original  film,  to  judge  proper  color  density.  They  punch  this  ex- 
posure information-as  well  as  the  length  of  fades  and  dissolves 
—into  a  Mylar  control  tape.  The  film  is  then  played  back  to  dou- 
ble-check accuracy  before  release  to  the  printing  room.  Then 
and  only  then,  Byron's  entirely  automatic,  precision  equipment 
goes  to  work . . .  providing  perfection,  print  after  print  after  print. 
L  it's  this  combination  of  experienced  men  and  fine  equipment 
that  means  the  kind  of  precision  timmg  Byron  is  famous  for. 
Byron,  where  film  producers  from  all  over  the  world  turn  for 
the  finest  in  16  mm  Color-Correct"  prints  .  .  .  only  at  Byron. 
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SELL  BENEFITS 
TO  DEVELOP 
MORE  SALES 
FROM  CALLS 


right  off  the  newsreel 


Most  solesmen  logically  focus  their 
soles  talks  on  needs  Yet  people 
continue  to   buy  what   they  wont. 

Here's  a  color  filmstrip  that  shows 
how  to  cater  to  wonts  by  selling 
benefits,  answering  the  prospect's 
question:  '  Whot  will  it  cJo  for  me?  " 

The  importance  of  building  presen- 
tations around  "benefits"  while 
stressing  product  or  service  facts 
is    effectively    demonstrated    in 

"Selling  the  End 
Result  First" 

It  shows  tested  ways  of  presenting 
sales  facts  that  motivate  prospects 
to  buy.  One  of  a  series  of  six  color 
sound   filmstrips: 

"SEllING  IS  MENTAL" 

These  provide  dramatic  material 
for  18  sales-training  meetings,  val- 
uable alike  in  training  and  re- 
training. 

Wriie  ioday  for  details 

concerning  a  preview 


Selling  Bureau 

A  DIVISION  OF  ROCKET  PlCIUflES,  is:. 

6108-B  Santa  Monica   Boulevard 
Los  Angeles  38,  California 


Uuiteil  Air  Lines"   l$i>aril  Cliainii; 
Convention   of   .National    Auilio-\ 

BOARD  Chairman  and  chief  ex- 
ecutive officer  'William  Allan 
Patterson  of  United  Air  Lines  will 
"keynote"  the  25th  Anniversary 
convention  of  members  of  the 
National  .^udio-Visual  Association 
when  it  opens  its  four-day  meeting 
on  July  18th  at  the  Sherman 
House  in  Chicago. 

Speaking  on  "Management 
Challenges  in  the  Next  Decade." 
this  veteran  of  commercial  avia- 
tion began  his  career  in  that  field 
in  1929  when  he  left  the  Wells- 
Fargo  bank  to  become  assistant 
to  the  president  of  the  Boeing  Air- 
line Company  and  Boeing  Air 
Transport.  He  became  general 
manager  of  United  when  Boeing 
joined  three  other  airlines  to  form 
that  transcontinental  system  in 
1931.  When  Bill  Patterson  be- 
came president  in  1934.  United 
employed  1.000  people  on  a 
2.600-mile  system;  today  the  com- 
pany has  more  than  30.000  oeoole 
at  work  along  its  hS.OOO  mile  sys- 
tem. 

'Quarter  Century  of  Progress  " 
Convention  general  chairman 
Harold  Newman.  Kalamazoo. 
Mich,  audio-visual  dealer,  called 
his  selection  "particularly  approp- 
riate" as  NAVA  observes  its  Silver 
Anniversary  and  concludes  a  quar- 
ter-century of  progress  "which 
parallels  the  growth  of  commer- 
cial aviation  in  the  U.  S." 

Some  3.000  audio-visual  busi- 
ness men  and  professional  users 
of  audio-visual  media  are  expect- 
ed to  attend  and  to  visit  the  230- 
booth  displays  offered  in  the  Na- 
tional Audio-Visual  Exhibit,  an 
integral  part  of  the  annual  meet- 
ing. Theme  of  the  1964  Conven- 
vention  is  "An  Industry  on  the 
Move"  reviewing  the  progress  of 
the  A-V  field  since  the  founding 
of  NAVA  in  1939. 

A-\'  for  \ocational  Education 
Forecasting  the  increased  de- 
mand for  audio-visuals  through 
the  Vocational  Education  Act  for 
which  the  Congress  appropriated 
SI 83  million  in  April.  Dr.  M.  D 
Mobley.  executive  secretary  of  the 
American  Vocational  Association. 
Washington.  D.  C,  will  address 
convention  delegates  on  "Your 
Road  Ahead  for  Vocational  Edu- 
cation"  during   the   meeting. 

Headlining  the  second  general 
session  is  Dr.  Neal  Bowman,  ex- 
pert on  business  management,  who 
will  speak  on  "Pitfalls  in  Econom- 
ic llli.eracy."  His  presentation  will 


;»i   to  Keynote  2.'>lli   Anni\ersary 
isual    .\ssoeiation    on    Jnl)     IBtli 

cover  what  he  describes  as  the 
"Five  M's  —  Money.  Machines. 
Management.  Market  and  Moti- 
vation." 

Although  primarily  devoted  to 
the  problems  of  audio-visual  deal- 
er members  of  the  Association,  a 
number  of  concurrent  meetings  of 
professional  a-v  groups  will  be 
held  as  usual  during  the  four-day 
convention  period.  W' 

.\nnoiince  Program  Details  lor 
"Day  of  Visuals"  Jnne  24-25 

'  Suppliers  and  users  of  visual 
presentation  tools  and  techniques 
will  share  program  tasks  when  the 
National  Visual  Presentation  As- 
sociation holds  its  annual  "Day 
of  Visuals"  program  at  the  Hotel 
Commodore  in  New  York  City 
on  June  24.  continuing  through 
the  next  day. 

".^udio-Visuals:  How  and  W  h\ 
We  Use  Them"  is  the  program 
theme  as  William  J.  Connelly. 
Plastics  Division  ad  manager  for 
Union  Carbide  moderates  the 
opening  seminar  on  the  use  ot 
a-v  in  advertising  on  Wednesday. 
June  24.  Herbert  C.  Rosenthal, 
head  of  Graphics  Institute.  Inc.. 
will  follow  with  a  public  relations 
seminar.  Porter  Henry,  president 
of  the  company  which  bears  his 
name,  will  preside  over  the  a-v 
training  session;  Gerry  Germain. 
sales  promotion  executive  at  Met- 
ropolitan Life  Insurance  Co..  will 
moderate  the  final  seminar  on 
that  topic. 

"How  to  do  it"  workshop  ses- 
sions will  be  featured  on  the  sec- 
ond day.  with  that  principle  ap- 
plied to  the  graphic  demonstra- 
tion of  statistics  and  the  technique 
of  planning,  organizing  and  run- 
ning a  meeting. 

The  annual  "Day  of  Visuals'" 
awards  program  will  be  conclud- 
ed with  the  association's  Awards 
Banquet  program  on  the  evening 
of  June  24.  Winning  entries  will 
be  screened  the  following  day  for 
guests  at  the  meeting.  ^' 

:^  *  :J! 

Biologieal    Pli<>lo;;ra|»liers    to 
Meet   ill   New    \  ork    Vufinst   27 

-^-  The  1964  annual  meeting  of 
the  Biological  Photographic  Assoc- 
iation, professional  gathering  of 
biomedical  photographers  whxh 
includes  many  prominent  medical 
film  makers,  will  be  held  in  New 
York  City's  Hotel  Roosevelt  on 
August  24-27.  International  in 
scope,  the  meeting  will  attract  at- 


W.  .\.  Patterstii.  tiulid  inidtion  M 
cciitivc,  who  will  deliver  keijnot 
address  at   the   WWA   Conventiot 


tendance  from  many  lands  abroacj  I 
including  India. 

General  chairman  for  the  meet 
ing  is  Warren  Sturgis.  past  recipi 
ent  of  the  BP.A's  Louis  Schmid' 
award  (highest  honor  given  ii 
biomedical  photography).  Thi 
noted  medical  film  producer  ( Stur 
gis-Grant)  is  being  assisted  b; 
Percy  W.  Brooks.  Cornell  Uni 
versity  Medical  College,  servins 
as  vice-chairman  and  program  di 
rector.  Motion  picture  arrange-J 
ments  are  under  the  direction  of 
Samuel  C.  Dunton.  New  York] 
Zoological  Park.  Sf' 


Ji 


Soeiety  to  Honor  Management 
Films  at  October  Conference 

;>  A  first  International  Manage- 
ment Film  Festival  will  be  held  in 
conjunction  with  the  19th  Inter- 
national Management  Conference 
of  the  Society  for  the  Advance- 
ment of  Management.  Inc..  in  New 
York  City  on  October   14-17. 

Theme  of  the  conference  will 
be  "The  Bridge  Between  Science 
and  Management"  and  films  to  he 
honored  with  appropriate  awards 
will  cover  both  technical  manage- 
ment subjects  as  well  as  a  special 
category  to  honor  those  films 
which  deal  with  management  in 
the  general  sense.  Confirming  ac- 
ceptance of  his  membership  on 
the  Society's  first  Film  Festival 
Committee.  O.  H.  Coelln.  publish- 
er of  Business  Screen,  will  as- 
sist in  the  selection.  U' 


Oklahoma   Hosts  Short  Course 
for  TV  Newsfilm  (!ameramen 

•  Television  newsfilm  techniques 
were  the  subject  of  a  short  couisl- 
attended  by  .'i4  military  and  civil- 
ian cameramen  during  the  week- 
long  Fourth  Annual  Television 
Newsfilm    Workshop   held   at    the 

(CONTINUED      ON       PAGE       EIGHT  I 
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>Mial  does  Ml>0  stand  for? 


A  trade  culumiiisl.  unaljle  tu  aii-uer  the  same  ques- 
tion, finally  gave  up  and  quipped:  "Good  govern- 
ment."" Quite  rigiit  in  a  wav.  MPO  does  sland  lor  good 
government  — or  good  managenieiit.  it  von  inu-t  l>e 
lileral  — liut  that's  not  wtiat  MPO  mrans. 

-Mi'O  does  not  mean  .Motion  Picture  Organization  a^ 
is  assumed  })v  some  folk~  wiio  have  a  penchant  for 
tran-lating  the  li-ltfr~  (in  other  peojdes  liceUM'  plates 
into  memory  ]irops.  Although  MPO  is  a  motion 
picture  organization,  it  i~  nnicli  more  than  that.  too. 

MI'O.  although  it  is  the  worlds  largest  producer  of 
filmed  television  conunercials  and  spon-^ored  motion 
]iiiturc~.  i-  al~ii  one  dl  the  nio-l  ili\er-ined  (■iim|ianies 
in  audio-\  i^ual  coninnniications.  Besides  MPO  \  ideo- 
triinics.  Inc.  (tele\  i>ion  spots)  and  MPO  Productions. 
fill .  (sponsored  films),  there  are  MPO  Sales  Meet- 
ing-. Inc.  (sales  nieelings.  presentation-,  indu-trial 
shows,  slide  and  film  strips);  the  Repeater  Projector 
Division  (the  VideotronJc  8-autoniatic  projector  lor 
sales  and  training):  Kerhawy-MPO  (complete  A-V 
and  industrial  show  services  in  Detroit);  MPO-TV 
of  California  (complete  Yiest  Coast  facilities,  staff 
and  studios  for  films  and  commercials):  .MPO.  Inc. 
(Chicago  sales-service  oftice^:  Special  Projects  Divi- 


sion (military  and  goveriunent  films  and  projects); 
Ke?ico-T;ipe  Films  Division  (Print  servicing,  lab  ex- 
pediting, cataloguing,  vault  storage  and  shipping). 
MPO  divisions  cover  every  area  of  conmnniication- 
programming  and  counseling. 

MI'O  maintains  the  East's  largest,  most  modern 
niolion  picture  lacilities  at  the  MPO  Videotronics 
(Center  in  \ew  ^ork  (')  sound  stages.  18  editing  team-, 
screening  rooms,  shops)  as  well  as  a  complete  Holly- 
wood production  center.  And  MPO's  full-time  perma- 
nent staff  of  directors,  cameramen,  writers,  editors 
anil  lechniciaiis  regniarK  gather-  more  awards  lor 
creali\  il\  llian  arnoneelse  in  ihe  husiness. 

Next  time  \ou  need  a  lele\ision  commiMrial.  sales 
training  or  pnhlic  relations  film,  motion  picture  re- 
port, industrial  show,  sales  meeting,  sales  projector, 
pre-entation.  or  want  to  consult  ahotit  anv  audio- 
vi-nal  and  communications  project,  call  MPO.  Ask 
for  .ludd  Pollock.  He's  the  "P"'  of  the  MPO.  You 
see.  hack  in  the  davs  when  MPO  was  just  a  motion 
jiicture  organization,  it  meant 
Madison.  Pollock  and  0  Hare. 
MPO.  222  East  41  Street.  New 
York  17.  N".  Y.  (212)  TN  7-8200. 
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AT&T  AMERICAN  BANKERS  ASSOCIATION 
ABC-TV  ■Viil^.'M  ABC-TV  INTERNATIONA 
L  AMF  AMERICAN  HOME  MAGAZINE  AUDI 
T  BUREAU  OF  ^BIIIEIEIililin^  CIRCU 
LATIONS  BABCOCK  &  WILCOX  B.  F.  GOO 
DRICH  ■MEIilEM  THE  BORDEN  COMPA 
NY  BRISTOL  MYERS   CELENESE  CORP. 

OF  AMERICA  ■BHIEnEEHE^H  CLAIR 

OL  COMPANY  CBS -RAD 10  CBS-TV  CONGR 
EGATION  ^EEEMn^  CHRISTIAN  CHUR 
CH  DOW  CHEMICAL  COMPANY  EASTMAN  C 
HEMICAL  COMPANY  j^HiEininMI  EAST 
MAN  KODAK  COMPANY  E.  I.  DUPONT  ET 
HYL  CORPORATION  ^mTTTTTTTi  I  .'I  J}  MA  ■!■■ 
FAMILY  CIRCLE  FOUR  ROSES  DISTILLE 
RS  FOSTORIA  GLASS  CO.  ■l.'Mk^illJ.I.'W  G 
IRL  SCOUTS  OF  THE  U.S.A.  HEUBLEIN 
INC.  IBM  ^EEnm^H  INSTITUTE  0 
F  LIFE  INSURANCE  INTERNATIONAL  NT 
CKEL  COMPANY  ^EUHlH^  JONES  & 
LAUGHLIN  STEEL  COMPANY  KOPPERS  CO 
MPANY  HZMHIBIM  LADIES  HOME  JOU 
RNAL  LEVER  BROTHERS  LIFE  MAGAZINE 
MC  CALL'S  MAGAZINE  BKESIinaH  NAT 
lONAL  DISTILLERS  NATIONAL  LUMBER 
MFGRS.  ASSOC.  MnMMMM^  NATION 
AL  VITAMIN  FOUNDATION  NEW  YORK  LI 
FE  INSURANCE  CO.  ■Vil.l*.l>l:IJJM  OLTN  M 
ATHIESON  PEPSI-COLA  COMPANY  PHILL 
IPS-VAN  HEUSEN  I^EEMZSIIIM  CHA 
RLES   PFIZER  RAYBESTOS  REDBOOK  ROY 

AL  CROWN  KMinMnna  the  Saturday 

EVENING    POST    SCOTT    PAPER    COMPANY 

^EiEinnaiMnHniiinia  socony  mobi 

L  OIL  company  SEAGRAMS  SYLVANIA  E 

LECTRic  ttHEMimaMi  products,  I 

NC.  TEXACO  THEATER  GUILD  TIME  MAG 
AZINE  MuEHiaHIIS^H  UNION  CARBIDE 
VOGUE  WESTINGHOUSE  ELECTRIC  CORP. 
WOMAN'S  DAY  ^Kiiniillinill^iB  XEROX 


VISUALSCOPE 

INCORPORATED 

103  PARK  AVENUE    ■  NEW  YORK  CITY  17  ■  MU  3-3513 


(continued  from  page  six) 
University  of  Olvlalioma  on  April 
19-24.  Ttie  course  was  sponsored 
by  tiie  U.  S.  Air  Force,  the  Na- 
tional Press  Photographers  Assoc- 
iation. World  Book  Encyclopaed- 
ia and  the  University. 

Bob  Shafer.  WRCV-TV.  Phil- 
adelphia, headed  the  faculty.  He 
was  joined  by  other  representa- 
tives of  the  commercial  news  med- 
ia including  Howard  Back,  exec- 
utive editor.  National  Television 
News.  Detroit;  Ernie  Schultz. 
News  Director.  WKY-TV,  Okla- 
homa City;  and  Houston  Hall. 
WRCV-TV.  Philadelphia,  t  h  e 
NPPA  Cameraman  of  the  Year. 

Faculty  members  from  the  Air 
Force  were  R.  Pierson  Smith.  Ar- 
nold Air  Force  Station.  Tcnn.  and 
MSG.  Francis  Grimaldi.  of  Offut 
Air  Force  Base.  Ned  Hockman. 
motion  picture  production  direc- 
tor and  Dwight  Swain,  motion  pic- 
ture department,  represented  the 
University.  Ed  Fischer.  Depart- 
ment of  Communication  Arts,  at- 
tended from  the  University  of 
Notre  Dame, 

*       *       » 

Film  Production  X^'orkshop  ill 
Long  Island  August  .3  thru  28 

■w-  A  motion  picture  production 
workshop  will  be  conducted  this 
summer  at  Southampton  College 
of  Long  Island  University.  South- 
ampton. N.Y..  from  .August  3 
through  28. 

Instructor  in  the  course,  which 
will  carry  four  credits,  will  be 
Merrill  S.  Brody.  formerly  a  pro- 
ducer-writer for  20th  Centuy-Fox. 
who  has  also  produced  150  TV 
commercials  and  14  industrial 
films.  He  has  recently  taught  the 
creative  and  technical  aspects  of 
motion  picture  production  at  the 
School  of  Motion  Picture  Produc- 
tion in  New  York.  UCLA  and 
Wayne  State  University. 

Tuition  is  SI 50.  plus  S50  for 
material,  including  film,  process- 
ing and  rental  of  camera  and  edit- 
ing equipment.  The  workshop  is 
intended  for  men  and  women 
whose  vocation  requires  a  basic 
knowledge  of  film  production,    y- 

Anierifan  l{:iiik<'r>  Association 
Films  .\vailaldc  on  Free  Loan 

w'  The  library  of  seven  motion 
pictures  on  bank  services,  bank- 
ing history,  money  management 
and  career  opportunities  of  the 
American  Bankers  Association  is 
now  available  on  a  free  loan  basis. 
Association  Films  is  offering  the 
films  to  banks,  schools,  service 
clubs  and  for  television  showings. 


PART  UK  SON 


<  nui:' 


IIOI.I.VWOOD 


AN   UTTERLY  DIFFERENT 

AND   NEWLY   USEFUL 

DRIVER   SAFETY   FILM 

Produced    by    the    writer    of    "Am 
Then    There   Were  Four."  "Day  if 


Court" 


"Locked  On.' 


y\* 


THREE 

FOR  THE  ROAD' 

Tile  14-i]]iiiutt-  tiliii  IS  made  up  ol 
the  three  4'2-minute  chapters  below; 
Single-concept  —  no  talk.  100%  vis- 
ual; each  subject  complete  in  itself 


PREVIEW  PRl.NT  rental  $5,  de- 
ductible from  purchase  invoice. 
.Minimum  order  10  prints;  $.36.25 
each,  including  reel,  can  and  carton; 
parcel  post  prepaid  (Air  collect). 
16mm;  BSiW;  silent.  14  min.  length. 

{ Separate  4J2  min.  subjects  also 
available  in  Smm  T/Color  cart- 
ridge.s    for    loop    projection ) 

PRINT  ORDERS  TO 

DATA/FILMS      •' 

Ted    Palmer,   Manager 

2625  Temple  St.,  Los  Angeles,  Calif. 

(213)   Dunkirk  5-3911 
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THE  EAST...IT>S  MOVIELA 


FOR  COLOR  AND  BLACK  &\A/HITE 

DEVELOPING  COLOR  NEGATIVES  •  ADDITIVE  COLOR  PRINTING  •  REDUCTION 
PRINTING  INCLUDING  A&B  •COLOR  SLIDE  FILM  PROCESSING  .  BLOWUPS  . 
INTERNEGATIVES  •  KODACHROME  SCENE-TO-SCENE  COLOR  BALANCED  PRINTING 
•EKTACHROME  DEVELOPING  AND  PRINTING  •REGISTRATION  PRINTING  .PLUS 
COMPLETE  BLACK  AND  WHITE  FACILITIES  INCLUDING  CUTTING  ROOMS,  FILM 
AND  TAPE  VAULTS  AND  THE  FINEST  SCREENING  FACILITIES  IN  THE   EAST 


MOVIELAB    BUILDING,  619   W.  54th  ST. 
NEW  YORK   19,  N.Y.    JUOSON   6-0360 


Alcoa's  Ralph  Hoy  (ctr)  presents 
prints  to  Jack  Copelimd  (/)  ami 
"Cap"  Palmer,  iiiemher  of  the  Hol- 
lywood  Museum   committee. 

Hollywood  Museum   l{e<ei>es 
Two  Historic  Alfoa  Films 

i-r  Joining  a  growing  list  of  na- 
tional companies  who  are  donors 
to  the  new  Hollywood  Museum. 
the  Aluminum  Company  of  Amer- 
ica has  presented  two  of  that  com- 
pany's important,  earlier  motion 
pictures  for  the  archives.  Ralph  L. 
Hoy.  manager  of  exhibits  and 
films  for  Alcoa,  presented  prints 
of  Unjinished  Rainhows  ( made  in 
1941  )  and  Color  and  Textures  in 
Aluminum  Finishes  to  Jack  Cope- 
land,  chairman  of  the  Museum's 
non-theatrical  film  committee. 

Unfinished  Rainbons  has  been 
seen  by  42  million  people  in  the 
last   23   years   and   was   the   first 


starring  role  for  the  late  Alan 
Ladd.  Colors,  produced  in  1958. 
has  been  shown  to  more  than  a 
million  persons  to  date.  Other 
sponsors  have  indicated  interest 
in  the  archives.  W' 

MPO's   Fine   .4rts  Exhiliilioii 
Has  .\uspicious  Debut  in  N.  Y. 

^  The  MPO  Videotronics  Fine 
.Arts  Exhibition,  held  at  the  pro- 
duction company's  studios  in  New 
York  on  May  1 3  through  20.  sur- 
prised almost  everyone  in  the  film 
and  advertising  business.  As  a 
first-time  event,  it  really  had  no 
right  to  turn  out  as  impressively 
as  it  did.  From  opening  night, 
which  brought  forth  a  real  log  jam 
of  advertising  people,  on  through 
the  rest  of  the  week's  run.  large 
and  enthusiastic  crowds  turned  out 
to  see  the  show. 

Of  the  total  of  292  works  sub- 
mitted to  the  exhibition.  276  were 
original  paintings  or  drawings  and 
16  were  sculptures.  Lee  Savage, 
creative  director  of  Elektra  Film 
Studios,  whose  paintings  are  in- 
cluded in  many  famous  art  collec- 
tions, took  first  prize  for  an  im- 
pressionistic painting  titled 
"Rape ".  Second  prize  went  to 
Jerry  McDaniel.  a  free  lance  artist. 
Two  third  prizes  were  awarded  • — 


one  to  Nelson  Howe,  an  artist  with 
NBC  and  another  to  Don  Ivan 
Punchatz.  an  assistant  art  director 
at  Ketchum.  MacLeod  &  Grove. 
Pittsburgh. 

All  the  artists  whose  works  were 
displayed  are  engaged  in  working 
in  the  advertising  industry,  al- 
though most  are  not  directly  in- 
volved in  designing  or  art  direc- 
tion. Many  agency  TV  producers, 
copy  writers,  account  executives 
and  secretaries  submitted  their 
works  to  the  show. 

■An  awards  jury  of  three  emi- 
nent art  critics  —  Dore  Ashton. 
author  and  teacher  at  Pratt  Insti- 
tute: Anthony  Bower,  managing 
editor  of  Art  in  America:  and 
Peter  Sely.  Curator  of  the  Depart- 
ment of  Painting  and  Sculpture 
Exhibition  of  the  Museum  of  Mod- 
ern Art.  did  the  judging. 

In  the  original  announcement 
of  the  show.  MPO  Videotronics 
pointed  out  that  one  of  the  objec- 
tives of  the  exhibition  was  to  dem- 
onstrate the  high  level  of  creativity 
which  exists  throughout  the  adver- 
tising industr\. 

Marvin  Rothcnberg.  MPO  vice 
president  in  charge  of  creative 
services,  said  "creativity  is  not  a 
9  to  5  activity.  We  frequently  find 
that  the  people  we  work  with  every 
day  come  up  with  fresh  solutions 


to  the  problems  we  face  in  filminj 
commercials.  These  same  people 
and  their  associates  at  the  adver- 
tising agencies,  with  this  existing 
showing  have  borne  out  our  con- 
tention that  the  advertising  indus- 
try is  one  of  the  last  frontiers  foi 
people  who  want  to  express  their 
individualism  and  sensitivity  to  the 
world  around  them."  9 


INew  Vermiciilile  ProiUict  Film 
Shows  <>ii-tlie-Jc>l>  Teelinic|ues 

<-■-  Savings  of  up  to  $100,000  in 
construction  costs  are  cited  in  a 
new  1 5-minutc  color  motion  pic- 
ture on  vermiculite  masonry  fill 
installation,  just  released  by  its 
sponsor,  the  Vermiculite  Institute 
of  Chicago. 

It's  All  in  the  Wall  presents 
case  histories  of  various  types  of 
buildings  in  the  U.  S.  and  Canada, 
showing  on-the-job  techniques  for 
insulating  block  and  cavity  walls 
quickly  and  economically.  Sound- 
dcading  of  partitions  is  also 
shown.  The  film  was  produced 
for  specialist  use  among  building 
contractors,  owners  and  civic 
groups  and  is  available  on  free . 
loan  (letterhead  request)  from) 
the  Vermiculite  Institute.  208  S. 
LaSalle  St..  Chicago.  Illinois 
■  60604.  '  S' 


FILM     LABORATORIES,     INC. 

WASHINGTON.  D.C.  20024  •  DISTRICT  7-1717 
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IN  MOTION  PICTURES,  just  as  in  juggling,  you  can't 
afford  to  miss  —  and  neither  can  we. 

For  20  years  now,  we  have  been  a  leading  power  in  the  effective 
communication  of  ideas  in  the  educational,  industrial  and 
documentary  film  world  .  .  .  communicating  with  PERCEPTION  and 
IMAGINATION  in  animation  and  live  action  at  competitive  prices 
in  low  and  high  budget  films. 

We  take  great  pride  in  the  fact  that  among  our  clients  we  can 
count  General  Electric,  Kraft  Foods,  U.  S.  Steel,  American 
Telephone  and  Telegraph,  Union  Carbide  Corporation,  Automobile 
Manufacturers  Association,  J.  C.  Penney  Company,  The  B.  F. 
Goodrich  Company,  New  York  Stock  Exchange,  E.  I.  Du  Pont  de 
Nemours  &  Company,  General  Motors,  Chase  Manhattan  Bank,  and 
many  others. 

In  1963  one  of  our  films,  MUSIC,  THE  EXPRESSIVE  LANGUAGE,  won 
more  top  awards  than  any  other  non-theatrical  motion  picture 
produced  anywhere  in  the  world. 

In  1964,  perhaps  we  will  moke  such  a  winner  for  you  .  .  . 
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Screen  Ambassadors  of  Goodwill: 


CINE  Awards  "Golden  Eagles"  to  101 

Council  on  International  Nontheatrical  Events  Makes  Annual 
Selection  of  Films   to   Represent   V.  S.   at   Festivals   Abroad 


HPhe  Council  on  International 
-*-  Nontheatrical  Events  (Cine). 
organized  for  the  selection  of  fac- 
tual and  documentary  motion  pic- 
tures which  represent  the  United 
States  at  overseas  film  festivals, 
has  entered  its  first  "corporate" 
year  under  the  leadership  of  Wil- 
lis H.  Pratt.  Jr..  film  manager  of 
the  American  Telephone  &  Tele- 
graph Co..  as  president.  Pratt  was 
re-elected  to  that  post  at  the  re- 
cent Washington.  D.  C.  meeting 
of  the  Cine  Board. 

During  the  week-long  sessions. 
members  of  the  non-profit  organ- 
ization also  selected  101  films  out 
of  the  320  submitted  for  festival 
consideration  as  Golden  Eagle 
winners,  making  them  eligible  for 
international  festival  showings.  ,\ 
list  of  the  sponsored  Golden  Eagle 
winners  appears  in  this  issue  and 
others  will  be  published  next 
month. 

Cite  Four  as  Honorarv-  .\ffiHates 

Four  persons  were  named  hon- 
orary affiliates  in  recognition  of 
their  contributions  to  film  festival 
efforts  for  the  United  States.  Join- 
ing former  national  chairman 
Ralph  Hoy  as  recipients  of  this 
honor  are  Dr.  William  C.  Carr, 
executive  secretary  of  the  Na- 
tional Education  Association:  Am- 
bassador Myron  Cowen.  former 
U.  S.  Ambassador  to  the  Philip- 
pines. Belgium  and  Australia;  Kir- 
by  Grant,  film  and  television  actor 
and  a  former  Cine  board  member; 
and  Dr.  Carolyn  Guss.  on  the  fac- 
ulty of  the  Audio-Visual  Center. 
Indiana  University,  also  a  former 
Cine  board  member. 

A    new    member    of   the    Cine 


board  is  James  Culver,  formerly 
with  the  Library  of  Congress  and 
the  new  treasurer-elect  of  the  or- 
ganization, succeeding  Brig.  Gen. 
Willard  Webb,  who  became  a  vice- 
president.  Also  named  to  the 
board  are  Peter  Cott.  administra- 
tive head  of  the  National  Academy 
of  Television  Arts  &  Sciences.  New 
York,  and  William  J.  Connelly, 
advertising  manager.  Plastics  Di- 
vision. Union  Carbide  Corpora- 
tion, also  of  New  York. 

Other  Officers  of  the  Council 

Officers  for  the  coming  year 
include  vice-presidents  Charles 
Dana  Bennett.  F;uni  Film  Founda- 
tion; Thomas  W.  Hope.  Eastman 
Kodak  Company;  Dr.  Anna  L. 
Hyer.  Department  of  Audio- Visual 
Instruction,  NEA;  and  J.  Edward 
Oglesby.  State  of  Virginia  Educa- 
tion Department.  Alden  Livings- 
ton. E.  1.  duPont  de  Nemours  & 
Co..  was  re-elected  secretary  and 
Dr.  Harold  E.  Wigren.  DAVI,  re- 
mains as  coordinator.  John  Flory. 
Eastman  Kodak  Company,  is  the 
group's   recent   past   president. 

Four  organizations  have  become 
Sustaining  Affiliates  of  Cine: 
Business  Screen.  Eastman  Ko- 
dak Company,  the  National  As- 
sociation of  Manufacturers  and 
the  National  Education  Associa- 
tion. Bill  Snyder  Productions  was 
elected  a  I'rofessional  Affiliate. 
Screened  by  Regional  Juries 

Films  selected  for  overseas  fes- 
tival showings  must  meet  special 
criteria.  Golden  Eagle  winners 
were  first  submitted  to  regional 
juries;  their  selections  were  then 
reviewed    in    detail    by    the   Cine 

(CONTINUED    ON    PAGE    14) 


Selecting  overseas  film  entries  at  recent  V/ashington,  D.  C.  screening 
(I  to  r):  Capt.  Josepli  Beaffie;  The  Rev.  Michael  Mullen,  CM.;  J.  Ed- 
ward Oglesby;  Anna  L.  Hijcr.  Rear:  John  Flori/.  Br;V,  C(n.  Willard  Webb. 


MEN  WHO 
DIRECT  YOUR 
EMPLOYEES 
NEED  THIS 


People  in  supervisory  jobs  do  their 
work  more  effectively  when  they  are 
brought  to  realize  the  vital  nature  ot 
their  role  in  the  organization. 

The  Supervisor's  responsibilities  — 
in  the  interpretation  and  appli- 
cation of  Company  policies — are 
clearly   defined    in 

"The 
Supervisor's  Job"  i 

This  sound  fllmstrip  places  empha- 
sis on  careful  induction  of  new 
people,  precise  delineation  of  job  " 
requirements,  and  clear  job  in- 
struction. It  results  in  better  work, 
reduced  employee  turnover,  closer 
cooperation. 

One  of  a  series  of  filmstrips 
showing  the  various  facets  of  the 
Supervisor's    responsible    service: 

"SUPERVISOR  TRAINING  ON 
HUMAN  RELATIONS" 


Write  for  details  concerning 
preview 


GiiIc/lJ  FILM  Mi^^ilt'S 

ROCKET 

^V.^^'.^'  INC 

PICTURES 

6108   Santa  Monica   Boulevard 
Hollywood  38,   California 
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eral  Film^^^^^^^^^gfwood,  is 

next-door  to  you  In  terms  of  time. 

We  are  anxious  to  serve  you. 

Why  not  send  for  our  latest  price  list? 


GENERAL  FILM 
LABORATORIES 


A     DIVISION  Of  pacific   INDUSTRIES    iNC 


1546  N.  Afeyle,  Hollywood.  California  90028 
Toltphone  i213i  Hollywood  2-6171 
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Kalart/\  ictor  16mm  projectors  have  a 
reputation  for  film  safety.    For  35  years. 
Victor  Projectors  fiave  had  three  Safety   Film 
Trips  (one  for  each  film  loop)   as  exclusive 
components  of  the  film  transport  mechanism. 
These  Safety  Film  Trips  spot  film  trouble 
before  it  happens  and  stop  the  projector 
instantly  and  automatically.    Saves  thousands 
of  dollars  in  film  damage  annually. 
Kalart/Victor"s  large  diameter  Single  Drive 
Sprocket  mo\es  film  in  and  out  of  the 
projector  smoothly  and  at  one  constant  speed 
...  no  chance  for  film  "pile  up."    These 
features  give  even  beginning  projectionists  full 
confidence,  allow  them  to  concentrate  on 
jiutting  on  a  good  show,  with  no  interrujjtions. 
And  a  good  show  it  will  be  with  a  clearer, 
brighter  picture  and  brilliant  sound  ...  a 
combination  that  increases  learning  power. 
For  full  details  see  your  Kalart/Victor  dealer 
or  write: 


KALARr 


^jE^^ 


li     -,_ 


SfRltS    SEVINTT 


MOVIIMAKC 


70.1600   ARC  KAIART    SOUNDSTRIP 


First  ami  Fori'iiiost  in  16»iiii  Motion  Piilure  F.tiuipment 


Willis    H.    Pratt,    Jr.,    pmidu\t    oj 
CINE   (I)   at  the  screening  session. 

(CONTINUED       FROM       PAGE       12) 

committee   at   its   recent   meeting. 
Winning  selections  included; 

SPONSORED  FILMS 
The  Art  of  Detection,  27  min.,  col- 
or. Produced  b>'  \'ision  Associates 
tor    National    Tuberculosis    Associa- 
tion. 

Audience:  general  public. 
S>nopsis:    detection    of    tuberculosis. 

Atlantic     City,     New     Jersey,     1.3'2 
min.,    color.    Produced   by   Audio 
Productions   for   Atlantic  City    Con- 
vention Bureau,  distributed  by  Mod- 
ern Talking  Picture  Service,  Inc. 
.\udience:    tourists    and    convention- 
eers. 
Synopsis:  .\tlaiitic  Cit\  as  a  vacation 
.spot. 

Beyond  the  Tooth  of  Time,  27  min., 
color.    Produced    and    sponsored 

by  Bo\'  Scouts  of  America. 

Audience:  Bo\  Scouts  and  their  fam- 
ilies. 

Synopsis:  portrayal  of  Philmont 
Scout    Ranch. 

Big  Span,  12'2  min.,  color.  Produced 
b\-    A\alon    Daggett    Productions 
for  Loiu'siana   Depaitinent  of  High- 
wa\'S. 

.Audience:   general  j)ublic;  designers 
and  builders  in  higbwav'  construc- 
tion. 

Svnopsis:  Bridge  building  in  Louisi- 
ana. 

o  o  o 

Bonanzaland  U.S,.\.,  28  min.,  color. 
Produced  by  Washington  \'ideo 
Productions  for  Bonanza  Air  Lines, 
distributed  by  Modern  Talking  Pic- 
ture  Ser\'ice. 

.Audience:    general    pul)lic   and   tele- 
vision viewers. 
Synopsis:  shows  scenic  areas  of  four 
states    served    by    Bonanza    Air 
Lines. 

Canadian  Portr;ut,  28  min.,  color. 
Produced  b\    F.   K.   Rockett  Pro- 

iliKtions  for  Crown  Zellerbach  Ltd. 

.\udience:  company  emplo\'ees  and 
general  public. 

Synopsis:  tree  fanning  and  produc- 
tion of  paper  and  wood  products 

in  Canada. 
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Dental   Association.    Distributed   b\' 
-\D.\   and    .Association    Films. 
-■Viidience:  grades  4  and  -5. 
Synopsis:    a   dental   unit   in   the   4th 

grade. 

Eclipse  of  the  Qu'^t  Sun,  27  min., 
color.  Produced  and  sponsored  b\- 

Douglas  .Aircraft  Co.  Distributed  b\' 

Sterling   Movies,    L^.S..A. 

Audience:   general  public. 

Synopsis:  recent  eclipse  of  the  sun 
and    nature    of    solar    energ\-    as 

obser\"ed  from  aircraft. 

Fire   Fighter,    19   min.,    color.    Pro- 
duced   by    Davidson    Films    for 
San   Francisco   Fire   Fighters,   Local 
it798. 

Audience:  adults  and  young  adults. 
Synopsis:    showing    the    specialized 
training  and  devotion  to  dut\'  re- 
quired of  a  firefighter. 

The  Homing  Pigeon,  29  min.,  color. 

Produced  b\  Rofiert  Ford  Produc- 
tions for  .American  Racing  Pigeon 
Union. 

.■Vudience:  general  public. 
Synopsis:    the   techniques   of  pigeon 

racing. 

In   U.   S.   Hands,   28'2   min..   color. 

Produced     b\'     X'ision    .Associates 
for   Pan   American   World   .Airways. 
.\udience:    general   public. 
Synopsis:  Pan  .American  flight  crews 

enact  the  principal  roles. 

a  a  o 

Jamboree  at  Marathon  (Higher  and 
Wider!    14   min.,   color.   Produced 

by  Mattco  Associates  for  Ex-Cell-O 

Corporation. 

-\udience:  general  public. 

SyTiopsis:  1 1th  Bo\'  Scout  World 
Jamboree      held      near      .Athens. 

Greece,    seen    through   the   eyes   of 

Scouts  of  man\'  lands. 

Leave  The  Driving  To  Us,  SVa  min., 
color.  Produced  b\'  Fred  A.  Niles 

Commimications   Centers   for   Grey- 

hoiuid  Corporation. 

.\udience:  visitors  to  the  New  York 
World's  Fair. 

Synopsis;    Coast-to-coast    U.S.    tour. 

e  e  e 

Lifting  —  Man's  Age-Old  Problem, 

11:48   min.,   color.    Produced   and 
sponsored   b\'   Aetna   Life   .Affiliated 
Companies. 
.Audience:    business    and    industrial 

workers. 
Synopsis:    Effects    and    methods    of 

lifting. 

o  e  e 

Memorable  Moments,  28  min.,  col- 
or.   Produced   b\'    F.    K.    Rockett 

Productions      for     Tournament     of 

Roses  .Association. 

Audience:  general  public. 

Synopsis;  the  Rose  Parade  in  a  story 
format. 

o  o  o 

Miracle  in  Minnesota,  produced  bx' 
Enipiie     Photo-Sound,     Inc.,     for 
Minnesota    Theater    Company. 
.Audience:   general  public. 
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Not  Without  Hope,  23  iiiin.,  color. 
Proilmrd    b>     Marshall    L.    Faber 
j       for    Colorado    Statt'    Department    of 
I       Piihik-   Health. 

.\iKlience:    educators,    medical    ixr- 

sotiiiel.    ijeneral   public. 
Synopsis:  .siKial  problems  of  the  epi- 
leptic. 

»  •  e 

OAO  .  .  .  Eye  in  Space,  9  min., 
color.  Produced  and  sponsored  by 
I       IBM   C^orporation. 

Audience:  general  public;  junior 
hiiih  school  students  and  above. 

S\nopsis:  story  of  the  Orbiting  As- 
tronomical  Obsersatory. 

o  «  e 

The  One  Who  Heals,  28:40  min. 
Produced  b\   (!entron  C^orporation 

for  American  .Medical  Association. 
1       Audience:    national   'r\'    audiences. 

Synopsis:  illustrates  various  situa- 
tions    ubich     in\()lve     both     the 

pli>sician    and   the   clergs'. 

Pineapple    GrowinK    in    Hawaii,    1.5 

min..    eolf)r.    Produced    by    Joyce 
O.    Roberts    for    Pineapple    Growers 
Association   of   Ha\\';iii. 
\udience:      social      studies      (grades 

1-fi);   general   public. 
Synopsis:  major  steps  in  growing  of 

pineapples. 

Q  e  e 

The    Priceless   Laboratory,   2.5    min.. 

color.  Produced  arid  sponsored  b\ 
'        Douglas  .Aircraft  Company. 
.Audience;  general  public. 
S>nopsis:    records    the    activities    of 

men    sent    to    Antarctica    during 

J       Geophysical  Year, 
e  0  o 

The  Kcstless  Sea,  60  min.,  color. 
Produced    by    Walt    Disney    Pro- 

Iductions     for    the     Hell     Telephone 
System. 

Audience;  general  public. 
S\  iiopsis;  work  of  oceanographers  in 
stud\ing  the  sea. 

o  o  « 

Kice,  27'2  mill.,  color.  Produced  1)\' 
U  ilhird  \an  Uyke  for  The  Rocke- 
I        teller    Foundation. 
I        Audience:    secoiidar\    schools;    ;i(liilt 
general    public. 
Synopsis:  two  .Xmerican  foundations 
help    .\sian    (.uiners    grow    more 
rice. 

a  a  o 

The  Road  That  Cant  Rest,  22  min., 
color.  Produced  ;uid  sponsored  b\' 

I'cirtkuid  Cement  .■\ssoci;ition. 

.Audience:  general  public. 

S\nopsis:  how  modem  urban  ex- 
presswa\s  serve  the  public. 

o  o  e 

Search,  .30  min..  color.  Produced  1)\ 

Cinecriift-Contincntal    Productions 

for  Youngstowii  Sheet   &  Tube  Co. 

-Vudience:      customers,      engineering 

groups,  technical  schools,  etc. 
S>nopsis:  fresh  look  at  problems 
encountered  in  modem  steel  re- 
search; laboratory  developments  put 
into  practice  in  steel  making  after 
actual  trial  runs. 

a  o  O 

Story  of  Du  Pont  Elastomers,  25 
min.  Produced  bv  Audio  Produc- 


tions for  E.  I.  du  Pont  de  Nemours 

6r   Company. 

Audience:  overseas  manuf;icturers  ot 

Elastomer  products. 
Synopsis:    role    of    the    company    in 

serving  the  rubber  industry. 

•  o  o 

This  Garden  England,  20  min.,  col- 
or. Produced  b\  Empire  Photo- 
sound  for  International  Minerals  and 
Chemical  Cor|X)r;ition. 
.\udicncc:  gener;il  pviblic. 
Svnopsis:  t;uned  g;irdens  in  Eng- 
'  land. 

o  o  e 

To    Live    .\gain,    13*2    min.,    color. 

Produced    by    Wilding,    Inc.    for 
St.  liarnab;is  Hospital.  New   York. 
.\udience:  general  public. 
Synopsis:    treatment    and    reh;ibilita- 

tion  of  \'ictims  ot  Parkinson's  Dis- 
ea.se,   particnlarK'    among   the    aged. 

«  «  o 

Tojmakers,  2S'2  min.  Produced  b>' 
N'ision  .Associates  for  Smith.  Kline 

&   French   Laboriitories. 

Audience:  general  public. 

Synopsis:  insight  into  mental  retard- 
ation. 

Twelve   Hours  of  Sebring,   29   min. 

Produced  by  D\  namic  Films.  Inc. 
.Audience:  general  public. 
Synopsis:    Sebring,    Florida    during 

12-hour  Grand  Prix  auto  race. 

e  e  o 

USX  .Automation,  21    niiii.   Prt)duced 
by  John  (iootlell  lor  L'.  S.  Indus- 
tries.  Inc. 
.Audience:         potential        customers, 

schools. 
Synopsis:   Sales  promotion  for  mod- 
em sbi]>piiig  techniques. 

o  o  o 

What  Is  A  Magazine  Made  Of?  20 

min.,    color.    Produced    and    spon- 
sored by  F;unil>'  C^ircle,  Inc. 
Audience:    creative    departments   of 

ad\ertising  agencies. 
Synopsis:    process    of    creating    edi- 
torial   features    for    FainiK    Circle 
m;igazine. 

O  0  o 

Wcmderful  World  of  San  Francisco, 
28'2  mill.,  color.  Produced  by  Vis- 
ta Productions  for  the  San  Fran- 
cesco Convention  and  X'isitors  Bu- 
reau. 

.Audience:  geiieriil  public. 
Synopsis:    a    pictorial    visit    to    San 
Francisco. 

W  orld  of  a  Girl,  19';  min.  Produced 
b\  Elektrii  Stndios,  Inc..  for  Scott 
P;iper  Comp;ui\-,  distributed  by 
Modern  Talking  Picture  Service,  Inc. 
Audience:  teenage  girls. 
Synopsis:  girls  from  all  over  U.  S. 
express  c;indid  views  on  menstru- 
ation. 

o  e  e 

The  World  of  Henry  Ford,  .35  min., 
color     ;ind     b&w.     Produced     by 

MPO   Productions    for   Ford    .Motor 

Company. 

Audience:    general   public. 

Synopsis:  the  story  of  Henry  Ford's 
19th    Century. 

{Listings  continued   in    next   issue) 
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MAN 
YOU  CAN 

j:an  on 

THAT'S 


y    KLOPMAN 


and  . . . 
to  put  a  sales  message  across 


Klopman  leans  on^'Moviematic'' 


Kln|irMan  Mills.  Inc..  a  division  of  Burlington 
Induslries.  wanted  lo  show  their  new  color 
film  "Man  ^ou  Can  Lean  On  '  lo  4.500  top 
buyers  and  store  training  directors  across 
the  country,  plus  about  7  lo  !!.0()0  retail 
sales  people.  To  do  this  lhe\  supplied 
each  of  iheir  local  represenlati\t's        all 
II  omen  —  wilh  a  K  AL.AH T   \  ICTOK  Moxiemalii- 
Repealer  projector  loaded  w  lib  a  10mm  sounil 
print  of  the  film.  These  reprosenlalives 
then  carried  ihe  ronvcnienl  Moviematic  In 
the  store  people.  It  lierevcr  ihe  buyer, 
Klopman  pielured  the  "Man  ^ou  (^an  Lean  On" 
ill  Ihe  he-l  selling  alniosphere  .  .  .  and  you 
ran  do  the  same  for  \our  business.  \\  ilh 
ihe  Movieinalic  you're  not  selling  in  the 
dark.  \ou  can  see  what  arouses  your  pros- 
perl's  interest  .  .  .  then  clinch  the  sale. 
Thai's  because  the  last  lime  you  showed  it, 
ihe  film  was  rewinding  itself  read\  for 
this  lime.  Is  klopman  eiithusiaslie  about 
Movieiiialie?  ^ou  bet!  More  buyers  are 
specifviiig  Klopman.  not  just  any  fabric. 
How  alioul  \our  product;'  You  (  an  purchase, 
lease  or  lease-lo-buv  ihe  Movieinalic.  Ask 
your  KALAKT/ VICTOR  dealer  or  write: 


1% 


SiRIES   StVINTT 


MOVIEMATIC  70-1600   ARC  KALART    SOUNDSTRIP 


First  and  httrcmttst  in  16/iihi  Motinn  Piftttre  Et/uipntent 

VICTOR  ANIMATOGRAPH  CORPORATION,  a  division  of  kaiart 

Department  32T,  I'lainville.  Connecticut 
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TRI  ART  FOR  COLOR 
DU  ART  FOR  BLACK  AND  WHITE 


► 


► 


OVER  40  YEARS  IN  THE  BUSINESS!  Tri  Art  or  Du  Art  offers  you  fast,  de- 
pendable service,  the  highest  quality  film  processing,  the  most  complete 
facilities.  And  a  knowledge  based  on  more  than  40  years  of  experience. 

IN  NEW  YORK:  245  WEST  55TH  STREET,  NEW  YORK  19,  N.Y.,  PLAZA  7-4580 
IN  CANADA:  ASSOCIATED  SCREEN  INDUSTRIES,  LTD.,  2000  NORTHCLIFF  AVENUE,  MONTREAL,  CANADA 
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Chicago  Hosts  Iii(liiNiii;il  A-V  Association 


Uiisiiics!.  AiKlio-Visual  Execuli 
a.'i  (fFoiip  IIoI(I§  Annual  Spring 

Ki -r  TiftMi;  of  the  recent  na- 
tional meeting  of  members  ot 
the  Industrial  Audio-Visual  Asso- 
ciation, held  in  Chicago's  Hotel 
Continental  on  April  27-30,  was 
defined  bv  its  program  chairman. 
Paul  Dou'ty,  as   ■GTTP.'" 

"Getting  Through  to  People"  in 
management  as  well  as  among  the 
many  types  of  audiences  served 
by  audio  and  visual  tools  was  ex- 
pressed in  the  relevant  talks  and 
demonstrations  throughout  the 
three-day  program. 

Ray,  Palmer  Featured  Speaker.s 

Featured  speakers  included 
Reid  II.  Ray.  president  of  the  So- 
ciety of  Motion  Picture  &  Televi- 
sion Engineers,  who  talked  on 
"The  Age  of  Change."  Charles 
(Cap)  Palmer.  Parthenon  Pic- 
tures" executive  producer,  who 
broadened  the  meaning  of  "  Ihe 
Neu  Mode  in  Manuscripts"  and 
Dr.  .Martin  J.  Maloney.  North- 
western University,  who  presented 
a  humorously  negative  approach 
as  he  exfilained  "How  to  Avoid 
.in  Idea." 

R.  C.  McCaslin  (Caterpillar 
Tractor  Co. )  is  lAV'A's  new  pres- 


Bob  Mctaslin,  Prisklcnt  of 
liuhisliiiil  .\iulw-Vi.si(iil  Asm. 

ident-elecl;  LeRoy  Vanderford 
( AT&T )  was  elected  first  vice- 
president  and  Harold  Daffer 
(Honeywell)  is  the  new  second 
vice-president.  Continuing  in  of- 
fice as  vice-president.  Illinois,  is 
John  Hawkinson  (Illinois  Central 
RR):  Ed  Palmer  (New  England 
Bell)  is  the  secretary-elect;  assist- 
ant-secretary is  Frank  Stedronskv 
(A.  B.  Dick);  and  Fred  Wold't 
(Illinois  Bell)  continues  as  the 
organization's  treasurer. 

Directors  for  the  various  reg- 
ions elected  at  Chicago  include 
Gerald  McGarry  (Eastern);  Lawr- 
ence Warnock   (Central);  Martin 


ves   Klecl    iMr(^a>lin    l'r^•^i(l<•lll 
!  M<-<-lin<;  al  llolel  (^oiilini-ntal 

Broadwell  (Southern);  Howard 
Williams  ( Northern  ) ;  and  Vincent 
Hunter   (Western). 

Presents  Fla(|iie  to  ('i>niull> 

Banquet  speaker  on  April  2yih 
was  Tom  Campbell,  publisher  o( 
Iron  Act;.  At  this  dinner  event, 
retiring  president  William  J.  Con- 
nelly (Uniim  Carbide)  received 
the  traditional  lAVA  service 
plaque  from  past-president  O.  H. 
Peterson  ( American  Oil ) . 

Among  other  noteworthy  pro- 
gram events  was  the  discussion  of 
sponsored  film  use  on  television 
by  Al  Fields,  public  relations  di- 
rector of  WGN-TV,  Chicago;  and 
a  special  forum  on  the  "State  of 
Eight  "  in  which  various  experts 
in  the  field  of  8mm  projection 
equipment  and  processing  ex- 
pressed their  views  on  recent  de- 
\elopiiients  in  that  dimension. 

Review  "The  State  of  Eight" 
Bob  Colburn.  George  W.  Col- 
burn  Laboratories,  reported  a 
60'//  increase  in  8mni  print  vol- 
ume at  that  company,  noting  that 
8mm  print  costs  remained  at  about 
aO';  of  16nmi  and  that  8-to-8 
printing  was  still  definitely  to  be 
a\oided. 

William  Heddon.  Calvin  Pro- 
ductions' executive,  talked  on 
8mni  production  from  early  phases 
to  the  present.  He  cited  the  re- 
cent problems  in  finalizing  Snim 
print  standards  within  the  SMP  IE. 
noting  that  Eastman  Kodak  offi- 
cials have  introduced  new  frame 
sizes  and  a  revision  of  the  track 
area.  This  problem  remains  unre- 
solved. 

Equipment  demonstrations  in- 
cluded the  MPO  \ideotronic  "8"; 
the  Fairchild  "Mark  IV"  with  its 
slide-in.  no-thread  cartridge  prin- 
ciple; and  the  Technicolor  "In- 
stant" 8mm  cartridge-load  silent 
repeater  projector. 

Spotlight  on  Member  Reports 
As  usual,  members  of  lAVA 
took  active  roles  in  the  program. 
.■\rch  Smith  (Humble  Oil)  briefly 
discussed  a  new  research  study  on 
the  effectiveness  of  that  compa- 
ny's film  program;  Walter  Hardy 
(Autonetics)  described  the  grow- 
ing closed-circuit  television  net- 
work operated  within  his  compa- 
ny's facilities  in  the  Greater  Los 
Angeles  metropolitan  area. 

Alan  Yost  (Bethlehem  Steel) 
described  a  new  executive  A-V 
briefing  room,  used  to  communi- 

(C  O  iN  C  L  U  D  E  D   ON    P  .\  G  E    88) 


TOP  TO  BOTTOM:  REACHING  FOR  THE  STARS:  FOR  MARTIN/t^ARIETTA 
PRODUCED  IN  COLLABORATION  WITH  FRANK  CAPRA.  VOYAGE  TO 
AMERICA:  FOR  THE  UNITED  STATES  PAVILION  PRODUCED  IN 
COLLABORATION  WITH  JOHN  HOUSEMAN  CHEMICAL  MAN:  FOR 
ABBOTT   LABORATORIES   TO  THE   MOON   AND   BEYOND:    FOR   CINERAMA 


FILMS  FOR  THE  NEW  YORK 

WORLD'S  FAIR 

GliAPHlC:    FILMS    CORP. 

!»l«  \.  riTIti  S  .WK..  liOI.I.V\VOOI»  :i«.  «  .\IJP.      *^- 
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A<l\ocatini;  tilnis  for  consciTatioii 
cducatiun.  Justice  Douglas  spoke 
on  recent  American  Film  Festival 
program    at    Biltinore    in    .V.    Y. 

'T^HE  SIXTH  ANNUAL  American 
-*■  Film  Festival,  concluding  with 
an  awards  banquet  at  the  Biltmore 
Hotel  in  New  York  on  May  1st. 
brought  Blue  Ribbon  (first  award! 
honors  to  producers,  sponsors  and 
distributors  of  38  motion  pictures 
and  10  filmstrips  in  the  various 
categories  of  this  educationally- 
sponsored  event. 

Over  1.000  registrants  attended 
the  four-day  program,  held  under 
the  auspices  of  the  Educational 
Film  Library  Association.  Festival 
visitors  were  primarily  educators 
and  professional  representatives  of 


Hold  6th  Annual  American  Film  Festival 

Fu^tice    l)oii^la>.    ('il%     PlaiiiKT    Lew  i>    Miiiiir<ir<i     V<l<lic«>    Guests 
:i>    Film    Lilirariiins    lloiuir    18  Titles    \\  illi    Itliie    Kilihuii    Awards 


competing  producers  and  distrib- 
utors serving  this  field. 

In  addition  to  its  awards  pro- 
gram, the  Festival  featured  lectures 
and  panel  discussions.  William  O. 
Douglas.  .'Associate  Justice  of  the 
Lnited  States  Supreme  Court,  was 
a  principal  speaker,  advocating  the 
use  of  the  film  medium  for  conser- 
vation education.  City  planner 
Lewis  Mumford  ( the  subject  of  a 
Blue  Ribbon-w  inning  film  I ;  com- 
munications' e.Kpert  Eric  Barnouw. 
producers  Willard  Van  Dyke. 
Stuart  Finley.  Martha  Munzer  and 
Maitland  Edy  were  other  featured 
speakers. 

Frederic  A.  While.  EFLA  pres- 
ident, introduced  past-presidents 
of  the  organization  as  presenters 
of  the  awards.  The  winning  films 
will  go  on  tour  all  over  the  U.S. 
and  have  been  widely  shown  in  re- 
cent years  by  educational  televi- 
sion stations  as  well  as  at  school 
meetings. 

The  complete  list  of  1964  Blue 
Ribbon  winners  follows.  Within 
this  list,  the  primary  subject  areas 
covering  "social  problems."  med- 


Emily  Jones,  Atlminislrative  Direc- 
tor of  EFLA.  is  pictured  with  the 
noted  social  historian  Lewis  Mum- 
ford,  honored  guesi  at  Festival. 

ical.  health  and  safety  subjects  and 
religious  films  are  grouped  in  their 
relevant  order;  others,  including 
filmstrips.  are  alphabetical. 

BLUE  RIBBON  WINNERS 
Aiiriculture    and    Natural   Resources 

•  Rice,  produced  by  Willard  Van 
Dyke  and  sponsored  by  the 
Rockefeller  Foundation. 

Conser\ation 

•  Heritage  of  Splendor,  produced 


and  distributed  by  Alfred  Higgins 
Productions.  Los  Angeles. 

Citizenship,  Government,  City 
Planning 

•  How  to  Look  at  a  City,  pro- 
duced by  George  Stoney  Associ- 
ates and  sponsored  by  National 
Educational  Television. 

•  Lewis  Mumford  on  the  City: 
Pari  6.  The  City  and  the  Fuliire, 
produced  by  the  National  Film 
Board  of  Canada  and  distributed 
by  Sterling  Educational  Films  (tie 
for  top  honors  in  this  category). 

Current  Events 

•  Eclipse  of  the  Quiet  Sun.  pro- 
duced by  the  Douglas  Aircraft 
Company  and  distributed  by  Ster- 
ling Movies  U.S.A. 

Economics  and  Consumer  Education 

•  The  Marvelous  Mousetrap,  pro- 
duced by  Norwood  Studios  for  the 
Bureau  of  National  Affairs.  Inc. 
Education    and   Child    Development 

•  Communicating  with  Deaf-Blind 
People,  produced  and  distributed 
by  the  .-Xmerican  Foundation  for 
the  Blind. 

Geography 

•  The  Great  Vnfenced.  produced 
and  distributed  by  Harry  Atwood. 
Guidance:  Personal  and  Vocational 
o  The  Professional  Nurse,  pro- 
duced by  American  Film  Produc- 
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IN  THE  FOG 
ABOUT  THE  RIGHT 


C 


EQUIPMENT? 


L 


Call 


TYPE    1963 
FOGMAKER    MOLEFFECT 

Creates  fog,  smoke,  haze  and 
mist  effects  with  Fog  Juice. 
Clears  the  area  of  haze  with 
Fog  Chaser.  Perfumes  the  air 
with  Deodorants.  Kills  flying 
and  crawling  insects  with  In- 
secticides. Versatile,  weighs 
only  9  lbs. 


..,24 hours  around  the  clock! 


.  .  .  forthe  necessary  LIGHTING    EQUIPMENT  ..  .  GENERATOR  TRUCKS. ..GRIP  EQUIPMENT...  PROPS  .  .  .ACCESSORIES 


d 


1*1 


r 

^ 


No  need  to  be  in  the  fog  about  getting  the  right  equipment  on 
time.  Whether  it's  brutes  or  inkies  .  .  .  even  generator  trucks, 
Charles  Ross'  several  floors  of  rental  inventory  is  available  to 
fill  your  requirements  24  hours  around  the  clock!  And,  of  course, 


special  effects  units  such  as  Mole-Richardson's  FOGMAKER, 
COBWEB  SPINNER,  WINDMACHINE  MOLEFFECTS  are  for  sale 
or  rental  too. 


SOLE    DISTRIBUTOR    OF    MOLE-RICHARDSON    COMPANY   PRODUCTS    IN    THE    NEW   YORK    AREA 


Sim 


RENTALS 


SALES  SERVICE 


Send  lor  a  %chtdule  of  rtnlol  rotas. 
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LARGEST  SUPPLIERS  IN  THE  EAST:  Motion  Picture,  TV  Lighting  and  Grip  Equipment,  Props,  Generators 
333  WEST  52  STREET,  NEW  YORK,  N.  Y.  10019  Area  212,  Circle  6-5470 
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It'll  never 
pilot  a  jet 


but 

Pan  American  Airways 

bought  10! 

What  the  Bell  &  Howell  Specialist  Autoload® 
Filmosound  projector  can  do  is  to  get  your  films 
shown  in  more  places  — more  often.  Its  lighter 
weight,  brighter  projection  and  fumble-proof 
automatic  features  encourage  even  inexperienced 
personnel  to  use  it  with  confidence. 

It  threads  itself  completely,  automatically.  .  .  no 

other  sound  projector  anywhere  can  do  it! 

It  projects  34%  brighter . . .  gives  you  a  bright,  clear 
picture  in  semi-darkened  rooms! 

It  weighs  20/o  less  .  . .  lots  easier  to  transport! 

That's  why  Bell  &  Howell  AUTOLOAD  is  the 
largest  selling  16MIVI  sound  projector  anywhere. 

See  the  Specialist  Autoload  Filmosound  at  your 
Bell  &  Howell  Audio  Visual  dealer  today.  Or 
write  Bell  &  Howell,  7100  McCormick  Rd., 
Chicago,  Illinois  60645  for  more  information 
about  Autoload. 

Bell  &  Howell  brings  out 
the  expert  in  you  (automatically!) 


BLUE   RIBBONS: 

(CONTINUED  FROM  PAGE  18) 
tions  —  distributed  h\  Modern 
Talking  Picture  Service.  Inc. 

HLstory  &  Biograpliv:    Before    IS.'it) 

•  Canals:  Towpulhs  West,  pro- 
duced and  distributed  by  the  Indi- 
ana University  Audio-Visual  Cen- 
ter. 

History  &  Biogriipliv:   .\fter    18.50 

•  The  Makini;  of  llie  Presideiu- 
1960.  produced  and  distributed 
(tv)  by  Wolper  Productions. 

Home  Economics 

•  The  Pleasures  of  Chinese  Cook- 
iiii;.  produced  by  Bob  Bailey  for 
Norge  Sales  Corporation;  distrib- 
uted by  the  American  Gas  Asso- 
ciation. 

Science;    Elenientarj    Grades 

•  Gravily,  Weii'hl  and  Wei\;htless- 
ness,  produced  and  distributed  by 
Film  Associates  of  California. 

Science;  Biology  &  Chemistry 

•  Exploring  the  Human  Nervous 
System,  produced  and  distributed 
by  Churchill  Films. 

Science:   Mathematics,  Ph>sics.  Etc. 

•  Time  Dilation,  an  Exjteriinent 
with  Mu-Mesons.  produced  and 
distributed  by  Educational  Serv- 
ices. 

Social  Documentary 

•  Case  History  of  a  Rumor,  pro- 
duced by  the  Columbia  Broad- 
casting System;  distributed  by 
Carousel  Films. 

Sports,    Recreation,    Physical 
Education 

•  Figure  Skating,  produced  and 
distributed  by  the  National  Film 
Board  of  Canada. 

Film  as  Art 

•  Pianissimo,  produced  by  Car- 
men D'Avino;  distributed  by  Cin- 
ema 16. 

Graphic  .\rts.  Sculptin-e, 
.\rchitectiire 

•  Discovering  Line,  produced  and 
distributed  by  Film  Associates  of 
California. 

Literature 

•  My  Financial  Career,  produced 
by  National  Film  Board  of  Can- 
ada; distributed  by  Sterling  Edu- 
cational Films. 

Music.   Dance  and   Drama 

•  W'atthing  Ballet,  produced  by 
On  Film;  distributed  by  Citv  Cen- 
ter of  Music  and  Dance. 

Stories  for  Children 

•  The  Golden  Fish,  produced  by 
Jean  Causteau;  distributed  by  Co- 
lumbia Pictures  Corp. 

The  Church  at  \Vork 

o  Ludhiana  Made  tlie  Difjerence, 
produced  by  Burt  Martin  Asso- 
ciates; distributed  by  Presbyterian 
Church  in  the  U.  S. 


Doctrinal  Topics  ' 

•  Japan :  Land  of  the  Kami,  pro- ' 
duced    by    Horizon    Productions; ; 
distributed  by  Sterling  Education- 
al Films.  j 

Ethical   Problems 

•  No  Hiding  Place,  produced  by 
Talent  Associates;  distributed  by 
Carousel  Films. 

Fund    Raising  \ 

•  The   Promise   That  Grew,  pro- 
duced   by    Portafilms;    distributed  1 
by  Alsac  (Indianapolis). 


Lockheed-Georgia's     C.     M.     Frank 

accepts  award  from  Elliott  Kuttc, 
pasi    president    of    EFLA. 

Industrial    &   Technical    Processes 

•  The  Master  Metal,  produced  by 
Cosmo  PR  Corp.;  distributed  by 
Sterling  Movies  U.S.A. 
o  The  Giant  Step,  produced  and 
distributed  by  Lockheed-Georgia 
Company  (tied  for  honors). 

Personnel  &  Sales  Training 

•  This  Is  Dial-Comm,  produced 
and  distributed  by  The  General 
Electric  Company. 

Public  Relations;  Connncrcial  Orgs. 

•  The  F.xciting  World  of  Sieven.\ 
Fahrics,  produced  by  On  Film  for 
J.  P.  Stevens  Co. 

•  The  Hoine-Made  Car,  produced 
for  the  British  Petroleum  Corp.; 
distributed  by  Radiant  Films. 

(CONCLUDEDON    PAGE   77) 


POSITION    WANTED 

INDUSTRIAL 
AUDIO-VISUAL   PRODUCTION 

18  years  experience  in  pro- 
duction and  management  of 
industrial  photographic  and 
art  studio,  producing  motion 
pictures,  still  photography 
and  complete  art  services. 
Background  in  3.'imm  and 
I6mni  films  for  sales  train- 
ing, public  relations,  manu- 
facturing, and  service  train- 
ing productions.  Age  43. 
married,  with  family,  will 
relocate. 

Edward    A.    "Jack"    Price 

2417  Crest  Ave.,  South  Bend,  Ind. 

(219)   289-6839 
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IN  WITH  THE  OLD . . , 


Words,  like  people,  get  tired 

from  overwork.  .^ 

■■'4 

"Motivation"  is  a  good  example. 

As  Webster  defined  "motivation"    i 
many  years  ago,  it  meant:  "to 
provide  with  something  (either 
reason,  method,  or  desire)  that 
causes  a  person  to  act."  * 

"Motivation",  in  this  sense, 
remains  the  essential  ingredient. . .' 
as  causing  people  to  act  remains 
the  essential  goal ...  of  any 
commimications  program. 


31    WEST    53RD    STREET   •    NEW    YORK    19. 
PLAZA  7-0651 


.  ,  INC. 


COMMUNICATORS 
Of  lOUS 


Communicating  ideas  on  film  and  the  full  range  of  programmed  audio-visual  media. 


5=fiAnSCO|TYPe   2210 


ANSCOCHROME' 

D/IOO 

I6mm  DAYLIGHT  TYPE 
REVERSAL  COLOR  FILM 


Fastest  and  finest  in  quality  color  reversal  fibns 
Anscochrome  D/200,  D/lOO  and  D/50! 


A  whole  new  world  of  picture  possibilities  is  opened 
to  you  with  these  important  new  Anscochrome' 
high  speed  films  I 

Anscochrome  D  200  is  much  more  than  an  ex- 
tremely fast  color  film.  It  is  also  a  ijualitij  color 
reversal  film— with  exceptional  color  fidelity,  good 
color  saturation  and  sharpness  you  have  never 
associated  with  high  speed  color  films. 

In  Anscochrome  D  100,  you  get  a  fast  color  film 
of  magnificent  quality.  Color  rendition  is  superb, 
with  rich,  fully  saturated  primaries  and  delicate 
shadings  handled  with  amazing  fidelity.  The  high 
acutance  of  Anscochrome  D/IOO  makes  it  an  ex- 
cellent choice  for  assignments  requiring  big  screen 
images.  For  work  under  the  lights,  choose  Ansco- 


chrome T'lOO,  the  companion  film  especially  bal- 
anced for  Tungsten  illumination. 

Anscochrome  D  50  brings  you  superb  color  qual- 
ity and  .sharpness  in  a  16  or  35mm  daylight  film 
with  a  speed  of  50— ideal  for  man.v  outdoor  scenes. 

These  new  Anscochrome  films  are  available  in 
long  lengths  of  16mm,  35mm  and  (except  Ansco- 
chrome D  '50)  70mm  stock.  Be  sure  to  try  a  test 
roll  soon— and  discover  how  much  good  color  you've 
been  missing! 


C 


Ansco 


GENERAL   A'. 


22 


BUSINESS  SCREEN  MAGAZINE 


ARRIFLEX    at    work    —    ONE    of    a    series 

WHERE  DO  YOU  GO  FROM  PERFECTION? 

ERMANNO  OLMI  HAS  GONE  FROM  'THE  SOUND  OF  TRUMPETS' 
TO  'THE  FIANCES',  A  FILM  THAT  DOES  HONOR  TO  ITS  CREATOR!" 


-;.d.f(.  Ci.J,  Ht..c,Mr,,bun. 


"THE  EXQUISITE  SKILL  THAT  OLMI  SHOWED  IN  'THE  SOUND 
OF  TRUMPETS'  IS  EVIDENT  IN  'THE  FIANCES'  AGAIN!" 


—  Eoi'ey  C'ow'fiec,  N.Y.  Ti'nm 


rtUt 

riwcts 

"A  CINEMA 
CLASSIC!" 

—  Tim*   WOJJQ.'   n» 


"TRUE  GENIUS! 
Rare. ..wonderful!" 

-Aitkm  W„„l,r,,  N.Y.  toil 

"A  TRIUMPH... 
should  boost  Olmi 
into  the  circle 
of  New  York's 
film  favorites! " 

-Ailon  Cook,  World  Tuitgram 


CINEMA  II 


J'd  Ave  «i  601^  Si   PLaia  3  07''4 


A  Uanus  Films  Release 
(Advertisement  reprinted  from  The  New  York  Times) 


SOUND  of 
TRUMPETS 

"ONE  OF  THE 
YEAR'S  10  BEST!" 

-loil.r  0(J»rf..r.  N.Y.  r,m.. 

-Arzhtr  Winil.n,  N.V.  foil 

-lu6:lh  Cr„t,  MttalJ  Tribmt 

— Roi«  P«liwrcfc,  Journal  American 

-HclliM  Alperf,  Sol.  Uv,tw 


"If  you  miss  it, 
the  more  fool  you!" 

•-Judilh  Critt,  Htrald  Ttibune 


I  8th  ST.  PLAYHOUSE  [ 

WKl(i(51hll«..GR  7-7874 


Inseparable?  Well,  it's  becom- 
ing increasingly  difficult  to  dis- 
associate one  from  the  other. 
Take  the  teaming  of  Ermanno 
Olmi  and  the  Arriflex  35  in  this 
Janus  Film  Release  ad  . . .  pick 
up  any  cinematography  publi- 
cation . . .  scan  the  film  success 
stories  in  the  Sunday  paper  cinema  sections  . . .  glance 
through  the  production  stills  on  the  new  art  film  re- 
leases. Invariably  you'll  find  evidence  of  an  Arriflex. 
*"  So  when  the  industry's  severest  motion  picture  critics 


The  ARTIST 
and  the 

ARRIFLEX 


iMKJR«IRIHE:»:8 


CORPORATION 
OF       AMERICA 


publicly  hailed  the  new  era  of 
film  making,  saying  that  "at  last 
the  cinema  has  developed  into 
an  international  art,"  we  took 
a  private,  little  bow.  Because 
more  and  more  of  the  brilliant 
young  cinematographers  shoot 
for  perfection  with  an  Arriflex 

...the  marvelously  responsive  motion  picture  camera 

that  transforms  creative  talent   into  cinematic   art. 

^You  may  not  be  an  Ermanno  Olmi -yet -but  you're 

on  your  way  with  an  Arriflex. 


257  PARK  AVENUE  SOUTH,  NEW  YORK,  N.  Y.  10010 
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HANNA-BARBERA 
MAKES 


In  our  first  year  as  producers  of  Business  Films  we  produced: 
THESTORY  OF  DR. LISTER. All  live-action  Technicolor  featurette 
for  Warner-Lambert  Pharmaceutical  Company. 

HERE  COMES  A  STAR.  Combination  live-action  and  animation  film 
for  Ideal  Toy  Company. 

MR.  LEAF.  All-animation  featurette  for  the  National  Association  Of 
Tobacco  Distributors. 

OF  MUTUAL  INTEREST.  All  live-action  film  for  Investment  Company 
Institute. 

HANNA-BARBERA  ,  creators  of  Yogi  Bear.  Huckleberry  Hound 
and  thp  Flmtstones  is  now  staffed  to  produce  LIVE  ACTION  OT 
ANIMATION  films  for  industry. 

You'll  find  H-B's  contribution  to  educational,  training,  public  relations 
and  industrial  films  an  experienced  and  imaginative  approach. 

HANNA-BARBERA  INDUSTRIALS 

oooooooooooooooooooooooooooooooo  IN  HOt-LYWOOD; 

ARTHUR  PIERSON, 
in  charge  of  production. 
34.00  Cahuenga  Blvd. 
Hollywood  2S,  California 

MID>VEST  AREA;  KEN  DRAKE, 
Vice  Pres.  in  Chg.  of  Sales. 
Suite  372S,  One  East  Wacher  Dr. 
Chicago  1.  Phone;  527-I740 


Enjiiiie  &  Bual  Makers  Offer 
"Direelory  of  Boaliii;;  Films" 

-r  Some  300  16nim  sound  mo- 
tion pictures,  most  of  them  in 
color,  are  listed  in  a  new  "Direc- 
tory of  Boating  Films"  compiled 
by  the  National  .Association  of  En- 
gine &  Boat  Manufacturers.  90  of 
the  titles  are  new  and  most  are 
available  on  free  loan  to  boating 
groups,  educational  organizations 
and  safety  groups. 

Film  categories  include  racing. 
cruising,  boat  maintenance,  sail- 
ing, oatboarding.  safety,  naviga- 
tion, fishing,  water  skiing,  swim- 
ming, boat  building,  adventures 
afloat,  seamanship  and  weather 
lore. 

Single  copies  of  the  directory 
are  available  on  free  (letterhead) 
request  from  NAEBM.  420  Lex- 
ington Ave..  New  York.  N.  Y. 
10017.  Requests  will  be  filled  on 
publication  in  early  June.  ^ 

Premiere  American  Bakeries* 
Film  in  48  Nationwide  Plants 

M-  Employees  and  guests  of  the 
American  Bakeries  Company  in 
48  plants  across  the  nation  are 
attending  premiere  showings  in 
.Tune  of  that  company's  new  25- 
minute  color  film.  Recif)  the  Gold- 
en Harvest.  Created  to  interest 
potential  employees  in  the  many 
and  varied  job  opportunities  in 
the  baking  industry,  the  film  in- 
cludes sequences  lensed  within 
plants  in  Orlando.  Florida.  Chi- 
cago and  Detroit. 

Animation  treatment  takes  view- 
ers into  historical  antecedents  of 
breadmaking  and  live-action  brings 
the  story  up-to-date  with  scenes 
of  present  methods  employed  in 
large  baking  plants.  Si.x  months  in 
production,  the  film  is  fast-paced. 
Prints  are  being  made  available 
on  a  free  loan  basis  through  Amer- 
ican Bakeries"  plant  managers  or 
write  to  Christopher-Gerard  &  As- 
sociates. 4094  Fairlane  Drive. 
Birmingham.  Mich.  g" 

*        *        * 

Cash  Prizes  to  .Arl  Films 

at  8tli   San   Franeiseo  Festival 

T?  Cash  awards  amounting  to  at 
least  $1,000  have  been  added  to 
the  laurels  which  will  be  given  at 
the  Sth  annual  San  Francisco  In- 
ternational Film  Festival,  to  be 
held  in  that  Golden  Gate  city 
on  October  14-27.  The  cash 
awards  were  donated  by  Harold 
L.  Zellerbach  (also  president  of 
the  Festival )  and  will  be  award- 
ed to  short  films  in  the  Film  as 
An  (16mm)  category,  judged  as 
"most  deserving"  by  the  awards 
jury  for  the  Festival.  g' 


Quality-Bilt 

Film  Sliip|)iii^  Cases 

•  Best  quality  domestic  fibre 

•  Heavy  steel  corners  for 
added  protection 

•  Durable  1"  web  straps 

•  Large  address  card  holder 
with  postive  retainer  spring 

•  Sizes  from  400'  to  2000' 
OTHER    "OUALITY-BILT"    ITEMS: 

Salon  Print  Shipping  Cases 

Sound  Slidefilm  Shipping  Cases 
(for  Transcriptions  &  Filmstrips) 

2"  X  2"  Glass  Slide  Cases 

Filmstrip  Shipping  Cases  (hold  up 
to  6  strips  plus  scripts) 

M'rile  direct  to 
matiufactrirer  for  catalog 

WM.  SCHUESSLER 

361   W.  Superior  St.,  Chicago  10,  III. 


LAB  SPECIALISTS 

SINCE  1336 

8min  SILENT 
16miii  SILENT -SOUND 

BLACK  &  WHITE  PRINTS  ONIV 

That   means: 

SPECtAL  SKILLS   .   .   . 

SPiClAL   CARE  .   .   . 

PIUS 

ESPECIALLY  FAST  SERVICE 

and 

ESPECIALLY  "GOOD"  PRICES 

on 

QUANTITY  WORK 

Try   us 

MODERN  MOVIES,  INC. 

832  Cole  ■  Hollywood  38,  Calif. 
Hollywood  4-7293 
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A\\aicl  "Clios"  to  Year's  Best  Commercials 

LeailiiiH   Mcdiii  K\<-(iili>  cs  Alteiul   \\  aMorC   Awards  Luncheon  as 
American  T\    Coniniercials   Festival   Jurors   Cite   52   for   Honors 


Films  help  build 
$35,000,000  sell-out 

$35,000,000  in  advance  tickets,  nearly  three  times  the 
predicted  amount  was  sold  to  an  eager  public  before  the 
New  York  World's  Fair  opened.  For  many,  a  film  had 
sparked  enthusiasm. 

As  official  Film  Consultant  to  the  Fair  Corporation,  we 
produced  three  progress  reports  in  a  broad,  4-year  program 
of  filmed  promotion. 

The  first,  narrated  by  H.  V.  Kaltenborn,  was  used  to  sell 
exhibitor  space,  nationally  and  internationally,  long  before 
ground  was  broken. 

The  second,  with  Bob  Considine,  was  seen  by  over 
17,000,000.  Association  Films,  its  distributor,  called  it  "in 
unprecedented  demand." 

When  the  third,  hosted  by  Lowell  Thomas,  was  released, 
oi'er  700  prints  were  needed  to  satisfy  even  larger  audiences. 

Why?  The  World's  Fair  is  a  timely,  exceptional  subject. 
No  question  about  that.  But  that's  not  all. 

We  think  our  promotional  films  were  exceptional,  too. 
They  were  colorful,  lively  previews  that  captured  the  excite- 
ment and  drama  of  the  Fair.  They  helped  sell  some  of  those 
advance  millions. 

This  sell-out  performance  is  the  sort  of  promotional  job 
we  can  do  for  you 


John  Campbell  films 

INCORPORATED 

P.O.    BOX    3443       ■     GREENWICH.    CONNECTICUT 

TELEPHONE    203"322-3443 


/"VvER  1100  advertising  and  pro- 
^-^  duction  executives  took  part 
in  the  two-day  program  of  the 
American  TV  Commercials  Festi- 
val at  the  Waldorf-Astoria  Hotel 
in  New  York  on  May  14-15.  In- 
cluded in  the  gathering  at  the 
Awards  luncheon  were  five  agency 
presidents  or  chairmen.  1  1  adver- 
tising, marketing  or  public  rela- 
tions heads  within  major  compa- 
nies and  nine  principal  executives 
of  broadcasting,  advertising  and 
production  associations. 

This  year  the  event,  as  always 
the  best-run  film  festival  in  the  in- 
dustry, featured  two  days  of 
screening  of  finalists  and  winners, 
a  reception  sponsored  by  the  Film 
Producers  Association  of  New- 
York,  and  a  workshop  on  creative 
techniques  conducted  by  a  group 
of  prominent  production  execu- 
tives. 

\\eir  Hosts  Awards  Lunclicon 

Chairing  the  award  luncheon 
was  Walter  Weir.  Chairman  of  the 
Executive  Committee  of  West. 
Weir  &  Bartel  advertising  agency 
and  current  Chairman  of  the  Fes- 
tival's Council  of  Judges.  Wallace 
A.  Ross.  Festival  Director,  coordi- 
nated the  program. 

Some  52  award-winning  com- 
mercials were  shown  during  the 
luncheon.  CLIO  statuettes  were 
presented  on  stage  to  all  winners 
of  "Best  of  Product  Category" 
and  ""Special  Citations  for  Crafts- 
manship." Regional  winners  were 
not  shown,  in  deference  to  the 
Regional  Festivals  that  follow  — 
in  Toronto  on  June  4.  in  Chicago 
on  June  9.  and  in  Atlanta,  Dallas 
and  Los  Angeles  on  dates  later  in 
June. 

Shared  by  .\gencies.  Producers 

Receiving  the  awards  for  ""bests" 
and  ""runners-up"  in  the  various 
catgeories  were  approximately  30 
agencies  and  40  production  firms. 
Almost  all  well-known  concerns 
in  each  field  were  represented  at 
least  once,  but  leaders  in  the  num- 
ber of  awards  won  by  agencies 
were:  Doyle  Dane  Bernbach. 
Young  &  Rubicam.  Grey.  J.  Wal- 
ter Thompson  and  Papert.  Koenig. 
Lois. 

Leading  the  producer  award 
winners  were:  ECE-Screen  Gems. 
Rose-Maawood.  .MPO.  Wvlde  and 
V'PI. 

Preceding  the  presentation  of 
awards  there  was  a  premiere  of 
the    Festival's    annual    review    of 


trends.  Entitled  Hooreiuiiiny-Com- 
mercial  Style,  the  ten-minute  film 
was  produced  and  w  ritten  by  Rich- 
ard Earle.  of  Benton  &  Bowles, 
and  directed  by  Jim  Rose,  ef 
Rose-Magwood  Productions.       g- 

\e«  England  ""Herilafie  Trail" 
Film  Being  >Iacle  by  Bay  State  H 

"  The  first  color  film  traversing 
New  England's  "Heritage  Trail" 
is  being  produced  by  Bay  State 
Film  Productions,  Inc.  for  the 
New  England  Mutual  Life  Insur- 
ance  Company   of   Boston. 

In  announcing  the  picture.  O. 
Kelley  Anderson,  president  of  the 
company  which  inaugurated  mu- 
tual life  insurance  in  America  129 
years  ago.  said: 

"People  see  a  lot  of  our  match- 
less six-state  region  along  the 
Trail.  Because  New  England  Life 
has  its  roots  in  Boston  —  our 
charter  was  granted  here  by  Gov- 
ernor Armstrong  in  1835  — •  and 
because  since  then  we  have  been 
intensely  active  in  all  six  New  Eng- 
.land  states,  we  are  proud  to  spon- 
sor this  new  film." 

The  picture  will  run  IV  2  min- 
utes and  a  general  announcement 
will  be  made  on  its  release  date 
later  in  the  year.  The  "Heritage 
Trail"  can  be  traveled  in  about 
10  days  and  takes  the  visitor  to 
every  major  scenic,  historical  and 
recreation  area  in  that  region,     ^ 


FILM 

ACCOUNT  EXECUTIVE 

It  vou  sometimes  find  yourself 
thinking  you'd  like  to  tie  up  with 
a  different  kind  of  film  producer 
—  a  small  outfit,  nia)be,  where 
things  are  relaxed  and  informal 
.  .  .  where  the  staff  is  in  dead 
earnest  about  craftsmanship  and 
competence,  but  rather  carefree 
where  clients'  whims  are  con- 
cerned .  .  .  where  there  is  a 
flow  of  new  ideas  and  concepts  to 
fuel  your  sales  effort  .  .  .  where 
\ou  can  have  a  voice  in  company 
policy,  and  a  chance  to  acfjuire  a  1 
solid  chunk  of  stock  .  .  .  reply  to:    I 

Box    BS   64-3A 
BUSINESS   SCREEN    MAGAZINE 

7064  North  Sheridan  Road 
Chicago,   Illinois  60626 
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COUTANT-MATHOT  PATENTS 


This  camera  will  radically  change  your  thinking  about  film  making' 


Whether  you  make  entertain- 
ment, documentary,  educa- 
tional, industrial  or  television 
tilms,  you  will  now  be  able  to 
make  complete  sync,  sound 
films  as  easily  as  you  once 
shot  silent  and  recorded  wild. 
Shooting  sync,  sound  won't 
take  any  more  time  or  cost  a 
cent  more. 

The  new  ECLAIR  NPR  (Noise- 
less, Portable,  Reflex)  is  the 
first  professional  16mm  motion 
picture  camera  to  free  the  film 
maker  from  the  tyranny  of  the 
sound  camera.  It  is  designed 
to  be  used  with  the  new  pro- 
fessional portable  %"  tape 
recorder;  can  be  easily  hand- 
held, when  necessary,  and  is  so 
quiet  no  blimp  is  ever  needed. 


This  freedom  from  the  im- 
pedimenta of  film  making  is 
combined  with  rugged  con- 
struction, registration  pin 
movement  and  the  world's 
most  advanced  reflex  viewing 
system. 

Before  you  plan  your  next  film, 
re-examine  your  basic  thinking 
about  film  making... see  the 
new  ECLAIR  16  NPR. 
Now  available  for  demonstra- 
tion, rental  and  sale  at  the 
following  franchised  Eclair 
dealers: 

Los  Angeles:  Gordon  Enter- 
prises, 6362  North  Cahuenga 
Boulevard,  North  Hollywood. 
Mark  Armistead,  Inc.  (rental 
only),  1091  N.  Formosa,  Holly- 
wood 45. 


Chicago:  Behrend  Cine  Cor- 
poration, 161  East  Grand 
Avenue,  Chicago  11,  Illinois. 
New  York:  Florman  &  Babb- 
CECO,  315  West  43rd  Street, 
New  York  36,  N.  Y.  Camera 
Service  Center,  333  West  52nd 
Street,  New  York  19,  N.  Y. 
Or  write  for  brochure  to: 

eclair 


ECLAIR  CORPORATION  OF  AMERICA 
7262  Melrose  Ave.,  Los  Anqeles  4i, 
Californid.  Exclusive  distributors  in  the 
U.S. A  for  Eclair  canteras  and  Per- 
fectone     tape     recorders. 
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ARRIFLEX    at   work 


ONE    OF    A    SERIES 


* 


I 


l\ 
ARRIFLEX 

CAPTURES  ANIMAL  ANTICS  FOR  "MR.  PIPER"  TV  SERIES 


Director  Vincent  Vaitiekunas  called  it  "directing  the  undi- 
rectables."  Cameraman  Joseph  Seckeresh  listed  three  major 
problems  and  a  barnful  of  minor  ones . . .  namely,  ■"Kookie  the 
Cat,"  "Rupert  the  Rat,"  "Bessie  the  Bunny."  and  the  support- 
ing cast,  a  variety  of  fowl,  fish  and  four-legged  creatures.  Film- 
ing "Animal  Farm,"  an  enchanting  segment  of  Independent 
Television  Corporation's  new  "Mr.  Piper"  TV  children's  series, 
starring  Alan  Crofoot.  proved  a  hectic,  harried  and  often 
hilarious  assignment. 

"When  shooting  'Animal  Farm"."  Director  Vaitiekunas  re- 
lates, "we  had  to  change  the  speed  of  frames  per  second  to 
acquire  the  desirable  pace  of  animal  movement  (lazy,  excited, 
etc.).  Then  we  had  to  compose,  find  focus  and  shoot  in  a  split 
second.  Then  follow  unpredictable  small  animal  movements  in 
close-ups  and  medium  shots  while  pulling  focus 


"We  needed  a  very  flexible  and  responsive  camera.  Often, 
using  wide  angle  lenses,  we  shot  scenes  inside  stove  pipes,  gar- 
bage cans,  crevices,  overturned  boxes,  under  a  car.  inside  a 
harvesting  combine— and  somehow  we  always  managed  to 
squeeze  our  Arriflex  into  the  most  unlikely  places. 

"Then  too,"  he  added,  "the  main  set  was  a  barn.  Plenty  of 
pulverized  straw,  dust  and  animal  hair  (a  cameraman's  night- 
mare) went  flying  after  a  good  fight  between  cats  and  rats.  Yet 
with  care  we  managed  to  shoot  around  100.000  feet  of  film 
with  no  'hair  in  the  camera  gate'  difficulties.  Perhaps  these 
were  the  outstanding  features  of  the  Arriflex  that  helped  us 
immensely. . ." 

Thank  you.  Director  Vincent  Vaitiekunas.  Need  any  more 
be  said? 


From  the  microscope  to  the  missile  range .  . .  from  spot  locations  to  sound 
stages  ...  Arriflex  professional  motion  picture  cameras  are  the  dominant 
choice  of  filmmakers  in  science,  industry,  and  entertainment.  They're 
lightweight,  rugged,  tremendously  versatile  — uniquely  suited  to  a  range 
of  applications  virtually  without  limits.  Here  are  some  of  the  features  that 
give  Arriflex  cameras  their  remarkable  capabilities: 

•  MIRROR  SHUTTER  REFLEX  VIEWFINDER  •  REGISTRATION-PIN  FILM 
MOVEMENT  •  21  -DIVERGENCE  3-LENS  TURRET  •  CONTOUR  HAND 
GRIP  •  FRAMES  PERSECOND  TACHOMETER  •  COMPLETE  ACCESSORY 
SYSTEM  ,  -  lenses,  standard  and  special  purpose  electric  drives,  power 
supplies,    time  lapse    equipment,    film    magazines,    sound    blimps,    tripods 

WRITE  FOR  NEW  CATALOG, 
YOU  ARE  INVITED  to  send  us  a  description  of  your  special  use  of  Arriflex 
equipment. 


CORPORATION 
OF       AMERICA 


257  PARK  AVENUE  SOUTH,  NEW  YORK,  N.  Y.  10010 


23 


BUSINESS  SCREEN  MAGAZINE 


J^ 


IN  I  HI  Land  of  the  Fair  which  covers  646  acres  on  Flushing 
Meadows.  Film  is  King.  All  along  the  40  miles  of  sidewalks,  ex- 
hibitors are  showing  pictures  that  surround  the  viewer,  project  on 
sky-domes  overhead,  poke  iheir  light,  shadow  and  substance  through 
obsciirim;  veils  and  provide  a  multitude  of  ideas  and  wares  on  a 
thousandfold  screens.  There  is  70mm.  S.-^mm.  16mm.  8mm.  stereo 
and  monaural  sound  and  a  virtual  army  was  enlisted  to  operate  and 
maintain  the  complex  as  well  as  the  simplest,  means  of  projection. 

The  300  exhibiting  companies  and  66  nations  at  the  Fair  are 
joined  by  religious  exhibits  of  many  faiths  in  this  kaleidoscopic  expo- 
sition of  man's  material  accomplishments,  his  future  aspirations  and 
his  spiritual  yearnings.  The  Fair  is  colorful  and  chaotic;  it  has  areas 
of  rare  beauty  in  architectural  design  and  an  equal  portion  of  garish. 
But.  at  this  writing,  it  also  had  passed  the  first  seven  million  mark  m 
attendance  and  was  on  its  way  to  the  anticipated  80.000.000  visitors 
during  the  two-year  span  which  ends  in  October.  1965. 

Most  notable,  from  our  specialized  viewpoint,  this  Fair  has  the 
izreatest  collection  of  audio  and  visual  presentation  hardware  ever 
assembled  on  the  face  of  the  earth.  There  arc  6.5  projectors  in  the 
Bell  System  Pavilion  and  1.59  are  required  for  The  AmerUcin  Journey 
show  in  the  United  States  Pavilion.  Equally  notable  is  the  repeated 
use  of  circular  theater  designs.  This  is  by  all  odds  ihe  muiulesi  xlunv 
lo  date,  and  in  some  ways,  the  squaresi! 

Lessons  for  exhibition  sponsors  abound  in  the  manifold  operation- 
al difficulties  encountered  in  the  first  month  of  the  Fair.  Most  of 
these  have  been  overcome  and  they  could  have  been  anticipated  in 
exhibits  which  use  such  complex  electronic  gear  as  that  which  ani- 
mates the  figure  of  Lincoln,  for  example,  or  the  criss-crossing  beams 
which  put  images  around  and  literally  on  top  of  the  viewer.  Imagine 
a  single  show  with  I  10  screens  to  cover! 

Fair  exhibitors  are  learning  fast  that  their  guests  have  conie  to  be 
entertained  or.  at  least,  bemused.  They  also  want  ucikm  and  they  get 
it  in  the  innumerable  exhibit  "rides"'  which  are  Robert  Moses"  answer 
to  Coney  Island.  The  president  of  the  Fair  corporation  has  rare 
couraae.  His  show  is  doing  without  fan-dancers  and  has  practically 
exiled  the  paid  amusement  area.  Instead,  visitors  are  looking  into 
the  Futurama  at  General  Motors,  at  the  dinosaurs  in  Ford  convert- 
ibles and  at  Michelangelo's  Pieui  in  the  Vatican  pavilion. 

Are  the  films  at  the  Fair  equal  to  the  iiuiliitiidc  and  complexity  of 
the  projection  systems?  One  of  these  has  drawn  widespread  critical 
praise  for  the  sheer  joy  which  abounds  on  the  three  screens  showing 
To  Be  Alive!  in  the  Johnson  pavilion.  The  Seiinhini;  hye  is  a  cine- 
matic, imaginative  treat  for  visitors  to  the  Kodak  exhibit.  Audiences 
feel  they  are  literally  in  the  action  of  the  360-degree  tour  A-Rowul 
New  York.  The  Moody  science  films  are  familiar  fare  in  our  field 
but  wondrous  to  behold  again  in  the  Sermons  from  Science  theater. 
The  "People  Wall"  in  the  IBM  pavilion  is  a  show  itself  but  there 
are  also  nine  screens  in  action  all  at  once  as  this  exhibitor  illuminates 
the  science  of  the  computer.  Smaller  but  imaginative  techniques  are 
found  in  the  "well"  of  the  Patterns  in  Sports  film  and  in  the  spherical 
projection  globe  of  the  Berlin  pavilion.  Cinerama  keeps  pace  with 
Walt  Disney  as  a  major  Fair  creative  source;  there  is  a  Cincramic 
Voyai;e  lo  the  Moon  and  Beyond:  and  the  episodic,  multi-screen 
American  Journey  of  the  handsome  United  States  pavilion. 

This  is  after  a  brief,  first  five  weeks  after  the  Fair's  on-the-button 
opening  day.  It  is  before  the  onslaught  of  the  real  business  of  the 
Fair  when  the  schools  are  closed  and  vacations  begin.  And  there  is 
the  prospect  of  what  might  be  an  even  more  interesting  second  year 
to  come.  Stimulated  by  such  successes  as  To  Be  Alive!  there  will  be 
courageous  sponsors  who  can  replace  less  worthy  film  fare  in  "65. 
What  can  be  taken  from  the  New  York  Fair  to  the  innumerable 
industrial  shows,  to  state  fairs?  What  lessons  are  to  be  learned  in  time 
for  the  important  Canadian  exposition  just  a  few  short  years  ahead? 
The  following  30-plus  pages  are  devoted  to  the  pictures  taken  by  our 
own  Bob  Seymour  and  hundreds  of  lines  of  detail  on  the  shows.       • 


Thp   editors   of   Kusiiioss   Svrevtt    itrt'setil: 

A  Pictorial  Report 
on  Audio  and  Visual 
Exhibition  Technique 
at  the  NEW  YORK 
WORLD  S  FAIR 


32    pMf|<*.s   «!'   <'.vflii.sir«'   ptvttiri's   autl   toxl 

OH    innofalitnts    in    pr«din'lioii    "lul   |»r«.j«'fli«n 

niiKMMf    priiM-i|»«l    «'.v/iil»ilor.s-    nl    Ihv    ffiir 

A  scene  from  the  Toner  of  Liiilit  show  exemplifies  parlicipation 
at  the  Tuir  of  indnij  of  lh<^i    /( (/(//iiC   V .  S.  industrial  companies. 
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Fair  by  Moses:  Pictures  bv  Bob  Sevmoiir! 

An  Editorial  Forouord  lo  Tiiis  Sp<>fial  Report 


T^HE  PiCTlRES  which  thoroughly 
-■-  illustrate  these  pages  on  the 
New  York  WorWs  Fair  are  about 
90%  exclusively  ours.  So  is  the 
text.  And  here's  the  reason. 

Our  Eastern  Bureau  chief.  Bob 
Seymour,  spent  12  long  days  on 
the  Fairgrounds,  totaling  about 
120  long  hours,  during  the  first 
month  after  opening  day.  He 
clocked  16?  miles  on  his  pedo- 
meter, shot  up  347  negatives  from 
which  the  more  than  100  illustra- 
tions in  this  section  were  gleaned, 
and  he  ate  (and  survived)  27  hot 
dogs,  saw  every  exhibit  at  the 
Fair  at  least  twice  (some  four 
times)  and  waited  in  all  the  lines 
just  as  you  will  have  to  when  you 
go  to  the  Fair. 

He  advises  Fairgoing  readers: 
plan  your  route  before  you  get 
there.  Don't  wander  about  aimless- 
ly or  you'll  waste  hours  in  back- 
tracking. Bring  your  lunch  or  learn 
to  live  on  hot  dogs,  for  the  res- 
taurant queues  are  usually  t  h  e 
longest  at  the  Fair. 

The  longest  wait  at  the  Fair, 
among  industrial  exhibits,  is  us- 
ually at  the  Ford  pavilion,  which 
also  has  the  shortest  ride.  GM.  on 
the  other  hand,  has  probably  the 
most  efficient  crowd-control  sys- 
tem at  the  Fair  and  has  been  aver- 


aging only  a  half-hour  wait  on 
normally  busy  days. 

This  was  a  rugged  first  month 
and  most  of  the  sins  of  omission 
and  dereliction  have  been  cor- 
rected. We'll  risk  a  prophecy  that 
there  will  be  some  new  films  in 
some  of  the  pavilions  before  the 
year  is  out;  certainly  a  good  deal 
of  replacement  production  for  the 
1965  edition. 

Logistically.  he  reports,  the  Fair 
management  would  have  done  bet- 
ter to  spread  the  big  attractions 
around  to  distribute  the  crowds 
more  evenly.  On  a  given  day.  for 
instance,  the  Transportation  area 
may  be  crowded  beyond  capacity, 
while  parts  of  the  State  and  Inter- 
national areas  and  ull  of  the 
.'\niusement  area  have  much  less 
than  normal  capacity.  A  big  crowd 
at  one  exhibit  tends  to  spill  over 
into  other  nearby  exhibits. 

We  owe  a  postscript  of  thanks 
to  Barbara  Skeeter  who  helped  us 
with  invaluable  detail  on  Reeve- 
sound  projection  system  installa- 
tions. And  we'll  close  this  fore- 
ward  with  this  thought:  The  New 
York  World's  Fair  is  the  largest 
single  factual  film  theater  in  the 
history  of  mankind,  a  vast  testing 
ground  for  projection  systems  and 
a  good  place  lo  visit!  • 


Capsule  Reviews  of  Films  at  the  Fair 

"i^  This  brief  digest  of  some  24  principal  exhibits  featuring 
films  (and  slides)  also  "rates"  some  of  the  shows  seen  during 
the  preparation  of  the  picture  and  text  reports  in  these  pages. 


The  Mobil  Pavilion  offers  the  onlij  aiuUenee  partieipntion  shotc  at  the 
Fair.  Siintihiletl  Eeoiioniij  Run  "fiame"  involves  18  drivers  who  view 
same  films  via  elosed-rireiiit  telecast  into  windshield-screens.  Scoring 
is  by  data  processing  si/stem;  map  reports  driver's  progress.  Setup  was 
created  Inj  Wilding-Dramaturgy:  films  were  leased  by  Tom  Willard. 


Bell  System:  ride  in  your  own  ami- 
chair  past  6.5  screens  \ou  won't 
see  as  screens  at  all  .  .  .  films  b\' 
Owen  Murphy.  A  technical  tour-de- 
force; all  it  needs  is  "lightei"  touch, 

o  o  a 

Chr>sler:   Bil  Baird's  charming  mar- 
ionettes   are    introduced    on    film 
which    is,    in    turn,    introduced    b\ 
Bob  Hope.  You  can't  beat  that. 

o  a  e 

Du  Pont:  live  actors  talk  to  actresses 
on  several  screens,  pass  flowers 
from  hand-to-screen  in  this  clever, 
tune  f  u  I  commercial  presentation 
well  worth  seeing. 

Eastman  Kodak:  lots  of  smaller 
screens  and  two  big  ones  on 
which  to  see  "The  Searching  E\e " 
and  an  Eastman  Chemical-textile 
film  produced  by  Filniex.  Bright, 
imaginative   and   impeccable. 

Fesli\al  of  Gas:  .\  delightful,  short 
Oueu    Murph\     puppet    film    on 
tlnee  screens. 

Bill>    Graham:   the  noted  evangelist 
ill   Tiidd   .^O   with   a   message   on 
"Nhiii  ill  the  5th  Dimension." 

Greyhound:     all-too-brief     coast-to- 
coast   film   in    CinemaScope    (pro- 
duced  b\    Fred    Xilesl.   showing  on 
big.  wrap-around  screen. 

IBM:  .500-seat  "People  Wall"  carries 
>ou  into  the  middle  of  a  multi- 
screen explanation  of  life  in  the 
com])iiter  age.  It's  clever,  humorous 
and   slick. 


Johnson's    Wax:    probably   the   best 
film  at   the  Fair,    "To   Be  Alive!" 
is  happiness  itself,  completely  non- 
commercial and  a    "must!" 

International  Pavilions:  there's  a 
projection  idea  at  Berlin;  sound 
and  scenes  in  Ireland;  a  beautiful 
pavilion  (Spain)  with  documentary 
films  to  match. 

KLM-Cinerama:    Ciraphic    Films   co- 
produced   this   star-studded   jour- 
ney   "To    the    Moon    and    Beyond" 
with  exciting  scenes  and  sound. 

o  o  e 

V.   S.   Navy   &   Marine   Corps:    the 

"you  are  there'  teeling  engen- 
dered b\'  the  Jam  Handv-designed 
Cine-Globe  Cruiser  in  which  to  see 
jets  and  nuclear  subs  as  if  you  were 
riding  aboard. 

o  o  e 

New     England:     multi-free-hanging 
screens  give  many  impressions  of 
"The  Faces  of  New  England." 

e  o  o 

New  York   State:   \oii   ha\en't  seen 

it   vnitil   vou're   in   the   middle  of 

this    360-de.gree     picture    produced 

(with  great  skill!  b\'  Harry  Coleman. 

o  o  o 

Maryland:    has    the    Milner-Fenwick 
picture    "O'er   the    Ramparts"   on 
the    origins    of    The    Star-Spangled 
Banner;  voice  of  Arthur  Godfrey. 

o  o  e 

Patterns  in  Sport:  seen  from  a  "look- 
ing  down"    position    with   a    real 
feeling    of    action.    See    in    General 
Cigar  exhibit  area. 

o  o  o 

Port  of  N.  Y.  Authority:  a  film  ride 
via  helicopter  in  another  .360- 
degree  picture,  produced  by  Fred 
Niles  and  shown  on  10  panels  all 
.iround   the  \iewer. 

Protestant     Center:     tlie     much-dis- 
cussed    film     "Parable"     (also     a 
Niles'   production).   Strong  stuff. 

Sermons  from  Science:  showing  the 
best    of    .Moody    science    pictures 
lioiirly  and  worth  seeing. 

lower  of   Light:   films   are   all   over 
the     place    btrt     not     worth    the 
quantity    approach.    .\   bore. 

I'nited    -Air    Lines;    tiliii    takes    >ou 
"From   Here   te   There"   on  a  jet 
pi, me.    Interesting  patterns  as  view- 
ed hom  aloft. 

i'nited  States  PaviUon:  there  is  the 
""major"  Cinerama  ride  past  1 10 
screens  and  the  introductory  ""\'o\- 
age  to  America"  with  its  immigrant 
background,  produced  !>>■  Graphic 
Films   and    John    Hon.semau. 
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^«orld*s   Fair   Exiiiliilor*.   Spoii>.or   Sliorl    Films 
lo  Shou   .Ml  KC  \  CI»>oil-Cir»iiil  < r  \«»l«ork 


MANY  oi-  int  nation's  Iciiding 
companies  with  exhibits  at 
the  Fair  are  sponsoring  live-min- 
ute motion  pictures  for  showing 
exclusively  on  RCA"s  closed-cir- 
cuit color  television  network  on 
the  Fairgrounds. 

About  75  firms,  thus  far.  are 
planning  to  supply  tilnis  for  the 
300-set  network,  including  Time. 
Inc..  National  Cash  Register.  East- 
man Kodak  Company.  General 
Cigar  C  o  ni  p  a  n  y.  Ford  Motor 
Company.  Schaefer  Beer.  Ameri- 
can Express.  Formica.  General 
Foods.  Soconv  Mobil.  Bell  System. 
Chrysler,  Du'Ponl.  IBM.  General 
Motors  and  New  York  .Airways. 
These  films  will  run  the  gamut 
from  things  to  do  and  sec  at  the 
Fair  to  the  new  uses  lor  helicop- 
ters. At  this  writing  1  late  in  May  I 
about  150  sets  have  been  installed 
at  various  sites  around  the  Fair, 
half  of  them  in  VIP  lounges  of  the 
big  pavilions.  By  the  middle  of 
June,  most  of  the  other  public  lo- 
cation sets  will  have  been  set  up. 
While  most  of  the  sets  are  lo- 
cated indoors  —  largely  in  public 
and  private  lounges  —  a  few  are 
outdoors  and  operating  only  at 
night  —  at  the  Denmark  and 
Chunky  Candy  pavilions,  for  in- 
stance. National  Cash  Register  has 
a  set  in  a  prominent  place  in  its 
pavilion.  Bell  System  has  six  sets, 
and  IBM  has  five. 

.All  the  sponsored  films  to  be 
shown  on  the  network  are  institu- 
tional in  nature  —  Fair-oriented 
and    non-commercial.    They    will 


N.  Y.  WORLD'S  FAIR   REPORT 


range  troni  reviews  of  what  is  go- 
ing on  inside  the  pavilions  to 
things  about  the  Fair  that  people 
would  not  normallv  know  about  — 


MPO)  on  how  the  I'nispherc  was 
designed,  fabricated  and  erected  as 
a  permanent  reminder  of  the 
Fair's  'Peace  Through  Under- 
standing" theme.  Sinclair  Oil  Com- 
pany is  producing  a  film  on  its  life- 
sized  dinosaur  exhibit. 

The  .American  Iron  and  Steel 
Institute  is  doing  a  film  (by  ."Xudio 
Productions)  on  the  importance 
of  steel  construc'.ion  in  the  Fair 
buildings.  The  Bell  System  has 
been  shooting  for  several  weeks 
(Owen  Murphy  Productions)  on 
its  exhibit  at  the  Fair.  Walt  Disney 
is  doing  a  film  on  the  Pepsi-Cola 
exhibit,  which  was  designed  by  his 
stall. 

In  addition  lo  running  the  short 


films  repeatedly  each  week.  RCA 

will  divide  the  Fair  into  eight 
zones  and  run  a  ten-minute  film 
highlight  of  each  zone  on  its  ap- 
propriate hour  —  zone  1  at  1  pm, 
zone  2  at  2  pm.  and  so  on. 

The  films  are  only  part  of  the 
over-all  programming  being  plan- 
ned lor  the  network.  Edited  video- 
tapes of  shows  appearing  live  in 
RCA's  ci'lor  television  studio  at 
the  Fair  will  also  be  run  at  regular 
intervals. 

Highlights  of  important  events 
on  the  Fair  grounds  including  the 
Olympic  speed  trials,  will  be  car- 
ried live,  as  will  lost  children  and 
five-minute  news  shows  produced 
by  the  Fair  Corporation.  • 


Evcr\ wheif  you  look  at  the  Fair  tlirrc  die  jricmlhj  fucc,  and  all  kinds 
nf  pxntir  ronfumcs.  These  hoys  from  (:lucliiiastenani!.o.  Cnnfcniidd 
lull,    li.  ,  II  iiikiirj  III  si'Jits  III  Hong  Kong  cxhiliit  in  ihr  Imckgrowul. 


fiC.A  color  Ichrision  set  at  llii 
Dnnisli  piniliini.  Sctwork  will  Ix 
contplclcd    Inj    middle    of    Jioii 

odd  facts,  odd  jobs,  even  movie 
shots  of  the  Fair  under  construc- 
tion. 

"Since  it  might  take  as  much  as 
three  weeks  for  a  visitor  to  see 
everything  at  the  Fair."  says  James 
M.  Toney.  Director  of  RCA's 
World's  Fair  Operations,  "the 
closed-circuit  network  will  help 
visitors  see  many  things  they  might 
otherwise  have  missed." 

Mr.  Toney  said  the  color  T\ 
network  —  largest  of  its  kind  in 
the  world  —  will  be  programmed 
to  make  the  Fair  "more  interest- 
ing, entertaining  and  informative 
for  all  visitors." 

U.S.  Steel  Corporation,  for  ex- 
ample, has  made  a  color  film  (by 
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BELL  SYSTEM  PAVILION 

armrhnir  ••stHiitd  ride"  takes  1. 000  viewers 

on   tidii   i»iirii«'i;  "From  nrumheal   to  Tel.vlnr" 


'T'HE  •RIDE-  in  the  Bell  Sys- 
•*■  tern  Pavilion  is  one  of  the 
most  complex  and  interesting  film 
experiences  of  the  Fair.  The  1,000 
moving  armchairs  with  built-in 
speakers  in  two  continuous  loops 
of  500  each  on  two  levels  carry 
spectators  through  a  15-minute 
program  which  involves  65  motion 
pictures  on  individual  screens. 

Titled  From  Diiimheal  to  Tel- 
star,  the  program  takes  us  from 
man"s  first  efforts  to  communicate 
—  with  voice,  drumbeats,  smoke 
signals  —  on  through  the  discov- 
ery of  symbols,  numbers,  the  writ- 
ten word  and  modern  develop- 
ments —  the  telephone  and  Tel- 
star.  The  story  is  told  by  speakers 


Above;  the  Bell  Sijsteiii  Pavilion 

is  a  4Q0-fout  "floating  wing" 

which  offers  a  chair  ride  and 

series  of  live  demonstrations 


,P' 


Right:  familiar  visitors'  line      ^ 
awaiting  tnrn  along  Bells  ride.      s.-ii  Jtint<m  u6« 
Crowd  control  is  very  good  liere. 

Exterior  of  small  "stand-up"  theater  in  main  doicnstairs  exhibit  area. 
Audiences  of  80-100  persons  see  a  multiscreen  slide  vresentation  on 
man,/  facets  of  telephone  service:  show  is  repeated  every  15  minutes. 


synchronized  to  the  action  on  the 
screen  for  each  Individual  chair. 

The  ride  was  conceived  by  the 
Pavilion's  designer,  Jo  Mielzlner, 
working  with  architects  Harrison 
&  Abramovitch,  motion  picture 
engineers  —  the  Reevesound 
Company,  and  the  film  producers, 
Owen  Murphy  Productions. 

On  the  65  screens  —  which 
cannot  be  seen  as  screens  at  all 
since  they  are  veiled  In  various 
thicknesses  of  gauze  curtains  call- 
ed scrims  —  are  short  pieces  of 
action  performed  by  Hal  Hol- 
brook.  noted  stage  actor  of  "Mark 
Twain"  fame. 

Mr.  Holbrook  will  be  seen  call- 
ing "hello"  in  an  early  part  of  the 
ride,  sending  smoke  signals,  in- 
venting the  printing  press  or  the 
telephone.  It  takes  an  average  of 
six  seconds  for  each  chair  to  pass 
each  individual  screen  (although 
many  of  the  screens  are  grouped 
in  a  single  tableau).  On  the  screens 
are  endlessly  repeated  actions  on 
looped  films  which  run  from  six 
to  15  seconds. 

What  is  amazing  about  this  is 
that  there  is  no  point  at  which  the 
action  can  be  seen  to  obviously 
stop  and  repeat  itself  —  no  jerks 
at  the  splices  to  spoil  the  smooth- 
ness. 

Director  Paul  Cohen,  of  Owen 
Murph)  Productions,  achieved 
this  by  working  with  Mr.  Hol- 
brook until  he  was  able  to  perform 
an  action  "forward"  and  then 
smoothly  continue  "backward"  to 
the  point  of  origination  of  the  ac- 
tion.   In    other   words,    he   would 

Inside  the  ".^and-uii"  theater:  the  slide  show  ufdizes  colorful  light- 
ing effects.  Tcehninnation  techniques.  Scenes  come  up  on  several  pan- 
els individualhi  and  "en  mn.'ise"  through  both  front  and  rear  projection. 
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pick  up  a  pen.  write  a  few  words, 
fold  the  paper,  and  lay  it  aside. 
Then  he  would  continue  right  on 
doing  the  same  thing,  but  back- 
wards. 

With  this  forward  and  backward 
action  on  film,  editors  could  then 
print  the  "forward"  portion 
straight,  reverse  print  the  "back- 
ward" portion,  and  splice  almost 
anywhere  in  the  action  without  it 
being  noticeable  on  the  screen.  If 
this  sounds  complicated,  it  most 
assuredly  is.  but  it  works. 

To  achieve  the  effect  of  having 
none  of  the  screens  visible.  De- 
signer Joe  Miclzincr  has  used  mul- 
tiple scrims  before  each  one,  and 
the  figures  in  the  film  are  per- 
forminc  entirely  with  limbo  back- 


tU'siffu  iiitd 

*»f  til*'  Itt'll   Slum- 


DESIGN  AND  Enginelkinc  in- 
stallation in  the  Bell  System 
Pavilion  was  a  major  task  in  it- 
self, primarily  centering  on  the 
1,000  chair  "sound"  ride  which 
occupies  a  mobile  ramp  in  the 
"floating"  wing  of  the  wide  struc- 
ture. 

Produced  by  Jo  .Vlielziner  of 
New  York,  this  unusual  theatrical 
presentation    has    projection    and 


Suuml-aiuippcd  uplivlslcrcd  cliiiir.s  u  liu  h  ,  niiij  i  isilors  dlonn  tlw  ride. 


grounds.  There  are  no  frame  lines 
anywhere  visible.  This  was  ac- 
complished by  photographing  the 
action  on  a  blue  cyclorama  set. 
Then,  by  printing  this  through  a 
blue  filter,  a  matte  exactly  match- 
ing the  action  is  obtained.  Print- 
ing both  together  produces  a  film 
with  no  background,  no  frame 
lines,  and  the  character  entirely  in 
limbo. 

Each  of  the  65  loops  in  the  pro- 
gram is  changed  daily.  It  is  es- 
timated that  an  average  loop  goes 
through  5.000  runs  during  the  12- 
hour  day  before  it  is  discarded. 
For  the  producer,  this  means  a 
regular  editing  staff  constantly  pre- 
paring new  loops  for  the  projec- 
tors. 

With  all  these  extraordinary 
complexities,  it  is  a  tribute  to  the 
designer,  producer  and  engineers 
that  the  Bell  System  ride  started 
operating  at  10  AM  on  the  open- 
ing day  of  the  Fair  and  has  con- 
tinued with  no  breakdowns  ever 
since.  The  Pavilion's  percentage  of 
visitors  has  steadily  increased  and 
From  Drumbeat  to  Telstar  seems 
settled  into  a  lone,  successful  run. 
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sound  systems  of  unique  capability 
which  were  created  by  Reeve- 
sound.  A  monaural  sound  svsteni 


.\bove:  closciip  oj  one  of  the  h-") 
Reecesouiul-iiiodificd  16»i;)!  \'or- 
clco  projectors  used  tdong  clwir- 
ride  in  the  Bell  Paiilion.  Eticli 
projector  is  equipped  witli  160(1- 
ualt  Zeiss  Xenosol-II  lightiriii 
source,  a  first-surface  mirror  ami 
the  16Him  film  "loop"  rack  whicli 
can    be   seen    at    left    in    scene. 


Scenes  for  the  do  loop  films  uhich  carry  tlw  story  of  "From  Drumbeat 
to  Telstar"  along  the  chair  ride  are  seen  through  .scrims  of  varying 
styles,  thickness  so  that  there  is  no  apparent  background,  no  visible 
frame  lines.  Resuhing  fuzziness  (at  times)  doesn't  improve  quality. 

cially  designed  film  loop  supports. 

Projectors,  lamps,  rectihcrs  and 
loop  racks  are  located  on  long 
platforms  behind  a  series  of  rear 
projection  screens.  A  first-surface 
mirror  placed  at  the  front  of  each 
projector  mechanism  receives  light 
from  the  projector,  redirects  it  to 
similar,  larger  mirrors  positioned 
overhead,  which  transfer  light  to 
rear  projection  screens  ahead.  This 
system  of  mirror  optics  is  used 
to  increase  projection  distance  and 
image  size. 

This  combination  of  continuous 
16mm  film  loops,  synchronous 
motors  and  .Xenon  lamps  gives  the 
Reevesound  system  long  operat- 
ing life  with  minimum  mainten- 
ance requirements  i>n  tilm  and 
projection  equipment.  • 


of  special  two-ear  design  is  built 
into  each  of  the  1.000  upholstered 
lounge-type  chairs. 

This  sound  system  utilizes  two 
tracks  on  Reevesound"s  four-track, 
sixteen-millimeter  reproducing 
system,  with  like  programs  being 
fed  through  right  and  left  ear 
speakers,  positioned  at  the  upper 
inside  of  the  chairs.  Individuals 
are  provided  with  a  sound  pro- 
gram that  is  synchronized  with  the 

ride. 

*        *        * 

ir  Reevesound's  projection  system 
in  the  cavern  includes  a  battery 
of  sixty-live  1 6mm  Norelco  pro- 
jectors equipped  with  1600  watt 
Zeiss  Xenosol  II  light  sources, 
first-surface  mirrors,  continuous 
duty  synchronous  motors  and  spe- 


Below:  battery  of  6.5  yoreho  I6mm  projectors  lines  up  along  slightly- 
curved  ramp  behind  the  1,000  chair  ride  in  the  PavUion.  Ovcrhead- 

lirsl-snrjaci-    mirrors    inerca.'.e    projection    distance    and    imnse    .size. 


Iiitniiliictdii/  scciir  fur  Cliiyslcr's  Sliou-Go-Round  (is  m.r.  iiitriHlticcs  one  of  "slurs."  a  "carhurclor"  puppet. 

THE  CHRYSLER  SHOW-GO-AROUND 

.    .    .    films,    mnritmetti's    anti    n     iii«ri-<>loii.s-    car    takv    turns    »ii    rwttlvhiff    sttifie 

'T'HE  Six-Acre  Chrysler  Corpor- 
-*-  ation  exhibit  area  on  Flush- 
ing Meadow  is  dominated  by  a 
giant  engine  model  which  typifies 
this  "Autofare"  with  its  land- 
scaped islands  of  displays  and 
mockups.  But  the  focal  center  is 
the  "Pentastar-roofed""  theater  in 
which  a  Max  Liebman  Show-Go- 
Round  production  is  presented  on 
a  70-foot  revolving  stage  serving 
four  pentagon-shaped  auditoriums 
housing  some  2.500  persons  in 
their  comfortable  bucket-shaped 
seats. 

Through   this   unique   design,   a 


four-phased  performance  is  in  con- 
tinuous action  offering  a  24-min- 
utc  interlude  of  music  and  whimsy, 
featuring  a  film  story  ( introduced 
on  the  screen  by  Bob  Hope  I :  the 
Hil  Baird  marionettes  and  a  finale 
in  which  a  Chrysler  experimental 
car  (designed  by  the  puppets) 
closes  the  entertainment. 

In  the  introductory,  first  phase 
of  the  shovK.  the  master-of-cere- 
monies  talks  to  puppet  hero  "Bob 
Bolt"  against  a  backdrop  of  auto- 
motive parts.  As  the  stage  revolves 
to  a  big-screen,  rear-projection 
setup.  Hope  (on  film)  introduces 
the  rest  of  the  little  film  play 
about  an  eager  auto  designer 
which  starts  out  on  the  screen. 
This  Group  Productions"  film  is 
followed  by  Phase  Three. 

In  this  phase,  the  marionette 
creations  of  Bil  and  Cora  Baird 
take  over  the  action.  Singing  and 
dancing  gaskets,  dancing  spark 
plugs,  animated  carburetors  and 
jiving  seat  belts  perform  under  the 
skillful  hands  of  four  rotating 
crews  of  five  puppeteers  each. 
The  villain.  "Monkey  Wrench," 
gives  way  to  a  dancing  line  of  15 
girl  motor  blocks  as  the  stage  turns 
to  Phase  Four,  the  big  finale  .  .  . 

Before  the  final  curtain  falls,  a 
completely-assembled  puppet-built 
"experimental  car"  appears  on 
stage,  designed  by  the  young  gen- 
ius  with   the   help  of  his  friends. 

Max  Liebman's  talent,  the  gen- 
ius of  the  Bairds.  air-conditioned 
comfort  and  the  attention-holding 
film  and  ""live"  segments  on  the 
revolving  stage  add  up  to  full 
houses  for  these  Show-Go-Round 
performances.  In  this  show,  film 
is  the  time-compressing  link  which 
sets  the  stage  and  story  line.        • 


Left:  sketch  sliows  ~()-fool  rcvolviiifi  .itdgc  ivhich  serves  four  penta- 
i;oii-.s/i<;/)('(/  llieiilers  for  the  Clirijslcr  SIiow-Go-Roiiiid.  Below:  tiipical 
audience  gathers  for  the  introductory  .scene  (sec  above).  Then  .stage 
will   revolve    to   film    slunc.    nuirionettes   and   the   "live"   ear   finale. 
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woiKlert'iil  world  of  CHEMISTRY 

films  are  hieii((<>r(  info  lii-<>lif  staqe  shows 

ill  two  theatfrs  of  f>ii  I'oiit's  circular  pni-ilioii 


Till  1)1  P()\i  Pavilion  Show, 
"Wonderful  World  of  Chem- 
istry." is  a  musicul  revue  in  which 
singers  and  dancers  onstage  join 
in  musical  interplay  with  other 
performers  on  motion  picture  film. 

It's  startling  fare,  which  requires 
perfect  timing,  especially  when  a 
girl  on  film  passes  a  rose  to  a  boy 
onstage,  who  in  turn,  hands  it  to 
another  girl  on  film. 

Three  cinulor  theaters  uphold 
a  N.  Y.  Fair  tradition.  In  the  Blue 
and   Gold   Rooms,   audiences   are 


viewing  the  same  musical  show; 
then  they  move  to  a  dazzling  Red 
Room  for  science  demonstrations. 
Michael  Brown  wrote,  produced 
and  directed  "Wonderful  World." 
using  an  Elliott.  L'nger  &  Elliott 
film  production.  .-Xnimation  was 
by  Ernest  Pintoff;  special  effects 
were  by  Film  Effects  of  Holly- 
wood. Bob  Hills  was  show  con- 
sultant. Scientific  concepts  and 
design  of  the  Red  Room  show 
were  by  Jonathan  Karas.  with  a 
spectacular  finale  in  Mobilcolor.  • 


^^^pViflllfl    K/   1^2*1     .11.        '.- 

I  1  ^        '  liiiliil    ^^^^^^^TT^^l 

^•^rnrnw   ^mm^^-^m* 

Girls  un  screens  and  hoys  (inslam  perform  thi  jloieer-passing  sequence. 


Faimoers  wait  on  the  colonnaded  "porch"  of  the  Du  Pont  Pavilion  for 
their  turn  to  see  "The  Wonderful  World  of  Chcniistnj"  musical  revue. 


.\bove:  in  this  animated  fdm  sctiuenic.  audiences  learn  that  all  Creek  .\bove:  sketch  of  the  Du  Pont  circular  theater  arrangement  {all  ele- 
philosphers  did  uas  just  sit  urinmd  and  think:  other  film  sequences  ments  are  stationary}.  Both  Blue  and  Gold  Rooms  offer  same  mu.'iical 
continue  the  interplay  between  live  talent  onstage,  events  on  screen,      show.  Below:  liuge  circular  pavUiou  ichicli  houses  Du  Font's  exhibit. 


ShudoiL-box  "kiosks    present  Rcconlak  fciiliins  on  ictir-piojcctcil 
contimious  slides,  using  Eastman  Carousel  equipment  in  sysicm. 

THE  KODAK  PAVILION 

u-idiiii  ir.s'  tree-form  building,  two  thvuters 

with  70mm  films  and  muiiy  visualized  displays 


'T'he  Artistry  of  visualization 
-*-  expected  of  a  leader  in  pho- 
tographic equipment  and  materials 
has  been  achieved  in  the  imagina- 
tive and  exciting  free-form  build- 
ing of  the  Kodak  Pavilion. 

Picture-m  a  k  i  n  g  opportunities 
abound  on  its  "Moondeck"  roof; 
the  world's  largest  outdoor  color 
prints  illuminate  the  dominant 
"Picture  Tower."  Within,  a  pair 
of  round  theaters  each  present  ex- 
cellent 70mm  motion  pictures. 

Dozens  of  small  "kiosks"  around 
the  exhibit  areas  offer  rear-pro- 
jected  slides  and   motion  pictures 


on  Kodak  products  and  a  good 
part  of  the  pavilion  is  devoted  to 
examples  of  the  best  in  modern 
picture-taking;  aerial  photography. 
TIROS  weather  pictures,  and  the 
like. 

.And  throughout  the  Fair- 
grounds. Kodak  signs  point  out 
good  picture  possibilities,  includ- 
ing correct  exposures  and  even 
sample  prints  for  the  camera  fan! 

Pr<tj(>i-lion    Eng'ini'oring 

■',  Workmg  closely  with  producers, 
architects,  technical  representa- 
tives of  Eastman  Kodak  Company 


focus: 


Kodak   INSTAMATIC    CAMERAS 


I 


w 


* 


Sliile  projeetion  inslntlatinn  in 
kiosk  sliowing  modified  Eastnum 
Carousel  projeetor  witli  -iSO-walt 
Cincmcecaniea  Xetron  light  beam. 

and  Eastman  Chemical  Products, 
Inc.  from  earliest  planning  stages, 
Reevesound  provided  more  than 
two  dozen  motion  picture  techni- 
cal systems  for  the  Kodak  Pavil- 
ion. These  include  projection, 
sound  and  control  devices  located 
in  two  theaters  and  in  a  number 
of  individual  displays  strategically 
located  throughout  the  Pavilion. 
Reevesound's  projection,  sound 
and  control  system  in  the  Dome 
Theater  includes  one  Norelco  35 
70mni      projector      operating      at 


70mm,  equipped  with  a  2500  watt 
Zeiss  Xenosol  II  light  source,  A 
special  selsyn  drive  electrically  in- 
terlocks the  projector  and  a  pre- 
programmed 60-channel  control- 
ler that  regulates  a  six-channel 
sound  system  and  a  dimmer  bank 
for  synchronous  operation  of 
theater  lights. 

As  adapted  by  Reevesound.  an 
Industrial  Timer  controller  util- 
izes sixty  of  eighty-two  available 
channels,  regulating  thirty  load 
circuits.  One  foot  of  tape  controls 
sixteen  seconds  of  program  time. 
Interlock  drive  paces  the  tape  as 
it  controls  faders,  spots,  screen 
and  cove  lights,  a  six-channel 
sound  system,  an  atom  model  and 
;i  Spitz  star  field  projector,  main 
feature  of  a  thirteen-minute  film, 

"Tho   Soarehinis-   Eye" 

Shown  daily  in  the  circular 
lower  Theater,  the  20-minute 
color  motion  picture.  The  Search- 
ing Eye.  is  one  of  the  focal  points 
of  the  Kodak  Pavilion,  Produced 
by  Saul  Bass,  the  tilm  dramatizes 
the  heights  of  sensitivity  to  which 
vision  may  be  honed  on  a  mo- 
tion picture  screen. 

Reevesound's  unusual  motion 
picture  system  in  the  Tower  Thea- 
ter includes  two  35  70mm  Norel- 
co projectors  equipped  with  2500 
watt  Zeiss  Xenosol  II  lighting 
sources,  plus  a  multi-channel  con- 
trol and  audio  system. 

Reevesound's  selsyn  system  elec- 
trically interlocks  the  two  Norelco 
projectors.  One  presents  a  35mm 
film  while  its  mate  shows  a  70mm 
film.  Screen  images  resulting  from 
this  interlock  operation  of  35mm 
and  70mm  projection  give  the 
film  producer  a  dual  format  cap- 
ability which  he  needs  to  develop 
his  theme  and  story. 

This   special   system   allows  the 


I 


.\lici\f:  Kodaks  I  liiinpanzce'  film  projeeted  in  the  "Instanuilie  kiosk 
^at  left  I  is  a.ssured  hriglit,  sitarp  images  by  use  of  modified  Eastman 
16mm  arc  mechanism  with  its  Zeiss  Xenosol  II  himphouse  and  contin- 
uous film  loop.  Long  operating  life,  minimum  care  were  objectives. 
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Tower  Thuuti-r  projixtUiii  syxlcni 
uses  two  35  70Hi»i  \orelco  pro- 
jectors with  2,5()0-u'a/f  Xcnosol  arc 
lonijis  and  mo'^nctir  sound  licnds. 


up  the  story,  showing  composite 
prints  all  made  from  intermediates. 

Transitions  from  one  machine 
to  another  are  timed  with  great 
accuracy.  Automatic  dowsers  close 
to  keep  lamp  heat  otl  black  leader 
on  the  machine  that  is  not  in  use. 
The  dowser  operations  were  pro- 
grammed during  production  of  the 
lilm.  and  operate  by  control  tones 
carried  on  two  of  the  magnetic 
stripes  on  the  -15mm  print. 

Special  Kodak  Reevesound  mo- 
tion picture  systems  are  located 
in  ground-level  kiosks  at  Eastman 
Kodak  Pavilion,  displaying  uses 
of  photography  in  science.  Sys- 
tems include  Eastman  Model  2.>- 
B   Umim  arc  projector  mechanism 


At  entrance  to  pavilion's  Tower  Theater,  this  lighted  panel  proclaims 
"The  Searching  Eye"  "iOmm  fdm  feature,  gices  credits  for  production. 


two  projectors  to  show  alternate 
segments  of  film.  The  35mm  ma- 
chine opens  the  show,  projecting 
first-generation  prints  from  origin- 
al camera  lilm.  As  the  show  pro- 
gresses, the  70-nim  projector  picks 


equipped  with  1600  watt  Zeiss 
.Xenosol  II  light  source  and  130- 
foot  16mm  Reevesound  synchron- 
ous loop  equipment. 

First-surface    mirrors    mounted 
at    front   of   projector   mechanism 


:;r'»Cto'.;- 


Visible  all    'm  i   (In    1  .lirgrounds,  the  Kodak  Picture  Tower  dominates 
the  frce-Jonn   I'ai  ilion   hiiildins.  with   its  multitude  of  visual  shows. 


and  above  projection  equipment 
re-direct  light  until  it  reaches  rear 
projection  screen,  where  image  is 
formed. 

This  special  system  for  projec- 
ting a  seven-minute  sound  motion 
picture  utilizes  a  .Xenon  light 
source  and  continuous  film  loop 
for  long  operating  life  with  mini- 
mum maintenance  requirements. 

An  unusual  Reevesound  system 


in  the  .Astronaut  Bubble  is  design- 
ed to  activate  an  animated  astro- 
naut in  sync  with  optical  sound 
track  on  16mm  film  and  motion 
picture  display.  The  sound  track 
carries  narration,  as  well  as  a  sub- 
sonic signal  to  activate  the  astro- 
naut. The  system  includes  a  Reeve- 
sound-modified  Eastman  25-B 
1 6mm  mechanism  equipped  with 
a  900-watt  Xenon  arc  lamp.       i^ 


Below  :  otic  of  coinpiinij's  uuinij  uiU-lruincd  "hosts"  greets  visitors  at 
entrance  to  Dome  Thealir  ulun    l.ii.slimni  Cluinind  film  is  shown. 


Modified  Industrial  Timer  con- 
troller utilizes  60  of  82  avail- 
able cluinnels  to  control  dimmer 
bank,    .35  70/iim     projector,     six 


l.uiniliuu  dimmer  bank  atop  six- 
channel  sound  system  activates 
fader,  »pots,  screen,  and  cove 
lights    in    Dome    Theater.    Both 


7 


channel  sound  .iy.tteni  and  other      units   are    autonuiticalli/    control- 
devices    in    the    Dome    Theater,      led    by    Timer    shown    at    left. 
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G.E.  IN  PROGRESSLAND 

n    cnrwii.xcl    ride    bci/oiid .  ••el<'cli-i<'«l    firing"' 

U'lids  la  u  demonstratiuii  o|  iiiivlear  fusion 

/General  Electrics  "Progress-  i.t   The  big  G-E  Pavilion  features 

^-^    land"  show  ends  up  with  an  a   Carousel   of   Progress   ride   on 

actual  demonstration  of  controlled  which  six  audiences  of  250  visitors 

nuclear  fusion.  No  Fair  exhibitor  apiece  move  along  ramps  and  into 

can  top  that  for  a  finale!  theaters.    The    show    opens    with 


"W'liilc  line  ^luiJit'is  before  Ford  Rotuiuhi.  eonvcrtiblc  on  ninwatj  above 
prepares  to  enter  the  "dinosaur  to  the  wheel"  shcne  area  just  bei/ontl. 

ON  FORD'S  MAGIC  SKYWAY 

n    eonrfrtibic    ritlv    iiiro    prvhistnrie   times 


OiGHTs  Unseen  for  millions  of 
•^  years  on  earth  are  recreated 
in  animated  dioramas  along  a 
"ride"  which  is  the  feature  of  the 
Ford  Rotunda  at  the  Fair.  Taped 
sound  is  fed  through  speakers  of 
Ford  convertibles  in  which  visit- 
ors are  towed  past  the  dinosaurs, 
through  the  Birth  of  Man.  emer- 
gence of  the  cave  man  and  the 
invention  of  the  wheel. 


77  Walt  Disney  "Audio-Anima- 
tronic"  figures  make  it  all  pretty 
realistic  and  the  new  cars  are  an 
unbeatable  "commercial"  by  them- 
selves. Henry  Ford  II  does  the 
introductory  talk;  a  professional 
narrator  carries  on  during  the  ride. 
Crowd  lines  are  generally  long. 
Principal  early  problem  was  keep- 
ing sound  going  through  those  car 
speakers  along  the  ride.  • 


Fair  viaitors  licar  narrated  story  on  ear  speakers  as  they  waleli  two 
Atidio-Aniinatronie  trieeralops  dnrim:  liateliin^  of  prehistoric  babies. 


Crow<l\  iiion:  up  ihe  ramps  to  the  Carousel  of  ProL^res.s  uitliin  the  G-E 
Pavilion.  Cireuliu-  huddini:  is  201)  feet  in  diameter,  SO  feet  in  height. 


Disney-designed  ".Audio  .Anima- 
tronic"  figures  in  re -enactions  of 
llfc-at-home  in  the  I  890"s.  through 
the  lV20's.  40's  and  the  up-to-the- 
minute  ail-electric  home  of  today! 

Groups  are  moved  out  of  the 
nostalgic  past  into  a  "Time  Tube" 
which  opens  on  the  third  floor 
"Galaxy  of  Science  and  Engineer- 
ing" with  its  dramatized  examples 
of  G-E  scientists  working  on  cur- 
rent research  projects.  Kaleido- 
scopic mirror  effects  are  a  feature 
of  this  sequence. 

Inexorably,  visitors  find  them- 
selves in  the  top-level  "Skydome" 
with  its  "Spectacular."  a  projected 


On  the  lower  k-\fl  of  the  G-L 
Pavilion,  two  little  "stand-up" 
theaters  offer  continuous  show- 
ings   of    G-E  product    pictures. 


In  the  1920's:  the  family's  latest  "electrical  servants"  are  connected 
to  cords  dangling,  from   ceiling  as  "father"   proudly  notes  progress. 
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Rt'-Creadons  of  the  Past  and  \'isions  of  the  Future  Are 
in  These  Tlu-ee  Major  Pa\ilions  of  the  New  York  Fair 


and  narrated  dramatization  of  the 
power  of  nature's  energy  and 
man's  efforts  to  harness  it.  It  ends 
uith  an  explanation  of  nuelear  fu- 
sion as  audiences  then  descend  the 
central  well  of  Progrcssland  for 
the   nuclear   fusion  "bang." 

The  Carousel  returns  visitors  to 
"■Medallion  City"  on  the  first  floor. 
This  model,  all-electric  community 
features  the  latest  innovations  in 
home  living,  electronics  and  space 
e.xploration. 

Displays  in  .Vledallion  City  are 
enlivened   by   programmed   sound 


sequences  installed  by  Wilding- 
Dramaturgy  specialists.  These 
help  tell  the  story  (on  tape)  of  the 
Hotpoint  Story  Book  Kitchen,  the 
Medallion  Home,  a  model  class- 
room at  Steinmctz  High  School, 
closed  circuit  tv  in  a  hospital,  an 
automated  hot-strip  steel  mill. 

Two  little  "stand-up"  theaters 
show  G-E  product  films  in  the 
Medallion  City  area;  87  projectorv 
are  used  to  cover  the  big  dome 
( ""largest  screen  in  the  world"  i 
for  the  Skydome  show  with  images 
of  stars,  liahtninc  and  rockets.      • 


Programmed  soiinti  siciuenccs  eitlivcii  time  Mcdcillioii  Cilii  f/is/)/(/f/v. 
Lcfl:  Ilotpoiiil  Slonj  Book  Kitchen:  right:  model  high  school  classroom. 


PUT 


.\l)o\e:  W  ihhng-Draimiturgij  taped  sounds  describe  use  of  closed  cir- 
cuit television  at  Coolidge  Hospital  (scene  at  left)  and  (right)  a  three- 
dimensional  diorama  shotvs     modern  automated  hot-strip  steel  mill. 

The  present:  a  beautifully-appointed,  all-electric  Medallion  Home  i.s" 
described  hij  the  animated  figures  as  dog  "uoofs"  and  cut  i(<;t;s  tail. 


■  -v 


Largest  building  at  tiie  Fair  is  the  General  Motors  Pavilion.  Entering 
below  this  flaring  facade,  visitors  see  and  hear  the  world  of  future. 

RIDE  TIlROl  GH  FLTlRA^[A 

svii'iifo    (tints    spave    far    cfroiriiif;    intpiiluliints 


'X^RAMiiNCi  Thkee  .Abreast  in 
■*■  sleek,  space-type  chairs,  visi- 
tors to  the  giant  General  Motors 
Pavilion  regularly  discard  the  re- 
alities of  the  present  and  cross 
over  into  the  fantastic  world  of 
the  future. 

Highlight  of  the  GM  Exhibit,  the 
1  uturama  Ride  permits  visitors  to 
^ec.  hear  and  feel  the  world  as  it 
may  be  known  in  the  future  .  .  . 
a  lunar  outpost,  a  permanent  com- 
munity in  once-lifeless  .Antarctica, 
a  vacation  playground  amid  the 
strange  beauty  of  the  ocean  lloor. 
.Metropolis  of  Tomorrow.  C.S.A.. 
where  an  extensive  freeway  net- 
work speeds  traffic  to  a  park-like 
industrial  sector  or  recreational 
and  cultural  areas,  while  moving 
sidewalks  whisk  shoppers  from 
store  to  store. 

A  unique  system,  designed, 
manufactured  and  installed  by 
Reevesound.  provides  stereophon- 
ic sound  for  the  1.389-passenger 
ride  which  consists  of  463  three- 


chair  cars.  Each  chair  is  equipped 
with  a  special  Reevesound  two- 
ear  listening  system.  The  speech 
program,  originating  on  every 
third  car  from  a  multi-track  sound 
tilni  reproducer,  feeds  the  succeed- 
ing two  cars  for  a  total  of  nine 
passengers  per  individual  sound 
unit. 

Reevesound  created  the  multi- 
channel photographic  sound  track 
reproducing  system  for  those  high- 
reliability,  low-maintenance  appli- 
cations in  which  a  single  program 
has  to  be  repeated  continually, 
and  where  it  is  possible  to  have 
that  program  doubled  up  on  a 
single  recording  medium  and  run 
back  and  forth,  as  contrasted  with 
endless  loop  systems,  which  run 
continually   in   a   single   direction. 

The  four-track.  16mm  repro- 
ducing system  is  based  upon  exist- 
ing motion  picture  industry  dimen- 
sional standards,  formerly  used 
only  on  3.'»mm   film.   The   system 

(CONCLUDED      ON       PACE       SIXTY) 


Below  ;  mankind's  hope  of  the  future  is  exjire.'ised  in  "Fiituraina"  uhicli 
takes  Fair  visitors  past  models  .showing  how  the  world  and  outer  space 
are  tjet  to  be  con(pierrd.  Space  station  of  future  is  pictured  below. 


» 


'■^"lt^ 
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produced  by  Fred  Niles  Commun- 
icLitions  Centers.  Inc.  The  film  car- 
ries its  viewers  from  the  Golden 
Gate  to  the  Grand  Canyon  (spec- 
tacular shots )  —  through  the  Mid- 
west and  on  to  the  towers  of  Man- 
hattan. 

The  turntable  show  is  fast- 
paced,  there's  no  long  wait  as 
four  synchronized  projectors  show 
slides  of  travel  history,  give  way 
to  animated  U.  S.  map.  The  "au- 
dio"' then  cites  advantages  of  bus 
travel  and  guests  are  told  about 
tours.  But  the  "big  show"  is  that 
four-minute  CinemaScope  film.     • 


Across  (he  Land  iii  CinemaScope 

jrttni  tlir  (rolfirn  (Uitt-  to   Mnnhtittaii's  Ttnvers  h\  Grexhtmnil 


T>fHiND  THE  Wide  Facade  ot 
*-*  the  Greyhound  Pavilion,  lob- 
by film  showings  of  travel  pictures 
entertain  waiting  bus  riders  but 
the  main  attraction  is  in  the  turn- 
table  "Circle   Theater"   which   al- 


ternates illuminated  tranparencies. 
an  animated  map  and  synchron- 
ized slide  showings  on  multiple 
screens  with  ilie  main  jeciiure:  a 
four-minute  35mm  CinemaScope 
film   journey   from   coast-to-eoasl. 


» 


A  scene  from  the  all-too-bricf.  foiir-iniuiitr  CinciiiaScope  color  picture 
wliicli  carries  viewers  on  Grcijhound  trip  from  California  to  Sew  York 
and  is  the  feature  attraction  in  tlic  Circle  Theater  (see  sketch  helmc). 


CIRCLE  THEATER 
DESIGN  FEATURES 

(A)  Transparencies 
show  travel    history. 

(B)  &  (C)  Projected 
scenes  and  oerial 
view  ore   featured. 
(D)   Screens  for  the 
synchronized   slides. 


\   SHOW 
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Festival  of  GAS 

liiiKitlh  //lis  iiiivilion's  ronl  iiliilr  iiiiilirilla. 
lU'u  lifshl-lirnrlt'il  film  "I'liltrliiiniiicnis" 

SHOWCASE  OF  IHE  Gas  1ndlsir\  al  the  Fair 
in  New  York  is  the  Festival  of  Gas  with 
exhibits  nestlini:  beneath  the  octagonal  white 
•umbrella"  roof  that  shelters  the  cool  interiors. 
Pleasantly-landscaped  pools  reflect  the  foliage 
and  the  area  provides  a  comfortable  retreat 
for  the  travel-weary. 

Pleasant,  too.  is  the  screen  fare  which  pro- 
vides two  main  attractions  in  this  pavilion.  The 
puppet  picture.  Tale  of  Tnillijul  Ceoi\s;e,  is  fol- 
lowed (in  the  Theater  of  Food  area)  by  a  Heinz 
Miiiiic  of  I'ood  picture,  a  "live"  magic  show  put 
on  film,  featuring  H.  J.  Heinz'  food  products. 

.\  third  and  very  well-conceived  use  of  films 
is  represented  in  the  use  of  rear-projections  at 
pipe  ends  (see  illustration  below)  of  the  huge 
natural  gas  pipelines,  within  a  "sculpt." 


>l«'<'l  Triillil'iil  Cicor;:'!' 

in  a  I'lippol  run(a!<y 

.  .Audiences  sit  on  ihe  carpeted 
floor  of  the  modest,  curve-shaped 
theater  where  they  watch  those 
amusing  Tom  Tichenor  puppets  as 
they  move  about  the  three  screens 
of  Owen  .Vlurphys  film  produc- 
tion, the  ink'  of  iriiilifiil  Geori;e. 

In  this  fantasy.  Tom  Therm  is 
the  puppet  creation  of  the  filmJs 
magician.  Tom  symbolizes  gas  en- 
ergy as  he  solves  the  problems  of 
a  loveable  puppet  family. 

It's  the  kind  of  Fair-oriented 
light  entertainment  sure  to  please 
viewers  of  all  ages.  Tichenor's  tal- 
ents were  displayed  on  Broadway 
in  the  hit  show.  "Carnival."  and 
his  characters  come  to  life  in  this 
Owen  Murphy  production. 

Marc  Siegall  wrote  the  script; 
Bernardo  Segall  contributed  the 
light-hearted  score.  Bauer  16mm 
sound  projectors  put  the  images 
bright  and  sharp  on  the  three 
screens  of  the  Gas  Industry  theater. 

It's  one  of  the  better  shows  at 
the  Fair  in  '641  • 


I'luler  the  light,  airy  wliitc  "iiDibiclla"  roof  of  the  Gti.s  I'm  ili, >ii.  tin  i,  s  ,;  puppet  film,  n 
a  food  itianir"  show,  also  on  film,  cooking  cicnionfitritlion'i  anil  cleccr  uac  of  rcar-projcc- 
tion  inid'iOi  iiithin  the  ends  of  huizc  natural    nas  pipelines,   set  up   in  a  "sridpt"  desi<j,n. 


One  of  the  iioslciiCi  at  llic  Gas 
pavilion  greets  vi.Htors  at  the 
entrance  to  150-eapaciti/  theater 
where  puppet  film  i.s  shown. 


I'uppet  cluuiutcrs  created  bij  Tom  Ticltcnur  help  1(1!  "The  Talc  of 
Truthful  George"  in  curce-shaped  theater  of  the  Festival  of  Gas  Pavi- 
lion. Audiences  sit  on  the  carpeted  floor  (150  capacitij).  Below: 
end  titles  of  tliis  most  entertaining  Owen  Minphi/  film  i>roduetion. 


Rear-projected  pictures  are  cleverly  designed  into  pipe  ends  along  the  Pipe  Labijrinlh  within  the  Gas  Pa- 
vilion. This  .sculptured  display  u.-ics  actual  pipe  which  carries  natural  gas  eross-counlry.  RclevanI  projected 
visuals  tie-in  the  story  of  the  ga.'i  industry,  its  cross-country   pipelines  and   industrial   applicalions. 


MH^^a'tihik  ■•wrMt-r  1 .  A^'jiM^M^ 


-i^  '^riwci*     -i»^     V.    'A-   ii^^ 
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I.B.M.  CREATES  AN  INFORMATION  MACHINE 

ride    the    "people    icriff"    up    ii>l»    a    mitlti-sereen    explanatiini    of    <'oiiipiifcr.<>' 


TPhe  Multiple  Screen  pre- 
-*-  sentiition  inside  the  big  white 
egg-shaped  pavihon  which  houses 
the  International  Business  Ma- 
chines" exhibit  at  the  Fair  is  called 
an  "■Information  Machine."  Its 
purpose:  to  explain  how  methods 
used  by  computer  systems  are 
similar  to  those  used  in  solving 
human  problems  in  a  variety  of 
everyday  situations. 

One  of  the  Fair's  mechanical 
marvels  carries  groups  of  500 
visitors  at  a  time  into  the  Ma- 
chine's 90-foot  high  ovoid  theater. 
Seated  along  12  steeply-rising  tiers 
of  this  "People  Wall"  the  audience 
slowly  rises  into  the  darkened  loft 
to  await  the  action. 

.And  so  begins  one  of  the  most 
complex  visual  presentations  to  be 
seen  on  the  grounds:  a  13-minute 
synchronized  presentation  which 
takes  place  on  15  motion  picture 
and  slide  screens  spread  over  the 
front  wall  of  the  big  dome.  The 
films,  designed  and  produced  by 
Charles  Eames.  inter-act  on  a 
variety  of  shapes  and  sizes  of 
screens   (see  illustration  right  be- 


Thi.s  skiich  .ylious  all  the  primipal  Icdiuicf,  iiithiii  the  IBM  ixniliofi, 
includins.  the  area  oeetipied  btj  the  ovoid  theater,  the  "little  theaters" 
and  "computer  court"  with  demonstrations  of  the  macliines  at  work. 


low  on  facing  page)  with  much 
swiveling  of  heads  as  viewers  try 
to  take  in  all  the  action. 

The  program's  intention  is  to 
show  how  data  is  stored  and  sort- 
ed by  a  computer;  how  the  con- 
clusions    reached    bv    these    ma- 


Xliiiator  descends  from  the  ovoid 
hall  on  this  little  elevator  to 
S.reet  the  "Macltine"  audience  as 
they  hoard  the  "People  Wall." 

chines  are  not  unlike  those  reach- 
ed by  the  human  mind  when  it 
compiles  everyday  data. 

For  instance,  one  sequence 
shows  a  woman  planning  a  party 
and  drawing  a  seating  plan  while 
people  pop  on  —  and  off  —  as  she 
decides  whom  to  invite  and  who 
should  sit  next  to  whom.  The  view- 
er is  taken  "inside"  the  lady's 
mind  as  the  considerations  of  the 
party  take  place  on  the  15  screens 
all  around  him. 

Helping  to  connect  the  visuals 
with  the  workings  of  a  computer 


People  along  the  IBM  "Wall"  awaiting  the  mtdti-screen  film  presenta- 
tion which  is  projected  {for  11  minutes)  in  the  "Information  Machine." 


This  view  along  the  "People  Wall"  shows  steel  framework  of  theater 
and  a  partial  glimpse  of  the  frieze  of  trademark  characters  on  dome. 


,v''i'*;  .;.■*.■  .1--1 A  -•<.  .-V- 
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Bf>/)  Snjmours  camera  hii.s  ciipttircd  lliis  uomlcrfiil  shot  of  "People  \\  all"  nitli  lis  ti/iiieal  eioss-.scetion  of  IBM  exhihil  visilor.s  awaiting  show. 


The  method  uaed  in  solving 
n  the  most  complicated  problems 
,  s  essentially  the  i«roe  method 
we  aU  use  duly. 


i 


(.'.aptiuii.'i  and  iitultijile  .seenes  which  are  u  part  oj  the  Inforinalion  Maelihw 
proiiram.  shown  in  greater  detail  in  the  larfie  viete  of  the  theater  beloxc. 


LITTLE  THEATERS 

I'r  Three  animated  theaters  with- 
in the  IBM  Pavihon  feature  pup- 
pet like  devices  that  help  dispel 
many  mysteries  about  computers. 
In  one  of  these  Sherlock  Holmes 
unravels  "The  Singular  Case  of 
the  Plural  Green  Moustache"  us- 
ing the  same  kind  of  logic  as  a 
computer  and  the  logic  which  you 
use  to  solve  your  problems. 

"Cast  of  Characters"  and 
"Computer  Day  at  Mid\alc"  are 
the  other  playlets.  • 


is  a  live  narrator  who  is  suddenly 
spotlighted  here  and  there  (he's 
on  an  elevator,  too)  on  various 
levels  of  the  screens. 

Foreign  visitors  to  the  IBM  Pa- 
vilion may  hear  translations  of  the 
narration  on  special  headsets  along 
the  "People  Wall"  which  offer 
five  language  versions:  French. 
German.  Italian.  Spanish  and  .Jap- 
anese. 

Elsewhere  in  the  pavilion  arc- 
little  "theaters"  where  mechanical 
puppets  act  out  playlets  (m  such 
topics  as  speed,  logic  and  informa- 
tion handling  systems.  Computer-- 
are  at  work  to  demonstrate  how 
Russian  technical  data  may  be 
rapidly  converted  into  English. 

Crowd-handling  is  verv  cood  at 
the  IBM  Pavilion.  '   '  • 
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Beneath  these  graceful  arches  and  within  the  GoMcn  Rondelle  Theater 

of  tlic  Jplmson  Pavilion,  audiences  are  seeing  a  three-screen  hit  filnr 

IT  S  GREAT  "TO  BE  ALIVE!" 

on    Ihri'e    svpurate    siTvi'ns.    the    foi/oii.s'    iiiiifi/ 
of   happiness,    shared    bi/    iiiniikiiirf    ererytvhere 


■WTiDELY-AccLAiMED  bv  press 
"  and  public  alike  as  one  of 
the  most  exciting  film  presenta- 
tions at  the  Fair,  the  multi-image 
motion  picture.  To  Be  Alive,  is 
the  undisputed  highlight  of  the 
Johnson  Pavilion. 

Produced  by  Francis  Thompson 


and  .-Mexander  Hanimid.  veteran 
documentary  tilm  makers,  the  17- 
'2 -minute  picture,  depicting  the 
joy  and  delights  of  simply  being 
alive,  is  projected  onto  three  1 8- 
foot  wide  Hurley  matte  white 
screens  through  use  of  the  Tri- 
Arc  335  projection  system  design- 


Fair  visitors  in  this  shaded  waiting  Une  will  soon  be  rewarded  when 
they  enter  the  Golden  Rondelle  Tlieater  for  showing  of  "To  Be  Alive!" 


ed.  engineered  and  operated  by 
Reevesound. 

Working  in  close  collaboration 
with  the  producers,  designers  Lip- 
pincott  &  Margulies.  and  the  stafi 
of  S.  C.  Johnson,  Reevesound 
created  the  projection  and  control 
systems  and  advised  on  sight  lines 
and  acoustics  for  the  500-seat 
Golden  Rondelle  Theatre,  main 
feature  of  the  Johnson  Pavilion. 

Reevesound's  special  technical 
facilities  include  three  Centui\ 
35mm  motion  picture  projector^ 
equipped  with  sync  interlock  drive 
and  78  amp  Xetron  light  sources. 
Designed  to  run  in  interlock  po- 
sition as  the  picture  does,  the 
company's  unique  three-channel 
sound  system  reproduces  three 
photographic  sound  tracks,  one 
carried  on  each  film  print.  Sound 
svstem  includes  Fairchild  power 
amplifiers  and  speakers  located 
between  and  above  the  screens. 

To  Be  Alive!  has  been  warmly 
received  in  national  magazine  stor- 
ies on  the  Fair,  with  deserved  ac- 
colades in  the  New  Yorker,  Time 
and  other  periodicals. 

Bcvond  the  evident  talents  of  its 


Johnson's  exhibit  is  pleasing 
large  nnniber  of  children  among 
Fair  visitors  with  gadgets  like 
this   joyful  "Xonsensc   Machine." 

i-t  To  Be  Alive!  is  said  to  have 

taken  its  creators  nearly  18  months 
to  produce  on  location  throughout 
the  world.  Its  message,  reminding 
all  who  see  it  of  the  sheer  joy  of 
living,  was  worth  every  second  of 
their   creative   effort.  • 


Multiple  openini:  scenes  from  "T'o  Be  Alive!"  use  speeded-iip  ueti(ni  to 
stress  the  pressures  of  today's  harried  existence:  after  tran.fition, 
the  s'mic  hcloic  of  a  liappij  little  Chinese  boij  who  finds  a  turtle  .  .  . 


producers,  special  mention  is  due 
the  narration  written  by  Edward 
Field,  winner  of  the  1962  Lamont 
Award  for  his  poetry  and  to  com- 
poser Gene  Forrell,  whose  musical 
vcore  upholds  his  reputation  for 
original  work  on  the  ballet,  opera 
.md  films. 

Superb  color  sequences  were 
processed  by  Movielab.  Inc.  .-\ 
total  absence  of  any  commercials 
(not  even  the  customary  title 
credits)  adds  to  the  sponsor's  laur- 
els. The  film  will  be  remembered. 


Below:  master  control  panel  at 
John.ion's  Wax  Pavilion  operates 
lights,   sound  and   projectors. 


BUSINESS  SCREEN  MAGAZINE 


to  the  MOON 
in  Ciiieraina 


exploration   ni    (Mit<'r   •-luire 
on  an  80-fool  Spacenrinm  Jniiie 


R 


OCKETINC  Viewers  into  outer 
pace,  past  the  moon  and 
into  the  far  gahi.xies.  the  Cinerama 
film  To  the  Moon  and  Beyond 
projects  exploration  of  space 
against  the  80-foot  Jome  of  a 
Spacearium  on  top  ol  the  Trans- 
portation and  Travel  Pavilion  at 
the  Fair. 

Presently  sponsored  by  the 
KLM  Royal  Dutch  Airlines,  the 
film  is  shown  to  paid  admissions. 
It  was  produced  by  Graphic  Films 
Corporation    for    Cinerama,    Inc. 


KLM-Rotiul  Dutch  Airlines  is  stwnsor  of  lliis  ('incriinui  joiirncij  into  outer  simcc  showing  in  doine  theater. 


and  Rod  Serling  narrates  the  film 
The  audience  is  taken  within 
the  action  which  generally  occurs 
in  darkness  to  free  the  viewer 
from  conventional  ideas  of  size 
and  time.  Speeding  up  the  events 
known  to  astronomers,  the  pic- 
ture shows  (through  animation) 
how  clouds  of  gas  whirl  \nlo  great 
galaxies,  expanding  outward  from 
one  another,  with  old  generations 
of  stars  exploding  to  distribute 
the  gaseous  components  of  subse- 
quent stellar  generations,  visible 
in  our  time. 

Returning  to  earth,  the  film 
takes  us  to  a  great  rocky  canyon 
to  illustrate  the  shape  of  matter 
on   the  stars   ...  to  the   middle 

Left:  a  mocing  staincaij  takes 
viewers  up  to  the  dome  theater 
for  Cinerama   "M  o  o  n"   journcii. 


Scene  from  Graphic  Fihns'  pro- 
duction which  expk)res  the  vast 
events  aid  beyond  outer  space. 


of  a  great  forest  and  to  the  bot- 
tom of  the  sea.  In  one  sequence 
the  audience  finds  itself  at  the 
bottom    of   an    anthole.    watchin£r 


the  insects  crawling  in  and  out 
above.  But  the  intricate  workings 
of  molecular  and  atomic  space  are 
the  film's  true  goal.  From  a  broad 
view  of  the  cosmos,  attention  shifts 
to  the  familiar  building  processes 
that  we  call  the  chemistry  of  the 
planets:  the  relation  of  liquid 
water  to  the  diverse  manifestations 
of  life.  The  incredible  complexity 
of  living  forms  is  revealed. 

.As  a  stirring  conclusion,  the 
pulsing  image  of  a  single  living 
cell  is  invaded  by  the  camera,  ac- 
companied by  loud  "booms"  of 
sound  on  the  track. 

To  the  Moon  was  lensed  by 
Graphic  Films  in  double-frame 
65mm.  Final  magnification  to  the 
600X  screen  dimension  required 
utmost  care  in  the  production  of 
convincing  special  effects  mater- 
ial. In  this,  it  has  succeeded.       • 


A  LOOK  INTO  -PATTERNS  IN  SPOR  I  S' 

SUif-fl'iffrs.    hoxt-rs    oin/    huWbuvlis    in    nclioii 
on    a    virvular   svrm'ii    <t(    Ihc    holHnit    ttf   a    ircll 


A  Canopied  Kiosk  in  the  Gen- 
■'■■  eral  Cigar  Hall  of  Magic  at 
the  Fair  houses  a  unique  sports 
picture,  which  was  shci  as  it  is 
viewed,  looking  into  action  from 
above  as  from  a  helicopter. 

Visitors  gaze  down  the  sloping 
pit  walls  (bell-shaped)  as  an  over- 
head 1  (iiiuii  sound  projector  puts 
exciting  action  sequences  onto  the 
six-foot  circular  screen.  A  most 
exciting  sequence  shows  the  free- 
fall,  sky-diving  parachutists  as 
they   hurtle   towards   the  earth. 

Within  the  brief  three-minutes, 
there's  also  indoor  action  of  bil- 


liards, boxing  and  golf  and  a 
•'worm's  eye"  view  as  the  camera 
looks  upward  at  a  boxer  skipping 
rope. 

Patterns  in  Sport  is  co-sponsor- 
ed by  Sports  Illistr.-\ti;d.  It 
was  created  from  an  idea  develop- 
ed by  Gordon  Auchincloss  and 
George  Marck.  Filming  was  by 
Gerald  Productions.  Inc.,  design- 
ed by  George  Canata  and  under 
the  direction  of  Jerry  Auerbach. 
Technical  equipment  was  design- 
ed and  built  by  Reevesound.  un- 
der the  supervision  of  William 
Szabo.  Another  good  Fair  idea!  • 


-\t  right:  you're  watching  the  "big  game"  from  a  hovering  helicopter 
as  you  look  down  this  picture  well  to  see  the  "round"  movie  produced 
for  the  General  Cigar  exhibit  area  by  editors  of  Sports  Illustrated. 
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The  Hall  of  Free  Enterpiisf.  Unattil  in  llu  Inlci luitiuiuil  Aica  iit  llic 
Fair,  has  a  lOQ-seut  theater  iii  uhicli  n  Xo-ininute  sight j sound  ih(nc  on 
economics  is  presented.  Tlic  scene  below  shows  one  of  the  dioramas  in 
tliis  combined  slide  and  diorama  presentation.  Action  takes  place  all 
arouiiil  the  lliealir:  <nidience  is  seated  cm  suivil  eliairs  to  follow  it. 


At  light;  tlic  Dynamic  Maturity  c.\liihit  at  the  Fair  {sponsored  by  re- 
tired persons)  brings  its  guests  one  of  the  earliest  kiiuls  of  visiiiil 
deiices:  the  Camera  Obscura.  Tower  in  the  picture  below  shows  a  mir- 
ror and  lens  arrangement:  images  arc  projected  f/oitn  onto  a  circular 
screen  at  the  bottom  of  a  "well."  Viewers  watch  scenes  of  the  Fair 
outside  at  shoicinss  ichieli  take  ulace  every  five  minutes-  in  ?/i/«  ludl. 


ECONOMICS  FOR  EVERYMAN 

<li»r»iiin.s   ffiirf  sluU's  coiiihiiK'   l»   lu'lp  H'll  the 

storn  uS  frvi-  oiilerprixt'  iii   this  fair  fficnfpr 


T^Hi  Hall  of  Free  Enter- 
-*-  PRISE,  located  in  the  Interna- 
tional Area,  is  sponsored  by  the 
American  Economic  Foundation 
with  the  hope  of  spreading  the 
validity  of  a  free  market  economy 
and  private  competitive  enterprise. 
Exhibits  in  the  pavilion  are  de- 
signed to  show  the  superiority  of 
the  economic  principles  on  which 
a  democratic  system  of  free  enter- 
prise rests. 

.\  principle  vehicle  used  is  a 
l.'i-minute  sight  sound  show  en- 
titled .V/) .  Bolli  Comes  to  Town. 
which  is  staged  with  diaramas. 
slides,  and  other  illuminated  set- 
tings completely  around  the  per- 
imeter walls  of  a  lOO-seat  theatre 


in  which  all  the  chairs  swivel  so 
that  the  action  may  be  followed  in 
any  direction. 

The  "plot"  is  that  Mr.  Every- 
man is  "Mr.  Both"  —  he  wants 
higher  wages  for  his  work,  but 
wants  to  buy  goods  at  lower 
prices.  The  solution  proposed  is 
that  a  free,  non-regulated  economy 
is  the  best  answer  to  Mr.  Both's 
dilemma. 

Other  exhibits  offered  in  the 
Hall  include:  Mimey  in  Motion,  an 
animated  display  showing  how 
America's  corporate  economy 
works  and  The  Tree  of  Economic 
Life,  which  demonstrates  the  inter- 
relationship of  natural  resources, 
jobs,  tools  and  capital.  • 


Thore'.s  Evon   a   "Camera   Obsfura"  al   llio   Fair 


\'ig'noltos  Shon'  the  Services  of  Ameriean  Expre»>.s 

The  .\inerican  Express  paviliun  below  is  opposite  the  main  gate  of  tin- 
Fair.  Within  its  nunn  hall,  seven  slide  sliotcs  are  being  shouii  on  a 
continuous  /msi.s-.  They  offer  "vignettes"  (each  of  lllA-minutes }  on 
Express  .services  such   as   Traveler.^'   Cheeks,   the   Credit   Card.   etc. 

370   slid(\  an    pn  sentid  on   five  Kodak  Master  projector'^,   modifiid 


by  the  show's  producer  and  designer.  Roger  Wade  Productions.  These 
are  tlw  same  units  which  .ihowed  the  memorable  Koilak  Pavilion  slide 
l)rogram  at  the  19.39-40  .Vcii-  York  Fair.  Eacii  projector  has  two  lenses: 
screen  images  dissolve  from  one  to  the  oilier.  Programming  is  on  a 
master  tape  which  controls  all  five  machines,  operating  individually 
or  as  u  unit.  Sound  is  carried  by  directional  sjieakers  in  tlie  ceil- 
ing to  avoid  interference.  Screen  surface  mcasmes  .'57',o  x  7'  ■•-feet. 


ONE  OF  THE  Most  novel  and 
successful  films  being  shown 
at  the  Fair  is  A-Rowul  New  York, 
a  14-ininute  Theaterama  360-de- 
gree  production  bcini;  presented 
in  the  New  York  State   Pavilion. 

Produced  by  Coleman  Produc- 
tions. Inc..  the  film  treats  viewers 
to  a  whirlwind  tour  of  the  state, 
highlighting  significant  scenic,  in- 
dustri;il.  cultural  and  entertain- 
ment centers.  The  feeling  of  pre- 
sence experienced  in  the  360-de- 
gree  film  is  extraordinary. 
A  New  360-DcRrec  Approach 

This  process  differs  from  earlier 
attempts  at  reproducing  a  total 
36()-degree  field  of  view  in  sev- 
eral substantial  areas.  Most  signif- 
icant, it  utilizes  3.'imni  film,  rather 
than  the  previous  16mm.  which 
permits  a  projected  image  of  suf- 
ficient dimensions  to  do  justice  to 
total   all-encircling  panorama. 

Additionally,  because  the  Mit- 
chell Mark  II  cameras  are  equip- 
ped with  identically-matched  an- 
amorphic  lenses,  only  six  cameras 
are  required  to  complete  the  360 
degree  horizontal  coverage,  rather 
than  the  10  or  11  cameras  re- 
quired by  other  processes.  This 
advantage  is  immediately  obvious. 
The  biggest  obstacle  to  be  over- 
come in  multiple  projection  is  edge- 
matching.  By  using  only  six  units, 
the  number  of  edges  to  be  matched 
is  reduced  by  nearly  half. 
.Six'cial  S>sfem  Was  Built 

In  order  to  more  adequately  ful- 
fill his  conceptiim  of  Theaterama. 
Harry  I..  Coleman,  president  of 
Coleman  Productions.  Inc..  com- 
missioned the  Cinerama  Camera 
Corporation,  of  Hiillywood.  to  de- 
sign and  construct  a  multiple  cam- 
era system  to  certain  of  his  own 
specifications. 

The  result  of  their  combined 
elforls  is  the  6()-pound  camera 
set-up  approximating  the  shape  of 
a  cylinder  —  48  inches  high  by  52 
inches  in  diameter,  including  1000- 
foot  magazines. 

The  six  Mark  Us  are  mounted 
vertically  on  a  pedestal,  shooting 
up  into  a  turret  of  six  front-sur- 
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A  36()-DEGREE  TOUR  "A-ROl  i\D  NEW  YORK ' 

pticircliiiff    i-i.vfn.s'   <>|'   ihr   f>'iiipirt>  Slate  put  rit'ivvrs  i-i<|/il  "in"  the  avt'unt 

nating  at  the  nodal  point  of  each 
individual  lens  could  not  possibly 
correspond.  Thus,  at  close  range, 
a  subject  passing  from  the  field  of 
view  of  one  camera  to  that  of  an- 
other would  be  lost  from  sight 
during  that   interval. 

A\ oidiiij;  the  Loss  of  Field 

By  establishing  an  effective 
nodal  point  for  all  cameras  (hypo- 
thetically  dead  center  of  the  sys- 
tem) and  reflecting  the  field  ac- 
cepted at  this  common  point  into 
each  individual  lens,  there  is  no 
loss  of  field  at  any  distance  from 
the  lens,  from  minimum  to  infinity. 
Ibis  is  the  value  and  necessity  of 
t  h  e  optically  -  correct,  perfectly- 
aligned  turret  of  mirrors. 

Reducing  the  number  of  cam- 
eras, thereby  providing  more  un- 
interrupted screen  in  projecting 
360-degrecs.  created  optical  prob- 
lems which  challenged  the  best  en- 
gineering minds  in  the  business. 
Since  each  of  the  six  cameras  must 
accept  a  full  60-degrees  of  horizon- 
tal coverage,  a  lens  with  a  focal 
length  of  not  more  than  4()nim  is 
required.  A  40mm  lens  could  not 
accept  the  necessary  anamorphic 
addition    without    vignetting. 

Lcn.ses  Were  Croiind  Overseas 

The  problem  was  deported,  with 
recommendations  to  an  overseas 
optical  manufacturer.  The  solu- 
tion   received    was    a    set    of   six 

(CONCLUDED      ON       PAGE      76) 


ENTRANCE 
BOOTH   ABOVE- 

Skrtrli  of  .Veil'  York  Sltitc  "Tht'atcmina"  bitildin<j.  slums  hoic  the  six 
35inin  Sorelco  Piilsc-IJIc  projcclors  cover  etitiol  number  of  20  .v  42- 
foot  serecns.  encirelinji  viewers  uho  stiiiul  in  ei-uler  on  marble  floor. 

face  mirrors,   arranged  to  present  zontally.     shooting     outward     like 

a  4.^  degree  surface  to  each  lens,  spokes  of  a  wheel. 
Without  this  feature,  the  cameras  In   the   latter  arrangement,   the 

would  necessarily  be  mounted  hori-  edges  of  the  angle  of  view  origi- 


Cireular  Theaterama  buihiing  in  which  Coleman-produccd  36Q-des.rec      View  of  the  New  York  State  area  tcilli  Theaterama  ticket  booth  in  fore- 
film  is  shown.  E.xamples  of  "pop"  art  are  u.^ed  arounil  outside  walls.      around.  .\  modest  2.5c  admission  is  charged  for  the  \2-miniile  picture. 


'\ 


A  truditioiuil  itrchitccttiru]  motif  exeinplijics  the  New  Eiigluiul  Stalo, 
exhibit  area,  which  features  multi-screen  slide  scenes  of  the  area. 

>liilli-Sfri>(>ii   C>all<>r>    of   \ow    England   Scenos 
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Above:  continiinush/  chansing  scenes  of  New  England  arc  jiriijcdcd  im 
these  free-hanging  .screens,  .simultaneously  and  without  ero.ss-inlei 
ference,  with  both  front  and  rear  projection  from  the  .several  dozen 
automated  sound  and  .slide  projectors,  most  of  them  Spindler  &  Sauppe 
Seleclro.slides.  Smith's  {of  Boston)  developed  the  unique  .showing  of 
the  people,  places,  imlu.stry  and  historical  sites  which  comprise  the 
many  "Faces  of  Sew  England."  Polacoai  created  the  spceialhj-coated 
rear-projection  .screens;   repeater-lapc  sound  units  were  by  Cousino. 


NEW  ENGLAND  TO  HAWAII; 

stides   aiul    motion    pictures    hvlp    woo    iiiiUixIry  . . . 


The  Illinois  Paxilnin  In:.   Walt  Disney's  Audio-Animulronie  figure  of 
Abe  Lincoln,  ivho  speaks  to  appreciative  audiences  every  12  minutes. 


IIBinois   Has    Linooln 


Abraham  Lincoln  stands, 
speaks  and  gestures  with 
amazing  realism  in  the  Disney- 
created  Aiidio-Aniniatroiiic  fea- 
ture of  Illinois"  Fair  pavilion.  The 
simplicity  of  the  stage  setting  and 
the  expressive  excerpts  from  six  of 
Lincoln's  speeches  are  drawing 
appreciative  audiences  to  the  1 2- 
minute  performances.  State  exhibit 
also  has  an  adjacent  theater  for 
promotional  film  showings.  • 


Lnicolu    slanils    tip    and    delivers 
excerpts  from  six  famed  speeches. 


West    Virginia's    Film 

Right:     West     Virginia     Pavilion 
.shows  a  radio  telescope  film. 


2--    liliiJiiyniiiSBi: 


I. eft:  the  big  radio  telescope  at 
(  '.recnbank,  W.  Va.,  is  shown  on 
^rreen  above  area  model  in  this 
state's    75-capacity    film    theater. 


New  Jersey     has  this  theater  area:  the  darkened  rectangle  houses  a 

rc(ir-s,ii  1)1   motion  picture  projector,  showing  films  about  the  state. 


SEVEN  STATES  AT  THE  FAIR 

promntt'    tourism,    ri'-vrvnti'    hislttriful    tradiliou 


Florida's  allrdctionx  (ire  cxhihilcd  witliin   this  big  circular  pavilion. 
\  isiialixiiig'    llic>   CpooiI    Ut'c    in    Siniii.'v     I'loritla 

■p  EsoRT   Promotion    is   under-  media  to  show  visitors  the  delights 

stiindiibly    a    primary    motif  awaiting  them.  Transparencies  are 

within   the   large   circular   Florida  shown  on  ""revolving  ride"  in  the 

Pavilion.    Various    tourist    areas.  Palm    Beach    booth;    the    Miami 

such  as  Miami.  Orlando  and  Palm  show  uses  slide  boxes  turning  on 

Beach,     are     usina     siuht  sound  a  center  core.  • 


RUAMPO 


Plastic  stalls  take  visitors  on  a  Fair  visitors  are  walcliiiig  a 
sigJit /sound  "ride"  past  activities  slide  program  about  Orlando 
of  Palm  Beach  County  environs,      projected  within  this  tcell. 


M.ii>laiul  j,„iii,,^   ..    i,„u,,,i,„    I,..-. if    III   tin:  design  of   its  pavilion^ 
an  ll-7nimite  film  tells  how  the  Star  Spangled  Banner  was  written. 

•■0'«»r    llu>    Itaiiiparls"    i«*    tliir't  lanil's    E'oaliiro 

T^iiL  Story  of  the  writing  of 
-••  our  National  Anthem  is  told 
in  the  film  O'er  the  Ramparts. 
an  11-minutc  color  picture  created 
by  Milner-Fenwick  Productions 
for  tlic  priiK-ipal  attraction  in 
Maryland's  Pavilion  theater. 

U.  S.  Rubber  sponsored  the 
film;  it  is  narrated  by  Arthur 
Godfrey  and  shown  on  a  Bauer 
16nini  sound  projector.  • 

.\bove  (right)  and  below-:  entrance  and  interior  of  Mariilaud's  theater. 
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a    Pin<*npplo   ShoM    and    Travol    Films   on    ilanaii 

Below:      InncI     piiluns     about       I  r   Costs   a   quarter   to   sec   and 

Hawaii   are  shown    within   .   .   .  hear  a  two-minute  sound  slide 

IB  show.   The  Story  of  Pineapple  in 

Hawaii,  which  is  one  of  the  two 
audio-visual  attractions  in  the 
Hawaiian  Pavilion  at  the  Fair. 

But  you  can  enjoy  some  lush 
color  and  sound  travel  films  of 
the  area  free  of  charge  in  a  nearby 
■"stand-up""  theater. 

Even  if  you're  not  ""pineapple 
minded"'  that  show  has  a  cute  trick 
in  its  use  of  listening  cups  along 
the  railing  {see  illustration  right, 
below  for  details).  • 


Below:  projected  images  fell  the  story  of  pineapple  from  Hawaii  as 
sound  emerges  through   the  little  listcni)iL:  "cups"  ulonn  the  railing. 


% 


Mt7*A'^^^:L. 


iA/L 
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M^l' 


SURANCE 


Abcuf:  licriHw  of  the  Aincncan  Hcioliitniii  arc  tlic  slide  show  fciiliiic 
witliin  this-  striking.  Continental  Insuranee  Pavilion  at  the  Fair.  The 
)>h<)tos  (hij  our  own  Boh  Seymour)  are  excellent  visualizations  of  this 
"Cinema  76"  presentation  and  its  setting.  Right:  closcnp  of  a  scene 
in  the  show:  inside  building  are  dioramas  of  early  American  histonj. 


CONTINENTAL  IN  CINEMA-76 

heroes  of   the  .liiierioaii   R(>roliitioii   are  seen 
ill  ffiis  unique  outdoor  slide  ftrojeetlon  shniv 


i  niti'tl  Shwtf.s   **#'#•««»   Ht>r*'  tit    lltt'rt'" 


"ITisiTORS  to  the  United  Air  Lines 
'  Exhibit  in  the  Travel  and 
Transportation  Pavilion  are  ush- 
ered into  a  plush,  compact  little 
red  and  blue  theater  where  the 
Saul  Bass"  film  production.  From 
Here  to  There,  is  shown  by  a  spe- 
cial Reevesound  motion  picture 
projection  system. 

The  system  includes  a  35  mm 
Simplex  XL  projector  equipped 
with  a  Strong  Arc  X-16  light 
source    and    single-track    .Ampex 


magnetic  sound  reproducer,  a  50 
watt  Fairchild  pouer  amplifier 
and  a  27  amp  Strong  .\tc  Recti- 
fier. 

The  35mm  film  uses  the  big 
Cinemascope  image  to  relate  the 
story  of  a  United  jet  enroute  from 
Los  Angeles,  soaring  cross-coun- 
try and  arriving  at  an  East  Coast 
destination.  The  film  begins  in 
narrow-image  format  which  grad- 
ually enlarges  to  the  full  wide- 
image     dimension     as     the     plane 


takes  off  from  the  Pacific  Coast. 
This  transition  from  narrow  to 
wide-image  is  an  effect  printed  on- 
to the  film.  It  is  accomplished  by 
control  tones,  carried  by  the  single 


sound  track,  which  trigger  curtains 
.it  either  side  of  the  screen,  caus- 
ing them  to  move  out  as  the  plane 
ascends.  .Accurate  timing  permits 
the  expanding  screen  image  to  pre- 
cede by  one  second  the  opening 
of  the  traveling  curtain,  thus  pro- 
viding a  continuous  clean  picture 
edge. 

.As  the  story  nears  it  conclusion 
and  the  filmed  image  of  the  United 
plane  begins  its  descent,  the  cur- 
tains begin  to  close,  returning  the 
screen  again  to  narrow-image  for- 
mat. .As  this  action  takes  place,  the 
printed  image  follows  the  cur- 
tain by  approximately  one  second 
to  maintain  the  clean  picture  edge. 


All  popular  Fair  exhibits  have  their  waiting  lines.  This  one  is  seen 
at  the  entrance  to  United  .Mr  Line's  ISS-seat  Jetarama  film  theater. 


Comfortable  theater  seats  provide  a  restful  pause  within  the  United 
theater,  just  before  n  showing  of  Said  Bass'  "Front  Here  to  There." 


PORT  AUTHORITY  THEATER 


ride  nlnU    ii-iffi   vuittvratnvn    tor   (in   exe\t\ng 

new  loitli   (iroiiiu/    \ew   YttrU's   vast    watertrnnt 


\  V  ■  ^ 


THt  Towering  Pillars  of  the 
Heliport  at  the  Fair,  operated 
by  Port  of  New  York  Authority, 
sheher  the  195-foot  circumference 
of  a  circular  theater  in  which  an- 
iiher  spectacular  360-degrec  color 
lilm  surrounds  the  audience  with 
the  Port-sponsored  film.  From 
Every  Horizon. 

This  12-niinute  "stereo"  picture, 
produced  by  Fred  A.  Niles  Com- 
munications Centers,  rides  above 
and  around  the  far-flung  facilities 
of  this  great  port,  shows  its  bridges 
and  tunnels  as  they  funnel  mil- 
lions of  people  back  and  forth 
from  suburbia  to  the  working  can- 
yons of  Manhattan  each  day.  It 
takes  viewers  aloft  in  its  many 
helicopter-shot  sequences  to  show 
how  the  Ports  international  trade 
operations  —  docks  and  airports 
—  play  such  an  important  part  in 
the  commerce  of  the  area. 

Niles"  crews  produced  the  film 
with  a  specially-designed  rig  of  10 
\rriflex  16mm  cameras,  match- 
ini;  their  "takes"  to  the  ultimate 


lO-screen  projection  setup  which 
envelops  viewers  in  the  circular 
"stand-up"  theater  (see  sketch  be- 
low ) .  The  camera  setup  was  trun- 
dled all  over  the  Port  area  by  spec- 
ial vehicle  and.  most  notably,  tak- 
en aloft  by  helicopter  to  give  the 
Fair  viewers  some  very  exciting 
moments  as  the  w  hole  viewing  area 
and  lilting  horizon  make  him  feel 
part  of  the  action. 

Projection  is  via  a  "pod"  sus- 
pended in  the  center  of  the  thea- 
ter"s  ceiling.  In  this  booth.  10 
Eastman  Kodak  Model  25  16mm 
sound  projectors  were  set  up  by 
W  illiam  Ralke  for  synchronous  op- 
eration. Each  has  a  36-degree  field 
of  view  to  cover  its  section  of  the 
10  screen  panels  which  encircle 
the  auditorium. 

Narration  has  a  "stereo"  effect 
as  voices  come  from  the  "Jersey"" 
side  of  the  Hudson  River  seen  on 
the  screen  and,  again,  from  the 
New  York  side,  thus  emphasiz- 
ing the  bi-state  nature  of  the  Port 
.Authoritv  to  the  audience.  • 


^:\wr 


Beneath  this  Port  Aulhoritij  Heliport  is  the  eirenhir  theater  in  wliich 
Fnirgoers  see  "From  Every  Horizon,"  a  .360-f/cgrfc  h)ok  at  the  Port. 


Mcinii  11/  the  sicnes  in  "From  Every  Horizon"  were  Icnsed  by  Sites'  erews  jrom  heUcopters;   our  pieture 
Sketch   of   the   lO-screen   theater     eniight  onhj  three  of  ten  screens  which  enfold  viewers,  to  show  one  of  bridges  along  New  York  waterfront. 


Port  Aiithoritij  pieture  is  shown  in  this  eireular  theater  beneath  the      The  Port's  "Theater  360"  is  nou  (hinviuii  ijoix/  audiences  at  nearh/  all 
Heliport  (background);  tltere  is  no  admi.ssion  charge  to  this  program.      performances  as  this  entrance  shot  of  u  typical  waiting  line  proves. 


p^\  a^  it-f:  f?t 


^V  .j.ji)-/c-.//  ituiiil,    til  inulti-cdhiicil  L:l(t!,.s  ilidUi  llu  i:iiilor'.s  cin   la  the  !>cdiilij  oj  llif  L  niUil  Slates  I'iiliIioii. 

THE  MANY  IMAGES  OF  THE  UNITED  STATES 

the  hit/  show  is  n  Chwratuu   "rUU'"  ffir»ii(/li  JOO  years  of    liiiprirnii  lii.vlori/ 


■p  EATURE  Show  on  the  top  floor 
of  the  huge  United  States 
PaviHon  is  a  "ride"  with  film  that 
takes  the  visitor  through  400  years 
of  riie  history  of  this  nation. 

The  American  Journey,  pro- 
duced by  Cinerama.  Inc..  requires 
a  dozen  55-seat  vehicles  which 
move  along  a  1.200-foot  journcs 
which  passes  1 1 0  screens  of  ever\ 
shape  and  size.  159  projectors 
(both  movie  and  still)  are  used  to 
fill  the  screens  with  scenes  ranging 
from  the  depths  of  the  sea  to  the 
outer  reaches  of  space.  Individual 
headsets  built  into  each  chair  carr\ 
the  narration  .  .  .  "here  is  oin 
past,  look  at  it!" 

An  "Environmental"  Film 

The  experience  is  called  an  "•en- 
vironmental" film  program,  de- 
signed to  encourage  audiences  to 
feel  "in"  the  events  as  they  happen, 
to  psychologically  participate  in 
the  nation's  history  as  it  unfolds. 
The  Journey  begins  with  early 
scenes  of  America  before  the  ex- 
plorers  arrived,   rolls   on  through 


CHALLENGE 
TO 

GREATNESS 


EW  PERFORMANCE  EVERY   IS  MINUTES 


Tlic  hiti  litliii  /■  Ki  niicilij  endorsed  "Challenge  tu  (.'.initm  ■^s"  theme  of 
the  United  States  I'avition.  This  is  the  entrance  to  tlie  Cineraum 
"ride"  which  takes  sroiiDS  of  Fair  visitors  on  "The  American  Jonrney." 


pictorial  highlights  on  the  past, 
leading  up  to  the  challenges  of  to- 
day's jet  age. 

There  are  19-35mm  motion  pic- 
iiire.  14- 16mm  motion  picture  and 
26  Eastman  Carousel  slide  pro- 
iL-ctors  along  the  ride.  Narration 
lor  The  American  Journey  was 
written  by  Ray  Bradbury:  Jeremy 
l.epard  directed  tor  Cinerama. 
Ihe  musical  score  is  all  "Ameri- 
cana" with  sounds  of  railroad 
whistles,  old  tur.es.  harmonicas 
,md  the  like. 

Film  "\'()>  age  to  .-Vmerica" 
Before  reaching  the  Cinerama 
show,  visitors  are  first  received  in 
a  500-seat  theater  for  a  showing 
of  I'oyage  to  America.  This  in- 
troductory film  was  produced  by 
Graphic  Films  Corporation  in 
collaboration  with  John  House- 
man. Its  black  &  white  images 
utilize  both  live  action  and  anima- 
tion to  move  through  America's 
Colonial  period,  to  the  phase  of 
American  Immigration  and  the 
period  of  Expansion  (from  1820 
lo  1920). 

An  original  music  score  by 
Virgil  Thomson,  direction  by  Ben 
lackson,  and  editing  by  Pieter 
\an  Deusen  of  Graphic  Films 
make  this  a  notable  film.  It  was 
narrated  by  Alexander  Scourby 
.irtd  designed  to  create  an  under- 
standing and  mood  of  excitement 
.ind  confidence  in  the  American 
way  of  life  —  past,  present  and 
future. 

This  nine-minute  black  &  white 
film  should  be  made  available  to 
the  nation's  schools  when  the  Fair 
closes. 

*        *        * 

The  Pavilion's  theme  "Chal- 
lenge to  Greatness"  was  endorsed 
by  the  late  John  F.  Kennedy.  It 
is  exemplified  in  a  Pavilion  area 
of  "Challenge"  through  which 
visitors  walk  on  their  way  to  the 
Journey  film.  Here  several  hun- 
dred other  displays  include  con- 
tinuous films  shown  at  the  bottom 
of  a  "well"  set  in  the  floor  of  the 
I'nited  States  Pavilion.  • 


Films  are  also   projected   in   several  "wells"   in   the    U.   S.   PavUiou:      The  "Voyaiic  to  America"  )nitnre  is  shown  in  this  5i)0-seat  theater: 
here  they  are  shown  on  side  w(dls  hij  cncrlicail  repeater  jjroicelors.      Graphic  Films  collaborated  tcith  John  Houseman  for  this  jnodnction. 


t 


C  iiic-C.lohc  Cruiser  scene  shoics  a  .Vdii/  fiiiliter  on  a  "strike"  mission, 
lieucil  from   the  pilot's  (intile;  audience  figures  arc  in  ioresiroiiud. 

NAVY  CINE-GLOBE  CRUISER 


iittra-rt'utisin  of  n  suju'rh  (rtiiiiiii;/  (l<'i-ic<> 

siirroiiiKf.s'  vivtcers  iril/i  <ii-lioii  «»ii  the  xvrt'vn 


nPnt  "\\  kap-Arol  NU"  projecliim 
-■-  system  developed  by  The  Jam 
Handy  Organization  is  bringiriL' 
Fair  visitors  a  bigger-than-lile 
look  at  the  Navy  and  Marine 
Corps  in  action.  The  system  iv 
used  in  a  Cine-Globe  Cruiser 
theater  within  the  Travel  &  Trans- 
portation Pavilion. 

Landing  a  fast  jet  on  an  aircraft 
carrier,  plunging  beneath  the  sea 
in  a  nuclear  submarine,  hittinu 
the  beach  with  the  Marines  .  .  , 
all  these  are  typical  scenes  as  the 
Cine-Globe  presentation  gives 
amazing  realism  on  its  hemispheric 
screen.  The  system  uses  a  Handy- 
designed  lens  of  a  unique  type 
that  completely  fills  the  spectator's 
field  of  vision.  The  screen  curves 
around  and  above  the  viewer  to 
give  the  "you  are  there""  effect. 


TME  UHITEO  STATES  t^Mt 


kw^ 


MAN 


ON  THE 


MOOH 


The  V .  S.  .\r\n\j  has  this  small 
walk-in  theater  in  the  Travel 
&  Transportation  P  a  v  i  I  i  o  n.  It 
offers  a  movie,  transparencies 
ami   ilioranias   of   modern   Arimj. 
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Small  continuous  repeater  pro- 
jectors like  these  offer  films  on 
Navy  and  Marine  Corps  .^tdyjects 
in    the    Transportation    Pavilion. 

Standard-gauge  .^."imm  film  is 
used  and  the  "taking"'  lens  for 
production  of  the  sequences  is 
similar  to  that  of  the  projection 
lens  so  that  the  simulated  3-D 
effect  of  the  system  is  without 
image  distortion.  The  Cine-Globe 
system  was  originally  devised  by 
J  HO  with  the  cooperation  of  the 
U.  S.  Navy  to  provide  a  realistic 
training  device  for  Naval  Aviation 
and  in  Marine  Corps  tank  train- 
ing. It  simulates  combat  condi- 
tions, especially  those  involving 
fast  motion  (such  as  a  jet  plane 
attack).  The  lens  covers  an  ex- 
tremely wide  angle  ( 142  degrees) 
to  almost  match  the  field  of  vision 
of  the  human  eye. 

Ten    Minutes    of    Keal    .\ctian 
The      lO-minutc     presentation 
takes  place  in  a  theater  with  room 


C/iciii/ii;  scetw  in  iIk    (  iih    (Julie  Cruiser  shon    lins  jet  trails  rcvolv- 
iniS  iniiicarii   until   llnif   Jill   llie   entire  area   of    hcmis]thcric  screen. 


im  its  upper  tiers  (above  the  pro- 
jector) for  about  75  standees;  a 
dozen  or  so  children  are  permitted 
to  sit  on  the  floor  "within"  the 
screen  area,  practically  "inside" 
the  picture. 

The  Cine-Globe  Cruiser's  phys- 
ical setup,  utilizing  a  single  very 
wide-angle  lens  for  both  produc- 
tion and  projection,  standard  3-'>- 
nuii  motion  picture  films  and  a 
f  o  1  d-up-and-c  a  r  r  y  hemispheric 
screen  has  already  been  utilized 
by  The  Jam  Handy  Organization 
in  some  stunning  comnu-rcial  pres- 
entations. 

It  is  this  kind  of  "carry-out" 
idea  which  business  users  of  the 
lilm  will  be  seeking  at  the  Fair. 
I  he  cost  and  complexity  of  larger. 


"permanent-type"'  exhibits  dis- 
courages their  use  outside  of  the 
exposition  grounds. 

The    .\riny's    Little    Theater 

Typical  of  dozens  of  such  in- 
stallations around  the  Fair  is  the 
small  (10  persons)  "walk-in" 
theater  in  the  T&T  Pavilion  now 
showing  a  Man  on  the  Moon  film 
under  U.  S.  Army  auspices. 

•Also  featured  in  the  Navy  and 
Marine  Corps  exhibit  area  at  the 
Fair  are  six  1 6mm  rear-projection 
(continuous)  motion  picture  set- 
ups enclosed  in  round  balls  set  on 
poles.  Films  shown  are  concerned 
with  life  in  the  services  and  the 
advantages  they  offer  to  young 
men    and    women.  • 


Below:   youiifi   viewers  arc  encouraged  to  sit  on   the  floor,  "inside" 
llic  Cine-Glohe  (.ruiser  screen  area  which  surrcnnuls  them.  Their  par- 

I  )//v  shiiid  ill  /ins   up  anil  hciioiul  the  projector  shown  at   Ion  riijit . 


f 


\  icu  1)/  tlic  I'lvUsliinl  iiiiil  L>itliocti>x  Center  ill  the  Fair; 
theater  inside  is  showing  controversial  "Pariil)le"  film. 

**M*artBbl«**'  in  the  Proi^siant  €vntcr 

T^HE     Controversial    religious  It  was  produced  for  the  Protestant 

-*•     film.  Parable,  is  showing  sev-  Council  of  Greater  New  York  by 

eral  times  daily  in  the  Protestant  the    Fred    Niles    Communications 

and  Orthodox  Center  at  the  Fair.  Centers.   Inc.   Rolf   Forsbera   was 


RELIGION  AT  THE  FAIR 


the  author  of  the  Parable  script. 

Chief  character  in  the  22-minute 
film  is  a  clown  called  Mime,  who 
plays  the  role  of  a  committed 
Christian.  It  is  this  character  which 
has  brought  on  controversy  among 
church  people,  since  he  can  be 
identified  with  Christ,  depending 
on  individual  interpretation.  Two 
members  of  the  sponsoring  Coun- 
cil actually  resigned  over  this 
point. 

Filmed  in  a  circus  atmosphere 
(at  Baraboo,  Wis),  the  film  shows 


Mime  taking  upon  himself  various 
disagreeable  tasks.  Each  of  his  ac- 
tions win  him  the  friendship  of 
underdogs  and  the  emnity  of  his 
masters,  who  kill  him  in  a  brutal 
attack  while  he  is  dangling  on  the 
puppet  strings  of  Magnus,  the  an- 
tagonist who  induces  the  tragedy. 
In  the  end.  a  white  clown,  who 
can  be  identified  as  either  Mime, 
Magnus,  or  Christ,  is  seen  riding 
on  a  donkey  behind  a  circus,  a 
scene  almost  identical  to  the  one 
opening  the  film.  • 


h        ^. 
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At  left:  icithin  the  Protestant  anil  Ortliodox  (.Center,  thi.t  Lullieran 
ideovc  lias  three  screens  on  which  abstract  displays  of  liglit  are 
projected  whde  a  narrator  tells  of  the  work  of  the  churcli  around 
the  world.  Ab()\e:  the  "Guide  Posts"  exhibit  has  telephone  receivers 
ichicli  deliver  brief  recorded  messages  on  God's  Power,  narrated  btj 
noted   )>crsonaIities    while    vi.^uals   are   projected   on    screens   above. 


3Mormon  History  on  tho  Svrwn  in   Ttvin  YHvaters 


I70UNDED  IN  New  York  state 
■'-  134  years  ago.  the  Church  of 
the  Latter  Day  Saints  (  Mormon  1 
has  symbolically  returned  home  in 


Mormon  paviHon  theater  entrance  (below  the  historical  iiiiirnl  i  where      Interior  of  one  of  twin  lAO-seat  Mormon  theaters  which  use  a  35mm 
viewers  are  seeing  a   l5-niinute  film   on  the  history  of  that  church.      Century  arc  for  ]>rojcction.  \ote  lighted  transparencies  at  the  right. 


the  recent  dediaition  of  its  pavil- 
ion at  the  Fair.  It  features  a  127- 
liiot  replica  of  the  eastern  spires 
ol  the  famed  Salt  Lake  City  Mor- 
'  men  Temple. 

There  are  also  a  pair  of  twin 
1 4()-seat  theaters  within  the  pa- 
Mlion.  alternately  showing  a  film 
on  Mormon  history.  It  is  a  35mm 
production,  projected  on  Cenlur\- 
arc  equipment  for  its  15-minute 
duration.  Walls  of  the  theater  arc 
open  at  one  side,  below  a  fine  mu- 
i.il  which  also  depicts  historical 
episodes  in  the  life  of  the  church 
liHinded  by  Joseph  Smith.  Trans- 
p.iicncics  along  the  wall  of  the 
theater  illuminate  both  historical 
c  p  i  s  o  d  e  and  acti\ities  of  the 
church. 

The  pavilion  «as  dedicated  on 
\l.iy  ISth.  in  the  presence  of  high- 
I. inking  dignitaries,  headed  by 
I'rcsident  Hugh  B.  Brown.  First 
Counselor  in  the  First  Presidencv 


li!7-/ii('/  /(///  Kjiliiii  iij  llic  ftishrn 
spires  of  the  Mormon  Temple 
is  part  of  the   Church   pavilion. 

of  the  Church.  G.  Stanley  McAl- 
lister. President  of  the  New  York 
Stake  ((diocese)  presided  at  the 
pavilion  dedication.  • 

Fi\«'   Chiircli    Pa^iliiin.s 
Sh4>«t     rilin*t    :il    llic    i'air 

■^  Of  the  seven  pavilions  spon- 
sored by  religious  organizations  at 
the  Fair,  five  use  films  as  either 
feature  attractions  or  as  major  ele- 
ments in  their  exhibit  buildings. 

This  Fair  is  unique  in  exposition 
history  in  its  emphasis  on  these 
religious  pavilions.  And  they  arc 
drawing  goodly  throngs  of  visitor^ 
at  all  hours,  warm  testament  to 
the  interest  shown  by  the  people 
of  the  U.  S.  and  those  from 
abroad  who  come  there.  • 
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The  \'iiii((in  I'luilinn  at  lln    Sen    )<irk  \\  orld  \  tiiir  i.v  one  of  llie  iiio\t  impre\sn  c  struclures  in  llir  (irea. 


Tltf*   %'atican:  thv  M^ivta  and  Films 


Oymboi  K  of  the  important  par- 
'-'  ticipation  of  churches  of  many 
faiths  at  the  New  York  World's 
Fair  is  the  beauty  and  grace  of 
the  Vatican  Pavilion.  The  most 
important  work  of  art  of  the 
Fair  is  on  display  here:  the  465- 

Tlie  X'atiian  Paxilioi]  liiis  ihe  "Picta" 
!((///  (iti  uhiih  iiiii-iiiinnli    films  ore 


year-old  Pieta,  carved  in  marble 
by  Michelangelo  and  generally 
considered  the  finest  example  of 
Christian  art  in  any  medium.  It 
was  sent  to  New  York  by  special 
permission  of  the  late  Pope  John 
Theme  ot  the  Vatican  pavilion 


exhibit  is  "The  Church  is  Christ 
Living  in  the  World"  and  a  mul- 
tiple screen  wall  carries  ten  one- 
minute  films  which  reflect  various 
aspects  of  Christ's  love  and  the 
Church  as  an  instrument  thereof. 
Each  of  these  films  contributes  its 
own  separate  images  to  the  theme. 
In  another  ground  floor  room 
are  the  celebrated  Lin  transpar- 
e  n  ci  e  s  of  Michelangelo's  Sistine 
Chapel  ceiling  and  a  photo  exhibi- 
tion on  Catholic  sacramental  life.  • 


o,s  //,s  fitilureil  (illriutmn  hut   il  iil.\o  lias  lliis   unicpie  mulliple  screen 
rear-projeclcd  im  subjeels  refleetinii  carious  aspects  of  Christ's  love. 
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THE  TOWER  OF  LIGHT  SHOW 


The  Scnnuns 
Moody  scienc 


sriciifific  dcmon.'itrntions. 


3footiy  Science  Filnts  at  ihv  Fair 


WITHIN  the  Sermons  from  Sci- 
ence Piivilion.  a  600-seat 
theater  is  offering  30  different 
half-hour  programs.  These  include 
the  well-known  Moody  science 
films,  such  as  the  award-winning 
City  of  Bees  and  Red  River  of 
Life.  Lectures  and  science  demon- 
strations alternate  on  the  program. 
Show's  basis  theme  is  the  rela- 
tion of  basic  laws  for  science  and 
reliaion.   Narration   can  be   heard 


in  13  different  languages  via  ear- 
phones and  a  dial  system. 

Projection  is  by  a  specially- 
modified  Graflex  800  16mm  unit 
linked  by  a  synchronous  drive  to 
a  Stancil-Hoffman  playback  with 
five  sound  heads.  Thus,  while 
optical  sound  is  fed  to  speakers  in 
the  theater,  earphones  receive 
translations  (five  versions  at  a 
time )  from  the  tape  playback 
linked  to  dials  at  special  seats.       • 


Billy  Graham  in   JOntnt   Todd'AO 


Ti  ILLY  Gr.\h.\m'.s  Pavilion  is  a 
showcase  for  the  noted  evan- 
gelist's 70mm  Todd-AO  motion 
picture.  Man  in  the  5th  Dimen- 
sion, showing  daily  ""on  the  hour."" 

Rev.  Graham's  prologue  notes: 
"'You  are  about  to  embark  on  a 
breathtaking  journey  through  the 
four-dimensional  world  of  space 
and  time,  into  the  realm  of  the 
fifth  dimension,  the  dimension  of 
the  spirit  ..." 

Scenes  taken  at  Mount  Palomar 


show  our  own  gala.\y  and  the  gal- 
lactic  systems  millions  of  light 
years  away.  The  story  of  creation 
is  told  in  the  setting  of  the  Earth's 
""oldest  living  things,"  the  giant 
redwoods  of  California.  Billy  Gra- 
ham demonstrates  the  continuity 
of  Christian  witness  down  through 
ancient  and  modern  times  to  the 
present  day. 

An  imported  70mm  projection 
system  is  used  to  beam  Todd-AO 
images  to  a  wrap-around  screen.  • 


FREE 
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on  LY   GRAHAM 
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ROWS 


an   autoiiiatod   story   of  oloctrie   pouvr  &    lig'ht 
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-NTEGR.MED  FoUR-MlNUTE  FiLM 

images  provide  interesting  ac- 
cents to  the  fully  automated  show 
at  the  Electric  Power  &  Light  Ex- 
hibit's Tower  of  Light,  where  five 
motion  picture  projection  systems, 
designed  and  engineered  by  Reeve- 
sound,  are  in  operation.  Each 
svstem  includes  one  35mm  Norel- 


virtually  instantaneous  changeover 
in  the  event  of  burnout,  giving  the 
system  a  "continuous  running" 
capability  that  is  further  enhanced 
through  the  use  of  Reevesound- 
designed  35mm  continuous  film 
loops.  Fifty-watt  Fairchild  power 
amplifiers  are  used  with  the  sys- 
tem. • 


dififimllniillvx 


CO  Pulsed-Lite  projector,  with 
start-stop  operation  triggered  by 
stop  cues  that  are  retlective  patch- 
es on  the  film. 

Norelco  Pulsed-Lite  lamps  used 
on  the  projectors  permit  great 
flexibility  in  system  design  and  op- 
eration. The  light  sources  are 
water-cooled  short-arc  mercury 
tubes  pulsed  72  times  per  second 
by  a  synchronizing  signal  from  the 
film  advance  mechanism  of  the 
projector. 

The  water-cooled  mercury  tubes 
make  it  unnecessary  to  vent  the 
lamps  to  the  outside.  They  are 
mounted  in  pairs  within  the  lamp- 
house  water  jacket  with  automatic. 

Below:  tlie  Tower  of  Light  show 
combines  film  scenes  (at  right) 
witli  this  aninuitcd  lii:.ht  hidh. 


Al)()\i':  .ioiniii  .\  (1/(7(11  Pnlseil- 
Lite  projector  for  Tower  of  Light 
is  modified  for  ctied,  siart-stop 
operation  of  integrated  .s/ioic. 
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\ii(li(i-.\iiiiii(itriiiiic  doltx  rcprc- 
SI  iiling  26  himlx  sing  and  dance 
along  Pepsi-Cola's  boat  ride. 

Pe|)si-Cola"s 
Small  World" 


i.n 


'T'he  Pti'si-C'oi.A  Hair  Hxliihii 
•*■  transports  the  magic  of  Oiv 
neyland  to  Flushing  Meadow  as  it 
takes  visitors  on  a  water-jet  voy- 
age titled  -It's  a  Small  World.' 
a  Salute  to  UNICEF.  Once  again 
Audio-Animatronie  figures  of  the 
world's  children  sing  and  dance  in 
full-color  fantasy  settings  of  then 
native  countries. 

Canals  wind  through  26  lands, 
past  a  Very  Leaning  Tower  of 
Pisa,  a  confetti-draped  Eiffel 
Tower,  miniature  Swiss  Alps  and 
a  Disneyesque  Taj  Mahal.  Great 
fun  for  the  small  fry  as  the  Irish 
"wee  folk"  sing,  a  Swiss  yodels 
and  Dickens-inspired  Britains 
carol   atop  a  Cockney   moon. 

Within  the  two-acre  Pepsi-Cola 
area,  the  U.  S.  Committee  for 
UNICEF  is  operating  its  own  pa- 
vilion, dramatizing  its  role  in  help- 
ing meet  the  needs  of  children  in 
over  100  developing  countries. 

The  cruise  is  housed  in  a  47.- 
000-toot  air-conditioned  building. 
It  can  handle  some  55,000  pass- 
engers along  its  waterway. 

I  he  pneumatic  and  hydraulic 
tubes  of  these  Audio-Animatronic 
figures  are  activated  by  audible 
and  inaudible  impulses  fed  by  a 
complex  magnetic  tape  system.  A 
setup  like  this  requires  the  services 
of  electronic  experts  for  constant 
maintenance.  It  is  not  calculated 
to  give  the  average  exhibitor  any 
notions  about  the  adoption  of  the 
idea  except  in  static,  long-term 
situations,  also  warranting  the 
considerable  expense  involved  in 
creation   of  the   figures. 

But  this  combination  of  enter- 
tainment and  international  welfare 
is  one  of  the  Fair's  best!  • 
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MAKING  IT  A  WORLD'S  FAIR 

»/!«•   .v»iiii(|.v    (^niuJ   sifihts)  of  the  Einfrald   Isle 
i(-if/iiii   Ireland's    iiio.vf 


Tn  Creaiing  Its  Pavilion,  the 
*  Government  of  Ireland  has  pro- 
vided visitors  with  a  series  of  rich, 
varied  and  pleasing  experiences 
that  communicate  most  elTectivcly 
the  mood  and  feeling  of  the  Em- 
erald Isle. 

.Almost  square  in  plan,  the  two- 
story    Irish    Pavilion    features    a 


altraetlve   pavilion    .   .   . 

To  permit  the  beauty  of  the  nat- 
ural Irish  stone  background  to  be 
seen,  the  map  is  constructed  as 
an  openwork  design  with  alumi- 
num strips  forming  the  outlines 
of  the  continents  and  other  land 
masses. 

Through  the  use  of  four  copper 
symbols  with   baked  enamel   sur- 


Tlicsc  "li'.Uniiig  ;)(i.s/.v"  in  llic  Irish  Pinilhni\  mlifuiiil  forest  offer 
a  speech  program  by  Irish  writers,  spoken  by  that  countn/s  noted 
actors  and  actresses  and  reproduced  on  n  photographic  sound  sijstcm. 


conical  tower  and  a  seven-foot 
wall  composed  of  panels  made  in 
Ireland.  The  panels  consist  of  a 
concrete  core  and  a  facing  of 
large  slabs  of  stone  set  in  a  bold 
pattern. 

Chartered  architects  for  the 
Irish  Pavilion  were  Robinson. 
Keefe  &  Devane  of  Dublin.  George 
Nelson  of  George  Nelson  &  Com- 
pany, New  York,  was  coordinating 
architect.  .Mr.  Nelson  and  Robert 
Fymat  of  the  same  firm  were  ex- 
hibit designers. 

\  isitors  enter  the  Pavilion 
through  a  50x30-foot  open  court 
which  is  partly  shaded  with  a  low 
wood  trellis.  On  the  east  wall,  a 
15x7-foot  world  map  is  displayed. 


faces  in  a  variety  of  colors,  the 
map  indicates  the  extent  of  Ire- 
land's relationship  to  the  rest  of 
the  world  in  terms  of  cultural  in- 
fluence, emigration,  missionary 
achievements  and  military  emigra- 
tion. 

.A  dark-green  plate-glass  wall, 
bordered  with  shrubs  and  flowers 
common  to  the  Irish  countryside, 
separates  the  entrance  court  from 
the  main  exhibit  hall.  Opposite 
this  glass  wall,  a  40-foot  wall  of 
copper-faced  plywood  containing 
four  maps  of  the  four  original 
Irish  provinces  is  displayed.  With- 
in the  outlines  of  the  counties  are 
printed  the  names  of  those  fami- 
lies which  oriainated  in  these  areas. 


e*- 


rlie  liundsonie  Irish  I'ardion  /i«.s 
(/  l)ig  screen  slide  show  and  a 
helicopter  film  trip  to  Ireland. 

Hidden  loudspeakers  give  a  quiet, 
continuous  roll  call,  with  a  variety 
of  Irish  voices  reading  the  names 
of  the  families  which  appear  on 
the  maps. 

The  first  indoor  space  is  the  in- 
troductory area,  a  30x50-foot  air- 
conditioned  room  which  is  used  as 
."  projection  area.  Two  types  of 
presentation  arc  featured  in  this 
space.  One  is  a  kind  of  glass  cap- 
sule through  which  visitors  can 
peer  down  at  an  aerial  film  pro- 
iLCted  on  a  circular  pit  about  six 
Icet  in  diameter.  The  illusion  crea- 
ted is  that  of  a  flight  in  a  ballon 
at  about  1,000  feet  above  ground 
level.  The  flight  is  silent  except  for 


Pull-out  hcarphones  at  listening 
l>osts  for  the  speech  program. 

occasional  local  noises  such  as 
the  sounds  of  birds  in  the  swamp, 
a  bell  in  the  distant  church  steeple, 
the  barking  of  dogs.  etc. 

To  show  the  four-minute  films. 
Reevesound  provided  a  modified 
16mm  Norelco  FP-20B  projector 
and  a   Reevesound-designed   con- 


Scenes  from  Ireland's  wide-screen  slide  show  arc  projected  in  this  stand-up  lliculer  in  the  pavilion.   This 
room    aho    has    a    "well"    projection  'siislcm     uhicli   features  a   fihual  trip  m,/    hrlmul  Ini   h,  lin'iiler. 
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INTERNATIONAL  PAVILIONS: 


(cont'd  from  preceding  page) 
tinuous  1 6mm  film  looping  rack. 
The  fully  automatic,  remote  con- 
trolled system  is  in  continuous 
operation. 

In  a  second  major  presentation 
in  the  introductory  area,  three 
electrically-interlocked  Spindler  & 
Sauppe  slide  projectors  are  used  to 
tell  the  story  of  the  Irish  people 
at  their  daily  tasks,  in  views  of  the 
country's  magnificent  landscapes 
and  seascapes.  During  the  eight- 
minute  show,  some  300  slides  are 
projected  onto  three  screens  that 


utilize  a  space  twenty  feet  wide. 
Folk  music  of  Ireland,  recorded 
in  the  studio  of  Radio  Eireann  in 
Dublin,  accompanies  the  slide  pro- 
jection. 

Linking  the  darkened  introduc- 
tory area  with  the  main  exhibition 
hall  is  a  tower,  a  truncated  cone 
similar  to  the  ancient  watchtowers 
still  to  be  found  at  intervals  on  the 
Irish  coast. 

Main  feature  of  the  3.500 
square  foot  box-like  exhibition 
hall,  and  focal  point  of  the  Pavi- 
lion, is  a  kind  of  ceometric  forest 


bearing  evidence  of  Ireland's  out- 
standing cultural  activities. 

Consisting  of  eight  tree-like 
metallic  structures  which  serve  as 
""listening  posts."  the  forest  is  a 
place  where  visitors  can  listen  to 
the  words  of  the  greatest  Irish 
poets,  novelists,  and  dramatists, 
as  spoken  by  the  finest  voices  in 
the  Irish  theatre. 

Six  seats,  situated  around  each 
post,  permit  forty-eight  people  to 
listen  simultaneously  to  the  record- 
ings through  the  use  of  individual 
""hearphoncs.""  Reevesound's 
unique  multi-channel  photograph- 
ic sound  track  reproducing  system 


Till-  Berlin  Piivilion  iit  Xctc  Yoik  Fair  fciiliircf^  the  .•iplieiieal  Liiojeelioii  .si/a/c;//  deaeiiheil  in  lliis  Fair  report. 

Spherical  View  of  Berlin 

WWT'EST  Berliners  going  about  their  daily  chores  are 
pictured  in  the  cartoon  film  projected  on  a  novel, 
spherical  globe  in  the  City's  Pavilion  at  the  Fair.  Another 
short  film  takes  up  technological  productivity;  maps  with 
special  lighting  effects  portray  the  Berlin  of  the  future.     • 
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Left:  tilis  tiiin.tliti  eiil  xjilierc  eiirnes  a 
eiirtoon  jilni  tihoiit  life  in  West  Berlin. 
It  liii.s  an  approxinuite  four-ft.  dinnicter. 
-\ho\t':  ()!/)■  oien  .sketeli  shows  hoic  im- 
iisies  lire  refleeled  upwards  throuiih  Plex- 
iiilas  tube  from  Soiiim  (Gernidn-iiiade) 
repeater  projector  down  below  floor.  A 
Zeiss  fciis;   45-desree   mirror  are   used. 


provides  the  speech  program  play- 
ed through  the  conical-shaped 
""hearphones." 

Forward  and  reverse  running 
capability  of  the  system,  in  wide 
use  at  both  the  General  Motors 
and  Bell  System  Pavilions,  permit 
one  sound  reproducing  unit  to 
feed  the  program  for  two  ""trees." 

The  metal  tubes  which  form  the 
""tree  trunks"  in  this  artificial  for- 
est extend  upward,  branching  out 
into  hundreds  of  cubes  covered 
with  information  regarding  Ire- 
land's greatest  writers.  Photo- 
graphs, paintings,  engravings, 
manuscrips,  busts,  and  first  edi- 
tions are  displayed  on  the  cubes, 
providing  additional  information 
on  the  great  names  in  Irish  litera- 
ture. 

In  the  main  exhibition  hall  the 
visitor  is  left  free  to  study  and 
enjoy  what  he  chooses  to  concern 
himself  with  and  ignore  what  fails 
to  interest  him.  In  leaving  the 
hall,  he  passes  out  of  the  air-con- 
ditioned space  into  a  quiet  garden 
where  he  can  pause,  sit  at  marble- 
topped  tables  and  sip  Irish  coffee 
while  ""punkahs."  the  slowly-re- 
volving ceiling-mounted  electric 
fans  of  another  era.  whirr  over- 
head. The  anachronistic  devices 
Were  used  to  heighten  the  sense  of 
pre-industrial  tranquility  that  is 
characteristic  of  many  regions  of 
Ireland  today.  Bf 


SPAIN  on  film 


Spain's  Pavieion  has  been 
^  hailed  as  the  most  beautiful  at 
the  Fair  and  the  accolade  is  well- 
deserved  for  it  is  solidly-construct- 
ed, has  charm  and  grace  in  all  its 
aspects  of  design. 

It's  an  expensive  rendezvous, 
too,  with  elegant  and  cosily  restau- 
rants; a  distinguished  exhibition  of 
great  Spanish  art  (Velazquez, 
Goya  and  El  Greco)  has  a  dollar 

paviliou  or  Spain 
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AROLND  THE  WIDE  WORLD 

fSDiAS  Pa\  iLioN  is  one  of  the  most  interesting  at  the  Fair,  reflect- 
ing  the  industrial  and  social  progress  which  this  land  has  made 
since  becoming  an  independent  nation.  Through  dioramas  (see 
below)  and  in  visual  displays  and  recordings,  the  pavilion  shows 
the  diversity  of  its  people  and  the  devclopnienl  of  modern  industrv. 


Iniliu  lives'  (I  inirror-likr  strrcn  In  i)i(\cnl  //ir.sr  dolls,  jading  liilhls 
til  \how  liow  the  peasant  hecontes  tlic  lechiticiait:  the  cilhifie  girl  turns 
into  a  nurse.  It  is  one  of  the  interesting  visual  devices  at  the  Fair. 


3 


.<^ 


Modern  Tiiiuan  ^  Formosa  ,i  has  this  t-cnj  large  rcar-i)rojecli(ni  slide  set- 
up which  takes  Fair  visitors  through  the  changing  patterns  of  this  old 
yet  new  country,  showing  its  people,  industnj  and  good  scenic  views. 


I 


SPAIN    at    tho    Fair: 

admission  fee.  And  there's  flam- 
ciKo  dancing  of  the  purest  ante- 
cedents with  Spanish  music  to  be 
heard  .  .  .  also  at  a  fee. 

Hut.  every  morning  at  10  a.m.. 
Spain's  opulent  4()()-foot  theater 
i>|iens  its  doors  for  continuous. 
!'!■<'  showings  of  documentary 
dims  (see  poster  cut)  which  are 
a  |oy  to  behold.  Projection  is  bv 
vi.indard  35mm  Century  theatei 
.lies  so  the  sights-and-sounds  ol 
the  land  come  through  bright  and 
clean  on  the  screen.  • 

*        *        * 
Foodiolt'K   on   E.xhibits: 
ir  X'ene/uel.i's  pavilion  has  a  con- 
tinuous slide  projection  system 
Two  Selectroslides  with  dual  auto- 
matic dimmers  are  used. 
f;  Those  continuous  slide  project- 
ors of  Jordan    (see   picture)    are 
also  Selectroslides. 
ti   The  .American   Interiors  pavil- 
ion  has   a   United   States   Rubber 
show  which  uses  two  DuKane  \  is- 
ta-Sell    projectors    to   promote    its 
vinyl  carpets  and  Naugahyde. 
ir  Singer  Sewing   Machine   Com- 
pany  is   using   a   Triangle    16mm 
and  two  Selectroslide  projectors. 
ir    Selectroslides    are    also    being 
used  by  the  National  Catholic  Ed- 
ucation .Association   ( Hall  of  Ed- 
ucation )   and  by  Kroehler  Manu- 
facturing   Co.     (American     Inter- 
iors Pavilion ) . 

■w  We'll  supplement  this  report 
during  the  summer.  Such  exhibits 


N.  Y.  WORLD'S  FAIR   REPORT 


The  I  nited  .\ral>  Repid)lic  is  showing  jihns  on  niodern  industrial  de- 
velopment in  Egypt  within  titis  continuous  repeater-projector  at  Fair. 


as  the  Hall  of  Education  were 
just  being  completed  in  late  May; 
other  pavilion-,  were  making  al- 
terations in  their  setups.  The  Fair 


will  also  be  analysed  after  closing 
in  October,  noting  the  equipment 
and  the  programs  which  have 
earned  their  popularity.  • 


Tli<>    liiia;*4>.s    «>!' 
.>Io«lt>rn    Jordan 

Jordan's  Pavilion,  scene  of 
much  controversy  over  a  mural 
on  the  wall  which  calls  attention 
111  the  plight  of  homeless  Palestin- 
i.m  .Arabs  (which  has  aroused  ob- 
jections from  Israeli  groups)  fea- 
tures an  open  hall  downstairs  with 
.1  lunch  counter  and  a  stage  equip- 
ped for  live  or  film  showings  in 
the  center.  There  is  a  seating  ca- 
pacity of  125.  Just  off  the  same 
hall  are  actual  specimens  of  the 
Dead  Sea  Scrolls. 

The  film  being  shown  here  on 
,1  regular  basis  is  I  his  Is  Jordan 
I  produced  by  United  States  Pro- 
ductions 1  showing  many  of  the 
tr.ivel  attractions  of  modern  Jor- 
dan. Equipment  used  is  a  Triangle 
l(imni  continuous  projector. 

Upstairs,  opposite  the  mural, 
are  continuous  slide  projectors, 
operating  with  individual  souHd 
tapes  which  describe  Jordan's  ex- 
panding economy  and  increasing 
number  of  schools,  hospitals, 
roads  and  other  facilities.  • 


Jordan   u.ws  si.\  of  these  round  Ixdls 


containing  continuous  slide  projectors  and  acconipamjing  sound. 


r, 


Mm:^^ 


I  liliiMiiia  I  nl(  Is  Hi  III,  (  .,  Ill  nil  Mfh'i,  I'm  ill,', i  .11,1  ,1  ,il,  I,  /In,  /w- 
articulated  crawler,  capable  uf  siinmiiiutini:,  anij  terrain  obstacle, 
as  it  moves  across  surface  of  the  moon  to  a  communications  post. 


TRAVELERS  HAS  "TRIUMPH  OF  MAN" 

under  a  retl  umbrella,  a  filin  takes  up  searvh  Inr  life 


TJousED  IN  A  DOMED  stone  slruc- 
-■-••  ture  designed  to  resemble  its 
red  umbrella  symbol  of  insuranee 
protection,  the  Travelers  Exhibit 
presents  a  dioramic  portrayal  of 
man's  struggles  and  growth 
through  the  ages. 

Beginning  in  prehistoric  times. 
the  dioramas  trace  human  exist- 
ence through  more  than  two  bil- 
lion years  from  the  dawn  of  man 
to  the  present.  This  story,  "The 
Triumph  of  Man."  culminates  in 
an  unusual  motion  picture  depict- 
ing man"s  current  explorations  in- 


to the  reaches  of  outer  space,  his 
current  searching  for  the  basis  of 
life  itself. 

Produced  by  Robert  P.  Davis  of 
Little  Movies.  Inc..  the  film  is  pro- 
jected by  a  specially  designed 
Reevesound  motion  picture  sys- 
tem. The  picture  images  and  ultra- 
violet stars  are  received  by  a  dark 
blue  screen  wail  and  ceiling  shaped 
lil<e  a  half-sphere. 

Reevesound's  projection  system 
consists  of  a  35mm  Norelco  FP-20 
projector  with  conventional  shut- 
ter, a  2500  watt  Zeiss  Xenosol  11 


Below;  this  sjtccial  Reevesound-enfiineered  jnojection  .system  for  the 
Travelers'  Pavilion  .ihous  motion  inctures  on  a  dark  blue  screen  wall. 

Firsl-surjaic   niiiror.s   iit   lo)'  and  front   of  projector  step   up   /»»/i;f.v. 


THE     GENERAL    MOTORS    RIDE    THROrOFI     FITIRAM.\: 


(CONTINUED       FROM       PAGE       39) 

uses  existing  production  facilities, 
recorders,  printing  machines  and 
conventional  methods  for  making 
release  prints. 

The  16mm  photographic  sound 
print  has  two  pairs  of  tracks,  one 
pair  in  the  right-going  direction, 
and  one  pair  in  the  left-going  di- 
rection. Each  pair  of  tracks  pro- 
vides separate  right-ear  and  left- 
ear  programs,  resulting  in  a  full 
binaural  reproducing  system  free 
from  cross  talk  between  adjacent 
channels.  Forward  and  reverse 
running  capability  of  the  transport 
provides  a  unique  solution  to  the 
long  running  time  requirement. 
Reevesound  malfunction  detectors 


are  placed  in  fixed  locations  along 
the  ride's  route,  while  others  are 
mounted  on  the  ride  itself  to  as- 
sure maximum  reliability. 

Interspersed  among  the  diora- 
mic Futurama  displays  are  a  num- 
ber of  16mm  motion  picture  im- 
ages projected  by  professional 
Norelco  units  supplied  by  Reeve- 
sound. Some  units  are  equipped 
with  integral  dichroic  reflector  in- 
candescent light  sources,  and  oth- 
ers with  Xetron  450  watt  Xenon 
lamps. 

Reevesound's  installation  at  the 
General  Motors  Pavilion  was  done 
in  collaboration  with  the  creative 
and  technical  staffs  of  General 
Motors  Styling.  Bf 


Travelers  Companies'  pavilion  is  lUimIsc  of  .\tlila  the  Utni  is  dc- 
reflecfed  in  Pool  of  Industry  at  picted  in  one  of  the  dioramas 
the  Sew  York  World's  Fair.  of  the  "Triumph  of  Man"  show. 


light  source,  and  a  Reevesound- 
designed  continuous  35mm  film 
looping  rack.  The  Reevesound- 
modified  projector  has  intermit- 
tent start-stop  operation,  triggered 
every  four  minutes  by  a  sensing  de- 
vice signalling  the  conclusion  of 
the  dioramic  display  one  floor  be- 
low. 

Two  first-surface  mirrors,  one 
mounted  at  the  front  of  the  pro- 
jector mechanism  and  another  lo- 
cated overhead,  receive  light  beams 
leaving  the  machine,  redirect  them 
to  the  screen  wall,  thereby  increas- 
ing projector  distance  and  image 
size.  The  system  operates  with  a 
50  watt  Fairchild  power  amplifier. 

Donald  Deskey  and  .'\ssociates 
were  architects  for  the  Travelers 
Pavilion,  which  was  constructed 
by  the  George  .\.  Fuller  Company. 
Designers  were  Lippincott  & 
Margulics.  Q- 


.\t  right:  3.5i)i»i  S'orelco  project- 
or, modified  for  intermittent 
start-stop  operation,  is  being 
used  for  Travelers'  film  show. 
It  has  sensing  device  and  2.500- 
ucitt   Zeiss  Xenon   light   source. 


Extra   Copies 
of   Thi!<   Report 

i<  An  invaluable  guide  to  all 
companies,  trade  groups  and 
other  exhibit  sponsors,  this 
special  World's  Fair  report 
should  be  filed  for  future 
reference  use. 

Extra  copies  are  available 
while  supplies  last  at  only 
$1  each.  Quantity  discount 
of  20%  on  lots  of  10  or 
more.   Reserve  yours  today! 


BUSINESS  SCREEN  MAGAZINE 


CASE  HISTORIES  OF  CURRENT  &  USEFUL  NEW  PICTURES 

You  Can  Help  ^\  in  an  Election 

A  New  Film  I'noiilfr.  a   \  <■r^alil^■  Short   ('inii^r   in   I'raclical 
Politics,  Showing!  "How  the  Opinion  Maker  Mak<•^  Opinions" 


'T'hi:  Ac  rivi;  Citizen,  man  or 
-'-  Woman,  is  not  only  a  voter. 
:  though  our  system  of  democratic 
Government  would  be  far  more 
effective  if  every  eligible  person 
did  just  that.  To  survive  against 
dcmagoguery  and  to  put  the  pro- 
fessional politicans  on  their  met- 
tle, citizen  action  must  go  beyond 
pasxive  participation.  In  short,  in- 
fluence in  politics  belongs  to  those 
who  exercise  it  and  who  make 
their  opinions  known. 

More  than  a  year  ago.  the 
\nierican  Medical  Political  Ac- 
iiiin  Committee  (AMPAC)  began 
III  Impress  that  fact  upon  the  doc- 
tors of  the  nation.  The  Commit- 
tee's ""educational  program  in 
depth"  was  reported  in  these 
pages.  It  included  effective  films, 
something  borrowed  and  most  of 
11  new.  hard-hitting  and  now  wide- 
ly-shown at  countless  hundreds  of 
meetings  of  professional  men  who 
have  found  themselves  better 
"schooled"  in  the  practical  arts  of 
political  action. 

\(>«  Beinii  Shown  ;it  Sfininars 

A  current  followup  motion  pic- 
ture is  now  being  used  in  seminar 
sessions  of  these  Healing  .Arts 
groups.  It  is  virtually  a  complete 
learn-by-example.  short-course  in 
How  the  Opinion  Maker  Makes 
Opinions  and  that  is  its  very  ap- 
propriate title.  31  minutes,  in  EK 
color,  with  sync  dialogue  plus  nar- 
ration. Opinion  Maker  was  filmed 
by  the  company  which  created  the 
earlier  AMPAC  ""package.'"  Par- 
thenon Pictures  of  Hollywood. 

The  previewer"s  first  thought 
and  lasting  impression  is  the  verv- 
alilily  and  wiile  application  of  this 
picture's  message.  Dr.  George 
Gordon,  its  principal  player  and 
the  man  who  learns  how  opinions 
are  really  made,  might  well  be 
Sam  Jones,  banker,  or  Dick  Smith, 
tool  maker.  The  20  contacts  made 
on  a  typical  day  illustrate  actual, 
applicable  techniques  of  opinion- 
making. 

Film  Can  Ser\  c  Either  Party 

Whatever  your  party  affiliation, 
there  is  no  political  bias  in  the  pic- 
ture. Although  the  influencer  in 
the  film  is  a  doctor,  the  instruc- 
tion applies  to  all  men  (and  wo- 
men) in  potential  leadership  posi- 
tions. 

The  first  third  of  the  film  is 
"broad-scope.""     highlighting     the 


qualities  which  mark  the  potential 
Opinion-Maker  —  showing  him 
how  to  work  up  his  dKlllled  ""opin- 
ion statement."  Then  the  body  of 
the  film  demonstrates,  in  a  suc- 
cession of  everyday  incidents,  how 
the  Opinion-Maker  can  steer  cas- 
ual contacts  into  opportunities  to 


HobtTt  Carson  is  the  luirnitor  of 
this  useful  "short  course"  with 
techniques  for  political  action. 

express  his  beliefs  and  to  make  his 
recommendations. 

It  won't  work  with  a  good  many 
people,  no  matter  how  ""influen- 
tial" they  consider  themselves. 
But  when  the  rii>ht  ideas  gel  lo  the 
rii^ht  people,  the  American  politi- 
cal system  wins  powerful  allies,  in 
whose  hands  may  rest  the  destin> 
of  a  free  society.  ONE  vote  swung 
many  an  election  this  past  year. 
One  more  convert  to  political  ac- 
tion can  be  made  every  time  this 
picture  hits  the  screen. 

The  Qualities  for  Iiifloence 

When  Dr.  Gordon  believes  that 
the  things  he  believes  in  are  threat- 
ened, what  can  he  do  about  it'.'  He 
has  some  unique  and  useful  qual- 
ities: (  1  )  he  is  above  average  in 
intelligence  and  education;  (2) 
many  people  less  fortunately  en- 
dowed look  up  to  him:  (3)  when 
he  states  an  opinion,  these  people 
are  apt  to  listen  with  attention  and 
respect. 

The  film  follows  him  through  a 
typical  working  day.  showing  how 
he  can  express  those  opinions 
within  the  framework  of  his  nor- 
mal, daily  routine.  The  postman,  a 
hospital  receptionist,  a  young 
trainee,  a  head  nurse,  a  patient  .  .  . 
an  absentee  voter  who  has  forgot- 
ten to  get  a  ballot  .  .  .  are  all  con- 
tacted. .An  elderly  banker  he  meets 
at  the  country  club  is   reminded 


George  Gordon  spends  his  evenings  ringing  neighborhood  doorbells,  pass- 
ing   out    tin-    candidate's    literature    before    he    realizes    it's    not    his    dish. 


that,  while  no  candidate  reaches 
their  ideal  of  perfection,  staying 
away  from  the  polls  is  a  vote  for 
the  opposition. 

The    "pay-off"  on  all  this  is  in 
the  headlines.  Important  elections 
were  decided  on  single  votes  —  on 
less  than  one  vote  per  precinct. 
Focus  .\tteiition  on  the  Ideas 

Parthenon  skillfully  employs  its 
""ambient  limbo"  technique  within 
many  scenes,  allowing  the  audi- 
ence to  concentrate  on  ""thought  " 
via  impressionistic  backgrounds. 
Hospital  scenes  were  lensed  at 
Memorial  Hospital  in  Long  Beach. 
a  pictorially  beautiful  setting.  Use 
of  modern  recordina  and  liahtinc 


equipment  implemented  produc- 
tion without  interruption  of  hos- 
pital routine. 

Opinion  Maker  was  written  by 
Parthenon's  Cap  Palmer;  directed 
by  Don  Livingston  (on  stage)  and 
D.ivid  Bowen  (on  location).  Glen 
Holse  was  art  director  and  Ron 
Hagerthy  the  associate  producer. 
Actor  Don  Haggerty  effectively 
played  the  role  of  Dr.  Gordon. 
Qualified  organizations  and 
companies  may  purchase  prints 
of  this  widely-applicable  film  for 
their  own  intra-organization  use 
at  $2.^0  per  print.  Write  Parthe- 
non at  2625  Temple  Street  in 
Hollywood  for  preview   details,  r^- 


HOW    (ii'iMoNs    \i ^^    hi     shaiu-d   ihkim;    \    ni'icM     \\(irkin(i    day 


Dr.  Gordon  suggests  that  a  local  Ihe  doctor's  brief  words  on  behalf 
hu.sincssnuni  help  get  his  associates  of  his  candidate  facorahhj  impress 
registered  and  voting.  the  land  nur.te. 


On  Ills  lirsl  riioriiiii'.;  us  an  opinion  'fliis  patient,  happy  tcith  his  dis- 
uiaker.  Gordon  tells  the  postman  abilitij  benefits,  is  a  "Siimer,"  sure 
about  his  candidate.  to  cote  for  the  other  side. 
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New  Designs  for  Better  Learning 

A  Coast-to-Coast  Look  at  America's  New  Schools  Helps  to 
Give  Coiiimunilv  Leaders  Useful  Guidance  lor  Their  Plans 


'T'he  Enmronment  in  which 
-■•  teaching  talvcs  place  greatly 
influences  the  form  and  content 
of  instruction.  To  pursue  that 
theory,  the  Ford  Foundation  en- 
dowed the  Educational  Facilitie> 
Laboratories,  now^  engaged  in  re- 
search, experimentation  and  ex- 
change of  knowledge  in  the  de- 
sign and  construction  of  .Ameri- 
can schools. 

To  help  make  communities 
aware  of  the  scope  and  variety  of 
possibilities  in  schoolhouse  plan- 
ning, the  EEL  has  sponsored  a 
new  27-minute  color  film.  To 
Build  a  Schoolhouse.  Produced  by 
Pelican  Motion  Pictures.  New 
York,  the  new  picture  is  a  virtual 
storehouse  of  new  ideas  in  school 
design,  lensed  on  location  from 
Massachusetts  to  California,  from 
Chicago  to  Texas. 

Principles  Shown  in  Graphics 

Designed  by  Pelican's  Ted  Low- 
ry,   it  includes  graphic  sequences 


which  illustrate  the  principles  on 
which  these  innovations  are  based. 
The  film  studies  the  ""basic  box" 
design  of  the  classroom,  a  ""stand- 
ard"" of  years  past.  The  validity 
of  the  box  is  now  being  question- 
ed as  student  population  rapidly 
increases,  the  teacher  shortage 
continues  and  a  broad  new  range 
of  activities  and  ideas  enjoin  this 
era  of  technological  change. 

The  search  is  underway  to  make 
space  more  fluid,  to  be  compatible 
with  today's  fluid,  ever-changing 
times. 

One  new  approach  to  teaching 
with  considerable  influence  on 
school  design  is  team-teaching.  ,\\. 
Wayland.  Mass.  the  film  examines 
the  application  of  this  method  and 
the  schoolhouse  designed  to  pro- 
vide areas  for  large  group  instruc- 
t  i  o  n  .  conventional  classrooms, 
seminar  rooms  for  more  intensive 
study. 

Operable    partitions    are    being 


used  in  other  schools  as  their  ap- 
proach to  flexible  space.  Schools 
in  Covina,  Calif.,  Chicago  and 
Boulder  City.  Nevada  are  found 
to  have  salved  their  problems 
through  the  use  of  various  types 
of  walls.  A  loft-plan  at  Hillsdale 
High,  in  San  Mateo.  Calif.,  en- 
ables walls  to  be  built  with  a  min- 
imum  of  effort   and  expense. 

Show  ""Clustering"  of  Space 

Pelican  film  crews  also  visited 
modern  schools  which  have  ""clus- 
tered" their  space  —  by  grade, 
by  subject,  and  by  ability.  They 
filmed  the  reinforced  concrete 
shell  which  spans  large  areas  at 
Texas  A  &  M;  a  geodesic  dome 
in  Bethesda.  Md..  and  a  form  of 


modular  construction  —  the  non- 
rigid  structure  made  of  vinyl-coat- 
ed nylon  which  serves  as  the  gym 
at  the  Fornian  School  in  Litch- 
field. Conn. 

New  shapes  are  being  inspired 
by  new  things  happening  inside 
the  nation's  schools.  Use  of  clos- 
ed-circuit television;  mechanical 
teaching  aids  for  language  classes 
and  modern  equipment  for  sci- 
ence labs  all  need  space  designed 
for  their  use. 

SIO  Billions  for  Next  Decade 

In  the  next  10  years,  it  is  es- 
timated that  the  U.  S.  will  spend 
40  billion  dollars  to  build  and 
equip  schools.  EFL  has  sponsored 
this  useful  film  to  help  commun- 
ities involved  to  plan  the  school- 
house  which  will  best  satisfy  their 
needs  and  enable  them  to  educate 
according  to  the  demands  now  be- 
ing made  of  pupils  and  teachers 
in  a  growing,  changing  world. 

To  Build  a  Schoolhouse  is  be- 
ing made  available  on  free  loan 
to  school  administrators,  boards  of 
education,  architects  and  for  ed- 
ucational television  showings 
through  the  regional  libraries  of 
Association  Films.  Inc.  y* 


Above:  one  of  todutj's  ncic  schooh  merges  the  world  outside  the  classroom      •■Vbove:    this  flexible  classroom    design    utilizes   new   tools  for   learning   in 
with  llu   h(dl\  inside.  Below:  language  lab  slwtcs  u  nru   uni/  <)/  using  space.       its  arraiihienu  nl.  Below  :  a  planetarium  room  broadens  horizons  for  science. 
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1."'ivE  Famed  Film  Makers  look 
part  in  a  special  prcscnlation 
arranged  by  the  Eastman  Kiidak 
Company  on  behalf  of  more  than 
2,()()()  audio-visual  educators  at- 
lendina;  the  recent  national  con- 
\ention  of  the  Department  of  Au- 
dio-Visual Instruction  of  the  Na- 
t  i  o  n  a  I  Education  Association, 
meeting  in  Rochester,  New  York. 

The  program,  "Frames  of 
Mind"  was  presented  at  the  Ko- 
dak Park  Theater  on  Thursday 
evening,  April  23.  Showing  sam- 
ples of  their  work  and  discussing 
creativity  in  film  making  were 
five  world-renowned  film  and  tel- 
evision personalities. 

Host  oil  Bell  "Science  Series" 

Dr.  Frank  A.  Baxter,  moderator 
of  the  program,  came  from  the 
I'niversity  of  Southern  California. 
Host  of  the  Bell  System's  widely- 
acclaimed  Science  Seriex,  he  is  the 
winner  of  seven  "Emmy"  awards 
^;nd  is  currently  engaged  in  the 
production  of  50  film  programs 
to  commemorate  the  4()()th  anni- 
versary of  Shakespeare's  birth. 

Irwin  A.  Moon,  director  of  the 
Moody  Institute  of  Science,  de- 
scribed his  unique  approach  to 
films  uniting  the  fields  of  science 
,ind  religion.  Noted  for  his  tech- 
nical inventiveness.  Moon  is  the 
producer  of  City  of  Bees,  winner 
of  seven  recent  film  festival 
awards.  His  films  are  currently  on 
exhibition  in  the  "Sermons  from 
Science"  pavilion  at  the  New 
^  iirk  World's  Fair. 

.Master  of  Aerial  Photograph) 

Daniel  W.  Jones,  head  of  re- 
search for  NBC's  Project  20  was 
another  panelist.  His  credits  in- 
clude such  programs  as  Victory  cil 
Sea.  Meet  Mr.  Lincoln,  Mark 
Twain's  America,  and  other  out- 
standing documentary  shows. 

Jacques  Letellier,  president  of 
Filmeurop.  came  from  France  to 
take  part  in  the  Kodak  presenta- 
tion. He  has  been  widely  acclaim- 
ed for  his  work  on  behalf  of 
NATO  and  is  a  master  of  aerial 
photography. 

Final  member  of  the  panel  was 
Saul  Bass,  creator  of  film  titles, 
artist  and  industrial  designer.  He 
discussed  individuality  in  film 
making  and  samples  of  his  recent 
work,  including  sequences  from 
The  Searchini;  Eye.  major  film 
feature  at  the  Kodak  World's  Fair 
Pavilion,  were  shown. 

Produced  by  Kodaks  E.  B.  Hall 
E.  B.  Hall,  manager  of  Kodak's 
informational  films  division,  was 
the  co-ordinator  and  host  of  the 
evening  program.  He  described 
"Frames  of  .Mind"  as  "a  produc- 


Aii(/»-iic-f   ()/    idiicaltir.s   ci.\srinltlc\   far    "Tiume^   i)j    Mind"   piiMululioH    m    iiUra-inodi  rn   tiuulci    at    Ktnliik    Vciik. 

Kodak  PrcstMiLs  "Frames  of  Mind" 

Mriiilii't>  of  DcpiirtiiKiil  III    \ii<liii-\  l>iKil  Iiistniotioii  >\  itness 
a  Mniioralile  PresciilatUiii  of  Crealivily  in  Film   Prodiielioii 


tion  designed  to  emphasize  the 
motion  picture's  role  in  our  cul- 
ture, and  hence  in  education." 

The  program  enabled  a  very 
large  audience  of  audio-visual  ed- 
ucators to  sample  films  that  en- 
tertain, films  that  inspire,  and 
films  that  instruct  in  subtle,  im- 
aginative, and  highly  effective 
ways. 

Dr.  Baxter,  commenting  on  the 
values  of  audio-visual  techniques 
in  education,  seemed  to  sum  up 
the  overall  value  of  this  program's 
contribution  when  he  said, 
"Thousands  of  Informative  Films " 

"There  is  no  necessity  to  re- 
mind this  group,  of  all  people, 
that  there  are  in  the  files  thous- 
ands of  informative  motion  pic- 
ture films  and  recorded  tapes,  the 
very  listing  of  which  fills  catalogs. 
now  available  to  the  nation's  teach- 
ers. They  cover  biological  and 
physical  science,  history,  sociol- 
ogy, geography,  literature  and  the 
fine  arts. 

"There  is  no  school  district  so 
poor,  so  remote  that  today  it  can- 
not have  Nobel  prize  winners  on 
its  staff.  No  college  so  poor  that 
through  the  miracle  of  film  it 
cannot  include  Pablo  Casals  and 
Edmund  Teller  not  to  mention 
Leonard  Bernstein,  Dr.  John  Ba.\- 
ter  and  Mortimer  Adler  .  .  .  hun- 

Faiitcd   film   makers  discuss  creativity 

r»/    MiHidii    Iitstitiitr    tif    Scictitr:    dcsiil 


dreds  of  eminent  people  on  its 
faculty.  With  these  aids,  facts  are 
gi\en   dimension,   phenomena   can 


Dr.  Baxter  ,  hdc'.  Iti  cniiurd)  pic- 
tured witli  cinciiuilufiraphcr  Jacques 
Letellier    and    producer    Saul    Bu.s.s. 

be  seen  in  molion,  abstracts 
emerge  from  concrete  evidence. 

".  .  .  this  suggests  the  power  of 
audio-visuals  to  foster  identifica- 
tion; the  power  in  the  ability  of 
the  film,  the  tape,  the  picture,  to 
reach  into  the  hearts  and  minds 
of  people  through  the  eyes  and 
ears  as  a  direct  sensory  experience. 
Jiiining  the  Pageant  of  Histcry 
"Watching  the  ancient  films 
made  of  the  funerals  of  Queen 
Victoria  or  Edward  Vll,  or  of 
Theodore  Roosevelt,  eloquently 
orating  from  the  porch  at  Saga- 
more   Hill    or    workinc    a    steam 


Dr.  Mfiuk'l  Sliirman,  i>rcsident- 
elect  (,/  Deparluunt  of  Atid'o- 
Vi.mal    lustruct'on    of   the    .V£.A. 

shovel  in  the  Culebra  Cut  ...  or 
the  gray  tide  of  faceless  German 
soldiers  with  heavy  boots  as  they 
poured  into  the  Belgium  of  1914 
or  watching  the  serried  rows  of 
he)oked  cross  banners  and  those 
terrible  drums,  beating  the  cad- 
ence which  led  to  Nurembe  g. 
Watching  these  any  man,  woman, 
boy  or  girl  becomes  part  of  the 
pageant  of  history  in  a  new  way. 
In  50  vears  our  descendents  will 
see  this  — "" 

He  concluded  with  the  showin: 
of  a  newsreel  sequence  of  Mrs. 
Kennedy  approaching  the  late 
President  Kennedy's  casket  as  It 
rested  in  state  in  the  Capitol  Ro- 
tunda. 13- 
*      *      * 

Editor's  Note:  the  full  commen- 
tary of  this  historic  program  should 
be  available  from  Kodak  in  book- 
let form  at  a  later  date. 


(/  to  r);   Daniel  W.  ]ones.  SBC:  Jaeiiues  Letellier.  of  France;  Irwin  Moon. 
Ill  (    .Sdii/    Buss,    mid   prouiani's   pioduccr.    E.    B.    Hall   <if    Eastman    Kodak. 


NUMBER  3  •  VOLUME  25  ■  1964 


V^ 


The  research  scientist  and  the  pwdiiction  man   uithiii  tlu    mill  an    n  hum 
whose  joint  efforts  must  be  closelij  cooidinalcil  to  iidiievi    new   methods. 

The  *  Search"  for  Better  Steels 

\\  ilhin   the  Silenee  of   the   Researeh  Laboratory,  Today's 
Si-ienlists    Strive    for   the    Better   Products    of   Tomorrow 

Celdom  Have  the  Moods  as  petitive  struggle,  of  worldwide 
well  as  the  goals  involved  in  proportions  in  the  steel  industry, 
modern  industrial  research  been  as  the  Research  Center  at  Youngs- 
well  presented  in  a  single  motion  town  takes  on  vital  importance, 
picture  as  they  are  in  a  new  20-  Improvements  in  steelmaking  pro- 
minute  color  film  recently  com-  cesses  are  a  constant  goal  within 
pleted  for  the  Youngstown  Sheet  &  this  and  other  companies  for 
Tube  Company  by  Cinecraft  Con-  better,  more  reliable  and  less 
tinental  Productions.  Its  title  is  all-  costly  products.  The  research 
embracing:  Seareh.  scientist  has  a  critical  role  in  all 
Mindful   of  the   intensive  com-  this.  And  his  work  must  be  closely 

The  soft  "leliir"  of  rompiil,  is   (\   the  onhi  break  in   tin    silene,    of  the   lab. 


co-ordinated  with  the  basic  re- 
quirements of  the  mill. 

Secireh  makes  vividly  clear  the 
four  most  important  elements 
which  a  scientist  must  have  to 
create:  an  inquiring  mind,  keen 
eyes,  calm  hands  and  silence  in 
which  to  work.  There  is  marked 
contrast  between  the  sounds  typi- 
cal of  the  steel  mill  and  the  silence 
of  the  research  laboratory. 

Demonstrations  in  Seareh  lay 
the  groundwork  of  applications  of 
steel  in  everyday  life.  But  the 
serious  business  of  the  picture  be- 
gins in  a  research  conference.  The 
raw  materials  must  be  examined 
lo  make  the  first,  right  step  toward 
improvement  of  a  process. 

A  notable  example  is  Youngs- 
town's  thin  tin  line.  Failure  after 
failure  must  be  endured  before 
hard  work  pays  off  in  a  successful 
run.  Then  the  scientist  can  relax 
in  well-earned  freedom  until  .  .  . 

The  next  morning  brings  a  new 
problem:  pipe  production  and 
storage.  The  camera  takes  the 
viewer  out  along  a  pipe  production 
line  and  back  again  to  the  silence 
of  the  laboratory,  where  research- 


Direetor  Julias  Poloesny  (center) 

crs  begin  their  work  on  new  as- 
signments. 

Ifs  hard  work  in  the  lab.  Suc- 
cess brings  satisfaction;  the  re- 
wards go  beyond  the  mill,  into  the 
field  and  bring  a  thousandfold  new- 
applications  within  industry,  homes 
...  a  myriad  of  today's  markets 
for  steel.  But  one  thing  is  made 
certain  to  viewers  of  Search  —  re- 
search never  ends.  The  research 
men  at  Youngstown.  or  wherever 
I  hey  labor,  will  always  work  very 
hard  to  achieve  better  steel  and 
better  living. 

Written  with  consumate  skill  by 
I  rank  Seidel.  the  beautifuUy-lensed 
scenes  were  photographed  by 
Harry  Horrocks  on  S.'imm  East- 
man Color  Negative.  The  talented 
Julius  Potocsny  directed  Search, 
\\ith  the  music  of  Zoltan  Rozsnyai 
whose  score  is  never  obtrusive, 
often  enriching  to  the  mood.       Q- 


Guide  to  Ski  Safety 

.4n  .\etna   Film   Shows   How  to 
.4yoid     Injury     on     the     Slopes 

Sponsor:    Aetna    Life    Affiliated 

Companies. 
Title:  Ski  Sense.  27  min.,  color, 
produced  by  the  Aetna  Photo- 
graphic Bureau. 

■  Skiing,  already  the  nation's 
biggest  outdoor  winter  sport,  con- 
tinues to  grow  at  schuss  speed.  Of 
the  five  million  persons  who  will 
ski  next  winter,  thousands  will  be 
first-timers  and  the  majority  of  all 
skiers  w-ill  be  occasional  week-end 
participants  with  varying  degrees 
of  experience  and  skill. 

The  accelerating  growih  of  the 
sport  has  led  to  increasing  con- 
cern about  ski  accidents  and  in- 
juries; what  causes  them  and  how 
they  can  be  prevented.  U.S.  Public 
Health  surveys  show  that  six  out 
of  every  thousand  persons  skiing 
on  a  given  day  will  be  injured, 
and  that  60  per  cent  of  those  hurt 
will  not  know  what  caused  their 
accidents. 

Medical   and   safety   authorities 
}   say  that  most  of  these  "cause  un- 
known"   accidents    happen    when 
skiers  whose  physical  condition  is 
not  up  to  the  rigors  of  the  sport 
overestimate   their  ability  or  lose 
I  control    because    of   fatigue.   This 
,   combination     far     outranks     any 
I   other   factor  as   an   injury  cause. 
Moguls,  sitzmarks.  and  other  ob- 
structions,   for    example,    are    as- 
signed only   1  1   per  cent  of  the  in- 
juries. 

To  bring  this  information  to 
large  numbers  of  skiers  and  poten- 
tial skiers,  and  show  what  they 
can  do  to  avoid  injury  to  them- 
selves are  the  primary  objectives 
of  Ski  Sense. 

Made  in  cooperation  with  the 
U.  S.  Department  of  Health.  Edu- 
cation and  Welfare,  and  the  Na- 
tional Ski  Patrol  System,  the  film 
covers  virtually  all  phases  of  the 
subject.  Beginning  with  a  discus- 
sion of  injury  causes  and  pre- 
ventive measures  by  Dr.  Arthur 
E.  Ellison,  ski  injury  consultant 
to  the  Public  Health  Service.  Ski 
Sense  covers  ten  specific  "musts" 
for  ski  safety.  Interspersed  are 
many  dramatic  scenes  and  spectac- 
ular .scenery  shots  that  make  the 
movie  interesting  to  skier  and  non- 
skier  alike. 

Ski  Sense  will  be  distributed 
nationally  for  television  public 
service  programming  and  for  free- 
loan  showings  by  community  or- 
ganizations through  the  Informa- 
tion and  Education  Department  at 
the  companies'  home  office  in 
Hartford,  Conn.  & 
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BUSINESS  SCREEN  MAGAZINE 


this  may  be  the  first 

movie  projector  sound  system 

you  never  need  to  fix 

I 


Its  sound  system  can  be  trusted. 

It  has  no  electronic  tubes  to 
burn  out;  transistors  replace  the 
old  tubes. 

It  has  no  photocell  to  go  hay- 
wire; a  space-age  solar  cell  takes 
the  place  of  the  old  photocell.  Its 
exciter  lamp  is  rated  to  last  the 
life  of  the  machine.  You'll  never 
have  to  carry  spares. 

This  projector  won't  embarrass 
you  or  harass  you. 

It  even  takes  good  care  of  your 
film. 

Kodak  equips  all  Pageant  Pro- 
jectors with  a  spring-loaded  film 
sprocket.  These  are  like  shock  ab- 
sorbers, so  when  you  start  the  pro- 
jector the  film  isn't  jerked.  Sprock- 
et holes  and  film  itself  stay  new 
longer  that  way. 

These  are  the  only  projectors 
with  a  reverse  powered  sound 
drum.  This  means  the  lilm  rolls 
with  the  sound  drum  when  "re- 
versed." instead  of  being  dragged 
over  it.  hazarding  scratches. 

Another  thing  you  can  safely  do 
with  this  projector  is  reverse  it 
from  full  speed  forward  to  full 
speed  the  other  way.  in  one  whack! 


Kids  can't  hurt  it  either,  but  a 
child  can  set  it  up  and  operate  it. 

Anyone  who  can  follow  a  red 
line  can  thread  film  into  it. 

Move  one  lever  forward.  Push 
one  button.  And  you  have  a  sound 
movie.  Brilliant  picture.  Beauti- 
ful, clear,  noise-free  sound. 

Incidentally,  this  sound  is  in- 
stant sound.  That  means  it  comes 
with  no  warm-up.  No  empty  si- 
lence. No  awkward  waiting.  And 


the  speaker  doesn't  hiss,  or  crackle. 
or  pop.  either. 

This  projector  doesn't  do  any- 
thing to  distract  an  audience. 

Its  machinery  consists  of  so  few 


moving  parts  that  it  never  speaks 
above  a  whisper  while  the  show 
is  on. 

And  the  show  always  goes  on. 

You're  not  left  suddenly  in  a  fix. 

With  this  projector,  there's  so 
little  that  could  possibly  ever  need 
fixing. 

Its  name  is  the  Kodak  PAGEiANT 
16mm  Sound  Projector,  Model 
AV-I26-TR. 

If  you'd  like  to  see  and  hear  one 
work,  or  read  illustrated  literature 
about  it,  write  your  name  and  ad- 
dress here: 


Then  send  it  hack  to  us  at  the 
address  below. 

Check  this  box  Q  and  we'll 
have  a  Kodak  dealer  call  you  to 
arrange  for  a  convenient  demon- 
stration. No  obligation,  of  course. 

5-4; 

Kodak  Pageant  Projector 
EASTMAN  KODAK  COMPANY 
Dept.  8-V,  Rochester,  N.  Y.  \A6?>0 
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Imaginative  set  design  /)(/  tloaard  Barker  fur  the  Hcntnj  {.'.(ntdnian  Mqiunrr 
in  luif  Silmcr-sponnorrd  color  picture.  "Adventures  in  Sharps  and  Flats." 

Sclmer  Film  Tunes  Up  for  Sales 

Elkhart  Instrument  Maker's  Color  Picture  \\  arnily  Keeeived 
Ijy  School  Hand  People:  Dealer  Package  Rings  the  Register 


Sponsor:  H.  &  A.  Sclmer.  Inc. 

Title:  Adventures  in  Shaip.s  and 
Flats,  23   min.  color,  produced 
by  Rcid  H.   Ray  Film   Industries. 
Inc. 

i~  The  sponsors  of  this  color  film, 
aimed  at  getting  youngsters  (and 
their  parents!  interested  in  school 
band  activities,  knew  they  had  an 
artistic  success  when  the  first  work- 
print  hit  the  screen  earlier  this  year. 
.A  fine  "combo"  of  great  names  in 
music,  imaginative  and  colorful 
set  design,  an  original  music  score 
by  a  prize-winning  composer  and 
an  intriguing  story  line  brought  H. 
&  A.  Selrner.  Inc.,  leading  makers 
of  instruments,  a  truly  "different" 
and  intriguing  film. 

But  even  before  the  official  an- 


nouncement of  its  release,  Advoi- 
liires  in  Sharps  and  Flats  brought 
the  company  over  a  1.000  requests 
for  showings.  350  prints,  put  into 
general  distribution  via  Sterling 
Movies  U.  S.  A.  are  currently 
booked  to  capacity.  And  this  grati- 
fying commercial  response  is  only 
part  of  the  film's  success  story. 
Prints  .\re  Sales  Incentives 

At  the  recent  annual  sales  meet- 
ing. Selnier  allocated  prints  of  the 
film  as  merchandising  incentives, 
offering  a  print  for  regional  use  to 
any  dealer  who  placed  a  sizable 
order  within  a  two-month  period. 
They  have  now  awarded  \50  prints 
to  musical  instrument  dealers 
throughout  the  country. 

The  Adventures  promotional 
program  was  also  conceived  as  a 


Below:  famed  elarineti.vt  Coodinan  p(  if  onus  for  hif,  ijotitifi  admirers  in  scene 
from  "Adventures";  also  features  Itand   nia.stir  Richard  Franko   Goldnum. 


complete  merchandising  package. 

The  film  is  made  available 
through  local  dealers  to  the  band 
director.  It  is  then  scheduled  for 
showings  to  assembly  groups  of 
-ah.  5th  and  6th  grade  students. 
Showings  are  followed  up  with 
printed  handouts,  including  a  pa- 
per record  of  selected  music  from 
the  picture. 

Both  dealers  and  the  sponsors 
know  that  this  material  goes  into 
student  homes,  that  the  film  is  dis- 
cussed with  parents. 

A  second  program  is  arranged 
tor  parent-child  showings  of  the 
film  and  discussion  with  the  band 
director.  The  values  of  beginning 
the  child's  training  in  music  is  a 
paramount  objective. 

The  quality  and  interest  of  the 


Jnyce  kenn>  and  Sam  McMahon  are 
the  talented  young  platjcrs  tcith 
featured   roles   in    the   Sclmer  film. 

picture  itself  are  a  vital  ingredient 
to  the  success  of  this  program.  Stan 
Sobel's  original  script  for  .Adven- 
tures takes  a  young  boy  and  girl 
into  a  magical  land  of  music.  They 
meet,  as  musical  guides.  Benny 
Goodman,  the  famed  clarinetist, 
and  Richard  Franko  Goldman, 
noted  band  master,  who  helps 
them  "explore"  music  on  the  con- 
cert stage,  the  stage  bandstand  and 
on  the  athletic  field.  They  also  dis- 
cover the  disciplines  needed  to  per- 
form good  music. 

.\id  to  School  Band  Director 

"Adventures  is  not  a  typical 
commercial  film,  with  factory 
scenes  and  product  plugs  (there 
isn't  an  obvious  moment  of  that 
kind  on  the  screen),  but  rather  a 
contribution  from  Selmer  to  school 
band  directors."  says  advertising 
manager  Harry  Randall. 

"The  film  shows  the  fun  (and 
work )  of  music  to  youngsters  and 
the  values  of  band  participation  to 
their  parents. 

"We  spent  many  months  plan- 
ning the  direction  of  the  picture 
and  analysing  its  purposes.  We 
wanted  to  make  it  fascinating  to 
children,  yet  entertaining  to  adults 
and  most  of  all.  we  wanted  to  cet 


across  the  message  that  music  en- 
riches the  lives  of  all  young  people. 
We  think  Adventures  accomplish- 
es all  this  and  will  be  a  great  stim- 
ulus to  band  enrollment  wherever 
it  is  used.  " 

Producer  Teams  Up  Top  Talent 

Having  decided  to  produce  a 
film  both  meaningful  and  a  last- 
ing aid  to  the  school  band  move- 
ment. Selmer  turned  to  Reid  H. 
Ray  Film  Industries.  St.  Paul  pro- 
ducer, who  brought  together  a 
combination  of  really  creative  tal- 
ent to  turn  out  this  fascinating 
color  fantasy. 

Robert  Ward,  composer  of  the 
original  score,  is  the  '62  winner  of 
both  the  Pulitzer  Prize  and  the  New 
York  Music  Critics'  Circle  Citation 
for  his  opera.  "The  Crucible." 

Stanford  Sobel,  who  wrote  the 
script,  has  won  more  than  40  film 
awards,  two  "Oscar"  nominations 
and  the  "Best  Film"  award  at  the 
Seattle  World's  Fair.  He  was  free 
to  concentrate  on  a  story  without 
commercial  considerations. 

Joe  Sperry.  who  directed  the 
picture,  is  a  veteran  of  network 
television  production  as  well  as  a 
performing  musician  (Chicago  and 
Boston  Symphonies):  the  film's 
music  was  directed  ( an  ensemble 
of    27    top    musicians)    by    Jack 


Producer  Reid  Ray  (at  right)  s-ti- 
/H'n/.vc.v   a   sectw   for  "Adventures." 

Shaindlin.  conductor  of  many  suc- 
cessful film  scores. 

Finally,  the  film's  very  imagina- 
tive sets,  ranging  from  a  fantasy 
background  used  in  the  Goodman 
sequence  to  the  traditional  gazebo 
for  a  concert  band  performance  in 
a  park,  were  the  creative  work  of 
Howard  Barker,  set  designer  for 
more  than  400  television  shows. 

It  seems  fitting  to  note  that  the 
"harmonious"  blending  of  all  these 
elements:  good  advance  planning, 
topflight  talent  and  production  as 
well  as  a  comprehensive  promo- 
tional program  have  brought  H.  & 
A.  Selmer.  Inc.  the  kind  of  results 
which  the  proper  ingredients  alone 
can  offer  to  any  tilm  sponsor. 

While  the  film  can  be  measured 
in  terms  of  direct  instrument  sales 
results,  they  also  have  the  gratify- 
ing satisfaction  of  turning  thous- 
ands of  youngsters  toward  music. 
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Do  you  have  a  sponsored  film 


thiat  ties  in  >vitl:i  tlxe 


«? 


]Ne>v  YorlL  World's  Fair  • 


Read  how  United  World  Films,  through  its  unique  resources,  can 
provide  a  distribution  program  custom  keyed  to  your  specific 
objectives  — at  a  lower  per-booking  cost! 


THE  New  York  World's  Fair  is  generating  an  over- 
whelming demand  for  sponsored  films  relating 
to  the  Fair.  And.  for  at  least  the  next  two  years, 
these  films  will  continue  to  be  of  special  interest 
10  television  stations,  motion  picture  theaters  and 
16mm  audiences  across  the  nation. 

This  situation  obviously  presents  special  prob- 
lems and  special  opportunities  — particularly  in  the 
distribution  of  sponsored  films  with  such  a  timely 
and  specialized  interest. 

As  a  result,  distribution  req'iirements  for  such 
films  vary  according  to  each  sponsor's  specific  ob- 
jectives: ( 1 )  mass  circulation  on  a  saturation  basis. 
(2)  selective  exposure  at  certain  economic  levels  or 
in  pre-defined  geographic  areas.  (3)  distribution 
limited  to  prescribed  professional,  religious,  educa- 
tional or  age  groups. 

Whatever  approach  your  public  relations  or  mar- 
keting objectives  require,  you  will  find  United's 
ciiiloni  distribution  service  uniquely  qualified  to 
help  you  heighten  the  efl'ectiveness  of  your  World's 
Fair  film  program. 

As  a  United  client,  you  will  have  at  your  com- 
mand the  widest  distribution  facilities  in  the  indus- 
try ...the  most  advanced  film-care  laboratories... the 
most  knowledgeable  staff... the  most  careful  plan- 
ning and  research. . .the  closest, most  informatise  liai- 
son with  the  people  you  entrust  with  your  message. 

Above  all.  our  organization  is  such  that  your 
films  are  assured  thoughtful,  hulivUliialized  atten- 
tion with  greater  print  turnover  and  a  lower  per- 
booking  cost  than  that  of  distributors  not  offering 
custom  services. 

How  do  we  do  it? 

United  is  a  subsidiary  of  Universal  Pictures,  the 
only  major  Hollywood  film  company  in  the  spon- 


sored film  distribution  field.  Also  associated  with 
United  is  Castle  Films,  official  licensee  for  16mm 
and  8mm  home  movies  of  the  New  York  World's 
Fair. 

Through  its  unparalleled  corporate  resources. 
United  Films  offers  to  a  limited  number  of  select 
and  distinguished  clients  these  exclusive  benefits: 

1 }  Greater  access  to  prime  16mnt  audiences 
United  is  the  only  company  in  the  sponsored  film 
field  that  covers  every  phase  of  16mm  distribution. 
Its  Educational,  Religious  and  Entertainment  divi- 
sions constantly  generate  fresh  audiences.  These  are 
automatically  contacted  for  sponsored  film  show- 
ings affording  clients  a  bonus  circulation  not  other- 
wise obtainable. 

2)  More  extensive  television  coverage 

United  has  delivered  up  to  40%  more  telecasts  than 
any  other  film  distributor  — ol  a  net  savings  in  unit 
costs.  Recenth',  United  established  a  News  Parade 
service  providing  all  the  essential  services  needed  to 
interpret  your  public  relations  story  for  news  use 
and  obtain  its  release  on  regular  television  news 
programs, 

3)  More  extensive  35inni  theatrical  coverage 
United  is  uniquely  equipped  to  supply  greater  expo- 
sure in  35mm  theater.  Clients  benefit  from  over  a 
half-century  of  cinema  "know  how"  and  close  per- 
sonal ties  with  motion  picture  theater  operators, 

4)  More  efficient  handling  and  service  for  United 
and  "sponsor-generated"  bookings 

With  a  nation-wide  network  of  43  distribution  librar- 
ies—more than  its  closest  competitor— United  assures 
clients  the  fastest  movement  of  prints  to  audiences. 
In  fact,  current  studies  reveal  that  our  service  has 


UNITED  \NORLD  FILMS,  INC. 


been  able  to  deliver  25%  more  bookings  for  the 
same  distribution  dollar.  United's  quality  control 
system  includes  electronic  inspection  of  prints  and 
their  cleaning  and  care  before  shipment. 

A  look  at  the  record  will  demonstrate  how,  in 
case  after  case,  United's  custom  distribution  has 
more  than  fulfilled  the  requirements  of  film  spon- 
sors...  (/e//ier;>j^'  more  bookings  at  costs  substan- 
tially lower  than  the  industry  average. 

It  takes  only  a  few  minutes  to  find  out  what 
United  can  do  for  you.  A  phone  call,  or  the  coupon 
below,  brings  a  detailed,  illustrated  report  on  United 
custom  distribution.  It's  yours  for  the  asking. 


WRITE  TODAY 

for  this  detailed  report: 
How  United's  Custom  Film 
Distribution  Can  Improve  Your 
Public  Relations  Program 


A  Subsidiary  of  Universal  Pictures  Company,  Inc. 
MAIN  OFFICE:  221  PARK  AVENUE  SOUTH  •  NEW  YORK.  N.  Y.  10003 


(212)  SPring  7-6600 


UNITED  WORLD  FILMS.  INC.. 
Dept.  102 

221  Park  Avenue  South 
New  York,  N.Y.  10003 

n  Please  send  me,  without  obligation,  your  recent 
report  entitled.  How  Vnifed's  Custom  Film  Dis- 
irihution  Can  Improve  Your  Public  Relations 
Program. 

n  We  have  a  sponsored  film  thai  lies  in  with  the 
World's  Fair.  Let  me  know  how  your  service  can 
help  in  its  distribution. 


Name. 


Title. 


Organization. 

Address 

City 


State. 


Zip 
_Code_ 
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Here's  emnplete  kit  i>f  turuoicT  chart,  seminar  ^iiutc  and  reference  booklets 
used  {with  Fairchihl  Sntni  projector,  loiccr  left)  for  the  Repnhlic  program. 

Packaged  Program  Helps  Sell  "Clean"  Steel 


Salesmen   and  (luslonier-. 

of  \aeiuiin  Degassinjj  Throiij: 

TN  Steel,  performance  value  is 
in  direct  ratio  to  cleanliness  — 
when  dirt  in  the  metal  is  held 
down,  performance  under  stress 
goes  up.  The  Republic  Steel  Cor- 
poration has  a  new  raw  product 
which  has  this  greater  property  of 
strength,  developed  through  its 
Ladle  Vacuum  Degassing  process, 
a  method  of  cleaning  steel  which 
has  proven  one  of  the  industry's 
most  reliable  for  steels  being  used 
in  critical  applications. 

To  bring  this  story  of  de-gassed 
steels  and  the  company's  particu- 
lar method  of  degassing  to  its  own 
sales  force  and.  in  turn,  to  their 
customers.  Republic  is  using  a 
packaged  communications  program 
(developed  by  Wilding.  Inc.)  for 
presentation  to  both  of  these  im- 
portant groups. 

Metallurgist  Conducts  Seminar 

The  sales  force  orientation  pro- 
gram was  set  up  as  a  seminar  con- 
ducted by  an  Alloy  Division  metal- 
lurgist. Tools  employed  include  a 
turn-over  chart,  a  meeting  guide, 
take  home  piece  for  the  salesman 
and  a  16mm  motion  picture.  The 
pros  and  cons  of  degassing  meth- 
ods were  presented  in  these  sem- 
inars. The  film  was  used  to  drive 
home  the  advantages  of  the  Repub- 
lic operation  to  the  salesmen. 

Armed  with  these  facts-in-depth 
and  thoroughly  familiar  with  the 
technical  details  of  the  process, 
RepubUc  salesmen  have  been  set- 
ting up  all  types  and  sizes  of  cus- 
tomer setninars.  The  program  is. 
in  fact,  complete  enough  for  the 


of  Republie    Steel    Learn    Henefil'^ 
ou^h  Integration  of  Film  &  Print 

customer  to  conduct  his  own  meet- 
ing if  necessary. 

Film  Previews  for  Management 

To  help  salesmen  to  set  up  these 
meetings,  an  8mm  sound  film 
(shown  on  Fairchild  repeater-type 
projectors)  is  available  for  man- 
agement showings.  Larger  meet- 
ings are  conducted  by  representa- 
tives of  Republic's  Alloy  Division, 
using  the  same  materials  from  the 
sales  force  orientation  program, 
slightly  revised  for  customer  pres- 
entation. All  of  these  tools  were 
also  made  available  to  customers 
when  circumstances  indicate  put- 
ting on  their  own  seminars  for 
technical  people. 

The  llVi-minute  color  film  in 
this  packaged  program.  Ladle  Vac- 
uum Degassing,  is  a  straightfor- 
ward technical  film  report  show- 
ing the  actual  process  at  work  in 
the  steel  mill  —  from  the  melting 
furnace  to  the  new  induction-stir- 
red vacuum  degassing  units.  The 
exposition  of  these  facts  and  the 
commentary  are  sufficiently  non- 
technical to  be  understood  by  men 
who  have  steel-related  interests 
but  who  may  not  be  technically- 
ariented.  Produced  in  16mm  Koda- 
chrome.  prints  have  been  reduced 
to  8mm  sound  for  field  shows. 

But  it  is  not  the  film  alone 
which  does  the  job  in  the  field.  It 
is.  rather,  the  complete  package 
of  integrated  materials  which  com- 
bine to  give  the  men  of  Republic 
Steel  a  truly  effective  program  for 
the  introduction  of  a  quality- 
oriented  steel-making  process.     ^' 


Featured  in  cast  o/  "Si>nti'tlun>^  for  Mrs.  C.ihhs"  arc 
talented   jilaijers:    Riidy   Vallee   and   Kaij   Campbell. 

Facts  on  PPG  Glass  Yarns  for  the  Retailer 

Pittsburgh  Film  Inlroiliiees  "'.Mrs.  Gihbs*"  to  Store  .\iifliences 


Sponsor:    Pittsburgh    Plate   Glass 

Company. 
Title:  Something  for  Mrs.  Cibbs. 

20  min.  color,  produced  by  Van 

Praag  Productions.  Inc. 
*        *        * 

*  Fiberglass  for  curtains  and 
drapery  fabrics  has  often  been  as- 
sociated in  the  public  mind  with 
just  one  manufacturer,  or  usually 
with  none  at  all.  Yet.  several  fiber 
glass  yarn  suppliers  are  active  in 
the  field.  More  and  more  they  are 
urging  retailers  and  consumers  to 
consider  brand  names  in  their  pur- 
chases. 

One  of  the  larger  manufactur- 
ers, Pittsburgh  Plate  Glass  Com- 
pany, is  now  mounting  an  exten- 
sive campaign  to  establish  its  own 
brand  name  as  a  major  force  in 
the  market.  One  important  part  of 
its  activities  to  this  end  is  a  new- 
film  now  playing  country-wide  in 
retail  stores  to  put  a  real  con- 
sciousness of  the  PPG  name  across 
to  sales  people. 

Something  for  Mr.  Gibbs.  a  20- 
minute  photoplay  designed  with 
an  especial  appeal  for  saleswomen, 
gets  across  helpful  hints  on  how 
to  sell  fiber  glass  draperies,  with  a 
strong  but  palatable  emphasis  on 
the  PPG  name.  To  make  it  partic- 
ularly attractive.  Van  Praag  Pro- 
ductions. Inc..  which  produced  the 
film,  has  cast  it  with  a  dozen  or  so 
familiar  faces  that  store  people  can 
easily  identify  with. 


Rudy  Vallee.  John  Carradine, 
Margaret  Hamilton.  Maurice  Gos- 
man  (  D  o  b  e  r  m  a  n  ) .  AI  Lewis. 
Charlotte  Rae.  Mickey  Freeman, 
Adam  Kennedy,  Barbara  Lord  and 
Monica  Lewis  are  some  of  these 
actors.  They  play  the  story  for 
laughs  all  the  way  through  —  with 
enough  verbal  and  sight  gags  to  be 
sure  to  keep  the  people  awake  and 
happy  during  showings  on  com- 
pany time. 

William  Van  Praag.  who  pro- 
duced and  directed  the  film,  ex- 
plains that  an  extensive  cast  of 
well-known  actors  such  as  this  can 
be  obtained  for  a  reasonable  out- 
lay if  careful  plans  are  made. 

By  keeping  their  on-set  time  at 
a  minimum,  good  actors  can  do  a 
part  in  as  little  as  half  a  day,  and 
also  suffer  from  no  public  "over- 
exposure" in  an  in-store  film. 
Their  presence  helps  a  lot  in  what 
has  to  be  a  hard-sell  situation. 
Also  important  in  providing  a 
handsome  mounting  for  this  film 
is  an  original  score  composed  and 
conducted  by  Richard  Maltby. 

So  m  e  I  h  i  n  g  for  Mrs.  Gibbs 
shows  how  the  addition  of  drap- 
eries to  a  room  can  make  all  the 
difference  in  the  world  to  its  ap- 
pearance. It  also  describes  the  par- 
ticular good  characteristics  of  fiber 
glass  draperies  —  easy  to  wash, 
won't  shrink,  don't  need  ironing, 
long  lasting,  flameproof,  sunproof 
and  easy  to  sew.  g= 


Vallee  in  another  scene  from  Van  Pragg  production. 
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FIRST  from  F&B/CECO 


The  first  new  product, 
and  it's  a  beauty! 


Designed  for  maximum  smoothness  in  accommodating  these  cameras  (up  to  30  lbs.  weight): 

CINEVOICE  ■  CINEVOICE  400  FT.  CONVERSION  ■  ARRIFLEX  16mm  &  35mm  ■  AURICON  GOO  &  1200 
MAURER  ■  ECLAIR  ■  KODAK  REFLEX  ■  EYEMO  &  FILMO  WITH  MOTORS  ■  CINE  SPECIAL  ■  BOLEX 


Just  as  the  original  ProJr.  Friction 
Head  was  a  world  leader  in  reliability, 
this  will  create  a  new  standard  for  fluid 
heads  in  the  motion  picture  industry. 


$ 


Fluid  Head 

Price 

350 


Unconditional 
Factory  Guarantee 

Pro  Jr.  Tripod  Legs 


Weight;  7  lbs. 

Dimensions:  S'/s"  High 
X  71/2"  Wide 

Tilt:  50"  degrees  both 
directions 


$85.00 


World's  Most  Complete  Line  of  Motion  Picture 
Equipment  —  New  and  Used.  Are  You  On  Our 
Mailing    List' 


F&B/CECO 


N 
C. 


ofi'urtJMXjiie 


T 


jfuteStHL  Moto 


315  West  43rd  Street,  New  York,  N.  Y.  10036 

(212)  JU  6-1420 
Branch:  51  East  10th  Avenue,  Hialeah,  Florida 
Cable  Address:  CINEQUIP      Telex:  01-25497 
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Sixcial  ttptical  e/«.vv  ports  uric   inshiJIcil  in   DC   S   la   filiii   solm    ,i/i/>s. 

Focus  on  Science  Wins  Honors  for  Douglas 

"Edipse  of  the  Quiet   Sun"  and   "Priceless   Laboratory"    Cited    lor    (Golden    Katies 


'T'WO  CURRENT  DOUGLAS  AIRCRAFT   COMPANY 

-*■  color  motion  pictures  cover  widely-diver- 
gent fields  of  intense  scientific  interest  but  they 
have  one  thing  in  coninion:  both  films  were 
recently  cited  for  "Golden  Eagle"  awards  by 
the  Council  on  International  Nontheatrical 
Events  and  prints  are  destined  to  represent 
the  United  States  at  various  overseas  film 
festivals  later  in  the  year. 

The  first  of  this  unique  pair:  The  Eclipse 
of  the  Quiet  Sun  is  a  27-niinute  detailed  photo- 
graphic record  of  the  events  which  took  place 


on  July  20.  1963.  when  a  Douglas-National 
Geographic  sponsored  scientific  expedition 
documented  the  total  eclipse  of  the  sun  from 
a  specially-equipped  DC-8  aircraft  which  fol- 
lowed the  path  of  the  eclipse  over  Canada.  The 
flight  extended  the  path  of  totality  from  100 
seconds  to  144  seconds, 

"Operation  Deep  Freeze"  in  .Antarctica 
The  second  and  most  recent  of  the  Douglas 
films.  The  Priceless  Laboratory,   (25  minutes, 
color)  records  the  activity  of  men  and  equip- 
ment dispatched  to  Antarctica  where  the  coni- 


Kicliaid   RtttlMpli,    (Irjl),   Clmiu   Bdl    Comltany   rngiurrr,   and  Bob   Luce.    Pilfil    Produclims 

oliitn    Itirtute   director,   check   gear   demortsliatiot: 


odel   pri 


studio  photography. 


MOVIE  SAVES  TIME  OF  ENGINEERS 


Chain  Belt  Compan>-  u.ses  a  28-niinute  mo- 
tion picture  to  show  design  engineers  what 
happens  as  certain  design  characteristics 
are  \aried  in  a  sprocket.  The  motion  picture 
replaces  a  200-pound  demonstration  as- 
senibK  that  had  to  be  shipped  from  location 
to  location,  then  set  up.  OnK  specialK- 
qualified  Chain  Belt  engineers  could  explain 
the    demonstration.    The    overall    procedure 


w'as  expensive  and  slow.  The  movie  allows 
more  design  engineers  to  see  the  demon- 
stration, and  the  coat  of  reaching  each 
design  engineer  is  much  less.  The  film  was 
produced  by  Pilot  Productions,  Inc..  1819 
Ridge  .Ave.,  Evanston,  111.  Perhaps  a  demon- 
stration movie  can  help  \ou  sell.  Let's  talk 
about  it.  Phone:   D.Avis  S-.3T00. 


pany  participated  in  vital  scientific  phases  of 
"Operation  Deep  Freeze"  in  cooperation  with 
the  United  States  Navy.  Douglas  set  up  a  rio- 
meter  station  to  record  the  bombardment  of 
the  earth  by  tiny  particles  of  cosmic  radiation 
emanating  from  outer  space. 

Douglas  cameramen  lensed  findings  which 
are  vital  to  planning  of  man's  future  as  a  space 
traveler,  photographing  the  scientific  aspects 
of  the  riomcter  study  as  well  as  other  research 
tasks  and  experiments  in  temperatures  which, 
at  times,  reached  60  degrees  below  zero. 
Twelve  of  the  nations  participating  in  the  Inter- 
national Geophysical  Year  sent  scientists  to 
the  Antarctic  at  this  time. 

Examines  Two  X^'orlds;  Nature's  and  Mans 

In  a  totally  engrossing  motion  picture,  en- 
hanced by  Ben  Marble  and  Bill  Gibson's  pho- 
tography and  documentation,  two  worlds — 
Nature's  and  Man's — are  meticulously  ex- 
amined. This  gigantic  undertaking  created 
totally  new  concepts  in  logistics  and  construc- 
tion in  a  hostile  environment. 

Both  films  were  produced  under  the  direc- 
tion of  O.  B.  Marble,  director  of  marketing- 
communications.  Douglas  Aircraft  Company 
and  W.  J.  Gibson,  assistant  director  of  market- 
ing communications-photography.  LuVerne 
Barry,  administrator  of  the  company's  film 
production  department,  was  the  producer  of 
record  for  the  films. 

J.  R.  Gabrielson  is  Manager  of  Film  Produc- 
tion in  Marketing  Communications  at  Douglas. 

Documenting  the  Total  Eclipse  of  the  Sun 
The  Eclipse  of  the  Quiet  Sun,  also  honored 
with  a  Blue  Ribbon  award  at  the  American 
Film  Festival,  shows  the  impressive  roster  of 
world-renowned  scientists  who  boarded  the 
DC-8  with  their  complicated  recording  instru- 
ments to  make  this  fast-flying  solar  observatory 
a  success.  Intensive  pre-planning  by  Film  Pro- 
duction department  people  was  essential:  five 
cameras  were  utilized  for  coverage  of  the 
umbra,  the  sun  in  total  eclipse,  as  well  as  the 
activity  inside  the  converted  Delta  Air  Lines 
aircraft  before  and  during  the  fleeting  seconds 
of  totality. 

Two  16nim  Arriflex  cameras  were  dual- 
mounted  amidship  to  photograph  the  sun:  one 
16mm  Cinerama  camera  was  attached  to  the 
exterior  of  the  aircraft  (forward  of  the  nose 
gear),  facing  aft  to  photograph  the  umbra  as 
it  enveloped  the  terrain  below.  One  hand-held 
1 6mm  Bell  &  Howell  was  used  in  the  cabin 
for  the  same  purpose  and  one  16mm  Auricon 
was  installed  in  the  rear  of  the  cabin,  facing 
forward  to  record  the  various  experiments 
being  performed  during  totality. 

Commercial  Ektachrome  was  used  in  all 
cameras  at  an  operating  speed  of  24  fps.  The 
two  Arri  cameras  shooting  the  sun  used  N.  D. 
filters  with  a  factor  of  approximately  10.000. 
The  Cinerama  camera  mounted  outside  the 
aircraft  was  previously  tested  in  a  cold  cham- 
ber at  minus  70-degrees  Fahrenheit  to  assure 
satisfactory  operation  in  the  extreme  cold  en- 
countered in  the  stratosphere  where  the  climax 
of  the  Might  would  take  it.  It  performed 
perfectly. 

Windows  of  the  DC-8  which  were  used  for 
the  purpose  of  observing  and  gaining   instru- 
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mentation  photography  of  the 
eclipse  had  to  bo  constructed 
of  specially-ground  optically 
llat  glass  at  a  cost  of  approxi- 
mately $8,000  per  window. 

Eclipse  of  the  Quid  Sun 
will  be  no  stranger  abroad. 
The  film  has  already  been 
seen  in  such  far-flung  places 
as  Karachi,  Lahore  and  Cairo. 
'  where  prints  were  sent  under 
the  auspices  of  the  American 
Science  Film  Association  on 
behalf  of  the  United  States 
Information  Agency. 

llnw  to  Obtain  tlie  Kilms 
Audiences  in  the  V.  S.  are 
seeing  the   two  films  through 
-  Sterling  Movies  U.  S.  A.,  their 
■  national  distributor.  They  may 
I  also  be  obtained  via  the  Doug- 
'  las   Aircraft    Company.    Mar- 
keting    Communications-Film 
Production.  3000  Ocean  Park 
Blvd..     Santa     Monica.    Cali- 
fornia 90406.  ^ 
*        *        * 

I   "BifSgesI    Woriil    on    Karlh" 
I  Pictures  Fair's  InislilK-re 

ir  Ihe  theme  symbol  of  the 
New  York  Worlds  Fair,  the 
Unisphere,  is  the  subject  of  a 
new  16mm  Technicolor  film 
produced  by  MPO  for  the 
United  States  Steel  Corp. 
The     14V2-niinute    film    is 

\  available  on  free  loan  from 
Association  Films  for  all  types 
of  group  showings. 

Viiixphere.  Big\;esl  World 
on  Eiinh.  portrays  the  real-life 
drama  of  engineers  and  de- 
signers as  they  worked  on  this 
largest  representation  ot  the 
globe  ever  attempted.  They 
ni  e  t  fantastic  mathematical 
challenges  as  well  as  a  race 
against  time  to  complete  this 
940.000  pound  structure  by 
the  Fair's  opening  day.  It  is  13 
stories  high. 

Within  the  film's  scenes, 
this  marvel  takes  shape  from 
drawing  board  to  final  installa- 
tion. In  crisp  documentary 
style,  the  film  also  shows  how 
the  three  orbital  rings  were 
raised,  all  in  one  piece,  to 
magically  encircle  the  main 
structure. 

Like  the  famed  Eiffel  Tow- 
er which  dominated  the  Paris 
Exposition  of  1899.  the  Uni- 
sphere was  built  to  remain  as  a 
permanent  feature  of  Flushing 
Meadows  Park  after  the  close 

)     of  the  World's  Fair. 

There's  a  fine  picture  of  the 
Unisphere  (by  our  own  Bob 
Seymour)  on  this  month's 
cover  and  it's  been  featured  in 
millions  of  pieces  of  literature. 


This  slide  presentation  speaks  for  Itself. 


Different  films  for  line  and  continuous  tone  are  available.  Polaroid  Corp.,  Cambridge  39,  Mass. 
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EASIER,  MORE 

EFFECTIVE  WAY 

TO  SHOW  SLIDES 


FOR  SALES  AND 
POINT-OF-PURCHASE 


FOR  TRAINING  IN  INDUSTRY 
AND  GOVERNMENT 


FOR  EXHIBITS  AND  DISPLAYS 

The  BUSCH  CINE  SLIDE  is  a  completely  SELF 
CONTAIMED  Portable  and  versatile  Slide  Projector 
.  .  .  With  built  in  Daylight  Screen,  Continuous  80- 
slide  dependable  use  Easy  Push-button  automatic 
or  manual  operation  Write  for  details  why  BUSCH 
CINE-SLIDE  is  the  most  Versatile,  Dependable  and 
Easiest-to-Use  slide  projector 


BUSCH  FILM  &  EQUIPMENT  CO. 
214  S.  Hamilton    •    Saginaw,  IVIichigan 
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Above:  backgrounded  hy  vista  of  the 
Bay.  a  cable  car  climbs  fuiniliar  hill 
and    (right)    vieic   of  the  Coil   Tower. 

The  Best  of  San  Francisco 

Visitors    Bureau    Film    Brings    Viewers 
Deli^hlt'iil    Tour    o(    (ioldeu    Gale    (^ity 


/^AMERAS  TAKE  IN  a  multitude  of  scenic  at- 
^-^  tractions,  ranging  from  the  Reciwood  for- 
ests to  the  rocky  headlands  of  Carmel.  and  ski 
slopes  of  the  Sierra  before  they  close  up  on  the 
city  itself  within  the  28  colorful  minutes  which 
bring  viewers  to  Tlie  Wonder  Jul  World  oj  Sail 
Francisco.  Host  for  this  many-faceted  visit  to 
the  city  by  the  Golden  Gate  is  the  town's  own 
Convention  and  N'isitors  Bureau. 

Premiered  to  a  happy  throng  of  natives  last 
January,  the  film  has  just  been  awarded  a 
"Golden  Eagle"  by  the  Council  on  Interna- 
tional Nontheatrical  Events  (CINE)  and  prints 
will  represent  the  U.  S.  at  various  overseas 
film  festivals  this  year.  It  is  already  serving 
the  U.  S.  Travel  Service  as  part  of  the  program 
to  attract  foreign  visitors  to  these  shores. 

"The  Queen  of  the  West"  is  a  glamorous 
siren  and  an  exciting  assignment  for  the  film 
producer  at  any  time.  Florence  and  Dick 
Fowler  of  Vista  Productions  got  this  enviable 
assignment  and  their  only  fault  is  an  over- 
abundance of  material  .  .  .  the  film  covers  a 
little  (('('  niiicli  ground.    But  the  photography  is 


\'ieic  of  {loiinfouii   hn\iin 


superb  and  there  .ire  memorable  sequences. 

Though  the  "star"  is  the  town  itself:  the 
hills,  bridges,  parks,  cable  cars,  shops,  build- 
ings. Mower  stands.  Chinatown.  Candlestick 
Park  and  the  haunting  fog.  there's  a  great 
ending. 

Tony  Bennett  sings  "I  Left  My  He.irt  in  San 
Francisco"  in  the  finale  as  a  cable  car  chugs 
up  Powell  Street  and  the  fog  "sensuously  wends 
its  way  through  Golden  Gate  Bridge."  The 
music   was   incorporated   in   the   sound   track 
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LANCE  STUDIOS 

thanks  the 

1964  American  Film  Festival 

for  the  BLUE  RIBBON  AWARD 

•^^        for 

L.    J 
151  W.  46  ST.  -  NEW  YORK  36  -  JU.  6-4233 
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through  the  courtesy  of  Ben- 
jnett,  Columbia  Records,  the 
.composers  and  the  American 
Federation  of  Musicians. 

The  film  was  long-wanted 
.IS  a  necessary  part  of  our 
, visitor  promotion  program," 
says  Thor  M.  Smith,  executive 
vice-president  and  general 
manager  of  the  Convention 
'  and  Visitors  Bureau.  "We 
plan  to  use  it  in  a  variety  of 
ways  and  virtually  all  over  the 
clobe.  It  will  be  available  to 
I  ravel  agencies,  tour  opera- 
tors and  all  carriers.  We'll  use 
it  for  convention  solicitation 
and  public  television." 

,'J7fi  Shots  in  Picture 

The  color  picture  was  made 
possible  through  a  special  ap- 
propriation by  the  city  and 
county  of  San  Francisco. 
Within  its  28  minutes,  edited 
down  from  six  hours  of  lilm, 
there  are  376  dilVercnt  shots. 
Narration  is  by  Marvin  Miller, 
chosen  during  a  blind  audition 
of  ten  voices.  He  is  the  star  of 
the  "Millionaire"  television 
show. 

One  first-nighter  at  the  San 
Francisco  premiere  was  a  lo- 
cal businesswuman  who  ad- 
mitted to  having  wept  with 
pride.  She  advocated  citywide 
showings  of  the  lilm  because 
"it  will  make  San  Franciscans 
realize  how  fortunate  they  are 
to  live  here.  ' 

Distributed  by  Modern 

The  city  fathers  will  be  even 
happier  if  the  him  attains  its 
prime  objective  of  luring  the 
less  fortunate  outside  the  city 
to  its  gates.  And  advance 
bookings,  solid  throui:h  the 
months  ahead  at  offices  of 
the  distributor.  Modern  Talk- 
ing Picture  Service,  Inc.  indi- 
cate that  it  will  bring  worship- 
ful thousands  to  share  the 
wonders  of  San  Francisco.  H' 

Scrciii  nireclor-.  Int'l  C.inUl 
Elec-ls  I  rliiich  a^  Prcsidi-iil 

i-r  Leslie  Urbach,  staff  direc- 
tor at  VPl  Productions.  New 
York  City,  has  been  elected 
president  of  the  Screen  Direc- 
tors International  Guild,  bal- 
loting in  Manhattan  on  May 
28th. 

Other  officers  elected  to  fill 
one-year  terms  were:  Marc  S. 
A  s  c  h  ,  first  vice-president; 
James  M.  Rose,  second  vice- 
president;  Ira  Marvin,  secre- 
tary; and  David  1.  Kelmenson, 
treasurer.  It  continues  to  seek 
mercer  of  the  two  Guilds.     S' 


SPECIALISTS 

AT  YOUR  SERVICE  ! 


SEE 

THE 

DIFFERENCE 

when 

16mm  color 

specialists 

process 

prints 


Use  only  Specialists  to  make  Color  Prints! 

Any  way  you  look  at  it,  "second  best"  prints  are  a 
poor  investment.   Your  Production  merits  TOP  QUALITY 
COLOR  PRINTS.   Specialists  know  what  QUALITY  is  and 
hey  take  extra  pains  to  produce  finest  quality. 

Color  Reproduction  Company's  Color  Specialists  have 
specialized  exclusively  in  16mm  Color  Prints 
for  over  25  years.  That's  why  Color  Reproduction 
Company's  work  has  long  been  the  Standard  of  the 
16mm  Motion  Picture  Industry.   Send  your  work 
to  Color  Reproduction  Company! 


WRITE  FOR  LATEST  16mm  Color  Print  PRICES. 


r 


7936  Santa  Monica  Blvd.,  Hollywood  46,  California 

Telephone:  OLd field  4-80 JO 
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Hope  for  Cancer  \  ictims  Is 
Theme  of  "The  Million  Cliih" 

w  More  than  one  million  Ameri- 
cans afflicted  with  cancer  are  now 
alive.  But  there  could  be  tno  mil- 
lion still  living  //  their  cancers  had 
been  detected  and  treated  in  time. 
This  is  the  message  of  The  Mil- 
lion Club,  a  new  color  film  now 
available  on  free  loan  from  local 
Division  or  Unit  offices  of  its 
sponsor,  the  American  Cancer  So- 
ciety. Inc. 

The  film  has  been  released  in 
two  Technicolor  print  versions. 
The  "club"  version,  running  28' 2 
minutes,  is  available  in  16mni 
sound;  a  shorter  (10  minutes) 
subject  is  available  in  35mm  for 
theatrical  release.  Roland  Reed 
produced  the  picture  in  associa- 
tion with  Film  Counselors,  Inc. 

The  film  was  made  possible  by 
a  grant  from  Elmer  Holmes  Bobst 
of  the  Warner  Lambert  Pharma- 
ceutical Company  to  the  public 
education  program  of  the  ACS. 

Within  the  film,  seven  strangers 
are  invited  to  a  mystery  dinner 
party  at  a  swank  hotel.  As  they 
dine,  they  compare  notes.  Their 
invitations  mention  "your  activities 
over  the  past  five  years."  They 
recall,  in  a  series  of  flashbacks, 
that  all  seven  had  been  success- 
fully treated  for  cancer  in  that 
period. 

Their  host,  the  mysterious  Mr. 
X  (played  by  Ralph  Edwards). 
makes  his  appearance  after  the 
dinner.  He  e.xplains  that  each 
guest  represented  a  different  type 
of  cancer  that  has  been  cured. 
As  a  volunteer  of  the  American 
Cancer  Society  he  has  filmed  their 
dinner  and  discussion  and  asks 
their  permission  to  use  what  has 
been  said  to  help  fight  cancer. 
They  are  members  of  "The  Mil- 
lion Club"  who  have  been  cured. 
But  there  are  thousands  of  people 
who  weren't  so  fortunate,  who 
waited  too  long.  y- 


Problems  of  Sehool  Dropouts 
Shown  in  "I  IVever  Vt  ent  Baek" 

^  The  problem  of  the  schexil  drop- 
out who  terminates  his  formal  ed- 
ucation for  one  reason  or  another 
is  a  matter  of  national  concern. 
But  it  also  brings  the  dropout  a 
new  set  of  problems:  economic, 
emotional  and  social. 

These  are  highlighted  in  a  new 
16mm  b&w  film  produced  for  out- 
right purchase  by  Charles  Cahill 
&  Associates.  /  Never  Went  Buck 
approaches  these  problems  in  a 
constructive  and  informative  treat- 
ment which  shows  that  education 
need  not  stop  if  the  individual  is 


wtiat's  new  in  pictures 


persuaded  to  retain  his  desire  to 
improve  himself. 

The  film's  inspirational  back- 
ground will  not  only  benefit  the 
young  dropout  but  offers  useful 
guidance  to  adults  who  lack  for- 
mal education  or  who  need  to 
counsel  those  facing  this  problem. 
Preview  copies  are  available  from 
the  producer  at  5746  Sunset 
Boulevard.  Hollywood  28,  Calif. 
*        *        * 

(m>o(I  (^rooniin^  ('ouneil  Film 
Bi<ls  Teen-.Afjers  to  Dress  L  p 

->  Encouraging  teen-agers  to  an 
awareness  of  being  well-groomed, 
a  20-niinute  color  film  titled 
Dressing    L'p    is    being    nationally 


distributed  by  United  World  Films, 
Inc.  to  high  school  audience 
groups. 

Sponsored  by  the  Good  Groom- 
ing Council  of  America,  the  film 
tells  the  story  of  one  adamant 
parent's  far-reaching  influence  on 
an  entire  high  school.  He  insists 
that  his  daughter's  school  dance 
date  must  "dress  up"  or  she  stays 
home. 

Luckily,  her  girl  friends  join 
the  "crusade"  for  better  dress  and 
the  struggle  ends  in  "ties  and  jack- 
ets" for  the  boys.  Free  loan  book- 
ings are  being  made  through  Unit- 
ed World  Films  ( Free  Film 
Dept. ),  221  Park  Avenue  South, 
New  York,  N.  Y.  10003.  i' 


If  you  do,  you  are  gambling 
on  quality.  Why  not  cut  down 
the  odds  by  choosing  the 
Geo.  W.  Colburn  Laboratory. 
With  our  white  glove  treatment 
you'll  be  a  winner  everytime. 
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GEO.  W.  COLBURN  LABORATORY,  INC. 

164  NORTH  WACKER  DRIVE  ■  CHICAGO  6,  ILL.- 332-6286 


COMPLETE   LABORATORY   SERVICE   FOR    16MM  /  EDITING  /  REC0R0IN6  /  WORK    PRINTING/ 
BMM   &    16MM   RELEASE   PRINTING  /  TITLING  /  35MM   SLIDE   &   FILMSTRIP  SERVICE 
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('alifornia  (7r«>iip   Aniiounees  a 
Management  Trainin;;  Program 

i"^  A  comprehensive  new  series  of 
management      training      sessions, 
utilizing    color    sound     slidefilms 
and  collateral  printed  material  hasi 
been  announced  for  production  byj    («1 
Executive    Development,    Inc.,    aj 
newly-organized    California    com- 
pany at   155  North  LaPeer  Drive, 
Los  Angeles  90048.  The  first  film 
of  twelve  in  an  initial  series,  titled 
Evahmlion  —  a  New  Inlegrmion  i 
of  Mcinugement  Theory,  has  been 
completed.    The   second.   Self -An- 
alysis   for    Executive    Success,    is 
expected  to  be  available  for  early 
previewing. 

The  first  series  will  explore  ap- 
plication of  recent  findings  in  be- 
havioral sciences  to  the  manage- 
rial position.  An  advisory  board 
includes  top  names  from  industry, 
government  and  from  such  educa- 
tional institutions  as  Massachus- 
etts Institute  of  Technology,  Har- 
vard's Graduate  School  of  Busi- 
ness and  Case  Institute. 

Partners  in  Executive  Develop- 
ment, Inc.  are  Robert  Ellis,  head 
of  Pace  Productions,  Inc.  of  Cal- 
ifornia; Sol  Lesser,  president  of 
the  Hollywood  Museum;  Norman 
Freeman,  an  officer  of  Principal 
.Management  Corp.;  and  Michael 
Blansfield,  of  the  management 
consulting  firm  of  Blansfield  & 
Smith,  also  retained  to  act  as  re- 
search and  technical  advisors  on 
the  program.  Additional  titles  will 
be  reported  as  they  become  avail- 
able. 1^ 
*        *        * 

"On  Stream""  Depiets  Oil's  Role 
in  Kelations  Between  Countries 

The  inter-relation  of  such  di- 
verse nations  as  Denmark  and  Ku- 
wait which  results  from  the  supply 
and  demand  for  petroleum  prod- 
ucts is  highlighted  in  On  Stream, 
a  new  film  sponsored  by  the  Gulf 
Oil  Corporation. 

Denmark's  need  for  oil  results 
in  the  building  of  a  huge  new  re- 
finery on  the  outskirts  of  Copen- 
hagen; the  film  focuses  on  this 
project,  showing  the  laying  of  pipe- 
lines far  out  into  the  harbor,  the 
installation  of  tanks. 

In  Kuwait,  a  major  supplier  of 
crude  oil  to  Denmark,  petroleum 
has  played  another  role.  On 
Stream  .shows  how  this  dusty  des- 
ert area  was  transformed  into  a 
thriving  country  through  exploita- 
tion of  this  natural  resource.  The 
oil  is  piped  into  tankers  and  heads 
northward  through  the  Suez  Canal 
to  its  final  destination. 

Prints  of  the  film  are  available 
through  all  exchanges  of  Associa- 
tion Films.  @' 
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|{M  (,raiit   Maki->  r.»>il>l.-  a 
Mill  on  Voulli   l{<-liuIiilil:ition 

The   Nevs    York  State   Division 

ir  Yinilh  has  released  a  new  film 

.hich    explains    its    work    in    re- 

ibiiitating  delinquents  and  school 

l(l|l-OUtS. 

The  2S-niinute  lihn.  Take  an 
Ijiiion  on  1  iimi>rr(i\\\  shows  how 
he  Division  deals  with  difficult 
ml  disturbed  youngsters  through 
MHith  tamps  and  its  START 
L  nters  ( Short  Term  Adolescent 
Resident  Training )  at  West 
iicntwood  and  Auburn,  NY. 
lore,  young  men  live  under  sup- 
■r\ision  and  work  in  occupational 
raining  and  group  therapy. 
The  film  was  produced  by 
(HI is  de  Rochemont  Associates 
hiiHigh   a   grant   of   the    Interna- 

.lonal    Business    Machines    Corp. 

Prints   are   available   from   Youth 

Division  offices  at  270  Broadway. 

\\-\\  York  City.  S^ 

*        *        * 

(JfvatTl  H<l<|.  Now   ill  Telerlioro 

The  Gevaert  Company  of  Amer- 
ica, Inc.  has  relocated  its  corpor- 
•itc  headquarters  at  Teterboro, 
New  Jersey.  Modernized  facility 
includes  executive,  sales  and  ad- 
ministration offices  and  up-to- 
the-minute  photographic  labs,     g" 


Farm  Equipment  Makers  Turn  to  {{mm  Film- 

Staiiilardixc  N<-w   Proilml  l-'iliiir<  for   IVchnirolor  "liistanl"  }{ 


]V/fE.\lHEK      CO.MI'.VNII.S      of      the 

-'■'*  Farm  Equipment  Manufac- 
turers" Association  have  arranged 
to  standardize  their  new  product 
films  for  dealer  salesroom  use  in 
Kmni,  utilizing  the  Technicolor  In- 
stant Projector,  Sales  Engineering 
&  Training  Co,.  St,  Louis,  made 
the  arrangement  with  the  group 
as  midwest  a  v  dealers  for  the 
Technicolor  Corporation, 

Many  leading  farm  equipment 
dealers  have  already  adopted  the 
cartridge-load  silent  8mni  projec- 
tor for  salesroom  use;  in  the  past 
year  more  than  .'^0  leading  mid- 
west farm  equipment  makers  have 
turned  out  films  for  this  purpose. 
The  move  is  said  to  be  the  first 
in  which  an  entire  industry  has 
cooperatively  adopted  a  single 
visual  aid  for  promotional  pur- 
poses. Even  the  smallest  compa- 
nies are  now  said  to  have  new 
potential  customer  audiences 
among  the  1 ,000  dealers  equipped 
with  the  new  "Instant"  projectors. 
DeiiKMistrato  Bulk\"  Machines 

The  "circuit"  permits  dealers  to 
readily  demonstrate  bulky  equip- 
ment and  seasonal  items  at  low- 


cost;  rear-screen  projectors  are 
among  the  "Instant"  models  now 
going  into  regular  use. 

The  Farm  Equipment  Whole- 
salers .Associiition,  affiliated  with 
the  manufacturers'  group,  recent- 
ly circulated  a  questionnaire  on 
the  Technicolor  projecttir  which 
discloses  some  interesting  data: 

Percciilast-'s  Kavor  K(|uipment 

More  than  95  9J  of  farm  equip- 
ment salesmen  use  the  <Smm  In- 
stant Movie  Projector,  the  survey 
shows.  Some  SO'yJ  of  distributors 
also  make  use  of  it  and  some 
<S5'5  of  convention  exhibits  in- 
clude the  projector.  Approximate- 
ly half  of  these  users  employ  the 
projector  every  day  and  another 
20*^;^  use  it  on  a  weekly  basis, 
55 Cf  of  the  users  term  it  "good" 
and  459?    find  it  "excellent."" 

The  new  development  provides 
a  market  for  film  production 
suited  to  the  network  of  available 
farm  equipment  sponsors  and 
dealer  outlets  throughout  the  mid- 
west region.  S' 
*        *        * 

The  A-V  Equipment  Trade 
Fair  will  be  a  feature  next  month! 


.\iiiiouiK'('   New    l'ro;;raiii   for 
San  Francisro  Film  Festival 

Major  changes  in  the  organiza- 
tion and  management  of  the  an- 
nual San  Francisco  International 
Film  Festival  were  announced  in 
May  by  its  board  of  directors, 
headed  by  Harold  L.  Zellerbach. 
president,  and  Irving  M.  Levin, 
director  of  the  event. 

A  projected  budget  of  $100,000 
has  been  set  for  the  8th  annu;il 
Festival,  to  be  held  this  fall  on 
October  14-27. 

This  year"s  Festival  show  ngs 
move  to  the  1.250  seat  Coronst 
Theater,  replacing  the  mucli- 
smaller  Metro  in  which  Festival 
showings  have  been  held  during 
the  first  seven  years. 

The  Festival  board  has  been 
enlarged  to  include  26  prominent 
citizens  of  San  Francisco.  Previous 
board  had  only  six  working  mem- 
bers. 

Levin  departed  in  June  lor  a 
round-the-world  trip  to  scout  films 
for  the  October  event,  also  visit- 
ing film  centers  in  India,  Thailand. 
Pakistan.  Russia.  Madrid.  Paris, 
and  London, 

Invitations  to  participate  have 
gone  out  to  producers  in  fiO  for- 
eign countries  as  well  as  to  com- 
panies in  the  United  States,         ft- 
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(continued     from     page    47) 

identical  40mra  matched  lenses, 
with  built-in  anamorphics.  This 
feature  permits  angle  coverage  in 
excess  of  the  60-degrees  per  cam- 
era required,  and  then  is  masked 
in  projection. 

The  cameras  are  collective!) 
driven  by  a  single  motor,  inter- 
locked to  the  drive  shafts  of  each 
camera.  This  mechanical  inter- 
lock insures  identical  operation  of 
all  cameras.  Power  for  the  out- 
fit is  supplied  by  a  28-volt  re- 
chargable  storage  battery.  The 
various  speeds  of  the  motor  are 
absolutely  controlled  by  a  servo 
amplifier,  which  is  accurate  to  plus 
or  minus  a  tenth  of  one  degree. 
This  servo  amplifier  was  original- 
ly engineered  for  delicate  speed 
controlled  devices  for  the  armed 
forces.  Its  application  is  ideally 
suited  for  constant  camera  speed 
controls. 

Required  1  "-Conductor  Cable 
The  remote  control  system,  a 
single  panel  bo.x  connected  to  the 
camera  by  a  17-conductor  cable, 
permits  on-off  control,  variable 
camera  speeds  from  8  fps  to  48 
fps.  full  range  control  for  dia- 
phragm settings  (a  feature  which 
proved  invaluable  during  aerial 
photography  at  dawn  when  the 
camera  was  suspended  20  feet  be- 
low the  cameraman,  and  the  ris- 
ing sun  changed  light  values  every 
five  minutes),  and  indicator  light's 
to  warn  immediately  should  one 
or  another  of  the  si.x  cameras  de- 
velop malfunction.  Harry  Coleman 
is  presently  designing  a  radio-con- 
trolled remote  device  which  will 
permit  even  greater  flexibility  in 
the  use  of  the  camera. 

The  camera  is  supported  on  a 
hydraulic  dolly  for  field  use.  and 
can  be  moved  directly  in  a  Cor- 
van  truck  for  transportation.  In 
order  to  get  travel  shots  from  the 
truck,  a  square  opening  was  cut 
into  the  roof,  and  the  camera  is 
raised  through  it  hydraulically. 
Most  of  the  e.xciting  shots  were 
taken  in  this  manner  and  give 
audiences  a  sense  of  participation 
so  realistic  that  they  inevitably 
gasp  when  the  truck  drives  over  a 
bump  in  the  road. 

Super\  ised  b>-  \\  illiam  Drohan 

The  film  was  produced  for  the 
New  York  State  Commission  On 
The  World's  Fair  through  W  illiam 
J.  Drohan,  project  director.  A 
circular  theatre  was  designed  and 
built,  having  an  80  foot  diameter. 
The  screen  size  is  20  feet  high 
and  251  feet  in  circumference. 

It  was  important  to  use  pro- 
jectors which  do  not  have  a  shut- 


NEW  YORK  STATE  IN  THEATERAMA 


Intricate  camera  gear  used  to  film  SBO-dcgict  "riiiattnnnu"  pwducticm  for 
\'(  w  York  Stiitr'.s  World's  Fair  txhihit  pictured  at  Madison  Square  Garden  as 
cameraman  Hal  Scidcn  (ri^ht);  assistant  cameraman  Don  Shapiro  prepare 
for  a  sequence  featuring  New  York  Rangers  ice  hockey  team  during  a  game. 
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LENSCREEN  REAR  SCREENS  BY  POLACOAT 

Use  of  rear  screen  conceals  projector,  eliminates 
distractions,  speeds  understanding  and  learning. 
LENSCREEN  is  ideal  for: 

Briefing,  Training,  Display  of  Data  and 
Information,  Tracking  Systems,  High 
Speed  Film  Analysis,  and  for  Exhibits, 
Displays,   Sales  Presentations. 

LENSCREEN  is  available  in  glass,  plexiglas,  other 
plastics  —  may  be  ordered  as  material  by  the 
square  foot.  For  full  information  about  screen  ma- 
terials, permanent  in-wall  screens,  rear-screen  uses, 
order  your  free  LENSCREEN  kit  today. 

POLACOAT,  INC. 

MAIL     THIS     COUPON     TODAY 

POLACOAT,  INCORPORATED 
9725  Conklin  Road,  Blue  Ash,  Ohio 
Please  send  the  Lenscreen  Information  kit. 

Name Position    

Company  , 

Address    .._ 

City State Zip  Code 


ter  in  order  to  reduce  flickers, 
which  become  more  apparent 
through  peripheral  vision.  For  this 
purpose,  six  Norelco  FP-22-S  pro- 
jectors were  ordered.  Correspond- 
ing to  the  identical  operation  of 
;dl  cameras,  an  interlocking  device 
for  the  projectors  was  designed  and 
installed  by  Magna-Tech  Electron- 
ic Company.  Identical  frame-for- 
frame  registration  on  all  projectors 
is  necessary  in  order  to  insure 
proper  reproduction. 

Effect  on  .\udience.s  Notable 

The  result  of  this  cooperative 
endeavor  is  clearly  evident  on  the 
faces  of  the  audience.  Just  as  the 
film  transports  the  spectator  deftly 
from  the  quiet  serenity  of  an  even- 
ing boat  ride  through  the  Thousand 
Islands  to  a  thrilling  "shoot-the- 
rapids"  in  Ausable  Chasm,  from  a 
pleasant  drive  along  a  country 
road  to  a  spectacular  helicopter 
trip  past  the  nose  of  the  Statue 
of  Liberty,  so  do  the  emotions  of 
onlookers  run  the  gamut  from 
quiet  appreciation  to  wild  adven- 
ture. Each  showing  is  invariably 
punctuated  by  sighs  of  delight, 
oohs  of  revelation,  or  squeals  of 
fright.  Whatever  the  impression, 
it  is  a  lasting  one. 

Undertaking  the  production  of  a 
film  of  this  nature  was  a  challenge 
squarely  met  by  Coleman.  It  neces- 
sarily involved  a  broad  imagina- 
tion in  concept,  and  the  ability 
and  confidence  to  break  all  the 
established  rules  for  motion  pic- 
ture production.  Old  ideas  had  to 
be  discarded  left  and  right,  and 
new  ones  developed  and  put  to 
work,  often  right  on  location. 

The  experience  was  found  to  be 
gratifying,  however.  With  one 
Theaterama  production  under  its 
belt,  the  company  is  now  negoti- 
ating future  presentations  using 
the  same  medium.  The  360-degree 
technique  would  be  particularly 
effective   for   tent   shows   at   state 

fairs  and  similar  attractions.       S' 
^-        *        * 

\^  ildiii^   Inc.    Sales,   Profits 
Show  Gains  in  First  (Quarter 

;•  Shareholders  of  Wilding.  Inc. 
have  received  that  national  com- 
munications company's  quarterly 
report  for  the  period  ending  March 
31st  with  the  gratifying  news  of 
a  sharp  upturn  in  comparative 
first  quarter  sales  ($3,987,464  v.s. 
$1,645,911  for  the  same  period 
last  year).  There  was  a  corres- 
ponding increase  in  net  earnings 
which  totaled  $128,474.  The  com- 
pany reported  a  loss  of  $38,924 
for  the  comparative  1963  first 
quarter.  Net  earnings  of  Wilding. 
Inc.  were  32e  a  share  for  the 
first  quarter  of  1964.  Q- 
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BLUE   RIBBONS: 

(CONTINLED  FROM  PAGK  20  I 
Public-  Relations:    Non-Profit  Orgs. 

•  Ti>  Live  Again,  produced  by 
Wilding.  Inc.  for  St.  Barniib;is 
Hospital. 

Salt's    Promotion 

•  H7i(j  Listens?  produced  by  Pen- 
dulum Productions  for  Henry  I 
C'hristal  Company. 

Travel  Films 

•  The  Hai'py  Pace  oj  Swilzerlund. 
produced  and  distributed  by  Swiss 
National  Tourist  Orticc. 

Health  for  General  .Xudicnccs 

•  Of  Men  and  Minds,  produced 
for  and  distributed  by  the  .'Xmeri- 
can  Heart  Association. 

Medical    .Sciences:    Professional 

•  M\(Kcirdial  Infantitm.  tlie 
Xiirse's  Role,  produced  by  George 
Stoney  Associates  for  the  Ameri- 
can Heart  Association. 


Lee  Bobker  of  Vi.moii  .\s.mh  Kid  .s 
receives  Blue  Ribliou  award  from 
pa.st    president    Irv.    Boerlin. 

Mental   Health:   General  Audience 

•  The  9I.S7  Day.  produced  by  Vi- 
sion Associates  for  Smith.  Kline  & 
French. 

Safct>'  and  l'"irst  .\id 

•  Freeway  Driving  Tactics,  pro- 
duced and  distributed  by  Charles 
Cahill  Associates. 

BLUE  RIBBON  1  ILMSTRIPS 

The  Arts 

•  Modern  Spanish  Series  /.  pro- 
duced and  distributed  by  Study- 
scopes    Productions;    Oar   Ameri- 


Russell    Mosser    .       i  i  ■;' 

receives  a  "Blue  liiblion"  from 
past    president    Garrett    Weathers. 

can  Heritage  of  Folk  Music,  pro- 
duced by  Burt  Munk:  distributed 
by  Society  for  Visual  Education 
(tied). 

Science  and  Mathematics 

•  Loids  Pasteur  and  the  Germ 
Theory  of  Disease,  produced  by 
Biocam  Productions  for  Metropol- 
itan Life  Insurance  Co. 

Social   Studies 

•  Children  of  Pioneer  Times,  pro- 
duced by  Centron  Corp.  for  Mc- 
frraw  Hill  Text  Films;  New  York 
I  imes  Filmsirips  on  Current  Af- 
fairs, produced,  distributed  by  the 
riMi;s.  (Tie) 

Gcosraph>'  &  International  Relations 

•  Michigan,  produced  and  distrib- 
uted by  The  Jam  Handy  Organ- 
ization; Rome,  the  Eternal  City, 
produced  and  distributed  by  Time- 
Life  Filmstrips.  (Tie) 

Guidance 

•  Charm  by  Clioice.  produced  by 
Wilding.  Inc.;  distributed  by  As- 
sociation Films. 

Public  Relations,  Sales  Promotion 
o   Show   Up  in  a  Catatina,   pro- 
duced and  distributed  by  Pace  Pro- 
ductions; Slide-imation.   produced 
and  distributed  by  Lance  Studios. 

T  •  These  American  Film  Festival 
Blue  Ribbon  winners  will  go  on 
tour  this  fall,  showing  at  educa- 
tional meetings  and  on  educational 
television  stations,  nationwide,     y' 


Hallmiirfc  cf  Qiiitliti)  Scripts... 

...for  over  two  hundred  produced  motion  pictures  and 
sound  slidefilms 

ed  knowlton 
box  368 
charlton  city 
massachusetts 

Area  Code:  617  Dial:  248-7486 
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For  over  a  quarter-century,  leading  film  producers  have 
turned  to  Mecca  for  the  finest  35  mm  and  16  mm  black  and 
white  laboratory  services.  How  about  you?  Drop  in,  write, 
wire  or  phone  for  information. 
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FILM   CENTER    BUILDING,   630   NINTH   AVENUE,    NEW  YORK   36,    NEW   YORK 
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a-v  equipment  trade  fair 


NEW  PRODUCTS  &  ACCESSORIES  FOR  PRODUCTION  AND  PROJECTION 


Hires-  Stcddie-Eclclic  iii  (  sr 

Anii-V  ibration  flaniera  Ri^  Is 
Developetl  by  Jack  (Campbell 

"  A  new  anti-vibration  camera 
rig  has  been  developed  by  Jack 
Campbell,  president  of  John 
Campbell  Films.  Inc..  Greenwich. 
Conn.  Called  Steddie-Eddie  by  its 
designer,  the  rig  is  effective  in 
providing  smooth,  steady  photog- 
raphy from  helicopters,  speed 
boats,  and  other  vehicles  with  se- 
vere vibration. 

A  particular  advantage  of  Sled- 
die-Eddie  is  that  no  special  cam- 
era mount  is  required,  since  it  is 
hand-held.  Thus  it  may  be  im- 
mediately put  to  use  in  any  ve- 
hicle, without  delay  in  setting-up. 
In  addition,  hand-holding  permits 
freedom  of  movement  in  pan  or 
tilt.  A  standard  tripod  thread  is 
provided,  permitting  the  use  of 
any  motion  picture  or  still  cam- 
era. 

The  device  is  technically  inter- 
esting. As  shown  in  the  photo- 
graph, three  Kenyon  KS-4  gyro- 
scopic stabilizers  are  used  in  a 
configuration  that  provides  stabil- 
ity in  three  planes.  A  single  gyro 
stabilizes  in  only  the  two  planes 
at  right  angles  to  its  axis.  Thus, 
a  single  gyro  with  its  axis  horizon- 
tal is  effective  only  in  yaw  and 
pitch,  but  not  in  roll.  The  axis  of 
the  three  gyros  in  Steddie-Eddie 
are  mutually  perpendicular;  there- 
fore, twice  the  effectiveness  of  a 
single  gyro  is  achieved  in  each  of 
the  three  planes. 

Two  versions  of  the  mount  are 
now  being  used  by  Campbell 
crews:  the  three-gyro  Steddie-Ed- 
die Senior,  as  pictured,  and  a  two- 
gyro  Steddie-Eddie  Junior.  The 
two-gyro  configuration  is  used 
where  vibration  conditions  are  not 
as  severe,  such  as  fixed-wing  air- 
craft, automobiles  on  smooth 
pavement,  and  so  on.  The  junior 
rig  is  also  used  with  good  success 
on  ordinary  ■'newsreel""  coverage. 
allowing  steady  pictures  while 
maintaining  hand-held   ease. 

An  inverter  belt,   worn  around 


the  waist,  carries  inverters,  switch 
box,  and  batteries  to  power  the 
junior  rig.  The  senior  version  is 
powered  by  an  external  1 2-volt 
aircraft  battery  (connected  to 
cable  leading  out  of  picture). 

Steddie-Eddie  is  offered  on  a 
sales  or  rental  basis.  A  sample 
16mm  reel,  in  sound  and  color,  is 
available  from  John  Campbell 
Films.  Box  3443.  Greenwich. 
Conn.  S' 


Periiiacel  Appoints  F  &  B  Ceco 
Exrhisive   Eastern   Distribiitttr 

Permacel.  Inc..  New  Bruns- 
wick. N.J..  has  appointed  F  &  B 
Ceco,  Inc.,  New  York,  as  Eastern 
franchised  distributor  of  its  new. 
exclusive    film    processing   splicer, 


No.  9100  and  of  Permacel  91  My- 
lar splicing  tape. 

The  new  9100  machine  splices 
both  sides  of  the  film  with  a  pres- 
sure-sensitive Mylar  in  one  opera- 
tion. It  was  specifically  designed 
for  use  in  complete  darkness. 
Films  spliced  with  the  new  equip- 
ment can  be  processed  on  friction- 
drive  systems  and  models  are  avail- 
able to  handle  both  1 6mm  and 
3.'imm  films. 

Splicing  tape  used  with  the  9100 
Splicer  is  Permacers  91  Film 
Processing  Tape,  a  white  opaque 
Mylar  with  a  pressure-sensitive  ad- 
hesive. It  resists  aqueous  chemi- 
cals, solvents  and  high-tempera- 
tures used  in  film  processing,  even 
when  left  in  solution  o\'er  a  week- 
end. 


You   can    improve    immediately   the    effectiveness  of   audio-visual   instruction    with    this 
new  aid  from  Audio  Visual   Research,   Inc. 

This  new  rear  projection  cabinet  relieves 
the  five  most  common  AV  headaches 


"Our  darkened  visual  aids  I'oom 
goes  unused  too  many  hours 
every  day." 

"I'm  never  sure  what's  going  on 
while  the  lights  are  out." 

"Preparing  to  show  a  film 
wastes    too   much    time." 

"I  usually  see  the  film  for  the 
first  time  when  I  show  it  to 
my  class." 

"Storage  of  projection  equip- 
ment  creates   real  problems." 

The  new  .A.V  rear  projection  cabi- 
net demolishes  all  these  frequently, 
voiced  complaints.  It  ends  the  need 
for  costly  darkened  rooms.  The 
lights  stay  on  the  blinds  stay  up. 
Instructors  maintain  supervision  at 
all  times. 

The  AV  cabinet  rolls  easily  from 
room-to-room,  completely  self-con- 
tained with  your  projector  installed 
and  a  big  built-in  speaker.    It  per- 


mits instructors  to  preview  at  their 
convenience.  Easily,  quickly  stored. 

GIVES  YOU  THESE 
ADVANTAGES 

It  gives  you  a  distortion-free, 
22"  X  28"  picture  on  a  new  Pola- 
cont  non-glaie  screens.  Cabinet  ac- 
commodates most  late-model  pro- 
jectors. Exclusive  Buhl  built-in  lens 
(optional)  provides  full-screen  pic- 
ture from  projectors  with  2-inch 
lenses.  Standard  AV  cabinet  price: 
$180.00.  f.o.b.  factory.  .A.dd  $6.00 
for  modification  to  accommodate 
Bell  &  Howell  projectors.  Prompt 
delivery  guaranteed.  Send  for  free 
brochure  containing  complete  infor- 
mation. Order  direct  from  factory 
or  your  AV  supplier. 


isual  Rpsearth,  inc. 


209   East   Kingsmill    Street 
Pampa,  Tevas 


Aiiiiroecd  for  imrchaae  under  Title  III,  National  Defense  Education  Act 


F  &  B  Ceco  president  Arthur 
Florman  calls  the  new  splicer  "a 
major  development  for  joining 
film  for  continuous  processing  in 
the  picture  industry."  ^ 

:■:  *  * 

Camera  Mart.  .\.Y..  Offers  a 
INe>t  K(|iiipiiieiit  Keiital  (ialalo^ 

*  The  Camera  Mart.  Inc..  New 
York,  is  now  distributing  a  new 
motion  picture  equipment  rental 
catalog.  The  publication  is  a  con- 
venient pocket  -  sized  16- page 
booklet  listing  daily  and  weekly 
rental  rates  for  all  professional 
production,  editing  and  projection 
equipment.  In  addition,  a  handy 
1 6nim  projection  screen  chart  is 
reproduced  to  solve  questions  of 
screen  size  and  projection  lens  as 
well  as  a  directory  of  all  the  guild 
and  trade  unions,  addresses  and 
phone  numbers  for  ready  refer- 
ence. 

Copies  are  being  mailed  to  cus- 
tomers, but  Camera  Mart  will  be 
nappy  to  send  a  copy  to  anyone 
who  requests  one.  Write  to:  The 
Camera  Mart.  Inc..  184.S  Broad- 
way. New  York  10023.  <S' 

*  *        * 

New  1,000-walt  "Molequartz 
Broad"  for  Studio  Lighting 
"  Mole-Richardson  has  announc- 
ed'a  new  1.000-watt  "Molequartz 
Broad"  studio  lamp  (Type  3211) 
with  soft,  even  illumination,  a 
smooth  field  and  rectangular  beam 
as  features.  Lamp  accepts  the  con- 
stant color  temperature,  non- 
blackening  quartz-iodine  globes  in 
either  1 .000  or  500-watt  sizes.  Ac- 
cessories include  2  and  4-leaf  bam 
doors,  scrims  and  silks.  Weight 
8',2  lbs.  Write  for  News  Bulletin 
#  104.  CO  Mole-Richardson  Co.. 
937  N.  Sycamore  Ave..  Holly- 
wood, California.  ^ 

*  *        * 

IVew    <)pti<'al- Magnetic    I6nim 
SoiintI   Projeelor   by   Debrie 

it  First  U.  S.  deliveries  are  being 
made  of  the  X-16.  a  new  16mm 
optical-magnetic  type  sound  pro- 
jector made  by  Andre  Debrie. 

Projector  has  an  all-purpose 
bracket,  can  be  hung  on  wall,  set 
on  table  or  tripod-mounted.  Feed 
and  takeup  reels  are  at  right  angles 
to  the  optical  axis  to  reduce  space 
requirements. 

Illumination:  150.  1.000  or 
1.200  watts,  coupled  with  high 
efficiency  optics.  Sound  is  process- 
ed through  a  10-watt  built-in  amp- 
lifier and  pilot  speaker.  For  de- 
tails write:  R.  J.  Harrington.  .An- 
dre Debrie  of  N.Y..  College  Point 
56,  New  York.  ^ 

BUYERS    READ    BUSINESS    SCREEN 
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Program  to  Save  "Undeliverable  "  Prinb 


P<»>t    (Hlicc    l)<'|>artiii<-nt    (iixipr 

ry^ii]  Rkomk'i  ot  literally  hun- 
'-  drcds  of  ■lost"  I6nim  film 
prints  which  have  previously  end- 
ed up  in  Dead  Parcel  Post 
Branches  of  the  U.  S.  Post  Office 
throughout  the  U.  S.  and  which 
would  otherwise  have  been  burned 
as  "undeliverable"  is  the  objective 
of  a  laudable  new  program  launch- 
ed jointly  by  the  Post  Office  De- 
partment and  the  Film  Council  of 
the  National  Audio-Visual  Assoc- 
iation. 

These  "lost"  films  which  have 
become  separated  from  their  ship- 
ping cases  or  without  shipping 
labels   will    henceforth   be   sent   to 


L'.S.  Postmaster  General  John  ,\. 
Cromtuski  i  left  \  and  S.WA  i'iliii 
Council  Chiiirmun  C.  T.  Chundhr 
•  Miminc  film  cases  foUcncinfi  an- 
nnunccmcnt  of  new  profiram  to  sul- 
r  ii!i<-  "undclivcrdhle"  prints. 

a      dozen      Dead      Parcel      Post 

Branches  located  strategically 
throughout  the  U.  S.  At  regular 
intervals,  an  authorized  represen- 
tative of  the  NAVA  Film  Council 
will  collect  all  such  films  from 
these  Branches  for  individual  in- 
spection and  identification.  When- 
ever possible  the  owner  of  each 
print  will  be  notified;  when  exact 
identification  cannot  be  made. 
NAV'.A  headquarters  at  Fairfax. 
Virginia  will  publish  a  full  descrip- 
tion of  the  film  in  a  new  "found 
films  bulletin." 

HesiiUited  h\  Cop\Tight  Laws 
Copyright  laws  have  made  it 
necessary  for  the  Post  Office  De- 
partment to  burn  such  "undeliver- 
able" prints  after  holding  them  for 
a  reasonable  period  of  time.  In 
making  the  announcement.  Film 
Council  chairman  C.  T.  Chandler 
(  Film  Center.  Washington.  D.C. ) 
noted  that  under  the  new  pro- 
gram every  "undeliverable"  film 
will  "actually  be  put  on  a  screen 
and  identified  by  an  experienced 


^al^■^    Vi  illi    >.-\V.\    Film    Council 

professional   acquainted  with  pro- 
ductions of  every  type." 

The  scope  of  the  project  is  il- 
lustrated by  early  reports.  More 
than  100  reels  were  inspected  in 
New  York  City  and  San  Fran- 
cisco; nearly  200  "undeliverable" 
films  were  screened  by  the  Chica- 
go representative.  This  represents 
an  accumulation  of  prints  since 
last  August,  when  the  Post  Office 
called  a  halt  to  the  destruction  of 
unclaimed  films  in  anticipation  of 
the  new  program. 

.\ids  Business  Film  .Sponsors 

Well  over  a  year  of  negotiation 
between  Postal  authorities  and 
the  Association  Council  members 
went  into  preparation  of  the  joint 
|irogram  now  underway.  Business 
and  industry  film  sponsors  will  be 
among  the  many  beneficiaries.  Q' 

Mill    Lf\>    to    I'ikf    I'rodiii'lioii!^ 
;:>    Mana;;**r  (if   Itidii^lrial    S;iU'> 

Milton  1..  Levy  has  joined  Pike 
Productions.  Inc..  Newton.  Mass.. 
as  manager  of  industrial  sales.  He 
is  the  former  vice-president  of  D4 
Studios  in  that  city. 

Collateral  responsibilities  for 
the  30-year  veteran  in  the  held  of 
audio  and  visual  communication 
include  production  work  in  the 
held  of  education  and  television. 
He  began  his  career  while  a  fresh- 
man at  Brown  University,  writing 
and  acting  in  radio.  y- 


1  musifex  inc 

1           45  w.  45  St.,  n.  y.  c. 

COMPLETE                                                     '^ 
MUSIC  &  SOUND  EFFECTS                  t=^^ 
SERVICE                                                  ^^^\ 

•  BACKGROUND  MUSIC  SCORING          ^ 

•  SOUND  EFFECTS 

•  MUSICAL  SOUND  EFFECTS 

DISCS  FOR  OUTRIGHT  SALE 

•  INDUSTRIAL  MUSIC  LIBRARY 

FOR  LEASE  .  .  . 
•ORIGINAL  SCORES 

•  SOUND  EFFECTS  LIBRARIES 

FOR  SALE  .  .  . 

•  SOUND  TRANSFER  FACILITIES 

Musifex  talent  proven   on 
over  4,7(1(1  productions. 

FLY -PHONE -WIRE -WRITE   NOW 
FOR  UP-DATED  CATALOG         S<%^  ^clo^ 

> 

ci  6-4061 


How  to  Get  Extra  Copies  of  This  Viorld's  Fair  Kdilion 

fr  While  the  limited  supply  lasts,  extra  copies  of  this  current  issue 
containing  more  than  32  pages  of  detailed  background  on  the  New 
York  World's  Fair  exhibits  are  available  at  only  .$  I  per  copy.  pp. 


•  creative  productions 

•  complete  producers  services 

•  studio  soundrecording 

•  animation— graphic  arts 

•  still  photography 

•  editing— titling 

•  complete  laboratory 

•  complete  mobile  video  tape 
unit  with  6  camera  chains 

•  VTR  transfer 


REELA  FILMS,  INC. 

A  DlVISIOrj  OF  WOMETCO  ENTERPRISES,  INC. 

17  N.W.  Third  St.,  Miami,  Florida 
Phone:  FR  4-2108 

■■.RITE  FOR  FREE  CATALOG 
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ir SPECIAL  REPORT:* 

MANHATTAN 
COLOR  LAB 

SAYS: 

NEW  EK6008 

IS  GREAT! 

EK6008  is  an  ideal  inlerneg 
stock  tor  slide  and  I'ilmslrip 
duplication.  ('ond>inin^  <|iiality 
and  eoononiy  on  a  never-before 
basis. 

TX'hy  is  Manhattan  the  only  lab 
that  can  get  the  best  out  of  6008? 
Because  nobody  else  has  developed 
the  expert  know-how  to  take  full 
advantage  of  the  superior  quali- 
ties of  this  material.  Like  any  great 
performer,  it's  tough  to  handle  .  .  . 
a  little  temperamental.  But  this 
presents  no  problem.  Just  call  on 
the  specialist! 

Here's    what    Manhattan 
is  doin^  with  KK60()8: 

ir  daily  shooting  and  processing. 

•Ci  achieving  correct  contrast  and 
detail  with  no  masking  of  ori- 
ginal. 

i;  reproducing  color  to  incredi- 
bly close  tolerance  .  .  .  with 
highest  retention  and  resolution 
of  detail. 

■il  combining  art  and  transparency 
in  the  negative. 

■k  offering  authoritative  advice 
and  assistance  to  producers  who 
handle  their  own  shooting. 
Manhattan  is  the  only  lab  spec- 
ializing in  the  use  of  EK6008.  We 
can  deliver  all  the  quality  that's 
built  into  this  stock  .  .  .  plus  all 
the  economy  its  use  implies.  Chal- 
lenge us.  Fill  in  the  coupon  and 
we'll  send  you  samples  to  prove  it. 

MANHATTAN 
COLOR  LABORATORY,  HVC. 

210  West  6.5th  St.,  N'ew  York,  N.Y. 

Please  send  me  details  and  samples 
of  slide  and  filmstrip  reproduction 
on  the  new  EK6008. 

Name   

Firm 

Address    


Kodak  .4nnounces  Three  Top 
Appointments  of  Ad  >Ianagers 

■t  Three  Eastman  Kodak  advertis- 
ing executive  appointments  have 
been  announced  by  A.  Dexter 
Johnson,  director  of  advertising 
and  an  assistant  vice-president  of 
that  company. 

Robert  W.  Edwards  is  now 
manager  of  professional  and  in- 
dustrial advertising.  He  will  sup- 
ervise advertising  in  professional, 
industrial,  commercial  and  scien- 
tific areas  and  also  the  advertis- 
ing of  other  Kodak  products  for 
specialized  markets. 

Robert  W.  Brown,  as  manager 
of  advertising  services,  is  respon- 
sible for  Kodak's  editorial  service 
bureau,  the  photo  services  and 
photographic  illustrations  divi- 
sions, advertising  production  and 
scheduling.  In  addition,  he  will 
supervise  advertising  budgeting, 
research,  personnel  and  media  co- 
ordination. 

Manager  of  consumer  advertis- 
ing is  Reo  W.  Young,  now  re- 
sponsible for  the  advertising  of 
still  and  movie  equipment,  ama- 
teur film  and  other  photographic 
products  and  services  in  the  con- 
sumer area.  S' 

*  *  * 
Michael  A.  Tiniino  Joins  >IPO 
Videotronics  as  Film  Director 
--"  Michael  Antonio  Cimino.  an 
award-winning  film  director  and 
designer,  has  joined  MPO  Video- 
tronics, Inc.,  as  a  director. 

Cimino  is  a  member  of  the 
group  of  film  makers  who  have 
used  stills,  quick  cuts,  visuals  and 
graphic  effects  to  obtain  a  new  ap- 
proach to  commercial  production. 
His  films  have  won  awards  from 
both  the  American  TV  Commer- 
cials Festival  and  the  Internation- 
al Broadcasting  Competition  of 
the  Hollywood  Ad  Club.  His  most 
recent  association  was  with  Ferro, 
Mohammed  &  Schwartz. 

At  MPO,  Cimino  will  not  only 
direct  but  will  also  work  on  spe- 
cial assignments  involving  graphic 
design  concepts  and  unusual  ap- 
proaches to  hve  film.  'd' 

*    ':       *  * 

Cornelius   Vanderbilt,   Jr.   to 
.\merican  F"ilms  as  V  ice-Pres. 

i^  Cornelius  Vanderbilt,  Jr.  has 
joined  .American  Film  Produc- 
tions. Inc.  as  vice-president  in 
charge  of  public  services. 

Mr.  Vanderbilt  is  a  well-known 
author,  journalist  and  lecturer 
who  has  been  producing  his  own 
films  for  the  lecture  platform  for 
the  past  35  years.  He  has  written 
19  books,  35  movie  scenarios  and 
hundreds  of  magazine  stories.     ^ 


BUSINESS  SCREEN  EXECUTIVE; 

NEWS  OF    STAFF   APPOINTMENTS  AND   A-V    INDUSTRY    DEVELOPMENTS 


Brifjgs  Is  Assistant  Gen.  M';r. 
of  Technicolor's  C  &  E  Branch 

t';  Now  assistant  general  manag- 
er of  the  Technicolor  Corpora- 
tion's Commercial  and  Education- 
al Branch  is  Huntley  P.  Briggs. 
His  appointment  was  announced 
by  Delbert  K.  Smith,  vice-presi- 
dent of  the  company's  Consumer 
Products   Division. 

Briggs  is  directly  responsible 
to  Robert  T.  Kreiman.  general 
manager  of  the  C&E  Branch  at 
the  Burbank.  Calif,  headquarters. 
His  activities  include  sales  admin- 
istration, sales  training,  advertis- 
ing, sales  promotion  and  public 
relations.  He  is  the  former  vice- 
president  in  charge  of  the  West 
Coast  office  for  Rosenbloom  Elias 
&  Associates.  Chicago  advertising 
agency.  Prior  to  that  service  he 
was  director  of  advertising  and 
public  relations  for  the  Hoffman 
Military  Products  Division  in  Los 
.Angeles.  S" 

*        *        * 

Gerald  Rackelt  lo  Panacolor 
as  Technical  Director  of  Lab 

--  Gerald  F.  Rackett,  a  30-year 
veteran  in  the  motion  picture  in- 
dustry, has  been  named  technical 
director  at  the  Los  Angeles  plant 
of  Panacolor,  Inc.  For  15  years 
he  was  assistant  general  manager 
and  vice-president  of  Technicolor, 
later  joining  Columbia  Pictures  as 
a  technical  executive. 

Rackett  joined  Panacolor  six 
months  ago  when  the  company 
set  out  to  simplify  its  process  of 
optically  printing  color  film  and 
sound  tracks  on  black  and  white 
film  stock.  Under  his  supervision, 
many  improvements  were  made  in 
the  equipment,  including  the  use 
of  "on-the-fly"  threading.  Q 

-■:'  *  * 

Noted  Dutch  Cameraman  Joins 
Janiieson  Film  Staff  at  Dallas 

"  Roel  van  de  Wijngaard.  asso- 
ciated with  the  Joop  Geesink  Stu- 
dios in  the  Netherlands  for  the 
past  eight  years,  has  joined  the 
Jamieson  Film  Company,  Dallas, 
Texas. 

The  Holland-bom  cameraman 
has  a  film  currently  showing  at 
the  New  York  World's  Fair  and 
has  received  two  Cannes  Film 
Festival  .Awards.  He  speaks  four 
languages  and  has  produced  tele- 
vision films  for  several  countries, 
including  the  U.  S..  England  and 
Germany.  He  is  married  to  the 
former  Laurese  Lucas  of  Fort 
Worth.  S' 


Hal  Friedman  Joins  Elektra, 
New  York,  as  Exec.  Producer 

M-  A  well-known  producer  of  live 
action  television  commercials, 
Harold  L.  Friedman  has  been 
named  executive  producer  at  Elek- 
tra Film  Productions.  Inc..  in 
New  York  City. 

At  Elektra.  Friedman  will  sup- 
ervise a  growing  volume  of  live- 
action  spots,  working  closely  with 
creative  director  Lee  Savage,  who 
continues  to  personally  supervise 
the   company's   creative   activities. 

*  *        * 

Carl  Lerner  Joins  Filmex,  Inc. 
"■  Carl  Lerner.  director  and  co- 
writer  of  the  current  feature  mo- 
tion picture.  Black  Like  Me,  has 
joined  Filmex,  Inc.,  New  York, 
as  a  writer-editor-director.  g' 

*  *        * 

Lee  Goodman  to  Rose-Ma^ ood 
■m  Lee  Goodman,  former  execu- 
tive vice  president  at  Filmways, 
has  joined  Rose-Magwood  Pro- 
ductions as  a  director-producer. 
Long  prominent  in  documentary 
film  production.  Goodman  recent- 
ly directed  the  hour-long  television 
show.  Wonderful  World  of  Golf 
at  Filmways  and  has  been  active 
on  many  TV  commercial  cam- 
paigns during  his  former  affilia- 
tion. & 


You    Can   Speak 
FRENCH    and'or  SPANISH 

Or  Other  Foreign  Languages  (also  Latin) 
QUICKLY,   EASILY 

if  you  have  a  3^4  ips  tape  recorder.  Modern 
dudio-linqudi,  armed-forces  methods  make 
it  easy.  fast,  eitremely  effective.  Send  only 
52.00  for  sample  30  min.  trial  Lirtguatapes 
— S5.00  for  90  min.— $10.00  for  195  min. 
Refund  if  not  completely  amaied  and  de- 
lighted. 7',';  ips  Linguatapes  also  available 
af  50°o  extra.  Be  sure  to  state  tape  speed 
and  language  (s)  desired.  Linguatapes 
mailed     prepaid    same    day    order    received. 

LINGUATAPES,    Dept.    114 

Ub  5th   A^e.,   N.Y.    10,   N  Y. 
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BUSINESS  SCREEN   MAGAZINE 


Jim  Grii%«'n  Hr:nK  Indii^triiil 
\iiilii*-\  iMiul   Salr>  lor  l>  <!(   II 

A  long-experienced  sules  exec- 
utive in  audio-visual  equipment 
has  been  named  manager  of  A\' 
industrial  sales  at  Bell  &  Howell. 
The  appointment  of  James  J. 
Graven  to  that  post  was  announc- 
ed last  month  by  Carl  G.  Schrey- 
er.  president  of  Bell  &  Howell 
Photo  Sales  Company. 

Theodore  C.  Donhauser  suc- 
t^eds  Graven  in  his  former  post 
.IV  midwest  regional  manager  in 
the  same  field.  Henry  H.  Wilson 
has  been  appointed  audio-visual 
v.iles  engineer. 

Graven,  a  veteran  of  the  indus- 
iiy.  came  to  Bell  &  Howell  in 
IV.S6  after  serving  as  director  of 
,iudio-visual  sales  for  the  Ampro 
(  orporalion  and  as  purchasing  a- 
gtnt  for  Motion  Picture  Engineer- 
ing Co.  Donhauser,  who  joined 
B&H  in  1960,  is  former  district 
manager  for  consumer  products  in 
ihe  Salt  Lake  City  area.  Wilson 
has  been  administrator  of  B&H 
field  service  since  1957.  In  his 
new  capacity  he  will  specialize  in 
technical  matters  relating  to  spe- 
cial installations  and  product  mod- 
ification. W' 
«        *        * 

T\    I'l-oiliiiiT  Boll  |{|;iik   Joins 
(  ra"lr\    liliii«  Ltd.   in  (tttaua 

Television  film  producer  Rob- 
ert Black,  who  has  produced  or 
directed  over  1,000  Tv.  programs, 
including  network  shows,  has  join- 
ed   Crawley    Films    Limited,    Ot- 


For    16mm.   Film  —  400'    to   2000'    Reoll 

Protect  your  films 
Ship   in    FIBERBILT   CASES 

Sold   at   leading   dealers 


bear 

this 

TRADE 

MARK 


lawa,  Canada,  as  producer-direc- 
tor. 

Crawley  also  announced  the 
promotion  of  James  Williams  to 
producer-director,  bringing  the 
company's  staff  of  experienced 
producer-directors  to  10.  said  to 
be  the  largest  group  in  any  Cana- 
dian film  company.  Q' 


Itiirl  (>ro<liii  lo  .Alalia*-)'  Sales 
at  the  ('aiiK-ra  Service  (ieiiler 

Burt  Grodin  has  been  appoint 
cd  sales  manager  of  Camera  Sci  \ 
ice  Center.  Inc.,  New  York  pro- 
fessional motion  picture  rental  and 
sales  concern.  He  will  also  be  di- 
rectly responsible  for  sales  market- 
ing and  advertising. 

Mr.  Grodin  has  had  many  years 
of  experience  in  the  professional 
motion  picture  field.  He  was  re- 
cently sales  manager  of  Camera 
Equipment  Company.  ^' 


Neiilierfier  to  Direct  Faetual 
Film  Sales  for  Teeliiiieolor 

t'--  The  appointment  of  Burton  A. 
Ncuberger  as  director  of  sales, 
non-theatrical  pictures,  of  the 
Technicolor  Corporation  has  been 
confirmed  by  executive  vice-pres- 
ident Edward  E.  Ettinger.  He  will 
make  his  headquarters  at  222  W. 
Adams  St.  in  Chicago. 

Serving  as  a  producer,  director 
and  cameraman  during  his  17 
years  in  the  factual  film  field,  Neu- 
berger  has  been  associated  with 
Screen  Gems,  Universal  and  War- 
ner Bros.  The  company  noted  the 
growing  importance  of  the  mid- 
west as  a  center  of  production  ac- 
tivity in  basing  its  new  office  in 
Chiciino.  '3" 


Kodak  Vssiuns  M:ir%iM  llodges 
to  Studies  of  A-\    Markets 

■r  Marvin  P.  Hodges  has  been 
assigned  to  a  study  of  the  markets 
for  Kodak  photographic  products 
in  the  fields  of  education  and  train- 
ing. His  transfer  to  that  compa- 
ny's marketing  executive  staff 
from  the  Apparatus  &  Optical  Di- 
vision sales  department  was  an- 
nounced last  month.  He  will  re- 
port to  Lincoln  \'.  Burrows.       Q' 


Watkins    \o»    Fedderson    \.    P. 

Don  Fedderson  Commercial 
Productions.  Los  Angeles,  has 
named  William  Wiitkins  as  vice- 
president  in  charge  of  production. 
He  was  formerly  in  charge  of  West 
Coast  live  and  film  production  for 
Dancer.  Fitzgerald  and  Sample  ad- 
vertising agency.  W 


^l  RtMOlUl^ONftRYg^RIER 


takes  your  sales 
story  anywhere 
—  with 

battery-powered 
convenience 


-■Now  you  can  tell  your  story  anywhere  because  the 
LA  BELLE  COURIER  requires  NO  PLUGS,  NO  CORDS.  NO 
OUTLETS  Simply  turn  a  button  for  instant  showing  of 
your  synchronized  sight  and  sound  sales  story  -Battery- 
operated,  lightweight,  the  COURIER  is  truly  portable 


THINK  OF  IT!  No  desks  to  move  to 
reach  electrical  outlets,  no  need  for 
long  extension  cords,  no  setting-up  of 
screens  or  speakers.  Just  make  your 
introduction,  turn  a  button,  and  the 
COURIER  goes  to  work  instantly.  Pro- 
gram stops  automatically  and  is  ready 
to  repeat.  Battery-pak  delivers  more 
than    10    average    showings    per    day. 


"Snap- In/Snap-Out"  loading  of  tape 
cartridge  and  film  magazine.  And  the 
COURIER  weighs  only  15  pounds!  Dis- 
cover for  yourself  how  the  COURIER 
helps  make  the  most  efficient  and 
effective  use  of  selling  time. 
Only  LaBelle  offers  a  complete  line  of 
integrated  Sight/Sound  Systems  for  all 
your  needs;  write  or  call  today: 


La  Belle  Industries,  Inc. 


502  South  Worthington  Street 
Oconomowoc,  Wisconsin  53066 


.\iiiiiial   Audio-Visual   Equipment  Trade  Fair   in  Next   Issue 

■A  The  1964  Buyer's  Guide  to  the  latest  in  audio-visual  equipment 
and  related  accessories  for  projection  and  film  handling  will  be  a 
major  feature  of  your  next  (Issue  Four)  of  Business  Scrkkn.  This 
valuable  reference  publication  will  go  to  all  subscribers  in  July,   if' 


when  industry 

buys  audio-visual 

equipment  the 

screen,  most 

often,  is 


.   operaled 

L'j  L  :■-  L  _.:-_  ,  .,■.■  '._  ..■■_■>■[!  inst.illed 
lecenliy  iii  a  conleieiKe  luom  in  the  Apollo 
Support  Department  ol  General  Electiic's 
Oaytona  Beacli  plant. 


For  important  conferences,  the  Da-Lite  projection  screen  at  General 
Electric  plays  a  useful  role.  Out  of  sight  when  not  in  use.  the  electri- 
cally operated  screen  lowers  automatically  at  the  touch  of  a  button. 
Superb  reproduction  of  projected  pictures  on  Da-Lite's  unique  White 
Magic  II'  Chemi-Cote-  glass  beaded  surface  is  further  assurance  of 
effective  visual  presentations. 

Experts  in  the  audio-visual  field  recommend  the  Da-Lite  Electrol 
for  unsurpassed  performance.  Electrols  have  been  giving  trouble-free 
service  for  over  26  years. 

Da-Lite  Electrol  screens  are  available  in  a  wide  selection  of  sizes 
to  fit  your  needs.  They  can  be  recessed  in  the  ceiling  or  installed 
on  wall   or  ceiling.   Choose  a   Da-Lite  screen — 
get  the  Big  Difference — and  the  difference  costs 
you  nothing. 

Write   for  specifications,   prices  and   name  of 
nearest  franchised  Audio-Visual  dealer. 

Da-Lite  Screen  Company,  Inc.,  Warsaw,  Indiana    •■ 

perfection  in  projection  since  1909 
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Want  Big  Screen 
Pictures? 


The  high  brightness  of  the 
snow-white  light  source  of 
the 

Universal 
Carbon  Arc 

or  the 

Universal 

Xenon  Arc 

Slide  Projector 

makes  possible  the  vivid 
projection  of  ^Vi"  x  4", 
and  1"  X  2"  color  slides  on 
screens  up  to  35  feet  with- 
out darkening  the  room. 

Complete  with  blower,  slide 
carrier,  power  transformer, 
and  choice  of  objective  lens 
in  the  range  of  6 '/a  to  26 
inches  inclusive.  Available 
with  remote  push  button 
controlled  electric  changer 
which  holds  70  S'/a"  x  4' 
slides. 


XENON    BULB 
LIGHT   SOURCE 


^« 


Simple  to  operate.  Just  push 
a  button.  Focus  remains 
constant. 

CARBON   ARC 

LIGHT  SOURCE 

■- 


Simply    plug    into    any 
1  10-volt     A.C.     con- 
I  venience    outlet. 


Send  for  literature  and 
detaih  on  trial  offer. 

Electric  Corp. 


The 

39  City  Park  Ave.,  Toledo,  Ohio  43601 
Phone:  (4H:i  248-3741 


^1> 


A  SUBSIOIARV  OF 
GEWtRAL  PRECISIOM  EQUIPMENT  CORPORATION 


Dolphin  Sets  Up  International  Division  to  Handle  Increased 
Overseas  Theater  Screen  Advertising   Use  by  U.  S.  Firms 


M'  Use  of  the  theater  screen  ad- 
vertising medium  abroad  contin- 
ues to  grow,  and  American  com- 
panies are  increasing  their  use  of 
the  medium.  Recognizing  this 
trend,  a  New  York  film  company. 
Dolphin  Productions.  Inc..  has  re- 
cently established  a  new  division. 
Dolphin  International,  to  handle 
overseas  productions  and  theater 
campaign  placements  for  its  cli- 
ents. 

According  to  Allan  Stanley. 
Dolphin's  president,  it  is  now  pos- 
sible for  advertisers  to  place  cine- 
ma campaigns  in  over  110  over- 
seas markets.  He  noted  that  out- 
side of  the  United  States  the  num- 
ber of  theaters  continue  to  climb, 
with  the  Far  East  leading  with  an 
increase  of  61  per  cent  over  a 
five  year  period. 

Medium  \\  ell-.'Vccepted  .Abroad 
Advertisers  from  European 
countries  such  as  England.  France 
and  the  Netherlands  proportion- 
ately still  make  much  more  use 
of  the  medium  abroad  than  their 
U.S.  counterparts.  Kenneth  Silver, 
Dolphin  vice-president,  suggests 
that  one  reason  for  the  U.S.  lag 
is  that  advertising  executives  from 
European  countries  have  had  the 
benefit  of  experience  with  the  me- 
dium at  home,  whereas  this  is  not 
too  often  the  case  with  American 
advertisers. 

An  indication  that  the  ratio  is 
closing  fast  is  the  full  use  of  the- 
ater screen  advertising  in  Puerto 
Rico  where  mainland  advertisers 
have  used  up  practically  all  the 
available  time  allotted  to  commer- 
cials. Many  companies  such  as 
Eastman  Kodak,  Alka-.Seltzer, 
Pepsi  Cola,  Clairol  and  Campbell 
Soup  have  used  well-organized 
screen  ad  campaigns,  have  achiev- 
ed outstanding  successes  with  the 
medium  in  the  emerging  markets 
of  Latin  America.  Asia  and  Afri- 
ca. 

Members  of  World  Association 
Product  selling  messages  are  al- 
most always  contained  in  exciting, 
tasteful  color  commercials  which 
reach  the  theater  screens  through 
specialized  contracting  organiza- 
tions, most  of  whom  belong  to  the 
Screen  Advertising  World  Asso- 
ciation (SAWA)  headquartered  in 
London.  A  representative  member 
and  a  Dolphin  affiliate  is  the  Pearl 
&  Dean  Group  with  companies 
established  in  Trinidad.  Jamaica, 
Barbados,  Malta,  Cyprus,  Sierra 
Leone,  Nigeria,  Ghana,  Liberia, 
Greece,  Thailand  and  Singapore. 
An  opportunity  for  U.S.  adver- 


tisers to  gain  a  greater  understand- 
ing of  the  international  theater 
screen  advertising  medium  is  pre- 
sented by  the  upcoming  1 1th  an- 
nual International  Advertising 
Film  Festival,  sponsored  by 
SAWA. 

At  Venice,  from  June  l.'^th 
through  June  20th,  delegates  to 
this  event  will  see  a  wide  cross- 
section  of  the  best  television  and 
cinema  commercials  from  all  parts 
of  the  world  as  well  as  meeting 
principals  from  the  production  and 
tlistrihution  organizations  concern- 
ed with  cinema  advertising.  A 
record  number  of  U.S.  delegates 
is  expected. 

19  U.  S.  ad  agencies  and  film 
companies  have  entered  55  theater 
and  television  commercials.  Re- 
sults will  be  reported  in  the  next 
issue  of  Business  Screen,  in  July. 

KadianI  Screen  Opens  Service 
Depot  in  Nureniberja;,  Germany 

*  Consistent  increases  in  export 
sales  have  brought  the  establish- 
ment of  a  Nuremberg,  Germany 
service  and  repair  depot  for  Euro- 
pean distributors  of  Radiant 
screens.  The  G.M.B.H.  office,  at 
Konstanzenstrasse  13-15  in  that 
city,  will  also  serve  purchasers  of 
lots  of  six  or  more  screens  and 
the  Corporation  will  process  a-v 
business  for  German  schools,  in- 
stitutions and  industrial  users  from 
this  location.  IJJ' 

H(.\  ltiirl>ank  Facility  Provides 
.'Vcoiislicai  ('onsultin^;  Service 

■-'  With  Michael  Rettinger  as  en- 
gineer in  charge,  a  new  acoustical 
consulting  service  has  been  an- 
nounced by  the  Burbank,  Califor- 
nia, facility  of  the  RCA  Broadcast 
and  Communications  Products  Di- 
vision. Previously  available  only 
to  users  of  RCA  film  recording 
equipment,  the  service  is  being 
extended  to  meet  the  needs  of 
architects,  builders,  and  others  re- 
quiring professional  counsel  in 
acoustics. 

Mr.  Rettinger.  who  will  direct 
the  service,  was  responsible  for 
the  acoustical  design  of  the  Cin- 
erama Center  Theatre  which 
opened  last  year  in  Hollywood.  He 
has  made  acoustic  analyses  of 
scoring  stages,  review  rooms  and 
other  facilities  for  Columbia  Pic- 
tures Corp.,  Paramount  Studios, 
Republic  Studios,  Revue  Produc- 
tions, Twentieth  Century  Fox  and 
Walt  Disney  Studios.  5|' 


The  smooth  operation  of  A-V 
equipment  is  essential  to  any 
audio-visual  program.  This  re- 
quires prompt  sen/ice  and  de- 
pendable repairs  —  precisely 
what  you  get  every  time  from 
a  NAVA  dealer. 
He's  a  trained  expert  equipped 
to  handle  all  types  of  repair 
work  quickly  and  economically. 
Annual  equipment  mainte- 
nance, offered  by  your  NAVA 
dealer,  helps  avoid  those  un- 
timely emergency  calls  —  but 
if  they  arise,  he'll  answer  the 
panic  button  with  swift,  reli- 
able service. 

Your  best  A-V  plans  begin  (and 
Keep  rolling)  with  a  NAVA  man. 
Call  him  whenever  you  need 
service.  For  a  List  of  NAVA 
Dealers,  showing  services  and 
rental  equipment  offered  by 
each,  write— 


MEMBER 
NATION*l- 

AUDIO' 
VISUAL 


National  Audio-Visual  Association,  Inc. 
1201  Spring  Slteel,  Fairfax,  Virginia 
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The  16lh  Annual  Canadian  Film  A\var(l> 


Producers  Share  Top  Huiki 

Vt/^i  ll-Knovvn  Canadian 
"  film  producers  shared  hon- 
ors with  the  National  Film 
Board  in  the  16th  annual  Cana- 
dian Film  Awards  competition. 
\\vards  were  presented  at  a 
limner  in  the  Royal  York  Ho- 
ld. Toronto,  on  May  Sth. 

Canada's  best  public  rcla- 
iions  film  was  Bicimi>ti>n  Builds 
II  Cur.  produced  by  Crawley 
I  ilms  Limited  and  cited  "for 
its  dynamic  description  of  auto- 
mobile assembly,  its  effective 
presentation  of  a  company  im- 
,ii;e."  The  winning  sales  and 
promotion  film  vsas  Laiul  on 
the  Mine,  produced  by  West- 
minster Films  Limited. 

Best  of  Training  Pictures 
The  award  for  the  best  train- 
int;  and  instruction  film  went 
to  Robert  .Anderson  Associates 
I  Imited  for  Mrs.  ReynoUts 
\ceils  a  Nurse,  cited  "for  skil- 
ful use  of  the  hospital  en\iron- 
ment  in  presenting  an  approach 
to  a  common  psychological 
problem." 

Two  pictures  shared  top  hon- 
ors for  travel  and  recreation. 
Ri>i;ers  Pass,  produced  by  Peter 
J.  Elkington,  won  "for  bringing 
to  life  a  piece  of  Canadian  his- 
tory and  for  its  clear  presenta- 
tion of  the  facts  in  modern  ava- 
lanche control." 

Chctwynd  Film  Draws  I'raisc 
Co-winner  in  travel  and  rec- 
reation was  Chctwynd  Films 
Limited's  film  of  the  Stanley 
Cuj)  Finals  1963.  which  drew 
praise  "for  its  communication 
of  the  color,  excitement,  dra- 
ma and  tension  of  the  game." 
Canada's  best  general  infor- 
mation picture  of  the  year  was 
I  ielils  of  Sacrijice.  produced  by 
the  National  Film  Board  of 
Canada  and  honored  for  "its 
style  in  the  integration  of  war 

"The  llutteritcs"  rimiuatoiirupliit 
icon  Cunmliun  honors  for  bc.tt 
hinrk    and    iiliitr    camera    work. 


rs  W  illi  Natioiiiil   Kiliii   liuurd 

sequences  with  contemporary 
scenes  to  create  an  imaginative 
treatment  of  a  difficult  sub- 
ject." 

"Canadian  Film  of  tlie  Year" 

The  top  award,  for  the  "Ca- 
nadian Film  of  the  Year"  also 
went  to  the  Film  Board.  Pour 
la  Suite  du  Monde  (So  That  the 
World  Goes  On)  is  a  feature- 
length  picture  made  in  the  Rob- 
ert Flaherty  style  of  documen- 
taries. It  re-creates  the  tradi- 
tion of  hunting  the  porpoise  at 
Ile-au.x-Coudres.  an  island  in 
the  Gulf  of  St.  Lawrence  which 
preserves  the  language  and  cus- 
toms of  an  earlier  time. 

There  were  a  total  of  149 
entries  submitted  by  43  produc- 
ers. The  awards  presentation 
followed  a  showing  of  several 
winning  films  at  Film  House 
and  a  reception  hosted  by  the 
Association  of  Motion  Picture 
Producers  and  Laboratories  of 
Canada. 

nireclors  I  lust  .\wards  Ball 

Ihe  Directors  Guild  of  Can- 
ada was  host  for  the  Canadian 
Film  Awards  dance  which  con- 
cluded the  festivities  and  con- 
current meetings  of  producer, 
director  and  cameramen  assoc- 
iations. More  than  400  guests 
from  across  Canada  and  the 
United  States  were  on  hand  to 
honor  leading  Canadian  film 
makers. 

Don  Carter  of  London.  On- 
tario, accepted  the  Trophy  of 
the  Association  of  Mo;ion  Pic- 
ture Producers  and  Laborator- 
ies for  the  best  amateur  film. 
House  of  Toy.s. 

Bredc  A\ins  Color  Honors 

Special  awards  presented  by 
the  Canadian  Society  of  Cinc- 
matographers  were  won  by  Stan 
Brede.  C.S.C.  for  the  "best  col- 
or cinematography"  in  the 
Crawley  production.  Brampton 
Builds  a  Car.  and  by  John  Spot- 
ton,  C.S.C.  for  the  best  b&w 
cinematography  in  the  Film 
Board  production.  The  Hiiller- 
ites. 

The  Canadian  Awards  are 
sponsored  by  The  Canada 
Foundation,  the  Canadian  As- 
sociation for  Adult  Education 
.md  the  Canadian  Film  Insti- 
tute. ^- 
-+        *        * 

Buyer's  (Miide  to  Kquipuient 

"  The  buyers  will  get  our  an- 
nual A-V  Equipment  Trade  Fair 
issue  of  this  publication  in  July. 


NEW!  EMBY-HOMRICH  Jr.  35mm  OPTICAL  PRINTER 


Precision  Optics 


Exposure  Counter 


Incandescent  Lamp 


Interchangeable  Cameras 
lor  35mm  or  46mm 


Eio'tronic  Timer 


Film  Stages  to  take 
mini  to  4x5 


Only  $1495.00 


51.50  a  day  on  lease 

Precision  crafted 
in  Western  Germany 


A  production  printer  at  a  budget  price.  For  slide  duplicates...  inter  negatives  . . .  copynegatives 
SICKLES   SALES   ANO   SERVICE   CO.;   6744    Culver   St  .    Scoltsdale.   Arizona;    Phone:    Area   602-946-4323 


4^ 


De  Luxe  Vertical 


Slide  Film  Stand 


Slide 
Cutter-Mounter 


Roll  Easel 


.Acknowledging  our  responsible  role  as  an  audio-visual  publication, 
we  lake  pride  in  the  well-illustrated  pages  of  this  issue.  More  pictures 
are  regularly  printed  in  Business  Screen  than  any  comparable  film 
or  business  photographic  publication.  We're  in  the  picture  business! 


DEPENDABLE  Continuous  Film  Projection 

WITH   THE 

RALKE  16mm  AUDIO-VISUAL-MATIC 

MODEL  335 


*  Simplified   foolproof  operation. 

*  Eosy,    lofe   film    handling. 

*  Cool    operation. 

*  Rugged  design  for  conlinuOui  op- 
eration wirh  a  minimum  of  main- 
tenance. 

*  Dependable    mogozine    design. 

*  Designed  to  be  incorporated  into 
your   cabinet   or   disploy. 


PROVEN   IN   USE  AT 


Brusielt  Worldl  Foir    1958 

Seollle    Worlds    Fair    1962 

New    York  Worldl    Fair    1 96.» 

Wrife    for    Delailecl    iiteroture 


RALKE  COMPANY,  INC. 

AUDIO-VISUAL  CENTER 

849  NOKTH  HIGHLAND  AVENUE  LOS  ANGELES  3S,  CALIF. 

Phone    12131    Hollywood  4-1147 
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CAMERA  MART 
EXPANSION  SALE 

PRODUCTION  EQUIPMENT 

Large  ussortineiit  ol  E>  eino  curn- 
eras,  some  like  new,  many  varied 
lenses  and  aecesson'es,  wide 
price  range  .  .  . 

Eyemo  71A  w/2"  lens,  from  $95.00 
Eyemo  7 IK  w  lens,  from  ....  165.00 
Eyemo  71C,  3  lenses,  from  ..345.00 
Eyemo  71Q,  3  lenses  from  ..375.00 
Eyemo  710,  3  lenses,  motor,  two 
400  ft.  mags,  cases,  from    .  .495.00 

EYEMO  ZOOM  \  lEWFIND- 
ERS,  lens  fields  from  2.5mm 
to  10",  brand  new,  w/camera 
door  attached,  valued  over 
$350.  Special  $69.50 

CINEFLEX  REFLEX  CAMERA 

w/4  lenses,  1,'200  ft.  mag,  mo- 
tor, case,  like  new  condition 
$795.00 

CINEFLEX  400  ft.  $69..50 

BOLEX  H16  CAMERA,  1"  fl.  9 

lens,     excellent     condition 
'. $  195.00 

B&H  FELMO  70DR  late  camera 
exceptionally  fine   condition 
$195.00 

CINE-SPECIAL    MODEL     II 

camera,  w/100  ft.  chamber, 
exc. $495.00 

AURICON  PRO  200  .sonnd  cam- 
era, turret,  parallax  finder,  X'.A 
galvo,  amplifier,  soinid  acces- 
sories, case,  power  supply,  val- 
ue $2500.  Recon.,  exceptional- 
ly fine $995.00 

ROBERTS  1/4"  tape  recorder 
and  stereo  speaker  system, 
exc.   $195.00 

MAGNACORDETTE  1/4"  tape 
recorder  w/10"  reel  arms. 
Rangertone  s\nc  head  7.5  6c 
15  ips,  special  $395.00 

B&H    FILMOSOUND    28.5,    ex- 
cellent  condition,    special 
$295.00 

B&H  FILMOARC  sound  projec- 
tor w/arc  lamphonse,  rectifier, 
amplifier,   stand,   speaker,   exc. 

$995.00 

NOTICE 

Write  for  our  bin  neu'  rental  catalog 

TODAY! 

FcT  further  inform3tion  write: 


the  CAMERA-MART  inc. 

1845  Broadway,  New  York  23.  N.  Y. 
PLaza  7-6977 


C.a\  Dunn  Completes  .Sliooling 
of     His     First     Feature     I'ielure 

Production  of  his  first  feature- 
length  motion  picture  (scheduled 
for  national  theatrical  release  later 
in  the  year)  was  confirmed  by 
C'al  Dunn,  head  of  Chicago-based 
Cal  Dunn  Studios.  Inc.  Four  weeks 
shooting  on  the  Mojave  Desert 
completed  all  major  scenes  on  lo- 
cation for  The  Desert  Raven,  fol- 
lowed by  two  weeks  on  Holly- 
wood sound  stages. 

The  S225.000  production,  aim- 
ed at  "family  trade"  is  being  fi- 
nanced by  a  group  of  Chicagoans, 
including  men  in  the  TV  film  and 
radio  industry.  A  mystery  yarn, 
set  in  a  desert  locale,  the  feature 
was  directed  by  ex-Chicagoan 
Alan  S.  Lee  and  features  Paul 
L'Amoreaux  in  the  cast;  Rachel 
Ronien  and  Rosalind  Roberts  car- 
ry the  feminine  leads.  ^' 

SOS  Pholo-Cine-Optics  to 
Occupy  INew  (Quarters  in  N.  Y. 

--  The  38-year  old  professional 
motion  picture  equipment  organ- 
ization now  known  as  S.O.S. 
Photo-Cine-Optics,  Inc.  will  occu- 
py a  new  1 8,000  square  foot  head- 
quarters at  387  Park  Avenue 
South  in  New  York  City  on  June 
30th.  Announcement  of  the  move 
was  made  this  month  by  .Alan  C. 
Macauley.  president.  S' 

*        *        * 

Notable   Business   Films   -\re 
Produced   liy   Haniia-Barliera 

->  Known  throughout  the  world 
for  its  animated  cartoon  features 
and  TV  characters,  ( Yo,^i  Bear. 
The  Ftmlswnes.  Huckleberry 
Hound  and  The  Jetsons ) .  Hanna- 
[  Barbera  Productions  of  Idolly- 
wood  entered  the  field  of  indus- 
trial film  production  less  than  a 
year  ago,  creating  both  animation 
and  live-action  subjects  for  lead- 
ing .American  companies. 

A  biographical,  all  live-action 
film  for  Warner-Lambert  Pharma- 
ceutical, The  Story  of  Dr.  Lister. 
is  a  noteworthy  example.  Made  in 
association  with  Film  Counselors 
and  directed  by  .Arthur  Pierson. 
the  film  had  a  distinguished  cast 
which  included  Richard  Ney. 
Wanda  Hendrix.  John  Hoyt.  Sean 
McGlory.  John  -Archer  and  Lloyd 
Bochner. 

The  studio  followed  with  Of 
Mutual  Interest,  covering  the  sub- 
ject of  mutual  funds,  with  a  cast 
headed  by  Donald  Woods.  An  all- 
animation  featurette  for  the  Na- 
tional Association  of  Tobacco  Dis- 
tributors told  the  story  of  that  in- 
dustry   in    Mr.    Leaf.    With    Jim 


along  production  lines 


Backus  doing  the  voice  of  "Mr. 
Leaf,"  the  film  was  premiered  in 
Miami  on  April  4. 

One  of  the  company's  TV  spon- 
sors. Ideal  Toy  Company,  also 
sponsored  a  combination  live-ac- 
tion half  hour  film  to  introduce 
the  character  of  Manilla  Gorilla 
to  television  audiences.  George 
Fenneman  acted  as  the  host  of 
this  film.  & 

"Blue  Kihhon""  Filmslriji  Shows 
llie   W  ide   Kanfie  of  T<-elini(|ues 

V:  One  of  the  Blue  Ribbon  win- 
ners at  last  month's  American 
Film  Festival  in  New  York  was  a 
unique  self-promotion  slidehlm 
made  by  Lance  Studios,  a  New- 
York  production  Hrm. 

Titled  Slide-imation.  the  short 
filmstrip    is    an    imaginative,    fast- 


.4  scene  from  "Sliilc-iititition 

paced  little  presentation  that  crams 
1  30  quick  cut  frames  into  its  three- 
minute  length.  Unusual,  too,  is  the 
use  of  zooms,  pans,  build-ups.  pop- 
ons  and  squeeze  motion,  which  are 
familiar  techniques  in  motion  pic- 
tures,   but    new    and    different    in 


slidefilms;    has    wide    appUcation. 

According  to  David  Wasserman, 
producer  of  the  film,  the  Slide- 
imation  technique  can  be  used  on 
any  modern  slidefilm  projector, 
such  as  Salesmate.  DuKane,  etc., 
which  can  handle  quick  changes  at 
the  rate  of  three  frames  per  sec- 
ond. 

The  Slide-imation  film,  which 
took  the  honors  in  the  Public  Re- 
lations and  Sales  Promotion  Cate- 
gory at  the  American  Film  Festi- 
val, was  composed  of  Lance's  own 
promotion  material  combined  with 
examples  of  the  technique  which 
the    firm    has    recently    made   for 

clients.  »• 

*  *        * 

riiapman  .i  Occupies  Larger 
Studio  Facilities  in  Burbank 

Chapman  5  Productions.  Inc. 
has  opened  new,  larger  studios  at 
380.'i  West  Magnolia  Boulevard 
in  Burbank.  California.  The  com- 
pany was  previously  located  in 
Glendale. 

New  facilities  include  a  large 
^ound  stage  with  permanently-in- 
vtalled  lighting  as  well  as  sound 
recording,  transfer  and  dubbing 
studios.  A  music  library,  anima- 
tion and  titling  equipment,  pre- 
\iew,  editing  and  conference 
rooms  are  among  other  facilities 
m  the  5.000-square  foot  studio,  gp 

*  *        * 

Alexander  Film  Co.  Sets  Up 
East  (!oast  Division  in  N.  Y. 

The  East  Coast  Division  of  the 
.'Mexander  Film  Co.  opened  new 
offices  in  May  at  6  East  4.>th  St., 
in  New  York.  Complete  produc- 
tion services  will  augment  the 
company's  27-acre  studio  com- 
plex  at   Colorado   Springs,   Colo. 


VIDEOTAPE 


'1» 

•  for  samples,  quantity  discounts 


Prices  on   request 

order  direct   from 

INDUSTRIAL 
Fibre   Products  Company 

36S8    S.    Main    St.,    los    Angeles    7,     Calif. 
ADoms   3-6726,   3-5269 

by   William   Bal 


Known  the  World  Overl 
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SELL  .  .  .  when  the  sell  is  "on",  an 

vdmatic  Display  projector  tells  your  story  with 
mpoct  and  clarity.  Perfect  for  trade  shows,  con- 
entions,  story  displays  and  office  lobbies.  Entire- 
y  automatic  —  a  new  16  X  23-inch  picture  ap- 
jeors  every  six  seconds!  Holds  up  to  30  different 
lides.  Also  adaptable  to  sound  slides  or  sound 
notion  pictures.  Write  or  call  for  complete  details. 

COMING   TO   THE   NAVA   SHOW 
in  Chicago  .  .  .  July  18  thru  21? 

The  newest  in  film  inspection  equipment  will  be 
exhibited  in  Harwald  Booths  E-56,  E-57  and  E-58 
at  the  Sherman  Hotel.  Get  the  full  story.  Talk  to 
our  engineering  representatives  and  write  for 
our  catalog  —  listing  our  complete  line  of  equip- 
ment for  your  film   needs. 

THE   HARWALD   COMPANY 

1245  CHICAGO  AVE.        .        EVANSTON,    ILL. 
DAvis   8-7070 


Sorry... 

we  have  no  cut-rate  titles 
. .  .  ours  are  always  made 


UP 


TO  A  STANDARD 


...NOT  D  O  V\^  N 

TO  A  PRICE 

KNIGHT  STUDIO  Chicago hjuinois 


Camera  Eye 
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LNF.AIR     COMPKTITION     IS     IILRIING 
THE     NATIONS    ABLEST     PRODUCERS 

Tut  M.ARGiN  Between  profit  and  loss  has 
been  perilously  close  for  most  of  the  na- 
tion's specializing  film  producers,  the  compa- 
nies whose  films  and  related  communications' 
media  serve  the  bulk  of  L'.  S.  industry.  These 
arc  the  same  companies  to  whom  the  U.  S. 
government  turned  for  the  most  effective 
training  films  used  by  the  armed  forces  in 
World  War  II. 

They  are  also  the  leading  employers  of  the 
industry's  most  highly-skilled  technicians, 
craftsmen  and  supervisory  personnel,  such  as 
directors,  all  of  nhoiii  helimt;  to  unions.  Their 
wages  have  certainly  kept  pace  with  rising  costs 
and  with  the  ratio  of  experience  and  skills 
acquired  in  production  over  the  years. 

It  is  no  accident  that  the  country's  most- 
rt'siilrfiil  communications"  tools  continue  to 
come  from  within  these  experienced  shops, 
coast-to-coast.  And.  as  private  enterprisers, 
these  film  companies  are  taxpayers,  through 
their  payrolls  and  whenever  merited  profit 
margins  are  maintained.  Not  only  Federal  tax- 
payers but  heavy  contributors  to  state  and  local 
taxes,  as  well. 

Small  wonder  then  that  organized  groups  of 
these  companies  are  up-in-arms  about  two  ser- 
ious threats  to  their  economic  well-being. 

Item:  the  Wayne  State  University  Bulletin 
which  states  (on  page  40):  "Each  year  the 
motion  picture  production  department  makes 
a  number  of  films  for  the  University,  jor  busi- 
ness and  industry,  and  jor  social  agencies 
throughout  the  stale.  Detroit  companies  object. 

This  publication  supports  House  Resolu- 
tion S6  now  before  the  State  Legislature  of 
Michigan  "for  the  purpose  of  investigation  of 
a  state-subsidized  university's  participation  in 
the  production  of  motion  pictures  and  other 
visual  aids  for  industry." 

Neither  Wayne  State,  nor  any  other  tax- 
supported  educational  institution,  has  any  busi- 
ness soliciting  this  type  of  work.  It  is  beyond 
its  physical  and  technical  province,  unrelated  to 
education  and  unfair  to  private  business  which 
supports  the  tax  rolls. 

Item:  A  much  more  serious  economic  threat 
as  well  as  a  potentially  great  loss  to  the  nation 
is  involved  in  present  Federal  Government 
film  procurement  practices. 

Here  the  Film  Producers  Association  of 
N.Y.  puts  the  problem  squarely  before  U.  S. 
government  agencies  and  departments  involv- 
ed, as  well  as  the  organized  crafts. 

Says  Harold  Klein,  executive  director  of 
the  FPA.  "production  of  film  for  government 
over  the  past  few  years  has  declined,  with  the 
past  1 2  months  showing  a  tremendous  drop  in 
such  production.  Federal  agencies  are  generally 
bound  to  award  contracts  to  the  lowest  bidder 

(CONTINUED    ON    THE    FOLLOWING    PAGE    86) 


from 
LaBTV 

In  a  word  that  dividend  is  quality.  The 
kind  of  quality  processing  your  invest- 
ment deserves.  Quality  that  tias  made 
Lab-TV  ttie  east's  ?1  source  for  re- 
versal processing.  There  are  two  other 
dividends  you  can  count  on  from 
Lab-TV.  1.  Fast  Reliable  Service.  2. 
Fair  Competitive  Prices.  Could  you 
want  more? 

THE  LAB  FOR  REVERSAL  FILM 

16mm 

BLACK  &  WHITE  REVERSAL 
PRINTING  &  PROCESSING 

O   COLOR  PRINTING 

OTHER  SERVICES: 

•  Work  Prints  •  Color-to-color  Prints  •  Colorto- 
B&W  Prints  •  Raw  Stock  •  Ultrasonic  Film  Clean- 
ing  •  A  &  B  Roll  Prints  •  Fades-Dissolves  •  Timed 
Prints  •   Edge  Numbering  •  8mm  Processing 


723  Seventh  Ave.,  New  York  19,  N.Y.  •  JU  6  2293 
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San  Francisco's 
complete  16  mm 
film  service 


W/.  A.  PALMER  FILMS, INC. 

611    HOWARD    STREET      SAN    FRANCISCO 


DAMAGED  FILM 
HOSPITM 


M«/Jb/iA  DAMAGED  FILM? 

"The  Film  Doctors' "  (specialists  in  the 
science  of  film  rejuvenation)  can  restore 
scratched,  brittle,  and  worn  film  at  a 
fraction  of  new  print  costs.  Old,  damaged 
8,  16,  35mtn  film  can  be  restored  to  orig- 
inal screening  quality  and  its  life  can  be 
prolonged  indefinitely. 
RAPIDWELD:  restores  damaged  originals,  neg- 
atives and  prints. 
RAPIDTREAT;   completely   protects  and   prolongs 

ttie  life  of  new  prints  indefinitely. 
RAPID  FILM  SHIPPERS:  vault  storage,   interna- 
tional distribution  and  inspection  facilities. 
Write    for    Booklet    Y-3 


For    complete    details    write: 

APID  FILM 
TECHNIQUE.  ;/VC 

27  ST.,  L.  I.  C.  1,  N.  V. 
STillwell  6-4GOO  •  Est.  1940 
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(CONTINUED   FROM   THE    PRECEDING    P.AGE    85) 

regardless  of  union  status.  Consequently,  the 
disparity  between  bids  from  a  union  producer 
and  that  of  a  company  free  from  such  contract 
restrictions  operates  to  the  detriment  of  organ- 
ized industry. 

""As  far  as  I  see  it,  there  is  only  one  way 
at  this  time  to  bring  our  people  back  into  the 
running  and  that  is  to  equalize  our  conditions 
with  that  ol  unfair  competition.  Unions  must 
realize  that  granting  relief  by  way  of  elimina- 
tion or  reduction  of  mandatory  crews,  lay-over 
location  pay  on  weekends,  etc.  will  endure  to 
the  unions"  benefit  by  providing  more  employ- 
ment for  their  members." 

We  couldn't  agree  more  with  Mr.  Klein. 
But  we  also  believe  that  it"s  time  for  govern- 
ment, too.  to  take  a  new  look  at  the  problem. 
The  low-quality  of  many  recent  productions  is 
evidence  of  a  failing  policy.  The  loss  of  highly- 
skilled  sources,  so  vital  to  the  national  defense, 
must  be  taken  into  account.  And  a  government 
n/iich  liiis  pledged  ils  concern  for  minimum 
wage  standards,  for  fair  payment  of  skills  at 
accepted  rales,  cannot  turn  its  back  on  men  and 
women  who  have  spent  their  entire  lives  in 
acquiring  these  skills  on  the  permanent  pay- 
rolls of  tlie  nation's  principal  film  producing 
companies- 
Tighten  up  the  requirements  for  a  success- 
ful bidder!  Put  out  film  work  on  a  cost-plus 
basis,  if  necessary.  A  minimum  of  e.xperience- 
years.  proof  of  reliability,  previous  Govern- 
ment contracts  and  evidence  of  permanent  staff 
are  suggested  criteria. 

The  Federal  Government  has  seldom,  if  ever. 
had  a  contractual  price  dispute  with  the  com- 
panies who  were  its  dependable  suppliers 
through  World  War  II  and  the  years  after. 
But  who  will  answer  for  a  failing  informational 
program  that  has  to  depend  on  shoddy  screen 
fare?  Who  will  answer  for  the  "studio-in-his- 
hat"  operator  with  neither  staff  nor  facility? 
And  who  will  answer  for  the  nation's  welfare 
when  its  vital  military  training  films  cost  lives 
in  the  field  or  cause  the  country  to  lose  a  war 
anywhere  on  the  face  of  the  globe? 

*  ■;:  :i: 

Film  Paragraph  in  Wall  Street  Journal  Ad 
Shoidd  Remind  Sponsors  of  Tie-in  Potential 

The  May  20th  issue  of  the  Wall  Street 
Journal,  carrying  a  full-page  ad  of  the  U.S. 
Independent  Telephone  Assn.  with  a  bold- 
faced paragraph  about  the  availability  of  the 
L'SITA  motion  picture.  Tlie  Independent,  re- 
minds us  that  every  leading  company  with 
such  films  should  look  into  that  excellent  pro- 
motional opportunity. 

Put  a  squibb.  a  box.  a  paragraph  or  a  col- 
umn about  your  films  in  an  occasional  na- 
tional publication  ad!  Pick  the  media  which 
reach  the  kind  of  relevant  audiences  who 
should  be  seeing  your  pictures.  You'll  advance 
your  film  program,  surprise  top  management 
with  the  gratifying  results.  But  better  be  sure 
you  have  the  necessary  prints  on  hand  to  meet 
the  demand! 

We  still  remember  the  week  in  which  .Alcoa 
advertised  its  films  in  a  Post  ad.  Modern  Talk- 


FOR  MORE 

DIVIDENDS* 
FROM  YOUR 
FILAl  DOLLARS 

"like    truly    i-realivf    prodiK-lioii 
from   the   seript   to   the  sereen! 


FILM  STUDIOSJNC. 

100    South    Northwest    Highway 

PARK  RIDGE,  ILLINOIS 

Area  Code  312      •     8231418      •     Chicogo:  763-581! 


New  Idea 

for  Effective  Visual  Presentation 


GET  YOUR   POINT  ACROSS 

with  the  PORTA-SCRIBE® 

Overhead  Projector 

Compact,   lightsveight    ami   economi- 
cal,  the  new   I'orta-Scribe  Overhead 
Projector  is  always  ready  for  use... 
anywhere.   Use   it   from  the  front   of 
a  fully  lighted  room.  Face  your  audi- 
ence and  project  full  10"  x  10"  color 
transparencies   of   charts,    reports, 
product  illustrations ...  or  use  it  as  an 
"electric  blackboard"  to  project  what 
\'ou  write  as  you  write  it! 
Investigate!   Find  out  how  you  can  add  heads-up 
impact  to  sales  meetings,  board  meetings,  training 
sessions,   exhibits,   conventions  and  PR  functions 
GET  YOUR   POINT  ACROSS. 

Write:  CHARLES  BESELER  COMPANY 
256(Y}      So.  18tb  St.  East  Orange,  N.  J. 
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BUSINESS  SCREEN   MAGAZINE 


L.'^L 


SOUND    RECORDING 

for 

16  &  35mm  H/iotion  Pictures 

A  new  concept  In  sound  recording 
service— RPL   specializes    in    producing 
for  you  the  most  professional   sound 
tracks—music  scoring,  sound  effects, 

and  voices— with   imagination,  cre- 
ativity  and   superior  technical  quality. 

Because  RPl  exclusively  special- 
izes in  sound— you  have  an  organ- 
ization and  facilities  completely 
oriented  to  this  service. 

Just  send  your  script  and  work   print 
to  RPL  and  you  will  receive  back  a 
truly   professional   sound-mix   for 
your  film— at  surprisingly  low  cost,  too. 

Get  the  full  story  of  what  RPL  can  do 
for  your  next  motion  picture. 

Write  for  free  folder 

"SOUND  SENSE 

FOR  MOnON  PICTURE  FILMS" 


RR2 


Recorded  Publications  Laboratories 


1504    Pierce    Avenue 


Cimden,    N     J      OSIOS 


(Power  RewindeisiJ    Library  Reader  I 
Film,  Video  Tape ^^T  16  mm  Film       I 


Editing 

Tables 


Moviolas 


^ 


Re- 
■vindefS 


moviola 

constantly  adds 
new  products 
to  its  chain  of 
professional 
equipment  for  the 
Motion  Picture, 
Television  and 
Photo  Instrumen- 
tation industries. 

Write  for  free 
literature-specify 
items  that 
interest  you. 


Rf! 


Ciab 
Dollies 


70  ■; 
Viev. 


Sound 
Readers 


movio 

manufacturing  co. 

5539  mvER'ON  AVENUE 
NORTH  HOLHWOOD.  CALIF 
PHONE   TRIANGLE  7-2173 

1^1,     Vo.iO'l    ^S    HalfT"^"^    Cj-' 


\&x 


Synchro - 
nizers 


I      Differential     t^  Motor  drive  for  1 
I  Gear  Reminders  ^^T   Synchronizers   J 
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ing  Picture  Service  exchiinges  were  hard-press- 
ed to  make  the  additional  thousands  of  ship- 
ments which  resulted  .  .  .  nearly  all  of  the  re- 
quests were  from  highly  desirable  adult  groups! 

*  *        * 

Creative  FUmaker  Morton  C.ohlshoU  Elected 
"Art  Director  of  Year"  inj  Satioiial  Society 
Film  has  intrigued  Mort  Goldsholl,  noted 
designer  and  art  director,  for  many  years.  And 
his  efforts,  both  commercial  and  experimental, 
have  been  rewarded  with  many  honors  as  well 
,is  excellent  results.  Because  Mort  has  brought 
tresh  stimulus  to  creativity  in  film,  all  of  us 
engaged  in  the  medium  have  benefited. 

On  Monday.  May  25th,  some  4.000  art  di- 
rectors and  designers  throughout  the  country 
bestowed  on  Morton  Goldsholl  the  highest 
honor  of  their  craft,  naming  him  "Art  Direc- 
tor of  the  Year."  The  president  of  Chicago 
area-based  Goldsholl  &  Associates  and  our 
good  friend  and  neighbor  received  the  gold  T- 
square  of  the  National  Society  of  An  Directors 
at  a  luncheon  in  his  honor  at  the  Americana 
Hotel  in  New  York. 

Honor  Helen  Krtipka  of  Cal  Dtinti  Studios  as 
Chicago's  "Advertising  Woman  of  the  Year" 

Congratulations  to  Helen  A.  Krupka  of  Cal 
Ounn  Studios.  Inc..  well-knovsn  Chicago  film 
producers.  Helen  received  the  highest  honor 
accorded  advertising  women  in  the  Midwest 
when  she  was  selected  (on  April  12)  as  Chi- 
cago's 1964  "Advertising  Woman  of  the  Year." 

She  was  the  first  person  in  the  business  film 
industry  to  receive  this  award  and  only  the 
seventh  to  be  so  honored  by  the  Women's  Ad- 
vertising Club  of  Chicago.  The  creative  services 
director  of  Dunn  Studios  received  her  award 
from  U.  S.  Senator  Margaret  Chase  Smith  dur- 
ing a  luncheon  ceremony  attended  by  ."^00  per- 
sons in  the  Guildhall  of  the  Ambassador  West 
Hotel  in  Chicago. 

*  *        * 

Iiidiistrif  Mottnis  l^oss  of  Tiro  Hcspected  Men 

His  many  friends  in  the  industry  mourn  the 
p.issing  of  Henry  Solou.  60.  uho  was  produc- 
tion chief  of  the  16mm  Division  at  Consoli- 
dated Film  Industries.  At  CFI  since  1946.  he 
is  survived  by  his  widow.  Mildred,  and  his 
brother.  Sidney  P.  Solow.  vice-president  and 
yeneral  manager  of  Consolidated. 

One  of  the  best-known  pioneers  in  the 
audio-visual  field.  Fred  G.  Roberts,  Jr..  presi- 
dent of  Traid  Corporation.  Encino.  California, 
passed  away  suddenly  in  his  home  in  that  city 
Ml  April.  A  Navy  veteran  in  World  War  II, 
Fred  was  for  many  years  head  of  the  Educa- 
tional Department  at  Bell  &  Howell,  founded 
the  nationwide  network  of  specializing  dealers. 


MULLING  OVER  A  NEW  MOTION  PICTURE? 

Wiih  48  years  of  budgel-stretcliing  film  ex- 
perience we'll  gladly  mull  with  you  .  .  .  and 
(hen  .  .  .  produce! 

SAM  Orleans 
PH.imi      \^  Film   Produrtioni,   Int. 
■>.i  wr.._k-.r..j    »_.      ,     Kno.vill.  2,   Tenn. 


COMPREHENSIVE  SERVICE 

CORPORATION 


NEW    YORK 
10019 


HOLLYWOOD 
90038 


JUST  Off  THE  PRESS} 

YOUR    COMPLIMENTARY    COPY   Of 

FOTOMATION  FILM  TIMETABLE 

Handy    plostic    computer    times 
^"JH?**"-       \  your    narration,    music,   effects. 

For  slidefilms,  soles  promo- 
tion &  presentolions,  TV  and 
motion      pictures. 


FREE!  TO  ADVERTISE  OUR 
EXCITING  OVERNIGHT 
PRODUCTION  TECHNIQUE 
OF  MOVIE  MAKING 

FOTOMATION! 


Tell  your  soles  story  in  FOTOMATION  —  using  the 
popular  TV  commercial  method  of  "quick  cuts,"  with 
still  photos,  transparencies,  artwork  and  graphic 
color  design!  We  give  your  film  life  and  onimotion 
with  every  type  of  comera  movement,  zooms,  pons, 
dissolves  —  synchronized  to  modern  percussive  mu- 
sic!   Production    lime    is    in    DAYS,    not    MONTHS! 

Get  fhe  fuH  story  with 
your   fOTOMAJION    Timetable 

Call  Al  Stahl  -  212   CO  5-2942 


ANIMATED  PRODUCTIONS,  INC. 

1600  Broadway,  New  York  19 
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NATIONAL    DIRECTORY   OF    VISUAL  EDUCATION    DEALERS 


EASTERN  STATES 


•  MASSACHUSETTS  • 

Cint'ina.     Inc.,     234     Clarendon 
St.,  Boston  16. 


•  NEW  YORK  • 

Buehan  Pictures.  122  W.  Chip- 
pewa St.,  Buffalo  2,  N.  Y. 

Crawford,  Inimig  and  Landis, 
Inc..  480  Lexington  Avenue, 
New  York  17,  New  York. 

The    Jam    H.nndy    Organization, 

1775     Broadway,     New     York 
19. 

S.  O.  S.  Plioto-Cine  Optics,  Inc., 

602  W.  52nd  St.,  New  Y'ork 
19. 

Training:  Films.  Inc..  150  We.-st 
54th  St.,  New  York  19.  CO  5- 

3520. 

Visual  Sciences,  599BS  Suffern. 

United  World  Films.  Inc..  221 
Park  Avenue  South,  X.Y.  3. 
SP  7-6600. 


•  PENNSYLVANIA  • 

Appel  Visual  Service,  Inc.,  963 
Liberty  Avenue,  Pittsburgh 
22. 

Audio-Visual    Center   —    Rentals, 
Sales,   Repairs.   27   South    17th 
Street,  Philadelphia  3,  Pa. 
Phone:  LOcust  3-6872. 

Oscar  H.  Hirt,  Inc.,  41  N.  11th 

St.,  Philadelphia  7,  WAlnut 
8-0650. 

James  Lett  Company,  221  N.  Sec- 
ond St.,  Harrisburg,  CEdar 
3-5651. 

J.  P.  Lilley  &  Son,  Inc.,  928  N. 
Third  St.,  Harrisburg,  CEdar 
8-8123. 

The  .Jam  Handy  Organization, 

Pittsburgh.    Phone:    ZEnith 
0143. 


SOUTHERN  STATES 

•  GEORGIA  • 

Colonial  Films.  71  Walton  St., 
N,  W.,  JA  5-5378,  Atlanta. 

United  W'orld  Films,  Inc.,  287 
Tech  wood  Dr.,  NW.,  Atlanta. 


•  LOUISIANA  • 

Delta  Visual  Service.  Inc.,  715 

Girod  St.,  New  Orleans  12. 
Phone:  JA  5-9061. 


•  MARYLAND  • 

Stark-Films  (Since  1920), 
Howard  and  Centre  Sts., 
Baltimore  1.  LE.  9-3391. 


MIDWESTERN  STATES 


•  ILLINOIS  • 

Robt.     H.     Redfield.     Inc.,     831 

So.  Wabash  Ave.,  Chicago  5. 

The  .Tarn  Handy  Organization. 

2.30    North    Michigan    .Avenue, 
Chicago  1. 

Midwest  Visual  Equipment  Co.. 

3518  W.  Devon  Ave.,  or  27  N. 
Franklin  St.,  Chicago. 

United  World  Films,  Inc.,  542 

S.  Dearborn  St.,  Chicago  5. 


•  MICHIGAN  • 

The  .lam  Handv  Organization, 

2821  E.  Grand  Blvd.,  Detroit 
Zone  11. 


•  MISSOURI  • 

Swank's,  Inc.,  621  N.  Skinkei- 
Blvd.,  St.  Louis  30,  Mo. 


•  OHIO  • 

Academv    Film    Service.    Inc.. 

2110    Pavnc     Ave..    Clevel.and 
14. 

Films    Unlimited    Productions. 

.564   Park   Avenue,   Mansfield. 

Fryan   Film   Service,  2929   Pros- 
pect Ave.,  Cleveland  15. 

Sunray  Films.  Inc..  2005  Chester 
Ave.,  Cleveland  14. 

Twyman  Films.  Inc.,  329  Salem 
Ave.,  Dayton. 


LIST  SERVICES  HERE 

Qualified  audio-visual  dealers  are 
listed  in  this  Directory  at  $1.00  per 
line  per  issue  on  annual  basis  only. 


M.  H.  Martin   Company,  1118 

Lincoln  Way  E.,  Massillon. 


WESTERN  STATES 


•  CALIFORNIA  • 

LOS  ANGELES  AREA 

Coast    Visual    Education    Co., 

5620  Hollywood  Blvd.,  Holly- 
wood 28.  HO  6-1651. 

The  Jam   Handv  Organization, 

305  Taft  Building,  1680  N.  Vine 
St.,  Hollv'\vood  28. 

Photo  &  Sound  Company,  5515 
Sunset  Blvd.,  Hollywood  28. 

Raike  Co.,  Inc.  A-V  Center,  849 

North   Highland  Ave.,  LA  38. 
HO  4-1147. 

S.  O.  S.  Photo-Cine  Optics,  Inc. 

6331  Hollywood  Blvd.,  Holly- 
wood 28. 

Spindler  &  Sauppe,  2201  Bever- 
ly Blvd..  Los  Angeles  57. 
Phone:  DUnkirk  9-1288 

United   World  Films,  Inc.,  7374 
Melrose  Ave.,  Los  Angeles  46 

SAN  FRANCISCO  AREA 

Photo  &  Sound  Company,  116 

Natoma  St.,  San  Francisco  5. 

Westcoast    Films,    255    Minna, 
San  Francisco  3. 


•  COLORADO  • 

Cromars'    (.'\udio-\'isual   Center) 
922  Bannock,  Denver  80204. 


•  OREGON  • 

Moore's      .4udio-Visual      Center, 

1201  S.  W.  .Morrison,  Portland 
5,  Oregon. 

United  World  Films,  Inc.  5023 
NE  Sandy  Blvd.,  Portland  13 


•  TEXAS  • 

United  World  Films,  Inc., 

2227  Bryan  St.,  Dallas  1 


•  UTAH  • 

Deseret  Book  Company,  44  East 
South  Temple  St.  Salt  Lake,  10. 


USE  THIS  DIRECTORY  TO  LOCATE  THE  BEST  IN  EQUIPMENT.  FILMS  AND  PROJECTION 


ESCAR 


Motion  Picture  Service 

7315  Carnegie  Ave. 
Cleveland  3,  Ohio 


INDUSTRIAL  AUDIO-VISUAL: 

(CONTINUED       FRO.M       P.\GE       17  I 

Gate  changes  in  the  marketing 
picture  to  top  management  of  that 
company.  Charles  Woehric  (3M) 
told  of  his  experiences  in  supply- 
ing a-v  meeting  materials  for  in- 
plant  use.  One  of  these  programs 
serves  a  1,500-man  supervisory 
conference;  another  is  the  annual 
3M  shareholders'  meeting  with  an 
attendance  of  nearly  2,000  per- 
sons. 

Gerard  K.  Hall  (National  Cash 
Register )  talked  on  "Programmed 
Instruction"  techniques  being  ap- 
plied by  that  company  and  Dan 
Rochford  (Standard  Oil  N.J.) 
brought  the  membership  up  to 
date  on  "What's  New  in  Motiyat- 
ing  People."  The  European  Editor 
of  Business  Screen.  Peter  Rigg, 
reported  on  the  use  of  audio-vis- 
uals by  overseas  divisions  of  U.  S. 
companies.  His  report  was  espe- 
cially pertinent  in  the  matter  of 
proper  translation  and  the  use  of 
readily-understood  idioms.  For- 
eign versions,  he  concluded,  must 
be  handled  with  extreme  care  to 
achieve  desired  results. 

Nine  new  members  were  intro- 
duced at  the  spring  meeting. 
These  included  William  C.  Her- 
.man  (Eli  Lilly  &  Company);  Al- 
bert S.  Schlachtmeyer  (Link  Belt); 
Donald  A.  Benjamin  (Columbia 
Gas  System);  James  G.  Damon, 
Jr.  (IBM  World  Trade  Corp.); 
Ronald  Kaas  ( Westinghouse  Elec- 
tric ) :  Darrell  T.  Rathbun  ( Amer- 
ican Standard);  William  T.  Wal- 
ton (IBM);  Herbert  D.  Johnson 
(3M);  and  James  H.  Moquin 
(Dow  Chemical ). 

A  panel  discussion  on  "Motion 
Picture  Distribution  Today"  in- 
cluded presentations  by  Jerry 
Curto  (Santa  Fe)  who  spoke  on 
TV  showings;  Arch  Smith,  on 
"Reaching  Comnmnity  .Audiences" 
and  Frank  Greenleaf  (U.S.  Steel) 
speaking  of  "Theater  Audiences." 
lAVA  past-president  and  histor- 
ian James  Craig  (General  Motors) 
was  moderator  of  this  panel.        ft 


SOUND  RECORDING 

at  a  reasonable  cost 

High    fidelity    16    or   35.    Quality 

guaranteed.  Complete  studio  and 

laboratory  services.  Color  printing 

and    lacquer   coating. 
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Consolidated  Film  Industries  has  Its  own  separate 
filmstrip  and  art  department .  .  .  staffed  wltfi 
highly  skilled  craftsmen  .  .  .  backed  up  by  the 
same  chemical  control  and  printing  know-how 
as  in  our  major  motion  picture  production. 

We  can  produce  masters  from  any  type  of  material 
.  .  .  35mm  to  8  x  10  transparencies,  opaque 
art  to  a  30  field  size  or  directly  from  a  three 
dimensional  product.  Our  lighting  techniques 
insure  faithful  color  rendition  with  minimum 
contrast  gain. 

Specially  designed  continuous-loop  printing 
equipment  produces  uniform  filmstrips  from 
scratch-free  negatives. 

One,  ten,  a  hundred  or  a  thousand  prints ,  .  . 
your  release  prints  will  consistently  match  the 
approval  sample. 


CONSOLIDATED  FILM   INDUSTRIES 

959  SEWARD  STREET.  HOLLYWOOD,  CALIF.  /  90038 
Hollywood   2  0881   •   Area  code  213   •    Hollywood  9-1441 


"Technique  for  Life" 

Animated  art  and  on-the-scene  photography  won  for 
"Technique  for  Life"  the  Golden  Eagle  Award 
of  CINE  (International)  and  the  Chris  Award 
of  the  Columbus  Film  Festival. 

"Technique  for  Life"  was  produced  for  the  Pure-Pak 
Division  of  Ex-Cell-O  Corporation  by  Jam  Handy. 

For  the  fresh  approach  in  visual  presentations,  call  on 


THE     JAM     HANDY     ORGANIZATION 

NEW  YORK . DETROIT . CHICAGO . HOLLYWOOD 
JUdson  2-4060  .  TRinity  5-2450  .  STate  2-6757  .  Hollywood  3-2321 
Motion  Pictures  •  Business  Theater  •  Slides  and  Slidefilms  •Training  Aids 
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NVPA  Cites   Films   at  "Day   of  Visuals" 

Part    1:    New   Trends    in    A-V    Equipment 

Part    2:    A-V    Equipment   Trade    Fair 

The    Best   of   the    Month    in    Pictures 

The    Industry    Film    Producers'    Journal 
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THE  CASE  FOR 
SPONSORED  FILMS 


...AND  MODERN! 


Dun  MtIK,  Onldiio 


Bob  Kelley 
San  Francisco 


Jim  Davis 
Chicago 


Frank  Arltnghaus 
New  York 


Dick  Hough 
Los  Angeles 


Carl  Lenz 
New  York 


JimWitker 
New  York 


A  company  is  known  by  the  men  it  keeps! 


.  .  .  and  that's  why  Modern  is  the  best-known  company  m  the 
field  of  sponsored  film  distribution.  The  cumulative  film  experi- 
ence of  the  men  shown  above,  who  guide  sponsored  programs, 
is  more  than  204  years  .  .  .  and  they're  backed  up  by  more  than 
250  people  who  operate  Modern's  32  film  libraries.  This  knowl- 
edge and  experience  with  every  phase  of  film  distribution— with 
community  audiences,  television  and  theaters— provides  spon 
sors  with  film  programs  structured  to  meet  their  goals.  Flexible 
patterns  of  circulation  coupled  with  nierchandising  and  promo- 
tion know-how  leads  to  productive  results  for  sponsors. 

These  skills  are  backed  by  the  most  modern  and  complete  dis- 


tribution facilities  in  the  industry.  The  accuracy  of  advance 
playdate  notification,  reports,  certifications  and  annual  sum- 
maries is  assured  by  the  latest  computers  and  data-processing 
equipment.  An  unbelievably  smooth-running  organization  with 
unequalled  facilities  provides  faultless  service  to  sponsors  and 
film  users. 

Whether  you  are  planning  a  film  or  wondering  what  to  do  about 
distribution  for  the  film  you've  |ust  completed,  consult  Modern. 
Modern  has  the  men  with  know-how,  the  facilities,  equipment 
and  resources  to  insure  the  best  possible  distribution  program. 
And  of  at  least  equal  importance  ...  it  has  the  want-to! 


IM 


talking  picture  service,  inc. 

MAIN  OFFICE  -  3  East  54th  Street,  New  York  22,  N.  Y. 


SALES  OFFICES: 


CHICAGO 

Prudential  Plaza— Delaware  7-3252 

LOS  ANGELES 

1717  N.  Highland  Ave. -Hollywood  2-2201 

NEW  YORK 

3  East  54tri  Street- Plaza  8-2900 

WASHINGTON,   1629   K   St 


PITTSBURGH 

910  Penn  Avenue-Grant  1-9118 
SAN   FRANCISCO 
444   Market  Street-Yukon  2-9414 
DON  MILLS.  ONTARIO 
1875  Leslie  Street-444  7347 
NW  -296-8466 


FILM  LIBRARIES: 

Anchorage  •  Atlanta  •  Boston  •  Buffalo  •  Cedar  Rapids  ■  Charlotte  ■  Chicago 
•  Cincinnati  ■  Cleveland  •  Dallas  •  Denver  •  Detroit  ■  Harrisburg  •  Honolulu  • 
Houston  •  Indianapolis  •  Kansas  City  •  Los  Angeles  •  Memphis  •  Milwaukee  • 
Minneapolis  ■  New  Orleans  ■  New  York  Metropolitan  Area  <N.  Y.  and  Summit, 
N.  J.)  •  Omaha  •  Philadelphia  ■  Pittsburgh  •  St.  Louis  ■  San  Francisco  •  Seattle 
■  Washington  ■  and  Don  Mills,  Ontario,  Canada 


For  Sale  or  Rent 


14  foot  professional 
screen  installation. 
Can  travel  in  1  light 
weight  case  in  trunk 
of  car.  One  person 
can  set  up  in  30 
minutes. 

If  you  want  a  screen 
larger  than  14  feet — 
maybe  one  up  to  50 
feet  —  you  need  3 
more  cases,  another 
30  minutes,  and  2 
more  people.  Rea- 
sonable. 


Completely  dressed  professional  stage  with  screens     cases — will  fit  in  one  hotel  elevator.  Can  be  set  up 

-up  to  40  feet  wide.  Suitable  for  auditoriums,  ball-      in  four  hours  by  four  people.    Reasonable. 
rooms,  and  meeting  rooms.  Loads  in  12  light  weight 


CPE  products  are  designed  to  help  you  present 
audio-visuals  and  shows  in  the  most  professional 
manner  possible.  In  addition  to  a  complete  line 
of  portable  screens  and  stages,  we  specialize  in 


electronic  control  units,  lecterns,  light  stands, 
wide  screen  projectors,  audio-visual  equipment 
tables,  chart  stands,  and  screen  presentation 
accessories. 


When  you're  in  Chicago,  contcicl  Harvey  Wilcox 
at  SU  4-0263  ior  a  tour  of  CPE  jacilities  .   .   . 
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COMMERCIAL  PICTURE  EQUIPMENT 

nm  m%\  Columbia  ■  Chicago  26,  Illinois  •  SU  40263 


ANSCOCHROME 

o/so 


Ansco 


ANSCOCHROME 

D/SOO 


DAVl-IGMT 


An8CO'-^"> -^"^^^ '•  ■ 


/ 


lifi/^ilSCplTYPE   2210 


v'Aj^o^^'^l 


ANSCOCHROME" 

D/IOO 

I6mm  DAYLIGHT  TYPE 
REVERSAL  COLOR  FILM 
PNir.'-.T,^;™ 


Fastest  and  finest  in  quality  color  reversal  films 
Anscochrome  D/200,  DJIOO  and  D/50! 


A  whole  new  world  of  picture  possibilities  is  opened 
to  you  with  these  important  new  Anscochrome' 
high  speed  films  I 

Anscochrome  D  200  is  much  )}toic  than  an  ex- 
tremely fast  color  film.  It  is  also  a  quaUtij  color 
reversal  film— with  exceptional  color  fidelity,  good 
color  saturation  and  sharpness  you  have  never 
associated  with  high  speed  color  films. 

In  Anscochrome  D  100,  you  get  a  fast  color  film 
of  magnificent  quality.  Color  rendition  is  superb, 
with  rich,  fully  saturated  primaries  and  delicate 
shadings  handled  with  amazing  fidelity.  The  high 
acutance  of  Anscochrome  D  100  makes  it  an  ex- 
cellent choice  for  assignments  requiring  big  screen 
images.  For  work  under  the  lights,  choose  Ansco- 


chrome T'lOO,  the  companion  film  especially  bal- 
anced for  Tungsten  illumination. 

Anscochrome  D  50  brings  you  superb  color  qual- 
ity and  sharpness  in  a  16  or  3.5mm  daylight  film 
with  a  speed  of  50— ideal  for  many  outdoor  scenes. 

These  new  Anscochrome  films  are  available  in 
long  lengths  of  16mm,  35mm  and  (except  Ansco- 
chrome D'50)  70mm  stock.  Be  sure  to  try  a  test 
roll  soon— and  discover  how  much  good  color  you've 
been  missing! 


c 


Ansco 

PHOTO  PRODUCTS,  OF 

lA^   ANiLINE  a   FILM   CORPORATION 
eiNGKAMTOr^.  r«EW  YORK 
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. .  .lour  walls  cannot  limit  vision 

Art  cannot  be  separated  from  its  pur jiose— regardless  of  what  tJtat 
purpose  may  be.  Men  with  enthusiasm  pioneer  creative  enerpy  into  ideas 
that  inflaence  others  to  action.  That's  irhat  a  (jood  motion  picture 
producer  slionld  do. 

Send  for  "A  Few  Facts  About  Audio  Productions." 


FRANK  K.  SPEIDELL     PRESIDENT 

PETER  J    MOONEY     VICE  PRESIDENT  &  TREAS. 

ALEXANDER  E.  GANSELL    SECRETARY 

T    H    WESTERMANN     VICE  PRESIDENT.  SALES 
JOHN  HENDERSON,  3d      DIRECTOR  OF  TV  SALES 

PRODUCER-DIRECTORS 

FRANK  BECKWITH 

L   S,  BENNETTS 

ALEXANDER  E   GANSELL 

STAN  JOHNSON 

HAROLD  R.  LIPMAN 

H.  E.  MANDELL 

DARRELL RANDOM 

BOB  YUNG 


AUDIO 


PRODUCTIOIM 


I     IM     C  . 
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Key  to  perfection  in  Byron  "Color-Correct"®  prints  is  Byron's 
every-step-of-the-way  control  by  skilled  men  and  machines. 
Byron  chemists  check  again  and  again  for  constancy  of 
developing  solutions.  Sensitometric  strips,  each  with  21  color 
steps  of  varying  density,  are  accurately  printed  and  processed 
at  frequent  intervals.  Using  the  finest  color  densitometers, 
Byron  experts  read  the  red,  green  and  blue  densities  of  each 
strip  to  maintain  perfect  color  balance.  '3  Men  checking 
machines.  Machines  checking  men.  Because  no  color  process 
is  any  better  than  its  control.  Yours  at  Byron,  where  film 
producers  from  all  over  the  world  turn  for  the  finest  in  16  mm 
"Color-Correct"®  prints  . . .  only  at  Byron. 


byron 

MOTION  PICTURES 


Developing 

Printing 

Music 

Sound 

16  mm     35  mm 

Editing 

Color  or  black 
and  white 

"Color-Correct"* 
only  at  Byron 

Complete  service 

Everyttiing  but 
ttie  original 
photograptiy 
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'The  Marvelous  Mousetrap" 

STARRING  WALLY  COX 

A  motion  picture  has  to  be  good,  lias  to  do  its  intended  job  in  an  out- 
standing way  in  order  to  win  tfiis  l<ind  of  top  recognition: 

BLUE  RIBBON  AWARD 

American  Film  Festival  1964— "Best  Film  in  Economic  Education  Category." 

GEORGE  WASHINGTON  HONOR  MEDAL 

Freedoms  Foundation  at  Valley  Forge— "For  Outstanding  Achievement  in  Bringing 
About  a  Better  Understanding  of  the  American  Way  of  Life." 

AWARD  OF  MERIT 

National  Association  of  Manufacturers—".  .  .  Specifically  selected  for  exhibition 
at  the  Industrial  Relations  Film  Forum  ...  as  a  special  feature  of  the  NAM  Institute 
on  Industrial  Relations." 

And  more:  Mr.  Arch  N.  Booth,  Executive  Vice  President  of  the  U.  S.  Chamber  of 
Commerce:  "The  Marvelous  Mousetrap  does  an  excellent  job  of  explaining  the 
American  free  competitive  enterprise  system  in  an  effective  and  entertaining 
way." 

BNA's  "The  Marvelous  Mousetrap"  is  light-hearted,  but  its  lessons  are  unforget- 
table .  .  .  more  important  than  ever  today  for  any  company's  internal  communica- 
tions program.  The  message?  Why  the  company  trusts  each  employee  to  do  his 
job  the  best  he  can  .  .  .  and  how/  every  employee  contributes  to  his  company's 
continuity,  profits,  and  success  in  business. 

16mm.  .  .  sound  and  color .  .  .  running  time  24  minutes. 

Prints  are  available  for  purchase,  or  rental  for  any  period  of  time.  A  nominal  pre- 
view charge  of  $15  can  be  applied  to  later  purchase  or  rental. 

W/rite  for  more  information  about  "The  Marvelous  Mousetrap".  .  .  and  other  BN'A 
films  for  employee  communications  and  supervisory  training. 


BNA//> 


BNA  Incorporated 

Dept.  2206,  1231  24th  Street,  N.  W.,  Washington,  D.  C.  20037 


Camera  Eye 

THE    EDITORIAL    VIEWPOINT 


PROJECTORS  YOU  CAN  BUY  AND  USE 

rpHE   INNOVATORS,   bless  their  inventive  : 
-^     minds,  were  well-represented  around  the 
lobby  of  the  Hotel  Sherman  in  Chicago  dur- 
ing the  recently-concluded  National  Audio-Vis- 
ual Trade  Show  reported  in  this  issue.  ' 

The  man  whose  projector  carries  10,000 
filmstrip  images  (answering  to  push-button 
selection)  shared  his  blueprints  with  that  hope- 
full  maker  of  a  ""less  than  $100"  .Snrni  optical 
machine;  news  of  a  ""$500""  videotape  record- 
er-reproducer made  the  item  about  its  S6.000 
competitor  seem  less  exciting  .  .  . 

But  up  on  the  Trade  Show  floor,  exhibitors 
were  doing  business  with  a  sizeable  number  of 
here-ii)diiy-cmd-read\-lo-go  projectors,  screens 
and  other  items.  Turn  to  our  Special  Report  be- 
ginning on  page  37  for  the  fiicliuil  news.       {jf 

*  *  * 

Xerox  Corportition  Sponsors  Kiniiii  Piints 
of  "The  Mdkiiiii  of  Ihc  P/c.sir/tiif— 19(i(t" 
'i''  The  Xerox  Corporation  has  announced  that 
16mm  sound  prints  of  the  iyfi3-award-winning 
television  documentary  motion  picture,  Tlie 
Mukiiii;  t)j  jhe  President — 1960,  are  being 
made  available  for  free  loan  by  educational, 
civic  and  church  groups  throughout  the  U.  S. 

This  "pageant  of  American  politics  brought 
to  life"  is  to  be  otTered  as  two  40-minute 
16mm  sound  films.  One  segment  has  been  re- 
titled  The  Battle  for  the  Nomination:  the  sec- 
ond is  called  The  Battle  for  the  Presidency. 

Reservations  for  either  or  both  hlms  may 
be  made  on  written  re-|uest  to  this  specific 
address:  The  Making  of  the  President,  .Xerox 
Corporation,  Rochester,  N.  Y.  14604.  Groups 
must  specify  dates  desired  for  each  segment, 
if  sliowiiiiis  are  not  on  the  same  day,  so  that 
all  can  view  the  complete  program  in  proper 
sequence. 

The  original  television  program  (on  film) 
was  awarded  the  Grand  Prix  at  the  Cannes 
International  Television  Festival  in  1963  and 
in  May  of  1964,  the  National  Academy  of 
Television  Arts  and  Sciences  gave  the  pro- 
gram its  top  Emmy  award  as  the  '"program 
of  the  year."  It  also  won  three  other  Emmy 
awards  as  "the  year's  outstanding  documen- 
tary." with  the  "best  film  editing  and  music." 

Xerox,  a  consistent  backer  of  controversial 
and  thought-provoking  television  programs, 
recently  announced  that  it  would  give  $4  mil- 
lion worth  of  support  to  a  six-program  series 
on  the  United  Nations  —  and  not  even  pre- 
sent product  commercials.  Some  of  the  world's 
finest  talent,  including  noted  producers  and 
directors,  writers,  actors  and  composers,  are 
working  on  this  exciting  LiN  project.  Costs 
for  this  series  would  be  prohibitive  for  any- 
one to  undertake  were  it  not  for  the  fact  that 
all  these  talented  people  are  donating  their 
services.  A  timely  tilni  lur  lliis  year.  ^ 
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Don't  buy  it 


try  it- 


The  way  to  sell  anything  easier  and  better  is 
through  visual  persuasion.  Demonstration.  Right  on 
your  prospect's  desk. 

How?  With  the  Videotronic  8,  the  lightweight  re- 
peating 8mm  sound  projector  that  puts  your  sales 
story  across  the  same  way  every  time,  at  any  time. 
Simple  to  use.  One-knob  control.  Takes  up  to  15 
minutes  of  motion-picture  film.  Has  a  self-contained 
screen  and  sound  system. 

You  can  try  this  proven  sales-improvement  sys- 
tem by  simply  leasing  the  Videotronic  8.  No  need 
to  make  a  major  capital  investment  to  equip  your 


sales  force.  Most  lease  jjlans  average  out  to  less  than 
TSf  a  day  per  man. 

Any  film  you  now  have  can  be  easily  converted 
to  use  in  the  V^ideotronic  8.  Or  we  can  make  a  film 
for  you.  After  all,  MPO  is  the  world's  largest  pro- 
ducer of  sponsored  films. 

Call  or  write  MPO  Videotronics,  Inc..  Repeater 
Sales  Div.,  210  W.  65  St.,  N.  Y.  23.  (212)  TN  7-8200. 
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CONTINUOUS  FLOW 

FILM  UNIT 


Model  No.  576-71A 

. . .  provides  visual-impact  to 
attract  attention,  stimulate 
action.&produce  sales  results! 

Here's  an  exciting  new  concept  in 
merchandising  ttiat  effectively  pre- 
sents your  sales  story  in  lobbies, 
terminals,  on  counters,  in  displays, 
or  wherever  there  are  people.  Utili- 
zes the  economy  of  Vista-Strips  that 
move  continuously  across  the  screen 
to  provide  brilliant,  eye-catching  pic- 
tures. Offers  real  stopping-power  to 
create  desire  and  build  sales.  Runs 
continuously,  without  supervision, 
to  capture  and  hold  the  prospects 
interest. 

Attracts  and 
sells  for  you 
with  the  impact 
[  of  continuous 

Nr-        '    motion. 

Model  No.  576-86 

The  Vista-Sell  Unit  is  available  in  two 
models.  The  screen  size  of  Model 
No.  576-71 A  is  111/2"  x  20",  on  Model 
No.  576-86  it  is  12"  x  7".  35mm  Vista- 
Strips  travel  horizontally  at  a  rate 
compatible  with  viewer  interest- 
automatically  repeats— program 
lengths  can  vary  from  one  scene  to 
15  minutes. 


For  complete 
information 
write  lo: 


DuKane 


DUKANE  CORPORATION 

3027  No.  nth  Avenue      •      Si.  Charles.  Illinois 
Phone:  312-584-2300 


THE  EDITORIAL  VIEWPOINT: 

Michigmi's  C.oiernor.  Stale  Lcf^ishitors  at 
Lansing  Premiere  of  American  Oil  Picture 
i<  Premiere  showings  of  good  new  sponsored 
films  have  attracted  VlP-studded  audiences 
within  recent  months.  Latest  of  these  events 
was  the  unveiling  of  the  American  Oil  Com- 
pany's picture.  Happy  Holidays  .  .  .  Anywhere 
in  Michigan,  which  was  viewed  by  Governor 
George  Romney.  members  of  the  Michigan 
legislature  and  other  high  administrative  offi- 
cials of  that  state.  The  showing  was  held  on 
Thursday  evening.  May  28th  in  the  Lansing 
Room  of  the  Jack  Tar  Hotel  in  Lansing. 

A  reception  and  dinner  preceding  the  first 
public  showing  of  the  film  was  hosted  by  Milo 
L  Hector,  Detroit  regional  manager  for  the 
sponsor's  Standard  Oil  Division.  Aimed  at 
stimulating  tourist  travel,  the  new  28-minute 
color  film  presents  a  generous  sampling  of 
Michigan's  tourist  attractions. 

The  third  in  a  Happy  Holidays'  series  being 
produced  by  Parthenon  Pictures  of  Hollywood 
for  American  Oil  is  being  fortified  by  a  two- 
million  piece  mail  promotional  campaign  aim- 
ed at  encouraging  showings  at  clubs,  civic 
groups,  schools  and  other  organized  group  au- 
diences. This  will  get  under  way  as  soon  as 
prints  of  the  film  are  available  in  local  offices 
of  the  national  distributor.  Modern  Talking 
Picture  Service,  Inc..  serving  both  U.  S.  and 
Canadian  audiences.  The  film  will  also  be 
available  through  Modern  for  public  service- 
television  station  requests. 

In  his  introduction  to  the  premiere  audi- 
ence. Hector  noted  that  none  of  these  Hanpx 
Holiday  films  contain  "commercials.""  The 
name  of  the  sponsor  is  never  mentioned  in 
the  narration  and  appears  visually  only  in 
unobtrusive  title  cards  at  the  opening  and 
close  of  each  picture. 

"This  is  not  entirely  a  philanthropic  view," 
he  added.  "We  take  the  long  view  that  if  more 
people  take  more  vacation  trips  into  Michigan. 
for  e.xample.  some  of  them  are  bound  to  stop 
at  Standard's  attractive  and  frequently-en- 
countered service  stations  in  the  state  and 
along  the  way." 

This  enlightened  sponsor  viewpoint  is 
matched  by  the  unusual  audience  values  in  the 
series.  Parthenon  abandoned  the  usual  "guide- 
book" format  and  instead  has  presented  a 
series  of  subjective  vignettes  which  add  up  to 
a  promising  cross-section  of  what  a  family  can 
see  and  do  on  day  trips,  week  ends  or  longer 
vacation  tours.  The  approach  has  won  award- 
honors  for  previous  films  in  the  Holiday  series, 
one  on  Illinois  and  the  other,  .  .  .  Along  the 
Potomac,  depicting  the  sights  in  and  around 
Washinaton.  D.  C. 


Olympic  Games  at  Tokyo  Next  Fall  to  he 
Filmed  by  Conxortium  of  Japanese  Companies 

.Motion  pictures  are  an  important  part  of 
the  Olympic  Games.  As  the  opening  events  of 
the  XVTII  Olympiad  to  be  held  in  Tokyo  in 
October  draw  near,  a  consortium  of  seven 
Japanese  newsreel  companies  has  formed  the 

(CONTINUED   ON    THE    FOLLOWING    P.i\GE    TEN) 


CAMERA-MART 

SPOTLIGHTS  NEW  IDEAS  IN 


COLORTRAN 
FOCUSING  QUARTZ  LIGHT 

Using  a  IK  lamp,  il  out- 
performs a  standard 
studio  2K!  No  boosting 
required.  True  focusing  "fl 
mechanism  provides 
smooth,  continuous  focus- 
ing from  spot  to  flood. 
Lamp  moves  inside  the  re- 
flector. Focusing  achieved 
without  use  of  Fresnel 
lens.  $125.00 

COLORTRAN  QUARTZ  KING 

65C  and  1000  watts  Dual. 

^B^^,,^.^    Changes   to   Wide   Flood 

9  ■■  ^B^^5f\  and  Medium  Flood  in  sec- 

WWf^   ■  I  housing  .     .  at  constant 

jK  -*•  /  "^''''"  temperature! 

'/\^         y    QUARTZ   KING   500-Wide 

'       ^»~^       Flood  only.  Smooth  even 

/  lighting,    no    hot    spots, 

y    ,  lightweight,     compact. 

easily  mounted-ideal  for  TV,  still  and 

I  motion  picture  photography,  from  $33  30 

,  Full   r.mge   oi   3ccefisolie% 

KORTABLE  LIGHTING  CONTROL  SYSTEM 

Dimmers    •    Remotes    •    Master  Units 

IK   Dimmer-control'    u^ 
to  1000  Walls     $86.50 

2K   Dimmer-contfois  up 
to  2000  Watts  S165.00 

RCDl-1-lndividual  Re- 
mote Control       S15.50 

RCDI-6    Multiple  Re- 
mote Control       $86.00 

RMDl-6-RemoIe  Mas- 
tering Control     S94.00 
(Cables  Afid'ttonal' 

COLORTRAN 
CINEMASTER  CONVERTERS  MARK  II 

Up  to  50.000  watts  on 
half  the  normal  am- 
peres of  consumption. 

3200-3400  Kelvin  de- 
pendability for  color 
reproduction. 

Professional  style  op- 
eration -  push  button 
switches  control  a  stu- 
dio of  lighting  power. 

-  50,000  watts  $333.50 
-40,000  watts  268.50 
-25.000  watts      178.50 


Cmeiiidster  uiiief 

Cinemaster  Converter 

Cinemaster  Junior 


QUARTZ-IODIDE  BULBS 

650  watt  3400K-25hrs.      $7.95 

550  watt  3200K-25  hrs.       8.35 

1000  watt  3400K-35hrs.     14.95 

1000  watt  3200K-150  hrs.    16.95 

•1000  watt  3200K-500  hrs.    17.00 

'For  Quartz  King  500  only. 


the  CAMERA  •  MART  inc. 

1845  BROADWAY  •  NEW  YORK  23,  NEW  YORK 
PLiza  7-6977 
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Once  upon  a  time,  you  might 
have  lost  days  sending 
your  footage  to  the  film 
capital  for  processing. 
But  now.  you  may 
actually  save  days! 


General  Film's 
speed  of  operation 
and  its  24hour 
day.  combined 
with  jet  air 
transportation, 
provides  you  the 
finest  film 
processing— 16  or 
35mm,  b&w  or 
color— with 
next-door  speed. 


lJM^i».>*«U.  .«igu»4»._-::^ 


ATLANTA  TO  GENERAL   HOLLYWOOD 

AUCKLAND  TO  GENERAL   HOLLYWOOD 

BOSTON  TO  GENERAL   HOLLYWOOD 

CAPE  KENNEDY  TO  GENERAL   HOLLYWOOD 

CHICAGO  TO  GENERAL   HOLLYWOOD 

CLEVELAND  TO  GENERAL   HOLLYWOOD 

DALLAS  TO  GENERAL   HOLLYWOOD 

DENVER  TO  GENERAL   HOLLYWOOD 

DHROIT  TO  GENERAL   HOLLYWOOD 

HONOLULU  TO  GENERAL  HOLLYWOOD 

HOUSTON  TO  GENERAL   HOLLYWOOD 

KANSAS  CITY  TO  GENERAL   HOLLYWOOD 

MANILA  TO  GENERAL   HOLLYWOOD 

MELBOURNE  TO  GENERAL   HOLLYWOOD 

MEXICO  CITY  TO  GENERAL   HOLLYWOOD 

MINNEAPOLIS  TO  GENERAL   HOLLYWOOD 

NEW  ORLEANS  TO  GENERAL   HOLLYWOOD 

NEW  YORK  CITY  TO  GENERAL   HOLLYWOOD 

PHILADELPHIA  TO  GENERAL   HOLLYWOOD 

PHOENIX  TO  GENERAL   HOLLYWOOD 

PITTSBURGH  TO  GENERAL   HOLLYWOOD 

PORTLAND  TO  GENERAL   HOLLYWOOD 

SALT  LAKE  CITY  TO  GENERAL   HOLLYWOOD 

SAN  FRANCISCO  TO  GENERAL   HOLLYWOOD 

SEATTLE  TO  GENERAL   HOLLYWOOD 

ST  LOUIS  TO  GENERAL   HOLLYWOOD 

SYDNEY  TO  GENERAL  HOLLYWOOD 

WASHINGTON  TO  GENERAL   HOLLYWOOD 

WELLINGTON  TO  GENERAL   HOLLYWOOD 
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next-door  to  you  in  terms  of  time. 

We  are  anxious  to  serve  you. 

Why  not  send  for  our  latest  price  list? 


GENERAL  FILM 
LABORATORIES 

*     OtviSiON  o'  PACtr  iC  tNQUSTItif  ^    iWC 

1546  N.  Ariyle,  Hollywood,  Cillfomii  90026 
Taitphone  i213i  HOIIywood  2-6171 
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16MM 


BLACK  ^^iM 
REVERSAL 
PRINTING 

$ 
PROCESSING 


COLOR  PRINTING 

OTHER  SERVICES 

•  Work  Prints 

•  Colorto-Color  Prints 

•  Color  to  B  i  W  Prints 

•  Raw  Stock 

•  A  &  B  Roll  Prints 

•  Fades-Dissolves 

•  Timed  Prints 

•  Edge  Numbering 

FOR  COMPLETE  INFORMATION  WRITE 


723  Seventh  Ave.,  New  York  19,  N.Y.  •  JU  6-2293 


THE   EDITORIAL  VIEWPOINT 

(CONTINUED    FROM     PRECEDING     PAGE     EIGHT) 

Tokyo  Olympic  Film  Society  to  produce  the 
official  documentary  film  of  this  year's  games. 

The  anticipated  three-hour  documentary 
film  will  record  track  and  field  events  in  the 
80,000-capacity  National  Stadium;  field  hoc- 
key, wrestling  and  volleyball  in  the  Komazawa 
sports  complex;  swimming,  basketball  and  judo 
in  the  Yoyogi  sports  center;  and  the  sailing 
competition  to  be  held  on  Sagami  Bay.  The 
U.  S.  can  take  pride  in  the  announcement  by 
Nagase  &  Co.,  Ltd..  distributors  of  Kodak 
products  in  Japan,  that  Eastman  3?  mm  color 
negative  film  has  been  selected  to.-  the  pro- 
duction. 

The  Olympic  films  will  be  processed  in 
Tokyo  by  Far  East  Laboratories.  Inc..  a  Na- 
gase subsidiary.  In  order  to  speed  production, 
the  lab  will  provide  the  film  makers  with 
special  cutting,  editing  and  conference  rooms. 
At  the  previous  games  in  Rome  (  1960).  East- 
man color  negative  film  recorded  the  events 
for  the  Institute  Nationale  Luce.  Kodachrome 
film  was  used  in  the  official  motion  picture  of 
the  Melbourne.   Australia.  Olympics  in    19?6. 

Chiciifio  Film  CouncU'fi  "Mau  of  the  Year" 

Award  Given  to  Pul>lisher  of  Business  Sereerj 

•m  Members  of  the  Chicago  Film  Council  have 
named  the  publisher  of  Business  Screen  as 
"Chicago's  Outstanding  Audio-Visual  Person- 
ality of  the  Year""  and  bestowed  this  apprecia- 
ted honor  on  Ott  Coelln  at  their  meeting  in 
our  town  on  the  evening  of  June  18th.  The 
presentation  was  made  by  Bernard  Mack,  re- 
tiring Council   president. 

The  intra-industry  group  of  professionals  in 
distribution,  production  and  use  of  audio-  , 
visuals  in  industry,  education  and  community 
affairs,  annually  selects  one  of  the  city's  lead- 
ers in  the  field  for  this  singular  honor.  Wc"re 
indebted  to  its  members  and  our  many  friends 
for  this  selection. 

*  *  * 

Three  More  '64  Festivals  to  Go;  M'idely-  ! 

Varyina  Entry  Fees  Draw  Reader  Inquiry 
■a  What  price  glory'.'  This  publication  has  ex- 
tended its  whole-hearted  respect  to  the  dedi- 
cated community  and  civic  leaders  of  Colum- 
bus, Ohio  who  annually  sponsor  a  well-re- 
garded Film  Festival  and  "Chris""  awards.  They 
find  it  possible  to  meet  the  expenses  involved 
with  a  modest  $5  entry  fee  per  title. 

The  equally  admirable  San  Francisco  Inter- 
national Film  Festival,  emphasizing  feature 
films  but  with  two  important  sections  devoted 
to  "Film  for  Communication"  and  "Film  for 
Art",  also  charges  a  reasonable  $  1 5  entry 
fee,  but  only  after  the  entry  has  been  invited 
by  the  Festival  after  review  of  its  forms. 

Both  of  these  events  are  well-supported  by 
volunteers  and  by  financial  aid  from  sponsor- 
ing groups  and  individuals.  The  "commercial" 
host  for  such  a  program  has  to  pay  his  own 
way  and  the  costs  go  up. 

So  if  you  want  to  compete  for  one  of  those 
handsome   silver   bowls  offered   by  the   Inter- 

(CONTINUED    ON     THE     FOLLOWING     PAGE     61  ) 


Fairchild  400 

repeating  sound 

projector 


the  8mm  that's 
better  than  16! 


The  Fairchild  400  is  the  most  reliable 
rear  screen  sound  projector  ever  devel- 
oped. Because  it  is  the  most  efficient. 
Take  film  life,  for  example.  You  get  eight 
to  ten  times  the  number  of  plays  you  get 
with  16mni.  Three  thousand  plays  from 
a  single  print  is  not  unusual!  And  8mm 
dupes,  printed  from  the  same  originals 
as  16.  cost  less  because  they  require 
only  %  as  much  film.  Think  of  the  sav- 
ings to  your  film  program.  The  Fairchild 
handles  up  to  20  minutes  of  sound  color 
film  on  a  single  cartridge,  repeats  auto- 
matically, and  needs  no  maintenance 
except  an  occasional  bulb  change.  The 
Fairchild  400  weighs  only  17  lbs.  easier 
to  carry  than  a  portable  typewriter.  Its 
top  flips  up  for  front  projection  to  larger 
audiences.  It  goes  anywhere  and  per- 
forms brilliantly  m  broad  daylight.  A  tire- 
less demonstrator,  it  takes  less  than  2 
sq  ft  of  counter  space,  and  runs  abso- 
lutely unattended. 

Write  today  for  full   information   and 
prices. 

S  PECIFtCATIONS 

Screen  Size— 8 "Z?  x  U" 

Dimensions— 12  x  12  x  9Va  (closed) 

12  X  12  X  193/i  (opened) 

Werght-17  lbs 

AmpiJfJer— 100';o  transistorized-  No  warm-up 

(high  quality  Fairchild  silicon  transistors) 

Frequency  response  — 80  to  7000  cycles  it3db 

Overall  Amplifier  output— 3  watts 

Speaker-4  x  6  oval  P.  M. 

Lamp— high  efficiency  8V      SOW  prefocused 

Lens- f/1.6      7mm  coated  lens 

Motor- induction  type,  constant  speed 

Power  consumption  — 100  watts 

Operates  on  105-125  volts,  60  cycles  A.C. 


F>=\,IF?CHII_0 

INDUSTRIAL    PRODUCTS 

2il    fAIRCHlLt    AVEtiUf      PLAtNVIEW      iOUQ  ISLAND 
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HOW  TO  TURN 
A  DEAF  EAR 
TO  SALES 
RESISTANCE 


right  off  the  newsreei 


S  flowing  how  to  use  creative 
selling  techniques,  delivers  better 
results  than  mere  exhortation  for 
improved  performance,  most  sales 
frarners   say.   They  find   the   filmstrip 

"Turning  a  Deaf  Ear 
to  Sales  Resistance" 

remarkably      effective      in      showing 
men   why   prospects  build   a  wall   of 
resistance    to    any    sales     presenta- 
Kon,   no   matter   how   desirable. 
Typical    situations   demonstrate    how 
to    develop    the    art    of    by-possing 
objectives;   how   to   turn    a    deaf- ear 
to  sales  resistance;  how  to  continue 
to   sell   .   .   .  and   to   close. 
Fortified   with    mental    pictures    from 
the     color    filmstrip,     salesmen     ore 
immunized     against     the      fear      of 
prospect     resistance. 
One    of    a    series    of    six    filmstrips: 

"SELLING  IS  MENTAL" 

provides  tested  material  for  1 8 
meetings    on    soles   training. 


Selling  Bureau 

A  DIVISION  Of  ROCKET  PICTURES.  INC. 
Send  coupon  for  preview  irttormation 

BETTER    SELLING    BUREAU,    Dept.    B-1 

6108  Santo  Monica  Blvd., 

los  Angeles,  Calif.  90038 

We'd     like     to     hove    details     on     previewin 

filmstrip    progrom:     "SELLING    IS    MENTAL. 

Name 

Address 

City  State  Zipcode 

Company  Tifii 


Secretary  o(  Defense   Keports 

'T'he  PROGRtss  and  achievements 
■^  of  the  Armed  Forces  in  facing 
up  to  Communist  challenges 
throughout  the  globe  in  the  past 
year  are  presented  in  Secretary  of 
Defense  McNamara's  1964  Film 
Report.  Painters  in  Freeilom,  just 
released  worldwide  by  the  Depart- 
ment of  Defense. 

Secretary  McNamara  introduces 
the  30-minute  color  film,  pointing 
out  the  nuclear  superiority  and 
flexibility  at  all  levels  achieved  by 
U.  S.  forces  after  three  years  of 
niilitiiry  buildup.  From  iictual 
lighting  in  the  jungles  of  Vietnam 
ic  mercy  missions  in  Africa  and 
"Alliance  for  Progress"  help  in 
Latin  America,  the  film  graphical- 
ly shows  what  our  soldiers,  sailors 
iind  airmen  are  doing  to  miiintain 
I  he  frontiers  of  the  free  world. 

President  Johnson,  as  Com- 
mander-in-Chief, sums  up  Amer- 
ica's military  policy  and  goals  in  a 
stirring  finale. 

The  1964  Report  film  was  pro- 
i  duced  for  Defense  by  the  Air 
Force  at  Orlando  Air  Force  Base 
with  Colonel  Bertram  Kalisch. 
b'SAR.  Ret.,  serving  as  executive 
producer.  Previous  Defense  Film 
Reports.  Tlie  Ecii>le's  Talon  ( in 
1962)  and  Pentagon  Report 
(1963)  received  Freedoms  Foun- 
dation awards. 

1 6nim  sound  prints  for  non- 
profit public  showings  may  be  ob- 
tiuncd  from  Army  Audio-Visual 
Communications  Centers  in  nine 
U.  S.  areas  or  directly  from  the 
Office  of  Public  Affairs.  Depart- 
ment of  Defense.  Washington. 
D.  C. 

*        -1:        * 

Farm   Film  Fuiiiiilalioii  Cites 
Kiley  \\  ilh  lm|>rl>^elllellt  Award 

For  the  past  decade.  annu;il 
awards  of  the  Farm  Film  Founda- 
tion have  helped  to  advance  the 
art  and  science  of  communications 
among  relevant  groups  serving  the 
cause  of  education  in  rural  Ameri- 
ca. 

On  the  10th  Anniversary  of 
this  program,  observed  at  a  dinner 
gathering  in  the  Hubert  Room  at 
New  Mexico  State  University.  Las 
Cruces.  New  Mexico.  July  13th. 
Lewis  W.  Riley,  visual  instruc- 
tion editor  at  Clemson  Univer- 
sity. South  Carolina,  received  the 
Foundation's  S.'iOO  Professional 
Improvement  Award.  It  was  the 
second  time  around  for  Riley,  who 
received  the  same  award  in  1959. 

Edith  T.  Bennett,  executive 
vice-president   of  the   Farm    Film 


to  Nation    With  .4nniial  Film 

Foundation,  presented  Riley  with 
his  Certificate  of  Award,  a  check 
for  $500  and.  in  commemoration 
of  the  Anniversary  occasion,  an 
engraved  sterling  silver  Revere 
bowl.  Hosts  for  the  dinner  tend- 
ered to  the  annual  meeting  of  the 
American  Association  of  Agricul- 
tural College  Editors,  meeting  in 
Las  Cruces.  was  the  Farm  Foun- 
dation and  the  Foundation  for 
American  Agriculture. 

William  O.  Maxwell  of  the  In- 
ternational Harvester  Company. 
Chicago,  was  the  principal  speak- 
er and  assisted  in  presentation  of 
the  award  and  of  an  Honorable 
Mention  certificate  given  to  Roy 
Mills  of  Purdue  University,  which 
was  accompanied  bv  a  cash  award 
of  $50. 

A  veteran  of  U.  S.  Navy  service 
as  a  motion  picture  cameraman, 
Riley  has  been  visual  aids  special- 
ist at  Clemson  since  1937.  He  is 
responsible  for  the  production  and 
distribution  of  photographic  visual 
aids  for  the  Agricultural  Extension 
Service  and  Experiment  Station. 
He  produces  two  or  three  color 
films  each  year  and  five  or  six 
short  television  subjects. 

Judges  who  selected  the  win- 
ners were:  Dr.  Landis  Bennett, 
in  charge  of  visual  aids.  Agricul- 
tural Extension  Service.  North 
Carolina  State  College;  Mr.  Max- 
well; and  James  E.  Gibson,  chief. 
Agricultural  Division.  Office  of 
Public  AlTairs  of  the  Peace  Corps. 

*  *  -+ 

F.  K.  Korkett  Produelions 
Completes  Move  in  Hollyuood 

i  Completing  an  operational  plan 
formulated  a  year  ago.  F.  K.  Rock- 
et! Productions  has  moved  from 
6063  Sunset  Boulevard  to  729 
Seward  Street  in  Hollywood.  The 
film  company's  telephone  number 
remains  unchanged:  464-3183.  ff 

*  *  * 

Fall   .Meetinfi   in   East   lor  the 
Industrial   .4-V  .\ssoeiation 

Members  of  the  Industrial  Au- 
dio-Visual Association,  meeting  in 
Tarrytown.  N.  Y.  for  the  annual 
fall  sessions  on  October  5-8.  will 
include  a  special  "film  tour"  of  the 
New  York  World's  Fair  on  this 
program. 

Jack  C.  Borland.  Smith  Kline  & 
French  Laboratories,  is  in  charge 
of  meeting  arrangements.  The  pro- 
fession;d  business  a-v  men  will 
headquarter  at  the  Tarrytown 
House  during  their  4-day  autumn 
gathering.  S' 
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PICTURES 


HOLLYWOOD 

REPRINTS 

OF  MAG.\ZI.NE   .ARTICLES 
AND   COLU.M.VS.   AVAILABLE 
ON   QUALIFIED   REQUEST. 


"THE  S1000-.\-MINUTE  MYTH" 

CVVhat.Shoiikla  Film  Cost?) 

o  e  o 

"TE.\CHER  IN  A  TUBE" 

(TheProniiseof  Ed.  TV) 
e  o  o 

"MY  SON  THE  PRODUCER" 

(Color  Him  Plaid) 

o  o  o 

"STORY  BORED" 

(The  Fiirmiila  Stories) 

o  o  e 

PICKING  .\  PRODUCER" 

(ComnH-rcial  or  In-plant?) 
e  o  a 

"THE  INTERLOCK" 

(Or  Shooting  is  More  Merciful) 

O  0  o 

"WHY  USE  A  MOVIE?" 

( 5  L'nique  Powers  of  the  Film 
Medium  —  aitd,  "18  Jobs  You 
Can  Do  Better  With  Film") 


"OPEN  MIKE" 
Columns 

"What   .'\bout  8mm?" 

"Motivation   \'ia   .Movies" 

"The  Seed   Phrase" 

"The  Concept" 

"What  Is  Simplicity?" 

■■\\  hen   Is  A   W  riter  Not?" 

"\\'hat  Price  The  Message?" 

"Film  Must  Be  Circulated" 

( "Please  ask  only  for  your  special 

interest  items,  not  the  whole  pa^i .' 

sa\"  Grace  and  .■\udre\'). 

PARTHENON   PICTURES    | 

Cop    Polmer     Exec.     Producer  ■  Wl 

2625  Temple  St.      •      Hollywood  26 

213-DUnklrk  5-3911  i 
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I 


TRI  ART  FOR  COLOR 
DU  ART  FOR  BLACK  AND  WHITE 


t> 


OVER  40  YEARS  IN  THE  BUSINESS!  Tri  Art  or  Du  Art  offers  you  fast,  de- 
pendable service,  the  highest  quality  film  processing,  the  most  connplete 
facilities.  And  a  knowledge  based  on  more  than  40  years  of  experience. 

IN  NEW  YORK:  245  WEST  55TH  STREET,  NEW  YORK  19,  N.Y.,  PLAZA  7-4580 
IN  CANADA:  ASSOCIATED  SCREEN  INDUSTRIES,  LTD.,  2000  NORTHCLIFF  AVENUE,  MONTREAL,  CANADA 
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3M  Company  Acquires  100% 
OwHership  of  Ferrania,  S.p.A. 

<-  Ferrania.  S.p.A..  one  of  Eu- 
rope's leading  maimers  of  photogra- 
phic products,  has  been  merged 
with  the  3M  Company.  Simulta- 
neous announcement  of  the  trans- 
action was  made  at  3M  headquar- 
ters in  St.  Paul.  Minn,  and  at 
Ferrania's  main  office  in  Milan. 
Italy  last  month.  It  was  effective 
on  July  1. 

"The  primary  value  of  the  ac- 
quisition will  be  in  photographic 
products  for  industrial  markets." 
Bert  S.  Cross,  president  of  3M. 
disclosed.  He  noted  that  his  firm 
is  acquiring  100  per  cent  owner- 
ship of  Ferrania  and  its  interests 
in   affiliated   companies. 

The  Italian-based  firm  has  some 
10.000  items  in  its  product  line, 
including  color  and  black-and- 
white  films,  photographic  papers 
and  accessories.  X-ray  films,  mi- 
crofilm. 35mm  and  16mm  motion 
picture  film,  aero-photographic 
films  and  graphic  arts  products. 

Ferrania  marketing  activity  in 
the  U.  S.  has  been  previously 
limited  to  industrial  photographic 
products.  It  employs  3.700  work- 
ers at  its  main  plant  in  the  town 
of  Ferrania  near  Genoa  and  an- 


right  off  tlie  newsreel: 


other  1 .000  at  its  main  olficc  in 
Milan  and  other  locations  through- 
out Italy.  There  are  another  700 
Ferrania  employees  outside  of 
Italy,  nearly  half  of  them  in  Ar- 
gentina, where  a  manufacturing 
subsidiary  is  located.  1^ 

EBF  Si^ns  Pat!  With  MJC  t(. 
Diislrihiite  Filnie<l  Projirams 

Encyclopaedia  Britannica  Films. 
Inc.  will  adapt  filmed  television 
documentaries  of  the  National 
Broadcasting  Company  for  print 
sales  and  rentals  to  schools,  col- 
leges, universities,  libraries  and 
adult  education  centers  under 
terms  of  a  new  five-year  contract 
announced  on  June  29. 

The  contract,  which  gives  EBF 
the  right  to  distribute  films  of  any 
or  NBC's  documentary,  news, 
special,  religious  and  children's 
piograms  was  made  public  by 
George  A,  Graham.  Jr..  chairman 
of  the  board  of  NBC  Films  and 
Charles  Benton,  president  of  EBF. 

The  first  three  NBC  programs 
to  be  adapted  by  EBF  are  Cuba: 
Bay  of  P/i/v.  Birlh  Conlrot — How'.' 
and  The  American  Revolution  of 
'63.    The   latter   program,   dealing 


vkith  civil  rights,  has  won  eight 
awards,  plus  an  Emmy  nomina- 
tion. 

Dr.  Patrick  Hazzard.  head  of 
the  English  department  of  Beaver 
College.  Glenside.  Pa.,  has  been 
retained  by  EBF  as  television  con- 
sultant for  the  project.  He  is  chair- 
man of  the  committee  on  commer- 
cial broadcasting  of  the  National 
Council  of  Teachers  of  English 
and  editor  of  the  ""public  arts" 
section  of  The  English  Joi_>rn.\l. 

Speaking  of  the  new  pact.  Ben- 
ton said: 

"We  are  consciously  seeking 
out  programs  which  were  pro- 
duced to  explain  controversial 
problems  —  programs  which  can 
be  used  in  schools  and  by  discus- 
sion groups.  We  feel  that  greater 
public  understanding  of  the  basic 
issues  facing  our  country  today 
will  result  from  this  kind  of  free 
discussion." 

One  important  aim  of  this  close 
association  of  NBC  and  EBF.  ac- 
cording to  a  network  spokesman, 
is  "'to  reach  more  systematically 
and  in  greater  depth  the  special- 
ized audiences  interested  in  the 
programs  and  who  may  have 
missed  the  original  airina  on  TV." 


Set  Up  Voralional  Classes  for 
Film  Handlers  in  New  York  City 

Formulation  of  a  vocational 
school  program  to  train  film  hand- 
lers for  the  motion  picture  and 
television  industries  in  the  New 
York  area  is  now  underway  ac- 
cording to  Harold  Klein,  executive 
director  of  the  Film  Producers  .As- 
sociation of  New  York. 

A  meeting  sponsored  by  Saul 
Jeffee.  president  of  Movielab.  Inc., 
and  attended  by  leading  officials 
of  the  New  York  City  Board  of 
Education,  networks,  unions,  lab- 
oratories, production  and  service 
companies,  was  held  in  late  May. 
The  meeting  disclosed  that  federal, 
state  and  city  authorities  are  ready, 
willing  and  able  to  provide  a  train- 
ing program  for  unemployed 
young  adults  and  a  separate  up- 
grading program  for  low-level 
technicians  who  are  currently  em- 
ployed. 

"Training  classes  could  be  or- 
ganized with  as  few  as  20  per- 
,sons.  with  the  courses  involved 
running  for  a  few  months  or  long- 
er. Similar  programs  are  now  in 
effect  in  industries  such  as  watch- 
making and  shoe  repair,  with 
something  like  3.000  trainees  in- 
volved over-all  in  New  York  City 
alone."  Mr.  Klein  said.  & 
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Meet-'  Kf'LART^^^  the  most  complete  line  of  audio-visual  projection  equipment 
—  SERIES  70  16mm  PROJECTORS      ,^^  ■■       for  audiences  from  room 


[M9W 
size  to  auditoriums  —  MOVIEMATIC  REPEATER  PROJECTOR     1^3c| 


for  convenient,  self  contained,  always  ready  to  go  projection —   SILENT  16 


for  athletic  coaches  and  motion  analysis  —  DUOLITE 


TWO-WAY        iH 

4 


for  daylight  or  dark,  classroom  or  auditorium 


projection  —  70-1600  ARC  PROJECTOR 


audiences  —  SOUNDVIEW 


for  ultra  large,  theater  size 


for  silent  and  sound  filmstrip 


presentations— CRAIG  VIEWERS,  SPLICERS  AND  REWINDS     P 


for  film  maintenance,  previewing  and  editing  —  and  NOW  the  newest,  most 


versatile  member  of  the  KALART  VICTOR  family  the  SOUNDSTRIP 


SYSTEM     |-  "^3     for  talking  still  pictures  without  records  or  magnetic  tapes. 
Truly,  the  filmstrip  that  "speaks  for  itself."        WRITE     j^r    TODAY  FOR 


THE  COMPLETE  STORY 


Department  34,  Plainville,  Connecticut  06062 
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SOS  PHOTO-CINE-OPTICS.  INC. 

East   Coast     387   Park   Ausnue   S;.. 
New  York    N    Y.  10016   .    212  MU  9  ?1 

West  Coast   6331  Hollywood  Boulevard 
Hollywood    Calif.  90028    .    213  46^  212a 


Spepd 
Savings 
Simplieitt§ 
Salisfaetion 


S.O.S.TEL-Animastand 


All  from  one  unit:  the  fast,  easy,  time  and  labor- 
saving  animation  production  you've  always 
Vi^anted.  Model  shown  here  is  brand-new  and 
all  you  need  for  everything.  Write  us  for  com- 
plete spec-sheet. 


NEW  TEL-Animastand  MODEL  IIA 
110  V,  AC,  60  CYCLE:  $4500.00 

(not  with  camera  &  accessories). 

MODEL  lA,  for  less  demanding 
production  (not  shown)  .  $3250.00 


Also  available  to  fill  your  ANIMATION  needs,  a  complete  line  of  equipment  and  supplies,  includ- 
ing the  world  famous  ACME  Animation  Equipment.  TEL-Animaprint  Hot  Press,  Animation  Discs, 
Inking  Boards.  Peg  Bars.  Acme-punched  Cells.  Acetate  paints  in  colors  and  gray  scale,  animation 
ruler,  exposure  charts,  storyboard  pads,  and  more.  Request  our  ANIMATION  PAG  for  specs  and 
prices. 


SOS  PHOTO-CINE-OPTICS,  INC. 

New  York  home  office  has  moved  to . . 

387  PARK  AVENUE,  SOUTH 

phone(  ^o^g  21  2)  Murray  Hill  9-9150 

S.O.S.  is  easy  to  find  now... centrally 
located  in  mid-town  Manhattan.  Drop 
in  anytime,  visit  with  us  and  see  the 
newly  expanded  headquarters  de- 
signed for  better  than  ever  service. 


EVERYTHING   FOR   THE    PROFESSIONAL  MOTION    PICTURE-TV   INDUSTRY    _ 
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Genesis  of  Vital  Mekong  Ri\er  Project 
in  a  Shell  Picture  of  \^orlci\\icle  Interest 

Maslerv  of  This  Miglitv   Kiver  .Means  Food.   I'<mir   lor   Millions 


THE  HARNtssiNG  of  the  watcts 
of  the  Mekong  river  is  one 
of  the  world's  major  development 
projects.  From  its  source  high  in 
Tibet,  the  Mekong  flows  down  to 
the  South  Chin;i  Sea.  bordering 
the  northern  tip  of  Burma  and  on 
through  Laos.  Thailand.  Cambod- 
ia and  Viet-Nam.  In  its  lower  ba- 
sin of  L.'iOO  miles,  it  becomes  an 
international  river,  affecting  the 
lives  and  future  of  millions  of 
people  in  that  region. 

Mekoiii;  —  ihe  Siory  oi  a  River. 
is  by  all  odds  the  most  timely  pic- 
ture of  the  year  to  date.  This  \5- 
minutc  color  documentary  pro- 
duced by  the  South  East  Asia  Shell 
Film  Unit  is  a  brilliant  introduc- 
tion to  the  people  and  the  country 
of  the  delta  of  the  River  Mekong, 
leading  into  and  explaining  the 
plans  for  development  of  this  area, 
known  as  the  Mekong  Project.  It 
is  sponsored  by  The  Shell  Inter- 
national Petroleum  Company  Lid. 

24  Countries  Working  Together 

The  four  nations  of  the  delta 
formed  an  international  commit- 
tee under  United  Nations  auspices 
to  direct  a  series  of  detailed  stu- 
dies of  the  Lower  Mekong  Basin 
and  to  propose  a  plan  to  control 
and  direct  the  river.  24  nations  are 
cooperating  in  this  venture.  Their 
work  is  coordinated  through 
ECAFF.  ( Economic  Commission 
for  .Asia  and  the  Far  East), 

The  action  of  Mekonii  has  as  its 
background  the  work  of  engineers 
and  specialists  who  have  studied 
the  plateau,  probed  the  water- 
ways, examined  the  Mekong's  en- 
tire course  from  the  air,  photo- 
graphed, mapped,  measured  rain- 
fall, and  recorded  speeds  of  flow. 
The  river  can  be  a  cruel  and  de- 
structive giant,  its  floods  wreak 
havoc  to  vast  areas  of  rich  land. 

The  plan  is  to  construct  a  series 
of  dams  from  North  Laos  to  the 


Cambodian  plains,  then  more  dams 
and  barrages  on  larger  tributaries 
to  provide  water  for  irrigation  and 
for  power.  The  river  is  to  be  made 
navigable  from  Vientiane  to  the 
sea  — a  distance  of  1 ,500  miles, 
rhe  film  shows  Indians.  Japanese. 
Australians  and  specialists  from 
coimtries  of  the  Basin  working  to 
gelher.  carrying  out  geological  stu- 
dies and  preliminary  drillings  to 
test  the  sub-soil.  In  146.^,  the  bull- 
dozers shifted  earth  for  a  diversion- 
ary dam  —  the  first  step  in  a  20 
30  vear  project  envisioned  bv 
ECAFE. 

of  Value  to  Developiiin  Nations 

Peter  Rigg.  European  Editor  for 
BlsiNFSS  ScRiKN.  calls  Mekong; 
"the  top.  for  the  size  of  its  con- 
ception, its  value  to  the  world's 
developing  nations  and  the  sheer 
beauty  of  its  presentation." 

Both  16mm  and  3.5mm  versions 
of  the  film  have  been  made  avail- 
able of  a  first  English  language 
version:  both  French  and  Thai 
versions  are  being  completed.  Me- 
kont;  was  produced  by  Lionel  Cole 
(Film  Centre  Ltd.)  and  directed 
by  John  Armstrong.  Photography 
is  a  notable  asset  with  both  Arthur 
VVooster  and  S,  Lawrence  credited. 

.A  few  lines  from  the  opening 
commentary  of  the  film  suggest 
the  sweep  of  its  images: 

"To  the  people  oj  its  hanks,  the 
Mekong  is  their  own.  Its  wates 
are  the  highway,  the  crown  of  life. 
Respect  ami  joy  to  the  giver  of 
movement .  strength,  renewal.  On 
to  the  South  it  flows,  past  Vien- 
tiane: then  pauses,  as  it  were, 
above  the  Khone  Falls  to  gatlici 
force  again.  Now  with  its  trihiiinr- 
ies  swelling  in  —  it  cleaves  the 
hrouil  plains  of  Catnhodia:  waslu-^ 
the  stone  feet  of  i'dong.  their  an- 
cient capital  ■  .  ." 
-Most  Important  Kilni  of  Decade':" 

There  are  20  millions  of  people 
within  the  area  of  the  Lower  Basin; 
its  area  is  larger  than  France,  larg- 
er than  Japan.  There  must  be 
crops  to  feed  the  hungry  of  this 
and  nearby  lands.  The  Mekong 
Project  may  well  hold  the  fate  of 
the  world.  Mindful  of  the  battles 
now  being  waged  along  its  banks, 
at  the  delta  of  the  Mekong  beside 
the  South  China  Sea  and  in  Laos, 
this  may  well  be  the  most  import- 
ant picture  of  the  decade.  Q' 


CmilKtlUit  int^altf'ii  u  ill  hum:,  tintiii\> 


fi  [III  iti\  m  nu    .Mikoit'j,  int.\m. 


Suiillrit  Inj  melting  immntuin  snows,  llii    riicr  floods  the  vallnj  low  Itind.t. 
tvMA.    »     >.      **v-«ir^.  iTv       4'--  lg  .♦ 


liil  III.    in  I  I     iill  III,  n  III,    li-.li,  nil,  n   ii  lint,  i  i  i   I'Hii  I   Irrulcs  lluij  llllltl  phj  .  .  . 
1^1  low     till    pio])lc  who  live  beside  the  Mekong  huci   i>iil  its  imt.  r.  I,,  u  nrk. 
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It'll  never 
learn  to  dance 


but 

Linkletter-Totten 

Dance  Studios 

bought  19! 


What  the  Bell  &  Howell  Specialist  Autoload* 
Filmosound  projector  can  do  is  to  get  your  films 
shown  in  more  places  — more  often.  Its  lighter 
weight,  brighter  projection  and  fumble-proof 
automatic  features  encourage  even  inexperienced 
personnel  to  use  it  with  confidence. 


It  threads  itself  completely,  automatically. 

other  sound  projector  anywhere  can  do  it ! 


,  no 


It  projects  34%  brighter . .  .gives  you  a  bright,  clear 
picture  in  semi-darkened  rooms! 

It  weighs  20%  less  . . .  lots  easier  to  transport! 

That's  why  Bell  &  Howell  AUTOLOAD  is  the 
largest  selling  16 MM  sound  projector  anywhere. 

See  the  Specialist  Autoload  Filmosound  at  your 
Bell  &  Howell  Audio  Visual  dealer  today.  Or 
write  Bell  &  Howell,  7100  McCormick  Rd., 
Chicago,  Illinois  60645  for  more  information 
about  Autoload. 

Bell  &  Howell  brings  out 
the  expert  in  you  (automatically!) 


Cite  Seven  Films  for  Industrial  Relations  Us 

Receive  Awards  of  Merit  at  Institute   Sponsored  by  N.A.M. 


se 


"DusiNEss  Executives  at  the  re- 
-■-'  cent  36th  Institute  on  Indus- 
trial Relations,  sponsored  by  the 
National  Association  of  Manu- 
facturers, have  designated  seven 
current  motion  pictures  to  receive 
the  Institute's  Award  of  Merit 
The  purpose  of  this  2nd  Annual 
NAM  Industrial  Relations'  Film 
Forum  was  to  "seek  out  and  focus 
attention  on  the  cinematic  releases 
of  1963  that  could  best  implement 
a  company's  labor-management 
goals." 

In  selecting  the  award-winning 
films,  a  committee  of  industrial 
relations  executives  representing 
NAM  member  companies,  stressed 
the  importance  of  previewing  each 
film  before  employee  screenings. 
They  also  noted  that  discussion 
after  the  showing,  led  by  informed 
supervision,  increased  the  effec- 
tiveness of  such  presentations. 

Titles  of  the  Award  of  Merit 
winners,  plus  a  brief  description 
and  the  current  source,  are  as 
follows: 

iV  Foreign  Trade-Challenge  of  a 
Changing  World  (16mm  snd,  b&w, 
20  minutes).  Distributed  by  Re- 
public Steel  Corp.,  Republic  BIdg., 
Cleveland,  Ohio. 

•  A  film-lecture  presentation  fea- 
turing Dr.  Gerhart  Rosegger  of 
Case  Institute  of  Technology  as  he 
e.vplains  wh\-  countries  trade  with 
each  other,  center  upon  tlie  prin- 
ciple of  "comparative  advantage." 
It  describes  the  difference  between 
"balance  of  trade"  and  "balance  of 
payments,"  and  discusses  foreign 
exchange  rates,  tariffs  and  the  need 
for  free  trade. 

Judging  committee  commented: 
"this  film  is  appropriate  for  exhibi- 
tion to  most  exempt  employees;  the 
vocabulary  appears  to  be  somewhat 
advanced  for  a  general  employee 
audience." 

o  e  o 

ik  I  Just  Work  Here  (16mm  snd, 
b&w,  17  minutes).  Prints  sold  by 
Roundtabic  Films.  Inc.,  27.5  S.  Bev- 
erly Drive,  Beverly  Hills,  Calif. 

•  Three  experiences  in  which  he 
liimself  was  treated  poorly  are  re- 
called by  an  employee  as  he  faces 
a  difficult  and  complaining  cus- 
tomer. As  he  imagines  how  each  of 
these  contacts  might  have  been  im- 
proved, he  decides  to  try  under- 
standing the  customer's  point  of 
view;  to  treat  him  as  he  would  like 
to   be  treated. 

Judging  committee  comment: 
"this  film  would  ...  be  well  re- 
ceived by  employees  at  almost  any 
level  in  any  industry." 

e  e  e 

-h  The  Marvelous  Mousetrap  (16mm 
snd.,   color,   24   minutes).   Apply   to 


Bureau    of    National    Affairs,    Inc 
1231  24th  St.,  N.  W.,  Washington' 
D.  C. 

•  With  humor  and  drama,  this  film 
shows  the  founding  and  growth  of  a 
company,  how  profits  are  used  to 
insure  job  security  —  and  how  the 
slipshod  workmanship  of  even  one 
employee  can  jeopardize  profits 
and  security  for  all.  The  film  de- 
velops understanding  and  support 
for  the  American  free  enterprise  sys- 
tem as  it  encourages  employees  ta 
do  their  best  on  assigned  jobs.  \\'ally 
Cox  stars  in  a  multiple  role. 

Judging  committee  comment: 
"previewers  found  this  film  to  be 
generally  excellent  in  the  communi- 
cation of  its  message." 

e  o  o 

i~  Pulse  of  Life  (16mm  snd,  color, 
27  minutes).  Apply  to  PxTamid  Film 
Producers,  P.  O.  Box  1048,  Santa 
Monica,  Calif. 

•  Primarily  aimed  at  rescue  work- 
ers, tliis  film  shows  procedures  for 
treating  resuscitation  emergencies, 
using  several  real-life  situations  as 
well  as  demonstrations  illustrated  by 
models  and  cut-aua\s  in  a  labora- 
tory. Ra\mond  Massey  narrates. 

e  o  o 

''r  Stress  (16mm  snd,  b&w,  24  min- 
utes). Apply  for  tenns  to  American 
Film  Productions,  Inc.,  1600  Broad- 
way, N.  Y.  19,  N.  Y. 

•  This  Swedish-produced  film  has 
narration  easily  understandable  to 
.American  audiences  as  it  dramatical- 
1\'  illustrates  die  stress  and  strain 
under  which  employees  in  toda\'s 
industrial  society  live.  Film  traces 
and  documents  reactions  to  stress 
of  two  individuals  from  a  biological 
and  environmental  point  of  view  to 
show  how  stress  reactions  can  be 
minimized  and  reduced  to  the  bene- 
fit of  both  employee  and  emplover. 

o  'e  o 

■if  Target  You  (16mm  snd,  color, 
17  minutes).  Apply  to  F.  K.  Rockett 
Productions,  729  Seward  Street, 
Hollywood  38,  CaM. 

•  Ronald  Reagan  reviews  the  his- 
toi-y  and  stated  intent  of  the  Com- 
nnmist  Party  to  extend  its  philos- 
oph\'  throughout  the  world  as  this 
film  stresses  the  need  for  intensified 
security  measures  in  order  to  main- 

(CONTTNTJED      ON      NE.XT      P-\CE      20) 
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/OU  CAN'T  AFFORD  T 


MISS 


You  won't  have  to  worry  about  a  misstep 
in  mai<ing  a  successfui  animation  or  live 
action  fiim...if you  seiect  our  organization 
witti  its  top  quality  creative  and  production 
staff  to  help  you  write  and  produce 
your  next  motion  picture. 


hM 


M 


JOHN  SUTHERLAND  PRODUCTIONS,  INC. 


LOS  ANGELES 
201  North  Occidenlal  Boulevard 

Los  Angeles  26,  California     DUnklrk  8-5121 


no 


■1  HAVE 
FOR 
25  YEARS'" 


n  "■ 


For  over  a  quarter-century,  leading  film  producers  have 
turned  to  Mecca  for  the  finest  35  mm  and  16  mm  black  and 
white  laboratory  services.  Hovi(  about  you?  Drop  in,  write, 
wire  or  phone  for  information. 


mm(E[^ 


FILM    LABORATORIES    CORP. 

Affiliated  with  Byron  Motion  Pictures.  Washington  7.  DC 
FILM   CENTER   BUILDING.   630   NINTH   AVENUE.    NEW  YORK    36.    NEW  YORK 


THE  I 

GIVE 

FAST  SERVICE 


^      ^1 


Ji^ 


PERSONAL 
ATTENTION 


AND  TOP 

QUALITY 

PROCESSING 


Industrial  Relations: 

(CONTINUED       FROM       PAGE        18) 

tain  lead-time  in  American  industry. 
Illustrated  b\'  relevant  newsreel 
footage  and  dramatic  sequences 
wfiich  show  several  aspects  of  se- 
curit\'  in  defense  production. 

Judging  committee  comment:  "al- 
thougli  aimed  primariK'  at  defense 
employees,  this  film  could  easily 
serve  to  alert  emplovees  in  any  in- 
dustry to  the  need  for  security  .  .  . 
The  judges  found  that  this  produc- 
tion was  most  effective  in  holding 
audience  attention  and  communi- 
cating its  message." 


■i\  That  Magic  Something  (16nim 
snd,  color,  .514  minutes).  Sponsored 
by  the  Martin  Company,  P.  O.  Box 
•^837,  Orlando,  Florida. 
•  A  cartoon  fable  on  the  subject  of 
product  reliability,  this  film  uses  a 
Persian  carpet  setting  in  which  mis- 
sile products  and  flying  carpets  are 
broadly  associated.  Two  protagon- 
ists, Abdul  and  Hammid,  represent 
those  who,  on  one  hand,  fail  because 
they  put  profit  ahead  of  reliability 
and,  on  the  other,  those  who  suc- 
ceed because  they  place  product  re- 
liability first  and  foremost. 

Judging  committee  comment;  "the 
serious  message  of  reliability  is  pre- 
sented with  an  enjoyably  entertain- 
ing light  touch  that  .should  appeal  to 
almost  anv  audience  " 


.Announce  First  3  Pro<»ranis  in 
Executive  Development  Series 

ti--  The  series  of  twelve  sound  and 
color  filmstrips  in  the  recently- 
Lmnounced  "Executive  Develop- 
ment Series"  has  been  launched 
by  the  release  of  the  first  three 
subjects. 

Now  available  for  management 
preview  are: 

1.  Evahiulion:  a  Nen-  Integra- 
lion  of  Mamigemenl  Theory.  This 
subject  was  the  recent  winner  of 
American  Film  Festival  and  NV'PA 
"Day  of  Visuals"  awards. 

2.  Self-Analysis  for  Executive 
Success. 

3.  Your  Inner  Dynamics  as  a 
Communicator. 

Series  is  supplemented  by  re- 
lated collateral  material.  These 
subjects  "equate  the  latest  findings 
in  behavioral  sciences  with  the  de- 
velopment of  the  professional 
manager."  according  to  Robert 
Ellis,  president  of  the  producing 
company.  Executive  Development, 
Inc. 

For  further  details  or  for  eva- 
luation preview  of  the  series  ad- 
dress inquiries  to  the  Reader  Serv- 
ice Bureau,  Business  Screen, 
7064  Sheridan  Road.  Chicago. 
Illinois  60626.  Your  inquiry  will 
be  promptly  answered.  ^ 


Pan  .4m  Has  New  19-Minute 
Color    Film    on    Vtorld's    Fair 

w  Pan  American  World  Airways 
has  a  19-minute  color  firm  in 
woddwide  distribution  to  help  pro- 
mote attendance  at  the  New  York 
World's  Fair.  World's  Fair,  New 
York  is  being  offered  abroad  with 
French.  Italian.  German.  Spanish, 
Portuguese.  Japanese  and  English 
sound  tracks. 

Capturing  the  glitter  and  glow 
of  the  Fair,  the  film  will  be  avail- 
able for  overseas  and  domestic 
television  use  as  well  as  for  theatri- 
cal showings.  It  supplements  the 
previous  title,  Prologue,  World's 
Fair,  which  was  released  before 
the  Fair  opened  and  was  selected 
for  distribution  abroad  by  the 
United  States  Information  Agency 
and  the  United  States  Travel 
Service. 

An  indication  of  the  promo- 
tional strength  behind  the  Fair  is 
given  in  the  disclosure  that  both 
films  are  part  of  a  $2  million  Pan  | 
Am  advertising  and  sales  promo- 
tion campaign  designed  to  attract 
visitors  to  the  U.  S.  and  the  Fair. 
Local  Pan  .Am  offices  in  the  U.  S. 
have  prints  for  free  loan.  9' 


Theaters    Show   J.   C   Penney 
Picture  on  Cruise  Fashions 

iV  The  J.  C.  Penney  Company  is 
offering  a  new  color  film.  Wel- 
come Aboard,  to  U.  S.  theaters 
(including  drive-ins)  for  public 
service  showings  via  United  World 
Films.  Inc.  The  film  contains  no 
advertising,  is  a  14-niinute  presen- 
tation of  colorful  cruise  fashions 
worn  by  two  lissome  models 
aboard  the  S.  S.  Santa  Rosa  on  a 
Caribbean  cruise. 

Betsy  Palmer  narrates  as  se- 
quences show  clothes  for  brief 
shore  excursions,  a  variety  of  sun 
suits  and  the  latest  in  swim  wear 
apparel.  ^ 


COLLECTOR'S   ITEM! 

One  .3.5nim  Eastman  Color, 
Sound  Print  of  'A  Day  at  the 
Seattle  World's  Fair"  for 
sale.  Only  two  prints  in  exis- 
tence. This  film  won  CINE 
"Golden  Eagle"  Award, 
1963.  Producer  out  of  busi- 
ness and  no  more  prints  will 
be  made.  Write: 

BOX   64-4A 
BUSINESS    SCREEN    MAGAZINE 
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ARRIFLEX  35 


'or 


VOY 


HOW.  Throw  away  ■  your  "Clap-Stick 


ff 


Eureka!  Now,  without  the  use  of  clap-sticks, 
achieve  perfectly-sync'd  sound  movies  —  easily, 
efficiently,  economically!  This  new  Arriflex  35 
motion  picture  camera,  factory-equipped*  with 
a  built-in  signal  generator  and  automatic  start 
marker,  becomes  an  even  more  versatile  tool  for 
the  professional.  In  all  filming,  particularly  news,  candids 
and  documentaries,  the  art  of  location  synchronous 
sound  recording  is  streamlined.  And  on  the  editing 
bench,  your  line-up  is  fast,  accurate  and  economical. 
The  Arri  built-in  generator  develops  the  required 
60  cycle  signal  for  lip  synchronization  and  assures  an 

"Available  only  as  an  original  installation  on  new  cameras. 


output  frequency  that  is  always  a  positive  re- 
flection of  camera  speed.  The  electrical  out- 
put is  compatible  with  every  quarter-inch  tape 
sync  system  in  use  today.  Starting  the  16 
volt  transistorized  governor-controlled  motor 
energizes  marker  lights,  which  go  out  the  in- 
stant the  camera  comes  to  speed.  Several  frames  are 
flashed  at  the  beginning  of  each  take  to  indicate  the 
start  mark. 

The  compact  Arriflex  35,  uniquely  light  weight  and 
maneuverable,  combines  with  modern  compact  recorders 
ideally  —  a  perfect  match  for  today's  film  assignments. 


Write  today  for  complete  literature 


INCOMPARABLE  VERSATILITYr  The  Vnflex  35  .s  shown  as  a  hand  camera  left],  with  100  foot  magaz.ne. 
matte  box.  and  16  volt  variable  speed  DC  motor;  and  as  a  studio  sound  camera,  fully  blimped  with  400foot 
magazine  (center);  and  with  1.000-foot  blimp  (right). 


CORPORATION 
OF       AMERICA 
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TWO-WAY 
RELAY  FOR 
MANAGEMENT 
AND  MEN 


NVPA  Honors  Films  at  "Day  of  Visuals" 

National   Visual    Presentation   Association    Hosts   Seminars; 
Cites  "Best  Audio- Visuals"  at  Two-Day  Program  in  New  York 


How  can  you  win  enthusiastic  co- 
operation for  your  aims  and  policies 
.  .  .  throughout  your  organization? 
The  answer  is:  improve  communica- 
tions. Success  for  this  depends  in 
large  degree  on  your  Supervisors. 
To  develop  men  adept  at  inter- 
preting management  goals  and 
ideals  .  .  .  and  conveying  employee 
"climate"  to  management  .  .  .  many 
companies     find     valuable     help    in 

"The  Supervisor  as 
a  Representative 
of  IVIanagement" 

Third  in  a  series  of  eight  filmstrips 
clarifying  the  Supervisor's  job,  this 
film  demonstrates  practical  methods 
.  .  .  intensively  tested  and  proved 
effective  for  building  better  two- 
way  communications.  Overall  title: 

"SUPERVISOR  TRAINING 
ON  HUMAN  RELATIONS" 

Guided  FILM  Missiles 


ROCKET 


Xaiirf^  INC 

PICTURES 

Mail  coupon  for  preview  details 


ROCKET  PICTURES,  Inc.  D 
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THE  llTH  Day  of  \'isl;.-\ls,  an 
annual  seminar  and  awards 
competition  conducted  by  the  Na- 
tional Visual  Presentation  As- 
sociation, was  held  this  year  on 
June  24  and  25  at  the  Commo- 
dore Hotel  in  New  York. 

A  two-day  affair,  the  "Day  of 
Visuals"  presented  a  program  of 
si.x  panels  of  experts  speaking  on 
how  and  why  audio-visuals  are 
used  in  sales  promotion,  advertis- 
ing, public  relations,  training, 
graphic  statistics,  and  in  planning 
and  meeting.  Moderators  were 
Gerry  Germain.  Executive  Assist- 
ant. Sales  Promotion.  Metropolitan 
Life  Insurance  Company:  William 
J.  Connolly.  Manager  of  Adver- 
tising, Union  Carbide  Plastics  Di- 
vision; Herbert  C.  Rosenthal, 
President,  Graphics  Institute; 
Porter  Henry,  President,  Porter 
Henry  &  Co.;  Gene  Zelazny,  Vis- 
ual Aids  Consultant.  McKinsey  & 
Co.;  and  Charles  Corn,  Admaster 
Prints.  Inc. 

In  addition  to  the  six  seminars, 
NVPA  also  gave  awards  to  the 
"best  audio-visual  presentations 
of  1963"  from  almost  200  entries 
which  were  received  into  the  an- 
nual competition. 

According  to  Norman  L. 
Bebell.  of  Bebell  &  Bebell  Color 
Laboratories,  chairman  of  the 
awards  competition,  the  number 
of  entries  represented  a  substan- 
tial increase  over  last  year.  "The 
purpose  of  the  Awards  Competi- 
tion is  not  to  give  prizes."  Mr. 
Bebell  said,  "but  rather  to  show 
the  rest  of  the  industry  the  quality 
work  that  can  be  done,  and  stimu- 
,  late  their  interest  in  improving 
1   audio-visuals." 

The  1964  NVPA  Awards  win- 
ners follow: 

MOTION     PICTURES 

General    Public    Service    Films 
1st  Place 
Lake     Wilderness,     South     African 
Tourist     Corp.:      distributed     b\' 
Sterling  Movies  U.S.A.,  Inc. 

2nd  Place 
Area  of  Action,  IBM  World  Trade 
Corp.;   produced  by  Film  Enter- 
prises, Inc. 

3rd  Place 
To   Build   a   School  House,   Educa- 
tional   Facilities.    Inc.;    produced 
b\'   Pelican   Motion  Pictures,  Inc. 

Merit  Award 
A  Day  in  Old  Milwaukee.  Jos.  Schlitz 
Brewing  Co.,  distributed  by  Ster- 
ling Movies  U.S..\.,  Inc. 


Sponsored  Educational  Films 

1st  Place 
Over  &  Under  the  Sea,  Chesapeake 

Ba\-  Bridge  6c  Tunnel  Commis- 
sion; produced  b\-  Robert  Kline  & 
Company. 

2nd  Place 
Project  Apollo,  National  Aeronautics 

&  Space  Administration;  pro- 
duced by  Pelican  Motion  Pictures, 
Inc. 

.3rd   Place 
Information    Explosion,    Project    on 

Information  Processing,  Mont- 
clair  State  College;  produced  by 
Vision   Associates,   Inc. 

Employee  Relations  Films 

1st  Place 
Stress,  Facit-Odhner,  Inc.;  produced 
bv    American    Film    Productions. 
Inc. 

O  S  9 

Employee  Training  Films 
1st  Place 
Take  an  Extra   Step,   Sun   OH  Co.; 
produced  b\-  Turtletaub  &  Moss. 
2nd  Place 
Lifting,    Man's    Age    Old    Problem, 
Aetna    Casualty    &    Surety    Co.; 
produced   by   Aetna   Life  Affiliated 
Companies. 

3rd   Place 
Let's    Face    It    Melissa,    Coca-Cola 
Co.;  produced  by  The  Jam  Handy 
Organization,  Inc. 

Sales   Training  Films 

1st  Place 
Heavy  Going,  Ford  Motor  Co.;  pro- 
duced by  Parthenon  Pictures. 
2nd  Place 
Time,    Sun    Oil    Co.;    produced    by 
Turtletaub  &  Moss. 
3rd   Place 
It's  Up  To  You,  Walker  Marketing; 
produced  by  N'ideo  Films,  Inc. 
Merit  Award 
The  Salesman  Isn't  Dead,  He's  Dif- 
ferent,  IBM-Fnrtune    Films;    pro- 
duced hv  Dvnamic  Films,  Inc. 

o  e  e 

Industrial  Sales  &  Promotion 

1st  Place 
Test  Track  U.S.A.,  Chr>sler  Corp.. 
PKnioutli  Div.;  produced  by  Dy- 
namic  Films,   Inc. 

2nd  Place 
Heart    Beat,    Television    Bureau    of 
Advertising.     Inc.;    produced    b\- 
.\niniated  Productions,  Inc. 

3rd   Place 
How  To  Get  There,  Westinghouse; 
produced    by    MPO    Sales    Meet- 
ings, Inc. 

Consumer  Sales  &   Promotion 
1st  Place 
Prometheus'    Gift,    Southern    Union 
Gas    Co.;    produced    by    Tracv- 
Locke  Co.,  Inc. 

2nd  Place 
Beyond  The  Tooth  Of  Time,  spon- 

I  COXTINL  ED     ox     THE      NEXT     P.'VCE ) 


Feels  good  to  be  1  year  old  .  .  . 

especially  when  you've  got  clients 
like  Pepsi-Cola,  Sunoco,  Para- 
inount  Pictures,  20th  Century-Fox, 
Curtis  Publications,  General  Accep- 
tance Corp.,  Nestle  and  Bulova 
Watches. 

We  may  not  have  set  any  records 
producing  10  motion  pictures,  10 
slide  films  and  10  complete  meet- 
ings this  year  ...  but  we  sure  are 
proud  of  the  4  NVPA  awards  we 
won  (3  first  place,  1  second)  in 
sales  training  and  sales  promotion. 

Like  to  be  a  part  of  our  second 
birthday  celebration' 

TURTLETAUB  &  MOSS 

145E.49thSt.,N.Y.17,N.Y. 
PLaza  2  2635 


UB  SPECIALISTS 

SINCE  1936 

8mni  SILENT 
16nim  SILENT -SOUND 

BLACK  S.  WHITE   PRINTS  ONLY 

Thaf   means: 

SPECIAL  SKIllS  .  .  . 

SPECIAL   CARE   .   .   . 

PLUS 

ESPECIALLY  FAST  SERVICE 

and 

ESPECIALLY  "GOOD  '  PRICES 

on 

QUANTITY   WORK 

Try   us 

MODERN  MOVIES,  INC. 

832  Cole  •  Hollywood  38,  Calif. 
Hollywood  4-7293 
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You  can  buy  with  confidence  because  F&B  CECO  has  instituted  a 
product-approval  program  that  takes  all  the  guesswork  out  of  decid- 
ing which  professional  motion  picture  equipment  to  buy. 

An  item  of  equipment  bearing  the  F&B/CECO  Seal  of  Approval: 


3. 


Has  been  thoroughly  tested  in  our  shops  and  in  the 
field  and  is  certified  for  complete  reliability. 

Carries  the  double  guarantee  of  F&B  CECO  and  the 
manufacturers ..  .we  back  up  manufacturers'  guar- 
antees with  on-the-spot  repair,  adjustment,  or 
exchange. 
Is  priced  competitively  or  better  — you  pay  nothing 


extra  for  the  quality-assurance  implicit  in  the  Seal. 

4.  Enjoys  the  advantages  of  the  industry's  best  facili- 
ties for  testing,  maintenance  and  repair. 

5.  Is  backed  by  a  complete  stock  of  factory  parts  and 
trained  technicians. 

6.  Seal-approved  reconditioned  used  equipment  car- 
ries all  foregoing  warranties. 


We  regard  the  establishment  of  the  F&B/CECO  Seal  of  Approval 
as  a  major  step  forward.  We  are  confident  you  will,  too. 


F&B/GEGO 


N 


315  West  43rd  Street,  New  York,  N.Y.  10036 

(212)  JU  6-1420 
Branch:  51  East  10th  Avenue,  Hialeah,  Florida 
Cable  Address:  CINEQUIP         Telex:  01-25497 
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MEASURE  QUALITY 


IN  FILM  TRANSFERS? 


Clarity.  Definition.  Truest  grey  scale.  All  are  measures  of  quality 
demanded  by  the  most  critical  buyers  we  know— our  customers! 
Companies  like  MGM-TELESTUDIOS,  MCA-TV,  HEATH  De 
ROCHEMONT,  AMERICAN  MOTORS,  even  AMPEX. 

\\'e've  been  perfecting  quality-  for  18  years.  To  insure  quality  con- 
trol all  of  our  work  is  done  under  one  roof.  AND... we  offer  "in  by  9— 
out  by  5"  processing— with  \our  transfer  jetting  back  the  same  night. 
But,  don't  take  our  word.  Tr\-  us  and  see.  Optimum  qualit\-  always 
guaranteed.  .\cme  Film  Laboratories,  Inc. 
1161  North  Highland  A\enue,  Hollywood  38, 
California/Telephone:    H011>-\vood   4-7471 


ACME  FILM  TRANSFERS  i 


NVPA  Awards: 

(CONTINUED      FROM       PAGE       22) 

sored    and    produced    b\     the    Boy 
Scouts  of  America. 

3rd   Place 
The   Directors,   sponsored   and  pro- 
duced  b\'   Life   Magazine,   Time, 
Inc. 

Merit  Award 
Leave   The   Driving   To   Us,    Grey- 
hound  Corp.;   produced  by  Fred 
A.    Niles    Communications    Centers, 
Inc. 

SOUND    FILM  STRIPS 

General   Public   Service 

Merit  Award 
Ethel  &   ,\lbert  Preview  The  Fair, 

sponsored  and  produced  by  Trav- 
elers   Insurance    Company. 
090 

Sponsored  Educational  Films 
1st  Place 
The  Simple  Camera,  sponsored  and 
produced     b\'     Eastman      Kodak 
Company. 

2nd   Place 
Oliver,  Willie  &  Peter,  Dow  Chemi- 
cal Co.:  produced  by  Chartmakers, 
Inc. 

3rd   Place 
Our  American  Heritage  of  Folk  Mu- 
sic, Society  for  \'isual  Education; 
produced  by  Burt  Munk  6c  Co. 

e  s  e 

Employee  Relations 

1st  Place 
Service     Representative,     .\merican 
Telephone  6c  Telegraph  Co.;  pro- 
duced b\  Gotham  Film  Productions, 

Inc. 

000 

Employee  Training 
1st  Place 
Patterns     &     Perception.      Merck 
Sharp   6c   Dohnie    Lit.;    produced 
by  Sales  Graphics. 

2nd  Place  (tie) 
Evaluation  —  A  New  Integration  of 
Management  Theory,  Executive 
Development  Inc.;  produced  by 
Pace  Productions.  Inc. 
You're  The  Doctor,  Mobil  Oil  Co.; 
produced  by  Pan  Media  Com- 
pany, Inc. 

Sales  Training 
1st  Place 
The    Ten    Biggest    Mistakes    Sales- 
men   Make,   Geo.    N.    Kahn   Co.; 
produced   by   Henr\'   Gregg   Associ- 
ates. 

2nd   Place 
By  Venus  Possessed,  sponsored  and 
produced    by    Metropolitan    Life 
Insurance  Co. 

3rd    Place 
.\chievement    in    Management,    AC 
Spark  Plug  Div..  General  Motors; 
produced  by  Close  and  Patcnaude. 

Merit  Award 
Pop  Top  Holiday,  Jos.  Schlitz  Brew- 
ing Co.;   produced   b\    Contact! 

o  o  e 

Industrial  Sales  &  Promotion 

1st  Place 

Jack    and    Jill,    Curtis    Publications; 


produced    for    Heiltzer,    Wanng    & 
Wayne  b\'  Tnrtletaub  and  Moss. 

2nd  Place 
A   New   Business  Bildor.   .American- 
Standard  Corp.;  produced  by  Pan 
Media  Co.,   Inc. 

3rd   Place 
Momentum   '64,   Jos.    Schlitz  Brew- 
ing  Co.;   produced   by   Contact! 

Consumer    Sales    &    Promotion 
1st  Place 
What  A  Way  To  Go,  20th  Century 
Fox    Film    Corp..    produced    by 
Turtletaub  6c  Moss. 

2nd  Place 
Show  Up  In  \  Catalina,  Gre>-  Ad- 
vertising Inc.;  produced  by  Pace 
Productions. 

3rd   Place 
Plansboard     Kelly     Jellybean     Case 
History,  sponsored   and  produced 
by  Plansboard  Co. 

Merit  Award 
.Ml  Roads  Lead  To  Home,  produced 
and   sponsored   by   Duroclean   In- 
ternational. 

OVERHEAD    PROJECTION 
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Sponsored  Educational 

1st  Place 
Diazo  Transparenc)    Series  Physics, 

sponsored  and  produced  by  Keuf- 
fel  6c  Esser  Co. 

N  ON-FI  L  M    AWARD  S 

1st  Place 

(Live   Presentation) 

Liquor  Presentation,  Cue  Magazine; 

produced  b\'  \'isualscope.  Inc. 

2nd  Place 

(Flip   Chart) 

How   To  Make  Your  Money  Grow, 

sponsored  ;uid  produced  by  Met- 
ropolitan  Life   Insurance  Co. 

3rd  Place 
(Art   Work    6c    Live    Presentation) 
Harvey   Hubbell    Co     PITCH-PAK, 
Harve\-  Hubbel  Co.;  produced  by 
Close  6c  Patenaude. 

e  o  e 

Turtletaub  &  Moss  End  Year 
>X  ith   Three   NVPA   .4Mards 

V;  Turtletaub  &  Moss,  just  com- 
pleting its  first  full  year  in  film 
production,  has  won  two  "firsts" 
and  one  second  place  award  in 
the  annual  film  competition  held 
by  the  National  Visual  Presenta- 
tion Association. 

First  place  awards  were  for  a 
motion  picture  produced  for  Sun 
Oil  Company  and  a  filmstrip  for 
20th  Century  Fox;  the  second 
place  award  was  for  another 
Sunoco  motion  picture.  In  addi- 
tion to  these,  the  company  worked 
cooperatively  on  another  filmstrip 
which  took  a  first  place  award  for 
Jack  and  Jill  —  a  Curtis  pub- 
lication, and  its  agency  Hehtzer. 
Waring  &  Wayne.  i 

During   its   first    12   months   in 

(CONTINUED    ON    PAGE    62 ) 


24 


BUSINESS  SCREEN  MAGAZINE 


RCA  FILM  RECORDING  EQUIPMENT  TO  MEET 
YOUR  MOST  EXACTING  REQUIREMENTS 


i  VARI  DIRECTIONAL 
CONDENSER  MICROPHONE 

For  maximum  sound  fidelity,  start 
your  film  recordings  with  an  RCA 
Varidirectional  Condenser  Micro- 
phone (MI-10006A-1).  It  features 
wide  range  directional  pattern,  high 
sensitivity,  and  self  contained  bat- 
tery power. 


MAGNETIC  FILM  RECORDER/REPROOUCER  ^ 

The  RCA  Dual  fvlagnetic  Recorder  (PM  75)  features 
two  separate  mechanisms  in  one  cabinet,  selectable 
as   two    reproducers   or   combination    recorder   and 

reproducer   Available  for  35mni,  17'   .mm.  or  16mm 

film 


;-*^ 


4 AUTOMATIC  MAGNETIC  TAPE  ERASER 

The  RCA  Tape  Eraser  (Ml  10880)  features 
COMPLETE  and  UNIFORM  erasure  for  all 
magnetic  recorded  signals  with  an  auto- 
matic erasure  cycle.  It  handles  all  mag- 
netic recording  stocks  from  Vi  inch  audio 
tape  to  2  inch  TV  tape. 


OPTICAL  FILM  RECORDING  SYSTEM  ^ 

Tlie  RCA  PM  80  consists  of  a  transistorized-amplifier 
system  and  a  15mm  or  35mm  optical  film  recorder.  It 
features  negative  or  direct  positive  variable  area  sound 
track  recording.  It  is  pre-assembled  and  factory  tested 
for  easy  installation. 


From  start  to  finish  on  your  sound  film  recording  pro- 
duction, RCA  has  the  quality  product.  In  addition,  RCA 

has  an  expert  team  of  Field  Sound  Engineers  for  custom  design  of  sound  recording 
facilities.  Want  to  know  more  about  RCA  recording  equipment  and  service?  Write: 
Dept.   lOO,    RCA  Broadcast  &  Communications  Products  Division,  2700  W.  Olive 
Avenue,   Burbank,  California. 


The  Most  Trusted  Name  in  Sound 
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There  are  many  ways . . . 
and  at  Colburns  we 
try  to  include  them  all 
as  s  part  of  our 
"white  glove  treatment". 
Personalized  Service 
Truer  Reproduction 
Better  Definition 
Greater  Uniformity 
And,  of  course, 
lower  cost  per 
frame  without 
sacrificing 
quality. 


GEO.  W.  COLBURN  LABORATORY,  INC. 

164   NORTH   WACKER   DRIVE     CHICAGO   6,    ILL      332-6286 


COMPLETE   LABORATORY    SERVICE   FOR    16MM  /  EOITING  /  RECOROING  /  WORK    PRINTING/ 
8MM   &    16MM   RELEASE   PRINTING  /  TITLING  /  35MM   SLIOE   8,   FILMSTRIP  SERVICE 


Focus  on  Science  Films  in  Nation's  Capital 

200  Attend  Annual  Meeting  of  American  Science  Film  Assn. 


/"VVER  200  Scientists,  science 
^-^  educators  and  scientific  film 
makers  from  the  U.  S.  and  abroad 
attended  the  annual  meeting  of 
the  American  Science  Film  Asso- 
ciation and  the  first  Science  Film 
Exposition,  hosted  by  that  group 
in  Washington   on  May    11-13. 

115  recent  science  films,  from 
8mm  "single-concept"'  loop  films 
made  to  show  to  university  stu- 
dents, to  an  animated  film  made 
and  produced  by  a  computer  were 
screened  at  the  meetings.  Randall 
M.  Whaley.  vice-president  for 
Graduate  Studies  and  Research  at 
Wayne  State  University,  Detroit. 
Michigan,  is  president  of  ASFA 
and  of  the  International  Science 
Film  Association.  He  announced 
an  expanded  program  to  serve  the 
needs  of  scientists. 

Stressing  the  importance  of 
film  in  international  scientific  ex- 
changes, he  told  members  of  the 
Association: 

"The  rapid  expansion  of  scien- 
tific investigation  has  brought 
about  a  greater  need  for  the  use 
of  film  as  a  tool  of  research,  for 
reporting  scientific  information 
and  for  science  teaching.  Accord- 
ingly, ASFA  plans  to  deal  with  in- 
quiries and  carry  on  film-related 
projects  through  several  special 
committees." 

The  new  committees  appointed 
by  Whaley  are  under  the  follow- 
ing chairmen:  Education — head- 
ed by  Leslie  P.  Greenhill,  Penn- 
sylvania State  University;  Re- 
search— Malcolm  S.  Ferguson, 
National  Institutes  of  Health; 
Popular  Science — E.  G.  Sher- 
burne, Jr.,  American  Association 
for  the  Advancement  of  Science; 
and      New      Cinematographic 


Techniques — John  Flory,  East- 
man Kodak  Company. 

Ralph  Buchsbaum.  University 
of  Pittsburgh,  will  head  the  or- 
ganization's membership  commit- 
tee. Harold  Goodwin.  National 
Aeronautics  and  Space  Adminis- 
tration, was  named  Editor  of 
ASFA  publications. 

Highlights  of  the  program  in- 
cluded these  papers:  "Film  as  a 
Medium  for  Scientific  Reporting."" 
presented  by  Sol  Dworkin.  Bell 
Telephone  Laboratories;  "Science 
Films  for  Teaching,"  by  O.  S. 
Knudsen,  Iowa  State  University; 
and  "Cinematography  in  Re- 
search."' which  was  discussed  by 
Malcolm  Ferguson. 

At  the  concluding  session.  D.-. 
Roman  V'ishniac  presented  his 
new  film.  Marine  Biology.  A  pio- 
neer in  time-lapse  photography  for 
nearly  five  decades.  Dr.  Vishniac 
predicted  that  "within  the  next  .'>0 
years  all  the  definitely  established 
scientific  principles  of  today  will 
be  regarded  as  medieval  supersti- 
tion."" S 
*          *          * 

F&B/Ceco  Lighting  Political 
Conventions  for  TV  Networks 

7'r  A  major  supplier  of  film  pro- 
duction equipment  to  the  televi- 
sion and  motion  picture  industry. 
Florman  &  Babb  CECO  of  New- 
York  City  has  been  selected  to 
furnish  the  lighting  equipment  to 
be  used  by  all  three  major  tele- 
vision networks  at  both  the  Re- 
publican and  Democratic  National 
Conventions  this  summer. 

At  presstime,  F&B,  Ceco's  Stew- 
art Martin  was  already  at  the  Re- 
publican convention  in  San  Fran- 
cisco to  direct  installations  there. 
He  goes  to  Atlantic  City  next.  S 


WE  DON'T  LIKE  BLIND  ADS 
EITHER.  BUT  .  .  . 

.  .  .  that's  the  best  way  we  know  of  tracking  down  and  captur- 
ing that  most  elusive  of  quarries,  an  outstanding  writer  of 
functional  films  and  varied  other  media  for  business. 
Do  you  know  of  a  writer  with  gilt-edge  credits  in  sales  training, 
public  relations,  product  presentation  and  merchandising,  and 
maybe  musical  and  dramatic  writing,  too? 
Experience  is  important.  So  are  originality  and  imagination. 
If  you  know  of  a  writer  who  has  everything  .  .  .  DON'T  WAIT. 
WRITE  POST-HASTE  TO: 

Box  64-4B,    BUSINESS   SCREEN   MAGAZINE 
7064  Sheridan  Road,  Chicago,   Illinois  60626 
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"POLAROID"  AND  "COPYMAKER"  ® 


This  is  the  easiest  way  to 
make  slides  and  copies  in  10  seconds. 


This  is  why.  The  Polaroid  Copymaker  has  everytliing  you  need 
for  copying:  two  fluorescent  lights  for  uniform  illumination;  close 
up  lenses  for  pictures  down  to  1:1  magnification;  and  a  built-in 
electric  timer  for  exposure  and  development  timing:  The  easel  is 
marked  off  into  eight  field  sizes  to  show  exactly  what  will  appear  in 
the  picture  for  various  camera  settings.  Teamed  with  a  Polaroid 
Model  160  Land  Camera,  the  Polaroid  Copymaker  allows  you  to 
make  on-the-spot  close-ups  of  anything  that  will  fit  into  an  U"  x  14" 
space— charts,  maps,  books,  small  objects. 

You'll  make  prints  or  line  copy  slides  in  just  10  seconds,  continu- 


ous tone  slides  in  two  minutes.  With  no  trouble.  Just  load  and  shoot 
the  transparenc)-  film  the  same  way  as  standard  film.  Push  a  button, 
pull  a  tab,  wait  a  moment,  remove  your  transparency.  After  a  quick 
hardening,  put  it  in  a  snap-together  frame  and  it's  ready  for 
projection. 

Whether  you  want  slides  or  prints,  you'll  see  your  results  imme- 
diately. No  waiting.  No  expensive  darkroom.  And  the  Polaroid 
Copymaker  is  so  simple,  practically  anyone  can  learn  to  operate  it 
in  no  time.  If  your  school,  office,  laboratory  or  drafting  room  needs 
quick,  qualit)'  copies,  why  not  get  them  the  easiest  way?  With  the 

Polaroid  Copymaker 
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NEW  YORK  •  DETROIT  •  MIAMI 


flints  far 
intlttsirtj  ttttfl 
tei^t'isian 


Van  Praag 
Productions 


1600  BROADWAY. 
NEW  YORK  19.  N.  Y.  PLaza  7-2687 


INC. 


New!  SOUND  BLIMP  for  BOLEX 


by    SONEX 


Basic  Unit  $199.50 
110' Sync  Motor  $110 
400'  Conversion  $149.50 


NOW!  SPECIAL  OFFER 
25% 

3   MONTHLY   PAYMENTS.   NO    IN- 
TEREST OR  CARRYING  CHARGES. 


DOWN     WITH     ORDER 


YOUR  BOLEX  becomes  a  profes- 
sional double-system  sound  cam- 
era when  used  with  the  Sonex 
sound  blimp  sync-motor  combina- 
tion. 

Camera  mounts  in  90  seconds  —  even 
less  time  required  tor  reloading.  No 
alterations  to  camera  necessary;  you 
lose  none  of  the  regular  Bolex  capa- 
bilities. Reflex  viewing  is  unhindered. 
Spring  drive  may  be  used  with  camera 
hand-held.  Sonex  110-v  sync  motor 
may  be  used  for  MOS  without  blimp. 
400-ft.  MITCHELL  magazines  may  be 
fitted  with  SONEX  PRO-400  CONVER- 
SION. 

-AVAILABLE    NOW- 


SONEX  CINEMA  ENGR.  CO. 


BOX  1189 


GLENDALE,  CALIFORNIA 


PHONE:  CH  5-1942 


IN  WASHINGTON: 

Over  Two  Million  View  U.  S. 
Bureau    of   Fisheries*   Pictures 

■!-•  The  Bureau  of  Commercial 
Fisheries.  Department  of  the  In- 
terior, reports  that  more  than  two 
million  persons  in  the  U.  S.  were 
in  1 6mm  group  audiences  which 
borrowed  prints  of  the  Bureau's 
21  films  from  its  200  nationwide 
library  sources.  In  addition,  large 
audiences  saw  these  films  on  tele- 
vision. 

Three  sponsored  films  were 
among  the  most  popular  subjects 
last  year.  Salmon  —  Caich  to  Can. 
sponsored  by  Canned  Salmon  In- 
stitute, was  the  number  one  film, 
with  Outhoani  Fisherman.  U.S.A., 
sponsored  by  the  Outboard  Ma- 
rine Corporation,  and  Sponge  — 
Treasure  from  the  Sea.  sponsored 
by  the  Sponge  and  Chamois  Insti- 
tute, close  "runners-up"  in  audi- 
ence  popularity. 

The  motion  picture  It's  the 
Maine  Sardine,  sponsored  by  the 
Maine  Sardine  Industry  in  1948. 
was  the  "top"  Him  for  years.  After 
16  vears  in  distribution,  this  long- 
lived  title  still  rated  "No.  5"  on 
the  Bureau's  1963  "most  popular" 
list.  It  has  been  supplemented  bv  a 
second  film  (in  1953)  and  the 
Maine  Sardine  industry  is  present- 
ly sponsoring  a  third  film  to  be 
produced  by  the  Bureau.  S 

*        *        * 
USOE  Contract   to   Reid  Ray 
*  The  United  States  Office  of  Ed- 
ucation has  awarded  a  "call  con- 
tract" to  Reid  H.  Ray  Film  Indus- 
tries. Inc..  of  St.  Paul.  Minn.  Un- 
der terms  of  the  pact,  the  govern- 
ment agency  may  assign  the  film 
company   to   a   project    anywhere 
within  the  continental  U.  S. 
#  *  * 

Day  in  Life  of  "Governor"  a 
Timely  New  Documentary  Film 

i~  The  office  of  Governor  in  the 
year  1964  is  the  subject  of  a  new 
film  now  being  released  by  Vision 
Associates. 

In  this  political  year,  the  motion 
picture  titled  Governor  —  has 
wide  audience  appeal.  It  is  being 
offered  without  charge  to  all  tele- 
vision stations  in  the  United  States 
and  will  also  be  distributed  to  non- 
theatrical  groups.  The  film  is  a 
non-partisan  dramatic  documen- 
tary featuring  Governor  Endicott 
Peabody  of  Massachusetts.  It  fol- 
lows the  Governor  through  a  full 
day  of  activities  and  is  photo- 
graphed, directed  and  edited  in  a 
highly  impressionistic  documen- 
tary style. 

Vision    partners.    Lee    Bobker, 


Mttssaclnisett.s'     Governor     Vcahodij 

Helen  Kristt  and  Seymour  Weiss- 
man  produced  and  directed,  and 
Irving  Oshman  supervised  the 
editing. 

Governor  affords  the  general 
public  a  view  of  high  political  of- 
fice seldom  viewed  on  film.  It  has 
a  running  time  of  28  minutes,  and 
was  released  in  mid-June.  ^ 


Quality-Bilt 

Film  Shipping  Cases 

•  Best  quality  domestic  fibre 

•  Heavy  steel  corners  for 
added  protection 

•  Durable  1"  web  strops 

•  Large  address  card  holder 
with  postive  retainer  spring 

•  Sizes  from  400'  to  2000' 

OTHER    "QUALITY-BILT"    ITEMS; 

Salon  Print  Shipping  Cases 

Sound  Slidefilm  Shipping  Cases 
(for  Transcriptions  &  Filmstrips) 

2"  X  2"  Glass  Slide  Cases 

Filmstrip  Shipping  Cases  (hold  up 
to  6  strips  plus  scripts) 

Write  direct  to 
manufacturer  for  catalog 

WM.  SCHUESSLER 

361   W.  Superior  St.,  Chicago  10,  III. 
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ARRIFLEX    at   work    —    one    of 


^=- — -, 


•'  -* 


\ 


^i^m 


Filming  over  the  Hudson  Rivei     A 

^  Camera  rig  is  mounted  to  helicopler. 

Close-up  of  Arriflex  Camera  Rig.^ 


ARRIFLEX  goes  360°  panoramic 

for  New  York  Port  Authority  World's  Fair  Film"^ 


Shooting  from  helicopters,  rafts  on  the  Hudson  River,  atop  the  George 
Washington  Bridge — even  from  underneath  a  |et  plane — cameramen  of 
Fred  A.  Nlles  Communications  Centers.  Inc..  completed  a  most  unique 
motion  picture,  the  360=  ultra-spectacular  panorama  for  the  Port  of  New 
Yorl(  Authority's  exhibit  at  the  Worlds  Fair!  Designed  to  be  shown  on  a 
complete  circle  screen,  the  12-minute  film  dramatically  emphasizes  how 
PA  transportation  facilities  serve  14.000.000  people  m  the  New  York 
metropolitan  area. 

Behrend's  Inc..  Chicago  motion  picture  equipment  specialists— with  the 
aid  of  Nlles  technicians— engineered  a  suitable  "camera"  for  the  stupen- 
dous project.  They  mounted  10  Arriflex  16M's  (equipped  with  400-ft. 
magazines)  on  a  rigid  steel  frame,  with  each  camera  precisely  set  to  shoot 


up  into  one  ol  10  circularly  arranged  mirrors.  Problems  of  holding  to 
.00025-inch  camera-position  tolerance,  exact  phasing,  intricate  image- 
angles,  optica!  exactitude  and  parallax  correction — to  name  but  a  few — 
were  ingeniously  solved. 

A  gear-interlock  mechanism  connected  all  the  drive  shafts  of  the  10 
Arriflexes  for  identical  24  fps  operation.  Of  special  significance  in  the 
selection  of  the  Arriflex  "M  "  are  its  gear-driven  magazine  system,  register 
pin  film  movement,  small  size  and  weight,  combined  with  its  high  adapt- 
ability and  absolute  reliability. 

In  this  imaginative  and  demanding  motion  picture  assignment,  Arriflex 
again  proved  its  versatility  as  an  instrument  of  almost  limitless  capability. 
It  will  answer  your  filming  needs  as  well. 


•for  complete  tecrinical  details  see  article  in  Pec.  1963  issue  of  American  Cinematograplier. 

From  the  microscope  to  ttie  missile  range  ,  .  .  from  spot  locations  to  sound 
stages  .  -  .  Arriflex  professional  motion  picture  cameras  are  the  dominant 
choice  of  filmmakers  in  science,  industry,  and  entertainment.  They're 
lightweight,  rugged,  tremendously  versatile — uniquely  suited  to  a  range 
of  applications  virtually  without  limits.  Here  are  some  of  the  features  that 
give  Arriflex  16M  cameras  their  remarltable  capabilities. 

FEATURING:  GEAR-DRIVEN.  SPROCKETED.  QUICK-CHANGE  MAGAZINES 
TO  1200  FT.  CAPACITY  •  BUILT-IN  60-CYCLE  SYNC  GENERATOR  •  AUTO- 
r,1ATIC  ELECTRIC  "CLAPSTICKS"  PLUS:  IVIIRROR  SHUTTER  REFLEX 
VIEWFINDER  •  REGISTRATION  PIN  FILM  IV10VEMENT  •  21  DIVERGENCE 
3-LENS  TURRET  *  CONTOUR  HAND  GRIP  •  FRAMES-PER-SECOND  TACH- 
OMETER •  COMPLETE  ACCESSORY  SYSTEM  .  .  .  lenses,  standard  and 
special-purpose  electric  drives,  power  supplies,  time-lapse  equipment, 
film  magazines,  sound  blimbs.  tripods.     , 

WRITE  FOR   NEW  CATALOG. 

•YOU  ARE  INVITED  to  send  us  a  description  of  yoyr  special  use  of  Arriflex  equipment. 


Illustrated  witti  1200  ft 
Co-Axial  Magazine 
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Why  settle  for  less?  F  &  B/CECO  has  the  biggest 
inventory  of  cameras,  lights,  recording  and  edit- 
ing equipment,  all  expertly  maintained.  No  mat- 
ter how  large  or  how  small  your  production,  you 
get  the  equipment  you  want . . .  when  you  want  it 
...at  sensible  rates  that  preserve  your  budget. 
The  expert  technicians  available  to  you  through 
F  &  B/CECO's  Free  Consultation  Service  thrive 
on  problems.,  .so  why  not  drop  your  next  one 
in  their  lap? 

CAMERAS:  Mitchell  Mark  II  Reflex,  BNC,  NC, 
Standard  and  16mm  •  Arriflex  16mm  & 
35mm  •  Auricon  •  Eclair  •  Hi-Speed  and 
Instrumentation  Cameras 

LIGHTING:  M-R  Brutes  •  10  KW  •  5  KW  •  2  KW  • 
Baby  Spots  •  Frezzos  •  Sunguns  •  Colortran 
Quartz-lites  •  Cables  •  Accessories 

•  Reflectors 

GENERATORS:  Truck-mounted:  Two  1500  amp 
DC,  also  1200  amp  DC.  100  amp  DC, 
300  amp  AC  •  Trailer-Mounted:  200  amp 
DC.  375  amp  AC.  100  amp  AC 

SOUND  EQUIPMENT:  Nagra  •  Westrex  •  Ampex 

•  Magnasync  •  Fisher  Booms 

GRIP  EQUIPMENT:  Parallels  •  Hi-Med-Lo 
Century  Stands  •  Complete  Assortment 
of  Accessories 

CRANES  &  DOLLIES:  Chapman  Crab  Cranes 

•  Moviola  Crab  Dollies  •  Elemac  Spyders 

•  Sputniks 

LENSES:  Angenieux  lOX  and  20X  Zooms  For 
All  Cameras  •  Anamorphics  •  Extreme 
Wide  Angles 

EDITING  EQUIPMENT:  Moviolas  •  Viewers 
■  Splicers  •  Synchronizers 

PROJECTION  EQUIPMENT:  16mm  &  35mm 

•  Sound  &  Silent  •  Slide  •  Continuous 

TELEVISION:  Closed  Circuit  TV 
CAMERA  CARS 

World's    Most   Complete    Une    of    Motion    Picture    Equipment  — 
New    and    Used.    Are    You    On    Our    Mailing    List? 

Write  For  Our  Rental  Catalog 


N 
C. 


F&B/CECO 

315  West  43rd  Street,  New  York,  N.  Y.  10036 
(212)  JU  6-1420 

Branch:  51  East  10th  Avenue,  Hialeah,  Florida 
Cable  Address:  CINEQUIP        Telex:  01-25497 
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r;  Production  news  of  the  month  was  highlighted  by  an  impor- 
tant Phiico  sales  convention  described  below  and  by  the  release 
of  a  sizeable  number  of  outstanding  industrial,  informational 
motion  pictures  and  slidefilms  previewed  on  the  follow  ing  pages. 

Philco's  in  Appliance  Bu.sines.s  to  Stay 

5,000  Dealers  and  \^ives  See  Coni|>any\s  1965  Product  Line 
as  "Show  of  ilie  Year"  Is  Staged  at  Kadio  City  Music  Hall 

/^N  THE  Week-end  of  May  23. 
"  in  New  York-.  Phiico  Corp. 
spent  a  million  and  a  half  dollars 
on  a  sales  convention  and  indus- 
trial show  to  prove  to  its  dealers 
that  it  is  in  the  appliance  business 
for  keeps. 

Phiico.  which  is  owned  by  Ford 
Motor  Company,  has  been  plagued 
with  rumors  that  it  might  aban- 
don the  appliance  licld.  leaving 
many  of  its  long-time  dealers 
adrift.  The  big  week-end  for  over 
5,000  retail  dealers  and  their 
wives  was  designed  as  a  real  block- 
buster to  scotch  these  rumors,  to 
show  the  greatly  improved  new 
1965  Phiico  lines,  and  to  demon- 
strate that  the  company  aims  to 
move  more  aggressively  than  ever 
into  the   full-line   appliance   held. 

Activities  over  the  week-end  in- 
cluded a  World's  Fair  trip,  the 
world's  largest  theatre  party  — 
involving  nearly  5,000  seats  at 
seven  of  Broadway's  leading  stage 
hits,  and  a  giant  variety  show  Sat- 
urday morning  at  the  Radio  City 
Music  Hall.  The  Music  Hall  show 
itself  was  a  •'lirst'.  The  worlds 
largest  theatre  had  never  before 
been  used  as  an  auditorium  for  an 
industrial  show. 

The  Music  Hall  show,  produced 
by  MPO  Sales  Meetings,  Inc.. 
served  to  introduce  the  1965  line 
of  Phiico  b/ w  and  color  television, 


J.  F.  Kilmartiii  ( Ufl )  tiiul  Mil- 
Icm  Rofiiii  (i/  yiPO  Sides  Meetings 
direeled  Phileo's  dealer  slww. 

radios,  phonographs  and  kitchen 
appliances.  Titled.  You're  On  Too 
Of  the  World  with  Phiko.  the 
show  featured  a  cast  of  20  singers 
and  dancers  lead  by  Jack  Drum- 
mond  and  Karen  Murrow.  Ed 
Herlihy  was  the  "N'oice  of  Phiico". 

The  Music  Hall  Rockettes  were 
featured  in  one  of  their  famous 
numbers,  while  the  Radio  City 
Music  Hall  Symphony  Orchestra 
under  the  direction  of  Elliot  Jaco- 
by.  Music  Director  of  MPO  Sales 
Meetings.  Inc.,  played  for  the 
shi>w. 

Seven  MPO-produced  product 
introduction  films  were  integrated 
into  the  live  stage  presentation. 
Joseph  F.  Kilmartin  was  the  Ex- 
ecutive producer,  Milton  Rogin, 
producer,  and  Ed  Nayor,  director. 


Cast  of  the  Phiico  show  ineJuded  20  singers  and  dancers,  pined  by  the 
Rockettes.    Seven    pictures    icere    made    to    introduce    196.5    product    line. 


Scene  from   the   new  Bethlehem   Steel   color-sound  motion  picture  shows 
technicians    checking    temperature    of    roll    during    induction    hardening. 

"Hard"  Look  at  a  Bethlehem  Steel  Proce.s,s 

.4  20->liniite  Color  Kxpo^ilion  on  Making  of  Hardened  .Sleel  Uolls 

sist  production  wear  and  marking. 

Vacuum  degassing  is  made 
vividly  clear  through  the  use  of 
technical  animation  and  high- 
speed photography.  This  method 
of  removing  oxygen  and  hydrogen 
is  a  vital  key  in  assuring  ultra 
"clean"  steels  essential  to  roll 
quality. 

Forging  under  enormous  pres- 
sures "deep  works"  the  metal  into 
den.se.  tough  material.  Long,  care- 
fully-controlled heat  treatment 
further  "honiogenizes"  metal  all 
along  the  production  process, 
down  to  its  final  "high  hardness." 
Useful  Role  in  Export  Field 

The  picture  follows  this  vac- 
uum degassed  product  through 
forging,  heat  treating,  rough  ma- 
chining, hardening,  finished  ma- 
chining and  inspection.  Its  useful 
role  in  the  export  field  is  worth 
noting.  Matching  the  original  is 
a  Spanish  version,  Cilindros  de 
Acero  Forjados  y  Templados,  al- 
so recendy  completed  by  Audio 
Productions. 

Alexander  Gansell  directed  for 
Audio,  from  the  script  by  Joseph 
Boldt.  Jules  Sindic  was  head  cam- 
eraman and  Murray  Margolin  is 
credited  with  the  tight  editing  of 
this  useful  technical  exposition. 

Like  other  Bethlehem  Steel 
films.  Hardened  Steel  Rolls  is  be- 
ing distributed  nationwide  by 
Modern  Talking  Picture  Service, 
Inc.  Direct  company  requests  to 
Modern  hdq.  at  3  East  54th  St., 
New  York,  N.  Y.  10022.  » 


Sponsor:  Bethlehem  Steel  Com- 
pany. 

Title:  Hardened  Sleel  Rolls,  20 
min.,  color,  produced  by  Audio 

Productions.  Inc. 

■  -  This  new  20-minute  color  mo- 
tion picture  is  a  very  "clean"  and 
clear-cut  exposition  of  the  manu- 
facture of  hardened-and-ground 
forged  steel  rolls  which  are  mount- 
ed in  matched  pairs  in  giant  steel 
rolling  mills.  Since  this  product 
is  used  by  companies  engaged  in 
cold-rolling  steel  sheet,  strip  or 
tinplate.  Hardened  Steel  Rolls  is 
of  special  interest  to  engineering, 
research  and  other  executive  per- 
sonnel within  firms  engaged  in 
these  processes. 

But  this  new  color  film  also 
provides  an  up-to-the-minute  look 
at  both  sophisticated  stcelmaking 
and  modern  manufacturing  meth- 
ods. In  this  vein  it  will  have  con- 
siderable interest  to  other  business 
and  industrial  audiences. 

High  Speeds  &  Great  Pressure 
These  hardened  cylinders  are 
used  in  an  operation  roughly  com- 
parable to  the  old-fashioned  wring- 
er on  a  washing  machine  in  which 
the  mill  rolls  correspond  to  the 
wringer  rolls.  Since  modern  roll- 
ing mills  operate  at  high  speeds 
and  with  great  pressures  on  the 
sheet  material,  the  rolls  are  sub- 
jected to  rigorous  service.  They 
must  endure  impact  loads,  heat 
from  friction  and  severe  stresses 
from  mill  pressures.  The  uhra- 
hard  surface  of  each  roll  must  re- 
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KELLY-SPRINGFIELD'S  GALLERY 


Executive  \we  President  J.  Carson  Dowell  in 

a   scene   from    KcUy-Sprin^ficld   dealer   film. 


n^r  «|gft«<i^ 


Kelh  Brand  \'ice  President  Marion  T.  Powers 

nut    llic    dealers    in    this    sehoJarlij    setting. 


Director  of  Marketing  and  Ad\ertising  Glenn 
E.  Martin  teas  in  a  "mood"  for  Indhihoo  .  .  . 


Director  of   Development    l\an   A.  Hall   was 
given    a    "laboratonf    for    his    presentation. 


Facing  Up  to  the  Dealers 

Kelly  Springfield  Tire  Company  Widens 
Dealer   Coverage   ^  ith   Lively   Slidefilni 

:■:  The  Kelly-Springfield  Tire  Company,  a  di- 
vision of  Goodyear,  is  a  leading  producer  of 
private  label  tires,  as  well  as  of  its  own  well- 
known  brand  which  goes  back  to  the  earliest 
days  of  motoring.  In  some  previous  years,  the 
company  has  put  on  rather  elaborate  dealer 
shows  in  a  few  major  cities  across  the  country, 
but  this  year  decided  to  obtain  a  much  wider 
coverage  with  many  more,  but  smaller,  meet- 
ings, taking  the  show  almost  into  the  dealer's 
own  back  yard. 

The  vehicle  selected  for  traveling  this  wider 
circuit  was  a  sound  slidefilm.  titled  Right  In 
Your  Own  Backyard,  which  will  be  shown  in 
scores  of  meetings  throughout  the  country. 
A  "New  Look"  for  the  Executive  Talks 

Kelly-Springfield  had  the  idea  of  using  their 
own  chief  executives  in  the  film  to  tell  their 
own  salient  sales  points  themselves.  But  they 
were  also  wise  enough  to  know  that  just  an 
ordinary  photograph  of  a  man  sitting  at  a  desk 
with  his  mouth  closed  while  the  sound  track 
goes  on  spouting  statistics  is  enough  to  drive 
almost  any  audience  to  sleep. 

They  asked  Animatic  Productons,  of  New 
York,  whch  has  produced  several  successful 
Kelly-Springfield  films  in  the  past,  to  find 
some  way  to  permit  their  own  executives  to 
participate  —  for  they  are  well-known  and 
liked  throughout  the  dealer  organization  — 
yet  keep  the  film  lively  and  interesting. 

.Animatic  came  up  with  the  idea  of  using 
candid  photographs  of  the  faces  of  the  men 
who  would  appear  in  the  film,  and  tieing  these 
in  to  cartoon  drawings  of  figures  doing  all 
sorts  of  funny  and  outlandish  actions.  This  was 
carried  out  by  shooting  them  in  dozens  of 
different  poses  as  they  recorded  the  script  for 
the  film. 

RIglii  In  Your  Own  Backyard  stresses  the 
idea  that  good  money  in  tire  sales  can  be  made 
by  service  stations  who  do  an  effective  job  of 
merchandising  their  own  localities  and  regular 
gas  and  oil  customers.  Taking  part  in  the  film 
are  Executive  Vice  President  J.  Carson  Dowell, 
Kelly  Brand  Vice  President  Marion  T.  Powers, 
Director  of  Development  Ivan  \.  Hall,  and 
Director  of  Marketing  and  Advertising  Glenn 
E.  Martin. 

Division  Managers  Have  DuKane  Equipment 

Distribution  will  be  through  \5  division 
managers  who  are  each  supplied  with  com- 
plete kits  including  the  film.  DuKane  Micro- 
matic  projectors  and  two  LP  records  contain- 
ing the  narration.  District  managers  take  the 
films  out  from  division  headquarters  to  put  on 
dealer  meetings  throughout  their  territories. 

The  film  provides  a  good  answer  to  the 
question  of  how  to  put  across  a  lot  of  im- 
portant statistics,  but  effectively  and  painlessly. 
Another  innovation  is  that  the  production  con- 
tains a  "film  within  a  film".  Part  of  Right  In 
Your  Own  Backyard  is  a  film,  which  will  also 
be  used  separately,  called  How  a  Tire  Is  Built. 
showing  the  construction  of  tires  in  the  three 
big  Kelly  plants  in  Tyler,  Tex.,  Cumberiand. 
Md..  and  Freeport.  111.  ^ 


These  Events  Made  News 

OF  SIGNIFICANCE  AT  PRESSTIME 


Veteran  Film  Maker  Sam  Orleans  Dies  in 
Crash  of  United  Air  Lines  Plane  Jidy  9th 

<-  The  flaming  crash  of  a  United  Air  Lines' 
plane  eight  miles  north  of  Newport.  Tennessee 
on  July  9th.  took  the  life  of  Samuel  P.  Orleans, 
64,  our  good  friend  and  an  internationally 
known  film  maker. 

The  plane  was  carrying  Sam  to  his  home  in 
Knoxville  where  it  was  due  to  arrive  just  14 
minutes  before  it  exploded  in  mid-air.  .All  35 
passengers  and  the  crew  of  four  perished  in 
the  disaster  —  which  the  Civil  .Aeronautics 
Board  is  still  trying  to  unravel.  The  veteran 
film  maker  is  survived  by  his  wife.  Jean  Hen- 
gen  Orleans  and  his  15-year  old  daughter, 
Alice. 

Sam  came  to  the  Tennessee  Valley  area  in 
1934  to  set  up  the  film  operation  of  the  Ten- 
nessee Valley  Authority  which  he  directed  be- 
fore going  into  business  for  himself.  .At  one 
time  the  White  House  newsreel  representative 
for  a  number  of  film  companies,  he  created 
many  films  for  the  Army.  .Air  Force.  Navy 
and  Maritime  Commission.  Within  recent  years 
he  was  responsible  for  a  number  of  Atomic 
Energy  Commission  pictures,  "more  than  any- 
one else."  according  to  an  AEC  spokesman. 
For  the  past  five  years  he  documented  the 
story  of  the  nation's  first  nuclear-powered 
merchant  ship,  the  N.  S.  Savannah. 

The  roly-poly  film  man  was  a  "friend  to 
all.  the  mighty  and  the  common  alike."  Born 
in  Helena.  Montana,  he  numbered  among  his 
friends  many  of  the  nation's  leading  states- 
men but  was  as  much  at  ease  among  roust- 
abouts and  editors,  like  us.  Interment  was  in 
Woodlawn  Cemetery  in  Knoxville.  with  last 
rites  by  the  Roman  Catholic  Church. 

*       *       * 
Radiant  Receives  President's  "E"  Award 
for  Leadership  in  Developing  \Vorld  Trade 

7'r  Two  of  the  nation's  leading  makers  of 
audio-visual  equipment  have  received  the  Pres- 
ident's "E"  award  for  excellence  in  developing 
export  markets.  Joining  the  Eastman  Kodak 
Company  in  that  distinction,  officials  of  the 
Radiant  Manufacturing  Corporation  received 
the  "E"  flag  which  will  fly  over  the  firm's 
Morton  Grove.  Illinois  plant,  at  an  impressive 
Sherman  Hotel  ceremony  held  on  Sunday  even- 
ing. July  19th. 

Antony  J.  Buchar.  Chicago  field  office  di- 
rector of  the  U.  S.  Department  of  Commerce, 
made  the  presentation  to  Radiant  president 
Adolph  W.  W'ertheimer.  The  citation,  signed  in 
the  name  of  President  Lyndon  B,  Johnson  by 
Secretary  of  Commerce  Hodges,  noted  that; 

"Entering  highly-competitive  world  markets, 
this  company  has  sold  its  projection  screens 
in  nearly  100  countries."  Radiant  had  a  100 
percent  increase  in  export  trade  during  1962- 
63,  now  delivers  approximately  25%  of  its 
total  output  abroad. 

Some  300  leaders  in  the  audio-visual  indus- 

(CONTINUED  ON   THE   FOLLOWING  PAGE  SIXTY) 
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Sponsor:  Ihe  Hoover  Company. 

Title:  Company  Profile,  24  min..  color,  pro- 
duced by  The  Jam  Handy  Organization. 

■ir  The  first  Hoover  product  for  the  home,  an 
Electric  Suction  Sweeper,  was  introduced  by 
H.  W.  Hoover  Sr.  with  a  1908  advertisement 
in  the  Saturday  Evening  Post.  The  founder 
of  that  company  w'as  also  its  full-time  salesman 
who  launched  his  new  enterprise  through  per- 
sonal calls  on  merchants"  wives  to  whom  he 
sold  his  machine  while  persuading  their  hus- 
bands to  obtain  a  dealer  franchise. 

But  this  salcs-mindcd  entrepeneur.  whose 
main  thought  was  to  'free  women  from  house- 
hold drudgery'"  was  also  a  far-sighted  pioneer 
who  looked  beyond  the  U.  S.  borders  early  in 
the  game,  establishing  an  assembly  plant  in 
Windsor,  Ontario  in  1911.  The  following  year. 
Hoover  was  making  sales  in  Norway,  France, 


z. 


Company    Profile:    <i    street    scene    iu    Cardiff. 
Wales,    site    of    one    of    Hoover    plaiils    ahroud. 

Belgium.   Holland  and  Scotland.   His  thinking 
was  inieniationat  from  Ihe  outset. 

The  company  launched  its  British  counter- 
part in  the  20"s;  by  1923.  the  millionth  Hoover 
was  sold  and  Ihe  basis  for  the  company's  annual 
International  Sales  Conventions  was  laid.  On 
these  beginnings,  related  in  the  company "s  cur- 
rent 24-niinute  color  film.  Cimifxiny  Profile, 
The  Hoover  Company  has  established  an  envi- 


I'lic    lloovir    I'ijir    Htind    at    its    Canihiishiiiii.    Scollaii<t  plant  pcrfomts  in  kills  Un   ihis  jilni  scene. 

Screen  Profile  of  a  Pioneer  in  World  Trade 

V  llooxT  Ciiiii|iaiiy  Film  Ik  Helping  Unite  2.5,000   Kinployees,   INeiglil><>rs   in    100   Lands 


able  record  in  worldwide  marketing.  By  1931 
its  Perivale  plant  under  construction  in  Eng- 
land was  to  become  the  center  of  export  trade 
in  that  European  area. 

To  the  primary  audience  for  the  picture  — 
members  of  the  worldwide  Hoover  organization 
in  1964  and  people  in  the  communities  where 
Its  plants  are  located,  president  and  board 
chairman  H.  W.  Hoover,  Jr.  had  this  to  say: 

"If  anything  will  iron  out  inlernational  dif- 
ferences, it  is  trade.  I  feel  that  what  we  need 
in  this  world  are  more  ways  to  bring  people  to- 
gether. Trade  is  such  a  way." 

Camera  crews  under  Jam  Handy  Organ- 
ization direction  worked  in  England.  Scotland. 
Wales  and  F'rance  to  film  scenes  for  the  1964 
presentation.  To  complete  the  global  visualiza- 


tion, sequences  from  Finland,  Australia,  Mexi- 
co, Brazil  and  other  lands  were  incorporated. 

Today,  the  worldwide  Hoover  organization 
has  25.000  employees  in  more  than  100  coun- 
tries throughout  the  world.  There  are,  for  ex- 
ample, some  1,400  at  the  Cambuslang  plant 
near  Glasgow,  Scotland  and  each  of  them  is, 
in  his  or  her  way,  a  "specialist"  on  the  job. 

Back  home  in  North  Canton.  Ohio,  Hoover 
continues  to  expand  into  an  'ever-more  re- 
sponsive manufacturing  complex." 

As  an  example  of  .American  ingenuity  and 
progressive,  world-minded  enterprise.  The 
Hoover  Company  is  more  than  fulfilling  the 
vision  of  its  founder  as  it  does  its  part  in  assur- 
ing world  peace  through  trade.  W 


A    press    conference    on    the   steps    of    Hoover's      Workers   along   the   modern   production   lines  of      Companj'  Profile:   this  Clas<ioie  plant  worker  is 
plants    in     Mvrlhiir    Tiidfill.    Wales,    is    len.sed.      the    Candytrslani:.    Srolland    iilant    are    in    foeus.      (';if  of  many  specialists  in  Hoover  overseas  plants. 
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Key  Role  in  Customer  Service 

An  Award- Viinninp  Bell  System  Sound  Slidefilm  Is  Helping 
Prepare   Applicants   for  Job   of  the   Service   Representative 


/~|NE  OF  THE  More  demanding 
^-^  jobs  for  young  women  in  the 
Bell  System  telephone  companies 
is  that  of  Service  Representative. 
It  is  an  important  position,  be- 
cause in  these  days  of  almost  com- 
pletely automated  dialing  almost 
the  only  person  in  the  company 
that  the  average  subscriber  ever 
gets  to  talk  to  is  the  Service  Rep- 
resentative. 

Recent  surveys  have  shown  that 
only  one  of  about  100  girls  inter- 
viewed were  both  qualified  to 
learn  the  job  and  desirous  of  un- 
dertaking it.  Thus,  it  is  import- 
ant to  try  to  insure  that  as  many 
as  possible  of  these  girls  will 
really  take  to  the  job  and  be  suc- 
cessful at  it. 

Shows  Every-  Aspect  of  \\ork 

It  is  interesting,  but  not  always 
easy,  work  involving  not  only  tak- 
ing orders  for  new  installations 
and  other  services  but  answering 
complaints,  collecting  bills  and  of- 
fering appropriate  suggestions  for 
additional  telephone  service  —  in 
other  words  —  selling. 

The  Bell  System  companies 
have  found  that  sometimes  girls 
who  have  started  the  job  have 
later  complained  that  the  work 
was  not  exactly  as  it  was  described 
to  them.  If  they  had  only  known 
what  it  would  be  like,  they  say, 
they  would  not  have  taken  the  job. 

Actually,  it  does  take  a  young 
woman  with  specific  talents  and 
a  certain  kind  of  temperament  to 
hold  up  under  the  stresses  of  con- 
tinuous communications  with  cus- 
tomers all  day,  and  at  the  same 
time  keep  up  with  the  many  cler- 
ical tasks  which  are  required. 
Orientation  of  the  Applicant 

To  help  insure  that  Service  Rep- 
resentative applicants  will  under- 


stand the  job  more  thoroughly, 
American  Telephone  &  Telegraph 
Company  has  recently  prepared  a 
new  sound  slideflim  for  release  to 
the  operating  companies. 

The  film,  titled  The  Service 
Representative,  tells  in  a  very  fact- 
ual way  what  the  job  is  all  about. 
It  is  not  designed  to  be  promo- 
tional or  for  recruiting,  but  gives 
the  plusses  and  minusses  of  the 
job  so  that  the  applicant  can  more 
readily  picture  herself  doing  that 
kind  of  work. 

Prc\  iously  t^scd  a  Flip  Chart 

Prior  to  the  release  of  the  new 
film,  a  flip  chart  presentation  was 
widely  used  throughout  the  operat- 
ing companies.  The  results  of  ex- 
plaining the  job  depended  to  a 
great  degree  on  who  did  the  pre- 
sentation of  the  flip  chart. 

Some  employment  interviewers 
had  made  the  Service  Representa- 
tive job  sound  like  a  snap,  or 
eternally  glamorous,  or,  converse- 
ly, a  day-long  drudge.  Actually, 
it  is  none  of  these  things,  and  the 
film  will  go  a  long  way  towards 
providing  much  more  practical  and 
uniform  information  for  appli- 
cants. 

Meets  Requests  from  System 

As  in  most  A.T.&T.  film  proj- 
ects, requests  from  the  operating 
companies  throughout  the  country 
instigated  the  production  of  Tlie 
Service  Representative.  Two  mem- 
bers of  the  company  staff  at  head- 
quarters in  New  York  were  as- 
signed the  task  of  organizing  the 
film  and  providing  technical  super- 
vision during  its  production. 

Miss  Flodean  Marsh,  concerned 
with  training  aspects,  and  G.  J. 
Geris,  whose  job  is  in  the  field  of 
recruiting    and    selection    of   per- 

(CONTINUED      ON       PAGE      54) 


Bell    System    Service    Representatives    meet    uitli    their    supervisor    in    a 

s.  rjir     iri'iii    sound   slidefilm    which    helps   define    nitc    riniiloijcc's   tasks. 


Animation  sliows  how   sewage  and  industrial   wastes  contriltHtc  to  icater 
polhition:    scene   from    the    Soup    und   Detergent   Association's   new   film. 

New  Facts  on  Water  Pollution 

Soap  and  Deterjjent  Makers  Show  Steps  They  Have  Taken  to 
Help  Conserve  Vi  aler  Resources  in  "Brery  Drop  Fit  to  Drink" 

Hard   Look   at   the   nation's      myths  about  water  pollution.  For 

example,  it  shows  that  most  pollu- 
tion is  actually  caused  by  untreat- 
ed or  only  partially-treated  sew- 
age and  industrial  waste;  that 
"foaming"  was  in  evidence  long 
before  household  detergents  were 


A 


water  problems,  what  one  in- 
dustry is  doing  to  clean  up  its 
share  of  these  problems,  and  some 
suggestions  for  providing  safe 
water  supplies  for  the  future,  are 
subjects  discussed  in  Every  Drop 
Fit  To  Drink,  a  new  motion  pic- 
ture just  released  by  The  Soap 
and  Detergent  Association. 

Produced  in  filmograph  anima- 
tion technique  by  Visualscope, 
Inc.,  and  written  by  Stanford  So- 
bel,  the  14'i-minute  film  shows 
how  important  water  is  to  every- 
day life  —  in  the  home,  in  recrea- 
tion, in  agriculture,  in  industry  — 
and  how  it  contributes  to  our  high 
standard  of  living.  But.  the  film 
points  out.  every  time  we  use  wa- 
ter, we  add  some  degree  of  pollu- 
tion to  its  clarity  and  purity.  So 
much  so  that  today,  according  to 
Government  experts,  pollution  is 
the  number  one  water  resources 
problem. 

Conversion  Project  Under  Way 

Every  Drop  Fit  To  Drink  is  an 
objective,  first-hand  report  on 
what  is  being  done  now  by  one 
group  —  the  detergent  industry 
—  in  an  extensive  program  of 
product  change  that  will  help  elim- 
inate detergent  foam  after  use  in 
the  home  and  proper  sewage  treat- 
ment. 

The  industry's  multi-million 
dollar  conversion  to  the  new  LAS- 
based  detergents,  which  will  de- 
compose more  rapidly  and  readi- 
ly, has  been  undertaken  in  coop- 
eration with  federal,  state  and  lo- 
cal public  health  agencies,  and  it 
is  expected  to  be  completed  by 
the  end  of  1965. 

Every  Drop  Fit  To  Drink  dis- 
pels    some     misconceptions     and 


New  detergents  make  up  90  per- 
cent   of    home    cleaning    products. 

on  the  market;  and  that  detergents 
are  but  a  small  and  non-toxic  por- 
tion of  the  pollution  present  in 
waste  water. 

Steps  to  Eliminate  Pollution 

The  film  e.xplores  the  means 
that  will  be  necessary  to  eliminate 
the  broad  water  pollution  prob- 
lems. It  stresses  that  only  the  com- 
bined efforts  of  public  and  pri- 
vate agencies,  backed  by  good  in- 
dividual citizenship  expressed  in 
the  form  of  support  for  the  con- 
struction of  adequate  sewage  treat- 
ment plants,  can  insure  that  the 
nation  wiU  be  able  to  meet  its 
future  water  needs. 

Every  Drop  Fit  To  Drink  is 
available  on  a  free-loan  basis  from 
all  regional  hbraries  of  Associa- 
tion Films,  Inc.,  or  from  member 
companies  of  The  Soap  and  Deter- 
gent Association,  nationwide.     5?' 


BUSINESS  SCREEN  MAGAZINE 
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Fair-Inspired  Series 

FROM  STERLING  MOVIES  U.S.A. 

TWO  New  Series  of  public 
service,  tape  and  film  pro- 
grams, both  inspired  by  the  New 
York  World's  Fair,  have  been  an- 
nounced by  Sterling  Movies 
U.  S.  A. 

rVI  III  ihe  Fair,  a  series  of  14 
half-hour  tape  shows,  is  a  contin- 
uation of  the  company's  For  Your 
Inforimition  format  which  has 
been  used  on  39  previous  half- 
hour  shows.  Bob  Considine  and 
1  ran  Allison  shared  host  duties 
on  these  televisions  shows. 

For  the  Fair  programs,  a  total 
of  56  six-minute  segments  were 
produced  in  May  on  color  video- 
tape within  the  RCA  World's  Fair 
Exhibit  or  on  location  around  the 
grounds.  Distribution  to  stations 
began  in  mid-June.  Participating 
sponsors  were  offered  six  minutes 
of  air  time  with  either  Mr.  Con- 
sidine or  Miss  Allison.  The  shows' 
ilexiblc  discussion  format  permit- 
ted the  use  of  slides,  film  inserts 
and  demonstration  props. 

Charles  P.  Dolan.  president  of 
Sterling  Movies  U.S.A..  calls  the 
new  series  "successful  beyond  our 
expectations,"  noting  that  the  pro- 
gram had  to  be  extended  to  14 
half  hours  to  include  all  sponsors 
who  wished  to  participate. 

Among  the  program's  high- 
lights are  13  six-minute  segments 
(sponsored  by  the  New  York  Stock 
Exchange )  which  feature  Burr 
Tillstrom's  Kukla.  Fran  and  OUie. 
The  two  puppets  and  Miss  Alli- 
son discuss  market  tin.mce. 


Burr  Tilhtrom  and  Fran  Allison  in 
scene  uilh  puppcfs  Kukla  and  Ollic. 

•{:!  A  companion  series  of  16mm 
film  programs,  based  on  the 
World's  Fair  theme  "Peace 
Through  Understanding",  is  being 
offered  to  nationwide  free-film  au- 
diences. Films  selected  for  these 
programs  "must  be  closely  re- 
lated to  the  series'  theme  in  one 
of  two  ways;  by  describing  the 
ways  of  life,  the  attitudes  and  the 
hopes  of  people  in  key  countries 
of  the  world;  or  by  explaining  and 
interpreting  the  major  scientific, 
social  and  economic  advances  of 
our  times."  ^ 
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WHE.N  YoLR  Employees  hear 
the  company  criticized,  not 
just  on  company  time,  but  off  the 
job,  what  do  they  do'?  Do  they 
knuckle  under  or  "stand  up  to  be 
counted"?  That  is  the  challenging 
question  posed  by  a  new  31-min- 
ute  color  film.  Everybody  Has  Two 
Jobs,  sponsored  by  the  United 
States  Independent  Telephone  ."Xs- 
sociation  for  use  by  its  member 
companies  but  of  universal  inter- 
e\i  throughout  many  segments  of 
industry.  The  sub-title  suggests  its 
highly-useful  content:  His  Own 
and  Public  Relations. 

The  incidents  in  this  dramatic 
film,  produced  by  Parthenon  Pic- 
lures,  concern  the  employees  of  an 
independent  telephone  company, 
but  they  point  up  the  fact  that  it  /,v 
the  off-the-job  attitudes  of  these 
workers  which  actually  do  mosi  to 
shape  the  attitude  of  the  commun- 
ity toward  any  concern.  It's  nci;a- 
live  when  they  knuckle  under;  it 
can  be  positive  and  of  far-reaching 
influence  when  an  alert  employee 
gives  the  answers  about  the  vast 
number  of  things  people  find  to 
complain  about. 

Shown  to  Clubs,  Emplo>crs 

The  universality  of  Everybody 
Has  Two  Jobs  goes  beyond  the 
showings  to  employees  which  are 
being  held  by  independent  tele- 
phone companies.  They  are  also 
wisely  taking  prints  to  service 
clubs,  to  other  organizations  of 
employers  and  lending  prints  to 
other  companies  in  their  towns  for 
//it'/r  employee  showings. 

Hugh  A.  Barnhart.  Chairman 
of  the  USITA  Public  Relations 
Committee,  says  about  the  picture: 

"It  locks  the  bam  door  before 
the  horse  gets  out  It  reminds  you 
that  telephone  people  must  be  "on 
alert"  24  hours  a  day  to  maintain 
good  will.  And  it  explains  how  and 
why  every  employee  can  benefit 
when  he  "speaks  up"  for  his  com- 
pany." 

Consider  this;  when  the  tele- 
phone company  looks  forward  to 
its  next  rate  case,  or  the  business 
man  wonders  about  public  reaction 
to  a  tax  rise,  a  zoning  change  or  a 
threatened  strike,  will  it  pay  to 
have  the  community  liking  the 
company  and  understanding  it  bet- 
ter? 

Story  Relates  Key  IiicideiiLs 

The  picture's  convincing  human 
story  begins  with  the  problem  faced 
by  a  young  telephone  engineer. 
Peter  Jensen,  whose  big  re-equip- 
ment job  at  the  Center  City  Tele- 
phone Company  has  fallen 
through.  A  citizen's  committee's 
list  of  complaints  has  influenced  a 
1  Commission  Hearing  for  the  rate 


\ie»ois  ..I   this   picliirc   tall  idcntifij  uilh   incidrntx  ithich  illustrate  how 
tijiUcal  nnnpam,  employees  stood  up  to  their  critics  during  off-joh  hours. 

"Speaking  Up"  for  the  Company 

Impnrlaiir.-   of   "Aft.r   Hours"    Vltilii.l.-   of    Al.rl   Employee 
N   K.lalr.l   in  a   Widely-Useful  New   31-Minute   Color  Film 


increase  which  would  have  helped 
lo  finance  the  work. 

When  he  brings  the  problem  to 
his  father's  Middle  Counties  Tele- 
phone Office  in  nearby  Fairhill.  he 
asks; 

"What    have    you    done    that's 
made  everybody  like  the  company 
.  .    even  feel  a  sort  of  personal 
interest  in  it?" 

Would  it  be  public  relations? 
No,  we  don't  even  have  a  public 
relations  department.  Bill  Redd, 
company  wire  chief,  says,  "it's  our 
people."  And  they  realize  that. 
"sure,  we've  got  a  public  relations 
department  .  .  .  every  man.  woman 
and  girl  on  the  whole  company 
payroll.  And  the  reason  they're 
so  good  is  that  they  work  12  or 
15  hours  a  day  at  it  —  because  it's 
outside  of  working  hours  that  they 
get  in  their  best  licks.  Remember 
the  time  when  .  .  ." 

Variety  of  Jobs,  Temperaments 

The    picture    takes    its    viewers 

through  a  series  of  past  incidents, 

each   of   which   shows   employees 

from  different  types  of  jobs,  with  a 


different  kind  of  personal  tempera- 
ment involved,  from  the  extrovert 
to  the  very  shy  type.  The  special 
story  point  of  each  of  these  "vig- 
nettes" is  one  of  the  most  com- 
monly encountered  "complaints." 

There's  the  incident  at  a  back- 
yard barbecue,  1 0  years  ago,  when 
one  of  the  subscribers  starts  com- 
plaining about  an  over-crowded 
party  line  and  a  noisy  instrument. 
After  another  employee  goes  along 
with  the  "beef"  and  agrees  with 
the  complainer,  night  operator 
Susie  Morris  breaks  in  with  the 
right  answers;  overtaxed  lines 
through  overbuilding  of  the  area; 
the  home-made  splice  which  causes 
the  noisy  instrument. 

PR  stands  for  Public  Relations 
but  it  can  also  stand  for  Personal 
Responsibility.  That  is  the  "core" 
of  Everybody  Has  Two  Jobs.  It 
becomes  clear,  as  you  watch  this 
film,  that  the  security  and  income 
of  everybody  in  the  company  has 
improved  through  the  years  be- 
cause of  the  fact  that  "everybody 
seems  to  be  always  on  the  alert."  1^' 


Among  the  "vignettes"  in  the  picture  is  the  incident  at  a  Ixiekijard  harhe- 
que  when  Boh  Johnson  "beefed"  about  his  erouded  party  line,  ninsii  phone. 


TIThen  a  Company  Emphasizes 
^  quality  throughout  its  entire 
marketing  program,  operation  of 
the  largest  most-modern  manufac- 
turing facility  in  its  industry  is  an 
obvious  selling  point.  The  problem 
is  how  to  use  it  effectively,  short 
of  taking  prospective  customers 
on  plant  tours. 

Southern  Equipment  Company, 
St.  Louis,  the  world's  largest  pro- 
ducer of  custom-built,  stainless- 
steel  food  service  equipment  has 
found  sound-slide  presentations  to 
be  a  highly-effective  solution.  Via 
color  slides,  both  the  firm's  five- 
acre  plant  and  an  unlimited  num- 
ber of  its  custom  installations  of 
equipment  have  now  become 
"portable."  and  can  be  displayed 
to  potential  customers  anywhere, 
in  a  lively,  effective  manner. 
Multi-Purpose  Sales  Tools 
Initially  planned  for  conven- 
tion showing  on  a  custom-built, 
rear-screen  viewer,  the  slide  series, 
the  viewer  itself,  and  the  projector 
within  it,  have  all  proved  to  be 
multi-purpose  sales  tools. 

Loaded  with  the  sound-slide 
presentation,  A  Trip  With  Colonel 
Q.  (for  quality)  the  rear-screen 
viewer  has  been  a  consistent  at- 
traction at  Southern  booths  at  in- 
stitutional equipment  shows  around 
the  country.  The  image  is  seen  on 
a  9  X  14-inch  ground-glass  screen. 
Two  telephone-style  handsets  pro- 
vide the  audio. 

TTie  Trip  With  Colonel  Q  lets 
the  viewer  follow  a  courtly  South- 
ern Colonel,  a  cartoon  character, 
on  a  step-by-step  pictorial  tour  of 
Southern's  plant.  Each  department 
is  shown  and  described,  and  a  job's 
progress  traced  from  raw  stain- 
less-steel to  a  finished  installation. 
Colonel  Q  emphasizes  that  — 
quality  —  is  present  at  every 
point. 

A  Message  from  "Colonel  Q" 
Between  shows,  the  viewer 
stands  amid  rows  of  stainless  steel 
equipment  on  Southern's  sales 
floor  in  St.  Louis,  where  it  per- 
forms an  effective  sales  function. 
Some  of  the  time.  Colonel  Q  de- 
livers his  message  of  quality  from 
within  it.  On  other  occasions,  the 
viewer  is  loaded  with  a  slide  pres- 
entation describing  one  of  South- 
em's  new  products.  The  firm  mar- 
kets cabinets,  dish  and  work  tables, 
cafeteria  counters,  custom-built 
smks,  conveyor  systems,  e.xhaust 
canopies,  etc.,  to  hospitals,  schools, 
hotels,  restaurants,  department 
stores,  and  for  other  volume  feed- 
ing organizations. 

In  addition,   the  viewer's   slide 
project/>r,    a   Kodak   Carousel,    is 


Quality  Conscious?  Here's  How  St.  Louis 
Manufacturer  Shows  His  Facility  to  Trade 

Southern   Equipment   Lses   Sound-Slides   on   Plant   and  Produt-ls 


often  removed  and  used  for  larger 
screen  projections. 

Slides  describing  new  products, 
their  selling  features  and  installa- 
tion methods  are  discussed  at  engi- 
neering meetings.  And.  new  prod- 
uct sHdes,  or  Colonel  Q.  are  shown 
to  potential  customers. 

The  Carousel  Projector  is  used 
for  two  training  presentations,  too. 


Southern  salesman  hohh  remote 
control  us  he  begins  presenta- 
tion    on     the     Carousel     projector. 

One  is  aimed  at  dealers'  estima- 
tors, and  is  based  on  Southern's 
pricing  catalog.  The  other  is  for 
dealers'  engineers  and  tells  them 
how  to  specify  and  make  detailed 
drawings  for  Southern's  use  in 
manufacturing  the  custom  kitchen 
equipment. 

On  these  occasions,  the  projec- 
tor is  controlled  by  a  remote  hand 
unit  which  activates  both  slide  ad- 
vance and  focusing. 

"When  the  crux  of  your  entire 
philosophy  is  'quality,'  any  audio- 


visual presentation  you  make  must, 
itself,  be  of  high  quality  or  your 
message  will  not  get  across,"  said 
Ralph  Eberts,  .Advertising  Man- 
ager of  Southern  Equipment  Com- 
pany. 

"This  is  essentially  why  we  sel- 
ected a  Kodak  Carousel  Projector. 
Its  80-slide  magazine  holds  our 
entire  56-slide  "Colonel  Q'  pres- 
entation, and  permits  us  to  show 
it  continuously  and  automatically, 
without  interruption. 

"Also,  slide  changing  is  much 
faster  than  on  other  automatic 
units  we  inspected,  and  the  image 
projected  is  particularly  sharp  and 
bright.  The  viewer  operates  ef- 
fectively in  even  a  well-lighted 
room."  Eberts  said. 

"Helped  Cs  Close  an  Order" 

"There  have  been  occasions 
vshen  the  use  of  the  projector  has 
unquestionably  helped  us  close  an 
order." 

The  Colonel  Q  slide  presenta- 
tion, on  Kodachrome  film,  is  ac- 
tually the  outgrowth  of  a  sound- 
slide-film  Southern  used  with  a 
small,  table-top,  rear-screen  strip 
projector.  Created  by  Hardcasde 
Film  Associates,  St.  Louis,  the 
presentation  utilizes  existing  black- 
and-white  plant  photos  Southern 
had  made  when  the  firm  moved 
into  its  new  manufacturing  quar- 
ters in  the  mid-1950's.  These  have 
been  livened  with  colored  acetate 
o\edays,  color  cartoons  and  titles, 
"The  film  strip  was  a  good  show, 
but  we  really  weren't  getting  mile- 


Prospective    bu>er    of    custom-built    food    service    equipment    is    vieuing 
Southern   Equipment   slide   presentation    aceompanied   by    taped   message. 


Southern  Eqiupments  advertising 
manager  Ralph  Eberts  is  pictured 
uith     cu.<,1om-huilt     slide     viewer. 

age  out  of  it,"  said  Eberts.  "It 
was  hard  to  assemble  a  group  of 
potential  customers  —  architects, 
owners,  etc.  —  and  our  salesmen 
also  had  to  concern  themselves 
with  a  manual  advance  on  the  pro- 
jector and  rewind  the  film  at  the 
end  of  the  presentation." 

Detail  on  Custom  \'iewer 

The  automatic  viewer,  com- 
pleted in  May,  1963,  was  Ebert's 
means  of  presenting  the  message 
to  a  wider  audience,  with  greater 
impact.  The  viewer,  made  of  ply- 
wood by  the  St.  Louis  office  of 
Brede  Decorating  Company,  meas- 
ures 24  X  24  inches  by  58-'4  inches 
high.  Handsets  were  utilized  for 
audio  because  many  shows  have 
restrictions  on  the  continuous  use 
of  loudspeakers  in  exhibitors' 
booths. 

The  magnetic  tape  unit,  which 
provides  the  message  and  triggers 
the  Carousel  is  a  Mag-Matic  Mes- 
sage Repeater,  manufactured  by 
Cousino  Electronics  Corporation, 
Toledo,  Ohio.  All  wires,  cables, 
jacks  and  plugs  used  to  link  the 
units  were  color-coded  by  Brede, 
taking  cognizance  that  the  Carou- 
sel Projector  is  frequently  removed 
for  the  other  uses  described  above. 

Set  Screen  at  "Reading  .^ngle' 

The  ground-glass  screen  is  set 
at  a  sUght  angle  above  the  hori- 
zontal —  what  Eberts  describes  as 
a  normal  "reading  angle"  —  for 
ease  in  viewing.  The  image  is  re- 
flected onto  the  screen  by  a  4"  x 
5"  mirror  mounted  a  few  inches  in 
fiont  of  the  Carousel.  Due  to  space 
limitations,  the  projector  is  equip- 
ped with  a  3"  Kodak  Ektanar  lens, 
which  projects  a  wide-angle  image. 

For  convention  showing  of  the 
Colonel   Q    series,    the    remaining 

(CONCLUDED      ON       PAGE      62) 
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Part  1:  A-V  Equipment  Trade  Fair 


Dealer  Is  "King"  at  National  Audio-Visnal 
Con\ention  and  Trade  Show  in  Chicago 

\ssoriation*8  25lli   AnniMTsarv  Is  Theme  of  Foiii^Din    I'ro"raiii 
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I'T'nE  Mkn  Who  Sill  the  bulk  of 
-'-  audio  and  visual  equipment 
i^oini;  into  the  schools,  churches, 
institutions  and  industry  of  the 
I  S.  and  Canada  held'the  25th 
\nniversary  convention  of  their 
National  Audio-Visual  Associa- 
iion  in  Chicago's  Hotel  Sherman 
on  July  18-21.  These  audio-visual 
dealers,  some  900  strong,  shared 
the  230-booth  Trade  Show  with 
representative  users  from  among 
the  members  of  educational  and 
business  groups  who  held  concur- 
rent meetings. 

The  dealer  association  elected 
Harold  E.  Newman.  Kalamazoo. 
Michigan,  as  its  president  for  the 
omiing  year.  He  succeeds  Robert 
P.  .Abrams.  of  Philadelphia,  who 
became  chairman  of  the  NAV'A 
hoard  of  directors.  Newman  was 
jjcncral  chairman  of  the  Silver  An- 
n)\ersary  Convention.  He  is  presi- 
Jent  of  Newman  \'isual  Education. 
Inc..  in  his  home  city. 

\  P's  from  Dallas  and  Seattle 
Other  new  officers-elect  include: 
Floise  F.  Keefe.  owner  of  the 
I  E.A.  Film  Library.  Dallas.  Tex- 
.!•>.  first  vice-president:  Max  H. 
Rarig.  president.  Rarig's.  Inc..  Se- 
■ittle.  Washington,  second  vice- 
president:  Frank  S.  Bangs,  presi- 
dent. Frank  Bangs  Company. 
Wichita.  Kansas,  secretary:  and 
lohn  C.  Ellington,  owner  of  the 
Inland  Audio-\isual  Co..  Spo- 
kane. Washington,  treasurer. 

Keynote  speaker  at  the  conven- 
tion was  W.  A.  Patterson,  chair- 
man of  the  board  of  United  Air 
1  incs.  who  spanned  the  25  years 
ol  air  transportation  which  paral- 
kK  the  growlh  of  audio-visual 
communication  in  h  s  talk.  He  not- 


Bel 


ow;    srrnc 


nt   one  of   the   CimvenI 


ed  that  business  in  America  still 
enjoys  tremendous  freedoms,  "but 
if  we  expect  to  protect  the  free- 
doms we  now  enjoy,  we  must  mea- 
sure up  and  anticipate  our  present 
and  future  responsibilities." 

He  told  the  associations  mem- 
bership that  industry's  primary 
consideration  should  be  "for  itv 
employees,  its  customers  and  its 
shareholders,  and  in  that  order." 
In  closing,  he  made  it  crystal  clear 
that  any  successful  business  must 
be  operated  on  a  moral  basis  and. 
he  warned,  "failure  to  fulfill  our 
moral  obligations  will  in  the  end 
destroy  us." 

Midti-Screeii  \'iew  of  llistor) 

The  convention's  first  general 
session  on  Saturday.  July  1 8.  was 
opened  by  NAV'A  director  of  in- 
formation James  W.  Hulfish.  who 
delivered  a  multi-screen  kickoff 
"From  the  Thrifty  Thirties  to  the 
Soaring  Sixties"  in  which  he  por- 
trayed a  quarter-century  of  pro- 
gress in  the  audio-visual  field  since 
1939  when  the  association  was 
founded. 

Delegates  also  heard  Dr.  M.  D. 
Mobley.  executive  secretary  of  the 
American  Vocational  Association 
as  he  discussed  the  role  which  au- 
dio-visuals can  play  in  the  Man- 
power Development  and  Trainin-j 
Act  recently  approved  by  the  Con- 
gress. 

Discuss    Ser\iics   for    Business 

New  and  varied  uses  for  audio- 
visual techniques  in  every  phase 
of  business  and  industry  were  dis- 
cussed during  a  meeting  of  the 
association's  Industry  and  Busi- 
ness Council  held  on  Sunday  af- 
ternoon. July  19th.  Council  chair- 
man Robert  Abranis  .spelled  out  a 

inn's  tiell-attended  general  xessions. 


i'mlcd  Air  Lines'  hoard  cli 
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I'littvrson  delivered  lln    / 
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Audiovisual 

Equipment 

TradeFair 


Scanning  the  field  for  the  latest  and  the  best 

in  sight  sound  projection  equipment,  these 

1 964  "show"  models  from  leading  makers  are 

reviewed  for  the  buyer  in  business  &  industry. 

We  preface  these  "Trade  Fair"  pages  with  a 

bit  of  "sound"  advice;  look  for  brand  quality 

first;  then  be  sure  of  national  service  facilities. 

Count  on  the  established  audio-visual  dealer 

to  assure  continued  satisfaction  out  in  the  field. 

The  25th  National  Aiidio-\isiial  Convention: 

(cont'd  from  preceding  page) 
theory:  /Lnowledge  plus  /4ction 
equals  Profitable  Progress  as  he 
outlined  the  goals  of  the  Council. 

"'Our  purpose,"  he  suggested, 
"is  to  provide  an  effective  and  re- 
sponsive agency  to  relate  business 
and  industry  to  the  audio-visual 
services  it  needs  and  to  let  AV 
specialists  within  our  own  field 
know  industry's  present  and  future 
requirements." 

Members  of  the  Industrial  Au- 
dio-Visual Association  provided 
an  audio-visual  "demonstration" 
program  for  their  counterparts  in 
the  Illinois  Training  Director's  As- 
sociation as  one  of  the  concurrent 
meetings  during  the  four-day  con- 
vention period.  lAVA  president 
Bob  McCaslin,  Caterpillar  Trac- 
tor Co.,  was  host  for  the  session, 
assisted  by  regional  chairman  Larry 
Wamock,  Link  Belt  a-v  executive 
and  other  lAVA  members. 
;  The  midwest  chapter  of  the 
National  Visual  Presentation  As- 


Harold  NewTiian,  P resident-Elect  of 
the    National     Audio-Visual    Assn. 

sociation  also  took  part  in  the  pro- 
gram, showing  recent  winners  of 
the  11th  "Day  of  Visuals'  awards 
at  a  Tuesday,  July  21st  afternoon 
meeting.  The  Council  of  Medical 
Arts  &  Sciences  was  another  group 
active  at  the  Convention,  9" 


S  &  16mm  Motion  Picture  Projectors 


PORTABLE  Motion  Picture 
projection  equipment  develop- 
ment Lunong  U.  S.  manufacturers 
is  still  affected  by  the  hundreds  of 
thousands  of  16mm  sound  prints 
in  business,  educational  and  re- 
ligious film  libraries  and  by  the 
more  than  600,000  16mm  sound 
projectors  owned  by  such  users. 
At  the  top  of  the  quality  ladder, 
for  largest  audience  showings,  are 
such  superb  machines  as  the  East- 
man Kodak  25B  (either  incan- 
descent or  arc  models);  the  Kal- 
art-Victor  70-1600  arc;  Bell  & 
Howell's  Civilian  JAN  and  the 
Arrifle.x"  import,  the  Siemens  2000, 
a  magnetic-optical  projector. 

The  lure  of  today's  brilliant 
color  films  and  the  proven  value 
of  films  for  door-to-door,  desk-to- 
desk  demonstration  selling,  and 
exhibit  and  display  use.  continues 


Fairchild's  Mark  IV  is  an  automatic,  cai 
tridge  load  8mm  sound-on-film  projecto 
with  Movie-Pak  cartridge  (inserts  in  th 
front  slot).  When  lever  is  depressed,  th 
showing  begins  on  8'/2"  x  11"  screen.  Auti 
stop  circuit  can  end  showing  or  provid 
continuous  progrom.  Weight:  20  lbs;  cap 
acity:  up  to  22"  of  sound  film.  Writ 
Foirchild     Industrial     Products     (see     p.    42] 


Movie-Mate  Convertible  Model  CV-4  is  o 
26  lb.  portable  16mm  repeater  sound  pro- 
jector also  fully  equipped  for  convention- 
al showings  on  its  2000'  detachable  orms. 
For  continuous  use:  pop-out  9"  x  12"  Pol- 
acoot  screen;  50'  to  500'  repeoter  maga- 
zine capacity.  Available  on  Rentol  Lease. 
Write    Movie-Mite    Corp.    listed    on    p.    42. 

to  influence  sales  of  continuous 
repeater-type  motion  picture 
equipment.  The  Kalart-Victor 
"Movie-Matic"  (16mm  sound)  is 
widely  used:  Movie-Mite  has  in- 
troduced a  light-weight  "Convert- 
ible CV-4''  which  serves  both  con- 
ventional and  repeater  purposes 
(see  illustration).  The  Busch 
"Cinesalesman"  for  both  standard 
and  repeater  projection,  has  an 
excellent  record.  In  this  repeater 
market  8mm  sound  is  forging 
ahead.  There  are  the  MPO  Video- 
tronics  8  and  the  Fairchild  line, 
with  its  new  cartridge-load  Mark 
IV  (illustrated)  8mm  sound  unit. 

Silent  8mm  films  also  serve 
well,  for  short-length,  single-con- 
cept subjects  and  display  use.  The 
Technicolor  "Instant  8"  line  has 
been  joined  by  a  Model  700  Dis- 
play Cabinet  (facing  page).  It  has 
a  4-minute  film  capacity,  auto- 
matic continous  operation. 

The  business  buyer  looks  to 
fundamentals:  is  the  manufact- 
urer of  projection  equipment  weU 


represented  for  nationwide  repai 
and  maintenance;  is  the  firm' 
"track-record"  for  quality,  un 
interrupted  operation  sound  anc 
secure!"  There  are  few  "bargains 
in  today's  markets,  except  for  th< 
occasional  "orphan."  The  bes 
bargain  of  all  is  the  machine  whicl 
will  take  punishment  in  the  fielc 
(where  most  machines  go);  i< 
easy-to-thread,  easy  on  expensive 
color  film  prints  and  providing 
quality  in  both  visual  reproduc- 
tion and  sound  fidelity. 

Standards  of  the  field  in  16mni 
mechanisms:  Bell  &  Howell,  East 
man  Kodak,  Graflex.  Kalart-Vic-i 
tor,  Movie-Mite  and  RC.^  for  this 
kind  of  projector  dependability, 
nationwide  dealer  service  and  es- 
tablished reputation.  In  Smm 
sound  and  silent:  Kodak,  Fair- 
child.  MPO  Videotronics.  and 
Technicolor  are  the  brand  leaders 
all  of  whom  have  established  ser- 
vice outlets  for  their  users.         ^ 


Bell  &  Howell's  Model  S52  Specialist  Auto- 
load Filmosound,  introduced  two  years  ogo, 
provides  automatic  threading  of  16mm 
sound  films.  Covered  guide  system  permits 
insertion  of  film  ot  top;  within  3  seconds 
it  glides  into  take-up  position,  complete- 
ly threaded.  Weight,  30  lbs.,  13  oz.;  it  has 
f/1.4   lens.  Write   Bell   &   Howell,  see   p.  42, 
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Cabinets  for  Rear-Screen  Projection 


PROJtcrioN  Cabinets,  those 
self-contained  "theaters"  of  in- 
dustrv  and  the  exhibit  field,  are 
only  as  good  as  their  mirror  op- 
tics, rear-screen  material  and  the 
projector  mechanisms  within  the 
box.  These  are  esseniials. 

Projection  may  be  either  motion 
picture  film  or  shdes  but  trouble- 
free  operation  of  the  visual  mate- 
rial is  the  first  consideration  of 
the  user.  That's  compounded  for 


Audio-Visual  Research  Rear  Projection  Cab- 
inet has  large  f22"  x  28")  non^glare  Pola- 
coat  screen;  8"  round  speaker.  Use  your 
own  sound  projector,  it  comes  with  cord  & 
external  speaker  plug  to  fit.  Size:  65" 
high.  32"  wide;  24"  deep.  Crated  weight: 
150    lbs.    Write    Audio-Visual    Research,    Inc. 


mechanism,  was  unveiled  by  Kal- 

art-Victor  last  month  (illustrated). 
Six  phone  handsets  give  indivi- 
dual sound  messages  to  viewers. 
Also  serving  the  field  is  a  new 
entrant;  Audio-Visual  Research, 
Inc.   with   a    lame    non-izlarc    Pol- 


BuKh  Continuous  Cine-Educator  hos  large 
23"  X  32"  I  screen;  utilizes  Busch  Cine- 
liesmon  projector  mechanism   (16mm  sound) 

'  :th     1200'     film     capacity;     two     speakers; 

'.ih. button      start      stop      cycling       device. 

■;-  ccntinuous  use,  cartridge  holds  800'. 
--sch    Film    &    Equipment    Company. 


continous-type  durability.  Busch 
Film  &  Equipment  puts  its  Cine- 
valesman  mechanism  into  the 
Cine-Educator  (illustrated):  Har- 
wald  has  a  fine-looking  Admatic 
cabinet,  optional  for  movies  or 
slides;  two  models  of  the  DuKane 
\ista-SeU  "Continuous  Flow"' 
35mm  stripfilm  units  offer  a 
choice  of  standard  or  widescreen 
images  (see  illustration). 

A    new    cabinet,    utilizing    the 
revolutionary  optical  "Soundstrip" 


DuKone  Visto-Sell  Continuous  Flow  Film 
Units  are  ovoilable  in  two  models;  show 
35mm  strip  films  which  travel  horizontal- 
ly at  rote  compatoble  with  viewer  inter- 
est (15  minute  program  capacity).  Auto- 
matically repeats  for  continuous  showing. 
Screen  size  (model  above):  12"  x  7";  also 
available  in  wide-screen  model  with  IIIV 
X  20"  screen  (Polocoat).  List:  $128.00. 
Write:    DuKane    Corporation,    listed    on    42. 


Model  700  Automatic  Display  Proiection  System  by  Technicolor  was  developed  to  show 
Smm  silent  motion  pictures  in  unattended  disploys,  store  windows,  point-of-sale,  etc. 
Uses  "Instant"  cartridge-toad  projector  (continuous  loop)  with  four-minutes  viewing 
time.  Projector  activated  by  "start"  button,  hos  automatic  shulKjff  ot  end  of  show. 
Unit    olso    features    illuminated    display    pone!    (at    left),    Writej    Technicolor    Corporation. 


acoat     rear-screen     (22"     x     -i^"  JV  ,  ,  ^  J -^\  #  J  — ^  _    ■ 

area )  and  adaptable  to  any  of  to-  r\  LI  O  I O  V  I  S  U  Si  I 

day's  top-quality    16mm  or  8mm        ^_  , 

sound    projectors.    This    unit    has        ^LCI  U  I  ISITfl  ^5  11 1 

its  own  <S"  round  speaker  within 

the  cabinet  ( 10-ounce  magnet,  15-  '^Tv^  f^  ^^  ^?~«  ■  m 

watt    capacity).     It    comes    with  '   I^VJ^SI^^II 

W^    '\  powered  LaBelle  "Courier"  with- 

''  in  recent  months.  Here's  another 

i  ready-to-show  piece  of  equipment 

that  sets  up  within  seconds  to 
provide  bright  images  and  high- 
fidelity  sound  on  its  self-contained 
within-the-cover  screen. 

DuKane  introduced  a  new  mod- 
el of  its  top-quality  "Micromatic" 
sound  slidefilm  line  at  the  NAVA 
Show;  the  familiar  DuKane  "Flip- 


,^OJC^_. 


The  LaBelle  Courier  sound  slideflim  pro- 
jector is  powered  by  self-contained  nick- 
el codmlum  battery-pock  with  sufficient 
power  for  10  average  daily  showings.  Tape 
sound  cartridge  has  15-minute  capacity; 
film  mogozine  w/150-frame  capacity  in  con- 
tinuous coil  of  35mrT!  filmstrip.  Program 
stops  outomatically;  ready  to  repeot.  In- 
terrupt button.  Weight:  1 5  lbs.  Retroct- 
oble  power  cord  for  overnight  chorging  or 
optional  AC  operotion.  Write  LaBelle  In- 
dustries   for    data,     prices.     See     page     42. 


cord  and  external  speaker  plug 
to  fit  the  user's  projector.  Mirror 
for  image  reflection  is  polished 
plate,  non-refracting  type.  Op- 
tional accessory  is  a  built-in  Buhl 
wide-angle  lens,  which  also  per- 
mits use  of  8mm  projection. 


Projecting  Your 
Sound  Slidefilms 

i-T  The  sound  slidefilm  (sonic 
people  like  "filmstrip" )  is  an- 
other of  the  industry's  "standard" 
media.  Cartridge-tape  sound  came 
into    this    field    on    the    battery- 

Porta-Lectern,  recently  introduced  by  the 
McClure  Projectors'  firm  has  its  own  bat- 
tery-power source  for  20-watt  transistor- 
ized amplifier  (Instant  wormup).  Two  stand- 
ard 6-volt  lantern  batteries  give  immed- 
iate microphone  volume.  Attache-cose  also 
serves  as  detachable  8"  speoker;  micro- 
phone    is     lovalier-type.     Write:      McClure. 


Kalort's  Soundstrip  Cabinet  was  designed  to 
house  this  maker's  unique  Soundstrip  optical 
sound-on-filmstrip  projector,  with  or  without 
continuous  attachment.  A  self-standing  unit 
w/adjustoble  legs  which  can  be  detached  for 
counter  or  table  use.  The  screen  size  is  16" 
X  22".  Rear  airflow  fan  aids  cooling  for 
continuous  use.  Six  telephones  provide  sound; 
simple  switch  for  alternate  phone/built-in 
speoker  adaptation.  Cabinet  36"  plus  legs. 


Below:  Kalart  Soundstrip  Projector  w/con- 
Unuous  loop  ottochmenr  has  optical  sound 
track  (photographically  printed)  on  35mm 
filmstrip.  Carries  strips  from  5  min.  long 
(w/2  min.  sound)  up  to  100  scenes  with  30 
minutes  of  sound.  For  data  on  either  or 
both    items  write   The    Kalort   Company,    Inc. 
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(cont'd  from  preceding  page) 
Top"  at  19  lbs.,  8  oz.  is  a  true 
lightweight  with  versatile  com- 
ponents. Sound  is  33  13  rpin 
disc;  visuals  on  35mm  single- 
frame  filmstrips.  Rewinding  with 
the  maker's  exclusive  Redi-Wind 
system.  Pictures  change  automat- 
ically via  inaudible  signal  system. 

A  battery-operated  Viewlex 
sound  slidefilm  unit  joins  the  com- 
pany's self-contained  ""Table-Top 
Automatic"  for  buyer  selection 
(see  illustration).  Worth  noting  is 
the  Automatic's  8"  x  10"  self- 
contained  screen;  there's  also  an 
inaudible  automatic  advance  ( 30/ 
50  cycle  signal). 

Also  pre-eminent  in  the  field 
this  year  are  the  "big-show"  model 
""Gold  Plater"  of  Commercial  Pic- 
ture Equipment;  the  diversified 
models  offered  by  McClure  Pro- 
jectors, including  the  "Thinline." 
and  a  new  combination  Magnema- 
tic-Carousel  sound-slide  unit.       • 


Ne\A/  Filmstrip  &  Slide  Projectors 


)t 


The  Beseler  "Salesmate  M"  is  an  automa- 
tic tape-sound  ond  35mm  filmstrip  projec- 
tor available  in  three  versions:  the  "Dis- 
cussion" model;  the  "Picture  Portner"  and 
a  35-minute  capacity,  "Long  Play"  model- 
Write;    Chorles    Beseler    Co.,    see    page    42. 


^i^ 


The  "Gold  Plater"  is  o  major  business  show 
tool,  projecting  filmstrips  or  slides  with 
a  1,000-watt  lomp  of  2,000  lumens  bright- 
ness on  screen,  Vista-Strip  ottochment  is 
available  for  widescreen  filmstrips.  Option- 
al also  is  synchronized  control  for  sound 
and  picture  changes,  shows  up  to  30'  wide. 
Write:     Commercial     Picture     Equipment     Co 


Viewlex  Battery  -  Power  Filmstrip  /  Slide 
Projector  is  powered  by  six-volt  wet  cell 
which  rechorges  in  12  hrs.  Totol  unit  is 
25  lbs.;  con  be  used  with  variety  of  lamps, 
lenses  for  small-screen  to  large  audience. 
'A'rite    Viewlex,    Inc.    from    list    on    page    42. 


Magnematic-Corousel  Automatic  Sound/Slide 
Projector  combines  automatic  tape  cartridge 
transistorized  mechanism  for  sound  with  a 
500/300  watt  Kodak  Carousel  Projector.  Has 
choice  of  three  cartridges  for  program  to 
vory  from  minutes  to  four  hours  long.  3-watt 
power  omptrfier  and  speaker.  Write  Ampli- 
fier Corp.   of   America,  Mognemotic   Division. 


Kodak  Carousel  Slide  Projectors,  now  availoble  in  three  smaller,  lighter  ond  quieter  models: 
the  80-slide  circular  troy  remains  standard;  olso  slide  preconditioning  and  gravity 
feeds  but  bodies  hove  been  reduced  almost  half,  weight  cut  six  pounds  (12  lbs.  now).  Click 
silenced  through  new  "watchdog"  device;  also  new  swing-away  lamp  and  condenser  com- 
partment. Model  600,  push-button  manual  unit;  Model  700,  with  remote  control;  and  fully- 
automatic  Model  800,  with  prices  ranging  from   under  $90  to   less  than  $150.  Write:   Kodak. 
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Bell  &  htowell  Specialist  Autoload  —  Film- 
strip/slide  Projector,  Model  745  was  in- 
troduced to  dealers  at  the  NAVA  Conven- 
tion. It  accepts  o  filmstrip-loaded  car- 
tridge, eliminates  manual  handling.  Sys. 
tern  includes  storage  file  which  holds  36 
labeled  cotridges.  Will  accept  "loose" 
filmstrips  for  automatic  threodnig;  also 
35mm  stondard  or  single-frame  slides.  Jet- 
stream cooling  system;  open  aperture.  Lens 
retracts  behind  sliding  door;  carrying 
handle  on  projector.  Model  745A  w/5-inch 
lens,  500  watt  projector  lamp.  Write  to 
Bell    &     Howell,    use    address    on    page    42. 


Filmstrips  and  Slides 
Are  Basic  Presentation  Tools 

rpHE  SIMPLEST  and  often 
-*-  most  effective  of  all  visual 
tools  is  the  siill  picture.  Organized 
in  single  or  double-frame  film- 
strips  and  accompanied  by  either 
disc  or  taped  sound,  it  carries  the 
familiar  (to  business)  designation 
of  sound  slidefilm  and  has  proven 
a  superb  medium  for  a  wide  va- 
riety of  training  applications,  and 
for  general  education  as  well. 

Today's  versatile  slide-changer 
mechanisms  have  brought  a  ren- 
aissance to  the  use  of  color  slides, 
especially  of  the  35mm  dimension. 
Here,  again,  the  addition  of  taped 
sound  has  given  business  the  op- 
tion of  sound-with-slide  showings. 

Notable  addition  to  the  field  in 
July  was  the  introduction  ( by  Bell 
&  Howell)  of  automatic  thread- 
ing of  35nim  filmstrips  via  the 
new  Specialist  Autoload  Model 
745,  a  combination  filmstrip  and 
slide  projector.  This  uses  an  ex- 
clusive B&H  cartridge  to  set  up 
the  filmstrip  for  automatic  thread- 
ing, eliminating  manual  handling 
of    the    delicate    color    material. 

Multi-screen  use  of  filmstrip, 
slide  and  motion  pictures  is  a 
growing  trend,  especially  in  very 
sophisticated  presentation  set- 
ups, such  as  the  military  and  for 
top  management  review  purposes. 
Random-access  slide  projection 
is  a  vital  element  in  such  opera- 
tions. The  Spindler  &  Sauppe  Se- 
lectroslide  has  several  such 
random-access  models.  • 


•  Sharply-reduced  weight  of  its 
popular  ""Carousel"  slide  projec- 
tors was  announced  by  Eastman 
Kodak  this  Spring  (see  illustra- 
tion). There  were  other  note- 
worthy improvements  in  this  wide- 
ly-used  equipment   line.  Q- 


Model  SI- 1200  Stondard  Selectroslide  shown  I 
above  is  typical  of  oulomafed  slide  projec-  j 
tor  line.  Models  to  fit  oil  requirements,  I 
#332,  322  for  TV;  SLM  Manual  with  1,200-  I 
watt  light  source;  SL.series  (Standard,  I 
Dual  and  Reverse;  also  Random  Access  and 
Speed  Dissolve  Systems.  Write  Spindler  & 
Sauppe,      Inc.     at     address     on     page     42.  j 


Slide  Projection  Opticol  System  for  Strong 
Trouper  Carbon  Arc  Spotlight  makes  possible 
use  of  this  ultra-bright  equipment  os  dual- 
purpose  unit  by  interchanging  optical  sys- 
tems. Slide  optical  system  projects  7,500 
lumens  through  a  3!4  x  4  aperture,  2x2 
and  other  slide  carriers  available.  Choice 
of  projection  lens  up  to  20"  f.  I.  Write: 
Strong    Electric    Corp.    off    list    on    page    42. 


\ 
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*^ 
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Graf  lex  SM  400  Filmstrip,/Slide  Projector 
A'/300-watt  illumination  is  new  small,  light- 
weight unit  (only  4  lbs.  2"  or  3"  lenses. 
Has  curved  glassless  film  gate,  unique  op- 
tical ("cone  of  light")  system.  Accessory 
slide  changer-  filmstrip  feed/foke-up  and 
corrying    cose    —    optional.    Write;    Graflex. 


A-V  EQUIPMENT  TRADE  FAIR 
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Overhead  and  Opaque  Projectors 

\SIC  TOOL  for  the  presenta- 
tion  of   transparencies   is   the  ' 


'orta-Lite  100  Overhead  Projector  is  revised, 
reolly  improved  model.  500,750  lOOO-wott 
tuminorion  (also  1200-wott  excl.).  Platen 
jBmoins  cool  despite  high  light  output.  High 
uolity  lens,  spiral  mounted  for  precision 
xusing.  Write  General  Aniline  &  Film  Corp. 


Buhl  Koolite  Model  100-CF  Overhead  Pro- 
jector, 1,000-watt  typo,  uses  type  CTS  lamp 
which  emits  no  ultro-violet  rodiotion.  A 
special  heat  filter  protects  transparencies, 
limiting  operoting  stage  temperature  to 
less  than  30  degrees  over  ambient.  Ther- 
mo! switch  allows  blower  to  exhaust  resi- 
dual heot  after  shut-off,  oulomotic  stop. 
3-element  onostigmal  objective  lens  mode 
by  Buhl.  Price  is  a  key  factor  on  model. 
Write    Buhl    Optical    Company/see    page   42. 

familiar  widely  used,  overhead  pro- 
jector. Several  new  models  were 
displayed  at  the  NAV'A  Show,  in- 
cluding   the    Beseler    ""Vu-Lyte." 


What's  New  in  Projection  Screens 

1^-'  \ST  SETUP  was  a  notable  fea- 
*■  lure  of  new  Radiant  tripod- 
\pi.-  projection  screens  intro- 
lucJ  this  spring.  Da-Lite,  another 

ulcr  in   this  field,   has  found  a 

lilt   market  for  its  low-cost  ""Jr. 

Icctrol"  model  (see  illustration) 
nd  for  a  wide  variety  of  other 
\|Xs  recently  shown.  Screen  sur- 
iccs  have  been  greatly  improved. 

he  Hudson  Photographic  ""Group- 
how"  self-contained  rear-projec- 
lon  screens  (see  illustration)  offer 
till  another  answer  to  the  need  for 
.ist  setup,  exhibit  or  training 
howings.  Polacoat.  a  specialist  in 
on-glare  rear-screen  material,  is 
,i\orcd  by  growing  number  of 
Ciir-screen  projection  equipment 
nanufacturers.  S" 


Da.Lite  Junior  Electrol  prQ|ection  screen 
provides  electricolly-operoted  unit  for  woll 
or  ceiling  instollation.  Auto  stops  in  up 
or  down  position.  White  Mogic  II  Chemi- 
Cote  beaded  screen  surface;  also  ovoiloble 
in  mot  white  or  "Do-Tex"  translucent  sur- 
face for  rear-screen  projection.  Sizes:  50" 
X  50"  through  12'  x  12'.  Write:  Do-Lite 
Screen    Company    at    address    on    page    42. 


adiant  Tripod  Projection  Screen  W/Built- 
1  Keystone  Eliminotor  easily  compensates 
3r  distortion  ossocicted  with  overhead 
roiection.  Keystone  bracket  replaces  stond- 
fd  hanger  hook  on  "Educator"  series  of 
tpod    screens.    Write    Rodiant    Mfg.    Corp. 


Film  Handling  & 
Inspection  Tools 

GREATLY-EXPANDED  dis- 
tribution of  1 6mm  motion 
pictures,  with  many  of  today's 
films  exceeding  1.000  prints  in 
use,  has  re-emphasized  the  key 
role  of  proper  handling  of  prints 
at  the  library  source. 

The  fortunate  introduction  ol 
electronic  film  inspection  mach- 
ines several  years  ago  (and  sub- 
sequent improvements  in  this 
equipment )  has  assured  both 
sponsor  and  distributor  (as  well 
as  viewers)  of  greater  print  per- 
fection. A  pioneer  in  this  field, 
the  Harwald  Company,  has  diver- 
sified   its    line    of    Insjicct-O-Film 


HPl  Groupshow  Senior,  o  reor-projection 
screen  with  25"  x  25"  surface.  It  folds  flat 
yields  brilliant,  full-contrast  pictures  in 
normal  room  light;  square  format  permits 
optimum  display  of  horizontoi,  vertical  or 
square  moteriol.  Folds  into  attractive  cose, 
weighs  less  than  29  lbs.  Projector  is  to 
side  of  oudience;  mirror  corrects  image. 
Other  Groupshow  screens:  IB  x  24-inches; 
Jr.  Model  12"  x  12".  Write  Hudson  Photo- 
graphic   Industries    from    list    on    page    42. 


Harwald  "Inspect-O-Film"  electronic  1 6mm 
film  inspection  equipment  has  transistorized 
control  (eliminating  all  solenoids);  is  avail- 
able in  o  number  of  specialized  models, 
from  large-station,  large  library  to  modest 
film    librory     installations.    Write:     Horwold. 


machines  to  the  needs  of  televi- 
sion, industrial  and  school  libra- 
ries, etc.  (see  illustration).  A 
more  recent  entrant.  Paulmar. 
Inc..  has  now  introduced  the  Sim- 
plex 501  electrimic  film  inspec- 
tor, noting  that  this  unit  brings 
the  equipment  ""within  reach  of 
smallest  libraries." 

Also    notable    this    Spring   was 
the    growing   acceptance    of   new, 


Audiovisual 

Equipment 

Trade  Fair 


Simplex  501  16nim  Automatic  Film  Inspection 
machine  wos  unveiled  ot  NAVA.  The  501 
detects  oil  types  of  film  defects  including 
torn  sprocket  holes,  rips,  teors,  sound  track 
defects,  Scotch  tope  splices,  etc.  Footage 
counter-  rotory  brush  cleoning  of  film. 
Plug-in  chassis  components.  Neon  indicotor 
lights;  complete  oil  batl-beoring  construc- 
tion. Film  speed  is  voriab'e  from  200  to 
100  ft.  per  minute  on  the  inspection  cycle; 
up  to  3,000  ft.  per  minute  on  speed  rewind. 
Write    Paulmar,    Inc.    for    prices,   dote    sheet. 


durable  and  lightweight  plastic 
film  leels  and  shipping  cases  in- 
troduced by  the  Plastic  Reel 
Corp.  of  America.  The  maker  al- 
so has  a  bright,  compact  little 
F^eel-Pak  which  was  recently 
offered    for    tv.    film    distribution. 


Permacel  Film  Splicing  Mochine,  Model  6600 
for  motion  picture  splicing  use  under  dark- 
room conditions.  Mokes  butt  splice  in  10 
seconds  or  less;  lokes  both  16mm  and  35mm. 
sprocketed  model  also  ovorloble.  Permocel 
EA  6687  pressure-sensitive  Mylar  film  pro- 
cessing tope  recommended  for  use  with  6600. 
Write     Permacel     from     list     on     page     42. 


Plio-Mogic  16mm  Film  Reels,  illustroted,  are  goining  fovor  in  the  o-v  field.  New  from 
Plostic  Reel  Corp.  of  America  w/color  motching  on  quontities  of  5,000  or  more  (grey  is 
standard  .  Now  ovoiloble  in  600'  to  2,200'  sizes.  Unconditionally  guoronteed  against 
breakoge    ond    defects.   Compony   also    mokes   Reel-Poks    (plosticj    and    shipping    coses.    P,    42. 
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A  Directory  of  the  Manufacturers 

Here  is  a  convenient  address  directory  of  principal  manufacturers 
and  distributors  of  leading  types  of  audio-visual  projection  equip- 
ment and  accessories,  including  exhibitors  at  the  NAVA  Convention. 


American    Optical    Company,    Instru- 
ment   Div.,    Eggert    &    Sugar    Rd., 
Buffalo,  New  York  14215.  TX  5-4000. 
Bell   &   Howell   Company,  7100  Mc- 

Cormick     Road,    Chicago    60645, 
Illinois.   673-3300. 
Charles    Beseler    Company,    219    S. 

18th  St.,   East  Orange,   N.  J.  OR 
6-6500. 
Buhl  Optical  Company,    1009  Beech 

Ave.,  Pittsburgh  33,  Pa.  321-0076. 
Busch  Film  &  Equipment  Co.,  214  So. 

Hamilton,   Saginaw,   Michigan.    PL 
4-4806. 
C.O.C.      Industrial      Div.,      Industrial 

Timer  Corp.,  23-53  Steinway  St., 
Long  Island  City  5,  N.  Y.  RA  1-9500. 
Jack  C.  Coffey  Co.,  Inc.,  710   17th 

St.,  North  Chicago,  III.  DE  6-5183. 
Commercial  Picture  Equipment,  1800 

West      Columbia,      Chicago,      III. 
60626,  SU  4-0263. 
Compco      Corporation,       1800      N. 

Spoulding    Ave.,    Chicago   60647, 
III.  384-1000. 
Cousino      Electronics      Corp.,      19-15 

Franklin  Ave.,  Toledo  2,  Ohio. 
246-3691. 

Da-Lite  Screen  Co.,  Inc.,  Warsaw, 
Indiana   46580.   267-8101. 

DuKane  Corporation,  St.  Charles, 
III.  Phone:  584-2300. 

Eastman  Kodak  Company,  400  Ply- 
mouth Ave.,  N.,  Rochester  4,  N.Y. 

Phone:  LO  2-6000. 

Fairchild  Industrial  Products  Division, 
221  Fairchild  Ave.,  Plainview,  N.Y. 

11803.   Phone:  WE  8-9601. 

F&B/Ceco  Inc.,  315  W.  43rd  Street, 
New  York,  N.Y.  Phone:  JU  6-1420. 

Filmagic/The  Distributor's  Group,  Inc. 
204  14th  St.,  N.  W.  Atlanta,  Go. 

Genarco,  Inc.,  97-04  Sutphin  Blvd., 
Jamaica,  N.Y.   11435.  658-5850. 

General  Aniline  &  Film  Corporation, 
Vestal  Pkway,  E.  Binghomton,  N.Y. 

General  Electric  Company,  Lamp 
Division,     Nelo     Park,    Cleveland. 

Graflex,  Inc.,  3750  Monroe  Ave., 
Rochester,  N.  Y.  14603.  586-2020. 

Gruber  Products  Co.  2223  Albion, 
Toledo,  Ohio  43606.  243-419. 

The  Harwald  Company,  1245  Chi- 
cago   Ave.,   .Evanston,    III.    Phone; 

428-7070. 

Hudson  Photographic  Industries,  Inc. 
Irvington-Hudson,    New   York.    LY 

1-8700. 

The  Kalart  Company,  Hultenius 
Street,     Plainville,    Conn.     Phone: 

SHerwood  7-1663. 


Keuffel  &  Esser  Co.,  300  Adams 
Street,  Hoboken,  N.J.  OL  9-1100. 

LaBelle  Industries,  Inc.,  510  Worth- 
ington     St.,     Oconomowoc,     Wis. 

53066.   Phone:  567-5527. 

McClure  Projectors,  Inc.,  1122  Cent- 
ral   Ave.     Box   2361    Wilmette,   III. 

AL   1-8520. 

Minnesota  Mining  &  Manufacturing 
Co.,    Magnetic    Prod.    Div.    or    Re- 

vere-Wollensok    Div.    Both    at    2501 

Hudson    Road,    St.    Paul     19,    Minn. 

Phone;  733-1764. 

Movie-Mite   Corporation,   8811    Puri- 
tan,  Detroit,  Mich.  48238.  Phone: 
342-2527. 

Moviola    Mfg.     Co.     5539    Riverton, 
North     Hollywood,    Calif.    Phone; 
877-2173. 

Neumade    Industries,    Inc.,    250    W. 
57th   St.,   New  York,   N.Y.    Phone; 
JU  6-5180. 

Paulmar,    Inc.,   710    17th    St.,    North 

Chicago,  Illinois.  Phone:  662-7600. 

Plastic   Reel   Corp.  of  America,  612 

Boulevard  East,  Weehawken,  N.J. 

867-4020. 

Polacoot,     Inc.,    9750    Conklin     Rd. 

Blue  Ash,  Ohio.  Phone;  791-1300. 

Polaroid  Corporation,  Cambridge  39, 

Moss. 
Radiant    Manufacturing    Corp.    8220 
Austin    Ave.,    Morton     Grove,     III. 
60053.   IR  8-9000. 

Radio  Corporation  of  America,  Front 
&    Cooper    St.,    Camden,     N.    J. 
963-8000. 

Spindler  &  Sauppe,  Inc.,  2201 
Beverly  Drive,  Los  Angeles,  Calif. 
90057.  Phone:  DU  9-1288. 
Sylvania  Electric  Products,  Inc.,  730 
Third,  New  York,  New  York  10017. 
Phone;    551-1311. 

Technicolor   Corporation,   Comm'l    & 
Educational    Div.,     123    S.    Holly- 
wood Way,    Burbonk,   Calif.    Phone; 
VI  9-6141. 

Technifax    Corporation,    195    Apple- 
ton    St.,    Holyoke,    Mass.     Phone; 
534-3311. 
Viewlex,  Inc.,  Holbrook,  N.  Y.  516/ 

LT  9-6600. 
V/estinghouse  Electric  Corp.,  Lamp 
Div.  One  MocArthur  Ave.,  Bloom- 
field,  N.  J.  07003.  Phone;  621-9000. 
H.  Wilson  Corporation,  546  W.  1 19th 
St.,  Chicago  28,  III.  Phone;  CL 
4-4412. 

Xetron    Div.    of    Carbons,    Inc.,    400   ' 

Myrtle  Ave.,  Boonton,  N.  J.  Phone; 
DE  4-5500. 


Max  Howe  Film  Wins  Public  Utility  Award 

"Power  for  Good"  Produced  for  Blatk  Hills  Power  &  Light  Co 


A  28-MiNUTE  Film  produced 
-^  for  the  Black  Hills  Power 
and  Light  Company  took  one  of 
the  top  three  film  awards  in  the 
recent  International  Public  Utili- 
ties .'\dvertising  Association  com- 
petition. 

"Star"  of  the  film,  titled  Power 
for  Good,  is  the  spectacular  Dead- 
wood  forest  fire  of  1959,  which 
came  within  a  whisker  of  destroy- 
ing the  historic  old  city.  Max  Howe 
Film  Productions  of  Rapid  City. 
S.  D..  produced  the  winner.  The 
script  was  written  by  Dean  Nau- 
man  of  Dean  Nauman  Advertis- 
ing, also  of  Rapid  City. 

Arrived  at  Outbreak  of  Fire 

Howe  explained  thpt  entirely 
by  accident  he  arrived  in  Dead- 
wood  just  as  the  forest  fire  broke 
out.  It  was  out  of  control  almost 
from  the  time  it  was  reported  and 
within  an  hour  evacuation  of  the 
city  was  underway. 

Howe  was  on  his  way  home 
after  completing  a  shooting  sched- 
ule in  Wyoming  and  Montana, 
and  was  just  about  out  of  film.  He 
hoarded  what  he  had  to  film  the 
progress  of  the  fire  and  the  eva- 
cuation of  the   town.   He   noted:  ■ 

"Then  'Charlie  Brown'  and  I 
(son  Charles)  perched  on  top  of 
Mt.  Moriah  with  the  camera 
trained  on  the  gulch  below  and 
waited  for  Deadwood  to  go." 

Wind  Change  Sa\ed  Deadwood 

Fate  saved  the  historic  old  gold- 
mining  town,  however. 

Flames  were  licking  up  Dead- 
wood's  outlying  industrial  build- 
ings when  the  wind  suddenly  died, 
shifted  direction,  and  blew  the 
flames  back,  saving  most  of  the 
city.  Deadwood  is  located  in  a 
gulch  and  the  forest  fire  was  then 
raging  on  four   (yes,  four)   sides. 

"I  know  the  fire  and  logging 
trails  well  in  that  area  and  could 

Historic  Deadwood,  S.  D.  was  nipii- 
accd  hij  forrst  fires  that  raficd  on 
all  four  \iil(  s  of  till    old  timn. 
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have  gotten  out,"  assured  Howe  ' 
"When  you're  filming  you  don' 
think  much  about  such  things  .  .  .' 
Deadwood  (and  Howe)  es 
caped,  but  it  was  another  weal 
before  the  forest  fire  was  out. 

Howe  put  his  flaming  film  aw;i\ 
in  the  "can"  and  although  he  didn' 
forget  about  it,  he  had  no  ini 
mediate  use  for  it.  Until  last  year 
that  is,  when  he  contracted  to  di. 
a  public  service  film  for  Black 
HiUs  Power  and  Light. 

Role  of  Utilities'  Crews 
Howe  remembered  the  Black 
Hills  Power  and  Light  Compan) 
crews  that  converged  on  the  Dead- 
wood  area  to  fight  the  fire,  assist 
the  people  evacuating  the  city 
and  save  what  property  they  couk; 
move.  Howe  and  Dean  Naumar 
decided  to  open  the  film  with  the 
spectacular  fire  raging  out  of  con- 
trol, then  build  into  the  script  the 
role  the  Black  Hills  Power  and 
Light  crew  played  in  first  fightint: 
the  fire  and  restoring  power  to 
the  area,  then  serving  Deadwood 
and  other  Black  Hills  communi- 
ties. 

Judges  on  the  International 
Committee  of  the  Public  Utilities 
Advertising  Association  commend- 
ed the  film  for  its  strong  story 
line  and  for  the  way  people  and 
places  were  incorporated  into  the 
role  Black  Hills  Power  and  Light 
plays  in  this  rugged  western  South 
Dakota  and  eastern  Wyoming 
area. 

Included  in  the  third  place 
award  was  a  companion  film  Max 
Howe  Film  Productions  produced  |^f 
simultaneously  to  interest  investors 
in  Black  Hills  Power  and  Light.  ^' 
First,  Second  Place  ^^"inners 
All  the  major  utilities  firms  in  A 
the  country  —  of  which  Black  u 
Hills  Power  and  Light  is  one  of 
the  smallest  —  competed  in  a 
single  film  category.  First  and  sec-  n. 
ond  place  winners  were  Northern 
States  Power  Company  (Minnea- 
polis) and  Southern  California 
Edison  Company. 

This  is  the  third  such  award  for 
Max     Howe     Film     Productions. 
Howe  has   also  received   a    1963 
Calvin  Workshop  award  for  a  Not- 
able    Advertising     Film     entitled 
Sitzmark.   produced   for  the   Red 
Lodge  Ski  Association.  The   1960  \  ■ 
Western   Heritage   Award   for  ani^ii 
outstanding  western   documentary"'-, 
went  to  Howe   for  Four  Seasons 
West.  The  latter  was  produced  for 
the    South    Dakota   Stockgrower's 
.Association. 
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Juines  L.  \S  assoii,  Jr.  Becomes  Assoeiatiun*!)  Fifth  President 


¥1  PA's  Leadership  in  film  pro- 
-■-  ductiiin  for  the  vital  aerospace 
.'.nil  missile  industries  was  reflected 
ir,  I  he  10  motion  pictures  which 
^^'.  cpt  all  "Cindy"  and  runner-up 
pl.ique  awards  at  the  recent  5th 
N.itional  Conference  held  on  June 
4,  5  and  6th  at  the  Disneyland 
Hotel  in  Anaheim.  California. 

t  indy  awards  went  to  five  dif- 
iLicnt  film  production  groups  with 
DiHiiilas  .'\ircraft  Company  and 
iIk  Space  Information  Division  of 
\.Mih  American  .^^viation  sharing 
i.n  plaques  apiece  among  the 
]  iinners-up- 

Kevnote  Talk  b\'  General  Cody 

This  year's  principal  speaker  al- 
M>  reflected  this  concentration  of 
interest  as  General  Joseph  G. 
C  I'dy,  Jr.,  Vice-Commander  of 
the  .-Mr  Force  Space  Systems  Di- 
\l^lon.  addressed  the  Conference 
I'n  "Space  .  .  .  and  the  Need  to 
Know"  as  the  highlight  of  the  Fri- 
d.i\  afternoon  session  on  June  5th. 

I.imes  L.  Wasson.  Jr..  of  the 
Space  &  Information  Systems  Di- 
^l^!on.  North  .American  Aviation. 
Inc..  was  elected  to  succeed  Jack 
R  Goetz.  Aerospace  Corporation. 
.IV  president  of  IFPA  for  1964-65. 
The  active  Eastern  leader  of  IFP.A 
.itf.urs.  Pevlon  (Pete)  Stallings. 
R.idio  Corporation  of  America. 
became  executive  vice-president. 
He  succeeds  Jack  R.  Smith. 
Hughes  Aircraft  Company,  in  that 

post. 

Brief  biographies  of  other  offi- 
i-ers-elect  appear  in  this  Jol'RNal 
^tetion. 

Wide  Range  of  Presentations 

A  broad  spectrum  of  other  use- 
ful contributions  to  the  program 
iv.is  offered  by  such  speakers  as 
i.inied  mountain  climber  Norman 
Dyhrenfurth  who  described  "Film- 
nL-  the  Mount  Everest  Expedi- 
um"  at  the  Saturday  a.m.  session; 
ind  by  Les  Novros,  President. 
Trr.iphic  Films  Corporation,  who 
Jc-.cribed  "New  Techniques  in 
•>pace  .Animation"  on  that  after- 
noon. 

Colonel  John  D.  Craie.  camera- 
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man  and  director-producer  of  ad- 
venture films,  was  joined  by  two 
ace  underwater  photographers  as 
he  told  conferees  about  "Prob- 
lems, Solutions,  Training  and 
Safety  in  Underwater  Filming"  on 


Norman  U>hrcnfurth,  guest  speaker 
at  the  Coiifereuee.  vitils  luith  dele- 
gates during  a  program  break  .  .  . 

Friday  afternoon.  Col.  Craig's  un- 
derwater lens  work  has  won  him 
an  Academy  Award  and  three 
"Emmy"  nominations. 

Use  of  Closed-Circuit  \'ideo 

IFPA  members  and  guests  also 
got  an  insight  into  the  role  of 
"Closed  Circuit  Television  .  .  . 
New  Dimension  in  Management" 
as  Fred  K.  Leary.  marketing  spec- 
ialist in  management  conmiunica- 
tions.  Space  &  Information  Divi- 
sion of  North  .American  Aviation. 
shared  know-how  on  this  medium. 
Leary  is  chairman  of  the  public 
relations  committee  for  the  Lo^. 
.Angeles  Chamber  of  Commerce. 

The  civic  angle  was  covered  b\ 
Battalion  Chief  Martin  T.  Peter- 
sen's presentation  of  ""Film  and 
the  Fire  Department."  Chief  Peter- 
sen, a  22-year  veteran  of  the  Los 
Angeles  Fire  Department,  is  its 
public  relations  director.  His  cine- 
matography unit  concentrates  on 
training  films  but  occasionalK 
finds  itself  "shooting"  through 
smoke. 

Extremely  useful  technical  back- 
ground was  contained  in  "Liehter 


UMi^^^ 


Scene  at  annual  awards  banquet  shows  head  table  and  part  of  audience 
which  witnessed  "Cindy"  presentations  and  Jaij  Gordon  award  ceremony. 


Lights  in  Industry  Production" 
presented  by  John  Hynd,  manager 
of  the  large  film  unit  at  General 
Dynamics  Astronautics  in  San 
Diego.  He  was  director  of  the 
prize-winning  film.  Friendship  7. 
Ray  L'ssery  and  a  panel  of  lighting 
experts  assisted  John  in  this  key 
program. 

Rich:  Fhoto-lnstriiiiientation 

.Another  key  technical  talk  was 
given  by  Edward  E.  Rich,  optical 
physicist  at  the  Hughes  Aircraft 
Company  who  spoke  on  "Photo- 
graphic Instrumentation:  Measure 
of  Failure  .  .  .  Short  Cut  to  Suc- 
cess." Rich  is  the  former  director 
of  engineering  at  Thompson  Op- 
tical, managed  the  optical  depart- 
ment at  Aerospace  Corp.  and  has 
had  23  years  of  experience  in  the 
field  of  photographic  instrumenta- 
tion and  aerial  reconnaisance. 

His  vast  experience  was  reflec- 
ted in  the  presentation  at  the  Con- 
ference. 

Film  critic,  author  and  librarian 
.Arthur  Knight  represented  the 
new  Hollywood  Motion  Picture 
Museum  as  he  described  "Industry 
Film  Representation"  in  that  new 
building  on  the  final  Saturday  a.m. 
program  of  the  Conference. 


N'inccnt  H.  Hunter  ih'jl)  reeeii- 
ed  tile  Jay  E.  Gordon  Memorial 
award  from  John  Flory  as  a  special 
event  of  the  annual  banquet  which 
concluded    the    Fifth    Conference. 


■sV  In  the  tradition  of  IFPA,  the 

5th  Conference  was  concluded 
with  our  .Annual  Awards  Banquet 
on  Saturday  evening.  Honored  this 
year  as  the  winner  of  the  Jay  E 
Gordon  Memorial  .Award  was  Vin- 
cent H.  Hunter,  veteran  head  of 
film  production  for  the  Union  Pa- 
cific Railroad.  Vince  Hunter  re- 
ceived the  special  trophy  and  hon- 
orarium (donated  bv  Gordon  En- 


Members  and  guests  at  the  Fifth  .National  Conference  were  pictured  on 
their   Di.tncyland    visit   where    they    viewed   the    Circarama    exhibit    area. 
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(cont'd  from  preceding  page) 

terprises)  from  John  E.  Flory. 
Advisor  on  Nontheatrical  Films, 
Eastman  Kodak  Company  and  al- 
so a  winner  of  the  Jay  Gordon 
award. 

The  late  Jay  Gordon  was  a 
founder  of  IFPA  and  one  of  the 
leaders  in  factual  film  production 
Nine  leading  production  equip- 
ment manufacturers  and  distribu- 
tors participated  in  the  well-attend- 
ed Trade  Show,  including  Amega, 
Arriflex,  Eclair,  Hollywood  Film 
Company,  Magnasync,  Mole  Rich- 
ardson, Photo  &  Sound,  Raike 
Company,  and  S.  O.  S.  Photo-Cine- 
Optics. 

An  historical  motion  picture  ex- 
hibit was  presented  by  Kemp  R, 
Niver,  assistant  curator  of  the  .'\SC 
Museum  of  Motion  Picture  Equip- 
ment. As  always,  IFPA  is  indebt- 
ed to  our  two  tireless  co-workers: 
Elaine  M.  Dolnick,  our  Record- 
ing Secretary  and  John  Gregory, 
co-ordinator  of  all  Disneyland 
Hotel  activities  and  trade  show  ar- 
rangements, y 

BRIEF  BIOGRAPHIES 
OF  IFPA  OFFICERS 

James  L.  Wasson,  Jr. 

President-Elect  of  IFPA 
tV  The  man  who  leads  our  asso- 
ciation through  the  coming  year 
is  a  native  Californian,  born  in  San 
Francisco  just  33  years  ago  and  a 
1952  graduate  of  UCLA's  Theater 
Arts  Department.  During  his  four 
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IFPA  President  Jim  Wasson 

years  in  the  Air  Force  (1953-57) 
he  served  as  navigator  and  began 
his  film  career  in  May,  1960,  as 
film  production  coordinator  for 
General  Telephone  Company  of 
California. 

Jim  Wasson  is  presently  a  writ- 
er/director at  North  American 
Aviation's  Space  &  Information 
Systems   Division    (since   Novem- 


ber, 1962)  and  he  served  as 
IFPA's  Financial  Vice-President 
for  the  1962  63  term.  He  has  been 
a  member  since  the  fall  of  1960. 

*       *       * 

Peyton  M.  Stallings 

Executive  Vice  President 
,•  "Pete"  Stallings  organized  and 
served  for  two  years  as  chairman 
of  our  Delaware  Valley  Chapter, 
leading  that  Eastern  group  to  new, 
high  ground  of  intensive  activity. 
His  motion  picture  career  was 
launched  in  earnest  when  he 
served  as  a  Signal  Corps  photog- 
rapher   during    World     War     II. 


"Pete"  Stallings,  Exec  V.  P. 

While  a  cameraman  and  assistant 
director  in  the  3227th  Signal 
Photo  Production  Detachment,  he 
worked  on  films  for  the  military 
government  of  Occupied  Ger- 
many, later  covering  the  Nurem- 
berg War  Trials  until  his  discharge 
in  April,  '46. 

His  civilian  career  began  the 
following  May  as  Production  Man- 
ager for  Educational  Films  at  the 
University  of  Minnesota  where  he 
supervised  production  of  adult 
level  subjects  with  a  staff  of  10. 
With  an  ex-Signal  Corps'  acquaint- 
ance, he  helped  to  form  the  Uni- 
versity Film  Producers'  Associa- 
tion, becoming  that  group's  first 
vice-president. 

Turning  to  business,  he  served 
as  Service  Director  for  Calvin  Pro- 
ductions in  Kansas  City,  partic- 
ipating in  some  400  industrial  and 
educational  films  serviced  by  that 
organization.  After  free  -  lance 
work  in  the  Kansas  City  area,  he 
returned  to  university  life  and  was 
(for  10  months)  a  staff  member 
at  Ohio  State  University. 

Since  1959,  Pete  has  been  em- 
ployed by  the  Radio  Corporation 
of  America  as  a  writer  and  direc- 
tor of  industrial  motion  pictures; 
in  May,  1964,  he  became  Director 
of  Presentations  for  RCA's  Com- 


munications  Systems    Division   in  ■ 
Camden.    From    this    position   he 
will    supervise    all    photographic, 
audio-visual   and   presentation  ef- 
forts of  the  division. 


Kenneth  J.  Maurer 

Financial  Nice  President 
ir  These  pages  have  previously 
told  of  Ken  Maurer's  extensive 
background  in  education  and  film 
production,  which  followed  his 
formal  schooling  in  Motion  Pic- 
ture Production  and  Education  at 
UCLA  and  at  Los  .\ngeles  State 
College  where  he  completed  work 
for  his  Masters'  degree. 

Our  new  financial  vice-president 
( he  served  as  Chapters'  v.p.  last 
year)  got  into  the  serious  business 
of  film-making  when  he  joined 
Ramo-Wooldridge  Corp.  during 
early  development  of  our  major 
missile  systems.  His  career  con- 
tinued at  STL  (Space  Technology  H 
Laboratories )  when  it  became  an 
R-W  subsidiary. 

At  the  Aerospace  Corporation, 
Ken  is  senior  film  specialist  on 
the  Titan  Weapon  System,  making 


Ken  ilaurcr,  Financial  V.  P. 

films  for  Air  Force  Command  pro- 
gram offices,  engineering  evalua- 
tion, orientation  programs,  etc. 
During  the  rest  of  the  year  and 
into  '65,  he  will  also  keep  track 
of  our  finances. 


Robert  R.  Canon 

Chapters  ^'ice  President 
-■-  Before  entering  the  Air  Force 
in  .''ipril,  1943,  Bob  Ganon  was  a 
motion  picture  technician  at  Co- 
lumbia Pictures  Corp.  where  he 
served  in  the  Foreign  Dialogue 
Department.  His  initial  Air  Force 
assignment  brought  him  to  the 
First  Motion  Picture  Unit  in  Hol- 
(cont'd    on    following    p.\ge) 
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1964  AWARD  WINNERS  OF  THI.  INDISTRY  FIIAI  PRODUCERS  ASSOCIATION 


l^lblit  Infonnalion  Category 

CINDY  AWARD  WINNER 

"The  Voyager" 

General  DvTiamics  Corporation/Astronautics  Division 

RINNER-IP  PLAQUE 
"Eriipse  of  the  Quiet  San" 

Douglas  Aircraft  (.'onipany 

Training  Film  Calegors 

CINDY  AWARD  W  INNER 
-K.vplosives  Safetv   in   llandlin;^   I'rai-tice   itombs'' 

i:i32nd  Photo  Squadron,  APCS,  Lookout  Mountain,  Calif. 


Technit al  Information  Category 

C:iNDY  AWARD  WINNER 
"The  Storj    of  Syneom  II" 

Hughes  Aircraft  Company 

RUNNER-UP  PLAQUE 

"IVAA  Presents  SST" 

North  American  Aviation,  Los  Angeles  Division 

o        o        o 

Indoctrination  and  Orientation  Category 

CINDY  AWARD  WINNER 
"The  Inside  Story" 

Lockheed-California  Company 


RUNNER-UP  PLAQUE 
"Monntain  Survival'- 

i:i65tli  Photo  Sqnadron,  APCS,  Orlando.  Florida 

o  o  o 

Sales  Promotion  Category 

CINDY  AWARD  WINNER 
"Sound   Ideas" 

The  Martin  Company,  Orlando 

RUNNER-UP  PLAQUE 
"To  Catch  a   Dream" 

Douglas  .\ircraft  Company 

Public  Information  and  Sales  Promotion  "Runncr-Vp"  Winners  iiicturcil 
/  to  r):  Tcrrt)  W'atcrsttn.  Ihcria  .\irlim:s\  Bill  C.ih.toit.  rcprrsiutinii 
Dnuala-t:  O.  IS.  Marble  and  Roy  Anclvrsun.  Douejas  Aircraft  Company.  Kin- 
■!■  r  of  both  nmncr-up  awards-  {for  "Eclip.sc  of  the  Qtiict  Sun"  in  Pub- 
'ir    Infornuitiou   iind  "To   Catch   a   Drrnin"   in   .Sm/is-   rroniolion    catenary). 


RUNNER-UP  PLAQUE 
"The  .\poiio  Mission" 

Space  &  Information  Division,  North  American  Aviation 

o        o        o 

The  lav  E.  Gordon  Memorial  Award 

IFPA's  annual  award  "to  the  individual  whose  personal 
contribution  to  the  field  of  cmntnnnications  is  deemed 
worthy  of  this  memorial  to  our  founding  president"  was 
presented  at  tlie  .5th  National  Conference  to; 

VINCENT  HUNTER,  Union  Pacific  Railroad 

"for  his  years  of  dedicated  service  in  film  production 
and  unselfish  aid  to  many  voung  film  makers."  The  tro- 
phy and  cash  award  are  donated  b\   Gordon  Enterprises. 

Training  Film  .Award  Winners  pictured  are  1/  to  r):  Lt.  Col.  .\.  Call- 
crani.  Ceor<j.c  Pratt  (of  1.352»(/  Photo  S(iiiadron.  .APCS);  Jack  Sweeney 
{\'36oth  Plioto  S(iuadron.  Orlando);  and  Major  Robert  Mackinnon.  I.3-52nrf 
Photo  Squadron.  The  1.3.52ii(/  received  a  Cindy  award  and  the  I36.5(/i  won 
the  runner-up  plaque  for  films  in  thi.^  IFPA  Award.s  Category. 
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Brief  Biographies  of  New  IFPA  Officers: 

(continued     from     page     44)  ~  —  ■<  ''^^ 

lywood.  In  March,  '44,  he  was  as- 
signed to  the  2nd  Motion  Picture 
Unit  as  a  director-cameraman  and 
stationed  in  the  European  Theater 
of  Operations  until  1946. 

Following  his  Air  Force  dis- 
charge in  Europe,  he  immediately 
went  to  work  for  the  War  Depart- 
ment, covering  the  Nuremberg  War 
Trials  as  a  cameraman.  As  an  ex- 
tra assignment  he  formed  and  op- 
erated photo-finishing  plants  and 
studios  in  West  Germany  for  the 
EUCOM  Exchange  System  until 
his  return  to  the  States  in  1948. 

A  two-year  stint  as  motion  pic- 
ture and  television  instructor  at 
the  Radio  &  Television  Arts  Acad- 
emy was  followed  by  a  very  active 
career  in  commercial  television 
film  production.  Joining  TV  Spots, 
Creston  Studios,  Inc.  as  a  director- 
producer  of  commercials  in  1952, 
Bob  was  named  Vice-President 
and  General  Manager  of  that  com- 
pany in  "54  and  entered  television 
show  production.  He  produced 
both  animated  and  live  action 
shows  for  NBC.  ABC  and  syndi- 
cation until  1962. 

In   September  of  that   year  he 

joined     the     Lockheed-California 

Company  as  editor-cameraman. 
*     *     * 

Robert  M.  Diiff 

1965  Conference  Vice  President 

i~  Bob  Duff  set  out  to  make  a 
career  in  the  writing  game.  Before 
turning  to  the  film  medium  in 
earnest  after  his  army  service,  he 
learned  to  organize  those  facts  as 
a  writer  of  building  trade  news 
(Building  Witness  Publishing 
Company)  and  of  promotional 
literature  and  news  for  the  Nation- 
al Underwriter  Company.  He's  a 
graduate  of  Xavier  University  in 
his  native  town  of  Cincinnati, 
Ohio,  with  a  BS  in  Science. 

Public  Information  Office  serv- 
ice in  the  Army  included  work  on 
several  films  for  Special  Services 
and  that  seems  to  have  turned  Bob 
to  our  field.  He  began  his  post- 
service  career  as  a  technical  editor 
for  the  Jet  Propulsion  Laboratory 
in  Pasadena,  turning  to  the  Libra- 
scope  Division  of  GPI  to  write 
and  direct  motion  pictures  for 
seven  years. 

Until  recently  he  also  wrote  and 
directed  films  for  the  Rocketdyne 
Division  of  North  American  Avia- 
tion. In  July  of  this  year,  he  re- 
joined JPL  to  do  special  assign- 
ment motion  pictures.  Last  year  he 


Conference  Address  by  Brig.  General  Joseph  J.   Cody,  Jr. 
\  ice  Commander,  Space  Systems  Division,  U  .S.  Mr  Force 


Robert  M.  Duff 

was  program  chairman  of  IFPA's 
Southern  California  Chapter  and 
now  moves  up  to  national  ranks 
as  our  National  Conference  plan- 
ner for  the  coming  year. 

Harald  O.  Dyrenforth,  Ph.  D. 

Editorial  Vice  President 

77  Ifpa's  "Journal"  coordinator 
for  the  coming  year  is  no  mountain 
climbing  enthusiast  and  that's  a 
small  miracle!  Both  his  father  and 
mother  in  Switzerland.  Prof.  Dr. 
G.  and  Mrs.  Hettie  Dyhrenfurth  re- 
ceived Olympic  Gold  Medals  in 
1936  in  recognition  of  the  achieve- 
ments of  their  Himalayan  expedi- 
tions in  1930  and  1934.  His  moth- 
er holds  the  unbroken  world  rec- 
ord for  mountain  climbers  for  her 
ascent  of  Queen  Mary  Peak  (Sia 
Kangri)  where  she  attained  the 
24.500  ft.  ahitude  in  1934. 

Brother  Norman  Dyhrenfurth  led 
the  successful  American  Mount 
Everest  Expedition  in  1963.  re- 
ceiving the  Hubbard  Medal  of  the 
National  Geographic  Society  from 
the  late  President  Kennedy. 

But  Dr.  "D"  turned  to  the  stage 
and  radio  following  undergraduate 
study  at  the  University  of  Zurich 
from  1931-35,  entering  Swiss  mu- 
nicipal repertory  theater  and  radio 
untU  he  came  to  the  U.  S.  in  1938. 
(continued  on  page  48) 


I  Am  Not  a  photographic  ex- 
pert but  I  have  a  genuine  ap- 
preciation —  based  on  experience 
—  of  the  value  of  motion  pictures 
in  their  many  industrial  and  man- 
agement uses.  This  value  has  been 
well  demonstrated,  and  is  still  be- 
ing demonstrated  in  a  very  dyna- 
mic way,  in  the  national  missUe 
and  space  business. 

In  fact,  I  would  venture  to  say 
that  the  rapid  growth  of  the  mis- 
sile and  space-related  industries 
has  served  as  a  direct  stimulus  to 


General   Joseph  J.   Cod>',  Jr.   a.s  'if 

addressed  delegates  to  the  Fifth 
Xationul  Conference.  His  remarks 
are  the  subject  of  a  special  art- 
icle in   this  JouB.XAL  section. 

industrial  film  production.  I  note 
that  better  than  90  percent  of  the 
companies  sponsoring  or  partici- 
pating in  the  IFPA  National  Con- 
ference are  principal  aerospace 
contractors. 

Enduring  Image  of  Progress 

Although  great  moments  of  his- 
tory are  sometimes  over-shadowed 
by  the  image  of  film  celebrities,  it 
is  no  less  true  that  film  ha.^  cap- 
tured many  great  moments  of  his- 
tory and  preserved  an  enduring 
image  of  human  progress. 

Such  has  been  the  case,  and 
continues  to  be  the  case,  in  the 
ballistic  missile  and  space  profes- 
sions. We  who  hold  management 
responsibilities  are  indebted  to  our 
industrial  film  producer  associates 
for  the  tangible  and  highly  effec- 
tive way  they  have  contributed  to 
the  progress  of  American  aero- 
space developments. 

Three  Contributions  of  Film 

There  are  three  principal  ways 
these  contributions  have  been  ex- 
pressed. Film  has  been  adeptly 
used  for  detailed  documentation, 
for  closer  communication,  and  to 
foster    broader    understanding.    I 


am  really  referring,  if  you  will, 
to  the  "what,"  the  "how,"  and 
the  "why"  of  our  Air  Force  mis- 
sile/space missions. 

*  *  * 

The  first,  and  probably  most 
obvious  use  we  make  of  motion 
picture  resources,  is  for  purposes 
of  data  display  and  documentation. 

When  General  Schriever  initia- 
ted the  ballistic  missile  program, 
now  ten  years  old,  he  insisted  on 
complete  film  coverage  of  every 
step  of  the  development  program. 
This  requirement,  definitized  for 
all  our  contractors  in  an  early 
1956  directive,  coincided  with  the 
organization  of  the  Industry  Film 
Producers  Association. 

The  Camera's  Unblinking  Eye 

This  reliance  on  film  coverage 
and  photographic  techniques  has 
been  well  placed.  The  unblinking, 
unemotional  eye  of  the  camera  has 
furnished  us  a  frame-by-frame  re- 
port of  what  is  happening  in  the 
complex  programs  of  the  past  ten 
years  that  have  been  leading  us  in 
the  direction  of  space. 

This  instrumental  eyesight  has 
given  us  a  "sixth  sense''  in  evalua- 
ting the  performance  of  missile  and 
space  components  and  systems. 

As  you  know,  in  the  production 
of  motion  pictures,  film  is  the 
cheapest  commodity.  But  we 
found,  in  testing  rocket  engines 
and  in  launching  test  missiles,  that 
even  cameras  were  expendable.  In 
my  years  at  Vandenberg  Air  Force 
Base  I  have  seen  first-hand  what 
films  can  mean  in  terms  of  saving 
time,  money,  and  other  valuable 
production  resources. 

Film  enables  us  to  fly  a  test 
over  and  over  again  —  to  witness 
the  causes  of  failure  under  the 
microscope  of  slow  motion  or 
through  the  magnifying  glass  of 
photo  enlargement. 

The  second  principal  value  of 
the  motion  picture  is  for  communi- 
cation. 

Now.  I  realize  full  well  that  this 
is  a  universal  value,  and  that  the 
communication  capabihties  of  film 
have  become  a  major  educational 
resource  for  this  nation. 

But  I  wonder  if  those  of  you 
who  are  part  of  this  industry  rec- 
ognize the  extent  to  which  com- 
munication has  become  essential 
to  the  nature  and  to  the  pace  of 
human  progress. 

In  our  business,  for  example, 
(continued    on     page    48) 
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SHOW 
OFF? 


NEVER! 


You  should  nc\cr 
have  to  apologize 
for  this  movie  projector's  actions. 

This  new  Kodak  Pageant  Projec- 
tor is  put  together  so  that  you  have 
no  parts  to  attach,  or  find,  or  wonder 
about  when  you're  setting  it  up.  You 
have  nothing  to  lose. 

Even  its  power  cord  is  perma- 
nently attached.  And  its  cord  is  a 
long.  1 2-foot  double  length  so  you 
can  forget  about  looking  up  or  hook- 
ing up  extensions. 

Politely,  this  projector  shows  you 
how  the  film  goes.  Just  follow  the  red 
line  when  you  thread  it  and  you 
should  never  have  to  ad  lib  your  way 
into  a  movie  again. 

No  awkward  waits  for  sound  sys- 
tem warm-up.  Push  a  button.  Hear 
sound  instantly! 

This  Kodak  Pageant  Projector  has 
a  new,  space-age  sound  system 
that  won't  act  up  during  a  perform- 
ance. It's  electronically  quiet  (no 
hiss,  no  static,  no  popping,  no  crack- 
ling). You'll  probably  never  need  to 
have  it  fixed.  You  can  definitely  for- 
get about  carrying  or  storing  spare 
parts  for  it. 

It's  all  transistors.  Which  means 
no  vacuum  tubes  to  worry  about.  It 
also  has  a  lifetime  solar  cell.  Mean- 
ing noise-free  sound,  without  the 
problems  of  the  fragile  photocell  it 
replaces. 


It  has  rugged  printed  circuitry 
that  can't  be  jostled  or  bumped  out 
of  kilter.  .And  it  has  a  new  idea  in  ex- 
citer lamps.  The  one  that  comes  with 
the  projector  should  be  the  one  you 
trade  in  with  the  projector  years  later. 

With  all  these  excellent  features, 
vou  can  keep  volume  at  a  level 
that  won't  disturb  people  in  the  next 
room,  yet  everyone  at  your  show 
hears  the  slightest  whisper  on  the 
screen.  They  are  never  distracted  by 
machinery  noises.  There  are  so  few 
moving  parts  and  they  move  so 
quietly,  the  machine  never  calls  at- 
tention to  itself. 

The  picture  your  audience  sees  is 
always  bright,  yet  with  no  eye-fati- 
guing "hot  spots."  Picture  brilliance 
is  the  same  all  over  the  screen— the 
picture  is  fully  visible  even  in  hard- 


=^'^miM 


to-darken  rooms,  thanks  to  the  ex- 
clusive Kodak  Super-40  Shutter. 

The  sound  your  audience  hears  is 
never  mush-mouthed.  It  speaks  up, 
out  of  a  big,  11"  X  6"  baffled  speaker 
—a  speaker  sized  to  handle  full  am- 
plifier power,  reproducing  every 
sound  it  is  possible  to  record  on  the 
film. 

If  you  like  a  lot  of  switches  and 
dials  to  fiddle  with  on  a  movie 
projector,  we're  sorry.  This  machine 
has  only  one  button  for  sound,  and 
one  dial  for  volume,  another  for  tone. 
That's  all. 

If  you'd  like  to  show  ofT  a  little 
with  a  projector  that  won't  steal  the 
show,  ask  for  this  Kodak  Pageant 
16mm  Sound  Projector,  Model  AV- 
1 26-TR.  To  see  and  hear  it  work,  or 
read  illustrated  literature  about  it, 
write  your  name  and  address  here: 


Then  send  it  back  to  us  at  the 
address  below. 

Check  this  box  □  and  we'll  have 
a  Kodak  dealer  call  you  to  arrange 
for  a  convenient  demonstration.  No 
obligation,  of  course.  7-47 

Kodak  Pageant  Projector 
EASTMAN  KODAK  COMPANY 
Dept.  8-V,  Rochester,  N.  Y.    14650 
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S  P  A  C  E  . . .  and  the 
'Need    to    KNOW 

(continued  from  page  46) 
rapid,  expressive,  unmistakable 
communication  up  and  down 
channels  of  authority,  between 
government  and  industry,  and 
among  industrial  associates  in  di- 
verse fields  is  necessary  if  every 
member  of  the  team  is  to  be  in- 
formed —  if  various  elements  are 
not  to  go  off  in  different  directions. 

Knowledge  v.s.  Time  Factor 

We  live  in  an  age  of  ideas, 
where  the  sum  total  of  human 
'knowledge  is  growing  exponential- 
ly while  the  time  in  which  to  apply 
the  products  of  this  knowledge  is 
diminishing. 

One  way  to  compensate  for  this 
differential  is  by  speeding  up  com- 
munications: by  compressing  more 
into  each  "message."  by  sharpen- 
ing the  ""eyes  and  the  ears"  of  the 
decision-makers  whose  judgments 
cannot  be  deferred  if  progress  is 
not  to  lag. 

The  time  is  past  when  major 
new  defense  systems  can  be  pro- 
duced by  a  single  "prime"  con- 
tractor or  by  the  "arsenal"  tech- 
nique. Today  at  SSD  alone  we  are 
engaged  in  some  two  dozen  space 
projects,  studies  or  programs  — 
for  the  Defense  Department  or  in 
support  of  NASA.  We  have  sur- 
veillance over  some  4S5  contracts 
with  75  principal  contractors  and 
more  than  300  ""first-tier""  sub- 
contractors, located  in  more  than 
half  the  50  states.  Our  interface 
with  NASA  and  with  the  numer- 
ous elements  of  the  government, 
together  with  rigid  criteria  for  cost 
control  and  schedules,  demand 
that  communication  among  our- 
selves be  consistenl.  clear  and 
concise. 

Films  are  a  form  of  manage- 
ment communication  that  meets 
these    criteria.    Industry-produced 


film  illustrates  "how"  we  do  our 
management  job  better. 

The  Need  for  Understanding 

The  third  value  which  you  in 
the  IFPA  satisfy  eminently  well 
is  the  need  for  undersmnding. 

Space  is  relatively  new  on  the 
national  scene.  While  the  aero- 
space industries  have  reportedly 
become  a  $20  billion  business  and 
are  predicted  by  some  to  be  cer- 
tain to  overtake  the  automotive  in- 
dustry as  the  world's  largest,  we 
still  think  of  space  as  remote,  com- 
plicated and  unrelated  to  our  in- 
dividual futures. 

Such  is  not  true.  Space  really  is 
pretty  close  to  home  —  just  50 
miles  away,  straight  up.  Space  in- 
vestigations are  difficult,  but  the 
obstacles  thus  far  have  not  been 
insurmountable.  In  fact.  I  think 
we  sometimes  fail  to  realize  that 
since  1958  the  U.S.  has  success- 
fully launched  more  than  200  satel- 
lites or  space  probes,  and  that 
data  pours  in  on  us  from  space 
at  an  average  rate  of  better  than 
40  miles  of  tape  a  day. 

Space  and  the  Individual 

Neither  is  it  true  that  space  is 
totally  unrelated  to  our  individual 
lives.  In  the  Air  Force,  for  exam- 
ple, we  are  being  concerned  parti- 
cularly about  our  security  as  it 
may  come  to  be  affected  by  what 
we  do.  or  do  not  do.  in  space.  On 
the  non-defense  scene,  investiga- 
tions of  space  are  contributing 
mightily  to  our  knowledge,  not 
only  about  the  universe  beyond  us. 
but  about  our  planet  as  well.  And 
dozens  of  new  products,  materials 
and  processes  stimulated  by  space- 
age  research  and  development  al- 
ready are  appearing  in  commercial 
uses. 

But  it  is  not  enough  to  know 
what  to  do  about  space  or  how  to 
eet  there.  If  we  are  to  make  the 
most  of  the  space-age  opportuni- 
ties before  us.  we  must  also  know 


.4    Brief    'Sotv    on    Brig.    General    Joseph    Cody 

•k  a  top-management  role  in  military  space  programs  climaxes 
an  impressive  Air  Force  career  for  General  Cody.  Chief  of  the 
Ballistic  Missile  Field  Office  at  Vandenberg  from  1958  to  1963, 
he  managed  the  diiection  and  growth  of  th-s  bustling  missile  and 
space  launching  base  from  a  small  office  to  a  giant  military  and 
industrial  complex  exceeding  one  billion  dollars  in  v;due. 

His  important  top-management  responsibilities  derive  from  a 
generation  of  Air  Force  service  which  has  spanned  fighter  pilot 
training,  assault  landings  at  Normandy,  participation  in  nuclear 
tests,  and  extensive  management  experience  with  the  Air  Re- 
search and  Development  Command,  fore.unner  of  the  USAF 
Space   Systems  Command  with   which  he   is  now  associated. 


why.  Understanding  is  especially 
important  in  a  democracy  for.  ul- 
timately, the  people  are  responsi- 
ble for  the  course  of  the  nation. 

Understanding  is  equally  im- 
portant to  the  advancement  of  our 
professions.  It  has  been  said,  and 
wisely,  that  ""the  man  who  knows 
how  usually  works  for  the  man 
who  knows  why." 

Today  we  are  trying  to  under- 
stand space,  and  to  help  all  the 
world's  citizens-for-freedom.  who 
also  have  a  real  ""need  to  know.'" 
to  recognize  and  understand  the 
possibilities  inherent  in  our  na- 
tional reach  into  space.  You  are 
helping  us  toward  this  objective. 
As  we  found  with  the  ballistic  mis- 
sile program,  motion  pictures  can 
best  portray  the  complexity  of  the 
job  and  the  importance  of  the  mis- 
sion. 

Capabilities  Vital  to  Cause 

It  is  said  that  only  the  imagina- 
tion of  man  is  vast  enough  to  con- 
tain the  immensity  of  space.  Im- 
agination is  a  talent  well  suited  to 


your  art.  The  capabilities  of  ihoje 
skilled  in  the  film  production  pro- 
fessions —  the  cameramen,  the 
writers,  the  editors,  directors,  pro- 
ducers —  are  vital  to  our  cause 
and  to  the  enhghtenment  of  those 
whose  understanding  and  support 
are  necessary  to  the  further  ex- 
amination and  use  of  space. 

We  may  begin  with  imagination, 
but  of  course  we  do  not  stop 
there.  It  was  said  by  a  science 
fiction  writer  that  ""what  one  man 
can  imagine,  others  can  make 
real." 

We  are  aiming  higher  and  the 
conquest  promises  to  be  even  more 
difficult.  But  we  reUsh  the  spirit 
of  the  adventurer  who  says:  '"I 
will  go  anywhere,  as  long  as  it  is 
forward." 

That  is  the  direction  of  space. 
We  are  going  forward  because  we 
know  how  —  and.  more  import- 
ant, because  we  know  why.  And 
you  in  the  motion  picture  profes- 
sions are  helping  us  on  our  way, 
just  as  you  are  helping  to  put 
space  in  the  public  eye.  ^ 
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DR.  HARALD  DYRENFORTH: 

(CONTINUED      FROM       PAGE       46) 

There  his  career  really  flowered 
as  he  acted  in  Broadway  shows 
and  appeared  in  major  dramatic 
radio  shows  out  of  New  York  until 
1942. 

U.  S.  military  service  (  1943- 
44)  took  him  (naturally)  into  the 
Army's  mountain  infantry  ("ski 
troops" )  as  a  member  of  the 
""Mountain  &  Winter  Warfare 
Board  "  at  Camp  Hale  in  the  Colo- 
rado Rockies.  He  became  a  natur- 
alized U.  S.  citizen  in  '43.  In  1944- 
45.  he  served  as  foreign  language 
broadcaster  in  the  Office  of  War 
Information  and  later,  on  a  part- 
time  basis,  for  the  "Voice  of 
.America." 

He  continued  his  acting  career 
for  four  years,  then  taking  his 
master's  degree  in  the  Theater  Arts 
Department  at  UCLA  in  1950. 
For  the  next  decade,  he  turned  to 
academic  life,  rising  from  instruc- 
tor to  professor  of  drama,  broad- 
casting and  speech  at  Mount  St. 
Mary's  College  (Brentwood), 
Pasadena  City  College.  Chapman 
College  (Orange);  and  Long 
Beach  Slate  College.  He  received 
his  Ph.  D.  in  drama  and  telecom- 
munications from  use  in  1963. 

Since  1962.  Dr.  Dyrenforth  has 
served  with  the  Space  &  Informa- 
tion Systems  Division  of  North 
American  Aviation,  first  as  a  mo- 
tion picture  coordinator  for  the 
APOLLO  Project,  then  as  writer- 
director     in     the     Closed-Circuit 


Television  Department  at  N.A.A. 

Throughout  his  college  teach- 
ing career  he  was  (for  12  years) 
the  only  fulltime  college  faculty 
member  in  the  U.  S.  who  was  al- 
so a  working  professional  actor. 
He  has  appeared  in  about  600 
television  plays,  among  them  Com- 
bat. Dr.  Kildare.  The  Dick  Powell 
Show,  Perry  Mason,  Third  Man, 
Hitchcock  Presents,  and  Dohie 
Gillis.  He  also  worked  in  50  films, 
starting  in  1946  with  the  featured 
role  of  Walter  Damrosch  in  Car- 
negie Hall. 

."Xmong  his  recent  honors  was 
the  1962  Nieman  Foundation 
"Best  Feature  Article"  Award  for 
the  International  Labor  Press  As- 
sociation. He  wrote  "Stop  the  De- 
basement of  Our  Profession"  for 
The  Screen  Actor  to  win  this 
citation.  W 


Name  Bannister  Photo  Chief 
at  Sperry  Gyroscope  Company 

i.t  James  N.  Bannister  is  now  chief 
photographer  of  the  Sperry  Gyro- 
scope Company,  a  Division  of  the 
Sperry  Rand  Corporation.  Great 
Neck.  N.  Y.  His  appointment 
marks  the  consolidation  within  a 
centralized  department  of  photo- 
graphic services  in  the  12-plant 
Sperry  complex  on  Long  Island. 
Bannister  joined  Sperry  in  1952 
as  a  public  relations  photographer, 
subsequently  becoming  a  photo- 
journalist  and  public  relations 
photo  section  supervisor.  Sf 
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'orl  of  l.os  Aiif;<'U->    \warcls 
;onlraol  for  Two  .New  Films 

A-  Two  new  Port  of  Los  Angeles 

jublic    relations    films    have   been 

luthorized  by  the  city's  Board  of 

Harbor  Commissioners  with  a  to- 

fal   budget   of   547.580   to   eover 

i.heir   production.    The   new    films 

replace    outdated    productions    in 

ise  for  the  past  four  years. 

A  personal  services  contract  for 

I  me  two  pictures  was  to  go  in  June 

jto   Ernest    Kleinberg    Productions. 

i  3890   Edgeview   Drive,   Pasadena. 

I  vvho   was    awarded   the   job   over 

I  seven  other  bidders  for  submitting 

the    "most    creative    and    original 

'proposal,""     according    to     Albert 

Perrish,  Board  president. 

The  first  film,  a  26' 2 -minute 
L.'lor  and  sound  production,  is 
dcsit!ned  to  be  viewed  by  a  gen- 
ci.il  audience  "ranging  from  junior 
high  school  to  adult  level  groups 
throughout  the  country."'  Stress 
will  go  to  the  port"s  facilities  and 
its  importance  as  a  leading  com- 
iiK  icial  harbor  on  the  West  Coast. 
1  he  second  picture,  only  14 
iniruites  long  and  also  in  color  and 
MHind,  is  destined  for  port  traffic 
promotion  showings  to  foreign  and 
di-rnestic  importers,  exporters, 
height  forwarders,  steamship  of- 
liLi.ils,  etc.  It  will  be  supplement- 
ed by  French,  German.  Italian, 
J.ipancse,  Spanish  and  Scandina- 
vian language  versions.  R 

.^  *  * 

FAK/Cet-o  Dosipns  Camrra 
for  W  hite  House  Press  Films 

A  new  camera  is  being  designed 
especially  to  film  the  President"s 
|i;l-ss  conferences  in  the  White 
MiHise.  Working  on  the  project. 
\' Inch  involves  the  conversion  of 
,1  regular  N.  C.  Mitchell  camera 
to  a  relle.x  type  with  3,()()0-foot 
ni.igazines.  is  chief  engineer  Kay 
Fnieritz  of  F&B  Ceco,   Inc. 

He  notes  that  the  •'L.B.J.  cam- 
ei  1"  is  a  long  stride  technologic- 
.illv  towards  the  perfect  automatic 
piofessional  motion  picture  cam- 
eui  ■■  It  will  have  automatic  zoom 
lens,  automatic  electronic  slating 
and  a  sync  pulse  generator  to  op- 
erate with  a  Nagra  '/i-inch  tape 
rea>rder.  » 

*  *  * 

K\\v  Itote  Musis  TV  Series 

A  new  series  of  2fi  public  serv- 
ice films.  Kyle  Role's  WorUl.  is 
being  offered  television  stations  by 
\ssociation  Telefilms.  Series  fea- 
tures the  former  All-American  and 
New  York  Giants"  football  star  as 
narrator  of  sports,  travel,  physical 
Illness,  safety,  education  and  sci- 
ence subjects.  9 

BUYERS   READ   BUSINESS   SCREEN 


*BOON  1.  A  welcome  benefit:  blessing. 

—  Webster 

The  Lipsner-Smith  ultra-sonic  film  cleaning  machine  was  first  introduced  to  the 
Hollywood  motion  picture  industry  by  Consolidated  Film  Industries. 

Thru  close  user-manufacturer  collaboration  and  under  actual  working  conditions, 
CFl  technicians  helped  develop  the  original  machine  to  today's  practical**  and 
efficient  machine.  Now,  ultrasonic  cleaning  has  become  standard  procedure  for 
negative  cleaning  in  film  processing  laboratories  throughout  the  world. 
A  famous  first  from  CFl.  One  of  many  in  its  40;-  years  of  serving  the  film  industry. 

**STILL  ANOTHER  FIRST  FROM  CFl  is  the  recent  development  of  a  solvent  recovery  sys- 
tem that  further  extends  the  use  of  ultra-sonic  cleaning. 


CONSOLIDATED         FILM         INDUSTRIES 
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THE    INDEX    OF    SPONSORED    FILMS 

^  This  reader's  reference  guide  covers  motion  picture  and  slidefilm 
programs  reviewed  in  Volume  Twenty-Four.  1963  issues  of  Business 
Screen.  The  issue  number  and  page  on  which  a  case  history  or  feature 
article  appeared  are  shown  for  each  of  the  sponsors  and  film  titles 
below.  Sound  slidefilms  are  indicated  bv  "ssf."  following  title. 


SPONSOR 

Abbott  Laboratories 

Aerospace  Iiuhistries  Association 

of  America 
Aetna    Life    .Affiliated    Companies 

.Agency  for  Interna- 
tional Development 
Air  Express 

Air  Space  Devices,  Inc. 
Allied  Structural  Steel  Company 

Alta-Dena  Dairy 
American  Airlines 
American  Association  of 
Dental  Schools/Ameri- 
can Dental  Association 
.American  Cancer  Society 
American  Cyanamid  Company 
American  Dairy  Association 
American  Gas  Association 
American  Heart  Associa- 
tion Squibb,  E.  R.  & 
Son.s  (Squibb  Div.  Olin) 
American  Home  Economics 
.Association  The  Pills- 
bury  Company 
American  Hotel  Association 
American  Iron  &  Steel  Institute 
American  Nursing  Association/ 
National  League  for  Nursing 
American  Oil  Company 

American  Medical  Association 

American  Osteopathic  Association 


FILM    TITLE 

-A  — 

Chemical  Man 
All  Systems  Co 


Issue  No. 


Siifetij  of  Work  3 

Aetna  Drivotraiucr  System,  series  8 

The  Onlu  War  Wr  Seek  4 

Packages  hit   Pegasus  2 

Safe   Climbing   With   Saf-T-Climb  3 
Film  on  all-welded  truss  bridge 

cimstruction,    untitled  7 

The  Picture  of  Health,  ssL  6 

Sen    York,  \civ  York  2 

The  Challenge  of  Dentif.try  1 


Volunteer  Orientation  film,  untitled 
Protecting  our  Grain   Heseries 
The  Time  Of  Our  Lives 
Come  to  the  Fair 
Of  Men  and  Minds 


Education  in  Essentials  —  The 
Story  of  Home  Economics  in 
our  Scliools,  ssf. 

Tlie  Great  Tradition 

Designs  Against  the  Sky 

Techniques  of  Parenteral  Medicine 

Detonations 

Happy  llohdtnjs  Along  tfie  Pottniiuc 

Hon-   To  Stand  Up  (nid  Be 

Counted    —    ou 
The  Fitncs<i  Oudlcnge 


Page 

42 
38 


16 
55 
39 

30 

44 

34 

210 


58 
52 
197 
28 
43 


SPONSOR 

FILM  TITLE                    Issue  No. 

Page 

American  PftrolciMii  Institnle 

Inside   the   Big   E 

3 

3S 

Cotiserving  a  Heritage 

8 

38 

American  Red  Cross 

1 00  Years  Young 

1 

98 

Stcim  and  Stan  Fit 

2 

28 

American  Telephone  &  Tele- 

Appointments, Not   Disaiypnint- 

graph  Company 

metits,  ssf 

2 

40 

(also  see  Bell  Svslem ) 

American  Waterways  Opera- 

Forever Free 

2 

54 

tors,  Inc. 

Arabian  American  Oil  Co. 

Tlte  Science  of  Oil;  The  Explorers 

3 

53 

Armco  Steel  Corporation 

Main  Street  U.S.A.  -  Today 

2 

38 

Arriflex  Corporation  of  America 

The  Arri  Story 

8 

26 

.Aspen  Skiing  Corporation 

Aspen  —  Winter  Mood 

3 

52 

Associated  Electric 

Network 

1 

59 

Industries  (Britain) 

3 

.55 

2 

43 

S 

13 

1 

100 

1 

196 

D 

42 

6 

33 

o 

15 

Bank  of  .An 


Bell  Teleijhone  System 
(  also  sec  AT&T ) 

Bendix  Corporation,  Ec- 
lipse-Pioneer Division 

Bethlehem  Steel  Company 

Better  Selling  Bureau 

Bloomingdale's 

Board  of  Missions  of  the 
Methodist  Churoli 

Bristol  Myers  Company 

British  Information  Services/ 
Society  of  British  Aircraft 
Manufacturers 

British  Petroleum  Ltd. 

British  Petroleum  Ltd./ 

Britten  Norman  Ltd. 

Brunswick  Corporation 

Brunswick  Corporation/ 
Edward  Dalton  Company 


Canadian  General  Electric 
Co.  Ontario  Hydro  .Atomic 
Energy  of  Canada 
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—  B  — 

The  File  on  Henry  Royall 
People  Are  More  Than  Money, 

ssf.  fit  mp. 
Insiile  the  Telstar  Satellite   .   .    . 

Reliability   in   tlte  Making 
The  AB-5  Gas  Bearing  Stafnlizing 

Gyro,  series  of  2 
Hull  1679 
Winch  Way,  ssf. 
Hotc  Does  Your  Future  Look.  ssl. 

Walk  Will,   Mi 

Score;  i'rctun  lian,  Tlte  Siijliyue 

Coloring  Book 
Wings  to  the  Future 


Tlie  Catcidated  Risk 
The  Pitcairit  Pcoide 
Cushioncraft 

Willie    Mosconi    Billiard 
Instrvictinn  Series,  ssf. 
The  Road  to  the  OlymiJtcs 


-C- 

NPD-Nuclear  Pvucr  Demonstratum    5  15 

(Continued  on  Page  64  I 


■7 

66 

4 

41 

3 

41 

1 

198 

8 

43 

7 

45 

2 

14 

1 

5H 

3 

64 

8 

55 

0 
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DESCPIPIIOtJ 


Invoice   6-11-64 

Spanish  Edition  Upjohn  Fil;. 


.nv-u*- 


/■p 
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PARTHENON   PICTURES 


FOREIGN   LANGUAGE   &   CINEMA   SERVICE 

7046   HOLLYWOOD    BLVD. 
LOS   ANGELES   28,    CALIF. 

Hollywood    7-5128    (Areo    Code    213) 


Thank  You  "Cap"  Palmer 

This    unsolicited    appreciation    from    a 

PEER    of    the    "PRO'S" 

makes  all  of  us  at  Foreign  Language  & 
Cinema  Service  justly  proud  of  our  col- 
laboration   with    you    at    PARTHENON. 
—  Albert  J.    Amateau 
■ii  -b  -ta  -ts 

BREAK  THAT  LANGUAGE  BARRIER 

with    our 

HI  -  Fl 

translations  and   record- 
ing of  narration  and  dia- 
logue in  Lip  Synchroniza- 
tion. We  edit  and  sync  speech  track,  dubb  and  make 
new  negatives  and   prints   in   B  W  or  color. 
Partial    Services   or   Complete   Jobs    in   All    Languages 
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■    PLASTIC  REEL  CORPORATION  OF  AMERICaI 
BOX  750  UNION  CITY,  NEW  JERSEY 


^ 
I 


Yes  -    without   cost   or    obligation,  mail 
a   money-saving  "PRC   Data    Kit"  to; 


i 
I 


Send  this  coupon..^ 
get  this  money-saving  kit,  free! 


Convenient  Indexed 
File-Away  Folder  Kit 


COLORFUL 
TRC  DATA  KIT' 

gives  you  time  and  money- 
saving  information  on 
high-impact,  fire  and  break 
resistant  PLIO-MAGIC* 
•  FILM  REELS  •  REEL-PAKS 
•  PROCESSING  ROLLERS 

•  TAPE  REELS  •CORES  •BUSHINGS 

and  the  revolutionary  new, 

patented,  PLASTIC  FILM  SHIPPING  CASES. 

Get  your  "kit"  now. . . 

without  cost  or  obligation! 


PLASTIC  REEL  CORP.  off  AMERICA 


Mailine  Address-     Box  750,  UNION  CITY,  N.J.    ■    Office  and    Warehouse:      612  BOULEVARD  EAST,  WEEHAWKEN,  N.J. 
Our  West  Coast  Representative  is:        STICKEL-McALLISTER      4357  MELROSE  AVENUE,       LOS  ANGELES,  CALIFORNIA 


MUMBER  4  ■  VOLUME  25  •  1964 
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A  Film-Lending  Library  with 
■'*•  unusual  requirements  is  the 
Audio- Visual  Library  of  the  East- 
man Kodak  Company  in  Roches- 
ter. New  York. 

Requirements  are  unusual  not 
only  because  of  high  volume  usage 
of  its  films  but  also  —  and  es- 
pecially —  because,  through  the 
library.  Kodak  uses  photography 
to  promote  photography.  The  film 
library  is  designed  to  provide  in- 
formation on  picture  taking  and 
Kodak  products  and  to  stimulate 
interest  in  photography  both  as 
a  hobby  and  as  a  profession. 

Needless  to  say.  a  high  quality 
job  of  film  inspection  is  a  must 
between  each  booking.  For  its 
16mm  motion-picture  films,  the 
library  uses  a  Harwald  Mark  IV 
Inspect-O-Film  machine,  with  au- 
tomatic scratch  detection. 

How  Inspect-O-Film  Ser\'es 

This  machine  finds  defects,  such 
as  torn  sprocket  holes,  broken 
splices,  etc.,  and  provides  an  au- 
tomatic scratch  recording  of  the 
film.  It  inspects  with  speed  and 
accuracy,  and  it  also  cleans  the 
film,  readying  it  for  the  next 
showing. 

Kodak's  library  includes  a  to- 
tal of  over  5.000  copies  of  some 
50  different  16mm  film  subjects 
and  more  than  4.500  copies  of 
about  70  slide  and  print  sets.  In 
1963.  these  programs  were  shown 
over  40.000  times  to  an  audience 
of  about  2.750.000. 

The  service  is  promoted  in  a 
number  of  ways.  Catalogs  listing 
the  wide  variety  of  programs  are 
sent  to  camera  clubs,  photographic 
instructors  and  photo  dealers. 
Free  bulletins  suggest  how  to  tie 
the  films  in  with  an  integrated 
program.  Typical  bulletins  are 
titled  "How  to  Run  a  Live  Cam- 
era Club  "  and  "How  to  Conduct 
a  Club  Course  in  Photographv." 
-\  Wide  Range  of  Programs 

For  some  5.000  adult  amateur 
photographic  clubs,  and  8.000 
youth  groups,  there  are  "how-to- 
do-it"  instructional  programs,  such 
as  "Adventures  in  Indoor  Color 
Slides"   and   "Camera   Handling." 

Kodak  also  offers  motion  pic- 
tures and  slide  tape  talks  to  any 
group  interested  in  photography, 
travel,  gardening,  or  technical  pro- 
grams. Many  of  these  groups  are 
non-photographic,  including 
churches.  Rotary.  Kiwanis.  Lions. 
PTA  and  garden  club  groups. 

Some  programs  are  designed  di- 
rectly for  particular  professional 
or  technical  groups  —  graphic  arts 
technicians,  or  law  enforcement 
officials,  for  example. 

A   catalog   of  the   Kodak   pro- 


High   Quality   of   Film    Inspection   a    "Must"   for   the 
5,000    Prints    in    Kodak's    Audio-Visual    Library 


^1 


grams  may  be  obtained  by  writing, 
to  Audio-Visual  Service.  Eastman; 
Kodak  Company.  343  State  Street/ 
Rochester,  New  York.   14650. 


MILNER-FENWICK 


PRODUCERS  OF 

ER  THE  RAMPARTS 
WE  WATCHED" 

THE  STORY  OF  OUR  NATIONAL  ANTHEM 

NARRATED   BY  ARTHUR  GODFREY 

FOR  THE 
UNITED   STATES   RUBBER   COMPANY 

NOW  SHOWING 

AT  THE  MARYLAND  PAVILION 

NEW  YORK  WORLD'S  FAIR 

AND 

8  OTHER  WORLD'S  FAIR 
FILMS  FOR: 


—THE  PICTURE  STORY—       ; 
left:    llw    Mark    IV    hispcct-O- 


t 


,\t 

Film  inslallation  by  Harwald  in] 
use  al  llw  Audio-Vi.siial  Library 
nf  Eaxtman  Kodak  in  Roch(.ster. 
This  center  handles  over  .5,000 
prints     of     .50     different      pictures. 

*  *  * 

New  "Thermoeleclrios"  Film 
a  First  on  Thi§  Technology 

Said  to  be  the  first  and  only 
motion  picture  on  Thennoelec- 
trics.  a  new  15-minute  sound  film 
with  that  title  shows  ho«  tempera-i 
ture  problems  are  being  solved 
uith  this  "new"  technology.  It 
is  offered  for  rental  and  sale  by 
Industrial   Education  Films,   Inc. 

"The  principles  and  practical 
applications  of  thermoelectric  cool, 
ing.  heating  and  temperature  con-j 
trol  are  featured."  according  to 
IFF  president  Frederick  W  .  Bright. 
"The  film  gives  an  explanation  of 
the  Peltier  Effect  of  heat  pumping, 
describes  the  latest  techniques  for 
effective  application  and  demon- 
strates many  thought-provoking 
applications.  It  also  provides  step- 
by-step  procedures  for  writing 
specifications. 

Thermoelectrics  was  produced; 
under  the  supervision  of  a  leading, 
authority  in  the  technology:  is  es- 
pecially designed  to  appeal  to  en- 
gineers as  well  as  non-technical 
people,  including  middle  and  topii 
management.  A  104-page  refer- 
ence manual  is  also  available  al 
$2.00  covering  five  chapters  deal- 
ing with  "Solving  Temperature 
Problems  With  Thermoelectrics." 
A  Discussion  Leaders  Guide  is 
provided  with  the  film  prints.  A ', 
S50  rental  fee  and  purchase  price  j 
of  SI 95  covers  the  new  film.  Write  ! 
Business  Screen  for  further  de-' 
tails.  CO  Reader  Service  Bureau, 
7064  Sheridan  Road.  Chicago, : 
Illinois  60626.  gf 

*  :,k  * 

Reid  Ray  Filming  .\thletic 
Picture  for  Louisiana  Stale  U. 

v:  Louisiana  State  University  ath- 
letic officials  will  be  using  a  new 
24-minute    color    motion    picture 
next  fall  to  help  recruit  high  school 
athletes     to    their     campus.     The    ; 
Fighrini;   r/yerv  have  been  lensed    j 
by    Reid   H    Ray   Film   industries,   1 
Inc.    from    a    script    by    Oeveste-  | 
Granducci. 

Football  and  basketball  games, 
a  golf  tournament,  track  meet  and    i 
intramural    sports   events    are    all 
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■covered"  in  color  sequences  nar- 
ated  by  Lindsay  Nelson.  The  film 
vinds  up  with  a  trip  to  the  Orange 
Bowl  for  the  Mianii-lSl'  po--t- 
eason  game.  U 

*  ^f- 

Vitierioan    Cyanaiiiiil    Slums 
i'Pliosphales  for  Agricullure" 

American  Cyananiid  Company 
i.iv  released  a  new  film.  Produc- 
ing l'li<i\i>hiiies  jor  AiirkuUiire. 
which  describes  the  company's  ex- 
lensive  mines  and  chemical  plant 
n  Bradley.  Florida. 

The  film,  which  was  made  by 
riesler  Productions  of  New  York, 
.vill  replace  another  TIesler  nio- 
'ion  picture  on  the  same  subject, 
iiade  seven  vears  ago.  The  older 


I'ieslcr  f'rodnctions  rri'w  si/\  »;< 
lor  xlidtilinfi  ill  Fliirida'\  plnisphdlc 
'mine  iif   Anuriian   Cyaiuiiiiitl. 

picture,    still    giving   good   service 
to  audiences  until  recently,  was  re- 
placed because  of  tour  major  ex- 
pansion   projects    in    the    Morida 
phosphate  operations. 
I ;    Fertilizer  manufacturers  through- 
out the  country  will  see  the  film. 
.1     well   as   farmers,    the   ultimate 
users  of  American  Cyananiid  phos- 
phates.   Expansion    projects    pic- 
:  tured  include  doubling  phosphate 
i  drying     capacity,     tripling     phos- 
i  phoric   acid   capacity    and   adding 
diammonium  phosphate  as  well  as 
granular   triple   superphosphate   to 
the  company's  line. 

The  new  film  also  focuses  at- 
tention on  approximately  $3  mil- 
lion worth  of  air  pollution  con- 
tiols  which  have  been  installed,  as 
well  as  the  plant's  land  reclama- 
tion program  which  is  restoring 
^cNcral  hundred  acres  of  mined 
o\cr  land  each  year.  S" 

I  *  *  * 

'Ski  LiiikI   .Jdiiis   Salc>   Staff 
at  General   Film   l.aboralories 

Sid  Lund,  a  25-year  veteran  in 
film  production,  has  joined  the 
sales  staff  of  General  Film  Lab- 
oratories. Hollywood.  He  was  in 
charge  of  lab  administration  and 
the  camera  dept.  at  L'niversal.    S' 


Peerless  Film  Processing  Corporation 

4?)    WEST   i4!h  STREET,  NEW  YORK    19,  NEW  rOBK 
959    SEWARD    STREET.    MOllYWOOD    38,    CAIIF. 


IN  HOLLYWOOD 
call    HO  7-9223 


Peerless  Film  Processing  Corp. 
421  West  54  Street 
New  York  19,  NY. 


Yes,  we  ore 


interested  in  your 


By 

Nor 

ne 

Tille 

Organization 

Addrea 

c.<, 

Stale 

Tetephone  Number 
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Sh()\Mi  in   fiiuil   scene 

Dean.    Chairman    oj 
Janscn     .Voi/c.v.     Jr.. 


of  CiMiiell  (  enlennial  film  an  1/  /u  il:  Arthur  II. 
Board  of  inrstcrs;  Prcxidiiil  Jaiiiis  .\.  I'crkinx: 
Sational     Chainiuiii;     ami     Aaslln      II.      Kipliiificr. 


Cornell  Shows  Centennial  Campaign  Goals 


^ORNELL  University  is  cur- 
^^  rcntly  emb;irked  on  ;i  Cen- 
tennial Campaign  to  raise  $73.- 
20().()()()  as  a  •■maximum  gift"  to 
the  school  from  its  more  than  100,- 
000  alumni  and  corporate  donors 
as  well.  Playing  an  important  part 
in  this  campaign  is  a  new  motion 
picture.  Cornell  Centennial  Cuni- 
pciign.  which  will  be  shown 
throughout  the  world,  wherever 
Cornell  men  and  women  gather. 

Playing  a  leading  role  in  the 
film,  and  acting  as  narrator,  is 
Austin  H.  Kiplinger.  publisher  of 
the  Kiplinger  Report,  and  Major 
and  Select  Gifts  Chairman  of  the 
Washington.   D.  C.   area. 

Cornell  .\ebieves  "Proper  Mix" 

Mr.  Kiplinger  takes  his  audi- 
ence on  a  tour  of  the  campus  to 
show  how  Cornell  has  succeeded 
over  the  years  in  finding  "a  prop- 
er mix"  between  the  cloistered  ivy 
league  college,  which  it  is.  and 
the  broad,  humanistically  inclined 
land  grant  university,  which  it  al- 
so is.  The  film  shows  that  Cornell 
is  blessed  with  one  of  the  finest 
campus  plants  in  the  country,  and 
it  has  drawn  a  distinguished  facult\ 
with  few  equals  anywhere. 

But.  lest  Cornellians  feel  com- 
placent, the  lilm  also  stresses  that 
the  plant  and  faculty  must  be  held 
together  and  constantly  replen- 
ished. Provision  must  be  made  for 
the  4.000  students  who  still  live 
oH"-campus. 

Produced  b>   Willard  Pictures 

Cornell  Centennial  Campaign 
was  produced  by  Willard  Pictures, 
Inc..  whose  producer-director, 
John  M.  Squiers.  Jr.,  an  old  Dart- 
mouth man.  found  his  loyalty  se- 
verely strained  during  the  weeks 
of  production   on   location   at   the 


Cornel!  campus  in  Ithaca,  N.  Y. 


Meet  "The  Service 
Representative  ..." 

(CONTINUED       FROM       PAGE       34) 

sonnel.  undertook  this  supervision, 
starting  with  research,  through 
script-writing  and  testing  in  the 
field.  Bruce  Campbell  was  film 
production  supervisor  assigned  by 
A.T.&T.'s  film  department. 

A  Cotliani  Film  Production 

Gotham  Film  Productions,  of 
New  York,  was  selected  to  make 
the  y6-frame.  H'-l;  minute  color 
film,  with  Seymour  Zweibel.  Goth- 
am's president,  as  producer,  and 
Susan  Wayne,  director. 

The  story  line  of  The  Service 
Representative  shows  a  close-up  of 
the  service  representative's  chair 
in  a  typical  business  office,  and 
tells  the  girl  watching  the  film  to 
imagine  it  as  her  chair,  and  imag- 
ine herself  doing  the  various  tasks 
required  of  the  job  as  it  unfolds 


OVIMVmTE 


I  1 

RELIABILITY  •  VERSATILITY  •  PERFORMANCE 
DEPENDABILITY  •  PRICE 

There  is  a   Movie-Mate  Convertible 

16mm  rear  screen  projector  model 

to  suit  your  needs 

RENT • LEASE ■ BUY 


For  details  or  a  demonstration  write  or  call 

MOVIE    MITE   CORPORATION 

8811  Puritan  Ave.,  Detroit,  Michigan  48238 


on  the  screen.  At  the  end.  the  film 
says  if  she  thinks  she  would  like 
handling  contacts  with  customers 
intelligently,  capably  and.  above 
all.  humanly,  then  in  this  chair 
may  he  just  the  job  she  is  looking 
for. 

Script  Pre-Tested  in  Field 

In  his  research  on  the  film.  Mr, 
Geris  went  out  into  the  field  armed 
with  a  tape  recording  of  the  script 
and  played  it  to  groups  of  junior 
college  and  high  school  senior 
girls  to  test  their  reactions.  This 
resulted  in  several  changes  which 
further  clarified  the  service  rep- 
sentative's  job. 

In  addition,  he  and  Miss  Marsh 
visited  a  number  of  business  of- 
fices and  photographed  typical 
working  locations  with  Polaroid 
cameras.  Later  these  pictures  were 
used  in  selecting  shooting  sites  for 
the  film  which  would  be  most 
typical  of  conditions  to  be  found  , 
throughout  the  country. 

Three  \'ersions  Are  Available 

The  Service  Representative  was 
first  offered  to  the  Bell  System 
companies  two  months  ago.  It  is 
offered  in  an  automatic  and  man- 
ual version  for  use  with  small  rear- 
\  iew  projectors  which  most  per- 
sonnel offices  are  now  equipping 
.themselves  with. 

For  smaller  offices,  a  flip  chart 
version  has  been  prepared  (also 
by  Gotham  Productions)  which 
will  be  used  with  a  special  tape 
synchronized  to  pages  of  the  chart. 
Orders  have  come  in  from  virtual- 
ly all  the  operating  companies.  To 
date,  it  has  been  a  highly  accepted 
slideflim  and  seems  destined  to 
have  a  large  distribution. 

The  Service  Representative  was 
a  First  Place  award  winner  in  the 
1964  NVPA  competition.  Bf 

*        *        * 

S.O.S.    Photo-Cine-Optks    in 
New   Quarters  on  Park  .\vcnue 

S.  O.  S.  Photo-Cine-Optics,  Inc. 
has  completed  the  move  of  its 
New  York  City  headquarters  to  a 
larger,  more  convenient  location 
at  387  Park  Avenue  South  in  mid- 
town  Manhattan. 

According  to  S.  O.  S.  president 
Alan  C.  Macauley.  the  new  facili- 
ties provide  over  18.000  square 
feet  on  one  floor,  including  an  all- 
new,  modern  Display  Room  as 
well  as  completely  separate  ware- 
housing space  under  the  same 
root. 

Completed  on  June  30th,  the 
new  facilities  are  ready  to  wel- 
come visitors  to  the  New  York 
World's  Fair.  S.  O.  S.  is  ready 
with  the  latest  in  Fair  information 
for  its  summer  visitors.  9 
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U.S.  Television  Spots  Win  Oncini  is  \\\arcl-> 

Grand  Prix  lo  Ak-oa  Film  at  Hlli  Iiil"!  .\<1  Kiliii  Festi\al 


CRtTics  AND  Viewers  have 
noted,  with  increasing  fre- 
quency, the  "art"  and  production 
care  which  goes  into  many  of  to- 
day's television  commercials.  Good 
|commercials  have  (at  times)  ex- 
'ceeded  the  interest  and  entertain- 
ment value  of  the  program  fare 
which  they  accompany. 
I  To  spur  both  sponsors  and 
agencies  (as  well  as  producers) 
toward  even  greater  public  accep- 
tance as  well  as  sales  renilis,  at 
least  three  international  award  pro- 
crams  have  flourished  in  recent 
years.  Interest  on  both  U.  S.  coasts 
are  served  by  the  Western  compe- 
tition sponsored  by  the  Hollywood 
'Advertising  Club  and  by  the  .Amer- 
lican  TV  Commercials  Festival, 
jrecently  concluded  in  Manhattan. 

Held  at  Venice  in  Mid-Jinie 

The  third  and  last  of  the  1964 
awards  programs  specializing  in 
this  medium  was  concluded  in 
\  enice.  Italy  in  mid-June  when 
uinners  of  the  I  1th  International 
Advertising  Film  Festival  were  an- 
nounced. This  week-long  program 
j>vas  attended  by  more  than  1.300 
'delegates  from  all  over  the  world. 
The  Festival's  Grand  Prix  for 
il'elevision  went  to  a  U.  S.  adver- 
ising  agency.  Ketchum.  MacLeod 
i  Grove.  Inc..  for  a  90-second 
jommercial  on  Alcoa  closures, 
.ponsored  by  the  .•\luminum  Com- 
lany  of  America.  The  film  features 
m  intriguing  electronic  sound  track 
>iniulating  talking  bottles,  cans 
ind  jars  in  stop-motion  photo- 
iraphy.  Silence  at  the  climax  adds 
Irama  as  the  spot  relates  an  in- 
titutional  "protection"  story  on 
whalf  of  closures. 

Three  Other  "Firsts"  to  C.  .S. 

(  .impbell-Mithun.  Inc.,  another 

S   agency,  won  two  first  prizes. 

'IK-  of  these  went  to  its  Misha- 

»,ik,i  Rubber  Company  spot   (for 

\cd    Ball    Shoes),    titled    Spring- 

.  iproiifi-lialloon:     the     other     first 

I  iward  was  given  for  a  60-second 

i    ommcrcial.   Gobbles   Din.    spon- 

I   ored  by  the  Gold  Seal  Company. 

I  5oth    of   these    spots   were    note- 

I  vorthy  for  the  "light  touch"  and 

kilful  use  of  humor. 

Third  I'.  S.  first  prize  award 
vas  given  the  Doyle.  Dane.  Bern- 
lach  agency  for  its  60-second 
oikswagen  of  America  "snow 
'low'  commercial.  The  spot  tells 
he  story  of  a  man  who  drives  a 
now  plow  as  his  occupation  but 
jlrives  a  Volks-va^en  to  his  work. 
Two  Johnson  &  Johnson  Biind- 
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Aid  commercials  won  a  second 
prize  for  Young  &  Rubicam.  The 
first  shows  a  child  running  on 
a  beach;  the  second  a  child  run- 
ning on  a  playground.  The  films 
give  stress  to  the  words  "kiss  it 
with  a  Band-Aid"  and  if  you 
haven't  seen  them,  you  don't  watch 
television! 

Other  Venice  awards  to  U.  S 
commercials  included  five  "diplo- 
mas of  recognition."  Doyle,  Dane, 
Bernbach  received  two  diplomas: 
one  for  its  60-second  Polaroid 
entry.  Sleepiiii;  Hoy.  the  other  for 
a  Laura  Scudder  Potato  Chip  Boy 
Seoul  commercial. 

The  Campbell-Fwald  Companv 
took  home  a  diploma  for  its  Can- 
non Balls  entry,  sponsored  by 
Chevrolet  trucks  and  MPO  Video- 
tronics.  Inc.  was  another  diploma 
winner  as  its  SidcH-alk  Cafe  com- 
mercial on  White  Owl  Cigars 
(General  Cigar  Company)  won 
this   honor. 

Last  of  the  five  diploma  awards 
went  to  Leo  Burnett  Company, 
Inc.  for  a  Joseph  Schlitz  beer  spot 
titled  Pierre  Skater. 

The  International  Advertising 
Film  Festival  had  its  origins  in 
the  theater-screen  advertising  com- 
mercial medium  and  films  for  that 
audience  are  dominant  among  its 
European  entrants.  LI.  S.  screen 
advertising   films   won     only    one 


when  industry 

buys  audio-visual 

equipment  the 

screen,  most 

often,  is 


Shown  15  the  8  H.  elediically  opeialed 
Da-Lile  Clectiol^  projection  screen  installer] 
recently  in  a  conlerence  room  in  the  Apollo 
Support  Department  ol  General  Eleclric's 
Daytona  Beacti  plant. 


For  important  conferences,  the  Da-Lite  projection  screen  at  General 
Electric  plays  a  useful  role.  Out  of  si^tit  wiien  not  in  use,  the  electri- 
cally operated  screen  lowers  aiitomalically  at  the  touch  of  a  button. 
Superb  reproduction  of  projected  pictures  on  Da-Lite's  unique  White 
Magic  II"  Chemi-Cote  ■  glass  beaded  surface  is  further  assurance  of 
effect ive  visual  presentations. 

Experts  in  the  audio-visual  field  recommend  the  Da-Lite  Electrol 
for  unsurpassed  performance.  Electrols  have  been  giving  trouble-free 
service  for  over  26  years. 

Da-Lite  Electrol  screens  are  available  in  a  wide  selection  of  sizes 
to  fit  your  needs.  They  can  be  reces.sed  in  the  ceiling  or  installed 
on   wall   or  ceiling.   Chrjose  a   Da-Lite  screen  — 
get  the  Htg  Difference — and  the  difference  costs 
you  nothing. 

Write   for  specifications,   prices  and   name  of  ^  'rifM\m   ~1 

nearest  franchised  Audio-Visual  dealer.  In*  i^l. — ^^ 

Da-Lite  Screen  Company,  Inc.,  Warsaw,  Indiana 

perfection  in  projection  since  1909 


second  prize  and  a  single  diploma 
in  the  12  awards  categories  for 
theatrical  ad  spots. 

The  U.  S.  cinema  ad  film  win- 
ners were:  Campbell-Fwald.  with 
a  second  prize  award  for  its  film. 
Pinnacle,  for  the  Chevrolet  Motor 


Division;  a  diploma  of  recognition 
went  to  Gerald  Schnitzer  Pioduc- 
tions  for  its  entry.  Frozen  Action. 
also  sponsored  by  Chevrolet. 

Next  year's  event  will  return  to 
Cannes.  France  where  the  program 
is  held  on  alternate  years.  IS' 


•  creative  productions 

•  complete  producers  services 

•  studio  soundrecording 

•  animation— graphic  arts 

•  still  photography 

•  editing— titling 

•  complete  laboratory 

•  complete  mobile  video  tape 
unit  with  6  camera  chains 

•  VTR  transfer 


REELA  FILMS,  INC. 

A  DIVISION  OF  WOMETCO  EMERPRISES.  INC. 

17N.W.ThjrdSt.,Miafnl,  Florida 
Phone:  FR  4-2108 

WRITE  FOR  FREE  CATALOG 


55 


ni^fmrrorDW 


James    R.    Phillips,    Jr. 


<:<illiiirii    \»!<o('iales    \p|><iiiil» 
J.  K.  Phillips  Head  of  Sales 

-k  James  R.  Phillips.  Jr.,  is  now 
general  sales  manager  of  John 
Colburn  Associates,  Inc.,  Wil- 
mette,  Illinois  and  its  affiliate.  Mc- 
Clure  Projectors.  The  appointment 
was  made  last  month  by  president 
John  Colburn. 

Phillips  will  be  responsible  for 
advertising,  marketing  and  sales 
of  both  companies.  Well  known 
in  the  field  of  audio-visual  com- 
munications, he  was.  until  recent- 
ly, visual  communications  train- 
ing director  for  the  Technifax  Cor- 
poration and  has  been  supervisor 
of  the  presentation  section  in  the 
General  Electric  Polaris  Missile 
Fire  Control  Program. 

Currently  active  in  the  Ameri- 
can Society  of  Training  Directors 
and  its  Illinois"  group,  the  new 
Colburn  sales  chief  has  appeared 
on  WTTW.  Chicago  educational 
television  station  and  in  talks  to 
members  of  the  American  Man- 
agement Association,  Institute  ol 
Radio  Engineers  and  the  Associa- 
tion of  Technical  Writers  and  Pub- 
lishers. The  3  I -year  old  native  ol 
Rutland.  Vermont  now  resides  in 
Des  Plaines.  Illinois  with  his  wife 
and  three  children.  ff^' 

■'r-  *  -i: 

(^olor  Service  (^uiiipaiiy  iVanies 
R.  C  Klieineek  (lliief  Eiifjineer 

*  Robert  C.  Rheineck.  formerly 
photographic  engineer  with  the 
Columbia  Broadcasting  System. 
and  American  Broadcasting  Com- 
pany, has  joined  Color  Service 
Company's  staff  as  chief  engi- 
neer in  the  New  York  lab.  f^ 

*  *  a: 

Joiii!<  W  ildins  in  San  Franrisco 
1-  Thomas  Gleason  has  joined  the 
San  Francisco  office  of  Wilding, 
Inc.  as  art  director.  Gleason  has 
been  a  print  and  TV  art  director 
in  the  San  Francisco  office  of  Mc- 
Cann-Erickson  for  the  past  seven 
years.  » 


J 
NEWS   OF    STAFF   APPOINTMENTS    AND    A-V    ir^DUSTRY    DEVELOPMENTS 


Robert  S.  Throop,  Jr. 

Top  Kxeo  Posts  for  Throop. 
Hilliard  al  Geo.  Colluirn  Lali 

.  Two  top  executive  appointments 
were  announced  last  month  by  the 
George  W.  Colburn  Laboratory. 
Inc.  in  Chicago. 

Robert  S.  Throop.  Jr.  is  the  new 
sales    manager   for   the   company. 


Allen  Hilliard 

His  responsibilities  include  all  lab 
sales  planning  and  supervision 
throughout  the  midwest.  He  will 
make  his  headquarters  at  the  com- 
pany's 164  North  Wacker  Drive 
building. 

President   George   Colburn   has 
also  announced   that   Allen   Hilli- 


This    photograph    was    made    in    an    undarkened    room. 
Notice     the     brilliant     clarity    of    the    film    being    ihown. 

AV  rear  projection  cabinets  immediately 
improve  your  audio-visual  program 


A  typical  owner  reports  that  AV 
rear  i)rojection  cabinets  gave  his 
amlio-visual  program  new  vitality 
and  effectiveness.  It's  because  this 
new  teaching  aid  makes  using 
films  so  much  simpler  and  more 
economical.  ' 

Users  frequently  fi^nd  that  they 
can  afford  more  and  better  films 
when  they  must  bear  no  longer  the 
expense  of  fitting  out  darkened 
visual  aids  rooms.  Directors  of 
audio- visual  ]irograms  notice  that 
teachers  are  more  willing  to  sched- 
ule films  when  they  can  use  this 
compact,  easily  managed  projection 
equipment. 

The  AV  cabinet  is  completely 
self-contained  with  your  projector 
installed  and  a  big  speaker  built 
in.  It  goes  into  action  quickly,  and, 
just  as  quickly,  stores  away.  Since 
it  operates  anywhere,  instructors 
are  able  to  preview  films  well  in 
advance  and  at  their  convenience. 

"Cusfom-made"    quality 
for   reliable  performance 
The   A\'   rear   inojection   cabinet 


gives  you  a  distortion-free,  22"  x 
28"  picture  on  a  new  Polacoat 
non-glare  screen.  Cabinet  accom- 
modates most  projectors.  Exclusive 
Buhl  built-in  lens  (optional  at 
$50.00  extra  cost)  provides  full- 
screen presentation  from  projectors 
with  two-inch  lenses  and  larger, 
including  slide  and  filmstrip  jtro- 
jectors.  Cabinet  loUs  easily  from 
room  to  room  on  o-inch  casters. 

Standard  AV  cabinet  price: 
$180.00  f.o.b.  factory.  Add  $6.00 
for  riser  to  accommodate  Bell  & 
Howell  projectors.  All  modifica- 
tions made  at  factory  prior  to  de- 
livery. 

Send  for  free  folder  containing 
complete  information  and  specifi- 
cations. Order  direct  from  factory 
or  your  AV  supplier. 


isual  Research,  inc. 


209    East    Kingsmill    Street 
Pampa,  Texas 


ard,  a  member  tif  the  lab  organiza- 
tion since  1955.  has  been  named 
technical  information  and  public 
relations  (director.  He  previously 
served  as  a  film  editor  and  writer 
in  the  Producer  Services  Depart- 
ment until  he  was  appointed  lab- 
oratory consultant  in   1958. 

Both  appointments  are  part 
of  an  expansion  program  beinu 
carried  on  by  the  company.         ^' 

Niles  ISaiiies  (f^cii  riiaiifller 
as    Sliidio^s    l'ro<liirli(»ii    SivlisI 

i<  New  head  stylist  at  the  Fred  A. 
Niles     Communications     Centers,  i 
Inc.   is   Gwen   Chandler,   who   lo- 
cates   at    the    company's    Chicago 
studios. 

Studio  president  Fred  A.  Niles 
notes    that     Miss    Chandler    will 


Approved  for  purchase  under  Title  III,  National  Defense  Education  Act. 
Continuous  Demonstrations  Booth  :?^U-163.  NAVA 


Niles   stylist:    Gwen   Chandler 

serve  as  consultant  to  the  entire 
production  department  "to  assure 
impeccable  taste  in  settings,  ward- 
robe, make-up.  hair  styling,  etc.. 
primarily  in  television  commer- 
cial films  but  also  in  other  work." 
She  has  been  associated  with  n 
top  Chicago  interior  decorator  and 
recently  produced  and  coordinated 
Chicago  fashion  shows.  Miss 
Chandler  has  also  worked  in  thea- 
ter, radio  and  television,  both  in 
Chicago  and  New  York,  as  a 
model  and  actress.  A  recent  selec- 
tion as  one  of  Chicago's  "Ten 
Best  Dressed  Women"  matches 
the  national  recognition  given  her 
own  home  interior  which  she  de- 
signed. 1^ 

*     *     * 

Te<'hiiirolnr  (FPoulh  Drinks 
Pr<»iii(»tiiui.<^  Villon^  Key  Exeos 

'--  E.\p;msion  of  the  Motion  Pic- 
ture Division  of  Technicolor  Cor- 
poration throughout  the  world 
has  brought  the  announcement 
of  personnel  promotions  within 
that  company  by  president  Melvin 
Jacobs. 

Paul   Fassnacht.    former   Tech- 
nicolor v.p.  in  charge  of  produc- 
tion, has  been  made  vice-president  ! 
in  charge  of  International  Opera-  j 
tions.  He  is  serving  his  3?th  year 
with   the   company. 

A.  P.  (Al)  Lolquist,  ,Ir.,  former 
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[lant  manager  for  the  Division,  is 
low  production  manager  and  as- 
istant  to  Fassnacht.  R.  W.  Bach- 
layer  has  been  promoted  from 
(ssistant  plant  manager  to  plant 
lanager  of  the  Motion  Picture  Di- 
ision  in   Hollywood.  ^ 

X  *  -^ 

lal/ai'litT  IJcconies  Tr«'asurer 
f  Kiiiliiiiil  MaiuiliK-liiriii^  Co. 

Thomas  1,.  Mal/achcr  has  been 
amed  treasurer  of  the  K.idiant 
lanufacturing  Corp..  Morton 
(jrove.  Illinois.  The  appointment 
I'as  announced  by  Robert  Silber- 
iian,    executive    vice-president    of 

ic  international  screen  maker,  y' 

-^  *  * 

rl>in    in    New    ^  ork    Move 

Ben  Selvin  Knlerpnses,  I'.S. 
istributor  of  the  C'happeU  Re- 
orded  Music  Library  of  London. 
,1V  moved  to  new  offices  at  117 
.evt   4Mh   Street,  New   York. 


Koi    1 6mm.    Mini  —  400     lo    2000     Reell 

Protect   your   films 
Ship    in    FIBERBILT    CASES 

Sold    at    loading   dealer! 


bear 

thU 
TRADP 
MARK 


lOUND  RECORDING 

at  a  reasonable  cost 

High    fidelity    16    or    35.    Quality 

guaranteed.  Complete  studio  and 

laboratory  services.  Color  printing 

and   lacquer   coating. 

i       ESCAR 

Mm  Picture  Service 

7315  Carnegie  Ave. 
Cleveland  3,  Ohio 


SIGHT  c^  SOUND 

Camera  .Mart  Expansion  Move 
Nearing   <!onipl*'lion    in    N.    i. 

V  Remodeling  and  expansion  of 
facilities  of  The  Camera  Mart. 
Inc.  New  York  City,  underway 
for  the  past  six  months,  has  been 
virtually  completed,  according  to 
Camart  president  "Chick"  Hyman. 
The  professional  motion  picture 
equipment  firm  now  occupies  all 
four  stories  of  their  building  at 
Broadway  and  60th  Street  in  Man- 
hattan, has  tripled  its  working 
space  to  approximately  12,000 
square  feet. 

Otiice  quarters,  equipment  main- 
tenance and  repair  departments 
have  been  enlarged  and  additional 
facilities  provided  for  lighting  and 
sound  recording  equipment.  The 
company's  manufacturing  area  has 
also  been  increased.  Accessories 
as  well  as  custom-built  products 
are  designed  and  produced  here 
under  the  trade  name  of  Camart 
Products. 

The  facility,  now  known  as  the 
The  Camera  Mart  Building,  is 
located  at  1 84.'^  Broadway,  in  the 
Cokimbus  Circle-tJncoln  Center 
.irea.  W 

Maiihallan  Kft'erls  Develops 
.New  •■|)oiilile-Ki;:lil"  Te<hni<iue 

A  new  technique  lor  the  prep- 
aration of  "Double  Eight"  inter- 
negatives  has  been  developed  by 
Manhattan  Effects,  a  New  York 
optical  service  firm.  This  involves 
shooting  in  both  b  w  and  color 
from  either  35mm  and  I6nim  or- 
iginals to  double  eight  stock  from 
A.  B.  C.  or  tnore   rolls. 

According  to  Bernie  Barnett. 
Marketing  Manager,  this  method 
will  provide  new  economies  to  the 
motion  picture  industry  for  Smni 
tilms. 

Manhattan    Effects    is   a    newU 

organized   optical   service,    set    up 

bv     Bernie     Barnett     and     C"huck 

Robbins.     owners     of     Manhattan 

Color  Laboratory,  which  has  been 

servicing  the  slidctilm  held  for  the 

past   14  years.  W 

*  *  * 

KridiM    Installs   Conipuler   al 
Sponsors  Film  Serviee,  !N.  \ . 

I  ■:'••  Sponsors  Filtii  Service,  an  as- 
sociate company  of  Gerald  Pro- 
ductions. New  York,  has  installed 
an  electronic  computer  designed 
by  the  Friden  Company  lo  handle 

I  the  work  involved  in  the  com- 
pany's print  procurement  and  film 
storage  operations.  The  company 
is  active  principally  in  the  procure- 
ment, shipment  and  storage  of  TV 
commercials.  & 


TO  729  SEWARD  STREET    •    HOLLYWOOD  90038 
Same   Phone:   213/464-3183 


CROCKETT 

PRODUCTIONS 


35  YEARS  OF  OUTSTANDING  FILM  PRODUCTION  SERVICE 


The  "Blue  Chips"  of  Industry  Read  BUSINESS  SCREEN! 


NOW -Bigger,  Brighter  16inm  Pictures 


Inftta nation  ol  a  Stroog  X-  16  -n  Spaul- 
ding  Aoditortom  of  Mopttins  Cfnl*r, 
Dartmouth      CoII«k«,      Hiinov*r,      N.M. 


X-16 


450,  900,   1600  and   2500-waft 

XENON  ARC  LAMPS 


16MM  PROJECTORS 


Project    a    steady    light    of    pure  A    Strong   Tuf-Cold    interference 

daylight   color    quality    which    is  coated  reflector  projects  the  light 

distributed  evenly  over  the  total  to  the  aperture  with  a  minimum 

screen  area  resulting  in  excellent  of  heat. 

color  film  projection.  Associated    power    supply    allows 

There   arc   no   moving  parts  and  adjustment     for    line    voltage 

after     proper     focusing     provide  fluctuation. 

••push-button"   repeatability. 

Complete  absence  of  dirt  or  soot  ^^^^         IHrraiure 

assures  longer  projector  life. 

THE<^^'**^ELECTRIC    CORPORATION 

rke  WorW'i  Leodiitg  Manulaclurrr  ol  Motion  Picture  Projection  Lighting  Egiripmtnt 
538  CITY    PARK    AVENUE       .       TOLEDO.    OHIO    43601       .       PHONE:    («19)    248-37M 
^^^^     A    SUBSIDIARY    OF    CCNERAL    PRECISION    EQUIPMENT    CORPORATION 


UMBER  4  ■  VOLUME  25  •  1964 


57 


New  AUDIO-VISUAL  Equipment 


Flat  base  of  new  Arriflex-\6Q 
has  two  tripod  sockets  for  bal- 
ance unci  "correct"  uttiliiile. 

Unveil  \e«    Xrril'lev  1  6-0  at 
In(Iii!<tr>    Film   Pl■o<llu•<■r^   Slum 

i--  The  new  Arriflex  1  (i-0  camera 
was  introduced  to  film  maimers  at 
the  recent  Industry  Film  Producers 
Association  5th  conference  in  Ana- 
heim (see  pages  43-48)  by  the 
Arriflex  Corporation  of  America. 
The  model  "Q"  designation  was 
cited  for  these  qualities:  It  stands 
for  "yuiet"  —  the  camera  with  a 
loaded  400-foot  magazine  pro- 
duces only  31  db  measured  with 
a  General  Radio  Noise  Level  me- 
ter at  three  feet.  It  also  stands  for 
"■(>uick"  through  the  use  of  the 
quick-change  magazine  (similar  to 
Arri's  16M)  which  permits  load- 
ing in  mere  seconds. 

Finally,  the  maker  notes,  the 
■"O"  includes  "(duality"  and  the 
new  model  has  retained  the  rugged 
characteristics  with  which  .Arriflex 
has  established  a  world  reputation. 
The  .■\rriflex  160.  complete 
with  its  special  400  ft.  magazine, 
governor  controlled  motor  and 
blimped  .Angenieux  12  to  120 
zoom  lens,  weighs  only  16  lbs.  This 
self-blimped  camera  also  has  its 
lens  in  a  blimp-housing  to  prevent 
noise  from  being  radiated.  This 
also  serves  to  protect  the  delicate 
zoom  lens  from  external  damage 
as  well  as  dust  and  rain. 

The  "Q"  optical  system  differs 
significantly  from  other  Arri-16 
cameras.  The  mirror-shutter  is 
farther  forward  from  the  finder 
aperture;  ground  glass  is  located 
near  the  mirror.  The  "O""  has  the 
same  balanced  butterfly-type  mir- 
ror reflex  shutter:  its  1 80-degree 
opening  gives  an  exposure  time  of 
1  48  sec.  at  24  fps.  Further  im- 
portant details  are  available,  to- 
gether with  basic  cost  and  acces- 
sory data,  from  the  Arriflex  Corp. 
of  America.  257  Park  Avenue 
South.  New  York,  New  York  100- 

10.  IB. 


.\niega's  New  Magnetic-Film 
Syne  Sound  Recording  System 

i^  The  Amega  Corporation,  Sun 
Valley,  California,  has  announced 
a  new  magnetic-film  synchronous 
sound  recording  system,  its  Model 
A- 1.  A  single  carrying  case  con- 
tains the  complete  record  play- 
back system. 

Use  of  plug-in  modules  contain- 
ing circuitry  for  the  bias  oscillator 
amplifier,  record  amplifier,  micro- 
phone pre-amplifier  and  play-back 
pre-amplifier  is  an  unusual  design 
concept.  Other  features  include  a 
four-digit  footage  counter  (chain 
interlocked  with  the  synchronous 
drive  motor);  removable  head 
cover  and  instrumentation  type 
split-apart  1200-foot  reels.  For 
complete   technical    data   write; 


Amega  Corporation,  11817  Wicks 
Street.  Sun  Valley,  Calif.  gf- 

*        *        * 

F&B  Ceco  "First"  is  the  Ne« 
Projr  Fluid  Head  Tripod 

The  first  new  product  develop- 
ed by  F&B  Ceco.  Inc.  is  the  Pro- 
Jr  Fluid  Head  Tripod,  designed  to 
accomodate  such  cameras  as  the 
Cinevoice,  Arriflex  16  and  35mm, 
Eclair  NPR  and  others  up  to  a  to- 
tal weight  of  30  lbs. 

Silicone  damped  head  utilizes 
the  latest  silicone  fluid  formula 
and  is  designed  to  operate  with 
lOO^/r  efficiency  in  temperatures 
varying  from  20  degrees  below 
zero  to  over  120  degrees  Fahren- 
heit. Other  new  features  include  a 
positive  grip  locking  device  which 
cancels  all   drift   possibilities,   per- 


SEND  EQUIP.VENT  DATA  REQUESTS 
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SHARP, 
CLEAR 

PICTURES 
IN 

DAYLIGHT 
WITH 


LENSCREEN  REAR  SCREENS  BY  POLACOAT 

Use  of  rear  screen  conceals  projector,  eliminates 
distractions,  speeds  understanding  and  learning. 
LENSCREEN  is  ideal  for: 

Briefing,  Training,  Display  of  Data  and 
Information,  Tracking  Systems,  High 
Speed  Film  Analysis,  and  for  Exfiibits, 
Displays,   Sales  Presentations. 

LENSCREEN  is  available  in  glass,  plexiglas,  other 
plastics  —  may  be  ordered  as  material  by  the 
square  foot.  For  full  information  about  screen  ma- 
terials, permanent  in-wall  screens,  rear-screen  uses, 
order  your  free  LENSCREEN  kit  today. 

POLACOAT,  INC. 

MAIL     THIS     COUPON     TODAY 

POLACOAT,   INCORPORATED 
9725  Conklin  Road,  Blue  Ash,  Ohio 
Please  send  the  Lenscreen  Informotion  kit. 

Name    Position    

Company  _ 

Address    

City _  State  ..  ....  Z  p  Code 


Vro-Jr  Fluid  Head  Tripod 

mits  absolute  rigidity  in  the  locked 
position.  There  is  also  a  new  com- 
bination camera  balancing  and 
tightening  lever  never  before  used 
on  this  type  of  equipment.  The 
head  fits  any  Pro-Jr  Tripod.  Total 
weight  is  7  lbs;  tilt:  50  degrees, 
both  directions.  Head  cost  (only) 
$350.  Regular  deliveries  began  on 
July  1st.  ^ 

*  *        * 

News  of  Projection   Ki|ui|>nienl 

^<  The  annual  "Trade  Fair"  pages, 
beginning  on  37.  bring  readers  the 
news  of  late  model  projectors. 

*  *        * 

HPI  Has  New  8mm  ^  ide-.4ngle 
Lens  for  Kodak  Automatic  8 

^  A  new.  fully-corrected  wide 
angle  lens  for  use  with  the  Kodak 
.Automatic  8  Projector  has  been 
announced  by  the  Industrial  A  V 
Division  of  Hudson  Photographic 
Industries.  Inc..  Irvington-on-Hud- 
son,  N.Y.  The  new  lens  is  avail- 
able in  a  mount  that  replaces  the 
existing  standard  lens  in  Kodak 
.Automatic  8  without  modification. 
It  is  a  complete  lens  system  — 
not  a  supplement. 

The  HPI  8mm  wide  angle  lens 
is  said  to  give  images  without  dis- 
tortion, loss  in  color  or  definition. 
It  has  been  especially  designed  for 
rear  projection  use  with  the  HPI 
Groupshow.  Telescreen,  and  sim- 
ilar screens. 

•An  unusually  short  focal  length 
( 7  nun )  enables  a  projector 
equipped  v\ith  the  HPI  wide  angle 
lens  to  be  used  with  rear  projec- 
tion screens  on  one  desk  or  a 
single  projector  table.  For  ex- 
ample, when  used  with  the  HPI 
Groupshow  Junior,  the  entire 
space  occupied  by  both  projector 
and  screen  is  less  than  24  inches 
long.  The  image  can  be  viewed  by 
an  audience  of  up  to  30. 

For  the  business  film  user,  the 
HPI  wide  angle  lens  permits  a 
simple-to-operate  rear  projection 
display  right  on  the  clients  desk. 
It  is  available  from  franchised 
dealers  at  $28.  The  lens  can  be 
fitted  to  other  8mm  projectors  on 
special  order.  ^ 
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Your  A-V 
problems  are 
our  business 

Your  NAVA  dealer  is  a  spe- 
cialist in  solving  A-V  problems. 
His  experience  in  the  audio- 
visual field  is  your  quickest 
route  to  a  practical  and  eco- 
nomical solution  to  even  the 
knottiest  A-V  problem.  He'll 
help  you  match  required  audio- 
visual objectives  to  your  audi- 
ence and  facilities  within  your 
budget. 

Chances  are  your  particular 
situation  is  familiar  to  him, 
regardless  of  how  unusual  it 
may  seem.  Rely  on  a  NAVA 
dealer.  He's  a  man  you  can 
rely  on  for  good,  solid  assist- 
ance  in   matters  audio-visual. 

Your  best  A-V  plans  begin  with 
a  NAVA  man.  Got  a  problem? 
.  .  .  call  him  today.  For  a  List 
of  NAVA  Dealers,  showing 
services  and  rental  equipment 


National  Audio  Visual  Association,  Inc. 
1201  Spring  Street,  Fairlax,  Virginia 


('hanpe    Your    Aildress? 

•  Please  notify  our  Circula- 
tion Desk  at  7064  Sheridan 
Road,  Chicago,  Illinois 
60626  to  assure  prompt  de- 
livery of  your  copy. 


IVoruffiian  Industrial  Groups 
Hear  Talks  by  AE(,  Film  <  lii.l 

Guests  of  the  Norweyian  "Slu- 
diesclskapet  for  Norsk  Industri" 
heard  Dr.  Hans  Schaller.  film  chief 
ot  the  .^HO.  Frankfort.  West  Ger- 
many, at  one  of  three  lectures  de- 
livered recently  on  the  subject; 
"Industrial  Film  —  a  Way  to  Ihc 
Public." 

Dr.  Schaller  reports  that  inter- 
est in  the  industrial  film  medium 
is  keen  in  Norway  and  that  pro- 
duction elTorts  in  other  countries 
is  followed  closely.  There  are 
strong  indications  of  increasing 
output  of  business  industrial  tilnis. 
especially  in  export  industries  such 
as  aluminum  and  paper-making. 

The  West  German  leader  in 
business  film  ac.ivity  expressed 
the  hope  that  industrial  film  con- 
ventions would  be  held  in  Norway 
in  the  near  future  to  give  added 
impetus  to  that  country's  film  ac- 
tivities. Three  AEG  color  films. 
Movement  in  Three  Phases:  In 
Sine  Minnies  and  Kcilil  were 
warmly  applauded.  Q' 

;{()()   Dutch    business  l.i-ii<lcr» 

^  i<'«    I'ri/c    Iniluslrial    Films 

Our  Netherlands'  correspond- 
I  cm  Kerst  Blaauw  reports  on  the 
recent  showing  in  The  Hague  of 
prize-winning  films  from  the  4th 
International  Industrial  Film  Fes- 
tival held  in  Madrid  last  fall.  Over 
300  Dutch  business  executives 
were  in  the  audience  at  the  Scin- 
po.st  Cinema. 

Host  for  the  screening  was  Dr. 
Braat,  president  of  the  Technical 
Film  Center.  Hollands  specialist 
industrial  tilni  distributor.  In  his 
introduction  to  the  program,  Dr. 


TFC's  Dr.  Braat  addresses  aud- 
ience of  business  leaders  tchn 
tillcndrd    slunciiifi    at     TItr    llaiiiu 


Braat  cited  the  advantage  of  in- 
cluding the  film  medium  as  an  in- 
tegral part  of  the  information  pro- 
gram within  industry. 

*  *  * 

Shell    !\elherl:iii<l>    Premieres 
"Cheniie""     on  Cliemisis*   Work 

■■  Shell  Netherlands  held  press 
showings  in  Amsterdam  and  The 
Hague  last  month  for  an  impres- 
sive new  color  film.  Chemie 
(Chemistry).  In  the  new  2.'S-min- 
ute  picture,  viewers  are  shown  the 
relation  of  the  chemical  industry 
in  everyday  life,  taken  into  mod- 
e.n  chemical  laboratories. 

George  Sluizer.  who  directed 
the  fine  Shell  film  Hold  Bcuk  the 
Sea.  has  done  an  equally  impres- 
sive job  for  the  producer.  Multi- 
film  of  Hilversum.  Cameraman 
Pim  Heytman  is  credited  with  ex- 
cellent photographic  quality.  The 
new  film's  objective  is  to  give  "an 
artistic  impression  of  the  climate 
in  which  the  chemist  works  and 
ol  the  intriguing  world  in  which 
he  lives."  ^^ 


VIDEOTAPE 


Write,  wire  for  somp/es,  quantity  diseounfs 


Prices  on   request 

order    direct    from 

INDUSTRIAL 
Fibre   Products  Company 

3658    S      Moln     Si,    los    Angeles    7,     Calif. 
ADams   3-6726    3-5269 

by   William   Bal 


BUKL 


KOOLITE 


NEW  BUDGET 

PRICED 

COMPACT 

PROJECTOR 

GIVES  YOU 

BIG  MACHINE 

FEATURES 

Buhl  designed  the  Koolite  Budgeteer  to  sell 
on  its  merits!  You  deserve  lo  discover  its  mony 
superior  odvonloges.  Detailed  descriptive 
literature  is  reody.  Let  us  rush  you  your  free 
copy  now.  Pleose  write! 


th*  Buhl  Budgclccr  ' 


Lei  Buhl  Solve  Your 
Projection  Problems 

^L        Wide   ongle   lenses    for    16-mm 
^^     motion    picture   projection:    y2 
W      ond  %"  E.F,L. 

SuperWide  One/Four   1.4      E.F.L.  ^ 

and  other  wide  angle  lenses  for  ^M 

35-mm  slide  and  filmstrip  projec-  ^ 
tion. 

^k       3"  Tri/Wide  wide  angle  lens  for 
^r      3"   X  4"   lantern  slides. 

Long   focus   lenses   for   nearly  all  . 

filmstrip  and  35-mni  slide  projec-  ^H 

tors,  in    '/i"   steps   from   S'/j"    to  ^B 
n  "  E.F.L. 

Complete  Detaih  —  Fast! 
Call  or  Write  Irr  Stapsy 

BUHt  OPTICAL  COMPANY 

1009  Beech  Avenue,  Pittsburgh,  Po. 

Area  Code  412,  321  0076 


BUHL 


Known  Ihe  World   Over! 


COMPANY 
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CUSTOM  QUALITY 

(MAStTrS  &  DUPLICAIES- COLOR  OR  B.&W.) 
(COLOR,  B.&W.,  DIAZO-ANY  SIZE  &  KIND) 

REVERSAL 

FUM  FKOCESSIHS 

Work  Prints  ■  Rele_asePrints 

bebell  &  bebell 

COLOR   LABORATORIES,  INC. 

108  West  24th  Street  •  New  York  11 

PHONE:  WAtkins  4-8573  (Area  code  212) 

<  .\HI.I-:*«:   L.VH^iBKIIKI.I..  >K\V  VOKK 

WRITE,  WIRE,  PHONE  FOR  PRICE  LIST  S-2 


WE    RECOGI\IZE    THE 
I]\-PL.\iVT     PItOIKCER 

S  .  O  -  00  .  .  . 

In  iiililitioii  to  ollerinn:  coiiiplete 
proiliictioii  from  original  idea  to 
finished   iirodiict  .  .  . 


Our  fnIK  equipped  >ludi(>->ound 
sta^e  i.x  niiM  availalile  lo  producers 
who  hji\e  only  oeeasional  neetl  for 
such    furililies. 

Easy    i>nrking   qiiiel   loriilion 

—  itnti  rttniii'tiitil  jtfi*plt'.  ' 

^^Bjohn    colburn    associates 
^^j      1122  central    avenue, 
^^         wilmette.    illinois 

fhonfi     Chirago—BRoaduMTT  ^-ZtlQ    '     Wiimtirt—ALpinf  l-iStO 


These  EVENTS  Made  News: 

(CONTINUED  FROM  THE  PRECEDING  PAGE  32) 

try,  including  many  of  the  company's  dealers 
attending  the  NAVA  Convention,  were  pres- 
ent in  the  Bal  Tabarin  at  the  Sherman  as 
Radiant  also  celebrated  its  25th  anniversary 
In  the  field. 


.\((;/    En^ilisli    Becomes   National    Director 
o/  Public  Iitfornuilidn  for  the  Red  Croxs 

■  Neal  English,  until  recently  assistant  direc- 
tor for  audio-visual  activities  at  Red  Cross 
National  Headquarters,  was  named  national 
director  of  public  information  on  July  1st.  He 
succeeded  Roy  E.  Johnson,  long  active  in  the 
audio-visual  field,  who  retired  on  June  30th 
after  nearly  30  years  of  Red  Cross  service. 

Since  1960,  when  English  came  to  the  Red 
Cross,  the  organization  has  re-emphasized 
"star"  spots,  made  greater  use  of  color  in  its 
annual  TV  films  and  divided  its  report  film 
into  varying  TV  time  segments.  Radio-TV 
disaster  coverage  has  been  increased.  Under 
his  supervision,  too.  a  series  of  three  disaster 
films  was  created  as  a  public  education  project. 

The  Red  Cross"  p.  r.  director  came  to  na- 
tional headquarters  from  Cincinnati.  Ohio 
where  he  served  concurrently  as  director  of 
community  relations  for  that  city's  Red  Cross 
Chapter  and  as  associate  director  of  public 
relations  for  the  Area  United  Appeal.  His  film 
experience  includes  service  with  Hallmark  Pro- 
ductions and  he  is  a  member  of  the  Public  Rela- 
tions Society  of  America. 

National  Committee  Names  15  V.  S.  Films 
for   Fifth   Int'l   Industrial   Film    Festival 

ii  The  15  motion  pictures  which  will  rep- 
resent the  United  States  at  the  5th  Interna- 
tional Industrial  Film  Festival  to  be  held  in 
London,  England  on  November  2-6th  have 
been  named  by  a  national  screening  committee 
working  in  cooperation  with  the  National  As- 
sociation of  Manufacturers. 

Titles,  sponsors  and  producers  of  the  .Ameri- 
can entries  are  as  follows: 

.\d\enture  in  Color,  sponsored  by  the  Pitts- 
burgh Plate  Glass  Company  and  produced  by 
Dynamic  Films.  Inc. 

.\merica"s  Cup  Races,  196.3.  sponsored  bv 
Tliomas  J.  Lijitoii,  Inc..  and  filmed  by  .Agnew 
Fisher. 

Area  of  .\ction  and  Toniorro\\  Today,  spon- 
sored by  the  IBM  World  Trade  Corporation 
and  produced  b\'  Film  Enterprises,  Inc. 

First  Aid  Now,  sponsored  by  Johnson  and 
John.son  and  produced  bv  MPO  Productions. 
Inc. 

Forged  Hardened  Steel  Rolls,  sponsored  bv 
the  Bethlelu-in  Stt'cl  (.'onipany  and  produced 
by  .\ndio  Productions,  Inc. 

The  Magic  Mirror,  spon.sored  l)v  Hallmark 
Cards,  Inc. 

Man  the  Manager,  sponsored  by  Pan  .Ameri- 
can .\ir\va\s  and  produced  by  Henrv  Strauss 
6v  Company,  Inc. 

-Metal  Bandsavving  Tips  and  Tecliiiiciuc^. 
sponsored  b\   Simonds  Saw   &  Steel  Compam 


I* 


Narrntor  ni  nine  ^t^Ickllol(k'^  report  Minis  /o; 
Beatrice  Foods  Co.,  Ch'cago,  the  veteran  television 
commentator  Fahcii  Fhjnn  (ctr)  received  plaque 
from  pres'dent  William  C  Karnes  (left)  daring  ^ 
company's  annual  nwetini;  in  Palmer  House  on 
June  1st.  At  right:  Dr.  George  Shaihvick.  director 
of  technical  services  and  cf  Beatrice  film  program. 


,L]i(l  |ir(i(hiced  bv  Bav  State  Film  Productions, 

llR 

.Methods,  .\Ione\  and  Maps,  sponsored  by 
the  Procter  &  Canible  Co. 

Miles  Over  Water,  sponsored  In  tlie  Louisi- 
ana Department  of  Hielivva\s  and  prodiicetl 
by  Avalon  Dagget  Productions. 

A  Spark  in  Time,  sponsored  by  Champion 
Spark  Plug  Companv-  and  produced  bv  Porfa- 
films.  Inc. 

The  Spirit  of  .America,  co-spons<ired  b\  the 
Shell  Oil  Company  and  Coodyear  Tire  &  Rub- 
ber Company;  produced  by  Spotlight  News. 

Story  of  duPont  Elastomers,  sponsored  by 
E.  I.  duPont  de  Nemours  &  Company,  Inc. 
and  produced  by  .Audio  Productions.  Inc. 

With  Care  and  Concern,  sponsored  b\'  The 
Upjohn  Company  and  produced  b\'  Parthenon 
Pictures,  Holhwood. 

These  annual  International  Industrial  Film 
Festivals  are  sponsored  by  Confederations  of 
Industry  on  the  Continent  and  in  Britain.  The 
British  Industrial  Film  Association  is  in  charge 
of  arrangements  for  the  program  in  London. 
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Our  titles  are 

UNION  MADE 

ARE  YOURS? 

KNIGHT  STUDIO 

159  East  Chicago  Avenue,  Chicago  11,  Illinois 
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FILM  LIBRARY 

and 
TV  Film  Room  Managers 


THE  EDITORIAL  \  lEWPOINT: 


arwold's  precision  automatic  Him  inspection  equipment 
the  accepted  world  standord  for  modern  film  libraries  — > 
V.  stations  —  or  wherever  motion  picture  film  is  handled. 
speet-0-Fiim  aulomatically  finds  breaks,  lorn  sprocket 
lies,  scotch  tope  "splices",  ony  cause  of  film  failure, 
•en  those  defects  that  are  virtually  impossible  to  find  by 
ind.  Also  provides  for  film  cleaning,  conditioning,  tim> 
9  and   editing. 

Seven  models  available 
■  See  catalog  for  complete  listing. 

r,ef  the  full  story.  Talk  to  our  engineering  rep- 
isenfatives  and  write  for  our  catalog  contain- 
g    a    complete    line    of    film    room    equipment. 

THE  HARWALD  COMPANY 

245  CHICAGO  AVE.        •        EVANSTON,  ILL 
DAvis   8-7070 


GET  MORE  OUT  OF  YOUR  SLIDES 


This  28-page  illustrated  booklet  entitled 
AUDIOVISUAL  SLIDE  PRDJECTION  GUIDE 
will  help  you.  It  is  offered  at  our  printing  cost  of 
$1  per  copy.  Articles  in  it  will  prove  migtity  useful 
now  and  for  future  reference  purposes. 
Learn  about  "the  thinking  man's  push  buttons" 
used  with  RANDOM  ACCESS  SELECTROSLIDE,  the 
culmination  of  more  than  40  years  of  audio-visual 
experience.  We'll  gladly  send  you  details  on  this 
and  any  of  our  SELECTROSLIDE  models.  Write  today. 


sDin 


Eifob/.ihed  1924 


^    2201  Beverly  Blvd. 
7/     Los  Angeles  57,  Calif. 
Phone:  DU  9-1288 


MANUFACTURERS  OF  SELECTROSLIDE 
AUTOMATED  SLIDE  PROIECTORS 


"Meril  Award  Winner     ol  Iko  6ru>s«lj  V/orWl  Fair 


(lOMINUED   FROM   THE    PRECEDING   PAGE    10) 

national  Film  and  TV  Festival,  sponsored  by 
Industrial  Exhibitions.  Inc.  ihc  entry  fee  which 
must  accompany  your  original  form  is  $50  for 
either  "industrial"  or  'public  service  TV  pro- 
grams." 

We  hope  this  answers  many  reader  inquir- 
ies about  the  widely-ranging  diM'eienccs  in 
cost  between  the  growing  number  of  such 
e\ents.  In  the  latter  ease,  the  New  York  Fes- 
tival mentioned  is  a  strictly  commenicil  propo- 
sition. Bui  we  do  sincerely  believe  that  no 
sponsor  or  producer  should  lay  down  S-'iO 
without  full  and  frank  disclosure  of  the  names 
and  qualifications  of  the  people  who  lend  their 
authority  as  judges  to  the  award  he  may  ex- 
pect to  receive.  Industrial  Exhibitions.  Inc. 
should  provide  such  information  on  re  juest 
to  all  entrants. 

ihf  limi  iltinilij  Onitinhiilioii  Helps  Create 
a  Manual  iin  "Audiotisuals  in   the   Church" 

\Vc  commend  The  Jam  Handy  Organization 
for  "editorial  and  design  assistance"  given  the 
.'\udiovisual  Council  on  Public  Information. 
Inc.  in  the  preparation  of  an  excellent  new 
manual  for  leaders  in  the  church  field,  titled 
"I'sing  Audiovisuals  in  the  Church." 

Within  its  colorful  and  illustrated  1 6-pages 
and  covers  are  a  multitude  of  useful  facts  to 
help  pastors  and  Christian  educators  on  the 
proper  use  of  films.  Copies  are  being  made 
available  to  audiovisual  dealers,  religious  him 
producers,  distributors,  etc.  at  extremely  low 
cost  for  nationwide  dissemination. 

Jamison  Handy's  great  personal  interest  in 
and  dedication  to  Christian  education  and  the 
advancement  of  the  religious  film  field  has 
once  again  made  a  truly  useful  contribution 
for  the  benefit  of  all  concerned.  Stanley  G. 
Hansen.  Chairman  of  the  Religious  Council 
of  the  National  Audio-Visual  Association,  ex- 
presses the  sentiments  of  all  of  us  when  he 
says: 

"I  am  really  excited  about  this  new.  king- 
sized  promotion  tool  to  help  sell  audio-visuals 
to  the  churches.  I  think  you  will  agree  with 
me  that  this  manual  can  accomplish  a  great 
deal.  The  response  you  will  receive  when 
using  this  material  will  make  you  pri>ud  .  .  ." 
*  ^  * 

"Project  Discovery"  at  Shaker  Heights  School 
Will  Measure  Impact  of  Films  iti  Curriculum 

A  school  system,  an  educational  film  pro- 
ducer and  a  projection  equipment  manufac- 
turer have  joined  in  a  unique  three-year  re- 
search and  "discovery"  alliance  for  teaching- 
learning  study,  according  to  Dr.  Donald  G. 
Emery,  superintendent  of  schools  at  Shaker 
Heights.  Ohio. 

The  study,  which  is  being  endowed  by  con- 
tributions of  materials  and  equipment  by  En- 
cyclopaedia Britannica  Films.  Inc.  and  the  Bell 
&  Howell  Company,  will  note  the  impact  that  a 
vast  component  of  lilmed  instructional  ma- 
terials, installed  in  a  single  elementary  school 
building   (Mercer  School),  may   have  on  the 

(roNTINLED  ON  THE  FOLLOWING  PAGE  63) 


WRITE    FOR    SAUPLtS    AND   COMRLtTC    RRlCK   LitT 

COMPREHENSIVE  SERVICE 

NEW    YORK    •    HOLUYWOOD 
10019  90038 


New  Idea 


for  Effective  Visual  Presentation 


"BIG  PICTURE  IMPACT" 

with  the  VU-LYTE 
Opaque  Projector 

riii.'s  projcclni  IS  .il\\.i\s  rr.Kiy  iur 
instant  use.  It  will  pntjt-'ct  iin>'  tipaqut- 
niatcrial  —  pliotographs,  charts,  finan- 
cial statements,  catalog  sheets,  maga- 
zines, books  .  .  .  even  samples  ( up  to 

10"  X  10"  in  size,  2%"  thickness.  No 
advance  preparation  of  materials  is 
(■\-fr    in-ccssrir\' 

Investigate!  Find  out  fiow  you  can  add  heads-up 
impact  to  sales  meetings,  board  meetings,  training 
sessions,  exhibits,  conventions  and  PR  functions. 
GET   YOUR   POINT   ACROSS 

Write:  CHARLES  BESELER  COMPANY 

256  (L}  So.  18th  St,  East  Orange.  N    J 
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NATIONAL    DIRECTORY   OF    VISUAL  EDUCATION    DEALERS 


EASTERN  STATES 


•  MASSACHUSETTS  • 

Cinema,     Inc.,     234     Clarendon 
St.,  Boston  16. 


•  NEW  YORK  • 

Buchan  Pictures,  122  W.  Chip- 
pewa St.,  Buffalo  2,  N.  Y. 

Crawford,  Immig  and  Landis. 
Inc..  6  W.St  4Stli  St.,  New 
York  .36.   New    York. 

The    Jam    Handy    Organization, 

1775     Broadway,     New     York 
19. 

S.  O.  S.   Photo  Cine  Optics,   Inc., 

3S7  Park  A\eiuie.  South.  New 
York  16,  New  York. 

Training  Films,  Inc.,  150  We.'^t 
54th  St.,  New  York  19.  CO  5- 
3520. 

Visual  Sciences,  599BS  Suffem. 

United  \\  orld  Films,  Inc.,  221 
Park  Avenue  South,  N.Y.  3. 
SP  7-6600. 


•  PENNSYLVANIA  • 

Appel  Visual  Service,  Inc.,  963 

Liberty  Avenue,  Pittsburgh 
22. 

Audio-Visual    Center   —    Rentals, 
Sales,   Repairs.   27   South   17th 
Street,  Philadelphia  .3,  Pa. 
Phone:  LOcust  3-6S72. 

Oscar  H.  Hirt,  Inc.,  41  N.  11th 
St..  Philadelphia  7,  WAlnut 
3-0650. 

James  Lett  Company,  221  N.  Sec- 
ond St.,  Harrisburg,  CEdar 
3-5651. 

J.  P.  Lilley  &  Son,  Inc.,  928  N. 

Third    St.,    Harrisburg,    CEdar 
8-8123. 

The  .lam  Handy  Organization. 

Pittsburgh.    Phone:    ZEnith 
0143. 


SOUTHERN  STATES 

•  GEORGIA  • 
Colonial  Films,  71  Walton  St., 

N.  W.,  JA  5-5378,  Atlanta. 
United  World  Films.  Inc..  287 

Tech  wood  Dr..  NW..  Atlanta. 


•  LOUISIANA  • 

Delta  \  isual  Service,  Inc..  715 

Girod  St.,  New  Orleans  12. 
Phone:  JA  5-9061. 


•  MARYLAND  • 

Stark-Films  (Since  1920), 
Howard  and  Centre  Sts., 
Baltimore  1.  LE.  9-3391. 


MIDWESTERN  STATES 


•  ILLINOIS  • 

Robt.     H.     Redfield,     Inc.,     831 

So.  Wabash  Ave.,  Chicago  5. 

The  .lam  Handy  Organization. 

230    North    Michigan    Avenue, 
Chicago  1. 

Midwest  Visual  Equipment  Co.. 

3518  W.  Devon  Ave.,  or  27  N. 
Franklin  St.,  Chicago. 

United  World  Films.  Inc..  .542 
S.  Dearborn  St..  Chicago  5. 


•  MICHIGAN  • 

The  Jam  Handv  Organization, 

2821  E.  Grand  Blvd.,  Detroit 
Zone  11. 


•  MISSOURI  • 

Swank's,  Inc.,  621  N.  Skinker 
Blvd.,  St.  Louis  30,  Mo. 


•  OHIO  • 

Academy    Film    Service.    Inc.. 

2110     PaMje     A\e..     Cleveland 
14. 

Films    Unlimited    Productions. 

.564   Park   .Avenue.   Mansfield. 

Fryan   Film    Service,   2929   Pros- 
pect Ave.,  Cleveland  15. 

Sunray  Films,  Inc.,  2005  Chester 
Ave..  Cleveland  14. 

Twyman  Films.  Inc.,  329  Salem 
Ave.,  Davton. 


LIST   SERVICES  HERE 

Quallfred  audio-visual  deolers  are 
listed  In  this  Directory  at  $1.00  per 
line  per  issue  on  annual  basis  only. 


M.  H.  Martin   Company,  1118 
Lincoln  Way  E.,  Massillon. 


WESTERN  STATES 


•  CALIFORNIA  • 

LOS  ANGELES  AREA 

Coast    Visual    Education    Co.. 

5620  HollvwooH  Blvd.,  Holly- 
wood 28.  HO  6-1651. 

The  Jam   Handv  Organization, 

305  Taft  Building,  1680  N.  Vine 
St.,  Hollywood  28. 

Photo  &  Sound  Company,  5515 
Sunset  Blvd.,  Hollywood  28. 

Ralke  Co.,  Inc.  A-V  Center,  849 

North   Highland   Ave.,   LA   .38. 
HO  4-1147. 

S.  O.  S.  Photo-Cine  Optics,  Inc. 

6331  Hollywood  Blvd.,  Hollv- 

wood  28. 

Spindler  &  Sauppe,  2201  Bever- 
ly Blvd..  Los  Angeles  57. 
Phone:  DUnkirk  9-1288 

United   World  Films,  Inc.,  7374 
Melrose  Ave.,  Los  Angeles  46 

SAN  FRANCISCO  AREA 

Photo  &  Sound  Company,  116 

Natoma  St.,  San  Francisco  5. 

Westcoast   Films.   255   Minna, 
San  Francisco  3. 


•  COLORADO  • 

Cromars'    ( .Audio- Visual   Center) 
922  Bannock,  Den\er  80204. 


•  OREGON  • 

Moore's      .Audio-Visual      Center, 

1201  S.  W.  Morrison,  Portland 
5,  Oregon. 

United  World  Films,  Inc.  5023 
NE  Sandy  Blvd.,  Portland  13 


•  TEXAS  • 

United  World  Films.  Inc., 

2227  Bryan  St.,  Dallas  1 


•  UTAH  • 

Deseret  Book  Company,  44  East 
South  Temple  St.  Salt  Lake,  10. 
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\^'heelook  Produolions,  N.  Y., 

to  Offer  Producer  Services 

Y  A  new  organization  has  been 
formed  in  New  York  to  provide 
a  wide  variety  of  services  for  film 
producers  —  particularly  for  film' 
producers  from  other  parts  of  the 
country. 

Eli  Wheelock  Productions.  Inc., 
a  subsidiary  of  Willard  Pictures. 
Inc..  will  offer  New  York  facilities,^ 
connections  and  services  ranging' 
from  complete  productions  to 
simple  lab  contacts.  It  will  operate 
as  a  completely  separate  company 
under  officers:  John  M.  Squiers. 
Ir.,  president,  Frank  Brittain,  vice- 
president,  and  David  Tcske.  pro- 
duction manager. 

Currently,  the  firm  is  doing 
work  for  five  out-of-town  produc- 
ers, ranging  from  talent  procure- 
ment to  complete  production  of  a 
570,000  motion  picture. 

Wheelock  Productions  is  also 
active  in  procuring  a  wide  variety 
of  services  for  several  major  ex- 
hibitors at  the  World's  Fair,  in- 
cluding talent,  technical  and  main- 
tenance personnel.  S' 
*        *        * 

!  TURTLETAUB  AND  MOSS: 

(continued  from  p.\ge  24) 

■  business.  Turtletaub  &  Moss  has, 
completed  ten  motion  pictures,  ten 
sound  siidefilms  and  ten  complete 
sales  meetings  for  such  clients  as 
Pepsi  Cola,  Sunoco.  Paramount, 
20th  Century-Fox,  General  Ac- 
ceptance, Nestle  and  Bulova.     jj" 

SOUTHERN  EQUIPMENT  CO: 

(CONTINUED    FROM    PAGE    36) 

24  positions  in  the  80-slide  Carou- 
sel magazine  are  filled  with  black 
slides,  and  the  sound  tape  is  ad- 
justed so  that  the  slides  change 
as  rapidly  as  possible  to  bring  the 
magazine  around  to  the  beginning 
of  the  presentation  again.  How- 
ever. Eberts  is  considering  replac- 
ing the  black  slides  with  a  sales 
message,  or  extended  introduction 
to  the  presentation. 

""Audiovisual  presentations  are 
particularly  valuable  to  any  firm 
that  manufactures  custom  equip- 
ment," Eberts  said.  ""Even  if  a 
customer  comes  into  our  show- 
room, looks  over  our  products, 
then  goes  through  our  plant,  we 
are  often  unable  to  show  him  an 
item  much  like  the  one  he  needs. 
But.  chances  are  we  have  manu- 
factured and  installed  one  similar 
to  it.  and  captured  it  on  a  color 
slide."  f 

BUYERS    READ    BUSINESS    SCREEN 


BUSINESS  SCREEN  MAGAZINE 


I- 


All  New!  SIMPLEX  501 

Professional     16mm    Automatic 
Film  Inspection  You  Con  Afford 


The  new  SIMPLEX  501  makes  it  possible 
for  any  size  film  library  to  have  automatic 
inspection  facilities.  The  501  detects  all 
types  of  film  defects,  including  torn  sprock- 
ets, rips,  teors,  sound  track  defects,  Scotch 
tope  splices,  etc. 

The  501  has  footage  counting,  rotary  brush 
cleaning  of  film,  plug-in  electrical  chassis. 
Simple  finger-tip  controls.  Neon  indicator 
lights,  all  ball-bearing  construction. 

Write    today    for    specificorions,    prices: 

PAULMAR,  INC. 

710-17th  STREET  .   NORTH  CHICAGO,  ILL. 
Telephone:   662-7600 


IV^yy(//7^  DAMAGED  FILM? 

"The  Film  Doctors'"  (specialists  jn  ttie 
science  of  filtn  rejuvenation)  can  restore 
scratched,  brittle,  and  worn  film  at  a 
fraction  of  new  print  costs.  Old.  damaged 
8,  16,  35mm  film  can  be  restored  to  orig- 
inal screening  quality  and  its  life  can  be 
prolonged  indefinitely. 
RAPIDWELD:  restores  damaged  originals,  neg- 
ative^ and  prints, 
RAPIDTREAT:  completely  protects  and  prolongs 

the   life  of  new  prints  indefinitely. 
RAPID    FILM   SHIPPERS:   vault   storage,    interna- 
tional distribution  and  inspection  facilities. 
Write    for    Booklet    Y-3 


APID  FILM 
TECHNIQUE.  //VC 

37-02  27  ST.,  L.  I.  C.  1,  N.  Y. 
STillwcll  6-4600  •  Est.  1940 


THE   EDITORIAL  VIEWPOINT 

(  ONTINUED  FROM  PRECEDING  PAGE  SIXTY-ONI   > 

Iciirning  behavior  of  over  700  boys  and  girK. 
kindergarten  through  the  si.xth  grade. 

In  launehing  what  he  calls  "Pioject  Dis- 
covery." Dr.  Emery  made  clear  that  no  ab- 
rupt changes  will  be  made  initially  in  the 
Mercer  curriculum. 

"We  are  in  a  most  remarkable  position  iil 
placing  a  wealth  of  quality  filmed  materials 
in  the  hands  of  quality  teachers  who  use  a 
modern  curriculum.  I'lojixi  Discovery  offers 
a  controlled  situation  for  investigating  addi- 
tional ways  in  which  pupils  gain  knowledge. 
learn  attitudes  and  develop  skills."  Emery 
stated. 

A  trim  library  of  approximately  500  sound 
motion  pictures  and  1.050  tilmstrips  in  all 
"K-6"  subject  areas  will  be  installed  by  Hril- 
annica  Films  this  summer  on  extended  loan  to 
Mercer  School. 

In  turn.  Hell  &  Howell  is  equipping  all  Mer- 
cer classrooms  with  the  company's  automatic- 
threading  16mm  Filmosound  projector  and  the 
newly-developed  Autoload  lilmstrip  projector 
without  cost  to  the  school  lor  the  duration  of 
the  study.  Several  small  library  conference 
rooms  will  also  be  equipped  with  projection 
facilities.  Installation  of  new  projection 
screens,  projector  tables  and  delivery  of  new 
films  and  filmstrips  as  they  are  released,  com- 
prise the  audiovisual  inventory  for  I'roicii 
Discovery. 

In  addition  to  the  initial  installatiim.  the 
education  directors  of  both  sponsoring  com- 
panies —  .'\ndrc\v  Scarborough  of  Bell  & 
Howell  and  Dr.  Wayne  Howell  of  EBP  — 
have  announced  that  the  services  of  their  en- 
tire research  and  educational  staffs  would  be 
at  the  disposal  of  Shaker  Heights'  educators 
through  the  duration  of  the  three-year  experi- 
ment. 

"We  think  of  what  is  happening  here  in 
Shaker  Heights  as  a  significant  step  in  the 
evolution  of  American  education,  rather  than 
the  much-discussed  but  non-existent  revolu- 
tion." said  Dr.  Howell  in  outlining  a  blue- 
print for  action  for  the  unique  project. 

"If  you  give  individual  pupils,  under  the 
guidance  of  creative  teachers,  the  opportunity 
to  extend  their  horizons  and  discover  the  world 
at  their  own  pace,  using  the  film  medium  in 
much  the  same  manner  as  library  books  and 
other  basic  resources,  we  feel  sure  new  avenues 
will  open  for  personal,  self-directed  study."  1^' 

*  *  * 

Am'»i«/i'o»i,   Inc.   Ctose.s   //oZ/i/icoor/   Studio 

.Animation.  Inc..  headed  by  Earl  Klein  in 
Hollywood  since  1954.  has  closed  its  doors. 
Studio  was  sold  to  the  Wcstheimer  Company, 
an  optical  production  house.  '3' 


^^*^ 


MULLING  OVER  A  NEW  MOTION  PICTURE? 

Witli  48  years  of  budget-stretcliing  film  ex- 
perience we'll  gladly  mull  willi  you  .  .  .  and 
ttien  .  .  .  produce! 

Sam  Orleans 

k_/fM.  J.IOII      V_-^  Film  Productioni,  Inc. 
2i  I  W.CumberUnd   Av«.     •     Knoxville  2,   Tenn. 


JUST   OFF    THE   PRESS! 

YOUR    COMPLIMENTARY   COPY    OF 

FOTOMATION  FILM  TIMETABLE 


•*     mil  ™*'  \ 


1 

\ 


Handy  ploitic  computer  times 
your  narration,  music,  effects. 
^or     slidefllms,      soles      promo- 

oo    &    presentations,    TV    ond 

otion      pictures. 


FREE!  TO  ADVERTISE  OUR 
EXCITING  OVERNIGHT 
PRODUCTION  TECHNIQUE 
OF  MOVIE  (MAKING 

FOTOMATION! 


Tell  your  sales  story  in  FOTOMATION  —  using  the 
popular  TV  commercial  method  of  "quick  cuts,"  with 
still  photos,  transparencies,  artwork  and  graphic 
color  design!  We  give  your  film  life  and  animation 
with  every  type  of  camera  movement,  zooms,  pans, 
dissolves  —  synchronized  to  modern  percussive  mu- 
sic!   Production    time    is    in    DAYS,    not    MONTHS! 

Gel  the  full  sfory  with 
your   FOTOMATION    Timctabie 

Call  Al  Stahl  —  212/CO  5-2942 


ANIMATED  PRODUCTIONS,  INC. 

1600  Broadway,  New  York  19 


SOlll\ll    ltE(]llltlll.\(i 

FOR    STRIP    FILMS 

Now   you   can    sell    professional    re- 
corded sound  with  your  strip  films.  Let 
RPL  handle  this  entire  phase  for  you. 

Just  send  your  script,  marked  with 
slide  changes  and  we  will  record  the 
narration   with   sound   effects   and 
music  as  desired.  If  you  prefer,  sub- 
mit your  recorded  tapes— 

RPL  will  insert  synchronizing  sig- 
nals—audible or  automatic  for  all 
makes  of  projectors— produce  for 
you  one  or  thousands  of  tapes, 
tape  cartridges  or  discs. 

You  can  sell  to  your  clients  strip-films 
with  professional  sound  that  solves 
the  mysteries  of  the  new  and  various 
automatic  frame  change  systems— at  a 
surprisingly  low  cost. 

For  your  next  afrip-fUm  irroject 
write  for  free  folder 

"SOUND  SENSE  FOR  STRIP  FILMS" 


RF 


1 


Recorded  Publications  Laboratories 


1503   Pierce  Avenue 


Camden,   N.  J.    OSIOS 
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FILM  TITLE 

Issue  No. 

Page 

The  Air  Around  Us 

3 

64 

The  Truth  About  Haircoloring 

S 

27 

Wheels  of  Proidres!-:  The  Mich 

gan 

3 

54 

Wini  tn  Greater  Public  Works 

Ecouotnii 

7 

32 

Wilbur  Gets  the  Message  .  .  . 

About  Payroll  Savings 

8 

20 

The  World  Series  <>/  1962 

1 

211 

The  World  Series  nj  1963 

S 

40 

This  Is  Coffee 

."> 

17 

Links  With  Europe 

4 

57 

THE   INDEX   OF   SPONSORED   FILMS: 

(A     REVIEW     OF     EDITORIAL     DATA     -     CONTINUED      FROM      PRECEDING     PAGE     50) 

SPONSOR 

Carrier  Corporation 
Clairol  Incorporated 
Clarl:  Equipment  Company 

Chr>'sler  Corporation 

Coca-Cola  Company,  The/ 
Hillerich-Bradsby 

Coffee  Brewing  Institute 

Cologne,  Germany  Inter- 
national Trade  Fairs 

Consumers  Union  of  the 
United  States 

Cooperative  Farm  Credit  System 

Chicago  Crusade  of  Mercy 

Dartnell  Corporation 

Dawn  Bible  Students  Assn. 
Defense  Research  Board  of  Canada 
Detroit.  Cit>-  of 
De\nieg  Machine  Company, 

Microbore  Division 
Diamond  Alkali  Company 
Dunn.  Cal,  Studios.  Inc. 
Eastman  Kodak  Company 
Eckrich.  Peter  and  Sons 
Electric  Council  of  New  England 


Finley  Films 

Ford  Instrument  Co..  Div. 
Sperr\'  Rand  Corporation 
Ford  Motor  Company 


Ford  Motor  Company /Lincoln- 
Mercury  Di\ision 

Ford  Motor  Company  Market- 
ing Institute 

French  Government  Tourist  Office 

Freedom  Center,  Knott's 
Bern.'  Farm 

Fritzsch   Brothers,   Inc. 


Gaines  Dog  Research  Center 
Gan  Council  (Britain) 
German  Federal  Republic 
General  Motors  Corporation/ 

Chevrolet  Motor  Di\ision 
Girl  Scouts  of  the  U.  S. 
Goodrich,  B.  F.,  Footwear  Co. 
Goodyear  Tire  &  Rubber  Co. 
GuU  Oil  Company 


Heinz,  H.  J.  of  Britain 
Hercules  Powder  Company 


Industrial  Education  Films 

Institute  of  American  Poultry 

Industries 
Institute  of  Law  Enforcement 

Education 
Instrument  Society  of  America 
Insurance  Information  Institute 
International  Association  of 

Machinists 
International  Business  Machines 

Corporation 


Johnson  Motors 

Jones  &  Laughlin  Steel  Corp. 
Journal  Films,  Inc. 


Kawneer  Company 
Kelly-Springfield  Tire  Co. 
Kloproan  Mills 


Consumers  Wimt  to  Know 

Credit  Wliere  Credit  Is  Due 
Decision  for  Mercy 

_D  — E— 

Hotv  to  Make  on  Effective 

Sales  Presentation 
The  Bible  Ansners,  series 
The  Alouette 

U.S.  OK-mpic  Bid  films  (2) 
The  Shape  of  Things,  ssf. 

Dacthal 

They  Race  for  Fun 
Photofiraphti  at  Work 
The  Art  of  Eating 
Peter  Tapley's  Tenant 

-F- 

The  Creen  City 

You've  Got  a  Secret,  ssf. 

The  Invisible  Bridge 

Meet  Me  at  the  Fair 

Monte  Carlo  Boad  Ballye  films 

A  Historian's  View  of  Henry  Ford 

The  World  of  Henry  Ford 

National  Teenage  Hoad-E-O 

The  Hardesty  Case 

France,  With  a  French  Accent 
The  True  Bevolution,  ssf. 

Essential  Ods  of  the  West  Indies 

-G- 

The  Gentle  Doctor 
Wliat's  in  a  Flame 
Bridge  of  Friendship 
How  to  Buy  a  Used  Car 

Journey  into  Friendship 
Footprints  from  Italy 
Safe  Winter  Driving 

12  Hours  of  Srbring 

—  H  — 

What's  Cooking? 

What  in  the  World  Does 

Herculcft  Do? 
It's  Monday  Morning 

—  I  — 

Principles  and  Practical  Applica- 
tions of  Thermo-elecirics 

Series  on  frozen  poultr>', 
for  Arabian  market 

Search  and  Seizure 

Automatic  Process  Control 
The  Invisible  Force 
Union  Headquarters 

Inquiry 

a  better  way 

—J  — 

Ski  Boom;  Land  of  Forever; 

Trekkin'  Boat  from  Texas;  Aloha  3 
Steel  by  Stitpwatch  2 

Galvani  and  Volta:   An  Early 

Debate  in  Science  2 

-K  — 

Aluminum   Sealair  Windows  8 

The  Open  Road  to  Tire  Sales,  ssf.     4 
A  Man  You  Can  Lean  On  5 
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Ledcrle  Laboratories  Div. 
Lexington  School  for  the  Deaf 
Lipton.  Thomas  J.,  Inc. 
Los  -Angeles,  Cit>'  of., 

Dept.  of  Airports 
Lutheran  Child  Welfare  Assn. 


Marks  and  Spencer  (Britain) 
Martin  Marietta  Company 
Massey-Ferguson,  Inc. 
Merck  Sharp  &  Dohme  ' 

Snuthem  Medical  Assn. 
Mrtrnpolitan  Life 

Insurance  Company 


MilltT  Brewing  Company 


The  3M  Company 

Moody  Institute  of  Science 

Murine  Company 


National  .Association  of 

Manufacturers 
National  Board  of  Fire 

Underwriters 
National  Dair\'  Products 

Corporation 
National  Distillers  Corp. 
National  Education  Program 
National  Film  Board  of  Canada 
Nati<inal  Live  Stock  and 

Meat  Board 
National  Premium  Sales 

Executives,  Inc. 
Nationwide  Insurance  Companies 
New  York  Air\vays 
New  York  Mets 
New  York  State  Education 

Dept.  .Associated  Degree 

Nursing  Project 
New  York  State  Dept.  of 

Labor,  Div.  of  Employ- 

ment/U.S.  Dept.  of  Labor 
New  York  Telephone  Company/ 

Reuben  H.  Donnelly  Company 
New  York's  World's  Fair 

North  American  .Aviation,  Inc. 


Old  Gold  Spin  Filters  Sports 

Bureau 
Pan  .American  .Airways 
Penney  Company.  J,  C. 
Philips  of  Eindhoven 
Phillips  Petroleum  Company 

Pitman.  Sir  James 
Pittsburgh  Plate  Glass  Co. 
Portland  Cement  Association 
Procter  6c  Gamble 
Public  .Affairs  Committee 


Ram  set 
Kichardson-Merrell,  Inc., 

William  S.  Merrell  Div. 
Rnuiidtablc  Productions 
Ryland  Brothers  (Britain) 


Schering  Corporation 


Scott  Paper  Company 

Seagram's,  Inc. 

Sealy,  Inc. 

Sears.  Roebuck  and  Company 

Snuff  Information  Center 

Standard  Oil  Company  of 

Cahfomia 
Standard  Oil  Company  (N.J.) 
Stevens,  J.  P.,  &  Company 
Swedish  Institute,  Stockholm 


FILM  TITLE  Issue  N. 

—  L  — 

The  Last  Case  of  Polio  1 

Groit'ing  Up  With  Deafness  7 

The  America's  Cup  Races  1962  3 

itl  WorW  Way  8 

Suffer  Little  Children  2 

—  M  — 

Towards  Better  Staiulards  1 

Target  You!  5 

How  to  Beef  Up  Feed  Lot  Profits  3 

A  Matter  of  Seconds  8 

How  to  Succeed  in  the  Life 
Insurance  Business  by  using 
Referred  Leads  and  Making 
Good  Seighbor  Calls,  ssf.  1 

A  Look  to  our  Future  5 

Arotmd  the  League  with  the 
Mduaukee  Btuvvs:  1962 
Green   Bau   Pucker  Highlights  2 

Sports  Thrills  of   1962 

Magnetic  Memory 

City  of  the  Bees 

The  Wondrous   World  of  Sight 

-N- 

SAM  at  Work  in   1963,  ssf,  series 

Art'  Tom  Sure? 

Sales  Promotion  Parade,   1963 

The  Big  Payoff 

What  is  Communism?  (series  of  3)    4 

Universe 

Stars  in  Their  Eyes 

PLUS  —  The  Story  of  Premium 

Merchandising,  ssf. 
The  Warning  Bell 
The   Skyline   Route 
Let's  Go  Mets! 
Idea  With  a  Future 


The  Power  of  a  Pot  Roast 


How  to  Deliver  Telephone  Books        6 

World's  Fair  Report  with 

Lowell  Thomas  6 

The  Qfdckest  Draw  in  the  West         3 

—  o— P  — 

Pro  Football's  Longest  Day  2 

Deadline  to  Glory 

We'll  Talk  About  it  in  the  Mornin, 

Tickets.  Please,  ,vsf. 

Skywide  Philips 

Moe  Hammond  Goes  to  the 

Mountain 
The  Forty  Sounds  of  English 
Adventure  in  Color 
The  Sew  Chicago 
A  Coin  With  Two  Heads 
Headed  for  Trouble 

—  R  — 

Build  Better  uUh   Ramset 
ClinicO'Patbological   Conference 

I  Jttst  U'orfc  Here,  ssf 
Noif  the  Wire 

-s- 

DiflgiiOsi.s  and  Management  of 

Fungus  Infections  of  the 

Skin.  Hair  and  Sails 
Treatment  of  the  Common  Cold 

Through  the  Ages 
The  World  of  a  Girl 
Repeat  Performance;  Buick  Open 
Sleep   —   It's    Wotulerful 
Come  Camping  in   Alaska 
A  Leaf  Through  History 
The  Goal  of  Petroleum  Research 
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The  Human   Element 
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Galaxy  of  Elements 
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OF     BUSINESS     SCREEN 


FOR  COLOR  AND  BLACK  Gl\A/HITE 

DEVELOPING  COLOR  NEGATIVES  .  ADDITIVE  COLOR  PRINTING  .  REDUCTION 
PRINTING  INCLUDING  A&B  .  COLOR  SLIDE  FILM  PROCESSING  .  BLOWUPS  • 
INTERNEGATIVES  .  KODACHROME  SCENE-TO-SCENE  COLOR  BALANCED  PRINTING 
.EKTACHROME  DEVELOPING  AND  PRINTING  'REGISTRATION  PRINTING  •  PLUS 
COMPLETE  BLACK  AND  WHITE  FACILITIES  INCLUDING  CUTTING  ROOMS,  FILM 
AND  TAPE  VAULTS  AND  THE  FINEST  SCREENING  FACILITIES  IN  THE   EAST 


\^ 


yjjytraflt 


MOVIELAB   BUILDING,  619   W.  54th  ST. 
NEW   YORK    19,  NY.    JUOSON    6-0360 


— for  helping  to  get  new  activities  started 
and  implemented  without  disclosure. 

— skilled  in  keeping  product  information  under  cover 
until  time  of  impact  .  .  . 

— The  Jam  Handy  Organization  is  well  set  up,  with 
completely  integrated  facilities  and  experience,  to 
maintain  security  while  getting  your  job  done  right 
and  right  on  time. 

THE     JAM     HANDY     ORGANIZATION 

NEW  YORK . DETROIT . CHICAGO . HOLLYWOOD 
JUdson  2-4060  •  TRInity  5-2450  .  STate  2-6757  .  Hollywood  3-2321 
Motion  Pictures  •  Business  Theater  •  Slides  and  Slidefilms  •  Training  Aids 
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.   MAGAZINE  .  TOOLS  AND  TECHNIQUES  FOR  AUDIO  &  VISUAL  COMMUNICATION 
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New  Communications  Idea  Center 


^^=^demonstrates  thie  latest  inA/V 
presentation  ideas 


The  new  Wilding  Communications  Idea  Center,  lo- 
cated at  5725  N.  Broadway  in  Chicago,  dramatically 
illustrates  the  full  potential  of  modern  Audio-Visuals. 


Only  Wilding  could  create  it!  The  new  Communications  Idea 
Center  is  the  most  complete  Audio-Visual  demonstration  facility 
ever  designed.  Here  you  will  be  exposed  to  the  full  range  of 
modern  creative  and  production  ideas  necessary  for  effective 
business  communications.  At  CIC  you  will  learn,  for  instance: 

How  to  present  a  message— A  dramatic  presentation  will  give 
you  ideas  on  how  best  to  convey  your  ideas.  The  presentation 
incorporates  a  variety  of  media— motion  pictures,  standard  and 
widescreenslidefilms,  complete  stereo  sound,  industrial  theatre, 
printed  materials  and  displays.  It  demonstrates  how  these  media 
can  be  combined  to  accomplish  your  objectives. 

How  a  modern  A/V  installation  works— The  new  CIC  is  a  mod- 
ern Audio-Visual  installation  in  action.  An  experienced  Wilding 


A/V  consultant  is  always  on  hand  to  demonstrate  and  explain 
how  a  programmed  installation  works.  Learn  how  these  ideas 
can  be  applied  to  the  communications  needs  and  facilities  of 
your  own  organization. 

What's  available  in  A/V  equipment  for  small  shows,  direct 
selling,  and  point-of-sale— Flip-top  slidefilm  projectors,  8mni 
and  16mm  motion  picture  projectors  and  a  wide  variety  of  other 
portable  A/V  equipment  are  available  for  demonstration. 

Visit  the  Wilding  CIC— You  are  cordially  invited  to  see  our  new 

Communications  Idea  Center.  To  arrange  a  showing  for  your 
organization,  company  or  department,  write,  wire  or  call— col- 
lect—our  nearest  office.  Descriptive  color  folders  available  on 
request. 


\\r\  LD  IIV  G 
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Chicago.  111.  1345  Argyle  SI..— 60640 
312  BR  S-12C0  Chit  Weake 

New  York,  N.Y.405  Park  Ave..— 10016 
212-PL  9-0854  Leon  Kreger 

Detroit.  Mich.13S35  Livernois. —48209 
313-WE  3-2431  Dan  Gallagher 


San  Francisco,  Calif.  Pier  27.-94111 

415-DO  2-7789  Dave  Butler 

Chevy  Chase.  Md.  Suite  501.  35  Wisconsin  Circle,— 20015 

301  ■667-9090  Jack  Kornmeier 

Cleveland,  O.2307  Chester  Avenue. ^14114 

Wilding-Dramaturgy 

216-771 -4030  C.  R.  Bingriam 


Hudson.  0.75  N.  Main  SI..— 14235 

216-663-8161  Bob  Osmun 

Cincinnati,  0.617  Vine  St.. -45215 

513-GA  1-0477  Bill  Gaughan 

Los  Angeles,  Calif.  8460  W.  Third  Ave..— 90048 

Wilding-Fedderson 

213-OL  1-1860  Jack  Minor 


He  goes  for  the  flesh  tones 


The  color  of  skin  is  terribly  im- 
portant to  this  gentleman.  He's  a 
color-correction  specialist  in  the 
General  Film  lab;  skin  is  the  key 
tone  he  uses  to  judge  color  adjust- 
ments that  are  needed  from  scene 
to  scene  in  trial  prints. 

His  corrections  are  then  pro- 
grammed into  our  automated 
printers.  (We  use  both  additive  and 


subtractive  types.)  These  reproduce 
release  prints  in  any  quantity, 
rapidly  and  without  variation. 

In  many  instances,  the  precision 
and  speed  of  our  modern  equip- 
ment will  loNser  processing  costs 
for  producers.  Send  for  our  latest 
price  list,  or  call  for  a  specific  quote 
on  your  next  production,  either 
color  or  b&w.  Write  to  General 


Film  Laboratories,  1 546  N.  Argyle, 
Hollywood,  California  90028. 
Phone  (213)  HO  2-6171. 

GENERAL 

FILM    LABORATORIES 

A  Division  of  Pmific  Industries,  Inc. 
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POSITIVELY  outstanding  16  and  35m  m  B&  W  NEGA  TIVE  film... 


New  Ajisco  Versapan  NEGATIVE  Film! 


The  better  the  negative  the  better  the  positive.  It's 
that  simple.  And  there's  no  better  premium-type 
medium  speed  black  &  white  negative  film  than 
new  Ansco  Versapan®. 

Soft  gradation,  very  fine  grain,  high  resolution... 
everything  that  makes  a  better  negative  has  been 
built  into  this  exceptional  film.  It's  the  way  to  give 
all  your  black  &  while  motion  pictures  that  unmis- 
takable look  of  quality. 

What's  more,  since  we've  built  these  qualities 
right  into  Ansco  Versapan  you  can  forget  having 
to  depend  on  special  or  forced  processing  to  pro- 
duce superior  results.  You  get  them  naturally. 


And  with  its  medium-speed  of  80  Daylight  and  64 
Tungsten,  new  Ansco  Versapan  is  ideal  under  a 
great  variety  of  lighting  conditions. 

Before  you  shoot  your  ne.xt  black  &  white  assign- 
ment, try  a  test  roll  of  new  Ansco  Versapan  and  see 
the  difference  quality  makes.  It's  available  in  all 
standard  16mm  (Type  2531)  and  3.5mm  (Type 
5531)  rolls. 

Ansco 

PHOTO  PRODUCTS  OF 


C 


GENERAL   ANILINE   A   FILM   CORPORATION 
BINGMAMTON     NEW    YORK 


405  Lexington  Ave. 
New  York  17.  N.  Y. 


4255  W.  TouhvAve. 
Chicago  46.  III. 


325  East  Imperial  Hwy. 
La  Habra.  Calif. 
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SOUND  SLIDEFILMS 
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CENTERS,  INC. 
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The  final  developing  process  is  the  MOMENT  OF  TRUTH. 
Without  perfection  here,  everything  else  is  meaningless. 
C  This  is  why  most  film  producers  choose  Byron.  At 
Byron,  superb  colordeveloping  by  the  custom-made  ARRI 
machine  assures  the  perfection  of  this  moment.  Byron 
was  the  first  to  offer  16  mm  negative-positive  developing 
in  color  .  .  .  protecting  your  "Moment  of  Truth."  This 
means  consistency  of  color  print-after-print-after-print .  .  . 
yours  at  Byron,  where  film  producers  from  all  over  the 
world  turn  for  the  finest  in  16  mm  "Color-Correct"' 
prints— only  at  Byron. 


byron 

®     MOTION  PICTURES 


Developing 

Printing 

Music 

Sound 

16  mm     35  mm 

Editing 

Color  or  black 
and  white 

"Color-Correct"® 
only  at  Byron 

Complete  service 

Everything  but 
the  original 
photography 


1226  Wisconsin  Ave.,  N.W.,  Washington,  D.C.  20007,  Phone  202-FE  3-4000  •  Affiliated  with  Mecca  Film  Laboratories  Corp.,  New  York 


UMBER  5  •  VOLUME  25  •  1954 


AnnouiK'iiiju; 

'iiuinnia  «*uni  laiidt'** 


right  off  the  newsreel 


...and  you  don't 

have  to  be  a  college 

professor  to 

supervise  this  training! 
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BETTER  SELLING  BUREAU. 
DEPT.  B-2 

6108  Santa  Monica  Boulevard 
Los  Angeles.  California  90038 

I  want  to  preview  your  University  of 
Marketing  Six-Meeting  Sales  Training 
Course.  Send  me  full  information. 

Name 

Company      Title 

Address  


City 


Slate 


Zip  Code 


Society  for  Advanceinent  of 
Alanageiiieiil  to  Honor  Films 

i-j  Recognition  of  the  key  role  of 
films  in  niiinagement  programs  will 
be  a  highlight  of  the  19th  Inter- 
national Conference  and  Exposi- 
tion sponsored  by  the  Society  for 
the  Advancement  of  Management 
when  that  group  meets  at  the 
Americana  Hotel  in  New  York 
City,  October  14-17. 

An  International  Management 
Film  Festival,  to  be  held  in  con- 
junction with  the  Conference,  will 
present  awards  in  several  categor- 
ies for  "the  most  outstanding  doc- 
umentary, industrial  and  education- 
al motion  pictures  related  to  the 
science  of  management." 

Dr.  Henry  A.  Singer  is  executive 
director  for  the  Society.  Inquiries 
concerning  the  Film  Festival  should 
be  addressed  to  his  office  at  16 
West  40th  Street.  New  York  N  Y 
10018.  , 

*  *  :J; 

Accept  Entries  to  October  1 
for  Int'I  Film  &  TV  Festival 

ir  Deadline  for  film  entries  to  the 
4th  international  Film  &  TV  Fes- 
tival of  New  York  has  been  ex- 
tended to  October  1.  According  to 
Herbert  Rosen,  president  of  Indus- 
trial Exhibitions.  Inc.,  sponsors  of 
the  annual  event,  the  deadline  ex- 
tension applies  to  all  four  categor- 
ies of  Festival  media  including  in- 
dustrial films,  public  service  tele- 
vision programs  (including  single 
films  and  series);  and  slidefilni 
presentations. 

The  festival  is  slated  for  the  New 
York  Hilton  on  October  21-23. 
The  three-day  program  includes 
seminars  and  workshop  sessions 
(Industrial  Film  &  .A-V  Exhibition 
section).  An  orientation  seminar 
"Selling  Your  A-V  Program  to 
Top  Management"  has  been  an- 
nounced under  the  co-chairman- 
ship of  Charles  Corn,  president  of 
Admaster  Prints.  Inc.  and  Porter 
Henry,  president  of  Porter  Henry 
&  Co.,  Inc. 

Elements  of  this  seminar  are  be- 
ing set  to  illustrate  and  prove  that 
management  will  allocate  budgets 
for  audio-visuals  when  results  are 
shown.  Methods  of  measuring  re- 
sults in  "before  and  after"  figures 
and  demonstrations  on  "how  to  get 
the  most  out  of  an  A-V  budget, 
getting  management  approval  for  a 
planned  program,  etc."  are  men- 
tioned in  the  advance  program 
notes. 

Among  other  authorities  sched- 
uled to  appear  on  the  festival  pro- 
gram are  Harry  Wayne  McMahon. 


international  advertising  consul- 
tant.  who  will  discuss  (and  show) 
examples  of  "Breaking  the  Lan- 
guage Barrier  in  International  TV 
Advertising,"  giving  examples  of 
new  non-verbal  techniques. 

An  extensive  display  of  the  lat- 
est in  a-v  media  and  equipment  as 
well  as  services  will  be  included  in 
the  exhibit  area  at  the  New  York 
Hilton. 

Further  details,  entry  forms  and 
the  complete  program  are  available 
from  Industrial  Exhibitions,  Inc., 
17  E.  45th  St.,  New  York,  N.y! 
10017.  , 

*        *        * 

\^il<ling.  Inc.  Names  Directors 
at  HounI  Meeling  in  New  Yoric 

■-■:  Meeting  on  August  19  at  the 
Drake  Hotel  in  New  York  City,  di- 
rectors of  Wilding.  Inc.  have  elec- 
ted three  new  members  to  the 
board  of  that  national  communica- 
tions' company. 

Joining  the  Wilding  board  are 
Dr.  John  K.  Kough.  former  execu- 
tive vice-president  of  Science  Re- 
search Associates,  Inc.:  and  Daniel 
B.  Gallagher  and  William  R.  Winn, 
both  vice-presidents  of  the  parent 
company,  located  at  its  Detroit 
office.  The  present  board  also  in-  ' 
eludes  president  H.  Williams  Han- 
mer.  executive  vice-president 
Clinton  B.  Hatcher;  Robert  C. 
.'\usbeck.  assistant  to  the  president; 
and  Wallace  Flower,  partner  of 
William  Blair  &  Co. 

In  other  actions,  the  Wilding 
board  confirmed  the  appointment 
of  Donald  P.  Smith  as  a  vice-presi- 
dent in  the  company's  New  York 
office  and  John  Long  as  a  vice- 
president  at  Detroit.  A  10^  per 
share  dividend  was  declared  for 
the  second  quarter  of  1964. 

The  New  York  meeting  enabled 
all  board  members  and  Wilding 
guests,  including  various  under- 
writing group  representatives  to 
attend  the  1965  Ford  Announce- 
ment Show  at  the  New  York  Coli- 
seum. The  three-hour  musical 
show  was  produced  for  the  Ford 
Motor  Company  by  Wilding.   Inc. 


N.Y.   Film   Producers   Assn. 
to  Screen  TV  Spots  .'Monthly 

ir  The  Film  Producers  Associa- 
tion of  New  York  will  begin  to 
hold  monthly  screenings  of  cur- 
rent TV  commercials  starting  in 
the  latter  part  of  September  at 
the  Preview  Theatre,  1600  Broad- 
way. 

The  FPA's  executive  board  be- 
lieves this  will  allow  various  seg- 
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Vj/ PICTURES 


HOLLVWOOD 

MAYBE  WE'RE  NUTS 

But  we're  trying  a  new  way  to  biitfl 
a  movie.  Ma\be  it  will  work,  oil 
ma\be  it  will  be  just  a  new  w,iy  ol 
dri\ing  over  the  fiscal  cliff.  But  - 
We've  decided  that  when  our  stall 
feels  strongly  about  a  picture  idea 
we'll  put  our  m(me\-  where  cm 
claims  are  and  make  the  picture  on 
our  funds  —  to  be  offered  for  spon- 
sorship not  as  a  paper  idea,  but  as  a 
completed  answer  print  ,  .  .  readi) 
for  your  credit  titles,  with  yoii-the- 
Sponsor  knowing  exactly  what  it 
can  do  for  >'0u. 

"Holiday  for  Bands"  was  bom 
this     way;     most     successfully: 
check    Modern   T    P   S    or   the 
American   Oil   Company. 
I'our    budget    charge    need    not   bf 
"film    production"   but   ".^dvertisine 
Materials"    or    another    current    ac- 
count —  you  simply  buy  the  neces- 
sary lot  of  release  prints.  Add  dis- 
tributor and  serve. 

o  e  o 

"WHAT'LL  YOU  DO  IF  -  ?" 
for  TEENAGE  DRIVER  SAFETY 

(12  minutes,  16mm  b&w,  sound) 
An  exciting  but  explicit  good-driv- 
ing movie,  vividly  dramatizing  two 
sta\'-alive  ".Anticipate"  concepts  - 
"Dri\'e  ahead  of  \onr  car "  ,ind  "Re- 
hearse ahead  of  time"  what  nouII 
do  if  certain  common  emergencies 
arise."  Plus  actionful  pointers  for 
Expressway  Driving,  Night  Driving. 

e  o  o 

"UNDER  YOUR  HOOD" 

FOR  WOMEN  AND 

YOUNG  DRIX  ERS 

(11  minutes,  16mm 

EK  Color.  Sound) 
As  the  narrator  sa\s,  "If  you  know 
just  a  few  fundamentals  of  What 
Makes  Your  Car  Go,  you're  less  like- 
ly to  get  caught  in  embarrassing  sit- 
uations. \ou'll  make  better  sense  to 
mechanics.  sa\'e  money  on  your  re- 
pair bills,  get  more  m.p.g  out  of 
\our  gas,  and  become  an  .'\uthoril\ 
to  \our  less  versed  friends."  The 
film  uses  models,  cutaway  chassis, 
road  scenes  and  sharp-styled  ani- 
mation to  present  the  major  systems 
of  the  engine,  dri\e-train  and  brakes; 
identifying  the  parts  that  concern 
the  dri\er  and  showing  what  they  do. 

//  your  company  may  he  interested 
in  exclusive  sponsorship  rights  to 
either  of  the  above,  phone  iis  for 
the  ansicrr  print. 

PARTHENON  PICTURES 

Cop     Polmer     Exec.     Producer 

2625  Temple  St.      •      Hollywood  24 
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ARRIFL 


Today's  filming  jobs  break  fast,  demand  the  best  equipment 

So,  checl<  out  the  fabulous  Arrifiex  35.  Pick  it  up, 

heft  it.  It  has  the  right  feel — and  at  no  more 

than  I2V2  pounds.  Makes  for  hours  of  effortless 

filming — studio  or  location,  on  the  run  or  in 

the  crowd   ARRIFLEX  35— the  undisputed 

favorite  when  the  action  really  counts. 

Precision  works  throughout,  too.  The  Arri 
people  didn't  skimp  to  make  that  weight. 
Better  engineering  does  it  all.  From  the 
knurl  on  the  knobs  to  the  brilliant  reflex 
mirror  shutter  system.  ARRIFLEX  35  — 
the  head  of  its  class  in  compactness, 
portability,  dependability. 

Not  to  mention  continuous  design  improve- 
ments most  others  only  talk  about.  Now 
the  clap-stick  is  no  longer  needed.  Arri  re- 
search offers  you  a  built-in  signal  generator 
and  automatic  start-marker  for  true 
lip  sync  with  any  Vi-inch  tape  system; 
the  governor-controlled  motor  activates 
marker  lights  which  flash  key  frames 
at  the  start  of  each  take.  Factory- 
equipped,  of  course. 

ARRIFLEX  35— a  leader*  in  film-making 
unsurpassed  for  exclusive  features 
and  money-saving  advantages. 
ARRIFLEX  35 — the  preferred  camera 
system  of  cinematographers  world- 
wide— in  commerce  and  industry, 
the  sciences,  education,  news  and  sports 
entertainment  and  the  arts. 

There's  a  valid  reason  for  it.  Take  an 
Arrifiex  in  hand  and  see  for  yourself. 


Model  11B  with  400'  mogazine 
.  .  .  with  200'  magazine, 
weight  is  only  10^4  lbs! 


CORPORATION      OF     AIMERICA 


257     PARK    AVENUE    SOUTH, 
NEW     YORK.     N.     Y.      .      10010 
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(CONTINUED      FROM       PAGE       SIX) 

ments  of  the  industry  to  keep  a- 
breast  of  such  factors  as  new 
trends,  techniques,  growth  or  de- 
chne  of  color,  more  or  less  talent, 
voice-over  or  on-camera  sound, 
etc. 

The  screenings  are  principally 
designed  for  advertising  agency 
people,  department  heads,  art  di- 
rectors, copywriters  and  produc- 
ers. 

Only  those  commercials  made 
by  FPA  members  will  be  shown, 
but  since  this  is  estimated  to  be 
about  70  per  cent  of  the  national 
total,  the  product  on  display 
should  be  representative. 

Screenings  will  begin  at  9  AM 
and  run  for  about  90  minutes,  and 
then  be  repeated.  • 

Lewis  Bernhard,  Jr.  lieconies 
SMPTE    Executive   .Seerelarv 

ir  Lewis  A.  Bernhard.  Jr.  has 
been  named  executive  secretary 
of  the  Society  of  Motion  Picture 
and  Television  Engineers  (SMP- 
TE). He  succeeds'  Col.  Charles 
S.  Stodter,  who  is  retiring  after 
serving  the  society  since  19.'>6.  Mr. 
Bernhard      has.      until      recentiv. 


"''mi 


Lewis  A.  Bernhard,  Jr 

been  administrative  manager  of 
the  society  of  Plastics  Engineers. 
Colonel  Stodter  retired  from  the 
Army  in  1954  after  a  30-year  ca- 
reer, the  last  four  years  of  which 
he  served  as  chief  of  the  Army 
Pictorial    Service.  • 

Aiulio-Visual  Institute  for 
Trainiiif:  Direelors  Oct.  2.5-,'JO 

7^  Industrial  training  directors  will 
be  helped  toward  more  effective 
use  of  modern  instructional  ma- 
terials at  four  day-long  workshops 
of  an  Audio-Visual  Institute  to  be 
held    at    Indiana    University    from 


October  25-30th.  The  program  is 
co-sponsored  by  the  American  So- 
ciety of  Training  and  Development 
and  the  National  .^udio-Visual  As- 
sociation. 

The  first  of  the  daily  workshops 
will  cover  slides  and  filmstrips;  the 
second  daily  program  will  include 
motion  pictures,  television,  audio 
equipment  and  graphics.  Third  and 
fourth  daily  programs  will  consider 
overhead  and  opaque  projection 
and  the  local  production  of  a-v  ma- 
terials. 

In  addition  to  the  workshops, 
the  Institute  will  feature  two  gen- 
eral sessions  at  which  a-v  spokes- 
men will  visualize  the  role  of  teach- 
ing aids  in  an  industrial  training 
program. 

"'.Audiovisuals  are  playing  an  in- 
creasingly important  role  in  busi- 
ness and  industrial  training  pro- 
grams," notes  James  A.  Unger. 
chairman  of  the  ASTD's  Audio- 
Visual  Institute  Committee,  "and 
this  has  led  naturally  to  growing 
interest  among  training  directors  in 
the  effective,  extensive  use  of  these 
tools.  To  meet  this  growing  de- 
m  a  n  d.  we  have  programmed  a 
practical  and  extensive  study  of  the 
whole  gamut  of  equipment  and  ma- 
terials available  today,  emphasizing 
those   aids    which    are   most  com- 


monly used  in  everyday  trainin; 
situations." 

Enrollment  in  the  Institute  wil 
be  limited  to  100  students  thi> 
year.  Both  ASTD  members  anc 
non-members  are  eligible  to  enroll 
though  preference  will  be  giver 
members.  Inquiries  may  be  ad-i 
dressed  to  Gordon  Bliss,  executive 
director.  American  Society  foi 
Training  and  Development,  202C 
University  Ave..  Madison  6.  Wis. 

He  #  H< 

Record  Sales  and  Earnings 
Bell  &  Howell  at  Quarter 

Record  second  quarter  sales 
and  a  37  percent  increase  in  oper- 
ating earnings  over  a  year  ago 
brought  a  15  percent  increase  in 
net  earnings  to  the  Bell  &  Howell 
Company  for  the  1964  period. 
Sales  of  $46,261,000  estab- 
lished a  new  record  and  com- 
pared with  $39,095,000  in  the 
second  quarter  of  1963.  First 
half  net  earnings  of  $1,747,000. 
up  1 3  percent,  were  equal  to  40f 
per  share.  • 

*        *        * 

^  PI  Pr<>ihi<li<>ii>  Now  Located 
at  321    West    ttlh  ill  .New   York 

-'  VPI  Industrial  Productions, 
Inc..  has  opened  new  offices  at 
321  West  44th  Street,  New  York. 
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POWER  SUPPLIES 


DELIVERY 
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CAMERAS^ 

jeditingfl 

PPIO«JECTION   IrI  zoom  LENSES  nnachine  shop 


SPECIAL  ACCESSORIES 


DOLLIES 


\\ 


SMPTE 


camera  service  center^  inc. 

sales    affiliate    •    CAMERA     SALES     CENTER     CORPORATION 

333  WEST  52nd   STREET  •    NEW  YORK  19.  N.  Y.      PL  7-0906 
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TRI  ART  FOR  COLOR 
DU  ART  FOR  BLACK  AND  WHITE 


OVER  40  YEARS  IN  THE  BUSINESS!  Tri  Art  or  Du  Art  offers  you  fast,  de- 
pendable service,  the  highest  quality  film  processing,  the  most  complete 
facilities.  And  a  knowledge  based  on  more  than  40  years  of  experience. 

IN  NEW  YORK:  245  WEST  55TH  STREET,  NEW  YORK  19,  N.Y.,  PLAZA  7-4580 
IN  CANADA:  ASSOCIATED  SCREEN  INDUSTRIES,  LTD.,  2000  NORTHCLIFF  AVENUE,  MONTREAL,  CANADA 
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CONTINUOUS  FLOW 

FILM  UNIT 


Model  No.  576-7IA 


. . .  provides  visual-impact  to 
attract  attention,  stimulate 
action, Sproduce  sales  results! 

Here's  an  exciting  new  concept  in 
merchandising  that  effectively  pre- 
sents your  sales  story  in  lobbies, 
terminals,  on  counters,  in  displays, 
or  wherever  there  are  people.  Utili- 
zes the  economy  of  Vista-Strips  that 
move  continuously  across  the  screen 
to  provide  brilliant,  eye-catching  pic- 
tures. Offers  real  stopping-power  to 
create  desire  and  build  sales.  Runs 
continuously,  without  supervision, 
to  capture  and  hold  the  prospects 
interest. 

HBH|  Attracts  and 
nK^B  sells  for  you 
r  JjiSihV  with  the  impact 
k  I  ;  of  continuous 

^        ■'  motion. 

Model  No.  576-86 

The  Vista-Sell  Unit  is  available  in  two 
models.  The  screen  size  of  Model 
No.  576-71 A  is  1 1  Vi'  x  20",  on  Model 
No.  576-86  it  is  12"  x  7".  35mm  Vista- 
Strips  travel  horizontally  at  a  rate 
compatible  with  viewer  interest- 
automatically  repeats  — program 
lengths  can  vary  from  one  scene  to 
15  minutes. 


For  complete 
Information 
write  to: 


DuKane 


DUKANE  CORPORATION 

3033   No.  nth  Avenue      •      St.  Charles.  Illinois 
Phone:312-584-2300 


Camera  Eve 


THE    EDITORIAL    VIEWPOINT 


SOME  25  YEARS  have  gone  by  since  the 
Chicago-based  Mills  Novelty  Company  of 
the  late  30's  introduced  the  coin-operated 
sound-on-film  "jukebox"'  with  which  at  least 
one  member  of  the  Roosevelt  family  was  iden- 
tified. Mills  and  the  film  machine  went  that- 
away  through  a  combination  of  circumstances, 
not  the  least  of  which  was  the  maintenance 
of  what  was  a  comparatively  simple  type  of 
continuous,  repeater-type  rear-screen  projector. 
Film  also  tended  to  break  through  brittle 
hardening  of  the  material  and  there  were  ap- 
parently all  too  few  qualified  repair  men  out 
across  the  country  to  keep  the  gadget  going. 

Europe  has  taken  a  hand  in  this  game  with- 
in recent  years.  From  Italy  came  the  complex 
40-film  (three  minute  subjects)  capacity  Cine- 
box  and  where  has  that  gone? 

This  year  it's  the  Scopitone.  patented  by  a 
French  company  (Cameca  Corporation  of 
Paris)  and  set  for  marketing  to  U.  S.  tavern 
and  restaurant  operators  by  Tel-A-Sign,  a 
Chicago  maker  of  point-of-sale  advertising. 
A.  A.  Steiger.  president  of  Tel-A-Sign,  is 
quoted  as  saying  that  his  company  hopes  to 
produce  3.000  to  5.000  of  the  machines  in 
Chicago  in  1965  and  about  10.000  in  1966. 
About  200  of  the  machines  have  been  de- 
livered to  date,  at  a  cost  of  $3,500  apiece. 

The  Scopitone  contains  36  films,  also  run- 
ning about  three  minutes  each.  Frequent  re- 
ports mention  that  "there  is  no  U.  S.  competi- 
tion now"  so  we  can  wonder  what  happened  to 
the  Cinebox. 

Knowing  something  of  the  adamant  nature 
of  organized  projectionist's  locals,  organized 
repairmen  in  the  jukebox  field  and  the  royalty 
problem  involved  in  musical  entertainment 
films  needed  to  fill  those  36  slots,  we  will 
watch  with  interest  subsequent  developments 
as  Scopitone  bids  for  viewers  in  cafes.  • 


Scopitone 


]or    a    quarter. 


from 
LaBTV 

In  a  worcd  that  dividend  is  quality.  The 
kind  of  quality  processing  your  invest- 
ment deserves.  Quality  that  has  made 
Lab-TV  the  east's  #1  source  for  re- 
versal processing.  There  are  two  other 
dividends  you  can  count  on  from 
Lab-TV.  1.  Fast  Reliable  Service.  2. 
Fair  Competitive  Prices.  Could  you 
want  more? 

THE  LAB  FOR  REVERSAL  FILM 

16mm 

BLACK  &  WHITE  REVERSAL 
PRINTING  &  PROCESSING 

O   COLOR  PRINTING 

OTHER  SERVICES: 

•  Work  Prints  •  Colorto-color  Prints  •  Colorto- 
B&W  Prints  •  Raw  Stock  •  Ultrasonic  Film  Clean- 
ing •  A  &  B  Roll  Prints  •  Fades  Dissolves  •  Timed 
Prints  •   Edge  Numbering  •   8mm  Processing 


723  Seventh  Ave.,  New  York  19,  N.Y.  •  JU  6-2293 
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IN  THE  fOO 

ABOUT  THE  RIGHT 

EQUIPMENT? 


x 


ZaII 


TYPE    1963 
FOGMAKER    MOLEFFECT 

Creates  fog,  smoke,  haze  and 
mist  effects  with  Fog  Juice. 
Clears  the  area  of  haze  with 
Fog  Chaser.  Perfumes  the  air 
with  Deodorants.  Kills  flying 
and  crawling  insects  with  ln> 
secticides.  Versatile,  weighs 
only  9  lbs. 


24  hours  around  the  clock! 


.  for  the  necessary  LIGHTING   EQUIPMENT  ..  .  GENERATOR  TRUCKS  ...  GRIP  EQUIPMENT.  .  .  PROPS  .  .  .  ACCESSORIES 


»il 


«9» 


No  need  to  be  In  the  fog  about  getting  the  right  equipment  on 
time.  Whether  it's  brutes  or  inkies  .  .  .  even  generator  trucks, 
Charles  Ross'  several  floors  of  rental  inventory  is  available  to 
fill  your  requirements  24  hours  around  the  clock!  And,  of  course. 


special  effects  units  such  as  Mole-Richardson's  FOGMAKER, 
COBWEB  SPINNER,  WINDMACHINE  MOLEFFECTS  are  for  sale 
or  rental  too. 


SOLE    DISTRIBUTOR    OF    MOLE-RICHARDSON    COMPANY    PRODUCTS    IN    THE    NEW    YORK    AREA 


Sinco 
1921. 


RENTALS  SALES  SERVICE 


S«nd  tot  a  schec/ufe  of  rental 
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LARGEST  SUPPLIERS  IN  THE  EAST:  Motion  Picture,  TV  Lighting  and  Grip  Equipment,  Props,  Generators 
333  WEST  52  STREET,  NEW  YORK,   N.  Y.   10019  Area  212,  Circle  6-5470 
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In  Memoriam:  a  Brief  Tribute 
to  the  Late  Frank  Arlinghaus 


'T'he  Industry  He  Ser\ed  with  great  dis- 
-'-  tinction  and  to  which  he  brought  so  many 
progressive  innovations  in  the  vital  field  of 
sponsored  film  distribution,  will  long  remember 
Frank  H.  Arlinghaus.  president  of  Modern 
Talking  Picture  Service.  Inc..  who  succumbed 
to  a  heart  attack  at  62  on  Sunday,  August  23rd 

The  publisher  of  Business  Screen,  to  whom 
he  was  friend  and  counselor  since  this  magazine 
was  born  within  months  of  Modern's  founding, 
will  always  cherish  that  unanticipated  tribute 
he  paid  to  us  at  his  company's  informal  dinnc: 
party  held  at  Chicago's  Hotel  Sherman  durioL 
NA'VA's  recent  25th  anniversary  convention 
last  July.  Cold  type  cannot  express  the  warmth 
which  Frank  .Ariinghaus  will  forever  leave  in 
our  heart,  as  in  the  hearts  of  all  with  whom  he 
worked  and  served. 

We  will  remember  him  for  his  pioneering  of 
both  equipment  and  practices  which  are  now 
the  accepted  "standards"  among  his  contempor- 
aries in  sponsored  film  distribution.  We  will  re- 
member him  as  he  brought  together  that  first 
modest  staff  with  whom  he  founded  his  com- 
pany on  its  separation  from  the  Western  Elec- 
tric Company  in  1937  —  and  for  building  the 
vast  network  of  Modern  film  libraries  which 
now  covers  32  cities  of  the  United  States  and 
Canada.  It  is  typical  of  his  thoroughness  and 
belief  in  maximum  quality  of  service,  that  all 


The  late  Frank  H.  Arlinghaus 

Pioneer  leader  in  sponsored  film  distribution 

of  these  Modern  libraries  follow  the  same  high 
standards  as  those  laid  down  for  the  constantly- 
expanding  New  York  headquarters  operation. 
Through  his  foresight.  Modern  Teleservice 
was  established  as  a  subsidiary  in  1956  to  dis- 
tribute film  television  programs  and  commer- 
cials. The  realization  of  the  needs  of  the  na- 
tion's schools  for  greater  use  of  science  films, 
led  to  the  establishment  in  1960  of  the  Modern 


Learning  Aids  Division.  And  the  vision  of  this 
man  encompassed  the  growing  international  use 
of  the  factual  film  medium.  Frank  .Arlinghaus 
helped  to  establish  Inforfilm.  the  first  inter- 
ncuioncil  association  of  sponsored  film  distrib- 
utors, in  which  Modern  is  the  U.  S.  and  Ca- 
nadian representative. 

A  graduate  of  Stevens  Institute  of  Technol- 
ogy in  1924.  he  joined  the  Western  Electric 
Company  in  1929.  In  this  pioneer  phase  of 
sound-on-film  ( in  which  the  Bell  Laboratories 
and  Western  helped  develop  and  install  sound 
systems),  the  ERPl  Classroom  Film  program 
in  which  he  was  one  of  the  executives,  he  be- 
gan what  was  to  become  his  life's  work.  When 
the  Western  Electric  separated  this  activity  in 
1937.  the  department  he  headed  became  an  in- 
dependent concern  under  his  leadership:  Mod- 
ern Talking  Picture  Service,  Inc. 

A  devoted  father  and  husband,  he  found  in- 
spiration and  guidance  in  Christian  service  and 
was  honored  by  his  church.  A  resident  of  Rum- 
son,  New  Jersey,  he  is  survived  by  his  wife, 
Rosalie;  a  daughter.  Alix-Ann;  sons  Frank  Jr, 
and  John  Clemens;  brothers  Clemens  and 
Rohs;  and  a  sister,  Ann.  A  requiem  Mass  was 
given  at  Holy  Cross  Church  in  Rumson  on 
Friday.  August  28. 

But  his  monument  is  the  esteem  held  by  all 
who  knew  him;  the  gratitude  of  an  industry  to 
which  he  brought  one  of  its  most  vital  service 
organizations  and  the  respect  of  those  who 
know  the  high  standards  with  which  Frank 
Arlinghaus  has  endowed  the  field  of  sponsored 
film  distribution.  —  OHC 
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NEWSPAPERS 
IN  THE  CLASSROOM 
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SOUND  FILMSTRIPS  IN  COLOR 


"Your  Press,  Your  Freedom" 

Graphic  art  captures  the  colorful  history  of  the  printing  press 
from  its  beginning  through  modern-day  advances  in  technology. 
The  first  movable  type  is  shown  as  well  as  examples  of  the  first 
newspapers.  Highlight  of  the  filmstrip  is  the  case  against  John 
Peter  Zenger  and  its  contribution  to  the  establishment  of  the 
freedom  of  the  press.  (Showing  time:  6  minutes) 


"The  World  At  Your  Fingertips" 

The  exciting  world  of  the  newspaper  is  told  in  this  animated 
sound  filmstrip.  The  newspaper  is  shown  offering  something 
for  every  family  member  —  the  importance  of  the  editorials, 
the  guidance  of  the  index  box,  the  home  section,  the  sports, 
and  the  wide  variety  of  entertainment.  Key  terms  are  also  ex- 
plained and  the  benefits  gained  by  the  reader  are  discussed. 
(Showing  time:  6  minutes) 


"Newspapers  In  The  Classroom" 

A  documentation  with  color  pictures  of  a  classroom  study  plan 
as  it  is  conducted  in  San  Diego,  California.  Suitable  as  a  teacher 
briefing  tool,  or  a  student  orientation  program,  the  filmstrip 
points  out  the  wide  selection  of  information  available  through 
the  local  newspaper.  Coordination  with  geography,  history,  re- 
ports, and  current  events  programs  is  explained  and  the  stand- 
ards of  a  classroom  newspaper  are  discussed  briefly.  (Showing 
time:  1 1  minutes) 

"Newspaper  Tour" 

A  comprehensive  look  at  the  many  departments  and  functions 
utilized  in  producing  a  metropolitan  daily  newspaper.  The  news- 
paper library,  the  business  office,  the  city  room,  the  composing 
room,  makeup,  wire  services,  editorial  conference,  advertising 
departments,  cold  type,  photoengraving,  stereotype,  press  room, 
mail  room,  and  delivery  are  all  exposed  to  the  camera's  record- 
ing eye.  (Showing  time:  15  minutes) 


Write  to  your  nearest  Copley  Productions  distribution  center  for  information   and  prices: 


a|:    .  -;  .rj|cF   THE   ccp.Lr    newspapers 


7776  Ivanhoe,  La  Jolla.  California 
434  Downer  Place,  Aurora,  Illinois 
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For  over  a  quarter-century,  leading  film  producers  have 
turned  to  Mecca  for  the  finest  35  mm  and  16  mm  black  and 
white  laboratory  services.  How  about  you?  Drop  in,  write, 
wire  or  phone  for  information. 


mm(m 


FILM    LABORATORIES    CORP. 

Atliliated  wilh  Byron  Motion  Pictures.  Washington  7.  D  C- 
FILM   CENTER    BUILDING.   630   NINTH    AVENUE.    NEW   YORK    36.    NEW   YORK   •    CO  5-7676 


THEV 

GIVE 

FAST  SERVICE 


^      ^ 


PERSONAL 
ATTENTION 


Sn  III    ill  ill,    Aiiiliii  I'lliii  "liijiii,    ll'\    Ion  Liitc"  fiaturmg  Dick  Van  Dyke. 
SAFETY   EDUCATION  FILM  OF  THE  MONTH 

Buckle  Up  Those  Seat  Belts 


SEAT  Belts  Save  Lives,  the 
Bell  Telephone  System  be- 
lieves, and  within  the  near  future 
all  of  its  vehicles  will  be  equipped 
with  them. 

But  just  installing  the  belts  is 
not  worth  much  in  the  way  of 
preventing  injuries  and  death  if 
they  are  not  used.  The  Bell  System 
is  instituting  a  campaign  amongst 
all  of  its  people,  and  the  general 
public  as  well,  to  get  them  to  al- 
ways snap  the  belt  buckle  before 
turning  on  the  ignition  switch. 

A  new  film.  Before  It's  Too 
Late,  will  play  an  important  part 
in  this  program.  Starring  popular 
TV  entertainer  Dick  Van  Dyke, 
the  picture  shows  that  seat  belts 
are  not  "sissy"  propositions,  as 
some  drivers  unfortunately  still 
think  of  them,  but  good  all-around 
common  sense. 

Dick  Van  Dyke  tells  about  a 
collision  he  had  with  a  concrete 
wall.  His  car  was  completely  de- 
molished, but  he  escaped  without 
a  scratch  —  because  he  was  wear- 
ing a  seat  belt. 

The  13' 2 -minute  film,  produc- 
ed in  Technicolor  by  Audio  Pro- 
ductions, Inc.,  has  an  exciting, 
modern  score  and  impressionistic 
photography.  It  stresses  the  many 
positive  pleasures  of  driving,  and 
shows  how  seat  belts  are  not  a 
nuisance  but  entirely  compatible 
with  family  fun  on  the  open  high- 
ways. 

To  get  down  to  the  specifics  of 
how  seat  belts  work,  and  what  can 
happen  without  them,  the  audience 
is  taken  to  collision  tests  conducted 
by  the  University  of  California  at 
L.os  Angeles.  Vehicles,  traveling  at 
only  40  miles  an  hour,  collide  at 
a  predetermined  impact  point.  In- 
side are  specially  instrumented  life- 


like mannequins  of  adults  and  chil- 
dren. Not  protected  by  seat  belts, 
they  are  shown  being  tossed  about 
inside  the  cars  as  they  collide  and 
thrown  through  the  windshield  and 
out  of  sprung-open  doors.  All  these 
scenes,  shown  in  startling  slow  mo- 
tion, took  but  the  wink  of  an  eye 
to  happen  at  normal  speed. 

Robert  Yung  directed  the  film 
for  Audio;  original  music  is  by  Al 
Gorgoni;  and  editing  by  John 
Barnard. 

All  business  offices  of  Bell  Sys- 
tem Companies  will  make  the  film 
available  to  interested  public 
groups.  Theatrical  showings  and 
TV  distribution  are  also  planned. 


SCRIPT  WRITERS 
(FILMSTRIPS) 

.\  leaik-r  in  tla-  educational 
field  needs  experienced  film- 
strip  writers.  This  long  es- 
tablished firm,  located  in 
Chicago,  lias  openings  on 
their  permanent  staff  and 
freelance  contract. 
This  is  an  unusual  opportim- 
it\'  to  grow  with  a  successful 
firm.  Excellent  full-time  ben- 
efits include  a  company 
paid-for  profit-sharing  retire- 
ment plan.  Salary  dependent 
upon  experience  and  ability. 
Please  send  complete  resume 
and  list  of  credits.  Manu- 
scripts or  other  samples  of 
work  submitted  will  be  re- 
turned promptly.  .\11  appli- 
cations will  be  held  in  con- 
fidence and  will  be  acknow- 
ledged. 

Write:   BOX  64-5A 
BUSINESS   SCREEN    MAGAZINE 

7064  Sheridan  Road,  Chicago,  III.  60626 
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Meet^^^^^>  the  most  complete  line  of  audio-visual  projection  equipment 
—  SERIES  70  16mm  PROJECTORS      r^lm'm       for  audiences  from  room 


i 

size  to  auditoriums  —  MOVIEMATIC  REPEATER  PROJECTOR     ^J 


for  convenient,  self  contained,  always  ready  to  go  projection  —   SILENT  16 


n 

"•." 


T\VO-WAY 


for  athletic  coaches  and  motion  analysis  —  DUOLITE 


for  daylight  or  dark,  classroom  or  auditorium 


i 


projection  —  70-1600  ARC  PROJECTOR       ff      for  ultra  large,  theater  size 


audiences  —  SOUNDVIEW 


for  silent  and  sound  filmstrip 


presentations  —CRAIG  VIEWERS,  SPLICERS  AND  REWINDS 


for  film  maintenance,  previewing  and  editing  —  and  NOW  the  newest,  most 


versatile  member  of  the  KALART  VICTOR  family  the  SOUNDSTRIP 


SYSTEM     ^'^3     for  talking  still  pictures  without  records  or  magnetic  tapes. 
Truly,  the  filmstrip  that  "speaks  for  itself."         WRITE     j^r    TODAY  FOR 


THE  COMPLETE  STORY 


Department   36,  Plainville,  Connecticut  06062 


T^^^ 
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DEPLOYMENT 


Works  whether  you're 
selling  a  product  or  a 
service 

Especially  when  you 
aim  your  force  in  a  new 
direction  . .  .we  do  that 
well. 


pelicai 


3N  AvENue.  MEW  TO***  n.  t 

OREGON  9O6T0 


NATIONAL  SURVEY  PROBES  THE  TEEN-AGE  MARKET 


Teen-Agers  Are  Film  Viewers 


A  N.\TiONWiDE  Survey  recently 
•^*^ conducted  by  Gilbert  Youth 
Research.  Inc..  a  leading  firm  in 
the  youth  marketing  field,  for  Mod- 
ern Talking  Picture  Service.  Inc.. 
has  proved  conclusively  that  spon- 
sored films  are  seen,  liked  and  re- 
membered by  teen-agers,  and  they 
deliver  a  strong  sponsor  identifica- 
tion. 

This  survey  is  part  of  Modern's 
long-ranging  program  of  probing 
the  viewing,  remembering  and  buy- 
ing habits  of  the  big  American  au- 
dience. Modern  delivers  film  mes- 
sages to  millions  of  teen-agers 
every  week  and  feels  that  it  is 
important  to  regularly  take  the 
pulse  of  this  market  and  see  what 
makes  it  tick. 

In  the  survey,  a  selected  nation- 
al sample  of  1.116  teens  —  the 
same  group  used  for  Gilbert's 
weekly  Associated  Press  poll  — 
were  asked  about  sponsored  films. 
.  .  .  Almost  one-third  of  the  teen- 
agers have  seen  a  sponsored  film 
within  the  past  three  months.  (This 
is  considered  a  high  inde.x  for  free 
recall. ) 

.  .  .  All  remembered  the  name  of 
one  or  more  companies  sponsor- 
ing a  motion  picture. 
.  .  .  Nine  out  of  ten  teens  saw  this 
film  at  school. 
.  .  .  Over  70  per  cent  had  a  highly 


favorable   opinion    of   the    motion 
picture  viewed. 

Other  information  in  the  new 
survey  points  up  the  extent  of  the 
teen-aae  market  and  the  tremen- 


dous  purchasing   power   it    repre- 
sents. Items: 

. .  .  Teen-agers  are  now  22,000.000 
strong.  l2'/2  per  cent  of  the  popu- 
lation  and   this   proportion   is   in- 
creasing annually. 
.  .  .  They  spend  S12  billion  a  year. 
.  .  .  They  play  an  important  role 
in  influencing  the  direction  of  the 
family  budget  —  are  strongly  af- 
fected by  advertising. 
.   .   .   Over  half  of  all  brides  arc 
teen-agers  —  500.000  teens  marry 
each  year  —  and  start  buying. 
.  .  .  And  then  come  the  babies! 
Modern's  The  Teen  Age  Market 


booklet  goes  on  to  tick  off  many 
other  interesting  facts  about  teens. 
their  wants,  their  ability  to  buy. 
and  what  sorts  of  films  are  best 
suited  to  meet  this  market. 

The     survey    is     available     on 
letterhead  request  only  from  Mod- 
ern Talking  Picture  Service,  Inc.. 
3  East  ?4th  Street.  New  York  22. 
*        *        * 

Film   Producers  Assn.   Asks 
Agencies  to  Step  Up  Paynienls 

it  A  joint  committee  of  the 
American  Association  of  Adver- 
tising Agencies  and  the  Associa- 
tion of  National  Advertisers  met 
on  July  10  to  discuss  a  proposal 
of  the  Film  Producers  Association 
of  New  York  that  agencies  pay 
two-thirds  of  the  bid  price  for  TV 
commercials  production  within 
two  days  after  completion  of 
final  photography. 

Although  no  official  action  was 
taken  at  the  meeting,  general 
opinion  seemed  to  be  favorable 
to  the  proposal. 

Currently  many  producers  do 
not  receive  payments  for  some 
time  after  completion  of  produc- 
tion. This  has  led  to  a  situation  of 
some  producers  having  to  stall  off 
payments  to  labs,  optical  houses 
and  other  services,  and  to  require 
'  frequent  financing  through  bank 
loans. 

Also  discussed  at  the  meeting 
was  the  FPA's  recent  decision  to 
guarantee  completion  of  all  TV 
spots  produced  by  FPA  members. 


Pilot   Productions  camera  crew  on  location 
in  Ims  Vegas,  \ei<ada 


MOVIE  TELLS  210  DISTRIBUTORS  HOW  TO  DEMONSTRATE  NEW  PRODUCT 


Clark  Equipment  Company  uses  a  newly 
produced  mo\ie  to  show  210  domestic  and 
foreign  distributors  how  to  put  on  local  dem- 
onstrations for  prospecti\'e  bu\ers  of  tractor 
dozers,  scrapers  .-md  tractor  shovels.  The 
12-minute  sound,  color  movie  shows  how  to 
stage  a  full  hour  demonstration  of  dozing, 
push-loadiiis;  and  truck  loading  with  Clark 
equipment.   It  also  e.vplains  the  careful  ad- 


vance planning  necessary  to  put  on  a  suc- 
cessful demonstration.  "The  film,  entitled, 
"How  to  Demonstrate  Construction  Equip- 
ment" was  filmed  in  Las  \"egas  b>-  Pilot  Pro- 
ductions, Inc.,  1819  Ridge  Ave..  Evanston. 
111.  Write  for  information  on  how  movies  can 
help  train  \our  distributors  to  do  a  better 
job  of  demonstrating  and  selling.  Or,  call  us 
collect  at  D.-Vvis  S-.3700,   Evanston.  III. 
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BUSINESS  SCREEN  INTERNATIONAL 


It's   Flsmsal    Timl    lor   indu--- 
trial    sponsors    and   producers 
in  18  countries  on  five  continents 

as  each  nation  selects  its  top 

industrial  motion  pictures  to  com- 
pete in  the  5th  International  In- 
dustrial Film  Festival,  held  in  Lon- 
don. Fngland  2nd  through  6th 
November   1964. 

Patron  of  the  Festival  is  Prince 
Philip.  Duke  of  Edinburgh  and  a 
full  program  of  events  is  planned, 
including  receptions  organized  by 
Britain's  Federation  of  Industries, 
international  discussions  on  vital 
industrial  a-v  matters,  and  special 
attractions  for  delegates'  wives.  In 
all  it  is  expected  that  over  150 
of  the  world's  best  industrial  films 
will  be  shown  in  London  in  No- 
vember. (Note  for  non-linguists. 
All  films  will  be  simultaneously 
translated  in  English,  French  and 
German ) . 

*      *      * 

Britain's    1964    Awards 

In  Urilain.  this  year  lOy  indus- 
iri.il  and  business  sponsors  sub- 
mitted lyy  films  in  competition  for 
ilie  British  National  Industrial 
Film  Awards  of  1964.  A  break- 
down of  the  industry  groups  re- 
veals that  Construction  (Civil  En- 
gineering and  Building)  tops  the 
list  with  12.29f  of  the  entry;  fol- 
lowed by  Government  organiza- 
tions —  11.7%.  Mining  — 
11.0%.  Petroleum  —  10,5^r. 
Transport  —  6.69f .  Public  Utili- 
ties —  6.1CK  Agriculture.  Chemi- 
cals. Tobacco.  Food  and  Drink  — 
all  around  5':i .  Under  5'yr  • — 
Automotives.  Iron  &  -Steel.  Bank- 
ing, Insurance  and  Commercial. 
Pharmaceuticals,  Retail  Trade. 

56  commercial  producers  and 
;  28  in-plant  units  created  the  film~. 
—  for  the  first  time  the  number 
of  films  entered  in  the  specialist 
categories  exceeded  films  for  gen- 
eral audience,  indicating  that  Brit- 
ish industry  has  adopted  films  for 
technical  sales  and  training  pur- 
poses —  as  well  as  for  public  re- 
lations. 

Executives  Select  the  Best 

Over  70  industrial  executives 
screened  the  films  and  awarded 
the  prizes  —  awards  to  the  fifteen 
films  selected  to  represent  Britain 
at  the  International  Festival  in 
London  plus  a  special  award  to 
the  film  best  calculated  to  promote 
British  exports  —  given  to  Dis- 
covery of  Penicillin  produced  for 
the  Government  Central  Office  of 


18  Nations  Get  Ready 
for  Festival  In  London 

as  reported   by   European   Editor  Robinson   P.    Rigg 


Information  by  former  UP. .A.  Di- 
rector. George  Dunning. 

Nineteen  Diplomas  and  13  Cer- 
tificates of  Merit  were  awarded 
to  other  outstanding  industrial 
films. 

The  15  entries  from  Britain, 
their  sponsors  and  producers; 

BRITAIN 

'Moloorina" 

Sponsor:  British  Petroleum  Co.  Pro- 
ducer: RHR  Productions  (Film  Pro- 
ducers Guild).  35mm.  Technicolor, 
27'2  min. 

•  The  story  of  Donald  Campbell's  1963 
attempts  on  the  world  land  speed 
record   seen   through   the  eyes  of  an 

Australian  farmer. 

*      *      * 

"The  Bronze  Horses" 

Sponsor:  Ministry  of  Housing  &  Local 
Government.  Producer:  World  Wide 
Pictures  for  Central  Office  of  Informa- 
tion. 35mm,  Eastmancolor,  22  min. 

•  As  part  of  a  drive  to  encourage  the 
public  to  accept  modernization  of  ur- 
ban districts,  the  film  outlines  the  fa- 
cilities and  grants  available  for  con- 
verting substandard  domestic  property. 

"Discovery  —  Penicillin" 

Sponsor:  Foreign  Office,  Common- 
wealth Relations  Office  and  Colonial 
Office.  Producer:  T.V.  Cartoons  Ltd.  for 
Central  Office  of  Information.  35mm, 
Technicolor,  12  min. 

•  Sir  Alexander  Fleming's  discovery 
of  penicillin  and  the  subsequent  de- 
velopments in  the  field  of  antibiotics. 

"Powder  and  Shot" 

Sponsor  and  Producer:  Imperial  Metal 
Industries  (I.C.I.  Film  Unit),  35mm, 
Eastmancolor,  35  min. 

•  A  reconstruction  of  the  rook  shoot 
from  "Pickwick  Papers"  is  shown  in 
contrast  with  modern  sporting  shoot- 
ing practice,  using  Eley  Kynoch  cart- 
ridges. 

'All  That  Mighty  Heart  ' 

Sponsor:  London  Transport  Board. 
Producer:  British  Transport  Films, 
35mm.  Eastmancolor,  24  min. 

•  A  day  in  the  life  of  London,  seen 
by  London  transport. 

"The  launching" 

Sponsor:  The  Stock  Exchange.  Pro- 
ducer: James  Archibald  Augusta  Pro- 
ductions. 35mm,  Eastmancolor,  29  min. 

•  The  part  the  Stock  Exchange  plays 
in  the  launching  of  a  public  company. 


"Mekong" 
Sponsor    &    Producer:    Shell    Interna- 
tional Petroleum  Co.,  Ltd.  35mm,  East- 
mancolor, 30  min. 

•  One  of  the  biggest  irrigation 
schemes  in  the  world  —  16  nations 
cooperate  to  help  Cambodia,  Laos, 
Thailand  and  Vietnam. 

"Snow" 

Sponsor:  British  Railways  Board.  Pro- 
ducer: British  Transport  Films.  35mm, 
Eastmancolor,  8  min. 

•  Scenes  of  trains,  people  and  snow 
are  composed  in  a  kind  of  choreogra- 
phy and   jazz   composition. 

"Critical  Path" 
Sponsor:    Richard    Costain.    Producer: 
Richard    Costain    Film     Unit.    35mm, 
Eastmancolor,  16  min. 

•  An  account  of  the  network  analysis 
system  of  production  programming 
and  planning.  Intended  for  manage- 
ment. 

"Polyolefins" 

Sponsor:  Shell  Chemical  Co.,  Ltd. 
Producer:  Shell  International  Petro- 
leum Co.,  Ltd.  35mm,  Eastmancolor,  20 
mm. 

•  The  decision,  research  and  testing 
of  products  manufactured  from  plas- 
tics. Intended  for  industrial  audien- 
ces. 

"Shutdown" 

Sponsor:  British  Petroleum.  Producer: 
Verity  Films  Film  Producers  Guild. 
35mm,  Eastmancolor,  29  min. 

•  A  Kiethod  to  reduce  the  oil  refinery 
"shut  down"  times  necessary  for  plant 
overhaul.  Intended  for  engineers  and 
technicians. 

"Frontiers  of  Friction" 
Sponsor    &    Producer:    Shell    Interna- 
tional Petroleum  Ltd.  35mm,  Eastman- 
color, 20  oiin. 

•  An  examination  of  the  basic  effects 
of  friction  and  new  methods  of  lubri- 
cation. Intended  for  specialists,  stu- 
dents and  laymen. 

"Introduction  to  Control" 
Sponsor  &  Producer:  Associated  Elec- 
tric  Industries.  35mm,  Technicolor,  17 
min. 

•  The  film  defines  and  illustrates  in- 


dustrial process  control  principles.  In- 
tended for  university  and  sixth  form 
science  and  engineering  students. 

"Business  Connections" 

Sponsor:  General  Post  Office.  Produc- 
er: Ronald  H.  Riley  for  Central  Office 
of  Information.  35mm,  Technicolor, 
25y2  min. 

•  Swift  and  efficient  lines  of  com- 
munication are  now  essential  to  suc- 
cess in  commerce  and  industry,  but 
all  too  often  there  are  serious  defects 
in  the  use  of  the  telephone  in  organ- 
izations of  all  sizes.  Intended  for  man- 
agement to  improve  the  internal  PBX 
operation. 

♦      ♦      ♦ 

"The  Team  on  204's" 

Sponsor  &  Producer:  National  Coal 
Board.  16  and  35mm,  black  &  white,  17 
min. 

•  Successful  mechanization  of  coal- 
face work  depends  on  good  planning 
and  teamwork.  The  factors  involved 
are  discussed  on  a  visit  underground. 
Intended  for  a  mechanization  train- 
ing course  for  underground  workers. 


France   Cfiooses    Entries 
at   Festival    in    Rouen 
rv    First    nation   to    announce    its 
selection  of   15   films  to  com[')cte 
is    France;   George   Baigneres   re- 
ports from  Paris:  — 

"For  the  seventh  year  in  suc- 
cession industrial  spon.sors,  pro- 
ducers, observers  and  journalists 
gathered  in  historic  Rouen  for  the 
French  National  Industrial  Film 
Festival  to  present  the  nation's 
Golden  Leopard  awards  to  the  15 
films  chosen  to  represent  France 
in  London  this  November. 

"The  annual  event  provides  stu- 
dents of  the  industrial  film  move- 
ment a  chance  to  compare  facts 
and  figures  on  trends  in  industrial 
film  utiliziition  and  style.  Fifty 
films  competed  —  24  entered  by 
private  enterprise.  26  by  France's 
nationalized  industries. 

Facts  About  the   French   Films 

"France's  competitive  films  were 
made  by  42  commercial  film  pro- 
ducers and  8  in-plant  units:  45 
were  in  colour  and  44  were  shot  in 
.^5mm.  The  average  running  time 
for  films  for  general  audiences  was 
19  minutes,  for  specialist  films. 
23  minutes.  A  noteworthy  feature 
about  this  year's  entry  was  the  ex- 
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It'll  never  hit 
Mach  3 


but  Douglas  Aircraft 

Company 

bought  17! 

What  the  Bell  &  Howell  Specialist  Autoload® 
Filmosound  projector  can  do  is  to  get  your  films 
shown  in  more  places  — more  often.  Its  lighter 
weight,  brighter  projection  and  fumble-proof 
automatic  features  encourage  even  inexperienced 
personnel  to  use  it  with  confidence. 

It  threads  itself  completely,  automatically.  .  .  no 

other  sound  projector  anywhere  can  do  it! 

It  projects  34%  brighter . .  .gives  you  a  bright,  clear 
picture  in  semi-darkened  rooms! 

It  weighs  20%  less  . . .  lots  easier  to  transport! 

That's  why  Bell  &  Howell  AUTOLOAD  is  the 
largest  selling  16MM  sound  projector  anywhere. 

See  the  Specialist  Autoload  Filmosound  at  your 
Bell  &  Howell  Audio  Visual  dealer  today.  Or 
write  Bell  &  Howell,  7100  McCormick  Rd., 
Chicago,  Illinois  60645  for  more  information 
about  Autoload. 

Bell  &  Howell  brings  out 
the  expert  in  you  (automatically!) 


I  (continued  from  page  17) 
tensive  use  of  animation  tech- 
niques —  in  17  of  the  50  films." 
France  is  the  current  holder  of 
the  Grand  Prix  of  the  Internation- 
al Industrial  Film  Festivals,  won 
at  Madrid  last  year,  and  the  fif- 
teen films  chosen  to  defend  the 
title  are  fine  examples  of  imagina- 
tive sponsorship  and  production. 
In  addition  to  the  films  listed  in 
these  pages,  two  others  deserve 
special  mention:  Veroniqiie  and 
her  Cat.  produced  for  Sud  .(Xvia- 
tion  by  Objectifs  —  and  La  coii- 
leiir  ei  la  forme  (Colour  and 
Shape)  a  training  film  for  hair- 
dressers, produced  by  Cineastes 
Associes  for  I'Oreal. 

France  Suggests  Product  Films 

One  significant  comment  em- 
erged from  the  Festival  —  many 
delegates  criticised  the  nilcs  which 
at  present  discourage  entry  of  films 
dealing  with  consumer  products  — 
is  that  a  sign  that  regulations  may 
be  relaxed  to  include  sales  promo- 
tion films  in  the  International 
event? 

Here  are  the  titles,  sponsors 
and  producers  of  French  entries: 

FRANCE 

"Faust  63" 

Sponsor:  Commissariat  a  I'Energie 
Atomique.  Producer:  Cinetest.  35mm, 
color,  14  mm.  (French). 

•  Dr.  Faust,  unable  to  discover  the 
secret  of  the  structure  of  matter,  calls 
on  Mephlstopheles,  who  reveals  it  and 
brings  to  life  a  pocket-sized  atomic 
pile. 

"Les  Experts  Des  Annees  Quatre" 

(The  Leap  Year  Experts) 

Sponsor:  Gaz  de  France.  Producer; 
Son  &  Lumiere.  35mm,  color,  23  min. 
(French). 

•  The  story  of  gas,  interrupted  every 
four  years  by  the  prophesies  of  indus- 
try experts,  but  each  prophesy  is  over- 
taken by  progress. 

"Le  Nouvel  Age  De  Pierre" 

(The  New  Stone  Age) 

Sponsor:  Syndicat  National  des  Mai- 
tres  Carriers  de  France/Groupement 
Technique  des  Entreprises  de  Taille  & 
Pose  de  Pierre  Centre  d'Action  Pour 
la  Proprete  de  Pans  Producer:  Les 
Analyses  Cinematographiques.  35mm, 
color,  12  min.  (French). 

•  Stones  are  getting  young  again, 
thanks  to  the  resurfacing  of  monu- 
ments. Due  to  modern  techniques, 
stone  is  no  longer  the  luxury  material 
of  yore,  but  a  competitive  material  in 
modern  architecture. 

"Le  Petrole  Et  La  Mer" 

(Oil  and  Sea) 
Sponsor:   Cie   Francaise   des   Petroles. 


Producer:  Cinetest.  35mm,  color,  20 
min.  (French).  ; 

•  A  picture  of  the  Compagnie  Navalei 
des  Petroles  and  the  part  it  plays  in 
the  total  oil  operation.  Life  aboard 
one  of  the  most  up  to  date  units ; 
operated  by  the  company.  ; 

"Revolutions"  j 

Sponsor:  Compagnie  de  Pont  a  Mous-j 
son.  Producer:  Films  Albert  Cham-; 
peaux.  35mm,  color,  25  min.  (French),  i 

•  Modern  materials  formed  by  the 
casting  process  are  the  subject  of! 
constant  scientific  research  to  make ' 
their  specifications  suitable  for  each  ; 
new  industrial  requirement  as  it  oc- ' 
curs.  I 

"Le  Plus  Grand  Tableau  I 

du  Monde"  I 

(Biggest  Painting  in  the  World)  ! 
Sponsor:  Electricite  de  France.  Pro-  i 
ducer:  Omnium  Francais  Du  Film.  I 
35mm,  color,  13  min.  (French).  I 

•  In  1937  Raoul  Dufy  painted  a  vast  | 
picture  outlining  the  history  of  elec- : 
tricity,  for  the  Pans  exhibition.  The  ! 
picture  is  brought  to  life  through  film.  ■ 

'  Le  Verrou  de  la  Vallee" 

(TheBolt  in  the  Valley) 

Sponsor:  Electricite  de  France.  Pro- 
ducer: Les  Film  Du  Soleil.  35mm, 
color,  15  min.  (French). 

•  In  order  to  build  the  dam  at  Serre- 
.  Poncon,   the   village   of   Savines   was 

demolished  and  rebuilt  outside  the 
flood  area.  The  dam  brought  tourists 
and  new  economic  development  to  the 
district. 

"Face  a  la  Mer" 

(Facing  the  Sea) 

Sponsor:  Sofresid.  Producer:  Gau- 
mont  Industries. 

•  The  planning  and  construction  of 
the    Dunkirk    iron    and    steel    plant. 


"Kilowatts  Heures  et  Calories" 

(Kilowat   Hours  and   Calories) 

Sponsor:  Electricite  de  France.  Pro- 
ducer:   L'Information    Par    Le    Film. 

•  The  various  applications  of  elec- 
tricity in  the  problems  of  industrial 
heating. 

"Le  Char  de  Bataille  AMX  30" 

(The  Tank  AMX  30) 
Sponsor:  Delegation  Ministerielle 
pour  I'Armement  —  Section  Expan- 
sion exportation  (terre)  et  Ministere 
des  Armees.  Producer:  Establisse- 
ment  Cinematographique  des  Armees. 
Direction:  Ministerielle  pour  I'  Arme- 
ment. 

•  Putting  the  AMX  30  tank  through 
its   paces.       (Continued   on    page   20) 
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FLORMAN  &  BABB,  Inc. 


NEW  MARK  II 

PRO  JR. 

FRICTION 

HEAD 


Silicone -Smooth  Fluid  Drive  Tripod  Head 

Just  as  the  onginal  ProJr.  friction  Htad  was  a 
world  leader  in  reliability,  this  will  create  a  new 
standard  for  fluid  tieads  in  the  motion  picture 
industry. 

Weight:  7  lbs. 

Dimensions:  6' a"  High  x  7'  2"  Wide 

Tilt:  50"  both  directions 

Designed  for  maximum  smoothness  in  accommo- 
dating these  cameras  (up  to  30  lbs.  weight): 
Cinevoice  •  Cmevoice  400  Ft.  Conversion  •  Arriflex 
16mm  &  35mm  •  Auricon  600  &  1200  •  Maurer  • 
Eclair  •  Kodak  Reflex  •  Eyemo  &  Filmo  With  Motors 
•  Cine  Special  •  Bolex 


Fluid 
Head 
Price 


$350 


Pro-Jr, 
Tripod  Legs 


$85 


Unconditional  Factory  Guarantee 


, 


D-3-F&B/CEC0  PROFES- 
SIONAL SENIOR  3-WHEEL 
PORTABLE  DOLLY  is  similar 
le  Prj^eiSiCr.ji  Jjnior  Dolly 
in  all  respects  except  dimen- 
sions. The  Senior  moves 
easily  in  its  large  5"  wheel: 

Price-D3      $150 

CEF  122  -  Carrying  case 
for  above  $20 

SPECIFICATIONS 

Weight -18  pounds.  Tube  di- 
ameter-l'2".  Wheel  diam- 
eter 5  inches.  Constructed 
of  Hi-Tensil  Strength  Alumi- 
num Collapsed  measures  - 
9 ''2"  X  11 'i"  X  291 2".  Dis- 
tance between  tripod  recep- 
tacles in  open  position-39". 
Accepts  weights  up  to  200 
pounds. 


D-1  -F&B/CECO  PROFES 
SIONAL  JUNIOR  3-WHEEL 
PORTABLE  DOLLY  features 
single  positive  leg  lock  to 
position  heavy  wheels  accu- 
rately in  proper  alignment, 
two  position  locks  at  each 
caster  enables  operator  to 
dolly  in  straight  line  or  to 
"free  wheel"  quickly,  col- 
lapses into  easy  to  carry 
package. 

Price-D-1  $99.50 

CEF  122       $20 
SPECIFICATIONS 
Weight-15'2    pounds.    Tub- 
ing diameter-1  inch.  Wheel 
diameter-4  inches.  Construc- 
ted    of     Hi-Tensil     Strength 
Aluminum.    Collapsed    meas- 
ures -8'/2"  X    12"  X  2712". 
Distance  between  tripod  re- 
ceptacles in  open  position 
34''2".  Accepts  weight  up  to 
100  pounds. 


You  have  never  felt  <ini  pan  and  tilt  movement  like  it' 
The  new  F  &  B  CECO  Mark  II  Pro  Jr.  Head  with  Teflon  com- 
bines fluid-head  smoothness  with  the  fast,  free  movement 
of  a  friction  head.  Unconditionally  guaranteed.  Mounts  eas- 
ily on  Pro  Jr.  Tripod.  "Hi-Hat"  low  base  adapter  and  baby 
tripod.  "T"  level  attached.  Top  plate  takes  camera  with  or 
without  motor.  Features  include  accessible  knob  for  mount- 
ing camera  on  platform:  adjustable  angle  telescoping  pan 
and  tilt  handle;  3  positions  for  attaching  pan  handle:  pan 
and  tilt  tension  control  knobs.        -duPont  trademark 


SPECIFICATIONS 

Angle  of  rotation  360  degrees 

Degree  of  forward  tilt  90  degrees 

Degree  of  backward  tilt 45  degrees 

Height      7  inches  •  Weight 6  pounds 

Maximum  camera  weight    30  pounds 


Head  only 

$140 

Head 
with  legs 

$195 

Case  only 

$22 

TT-2- 

F&B   CECO 

MODEL  "C" 

PROFESSIONAL 

JUNIOR  METAL 

COLLAPSIBLE 

TRIANGLE 

WITH  LEG  CLAMPS 

insures  tripod  rigidity,  prevents  tripod  legs  from  slipping, 
adjustable  for  use  with  most  tripods,  wing  nut  for  adjusting 
and  locking  permits  extensions  of  triangle  to  vary  leg  spread. 
Triangle  collapses  for  easy  portability.  Model  "C"  comes 
equipped  with  leg  clamps  to  attach  to  tripod  shoe  for  extra 
rigidity. 

Price  $39.50 


SPECIAL!  CLOSING-OUT  Our  Stock  of  Brand- 
New  Pro  Jr.  Army-Type  (Military  Green)  Fric- 
tion   Heads,   with    Flat   (Not  Grooved)    Legs. 

$95.00  each 


World's  Most  Complete  Line  of 

Motion  Picture  Equipment— New  and  Used. 

Are  You  On  Our  Mailing  List? 


f&b/ceco,  inc. 


315  West  43rd  Street,  New  York,  N.  Y.  10036  • 

Branch:  51  East  lOth  Avenue,  Hialeah, 
Cable  Address:  CINEQUIP 


Florida 


(212)  JU  6-1420 


Telex:  01-25497 


.NUMBER  5  •  VOLUME  25  ■  1964 


19 


EUROPE'S    BEST    INDUSTRIAL    FILMS    OF    THE    YEAR 


HANNA-BARBERA 
MAKES 


In  our  first  year  as  producers  of  Business  Films  we  produced: 

THESTORY  OF  DR. LISTER. All  live-action  Technicolor  featurette 
for  Warner-Lambert  Pharmaceutical  Company. 

HERE  COMES  A  STAR.  Combination  live-action  and  animation  film 
for  Ideal  Toy  Company. 

MR.  LEAF.  All-animation  featurette  for  the  National  Association  Of 
Tobacco  Distributors. 

OF  MUTUAL  INTEREST.  All  live-action  film  for  Investment  Company 
Institute. 

HANNA-BARBERA,  creators  of  Yogi  Bear.  Huckleberry  Hound 
and  the  Flintstones  is  now  staffed  to  produce  LIVE  ACTION  or 
ANIMATION  films  for  industry. 

You'll  find  H-B's  contribution  to  educational,  training,  public  relations 
and  industrial  films  an  experienced  and  imaginative  approach. 

HANNA-BARBERA  INDUSTRIALS 

oooooooooooooooooooooooooooooooo  IN  HOLLY^^OOD: 

ARTHUR  PIERSON. 
in  charge  of  production. 
3400  Cahuenga  Blvd. 
Hollywood  28.  California 
MID^TEST  AREA:  KEN   DRAKE, 
Vice  Pres.  in  Chg.  of  Sales. 
Suite  3y28,  One  East  \A/acker  Dr. 
Chicago  1.  Phone:  S27-l"740 


(CONTINUED      FROM      PAGE 
"Le  Fluotournage" 

(Fluotooling) 

Sponsor:  Institut 
tional.  Producer: 
Point. 
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Pedagogique     Na- 
Films     du      Rond 


•  Technical  film  about  the  fluotour- 
nage process. 

"Objectif  Chaleur" 

(Aim    Hearing) 

Sponsor:  Charbonnages  de  France. 
Producer:    Son   &    Lumiere. 

•  Intended  by  the  French  coal  min- 
ing industry  for  those  responsible  for 
space  heating  of  large  industrial  and 
commercial  buildings. 

"Une  Visits  a  Marcoule" 

(A  Visit  to  Marcoule) 

Sponsor:  Commissariat  a  I'Energie 
Atomique.  Producer:  Ste.  d'Editions 
Photograph  iques. 

•  Visitors  are  not  allowed  at  the 
Plutonium  production  plant  at  Mar- 
coule —  but  this  film  fills  the  gap 
and   brings  the   plant  to  the  visitor. 

"Serie  de  Film  Minute" 

(One    Minute    Film    Series) 

Sponsor:  Houilleries  du  Bassin  de 
Lorraine.    Producer:    Son    &    Lumiere. 

•  Each  one  of  these  films  concerns 
a  type  of  mine  accident. 

West  Germany  Nominates 
1 5  Entries  for  London 

by  Dr.   Hans  Schialler 

"M  West  Germany  will  have  15 
entries  at  the  5th  International 
Industrial  Film  Festival.  These 
documentaries,  which  cover  a 
wide  range  of  subjects,  were  selec- 
ted from  37  productions  submit- 
ted for  consideration. 

The  selection  committee  com- 
prised representatives  of  the  Film 
Commission  of  the  Federation  of 
German  Industries,  the  Associa- 
tion of  Film  Producers  and  the 
Central  Organization  of  the  Ger- 
man Motion  Picture  Industry,  and 
the  entries  chosen  were  intended 
to  be  representative  of  German 
industrial  films  made  in  recent 
months. 

"Above  Average"  in  yiiality 

It  can  be  stated  with  clear  con- 
science, and  without  anticipating 
the  London  events,  that  all  the 
German  entries  are  of  above- 
average  quality.  They  offer  a  good 
general  impression  of  German  in- 
dustry as  a  whole,  ranging  from 
electrical  engineering  activities  to 
the  manufacture  of  chemicals, 
iron  and  steel,  pharmaceuticals 
and  automobiles  to  oil  refining. 

Germany  will  also  be  contribu- 
ting, for  the  first  time,  productions 


on  accident  prevention,  industrial 
diseases,  health  care  and  similar 
topics. 

It  goes  without  saying  that  many 
of  the  films  are  suitable  for  exhi- 
bition abroad,  both  in  industrial 
and  developing  countries. 

A  Picture  for  Pakistan 

Unfortunately,  only  a  single  en- 
try, a  colour  picture  entitled  Der 
IVei!  nach  Miihan  (The  Road  to 
Multan)  deals  with  German  aid 
to  the  emergent  nations.  But  it 
delves  deep  into  the  problems,  ex- 
emplified by  a  broad-based  state- 
ment of  Pakistan's  determination 
to  forge  ahead  with  economic  con- 
struction. It  records  the  trend  of 
a  country's  development,  without 
adopting  the  much-favoured  but 
hardly  to  be  recommended  prac- 
tice of  wallowing  in  extremes.  The 
strength  of  this  film  lies  in  the 
documentation  of  the  actual  con- 
ditions of  a  less-developed  coun- 
try, from  which  derive  in  natural 
sequence  all  those  industrial  and 
technical  consequences  essential  to 
the  creation  of  a  modern  state. 

One  of  Pakistan's  basic  needs  is 
an  adequate  supply  of  electric 
power.  The  recently  completed  ex- 
tension of  the  Multan  power  sta- 
'  tion  is  a  milestone  on  the  road  to 
the  country's  industrialization.  It 
was  carried  out  by  a  consortium 
of  German  firms,  comprising  AEG, 
BBC.  Steinmuller-Export  GmbH, 
and  Hochtief  AG.,  with  AEG  as 
the  pilot  company. 

Here  are  the  titles,  sponsors 
and  producers  of  German  entries: 

"Der  Weg  nach  Multan" 

Sponsor:  Multan-Konsortium  (AEG, 
BBC,  Hochtief  AG,  Steinmuller-Export 
GmbH.)  Producer:  Franck-Filmproduk- 
tion,  Duesseldorf. 

*      *      + 

"Die  Praemie" 

Sponsor:  WMF.  Producer:  Internation- 
al   Film    Features,    Heidelberg. 

"Ein  Neues  Vehfahren  der 
Enstaubung  von  Konvertergasen" 
Sponsor:    Fried,    Krupp.    Producer:    In- 
dustrieund    Fernsehfilm    Gmbh. 
(CeNTINUED       ON       P.^GE       46) 


* 


PROFESSIONAL 

TITLE  Typographers 

and 

Hot-press  Craftsmen 

SINCE   1938 

Vf  nil  for  FREE  lyfl  «*"« 

KNIGHT  TITLE  SERVICE 

M5  VVesI  45lh  Si  ,  New   York,  N.Y. 
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Change  films  in  2  seconds  flat! 


Read  how  Fairchild's  amazing  new  MoviePak  cartridge  can 
multiply  the  value  of  your  entire  sound  film  program 


At  last  you  can  show  any  film,  anywhere, 
anytime— without  threading,  film  handling 
or  rewinding. 

Sound  incredible?  Nothing  to  it! 

Simply  select  the  MoviePak  sound  film 
cartridge  you  want,  snap  it  into  the  Mark 
IV  rear-screen  projector,  and  play. 

In  broad  daylight.  In  a  prospect's  office. 
In  showrooms.  At  trade  shows.  On  sales 
counters.  In  training  labs.  Or  in  the  board- 
room. 

Want  to  switch  to  another  film  instantly. 
to  answer  a  question,  make  a  point,  fol- 
low up  on  an  opening? 

Watch  ! 

Just  snap  out  one  cartridge,  snap  in  an- 


other, and  you're  off  and  running. 

Think  how  this  revolution  in  8mm  pro- 
jection unleashes  the  full  power  of  your 
film  program. 

No  longer  do  you  or  your  salesmen  have 
to  master  complicated  equipment,  sweat 
out  set-up  time,  or  juggle  projection 
schedules. 

Better  still,  you  never  have  to  pass  up 
a  perfect  opportunity  to  show  a  film  you 
spent  good  money  to  make. 

Every  film  you  have  can  be  easily  and 
inexpensively  converted  to  8mm.  and 
threaded  into  the  MoviePak  cartridge. 

Duplicate  prints  are  less  expensive  than 
16mm,  too,  so  you  can  afford  to  have  them 
available  wherever  they  might  be  needed. 

The  Fairchild  Mark  IV  projector  itself 
is  a  miracle  of  practicality.  It  is  totally 
portable,  weighs  just  20  lbs.,  and  is  al- 
ways ready  for  action. 

Nothing  to  set  up,  Just'plug  in  and  run, 
no  warm-up  time  required.  The  Mark  IV 
takes  up  to  22  minutes  of  sound  color  film 
in  a  single  MoviePak  — and  repeats  auto- 
matically. 

For  display  use,  the  Mark  IV  will  run 
indefinitely  without  supervision.  And  its 
trouble-free  operation  means  exceptional 
film-life -up  to  3000  plays  per  print. 

Doesn't  it  sound  like  your  films  would 


work  harder  for  you  in  MoviePak  car- 
tridges? Doesn't  it  sound  like  they'd  get 
more  exposure  on  a  Fairchild  Mark  IV 
rear-screen  projector? 

We'd  be  happy  to  verify.  Just  rush  the 
coupon. 


IRCHILO 


INDUSTRIAL    PRODUCTS 

Fairchild  Camera  and  Instrument  Corp. 
Industrial  Products  Division 
221  Fairchild  Avenue 
Plainview,  L.  I.,  New  York 


BS 


Gentlemen:  I'd  like  to  see  for  myself. 
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TO  MATE 
KNOW-HOW 
WITH 
SHOW- HOW 


Personalities  Who  Mode  News 


Here's  help  for  the  Supervisor  in 
training   new    workers. 

How  to  impart  instruction  in  a  sys- 
tematic, organized  manner  .  .  . 
how  to  stir  the  new  employee's  in- 
terest .  .  .  how  to  develop  a  con- 
scientious effort  toward  superior 
performance  .  .  .  are  among  the 
subiecis  pictured  in  the  filmstrip: 

"Induction  and 
Job  Instruction" 

This  shows  the  four  universally  ac- 
cepted basic  principles  for  job  in- 
struction training  and,  by  clarity  of 
communication,  helps  assure  cer- 
tainty  of   understanding. 

One  of  a  series  of  eight  filmstrips: 

"SUPERVISOR  TRAINING 
ON  HUMAN  RELATIONS" 

Guided  FILM  Mlaites 

ROCKET 


X^ii^^ct^  INC 

PICTURES 

Mali  coupon  tot  preview  details 

ROCKET  PICTURES,  Inc.  Depl.  A.2 

6108  Sonia  Monico  Blvd., 

Hollywood,  Colif.  90038 

Tell   us    how  we    may   preview:   "SUPERVISOR 

TRAINING   ON    HUMAN    RELATIONS." 


PSA  Awards  Progress  ^ledal 
to  Dr.  Deaiie  Rowland  \S  hite 

•&  The  Photographic  Society  of 
America  presented  its  1964  Prog- 
ress Medal  award,  the  Society's 
highest  honor,  to  Dr.  Deane  Row- 
land White,  associate  director  of 
the  Research  Division.  Photo 
Products  Department.  E.  I.  du 
Pont  de  Nemours  &  Company. 
The  award  was  made  at  conclud- 
ing ceremonies  of  the  PSA's  in- 
ternational convention  at  Mon- 
treal  on  August  20th. 

The  citation  accompanying  Dr. 
White's  award  stressed  "his  con- 
tributions to  photography  over 
many  years  as  a  physicist  in  both 
fundamental  and  applied  research 
...  his  unique  service  io  the 
development  and  advancement  of 
photographic  standards  and  his  ex- 
ceptional leadership  in  photogra- 
phic organizations." 

Dr.  White  is  the  longtime  chair- 
man of  the  American  Standard 
Association's  Committee  on  Stand- 
ards for  Motion  Pictures  (ASA- 
PH22)  and  has  served  as  engin- 
eering vice-president  of  the  So- 
ciety of  Motion  Picture  and  Tele- 
vision Engineers.  • 

SMPTE  Awar<ls  Kaliniis  >Iedal 
to  Earl  L.  Arnold  of  Kodak 

;"  Earl  L.  Arnold,  manager  of 
the  Film  Emulsion  and  Plate 
Manufacturing  divisions  of  East- 
man Kodak  Co.  has  won  the  1964 
Herbert  T.  Kalmus  Gold  Medal 
Award  of  the  Society  of  Motion 
Picture  and  Television  Engineers. 

The  medal  will  be  presented  to 
Mr.  Arnold  in  ceremonies  during 
the  Society's  96th  Technical  Con- 
ference. Sept.  27  -  Oct.  2  at  the 
Commodore  Hotel  in  New  York. 

Established    in    195-'>    in    honor 

Medal  Winner:   Earl   Arnold 


Name 
Address 
Cily  


...State  Zipcode... 


Company 


of  the  developer  of  the  Techni- 
color process,  the  award  recog- 
nizes outstanding  technical  achieve- 
ment in  color  motion  pictures  for 
theatre  or  television  use.  This 
year's  award  was  announced  by 
SMPTE  President  Reid  H.  Ray 
Chairman  of  the  award  commit- 
tee was  Edward  H.  Rcichard.  chief 
engineer  of  Consolidated  Film  In- 
dustries. " 

:S  :!t  ;;: 

I.C.'s  John  Hawkinson  Named 
Administrator   o(    A-V    Servlees 

i^-  On  the  20th  anniversary  of  its 
department  of  audio-visual  serv- 
ices, the  Illinois  Central  Railroad 
has  named  its  veteran  a-v  organ- 
izer. John  T.  Hawkinson.  as  ad- 
ministrator, audio-visual  services. 
Hawkinson  organized  the  depart- 
ment in  1944  and  has  been  its 
manager  since  1955. 

CJoiisulted   b\'   .\I1    Departments 

Principal  function  of  the  IC  de- 
partniL-nt  is  down-the-line  consulta- 
tion with  the  railroad's  many  de- 
partments in  planning  and  produc- 
tion of  audio-visuals  to  assist  in 
their  work  or  to  pictorially  auiilyze 
their  problems.  In  addition  to  pro- 
duction of  media,  the  department 
also  acquires  ready-made  motion 
pictures  and  slide  programs  which 
it  adapts  to  the  needs  of  the  com- 
pany. It  also  maintains  the  Illinois 
Central  library  of  hundreds  of 
motion  pictures,  sound  slidefilms. 
disc  and  tape  recordings  as  well  as 
operating  the  presentation  service 
which  arranges  for  the  showing  of 
these  materials. 

Among  the  motion  pictures  pro- 
duced by  Hawkinsons  are  Sugi>i's- 
tions  Unliinited  (telling  the  story 
of  the  railroad's  suggestion  sys- 
tem); Sinking  Down  a  Dream  (a 
record  of  the  ceremonies  attendant 
to  the  road's  100th  anniversary); 
and  Never  Argue  With  a  Train  (on 
highway-rail  crossing  safety).  He 
also  produced  a  series  of  five  film-- 
on  outmoded  railroad  work  prac- 
tices which  were  used  as  testimony 
in  the  national  railroad  work  rules 
hearings  which  led  to  the  elimina- 
tion of  firemen  in  freight  and 
switching  operations  and  changes 
in  train  crews. 

.\   Past    President    of   I.W.A 

A  native  Chicagoan  who  joined 
the  IC's  Engineering  Department 
in  1919  as  an  office  boy.  Hawkin- 
son attended  Armour  Institute  and 
Northwestern  University.  He  is  a 
past  president  and  treasurer  of  the 
Industrial  Audio-Visual  Associa- 
tion, national  business  societv.     • 


Quality-Bllt  .m 

Film  Shipping  Cases  I 

•  Best  quality  domestic  fibre 

•  Heavy  steel  corners  for 
added  protection 

•  Durable  1 "  w/eb  straps 

•  Large  address  cord  holder 
with  postive  retainer  spring 

•  Sizes  from  400'  to  2000' 
OTHER    "QUALITV-BILT"    ITEMS: 

Salon  Print  Shipping  Cases 

Sound  Slidefilm  Shipping  Cases 
(for  Transcriptions  &  Filmstrips) 

2"  X  2"  Glass  Slide  Cases 

Filmstrip  Shipping  Cases  (hold  up 
to  6  strips  plus  scripts) 

Write  direct  to 
iiiauiijactitrer  for  catalog 

m.  SCHUESSLER 

361  W.  Superior  St.,  Chicago  10,  III. 


LAB  SPECIALISTS 

SINCE  1936 

8mm  SILENT 
16mm  SILENT -SOUND 

BLACK  &  WHITE  PRINTS  ONVI 

Thai    means: 

SPECIAL  SKILLS  .   .  . 

SPECIAL   CARE   .   .   . 

PIUS 

ESPECIALLY  FAST  SERVICE 

and 

ESPECIALLY   "GOOD  "  PRICES 

on 

QUANTITY  WORK 

Try   us 

MODERN  MOVIES,  INC. 

832  Cole  ■  Hollywood  38,  Colit. 
Hollywood  4-7293 
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Filming  the  effects  of  a  dyna- 
mite-cap explosion  inside  a  tire 
traveling  at  55  miles  per  hour 
was  the  unusual  assignment 
given  the  Arriflex  16  motion 
picture  camera.  The  blowout 
was  staged  by  Firestone  engineers  explormg  ideas  for 
motorists'  safety,  in  the  development  of  a  special  test 
safety  tire.  The  Arriflex,  powered  by  a  dry  cell  battery 
mounted  on  a  specially-designed  wooden  frame  bolted 
to  the  car  chassis,  was  focused  on  the  loaded  tire.  Set 
on  continuous-run  at  24  frames  per  second,  Arriflex 
maintained  perfect  image  registration  despite  the  car's 


ARRIFLEX 

records  a  blow-out  for 
Firestone  Tire  &  Rubber  Co 


traveling  at  high  speed  and 
the  shattering  effect  of  the 
driver-controlled  tire  blast.  Re- 
corded on  film— and  in  closeup 
-was  the  precise  effect  on  the 
tire  as  it  blew,  and  the  manner 
m  which  the  mner  safety  tire  permitted  the  driver  to 
bring  the  car  to  a  safe  stop  without  sudden  swerves. 
Once  again,  the  rugged,  compact  and  extremely  light- 
weight Arriflex  has  served  scientific  inquiry.  In  studio  or 
on  location,  hand-held,  on  tripod  or  bolted  to  a  blast- 
shocked  platform,  you  can  rely  upon  the  dependable 
Arriflex  to  execute  your  assignments  without  a  hitch. 


From  the  microscope  to  ttie  missile  range .  . .  from  spot  locations  to  sound 
stages  .  .  .  Arriflex  professional  motion  picture  cameras  are  the  dominant 
choice  of  filmmakers  m  science,  industry,  and  entertainment.  They're 
lightweight,  rugged,  tremendously  versatile  — uniquely  suited  to  a  range 
of  applications  virtually  without  limits  Here  are  some  of  the  features  that 
give  Arriflex  cameras  their  remarkable  capabilities: 

•  MIRROR  SHUTTER  REFLEX  VIEWFINDER  •  REGISTRATION  PIN  FILM 
MOVEMENT  •  2 1  '  DIVERGENCE  3  LENS  TURRET  •  CONTOUR  HAND 
GRIP  •  FRAMES  PERSECOND  TACHOMETER  •  COMPLETE  ACCESSORY 
SYSTEM  -  ,  .  lenses,  standard  and  special  purpose  electric  drives,  power 
supplies,    time-lapse    equipment,    film    magazines,    sound    blimps,    tripods. 

WRITE  FOR  NEW  CATALOG- 

°YOU  ARE  INVITED  to  send  us  a  description  of  your  special  use  of  Arriflex 
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PRODUCING     FILMS    ABROAD? 


a   veteran   traveler   shares   some   hard-earned   experience 

by  Fred  A.  Niles.  President 
Fred  A.  Niles  Communications  Centers.  Inc. 


...m   ^/ 


FILMS 
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SELL 


200  WEST  57TH  ST. 

NEW  YfRK  CITY 

CO  5-2940 


'T'he  Best  Advice  for  anyone 
-*-  contemplating  a  shooting 
schedule  abroad  is  to  dress  well, 
act  convincingly  and  look  like  a 
tourist! 

If  you  dress  well  in  most  over- 
seas countries,  everyone  seems  to 
believe  that  you  have  the  proper 
authority  and.  camera  in  hand, 
you  can  go  just  about  everywhere. 
The  appearance  of  a  tourist  helps 
to  quickly  clear  customs. 

This  advice  might  seem  humor- 
ous, in  view  of  a  multitude  of  tech- 
nical problems  to  be  overcome, 
but  we  have  had  camera  crews 
overseas  on  a  number  of  occasions 
and  these  three  tips  can  really  help 
avoid  trouble.  There  are  some 
other  "lessons'"  we've  learned 
from  experience,  to  wit: 

•  Talent:  The  basic  problem 
with  talent  abroad  is.  of  course, 
language.  While  true  among  pro- 
fessionals, it's  especially  significant 
in  the  production  of  documentaries 
where  we've  filmed  many  groups 
of  ordinary  people.  For  example, 
we  recently  filmed  sequences  in 
Kuala  Lipis  in  the  jungles  of 
Malaya.  The  script  took  us  to  a 
school  which  taught  aborigine 
children  to  be  mid-wives  and  there 
were  about  40  youngsters  in  uni- 
form involved  in  one  scene. 

Local   Translators    .\re   Helpful 

We  employed  a  local  translator 
(rule  no.  I  in  working  abroad) 
but  it  was  still  difficult  to  get  our 
meanings  across.  The  children  had 
never  seen  a  camera  and  could  not 
understand  why  we  wanted  them 
to  do  the  same  thing  over  and  over 
again.  I  managed  to  learn  one 
word  of  the  local  dialect  which 
meant  "one  more  time."  1  can  still 
pronounce  it  and  say  it.  but 
haven't  the  faintest  notion  of  how 
it's  spelled. 

The  children  greeted  my  tongue- 
twisted  pronunciation  of  the  word 
with  shrieks  of  laughter  but  then 
obediently  repeated  the  scene!  We 
bring  up  rule  no.  2:  reuiin  a 
sense  of  humor.'  It  can  help  lower 
any  language  barrier, 

Don  I  Forget  Equipment  "Spares" 

•  Equipment:  Plan  to  bring 
everything  you  might  conceivably 
need  with  you.  especially  in  work- 
ing off  the  beaten  paths.  Bring 
"spares"  for  on-the-spot  repair  of 
vital  gear,  especially  cameras.  Re- 


member that  voltages  differ. 
country    to   country. 

On  our  last  trip,  we  carried 
quartz  lamps  and  devised  a 
method  of  using  220-volt  bulbs 
so  that  we  could  use  them  any- 
where. The  normal  llO-or-120- 
volt  bulb  will  burn  out  immedi- 
ately in  most  countries. 

Also  make  sure  that  the  lenses 
you  carry  are  interchangeable  be- 
tween cameras,  just  in  case  one  of 
these  breaks  down. 

Most    Governments    Make    Films 

When  you  do  get  into  a  bind 
for  equipment,  especially  in  the 
Far  East,  a  good  suggestion  is  to 
contact  the  film  department  of  the 
loc;il  government.  Most  countries, 
including  Malaya  and  Thailand, 
have  such  agencies.  Usually,  when 
you  e-xplain  your  problem,  they'll 
let  you  borrow  equipment,  some 
of  it  American-made.  In  South 
Viet  Nam  one  of  our  tripods 
broke  down  and  we  quickly  got 
one  from  a  government  source. 
But  there's  little  standardization  of 
gear,  so  be  prepared  to  use  your 
ingenuity  and  to  improvise. 

In  the  countries  of  Europe, 
however,  equipment  is  available  at 
low  rental  cost.  We  rented  some 
essentials  in  Hamburg.  Germany, 
which  included  a  generator,  lights 
and  two  men  to  operate  them  for 
the  price  of  one  man's  labor  in 
the  U.  S.  Prices  in  Rome.  Paris 
and  London,  however,  seem  com- 
parable to  those  in  the  United 
States  and  sometimes  higher. 

Studio    Facilities   Will   Vary 

•  Studios:  Should  you  require 
the    use    of   a    studio,    you'll    find 


^ 


Setting  up  to  film  a  sci/ucncc  at 
C.\RE  hcachfutirtcrs  in  Saigon. 
Fred  Niles  is  in  center  above 
(tceuring  shorts);  his  wife,  Mary, 
is  at  the  far  ri^Jit. 


On     location     in     Moscow,     it  i  ( h 

producer    Fred    Wiles    on    the    job. 

them  in  most  lands  abroad.  How- 
ever, with  the  exception  of  those 
in  Europe  and  Japan,  for  example, 
these  facilities  are  not  what  you 
expect  to  find  at  home.  But  they'll 
do  in  a  pinch. 

The  story  is  far  different  in 
Rome.  London  and  Paris  and 
you'll  find  good  facilities  in  other 
large  European  cities.  For  in- 
stance, we  recently  did  a  film  for 
the  U.  S.  Department  of  Agri- 
culture which  required  studio 
shooting  in  Holland  One  of  the 
scenes  was  quite  complicated.  We 
used  a  fine  studio  in  Amsterdam 
where  technicians  were  highly 
competent  and  the  result  more 
than  satisfactory! 

Overseas     studio     people,     in 
general,   are  also  quite  helpful  in    I  > 
rounding  up  professional   talent. 

Special  Cans  Safeguard  Film 

•  Film:  To  protect  raw  stock 
overseas,  we  have  developed  spec- 
ial film  cans  to  safeguard  against 
extremes  of  blistering  heat  and 
freezing  cold.  They  were  developed 
some  years  ago  when  we  did  a 
film  on  Sir  Edmund  Hillary  in  the 
Himalayas.  During  that  expedi- 
tion we  had  to  carry  film  through 
jungles  averaging  120  degrees  in 
the  shade  and  up  into  mountains 
where  temperatures  dropped  to 
25  degrees  below  zero  at  night. 

The  film  cans  are  air-tight  and 
contain  packets  of  silica-gel.  The 
gel  goes  to  work  after  the  can  is 
re-closed  to  absorb  moisture 
which  may  have  entered  during 
operations. 

•  Shooting:  We've  found  it  best 
to  wait  for  our  return  home  before 
processing  footage.  Thus  the  trick 
in  shooting  overseas  is  to  "over- 
shoot" everything.  Change  expo- 
sure consistently  and  have  at  least 
two  men  cover  each  segment,  each 
operating  independently  of  the 
other.  And  watch  for  political 
exigencies! 

A  couple  of  years   ago  in  Af- 

(C  O  N  T  I  N  U  E  D    ON    PAGE    63) 
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UPDATING     MEDICAL     HISTORY 

"Modern  Obstetrics"  Replaces  an  Historic  Teaching  Film 


TPHE  Historic  Medical  te;ich- 
-*-  ing  film.  Physiology  and  Con- 
duel  of  Normal  Labor,  made  in 
1928  by  a  distinguished  teacher 
in  obstetrics  —  the  late  Dr.  Jo- 
seph B.  DeLee  —  has  been  re- 
placed by  a  new  color  motion  pic- 
ture. Modern  Obstetrics:  Normal 
Delivery.  A  pre-premiere  showing 
of  the  new^  film,  produced  by  Stur- 
gis-Grant  Productions,  Inc.  of 
New  York  City,  was  a  significant 
event  at  the  recent  annual  conven- 
tion of  the  American  Medical 
Association  in  San  Francisco. 

Dr.  Edward  Annis.  President 
of  the  AMA.  introduced  the  new 
film  to  AMA  preview  guests  at 
the  Civic  Auditorium  on  Tuesday 
afternoon.  June  23rd.  Heralding 
it  as  a  ""major  step  in  the  progress 
and  ad\ancement  of  obstetrics  and 
gynecology."  Dr.  Annis  noted: 

"A  great  deal  of  work  and 
money  went  into  the  making  of 
this  film.  It  was  about  three  years 
ago  that  the  idea  first  flashed  into 
the  mind  of  Ralph  Creer.  long- 
time director  of  medical  motion 
pictures  for  the  American  Medical 
Association.  He  saw  the  need  for 
a  new,  modern  film  to  replace  the 


old  masterpiece  by  Dr.  DeLee. 
which  has  been  in  circulation  since 
1928. 

'"Subsequently  the  idea  advanced 
through  various  stages  of  dreams, 
enthusiasm  and  efforts  to  reality 
on  the  screen,  thanks  to  a  smooth, 
cooperative  relationship  between 
the  AMA  and  the  American  Col- 
lege of  Obstetricians  and  Gyne- 
cologists,'" 

The  two  groups  are  co-sponsor- 
ing the  picture  with  the  Ortho 
Pharmaceutical  Corporation.  It  is 
designed  as  a  teaching  aid  for 
medical  audiences,  including  prac- 
ticing physicians,  medical  students 
and  nurses.  Limited  to  normal 
obstetrics,  actual  cases  are  shown. 
Animation  is  used  to  illustrate 
physiology,  descent  of  the  fetus, 
rupture  of  membranes,  delivery  of 
the  placenta,  and  inspection  of  the 
uterus. 

Production  of  Modern  Obstet- 
rics: Normal  Delivery  was  under 
the  supervision  of  a  committee  of 
five  authorities  on  the  subjecl. 
headed  by  Dr,  Robert  A.  Kim- 
brough.  medical  director  of  the 
American  College  of  Obstetricians 
and  Gynecologists.  Warren  Sturgis 


Orthi)  Pluirniaffnlical  \  icf-ijresiclent  W.  Vincent  Ahrtilwuison  (third  from 
ri^ht  I  littnth  iniiil  uf  WhuUin  Ohsli  tiics"  to  Dr.  Edward  A/ini.v,  presi- 
dent of  .American  Medical  Assn.  (third  from  left).  Others  (I  to  r)  are: 
Ralph  Creer.  AMA:  Dr.  George  E.  ]udd.  immediate  past-president .  Ameri- 
can College  of  Ohstctricaiu  and  Gynecologists;  Dr.  Robert  Kimhrough. 
medical  director  of  the  ACOG:  and  Dr.  Ronald  V.  Chappie,  medical  director 
of   the   Ortho    Vharmaeeutical   Corporation,   one   of   the   film's   co-spon.sors. 


was  the  producer,  E.\-ofRcio  mem- 
bers of  the  committee  included 
Dr,   Ronald  V.  Chappie,  medical 


director  of  Ortho  and  Mr.  Creer, 

A  standing-room-only  audience 

witnessed  the  premiere,  • 


Combined  \A/lth  the 

8th    INDUSTRIAL 
FILM  &  A-V 
EXHIBITION 


THE  FESTIVAL:  from  a  small  beginning,  the  festival  has  grown 
and  developed  to  an  outstanding  annual  event  for  the  entire 
industry.  It  has  received  continuous  acclaim  from  the  industry, 
the  trade  press,  as  well  as  from  Mayor  Robert  F.  Wagner,  who 
praised  this  event  from  the  start  and  has  given  it  repeated  sup- 
port in  his' appearance  at  the  Awards  Presentation  Luncheon  to 
present  the  trophies  for  the  winning  films. 

The  categories  are  based  on  the  idea  behind  a  film  and  the  mes- 
sage which  it  offers,  regardless  of  product  content.  The  judging 
is  done  according  to  the  individual  quality  and  the  effect  of  the 
production  as  a  whole. 
SPECIAL    PRESENTATIONS:    Roundtoble    Sessions,    Discussions, 


as  well  OS  continuous  film  showings  of  the  outstanding  Industrial 
Films,  Public  Service  TV  Programs  and  Commercials  will  be  held 
during  this  three-day  event.  Full  details  to  be  available  at  later 
dote. 

SOCIAL  FUNCTIONS:  An  Awards  Presentation  Luncheon  will  be 
held  ot  12:00  Noon  on  Friday,  October  23rd,  at  which  time  oil 
trophies  will  be  presented  for  the  prize-winning  films  entered  in 
the  Festival.  This  Luncheon  is  now  so  popular  it  has  become  the 
meeting  place  for  all  the  top  people  in  the  film  industry,  as  well 
OS  City  and  State  officials,  representatives  from  foreign  govern- 
ments, the  press,  etc. 


for    complete    details   contact 

INDUSTRIAL    EXHIBITIONS    INC. 


17    East   45th    St.,    New    York    17, 
Phone:    OXford    7-4978    (AC 


N, 

212) 


Y. 
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Rent  the  new  ECLAIR  16  mm  NPR  and 
sell  yourself!  We've  discovered  the  best 
way  to  prove  our  claim  that  "this  camera 
will  radically  change  your  thinking  about 
film  making"  is  to  let  you  make  a  film 
with  it.  And  we  chose  the  finest  dealers 
in  professional  motion  picture  equip- 
ment to  rent  (and  sell)  the  nr  ■  ' -'^  - 
LOS  ANGELES:  Gordon  Enterpi 
North  Cahuenga  Boulevard,  North  Holly- 
wood, Mark  Armistead,  Inc.  (rental  only) 
1091  North  Formosa,  Hollywood  46. 
CHICAGO:  Behrend  Cine  Corporation,  161 
East  Grand  Avenue,  Chicago  11,  Illinois. 
NEW  YORK:  Florman  &  Babb-CECO,  315 
West  43rd  Street,  New  York  36,  N.  Y. 
Camera  Service  Center,  333  West  52nd 
Street,  New  York  19,  N.  Y. 

Or  write  for  broctiure  to:  Eclair  Corporation  of 
America.  7262  Ivlelrose  Avenue,  Los  Angeles  46, 
California.  Exclusive  distributors  in  ttie  U.  S.  A. 
for  Eclair  cameras  and  Perfectone  tape  recorders. 

eclair 
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IF  AT  FIRST  THEY  DON'T  SUCCEED 


they  may  never  try  again. 


**, 


'■5,1*'   V 


4"*-, 


m- 


Lack  of  confidence  is  often  the 
underlying  cause  of  resistance 
to  change. 

In  motivating  people  to  accept 
new  ideas  .  .  .  try  new  approaches 
the  informational  "how"  may  be 
no  less  essential  than  the 
inspirational  "why." 


COMMUNICATORS 
OF  IDEAS 


-  ,  INC. 


31     WEST    53RD    STREET    •    NEW    YORK     19.    N.    Y 
PLAZA   7-065I 


Communicatmg  ideas  on  film  and  the  full  range  of  programmed  audio-visual  media. 


The  Citizen's  Role  in  Good  Government; 


this  Bell  public  affairs  fil 
shows  the  making  of  a  citi 


'T'HE  Question  ot  the  individ- 
*-  ual's  importance  in  infiuenc- 
iiilj  public  affairs  has  always  been 
,1  controversial  one:  the  challenK 
nl  how  to  attack  the  topic  in  hon- 
isi  and  believable  terms  has  baf- 
MlcI  politicians,  corporations  and 
I'lher  deeply  interested  parties  — ■ 
jiiiong  them,  film  producers.  It  is. 
ilicrefore.  gratifying  to  report  that 
ihc  Bell  Telephone  System's  new 
color  motion  picture,  called  Be- 
yinul  Three  Doors,  a  lively  and 
provocative  treatment  of  the 
"single  small  voice"  theme,  may 
well  serve  as  a  model  for  future 
explorations  of  this  problem. 

Bell  Offices  Have  Prints 
The  film,  now  being  released 
through  System  offices  nationwide, 
iliamatizes  the  surprising  number 
ol  ways  in  which  one  person  can 
truly  inlluence  the  direction  of 
his  government  at  local,  state  and 
i.\cn  national  levels.  Henry  Strauss 
f^ioductions  was  selected  by  the 
Ikll  System  to  work  with  them 
on  the  research,  development  and 
production  of  the  project. 

Ihe  course  of  the  film's  26 
minutes  follows  the  actions  of 
three  different  citizens,  each  in  a 
totally  dilfercnt  geographical  and 
political  section,  unknown  to  one 
another,  who  are  motivated  in 
various  ways  to  be  involved  in 
amateur  political   situations. 

Ilelpini;  \iewer  to  Identify 

Thus  the  story  has  three  inter- 
locking, though  seemingly  unre- 
lated plots,  and  the  viewer  there- 
by has  a  choice  of  identifying  with 
one  or  all  three  protagonists.  The 


jobs  they  undertake  are  neither 
uniformly  easy  nor.  in  all  in- 
stances, completely  successful. 
But  the  point  is  clearly  made  that 
the  opportunity  for  elfective  po- 
litical action  I'xiMs  in  unexpected 
quarters. 

Owing  to  the  unusual  slor\- 
telling  method  employed  by  Jane 
and  Ira  Avery,  and  the  reality  ol 
casting  and  direction,  the  film  dra- 
matically stimulates  interest  and 
participation  m  the  day-to-day 
workings  of  Government,  as  well 
as  achieves  its  objectives:  (1  )  to 
arouse  an  attitude  of  individual 
responsibility.  (2)  to  clarify  the 
basic  principles  of  realistic  citizen 
action,  and  ( 3 )  to  show  in  simple 
but  dratnatic  form  some  of  the 
practical  machinery  that  is  neces- 
sary for  the  functioning  of  local, 
state  and  national  communities. 

\\'hy  Citi/.cns  .Aren't  .\cti\e 
Basic  research  was  an  import- 
ant factor  in  the  project  and  was 
conducted  among  several  wide- 
spread communities  and  universi- 
ties as  well  as  in  official  Washing- 
ton. It  was  found  that  six  general 
factors  acted  as  deterrents  to  per- 
sonal participation  in  public  af- 
fairs: ignorance,  indifference, 
skepticism  as  to  the  value  of  in- 
dividual effort,  fear  of  censure  in 
business  or  neighborhood,  fear  of 
losing  identity  in  the  group  elTorl. 
and  plain  cynicism. 

Since  the  Bell  System  and 
Henry  Strauss  Productions  felt 
that  one  film  couldn't  cover  all 
these  points,  especially  ignorance 
and  cynicism.  Beyond  Three  Doors 


■Marion  Long  uets  a  »rcat  deal  of 
stitisjuction  from  working  to  bet- 
ter her  eoiiiniunity.  She  aiso  dis- 
eoier.\  hou  effeetive  it  i\  nlien 
eili:iii.\    are    all    leorkiiifi    lofiither. 

concentrated  instead  on  dealing 
with  the  other  four  deterrents 
through  three   plots  in  the   story. 

The  plots  are  developed  in  al- 
ternating sequences,  so  that  the 
emotional  appeal  of  each  carries 
over  to  the  next  and  results  in  a 
form  of  cumulative  empathy.  One 
concerns  a  commuter  who  is  angry 
about  water  pollution  in  a  local 
swimming  spot. 

Another  tells  of  a  woman  re- 
luctantly recruited  in  a  citizens' 
drive  to  preserve  property  values 
in  the  face  of  a  new  and  necessary 
highway   program. 

The  third  has  to  do  with  a  work- 
man who  learns  that  he  can  find 
rewards  in  local  precinct  work. 
The  three  protagonists,  who  never 
meet,  learn  valuable  lessons  about 
their   relationship  to  Government. 

Good  Con^orate  Citizenship 

The  film  represents  the  Bell 
System's  deep-rooted  conviction 
that  politically  responsible  individ- 
uals    contribute     importantly     to 


Meet  Charlie  Trumbull.  Evei'yho(hj 
likr\  liifii.  an  oiittioin^  iype  and 
flood  pal,  salt  of  the  earth  and 
a  real  solid  citizen.  "Bat  what  is  a 
Koliil  eitizen?"  a\ks   lln    film. 

good  Corporate  citizenship.  But 
Beyond  Three  Doors  has  a  signi- 
ficant additional  value  in  its  pains- 
taking realism,  its  timeliness  in 
view  of  this  year's  pending  elec- 
tion campaign,  and  its  broad  ap- 
peal on  an  entertainment,  as  well 
as  informational,  basis. 

Although  it  was  primarily  de- 
vised for  telephone  company  em- 
ployees, it  has  ;ilready  aroused  the 
interest  of  public  groups  and  tele- 
vision stations,  to  whom  it  is  avail- 
able through  local  Bell  Telephone 
Company  offices.  The  League  of 
Women  Voters  has  recommended 
its  showing  to  all  of  its  chapters 
throughout  the   nation. 

Also  Ha.s  Utilization  Kit 

This  original  motion  picture 
stands  on  its  own  two  feet  so  that 
it  can  be  an  integral  part  in  exist- 
ing Bell  System  Companies'  Public 
Affairs  courses.  However,  it  is  also 
accompanied  by  a  utilization  pack- 
age which  includes  comprehensive 
Leader's  Guides  and  suggested 
program  usage,  thereby  making 
the  best  application  of  the  motion 
picture  as  a  communications  tool. 

It  is  to  the  credit  of  the  Bell 
System  that  an  important  frontier 
has  been  crossed  in  the  field  of 
public  affairs  communication.       • 


III  one  of  featured  roles  in  "Beyond  Three  Doors,"  viewers  meet  Charlie,  Charlie   becomes   a   precinct   worker  and  learns  a   good  deal  ahoul    solid 

who    has    an    idea    he    feels    will    help    elect    his    favorite    candidate    for  citizenship.    He   also   learns   that    all   the   hard    work    in    the    world   can't 

uayor.    Paid    Redway.    Precinct    captain    Jim    Robinson    explains   ichy    his  always  icin  an   election.   Paul  Redway  lo-ws  but   through   good  party  or- 

idca    won't    leork;    on    headquarters'    tour    tells    him    how    he    ran    lulp  \s<nir'iition    and    tcork    on    the    local    level,    they    help    to    elect    a    senator. 


"Wolfslniiii  221"  takes  t/citf/.y  uluiiii  lite  iii'jdfiit  pioiiuctinn  huo.  i)j  tlic  Volksndiicii  fdctoii/. 

the    proffiff-minclecl   film 
program  off  Volkswagen 


WHAT  IS  A  Profitable  film  tor  Volks- 
wagen? Before  Volkswagen  went  into 
its  film  program  we  looked  at  many  available 
titles  and  screened  many  films  in  an  attempt 
to  learn  something  from  the  experience  of 
others. 

We  were  especially  interested  in  films  made 
for  automobile  companies.  We  were  surprised 
at  the  kind  of  films  they  were  using.  We  found 
films  on  Little  League  baseball.  We  found  films 
on  golf  matches  and  films  on  the  thrills  of  big 
gume  hunting  and  sport  fishing. 

Not  a  bad  idea,  we  decided.  After  all.  each 
of  these  subjects  is  of  interest  to  people  who 
buy  automobiles.  Maybe  this  was  the  way  to 
guarantee  your  film  will  be  looked  at  and  that, 
after  all.  is  the  first  step  toward  profitable  use 
of  a  film.  Even  the  greatest  film  in  the  world 
is  no  good  in  a  can. 

Pictures  Must  Ha\e  W  orldwide  .\ppeal 

But  Volkswagen  has  a  more  complicated  sit- 
uation than  some  auto  companies.  It  is  an  in- 
ternational company  and  its  films  must  be  of 
interest  wherever  we  sell  curs  —  in  as  many  as 


130  countries.  Little  League  baseball  is  fine  in 
Pennsylvania  but  it  would  be  strictly  a  no-hit. 
no-run  game  in  Zanzibar.  Golf  might  be  great 
in  Atlanta.  Georgia,  or  in  Edinburgh.  Scotland 
but  it  might  not  tee-off  in  Arabia,  the  world's 
largest  sand  trap.  Sport  fishing  is  fine  for  a 
Maine  audience  but  I  doubt  if  it  would  draw 
crowds  in  a  small  village  in  Ceylon. 

Not  only  did  the  subject  matter  have  to  be 
entertaining  in  many  diverse  societies  but  it 
had  to  be  pertinent  as  well.  We  were  not 
anxious  merely  to  entertain,  we  had  a  message 
to  tell  at  the  same  time.  And  a  message  that 
must  make  good  sense  in  eight  languages. 

We  .\sked  Oursehes  These  Two  Questions 

Our  research  into  what  others  had  done  with 
films  was  enlightening  and  entertaining,  but 
it  didn"t  give  us  very  much  material  on  which 
to  base  our  own  program.  So  we  decided  to 
start  from  the  very  beginning  and  we  asked 
ourselves  two  questions: 

What  did  we  want  to  say? 

To  whom  did  we  want  to  say  it? 

And  this  was  the  becinnina  of  the   Volks- 


by  Arthur  R.  Railton 

Public  Relations  Manager 

Volkswagen  of  America,  Inc. 

uagen  film  program.  It  was  the  same  way 
hundreds  of  film  programs  had  started.  1  am 
sure. 

"Fi\e  Miles  West"  of  the  Iron  Curtain 

We  began  in  1957  with  the  production  of 
the  film  Five  Miles  West.  This  is  a  story  much 
higger  than  Volkswagen,  much  bigger  than  the 
.iutomobile  industry,  much  bigger  even  than  all 
industry.  It  is  a  story  about  free  men  and  men 
who  are  not  so  free.  And  the  differences  be- 
tween them. 

Volkswagen  was  interested  in  such  a  film- 
because  its  factory  is  as  close  to  the  edge  of 
1 1  eedom  as  any  major  company  in  the  world. 
<  )ur  factory  is  separated  from  the  Iron  Curtain 
I  if  East  Germany  by  five  miles  of  open  farm 
land.  So  Volkswagen  wanted  to  make  a  film  to 
show  the  people  of  the  world  who  are  free  how 
good  it  is  to  be  free.  After  all.  the  automobile 
is  the  very  embodiment  of  freedom.  In  it  you 
can  go  where  you  wish  and  see  and  hear  for 
yourself  —  so  there  are  few  automobiles  in  a 
closed  society.  They  have  more  trucks  than 
cars  —  our  ratio  is  the  opposite. 

File  Miles  West  dramatizes  the  story  of  the 
two  Geinianys  —  the  free  and  the  non-free. 
Incidentally,  every  time  Khrushchev  talks 
tough  about  Berlin  —  we  get  100  bookings 
automatically.  W'e  can  almost  chart  the  cold 
war  by  watching  our  booking  slips, 

29.158  Group  Showings  Up  to  June  .SOth 

That  was  the  first  film  we  made  and  it  has 
been  extremely  successful,  having  had  29.158 
group  showings  through  the  first  half  of  1964 
in  the  United  States.  In  it  and  in  all  our  movies, 
Volkwagen  has  an  integral  part  in  the  story  but 
the  Volkswagen  is  not  the  story. 

We  also  try  to  make  certain  that  each  picture 
we  make  will  be  current  for  a  long  time.  It  must 
not  be  such  a  film  that  it  would  become  obso- 
lete in  a  year  or  two.  Just  as  in  our  product 
we  believe  in  non-obsolescence,  so  in  our  films. 
Five  Miles  IVesi,  though  made  seven  or  eight 
years  ago.  is  as  up-to-date,  as  pertinent,  today 
as  it  was  then.  And  this  motion  picture  has 
universal  appeal  —  at  least  in  the  Free  World. 
It  is  as  international  as  our  automobile. 
.\  Film  ru  X'aliie  of  International  Trade 

Our  second  film  had  as  its  theme  an  idea 
as  basic  to  Volkswagen  as  air-cooling  —  the 
value  of  international  trade.  Volkswagen,  as  I 


Scenes  helow  and  at  right  are  from  "Wolfsburg  221"  tvliich  shows  how 
Volkswagens  arc  huilt  niid  their  performance  proven  nn  the  test  tmr-k. 


BUSINESS  SCREEN  MAGAZINE 


have  noted,  sells  in  1 30  countries  to  all  kinds 
of  people  in  all  kinds  of  occupations  from  rich 
men  to  poor  men.  white  men.  hlack  men.  hrow  n 
men.  yellow  men  —  all  kinds  of  men  —  and  oiii 
whole  life  depends  on  the  exchanue  ol  goods 
and  money. 

Nearly  609?  of  our  production  leaves  Ger- 
many to  be  sold  around  the  world.  Our  pros- 
perity and.  indeed,  our  survival,  depend  on 
keeping  these  avenues  of  trade  open.  Therefore, 
we  made  a  film  to  emphasize  the  value  of  trade 
among  nations.  The  title:  The  (live  and  Take- 
In  this  picture  we  emphasize  the  value  to 
society  of  each  bringing  to  the  market  place 


thai  which  he  does  best.  We  explain  that  every 
seller  must  be  a  buyer  and  every  buyer  must 
be  a  seller  and  nations  must  communicate  and 
trade  freely. 

Here  again,  the  N'olkswagen  plays  a  key  role 
but  it  is  not  a  product  movie.  1  doubt  if  anybody 
w. liked  away  from  a  showing  of  The  (live  and 
I dki'  saying  that  Volkswagen  is  a  great  car. 
Hilt  he  might  walk  away  saying  that  Volks- 
u.igen  is  a  great  company,  a  good  citizen  of  the 
world. 

Ihat  is  really  all  we  are  trying  to  say  because 
we  can  sell  cars  by  advertising,  by  demonstra- 
tions, by  sales  promotions,  but  we  sell  basic 
concepts  by  our  film  program.  We  are  trying 
to  keep  a  good  climate  for  Volkswagen  —  not 
trying  to  sell  cars. 

ihe  Give  and  Take  has  become  one  of 
America's  most  popular  tele\ision  films  with 
1 .27S  showings  so  far  (through  June  W.  1964  ) 
in  its  three-year  run  through  that  same  period. 
It  has  had  2.3.610  showings  to  groups  and  has 
hccn  endorsed  by  the  White  House  for  use  in 
c\pl. lining  the  need  for  an  enlightened  trade 
policv . 

By  Helping  C^ouiilries,  We  Help  Oursehis 

Our  next  film  also  sold  a  concept  and  not  an 
lailomobile.  We  wanted  to  show  that  when  in- 
ternational companies  like  \'olkswagen.  Gen- 
eral Motors  and  f-ord  go  into  a  country  and 
build  a  factory  or  set  up  a  business,  they  don't 
ravage  the  land  but  they  cultivate  it.  fertilize 
It  .ind  help  it  prosper.  We  wanted  to  show  those 
countries  of  the  world  where  we  were  investing 
our  money  that  we  were  helping  them,  as  well 
as  helping  ourselves. 

The  film  is  called  A  Time  l.ike  Tliis.  It's  the 
story  of  teaching  and  learning,  of  the  way  men 
hiive  learned  to  make  the  world  better  but  that 
not  all  learned  e'4uallv.  So  today  some  nations. 
those  we  call  the  developing  nations,  have  to 
make  up  for  lost  time  and  companies  and  coun- 
tries like  ours  are  helping  them.  This  film.  too. 


These  scenes  arc  from  "The  Give  and  Take."  a 
'ilm  on  Ihc  viduc  of  trade  hetwccn  eonntries. 


Report  on  Film  Viewership 
■;'v  As  of  June  30th.  Modern  Talking  Pic- 
ture Service  reported  3.751.426  viewers 
for  Volkswagen's  films  in  16mm  self- 
equipped  audiences  (all  six  titles).  An 
add  tional  4.>  million  were  in  the  esti- 
mated audience  seeing  two  of  these  lilms 
on  1.449  nationwide  telecasts. 

l(i\I\I   CliOlP  .\L'DIE\(:E,S 


Showings 


Vi< 


"Five-  Miles  West" 

29.1.58 

l,2S5,-41t 

-Ihe  Give  &  Take" 

23.(il() 

1.002.079 

-Wolisburj;    22  f 

12,277 

478. 1.38 

"Four  Seasons 

of  Austria" 

8.092 

397,20(1 

"the  HiKlit  IlamI 

of    Plenty" 

8,5.5.3 

361,535 

"A   Time   Like  This" 

5,115 

227,054 

SIIOWINCS 

ON  TELEVISION 

Title 

Telecasts 

Est.  Viewers 

"The   Give  &  Take" 

1,278 

40,088.700 

"A   Time    Like   This " 

171 

5,789,600 

has  been  in  great  demand  with  ,5.1  15  showings 
through  June  30  in  the  United  States. 

By  1961  we  had  three  films  in  our  library  — 
all  dealing  with  subjects  of  importance  to  us 
but  of  equal  importance  to  nearly  all  inter- 
national companies,  except,  of  course,  perhaps 
those  who  manHfacture  machine  guns  and 
tanks. 

We  feel  strongly,  as  an  international  com- 
pany, that  the  automobile   is  the   most   inter- 


nalioiiai  product,  not  only  in  production  but 
in  use  —  it  takes  people  across  borders  to  see 
and  learn  for  themselves.  He  feel  even  more 
strongly  that  Volkswagen  is  the  most  interna- 
tional automobile.  Therefore,  with  our  films 
and  with  our  dealerships,  garages,  mechanics 
schools,  assembly  plants,  our  fleet  of  ships  or 
whatever  it  is.  we  are  helping  in  our  small  way 
to  make  the  world  a  better  place. 

Picture  of  the  \  olkswaKcn  in  Production 

So  we  made  a  picture  to  show  everybody  that 
our  car  is  not  built  by  slave  labor,  not  by  elves, 
not  by  underpaid  and  overworked  people,  but 
by  men  working  under  the  finest  conditions, 
producing  a  car  as  fine  as  can  possibly  be  pro- 
duced for  its  price. 

It  is  the  story  of  our  ins|iection  iirocedures, 
our  workmanship  and  our  attention  to  detail  — 
yet  it  emphasizes  the  modern  facilities,  the  ex- 
cellent machinery.  This  film  is  called  Wotfshuri; 
221.  the  telephone  number  of  our  factory  in 
Wolfsburg,   only   five   miles  west  of  the   Iron 

ICONIINLIFD    ON    FOLLOWING    PACF    SIXIY-SIX) 


Fihninii  a  scene  for  "A  Time  Tike  'I'liis."  a  pictnrc  of  hcljiiiifi  hands  fin-  (/(■((•/(i/j/iii;  natiinix. 


NUMBER  5  •  VOLUME  25  •  1964 


Truck    specialist    Pal    Cin."    N,,ik,  ^    /lI^    Ihl:    intcli    out    at    the    Oul    Rock 
pit  office  —  to  owner  Hennj   Dorfniiin   titut  to   his   manager   Matt   Moran. 

Motivating  ttie  Salesman 
to  Sell  on  Performance 


■pRODLCT  Performance  rather 
-'-  than  price:  ultimate  profit  to 
the  buyer  rather  than  initial  cost 
are  dominant  factors  which  guide 
important  purchasing  decisions 
throughout  all  phases  of  business 
and  industry  today. 

But  not  all  salesmen  have 
learned  these  obvious  axioms.  The 
easy  road  is  through  price  advan- 
tage; the  tendency  to  lean  on  gen- 
eralities of  reputation  and  well- 
promoted  goods  and  services  has 
lost  many  a  sale  in  the  critical 
period  of  "heavy  going"  when 
facts  and  figures  were  vital  to  suc- 
cess. 

Links  Problem  and  Product 

To  motivate  its  salesmen  at  the 
firm's  Marketing  Institutes,  the 
Ford  Motor  Company  continues 
its  thoroughly-visualized  approach 
into  the  heart  of  this  situation  with 
a  new  32-minute  motion  picture 
on  heavy  truck  selling  that  links 
both  problem  and  product  under 
the  appropriate  title.  Heavy  Going. 
In  just  five  years.  Ford  has  ac- 
quired some  13%  of  the  heavy 
truck  business  and  in-depth  moti- 
vation such  as  this  picture  provides 
is  an  evident  part  of  the  company's 
success  story. 

Dealer-siilesmen  viewers  out 
around  the  country  will  recognize 
a  familiar  face  in  Heavy  Going. 
This  Parthenon  Pictures'  subject 
again  features  the  star  of  another 
Parthenon  film  for  Ford.  The 
Hardesty  Case.  It  is  again  salesman 
Ed  Hardestv  who  learns  the  facts- 


of-selling  and  this  time  he's  con- 
cerned with  really  big  game:  the 
huge  haulers  ( more  than  26.000 
pound  gross  weight )  which  serve 
construction  and  highway  trans- 
port users. 

Taking    Customer's    \'iewpoint 
Hardesty  and  his  fellows  in  the 
dealerships  learn  they  must  work 
up  proposals  from  the  customer's 


'So  there  are  options  to  think 
about."  ioyx  dealer  Earl  Wil- 
longhlnj  to  sah'.-yjjian  Ed  Hardesty. 
"WrU.    it's    all    in    the    book." 


Down-to-Facts  Picture 
Is  Aimed  to  Help  Ford 
in  Heavy  Truck  Sales 

point-of-view.  Relevant  facts  must 
be  assembled  and  organized  into 
a  solid  presentation.  Thousands 
of  salesmen  of  "performance" 
products  will  identify  themselves, 
can  learn  what  to  do.  why  they 
should  do  it  and  how  to  make 
this  kind  of  sale. 

Films  like  these  typify  the  tre- 
mendous value  of  "role-playing" 
achieved  only  through  the  medium 
of  the  screen.  The  approach  is 
traditional  "photoplay"  format  • — 
but  identification  by  salesmen- 
viewers  is  no  easy  task.  The  chal- 
lenge is  met  by  Parthenon  in 
Heavy  Going. 

Identification  is  Strong 

The  events  which  take  place  and 
the  characters  involved  are  utter- 
Iv  believeable  reflections  of  the 
salesmen  and  dealers  in  the  audi- 
ence. Humor  is  indigenous  to  the 
subject,  used  to  make  necessary 
points. 

Recognizing  the  need  for  deep 
identification.  Ford  has  had  the 
courage  not  to  sweep  negative  at- 
titudes under  the  rug.  but  brings 
them  out  fair  and  square.  Even 
to  the  extent  of  recognizing  that 
dealer-owners  don't  always  have 
the  right  answers. 

There  are  two  positive  factors 
worth    noting    on    Heavy    Going. 
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Ed  Hardesty  takes  some  lessons 
from  truck  speciali.^t  Pat  Cicco 
as  lie  begins  working  up  a  pro- 
po.'ial  for  those  heaiy  trucks. 


Worth  re-emphasis  are  the  natural, 
convincing  roles  played  by  a  near- 
perfect  cast.  The  sharp,  fast  Ed 
Hardesty  is  the  "archtype"  of  all 
hot-shot  car  salesmen  who  ever 
sold  a  drop-in  from  a  used  Falcon 
to  a  new  T-Bird  with  air.  He  ad- 
vances from  the  lieht  truck  situa- 


Matt  Moran,  hard-bitten  tnanagcr 
at  Rock  Products,  is  not  impres- 
sed   by    Hardestij's    pitch.     Oumer 

Henry     Dorfnian     is     dubious,     too. 


"You  out  of  \our  cotton-pickin' 
mind?"  asks  Matt  Moran.  "We're 
running  dic^els  and  you  pitch 
ga.mline-fueled  tnu-ks  to   us!" 


Ed  Hardesty,  played  by  Don  Hag- 
gerty,   plays  lead   role   in    the  film. 

tions  in  The  Hardesty  Case  to  the 
formidable  problems  of  the  big 
monsters. 

Dealer  Ed  Willoughby.  success- 
ful and  urbane,  is  a  hard  competi- 
tor but  wise  enough  to  let  his  men 
do  the  heavy-firing.  Truck  special- 
ist Pat  Cicco  is  the  epitome  of  to- 
day's new  type  of  high-ticket  sales- 
man —  personable  and  friend- 
maker  but  basing  his  selling  on 
the  facts  .  .  .  "I'm  not  much  of  a 
spellbinder  but  I'm  a  heck  of  a 
good  explainer." 

And  hard-bitten  customer  Malt 
Moran  looks  like  he  got  his  start 
driving  one  of  the  heavies  he  now 
bosses;  he  knows  exactly  what  he 
wants  and  is  damn  well  going 
to  get  it. 

Together  these  characters  and 
the  situation  bring  together  a  film 
which  is  both  suspenseful  and 
strong. 

The  second  memorable  factor  is 
the  lack  of  "commercialism"  in  a 
picture  concerned  throughout  with 
the  good  points  of  the  Ford  heavy 
truck  lines.  We  accept  these  points 
as  valid  because  of  sheer  trans- 
ference to  the  mood  of  the  internal 
audience  for  whom  the  film  was 
intended. 

Give  deserved  "assists"  to  cast, 
the  writer  and  to  the  lens  work 
of  Ralph  Woolsey,  ASC,  whose 
black  and  white  cinematography 
is  crisp  and  dramatic,  as  is  the 
fast-paced  editing  which  helps 
make  this  32-minute  production. 
It  converted  this  reviewer  into 
a  hard-hitting  salesman  long  be- 
fore the  end  title.  • 
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Down-to-Facts  Picture 
Is  Aimed  to  Help  Ford 


Worth  re-emphasis  are  the  natural, 
convincing  roles  played  by  a  near- 
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H.P.I.  Aiy  Accessories  are  designed  to  operate  wltti  any  type  of  projector  or  materials  program 
you  are  now  using  — without  modification  or  additional  expense.  To  capitalize  fully  on  your  big  invest- 
ment in  motion  pictures,  slides  and  film  strips .  ..to  enhance  the  professional  "know-how"  that  went 
into  them .  ..to  deliver  the  message  more  effectively  and  more  economically . . . these  H.P.I.  Visual  Aids 
are  extremely  valuable  and  versatile. 


© 
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SCJUcll'C*  SllQG  Lri6cll6rT«  Unforgettable  visual  presentations  are  easy  and  economi- 
cal with  the  H.P.I.  10  SQUARE  SLIDE  THEATER.  This  handsome  chrome  and  hand-rubbed  walnut  desk 
top  projector  accepts  35mm  slides  in  any  type  of  mount  — metal,  glass,  plastic  or  cardboard.  It  folds 
flat  for  carrying  and  has  a  smart  accessory  case  to  retain  clean,  crisp  appearance  for  years  to  come. 
Ideal  for  sales  analysis,  study  or  for  anyone  requiring  equipment  that  is  designed  to  stand  up  under 
constant  and  hard  usage.  No  motors,  no  transformers,  no  relays  to  frustrate  the  user  at  critical  times. 
Uses  standard  plastic  trays.  Operates  on  110-120  volts,  AC  or  DC.  Available  for  220  or  12V  on  special 
order.  Includes  10"xlO"  'blacl<'  screen,  slide  changer  and  miniaturized  projector— all  in  one  compact 
unit. 


=370      10  SQUARE  SLIDE  THEATER-Tray  Load  $99.50 

#371       10  SQUARE  SLIDE  THEATER -Trayless  Load  99.50 

«372      10  SQUARE  APERTURE  CARD  READER  99.50 


#370K  Case  for  «370,  #371  or  #372 


24.50 


°#370     Also  available  adapted  for  Standard  Microfilm  Cards 


mmiP§]E@w. 


Now  you  can  project  films  in  lighted  rooms  — anywhere.  Take 
your  present  projector  and  any  one  of  the  three  different  size  "GROUPSHOWS"  and  you'll  show  bril- 
liant, detailed  pictures  with  rich  blacks  under  any  lighting  conditions.  You  can  take  them  anywhere— 
by  hand,  by  car  or  by  plane  because  GROUPSHOW  rear  projection  screens  fold  flat  for  easier  and 
safer  travel  or  storage.  H.P.I.  GROUPSHOWS  are  the  only  rear  projection  screens  with  all  of  these 
advantages:  folds  flat  into  its  own  handsome,  rugged  case . . .  'black'  screen . . .  available  in  three  sizes  for 
audiences  up  to  75... operates  with  any  projector  you  own  — movie,  slide,  filmstrip..  ."lights-on"  opera- 
tion assures  wide  awake  audience  and  permits  note  taking. 


#630     GROUPSHOW  -  18"  X  24"  SCREEN 


#631      GROUPSHOW,  JR.-l?xl2"    SCREEN 


#632     GROUPSHOW,  SR  -25"  x  25"  SCREEN 


$95.00 


119.00 


#633     QUADRAPOD  FOLDING  STAND  for  #630  &  #632- 

42"  high,  4  lbs.  29,50 
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i|UIIV  2^PlliiV>  SPLICER  &  TAPES  Do  you  know  you  can  repair  a  torn  film  strip  without 
losing  a  single  frame. .  .or  that  you  can  make  splices  on  sound  films  that  won't  pop,  hiss  or  squeal  when 
projected?  These  are  only  two  of  the  advantages  you  get  with  the  QUIK  SPLICE  splicing  system.  You 
also  get  the  fastest  and  simplest  system  of  making  positive  splices  on  films  that  can  be  stronger  than  the 
film  itself— and  that  won't  let  go.  QUIK  SPLICE  patented  splice  tapes  have  a  removable  backing  so 
that  the  adhesive  is  exposed  only  AFTER  the  splice  is  in  exact  position  on  the  film.  QUIK  SPLICE  will 
I  bond  any  film  base  to  any  film  base  — present  or  future— without  scraping,  cement,  heat  or  special  skills. 


Positive  Public  Relations  is 
Keynote  of  A  Second  Picture 
ing  Region  From 
.  &  Electric  Co. 


#230  SPLICER  —  for  8  or  16mm,  Sound  or  Silent  $19.50 

#253  SPLICER  —  for  35mm  and  Filmstrips  19.50 

#70  SPLICER  —  for  70mm  (Type  2  Pert.)    169.50 

#T816-DP    Tapes  —  for  8  or  16mm  Silent.  250  pes 5.00 

#T816M-DP  TAPES  —  for  8  or  i6mm  Magnetic  Sound.  250  pes.  5.00 

#T16S-DP  TAPES  —  for  16mm  Optical  Sound,  250  pes.  5.00 

»T35-DP  TAPES  —  for  35mm  and  Filmstrips,  125  pes.  5.00 

#T70  TAPES  —  for  70mm.  Type  2  Pertoralions,  100  pes.  10.00 
Also  available  for  Unsproeketed  Microfilm     inquire 
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MICROSCOPE  SCREEN 


Converts  any  microscope  into  a  microprojector  vs^ith- 
I  out  modification.  Eliminates  "do  you  see  what  I  see?" 
'  problems  in  group  viewing.  Operates  in  undarkened 
room  at  all  magnifications,  including  oil  immersion 
objectives  — on  monocular,  binocular  and  trinocular 
:  scopes,  student  or  research!  types.  Grainless,  built-in 
'  screen  with  no  loss  of  definition  or  color  contrast. 
■  OPERATES  WITH  A  TRANSFORMER  ILLUMINATOR 
,  OR  SIMILAR  FOCUSED  LIGHT  SOURCE  (i.e.,  slide  or 
,  film  strip  projector)  FOR  SUBSTAGE  ILLUMINATION. 

i   #325     MICROSCOPE  SCREEN  with  Case $42.00 


TELESCREEN 


A  compact  rear  projection  screen  for  use  with  audi- 
ences up  to  12  people.  Operates  with  any  projector 
and  shows  unusually  brilliant  images  viewable  in  sun- 
light! Available  with  chrome  stand  which  allows 
height  adjusting  for  use  with  all  projectors  ...  or 
with  rubber  feet  for  use  with  Technicolor  or  similar 
projectors. 


=605        TELESCREEN 

r605T     TELESCREEN  for  Teehnieolor  Projectors 


$16.95 
14.50 
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An  automatic  2x2  slide  binding  system  that  fur- 
nishes professional,  edge  bound,  all.-glass  mounts  in 
just  5  seconds.  Edge  bindings  are  pre-cut  and  pres- 
sure-sensitive backed.  A  simple  jig  applies  bindings 
accurately  — without  lumps,  bumps  or  the  necessity 
for  cutting  or  trimming.  Ultra-thin  glass  is  pre-washed 
and  sealed  in  plastic  against  dust,  grease,  etc. 
COMBI-QUICK  mounts  fit  Carousel  and  standard 
plastic  trays. 


Down-to-Facts  Picture 
Is  Aimed  to  Help  Ford 


Worth  re-emphasis  are  the  natural, 
convincing  roles  played  by  a  near- 


380 
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386 


COMBI-QUICK -24x36  masks.  50  sets  $      5.95 

COMBIQUICK  -  Super  Slide  masks,  50  sets  5.95 

COMBI  QUICK  -  18  X  24mm  masks,  50  sets  5.95 

COMBIQUICK-26  x  26mm  masks.  50  sets  5.95 

COMBI-QUICK -Autobinder  Jig  2.49 
COMBIQUICK-24  x  36mm  masks,  1,000  sets 

plus  jig  100.00 


ZJ 
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TRANSPAREIMCY 
COMPARATOR 

A  triple-duty  viewer  that  also  operates  as  a  light  desi 
Includes  3  interchangeable  faces  for  2x2,  2'/->  x  2' 
or  up  to  11  X  14  inch  transparencies.  Light  weigh 
all-plastic  construction  makes  it  ideal  for  portable  u; 
as  well  as  a  second  unit  in  office,  lab  or  shop.  Serv 
as  a  light  desk  for  preparation  of  overhead  visu 
and  similar  material.  Uses  60-watt  household  bu 

=317      H.P.I.  TRANSPARENCY  COMPARATOR  with  3  faces      $' 


pre  view  er  s* 


Pocket-size,  battery-illuminated  viewer 
that  presents  a  movie  display  at  the  turn 
of  a  crank.  Uses  any  50-foot  reel  of  8mm 
film  as  it  comes  from  the  processor. 
Peepshow  viewing  guarantees  undivided 
attention.  Operates  forward,  reverse  and 
still.  Complete  optical  system,  shutter 
and  sprocket  drive  handles  film  as  care- 
fully as  the  finest  projector.  Cost?  You 
can  equip  50  people  with  a  movie  pres- 
entation for  less  than  the  price  of  a  sin- 
gle projector! 


#500 
H.P.I. 


PREVIEWER  8, 
less  batteries 
$9.95 


»  VIEWER  PRODUCTS,  INC. 

Subsidiary  of  Hudson  Photographic  Industries, Inc 


oooe© 

©Q0O© 

A  titling  set  for  use  with  still  or  motion 
pictures.  Unique  system  of  registration 
holes  permits  anyone  to  produce  ani- 
mated titles  at  unusually  low  cost.  A 
cost-cutting  titling  system  for  films,  tele- 
vision, educational  use  or  identification 
photography.  Includes  448  letters  and 
number  combinations  plus  5  pre- 
punched background  boards.  Other  lan- 
guages, chemical  or  electrical  symbols, 
etc.  available  on  special  order. 


=307P      H.P.I.  PROFESSIONAL 

TITLE  SPOTS  $20.00 


A  spray-on  adhesive  with  unique  advan,. 
tages:  pressure  sensitive,  variable  tack ' 
non-flammable,  non-toxic,  dries  trans' 
parent,  cannot  dry  out  in  the  can.  Ideat 
for  art,  display,  school  and  productiorr 
line  use.  Limitless  use  possibilites..j 
work  can  be  removed  and  replaced  likf 
tape  on  smooth  surfaces... non-cloggirP 
nozzle.  d 


=910  QUIK  STICK 

12  02.  Spray  Can  (]U 

$2.00  StI 


MAKER  PRODUCTS,  INC. 

Subsidiary  of  Hudson  Photographic  Industries,! 


® 


HUDSON  PHOTOGRAPHIC  INDUSTRIES.  INC.  •  A/V  INDUSTRIAL  PRODUCTS  DIVISION  iRviNcroN  on  hudson  newyork 

For  further  information  and  detailed  data  sheets  or  demonstrations  on  these  or  any  H.P.I,  products,  write  or  call ... 


01964    AV  BttO  ■  PRINTED  IN  U  5« 


BUSINESS  SCREEN  MAGAZINE 


Pittsburgh  Glass 
Film  Gets  Results 

'T^HAT      CURRENT      RETAIL      SOleS 

^    training    film.    Something   for 
Mi\.   Gibhs.   which    was    released 
to    department    stores    and    other 
retailers    throughout     the     U.     S. 
In  the  Pittsburgh  Plate  Glass  Com- 
p.iiiy  earlier  this  year   (Bi'siness 
S(  k[;i;n.    No.    3.    1964).    has   al- 
iwidy     produced     such     excellent 
!iiiial    results    for    the    company'^ 
ilvr  Glass   Division   that   a   new 
.lies  of  advertisements  has  been 
epared    to   herald    the    story    in 
'eral    merchandising    trade    pa- 
's. 

The  "drapery  drama."  as  PPG 

Is  the  film,  features  Rudy  Val- 

;   and   John   Carradine.    It   was 

oduced  by  Van   Praag  Produc- 

3ns,  of  New  York.  In  test  mar- 

;ts  (Buffalo  and  Pittsburgh)  the 

Im  produced  these  responses: 

Buyer,    downtown    store.    Biif- 

<lo  —  "It  is  not  very  often  that 

company  will  offer  such  a  qual- 

y  training  film;  clever  character- 

ation    impresses    on    the    viewer 

le  unique  qualities  of  fiber  glass 

I  a  colorful  and  interesting  fash- 

m.  While  sales  people  are  view- 

Ig  this  film,  they  are  relaxed  and 

ill    retain    the    material    longer 

•lan  if  subjected  to  the  usual  flip 

hart  training  session." 

Sates  Training  Director,  down- 

3ivn  store.  Buffalo  —  "It  is  good 

3  get  a  training  film  which  em- 

•hasizes   the    improvements   of   a 

■roduct    that    has    been    on    the 

larket  for  some  time.  This  up- 

ates   the   employees'   sales   tech- 

que.  This  is  important,  because 

s  new   homemaker  reads  about 

ese    things   and    then   seeks   tlie 

■unsel  of  the  sales  person." 

•  Group  Manager,  branch  store, 
""'ttsbiirgh  —  "This  is  one  of  the 
best  I've  seen.  The  soft-sell  ap- 
proach is  excellent.  It  reaches  the 
sales  people  and  keeps  them  en- 
thused." 

•  Display  Director,  downtown 
store,  Buffalo  —  "I  think  this  film 
is  a  riot  and  its  humor  very  force- 
fully brings  out  how  to  treat  fiber 
glass:  don't  abuse  it  and  it  will 
last  a  long  time." 

PPG  representatives  are  mak- 
ing the  rounds  throughout  the 
country  to  arrange  sales  briefing 
sessions  in  stores  for  all  sales  peo- 
ple in  drapery  departments.  When 
the  film  is  shown  a  PPG  repre- 
sentative is  on  hand  to  answer 
questions  about  any  of  the  points 
brought  up  in  the  film  and  to  al- 
so distribute  a  new  sales  training 
book,  "If  Your  Customer  Asks."  • 
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rositive  Public  Relations  is 
Keynote  of  A  Second  Picture 
•n  T/ii.s  Thriving  Rcffion  From 
liochester  Cos  &  Electric  Co. 


RornESTER.  New  York  has  a 
proud  heritage,  undiminished 
by  its  recent  share  of  racial  dis- 
turbance in  the  long,  hot  summer 
now  passing.  Its  historic  anteced- 
ents as  America's  first  "boom 
town"  date  back  beyound  the  dig- 
ging of  the  Erie  Canal,  into  the 
traditions  of  Indian  lore  which 
named  the  region  "Genesee." 
meaning  "beautiful  valley." 

That  beauty  has  not  been  lost 
in  the  transformation  of  a  frontier 
town  into  a  metropolis.  And  "Gen- 
esee Fever,"  the  itch  for  getting 
things  done  well,  has  helped  to 
build  the  thriving  economic  area 
of  nine  counties  in  the  Finger 
Lake  country.  To  tell  the  story 
of  the  real  Rochester  and  its  re- 
gion, renewing  the  faith  and  in- 
spiration of  its  inhabitants,  the 
Rochester  Gas  &  Electric  Com- 
pany has  sponsored  a  colorful, 
factual  testament  titled  Rochcsici . 
A  City  of  Quality. 

Second   Jam    Handy    Picture 

The  27 '/2 -minute  motion  pic- 
ture is  the  company's  second  re- 
cent venture.  Like  its  predecessor. 
City  on  the  Horizon,  it  was  pro- 
duced with  technical  skill  by  The 
Jam  Handy  Organization. 

The  occasion  was  the  company's 
15th  anniversary  of  independence 
from    holding    company    control. 


Revitalizing   Forces  Are  at  Work 
in  the  BeautituI  Genesee  Valley 


City  on  the  Horizon,  released  m 
1956.  observed  the  lOlh  anniver- 
sary of  this  wholly  independent 
utility.  That  film  told  about  the 
company,  its  employees  and  op- 
erations. The  1964  production  is 
dedicated  to  the  community  and 
the    region    which    RG&E    serves. 

Changing  Face  of  the  City 
"Genesee  Fever"  has  long  been 
evident  in  the  world-famed  preci- 
sion manufacturing  industries,  es- 
peciiilly  in  electronics  and  optical 
goods,  of  Rochester.  The  names 
of  George  Eastman.  Edward 
Bausch  and  Henry  Lomb  are  part 
of  that  phase,  .^nd  the  city  has 
not  been  idle  in  the  transforma- 
tion of  its  commercial  and  resi- 
dential  areas. 

Midtown  Plaza  is  a  revitalizing 
force  in  the  core  of  the  city,  has 
brought  further  downtown  devel- 
opment into  closer  focus.  Industry 
has  been  expanding  into  the  sub- 
urbs: shopping  centers  have  mul- 
tiplied in  all  sections  of  the  met- 
ropolitan area. 

The  community  has  also  been 
living  in  the  midst  of  an  unparal- 


leled load  construction  program. 
When  eventually  completed,  every 
part  of  the  county  will  be  only 
minutes  apart. 

A  City  of  Quality  has  unexpec- 
tedly become  a  very  important 
community  relations  film.  It  re- 
minds citizens  of  Rochester,  of  all 
races  and  creeds,  of  the  positive 
assets  they  share;  it  reminds  the 
young  people  of  the  region  that 
they  can  build  a  future  near  at 
home,  with  opportunities  offered 
nowhere  else.  And  it  is  helping 
spread  the  word,  refuting  the 
doubters,  that  industry  has  found 
this  area  healthy  and  prosperous. 
One  of  the  film's  missions  will 
include  showings  to  prospective 
builders  of  new  plants  in  the  re- 
gion. 

Good  Place  to  Work  and  Live 
For  communities  everywhere, 
where  people  fear  that  growth 
means  the  passing  of  the  comforts 
and  amenities  of  good  living, 
Rochester  can  proudly  show  the 
positive  evidence  that  it  is  a  won- 
derful place  in  which  to  live,  work 
and  enjoy  life  to  the  full.  • 


Modern  power  facilities  likes  these  have  helped  spur 

iirouth  of  the  ccoiioniic  nrcn  ■irnrd  h\i  this  compaiiij. 


In  this  scene  from  "A  City  of  Quality"  executives  at 
RC.isE  r.vumiiu'  model  of  proposed  atomic  power  plant. 
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Buick's  on  Way  to  Ne\A/  Sports  Audience  Records 
\A/ittn  Annual  Pictures  of  its  Open  Golf  Tournament 


'T'he  Sports  Film  has  manifest 
-■-  its  tremendous  audience  poten- 
tial for  adroit  sponsors  in  such 
annual  releases  as  professional 
baseball's  World  Series'  pictures. 
pro  football  ""classics'"  and.  within 
the  past  three  years,  in  factual 
viewing  figures  which  have  brought 
the  Buick  Motor  Division's  films 
of  its  Buick  Open  golf  tournaments 
to  the  top  among  sponsors  of 
sports  subjects. 

Since  the  lensing  of  The  1961 
Buick  Open,  this  sponsor  has  pro- 
vided its  nationwide  distributor, 
Modem  Talking  Picture  Service, 
Inc..  with  four  successive  audi- 
ence champions.  The  first  three 
pictures  are  today  the  most  widely- 
screened  golf  subjects  in  the  coun- 
try with  a  record  of  IQ..'i36  show- 
ings to  a  cumulative  reported  au- 
dience of  41.865.402  viewers. 
Get  Calls  Da>    .\fter  Win 

Jim  Davis.  Chicago  executive 
of  Modem  (circulating  the  Buick 
films  from  its  31  offices),  adds 
this  footnote: 

""It's  almost  unbelievable,  but 
we  began  to  receive  requests  for 
the  film  of  the  1964  Buick  Open 
on  the  first  day  after  Tony  Lema's 
sensational  victory  at  Warwick 
HiUs  last  June.  In  this  business, 
you  have  to  call  that  spontaneous 
popularity." 

Program   Launched    in    1961 

Buick's  golf  film  library  came 
into  being  only  36  months  ago. 
Created  by  Gerald  H.  Rideout. 
the  company's  director  of  public 
relations,  this  film  success  story 
was  launched  when  he  asked  Jim 
Bostwick.  manager  of  audio-visual 
services  at  General  Motors  Photo- 


graphic, to  produce  a  picture  of 
the  1961  Open,  the  fourth  such 
event  sponsored  by  Buick. 

This  professional  tournament 
ended  in  a  dramatic  finish  when 
Jack  Burke.  Jr.  defeated  fellow 
pro's  Johnny  Pott  and  Billy  Cas- 
per in  a  playoff.  Rideout  had  his 
28-minute  color  film,  a  crisp  com- 
mentary by  CBS'  Bob  Maxwell 
and  he  covered  his  bet  with  a  mod- 
est iillocation  of  prints  to  Modern. 

That  first  picture  had  2.441 
group  showings  in  golf  and  service 
clubs,  churches  and  fratemal  or- 
ganizations, etc.  and  began  to 
move  with  578  local  television 
station  bookings  which  scored  an 
additional  20  million  viewers,  fol- 
lowing its  September  1.  1961  re- 
lease for  telecasting. 

200   Prints   of   the   '62   Filni 

Stepping  up  the  print  allocation 
to  200  reels  for  The  1962  Buick 
Open.  Rideout  got  10.477  group 
audience  reports  from  Modern 
(reaching  567.859  viewers)  and 
364  television  bookings  tallied  an 
additional  12.794.300.  Bill  Col- 
lins' driving  finish  broke  a  three- 
way  tie  as  he  beat  Dave  Ragan 
by  one  stroke  in  that  tournament. 
GM  Photographic  added  an  ap- 
preciated touch  with  instructional 
sequences  of  Collins'  technique  in 
slow   motion. 

No  man  to  hedge  with  a  good 
show  going  stronger  all  the  time, 
Rideout  read  his  mail.  Thousands 
of  written  comments  from  ap- 
preciative viewers  throughout  the 
country  (to  date,  there  are  18.000 
such  messages  in  his  office )  were 
matched  by  widespread  use  of  the 
films  among  Buick  dealers.  Nearly 


Tournament  winner  Tony  Lema  sandblasts  ()i/(  of  u  trap  at  the  Warwick 
Hill.\   Cttif  inn!  Coinitni   Chih.    sciiu    frofii   tlic    1964   Buick   Opai    picture. 


all  General  Motors  Divisions  have 
borrowed  prints  for  their  own 
showings. 

The  1963  Buick  Open  picture 
came  up  with  a  double  winner! 
Julius  Boros  won  the  tournamen; 
just  after  a  victory  in  the  Colonial 
classic;  soon  after  his  triumph  at 
Warwick  Hills  he  also  won  the 
U.  S.  Open.  Boros  set  a  new  Buick 
Open  record  last  year  with  his 
274  total  score. 

Camera   Gets   a   Hole-in-One 

But  the  1963  film  also  includes 
the  only  motion  pictures  ever 
made  of  a  hole-in-one  from  club- 
head  to  cup  in  bigtime  profession- 
al (PG.\)  golf.  Jerry  Barber  did 
it  on  the  222-yard  17th  hole  and 
through  Jim  Bostwick's  foresight 
and  great  luck,  he  had  Al  Corona 
of  GM  Photographic's  crew  on 
Tower  2.  30  feet  high  over  the 
17th  tee  with  a  clear  sweep  over 
fairway  and  green. 

As  Barber  swung  away  with  his 
two  iron,  the  camera  never  wav- 
ered as  it  followed  the  flight  of  the 
ball,  cauuht  the  bounce,  the  lona 


Sensation;il  puttiiii;  htj  Tatty  Lcintt 
liclpcd  Ifriti^  Ititti  triiiittpii  ill  the 
1964  Bttick  Opctt  C.ttlf  toiintantent. 

a  Wildcat!"  .And  there  was  a  Buick 
Wildcat  waiting  for  him  as  a  prize 
at  the   18th  green. 

240  prints  raised  the  ante  on 
the  1963  Open  film.  As  a  result, 
this  past  year's  distribution  records 
at  Modern  tallied  5.464  group 
showings  (a  mounting  total,  re- 
flecting only  a  single  year).  The 
audience  of  317.685  was  supple- 
mented by  212  television  station 
showings  to  an  additional  eight 
million  viewers. 

'64  Film  a  Lema  Story 
■     Now  Buick  has  a  1964  addition 
to  its  golf  library.  Tony  Lema  was 


JERRY  BARBER  SCORES  A  HOLE-IN-ONE 


.\bove:  four  quick  clips  out  of 

otiltj  filtit  of  a  holc-in-otte  frotti 

clultltcad  to  cup  in  PGA  cotiipcti- 

tion.  Right;  Al  Corotta,  of  GM 

rliotofiraphic,  shot  this  sequettct 

and  slowing  uphill  roll  and  its 
silent  disappearance  into  the  cup. 
It  wavered  ever  so  little  then,  a 
bit  more  with  the  mighty  roar 
from  the  gallery.  Then  Corona 
panned  the  cheering  throng  and 
went  back  to  dog  the  triumphant 
antics  from  the  tee  to  the  green. 
Barber  did  a  jig,  turned  his  cap 
backward  and  shouted.  "Hev.  I'm 
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lughl  in  the  middle  of  his  hot 
reak  on  the  1964  PGA  tour, 
he  winner  of  the  CYosby  tourney 
id  of  the  Las  Vegas'  Thundcr- 
rd.  he  was  the  first  pro  of  the 
:ar  to  win  four  L'.  S.  C'hampion- 
lips.  There  are  now  260  reels 
■  The  1964  liiiick  Open  moving 
I  enthusiastic  viewers  in  clubs, 
dgcs.  and  waiting  television  pro- 
am  directors  throughout  ihe 
nd. 

Instructional  sequences  are  now 
andard-fare.  The  current  28- 
inute  picture  features  Lema  in 
ow-niotion.  Commentary  is  by 
BC-TV  sports  announcer  Bill 
Icnniiing. 

Kiiick    Mas    the    (^(Mnhiiiation 

The  Buick  Motor  Division  has 
winning  combiruition  in  this 
owing  library  of  thoroughly  pro- 
ssional  golf  films;  the  greatest 
ars  in  the  game,  complete  cover- 
;e  of  their  action  by  GM  Photo- 
aphic  crews,  and  a  network  of 
I  film  libraries  delivering  near- 
;rfect  prints  to  every  requesting 
oup.  GM  Photographic  has 
iswcrcd  the  challenging  sports 
signment  in  an  entirely  different 
;ld:  the  Buick  Division's  first 
mture  into  another  popular 
lorts  area:  the  art  of  skiing.  That 
Part  Two  of  this  Muick  sports 
ory.  • 

Jrief  Reviews  of  Sports  Series 

Here  are  brief  resumes  of  the 
vc   Buick   six>rts    films.    .All   are 

ailablc  for  siroiip  sliowinsrs  via 
1  offices  of  Modern  Talkin<j;  Pic- 
ire  Service:  free:  and  all  are  28 
iiiDtc   IBmiiii   (ciJDr.   ^oinul   lilnis. 

o  o  o 

)64  Buick  Open,  starring  win- 
ner Tony  Lema:  featuring  Ken 
enturi;  slow-motion  iiistnic- 
nn;il   sc(|uence  b\    Lema. 

o  o  o 

3f>.'i    Kuick   Open,   starring   win- 
ner  jiiliiis   Boros   ( :ilso  in  slow- 
lotioii     instructional     seciuencel: 
iile-in-one  by  Jerry    Barber. 

o  o  o 

m-2    Buick    Open,    starring    Bill 
(iolliiK     ill     playoff    win    over 
>ave  Hagen. 

o  o  o 

961    Buick   Open,  st:irrini»   Jack 

Burke,  Jr.  in  plajoff  win  over 

(hiiny    Pott    and    BilK     Casper. 

low-inolicm  instruction  by  Burke. 

«        *        * 

ki  With  Buick,  starring  the 
world-famed  skier.  Stein  Erik- 
en,  with  16-niinutes  of  excel- 
?nt  basic  instruction.  Filmed  on 
Jcation  on  .\spen  slopes.  • 
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NA/ith  Buick" 

ANtw  and  comprehensive  ski- 
instruction  film  is  the  latest 
in  a  series  of  sports  motion  pic- 
tures sponsored  by  the  Buick  Mo- 
tor Division  of  General  Motors. 

The  picture's  star.  Stein  Erik- 
sen,  is  generally  acknowledged  as 
the  greatest  skier  in  the  world. 
He  is  a  four-time  Gold  Medal 
winner  in  Olympic  and  world 
championships.  But  the  film  fea- 
tures, as  well,  thousands  of  en- 
thusiastic skiers  in  some  of  the 
most  beautiful  ski  areas  in  the 
country. 

Ski  Willi  Buick.  produced  by 
the  GM  Photographic  DepartmenI 
under  the  supervision  of  James  \\ . 
Bostwick,   conforms   to   the   letter 


\\  iirld-fanied  skier  Stein  Eriksen 
in  Id-minulc  instruct ional  sequence 
for  the  fihn.  "Ski  With  Buick." 

with  the  new.  national  standards 
for  instruction  established  by  the 
United  States  Ski  Association,  and 
in  that  sense  is  a  part  of  the  proj- 
ect to  coordinate  and  standardize 
ski-teaching  courses  all  over  the 
country.  Thus  it  is  unique,  for 
I  it  is  the  only  ski-instruction  film 
I  available  today  presenting  the  new 

American  system  of  teaching. 
I  Skiing  is  a  Famih   Sport 

There  are  strong  narrative  val- 
.  ues,  too.  in  a  perceptive  script 
by  Eddie  O'Brien.  The  picture 
opens  with  the  great  Friday  night 
exodus  from  American  cities  to 
the  ski  slopes,  gets  quickly  to  the 
story  of  how  a  family  never  on  skis 
!  before  comes  under  Eriksen's  tute- 
lage. 

The  family  is  a  mother,  father, 
boy  of  nine  and  girl  of  12,  and 
at  the  end  they  had  become  weil- 


GM  Photographic  crew  hn.scd  action  for  "Ski  Willi   Buick" 
from  tin.',  camera  tower  perched  high  on  Atpen   mountain. 


advanced  beginners,  in  Eriksen's 
words  in  the  film:  "Now  you  can 
ski  any  area;  go  on  out  to  Colo- 
rado and  I'll  see  you  there." 

It  is  the  preponderant  family- 
instruction  sc.juence>  which  devel- 
op strongly  that  skiing,  pressing 
golf  for  popularity  as  the  outdoor 
participant  sport  l'i>r  the  millions, 
is  family  recreation.  Eriksen  him- 
self closes  this  theme  in  the  last 
dissolve  of  the  film  with:  "Re- 
member, anyone  can  ski  —  and 
it's  a  great  life." 

Good  Lessons  on  "How  to  Ski" 

The  instructional  sequences, 
Eriksen  on  camera  almost  con- 
stantly, and  in  live  sound,  run 
more  than  16  minutes  and  in 
themselves  are  a  compact  and  au- 
thoritative course  on  how   to  ski. 

Then,  near  the  film's  end,  Erik- 
sen provides  a  sequence  of  some 
of  the  most  thrilling  ski  pictures 
ever  tilnied  —  his  four-minute  run 


from  14,00  feet  down  to  about 
7,500  feet  at  Aspen. 

Of  all  the  shooting  lociiles  used. 
Aspen  is  the  only  one  fully  identi- 
tiable,  but  the  side  shots  pacing 
the  narrative  do  give  the  flavor  of 
the  trail  skiing  of  the  east,  the 
lower-hill  skiing  in  the  midwest 
areas  and  the  high-mounl:iin  skiing 
of  the  Rockies. 

Today  Stein  Eriksen.  a  Nor- 
wegian by  birth,  is  an  American 
ski  professional,  a  man  who  has 
dedicated  his  life  to  skiing.  In 
the  last  few  years  he  has  been 
one  of  the  leaders  in  the  develop- 
ment of  U.S.  techniques  and  the 
American  system   of  instruction. 

Ski  With' Buick.  28' 2  minutes, 
color,  is  now  available  for  free 
showings  at  ski  clubs,  resort  areas, 
service  clubs,  schools  and  colleges, 
or  for  any  group.  It  may  be  re- 
served at  any  one  of  32  U.S.  and 
Canadian  offices  of  Modern  Talk- 
ins;  Picture  Service.  Inc.  • 


Crew  lieadt'd  li>  Producer  Jim  Bostwick,  director  Don  \orhorn  and  the 
.script's  tcritcr.  Eddie  O'Brien,  at  work  with  Eriksen  on  ski  slope 
of    Aspen    Uiiihlands.    \ote    rifle    mike    used    for    lip    .sipw    in    the    film. 
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"One   immediate   advantage   of   ^hippiiif:   hi/   tiir   i.v   gnatlij-ridiiccd   rxpos- 
siirc   to   damage   and   pdfiragc    iulunnt    in    v/oic    xiirfucr    transportation." 

AIR  CARGO  CONCEPT 

Filmed  Case  Histories  of  Shippers  Show  Advantage 
of    Air    Transport    in    This    United    Aircraft    Picture 


nPHE  JET-SPEED  DISTRIBU- 
-■-  TION  of  freight  and  express 
is  the  basic  theme  of  a  new  24- 
minute  film.  Air  Cargo  —  A  Mod- 
ern Marketing  Tool,  sponsored 
by  the  United  Aircraft  Corpora- 
tion for  nationwide  showing  to 
business  firms  and  traffic-oriented 
groups.  The  picture,  produced  by 
Coleman  Productions.  Inc.  and 
distributed  by  Association  Films. 
Inc..  emphasizes  the  total  distri- 
bution concept. 

In  a  shipper-to-shipper  story,  a 
dozen  actual  case  histories  of 
beneficial  uses  of  air  cargo  are 
presented.  Time  consumed  in 
transit,  the  value  of  inventories, 
service  to  the  customer  and  other 
cost  factors  are  weighed  in  with 
actual  transportation  costs  for  the 
ultimate  decision  on  moving  goods 
from  producer  to  consumer.  The 
situations  presented  in  the  picture 
range  from  the  experiences  of  large 
corporations  in  this  country  and 
abroad  to   those   of  small   manu- 


facturers and  even  a  single  New 
York  delicacy  shipper.  Narration 
in  several  cases  is  presented  by 
shippers  actually  involved. 

United  Aircraft's  interest  in 
air  freight  lies  in  its  service  to  its 
customers  and  to  these  customers' 
clientele.  The  company  is  a  prin- 
cipal maker  of  engines,  propel- 
lers, helicopters  and  aircraft  ac- 
cessories. 

Sequences  for  Air  Cargo  were 
lensed  by  Coleman  crews  through- 
out the  United  States,  Europe. 
Australia  and  the  Far  East.  The 
picture  complements  a  United  Air- 
craft national  advertising  cam- 
paign pointing  out  the  advantages 
of  shipping  by  air. 

Prints  are  available  for  free 
loan  use  by  corporations,  business 
and  traffic  groups  in  the  U.  S. 
and  Canada  by  Association  Films. 
Address  requests  for  sh'^"''ng 
dates  to  AF  headquarters  at  347 
Madison  Avenue.  New  York, 
N.Y.   10017.  • 


Scene  from  "Air  Cargo"  shows  a  Canadair  "Sn;ing/ai/-44"  aircraft   ulticli 
t^xpnsrs  n  ronijtlrtr  rrnss-srction   of   fnsrjfiof   for   rns\i   hulk    londin'^. 


Continental  .Airlines"  stewardess  tnrns  oji  one 
of  Ampex  receivers  used  in  that  company's 
"TraveltViion"  system  for  video  siahl  and  sound. 


Airlines  Install  TV  Tape  Systems 
to  Entertain  thie  Jet  Passengers 


JET  Planes  of  at  least  three 
passenger  airlines  are  being 
equipped  with  closed-circuit  tele- 
vision systems  for  in-flight  show- 
ings of  motion  pictures,  ofl:-the-air 
television  programs  and  for  the 
reproduction  of  stereo  music. 
American  Airlines  has  introduced 
Astrovision  on  its  Boeings  and  Pan 
American  Airways  has  been 
flight  testing  a  similar  system, 
also  designed  and  built  by  the 
Sony  Corporation  of  America,  for 
"Theater  in  the  Air"  programming 
on  its  trans-Atlantic  runs. 

Continental  .'\irlines  will  intro- 
duce "Golden  Marquee  Theater" 
entertainment  on  selected  non- 
stop Golden  Jet  flights  between 
Los  Angeles  and  Chicago  in  Sep- 
tember. The  company  has  con- 
tracted with  the  ."^mpex  Corpora- 
tion for  a  compact  magnetic  Video- 
tape playback  system  "Travelvi- 
sion"  which  will  allow  showings 
of  first-run  films  and  high-fidelity 
stereo  music. 

Three  years  ago.  Trans  World 
Airlines  began  pioneering  airborne 
entertainment  with  conventionally- 
projected  films.  The  system  was 
designed  and  installed  by  the 
Reevesound  Company  for  Inflight 
Motion  Pictures.  Inc.  Apparently, 
the  airlines  have  found  passenger 
response  gratifying,  hence  the 
rapid  adoption  of  the  idea  by 
other  carriers. 

A  KLM  passenger  service  ex- 
ecutive notes  that  the  systems  not 
only  provide  a-v  entertainment  but 
also  a  new  means  of  communica- 
ting with  passengers.  For  example, 
the  life-vest  drill  and  oxygen  mask 
instructions  may  be  pre-recorded 
and  presented  by  merely  pushing  a 
button. 

.American    Airlines"    advertisina 


.\nierican  -Airlines"  .\stro\ision  sys- 
tem has  Sony  TV  receivers  between 
eaeli  pair  of  first-class  scats. 

of  Astrovision  sums  up  the  pro- 
gram advantages:  first  run  film 
entertainment,  local  television 
(when  planes  orbit  over  a  city 
prior  to  landing),  "live"  camera 
shots  of  take-offs  with  telephoto 
close-ups  of  the  scenery  below, 
and  stereophonic  programs. 

Astrovision  sets  are  mounted  in 
the  seats  in  first  class  sections 
with  one  receiver  for  every  two 
passengers;  they're  on  the  over- 
head shelf  in  Royal  Coachman 
and  Economy  sections,  with  one 
set  for  every  nine  passengers. 

Individual  headsets  provide  a 
ready  "off"  switch  for  passengers 
who  don't  want  to  share  the  pro- 
grams. 

The  Ampex  "Videotape  repro- 
duction unit  being  installed  by 
Continental  .Airlines  is  a  y6-pound 
portable  setup  which  can  store 
up  to  five  hours  of  continuous 
visual  programming  plus  an  equal 
amount  of  stereophonic  music. 

The  TWA  film  programs  are 
beamed  to  the  front  of  the  first- 

(CONTENUED    ON    PAGE    59) 
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Three    Alitalia    Airlines'    Pictures 
Take  Viewers  into  Europe,   East 


¥\TrRPRrnsG  Tnr  World  scene 
-*■  in  memorable  color  documen- 
taries which  have  won  numerous 
citations    as    well    as    millions    of 
viewers  in  theaters  and  communi- 
ty audiences,   is  the  special  forte 
of    Wilding.    Inc.    producer    Mel 
London.    His    films    of    Thailand. 
of  the  Middle  East  and  other  fas- 
cinating areas  of  the   world   have 
been  reviewed  in  these  pages. 
i      And    they    have    brought     this 
producer  the  important  assignment 
jof   II    color  films,   being   released 
I  in  five  languages,  for  Italy's  inter- 
national   air    transport    company. 
I  Alitalia    Airlines.    The    first    three 
•  of  these  subjects,  to  be  distributed 
I  in  the  U.  S.  by  Association  Films 
land   to   audiences   both    here    and 
I  abroad  by  offices  of  the  sponsor- 
ing   carrier,    have    now    been    re- 
leased. 

Show   "Piirlraits   i>l    the   East" 

Though  each  is  wholly  different 
in  content,  the  most  fascinating  of 
I  the  trilogy  is  a  26-minute  visit 
through  five  countries  titled  Por- 
\lrails  of  the  Eusl.  Focus  is  on  spe- 
cific individuals  and  events  which 
combine  to  capture  the  essence 
of  the  Far  fiastern  lands  they 
typify. 

In  India,  a  young  girl  prepares 
herself  for  a  religious  holiday, 
seeks  the  gift  she  will  present  the 
goddess  of  her  temple.  In  Japan, 
a  businessman  takes  part  in  an 
ancient  ritual.  In  .'\ustralia.  a  man 
and  his  wife  leave  the  routines  of 
their  "down-under"  ranch  to  en- 
jjoy  the  festivities  of  "racing  day." 
[A  young  Chinese  boy  shares  the 
'excitement  of  Hong  Kong  on  a 
'first  journey  there  with  his  grand- 
mother. In  Thailand,  a  monk  per- 
forms traditional  Buddhist  rituals. 
Scenes    are     beautifullv-lensed; 


the  desire  of  viewers  to  visit  these 
lands  will  be  aroused  by  their  hon- 
esty and  the  olf-the-beaten  path 
treatment. 

The  Colors  of  Italy  lets  the 
fidelity  of  today's  superb  color 
films  take  viewers  along  a  terraced 
hillside,  past  the  stillness  of  lakes 
and  into  the  peaceful  gardens  of 
a  monastery.  Tempo  shifts  for  the 
bustle  of  modern  Rome  and  is 
slowed  to  the  pace  of  romantic 
Venice. 

The  episode  which  contrasts 
the  patience  and  skill  of  an  old 
wood  carver  with  the  industrial 
vitality  of  urban  Italy  is  the  story 
of  this  land  today. 

"Kiiropc   from   Dusk   t<»   Diiwn" 

Vastly  dilTerent  from  both  of 
these  pictures  is  the  swiftly-mov- 
ing kaleidoscope  of  Europe  From 
Dusk  to  Dawn.  The  colors  are 
vivid,  exciting  and  all-encompas- 
sing as  the  camera  tours  seven 
countries  within  its  brief  I8'/2 
minutes  of  screen  time.  A  sunset 
glimpsed  from  the  top  of  the  EiflFcl 
Tower  is  followed  by  a  trip  to  the 
sea  where  nets  bring  in  the  day's 
catch.  The  lusty  songs  of  a  German 
beer-garden  give  way  to  the  hearty 
cheer  of  an  English  pub  and  to 
the  throbbing  rhythms  of  the 
Spanish  flamenco. 

The  moods  of  European  night 
and  their  exciting  hours  blend  in- 
to the  peaceful  beauty  of  dawn 
.  .  .  the  fishermen  returning  home 
and  their  women  on  the  shore. 
Lovers  in  Paris  part  to  start  a 
new  day  .  .  .  bowler-hatted  Eng- 
lishmen stride  purposefully  to  their 
shops  and  ofiices. 

Subsequent  Alitalia  films  in  this 
series  will  include  Israel,  Desert 
anil  Flower:  a  Jet  Safari  (to  Afri- 
ca): South  America  Fiesta,  Middle 
East  Caravan  and  two  business- 
oriented  subjects:  Jet  Carf;o  and 
Thousands  of  Experts.  Their  trans- 
lation into  Italian.  English.  Span- 
ish. French  and  German  versions 
underscores  the  international  value 
of  today's  travel  films. 

Mow  to  obtain    I'hesc  Films 

Prints  of  these  Alitalia  films 
may  be  obtained  for  group  show- 
ing from  Association  Films  at  347 
Madison  .Avenue.  New  York  City, 
New  York   10017.  • 


The  .-Vlitalia  film  "fm7mi7.\  of  tlu  I'.dst"  lias 
scenic  hcaiity  as  well  us  character.  A  .\cnu'  from 
apan,   one  of  five  countries  which   are   visited. 


I 


"The  (  (pIois  III  lialv"  are  vividly  portrayed  in 
.scenes  of  urban  beauty  us  well  as  the  contrast 
of    terraced    hillsides    and    peaceftd    blue    lakes. 


Pageantry  colors  "Europe  from  Dusk  to  Dawn"  as 
the  Wildinf!  catnera  team  visits  seven  countries 
to  .v/ioic  chaufihi'^  moods  of  people  and  places. 
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These  Growth  Factors  Dictate 
Key    Role    for    the    Distributor 


"C'actual  Film  Production  and  its  vital 
■'-  counterpart,  the  use  of  the  many  thousands 
of  new  titles  flowing  out  of  the  nation's  stu- 
dios each  year,  has  been  on  a  steady  uphill 
climb  since  the  close  of  World  War  II.  To 
match  the  growing  ranks  of  professionals  in 
writing,  direction  and  behind  the  cameras  of 
some  357  specializing  production  organiza- 
tions (BiisiNFSs  Screen,  No.  1.  1964).  is  the 
impetus  of  additional  thousands  of  both  16mm 
and  8mm  sound  projectors  acquired  by  in- 
dustry, its  dealers,  schools,  churches,  hospitals 
and  community-organized  groups. 

The  nation's  theaters,  both  "hard-top"  and 
drive-in  types,  have  also  survived  their  doubt- 
ers and  a  recent  surge  of  new  construction 
adjacent  to  neighborhood  shopping  centers 
has.  in  fact,  increased  the  total  seats  avail- 
able throughout  the  U.  S.  within  the  past  year. 

Its  formidable  competitor,  television,  now 
supplies  American  homes  from  some  600-plus 
commercial  and  educational  stations.  And 
rounding  out  this  vast  potential  audience  for 
films  are  distribution  channels  which  serve 
rural  America,  the  seasonal  resort  communi- 
ties and  "shut-in"  viewers  in  homes  for  the 
aged  and  the  chronically   ill. 

One  generic  "key"  to  the  future  of  factual 
films  certainly  lies  in  the  ever-widening  dis- 
semination of  what  the  industry  calls,  "spon- 
sored films."  This  is  the  fare  which  industry 
offers  the  broad  public  audience.  .Actually, 
that  audience  is  a  number  of  special-interest 
audiences:  i.e.  youth  groups,  adult  groups, 
factory  workers,  church  groups,  women's 
groups  and  other  dimensions  of  age.  sex  and 
occupation.  They  have  several  things  in  com- 
mon however. 

The  sponsored  film  audience,  like  the  aver- 
age movie-goer,  demands  quiility  in  content 
and  presentation;  the  interest-quotient  deter- 
mines the  fate  of  many  a  sponsored  offering. 

The  sponsored  film  audience  is  also  national 
and  regional  in  scope.  Facilities  to  bring  these 
viewers  a  16mm  print  must,  perforce,  be 
siraiegicciUy-located  to  minimize  costs  through 
travel  over  long  distances.  Modern  automated 
equipment  is  now  part  of  the  minimum  stand- 
ard for  proper  care  of  sponsor  prints  as  v\ell 
as  for  vital  record-keeping  and  the  reporting 
of  audience  results. 

This  series  will  examine  the  role  of  the 
commercial  distributor  of  sponsored  films,  his 
antecedents,    aims   and   physical    resources.    • 


United  NA/orid  Strives 

to  Broaden  Audience  Horizon 

NETWORK  EXPANDS  AUTOMATED  FACILITIES  AND  SERVICES 


>V  United  World  Films,  Inc.,  a  subsidiary  of 
Universal  Pictures,  Inc.,  draws  upon  the  ob- 
vious strengths  of  its  theatrical  parent.  An 
important  phase  of  its  ;io«-theatrical  opera- 
tions brings  a  nationwide  network  of  UWF  filnt 
libraries  into  daily  contact  with  thousands  of 
groups  who  rent  16mm  sound  versions  of 
theatrical  entertainment  subjects,  both  features 
and  shorts. 

Following  its  organization  in  1946  bv  Uni- 
versal. UWF  purchased  the  Bell  &.  Howell 
Filmosound  library,  up  to  then  the  largest 
rental  library  in  the  U.S.  In  the  same  year. 
UWF  purchased  outright  the  famed  Castle 
Film  operation,  also  a  formidable  factor  in 
8mm  and  16mm  sound  and  silent  motion  pic- 
ture production  and  sales  to  the  "home  movie" 
user.  Castle  had  also  been  active  in  the  distri- 
bution of  sponsored  motion  pictures;  was  for 
many  years  the  principal  contractor  to  the 
U.  S.  Government  for  the  sale  of  its  thousands 
of  motion  pictures  and  filmstrips. 

Continuing   Factor   in    Film    Distribution 

UWF  continued  its  lively  interest  in  spon- 
sored distribution,  serving  such  longtime 
clients  as  The  National  Livestock  and  Meat 
Board  and  The  Natural  Rubber  Bureau.  Adap- 
ting many  of  its  theatrical  film  distribution 
techniques  to  the  sponsored  field  and.  equally 
important,  using  these  established  contacts  to 
open  new  doors  to  greater  audience  areas. 
UWF  has  been  a  continuing  factor  in  national 
sponsored  film  distribution. 

With  district  offices  in  New  York.  Chicago. 
Los  Angeles.  Dallas.  Atlanta  and  Portland. 
UWF  operates  through  a  network  of  43  dis- 
tribution libraries.  Through  the  Universal  af- 
filiation, the  company  has  both  theatrical  and 
television  background  as  well. 

New  Headquarters   Has   Latest   in   Equipment 

An  important  step  forward  occurred  early 
in  '64.  Expanding  production  and  use  of  spon- 
sored films  led  UWF  to  equip  its  new  head- 
quarters facility  at  221  Park  Avenue  South  in 
New  York  City  with  the  latest  in  electronic. 
automated  film  handling  and  record  control 
equipment.    It    also    expanded    its    policy    of 


VWF   distribution    facilities   are   housed  at   \ew\d 
York  liciidciuarlcrs  at  221   Park  Avenue,  South.  '-'^ 


"Custom  Service"  to  clients  in  the  sponsored 
film  field. 

UWF  people  at  headquarters  believe  th;it 
"the  gross  investment  of  time,  talent  and  capi- 
tal on  the  part  of  sponsors,  merit  more  pene- 
trating distribution  and  more  definitive  ac- 
counting of  distribution  results." 

Through  their  distribution  contacts  in  the 
16mm  field  (an  educational  film  division  dis- 
tributes teaching  films  to  classrooms  and  the 
entertainment  film  division  handles  the  feature 
productions  of  Universal).  UWF  believes  that 
it  can  provide  either  mass  circulation  or  se- 
lected groupings  based  on  region,  age.  interests 
and  buying  power. 

Building    .\udicnces    Thru    Related    Services 

According  to  UWF  vice-president  John  Des- 
mond, in  charge  of  the  firm's  distribution 
services,  the  broad  and  specific  audiences 
continually  contacted  for  other  types  of  16mm 
film  requirements  are  automatically  contacted 
for  availability  as  viewers  of  sponsored  films. 


Staff  artist  prepare-^  jiioinotioiuil  hrochuic  on 
nil  HCA  film.  UWF  u.^es  concentrated  promotional 
licltniqiic^   to  develop  .ipon-iored  film   audiences. 
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I'W  I"  \  ic (■■[)! I  sidciil  I(tliti  I )l-siiiuii(I  ictr)  coii- 
siills  ciiiniitiidvc  record  uf  aiJoiiaortd  jilm  uclivittj 
liith   sttifl  mvmhers  at  .Vpic   York  hcudtumrlcrs. 

Here,  in  brief,  are  some  of  the  steps  taken 
by  the  company  to  expand  the  viewer  horizon: 
Expanded  services  in  "64  include  \veel<ly 
news  bulletins  directed  at  more  than  1.000 
key  people  in  television  station  operations. 
Prepared  by  UWF"s  public  relations  staff  in 
|Ne\v  York,  these  bulletins  suggest  program 
[ideas  relevant  to  available  titles. 
I  The  p.r.  staff  also  interprets  public  relations 
[stories  for  news  use  and  obtains  releases  on 
regular  t.v.  news  programs.  Commenting  on 
this  idea.  Desmond  notes; 
'  "We  instituted  this  special  service  for  spon- 
Isors  because,  we  believe  it  is  essential  to 
UWF's  complete  fultillment  of  client  require- 
ments." 

I  heater  C^ontacts  Offer  Mass  Audiences 
Increased  concentration  on  theatrical  dis- 
tribution of  sponsored  films,  especially  those 
designed  to  reach  maximum  saturation  areas. 
jis  another  factor  in  UWF's  "new  plan  of  op- 
liration."  Working  through  contacts  with  thc.i 
,:ers  throughout  the  country  ( established 
:hrough  Universal's  feature  distribution  I.  the 
;ompany  will  place  sponsored  films  before 
nass  audiences. 

Although  the  firm  is  enlarging  its  scope  of 
■-ponsorcd  film  promotion  and  distribution,  it 
'."ontinues  to  provide  a  "sponsor-generated" 
'Service  through  which  organizations  may  do 
heir  own  promotions  and  booking  solicitation. 
n  this  event.  LIWF  ships  prints  only  upon  the 
iirect  request  of  the  client.  Handling,  serv- 
cing.  insi'xiction  and  shipment  are  its  sole 
'osponsibilities. 

IBM-controlled  monthly  reporting  methods 
i.nc  been  "stepped  up"  with  monthly  reports 
u>v\  expanded  to  show  cumulative  analysis  of 
bookings  and  showings  since  the  inception  of 
1  distribution  program.  Original  signed  cards 
mm  viewing  groups  provide  audience  reac- 
um  material.  .Advance  booking  notices  are 
n  .iccepted  standard  so  that  sponsors  may  tic- 
n   promotional  planning. 

Researeh  to  .Study  Effect  of  the  Film 
I  Since  the  launching  of  its  expansion  pro- 
'ram.  UWF  has  engaged  the  services  of  Con 
'inental  Research  Co..  Inc..  a  national  re- 
Lirch  organization.  On  request  and  at  no 
dditional  charge  to  the  client,  the  distributor 
.ill  "conduct  a  survey  to  determine  the  ac- 
ual  effectiveness  of  a  sponsor's  motion  pic- 


ture program,  providing  long  sought  answers 
to  vital  questions  arising  during  .i  public  rela- 
tions campaign." 

"We  offer  this  service,"  Desmond  says,  "to 
clients  who  need  and  want  a  careful  an;Uysis 
of  their  lilm  programs.  It  is  a  service  we  rec- 
onmiend  for  we  believe  in  the  importance  of 
its  role  in  the  successful  use  of  public  relations- 
oriented  films.  Too  often  sponsors  invest  time. 
money  and  talent  in  programs  which  do  not 
produce  desired  results.  It  is  our  aim  to  aid 
our  clients  in  getting  the  most  mileage  from 
sponsored  films. " 

UWF's  curixjnt  list  of  clients  is  diverse,  in- 


cluding such  sponsors  as  the  American  Stock 
E.xchange.  the  National  Aeronautics  and  Space 
Administration,  the  American  Petroleum  In- 
stitute. Ouebecs  Tourist  Bureau,  the  Radio 
Corporation  of  America  and  the  International 
Silver  Company. 

For  these  and  other  clients  it  has  la!d  down 
a  solid  foundation  for  "service  and  sat  sfac- 
tion"  through  its  sizeable  new  investments  in 
film  handling  and  record-keeping  equipment 
and  some  1 8  years  of  relevant  experience 
which  it  believes  are  also  capital  assets  to  be 
used  in  the  advancement  of  the  spon-sored 
film  medium.  • 


AUDIENCE    RECORDS    &    REPORTS      FILM    INSPECTION    AND    SHIPPING 


UWF  booker  in  a  district  office  clucks  print  Electronic  film  inspection  by  expcricru:ed  per- 
r<fcrciii-r'  book  for  twmUilnlittj  oj  a  disircd  sound  at  all  libraries  i.s  important  feature  of 
print    before  preparing   W-part    record  form.  UWF'.s  "Cu.stom  Service"  to  its  clientele. 


Sisiicd  cards  from  exhibitors  are  sorted  at  Sew  EditiiiK  team  inserts  replacement  footafic  (m  a 
York  hcad(piarters.  Curds  sbmcinf'  reaet'on  to  daniancd  reel  to  insure  perfect  presentation, 
film   program   are  forwarded   to   the    s/inn.M)).  .\//  inint   damafie  is  promptly  repaireil 


Expanded  facilities  liini  automated  t  quipmeut 
for  faster,  more  detailed  reporting,  of  audiences 
and  for   jnore   efficient   print   lunulliu^. 


Film  shipments  enroute  to  vietving  audietwcs; 
this  scene  is  duplicated  daily  across  the  land  as 
t'W'h'  libraries  fill  their  bookinf^  orders. 
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Opening  sequence  for  Matson  film  was  shot  aboard  square-rig- 
ged barkentinc  off  Honolulu.  Frank  Robinson   is  on   bowsprit. 


Container  Fleet  Sails 
High\A/ay  to  Ha\A/aii" 


\\ 


»|^HE  Islands  of  Hawaii  were 
-*-  condemmed  to  an  uncertain 
future  by  sailing  masters  of  the 
past  century.  To  the  captains  who 
lost  crews  deserting  to  the  para- 
dise of  the  Pacific,  the  islands' 
problem  of  supply  seemed  insur- 
mountable. Mounting  populations 
in  more  recent  times,  needing 
nearly  all  basic  staples  from  the 
U.  S.  mainland,  might  well  have 
shared  their  pessimism  as  living 
costs  soared  and  goods  remained 
scarce. 

90  years  ago  a  shipmaster  scof- 
fed that  "the  only  hope  for  Hawaii 
is  to  build  its  own  fleet."  The 
Matson  Navigation  Company, 
principal    sea   carrier   serving  the 


islands,  has  done  just  that  and 
something  more.  That  ""something 
more''  is  the  subject  of  a  new 
29 '/2 -minute  color  film.  Highway 
to  Hawaii,  produced  by  Fraser 
Productions  of  San  Francisco. 
Research  Led  to  First  Cargo 
Meeting  Hawaii's  most  critical 
problem  is  the  most  efficient  and 
economical  handling  of  vast  quan- 
tities of  cargo.  It  was  solved  by  a 
modern  transportation  miracle,  the 
containerization  process.  Matson 
launched  this  approach  in  1956 
with  an  economic  feasibility  study 
by  its  then  newly-launched  re- 
search department. 

Two   years   later,   the   first   ex- 
perimental Matson  container  was 


Fraser  Productions'  camera  crew  (Frank  Robinson,  director;  Hugh  Sal- 
isbury, cameraman;  Bill  Maley.  a.\sislant)  prepares  for  dramatic  shot 
beneath    moving    straddle    truck    at    Matson's    Honohdu    freight    terminal. 


New  Color  Film  Shows  a  Modern  Transport  Miracle: 
Matson  Navigation's  Containerized  Freight  Program 


placed  aboard  the  freighter  Ha- 
waiian Merchant  and  with  19  other 
identical  freight-laden  containers 
headed  out  of  the  Golden  Gate 
to  Hawaii.  These  24-foot  Matson 
containers  are  steel-framed  and  of 
aluminum   construction. 

Consolidate  Freight  at  Plant 
They  permit  the  consolidation 
of  freight  to  and  from  Hawaii  at 
the  shipper's  plant,  plantation  or 
assembly  line.  From  that  point  on. 
the  cargo  is  literally  untouched  by 
human  hands  until  unpacked  at 
its  destination.  The  full  scope  of 
modern  handling  equipment  swings 
containers  aboard  truck  or  rail 
platforms,  off  and  on  the  docks 
and   into  the   holds  of  freighters. 


ing  of  the  freight  containerization 
operation  all  down  the  line  — 
with  undeviating  thoroughness  and 
clarity.  It  establishes  the  mood  of 
the  wide  Pacific  and  the  men  who 
sail  from  islands  to  mainland  in  a 
seaworthy  sequence  filmed  aboard 
the  square-rigged  barkentine  "Cal- 
ifornia" on  the  seas  off  Oahu. 

Shot  on  ECO  16nim  film  with 
.'Xrritlex  cameras,  the  Fraser  crew 
employed  the  Nagra  recorder  for 
excellent  sound  effects,  used  Color- 
Tran  Quartz  equipment  to  light 
yards,  holds  and  many  other  lo- 
cation shots.  The  film  was  re- 
leased on  Eastman  Color. 

Tom  Fraser,  who  served  as 
creative  director  and  Frank  Rob- 


Bill   Maley   checks    a    light   reading   ftr    "Highway    to    Hauaii"   sequence 
fihnt'd    ill    Honohdu    control    room    of    Mat.son's   Diamond    Head    terminal. 


Today's  Matson  container  ship 
looks  like  a  huge  floating  platform 
of  boxes,  mounting  high  above  its 
decks. 

The  company's  container  pro- 
gram now  represents  a  S47  million 
dollar  investment,  comprising  more 
than  3,500  containers  of  various 
types  —  special-purpose  vessels, 
shoreside  gantry  cranes,  over-the- 
road  skeleton  truck  chassis,  an  in- 
ter-Hawaiian Island  container 
barge  system  and  related  facilities. 

But  this  revolution  in  cargo 
handling  has  brought  millions  of 
dollars  in  annual  savings  for  the 
people  of  the  islands  as  well  as 
to  Matson's  freight  customers. 
Other  benefits  include  reduced 
cargo  transit  time  and  the  virtual 
L-limination  of  freight  damage. 

/y/u/mijy  to  Hawaii  presents  its 
basic  story  —  a  detailed  account- 


inson,  production  manager,  work- 
ed with  chief  cinematographer 
Hugh  Salisbury  to  bring  through 
an  orderly  exposition.  Shooting 
had  to  be  nearly  pure  "documen- 
tary" in  style  with  the  clamor  of 
straddle-trucks,  cranes  and  other 
freight-handling  equipment.  This 
made  schedules  practically  unpre- 
dictable. The  use  of  walkie-talkie 
transceivers  helped  considerably 
in  cueing. 

The  Matson  Navigation  Com- 
pany had  its  own  beginnings  in 
1882  when  Capt.  William  Matson 
sailed  a  three-master  from  San 
Francisco  to  Hilo.  Today,  the 
freight  division  is  continuing  to 
expand  its  vital  containerization 
network  to  provide  the  state  of 
Hawaii  with  the  most  advanced 
transportation  operation  serving 
anv  island-communitv  in  the  world. 
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NEWS-EVENTS   OF  THE   SEASON   TOLD    IN    PICTURES 


\  mcinorublc  scene  piclurc!>  the  late  Frank  11.  Arlinghaus,  Presi- 
dent of  Modern  Talking  Picture  Service,  Inc.,  a.s  he  mailc  what 
was  to  he  his  hust  puhhc  appearance  on  August  12th  to  present 
trophy  for  the  "1964  Modern  Viewership  .\\vard"  to  W'ilHain  H. 
Parshall  (at  right).  Manager  of  Consumer  Ser%ices,  11.  J.  Heinz 
"oinpan\.  Presentation  ceremony  took  place  in  the  Ilein/.  Theater 
It  the  Festi\al  of  Gas  Pavilion  of  the  New  York  World's  Fair  and 
honored  Heinz  for  the  company's  longtime  favorite  picture,  Et;er 
Since  Eden.  Released  to  general  circulation  through  Modern  in 
October  of  194.3.  it  has  been  .shown  more  than  11. "!,()()()  times  in 
,:Iassrooms   and   community   gatherings   to   nearK    S   million    people. 


National    .\udio-Visual    .\ssociation"s    Exhibitors'   Committee    was 

lensed  during  recent  2.5th  .Vnniversary  Convention  in  Chicago. 
Pictured  below  (seated,  left  to  right):  William  De\'ore,  Wichita. 
Kansas;  Robert  Newman,  Jamaica.  L.  1.;  Don  Warner.  North 
IIiilKwood.  Calif.  .Standing  (left  to  right):  D.  \\ .  Mctzdorf. 
Hmhester.  N.Y.:  Seymour  Jacob.  Morton  Grove,  111..  Howard 
I  urner.  St.  C^harles.  111.;  and  Cliff  Squib.  Dalla.s,  Te.xas. 


At  Ck'ner;il  Film  I.:il)orat()ries  pi. ml  in  Hollywood.  President  \\  il- 
li.im  E.  (iepluirt.  Jr.  greeteil  members  ot  a  Soviet  L  nion  film  industry 
delegation,  returning  the  visit  he  paid  that  country  last  year  ( mem- 
l)ir  ot  SMPTF  delegation).  Pictured  above  (I  to  r)  are:  \'ladimir 
luidakov,  L'SSH;  (iephart;  John  Washburn,  U.S.  State  Department; 
Nina  Trofinova,  USSR;  Stacey  O'Brien,  GFL  lab  superintendent; 
John  Aitkens,  GFL  v.p.;  Solomon  Bongard.  USSR:  and  J.  English 
Smith,  GFL  sales  executive. 


The  Soviet  Union  lilm  iiuhistr\  delegation  had  earlier  \isited  the 
George  W.  Colburu  l.id)orat()ry  in  Chicago.  President  George  Col- 
burn,  at  right  above,  is  holding  sign  prepared  in  honor  of  groups 
wsit.  It  read  (translated)  "We  welcome  you  cordialK."  The  \isitors 
(1  to  r):  Vladamir  G.  Rudakov,  Head  Administrator  on  Techniques 
for  Cinema,  USSR;  Nina  Trofinova,  Chief  Specialist  of  the  Section 
of  Film  Processing,  at  the  Institute  for  Techniques  and  Production, 
USSR;  Solomon  Bongard,  Deputy  Director.  Scientific  Research,  Cine 
Photographic  Institute;  and  John  W  ;ishbuTn.  U.  S.  State  Department. 


Meet  the  new  l>  elected  officers  and  directors  of  the  .National 
.\ndio-\'isual  .\.ssociatiou  installed  during  the  2.5th  .^iiuixersary 
Conxention.  Seatetl.  left  to  right:  Robert  P.  .-Vbrams.  Philadelphia, 
Pa..  Chairman  of  the  Bo;ird;  Harold  Newman.  Kalamazoo,  Mich., 
president-elect;  Eloise  F.  Keefe,  Dallas,  Texa.s,  installed  as  first 
vice-president.  Standing,  left  to  right:  Max  H.  Rarig,  Seattle, 
Wash.,  second  vice-president;  and  John  C.  Ellingson.  Spokane, 
Wash.,    treasurer.    Secretary    Frank    Bangs    missed    sittinc 


EUROPE'S    BEST    INDUSTRIAL    FILMS    OF    THE    YEAR      •  A  visitor  on   his  v^ay  to  visit   Niro 

Atomizer  with  a  special  problem  in 
spray  drying  passes  famous  tourist 
attractions  in  this  film  aimed  to  fur- 
ther a  general  knowledge  of  spray 
drying  and  its  applications  in  mod- 
ern industrial  techniques. 


(CONTINUED      FROM       PAGE       20) 

"Ese  Geht  um  die  Sicherheil" 
Sponsor:   Daimler-Benz  AG.   Producer: 


Real-und  Triebfilmstudie  Armin  Lang. 

"Frochtbarer  Boden" 

Sponsor:  Daimler-Benz  AG.  Producer: 
Universum    Film    AG,    Berlin. 

"In  neun  Minuten" 
Sponsor:  AEG.  Producer:   Deutche   In- 
dustrie-und   Dokumentarfilm,   Duesse!- 
dorf. 

"MIt  farben  begann  es" 
Sponsor      &      Producer:      Farbwercke 
Hoechst  AG. 

"Menschen    im    Glaswerl<" 
Sponsor;    Bundesanstalt    fuer   Arbeits- 
vermittlung  und  Arbeitslosenversiche- 
rung.    Producer:    Rhewes    Filmproduk- 
tion  GmbH,  Duesseldorf. 

"Neuer  Turm  fer  alte  Weser" 
Sponsor:    Hubinsel    GmbH.    Producer: 
UFA-Werbefilm. 

"Oel  fuer  Generafionen" 
Sponsor:    Esso   AG.    Producer:    Rudolf 
W.  Kipp,  Hamburg. 

"Oelphabet  B" 
Sponsor   Esso  AG.  Producer:  Roto-Film 
GmbH,  Hamburg. 

'Theatrum  Machinarum 
—Die  neue  Machinenkunst" 

Sponsor:  Volkswagenwerk  AG,  Wolfs- 
burg.  Producer:  Franz  Schroedter  Stu- 
dio KG,  Hamburg. 

"Unter  Garantie 
—  Reagenz  und  Methode" 
Sponsor:     E.     Merck     A.G.     Producer: 
Leonaris-Film,    Stuttgart. 

"Ultromid" 

Sponsor:  BASF.  Producer  Sasse  Film 
KG.  Muenchen. 

"Von  Punl<t  zu  Punkt" 
Sponsor:       Arbeitsgemeinschaft       der 
Bauberufsgenossenschaften.     Pro- 
ducer: Panfilm. 

Entries  of  Other  Lands 

a  The  titles,  sponsors  and  pro- 
ducers of  other  entries  to  London: 


AUSTRIA 

"Austria  —  Hollow  Glass  Wore" 

Sponsor:  Bundesmakker  der  gewer- 
blichen  Wirtschaft.  Wirtschaftsforder- 
ungsinstitut.  Producer,  Dr.  Erich  Reg- 
ler.  35mm,  color,  13  min.  (English). 

•  Design  and  finish  have  a  double 
function:  they  serve  purpose  of  every- 
day use  and  also  bear  witness  to 
Austrian   way  of   life   and   culture. 

"Behind  the  Image" 
Sponsor:     Bundesmakker    der    gewer- 
blichen   Wirtschaft,   ',','irtschaftsforder- 
ungsinstitut.  Producer:  Walther  Stoltz- 
her.  35mm,  color,  25  min.  (English). 

•  The  "other  image"  of  Austria  shows 


that  it  has  contributed  not  only  to  the 
music  and  gaiety  of  the  world  but  to 
the  development  of  our  modern  tech- 
nology, particularly  in  the  field  of 
electronic  tubes. 


"Molybdenmark"  — 

40  Years  of  Molybdenum 

Sponsor:  Metallwerk  Plansee  A.G.  Pro- 
ducer: Hormann  Film.  16mm,  color, 
25  min.  (English). 

•  From  50  employees  40  years  ago  to 
1200  today  in  a  social  welfare  con- 
scious plant  and  community;  from  its 
use  mainly  in  electric  bulbs  to  re- 
search and  development  in  many 
fields,  including  cancer  treatment: 
this  is  the  story  of  molybdenum  and 
Prof.  Schwarzkopf,  the  plant's  founder. 


BELGIUM 

"Black  Spot" 

Sponsor  Mmistere  des  Communica- 
tions. Producer:  Belgique-Cine-Produc- 
tion  104.  35mm,  color,  13  min.  (French). 

o  Portrays  traffic  problem  of  large 
towns,  showing  public  transport  as  a 
valid  solution. 

"From  Soda  to  Plastics" 
Sponsor:     Solvay    et    Cie.     Producer: 
Sofidoc.    16mm,    color,    33    min.    (Eng- 
lish). 

•  Film  outlines  the  various  indus- 
trial activities  of  Societe  Solvay  et 
Cie  from  manufacture  of  soda  (their 
original  product)  to  manufacture  of 
plastics,  of  which  the  company  has 
become  one  of  the  principal  Euro- 
pean producers. 

"Ink" 

Sponsor:  Encore  DRESSE,  Producer: 
Sofidoc.  35mm,  color,  20  mm.  (No 
narration). 

•  The  art  of  litho  printing  is  pursued 
with  old-time  craftsmanship  in  this 
film  showing  creation  of  a  color  print 
at  firm  of   Beaudot   in   Paris   suburb. 

"New  Materials" 

Sponsor.  Solvay  et  Cie.  Producer: 
Films  Storck.  35mm,  color,  17  min. 
(French). 

•  Gives  layman  insight  into  research 
and  development  of  new  plastic  from 
search  in  laboratory  to  industrial  pro- 
duction. (Centenary  of  sponsor). 


DENMARK 

"B.  &  W.  Vikings" 

Sponsor:  Burmeister  &  Wain.  Pro- 
ducer: Bent  Barford  Film.  35mm, 
color.  (No  narration). 

•  The  animated  film  shows  history  of 
ships  from  the  stone-age  "dug-out" 
to    today's    turbo-engined    leviathans. 

"Niro  Atomizer" 

Sponsor:  Niro  Atomizer.  Producer: 
Bent  Barford  Film.  16mm,  color,  16 
min.  (English). 


"Safer  Roads  Ahead" 

Sponsor:  Karl  Kroyer.  Producer:  IB 
Dam  Film  A  S.  16mm,  color,  15  min. 
(English). 

•  The  importance  of  road  surfacing 
in  helping  reduce  accidents  and  the 
development  and  use  of  SYNOPAL,  a 
synthetic  white  aggregate,  in  this 
connection. 


FINLAND 

"Finland  Makes  Textiles" 

Sponsor:  Association  of  Finnish  Tex- 
tile Industries.  Producer:  Pentti  Lin- 
tonen  Oy.  35mm,  color,  12I2  min.  (No 
narration  —  music). 

•  Tells  story  of  the  Finnish  textile 
industry  from  big  manufacturers  to 
special  weavers:  its  importance  as  an 
employer  and  enthusiastic  response  to 
Finnish  design  abroad,  particularly  in 
Scandinavia,  is  emphasized. 

"Neste  Oy" 

"(Finland's     National     Oil     Company)" 

Sponsor:  Neste  Oy.  Producer:  Suomi- 
Filmi  Oy.  35mm,  color,  18  min.  (Fin- 
nish). 

•  The  history  of  Neste  Oy,  largest 
oil  refinery  in  the  North,  from  its 
establishment  in  January,  1948. 

'Wartsila  Ships" 

Sponsor:  Wartsila-koncernen  A  B. 
Producer:  Pentti  Lintonen  Oy.  35mm, 
color,    27    min.    (English). 

•  Skilled  craftsmanship  and  pride 
of  work,  qualities  handed  down 
through  the  generations,  still  live  in 
the  highly  skilled  workers  employed 
by  Wartsile,  Finland's  biggest  ship- 
yard, contributing  to  Finland's  posi- 
tion among  leaders  in  new  tonnage 
completed. 


ITALY 

"A  Bigger  Brindisi" 

Sponsor  and  Producer:  Montecatini. 
35mm,   color,    17    min.    (English). 

•  The  new  Montecatini  petrochemical 
works  at  Brindisi  is  four  times  the 
area  of  the  town  itself.  Film  describes 
phases  in  development  of  factory  and 
how  local  population  is  affected  by 
opportunities  in  direct  and  indirect 
employment. 

"A  New  Source  of  Energy" 

Sponsor  and  Producer:  Instituto  Luce. 
35mm,  color,  42  mm.  (English). 

•  Construction  of  the  Nuclear  Power 
Station  on  the  Garigliano  River  is 
illustrated  from  the  moment  the  site 
was  chosen  to  the  building  of  the 
huge    containment    sphere. 
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"Biography  of  an  Aircraft" 

Sponsor:  FIAT.  Producer:  Cinefiat 
35mm,  color,  25  min.  (English). 

•  Illustrates  a  day  at  the  Fiat  Air- 
craft Factory.  Watching  the  men  of  the 
Aviation  Division  at  work,  we  live  the 
history  of  a  jet  plane. 

"Checking  the  Quality 
of  Galvanized  Plate" 

Sponor:  Italsider.  Producer:  Emilio 
Marsili.  35mm,  color,  10  min.  English). 

•  Technical  film  of  the  manufacture 
of  tin  plate  by  the  electrolytic  pro- 
cedure at  the   Iron  and  Steel  Center 

Oscar  Sinigaglia  of  Italsider  at  Genoa. 

*      *      * 

"Defence  of  the  Poplar  Tree" 

Sponsor  and  Producer:  Montecatini, 
35mm,  color,  13  min.  (English). 

•  Industrial  demand  has  led  to  in- 
creased cultivation  of  the  poplar  tree. 
Experts  in  various  fields,  through  re- 
search and  experimentation,  have  en- 
abled cultivators  to  obtain  healthy 
timber  of  high   commercial   value. 

"Fiat  850" 

(Designing,  Experimenting,  Testing) 
Sponsor;  F.I.A.T.  Producer:  Cinefiat. 
35mm,  color,  20  min.  (English). 

■  The  new  Fiat  850,  from  design  to 
laboratory  experiments  and  tests  un- 
der all  conditions,  and  its  presentation 
to  the  technical  press. 

"Industrial  Design" 

Sponsor:  Confederazione  Generale  dell 
'Industria  Italiana.  Producer:  Gigi 
Martello.  35mim,  color,  16  min.  (Ital- 
ian). 

•  Ideas  and  methods  of  industrial  de- 
sign as  applied  in  industry.  Made  in 
consultation  with  A.D.I. 


"Insects" 

Sponsor  and  Producer:  Montecatini. 
35mm,  color,   12  min.  (English). 

•  How  man  protects  himself  from  the 
costly  damage  insects  wreak  on  plants 
through  modern  chemical  weapons, 
used  according  to  the  biology  of  the 
insect. 

"La  Spezia's 

Thermo-Electric  Power  Station" 

Sponsor  and  Producer:  E.N. EL.  (Ente 

Nazionale     per     I'Energia     Elettrica). 

35mm,  color,  26  min.  (Italian). 

•  Story  of  three  years'  work  on  build- 
ing the  La  Spezia  Thermo-Electric 
Power  Station  which  when  completed 
will  be  able  to  produce  up  to  12  bil- 
lion kwh  a  year. 

"Men  and  Classes" 

Sponsor:  Italsider.  Producer:  Corona 
Cinematografica.  35mm,  color,  35  min. 
(Italian). 

•  This  film  illustrates  the  methods 
of  evaluating  labor  introduced  by 
Italsider. 

"Old  and  New  Gela" 

Sponsor:  Ente  Nazionale  Idrocarburi 
(END  Producer:  Documento  Film. 
35mm,  color,  35  mm.  (Italian). 
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What  Kodak  has  done 
to  get  your  messages 
listened  to 
better 
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We're  talking  about  listening  to  your 
sound  niovics-really  attentive  listen- 
ing, the  kind  that  leads  to  more  learn- 
ing, faster,  better  results.  But  if  your 
projector's  sound  system  cuts  up.  your 
audience  won't  listen,  and  you'll  be 
wasting  precious  time  and  money. 

Kodak  has  done  something  to  pre- 
vent this. 

.Audiences  will  listen  .  . .  and  hear  .  .  . 
when  the  sound  is  big  enough  and  com- 
manding enough  to  reach  every  pair  of 
ears  clearly,  naturally,  pleasingly.  This 
is  the  kind  of  sound  you  get  from  a 
KoD.\K  Pacfant  16mm  Sound  Projec- 
tor. Model  AV-I26-TR. 

Its  amplifier  and  speaker  system  arc 
so  matched  that  at  high  volume  levels 
or  at  low  ones,  this  projector  sounds 
crisply  good  and  understandable,  even 


in  rooms  or  halls  where 
you  wouldn't  expect  it  to. 

Its    II    X   6  -  i  n  c  h  oval 
speaker  is  bigger  than  usual 
to   give   presence   to   the   sound  -^ 

you  hear.  It  takes  the  full  12 
watts  of  power  put  out  by  the  amplifier, 
vsithout  mullling  the  basses  or  thinning 
down  the  trebles.  Since  you  can  put  the 
speaker  as  much  as  40  feet  away  from 
the  projector  (the  cord  is  that  long), 
you  can  put  the  speaker  up  front  where 
the  sound  is  best.  And  this  projector  can 
also  double  as  a  P. A.  system. 

This  projector's  amplifier  is  capable 
of  reproducing  the  ultimate  sound  that 
can  be  recorded  on  a  film  sound  track. 
There's  even  an  exclusive  fine-tuning 
lever  (fidelity  control)  that  lets  you  fo- 
cus the  scanning  beam  exactly,  so  that 
it  picks  up  sharply  all  the  sound  that's 
on  the  sound  track. 

This  sound  system  is  designed  so  it 
should  never  need  fixing  (or  the  lite  of 
the  projector. 

Kodak  has  learned  from  many  space- 
age  projects  that  transistors  are  more 


dependable  than  vacuum  tubes,  that  a 
solar  cell  makes  cleaner  sound  than  a 
photocell,  and  that  good  printed  circuits 
are  more  reliable  than  wires  and  cold 
solder.  So  we  use  transistors,  a  solar  cell 
and  printed  circuitry  in  this  projector. 

What's  more,  we  use  an  exciter  lamp 
which  is  rated  at  so  much  higher  power 
than  w  ill  be  fed  to  it  that  it.  too.  should 
last  the  life  of  this  projector. 

Kodak  Pageant  Projectors  are  also 
quiet  running  because  there  are  fewer 
moving  parts  and  because  nylon  gears 
and  bearings  run  quieter  than  other 
kinds.  This  silence  lets  more  of  the  im- 
portant movie  sounds  get  through. 

If  you  would  like  to  read  about  this 
projector  in  complete  detail,  check  the 
box  below.  Or,  if  you'd  like  to  see  a 
demonstration,  check  the  other  box. 
Then  send  us  the  coupon  at  the  address 
below. 


KASIMA.N    K()I).\K    (()MI',\.\V    Dcpl.  S-V.  Rochester,  N.Y 


I 


I     [_j  FIcum;  send  nic,  wiih 


I 


out  obligaiitm.  foKicr    [ 
V  3  - 6  5    describing 
Kodak    Pack  ant 
16mni  Sound  Projcc- 
lors  in  dclail. 

Please  arrange  a  per-       

sonal     demonstralion    1  city 
without  cost  or  obi 
iiaiion  to  mc. 
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INDUSTRIAL  FILMS  OF  THE  YEAR:  EUROPE  &  AFRICA 


(CONTINUED       FROM       PAGE       46) 

•  Describes  the  building  stages  of 
the  EN  I  petrochemical  plant  at  Gela 
and  underlines  the  contrast  between 
the  new  industrial  civilization  and 
the  survival  of  Sicily's  ancient  cus- 
toms. 

"Order  SIAC  82914" 

Sponsor:  Italsider.  Producer:  Slogan 
Film.  35mm,  color.   15  min.   (English). 

•  The  manufacture  of  a  special 
forged  steel  hat  to  be  used  for  clos- 
ing the  boiler  of  a  nuclear  reactor  has 
required  solving  of  considerable  tech- 
nical problems. 

"Order  Spells  Space" 

Sponsor  and  Producer:  Olivetti.  35mm, 
color,  20  min.  (Italian). 

•  Animated  cartoons  combined  with 
live-action  show  how  new  items  of 
office  equipment  are  planned  and 
then  put  into  mass  production. 

"The  Planet  'Steel  2'  " 

Sponsor:  Italsider.  Producer:  Alfa 
Cinematografica.  35mm,  color,  18  min 
(English). 

•  The  Planet  'Steel'  has  its  islands 
and  its  peninsulas  as  well  as  its  con- 
tinents (main  plants)  where  many  dif- 
ferent kinds  of  steel  products  are 
made  to  serve  many  different  pur- 
poses. Production  at  Trieste,  Torre 
Annunziata,  Campi,  etc.   is  shown. 

"380,000  Beyond  the  River" 

Sponsor  and  Producer:  E.N.E.L.  (Ente 
Nazionale  per  I'  Energia  Elettrica). 
35mm,  black  &  white,  26  min.  (Italian). 

•  At  Pieve  Albignola  a  380,000  volt 
electric  power  cable  is  being  thrown 
across  the  river  Po.  Though  the  line 
is  one  of  the  most  important  in  Italy, 
few  of  the  1,000  inhabitants  have  be- 
come aware  of  the  work  going  on. 


LUXEMBOURG 

"Structures" 

Sponsor:  Ste  des  Hauts  Fourneaux  et 
Acieries  de  Differdange.  Producer: 
Ste  des  Fils  A.  Champeaux.  35mm, 
color,  18  min.  (English). 
•  The  film  illustrates  the  activities 
of  the  HADIR  Group  Steelworks  in 
Luxembourg  and  includes  close  up 
and  diagram  sequences. 


NETHERLANDS 

"Diazo" 

Sponsor:  Chemische  Fabriek  L.  van 
der  Grinten.  Producer:  Deltafilm. 
15mm,  color,  20  min.  (English). 

•  The  spectator  is  given  a  bird's  eye 
view  of  the  van  der  Grinten  diazoprint- 
ing  processes  and  potentialities. 

"Far  and  Wide" 

Sponsor:  Phs.  van  Ommeren.  Producer: 
Forumfilms.  16mm,  color,  20  min. 
(English). 

•  Aims  at  giving  the  general  public  a 
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picture  of  the  many  aspects  of  a 
services  rendering  company  and  the 
international  field  it  serves  on  behalf 
of  the  Netherlands. 

*  *      * 

"From  Seed  to  Sugar" 

Sponsor:  Fnesch-Groningsche,  Pro- 
ducer: Profilti.  35mm,  color,  25  min. 
(English). 

•  Depicts  the  manufacture  of  sugar 
out  of  sugarbeets.  from  seed-selec- 
tion, growing,  transporting,  process- 
ing, to  application  of  sugar  as  well 
as  its  by-products. 

"How  The  Radio  Works" 

Sponsor:  Philips-Eindhoven.  Producer: 
Cinecartoon  Centre.  35mm,  color,  8 
min.  (English). 

•  Non-technical,  mostly  humorous 
cartoons,  make  clear  the  basic  prin- 
ciples involved  in  sound  transmission 
and  reception  at  a  point  far  distant 
from  its  source. 

"How  to  Solder" 

Sponsor:  Philips-Eindhoven.  Producer: 
Philips  TEO  Filmservice.  16mm.  color, 
20  mm.  (English). 

•  The  film  deals  with  the  soldering 
in  radio  and  tv  sets  and  extensively 
shows  tools  and  materials  and  the 
way  in  which  a  correct  joint  is  ef- 
fected. 

*  *      * 

"Inert  Gases" 

Sponsor:  Philips-Eindhoven.  Producer; 
Netherlands  Educational  Film  Founda- 
tion and  Parcifal  Films.  35mm,  color, 
22  min.  (English). 

•  The  exciting,  step-by-step  discovery 
of  inert  gas  is  taken  from  the  dusty 
past  into  the  present  as  the  spectator 
watches  the  scientists  Ramsay,  Ray- 
leigh  and  Traverse,  portrayed  as 
young,  modern  people,  carry  on  their 
experiments. 

"Spies  Behind  the  Duphar  Line" 

Sponsor:  Philips-Eindhoven.  Producer: 
loop  Geesinks'  Dollywood.  35mm, 
color,  16  min.  (English). 

•  A  grasshopper  is  sent  by  the  other 
insects  to  spy  on  Duphar  insecticide 
products.  He  sees  how  they  are  de- 
veloped and  tested.  The  insects  are 
shown  life-size  and  in  all  their  horror. 


NORXWAY 

"A  Modern  Adventure" 

Sponsor:  Esso  Norway  Ltd.  Producer: 
Norsk  Dokumentarfilm.  16mm,  color. 
28  mm.  (English). 

•  A  picture  of  industrial  progress  in 
different  spheres  in  Norway  is  seen 
through  the  eyes  of  an  American  vis- 
iting the  country  of  his  birth  after 
47  years. 


"A  World  to  Conquer" 

Sponsor:  Statens  Filsentral.  Producer: 

ABC-Film   AS.    16mm,   color,   22   min. 

(English). 

•  Shown    in    their    historical    setting, 

the    experiments    of    Volta    and     Sir 

Humphry    Davy    in    electrolysis    high- 


light this  150  year  outline.  The  results 
and  basic  idea  of  the  "Laws"  are 
shown  by  animation  techniques.  Ex- 
amples from  Norwegian  industry  — 
aluminum,  copper,  magnesium,  heavy- 
water  plants  —  describe  how  elec- 
trolysis is  the  basic  method  for  many 
modern  industries. 

"Art  of  Building  in  Concrete" 

Sponsor:  The  Norwegian  Cement  As- 
sociation. Producer:  Tele  Film  Pro- 
duction. 16mm,  color,  18  min.  (Eng- 
lish). 

•  Shows  the  esthetic  and  ornamental 
possibilities  in  the  use  of  concrete, 
with  outstanding  examples  of  Euro- 
pean technical  and  architectural  so- 
lutions  in   concrete  construction. 


SOUTH   AFRICA 

"The    Lion's   Paw"* 

Sponsor:  Prevention  of  Accidents 
Committee  of  the  Transvaal  &  O.F.S. 
Chamber  of  Mines.  Producer:  Films  of 

I  Africa  (Pty)  Ltd.  16mm,  color,  36  min. 

I  (English). 
•  Authentic  mining  family  and  work- 
ers portray  dangers  of  modern  "jun- 
gle"; accidents  for  the  unwary  at 
work,  at  play,  on  the  roads  and  at 
home. 


SPAIN 

"Cepsa  1964" 

Sponsor:  Compania  Espanola  de 
Petroleos.  Producer:  Mago-Film.  35mm, 
color.  40  min.  (Spanish). 

•  A  tour  of  the  company's  plant  on 
the  Teneriffe  Island,  its  fleet,  scenes 
of  the  island,  past  and  present,  se- 
quences on  the  company's  social  la- 
bor policy,  etc. 

"Installation  in  a 
Vertical  Shaft  of  Pirelli  Cables" 

Sponsor  and  Producer:  Telecine,  S.  A. 

—  Movirama.  35mm.  color.  22  min. 
(Spanish), 

•  The  leading  actor  in  this  film  is 
the  Pirelli  Of.  Cable  of  250.000  volts. 
Scenes  of  its  manufacture,  transpor- 
tation and  installation  by  highly  spe- 
cialized  personnel   are  shown. 

"Manufacture  of 
Crankshaft  M-5.337  " 

Sponsor  and  Producer:  Telecine,  S.  A. 

—  Movirama.  35mm.  color.  10  min. 
(Spanish). 

•  Modern  method  of  forging  of  crank- 
shafts for  6  cylinder  internal  combus- 
tion engines  for  heavy-duty  trucks, 
one  of  the  many  forging  jobs  carried 
out    by    La    Farga    Casanova. 

"Men  and  Machines" 

Sponsor:  Sociedad  Espanola  de  Cons. 
Babcock  &  Wilcox,  S.A.  Producer: 
Telecine,  S.  A.  —  Movirama.  35mm, 
color,  28  min.  (Spanish). 

•  An  artistic  conception  of  the  pres- 
entation of  an  industrial  enterprise, 
taking  into  account  human  values 
and  creativity  as  well  as  the  actual 
processes  of  manufacturing,  etc. 

•  the  single  entry  from  Africa. 


SWEDEN 

"Emergencies  Don't  Walt" 

(Sponsor   and    Producer   not   given.) 

•  A  husband  and  wife  come  in  for 
a  crop  of  accidents.  After  every  type 
of  accident,  instruction  is  given  on 
how  to  deal  with  the  injury. 

"Locomotive" 

Sponsor  and  Producer:  Nohab.  35mm. 
color.  15  min.  (English). 

•  Shows  the  manufacture  of  Danish 
diesel  electric  locomotives  and  elec- 
trics such  as  the  Swedish  "Rapid," 
their  delivery  and  use. 

"Nohab  Diesel  Engine" 

Sponsor  and  Producer:  Nohab.  35mm. 
color.  17  min.  (English). 

•  Research,  development  and  manu- 
facture of  Nohab  diesel  engines;  test 
runs,  engines  of  all  types  in  use.  fu- 
ture   possibilities    are    shown. 

"Salestalk" 

Sponsor:  Svenska  Saljledargruppen. 
Producer;  Suecia-Film.  35mm,  black 
&  white,   15mm.   (English). 

•  How  a  salesman,  Ohisson,  improves 
through  using  five  simple  rules  when 
selling  by  telephone. 

"Shipyard  of  the  Future" 

Sponsor:  Sveriges  Radio.  Producer: 
Thorild  Anderberg.  16mm,  black  & 
white,  30  min.  (English). 

•  The  film  shows  building  of  the 
first  ship  in  a  new,  revolutionary  type 
of  shipyard. 

"Thousands  of  G." 

Sponsor:  Alfa-Laval  AB.  Producer: 
Lundgren.  35mm,  color.  16  min.  (Eng- 
lish). 

•  Describes  in  the  simplest  and  clear- 
est possible  way  the  idea  and  func- 
tion of  the  centrifugal  separator. 

*      *      *  I 

"Why  Asea?" 

Sponsor:  Asea.  Producer:  Centralfilm. 
35mm.   color,    15.5   min.   (English). 

•  The  question,  "Why  have  ASEA  gen- 
erators been  chosen  for  this  giant 
project?"  is  asked  against  the  back- 
ground of  humming  generators  in  the 
Tumut  II  power  station  of  the  Snowy 
Mountains  Scheme. 

"Wizardry  With  Wood" 

Sponsor:  Foreningen  Skogs  —  och 
Lantbruksfilm.  Producer:  Sol-film. 
35mm,   color,   25    min.    (English). 

•  Scenes  showing  the  beauty  of  wood 
and  work  in  the  forest  lead  into  chem- 
ical treatment  of  the  product  and  its 
indispensability  to  our  existence. 


SWITZERLAND 

"Exciting  Day  at  General  Motors" 

Sponsor:  Gesellschatt  zur  Forderung 
de  schweizerischen  Wirtschaft.  Pro- 
ducer: Condor  Films  Ltd.  16mm.  color, 
28  min.  (German). 

•  The  suspenseful  and  adventurous 
(CONCLUDED       ON       P.'\GE       61) 
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DURING  Periods  of  Growth 
in    organizations,    there    fre- 

I  quently  is  a  time  when  problems 
multiply  so  rapidly  that  it  seems 
nearly  impossible  to  benefit  from 

i  the  opportunities  presented.   Such 

'  a  time  calls  for  far-sighted  leader- 
ship and  clear-thinking  manage- 
ment. 

It   also  offers  an   excellent   op- 

'  portunity  for  development  of  new 
techniques  to  give  management  a 
better   view    of  operations,   faster 

i  access  to  data  and  better  commu- 

;  nication  with  employees.  Such  was 
the  case  at  North  .American  Avia- 
tion's Space  and  Information  Sys- 

itenis  Division  (S&ID)  where,  dur- 

,  ing  the  last  two  and  one-half  years. 
a  new  concept  of  closed-circuit 
television  has  evolved. 

Late  in  1961.  S&ID  was  faced 
with  a  three-fold  problem  stem- 
ming directly  from  the  award  of 
Saturn  S-ll  and  .'Kpollo  develop- 
ment contracts:  rapid  growth  in 
work   force,   dispersal   of  facilities 

■  and  exacting  technological  require- 

I  ments.  The  number  of  cmplovccs 
grew  from  8.000  to  31.00  in  a 
period  of  two  years.  To  accommo- 
date this  expansion,  entire  depart- 

;  ments  had  to  be  moved  outside  the 
Downey  complex  —  to  buildings 
in  nearby  cities,  a  new  facility  at 

I  Seal  Beach  and  a  recently-acquired 
facility   at  Tulsa,  Oklahoma. 

I  The  technological  developments 
required    to    perform    under    the 

.contracts  were  extremely  rigorous; 
highly-complex  systems  had  to  be 
designed  to  meet   stringent  envir- 

'  onmental  conditions  for  long  per- 

'  iods  of  time  and  to  perform  w  ith 
a  reliability  rarely  demanded  be- 
fore. 

The    communications    problem 
I  I  was    enormous.    Three-fourths    of 
S&ID"s    employees    were    new    to 
the  Division  and  had  to  be  indoc- 
trinated.    Departments    in    major 
'programs   were   spread   over   sev- 
'eral  facilities,  making  management 
accountability  difficult  to  maintain. 
Few   people  commanded  the  new 
technological     tools     that     would 
make  the  S-II  and  .Apollo  possible; 
therefore  many  workers  had  to  be 
ii.imed. 

,\s  a  partial  solution  to  these 
problems,  closed-circuit  television 
\'..is  considered.  In  this  report,  we 
describe  our  present  television  op- 
eration at  S&ID  and  the  concept 

,    upon  which  it  is  based. 

*        *        * 

Operations  Center  Facilities 

■ir   The    nerve   center    of    S&ID's 

television  system  is  the  studio  area. 

our  Television  Operations  Center 

(see  illustration).  The  Center  has 
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two  television  production  studios 
equipped  with  professional  broad- 
cast-type equipment. 

In  adjoining  areas  there  are 
three  Videotape  recorders,  a  kine- 
scope recorder  (  16mm  video  film  I 
and  a  lilm  chain  for  inserting  mo- 
tion pictures  and  slides  into  tele- 
vision programs.  The  signal  dis- 
tribution system  has  .S.S  miles  of 
cable,  extending  from  the  Center 
to  all  major  buildings  in  the  Dow- 
ney complex  and  terminating  in 
approximately  500  outlets. 

The  system  carries  signals  on 
four  RF  channels,  readily  expand- 
ed to  seven.  It  can  also  feed  the 
video  signal  directly  (without  car- 
rier frequency)  to  monitors  in 
nearby  classrooms.  The  distribu- 
tion system  is  supplemented  by 
microwave  and  telephone  company 
lines  to  all  other  facilities.  Through 
the  use  of  portable  television  re- 
ceivers and  a  remote  olT-on  con- 
trol system  now  being  installed,  the 
Television  Operations  Center  has 
absolute  control  over  signal  dis- 
tribution. 

The  Center  also  has  special  tele- 
vision camera  chains  for  use  in 
testing  operations.  This  equipment 
makes  possible  the  observation  of 
hazardous  tests  as  well  as  those 
conducted  in  inaccessible  locations. 
The  visual  results  can  be  recorded 
on  video  tape.  A  record  can  also 
be  made  of  the  test  engineer's 
narrative  describing  the  test. 
*  *  * 
Staff  Groups  at  the  Center 
iv  The  staff  for  the  Television  Op- 
erations Center  is  divided  into 
three  groups:  Technical  Opera- 
tions. Programming  and  Systems 
Design.  Technical  Operations  is 
responsible  for  maintaining  all 
studio  equipment  and  the  distri- 
bution system.  Programming  is 
responsible  for  preparing  scripts, 
collecting  visual  material  (slides, 
film  clips,  artwork)  and  produc- 
ing television  programs. 

Systems  Design  is  a  television 
consulting  and  engineering  service 
which  conducts  engineering  studies 
on  request  —  for  departments 
within  S&ID  as  well  as  custo- 
mers of  North  American  —  to 
determine  the  nature  of  their  tele- 
vision requirements,  the  costs  in- 
volved and  the  design  of  the  sys- 
tem. 

The  normal  liow  of  program  de- 
velopment through  the  Operations 
Center  begins  in  Systems  Design 
This  group  assists  the  requester 
in  establishing  objectives  for  t.\ 
programming,  analyzes  the  tasks 
to  be  performed  and  determines 
the  type  of  programming  needed. 
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CLOSED-CIRCUIT  TELEVISION 
New  Dimension  in  Management 

l)>   Fred  K.  I.eary 
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Costs  are  also  estimated;  they  are 
usually  compared  with  the  exist- 
ing methods  of  accomplishing  the 
same  communication  task. 

C:(>st   Must    Be   .\d\aiitageous 

If  the  request  is  a  new  require- 
ment, the  television  costs  are  com- 
pared with  the  cost  of  other  avail- 
able methods.  Cost  reductions  are 
frequently  substantial.  In  some 
cases,  the  conventional  method  is 
precluded  by  its  high  cost:  for 
example,  the  frequent  presentation 
of  motivational  appeals  to  all  em- 
ployees. 

When  Systems  Design  has  com- 
pleted its  report  and  the  requester 
has  approved  the  recommenda- 
tions, the  task  of  preparing  script 
treatments,  scripts  and  final  pro- 
duction is  turned  over  to  the  Pro- 
gramming Group.  The  Technical 
Operations  group  operates  the 
electronic  equipment  during  pro- 
duction, assists  in  video-tape  edit- 
ing and  is  responsible  for  trans- 
mission along  company  lines. 


Programming  at  the  Center 
i<  Programming  can  be  grouped 
into  three  general  areas  of  service. 
The  least  complicated  is  instru- 
mentation. Through  this  service, 
a  test  engineer  can  be  provided 
with  appropriate  t.v.  equipment 
to  monitor  tests  and  record  results. 
He  can  also  transmit  this  informa- 
tion to  interested  persons  in  his 
project,  who  need  not  leave  their 
normal  work  areas  to  be  fully  in- 
formed of  the  test  procedures.  The 
test  engineer  can  have  full  control 
of  the  camera  views  recorded  or 
transmitted.  He  is  provided  with 
a  monitoring  console  for  each 
camera,  an  output  switch  and. 
when  necessary,  remote  pan.  tilt 
and  zoom  controls. 

Direct  management  communica- 
tions are  the  second  type  of  pro- 
gramming. Division  news  reports 
and  briefings  are  examples.  Every 
day.  at  4  p.m..  a  news  report  is 
transmitted    to    top    management. 

(CONTINUED       ON       NEXT        PAGi;) 
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Robert  R.  Canon 

Lockheed-California  Company 

o       e       o 

Conference  Vice  President 

Robert  M.  Duff 

Roclcetd>ne  Corjioration 

Division  of  N.  A.  A. 

o        o        o 

Editorial  Vice  President 

Dr.  Harold  O.  Dyrenforth 

Space  &  Information  Systems 

Division  of  N.  A.  A. 

o        o        o 

Past  President 

Jack  R.  Goetz 

Aerospace  Corporation 

o        o        o 

Recording  Secretary 
Elaine  M.  Dolnick 

o        o        o 

Official  Publication 
Business  Screen  M.\gazine 

NATIONAL  CHAPTERS 

Southern  California  Chapter 

Henry  Martin.  Cliairman 

o        o        o 

Northern  California  Chapter 

Ray  Jaeger,  Chainnnn 

o       o       o 

Delaware  \'alley  States 

Peyton  Stallings.  Chtiinmin 

o        o        o 

New  England  Chapter 
William  A.  Muttitt,  Chairman 

O  O  O 

For  Information,  Write 

Industry  Film  Prods.  Assn. 

P.  O.  Box  564,  Hollywood, 

California 
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in  Managemenl  .  .  . 

(CONT'D    FROM    PRECEDING    PACE) 

Important  developments  on  the 
major  programs,  new  proposals 
and  contracts  and  special  events 
are  reported  along  with  charts, 
photos  and  film  clips  as  necessary. 

Briefings  are  normally  held  with 
two-way  audio,  making  it  possible 
for  viewers  to  ask  questions,  to 
participate  in  the  briefing.  This 
application  has  proven  so  valuable 
that  it  is  now  being  used  to  con- 
duct real-time,  problem-solving 
conferences  between  Downey  and 
S&ID  operations  at  White  Sands 
Missile  Range,  the  Tulsa  plant 
and  the  Florida  facility  at  Cocoa 
Beach. 

Training  of  S\  stem  Employees 

Training  of  employees  is  the 
third  type  of  programming.  This 
area  includes  the  development  of 
skills,  familiarization  and  motiva- 
tion.    Somewhat     more     complex 


than  the  previous  two.  it  may  well 
be  the  most  rewarding.  Experi- 
ments conducted  indicate  that  tele- 
vised training  can  be  highly  effec- 
tive, both  in  reducing  costs  and 
in  accelerating  employee  develop- 
ment. 

When  employees  from  several 
areas  must  be  trained,  class  loca- 
tions can  be  more  convenient, 
thus  reducing  off-the-job  time.  The 
single-medium  presentation  can 
be  highly  efficient  and  worker  per- 
formance can  be  improved.  The 
Division's  training  department  now 
has  approximately  15  television 
courses  either  in  planning  or  in 
production. 

Motivational  programs  are  spe- 
cial. Their  purpose  is  to  shape  the 
worker's  attitude,  to  gain  receptiv- 
ity of  company  objectives  such  as 
conservation,  cost  reduction  and 
reliability.  To  make  this  possible, 
an  appeal  is  made  to  those  basic 
employee  needs  associated  with 
company  objectives. 

For    this    reason,    motivational 


programs  use  a  wide  range  of 
presentation  techniques,  a  range 
typified  by  two  recent  programs: 
( 1  )  a  straight  playback  of  the 
Apollo  command  module's  first  | 
test  Ihght  using  the  escape  rocket 
for  propulsion  and  ( 2 )  a  humor- 
ous skit  on  plant  safety. 

Company  psychologists  assist 
the  script  writer  in  channeling  the 
content  of  motivational  programs 
so  that  they  provide  well-recog- 
nized stimuli,  such  as  the  import- 
ance of  each  worker's  job,  pride 
in  workmanship,  feelings  of  loyal- 
ty and  patriotism,  and  teamwork. 

The  importance  of  this  type  of 
program  has  been  demonstrated 
at  the  Autonetics  Division  of 
North  American,  where  a  com- 
parison of  failure  rales  with  dates 
on  which  motivational  programs 
were  shown  revealed  a  marked 
improvement  during  the  days  im- 
mediately following. 

Many  training  programs  have 
been  transferred  to    16mm   video 

(CONTINUED      ON       PAGE       52) 


Floitr  plan  of  tin    Tcl(ti\ii>n  Operntions  Center  at   the   ^paee  and  Injormatiim   Systems   Division. 
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RCA  MAGNETIC  RECORDER/ REPRODUCER  SYSTEMS 
DESIGNED  TO  GIVE  YOU  WIDE  RANGE  USAGE 


i  MAGNETIC  FILM 
RECORDER/  REPRODUCER 

RCA's  PM-75  Single  Film  Re- 
corder/Reproducer brings  in 
the  latest  advances  in  mechan- 
ical design  features  to  assure 
long-life,  trouble-free,  qual- 
ity performance.  The  system, 
housed  in  an  84  inch  cabinet, 
is  available  for  16,  I?'/,,  or 
35mm  film  and  in  single  or 
multiple  track  models.  Fea- 
tures sync  footage  counter, 
high  speed  rewind,  synchro- 
nous and  interlock  motors,  and 
highest  quality  modularized 
plug-in  amplifiers. 


MAGNETIC  FILM  REPRODUCER  ^ 

RCA's  PM  75  fVlagnetic  Dual  provides  two  complete  and 
separate  film  handling  mechanisms  and  associated 
items  mounted  in  a  single  84  inch  cabinet.  This  cost 
and  space  saving  system  can  be  supplied  as  a  dual 
reproducer  each  for  the  same  type  of  film  or  for  any 
two  of  the  following:  16mm,  17'/2mm,  or  35mm.  It  is 
also  available  as  one  reproducer  and  one  recorder  for 
any  combination  of  film  widths. 


Two  more  winners  from  RCA  are  the  self-contained 
PM-72  Portable  Magnetic  Sound  Recording  System, 

and  the  PM-77  Va   inch  Synchronous  Tape  Recorder/Reproducer.  Want  to  know 
more  about  RCA's  wide  range  of  quality  film  recording  equipment?  Write;   Dept. 
100,  RCA  Broadcast  &  Communications  Products  Division,  2700  W.  Olive  Avenue, 
Burbank,  California. 


The  Most  Trusted  Name  in  Sound 


1 
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(CONTINUED       FROM       PAGE       50) 

film  by  the  kinescope  recording 
process  to  provide  S&ID"s  sup- 
pliers with  an  effective.  low-cost 
method  of  indoctrinating  tlieir  em- 
ployees in  the  requirements  of 
S&ID  projects.  Approximately  100 
suppliers  are  now  receiving  prints 
on  a  regular  basis  and  their  res- 
ponse has  been  excellent. 

*  *        * 
S&IDs  Concept  of  Television 

ii  The  complexity  of  the  TOC 
becomes  apparent  when  we  con- 
sider the  tasks  it  is  accomplishing, 
the  highly-specialized  staff  and  the 
large  investment  made  in  profes- 
sional equipment.  Increasing  de- 
mand for  the  Center's  services 
would  seem  to  justify  that  com- 
plexity, affirm  that  it  is  a  success- 
ful operation. 

The  comprehensive  studv  of 
communications  requirements  ini- 
tiated nearly  1 2  months  before  the 
first  purchase  orders  were  placed 
for  equipment  is  a  basic  factor  in 
this  success.  The  study  began  with 
a  survey  of  existing  non-broad- 
casting television  installations.  The 
basic  problem  was  often  found  to 
be  a  marked  mismatch  between 
equipment  and  utilization  —  much 
equipment,  little  use. 

S&ID's  approach  was  then  de- 
cided upon:  first  study  the  re- 
quirements for  television,  then  de- 
sign a  system  that  could  meet 
those  requirements  efficiently  with 
a  minimum  investment.  After  a 
total  of  1 8  months  of  study  and 
installation,  the  Television  Opera- 
tions Center  telecast  its  first  pro- 
gram. 

*  *        * 
Evaluation  of  the  Results 

i<  The  study  phase  has  not  ceased. 
Although  the  first  year  of  opera- 
tion has  been  largely  devoted  to 
solving  the  administrative  prob- 
lems of  start-up.  evaluation  of  re- 
sults in  terms  of  cost  effectiveness 
has  continued  on  a  sustaining 
level. 

The  results,  so  far.  have  exceed- 
ed expectations.  Now.  with  the 
workload  and  operations  becom- 
ing stabilized,  the  evaluation  effort 
has  been  expanded  to  include  areas 
additional  to  cost  effectiveness. 

Evaluation  of  televisions  appli- 
cation as  an  instructional  medium 
is  receiving  particular  attention. 
The  effectiveness  of  televised 
training  is  determined  directly  by 
its  proper  use.  which  is  not  always 
easy  to  define.  For  instance,  prop- 
er use  of  t.v.  demands  careful 
selection  of  subject  matter,  accur- 
ate definition  of  what  the  student 
is  to  learn  and  specification  of  the 
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method  and  environmental  condi- 
tions for  presentation  to  the  stu- 
dent, including  the  nature  of  any 
"live"  instruction  that  may  ac- 
company the  televised  presenta- 
tion. 

Systems  Design  personnel  con- 
ducted a  survey  of  recent  litera- 
ture on  instructional  television  and 
discovered  neither  conclusive  re- 
sults nor  clear  guidelines  in  these 
areas.  A  major  reason  for  this  is 
that  much  of  the  work  in  the  field 


A  Word  About  the  Author 

Fred  Leary  is  a  marketing 
specialist  in  management 
communications  in  the  Space 
and  Information  Systems  Di- 
vision at  North  American 
.•\vialion.  Inc.  He  is  also 
chairman  of  the  Public  Re- 
lations Committee  for  the 
Los  Angeles  Chamber  of 
Commerce.  • 


of  instructional  television  has  been 
limited  to  recording  lectures  on 
video  tape. 

Our  programs,  on  the  other 
hand,  frequently  included  acted- 
out  sequences  and  highly-illustra- 
tive visual  aids.  We  are  now  mak- 
ing evaluations  of  these  under 
rigorous  comparative  conditions 
to  reduce  the  uncertainty:  not  to 
test  the  value  of  television  with 
respect  to  conventional  instruc- 
tion, but  to  develop  more  effec- 
tive television  instruction. 

So  far.  the  measurement  of  res- 
ponse to  motivational  programs 
has  been  limited  to  the  evaluation 
of  answers  to  questionnaires  passed 
out  at  the  time  of  viewing.  The 
questionnaires  are  designed  to 
measure  response  on  an  attitude 
scale.  The  playback  of  the  Apollo 
test     flight,     for     example,     was 


shown  without  any  special  pro- 
duction devices  to  all  three  shifts 
of  .Apollo  manufacturing  person- 
nel. 

The  response  indicated  nearly 
100  percent  positive  attitudes.  On 
the  reverse  side  of  their  question- 
naires, many  employees  expressed 
considerable  appreciation  for  the 
opportunity  to  view  the  results  of 
their  own  work.  In  a  similar  sur- 
vey for  a  reliability  program,  the 
favorable  response  was  approxi- 
mately 85  percent. 

In  future  evaluations,  such  sur- 
veys will  be  combined  with  data 
on  shop  performance  to  study  the 
effect  of  the  motivational  stimuli 
on  actual   performance. 

Conclusion:  Summing  It  I'p 
>:  The  development  of  the  Tele- 
vision Operations  Center,  the 
study  involved,  installation  and 
operation  of  the  equipment  and 
evaluation  of  the  Center's  effec- 
tiveness has  brought  together 
highly-qualified  specialists.  The 
industrial  environment  of  North 
American  Aviation  has  provided 
them  with  unique  television  exper- 
ience. 

For  this  reason,  the  Systems 
Design  group,  with  the  full  back- 
ing of  the  other  two  television 
groups  and  the  Corporation,  is 
offering  its  services  to  other  or- 
ganizations with  similar  commu- 
nications problems. 

Modern  problems  must  be 
solved  by  compatible  techniques. 
Television  has  been  in  widespread 
use  and  abuse  in  America  for 
about  16  years  and  it  has  been 
the  subject  of  much  controversy, 
from  uncritical  praise  to  unde- 
served derision.  S&ID  believes. 
however,  that  in  the  field  of  man- 
agement communication,  television 
has  at  last  found  a  place  where 
it  can  grow  in  dignity.  • 


Control  of  Photography  Key 

*  Optimum  control  of  release 
print  density  in  color  films  for 
television  use  can  only  be  achieved 
by  carefully  controlled  photogra- 
phy. This  is  the  new  recommenda- 
tion of  an  engineering  subcom- 
mittee working  on  the  subject  for 
the  Society  of  Motion  Picture  and 
Television  Engineers. 

In  the  May  issue  of  the  So- 
ciety's Journal,  Subcommittee 
Chairman   John    M.    Wancr   sum- 


to  TV  Color  Print  Quality 

marized  some  of  the  findings  of 
his  group  as  follows: 
.  .  .  It  is  desirable  to  limit  the 
density  range  of  the  color  print, 
and  to  include  a  "reference  white" 
and  a  "reference  black"  in  the 
scene  for  the  benefit  of  the  video 
operator  or  automatic  video  con- 
trol. 

.  .  .  The  recommended  maximum 
and  minimum  reflectances  of  fully 
illuminated   materials   that    are   to 


be  reproduced  with  good  detail 
are  60  per  cent  for  whites  and 
3  per  cent  for  blacks,  with  existing 
film  products  and  techniques. 
.  .  .  For  a  fully  lighted  day  interior 
scene,  a  lighting  ratio  of  2  to  1  is 
recommended.  Higher  ratios  may 
be  used  for  special  effects  and 
night  scenes. 

...  It  is  emphasized  that  the  most 
important,  practical  and  effective 
way  to  control  the  density  range 
of  the  color  print  is  in  the  staging 
and  photography,  rather  than  in 
the  final  printing. 

Copies  of  the  May  Issue  of  the 
complete  Journal  are  available 
at  $2  from  SMPTE.  9  East  41st. 
St..  New  York    10017.  • 


!\alion«i*le   Sales   and   Service 
for  the   Eelair   "npr"  Camera 

t-r  Coast-to-coast  rental,  sales  and 
service  for  the  new  Eclair  "npr" 
16mm  motion  picture  camera  is 
confirmed  with  the  announcement 
that  F&B  Ceco.  Inc.  has  been  ap- 
pointed exclusive  sales  agents  and 
authorized  service  headquarters 
for  the  equipment  in  the  Eastern 
U.  S.  Behrend.  Inc..  will  handle 
the  midwest  territory.  Gordon  En- 
terprises. North  Hollywood,  is  the 
.recently-appointed  Western  U,  S. 
distributor  and  authorized  Eclair 
service   facility. 

Mark  Armistead  (rental  only) 
in  Hollywood  and  Camera  Service 
Center.  New-  York,  are  other  par- 
ticipants. 

A  brochure  on  the  camera  is 
available  on  letterhead  request 
from  the  Eclair  Corporation  of 
America.  7262  Melrose  Avenue. 
Los  Angeles.  California  90046.  • 


Close.l-Cirniil  TV  Network  !i 

at  liil'l  Dental  Convention  J.^ 

--:■  For  the  third  consecutive  year,  11, 
the  American  Dental  Association  rT. 
will  operate  its  own  closed-circuit 
television  network  during  the  an- 
nual meeting  of  the  ADA  (the 
105th)  at  San  Francisco.  Nov.  9- 
12.  The  network  is  being  co-spon- 
sored by  the  Colgate-Palmolive 
Company  and  the  Association. 

News  of  sessions,  interviews  with 
leading  personalities,  a  report  on 
the  new  ADA  headquarters  build- 
ing in  Chicago,  and  films  on  the 
latest  techniques  in  dentistry  are 
among  program  highlights.  A  full- 
time  newsreel  cameraman  will  film 
proceedings  which  will  be  taped 
by  KOED  and  then  televised  di- 
rectly into  rooms  of  delegates  at 
major  convention  hotels  through- 
out the  city.  Programming  will  be- 
gin at  5  p.m.  on  the  opening  Sun- 
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dii\  v-ilh  Mibsequent  telecasts  ar- 
ranged to  avoid  conflict  with  regu- 
lar scientific  and  business  events 
of  the  annual  meeting. 

The  ADA  tv  network  was  origi- 
nated at  the  1962  annual  sessions 
in  Miami  Beach  • 

I 

*        *        » 

J"Lar<;r>l   Sale   in   lli>l<(r>"   at 
(Is.O.S.    I'liolo-Cin.-«>|>li.s.    Iiir. 

\-b  The  "largest  sale  in  history" 
'has  been  announced  by  S.O.S. 
'  Photo-C'inc-Optics,  Inc.,  New 
York  and  Hollywood,  with  "thou- 
^Jnds  of  pieces  of  new  and  used 
equipment  marked  down  for  phen- 
omenal savings,  some  as  much 
av  S4yj  percent."  according  to 
Aim   C.    Macauley.   SOS.   prcsi- 

\  free  16-pagc  Summer-Iall 
Photo  News  contains  a  complete 
listing  of  the  many  bargain  items. 
Il  is  available  on  letterhead  re- 
quest to:  S.  O.  S.  Photo-Cine- 
Optics.  387  Park  Ave..  South. 
New  York.  N.  Y.  10016  or  6331 
Hollywood  Blvd..  Hollywood 
Calif.  90028.  'i- 


Korni  Dashii-ll  Film  Library 
ill  Holl>uoo(l  for  Slock  Shots 

P.irtncrs  Doris  Dashiell  and 
Mary  Hawkins  have  announced  the 
formation  of  the  Dashiell  Film 
■Library  at  72.'^  N.  Seward  St.. 
Hollywood.  Calif.  It  has  begun 
operations  with  nearly  2.'^0.0()() 
feet  of  stock  film  for  which  it  is 
exclusive  representative. 

In  addition  to  offering  stock 
library  material.  DFL  will  pro- 
vide a  custom  film  service  to  se- 
cure new  tilm  sequences  anywhere 
in  the  world.  Roving  cameramen 
operating  out  of  key  cities  will  be 
given  assignments  for  either  16mm 
or  3.'imm  footage.  Cataloging  and 
handling  of  production  negative 
for  independent  producers  are 
other  announced  services.  • 


The  (aiiiera  .Mart  .\nnounces 
\f**   K<|iiipnient  FraiU'hises 

A  number  of  new  sales  and 
rental  franchises  for  film  produc- 
tion equipment  have  been  granted 
lo  The  Camera  Mart.  Inc..  New 
York  City.  .■Among  the  products 
now  available  are  Bole,\  16mm 
cameras  and  accessories  (granted 
by  the  Paillard  Company  via  an  in- 
dustrial audio-visual  franchise); 
Stellavox  battery-operated  quarter- 
inch  professional  tape  recorders; 
Siemens  16mm  optical-magnetic 
I  interlock  projectors;  and  Moviola 
:rab  dollies  for  location  or  studio 
use.  • 
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959  Seward  Street,  Hollywood  36.  Cahf. 
Hollywood  2-0881  or  HOMywood  9.1441 


what's  new  in  pictures 


Joint  goal  setting:  a  scene  from 
"Evahiation:  a  New  Integration  of 
Management  Theory"  {story  below). 

Kxet'iitive  I)«'\«'l4»|>iiienl,  Inc. 
Offers  4tli  .Maiuiscnient  Title 

■sV  Rounding  out  a  first  four-part 
series  in  the  management  orienta- 
tion program  being  produced  by 
Executive  Development,  Inc.,  Los 
Angeles,  a  new  100-frame  color 
sound  slidefilm.  New  Frontiers  in 
the  Motivation  of  Others,  has  been 
announced  by  the  West  Coast  or- 
ganization. 

Titles  of  the  three  previous  ses- 
sions are:  Evalncition,  a  New  In- 
tegration of  Management  Theory; 
Self-Analysis  for  E.xecutive  Suc- 
cess: and  Your  Inner  Dynamics  os 
a   Communicator. 

Each  program  session  includes 
a  color  sound  slidefilm  and  exten- 
sive collateral  material  (Leader's 
Guide,  handouts,  references,  back- 


The  processing  of  inputs  is  pic- 
tured in  slidefilm  #3:  "Your  In- 
ner Dynamics  as  a  Communicator." 

up  material,  etc.)  to  allow  each 
work  group  member  to  immedi- 
ately utilize  the  presented  material. 
Collateral  material  for  a  "Review 
Session"  permits  the  discussion 
leader  or  group  trainer  to  evaluate 
practical  results  of  prior  sessions 
and  to  orient  the  group  to  future 
sessions  now  being  prepared. 

First  subjects  in  the  series  have 
won  both  American  Film  Festival 
and  NVPA  awards.  Further  infor- 
mation may  be  obtained  from  Ex- 
ecutive Development,  Inc.,  155  N. 
LaPeer  Drive,  Los  Angeles,  Calif. 
90048.  . 

*        *        * 

Public  Health  Agency  Has 
"Heart  Research"  Ne■^^sreeI 

ir  The  Communicable  Disease 
Center's  Audiovisual  Facility 
(U.  S.  Public  Health  Service)  has 
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supplied  the  National  Heart  In- 
stitute with  a  16mm  b&w  sound 
newsreel  titled  Heart  Research 
News.  The  film  is  cleared  for  pub- 
lic service  television  showings  and 
is  being  offered  station  program 
directors  for  immediate  showings. 
Write  the  Center  at  Atlanta.  Ga. 

30333.  • 

*        *        * 

"Bicycle  Rules  of  the  Road" 
a  INeu   Cahill  Safety  Picture 

••'v  Continuing  a  production  pro- 
gram in  the  field  of  safety  educa- 
tion. Charles  Cahill  and  Associates, 
Hollywood,  has  released  an  1 1- 
minute  16mni  color  film.  Bicycle 
Rules  of  the  Road,  to  improve  un- 
derstanding among  young  riders 
of  the  elements  which  insure  safe 
travel  on  their  bikes. 

Aimed    at   the    elementary   age 


level  audience,  the  film  provides 
"rules'"  for  safer,  more  pleasurable 
bicycle  riding  in  three  main  areas. 
The  film's  message  is  highlighted 
by  a  Highway  Patrol  demonstra- 
tion of  driver  reaction  time  and 
stopping  distance,  and  by  staged 
collisions. 

Preview  copies  are  available  to 
potential  sponsored  print  purchas- 
ers and  school  users,  etc.  through 
Charles  Cahill  and  Associates, 
Inc.,  5746  Sunset  Boulevard, 
Hollywood.  Calif.  90028.  . 


TV,  Employee  .Showings  for 
Bay  Area  Crusade  Picture 

iV  Showings  by  all  San  Francisco 
Bay  Area  television  stations  and 
to  some  300.000  plant  workers  in 
that  region  will  help  build  a  size- 


with  the 


WORLD'S  LARGEST  STOCK  OF 
RENTAL  equipment! 


Get  the  equipment  you  want .  .  .  wtien  you  want  it ...  at  sensible 
rates  that  preserve  your  budget.  Expert  technicians  are  available 
to  you  through  F  &  B  CECO's  Free  Consultation  Service. 

CAMERAS:  Mitchell  Mark  II  Reflex,  BNC  &  NC  Reflex,  Standard  & 
16mrn  •  Arriflex  16mm  &  35mm  •  Auricon  •Eclair*  Hi-Speed 
&  Instrumentation  Cameras 

LIGHTING:  MR  Brutes  •  10  KW  •  5  KW  •  2  KW  •  Baby  Spots  • 
Frezzos  •  Sunguns  •  Colortran  Quartz-lites  •  Cables  •  Acces- 
sories •  Reflectors 

GENERATORS:  Truck-Mounted:  Four  1500  amp  DC,  also  1200 
amp  DC,  100  amp  DC,  300  amp  AC  •  Trailer-Mounted;  200 
amp  DC,  375  amp  AC,  100  amp  AC 

SOUND  EQUIPMENT:  Nagra  •  Westrex  •  Ampex  •  Magnasync  • 
Fisher  Booms 

GRIP  EQUIPMENT:  Parallels  •  Hi-Med-Lo  Century  Stands  •  Com- 
plete Assortment  of  Accessories 

CRANES  &  DOLLIES:  Chapman  Crab  Cranes  •  Moviola  Crab  Dol- 
lies •  Elemac  Spyders  •  Sputnicks 

LENSES:  Angenieux  lOX  and  20X  Zooms  For  All  Cameras  • 
Anamorphics  •  Extreme  V^/ide  Angles 

EDITING  EQUIPMENT:  Moviolas  •  Viewers  •  Splicers  •  Synchro- 
nizers 

PROJECTION  EQUIPMENT:  16mm  &  35mm  •  Sound  &  Silent  • 
Slide  •  Continuous 

TELEVISION:  Closed  Circuit  TV 

CAMERA  CARS 


F&B/CECO 


315  West  43rd  Street, 

New  York,  N.Y.  10036 

(212)  JU  61420 


Cablf  Address:  CINEOUIP       Telei:  01  25497 


able  audience  for  Somebody  ,f 
Knows,  a  10-minute  color  filmij 
just  completed  by  Vista  Produc-jl 
tions  for  the  United  Bay  Area  | 
Crusade.  ' 

The  campaign  will  begin  im- 
mediately after  Labor  Day.  Goal 
of  the  Crusade  is  S15  million, 
309^  higher  than  the  1963  goal 
for  the  1 1 7  member  agencies 
which  are  served.  Script,  written 
by  Mary  Wolcott  and  produced  by 
Vista's  Florence  Fowler,  centers 
on  the  Alaskan  and  Crescent  City, 
Calif,  earthquakes.  135  prints  will 
be  distributed  to  Bay  Area  in- 
dustries, • 


Il-Miniite  Kodak  Film  on 
"Pictiiretaking  at  the  Fair" 

^  Showing  the  prospective  New 
York  World's  Fair  visitor  how  to 
take  good  pictures  at  the  show  is 
a  new  11 -minute  color  film.  Pic- 
turetaking  at  the  Fair,  available 
from  the  Eastman  Kodak  Com- 
pany. Rochester,  N.Y. 

Designed  for  showings  by  travel 
agents,  industries  and  groups  plan- 
ning trips  to  the  Fair,  the  film 
highlights  a  number  of  dramatic 
exhibits  and  pavilions,  including 
the  Swiss  Sky  Ride,  prehistoric 
monsters  in  the  Sinclair  Oil  ex- 
hibit, spectacular  nightime  shots 
of  the  General  Motors  building 
plus  the  fountains  and  fireworks  at 
the  Pool  of  Industry. 

Special  advice  is  given  on  how 
to  use  the  exposure  information 
and  picture  possibilities  listed  at 
the  30  "Picture  Spots"  located 
throughout  the  fairgrounds.         • 


"Driver's  Choice"  Captures 
Drama  of  Indianapolis  "500" 

•h  Dramatic  events  leading  up  to 
A.  J.  Foyt's  victory  in  the  recent 
IndianapoUs  "500"  Mile  Race  are 
unfolded  in  Driver's  Choice,  a  30- 
minute  color  film  released  by 
Spordite   "500"  Films,   Chicago, 

The  film  portrays  Race  Day 
activities  with  "live"  sound  and 
includes  total  coverage  of  the 
tragic  second  lap  accident  shot  by 
eight  cameramen  from  seven  dif- 
ferent track  positions.  It  teUs  of 
the  drivers'  dilemna  and  how  each 
decided  the  question  of  front  or 
rear  engines.  Qualifying  trials  are 
covered  in  detail,  including  Jim- 
my Clark's  record-breaking  pole 
position  run. 

Previewed  on  August  5  at  the 
Indianapolis  Athletic  Club,  the 
film  is  now  available  from  Sport- 
lite  "500"  FUms,  20  W.  'Wacker 
Drive,  Chicago,  Illinois  60606.  • 
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The  NEW   - 

RESEARCH 

PRODUCTS 

OPTICAL 

PRINTER 

NEW  DESIGN  CONCEPT 
INCREASES  PRODUCTION 

Reduces  Down   Time! 

The  Reieorch  ProducU  Optical  Printer  it  boied  on  25  yeori 
experience  in  the  design  of  ipeciolized  equipment  for  the 
production  of  optical  effect*.  Feoture  for  (colure  .  .  .  there 
ii  no  other  printer  available  todoy  with  iti  unporolleled 
control,  flexibility,  and  eote  of  operation.  Exclusive  features 
include  modulor  drive  unit,  ikip-frome  programmer,  centralized 
controls,  interchangeable  film  movements,  7 -speed  motor, 
ond    more. 


Research  Products  has  selected  Acme  camera  and  projector 
heads  as  the  most  occ urate  registration  equipment  ovoi table. 
Convertible,  or  inlerchongeoble  heads  make  possible  the 
printing  of  all  format  sizes  from  70mm  to  8mm,  in  block- 
ond- white  or  color.  The  fixed -pin  regis  trot  ion  camera  hoi  a 
manual  variable  shutter,  as  well  os  automatic  drive  for  fades 
and  dissolves.  A  variety  of  interchongeoble  com  era  ond  pro- 
jector heads  is  ovailable 


rs^ 


■<»■  MODULAR  DRIVE  UNIT  — 
mechanical  drive  system  is  eos 
for  moinlenance  or  replacement  with  o  du 
plicole  unit  during  servicing.  Down- lime 
reduced  to  a  minimum.  This  Reieorch  Prod 
ucts  exclusive  feature  meons  more  produ< 
tion,  lower  mo  inte  nonce  cost,  ond  toste: 
repoirs. 


■^r  OPTICAl  BENCH  —  On«-piece,  precision  ma- 
chined aluminum  exiruiion.  •(-fe«l  long  for  ex- 
tremes ot  loom,  enlargemenl.  «lc.  9-inchet  wide 
lo   accept    overiize    cameras. 

ELECTRONIC  PROGRAMMER  —  Skip-frome  ond 
pie  frome  printing  is  controlled  by  holes  in 
loop  of  3Smm  film  in  deiired  sequences.  Con 
also  actuate  automolic  fader  mechanism.  Inslalled 
in   a    minute    and    can    servo    more    ihon    one   printer. 


Every  printer  Is  thoroughly  checked  ond  tested  by  Research  Products'  osJOciote,  Cinema 
Research  Corp.,  lo  guarantee  occurocy  and  capability  under  octuol  production  conditions. 
Through  this  ossociotion,  we  eon  also  train  your  operator  to  ossure  proper  operation.  The 
Research  Products  Optical  Printer  is  available  for  iole  with  deferred  poyment  plans  Or 
under  a    number  of   leasing   orrongements. 

Write  for  Detailed  Literature 

RESEARCH    PRODUCTS,    INC. 

716     NORTH     LA    BREA    AVENUE        •        HOLLYWOOD     38.    CALIFORNIA 
PHONE;     (213)     933-9305 
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Reliance  Electric  Turns  to 
Hiinior  to  ,^Iake  Sales  Points 

ir  Hard-to-get  purchasing  agents 
and  other  industrial  buyers  of 
fractional  horsepower  electric  mo- 
tors are  the  target  audience  for  a 
new  sound  film  featuring  a  unique 
approach  in  product  promotion. 

The  Reliance  Electric  and  En- 
gineering Co.,  Cleveland.  Ohio, 
has  Tim  Conway  (star  of  McHale's 
Navy,  a  video  series)  as  the  prin- 
cipal player  in  a  film  which  aims 
to  show  that  there  are  many  dif- 
ferences in  fractional  motors  and 
that  purchasing  agents  must  be 
highly  selective  in  reviewing  the 
relative  merits  of  competitive 
makes. 

A.  G.  Conway,  who  is  not  re- 
lated to  his  star  performer,  super- 
vised the  production  as  Advertis- 
ing Media  Supervisor  for  Reliance. 
Fox  Video  Productions  turned  out 
the  reel. 

Tim  Conway  plays  a  harrassed 
young  purchasing  agent  who  is 
overpowered  by  the  thousands  of 
decisions  he  must  make  in  his 
work.  He  dozes  off  amid  a  pile  of 
brochures,  catalogs  and  bulletins. 
The  film  dissolves  to  a  nightmare 
sequence  wherein  he  purchases  an 
inferior  motor,  through  careless- 
ness or  lack  of  concern.  The  mo- 
tor burns  out.  causing  the  failure 
of  an  extremely  complex  machine. 

The  sequence  of  events  which 
follow  are  "hilarious."  But  they 
serve  as  background  for  the  sell- 
ing points  Reliance  shows  to  its 
customers.  • 


United  Nations  Signs  Niles 
for  T«o  Major  Productions 

•k  Production  of  two  new  major 
films  for  worldwide  distribution 
has  been  announced  by  the  United 
Nations.  Scheduled  for  early  1965 
release,  the  two  projects  have  been 
assigned  to  Fred  A.  Niles  Com- 
munications Centers.  Inc.  One 
will  be  shot  in  the  U.  S..  the 
other  will  be  filmed  in  Peru. 

The  U.  S.  film  is  being  designed 
to  persuade  people  the  world  over 
to  support  the  UN  aid  program 
for  children  in  underdeveloped 
lands.  It  will  be  shot  in  S.'imni 
color  without  narration  for  inter- 
national showings. 

The  second  film,  also  in  color, 
will  encourage  the  advancement  ol 
native  cultures  in  underdeveloped 
countries  throughout  the  world. 
The  idea  for  the  film  was  brought 
to  the  UN  by  Katherine  Dunham, 
famed  dancer  who  is  also  well 
known  for  studies  of  native  cus- 
toms. She  will  accompany  the 
Niles'  crew  on  location  in  Peru.  • 
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WIDE   WORLD   OF   CURRENT   SPONSORED    PICTURES 


1 8  '    I ! '  '■  ij  i 

fSBREWS 


Tim  CoiiwiiN,  star  of  Reliance  Electrics  lilin.  iliill--  <<ii  mt,-  mtc  of  those 
nighliiiarc  .■icqiunces  in  wlucli  he  ilrcani.s  he  is  mcukincil  Inj  persistent 
ringing  of  tlic  phone,  facing  disaster  caused  Inj  liis  ptireluising  negligence. 


1.  "Evaluation:  A  New  Integration  of 
Management  Theory" 

2.  "Self-Analysis  for  Executive  Suc- 
cess" 

3.  "Your  Inner  Dynamics  as  a  Commu- 
nicator" 

4.  "New  Frontiers  in  the  Motivation  of 
Others" 


THE 
EXECUTIVE 
DEVELOPMENT 
SERIES: 


EXECUTIVE 

DEVELOPMENT 

INC. 

155  No.  LaPeer  Drive 
Los  Angeles 
California  90048 

There  is  no  charge  for  an 
evaluation  preview. 


Four  20-minute  award 
winning*  color  sound 
filmstrips,  'leader's 
Guides,"  and  extensive 
collateral  material.  Each 
film  provides  deep  in- 
sights into  vital  manage- 
ment theory...  Each  film 
clearly  illustrates  dy- 
namic applications. 


Ho>\lin^  anil   <>olf   Hints   in        ,j 
Tuo  Ne>*   Miller  Sp*>rls  Films     11'^ 

•/  Two  new  additions  to  the  Mil-' 
ler  Brewing  Company's  extensive 
sports  film  library  provide  widely- 
popular  fare  on  bowling  and  golf. 

A  20-minutc  color  film.  The 
Wonderiid  World  of  Bonling.  fea- 
tures "bowler  of  the  year"  Dick 
Weber  in  sequences  on  basic  tech- 
niques and  rules  of  alley  tech- 
nique. It  emphasizes  the  modern 
bowling  center  as  a  "community 
recreation"  area. 

Two  of  the  world's  foremost 
golfers.  Sam  Snead  and  Bill  Cas- 
per, team  up  in  High  Life  Golf 
Hints,  a  21 -minute  color  picture 
lensed  at  the  Greenbrier  Club  in 
White  Sulphur  Springs.  West  Va 
Snead  and  Casper  explain  and 
demonstrate  the  proper  grip, 
stance,  address  of  the  ball,  fol- 
low through,  ways  to  get  out  of  the 
rough,  blasting  out  of  a  sand  trap, 
pitch  shots,  chipping,  driving,  fair- 
way and  bunker  shots.  The  "whys 
and  hows"  of  hooks  and  slices  arc 
also  reviewed,  along  with  correc- 
tional hints. 

The  two  films  join  more  than 
2.000  prints  of  200  sports  titles 
available  on  free  loan  ( return 
postage  only )  to  social,  civic, 
charitable  and  fraternal  groups 
from  the  Public  Relations  Depart- 
ment. Miller  Brewing  Company.' 
4000  W.  State  St..  Milwaukee, 
Wisconsin  ."53208.  • 


Continental    Insurance    ("o.'s 
Revise  IV.   Y.   Fair  Pavilion 

T>  The  Continental  Insurance 
Companies'  pavilion  at  the  New 
York  World's  Fair  was  revise.! 
early  last  month.  The  slide  pres- 
entation. Cinema  "76.  has  beent 
moved  from  its  outdoor  location 
to  a  new  spot  inside  the  building. 

The  designers  of  the  pavilionj 
had  hoped  to  throw  enough  light 
on  the  screen  outdoors  so  that  the 
show  could  be  viewed  even  on 
bright  days.  It  just  didn't  work, 
out  —  in  fact,  the  screen  images 
were  not  even  adequately  bright 
for  cloudy  days. 

The    outdoor   screen    has   been 
replaced    by    a    diarama    of   four  j 
life-sized     marching     Continental 
soldiers    with    a    Betsy    Ross   flag 
waving  in  the  background. 

Cinema  '76.  now  in  the  centraljl 
area  of  the  building,  is  composec 
of  the  stories  of  seven  heroes  ol 
the  American  Revolution  relatec 
in  folksong  and  colorful  artwork 
The  25-minute  presentation  em- 
ploys cartoons  and  photo  effect: 
produced  by  Mazin-Wykoff  Com 
pany.  songs  by  Charles'  chorale.  " 
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"DalaCoIor"  SyM.m.  Using  Bl 

for   Miilli]>l<-<:ol<>r  T»-I<'\i>i<>n 

■i;  A  niclhud  of  using  stand;ird 
black  and  while  television  cameras 
10  provide  nuiltiple-eolor  television 
pictures  has  been  disclosed  by  the 
GPL  Division  of  General  Preci- 
sion Inc.'s  Aerospace  Group.  The 
new  system,  called  DalaColor.  is 
expected  to  tind  important  applica- 
tions in  defense  command  and 
control,  aerospace  mission  con- 
trol, medical  electronics  and  for 
industrial  applications  where  the 
use  of  color  would  enhance  prod- 
,uct  promotion. 

Instead  of  viewing  objects  as 
'black  or  white.  GPL's  DataColor 
system  "sees"  objects  as  different 
shades  of  grey.  An  electronic  color 
reservoir,  called  a  color  discrimin- 
ator, assigns  various  colors  to  dif- 
ferent shades  of  grey. 

The  colors  are  pre-seleetcd  and 
'color  assignment  by  the  color  res- 
ervoir is  arbitrary.  For  instance, 
black  can  be  assigned  the  color 
red;  dark  grey  can  be  blue;  light 
grey  can  be  green.  Or  the  system 
can  be  easily  niodilicd  so  that 
black  is  displayed  on  television  as 
igreen;  dark  grey  is  red  and  light 
grey  is  blue.  Any  number  of  colors 
'can  be  assigned  by  the  electronic 
color  reservoir  but  assigned  colors 
are  generally  limited  to  six.  the 
number  that  can  be  easily  identi- 
lied  by  the  human  eye  without 
reference  to  a  color  code  directory. 

The  DataColor  system  uses  a 
low-cost    black    &    white    vidicon 


For  16mm.  Film  —  400'  to  2000'  Reels 

Protect   your   films 

Ship    in    FIBERBILT   CASES 

Sold    at    leadinn    dealers 


at'k  &   W  liiti-    I  clfx  i>i<>ii   (  aiiieni 
Images,    Aniioiinrcil    ii>    (.    P    L 

camera  instead  of  an  image  orthi- 
con  or  three-vidicon  color  camera. 
GPL  television  engineers  said  ini- 
tial technical  efforts  have  been 
made  on  behalf  of  command  and 
control  requirements  as  outlined 
by  Defense  Department  specialists. 
First  operational  uses  of  Data- 
Color  are  expected  to  be  in  military 
situations  where  color  can  sub- 
stantially improve  presentations  of 
strategic  and  tactical  situations  to 
commanders  and  their  staffs.       • 

""Santa  .^laria's"  (>\mi<t  Seeks 
Sponsor  for   an    lli.storic    Film 

"  Just  as  Columbus  sought  a  bene- 
factor to  back  his  voyages  of  dis- 
covery, so  Lawrence  H.  M.  Vine- 
burgh,  owner  of  the  modern  day 
replica  of  the  "Santa  Maria",  now 
seeks  a  sponsor  to  bring  the  filmed 
story  of  his  famous  little  ship  to 
the  public.  John  Campbell  Films 
has  been  assigned  to  develop  the 
film  treatment. 

The  color  film  will  show  the 
construction  of  the  ship  in  Barce- 
lona by  a  centuries-old  yard  using 
l.'ith  Century  tools.  The  care  in 
authentic  outfitting  will  be  seen 
in  the  original  artifacts  reflecting 
life  on  board  —  the  iron  cook- 
stove,  the  navigational  instruments 
even  the  clothes  worn  by  Colum 
bus  and  his  crew  woven  on  I  .^th 
Century  looms. 

This  story  of  the  "Santa  Maria" 
is  being  dramatized  by  writer- 
director  Rolf  Forsberg  who  is  un- 
der contract  to  Campbell  Films 
for  the  assignment. 

The  "Santa  Maria"  is  currently 
at  the  New  York  World's  Fair 
where  the  theme  of  the  exhibit. 
Space  Ship  1492.  provides  a  clue 
to  the  type  of  company  that  might 
consider  sponsoring  the  film.  Any 
organization  in  the  travel,  trans- 
portation or  space-oriented  fields 
could  use  the  contrasting  story  ol 
the  "Santa  Maria"  to  bring  their 
own  message  before  widespread 
audiences.  • 

*        *        * 

Mi'llioili'^l   Women  tH\i'  2.'>lli 
Anni\ersar\   Film  l<»   Tiltoii 

■■:■:  The  2.'ith  Anniversary  film  ol 
the  Women's  Division  of  Christian 
Service.  Board  of  Missions  of  the 
Methodist  Church  of  America  has 
been  assigned  to  Roger  Tilton 
Films.   Inc..  San  Diego.  Calif. 

Major  documentary  portions  of 
the  film  will  be  lensed  in  San  An- 
tonio. Texas.  Greensboro.  North 
Carolina  and  New  York  City. 
Philip  Stapp  will  do  a  special 
animation  sequence.  • 
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NOW 


moikk  km  CAMART  PRODUCT 


SHOOT  MULTIPLE 
IMAGES  FROM  A 
SINGLE  SUBJECT  WITH  THE 

CAMART  OPTICAL 
FX  UNIT 


11    Produces  2-7  Images  in  Rotation  . .  Montages . 
I!'    Special  Distortions . . .  Unlimited  Variations 

Create  unusual  oplical  citects  nghi  in  your  own  canicr.i.  Oive 
your  tilnis  drama  and  impact.  The  Camart  Optical  FX  Unit 
can  be  used  with  motion  picture  cameras  .  TV  cameras 
animation  cameras.  The  unit  reproduces  up  to  7  multiple  images 
from  a  single  object.  These  can  be  rotated  clock-wise  or  counter 
clock-wise  ,  .  .  fast  or  slow  ...  or  photographed   'slill.  " 


Camart  Optical  FX  Unit  with  four  surface  prism,  mount, 
revolving   fiousing,   camera   base   plate   and     ^iiOTQ 


double  arm  assembly 
AJJiH"H.il  Rrnr/is  6  Ai 

ARRIFLEX  •  BOLEX  •  FILMO 


MAURER  •  MITCHELL  8.  MANY  OTHERS 


ROTATOR  LENS  for 

CAMART  OPTICAL 
FX  UNIT  FOR 


16-35mm  & 
TV  Cameras 


I  he  Rotator  Lens  leproduces  images  upside  dossn. 
sideways  or  tilted  at  any  angle.  Scenes  can  be  rotated 
a  full  .160°  in  clock-wise  or  counter  clock-wise  direc- 
tions to  create  a  spinning  effect  at  any  speed.  Or  by 
cranking  back  and  forth,  you  can  create  a  ship-board 
motion.  Uses  and  applications  are  limited  only  by 
your  imagination.  Ideal  for  animation  and  live  action 
commercials 

Camart  Rotator  Lens  $150 

Adaptor  for  TV  Ciimcrtn  Aimliihlc.   riiii\  im    Kiqiu'.i. 


lor  fltrlht'r  ilrtitih   write: 


the  CAMERA-MART  inc. 

1845  Broadway,  New  York  23.  N.  Y. 
PLaza  7-6977 
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R.  J.  Gavin  to  Head  3M's 
Revere-Wollensak  Division 

■ir  R.  J.  Gavin  is  the  new  vice- 
president  and  general  manager  of 
the  3M  Company's  Revere-Wol- 
lensak division.  He  succeeds  G.  W. 
Sandell  who  has  been  appointed 
general  sales  and  marketing  man- 
ager of  Videotape  Productions  of 
New  York,  Inc.,  a  3M  subsidiary. 
Gavin  will  headquarter  at  St.  Paul 
and  report  directly  to  G.  J.  Wach- 
holz,  vice-president  of  the  firm's 
photographic  products  group.      • 

*  *        * 

Pivovar  Joins  Camera  Mart 
Staff  as  a  Sales  Specialist 

ii  Irving  Pivovar  is  now  calling 
on  television  and  motion  picture 
producers  as  the  recently-appoint- 
ed government  and  commercial 
sales  representative  of  The  Cam- 
era Mart,  Inc.,  New  York  City. 
His  services  are  available  for 
equipment  specification  assistance 
to  government  and  industrial  pur- 
chasing agents  and  for  procure- 
ment guidance  to  universities  and 
other  institutional  buyers.  Prior  to 
joining  the  Mart  staff.  Pivovar 
served  in  a  similar  capacity  for 
another  New  York  equipment  sup- 
plier. • 

*  *       * 

Coronet  Films  Promotes  Six 
to  Vice-Presi<leney  Posts 

•k  Six  Coronet  Instructional  Films' 
executives  have  been  promoted  to 
newly-created  divisional  vice-presi- 
dencies. John  M.  Abraham,  vice- 
president  and  general  manager, 
and  Ellsworth  C.  Dent,  vice-presi- 
dent and  distribution  director, 
have  been  named  senior  vice-presi- 
dents. 

Ervin  N.  Nelson,  sales  manager; 
Robert  T.  Kohl,  production  di- 
rector; Hal  Kopel,  program  direc- 
tor; and  Thomas  E.  Riha,  script 
director,  are  the  other  newly-ap- 
pointed vice-presidents  named  by 
A.  L.  BUnder,  president  of  the 
parent  company,  Esquire,  Inc.     • 
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Robinson  to  Mfg.  Chemists  as 
Community  Relations  Specialist 

■>i  AUin  G.  Robinson,  former  au- 
diovisual specialist  for  the  Ameri- 
can Red  Cross,  has  now  joined 
the  Manufacturing  Chemists  Asso- 
ciation, Inc..  whom  he  will  serve 
as  a  community  relations  specialist. 
His  new  assignment  will  aid  ac- 
tivities of  "Chemical  Industry 
Councils,"  local  groups  of  industry 
representatives  organized  in  14 
states  to  conduct  educational  pro- 
grams. While  Robinson  was  chief 
of  the  Audio-Visual  Section,  the 
Red  Cross  won  the  Westinghouse 
Broadcasting  Company's  "Paul 
Revere  Award"  for  the  best  use  at 
the  local  level  of  nationally-pro- 
duced materials.  • 


David  Yates  to  S.  O.  S.  as 
^'est  Coast  Sales  Engineer 

r>  David  C.  Yates  is  now  a  sales 
engineer  operating  out  of  the  West- 
ern Office  of  S.  6.  S.  Photo-Cine- 
Optics,  Inc.,  in  Hollywood.  A 
graduate  in  chemical  engineering. 
Yates  has  specialized  in  motion 
pictures  after  post  graduate  work 
at  Brooks  Institute  of  Photography 

in  Santa  Barbara.  • 

*       *        * 

Kurtz  to  John  Colburn  Staff 

^T  Oscar  C.  Kurtz  will  supervise 
educational  material  distribution 
at  John  Colburn  Associates,  Inc., 
Wilmette.  Illinois  producer.  His 
appointment  was  announced  in 
mid-July  by  studio  president  John 
Colburn.  • 


AV    rear    proiection    cabineU    protect    the    investment    you    have    in    your    proiectors. 

The  AV  rear  projection  cabinet  lets 
you  use  any  projectors  you  now  own 

Exclusive  Buhl  lens  (optional)  gives 
full-screen  presentation  from  any  projector. 

You  can  install  this  remarkable  audio-visual  tool  with  no  need  to 
replace  costly  projectors. 

The  standard  AV  cabinet  sells  for  $18n.00  f.o.b.  factory.  It  accom- 
modates most  all  projectors  commonly  in  use.  For  projectors  with  two- 
inch  lenses  and  larger  (including  slide  and  filmstrip  projectors)  we 
provide  an  exclusive  built-in  Buhl  lens  to 
give  full  screen  picture.  The  extra  co-st: 
$50.00.  Riser  modification  for  certain 
projectors  (Bell  &  Howell,  etc.),  $6.00 
extra  per  cabinet.  Cabinet  delivered  with 
all  modifications  made.  Just  tell  us  what 
kind  of  projectors  you  use. 

The  AV  rear  projection  cabinet  gives 
you  a  distortion-free  22"x28"  picture  on 
a  new  Polacoat  non-glare  screen.  It  ends 
the  need  for  costly  darkened  rooms.  The 
lights  stay  on.  the  blinds  stay  up.  It  is 
self-contained  with  your  projector  in- 
stalled and  a  big  speaker  built  in. 

Send  for  free  folder  containing  com- 
plete information  and  specifications. 
Order  direct  from  factory  or  your  AV 
supplier. 

r~\udio 

"Tisual  Research, inc. 


209    East    Kingsmill    Street 
Pampa,  Teias 

Approved  for  purchase  under  Title  III,  National  Defense  Education  Act. 


Ellis,  Riehman  Join  Staff  of 
Comprehensive  Filmtreat,  Inc. 

<t  Ivan  M.  Ellis  and  Gerald  Rich- 
man  have  joined  Comprehensive 
Filmtreat,  Inc.,  in  New  York  and 
California,  to  coordinate  the  ac- 
tivities of  that  company's  expand- 
ed service  to  business  and  educa- 
tional  film  libraries. 

Ellis  will  develop  sales  programs 
and  activities  in  the  New  York 
area.  He  has  had  18  years  of 
sales  and  management  experience. 
The  California  operation  will  be 
coordinated  by  Riehman,  a  10- 
year  veteran  in  the  film  industry 
with  experience  in  writing,  editing, 
directing  and  production. 

In  announcing  the  appoint- 
ments, vice-president  Jules  Leni 
noted,  "for  more  than  30  years. 
Comprehensive  Filmtreat  has  con- 
centrated on  extending  the  useful 
life  of  films  for  theatrical  and  tele-  i 
vision  projection  through  its  re-  ' 
juvenation  process.  The  company's 
enlarged  department  will  enable  us 
to  meet  the  service  needs  of 
the  rapidly-growing  «o«-theatrical 
field  in  which  audio-visual  direc- 
tors are  most  conscious  of  the 
need  for  maintaining  print  quality 
over  long  periods  of  usage."        • 

*  *        * 

Names  Makes  News  in  Sales: 

■m-  Edward  E.  Engel  has  joined  the 
expanding    Industrial    Sales    Divi-j 
sion    of    Birns    &    Sawyer    Cine' 
Equipment  Co.,  Inc.,  Hollywood. 

*  *       * 

i;  Eric  C.  Lee  has  been  appointed 
eastern  regional  manager  of  audio- 
visual sales  for  the  Bell  &  Howell 
Photo  Sales  Company.  He  will 
work  with  B&H  representatives  in 
the  New  England  and  Mid-At- 
lantic states.  • 

*  *       * 

Manilla  to  Lecture  on  Films 
at  New  York  Univ.  This  Fall 

*  James  N.  Manilla,  vice-president 
of  Filmex,  Inc.,  has  been  ap- 
pointed an  instructor  at  New  York 
University,  Division  of  General 
Education,  Washington  Square 
North.  His  course.  Introduction  to 
Film  Production,  will  be  held  on 
Friday  evenings  from  6:15  to 
8:00,  beginning  Sept.  25. 

Mr.  Manilla  recently  produced, 
for  Filmex,  a  70mm  film  for  the 
Eastman  Chemical  Exhibit  at  the 
Worid's  Fair.  • 

*  H>  * 

Daughter    Joins    Ross    Family 

*  American  TV  Commercials  Fes- 
tival Director  Wally  Ross  and  Mrs, 
Ross  are  the  parents  of  a  daugh- 
ter. Valerie  Ann,  bom  Aug.  14.    • 
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N!Ie!<  Appoints  Daniel  Kni^lil 
as  \  ifli-o    Vi'coiinl    SiipiT\  i«<>r 

j^r  Daniel  1.  Knight,  a  former 
broadcast  director  at  MacManus. 
lohn  &  Adams.  Inc.  and  George 
H.  Hartman  Co.,  has  joined  Fred 
f^.  Niles  Communications  Centers. 
ipc  .  as  an  accinmt  supervisor.  He 

Niles'  exec  Daniel  Knight 

vill  cover  both  the  Dayton  and 
Cincinnati  areas  as  well  as  serving 
najor  local  accounts  from  tlie 
I'hicago  office. 

;  His  appointment  was  announced 
|iy  Norm  Lindquist,  Niles"  vicc- 
.•resident  for  sales,  who  noted  that 
.Cnighl"s  extensive  experience  in 
gency  radio-TV  work  will  help 
;ie  Niles  organization  broaden  its 
ervices  in  this  area.  • 


,VL  in  .New  Manhattan  Offices 

k  The  Institute  of  Visual  Com- 
lunications,  Inc.,  New  York  film 
reduction  and  distribution  firm 
eaded  by  the  veteran  William  J. 
ianz  has  moved  to  new  offices  in 
lat  city  at  420  Lexington  Avenue. 
I  *       *       « 

:  Our  Annual  Buyer's  Guide  to 
'roduction  Services  will  be  pub- 
shed  in  mid-November.  • 


TV   ENTERT.\1NS   ALOFT: 

(CONTINUED       FRO.M       PAGE       40) 

class  cabin  from  a  projector  high 
above  the  aisle.  Inflight  Motion 
Pictures,  which  originated  the 
filmed  setups,  has  screens  on  35 
TWA  jets;  Astrovision  is  sched- 
uled for  installation  on  all  45  of 
.American's  Astrojcts  by  the  end 
of  September. 

The  broadening  horizon  of 
sight  sound  via  films  or  video  has 
basic  eniertuinmeiit  overtones;  but 
both    systems   would   be   watched 

il  »-. 


v>. 


.\notlier  Ampex  "Travelvision"  set- 
up for  an  airline  installation. 

with  interest  by  industry  for  re- 
lated but  »i()/i-entertainment  uses 
in  plant  communications,  for  ex- 
hibit areas,  etc.  Meanwhile  the 
Inflight  film  system  was  also  being 
used  on  four  Pakistan  Internation- 
al flights  and  negotiations  were 
said  to  be  in  progress  with  other 
international  and  domestic  air  car- 
riers. 

Similar  installations  on  ship- 
board and  on  inter-city  bus  lines 
were  also  considered  likely  if  pat- 
ron reaction  continues  to  be  as 
favorable  at  the  ticket  offices  as 
it  has  been  to  date.  • 


VIDEOTAPE 
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Wfife,  wire  ior  samples,  quantity  discounts 


Prices  on   request 

order  direct   from 

INDUSTRIAL 
Fibre   Products   Company 

3658    S.     Main     Sf  ,    Los    Angeles     7,    Colif. 
AOams  3-6726,   3-S269 

by  William   Bal 


Known  the  World  Overl 


8mm  Magnetic  Sound  Printer 


Automatic  Load  Cartridges 


>v   The  State  of  8 
is  GREAT... 

.  .  .  especially  at  the  Geo.  W. 
Colburn  Laboratory  where 
8mm  films  are  being  printed 
on  Colburn  designed  and  built 
equipment.  Our  "four  headed 
picture  printer"  prints  four 
rolls  of  Double-8mm  positive 
stock  simultaneously  with  one 
pass  of  the  16mm  internegative. 
The  Colburn  8mm  magnetic 
sound  printer  prints  the  track 
of  4  films  at  a  time  at  double 
speed.  With  the  introduction 
of  automatic  load  cartridges 
the  commercial  use  of  8mm 
film  has  grown  at  a  fantastic 
rate.  At  Colburn,  the  state  of 
8  is  great! 


GEO.  W.  COLBURN  LABORATORY,  INC. 

164  \i.  WACKER  DRIVE   •   CHICAGO,  ILL.  60606   •   PHONE  332-6286 


COMPLETE    LABORATORY   SERVICE   FOR    16MM  /  EDITING  /  RECORDING  /  WORK    PRINTING/ 
8MM    &    16MM    RELEASE   PRINTING  /  TITLING  /  35MM   SLIDE   &   FILMSTRIP  SERVICE 


UMBER  5  •  VOLUME  25  •  1964 


I 


59 


along  production  lines 


Movietones  Jack  Kuhne  i/  ^/iiui  \ 
plans  to  Fred  B.  Adair.  Jr..  prea- 
ident  of  Manhattan  Sound  Corp.. 
noic    operating    the    sound    studios. 

Manhattan   Sound    l<>   Operate 
N.V.    Movietone    Sound    Studios 

■it  20th  Century-Fox  Film  Corp. 
has  entered  into  a  long-term  agree- 
ment with  Manhattan  Sound  Corp. 
to  operate  the  sound  studios  of 
the  Movietone  production  com- 
plex on  West  54th  Street.  New 
York.  Manhattan  Sound  will  con- 
tinue its  original  sound  studios 
at  411  Fifth  Avenue,  as  well. 

A  joint  statement  by  Fred  B. 
Adair.  Jr..  president  of  Manhat- 
tan Sound,  and  Jack  Kuhne.  ex- 
ecutive producer  of  Movietone, 
revealed  that  more  than  S300.000 
has  been  earmarked  to  modern- 
ize the  Movietone  sound  studios. 
It  is  expected  that  they  will  be 
ready  by  November  1.  and  will 
be  called  Manhattan  Sound  West. 
By  maintaining  an  integrated 
operation,  including  closed-circuit 
intercommunication,  between  its 
east  and  west  side  studios.  Man- 
hattan Sound  will  be  able  to  offer 
flexibility  to  its  customers  and 
easy  availability  through  its  ex- 
panded facilities. 

Adair  pointed  out  that  Man- 
hattan Sound  West  becomes  the 
only  sound  studio  in  New  York 
which  functions  as  part  of  a  mo- 
tion picture  production  complex. 
Manhattan  Sound  will  continue  to 
provide  services  for  television  and 
radio  production,  as  well  as  mo- 
tion picture  making  —  record- 
ing, dubbing,  mixing,  transfer, 
including  50  to  60  cycle.  16mm 
and  35mm  optical  and  all  sizev 
of  magnetic  tape. 

The  president  of  Manhattan 
Sound  stressed  that  while  his  com- 
pany will  handle  all  of  the  sound 
requirements  in  the  East  for  Mo- 
vietone and  20th  Century-Fox. 
this  will  represent  only  a  small 
percentage  of  its  capacity.  The 
company  will  actively  seek  to  ex- 
pand its  services  to  producers.     • 
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Gilding  and  Fedderson  Agree 
on  Acquisition  of  TV  Studio 

'-  An  agreement  in  principal  to 
acquire  an  SO'vc  interest  in  Don 
Fedderson  Commercial  P  r  o  d  u  c- 
tions.  Inc.  of  Los  .Angeles  has  been 
announced  by  Wilding.  Inc.  Fed- 
derson is  a  leading  producer  of 
television  commercials  on  the  West 
Coast  as  is  Wilding  in  the  midwest. 
Spokesman  for  the  national 
communications"  concern  indicated 
that  this  will  make  Wilding  opera- 
tions in  this  growing  field  a  coast- 
to-coast  service.  The  Fedderson 
acquisition  is  the  first  made  by 
Wilding.  Inc.  since  the  public  of- 
fering of  the  company's  stock  in 
April.  The  company  has  acquired 
four  other  firms  during  the  past 
nine  years,  all  previous  to  the  pub- 
lic offering.  • 


Technicolor   Reports   Higher 
Earnings,  Sales  to  July  31st 

-  Earnings  of  Technicolor.  Inc. 
for  the  first  six  months  of  1964 
were  S2. 137.015  or  71r  per  share 
as  compared  to  SI. 97 1.204  or  67(- 
per  share  for  the  same  period  last 
year.  Consolidated  net  sales  for  the 
1964  period  were  S47.06 1.964  as 
compared  to  S4 1.874.0 1 6  in  the 
same  six  months  of  1963. 

Board  chairman  and  chief  exe- 
cutive officer  Patrick  Frawley  not- 
ed that  "the  major  portion  of  the 
increase  for  the  first  six  months  of 
this  year  is  due  to  a  substantial  in- 
crease in  sales  and  earnings  in  the 
Consumer  Photographic  Division. 

"The  Technicolor  8mm  Instant 
Movie  Cartridge  Projector  has 
been  so  widely  and  enthusiastically 
received  in  the  marketing,  indus- 


AN  IMPORTANT 

ADVANCE  IN 

GROUP 

COMMUNICATIONS 


Cine-f ducotor  by  Busch 


By  Utilizing  the  principle  of  transmission  instead  of  reflection, 
LENSCREEN  Rear  Screens  by  POLACOAT  offer  on  important  step 
forward  in  solving  group  communication  problems. 

LENSCREEN  is  NOT  just  another  screen.  The  millions  of  tiny  lenses 
on  the  surface  of  POLACOAT'S  LENSCREEN  respond  only  to 
projected  light.  Reflectance  of  ambient  room  lighting  is  virtually 
eliminated.  As  a  result,  sharp,  clear  pictures  can  be  shown  in 
fully  lighted  rooms  —  by  your  present  projector. 
This  achieves  greoter  attention,  speedier  understanding  and 
learning,   plus  increased   memory   retention. 

Up-date  yOL'r  present  projector  by  utilizing  LENSCREEN  by 
POLACOAT. 

Sell,  train,  display  —  the  modern  way! 

For  full   information  about   how   LENSCREEN   can   benefit  you   — 

send  for  free  LENSCREEN  Ideas  Kit,  today. 

POLACOAT,   INCORPORATED 


9725   CONKLIN    ROAD 

Please    send    the   free    Lenscreen    Information    Kit,    without    obligation. 


BLUE   ASH,  OHIO 


POSITION- 
COMPANY- 

ADDRESS 

CITY 
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1 

trial,  educational  and  military  areas" 
that  sales  for  this  unique  concept 
will  reach  an  all-time  high  thi- 
year."'  • 

*        *        * 

Tiesler  Retires:   Assigns  Film 
Productions    to   Charles   Hans 

-'  Hans  Tiesler  has  announced  the 
cessation  of  Tiesler  Production* 
as  of  August  by  reason  of  retire- 
ment. He  terminates  a  40-yeai 
professional  career  which  begar 
in  Hollywood  in  1924.  Productior 
activities  will  be  continued  b\ 
Charles  Hans  of  Charles  Han> 
Film  Productions.  305  East  46tl: 
Street.  New   York  City. 

Hans"  professional  career  begar 
with  Paramount  in  1927  and  foi 
the  last  1 7  years  he  was  head  ol 
the  Photographic  Department  o' 
Depicto  Films  Corporation  and  co- 
owner  of  that  Company.  Upon  dis 
posing  of  his  interests  in  Depictt 
he  formed  his  own  production  or 
ganization.  producing  slidefilnT 
and  motion  pictures.  With  the  ac 
quisition  of  Tiesler  Productions  hi 
will  now  serve  former  Tieslei 
clients  in  addition  to  his  own.     • 

Marathon  Opens  German  Offici 

Marathon  International  Pro 
ductions.  Inc..  New  York  film  pro 
duction  firm,  has  opened  a  nev 
office  in  Frankfurt.  Germany. 

Werner  C.  Prellwitz  has  beet 
named  General  Manager  and  wi! 
be  in  charge  of  operations  in  thi 
Frankfurt  office.  Mr.  Prellwit 
was  formerly  associated  with  thi 
Public  Relations  and  .■\dvertisin 
Department  of  Farbwerke  Hoech^ 
.•\.  G.,  one  of  Germany's  large 
chemical  concerns.  ■ 
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\e»  <^i>t<>ni  (>pti<'al  Printer 
Installed  hy  Lskay  in  Chicago 

Purchase  of  a  new  custom  op 
tical  printer,  designed  and  bull 
by  Research  Products.  Inc. 
Hollywood,  will  expand  the  lab 
oratory  services  of  Chicago-base 
Eskay  Film  Services,  at  1325  5 
Wabash  Avenue.  The  printer  pre 
vides  specialized  optical  effects  i 
both  16mm  and  35mm  formats. 

It  includes  such  innovations  a 
an  automatic  skip-frame  prograni 
mer  and  provision  for  aerial  imag- 
photography.  All  mechanical  driv 
parts  are  contained  in  a  singl 
modular  unit,  eliminating  servic 
problems  at  Chicago  since  th 
unit  can  simply  be  exchanged  fc 
a  duplicate  sent  directly  froi 
Hollywood. 

Ed  Nielsen,  experienced  in  an 
mation  and  optical  effects,  wi 
head  Eskay's  optical  department. 
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EUROPE'S    BEST    INDUSTRIAL    FILMS    OF    THE    YEAR 


((CONTINUED      FROM       PAGE       48) 

Story  of  Jean-Pierre,  a  ten  year  old 
boy,  frames  tfie  production  process  of 
a  car  at  the  General  Motors  Company 
;of  Switzerland. 

"Beyond  All  Frontiers" 

Sponsor:  Universal  Postal  Union.  Pro- 
ducer: Dr.  H.  Zickendraht.  35mm,  col- 
,or,  13.5  min.  (English). 
'•  Made  for  international  use,  especial- 
'ly  in  underdeveloped  countries,  this 
'film  shows  development  of  Universal 
iPostal  Union  from  service  to  a  limited 
, privileged  group  to  an  international 
postal    service    for    everybody. 

"Bulach  —  Fur  Glas  EIn  Begriff" 

Sponsor:  Gesellschaft  zur  Forderung 
der  schweizerischen  Wirtschaft.  Pro- 
ducer: Pro  Film  Ag.  16mm,  color,  20 
mm.  (English). 

"Industrial  Planning" 

Sponsor:  Gesellschaft  zur  Forderung 
der  schweizerischen  Wirtschaft.  Pro- 
ducer: Dr.  Hans  Zickendraht,  Zollikon. 
J5mm,  black  cS.  white,  35  min.  (Ger- 
•nan). 

•  The  film  describes  the  planning 
■equired  for  the  construction  of  a 
lew  factory  to  produce  a  series  elec- 
:ric  motor, 

"Irga  Pad" 

Fully  Continuous  Wool  Dyeing  Process) 
sponsor:  Geigy  A.  G.  Producer:  Condor 


Films  Zuricti  16mm,  color,  15  min. 
(English). 

•  Difficulties  in  the  dyeing  process 
of  wool  due  to  increasing  automation 
in  the  wool  industry  led  to  develop- 
ment of  Irgapadol.  Simple  moving 
diagrams  help  explain  the  working  of 
the  process,  known  as  Irga-Pad,  and 
some  of  the  machinery  which  had  to 
be  developed   in  order  to  apply   it. 

"Le  Centre  Nucleaire 
de  Wurenlingen" 

Sponsor:  L'institut  federal  de  re- 
cherches  en  matiers  de  reacteurs. 
Producer:  Documentarfilm  S.  A.  35mm, 
color,  27  min.  (German). 

"Signals" 
Sponsor:  Swiss  Federal  Postal  Admin- 
istration.     Producer:      Kern-Film     Ag. 
35mm,   color,   38'f2   min.   (French). 

•  Principals  and  development  of  tele- 
communication by  telephone  from  the 
simple  wire  to  wireless  communica- 
tion  using  a   light   ray   (laser). 

"Wood" 

Sponsor:  Gesellschaft  zur  Forderung 
der  schweizerischen  Wirtschaft.  Pro- 
ducer: Standard  Film  SA.  35mm,  color, 
13  min.  (Music  only). 

•  Using  specially  composed  back- 
ground music  only,  film  is  intended 
to  give  viewer  a  general  impression 
of  wood  in  all  its  variety,  practical 
usefulness  and  classic  beauty,  and 
to  put  on  record  Switzerland's  modern 
woodworking  machinery  and  tool  in- 
dustry. 


Aurh'on  Vro-HOO  Spvt'ial 


AURICON  MODEL  CM-77 

PRO-600   SPECIAL 

50  or  60  cycles 

(not  including  magazines, 

finders,  or  lenses) 

ONLY   $1295.00 


Vov  ^i'lrsinvn  ««  ihv  Mow 

Travel  light  with  15  pounds  of  portability  that  packs  a  studio-ful  of  fea- 
tures. New  400-ft.  magazine  takes  lab-pack  films  or  daylight-loading  spools 
...  is  set  up  so  you  can  add  "Fi  I  magnetic"  Unit  without  special  tools...  and 
—  whether  you  decide  on  single  or  double-system  sound  —  this  camera 
makes  no  noise.  Start  with  this  one;  you  can  add  any  Auricon  accessories 
to  it,  any  time.  Rent,   lease,  or   buy...  write    us    for   details. 

East  Coast:  3S7  paik  3venue  south 
new  york,  n,  y.  10016  •  212,'MU  9-9150 


SOS  PHOTO  CIKE-OPTICS.  INC 


^t    Coast     6331    hcllywood    blvd 
(y.voad    ?8,    c.iitf,    .    213.467-2124 


PARTHENON 


k 


PICTURES 


HOLLYWOOD 


July  7,    1961+ 

Mr  Albert    J.   Araateau 

Foreign  Language  &  Cinema   Service 

7OI4.6  Hollywood   Blvd 

Hollywood  28 

Dear  Al: 

You'll   be   glad   to  know  that    the  answer   print 
of  CON  PREOCUPACION   Y  ESMERO  was   exceptionally  well    re- 
ceived  by   the  Upjohn  people   in  Kalamazoo,     The   group 
comprised   the  managers   of   the    International  Division  -- 
the  men  who  will   be   actively  using   this   Spanish-language 
version   of  ',VITH  CARE   ATJD  CONCERH. 

It's   been  a   real   pleasure  working  with  you 
on   this   one,  Al,   and    I  certainly  hope  we're  able   to 
do    it  again   sometime    in    the    future.      At   every  stage    of 
production   --  from   translation  and  casting,    through 
shooting,    editing,   recording   and  dubbing,    right    down   to 
viewing   the  answer   print   --  your  professional   thorough- 
ness was    exceeded    only   by  your   personal   concern,    your 
very  real    "preocupacion  y  esmero". 


mcd:m 


With  warm  personal   regards. 
Sincerely, 

Joan  E.R.McDougall 
Vide  President 


TO  FOREIGN  MARKETS 


BREAK  THAT  LANGUAGE   BARRIER! 


This      unsolicited      letter 
SPEAKS    FOR    ITSELF! 

We  are  HAPPY 

that  PARTHENON  is  HAPPY 

that  UPJOHN  is  HAPPY. 

We  can  make  YOU  and  YOUR  SPONSORS 

HAPPY,  too! 


LET    US    SPEAK    TO    YOUR    SPONSORS' 
CLIENTS    IN    THEIR    OWN    LANGUAGE! 


FOREIGN 


With  our  HI-FI  translations  and  recording  of  narration  and  dia- 
logue in  Lip  Synchronization.  We  edit  and  sync  speech  track, 
dubb    and    make    new    negotives   and    prints   in    B  W   or   color. 

Partial  Services  or  Complete  Jobs  in  All  Languages 

FOREIGN   LANGUAGE   &   CINEMA   SERVICE 

7046  HOLLYWOOD  BLVD.    •    LOS  ANGELES  28,  CALIF. 
Telephone:    HOIIywood    7-5128    (Area    Code    213) 
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NAVA  DEALERS ...  ON  THE  JOB 


Selecting  A-V 

Materials? 

We  can  help 

Locating  the  right  film,  record, 
slide  or  other  A-V  materials 
takes  a  specialist  who  under- 
stands your  needs. 

Your  local  NAVA  dealer  is  well 
versed  in  the  old  and  new. 
He  regularly  screens  a  wide 
range  of  films  —  the  latest  as 
well  as  time-proven  releases. 

Perhaps  you  know  what  you 
want,  but  can't  specify  the 
title  or  type  of  presentation 
.  .  .  your  NAVA  man  is  ready 
to  help  you  in  selection  and 
suggest  possible  presentation 
methods. 

Your  best  A-V  plans  begin  with 

your  NAVA  man.  Call  him  today. 

For  a  List  of  NAVA  Dealers, 
showing  services  and  rental 
equipment  offered  by  each, 
write — 


National  Audio-Visual  Association,  Inc. 
1201  Spring  Street.  Tairfai,  Virginia 


Change  Your  Address? 
•  Please  notify  our  Circula- 
tion Desk  at  7064  Sheridan 
Road,  Chicago,  Illinois 
60626  to  assure  prompt  de- 
livery of  your  copy. 


Arrifflex-16Q 

New  Ligtit-Weight,  Self-Blimped 
Camera  to  Serve  the  Film  Maker 

USERS  OF  Arrifle.x  CAMERAS  who  have  asked 
this  leading  maker  of  professional  cine 
equipment  for  a  light-weight,  self-blimped  cam- 
era will  find  their  answer  in  the  new  Arrifle.x- 
16Q.  It  is  an  extremely  quiet  camera  for  syn- 
chronous sound  recording  so  often  required  in 
industrial  film  production. 

The  16Q,  with  its  400  ft.  magazine  loaded 
with  film,  produces  only  31  db..  measured  with 
a  General  Radio  Noise  Level  Meter  at  three 
feet.  The  quick-change  magazine,  similar  to 
the  Arriflex-16M.  permits  the  camera  to  be 
loaded  in  mere  seconds.  Other  key  features: 
mirror-shutter,  thru-the-lens  viewing,  combined 
tachometer  and  sync  signal  generator  for  syn- 
chronous sound  recording,  and  precision  registra- 
tion film  movement.  The  160  retains  the  rug- 
ged quality  of  this  camera-maker's  line. 


Picture  above  .•iluni.-i  .-iinifilc  film  path  iif  Aiiiflcx-ISQ.  400-ft. 
niagnziiic  in  of  the  single  compartment  displacement  type. 


i~  In  addition  to  its  self-locking 
magnifying  eyepiece,  the  I6Q  has 
the  same  balanced,  butterfly-type, 
mirror  reflex  shutter  used  in  more 
than  10.000  other  Arriflex  cameras. 
1  cSO-degree  opening  gives  an  expo- 
sure time  of  1/48  sec  at  24  fps. 

In  order  to  hold  the  long,  front- 
heavy  zoom  lenses  securely,  a  brand- 
new  socket  (patent  applied)  was 
designed.  It  is  compatible  to  all 
existing  .^rri  lenses  of  suitable  focal 
length.  Write  Arriflex  Corp.  of 
America.  257  Park  Ave.  South. 
New  York.  N.Y.  10010  for  a  de- 
tailed descriptive  folder.  • 
*        *        * 

Basic  grouping  of  Arriflex-\6Q  (right) 
showing  camera  head,  detached  and 
hlimped  zoom  lens;  quick-change,  pre- 
Ihrcaded  400  ft.  \6Q  magazine,  at  top. 


Tripod-mounted,  the  .\rriflex-\QQ  is  no  less  "cor- 
rect." Flat  base  has  two  tripod  .mckcts;  film  gate 
is  correcthj  located  where  it  should  be  —  in  rela- 
tion to  tilting  and  punning  axis  of  the  tripod  head. 

Mecfianism   Upholds  Arri  Standards 

-r  Film  makers  will  also  note  that  the  160  uses 
the  reliable  standard  Arriflex- 16  film  transport 
mechanism  with  its  precision  film  gate  and  true 
registration  pin  movement.  It  was  primarily 
designed  for  use  with  the  zoom  lenses,  all  of 
which  have  a  long  back  focus. 

Film  drive  mechanism  (illustrated  at  left)  is 
completely  sound  insulated  from  the  magazine 
by  means  of  rubber  cushioning.  Each  magazine 
has  its  own  feed  and  take-up  sprockets  and  is 
preloaded  in  the  darkroom,  with  a  very  simple 
threading  path  to  follow.  The  magiizine  meshes 
automatically  with  the  camera's  drive  gear  and 
runs  both  forward  and  reverse. 

Weight  of  the  "Q"  (complete  with  400-ft 
magazine,  governor-controlled  motor  and  blimp- 
ed  .Angenieux  12  to  120  zoom  lens,  is  only  16 
lbs.  Approximate  price  of  the  Arriflex- 1 60.  com- 
plete with  lens,  is  announced  at  $4,500. 
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BUSINESS  SCREEN  MAGAZINE 


On    Shooting    Overseas: 

(( ONTlNUtD       FROM       PAGE       24  ) 

gliLinistan  our  chief  cameraman. 
J.iuk  Whitehead,  was  unable  to 
;jtt  his  visa  cleared  because  of  his 
I  riglish  ancestry.  If  I  hadn't  been 
;iUing.  I  doubt  that  we  would  have 
nhtained  any  footage  at  all  in  that 
ciumtry.  So  you  can  see  the  wis- 
dom of  "team"'  effort,  with  one 
cimeraman  backing  up  the  other 
.\nd  each  man  should  read  hi-- 
(n\n  exposure  and  not  communi- 
c.itc  with  the  other  about  it  .  .  . 
at  least,  that's  our  experience. 

*  *  * 
.  Sound  Riecording:  This  can 
present  problems  abroad,  since 
\  ullages  differ  so  widely.  Unless 
vou're  completely  familiar  with 
these  changing  current  sources,  it's 
best  to  use  battery-operated  re- 
corders. That's  what  we  carry,  plus 
ihc  gear  to  sync  with  the  camera. 
Some  of  the  more  recent  models  of 
professional  battery-driven  tape 
lu.ichines  have  amazing  fidelity  so 
the  quality  of  sound  is  no  longer 
a  critical  problem. 

Prepare  a  List  for  Customs 

•  Customs:  Be  sure  to  carry  a 
iiiimeographed  list  which  covers 
e\erything  you  carry.  The  fact 
lliat  you  have  such  a  list  seems  to 
impress  customs  officers  in  most 
countries.  But  you'll  still  run  up 
against  unusual  problems. 

For  instance,  the  75  rolls  of 
Ektachromc  we  brought  into  Cal- 
cutta, India  at  1:40  a.m.  on  a 
\cry  hot  night.  Customs  thought 
that  looked  like  too  much  film 
for  our  intended  schedule.  We  ex- 
plained that  most  of  it  was  for 
use  in  countries  to  be  visited  la- 
ter. OHicials  said  they  would  keep 
the  film  in  bond  until  our  depar- 
ture. We  pleaded  for  air-condi- 
lioned  storage  and  they  agreed 
We  also  pafd  $2.'50  to  have  the 
film   guarded   around   the   clock. 

But  on  our  departure  date,  we 
were  informed  that  the  film  had 
been  shipped  to  Bombay,  where 
we  could  pick  it  up  on  our  ne.xt 
stop  out  of  India.  When  we  got  to 
Bombay,  we  were  told  that  the 
film  had  been  shipped  to  our  next 
port  of  entry  in  Iran.  To  make  a 
long  story  short,  we  have  yet  to 
find  the  film,  although  we  did  re- 
ceive a  SI 80  invoice  from  the  air- 
line which  presumably  carried  it. 

.\  Crisis  of  Our  Own  in  Iran 

We  reached  Iran  with  only  a 
few  rolls  we  had  concealed  among 
our  baggage  and  faced  a  final 
scene,  involving  the  Shah  of  Iran, 
with  only  1 00  feet  of  film  on  hand. 
It    was    barely   adequate    even   if 
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musif ex  inc 

45  w.  45  St.,  n.  y.  c. 


COMPLETE 

MUSIC  &  SOUND  EFFECTS 

SERVICE 


J^ 


*i®&?1l3 


Preparinti     to     liii.ini  -.    .   .  ■.:<r 

at  Kuala  Lipi-s  jor  i/itiu/i/ig  in 
Malaijan  j  ungl  c  on  a-isignment 
for    "Can"     and    "Medico"     films. 


things  went  just  right.  Fortunately 
they  did  go  right  and  the  Shah  was 
very  cooperative! 

Remember  what  I  noted  about 
acting  like  a  tourist?  Local  offi- 
cials will  then  generally  cut  you 
loose  in  their  country.  You  can 
take  the  film  out  in  your  suitcase, 
like  thousands  of  camera  fans  do 
every  day! 

Nine  trips  to  Europe,  three 
journeys  around-the-world  and  a 
complete  shooting  schedule  in 
Latin-America  have  given  us  some 
really  useful  experience,  most  of 
it  attained  the  hard  way.  But  some- 
times it's  a  rewarding  adventure, 
too. 

I  recall  shooting  a  film  for  Dow 
Chemical  on  the  Riviera,  in  Mon- 
aco. We  had  nine  cameramen 
shooting  at  one  time,  although  we 


•  BACKGROUND  MUSIC  SCORING 

•  SOUND  EFFECTS 

•  MUSICAL  SOUND  EFFECTS 
DISCS  FOR  OUTRIGHT  SALE 

•  INDUSTRIAL  MUSIC  LIBRARY 
FOR  LEASE  .  .  . 

•  ORIGINAL  SCORES 
.  SOUND  EFFECTS  LIBRARIES 

FOR  SALE  .  .  . 

•  SOUND  TRANSFER  FACILITIES 

Musifex  talent  proven  on 
over  4,700  productions. 

FLY -PHONE -WIRE -WRITE   NOW 
I- FOR  UP-DATED  CATALOG  ^a^  1^dajC<> 


ci  6-4061 


brought  only  one  of  them  from 
the  U.  S.  We  happened  to  know 
of  these  men  and  saved  consider- 
able transportation  budget  for  the 
client.  With  all  that  shooting  going 


on,  people  in  the  area  thought  we 
were  filming  Cleopatra.  But  the 
cost  of  labor  there  isn't  what  it  is 
at  home  and  the  whole  thing  was 
very  big  without  a  big  overhead! 


•  creative  productions 

•  complete  producers  services 

•  studio  soundrecording 

•  animation— graphic  arts 

•  still  photography 

•  editing— titling 

•  complete  laboratory 

•  complete  mobile  video  tape 
unit  with  6  camera  chains 

•  VTR  transfer 


REELA  FILMS,  INC. 

1  DIVISION  OF  WOMETCO  ENTERPRISES,  INC. 

17N.V^.ThirdSt.,  Miami,  Florida 
Phone:  FR  4-2108 

WRITE  FOR  FREE  CATALOG 
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a-v  equipment  trade  tair 

NEW  PRODUCTS  &  ACCESSORIES  FOR  PRODUCTION  AND  PROJECTION 


Technicolor's  Model  C-l()6  for 
rear-projection    of    Hmm    films. 

Technicolor  C-106  Case  Is 
Now  Third  Smaller.  Ligliler 

%r  Re-designed  by  one-lhird  of  its 
previous  size,  the  Technicolor 
Model  C-106  -flip-top""  portable 
rear-projection  unit  retains  an  8" 
X  10'/^"  screen  but  is  lighter  and 
easier  to  handle.  It  carries  an  8mm 
Instant  Movie  Cartridge  projector. 
The  new  model  will  be  available 
for  distribution  in  September.       • 

*  :::  * 

HPI's  Wide-Aiifile  Lens  lor 
Kodak  Auloiiiatie-8  Projector 

i^  A  fully-corrected  wide-angle 
lens  for  use  in  the  Kodak  Auto- 
matic 8  projector  (see  illustration) 
has  been  announced  by  the  In- 
dustrial A/V  Division  of  Hudson 
Photographic  Industries,  Inc.  New 
lens  is  available  in  a  mount  that 


New  HPl  wide-angle  lens  serves 
the  Kodak  Automatic-8  projector. 

replaces  existing  standard  lens  in 
the  Automatic  8  without  modifica- 
tion and  is  a  complete  lens  system, 
not  a  supplement. 

Focal  length  of  the  HPI  lens  is 
7mm;  maximum  aperture  is  f2.5 
and  it  has  six  elements,  hard-coated 
or  all  air/glass  surfaces.  New  lens 
is  available  at  S28.00  from  all 
HPI-franchised  industrial  a  v 
dealers.  • 

*        *       * 
Anipex  iMarkets  "14.5"  Tape 
for  lis  Videotape  Recorders 
>?  Ampex  Corporation  is  market- 
ing its  own    145  series  television 
tape  specifically  designed  for  use 
with      the     company's      portable 


\'ideotape  recorders  in  broadcast 
and  closed-circuit  application.  Us- 
ing the  Ferrosheen  coating  proc- 
ess, the  \45  tape  requires  no  run- 
in  time  or  burnishing  on  the  re- 
corder before  initial  recording. 
Static  charge  build-up  has  been 
eliminated  and  dust  particle  at- 
traction minimized  by  use  of  con- 
ductive coating. 

Manufactured  at  the  Ampex 
magnetic  tape  division.  Opelika. 
Ala.  plant,  the  new  tape  is  avail- 
able for  immediate  worldwide  de- 
livery. • 
=;=        *        * 

F&B  Ceco  Converts  Mitchell 
BNC's  to  Reflex  Cameras 

■  Successful  conversion  of  the 
Mitchell  BNC  to  a  reflex  camera 
has  been  announced  by  F&B  Ceco. 
Inc.  While  smaller  professional  re- 
flex motion  picture  cameras  are 
being  marketed,  this  is  said  to  be 
the  first  time  that  the  BNC  Mitch- 
ell, a  basic  studio  camera,  has 
been  thus  equipped.  The  conver- 
sion makes  possible  direct  view- 
ing through  the  camera  lens  while 
the   scene  is  being  photographed. 

.Although  the  reflex  conversion 
was  designed  especially  to  accom- 
modate the  new  Angenieux  25- 
250mm  zoom  lens,  the  unit  is 
noted  as  ""eminently  practical  for 
regular  filming  as  well."'  None  of 
the  regular  features  have  been 
eliminated  in  the  new  construc- 
tion. 

A  beam-splitting  prism  in  front 
of  the  shutter  is  the  basic  optical 
device.  This  permits  viewing 
through  the  lens  during  shooting, 
with  a  light  loss  of  only  '/i  lens- 
stop  reaching  the  film.  A  correla- 


Corrclator  on  BSC  Reflex  conver- 
sion has  four-directional  udju.^tments. 
designed  to  maintain  optical  center 
of  lens  reticle  directly  in  line  with 
the  camera  ground  gla.ss  cross  hair. 

tor  has  been  attached  to  the  matte 
box  bracket  which  provides  abso- 
lute cross-hair  centering  of  both 
camera  and  lens  reticles.  A  large 
zooming  knob  has  been  attached 
to  the  zoom  lens  while  the  regular 
BNC  follow  focus  has  been  ex- 
tended to  mesh  with  a  gear  mount- 
ed on  the  lens  front.  All  regular 
lenses  from  35mm  upward  may 
be  used  in  addition  to  the  zoom 
lens. 

The  regular  external  viewfinder 
with  cams  remains  useful  so  that 
the  cameraman  may  use  either 
direct  reflex  viewing  or  the  outside 
viewfinder.  The  company  expects 
to  have  at  least  10  more  BNC  Re- 
flexes in  use  before  the  end  of  the 

year.  • 

*        *        * 

Filniinv  on  Plant  Location? 
Here's  the  L  sefiil  .\cousti-Pad 

Ik  A  highly-useful  portable  sound- 
dampening  blanket  for  location 
interior  shooting  is  the  Acousti-Pad 
which  combines  fiberglass,  poly- 
urethane  and  muslin  to  provide  a 


Bcaiii-splilter  i)risni   on   B\C   Mitclicll   Reflex   concer.tion   is   positioned   in 
front    el    \Uiilt:i.    funiiittiui:   din  li    llnu-llu  -h  \is    iirnitu:    during   filming. 


97%    sound  absorbency  factor. 

About  two  inches  thick,  the 
four-by-eight  foot  pad  rolls  up 
for  easy  carrying;  weighs  only 
three  pounds.  Tests  indicate  that 
three  or  four  of  the  pads  will 
drop  the  ambient  sound  level  of 
a  20  X  20-foot  room  to  sound 
stage  deadness.  The  material  is 
certified  flameproof  for  studio  use. 
.Acousti-Pads  are  also  useful  for 
dampening  liveness  in  tight  stage 
shooting  where  action  is  boxed 
in  by  scenery. 

Write  Sonex  Cinema  Engineer- 
ing Co..  Box  1189.  Glendale, 
Calif,  for  full  details  and  prices. 
Mention  Business  Screen.         • 

*        *        * 
Research  Products"  Printer 
Features  Moduhir  Drive  I  nit 
T-r  Research  Products.  Inc..  Holly- 
wood, has  introduced  a  new  opti- 
cal printer  incorporating  a  modular 
drive    unit    that    can    be    removed 
for    maintenance    or    replacement 
in  less  than   15  minutes.  The  en- 
tire  mechanical   drive  system,  in- 


Mi'ihiliii    (line   unit    on    luinler 
can  he  changed  in    lo  luiuutes. 

eluding  all  gearing,  solenoids, 
cams  and  clutches  are  contained 
in  a  single,  compact  module 
weighing  less  than  27  pounds. 

Compact  construction  is  realized 
through  the  use  of  a  special  tim- 
ing belt  connected  to  the  main 
drive  motor  and  the  use  of  many 
standard,  commercially-available 
parts. 

According  to  Research  Prod- 
ucts' president  Hal  Scheib.  printer 
down-time  due  to  drive  unit  main- 
tenance is  reduced  to  a  minimum. 
One  stand-by  module  can  serve 
several  printers.  .\  brochure  des- 
cribing the  printer  and  its  design 
innovations  is  available  on  letter- 
head request  from  Research  Prod- 
ucts. Inc..  716  N.  LaBrea  Ave.. 
Hollywood.  Calif.  90038.  Men- 
tion Bi-isiNESs  Screen.  • 
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Arn/Zf .V-.55.   Mmhl  IIB-T 

ISew     \rririt\    IIIS-T  (^Hini-ra 
Serves  ihc  Tfrhniscope  Process 

'■■  The  iidvanlascs  and  economies 
of  the  Techniscope  process  arc 
now  served  by  a  new  Arriflex-35. 
model  IIB-T  camera,  with  com- 
plete compatibilit)  to  all  Arri-35 
accessories. 

The  new  IIB-T  camera  features 
two-perforation  pulldown.  9.5  x 
22mm  tilm  aperture  and  200-de- 
gree  shutter.  It  was  factory  de- 
signed and  factory  built  to  Arri- 
llex  precision  standards.  Special 
attention  was  given  to  the  maga- 
zine system  —  standard  Arriflex 
200  and  400  fi.  magazines  arc 
used  without  modilication. 

The  Techniscope  process  uses 
short  focal  length  spherical  lenses 
instead  of  heavier,  expensive  ana- 
morphic  lenses,  is  said  to  save 
50%  of  cost  of  original  camera 
stock  and  an  equal  savings  in  proc- 
essing. The  same  original  nega- 
tive may  serve  to  make  all  of  the 
most  wanted  print  formats. 

The  new  Arri-35.  UB-T  main- 
tains this  economy  with  a  low 
$2. ISO  user  net  price  and  is  avail- 
able in  limited  quantities  through 
the  company's  franchised  dealers. 
Write  Arrillex  Corp.  of  America. 
257  Park  Ave..  South.  New  York. 
N.Y.  1 00 10  for  complete  data.  . 
»        *        * 

'iQiiik-.Spliee   Hepair   Kit   for 
('artri<l<:('-I.oad    Proji-cliiiii 

Increased  industrial  use  of  the 
new  cartridge-loaded  8mm  films 
li.is  required  new.  rapid  methods 
cil  splicing  and  repairing  such 
films.  As  with  all  motion  pictures, 
d. image,  such  as  burn-holes  when 
film  jams,  torn  sprocket  holes  and 
breaks,  does  occur  with  cartridge 
film.  Such  damage  always  occurs 
dutini:  projection  and  is  com- 
pnunded  by  the  cartridge  enclo- 
jsure. 

Thus,  any  splicing  system  de- 
signed for  cartridge  use  must  ful- 
fill these  requirements:  (1)  it 
must    operate    with    film    in    the 
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cartridge;  (2)  it  must  be  oper- 
ated by  students,  salesmen,  etc.; 
and  ( 3 )  it  must  operate  at  the 
projector. 

To  answer  this  problem,  the  In- 
dustrial A  V  Division  of  Hudson 
Photographic  Industries  has  an- 
nounced the  Ouik-Splice  Cartridge 
Repair  Kit,  Model  133,  which  will 
repair  any  silent  or  sound  8mm 
film  while  loaded  in  cartridges  — 
Technicolor,  Fairchild,  etc. 

When  using  the  Ouik-Splice  sys- 
tem, a  few  inches  of  film  are 
pulled  out  of  the  cartridge  and  the 
point  to  be  spliced  is  placed  over 
the  registration  pins  in  the  splicer. 
The  film  is  cut  by  a  slight  pressure 
on  the  handle  provided.  This  same 
handle  has  a  dial  permitting  the 
user  to  select  a  90  degree  cut 
which  is  made  on  the  frame  line, 
or  a  40  degree  diagonal  cut.  The 

Thr  IIFI  Qiiik-Splirr  Kit 


Ji 


Ouik-Splice  tape  patch  is  then  ap- 
plied with  the  film  left  in  position 
in  the  splicer. 

Ouik-Splice  Cartridge  Repair 
Kit  Model  133.  including  adjust- 
able butt  splicer  and  dispenser 
pack  of  250  Ouik-Splice  tapes  is 
available  through  HP!  Industrial 
A  V  dealers  for  $8.50  • 


ISei'kiiKin   iK    \\  liillc)    Mi-\i-li>|i> 
12  ll>.   I6111111  SimiikI  Camera 

■.  A  revolutionary  portable  16mm 
sound  motion  picture  camera 
weighing  less  than  the  lightest 
high-quality  equipment  in  profes- 
sional use  has  been  developed  for 
ABC  News  by  Beckman  &  Whit- 
ley. Inc..  San  Carlos.  Calif.  The 
12-lb.  Beckman  &  Whitley  CM  1 6 
was  last  used  at  the  Democratic 
convention  in  Atlantic  City.  It  is 
■1  single-system  camera,  has  only 
an  eight-ounce  motor. 

Magazines  (200.  400  or  1200- 
It.  capacity)  are  in  back  of  the 
camera  so  that  the  cameraman 
can  sight  a  full  horizon.  Sound  is 
^lid  to  be  the  equivalent  of  a  first- 
laie  tape  recorder.  The  CM  16 
utilizes  all  existing  lenses  designed 
for  newslilm  cameras.  Write  Beck- 
man &  Whitley.  Inc..  San  Carlos, 
Calif,  for  full  technical  data.       • 


#t^  SUPER  T  «7wr» 

KAau/macia    for   film   inspection 


EXTRA 
POW/ER 

3000  ll    capacily" 


EXTRA 
SPEED 

Up  10  1200  RPMl 


REVERSIBLE   MOTOR 

RHEOSTAT-CARBON  PILE 

ADJUSTABLE  TENSION 

SLIP  CLUTCH 

BALL   BEARING    SHAFTS 

• 

ALSO     EXTRA 

SLOW   SPEED 

• 

PARTS 

INTERCHANGEABLE 

• 

TOP   EFFICIENCY, 


MODEL 
SPRX-1 


The  SUPER  ■  X" 

NOW  —  the  first  rewind  unit  designed  ond  engineered  to  meet 
all  the  needs  of  the  film  inspector.  Heovy  duty  in  every  sense 
of  the  word.  Handles  reels  up  to  1 8"  dia.  with  ease  —  3000  ft. 
16  or  35mm.  Precision  tooling  guarantees  all  the  fine  construc- 
tion features  inherent  in  every  Neumode  Product. 


WRITE       FOR 

ILLUSTRATED 

LITERATURE 


7777777^17 


PRODUCTS     CORPORATION 

250  W.  57»h  STREET.  NEW  YORK  19  N  Y 
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San  Francisco's 
complete  16  mm 
film  service 


W.A. PALMER  FILMS. INC. 

611    HOWARD    STREET      SAN    FRANCISCO 


(VAyytfA;^  DAMAGED  FILM? 

"The  Film  Doctors'"  (specialists  in  the 
science  of  film  rejuvenation)  can  restore 
scratched,  brittle,  and  worn  film  at  a 
fraction  of  new  print  costs.  Old.  damaged 
8,  16,  35mm  film  can  be  restored  to  orig- 
inal screening  quality  and  its  life  can  be 
prolonged  indefinitely. 

RSPIDWELD:  restores  damaged  originals,  neg- 
atives and  prints. 

RAPIOTREAT;  completely  protects  and  prolongs 
the  life  of  new  prints  indefinitely. 

RAPID  FILM  SHIPPERS:  vault  storage,  interna- 
tional distribution  and  inspection  facilities. 
Write   for    Booklet   Y-3 


Af^lD  FfLM 

37-02  27  ST.,  L.  I.  C.  *' 
STillw«ll  6-4600>  Es' 


ii  '^J»?^ 


Volkswagen's  Film  Program: 

(CONTI-NUED      FROM       PRECF.DiNG      P.AGE       31) 

Cuitain.  Thanks  to  our  non-obsolescence  pol- 
icy, this  film,  which  is  four  years  old.  is  still  up- 
to-date.  By  the  end  of  June  this  year  Wolfs- 
hurg  221  had  been  shown  to  12.227  groups. 
It  is  the  closest  thing  we  have  to  a  product  film. 

Finally,  our  latest  film,  produced  in  1962. 
tackles  a  problem  of  particular  concern  to 
Volkswagen.  We  wanted  to  show  how  up-to- 
date  we  are.  how  automated  is  our  production 
and  how  advanced  is  our  technology.  A  com- 
pany like  ours  which  makes  the  same  product 
over  a  long  period  of  time  is  often  thought  of 
as  ultra-conservative  and  even  anti-progressive. 
1962  Picture  .Shows  .\clvancccl  Technology 

There  develops  a  feeling  that  it  can't  keep 
up  in  a  fast-moving  world,  that  it  may  not  be 
competitive.  This  hurts  our  reputation,  not 
only  among  buyers,  but  among  our  dealers  and 
distributors  all  over  the  world.  We  want  to  be 
sure  that  by  keeping  our  car's  appearance  the 
same  and  not  following  the  fads  of  the  moment, 
we  do  not  lose  the  confidence  that  people  must 
have  in  us  if  we  are  to  continue  to  grow.  We 
do  not  want  to  be  thought  of  as  an  old  stick-in- 
the-mud  company  in  a  world  of  motion. 
Tempo  Keeps  Pace  \\  ith  Spirit  of  Maker 

So  we  made  a  film  to  show,  in  an  exciting 
manner,  how  automated,  how  progressive,  our 
company  is,  while  it  holds  onto  the  old-world 
handiwork  in  those  areas  where  that  is  essential 
to  fine  quality. 

The  film  was  made  with  a  modern,  fast- 
moving,  jazz  score,  to  emphasize  the  spirit  of 
the  car  and  the  company.  Dramatic  lighting 
techniques  were  used  along  with  all  the  razz- 
ma-tazz  of  in-and-out  focusing  and  other  tricks. 
\\'e  call  it  The  Rii,'ln  Hand  of  Plenty,  a  film  that 
played  to  5,600  groups  in  its  first  year,  and 
which  has  been  released  by  Paramount  as  a 
theatrical  short  subject  entitled  Melody  for 
Machines.  Through  the  first  half  of  1964,  this 
motion  picture  had  been  shown  to  8,553 
groups. 

Films  Well-Received  in  Many  Countries 

These  are  the  five  basic  films  on  our  com- 
pany film  library.  What  are  the  results?  How 
well  are  they  accepted  outside  the  United 
States?  After  all.  they  were  produced  by  an 
American  company  —  Marathon  International. 
Have  they  proved  to  be  truly  international':" 
Did  they  translate  well  in  places  ranging  from 
Pakistan  to  Peru,  from  Italy  to  Iceland  and  from 
Kenya  to  Kentucky? 

There  are  55  prints  of  each  of  these  films 
in  distribution  in  Germany  with  about  1700 
showings  a  year.  In  Sweden  there  are  13  of 
each  title  in  circulation  with  about  500  show- 
ings a  year.  In  Italy  there  are  22  prints  of  these 
titles.  And  these  are  only  three  of  the  many 
countries  all  over  the  world  where  they  are 
shown. 

Prints  Translated  in  Eight  Languages 

These  pictures  have  translated  well.  Thev 
are  available  in  eight  languages.  They  are  uni- 
versal in  their  appeal  and  in  the  story  that  they 
tell.  We  think  they  are  doing  more  than  selling 
Volkswagens.  They  are  selling  ideas,  ideas  that 
we  believe  are  even  more  important  than  our 
product:  that  men  are  inter-dependent:  that 
countries  must   communicate   and   keep   open 


the  channels  of  trade:  that  the  developed  are 
slwning  the  way  to  the  developing:  that  ma- 
chinery is  not  the  master  but  the  servant  of  the 
worker;  and  that  an  honest  product  and  an 
honest  film  bring  results  not  only  to  the  con- 
sumer but  also  bring  satisfaction  to  the  com- 
pany that  finances  it  and  to  the  people  who 
make  it.  • 

*        *        * 

Volkswagen  Signs  Pact  for  Sixth  Picture 

rV  A  contract  to  produce  the  sixth  Volkswagen 
of  America  film,  tentatively  titled  The  Way 
of  a  Ship,  has  been  awarded  to  Marathon  In- 
ternational Films.  This  35mm  color  production 
will  tell  the  story  of  Volkswagen  ships  and 
shipping  all  over  the  \vorld  and  has  been  sched- 
uled for  release  early  in   1965.  • 


^tMOLiniWtftRY 


Take  your 
sales  story  anywhere 
with  the  battery-powered 

COURIER 

THINK  OF  IT!  The  COURIER  requires 
no  plugs,  no  cords,  no  outlets,  no  set- 
ting up  of  speakers,  screens.  You  simply 
turn  a  button  for  instant  showing  of 
your  synchronized  sight/sound  sales 
stoty  Program  stops  automatically  at 
end  and  is  ready  to  repeat.  Battery-pak 
delivers  10  average  showings  per  day. 
And  the  COURIER  weighs  only  15 
pounds!  Find  out  how  the  COURIER 
helps  make  the  most  effective,  efficient 
use  of  selling  time.  Write  or  call  today! 

LA   BELLE   INDUSTRIES.   INC. 

502  S.  Worthin£ton  St.,  Oconomowoc,  Wis.  53066 


Sorry.., 

we  have  no  cut-rate  titles 
.  .  .  ours  are  always  made 


UP 


TO  A  STANDARD 


...NOT  D  O  V\f  N 

TO  A  PRICE 

KNIGHT  STUDIO  JS?cA^Gfr,';lL\".N*o\^s 
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BUSINESS  SCREEN  MAGAZINE 


SOUND    RECORDING 

for 

16  &  35mm  Motion  Pictures 

A  new  concept  in  sound  recording 
service— RPL   specializes    in    producing 
for  you  the  most  professional  sound 
trades— music  scoring,   sound  effects, 
and  voices— with   imagination,  cre- 
ativity and  superior  technical  quality. 

Because  RPl  exclusively  special- 
izes in  sound— you  have  an  organ- 
ization and  facilities  completely 
oriented  to  this  service. 

Just  send  your  script  and  work  print 
to  RPL  and  you  will  receive  back  a 
truly  professional   sound-mix   for 
your  film— at  surprisingly  low  cost,  too. 

Get  the  full  story  of  what  RPL  can  do 
for  your  next  motion  picture. 

Write  for  free  folder 

"SOUND  SENSE 

FOR  .MOTION  PICTURE  FILMS" 


RR3 


Recorded  Publications  Laboratories 


1504  Pierce  Avenue 


Cjmden,    N     J      OSIOS 


Film  Writers:  Listing  Addenda 


T-r  These  listings  of  writers  of  motion 
pictures  and  slidcfilnis  supplements  the 
Guide  to  Film  Writers  which  appeared  in 
the   14th  Annual  Production  Review: 

ED    KNOWLTON 

Box  368,  Charlton  Cilv.  Massacliiisetts 

Phone:  248-7486  .\  C  617 

Date  of  Organization:  ]9(S.3 

Ed  Knowlton,  Writi  r 
RECENT  SCRIPTS,  PRODUCERS  S.  SPONSORS 
.Motion'  Pictures:  The  Panama  Canal  (Bay 
State  Kilnis  for  Panama  Canal  Company);  The 
Big  Payoff  ( Bay  State  Films  for  .Naval  Air  Safet\- 
( 'enter) ;  Guklcposts  for  Growth  { Bay  State  Films 
for  C'oiuu'cticut  Stage  High\\'a\"  Commission); 
Trial  liy  Water  (Bay  Slate  Films  lor  X'crmont 
Water  C^ommis.sion).  Sudefilm:  Out  of  the 
Shadows  (Bay  State  Films  for  Electric  Council 
of  New  England). 


power  rewinders 

Automatic  &  Conventional  Models 
for  16mm,  35mm,  70mm  films  or 
Video  Tape 

An  entirely  new 
concept  in  power 
rewinding  is 
represented  by 
Moviola's  pre- 
cision-built APR 
series  Automatic 
PovKer  Rewinders. 


safe 

saves  space 
saves  time 
versatile 
convenient 

Write  for  free  literature: 

moviola 

manufacturing  co. 

5539  Riverton  Ave.,  No.  Hollywood,  Calif. 

Telephone:  877-2173 
Cable:  Moviola,  North  Hollywood,  Calif.     ; 


HARRY   PRESTON 

1279   W.Forest  Ave.,  Detroit,  Michigan  48201 

Phone:  831-1786  A/C  313 

Date  of  Organization:  1932 

Harr\-  Preston,  Writer,  Director.  Producer 
RECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
•Motion'  Picrr'Hts:  Safari  Shakcdoten  (Kerhaw\- 
MPO  for  Lincoln  .Mercury);  Twist,  Its  Opett 
(F'ilmcrafters  of  Dallas  for  Iknfonl  Co.);  The 
\ew  Look  in  Texas  (FilnKr;ilters  lor  Texas  In- 
dustrial Cxjmmission);  Guiding  Minds;  Health 
Care  For  All;  Millage  Campaigns;  Plan  for 
Progress;  Going  Forward  Together  (Michigan 
Education  Association);  Z'"ii'c  Steps  to  Greatness 
(University  of  Detroit  for  U.S. I. A.);  From  1ms 
Angeles  to  Lima  (Jam  Handy  Org;mization  for 
Chevrolet);  BcUingralh  Gardens  ( |HO  for  (^oca- 
Cola);  Compatibilily  —  the  1962  Pontiac  An- 
nouncement Film   (JHO,  for  Pontiac). 


ROBERT    E.    SOMERFELD 

3390  Camiuo  De  L;i  C'umhre,  Sherman  Oaks. 
Calif. 

Phone:  784-0889 

Date  of  Organization:  1962 

Rohert  E.  Somerfeld.  Wril(  r 
RECENT  SCRIPTS,  PRODUCERS  S.  SPONSORS 
Motion  Pictl'hes;  A  Helping  Hand  Irom  Alcoa 
I  Roland  Reed  Productions  for  .\lumirimn  Com- 
pan\'  of  .America);  A  Missile  \anu-d  Joe  (John 
Sutherland  Productions  lor  Hell  TcU'phone  Lah- 
oratories);  \\'i7/im  Our  lieach  (John  SutherUuid 
Productions  for  Southern  Regioiud  Education 
Board);  This  Is  The  Life  (FamiK  Films  for  Lu- 
theran Church  —  Missoini  S\ nod ) ;  The  Anstcer 
(Family  Films  for  Southern  Baptist  Church); 
The  Christian  Family;  Problems  of  Teenage 
Christians  (Family  Films  for  various  denomina- 
tions). 

GEORGE  E.  WOLF 

18  W.  4.'5th  St.,  Room  619,  New  York,  N.  Y. 

Phones;  YU  6-5707  A/C  212; . 
HU  2-9173  A/C  516 

Date  of  Organization:  1948 

George  E.  Wolf,  Writer/Director/Producer 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion-  Picti-hes:  Life  Raft  EinironnicnI.  Shark 
Defense.  Utilization  of  Anti-Exposure  Suits.  Im- 
provised Signaling,  Electronic  Signaling  Decices, 
Vi.tual  Distress  Signaling.  Solar  Still  and  Desaltcr 
Kit  (MPO  for  U.  S.  Air  Force);  One  Hundred 
Ton  Blast  Test.  Solar  Furnace  (Bell  Telephone 
Laboratories  for  U.  S.  Air  Force). 


COMPREHENSIVE  SERVICE 

NEW   YORK    •    HOLLYWOOD 
10019  90038 


JUST   OFF   THE   PRESS! 

YOUR   COMPLIMENTARY   COPY   OF 

FOTOMATION  FILM  TIMETABLE 


Handy  plastic  computer  limes 
your  narration,  music,  effects. 
For  slidefilms,  sales  promo- 
tion &  presentations,  TV  and 
■notion      pictures. 


FREE!   TO  ADVERTISE  OUR 
EXCITING  OVERNIGHT 
PRODUCTION  TECHNIQUE 
OF  H/IOVIE  MAKING 

FOTOMATION! 


Tell  your  soles  story  in  FOTOMATION  —  using  the 
popular  TV  commercial  method  of  "quicic  cuts,"  with 
still  photos,  transparencies,  artwork  and  graphic 
color  design*  We  give  your  film  life  and  animation 
with  every  type  of  camera  movement,  zooms,  pons, 
dissolves  —  synchronized  to  modern  percussive  mu- 
sic!   Production    time    is    in    DAYS,    not    MONTHSl 

Get  the  full  story  with 
your   fOTOMAT(ON    Timetable 

Call  Al  Stahl  -  212   CO  5-2942 


ANIMATED  PRODUCTIONS.  INC. 

1600  Broadway,  New  York  19 
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NATIONAL    DIRECTORY   OF    VISUAL  EDUCATION    DEALERS 


EASTERN  STATES 

•  MASSACHUSETTS  • 

Cinema,  Inc..  234  Clarendon 
St..  Boston  16. 

•  NEW  YORK  • 

Buchan  Pictures.  122  W.  Chip- 
pewa St.,  Buffalo  2,  N.  Y. 

Crawford,  Imtnig  and  Landis, 
Inc.,  6  West  48th  .St.,  New 
York  36,  New  York. 

The    Jam    Handy    Organization, 

1775     Broadway,     New     York 
19. 

S.O.  S.   Photo  Cine  Optics,  Inc., 

387  Park  .Avenue,  South,  New 
York  16,  New  York. 

Training  Films,  Inc.,  150  West 
54th  St.,  New  York  19.  CO  5- 
3520. 

Visual  Sciences,  599BS  Suffem. 

United  World  Films,  Inc.,  221 
Park  Avenue  South,  N.Y.  3. 
SP  7-6600. 


•  PENNSYLVANIA  • 

Appel  Visual  Service.  Inc.,  963 

Liberty  Avenue,  Pittsburgh 
22. 

Audio-Visual   Center   —   Rentals, 
Sales,    Repairs.    27   South    17th 
Street,  Philadelphia  3,  Pa. 
Phone:  LOcust  3-6872. 

Oscar  H.  Hirt.  Inc.,  41  N.  11th 
St.,  Philadelphia  7,  WAlnut 
3-0650. 

James  Lett  Company,  221  N.  Sec- 
ond St.,  Harrisbure,  CEdar 
3-5651. 

J.  P.  Lilley  &  Son,  Inc.,  928  N. 

Third    St.,    Harrisburg,    CEdar 
8-8123. 

The  Jam  Handy  Organization, 

Pittsburgh.    Phone:    ZEnith 
0143. 


SOUTHERN  STATES 

•  GEORGIA  • 

Colonial  Films,  71  Walton  St., 

N.  W.,  JA  5-5378,  Atlanta. 

United  World  Films,  Inc.,  287 

Techwoon  r)r  ,  NW.,  Atlanta. 


•  LOUISIANA  • 

Delta  Visual  Service.  Inc.,  715 

Girod  St.,  New  Orleans  12. 
Phone:  JA  5-9061. 


•  MARYLAND  • 

Stark-Films  (Since  1920). 
Howard  and  Centre  Sts., 
Baltimore  1.  I.E.  9-3.391. 


MIDWESTERN  STATES 


•  ILLINOIS  • 

Robt.     H.     Redficld.     Inc.,     831 
.So.  Wabash  Ave.,  Chicago  5. 

The  Jam   Handy  Organization, 

2.30    North    Michigan    .Avenue, 
Chicago  1. 

Midwest  Vi.sual  Equipment  Co.. 

3518  W.  Devon  Ave.,  or  27  N. 
Franklin  St.,  Chicago. 

United  World  Films.  Inc..  542 

S.  Dearborn  St..  Chicago  5. 


•  MICHIGAN  • 

The  Jam  Handy  Organization. 

2821  E.  Grand  Blvd.,  Detroit 
Zone  11. 


•  MISSOURI  • 

Swank'.s.   Inc..  621   N.   Skinker 
Blvd.,  St.  Louis  30,  Mo. 


•  OHIO  • 

Academv    Film    Service.    Inc.. 

2110     Pa\ne     Ave.,    Cleveland 
14. 

Films    Unlimited    Productions. 

.564   Park   .A\euue,   Mansfield. 

Fryan   Film   Service,   2929   Pros- 
pect Ave.,  Cleveland  15. 

Sunray  Films,  Inc.,  2005  Chester 
Ave.,  Cleveland  14. 

Twyman  Films,  Inc.,  329  Salem 
Ave.,  Davton. 


LIST  SERVICES   HERE 

Qualified  audio-visual  dealers  are 
listed  in  this  Directory  at  $1.00  per 
line  per  issue  on  annual  basis  only. 


M.  H.  Martin  Company,  1118 
Lincoln  Way  E.,  Massillon. 


WESTERN  STATES 


•  CALIFORNIA  • 

LOS  ANGELES  AREA 

Coast    Visual    Education    Co.. 

5620  Hollvwnod  Blvd.,  Holly- 
wood 28.  HO  6-1651. 

The  Jam   Handv  Organization, 

305  Taft  Building,  1680  N.  Vine 
St.,  Hollywood  28. 

Photo  &  Sound  Company,  5515 
Sunset  Blvd.,  Hollywood  28. 

Raike  Co.,  Inc.  A-V  Center,  849 

North   Highland   Ave.,   LA   38. 
HO  4-1147. 

S.  O.  S.  Photo-Cine  Optics,  Inc. 

6331  Hollywood  Blvd.,  Holly- 
wood 28. 

Spindler  &  Sauppe,  2201  Bever- 
ly Blvd..  Los  Angeles  57. 
Phone:  DUnkirk  9-1288 

United    World   Films,   Inc.,   7.374 
Melrose  Ave.,   Los  Angeles  46 

SAN  FRANCISCO  AREA 

Photo  &  Sound  Company,  116 

Natoma  St.,  San  Francisco  5. 

Westcoast   Films,   255   Minna, 
San  Francisco  3. 


•  COLORADO  • 

Cromars'    (.\udio-Visual   Center) 
922  Bannock,  Denver  80204. 


•  OREGON  • 

Moore's      Audio-Visual      Center, 

1201  S.  W.  Morrison,  Portland 
5,  Oregon. 

United  World  Films,  Inc.  5023 
NE  Sandy  Blvd.,  Portland  13 


•  TEXAS  • 

United  World  Films,  Inc.. 

2227  Bryan  St.,  Dallas  1 


•  UTAH   • 

Deseret  Book  Company,  44  East 
South  Temple  St.  Salt  Lake,  10. 


USE  THIS^^B|rbm  TO  LOCATE  THE  BEST  IN  EQUIPMENT.  FILMS  AND  PROJECTION 


Technicolor  Announces  Four 
Authorized  Service  Stations 

•?•  The  first  four  of  a  network  of 
factory-authorized  stations  to  serv- 
ice and  repair  all  models  of  the 
Technicolor  8mm  Instant  Movie 
Projector  have  been  announced  by 
Robert  T.  Krciman.  general  man- 
ager of  that  company's  Commer- 
cial and  Educational  Branch. 

The  four  stations  are:  Sales 
Engineering  &  Training  Co.,  7263 
Lansdowne  Ave..  St.  Louis;  Mid- 
west Visual  Equipment  Co.,  3518 
W.  Devon  Ave..  Chicago;  L.  Kalt- 
man  &  Sons.  Inc.,  287  Washing- 
ton St.,  Newark,  N.J.;  and  Tali's 
Camera  Supply.  I41.'i  Third  ,Ave., 
Seattle.  Wash. 

For  general  repair  and  service 
the  projector  may  be  sent,  trans- 
portation prepaid,  to  any  of  these 
stations  or  to  Technicolor's  Serv- 
ice Dept..  19X1  Placentia  Ave., 
Costa  Mesa.  Calif.,  whichever  is 
nearest  the  sender.  • 

*       *        * 

Graflex  Coiiipleles   Network 
ol    .\pproved   Service   Stations 

v  Gratlex,  Inc.  has  announced  a 
nationwide  network  of  more  than 
100  service  organizations  as  Graf- 
lex  Approved  Service  Stations  for 
the  warranty  repair  of  1 6mm  pro- 
'  jectors  and  service  on  all  Graflex 
audiovisual  equipment.  • 

Fan-.\ni  "Packafje  Tour"  to 
Int'l   Festival   in   London 

t'-  A  special,  low-cost  "package 
tour"  has  been  arranged  for  V.  S. 
business  and  industrial  film  users, 
members  of  the  Industrial  .Audio- 
Visual  Association  and  the  In- 
dustry Film  Producers'  group  who 
want  to  attend  the  important  5th 
International  Industrial  Film  Fes- 
tival in  London  (November  2-6). 
Arrangements  can  be  made 
through  Mr.  C.  Hill,  Thomas  Cook 
&  Son,  587  Fifth  Avenue.  New 
York  City,  to  join  the  Boeing  707 
flight  via  Pan-American  Airways, 
leaving  New  York  City  on  Thurs- 
day. October  29th.  Cost  of  fare, 
hotel  and  tours  is  onlv  $450.        • 


SOUND  RECORDING 

at  a  reasonable  cost 

High    fidelity    16    or    35.    Quality 

guaranteed.  Complete  studio  and 

laboratory  services.  Color  printing 

and    lacquer   coating. 

ESCAR 

Motion  Picture  Service 

7315   Carnegie   Ave. 
Cleveland   3,   Ohio 
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"Company  Profile" 


How  do  you  bring  your  employees  together  in 
a  few  minutes — from  all  around  the  world? 

Hoover  Worldwide  Corporation  is  doing  it  with  the 

medium  of  the  motion  picture. 

In  "Company  Profile,"  produced  by 

The  Jam  Handy  Organization,  Hoover  employees 

in  Great  Britain,  France,  Brazil,  or  wherever, 

see  the  story  of  their  company — its 

growth,  objectives  and  future. 


( 
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To  get  your  message  to  those  you  want  to  reach, 
dramatically  and  economically,  ask  the  help  of 


THE     JAM     HANDY     ORGANIZATION 

NEW  YORK . DETROIT . CHICAGO . HOLLYWOOD 
JUdson  2-4060  .  TRinity  5-2450  .  STate  2-6757  .  Hollywood  3-2321 
Motion  Pictures  •  Business  Theater  •  Slides  and  Slidef  ilms  •  Training  Aids 
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FILMS   OF   22    NATIONS    IN    LONDON   SHOW 
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NE\A/  TECHNIQUES  IN  ANIMATION:  NOVROS 


PREVIEWS   OF    PICTURES    OF   THE    MONTH 
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No.  6 
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The  Case  For  Modern 


32 

libraries 

full  of 

best 

sellers! 
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Modern  maintains  32  film  libraries— all  at  street  level 
locations  m  or  near  the  heart  of  major  cities— strate- 
gically located  to  serve  the  greatest  concentration  of 
film  users.  More  Modern-distributed  films  are  shov^^n, 
because  more  film  borrowers  get  quicker  local  serv- 
ice. In  fact,  18%  of  our  film  bbrrow/ers  come  in  regu- 
larly to  select  and  pick  up  their  films,  because  they 
want  and  get  personal  service.  Additional  sponsor 
advantages:  quicker  print  turnover,  cooperative  win- 
dow displays  on  the  libraries'  premises,  intimate 
knowledge  of  the  community. . .  more  productive  dis- 
tribution for  you.  Another  way  in  which  you  get  the 
most  from  Modern! 


"^  *■■  ^"  ■  ^"  talking  picture  service,  inc. 

MAIN  OFFICE 
3  East  54th  Street,  New  York  22,  N.  Y. 

SALES  OFFICES: 

CHICAGO-Prudential  Plaza  Delaware  7  3552 
LOS  ANGELES-1717  N.  Highland  Av  Hollywood  2-2201 

NEW  YORK-3  East  54th  Street  Plaza  8-2900 

PITTSBURGH-910  Penn  Avenue  Grant  1-9118 

SAN  FRANCISCO- 16  Spear  Street  Yukon  2  9415 

WASHINGTON- 1629  K  St.,  N.W.  296  8466 

DON  MILLS,  ONTARIO- 1875  Leslie  Street       444-7347 

FILM  LIBRARIES.- 

Anchorage  •  Atlanta  •  Boston  -  Buffalo  •  Cedar  Rapids  • 
Charlotte  .  Chicago  ■  Cincinnati  •  Cleveland  •  Dallas  •  Denver 

•  Detroit  •  Harrisburg  ■  Honolulu  •  ffouston  ■  Indianapolis  • 
Kansas  City  •  Los  Angeles  •  Memphis  •  Milwaukee  •  Minne- 
apolis -  New  Orleans  •  New  York  Metropolitan  Area  (N,  Y.  and 
Summit,  N.  J.)  •  Omaha  ■  Philadelphia  •  Pittsburgh  -  St,  Louis 

•  San  Francisco  •  Seattle  •  Washington  •  and  Don  Mills, 
Ontario,  Canada 
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How  would  you  like  to  have  400,000  students  a  year 
learn  the  facts  about  your  business? 


The  California  Bankers  Association  expects  that  in  1965. 
The  Means 

A  teacher's  resource  unit.  "The  How  and  Why  of  Banking," 
is  being  distributed  to  public  and  parochial  schools  through- 
out California.  CBA  supplies  these  units  to  help  assure 
that  the  teaching  of  banking  is  up  to  date  and  consistent 
with  modern  banking  methods. 

The  Program 

CBA  was  convinced  that  visual  aids,  charts  and  other 
materials  were  needed  to  bridge  the  gap  between  textbook 
teaching  and  what  students  actually  needed. 

Wilding  edited  and  produced  the  entire  package,  consisting 
of:  A  storage  cabinet  standing  3'  high  by  15"  square  .  Four 
full-color  filmstrips  .  A  lOSpage  Teacher's  Guide  in  a  looseleaf 
binder  .  Fourteen  58"  x  30"  wall  charts  coded  to  the  Guide 
•  Workbooks  and  examinations  for  each  future  bank  customer. 

Why  Wilding? 
Wilding  was  chosen  because  of  our  broad  exj^erience  with 


communications  media  and  audiences  of  all  kinds.  We 
produce  communications  programs  not  only  for  business 
and  industry,  but  also  for  educational  institutions,  asso- 
ciations and  foundations.  During  the  past  year,  for  example, 
our  clients  included:  Adult  Catechetical  Training  Aids  Foun- 
dation .  American  Society  of  Internal  Medicine  •  Financial 
Public  Relations  Association  •  Michigan  Cancer  Foundation  • 
St.  Barnabus  Hospital,  N.Y.C. 

Nation-Wide  Organization 

CBA  selected  Wilding  for  still  another  reason — our  nation- 
wide facilities.  They  were  able  to  work  locally  through  our 
San  Francisco  office,  yet  draw  on  our  writing,  design  and 
production  talent  throughout  the  country.  Following  de- 
velopment of  a  pilot  program,  production  was  centered  in 
San  Francisco  to  aid  liaison  and  reduce  transportation  costs. 

Consult  Wilding 

When  your  organization  plans  a  communications  program, 
large  or  small,  contact  the  nearest  Wilding  office.  A  Wilding 
representative  will  be  pleased  to  discuss  your  needs  with 
you.  No  obligation,  of  course. 
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Chicago,  III.- 1345  Argyle  St..  60640 
312-BR   5.1200-Cliff  Weake 

New  York,  N.  Y.-405  Park  Ave..   10016 
212-PL  9.0854-Leon  Kreger 

Detroit,  Mich.— 13535  Livernois,  48209 
313WE  3-2431-Oan  Gallagher 


Cleveland,  Ohio— Wilding- Dramaturgy 

2307  Chester  Ave.,  44  114 

216-771-4040-C    R.  Bingham 

Los  Angeles,  Calif.— Wilding-Fedderson 
8460  W.  Third  Ave,.  90048 
213-OL   1.1860-Jack  Minor 

San  Francisco,  Calif.— Pier  27.  94 1 1 1 
415-DO  2-7789-Dave  Butler 


Cincinnati,  Ohio-617  Vine  St..  45215 
513-GA   1.0477-Bill  Baughan 

Hudson,  Ohio-72  N,  Mam  St.,  44236 
216-653-8161-BobOsmun 

Chevy  Chase,  Md. 

Suite  501.  35  Wisconsin  Circle.   20015 
301-657-9090-Jack  Kornmeier 
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we  work 
with  you 
...against 
the  clock 


Wherever  in  the  world  you  are, 
if  you're  near  a  major  oirline, 
you're  close  to  our  laboratory's 
fast  schedule  for  quality  pro- 
cessing. Here  are  a  few  typical 
examples  from  our  files. 


In  our  home  town,  35mm  or 
16mm  negative  in  by  11  p.m., 
developed  and  dailies  ready 
9  a.m.  next  day.  16mm  Ekta- 
chrome   developed    overnight 


Ektochrome  in  for  developing 
. . .  color  workprints  in  custom- 
er's hands  in  3  to  4  days  total 
elapsed  time.  (Same  schedule 
for  Honolulu  customers.) 


1 7,000  miles  and  through  cus- 
toms four  times;  Ektochrome 
developing  and  workprints  de 
livered  in  5  days.  35  mm  color 
or  b&w  negative  in  4  days. 


Three  days  round  trip  for  de- 
veloping and  dailies,  for  3 5mm 
color  or  black-and-white  neg- 
ative, including  four  custom 
stops  along  the  way. 


For  35mm  or  1 6mm,  anywhere 
in  Puerto  Rico  or  the  Canal 
Zone,  the  round  trip  takes 
three  or  four  days  for  most 
processing  ossignments. 


16mm  release  prints  in  quan- 
tity and  top  quality,  color  or 
b&w,  from  16mm  A  and  B 
rolls  through  dupe,  five  to  ten 
working  days. 


How  about  you?  Jet  transpor- 
tation, combined  with  General 
Film's  fast  gearing  of  proce- 
dures and  facilities,  has  solved 
many  producer  problems. 


ask  us  for 

complete 

information 

We  have  a  new  price  list 
awaiting  your  request.  We  will 
be  happy  to  quote  delivery 
schedules.  We  believe  both 
the  prices  and  schedules  will 
be  to  your  liking.  We  know 
you'll  like  the  quality! 

oo 

GENERAL  FILM 
LABORATORIES 

A     DIVISION  OF  PACIFIC  INDUSTRIES,  INC- 

1546  N.  Argyle.  Hollywood,  Califomia  90028 
Teleplione  i213)  Hollywood  2-6171 
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...with  the  power  ol'  words,  ;i  sci'ipl  convinces 

Comiiiuiiicntio)!  is  the  sole  purpose  of  </  film.  Commnniccdion 
(jroics  from  a  solid  concept  and  n  good  script,  precisely  tailored 
to  the  specific  audience. 
One  good  example:  "Before  It 's  Too  Late"  for  A  T  d- T 

Send  for  "A  Few  B\tcts  About  Audio  Productions." 


FRANK  K.  SPEIDELL     PRESIDENT 

PETERJ    MOONEY     VICE  PRESIDENT  &  TREAS. 

ALEXANDER  E.GANSELL    SECRETARY 


T    H    WESTERMANN 
JOHN  HENDERSON.  3d 


VICE  PRESIDENT.  SALES 
DIRECTOR  OFTV  SALES 

PRODUCER-DIRECTORS 

FRANK  BECKWITH 

L.  S.  BENNETTS 

ALEXANDER  E.GANSELL 

STAN  JOHNSON 

HAROLD  R.  LIPMAN 

H    E.  MANDELL 

DARRELL  RANDOM 

BOB  YUNG 


AUDIO 


PRODUCTIONS, 


INC. 


FILM    CENTER    BUILDING    /    630   NINTH   AVENUE    /    NEW  YORK.   N.  Y.   10036    /    TELEPHONE:   PLAZA   7-0760 
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Films  of  21  Lands  to  Compete  at  5th  International  in  London 16 

Cite  1 1  Pictures  for  "Chris""  Awards  at  Columbus  Film  Festival 20 

Camera  Eye:  The  Editorial  Viewpoint  and  Commentary 22 

Industrial  A-V  Executives  Discuss  Creativity  at  Tarrytown 31 

True  Presentation  Takes  Space  Buyers  to  Hearts  of  Readers 32 
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Color  Quality  through  color  control.  An  advanced  concept .  .  . 
COLOR  ADDITIVE  PRINTING.  Making  use  of  human  knowl- 
edge, but  eliminating  human  error.  '^  It  begins  with  skilled 
Byron  people,  programming  a  controlling  tape  to  tell  the 
additive  printer  what  to  do.  Once  the  precision  equipment 
has  been  told,  it  makes  no  error.  Punched  tape  automatically 
adjusts  three  light  vanes— that  control  the  intensity  of  each 
primary  color— red,  green  and  blue.  Gone  are  the  not-always- 
reliable  filters  of  subtractive  printing.  The  Color  Additive 
Printing  method  gives  a  consistency  of  color  and  sharpness  of 
image  which  never  varies  . .  .  print,  after  print,  after  print.  Yours 
at  Byron  .  .  .  where  film  producers  from  all  over  the  world  turn 
for  the  finest  in  16mm  color— Byron  "Color-Correct"  "  Prints. 


byron 

MOTION  PICTURES 


Developing 

Printing 

Music 

Sound 

16  mm     35  mm 

Editing 

Color  or  black 
and  white 

Complete  service 

Everything  but 
the  original 
photography 


1226  Wisconsin  Ave.,  N.W.,  Washington,  D.C.  20007,  Phone  202-FE  3-4000  •  Affiliated  with  Mecca  Film  Laboratories  Corp.,  New  York 
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right  off  the  newsreel 
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"sumnia  c-iini  laude* 


. .  .and  you  don't 

have  to  be  a  college 

professor  to 

supervise  this  training! 
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BETTER  SELLING  BUREAU. 
DEPT.  B-3 

6108  Santa  Monica  Boulevard 
Los  Angeles.  California  90038 

I  want  to  preview  your  University  of 
Marketing  Six-Meeting  Sales  Training 
Course.   Send   me   full   information. 

Name    


Company 

Address 


C.ty 


Ztp  Code 


.Spruill  Becomes  President  of 
Assn.  of  Cinema  Laboratories 

"  The  new  president-elect  of  the 
.'Association  of  Cinema  Labora- 
tories is  Dudley  Spruill.  vice-presi- 
dent and  general  manager  of  By- 
ron Motion  Pictures.  Inc..  Wash- 
ington,   D.    C. 

Active  in  the  film  processing 
industry  since  1939.  except  for 
three  years  in  military  service. 
Spruill  was  elected  at  the  Fall 
meeting  of  the  Association,  held 
concurrently  with  the  SMPTE 
meeting  at  the  Commodore  Hotel 
in  New   York  City. 

William  D.  Hedden,  vice-pres- 
ident of  Calvin  Productions.  Inc.. 
Kansas  City,  Mo.,  is  the  Associ- 
ation's new  vice-president;  Neal 
Keehn,  vice-president  of  General 
Film  Laboratories,  Hollywood, 
Calif,  was  named  secretary. 

Two  other  officers  were  re- 
elected; Arthur  J.  Miller,  vice- 
president  of  Du  Art  Film  Labor- 
atories, Inc..  of  New  York  City, 
will  again  serve  as  treasurer  of  the 
ACL:  and  Preston  B.  Bergin. 
Washington.  D.C..  continues  as 
the  executive  secretary.  • 

*        *        ^ 

Congress  Passes  Extension  of 
INat'l  Defense  Education  Act 

X  The  National  Defense  Educa- 
tion Act  was  extended  for  a  period 
of  three  years  by  the  U.  S.  House 
of  Representatives"  vote  on  Oc- 
tober 1st.  The  Senate  passed  the 
measure  on  October  2nd  and  the 
bill  now  awaits  the  President's 
signature,  confidently  expected 
since  this  legislation  has  had  strong 
.'Administration  support  through- 
out recent  months. 

The  extension  exinmds  Title  111 
of  the  act  to  cover  history,  geo- 
graphy, English,  civics  and  read- 
ing and  establishes  teacher  insti- 
tutes in  the  proper  use  of  new  me- 
dia. It  provides  for  continuation 
of  NDEA  through  June  30,  1968. 
The  Act  was  originally  scheduled 
as  a  three-year  program  and  was 
then  renewed  for  a  two  and  one- 
half   year   period. 

Significance  of  the  three-year 
extension  is  that  school  admini- 
strators may  now  engage  in  long- 
range  planning  with  reference  to 
NDEA   programs. 

Both  a-v  materials  and  audio- 
visual equipment,  as  well  as  funds 
for  institute  costs,  are  thus  pro- 
vided on  a  matching  basis  with 
states  throughout  the  nation. 

A  total  of  S6 1.600.000  in  Fed- 
eral grants  was  provided  to  states 


and  territories  for  the  fiscal  year 
ending  June  30,  1965  with  such 
states  as  Texas  ($4,180,025); 
New  York  ($3,455,786);  Califor- 
nia ($3,650,031);  Pennsylvania 
($3,256,140);  and  Illinois  ( $2,- 
206.469),  among  the  leading  par- 
ticipants. • 

*  *  * 
Associatiuii  Filiii!-  Enters  Field 
of  Instructional  .Materials 
i~  Association  Films,  which  has 
specialized  in  the  professional  dis- 
tribution of  sponsored  film  for 
over  53  years,  has  inaugurated  a 
new  film  service.  Association  In- 
structional Materials,  specially  de- 
signed for  use  by  schools,  col- 
leges, universities  and  other  inter- 
ested institutions. 

The  new  division  is  now  in 
the  process  of  distributing  a 
unique  group  of  63  films  for 
use  in  Senior  High  School  and 
for  College  Freshman  Chemistry 
courses.  These  films,  developed 
at  Yale  LIniversity.  many  un- 
der a  grant  from  the  National 
Science  Foundation,  are  intended 
entirely  for  visualization  of  con- 
cepts, or  unified  points.  Teachers 
use  the  films  at  appropriate  mo- 
ments but  all  teaching  control  is 
left  in  their  hands.  Films  are  in 
16mm  format  but  a  large  propor- 
tion of  the  group  will  be  released 
in  Snmi   as  well. 

Association  Instructional  Ma- 
terials has  also  concluded  an  agree- 
ment with  the  Westinghouse  Broad- 
casting Corporation  for  the  dis- 
tribution of  two  important  film 
series  to  schools,  organizations,  and 
educational  TV  stations;  The 
Meaning  of  Communism,  a  series 
of  30  half-hour  shows  conducted 
by  Profs.  Marshall  Shulman  of  the 
Fletcher  School  of  Law  and  Diplo- 
macy and  Henry  L.  Roberts  of 
Columbia  University;  and  The  Fair 
Aiheniiiie.  58  half-hour  programs 
on  Shakespeare  and  his  plays  with 
Dr.  Frank  Baxter  of  the  L'niversity 
of  Southern  California  conducting. 

19tli  .Vnnual  Calvin  Vi  orkshop 
to  be  Held  Feb.  8-10,  1963 

<"  The  19th  Annual  Calvin  Mo- 
tion Picture  Workshop  will  be 
held  on  February  8.  9  and  10. 
1965  on  the  sound  stages  of  Cal- 
vin Productions,  Inc..  1105  Tru- 
man Road.  Kansas  City.  Missouri. 
The  three-day  seminar  program 
will  feature  talks  and  audio-visual 
demonstrations  on  all  phases  of 
motion  picture  production  by 
Calvin  staffers  and  guests.  • 


PARTHENON 


CTURES 


HOLLYWOOD 


A  NEW  ATTRACTION 

for  your 

COMPANY  FILM  LIBRARY 


WASHINGTON 
City  of  the  World" 

"In  every  age  there  is  one  city 
which  has  seemed  the  capUol 
of  the  tcorh!  .  .  .' 

This  is  a  different  picture  about 
Washington  —  it  brings  to  the  screen 
the  things  to  see.  but  also  what  they 
mean  .  .  .  the  things  to  do  and  how 
to  enjoy  them.  .\11  the  beaut\-  and 
significance  of  tlie  world's  most  im- 
portant cit\'  is  captured  as  seldom 
before  by  Guy  Adenis'  breath-taldng 
color  photograph).  John  Bryant's 
narration. 

Of  course  there  arc  the  great  tradi- 
tional sights  —  the  Jefferson  and 
Lincoln  Memorials,  the  Washington 
monument  and  the  White  House, 
the  Tidal  Basin,  Georgetown  and 
the  quaint  C&O  canal  ride.  .\rl'ng- 
ton  (Cemetery  and  the  Tomb  of  the 
Unknown  Soldier  .  .  .  but  where 
most  tra\elogs  confine  themselves  to 
exteriors,  this  film  adds  a  fascinating 
bonus  of  interior  scenes  .  .  .  the 
old  planes  in  the  Smithsonian,  the 
Historical  Wax  Museum,  making 
money  at  the  Mint,  FBI  agents  on 
the  target  range,  and  main  others, 
ending  with  an  unforgettable  day 
at  George  and  Martha  Washington's 
Mount  \'ernon. 


AVDIESCES  COMMEXT:  ■Beauti- 
ful color  .  .  .  tloilling  itnisic  score 
.  .  .  Best  substitute  for  seeing  the 
sights  in  person  .  .  .  Makes  one 
proud  to  h(   an  Anurican.'' 

PRINT  PRICES 
Ifimin  —  Color  &  Sound  —  21 
minutes  —  .S133.  (Preview  .$7.50, 
deductible  from  purchase).  .\]so:  4^2 
niimite  X'igiielle  X'ersion  —  S24.75. 
{"Fascinat:ng  .  .  .  inspiring"} 

PARTHENON  PICTURES 

(Ted  Palmer,  Print  Mgr.) 

2625  Temple  St.,  Los  Angeles  90026 

Phone  Area  213-385-3911 
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ARRIFLEX    at    work    —    ONE    OF    A    SERIES 


IG  MM  REFLEX  VIEWING 
MOTION  PICTURE  CAMERA 


SHOE 

TRANSLUCENT  HOIOER 

SCREEN 


LIGHT 
SOURCE 


Key  projects  at  Western  Electric's 
Princeton  Research 
Center  are  transposed  from 
color  slides  to  motion  pic- 
tures, through  the  use  of 
this  bench-top  "studio," 
designed  by  John  Carnevale 
head  of  the  Center's  photo- 
graphic team.  The  slides  are  filmed  with  an  Arri- 
flex  16,  driven  by  an  animation  motor.  Various 
optical  effects  are  achieved  with  standard  lenses 
and  extension  tubes.  Creative  use  of  the  Arriflex' 
functional    advantages    produces    highly    profes- 


ARRIFLEX 

special  assignment 
at 

Western  Electric 


I  results  with  a  minimum 
budget . . .  and  virtually 
no  outside  services. 
Precise  focus  and  hairline 
framing  are  easier  w'ith 
an  Arriflex  than  with 
most  other  cameras.  The 
cameraman  sees  a  viewfinder 
image  that  is  identical  to  the  filmed  image . . . 
identically  focused,  identically  framed.  This  world- 
famous  mirror-reflex  finder  simplifies  animation 
photography  .  .  .  time-lai)se,  stop-motion,  extreme- 
close-up  action,  and  zoom  techniques  as  well. 


WRITE   FOR   NEW  CATALOG 


From  the  microscope  to  the  missile  range  . . .  from  spot  locations 
to  sound  stages ...  Arriflex  professional  motion  picture  cameras 
are  the  dominant  choice  of  filmmakers  in  science,  industry,  and 
entertainment.  They're  lightweight,  rugged,  tremendously  versa- 
tile -  uniquely  suited  to  a  range  of  applications  virtually  without 
limits.  Here  are  some  of  the  features  that  give  Arriflex  cameras 
their  remarkable  capabilities: 

•  MIRROR-SHUTTER  REFLEX  VIEWFINDER  •  REGISTRATION- 
PIN  FILM  MOVEMENT  •  2r-DIVERGENCE  3-LENS  TURRET  • 
CONTOUR  HAND  GRIP  •  FRAMES-PER-SECOND  TACHOMETER 

•  COMPLETE  ACCESSORY  SYSTEM  .  .  ,  lenses,  standard  and 
special-purpose  electric  drives, power  supplies,  time-lapse  equip- 
ment, film  magazines,  sound  blimps,  tripods. 

•YOU  ARE  INVITED  to  send  us  a  description  of  your  special  use  of  Arriflex  equipment. 
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AT&T  AMERICAN  BANKERS  ASSOCIATION 
ABC-TV  ■lilLUH  ABC-TV  INTERNATIONA 
L  AMF  AMERICAN  HOME  MAGAZINE  AUDI 
T  BUREAU  OF  ■dDCIMIiiniWI  CIRCU 
LATIONS  BABCOCK  &  WILCOX  B.  F.  GOO 
DRICH  ■MiEEilM  THE  BORDEN  COMPA 
NY  BRISTOL  MYERS  CELENESE  CORP. 
OF  AMERICA  ^^BXHEMSME^M  clair 

OL  COMPANY  CBS-RADIO  CBS-TV  CONOR 
EGATION  ■EMUnn^H  CHRISTIAN  CHUR 
CH  DOW  CHEMICAL  COMPANY  EASTMAN  C 
HEMICAL  COMPANY  ^EKQIlBi  EAST 
MAN  KODAK  COMPANY  E.  I.  DUPONT  ET 
HYL  CORPORATION  ^■lAJHiU'lil.'JJil.'lli-liliM 
FAMILY  CIRCLE  FOUR  ROSES  DISTILLE 
RS  FOSTORIA  GLASS  CO.  ■l.'MhilU.I.'M  G 
IRL  SCOUTS  OF  THE  U.S.A.  HEUBLEIN 
INC.  IBM  MIEnHIiniB  INSTITUTE  0 
F  LIFE  INSURANCE  INTERNATIONAL  NI 
CKEL  COMPANY  HMUBS^l  JONES  & 
LAUGHLIN  STEEL  COMPANY  KOPPERS  CO 
MPANY  ^UimiMllli^  LADIES  HOME  JOU 
RNAL  LEVER  BROTHERS  LIFE  MAGAZINE 
MC  CALL'S  MAGAZINE  ^KHHIIIIIIB  NAT 
lONAL  DISTILLERS  NATIONAL  LUMBER 
MFGRS.  ASSOC.  ■EaUEEniM  NATION 
AL  VITAMIN  FOUNDATION  NEW  YORK  LI 
FE  INSURANCE  CO.  KHH^ffllHOLIN  M 
ATHIESON  PEPSI-COLA  COMPANY  PHILL 
IPS-VAN  HEUSEN  i^UniniSIHH  CHA 
RLES  PFIZER  RAYBESTOS  REDBOOK  ROY 
AL  CROWN  KMillEHinna  THE  SATURDAY 
EVENING  POST  SCOTT  PAPER  COMPANY 
IMililEiEHniSIM^IIEIOB  SOCONY  MOBI 

L  OIL  COMPANY  SEAGRAMS  SYLVAN I A  E 
LECTRIC  ■imMimiMim  PRODUCTS,  I 
NC.  TEXACO  THEATER  GUILD  TIME  MAG 
AZINE  IHHIIIIiainE^H  UNION  CARBIDE 
VOGUE  WESTINGHOUSE  ELECTRIC  CORP. 
WOMAN'S  DAY   ■■EnZHinilEIlHH  XEROX 


VS'^MALSCOPE 

INCORPORATED 

103  PARK  AVENUE    '  NEW  YORK  CITY  17  ■  MU  3-3513 


j       Modern  Talking  Pictures 
Elects  Lenz  to  Presidency 

/'""arl  H.  Lenz  has  been  elected 
^^  president  and  chief  executive 
officer  of  Modern  Talking  Pic- 
ture Service,  Inc.,  the  company 
announced  on  September  2nd.  in 
I  New  York. 

I       William  H.  MacCallum.  one  of 
.  the  founders  of  the  company,  has 
j  been    named   executive   vice-presi- 
j  dent  and  chairman  of  the  execu- 
tive committee.   Milton  F.  Lewis, 
vice  president  of  A.  G.  Becker  and 
Company   and   a   member  of  the 
Modern    Talking    Picture    Service 
board,  will  serve  on  the  company's 
executive     committee     with     Mr. 
Lenz  and  Mr.  MacCallum. 

The  elections  follow  the  death 
in  late  August  of  Frank  H.  Arling- 
haus,  president  of  the  company 
since  its  founding  in  1937. 

Modern  Talking  Picture  Service 
j  specializes  in  the  distribution  of 
I  sponsored  and  educational  motion 
pictures  through  a  network  of  32 
film  libraries  in  the  L'nited  States 
and  Canada.  The  thousands  of 
sponsored  films,  mostly  public  re- 
lations in  nature,  represent  hund- 
reds of  business  concerns.  The  ed- 
ucational films,  which  are  handled 
through  the  Modern  Learning  .Aids 
division,  are  widely  used  in  schools 
and  colleges. 

Mr.  Lenz  began  his  career  in 
the  film  distribution  business  in 
1940.  Following  graduation  from 
the  Wharton  School  of  Business 
Administration  at  the  University 
of  Pennsylvania,  he  joined  Lipin- 
cott  Pictures,  in  Philadelphia,  a 
licensee  for  projection  services 
from  Modern,  in  the  equipment 
sales  department.  After  service  in 
the  Training  Aids  Section  of  the 
U.S.  Marine  Corps  from  1943  to 
1946,  he  joined  Modern  as  man- 
ager of  its  first  company-owned 
branch  in  Philadelphia. 

Mr.  Lenz's  experience  has  been 
well-rounded  throughout  all  phases 
of  Modern's  operations.  He  be- 
came division  manager  of  north- 
east and  central  offices  in  19.'il, 
vice  president  in  charge  of  sales 
in  I960,  and  executive  vice  presi- 
dent in  1962.  He  has  been  widely 
known  as  a  spokesman  for  the 
business  film  industry  for  many 
years,  making  frequent  appear- 
ances before  business  groups  and 
advertising  and  public  relations  as- 
sociations. He  lives  with  his  wife 
and  daughter  in  Stamford.  Connec- 
ticut. 

In  a  recent  interview  with  Btsi- 
NEss  Screen,  Mr.  Lenz  said  Mod- 
ern would  continue  with  its  same 
active  and  enthusiastic  staff  to  be 
an  expanding  company  in  an  ex- 


Carl  Lenz,  President  of  Modern 


panding  medium.  He  stressed  that 
the  great  strength  of  film  for  edu- 
cation and  for  molding  ideas  lies 
in  its  potential  for  communications 
in  depth,  which  is  matched  by  no 
other  medium.  These  quLilities  of 
the  film  have  been  thoroughly  sub- 
stantiated by  extensive  tests  among 
armed  service  personnel  and  recent 
surveys  of  user  groups,  he  said. 

New  ways  of  using  film,  among 
audiences  in  resorts  and  airports, 
will  continue  to  be  a  Modern 
benchmark,  Mr.  Lenz  said.  He 
sees  wide  new  vistas  for  the  future 
of  the  8mm  format.  Modern  is 
forging  ahead  in  8mm  experiments, 
and  Mr.  Lenz  feels  it  will  be  one 
of  the  most  exciting  developments 
to  take  place  in  the  industry  in 
decades,  allowing  business  and 
education  opportunities  to  do 
things  that  have  never  been  prac- 
tical in  the  past. 

Modern's  Learning  Aids  divi- 
sion, which  has  been  a  special 
responsibility  of  Mr.  MacCallum 
since  its  inception  in  I960,  is 
broadening  its  service  to  schools 
and  colleges  with  new  series  of 
film  on  physics,  chemistry  and 
economics. 


16MM   EDUCATIONAL 
TITLES   WANTED! 

\\'orld-\\  iile  market  e  r  of 
science  films  wishes  sales 
rights  to  good  qualit\"  re- 
cent productions  on  civics. 
English,  history  and  geogra- 
pli\'  at  the  elementary  and 
high  school  levels.  Full  scale 
catalog  and  direct  mail  pro- 
motion is  planned  for  this 
library,  generating  immedi- 
ate sales  through  dealer  and 
salesmen  network. 

Write  to  Box  64-6B 
BUSINESS    SCREEN    MAGAZINE 

7064    Sheridan    Rd     Chicago,    III     60626 
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1.  Mow, gentlemen!  Let's  getto  it. 
Business  is  fine,  but  It's  been  brought  to 
mq  attention  that  there  is  a  lack  of  recognition 
of  Tn  Art  as  tbe  name  o-f  Ou  Arts  color  lab, 
and  i  propose  to  do  something  about  it ! 


I'm  qoinq  to  change  the  name  of  fn  Art !    it  will 
confuse  the  hell  out  of  ani^body  who  tries 
to  appease  us  by  learning  that  name  tomorrow. 
Theg'll  wakeup  and  start  screaming  TriArti... 
And  u/e  won't  be  there. 


.  Now,i  want  Ljou  to  come  jp  with  a  brand  new 
name  h:ir  our  color  operations  that  will  conveij  our 
new  image.  It's  got  to  reflect  the  vitality  of  our 
qounq  managernent  and  the  soundness  of  our40 
Ljears  of  e/perience.The  new  name  must  make 
clear  that  we  have  made  a  tremendous  investment 
in  new  equipment  in  the  last  10  qears. 


fou're  notqetting  the  ideal  It  must  have  wham-o! 
WhLj  with  our  new  editing  rooms  for  our  customers 
our  new  fiber  optics  color  printing, our  tightened 
inspection  and  absolute  quality  control,  we  can 
beat  -anyDodq  for  service, quality  and  facilitiesl 
Let's  try  some  more! 


Wnam-OLabs  \ 

Facilities  Labs   control  labs 
\/  &eatLab< 


^\ 


.  I've  got  It!  1  just  thought  of  it!  Just  the  name  to 
say  ev/eryt'iiinq!  It  reeks  of  speed, our  fantastic 
equipment,  personalized, sensational  service, 
and  dynamic  frilow-up  combined  tuiththe  knoujiedqe 
based  on  our  uinsiirpassed  40  years  of 
expeiriencfc'  Srace  yourselves,..  Here  it  comes! 
*^DuArt  Color  Corporation." 


How's  that  for  afresh  approach? 

wow! 


DU  ART  FILM  LABS  FOR  BLACK  &  WHITE.  DU  ART  COLOR  CORP.  FOR  COLOR-245  W.55  ST.,  NEW  YORK  10019.  PL  7-4580 
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"jt*EMBERS     OF     THE     SoCietV     Of 

-'■'-'■  Motion  Picture  and  Tele- 
vision Engineers,  holding  their 
96th  Technical  Conference  at  the 
Commodore  Hotel  in  New  York 
City  on  September  29th  through 
October  2nd.  have  elected  Ethan 
M.  Stifle,  manager  of  engineering 
services  tor  the  Eastman  Kodak 
Company's  Motion  Picture  Pro- 
ducts Sales  Department's  East 
Coast  division,  as  their  president. 

Stifle,  who  will  take  office  on 
January  1st,  succeeds  Reid  H. 
Ray.  president  of  Reid  H.  Ray 
Film  Industries.  St.  Paul.  Minn, 
in  this  post. 

G.  Carleton  Hunt,  president  of 
DeLuxe  Laboratories.  Inc..  New 
York,  is  the  Society's  executive 
vice-president-elect.  Herbert  E. 
Farmer,  Department  of  Cinema. 
University  of  Southern  California. 
Los  Angeles,  was  re-elected  edit- 
orial vice-president. 

Conference  vice-president-elect 
is  Kenneth  M.  Mason,  general 
manager  of  Midwest  division.  Ko- 
dak Motion  Picture  Products 
S;Ues  in  Chicago.  Robert  G.  Huf- 
ford.  physicist  for  Kodak  in  Holly- 
wood, was  re-elected  secretary'  of 
SMPTE. 

The  Society's  new  president- 
elect   was    graduated    with    hieh 


ETHAN     STIFLE     IS     SOCI  ETY'S     PRESIDENT-ELECT 

Wide  Range  of  Technical  Papers,  Reports  at  96th 
Meeting  of  Motion  Picture  &  Television  Engineers 

named    to    his    present    post    on 
January  1.  1964  • 


Reevesound  Hosts  Program 
on  Fair  Film  Techniques 
Technical  papers  and  demon- 
strations on  instrumentation  and 
high  speed  photography,  space 
technology,  laboratory  practices, 
new  equipment,  television  engin- 
eering and  medical  motion  p  c- 
tures  were  featured  during  the 
week-long   sessions. 

A  special  attraction  was  a  dem- 
onstration of  the  techniques  used 
in  several  of  the  complex  film 
exhibits  at  the  World's  Fair. 

Boyce  Nemec,  president  of  the 
Reevesound  Company,  was  chair- 
man of  this  session  which  opened 
with  a  panel  discussion  of  the 
widely  acclaimed  multi-image  mo- 
tion picture.  To  Be  Alive,  which 
is  showing  at  the  Johnson's  Wax 
pavilion. 

New  York  Times  film  critic 
Bosley  Crowther  moderated  the 
panel,  which  included  William 
Szabo.    vice-president    of    Reeve - 


linliistr\  veteran  Ethan  M.  Stifle 
will    IvmI     SMPTE     during     196.5. 

honors  in  chemical  engineering 
from  the  University  of  Illinois  in 
1931  and  immediately  joined  Ko- 
dak in  the  Rochester.  N.  Y.  re- 
search laboratories.  He  was  named 
administrative  supervisor  in  the 
Cine  and  Sheet  Film  Department 
in  1938  and  came  to  the  com- 
pany's motion  picture  film  depart- 
ment in  New  York  as  a  motion 
picture  engineer  in   1945.  He  was 


sound.    Lewis    S.    Goodfriend    of 
Lewis  S.  Goodfriend  &  Associates, 
and  John  J.   Kowalak.  vice-presi- , 
dent  of  Movielab.  Inc. 

The    panelists    examined    pro-  I 
duction.  projection  techniques  and 
theatre  design  criteria  involved  in  . 
the  presentation  and  analyzed  the 
success  of  the  film. 

Following  the  panel  discussion, 
Robert  T.  Vogel.  vice-president 
of  Wheel-Garon.  Inc..  described 
the  technical  problems  encount- 
ered in  the  production  of  the  Du 
Pont  pavilion's  show.  Live  per- 
formers are  combined  with  life- 
size  projected  figures  in  the  pre- 
sentation, requiring  exact  coordin- 
ation of  projectors,  movable  pro- 
jection screens,  stage  lighting  and 
sound.  Mr.  Vogel  explained  the 
automated  switching  complex  that 
permits  the  degree  of  coordina- 
tion demanded  by  the  unique 
nature  of  the  show. 

Sy  Wexler.  Wexler  Film  Pro- 
ductions and  Larry  Yust  of  Saul 
Bass  &  Associates  described  un- 
usu;il  production  and  projection 
techniques  for  The  Searching  Eye. 
Bass's  multi-image  motion  picture 
at  the  Eastman  Kodak  pavilion  is 
shown  by  a  custom-designed  sys- 
tem  that   includes   two   35  70mm 

(CONTINUED    ON     PAGE     TWELVE) 
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For  over  a  quarter-century,  leading  film  producers  have 
turned  to  Mecca  for  the  finest  35  mm  and  16  mm  black  and 
white  laboratory  services.  How  about  you?  Drop  in,  write, 
wire  or  phone  for  information. 


^m 


FILM    LABORATORIES    CORP. 

Altiliated  with  Byron  Motion  Pictures,  Washington  7.  D  C. 
FILM   CENTER   BUILDING,   630   NINTH   AVENUE,    NEW  YORK    36,    NEW  YORK  •   CO  5-7676 


THEY 

GIVE 

FAST  SERVICE 


^      '%\ 


PERSONAL 
ATTENTION 


AND  TOP 

QUALITY 

PROCESSING 


S.M.P.T.E.     CONFERENCE: 

(CONTINUED     FROM     PAGE     10) 

projectors.  The  machines  are  elec- 
trically interlocked  to  permit  one 
machine  to  show  .^Smtn  film 
while  its  mate  shows  7()nim.  al- 
lowing the  producer  a  flexible 
screen  format  for  telling  his  story. 
The  authors  discussed  both  the 
production  techniques  and  the 
projection  system  used  for  the 
presentation. 

David  A.  Mintz,  associate  pro- 
ducer and  director  of  the  test 
center  for  the  Bell  pavilion's  con- 
trolled 1.000  chair  ride,  described 
the  65-projector  16nim  system 
used  in  the  presentation  and  an- 
alyzed the  technical  problems  en- 
countered in  the  production  of  the 
show. 

The  three-hour  session  closed 
with  an  examination  of  the  multi- 
screen show  at  the  IBM  pavilion. 
Arthur  Fury,  audio-visual  consult- 
ant for  the  show,  explained  the 
complex  technical  system  used  to 
show  the  Charles  Eames  produc- 
tii>n  on  15  motion-picture  and 
slide   screens. 


President  of  MPA  Says 
Movies  Are  Prospering 
*  Speaking  at  the  opening  day 
luncheon,  Ralph  Hetzel,  acting 
president  of  the  Motion  Picture 
Association  of  America,  said  that 
the  motion  picture  business  is  on 
a  strong  upward  surge.  He  pointed 
out  that  320  new  motion  picture 
theatres  were  opened  last  year, 
and  in  addition.  670  older  theatres 
were    remodeled. 

Among    new    equipment    items 
demonstrated    durinc    the    confer- 


ence  were  several  of  unusual   in- 
terest. 

Arthur  Florman.  president  of 
F  &  B  Ceco.  Inc..  introduced  a 
new  Mitchell  BNC  Reflex  Con- 
version which  permits  this  great 
work-horse  of  a  studio  camera 
to  be  operated  as  a  reflex. 

Mr.  Florman  said  that  parallax 
problems  had  always  plagued 
BNC  operators,  particularly  in  the 
TV  commercial  business,  with  its 
great  demands  for  exactness  in 
framing  during  movements. 

Ray  Emmerich.  F  &  B/Ceco 
engineer,  who  designed  the  con- 
version, explained  that  the  beam- 
splitter system  chosen  was  most 
efficient  for  use  in  the  BNC.  and 
that  only  a  quarter  of  a  stop  light 
loss  could  be  expected  when  using 
color  film — this  much  being  neg- 
ligible with  b  w  film. 

The  conversion  has  resulted  in 
practically  no  changes  in  exterior 
appearance.  Cameramen  will  feel 
completely  familiar  with  it, 

James   Shows   "Amflex  Stor>" 

Vic  James,  Arriflex  sales  man- 
ager, unveiled  a  new  film.  The 
Arriflex  Slory,  which  describes  the 
precision  and  devotion  which  has 
gone  into  the  making  of  this  great 
camera.  It  shows  how'  the  1 .000 
parts  are  made  in  over  9,000 
manufacturing  operations  involv- 
ing some  of  the  most  sophisticated 
machining  techniques  in  the  world. 

Yet  for  all  the  complexities  and 
super-finishing  of  each  camera, 
more  time  is  spent  in  testing  than 
in  manufacturing — there  are  5.000 
inspections  on  each  camera. 

The  film  winds  up  with  ex- 
amples of  Arriflex  photography 
(continued  on  pace  61") 


EXPERIENCED  COMMUNICATIONS 
SALES  EXECUTIVES 

One   of   .'America's  oldest   full-line   communications  companies 
has  sales  opportunities  for  planned  expansion. 
The  men  we  want  currently  will  be  generating  an  annual  gross 
of  a  quarter-million  dollars  and  accustomed  to  earnings  in  the 
$25  to  S35.0O0  range. 

Areas  of  expansion  include  Eastern,  No.  Central  and  Midwest. 
Men  selected  will  be  responsible  primarily  for  sales,  with  some 
administrative  and  executive  duties.  On  the  basis  of  perform- 
ance, positions  can  lead  to  area  vice-presidencies.  Must  under- 
stand modern  communications  needs  of  industry,  associations 
and  government  agencies.  Remuneration  commensurate  with 
ability  and  experience. 
If  you  qualify  ,  WRITE  TODAY  TO: 

Box  6A-64,  BUSINESS  SCREEN  MAGAZINE 
7064  Sheridan   Road,  Chicago,  Illinois  60626 
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UNITED  makes  conversion  from  16mm  to  35mm  simple  and  economical 

With  an  ever-increasing  volume  of  16mm  footage  being  converted  to  35mm,  United's 
\  ,ist  processing  and  editing  facilities  (above),  the  most  advanced  in  the  industry  are  avail- 
•ihie  at  new.  lower  rates.  An  example  of  the  excellent  quality  possible  through  conver- 
sion of  existent  16mm,  is  the  Coffee  Brewing  Institute's.  "This  Is  Coffee." 


Theatrical  Bookings  Skyrocket; 
United  Doubles  35nini  Processing, 
Editing  and  Distribution  Services 

J.  C.  Penney,  latest  to  go  theatrical  with  'Welcome  Aboard'  offering 

Major  American  theatrical  film  distributors  have  been  reporting  a  startling  in- 
crease in  business  sponsored  films. 

Based  on  an  average  weekly  audience  potential  of  40,000,000  theater-goers,  this 
lucrative  market  presents  an  exceptional  opportunity  for  the  sponsored  business  film. 

With  this  circulation  prospect,  many  companies  are  rushing  conversion  of  existing 
16mm  prints  into  35mm  formats  or  contracting  for  completely  new  35mm  vehicles. 

The  current  surge  of  interest  in  sponsored  films  for  theatrical  use  can  be  traced 
to  Hollywood's  1963  culdown  in  short  subject  production.  Rather  than  re-run 
previous  "shorts."  many  theater  owners  are  finding  a  happy  (and  profitable)  solu- 
tion in  sponsored  films  of  an  entertaining  or  informative  nature. 

For  sponsors,  theatrical  distribution  offers  many  unique  advantages:  mass  audi- 
ences with  a  high  degree  of  economy  in  print  and  distribution  costs;  a  superb 
showcase  with  excellent  wide-screen  reproduction;  a  built-in  factor  of  controlled 
circulation. 

United  World  Films,  Inc..  an  affiliate 


Personally 
Speaking 

John  Desmond,  Vice 

President.  Distribu- 
tion Services  Divi- 
sion. United  World 
films.  Inc. 


Invariably,  every  prospective  client 
asks  what  United  ofTers  that  is  "differ- 
ent." Our  answer,  just  as  invariably,  be- 
gins with  the  phrase  "custom  service." 

Custom  distribution  is  a  concept  we 
introduced  to  the  industry  over  three 
decades  ago.  Briefly,  it  means  that  you, 
as  one  of  a  limited  number  of  select 
and  distinguished  clients  would  have 
at  your  command,  the  widest  distribu- 
tion network  in  the  industry. . .  the  most 
knowledgeable  stafi^...ihe  most  care- 
ful planning  and  research  ...  the  clos- 
est, most  informative  liaison  with  those 
you  entrust  with  your  message. 

But  above  all,  custom  distribution 
would  assure  your  films  the  thoughtful, 
individualized  attention  they  deserve 
and  consequently,  greater  print  turn- 
over and  lower  booking  costs  than 
available  through  non-custom  services. 

This  personalized  approach  marks 
United's  efforts  in  every  area  of  spon- 
sored film  distribution.. .  16mm,  tele- 
vision, theatrical . . .  sponsor  or  dis- 
tributor generated. 

It  is  especially  appropriate  right 
now,  with  35mm  theatrical  bookings 
on  the  rise,  to  underscore  United's 
unique  position  in  that  field.  As  an 
affiliate  of  Hollywood's  Universal  Pic- 
tures, we  have  established  a  close  and 
extremely  positive  relationship  with 
theater  owners. 

We'd  like  the  opportunity  to  put  the 
whole  "custom  service"  story  on  your 
desk ..  .complete  with  case  histories. 
It's  sure  to  reward  you  with  new  in- 
sight into  effective  sponsored  films  dis- 
tribution. Just  phone  or  drop  us  a  line 
today. 
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A.RI.'s  35mm  Entries  Seen  by  3,217,705 
Theater-Goers  in  Six-Month  Period 

Theater  Owners  Enthusiastic  With  Audience  Reception 


Sponsored  film  offerings  of  the  Ameri- 
can Petroleum  Institute  reached  a  new 
high  in  theatrical  exposure  during  the 
first  half  of  1964.  Under  exclusive 
United  World  distribution,  they 
achieved  a  record  14,911  showings  to 
an  audience  of  approximately  three 
and  one  quarter  million. 

United  offered  theater  owners  their 
choice  of  three  films:  "Born  in  Free- 
dom." starring  Vincent  Price  and  tell- 
ing the  story  of  Edwin  L.  Drake  who 
brought  in  America's  first  successful 
oil  well;  "Destination  Earth."  a  clever 
cartoon  expressing  pride  in  the  Ameri- 
can way  of  open  competition  and  free- 
dom from  oppressive  controls;  and 
"Man  on  the  Land."  also  in  cartoon 
format,  telling  the  story  of  man's 
search  for  the  power  to  produce  in 
greater  abundance.  The  films  ranged 
from  10  to  28  minutes  in  length. 


Theater  managers  joined  their  audi- 
ences in  praising  the  AP.I,  films. 
Typifying  their  enthusiasm  were  the  re- 
marks expressed  by  Mr.  Nat  Warshaw. 
manager  of  the  Orpheum  Theater. 
Philadelphia.  Pa.  In  a  recent  letter 
he  said.  "/  have  taken  the  liberty  of 
holding  over  your  'Destination  Earth' 
reel  due  to  the  fact  that  our  audience 
not  only  found  it  very  interesting  and 
entertaining,  but  actually  applauded 
when  it  nas  over.  Even  the  children  on 
Saturday  and  Sunday  stayed  glued  to 
their  seats  while  this  subject  was  being 
run.  Hope  you  will  supply  more  of  this 
type  material," 

In  view  of  the  great  success  enjoyed 
by  their  sponsored  films  this  year,  the 
American  Petroleum  Institute  is  now 
planning  future  efforts  with  a  view  to- 
ward even  greater  mass  theatrical 
circulation. 


of  Universal  Pictures  Company.  Inc.. 
has  been  particularly  sensitive  to  this 
trend.  Close  contact  with  theater  oper- 
ators, achieved  through  over  three 
decades  of  satisfying  their  needs,  indi- 
cates that  a  major  opportunity  for 
sponsored  films  is  now  available. 

In  view  of  this.  United  has  com- 
pleted a  major  expansion  of  its  35mm 
services.  Based  on  an  increased  volume 
of  processing  footage,  new  low  rates 
have  been  established  for  conversion 
of   16mm  prints  into   35mm   formats. 

Many  of  United's  clients  are  now  en- 
joying key  theatrical  bookings.  And  to 
this  roster,  other  distinguished  com- 
panies are  being  added.  J.  C.  Penney, 
whose  "Welcome  Aboard"  film  is  now 
ready  for  theatrical  distribution;  based 
on  an  exciting  Caribbean  cruise,  and 
ser\'es  as  a  colorful  vehicle  for  exhibit- 
ing the  company's  smart  women's  fash- 
ions. "Ski  Happy."  their  second  new- 
film  describes  the  vacation  of  two 
female  models  from  the  United  States 
on  the  scenic  trails  of  the  Chilean 
Andes  Mountains.  They  land  at  Santi- 
ago Airport  and  travel  to  the  Hotel 
Crillon  in  Portillo.  We  see  them  on 
the  ski  slopes  for  the  first  lime  and  at 
the  same  time  we  see  some  great  Olym- 
pic skiers  that  make  skiing  look  so  easy. 


lUew  Clients: 


•  .\tomic  Kncrg>-  Commission 

•  American  Institute  of  Steel 
Construction 

•  New  Zealand  Government  Travel 
Commission 

The  Aromic  Energy  Commission  has 
selected  United  World  for  sponsor-gen- 
erated 16mm  distribution  of  more  than 
200  titles.  Ranging  in  lengths  up  to  30 
minutes,  they  include  "Unlocking  the 
Atom,"  a  film  produced  in  cooperation 
with  the  J.  Arthur  Rank  Studios. 

The  American  Institute  of  Steel  Con- 
struction has  turned  over  their  library 
of  16mm  titles  to  United  for  national 
sponsor-generated  distribution. 

New  Zealand  Government  Travel 
Commission  has  appointed  UWF  for 
national  distribution  of  its  latest  16mm 
release  "Destination  South  Pacific." 


United  offers 
informative  report  on 
custom  sponsored 
film  distribution 

•    idmm  N<in-lhcatri;.iil    •    ?^nirn  Theatrical 

•  Television 
"How  t'nlted's  Custom  Film  Distribution 
Can   Improve    Your   Public   Relations 
ProRram" 

To  receive  your  copy  phone  (212-277-6600) 
or  write  today  to: 

UNITED  WORLD  FILMS.  INC..  Dent.  SFI. 
221  Park  Ave.  South.  New  York.  N.  Y.  10003 
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riLMs  FROM  Abroad  will  share 
■•■  screen  attention  with  a  Na- 
tional Aeronautics  &  Space  Admin- 
istration showing  of  Lunar  Bridge- 
head, documenting  the  successful 
Ranger  V'll  moon  shot,  at  the  4th 
International  Film  &  TV  Festival 
of  New  York  on  October  21-23  at 
the  New  York  Hilton  Hotel. 

International  aspects  of  the 
three-day  program  are  provided 
by  two-hour  screenings  of  selected 
industrial  films  from  Sweden  and 
West  Germany  on  October  21st 
and  22nd.  On  Friday  morning. 
October  23rd,  international  adver- 
tising consultant  Harry  Wayne  Mc- 
Mahan  will  speak  on  "Breaking 
the  Language  Barrier  in  Interna- 
tional TV  Advertising"  and  show 
non-verbal  films  from  abroad. 
Film.s  of  LiiiKir  Space  Probe 
Highlights  of  the  program  in- 
clude the  NASA  presentation  on 
Thursday.  Oct.  22.  when  Walter 
E.  Whitaker.  director  of  the  Of- 
fice of  Educational  Programs  and 
Services.  NASA,  will  introduce  a 
7'2-minute  film  of  200  shots 
taken  by  Ranger  VI 1  cameras 
(from  a  total  of  4,300)  and  Lunar 
Bridgehead,  a  documentary  film 
'.\hich   traces  the  development   of 


AWARDS  LUNCHEON  A  KEY  EVENT  ON  OCTOBER  23 


Seminars,  Screenings  on  3-Day  Program  at  Hilton 
of  International  Film  &  TV  Festival  of  New  York 

on  Friday  noon  at  the  Hilton. 
Allen  Swift,  "The  Man  of  a  Thou- 
sand Voices"  will  m.c. 

Useful  Fare  for  Film  Users 

Three  program  events  are  of 
special  value  to  business  and  tele- 
vision film  makers  and  sponsors. 
On  Thursday.  Oct.  22,  (11:00 
a.m. )  Leon  Winik,  creative  direc- 
tor of  Lance  Studios,  N.  Y.,  will 
speak  on  "New  Horizons  in  Film 
and  Filmstrip  Communication" 
and  at  2:00  p.m.  that  afternoon, 
an  orientation  seminar  will  dis- 
cuss "Selling  Your  A-V  Program 
to  Top  Management"  under  the 
co-chairmanship  of  Charles  Corn. 
Admaster  Prints,  Inc.  and  Hugh 
Robertson.  Porter  Henry  &  Co. 

On  Friday  afternoon,  at  4:00 
p.m..  Al  Stahl,  president  of  Ani- 
mated Productions.  N.  Y.  will  pre- 
sent "Modern  Fotoniation  Tech- 
niques" involving  the  use  of  pho- 
tos, artwork  and  film  sequences 
in  his  new  approach  to  TV  com- 
mercials  and   business  films. 

Program    emphasis    is    also    on 


Walter  E.  W  hitaker  uf  .VAS.A.  ic/i" 
will  introduce  historic  fihns  of 
rrci-nt     Hanacr    VIl     hmar    prolx  . 

this  project  and  its  complete  mis- 
sion from  launch  to  the  historic 
reception  of  close-ups  of  the  lunar 
surface  at  the  Goldstone  Tracking 
Station.  This  film  was  produced 
by  the  Jet  Propulsion  Laboratory. 
The  Festival's  annual  awards 
presentation  luncheon  will  be  held 


Robert  E.  Spinner,  rcscdrch  com- 
pamj  head,  who  will  speak  on  "Hcic 
to   Measure   TV  Ad   Efiectiveness." 

television  on  Friday  as  Robert  E. 
Spinner,  president,  Marketscope 
Research  Company,  Inc..  discuss- 
es "How  to  Measure  TV  Adver- 
tising Effectiveness"  at  3:00  p.m. 
He  will  tell  the  results  of  a  two- 
year  study  of  the  evaluation  sys- 
tem and  explain  how  a  given 
commercial  can  affect  consumers' 
attitudes  toward  a  product. 

The  two-hour  showing  of  in- 
dustrial films  from  Sweden  (3:00 
to  .'>:00  p.m.,  October  21  )  was  ar- 
ranged by  the  Swedish  Council  for 
Personnel       Administration,       of 

(COMTINUED       ON       PAGE       61) 


"THE  MISSILE  NAVY" 

. .  .another  document  on  film 
designed  and  produced  with  impact  by 


\     -.200  WEST  57TH  ST.  NEW  YORK  CITY   CO  5-2940 
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Meet-  KALART^^^  the  most  complete  line  of  audio-visual  projection  equipment 
—  SERIES  70  16mm  PROJECTORS       ^^^       for  audiences  from  room 
size  to  auditoriums  —  MOVIEMATIC  REPEATER  PROJECTOR     1^3c| 
for  convenient,  self  contained,  always  ready  to  go  projection  —   SILENT  16 
for  athletic  coaches  and  motion  analvsis —  Dl  OLITE 


TWO-WAY         'iHK^       for  davlight  or  dark,  classroom  or  auditorium 
projection—  70-1600  ARC  PROJECTOR       ||J      for  ultra  large,  theater  size 


audiences  —  SOUNDVIEW    jS|^^S*J    for  silent  and  sound  filmstrip 
presentations— CRAIG  VIEWERS,  SPLICERS  AND  REWINDS 
for  film  maintenance,  previewing  and  editing  —  and  NOW  the  newest,  most 
versatile  member  of  the  KALART  VICTOR  family  the  SOl^NDSTRIP 
SYSTEM     J  '^H     for  talking  still  pictures  without  records  or  magnetic  tapes. 
Tmly.  the  filmstrip  that  "speaks  for  itself."        WRITE     ,j^t    TODAY  FOR 


THE  COMPLETE  STORY 


Department  5,  Plainville,  Connecticut  06062 
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Fairchiid  400 

repeating  sound 

projector 


the  8mm  that's 
better  than  16! 


The  Fairchiid  400  is  the  most  reliable 
rear  screen  sound  projector  ever  devel 
oped.  Because  it  is  the  most  efficient. 
Take  film  life,  for  example.  You  get  eight 
to  ten  times  the  number  of  plays  you  get 
with  16mm.  Three  thousand  plays  from 
a  single  print  is  not  unusual!  And  8mm 
dupes,  printed  from  the  same  originals 
as  16.  cost  less  because  they  require 
only  l^  as  much  film.  Think  of  the  sav- 
ings to  your  film  program.  The  Fairchiid 
handles  up  to  20  minutes  of  sound  color 
film  on  a  single  cartridge,  repeats  auto- 
matically, and  needs  no  maintenance 
except  an  occasional  bulb  change.  The 
Fairchiid  400  weighs  only  17  lbs.  easier 
to  carry  than  a  portable  typewriter.  Its 
top  flips  up  for  front  pro)ection  to  larger 
audiences.  It  goes  anywhere  and  per- 
forms brilliantly  in  broad  daylight.  A  tire- 
less demonstrator,  it  takes  less  than  2 
sq  ft  of  counter  space,  and  runs  abso- 
lutely unattended. 

Write  today  for  full   information   and 
prices. 

SPECIFICATIONS 

Screen  Size— SVi  x  11" 

Dimensions  — 12  x  12  x  93^  (closed) 

12  X  12  X  193/4  (opened) 

Weight- 17  lbs 

Amplifier— 100';'u  transistorized.  No  warm  up 

(high  quality  Fairchiid  silicon  transistors) 

Frequency  response— 80  to  7000  cycles  n3db 

Overall  Amplifier  output— 3  watts 

Speaker-4  x  6  oval  P.  M. 

Lamp-high  efficiency  8V      SOW  prefocused 

Lens-f/1,6      7mm  coated  lens 

Motor— induction  type,  constant  speed 

Power  consumption  — 100  watts 

t^l  ■  '    '-  '   ■""  1'^        ii-.,  eOcycles  A.C. 


INDUSTRIAL    PRODUCTS 

III   r»tBC«ILD   iVENUE     PLAIMVIS*     LONG  ISLAND 


[screen    INTERNATIONALJ 

Films  of  21   Nations  to  Compete  at  5th 
interriationai    Industrial    Film    Festival 

A  Preview  from  London  by  Our  European  Editor  Robinson  P.   Rigg 


'T'he  5th  International  Industrial  Film 
-*-  Festival  is  all  set  to  be  the  greatest  indus- 
trial audio-visual  event  ever  to  take  place. 

That's  a  pretty  bold  statement,  especially 
when  it  comes  from  Britain  where  the  tendency 
is  to  play  down  on  superlatives!  But  look  at 
the  evidence — twenty-one  nations  have  shipped 
133  motion  pictures  to  demonstrate  their  in- 
dustrial achievements — they  are  now  held  in 
the  film  vaults  of  the  British  Industrial  Film 
Association,  the  Festival  organisers. 

Expect  800  to  Share  Five-Day  Program 

From  the  volume  of  advance  reservations  a 
record  600  delegates  representing  Britain's  in- 
dustry are  confidently  expected  to  attend  for 
the  full  five  days  of  screenings  and  convention 
events — plus  200  delegates  from  the  industries 
of  Australia,  Austria.  Belgium,  Canada,  Den- 
mark, Finland,  France,  Germany.  Holland, 
Israel,  Italy,  Luxembourg,  Norway.  Sierra 
Leone,  Portugal,  South  Africa,  Southern  Rho- 
desia, Spain.  Sweden.  Switzeriand  and  the 
United  States  of  America. 

Advance  bookings  from  the  U.  S.  A.  already 
include  .Avalon  Daggett  of  Baton  Rouge.  L, 
and  Henry  Strauss  of  New  York,  producers 
two  of  the    15   films   representing  the   Uni 
States  and  a  large  contingent  from  indust 
understood  to  be  negotiating  with  Pan  Am 
Thomas  Cook's  travel  agency  for  a  " 
deal"  flight  which  will  also  take  m 
in  Paris  after  the  Festival. 

Press  coverage  is  unprecedented  for 
dustrial    a-v    event,    normally    of    inter 
specialist  publications  only. 

W  itie  Press  Coverage  in  Britain,  .Abroad 

"Old  Thunderer"  as  the  London 
affectionately  known  to  its  250.000 
will  publish  a  9.000  word  special  survey  on 
a-v  communications  in  industry  and  the  Finan- 
cial Times,  the  first  national  daily  ever  to 
publish  a  regular  industrial  film  column  ( initi- 
ated by  B.  S,'s  European  Editor,  Robinson  P. 
Rigg)  will  carry  a  special  two  page  editorial 
broadsheet  on  the  event. 

The  London  Press  Correspondents  of  the 
competing  countries  have  indicated  that  they 
will  interview  their  national  delegates  for  press 
and  radio  coverage. 

The  British  industrial,  technical  .ind  educa- 
tional press  are  standing  by  with  space  reserved 
for  full  reports  of  the  Festival, 

Business  Screen  will  be  represented  by  our 
European  Editor  and  five  of  our  special  cor- 
respondents— Kerst  Blaauw  of  the  Nether- 
lands, Dr,  Hans  Schaller  of  Western  Germany, 
Giacomo  Guiglia  of  Italy.  George  Baigneres  of 
France  and  Jane  Senior  of  Britain. 

It  is  a  sign  of  the  times  that  the  first  inter- 
national film  festival  ever  to  be  held  in  Britain 
should  be  an  Industrial  event.  Many  regard 
the   sponsored   documentary   film   as   Britain's 


contribution  to  the  cinema,  for  in  the  thirties 
the  inspired  work  of  John  Grierson  and  others 
made  people  realise  that  industry  has  an  excit- 
ing and  interesting  story  to  tell. 

Prince  Philip  is  Patron  of  the  Festival 
Not  only  has  the  Festival  the  support  of 
industry  but  of  royalty  and  the  Government, 
for  Prince  Philip  is  the  patron  and  each  dele- 
gate and  his  wife  will  receive  an  invitation 
to  attend  a  formal  British  Government  recep- 
tion at  Lancaster  House,  historic  site  of  many 
great  international  events. 

The  Federation  of  British  Industries  is  host 
at  a  less  formal  cocktail  party  at  the  ancient 
Drapers  Hall  in  the  City  of  London.  (The 
Drapers  Hall  was  originally  the  house  of  the 
Earl  of  Essex  and  was  bought  by  the  Drapers 
Company  from  King  Henry  \  111  400  years 
ago — the  full  title  of  the  Drapers  Company, 
one  of  London's  old  Trade  Guilds  which  traces 
its  history  back  neariy  800  years  to  1 180  A.D. 
is  "The  Master  and  Warden  and  Bretheren  and 
Sisters  of  the  Guild  and  Fraternity  of  the 
Blesgfcd  Mary  the  Virgin  of  the  Mystery  of  the 
of  the  City  of  London"! ) 
ilms  to  Represent  24  Industry-  Groups 
social  events  may  be  steeped  in  historic 
n.  but  the  competing  industries  and 
1ms  are  very  much  of  the  space  age, 
vious  issues  we  have  listed  the  national 
of  the  twenty-one  competing  countries 
his  presents  a  reve;iling  picture  of  the  use 
fi  m  in  industrial  communication.  Twenty- 
main  industry  groups  are  represented  and 
e  number  of  films  they  have  submitted  are 
us: 
cal  -  If),  Petroleum-  12,  Iron  and 
Automotive,  Electricity  -  8,  Light  En- 
Construction,  Public  Utilities  -  7 
each.  Mining,  Commerce  -  6  each.  Aircraft, 
Agriculture,  Civil  Engineering,  Electronics, 
Food  and  Drink.  Glass,  Graphic  Arts.  Heavy 
Engineering.  Nuclear  Power.  Office  Equip- 
ment. Pharmaceuticals.  Shipbuilding.  Textiles, 
Transport,  all  are  represented  by  5  or  fewer 
films. 

The  prime  intention  of  56  of  the  films  is  to 


F  A  I  R  C  H  I  L  D  ' 

SALES   .   SERVICE   •    RENTALS 
In   the    GREATER    CHICAGO   AREA 
Call  on 

Midwest  Visual  Equipment  Co. 

j      3518    West    Devon    Ave.         •         IR    8-9820 
I      27  No.   Franklin  St,  •  AN   3-3855 

Suburbs   call:   ORchard   3-4525 
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offer  sales  information.  49  films  were  made 
to  influence  opinion  and  28  arc  intended  to 
provide  leclinicul  injornuilion  and  assist  indus- 
trial truininf;. 

Many  of  the  16  films  representing  the  chemi- 
cal industry  feature  new  applications  of  plastics 
in  Belgium,  Canada.  Germany  and  Great  Brit- 
ain and  U.  S.  A. 

Films  on  Oil  Refining  and  Fotrochemicals 

The  important  role  of  oil  refineries  and 
petrochemical  plants  is  emphasised  in  the 
petroleum  industry's  12  films — those  from  Fin- 
land. Germany,  Great  Britain,  Italy,  Norway 
and  Spain  all  feature  refinery  or  petrochemical 
techniques  and   products. 

Sources  of  power  have  inspired  a  number 
of  films  about  hydroelectric  developments  in 
Australia,  the  Far  East.  France,  Germany, 
Italy,  Norway,  Spain  and  Sweden.  In  contrast, 
there  are  only  four  films  about  nuclear  power 
— from  France,  Italy  and  Switzerland. 

Iron  and  Steelmaking  Techniques  .Shown 

Films  on  iron  and  steel  manufacturing 
techniques  show  developments  initiated  by 
Bethlehem  Steel  (USA).  Italsider  (Italy).  La 
Farga  Casanova  (Spain).  A  new  form  of  cast 
iron  is  demonstrated  by  le  Conipagnie  de  Pont- 


lleres    the    Shell    Center    in    London,    England 

lihcrc  xltowings  of  ontstduding  imliislrial  films 
from  22  lands  uill  he  featured  in  the  Centre's 
llieciler  during  the  5th  International  Industrial 
I'iUn   Festival   whieh    opens  on   Novendicr   2nrf. 

•  i-Mousson  (France)  -in  Australia,  the  Broken 
mil  Company  offers  a  film  intended  to  attract 
immigrant  workers  to  their  steel  mills. 

The  work  of  the  Differdange  plant  in  Lu,x- 
L-mbourg  is  to  be  seen  in  one  film  and  in  an- 
other we  learn  that  a  Babcock  and  Wilcox 
heavy  engineering  plant  at  Bilbao  has  been  at 
work  in  Spain  since  1918.  Krupp  of  Germany 
in  one  film  illustrates  a  new  technique  of  re- 
moving ore  dust  from  converter  gasses  and  in 
another  Sofresid  of  France  shows  how  a  new 
iron  smelting  plant  was  set  up  at  Dunkirk. 
.\uto   Makers   Show   Nfamifacturing   Skills 

In  fact  many  new  and  revolutionary  indus- 
trial processes  will  be  on  show — on  film.  To 
take  the  automobile  industry  for  example. 
FIAT  (Italy).  General  Motors  in  Switzerland, 
American  Motors  in  Canada,  Daimler-Benz 
and  Volkswagen  in  Germany — all  demonstrate 
new  manufacturing,  quality  control  and  testing 
developments. 

Some  films  will  undoubtedly  attract  popular 
attention — particulariy  the  two  about  the 
World    Land    Speed    Record.    British    Petro- 


Change  films  in  2  seconds  flat! 


Read  how  Fairchild's  amazing  new  MoviePak  cartridge 
multiplies  the  value  of  your  entire  sound  film  program 

At  last  you  can  show  any  film,  anywhere,  anytime  — without 
threading,  film  handling  or  rewinding. 

Simply  select  the  Fairchild  MoviePak  sound  film  cartridge 
you  want,  snap  it  into  the  Mark  IV  rear-screen  projector,  and 
play.  In  broad  daylight.  In  a  prospect's  office.  In  showrooms.  At 
trade  shows.  On  sales  counters.  In  training  classes.  In  the 
boardroom.  To  switch  instantly  to  another  film,  just  snap  out 
one  cartridge,  snap  in  another. 

Every  film  you  have  can  be  easily  converted  to  8mm  and 
threaded  into  the  MoviePak  cartridge.  Duplicate  prints  are 
less  expensive  than  16mm,  too.  Now 
you  can  unleash  the  full  power  of  your 
entire  sound  film  program. 

The  Fairchild  Mark  IV  projector  is 
portable,  weighs  only  20  pounds  and  is 
always  ready  for  action.  No  warm-up 
time  required. 

For  display  use,  it  will  run  without 
supervision,  repeating  automatically.  It 
takes  up  to  22  minutes  of  film  with  a 
single  MoviePak. 

To  see  for  yourself,  just  send  in  the 
coupon. 


Gentlemen:  Please  show  me. 


F=/\IRCHIl_D 

INDUSTRIAL    PRODUCTS 


Fairchild  Camera  and  Instrument  Corp 
Industrial  Products  Division 
321  Fairchild  Avenue 
Plainview,  L.  I.,  New  York 
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The  only 
professional  portable 

HOT  SPLICER 

with  a  built-in 

'        CARBIDE 
SCRAPER  BLADE' 


The  Majer-Hancock  Hot  Splicer  was  designed  expressly  for  continuous,  heavy-duty 
work.  The  patented  built-in  scraper  which  is  GUARANTEED  FOR  LIFE,  cuts  work 
time  in  half  and  eliminates  slow  hand  scraping.  You  get  "low  visibility"  precision 
splices  that  are  stronger,  and  free  of  annoying  combination  frames.  Two  sets  of 
pilot  pins  permit  splicing  with  perforations  toward  or  away  from  operator,  pre- 
cluding need  to  loop  film  around  splicer  when  using  "A"  and  "B"  rolls. 
More  than  11,000  Maier-Hancock  Hot  Splicers  are  in  daily  use  by  motion  picture 
and  TV  studios,  schools,  special  study  groups,  industrial  plants,  and  government 
agencies. 

Model  1635:  For  16mm  or  35mm  film,  /  Model  816:  For  16mm  or  8mm  film. 
[Scraper  Pat.  No.  2544082) 
See  your  photographic  dealer  or  write  for  detailed  literature 


n-u    MAIER-HANCOCK    SALES    CO. 

*     14106   Ventura    Boulevard,    Sherman    Oaks,    California 
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(CONTINUED   FROM   THE   PRECEDING   PAGE    17) 

leum's  Muloorina  (G.  B.)  sees  Donald  Camp- 
bell's 1963  attempt  through  the  eyes  of  an 
Australian  sheep  farmer.  In  contrast  Spirit  of 
America,  made  for  Shell  Oil  Company  and 
Goodyear  International,  shows  Craig  Brcedlove 
designing,  building  and  racing  the  car  which 
he  is  claimed  to  have  driven  faster  than  407 
niph.  Another  American  entry  of  sporting  in- 
terest is  America's  Cup  Races  sponsored  by 
Thomas  J.  Lipton  Inc. 

The  range  of  industries  is  wide,  from  graphic 
arts  and  printing — represented  by  Belgium's 
Eiicre  showing  the  printing  of  a  litho  print 
and  America's  Hallmark  Cards,  to  diamond 
mining — seen  in  a  film  from  Sierra  Leone. 
Pictures  on   .Administration  and  Training 

In  this  year's  Festival  there  is  also  an  en- 
couraging number  of  films  made  to  assist 
management  in  industrial  administration  and 
training,  indicating  that  for  the  first  time  this 
important  aspect  of  a-v  communication  has 
gained  universal  acceptance. 

//  Dises'iio  Industriale  ( Italy )  demonstrates 
how  good  industrial  design  ideas  and  methods 
are  being  applied  with  success  over  a  wide 
range  of  products.  The  Pittsburgh  Plate  Glass 
Company  (U.S.A.)  offer  a  film.  Adventure  in 
Color,  which  deals  with  the  decorative,  func- 
tional and  emotional  values  of  paint  and  color. 
Ordini  e'  Spazio  made  by  Olivetti  of  Italy  de- 
monstrates the  effects  of  good  office  planning. 
Business  Connections  (Britain)  is  a  film  about 
a  company  \Vhich  loses  business  through  in- 
efficient telephone  communications.  Point 
Mort  (Belgian  Ministry  of  Communications) 
shows  the  effect  of  overcrowded  city  condi- 
tions on  business  efficiency.  In  two  films. 
I.B.M.  World  Trade  Corporation  (U.S.A.) 
shows  Latin  America — Tomorrow  Today — 
and  the  Far  East — Area  in  Action,  how.  in 
developing  countries,  data  processing  tech- 
niques can  assist  the  rapid  growth  of  business. 
Show   .Applications   of  Data    Processing 

On  the  technical  side  Introduction  to  Con- 
trol (Britain)  sponsored  by  Associated  Elec- 
trical Industries  illustrates  the  applications  of 
data    processing    and    other    automatic    tech- 

( CONTINUED  ON  THE  FOLLOWING  PAGE  48) 


PACK  YOUR  SALES  STORY 
in  this  Movie  Cartridge 


Show  it  instantly,  again  and 
again,  without  re-winding 
— on  this  tiny,  734  pound 
movie  projector! 

Dramatize    any    product    with 
"(nstanf   movies,   using  com- 
pact, instant-loadmg  projector         priced 
Write  for  FREE  brochure.  iow  as  ^RQ^" 

^?^  Technicolor  CORP.  Dept  Bs  104 

L^l"^  123  So.  HoNywood  Way,  Burbanh,  Calif. 
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Why  settle  for  less?  F  &  B/CECO  has  the  biggest 
inventory  of  cameras,  lights,  recording  and  edit- 
ing equipment,  all  expertly  maintained.  No  mat- 
ter how  large  or  how  small  your  production,  you 
get  the  equipment  you  want . . .  when  you  want  it 
...at  sensible  rates  that  preserve  your  budget. 
The  expert  technicians  available  to  you  through 
F&  B  CECO's  Free  Consultation  Service  thrive 
on  problems. ..  so  why  not  drop  your  next  one 
in  their  lap? 

CAMERAS:  Mitchell  Mark  II  Reflex,  BNC.  NC. 
Standard  and  16mm  •  Arriflex  16mm  & 
35mm  •  Auricon  •  Eclair  •  HiSpeed  and 
Instrumentation  Cameras 

LIGHTING:  MR  Brutes  •  10  KW  •  5  KW  •  2  KW  • 
Baby  Spots  •  Frezzos  •  Sunguns  •  Colortran 
Quartz-lites  •  Cables  •  Accessories 

•  Reflectors 

GENERATORS:  Truck-mounted:  Two  1500  amp 
DC.  also  1200  amp  DC,  100  amp  DC, 
300  amp  AC  •  Trailer-Mounted:  200  amp 
DC.  375  amp  AC.  100  amp  AC 

SOUND  EQUIPMENT:  Nagra  •  Westrex  •  Ampex 

•  Magnasync  •  Fisher  Booms 

GRIP  EQUIPMENT:  Parallels  •  Hi-Med-Lo 
Century  Stands  •  Complete  Assortment 
of  Accessories 

CRANES  &  DOLLIES:  Chapman  Crab  Cranes 

•  Moviola  Crab  Dollies  •  Elemac  Spyders 

•  Sputniks 

LENSES:  Angenieux  lOX  and  20X  Zooms  For 
All  Cameras  •  Anamorphics  •  Extreme 
Wide  Angles 

EDITING  EQUIPMENT:  Moviolas  •  Viewers 

•  Splicers  ■  Synchronizers 

PROJECTION  EQUIPMENT:  16mm  &  35mm 

•  Sound  &  Silent  •  Slide  •  Continuous 

TELEVISION:  Closed  Circuit  TV 
CAMERA  CARS 

World's  Most  Complete  Line  of  Motion  Picture  Equipment  — 
New    and     Used      Are    You    On    Our    Mailing    List? 

Write  For  Our  Rental  Catalog 

F&B/CECOi 

315  West  43rd  Street,  New  York,  N.  Y.  10036 
(212)  JU  6-1420 

Branch:  51  East  10th  Avenue,  Hialeah,  Florida 
Cable  Address:  CINEQUIP        Telex:  01-25497 
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^^"baf■n  You  Do  If  .   .   .?   received 

,     r;,-.    ,-  -,    -        .      .,.     of   the 
This 
-  - J    mark- 

ed car  to   ■  M  drice  safe- 

lu  alons  rr..  .  .:us. 


The  Home  Made  Car"  won  a  Chris 

statuette  for  Britidi  Pctrolevm 
Limited.  It  <r<js  the  best  of  the 
Bufinexs  and  Industry  entries. 


Emer^encj"  Room  «r<js  the  tcmner 
of  a  Chris  statuette  in  Ueakh 
i  Mental  Health  fUms.  Crodey 
Broadcasting  Cm-p.  produced. 


fi^-^iP^ 


"Ijincote   Heritage    TraiT    teas   one 

of    thrr-    '-rr'    pictures    to    share 
Chris  -.ors.  It  iras  pro- 

duced Harrison    Smith. 


"A     Letter     to     Nancy"      brought 

thir    rhiTTTr.r^,::    t-iUs    and   the    pro- 

'    FUms.    a    Chris 

f  of  the  religious 


OHIO     FILM    JURISTS     UPHOLD     A     FINE    TRADITION 


Cite    n    Titles   for    "Chris"   Award 
at  12th   Annual   Columbus   Festival 


Tnfluektlu.  CmzESs  r  e  p  r  e  - 
■'■  senting  a  wide  cross-section  of 
business  and  educational  interests 
take  the  factual  medium  seriously 
in  the  Greater  Columbus  (Ohio) 
region,  .^s  members  of  that  area's 
Film  CounciL  they  devote  count- 
less hours  to  evaluation  and  re- 
view of  the  hundreds  of  motion 
Mctures  and  filmstrips  which  an- 
nually compete  for  "Chris"  statu- 
ettes and  certificate  honors  at  the 
Film  Festivals  which  have  been 
held  in  Columbus  for  the  past  12 
years. 

The  Council's  12th  Annual 
Chris  Awards  were  presented  at 
the  Center  of  Science  &  Industry 
on  Friday  evening.  September 
25th.  Nine  motion  pictures  re- 
ceived highest  honor  of  the  Festi- 
\al.  the  traditional  "Chris"  statu- 
ene  award.  Two  of  the  statuenes 
were  given  to  outstanding  film- 
strips.  A  total  of  184  motion  pic- 
tures were  awarded  Chris  Certifi- 
cates and  31  Chris  Certificate 
Awards  were  given  to  the  best 
^lidefilms  submitted  this  vear. 
Business  Groap  Co-Sponsors 
The  awards  program  is  co- 
sponsored  by  The  Columbus  .-^rea 
Chamber  of  Commerce,  whose 
general  manager  Kline  L.  Roberts 
welcomed  guests  to  the  awards 
program.  Daniel  F.  Prugh  of  the 
Franklin  County  Historical  Soci- 
ety, president  of  the  Film  Council 
,^i  Greater  Colimibus.  was  chair- 
Tian  of  the  evening. 

Winner  of  the  top  (statuette) 
w-ard  for  Business  &  Industry 
"lotion  pictures  was  The  Home- 
^'ade  Car,  sponsored  by  British 
Petroleum  Limited.  Three  Chris 
statuette  awards  were  given  in 
the  field  of  Travel  films.  The  Pan- 
.•\merican  .\irways'  motion  pic- 
ture. L.  S.  S.  R..  produced  by 
Henry  Strauss  &  Company,  shared 
this  honor  with  Ecuador,  Land  of 
the  Equator,  produced  by  LeMont 
Films  and  Lincoln  Heritage  Trail. 
produced  by  Walter  Harrison 
Smith   .Associates. 

'Chris"  to  Douglas  Pjcture 
In  the  category  of  films  for 
Special  Fields,  the  Douglas  .Air- 
craft Company  received  a  Chris 
statuette  for  Eclipse  of  the  Quiet 
Sun.  The  Crosley  Broadcasting 
Company's  film.  Emergency 
Room,  received  the  Chris  statuette 
in  the  category  of  films  for  Health 
and  Mental  Heahh. 


There  were  two  winners  of 
Chris  statuettes  in  the  category  of 
Information  and  Education  mo- 
tion pictures.  The  safety  film. 
What' II  You  Do  If  .  .  .  ?,  produced 
by  Parthenon  Pictures,  was  a  win- 
ner and  the  other  statuette  award 
went  to  Sterling  Educational 
Films'  entry.  The  City  and  the 
Future. 

Chris  statuette  wiimer  in  the 
field  of  religious  films  was  .4 
Letter  to  Sancy,  produced  by 
Concordia   Films. 

Two  --iwards  to  SlideHlms 
Statuettes  for  the  outstanding 
slidefilms  in  the  12th  Festival 
competition  went  to  Johnson's 
Wax  for  Wizard  of  Ooz,  in  the 
Business  &  Industry  category;  and 
to  the  National  Urban  League 
for  Charm  by  Choice,  entered  in 
the  Inform^on-Education  film- 
strip  category. 

The  generously-bestowed  Chris 
Certificate  .Awards  were  shared 
by  producers  and  sponsors  from 
all  over  the  U.  S.  and  Canada. 
Parthenon  Pictures  was  one  of 
the  statuette  wiimers  who  also 
received  five  additional  certificates 
in  four  Festival  categories.  The 
other  statuette  recipient  with  nu- 
merous Certificate  .Awards  was 
Henry-  Strauss  &  Company,  with 
honors  for  two  Business  &  Indus- 
try entries  and  for  the  public 
affairs  film.  Beyond  Three  Doors. 
produced  for  the  Bell  System 
(Business  Screen,  No.  5,  1964). 

Winners  of  Multiple  Honors 

.A  number  of  companies  re- 
cei\ ed  multiple  Certificate 
-Awards.  .Among  these  were  .Audio 
Productions  ( 2 ) :  Bell  System  (4) ; 
The  Centron  Corporation  (4); 
.American  Cyanamid  (3):  Aetna 
Life  -Affihated  Companies  (2); 
The  Jam  Handy  Organization 
(6.  three  motion  pictures  and 
three  filmstrips);  "The  National 
Film  Board  of  Canada  (8);  Burt 
Munk  &  Company  (4);  Pace  Pro- 
ductions (2);  Smith  Kline  & 
French  Laboratori^  (4);  Msion 
.Associates  (9);  and  Wildine.  Inc. 
(3). 

Chris  .Award  screenings  preced- 
ed the  honor  ceremonies  on  Wed- 
nesday and  Thursday  evenings. 
September  23.  24  at  the  Center 
of  Science  &  Industry  in  Colum- 
bus. Of  interest  to  speciahsts  in 
factual  film  production  were  these 


quotes  from  chairmen  of  the  vari- 
ous Festival  categories: 

"Not  one  of  the  some  60  films 
submitted  for  judging  in  the  Busi- 
ness-Industry categoiy  stood  out 
as  something  bold  and  new  in 
production  technique.  Most  <rf 
them,  however,  showed  refine- 
ments of  techniques  developed 
within  the  past  decade.  Zoom 
lens  use  is  now  commonplace  and 
effective:  animated  stills  and  car- 
toons are  used  only  where  ;r;\ 
help  tell  the  story:  colors  ..re 
bener  than  ever:  simulation  of 
old-time  movie  footage  is  no  long- 
er an  experiment  but  an  art;  and 
sound  tracks,  both  in  terms  of 
clarity  and  integration  of  mu-  . 
effects  and  the  human  voice  . -; 
excelling  the  standards  of  He  ■ 
wood  and  the  popular  scree r 
noted  Galvy  E.  Gordon,  ch.;  :- 
man.  Business-lndustrv-  film  c^iie- 
gory. 

More  Medical-Health  Films 
Dr.  Peter  -A.  \oIpe.  chairman 
of  the  Health  &  Mental  Health 
film  group,  said:  "Some  of  the 
films  in  this  categorv'  were  highly 
technical,  others  highly  dramatic 
in  messages  which  attempted  to 
stimulate  the  general  public  to 
better  health  care.  .A  greater  per- 
centage (of  the  Health  &.  Menial 
Health  films)  were  dexoted  to 
the  education  of  professional  per- 
sonnel, covering  a  wide  range  of 
topics  in  health  and  hygiene,  men- 
tal health,  general  medicine  and 
professional  medicine.  There  were 
more  entries  this  year  than  in 
each  of  the  past  two  years." 

Kenneth  B.  Hobbs.  chairman 
for  Informational  -  Educational 
films,  had  these  comments: 

"A  total  of  84  16mm  films, 
one  series  of  8mm  films.  85  35mm 
slides  and  93  filmstrips  were  pre- 
viewed and  ratings  assigned  by 
judges  in  this  category. 

Outstanding  Entries  Cited  ^ 

"It  was  indeed  most  enjoyable       ! 
and  rewarding  to  screen  such  .  l 

cellent  productions  as  The  Ech;:.c  | 
of  the  Quiet  Sun.  The  Restless 
Sea.  What's  In  a  Story?  and 
Breath  of  Life,  along  with  dozens 
of  other  fine  productions  sub- 
mitted this  year. 

"-Among  the  unique  films  was 
Schooled  in  Safety,  produced  by 
Parthenon  Pictures  for  the  -Ameri- 
can Oil  Company.  We  had  ex- 
pected more  8mm  entries  this  year 
due  to  the  increasing  interest  in 
the  field,  but  this  was  the  lone 
8mm  entry  in  our  category. 
Schooled  in  Safety  is  a  series 
of  eight  black  &  white,  silent  films 
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Autoload 


,  Ajl&Ioca  ond  f.iir.oicjnc  art  rfc3:i'tfc3  •rcac'^c'';  ^'  £e!i  i  Ho/.ell 


With  some  projectors  "automatic  loading"  means 
almost.  With  the  Autoload®  projector  it  means  com- 
pletely  automatic  threading,  and  a  whole  lot  more! 

It  threads  itself  completely,  automatically,  start  to 
finish.  No  other  16mm  sound  projector,  anywhere  in 
the  whole  wide  world  can. 


It  stops  on  a  single  picture  for  discussion,  reverses 
so  you  can  get  back  to  a  scene  fast,  throws  a  brilliant 
picture  in  lighted  rooms,  sets  up  in  seconds. 

Features  like  these  have  made  the  Bell  &  Howell 
Specialist  Autoload  Filmosound  the  largest  selling 
16mm  sound  projector  anywhere. 


Bell  &  Howell 

builds  photographic  instruments  a  little  better  than  they  really  have  to  be 


SELL  THE 

A-V  \^^Y 

on  dependable 

sound -fihnstrip 

projectors 

(Customers  teli  us  our  machines 
are  simple  to  operate  .  .  .  perform- 
ance excellent  .  .  .  maintenance 
costs  almost  nil!) 

"MICROMATIC" 


Forlargegroups 
or  individuals 
.  .  .  fully  auto- 
matic. 


"i\IITE-E-LITE' 


Smaller,  eco- 
nomical version 
.   .   .   manually 
operated. 


DuKane 


FLIP-TOP" 

Ready  to  travel 
. . .  ready  to  use. 
Everything's 
built-in! 


WRITE  FOR  DETAILS 


□   Literuture 

O  Demonstration 


DUKANE  CORPORATION 

30.cn.  llthAve.  •  St. Charles.lll. 60174 
I  Phone:312-584.2300  i 


Camera  Eye 

THE    EDITORIAL    VIEWPOINT 


THE   FIRST   YE.^R   OF   A   GRE.AT  FAIR 

THhe  First  Year  of  the  New  York  Worlds 
-*-  Fair  will  soon  be  history.  The  record  was 
predictable  for  this  1964  version  —  with  suc- 
cess obvious  for  those  exhibits  and  pavilions 
which  had  provided  for  the  enjoyment  and  re- 
Uixaiion  of  their  guests.  The  General  Motors 
Futurama  show  was  approaching  the  14  million 
attendance  mark  as  these  lines  were  written,  a 
most  satisfying  percentage  of  the  Fair's  visitors; 
others,  like  Ford.  General  Electric.  Du  Pont, 
and  the  Festival  of  Gas  pavilion  were  typical 
of  the  "most  popular"  attractions.  The  John- 
son's Wax'  film.  To  Be  Alive!  was  judged  by 
many  as  the  Fair's  outstanding  picture. 

In  the  weeks  ahead  we  will  endeavor  to 
assess  the  record  of  both  failure  and  success. 
On  the  negative  side  there  was  surely  a  lack 
of  adequate  training  among  the  multitude  of 
projectionists  who  descended  on  all  exhibits 
featuring  film  showings  of  any  kind.  Lines  that 
were  too  long  and  tedious  will  have  to  work 
their  way  down  to  tolerable  limits. 

The  network  of  color  televised  films  though 
slow  in  getting  underway,  was  a  good  idea  that 
will  bear  repetition  with  improvement.  And  it's 
easy  to  predict  that  many  exhibitors  will  find 
it  profitable  to  create  new  films  with  which  to 
attract  a  larger  share  of  audiences  next  year. 

Several  films  will  be  helping  to  attract  visi- 
tors to  the  Fair  in  '65.  The  Bell  System  will 
offer  an  excellent  Ballad  of  the  Fair:  Francis 
Thompson  (co-producer  to  To  Be  Alive.')  is 
working  on  a  color  film  of  the  Fair  itself  with 
his  partner.  Alexander  Hammid.  Come  Octo- 
ber 18th.  the  gates  on  the  Flushing  Meadow 
will  close,  the  lights  dim  for  a  long  winter  and 
the  watchmen  cometh  to  await  the  Spring. 

Over    1.2    Million    Color   Television    Sets 
to  Be  Sold  This  Year:  Films  Are  deeded! 

t>  The  president  of  Zenith  Radio  Corporation 
predicts  that  "dollar  sales  of  color  (television) 
sets  could  pass  dollar  sales  of  black-and-white 
within  a  year."  In  1964.  he  noted,  there  will  be 
1.2  million  (or  more)  color  sets  shipped  out  of 
an  industry  total  of  nearly  nine  million  units. 

With  RCA  selling  close  to  600.000  color 
sets.  Zenith  expects  to  market  approximately 
300.000.  The  Zenith  executive  predicts  that 
there  will  be  two  and  one-half  million  color  sets 
sold  in  1966.  What  does  this  mean  to  the  pro- 
ducer, sponsor  and  distributor  of  color  films. 
It  obviously  is  going  to  brins  a  great  deal  of 
potential  to  all  of  these  and  to  the  nation's 
leading  color  film  laboratories. 

The  challenge  is  for  new  and  creative  content 
in  factual  color  films  as  well  as  the  inevitable 
television  commercials.  We  can  be  heartened 
by  the  success  of  documentaries  of  all  types  in 
recent  years;  there  is  a  continuing  fascination 
with  travel,  science  and  related  subjects.  Great 
artistry  in  such  films  vvill  serve  the  sponsor  best 


for  exciting,  different  films  are  always  welcom-  i 
ed  by  station  program  directors  who  reflect  the  I] 
interest  of  their  color  set  owners,  an  ever-in-  ; 
creasing  segment  of  the  total  viewing  audience. 

*  *  *  I 

I 

This  Publication  Endorses  Chuck  Percy  —  j 
Our  Candidate  for  Governor  of  Illinois! 

--  Those  who  vote  in  Illinois  are  proud  of  the 
campaign  for  the  governorship  being  waged  by 
one  of  our  own  —  Chuck  Percy.  Through  all 
of  his  years  at  Bell  &  Howell  there  was  a  sense 
of  destiny  about  this  exceedingly  able  young 
man.  reflected  in  his  active  public  citizenship 
during  the  Eisenhower  administration  and  in 
the  unsparing  way  he  has  served  this  industry.  ^ 

The  Publisher  of  Business  Screen  has 
known  and  worked  with  Chuck  Percy  for  near- 
ly 25  years,  ever  since  those  early  chaotic  days 
of  World  War  II  before  he  joined  the  Navy. 
We  believe  him  to  be  superbly  equipped  for 
the  task  of  state  administration.  We  know  him 
to  be  one  of  this  country's  most  able  candidates 
for  leadership  and  break  a  long-standing  prece- 
dent to  endorse  our  first  and  only  candidate  for 
public  office. 

Charles  Harting  Percy  merits  the  vote  of 
every  reader  of  this  publication  clegible  to  cast 
that  vote  in  Illinois  and  of  every  voting  member 
of  their  families,  their  friends  and  all  who  can 
be  persuaded  to  help  assure  him  the  office  of 
governor  of  this  state. 

.\mericans  Should  See  the  Film,  "Mekong," 
Story  of  the  Xital  Mekong  River  Project 

"  These  columns  reviewed  a  truly  great  docu- 
mentary motion  picture.  Mekoni!,  the  story  in 
sight  sound  of  the  Mekong  River  Project,  spon- 
sored by  Shell  International.  This  film  is  not 
yet  available  in  the  United  States  and  will  not 
be  until  arrangements  for  its  distribution  here 
are  made  by  the  Shell  Oil  Company.  But  it 
should  he  seen  by  every  thoughtful  .American 
citizen.  Its  message  transcends  the  misery  and 
travail  of  the  campaign  in  South  \iet  Nam. 

For  this  is  the  story  of  the  possible  salvation 
of  Southeast  .Asia,  of  the  work  being  done  to 
double  the  growing  acreage  to  feed  another 
10  million  in  the  lands  bordering  the  vast  Me- 
kong River.  This  project  has  united  peoples 
of  the  area:  its  support  holds  far  greater 
promise  than  the  battles  now  being  waged.     • 


-OUR  SECRET  INGREDIENT- 

in    Sound    Slldefilms 

Television   Commercials 
and   Sales  Meetings 

-  is  EXPERIENCE 
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PRODUCTIONS,   LTD. 

15    West    46th    St.    N.    Y.    C.    JU    2-2160 
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For  superb  reversal  color  under  the  lights 
use  New  Anscochrome  T/lOO 


You've  never  seen  the  kind  of  color  quality 
in  a  reversal  tungsten  film  that's  now  yours 
with  AnscochromeS  T/lOO ! 

Colors  are  richer,  with  better  saturation 
and  higher  fidelity.  The  reds  are  especially 
outstanding.  An.scochronie  T/lOO  also  intro- 
duces a  new  concept  of  ima<ic  sharpness  and 
fine  grain  in  a  high-speed  color  film.  Its  ex- 
posure index  of  100  simplifies  lighting  set- 
ups, in  the  studio  or  on  location. 

Make  your  test  shots  of  Anscochrome 
T/lOO  soon.  Discover  for  yourself  what  a 


dramatic  difference  this  new  film  makes! 
Available  in  16mm.  3.5mm,  and  7()mm  long 
lengths. 

Ask  your  Ansco  Professional  Products 
Representative  for  full  details  on  Ansco- 
chrome T/lOO  as  well  as  the  great  new  day- 
'light  Anscochrome  films  D/50,  D/lOO,  D/200. 


ANSCO 


pmoto  products  op 

GEtSJERAL  ANILINE  &  FILM  CORPOHATlOlM 

^Ao  WEST  51  STReer  -    new  yopk  ioc32q 
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FILMSCREENS  FOR  SHOWMEN-Stew- 

art  P[0)ection  Scieens-the  choice  of 
15  major  exhibitors  at  the  New  York 
World's  Fair! 

ULTRAMATTE-for  coirmercial  play- 
houses, theatre  TV.  viewing  rooms  ■ 
Seamless  to  46  by  88  feet  ■  Optical 
efficiency  ■  Durable  economy. 
LUXCHROME  SO^seamless  rear  pro- 
jection ■  Superior  image  contrast  in 
lighted  rooms. 


FIII^ISCREENS  FOR  FILM  PRODUCERS 
-used  by  CBS  Studio  Center,  Colum- 
bia. Desilu.  Disney.  Fox,  Goldwyn, 
MGt^.  Paramount.  Revue.  UPA,  Uni- 
versal, Warners. 

HI-TRANS -Academy  Award  back- 
ground screen-highest  calibre 
production  "tool." 

ULTRAMATTE  gain  white,  and  LUX- 
MATTE  white  matte-front  projection 
screens  ■  Demanded  by  studios  and 
film  labs  for  viewing  during  produc- 
tion, dubbing,  and  scoring. 
T-MATTE  BLUE -rear-illuminated 
screen  for  latest  traveling-matte 
process  ■  Practical  for  large  and 
small  sets,  major  productions,  or  TV 
commercials. 


FILMSCREENS  FOR  TV  PRODUCTION 
TV-BLUE  — background  screen  ■ 
Favorite  of  networks  ■  Versatile  ■ 
Efficient. 

LUXCHROME  BQ-neutral  gray  screen 
for  closed-circuit  techniques,  back- 
grounds and  rear  projection  viewing. 


FILMSCREENS  also  designed  for  AV. 
fairs,  trade  shows,  exhibits,  simula- 
tors, plotting  and  display  systems,  and 
special  architectural  requirements. 


STEWART  FILMSCREEN  CORP. 

1161  W.  SepulvedaBlvd. 
Torrance,  Calif,  90503  (21 3)  326-1 422 

I  want  to  look  further  into  Stewart  Film- 
screens.  Please  send  me  additional 

information  on:. 

NAME 


STREET__ 

CITY 


-STATE  - 
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(continued  from  the  preceding  page  22) 

14  U.  S.  Pictures,  Su)>mitted  hij  CISE. 
Are  Cited  at  the  Edinburgh  Film  Festival 

•d  One  U.  S.  film  production  has  been  awarded 
a  diploma  of  merit  at  the  Edinburgh  Film 
Festival  and  1 3  other  pictures  entered  by  the 
U.  S.  Committee  on  International  Nontheatri- 
cal  Events  (CINE)  were  programmed  during 
the  recent  1964  showings.  The  ""abstract"  color 
film,  Help!  My  Snowman  is  Burning  Down, 
produced  by  Carson  Davidson  of  New  York 
received  the  diploma.  The  same  film  received 
a  Special  Jury  prize  at  the  Cannes  Film  Festival 
earlier  in  the  season. 

Other  CINE  entries  programmed  at  Edin- 
burgh (the  equivalent  of  an  award  since  this 
event  is  non-competitive)  include:  Dissent  Il- 
lusion (Morton  Goldsholl  Design  Associates, 
Northfield,  111.);  Tlie  Homing  Pigeon  (Robert 
Ford  Productions,  Evanston.  111. ) ;  Miracle  in 
Minnesota  ( produced  by  Empire  Photosound 
of  Minneapolis  for  the  Minnesota  Theater  Com- 
pany: Still  Waters  (Elgin  Ciampi.  New  York): 
and  Tlie  World  of  Henry  Ford  (MPO  Produc- 
tions, Inc.,  New  York) . 

Producers  and  sponsors  of  these  and  other 
U.  S.  films  shown  at  the  Scottish  event  will  re- 
ceive citations  from  The  Honorable  Michael 
Robb,  Information  Counselor  of  the  British 
Embassy,  at  the  7th  annual  CINE  program  to 
be  held  in  Washington.  D,  C.  on  November 
10th,  In  addition,  these  and  other  films  will  be 
presented  with  CINE's  own  Golden  Eagle 
Award,  symbolic  of  acceptance  as  U,  S,  entries 
to  overseas  festival  events  in  1964. 

490  More  U.  S.  Movie  Theaters  Open  in  "64, 
According  to  Hollywood  Film  Executive 
>T  These  items  from  recent  news  are  worth 
noting:  Arnold  Picker,  executive  vice-president 
of  United  .Artists  disclosed  in  Chicago  (during 
the  Theater  Owners  of  .America  convention  in 
early  October)  that  320  new  motion  picture 
theaters  were  built  last  year.  670  older  houses 
were  remodeled  and  1 70  which  had  been 
closed  were  reopened. 

"'In  the  first  eight  months  of  this  year," 
Picker  said,  "movie  box  offices  showed  a  20 
percent  increase  over  the  similar  period  last 
year."  It"s  a  welcome  thought!  • 


The  operation  was  a 

success. ..but  the  patient  died 

You,  too,  can  lose  "patients"  through  some 
small  detail  .  .  .  such  as  titles  not  up  to  the 
standard  of  the  rest  of  your  production.  .  . 
Guard  against  loss  of  clients  by  protecting 
your  large  investment  in  time  and  money 
by  a  verv  small  investment  in  Knight  titles. 

KNIGHT  STUDIO 

159  E.  Chicago  Ave.,  Chicago  11 
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16NM 


BLACK  $\Ym 
REVERSAL 
PRINTING 

$ 
PROCESSING 


COLOR  PRINTING 

OTHER  SERVICES 

•  Work  Prints 

•  Colorto-Color  Prints 

•  Color-to  B  4  W  Prints 

•  Raw  Stock 

•  A  i  B  Roll  Prints 

•  Fades-Dissolves 

•  Timed  Prints 

•  Edge  Numbering 

FOR  COMPLETE  INFORMATION  WRITE 


723  Seventh  Ave.,  New  York  19,  N.Y.  •  JU  6-2293 
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SIEMENS    DOUBLE/SIXTEEN 

The  Siemens  2000  16/16  is  a  high  quality  optical-magnetic  sound  projector 
interlocked  with  a  high  quality  16mm  magnetic  deck.  It  is  an  unusual  combina- 
tion and  it  can  do  unique  things  for  you: 

•  Record  professional  200  mil  track  on  the  16mm  magnetic  deck  •  Record, 
or  re-record  on  100  mil  striped  picture  film  •  Mix-put  sound-on-sound-use 
any  of  the  more  than  9  different  ways  to  record  and  re-record  •  Playback 
single-system  optical  •  Playback  single  or  double  system  magnetic  tracks, 
all  in  perfect  synch! 

Use  it  as  a  preview  projector,  as  a  multi-lingual  projector,  as  an  editing  pro- 
jector! Use  it  as  a  supplement  to  existing  facilities— or  as  a  complete  "sound 
studio  in  a  suitcase."  Use  it  to  bring  interlocked  projection  to  your  sound  work. 
The  Siemens  2000  16/ 16  sound  projector  is  the  modest  cost  answer  to  dozens 
of  sound  film  problems.  Perhaps  it  is  the  answer  to  yours? 

,,-,  V/RITE  FOR   NEW  CATALOG 


CORPORATION 
OF       AMERICA 


257  PARK  AVENUE  SOUTH,  NEW  YORK,  N.  Y.  10010 
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MOTION  PICTURES 
FILM  STRIPS  •  SLIDES 


to: 


I  I  ;  I  I  I  I  i  I 


COMMUNICATE 
MOTIVATE  «  EDUCATE 

then! 
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CO^  VISUAL  AIDS 

will  greatly  Improve  your 

AUDIENCE  IMPACT 

To  capitalize  fully  on  your  invest- 
ment in  motion  pictures,  slides  and 
film  strips  ...  to  enhance  the  profes- 
sional "know-how"  that  went  into 
them . .  .to  deliver  the  message  more 
economically,  these  H.P.I.  Visual 
Aids  are  extremely  valuable  and 
versatile. 


GROUPSHOW.  R/P  SCREENS 

"Light  On"  Projection  anywlnere.  Sets  up 
instantly— folds  flat  into  own  case.  Oper- 
ates with  any  movie,  slide  or  filmstrip 
projector.  Available  in  3  sizes. 
(Not  shown)  Compact  TELESCREEN"  for 
small  audiences  up  to  12;  unusually  bril- 
liant outdoors  in  daylight. 

4D 


lOsquare  slide  theater. 

Impressive  35rnm  slide  presentations 
with  this  award-winning  chrome  and  wal- 
nut desktop  projector.  Features  10  xlO" 
screen;  accepts  any  2x2  slide  mount; 
metal,  glass  or  paper.  Folds  flat. 


quik  splice  SPLICERS  &  TAPES 

Repair  torn  film  strips  without  loss  of 
frames  .  .  .  make  noise-free  splices  on 
sound  film  . . .  bond  any  film  base  to  any 
other.  No  scraping,  cement,  heat  or  spe- 
cial skills  necessary.  Proved  best  in 
schools  and  industry. 
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Write    for    illustrated    brochure-price 
list  of  H.P.t.  Industrial  A  V  products. 

'  £^.\    HUDSON   PHOTOGRAPHIC    INDUSTRIES.   INC. 
%i^^,   INDUSTRIAL  AND  A/V  PRODUCTS  DIVISION 
t  Irvington-on-Hudson,  N.  Y. 
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Winuers  of  \atwtuil  Safety  Film  Aiiards 
to  Receive  Plaques  at  Congress  in  Chicago 
■ft-  Among  the  12.000  persons  who  will  attend 
some  400  meetings  when  the  1964  National 
Safety  Congress  assembles  in  Chicago  on  Oct- 
ober 26  through  the  29th.  will  be  the  fortunate 
recipients  of  seven  bronze  plaque  awards  for 
the  out.standing  safety  films  of   1963. 

Six  motion  pictures  and  one  sound  slidefilm 
accorded  this  highest  honor  given  by  the  Na- 
tional Committee  on  Films  for  Safety  will  be 
shown  in  the  Grand  Ballroom  of  the  Conrad 
Hilton  Hotel  on  Monday  evening.  October  26. 
Committee  chairman.  W.  L.  Robinson,  assoc- 
iate director.  Traffic  Engineering  &  Safety, 
American  Automobile  Association,  will  intro- 
duce the  seven  films  and  present  plaque  awards 
to  the  following  winners: 

Producer  Les  Novros,  Graphic  Films  Cor- 
poration, will  receive  the  bronze  plaque  award 
for  his  series.  Man  and  Safety,  produced  for  the 
U.  S.  Air  Force. 

Charles  Cahill.  head  of  the  film  production 
company  bearing  his  name,  will  receive  a 
plaque  for  £.  V.  O.  C.  {Emergency  Vehicle 
Operations  Course),  one  of  two  winners  in 
the  traffic  and  transportation  group.  Employers 
Mutuals  of  Wausau  will  share  another  plaque 
in  this  category  for  The  David  Hall  Story, 
produced  by  Productions  of  Florida,  Inc. 

Producer  Fred  A.  Niles,  president  of  Niles 
Communications  Centers.  Inc.,  will  be  given 
a  bronze  plaque  for  the  sole  sound  slidefilm 
top  winner,  a  series  of  six  subjects,  Ni.x  the  5/.v. 
produced  for  the  American  Gas  Association. 

Westminster  Films"  occupational  safety  mo- 
tion picture.  The  Inner  Mind  of  Milton  Whitty. 
produced  for  the  Construction  Safety  Associ- 
ations of  Ontario,  will  be  another  plaque  re- 
cipient as  will  a  second  Canadian-produced 
film.  They  Called  It  Fireproof,  produced  by 
The  National  Film  Board  for  the  Dominion 
of  Canada  Fire  Commissioner. 

The  final  plaque  award  of  the  evening  will 
again  be  shared  by  the  U.  S.  Air  Force  when 
Passport  to  Safety  receives  that  honor.  Film- 
asters,  Inc.  was  the  producer  of  this  realistic 
parachute  safety  training  subject. 

The  event  is  an  impressive  salute  to  the 
medium  and  previous  ceremonies  ( which  in- 
clude the  showing  of  winning  films  to  dele- 
gates) have  been  well-attended.  Motion  pic- 
tures and  filmstrips  on  a  variety  of  subjects  will 
also  be  shown  at  other  National  Safety  Con- 
gress sessions. 

For  example,  chairman  Robinson  will  again 
preside  at  an  evening  program  on  Tuesday, 
October  27,  when  the  latest  driver  education 
films  will  be  shown  in  the  Oceanic  Room  of 
the  Knickerbocker  Hotel  in  Chicago.  • 
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Take  your 
sales  story  anywhere 
with  the  battery-powered 

COURIER 

THINK  OF  IT!  The  COURIER  requires 
no  plugs,  no  cords,  no  outlets,  no  set- 
ting up  of  speakers/ screens.  You  simply 
turn  a  button  for  instant  showing  of 
your  synchronized  sight'sound  sales 
story  Program  stops  automatically  at 
end  and  is  ready  to  repeat.  Battery-pak 
delivers  10  average  showings  per  day. 
And  the  COURIER  weighs  only  15 
pounds!  Find  out  how  the  COURIER 
helps  make  the  most  effective,  efficient 
use  of  selling  time.  Write  or  call  today! 

LA   BELLE   INDUSTRIES,   INC. 

502  S.  Worthington  St.,  Oconomowoc,  Wis.  53066 


CAMERAS 
GO  ANYWHERE 
TO  PUT  YOUR 
STORY  ON  FILM 

*you*re  invited  to  preview  "Mission 
of  Friendship"  recently  filmed  in 
Ecuador. 


FILM  STUDIOSJNC. 

100   South    Northwest   Highway 

PARK  RIDGE,  ILLINOIS 

Areo  Code  312      •     823-1418      •     Chicago:  763-5818 
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RCA  OPTICAL  FILM  RECORDING  SYSTEMS 
FEATURE  QUALITY  AND  VERSATILITY 
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i  OPTICAL  FILM  RECORDING  SYSTEM 

RCA's  PM-80  IS  a  complete  optical  sound  record- 
ing channel  with  a  fully  transistorized  plug-in 
module  amplifier  system,  filters,  control  facilities 
and  a  high  quality  film  recording  mechanism 
using  the  RCA  Variable  Area  Recording  System. 
The  PM-80  features:  negative  and  direct  posi- 
tive recording:  factory  pre-assembly  and  adjust- 
ment: compact,  rugged  construction:  and  easy 
installation. 


OPTICAL  FILM  RECORDER  ^ 

RCA's  PR-32  for  16mm  or  PR-33  for  35mm 
is  designed  to  work  as  an  integral  part  of 
the  PM-80  system.  The  recorder  provides 
high  quality  recordings  of  either  double- 
bilateral  negative  or  direct  positive  variable 
area  sound  tracks.  The  PR-32  and  PR-33 
feature  tight  loop  film  drive,  constant  speed, 
low  flutter,  reversible  operation,  and  posi- 
tive film  take-up. 


RCA  is  in  first  place  all  the  way  with  a  wide  range  of  quality  film  recording 
equipment.  Want  to  know  more?  Write:  Dept.  806,  RCA  Broadcast  &  Com- 
munications Products  Division,  2700  W.  Olive  Avenue,  Burbank,  California; 
or  36  West  49th  Street,  New  York,  New  York. 


The  Most  Trusted  Name  in  Sound 
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MEN  WHO 
DIRECT  YOUR 
EMPLOYEES 
NEED  THIS 


Sponsored  Pictures  of  the  Month 

Steel's  Role  at  Fair  Shown 

in  "Desigrns  As^ainst  the  Sky" 


People  in  supervisory  jobs  do  their 
work  more  effectively  when  they  are 
brought  to  realize  the  vital  nature  of, 
their  role  in  the  organization. 

The  Supervisor's  responsibilities  — 
in  the  interpretation  and  appli- 
cation of  Company  policies — are 
clearly   defined    In 

"The  Supervisor's  Job" 

This  sound  filmstrip  places  empha- 
sis on  careful  induction  of  new 
people,  precise  delineation  of  job 
requirements,  and  clear  job  in- 
struction. It  results  in  better  work, 
reduced  employee  turnover,  closer 
cooperation. 

One  of  a  series  of  fllmstrips 
showing  the  vorious  facets  of  the 
Supervisor's    responsible    service: 

"SUPERVISOR  TRAINING  ON 
HUMAN  RELATIONS" 

Guided  FILM  Missiles 


Mail  coupon  for  preview  details 


ROCKET  PICTURES,   Inc. 
6108  Sonta  Monica  Blvd. 
Hollywood,  Calif.  90038 
Tell   us   how  we   may   pre 
TRAINING   ON    HUMAN 

Name 

Dept.  A.3 

view:   "SUPERVISOR 
RELATIONS." 

City 

-..Slate 

Company 

fliiie 

«•  A  new  version  of  Designs 
Against  ihe  Sky,  which  tells  of 
the  important  part  played  by  steel 
in  the  construction  of  the  World's 
Fair  pavilions,  has  just  been  re- 
leased by  the  American  Iron  and 
Steel    Institute. 

The  new  film  is  an  up-dated 
version  of  a  similarly-titled  pic- 
ture which  was  put  out  by  the 
Institute  last  year.  Both  versions 
were  produced  by  Audio  Produc- 
tions, Inc..  for  the  Institute 
through  the  public  relations  firm 
of  Hill  &  Knowlton. 

Whereas  the  original  version 
concentrated  on  the  design  and 
framework  of  the  pavilions  in 
construction,  the  new  film  brings 
the  steel  frames  to  completion 
in  a  world  of  sweeping  and  grace- 
ful shapes  against  the  sky. 

Among  the  steel-framed  build- 
ing particularly  singled  out  are 
the  Johnson's  Wax  "flying  saucer" 
of  a  theatre.  IBM's  extraordinan,' 
"egg."  Traveler's  big  red  umbrella. 
GE's  vast  domed  carousel.  Bell 
System's  unusual  cantilever  de- 
sign, the  Festival  of  Gas  startling 
steel-framed  umbrella  roof.  GM's 
tremendous  "floating"  edifice  and 
Ford's  beautiful  motif  of  steel 
against  the  sky. 

Designs  Against  the  Sky  will  be 
distributed  by  all  offices  of  As- 
sociation Films,  Inc.  • 
*        *        * 

Philip  Morris  International 
Premieres   New  Tennis   Picture 

■;■:•  An  important  addition  to  the 
nation's  sports  film  libraries  was 


premiered  in  New  York  last  month 
when  Philip  Morris  International 
showed  a  40-minute  picture.  Great 
Moments  in  tlie  History  of  Tennis. 
Joseph  F.  Cullman,  3rd.  was  host 
and  sponsor,  as  president  of  Philip 
Morris,  Inc. 

Narrated  by  sportscaster  Chris 
Schenkel.  the  film  reviews  the 
highlights  of  the  outstanding  ex- 
ploits of  players  who  have  ap- 
peared on  the  courts  during  the 
past  85  years.  Attending  the  pre- 
miere at  the  Hotel  Vanderbilt  were 
world-ranking  tennis  stars.  Don 
Budge,  former  player  and  tourna- 
ment promoter,  introduced  the  pic- 
ture. • 

Board  ol   Fire  Underwriters 
Shows  New  Fire  Safety  Film 

■;•  A  new  fire  safety  film.  Trouble 
Takes  No  Holiday,  has  been  re- 
leased by  the  Board  of  Fire 
Underwriters,   in   New   York. 

The  film  is  designed  expressly 
for  showing  before  secondary 
school  audiences.  It  is  motiva- 
tional and  will  impress  upon  stu- 
dents that  the  smart  thing  to  do 
is  to  take  fire  seriously  and  avoid 
its  dangers. 

Trouble  Takes  No  Holiday,  15 
min.,  color,  portrays  the  aftermath 
of  a  false  alarm  turned  in  by  a 
student  in  a  typical  high  school, 
his  eventual  repentance,  and  sub- 
sequent development  into  a  school 
fire  safety  leader. 

The  film  was  produced  for  the 
National  Board  by  Depicto  Films 
Corporation,  of  New  York.  Dis- 
tribution will  be  through  all  offices 
of   Association   Films.  • 


\\  orld-famed  tennis  stars  at  premiere  of  film  "Grcut  Maments  in  the  His- 
tonj  of  Tennis."  L  to  r  are:  Roy  Emer.son  of  Australia:  Manuel  Santana 
of  Spain:  Don  Budge,  tennis  great  who  introduced  film;  Chris  Schenkel, 
narrator  of  picture;  Joseph  F.  Cullrmm,  3rd,  president  of  Philip  Morris 
Incorporated,    the   sponsor    of    the    film,    and    Rafael    Osuna    of    Mexico. 


Quality-Bilt 

Film  Shipping  Cases 

•  Best  quality  domestic  fibre 

•  Heavy  steel  corners  for 
added  protection 

•  Durable  1"  web  straps 

•  Large  address  card  holder 
with  postive  retainer  spring 

•  Sizes  from  400'  to  2000' 
OTHER    "QUALITY-BILT"   ITEMS: 

Salon  Print  Shipping  Cases 

Sound  Slidefilra  Shipping  Cases 
(for  Transcriptions  &  Fiknstrips) 

2"  X  2"  Glass  Slide  Cases 

Filmstrip  Shipping  Cases  (hold  up 
to  6  strips  plus  scripts) 

^V'rite  direct  to 
manufacturer  for  catalog 

m.  SCHUESSIER 

361  W.  Superior  St.,  Chicago  10,  III. 


LAB  SPECIALISTS 

SINCE  1936 

8mm  SILENT 
16mm  SILENT -SOUND 

BLACK  &  WHITE  PRINTS  ONir 

Thai   means: 

SPECIAL  SKILLS  .   .   . 

SPBOAL  CARE  .  .  . 

PIUS 

ESPECIALLY  FAST  SERVICE 

and 

ESPECIALLY  "GOOD"  PRICES 

on 

QUANTITY  WORK 

Try   us 

MODERN  MOVIES,  INC. 

832  Cole  •  Hollywood  38,  Calif, 
Hollywood  4-7293 
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You  can  put  your  message  on  a  Polaroid 
Land  transparency  in  10  seconds  for  a  mere 
55c.  That's  about  23  hours,  59  minutes,  and 
50  seconds  faster,  and  1  dollar  less  expen- 
sive than  an  ordinary  slide. 

All  yon  do  is  load  the  film  into  the  cam- 
era. Snap  the  shutter.  10  seconds  later  you 
have  your  transparency. 

After  a  quick  hardening  just  slip  the 
slides  into  the  snap-together  plastic  frames. 
And  you're  ready  to  go. 

There  are  2  different  kinds  of  transpar- 
ency film. 

Polaroid  PolaLine  transparency  film  is 
designed  especially  for  line  copy  work.  The 
blacks  are  really  black,  the  clear  areas  are 
extremely  clear.  That  makes  it  ideal  for 
charts,  graphs,  diagrams... anything  set  in 
type  or  drawn  in  pencil  or  ink.  It  develops 


in  only  10  seconds. 

The  otlier  film  is  for  continuous  tone 
work.  You  make  slides  of  pictures  and  ob- 
jects with  it  in  2  minutes.  You  can  even  take 
a  picture  of  someone  in  the  audience.  And  a 
few  minutes  later  show  it  on  the  screen. 
That's  guaranteed  to  liven  up  the  presenta- 
tion. 

Both  kinds  of  slides  fit  any  standard  lan- 
tern slide  projector.  Both  kinds  of  slides 
can  be  made  with  the  many  Polaroid  Land 
cameras  that  accept  Series  40  film,  except 
for  the  J-66. 

And  both  kinds  of  slides  have  terrific  im- 
pact when  they're  projected.  Just  imagine 
how  much  more  this  ad  would  have  im- 
pressed you  if  it  had  appeared  3  feet  tall  on 
your  office  wall. 

POmROlD  ■  *NO  ■POLALINE-' 


TROUBLE 
IS 

OUR 
BUSINESS... 

The  world's  finest 
repair  shop 

is  at  your  service. 
Finest  Technicians 
Finest  Equipment 


ONLY  EXPERIENCE  MAKES  AN  EXPERT.  Our  camera  technicians 
and  repair  personnel  ran^e  from  10  to  35  years  of  experience. 

■  F&B  Ceco  employs  more  than  100  of  these  fine  factory  trained 
technicians.  We  repair  over  2,000  cameras,  over  800  Moviolas, 
mount  and  service  over  2,000  lenses,  convert  over  200  Auricons, 
service  over  800  items  of  sound  recording-  gear  and  we  custom 
design  and  build  over  500  special  items  of  equipment,  each  year. 

■  Backing  up  our  e.xpert  technical  statf  is  the  world's  most  com- 
plete stock  of  factory  parts  and  a  magnificently  equipped  ma- 
chine shop,  an  optical  laboratory  and  electronic  laboratory. 

(1)  We  know  how  to  diagnose  the  equipment  problem. 

(2)  We  have  the  needed  parts  in  stock.-' 

(:;i  Because  of  our  experience,  we  complete  the  repair  in  less 

time,  at  less  labor  cost  to  you. 
(4)  We  GU.-^R.ANTEE  the  repairs.  Your  equipment  will  again 

operate  like  new. 

HERE'S  HOW  TO  GET  YOUR  EQUIPMENT  REPAIRED:  ( 1 )  Send  it 
to  us  right  now.  (2)  You  will  receive  a  diagnosis  of  the  problem, 
an  estimate  of  the  cost  for  parts  and  labor,  and  a  delivery  date 
for  the  finished  job.  All  this  is  FREE.  (.3)  Promptly  on  the  date 
promised,  you  will  receive  your  GUARANTEED  repaired  equip- 
ment. 

When  in  New  York,  why  not  visit  and  inspect  our  facilities. 
You  will  enjoy  meeting  and  chatting  with  our  technical  staff. 
Please  consider  this  your  cordial  invitation. 

"In  our  $1.50.000.00  parts  inventory. 


Send  your  equipment  in 
for  FREE  repair  estimate. 


Lens  Repair 
Department 


Moviola 
Projection 
and  Repair 
Department 


► 

Camera 

Rental 

Department 


^iOFAPP^O^ 


F&B /CECO,  INC. 


315  West  43rd  Street,  New  York,  N.  Y.  10036 


Branch:  51  East  10th  Avenue,  Hialeah,  Florida 


Cable  Address:  CINEQUIP 


(212)  JU  6-1420 


Telex:  01-25497 
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THE  PURSUIT  OF   INNOVATION 

Creativity    is   Challenging   Topic   as    Industrial    A-V 
Executives  Hold  Fall  Sessions  at  Tarrytown,  N.  Y. 


/"Creativity  in  business  —  how 
^^  to  foster  and  manage  it  — 
was  the  topical  theme  of  the  an- 
nual fall  meeting  of  the  Industrial 
Audio-Visual  Association.  Oct.  ."i- 
8,  at  Tarrytown  House,  Tarry- 
town,  N.Y. 

To  many  businessmen  oriented 
entirely  to  advertising  and  public 
relations,  creativity,  or  the  lack 
of  it.  has  been  a  constant  nagging 
companion  for  many  years  —  for 
innovation  is  necessarily  the  moth- 
er of  most  good  advertising  and 
public  relations   work. 

Recently,  with  the  advance  of 
the  pure  technologists  throughout 
all  phases  of  business  and  the  ad- 
vent of  thousands  of  technical 
computer  programmers,  the  need 
for  creativity  in  management  on 
a  broad  scale  has  become  an  in- 
creasing challenge. 

[t  is  one  which  now  calls  on  the 
best  skills  of  communication  peo- 
ple and  lAVA  men  are  finding 
themselves  drawn  into  finding  new 
ways  of  fighting  the  purely  tech- 
nological approach  to  business 
nuinagcmcnt. 

Biich  Is  Prouram  C.'haimian 

Program  chairman  William 
Buch  (Lederle  Laboratories)  ori- 
ented the  activities  repeatedly  to 
this  important  theme.  Speakers 
Irvine  Milgate  (Impcomation 
Communications  Laboratories). 
William  Smith  (U.S.  Steel  Corp.) 
and  Darrell  Rathbun  (American 
Standard  Radiator  Co. )  each 
brought  a  new  viewpoint  to  the 
assembly. 

Milgate  said  that  the  great 
amounts  of  data  now  accumulat- 
ing on  every  sort  of  knowledge 
was  such  that  solutions  problems 
were  all  over  the  place  if  we  only 
know  the  critical  question  to  ask 
—  and  this  is  of  absolute  essence. 

"All  of  the  fancy  ways  of  mov- 
ing electrons  in  the  thousands  of 
new  eonmuinications  tools  will  not 
do  anything  to  the  heart  of  man 
unless  we  find  the  human  key." 
he  noted. 

Milgate  urged  businessmen  to 
avail  themselves  of  the  services  of 
the  behavior  scientists  for  solving 
many  of  the  increasing  complexi- 
ties of  communications.  The  big 
screen,  he  believes,  cannot  do  the 
job  in  manpower  development. 
"Far  more  effective  are  the  "one- 
lo-one"  small  screen  systems  for 
individual  audio-visual  training. 

Bill  Smith  told  about  the  iden- 
tification and  manaiiement  of  crea- 


tive personnel  at  his  company. 
U.S.  Steel.  In  general,  he  said,  the 
creative  person  tends  to  be  gullible, 
sensitive,  open,  non-conforming, 
and  to  make  more  mistakes  than 
his  less  creative  fellow  workers. 
But  his  creative  qualities  are  in- 
valuable, and  management  must 
find  ways  to  provide  a  proper  at- 
mosphere for  them. 

Panel  Discusses  Creativity 

Darrell  Rathbun  led  a  panel 
discussion  on  the  many  facets  of 
creativity  and  how  to  use  it  or 
lose  it.  Starting  from  a  critique 
of  The  Creative  Orf;amzalion.  by 
Gary  A.  Steiner.  a  paper  published 
by  the  Graduate  School  of  Busi- 
ness, University  of  Chicago,  the 
discussion  led  into  an  interesting 
round-robin,  involving  the  entire 
lAVA  group.  Other  panel  mem- 
bers were  Vincent  Hunter  (L'nion 
Pacific  Railroad).  Larry  Warnock 
(Link-Belt  Co.).  Martin  Broad- 
well  (Southern  Bell  Telephone 
Co.)  and  Jerry  McGarry  (Wyeth 
Labs.). 

Throughout  the  meetings,  new. 
different  and  creative  films  were 
interjected  from  time  to  time. 
Among  these  were  Carson  David- 
son's highly  original  theatrical 
short.  Help.  My  Siumman's  Burn- 
ing Down  and  the  Calvin  Work- 
shop's business  film  farce.  We'll 
Check  and  Let  You  Know . 

Robert  McCaslin  (Caterpillar 
Tractor  Co.).  president  of  lAVA. 
opened  the  sessions  by  urging  his 
fellow  members  to  watch  and  lis- 
ten particularly  for  new  ideas  — 
that  techniques  without  ideas  are 
meaningless.  About  50  members 
and  guests  took  part  in  the  three- 
day  meetings.  The  next  lAVA  na- 
tional meeting  is  scheduled  for  the 
Ambassador  Hotel,  Chicago,  May 
3-6,  1965.  with  William  E.  Mor- 
ris (Baxter  Labs)  as  program 
chairman. 

New  members  who  joined  the 
Association  at  this  meeting  were: 
Solomon  Dworkin  (Bell  Telephone 
Labs).  Harry  E.  Hultman  (Beloit 
Corp.).  Alan  F.  Lydiard  (John 
Hancock  Co. ) .  Herbert  McCart- 
ney (Southern  Bell  Telephone 
Co.).  Fred  Movroydes  (Bucyrus- 
Erie  Co.)  and  H.  Loren  Robinson 
(Roche   Labs). 

While  this  was  a  meeting  de- 
voted largely  to  ideas  rather  than 
hardware,  all  birds  must  have 
wings  to  fly.  and  several  new  in- 
teresting audio-visual  "w  i  n  g  s" 
were  shown  durinc  the  meeting.  • 


Tarrytown   House  —   llii.t  former  country   cttalc   now   proikU'\   an    utcal 
site  for  cxccuiwr  scminms  such  «.v   lAVA's  recent  fall  mectinfi  prosram. 


I.W'A  panel  on  creativity  (/  to  r) :  Vincent  Hunter  (Union  Pacific); 
Larry  Warnock  (Link  Belt);  Darrell  Rathhun  (.American  Standard  Ra- 
diator); Martin  Broadtcell  (Southern  Bell);  and  jernj  McC.arry   (Wyeth). 


New  members  of  I.WA  0  lo  r  i .  Herherl  McCartney;  Harry  Hultman,  Sol- 
omon Uworkin.  H    Loren  Rohin.wn;  and  Fred  Movroydes  (see  column  two). 


.\ntics  of  .\niform  characters  drew  appreciative  chuckles-  when   thi.i  new 
technique  for  animation  wa.s  demonstrated  /)!/  Don  Smith  of  Wildinn.  Inc. 
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'T'rue  Magazine's  new  sales 
■*■  promotion  film,  now  being 
shown  to  space  buyers  across  the 
countrj'.  is  the  first  major  present- 
ation to  be  seen  in  the  men's 
magazine  field  in  many  a  moon. 
It  is  a  powerful  and  effective  per- 
formance, relying  on  solid  content 
to  carry  it  along,  but  with  skillful 
use  of  audio-visual  aids  of  several 
kinds  to  give  it  wings. 

True's  story  is  principally  that 
of  editorial  excellence.  It  points 
out  that  the  professional  ad  man 
— the  largely  Madison  Avenue-or- 
iented magazine  reader  —  may 
overlook  the  national  strength  of 
a  magazine  such  as  True.  Yet, 
the  leading  executives  and  much 
of  the  working  force  of  most  of 
the  big  agencies  came  from  "back 
there,"  and  that  is  where  the  big 
strength  of  True's  2,400,000  cir- 
culation lies.  Readers  are  gener- 
ally solid  citizens,  home-owners, 
married,  and  w'ell-fixed  with 
$8,000  median  incomes.  And  they 
average  five  hours  an  issue  read- 
ing the  magazine. 

Weight  to  \'ital  Intangibles 

Almost  all  of  the  figures  in  any 
big  agency's  computer  regularly 
come  up  with  True's  statistical 
potency.  The  magazine  gets  out 
handsome  brochures  ("The  Most 


TRUE   MAGAZINE'S   COLORFUL  SHOW  S   8MM   FILM   ARE 

Taking  Advertising  Space  Buyers 
to  Editorial   Hearts  of  Its   Readers 


Massive  Men's  Market  in  Print'") 
to  reiterate  these  facts.  What  the 
new  visual  presentation  is  intended 
to  do  is  to  give  more  weight  to 
the  important  intangibles  that  are 
still  responsible  for  much  space- 
buying,  computers  or  no.  True 
has  an  impressive  story  to  tell 
from  any  angle,  for  computer  stu- 
dents, or  for  media  buyers  who 
fly  by  the  seats  of  their  pants. 

Last  year,  another  Fawcett  pub- 
lication, Wom.\n's  Day,  put  on 
a  presentation  in  which  each  of 
its  salesmen  deli\'ered  the  verbal 
part  of  the  show  accompanied  by 
a  background  of  colored  lights, 
slides  and  other  effects. 

Following  a  Good  Example 
This  worked  out  so  well  that 
Mort  Berkowitz,  Fawcett  Advert- 
ising Director,  and  Walter  Ferri- 
gan.  True  Advertising  Manager, 
decided  to  use  a  somewhat  simi- 
lar sort  of  vehicle  to  extoU  the 
virtues  of  True. 

They  called  on  V'isualscope, 
Inc.,  which  had  produced  the 
Woman's  Day  presentation,  to  do 


a  new  show  that  would  provide 
visual  fireworks  to  back  up  True's 
space  salesmen  much  in  the  man- 
ner of  the  Woman's  Day  show. 
Titled  The  Power  to  Say  Yes,  the 
new  presentation  is  playing  daily 
to  groups  of  ad  men  at  the  Colon- 
nades of  Delmonico's  Hotel  on 
Park  Avenue  in  New  York. 

It  will  run  here  for  four  weeks, 
while  another  unit  will  be  playing 
a  circuit  of  Los  Angeles,  Seattle, 
Portland,  San  Francisco,  Denver. 
Detroit,  Chicago,  Boston,  and 
other  cities  not  yet  scheduled. 

"Most  Exciting  in  a  Decade" 
Reaction  has  been  universally 
good.  Several  dozen  letters  about 
the  film  were  received  from  agency 
executives  in  the  first  week  after 
its  opening.  One,  from  an  agency 
senior  vice  president,  acclaimed 
it  as  the  most  exciting  media  pre- 
sentation in  the  past  ten  years. 

Advertising  executives  arriving 
at  the  luncheon  meetings  note 
first  the  big  letters  TRUE  m  the 
foreground  of  the  screen  at  the 
head  of  the  room  while  revolving 


The  scenes  at  the  tup  of  this  page  and  hclow  arc  jrom  True  Magazine's  new  ividescreen  presentation. 


colored  lights  play  on  the  back- 
ground. During  the  introductory 
scenes,  the  letters  slide  individually 
off  the  wide  screen  into  the  wings. 
The  presentation  is  basically 
simple,  despite  its  use  of  a  great 
many  interrelated  audio-visual  de- 
vices. Interwoven  into  the  show 
are  wide-screen  sound  motion 
pictures,  standard  screen  sound 
motion  pictures,  a  live  speaker, 
taped  music  and  voice  introduc- 
tions, colored  lighting  effects, 
wide-screen  sUdes,  and  wide- 
screen  slidefilm  with  crawl  effects. 

Salesman  is  Star  of  Show 

But  most  important  of  aU  the 
elements  in  the  presentation  is 
the  speaker.  Almost  all  True  sales- 
men serve  turns  as  "the  man  at 
the  lectern"' — the  star  of  the  show. 
Each  of  these  men  speaks  to  the 
agency  group  that  he  normally 
calls  on.  Thus  the  presentation  is 
always  personal. 

Happy  Felton,  the  ex-Brooklyn 
Dodger  broadcaster  who  is  now 
Fawcett  Publicity  and  Promotion 
Manager,  and  Bob  Plante.  True 
Promotion  Manager,  who  have 
been  responsible  for  much  of  the 
presentation's  success,  note  that 
as  different  men  give  the  show 
each  day  its  character  changes 
slightiy. 

Some  men  are  slower  than 
others,  some  give  emphasis  to  cer- 
tain parts  more  than  others,  but 
each  has  made  the  show  his  own, 
fitting  it  to  his  own  personality, 
Felton  and  Plante  rehearse  each 
of  the  speakers  before  the  per- 
formance and  although  certain 
standards  of  timing  and  elocution 
are  set,  the  speakers  are  encour- 
aged to  be  themselves — believable 
— above  all. 

Simple  and  Foolproof  Setup 

The  screen  effects  accompany- 
ing the  speakers  are  achieved  by 
two  Visualscope  men  working  on 
cues  from  the  script,  allowing  the 
speaker  to  go  at  his  own  pace. 

Equipment  involves  a  big  Pow- 
erhouse sUdefilm  projector,  a 
Bauer  P-5  16mm  sound  projector, 
WoUensak  tape  recorder,  and  a 
4'/i  ft.  by  12  ft  translucent  screen 
surrounded  by  black  velvet  drap- 
eries. While  at  first  glance  the 
system  might  seem  complex,  in 
practice  it  has  proved  to  be  simple 
and  foolproof.  It  is  not  a  gimmicky 
show — no  effects  are  used  that  do 
not  have  a  definite  place  in  en- 
hancing the  script  of  the  present- 
ation. 

Hold  \"isuals  in  Exact  Focus 

One  foolproof  part  of  the  sys- 
tem that  is  worth  noting  is  a  meth- 
od  devised  by  Visualscope   tech- 
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nicians  for  insuring  exact  focus 
in  the  motion  pictures  even  when 
interchanging  half-inch  and  one- 
inch  lenses  on  the  projector  during 
the  middle  of  the  show  for  wide- 
screen  or  normal  proportion  im- 
ages. A  steel  ring  is  mounted 
around  each  projector  lens  and 
fixed  with  a  set-screw — thus  the 
lens  may  be  inserted  in  the  pro- 
jector up  to  the  ring  which  is  the 
point  of  exact  focus.  Never  fail 
accuracy  so  far. 

The  whole  show  can  be  packed 
into  four  crates,  none  longer  than 
six  feet,  allowing  easy  transport 
in  a  station  wagon.  This  method 
will  be  used  to  move  the  show  to 
eastern  and  mid-west  cities.  For 
\rest-coast  meetings.  True  con- 
tracted with  Flying  Tiger  airlines 


to  move  the  show  from  city  to 
city  on  daily  schedules. 

After  the  intensive  schedule  of 
luncheon  meetings  from  coast  to 
coast.  True  will  still  not  leave  any 
group  unexposed  to  the  message 
if  possible.  The  whole  show  has 
t)een  put  on  16mm  film,  and  dur- 
ing the  coming  year  it  will  be 
shown  to  any  group  which  missed 
it  the  first  time. 

Mso  Sliown   in  Sinm   Sound 

Not  only  groups  will  be  co\cred 
by  the  back-up  film,  but  individ- 
uals, too.  An  8mm  version  has 
been  prepared  to  be  used  with 
Fairchild  8mm  desk-top  project- 
ors. True  salesmen  will  be  able  to 
walk  into  any  ad  office  in  the 
country  and  quickly  put  on  The 
Power  to  Say  Yes.  * 


NEW  DIRECTIONS  FOR  OPTICS  &  ELECTRONICS 

Exciting    Potential   ot   the    Laser 
Told  in  "The  Conquest  of  Light" 

A  LiTTLt  Over  Six  Years  Ago  two  scientists  ai  the  Bell  Telephone 
^  Laboratories  came  up  with  some  new  ideas  on  how  to  harness 
light  waves.  These  ideas  have  since  grown  into  the  laser,  a  device  which 
has  opened  new  directions  to  the  science  of  optics  and  electronics. 

The  Conquest  of  Light,  a  new  nine-minute  Bell  System  color  film 
which  explains  the  background  and  potential  of  the  laser,  has  just 


Bell  Laboratories'  scientist  txamim.s  the  "trumpet-ahajicd  nthy  crystal, 
the  heart  of  the  continuously-operating  ruby  laser,  shown  in  the  picture. 

been  released  by  the  associated  companies  for  free  loan  use  by  any 
interested    groups. 

The  film,  which  was  produced  by  Owen  Murphy  Productions,  direc- 
ted by  Paul  Cohen  and  photographed  by  Michael  Livcsey.  shows 
how  from  an  intense  concentrated  beam  of  light,  such  as  never  shone 
on  earth  before,  may  come  heat  hotter  than  the  sun.  unliinitcd  com- 
munications channels,   and  surgery  without  cutting. 

Basically,  the  film  shows,  a  laser  consists  of  cylindrically  shaped 
active  material — solid,  liquid,  or  gas — excited  by  some  external  source 
of  energy.  Reflective  surfaces  at  both  ends  of  the  rod  permit  energy 
to  reflect  back  and  forth,  building  up  on  each  passage. 

Such  a  device  can  generate  a  powerful  and  highly  directional  beam 
of  light  which  is  coherent  (well  organized)  and  of  ncariy  a  single 
frequency.  This  beam  may  someday  provide  a  carrier  signal  with  a 
very  large  capacity  for  telephone,  television  and  data  transmission. 

Indeed,  "Tomorrow,  light  may  be  a  major  medium  over  which  men 
communicate — a  possible  answer  to  the  ever-growing  need  for  channels 
ot  communication.  Science  itself  cannot  know  the  total  promise,  for 
it  stands  now  only  at  the  threshold  of  its  exploration.  Yet,  this  narrow 
pathway  of  light  leads  surely  to  tomorrow.  Because  it  spreads  so 
little,  it  may  help  man  to  map  the  moon — projected  toward  the 
shadowed  valleys,  a  quarter  of  a  million  miles  away,  a  laser  beam 
can  be  focussed  on  a  tiny  area  only  a  few  hundred  yards  wide.  A 
bridge  of  light — a  bridge  across  which  man  may  communicate — on 
earth,  and  in  the  endless  reaches  of  outer  space."  • 

Dane  Ridden  of  Bell  Telephone  Laboratories  checks  alignment  of  helium- 
neon  g(iv<,>OH.«  laser  designed  to  emit  coherent  radiation  in  visible  spectrum. 
Scene    in    the    Owen    Murphy    production,    "The    Conquest    of    Light." 


Longest  laser  ever  built  i.s  this  S.yfoot  gas  laser  at  Bell 
Laboratories,  ilurray  Hill.  Here,  Robert  N.  Zitter  (for- 
ground)  and  George  G.  Douglas,  conduct  experiment  to 
measure   the   power   of   the   light   in   scene   from   film. 
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Man* 


iR'w    film  and  recording  techniqiu's 
:.A    Miing   "Qui'xt."  Crcic   ubtnt    i 


n  <  II    I  nijilnii,  d  to  "involve"  the 
■^IhHitiiiii   outdoor  beach  scene. 


"QUEST"    FOR   THE    UNUSUAL 

Many  Visual  and  Sound  Techniques  Used  to  Make 
70mm   Eastman   Chemical    Film   One   of   Fair's    Best 


/~Vne  of  the  Most  unusual  in- 
^-'  dustrial  motion  pictures  at  the 
World's  Fair  is  Quest,  produced 
by  Filmex.  Inc..  for  Eastman 
Chemical  Products.  It  is  one  of 
the  first  non-theatrical  motion  pic- 
tures to  be  shot  in  70mm  film 
with   five-track    stereo    sound. 

The  film,  which  graphically  de- 
monstrates the  basic  theory  of 
cliemistry  as  well  as  its  practical 
applications  by  Eastman  Chemi- 
cal, is  shown  in  conjunction  with 
dramatic  displays  that  are  inte- 
grated with  the  movie  action. 

Images    Surround    the    \'ie\ver 

The  purpose  is  to  surround  and 
involve  the  audience  with  the  film 
experience — an  effect  heightened 
by  the  fact  that  no  screen  is  used: 
the  image  is  projected  directly  on 
the  circular  wall  of  the  Eastman 
Chemical  building,  part  of  the  Ko- 
dak pavilion,  and  is  32  feet  wide, 
or  about  20  degrees  of  the  round 
building.  In  addition,  house  light- 


ing which  changes  to  match  the 
background  color  of  the  film  im- 
parts a  three-dimensional  effect  to 
the   filmed  images. 

A  great  many  film-making  and 
sound  recording  techniques  were 
used  in  the  production  of  the  pic- 
ture, many  for  the  first  time  in 
70mm  format;  live  action,  on 
sound  stage,  location,  in  factory; 
animation  (the  most  animation 
ever  used  in  a  70mm  production ) 
both  art  work  and  photographic; 
stop  motion:  original  sequence 
and  stock  footage. 

.Another  first  was  the  use  of 
zooms  and  pans  or  multiplane 
effects,  never  done  before  on 
70mm. 

Sonietln'ng  New  in  Film  Music 

Highly  unusual  scoring  and 
sound  effects  were  employed.  In 
addition  to  a  symphony  orchestra 
and  a  three-piece  jazz  combin- 
ation, the  film  uses  five  unique 
instruments   sculpted   by   Francois 


Surrounding  film  viewers  in  the  Eastman  Chemical  Product's  exhibit  at 
the  \.  Y.  Worltl's  Fair  were  stereo  sound,  wide-screen  sequences  hke 
these.  The  Filmex'  produetioti  "Quest"  was  shot  in  VdHini  coh^r. 


Bachet  in  glass  and  metal  and 
on  formal  display  in  a  special  ex- 
hibition at  the  Louvre.  Electronic 
music,  composed  via  circuitry  and 
tape  recorders,  forms  part  of  the 
score. 

Part  of  the  live  action  was 
photographed  underwater,  never 
before  done  on  70mm.  A  special 
watertight  enclosure  had  to  be 
built  to  house  the  70mm  camera 


to  lens  this  important  sequence. 
"One  of  the  gratifying  aspects 
of  making  the  film  was  being  ask- 
ed to  produce  it."  says  Robert 
Bergmann.  president  of  Filmex, 
Inc.  "Because  Eastman  Kodak  is 
closely  associated  with  the  finest 
in  photography  equipment  and 
photographic  technique,  our  very 
selection  was  an  accolade  of  the 
highest  order."  • 


Technique   for  the    Budget-Minded 

Fund  Film  Points  Up  Cost  Advantages  in  Fotomation 


I 


A  MONO  THE  Films  being  shown 
^^  to  World's  Fair  visitors  on 
the  236-outlet  RCA  television  re- 
ceiver network  is  a  seven-minute 
color  motion  picture  about  the 
New  York  Herald  Tribune  Fresh 
.■\ir  Fund,  Give  Summer  To  A 
Child.  It  is  sponsored  as  a  con- 
tribution to  the  Fund  by  American 
Express  Company. 

The  film  is  seen  regularly  on 
the  network  which  consists  of 
monitor-receivers  set  up  in  loun- 
ges, executive  suites  and  adjacent 


Fresh  .\ir  Fund  film  scenes  tdiove 
and  at  right  below  are  from  public- 
ittj  art  adapted  by  Animated  Pro- 
ductions   in    Fotomation    tecltniquc. 

to  lines  of  people  waiting  to  get 
into  crowded  exhibits. 

Animated  Productions.  Inc  . 
using  its  Fotomation  process,  pro- 
duced the  film  using  many  diverse 
pieces  of  material  from  the  files 
of  the  Fresh  Air  Fund,  including 
16mm  motion  picture  footage, 
3.'>mm  slides,  small  snapshots, 
mural-size  photographs,  posters, 
booklets  and  carttxins. 

The  film  tells  about  the  acti\ 
ities  of  the  Fresh  Air  Fund  since 
its  founding  in  1877.  It  shows 
how  the  Fund  has  sent  thousands 
of  city  children  annually  to  sum- 
mer vacations  at  camps  and  near- 
by friendly  towns. 

,\\  Stahl.  producer  of  the  film 


for  Anmiated  Productions,  faced 
some  unusual  problems  in  putting 
all  the  various  pieces  of  material 
together  to  make  a  good-looking 
film  that  hangs  together  smoothly. 

Because  of  a  tight  budget  situ- 
ation, it  was  necessary  to  do  al- 
most all  the  film-handling  chores, 
effects  and  editing  in  the  anima- 
tion camera  before  going  to  the 
lab.  For  instance,  the  whole  fin- 
ished film  was  done  on  one  piece 
of  film,  ready  for  printing  with- 
out the  use  of  A  and  B  rolls. 

All  the  sound — music,  effects 
and  narration  by  CBS  news  com- 
mentator Ken  Banghart  —  was 
completed  first,  and  then  the  film 
was  carefully  planned  and  shot 
to' synchronize  with  the  finished 
track. 

Ingeniously,  pieces  of  existing 
I6nmi  footage  from  another 
Fresh  Air  Fund  motion  picture 
were  used  as  part  of  the  new  film, 
and  spliced  in  during  the  middle 
of  dissolves  so  splices  would  not 
show  on  the  finished  print.  Other 
dissolves  were  made  in  the  ani- 
mation camera. 

Mr.  Stahl  estimates  that  this 
method  of  "emergency"  produc- 
tion on  a  public  service  film  for 
an  outstanding  charity  organiza- 
tion saved  over  S600  of  actual  ex- 
pense in  addition  to  considerable 
production    time.  • 


KEEP. THEIR  FOOTPRINTS  GREEN 
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"Push-Button"    Sermons 
Light    Cinebox    at    Fair 

i^NE  OF  THE  New  York  World's 
^-^  Fair's  proven  exhibit  tools 
was  the  six-foot  high  Cinebox, 
used  continuously  by  visitors  to 
the  Churches  of  Christ  exhibit  in 
the  Protestant  and  Orthodox  Cen- 
ter. At  the  Fair,  the  Cinebox  was 
used  to  present  a  choice  of  40 
three-minute  sermons  on  color 
film,  operated  by  simply  pressing 
a  push-button  after  making  a  se- 
lection of  a  favored  subject. 

The  sermon  selections  featured 
Church  of  Christ  minister  Batsell 
Barrett  Baxter,  well-known  radio 
and  television  evangelist  of  Nash- 
ville. Tenn.  Sermon  films  included 
Baptism.  The  Lord's  Supper,  The 
Influence  of  Christ.  How  Relative 
is  Truth.  Our  tieriiage  and  others. 
Sermons    open    with    Mr.    Baxter 


THE   LADY   IS  A   FILM    MAKER 

Petite  Avalon  Daggett  Matches  Skills  With  Talent 


"l'u.sli-l)iitt(nr'  iilin  ^t'rmims  u>t^ 
seen  and  In ard  on  the  Cimhox  in 
the  Churches  of  Christ  exhibit  at 
the  Sen  York  World's  fair. 

seated  at  a  desk  in  his  book-lined 
study.  In  some  films,  the  camera 
then  nio\cs  on  to  scenes  of  action 
that  emphasize  the  subject  matter, 
in  others,  the  camera  remains  fixed 
on  Mr.  Baxter. 

All  40  titles  are  listed  on  a 
selection  board,  similar  to  the  one 
on  a  music  juke  box.  The  user 
turns  a  selection  wheel  to  the  num- 
ber of  the  sermon  he  wants  to  see 
and  hear,  then  presses  a  button 
to  start  the  film  mechanism.  The 
film  is  then  projected  on  the  large 
screen  at  the  top  of  the  unit  (see 
picture). 

The  40  Sermons  from  the  Bible 
films  used  in  the  exhibit  were  pro- 
duced by  Fidelity  Film  Produc- 
tions. Abilene.  Texas.  .^Xfter  the 
closing  of  the  Fair  in  mid-October, 
the  Queens  (N.Y. )  Church  of 
Christ  which  raised  the  funds  for 
the  exhibit,  will  offer  the  Cinebox 
program  to  other  fairs.  • 


'T^HE  World  or  business-spon- 
-*-  sored  and  documentary  films 
has  countless  millions  of  women 
viewers  in  its  audiences  but  all 
ttKi  little  of  the  feminine  touch 
behind  the  camera! 

A  charming  and  extremely  able 
exception  to  masculine  dominance 
is  petite  Avalon  Daggett,  of  Baton 
Rouge.  Louisiana,  head  of  her  own 
releasing  company  and  a  phenom- 
enon in  this  profession.  One  of  her 
recent  pictures.  Miles  Over  Water. 
pioduced  for  the  Louisiana  De- 
partment of  Highways,  is  among 
the  l."^  outstanding  films  selected 
to  represent  the  United  States  at 
the  5th  International  Industrial 
Film  Festival  in  London,  Novem- 
ber 2-6th. 

Child's  lli)l>l)>    Bewail  Career 

This  remarkable  career  began 
as  a  hobby  when,  on  her  eighth 
birthday,  her  family  presented  her 
with  a  box  camera.  Born  on  a 
Louisiana  plantation,  she  devel- 
oped her  appreciation  for  nature 
by  exploring  woods  and  fields,  re- 
cording her  discoveries  by  camera. 
She  continues  to  use  "stills"  as 
lefercnce  material  in  preparing  her 
motion  pictures. 

Educated  in  the  West,  Miss 
Daggett  majored  in  speech  arts 
and  drama,  earning  her  B.  A.  and 
M.  A.  degrees  at  the  University 
of  Southern  California.  She  taught 
these  subjects  for  a  few  years  in 
California's  secondary  schools 
and.  at  the  same  time,  acted, 
produced  and  directed  in  various 
community  theaters.  Taking  an 
interest  in  civic  affairs,  she  served 
as  president  of  the  Junior  group 
of  one  of  the  Far  West's  largest 
lecture  clubs. 

Took   Over    CoiLstruction    Finn 

The  next  phase  of  her  life 
brought  an  extraordinary  turn  of 
events.  When  the  head  of  her 
family's  construction  company  was 
drafted  into  service.  Avalon  Dag- 
gett took  over  the  reins.  She  turn- 
ed out  to  "boss"  these  jobs  in  the 
roughest  kind  of  weather  and  ter- 
rain, worked  with  shovel  oper- 
ators, truck  drivers,  major  con- 
tractors and  government  agencies 
(seasoning  for  her  present  films 
on  bridges  and  highway  construc- 
tion projects). 

And  she  learned  the  hard  way 
the  exigencies  of  running  a  busi- 
ness. She  also  developed  her  natu- 
ral talent  for  making  friends  with 
people  in  all  walks  of  life.  This 
ability  has  been  a  major  profess- 


iomil  asset,  opening  many  closed 
doors,  enabling  her  to  capture 
scenes  and  subjects  beyond  the 
reach  of  the  casual  film  maker. 

Films    Won    Lecture    Bookings 

Avalon  Daggett's  entry  into  her 
present  field  of  work  came  almost 
by  accident.  While  on  a  trip  East, 
she  made  a  film  "record"  for  her 
own  enjoyment.  Viewers  of  the 
picture  were  so  impressed  by  its 
color  and  imaginative  qualities 
that  they  urged  her  to  get  into  the 
field  of  travel  films.  She  began 
to  devote  all  her  energies  toward 
the  mastery  of  the  medium — and 
what  had  been  merely  a  fascinat- 
ing hobby  emerged  as  a  lifetime 
career. 

For  several  years  she  appeared 
on  the  film  lecture  circuit,  from 
Coast  to  Coast,  holding  audiences 
enthralled  at  Town  Hall  and  Col- 
umbia University  in  Manhattan, 
at  auditoriums  in  San  Francisco 
and  Toronto  ( appearing  with  the 
Canada  World-Adventure  Series) 
and  at  scores  of  other  towns  and 
cities.  For  14  consecutive  years. 
Avalon  Daggett  Productions  film- 
ed the  annual  Rose  Parade  in 
Pasadena  on  New  Year's  Day, 
with  both  8mm  and  I6nim  edit- 
ions released  to  home  movie  en- 
thusiasts in  the  U.  S.  and  abroad. 

Cited  for  Educational  Films 

Educational  film  making  was 
a  natural  turn  of  events.  Her  dcKu- 
mentary  films  on  the  American 
South  and  Southwest,  purchased 
for  school  and  college  libraries, 
have  won  25  awards  at  national 
and  international  film  festivals. 

And  in  recent  years  she  has 
emerged  as  an  equally  talented 
maker  of  sponsored  pictures  for 
public  relations  and  industrial  use. 

Canyon    walls    and    bridge    girders, 
are  part  of  Avalon  Daggett's  day  .  .  ■ 
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Avulun    Daggett,    uitli    //ji/k/ 

Currently,  she  is  filming  the  con- 
struction story  of  the  Mississippi 
River  bridge  on  Interstate  High- 
way 10,  another  sound  and  color 
picture  for  the  Louisiana  Depart- 
ment of  Highways. 

Those  who  think  that  the  life 
of  a  film  maker  is  some  kind  ot 
holiday  adventure  should  join 
Miss  Daggett  on  location.  In  her 
sturdy  station  wagon,  she  ventures 
alone  up  mountains,  across  deserts 
and  into  swamplands  to  seek  out 
and  capture  on  film  the  dramatic 
scenes  and  stories  of  America 
which  few  others  have  ever  seen. 

\\in.s  Respect  of  Men  on  Job 

She  will  arrive  on  a  construciion 
job  when  the  day  begins  for  a 
hundred  or  more  workmen,  de- 
parting with  her  camera  at  quitting 
time.  ."Xt  first,  she  wryly  notes. 
few  of  these  hardy  characters  are 
inclined  to  take  her  seriously.  But 
when  they  realize  she  also  has  a 
job  to  do  and  means  to  do  it 
well,  they  make  every  effort  to  be 
helpful  to  that   "picture  lady." 

During  the  filming  of  Big  Span. 
on  a  particularly  high  bridge,  one 
foreman  neariy  lost  his  precarious 
footing  in  consternation  when  he 
saw  Miss  Daggett,  lugging  tripod 
and  camera  along  a  nearby  girder, 
some  10  stories  in  the  air. 

When  the  workprint  of  a  new 
picture  has  received  sponsor  ap- 
proval, she  completes  final  pro- 
duction details  with  dependable 
service  suppliers  in  Hollywood. 
Miss  Daggett  gives  full  credit  for 
the  many  awards  and  sponsor  ac- 
colades which  have  been  accordeo 
her  pictures  to  the  staff  of  ex- 
perienced technicians  with  whom 
she  has  worked  for  many  years. 

Avalon  Daggett  is  very  much 
aware  of  the  latent  power  in  a 
properly-aimed  and  well-produced 
motion  picture.  She  firmly  be- 
lieves that  no  other  medium  has 
such  great  latent  power.  • 
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Everybody  tells  the  salesman  what  lie  should 
do;  ihese  Universiti/  of  Marketing  programs 
show  Iiim  how  to  do  it  .  .  . 


Men  welcome  the  vigor  of  ideas  based  on  pro- 
fessional mctliods.  "Think  juices"  flow  free- 
hj  when  exposed  to  proper  motivation. 


"Qualifying  the  Sale"  is  developed  in  Session 
Five,  hiiihlighting  the  need  to  find  logical 
prospects   for  the  company's   products. 

\  COULOST 


"How  to  Qualify  the  Prospect"  concentrates 
on  how  to  seek  and  sell  the  man  who  can  say 
"yes"  at  this  critical  point  of  the  sale. 


University  of  Marketing 

Techniques  of  Top  Earners  Are  Combined  With  Built-in  Proof  That  Salesmen 
Absorb  and  Apply  —  Presented  in  New  Course  From  Better  Selling  Bureau 


1 


T^VERV  Sales  executive  will  agree  Ihat.  no 
-"-^  matter  how  much  training  his  men  receive, 
it  is  only  what  they  absorb — and  apply  in  the 
prospect's  presence — that   delivers   results. 

Men  outwardly  confident  in  sales  meetings 
are  often  nervous  inside  themselves.  This  is 
a  sales  training  situation  given  primary  con- 
sideration in  the  new  University  of  Marketing 
Course  of  Sales  Training. 

Programs  Eas>'  to  Set  Up  and  Conduct 

Based  on  methods  used  by  professional  sales 
consultants — techniques  that  put  men  in  the 
highest  earning  bracket — the  six  meetings  of 
this  Course  are  easy  to  set  up  and  easy  to 
conduct.  Divided  between  color  filmstrips, 
recorded  instruction,  and  discussions,  this 
training  avoids  monotony  and  stimulates  men 
to  look  forward  eagerly  to   the   next   session. 

That  the  principles  taught  are  understood 
and  absorbed  is  revealed  by  the  Salesmen's 
Notebooks.  Varied  tests,  including  filling  in 
blanks  left  in  printed  sentences,  underscore 
what  has  been  remembered  from  the  previous 
session  and  what  has  been  taught  in  the  current 
one.  The  Manager  Trainer  sees  at  once  which 
men  require  additional  help. 

Lifting  Salesmen  Toward  Higher  Coals 

The  salesman's  attitudes,  his  belief  in  himself 
and  his  company,  its  products  or  services — his 
skills  in  meeting  and  educating  and  convincing 
the  prospect — are  lifted  to  higher  goals,  with 
the  inspiration  of  University  of  Marketing  tech- 
niques geared  to  today's  intensive  competition. 

Top-ranking  company  executives  know  that, 
though  countless  problems  can  now  be  fed  to 
computers,  when  it  comes  to  developing  sales- 
men to  their  highest  potential,  the  communi- 
cation of  ideas  from  expert  to  trainee  still  de- 
mands the  inspiration  of  human  interchange, 
and  the  infectious  quality  of  enthusiasm. 
Treats  Subjects  \\'ith  .\ppeal,  CIarit>' 

By  providing  access  to  the  acknowledged 
skills  and  methods  of  the  most  successful  of 
the  current  breed  of  professional  sales  builders, 
this  training  course  makes  it  easy  for  other 
sales  training  specialists  to  employ  methods 
that  provide  the  maximum  motivation  to  sales 
personnel — from  the  beginner  to  the  most  ex- 
perienced. 

Clarity  in  communicating  ideas,  first  essen- 
tial to  successful  teaching,  is  assured  through 
a  generous  use  of  vividly  colored  cartoons. 
The  subjects  treated  are  those  consciously  or 
unconsciously  practiced  by  all  sales  experts, 
but  the  University  of  Marketing  presentations 
give  them  appealing  freshness.  Salesmen  learn 
how  to  take  "objections''  for  what  they  are — 
invitations  to  tell  more  about  the  product  or 
service.  They  save  time  by  being  able  to  dis- 
tinguish the  gulf  between  a  "condition"  and 
an  "objection". 

The  basic  teaching  principles  of  P-E-S-O-S 


— that  prepare  men  by  showing  why  they 
should  use  a  particular  method:  that  explain 
the  steps  of  the  process  to  be  learned;  that 
5/1011',  by  turning  words  into  performance  of  the 
objective  discussed;  that  observe  how  the 
trainee  practises  the  method,  noting  and  cor- 
recting errors;  and  that  supervise,  until  the 
method  or  skill  is  learned — multiply  the  suc- 
cess-potential  of  this   training. 

The  power  of  productive  planning,  the  way 
to  make  big  achievements  by  taking  small 
bites,  the  immediate  versus  the  far  goal,  win 
the  cooperation  of  trainees  who  are  stimulated 
by  the  vigor  of  the  teaching. 

Meeting  Leader's  Cuide  Aids   Supervisor 

The  man  who  supervises  the  training  will 
find  the  format  of  the  Meeting  Leader's  Guides, 
bound  separately  for  each  session,  a  great 
convenience,  with  full  script  of  the  recordings 
and  narrations  over  the  cartoons.  At  any 
point  in  a  meeting,  the  leader  can  take  over, 
if  he  wishes,  to  talk  some  of  the  text,  or  relate 
it  specifically  to  company  conditions  or  product 
data. 

This  course  makes  it  clear  that  a  salesman 
is  as  good  as  he  wants  to  be,  as  good  as  his 
knowledge  allows  him  to  be,  but  that  few  men 
are  as  good  at  selling  as  they  can  be.  This 
training  is  designed  to  meet  the  inherent  need 
a  man  has  to  feel  proud  of  his  accomplish- 
ments, not  to  be  just  good,  but  the  besi. 
Distributed  by  the  Better  Selling  Bureau 

Created  and  produced  by  Methods  and 
Motivation,  Inc.,  the  University  of  Marketing 
.Audio-Visual  course  is  distributed  exclusively 
by  the  Better  SelUng  Bureau,  of  Los  Angeles, 
which  specializes  in  improved  methods  for 
better   sales  training.  • 
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"Productive  Planning"  is  the  project  covered 
in  Session  Six  of  the  University  of  Market- 
ing course.  It  shows  the  money  value  inher- 
ent in  making  analytical  plans  in  advance. 
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FILMS  VIA  PICTUREPHONE! 

N.  Y.  Agency  Test  Uses  Phone  Circuits  to  Transmit 
Filmed  Spot  and  Show  Media  to  Washington  Station 


SIGHT  Sound  Communication 
has  a  new  working  partner. 
The  Bell  System's  Pictiircphonc 
Service,  utilizing  telephone  lines, 
has  begun  to  transmit  both  films 
and  live  show  material  between 
major  U.  S.  cities.  The  service  is 
currently  available  between  Chi- 
cago, New  York  and  VVashinaton, 
D.C. 

In  Chicago,  the  Picturephone 
Center  is  located  in  the  Prudential 
Building:  in  New  York  at  the 
Grand  Central  Station.  The  Wash- 
ington installation  is  at  the  new 
National  Geographic  Society  build- 
ing. Thus  far.  the  service  has  been 
used  for  a  wide  variety  of  pur- 
poses, including  a  face-to-face 
bank  loan  transaction,  a  toy  mak- 
er's new  product  demonstration 
and  employee  interviews  between 
New  York  and  Chicago. 

Test  Opens  a  New  Door  .  .  . 

But  the  first  experiment  by  an 
advertising  agency  for  the  test 
transmission  of  a  combined  tele- 
vision commercial,  involving  both 
live  demonstration  and  film  may 
have  opened  a  new  door  in  audio- 
visual communications. 

N.  W.  Ayer  &  Son.  Inc.  con- 
ducted the  test  transmission  be- 
tween New  York  and  Washing- 
ton. D.  C.  with  a  Sealtest  combina- 
tion commercial  as  the  subject  for 
a  well-rounded  test  of  audio-visual 
transmission  quality  for  live  dem- 
onstrations, visibility  of  props  and 
receivability  of  film. 

Under  the  direction  of  Samuel 
C,  Zurich.  Ayer  vice-president  in 
charge  of  commercial  production; 


PICTURB^HON*   0«NT 


Gilbert  Rose,  supervisor  of  film- 
technical  operations;  and  Ayer  tel- 
evision producer  Roger  Harvey, 
the  Picturephone  call  was  made  to 
Lawrence  Fraiberg,  vice-president 
and  general  manager  of  station 
WTTG  and  Lee  Reynolds,  pro- 
gram personality  on  the  Washing- 
ton station. 

Ilo\N'   to   llaiulle  a   Coinniercial 

From  the  Picturephone  center 
at  Grand  Central.  Harvey  dem- 
onstrated the  desired  manner  in 
which  the  commercial  should  be 
handled,  explaining  the  as.sembly 
of  the  display  used,  action  of  Seal- 
test's  "Mr.  Cool"  puppet  and  the 
switch  to  a  60-second  filmed  spot. 
It  was  received  at  the  National 
Geographic  building  center. 

Generally,  a  performer  has  con- 
tact with  the  agency  and  client 
through  correspondence  or  actual 
corrmiercial  copy  only.  "The  copy 
will  tell  him  what  to  say  and  how 
to  demonstrate  the  product," 
Reynolds  said,  "but  often  the  cold 
print  can  be  misleading  and  re- 
sult in  poor  interpretation.  With 
Picturephone  service,  the  perform- 
er can  be  put  in  direct  contact  with 
the  people  who  conceived  the  spot 
(or  film)  and  be  shown  exactly 
how  they  want  it  done,  assuring 
proper  presentation." 

Other  .\ppIicutioiis  in  Media 

Other  recent  tests  by  Ayer  over 
Picturephone  service  show  poten- 
tial usefulness  for  the  new  com- 
munications medium  in  transmit- 
ting art  layouts,  graphic  material, 
packaging  designs,  sales  presenta- 


N.  W,  Ayer  team  preparing  for  the 
first  transmission  of  a  television 
commercial  via  Picturephone  service. 
Call  was  made  to  officials  of  sta- 
tion WTTG   in  Washington,   D.  C. 
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Filmed  sequence  from  Sealtest  T\' 
commercitil  is  projected  by  Gilbert 
Rose,  Ayer  supervisor  of  film, 
technical  operation.  Picturephone 
camera     is     behind    the    projector. 


Closeup    of    tlic    I'ictnreplione    set   .v/ioit.v    clarity    of    trunsini.^sion    during 
test  call  between  S.   W.   .Ai/cr  &  .Son,   Inc.  and  station   WTTG   officials. 


tions   and    new    protlucl    introduc- 
tions. 

It  is  in  these  fields,  beyond  brief 
television  commercials  and  into  the 
larger  area  of  business  film  work- 


.\t  Bell  S>sleni\  I'ictnreplione  Cen- 
ter in  Wa-yhiitglon,  D.  C,  Lee  Rey- 
nolds (l)  and  Lawrence  Fraiberg 
(r)  ()/  station  WTTG  view  Ayer's 
presentation  of  the  combination  TV 
commercial  from  New  York  center. 


print  submission,  sales  meeting 
show  presentation  checks,  slide- 
film  and  other  audio-visual  pres- 
entations   that    the    Picturephone 

N.  W.  Ayer  television  producer  Roger  Harvey  demonsirates  live  portion 
of  a  Sealtest  combination  TV  commercial  to  WTTG  station  officials  via 
Bell  System's  new  Picturephone  service  between  \.Y.  and  Washington,  D.C. 


UKxIiuni  may  in\c)lve  both  film 
producers,  show  creators  and 
sponsor  clients.  At  present,  the 
service  is  limited  because  of  the 
existence  of  only  three  demonstra- 
tion centers  but  the  service  will 
undoubtedly  expand. 

The  cost  of  a  three-minute  Pic- 
turephone call  is  S27  between  Chi- 
cago and  New  York:  $21  between 
Chicago  and  Washington.  D.  C; 
and  SI6  between  New  York  and 
Washington.  Calls  are  dialed  over 
regular  telephone  lines  and  are 
completely  private,  both  picture 
and  voice.  Rates  for  additional 
minutes  of  service  beyond  the  ba- 
sic call  are  $9  for  c;'ch  additional 
minute  between  New  York  and 
Chicago;  $7  between  Chicago  and 
Washington:  and  $5  between  New 
York  and  Washington.  D.  C. 

Attendants  at  the  Picturephone 
Centers  arrange  with  called  parties 
to  come  to  the  distant  Picture- 
phone Centers  at  an  agreed-upon 
time.  Callers  may  use  the  hands- 
free  Speakerphone  in  service.       • 


RECORD-BREAKER  IN  SALES  MEETING  PRODUCTION      EXPLODING  MYTHS  ABOUT  THE  ELECTRONIC  BRAIN 


It's  Showtime  for  Pride  Carpets 

'T'alk  About  Records  in  busi- 
-■•  ness  meeting  show  produc- 
tion! Bell  Industries,  a  subsidi;ir\ 
of  Fulton  Industries,  acquired 
Pride  Carpets  just  nine  months 
ago.  They  planned  to  hold  their 
first  annual  area  managers'  meet- 
ing in  a  Chicago  hotel  in  mid- 
September. 

Wilding.  Inc.  was  contacted  lo 
produce  the  one  day  meeting  on 
August  28th;  a  show^  presentation 
was  made  for  Pride  officials  the 
following  Sptember  8th.  Within 
seven  working  days  between  Sep- 
tember 8th  and  the  show  date. 
September  18th.  Wilding  staffers 
produced  the  following  program 
and  materials: 

A  complete  full  day  show, 
which  ran  from  8:30  a.m.  to  5:30 
p.m.,  included  six  musical  num- 
bers, four  skits,  15  executive 
speeches,  two  large-slide  arc  pres- 
entations, was  produced  with  a 
cast  of  five,  not  including  com- 
pany personnel. 

Wilding  also  helped  to  develop 
a  new  Pride  "logo""  and  designed 
it  for  illuminated  signs,  posters  and 
area  manager  handout  material. 
The  communications'  company 
also  designed  and  produced  the 
complete  carpet  and  rug  display 
for  the  meeting. 

Finally.  W"ilding  show  people 
also  set  up  a  dinner  and  show  for 
Chicago  area  retailers  on  the  eve- 
ning of  the  September  I  8th  meet- 
ing with  500  dealers  and  their 
wives  in  attendance.  One  of  the 
features  was  a  drawing  for  a  new 
Ford  Mustang. 

As  a  follow  up.  Wilding  also 
produced  props  for  sales  seminars 
held  on  the  day  following  the  man- 
agers' meeting.  Show  coordinator 
and  account  executive  for  Wilding. 
Inc.  was  R.  R.  Rockwell;  creative 


The  Computer:  a  Servant  of  Man 


Fiilloii  Iiuluitries'  presklfiit  Hciuanl 
Mitchell  presented  the  keynote  talk 
which  opened  the  Pride  Carpets' 
meeting  in  Chicago.  .  . 

director  and  writer  was  Paul  Zarra. 
Sam  Johns  was  the  producer;  the 
display  designer  and  producer  was 
Jack  Loney.  Collateral  materials" 
art  was  directed  by  Frank  Mat- 
tucci  and  the  technical  director  in 
charge  was  Wayne  Thing.  • 


"How    NOT    to    Sell    Carpets"   was 

presented  in  one  of  the  Pride  Carpet 
show  skits  pictured  above. 


Pride  Carpets'  first  annual  area  managers  meeting,  held  in  Chicago  in 
tnid-Septemher,  featured  two  30-foot  stages  flanking  the  central  podium 
area.  Wilding,  Inc.  produced  meeting  show  within  a  seven  day  period. 


1"n  The  Few  Decades  since  its 
■^  introduction  and  development 
as  a  primary  scientific  and  indus- 
trial tool,  the  computer  has  ac- 
quired a  strange  and  extraordinary 
mystique  through  no  fault  of  its 
own. 

Though  most  of  us  are  familiar 
enough  with  some  of  the  compu- 
ter's tlashier  performances  such  as 
extrapolating  dental  records  on 
television  for  a  toothpaste  com- 
pany, predicting  elections,  and 
punching  neat  rectangular  holes  in 
our  monthly  gas  bill,  for  a  variety 
of  odd  reasons  the  computer  is 
still  commonly  misunderstood  by 
the  general  public. 

A  Monster  or  a  Messiah? 

The  question  still  prevails;  Is  it 
a  monster  or  a  messiah?  And  no 
wonder:  The  computer  has  been 
exploited  by  science  fiction  writers, 
burlesqued  by  comic  strip  artists, 
maligned  and  harassed  by  labor, 
sanctified  by  its  advocates,  and 
rendered  impotent  by  the  poets. 

The  facts  have  been  disguised 
so  thoroughly  in  this  welter  of 
poppycock,  that  few  people  really 
know  what  makes  a  computer  tick 
—  or  hum  —  or  go  beep-beep. 

Now  "Vision  Associates  has  pro- 
duced a  new  motion  picture  in 
which  the  computer  has  been  made 
the  "star." 

IBM  Grant  Made  it  Possible 

But  the  film  is  strictly  non-fic- 
tion. In  an  unusual  screen  treat- 
ment, produced  for  the  National 
Science  Teachers  Association  un- 
der a  grant  from  IBM.  the  com- 
puter is  stripped  of  its  glamorous 
facade.  Its  protective  curtain  is 
peeled  away  revealing,  in  its  mis- 
erable nakedness,  the  true  facts 
behind  this  wonderfully  remote, 
romantic,  mysterious  machine: 
this  so  called  electronic  brain  is 
nothing  more  than  a  frumpy  bag 
of  nuts  and  bolts,  transistors  and 
knobs,  belts  and  motors,  and  type- 
writer ribbons.  Several  million 
dollars  worth,  to  be  sure,  but  not 
one  brain  cell,  human  or  otherwise. 
For  without  man  the  computer 
is  nothing. 

The  argument  is  hammered  out 
a  score  of  times  in  this  picture, 
aptly  called  The  Information  Ex- 
plosion. In  20  swift  minutes,  none 
of  which  are  wasted  on  superfi- 
cialities. The  Information  Explo- 
sion takes  a  hard  look  at  the  cir- 
cumstances of  our  century  that 
gave  birth  to  the  computer:  the 
avalanche  of  information  that  has 


been  collected  since  the  beginning 
of  recorded  time.  The  fact  is  that 
man  has  collected  more  data  about 
the  world  he  lives  in  than  man 
himself  can  possibly  handle. 

The  invention  of  a  machine  that 
can  store  all  this  information,  in- 
terpret it.  and  provide  the  answers 
to  problems  that  would  take  man 
a  thousand  years  to  solve,  has 
brought  us  to  the  threshold  of  an 
era  that  has  been  heralded  as  the 
Second  Industrial  Revolution. 
Many  Facets  Are  Explained 

The  Information  Explosion  ex- 
amines the  many  facets  of  this 
revolution,  looks  behind  the  doors 
that  have  been  unlocked  by  this 
remarkable  instrument.  The  film 
comes  to  grips  with  the  problems 
the  computer  has  created  as  well 
as  the  promises  it  has  fulfilled, 
and  concludes  that  this  new  Indus- 
trial Revolution,  like  most  revolu- 
tions, belongs  to  the  young  men 
and  women  who  can  master  the 
complexities  of  a  modern  world. 
Thus  the  film  is  really  a  persuasive 
and  unquestionably  effective  re- 
cruitment film,  encouraging  our 
gifted  youth  to  pursue  a  career  in 
computer  technology. 

The  viewer  is  left  with  the  un- 
mistakeable  impression  that  a 
career  in  the  computer  field  prom- 
ises more  excitement,  greater  per- 
sonal fulfillment  and  richer  re- 
wards than  perhaps  any  other  ca- 
reer in  our  modern  world. 

Film  in  a  Teaching  Package 

The  Information  Explosion  was 
initiated  by  the  National  Science 
Teachers  Association's  Project  On 
Information  Processing  at  Mont- 
clair  State  Teachers  College  in 
New  Jersey.  The  film  is  part  of 
a  package  of  related  written  ma- 
terial which  is  being  distributed 
to  schools  throughout  the  country 
with  particular  emphasis  for  the 
gifted  high  school  student  and 
college  freshman. 

This  2I-minute  \'ision  Associ- 
ates' production,  was  photo- 
graphed at  computer  installations 
at  the  Goddard  Space  Center  in 
Maryland,  the  Bell  Telephone  Lab- 
oratories in  New  Jersey,  and  at 
IBM  factories  in  New  York. 

A  trenchant  visual  counterpoint 
was  photographed  in  a  garden  of 
wildflowers  in  Costa  Rica,  a  filing 
cabinet  warehouse  in  Manhattan 
and  the  empty  stage  at  the  Dela- 
corte  outdoor  Ampitheatre  in  Cen- 
tral Park.  A  startling  musical  score 
(concluded    on    page    52) 
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MISSILES    IN    THE 

Thiokol's    Informative    Film    of 


NEW    NAVY 

"The    Missile    Navy" 


Shows    Versatile,    Flexible    Fleet    Ranging    the    Seas 


Tn  the  Technological  Proc- 
-■■  RESS  of  the  last  half  century  — 
and  particularly  of  the  past  20 
years,  since  World  War  II  —  man 
has  taken  his  most  awesome  stride 
into  the  age  of  nuclear  power  and 
the  supersonic  guided  missile.  In 
keeping  pace,  the  L'nited  Stales 
Navy  has  undergone  a  period  of 
adjustment  and  rapid  moderniza- 
tion. 

Today,  in  a  very  real  sense,  a 
new  Navy  ranges  the  oceans  of 
the  world,  a  versatile  and  lle.xible 
fleet  armed  for  the  first  time  with 
a  revolutionary,  new  weapon,  the 
guided  missile.  Supersonic,  accur- 
ate, carrying  warheads  many  times 
as  powerful  as  those  of  any  shell 
fired  in  World  War  II,  the  Navy's 
new  family  of  missiles  has  been 
made  possible,  to  a  large  extent, 
by  the  dynamic  development  of 
new,  high-performance  rocket 
propellants  and  propulsion  sys- 
tems. 

Emergence   of   Na\al   Rocketr>' 

In  The  Missile  Navy,  a  motion 
picture  produced  by  Carl  Ragsdale 
Associates.  Inc.  from  a  script  by 
Tom  Carroll.  Jr..  commentator 
Chet  Huntley  tells  this  story  of 
the  emergence  of  naval  rocket 
power  and  of  the  missiles,  currently 
in  the  lleet,  which  are  capable  of 
performance,  accuracy  and  relia- 
bility never  before  possible  in  tac- 
tical weapons  systems. 

The  film  is  sponsored  by  rocket 
builder  Thiokol  Chemical  Corpor- 
ation. It  traces  the  development 
of  rocket  propulsion  beginning 
with  the  early  experiments  of  Dr. 
Robert  H.  Goddard,  today  recog- 
nized as  the  world's  foremost  pio- 
neer of  modern  rocketry.  Rare 
historical  footage  of  Dr.  Goddard 
at  work,  of  an  early  experimental 
firing  by  members  of  the  .American 
Rocket  Society,  and  of  early  Ger- 
man rocket  experiments  help  to 
illustrate  the  work  done  on  roc- 
ket power  by  a  few  visionaries  be- 
fore World  W'ar  II. 

Founding  of  Reaction  Motors 
Scenes  of  German  V-I  and  \'-2 
missile  launchings  underscore  the 
events  which  prompted  the  United 
States  Navy  ;md  other  services  to 
embark  on  a  program  of  intensive 
research  and  development  and 
which  led  to  the  formation  of 
.America's  first  rocket  engine  com- 
pany. Reaction  Motors.  Inc.  The 
development  of  naval  rocketry  dur- 
ing  the   Second   World   War   and 
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onward  through  the  '50's  is  de- 
picted in  sequences  on  such  mis- 
siles as  Bat,  Gorgon.  Lark.  Viking 
and  the  products  of  the  Navy's 
Bumblebee  program. 

Today,  there  are  more  than  a 
dozen  missiles,  either  operational 
in  the  fiect  or  on  the  way.  surface- 
to-surface,  surface-to-air,  air-to- 
air  and  air-tcvsurface,  each  with 
its  own  specialized  job  to  do.  In 
The  Missile  Navy  each  of  the 
operational  missiles  is  put  through 


Pictured  aboard  CSS  Knlcrprisc 
(Itiriiis  filming  of  "Tlic  Missile 
Savy"  are  (I  to  r)  Thiokol  aiicncij 
exec  Tom  fohiistoii;  producer  Carl 
Ragsdale;    narrator    Chct    lUinlhij. 

its  paces,  including  the  Navy's  big. 
strategic  ace-in-the  hole,  the  fleet 
ballistic  missile.  Polaris. 

Crews    Aboard    Several    Ships 

To  film  the  picture.  Producer 
Ragsdale  placed  camera  crews 
aboard  several  Navy  ships,  includ- 
ing the  carriers  Forrestal  and  En- 
terprise, the  cruisers  Boston  and 
Long  Beach  and  the  destroyer 
Yarnell.  In  addition,  to  dramatize 
the  Navy's  role  in  amphibious  op- 
erations, the  film  includes  scenes 
of  Marine  Corps'  landings  at  Camp 
Pendleton.  N.C..  and.  to  illustrate 
the  clTectiveness  of  naval  air 
power,  scenes  of  Attack  Squadron 
81  in  action  near  Oceana.  Va. 

On-camera  scenes  of  narrator 
Chet  Huntley  were  shot,  on  loca- 
tion, in  the  Combat  Information 
Center  of  the  nuclear-powered  at- 
tack carrier.  Enterprise. 

Of  the  many  hurdles  which  had 
to  be  overcome  during  photogra- 
phy, perhaps  the  most  unique  was 
the  requirement  for  safely  pro- 
cedures to  be  followed  during 
shooting  of  the  assembly  of  the 
various  missiles.  During  any  photo- 
graphy of  missile  storage  or  as- 
sembly in  ships'  magazines,  special 
explosive-proof  lighting  equipment 


I  Ik-    iimU-.ir  |)n\\iTf(l    .tiiir.ilt    f.irnct     I  SS    t  iit<Tpi  isr     aikes    knots    iuto 
llir  iiind.  This  attack  carrier  is  backbone  of  modern  naval  striking  power. 


.ind  completely  enclosed,  spark- 
proof  camera  sel-ups  had  to  be 
used. 

The  sponsor  of  The  Missile 
\'avy,  Thiokol.  is  a  company  with 
.1  true  historical  interest  in  the 
Navy's  missile  capability.  For 
Thiokol  claims  the  original  rocket 
company.  Reaction  Motors,  as  one 
of  its  divisions. 

This  company's  continuing  in- 
terest in  Naval  rocketry  makes  it. 
today,  the  producer  of  the  engine 
lor  Bullpup,  a  deadly  accurate 
air-to-surface  weapon  descended 
from  the  dive-bomb. 

Bullpup  is  powered  by  a  new- 
breed  of  powerplant  —  a  pre- 
packaged liquid  propellant  rocket 
engine  which  is  completely  assemb- 
led and  loaded  at  the  factory.  It 
combines  the  simplicity  of  solid 
propellant  engines  with  the  best 
features  of  liquids. 

Thiokol  also  makes  the  engine 
for  SUBROC.  a  brand-new.  highly 
sophisticated  missile  designed  for 
use  by  U.  S.  submarines  against 
other,  enemy  submarines.  Thio- 
kol's solid  propellant  engine  for 
SL  BROC  is  the  first  rocket  power- 
plant  ever  designed  to  be  tired  un- 
derwater and  propel  a  missile  up 
throuffh    the    water   and   into   the 


air,  so  that  the  payload  will  travel 
to  its  target  miles  away. 

For  many  people  who  haven't 
been  keeping  especially  up-to-date 
on  the  changes  and  refinements 
which  have  taken  place  through- 
out the  United  States  Navy  in  re- 
cent years.  The  Missile  Navy  will 
provide  a  new.  comprehensive, 
and  possibly  surprising,  look  at 
the  world's  finest,  most  modern 
fleet  —  still  maintaining  its  nearly 
200-year-old  tradition  of  superior- 
ity on  the  seas,  but,  today,  cap- 
able of  extending  its  influence, 
to  every  corner  of  the  globe.         • 


Tartar       anti-aircraft       missile       in 

action.    This    compact    weapon    has 
a  very  fast  reaction  time. 


T>i)ical  of  the  new  weapons   which  ■tt'-engthcn  today's  \ovy   is  Talo.s.  a 
hmg-runge .    surface-to-air   guided    missile,    now    operational    in    the    fleet. 
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TECHNICAL  INNOVATION   HAS  COMPLEX  MOVEMENTS  ON  SINGLE  SLIDE  FRAME 

Light-Polarizing    Film   and    a    Photosensitive    Resist 
Unlock  Mass  Production  of  Animated  35mm  Slides 

by    Frank    L.    Wooley,    Head,    Engineering  Department,  Technical  Animations,   Inc. 


IT  LOOKED  LIKE  an  Ordinary  35- 
mm  slide  .  .  .  until  it  was  pro- 
jected onto  the  screen.  Then 
strange   things   began   to   happen. 

The  image — a  color  diagram 
of  a  human  heart — began  to  move. 
Students  watched  blood  flow  to 
and  from  the  heart:  saw  the  valves 
operate  and  muscles  contract  to 
cause  heartbeats. 

Sound  impossible?  Not  at  all. 
Today,  Technical  Animations, 
Inc.,  is  manufacturing  mass  quan- 
tities of  these  35min  slides,  each 
featuring  the  same  animated  mo- 
tion used  in  larger  "TECHNA- 
MATIONS"?  (a  varied  line  of 
displays  including  outdoor  bill- 
boards. TV  weather  maps,  and 
scientific  displays  for  conventions, 
museums  and  institutions.) 

Complex  Action  on  Slides 
Thanks  to  a  new  in-plant  photo- 
graphic system — based  on  light- 
polarizing  film  and  a  photosensi- 
tive resist — it  is  now  possible  to 
miniaturize  and  incorporate  com- 
plex movements  on  heretofore 
static  35mm  slides,  and  at  a 
sharply-reduced  cost  that  brings 
them  into  the  mass  markets  of 
education,  sales  promotion,  dis- 
play and  home  entertainment. 
This  new  development  is  based 
upon  a  patented  technique  licensed 
to  Technical  Animations  by  the  in- 
ventor. Philip  Boone  of  Win- 
chester. Massachusetts. 

The  Military  Services,  for  ex- 
ample, have  found  these  slides 
extremely  valuable  in  place  of 
conventional  display  panels  which 
are  bulky,  expensive  and  difficult 
to  maintain.  One  35mm  slide  can 
now  do  the  job  of  a  mechanical 


training  device,  an  item  often  car- 
rying a  price  tag  as  high  as  SIO,- 
000.  Moreover,  it  is  possible  to 
compress  all  the  visual  aids  needed 
in  a  complete  training  course — 
enough  training  panels  to  fill  an 
entire  room — in  one  slide  tray. 

Used  by  Industry  and  Schools 

Sets  of  these  slides  are  also 
being  marketed  to  schools  around 
the  country.  Working  in  continu- 
ous repetitive  motion,  each  scien- 
tific visualization  demonstrates 
the  topic  under  discussion.  The 
human  circulatory  system  pulses, 
gases  explode,  currents  flow, 
planets  revolve  in  orbit.  It  is  pos- 
sible to  trace  the  movement  of 
fluids  through  a  plant,  or  plot  the 
path  of  a  rocket  to  the  moon. 

Segments  of  industry,  too.  are 
utilizing  "Technamated"  slides, 
primarily  for  promotional  and 
sales  training  purposes.  Television 
stations  are  investigating  their  ap- 
plication in  10-second  spot  com- 
mercials. 

New  Approach  Lowers  Costs 

All  of  these  applications  are 
now  feasible  because  of  a  newly- 
developed  photographic  produc- 
tion method  which  fractionalizes 
costs  of  mass  manufacture  of 
"Technamated''  slides,  so  that 
now  the  quantity  price  is  under 
a  dollar. 

To  understand  how  a  "Tech- 
namated"' transparency  or  slide 
works,  it  is  necessary  to  under- 
stand something  of  the  principle 
under-lying  its  animation  charac- 
teristics, a  process  utilizing  the 
unique  characteristics  of  polarized 
light  to  create  movement. 

In  a  light-polarizing  film  or  fil- 


ter, the  molecules  are  oriented  in  a 
given  direction  or  axis.  Light  en- 
tering the  filter  is  polarized  in 
this  direction.  When  the  light,  thus 
polarized,  enters  a  second  Ught 
polarizing  filter  whose  polarizing 
axis  is  parallel  to  that  of  the  or- 
iginal filter,  it  is  transmitted  freely 
by  the  second  filter.  However,  if 
the  polarizing  axis  of  the  second 
filter  is  at  right  angles  to  that  of 
the  first,  the  polarizing  axes  are 
crossed  and  practically  no  light 
will  pass  through  the  second  filter. 
The  amount  of  light  which  can 
pass  through  the  two  polarizing 
filters,  then,  is  dependent  on  the 
angular  relation  of  their  polarizing 
a.xes. 

Steps  in  Re-Creating  Motion 

This  phenomenon  is  utilized  in 
creating  motion.  Let  us  assume 
that  we  start  with  a  conventional 
picture  of  a  human  heart  in  color, 
and  that  we  wish  to  animate  cer- 
tain areas.  We  make  a  transpar- 
ency of  the  picture  in  color  and 
in  desired  dimensions.  The  areas 
within  which  we  wish  to  add  mo- 
tion are  selected.  Each  of  these 
motion  areas  is  associated  with  a 
light  polarizing  area  having  sev- 
eral different  directions  or  axes 
of  polarization. 

When  polarized  light  having  a 
given  polarizing  axis  strikes  these 
areas,  they  transmit  the  light  in 
varying  degrees,  depending  on 
their  respective  axes,  which  are, 
tspically,  0,  45,  90  and  135  de- 
grees in  a  preferred  construction. 
Now.  by  varying  the  polarizing 
axis  of  an  incident  beam  of  light, 
that  is,  by  constantly  turning  a 
light  polarizing  filter  in  front  of 


a  light  source,  we  continually  and 
progressively  change  the  relation 
of  its  axis  to  those  of  the  polariz- 
ing areas.  One  area  after  another 
appears  to  progressively  change 
in  density  and  the  illusion  of  move- 
ment is  created. 

From  a  manufacturing  stand- 
point, no  particular  production 
difficulty  would  be  encountered 
in  a  manual  technique  of  making 
reasonably  large-sized  animated 
transparencies.  In  one  method  we 
can  start  with  color  artwork,  se- 
lect the  areas  we  wish  to  animate, 
and  make  the  transparency  by  pre- 
paring polarizing  segments  or  sec- 
tions to  fit  the  specific  areas  and 
manually  bond  them  to  the  back 
of  the  transparency.  Numerous 
problems  arise,  however,  when  we 
try  to  apply  these  methods  to  the 
manufacture  of  small  35mm  shdes. 

We  first  attempted  the  produc- 
tion of  35mm  slides,  on  a  large 
scale,  three  years  ago  when  we 
made  up  an  order  of  40,000  slides. 

35mm  Size  Presented  Problem 
Our  regular  manual  techniques  for 
large  transparencies,  we  soon  dis- 
covered, required  the  skill  and 
patience  of  a  Swiss  watchmaker. 
Girls  working  with  magnifying 
glasses  applied  the  separate  light- 
polarizing  sections  with  pressure- 
sensitive  cement.  Even  so,  we 
were  unable  to  produce  an  ani- 
mated slide  smaller  than  2"  x  2". 
Moreover,  the  amount  of  anima- 
tion material  that  could  be  added 
was  extremely  limited;  not  nearly 
up  to  the  degree  possible  for  a 
large  transparency. 

Working  with  these  handicaps, 
it  took  twenty  people  three  months 
to  complete  the  project.  Quite  ob- 
viously, we  were  going  to  have  to 
find  a  far  more  economical  meth- 
od of  manufacturing  slides  if  we 
ever  intended  to  market  them  on  a 
mass  basis. 

The  answer  proved  to  be  a  new 
photographic  process  by  which  we 


Animation  paficrns  arc  created  fo  fit  areas        Animation  art   is  mounted  on  optical  printer.  Light  source  is  directly  behind  the  art. 
of  original  art  uherc  inoicmcnl  is  desired.        The  camera  of  the  printer  is  then   loaded  uith  coated  polarized  film   used  in   process. 
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were  able  to  completely  miniatur- 
ize all  polarizing  components  pro- 
ducing animation,  utilizing  the  fine 
accuracy  of  direct  photographic 
images.  Key  to  this  system  was  a 
specially  prepared  light  polarizing 
film  which  is  sensitized  with  a 
photosensitive  resist  before  use. 
Spcciul  3.5inni  Polaroid  Film 

The  film  basically  is  a  specially 
prepared  35mni  Polaroid  film  stock 
composed  of  a  central  support  and 
a  special  layer  on  each  of  its  out- 
side surfaces.  Each  of  these  layers 
has  been  treated  with  a  dichroic 
dye  to  render  it  differentially  light 
polarizing  because  each  outer  lay- 
er has  its  polarizing  axis  oriented 
at  right  angles  to  the  other. 

Thus,  as  above  described,  no 
light  can  pass  through  the  film 
stock  and  it  appears  opaque.  The 
angles  of  axial  orientation  of  these 
polarizing  layers  correspond  to 
those  employed  in  making  our 
large  animations.  One  length  of 
film  stock  is  prepared  having  layers 
oriented,  for  example,  at  0  and 
90  degrees.  A  second  film  strip 
is  prepared  having  its  axial  orien- 
tation at  45  and  135  degrees. 

Coat  Each  La\er  \\'ilh  Resist 

Each  light  polarizing  layer  is 
then  coated  with  a  photo-sensitive 
resist.  This  coating  is  Kodak  Ortho 
Resist  or  KOR.  a  tough,  new  plas- 
tic which  can  be  applied  in  liquid 
form  to  almost  any  surface,  form- 
ing a  water-insoluble  and  water- 
resistant  coating.  After  exposure 
to  light,  non-exposed  areas  develop 
away  in  organic  solvents,  leaving 
a  resist  pattern.  KOR  also  is  one 
of  the  few  substances  which  will 
adhere  tenaciously  to  the  dyed 
polyvinyl  alcohol  light  polarizing 
layers  of  the  film. 

Coating  is  accomplished  in  a 
machine  of  our  own  design  and 
manufacture.  Operating  at  a  speed 
of  50  feet  per  minute,  the  machine 
automatically  applies  a  1  10  mil 
layer  of  KOR  to  both  sides  of  the 
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polarized  film.  The  coated  film 
is  then  solidified  in  a  special  dry- 
ing cabinet  and  taken  up  on  a 
collection  spiKil. 

Cooperation  Made  It  Possible 
The  c(X)f)eration  of  Polaroid 
Corporation  in  supplying  the  basic 
film  stock  has  been  of  material 
assistance  in  our  ability  to  pro- 
duce slides  economically  and  in 
mass  quantity.  Moreover,  because 
the  KOR-coated  film  enables  us 
to  use  a  direct  photographic  proc- 
ess, we  are  able  to  provide  a  maxi- 
mum of  animation  in  the  slides 

In  production,  the  original  color 
artwork  for  each  slide  is  prepared 
full-size  by  our  artists.  The  full- 
size  animation  art  is  prepared  in 
outline  on  white  paper  rather  than 
on  the  light  polarizing  film  stock 
as  is  the  case  in  our  technique  of 
making  large  transparencies.  This 
is  because  the  film  stock  is  light 
polarizing  in  the  polarizing  direc- 
tions or  axes  that  we  require  to 
start  with. 


graphic  subject,  a  complete  image 
with  the  areas  to  be  animated 
specially  designated  or  blacked  out, 
is  then  photographed  by  a  special 
pin-registered  copy  camera  and 
developed  as  a  negative  image. 
The  color  artwork  is  photographed 
on  the  same  pin-register  camera 
and  developed  to  form  an  East- 
man 5251   color  master  negative. 

Both  black  and  white  animation 
negatives  and  color  negatives  are 
prepared  in  8"  x  10"  size  and 
punch-registered,  using  the  Kodak 
punch  system. 

3  Exposures  on  Each  Slide 

The  negatives  are  then  put  into 
a  special  optical  printer  and  are 
used  to  make  the  positive  prints 
for  our  slides.  Each  "Technama- 
ted"  slide  we  manufacture  is  the 
result  of  five  separate  exposures 
in  this  printer,  one  for  each  of  the 
four  animation  image  portions  or 
sequences  required  and  one  nega- 
tive for  use  in  preparing  a  full- 
color  print  of  the  photographic 
subject.  The  printer  provides  spe- 


The    animation    art    or    photo 

\ow  the  polarized  film  is  being  coated  uith       Then   the  coated  polarizina  film   is  dried 
Kodak  Ortho  Resist  before  being,  exposed  ■  .  .      ihe  specialhj-buili  dnjing  cabinet  below  ■ 


cial  lighting  for  both  black-and- 
white  and  color  photography  and 
insures  that  all  elements  are  in  per- 
fect registration.  One  of  each  of 
the  animation  negatives  is  mounted 
on  the  stage  of  the  printer.  A 
powerful  light  source  projects  the 
image  forwardly  through  the  nega- 
tive onto  the  35mm  polarizing 
film  stock  coated  with  photosensi- 
tive resist. 

The  light  passing  through  one 
animation  negative  produces  ex- 
posure of  one  side  of  the  coated 
polarizing  film.  The  film  is  reversed 
and  a  second  animation  negative 
is  used  to  expose  the  other  side 
of  the  coated  film.  This  means 
that  we  have  two  animation  posi- 
tives exposed  on  opposite  sides 
of  the  same  frame  of  polarizing 
film  that  have  been  made  possible 
by  the  fact  that  no  light  has  pene- 
trated through  the  film  because 
the  polarizing  axes  of  the  polariz- 
ing layers  are  at  right  angles  to 
each  other.  The  procedure  is  re- 
peated for  the  second  assembly  of 

Final  step:  Technamated  filmstrip  is  checked 
for   registration   of  the   polarized  animation. 
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ANIMATE    35MM    SLIDES: 

(cont'd   from   previous   page) 

photosensitive  resist  coated  film 
stock  using  the  other  two  anima- 
tion negatives. 

After  both  film  assemblies  have 
been  exposed,  the  coating  of  KOR 
is  developed.  Wherever  light  has 
reached  the  photosensitive  resist 
it  hardens  and  remains  as  a  resist 
pattern,  protecting  the  dichroic- 
dye  polarizing  film  material  directly 
underneath.  Wherever  light  has 
not  reached  the  KOR.  it  does  not 
harden  and.  as  a  result,  is  washed 
away. 

Dichroic  Dye  "Bleached "  Away 

Next,  the  dichroic  dye  of  the 
polarizing  layers,  unprotected  by 
the  hardened  resist,  is  "bleached" 
away;  that  is.  everywhere,  except 
in  the  areas  protected  by  the 
KOR.  This  leaves  two  light  polar- 
izing images  of  the  desired  anima- 
tion sequence  corresponding  to 
those  of  the  animation  art. 

The  film  is  next  washed  and 
dried.  The  master  color  negative  is 
finally  placed  in  the  optical  printer 
so  as  to  be  in  exact  registration 
with  the  pins  which  held  the  ani- 
mation art  negatives.  We  change 
the  light  to  a  color-balanced  source 
and  shoot  as  many  frames  of 
35mm  Eastman  5385  motion  pic- 
ture print  stock  from  the  color 
negative  as  needed. 

Three  Frames  Are  in  Register 

After  the  color  print  frame  of 
film  has  been  completed,  it  is 
fastened  to  the  two  completed 
frames  of  light  polarizing  anima- 
tion material  by  means  of  eyelets 
through  the  sprocket  holes.  The 
three  perfectly  registered  frames 
are  then  mounted  in  a  35mm 
mount  in  a  standard  mounting 
machine. 

The  results  of  this  method  are 
very  satisfactory.  The  process  is 
quick  and  efficient.  We  are  able 
to  get  far  more,  and  much  hner 
animation  in  a  single  slide  than 
has  ever  before  been  possible.  The 
method  eliminates  tedious,  time- 
consuming  manual  techniques  and 
enables  us  to  mass  produce  far 
better  slides  at  a  cost  which  i^ 
economically  practical  for  the  ul- 
timate user  in  the  field. 


General  Electrics  new  film  "Rapid  Transit"  offers  major  U.  S.  cU- 
ii'S  an  (inxwcr  lo  growing  traffic  congestion  througli  balanced  trans- 
portation  systems   such    as 


as  an  auditorium  m  Tennessee. 
Throughout  these  sequences,  em- 
phasis is  on  lime  saved  on  the 
projects  through  the  use  of  wire 
fabric. 

The  Institute,  which  represents 
manufacturers  of  over  85"^  of 
L.  S.  and  Canadian  wire  fabric 
production,  prepared  the  film  as 
part  of  its  continuing  program  of 
information  and  service  to  the 
building  field.  Construction  firms 
—  their  engineers,  superintendents 
and  foremen;  local,  state  and  pro- 
vincial contractors"  associations; 
private  and  public  awarding  au- 
thorities; and  others  interested  in 


the    sohition    pictured    in    lliis    art    sequence. 


ANSW/ER    TO     URBAN     TRAFFIC 

New    General    Electric    Film    Shows    "Rapid    Transit" 
as    Vital    Link    in    Balanced    Transportation    System 


MORE  THAN  15  American  cities 
will  be  building  new  rapid 
transit  systems  before  1980 — eight 
of  them  will  begin  construction 
within  the  next  six  years. 

In  ;dl.  30  U.  S.  cities  will  have 
rapid  transit  lines  under  construc- 
tion by  the  turn  of  the  century. 

These  are  predictions  made  in 
a  new  film,  Rapid  Transit — The 
Vital  Link  in  a  Balanced  Trans- 
portalion  System,  recently  released 
for  showing  to  civic  groups  by 
the  Metropolitan  Transportation 
Development  Unit  of  General 
Electric  in  Erie.  Pa. 

Scenes   of  Existing   Systems 

The  12'/2  minute  color  film 
shows  scenes  of  existing  systems 
in  the  United  States  and  Toronto, 
Canada,  and  forecasts  new  rapid 
transit  facilities  soon  to  come  in 
Washincton,    Los   Anaeles.  Atlan- 


Standing  on  General  Electrics 
lest  track  near  Eric.  Pa.  is  Nor- 
niun  W.  Scip,  manager,  Equipment 
Product  Section.  Locomotive  and 
Car  Equipment  Dept.  G.  E.  ha.t  op- 
erated an  automated  transit  car  on 
tlie  track  for  the  pa.si  three  years. 


ta.  Pittsburgh.  Miami.  St.  Loui^. 
Seattle  and  Baltimore. 

Today,  only  five  cities — Nev\ 
York.  Chicago.  Boston,  Philadel- 
phia and  Cleveland — have  rapid 
transit. 

Ke>    to  Better  Urban  Living 

General  Electric  believes  that 
balanced  transportation  is  the  key 
to  better  living  in  our  large  metro- 
politan areas,  the  film  points  oui. 
By  "balanced",  the  company 
means  a  combination  of  autos  on 
expressways,  feeder  buses,  out- 
lying parking  and  high-speed 
rapid  transit — each  used  to  its 
best  advantage  to  enhance  the 
value  of  the  others. 

Rapid  Transit  .  .  .  was  produced 
by  GE"s  Audio-Visual  Communi- 
cations Section  • 

New  W  Rl  Picture  Shows  How 
Contractors  .Save  Time,  Costs 

■'  Case  histories  of  building  proj- 
ects throughout  the  U.  S.  are  used 
to  show  how  contractors  saved 
time  and  money  by  use  of  welded 
wire  fabric  in  the  current  24-min- 
uie,  16mm  color  motion  picture. 
Structural  Fabric  —  Time  Saved 
uir  Builders.  The  Wire  Reinforce- 
ment Institute,  sponsor  of  the  film. 
is  offering  prints  on  free  loan 
through  Modern  Talking  Picture 
Service.  Inc. 

The  film  also  reports  on  the  in- 
creasing use  of  structural  fabric 
with  big  wires  up  to  half-inch  in 
diameter.  Case  histories  shown  in 
the  picture  range  from  high-rise 
apartments  in  New  York  to  ware- 
houses in  Colorado,  from  a  new 
field  house  in  New  Hampshire  to 
a  jail  in  Michigan  and  include  an 
air  terminal  in  New  York  as  well 
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Nabisco     Bakery     addition     in    the 

Chicago  area  is  pictured  in  this 
.sequence  from  "Structural  Fabric" 
film,  sliotcing  how  large  sheets  of 
structural  icelded  icirc  fabric  are 
used  to  reinforce  floors. 

building  construction  may  obtain 
the  film  without  charge  (except  for 
return  postage )  from  regional  li- 
braries in  the  U.  S.  and  Canada. 

Address  loan  requests  to  Mod- 
ern Talking  Picture  Service,  Inc.. 
3  East  54th  St.,  New  York,  N.  Y. 
10022.  The  film  will  be  shipped 
from  the  nearest  library.  • 

Two  Pictures  for  Koiiiiilrynien 
Announced  by  .4-D-M  Division 

->  The  Foundry  Products  Div- 
ision of  Archer  Daniels  Midland 
Co.,  Minneapolis,  has  released  two 
new  films  in  color  of  special  in- 
terest to  foundrymen.  Titles  are: 
The  Hot  Bo.x  Process  and  Bent- 
onite — the   Wonder  Clay. 

The  Hoi  Bo.x  picture  includes 
sequences  showing  the  use  of  this 
process  by  major  foundries  in  the 
U.  S.  and  Canada,  runs  20  min- 
utes. Benionile  title  covers  a  15- 
minute  film  of  mining  and  quality 
control  operations  and  includes 
typical  uses  in  foundries,  pellet- 
izing,  oil  well  drilling,  water  seep- 
age control  of  ponds  and  water- 
logged construction  areas  as  well 
as   fire-fighting   from   airplanes.  • 

*  More  new  business  films  are 
reviewed  in  Business  Screen  than 
any  other  publication.  • 
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AT  THE  Awards  Banqlet,  cli- 
max of  the  recent  1964  con- 
ference. Robert  J.  Gunthcr  became 
the  first  one  ever  to  receive  the 
Gold  Honorarv  Membership  card 
of  IFPA. 

"Honorary  Membership,"  so 
states  our  by-law.  "may  be  granted 
upon  recommendation  oj  the  Hon- 
orary Membership  committee, 
when  confirmed  by  three-fotirilis 
of  the  National  Directors  .  .  .  Hon- 
orary Members  shall  he  exempt 
from  payment  of  all  dues." 

Bob  Gunthcr's  card  was  pre- 
sented by  his  long-time  friend. 
Robert  S.  Scott,  like  Gunthcr  a 
past  National  President  of  IFPA. 
In  fitting  tribute.  Bob  Scott  de- 
clared that  to  him  and  most  other 
IFPA  members.  ""Bob  Gunthcr 
has  always  been  Mr.  IFPA." 
One    of    IFPA's    Founders 

In  the  fall  of  1956  Bob  Gunthcr 
was  one  of  the  group  of  interested 
people  who,  in  monthly  meetings, 
became  aware  i>f  the  need  for  a 
professional  society  of  in-plant 
film  makers. 

IFPA  was  formally  organized  in 
1957.  Its  first  constitution  and  by- 
laws were  very  simple  to  allow 
quick  adoption  and  gel  IFP.A  go- 
ing. 

During  the  next  two  years  Bob 
Gunther  radiated  an  infectious  en- 
thusiasm for  IFPA.  To  list  the 
committees  he  served  on.  the  of- 
fices he  held,  or  the  many  odd  jobs 
for  which  he  volunteered  would 
only  belabor  the  point.  Sutfice  it 
to  say  that,  in  two  years,  he  gained 
enough  experience  and  reputation 
in  IFP.^  to  be  elected  National 
President  for    1959-60. 

^\'c    Achie\e<I    NatioiKiI    .Status 

During  his  administration  it  be- 
came apparent  that  lfP.<\  was  ilc- 
veloping  into  a  national  organiza- 
tion and  would  need  to  incorpor- 
ate, eventually,  as  a  non-profit  cor- 
poration. The  original  constitu- 
tion and  by-laws  had  been  design- 
ed for  a  purely  local  group  and 
were  so  unsuitable  to  the  new 
scope  of  the  organization  that  an 
amendment  or  patch  job  was  con- 
sidered impractical.  A  new  con- 
stitution and  new  by-laws  had  to 
be  drafted. 

By  a  strange  and  fitting  coinci- 
dence, these  by-laws,  adopted  dur- 
ing Bob  Gunther's  presidency, 
were  the  first  to  provide  for  Hon- 
orary Memberships. 

For  five  years  thereafter,  the 
Honorary  Membership  category- 
was  dormant.  But  Bob  Gunlher 
was  not!  With  the  same  enthus- 
iasm as  before  he  propelled  IFPA 
and  served  IFPA  through  national 
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Members  Honor  Robert  J.  Gunther 

by  0''\^L-  Biirson,  Cliairmnn,  Honorary  Membership  Committee  ' 

and  the  ranks  of  the  members  to 
determine  if  anyone  was  truly 
qualified.  The  conuiiittec  consisted 
of  Don  Whaley.  Brent  Inman.  and 
myself  as  chairman,  all  old-timers 
m  IFPA.  Our  choice  was  clear. 

laurels,  when  rested  upon,  tend 
to  wilt.  Bob  Gunther  must  know 
this  —  or  else,  why  would  he 
serve  again  currently  as  a  National 
Committee  Chairman?  IFPA  is  in- 
deed blessed  if  his  kind  of  infec- 
tious enthusiasm  never  dies. 

Congratulations.  Bob.  on  be- 
coming our  first  Honorary  Mem- 
ber —  the  first  of  a  group  which, 
we  hope,  will  grow  as  nn>re  and 
more  members  join  and  serve 
IFPA!  • 


Robert  .S.  Scott  \  al  lift  ahmi)  i^ 
pictured  at  Conference  banquet  cer- 
emony ulwrc  he  presented  IFPA'.s 
first  honorcirtj  life  membership  lo 
a  fellow  pas-t-presidenl,  Robert  J. 
(iuuther,    known    as    "Mr.    IFPA." 


conunittecs  and  in  his  local  chap- 
ter. 

In  1964,  with  eight  years  of 
perspective,  the  first  Honorary 
Membership  Committee  was  form- 
ed to   look   back   over   the   events 


Editor's  Note:  The  author  of  these  lines 
knows  whereof  he  writes.  As  one  of  the 
founders  of  IFPA,  ;inthor  of  its  first  coiisti- 
lution  and  hy-Iaivs  and  eliairman  of  the  eoni* 
luittee  that  produced  tin-  current  by-laws,  )le 
has  been  an  eye-witness  to  the  events  )ic 
describes. 


Let's  Hear  from  Chapters, 
Menihors   \\  ilh   Kililorhil   Notes 

With  our  HdiUirial  \'.P.  again 
performing  in  the  films,  there's 
urgent  need  to  file  news  of  the 
chapter  meetings,  elections,  and 
notes  on  your  programs. 

Drop  your  items  into  the  mail 
c/o  National  Headquarters'  P.O. 
Box  564.  Hollywood.  Calif.  And 
rcfnember  we're  interested  in  news 
of  your  own  film  activities.  • 


Scene  in  "Rtnde/voiis  in  .Space"  wliirh  Cniphic  Films  produced  for  Frank 
Ctipru  and  the  Martin  Miirii  tin  Corporation  for  World's  Fair  shoicinns.  Lcs 
\o\:ros'  IFIW  talk.  "\rn    T(  ehhi(pi(  s  in   Animation"  foHous  (m   ptifie  44. 
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On  New  Techniques  in  Animation 

Producer  Les  Novros  Details  His  Company's  Experience  on  Four  World's  Fair  Projects 


'T'oo  OFTEN,  the  claim  for  new 
-*-  techniques  in  animation  turns 
out  to  be  disappointing,  either  be- 
cause the  technique  may  not  be 
new  at  all  or  because  novelty,  of 
itself,  just  isn't  sufficient  to  rec- 
ommend it. 

For  example,  the  manipulation 
of  frames  to  suggest  movement 
with  a  minimum  of  visual  change 
is  as  old  as  animation  itself,  yet 
the  phenomenon  is  constantly  be- 
ing re-"discovered.'"  Computers  do 
not  contribute  anything  to  the  ani- 
mated film  when  they  merely  re- 
place the  assistant  animator. 

New  experiences  require  new 
modes  of  expression,  but  not  nec- 
essarily new  techniques.  The  early 
UPA  films  were  not  essentially 
different  technically  from  the  Dis- 
ney films,  although  they  differed 
widely  in  form  and  content. 

New  Forms  in  Our  Future 

On  the  other  hand  new  forms 
do  invariably  follow  from  techni- 
cal discovery  and  invention.  The 
forms  of  contemporary  architec- 
ture, for  example,  derive  from  the 
availability  of  materials  made  ac- 
cessible by  new  industrial  pro- 
cesses. '"Glass  alone,"  said  Frank 
Lloyd  Wright,  "with  no  help  from 


us  (the  architects)  would  eventu- 
ally have  destroyed  classic  archi- 
tecture, root  and  branch." 

In  film,  the  wide  screen  in  itself 
produced  nothing,  whereas  the 
stereo-film  of  tomorrow,  used  by 
film-makers  aware  of  its  expres- 
sive power,  will  encourage — or 
more — demand,  the  creation  of 
new  forms.  The  present  uses  of 
visual  and  acoustic  elements  and 
their  dynamic  inter-relationships 
that  have  assumed  the  authority  of 
principles,  may  all  be  incompatible 
with  the  new  technique.  Content 
itself  may  be  subject  to  its  strict 
demands. 

Four   Films   at    World's   F.iir 

During  the  past  year.  Graphic 
Films  was  largely  involved  in  the 
production  of  four  films  for  the 
New  York  Worid's  Fair.  Of  these, 
two  use  familiar  techniques  and  the 
somewhat  incongenial  limits  of 
the  Cinemascope  field. 

A  third  film  is  a  version  of  one 
produced  earlier  for  an  Abbott 
Laboratories'  exhibit  in  Chicago: 
Chemical  Man.  What  was  novel 
there  was  the  shape  of  the  screen, 
v/hich  was  round,  and  its  position 
— in  the  jloor  of  the  theater. 

We    had   to    accommodate    the 


The   Varied   Skills   for   Aerospace   Production 


Below:  Graphic  Films'  director  Ted  Purnudcc  (at  left)  discusses  du 
story  hoard  and  models  for  sequences  in  "Rendezvous  in  Space"  film. 
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design  of  the  film  to  the  circular 
field  and  to  a  360-degree  viewing 
ramp.  This  meant  an  up/ down, 
right/left  orientation  that  shifted 
with  each  viewer.  However,  it  was 
not  until  we  were  asked  to  produce 
the  Cinerama  film  for  the  KLM 
exhibit  that  we  were  confronted 
with  formidable  problems  requir- 
ing novel  technical  solutions. 

Exploring  Space  on  a  Dome 

Cinerama  had  used  a  dome  to 
house  the  Boeing  exhibit  at  the 
Seattle  Fair  and  wished  to  use 
it  again  in  New  York.  There  were 
two  conditions:  First,  a  greater 
technical  control  and  a  greater 
variety  of  content.  From  a  num- 
ber of  themes  under  consideration 
we  finally  chose  to  develop  one 
which  came  to  be  titled.  To  The 
Moon  And  Beyond. 

The  film  is.  in  fact,  an  explor- 
ation of  space — the  vast  events  in 
outer  space  and  the  intricate 
workings  of  molecular  and  sub- 
atomic space.  A  rough  script  and 
the  most  tentative  of  storyboards 
were  developed.  (A  final  story- 
board  was  never  produced  be- 
cause we  could  never  render  in 
static  drawings  the  qualities  of 
continuous  change   that  we   were 


seeking.  There  were  doodles,  frag- 
mentary pieces  of  action,  charts, 
working  diagrams,  abstract  pat- 
terns, camera  tests,  countless 
photographs  cut  from  magazines 
and  mounted  on  the  wall  in  the 
hope  that  they  might  suggest  a  clue 
for  the  organization  in  a  few 
shots  of  the  inexhaustible  variety 
of  matter.) 

Modified  a  65mm  Mitchell 
Simultaneously,  Lin  Dunn  was 
modifying  a  65mm  Mitchell  cam- 
era for  the  project  .  .  .  one  camera 
which  we  were  later  to  mount  on 
the  animation  rig.  dismount  and 
remount  in  an  airplane  or  a  trip 
for  the  live  sequences  and  dis- 
mount again  for  use  on  the  optical 
printers.  These  actions  were  not 
consecutive  so  that  the  tactics  of 
the  job.  in  view  of  a  fast-approach- 
ing deadline,  were  not  the  least 
of  the  difficulties  we  faced  every 
day. 

The  building  that  housed  the 
exhibit — the  Transportation  and 
Travel  Pavilion — was  not  com- 
pleted until  the  day  before  tlie 
scheduled  opening.  So  we  were 
never  to  know  whether  our  calcu- 
lations were  accurate  until  it  was 
too  late  to  make  corrections. 

Simulated  Dome  in  the  Studio 

The  best  we  could  do  was  to  set 
up  a  small  dome  at  our  studio; 
it  had  a  nine-foot  diameter  and 
was  tilted  on  its  side.  The  projec- 
tor was  used  primarily  to  analyze 
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.\ninniti«n  rii^  and  camera  capture  scene  from  the  m^'i,    ui.    ,.  ipicnce 
in  "To  the  Moon  and  Beijond."  Director  Con  Pederson  is  at  lower  right. 
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the  distortions  with  which  we 
vMiuld  have  to  cope. 

The  dome  of  the  building  would 
measure  approximately  106  linear 
leet  across  its  surface  from  edge 
u>  edge,  about  three  times  the 
.:iea  of  any  previous  motion  pic- 
ture field.  The  actual  film  image 
has  a  circular  aperture  about  two 
mches  in  diameter,  twice  the  size 
of  a  standard  70mni  image.  Only 
10  circular  2-inch  frames  could 
he  exposed  per  second.  Since  the 
film  would  be  projected  at  18 
flames  per  second,  we  were  forced 
to  work  with  ratios  which,  in  the 
live  action  photography,  acceler- 
ated normal  speeds. 

Had  to  .\\oi(l  TrackiiiR  Shots 

This  fact,  the  inadequacy  of  the 
camera  for  tracking  shots  of  any 
kind,  the  lens  and  the  shape  of 
the  dome — all  were  factors  in 
the  choice  of  specific  content.  So, 
in  our  film,  a  spider  may  spin  its 
web.  but  no  birds  fly. 

The  160-degree  lens  was  de- 
signed especially  for  the  project. 
The  front  surface  measures  al- 
most a  foot  in  diameter  and  its 
weight  required  that  it  be  fastened 
to  a  large  solid  steel  bed  on  which 
the  camera  was  also  mounted. 

The  form  of  the  film  was 
largely  influenced  by  the  picture 
field  of  the  dome.  In  the  tra- 
ditional film,  the  dimensions  of 
the  screen  furnish  the  coordinates 
for  the  basic  pictorial  plan.  The 
dome  effectively  destroys  the  two- 
dimensional  screen  surface.  We 
are  only  once  removed  from  the 
stereo-field.   Objects   may  occupy 


Moon  background  for  the  Cinerama  film:  llu-  cU.stoilion  rc(itiirid  l>tj 
projection   on   the   dome   wax  "htiill    into"   the   layout   mui   ])!iinlinii. 


any  place  in  the  vaulted  area,  sus- 
pended or  moving  without  refer- 
ence to  a  frame.  When  the  dome 
is  filled,  the  viewer  experiences 
a  space,  shaped  but  unbound.  He 
is  enveloped  and  sometimes  en- 
gulfed. 

Picture  Has  Four  Sequences 
The  content  of  the  motion  pic- 
lure  is  roughly  divided  into  four 
sequences:  1.  Prologue;  2.  The 
origin  of  galaxies  and  stars;  3. 
Earth;  and  4.  Sub-microscopic 
space  and  substance.  Animation 
and  3-dimensional  models  were 
used  for  all  sequences  except  the 
exploration  of  earth. 

In  the  representation  of  galactic 
space,  versimilitude  was  of  pri- 
mary importance.  This  ruled  out 
the  use  of  painted  representations, 
in  the  ordinary  sense:  brush- 
strokes and  the  grain  of  paper 
magnified  over  600  times  would 
certainly  weaken  the  effects  we 
wished  to  create. 

Astronomical  photographs  were 
also  ruled  out.  For  one  thing,  the 
stars  recorded  on  photograph 
plates,  due  to  long  time-exposure, 
possess  softening  halations;  when 
projected  on  even  the  small  dome, 
it  was  found  that  great  magnifi- 
cation made  them  lose  their  sharp, 
star-like  quality  and  appear,  in- 
stead, as  large,  soft,  blobs  of  light. 
Giving  \'iewcr  Depth  Feeling 
Further,  we  wished  to  intensify 
the  viewer's  experience  of  depth 
and  movement,  to  surround  him 


with  stars  and  galactic  clouds, 
to  enable  him  to  perceive  the  rela- 
tive movement  of  all  elements  in 


the    picture    and    the    movement 
through  these  elements. 

Three-dimensional  models  of 
galaxies  and  nebulae  with  sus- 
pended points  of  light  represent- 
ing stars  were  inadequate  for  our 


Below:    this  nine-foot  (h>me  wax  comtrtictcd  for  ticai'ii^  dailies  on 
"To  the  Moon  and  Bet/ond."  Les  \oiros  is  standims  at  the  projeelor. 
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On   New  Techniques  in  Animation: 


These  Americans   Need  Your  Help 


purpose.  Bright  clouds  of  incan- 
descent gas  and  dark  clouds  of 
dust  had  to  be  penetrated  by  the 
camera.  "Stage-smoke."  even  if  its 
movement  and  density  could  be 
controlled,  would  in  no  way  re- 
semble the  formations  of  galactic 
clouds. 

After  a  great  deal  of  experi- 
mentation, a  process  was  devel- 
oped employing  special  pigment 
suspended  in  liquid,  by  which  the 
various  galactic  cloud  and  dust 
formations  could  be  duplicated 
with  considerable  accuracy  and 
control.  The  luminosity,  density 
and  color  were  regulated  through 
photographic  processes  and  trans- 
parent dye. 

-•Vchieving   Scale   and   Depth 
The     suggestion     of     immense 

scale  and  depth  was  achieved  by 
plotting  the  relative  movements  of 
all  the  component  elements  and 
moving  them,  while  being  photo- 
graphed, along  an  extremely  fine 
scale  of  increments,  sometimes  fig- 
uied  in  thousands  of  an  inch  per 
frame. 

The  experience  of  depth  was  in- 
creased through  multiple  exposure 
and  travelling  mattes.  For  large, 
bright  stars,  it  was  necessary  to  use 
small,  intense  light  sources  shining 
directly  into  the  camera  lens.  Dif- 
fraction gratings  were  used  to  pro- 
duce the  flares. 

In  approaching  the  earth,  move- 
ment through  cloud  formations 
was  photographed  from  a  spec- 
ially modified  aircraft.  The  cam- 
era had  to  be  mounted  upside 
down  and  in  a  manner  which 
would  not  include  in  the  frame 
parts  of  the  aircraft  itself — partic- 
ularly difficult  due  to  the  wide- 
angle  coverage  of  the  lens. 

Visual  Experience  in  Nature 
We  shot  canyons  in  Death  Val- 
ley,   redwoods    in    the    California 
State    Park,    fish   underwater;   we 
shot    a    dandelion,    ants    in    their 


hole,  a  butterfly,  an  owl  and  a 
spider.  In  deciding  to  include  the 
spider  we  reckoned  without  his 
behavior  patterns.  The  native  spi- 
der spins  only  in  the  summer 
months  and  we  were  obliged  to 
import  willing  specimens  from 
Mexico. 

Several  methods  were  devised 
t  o  represent  sub  -  microscopic 
space.  Depth  was  usually  sug- 
gested by  superiniposures  of  many 
levels  of  art-work,  and  for  some 
sequences  a  mul'i-plane  device  was 
constructed  using  large  circular 
panels  of  glass.  The  molecular 
structures  delineate  a  protein- 
building  process,  slowed  down 
about  100  times. 

A  unique  computer-driven  de- 
vice was  used  for  part  of  this 
sequence.  It  could  be  programmed 
to  follow  an  infinite  number  and 
variety  of  eccentric  movements. 
By  shooting  through  variably  ar- 
ranged apertures,  simple  geomet- 
ric shapes  were  broken  up  into 
myriads  of  projected  images  and. 
by  a  repetitive  process  called 
"stepping."  evolved  into  intricate 
and  complex  patterns. 

-No  Precedents  for  Reference 

In  reviewing  the  making  of  the 
film  and  taking  into  account  that 
there  were  no  precedents  to  which 
we  could  refer  .  .  .  that  the  day 
the  camera  came  out  of  the  shou 
it  went  into  production  .  .  .  that 
there  were  days  of  equipment  mis- 
hap beyond  our  understanding  .  .  . 
that  we  relied  almost  completely 
on  mathematics  of  a  sort  to  trans- 
form distorted  images  into  an  en- 
veloping visual  experience  .  .  . 
we  recall  almost  with  unbelief 
that  day  when  the  first  audience 
came  into  the  theater,  the  pro- 
jector switch  was  turned  on  and 
the  dome  was  filled  with  a  great 
flow  of  images  and  sound  that 
combined  to  form  a  unique  film 
experience.  • 


Below:   one  of  ccl  sketches  made  for 
Alyhott  Lahs   "Chemical  Man"  exhibit. 


Food  for  Business  &  Comn 
Pictures  on  Unemployment 

Two  Rfxently-Released  mo- 
tion pictures  offer  many  dis- 
cussion points  for  business,  indus- 
trial, education  and  community 
leaders  working  to  improve  em- 
ployment and  living  conditions. 
The  Newcomers,  a  25-minute 
black  &  white  fUm.  was  produced 
by  The  Methodist  Church,  which 
is  ;dso  one  of  seven  denominations 
in  the  National  Council  of  Church- 
es sponsoring  The  Captive,  an 
Edinburgh  Festival  entry  (black 
&  white,  28'/2  minutes). 

The  Captive  documents  poverty 
in  West  Virginia.  Herb  Honaker. 
33,    an    unemployed    coal    miner 


"The  Captive"  takes  the  viewer  into 
the  life  of  one  utiemi>lotjed  man  .  .  . 

with  a  wife  and  three  small  cfiil- 
dren.  tries  to  find  "some  kind  of 
substantial  work  to  do." 

Herb's  conversations  with  his 
wife  and  neighbors  are  recorded 
"just  as  they  happened." 

Getting  Rapport  With  Herb  .  .  . 

The  producer-director.  William 
C.  Jersey,  of  Quest  Productions, 
was  asked  how  he  established  rap- 
port with  Herb.  He  credited  Herb's 
confidence  in  his  neighbor.  Rev. 
Jack  Weller,  the  narrator.  Mr.  Jer- 
sey said.  "You  have  to  respect  the 
people  and  the  situation  before  you 
can  ask  them  to  be  themselves." 

Throughout  production.  Jersey 
worked  with  Re\ .  Dr.  Henry  .A. 
McCanna,  Executive  Director  of 
the  Department  of  the  Church  in 
Town  and  Country  of  the  National 
Council  of  Churches,  which  in 
March  1962  undertook  a  film  to 
point  out  the  extent  and  effect  of 
poverty.  esf)ecially  poverty  of  the 
spirit.  It  is  intended  to  help  stimu- 
late discussion  of  steps  toward 
elimination  of  poverty.  Dr.  Mc- 
Canna's  discussion  guide  is  pro- 
vided w  ith  The  Captive. 

-\  Stimulus  to  Government 
To  Dr.   McCanna.  C.  B.  GiUi- 
land.   Executive   Secretary   of  the 
Advisory     Committee     on     Rural 
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nunity  Discussion  in  Two 
and  the  Migrant  Worker 

.^reas  Development  of  the  Depart- 
ment of  Agriculture,  wrote, 

"The  Captive,  with  its  human 
interest  stor>',  has  stimulated  much 
poignant  thought  and  discussion 
among  Federal  people  as  to  just 
how  the  government  programs  can 
assist  the  people  in  most  need. 
The  job  of  motivation  will  be  one 
of  our  greatest  challenges."  ± 

Problems  of  "The  Newcomers"       S 

The  Newcomer.':  shows  Appala- 
chian families  who  have  migrated 
to  Cincinnati  and  the  inner-city 
church  workers  who  do  their  ut- 
most to  help  the  migrants  find 
jobs,  decent  housing  and  the  com- 
panionship of  people  from  "back 
home." 

A  former  coal  miner.  Curtis 
Ayres.  and  his  wife  and  five  chil- 
dren, the  Burton  family  who  are 
"bulldozed"  by  slum  clearance 
projects,  and  numerous  newcomer 
children  and  teenagers  are  be- 
friended by  Mrs.  Worley  of  State 
Avenue  Church.  Bill  Nelson  of 
Hmanuel  Community  Center,  and 
the  Rev.  Robert  Sinks. 

How  Communities  Can  Help 

Staff  members'  remarks  and  the 
narration  were  scripted  by  the  di- 
rector. George  C.  Stoney,  "by  re- 
writing material  I  gathered  in  tap- 
ed interviews."  As  the  church  per- 
sonnel demonstrate  practical  guid- 
ance, they  indicate  additional  help 
needed  from  the  community.  Eight 
steps  for  helping  newcomers  are 
suggested  in  the  discussion  guide. 

Under  the  supervision  of  Dr. 
Philip  C.  Edwards.  Director  of  the 
Department  of  City  Work  in  The 
Methodist  Church.  The  Newcom- 
er.s  was  produced  to  guide  groups 
exploring  the  1963-64  Mission 
Theme.  "The  Changing  City  Chal- 
lenges the  Church." 

Job  Corps  Using  Both  Films 

One  indication  of  the  usefulness 
of  The  .\'ewcotners  and  The  Cap- 
live  throughout  community  and 
nation  is  the  fact  that  both  are 
used  in  staff  training  by  the  Job 
Corps,  part  of  the  Office  of  Eco- 
nomic Opportunity. 

The  Newcomer.'i  may  be  purch- 
ased from  A-V  Services,  The 
Methodist  Board  of  Missions:  The 
Captive  .  from  the  Broadcasting 
and  Film  Commission,  National 
Council  of  Churches.  Both  are  at 
475  Riverside  Drive,  New  York. 
N.Y.  10027.  The  price  of  each 
film  is  $140  00.  • 

MORE    FILM    NEWS    ON    PAGE    50 
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KODAK  PAGEANT  16mm  Sound  Projector,  Model  AV126-TR.  Easy  to  operate  opens  like  a  sample  case.  Fully  transistorized  hifih  tideiity 
sound  system  may  never  need  repairs  for  the  life  of  the  projector.  Powerful  12-watt  amplifier  matched  to  big  11  x  6-inch  speaker  provides 
rich,  commanding  sound  at  all  volume  levels  in  small  rooms  or  big  halls. 


Be  sure  of  your  presentation 
with  Kodak  equipment  like  this . . . 


Features  every  essential  for 
successful  screenings  within 
the    needs   of   an    economy 
budget.    Brilliant    pictures, 
with  edge-to-edge 
sharpness.  Simple 
setup.  Clear,  high- 
qualitv  sound. 

KODAK  PAGEANT  16mm 
Sound  Projector,  Model  AV-085 


Long  playing.  A  single  round  tray  holds  80 
slides.  Gravity  feed  means  slides  won't 
jam.  Programmer  available  for  synchroniz- 
ing projector  with  a  tape  recorder,  Also 
available:  Kodak  Carousel  Dissolve  Con- 
trol; uses  two  projectors,  fades  each  slide 
into  next  for  smooth- 
est continuitv- 


KDDAK  CARDUSEL 
Projector,  Model  AV-58D 


Kodak  K  100  Turret  Camera  exposes  40 
feet  of  film  with  a  single  winding.  Variable 
speeds.  Turret  holds  any  three  Kodak  Cine 
Ektar  Lenses  and  corresponding  telescopic 
viewfinders. 


KODAK  K-100 
Turret  Camera 


Audiovisual  Sales  Department 

EASTMAN   KODAK  COMPANY.  Rochester.  N,  Y.   14650 

Please  send  information  on  these  audiovisual  products: 

Q]   Kodak  Pageant  16mm  Sound  Projector, 

Model  AV-126-TR 
n   Kodak  Pageant  16mm  Sound  Projector, 

Model  AV-085 


Loads  instantly,  automatically,  with 

film  in  Kodapak  Cartridge;  built-in 

rangefinder  and  auto- 

n^     I  matic  20-picture 

-^  -  'c- — ^^^_  film  advanc 


KODAK  INSTAMATIC 
800  Camera 


n   Kodak  KlOO  Turret  Camera 
n   Kodak  INSTAMATIC  800  Camera 
[3   Kodak  Carouskl  Projector. 
Model  AV-580 


NAME. 


TITIJ;  

■VDURESS .. 
CITV _.. 
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PREVIEWING    THE    INTERNATIONAL    IN    LONDON: 

A  five-day  festival  organised  by  the  British  Industrial  Film  Association  with  the  support  of  the 

Federation  of  British  Industries  and  the  British  Employers  Confederation  under  the  auspices 

of  the  Council  of  European  Industrial  Federations. 


(CONTINUED   FROM    THE    PRECEDING    PAGE    18) 

niques  in  modern  industry' — intended  for  man- 
agement and  industrial  administration  stu- 
dents. 

Film  has  long  been  recognised  as  a  power- 
ful sales  training  aid  and  Sweden's  Sales  Talk 
(Svenska  Saljledargruppen)  outlines  the  prin- 
ciples of  effective  selling  by  using  the  tele- 
phone. 

Specialized  Films  for  Industr\'  ^'ie\^■i^g 

In  more  specialised  fields.  Shutdown.  B.  P. 
Ltd.  (Britain),  details  an  effective  procedure 
for  planning  and  carrying  out  the  shutdown 
of  an  oil  refinery  for  its  periodic  maintenance 
and  cleaning  operation.  Critical  Path,  spon- 
sored by  Britain's  Richard  Costain  Company, 
explains  P.E.R.T.  for  production  engineers. 
Shell  International  Petroleum  shows  Frontiers 
of  Friction  which  explains  the  principles  and 
effects  of  friction  to  trainee  engineers.  Philips 
of  Eindhoven  (Netherlands)  presents  How 
to  Solder  for  electronics  operatives  and  Metal 
Bandsawing  Tips  and  Techniques  is  sponsored 
by  Simonds  Saw  and  Steel  Company  (U.S.A.) 
to   assist   many   industrial   training   situations. 

Examples  for  even  greater  specialization  in 
the  use  of  motion  pictures  in  training  are  Pan 
American  World  Airways'  Man  the  Manager 
which  relates  the  development  of  management 
responsibility  to  the  jobs  of  the  company's 
own  managers.  ,\n  interesting  corollary  is  seen 
in  the  German  Wurttembersiische  Metallwaren- 


Fabrik's  Die  Praemie  which  provides  a  chal- 
lenging film  to  stimulate  teen-age  workers  to 
argue  about  the  social  and  economic  advan- 
tages of  hard  work  and  promotion. 

Job,  Accident   Films   from    Mining  Industr>' 

For  management  and  supervision  in  Brit- 
ain's newly  automated  coal  mines  there  is  The 
Team  on  204s  which  defines  the  jobs  and 
their  inter-relationship  to  a  new  coal  face 
operation. 

Mining  offers  the  majority  of  accident  pre- 
vention films — seven  short  Do's  and  Dont's 
from  France  Serie  de  Films  Minute  (Houil- 
leres  du  Basin  de  Lorraine) — a  similar  treat- 
ment in  Von  Punl<t  zu  Pimkt  (Germany)  and 
The  Lion's  Paw  made  by  South  Africa's  Tra- 
ansvaal  &  OFS  Chamber  of  Mines  especially 
for  African  miners. 

Two  Ke\Tiote  Sessions  for  the  Conferees 

Two  significant  features  at  this  year's  Festi- 
val are  the  "keynote"  convention  sessions — • 
"The  Value  of  the  Industrial  Film  as  a  Medium 
of  Promoting  Sales"  about  which  there  is  con- 
siderable divergence  of  opinion  between  the 
U.  S.  and  British  sponsors  on  the  one  hand 
and  certain  European  sponsors  on  the  other. 

This  should  be  a  lively  one  with  top  line 
industrial  speakers  from  many  countries.  The 
other  session  on  "The  Means  by  which  Films 
can  be  shown  to  International  Audiences"  will 
be  a  fact-finding  survey  of  the  most  effective 


international  distribution  and  presentation 
channels  throughout  the  world.  There  will  be 
experts  from  many  lands  ready  to  share  their 
experience  and  ideas  with  their  counterparts 
from  Britain.  See  you  in  London  in  November! 
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mortgages  or  other  securities  (If  there  are  non,  so  state)  NONE. 

9.  Paragraphs  7  and  8  include  ,in  cases  where  the  stockholder 
or  security  holder  appears  upon  the  books  of  the  company  as 
trustee  or  in  any  other  fiduciary  relation,  the  name  of  the 
person  or  corporation  for  whom  such  trustee  is  acting,  also 
the  statements  in  the  two  paragraphs  show  the  affiant's  full 
knowledge  and  belief  as  to  the  circumstances  and  conditions 
under  which  stockholders  and  security  holders  do  not  appear 
upon  the  books  of  the  company  as  trustees,  hold  stock  and 
securities  in  a  capacity  other  than  that  of  a  bona  fide  owner. 
Names  and  addresses  of  a  corporation  which  itself  is  a  stock- 
iiolder  or  hoder  of  bonds,  mortgages  or  other  securities  of  a 
publishing  corporation  have  been  included  in  paragraphs  7  attd 
8  when  the  interests  of  such  individuals  are  equivalent  lo_  1 
percent  or  more  ol  the  total  amount  of  the  stock  or  securities 
of   the   publishing   corporation. 

10.  Total  No.  Copies  Printed  (Net  Press  Run):  .AverageNo. 
copies  each  issue  during  preceding  12  months:  8.500:  Single  issue 
nearest  to  filing  date:  8,500.  B.  Paid  Circulation.  I.  To  tcna 
subscribers  by  mail,  carrier  delivery  or  by  other  means;  average 
number  of  copies  each  issue  during  preceding  12  months:  7,500; 
single  issue  nearest  to  filing  date:  7,289,  2.  Sales  through  agents, 
news  dealers,  or  otherwise:  none,  C,  Free  distribution  (inctud- 
ng  samples)  by  mail,  carrier  delivery  or  by  other  means:  average 
No.  of  copies  each  issue  during  preceding  12  months;  1,000; 
single  issue  nearest  to  filing  date:  933.  Total  number  of  copies 
distributed  (sura  of  lines  Bl.  B2  and  C)  .Average  No.  of  copies 
each  issue  during  preceding  12  months:  8,500;  single  issue  near- 
est to  filing  date:  8,500. 

I  certify  that  the  statements  made  by  me  are  correct  and 
complete.  O.   H.   Coelln.   Publisher 


Hen's  the 
full  program 
for  all  five 
days  at  the 
Fifth  Int'l 
Industrial 
Film  Festival 
which  opens 
'Sovcmhcr  2nd 
in  London. 


MONDAY,     2nd    NOV. 


TUESDAY,     3rd    NOV. 


WT;DNISDAY,    4TH    NOV. 


THURSDAY,  5TH  NOV. 


FRIDAY,   6tH   NOV. 


Shell     Centre    Theatre 

Product  Information 
Films 

(Category  B) 

Prestige  Films 

(Cotejor),  C) 

Shell  Centre  Theatre 

General  Interest  Films 

(Colexon'  A) 

Product  Information 
Films 

{Cottgory  fl) 

Shell  Centre  Theatre 

Prestige  Films 

(Cotejory  C) 

General  Interest  Films 

{Cattgorf  A) 

Shell  Centre  Theatre 

Prestige  Films 
(Cotegonr  C) 

Product  Information 
Films 

(Cotetory  6) 

SheU  Centre  Theatre 
General  Interest  Films 

(Cdtecory  6  A  A) 

General  Interest  Films 

(Repeat  of  Tuesday 

morning  show  at 

Shell  Centre) 

(Coteiory  A) 

C.O.I.  Cinema 

Product  Information 
Films 

{Colegory  D) 

Science   and   Research 
Films 

iCateiary  £) 

Institution  of 
Electrical  Engineers 

Discussion     on     "The 

Value  of  the  Industrial 

Film  as  a  Medium  for 

Promoting    Sales" 

C.O.I.  Cinema 

Science   and   Research 
Films 

{Cottgory  E) 

C.O.I.  Cmema 

Management  and 

Manpower  Training 

Films 

(Cotetory  f) 

Product  Information 
Films 

(Cote^oo'  0) 

Celanese  House 

Fashion  Show  and  Tea 
for  Delegates'  Wives 

Institution  of 
Electrical  Engineers 

Discussion     on     "The 
Means  by  Which  Films 
can  be  shown  to  Inter- 
national Audiences" 

C.O.I.  Cinema 

Safety,   Health  and 
Welfare  Films 

(Catefory  G) 

C.O.I.    Cinema 

Product  Information 
Films 

( Cattgory  0) 

Prestige  Films 

(Repeat  of  Thursday 

morning  show  at 

Shell  Centre) 

(Calefoo'  C) 

MONDAY,   2nd   NOV. 

Federation  of  British  Industries 

and 
British  Employers  Confederation 
Reception  at  the  Drapers  Hall 


EVENING    FUNCTIONS 

WEDNESDAY,  4TH  NOV. 

Official  Reception  by  Her 

Majesty's  Government  at 

Lancaster  House 


FRIDAY,  6tH  NOV. 

Festival  Banquet  and  Ball 

Presentation  of  Awards 

Dorchester  Hotel 


SATURDAY  MORNING,  7th  NOVEMBER,  SHELL  CENTRE  THEATRE,  PRIZE  WINNING  FILMS 
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SCI  ENCE  + SPEED  =  SATISFACTION 


NEED  A  FILMSTRIP  IN  A  HURRY?  Spec/a/  meeting?  New  product?  Client 
presentation?  At  CFI,  we  know  what  it's  like  to  meet  tight  deadlines.  Our 
experts  really  work  with  you  timewise.  and  your  rush  jobs  get  tender  loving 
care,  backed  up  by  the  best  lab  facilities.  How  fast  can  you  get  a  tilmstrip? 
Our  normal  delivery  is  one  week.  On  super-rush  jobs,  given  half  a  chance, 
our  experts  will  meet  a  tight  schedule.  Weed  a  special  piece  of  art?  Hand  let- 
tering? Type  setting?  An  original  frame?  Our  art  talent  can  do.  Or  we'll  copy 
your  flat  artwork  up  to  24"  x  32"  (32  field).  Product  to  stioot?  We'll  photo- 
graph it  right  into  your  filmstrip  against  a  colorful  background.  Different  size 
transparencies?  We  shoot  directly  from  35  mm  through  8  x  10  with  no  inter- 
mediate reduction  step  to  cause  loss  of  color  or  detail.  With  speed  and  serv- 
ice, at  CFI  you  always  get  the  same  faithful  color  balance  in  all  filmstrlps, 
with  minimum  contrast  gain  and  frame  to  frame  correction  to  insure  over-all 
balance.  And  our  unique  continuous-loop  printing  equipment  assures  you  ab- 
solutely uniform  filmstrip  prints  from  scratch-free  negatives.  Just  want  com- 
fort? Pick  up  the  phone  and  talk  to  us.  Ask  for  Lou  Livingston  at  HO  2-0881. 

Your  filmstrip  benefits  from  (he  superior  facilities  and  tectinology  tfiat  have 
been  developed  to  meet  (he  h/gh  standards  of  (he  motion  picture  industry. 


CONSOLIDATED    FILM    INDUSTRIES 

959  SEWARD  STREET.  HOLLYWOOD.  CALIFORNIA  90038  ,   HO  2-0881  •  HO  9-1441 
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SEE    RIGHT    TO    DRIVE    SAFELY 


THAT    "WELCOME"    GREETING 


Film 


Series  Shows  That  Eyes  Hold   Key  to  Road  Safety      The  Story  of  "The  Welcome  Wagon"  Is  Brought  to  Screen 


A  New  Series  of  five  10-miniite 
•^^  driver  training  motion  pic- 
tures, scheduled  for  release  later 
this  year  by  the  National  Safety 
Council,  carries  as  its  central 
theme  the  fact  that  the  eyes  hold 
the  key  to  safe  driv'ng. 

Aimed  for  showings  to  profess- 
ional drivers  of  trucks,  taxicabs. 
buses  and  other  commercial  ve- 
hicles, the  new  film  series  assumes 
(hat  members  of  this  audience 
have  the  necessary  mechanical 
driving  skills,  so  the  subjects  con- 
centrate on  teaching  these  drivers 
to  do  a  better  job  of  using  their 
eyes  to  avoid  trouble. 

The  series  is  being  produced 
by  Pilot  Productions.  Inc..  Evans- 
ton.  Illinois.  Because  the  concept 
of  a  realistic  "seeing"  situation 
calls  for  the  camera  to  be  in  what 
normally  would  be  the  driver's 
seat.  Pilot  is  using  a  specially-built 
right-hand  drive  camera   truck. 

The  five  films  are  based  on  the 
same  number  of  principal  points 
in  the  Smith  System  of  driver 
training,  as  developed  by  Harold 
L.  Smith  of  Los  Angeles.  Smith 
is  assisting  in  the  technical  super- 
vision of  the  series.  The  first  film. 
Aim  High  in  Steering,  tells  how 
steering  is  improved  by  high  vis- 
ual aim  and  how  it  helps  the  driver 
keep  a  larger  "space  cushion" 
around  his  vehicle. 

The  second  film.  Get  the  Big 
Picture,  explains  how  to  use  fringe 
vision  as  a  scanning  device  to 
select  the  critical  elements  in  the 
traffic  situation  as  they  are  to  be 
brought  into  sharp  focus.  It  also 
tells  how  the  expert  driver  con- 
stantly concentrates  on  the  situ- 
ation his  vehicle  is  moving  into. 

Keep  Your  Eyes  Moving  spells 
out  the  dangers  of  "fixed  stare"' 
driving  as  it  explains  the  need  to 
develop  the  practice  of  shifting 
eyes  every  two  seconds.  The  fourth 
film.     Leave     Yourself    an     Out. 

Keep   yoxir   eyes   on   the   road,   not 

the  girl,  is  "message"  in  this  scene 
from   driver  safety  series. 


Pilot  camera  truck  used  special 
right-hand     drive     to     film    series. 

gives  tips  on  ways  to  anticipate 
what  the  other  driver  might  do 
to  set  up  a  dangerous  situation — 
and  how  to  avoid  traffic  traps. 
Finally.  Miil<e  Sure  They  See  You 
tells  how  to  communicate  to  the 
other  driver  to  make  him  aware 
of  your  presence. 

The  series  will  be  available  on 
release  from  the  National  Safety 
Council.  425  N.  Michigan  Avenue. 

in  Chicago.  • 

*        *        * 

Filni»  Build  Career  Interest 

for  Oeeupational  Therapists  j 

-/>  To  Pick  A  Life,  a  new  film 
designed  to  attract  young  men 
and  women  to  occupational  ther- 
apy, an  allied  medical  profession 
unfamiliar  to  the  general  public, 
has  been  released  by  the  Ameri- 
can Occupational  Therapy  Asso- 
ciation, a  non-profit  professional 
organization. 

The  film,  and  a  series  of  re- 
lated TV  film  spots  were  pro- 
duced by  Vision  Associates  for  the 
Association  under  a  grant  from 
the  U.  S.  Vocational  Rehabilita- 
tion Administration.  Dept.  of 
Health.   Education   and  Welfare. 

Filming,  under  the  direction  of 
Seymour  J.  Weissman.  took  place 
in  the  children's  and  adults'  oc- 
cupational therapy  department  at 
Bird  S.  Coler  Hospital  on  Wel- 
fare Island  in  Manhattan.  The 
hospital  was  selected  from  other 
New  York  City  facilities  for  the 
unusual  charm  of  its  environment. 

The  film  and  TV  spots  show 
two  young  student  therapists 
"treating"  a  variety  of  physically 
ilisabled  patients  who  overcame 
lormidable  crippling  handicaps 
through  occupational  therapy 
tieatment.  The  patients'  joy  in 
performing  well  for  the  camera 
lends   much  warmth  to  the   film. 

To  Pick  A  Life,  which  was 
written  by  Milton  Robertson,  is 
I  fimm  color,  five  minutes  in 
length.  The  TV  shorts  are  b/w 
and  run  60  seconds  and  20  sec- 
onds, respectively.  • 


"JV'EWCOMERS  TO  TOWNS  and 
-'•  ^  cities  throughout  the  country 
will  fondly  recall  the  friendly  visit 
paid  to  them  by  a  Welcome  Wagon 
hostess;  established  residents,  too, 
have  found  reaffirmation  of  com- 
munity spirit  when  these  ladies 
have  remembered  the  occasion  of 
miportant  family  milestones,  such 
as  wedding  anniversaries  and  re- 
unions. 

Behind  the  Welcome  Wagon 
idea,  founded  in  1928  by  the  late 
Thomas  W.  Briggs  of  Memphis, 
Tenn..  are  some  5.000  hostesses 
now  operating  in  more  than  2,000 
cities,  covering  all  50  states,  Can- 
ada, Puerto  Rico.  Trinidad  and  the 
United  Kingdom.  On  Monday  eve- 
ning, September  21st,  Welcome 
Wagon  International  leaders  at- 
tended the  world  premiere  of  The 
Welcome  Wagon,  at  the  First  Na- 
tional Bank  auditorium  in  Mem- 
phis. Some  240  supervisors  plus 
many  local  friends  of  the  organiza- 
tion were  present. 

\  2S-Minute  Color  Picture 

Memphis  Mayor  Ingram  and 
Norfleet  Turner,  board  chairman 
of  the  bank,  joined  Mrs.  Rosanne 
Beringer.  president  of  Welcome 
Wagon  International,  in  brief  talks 
of  welcome  preceding  the  show- 
ing. Mel  London,  of  Wilding,  Inc., 
producers  of  the  picture,  was  also 
introduced  at  the  premiere. 

The  28-minute  color  picture 
traces  the  evolution  of  the  wel- 
come wagon  from  the  19th  cen- 
tury pioneers  to  today's  station 
wagon,  which  has  replaced  the 
Conestoga  of  the  1 800's.  The  spir- 
it of  community  service  which 
hostesses  in  all  parts  of  the  coun- 
try and  abroad  bring  to  their  work 
is  a  key  theme. 

Helping   Tlieir   New    Neighbors 

The  film  shows  graphically  how- 
Americans  and  Canadians  are  still 
a  restless  people  and  yet  eager  to 
put  down  roots,  to  "be  at  home 
and  at  ease"  in  their  new  com- 
munities. "It  is  Welcome  Wagon's 
spirit  of  community  service."  the 
film  says,  "which  helps  a  new- 
comer to  adjust  quickly  and  pleas- 
antly to  his  new  surroundings." 

Prints  will  be  used  bv  the  or- 


ganization's supervisors  for  their 
own  community  premieres 
throughout  the  areas  they  serve. 
They  were  instructed  at  the  lead- 
ership conference  held  during  the 
period  of  the  premiere  on  ar- 
rangements for  showings,  public- 
ity, and  physical  details  on  pro- 
jection, etc.  The  new  picture  is 
also  intended  to  help  in  recruiting 
hostesses.  • 

200  .Vtoniic   KiuTfiy   Pictures 
Available  from  United  World 

t>  More  than  200  16mm  sound 
motion  pictures  produced  for  the 
U.  S.  Atomic  Energy  Commission 
will  be  distributed  on  a  free  loan 
basis  by  United  Worid  Films.  Inc. 
Designed  to  serve  as  a  key  part  of 
the  Commission's  information  and 
education  program,  the  films  ex- 
plain various  aspects  of  atomic 
energy  and  are  grouped  in  two 
separate   catalogs. 

One  group  has  been  designated 
as  films  for  professional  level 
group  use  and  the  other  catalog 
lists  films  for  non-professional  or 
"popular"  showings.  Some  of  these 
subjects  are  cleared  for  television 
Use  and  are  so  designated  in  the 
catalogs. 

The  professional-level  films 
cover  such  subjects  as  Biology  and 
Medicine,  Aerospace  programs. 
Research  and  Test  Reactors,  In- 
dustrial Applications.  Peaceful 
Uses  of  Nuclear  Explosions  and 
other  advanced  studies.  They  are 
unsuitable  for  viewers  below  the 
university  level  or  lor  non-students 
other  than  professional  scientists, 
engineers  and  technologists. 

Popular-level  subjects  deal  with 
Atomic  Energy  Principles,  Nu- 
clear Propulsion,  Atoms  for  Space. 
Radioisotopes.  Radiation  Hazards 
and  other  subjects,  all  of  these 
presented  in  non-technical  fashion. 
How  to  Obtain  These   Films 

Groups  interested  in  arranging 
for  free  loan  of  these  films  and 
the  scheduling  of  exhibition  dates 
should  write  to  the  Free  Film 
Department.  United  Worid  Films. 
Inc.,  221  Park  Avenue  South, 
New  York,  N.  Y,    10003. 
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New  Plio-Magic  Plastic  Film  Shipping  Case 

pays  for  itself 
the  first  few  times  you  use  it! 


YOURS  FREE! 


TRC  DATA  Kir 

gives  you  time  and  money- \ 
savmg  information  on 

high-impact,  fire  and  break 
resistant  PLIO-MAGIC" 


•  FILM  REELS  •  REEL  PAKS  •TAPE  REELS 
•  PROCESSING  ROLLERS    •CORES  •BUSHINGS 

and  the  revolutionary  new, 
PLASTIC  FILM  SHIPPING  CASES. 


^r  —  —  —  —  —  —  1 

PLASTIC  REEL  CORPORATION  OF  AMERICA 
BOX  750  UNION  CITY,  NEW  JERSEY 


Yes—  without  cost  or  obligation,  mail 
a  money-saving  "PRC  Data   Kit"  to: 


Firm 

Name 

Title 

Address 

City 

State 

PLASTIC  REEL  CORP.  off  AMERICA 

Mailing  Address:     Box  750,  UNION  CITY,  N.J.    ■     Office  and    Warehouse:      612  BOULEVARD  EAST,  WEEHAWKEN,  N.J. 
West  Coast  Office;     SUITE  404,   1717   NORTH   HIGHLAND  AVENUE,   HOLLYWOOD,  CALIFORNIA  Area  Code  213  462-8005 
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"High-Speed  Basketball"  is 
Latest  in  Coaching;  Film  Series 

iz  The  latest  in  the  growing 
series  of  widely-useful  coaching 
films  offered  by  the  National  Col- 
legiate Athletic  Association  is 
High-Speed  Basketball,  a  success 
story  of  Loyola  University  of  Chi- 
cago's 1963  NCAA  championship 
team  that  averaged  91.8  points  per 
game  to  lead  the  nation  in  scoring. 

Like  other  NCAA  films  on 
track  and  football.  High  Speed 
Basketball  was  made  with  the  fi- 
nancial cooperation  of  Brunswick 
Sports  —  makers  of  MacGregor 
athletic  equipment,  and  Nutra- 
ment.  the  ""liquid  meal  for  ath- 
letes." It  was  produced  by  William 
J.  Ganz  of  the  Institute  of  N'isual 
Communications. 

Loyola's  continuously  pressing 
offense  has  been  referred  to  as 
"organized  confusion  "  The  film 
shows  how  Coach  George  Ire- 
land's highly  organized  practice 
sessions  teach  the  team  to  get  off 
40  per  cent  more  shots  than  the 
competition  on  the  theory  that 
you  can't  score  unless  you  shoot, 
and  you  can't  win  unless  you 
score. 

As  a  result.  Ireland's  practice 
program  contains  a  marked  em- 
phasis on  developing  scoring  skills. 
Included  in  High  Speed  Basketball 
are  such  fundamental  practice  pat- 
terns as  drilling  with  smaller  bas- 
ket rims,  "falling  in  love  with  the 
basket"  where  players  practice 
tip-ins  and  lay-ups  from  every 
angle,  "dunking",  rebounding  for 
scores,  and  a  form  of  automation 
with  a  mechanical  ball  retriever 
so  the  players  can  shoot  con- 
tinuously. 

In  addition.  Coach  Ireland  il- 
lustrates such  other  coaching 
fundamentals  as  speed-up  drills 
for  sharpness  in  ball  handling,  run- 
ning backwards  to  develop  agility 
and  a  knack  of  footwork  for  pro- 
per covering,  an  actual  mode  of 
acquiring  peripheral  or  split  vision, 
and  a  top-speed  dribbling  routine 
of  musical  chairs. 

High  Speed  Basketball  should 
prove  especially  valuable  and  ex- 
citing to  the  821,341  college,  high 
school  and  junior  high  school  bas- 
ketball players  of  the  country  and 
their  31.593  coaches,  as  well  as 
the  12.000.000  other  occasional 
participants  in  the  game. 

The  28-minute  film,  which  is 
offered  on  a  free-loan  basis  to 
NCAA  members,  is  also  available 
for  rental  or  sale  in  b  w  or  color, 
to  high  schools,  junior  colleges 
and  other  groups  from  the  Nation- 
al Collegiate  Film  Service,  420 
Lexington  Ave.,  New  York  Citv.  • 


FILM   SERVICE   BREAKTHROUGH 

Producer-Lab  Cooperation   Brings  Color   Films   of 
Pro  Football  Games  to  TV  Viewers  in  Three  Days 


COLOR  Films  of  each  Sunday  s 
National  Professional  Foot- 
ball League  games  are  being  tele- 
vised throughout  the  country  the 
following  Wednesday  evenings  as 
the  result  of  a  technological  break- 
through in  engineering  by  Wash- 
ington, D.  C.  and  Philadelphia 
film  production  firms  with  the 
cooperation  of  the  nation's  air- 
lines. 

Backstage  generals  of  a  task 
force  which  starts  working  when 
the  whistles  blow  in  major  football 
league  cities  around  the  nation 
over  the  weekend  and  don't  stop 
until  the  footage  is  delivered  to 
television  stations  from  coast-to- 
coast  on  the  following  Wednesday 
are  Edwin  W.  Sabol,  president  of 
Blair    Motion    Pictures,    Inc.,    of 


Philadelphia;  Dudley  Spruill,  gen- 
eral manager  of  Byron  Motion  Pic- 
tures, V\  ashington,  D.  C:  and  Sid 
Atkins,  of  Eastman  Kodak's  color 
processing  plant  in  Washington. 
Film  Games  in  Seven  Cities 

The  service  was  initiated  on 
Wednesday  night,  September  16th. 
.'\s  Sabol  explains  the  split-second 
film  maneuvers  on  this  first  opera- 
tion, teams  of  13  cameramen  in 
the  seven  National  Football  Lea- 
gue cities  from  Los  Angeles  to 
Philadelphia  started  shooting  the 
plays  and  halftime  excitement  in 
color,  while  in  the  press  boxes 
trained  observers  were  writing 
down  descriptions  of  the  plays. 

At  the  final  whistle,  messengers 
were  waiting  to  rush  the  film  and 
paperwork  to  airports  in  the  league 


)u  car   improve  immediately  the  effectiveness  of  audio-visual   instruction   with  this 
new   aid  from   Audio  Visual    Research,    Inc. 

This  new  rear  projection  cabinet  relieves 
the  five  most  common  AV  headaches 


"Our  darkened  visual  aids  room 
goes  unused  too  many  hours 
every  day." 

"Vm  never  sure  what's  going  on 
while  the  lights  are  out." 

"Preparing  to  show  a  film 
wastes   too  much   time." 

"I  usually  see  the  film  for  the 
first  time  when  I  show  it  to 
my  class." 

"Storage  of  projection  equip- 
ment creates  real  problems." 

The  new  AV  rear  projection  cabi- 
net demolishes  all  these  frequently- 
voiced  complaints.  It  ends  the  need 
for  costly  darkened  rooms.  The 
lights  stay  on  the  blinds  stay  up. 
Instructors  maintain  supei-vision  at 
all  times. 

The  AV  cabinet  rolls  easily  from 
room-to-room,  completely  self-con- 
tained with  your  projector  installed 
and  a  big  built-in  speaker.    It  per- 

Approved  "for  purchase  under  Title 


mits  instructors  to  pre\iew  at  their 
convenience.  Easily,  quickly  stored. 

GIVES  YOU  THESE 
ADVANTAGES 

It  gives  you  a  distortion-free, 
22"x28"  picture  on  a  new  Polacoat 
non-glare  screen.  Cabinet  accom- 
modates most  late-model  projec- 
tors. Exclusive  Buhl  built-in  lens 
(optional)  provides  full-screen  pre- 
sentation from  projectors  with  two- 
inch  lenses  and  larger,  including 
slide  and  filmstrip  projectors.  Riser 
modification  available  to  accommo- 
date Bell  &  Howell  projectors. 

Prompt  delivery  guaranteed. 
Send  for  free  brochure  containing 
complete  information.  Order  direct 
from  factory  or  your  .-W  supplier. 


cities  uhere  the  cannisters  were 
marked  for  special  handling  and 
were  soon  winging  their  way  to 
Washington  on  commercial  car- 
riers. Other  messengers  were  wait- 
ing at  Washington's  two  airports 
and  at  Friendship  in  Baltimore  to 
rush  the  footage  to  Eastman's 
color  lab  on  Okie  street  where 
films  of  each  of  the  seven  contests 
were  processed  into  2,000  feet  of 
color  film. 

Edited  into  900-Foi)t  Reels 

l-ilm  by  film,  each  series  was 
then  rushed  back  across  the  na- 
tion's capitol  to  Byron  Motion  Pic- 
tures' plant  on  Wisconsin  Ave- 
nue in  Georgetown  where  a  team 
of  technicians  and  editors  from 
Blair  Motion  Pictures  edited  the 
games  down  to  900  feet  each.  The 
edited  film  was  then  timed  and 
printed  by  a  special  team  of  Byron 
technicians  and  whisked  back  to 
Eastman  for  processing  .  .  .  back 
to  Byron  for  final  editing  and  on 
to  the  airport  for  shipment  to  tele- 
vision stations  in  13  National 
Football  League  cities  where  fans 
vaw  their  teams  in  action  on  Wed- 
nesday night. 

Sabol  estimates  that  the  14-week 
operation  will  cost  S450.000  in 
film  stock,  production,  rights  and 
transportation  alone.  In  addition. 
Blair  will  produce  half-hour  color 
and  end-of-season  highlight  films 
for  10  of  the  teams  and  a  color 
film  on  the  NFL  World  Champion- 
ship Play-Off  Game.  • 


INFORMATION    EXPLOSION: 


(CONTINUED     FROM     P.^GE     38) 

was  provided  by  a  human  orches- 
tra as  well  as  an  electronic  one. 

The  hijormation  Explosion  was 
directed  with  strength  and  clarity 
by  Seymour  J.  Weissman.  who 
punctuated  this  telling  message 
with  a  brief  episode  at  the  conclu- 
sion of  the  picture,  in  which  our 
chief  computer  technician  turns 
his  back  on  the  whirling  machine 
and  breaks  its  main  power  cable. 
He  swings  around  in  his  chair  and 
gloats:  'T  just  wanted  to  show  you 
who's  boss." 

The  film  is  available  for  rental 
or  outright  print  purchase  from 
.Association  Films'  offices.  • 


isual  Research,  inc. 


209    East    Kingsmill    Street 
Pampa,  TeKas 

II.  National  Defense  Education  Act. 
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BUSINESS  SCREEN  EXECUTIVE! 

NEWS   OF    STAFF    A^POlNiMbN  I  b    ANU    /-.-V    INUUilkr    ucvclukKAcNTS 


Troll  |>  I  lead-  Ka»t<'rii  Sales 
tor  \<iiir  l.ali>  in  New  ^  ork 
v.-  Robert  C.  Troup  has  been  ap- 
pointed vice-president,  sales  for 
the  new  East  Coast  offices  of 
Acme  Film  Laboratories,  recently 
opened  at  400  Madison  Avenue 
in  New  York  City  (Murray  Hill 
2-4100).    The    appointment    was 


Robert   C-    Troup 

announced  by  Acme  general  man- 
ager Mel  Sawelson  of  the  Holly- 
wood-based firm. 

Acme  maintains  complete  pro- 
cessing facilities  at  their  head- 
quarters" location.  Mr.  Sawelson 
noted,  "Mr.  Troup's  eastern  clien- 
tele will  receive  our  usu;d  in-by- 


PROFESSIONAL 

TITLE  Typographers 

and 

Hot-press  Craftsmen 

SINCE    1938 

W'rilt  for  FREE  type  (hart 

[^  KNIGHT  TITLE  SERVICE 

1^1     145  West  45ffi  Si.,  New  Yorlt,  N.Y. 


SOUND  RECORDING 

at  a  reasonable  cost 

High    fidelity    16    or    35.    Quality 

guaranteed.  Complete  studio  and 

laboratory  services.  Color  printing 

and   lacquer   coating. 

ESCAR 

Motion  Picture  Service 

7315   Carnegie   Ave. 
Cleveland  3,  Ohio 


nine,  out-by-five  service  with  jobs 
getting  back  the  same  night  for  the 
ne,\t  day  delivery  in  the  East." 

A  graduate  of  the  University  of 
Illinois  and  former  Marine  Corps 
captain,  Troup  came  to  Acme 
from  VHP-Reeves,  was  previous- 
ly associated  with  CBS-TV  Pro- 
duction Sales  and  Intornational 
Media,  Inc.  He  resides  in  New 
Canaan,  Conn.,  with  his  wife  and 
son  and  is  well  known  in  tennis 
circles.  • 


Weill)  .\()»    Kxeeiili\e   Prodiieer 
at   F.   K.   Koekell   ProdiielHiiis 

Stanton  Webb  has  replaced 
Jack  Hennessy  as  executive  pro- 
ducer at  F.  K.  Rockett  Produc- 
tions, 729  Seward  Street,  in  Hol- 
lywood. Announcement  of  the 
move  was  made  by  company 
president   \.  J.  Sowers. 

Other  appointments  include  the 
addition  of  Ken  Bennett  and  Co- 
lin  Mackenzie  to  the  creative 
staff  and  Ron  Se.\ton  to  the  post 
of  production  coordinator.  • 


>«■«  K\eeiili\e  P<(^l^  at  Argils 
for   Uiek   Levin.   .Merrill    Floiii 

;;•  Richard  D.  Levin  has  been  ap- 
pointed director  of  advertising, 
sales  promotion  and  public  re- 
lations for  Argus.  Inc.,  Chicago, 
manufacturer  of  cameras  and  pro- 
jectors. Merrilt  C.  Flom,  former 
customer  relations  manager,  has 
been  pronioted  to  sales  promo- 
tion manager.  • 
*          *          * 

Kalpll    S<i;;;;e    ,l<>ill>    Kelirellll's 
a>   <,)ii;ilil\    Control    l)irei-lor 

New  director  of  quality  control 
and  applications  engineering  for 
Behrend's,  Inc..  Chicago,  is 
Ralph  Sogge.  He  is  the  former 
manager  of  marketing  at  Magna- 
sync  Corp.,  North  Hollywood, 
Calif.  Prior  to  this  post,  Sogge 
was  film  speci;ilist  and  engineer- 
ing supervisor  of  the  Audio- Visual 
Center  of  Purdue  University, 
where  he  also  designed  the  uni- 
\ersity's  film  production  facilities. 

Sogge  studied  cinema  at  the 
L  niversity  of  Southern  California 
and  until  recently  was  co-chair- 
man and  secretary  of  the  Los 
.Angeles  chapter  of  the  Audio  En- 
gineering Society.  His  campus 
positions  include  that  of  chief  en- 
gineer, photographic  productions 
at  the  University  of  Nebraska.     • 


mkh^  km  CAMART  PRODUCT 


NOW 


SHOOT  MULTIPLE 
IMAGES  FROM  A 


SINGLE  SUBJECT  WITH  THE 

CAMART  OPTICAL 
FX  UNIT 


Produces  2-7  Images  in  Rotation  . .  Montages . 
Special  Distortions . . .  Unlimited  Variations 

Create  unusual  optical  clK'cis  riglii  in  \our  o\mi  c.iincra.  Ciivc 
your  films  drama  and  impact,  fhe  Camart  Optical  FX  Unit 
can  be  used  with  motion  picture  cameras  .  TV  cameras 
unimation  cameras.  The  unit  reproduces  up  to  7  multiple  miages 
from  a  single  object.  These  can  he  rotated  clock-wise  or  counter 
clock-wise  .  .  .  fast  or  slow  .  .     or  photographed  "still." 


Camart  Optical  FX  Unit  witti  tour  surface  prism,  mount, 
revolving  tiousing,  camera  base  plate  and  ^ii0  7<« 
double  arm  assembly  t'  I  '''^ 

^... 


AJJltliiil.li  Pri'tm  C 

ARRIFLEX  •  BOLEX  •  FILMO 


u.  A,^:t.,hl,    l',u,'  ..;  Kc,,i.,.: 

MAURER  •  MITCHELL  &  MANY  OTHERS 


ROTATOR  LENS  for 

CAMART  OPTICAL 
FX  UNIT  FOR 


16-35mm  & 
TV  Cameras 


The  Rotator  Lens  leproduces  images  upside  down, 
sideways  or  tilted  at  any  angle.  Scenes  can  be  rotated 
a  full  .160°  in  clock-wise  or  counter  clock-wise  direc- 
tions to  create  a  spinning  effect  at  any  speed.  Or  by 
cranking  hack  and  forth,  you  can  create  a  ship-board 
motion.  Uses  and  applications  are  limited  only  by 
your  imagination.  Ideal  for  animation  and  live  action 
commercials. 

Camart  Rotator  Lens $150 

Adaptor  for  TV  Ciiintrti\  Avuilahh'.  Prht's  tin   Request. 


For  further  details 


the  CAMERA-MART  inc. 

1845  Broadway,  New  York  23,  N.  Y. 
PLaza  7-6977 
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Ebusiness  screen  executive 

NEWS   OF   STAFF  APPOINTMENTS   AND   A-V    INDUSTRY    DEVELOPMENTS 


C  J.   Ticho   \  ice-Presi<lent    of 
Niles   Coniiiiiiiii<'atioii-i  Outers 

■fr  The  genenil  manager  of  the 
New  York  studio  of  Fred  A. 
Niles  Communications  Centers. 
Inc.,  Charles  J.  Ticho.  has  been 
named  a  vice-president  of  the  na- 
tional   communications    company. 

Ticho  has  won  numerous 
awards  as  a  director.  .Among  his 
recent  achievements,  he  directed 
the  360-degree  motion  picture 
produced  by  the  Niles  organiza- 
tion for  the  New  York  World's 
Fair  exhibit  of  the  Port  of  New 
York  .Authority. 

President  Fred  Niles  noted 
that  Ticho  has  been  with  this 
company  since  19?6.  when  he 
became  an  assistant  director  in 
New  York.  He  had  earlier  been 
associated  with  Niles  in  1950 
when  he  served  as  assistant  direc- 
tor on  the  television  series,  QUI 
Americiin  Barn  Dame. 

A  graduate  of  the  Illinois  In- 
stitute of  Technology,  Ticho 
spent  the  period  from  1953-1956 
producing  motion  pictures  abroad. 
primarily  in  Israel.  There  he 
worked  on  such  feature  films  as 
Hill  24  Does  Nol  Answer  and 
Every  Mile  a  Stone,  as  well  as 
numerous  short  subjects.  • 

:::  S:  * 

Tfcliiiicolor    Otticers    Becuiiie 
Diret-lors  of   Eversharp,   Iiir. 

*  President  Melvin  H.  Jacobs 
and  executive  vice-president  Ed- 
ward E.  Ettinger  of  the  Techni- 
color Corporation  have  been 
elected  to  the  board  of  directors 
of  Eversharp,  Inc.,  parent  firm  ol 
the  Schick  Safety  Razor  Com- 
pany. 

The  announcement  was  made 
in  mid-September  by  board  chair- 
man Patrick  J.  Frawley.  • 


Pcrliain  Head*  Ha)    Area  .'^ales 
<>l  the  Better  Selling  Bureau 

7;-  Marshall  Perham,  recently  re- 
tired Lieut.  Colonel,  U.  S.  Army 
(after  20  years  of  service),  has 
been  appointed  audio-visual  con- 
sultant and  sales  director  in  the 
San  Francisco  Bay  area  for  the 
Better  Selling  Bureau,  Los  An- 
geles" based  audio-visual  commu- 
nicaiions  firm. 

BSB  president  Dick  Westen.  in 
confirming  the  appointment  last 
month,  noted.  "Marshall  Perham's 
most  recent  assignment  as  direc- 
tor of  audio-visual  communica- 
tions for  eight  states  of  the  Sixth 


.Army,  with  headquarters  at  the 
Presidio,  enables  him  to  bring 
professional  knowledge  of  inter- 
organizational  communications 
that  will  be  of  great  value  to  in- 
dustry in  applying  new  develop- 
ments in  audio-visuals  to  recruit- 
ing and  training  salesmanpower 
and  in  selling.""  • 

*  *  * 

\\  a<rner   Joins   VPl    Intlustrial 
Staff   as   Produetion    Manager 

A  former  Broadway  stage  man- 
ager. George  Wagner,  is  the  new 
production  chief  for  VPI  Indus- 
trial Productions.  Inc.  He  will 
manage  both  industrial  shows  and 


'S 


ffifi 


IS 


SOME 

SOUND 

ADVICE 


When  sound  problems  arise  and  you  need  tech- 
nical help,  consult  with  a  Colburn  Engineer. 

Our  versatile  staff  and  facilities  are  well  known 
throughout  the  Industry. 


Quantity  8mm  reduction  printing,  striping,  and 
magnetic  sound  printing  now  available.  Write 
for  details. 


GEO.  W.  COLBURN  LABORATORY,  INC. 

164  NORTH  WACKER  DRIVE     CHICAGO  6.  ILL.-  332-6286 


COMPLETE   lABORflTORV    SERVICE   FOR    16MM  /  EDITING  /  RECORDING  /  WORK    PRINTING/ 
8MM   &   16MM   RELEASE  PRINTING  /  TITLING  /  35MM   SLIDE   t,   FILMSTRIP   SERVICE 


films.  Prior  to  joining  VPI.  Wag- 
ner worked  with  Wilding.  Inc.  and 
at  McCann-Erickson,  Inc.  as  a 
production  manager  and  produc- 
tion supervisor,  respectively.        • 


Burt  Crodin  Named  President 

of  ABC  Camera  Corp.,  N.  Y. 

Burton  Grodin  has  joined  ABC 
Camera  Corporation,  new  profess- 
ional motion  picture  equipment 
rental  and  sales  organization  at 
352  W.  44th  St.,  New  York  City. 

Mr.  Grodin  has  been  in  the 
photographic  industry  for  18 
years,  and  was  formerly  a  sales 
executive  at  Camera  Equipment 
Company  and  at  Camera  Service 
Center.  He  is  now  president  of 
the  new  company. 

ABC  will  offer  personalized 
rental  and  maintenance  service  to 
motion  picture  producers,  inclu- 
ding a  deferred  payment  plan. 

A  fully-equipped  machine  shop 
and  electronic  engineering  lab  will 
operate  on  the  premises  under 
Max  Blaine,  former  partner  of 
Cine  60  Co.  Among  the  new  items 
of  equipment  to  be  offered  will 
be  a  400  ft.  Auricon  conversion. 
The  new  company  is  franchising 
selected  audio-visual  dealers 
nationwide  as  rental  agents  for 
professional  motion  picture  equip- 
ment under  the  ABC  label.  • 


Science   Research   Associates 
Name  Lewis  as  A-V  Director 

"-  Science  Research  Ass(.)ciates. 
Inc..  subsidiary  of  International 
Business  Machines  Corporation, 
has  named  Stephen  Lewis  as  di- 
rector of  audio-visual  materials. 
He  will  be  responsible  for  the 
production  and  development  of 
motion  pictures,  filmstrips.  rec- 
ords and  other  audio-visual  ma- 
terials used  with  SRA  learning 
vystems  in  reading,  mathematics. 
^cience,  social  studies  and  lang- 
uage arts. 

The  appointment  was  an- 
nounced last  month  by  Lawrence 
\'.  Willey.  Jr.,  vice-president  and 
executive  editor  of  the  company's 
Materiids  of  Instruction  Division. 
Lewis  was  formerly  editor  in  the 
text-film  division  at  McGraw-Hill 
Book  Company  and  previously 
worked  at  Encyclopaedia  Britan- 
iiica  Films  and  at  Screen  Gems, 

He  received  his  BA  degree  in 
English  literature  from  Harvard 
University  and  spent  a  year  in 
graduate  study  at  Columbia.  He 
also  received  a  certificate  from 
Centro  Sperimentale  di  Cinema- 
logria  in  Rome.  Italv.  • 
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Sorbre's   Jerry   McGuire 


.MrGiiiri-  to  I)ire«-J  Sales  al 
Barhre   Proiliu-lions,   Denver 

*  Jerry  McGuirc  has  joined  the 
staff  of  Thos.  J.  Barbre  Produc- 
tions. Denver.  Colorado,  where  he 
will  manage  sales,  advertising  and 
customer  relations.  A  Denver  ad- 
vertising man  and  free  lance 
writer.  McGuire  is  a  native  of 
that  city  and  attended  the  Uni- 
versity of  Colorado. 

His  advertising  experience,  with 
agencies  and  as  a  free  lance  writer, 
has  included  work  for  more  than 
60  consumer  and  industrial  ad- 
vertisers in  the  Rocky  Mountain 
region.  Just  prior  to  his  current 
assignment.  McGuire  was  assist- 
ant advertising  manager  at  Coors 
Porcelain  Company.  Golden. 
Colorado.  • 


For   16mm.  Film  —  400'  to  2000'  Reels 

Protect   your   films 
Ship   in   FIBERBILT   CASES 

Sold    at    leading    dealers 


Name  Itiiruiek  !^^  Miinayer  <if 
Ill^t^ll('lillllal   MaU'rial>  Divinion 

John  H.  Barwick  has  been 
named  Manager  of  the  Association 
Instructional  Materials  Division  of 
Association  Films. 

Mr.  Barwick.  39,  joined  As- 
siKiation  Films  in  1963  as  a  con- 
sultant on  educiitional  film  tech- 
niques. He  previously  had  been  as- 
sociated with  the  L'.  S.  Inform- 
ation Agency,  and  directed  the 
U.  S.  government's  film  program 
in  Austria. 

After  leaving  the  government  in 
19.S3.  .Mr.  Barwick  worked  as 
Director  of  Sales  Development  for 
Seminar.   Inc..  specializing  in  the 


John    H.    Bar 


design  and  development  of  train- 
ing progr;mis  for  business  and  in- 
dustr\'  with  emphasis  on  the  use 
of  student  participation  techni- 
ques, single  concept  films,  ""films 
that  talk  back""  and  programmed 
learning.  • 

*        *        * 

\\  olroll  is  Now  Sole  Owner 
iii  The   Vniinators.  I'itisliiir^h 

Robert  Wolcott  has  assumed 
sole  ownership  of  The  Animators. 
Pittsburgh's  only  motion  picture 
animation  company.  His  brother. 
William  Wolcott.  has  returned  to 
the  Pennsylvania  city  to  become 
sales  manager;  Carol  Heuber  is 
remaining  with  the  firm  as  pro- 
duction assistant  and  ofllce  mana- 
ger. 

The  studio  is  located   at    1104 
Kecnan   Building  in   Pittsburgh.   • 

na>irl    Mayrovilch    In    Seript 
Ueparlinent  at   Oawley   Filni.s 

'"  The  man  who  wrote  the  book 
and  lyrics  for  four  musical  com- 
edies satirizing  Canadian  politics 
and  society  (staged  by  the  Mc- 
Gill  Red  &  White  Revue)  has 
joined  the  script  department  of 
Crawley  Films.  Ltd..  Ottawa. 
Canada.  Mayerovitch  was  formerly 
a  copywriter  at  Cockfield  Brown. 


TEL-Animaprinf'^  Hot  I'rrss 


Send  for  complete  price  list 
on  ttot  Press  accessories  and 
animation  equipment  available. 
And  ask  about  lease  plans! 

ELECTRONIC  TEL  An  imapcint 

HOT  PRESS  TITLE   MACHINE 

ONLY  J595 

STANDARD  MODEL:  $495 


High-tluality.  Fast,  Dry  Lettering 

Sharp,  perfect  copy— any  color,  any  size,  any  style  — is  yours 
in  minutes,  for  instant  use  in  titles,  flip  cards,  special  effects, 
etc.  Cost  is  low,  no  special  training  needed.  Ask  us  for  brochure. 


SOS  PHOTOCINE  OPTICS.  INC. 


when  industry 

buys  audio-visual 

equipment  the 

screen,  most 

often,  is 


Shown  IS  Ifie  x  II.  eleclricilly  opei.iterl 
Oa-lite  Electrol*  pioieclion  screen  installed 
recently  in  3  conlerence  room  m  the  Apollo 
Support  Department  of  General  Eleclric's 
Daytona  Beacli  plant. 


For  important  conferences,  the  Da-Lite  projection  screen  at  General 
Electric  plays  a  useful  role.  Out  of  siyht  when  not  in  use.  the  electri- 
cally operated  screen  lowers  automatically  at  the  touch  of  a  button. 
Superb  reproduction  of  projected  pictures  on  Da-Lite's  unique  White 
Magic  W  Chemi-Cote'  glass  beaded  surface  is  further  assurance  of 
effective  visual  presentations. 

Experts  in  the  audio-visual  6eld  recommend  the  Da-Lite  Electrol 
for  unsurpassed  performance.  Electrols  have  been  giving  trouble-free 
service  for  over  26  years. 

Da-Lite  Electrol  screens  are  available  in  a  wide  selection  of  sizes 
to  fit  your  needs.  They  can  be  recessed  in  the  ceiling  or  installed 
on  wall   or  ceiling.   Choose  a   Da-Lite  screen- 
get  the  Big  Difference— and  the  difference  costs 
you  nothing. 

Write   for  specifications,    prices  and   name  of 
nearest  franchised  Audio-Visual  dealer. 

Da-Lite  Screen  Company,  Inc.,  Warsaw,  Indiana  >:! 

perfection  in  projection  since  1909 
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Built  into  your 
A-V  purchase... 
expert  instruction 

After  the  sale  Is  made,  your 
NAVA  dealer's  "A-V  degree" 
really  shines.  He'll  teach  you 
.  .  .  step  by  step  .  .  .  how  to 
use  your  new  equipment  to 
best  advantage. 

He'll  show  you  the  ways  it  can 
be  used  best  to  aid  in  present- 
ing your  programs.  His  knowl- 
edge, training  and  instructions 
are  yours  for  the  asking. 

When  making  your,  next  A-V 
purchase,  make  sure  you  get 
full  value  —  professional  train- 
ing and  instruction — as  well  as 
high  quality  equipment. 

Your  best  A-V  plans  begin  with 

your  NAVA  man.  Call  him  today. 

For  a  List  of  NAVA  Dealers, 
showing  services  and  rental 
equipment  offered  by  each, 
write— 


National  Audio-Visual  Association,  Inc. 
1201  Spring  Street,  Falrta,  Virginia 


a-v  equipment  trade  fair 


NEW  PRODUCTS  &  ACCESSORIES  FOR  PRODUCTION  AND  PROJECTION 


Roto  Slide  Continuous  Projector 

Sell'-<:oiilaiiie<l   "Rolo  Show"" 
Projects  Ip  to  100  Slides 

-  Rear-projection  of  color  slides 
for  continuous  showing  in  counter 
or  window  displays,  product  dem- 
onstration, etc.  is  the  function  of 
■■Roto  Show"  a  new  self-contained 
projection  with  a  14"  x  14"  rear- 
screen  surface.  Made  by  Sawyer's 
Photographic  Products  of  Chica- 
go, the  machine  is  being  marketed 
by  the  H.  A.  Bohm  Company. 

The  Roto  Show  has  100-slide 
capacity  for  continuous  operation 
and  automatic  cycle  repetition. 
Cycle  sequences  of  100.  50.  25. 
20.  10  or  5  different  2"x2"  stand- 
ard slides  are  possible.  A  built-in 
i'Uto  timer  permits  interval  changes 
of  from  six  seconds  to  one  minute 
per  slide.  Lamp  life  is  said  to  be 
up  to  200  hours. 

There  is  also  provision  for 
sound  attachment  thru  a  built-in 
4"  X  6"  speaker  which  may  be 
connected  to  tape  reproducer  or 
PA  system.  List  price  is  $350; 
weight  31  lbs;  screen  folds  away 
when  not  in  use.  Write  New  Prod- 
ucts Desk,  CO  Business  Screen. 
7064  Sheridan  Rd..  Chicago.  111. 
60626  for  further  details.  • 


KCA  Has  .»w    Line  of  Audio 
K(|iii|>iiieiit  for  Professionals 

':  A  new  line  of  professional  audio 
equipment  for  recording  studios 
and  other  users  requiring  high- 
quality  sound  reproduction  has 
been  announced  by  the  RCA 
Broadcast  and  Communications 
Products  Division.  Several  of  the 
products  were  developed  in  RCA's 
audio  laboratories  at  Princeton 
N.J. 

Typical  of  the  newly-developed 
items  is  an  audio  delay  line  which 
duplicates  by  electronic  means  the 
time-lag  occuring  in  sound  waves 
as  they  travel  from  the  point  of 
origin.  The  effect,  in  an  auditor- 
ium sound  system  installation,  is 
an  immediate  '■person-to-person" 
sound  wherever  the  listener  is  seat- 
ed. 

Another  new  product,  a  syn- 
thetic    reverberator,     provides     a 


compact,  effective  electronic  sub- 
stitute for  the  conventional  sound 
reverberation  chamber.  The  device 
creates  the  illusion  of  rich  ■'con- 
cert-hall" sound  when  used  with 
amplification  systems  in  small 
studios.  , 

*        *        * 

Arriflex-3.';  Model  II-C  No« 
.Available   from   .Vrriflex  Corp. 

^>  Arrival  of  the  new  Arriflex-35 
Model  II  C  has  been  announced 
by  the  Arriflex  Corporation  of 
America.  The  camera  features  a 
new,  completely  re-designed  op- 
tical reflex  viewing  system.  Innov- 
ations and  improvements  are  said 


Arriflex-35  Model  II-C  features  o 
new    optical    reflex    viewing    system. 

to  result  in  a  "much  brighter  and 
clearer  finder  image  with  greater 
versatility  and  operating  conven- 
ience." 

The  finder  has  been  enlarged 
to  show  the  full  field  for  Cinema- 
Scope  (.735"  x  .868")  aperture. 
The  eyepiece  is  a  new,  detachable 
unit  which  can  be  interchanged 
with  special  eyepieces;  also  per- 
mits use  of  the  .Arriflex  Periscope 
Finder. 

Stray  light  is  blocked  from  the 
finder  by  a  new  closure  mechan- 
ism. This  can  be  replaced  by  an 
anamorphic  lens  element  to  "un- 
squeeze" the  finder  image  formed 
by  anamorphic  objectives.  The 
camera,  when  thus  equipped  by 
the  factory,  provides  accurate 
viewing  selectively  with  both 
spherical   and   anamorphic   lenses. 

Several  models  are  available. 
A  complete  description  of  the  new- 
Mode!  II  C  is  available  from  Arri- 
llex  Corp.  of  America.  257  Park 
Avenue  South.  New  York.  N.  Y. 
10010.  • 

*         *         * 

-\sk   Our   New    Products   Desk 

T"  Want  information  on  the  latest 
in  a-v  equipment'?  Drop  a  line  to 
our  New  Products  Desk  at  the  Chi- 
cago office  of  Business  Screen  • 


Technicolor    Model    6UU    in    Action 

Technicolor  Shows  >Iodel  600, 
New  "Instant"  Rear  Projector 

i>  A  new  rear-projeclion  Model 
600  cartridge-loading  8mm  '"In- 
stant" Technicolor  silent  motion 
picture  projector  has  been  an- 
nounced by  the  Technicolor  Corp- 
oration. Designed  for  instructional 
and  industrial  application,  the  new 
projector  operates  on  an  improved 
system   of   rear-projection. 

A  wholly  new  mirror  and  lens 
system  which  "offers  substantially 
brighter  projection."  is  used  in  the 
Model  600,  perfected  in  Techni- 
color's research  f.tcilities  at  Costa 
Mesa.  California.  The  basic  con- 
cept was  developed,  refined  and 
tested  in  a  two-year  program  using 
the  research  model  800E. 

No  room  darkening  is  required 
for  its  use;  the  cartridge  contain- 
ing the  8mm  silent  color  (or  b&w) 
film  may  be  loaded  to  show  the 
image  on  the  integral  screen  within 
seconds. 

During  the  experimental  pro- 
gram, the  company  worked  with 
film  producers  to  obtain  suitable 
subjects  and  format.  Today,  some 
38  producing  companies  are  offer- 
ing more  than  700  ■'single-con- 
cept" 8  mm  subjects  for  this  car- 
tridge-load equipment,  • 

Below:    Close-up   of   the   Model   600 
shows    controls,    large    rear    screen. 
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■'iv«-  !\c«  Motiitn  Pirlurr  Films 
nlroiliK'fd   l>y   Eastman   Kodak 

-~  Four  new  types  of  motion  pie- 
ure  films  have  been  announced 
)y  the  Eastman  Kodak  C'onipanv. 
rhey  are  said  to  offer  greater 
ange  and  ease  under  various  op- 
.•rating  conditions. 

The  films  include:  (  1  )  East- 
nan  Reversal  Color  Print  Film. 
Type  73S7.  16nim.  with  superior 
olor  reproduction,  especially  in 
ireens  and  reds,  improved  sharp- 
iiess.  somewhat  finer  grain  and 
ligher  speed;  and. 

(2)  Eastman  4X  Panchromatic 
Negative  Film.  Types  5224  7224. 
3.'imm  and  16mm.  This  will  per- 
mit cameramen  to  shoot  under  ex- 
tremely adverse  lighting  situations. 
With  twice  the  speed  of  the  East- 
man Tri-X  Panchromatic  Film 
which  it  succeeds,  the  new  stock 
has  value  for  news  and  industrial 
cameramen  and  for  night  shots. 

(3)  Eastman  Fine  Grain  Dupli- 
cating Positive  Film.  Types  5366 
7366.  35mm  and  1 6mm,  is  faster 
than  present  fine  grain  duplicating 
positive  films  and  makes  possible 
a  fourfold  increase  in  printing 
speed,  without  a  resulting  increase 
in  granularity.  Scene  information 
can  be  placed  more  easilv  than 
with  earlier  types.  The  film  can  be 
processed  at  high  temperatures. 

(4)  Eastman  XT  Panchromatic 
Negative  Film.  Types  5220  7220, 
35mm  and  16mm.  has  special 
value  for  exterior  motion  picture 
work.  This  film  is  said  to  provide 
extremely  fine  grain  and  sharpness 
for  outside  shooting  or  for  other 
situations  where  the  inherent  light 
level  is  high.  It  has  approximately 
one-third  the  speed  of  Eastman 
Plus-X  Panchromatic  Negative, 
Types  423 1  and  7231. 

While  the  new  Eastman  4X  Pan 


will  extend  available  speed  range 
on  the  high  side,  Eastman  XT  Pan 
v\  ill  extend  the  speed  range  on  the 
low  side.  Color  sensitivity  and  fil- 
ter factors  for  XT  Pan  are  about 
the  same  as  those  for  other  East- 
man negative  films. 

Kcxiak  has  also  noted  the  intro- 
duction of  a  fifth  new  film:  16mm 
fine  grain  release  positive,  intend- 
ed to  provide  a  print  film  which 
takes  a  maximum  advantage  of  the 
improved  characteristics  of  the 
company's  new  camera  negative 
(  XT  Panchromatic  Negative.  Type 
7220 )  noted  above.  • 

*  ♦  * 
S«-I.<l  IIPI  Sli.U-  Theal.r  lor 
Trieiinalf  nesifjii  Kxliibilioii 
*  TheHPI  1 0-Square  Slide  Thea- 
ter has  been  selected  for  display 
at  the  world-famous  Triennale  de- 
sign exhibition  in  Milan.  Italy. 
This  represents  the  third  time  that 
the  HPI  lO-Sijuare  has  been  sel- 
ected as  an  outstanding  design  in 
the  past  year.  Previously,  the  Mu- 
seum of  Modern  Art  in  New  York 
selected  it  for  display  in  the  perm- 
anent design  collection.  Last  De- 
cember. Industrial  Design  maga- 
zine selected  it  as  an  outstanding 
design  of   1963  in  its  field. 

The  Triennale  is  one  of  the  most 
widely-attended  and  influential  de- 
sign exhibitions  in  the  world.  It 
is  the  international  showcase  of 
new  developments  in  decorative 
and  industrial  arts.  Products  to  be 
exhibited  at  the  Triennale  were 
selected  from  a  vast  number  of 
entries  by  a  distinguished  jury 
composed  of  many  outstanding  de- 
signers  in   the   U.   S. 

'The  HPI  lO-Square  Slide  Thea- 
ter was  designed  in  1963  by  Eu- 
gene Martinez,  one  of  the  founders 
of   Hudson    Photographic    Indust- 


VIDEOTAPE 


Write,  wire  for  samples,  quantity  discounts 


Prices   on   request 

r    direct    from 

INDUSTRIAL 
Fibre   Products  Company 

36SS    S.    Main    Si.,    Los    Angeles    7,    Calif. 
AOams  3-6726,   3-S269 

by   William    Bal 


Known  the  World  Over! 


BUHL 


KOOLITE 


HPI    10-Square   Slide  Theater 

rics  and  head  of  its  design  and 
marketing  departments.  He  is  a 
graduate  of  Cooper  Union  and 
prior  to  HPI  designed  display  anJ 
packaging  materials. 

ThJ  HPI  lO-Square  Slide  Thea- 
ter is  a  desk  top  slide  projector 
with  built-in  screen  that  accepts 
2  by  2  slides  in  any  type  of  mount. 
It  features  a  chrome  steel  top  and 
hand-rubbed  walnut  base.  Its  sell- 
ing price  is  $99.50.  It  is  being 
used  as  a  selling  tool  by  many 
American  business  concerns,  as 
well  as  an  instrument  for  viewing 
2  by  2  slides  in  schools,  museums, 
government  agencies  and  in  the 
home.  • 

*  *  :^' 

(MfVr   Mew   Filin»   Syslciii    lor 
8mm   "Sinfile  Concept"   Films 

Meeting  a  growing  need  for 
proper  storage  of  the  new  Smm 
"single-concept"  film  cartridges 
(for  Technicolor  "Instant"  projec- 
tors, etc. )  is  a  new  filing  cabinet 
with  indexed  compartments  an- 
nounced by  the  Jack  C.  Coffey 
Q'a..  Inc.,  North  Chicago,  111. 

Cartridges  are  numbered  for 
proper  placement  in  the  filing 
drawer;  the  librarian's  master  in- 
dex on  film  subjects  is  similarly 
numbered  for  quick  reference.  • 
*        *        * 

Two  Ne"  •"Sliiiliii  One"  l,amp> 
Inlrodueeil  l)>  \\  e,slinf;lioiise 

Two  new  "Studio  One"  lamps 
.  'I  the  scaled  beam  type  have  been 
introduced  by  the  Lamp  Division 
of  Westinghouse  for  indoor  mo- 
tion picture  lighting.  A  unique  dio- 
chroic  coating  on  the  lens,  which 
changes  color  temperature  of  the 
light  produced  makes  these  new 
FAP  and  FBN  lamps  satisfactory 
for  indoor  shooting  with  daylight 
film. 

These  Studio  One  blue  filter 
lamps  contain  an  exclusive  collec- 
tor grid  which  gathers  the  oxidized 
tungsten,  minimizing  lamp  black- 
ening and  prolonging  life  of  the 
bulb.  The  lamps  are  rated  at  650 
watts  and  have  an  average  eight- 
hour  life.  •  1 


NEW  BUDGET 

PRICED 

COMPACT 

PROJECTOR 

GIVES  YOU 

BIG  MACHINE 

FEATURES 

Buhl  designed  the  Koolile  Budgeteer  to  jell 
on  its  merili!  You  deserve  to  discover  its  mony 
superior  odvonioges.  Deioiled  descnptive 
literature  is  ready.  Let  us  rush  you  your  free 
copy  now.  Please  write! 


ih«  Bwhl  BudgttMi 
Medtl  90-C  11  mcr 


Let  Buhl  Solve  Your 
Projection  Problems 

^L  Wide  angle  lenses  for  16-  mm 
^^  motion  picture  projection:  '/j " 
W      ond  %  "  EFL. 

SuperWide  One/Four   1,4      E.F.L.  ^ 

ond  other  wide  angle  lenses  for  ^| 

35-mm  slide  and  filmstrip  projec-  ^^ 
tion. 

^^  3"  Tri/Wide  wide  ongle  lens  for 
^W      3      X  4"   lantern  slides. 

long    focus    lenses    for   nearly   all  . 

filmstrip  and  3S-mm  slide  projec-  ^H 

tors,  in    '/j"   steps  from  5'/i"   to  ^H 

11"  E.F.I.  ^ 

Complete  Details —  Fast! 
Call  or  Write  Irv  Stapsy 

BUHL  OPTICAL  COMPANY 

!009  Beech  Avenue,  Pittsburgh.  Pa. 

Area  Code  412.  321  0076 
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New   San   Francisco   Studios 
to    House    Kraser   Productions 

■si"  Establishment  of  new  studio 
headquarters  and  extensive  re- 
modeling by  Frascr  Productions. 
San  Francisco  motion  picture 
studio,  has  been  announced  by  the 
company's  president  and  creative 
director.  Thomas  H.  Eraser. 

Formerly  located  in  the  Co- 
lumbus Tower,  Fraser  Produc- 
tions now  occupies  the  entire  top 
floor  of  the  McGuire  Building  at 
38  Hotaling  Place  in  historic 
Jackson  Squiu-e. 

The  colorful  quarters  that  now 
house  Fraser  are  held  on  long- 
term  lease,  located  in  one  of  the 
few  buildings  in  downtown  San 
Francisco  to  survive  the  1^06  Fire- 
Earthquake.  Popular  addresses 
for  advertising  agencies,  art  serv- 
ices, wholesale  interior  decorating 
shops  and  other  creative  services 
are  found  in  this  recently  restored 
business  district  of  San  Francisco 
— Jackson   Square. 

E.xtensive  electrical,  sound- 
proofing.  ventilating,  tire  protec- 
tion and  other  construction  work 
was  required  to  transform  what 
had  remained  essentially  the  same 
turn-of-the-century  shell  into  a 
modern  film  producing  facility. 
The  building  once  housed  the 
stables,  hayloft  and  delivery  car- 
riages for  Wells  Fargo  Express 
and  Zellcrbach  Paper  Company. 
Architectural  features  of  the 
building  include  twelve-foot  ceil- 
ings, massive  iron  shutters  on  win- 
dows and  a  private  passenger  ele- 
vator equipped  with  a  setee.         • 

*  *  * 

VPI  of  Illinois  Takes  Over 
the  Ray-Eye  Studios  in  Cliicajio 

"^"  Video  Pictures,  Inc.  has  ac- 
quired the  facilities  of  Ray-Eye 
Productions  in  Evanston.  111.  (Chi- 
cago suburb)  and  has  formed  VPI 
of  Illinois,  Inc.,  according  to 
George  Tompkins,  president  of 
the  New  York  and  Los  Angeles- 
based  production  company. 

Fred  Olsen  will  head  the  Chi- 
cago operation,  which  includes 
complete  video  tape  and  film  pro- 
duction  facilities  and  studios.  The 
company  will  concentrate  on  the 
production  of  television  commer- 
cials but  will  also  produce  syndi- 
cated shows  including  Builders' 
Shonccise .  half-hour  taped  pro- 
gram focusing  on  do-it-yourself- 
home  improvements.  • 

^-        *        * 
DuPont  Building  in  Dallas 
i^  A  new   one-story  building   on 
Commonwealth    Blvd.    in    Dallas 
will  house  sales  offices  and  serve 


along  production  lines 


as  the  southwestern  distribution 
center  for  DuPont  photographic 
products.  Completion  is  expected 
by   mid  December.  • 

*        *        * 

Sid  Solow  Begins  18tli  Year 

as  Lecturer  on  (Cinema  at  USC 

w  Sidney  P.  Solow,  vice-president 
and  general  manager  of  Consoli- 
dated Film  Industries,  has  begun 
his  18th  year  as  an  instructor  at 
the  University  of  Southern  Cali- 
fornia. 

This  past  month  his  course. 
Motion  Picture  Processing,  again 
became  part  of  the  regular  cur- 
riculum of  the  Department  of 
Cinema  at  USC.  It  includes  His- 
tory of  Photography,  Theory  of 
Photographic  Process,  Sensito- 
metry.  Color  Theory  and  Motion 
Picture  Laboratory  Practices.        • 


Fairchild  A-V  Sales,  Service 
to  Midwest  Visual  Equipment 

Nat  Myers,  director  of  com- 
munications products  and  serv- 
ices. Industrial  Products  Division 
of  Fairchild  Camera  and  Instru- 
ment Corp.,  has  announced  the 
appointment  of  Midwest  Visual 
Equipment  Co.  as  a  stocking  serv- 
ice dealer  to  handle  that  compa- 
ny's audio-visual  line  in  the  Chi- 
cago area. 

Midwest  will  market  Fairchild's 
complete  line  of  audio-visual 
equipment,  including  the  AV-400 
8mm  rear-screen  projector,  the 
Mark  IV  rear-screen  projector 
with  its  auto-loading  8mm  Movie- 
Pak  cartridge  and  the  Mark  V  au- 
tomatic  front   screen    projector. 

Robert  Hiller  is  principal  of  the 
firm,  located  at  3516  West  Devon 


AN  IMPORTANT 

ADVANCE  IN 

GROUP 

COMMUNICATIONS 


By  utilizing  the  principle  of  transmission  instead  of  reflection, 
LENSCREEN  Rear  Screens  by  POLACOAT  ofTer  on  important  step 
forward  in  solving  group  communication  problems. 

LENSCREEN  is  NOT  just  another  screen.  The  millions  of  tiny  lenses 
on  the  surface  of  POLACOAT'S  LENSCREEN  respond  only  to 
projected  light.  Reflectance  of  ambient  room  lighting  is  virtually 
eliminated.  As  a  result,  sharp,  clear  pictures  con  be  shown  in 
fully  lighted  rooms  —  by  your  present  proiector. 
This  achieves  greater  attention,  speedier  understanding  and 
learning,   plus  increased   memory   retention. 

Up-date  your  present  projector  by  utilizing  LENSCREEN  by 
POLACOAT. 

Sell,   train,  display  —  the  modern  way! 

For  full  information  about  how  LENSCREEN  con  benefit  you  — 
send  for  free  LENSCREEN  Ideas  Kit,  today. 

POLACOAT,   INCORPORATED 


9725   CONKUN    ROAD 

Pleose   send  the  free   Lenscreen   Information   Kit,  witfiout   obligation. 

NAME 

POSITION 

COMPANY 

ADDRESS 

CITY STATE ZIP  C 


BLUE   ASH,  OHIO 


Avenue  and  at  27  No.  Franklin 
Street  in  Chicago.  Northside  of- 
fice phone  is  IRving  8-9820  and 
the  Loop  number  is  ANdover  3- 
3855.  • 


Aetna  Is  Sending  Safety  Spots 
to  Over  600  Television  Stations 

■/:,'  A  60-second  television  film 
warning  against  home  accident 
hazards  is  currently  being  distrib- 
uted by  the  Aetna  Life  Affiliated 
Companies  to  more  than  600  tele- 
vision stations. 

The  film  is  the  second  of  four 
to  be  made  available  by  the  Aetna 
Life  companies  to  television  sta- 
tions this  year  as  part  of  the 
companies'  public  service  pro- 
gram. It  points  out  that  falls, 
leading  cause  of  fatalities  in  the 
home,  can  largely  be  prevented 
by  taking  simple  safety  precau- 
tions. 

A  film  dealing  with  the  pre- 
vention of  car  thefts  was  released 
earlier  this  year  and  two  spots  on 
skiing  safety  are  scheduled  for 
distribution  in  November  to  tele- 
vision stations  in  Northern  states. 

The  1964  releases  bring  to  22 
the  total  of  one-minute  television 
messages  produced  and  distrib- 
iit'ed  by  the  Aetna  Life  companies 
since  their  television  public  ser- 
vice program  was  initiated  nine 
years  ago. 

Subjects  have  included  Christ- 
mas tree  safety,  boating,  mouth- 
to-mouth  resuscitations,  hunting, 
swimming  and  driving.  A  driving 
safety  short  released  in  1963, 
titled  Drinkiii^  ami  Driving,  has 
won  six  awards  from  various  mo- 
tion picture  organizations. 

In  addition,  a  number  of  longer 
motion  pictures  on  safety  subjects 
produced  by  the  Aetna  Life  com- 
panies have  been  distributed  to 
television  stations.  In  1963.  an 
estimated  25  million  p  e  r  so  n  s 
viewed  12  of  the  companies"  films 
on  television.  Ranging  in  length 
from  eight  to  27  minutes,  the  films 
illustrate  safety  aspects  of  such 
subjects  as  driving,  skiing,  boating. 
Scuba  diving  and  home  fires.     • 

CFI  Begins  a  Ninth  Season  of 
Popular    >lonllily    Film    Clinics 

Consolidated  Film  Industries,  of 
Hollywood,  has  announced  another 
series  of  monthly  "'Film  Clinics" 
for  West  Coast  film  users. 

Each  program  covers  an  entire 
afternoon,  includes  a  90-minute 
lecture,  projection  demonstration 
and  tour  of  CFI  facilities.  Reser- 
vations can  be  made  through  Jack 
M.  Goetz  at  lab  headquarters.   • 
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^lioM   Pr(>|HT  Scliiiiil  I.iinili  in 
Slar\<ilion    \\  ithoiil   IIuiijut" 

.  More  than  500  California 
ichool  children  and  adults  cooper- 
ited    in    filming   the   documentary 

lory  of  the  school  lunch  program 
in  that  state,  told  in  a  new  13'/i;- 
niinute  color  motion  picture  titled. 
Slarvution  Wiihoiil  Hiwver.  The 
film  was  produced  for  the  Dairy 
Council  of  California  by  Chapman 
Productions.  Inc..  Burbank. 
California  film  maker. 

Key  idea  in  the  picture  is  to  in- 
form parents  of  the  finding  of  sci- 
entists that  children  study  belter 
when  they're  nourished  properly. 
Scientists  express  alarm  over  the 
poor  dietary  habits  which  teen-age 
girls,  especially,  have  developed. 
Correction  is  urgent,  they  and  nu- 
tritional experts  feel,  because  of 
this  relationship  of  diet  to  school 
capability  and  also  because  girls 
are  marrying  younger  and  will  face 
motherhood  inadei|uatcly  pre- 
pared. 

The  school  lunch  program  in 
California  was  designed  to  insure 
each  child  a  full  third  of  essential 
daily  nutritional  requirements.  The 
cost  of  a  nutritionally-balanced 
lunch  is  actually  less  than  a  sack 
lunch  of  equal  nutritional  value, 
augmented  by  the  same  amount  of 


milk    as    that    pro\ided    with    the 
stale's  model  lunch  menu. 

Premiere  showing  of  the  new 
picture  was  held  in  Portland.  Ore 
gon  last  month  at  the  national 
meeting  of  the  American  School 
Food  Service  Association.  Dairy 
Council  manager  W.  B.  Woodburn 
reported  an  enthusiastic  reception. 

The  film  was  written  by  Sidney 
A.  Mandcl  and  directed  by  James 
H.  Flint  It  was  filmed  on  location 
at  schools  in  Santa  Fe  Springs  and 
Burbank  with  Wayne  Mitchell  be- 
hind the  camera.  Sound  work  was 
handled  by  George  Wickham.  Jr.. 
manager  of  the  Film  Production 
Center  in  Burbank.  Color  prints 
were  by  Consolidated  Film  Indus 
tries.  Inc. 

Starvation  Without  }luii\;ci  has 
been  recommended  for  statewide 
showings  to  PT.'\  and  other  adull 
groups.  Requests  for  prints  from 
out-of-state  groups  have  been  nu- 
merous, according  to  the  Dairy 
council  of  California.  • 

*        *        * 

I'rodiirlioii  Sf•r\M■l*^"  Guide 
I  rill II ml  ill  Our  \c\l  IMilioii 

Issue  Seven  of  Busini,ss  Scrhi  n 
will  feature  the  Annual  Buyers 
Guide  to  Film  Production  Services 
and  Production  Equipment.  • 
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Mr,  Albert  Amoteau 

Foreign  Language  and  Cinema  Service 
Executive  Service  Corporation 
7046  Hollywood  Boulevard 
Hollywood  28,  California 

Dear  A I : 

I  would  like  to  take  this  opportunity  to  congratulate  you  and  your  or- 
ganization on  the  outstanding  job  you  recently  completed  for  Douglas 
Aircraft  Company  in  the  French  translation  and  narration  of  the  Air 
Afrique  film  "The  Wind  of  Change". 

Mr.  0.  B.  Marble,  Director  of  Marketing  Communications*  and  I  premiered 
the  film  for  Mr,  Cheikh  Fal,  President  of  Air  Afrique,  last  month  in 
Paris.  Mr,  Fal's  comments  were  very  enthusiastic  on  the  French  version 
of  the  film.  I  would  like  to  add  my  kudos,  realizing  this  was  not  Just 
an  everyday  type  job  for  many  of  the  African  pronounciat ions  seem  to  be 
impossible.  The  delivery  and  quality  of  Mr.  Marsac's  voice  greatly 
added  to  the  presentation  of  the  film.   A  Job  Well  Donel 

We  are  looking  forward  to  using  your  services  again  the  future. 

Sincerely, 


^Z'^-: 


W.  J.  Gibson 
Assistant  Director 
Marketing  Communications 
Customer  Relations-Photography 


TO  FOREIGN  MARKETS 


BREAK  THAT  LANGUAGE  BARRIER 


ANOTHER 
unsolicited    testimonial 


IT    SPEAKS    FOR    ITSELF 


OUR    POLICY:    HIGHEST    QUALITY    DUBBING 
TO    ENABLE    THE    SPONSOR    TO    ATTAIN 
FOREIGN    MARKETING    GOALS. 

LET  US  SPEAK  TO  YOUR  SPONSORS'  FOREIGN 
CLIENTS    IN    THEIR    OWN    LANGUAGE! 

With  our  HI-FI  translations  and  recording  of  narration  and  dia- 
logue In  Lip  Synchronization.  We  edit  and  sync  speech  track, 
dubb   and    make   new    negatives   and    prints    in    B/W   or   color. 

Partial  Services  or  Complete  Jobs  in  All  Languages 

FOREIGN   LANGUAGE  &  CINEMA  SERVICE 

7046  HOLLYWOOD  BLVD.   •   LOS  ANGELES  28,  CALIF. 
Telephone:    HOIIywood   7-5128   (Area    Code   213) 
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Visual  Techniques:  Continued 
■ENT  ?<OBUCTIONS  *»»  SfONSOSS 
-Scp.EEN  Slide  Shoioi'S:  Dis&itintor  mprt- 
;t^  for  B.  F.  GnoiiricK,  Tire  DhisiOT);  Wfst 
se  Elertric  Co.;  Carting  Brewing  Co 
.tjoTial  Brewing  Co.;  Marketing  Conventioi. 
>rl£  Pnbiishing  Co. 

WESTMINSTER   BLMS 
j.-;hs  E.  Washington  St-.  Pasadena.  CaWomia 
Kiane:  749-1171  .V  C  213 

V    -r  of  Organization:  1951 

■ijrm  E.  Brasseaii,  r>jr«*i7r  of  ProAiCtion 
.    l\'or\-,  Susincsf.  ManapCT 
jj.'ES:   Motion  piehiTf  proijucftiom  off  tfceatri- 
-.TinotionaL  sales  and  training  films.  F  - 
Production  offices,  research  librar\',  . 

-     recording  facilities,  insert  and  rec- - 

stage  and  art  department, 
:SNT      PSOOUCTIONS      AND      SfONSOSS 

:  :1V  PicTHRES:  Opcn  City:  Thf  Sounds  of  a 

.T  City  in  Hong  Kong:  The  Japanese  Holiday 

. :  C-T\'  1 ;  So  iJttle  Time,  feature  length  docn- 

t^iTv-   (World  Vision),  The.vTRIc.m.:    lin  pro- 

:nTn)  The  Force  ^  Looe;  Dream  of  Faraaise. 

-  SUSINESS  SCREEN  !NTE5N*TtOKAL  — 

ARTEK   FILM  PRODUCTIONS   LTD. 
1S1!<  SherbrooVc  West.  Montreal.  Canada 
n>one:  933-S4«9 

Date  of  Organization:  1959 
.  il  Legault,  fresideni /Sales  Manager 
ire   Legault.  Vice  President  General  Mg 
Ire   Fleixn.-.  SeerdlaTy/Prodtitiion   Managei 
::-£*:   Production  of  films  for  TV,  ii>dwstr> 
r-.  education,  etc,  FaCii.vthes:   Sound  stagi 
X   S6:   recording  ,st«dio;   four  editii\g  room- 
araeras:     .\uricon:     .\rriflex;     Boles,     Lightinc 
luipment,  Magna.<>nics,  etc 

ECENT      PRODUCTIONS      AND      SPONSORS 

i-nON  PiCTT-REs:    Dimension    Luminensr    iHy- 

Juebec>;  An  Honest  Vote   (Quebec  Lilx'^ral 

:  The  Large  Seals  of  the  Banqiiise  (S.P.- 

\    *:  The  Age  of  Metal:  Orientation,  >s  l»«r 

-rt;.   ^C^ladian  Brc\»dca.sting  Corporation.) 


N.  V.  CINECENTRUM 
Postbox  .lOS.  Hilvcrsum.  Holland 
Phone:  13!i51 
Date  of  Orsani/ation:  1920 

K.  J.  Verschueren.  .\f<iiMgi"g  Director 
•    Dvidok  v;u>  Hefl.  Managing  Director 
r.  Bviis.  Head.  Film  Di<f rilmtiott  Def>i. 
K.  Deoos&uix.  Head.  Sound  Dcf^rtmeni 
1     Hiltz.  Head,  .\ninuition  DeiMrtment 
1    Eekhout.  Head.  Lalxiratory 
KMCES:  35  &  16nun  nuilion  pictxite  pniduction 
hl.ick  &  white  and  color.   Live  action;  nvxlel 
uniation   ;uid  cartixin.   Slides   and  fihnstrips  in 
lack  &  white  and  i-olor,  silent  ;\nd  .sound.  Sound 
eoording.    dubbing    ;uid    mixing.    Editing.    sul>- 
;tliug.    35   &    16mm    bkick    &    white    ;\nd    color 
rintiug    and    proce.-sing.    FACiLrriES:     Sluxitiug 
t.ige.  4  dubbing  theaters  with  leotiitling  e^piip- 
lent.  60  camenis   (Debrie;  .■Vrri:  IVU  &  Howell; 
\ewnnan    Sinclair:    .\uricon^     with     acvcs.sorie,'!. 
■blimps,  dollies,  etc.  Lighting  txiuipment.  Pilotou 
Hind  recording  sxstem.   Sound  otfects  .mil   nui- 
t   librarx.  Screening  the;itei-s. 

ECENT  PRODUCTIONS  AND  SPONSORS 
loTiON  PiCTiBES:  Intcrludiwn  Electronicinn 
rlulips-.Xetlerkuul-Eindhovenl:  The  Building 
.  :nu'  (Dutch  Fetleration  of  Contractors  1 :  It's 
;,,  r<iii<-  That  Makes  The  Music  ( Philips 
hoiiogi".  Ind.,  Haam):  My  Loic  is  Crcen  (Fniit 
.1   \>.Yet  \'>'''  ('■iinuilV    Holland's  Saiitii  \'<i/(i' 


6¥cy/. 


'amc 


T>ie  obj««3<«s  of  OojnprtSwmsai*  Smn-jo* 
Corpoiatioii  «T*.  *s  the  tMmt:  impfies.  t« 
T*T>der  th*  most  ooTnpreh*7>Ki\-*  *i«l 
satj«f>-ins  s«^ice.  with  fomple-tip  a7W)«r- 
standine  of  the  noeds  of  all  who  re<f»ii* 
motion  picsow  «(oii>i(K-i>t,  »«*S90>ti«  st«1 
supplier. 

We  pMnt  with  prMe  »o  «•»  J«»«r  lis*  *^ 
Urfre  and  small  <-ast«mers  all  ox-er  t>ie 
world,  wbo  bax*  heen  coming  to  as,  *s«in 
and  apain,  ox-er  the  manv  years.  Oar  ex»r 
expanding  business  is  proof  of  their  oon- 
fidenee  in  the  <joality  of  oar  prodnrt^  oor 
,-:f ;^r7,.-:»>:"'.i^     arid    fx-,><-rt    Vr,.^«Vdp(> 

COMPREHENSIVE  SERVICE 


\EVv  ^  CRiv 


JUST    on    THE    PRfSS' 

YOU?    CC V'i'^'f VraR>    C"0''>    OF 


FOTOMATION  FILM  TIMETABLE 


for      Urd^tfm.      '.*'''       ■'  '*"'* 


T»II  your  wl#«  story  in  FOTOMATION  -  uiinfl  th» 
popukir  TV  comm«rciol  m«lhod  of  quick  cuH  wirti 
tttll  photoi,  »raB»par»n<i«t.  orlworV  and  flrophis 
color  design!  W«  givo  your  Kim  lif«  ond  on.«>ol.on 
with  tv^ry  lyp*  of  conwro  movement.  loomi  pom 
disiolvot  —  tynchroniaed  to  modern  percumv*  mu- 
licl    Produaion    lime    i»   in    DAYS,    not    MONT><$l 

Get  ih«  full  s#ory  wifh 
your   FOrOMATfON    Timetable 

Co»  Al  SfoM        7t?   CO  i7«47 


ANIMATED  PRODUCTIONS.  INC. 

1600  Broadway,  N«w  York  1» 
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'T'he  Aspen  Film  Conference 
-*-  was  born  a  year  ago  under 
the  sponsorship  of  the  Aspen  In- 
stitute for  Humanistic  Studies.  It 
was  apparent  at  the  time  that 
American  film  makers  had  no  for- 
um in  which  each  could  have  an 
equal  voice;  the  film  community 
had  long  been  divided  into  sep- 
arate camps,  loosely  designated  as 
■"industrial,"  "educational."  "tele- 
vision." "Hollywood,"  and  so 
forth. 

The  Aspen  Institute  undertook 
to  provide  a  meeting  ground  for 
the  discussion  of  concepts  and 
problems  common  to  till  lilm  mak- 
ers and  their  audiences.  The  set- 
ting in  Aspen.  Colorado  —  world 
famous  as  a  ski  resort  —  is  ideal 
for  the  airing  of  arguments  and 
ideas  and  the  Paepke  Auditorium, 
the  seminar  building,  and  the 
grounds  were  designed  specifically 
to  accommodate  such  discussions. 

"Young  American  Film  Makers" 

The  second  annual  Aspen  Film 
Conference.  September  3  through 
September  S.  examined  "The 
Young  American  Film  Maker  and 
his  Contemporaries."  Program  di- 
rector Robert  Murray  assembled 
an  outstanding  group  of  speakers 
to  discuss  the  challenges  which 
face  young  men  and  women  seek- 
ing opportunities  in  film. 

Among  the  speakers  represent- 
ing creative  talents  from  Holly- 
wood were  director  Lewis  Mile- 
stone (All  Quiet  on  lite  Weslern 
From),  writer  Abby  Mann  {Judge- 
ment cil  Nuremberg),  director 
Jack  Garfein  ( The  Strange  One 
and  Something  Wild ) ,  actress  Car- 
roll Baker  (Mrs.  Jack  Garfein). 
and  radio  and  screen  writer  Nor- 
man Corwin,  who  delivered  the 
keynote  address. 

Cites    "Senseless    X'ices" 

In  his  opening  speech.  Mr.  Cor- 
win addressed  himself  primarily  io 
"the  Hollywood  establishment." 
attacking  such  "senseless  vices"  as 
"an  outmoded  star  system,  out- 
landish prodigality,  and  a  reluct- 
ance to  encourage  new  talent."  The 
challenge  of  this  address  set  the 
tone  of  the  conference,  which  con- 
cerned itself  in  the  main  with  the 
problem  young  film  makers  face 
in  gaining  experience  and,  ulti- 
mately, in  seeking  financial  back- 
ing and  distribution  for  their  ef- 
forts. 

Critical  and  historical  view- 
points were  presented  by  critic 
Arthur  Knight  and  Richard  Dyer 
MacCann.  writer  and  lecturer  on 
motion  pictures. 

Mr.  McCann  was  the  first 
speaker   to   touch    upon    the    im- 


FILM    MAKERS   SHARE  CONCEPTS   AT  THIS   FORUM 

Aspen's  Second  Film  Conference 

as  Reported  by  Film  Writer  Stan  Phillips 


portance  of  educational,  industrial, 
and  non-theatrical  films  as  a  train- 
ing ground  for  young  film  makers. 
In  previous  years,  television  pro- 
vided apprenticeship  for  many 
young  people  who  have  since 
mo\ed  into  theatrical  film  making. 
He  stressed  that  many  more  op- 
portunities e.\ist  outside  entertain- 
ment motion  pictures  and  that 
talents  in  these  fields  deserve  equal 
attention  and  encouragement. 

The  question  of  government  sub- 
sidy of  the  film  industry,  similar 
to  plans  offered  abroad,  was  de- 
bated, and  there  was  general  agree- 
ment that  film  makers  would  not 
accept  any  form  of  subsidy  which 
restricted  their  freedom  in  the 
selection  and  treatment  of  subjects. 
New  Talent  for  U,S,  Films 
George  Stevens,  Jr..  Director 
of  Motion  Picture  Services  of  the 
U.  S.  Information  .Agency  (now 
on  leave),  explained  the  role  of 
the  USIA  in  the  training  and  spon- 
sorship of  new  talent  for  the  pro- 
duction of  government  documen- 
tary films. 

Last  year  the  USIA  produced 
300  newsreels  and  300  information 
and  training  films  for  distribution 
in  1 10  nations  abroad,  making  the 
agency  the  largest  producer  of 
"non-theatrical"  fare  in  America. 
Mr.  Stevens  has  been  instru- 
mental in  encouraging  young  film 
makers;  and  by  "young"  he  does 
not  mean  inexperienced  or  ama- 
teur, for  his  film  program  is  under 
constant  scrutiny  by  Congress,  and 
his  record  of  successes  is  enviable. 
Films  made  under  the  USIA  pro- 
gram have  been  well  received  and 
acclaimed  by  vast  audiences 
abroad,  proof  enough  that  young 
American  film  makers  can  and  do 
say    things    of    importance    when 


.\rthur     Knii;lu      iiddn  ^s<  s      toufiT- 
ciicr;    Hohcii    Ilufihes    is    at    li^ht. 

given   the  opportunity  to  channel 
their  talents. 

James  Blue  and  Charles  Gug- 
genheim, two  film  makers  who 
have  worked  for  USIA,  were  pres- 
ent at  the  Conference  and  attested 
to  the  freedom  which  Mr.  Stevens" 
policy  permits  in  producing  films 
for  the  agency.  One  of  Blue's  films 
for  the  USIA.  The  March,  was 
screened;  it  was  an  exceedingly 
well  made,  moving  report  on  the 
civil  rights  demonstration  in  Wash- 
ington in  August.    1963. 

Speaks    on    Sponsored    Films 

Charles  Guggenheim  (president, 
Guggenheim  Productions,  St. 
Louis)  was  alone  in  representing 
the  position  of  the  ""industrial" 
film  producer  at  the  Conference. 
While  Hollywood's  talents  must 
ultimately  answer  to  the  ""front 
oftice."  and  government  agencies 
to  Congress,  the  industrial  film 
maker  is  responsible  to  the  spon- 
sor. 

Even  so,  Guggenheim  stated. 
"Ive  never  made  a  film  I  didn't 
want  to  make."  which  is  to  say 
that  a  choice  always  lies  with  the 


thhl   111    this    tninl(/'u    Siniiiiitr    liiiildiii^. 


film  maker:  he  must  approach  his 
subject  —  whatever  its  source  or 
purpose  —  with  integrity  and  a  be- 
lief in  its  message. 

A  proof  of  this  statement  was 
seen  in  Mr.  Guggenheim's  Child- 
ren Without,  produced  for  the  Na- 
tional Education  Association, 
which  powerfully  expressed  the 
problem  of  educating  underprivi- 
leged children  in  large  cities. 

Other  young  film  makers  whose 
work  was  screened  at  the  Con- 
ference include  Robert  Hughes 
and  Albert  and  David  Maysles. 
Hughes  produced  and  directed 
Robert  Frost:  A  Lover's  Quarrel 
with  the  World,  which  won  the 
Academy  Award  for  the  best  doc- 
umentary last  year. 

The  Maysles  brothers'  Shon- 
man.  a  study  of  producer  Joe 
Levine,  and  What's  Happening! 
The  Beatles  in  the  U.  S.  A.,  repre- 
sented a  new  direction  in  docu- 
mentary film  production,  the  '"di- 
rect cinema,"  or  ""cinema  verite," 
which  seeks  the  undirected  res- 
ponses of  people  before  the  cam- 
era. 

Screenings  of  student  films  from 
UCLA,  arranged  by  Gary  Essert, 
demonstrated  that  colleges  and 
universities  are  providing  crops 
qi  important  new  talents  which 
will  one  day  make  their  marks  in 
the  film  community. 

These  brief  highlights  by  no 
means  cover  the  depth  and  scope 
of  the  Conference.  Enrichment  to 
the  discussions  was  given  by  '"out- 
siders." commentators  on  the  film 
scene  from  other  disciplines. 
Among  the  more  vocal  were  psy- 
chiatrist Dr.  Karl  Menninger.  car- 
toonist Robert  Osborn,  and  educa- 
tor Dean  John  Burchard,  each  of 
whom  repeatedly  emphasized  the 
power  of  the  film  medium  and  the 
responsibility  of  film  makers  to 
their  audiences. 

Essence  of  ""the  .\spen  Idea" 

What  is  the  meaning  of  the  As- 
pen Film  Conference  to  the  read- 
ers of  Business  Screen? 

Simply  this:  it  is  the  only  forum 
in  America  where  the  voices  of 
(///  people  concerned  with  film  in 
its  many  aspects  can  be  heard. 

The  problems  of  economics  and 
distribution  may  vary,  but  the 
methods  and  —  most  important  — 
the  audiences  are  the  same  for 
the  film  maker,  whether  he  is 
working  in  Hollywood,  television, 
the  government,  or  the  sponsored 
film.  Problems  common  to  all  these 
fields  can  be  aired  and  discussed 
without  the  usual  ""blind  spots" 
encountered  when  specialists  con- 
fer among  themselves.  This  is  the 
essence  of  ""the  .Aspen  Idea."        • 


FOR  COLOR  AND  BLACK  Sl\A/HITE 

DEVELOPING  COLOR  NEGATIVES  .  ADDITIVE  COLOR  PRINTING  •  REDUCTION 
PRINTING  INCLUDING  A&B  .  COLOR  SLIDE  FILM  PROCESSING  .  BLOWUPS  • 
INTERNEGATIVES  .  KODACHROME  SCENE-TO-SCENE  COLOR  BALANCED  PRINTING 
•  EKTACHROME  DEVELOPING  AND  PRINTING  •REGISTRATION  PRINTING  .PLUS 
COMPLETE  BLACK  AND  WHITE  FACILITIES  INCLUDING  CUTTING  ROOMS,  FILM 
AND  TAPE  VAULTS  AND  THE  FINEST  SCREENING  FACILITIES  IN  THE   EAST 
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MOVIELAB   BUILDING,  619  W.  54th  ST. 
NEW  YORK    19.  NY.    JUDSON   6  0360 
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WHEN    GENERAL    TIRE    WANTED    TO    DRIVE    HOME    THE    IMPDRTANCE    OF    TIRE    SAFETY? 

The  importance  of  tire  quality  is  a  story  that's  recorded  in  long  black  skid  marks  on  streets  and  expressways  across 
the  country.  But  The  General  Tireci  Rubber  Company  felt  that  too  few  car  owners  knew  or  heeded  the  moral  of  the  story. 
So  the  company  asked  Jam  Handy  to  dramatize  the  superior  stopping  ability  of  their  General  Dual  90  tires.  The 
resulting  SX-minute  film  is,  literally  and  figuratively,  a  gripping  story.  Called  "Split  Second,"  it  pomts  up  the  fact  that 
many  accidents  could  be  avoided  if  the  tires  involved  would  stop  the  car  even  so  much  as  a  fraction  of  a  second 
sooner.  Dealers  report  getting  a  lot  of  mileage  out  of  the  film,  as  a  point-of-purchase  sales  aid.  To  help  accomplish 
similar  results  for  you,  all  we'd  need  would  be  your  specific  message  and  your  specific  audience  — employees, 
dealers,  customers  or  the  general   public.  Just  ask  help  from  THE  JAM    HANDY   ORGANIZATION 
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The  Case  For  Modern 


120  tons  of  paper 
and  what  have  you  got? 


It's  just  a  mile-high  stack  of  blank  paper— one  year's  supply 
of  raw  material  — until  Modern's  promotion  department  con- 
verts it  to  effective,  resultful  campaigns  for  sponsored  films. 
Tfie  20,000,000  promotion  pieces  distributed  annually  by 
Modern  are  precisely  timed  and  spaced  to  get  maximum  re- 
sults for  each  of  the  sponsored  films  we  circulate.  This 
aggressive  and  consistent  program  of  creative  promotion, 
and  our  unparalleled  facilities  for  producing  it.  are  among 
the  reasons  why  Modern  is  the  leader  in  sponsored  film  dis- 
tribution. For  a  free  sample  portfolio  of  creative  film  promo- 
tions contact  Modern  through  any  of  our  sales  offices. 


N 

t:alking  pict:ure  service,  inc. 


MAIN  OFFICE 
3  East  54th  Street,  New  York  22,  N.  Y. 


SALES  OFFICES: 

CHICAGO-Prudential  Plaza  Delaware  7-3252 

LOS  ANGELES-1717  N,  Highland  Av  Hollywood  2-2201 
NEW  YORK-3  East  54th  Street  Plaza  8-2900 

PITTSBURGH-910  Penn  Avenue  Grant  1  9118 

SAN  FRANCISCO-16  Spear  Street  Yukon  2  9414 

WASHINGTON-1629  K  St.,  N.W.  296-8466 

DON  MILLS,  ONTARIO- 1875  Leslie  Street        444-7347 
(Part  of  Metro.  Toronto) 

FILM  LIBRARIES: 

Anchorage  •  Atlanta  •  Boston  .  Buffalo  •  Cedar  Rapids  • 
Charlotte  •  Chicago  •  Cincinnati  •  Cleveland  •  Dallas  •  Denver 
■  Detroit  -  Harrisburg  •  Honolulu  •  Houston  •  Indianapolis  • 
Kansas  City  •  Los  Angeles  •  Memphis  -  Milwaukee  •  Minne- 
apolis •  New  Orleans  •  New  York  Metropolitan  Area  (N  Y.  and 
Summit,  N.  J.)  .  Omaha  •  Philadelphia  .  Pittsburgh  .  St.  Louis 
•  San  Francisco  •  Seattle  •  Washington  ■  and  Don  Mills. 
Ontario,  Canada 


CommuniCam 


another  Business  Communications  product  from  Wilding 
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HoNA/  a  unique  film  panel  technique 
motivates  men  to  accept  ideas 


The  Problem.  How  to  gel  men  to  ac(;ept  new  ideas,  or  to 
improve  their  oii-thn-job  performance  is  a  problem  faeed 
by  most  organizations. 

The  Wilding  Answer.  Bring  together  the  best  men  from  the 
field.  Get  them  to  talk  about  how  they  have  used  a  new  idea, 
or  a  new  product,  or  how  they  do  their  jobs.  Add  a  skilled 
moderator  to  guide  the  discussion,  and  put  it  on  film.  Then 
show  the  film  to  your  people.  It  will  spark  discussion  on 
how  the  experts'  experiences  can  be  applied  to  local 
problems. 

Effective  Way  to  Teach  Success.  This  relatively  inexpen- 
sive film  panel  technique  is  called  CommuniCam,  and  it  is 
probably  the  most  effective  way  to  leach  success.  The  dis- 


cussions are  believable  because  the  panelists  are  talking 
about  experiences  of  their  own.  They  do  not  echo  "the  man- 
agement line."  Men  accept  what  their  counterparts  say  and 
easily  understand  the  message. 

Used  Successfully.  CommuniCam  was  developed  by  Wilding 
anil  has  been  used  succ:essfully  by  many  Wilding  clients, 
such  as  Imperial  Oil,  l''ord,  nuPont,  Rf^public  Steel,  Seagrams 
and  many  more. 

Consult  Wilding.  If  you'd  like  more  information  about  Ccjm- 
muniCam,  contact  our  nearest  office  for  a  free  booklet.  Or 
ask  to  see  a  Wilding  representative.  He'll  show  you  sample 
programs  and  discuss  your  particular  needs. 


A  communications  agency  specializing  in  marketing  and  promotion 
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Once  upon  a  time.  yBB 
have  lost  days  sending 
your  footage  to  the  film 
capital  for  processing. 
But  now.  you  may 
actually  save  days! 

General  Film's 
speed  of  operation 
and  its  24hour 
day,  combined 
with  jet  air 
transportation, 
provides  you  the 
finest  film 
processing— 16  or 
35mm.  b&w  or 
color— with 
next-door  speed. 
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AUCKUND  TO  GENERAL 
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General  Hfm' Laboratories,  Hollywood,  is 
,  next-door  to  you  in  terms  of  time. 

I  We  are  anxious  to  serve  you. 

'  send  for  our  latest  price  list? 


GENERAL  FILM 
LABORATORIES 


IS4G  N.  Arfyle.  Hollywood.  Calilornia  90028 
TaKphotie  (213^  Hollywood  2-6171 
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Du  .Art  Labs,  N.  Y.  to  Ilaiullc 
U.  S.  Governnieiit  Print  Sales 
■5!^  Print  sales  of  approximately 
5.000  titles  of  United  States  Gov- 
ernment films  will  be  handled  by 
Du  Art  Film  Laboratories.  Inc., 
245  West  55th  Street.  New  York 
City.  Irwin  Young.  Du  Art  presi- 
dent, has  announced  that  his  com- 
pany has  been  licensed  by  the 
General  Services  Administration  to 
make  available  for  sale  to  schools, 
public  and  private  libraries,  in- 
dustry, health  groups,  etc.,  official 
U.  S.  films. 

Covering  such  subject  areas  as 
agriculture,  aviation,  electricity 
and  electronics,  health,  languages. 
.safety,  social  studies,  science  and 
vocational  training,  these  films 
were  produced  by  many  U.  S. 
agencies  and  departments,  includ- 
ing the  Public  Health  Service.  De- 
partment of  Defense.  Department 
of  Health.  Education  and  Welfare. 
Department  of  Agriculture.  Veter- 
ans Administration,  the  U.  S.  In- 
formation .Agency,  and  the  State 
Department.  All  prints  are  avail- 
able   at    nominal    rates.  • 


Entries    Being    .Accepted    for 
196.5   Safely   Film   ('onipelilion 

ir  The  National  Committee  on 
Films  for  Safety  which  will  host 
its  22nd  annual  awards  program 
for  outstanding  safety  films  next 
year,  has  announced  that  the  entry 
lists  are  now  open  for  eligible 
1964  productions. 

Contest  categories  for  the  1965 
awards  program  include  Occupa- 
tional. Traffic  and  Transportation. 
Home  and  General  Safety  for 
16mm  motion  pictures  and  sound 
slidefilms.  Theatrical  and  televi- 
sion film  subjects  are  classified 
separately.  Deadline  for  entries  is 
February  19,  1965.  For  further 
information  and  entry  forms,  con- 
tact William  Englander.  secretary. 
National  Committee  on  Films  for 
Safety,  5th  Floor,  425  N.  Michi- 
gan Avenue.  Chicago.  Illinois 
60611.  ^  * 


National    \  isual    Presentation 
Association  .Announces  Officers 

ir  The  National  Visual  Presenta- 
tion Association.  Inc.  has  elected 
William  W.  Walton  of  the  I  B  M 
Corporation  as  its  president  for 
the  next  year.  Norman  Lindquist. 
vice-president  of  the  Fred  Niles 
Communications  Centers,  Inc..  is 
the  new  NVPA  vice-president 
(trade)  and  George  R.  Jacobsen. 
of  the  New  York  Telephone  Com- 


pany, is  vice-president,  represent- 
ing users. 

John  P.  Tierney,  Standard  Oil 
Company  (N.J.).  is  secretary-elect 
and  Charles  E.  Behymer.  The  Pan 
Media  Co.,  Inc.,  NVPAs  treas- 
urer for  the  coming  year.  The  new 
slate  of  officers  held  a  "get- 
acquainted"  meeting  at  the  IBM 
Building  in  New  York  City  on 
November  19th.  Dates  and  places 
for  the  1965  "Day  of  Visuals" 
program  were  discussed  as  well  as 
general  plans  for  the  organization's 
traditional  awards  event.  • 


Hollywood  Ad  Clnb  Announces 
.ith  Annual  Broadcast  .Awards 

"  Twelve  categories  for  television 
commercials  have  been  announced 
for  the  5th  annual  (1965)  Inter- 
national Broadcast  Awards"  com- 
petition, sponsored  by  the  Holly- 
wood Advertising  Club.  Don  Estey. 
president  of  Tel  Advertising,  has 
been  appointed  chairman  of  the 
judges"  committee  by  general 
chairman  James  G.  Riddell. 

Deadline  for  entries  is  Decem- 
ber 1.  The  awards  banquet  will 
be  held  February  23.  1965.  at  the 
Hollywood  Palladium.  Elton  Rule, 
vice-president  of  the  .American 
Broadcasting  Company,  is  chair- 
man of  the  television  entries.  En- 
try kits  are  available  to  U.  S.  pro- 
ducers and  sponsors  of  filmed  and 
taped  television  commercials  ( and 
their  agencies )  as  well  as  to  their 
European  and  overseas  counter- 
parts from  the  Hollywood  .Adver- 
tising Club,  6362  Hollywood 
Boulevard,  Hollywood,  California 
90028.  The  Club's  telephone  num- 
ber is  HOIlvwood  5-1  I  S3.  • 


Galon  .Aliller  is  President  of 
Educational  Film  Librarians 

">  Galon  R.  Miller,  A-V  director 
of  the  South  Bend  ( Indiana)  Com- 
munity School  Corporation,  has 
been  elected  president  of  the  Edu- 
cational Film  Library  Association. 
Other  officers  named  at  the  annual 
meeting  of  that  group"s  board  of 
directors,  held  in  New  York  last 
month,  are  James  L.  Limbachcr. 
A-V  director  of  the  Dearborn 
(Mich.)  Public  Library,  named 
vice-president;  and  William  J. 
Speed.  A-V  director  of  the  Los 
Angeles  Public  Library,  who  is  the 
new   secretary-elect. 

Speed  is  also  a  new  member  of 
the  EFLA  board,  representing  pub- 
lic libraries  and  general  education. 
.Another  new  director,  representing 
public      school      membership,      is 


Lewis  Saks.  A-V  director  of  the 
East  Detroit  Public  Schools.  El- 
liott H.  Kone,  director  of  the 
Audio-Visual  Center  at  Yale  Uni- 
versity, was  re-elected  to  the  board, 
representing  colleges  and  univer- 
sities. • 
*        *        * 

Late  .Alexander  F.  Victor  is 
Cited  for  S.MPTE's  Honor  Roll 

-  The  late  Alexander  F.  Victor, 
a  pioneer  in  the  motion  picture  in- 
dustry, has  been  named  to  the 
Honor  Roll  of  the  Society  of  Mo- 
tion Picture  and  Television  Engi- 
neers. 

Mr.  Victor,  who  died  in  1961  in 
Carmel,  California  at  the  age  of 
82,  became  interested  in  motion 
pictures  in  1896,  when  he  wit- 
nessed a  demonstration  in  Paris  of 
one  of  the  first  motion  picture 
projectors,  the  Lumiere  Cincma- 
tographe. 

In  1909.  with  the  backing  of 
the  White  Lily  Washing  Machine 
Company  of  Davenport,  Iowa,  he 
built  the  first  of  many  portable 
motion  picture  cameras  and  pro- 
jectors. His  firm  was  first  called 
the  New  Victor  Animato-Graph 
Company.  The  name  was  changed 
to  the  Victor  Animatograph  Com- 
pany in  1915. 

Long  an  active  member  of 
SMPTE.  Mr.  Victor  joined  the 
parent  organization  —  the  Society 
of  Motion  Picture  Engineers  —  in 
1916,  the  year  it  was  founded.  He 
held  more  than  60  U.S.  patents  in 
the  field  of  motion  pictures,  and 
was  one  of  the  leaders  in  promot- 
ing the  use  of  safety  film  for  home 
and  school  projection.  • 

Tri-Dex  Display  Corporation, 
Detroit,  is  Acquired  by  \\  ilding 

i-i-  The  acquisition  of  Tri-Dex  Dis- 
play Corporation  in  Detroit,  has 
been  announced  by  Wilding,  Inc. 
The  company,  located  at  13790 
Nelson  in  the  Motor  City,  designs 
producer  displays  and  exhibits  for 
trade  shows,  conventions  and 
point-of-sale.  The  facilities  cover 
an  area  of  20,000  square  feet,  in- 
cluding workshop,  storage  space, 
design  and  drafting  rooms  and  a 
model-building  studio.  Operation 
as  a  Wilding  subsidiary  will  begin 
on  or  about  December  4th. 

It  was  noted  by  principals  in- 
volved that  the  acquisition  will  give 
Wilding  needed  display  and  ex- 
hibit production  facilities  and  per- 
sonnel to  complement  those  of 
Wilding-Dramaturgy,  another 
wholly-owned  subsidiary  in  Cleve- 
land. • 

(also  see  pages  8,   10,   12,   16) 


BUSINESS  SCREEN  MAGAZINE 


Now  pack  your  Sales  Story  into  this  new 
l(ind  of  Motion  Picture  Cartridoe! 


Show  it  anywhere  with  the  New 

"Technicolor 

INSTANT   8mm    MOVIE    PROJECTOR 


This  new  Technicolor  projector  .ind  Magi-cartridge^  is  an  8  lb. 
package,  no  bigger  than  a  telephone,  that  can  demonstrate  your 
product  in  action  .  .  .  tell  your  sales  story  anywhere  .  .  .  faster, 
easier  and  more  completely  than  ever  before.  Just  plug  in  the 
projector . .  .  snap  in  the  Magi-cartridge  and  the  show  is  on. 
There  is  no  threading  or  rewinding  of  film.  It's  always  ready 
for  the  next  show  . .  .  instantly!  Priced  from  $69..'50. 


Fits  into  attache  case. 

Fully  automatic.  Plug  it  in  anywhere. 
Snap  in  the  Magi  cartridge  and  you're 
ready  to  show.  Film  can  be  stopped  and 
started  at  any  time. 


New  FREE  Bool<let 


tells  a  complete 
story.  Find  out  how  Technicolor  Smm  Instant  Movie 
Projectors  can  sell  for  you.  It  can  be  important  in  solving 
your  selling  or  demonstration  problems.  Write  today! 


M  "Technicolor 

c  o  F=j  F=>  o  F=?  >:\nr  I  o  rsi 


Automatic  Display  Projection  System. 
Unattended    traffic    stopper    sells    and 
demonstrates    products    in    store    dis- 
plays, windows  and  exhibits.  Starts  at 
touch  of  button;  shuts  off  automatically. 


123  S.  HOLLYWOOD  WAY    •    BURBANK,  CALIF. 
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At  the  end  of  this  day... 
Today...you  will  have 

a  knowledge  of 
"CLOSING  THE  SALE" 

beyond  any 

knowledge  you've  had 

available  so  far! 


BUSINESS    &     FINANCIAL    TRENDS     OF     THE    TIMES 
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Eleven  of  the  sharpest 
ways  to  get  orders 

SHOWN    IN    SESSION    ONE,    FROM 

SIX    POWERFUL    SALES    TRAINING 

MEETINGS  IN  AUDIOVISUAL 

"Closing  the  Sale"  and  the  five 
other  subjects,  in  the  University  of 
Marketing  Course,  bring  you  selling 
secrets  of  the  nation's  top  experts. 
This  Audio-Visual  Course,  with  fresh 
approach  and  strong  retention  value, 
inspires  men  .  .  .  assures  their  appli- 
cation of  the  techniques  it  teaches. 
Each  Session  provides  color  filmstrip, 
two  12-in  SSVb  rpm  records.  Meeting 
Leader's  Guide,  and  Notebooks  for 
your  Salesmen. 

BETTER    SELLING    BUREAU 

Exclusive  Distributor  for 

METHODS  AND   MOTIVATION,    Inc. 

Send  Coupon  Today  for  Preview  Details 

BETTER  SELLING  BUREAU,   Dept.   B-4 

Send    preview    detaiti    on    University    of    Marketing 

Sales  Training  Course  to: 

Nome  

Address    

Company Tilla 

City  Stole  Zip  Code 


Alovielab    Sales    Set    Reeord: 
lj»  26*;'f   in  First  Nine  .'Moiilhs 

•ir  Growing  strength  of  the  film 
processing  industry  was  reflected 
in  the  November  report  by  Movie- 
lab.  Inc.  (ASE)  that  sales  for  the 
nine-month  period  ending  October 
3rd.  were  $6,247.57  T.  Board 
chairman  president  Saul  Jeffee 
noted  that  the  figures  represent- 
ed an  increase  of  $1,276,498,  or 
approximately  26'~'c.  over  the 
S4.97 1.073  of  sales  in  the  com- 
parable period  last  year. 

Net  income  of  the  first  nine 
months  amounted  to  $333,324,  or 
90f  per  share,  an  increase  of 
59.8'f  over  the  $208,547  or  570 
per  share  reported  for  the  same 
period  in  1963.  Both  per  share 
earning  computations  were  based 
upon  368,441  shares  presently 
outstanding. 

"This  is  the  highest  peak  at- 
tained for  any  equivalent  nine- 
month  period  in  the  company's  33 
year  history."  Mr.  Jeffee  said.  The 
company  is  now  introducing  its 
Multi  Rank  Release  Printing 
method  which  it  predicts  will  give 
lab  clients  still  higher  standards  of 
quality,  both  picture  and  sound, 
better  service  and  price  benefits. 
"The  increase  in  volume  which 
this  printing  method  will  make 
possible."  Movielab's  chief  execu- 
tive concluded,  "will  in  turn  gener- 
ate increased  profits  for  the  com- 
pany." • 
*        *        ^ 

W  ilding  Sales  Iiierease  20% 
in  First  !Nine  Months  of  '64 

-'■T  Net  earnings  of  $300,776  for 
the  nine-month  period  which  end- 
ed September  30.  were  reported 
to  shareholders  of  Wilding,  Inc. 
last  month.  The  figures  repre- 
sented a  20  per  cent  increase  over 
the  same  period  last  year.  Earn- 
ings for  the  three  quarters  were 
equal  to  75  c  per  share,  based  on 
399,420  shares  presently  outstand- 
ing for  the  publicly-held  communi- 
cations agency. 

For  the  third  quarter  only,  the 
company  earned  $267,521  or  tic 
per  share;  in  the  same  period  last 
year,  earnings  were  $368,660  or 
$1.06  per  share.  Sales  were  $4.- 
473.083  and  $4,888,511  for  the 
two  comparative  periods  noted. 

H.  Williams  Hamner,  president 
of  Wilding,  noted,  "we  operate  on 
a  completed-job  basis,  and  in  the 
third  quarter  of  last  year  a  greater 
volume  of  our  major  jobs  reached 
completion  and  were  credited  to 
sales  and  earnings  than  in  1964." 

He  continued,  "However,  as  our 
overall   volume   increases,   the   in- 


dividual quarterly  fluctuations  be- 
come less  significant.  We  continue 
to  expect  1964  to  be  the  largest 
and  most  successful  year  in  our 
history.  Our  present  backlog  indi- 
cates a  very  successful  1965."  • 
*        *        * 

Byron  -Acquires  .\llserviee  Film 
Laboratories  in  INew  York  City 

•w  The  purchase  of  Allservice 
Film  Laboratories.  Inc.,  35  W. 
45th  Street.  New  York  City,  by 
Bryon  Roudabush,  president  of 
Byron  Motion  Pictures.  Washing- 
ton, D.  C.  has  been  announced. 
The  company  is  active  in  the  proc- 
essing and  printing  of  both  16mm 
and  35mm  black  &  white  motion 
picture  films  for  television  and  in- 
dustrial use.  The  parent  company, 
Byron  Motion  Pictures,  specializes 
in  all  phases  of  film  laboratory 
services,  including  color. 

Mecca  Film  Laboratories  Corp.. 
630  Ninth  Avenue,  in  Manhattan 
is  another  Roudabush  property. 
The  new  owner  is  a  past-president 
of  the  Association  of  Cinema  Lab- 
oratories, treasurer  of  the  Society 
of  Motion  Picture  and  Television 
Engineers  and  an  honorary  mem- 
ber of  the  Edison  Pioneers.  He  re- 
cently authored  the  technical  hand- 
book of  the  ACL. 

New  officers  of  Allservice  in- 
clude Mr.  Roudabush.  as  president 
and  treasurer;  Burton  Stone,  of 
New  York  City,  is  executive  vice- 
president  and  general  manager; 
Peter  Agnew,  of  Washington.  D. 
C.  secretary;  and  George  Beu- 
chert.  also  of  Washington,  will 
serve  as  assistant  secretary.  • 

.-):  *  ::j 

Consumer  Division  Contribute.- 
to  Teelinieolor  Sales  Increase 

w  Technicolor.  Inc.  and  its  wholly- 
owned  subsidiaries  earned  $3,- 
306.589,  or  $1.10  per  share,  on 
3,011.675  shares  outstanding  for 
the  first  39  weeks  of  1964  as 
compared  to  $2,936,109  or  99 
cents  per  share  on  2.958.924 
shares  for  the  same  period  of  1963. 
Consolidated  net  sales  for  this 
1964  period  were  $73,414,919  as 
compared  to  $63,433,420  for  the 
same  period  of  1963. 

Commenting  on  the  announce- 
ment, president  Melvin  H.  Jacobs 
stated:  "The  Consumer  Photo- 
graphic Division  continues  to  con- 
tribute substantially  to  1964  profits 
after  just  barely  reaching  the 
break-even  point  during  the  past 
year.  This  accelerating  upward 
trend  has  been  accomplished  by 
an  increase  of  the  industrial,  com- 
mercial and  educational  sales"    • 


SALESMAN   MOTIVATION 
and  SALES  TRAINING 

THE   PARTHENON   METHOD 

Make  him  identify 

Moke  him  want  to  —  Show  him  how 

Leave  him  steamed    up. 


"THE    HARDESTY    CASE" 

Do  \inir  saU'Siiifii  concentrate  on  a 
few  pet  items  and  neglect  the  full 
line?  Tlw  Hurdcstij  Case  is  a  kid- 
ding-on-tlie-square  comedy  designed 
to  persuade  Ford  car  salesmen  that 
they  should  —  and  can  —  put  some 
sales  effort  on  the  light  and  medium 
truck  lines  .  .  .  and  along  the  way 
it  re\iews  some  key  sales-work 
fundamentals. 


"HEAVY    GOING" 

Do  your  salesmen  tend  to  sell  a  "per- 
formance" product  on  a  price  basis? 
Heavy  Going  pers\iades  Ford  hcivy 
truck  salesmen  to  earn  their  deals— 
to  dig  up  all  the  facts  and  organize 
them  into  a  solid  proposal  that  will 
prose  to  the  customer  hell  make  a 
l.n.fil  ill,,    Ihi^s 


m^  m 


"FILE   ON   HENRY   ROYALL" 

Did  sonie  of  \'()iu"  men  join  the  com- 
pan\-  expecting  to  niiike  their  careers 
"inside"— and  now  they're  expected 
to  go  outside  and  .«//?  The  File  on 
Henry  Royall  was  made  to  persuade 
the  SOO  Bank  of  .America  branch 
managers  that  selling  is  necessary 
todaj'  —  that  they  can  do  it  —  and 
here's  how. 

For  loan  prini'j  write  or  phone: 

PARTHENON   PICTURES 

Cop  Palmer,    Exec.  Producer 

2625  Temple  St.,  Los  Angeles  90026 
(Area  213).  385-3911 
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Timeless 


LIGHTING  . . .  timeless  in  its  effectiveness. 

No  single  creative  element  contributes 
more  powerfully  to  successful  production  - 
CHOOSE  IT  WISELY. 

THE  EAST'S  ONLY  SPECIALIST -LIGHTING,  GRIP  EQUIPMENT,  PROPS,  GENERATORS 

RENTALS   .   SALES   •   SERVICE     @  see   d....u.o.   o.   Mo,e  R,cha,dson   company    ProCuc.s    ,n    Create.    New   Vor. 

,.c    333  WEST  52nd  STREET.  NEW  YORK,  N.  Y.  10019.  Area  212,  Circle  6-5470 


ce 


Send  for  a  schedule  of  rental  rates! 
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HANNA-BARBERA 
MAKES 


In  our  first  year  as  producers  of  Business  Films  we  produced: 
THESTORY  OF  DR. LISTER.  All  live-action  Technicolor  featurette 
for  Warner-Lambert  Pharmaceutical  Company. 

HERE  COMES  A  STAR.  Combination  live-action  and  animation  film 
for  Ideal  Toy  Company. 

MR.  LEAF.  All-animation  featurette  for  the  National  Association  Of 
Tobacco  Distributors. 

OF  MUTUAL  INTEREST.  All  live-action  film  for  Investment  Company 
Institute. 

HANNA-BARBERA ,  creators  of  Yogi  Bear,  Huckleberry  Hound 
and  the  Flintstones  is  now  staffed  to  produce  LIVE  ACTION  or 
ANIMATION  films  for  industry. 

You'll  find  H-B's  contribution  to  educational,  training,  public  relations 
and  industrial  films  an  experienced  and  imaginative  approach. 

HANNA-BARBERA  INDUSTRIALS 

ooooooocoooooooooooooooooooooooo  IN  HOLLYWOOD: 

ARTHUR  PIERSON, 
in  charge  of  production. 
3400  Cahuenga  Blvd. 
Hollywood  28,  California 
MIDWEST  AREA:  KEN   DRAKE. 
Vice  Pres,  in  Chg.  of  Sales. 
Suite  372S,  One  East  \A/acker  Dr. 
Chicago  1.  Phone:  527-174-0 


Cinoiiia  Kdiliirh  llonur  Solou 
for  "liidiislry  Contributions'''' 

An  Honorary  Life  Membership 
and  a  plaque  citing  Sidney  P.  So- 
low  "for  his  many  contributions 
to  the  industry''  were  presented  to 
the  newly-elected  president  of 
Consolidated  Film  Industries  by 
the  American  Cinema  Editors.  So- 
low  was  the  guest  of  honor  at  a 
luncheon  sponsored  by  the  Editors' 
group  in  Hollywood  on  October 
21st.  180  studio  executives  joined 
the  film  editors  in  honoring  him. 
ACE  president  Gene  Fowler, 
who  made  the  dual  presentation, 
outlined  the  lab  executive's  many 
contributions  to  the  film  editing 
profession  as  well  as  his  active 
role  in  the  motion  picture  indus- 


^iit^y^' 


Sidney  Solow  (left)  accepts  ACE 
plaque  from  Cinema  Editors'  pres- 
ident    Gene     Foieler     at     luncheon. 

try.  Joining  the  editors  at  this 
luncheon  were  Victor  Carter. 
Robert  Stabler.  Sid  Rogell.  Robert 
V.  Newman,  Gordon  Sawyer.  Nor- 
wood Simmons.  Albert  Dorskind 
and  Bob  Norvel.  ACE  vice-presi- 
dent Norman  Colbert,  was  chair- 
man of  the  day. 

"This  was  one  of  the  most  sin- 
cere tributes  I've  ever  witnessed." 
Colbert  reported,  "as  180  very 
busy  people  took  this  time  to  honor 
Sid.  coming  from  studios  in  every 
corner  of  the  city  ...  a  sincere 
tribute  to  one  of  the  most  deserv- 
ing men  in  our  industry." 

Solow  paid  tribute  to  the  editors 
in  his  response  by  saying, 

"In  a  business  that  has  a  lot 
of  baloney,  the  film  editors  are  the 
hard-boiled  realists  of  film  making 
and  are  ruthlessly  honest  in  their 
work."'  He  concluded  his  brief  re- 
marks in  a  characteristic  manner. 
"I  am  overwhelmed  by  this  honor. 
I  will  try  to  continue  to  be  a  use- 
ful citizen  in  our  industry."  • 
*        *        * 

GlalWl,r  Co.  Ohseives  lOOlli 
l(irllidii\    «illi    Historic    Picliirr 

The  P.  H.  Glatfelter  Co..  paper 
manufacturer  of  Spring  Grove.  Pa.. 
is  observinc  the  100th  vear  under 


the  same  family  management  with 
the  release  this  month  of  Focus 
on  a  Century  of  Communicalions, 
its  27-minute  Centennial  color  mo- 
tion picture. 

The  film  shows  the  past  100 
years  of  history  and  communica- 
tions, as  recorded  on  paper.  It 
covers  the  period  from  Lincoln's 
Gettysburg  Address  to  a  modern- 
day  rocket  launch.  Produced  by 
Victor  Kayfetz  Productions.  Inc., 
of  New  York  City,  the  picture  also 
points  up  the  direct  relationship 
of  man's  progress  to  his  increased 
ability  to  preserve  and  communi- 
cate thoughts  and  ideas  to  others. 

Visuals  used  in  the  production 
were  collected  during  years  of 
search  through  archives  of  govern- 
ment agencies  and  private  sources 
by  the  Kayfetz  organization.  Even 
personal  family  albums  provided 
material.  Animation  techniques 
were  applied  in  lensing  the  histor- 
ical pictures  and  these  were  inte- 
grated with  live  historical  motion 
picture  sequences. 

Focus  on  a  Century  ...  is  nar- 
rated by  Dwight  Weist  and  origin- 
al music,  including  a  new  "folk 
song"  titled  "Land  of  Lincoln" 
was  created  by  Ray  Martin  and 
sung  by  Miss  Ronnie  Gilbert.  The 
sponsor  is  using  the  song  as  cen- 
tennial theme  music. 

The  film  may  be  obtained  for 
group  showings  on  request  from 
the  P.  H.  Glatfelter  Co.  Film  Li- 
brary, CO  Creativision  Inc.,  1780 
Broadway.  New  York.  N.  Y. 
10019.  It  is  available  to  schools, 
clubs  as  well  as  TV  stations  for 
public  service  showings.  • 

*        *        * 

Hartley  Prodiirtioiis  on  Alove 

-  Hartley  Productions,  film  pro- 
ducers, have  moved  to  279  E.  44th 
St.,  in  New  York  City.  A  new  pro- 
gram series  for  educational  tele- 
vision is  being  developed,  accord- 
ing to  vice-president  and  creative 
director  Elda  Hartley.  • 


SALESMEN 

National  film  ser\'ice  or- 
ganization noeds  three  men 
( New  York.  Los  Angeles, 
.\tlanta )  with  non-theatri- 
cal film  distribution  experi- 
ence, .Ml  rc])lics  held  in  con- 
fidence. 

Write:   Box   64-7B 
BUSINESS   SCREEN   MAGAZINE 

7046  Sheiidan  Rd  .  Chicago,  III     60626 
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FOR  COLOR  AND  BLACK  SlNA/HITE 

DEVELOPING  COLOR  NEGATIVES  •  ADDITIVE  COLOR  PRINTING  •  REDUCTION 
PRINTING  INCLUDING  A&B  •  COLOR  SLIDE  FILM  PROCESSING  •  BLOWUPS  • 
INTERNEGATIVES  •  KODACHROME  SCENE-TO-SCENE  COLOR  BALANCED  PRINTING 
•  EKTACHROME  DEVELOPING  AND  PRINTING  •REGISTRATION  PRINTING  'PLUS 
COMPLETE  BLACK  AND  WHITE  FACILITIES  INCLUDING  CUTTING  ROOMS,  FILM 
AND  TAPE  VAULTS  AND  THE  FINEST  SCREENING  FACILITIES  IN  THE  EAST 


— Iv2~ 


MOVIELAB    BUILDING,  619   W.  54th  ST. 
NEW  YORK    19,  N.Y.    JUDSON   6-0360 


"I  HAVE 

...FOR 

25  YEARS'' 


For  over  a  quarter-century,  leading  film  producers  have 
turned  to  Mecca  for  the  finest  35  mm  and  16  mm  black  and 
white  laboratory  services.  How  about  you?  Drop  in,  write, 
wire  or  phone  for  information. 


mm{B[p\ 


FILM    LABORATORIES    CORP. 

Atliliated  with  Byron  Motion  Pictures.  Washington  7.  D  C. 
FiLfJI   CENTER   BUILDING.   630   NINTH   AVENUE.    NEW  YORK    36.   NEV^  YORK   •   CO  5-7676 


THEY 

GIVE 
FAST  SERVICE 
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PERSONAL 
ATTENTION 


AND  TOP 

QUALITY 

PROCESSING 


Deparlnieiil  of  (ioiiiniunit'atioii 
Set  by  National  .'Meat  Board 

"-  A  new  Department  of  Consu- 
mer Communications  has  been  set 
up  by  the  National  Live  Stock  and 
Meat  Board  to  consolidate  a  num- 
ber of  its  consumer  service  activ- 
ities. Kenneth  R.  Franklin  has  been 
named  to  direct  the  new  Com- 
munications' department,  with  Wil- 
liam J.  Nelson  as  assistant  director. 

.Areas  of  responsibility  under 
their  supervision  include  the 
Board's  transcribed,  taped  and 
Videotaped  radio  and  television 
services,  newspaper  food  page  ser- 
vices, educational  motion  pictures, 
filmstrips.  slides  and  other  audio- 
visuals  for  consumer  and  student 
viewing.  Educational  literature  and 
consumer  point-of-sale  materials 
are   also   under  their   aegis. 

Franklin  has  been  with  the 
Board  for  1 7  years  and  for  a  con- 
siderable time  has  headed  the 
organization's  literature,  audio- 
visual and  color  photographv  pro- 
grams. Before  joining  this  staff  two 
years  ago.  he  worked  as  a  radio- 
television  specialist.  Nelson  was 
associated  with  radio  station  WLS 
in  Chicago  and  worked  in  tele- 
vision. • 
*        *        * 

Influence  of  German  Youth  is 
Shown  in   "Day  of  llie  Y<ninf;" 

•k  The  Day  of  ihe  Young  is  a  new 
27/2-minute  film  report  on  the 
Germany  of  1964  that  is  now  be- 
ing offered  to  television  stations 
for  the  German  Information  Cen- 
ter by  Sterling  Movies  U.S.A. 

The  film  shows  that  the  young 
people  of  Germany  are  an  icono- 
clastic generation:  their  watchword 
is  ""constructive  skepticism:"  they 
thrive  on  political  and  social  satire. 

The  Day  of  Ihe  Yoiint;  finds 
them  in  eager  pursuit  of  know- 
ledge and  experience  —  as  well  as 
the  pursuit  of  happiness.  They  are 
living  a  new  kind  of  life  and  living 
it  fully  in  an  ever-growing  spirit 
of  independence.  On  the  political 
scene  the  film  reveals  them  as 
anxious  to  accept  responsibility  — 
questioning   everything   —   taking 


nothing  for  granted.  Their  demand 
for  the  material  benefits  of  modern 
technology  are  a  strong  influence 
in  their  county's  economy. 

Production  was  by  Marathon 
International   Productions.   Inc.    • 

Filmed  TV    Commercials  in 
.50   Proiluct    (iroups   .\vailal)le 

>"  Product  category  reels  of  6.200 
television  commercials  which  were 
entered  in  the  first  five  American 
TV  Commercials  Festivals  are  be- 
ing made  available  at  cost  to  ad- 
vertisers and  agency  creative 
workshops. 

50  categories  are  offered  in  sep- 
arate reels.  In  each  instance  the 
reel  is  headed  by  the  ""Best"  and 
"Runner-L'p"  selections  for  the 
year,  followed  by  Finalists  and 
other  entries.  The  library  is  oper- 
ated on  a  non-profit  basis,  with 
charges  limited  to  a  nominal  fee 
to  cover  assembly,  inspection, 
maintenance  and  booking  of  the 
16mm  film  prints. 

In  addition  to  these  product 
reels,  the  Festival  is  also  circulat- 
ing 16  prints  of  its  "'1964  Award 
Winners"  to  ad  clubs,  agencies  and 
advertisers  in  the  U.  S.  and 
abroad.  Seven  of  these  prints  are 
being  distributed  by  regional  dis- 
trict officers  of  the  Advertising 
Federation  of  America.  Write  Wal- 
lace A.  Ross,  Festival  Director, 
American  TV  Commercials  Festi- 
val. 40  E.  4yth  St.,  New  York. 
N.  Y.  10017  for  further  details 
on  any  of  these  films.  • 

Sheep    Pro<lucers    Give    Lamb 
Recipes  W  itli  Homemaker  Reel 

-'--  The  American  Sheep  Produc- 
er's Council  is  using  two  color  mo- 
tion pictures  to  encourage  home- 
makers  to  vary  their  routine  menus 
with  easy-to-prepare  lamb  dishes. 
Lamb  Tasle  Achentiires  (I3/2 
min..  color)  and  Lei's  Have  Lamb 
(14  min..  color!  are  being  dis- 
tributed to  TV  stations,  home  eco- 
nomics' classes  and  women's 
groups  by  Association  Films'  li- 
braries nationwide.  • 
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Meet ^.^<ALART^^j^  the  most  complete  line  of  audio- visual  projection  equipment 


^^a. 


—  SERIES  70  16mm  PROJECTORS      p^  ^       for  audiences  from  room 


size  to  auditoriums  —  MOVIEMATIC  REPEATER  PROJECTOR 


^ 


for  convenient,  self  contained,  always  ready  to  go  projection  —   SILENT  16 


for  athletic  coaches  and  motion  analysis  —  DUOLITE 


T\\^0-WAY 


for  daylight  or  dark,  classroom  or  auditorium 


projection  —  70-1600  ARC  PROJECTOR       'm      for  ultra  large,  theater  size 


for  silent  and  sound  filmstrip 


audiences  —  SOUNDVIEW 


presentations— CRAIG  VIEWERS,  SPLICERS  AND  REWINDS     i^ 


for  film  maintenance,  previewing  and  editing  —  and  NOW  the  newest,  most 


versatile  member  of  the  KALART  VICTOR  family  the  SOUNDSTRIP 


SYSTEM     ^  "^ra     ^'"'  talking  still  pictures  without  records  or  magnetic  tapes. 


Truly,  the  filmstrip  that  "speaks  for  itself."        WRITE     j^y    TODAY  FOR 


THE  COMPLETE  STORY 


^^^ 


KALARTi 

Department  11,  Plainville,  Connecticut  06062 
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GOT  DIFFERENT  SIZE  TRANSPARENCIES? 

AT  CFI,  WE  MAKE  GREAT  FILMSTRIPS  from  a  wild  assortment  of  trans- 
parencies. 35  mm,  2V'4  x  2y4,  IVa  x  SVa,  4  x  5,  5  x  7,  8  x  10  .  .  .  Bring  'em  all 
in!  Witfi  our  special  equipment  we  shoot  ttiem  directly  into  your  filmstrip, 
with  no  intermediate  reduction  step  to  cause  color  degradation  or  loss  of 
detail.  Our  advanced  lighting  techniques  insure  faithful  color  rendition  with 
minimum  contrast  gain  and  frame  to  frame  color  correction  to  maintain 
over-all  balance.  And  our  unique  continuous-loop  printing  equipment  as- 
sures you  absolutely  uniform  filmstrip  prints  from  scratch-free  negatives. 
Weed  some  artwork  to  mix  with  your  transparencies  ?  A  line  of  hand  letter- 
ing? Type  set  on  cells  or  for  superimposure?  Our  art  talent  can  do.  We'll 
even  design  and  execute  original  frames  for  you  — or  shoot  your  own  flat  copy 
up  to  24"  X  32"  (32  field).  Do  you  also  have  products  to  shoot?  We  photo- 
graph them  into  your  filmstrip  using  a  colorful  background  for  eye  appeal. 
How  long  for  a  filmstrip?  Well,  our  normal  delivery  is  one  week.  But  on 
super-rush  jobs,  our  experts  will  work  with  you  to  meet  a  tighter  deadline. 
Just  need  advice?  We'll  discuss  your  particular  problems  on  the  phone.  Call 
Lou  Livingston  at  HO  2-0881. 

Your  filmstrip  benefits  from  the  superior  facilities  and  technology  that  have 
been  developed  to  meet  the  high  standards  of  the  motion  picture  industry. 


I 


I 


CONSOLIDATED    FILM    INDUSTRIES 

959  SEWARD  STREET,  HOLLYWOOD,  CALIFORNIA  90038  ,   HO  2088!  •  HO  91441 
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|ipi^.    Personally 
^Sr  »  Speaking 


1^ 


John  Desmond,  I'uv 
Preiident.  Distribu- 
tion Services  Divi- 
sion. United  World 
Films.   Inc. 


No  other  avenue  of  sponsored  film 
circulation  offers  as  many  advantages 
as  those  of  16mm  nontheatrical  ex- 
posure. Handled  inielligcnlly,  it  en- 
ables you  lo  achieve: 

1 )  Controlled  Geographic  Program- 
ing in  the  national,  regional  and 
local    areas    most    important    to 

your  marketing  objectives. 

2)  Audience  Selection  at  the  income 
and  professional  level  at  which 
your  product  is  directed. 

3)  Prime  Viewing  Conditions 
through    homogeneous    groups 

eager  to  receive  your  message. 

4)  Measured  Results  through  de- 
tailed booking  reports  and  audi- 
ence-reaction studies. 

The  elimination  of  waste  circulation 
and  expense  and  full  enjoyment  of 
these  benefits  demands  a  high  degree 
of  efficiency  in  distribution.  This,  in 
turn,  depends  on  how  well  your  dis- 
tributor understands  your  product, 
your  public  relations  strategy,  your 
marketing  problems. 

It  is  on  this  working  relationship  that 
United's  cu.-iiom  distribution  service  is 
based.  We  feel  that  every  one  of  our 
client's  films  deserves  thoughtful,  in- 
dividualized attention  and  personal- 
ized direction.  To  achieve  this  end  we 
offer,  to  all  of  our  clients,  the  widest 
distribution  network  in  the  industry 
.  .  .  the  most  knowledgeable  staff  .  .  . 
the  moit  careful  research  .  .  .  and  over 
three  decades  of  success  in  sponsored 
film  distribution. 

In  case  after  case,  United's  custom 
film  services  have  put  new  life  into 
sponsored  film  efforts.  We'd  like  to 
tell  you  how.  A  collect  phone  call  or 
postcard  to  us  will  put  the  whole  story 
on  your  desk. 


United  Holds  Line  On  Rising 
Sponsored  Film  Booking  Rates; 
Rejects  "Extra  Charges"  Policy! 

The  years  1959-1964  saw  an  eslimaled  average  of  15'";  increase  in  the  cost  of 
sponsored  film  distribution.  Major  distributors  attributed  this  to  the  rising  costs  of 
technical  services,  increased  plant  overhead  and  higher  handling  cost. 

Mr.  Arthur  McLaughlin.  United's  Sponsored  Kilm  Manager,  last  week  stated 
that  modernization  of  business  management  practices  have  to  he  used  by  distrib- 
utors to  hold  down  booking  costs  in  order  to  fill  this  gap  between  rising  costs  and 
-  1     fixed   budgets.    He  demonstrated  how 

Resort  Hotel  Market    I 
Opened  to  16mm. 
Sponsored  Films 


■  BOR\  IX  fRhFDOM'.AmcricAn  Petroleum 
Institute  film,  has  lo  date  been  seen  by 
approximaiely  7,000.00*)  viewers.  The  break- 
down is:  2.000.000  16mm  nontheatrical; 
5.000.(X)fl  35mm  theatrical,  Distribiilion  is  han- 
dled exclusively  by  United  World  Films,  Inc. 

American  Petroleum  and 

National  Livestock 

16mm  Films  Viewed 

by  Million-Plus 

The  offerings  of  the  National  livestock 
and  Meat  Bureau  and  the  .■\merican 
Petroleum  Institute,  already  record 
holders  in  every  avenue  of  sponsored 
film  circulation  again  received  millions 
of  attentive  viewers  in  a  one  year 
period. 

API's  titles,  including  such  outstand- 
ing films  as  "Born  in  Freedom"  star- 
ring Vincent  Price,  amassed  a  circula- 
tion of  1,949,000.  NI&MB's  entries, 
featuring  helpful  cooking  ideas  for 
women,  reached  a  total  of  over  a  mil- 
lion viewers.  .Ml  titles  were  distributed 
exclusively  by  United  World  Films. 

To  date,  ,^P^s  16mm  sponsored 
films  have  reached  an  audience  of 
approximately  12,000,000  through 
120,174  bookings.  NI.&MB's  titles 
have  been  seen  by  18,897,000  through 
a  total  of  191,386  bookings. 


Television  Circulation  Potential 
Zooms  to  Over  61,000,000! 

United  Adds  ".News  Parade"  Service  For  Clients. 


With  56.400,000  home  television  sets 
now  operational  in  the  United  States,  tele- 
vision exposure  continues  to  gain  impor- 
tance in  sponsored  film  distribution.  Illus- 
trative of  the  mass  circulations  obtainable 
through  this  medium,  is  the  multi-million- 
audience  that  United  World  Film  recently 
secured  for  NASA's  "Friendship  Seven" 
film.  This  was  achieved  though  313  tele- 
vision bookings, 

A  study  by  United  has  revealed  that  of 
the  668  television  stations  now  broadcast- 
ing, over  85 '7  accept  sponsored  films  for 
regular  programing.  Because  of  close 
personal  contacts  established  through  non- 


commercial feature  film  distribution,  and 
by  means  of  extensive  direct  mail  promo- 
tion. United  has  succeeded  in  establishing  , 
excellent  reception  for  its  client's  film  with 
all  these  stations. 

DRIVE-IN  THEATER  "TIE-INS" 
FOR  35MM  PRINTS 

Sever.il  United  World  Film  clients  have 
reported  excellent  success  with  merchan- 
dise tie-ins  on  drive-in  theater  bookings. 
These  special  promotional  films  are  some- 
times keyed  to  products  handled  by  drive- 
in  theater  purveyors. 


A  recent  Test  Project  by  United  has 
succeeded  in  opening  promising  vaca- 
tionland  markets  to  film  sponsors.  The 
test  followed  a  study  of  resort  areas 
which  revealed  that  luxury  and  semi- 
luxury  hotels  are  a  vast,  untouched 
market  for  sponsored  films. 

During  last  summer  United  offered 
sponsored  films  to  resort  hotels 
throughout  the  nation  as  a  tie-in  with 
their  feature  films.  Their  success  was 
outstanding,  for  instance  in  one  area 
325  hotels  responded  with  requests  for 
bookings.  These  films  were  seen  by 
approximately  100,000  viewers. 

Hotel  managers  were  pleased  by 
the  entertaining  nature  of  the  films  and 
expressed  a  desire  for  more  sponsored 
film  showings  during  the  196.5  season. 
For  sponsors,  this  offers  a  prime  con- 
sumer market  of  above  average  income 
and  professional  status, 

Expandeil  "Sponsor-Generated" 
Booking  Service  Gains  New  Clients 

With  the  entry  of  highly  specialized 
industries  into  the  sponsored  film  area. 
United  has  arranged  for  more  efficient 
and  economical  flow  of  prints  to 
selected  groups. 

Just  recently  United  was  selected  to 
handle  "sponsor-generated"  bookings 
for  The  American  Institute  of  Steel 
Construction,  and  The  Atomic  Energy 
Commission. 


such  techniques  have  minimized  Unit- 
ed's increases  to  an  industry-wide  low 
of  .001  ''i  over  the  past  five  years. 

"We  have  found. "  Mr.  Slclaughlin 
said,  "that  more  efficient  in-plant  pro- 
cedures have  enabled  us  to  absorb 
many  charges  without  passing  them 
along  to  our  clients.  Our  one  booking 
rate  includes,  as  always,  handling 
charges  to  and  from  audiences,  market 
and  field  research,  audience  reaction 
data,  statistical  summaries  and  adver- 
tising promotions  and  electronic  in- 
spection of  every  print  after  exposure. 
We  have  not  found  it  necessary,  as 
others  have,  to  list  any  of  these  as  'ex- 
tra services'  subject  to  additional  bill- 
ing. This  results  in  20*^  additional 
distribution  for  our  clients  for  every 
dollar  in  their  budget." 

Mr.  .McI  aughlin  then  illustrated  the 
effects  United's  corporate  flexibility 
and  physical  facilities  have  on  circula- 
tion costs.  "Because  of  our  affiliation 
with  Universal  Pictures  and  Music  Cor- 
poration of  America  there  are  many 
areas  of  distribution  which  are  open  to 
our  clients  \\hich  would  not  otherwise 
be  readily  available.  United's  Enter- 
tainment Division  alone,  for  instance, 
distributes  over  1,200  feature  films 
through  their  nationwide  network  of 
43  libraries.  Consequently,  United's 
audience  acquisition  and  servicing  costs 
are  considerably  lower  and  we  achieve 
a  faster  turnover  with  fewer  prints." 

Mr.  McLaughlin  was  confident  that 
this  custom  service  along  with  the  in- 
creased distribution  potential  has  ac- 
counted for  last  year's  record  growth 
in  new  clients.  Many  of  these  new 
clients  never  before  realized  that  they 
could  obtain  such  wide  distribution  as 
they  have  without  substantially  increas- 
ing their  budget. 


New  Report  on  Custom 
Distribution  Now 
Available  from  United 

•  lAmm  nontheatrical 

•  l!>mm  theatrical 

•  Television 

"How  L'ntted's  Custom  Film  Distribution 
Can  Improve  Your  Public  Relatione 
Program" 

To  receive  your  copy,  phone  212-777-6600 
or  write  today  to; 

UNITED  WORLD  FILMS,  INC..  Dept.  SF2 
221  Park  Avenue  South 
New  York.  New  York  10003 
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HOW  DO  YOU 


Mr 


^x 


MEASURE  aUALITY 


IN  FILM  TRANSFERS? 


Clarity.  Definition.  Truest  grey  scale.  All  are  measures  of  quality 
demanded  by  the  most  critical  buvers  we  know  —  our  customers! 
Companies  like  MGM-TELESTLDIOS,  MCA-TV,  HEATH  De 
ROCHEMONT,  AMERICAN  MOTORS,  even  AMPEX.  We've 
been  perfecting  qualit>'  for  18  years.  To  insure  quality  control 
all  of  our  work  is  done  under  one  roof.  .AND  .  .  .  we  offer  "in  by  9  — 
out  b\  .5 "  processing-vvith  your  transfer  jetting  back  the  same  night. 
But,  don't  take  our  word.  Tr\'  us  and  see.  Optimum  quality  always 
guaranteed.  Acme  Film  Laboratories,  Inc. 
Hollywood,  1161  N.  Highland  Avenue,  HOl- 
LvwooD  4-7471  •  New  York,  400  No.  Madison 
Ave.,  MUrrav  Hill  2-4100. 


ACME  FILM  TRANSFERS  i 


Seek  Computer-Oriented  Films 
for  V  orld  Congress  Next  Year 

-~  The  world  of  computers  will 
hold  a  congress  of  its  own  in 
May.  1965  when  the  internation- 
al Federation  for  Information 
Processing  gathers  in  New  York 
City  for  the  IFIP  Congress  65  and 
Interdata  E.xhibition.  It  will  be 
an  international  conference  on 
advances  in  the  information  proc- 
essing sciences  with  at  least  5.000 
delegates  from  all  over  the  world 
expected  to  attend. 

The  Congress  65  will  again  fea- 
ture (as  in  its  previous  meeting  at 
Munich,  Germany  in  1962)  an 
Information  Science  Cinema  at 
which  it  hopes  to  show  some  of  the 
latest  films  available.  According 
to  John  P.  Kelly,  chairman  for 
information.  Science  Cinema  Com- 
mittee, films  need  not  be  directlv 
concerned  with  computers  or  their 
applications  but  should  be  con- 
cerned with  subjects  related  to 
computers. 

For  example,  he  notes,  films 
could  focus  on  appropriate  phases 
of  space,  social  events,  the  behav- 
ioral sciences,  physical  sciences. 
etc.  The  main  criterion  is  that  a 
film's  subject  should  be  one  that 
is  logically  in  some  substantial 
way,  related  to  information  proces- 
sing. 

Noting  also  that  the  Congress 
65  may  provide  an  ideal  site  for 
the  world  premiere  of  contemplat- 
ed 1965  productions  ready  for 
showing  by  May  24,  the  chairman 
has  asked  Business  Screen  to 
invite  possible  sponsor  participants 
to  address  inquiries  to  John  P. 
Kelly.  Information  Science  Cine- 
ma, IBM  Corporation's  Develop- 
ment Laboratory.  Post  Office  Box 
390,  Poughkeepsie,  New  York 
12602.  Although  review  of  avail- 
able films  was  expected  to  con- 
clude in  early  December  re-ders 
are  asked  to  communicate  with  t'.-.e 
group  if  they  have  any  relevant  or 
impending  film  material.  • 

*        *        * 

AFL-CIO  Takes  Labor's  Story 
to  Schools  and  Youth  Groups 

--  The  American  Federation  of 
Labor  and  Congress  of  Industrial 
Organizations  (AFL-CIO)  are 
telling  labor's  story  in  a  28-minute 
b&w  documentary  narrated  by 
Ralph  Bellamy.  The  picture.  Land 
of  Promise,  contains  a  foreword 
by  president  George  Meany  and 
is  addressed  to  the  nation's  young 
people.  Woven  into  a  skein  of 
American  historical  sequences  is  a 
theme  of  labor's  fight  for  recog- 
nition. The  Princeton  Film  Center 
is  promoting  showings  in  schools 
and  among  youth  organizations.  • 


Rank  to  Distribute  Films 
Overseas  for  .\ssocialion  Films 

-'•  Extending  its  activities  in  the 
international  field.  Association 
Films  has  concluded  an  arrange- 
ment with  The  Rank  Organization. 
London.  England,  to  offer  its 
sponsor  clientele  film  distribution 
in  the  United  Kingdom.  Eire,  the 
European  continent.  Australia, 
New  Zealand,  South  Africa  and 
Japan.  The  firm  acquired  a  Can- 
adian subsidiary,  Association-In- 
dustrial Films  of  Toronto,  in  1963. 

The  sponsored  film  medium 
abroad  has  grown  rapidly  in  the 
past  few  years,  according  to  Robert 
D.  .Mitchell,  president  of  Associa- 
tion Films.  "The  distribution  ar- 
rangement we  have  with  Rank 
will  provide  ■'\merican  companies 
with  an  unusual  opportunity  to 
reach  audiences  in  areas  where 
their  products  or  services  are  avail- 
able." he  noted. 

The  Rank  Film  Library  in  the 
UK  now  serves  about  40,000  film- 
using  groups.  Founded  in  1933. 
it  is  one  of  the  largest  independent 
distribution  services  in  Europe, 
employing  more  than  200  persons 
in  film  handling,  maintenance  and 
promotion.  Apart  from  sponsored- 
film  distribution,  the  organization 
provides  audiences  with  feature 
films  and  short  subjects,  educa- 
tional films  and  training  aids.  The 
Rank  .Audio- Visual  Division  mar- 
kets American-made  16mm  sound 
projectors. 

Distribution  charges  are  com- 
parable to  fees  in  the  United 
States:  S3. 00  per  booking  (up  to 
two  reels  in  length )  in  the  United 
Kingdom  and  S5.00  in  European 
markets.  Booking  charges  include 
outgoing  postage,  promotion,  print 
maintenance  and  audience  re- 
ports. • 


Sturgis,  Arden   Speak  at  7th 
Beverly    Medical    t^onferenee 

■'--  Speaking  on  "Medical  Films  and 
Continuing  Education"  Warren 
Sturgis,  president  and  executive 
producer  of  Sturgis-Grant  Produc- 
tions, Inc.  and  Hal  Marc  Arden. 
associate  producer,  participated  in 
the  7th  .Annual  Beverly  Confer- 
ence on  Graduate  Medical  Educa- 
tion on  November  6-7th. 

The  1964  conference,  "Contin- 
uing Education  for  the  Practicing 
Physician,"  was  sponsored  by  the 
Department  of  Medical  Education 
at  Beverly  Hospital,  Beverly.  Mass. 
The  two  medical  film  specialists 
also  participated  in  a  panel  dis- 
cussion of  "Medical  Films  and 
Television  —  Practical  Concepts 
and  .Application."  • 
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"THE  WAY  TO  KILL  A  BEAR . . . 


,  is  to  kill  a  bear' 


This  ancient  Iroquois  proverb 
makes  two  meaningful  points  as 
a  guide  for  commimicating 
ideas  today: 

First  . .  .  communication  programs 
must  be  creatively  produced  to 
affect  specific  audiences  in 
specific  ways, 

Second  .  .  .  the  ultimate  goal  must 
be  to  develop  both  the  desire  emd 
the  capability  for  more  effective 
action.      Ki?^ 
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Communicating  ideas  on  film  and  the  full  range  of  programmed  audio-visual  media. 


Airline  passengers  enjoy  fr< 


ii    the    Greater   Cinriuiuiti   airport. 


Modern  Sets  Up  "Skyport  Cinema" 


PASSENGERS  WAITING  for  air- 
line departures  at  the  Greater 
Cincinnati  Airport  are  now  watch- 
ing free  sponsored  films  in  a  Sky- 
pori  Cinema  theatre  which  has 
been  set  up  on  a  pilot  basis  by 
Modern  Talking  Picture  Service. 

The  theatre  has  been  running 
about  three  months.  Equipped  with 
a  dual  I6mni  projection  system 
and  seats  for  about  40  people,  it 


features  continuous  showings  of  a 
wide  range  of  public  relations 
films. 

Bill  Oard.  Modern's  vice  presi- 
dent in  charge  of  operations,  notes 
that  the  theatre  has  regularly  been 
drawing  between  one-third  and 
one-half  of  the  people  waiting  in 
the  terminal  —  those  not  drink- 
ing in  the  bar.  eating  in  the  res- 
taurant, or  shopping  for  souvenirs. 


Several  things  have  been  done 
to  keep  this  percentage  up.  At- 
tractive signs  have  been  spotted 
about  the  waiting  rooms,  and 
every  hour  announcements  are 
made  on  the  public  address  system 
calling  people's  attention  to  the 
free  movie  theatre. 

Screen  Gets  Hapt  Attention 

Viewers  seem  to  enjoy  the  films. 
Mr.  Oard  notes.  Once  seated,  they 
seem  to  stay  for  as  long  as  there 
is  a  bright  screen.  As  a  matter  of 
fact,  one  of  the  passenger  agents 
complained  that  three  of  his  pas- 
sengers missed  their  flight  because 
ihey  were  watching  the  movie! 

Most  of  the  audience  seems  to 
be  composed  of  businessmen.  Less 
than  five  per  cent  of  the  attendance 
in  the  theatre  has  been  children; 
10  per  cent  have  been  women; 
and  the  remaining  85  per  cent 
are  adult  males.  This  is  a  type 
of  audience  which  is  usually  hard- 
er to  reach  with  films  than  any 
other  group. 

\ie\vers  Retiini  Survey  Cards 

Modern  has  prepared  an  at- 
tractive folder  which  is  placed  on 
theatre  seats  to  describe  Skyport 
Cinema.  It  offers  a  free  catalog, 
and  includes  a  survey  card  which 
asks   the   viewer   where   he   lives. 


what  his  occupation  is.  and  how 
often  he  visits  the  Cincinnati  air- 
port. 

From  the  cards  received  back 
during  the  first  few  weeks.  Modern 
believes  that  it  is  reaching  an  ex- 
ceptionally high  quality  audience. 
Among  the  tKCupations  listed  were 
eleven  engineers,  several  vice  pres- 
idents, a  general  manager  and  a 
company  president. 

Comments  were  almost  univers- 
ally good.  A  sales  manager  noted: 


Wall    plaque    credits    the    sponsor. 

"This  is  a  wonderful  idea,  and  I 
enjoyed  Equitable  Life  Insurance 
film  very  much."  A  quality  con- 
trol engineer  wrote:  "Best  way  to 
spend  time  between  flights.  More 
terminals  should  have."  An  oil 
company  division  engineer  com- 
mented:   "I    very    much    enjoyed 

(CONTINUED    ON    PAGE    20) 
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Mow,  gentlemen'  Let's  get  to  it. 

Business  is  fine  but  it's  been  brought  k) 

mq  attention  that  there  is  a  lack  of  recognition 

of  Tn  Art  as  the  name  of  Ou  Art's  color  lab, 

and  1  propose  to  do  something  about  it ! 


I'm  qoinq  to  change  the  name  of  Tn  Art !    It  will 
confuse  the  hell  out  of  anLjbodtj  who  tries 
to  appease  us  by  learning  that  name  tomorrow. 
TVieg'll  wake  up  and  start  screanninq  Tn  Art!... 
And  we  won't  be  there. 


^P^ 


.Now,  1  want upa  to  conne  up  \A/ith  3  brand  new 
name  ■for  our  color  operations  that  will  convei.j  our 
neiw  image.  It's  got  to  reflect  the  vitality  of  our 
qounq  management  and  the  soundness  of  our40 
qears  of  e/pernjnce.The  new  name  must  make 
clear  that  we  have  wade  a  tremendous  investment 
in  new  equipment  in  the  last  10  qears . 


Sound  Labs 


Vou're  not  getting  the  idea'-  it  must  have  wham-o! 
'A'h4  ujith  our  neuu  editing  rooms  for  oor  customers 
our  new  fiber  optics  color  printing, our  tightened 
inspection  and  absolute  quality  control,  we  c^n 
beat  anybody  for  service, quality  gnd  facilities! 
Lets  try  some  more! 


I've  got  It'  1  just  thought  of  it!  Just  the  name  to 
say  everyt'riinq)  lLreei<sof  speed, our  fantastic 
equipment,  personalized, sensational  service, 
and  dynamic  {oilow-up  combined  oiiththe  knoiiJledqe 
based  on  our  unsurpassed  40  years  of 
expeiTiencK.'  Brace  yourselves  ..  Here  it  come^! 
*^DuArt  Color  Corporation." 

-^      "^"^  °\^^'" 

•  \     Du  ftrt. 


How's  that  for  a  fresh  approach"? 


Sensational 


DU  ART  FILM  LABS  FOR  BLACK  &  WHITE  DU  ART  COLOR  CORP.  FOR  COLOR  -  245  W.  55  ST.,  NEW  YORK  10019, 


PL  7-4580  1^^- 
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(CONTINUED       FROM       PAGt        18) 

your  films  during  a  stopover  at 
the  Cincinnati  airport.  Such  a  serv- 
ice has  excellent  advertising  and 
pubMc  relations  appeal  for  the 
companies  exhibiting." 

Modern's  operations  people  be- 
lieve that  Skyport  Cinema,  if  it 
were  to  become  an  established 
channel  of  circulation  in  many  of 
the  airports,  would  enable  them 
to  offer  a  number  of  new  kinds  of 
services.  For  one  thing,  it  would 
permit  showings  of  free  films  on  a 
very  tight  time  schedule.  For  ex- 
ample, if  a  sponsor  wanted  to  use 
a  film  as  part  of  a  new  model  in- 
troduction, it  would  be  possible  to 
give  him  specified  markets  for  spe- 
cific months.  This  is  not  practical 
for  present  free-film  distribution 
.systems. 

Theaters  at  Other  .Airports 

Modem  is  planning  to  expand 
to  a  number  of  other  airports 
across  the  country  to  set  up  Sky- 
port  Cinema  theatres.  Leading 
U.S.  airports  range  from  busy 
O'Hare  in  Chicago,  with  6.270.020 
annual  departures,  down  to  Cedar 
Rapids,  in  33rd  rank  with  67.696. 
These  airports  account  for 
32,793,896  departures  a  year. 

If  even  a  portion  of  this  audi- 
ence could  be  reached,   it  would 


Aiicillur    <iliini>sc   of   a   typical   "Skijport   Cimma"   audience   at    Cincinnati. 


represent  a  tremendous  new  mar- 
ket for  film  sponsors.  • 
*        *        * 

(!olor  Films  on  Africa,  Israel 
Join  L'llalia's  Film  Library 

;  r  Two  additional  titles  have  join- 
ed the  popular  LTtalia  film  library 
created  by  Mel  London  of  Wild- 
ing. Inc.  (Business  Screen  No. 
5.^964) 

Africa,  Jet  Safari  is  a  13',A-min- 
ute  color  film  which  gives  a  sweep- 
ing view  of  five  countries  on  that 
continent    as    the    camera    roams 


across  plains,  through  the  brush 
and  to  the  water  hole  beneath  the 
unique  Treetops  Hotel.  Rainbow- 
hued  Victoria  Falls,  ceremonial 
dances  and  Nairobi's  high-rise 
buildings  are  contrasted  with  a 
game  reserve  at  the  city's  edge. 

Israel,  llie  Desert  in  Flower. 
also  a  13"/2-minute  color  subject, 
depicts  the  progress  being  made  in 
this  pioneer  land  where  rising  cities 
and  cultivated  farms  have  been 
wrested  from  wastelands. 

Contrasts  between  the  modem 


luxury  hotels  and  the  ancient  Bibb- 
cal  cities  serve  as  a  constant  re- 
minder of  the  great  strides  being 
made  in  this  land.  Kibbutz  living 
is  highlighted  in  a  sequence  show- 
ing a  triple  wedding  celebration. 

Produced  by  Wilding,  these  and 
earlier  films  in  the  series  are  avail- 
able on  free  loan  from  the  airline's 
offices  or  from  regional  libraries  of 
Association  Films,  inc.  • 

*        *        * 

Goodyear's    Driver    Eduration 
Film    Directed    at    Teen-.4gers 

A  half-hour  color  film  designed 
to  show  driver  education  students 
and  other  young  drivers  the  im- 
portance of  tires  in  safe  driving  is 
being  offered  by  The  Goodyear 
Tire  &  Rubber  Company. 

Footprints  4  goes  into  the  class- 
room and  onto  the  road  to  dem- 
onstrate why  tires  are  the  single 
most  important  item  —  next  to  the 
driver  —  in  controlling  a  car. 
Proper  selection  and  maintenance 
of  these  "control  points"  is  em- 
phasized. 

The  27-minute  film  is  available 
for  showing  free  of  charge  by  writ- 
ing —  giving  a  specific  showing 
date  —  to  the  Audio-Visual  De- 
partment, The  Goodyear  Tire  & 
Rubber  Company,  Akron,  Ohio, 
44316,  • 
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EXCLUSIVE  PRODUCTS  from 
F&S/CECO,  INC. 


SAMUELSON  BRACE 

$99.50 


ARRIFLEX  STOP 

MOTION  MOTOR 

$550 


ELEMACK  SPYDER 


MITCHELL  STANDARD 

REFLEX 

35mm  Camera 


MITCHELL 
BNC  REFLEX 
35mm  Camera 


CINEVOICE 

CONVERSION 

(conversion  only)  $595 


F&B  REFLEX 
CONVERSION 

for  the  35mm  B&H 
Eyemo  Camera  Conver- 
sion $1200  —  Camera 
with   Conversion    $1500 


MARK  II  PRO  JR. 
FRICTION  HEAD 
(head  only)  $140 


BAUER  FILM 
PROJECTOR 


FLUID   PRO  JR. 
TRIPOD  HEAD  $350 


F&B/CECO 

SEAL  OF 
APPROVAL 

MEANS 

YOU  BUY 

WITH 

CONFIDENCE 


For  Complete  Information  Write 

F&B/GEGO 

315  West  43rd  Street,  New  York,  N.  Y.  10036 


Y&B/CECo 

.  ^w■*M.■^ill  UJetuj  Tuu»t  ittw,  nana j 

^^ ^^ 


(212)  JU  6-1420 


Branch:  51  East  lOth  Avenue,  Hialeah,  Florida 


Cable  Address:  CIN EQUIP 


Telex:  01-25497 
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from 
LaBTV 

In  a  word  that  dividend  is  quality.  The 
kind  of  quality  processing  your  invest- 
ment deserves.  Quality  that  has  made 
Lab-TV  the  east's  =1  source  for  re- 
versal processing.  There  are  two  other 
dividends  you  can  count  on  from 
Lab-TV.  1.  Fast  Reliable  Service.  2. 
Fair  Competitive  Prices.  Could  you 
want  more? 

THE  LAB  FOR  REVERSAL  FILM 

16mm 

BLACK  &  WHITE  REVERSAL 
PRINTING  &  PROCESSING 

O    COLOR  PRINTING 

OTHER  SERVICES: 

•  Work  Prints  •  Color-to  color  Prints  •  Color-to- 
B»W  Prints  •  Raw  Stock  •  Ultrasonic  Film  Clean- 
ine  •  A  &  B  Roll  Prints  •  Fades  Dissolves  •  Timed 
Prints  -Edge  Numbering  •   8mm  Processing 


723  Seventh  Ave.,  New  York  19,  N.Y.  .  JU  6-2293 


Camera  Eye 

THE    EDITORIAL    VIEWPOINT 


COLOR  ER.A   LOOMS  FOR  TELEVISION 

If  EA\Y  BL  YING  of  color  television  receiv- 
'-'-  ers  this  Yuletide  season  and  the  continuing 
popularity  of  higher-fidelity,  more  dependable 
sets  now  on  the  market  is  a  fact-of-life  that 
will  greatly  affect  processors  and  producers  of 
filmed  color  ""docunientaries"  as  well  as  com- 
mercials. Color  viewing  is  a  highly-entertain- 
ing experience.  Such  programs  as  the  Disney 
Sunday  night  show,  followed  later  that  evening 
by  Bonanza,  the  nightly  Carson  show  and 
NBC's  sports  programs  can  count  on  the  in- 
creasing numbers  of  color  set  owners. 

Zenith,  for  example,  reported  in  November 
that  "record  sales  volume  for  the  third  quar- 
ter and  the  nine  months  was  sparked  by  the 
significant  and  continuing  growth  of  color  tele- 
vision. With  production  and  factory  shipments 
during  the  third  quarter  double  the  year 
before  color  accounted  for  better  than  one 
out  of  every  five  Zenith  television  receivers 
sold."  If  that  record  holds  up  over  a  year's  pe- 
riod, this  single  set  maker  will  move  about 
300,000  color  receivers  into  American  homes. 

The  opportunity  is  clear,  the  potential  is  hii;. 
for  really  creative  sponsored  short  subjects  t<i 
meet  the  color  set  owner's  insatiable  appetite 
for  interesting  programs.  Travel  subjects  of  all 
kinds,  but  especially  those  with  colorful 
scenes,  should  obviously  do  well.  Surprising, 
though,  are  the  still-numerous  sponsors  of 
"flat"  black  &  white  commercials  which  appear 
within  color  programs.  These  sptinsors  should 
watch  the  spots  which  Chevrolet  is  using  so  ef- 
fectively with  Bonanza:  also  active  in  color  ad- 
vertising are  Kraft  (excellent;).  Green  Giant. 
Chrysler,  to  name  a  few. 

But  watch  the  census  of  color  receivers  at  the 
yearend.  ABC  and  CBS,  among  the  networks, 
seem  to  be  dragging  their  heels  in  color  pro- 
gramming. But  they  won't  long  avoid  the  me- 
dium, not  with  the  most  affluent  segment  of 
the  viewing  audience  equipped  to  receive  color 
and  turning  to  NBC  or  such  powerful  local 
outlets    as    Chicago's    WGN    for    their    fare! 

^:  *  * 

Failure  of  I'.  S.  Entries  at  London  Offers  a 
Challenge:  Let's  See  What  Europeans  Like! 
it  The  5th  International  Industrial  Film  Festi- 
val, recently  concluded  in  London,  brought 
four  "firsts"  and  the  Grand  Prix  to  Great  Bri- 
tain's film  entries;  France  achieved  two  "firsts" 
and  the  other  "first"  went  to  a  Swedish-pro- 
duced business  film.  Not  a  single  one  of  the  15 
U.  S.  entries  even  placed  in  this  predominantlv 
all-Europe  competition  in  '641  So  what's  wrong 
with  the  American  entries  or  what's  different 
about  the  way  in  which  Europeans  view  the 
industrial  screen? 

Remember  first  that  in  such  countries  as 
Germany,  the  government  "blesses"  accep- 
table sponsored  films  with  grants-in-aid  (cash) 


and  they  are  exhibited  for  the  most  part  in 
entertainment  theaters  as  part  of  the  regular 
program  fare.  They're  either  jio-sell  or  soft- 
sell,  to  say  the  least.  Slower-paced,  eye-filling 
to  the  viewer,  they're  imaginative  in  effects  and 
content.  But  they  don't  try  to  sell  anything  but 
a  pleasant  experience  and  a  good  feeling. 

On  the  other  hand,  it  would  be  hard  for  any- 
thing "made  in  the  U.S.A."  to  beat  the  British 
winner  (Category  G)  which  truly  illuminates 
the  vast  land  conservation  effort  being  made  in 
Southeast  Asia,  titled  Mekong. 

Well.  Britain  has  Harold  Wilson  and  Labour 
to  contend  with.  Perhaps  they  should  have  this 
virtual  sweep  of  the  5th  International  as  a  con- 
solation prize!  But,  seriously,  it  could  be  a  great 
educational  experience  for  U.  S.  business  to 
see  the  seven  first-place  winners,  to  study  the 
techniques  and  to  learn  that  America's  films 
intended  to  promote  trade  abroad  had  better 
keep  in  mind  the  basic  differences  between 
what  "goes  well "  at  home  and  what  won't 
"go"  at  all  in  Britain  and  on  the  continent. 
*       *       * 

V.  S.  Funds  .Md  Computer-.Automated  Film 
Catalnging.  Project  at  Southern  California 
'T'he  University  of  Southern  California's  De- 
-■- partment  of  Cinema  has  received  a  SI  12, 
586  grant  from  the  U.S.  Office  of  Education  to 
study  the  feasibility  of  an  automated  catalogu- 
ing service  for  all  the  audio-visual  materials 
now  in  use  in  an  eight-county  southern  Cali- 
fornia area. 

Conducted  with  the  cooperation  of  all  audio- 
visual libraries  in  Los  Angeles,  Imperial. 
Orange,  Riverside,  San  Bernardino.  San  Diego, 
Santa  Barbara  and  Ventura  counties,  the  study 
will  extend  over  a  two-year  period  and  could 
well  result  in  the  largest  computerized  film  li- 
brary in  the  world. 

use  earned  the  right  to  conduct  this  re- 
search because  it  already  has  developed  im- 
aginative, computerized  techniques  capable  of 
revolutionizing  the  film  libraries  of  the  world. 
The  whole  idea  began  with  one  man  —  USC's 
Director  of  Film  Distribution,  Mr.  Glenn  Mc- 
Murry. 

It  was  McMurry  who  first  envisioned  getting 
all  the  detail  related  to  USC's  own  rather  ex- 
tensive film  library  on  computer  tape.  Because 
there  was  no  other  way  to  do  this  and  because 
of  his  personal  interest  in  the  concept,  Mc- 
Murry first  taught  himself  how  to  program  an 

(CO.VTINUED    ON    THE     FOLLOWING     PAGE     27) 


FILM 

COMPANY 

REPUTABLE     FIR.M     INTERESTED 

in  merger  or 

purchase  of  TV  Conimer- 

cial  Industrial  Film  Company.  Must  be 

sound,  clean 

operation.  Send  maximum 

details  to  be  held  in  strictest  confidence     | 

to   ROHA-X 

INVESTMENTS,  .\tt.:    H. 

Smit,  .3101  E 

glinton  .\ve.,  E.,  Suite  602, 

Scarborough. 

Ont.,  Canada.  Mark:  Per- 

sonal-Confidential. 

22 


BUSINESS  SCREEN  MAGAZINE 


AUDIENCES 


NEWS  ABOUT  THE  SPONSORED   FILM  MEDIUM      , 

Published  by  ASSOCIATION  FILMS,  INC.,  347  Madison  Ave.,  New  York,  N.Y.  1 001 7       November-December  1 964 


New  survey  reveals 


99%  OF  TV  STATIONS 
RUN  SPONSORED  FILMS 


ASSOCIATION  FILMS  OFFERS 
OVERSEAS  DISTRIBUTION 
THROUGH  RANK  ORCANIZA  TION 


Through  an  arrangement  with 
The  Rank  Organization  in  Lon- 
don, Association  Films  now  offers 
its  sponsors  distribution  in  the 
United  Kingdom.  Eire.  Europe. 
Australia.  New  Zealand.  South 
Africa  and  Japan. 
This  move  into 
the  international 
field  is  part  of  an 
overall  expansion 
program  that 
started  last  year  with  the  acqui- 
sition of  a  Can.adian  distributing 
firm.  .Association-Industrial  Films 
of  Toronto. 

A0,000  Groups  Served 

"The  sponsored  film  medium 
abroad  has  grown  rapidly  in  the 
past  few  years."  according  to  Ro- 
bert D.  Mitchell,  president  of  .\s- 
sociation  Films.  "The  distribu- 
tion arrangement  we  have  with 
Rank  will  provide  .American  com- 
panies with  an  unusual  oppor- 
tunity to  reach  audiences  in  areas 
where  tlicir  products  or  services 
are  available." 

The  Rank  Film  Library  in  the 
United  Kingdom  now  serves  about 
•10,000  film-using  groups.  Founded 
in  1933  it  is  today  the  largest  dis- 
tribution service  in  Europe,  em- 
ploying more  than  200  persons  in 
film  handling,  maintenance  and 
promotion.  .Apart  from  spon- 
sored-film  distribution  Rank  pro- 
vides audience  groups  with  fea- 
ture films  and  shorts,  educational 

(continued  on  page  4) 


Hugh  Downs 

in  new 
UNRWA  Film 

Hugh  Downs,  popular  televi- 
sion personality  and  star  of  the 
"Today"  show,  is  featured  in  "To 
Become  a  Man",  a  new  film  on 
the  UNRWA  vocational  training 
program  for  Arab  refugees  in  the 
Middle  East.  ,An  earlier  film, 
"Journey  to  Understanding",  re- 
leased last  March,  has  been  seen 
by  more  than  10  million  persons 
on  TV  and  at  community 
showings. 

"This  film  was  so  successful", 
Mr.  Downs  asserted,  "that  we  re- 
cently sent  a  film  crew  back  to  the 
Middle  East  to  explore  thesubject 
in  greater  depth,  using  a  tech- 
nique of  unrehearsed  discussion 
with  refugee  boys  and  girls  in  the 
training  centers." 

The  27-minute  film  is  now  re- 
leased to  TV  stations  and  will  be 
available  to  community  organiza- 
tions shortly  through  .Association 
Films. 


Free-loan  public  relations  and  special  purpose  films 
are  a  most  important  part  of  TV  programming  according 
to  the  latest  station  survey  by  Association  Films.  Of  the 
more  than  300  stations  responding  to  a  questionnaire, 
99%  said  they  used  free  films  and  that  commercial  dis- 
tributors were  sources  from  which  they  ordered  "most 
free  fihns." 

5.  Do  you  order  FREE  FILMS 
in  series,  developed  by  a  di-s- 
tributor? 

Yes:  63% 
No:  37% 

6.  If  "yes"   to  question   No,  5, 
which  do  you  prefer? 
Half-hour  series:  88% 
Quarter-hour  series:  44% 
Full-hour  series:  3% 
Other:  2% 

7.  If  "yes"  to  No.  5.  do  you  pre- 
fer  having  an   identifying 
series  title  on  each  film  in  the 
serie-s? 
Yes:  71% 
No:     3% 
Immaterial:  25% 

8.  Do  you  ever  televise   FREE 
FILMS  in  color? 
No:  857o 
Yes:  15% 

9.  If  "yes"  how  frequently? 
Regularly:  51% 
Occasionally:  44% 
No  Reply:  5% 

10.  How  do  you  prefer  learning 
about  new  FREE  FILMS? 
By  telephone  call:  7% 
By  mail  (special  listings,  cata- 
logs, individual  flyers,  etc.): 
98% 

.Advertising  in  trade  journals: 

2% 
Other:  1% 

11.  Do  you  televise  short  3  to  5 
minute  films? 

Yes:  71% 
No:  29%, 

(continued  on  page  3) 


The  survey  bears  out  what  .As- 
sociation and  its  sponsors  have 
long  realized:  that  PR  films  offer 
station  programmers  a  vital  pro- 
gram service.  .-Xniong  the  other 
results  obtained:  stations  like 
films  in  series  developed  by  dis- 
tributors, greatly  prefer  special 
"identifying  series  titles"  and  like 
to  learn  about  new  films  by  mail, 
over  any  other  methods  of  promo- 
tion. 

Here  are  the  results,  published 
in  full:  (Note:  Where  totals  ex- 
ceed 100%  stations  have  indicated 
more  than  one  preference): 

1.  Do  you  televise  FREE  FILMS 
on  your  station? 

Yes:'  99% 
No:     1% 

2.  From   which   sources  do  you 
order  most  FREE  FILMS? 
Government   agencies,   the 

Military,  etc.:  53% 
Commercial  distributors:  73"!, 
Individual  companies  or  asso- 
ciations: 45% 
Industry    services    such    as 
T.AC: 'l 6% 

3.  How  many  FREE  FILMS  a 
week  do  you  show  (approxi- 
mately)? 

Films:  5 

4.  WTiat  running  lime  do  you 
prefer? 

Half  hour:  87%, 
Quater-hour:  56% 
Full-hour:  6% 
Other:  16% 
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EDITORIAL 


Salute  to  CINE 


Few  organizations  have  done  so  much  to  present  America  to 
the  peoples  of  the  world  as  CINE,  the  Council  on  Nontheatrical 
Events.  It  was  created  in  1957,  as  a  mechanism  or  "clearing 
house"  for  entering  American-made  films  in  various  interna- 
tional film  festivals. 

If  there  is  any  guideline  that  would  sum  up  CINE's  objectives 
it  would  seem  to  be:  "Does  the  film  achieve  its  purpose  fairly 
and  accurately  reflect  America?" 

During  1963,  119  films  —  America's  "Olympic  team"  of  films 
—  were  chosen  from  10,000  productions  to  represent  America 
at  some  39  festivals.  These  films  received  the  CINE  Golden 
Eagle  Award,  in  addition  to  the  distinction  of  being  shown  in 
international  film  events  all  over  the  ^^■orld. 

We  congratulate  the  talented  filmakers  responsible  for  these 
creative  accomplishments  and  the  dedicated  men  and  women 
who  have  labored  so  long  and  well  to  make  CINE  such  a  success. 

These  words  from  CINE's  president,  Willis  H.  Pratt,  Jr..  sum 
up  its  achievements:  "The  years  have  seen  CINE's  w^ork  in- 
crease ten  fold,  keeping  pace  with  the  increasing  excellence  of 
American  films.  Indicative  of  this  growth,  CINE  this  year  be- 
came a  nonprofit  organization  with  a  board  of  23  directors  and 
183  regional  jurors. 

"With  the  cooperation  of  producers,  sponsors,  and  distribu- 
tors, more  than  350  American  films  were  submitted  and  119 
judged  worthy  of  representing  the  United  States  abroad.  .\1- 
though  the  year  is  not  yet  over,  these  films  have  won  greater 
honors  in  international  competition  than  ever  before. 

"This  is  indeed  an  accomplishment  in  which  we  may  all  take 
great  pride." 


the  Sponsor  Speaks 


Our  guest  columnist  is  Ben  L.  Williams,  Manager  Public 
Relations,  Pittsburgh  Plate  Glass  Company. 


Most  of  the  film  activity  at  Pittsburgh 
Plate  Glass  comes  under  the  Public  Rela- 
tions Department.  .\s  ;i  part  of  our  cus- 
todianship of  this  responsibility,  we  make 
both  periodic  and  annual  reports  to 
management.  \Ve  make  no  secret  of  the 
fact  that  this  is  a  selling  job.  not  just  for 
films,  but  for  our  entire  Public  Relations 
operation. 


WJIIIams 


As  an  example,  we  point  out  that  "Aa  .Architect  Xl  Work"  has,  by 
almost  any  frame  of  judgment,  returned  its  cost  many  times  over. 

This  28-minute  color  film,  produced  for  us  by  Dynamic  and  dis- 
tributed by  .Association,  has  been  in  constant  demand  since  it  was 
first  offered  late  in  1962.  -At  the  time  of  our  report  to  management 
it  had  been  shown  to  approximately  2,000  select  live  groups  with  more 
than  17.5.000  persons  in  the  audience.  A  great  many  of  these  175,000 
persons  have  been  men  who  can  influence  contracts,  determine  the 
design  of  buildings,  and  in  other  ways  mean  anywhere  from  $50,000  to 
$500,000  to  $5,000,000  in  business  for  us. 

Hopeful  thai  we  had  our  people  noidding  in  agreement  and  smiling 
at  their  wisdom  in  authorizing  the  expenditure,  we  pointed  out  that 
during  1963  this  film  had  more  than  220  free  televisitm  showings.  .A 

number  of  these  were  on  prime  time  in  major  markets.  We  estimate 
the  minimum  television  audience  at  11,000,000. 

Not  being  one  to  quit  while  ahead,  I  quoted  .Association  Films  as 
saying  that  this  was  one  of  the  most  active  films  of  its  type  in  their 
library  and  then  report  that  ".Architect"  received  top  awards  and 
certificates  from  the  Columbus  Film  Festival.  San  Francisco  Film 
Festival  and  the  .American  Film  Festival  in  New  York. 


sports  shorts 


Meredith 


Dog  tales:  Gaines  Dog  Research  Center 
has  proved  to  be  dog's  best  friend  over  the 
years,  by  giving  his  master  some  sound 
pointers  (no  pun)  on  dog  care.  For  ex- 
ample: "Training  You  to  Train  Your  Dog" 
(a  new  film  that  tells  just  what  the  title 
promises).  Other  films  in  the  Gaines  group 
are:  "Best  Dog  in  the  Show",  "Interna- 
tional Dog  Show,  1964"  and  "The  Gentle 
Doctor",  narrated  by  Burgess  Meredith  .  .  . 
Game  Fishermen  (and  non-Walton's  too)  will  find  .American  .Airlines' 
new  piscatorial  trilogy.  "Kings,  Cod  and  Stripers"  an  exciting  and 
stunningly-photographed  quarter-hour  .  .  .  bicycling  has  long  been 
recommended  by  health  authorities  as  an  excellent  wav  to  slim-away 
body  bulges  and  add  muscle  tone.  Huffman  Manufacturing  Company 
sponsors  two  films  on  this  splendid  sport:  "Road  to  .Adventure"  (.Amer- 
ican Youth  Hostelers  exploring  the  .American  and  European  country- 
side) and  "Singing  Wheels"  (how  bicycle  clubs  are  encouraging  the 
sport  of  'cycling)  .  .  .  the  Bicycle  Institute  encourages  bicycling,  too, 
and  makes  a  very  strong  case  for  bicycle  safety  in  "Play  it  Safe"  and 
"Bicycling  Safely  Today." 
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Big  Box  Office 
At  Banl<'s  Bijou 

NEW  YORK  -  First  National 
City  Banks  "Little  Theatre",  is 
an  employee  facility  that  special- 
izes in  sponsored  films.  .A  service 
of  the  City  Bank  Club  and  sup- 
ported by  the  bank's  7.000  em 
ployees.  the  LitUe  Theatre,  in  tin 
bank's  uptown  headquarters  .11 
399  Park  Avenue,  has  three  shows 
a  day  running  continuously  from 
11:45  to  2:30  p.m. 

•About  300  bank  employees  at 
tend  the  daily  performances.  With 
a  demand  for  five-day-a-week  pro- 
gramming and  two  complete  pro- 
gram changes  a  week,  the  Theatre 
depends  upon  .Association  Films 
and  other  services  to  supply  its 
needs. 

'Iphansis'  — 
It's  Greek  to  Us! 

Weaving  is  an  age-old  art.  The 
Greeks  called  it.  "Iphansis".  and 
not  at  all  by  coincidence  it's  also 
the  name  of  a  new  Technicolor 
film  from  Burlington  Industries. 
In  10  crisp,  colorful  minutes  it 
tells  the  history  of  weaving  and 
takes  audiences  into  the  wondrous 
world  of  warf  and  woof  today, 
where  ingenious  machines  pro- 
duce textiles  of  great  beauty  and 
originality.  It's  an  excellent  ex- 
ample of  the  "new  look"  in  indus- 
trial films  —  fast-moving,  rhvth- 
mic.  and  richly-photographed 

"Iphansis"  was  produced  by 
Rose-Magwood  in  association 
with  Film  Counselors.  Inc. 


Quote  Us! 

We'd  be  delighted  to  have 
you  quote  from,  or  reprint, 
any  of  the  articles  and  items 
in  "Audiences".  Just  a  tear- 
sheet  of  anything  that 
reaches  print  is  all  we  ask. 


99%  of  Stations 

(continued) 

12.  If  "yes"  do  you  televise  them? 

Singly:  73% 

Packaged  with  other  short 

films:  15% 
Integrated  into  live  programs: 

4107 

Other:  l87o 

13.  Do  you  use  on-the-air  promo- 
tif)nal   materials  (kits,   an- 
nouncers" scripts,  slides,  etc.) 
to  promote  FREE  FILM  tele- 
casts? 

Yes:  27% 
No:  71% 
No  Reply:  2% 


Why  Grouse? 
Ted  Tells 


The  sand  hills  of  western  Ne- 
braska are  wild,  windswept  and 
desolate.  Good  cpuntry  for  the 
wily  grouse,  who's  quick,  alert 
and  beautifully  camouflaged.  It 
takes  a  man  who  knows  this  tricky 
terrain  to  find  him. 

Ted  Williams  is  the  man.  and 
he  shows  how  it's  done  in  the 
new  Sears,  Roebuck  and  Co.  out- 
door adventure.  "Grouse  Hunt- 
ing." He  stalks  the  grouse,  flushes 
him  out  and  brings  him  down 
neat  and  clean.  .A  20-gauge  semi- 
automatic does  the  job.  Lest  Ted 
make  it  .seem  tooeasy,  the  narrator 
points  out  that  if  you  work  the 
grouse  for  10  hours  you're  lucky 
to  get  in  two  minutes  of  actual 
shooting. 

In  a  delightful  sequence,  hid- 
den cimeras  capture  the  unusual 
living  and  mating  habits  of  two 
types  of  grouse,  the  sharptail  and 
the  square-tail.  The  exotic  drum 
dance  the  males  perform  is  a 
strange  and  beautiful  ritual  (that 
few  lady  grouse  can  long  resist). 

"Grouse  Hunting"  runs  21  min- 
utes, was  filmed  in  color  and  is 
distributed  by  the  Consumer  Edu- 
cation Division  of  Sears.  Roebuck 
and  Co. 


THE  TV  PICTURE 

T\'  Households: 

51,588.000 
Color  TV  Sets: 

2.500,000  (est.) 
Commercial  Stations: 

565 
ETV  Stations: 

88 
VHF  Stations: 

495 
UHF  Stations: 

I'.s 


TRUE-LIFE  HOSPITAL  STORY 
WITHOUT  CASEY  OR  KILDARE 


The  televised  doings  of  Doc- 
tors Casey  and  Kildare  are  no 
match  for  the  true-life  drama 
found  in  "Cost  of  Hope",  a  new 
documentary  about  a  typical  gen- 
eral hospital.  This  28-minute 
Johnson  8:  Johnson  film  gives  au- 
diences a  candid  look  at  the  com- 
plex that  is  a  hospital,  a  place  of 
hope  and  healing  and,  above  all, 
dedication. 

Six  patients  are  shown,  each 
with  a  problem  demanding  criti- 
cal diagnosis,  treatment  and  ten- 


der care.  Each  is  a  drama,  far  more 
compelling  than  anything  a  tele- 
vision writer  could  contrive. 

The  film  has  found  very  wide 
acceptance  on  stations  for  public 
service  telecasts,  where  it  pre- 
miered last  summer.  It  is  now  in 
general  TV  and  16mm  release 
with  bookings  running  months 
ahead.  It  was  produced  by  Dy- 
namic and  sponsored  by  J  &  J  for 
the  .American  Hospital  .Associa- 
tion in  cooperation  with  the 
American  Medical  .Association. 


UNICEF'S  'Small  World' 
Looms  Large  on  TV 


One  of  the  delights  of  the  New 
York  World's  Fair  was  (and  will 
be  again  in  '65)  "It's  a  Small 
World",  sponsored  by  Pepsi-Cola 
and  created  by  Walt  Disney  Pro- 
ductions for  UNICEF.  This  magi- 
cal boatride  into  UNICEF's  world, 
populated  with  marvelous  ani- 
mated children,  was  utterly 
charming.  (.And  it  would  make  a 
wonderful  sponsored  film!) 

For  many  years  we  have  been 
distributing  films  about  the  real 
world  of  children  for  the  United 


Nations  Children's  Fund.  The 
films  now  in  release  have  been 
televised  1.366  times  to  a  cumula- 
tive audience  of  61.458,707,  thus 
bringing  the  "small  world"  to  the 
very  large  world  of  home  TV. 
Most  popular  of  the  UNICEF 
films  is  Danny  Kaye's  ".Assignment 
Children",  a  touching  Techni- 
color tour  of  the  countries  where 
pennies  raised  by  .American  chil- 
dren are  helping  underprivileged 
youngsters. 


WTicrc  the  news  is,  so  Ls  Newsweek,  as  audiences  will  see  in  "A 
Sense  of  .Anticipation".  Filmed  in  Viet  Nam.  Rome.  Tokyo,  Paris, 
India.  London,  New  York  and  other  world  capitals  and  news 
centers,  the  film  gives  first-hand  impressions  of  today's  big  stories, 
as  interpreted  by  Newsweek  correspondents  on  the  spot.  Filmed  in 
Techniscope  and  Technicolor,  the  23-minute  Peckham  Production, 
recently  played  a  26-thcatre  "Premiere  Showcase"  engagement  in 
New  York  City  (in  CinemaScope),  and  is  being  shown  in  com- 
munity organizations  and  on  TV  all  over  the  country  through 
.Association  Films. 
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UIRK  mERRV 
WITH  JOSETTE 
RHD  PnmELR 

"Ski  Happy,"  the  latest  film  from 
J.  C.  Penney,  has  all  the  makings 
of  a  sponsored  success:  pretty  girls, 
breathtaking  scenery,  top  ski  pros 
and  a  well-known  personality  do- 
ing the  narration.  Filmed  high  in 
Chile's  Andes,  it  features  Pamela 
and  Josette,  two  young  debs  who 
exercise  their  ski  legs  for  the  first 
time. 

U.  S.  Olympic  Champion,  Pen- 
ny Pitou  narrates  as  the  girls  turn 
and  tumble,  always  managing  to 
look  fresh  and  lovely  —  especially 
since  they  are  outfitted  in  Pen- 
ney's  latest  ski  fashions.  This  ski- 
ing special  has  appeal  for  ski  ex- 
perts and  tvTos  alike  as  well  as 
those  with  an  eye  on  winter 
fashion. 

'INFORMATION 
EXPLOSION', 

Film  on  Computers 

"The  Information  Explosion", 
a  21 -minute  color  film  on  the  role 
of  the  computer  in  our  society,  is 
now  available  for  sales  and  rental 
through  Association  Information- 
al Materials,  a  division  of  Associa- 
tion Films.  The  film,  which  is 
non-technical  and  intended  for 
high  school  audiences,  industry, 
and  community  groups,  stresses 
that  the  computer  is  the  tool  of 
man  and  that  man  does  the  think- 
ing which  directs  its  efforts. 

It  was  produced  by  Vision  As- 
sociates for  the  Project  on  Infor- 
mation Processing  of  the  National 
Science  Teachers  Association  un- 
der a  grant  from  IBM.  It  is  avail- 
able for  sale  at  $194.00  and  rents 
for  $5.00  a  day. 


'Wall  Street  Journal' 
Finds  Films  'Bolder', 
'More  Imaginative' 


"Soft  Sell  Movies:  Entertaining 
Approach  Helps  Firms  Promote 
Their  Products  on  Film."  was  the 
headline  for  a  story  on  the  spon- 
sored film  industry  in  the  October 
14,  "Wall  Street  Journal."  The 
article,  by  Ron  Shafer,  cited  as 
examples  "The  Story  of  Dr.  Lis- 
ter," "Ballad  of  Soup  du  Jour," 
and  "A  Leaf  Through  History," 
all  distributed  by  Association 
Films. 

Of  the  "Lister"  film  (from 
Warner-Lambert)  Shafer  said  "Its 
talented  cast  and  slick  production 
illustrate  the  increasing  emphasis 
on  making  such  films  more  effec- 
tive by  making  them  more  enter- 
taining." 

Most  new  industry-sponsored 
films,  he  continued,  "reflect  a 
bolder,  more  imaginative  ap- 
proach to  the  medium."  .And, 
quoting  Ted  \Vestermann  of 
Audio  Productions.  "The  trend 
in  business  films  is  like  the  trend 

in  women's  fashions   —   shorter, 
tighter  and  more  enjoyable." 

The  article  discussed  the  in- 
creasing exposure  sponsored  films 
are  finding  in  motion-picture 
theaters.  .As  an  e.xample  Shafer 
mentioned  "A  Leaf  Through  His- 
tory," which  -Association  Films 
booked  into  first-run  theaters 
playing  "The  Night  of  the 
Iguana"  and  "The  Unsinkable 
Molly    Brown." 

"So  far  '.A  Leaf  Through  His- 
tory' has  been  seen  by  600,000 
persons  in  110  playdates  and  is 
averaging  more  than  5,000  per- 
sons per  playdate,  or  twice  the 
average  for  a  sponsored  film," 
Shafer  said,  quoting  distribution 
statistics  reported  by  .Association 
Films.  (The  film  is  particularly 
suited  to  theatrical  release:  it  was 
photographed  in  35mm  Eastman- 
color,  runs  12  minutes  and  com- 
bines history  with  dramatic  enter- 
tainment. It  has  been  equallv  well 
received  in  1 6mm  release  having 
been  shown  2,837  times  in  .adult 
community  organizations  to  an 
audience  of  161,189persons.) 

"The  Wall  Street  Journal"  ar- 
ticle is  just  one  of  several  import- 
ant stories  on  the  industry  in 
recent  weeks.  "The  New  York 
Herald   Tribune"  did  a  Sunday 


feature  (which  we  will  reprint  in 
its  entirety  in  our  next  issue); 
"Variety"  a  special  on  Pruden- 
tial's "Twentieth  Century"  and 
our  .Association  Telefilms  activi- 
ties: and  "Television  -Age"  an 
article  on  our  station  survev. 


'PEYTON  PLACE' 

STAR 
STARTED  WITH  AF 

Mia  Farrow,  tlie  delightful  in- 
genue in  the  new  top  rated  .ABC- 
TV  series,  "Peyton  Place",  made 
her  motion  picture  debut  less 
than  a  year  ago  in  Seventeen  mag- 
azine's "The  .Age  of  Curiosity." 
This  quarter-hour  film  profiles  to- 
day's teenage  .girls,  their  interests, 
attitudes  and  concepts.  It  was 
filmed  in  a  suburb  of  Philadel- 
phia, decidedly  unlike  "Peyton 
Place"  we  might  add! 

Mia  is  the  daughter  of  Maureen 
O'Sullivan  and  the  late  John  Far- 
row, director  of  "Wake  Island" 
among  other  memorable  feature 
films.  With  such  talented  parent- 
age it's  little  wonder  she  received 
raves  from  most  of  the  TV  critics 
when  the  series  premiered. 

To  date  "The  .Age  of  Curiosity" 
has  been  seen  by  141,000  teen- 
agers and  adults  in  school  and 
group  showings  and  another 
1,600,000  on  TV.  Mia's  new  fame 
should  rocket  "Curiosity"  to  even 
greater  heights.  Vavin-De  Roche- 
mont  produced  the  film  —  and 
picked  a  star! 


OVERSEAS  DISTRIBUTION 

(continued) 

subjects  and  training  aids.  The 
Rank  Audio-Visual  Division  mar- 
kets 16mm  sound  projectors. 

Costs  Comparable 

Distribution  costs  are  compar- 
able to  .Association  Films'  ch<arges 
in  the  United  States:  $3.00  per 
booking  (up  to  two  reels  in  length) 
in  the  United  Kingdom  and  $5.00 
in  European  markets.  Booking 
charges  include  outgoing  postage, 
promotion,  print  maintenance 
and  audience  reports. 

.Association  Films  recommends 
that  sponsors  provide  15  prints  of 
general  interest  films  for  distribu- 
tion in  the  United  Kingdom  and 
Ireland,  and  three  to  five  prints 
each  for  Belgium,  France.  Switzer- 
land. Denmark.  Sweden  and  the 
Netherlands.  Fifteen  to  40  prints 
are  desirable  in  West  Germany, 
where  the  number  of  projector- 
equipped  groups  is  unusually 
high.  Outside  the  United  King- 
dom it  is  necessary  for  films  to  be 
dubbed  in  the  spoken  language. 
These  arrangements  can  be  made 
through  Rank.  English  language 
prints  may  be  used  in  all  coun- 
tries for  selected  high-level  show- 
ings to  governmental,  industrial 
and  educational  audiences. 

■The  Rank  Library  publishes  an 
annual  sponsored  film  catalog 
and  a  quarterly  film  bulletin 
which  are  sent  to  active  film-users. 


Gulf  'Stream' 
Rolling  Along 

A  beautiful  British-made  color 
documentary,  "On  Stream",  tells 
how  the  supply  and  demand  for 
oil  has  linked  the  economies  of 
two  totally  disparate  nations.  Ku- 
wait and  Denmark.  This  1  "-min- 
ute film,  sponsored  by  the  Gulf 
Oil  Corporation,  shows  how  Ku- 
wait —  a  tiny  new  Republic  on  an 
"underground  sea  of  oil"  —  is 
helping  Denmark  meet  its  oil 
needs.  Outside  of  Copenhagen 
Danish  industry  has  constructed 
a  refinery,  modern  in  every  re- 
spect, to  which  Kuwait  crude  is 
brought. 

.Apart  from  its  fascinating  story 
the  film  is  a  well-knit,  well-photo- 
graphed document  that  in  just  a 
few  months  has  been  seen  by 
6  5,985  viewers  at  club,  school, 
and  community  showings. It's  part 
of  .AF-TV's  "Your  Neighbor  — 
the  World."  "Kyle  Rote's  World" 
series  and  is  being  extensively 
promoted  as  a  TV  special  for  lo- 
cal station  use. 


22 


BUSINESS  SCREEN  MAGAZINE 


CONTINUED  FROM  THE  PRECEDING  PAGE  22) 

ilectronic  computer  and  how  to  operate  the 
jusincss  machines  associated  with  it. 

Next,  he  "trained""  the  computer  and  the 
nachines  to  handle  the  mountain  of  data  nec- 
."ssary  in  cataloguing,  advertising,  and  distrib- 
jting  films,  and  keep  a  running  record  of  the 
whole  operation. 

The  Office  of  Education  grant  will  permit 
McMurry  and  his  small  staff  —  aided  by  the 
audio-visual  libraries  in  the  eight-county  area 
to  apply  what  they  already  know  will  work 
for  the  film  library  of  a  large  university  to  all 
the  materials  in  all  the  educational  audio-visual 
libraries  in  the  area. 

Eligible  for  inclusion  in  this  experimental 
cataloguing  service  will  be  the  materials  now  in 
the  hands  of  schools  libraries  and  all  other  non- 
profit organizations. 

The  federal  grant  directs  McMurry.  his  staff 
and  the  coopcratint!  W  librarians  to  "examine 


Plannini^  automated  film  cataloii  au  (/  t(t  r); 
pwjccl  tliricUn  C.Unn  McMiirrij.  lioiliuy  Pickup, 
asst.,    and    research    associate    Charles    Vento. 

the  feasibility,  problems,  costs  and  all  details 
related  to  such  a  computerized  service." 

Development  of  USC's  own  film  Systems 
Cataloguing  began  more  than  five  years  ago 
with  McMurry  s  first  experiments  in  automat- 
ing cataloguing  techniques  with  the  use  of 
punched  cards  and  then  was  extended  to  the 
computer.  Techniques  invented  to  date  involve 
all  phases  of  cataloguing  from  information 
preparation  to  inexpensive  printing  of  cata- 
logue information. 

"Instniit  Reporting"  on  .\ny  Film  Title 

USC's  automated  approach  to  the  problem 
of  film  cataloguing  permits  McMurry  and  his 
staff  to  get  "instant  reporting"  concerning  any 
film  title  as  to  its  print  number,  a  summary  of 
the  material  included  in  the  film,  where  pre- 
viewed, to  whom  rented  or  sold.  transp<irtation 
charges,  and  total  charges.  The  same  tech- 
niques have  been  applied  to  detailed  mailing 
lists.  From  memory  tapes,  the  computer  will 
select  all  of  the  churches,  or  all  the  churches 
in  just  one  state;  all  the  schools,  all  the  indus- 
trial addresses.  The  computer  will  print  out 
each  such  address  with  the  appropriate  ad- 
dressee: "The  Minister."  "Audio-Visual  Di- 
rector," or  other  title. 

With  the  Office  of  Education  grant.  Mc- 
Murry"s  research  team  expects  to  build  the 
prototype  of  a  system  which  conceivably,  could 
one  day  cover  the  nation  and  possibly  the 
world.  • 


Change  films  in  2  seconds  flat! 


Read  how  Fairchild's  amazing  new  MoviePak  cartridge 
multiplies  the  value  of  your  entire  sound  film  program 


At  last  you  can  show  any  film,  anywhere,  anytime  — without 
threading,  film  handling  or  rewinding. 

Simply  select  the  Fairchild  MoviePak  sound  film  cartridge 
you  want,  snap  it  into  the  Mark  IV  rear-screen  projector,  and 
play.  In  broad  daylight.  In  a  prospect's  office.  In  showrooms.  At 
trade  shows.  On  sales  counters.  In  training  classes.  In  the 
boardroom.  To  switch  instantly  to  another  film,  just  snap  out 
one  cartridge,  snap  in  another. 

Every  film  you  have  can  be  easily  converted  to  8mm  and 
threaded  into  the  MoviePak  cartridge.  Duplicate  prints  are 
less  expensive  than  16mm,  too.  Now 
you  can  unleash  the  full  power  of  your 
entire  sound  film  program. 

The  Fairchild  Mark  IV  projector  is 
portable,  weighs  only  20  pounds  and  is 
always  ready  for  action.  No  warm-up 
time  required. 

For  display  use,  it  will  run  without 
supervision,  repeating  automatically.  It 
takes  up  to  22  minutes  of  film  with  a 
single  MoviePak. 

To  see  for  yourself,  just  send  in  the 
coupon. 


F=/ailR,CHIL.D 

INDUSTRIAL    PRODUCTS 

•    Di*,SIOM      01     (•tBCHttO    CawCtA 


Fairchild  Camera  anrj  Instrument  Corp 
Intiustrial  Products  D.vision 
221  Fairchild  Avenue 
Plainview,  L.  I.,  New  York 


Gentlemen;  Please  show  me. 
Name 


Position - 
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Because  it  also  makes  perfect  lU-second  copies.  And  we 
didn't  want  to  hang  a  complicated  name  on  such  a  simple 
machine. 

The  Copymaker  has  a  Polaroid  Model  160  Land  Camera 
precision-mounted  above  an  easel.  It  will  copy  charts,  maps, 
printed  text  or  even  objects,  in  any  size  from  H"xl4"  down 
to  2"j"x.3-*j"  (or  1:1).  Correct  camera  settings  for  all  field 
sizes  are  listed  for  you.  Two  fluorescent  lamps  light  the  board 
evenly.  And  with  the  built-in  electric  timer  you  can  clock 
exposure  and  development  accurately. 


The  Polaroid  Copymaker 


leii  seconds  is  all  it  takes  to  shoot  and  develop  copy  prints 
or  ""line"  slides.  Continuous  tone  slides  take  2  minutes. 

And  anyone  can  do  it. 

You  focus.  Push  a  button.  I'ull  a  tab.  Wait  a  mcinicnl  and 
remove  the  transparency  or  the  copy,  (.\fter  a  quick  harden- 
ing, transparencies  snap  into  frames,  ready  for  projection.) 
That's  all  there  is  to  it.  Slides  in  10  seconds  for  ■1-5''.  Copies 
in  10  seconds  for  pennies. 

Now.  Would  it  make  sense  to  call  a  machine  that's  that  easy 
to  use  "The  Slideandphotographicopymaker?" 


196.'5  Vmeriran  Film  Feslival 
Entry  Deatlline  Is  .4iinouiirecl 

■>r  Entry  forms  for  the  submission 
of  motion  pictures  and  filmstrips 
suitable  for  the  1965  American 
Film  Festival  will  soon  be  avail- 
able from  the  offices  of  the  host 
organization,  the  Educational  Film 
Library  Association.  The  Festival 
will  be  held  April  21-24  of  the 
coming  year  at  the  Billmore  Hotel 
in  New   York  City. 

Detailed  information  about  the 
competition  will  be  mailed  to  film 
producers,  sponsors  and  distribu- 
tors. Entries  must  be  filed  with 
EFLA  by  midnight,  January  20, 
1965.  All  16mm  films  and  35nim 
filmstrips  released  in  the  United 
States  during  the  calendar  year 
1964  arc  eligible  for  the  Festival 
competitions;  entries  chosen  for 
Festival  screening  will  be  nomin- 
ated by  EFLA-supervised  com- 
mittees of  audio-visual  specialists. 

There  are  34  competition  cate- 
gories grouped  under  the  general 
headings  of  Art  and  Culture;  Busi- 
ness. Industry  and  Public  Rela- 
tions; Education  and  Information; 
Health.  Safety  and  Medicine;  and 
Religion  and  Ethics.  If  material  is 
not  received  within  the  coming 
month,  write  Administrative  Direc- 
tor, Emily  S.  Jones,  Educational 
Film  Library  Association,  Inc., 
250  West  57th  Street,  New  York, 
I  N.    Y.    10019.  • 

Front  Projeflion  Corporation 
Vnnoiineps  Jenkins  ,\greenient 

,A  licensing  agreement  with  Will 
F.  Jenkins,  inventor  of  the  Front 
Projection   Process,   has   been   an- 

j  nounccd    by    Sherman    Fairchild. 

I  president  and  founder  of  the  Front 
Projection  Corporation.  The  agree- 
ment permits  the  company  to  man- 
ufacture and  sell  equipment  pat- 
ented by  Jenkins  for  the  composite 
photography  of  live  models  and 
projected  backgrounds. 

In  making  the  announcement, 
the  noted  industrialist  and  aerial 
camera  pioneer,  said:  "Until  now, 
only  a  few  large  studios  could  af- 
ford the  expensive  custom-built 
Front  Projection  units  available. 
But  now  that  we  are  able  to  go 
into   production,   we  will   be   able 

i  to  bring  this  exciting  new  back- 
ground system  to  still  photogra- 
phers, large  and  small,  across  the 
country."  • 


SPENCER  BOSTWICK 

PLANFILM 

Fine  Film  Writing 

1647   WISCONSIN  AVENUE 

N. 

w. 

WASHINGTON  7.  D.  C. 

CO 

5-4161 

28 


BUSINESS  SCREEN  MAGAZINE 


BEST  DIRECTION  YOUR  FILM  CAN  TAKE 

When    your    film    is    headed    for    PATHE,    it's    been    given    the    right    cue 


New   York  Hollywood  Toronto 

LABORATORIES    INC       105  East  lOeth  street    6823  Santa  Monica  Blvd    9  Brocktiouse  Road 
'  '     TRafalgar  6-1120  Hollywood  9-5981  CUfford  9-7811 
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we  quote: 


ii 


. .  so  when  my  client  said 
he  liked  the  latest  film  I 
had  produced  for  him  I  failed  to  understand 
why  he  had  changed  to  another  producer. . . 
then  he  told  me  that  their  titles  were  much 
better  than  mine . . .  they  had  been  made  by 
Knight  Studio,  Chicago.  Now  I  get  my  titles 
there  ...  I  have  my  client 
back. ..and  we're  all  happy.  // 

Knight  Studio 

159  E.  Chicago  Avenue,  Chicago  11,  Illinois 


^ 


SINCE  1942  Z  SCRIPTS 
LIVE  ACTION  Z  SLIDE 
FILMS  ,j  ANIMATIONQ 
TITLES  OVER  FORTY 
EXPERIENCED  PEOPLE 
CREATIVE  ARTS  STUDIO 
814  H  ST  NW  WASH  DC 
L37   7152 


"MEET    JOHN    DOW" 

The  Film  That  Helped 
Elect  a  Congressman 

A  seven-minute  motion  pieture  played  a  vi- 
tal role  in  the  upset  election  of  at  least 
one  new  Congressman  in  the  1964  election. 
Even  with  a  possibility  of  a  Johnson  landslide. 
Democratic  candidate  John  G.  Dow  was  given 
no  chance  at  all  to  unseat  Katherine  St.  George, 
who  had  been  the  incumbent  Republican  Con- 
gresswoman  from  New  York's  27th  Congres- 
sional District  for  eighteen  straight  years  with- 
out even  being  threatened  by  a  close  contest. 
The  27th  District  comprises  the  four  coun- 
ties of  Rockland.  Orange.  Sullivan,  and  Dela- 
ware, where  registered  Republicans  outnum- 
ber registered  Democrats  by  majorities  as  high 
as  eight  to  one  in  some  local  districts.  In  the 
face  of  such  overwhelming  odds,  it  was  obvi- 
ous that  a  film  would  have  to  reach  independ- 
ent and  Republican  voters. 

Tht'ater-on-\\'heels  Went   to  the  X'oters 

The  problem  of  reaching  the  audience,  was 
solved  by  equipping  a  Volkswagen  station 
wagon  with  a  continuous  projector  and  rear- 
projection  screen,  which  traveled  to  shopping 
centers  and  parking  lots  every  Friday  and  Sat- 
urday night.  Manned  by  volunteer  workers, 
the  \W  was  placed  in  high-traffic  pedestrian 
locations  and  proceeded  to  project  a  seven 
minute  motion  picture.  Meet  John  Dow,  which 
had  been  scripted  by  Stanford  Sobel  and  pro- 
duced and  directed  by  Sidney  Milstein,  Presi- 


President  Johnson  wi.■^h^■.\  Joltn  G.  Duw  luck  in 
his  ctunpaifin  for  Congress  in  \civ  York's  27th 
District:   a   scene  from  film   "Meet   John    Dow." 

dent  of  Aegis  Productions.  During  the  final 
stages  of  the  campaign,  this  schedule  was  in- 
creased from  week-ends  to  every  night  of  the 
week  except  during  rain. 

As  each  shopper,  attracted  by  the  film,  stop- 
ped to  see  what  it  was  all  about,  a  campaign 
worker  handed  him  a  piece  of  Dow  literature, 
in  which  the  candidate's  qualifications  and  po- 
sitions on  various  issues  were  stated  in  detail. 
Practically  nobody  refused  to  accept  the  liter- 
ature, and  most  people  put  it  into  their  shop- 
ping bags,  taking  it  home  with  the  groceries. 

Film  \\  as  Shown  to  Over  7.5,000  .\dults 

The  campaign  literature  thus  provided  a  re- 
markable accurate  count  of  the  audience,  and 
according  to  Dow's  campaign  manager  Arnold 
Moskowitz,  the  film  reached  in  excess  of  75,- 
000  adult  residents  of  the  district  during  the 

(CONTINUED    ON    THE    FOLLOWING    PAGE     110) 


ALL  FILM 

IS  SUSCEPTIBLE 

to  scratches  and 
abrasions... 

Scratches  can,  and  often  do,  occur 
during  the  first  run  — subsequent  use 
and  handling  make  such  blemishes 
more  and  more  apparent. 

Motion  picture  film  is  not,  and  cannot 
be  made,  scratch-proof  — 


L^ 

t, 

1 

1          1 

COMPREHENSIVE 

FILMTREAT 

REJUVENATION 

restores  originals  and  prints  to  their 
initial,  scratch-free  condition. 

COMPREHENSIVE  Rejuvenated  prints 
are  shown  in  first-run  theatres 
throughout  the  world.  Rejuvenated 
film  stands  up  in  repeated  use  like 
new  film. 

COMPREHENSIVE  Filmtreat  Rejuve- 
nation costs  you  so  little,  saves  you  so 
much. 
Write  for  literature  and  prices. 


421  West  54th  Stre<!t, 
New  York  19.  N.  V 


COMPREHENSIVE 


FILMTREAT 


829  No.  Highland  Avenue, 
Hollywood  38,  Calif. 
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MODEL  2C 


Illustrated  with  new  Governor  Controlled 
Motor,  new  400  ft.  Mag  o  line.  Leather 
Matte-Box  and  Periscope  Finder  Attachment. 


with  completely  new  reflex  viewing  system 

featuring  increased  under  field  .860  x  .735  (2.35:i  Scope  aspect 
ratio ) ;  quick-change  ground  glasses  with  industry's  standard 
markings;  brighter,  clearer  image;  detachable  eyepiece;  inter- 
changeable eyecup  with  correction  lens  mount;  accepts  periscopic 
finder  attachment;  swivel  mounted  anamorphic  unsqueeze  ele- 
ment (optional).  PLUS  16V  DC  motor  for  forward /reverse  oper- 
ation, fully  gear  driven  400  ft.  magazine  featuring  automatic  and 
reverse  take-up.  Please  write  for  detailed  literature. 

mmmwmi 


)^    CORPORATION 
OF       AMERICA 

2S7  PARK  AVENUE  SOUTH.  NEW  YORK,  N.  Y.  10010 


"THE  <RI(I  STOIIY"—  >n  ibforbint  32  mmute  color  sound  film  licpiclinf  tKe  stop  by  step 
manufacture  of  Arriflex  precision  cameras  and  their  applications  to  varied  cjncinato- 
(rapnic  assiinments.  l>allable  without  charie  for  iroup  showinis.  Write  (on  letteitioad, 
pitase)  Arriflex  Corporation  of  America  tor  beokincs. 
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SERVICE  DIRECTORY 
FILMSTRIPS  -  SLIDES 


^  FILMSTRIP  PHOTOGRAPHY 

CAMERA  SERVICES 


□  Standard 
rj  Anamorjjliir 
I    [  \S  idesrrefii 

□  Double    Frame 

SPECIAL  SERVICES 

Q  DouIjIp    Exposures 

'    i  Super    Iniposures 

□  Frame    Numbering 

□  Contrast   Masking 


:i]  Vistasell 
□  Courier 
rj  Salesmate 


Q  Split    Frames 

□  Top-Bottom  Linhtini: 

n  Kodaliths 

D  Hot  Press  Cells 


^  FILMSTRIP  PROCESSING 

NEGATIVE   PROCESSING 


_,  32:1 1  325:i 

ANSWER   PRINTS 
WORK   PRINTS 
RELEASE   PRINTS 
A  &   B  PRINTING 

SPECIAL  SEKMCES 

n   Cutting' 

□  Canning 

□  Salesmatc 

□  Vistasell 
O  Courier 


5271) 


D  6008 


, ;   Labeling 

□   Varuumating 


<  arlridfie 
Luading 


^  SLIDE  SERVICES  PHOTOGRAPHY 


J   35mni 

□  Super   Slides 


_   Strnn    Slides 
n   TV     Slides 


ADDITIONAL  SERVICES 

(.ardbcjard  niuuntins;  [^   Boxins 

-Numbering  "  D   Glass   &   M.ial    Mounting 

, ,   l.ollatiim 


0  ANSCO  PROCESSING 

DUPLICATNG  TYPE 

ANSCOCHROME 


□  1)50 

□  DlOO 


n  TlOO 
□  D200 


COLOR  LABORATORY,  INC. 


210  West  65th   Street 

New  York  23,  New  York 

TRafalgar  3-1919 


m  VIEWPOINT  m 


U.   S.   Business  Needs  a  Workshop  on   Films  for  Overseas  Trade 


To  the  Editor; 

W  In  our  January  New  Year  mes- 
sage to  clients  in  U.  S.  industry, 
we  predicted  tremendous  growth 
of  world  markets  for  the  1964- 
1974  decade.  Political,  economic 
and  social  changes  throughout  the 
world  are  causing  phenomenal  and 
mercurial  growth  in  world  markets 
which  are  bound  to  affect  our  total 
U.  S.  economy  and  many  individ- 
ual companies. 

In  the  increased  competition 
within  the  U.  S.  market  from 
abroad  and  in  our  efforts  at  suc- 
cessful penetration  and  preserva- 
tion of  foreign  markets  in  compe- 
tition with  rival  countries,  time- 
tested  business  practices  are  out- 
moded. The  goal  of  management 
for  the  next  decade,  if  we  are  to 
survive,  must  be  to  build  tremen- 
dous volume  of  sales  and  equiva- 
lent profits  abroad,  even  to  a  high- 
er level  than  in  the  domestic  mar- 
ket. 

This  is  the  only  safe  way  to  pro- 
tect our  home  market  as  well  as 
to  insure  worldwide  growth  and 
profits  for  our  economy. 

Your  magazine's  report  of  the 
FPA-ANA  Film  Workshop  (held 
in  New  York  City  earlier  this  year 
and  attended  by  many  film  spon- 
sors, producers  and  advertising 
executives)  considered  "The  Use 
of  Films  to  Achieve  Marketing 
Goals."  It  was  of  great  interest  to 
us.  We  have  pioneered  in  the  dis- 
semination of  information  on  the 
use  of  film  as  the  best  media  for 
promoting  opportunities  for  the 
sale  of  U.  S.  goods  and  services 
abroad,  as  well  as  in  fostering  bet- 
ter understanding  of  U.  S.  mores 
and  customs. 

But  these  aims  are  not  achieved 
unless  ilw  films  speak  in  the  lang- 
uage of  ihe  overseas  viewer,  carry- 
ing the  sponsor's  message  in  the 
appropriate  tongue,  accurately 
translated  and  expertly  dubbed. 
Conversely,  poorly-prepared  and 
inexpertly  dubbed  films  can  cause 
grave  damage  to  the  corporate  im- 
age and  the  sponsor's  interests. 

I  suggest  that  from  your  altruis- 
tic vantage  point,  the  Editors  of 
Business  Screen  can  also  render 
valuable  and  timely  service  to  U.S. 
companies  with  overseas  trade  in- 
terests, by  urging  the  organization 
of  special  workshops  for  the  dis- 
cussion of  "How  Films  Can  Help 
Achieve  Foreign  Market  Goals." 

In  addition  to  discussing  meth- 
ods for  the  effecti\e  use  and  dis- 


tribution of  films  abroad,  other 
collateral  problems  must  be  con- 
sidered. Typical  of  these  are  the 
proper  preparation  of  scripts  for 
films  destined  to  convey  the  spon- 
sor's message  abroad.  These  must 
be  mindful  of  differences  in  cul- 
tures, customs  and  geography 
which  motivate  the  thinking  and 
buyin!;  of  people  in  those  markets. 
These  must  be  carefully  research- 
ed. Important  norms  to  follow  in 
adapting  some  "do's  and  don'ts"  in 
the  preparation  of  the  film  for  for- 
eign distribution  must  be  thorough- 
ly reviewed. 

How  can  a  sponsor  ascertain 
that  his  message  in  a  dubbed  film 
has  not  been  garbled  by  either  in- 
accurate or  too  literal  a  transla- 
tion? How  does  he  know  that  his 
corporate  image  will  not  be  sub- 
ject to  ridicule  because  of  the  use 
of  improper  language  or  by  the 
ludicrous  results  of  poor  synchron- 
ization? 

These  and  many  other  problems 
e.xist.  They  are  confirmed,  all  too 
often,  by  the  unfortunate  experi- 
ences of  many  U.  S.  sponsors.  The 
suggested  "Overseas  Markets 
Workshop"  would  be  extremely 
helpful  to  all  concerned  and  a 
very  important  contribution  to  the 
economic  future  of  our  country. 

Albert  J.  Amateau. 

Managing  Director, 

Institute  of  Foreign  Lanauaees 


DOUGLAS  C 
AAcMULLEN 

SCRIPT  SERVICES 

for 
MOTION   PICTURES 

SLIDEFILMS 
BUSINESS   MEETINGS 

(Storyboards) 

• 

16  Kellogg  Drive 

Wilton,  Connecticut 

203-762-3145 
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or  a  _  , 


"Selective  distribution"  delivers 
real  people,  not  just  numbers. 


We  can  get  you  millions  of  viewers  for 
your  sponsored  film,  if  that's  what  you 
want.  But,  if  you  want  a  better  defined 
audience,  we  can  deliver  that.  too.  Want 
emphasis  on  adults,  rather  than  teen- 
agers? A  predominantly  female  audi- 
ence? Community  leaders?  You  name  it. 


Sterling  Movies  U.S.A.  developed  "Se- 
lective Distribution"  to  give  sponsored 
films  pin-pointed  exposure,  not  a  hap- 
hazard collection  of  anonymous  viewers 
Call  us.  We'll  show  you  how  we  can  set 
up  a  specific  distribution  pattern  which 
will  zero  in  on  your  films  objectives. 


NEW  YORK:  375  Park  Ave.  JU  6-1717 

Sophie  Hohne.  Morton  J,  Fink.  Ray  W.  Sale 

WASHINGTON.  DC  1750  Peon.  Ave.,  N.W.  298-5980 

Frank  Haviicek 

CHICAGO:  200  S.  Michigan  Ave.  939-6056 

William  Troy,  Frank  Naphin 

LOS  ANGELES:  1469  N.  Vine  St.  HO  7-3739 

Ralph  Rafik 
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Laboratory  Services 

35  mm 
COLOR 

FILMSTRIPS 
and  SLIDES! 

editing  •  conform- 
ing •  recording  •  mixing  • 
photography  •  art  •  music 
•  edge-numbering 'Ultra- 
sonic cleaning  •  b&w 
processing.  Complete 
facilities  for  studios 
and  the  in-plant  pro- 
ducer., .sensible  prices. 

DOUGLAS 

FILM 

INDUSTRIES 

10  WEST    KINZIE    STREET, 
CHICAGO   10,   ILL.  •     M04-7455 


What's  new  in  pictures 


Audio  Complrtes  a  Third  Film 
on    Kel'inery    Safety    for    Ethyl 

is  The  third  in  a  series  of  safety 
films  on  refinery  operations  has 
recently  been  released  by  the  Ethyl 
Corporation. 

Safe  Opens  and  Downs  for  Re- 
finery Units  shows  that  the  job  of 
closing  down  a  refinery  for  main- 
tenance or  repair  is  a  critical  op- 
eration —  a  task  requiring  the  co- 
ordinated teamwork  of  thinking 
men.  Highly  complex  technical  an- 
imation describes  the  actions  of 
liquids  and  gasses  in  a  catalytic 
refractory  unit  as  it  is  prepared 
for  shut  down,  and  as  it  is  restored 
to  operation  again. 

Safe  Opens  and  Downs  for  Re- 
finery Units,  like  earlier  safety 
films  in  the  series.  Danger.'  Air! 
and  Danger!  Water!,  were  pro- 
duced by  Audio  Productions  and 
directed  by  Alexander  Gansell. 
They  are  part  of  Ethyl's  extensive 
series  of  films  designed  as  a  service 
to  the  petroleum  industry.  • 

*  *  * 
Public  Service  Television  Spots 
Help  Alleviate  Coin  Shortage 
is  Television  stations  are  being 
asked  to  join  an  important  public 
service  campaign  to  help  alleviate 
the  nationwide  coin  shortage.  The 
American  Bankers  Association, 
working  in  cooperation  with  the 
U.  S.  Treasury  Department,  is  pro- 
viding taped  TV  spots  for  this 
"Calling  All  Coins"  program.  It 
has  the  endorsement  of  the  Adver- 
tising Council. 

Theme  of  the  spots  is  to  urge 
getting  coins  out  of  household  ac- 
cumulations and  into  circulation  to 
help  tide  the  nation  over  its  tem- 
porary shortage  until  expanded 
mint  production  solves  the  prob- 
lem permanently.  • 
*          *          * 

.Medical    Benefits    of    Spirits 
Told  by  Wine  Advisory  Board 

>r  The  latest  scientific  data  on  the 
uses  of  alcoholic  beverages  — 
wine,  beer  and  distilled  spirits  — 
in  modern  clinical  medicine  are 
presented  in  a  new  28-minute  color 
motion  picture  with  the  intriguins 
title,    Rx:    C2-H5-OH.    produced 

I  by    Eraser    Productions    of    San 

I  Francisco. 

The  client,  the  Wine  .^dvisorv 
Board  of  the  California  State  De- 
partment of  Agriculture,  found 
that  this  new  information  was 
needed  by  the  medical  profession. 
The  Board  commissioned  Eraser 
to  create  a  film  "of  viewing  inter- 
est as  well  as  fullv  informative." 


The  result:  a  presentation  of  much 
that  is  new  in  scientific  research 
which  also  explodes  many  color- 
ful but  unscientific  myths. 

The  production  introduces  three 
nationally-recognized  authorities 
in  the  field  —  Dr.  Chauncey  D. 
Leake  of  the  University  of  Cali- 
fornia, past-president  of  the  Amer- 
ican .Association  for  the  Advance- 
ment of  Science;  Dr.  Salvatore 
Pablo  Lucia,  chairman  of  the  de- 
partment of  preventive  medicine 
at  the  University  of  California; 
and  Dr.  Milton  Silverman,  direc- 
tor of  medical  research  for  the 
Wine  Advisory  Board.  Bob  Dunn 
serves  as  moderator,  sparking  the 
film's  spontaneous,  informal  dis- 
cussion sequences.  • 

*  *        * 

Technicolor  Film  for  Newsweek 
Shown  in  New  York''s  Theaters 

.4  Sense  of  Anticipation,  a  23- 
minute  Technicolor  film  in  Cin- 
emaScope  sponsored  by  News- 
week Magazine,  has  been  placed 
in  Showcase  theatres  in  the  New 
York  metropolitan  area  to  exhibit 
with  Tlie  Unsinkahle  Molly  Brown 
by  Newport  Eilms,  a  New  York 
firm  specializing  in  theatrical  dis- 
tribution of  business-sponsored 
motion  pictures. 

The  Newsweek  film  features  in- 
terviews with  major  international 
leaders  and  on-scene  reporting 
from  key  news  centers  by  News- 
week correspondents  throughout 
the  world,  and  includes  a  rare  in- 
terview with  Marcello  Mastroianni 
and  Federico  Eellini  in  Rome. 

A  Sense  of  Anticipation  was 
filmed  bv  Pcckham  Productions, 
Inc. 

*  *        * 

Burlington  Industries'  Film 
Takes  W  caving  Art  Thru  .Ages 

•*■  A  10-minute  Technicolor  film, 
titled  Iphansis,  brings  the  age-old 
art  of  weaving  up-to-date,  showing 
how  this  art  has  expanded  over  the 
centuries  from  an  ancient  craft  to 
an  all  encompassing  industrv  where 
textiles  are  produced  for  a  myriad 
of  purposes,  including  fabrics  for 
apparel,  home  and  industrial  use. 

The  title  derives  from  the  Greek 
word  for  weaving  but  the  film 
focuses  on  the  great  diversity  of 
modern  textile  products  as  imagin- 
ative color  photography  picks  up 
the  rhythm  and  beauty  of  the  in- 
dustry as  it  spins  and  weaves  for 
all  America.  Burlington  Industries, 
Inc.  was  the  sponsor.  16mm  prints 
are  available  for  loan  from  region- 
al libraries  of  Association  Films, 
Inc.  • 


CHAPPELL 

RECORDED 

BACKGROUND 

MUSIC 

LIBRARY 


Completely  catalogued 

with  cross  references 

for  quick  and 

easy  selection. 


Most  comprehensive 

recorded  music  library 

in  the  world. 


Available  on 

78  rpm  discs,  Yi"  tape, 

magnetic  film. 


Educational  Institutions 
given  special 
consideration. 


SEND  FOR  CATALOGUE 


MusiCues 

117  West  46th  Street 
New  York,  N.Y.  10036 
Phone:  212  PL  7-3641 


SOLE  REPRESENTATIVES 

IN 

U.S.A.  AND  LATIN  AMERICA 


34 


BUSINESS  SCREEN  MAGAZINE 


Autoloa 


1 


Speciolur,  Autoload  and  FMmosound  ore  regiilered  Ifodemarki  of  Bell  &  Howel 


The  Bell  &  Howell  Autoload"  loads  itself  com- 
pletely, threads  itself  automatically,  start  to  finish. 

No  other  16mm  sound  projector  can.  None  other 
does.  But  Autoload  does  more  than  just  that. 

It  stops  on  a  single  frame  picture  for  discussion,  re- 


verses back  to  a  scene  fast,  throws  a  brilliant  picture 
in  lighted  rooms,  sets  up  in  seconds. 

Why  not  have  a  good  look  at  the  Bell  &  Howell 
Specialist  Autoload  Filmosound  ...  the  largest  selling 
16mm  sound  projector  anywhere. 


Bell  &  Howell 

builds  photographic  instruments  a  little  better  than  they  really  have  to  be 


WHAT 
FOULS-UP 
COMPANY 
GET-AHEAD? 


1 

k- 

1 ^^^^1 

Sponsored  Pictures  of  the  Month 


How  the  policies  of  management 
are  relayed  to  men  can  make  the 
difference  between  company  get- 
ahead   and   company   stand-stHI. 

"Handling  Grievances" 

is  a  sound  filmstrip  designed  for  the 
Supervisor — key  man  to  explain 
and  clarify  company  policies. 
In  this  filmstrip  he  sees  conditions 
which  breed  grievances  and  slow- 
downs; and  what  can  be  done  to 
avoid,  or  correct  them.  Basic  prin- 
ciples of  behavior  ore  pictured 
realistically,  to  promote  a  spirit  of 
willing  cooperation  through  better 
human  relations. 

One   of   a    series   of    eight   filmstrips: 

-SUPERVISOR  TRAINING  ON 
HUMAN  RELATIONS" 

Guided  FILM  Missiles 

ROCKET 

"--.i_i^^-^  INC 

PICTURES 

Mail  coupon  tor  preview  details 

ROCKET  PICTURES,  Inc.  Dept.  A-4 

6108  Sonto  Monica  BlvcJ. 

Hollywood,  Coin.  90C38 

Tell  us   how  we  may  preview:  "SUPERVISOR 

TRAINING  ON    HUMAN    RELATIONS." 

Name 

Addreis 

City  ...State  Zipcode 


"Grouse  Hunting"  is  Pirtiired 
in   New   Sears*   Sports  Film 

«•  If  you're  a  grouse  or  "upland 
hunting"  enthusiast,  there's  a  fine 
new  2 1 -minute  color  picture  which 
sports  groups  will  thoroughly  en- 
joy. Grouse  Hiiiitiiii;  wilh  Ted  Wil- 
liams takes  the  viewer  to  the  sand 
hills  of  Nebraska  to  flush  the 
sharp-tail  and  square-tail  grouse. 
A  former  baseball  star  turned  gen- 
eral sports"  spokesman.  Ted  Wil- 
liams uses  a  20-gauge  semi-auto- 
matic shotgun,  retrievers  and  plen- 
ty of  leg-power  as  he  roams  wind- 
swept hills  to  seek  out  this  elusive 
game. 

In  a  special  sequence,  hidden 
cameras  capture  some  of  the  un- 
usual living  habits  of  these  birds. 
The  exotic  drum  dance  where  the 
bird  beats  its  wings  against  the 
ground  as  it  does  an  intricate 
"dance"'  was  caught  by  cameras 
and  inicrophones  concealed  during 
the  night  and  turned  on  at  the  firM 
flush  of  dawn. 

The  film  was  produced  with  the 
cooperation  of  the  Nebraska 
Game,  Forestation  and  Parks 
Commission  and  is  available  on 
free-loan  to  appropriate  viewing 
groups  from  the  Consumer  Educa- 
tion Division  of  Sears,  Roebuck 
and  Co.  Association  Films  is  the 
national  distributor.  • 

»        «        * 
■■.\tlantie   Holi«lay"    is   Second 
in  Series  of  (bruise  Pietiires 

Three  years  ago,  the  American 
Export  Isbrandtsen  Lines  pre- 
sented a  27-minute  color  film, 
Mediterranean  Holiday,  featuring 
the  SS.  Independence  on  a  cruise 
to  the  Mediterranean.  Since  its  re- 
lease the  picture  has  been  shown 


Company 


on  370  television  stations  to  an 
estimated  10  million  people,  in 
addition  to  which  more  than  3,700 
audiences  of  16mm  viewers  have 
asked  for  and  booked  the  film. 

Encouraged  by  this  wide  public 
acceptance,  the  company  has  now 
released  its  newest  travel  film. 
Alhinlic  Holiday,  showing  the  liner 
Atlantic  on  cruises  to  the  Carib- 
bean and  Mediterranean. 

The  picture,  made  on  a  modest 
budget,  shows  the  fun  of  a  holiday 
on  a  modern  ship  designed  partic- 
ularlv  for  vacation  cruises.   Well- 


^kANTlcM 
V,^  HI 


Htipini  Itinrists  on  "Atliintic  Holiday" 

photographed  Carribbean  stops  in- 
clude San  Juan  ( "shaded  by  palms, 
irrigated  by  rum"),  Martinique, 
Curacao  and  Nassau,  with  bikinis 
galore.  A  second  trip  on  the  At- 
lantic, included  in  the  film,  takes 
us  to  Tangier.  Naples  and  Cannes. 

Paul  Alley  Productions  pro- 
duced the  film.  Mr.  Alley  wrote 
the  commentary,  which  is  nar- 
rated by  TV  weatherman  Tex 
.Antoine.  Cliff  Poland  and  Jac- 
ques Alexandre  handled  the  cam- 
eras and  Jack  Shaindlin  provided 
an  original  music  score. 

Distribution  is  via  Sterling 
Movies  U.S.A.  • 


VIDEOTAPE 

Prices  on   request 


Write,  ■     re  for  samples,  quantity  discounts 


INDUSTRIAL 
Fibre   Products  Company 

36S8    S.    Moin    Si  ,    Los    Angeles    7,    Calif. 
ADoms  3-6726,   3-5269 

by  William   Bal 

Known  the  World  Over! 


CREATE  THE 
RICHT  MOOD 
EVERY  TIME 

with  the 

MAJOR 

BACKGROUND 

MUSIC 
LIBRARY 

Major  offers  you  a  full 
forty-five    hours   of    background 
music   for   titles,    bridges,    back- 
ground—for   scoring, 
editing,    recording    and 
dubbing    music   for   your: 

•  FEATURE   PRODUCTIONS 

•  DOCUMENTARIES 

•  TV   FILMS 

•  SLIDE   FILMS 

•  ANIMATION 

•  SALES  PRESENTATIONS 

•  INDUSTRIAL    FILMS 

•  COMMERCIALS 

Major  specializes  in  sound 
—you    get   exceptional   technical 
know-how    and    beautifully- 
recorded  original  music. 


IMPORTANT:  Major 

owns 

its 

own 

copy- 

rights  on   aH   mood 

music 

in 

its  1 

bra  ry; 

world     rights    avail 

able 

to 

you 

on    o 

completely     sound 

legal 

basis. 

Music 

ovoilobte     on     a 

per 

selection"     or 

"unlimited    use"    orrongemen 

t. 

WRITE  FOR 

FREE 

CATALOGUE 

TO 

THOMAS  J.  VALENTINO,  INC. 

ESTABLISHED    1932 

150  W.  46th  St.,  New  York  36,  N    Y. 


Alio  ovoilable: 
Colalogue  of  our  complete 
tound  effeclE  library 
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ALL 
OUR  STAFF 
ARE 
CLOCKWATCHERS 

TOO! 


The  quicker  you  strike  your  sets  the  lower  your  cost 
of  production. 

We  cut  hours  from  35mm  EASTMAN  COLOR  develop- 
ing and  printing  service  .  .  .  rush  your  'rushes"  back  to 
you  for  same  day  or  first-thmg-in-the-mormng  screen- 
ing. Down  goes  your  waiting  time  and  down  go  wasted 
dollars' 

If  you  saw  NBC's  World's  Fair  TV  Special  you  saw  an 
example  of  the  timely  service  we  can  provide  (Some 
of  our  other  "clockwatching"  clients  are  VPI  TELE- 
VIDEO.  MPO.  WYLDE  FILMS.  AUDIO  PRODUC- 
TIONS. PINTOFF  PRODUCTIONS.  CINEFFECTS. 
EASTERN  EFFECTS.  COASTAL  .  .     ) 

Color  Serv/ce  Company inc, 

A        S    U    a    S    I    D    I    AP    V       O    F P    E    RFECT        PHOTO       INCORPORATED 


WEST        45        STREET 


NEW        Y    O    B    K 


NEW       YORK 


J    U    D   S    O    N 
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KALAKT 


N'iewing  "Tools  lor  Kn'cdom  '  award 
are  Leonard  {huirtin,  Kalart  export 
exec:   coordinator    Dora    \arzymski. 

Kalarl  Company  Is  Cited  by 
"Tools  for  Freedom"  Program 

ik  The  "Tools  for  Freedom" 
Foundation  lias  bestowed  a  special 
award  on  The  Kalart  Company. 
Inc..  one  of  seven  Connecticut  in- 
dustrial firms  who  have  donated 
some  $600,000  worth  of  new 
equipment  to  be  used  in  the  Inter- 
national Center  for  Advanced 
Technical  and  Vocational  Train- 
ing, a  United  Nations'  sponsored 
facihty  for  the  developing  nations 
recently  established  in  Turin, 
Italy. 

""Tools  for  Freedom'"  is  a  non- 


profit organization  formed  by  the 
U.  S.  business  community  to  ad- 
vance technical  training  in  under- 
developed countries. 

Through  its  audio-visual  divi- 
sion (the  Victor  Animatograph 
Corporation).  Kalart  donated  a 
Model  70-25MP  16mm  sound  pro- 
jector with  a  12-inch  separately- 
cased  speaker.  This  unit  includes  a 
special  built-in  amplifier  and  inter- 
changeable sound  heads  which  per- 
mit projection  of  either  optical  or 
mauneUc  sound  tracks.  • 


PGL  Lenses  U.  S.  Grand  Prix 
Auto  Raee  for  CBS  Telecast 

•■•  PGL  Productions,  New  York, 
has  filmed  the  U.S.  Grand  Prix 
auto  race  at  Watkins  Glen,  N.Y., 
for  a  one-hour  CBS  television 
show  in  the  cinema-verite  style. 

This  race,  to  be  shown  in  late 
January,  1965,  is  depicted  through 
the  eyes  of  Jimmy  Clark  and  the 
Lotus  team.  It  was  directed  by 
Henry  Trettin.  The  director  of 
photography  was  Ken  Snelson, 
who  is  experienced  in  the  "hand- 
held-camera -  with  -  sync  -  sound" 
school  of  shooting.  Specialized  lo- 
cation equipment  was  provided  by 
Filmakers.  Inc.  Seven  cameramen 
and  seven  assistants  were  used.  • 


U.   S.   Films   Gain   Three   Diplomas   at 

Science  Film  Congress  in  Athens 


OVER  170  Films  from  twenty- 
four  nations  and  internation- 
al organizations  were  screened 
during  the  XVI II  Congress  of  the 
International  Scientific  Film  As- 
sociation, reports  Alec  M.  Hughes 
from  .Athens. 

Meetings  of  the  Council  Gen- 
eral Assembly,  and  the  three  sec- 
tions (Research  Film,  Education, 
and  Popular  Science )  were  held 
in  the  Athens  Hilton  and  Festival 
performances  of  popular  science 
films  and  a  "Retrospective  of  Sci- 
entific Cinematography""  were 
screened  in  the  Trianon  Cinema. 
Diplomas  of  Merit  were  awarded 
by  each  Section  to  outstanding 
films,  nine  by  the  Research  Film 
Section,  fifteen  by  the  Popularisa- 
tion of  Science  Film  Section,  and 
ten  by  the  Section  for  Films  for 
Higher  Education  and  Basic  Sci- 
ence. 

Films  from  the  United  States 
gained  three  Diplomas.  Three  short 
films  from  the  Plant  Science  Film 
Studies  ( intended  either  for  screen- 
ing on  16mm  with  sound  or  as 
8mm  silent  film  loops)  won  an 
award  in  the  Higher  Education 
Section  while  the  "Popularisation 
of  Science""  Section  awarded  two 


Diplomas.  One  went  to  Academy 
Films  for  their  Fisli,  Moon,  and 
Tides,  a  fascinating  account  of  the 
spawning  habits  of  the  grunion, 
which  inhabits  the  coastal  waters 
of  Southern  California.  The  other 
went  to  Robert  B.  Churchill  for 
Exploring  the  Human  Nervous  Sys- 
tem —  an  animated  study  made 
with  a  grant  from  the  National 
Institute  of  Health. 

*  *  ;;; 

"  Randall  Whaley,  President  of 
the  American  Science  Film  Assoc- 
iation is  also  President  of  the  In- 
ternational Scientific  Film  Assoc- 
iation and  was  re-elected  to  this 
post  for  1965.  He  led  a  Council 
which  included  representatives 
from  both  West  and  East  Europe, 
the  USSR.  Latin  America,  and 
Japan.  He  announced  to  the  Gen- 
eral Assembly  important  develop- 
ments in  the  work  of  the  Inter- 
national Association  including  the 
progress  of  the  ISFA  Film  Refer- 
ence Library  in  Brussels,  work  on 
a  survey  of  the  use  of  films  in  uni- 
versity teaching  sponsored  by  a 
grant  from  UNESCO,  and  the  es- 
tablishment of  a  new  committee 
to  coordinate  Section  interests  in 
the  field  of  television.  • 


Adjudged  Competent   by   Experts 

...at  HOME  and  ABROAD 


II  OF  OUJFOaNIA 


September  22,    1964 


Mr.  Alberto  Amateau 
Institute  of  Foreign  Languages 
7046  HoUywood  Boulevard 
Hollywood  28,   California 

Dear  Alberto: 

Just  a  note  to  thank  you  once  again  for  an  excellent  job  on  the  Spanish  language 
translation  of  our  film  "COUNTER  ATTACK"  for  Parke,   Davis  and  Company. 
The  release  of  this  Spanish  version  to  the  Latin  American  countries  has  brought 
most  complimentary  coimnients  wherever  it  has  been  shown.     We  all  know  it 
is  most  difficult  to  prepare  a  Spanish  language  version  that  will  be  acceptable 
to  all.   so  this  reaction  has  been  most  pleasing  to  both  our  client  and  ourselves. 

Especially  outstanding  was  your  handling  of  the  foreign  language  narrators  as 
they  appeared  in  the  English  version.     The  Korean,    Chinese,    Hindu,    Liberian, 
Iranian,    and  Brazilian  narrators  speaking  Spanish  and  yet  retaining  the  flavor 
of  their  natural  origin  was  indeed  a  noteworthy  accomplishment. 

Congratulations  again  on  a  fine  job.     We  are  looking  forward  to  the  French  and 
German  versions  you  are  currently  preparing  on  this  same  picture. 


Beat  regards. 


Moat  sincerely  yours. 


Lockheed -Caufornia  Company 

A    DIVISION    Of    LOCKHEED  AINCRArT    CORPORATION 

BURBANtC  VOl^.HUp  CALIFORNIA 

September  28,  19^ 


Mr.  Albert  Amateau 
Institute  of  Foreign  Languages 
7OU6  Hollywood  Boulevard 
Holljrwood,  California  90028 

Dear  Al: 

The  French,  Italian  and  Dutch  -rerslons  of  the  film, 
"William  Tell   '62"  which  you  translated,  narrated 
and  edited  for  Lockheed-California  Company,  were  all 
enthusiastically  received  at  world-wide  militaiy 
installations.     Many  thanks  for  an  exemplary  Joh! 

Your  conscientious  regard  to  do  each  production  phase 
well  and  efficiently  is  a  welcome  attribute.     It  makes 
working  with  you  a  real  pleasxire .     You  can  be  certain 
that  when  the  need  for  your  special  skills  arises,  we 
will  be  calling  you. 

Most  sincerely  yours. 


^. 


BettjjTJane  Williams 
Itotlfia  Picture  Coordinator 
Sales  Pronotlon  Department 

BJW:pv 


FOREIGN   LANGUAGE  &  CINEMA  SERVICE 

7046  HOLLYWOOD  BLVD     •   LOS  ANGELES  28,  CALIF. 
Telephone:    Hollywood    7  5128    (Area    Code   213) 
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THE  WINNERS  AT  LONDON 

23  Pictures  from  Nine  Countries  Share  Honors 
at  5thi  International  Industrial  Film  Festival 


¥¥is  Roval  Highness,  Prince  Philip,  Duke 
■■■■'-  of  Edinburgh  and  patron  of  the  5th  Inter- 
national Industrial  Film  Festival  held  in 
London.  England  from  November  2nd  through 
the  6th  set  the  keynote  for  the  65 1  registered 
delegates  from  1 7  countries  who  attended  this 
significant  event: 

"Films  have  a  i;ronini!  imporiuiue  in  in- 
diistrial  communicalions.  Tliey  can  help  in 
every  pari  of  industry  and  commerce  jroin 
iraininf;  to  sellinf;,  frotn  information  to  research 
and  from  imaf>e  promotion  to  safety  propa- 
ganda. Furthermore  they  are  easily  adapted  for 
use  anywhere  in  the  world.  There  is  still  a 
great  untapped  potential  in  films  for  iruhistry." 

Sir  Peter  Kun^e  Cites  Films'  N'aliic 
Later,  at  the  Festival's  Awards  Banquet  cere- 
monies   held    in    London's    swank    Dorchester 
Hotel.  Sir  Peter  Runge.  President  of  the  Fed-, 
eration  of   British   Industries,   enjoined   Prince 
Philip's  opening  words  when  he  remarked: 

"He  alt  believe  that  these  international  in- 
Juslrial  film  festivals  are  of  great  value  to 
industry.  They  provide  a  unique  opportunity 
lo  sliuly  the  use  of  film  as  a  tool  of  industry 
and  allow  delegates  to  see  the  latest  techniques 
that  are  being  used  by  each  other's  countries 
(see  page  44  for  complete  text)." 

Films  from  Brituin  Take  Si\  .\warcls 
And  then  Sir  Peter  rewarded  the  2.^^  winners 
of  first,  second  and  third  prize  honors  in  the 
Festival's  seven  categories.  Great  Britain,  in 
I  urn.  received  the  International  Jury's  highest 
lionors  with  four  first  prizes,  one  second  and 
I  third  prize.  French  entries  scored  highly. 
,ilso.  with  two  first  prize  awards  and  a  second 
and  third  prize.  Sweden  took  the  other  first 
prize  with  films  from  Germany  scoring  two 
^cconds  and  two  third  prizes.  National  Film 
Hoard  of  Canada-produced  films  won  two  third 
prizes  for  that  country;  the  Netherlands  car- 
ried home  one  second  award  and  an  Italian 
picture  won  a  third  prize.  Switzerland  was  also 
a  second  prize  winner  and  Belgium  took  a 
third  in  the  same  category. 

15  films  submitted  by  the  National  Associa- 
tion of  Manufacturers  from  the  United  States 
failed  to  win  a  single  award  at  London  this 
year.  The  Festival  is  sponsored  annually  by 
the  Council  of  European  Industrial  Federations 
and  the  Federation  of  British  Industries  was 
joined  by  the  British  Employers'  Confederation 
as  vice-patrons  of  this  year's  event.  Sir  Peter 
Runge  was  also  Chairman  of  the  Festival 
Executive  Committee. 

Festival  Director  this  year  was  J.  Michael 
Shersby.  Esq.  His  Publicity  Director  was  our 
own  European  Editor,  Robinson  P.  Rigg.  Esq. 
and  the  Festival  Officer  was  D.  G.  Stephens. 
Esq.  The  Festival  was  organized  in  London 
this  year  by  the  British  Industrial  Film  As- 
sociation. 

The  23  prize  winning  films  were  selected  by 
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members  of  an  International  Jury,  largely  com- 
posed of  representatives  of  industry  and  in- 
dustrial associations,  from  such  countries  as 
Austria,  Belgium,  Denmark,  Finland.  France. 
Germany.  Great  Britain.  Italy.  Netherlands. 
Norway.  Spain,  Sweden,  and  Switzerland.  The 
Belgian  jurors,  for  example,  were  M,  Ray- 
mond Haulot.  L'.Acroissement  de  la  Productiv- 
ite  and  M.  Karel  Simons,  of  the  International 
-Audio-Visual  Technical  Centre;  Finland's  jur- 
ors were  Herra  Osmo  A  Wiio  of  the  Finnish 
Employers'  Confederation  and  Dr.  Kaarlo 
Lama  of  the  Federation  of  Finnish  Industries. 

Great  Britain's  representatives  of  the  Inter- 
national Jury  were  Edgar  Ansley,  British 
Transport  Films;  Clive  Barwell.  Mullard  Lim- 
ited: R.  W.  Rolfe.  Transport  and  General 
Workers'  Union  Record;  Brigadier  G.  B.  Still 
O.B.E.,  British  Oxygen  Company  Limited;  and 
Ronald  V'eltman.  British  Productivity  Council. 

133  Films  Entered  in  22  Countries 
There  were  1.33  films  entered  by  the  22 
countries  which  competed  in  this  year's  Festi\ 
(  17  countries  had  delegates  in  London).  They 
were  screened  through  the  week  of  the  pro- 
gram in  the  ultra-modern  theater  at  Shell 
Centre.  South  Bank  and  the  Central  Office  of 
Information  Cinema,  on  Hercules  Road. 

The  Festival  week  also  featured  twii  major 
conference  sessions.  Chairman  of  the  Confer- 
ence which  discussed  "The  Value  of  Industrial 
Film  as  a  Medium  for  Promoting  Sales"  on 
I'uesday.  November  3rd  at  the  Institution  of 
Electrical  Engineers  was  Brigadier  G.  B.  Still. 
O.B.E.  Brig. 'still  was  joined  by  Dr.  Wilhelm 
Packenius.  Badische  Anilin  —  &  Soda  Fabrik 
A.G.  of  Germany  and  Gordon  Begg.  of  Im- 
perial Chemical  Industries  Ltd..  London,  in 
talks  on  this  important  subject.  All  three  men 
represent  companies  which  are  extremely  active 
users  of  the  industrial  film  medium. 

Discuss     International     I'^ilni     .Showiu.i;s 

The  second  major  conference  of  the  week 
look  place  on  Thursday.  November  5th,  also 
at  the  Institution  of  Electrical  Engineers.  Here 
conference  guests  heard  a  discussion  of  "The 
Means  by  Which  Films  Can  Be  Shown  to  In- 
ternational Audiences."  Conference  chairman 
was  M.  W.  Pitts-Tucker,  Esq.  of  Courtalds  Ltd. 
He  was  joined  by  John  Drummond.  Shell  In- 
ternational Petroleum  Co.  Ltd.  and   Kert   Bla- 

(CONTINUED   ON    THE    FOLLOWING     r  \i   I       11^ 


KeceiNins;  the  C.raiul  I'riv  of  the  Council  of  Eu- 
ropean ludustrial  Federations  from  Mon.sier  Mail- 
lot. President  of  the  French  Federation  of  In- 
dustries   (left)    is   Honnic    Trittnn.   Chairman    of 

till-  Ihilish   Industrial  Film  .\.ssoci(ilion.  nt  rijiht. 


Festi\al  discussion  session  on  "The  .Means  hxj 
Which  Films  .Are  Shotcn  to  International  Audi' 
cnces"  with  Ker.si  Blaauw,  Technical  Film  Centre, 
the  Hague,  Selhcrlunils  at  the  podium.  Panelists 
in  front  row,  (/.  to  r.):  Jean  Pierre  Dulried,  of 
Sehalfilm  Xcntrale,  Switzerland;  M.  Danger,  of 
Cefihn.  France:  and  Sven  llallonsten.  of  Council 
for  Personnel  Administration.  Sweden. 


.Sir  Peter  Runge,  President  of  the  Federation 
of  Ihilish  Indusiries  (center,  above)  greeted 
delegates  and  guests  at  the  inaugural  reception. 
At  left,  Mi.ss  Avalon  Daggett.  U.  S.  producer, 
is  ireleomed  by  Mrs.  Laing,  wife  of  the  Prcsi- 
,'    ('     '/     ///'      Ihitish     F.in}}hnirrs    Confederation. 


At  right:  festival  delegates 

enjoy  a  well-deserved  "break" 

in  the  continuous  screenings 

of  the  many  entries.  Lounge  is 

outside  the  fine  auditorium 

theater  of  Shell  International 

Centre,  where  the  majority  of 

films  tcere  previewed 

by  nearly  700  delegates. 


AWARD -WINNING   FILMS   AT   THE    FESTIVAL   IN    LONDON 


ji)lm  Bewg  iai  left).  Director  of  tlic  Central 
Office  of  Infonnntion,  receives  a  first  award  for 
"Discovery  —  Penicillin"  from  Sir  Peter  Riinge, 
President  of  the  Federation  of  British  Industries. 


ilms    obout    industrinl    qjestio'is      tconomic,    social,    technical 
rr    scientific!     of    general    interest— for    sfiowing    to    public. 

FIRST    PRIZE:     FRANCE 
"LES    EXPERTS 

DES    ANNEES    QUATRE" 
Sponsored  by  Gaz  de  France 
Produced  by  Son  et  Lumiere 

SECOND    PRIZE:    SWITZERLAND 

"SIGNALE" 

Sponsored  by  the 

Swiss  Federal  Postal  Administration 

Produced  by  Kern-Film  A.  G. 

THIRD    PRIZE:     BELGIUM 

"POINT    MORT" 

Sponsored  by  Minestere  des  Communications 

Produced  by  Belgique-Cine  Production 


Hugh    Wickham,    Shell    International    Petroleum,    |   f;,^,   „bout   specific   industrial   products,   moteriols   or   pro- 


ree(ii'es    th(     first    prizt-    aiearded    to    "Mekong." 


Miss  Juliette  Red!;ra\e,  of  Richard  C(ystain  Ltd., 
receives    firsi    prize    award    for    "Critical    Path." 


Svcn    tlalloiLsten    «/    Sini/i/i    tutipi.-,    //^^/    pnzc 
award  on   behalf  of  producers  of  "Sales  Talk." 

Below:  M.   Bureau,  of  Ilouilleries  du  Ba.vsin  de 
Lorraine  accepts  the  fir.ft  award  in  Cateaorij  G. 


jects.    intended    for   showing    primarily  to   the   general    public 

FIRST    PRIZE:    GREAT    BRITAIN 

"DISCOVERY PENICILLIN" 

Sponsored  by  the  Foreign  Office, 
Commonwealth  Relations  and  Colonial  Offices 

Produced  by  T.V.  Cartoons  Ltd. 
for  Central  Office  of  Information 

SECOND    PRIZE:    GERMANY 

"ULTRAMID" 

Sponsored  by 

Badische  Anilin-8.  Soda-Fabrik  A.  G. 

Produced  by  Sasse  Film  K.  G. 

THIRD    PRIZE:     FRANCE 

"LE    NOUVEL    AGE    DE    PIERRE" 

Sponsored  by  Syndicat  National 

Des  Maitres  Carriers  de  France 

Produced  by  Les  Analyses  Cinematographiques 

THIRD    PRIZE:    CANADA 

"MAGIC    MOLECULE" 

Produced    by    National    Film    Board    of    Canada 

THIRD    PRIZE:    GERMANY 

■NEUR    TURM    FUR    ALTE    WESER" 

Sponsored  by  Hubmsel  Gmb  H 

Produced  by  Ufa-Werbefilm 


Films  aiming  less  ot  information  than  do  the  films  in 
Categories  A  and  B,  but  which  hove  the  purpose  of  con- 
tributing to  the  prestige  of  the  industry  concerned,  or  of 
J      firm,      intended      primarily     for     the     general      public 

FIRST    PRIZE:    GREAT    BRITAIN 

"MEKONG" 

Sponsored  and  produced  by 

Shell  International  Petroleum  Co.  Ltd. 


SECOND    PRIZE:    GERMANY 

"MIT    FARBEN    BEGANN    ES" 

Sponsored  and  produced  by 

Farbwerke  Hoechst  A.  G. 

THIRD    PRIZE:    CANADA 

"AN    ESSAY    ON    SCIENCE" 

Sponsored  by  the  National  Research  Council 
Produced  by  the  National  Film  Board 

THIRD    PRIZE:    GREAT    BRITAIN 

"SNOW" 

Sponsored  by  the  British  Railways  Board 

Produced  by  British  Transport  Films 


Films  about  specific  industrial  products,  materials  or 
projects  or  about  industrial  techniques  (management  meth- 
ods, measures  for  increasing  productivity,  efficiency  ond 
output,  rotionolizotion,  automation,  application  of  modern 
techniques,    etc      intended    primarily   for   specialist   audiences, 

FIRST     PRIZE;     GREAT     BRITAIN 

"CRITICAL    PATH" 

Sponsored  &  produced  by  Richard  Costain  Ltd. 

SECOND    PRIZE:    GREAT    BRITAIN 

"POLYOLEFINS" 

Sponsored  by  Shell  Chemical  Co.  Ltd. 

Produced  by  Stiell  International  Petroleum  Co. 

THIRD    PRIZE:    ITALY 

"DIFESA    DEL   PIOPPO" 

Sponsored  and  produced  by  Montecatini 

THIRD    PRIZE:    GERMANY 

"EIN    NEUES    VERFAHREN    DER 

ENSTAUBUNG    VON 

KONVERTER-GASEN" 

Sponsored  by  Fried.  Krupp  Industriebau 

Produced  by  Indoc  Industrie-und 

Fernesehfilm-GmbH 


Films  on  industrial  application  of  scientific  principles  ond 
research  intended  primarily  for  speciol  audiences,  including 
educational   establishments,    rather  than  for   general  showing. 

FIRST    PRIZE:    GREAT    BRITAIN 
"FRONTIERS    OF    FRICTION" 

Sponsored  and  produced  by 
Shell  International  Petroleum  Co.  Ltd. 

SECOND    PRIZE:    SWEDEN 

"THOUSANDS   OF   G" 

Sponsored  by  Alfa-Laval  AB. 

Produced  by  Rygaards  AB. 

THIRD    PRIZE:    GERMANY 

"UNTER   GARANTIE" 

Sponsored  by  E.  Merck  A.  G. 

Produced  by  Leonaris-Film 

(CONCLUDED    ON    THE     FOLLOWING    PACE    42) 
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worldwide  audiences  for  sponsored  films 


INFORFILM  is  an  association  of  leading  film  distributors  providing  a  unique  international  service 
for  the  overseas  distribution  of  sponsored  films.  Tfie  INFORFILM  member  in  your  country  handles 
every  detail  of  arranging  distribution  including  responsibility  for  print  inspection  and  maintenance, 
active  promotion  and  audience  reports.  Information  on  dubbing  or  subtitles  in  the  national  language 
is  available. 

This  invaluable  service  extends  horizons  for  sponsored  films  immeasurably  ...  to  the  millions  of 
viewers  in  clubs,  schools,  churches  and  community  and  industrial  groups  wherever  your  products 
or  services  are  used. 

For  detailed  information  about  broadening  your  sponsored 
films'  horizons,  contact  the  member  in  your  country,  or  write: 


INFORFt—  1 

Mr.  Jan  Botermans,  Secretary  General 
147,  AVENUE  DE  L'HIPPODROME,  BRUSSELS  5,  BELGIUM 

Participating  Distributors: 


AUSTRALIA: 

Mr    K    S    RuS'..w... «-■ 

Sixteen  Mtlhmetre  Australta,  49  Market  Street.  Sidney 


Mr  K  S  Russett.  General  Manager 
■"tlhmetre  Australta,  49  Mar 
BELGIUM 


Mr    G    A    Magnel.  General  Manager 

Sofedi.  147.  avenue  de  I'Hippodrome,  Brussels  5 

C  AN  AO  A.- 
Mr   Bruce  Thomas.  General  Manager  (Canadian  Branch) 
Modern  Talking  Picture  Service.  Inc  .  1875  Leslie  Street.  Don  Mills.  Ontario 
DENMARK: 
Mr    E    Witte 
Informally  Frim.  Astridsvej  13.  Kastrup.  Kobenhavn 

FRANCE: 

Mr    M    Oauger.  Secretaire  General 

C  6  film,  31.  Avenue  Pierre  ler  de  Serbie.  Pans  16e 

GERMANY: 

Dr    K    Muiler,  General  Manager 

Konferenz  der  Landesfilmdienste.  Rheinallee  59.  Bad  Godesberg 

GREAT  BRITAIN: 

Mr    E    S    Morden.  Joint  Managing  Director 

Sound  Services,  Wtlton  Crescent-Merton  Park.  London  SW19 

HOLLAND: 

Mr   K,  J.  Blaauw,  Jomt  Managing  Director 

Technical  Film  Centre.  Stadhouderslaan  152.  The  Hague 


(TALY: 

Mr.  F   Jastello.  President;  Mr.  L.  Morglia.  General  Manager 
Dtfi,  Via  Domenico  Chelini  3.  Roma 

JAPAN: 

Mr.  E-  Kanazashi.  President 

Educational  Film  Exchange,  3  Ginza  Nishi  6Chome,  Chuoko.  Tokyo 

NEW  ZEALAND: 

Mr    T    T    Hughes.  Director 

The  H    J    Ashton  Company,  Films  &  TV  Division.  Box  2541.  Auckland 

SWEDEN: 

Mr.  S    Hallonsten.  Managing  Director 

Swedish  Council  for  Personnel  Administration.  Visual  Aids  Section, 

Warfvinges  Vag  26.  Stockholm  K 

SWITZERLAND: 

Mr.  J,  P.  Dubied.  Director 

Schmalfilm  Zentrale,  Erlachstrasse  21.  Bern 

Prof    Dr    R.  W.  Me^-er.  Public  Relations 

Schweizerisches  Filmarchiv.  Sptugenstrasse  6,  Zurich 

UNITED  STATES; 

Mr    C.  H    Lenz,  President 

Modern  Talking  Picture  Service.  Inc.. 

3  East  54th  Street.  New  York,  N.  Y.  10022 
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look 

into 

Ste^v^art 

Films  creens 

•  ••the 

choice 

of 
experts 


FILMSCREENS  FOR  SHOWMEN-Stew- 
art  Projection  Screens— ttie  choice  of 
15  major  exhibitors  at  the  New  York 
World's  Fair! 

UlTRftMATTE  — for  commercial  play- 
houses, theatre  TV,  viewing  rooms  ■ 
Seamless  to  46  by  88  feet  ■  Optical 
efficiency  ■  Durable  economy. 
lUXCHROME  50 -seamless  rear  pro- 
jection ■  Superior  image  contrast  in 
lighted  rooms. 


FILMSCREENS  FOR  FILM  PRODUCERS 

-used  by  CBS  Studio  Center.  Colum- 
bia. Oesilu.  Disney.  Fox,  Goldwyn, 
MGM.  Paramount.  Revue,  UPA,  Uni- 
versal. Warners. 

HI-TRANS  -  Academy  Award  back- 
ground screen-highest  calibre 
production  "tool," 

ULTRAMATTE  gain  white,  and  LUX- 
MATTE  white  matte-front  projection 
screens  ■  Demanded  by  studios  and 
film  labs  for  viewing  during  produc- 
tion, dubbing,  and  scoring. 
T-MATTE  BLUE -rear-illuminated 
screen  for  latest  traveling-matte 
process  ■  Practical  for  large  and 
small  sets,  major  productions,  or  TV 
commercials. 


FILI^SCREENS   FDR  TV  PRODUCTION 

IV-BLUE-background  screen  ■ 
Favorite  of  networks  ■  Versatile  ■ 
Efficient. 

LUXCHROME  60- neutral  gray  screen 
for  closed-circuit  techniques,  back- 
grounds and  rear  projection  viewing. 


FILMSCREENS  also  designed  for  A-V, 
fairs,  trade  shows,  exhibits,  simula- 
tors, plotting  and  display  systems,  and 
special  architectural  requirements. 


STEWART  FILMSCREEN  CORP. 

1161  W.  Sepulveda  Blvd. 
Torrance.  Calif.  90503  (213)  326-1422 

I  want  to  look  further  into  Stewart  Film- 
screens.  Please  send  me  additional 

information  on:^ 

NAME 

STREET 

CITY STATE 


INTERNATIONAL  WINNERS 

(CONTINUED  FROM  THE  PRECEDING  PAGE  40) 

CATEGORY    F 

Films  on  manogement  ond  manpower  training  (for  example 
vocotionol  guidance  and  training,  troining  within  the  firm) 
and  on  monpower  promotion  ond  Wviman  relotions  within 
the    firm,    intended    for    industrial    audience,    not    the    public. 

FIRST    PRIZE:    SWEDEN 

"SALES   TALK" 

Sponsored  by  Svenska  Saljledargruppen 

Produced  by  Suecia-Film 

*  *  * 

SECOND    PRIZE:    NETHERLANDS 

"HOW   TO    SOLDER" 

Sponsored  by  Ptiilips-Eindhoven 

Produced  by  Philips  TEO  Filmservice 


CATEGORY    G 

Films  on  accident  prevention,  occupational  diseases,  health 
re-education  and  measures  of  social  security,  intended  rather 
for    an     industrial     audience    than     the    generol    public. 

FIRST    PRIZE:    FRANCE 

"SERIE    DE    FILMS    MINUTE" 

Sponsored  by  Houilleres 

du  Bassin  de  Lorraine  a  Faulquemont 

Produced  by  Son  et  Lumlere 

*  *  * 

SECOND    PRIZE:    FRANCE 

"UNE    BELLE   JOURNEE" 

Sponsored  by  S.  N.  C.  F. 

Section  Centrale  Cinema 

Produced  by  M.  Censier,  Centrale  Cinema 


FESTIVAL    GRAND    PRIX 

—  of   the   Council    of    European 
Industrial    Federations 

THE    WINNER:    GREAT    BRITAIN 

as  ttie  competing  nation  with  most  points.  Ttie 
six  Britisti  awards  earned  29  points.  France  placed 
second   with    four   awards  for   17   points. 


Compare 
ABC  S... 

•  fast    personal    service 

•  low  prices 

•  finest    maintenance 

.  .  .  you'll  see  why  the  big  swing 
is  to  New  York's  fastest-growing 
motion  picture  production  equip- 
ment  company    .    .    . 

RBC  GHmERR  CORP. 

Rentals  •  Sales  •  Repairs  •  Service 

352   W.   44th   St.,   New   York,   New   York 

Phone   212   JU    2-1441 


WE. 

DO 

All 

THE 
WoRK! 


GdMPLere  16mm  LAB 
EDITiNG 

CHeATiVLTiriLS 
MUSIC  LiBRARY 
SOUND  LFFEeRblR^aRY 

GOMPiere  Sound  smo 


^s 


""MTIOHPICTUKLABflHATORr 

210  SEMPLE  ST.,  PITTSBURGH  13,  PA. 
PHONE  683-6300       AREA  CODE  412 
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Two  brand  new 
Ansco  black  &  white  films... 
one  negative  and  one  reversal! 
Four  outstanding  new 
color  reversal  emulsions 

...and  don't  forget  the  other  three. 


New  Ansco  Versapan*  Negative  Type  2531.  The  new  medium-speed,  fine  grain  black 

&  white  negative  material  tliat  produces  superior  results  under  a  wide  range  of 

conditions.  Daylight  80.  Tungsten  64. 

Ansco  Super  Hvpan  Negative  Type  2660.  This  high-speed,  medium  grain  black  & 

white  film  is  ideal  for  photography  at  low  light  level  where  a  master  negative  is 

required.  Daylight  200.  Tungsten  160. 

New  Ansco  Super  Hypan"  Reversal  Type  2960.  The  high-speed,  good  definition  black 

&  white  reversal  film  ideally  suited  to  TV  news  coverage  and  other  applications  where 

low  light  levels  are  encountered.  Daylight  ASA  200.  Tungsten  ASA  160. 


Anscochrome^  D/.IO  Type  2.'51 1.  The  improved  "standard"  speed  An.scochronie,  with 

sharper  definition,  better  color  saturation  and  richer  colors.  Daylight  ASA  .50. 

Anscochrome  D/lOO  Type  2210.  Introduces  important  advances  in  color  fidelity,  fine 

grain  and  sharpness  in  high-speed  color  film.  Daylight  ASA  100. 

Anscochrome  T/lOO  Type  2240.  The  same  sharpness,  fine  grain  and  rich  colors  in  a 

high-speed  film  balanced  for  tungsten.  Tungsten  ASA  100. 

Anscochrome  D/200  Type  22:i(l.  The  very  high  speed  film  with  amazing  color  fidelity 

and  sharpness  ai  extreme  low  light  levels.  Daylight  ASA  200. 


Ultra  Speed  .Vnscochrome  Type  2290.  Nominally  rated  at  ASA  250,  Ultra  Speed 
Anscochrome  may  be  "forced"  in  processing  to  speeds  as  high  as  ASA  800  for  instru- 
mentation and  other  special  purposes. 

\nscochrome  Professional  Type  2420.  Quality  color  release  prints  begin  with  origi- 
nals photographed  on  Anscochrome  Type  2420.  This  low-contrast  camera  film  is 
balanced  for  tungsten  light,  and  is  especially  designed  to  counteract  the  increased 
contrast  found  in  release  prints  made  from  ordinary  camera  films.  Has  extended 
tonal  scale  in  areas  of  maximum  and  minimum  exposure. 


Anscochrome  Duplicating  Film  Type  2470.  This  exceptionally 
high  quality  film  has  color  saturation  and  sharpness  that 
makes  duplicates  or  reduction  prints  as  good  as — or  even  bet- 
ter than  the  original.  For  quality  duplication  it  can't  be  beat. 


s: 


ANSCO 


PMOrO  PRODUCTS  OP 
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The  only 
professional  portable 

HOT  SPLICER 

with  a  built-in 

CARBIDE 
SCRAPER  BLADE' 


The  Maier-Hancock  Hot  Splicer  was  designed  expressly  for  contmuous.  heavy-duty 
work.  The  patented  built  in  scraper  which  is  GUARANTEED  FOR  LIFE,  cuts  work 
time  in  half  and  eliminates  slow  hand  scraping.  You  get  "low  visibility"  precision 
splices  that  are  stronger,  and  free  of  annoying  combination  frames.  Two  sets  of 
pilot  pins  permit  splicing  with  perforations  toward  or  away  from  operator,  pre- 
cluding need  to  loop  film  around  splicer  when  using  "A"  and  "B"  rolls. 
More  than  11,000  Maier-Hancock  Hot  Splicers  are  in  daily  use  by  motion  picture 
and  TV  studios,  schools,  special  study  groups,  industrial  plants,  and  government 
agencies. 

Model  1635:  For  16mm  or  35mm  film.  /  Model  816:  For  16mm  or  8mm  film. 
(Scraper  Pat,  No,  2544082* 
See  your  photographic  dealer  or  write  for  detailed  literature 

MAIER-HANCOCK    SALES    CO. 

14106    Ventura    Boulevard,    Sherman    Oaks,    California 

jial  i-harcie  of  fl.dO. 
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FESTIVAL  REPORT  FROM  LONDON 


The  Festival  Chairman's  Address 

at   the   5th    International    Awards    Banquet 

by   Sir  Peter   Runge 

Chairman,  Festival  Executive  Committee 

TJnlike  Hollywood  which  has  to  scan  box 

office  figures  with  such  anxiety  —  there  is 
one  pari  of  the  film  industry  which  is  thriving 
without  any  box  office  revenue  at  all  —  the 
part  which  makes  films  for  industry  to  help  it 
sell  its  products,  broadcast  its  viewpoints  and 
train  its  personnel. 

Twenty-two  nations  have  shown  their  best 
industrial  films  at  our  Festival  in  London  this 
week  and  the  representatives  of  seventeen  of 
them  are  here  tonight. 

But  unlike  most  film  festivals  it  has  been 
no  glamorous,  glittering  occasion.  The  stars 
are  the  industrial  achievements  of  the  western 
world,  seen  in  a  hundred  and  thirty-three 
films  which  together  present  a  complete  and 
exciting  picture  of  20th  century  industrial  de- 
velopment. 

Total  of  631  Delegates  Signed  Register 

The  Festival  has  attracted  a  very  great  deal 
of  interest  here  and  abroad.  Over  650  dele- 
gates have  attended  —  industrialists,  diplo- 
mats, specialised  film  producers  and  journa- 
lists, who  have  studied  each  other's  methods 
and  techniques. 

We  have  seen  how  engineers  are  develop- 
ing vast  areas  in  the  Middle  East,  how  a  petro- 
chemical works  has  been  built  outside  Brindisi 
in  Italy,  and  how  the  beaches  of  Dunkirk  have 
been  transformed  by  the  construction  of  a 
giant  iron  smelting  plant.  Even  international 
sporting  events  have  crept  in.  including  the 
America's  Cup  Races.  Donald  Campbell's 
speed  attempts  and  those  of  his  U.S.  rival, 
Breedlove.  From  plastics  to  poplar  trees,  from 
snow  to  atomic  power  —  every  aspect  of  in- 
dustrial achievement  has  been  on  show,  pre- 
sented by  the  world's  best  specialised  film 
makers. 

\aliie  of  Festival  to  Industr)  Is  Noted 

We  all  believe  that  these  international  indus- 
trial film  festivals  are  of  great  value  to  indus- 
try. They  provide  a  unique  opportunity  to  study 
the  use  of  film  as  a  tool  of  industry  and  allow 
delegates  to  see  the  latest  techniques  that  are 
being  used  by  each  other's  countries.  However, 
perhaps  the  most  valuable  part  of  a  festival 
is  the  opportunity  it  affords  for  delegates  to 
meet  together  and  discuss  problems  of  com- 
mon interest.  I  am  sure  that  you  have  profited 
immensely  from  the  meetings  you  have  had 
in  the  delegates'  lounge  at  Shell  Centre,  and 

(CONTINUED    ON     THE     FOLLOWING     PAGE    46) 


Music       t  Lis'/ 

For  *   Film 

Films  and  Film  Strips 

corelli -Jacobs  film  music,  inc. 

25  West  45th  St,  New  York,  N.  Y.  10036 
Telephone:  212  /  JU  6-6673 
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Simultaneous  Recording.. 

PICTURE  and  SOUND 

Magnetic  or  Optical 


A  nODEL  FOR 
EVERY  ^EEn! 

Cine-Voice... $967.00  &  up 

(100'  runs  2=4  min.) 
Pro-600  Special . . .  $1295.00 
(400'  runs  11  min.) 
Pro-600...  $1456.25  &  up 
(600'  runs  16'2  min.) 
Super-1200...  $4149.00&  up 
(1200'  runs  33  min.) 


M00n  y00i  : 

AURICON  CAMERA 

For  the  pjish-ltuUon  Uffe! 


research  &  development 


SOUND  STUDIOS      ^ 


:  INDUSTRIAL  ! 


HIEDICRL 


$i  psciciilific 


Hi :  II])  DC  ^' 


m 


BUSINESS  FILMS 


law  enforoement 


SPORTS  fILM 


DOCUMENTARY  | 


FEATUitES... 

«"3  Quiet  running,  self  blimped 
.,--7>  Electrically  operated 
.X—j^  Push  button  control  with  indicator 
"  ■'"■'    lights 

'-^  Full  vision  viewing  of  upright  image 
.Ji-^vg  Large  capacity  film  magazine 

Recording  picture  and  sound  si- 
^  multaneously  (no  editing  for  law 
enforcement  agencies) 


S3: 
■0: 

'S3' 


't3 


p  One-man  operation 

Write  for  literature. 


505 
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SOS  PHOTO-CINE-OPTICS,  INC. 

Noiv  York  home  office  ha j  moved  to . . 

387  PARK  AVENUE,  SOUTH 
phone(  |o5|212)MUrray  Hill  9-9150 

S.O.S.  is  easy  to  find  now... centrally 
located  in  mid-town  Manhattan.  Drop 
in  anytime,  visit  with  us  and  see  the 
newly  expanded  headquarters  de- 
signed for  better  than  ever  service. 


EVERYTHING    FOR   THE    PROFESSIONAL  MOTION    PICTURE-TV    INDUSTRY 


SOS  PHOTO-CINE  OPTICS,  INC. 

■,ew  York.  N,  Y    10O16   .    212/MU  9  9150 

West  Coast  6331  Hollvwood  Boulevard 
^    Hollymood.  Calit    900?8    •    ?13/467  2124  ^ 
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SLIDE  PROJECTOR 


20't.40 


IMAGE 


GENARCO 


This  is  a  professional  slide  pro- 
jector suitable  for  the  largest 
audiences  Indoors  or  outdoors. 
Bright  enough  so  that  the  area 
need  not  be  darkened.  With 
the  standard  objective  lens  the 
3000  watt  projector  projects 
.6000  Lumens,  more  than  car- 
bon arc  projectors  and  lamp 
life  is  100  hours.  Cooling  is 
so  efficient  that  a  slide  can 
be  projected  for  hours  without 
overheating.  The  3V4"  x  4" 
slides  are  changed  manually 
or  automatically  or  by  a  push 
button  electric  slide  changer 
for  70  slides. 

Make  Your  Meetings  or  Your 
Exhibits  More  Effective  with  the 

GENARCO  3,000  WATT 

SLIDE  PROJECTOR 

Ask  for  brochure. 

GENARCO,  INC. 

97-04  Sutphin  Blvd.,  Jamaica,  N.Y.  11435 

Slide  Projectors  Division 

PHONE  212  558  5850 


FESTIVAL  REPORT  FROM  LONDON 
(CONTINUED  FROM  THE   PRECEDING  PAGE  44) 

the  two  conference  sessions  held  on  Tuesday 
and  Thursday.  At  the  evening  receptions  we 
hope  that  you  have  had  an  opportunity  to 
meet  together  and.  at  the  same  time,  enjoy 
some  of  the  history  and  tradition  of  London. 

Great  Britain  a  Most  Gracious  Host 
As  Chairman  of  the  Festival  Executive 
Committee  you  would  like  me,  on  behalf  of 
all  of  us.  to  thank  the  Federation  of  British 
Industries  and  the  British  Employers'  Confed- 
eration for  giving  us  such  a  wonderful  reception 
at  the  Drapers'  Hall  on  Monday  evening,  and 
also  to  thank  Her  Majesty's  Government  for 
the  wonderful  reception  which  they  gave  us 
at  the  Banqueting  Hall  in  Whitehall  on  Wed- 
nesday evening. 

We  are  extremely  grateful  to  the  Industrial 
Federations  for  all  the  help  thai  they  have 
given  in  making  this  Festival  possible  and  in 
supporting  it  with  such  a  strong  entry  of  films 
and  for  sending  so  many  delegates.  The  Com- 
mittee also  wish  to  record  their  appreciation  of 
the  support  given  by  the  Films  Sub-Committee 
of  the  Council  of  European  Industrial  Federa- 
tions which  is  responsible  for  making  the  rules 
that  govern  our  Festival. 

.\n  .■Vpprecialioii  to  Members  of  the  Jury 

The  prizes  are  awarded  by  the  International 
Jury  —  I  would  specially  like  to  thank  them 
for  all  the  very  hard  and  immensely  miportanl 
work  they  have  done  in  viewing  films. 

Lastly  I  am  certain  that  you  will  all  join 
with  me  in  congratulating  Mr.  Michael  Shers- 
by.  our  Festival  Director  and  his  team  for 
their  untiring  effort  and  excellent  organisa- 
tion. No  detail  has  been  overlooked  and  the 
success  of  the  festival  redounds  to  their  credit  • 


Festival  interlude:  Eiirupcun  Editor  Ruliiuion 
P.  Rififi  und  Mrs.  Rigg  clitit  witli  Carl  Lenz, 
President  of  Modern  Talking  Picture  Service. 
\'('if  York   (at  right)   during  the  London  festival. 


Mine.  Y\ette  Roze,  of  Ecs  .\uahj\t^  ion  matagra- 
phiques,  receives  third  prize  given  their  film 
"Le    Nouvel    Age  •  de    Pierre"    in    Categonj    B. 

i<  The  European  Editor  of  Business  Screen. 
Peter  Rigg.  served  as  the  Festival's  press  and 
publicity  representative  throughout  the  arrange- 
ments period  as  the  Publicity  Director.  • 


e,l„l    I'ntduilioiii 


,./    ( n-w   on   hialfjn   at    LuunvilU,    Ktitluck}. 


Movie  Tells  How  One  of  World's  Largest  All-Welded  Bridges  Was  Built 


A  20-niinute  color  and  sound  movie  tells 
(he  story  of  how  .\llied  Structural  Steel 
Compan\'  fabricated  and  erected  structural 
steel  for  one  of  the  World's  largest  all- 
welded  truss  bridges,  which  spans  the 
Ohio  River  at  Louisville.  The  film  pro- 
duced by  Pilot  Productions,  Evanston. 
Illinois,  is  being  shown  to  engineers; 
national,     state,     countv'     and     local     gov- 


ernment officials;  engineering  stu- 
dents; technical  associations;  and  civic 
groups.  It  explains  the  unusual  welding 
practices,  special  equipment,  and  .\-ra\ 
testing  techniques  used.  Movies  can  help 
\ou  reach  and  sell  important  prospects 
with  \our  "how-it-was-done"  story— whether 
you  build  bridges  or  watches.  Write  Pilot 
Productions.  Inc.,  1819  Ridge  Avenue,  Ev;m. 
ston.  Illinois.  Or  call  collect  at  D.\vis  8-3700. 
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RCA  MAGNETIC  RECORDER/ REPRODUCER  SYSTEMS 
DESIGNED  TO  GIVE  YOU  WIDE  RANGE  USAGE 


i  MAGNETIC  FILM 
RECORDERjREPRODUCEIt 

RCA's  PM.76  Single  Film  Re- 
corder/Reproducer brings  in 
the  latest  advances  in  mechan- 
ical design  features  to  assure 
long-life,  trouble-free,  qual- 
ity performance.  The  system, 
housed  in  an  84  inch  cabinet, 
is  available  for  16.  17'/,.  or 
35mm  film  and  in  single  or 
multiple  track  models.  Fea- 
tures sync  footage  counter, 
high  speed  rewind,  synchro- 
nous and  interlock  motors,  and 
highest  quality  modularized 
plug-in  amplifiers. 


MAGNETIC  FILM  REPRODUCER  ♦ 

RCA's  PM  75  Magnetic  Dual  provides  two  complete  and 
separate  film  handling  mechanisms  and  associated 
items  mounted  in  a  single  84  inch  cabinet.  This  cost 
and  space  saving  system  can  be  supplied  as  a  dual 
reproducer  each  for  the  same  type  of  film  or  for  any 
two  of  the  following:  16mm.  17'.4-mm,  or  35mm.  It  is 
also  available  as  one  reproducer  and  one  recorder  for 
any  combination  of  film  widths. 


Two  more  winners  from  RCA  are  the  self-contained 

PM-72  Portable  Magnetic  Sound  Recording  System, 

and  the  PM-77   Va   inch   Synchronous  Tape   Recorder/Reproducer.   Want  to  know 

more  about  RCA's  \A/ide  range  of  quality  film  recording  equipment?  Write:    Dept. 

806,  RCA  Broadcast  &  Communications  Products  Division,  2700  W.  Olive  Avenue, 

Burbank,  California;  or  36  West  49th  Street,  New  York,  New  York. 


The  Most  Trusted  Name  in  Sound 
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PROFESSIONAL 

TITLE  Typographers 

and 

Hot-press  Craftsmen 

SINCE   1938 

Wrili  for  FREE  lyft  ihtrt 

[^  KNIGHT  TITLE  SERVICE 

1^1     145  IVesr  4A(i  %>.,  New  York,  N.Y. 


WANTED 
BY     CHICAGO     FILM     PRODUCER 

TWO   GOOD  MEN! 

ADVKRTISINC  &  SALES  PRO- 
MOTION MANAGER  experienced 
ill  rearhinti  prospective  film  clients, 
mainly   thronijh   direct    mail. 

*        •        t 
SALES    EXECUTIVE,    expeiic.iced 
in   selling   sales   and    training   motion 
pictures    and    slidefilms    in    the   Mid- 
u'est  area. 

Wfife.    Box   64-7A 
BUSINESS   SCREEN    MAGAZINE 

7064  Sheridan  Rd  ,  Chicago,  III    60626 


j  .\cnie  Film  Laboratories 
Add  Three  New  Anipex  Units 

>>  Acme  Film  Laboratories.  Holly- 
wood, has  completed  installation 
I  of  three  new  Ampe.x  videotape  re- 
corders, and  the  equipment  be- 
came operative  November  1.  ac- 
cording to  Mel  Sawelson,  general 
manager  of  the  firm  which  special- 
izes in  tape-to-film  transfers  and 
tapc-to-tape  duplicating.  The  lab- 
oratory conlinues  its  16mm  devel- 
oping and  printing  in  color  and 
black  and  white. 

Two  of  the  new  VITRs  are  Ani- 
pex VR-1100"s;  the  third  is  a 
V'R-66().  Together,  they  represent 
a  capital  investment  of  appro.xi- 
mate  $135,000.  These  new  mach- 
ines, combined  with  one  Ampex 
VR-IOOOC.  three  black-and-white 
TV  film  recorders,  and  one  color 
TV  film  recorder,  make  Acme"s 
facilities  the  largest  among  the 
independent  companies,  according 
to  Sawelson. 

Increased  demand  for  tape  syn- 
dication by  film  producers.  Acme's 
expansion  into  a  national  company 
and  the  recent  opening  of  theii 
New  York  office  were  cited  by 
Sawelson  as  the  reasons  behind 
this  major  equipment  acquisition. 

"We  believe  that  the  latest  Am- 
pex equipment   will   enable   us   to 


News  Along  the  Film  Production  Line 


continue  to  make  important  con- 
tributions in  quality  of  reproduc- 
tion to  this  quality-conscious  in- 
dustry." Sawelson  said.  The  new 
equipment  also  will  enable  Acme 
to  keep  up  with  the  demand  for 
their  in-by-nine,  out-by-five  daily 
service,  a  system  where  prints  are 
air-expedited  and  jetted  back  the 
same  night  for  next-day  delivery 
in  the  east. 

Acme  headquarters  are  at  1161 
North    Highland    Avenue.    Holly- 
wood.   The    New   York    office    is 
located   at  400  Madison   Avenue. 
-■A        ^.        * 

.Syiicliro-.Soiincl  Handling  Music 
for    \I{<!•T^    (larloon   Series 

"■  Work  has  begun  on  a  new  ABC 
television  show  for  which  Synchro- 
Sound,  Inc.,  New  York,  will  han- 
dle the  music  requirements.  The 
series  is  a  cartoon  show  being  pro- 
duced by  Hal  Seeger  Productions 
and  will  contain  original  songs  and 
background  music  written  and 
scored  for  the  series. 

The  company  now  has  regular 
shows  running  on  all  three  net- 
works. It  also  supplies  music  and 
sound  effects  for  documentary  and 
industrial    films,    and   is   currently 


working  on  several  theatrical  spe- 
cial features  for  Mattco  Associ- 
ates, of  Chicago.  • 

*  *        * 

Telic    Introduces    New    Mo<lel 
of  Famed  .Micro-Stick  Lighter 

"'-':  Woody  Siegel  and  Ed  Bough- 
ton,  of  Telic.  Inc.,  New  York, 
have  found  time  between  produc- 
tions to  design  a  new  version  of 
their  well-known  pocket  promo- 
tion piece  of  1961  —  the  Micro- 
Stick  lighter. 

The  Mark  II  Micro-Stick  con- 
tains a  complete  slate  for  credits. 
Although  designed  as  a  lighter,  it 
has  actually  been  used  as  a  slate 

for  insert  shots.  • 

*  *       * 

Highway  Palrtd  Filui  to  \id 
Motorcycle  Officer  Training 

ir  The  California  Highway  Patrol 
will  have  a  new  l?-niinute  color 
film.  Tall  in  the  Saddle,  now  being 
produced  by  Chapman  5  Produc- 
tions for  advanced  motorcycle  offi- 
cer training.  Filming  was  com- 
pleted recently  at  Sacramento,  with 
sequences  shot  from  a  helicopter, 
motorcycles  and  other  moving 
vehicles  to  capture  the  realism, 
techniques  and  audience  interest.  • 


^/STR\BV3^ 
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SUBTRACT    ONE... 

AND    SAVE! 


Film  sponsors  who  have  compiled  their  own  mailing  lists  are  making 
substantial  savings  by  turning  to  IDEAL'S  LIMITED  SERVICE  distribution 
plan.  This  unique  plan  cuts  distribution  costs  by  eliminating  built-in  book- 
ing charges  for  promotion. 

And  film  sponsors  who  are  seeking  new  audiences  are  using  IDEAL'S 
COMPLETE  SERVICE  for  economical  distribution.  Complete  service  uti- 
lizes IDEAL'S  unexcelled  mailing  list  of  film  users  who  have  proven  their 
ubilily  to  pay  for  the  films  they  use. 

RELIABILITY proven  service  to  over   100  maior  businesses 

EXPERIENCE 45  years  of  successful  film  distribution 

PROXIMITY 29  nationwide  offices  to  serve  you 

ECONOMY least  possible  cost-per-booking  lo  you 


l.ol    IIIIAI.    IMCTIKE!4 

fii\e   .xiii    lht>    fnfts   of 
sucvessftil    film    tlistrihiitifni! 


Idiecill  IPilcl 


l]|]r^§    INCORPORATED 


1(11(1   Chur.h   Strict.  Evanston,  Illinois  60201.  312/273-456.'> 
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LARGEST  INVENTORY 

of  Lighting  Equipment 
in  MIDWEST,  U.S.A.  and  CANADA 


NOW  AVAILABLE:   A   NEW  MOVIOLA   CRAB   DOLLY 

National   Headquarters   Detroit 


JACK  A.FROST 


COBO  HALL  OFFICE:  401  Washington  Blvd  MAIN   OFFICE:   234   Piquette         CANAOIAN   OFFICE-   6  Shawbridje 

Rm,  3143.  WO  2-1255,  Detroit  26.  Michigan         TR    3-8030,    Detroit   2,    Michigan  BEImont  9-1145.  Toronto,  Canada 
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COMPLETE 
LABORATORY 


PRODUCERS' 
SERVICES 


for  COLOR  and  BLACK  &  WHITE 

MOTION  PICTURES 


NEWS  of  Distribution  and  Production 


'*'""'  co/o 


^^^^^ 


*""""SS;;„r" 


SOUND  RECORDING 


,6mm  magnenc  and  opuc, 
Westrex  equipment 


^^Per.enced  ca.,.,.  „„, 


'^rom 


a/jf/  Uihortuory  price 
list,  write  lo 


A-V 

CORPORATION 

(Formerly  Texos  fncfusfnof 
film  Company) 

2518  NORTH  BOULEVARD 

HOUSTON,  TEXAS  77006 

Phone:  JA  3-6701 


CM(>se<l-(!iri-uit  T  V  Division 
New    at   .Sterling   Movies   L  .S.A. 

■■  A  service  designed  to  open  new 
avenues  of  visual  communications 
for  its  clients  has  been  announced 
by  Sterling  Movies  U.S.A..  dis- 
tributor of  sponsored  films  and 
other  visuals. 

Sterling  Movies"  president.  Char- 
les Dolan.  said  that  Herbert  T. 
Green  has  been  named  director  of 
the  new  Closed  Circuit  Television 
Division.  Green  has  been  a  broad- 
cast and  closed  circuit  television 
executive  since  194!^. 

Dolan  described  the  new  activi- 
t\  as  a  "complete  service  pack- 
age." It  includes  total  production 
planning,  facilities  arrangements, 
program  presentation,  and  the  dis- 
tribution of  videotape  and  film 
transfers.  He  also  noted  that  Ster- 
ling Movies  is  now  staffed  to 
handle  both  the  live  program  and 
the  nationwide  distribution  of  a 
taped  or  filmed  version  transcript. 

Listed  as  specific  areas  of  inter- 
est to  Sterling  Movies"  new  divi- 
sion are:  sales  promotion  shows 
on  an  intercity  basis;  the  trans- 
mission of  programs  of  special  in- 
terest to  convention  delegates  who 
are  housed  in  one  or  more  hotels 
in  a  given  city;  and  the  recording 
of  seminars  or  lectures  on  video- 
tape. 

One  of  the  division's  first  assign- 
ments was  the  video  recording  of 
a  scientific  discussion  sponsored  by 
the  Interdisciplinary  Program  of 
the  New  York  Academy  of  Sci- 
ences. An  edited  version  of  the 
tape  will  be  transferred  to  16mm 
film  which  will  be  studied  by  in- 
terested groups  throughout  the 
country. 

Sterling  Movies  U.S.A.  first  ven- 
tured inlt)  the  closed  circuit  field 
in  1962  when  it  originated  Tele- 
Guide,  the  closed  circuit  network 
feeding  45.000  rooms  in  New 
York's  major  hotels  with  a  daily 
program  of  information  to  visitors 
to  the  City.  • 


.\e«    Studio  Center  for  Logos 
in    Arliiijiloii    Kxpanils    Service 

■;■-  A  ne.v  studio  center  at  3620  S. 
27th  St..  Arlington.  Virginia,  was 
occupied  in  early  October  by 
Logos.  Ltd.  production  firm  in  the 
nation's  capital.  Michael  Chaney. 
general  manager,  noted; 

"The  center  gives  us  badly-need- 
ed space,  power  and  technical  fa- 
cilities required  to  provide  neces- 
sary production  capabilities  for 
this  growing  area."  The  new  build- 
ing provides  a  central  5.000 
square-foot  studio  and  facilities  for 
both  color  and  b&w  television  pro- 
duction, in  which  Logos  special- 
izes. Two  docks  accommodate  the 
company's  two  mobile  television 
units.  Logos'  tape-to-film  transfer 
department  was  the  first  operation 
to  be  moved  to  the  new  location.  • 

;:=  *  =5: 

fdentieolor   Laboratory    .Moves 
lo  Larf-er  I'laiil   in   Los  .\ngeles 

->  New  and  larger  plant  facilities 
at  849  N.  Highland  Avenue.  Los 
.-Angeles,  for  the  Identicolor  Lab- 
oratory, Inc.  have  been  announced. 
D,  B.  "Skip"  Creaser,  president, 
confirmed  the  acquisition  of  the 
Master  Film  Service,  the  lab  divi- 
sion of  Execugraf  Corporation. 

New  Identicolor  laboratory  serv- 
ices  include  "mastering"  for  the 
Vista-Sell  projector  and  other  con- 
tinuous filmstrip  formats,  visual 
aids  and  a  variety  of  cartridging 
and  packaging  for  Smm  subjects  as 
well  as  the  expansion  of  Identi- 
color's  narrated  travel  slides.  The 
new  facilities  include  a  projection 
room,  soundproof  recording  room 
and  complete  vault  storage  for  all 
masters,  negatives  and  original  ma- 
terial. 

William  B  e  a  I  e.  vice-president 
and  plant  manager;  Merle  S. 
Ewell,  slide  duplicating  and  pro- 
duction department;  and  Hiro  Yo- 
shida,  filmstrip  production  and 
photography,  are  named  as  among 
key  personnel  at  the  new  location. 


MOOD 


mtj  f  Jjal 


TITLE  MUSIC 

For  Every  Type  of  Production 

nrHER  ON  A  "PtR  51UCTION"  OR  "UNUMfTEO  U5M"  BASIS 


LAB  SPECIALISTS 

SINCE  1936 

Smm  SILENT 
IBmm  SILENT -SOUND 

BLACK  S.   WHITE   PRINTS  ONLY 

That   means: 

SPECIAL  SKIllS  .  .  . 

SPECIAL   CARE   .   .   . 

PLUS 

ESPECIALLY  FAST  SERVICE 

and 

ESPECIALLY  "GOOD"  PRICES 

on 

QUANTITY  WORK 

Try    us 

MODERN  MOVIES,  INC. 

8J2   Cole  ■  Hollywood  38,  Calif. 
Hollywood  4-7293 


For   16mm.  Film  —  400    to  2000    Reels 

Protect   your   films 
Ship   in   FIBERBILT   CASES 

Sold    ai    leading    dealers 


bear 

this 
TRADE 
IvIARK 


For  Fall  Datalb  Writ*,  WIra  w  Phena 


9  J5  Productions,  Jmc. 


17  lAST  4Sth  ST.,  N.  V.  17,  N.  T. 


REAR  VIEW 
PROJECTION   SCREENS 

Two   8-foot   by    12-foot   Trans-Lux 
!   Rear  View  Projection  Screens. 

Wood   Frames  Like  New 

Best  Offer 

Write    Of    Ca/(. 

ADMASTER  SALES  CORP. 

425    Park    Ave.,    South,    N.Y.C. 
Phone:    212-OR   9-1134 
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Present! 


ng... 


Our  Mark  II    MICRO-STICKS 


1 1 


* 


FREE  ...  to  anyone  with  unlimited  time  and  money  .  .  .  anxious  to  have  us  produce 
"creative"  films  on  any  subject  .  .  .  Great  for  slating  short  subjects  .  .  .  and 
lighting    cigarettes.      Wickless    model    available   for    non-smokers. 

If  .  .  .  like  most  of  us,  you  must  work  with  limited  time  and  budgets  to  produce 
imaginative  .  .  .  lucid  .  .  .  "telic"  .  .  .  films  .  .  .  we  want  fo  hear  from  you,  too! 
We  confess  than  99.9%  of  our  films  are  produced  for  people  like  you. 

Write,  phone,  or  come  right  in  .  .  .  Ask  for  Woody  Siegel  or  Ed  Boughton  .  .  . 
but  hurry  .  .  .  our  "matchless"  offer  may  expire  in    1984. 


''suao^ 


^original  design  copyright  TELIC,  inc.  1961 

TELIC,    ir^c 

Writers      Designers      Producers  /  Editors 

Film    Center,    630    Ninth    Avenue,    New    York,     10036.    JU    2-3480 
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4TH   FILM   FESTIVAL  OF  NEW  YORK 

Honor  78  Industrial  Films,  Filmstrips  &  TV  Spots 
at  4th  International  Film  &  TV   Festival  of   N.  Y. 


Quality-Bilt 

Fill))  Sl)i|)|)i))^  Cases 

•  Best  quality  domestic  fibre 

•  Heavy  steel  corners  for 
adcJed  protection 

•  Durable  1"  web  straps 

•  Large  address  card  holder 
with  postive  retainer  spring 

•  Sizes  from  400'  to  2000' 
OTHER   "QUALITY-BILT"   ITEMS: 

Salon  Print  Shipping  Cases 

Sound  Slidefilm  Shipping  Cases 
(for  Transcriptions  &  Filmstrips) 

2"  X  2"  Glass  Slide  Cases 

Filmstrip  Shipping  Cases  (hold  up 
to  6  strips  plus  scripts) 

M'^rite  direct  to 
manufacturer  for  catalog 

m.  SCHUESSLER 

361  W.  Superior  St.,  Chicago  10,  III. 


'T^nE  4th  International  Film 
-■-  &  TV  Festival  of  New  York, 
held  at  the  New  York  Hilton  on 
October  21 -23rd,  proved  to  be  a 
generous  host  to  agencies,  spon- 
sors and  producers  who  submitted 
entries  for  the  lour  principal  areas 
of  competition.  A  total  of  24  silver 
and  bronze  awards  were  bestowed 
in  the  eight  categories  for  Indus- 
trial Films,  including  a  Grand 
Award  to  Saul  Bass  &  Associates 
for  the  Eastman  Kodak"  N.  Y. 
World's  Fair  picture,  Tlie  Searcli- 
ing  Eye. 

In  addition,  five  silver  and 
bronze  awards  were  given  to  film- 
strip  entries  and  another  five  went 
to  public  service  television  pro- 
grams. 38  awards  for  outstanding 
television  commercials  were  shared 
by  16  U.  S.  film  producers  and 
eight  companies  from  abroad.  Not- 
able among  the  agencies  repre- 
sented in  this  group  were  the 
Campbell-Ewald  Company,  Car- 
son Roberts  Inc..  Erwin  Wasey. 
Ruthrauff  Ryan.  Inc.,  Fuller  & 
Smith  &  Ross.  Inc.,  and  Ketchum, 
MacLeod  &  Grove.  Inc. 

Discussion  seminars,  another 
feature  of  the  three-day  program, 
included  a  presentation  by  Harry 
Wayne  McMahan  on  "Breaking 
the  Language  Barrier  in  Interna- 
tional TV  Advertising,"  and  a  talk 
by  Robert  E.  Spinner,  president  of 
Marketscope  Research  Co..  on 
"How  to  Measure  TV  Advertising 
Effectiveness. ■■  Another  program 
feature  was  a  presentation  on 
'"Modern  Fotomation  Techniques" 


by  M  Stahl,  president  of  Animated 
Productions,  New  York,  who  de- 
veloped the  technique. 

The  awards  to  industrial  films, 
filmstrips  and  public  service  tele- 
vision programs: 

(;r.\n"d  award 

"The  Searching  Eye"" 

The  Eastman  Kodak  Company 
Producer:  Saul  Bass  &  Associates 

o  e  e 

SALES  PRESENTATIONS 

Silver:    "Truck  Announcement  Film" 

Dodge  Tnick  Divi.sion,  Chrysler 

Producer:   Kerbawy-MPO 

o  e  o 

Bronze:   "Power  in  Hand" 

.\tlas  Copco  AB.  Stockholm 
Producer:  Succia  Film  AB 


TRAINING  FILMS 

Siher;   "The  Three  Bosse.s" 

Texaco,  Inc. 

producer:   Sk\line  Films,  Inc. 

e  o  e 

Broixze;  "A  Guy  Named  Joe " 

The  Grolier  SocieU',  Inc. 

Prod:   Kim  &  Gifford  Industrials 


PUBLIC  RELATIONS 

Silver:  "Cover  Girl  in  Paris" 

Cover  Girl  Make-Up 

Producer:   Helen  Nash  .Associates 

Distributor:   Sterling  Mo\ies  USA 

Bronze:  "".Americana" 

.American  Airlines 

Producer:  Larr\'  Madison  Prods. 


Bronze:  "'The  W  idening  Circle" 

Continental  Can  Company 
Producer:   33  Productions,  Inc. 

SCIENTIFIC  FILMS 
Silver:  "Eclipse  of  Quiet  Sun" 

Douglas  Aircraft  Compan\' 
and  N:itional  Geographic  Society 

0  0  0 

Bronze:   "Rice" 

The  Rockefeller  Foimdation 

Producer:  Willard  \'an  D\ke 

Distributor:  Sterling  Movies  USA 

EDUCATIONAL  FILMS 

Silver:  ""Eye  for  Isotopes " 

U.K.  Atomic  Energ\'  Autlioritx' 

Producer:    World  \\"ide  Pictiues 

e  e  o 

Bronze:   "Careers  in  Chemistry"' 
Allied  Chemical  Corporation 
Producer:   F.P.S.  Productions 

PUBLIC  SERVICE  FILMS 
Silver:  "'Before  It's  Too  Late" 

The  Bell  System 
Producer:   .Audio  Productions.  Inc. 

o  o  e 

Bronze:  "Bermuda  College  Week" 

Bermuda  Trade  De\'elopment  Board 

Producer:   Film  Authors 


DOCUMENTARY  FILMS 
Silver:  "The  Inland  Sea  of  Japan ' 

|ap;)n  Nat'l  Tourist  Organization 

Producer:   Iwananii  Productions 

Distributor:  Modem  T.  P.  S. 

o  e  e 

Bronze;  "Bristol  Fashion" 

Port  of  Bristol  .Authority 

Producer:   .Assoc.  British  Pathe 

SPECIAL  AWARDS 

For  Best  Plic)tograph\  — 

"The  Challenge  of  Tomorrow" 

Radio  Corporation  of  .America 

Producer:  \'isiou  A.s,sociates 


r*  or  •  •  •    Complete  Facilities  and  Ser\  ice.s  in  the  Protrrammin<^, 
Production,  Packag;in<j;  and  Distrihution  of  \'our 
SOUXD-FIL.MSTRIP  and  SOUND-SLIDE  Programs  .  .  . 


For... 


Ser\ice,  Sales  and  Rentals  of  SALESMATES  .  .  . 
COURIERS  .  .  .  MSTA-SELLS  .  . .  MICRO.MATICS 
FLIP-TOPS  . . .  DISPLAVMATES  .  . . 


Contact...  John  R.  Macdonald  Company 


185  North  Wabash  .Avenue   •   Chicago  1    •    Phone:  263-1049  lA  C  312 
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For  IJest  Film  Color — 
"From  Here  to  There" 

United  Air  Linos 
PrixlMCtr:    Saul  liass  6c  AssiK-iatcs 

o  o  • 

Imii   I  iiMsii.i!  C.iini-ra  F.lfci-ts — 

'  \\  irlschaftsfilin  Berlin" 

Dcr  Senate  fur  \\  irtseliaft  &  Credit 

Producer:   Deulselie  Oocumentar 

«  e  • 

For  Hest  Animation — 

"To  BiiikI  a  Selioolhouse" 

Fdut-ational  Kaeililies  I.ahlrs. 

Producer:    Pelican  Motion  Pictures 

o  o  o 

I'or  liisl  Music — 

"By  Their  Bootstraps" 

f:are.  Inc.  &  Outboard  Marine 

PrcKlucer:  Elliot  Macklow 

e  o  o 

For  liesl  l''ilm  Editiuj; — 
"Steelhead  Junction" 

ICviniude  Molojs 
Producer:    Oristano-Pearsall  Assoc. 

o  o  o 

Fine  Motion  Picture  Rcsearcli — 

"St.  Paul — Fur  Trade  to  Space  Age" 

First  \at"l  Hank  of  St.  Pan! 

Producer:    Martin  !iov(  y  IVods. 

For  Hest  Six'cial  Effects  — 

"Galax>'  of  Elements" 

The  Swedish   Institute 

Producer:    Sven.sk    Filmindustri 


FILMSTIilP    \\\  AK1)> 

Gn.\Mj  .Xw  \iu> 

"Series  of  Fihnstrips   Showiie^ 

Different  Phases  of  Insurance" 

Mcttopolit.ni    l.ile    Insurance   Co. 

Sn.\i;n  .\«.\m)s 

"Sales  and    Market    Identification" 

Dun   i5<    liradstreet.    Inc. 

Producer:    Ma.wvell   Desser 

"Focus  (HI    rra\el" 

The  Christian   Science   Monitor 

PnKliicer:    Dekko    l'"ilms.    Inc. 

0  a  o 

Hhoxze    A\\'.-\HDS 

'The    Future    Lies    in    the    Balance ' 

The   Hank  of   America 

Producer:    Film   Fair 

9  o  e 

"Mr.  Winner" 

A.   O.   Smith    llanestore  Products 
Producer:    .\-\'   Prtxlnetions 


PUBLIC  SERVICE  T.V.  FILMS 

Gl(.\NO    AWAIU) 

"The  Sfieed   Ke\olution" 

\VFIL-T\',  Philadelphia 

Producer:    Triangle   Productions 

o  e  o 

Su.\i;n    .\«AIU)S 

"The  Halls  of  Mercy" 

\\(;\.    Inc.,   Chicago 

and  SearsHoebuck  6c  Company 

Producer:   Dick  Hance 


.\nion);  the  winners  <lt  llii  I///  Inh  iiitllidiull  l-'iliii  &  7'V"  lislniii  ri/  .\  .  \. 
ivere  (I  to  r):  frstival  dinrlor  llirhirl  /{o.ven.  Charles  Keller,  execii- 
tive  director,  WFIL-TV.  PliihuUlphia-  I'lorcme  Johnson.  Melropolilan  Life 
Iii.siirance  Co.;  Barhara  FeUhm.  spokesuoimin  for  Revhm:  John  Pistor.  Fm\I- 
man  Kodak  Co.;  Mrs.  L.  Zoff,  Inset-Film,  Germany;  and  ^'.  Y.  Ciltj  Com- 
missioner ].  J.  O'Brien,  who  represented  Mayor  Wagner  at  awards  luncheon 


"Suffer  Little  Children" 

"Strangers  in  the  Shadows" 

"The  Quitters" 

Producer:  \\Ii\S-l\',  Columbus,  O. 

9  e  o 

liuoNzr;   .\\\  A!U>s 

"Whatever  Hapiwued   to  S.''" 

WTICV-TV,   Philadelphia  &   Fels 

Producer:   Robert  J.  Shafer 


■Colorliil    World   (>!    Music' 

VVFIl.-lV,   Plnladclphia 

Producer:   Triangle   Prodnclioris 


•V  The  event  is  commercially-spon- 
sored by  Industrial  Fxliibitiiins, 
Inc.  and  is  under  the  direction  of 
Herbert  Rosen.  Trophies  were 
presented  at  an  awards  luncheon. 


Thanks,  Continental  Can, 


for  allowing  us 
creative  freedom 
in  making 

The  Widening  Circle 


an  important  addition  to 

your  community  relations  program 


BRONZL-.  .AWARD 


PRODUCTIONS 

C2=LJ  C^ 


214  E.  53RD  ST. 
N.Y.  •  421-6330 


NUMBER  7  •  VOLUME  25  •  1964 


53 


TROUBLE 
IS 

OUR 
BUSINESS... 

The  world's  finest 

repair  shop 
is  at  your  service. 
Finest  Technicians 
Finest  Equipment 


Lens  Repair 
Department 


Moviola 
Projection 
and  Repair 
Department 


ONLY  EXPERIENCE  MAKES  AN  EXPERT.  Our  camera  technicians 
anti  repair  personnel  ran^'e  from  10  to  35  years  of  experience. 

■  F&B  Ceco  employs  more  than  100  of  these  fine  factory  trained 
technicians.  We  repair  over  2.000  cameras,  over  800  Moviolas, 
mount  and  service  over  2.000  lenses,  convert  over  200  Auricons, 
service  over  800  items  of  sound  recording-  grear  and  we  custom 
design  and  build  over  500  special  items  of  equipment,  each  year. 

■  Backing  up  our  expert  technical  staff  is  the  world's  most  com- 
plete stock  of  factory  parts  and  a  magnificently  equipped  ma- 
chine shop,  an  optical  laboratory  and  electronic  laboratory. 

( 1 )  We  know  how  to  diagnose  the  equipment  problem. 

(2)  We  have  the  needed  parts  in  stock. '^ 

(S)  Because  of  our  experience,  we  complete  the  repair  in  less 

time,  at  less  labor  cost  to  you. 
(4)  We  GUARANTEE  the  repairs.  Your  equipment  will  again 

operate  like  new. 

HERE'S  HOW  TO  GET  YOUR  EQUIPMENT  REPAIRED:  (1)  Send  it 
to  us  right  now.  (2)  You  will  receive  a  diagnosis  of  the  problem, 
an  estimate  of  the  cost  for  parts  and  labor,  and  a  delivery  date 
for  the  finished  job.  All  this  is  FREE.  (3)  Promptly  on  the  date 
promised,  you  will  receive  your  GUARANTEED  repaired  equip- 
ment. 

When  in  New  York,  why  not  visit  and  inspect  our  facilities. 
You  will  enjoy  meeting  and  chatting  with  our  technical  staff. 
Please  consider  this  your  cordial  invitation. 

''In  our  Sl.id.OOO.OO  parts  inventory. 


Send  your  equipment  in 
for  FREE  repair  estimate. 


^^    Moviola  Projection 
^    and  Rental  Department 


&JK 


► 

Camera 

Rental 

Department 


IKS 


^:^^M 


^   Sound  Repair 
Department 


■^    Camera  Repair  Shop 


Y&B/CECo 


^^7^ -^^ 


f&b/ceco,  inc. 

315  West  43rd  Street,  New  York,  N.  Y.  10036  •  (212)  JU  6-1420 

Branch:  51  East  10th  Avenue,  Hialeah,  Florida 
Cable  Address:  CINEQUIP  Telex:  01-25497 
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TJELPING  TO  make  both  nuin- 
**ai;enicnt  and  film  producers 
aware  of  the  urgent  need  for  more 
good  films  lo  aid  company  man- 
agers, the  nation's  oldest  profes- 
sional management  scKiety.  The 
Society  for  Advancement  of  Man- 
agement, launched  its  first  Inter- 
national Management  Film  Festi- 
val at  the  Americana  Hotel  in  New 
York  City  on  October  14-17.  Dr. 
Henry  A.  Singer,  executive  direc- 
tor of  the  Society  and  Peter  Living- 
ston, film  festival  co-ordinator, 
supervised  the  event. 

68  entries  were  judged  in  four 
categories  on  the  basis  of  their 
merit  in  using  "the  film  medium 
as  a  force  for  management  educa- 
tion." A  total  of  15  pictures  were 


given  awards  in  the  four  festival 
categories.  Films  sponsored  by  In- 
ternational Business  Machines  won 
top  honors,  winning  three  of  the 
prizes.  Grand  prize  winner  was  a 
Volkswagen  Co.  of  America  pro- 
duction. The  Rif;lil  Hand  of  Plenty. 

Judging  the  entries  for  the  SAM 
were:  John  F.  Mee.  chairman. 
Mead  Johnson  Professor  of  Man- 
agement. Indiana  University:  C.  G. 
Cady.  division  manager.  Pacific 
Telephone  &  Telegraph  Co.;  Dause 
A.  Bibby,  president,  Stromberg 
Carlson:  Edward  D.  Kemble,  gen- 
eral manager.  Mine  Safety  Appli- 
ances Co.:  and  Professor  Oliver  J. 
Sizclove.  Newark  College  of  F.ngi- 
nccring. 

This   first   year's   festival   event 


INTERNATIONAL    MANAGEMENT    FILM    FESTIVAL 

The  Society  for  Advancement  of  Management 

New  York  City   •  October    14.    16,    1964 

Grand  Prize:  "The  Right  Hand  of  Plenty" 

Volkswagen  Company  of  America,   Inc. 

Produced  by  Marathon  International  Prods..  Inc. 

■^  :*  * 

CATEGORY    A    WINNERS 

Films  on  "Community  Service"  in  nature,  stressing  o  management 
interest.   Films  should  promote  on  idea  rather  than  a  specific  skill. 

First  Prize:  "Winds  of  Change" 

The  General  Electric  Company 

*  *  « 
Second  Prize:  "Area  of  Action" 

International  Business  Machines  Corp. 
Produced  by  Film   Enterprises,    Inc, 

Third  Prize:  'Target  You" 
Produced  by   F.   K.   Rockett  Productions 

Honorable  Mention;   "Architect  at  Work" 
Pittsburgh  Plate  Glass  Company 
Produced  by  Dynamic  Films,  Inc. 

CATEGORY  B  WINNERS 

Films  dealing  with  n-.Gr.cjgen.ent  tech.niques  such  as  management  de- 
velopment, theory,  leadership.  Teaching  films  w/hich  stress  methods  of 
developing    managers;    how    to    increase    efficiency    in    monogemen' 

First  Prize:  "Manager  Wanted" 

Produced  by  Roundtable  Films,  Inc. 

*  *  * 
Second  Prize:  "Stress" 

Produced  by  American  Film  Productions,   Inc, 


Films  for   Management   Compete 
at    First    International    Festival 

Society  for  Advancement  of  Management  Jury  Names 
Fifteen  Motion  Pictures  for  Honors  in  Four  Categories 


was  held  during  the  annual  gather- 
ing of  Society  members  and  show- 
ings were  well-af.ended.  having 
been  given  prominent  program 
identification.  The  organization 
will  continue  the  festival  competi- 
tion in  196.S,  noting  that  "the  gen- 
eral feeling  was  that  for  a  first  year 
the  results  were  excellent  " 

A  film  industry  committee, 
which  included  representative  pro- 
ducers and  the  Editors  of  Business 
Screen,  helped  launch  the  event 


but  panels  of  qualified  manage- 
ment personnel  were  in  full  charge 
of  preliminary  screenings  and  fin- 
alist judging.  Only  12  of  the  68 
films  were  eliminated  because  of 
non-conformity  with  category  defi- 
nition. The  aim  of  this  first  Inter- 
national Management  Film  Festi- 
val was  for  qiuitity  and  relevance, 
rather  than  sheer  numbers  of  film 
entries.  The  goal  was  achieved  with 
distinction  as  the  Society  provided 
a  relevant  new  awards  program.   • 


Third  Prize:  "This  Is  Your  Meeting" 

Pan   American   World   Airways 
Produced  by  Henry  Strauss  &  Company 

^  *  -i' 

Honorable  Mention:   "Berfunkle" 

Produced   by   Portafilms 


CATEGORY  C  WINNERS 

Films  dealing  with  management  of  a  specific  area  of  a  company  or 
organization.  Management  of  R/D,  Soles,  Advertising,  etc.,  ond  the 
specific  problems  inherent  in  these  oreos;  olso  management  of  non- 
profit organizations. 

First  Prize:   "Everybody   Has  Two  Jobs" 

U.S.  Independent  Telephone  Association 
Produced  by  Parthenon  Pictures 

Second  Prize:  "Faces  and  Fortunes" 

Produced  by  Mort  Goldsholl   Design  Associates 

Third  Prize:  "The  Route  Manager's  Job" 

The  Pepsi-Cola  Company 

Produced  by  Turtletaub  &  Moss 

*  *  ^ 

Honorable  Mention:  "Charisma"  (Innovation) 

Produced  by   MPO  Sales   Meetings,    Inc, 


CATEGORY  D  WINNERS 

Technical  films,  not  for  public  distribution.  Films  dealing  with  time  and 
motion  studies  in  highly  technical  areas,  computer  operotion,  medicine, 
etc.  These  films  should  be  used  for  the  education  of  managers  in  these 
technical    areas,    rather    than    for    the    teaching    of    new    information. 

First   Prize:   "IBM   Manufacturing   Announcements" 

International  Business  Machines  Corp. 
Produced  by  Academy  Film  Productions,   Inc. 

:S  *  * 

Second  Prize:  "Automation  in  Design" 

IBM  Development  Laboratories 
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\l  /mi( TV  ()/  Golden  Eagle  awards  ircrc  presented  to  this  capacity  audience  uhicli  sate  the  CI\E  festival  films. 

Cine:  a  sky-full  off  golden  eagles 

Capacity  Audience  in  Nation's  Capital  Sees  Exhibition  of  Films  of  Merit 
and  Presentation  of  International  Fi!m  Awards  in  the  N.  E.  A.  Auditorium 


nPHROLiOHOUT     THE     WoRLD,    the 

-'-  "Film  Festival"  is  a  way-of- 
life.  a  prized  attraction  for  attract- 
ing tourist  visitors  to  cultural  cen- 
ters like  Edinburgh  and  Venice,  to 
spas  like  Cannes.  To  the  enter- 
tainment film  industry,  the  "festi- 
val" is  a  marketplace  where  tro- 
phies lead  to  boxoffice  receipts. 
Some  festivals  are  specialized,  as 
in  Cortina,  Italy  where  the  "sports 
motion  picture"  is  king;  or  in 
Padua,  where  medical-scientific 
interests  rules  in  a  medieval  uni- 
versity setting. 

Festivals  run  to  flowers,  as  at 
Trieste,  Italy;  to  religious  con- 
cerns, as  in  Vallodolid.  Spain. 
which     held     an     "International 


Week  of  Religious  Cinema"  this 
past  spring.  In  1964,  there  were 
festivals  to  be  served  at  such  far- 
flung  places  as  Buenos  Aires  and 
Cordoba  in  the  Argentine;  at 
Kampala,  in  Uganda  (an  African 
Film  Festival);  in  Iran,  Pakistan, 
Poland  and  at  Adelaide  and  Mel- 
bourne in  distant  Australia. 

\\'hat  Festival  Viewers  Like 
For  the  most  part,  throughout 
the  wide  world  of  festivals,  the 
most  common  denominator  of  au- 
dience interest  is  in  the  an  of  the 
film,  the  appeal  of  the  umi.siial  or 
the  cultural  reflection  of  the  coun- 
try of  origin.  The  e.vceptions  are 
specific:  i.e.  sports,  medicine,  re- 
ligion, science.  Only  a  relative  few 


Cesare  Giioli  (left)  Italian  Einhas- 
iij  counselor,  commends  Dick  Pope, 
Cypress  Gardens,  Florida,  for  tlic 
nher    medal    award   from    Cortina. 

of   the   world's   crop   of   festivals 

have  any  specific  interest  in  the 
industrial  film  in  the  methodoloav 


CINE  Board  of  Directors,  pictured  at  \E.\  headquarters  in  Washington,  D.  C.  Front  rote  (I.  to  r.):  Dr.  Harold 
Wigrin.  coordinator.  .Mden  Litinfi.ston.  secretary;  James  Culver,  treasurer;  Brig.  Gen.  Willard  Webb,  vice-pres- 
ident; Willis  H.  Pratt,  Jr.,  president;  J.  Edward  Oglesby,  vice-president;  Charles  Dana  Bennett,  vice-president; 
Dr.  Anna  L.  Ilyer.  vice-president;  John  Flory.  pa.st -president;  and  Thomas  W.  Hope,  vice-president.  Second  row: 
Stan  Mcintosh,  O.  H.  Coelln,  Randall  M.  Whaley.  Don  G.  Williams,  Eyre  Branch,  Robert  Disraeli.  Peter  Cott, 
Frank  S.  Rollins,  Ralph  Creer,  and  the  Rev.  Michael  Midlcn.    C.    M.    Picture   was   made    during    r<'ccnt    meeting. 
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of  business.  The  exception  is  the 
European-oriented  "5th  Interna- 
tional Industrial  Film  Festival"  re- 
cently concluded  in  London. 

But.  paradoxically,  it  is  in  these 
"galleries"  of  art  and  culture 
where  the  V.  S.  motion  picture  not 
for  entertainment  —  the  short 
film,  the  documentary,  the  abstract 
and  experimental,  the  medical  and 
the  scientific  pictures  —  runs  into 
stiff  competition  for  the  minds  and 
hearts  of  men  from  highly-com- 
petitive film  makers  of  the  Soviet 
Bloc  countries.  Well-heeled  le- 
gions of  Communists  visit  these 
events  en  masse.  L'.  S.  representa- 
tion (e-Kcept  at  Cannes  where  Hol- 
lywood stars  are  active)  is  often 
sparse,  with  a  single  lonely  dele- 
gate and  little  or  no  funds  for  en- 
tertainment. 

Awards  Night  in  Washington 
•?>  All  of  this  is  prelude  to  a  recent 
and  important  gathering  in  Wash- 
ington. D.  C.  where  members  of 
the  Council  of  International  Non- 
theatrical  Events  were  hosts  on 
November  10.  at  an  Exhibition  of 
Films  of  Merit  and  an  awards  cer- 
emony in  the  Crabtree  Auditorium 
of  the  National  Education  Assoc- 
iation. Here,  on  a  gala  evening 
and  before  a  capacity  audience, 
winners  of  international  film  fes- 
tival trophies  received  their  prizes 
and  119  of  CINE's  own  "Golden 
Eagle"  award  certificates  were  be- 
stowed on  sponsors  and  producers 
of  motion  pictures  which  had  been 
selected  to  represent  the  U.  S.  at 
38   worldwide   festivals   this   year. 

The  Council's  efforts  this  year 
brought    U.    S.    entrants    a   Silver 


The  I'.  S.  I'lidersecrctary  of  Labor, 

John  Fli  ninting  [lifti  aectpts  Gold- 
en Eagle  for  "Wonderftd  Wodd  of 
San  Francisco"  (his  home  toicn)  as 
presented   by   president   Bill   Pratt. 

Bear  award  ( for  Sunday  Lark ) 
from  the  14th  International  Film 
Festival  at  Berlin;  a  special  jury 
prize  for  the  "creative-experiment- 
al" short  subject.  Help.'  .My  .Snow- 
inan'.\  Burnini;  Down,  from  the  In- 
ternational Festival  at  Cannes;  the 
silver  cup  of  the  Automobile  Club 
of  Italy  from  the  International 
Competition  of  Sports  Motion  Pic- 
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tures  at  Cortina,  Italy  for  The 
Sound  of  Speed  and  a  silver  medal 
from  the  same  festival  to  Spans, 
H'acky  &  Viet. 

"Silver  Sail"  from  Locarno 
At  Locarno,  the  17th  Interna- 
tional Film  Festival  bestowed  its 
Silver  Sail  Award  on  the  film. 
Hcinf;muii.  Bilbao.  Spain  selected 
the  television  documentary.  Crisis: 
Behind  a  Presidenlicit  Commit- 
ment, for  the  top  award  in  the 
television  film  category.  15  of  the 
38  festivals  in  which  CINE  selec- 
tions were  entered  put  one  or  more 
of  these  subjects  on  the  program 
and  bestowed  diplomas  of  merit, 
in  addition  to  other  awards  noted. 


CounciCs  "Golden  Eagles,"  at 
which  Dr.  William  C.  Carr,  execu- 
tive secretary  of  the  National  Ed- 
ucation Association  delivered  the 
speech  of  welcome.  The  NEA  has 
been  host  and  helper  to  CINE 
since  its  inception.  Dr.  Harold 
Wigren  of  that  organization  is  the 
coordinator  in  Washington,  D.  C. 
Dr.  Anna  L.  Hyer,  another  NEA 
executive  staffer,  is  a  member  of 
the  CINE   Board  of  Directors 

Council  president  is  Willis  H. 
Pratt.  Jr.;  Nice-presidents  are 
Thomas  Hope,  Edward  Oglcsby, 
Miss  Hyer,  Charles  Dana  Bennett 
and  Brig.  Gen.  Willard  Webb 
James  Culver  is  treasurer;  and  Al- 


l  liiiMwi'.  Wart.  i/ii\uti'itt.  Intenwtioiud  Miiiirait  &  Cli<  luunl  Citriioialion. 
{■2nd  from  left)  receives  Colden  Eagle  award  from  Mr.  Pratt  for  the 
film.  "Thi.i  Garden  England."  produced  Inj  William  S.  Yale  and  directed 
hij  Richard  W  Jamic.\on    {both  are  at  right)    of  Empire  Photosotind.  Inc. 


Dr.  \\illiain  C  Carr.  executive  secretanj  of  the  Xutional  Education  .A.tsoci- 
atiou,  icelcomes  sponsors  and  producers  at  CISE  Awards  dinner. 


<'■:  The  Council,  now  incorporated 
as  a  non-profit  organization  and 
formally  recognized  as  such,  be- 
gan its  work  in  1957.  It  replaced 
the  chaos  of  individual  sponsor, 
producer  participation  in  the  in- 
numerable festivals  with  an  order- 
ly process  of  selection.  Regional 
screening  committees,  many  of 
them  composed  of  experienced 
sponsor,  distribution  and  educa- 
tional film  executives,  help  "clear" 
the  large  number  of  original  en- 
tries for  finalist  selection  in  the 
spring  of  each  year. 

Governments  of  the  countries 
involved  have  been  enthusiastic 
supporters  of  the  Council  pro- 
gram. Counselors  and  attaches  of 
the  various  embassies  officiate  at 
the  annual  awards  event,  fntema- 
tional  awards  were  presented  in 
Washington  on  November  10  by 
The  Honorable  Michael  Robb,  In- 
formation Counselor  of  the  British 
Embassy  and  by  Cesare  Guoli, 
Counselor  of  the  Italian  Embassy; 
French  and  German  government 
representatives  were  also  on  hand 
to  present  awards  from  their  re- 
spective lands. 

DiniKT  for  .\«ards  Winners 

The  CINTi  awards"  presentation 
program  was  a  day-night  affair. 
A  dinner  honored  recipients  of  the 


den  Livingston,  secretary  of  CINE. 
The  immediate  past  president  is 
John  Flory. 

Past  President  Flory  has  called 
the    CINE    selections    "America's 


1964  Olympic  team  from  the  field 
of  films"  and  while  the  events  in 
which  they  compete  sometimes 
bear  startling  resemblencc  to  the 
gymnastics  competition  at  Tokyo, 
the  appellation  is  well  chosen. 
Ever)'  film  selected  for  the  U.  S. 
"team"  earns  its  creator  and  spon- 
sor a  CINE  Golden  Eagle. 

Individuals  on  the  Board  of  Di- 
rectors are  from  such  groups  as 
industry,  medicine,  the  church, 
agri-business  (farm  films)  and  ed- 
ucation. The  television  industry  is 
represented,  as  is  the  short  subject 


CLN'E'S    PRrSIDKN'T    BILL    PR.XTT    PRESENTED   THESE    AWARDS: 


interest  of  the  cntcrtainnicnl  liliii 
industry.  Sustaining  members  who 
have  made  substantial  contribu- 
tions to  CINE  include  this  publi- 
cation and  the  Eastman  Kodak 
Company,  the  Motion  Picture  As- 
sociation of  America,  the  National 
Association  of  Manufacturers  and 
the  National  Education  .'Associa- 
tion. 

Professional  affiliation  has  been 
granted  Capital  Film  Laboratories. 
Inc.  in  Washington,  D.  C.  A  total 
of  177  regional  jurors  are  official- 
ly recognized  as  "Associates"  for 
their  volunteer  participation  on  be- 
half of  annual  film  selection.  • 


Peter  .\.  .\looney,  .•\udio  Productions, 
Inc.,  accepts  three  Golden  Eagles. 


.Nir.    and    .Mrs.    (Gilbert    .\ltschiil    re- 
ceived their   GohU-n   Eagle   award. 


-Mel  London,  Wilding,  Inc.,  accepts 
Eagle  for  picture  "To  Live  Again." 


I 
I 


.\\aIon  Daggett  receives  the  award 
for  her  motion  picture,  "Big  Span." 


Jack  Borland,  Smith,  Kline  &  French 
Laboratories,  accepts  Golden  Eagle. 


George     .4.     Johnston,     Washington 
Video   Productions,   was  aUo   cited. 
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Scene   froui    iIk     Fan    Aiid  ii(nn    ntolion    pit  tun  ,     '(_    S.S.H.      lakes    victLers 
inside   thi    Kntnlin    ualls   in    Mo.seow.    to   a    earner   of   Ctilhedral    S</iiure. 

THE   PEOPLE  OF  THE    U.  S.  S.   R. 

Clear-Eyed,  Fresh  Look  at  the  Land  and  the  People 
of   Soviet   Union    in    Strauss'    Film    for    Pan-American 


R 


LSSIA 


Sprawling  four  thousand  miles 
from  the  Baltic  to  the  Pacific.  A 
land  so  vast  that  when  a  house- 
wife in  Odessa  is  just  waking  up. 
a  fisherman  in  Vladivostok  is 
tying  off  his  lines  for  the  night. 
Mountains,  deserts,  lakes  and 
oceans.  Broiling  summers  on  vast 
plains  and  numbing  snow-storms 
in  the  Arctic  tundra. 

And  the  Russians. 

The  criss-crossed  design  of  hu- 
manity that  so  fascinated  Dosto- 
evski, inspiring  him  to  write,  '/ 
like,  when  roaming  the  streelx. 
to  look  attentively  at  certain 
wholly  strange  passersby,  study 
their  faces  and  speculate:  who 
are  they?  .  .  .  how  do  they  live? 
.  .  .  what  is  their  occupation?" 
The  Russians — ranging  from  the 
blond,  hlue-eyed  families  on  the 
Finnish  Gulf  to  the  descendents 
of  Turks  in  the  Middle-East  and 
Tartar  warriors  in  the  Orient. 

How  to  condense  the  scope  of 
this  giant  land  and  the  spirit  of 
these  many  peoples  into  a  half- 
hour  film?  How  to  do  it  without 
turning  out  "just  another  travel- 
ogue'? How  to  do  it  with  abso- 
lutely no  political  overtones? 

These  were  the  problems  faced 


by  Henry  Strauss  Productions,  Inc. 
of  New  York  when  they  set  out 
to  make  a  travel  film  on  Russia  for 
Pan  American  .Mrways. 

The  result:  U.S.S.R-.  a  1 6mm 
color  film  of  unusual  depth  and 
beauty  which  admirably  fulfills  the 
demands  placed  upon  it. 

As  the  latest  in  a  series  of 
award-winning  travel  films  Henry 
Strauss  has  made  for  Pan  Am, 
USSR,  continues  the  successful 
pattern  of  the  earlier  films,  delving 
deeply  into  the  eyes  and  soul  of 
the  Soviet  Union;  for  it  is  about 
the  people  of  Russia,  not  simply 
the  things  they  have  built — the 
tourist  attractions. 

To  be  sure,  the  tourist  at- 
tractions are  there:  the  Bolshoi, 
the  Pechersk  Monastery  at  Kiev, 
the  fantastic  palaces  and  gardens 
of  the  Czars,  but  when  we  see 
them,  we  are  made  aware  of  the 
dreams  that  inspired  them,  of  the 
centuries  of  different  cultures  and 
traditions  that  influenced  them  and 
of  the  influence  they  have  on  the 
people  of  Russia  today. 

The  format  of  the  picture  is 
like  the  country  itself — a  patch- 
work of  design  and  color,  now 
blending,  now  contrasting.  The 
flashing  brilliance  of  the  Moisevev 


dancers  is  a  short  step  from  the 
twirling  aerialists  at  the  Circus, 
and  the  face  of  a  grain  reaper  op- 
erator easily  gives  way  to  that  of  a 
turban-topped  old  shepherd,  smok- 
ing a  hand  rolled  cigarette  in  a 
battered  holder.  But  Zina  Voy- 
nou's  sensitive  and  often  humor- 
ous editing  reflects  the  contrasts 
as  well  as  it  does  the  blends.  The 
bustling,  modern  Moscow  subway 
lighted  by  Victorian  rococo  lamps; 
the  face  of  a  young  soldier  re- 
flected in  a  train  window  and  that 
of  a  seventy  year  old  flower  seller 
in  the  bright  sunshine;  the  opu- 
lence of  the  palace  at  Peterhof. 
with  a  stoutish  "moujik"  lady  wad- 
dling down  the  marble  staircase. 

*  *  :i: 

Many  things  might  surprise  the 
viewer.  The  sight  of  Moslems 
praying  in  Kiev  as  we  learn  that 
Prince  Vladimir  once  considered 
bringing  Russia  into  the  Moslem 
faith.  The  impressive  collection  of 
the  Leningrad  Art  Museimi  with 
its  incredible  store  of  French  Im- 
pressionists. The  glamorous  resort 
towns  of  the  Black  Sea.  looking 
for  all  the  world  like  the  Riviera. 
And  the  fact  that  in  Moscow  it  is 
illegal  to  blow  a  car  horn  or  to 
run  over  a  pigeon. 

The  narration  matches  the  poet- 
ry of  Henry  Strauss'  photography 
and  direction  —  supplementing  it. 
never  merely  repeating  what  the 
audience  can  see  for  themselves. 
Dotted  here  and  there  throughout 
the  sound  track  are  quotes  from 
some  of  the  great  Russian  writers: 
Dostoevski.  Sholokov,  Turgenev. 
Rustaveli.  As  they  talk,  we  see 
their  words  spring  to  life  on  the 
screen — in  a  barge  traveling  up 
the  Volga,  in  the  face  of  a  young 
Georgian  girl,  or  in  the  petals  of 
a  bright  sunflower  by  a  farm  house 
in  the  Steppes. 

In  six  weeks  of  shootini;  on  two 


separate  trips,  Henry  Strauss  and 
Walter  Raft,  vice-president  of 
Henry  Strauss  Productions,  cov- 
ered 7,000  miles  of  Soviet  territory, 
exposing  more  than  1  2,000  feet  of 
film  along  the  way.  .Although  the 
Russian  government  had  offered 
them  help  in  the  way  of  crews  and 
equipment,  they  decided  to  be 
as  unobtrusive  as  possible  and  set 
out  on  their  own.  with  their  Soviet 
Tourist  Office  guide,  much  as  they 
would  if  they  were  any  other  Am- 
erican tourists.  In  this  way,  they 
were  unhampered  by  rigid  sched- 
ules and  were  able  to  capture  many 
target  of  opportunity'  sequences 
which  we  might  otherwise  have 
been  denied. 

The  decision  to  employ  this  pro- 
duction technique  was  made  after 
careful  examination  of  Pan  Am's 
needs  and  aims  for  the  film.  This 
typifies  the  philosophy  and  modus 
operandi  of  the  Strauss  organiza- 
tion. 


A  Chris  Statuette  Winner 

i:  Specifically,  the  success  of 
U.S.S.R.  was  shown  in  September 
when,  shortly  after  the  film  was 
released,  the  judges  at  the  recent 
12th  annual  Columbus  Film  Festi- 
val unanimously  decided  to  honor 
it  •  with  their  highest  award,  the 
Chris  Statuette.  Cited  was  "the 
excellence  of  the  film,  from  its 
beautifully  unobtrusive  camera 
work  to  the  wit  and  intelligence  of 
its  editing." 

Yet.  for  all  its  beauty,  gaiety 
and  sf>ectacle,  U.S.S.R.  is  not  a 
paean  to  Russia,  not  an  obvious 
"hands-across-the-sea'  propaganda 
vehicle.  It  is  a  clear-eyed,  fresh 
look  at  a  land  and  a  people  who 
often  stir  our  curiosity.  This  film 
helps  to  satisfy  that  curiosity.  It 
is  available  on  free  loan  from  local 
Pan  Am  offices,  nationwide.  • 


Multitude.s  on  the  march:  scene  from  the  Pan  Am  film  ahow.^  Moscoic'.s  an- 
niversary celebration  of  the  October  Revolution  as  it  enters  Red  Square. 


%r*f^ 


Focus   on   faces   and   places:    cameraman-director  Henry   Straus.t   lenses  a 
group  of  school  children  «.v  they   perform  an   Uzhcck  dance  in  Ta.\hkent. 
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the  new  quick-change  magazine  camera 


fast! 

reliable! 
eeonomieal ! 


SIMPLIFIED  FILM  PATH 
LETS  YOU  CHANGE 
MAGAZINES  IN  SECONDS! 


Arnflex  16M  with  400  ft    magazine  sfiowjng  (a  and  b)  control  lights  for  automatic    electnc  start 
and  scene  mark  system. 


BUSINESS  SCREEN   MAGAZINE 


HERE'S  WHY 

Because  the  magazines  for  the  new 
Arriflex  16M  have  feed  and  take-up 
sprockets  built-in,  time  consuming 
and  critical  threading  of  film  is 
conveniently  done  when  loading  the 
magazine.  And  in  loading,  a  pre- 
cise 39  frame  loop  is  automatically 
formed  outside  the  magazine. 


HERE'S  HOW 

To  get  set  for  filming,  merely  drop 
the  loop  inside  the  camera,  secure 
the  magazine  via  a  quick-acting 
latch,  place  the  loop  into  the  film 
gate  with  registration  pin  retracted, 
and  you're  ready  to  roll!  This  simple 
fool-proof  procedure  takes  only  sec- 
onds! Attaching  the  magazine  to 
the  camera  automatically  connects 
camera  and  magazine  drive  mech- 
anisms No  belts  to  change,  no 
torque  motors  needed.  As  a  conse- 
quence the  magazines  (except  1200 
ft.)  will  automatically  run  forward 
or  reverse. 


MOST  IMPORTANT 

Arriflex's  reputation  for  precision 
and  rugged  reliability  is  not  com- 
promised in  the  new  16M  model 
because  NO  PART  OF  THE  FILM 
GATE  IS  INCORPORATED  IN  THE 
MAGAZINES  THEMSELVES!  The  aper- 
ture plate,  rear  pressure  plate,  side 
guide  rail  — every  component  part 
essential  to  locating  film  precisely 
in  the  focal  plane  is  protectively 
located  within  the  camera  head! 
Only  this  system  meets  the  demand 
for  fast  operation  and  precision  and 
reliability.  In  addition,  the  cost  of 
magazines  is  thereby  kept  low.  No 
small  saving  when  outfitting  with 
more  than  one. 


a  born  thoroughbred! 

The  new  model  Arriflex  16M  can  be  relied  upon  to  behave  like  a  thoroughbred  from  your 
very  first  assignment  because  it  incorporates  the  best  features  of  its  time-proven  fore- 
bears, the  famed  Arriflex  16  and  35  professional  motion  picture  cameras.  The  model  16M 
is  certain  to  become  another  important  tool  for  our  cinematographer  friends  all  over  the 
world  whose  specific  needs  and  suggestions  motivated  its  production. 

The  Arriflex  16M  combines  the  extreme  compact  lightweight  portability  of  the  standard 
Arriflex  16  with  the  larger  film  capacities  and  quick  change,  gear-driven  magazine  features 
of  the  Arriflex  35. 

Designed  from  its  inception  to  be  used  only  with  magazines,  the  model  16M  is  much  more 
compact  with  attached  magazines  than  the  standard  Arriflex  16  with  the  same  capacity 
magazine.  This  has  been  accomplished  by  eliminating  the  internal  100  ft.  film  capacity 
within  the  camera  head.  Thus  the  head  has  become  much  smaller  and  permits  the  mount- 
ing of  even  the  largest  magazine  (1200  ft.  capacity)  in  a  matter  of  seconds. 

The  literally  millionsof-footage-proved  mirror-shutter  reflex  system  and  registration  pin 
movement  of  the  famed  Arriflex  16  have  been  retained  as  well  as  the  21  divergent  3  lens 
turret.  And  in  addition,  the  new  Arriflex  16M  features  a  built-in  60  cycle  sync  generator 
and  automatic  electric  start  and  scene  marker  for  synchronous  sound  filming  with  all  Vi" 
tape  recorders  in  common  use  today. 

The  new  Arriflex  16M  is  ideally  suited  for  location,  studio  and  special  assignments  where 
compact  portability,  ruggedness.  dependability,  fast  handling  and  extended  filming  runs 
are  essential  requirements. 

MAGAZINE  SYSTEM 


The  new  line  of  quick-cliange  magazines  for 
tlie  Arriflex  16M  now  make  available  capacities 
up  to  1200  ft.  ttiereby  greatly  extending  ttie 
filming  capabilities  of  the  model  16M.  Tfie  quick 
cfiange  feature  derives  its  advantage  from  ttie 
fact  ttiat  feed  and  take-up  sprockets  are  built- 
in.  Eliminated  too.  is  the  time  normally  involved 
in  aligning  drive  gears  of  camera  and  maga- 
zine; in  the  16M  the  camera  gear  is  spring 
loaded  and  automatically  engages  itself  when 
magazine  is  locked  into  position  and  camera 
is  switched  on.  The  positive  magazine  to  camera 
lock  is  solidly  engineered— assurance  against 
accidental  opening. 

Compact  and  lightweight  in  design,  the  200 
ft.  and  400  ft.  magazines  are  of  the  single 
compartment,   displacement  type  and  accept 


darkroom  loads  on  plastic  cores.  Both  maga- 
zines also  accept  100  ft.  and  200  ft.  daylight 
spools,  respectively.  The  200  ft.  and  400  ft. 
magazines  are  factory  equipped  for  forward  and 
backward  operation  and  automatically  change 
their  internal  drive  mechanism  when  the  cam- 
era IS  reversed. 

The  1200  ft.  magazine  will  prove  particularly 
advantageous  for  our  sports,  industrial  and  mili- 
tary customers.  Once  completely  loaded,  mount- 
ing on  the  camera  is  as  fast  as  the  smaller 
capacity  magazines. 

(The  1200  ft.  magazine  is  standardized  for 
forward  filming  only  but  can  be  equipped  for 
reverse  running  as  well,  on  special  request  at 
extra  charge.) 
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Arriflex  I6-M  Camera  Head  with  aj  Magaime  Prive  Gear,  b)  Magazine  opening  cover,  c)  Battery  cable  with  self- 
locking  Cannon  plug,  d)  200  ft,  magazine  with  loop  protector  showing  magazine  drive  gears,  e)  400  ft.  magazine 
cover  side,  f)  Matte-box  (same  as  for  standard  Arriflex-16S>. 
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Arriflex-I6M  with  200  ft.  magazine  attached.  Rear  View. 
Note  arrangements  of  atl  control  instruments  within  easy 
view  of  operator,  a)  Tachometer,  b»  Footage  and  frame 
counter. 


ARRl  Universal  Fiberglass  Blimp;  accepts  Arriflex  16S  or 
Arriflex  16M  camera.  Shown  with  400  ft.  magazine  top  and 
lightweight  matte  box. 


ARRl  Universal  Fiberglass  Blimp  shown  with  conversion  kit 
for  zoom  lens  Large  Blimp  doors  provide  easy  accessibility 
to  camera,  magazines  and  lenses. 


ti 
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BUILDING  BLOCK  CONSTRUCTION.  Another  significant  feature  of 
the  Arrlflex  16M  is  its  basic  concept  of  building  block  construction.  Not  only 
magazines  and  lenses,  but  also  matte-box.  motors,  viewing  screens,  finder  eye- 
pieces, etc,  are  easily  interchangeable.  This  permits  the  camera  to  be  adapted 
instantly  for  many  specialized  applications  in  industrial,  scientific,  medical,  docu- 
mentary or  television  filming.  This  is  all  the  more  significant  because,  with  the 
exception  of  the  magazines,  practically  all  of  the  above  components  are  inter- 
changeable between  the  Arriflex  16S  and  the  Arriflex  16M. 


SYNCHRONOUS  SOUND  FILMING.  A  60  cycle  signal  generator  with 
interlocked  automatic  slate  system  are  built-in  components  of  the  Arriflex  16M. 
A  small  accessory  oscillator  (Cat.  No.  339355)  can  be  connected  to  the  camera, 
permitting  the  recording  of  1000  cycle  start  marks  in  recorders  which  do  not 
have  start  mark  oscillators.  Moreover,  the  oscillator  is  used  to  record  scene 
marks  on  film  and  tape,  the  sophisticated  substitute  for  clap-sticks.  Thus  the 
16M  is  fully  equipped  for  synchronous  sound  recording  with  Va"  tape  recorders 
in  common  use. 

The  16M  accepts  the  8  volt  governor  controlled  DC  motor  as  well  as  the  regular 
synchronous  motor  from  the  16S,  so  that  with  the  latter.the  conventional  double 
system  technique  utilizing  sprocketed  magnetic  film  recorders  is  routine  op- 
erating procedure. 

SOUND  BLIMP.  A  light-weight  fiberglass  blimp  for  location  and  sound 
stage  work  adds  to  the  versatility  of  the  16M.  A  unique  manufacturing  process 
results  in  a  blimp  weight  of  only  28  pounds  and  a  noise  level  of  27  db  measured 
at  a  distance  of  3  feet.  The  blimp  features  remote  controls  for  follow-focus 
and  diaphragm  setting,  a  triangular  scale  bracket  shows  the  calibrations  for 
three  lenses  mounted  on  the  camera  turret.  The  rectangular  front  window  en- 
ables the  use  of  a  new  8mm  wide  angle  lens.  The  electrical  system  accommodates 
8  volt  DC  and  42  volt  AC,  developed  in  the  synchronous  motor's  power  supply. 
An  interchangeable  top  for  the  1200  ft.  magazine  and  conversion  kits  for  using 
various  types  of  zoom  lenses  are  available. 

NEW  IMPROVED  FINDER  SYSTEM.  The  camera  door  with  its  sturdy 
double  hinges  and  precise  tolerances  made  it  possible  to  transfer  the  finder 
prism  from  the  interior  of  the  camera  to  the  camera  door.  Prism  and  field  lens 
being  separated,  are  now  easily  accessible  for  cleaning  purposes. 

PROVEN  FEATURES  MAINTAINED.  Many  well  proven  features  of  the 
Arriflex  16S  have  been  maintained,  such  as  mirror-shutter  reflex  system,  21 
divergent  3-lens  turret  and  film  transport  mechanism  with  registration  pin  move- 
ment and  extra  long  film  gate.  The  16M  can  film  forward  or  reverse  by  simply 
setting  the  forward-reverse  switch  on  the  camera  drive  motor.  The  magazine 
take-up  and  feed  mechanisms  will  automatically  respond  (except  1200  ft. 
magazine). 

ELECTRICAL  CONNECTIONS.  All  electrical  connections  are  located  in 
the  rear  of  the  camera.  The  battery  cable  terminates  in  a  3-pole.  self-locking 
Cannon  plug.  A  3-pole  outlet  wired  in  parallel  to  the  camera's  D.C.  circuit  pro- 
vides 8  volt  D.C.  for  auxiliary  devices.  The  50  cycle  signal,  previously  men- 
tioned, as  well  as  the  start  and  scene  marker  feature  are  available  at  the  5-pole 
center  terminal.  The  top  4-pole  outlet  is  blank  and  may  be  custom  wired  for 
special  applications. 

OTHER  FEATURES.  The  tachometer  and  footage  counter  are  also  located 
in  the  rear,  clearly  arranged  for  easy  viewing  by  the  operating  cameraman. 
The  four  digit  counter  records  footage  and  frames  simultaneously. 
A  buckle  switch  automatically  stops  the  camera  in  the  event  of  a  film  jam  and 
also  at  the  termination  of  the  roll. 
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BUSINESS  SCREEN  MAGAZINE 


PROGRESS   IS  A   ROAD  THRU   VICOS 

"Seeds  of  Hope"  Are  Growing   in  a   Peruvian   Valley 
to  Set  an  Example  in  Latin-America  and  the  World 


A  LONG  THE  Sweeping  Arch  of 
•'*■  the  Andes — the  towering  back- 
bone of  the  South  American  con- 
tinent— live  7  million  landless  In- 
dians, descendants  of  once  power- 
ful races:  the  Chibchas,  Ouechuas. 
Aymaras.  Guaranies.  Before  Pi/- 
arro  led  his  Spanish  adventurers 
to  the  coast  of  Peru,  these  people 
lived  under  the  rule  of  the  mightv 
Inca  empire. 

For  them  time  has  stood  still 
for  centuries.  They  live  on  the 
slopes  and  highlands  of  forbidding 
mountain  ranges  (often  as  high  as 
15.000  feet)  in  the  timeless  iso- 
lation of  ignorance,  ill  health  and 
abject  poverty  .  .  .  bought  and  sold 
like  o.xen  with  the  land.  For  ages 
there  has  been  no  hope,  hardly 
even  the  will,  for  a  better  future. 
An  Experiment  in  Progress 

Nothing  could  be  changed — or 
so  they  believed — because  it  was 
the  will  of  destiny  that  they  should 
never  know  freedom,  never  have 
enough  to  eat.  never  see  many  of 
their  children  live  to  walk:  and 
those  who  might  survive  would  be 
no  better  than  their  fathers. 

One  day  ten  years  ago.  on  one 
of  these  haciendas  named  Vicos. 
an  American  anthropologist  from 
Cornell  University  began  an  ex- 
periment to  see  how  the  primitive 
Indians  would  react  to  modern 
culture  and  methods. 

As  a  result  of  this  experiment, 
the  Vicosinos  have  learned  new 
ways  to  cultivate  their  land  and 
increase  crop  production:  they 
have  begun  to  govern  their  own 
community  and  to  educate  them- 
selves and  their  young. 

Now  Owners  of  the  Hacienda 

With  help,  teaching  and  en- 
couragement, they  now  have  be- 
come proud  and  responsible  own- 
ers  of   the    hacienda    where    thev 


And>"  .\emes  \htnc.s  Hihtrio  Crimzttl- 
ez,  prexideni  of  the  cmnnnmitij 
council,  the  norAi'ngs  of  the  mot  ion 
l)icturc  camera.  Young  Vieosenos  a.s- 
.■iisted  the  crew  with  surpri.iing  skill. 


once   worked   as   slaves   only   ten 
years  ago. 

Last  year  the  Thomas  Craven 
Film  Corporation  was  commis- 
sioned by  the  United  Slates  Infor- 
mation Agency  to  produce  a  half- 
hour  television  program  on  film 
telling  the  story  of  Vicos:  a  story 
of  the  peoples'  aspirations  for  free- 
dom and  dignity,  and  of  their 
struggle  to  escape  the  timeless 
bondage  to  the  past 

Capturing  a  Dramatic  Change 

The  task  of  creating  this  film 
was  given  to  Andrew  B.  Neme^. 
a  director-producer  with  extensive 
Latin    American   film   experience. 

When  Nemes  and  his  crew  ar- 
rived in  this  spectacular  valley  of 
the  Peruvian  .Andes  last  November, 
they  found  approximately  300  In- 
dian families  living  in  scattered 
huts  at  great  distance  from  each 
other  on  the  land  of  the  3.5.000- 
acrc  hacienda,  working  their  small 
plots  to  use  every  inch  of  arable 
soil  on  the  steep,  wind-swept 
mountainsides. 

Knowing  that  the  Vicosinos  had 
responded  well  to  the  guidance 
given  by  the  Cornell-Peru  project. 
Nemes"  task  was  to  capture  on 
film  a  sense  of  the  dramatic  change 
accomplished  in  the  brief  10  years 
which  lifted  a  group  of  backward 
people  out  of  their  14th  century- 
existence  into  a  modern  era. 

Become  Part  of  Vieosenos 
Nemes  and  his  crew  hauled  their 
cameras  up  the  narrow  road  which 
winds  from  the  spectacular  Santo 
River  Valley  to  the  old  hacienda 
house  and  church  where  now  a 
new  school,  dispensary  and  com- 
munity center  face  a  grassy  square 
from  where  once  these  people 
were  ruled  by  strong-handed  over- 
seers. 

The  small  group  of  film-makers 
settled  in  the  community,  attempt- 
ing to  build  a  bridge  of  under- 
standing and  communication  with 
the  people  who  speak  only  Oue- 
chua.  Slowly  they  became  a  part  of 
Vicos — and  slowly  they  began  to 
recognize  the  subtle  signs  of  the 
tremendous  change  the  Vicosinos 
uere  undergoing.  Their  attitude, 
llieir  pride  and  their  accomplish- 
ments became  the  fabric  out  of 
which  evolved  the  compelling  story 
of  how  a  backward  and  helpless 
people  can  build  themselves  a  new 
and  better  life  with  modest  assist- 
ance and  hope. 
Working  without  a  script,  Nemes 


ililario    (ion/.alez.    ti    h'ader   in    the    \'iV'f).v 
ii.\  /»■  lell.s  of  school  e.xpi'riences  when  he 


eiinnniinilij.    !is1en.\    to    /ii.i-   son 
was  sent  to  become  a  teacher. 


recorded  their  language,  their  mu- 
sic, their  folk  songs,  and  docu- 
mented on  film  how  understanding 
the  value  of  working  together  has 
brought  strength  and  status  to 
their  community.  Now,  they  elect 
their  leaders  and  they  decide  on 
all  matters  concerning  their  work 
and  business.  Their  children  now 
go  to  the  new  school  which  their 
fathers  have  built. 

II<>l>e  for  Countless  Millions 

This  new  understanding  and 
knowledge  became  the  seeds  of 
hope  not  only  for  the  Vicosinos 
but  for  millions  of  downtrodden 
people  who  still  seek  to  emerge 
from  the  dark  ages  of  misery  and 
ignorance   into   the   20th   century. 

The  film,  entitled  .Seeds  of  Hope. 
tells  with  quiet  strength  and  force 
how    the    aae-old    desire    of   man 


for  a  better  life  for  himself  and  his 
children  can  be  attained  with  out- 
side help  and  self-determinatiow. 
and  it  also  captures  the  eternal 
beauty  and  isolation  of  the  high 
valleys  of  the  Sierra  Blanca  in 
Peru. 

Photographed  by  director  Nem- 
es. the  film  was  prt)duced  by 
Thomas  Craven,  edited  by  Wanda 
Ten  Pas  Rotz,  and  narrated  in 
English  by  George  C.  Scott.  The 
film  is  scheduled  for  world-wide 
distribution  by  the  U.S.LA. 

The  Government-TV  Industry 
Committee  in  charge  of  selecting 
entries  for  all  television  and  film 
festivals  unanimously  chose  this 
28 '/i -minute  documentary  as  the 
sole  half-hour  documentary  entry 
from  the  United  States  to  the  Ber- 
lin Television  Festival  this  year    • 


Production   crew    is   led   through   rochj   .\ndfan   footpath   hij   Victor   Mala. 
i:n(     of    the    principal    characters    in    litis    I'SIA    film.    "Seeds    of   Hope." 
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Coiilimiitul    Can    Coinpumj    foresters    ( \p}ain    tri(     !ircifti7ifi    ii)ii  rations    to 
ijoiiiiii  Grant  Macon,  star  of  the  company's  film.  "The  Widening  Circle." 

PULP   PROFITS  THE   NEW  SOUTH 

"The    Widening    Circle"    Visits    South's    Tree    Farms 
Which  Provide  a  $2  Billion  Crop  and  200,000  Jobs 

THE  Pulp  and  Paper  Industry 
of  the  South,  now  running  at 
over  two  billion  dollars  annually. 
plays  an  increasingly  important 
role  in  the  economy  of  the  area. 
Lands  where  cotton  once  was  king 
are  now  more  and  more  profitably 
turned  to  wood  farming.  In  fact, 
over  half  the  pulp  wood  in  the 
nation  is  now  grown  in  the  South, 
and  over  20o!oOO  full-time  jobs 
are  provided  by  the  industry. 

Continental  Can  Company,  with 
substantial  mills  in  Louisiana. 
Georgia  and  Virginia  turning  out 
paper  board  and  kraft  for  such 
products  as  milk  and  "six-pack" 
cartons,  has  a  big  stake  in  this  in- 
dustry. 

Show  Long-Range  Planning 
Its  management  feels  a  responsi- 
bility to  reassure  Southerners  ( 1 ) 
that  the  pulp  and  paper  industry 
intends  to  participate  in  the  long 

Clossay  Mill  personnel  siipervixor 
reviews  s/iotting  script  with  Grant 
Macon,  the  hoy  who  stars  in  film. 


Keiearcli  Dirtfti>r  Dr.  Keilli  Max. 
Paperhoard  &  ls.raft  Division,  with 
(.'•rant  anil  producer  Jack  Fenimore. 

range  development  of  the  South- 
em  economy  on  a  permanent  ba- 
sis; (2)  that  woodcutting  for  the 
industry  is  not  a  cut-and-move-on 
operation  but  a  large  and  continu- 
ing cash  crop  for  Southern  prop- 
erty owners;  and  (3)  that  the  big 
paper  mills  are  responsible  for 
much  growth  and  prosperity  in 
their  communities. 

Widening  Economic  Ripples 

To  tell  this  story  effectively. 
Continental  Can  has  brought  out 
a  new  motion  picture.  The  Widen- 
ing Circle,  which  likens  the  rip- 
ples of  a  stone  dropped  into  a 
pond  with  the  economic  ripple  of 
the  pulp  and  paper  industry  in  a 
community  —  creating  new  jobs 
in  auxiliary  industries  and  services 
to  everyone's  benefit. 

Peter  Martin,  Manager  of  Pub- 
lic Relations  for  Continental  Can. 
in  chare    of  the  film  project,  de- 


termined that  to  do  the  job  prop- 
erly the  film  must  have  much  more 
than  a  mundane  commercial  ap- 
proach. 

It  should  have  no  "sell"'  for 
Continental  Can,  except  as  being 
part  of  the  paper  industry.  It 
should  be  a  graphic  lesson  in  basic 
economics,  but  also  a  motion  pic- 
ture with  considerable  warmth  and 
audience  appeal. 

A  },'oung  production  company. 
33  Productions,  Inc.,  of  New  'York, 
composed  of  experienced  film 
makers,  was  given  the  assignment, 
and  delegated  to  do  the  job  with 
almost  complete  artistic  freedom 
from  a  filmic  standpoint. 

The  Widening  Circle  shows  how 
the  paper  industry  operates  in  the 
South.  Laboratories  develop  new 
ways  to  grow  bigger  and  better 
trees  in  less  time  through  grafting 
methods    and    proper    harvesting. 


Southern  land-owners  receive  free 
seedlings  for  continuous  reforesta- 
tion  and   technical   advice  on   all 
phases  of  wood  lot  management. 
Plans  for  Film  Distribution 

Distribution  of  The  Widening 
Circle  is  now  in  its  initial  stages. 
It  is  planned  to  sell  the  film  to  re- 
gional TV  stations  in  the  South, 
as  well  as  to  civic,  service,  school, 
college  and  church  groups  in  mill 
communities  and  surrounding 
areas.  Each  Continental  Can  mill 
will  have  a  quantity  of  prints,  and 
arrangements  are  also  being  made 
for  a  commercial  distributor. 

Credits  on  the  film  —  which 
was  a  recent  bronze  award  winner 
at  the  International  Film  and  TV 
Festival  of  New  York  —  go  to 
Jack  Fenimore.  as  producer-di- 
rector; Jules  Victor  Schwerin.  writ- 
er; Robert  Downey,  cinematogra- 
phy;   and    Roland    Smith,    music. 


Holiday  Package  from  Julius  Wile 

Sales  Meetings  Feature  Bright  Look  at  New  Line 


Sponsor:  Jufius  Wile  Sons  &  Co. 
Title;  The  Wonderful  World  of 
Julius  Wile,  25  min.  color,  pro- 
duced by  Telic.  Inc. 
—  .\s  the  holiday  season  ap- 
proaches, the  liquor  industry  is 
busy  preparing  for  its  biggest  sales 
opportunity  of  the  year.  Conven- 
tions have  been  going  on  far  and 
wide  as  new  sales  strategies  and 
packaging  promotions  are  intro- 
duced for  the  competitive  battles 
to  come. 

One  of  the  more  interesting  of 
the  convention  programs  this  year 
has  been  that  of  Julius  Wile  Sons, 
importer  of  an  extensive  line  of 
quality  wines  and  spirits.  The  Wile 
sales  meetings  have  been  held  in 
over  a  hundred  localities  through- 
out the  50  states  during  the  past 
two  months.  .\  featured  attraction 
of  these  meetings  has  been  a  new 
motion  picture.  The  Wonderful 
World  of  Julius  li'ile. 

Richard  L.  Blum.  Jr..  president 
of  Julius  Wile,  appears  in  the  film 
during  an  introductory  sequence 
and  discusses  the  changing  cus- 
toms of  the  times.  It  is  a  poor  host, 
he  says,  that  can  now  do  without 
a  dozen  different  kinds  of  wines 
and  spirits  in  his  closet  or  cellar. 
As  the  American  consumer  fi- 
nally emerges  from  the  carry- 
overs of  the  prohibition  era,  whis- 
key may  continue  to  keep  an  even 
pace  in  popularity,  but  sales  of 
wines  and  other  spirits  are  grow- 
ing in  leaps  and  bounds. 

And  it  is  in  this  area  that  the 
Wile  company  has  its  greatest 
strength  —  with  such  outstanding 
imports    as    Benedictine    liqueur. 


Wiles  1964  holiday  packages  arc 
featured   in    this   sales   film    scene. 

Bollinger  champagne.  Dry  Sack 
sherry  and  Pimm's  Cup  among  29 
brands  currently  on  the  company's 
import  list. 

The  Wonderful  World  .  .  .  goes 
on  —  with  Hugh  James  as  host 
and  narrator  —  to  describe  all  of 
the  outstanding  names  in  the  Wile 
line.  Pictures  on  the  screen  are 
beauty-shots  of  Christmas  wrap- 
pings amid  holiday  displays  and 
background  materials  of  maps, 
photographs  and  art  with  kaleido- 
scopic transitions. 

The  film  was  made  as  a  co- 
production  by  Telic  with  a  Wile 
management  team  composed  of 
President  Blum.  Vice  President 
Howard  L.  Blum,  and  Advertising 
Manager  Julian  Levinson. 

Telic's  writer-director-producer 
team  of  Woody  Siegel  and  Ed 
Boughton  used  a  combination  of 
live  lip-sync  action  with  an  eco- 
nomical but  effective  Photo-Mo- 
tion technique  employing  camera 
movements  on  still  photographs 
and  other  materials.  • 
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FORUM   ON    FILM   CREATIVITY 

Industrial    Audio-Visual    Executives    Were    Asked: 
"How  Do  You   Define,   Apply  Creativity   in   Films?" 


'T'nhst  Ti  N  members  ol  llic  lu- 
■*•  dustrial  Audio-Visual  Associa- 
tion were  contacted  at  the  recent 
annual  tall  meeting  of  that  organ- 
ization and  asked  to  help  us  define 
the  role  of  creativity  in  film 
making  for  business. 

From  their  widely-ranging  ex- 
perience in  audio-visual  manage- 
ment and  production,  we  offer  a 
number  of  interesting  viewpoints. 
Now  write  your  own  definition  .  .  . 
just  make  sure  that  you're  creative 
when  you  do.  The  e.\perts  offer 
these  good  ideas; 


"Creativity  means  many  things  to 
many  people.  Every  human  being  has 
a  measure  of  creativity  in  him.  There 
is  no  great  spark  or  blinding  light 
which  releases  creativity;  it  results 
from  hard  work.  Just  as  in  the  scien- 
tific circle  —  namely,  securing  a  spec- 
imen, examination  of  same,  drawing 
hunches  or  conclusions,  re-evaluation, 
re-examination,  etc.,  eventually  re- 
sults in  scientific  advance.  The  same 
holds  true  for  creative  results  — 
work,  study,  experiment  —  work,  ,ind 
you  create." 

Bill  Buch, 

Lederle    Laboratories 


"Spontaneity  is  our  key  word.  There 
may  be  nothing  actually  new  under 
the  sun.  Our  job  is  to  find  something 
original  under  that  distant  star.  We 
discourage  revision.  The  spontaneous 
things  are  the  best  of  man's  creativ- 
ity." 

Al  Schlachtmeyer, 
Link-Belt  Company 


"We  musn't  confuse  activity  for  cre- 
ativity. When  a  worker  rises  above 
mediocrity  and  does  an  outstanding 
job,  he  should  be  given  credit  for 
achievement  —  but  not  set  up  as  a 
'creator!'  On  the  other  hand,  when  a 
file  clerk  or  a  typist  comes  up  with 
a  new  and  revolutionary  way  of  label- 
ing the  files  —  this  may  be  true  cre- 
ativity." 

Martin  Broadwell, 


Southern  Bell  Telephone  Co. 


"We  are  concerned  with  practical  cre- 
ativity —  that  is,  within  a  framework 
of  budget,  time  what  fresh  combina- 
tion of  pictures  and  words  will  fan  a 
spark  of  audience  interest  into  a  flame 
consistent  with  our  objective?  Creativ- 
ity in  the  motion  picture  medium 
shouldn't  be  limited  to  an  'arousing' 
visual  idea  or  a  favored  combination 
of  words,  but  to  how  the  sum  of  audio 
plus  visual  can  far  exceed  the  value 
of  either  considered  separately.  This 
makes  the  audience  perceive  more 
than  a  frame-by-frame  examination  of 
the  print  would  reveal  on  a  viewer. 
Two  powerful  prods  to  more  creativ- 
ity: (!)  making  sure  there  is  a  feeling 
of  achievement  —  reinforce  the  cre- 
ative man's  conviction  that  he  has 
added  something  of  significant  value; 
(2)  recognize  him  in  a  manner  that 
will  motivate  him.  This  varies  with 
the  individual.  Publicity,  for  example, 
may  be  a  de-motivator  with  some  peo- 
ple. Membership  in  lAVA  is  a  power- 
ful   stimulant    to    creativity." 

Don  Peterson. 

Caterpillar  Tractor  Company 


A  I  f.-aii.,  itni  -.iiiiere  is  essential  if 
we  are  to  expect  our  associates  to  pro- 
duce effective,  productive,  creative 
ideas  —  but  we.  as  managers,  must  do 
the  evaluation.  Keep  the  flood  gates 
open  so  that  ideas  generated  by  our 
people  can  flow  freely." 

Bob  McCaslin, 
Caterpillar   Tractor   Co. 


"Creativity  has  a  tremendous  range. 
In  Its  highest  aspects,  it  is  usually 
the  result  of  inspired  thinking  by  an 
individual.  As  such  it  is  a  priceless 
gift,  but  to  reach  a  practical  level, 
creativity  often  calls  for  activation  by 
an  assorted  group  of  talented  people 
to  provide  a  useable  adaptation." 

Vince  Hunter, 

Union  Pacific  Railroad  Co. 


"Delegation  is  the  essential.  Interac- 
tion is  the  keystone.  There  is  no  in- 
dividual creation.  All  is  the  result  of 
interaction:  management  to  technical 
writer,  engineer  to  sales,  draftsman 
to  artist.  Hesitation  to  revise  the  spon- 
taneous should  be  admired.  Summing 
up:  create  the  'atmosphere'  for  cre- 
ativity and  you  will  get  it  .  .  .  from 
every  man  on  your  staff." 

Larry  Warnock, 
Link-Belt  Company 


"Creativity  takes  all  kinds  of  people. 
There  are  the  brilliant  10  percent 
who  insist  upon  doing  the  job  their 
way  —  the  unusual  approach.  There 
are  the  50  percent  who  do  a  fine  job 
—  more  conventional  —  but  excellent. 
And  there  are  the  40  percent  who  do 
what  is  required  in  a  completely  con- 
ventional   manner.    All    are    needed." 

Ray  Bonta, 

General  Electric  Company 


"Creativity  is  really  the  construction 
of  new  concepts  from  old  ideas  — 
that  is  —  seeing  new  relationships. 
We  don't  challenge  our  people  suffi- 
ciently; we  are  satisfied  mainly  with 
mediocrity  and  that  is  what  we  get." 
Sol  Dworkin, 
Bell  Telephone  Labs. 


"Creativity  cannot  exist  unless  a  cul- 
ture conducive  to  creativity  exists. 
This  atmosphere  must  permit  the  in- 
dividual to  feel  committed  and  free 
to  express  himself." 

Oarrell  Rathbun, 
American  Standard  Radiator  Co. 
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I)i.  Harold  Ipjolm   (  2)if/  from  Icfl  )  (il  ri-cnactmvut  of  top-livi'l  nwctiiifi  iiiiliiitiiifi  Oriiidso  rcscarcli  prufiraui. 

Upjohn's  Exposition  of  o  Credo:  "With  Care  and  Concern" 

A    29-Minute   Picture    Brings   Convincing  Facts  About  Pharmaceutical  Research 
and  the  Image  of  a  Company's  Honest  Concern  for  Its  Products  and   Patients 

ONLY  A  Motion  Picture  such 
as  the  recent  29-minutc  color 
film,  aptly  titled.  H'iili  Care  and 
Concern,  and  presented  by  the  Up- 
john Company,  a  respected  lead- 
er in  the  ethical  drug  industry, 
could  do  as  much  to  counter  the 
misconceptions  laid  down  by  sen- 
sationalized reports  and  the  resi- 
due  of   investigative   hearings. 

Now  currently  showing  to  aud- 
iences, both  adult  and  of  school 
age,  throughout  America,  the  pic- 
ture frankly  poses  five  blunt  ques- 
tions and  presents  convincing  an- 
swers which  leave  viewers  with  a 
much  broadened  understanding  of 
modern  pharmaceutical  research 
and  of  the  "care  and  concern" 
with  which  the  quality  maker  ol 
drugs  and  antibiotics  as  well  as 
the  pharmacists,  regard  their  prod- 
ucts and  the  patients  thev  serve. 

The  film  story  utilizies  a  "pho- 
toplay" format,  synch,  with  voice- 
over  vignettes.  It  was  created  for 
Upjohn  by  Parthenon  Pictures, 
Hollywood.  Prints  are  being  dis- 
tributed by  Sterling  Movies  U.-S..-^. 
Special   foreign   language   versions 


Doctor    works    uitlt   a  small   stctioii 
of     lihrnnj     of     biological     cultures. 


Technicians    arc    conducting    "ichitc 
light"  inspection  of  I'nicaps. 


Researcher  .Alma  Dietz,  uhosc  color- 
ed slides  advanced  chromotograpby. 


Doctor,    research    technician    shown 
in    the    paper    ehromotograpluj    lab. 


have  been  made  available  to  Up- 
john distributors.  The  film  was 
selected  as  a  l'.  S.  entry  to  the  ."^th 


International  Industrial  Film  Fes- 
tival at  London. 

Notable    is    the    fact    that    the 


company  s  name  appears  among 
the  title  credits,  a  legal  rcquirc- 
riient  for  television  performance, 
but  the  company  itself  is  mention- 
ed by  voice  only  once  or  twice  and 
then  only  to  differentiate  or  to 
place  responsibility.  Needless  to 
say,  With  Care  and  Concern  is  a 
far  cry  from  the  "trip  through 
the  laboratory"  type  of  picture. 

The  story  line  introduces  five 
typical  patients  who  visit  the  pre- 
scription counter  of  a  modern 
pharmacy.  In  the  minds  of  each  is 
one  of  the  film's  "critical"  ques- 
tions. The  first  of  these  is  elder- 
ly, well-to-do  Mrs.  Bailey,  who 
still  remembers  the  drug-store  of 
her  youth,  the  warm,  personal  re- 
lationship with  which  "old  Doc 
McConnell"  watched  over  his  cus- 
tomers. 

"But  today,"  she  wails,  "every- 
thing has  grown  so.  It  all  seems 
so  big  and  impersonal."  And  she 
wonders,  looking  at  the  many  la- 
bels ... 

"Big  companies  like  these,  mak- 
ing so  many  things,  do  they  really 
care  any  more  about  the  people 
who  use  them'.'" 

Mrs.  Bailey's  prescription  calls 
for  a  new  antibiotic,  Albaniycin. 
The  film  turns  back  in  time  to 
see  the  endless  work  by  which 
skilled,  able  medical  research 
teams  discover  new  antibiotics.  It 
relates  the  "care  and  concern" 
which  goes  into  testing  and  man- 
ufacture, providing  a  body  of  solid 
fact  to  answer  that  question. 

Mr.  Bollinger  is  a  customer  for 
an  arthritis  drug  product.  Which 
of  the  manufacturers'  products  has 
been  prescribed?  And  this  raises 
the  question.  "Isn't  all  this  hot 
competition  between  drug  manu- 
facturers wasteful'?  Doesn't  need- 
less duplication  make  my  drug 
cost  more'?" 

The    fact    is    that    competition 


This  old-fashioned  pharmacy  set  Disgruntled  pensioner  lack  Rice  Leukemia  victim  Maggii  Maginncs  Spanish  version  of  I'pjohn  film 
was  readihj  available;  seme  in  weighs  the  cost  of  drugs  against  pondirs  her  daughter's  future  in  this  featured  actress  Filar  Arcos  and  her 
I'pjohn  s  exhibit  at  Disnei/land.  the  price  of  Ids  favorite  beer.  cliinatie  seem-   from    I'lijolin's   film.      niece    in    modern    pliarmacy    scene. 
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tcnils  Id  bring  prices  down.  But 
in  llic  case  of  Mcdrol  Mcdulcs. 
competition  brought  into  being 
not  "another"  drug,  but  one  great- 
ly irnprtived  over  the  early  C'orti- 
>one,  with  smaller  dosage  and  with 
the  great  boon  of  reduced  or  elim- 
inated side  effects. 

The  final  customer,  just  before 
closing  time,  is  young  Mrs.  Joan 
Wcstman  with  her  small  daughter. 
She  has  leukemia,  cancer  of  the 
blood,  and  hasn't  long  to  live  Her 
question:  "So  many  drugs  on  those 
shelves  and  none  for  me.  Hill  tlic 
.same  thing  come  to  Shelley  a  feu- 
years  jrom  now?  Ami  if  it  does, 
»ill  there  he  something  on  those 
slielves  for  her?" 

The  most  important  question  of 
all  can't  he  answered  in  the  film. 
But   the   viewer  can   ao   into   the 


research  laboratories  and  see  what 
is  being  done,  what  lines  are  be- 
ing pursued,  particularly  the  ma- 
jor I'pjohn  avenue  .  .  .  chemo- 
Iherapy.  Some  of  the  findings  may 
have  promise  and  while  there  have 
been  many  dashed  hopes  ( and 
there  will  be  more)  "we  need  just 
i.\nc  success  .  .  .  just  one."  The 
medical  researcher  is  a  man  of 
hope  ...  he  has  to  be. 

With  these  frank,  detailed  and 
visualized  answers  to  Kefauvcr- 
inspired  questions  and  doubts,  the 
film  gives  the  audience  honest  and 
"wanted"  value.  The  questions  arc 
answered  from  a  broad  all-indus- 
try point  of  view,  with  de-emphasis 
of  Upjohn  in  that  light.  The  spon- 
sor earns  merited  dividends,  how- 
ever, through  well-photographed 
scenes  of  its  facilities  and  people. 


V:  Motion  pictures  helped  to  show 
civic  and  government  wurkers  in 
the  state  of  lllnois  the  proper  oper- 
ation of  voting  machines  as  well  as 
explaining  the  use  of  the  long  spe- 
cial paper  ballot  used  on  Novem- 
ber 3rd  for  the  "at-large"  election 
of  state  representatives.  An  18- 
minutc  film  was  produced  for  the 
Board  of  Flection  Commissioners 
by  Pilot  Productions.  Inc..  Evan- 
ston-based  studio.  Judge  Thaddeus 
V.  Adcsko,  Circuit  Court  of  Cook 
County.  County  Division,  was  a 
key  participant  in  the  filming  of 
In  Your  Hands- 

The  picture  was  premiered  dur- 
ing a  "Voting  Machine  Exposi- 
tion" at  Chicago's  Sherman  House, 
where  it  was  viewed  by  the  elec- 
tion board,  the  Election  Laws 
Commission  of  Illinois  and  reprc- 
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sentatives  of  more  than  30  civic 
organizations  interested  in  the 
proper  conduct  of  elections. 

"How-to-do-it"  scenes  sht>wed 
how  easy  it  was  to  vote  either  a 
mi.xed  ticket  or  to  cast  a  straight 
party  vote.  The  film  also  explain- 
ed who  can  vote,  how  to  register, 
the  functioning  of  election  judges 
and  the  system  of  poll  watchers. 
Of  special  interest  were  scenes 
showing  new  printer  machines  re- 
cently installed  to  replace  older 
types  of  voting  machines.  The  new 
imits  actually  print  and  emboss  the 
total  vote  count  on  special  tally 
sheets  in  a  manner  impossible  to 
erase  or  change. 

In  Your  Hands  was  made  avail- 
ble  to  all  interested  political  and 
civic  organizations  in  the  Chicago 
area  durinc  the  recent  election.     • 


Ju(Ij;t'    rhaddt'iii   \.    Vdfski).  (in  ml   (  nurt   iif  Cook  ('(ninty.  Ctnmty   Divi- 
sion,   duriiifi    jilniinii    of    "In    Your    Hands"    cit    Pilot    Productions'    studio. 

How  to  Operate  a  Voting  Machine 

18-Minute    Film    Helps    Assure    Proper    Ballots    in    Illinois 


Film    scene;    stalnc    of   C,cncr(d    Sucre    in    the 
Plaza  dc  Iti  Indipcndcncia  at  (,^nito.  Ecuador. 

A   FILM   JOURNEY  TO   ECUADOR 

Documentary  Report  on  YMCA  Project  Shows  U.  S. 
Collegians   As  They    Share   Teaching   Skills    in   Quito 


piCTURESQUi;  is  the  synonym 
'  for  Ecuador,  whose  capital  at 
(Juito  is  right  on  the  equator,  in 
a  valley  surrounded  b\  mountains 
over  three  miles  high,  lo  this  land, 
sometimes  called  "the  most  won- 
derful diorama  in  the  world,"  went 
I'.  S.  producer  Byron  Friend  a 
icw  months  back  to  lens  a  docu- 
mentary film  report  for  the 
YMCA,  telling  the  story  of  12 
young  college  students  from  the 
States  who  arc  helping  the  Ecua- 
dorians learn  sports,  handicrafts 
and  hygiene. 

This  new  Telecine  Film  prciduc- 
tion  shows  youth  groups  of  the 
two  Americas  working  in  close 
collaboration.  It  shows  the  collea- 
ians  at  work  in  Chimbacalle,  the 
poorest  section  of  Ouito:  it  re- 
lates the  warmth  of  their  accept- 
.mce  by  the  people,  young  and  old 
alike.  The  final  version  will  serve 
as  a  documentary  report  of  the 
project  for  YMCA  showings.  But 
as  this  producer  notes: 

"The  film  will  serve  as  an  in- 
strument of  out-reach,  hopefully 
designed  to  encourage  other  young 
people  to  undertake  similar  ges- 
tures of  goodwill  around  the 
world.  " 

Qidito  Report  opens  with  stun- 


ning pictorial  scenes  of  the  capital 
and  its  surrounding  mountains.  It 
shows  the  picturesque  dress  of  the 
Fcuadorians,  their  llamas  in  the 
fields,  snow-covered  volcanos  and 
relates  something  of  the  history  of 
the  land  and  its  quest  for  inilc- 
pendence.  But  the  job  of  captur- 
ing these  sequences  illustrates  the 
problem  of  production  abroad. 

"It's  a  good  thing,"  says  Friend, 
"that  we  carefully  planned  our 
picture,  researched  the  area.  There 
seems  to  be  little  or  nothing  in 
the  way  of  commercial  film  equip- 
ment, supplies  or  personnel  in  the 
area.  We  were  totally  dependerU 
on  our  own  resources.  Fortunately 
customs  presented  no  problem, 
either  in  or  out  of  Ecuador. 
They're  a  truly  friendly  people.'' 

Though  many  Communist  slo- 
gans are  painted  on  the  walls  of 
buildings  all  over  Ouito,  the  ruling 
junta  has  done  a  good  job  of  driv- 
ing them  underground.  Exposure 
proved  lo  be  a  problem.  The  clar- 
ity of  the  air  at  the  city's  high  al- 
titude lets  more  sun  through. 

The  YMCA  picture  is  another 
good  example  of  the  latitude  of  the 
film  medium,  of  its  useful  role  in 
bringing  better  understanding,  im- 
proved relations  lo  the  world.     • 


Young  Ecuadorians  ptaij  outside  Quito  YMCA. 
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IDEA  Center  for  Communicators 

A    Picture/Text   Visit   to   the   Communications    Idea    Center    of    Wilding,    Inc. 
Where  Businessmen  See  All  the  Audio-Visual   Tools   and    Techniques    in    Use 


Oare  and  Wonderkl'l  to  bc- 
'-*  hold  is  this  example  of  a  com- 
munications' company  setting  forth 
the  complete  range  of  audio  and 
visual  tools  and  techniques  on  its 
own  behalfl  Wilding,  Inc.  has  for- 
mally opened  two  such  demonstra- 
tion facilities  at  newly-acquired 
quarters  on  5725  North  Broadway 
in  Chicago.  The  Communications 
Idea  Center  (CIC)  and  an  adja- 
cent Display  Idea  Center  (DIC) 
now  enable  this  national  concern  to 
share  the  latest  in  projected  and 
staged  media  with  visiting  groups 
of  businessmen — and  to  show  them 
how  displays  and  exhibits  are  de- 
signed to  be  part  of  comprehensive 
communications  programs. 

The  combined  centers  cover  an 
area  of  36,400  square  feet  and 
comprise  one  of  the  most  complete 
audio-visual  demonstration  facili- 
ties ever  created.  As  Wilding  presi- 
dent H.  Williams  Hanmer  recently 
told  a  group  of  security  analysts 
who  visited  the  facilities: 


"For  a  company  to  truly  pros- 
per in  the  competitive  marketpluce. 
there  must  be  effective  communi- 
cations throughout  the  entire  or- 
ganization. And  here  is  where  ser- 
vices, such  as  these  centers  show, 
fit  into  a  company's  marketing 
program. 

"We  provide  the  media  and 
methods  of  dispensing  information 
to  the  people  the  customer  must 
depend  on — the  sales  represent- 
ative who  must  get  the  product 
to  the  wholesaler  or  distributor, 
the  distributor  who  must  be  moti- 
vated to  accept  the  product  and 
promote  it  to  his  dealer  organiza- 
tion, the  salesman  who  must  be 
trained  in  product  knowledge  so  he 
can  talk  intelligently  to  the  dealer, 
and  the  dealer  who  must  under- 
stand the  company's  service  policy. 

"This  new  Communications  Idea 
Center  ...  is  the  most  effective 
way  to  show  our  clients  and  pros- 
pects all  the  many  products  and 
services  we  can  supply.  It  was.  in 


fact,  the  success  of  our  original, 
smaller  CIC  which  led  us  to  create 
this  larger  installation." 

The  Presentation  Room 
>;  Within  these  walls  is  the  spaci- 
ous   "Presentation    Room"    which 
comprises    a    theater   area   37-feet 


long  and  34-feet  wide  with  a 
matching  29-foot  screen.  The  stage 
area,  for  the  demonstration  of  live 
industrial  show  ideas,  is  15-feet 
deep  and  16-feet  high.  The  stage 
features  a  motorized  treadmill, 
scrims,  very  effective  theatrical 
lighting  and  scenic  drops.  For  mo- 
tion picture  or  still  projection,  the 
show  can  go  "wide  screen"  across 
a  29-foot  matte  white  projection 
screen  or  narrow  down  to  standard 
screen  areas.  There  is  a  matching 
rear-projection  screen  for  the  com- 
plete 29-foot  spread.  This  area  is 
served  by  a  stereo  sound  system. 

Adjacent  to  the  Presentation 
Room  area  is  a  display  of  the 
latest  in  audio-visual  projection 
equipment  and  devices  for  small 
shows,  direct  selling  and  point-of- 
sale  use.  There  are  DuKane  'Fhp- 
Top"  slidefilm  projectors,  the  Fair- 
child  8mm  sound  repeater  pro- 
jector. Technicolor's  Xmm  "In- 
stant" cartridge  equipment  and  the 
B&H  Auto-Threading  Kuum  sound 
projector,  to  name  a  few.  All  are 
"activitated"  for  personal  demon- 
stration of  their  use. 

The  broad,  glass-paneled  sweep 
of  a  wall  opposite  the  screen  dis- 
plays  one   of  the   most   complete  -• 


Display  Center:  vrntiir/i  are  nhtncn  how  displays  and  exhibits  can  he  de- 
signed for  a  comprehensive  communicalions  program  in  this  exliiliif  nrrn 


Above:   Graphics  are  illuminated  for  study.   Here,  visitors  may  examine 

rriitlril  miiliii  di".i'ji\rd  In  <ii\i-  continuity  and  cohesiveness  to  programs. 

control  booths  anywhere.  The  show 
can  "go"  to  35mm  color  motion 
pictures,  with  either  standard, 
wide-screen  or  CinemaScope  aper- 
tures— or  in  the  same  dimensions 
via  a  Philips-Noreico  16mm  .Xenon 
arc  projector.  Two  DuKane  "Audi- 
torium "  model  sound  slidefilm  pro- 
ectors  are  side-by-side  with  Wild- 
ing's own  (CPE)  "Gold  Plater" 
which  shows  bright,  vivid  slide- 
film  images,  using  the  widescreen 
Triggerstrip  and  Vistastrip  tech- 
niques. 

There's  anolhei  Mark  IV  '"Gold 


r 


Tho    Sl;igc    Area   dciiumstralts   liolli    /ire    indiir^triat   thralcr   and   pioifctcil       Tlic  wide  screen  is  n  cuhj  to  show  riiolioii  ]>i<tiir<:\  or  sianilnni,  icidc-scrcen 
nudia    techniques   on   this  completely-equipped   professional  stage   setup.      slidefilm.s,    uith    stereo   or   monaural  sound,   for  front   or   rear   projection. 


Plater""  for  projection  of  ""Duo- 
Vista""  scenes.  For  2x2  slide 
projection,  the  booth  has  a  match- 
ing pair  of  Spindler  &  Sauppc 
Seleetroshdcs.  A  nearby  Ampex 
tape  recorder  feeds  either  stereo 
or  monaural  sound  to  the  house. 
Demonstrations  of  2  x  2  slides, 
Triggerstrip  and  Vistastrip  etiuip- 
ment  are  automatically  controlled 
by  programmed  tape  ei|uipmenl. 
Did  we  overlook  arc  slide  projec- 
tion? Wilding  didn't!  There's  a  pro- 
jector in  the  booth  which  handles 
the  larger  3 '4  x  4-inch  color  slides. 

All  stage  drapes  and  screens, 
house  stage  lights.  PA  and  room 
sound  systems  are  controlled  from 
a  panel  installation  in  the  btioth. 
Trained  technicians  man  the  con- 
trol booth  as  well  as  the  house 
areas — with  experienced  A/V  con- 
sultants to  answer  queries. 

The  Display  Idea  Center 

*  In  the  adjoining  building,  the 
demonstration  tour  continues  with 
a  visit  to  the  Display  Idea  Center. 


Main  I'heater  ,\rea  at  the  Conununications  Idea  Center,  where  hu.tinessinen 
can  .\ee  the  full  range  of  A/V  tools  actually  in  use  on  stage  or  screen. 


This  extensive  display  of  "program 
materials'"  features  back-lighted 
display  units  with  multi-screen 
projection  of  color  filmstrips:  an- 
other panel  unit  displays  six  two- 
by-three-foot  color  transparencies. 


"^  In  what  the  company  calls. 
"New  Idea  Area  No.  5.""  the  im- 
portant function  of  ""Graphics"'  is 
given  comprehensive,  lighted  dis- 
play. I  he  visitor  may  examine 
booklets,    manuals,    and    a    wide 


range  of  printed  media  which  were 
designed  to  give  continuity  and  eo- 
hesiveness  to  various  conuiiuni- 
cations  programs. 

Also  within  this  Display  area  is 
:i  portion  of  the  exhibit  which 
Wilding  created  and  built  for  the 
■.ucccssfiil  Ford  Merchandising 
I  air.  ll  demonstrates  how  the 
message"  can  be  broken  down 
into  programmed  sequences,  with 
logical  disclosure  to  visitors. 

All  of  these.  Wilding  notes,  are 
media  to  be  '"used  to  inform,  edu- 
cate and  motivate."  That's  the 
mission  of  CIC  and  DIC,  the  com- 
pany believes.  The  combined  Cen- 
ters have  been  created  to  help 
businessmen  get  the  complete  pic- 
ture of  a  range  of  tools  and  tech- 
niques which  has  been  mushroom- 
ing in  recent  years.  In  that  light, 
the  Communications  Idea  and  Dis- 
play Centers  are  rendering  a  great 
service  to  all  industry,  fortifying 
business  for  heller  selling  on  which 
the  entire  American  economy  de- 
pends at  home  and  abroad.         • 


New  Idea  .Vnca  —  Control  Booth  uith  its  35)iim  and  \(vnni  arc  projectors.       Another  \  ie«  of  tlie  CoiTlrol  tJooth:  it  lias  stereo  and  monaural  tape  record- 
automatic  control  I'rnJ    ;//(/  nth,  r  filinstiip  and  slide  projectors  on  ledge.       crs.  and  \\'ihling-crtal(  d  Vistastrip.   'irifigcrstrip  and  DiKiAisIa  projectors. 


YOUR   LETTER   IS  YOUR   IMAGE 

An    Insurance   Firm's    New    Picture    Aims   to    Help 
Improve  Business  Letters  in    "Who  Wrote  That?" 


66¥n  the  Business  World  evcry- 
'-  body  writes  and  receives  let- 
ters. But  look  out!  Language  is  a 
sword  that  cuts  both  ways.  With 
its  help  we  can  conquer  the  un- 
known. But  we  can  also  wound 
tiurselves." 

Thus  begins  the  narration  of  a 
most  useful  and  entertaining  new 
film  just  released  (through  Assoc- 
iation Films.  Inc. )  by  Connecti- 
cut Mutual  Life  Insurance  Com- 
pany on  the  subject  of  letter-writ- 
ing. The  company  has  had  an  in- 
ternal program  to  improve  letters 
for  a  number  of  years.  This  film, 
titled  Who  Wrote  That?,  is  de- 
signed to  expand  the  program  and 
make  it  available  to  the  general 
public. 

Reading  the  Morning  Mail 
All  the  action  takes  place  in  a 
typical  business  office  as  Mr.  Ben- 
son reads  some  of  his  morning 
mail.  As  he  opens  the  letter  on 
top  of  the  pile,  an  off-screen, 
scratchy,  droning  voice  reads  the 
letter  out  loud.  Mr.  Benson's  face 
changes  from  anticipation  to  bore- 
dom and  finally  disgust.  Mean- 
while, an  animated  doodle  —  a 
barbed  wire  line  —  writes  itself 
across  the  screen  illustrating  the 
frame  of  mind  of  any  reader  get- 
Now  "Who  Wrote  That?"  asks  Ben- 
ton as  he  scans  still  another  letter 
which   is  loaded  with   cliches  .   .    . 


ting  this   kind  ol   a  cross,  peevish 
letter. 

Number  two  letter  is  spoken  by 
a  sycophant  with  a  built-in  phony 
chuckle  —  "Dear  Mr.  Benson  ... 
you  are  the  kind  of  man  I  want  to 
know,  a  man  of  vision  and  dedi- 
cation .  .  .'"  Cartoon  flowers  begin 
appearing  on  the  screen  over  Mr 
Benson's  face  and  a  schmaltzy  vio- 
lin sneaks  in  on  the  sound  track. 

On  it  goes  through  a  real 
grouchy  letter  —  while  a  freeze 
frame  of  Mr.  Benson  breaks  up 
into  little  pieces;  and  a  letter  pack- 
ed with  cliche  after  cliche  —  as  a 
cobweb  writes  itself  over  the  screen 
until  Mr.  Benson  is  lost  behind  it. 

Finall.v  ...  a  Good  Letter! 

"Four  letters,  four  total  flops. 
But  try  the  last  one.  Mr.  Benson." 
the  narrator  says.  "It's  your  duty. 
You're  human.  You  can  be  sold." 

Here,  at  last,  is  a  letter  written 
in  a  pleasant,  conversational  tone, 
no  gobbledygook  to  obscure  the 
message,  no  cobweb  to  confuse 
and  annoy,  no  hearts  and  flowers. 
This  letter  has  short  words,  short 
sentences,  short  paragraphs;  it 
gets  to  the  point  and  stays  there. 

Mr.  Benson  reads  this  one  over 
a  second  time  with  pleasure.  He 
thinks   that    perhaps   some   of   his 

'Take  a  letter,  please,"  he  begins 
with  all  those  examples  of  right 
and   tcrong  letters  etched  in    mind. 


In  the  film  scene  {left ) :  Bemon  reads  his  rnorning  mail,  and  as 
iioi's  through  four  letters  that  are  pompous,  sijcophantic,  groucluj 
and  lavishly  overdone,  his  face  is  super-imposed  with  colncebs, 
shattered  into  hits  .  .  .  then  flowers  gradually  fill  the  screen  .  .  . 


letters  arc  not  written  the  way  he 
would  like  to  receive  them.  As  he 
re-dictates  to  his  secretary,  we 
come  to  the  only  credits  in  the 
tihn. 

Mr.  Benson,  on  screen,  speak- 
ing: "I've  got  one  more  letter  and 
then  you  can  go  to  lunch.  The 
Connecticut  Mutual  Life  Insur- 
ance Company,  Hartford,  Connec- 
ticut    .Attention:    John   L.    Lobin- 


gier  Jr.  Copy  to  Ted  Lowry.  Peli- 
can Motion  Pictures. 

Dear  John  ...  I  would  be  very- 
happy  to  appear  in  your  new  mo- 
tion picture  about  how  to  write 
a  letter.  Please  tell  your  writer, 
Howard  Enders.  to  call  on  me  at 
any  time.  I'm  especially  looking 
forward  to  meeting  your  letter  con- 
sultant, Ellis  Gladwin,  whose  ideas 
made  it  all  possible.  Sincerely.     • 


Scene   from    lomtlui    S'ilcs'   film   fin   Chicago's  "Crusade   of   .\/.  ..  f,      /i. 

Focus  on  "The  Crusade  of  Mercy" 

Actual  Case  Histories  Show  Fund  Benefits  at  Work 


"'  Dramatic  interviews  with  some 
of  the  actual  people  who  have  been 
given  help  when  they  needed  it 
by  the  Crusade  of  Mercy  form  the 
focal  point  of  a  1 6mm  black  and 
white  film  produced  by  the  Fred 
A.  Niles  Communications  Centers. 
Inc.,  Chicago,  New  York.  Holly- 
wood, for  the  Crusade. 

[  The  film,  most  of  which  was  shot 
'  on  location,  emphasizes  the  hu- 
manness  of  the  Crusade's  work. 
It  also  points  out  how  the  money 
donated  is  budgeted  and  dissemin- 
ated by  staff  members,  to  get  the 
maximum  use  out  of  each  dollar. 

Format  to  get  these  points 
across  is  based  upon  persons,  such 
as  secretary,  truck  driver,  business 
executive,  (studio  shots)  asking 
typical  questions  about  the  bene- 
fits of  the  Crusade  and  why  they 
should  contribute. 

Each  of  the  questions  is  then 
answered  by  actual  recipients  of 
aid.  explaining  why  they  were 
placed  in  a  position  of  asking  for 


aid,  and  what  was  done  for  them. 
This  ranged  all  the  way  from  a 
man  paralyzed  from  the  waist 
down,  who  now.  through  the  Cru- 
sade, makes  a  living  as  a  medical 
secretary,  to  a  parent  of  a  re- 
tarded child. 

One  interesting  sidelight  of  the 
film,  is  that  during  its  scripting, 
the  Anchorage,  Alaska,  earthquake 
took  place.  This  was  in  March, 
1964.  A  brief  insert  on  this  was 
included  in  the  film,  not  on  the 
aid  given  by  the  Red  Cross  on  the 
site,  but  how  one  office  (  the  Chi- 
cago office  was  used )  worked  day 
and  night  trying  to  get  informa- 
tion to  relatives  and  friends  about 
\  ictinis  of  the  earthquake. 

Cameras  and  production  crew 
were  moved  into  the  actual  office 
where  this  activity  took  place,  and 
the  entire  scene  was  recreated  with 
the  same  staff  members  who  did 
the  work. 

The  film  was  recently  released, 
and  is  now  being  widely  used  in 
the  solicitation  of  Crusade  funds.  • 
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BUSINESS  SCREEN  MAGAZINE 


SHOOTING   THE  WORLD  SERIES 

Behind-the-scenes  Notes  on  the   1 964  World  Series 
Picture    Now    Being    Edited    for    Release    to    Millions 


MOST  WiDtLY-SHOWN  Single 
sports  film  of  the  year  is 
the  annual  color  picture  which  re- 
creates all  the  action  and  thrills 
of  professional  bascbalPs  World 
Series'  games.  The  1964  World 
Series,  now  being  completed  for 
the  second  straight  year  by  Jack 
Lieb  Productions  of  Chicago,  is 
personally  supervised  by  former 
player-manager  Lew  Fonseca.  who 
heads  the  motion  picture  activity 
of  the  combined  leagues.  It's  an- 
other cliff-hanger  as  the  Cardinals 
finally  triumph  over  the  Yankees 
in  a  rugged  seven-game  series! 

Consider  the  fact  that  some  I  d 
million  viewers  are  waiting  for  this 
half-hour  color  picture,  that  near- 
ly all  of  them  will  sec  it  via  16nim 
sound  projectors  in  thousands  of 
clubs,  union  halls,  etc.  as  well  as 
at  every  base  of  the  armed  forces 
in  the  U.  S.  and  abroad.  That's 
the  challenge  producer  Lieb  was 
well  aware  of  as  his  crews  first 
awaited  the  uncertainties  of  both 
pennant  races.  Would  it  be  the 
Phillies  or  Cincinnati  in  the  Na- 
tional? Could  Baltimore  take  the 
resurgent  Yanks  in  the  American'.' 
And  watch  those  Cardinals  movel 

The  pre-game  ceremonies  for 
production  people  doing  the  Series 
film  lead  off  with  expert  counsel 
from  Fonseca.  Cameramen  were 
carefully  rehearsed  on  all  angles 
of  the  play  ahead  from  this  vet- 
eran's encyclopaedic  knowledge 
of  players  and  managerial  strategy. 
Five  cameras  were  located:  one 
behind  first  base:  another  t>ut  in 
center  field.  Camera  three  was  be- 
hind third  base  in  the  upper  grand- 


stand; camera  four  in  the  upper 
stands  behind  home  plate.  Camera 
five  was  stationed  in  the  same  area 
and  set  up  to  shoot  only  slow  mo- 
tion sequences.  An  e.xtra  camera 
was  also  stationed  here  to  film  the 
warm-ups,  pre-game  ceremonies. 

Establishing  sequences  were  al- 
ready in  the  can.  City  back- 
grounds, crowds  entering  the 
parks,  shots  of  notables  like  Com- 
missioner Ford  Frick,  National 
League  president  Warren  Giles 
and  American  League  prcxy,  Joe 
Cronin,  were  ready  to  insert.  Once 
the  first  pitch  was  thrown  at  St. 
Louis  there  was  no  "second 
chance."  Any  pitch  could  be  a 
scoring  play,  vital  to  the  final  out- 
come. There  are  no  re-takes! 

The  series  turned  out  to  go 
seven  games;  coverage  by  five 
camera  crews  consumed  36,000 
feet  of  color  stock.  At  the  end  of 
each  contest,  takes  were  shipped 
to  the  laboratory  (Calvin)  and 
reports  obtained  of  results.  The 
Series  was  all  even  at  the  end  of 
six  games,  a  perfect  situation  for 
film  interest.  The  seventh  went  to 
a  new  champion:  St.  Louis,  amidst 
wild  outbursts  from  Cardinal  fans. 

It's  at  this  point,  when  the  gear 
is  packed,  crews  back  home  and 
both  sound  and  picture  are  ready 
for  the  critical  job  of  final  editing 
that  each  year's  film  is  made!  Cut- 
ting of  "hot"  action  scenes  into  a 
tightly-edited  production  which  re- 
tells the  story  of  a  complele  Series 
is  begun  under  the  personal  super- 
vision of  Fonseca.  His  years  of 
experience  arc  again  helping  put 
toizelher  a  real  baseball  classic!     • 


\\  orki  Series  action:  sequence  shows  Mickey  Manlli .  Yankee  ri^ht 
fielder,  catching  Uner  by  Cardinal's  Dick  Groat.  He  hobbles  ball. 

finally  catches  it  us  center  fielder  Roi^rr  Maris   (lop)    hacks  play. 


Armed  with  lilinstrip  projector  ;ukI  rt-ituii  pl.i\ci.  \<ilr\nuiii  docs  his  home- 
work  with  materials  from  the  "Speaking  of  Selling"  aiidio-vi.wal  program. 

LEARNING   TO  SELL   AT   HOME 

New  Six-Part  Home  Study  Sales  Training  Program 
Proving  a  Boon  to  Sales  and  Marketing  Managers 


MOST  S..\i  ts  Training  takes 
place  at  centralized  meet- 
ings but  there's  a  growing  realiza- 
tion of  their  expense  and  time. 
When  it's  feasible,  astute  managers 
would  rather  keep  men  in  the 
field  and.  still  better,  utilize  the 
concentration  possible  in  "home 
study"  among  men  who  care 
enough  to  want  to  advance  their 
status  and  incomes. 

Thanks  to  modern  audio-visual 
techniques  which  can  put  actual 
selling  situations  into  bright,  vivid 
perspective  on  screens  and  com- 
pound their  effectiveness  with  ap- 
propriate recorded  sound,  there's 
a  growing  number  of  sales  manag- 
ers and  marketing  men  who  are 
turning  to  such  programs  as  the 
recently-introduced  "At  Home" 
training  course  which  utilizes  six 
sound  slidcfilms  in  a  series  titled 
S/ieakin);  of  Selling. 

The  slidefilms  present  basic 
principles  of  professional  sales- 
manship; demonstrate  the  applica- 
tion of  these  principles  in  actual 
situations.  10  minutes  apiece,  il- 
lustrated with  color  art.  they  de- 
vote at  least  half  of  each  program 
to  "how-to-do-it"  sequences.  The 
course  was  prepared  by  Hcnning 
&  Cheadle.  Inc..  Detroit,  Mich. 

Salesmen  who  need  help  in  sales 


techniques  can  be  given  special 
training  through  enrollment  in  this 
course.  Each  of  the  "At  Home" 
sessions  includes  a  study  guide 
and  quiz  sheet.  The  quiz  is  com- 
pleted by  the  student  and  returned 
to  Henning  and  Cheadle  for  grad- 
ing and  comments,  before  being 
sent  to  the  sales  manager.  Each 
study  guide  includes  a  "plan-of- 
action"  recommendation  to  be  ap- 
plied to  any  product  or  service. 

To  encourage  such  immediate 
use  and  practice  of  the  sales  prin- 
ciples, each  quiz  sheet  calls  for  a 
case  history  of  how  the  salesman 
used  the  techniques.  The  six  au- 
dio-visual sessions  are  delivered  to 
the  salesman  one  at  a  time.  Be- 
cause there  is  no  time  limit  on  the 
completion  of  lessons,  "slow  learn- 
ers" set  their  own  pace. 

The  program  covers  six  areas: 
a  professional  altitude,  buying  mo- 
tives, handling  objections,  meeting 
price  resistance,  closing  the  sale, 
and  better  use  of  the  salesman's 
time.  More  than  20  marketing 
managers  contributed  to  the  prep- 
aration of  the  program.  The  course 
is  available  at  nominal  cost, 
charges  varying  with  numbers  en- 
rolled. Write:  Henning  &  C  hcadle. 
Inc..  10010  Greenfield  Road,  De- 
troit. Michigan  4S227  for  details. 


Below:  contents  of  typical  "at  home"  trainhig  sc.ision,  which  brings  film, 
record.  Study  Guide  and  the  Quiz  Sheet  with  its  return  envelope. 
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huhistnj  inrr.vf.v   millions  of  dollars  in   valnuhic  color  prints   .   . 
It  should  also  take  time,  care  to  assure  their  perfect  showing. 


A    visual    examination    of    film    also    Itikts    place    throughout 
cveni    foot    of    film    during,    reuindinfi    onto    cores    or    reels. 

PROJECTING    FOR   PERFECTION 

Assuring  Print  Quality  in  the  Lab  and  on  the   Road 

•*-    of      c 


A  Perfecp  $150  print 
a  S30.000  production, 
run  it  through  a  projector  that 
has  the  wrong  size  bulb  or  hasn"t 
been  cared  for,  and  you'd  be  am- 
azed at  just  how  poor  it  can  look." 
says  Mel  Stutsman,  Inspection 
Supervisor.  Calvin  Productions. 
Inc..   Kansas  City.   Missouri. 

When  it  conies  to  putting  film 
through  projectors.  Stutsman  qual- 
ifies as  an  authority.  In  fact,  the 
line-up  of  Kodak  Pageant  Sound 
Projectors  ( AV  1 26  TR )  in  his 
inspection  department  just  iiiiitlii 
be  the  busiest  to  be  found  any- 
where. Calvin  produces  millions  of 
feet  of  film  each  month,  with  10(1 
per  cent  projector  inspection  of 
each  small  order.  Long  films  get 
a  generous  projection  sampling. 
See  It  .\s  Customers  Will 

"We  feel  that  the  only  good 
way  really  to  examine  a  motion 
picture  film  is  to  project  it."  Stuts- 
man declared.  "We  use  visual  in- 
spection during  rewinding  and  high 
speed  projection  to  inspect  large 
quantity  print  orders.  However,  for 
answer  prints  and  other  similar 
types  of  orders,  we  use  normal 
projection  techniques.  If  we  are  to 
see  and  hear  exactly  what  is  on  the 
film,  as  we  must,  we  have  to  pro- 
ject it  exactly  as  our  customers  will 
project  their  prints. 

At  Calvin,  where  the  projectors 


are  in  use  8  to  16  hours  a  day, 
five  days  a  week,  cleaning  is  an 
almost  daily  function. 

"Lack  of  cleanliness,  generally, 
is  the  most  common  projector 
problem."  Stutsman  emphasized. 
"Dust,    lint    accumulate    frequent- 


Lack  of  cleanliness  at  film  •j.at< 
is  a  most  common  problem. 

ly  on  the  film  gate,  producing  the 
all-too-familiar  shaggy  appear- 
ance around  the  edges  of  the 
image.  This  must  be  removed  fre- 
quently. 

"Not  so  noticeable,  but  more 
disastrous  for  film  life  is  the  accu- 
mulation of  emulsion  gelatine  on 
the  film  pressure  shoe  in  the  gate." 
Stutsman  said.  "A  tiny  speck  can 
act  like  a  knife  and  leave  a  con- 
tinuous scratch  in  the  film. 

"If    a    business    or    institution 


Insi>ection  supervisor  Mel  Sfiilsman  icitli  three  of  Kodak  AV 
12fi     TR    Projectors    u.scd    to    inspect    films    at    Calvin    plant. 


shows  movies,  some  knowledge  of 
film  care  and  cleaning  is  desirable 
because  it  is  the  film  that  attracts 
the  dirt.  Static  electricity  resulting 
from  winding  or  rewinding  film 
attracts  dust.  lint,  and  foreign  sub- 
stances to  the  film.  This  material 
accumulates  in  the  projector  and 
can  be  a  real  problem  unless  re- 
moved frequently. 
What   Film    Users    Overlook   .    .    . 

"Most  maintenance  techniques 
are  well-known,  but  projector  users 
just  don't  get  around  to  them  as 
often  as  is  necessary.  Some  of  the 
things  that  should  be  done  are 
frequently  overlooked." 

"For  example:  how  many  peo- 
ple ever  think  to  check  whether 
or  not  the  bulb  in  a  projector  is 
the  right  size  for  their  own  pur- 
poses? Each  of  the  16mm  pro- 
jectors we  use  came  equipped  with 
the  usual  750-watt  bulb. 

But.  our  projection  rooms  limit 
the  throw  to  10  or  15  feet  with 
a  screen  image  approximately  20  x 
.^0  inches  wide  in  size.  So,  we 
put  in  500  watt  bulbs  instead.  On 
the  other  hand,  had  we  been  faced 
with  a  larger  room  and  desired  a 
larger  screen  image,  we  might  have 
gone  to   1000  watt  bulbs. 

Three   Tips   for   Good   Showing 

Stutsman  believes  that  the  thing 
to  keep  in  mind  when  one  is  work- 
ing with  motion  picture  film  is 
that  proper  care  of  a  projector  is 
neither  expensive  nor  time  consu- 
ming. But.  it  would  be  reasonably 
frequent  and  particular  attention 
should  be  paid  to  the  following; 

1.  "Keep  the  film  gate  and  ap- 
erture clean.  Dirt  removal  is  easi- 
est with  an  ordinary  pipe  cleaner 
which  is  soft  enough  not  to  scratch, 
yet  can  be  bent  to  reach  around 
corners.  For  best  results,  do  it  after 
each  print  is  projected. 

2.  Keep  the  film  itself  clean  and 
lubricated.  This  is  done  by  draw- 
ing the  film  slowly  through  a  soft, 
lintless  cloth  moistened  with  film 
cleaner  and  lubricant.  There  are 
commercially  prepared  cloths  es- 
pecially for  this  purpose,  or  a  good 
grade  of  Canton  flannel,  a  short- 
or  medium-pile  rayon  or  nylon 
plush,  or  a  soft  cotton  batiste  is 
satisfactory.  The  cloth  is  folded 
and  held  against  the  two  faces  of 
the  film  as  it  comes  from  the  feed- 
off  reel.  This  gives  the  cleaner  time 
to  dry  before  the  film  goes  onto 
the  take-up  reel.  Rewinding  equip- 
ment is  handy  for  this,  if  avail- 
able. If  not.  cleaning  can  be  done 
on  the  projector  by  setting  for  the 
rewind  cycle. 

3.  Determine  in  some  wav  that 


you  have  the  proper  size  bulb  for 
the  intended  projection  use.  Infor- 
mation on  this  is  usually  supplied 
with  the  projector,  also  common 
sense  must  be  used.  For  larger 
screen  images  750  or  1000  watt 
bulbs  may  be  used.  Once  the  prop- 
er brightness  is  determined,  an  in- 
cident light  meter  can  be  used  to 
check  the  brightness  for  any  screen 
size  desired  and  the  proper  bulb 
used  to  attain  the  desired  bright- 
ness," he  concludes.  • 
*        *        * 

Truckinfi  as  Teen-Age   Career 
Goal  Told  in  Goodrich  Film 

i-T  The  fourth  in  a  widely-shown  se- 
ries of  career  guidance  and  moti- 
vational motion  pictures  for  teen- 
age viewing  has  been  released  by 
the  B.  F.  Goodrich  Company. 
Tommy  Looks  at  Careers  — 
Trucking  is  the  title  of  the  new  25- 
minute  color  film,  produced  by 
Atlas  Film  Corporation  and  dis- 
tributed (as  are  the  rest  in  this 
series)   by  Sterling  Movies  U.S.A. 

The  picture  develops  the  theme 
that  young  men  and  women  can 
find  countless  opportunities  for  ca- 
reers in  science  and  engineering. 
sales  and  accounting,  creative 
channels  and  a  multitude  of  crafts 
within  the  trucking  industry.  It 
shows  that  this  growing  field  of- 
fers both  college-bound  and  grad- 
uated students  their  choices  of  spe- 
cialties ranging  from  salesmen,  ac- 
counts and  instrument  specialists 
to  traffic  and  safety  engineers, 
electricians,  mechanics,  painters 
and  drivers. 

"All  around  us  are  industries 
we  take  for  granted.''  notes  P.  W. 
Perdriau.  president  of  the  Good- 
rich Tire  Division.  "Yet  they  rep- 
resent a  great  potential  for  worth- 
while careers  in  a  society  which 
needs  many  skills." 

"Tommy"  learns,  in  this  film, 
that  the  trucking  industry  provides 
direct  employment  to  more  than 
eight  million  men  and  women. 
Scenes  take  the  viewer  into  mod- 
ern truck  terminals  and  reveal  the 
many  skilled,  highly-trained  peo- 
ple, plus  the  advanced  equipment, 
required  for  today's  motor  car- 
riers. 

The  series  includes  a  film  on 
tire  manufacture,  a  picture  on 
space  exploration  and  a  highway 
safety  film  ( Tommy  Gets  the 
Keys).  These  films  are  available 
on  free  loan  to  schools  and  other 
audience  groups  in  full-length; 
shorter  versions  are  also  provided 
for  public  service  TV  showings. 
Regional  offices  of  Sterling  Movies 
U.S.A.  have  the  prints.  • 
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Nil.  (  iililornia  PaIl»■li^l^  l)iMii>> 
•What   Mak...  a  Film  \  aliiahlei'" 

I  he  Northern  California  Chap- 
ter heard  a  panel  discussion  on 
"What  Makes  a  Film  Valuable  to 
Industry?"  at  its  meeting  of  Fri- 
day. November  20th.  held  at  the 
International  Inn  in  South  San 
Francisco. 

Joinini;  national  IFP.A  president 
Jim  Wasson  who  appeared  as  a 
special  guest  panelist  were  W.  Phil 
Herriott.  director  of  education  and 
training  for  United  Air  Lines.  Chi- 
cago: Jim  Allen.  Batten.  Barton. 
Durstine  &  Osborn.  who  gave  the 
ad  agency's  viewpoint;  Dr.  Jerrold 
Kemp  coordinator  of  audiovisual 
production  at  San  Jose  College; 
John  Corty.  San  Francisco  film 
producer;  and  Al  McNay.  Stand- 
ard Oil  of  California. 

Members  also  reviewed  award- 
winning  films  out  of  recent  Co- 
lumbus. Los  Angeles  and  the  San 
Francisco  International  Film  Fes- 
tival. • 
«          ±          i 

New    Vffiliatioii.s  and   <  hairnien 
Named  for  \\  e.st  ("oasi  ('huptcrs 

There  have  been  a  goodly  num- 
ber of  staff  changes  and  organiza- 
tional moves  during  the  past 
month.  Robert  M.  Duff,  our  con- 
ference vice-president,  is  now  at 
the  Jet  Propulsion  Lab  and  Ray 
Ussery  has  replaced  Henry  Martin 
as  chairman  of  the  Southern  Cali- 
fornia Chapter. 

Ira  Thatcher.  I  nited  .Air  Lines, 
is  the  new  chairman  of  the  North- 
ern California  Chapter. 

We  also  note  that  Jim  Swift, 
formerly  of  Hughes  Aircraft  Com- 
pany, has  replaced  Jack  Smith  as 
program  chairman  for  the  South- 
ern California  Chapter.  Jack  has 
left  Hughes  and  moved  to  the  Air 
Force  Motion  Picture  Unit  al 
Wright-Patterson  Air  Base  in  Day- 
ton. Ohio.  • 


I.o<»k(>ut     Mnlltltain     Pll<itn     Mrll 
Tr;iii>(<'rriiifi   to   Xiirt^oi    \I'K 

Among  the  95  actions  taken  re- 
cently by  Defense  Secretary  Mc- 
Namara  was  his  order  transferring 
the  photographic  mission  at  Look- 
out Mountain  Air  Force  Station. 
Los  Angeles,  to  the  Norton  Air 
Force  Base.  Several  of  our  IFPA 
members  will  be  affected  by  the 
transfer  of  these  facilities.  They 
are  attached  to  the  IS.SZnd  Photo 
Squadron.  Air  Photographic  & 
Charting  Service.  This  group  won 
an  IFP.A  Cindy  .Award  in  '64  for 
their  outstanding  training  film. 
Moiinlain  Survival.  • 
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NARRATION 

Spine  of  the  Documentary  Fill 

by    Dr.    Harald    O.    Dyrenforth 


A  NvoNE  Who  Has  Taigui  tele- 
-^"■vision  and  radio  broadcasting, 
as  the  present  writer  has.  should 
be  amazed  al  the  indifference  with 
which  the  leading  textbooks  in  the 
frcld  treat  the  subject  of  narration. 
Many  of  them  do  not  mention  the 
word  "narration"  at  all.  or  dismiss 
it  with  a  casual  line.  I  am  sure  that 
textbooks  of  film-making,  primar- 
ily concerned  with  the  visual  as- 
pects of  the  art,  are  just  as  guilty, 
or  more  so,  of  this  sin  of  omission. 

And  yet.  narration  should  be  of 
tremendous  importance  to  direc- 
tors and  producers  of  documentary 
films:  it  is  the  skeleton  holding  up 
the  entire  body  of  an  instructional 
or  factual  show,  or  the  spine  — 
whichever  you  may  wish  to  call  it. 

What  is  narration?  It  is  exactly 
what  the  Latin  word  ■"narrare" 
'Icnotes:  "telling  a  story."  In  an 
old  radio  textbook.  Rudolf  Arn- 
heim  gives  a  good  operational  def- 
inition: 

"Thai  the  inosi  naliiral  prixe- 
ihire  /.s  lo  speak  not  only  before 
people  hut  also  to  ihem,  arises  liis- 
lorirally  from  the  fact  that  Creek 
Hrama  .  .  .  spraiii;  from  the  nar- 
rathm  chorus  ami  its  soloists,  that 
it  is  not  the  dramatic  action  .  .  . 
timt  represents  the  original  form, 
hut  rather  the  narrator  ..."..   .  . 

Therefore  the  performer  himself 
should  be  recognizable  as  a  human 
being  addressing  human  beings.* 

And  Crews  remarked: 

"The  narrated  transition  be- 
comes more  than  a  mere  interrup- 
tion lo  chanf-e  a  scene.  It  is  realh 
a  continuation  of  tire  .scene  in  nar- 
rative form,  which  may  streni;tlum 
the  over-all  structure  of  the  phiv 
rather  than  weaken  it."** 

■In  many  cases,  narration  is  as 
nmch  aciins;  as  story-telling,  and 
it  is  within  the  power  of  the  ac- 
tor-narrator to  lift  his  narration 
to  just  slightly  below  the  emotion- 


al pitch  of  the  dramatic  scenes 
surrounding  it. 

A  perfect  example  of  this  type 
o!  narration  is  the  one  in  Thorn- 
ton Wikler's  Our  Town.  The  nar- 
rator takes  no  part  in  the  action; 
he  is  merely  an  observer  and 
commentator.  But  what  an  ob- 
server! He  is  anything  but  imper- 
sonal or  unconcerned;  he  knows 
and  loves  every  nook  and  cranny 
in  that  sleepy  New  England  town 
of  G rover's  Corners;  he  is  the 
personal  friend  of  every  man, 
woman  and  child  in  it.  He  lives 
and  loves  and  hopes  and  dies  with 
them.  Similar  narrations  are  those 
in  The  Glass  Mena.verie  and  Tea- 
hou.se  of  the  Auf-ust  Moon. 

Let  me  be  blunt  about  it:  Never, 
a:  any  time,  has  narration  any- 
ihini;  to  do  with  amioimcint;.'  "The 
announcer."  wrote  Arnheim,  "is 
nothing  but  a  voice.  He  exists  .  .  . 
not  beyond  but  only  in  the  loud- 
speaker." Therefore  announcing  is 
not  an  art.  but  only  an  instrument, 
a  device,  and  the  announcer  is  not 
an  artist,  but  at  best,  a  craftsman. 

The  narrator,  on  the  other  hand, 
is,  or  should  be.  an  artist,  creating 
and  projecting  a  definite  personal- 
ity; ergo,  the  further  he  keeps 
away  from  announcing,  the  bet- 
ter he  is  bound  to  be. 

Because  narration,  unlike  an- 
nouncing, should  be  a  hiffhly  in- 
dividualized performance,  t  h  e 
greatest  mistake  an  aspiring  nar- 
rator can  make  is  to  strive  for  an 
<wer-"orotund".  booming  voice. 
There  seems  to  be  a  craving 
among  the  bulk  of  American  mi- 
crophone speakers  for  over-res- 
onant Superman  voices. 

Except  for  varying  degrees  of 
dullness,  they  sound  amazingly 
alike:  one  big  low  "sexy"  he-man 
boom.    Perhaps   this   is   the   vocal 


•Rudolf  Arnlicjiii.  Radio.  Marg.iret  Lud- 
wiE  and  HitIhtI  Read.  Transl.  (Lnndon; 
Faln-r  and  Faht-r.  I^ttl. ) 

°°  Albert  E.  Crews.  Rarfio  Pwduction  Di- 
rcliiiK    (Biisl.Mi:    lIcmRhton-Mifflin   Co.) 
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Narration  and  the  Documentary  Film: 


(cont'd,    from    previous    PAGli) 

collateral  to  a  peculiarly  American 
phenomenon:  the  He-Man  Com- 
plex.* 

It  does  not  seem  to  occur  to 
those  who  desperately  strive  for 
a  standard,  "beautiful"  he-man 
microphone  voice  at  the  expense 
of  all  individuality  that  some  of 
the  greatest  "leading  men"  in  his- 
tory, notably  Napoleon.  Frederick 
the  Great,  Lincoln  (as  far  as  we 
know),  Roosevelt  or  Churchill 
had  to  struggle  along  with  voices 
that  were  too  high,  hoarse,  rasp- 
ing, thin  or  nasal  —  and  still  did 
quite  well  for  themselves. 

In  the  theater  the  classic  e.x- 
ample  is  the  great  Sir  Henry  Irv- 
ing or.  to  mention  a  very  success- 
ful living  actor  Marlon  Brando. 
A  great  deal  of  the  charm  and 
the  spice  in  art  is  derived  from 
irre^ularily,  even  ugliness;  perfect 
beauty,  symmetry  and  regularity 
can.  and  do.  become  incrediblv 
dull! 

Nor  do  I  have  any  patience  with 
directors  whose  comments,  when 
casting  for  a  narrator,  run  like 
this:  "Oh,  he's  out,  he  has  a  rasp 
in  his  voice  .  .  .  Too  high-pitched. 
no  good  .  .  .  Southern  accent.  can"t 
use  him  .  .  ."  Hardly  ever  does  one 
hear  questions  raised  such  as: 
"Does  he  read  with  intelligence  and 
feeling?  Does  he  catch  the  mood 
of  the  script?" 

The  comparison  with  the  stage 
is  rather  illuminating:  When  fill- 
ing a  leading  or  featured  part, 
there  are  often  two  choices:  either 
to  cast  some  one  who  "looks  the 
part"  but  cannot  do  justice  to  the 
acting,  or  someone  who  may  be 
too  young  or  too  old.  too  short 
or  too  tall,  but  who  can  give  a 
great  performance.  The  effect  of 
externals  is  a  very  fleeting  one. 
With  a  good  actor  who  does  not 
look  the  part  but  plays  it  superbly. 
we  will  forget  the  unsatisfactory 
looks  after  the  first  five  minutes, 
and   we  will  no  lonaer  be  aware 


•T/ie  very  word  "he-man"  is  highlij  re- 
vealing. I  hftie  never  encountered  it  in 
rtriiy  foreifin  language  of  my  acquaintance. 
Geoffrey  Carer  iu  TUe  American  Dream 
(W.  W.  Norton  &  Co.,  N.V.  1948)  wrote: 
"The  lives  of  most  Americans  are  bounded 
hy  the  constant  necessity  to  prove  to  their 
fellows  that  they  are  not  sissies,  not  homo- 
sexuals .  .  ."  There  may  be  some  rela- 
tionship between  the  "he-man-voice"  and 
the  wiUIly  exaggerated  physical  brutality 
of  American  TV  ami  motion  pictures  with 
their  endless  succession  of  .■iluggings. 
shootings  and  killings. 


of  them  as  we  enjoy  his  perform- 
ance. 

The  same,  only  more  so.  holds 
true  for  narration.  "Looks"  cor- 
respond here  to  voice  quality.  The 
beautiful  microphone  voice,  if  it 
does  not  express  anything,  will 
bore  us  in  even  shorter  time  than 
mere  looks  in  the  theater.  But  a 
good  narrator  will  hold  us  spell- 
bound, even  if  his  voice  should 
be  a  few  tones  higher  than  is  deem- 
ed proper  for  a  "he-man  voice." 
or  if  he  should  have  a  regional 
accent  —  once  the  first  slight 
shock  at  his  unusual  voice  or 
speech  has  worn  off. 

It  would  be  gratifying  if  I  could 
name  a  whole  string  of  such  "un- 
orthodox" narrators  —  unfortu- 
nately, 1  cannot  think  of  any  but 
Cecil' B.  DeMille.  Art  Gilnior'e  and 
Olan  Soule.  for  the  simple  rea- 
son that  the  "unorthodox"  narra- 
tor is  seldom  given  a  chance  to  be 
heard. 

These  pages  are  not  likely  to 
be  read  by  students  of  broadcast- 
ing or  aspiring  narrator  talent.  But 
for  the  benefit  of  the  directors  and 
producers  of  documentary  films 
casting  for  narrators.  I  shall  at- 
tempt to  sum  up  my  ideas: 

1.  A  narrator  should  concen- 
trate, first  of  all.  on  the  meaniiii; 
of  his  text,  second,  on  the  ineciii- 
iiii;.  and  third  and  last,  on  the 
meanin)>.  To  quote  Wayland  M. 
Parrish :  * 

"We  must  Jo  in  reading  wliat 
we  do  in  conversation.  We  inusl 
have  the  same  menial  activity  in 
the  one  as  in  the  other.  As  our 
minds  create  tlie  thoiiftlit  we  speak 
in  conversin.i;,  so  they  must  recre- 
ate the  thought  we  speak  in  read- 
ing. We  must  have  a  vivid,  intense 
realization  of  the  meaning  of  what 
we  read  while  we  are  reading  it. 
With  all  our  mental  force  we  must 
hear  down  on  the  thought  at  the 
moment  of  utterance." 

And  one  of  the  causes  of  bore- 
dom and  unreality  in  reading  is 
too  much  voice-consciousness,  lis- 
tening to  oneself. 

2.  The  narrator  should  be  fa- 
miliar with  the  subject  matter  of 
his  narration.  The  microphone  is 
a  very  fine  barometer  and  betrays 
at  once  to  a  sensitive  ear  whether 
the  speaker  knows  or  does  not 
know  what  he  is  talking  about, 
whether  he  believes  or  does  not 
believe  in  what  he  is  saying.  At 

'Wayland  Vlaxfield  Parrish.  Reading 
.Moud    (N.    v.:    Ronald    Press) 


the  risk  of  being  ridiculed  and 
accused  of  out-Stanislavskying 
Stanislavski,  I  suggest  that  a  per- 
son who  has  never  skiied  in  his 
life  should  not  be  called  upon  to 
narrate  a  ski  picture,  nor  should 
a  totally  unmusical  man  narrate 
the  life  of  Beethoven.  Ignorance 
or  insincerity  will  often  show! 

3.  The  narrator  must  have  a 
genuine  urge  to  communicate  the 
thought  behind  the  words.  Eager- 
ness to  have  this  thought  under- 


Noles  .4l)oiit  the  .\ulhor 

'■  An  actor  for  29  years  in 
all  media.  Dr.  Dyrenforth  has 
also  taught  drama  and  speech 
as  a  college  professor.  Our 
editorial  v. p.  is  presently  a 
writer-director  in  the  TV  and 
Motion  Picture  Presentations 
Dept..  at  North  American 
Aviation.  Downey.  Calif.  He 
is  under  contract  to  20th 
Century  Fox.  appearing  in 
the  film  Morituri.  • 


stood  and  appreciated  will,  as  Par- 
rish says,  bring  about  a  "spon- 
taneous brightening  of  the  pattern 
of  expression." 

4.  The  narrator  shoidd  have  a 
mental  or  emotional  altitude  to- 
ward his  material.  There  is  not, 
or  should  not  be.  such  a  thing  as 
a  completely  impersonal  narration; 
if  it  is  impersonal,  it  is  no  longer 
narration  and  sinks  to  the  level 
of  dull  announcing,  in  which  case 
the  narrator  is  nothing  more  than 
the  drab  property  man  in  a  Chi- 
nese play  who  goes  perfunctorily 
about  his  business  but  has  no  part 
in  the  play  itself 

Narration,  as  we  have  stated 
before,  is  an  art.  and  art  can  never 
be  completely  impersonal,  or  else 
it  ceases  to  be  art.  Even  the  pure- 
ly factual,  informative  narration 
requires  an  attitude  on  the  part  of 
the  narrator.  It  must  be  something 
more  than  mere  blank  repetition 
of  words. 

5.  On  the  other  hand,  in  a  fac- 
tual narration  this  personalizing  of 
the  narration  must  not  go  too  far. 
The  narrator  "should  not  be  an 
exhibitionist,  but  a  conveyor  of  the 
truth,  the  real  meaning  of  what  he 
reads."*  Under  the  heading  of 
exhibitionism  would  also  fall  vo- 
cal over-consciousness  and  the  vo- 
cal acrobatics  and  mannerisms  of 
certain  well-known  news  commen- 
tators. 

6.  The  narrator  must  not  speak 
before  people,  but  only  to  them. 
He   must   rid   himself  of  the   idi- 


'Lionel    Crocker    and    Louise     M.     Eich. 
Oral  Reading    (\.    V.:    Prentice-Hall  * 


otic  idea  that  he  is  orating  to  an 
audience  of  thousands  or  millions 
and  tell  his  story  to  one,  two  or 
three  people  in  a  room. 

7.  The  narrator  shoidd  fit  his 
style  into  the  general  pattern  of 
the  script.  Too  many  narrators 
plough  through  all  scripts  in  one 
and  the  same  style,  like  an  Army 
tank   through   a  flower  garden. 

8.  The  narrator  should  not  be 
too  glib  and  authoritative.  He 
should  not  play  the  teacher  too 
much  —  no  audience,  whether 
adult  or  younger,  likes  to  be  put 
on  a  hard  school  bench.  He 
should  not  be  a  prig  talking  down 
to  his  audience  and  letting  them 
feel  that  he  knows  so  much  more 
than  they  do. 

Let's  say  it  once  more  in  con- 
clusion: The  announcer  is  the  im- 
personal voice;  the  narrator  is  the 
story  teller  and.  as  such,  is  an  in- 
terpretive artist  quite  as  much  as 
is  the  actor,  I  hope  these  remarks 
will  help  those  who  hire  and  direct 
narrators  to  a  better  understand- 
ing of  the  true  functions  and  aims 
of  narration.  • 

INavy  Tecliiii<-ians  Gel   Special 
Training  on   Optieal   Printer 

*  Research  Products.  Inc.  of 
Hollywood  has  announced  delivery 
of  a  new  optical  printer  to  the  U.S. 
Navy  .'\erospace  Recovery  Facility 
at  El  Centro.  California.  Special 
training  on  the  printer  was  given  at 
the  company's  plant  to  Mrs.  Sally 
Ouijada  and  Navy  photographer 
first  class  Jim  Portwood. 

The  new  equipment  embodies 
several  innovations  not  .standard 
on  optical  printers,  thus  requiring 
the  special  training  program.  Re- 
search Products'  president  Harold 
.^.  Scheib  notes: 

"No  other  manufacturer  of  op- 
tical printers  is  in  the  position  to 
offer  this  follow-up  service.  Since 
our  associate  company.  Cinema 
Research  Corp..  is  actually  in  the 
business  of  making  optical  effects 
we  are  able  to  test  the  equipment 
under  actual  operating  conditions." 

*  *        * 
Gordon   Enterprises   to   Handle 
W  eslern   .Sales   lor   Perniacel 

'  Gordon  Enterprises.  North 
Hollywood.  Calif,  has  been  named 
Western  U.  S.  distributor  for  the 
new  Permacel  Film  Processing 
Splicer,  according  to  Roy  Low. 
Gordon  sales  manager.  • 

*  *        * 
Holiday   Greetings   to   All! 

-  .\nd  here's  hoping  there  are  a 
few  mss.  in  our  stocking  for  future 
issues  of  the  Journal!  A  happy 
holidav  to  vou  from  IFPA!  • 
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ARMINGTON   &   MEISTER 
220  East  54lli  St.,  Ni-«    York.  N.  V.   1(1022 
Phone:  MU  S  3909  AC:  212 
Date  of  Organization:  1960 
H.  !•".  Armingtoii,  Writer 
I.  \V.  Meister.  Industrial  P.  R.  Consultant 


HOWARD  W.   BAILEY 

2308    Surrey    Lane,    Falls    Clinrcli.    \  irginia 

22042 
Phone:  532-5743  AC:  703 

Howard  W.   Bailev.   \Vr/7.  r    Dirirlor 


JOHN   C.    BANCROFT 
57 IS  North  C:ainplKll.  CMiicago,  III.  00645 
Phone:  AUdniore  1-7747      AC::  312 


LESTER  S.   BECKER 
11  Cob  Drive,  \\  estporl,  (mhiii. 
Phone  226-0300      AC:  203 


WILLIAM    BERNAL 
161  Dubois  A\e.,  Sia  C:lill.  N.  V. 
Phone  OR  6-1664     AC:  516 
William  Benial,  Writer-Producer 


^ 


SPENCER    BOSTWICK  S   PLANFILM,    INC. 
1(>47   \\'isconsin   A\f..   \.   \\  ..   \\  ashintiton, 

D.C.  20007 
Phone  CO  5-4161  AC:  301 

Date  of  Organization:  1958 

Spencer  Bo.st\vick.  Otcncr  —  Head.  Script 

Production  and  Slonjhoard  Services 
Barljara  Ross,  Editorial  Assistant 
Sara  Bostwick.  Iliad.  Mu\ii-  Services 


RICHARD   W.   BRUNER 
663  Fifth  Ave.,  New  York,  N.  Y.  10022 
Phone:  PL  2-7510     AC:  212 
Date  of  Organization;  1963 
Richard  W.  Bruner,  Writer 
Rosemary  H.  Bruner,  Secretary 

COE-PEACOCK 

Governor's  House.   S400  Wisconsin  .\ve. 

Washington,  D.  C.  20014 
Phone:  6.56-5240  AC:  301 
Date  of  Incorporation:  1961 
Lowry  N.  Coe,  Jr.;  ("lifforil  I..  Peacock 


CREATIVE    IMAGES 
115  West  71st  Street,  New  York.  N.Y.  10023 
Phone:  SU  7-2626  AC:  212 
Date  of  Organization;  1957 
Har\ey  Y'ale  Gross,  Writer 


RICHARD  F    CREYKE 
2019  Grove  Street,  (.lenview.   Illinois 
Phone:  724-0471  AC:  312 

Date  of  Organization:  1956 


EDITORIAL  SERVICES,   INC. 
1276  West  Third  Street,  Cleveland.  Ohio  44113 
Phone:  TOwer  1-4577  AC:  216 

Date  of  Incorporation;  1952 
William  D.  Ellis,  President 


JANE   FITZ-RANDOLPH 
1845  Bluebell  .-Vvenue,  Boulder,  Colorado 
Phone:  442-4436 

Date  of  Organization :  1959 


DON   FRIFIELD 

Home:  321  Rutland  .\ve.,  Teaneck,  New  Jersey 
Phone:  833  1421  AC:  201 

Office:  55  West  42nd  St.,  New  York  36,  N.  Y. 
Phone:  LOngacre  5-5230  AC:  212 

Don  Frifield,  Writer-Director 


YOUR    REFERENCE   GUIDE  TO 

Film  Writers 

A    LISTING    OF    CREATIVE    SPECIALISTS 
EXPERIENCED  IN  AUDIO-VISUAL  MEDIA 


JAMES   B.    GAHAN 
21  Claremont  Ave.,  New  York  27,  N.  Y. 
Phone:  MO  6-0025     AC:  212 
Date  of  Organization:  1952 
[amcs  15.  C;ili;in.  Writer-Director 

ANTHONY    LEE   GORSLINE 
S439  Melr.ise  Ave.,  West  llollvvvood  69,  Calif, 
I'lxnie:  Ol.ive  3-0630  AC:  213 
.\nthonv    l.cc  (^ll^li^l(■-  Writer-Director 


OEVESTE  GRANDUCCI 

P.O.  Box  1473.  St.   Thomas,  V.  S.  \  irgin 

Islands,  ()0S02  (Air  Mail,  please) 
Phone:  744-2270  AC:  809  —  c:ill  collect 

(  ,,blo;  (;hansc:iup  1 

D.ite  of  Organization:  1946 

DWINELL  GRANT 

Solebury,    Bucks    Coinilv.    rcimsv  l\  ania    18963 
Phone:  297-5204  AC:215 
Date  of  Org:uiiz;ition:  1955 
Dvvinell    Grant,    Science    Writer  &   .\nimalion 
Designer 

ROBERT   HECKER 
745  N.  lli'^liluiKl  Ave,  llollvvvood,  Cal.  90038 
Phone:  W  K  7-1016  .\C:  213 
Date  of  Orgiuiization:  1960 


BRUCE   HENRY 

Yictory  Heights,  Stone  Lake,  Wisccmsin.  ,54876 

Phone:  865-2.552 
(operate     from     mobile     travel    office     when    on 
assignment;     mail     to     Stone     L;ike     address     is 
forwarded.! 


ROBERT   M.    HERTZBERG 

.57  West  75tli  St..   New  York,  N.  Y.    10023 
Phone:  TH  .3  3211  AC:  212 


CHARLES   E.   HUSTON 
7337  Beeclivvood  Drive,  Mentor,  Ohio 
Phone:  25,5-3189  .\C:  216 
Charles  E.  Huston,  Writer,  Scripts  and  Lyric.i 

PAUL  W    JENSEN 

115  South  IkiiKiu  St..  I'aUitinc,  111. 
Phone:  3.58  1137  .\C:  312 

Diite  of  Organization:   lannary.   1963 


ALEXANDER   KLEIN 
521  West  112th  St.,  New  York,  N.  Y.  10025 
I'hone:  .\C  2-7634      AC:  212 
Alexander  Klein  &  staff,  Writers 


DAN   KLUGHERZ 

48  .\rrandale  .\venue.  Great  Neck,  New  York 
Phone:  HUnter  2-57.)7  \C.  516 


ED   KNOWLTON 

Box  36S,  Charlton  (;ity,  .Massaclinselts 
Phone:  248-7486  AC:  617 
Date  of  Organization:  1963 


# 


this  svnibol,  appearing  over  a 
listing  in  these  pages,  indicates  that  <lisplay  ad- 
vertising cont;iining  additional  useful  reference 
data  appears  in  other  pages  of  this  Buyer's  f^nide. 
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DOUGLAS  C.   McMULLEN  -  Script   Services 
16  Kellogg  Drive,  W  ilton.  Conn, 
I'hone:  762-3145      AC;  203 
Date  of  Orgiinization;  December,  1960 
Douglas  C.'McMuUen,  Writer 


BRUCE   MOODY 
372  Central  Park  West,  New   York,  N.Y.  10025 
Phone:  UN  5-527S  AC:  212 
i):itc  of  Organization;  1961 

EDWARD   R.   MURKIAND,   Writing  _ 

27  Bank  Street,   New   Milford,  Conn.  06776 
Phones:    EL   4-3301/5660      AC:   203 
Date  of  Organiz;ition:  1962 


C.  A.  NICHOLSON 
6222  Rex  Drive,  Dallas  30,  1  c\as 
Phone:  EM  8-0903  .\C:  214 

Date  of  Organization;  19(il 


EDDIE  O'BRIEN  -  THE   WRITER 

67  Old  llii;hvvav.  W  ilton.  Conn. 
Phone:  762-8400      AC:  203 
Date  of  Organiziition:  1960 
Edward  A.'^O'Hrirn,  jr.,  Wrilir 


STAN   PHILLIPS 

11.50  Delaware  Street,  Denver.  Colo.  S02O4 

Phone:  534-6494  AC;  303 

D.ite  of  Org:uiization;  1962 

Stanley  C.  JPliillips.  Writcr-Cnnsullant 


HARRY   PRESTON 
1279  W,  Forest  .\ve.,  Detroit,  Michigan  48201 
Phone:  831-1786  .\C:  313 
Date  of  Organization;  1952 
Harry  Preston,  Writer.  Director.  Producer 


CARL  PUGH 
13123  S.W.  64th  Court,  Miami,  Fla.  33156 
Phone:  MOhawk  1-9440  AC:  305 

ANN    AND    RALPH    SCHOOLMAN 

Horton  Road,  C:old  Spring,  New  York 

Phone:  Cold  Spring  5-3609 

Ralph  Schoolman,  Writer 

Ann  Schoolman,  Writer  and  Research 


^ 


WOODY   SIEGEL 
Film  Center,  630  Niiith  Ave.,  New    York,  N.Y. 
Phone:  JU  2-3480 


WILLIAM   L.    SIMON    FILM   SCRIPTS,    INC. 

2407' J  I've  St.  NW.,  W  ashinulon.  D.C.  20037 
Phone:  FEderal  3-7514  .\C:  202 

Date  of  Organization;  lunc,  1958 


STANFORD  SOBEL 
103  Park  Avenue,  New  York.  N.  Y.  10017 
Phone:  LExington  2-1450  AC:  212 
Date  of  Organization:  UJ47 


ROBERT  E.  SOMERFELD 
3390  Camino  De  La  Cunibre,  Sherman  Oaks, 

Calif. 
Phone:  784-0889 
Date  of  Organization;  1962 


RAY  SPERRY 

3841   Highland  Ave.,  San  Diego,  Calif.  92105 

Phone:  281-4392  ,\C:  714 

Date  of  Organization:  1961 

Rav  T.  Sperrv ,  \\ri(er 

George  Sperrv,  Writer  {Continued) 
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FILM 

HEADACHES 

CURED 


Business  Films,  Libraries,  Adver- 
tising Companies,  Film  Distribu- 
tors, Etc.,  Vacuumate  Corporation 
offers  quick  relief  for  film 
headaches— bringing  to  you  many 
services  you  have  urgently 
sought. 

FILM  CLEANING 
INSPECTION 

AND   REPAIR 

• 

SPOOLING  &   SHIPPING 

OF  TV  COMMERCIALS 

• 

FILMSTRIP   CUTTING 

AND  CANNING 

• 

FILM   PROTECTION 

Vacuumate  Corp.  givet  you  the  fine  super 
Vacuumate  film  process  for  protection 
against  wear,  oil,  fingermarks,  tc  rote  he* 
and    climotic    changes. 

FILM   DEPOSITORY 

Films  ore  catologued  and  stored  with  us 
owoiting     your     shipping     instruction*. 

• 

PACKAGING  AND  SHIPPING  OF 
FILMS  . . .  FILMSTRIPS  AND  DISCS 


NO-EN 

FILM  TREATMENT 


GIVES  TROUBLE  FREE  EXTRA  LONG 

REPEATER  FILM  PROJECTION  FOR 

YOUR  ADVERTISING  CONTINUOUS 

FILMS  . . . 


II  only   a   single   reel   or   many,    Vocuumore 
will  serve   you  well.  Write  for  information 


v4cyyiii4H 


specialists  in 
Film  Henidlitig  Services 

427  W.  42nd  St.,  New  York,  N.  Y. 


Your  Reference  Guide  to 

FILM  WRITERS: 


GENE    STARBECKER,    Film    Builder 
475  Fifth  A\e..  Ni-«  York.  N.  V. 
Phone:  Ml'  3-1093     AC:  212 

Gene  Starbecker,  Writer 

Cal  Stevens,  Research  Assistant 

Rita  Franklin,  Secretary 


J.   M.   STARBECKER,    INC. 
8700  Manchester  Rd..  Sihcr  Spring,  Mtl. 
Phone:  .587-8648     AC:  301 
Date  ot  Organization;  1954 
J.  M.  Starbecker,  President  &  Treasurer 
Eugene  Starbecker.  Writer 
Marcia  Marlow,  Writer 
Ste\e  Stelean,  Writer 
Inna  Einheber,  Secretary 
Barbara  Belew,  Secretary 


KENNETH  STUBBS 

1334  Wisconsin  .4venue,  N.W. 

W  ashington.  D.  C.  20007 
Phone:  338-4449     AC:  202 

Date  of  Organization ;  1954 
Kenneth  Stubbs,  Writer  and  Artist 


PETER  J. 

6980  Maple  Street.  N, 

20012 
Phone:  RAndolph  3-6427  AC 

Date  of  Organization;  1945 


STUPKA 

W.,  Washington  D. 
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DON   SWEET 

5  E.  .57th  St.,  New  York,  N.  Y.  10022 
Phone:  PL  .5-0844     AC:  212 
Date  of  Organization:  1963 

Donald  A.  Sweet,  Writer 


HOWARD  TURNER 

57  West  75th  Street,  New  York,  N.  Y.  10023 
Phone:  TRafalgar  3-3211  AC:  212 

DICK  UPTON 

418  S.  Fourth  Ave.,  Libert>'\  ille,  Illinois 
Phone:  362-0174      AC:  312 
Date  of  Organization;  1960 

W.  J.  VAN   DE  MARK 

502  Linden  Place.  Cranlord,  New  Jersey- 
Phone:  276-9649     AC:  201 
Date  of  Organization:  1962 
W.  J.  \'an  De  Maik,  Writer-Director 

ROBERT  WAID 

33  Windham  Place,  Glen  Rock,  New  Jersey 
Phone:  Gilbert  5-8234 
Robert  Wald,  Writer-Director 


GEORGE  E.  WOLF 

18  W.  4,5th  St..  Room  619,  New  York,  N.  Y. 
Phones:  YU  6-5707  AC:  212; 

HU  2-9173  .AC:  516 
Date  of  Organization;  1948 
George  E.  Wolf,  Wrrtcr/Director/Producer 

PAUL  C.  WOODBRIDGE  -  WRITES 

Bragpatch  Scriptshop 

Great  Falls.  \a.  (\\  ashington,  D.  C.) 
Phone:  759-2565  AC:  703 
Date  of  Organization;  1945 
Paul  C.  Woodbridge,  Writer-Director 


Listing  Data  Received  After  Deadline 
Will  Appear  in  tfie  First  Supplement 
to  This  1965  Service  Buyer's  Guide 


CAMERA  MART 


van 


Pat  Pending 


the  modern  Sun 
Reflector  by 
Lowel-Ligtit 
Portable, 
lighweight 
The  Vari  flector  has 
a  bright  even  re- 
flection you  can 
soften  or 
diffuse  by  a 
finger-operated 
lever.  Mylar  and 
aluminum  slat  con- 
struction is  rigid  in  wind, 
rolls  up  in  seconds  for 
storage  or  travel  in  itsov»n 
carrying  tube.  Floods  like  a 
spotlight,  doubles  as  a 
shadowless  indoor  "fill." 
Washable,  scratch  resis- 
tant surface.  Special 
stand  allows,  pan,  tilt 
&  height  adjustments. 

4x4  Vari-flector 

complete  withstand 

and  case  (7"  x 

42)      $149.50 

2  X  2  Vari-flector 

ffand-hold  model 

$24.50 

2x2  Stand 

mounting  model 

$39.50 


2  X  2  Fiber  carry  case     (4"x24")    $9.50 


LOWEL  LIGHT  LOCATION  KIT 

Everything  in  one  compact  case  A'/z"  X 
27V2"  X  6V2".  Six  Lowel-Lights.  Six  Lowel 
barndoors,  two  9  ft,  5-section  PIC  stands, 
three  25  ft.  extension  cables,  two  25  amp 
fuses,  12  yd.  roll  gaffer  taps . . .  complete 
$124.50 

Lowel-Llghts  Model  K5.  five  Lowel-Lights 
with  gaffer  tape  and  case $34.50 

Gaffer  Tape,  12  yard  roll    $1.95,  30  yd. 
roll.  $3.95  Lowel  Barndoors    $5.75  each 

For  further  iniorrvation   write- 


the  CAMERA-MART  inc. 

1845  Broadway,  New  York  23.  N.  Y. 
PLaza  7-6977 
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This  is  the 
high-fidelity 
pubhc  address  system 
that  shows  movies,  too 


Kodak  has  built  a  truly  high-fidelity, 
transistorized  sound  system  into  this 
Kodak  Pageant  Ifinim  Sound  Projec- 
tor, Model  AV-i:6-TR.  And  we've 
made  it  powerful  enough  to  drive  extra 
speakers  so  that  you  may  use  a  micro- 
phone (optional),  add  matched  speak- 
ers (optional)  if  need  be,  and  have 
yourself  a  combination  sound  movie 
projector  and  public-address  system  of 
superb  quality. 

With  it.  you  can  speak  any  essential 
words  you  might  want  to  say  to  prepare 
an  audience  before 
a  movie,  and  every- 
one hears  what  you 

y  P>=W,  s^y-  Or  y°"  <^^n  '■'^^d 
■"^^^M^-*  narration  into  the 
microphone  to  ex- 
plain silent  films  or 
augment  sound  mov- 
ies. Explanations  or 
question-answer  periods  after  a  movie 
become  much  more  interesting  when 
you  have  this  sort  of  sound  system  at 
your  disposal. 

You  should  never  have  to  repair  this 
sound  system  because  Kodak  elimi- 
nated items  that  are  likely  to  break 
down,  wear  out,  or  burn  out.  We  use 
transistors   instead  of  vacuum   tubes. 


Wc  use  an  exciter  lamp  that's  rated  for 
the  life  of  the  projector. 

To  get  the  best  quality  of  the  sound 
from  all  films,  you  can  focus  the  light 
from  the  exciter  lamp  on  the  film's 
sound  track.  We  give  you  a  fidelity- 
control  lever  to  adjust  this  focus,  and 
we're  the  only  ones  who  do.  We  pick 
up  sound  from  the  sound  track  with  a 
solar  cell  instead  of  a  photocell,  and 
this  gives  you  sound  that  doesn't  have 
electrical  noises  mixed  in  with  it. 

Wc  give  you  a  hefty  1 1  x  6-inch  oval 
speaker  that  can  take  the  full  12-watt 
output  from  the  amplifier  without  dis- 
tortion. You  can  even  hear  it  clearly 
with  the  volume  turned  down  to  a 
whisper.  We  put  the  speaker  at  the  end 
of  a  40-foot  cord  so  you  can  place  it 
wherever  it  suits  vour  needs. 


The  speaker  and  the  amplifier 
h.A^'  bLL-n  matched  lo  each  other  for  a 
combination  of  maximum  power  and 
clarity.  This  means  that  whatever  the 
movie  has  to  say,  the  audience  hears— 
clearly,  easily,  completely. 

Not  only  is  your  audience  satisfied, 
but  the  operator  is  too.  There's  nothing 
whatever  to  embarrass  or  harass  him. 

He  gets  instant  sound  when  he 
presses  one  button.  He  gets  instant  pic- 
tures when  he  moves  one  lever.  He 
doesn't  have  to  be  a  mechanic  to  set 
up  for  the  movie.  He  doesn't  have  to  be 
a  weight-lifter  to  move  it  around. 

If  you  would  like  to  read  about  this 
projector  in  complete  detail— or  wish  to 
sec  it  demonstrated— please  fill  out  the 
coupon  and  send  it  back  to  us  at  the 
address  below .  No  oblication.  of  course. 


I — 


E.\STM.\X  KODAK  COMl'.V.NY    ixpt  sv.  Rothonr.  N.  Y    U650 


Ple;i-se  send  me.  wuh- 
oui  obligation,  folder 
describing  Kodak  Pag- 
eant 16mm  Sound  Pro- 
jectors in  detail. 

Please  arrange  a  per- 
sonal demonstration 
without  cost  or  obliga- 
tion to  mc. 
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Gus  Eisenmann  .  .  Wilding  East 


Kisfiiiiianii    is    Arcoiiiil    K\fc. 
in   Eastern   Offices   of   W  ildiii^ 

•h  Gustave  Eisenmann  is  now  an 
account  executive  in  the  eastern 
sales  office  of  Wilding.  Inc.  His 
appointment  was  confirmed  by 
Leon  Krcgcr.  vice-president  in 
charge  of  the  communications" 
agency's  New  York  office. 

Eisenmann  has  served  as  pro- 
duction manager  for  the  company 
in  New  York  for  the  past  five 
years;  also  acted  as  associate  pro- 
ducer on  many  of  the  company's 
films,  • 

*  :;=  * 

Kleel  Arthur  Haleh  President 
of  Theater  .Supply  Assoeiiitioii 

*  Arthur  Hatch,  president  of  the 
Strong  Electric  Corporation,  To- 
ledo, Ohio,  was  elected  president 
and  chief  executive  officer  of  the 
Theater  Equipment  and  Supph 
Manufacturers'  Association  at  the 
annual  meeting  of  that  group  on 
October  1 9th.  He  had  been  a  vice- 
president  of  TESMA  since  1960 
Another  Toledo  executive.  Rich- 
ard Kneisley,  president  of  Kneisley 
Electric  Corp..  has  been  elected 
vice-president  of  the  organization. 
He  has  been  a  member  of  the 
association's  board  of  directors 
for  several  years.  • 

*  *        ^^ 

T.  L.  Flattery  to  Technicolor 
as   Secty,  Corporate   Counsel 

v'r  The  appointment  of  Thomas 
L.  Flattery  as  secretary  and  cor- 
porate counsel  for  Technicolor. 
Inc.  and  its  wholly-owned  subsidi- 
ary. Technicolor  Corporation  of 
America,  has  been  announced  by 
Melvin  H.  Jacobs,  president.         • 

*  »        * 

Perniacel  Names  George  Spiro 
as  Director  of  Manufacturing 

<r  George  A.  Spiro  has  been  ap- 
pointed director  of  manufacturing 
for  Permacel.  New  Brunswick.  N. 
J.  He  joined  Johnson  and  Johnson, 
Permacel's  parent  company,  in 
1945  as  manufacturing  supervisor. 


fBUSINESS  SCREEN  EXECUTIVEj 

NEWS   OF   STAFF   APPOINTMENTS   AND   A-V    INDUSTRY    DEVELOPMENTS 

Richard    Stone.    David    Lan^ley 
to    MPO's    ^i^ual    Desifin    Staff 

Designer-photographers  Richard 
Stone  and  David  Langley  have 
joined  the  staff  of  MPO  Video- 
tronics.  Inc..  New  York.  They  will 
work  under  Philip  Peyton,  in 
charge  of  production  for  their 
units. 

Both  men  are  specialists  in  vis- 
ual design  and  made  important 
contributions  to  the  concept  of  the 
storyboard  of  the  American  TV 
Commercials"  festival  winning  spot 
for  Brcck.  titled  Niaht  Rule~They 
have  also  applied  visual  design  tal- 
ents to  campaigns  for  Campbell's 
Soup.  DuPont.  IBM.  Hunt"s. 
Coca-Cola.  GE,  Chrysler  and 
Swift.  • 


Krause  Heads  Product  Services 
at  (reneral  Aniline  &  Film  i!orp. 

Peter  Krause  has  been  named 
Manager  of  Product  Services  in  the 
Marketing  Department.  General 
Aniline  and  Film  Corporation.  He 
was  formerly  director  of  quality 
control  for  the  division  which  pro- 
duces .'\nsco  photographic  prod- 
ucts and  Ozalid  reproduction  prod- 
ucts. 

Krause  joined  the  company  in 
1938.  returned  to  General  Aniline 
following  World  War  II  service 
and  was  appointed  director  of 
quality  control  in  1962.  He  was 
educated  in  Vienna.  Austria  and  at 
Georgetown  University.  Washing- 
ton. D.  C.  • 


Gil   Lee 


to  Becker-GoessI 


Gil  Lee  to  Beckei^Goessl  as 
Director  of  Creative  Services 

'  Becker-GoessI,  Inc.,  Chicago 
area  studio,  has  announced  the  ap- 
pointment of  Gilbert  Lee,  former- 
ly of  Wilding,  Inc.,  as  vice-presi- 
dent and  director  of  creative  serv- 
ices. Lee  has  over  25  years  of  ex- 
perience in  the  film  industry, 
served  as  creative  art  director  at 
Wilding. 

The  studio  is  located  at  5621 
Dempster  in  Morton  Grove,  a  Chi- 
cago suburb,  and  specializes  in  au- 
dio-visual communications.  Lee 
will  serve  as  key  man  in  client 
liaison.  • 

*  #        * 

Elect  Bruce   Hill,  Paul  Piper 
\  .P.'s  of  Mitchell  Camera 

''-"  The  Mitchell  Camera  Compa- 
ny has  announced  the  election  of 
R.  Bruce  Hill  as  vice-president  in 
charge  of  sales;  Paul  E.  Piper  has 
been  elected  vice-president  for  fi- 
nance. Both  positions  were  con- 
firmed by  president  B.  G.  Tubbs 
at  the  company's  West  Coast  head- 
quarters. • 

*  *        * 

Executive  Names  in  the  News 

-/■  Donald  S.  Hillman  has  been 
named  vice-president  for  sales  and 
creative  development  at  Coastal 
Film  Service.  Inc..  New  York  City. 

*  *        * 

V  Jerry  Vondergeest  has  joined 
J  PI  Denver,  film  and  TV  produc- 
tion firm  in  that  mountain  city,  as 
vice-president  and  production 

manager. 

*  *        * 

David  E.  Thomson  has  been 
elected  a  vice-president  at  Cine- 
Magnetics.  Inc..  New  York  City, 
rtherc  he  will  be  responsible  for 
oNcrall  company  operations  and 
continue  as  assistant  to  the  presi- 
dent. 

:::  *  * 

ir  Robert  B.  Newman  has  been 
appointed  manager  of  the  Indus- 
trial Products  Division  of  Anken 
Chemical  &  Film  Corporation.     • 
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1 6mm  OPTICALS 

Special  Effects  and 

Animation  Photography 

•  wipes       •  freeze  frames       •  irises       •  flip-overs 

•  split  screen       •  speed  up  action       •  reverse  action       •  slow  down  action 
•  blow-ups        •  titles  (any  color)   with  shadow,  over  live  action 

•  frame  line  correction       •  reduction  from  35  mm 

•  travelling  mattes      •  special   effects 
^^^^^■t.     /^^*N.  *  multiple  exposure       •  bi-packmg 

•  color  correction      •  optical  masters 

...  3  optical  printers  ...  5  animation  stands 

.  .  .  and  in-plant  facilities  to  provide  art,  titles, 
mattes,  processing  and  printing. 


special  problems  .  .  .  shrunken  stock  .  . .  edge  fog 
. .  .  hair  in  gate  .  . .  bad  framing .    Call  us. 
We've  saved  thousands  of  feet  of  film. 


PILGRIM 

FILM      SERVICES 

2502  50TH  AVE.,  HYATTSVILLE 

MARYLAND 
Phone:    Area    Code    301      773-7072 


^^-if<- 
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'!  t'le-Sell  Has  Tape  Sound  and 
Stiimi  "Instant"  in  Single  Unit 

A  new  Tele-Sell  sound  unit 
which  combines  with  the  Techni- 
color "Instant"  8mni  Movie  Pro- 
jector has  been  announced  by 
Audio-Sell,  Inc..  Ann  Arbor, 
Michigan.  The  maker  notes  that 
the  combination  unit  is  the  lowest- 
cost  synchronized  Smni  sound/film 
system  available  as  a  cartridge- 
load  projector. 

Tele-Sell  unit  uses  standard 
audiotape  recorded  on  any  single- 
track  tape  recorder,  loaded  in- 
to   the    Fidelipac    cartridge.    Pro- 


Tele-Sell    combines   tape   and 
8mm  films  in  this  single  unit. 

jector  uses  standard  Snim  tilm 
loaded  into  Technicolor's  Magi- 
cartridge  when  film  is  processed. 
Both  cartridges  snap  into  units  for 
instant  loading,  eliminating  thread- 
ing and  rewinding  and  both  film 
and  tape  rewind  continuously  dur- 
ing presentation. 

The  tape  player  features  a  built- 
in  speaker;  is  fully  transistorized 
for  instant  sound  reproduction.  A 
single  switch  activates  both  film 
and  sound.  The  combined  package 
unit,  less  cartridges,  lists  at 
$249. .SO.  Write  New  Products 
Desk,  Blisiness  Screen,  7064 
Sheridan  Rd.,  Chicago.  III.  60626 
for  further  details.  • 


IIPI's  >e\v  "Groupshdw  .Mini" 
ii   W  alrr^Tliin  Desktop  Sereen 

ir  A  miniaturized  folding  rear 
projection  screen  that  is  no  big- 
ger, no  thicker  than  an  average 
notebook,  has  been  introduced  by 
Hudson    Photographic    Industries, 

HPI's  "Groupshow  Mini"  screen  folds 
into  small  notebook-size  package  .  .  . 


a-v  equipnnent  trade  fair 


NEW  PRODUCTS  &  ACCESSORIES  FOR  PRODUCTION  AND   PROJECTION 


Inc.,   Irvington-on-Hudson.  N.Y. 

The  screen,  called  the  Group- 
show  Mini,  will  fit  into  the  thin- 
nest briefcase  or  portfolio  along 
with  notes  and  papers  now  car- 
ried. In  use.  it  is  merely  opened 
like  a  notebook  and  aligned  with 
any  projector  on  any  table  or  desk 
top.  There  is  no  need  for  room- 
darkening,  audience  movement  or 
special  tables.  Salesmen  will  find 
it  especially  useful  in  the  field. 

The  Groupshow  Mini  features 
a  black  HPI  screen  and  a  built-in 
folding  hood  which  eliminates 
room  light  washout  of  the  image 
quality.  The  screen  is  said  to  be 
grainless,   and   will   not   introduce 


any  line  pattern  or  decrease  def- 
inition no  matter  how  closely  the 
images  are  examined.  It  can  pro- 
vide images  viewable  by  audiences 
from  one  to  six  despite  its  com- 
pact screen  size  —  only  eight  by 
eight  inches. 

The  square  format  enables  it  to 
operate  with  any  projector,  motion 
picture,  slide,  filmstrip.  microfilm 
and  microscope  projection  devices. 
A  built-in  thin,  flat  mirror  cor- 
rects the  image  reversal,  normally 
found  in  rear  projection 

Price  of  the  Groupshow  Mini 
is  $2.'i.  packed  in  a  portfolio  car- 
rying case,  through  HPI  Industrial 
AV  dealers.  • 
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SCIENTIFIC 

FILM 
PROCESSING 

Colburn  Chemists  and 
Technicians  keep  a  constant 
check  on  all  of  the  steps 
that  influence  processing 
quality. 

Densitometers,  Sensito- 
meters,  Control  Strips, 
Charts  and  Graphs  provide 
objective  data  for  critical 
control. 

You  may  never  see  these 
Scientific  Controls  but  you 
will  see  the  results  each 
time  you  project  a  Colburn 
Processed  Print. 


GEO.  W.  COLBURN  LABORATORY,  INC. 

164  NORTH  WACKER  DRIVE-  CHICAGO  6,  ILL.-  332-6286 


COMPIET'-    LABORATORY   SERVICE   FOR    1BMM  /  EDITING  /  RECORDING  /  WORK   PRINTING/ 
8MM   t       iMM   RELEASE  PRINTING  /  TITLING  /  35MM   SLIDE   &   FILMSTRIP  SERVICE 


Conversion  Top  for  Universal 
Blimp  Houses  the  Arri  16M 

•>  A  conversion  top  for  the  Arri 
Universal  Fibre  Glass  Blimp,  de- 
signed to  accommodate  the  Arrifle.x 
16M  camera  with  1200  ft.  maga- 
zine, has  been  announced  by  the 
.^rriflex  Corporation  of  America. 


Arri  Fibre  Glass  Blimp  with  a  1200- 
ft.  top  and  the  lightweight  matte-box. 

The  blimp  accepts  the  Arri  16S 
and  M  models  with  their  400  ft. 
magazines.  Divisible  hinges  allow 
easy  removal  of  the  400  ft.  top 
and  replacement  against  the  larger 
1 200  ft.  size. 

With  this  new  addition,  versatil- 
ity of  the  Universal  Fibre  Glass 
Blimp  is  further  extended,  allow- 
ing the  use  of  the  I6M  1200  ft. 
magazine  under  critical  noise  level 
requirements  in  production.  The 
1 200  ft.  top  lists  under  order  code 
#321055  at  $325  and  is  available 
from  franchised  Arriflex  dealers  or 
write  .'\rriflex  Corp.  of  .'\merica, 
257  Park  Ave.  South.  New  York 
City.  N.  Y.  1 00 10.  * 

--S  *  * 

Remote  Radio  Controls  lor 
Camera   >Iolors,   Strobe   Units 

.■\  wireless  radio  transmitter 
and  receiver  for  motorized  cam- 
eras and  strobe  flash  units  called 
Remo-Rad.  has  been  developed 
by  Technical  Photomation  Instru- 
ments. 

The  Remo-Rad  offers  wireless 
control  up  to  three  miles,  making 
it  useful  in  situations  where  cords 
can't  be  used.  It  will  operate  the 
motor  of  the  Nikon  F36  or  F250, 
and  or  strobe  flash  units  where 
shutter  speeds  of  1/500  sec.  can 
he  used.  Five  separate  channels 
allow  five  photographers  to  work 
simultaneously.  One  transmitter 
can  work  any  number  of  receivers. 
A  selective  superheterodyne  sili- 
con transistorized  circuit  allows 
freedom  from  all  normal  types  of 
interference. 

Transmitter  is  the  size  of  a 
35mm  camera;  receiver  is  the  size 
of  a  pack  of  cigarettes.  Transmit- 
ilt.  receiver,  chargeable  batteries 
and  charger  are  supplied  in  a  Hali- 
burton     case.     Remo-Rad     Radio 

(CONTINUED    ON     PAGE     82) 
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ALL  AURICON  EQUIPMENT  IS  SOLD  WITH 
A  30  DAY  MONEY-BACK  GUARANTEE. 


"CINEyOICf  n"  16  mm  Opilcjl  Sounil-Oii-Film  Cjmjri.  ■JURICON  P»0  600"  16mm  Optical  SoundOn-FlIm  Cameri.  '  SUPtR  USO      IS,  --.  Opl.cjl  Sou.J  i,  r        •..'-■.i. 

■¥.     100  ft.  film  capacity  for  2%  minutes  of  *     600  ft.  film  capacity  for  I6V2  minutes  of  *     1200  ft.  film  capacity  for  33  minutes  of 

recording:  6Volt  DC  Converter  or  115-Volt  AC  recording.  «     $1871  00  (and  up)  with  30  day  recording.  *    $5667.00  (and  up)  complete  for 

operation.*   $967.00  (and  up).  money-back  guarantee.  "Higti-Fidelity"  Talking  Pictures. 


"PRO-600  SPECIAL      itmm   Ltent  wcent   Camera. 

*   400  ft.  film  capacity  for  11  minutes  of 
recording.*  $1,295.00  (and  up). 


PORUBlf  POWER  SUPPLY  UNIT  —  Vodei  PS-2 1 . . .  Silent 
in  operation,  furnishes  115-Volt  AC  power  to  drive 
"Single  System"  or  "Double  System"  Auricon 
Equipment  from  12  Volt  Storage  Battery,  for 
remote  "location"  filming.*  $269.50 

Strictlijfor  Profit 

CHOOSE  AURICON 

If  it's  profit  you're  after  in  the  production  of 
16  mm  Sound-On  Film  Talking  Pictures,  Auricon 
Cameras  provide  ideal  working  tools  for  shooting 
profitable  Television  Newsreels,  film  commercials, 
inserts,  and  local  candid-camera  programming. 
Now  you  can  get  Lip-Synchronized  Optical  or 
Magnetic  Sound  WITH  your  picture  using  Auricon 
16  mm  Sound  On-Film  Cameras.  Precision  designed 
and  built  to  "take  it." 

Strictly  for  Profit — Choose  Auricon! 


HiUKtMiiit  — fmger  points  to  Magnetic  pre-stripe 
on  unexposed  film  for  recording  lip-synchronized 
magnetic  sound  with  your  picture.  Can  be  used 
with  all  Auricon  Cameras.  *   $960.00  (and  up). 


HIPOO  — Models    fT-10  and   FT-10S12... 
Pan-Tilt   Head   Professional  Tripod  for 
velvet-smooth  action.  Perfectly  counter-balanced 
to  prevent  Camera  "dumping.''*  $406.25  (and  up). 


E.A.C:: 


-A-XJItlCJOlW,  Ixi< 


M   Auricon  Equipment  is  sold  with  a  30  day  Money  Back  Guarantee   You  must  be  satisfied 


Write  for  your  1^ 
free  copy  of 
this  74-page 
Auricon  Catalog 


IQ-tJiJiS.   CA.I>dE:K.A.S  SIlSrCE   1S31 
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Controls  are  marketed  nationally 
by  Ponder  &  Best.  Inc.  814  N. 
Cole  Ave..  Hollywood.  Calif. 
90038.  from  whom  further  details 
are  available.  • 


Dial-A-SHcle  Random  .Access 
System  I'ses  Kodak  Carousel 

•k  Dial-A-Slide,  a  new  slide  pro- 
jection system  with  an  automatic, 
random  selection  feature,  has  been 
introduced  by  Decision  Systems, 
Inc.  The  device  employs  the  Kodak 
Carousel    slide    projector    adding 


a-v  equipment  trade  tair 


The   Random-Access  "Dial-A-Slide" 

a  control  unit  which  permits  in- 
stantaneous choice  of  any  slide  in 
the  drum  by  remote  operation. 

Designed  for  industrial  use, 
Dial-A-Slide  is  priced  at  $590  for 
the  standard  dial-selector  version; 
at  $690  with  push-button  selection 
(illustrated).  The  projectionist  can 
select  any  of  the  80  slides  housed 
in  the  Carousel  drum  in  any  se- 
quence permitting  instant  changes 
in  presentation  after  a  program  has 
been  set  up.  Repeat  of  a  view  al- 
ready shown  is  also  possible  with- 
out repetition  of  the  entire  slide 
cycle. 

Dial-A-Slide  projects  2"  x  2" 
slides  at  an  average  selection  time 
of  four  seconds;  has  a  5-inch,  f/3.5 
lens.  500-watt  DFVV  blower-cooled 
lamp.  Weight  is  25  pounds.  Write 
the  New  Products  Desk.  Business 
Screen,  for  complete  literature 
and  nearest  dealer  source.  • 


KC\  .\iidio-\'isual  Offers  New 
Professional  .4udio  Sj'stem 

i<  A  transistorized  new  profes- 
sional audio  system  with  "broad- 
cast quality"  for  tape  recording 
and  playback  of  music  has  been 
introduced  by  RCA  Audio-Visual 
Products. 

The  system  is  available  in 
monaural  and  stereo  models,  is 
priced  at  appro.ximately  S4.000 
for  stereo.  C  omponents  include  the 
RT-2IB  tape  recorder,  BA-34B 
amplifier  and  the  LC-IB  loud 
speaker  and  speaker  housing. 
Write  A.  J.  Piatt,  A-V  Products 
Manager.  Radio  Corp.  of  America, 
30  Rockefeller  Plaza,  New  York, 
N.  Y.  10020  for  complete  details, 
availabilities.  « 


Kiliilr  Viiiiounees  Tecliniscope 
.\(laiilulion  of  16/35  Camerelte 

■i^  A  new  model  of  the  16/35 
Camerette  with  provision  for 
Techniscope  production  has  been 
announced  by  the  Eclair  Corpora- 
tion of  America.  Existing  Camer- 
ettes  can  also  be  Techniscope  with- 
out sacrificing  16mm  and  35mm 
capabilities. 

The  Camerette  CM-3  "T"  is 
instantly  convertible  back  and 
forth  from  normal  four  perfora- 
tion pull-down  to  Techniscope  two 
perforation  pull-down,  on  the  spot, 
without  tools.  Slide  a  cam  into  the 
camera  body  (no  disassembly  is 
required);  then  slide  appropriate 
mattes  into  the  aperture  and  view- 
ing system  and  shift  a  gear  in  the 
magazines. 

All  traditional  features  are  re- 
tained:   instant-change  magazines, 


fully  rotating  eyepiece,  divergent 
turret,  variable  shutter.  Cinema- 
Scope  framing  and  convertible 
16mm  or  35mm  filming  with  the 
same  camera.  Further  details  are 
available  from  Harold  Dreyfus, 
Eclair  Corporation  of  America. 
8078  Woodrow  Wilson  Drive.  Los 
Angeles  48,  California.  • 

*  *  * 

ColorTran's  New  '-Soft-Lite" 
Features  Quartz-Iodine  Lamp 

i~  A  new  quartz-iodine  light,  said 
to  produce  shadowless  "sky-light" 
illumination  for  fill,  key  and  gen- 
eral lighting  has  been  announced 
by  ColorTran  Industries. 

The  new  "Soft-Lite"  uses 
quartz-iodine  lamps,  operating  di- 
rectly from  120  volts  AC  or  DC. 
A  new  reflector  design  principle 
directs  the  rays  from  the  lamp.     • 


Thi.s  iihotogiaph  was  made  in  an  tmdarktnfd  room. 
Notice  the  brilliant  clarity  of  the  film  being  shown. 

AV  rear  projection  cabinets  immediately 
improve  your  audio-visual  program 


A  typical  owner  reports  that  AV 
lear  jirojection  cabinets  gave  his 
au<lio-visual  program  new  vitality 
an<i  effectiveness.  It's  because  this 
new  teaching  aid  makes  using 
fihiis  so  much  simpler  and  more 
economical. 

Users  frequently  find  that  they 
can  afford  more  and  better  films 
\v}ien  they  must  bear  no  longer  the 
expense  of  fitting  out  darkened 
visual  aids  rooms.  Directors  of 
audio-visual  programs  notice  that 
teachers  are  more  willing  to  sched- 
ule films  when  they  can  use  this 
compact,  easily  managed  projection 
equipment. 

The  W  cabinet  is  completely 
self-contained  with  your  projector 
installed  and  a  big  speaker  built 
in.  It  goes  into  action  quickly,  and, 
just  as  quickly,  stores  away.  Since 
it  operates  anywhere,  instructors 
are  able  to  preview  films  well  in 
advance  and  at  their  convenience. 

"Custom-made"    quality 
for  reliable  performance 
The  A\'   rear  piojection  cabinet 


gives  .\uu  a  (listortion-l'ree,  22"  x 
28"  pictvjre  on  a  new  Polacoat 
non-glare  screen.  Cabinet  accom- 
modates most  projectors.  Exclusive 
Buhl  built-in  lens  (optional)  pro- 
vides full-screen  presentation  from 
projectors  with  two-inch  lenses  and 
larger,  including  slide  and  film- 
strip  projectors.  Cabinet  z*olls  easi- 
ly from  room  to  room  on  5-inch 
casters. 

Risers  available  to  accommodate 
Bell  &  Howell  projectors.  All  mod- 
ifications made  at  the  factory  prior 
to  delivery. 

Send  for  free  folder  containing 
complete  information  and  specifi- 
cations. Order  direct  from  factory 
or  your  AV  supplier. 


isual  Research,  inc. 


209    East    Kmgsm;ll    Street 
Pamp.3,  Te»as 


Approved  for  purchase  under  Title  III,  National  Defense  Education  Act. 


Soun-Talk   Cabinet    houses   the   8mm 
"Instant"  and  Tape  Playback  Unit. 

"Soun-Talk"  Coniltines  Instant 
Projector  \\  illi  Magnelie  Sound 

"  Engineers  at  the  Sales  Engi- 
neering and  Training  Company. 
St.  Louis.  Mo.,  have  combined  a 
Technicolor  8mm  Instant  Cart- 
ridge Projector  with  a  new  device 
called  "Soun-Talk"  to  produce  a 
new  sight/sound  projector  which 
resembles  a  television  set. 

SETCO's  new  unit  employs  a 
magnetic-tape  playback  unit.  In- 
terconnecting circuitry  and  con- 
trols insure  synchronous  operation. 
All  components  are  housed  in  a 
compact  walnut  cabinet.  1 8"  high 
X  15' 2"  wide  and  mii"  deep; 
the  picture  is  projected  on  a  10"  x 
14"  rear-projection  screen.  Picture 
limitation  is  4'2-minutes  (Techni- 
color cartridge).  Other  features 
include  a  simple  restarting  panel, 
hinged  cartridge  access  covers  and 
individual  operation  of  picture  or 
sound  by  a  selector  switch. 

Write  our  New  Products  Desk, 
7064  Sheridan  Road,  for  further 
details.  • 

*  !^  ^:: 

Two  Pre-Striped  H&Vi    16nini 
Films  Introduced  liy  Kodak 

lk  Two  Ibmni  black-and-white 
reversal  motion  picture  films,  pre- 
striped  for  high-quality  magnetic 
sound  recording  either  simultane- 
ously with  filming  or  after  process- 
ing have  been  announced  by  East- 
man Kodak.  They  are: 

Kodak  Tri-.X  Reversal  Film,  a 
high-speed  camera  film  for  use 
under  low-light  conditions  but  hav- 
ing a  minimum  of  granularity. 

Kodak  Plus-X  Reversal  Film,  a 
medium-speed  camera  film  with 
especially  low  granularity.  Both 
films  are  available  in  standard 
lengths  through  Kodak  dealers. 
The  two  films  were  designed  for 
use  in  16mm  cameras  equipped  for 
magnetic  sound  recording  but  also 
can  be  used  in  con\ontional  non- 
sound  cameras.  • 

For  data  on  these  products  write  to 
New  Products  Desk  of  this  magazine. 


82 


BUSINESS  SCREEN  MAGAZINE 


REPRESENTATIVES     OF    THE     FILM     MANUFACTURERS 

A  convcnicnl  reference  listing  of  field  offices  and  technical 
specialists  for  these  leading  manufacturers  of  raw  film  stock. 


AGFA-GAVAERT,   INC. 

27.5    .North    .Street,    Tetcrhoro,    New 

Jersc>- 
Phone:  2.SS-1400  AC:  201 

-N'iitioiial  .Motion  Pictiirc  Sales  Man- 
ager: Elias  J.  Drexler 

Atlanta 
F.   Cole.   .538   Annour  Circle,   i\".E.. 
Atlanta.    Georgia;    Phone:    TR   5- 
5.548  AC:  404. 

Chicago 
Joe    liemoun.sky,    6601    .\".    Lincoln 
Ave.,    Lincolnwood,    Illinois- 
Phone:  CO  7-9100  .\C;  312. 

Dallas 
Jack  C;illx>rt,  1355  Conant  St.,  Dal- 
las.   Texas;    Phone:    ME    1-7290 
AC:  214 

Denver 

I".  Ueiiriett.  ,5225  East  3Sth  St..  Den- 
ver 7,  Colo.,  Phone:  388-9261 
AC:  303. 

Detroit 

F.  .Sch.ietzing.  27236  .Suuthfield  Rd. 
Latrup  Village  (Detroit)  .Mich 
Phone:  357-1511. 

Los  .\ngeles 

George  Alexander.  Phil  Singer.  1(12.5 
Grand  Central  A\e..  Glendale 
Calif.  90038.  Phone:  246-8141 
."VC:  213. 

San  Francisco 

Kent  Rooks.  1485  Bavshore  Blvd., 
San  Francisco,  Calif.  941''4- 
Phone:   DE  3-7569  AC:  415. 


E.    I.    DU    PONT 
DE    NEMOURS   &    CO 

Photo    Products    Department 

NMImington.  Delaware  19898 

t.  A.  Liuidgaard,  Director,  Sales 

Division 
F.    B.    Astley,    Assistant    Director. 

Sales  Division 
H.     T.     Harding.     Motion     Picture 
Marketing  Manager 

Regional    Sales    Offices 

Southeasteni 
\V.   M.   Springer,  Jr..   Dixirict  Man- 
ager. J.  E.  Thorn,  Field  Sales 
Manager,  1737  Ellsworth   Industrial 
Drive     N.     W'..     .Atlanta,     Georgia 
30325.    Phone;    .355-1230.   AC:    404 

Northeastern 

!■".  G.  Headle\.  Dislrict  Manager. 
P.  Botsolas.  Field  Sales  Manager. 
380  Allwood  Rd..  AlKvood  Station. 
Clifton,  New  Jerscv  07012.  Phone: 
GR  3-4004,  WAtkins  4-3100  (for 
X.  Y.  use).  Technical  Representti- 
lives:  J.  N.  Bennett.  J.  T.  Dougherty, 
New  York.  N".  Y.  Phone:  951-4777. 
AC:  212. 

Northeastern  —  New  England 
W.  J.  Cannon,  Field  Sales  Manager 
Chinirg  Bldg..  824  Bovlston 
Street,  Chestnut  Hill.  Mass.  02167. 
Phone:  TWinbrook  9-8300.  AC: 
617. 


DU   PONT  PHOTO  PRODUCTS: 

Midwestern 

F.  H.  Lines,  District  Manager;  E.  A. 

Kerrick  &  D.  F.  Jones.  Field  Sales 
Managers.  4560  Touh\-  Avenue, 
Chicago.  Illinois.  60646.  Phone: 
ORchard  5-1010.  .AC:  312. 

East  Central 
W.  D.  Bilker.  Di.itrict  Manager. 
R.  E.  Nase,  FirW  Sales  Manager, 
20575  Center  Ridge  Road.  Cleve- 
liuid.  Ohio,  44116.  Phone:  333-3674. 
AC:  216. 

Southwestern 
R.  X.  Kidwell.  District  Manager.  ]. 
W.  Blocher,  A.  C:.  King,  FicW 
Sales  Manaiiers,  1628  Oak  Lawn 
Avemic,  D;illas,  Texas  75221, 
Phone:   Riverside   I-IS2I.  .\C:  214. 

Western 
M.  A.  Hatfield,  District  Manager. 
H.  A.  Gladden.  R.  C.  Axon,  Fie'd 
Sales  Managers.  7051  Santa  VIouca 
Blvd..  HolKwood.  Calif.  9003S 
Phone:  469-5147.  AC:  213.  Tech- 
nical Represenlatives:  R.  L.  McCal- 
lister,  San  Mateo,  Calif..  Phone 
Diamond  2-2822,  \V.  A.  Cushnuui. 
|.  W.  DuXiill.  &  W.  R.  Holm.  Los 
.\ngeles  District  Office;  .\.  \\\  Statt, 
Seattle,  Wash..  Phone:  Lincoln 
6-2610.  .A.C:  206. 

Mid-Atlantic 
R.  K.  Perrine.  District  Manager. 
W.  F.  LockwoiKl.  Field  Sales 
Manager.  309  E.  Lancitster  .\ve.. 
\\\nricwood.  Pa.  19096.  Phone- 
TRinity  8-2700.  Technical  Repre- 
sentative: F.  W.  GerretsoM.  Wash- 
ington, D.  C.  Phone:  547-3124  A( 
202. 


^ 


EASTMAN    KODAK    COMPANY 

Motion    Picture    Products    Soles 

Department 

General    Offices:    :U:i    Slate    Street, 

Rochester,  New  York   14650 
Phone:  LOcust  2-fiOOO  AC  716 

i^    K.   II\ ii(hn;iii.  Manager. 

(Four  Territoriiil  Di\  isions) 

East  Coast 

I.    A.    Pistor,    Manager,    200    Park 

Ave.,  New  York,  \.Y.   10017 
Phone:    Ml'rrav    Hill    7-7080    A/C 
212 

Southern 
Gordon  A.  Chambers.  Manager,  343 
State  St.,   Rochester.   N.Y.   14650 
Phone:  LOciist  2-6000  AC  716 

Midwest 

K.  M.  M.xson,  Manager.  1.30  E.  Ran- 
dolph Dr..  Chicago.  III.  60601 
Phone:  236-72.34  A  C  312 

(  CONTINUED    ON     FOLLOWTNC    PACE) 
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this  sjTnbol,  appearing 
over  the  listing  on  this  page,  in- 
dicates that  a  displa\-  advertisement 
appe;irs  in  this  Bu>er's  guide  issue. 


^^^^Tt/- ^^-7^- ^r;.^^  •  .^ 


THEY  ARE  AVAILABLE  THROUGH 


Plastican  Corp. 
Box  157 
Butler,  N.J. 


^T             1        ^J       ^J 

PLASTICAN  Slide  Sheets 

•    Provides   orderly   filing   of   slides 

•    Twenty   slides   viewed   at   o   glance 

•    Fits   standard   ring   binders 

•    Holds  slides  snugly 

•    Slides  slip   in   and   out   easily 
•    Flexible  yet  durable 


'r^ 


THEY  ARE   AVAILABLE  THROUGH 


Plastican     Corp. 
Box    157 
Butler,   N.   J. 
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Quality  . . . 

TIME  AFTER  TIME,  IN  TIME 


at 


lEtss,    UNJC:. 


16-35mm  Developing  and  Printing 
Block  White     >"    Eastman  Color 
X    Ektachrome    '^     Kodachrome 
i<    Reduction  &  Blowup  Printing 
•t<    Reversal  Printing  and  Developing 

includes  free  edge  numbering) 
•{i    Editing  and  Conforming 

A     free     Booklet     is     available     that     will     be     helpful     in     budget 
preparation   and    the    handling    of   pre-print    materials.    Write    today. 

33  WEST  60TH  STREET   .   NEW  YORK,   N.   Y.    10023 

TelepfionetCOIumbus  5-2180     .     AC  213 


SENECA 


Quality  industrials  and 
documentaries  for  all  media. 

Experience  in  international 
production  —  ranging  from  wide-screen 
color  to   16mm  black 
and  white. 

Two  completely-equipped  sound 
stages  available  in  New  York. 


SENECA  PRODUCTIONS,   INC. 

39  West  55th  Street    •    New  York  City  10019 
212   IT  1-0480 


REPRESENTATIVES     OF    THE     FILM     MANUFACTURERS 

A  convenient  reference  listing  of  field  offices  and  technical 
specialists  for  these  leading  manufacturers  of  raw  film  stock. 

(cOXTINUlil)  FHOM   PHECKDINC  PACe)  

EASTMAN   KODAK  COMPANY: 

\\est  Coast 

Dr.  \.  L.  Simmons,  Manager,  6677 

Santa  .Monica  Blvd..  Hollvwood 
Calif.  9U038.  Phone:  464-6131  A  C 
213 


GENERAL   ANILINE 

&    FILM   CORPORATION 

140   W.   .51st    St.,   New   York,   N.Y. 

10020 
Phone:  JU  2-7600  AC:  212 

C.  \V.  Seager,  S'afional  Sales 

Mattager 
L.  W.  Jennis,  Product  Manager 
Regional  a.nd  District 
Sales  Offices 
Northeastern 
P.    J.    Daly,    Regional    Manager;    J. 
D.   Barrv,   Dhfrict  Manager.    140 
\V.  .51st  St.,  New  York,  N.Y.  10020. 
Phone:     212     JU     2-7600.     W.     F. 
Schlag,  Dhtriet  Manager.  80  Feder- 
al St.,  Boston  10,  Mass.  Phone:  617 
HU  2-08.50. 

Eastern 

H.  ^V^  Cost.  Regional  Manager. 
12790  Westwood  Ave.,  Detroit 
23.  .Mich.  Phone:  313  BR  3-8410. 
R.  G.  Tourangeau,  Di.strict  Manag- 
er. 2524  Spring  Grove  .-Vve.,  Cin- 
cinnati 14,  Ohio.  Phone:  513  CH 
1-5110. 

Southeastern 

J.  D.  Coil,  Regional  Manager,  1219 
Wini:ims  St„  N.  W.  Atlanta  9 
Ga.  Phone:  404  TR  6-0.351.  H.  '^ 
Glnistman,  Di.'ifrict  Manager  1107 
19th  St.,  N.  W.,  Washington.  D  C 
20036.   Phone:    202  FE  '8-6710. 

Southwestern 

P.   v.    DeGraff,    Regional   Manager 
1400    Hi-Line     Dri\e,     Dallas    7 
Te.\as.  Phone:  214  RI  8-7127, 

Central 

\V.  D.  Hopkins,  Regional  Manager. 
42.55    W,    Tonh\     Ave,,    Chicaco 
46,  111.  Phone:  312  679-2300. 

Western 

L.  H.  Pnrcell.  Regional  Matmger. 
■^25  E.  Imperial  Hichwav,  La 
Habra,  Calif,  Phone:  714  LA  6- 
6601,  \V,  H.  Metzger.  Dwfricf 
Manager.  206  Utah  A\e..  S.  San 
Franci.sco,  Calif.  Phone:  415  JU  9- 
6500. 

Canada 

G.    F.    .A.shmore,    Vice    Presidrttt    & 

Sale.'i  Manager,  .Ansco  of  Canada 

Ltd.,    2403    Stanf'-eld    Rd..    Cooks- 

ville,  Ontaro   Phone:  705  277-0381. 

METRO-KALVAR,    INC. 

550  Fifth   Amiuk-.  Neu    York, 

New  York  10036 
Phone:  JU  2-2000  A  C  212 

.\.  R.  Bacon,  Vice-President 
R.  B.  Lindenie\  er.  Director, 
Technical  Services 


Special   Screen  Design  Adds 
to  IBM's  Widescreen  Showing 

<^  The  trend  to  wide-screen  visual 
presentations  set  up  a  noteworthy 
example  for  business  users  at  the 
recent  (October)  IBM  showing  at 
the  Business  Equipment  Manufac- 
turers convention  in  Los  Angeles' 
Sports  Arena,  IBM  displayed  new 
equipment  on  an  unusual  three- 
panel  screen  made  into  one  seam- 
less 9-foot  by  36-foot  projection 
screen.  Three  3000-watt  slide  pro- 
jectors were  used,  each  developing 
a  9  X  12-foot  image. 

To  minimize  separation  of  re- 
lated, adjacent  images  and  yet  pro- 
vide enough  masking  to  overcome 
the  effects  of  the  inevitable  slight 
misalignment  of  the  adjoining  im- 
ages, the  Stewart  Filmscreen  Corp, 
designed  an  integral  matte-black 
stripe  into  their  white  matte  seam- 
less screen  called  "Luxmatte."" 

The  mounting  was  a  liffhtweiaht 
aluminum  frame,  with  special 
perimeter  "shadow-box"  masking, 
also  made  by  Stewart.  These  were 
designed  so  that  the  two  side  im- 
ages were  at  1  ."i-degrees  to  the  cen- 
tral picture,  the  whole  unit  beinf 
suspended  on  cables  nine  feet 
above  the  floor.  • 

*        *        * 
Plastic  Reel   Corp.   Opens   a 
\\  est   Coast   ( mice,   W  archouse 

*  There's  a  new  warehouse  and 
West  Coast  sales  office  for  the 
Plastic  Reel  Coro.  of  America,  lo- 
cated at  1717  N.  Highland  Ave- 
nue, in  Hollvwood.  Their  local 
phone  number  is  462-SOO.S  (area 
code  213). 

The  new  facility  offers  a  free 
data  kit  for  users  of  film  reels, 
Reel-Paks,  processing  spools,  tape 
reels,  cores,  bushings  and  film 
shipping  cases  in  the  colorful,  ex- 
tensive Plastic  Reel  line  Write  to 
the  office  above  or  to  Box  7.S0, 
Union  City,  N.J.  • 

*  *  >:- 

Klynn    Resinnes   Formal   IVanie 

*  Format  Productions.  Inc.  is  the 
corporate  name  for  Herb  Klynn 
&  Associates,  North  Hollywood, 
Calif,  animation  specialists.  In  an- 
nouncing resumption  of  the  pre- 
viously-used Format  name,  Klynn 
reported  an  expanded  activity 
which  includes  extensive  live  ac- 
tion work  in  addition  to  animated 
films  and  sequences.  Facilities  are 
at  4721  Laurel  Canyon  Boule- 
vard in  North  Hollywood.  • 
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FILM      LABORATORIES 


A-V   CORPORATION 
(Formerly  Texas  industrial  Film  Company) 
25 IS  North  Blvd.,  Houston.  Texas  77006 
Phone:  JA  9-4377  AC:  713 

Year  of  Incorporation;  1945 

J.  C.  Rebman,  President 

.\lbert  P.  T\  ler.  Vice  President 

William  B.  Padon,  Secretary-Treasurer 
I6mm    Services:    printing   and    processing;    black 
&   white   reversal,   negative,   sound  tracks,   dupe 
negative,    positive    and    reversal    release    prints, 
Ektachrome  original,  work  prints,  release  prints, 
Eastman    color    negative,    inteniegative,    positive 
release  prints;  key  or  printed  edge  numbers. 
Special  Services:  optical  effects  &  printing,  dupe 
negatives,    color    inteniegatives.    black    &    white 
master    positives,    Ektachrome    or    Kodachrome 
masters;    editing   and   recording,   re-recording  of 
magnetic  tape,  transfer  to  film;  conforming  films 
for  printing;  animation,  sound   stage;   titles. 
Member:  Association  of  Cinema  Laboratories. 


ACME   FILM   LABORATORIES,   INC. 

1161    N.    Highland    .\\enue,    Hollywood,   Cali- 
fornia 90038 

Phone:  HO  4-7471   AC:   213 

400  Madison  Avenue,   I6tli  Floor,   New  York, 
N.  Y.  10017 

Phone:  MU  2-4100  AC:  212 

Year  of  Incorporation:  1946 

Sam  Sawelson,  President 

Mel  Sawelson,  V.P.  &  General  Manager 

David  Christopher,  Secretary.  Treasurer 

Bill  Sawelson.  Vice  President 

Irving  Kahn,  Sales  Manager 

Robert  Troup,  Vice  President  Sales 

Pete  Wood.  Chief  Engineer 

John  Killough,  Lab  Supt. 
35mm  Services:  video  tape  transfer  to  film. 
16mm   Services:   color  and   black   &   white   pro- 
cessing 6c  printing;  video  tape  transfer  to  film. 
Special    Services:    television   recording   dept.    in- 
cluding video  tape  to  fdm,  video  tape  to  tape, 
film  to  tape,  tape  editing  and  tape  \iewing. 


ALLSERVICE   FILM  LABORATORIES,   INC. 
33   West  45th   Street,    New  York,   N.V.    10036 
Phone:  LT  1-2960  AC:  212 

Date  of  Incorporation :  1963 

B\  ron  Rondabush,  President  &  Treasurer 

Burton  Stone,  Executive  Vice-President 

&  General  Manager 
Peter  .\gne\v.  Secretary 
35mm   Serxices:    black   &   white   processing   and 
printing;   contact  and  reduction;   .A.  &   B  roll  and 
printing;  superimposition. 

16mm  Ser\ices:  black  &  white  processing  and 
printing;  ctmtact  and  reduction;  A  &  B  roll  print- 
ing; superimposition. 

ALPHA  CINE   LABORATORY 

1101   Lenora   St.,   Seattle,   Wash..   9S121 
Phone:  MU  2-8230  .\C:  206 

Year  of  Organization;  1956 

Leslie  E.  DavLs,  Manager 

George  H.  Harxey 
70mm  Services:  Eastmancolor  negative /positive 
continuous  processing  and  printing. 
35mm  Senices;  Ultrasonic  cleaning  —  Pennafilm. 
16mm  Services:  Ektachrome  processing,  black  & 
white  negative,  positive  &  reversal  processing. 
Black  &  white  and  additive  color  printing.   Ink 


Alpha  Cine  Laboratory: 
edge    numbers.    Ultrasonic   cleaning.    Permafilm. 
Optical  and  tracks. 

ALPHA   FILM  LABORATORIES 

P.  O.  Box  5325,  Baltimore  9,  Mar>land 
Phone:  CL  2-4150  AC;  301 

Y'ear  of  Organization;  1919 

W.  E.  Wood,  Owner 
35mni  Services:  developing,  printing,  titles,  seund 
recording. 

16mm  Services:  reversal  processing,  developing 
&  printing;  titles,  somid  recording  —  live  or 
from  tape. 

ARTA   LABORATORY,  INC. 

723  Seventh  Ave.,  New  York.  N.Y.  10019 

Phones:  JU  6-7.5,56/7  AC:  212 

William  Kapelmaster,  President 

John  G.  Messina,  Manager 
35mm  Services:  black  &  white  negative  and 
positive  developing  and  printing;  dupes;  F.G.M.; 
vvorkprints  and  release;  high  contrast  developing. 
16mm  Serxices:  black  &  white  negative  and  posi- 
tive de\eloping  and  printing;  TV  spots. 
Special  Services:  optical  negatives  developed 
continuouslv. 


BACK   BAY   FILM   LABORATORY,    INC. 

41  Leon  Street,  Boston  15,  Massachusetts 
Phone:  44.5-3333  .\C:  617 

Year  of  Incorporation;  1954 

Harris  Cohen,  President 

.Arthur  L.  Gaskill.  Treasurer-Clerk 
35mm  Services:  black  &  white  negative  process- 
ing and  black  6c  white  release  printing. 
16mm  Services:  processing  of  negative,  positive 
and  reversal.  Printing  color,  dupe  negatives,  re- 
versal dupes.  A  &  B  printing,  fades,  dissolves, 
edge-niunbering. 

Special  Ser\ices:  16mm  sound  recording  (mag- 
netic &  optical ) ,  transferring  W  tape  to  16mm 
film,  rerecording,  mixing,  interlock  projection, 
music  librar\.  Nomad  transferring  to  t.ipe  and 
film. 
Member:  .Association  of  Cinema  Laboratories. 

BAY  STATE   FILM  PRODUCTIONS,   INC. 

35    Springfield    Street,    Agawam    (Springfield), 
Mass. 

Phones:  RE  4-3164   5,  RE  4-61S9 

Branch:  SO  Boviston  Street,  Boston,  Mass. 

Phone:    ILA   6-8904,   Lowell    W  entvvorlh.  Vice 
President,  in  charge. 

Year  of  Incorporation;  194.3 

Morton  H.  Read,  President 

David  Doyle,  Exec.  Vice  President 

Harold  O.  Stanton,  Vice  President 

Francis  N.  Letendre,  Vice  President 

Lowell  W'entworth,  Vice  President 

.A.  Herbert  Wells,  Treasurer 
3.5mm    Ser\ices:    black   6c   white   and   cslor   live 
action  photograph)';  animation  camera;   dubbing 
and   equalization;    interlock.    Moviola   and    sound 
readers. 

16mm  Service:  black  6c  white  and  color  live 
action  and  animation  photographv';  interlock  pro- 
jectors; sviichronons  magnetic  recording;  printing 
labs  for  color  and  black  6c  white,  black  6c  white 
processing,  positive,  negative,  reversal,  .Moviolas 
and  sound  readers. 

Special  Services:  hot  press  titles  in  color  and 
black  6c  white;  still  photography,  color  and  black 
6c  white;  sound  slidefilnis,  color  and  black  6c 
white;  screening  rooms;  animation  department; 
foreign  language  dubbing;  script  services;  record- 
ing; printing;  processing;  sound  stage;  set  design- 
ing; carpenter  shop;  film  saults. 

Entire  Contents  Copyright  1964 
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BEBELL   &    BEBELl 
COLOR    lABORATORIES,    INC. 

lOS   West  24tli   Strcil.   Ni«    \i.rk.   N.Y.   lOOU 

Phone:  \VA  4-S.573  AC:  212 

Cable:  LABSBEBELL,  N.  Y. 

Year  of  Incorporation:  1951 

Norman  Lars  Bebell,  PresUlent 

Arthur  Frederick  Bebell,  Vice  President 

Joan  Anne  Bebell,  Sccrclanj-Treasurer 
.'lomni  Services:  black  4<  ulnte  reversal  processing 
and  printing;  work  prints,  blowup  from  16mm  and 
reduction  to  Ifijnni:  .■\nscocbrome  color  reversal 
processing  iuid  printing  and  duplicates;  Eastman 
negati\e  positi\e  filmstrip  processing  and  print- 
ing and  duplicates. 

16mm  Services:  bhick  ix  white  reversal  processing 
;in<l  duplicating;  duplicate  negatives;  work 
prints;  relc;Lsc  printing;  Anscochrome  color  re- 
versal, blowup  6c  reduction  and  internegatives. 
Smm  Services:  bhick  6<  white  and  color  reversal 
prfK-essing  and  duplicating;  internegatives;  Smm 
to  16mm  blowups;  black  &  white  reversal  duph- 
cate  negatives. 

Special  Services:  filmstrips,  masters  and  dupli- 
c;ites.  single  and  <louble  frame  and  frameless 
horizontal  (no  frame  lines);  slides  in  color  and 
black  i<  whitt'.  test  T\'  commercials;  35mm  .\Iicro- 
X-Ray  duplications. 

T\'  Commercials:  3.5mm  or  16mm  black  6c  white  I 
and  lull  color  spots  and  slides,  packaging  and  I 
mailing.  \ 

JOHN    R.    BENNETT 
1617  .Aberdeen  .\\euue.  CoUunbus   11,  Ohio 
Phone:  AM  3-7007  AC  (il4 
Y'ear  of  Organization:  1951 
John  R.  Bennett.  Owner  and  Manager 
Bimnic  Coffey,  Secretary 
Calvin  Richeson,  II 
16nmi  Services:  fast  service  on  16nim  processing 
revers;il    and    negative    black    6c    white;    release 
printing;     workprints.     reversal     and     negative; 
printed  edge  numbering. 

Special  Services:  editing;  film  repairing  and 
cleaning. 

BUCKNER'S 

112S  Unnih  .\vcnuc,  Lal'uente,  California 

Phone:  330-2902  AC:  213 

Y'ear  of  Incorporation :  1948 

Leo  Buckner.  Owner-Manager 
I6mm  Services:  color  and  black  6c  white  rever- 
sal and  negative  release  printing,  processing  b/w 
reversal  or  negative. 

Smm  Services:  Smm  processing,  striping,  editing, 
synchronizefl  sound  from  any  svTich.  medium. 

Special  Services:  Six-cialists  in  small  orders  for 
electroprinting  sound  for  reversal  dupes. 


BYRON    MOTION    PICTURES,    INC. 
1226    \\  isciiusiTi     \xcniie.    \.    \\  ..    Washington 

D.  C,  20007 
Phone:  FE  3-4000  .\.C:  202 
New  York  City  Phone:  CO  5-7732  AC;  212 
Y'ciir  of  Incorporation:  1938 
B\  roil  Roudabush.  President 
Dudley  Spruill,  Vice  President/Gen.  Manager 
.•\ithur  Rescher,  Sales  Manager 

35mm  Services:  black  6c  white  spray  negative 
and  positive  processing.  Black  6c  white  contact, 
st.>p  6c  blowup  printing.  35mm  32mm  printing. 
16mm  Services:  black  6c  white  negative,  positive 
and  reversal  processing.  Color  negative-positive 
processing.    Black    6c    white   and   color   printing. 


BYRON   MOTION   PICTURES: 

Contact,  step,  reduction,  1-to-l  optical  and  ad- 
ditive printing. 

Other  Laboratory  Services:  edge  numbering,  ul- 
trasonic cleaning.  Peerless  film  treatment,  mag- 
netic striping. 

Other   Services:   35mm   16mm  editing,   conform- 
ing, music  library,  editorial,  room  rental;  Westrex 
sound,  recording,  mixing,  transfer-to-optical  print- 
ing track,  interlock. 
Member:  Association  of  Cinema  Laboratories. 

CALVIN   PRODUCTIONS,   INC. 
1105  Truin.iii  Kci.cil.  k.ius.is  CH\   (i.  .Missouri 
Phone:  HA  1-1230  AC:  SI6  Cable;  CaKin-Fox 
Y'ear  of  Incorporation:  1931 

Leonard  Keck,  President 
William  Hedden,  Vice  Pres'dent 
F"rank  Barhydt,  Vice  President  -  Production 
James  Hash,  Secretary-Treasurer 
Richard  Bulkeley,  Production  Manager 
lames  Moore,  Services  Manager 
Tliom;is  .■\.  Jackson.  Manager-Contract  Division 
William  Scrogin.  Operations  Manager 
Larry    Kauffmaii.  Manager  -  University  Films 
Division 

35mm  Services:  color  and  bhick  6c  white  release 
prints;  black  6c  white  dupe  negatives  and  master 
positives;  c-olor  internegatives  and  interpositives. 
35mm  processing,  color  and  black  &  white. 
Dailies  —  color  and  black  6c  white  —  pictures 
and  sound.  35inin-16mm  reductions. 

16mm  Services:  color  and  black  6c  white  reversal 
and  positi\e  relea.se  prints.  Color  and  black  6c 
white  workprints;  ink-printed  edge-nuinlxring; 
black  6:  white  dupe  negatives  and  color  inter- 
negatives. 16inin  processing  —  Ektachromc  com- 
mercial and  ER,  exterior  Kodachrome  and  T\pe 
A,  black  6c  white  reversal  and  negative. 

Smm  Services:  16inin-8mm  reduction  printing. 
Smm  color  and  bkick  6c  v\hite.  reversal  and  posi- 
tive release  printing;  black  6c  white  dupe  nega- 
tives; color  interiugatives;  magnetic  sound  strip- 
ing and  sound  translcrring. 

Special  Services:  scripting,  location  6c  sound  stage 
photographv.  sound  recording  and  transferring 
i^'i"  and  niagiietic  film),  multiple  channel  mix- 
ing to  photographic  printing  tracks  (negative, 
positive,  35mm.  16mm).  Music  and  soimd  effects 
Ubraries  and  recording,  original  scoring,  staff 
narrators;  set  design  and  construction;  titling 
and  .animation,  storyboards;  editing,  cutting,  and 
j  confonning  services;  traveling  matte  optical 
effects. 
.Member:  Association  of  Cinema  Laboratories. 

CALVIN-DeFRENES   CORPORATION 

(F^ast  Ciiast   Siilisidi.iri    ul    (   iK  in    I'mductions, 

Inc..  Kansas  (]ity.  Mo.) 
1909     Biittonwood     Street,     I'liikidelphia.     Pa. 

19130 
Phone:  LO  3-U>S()  .\C:   215  C:ablc: 

CALDEFCOKP 
Year  of  Incorporation:  1963 

Lee  Davis,  President 

Steve  Ciechon,  Vice  President 

Ward  French,  Marketing  Director 

Henry  McKee.  Art  Director 

Paul  Litccky.  Production  Director 

Walter  Stephan,  Service  Director 

Robert  Collom.  Chief  Sound  Engineer 

35mm  Services:  black  6c  white  and  color  process- 
ing and  printing. 

I6mm  Services:  black  6c  white  negative,  black  6c 
white  reversal.  Ektachrome  processing  and  print- 
ing. Titling,  editing,  script  services;  production 
services. 


FILM    LABORATORIES 

Calvin-DeFrenes  Corporation: 
Smm  Services:  Smm  color  positive  release  print- 
ing. 

Special  Services:  Music  and  sound  effects  libra- 
ries, recording  and  mixing  facilities,  studio  and 
equipment  rentals,  animation  services  and  insert 
photography.  


^ 


CAPITAL  FILM   LABORATORIES,   INC. 
470  E  Street,  S.  W  .,  W  ;i.sliington,  D.  C.  20024 
Phone:  DI  7-1717  AC:  202 
Cable:  CAPFILM 
Y'earof  Incorjioration:  1949 
.\lfred  E.  Bnich,  President 
William  N.  Brooks,  Vice  President 
Garland  C.  Misener,  Vice  President,  Technical 

Director 
S.  Dean  Cole.  Cii.vfomer  Service  -  Sales 
Sam  C.  Gale.  Customer  Service  -  Sales 
Joseph  K.  Hooper.  Cii.vfoiiier  Service 
D.ana  L.  Smith,  Customer  Service 
James  P.  Custer.  Production  Control 
A.  Bruce  Conrad.  Production  Control 
J.ack  Clink.  Sound  Director 
Robert  H.  Johnson,  Chief  Editor 
Robert  A.  Seubert.  Controller  &  Treasurer 

35mm  Services:  color  negative  processing;  nega- 
tive-positive color  [printing  and  processing;  black 
&  white  negative  and  positive  processing  and 
printing. 

16mm  Services:  black  6c  white  negative  and  posi- 
tive processing  and  printing;  16mm  color  rever- 
sal printing;  Ifiinni  negative-positive  color  print- 
ing; 35min  to  IBnini  reduction  printing;  35/32mm 
processing  and  printing. 

Special  Services:  35mm  and  Ifiinin  film  editing; 
music  and  sound  effects  editing;  music  library; 
sound  effects  library;  title  service  (by  sub-con- 
tract); soiuid  recording  service  —  35mm,  16mm 
mixing,  narration  recording,  post-sync  dubbing; 
location  recording;  rerecording  to  35mm,  16mm, 
35  32mm  optical  track. 

Other  Special  Services:  magnetic  striping,  Vacu- 
umate  treatment,  edge  numbering,  ultrasonic 
cleaning,  reels  and  cans;  videotape  to  film  trans- 
fers (by  sub-contract)  with  our  negative  pro- 
cessing and  control. 
Member:  Association  of  Cinema  Laboratories 

CARIETON   LABORATORY 
7608  San  Fernaiidd  H(i;ul.  Sun  Valley, 

California 
Phone:  767-8507  AC:  213 
Y'ear  ol  Organization:  1949 

C.  H.  Carleton,  Owner 
Paul  V.  Manor,  Manager 

16mm  Services:  specialize  in  color  duplication. 
Special   Services:   Vifatreating   film   preservation. 

CHICAGO   FILM   LABORATORY,   INC. 
1322  W  .  Belmont  Avenue.  C:hicag(>.  111.,  60613 
Phone:  93.5-6785  AC:  312 
Year  of  Incorporation :  1928 

Eugene  C.  Josephson,  President 
Robert  D.  Caslerline.  Vice  President 
Howard  Schuyler,   Recording  Engineer 
Tadashi  Yamamoto,  Laboratory  Manager 


■^^  tliis  svmbol,  appearing  over  a 
listing  in  these  pages  indicates  that  display  ad- 
vertising c-ontaining  additional  useful  reference 
data  appears  in  other  pages  of  this  Buver's  Guide. 
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FILM    LABORATORIES 

Chicago  Film  Laboratory; 

35mm  Senices:  processinfC  and  printing  of  black 
&  wliitc  picture  and  sound  track. 
16mm   Services:   processing,   contact   and   reduc- 
tion  printing   of   black   &   white;   reversal   color 
printing. 

Special  Services:  recording,  mixing  and  trans- 
ferring of  ]6nim  and  3.5mm  and  )i"  registration 
printing,  editing,  interlock  projection,  magnetic 
and  optical. 

CINCINNATI   FILM   LABORATORIES,   INC. 

3705  Lonsdale  Street,  C:incinnati  27,  Ohio 
Phone:  271-5540  AC:  513 

Year  of  Incorporation:  1960 

M.  W.  Herbst,  Prcxidcnt 
Max  Lask\-,  Vice  President 
Elizabeth  Peters,  Treasurer 

16mm  Services:  color  and  black  &  white  leveisal 
and  negative  release  printing;  workprints,  ke\ 
or  printed  edge  numbers;  black  &  white  dupe 
negatives;  Ifimni  processing,  black  &  white  nega- 
tive or  reversal;  optical  .sound  tracks. 
S|>ecial  Services:  editing  and  recording;  con- 
forming tilm  tor  printing;  rerecording  of  mag 
netic  tape  tu  (iptir:il  track;  voice  and  music  re- 
cording. 


^ 


CINE-CHROME   LABORATORIES,   INC. 

4075  Transport  Street,  Palo  .Mto,  C;dir(irina 
Phone:  321-567S  \C:  415 
Year  of  Incorporation:  19.57 

Burton  Smith,  Vresident 
Whitman  Smith.  Eiifiineer 
John  Hunt,  Sales 

35mm  Services:  black  &  white  daily  and  release 
prints;  dupe  negatives  and  master  positives;  black 
&  white  processing. 

16mm    Services:    color    processing    Ektachro:ne 
MS^and  ER  reversal,  prints  maile  and  processed 
on  5269  or  7386  reversal,  color  internegati\es  and 
positive  release  prints;   black   &  white  negative 
positive  and  reversal   processing  and   printing. 

Smm  Services;  l)Iack  &  ulnte  6c  color  prints,  16 
to  Smm  or  S  to  Kirnni. 

Special  Services:  Ultrasonic  cleaning,  Permafilm 
processes  (including  scratch  removal),  print  cod- 
ing (edge  numbers),  optical  sound  transfer,  tele- 
vision spot  services;  vaidt  storage  and  film  main- 
tenance. 
Member:  Association  of  Cinema   Laboratories. 

CINE-CRAFT  CORPORATION 
8764  Beverly   Blvd.,   W  .  Hullvvvimd,  Calif. 

90048 
Phone:  6,52-7357  AC:  213 

Year  of  Oi-ganization:  1948 

George  Widing,  President 

Klause  Wanne,  Executive  Vice  President 

16mm  Services:  All  color  and  black  6c  white  lah 
sorvic-es. 

Smm  Services:  All  color  and  black  6c  white  l.ib 
services. 

Special  Services:  Titles 


CINEMA   RESEARCH,   INC. 

716   N.   L:iRrea   Ave.,   Hollywood  3S,   Cat. 
Phone:  WE  3-9301  AC:  213 

(Sec  complete  data  under  Film  Services) 


GEO.   W.   COLBURN  LABORATORY,   INC. 
164  .N.  Wacker  Drive.  C:hicago,  Illinois,  60606 
Phone:  3.32-62S6  AC;  312 
Cable:  COLAB 

Year  of  Organization:    19.39;   Inc.:    1946 

George  W.  Colburn,  President 
Robert  A.  Colburn,  Executive  Vice  President 
Francis  W'.  Colburn.  Secretary  &  Treasurer 
Rene  G.  Mathier.  Vice  President  —  Laboratory 

Operations 
CMvde  Ruppert.  Producer  Services 
Robert  S.  Throop.  Sales  Manaf^cr 
R.iv  inond  Czarnik.  Order  Control 
.■\llen  Hilliard,  Teclinieal  Infornuitii.n  6i  Ptihl:c 

Relations  Director 

3.5mm  Services:  slide  film  masters  .uid  piintiiig; 
duplicate  slides. 

16mm  Services:  color  internegative.  positive  and 
reversal  printing;  black  6c  white  duplicate  nega- 
tive, positive  ,ind  icvrrs.d  iiriiitiiiL;,    HSnint  ojitical 


GEO.  W.  COLBURN  LABORATORY: 
printing  from  35,   28.    17Vi.    16,  9^2,   8;   editing, 
title,   animation,   producer   sei-vice;   narration   re- 
cording  and    '4"    tape    to    16nim    magnetic   and 
16mm  optical  sound. 

Smm  Services:   (including  Smm  niiignetie  sound 
color  positive  reduction  printing;  magnetic  .sound; 
8nnn   special   optical   printing  from   35,   28,    17!;, 
16,  m,  8. 
Member:  Association  of  Cinema  Laboratories 

COLOR   REPRODUCTION   COMPANY 
7936  Santa  Monica    Blvd.,   Hollywood,  Cal. 

90046 
Phone:  654-8010  AC:  213  Cable:  COLRE 

'^'ear  of  Incoq^tiratiou:  1946 

Mary  V.  Layos,  President  &  Treasurer 
Fon-est    Jennings,    Vice    President    &    Ceiu:ral 

Manaf^er 
E.  Elizabeth  Bailev'.  Secretary 
Reginald  S.   Dunn.   Lah  Superintendent 


LABORATORIES   SPECIALIZING   IN   FILMSTRIP  &  SLIDE  PROCESSING  &  PRINTING 


CINEQUE  COLORFILM  LABORATORIES,   INC. 
424  E.  S9th  St.,  New  York,  X.  Y.   10028 
Phone:  SA  2-58,37  AC:  212 
Samuel  Marcus.  President 

B.  Sperling,  Treasurer 

Services:  Fi!nis"trip  production,  duplication;  35mm 
slides  in  2x2  moimts;  reproductions  from  nega- 
tives, transparencies  nr  art  work;  direct  reversal 
or  negative  positive  methods. 

COLOR   FILM  CORPORATION 

.500    Halstead   .Vvenue.    Mamaroneck,    N.Y'. 
Phone:  OW    8-6350  AC:  914 

WE  .3-3322  (New  York  City)  AC:  212 
Year  of  Organization:  1950 
Richard  N.  Jay.son,  President 

C.  .Nelscm  Winget.  Sales  Manager 
.Maureen  K.  Hallam.  Office  Manager 
Arlhm-  M.  Vilchick,  Pradiielion  Manag'-r 
Jerome  H.  Miller,  Customer  Service 

Pat  Mule,  Engineering 

Fred  Ganthier,  Research  &  Control 
35nim  Services:  color  filmstrips  and  quantity 
2x2  slides  only:  printing  and  processing  Ea.stman 
Color  negative  and  Kodak  (5008  Internegative; 
master  negative  preparation;  A6cB  printing;  inter- 
positive,  dupi'  negative  and  internegative  pre- 
paration and  processing;  packaging. 


^ 


Order  Additional  Copies  of  This  Buyer's  Guide 
from  Business  Screen,  Chicago  60626  $1.00  ec 


FRANK   HOLMES   LABORATORIES,   INC. 

1947    First    Street    (Box    991),    San    Fernando, 

California 
Phone:  EM  5-4501  AC:  213 

Year  of  Incorporation:   1948 

Frank  A.  Holmes,  President 

Kenneth  .\I.  Bell.  Viee-Pres.  General  Manager 
35nnn   Services:   color  processing  .\nsco  reversal 
and    Kodak   color   positive,   35mm   or  Smm   per- 
forated;   35mm   color    filmstrip   masters   and   re- 
lease prints;  35nrm  color  slide  duplicating. 


IDENTICOLOR  LABORATORY,   INC. 
849  North  Highland   Avenue.  Hollywood, 

California  90038 
Phone;  469-2946  AC:  213 

Year  of  IncoiporaHcHi:  1961 
Dalton  B.  Greaser,  President 
William  Beale,  Vice  President 
Florence  Greaser,  Secretary  &  Treasurer 


IDENTICOLOR   LABORATORY: 

35mm  Services:  fibnstrip  masters,  color  printing, 
ait  and  hot  press  titles;  cutting,  canning  and 
packaging. 

Special  Services:  .3.5nun  slide  duplicating.  ;nito- 
heatseid  mounting,  imprinting,  and  packaging; 
original  Kodachronie  ccipies  of  flat  art  or  prod- 
nets. 

Smm  Services:  Slitting,  reeling,  cartridging  and 
boxing. 


MANHATTAN    COLOR    LABORATORY,    INC. 

210  \\est  65th  St.,  New  York.  N.Y.  1002.3 
Phone:  TR  3-1919  AC:  212 

'I'ear  of  Iiicorpor;;tiou:  19.52 

Chuck  Robbins,  President  &  Treasurer 

Bernie  Baniett.  Vice  President 

Dick  Lim,  Plant  Manager 
35mm  Services:  C^olor  film  processing  of  E.  K. 
negative  lurd  positive:  .3.5/46mm  .\nseo  reversal. 
Specialized  t;ieilities  tor  slides,  filmstrips  ;uul  slide 
mounting.  E.  K.  negative.  E.  K.  [wsitive,  .\n.sco, 
reversal;  continuous  runnin,g  processing  machines; 
autoni;itic  slide  mounting  machines:  automatic 
processing  for  E.  K.  6008  negative.  Dailv  proc- 
essing of  E.  K.  6008. 

SOCIETY  FOR  VISUAL  EDUCATION,  INC. 
1345  Diversey  Parkway,  Chicago,  111.  60614 
Phone:  LA  .5-1500  AC:  312 

Date  of  Organization:  1919 

lohn  C.  Kennan.  President 

James  ].  McEntee.  Coiiunercial  Productions 
Services:  ;ulwork;  tvpesetting;  hot-press  titles; 
filmstrip  and  slide  ain'mation  camera  sei-viee; 
automatic  2x2  slide  binding  and  automatic  slide 
duplication;  laboratory  processing  facility.  Dis- 
tribution  of  sponsored   filmstrips  to  scliools. 


WORLD  IN  COLOR  PRODUCTIONS 

P.  O.  Box  392,  Elmira,  New  York  14902 
Phone:   BE  2-0715 

Harold  F.  Jenkins,  Ou'ner 

Glenn  Drake,  Sates  Manager 
Services:  35mni  eoloi'  slide  duplicates;  35mm' 
single  Irame  filmstrips  and  direct  contact  copies 
from  master  strips.  C!olor  paper  prints.  35nnn 
stereo  duplic;ites. 

For  the  BEST  in  Film  Production  Services 
—  Refer  to  These  Buyer's  Guide  Pages  in   1965 
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BUSINESS  SCREEN   MAGAZINE 


COLOR  REPRODUCTION  COMPANY: 

I6iniii  Services:  lab  with  facilities  for  black  6; 
wliiti'.  Kddaclirome  and  color  positive,  electro 
priiitinii,  soiiiul  track,  \ello\v  edge  luiiiibering, 
laminating,  etc. 

Smm  Ser\ices:  color  and  black  &  white  (silent 
and  sound)  reduction  from  16injn  or  contact; 
double  8mm  printing  masters  or  negatives  — 
3269  Kodachrome.  color  internepatixe.  black  & 
white  negati\e;  8mm  contact  piints  made  from 
double  8mm  printiiiu  masters  or  negati\'es. 


^ 


COLOR    SERVICE    COMPANY,    INC. 

A  Subsidiary  of  Perfect  Photo,  Inc. 
113  West    t.3lh  SI.,   New  York,  N.V.    KKKifi 
Phone:  Jl'  (>-08.53  AC:  212 
Year  of  Incorporation;  1948 
Robert  Crane,  Prcxident 
Lester  Samit.  Sccretanj-Treastircr 
|ohn  P.  Curtin,  Vice  President  —  Sales 
John  Cuidone,  Plant  Manager 
John  Wengen,  Production  Manager 
Robert  Howen,  Serciec  Manager 
Joseph  Brown.  Tcclmical  Director 
Robert  C.  Rhemeck.  Chief  Engineer 

35mm  Ser\'ices:  de\'eloping  Eastmaucolor  dailies, 
workprints,  release  prints.  interpositi\'es,  inter- 
negatives,  blow-ups. 

16mm  Services:  Ektachrome  dailies,  workprints, 
release  prints  in  Kodachrome,  Eastmaucolor  inter- 
negatives.  relea.se  prints. 

Smm  Ser\ic-es:  double  negatives  and  release 
l>riiits. 

Special  Ser\ices;  code  mnu!)ering,  editorial  rooms, 
screening  rooms.  negati\e  matching. 
Member:   .-Xssotiatiou  of  Cinema  Laboratories. 


* 


CONSOLIDATED   FILM    INDUSTRIES 

Oiv.  of  Republic  Corporation 

9.39    Seward    Street.    I  liillv  uiiod.   Califiiruia 

90o:)s 

Phone;   IK)  9-1441   .\C:  21.t  Telex:  Of)-742.37 
Cable:  CONSOLFILM 
Branch   (Sales   Office):    I(i.3(iO   Wyoming 
Avenue,  Detroit  21,  Michigan 

Year  of  Organization:  1924 

Sidney  P.  Solow,  President 
Ted  Fogelman,  Plant  Superintendent 
R.  S.  Rodgers,  Ass't  Treasurer  &  Sales  Man- 
ager 
Ira  M.  Johnson,  Controller 

3.3mm  Services:  color  and  black  &  white  ncga- 
ti\'e  developing.  d;iily  prints  and  release  printing; 
overnight  (kiilies;  black  ^  white  duix-  uegati\'es 
and  master  positives;  color  inteniegatives,  in- 
terpositives.  master  positives;  33mm  processing, 
color  and  bkick  6c  white. 

16mm  Ser\ices:  color  and  bhick  6c  white  reversal 
and  negative  release  printing;  workprints  — 
key  or  printed  edge  numbers;  16mm  :md  33  32- 
mm  black  6c  white  dupe  negatives  and  color  in- 
terncgati\es;  16mm  processing  —  Ektachrome, 
black  6c  white  negati\e  or  reversal. 

Smm  Services:  color  and  black  6c  white  —  re- 
lease printing. 

Special  Services:  33mm  6c  I6nnn  title  ;ind  optical 
service,  color  and  black  6c  white,  including  ;irt 
work  6c  animation  photogr;iphy. 

Videotape-to-Film  Transfers:  33inm  or  16nim 
negatives  from  \ideot;»pe  recordings  with  either 
.35mm  or  Ifiinin  reduction  or  contact  release 
prints. 

35mm  Filmstrip:  35nim  color  and  black  6c  white, 
photograi")hing.   printing   and   processing. 


CONSOLIDATED   FILM   INDUSTRIES; 
Recording:   rerecordiug  of  magnetic  tape  or  lilm 
to    photogr.iphic    printing    track;    electro-printing 
on  Kodachrome  available. 
Member:  .Xssociation  of  Cinema  Laboratories 


^ 


CRESCENT    FILM    LABORATORIES,    INC. 

751(1  N.    \sliland  Ave..  Chicago.  111.  (i(l(>2(> 

Phone:  262-.30(IO  AC;  312  TW  \:  .112-222-9244 

C.  Carleton  Hunt.  President 

Mvron   L.   Freedmiui,   Vice  President ,  General 
Manager 

Thoniiis  M.  Woods.  Superintendent 
35mm  Services:  black  6c  white  negative  develop- 
ing; black  6c  white  positive;  EK  color,  negative 
positive;  fihnstrips. 

16mm  Services:  contact  reduction  printing,  silent 
or  sound;  negative  developing,  black  6c  white; 
black  6c  white  prints;  revers;d  color  prints;  EK 
negative  positive  prints;  soundstriping. 
Smm  Servic-es:  reversed  color  i>rints;  Ekt;ichrome 
negative  [Xjsitive  prints;  .soundstriping. 
Special  Services:  Television  shipping  service. 


^ 


6c  white,  piint- 


CRITERION    FILM   LAB,    INC. 
33  West   (idth   St.,  New  York.  N.Y.    10(119 
Phone:  CO.5-2IS0  AC:  212 

Y'ear  of  Incor]5oration;  1930 

Fred  G.  Toclaro.  President 

Eldest  Toclaro.  Sccrelanj 

Irv  iiig  Schecter.  S«/c.v  Manager 
35mm  Services:  color  and  bhick 
ing  ;uicl  processing. 
16mm  Services:  color  and  bhick  6c  white,  printing 
and  processing. 

DELTA   PICTURES,   INC. 
327   Market   Street,    Shrevepurt,    Louisiana 

71101 
Phone:  423-2679  AC:  31S 

Ye.u  cil  Incorijoraticm;  19.35 

Robert  F.  Menasco,  President 

R.  E.  I'lorsheim,  Vice  President 

David   Bramlett,  Secret artj  Treasurer 
Services:  8nnn  :md  16mm  bhick  6c  white  process- 
ing only.  Audio-visual  ecjuipment. 


^ 


DE  LUXE  LABORATORIES,  INC. 
S3()  Tenth  Ave..  New  York,  N.Y.  1(I()I9 
Phone:  CI  7-3220  .\C:  212 

Regional  Sales  Offices:  1418  North  Western 
.\venuc,  Los  .Angeles,  Californi;i  90027. 
Phone:  no  9-3141;  Gcuer;il  Film  Labiinitorics, 
1546  N.  Argyle.  Hollywood.  C:alif.  9002S:  7510 
North  Ashland  .\veuue,  Chicago,  Illinois 
60626.  Phone:  AM  2-5000.  9  Brockhouse 
Road,  Toronto  14,  Ontario,  Canada.  Phone: 
CL  9-7811. 

Y'e:ir  of  Organization;  1914 
Seymoiu'  Foe.  Chairman  of  Hoard 
G.  Carleton  Hunt.  President 
William  Cephart.  Vice  President 
Irwin  B.  Freedman.  .A.s.sV  to  President 
Echnund  A.  Bertram.  Lah  Superintendent.  S.Y. 
Samuel  K.  Schlein,  Production  Manager,  .V.l'. 
F.  T.  Kellv.  Treasurer 
Ellis  Smith.  Secretary 
35mm  Services:  color  .ind  black  6j  white  negative 
developing   and   dailies;    lab   hicilities   for   repro- 
duction of  35mm  black  6c  white  and  color  release 
prints  and  intermediate  material. 
16mm  Services:  black  6c  white  negative  develop- 
ing  and    dailies   imd    release    printing    including 
intermediate  preprint  material. 


FILM     LABORATORIES 

DE  LUXE  LABORATORIES; 
Smm  Services:  black  6c  wliite  and  color  negative 
and  release  printing. 

Special  Services:  70mm  color  release  printing; 
35mm  black  6c  white  and  color  filmstrip  print- 
ing including  breakdown,  canning,  and  labeling. 


0 


DOUGLAS    FILM   INDUSTRIES,    INC. 

10    W  .    Kin/ie    Slree(.   Cliii  ;i'iii.    Illinois    (i0610 

Phone:  .\1()  4-7455  AC:  312 

Year  of  Incorporation;  1943 

Fred  C.  Raymond.  President 

.Arthur  R.  Jones.  Vice  President 

D.  P.  Raymond.  Vice  President  —  Production 
35mm  Servic-es:  Fastman  color  negative-positive 
printing  and  processing. 

3.3mni  Filmslrips:  lab  services  for  printing  and 
processing  ol  35inm  color  fihnstrips  and  2"  x  2" 
slides. 

16mm  Services:  Eastman  color  neg;itiv(-positive 
printing  and  prcKcssing;  color  internegatives; 
color  reversal  printing;  bhick  6c  white  negative 
and  positive  printing  and  processing;  master 
positives  —  dupe  negatives;  workpriuting  — 
edge  numbering  and  production  release  printing. 
Special  Services:  editing  ;nicl  recording  to  ii" 
and  Ifimni  m;igiietic  tape;  optical  transfer  to 
16inni  film;  4  ehiinnel  mixing,  music  lihrarv', 
interlock  screening;  3.3nim  and  16mm  editing 
and  coulorniing;  photogniphv'  ;iiid  make  up  of 
titles;  art  for  motion  pictures  and  filmstri|)s;  ani- 
mation stand. 
Member:  .Association  of  Cinema  L;dioratories 


0 


DU    ART   FILM    LAB 
-  DU    ART   COLOR   CORPORATION 

245  West  55lli  SI..   New    Yciik.  N.Y.    10(119 

Phone:  PL7-45S0  AC:  212 

Branch  (C':in:uliau  Subsidiary):  .Associated 
Screen  Industries.  Ltd..  2000  Northcliffe 
.Avenue,  Montreal.  C^;m:ula 

Year  ol  Organization:  1922 

Irwin  Y'oung.  President 

P;uil  Kaufman.  Vice  President 

.Arthur  Miller.  Vice  President 

Robert  Y'oung.  Secretary-Treasurer 

.\;it  .Alper;  Ray  Fellers.  Sales 
35mm  Services:  color  and  black  6c  white  release 
printing;  overnight  dailies,  black  6c  white  dupe 
negatives  and  ni;ister  positives;  color  internega- 
tives. iutei])nsitivi'S.  master  positives;  35min  pro- 
cessing ol  color  and  black  6c  white. 
16mm  Services:  color  and  black  6c  white  reversal 
and  negative  release  printing;  workprints  —  kc?y 
or  printed  edge  numbers  1 6mm  and  33  32mm 
black  &  white  dupe  negatives  and  color  inter- 
negatives; 16inm  processing  of  black  &  white 
negatives. 

35mm  Filmstrip:  .iomm  color  and  l)hick  6c  white 
filmstrip  printing  ;m(l  ]>rocessing. 
Member:  Association  of  Cinema  Laboratories 


* 


this  symbol,  appearing  over  a 
listing  in  these  pages  indicates  that  display  ad- 
vertising containing  additional  useful  reference 
data  appears  in  other  pages  of  this  Buyer's  Guide. 


There's   No  Substitute  for  the  Foets 

"  ■  Our  thous;in(ls  ol  subscribers  in  agencies, 
industry,  government  and  trade  groups,  etc. 
get  complete  factual  data  on  which  to  base 
important  buying  decisions  in  these  pages. 
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FiLM    LABORATORIES 


ESCAR  MOTION   PICTURE   SERVICE 

7315  Carnegie   A\emie,  CIe\elaiuI   '.i.  Ohio 
Phone:  EN  1-2707  AC:  216 

Yeai  of  Incorporation:  1925 

E.  S.  Carpenter,  President  &  Ch.  of  llic  Board 

E.  R.  Rankin,  Vice  President 

\'iri;ini;i    Bnimenshenkel,    Secretary-Treasurer 

35mni  Senices:  color  and  lilack  &  white  release 
printing:  black  6c  uliite  cliiije  negative  :nKl  master 
positives;  35  to  I6niin  reduction  printing  with 
liold  frames;  35znni  processing. 

35nim  Filmstrip:  color  and  black  &  wlnte  film- 
strip  printing  and  processing. 

16nim  Ser\ices:  color  and  black  &  white  reversal 
and  negative  release  printing;  work  prints  — 
key  or  printed  edge  numbers;  black  &  white 
dupe  negatives  and  color  internegatives;  16mm 
processing  of  black  &  white  negative  and  reversal 
film. 

.Special  Services:  editing,  recording  and  re- 
recording  of  magnetic  t;ipe  or  film"  to  optical 
track;  voice  and  music  recording  conforming 
film  for  printing;  tv  commercials,  16nim  and 
35nun,  black  &  white  and  color. 


FILM-ART,    INC. 

3407   Clifton   .\\enuc,  Cincinnati,  Ohio  45220 
Phone:  221-4158  AC:  513 

Ve;ir  of  Incorporation:  1950 

Chas.  H.  Metzger,  President 
Ray  M.  Metzger,  Vice  President 

16nim  Services:  black  &  white  processing  and 
printing;  color  printing;  dupe  negatives;  fine 
grains,  etc. 


FILM  ASSOCIATES,   INC. 

4600   S.  Dixie  Highway,  Dayton,  Ohio  45439 
Phone:  293-2164  AC:  513 

Year  of  Org;uiization:  1937;  Inc.  1946 

E.  Raymond  Arn,  Pres-dcnt,  Treasurer 

-Mildred  G.  Arn,  Vice  President 

Clement  \'.  Jacobs,  Secretary 

E.  R.  Lang,  Production  Manager 

Connie  Glaser.  Office  Manager 

David  Bartholomew.  Aninuition 

Robert  K.  Dye,  Chi<i  Engineer 
16mm  .Services:  complete,  b&w. 
Smni  Ser\  ices:  processing  only. 
Member:  Association  of  Cinema  Laboratories 


FIILM  SERVICE  LABORATORIES,   INC. 

6,327    Santa    Monica    Boulevard,    Los   .Angeles, 

California  90038 
Phone:  HO  4-5141  AC:  213 

Gilbert    R.    Scott,    Vice-President    &    C.rneral 

Manager 
Lou  Vincent,  Laboratory  Superintendent 
\'irgil  St.  Clair,  Plant  Manager 

35mm  Services:  black  &  white  and  color  —  de- 
veloping, daily  and  release  printing;  splicing, 
coding,  projection  and  35mm  Ektachrome  (ER 
5257  &  ER  5258)  processing, 

16mm  Services:  black  &  white,  Ektachrome,  Xo- 
dachrome  and  Eastmancolor  —  developing, 
daily  and  release  printing,  all  allied  laboratorv' 
.services    including    splicing,    coding,    projection. 

8mm  Services:  release  printing,  black  &  white  or 
color;  contact  or  optical  reduction. 

Special  Services:  I6mni  color  dailies,  8  hour  serv- 
ice 16nun  Ektachrome  and  ER  processing,  35mm 
Ektachrome  and  ER  processing;  transfers  from 
tape  to  motion  picture  films,  editori.al  rooms, 
theater;  Ultrasonic  cleaning  equipment. 


FILM  SERVICES,   INC. 

113-119  \\est  Hubbard  St.,  Chicago,  111.  60610 
Phone:  644-0735  AC:  312 

Year  of  Organization;   1947;  Inc.   19.53 

Lawrence  S.  P.  Hanchek,  President 
Kenneth   V.   Hanchek,   Secretary-Treasurer 

35mm  Services:  printing  and  processing  of  black 
&  white  negative  and  positive;  printing  of  color 
internegative  and  interpositives. 

16mm  Services:  printing  and  processing  of  black 
8t  white  negative  and  positive;  printing  of  color 
internegative,  interpositives;  optical  snd.  transfers. 

8mm  Services:  printing  and  processing  of  black 
&  white;  printing  of  color;  recording. 

FILMACK   STUDIOS 

1327   S.   Wabash   Ave,  Chicago,  111.   60605 
Phone:  HA  7-4855  AC:  312 
Year  of  Organization:  1919 

Irving  Mack,  Chairman  of  the  Board 

Bernard  Mack.  President 

Joseph  R.  .Mack,  Vice  President 

Don  Mack,  Vice  President 

Pat  Cascio,  Vice  President-Production  Manager 

Harlan  Croy,  Vice  President-Sales  Manager 

35mni  Services:  black  &  white  release  printing; 
overnight  dailies;  black  &  white  dupe  negatives 
and  niiistcr  positives.  .3.5mni  processing  of  black 
&  white.  35mm  bUrck  &  white  filmstrip  printing 
and  pr(K'cssing. 

16mm  Services:  color  and  black  &  white  reversal 
and  negative  release  printing;  work  prints  — 
key  or  printed  edge  numbers;  16mm  and  35mm 
dupe  negatives.  1 6mm  processing  —  black  & 
white  negative. 

Smm  Services:  complete  services;  Technicolor 
"Instant"  8mm  loading  station. 
Special  Services:  recording  senices;  tape  dupli- 
cating facilities;  mastering,  processing,  pressings 
for  discs  for  same  day  acetate  service;  sound  ef- 
fects and  music  library;  35mm  and  16mm  mag- 
netic equipment,  interlock  screening,  studio  or 
location  recording  facilities,  automatic  signalling 
lor  DuK;uie,  Labelle  and  Salesmate  projectors, 
also  pulse-bell  signals. 

FILMLAB,   INC. 
130  West  46th  St..  New  York.  N.Y.  10036 
Phone:  JU  2-2863  AC:  212 

Year  of  Incoiporation:  1924 

Joseph  H.  Bursch,  President 
35mm  Services:  pliotogriipliing,  developing  and 
printing  black  &  white  and  color  filmstrips; 
black  &  white  dufX"  negatives;  vacuuinating; 
cutting  and  canning  fihnstrips;  developing  and 
printing  silent  motion  picture  film;  35mm  con- 
tact printing  on  pajx-r  from  35mm  negatives; 
double  frame  printing  for  2x2  .slides. 
16mni  Services:  developing  and  printing  16mm 
negative  film  (black  &  white  silent  only);  reduc- 
tion printing  from  35mm  black  &  white  negative 
to  16mm  positive;  reduction  dupe  negatives  from 
35mm  positive  black  &  white  to  16nim  black  & 
white  negative. 

Special  Services:  developing  35mm  imperforated 
negative:  developing  56mm,  65mm,  70nim, 
90mm,  and  aerographic  black  &  white  negative 
(no  prints);  developing  microfile,  oscillograph 
and  special  scientific  recording  material  photo- 
graphed on  35mm  bhick  &  white  film. 
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A   Listing  of  Professional   Specialists 

iV  The  companies  invited  to  submit  listing 
data  for  this  Buyer's  Guide  are  recognized 
professional  specialists  within  the  service 
gioups  alphabetically  indexed  for  the  con- 
venience of  our  worldwide  reader  family. 


FISCHER   PHOTOGRAPHIC 
LABORATORY,    INC. 
6,555  West  North  Avenue,  Oak  Park,  III.  60302 
Phones:   EU   6-6603;   CO    1-2174   .\C:   312 

Year  of  Organiziition ;  1949 

Eugene  J.  Fischer,  President 

Joseph  E.  Fischer,  Vice  President 

Don  F.  Fischer,  Vice  President 
16mm  Services:  negative,  positive,  reversal,  color 
and  soiMid  track  processing;  daily  black  &  white 
and  color  work  prints  —  optical  or  ink  edge  num- 
bers; master  positives,  dupe  negatives,  inter- 
negatives, color  masters,  optical  printing;  bkack 
&  white  [Xisitive  and  color  positive  release  print- 
ing; reversal  black  and  white  and  revers;d  color 
release  printing;  .'\-B  roll  printing;  vari;d)lc  dis- 
solve and  fade  length.  Daily  pickup  ;ind  ilelivcry 
of  Ektachrome  and  Ekt:ichrome  ER  to  Eastman 
Chicago.  Title  photograpln.  hot  press  eels,  crea- 
tive art;  conforming,  special  effects.  Studio  nar- 
ration recording,  narrators,  multi-channel  inter- 
lock with  picture;  voice,  music  and  sound  effects 
mixes.  16mm  magnetic,  edge  or  center  track, 
Rangertone  ii"  tape  recording  and  transfer.  Op- 
tical sotmd  tracks. 

Smm  Services:  color  positive,  color  reversal  and 
bkick  &  white  16mm  to  Smm  reduction  printing 
—  magnetic  sound.  Contact  Smm  prints.  Fair- 
child  and  Technicolor  magazine  loading  service. 
Special  Services:  creative  editing,  interlock 
screening,  little  theatre,  magnetic  striping,  film 
cleaning,  \'aciumiate  treatment,  repair,  vault 
storage,  spooling,  canning,  labeling  and  drop 
shipment. 

FORDE  MOTION  PICTURE  LABS 

306  Fairview  Ave.,  N.  Seattle,  Wash.  98109 
Phones:    682-2510,11     ,\C:    206 

In  Portland  Ore.:   2153  N.E.  Sandy  Blvd. 
Phone:  2340553  .\C:  503 
Year  of  Organization:   1949 
Ed  Watton,  Owner 

1 6mm  Services:  Anscochrome,  Ektachrome,  black 

&    white    negative /positive,    reversal    processing; 

color  and  black  &  white  duplicating;  editing  and 

related  services. 

Special    Services:    News,    public    relations,    and 

sports  facilities. 

Member:  Association  of  Cinema  Laboratories. 


GENERAL   FILM   LABORATORIES 

1546  North   .\rgyle  .\venuc.  Hollywood,  Cali- 
fornia 90028 
Phone:   462-6171      AC:   213     Telex:   06-74345 

Year  of  Organization:   1953 

William  E.  Gephart,  Jr.,  President 

Neal  Keehn.  Vice  President  —  Sales 

John  .^itkens.  Vice  President  —  Adniinistrolion 

Stacy  O'Brien.  Lab  Superintendent 

35mm  Services:  Eastmancolor  and  black  &  white 
release  printing;  overnight  dailies;  color  inter- 
negatives. interpositives,  master  positives;  black 
&  white  dupe  negative  and  master  positives; 
35mm  developing,  color  ;md  black  &  white; 
3.5nini  color  and  black  &  white  filmstrip  printing. 
16mm  Services:  color  and  black  &  white  reversal 
and  positive  release  printing;  workprints  —  key 
or  printed  edge-numbers;  16mm  &  35  32mm 
black  6c  white  dupe  negatives  and  color  inter- 
negatives; 16mm  processing  —  Ektachrome,  black 
&  white  negative  or  reversal. 

Special  Services:  re-recording  of  magnetic  tape 
or  film  to  photographic  printing  track;  electro 
printing  on  small  orders;  arrangements  for  con- 
fonning;  editing;  35mm  or  16mm  television  com- 
mercials handled  through  separate  Commercial 
Department. 
Member:  .Association  of  Cinema  Laboratories 
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BUSINESS  SCREEN  MAGAZINE 


GENERAL  FILM   LABORATORY,    INC. 
66   Sibley  Street,   Detroit,   Michii;an  4S201 
Phone;  WO  1-7S1S      AC:  313 
Year  of  Incorporation:  1940 

Edward  C.  Powles,  President 
Alphoiise  A.  Roeske,  Vict-  President 

35min  Ser\iees:  color  ncKatixe  processing,  color 
infcrnoj^ati\  es,  iiiterixwitivcs.  master  positives, 
color  release  printing.  3.5nini  black  &  white  iiegii- 
tive  processing,  black  6c  white  workprinting, 
bhick  6c  white  niiister  F.  G.  positive  and  dn[>e 
iiegatises,  black  6c  white  release  printing. 
16mm  Ser\ic«s:  liktaehronie  procfssing.  color 
workprinting,  dnplicating  and  rele;ise  printing; 
black  6c  white  negati\e,  i>ositi\e  aiul  ri'versal 
processing,  black  6c  white  workprinting,  master 
F.  (>.  positi\es  ami  dupe  negati\es,  ni'gati\c  and 
reversal  rele;i.se  printing;  ink  or  print-through 
edge  numbering. 

3.5nim  Filmstrips:  color  ;ind  black  &  white 
filnistrip  processing  and  printing,  V'acuumating, 
cutting    and    cainiing,    p;ickaging    and    .shipping. 

T\'  Commercials:  .3.5mm  or   16mm  service. 
Special     Services:     editorial     service,     ultrasonic 
cleaning. 

GUFFANTI   FILM    LABORATORIES,    INC. 

6.30  Ninth  Ave.,  New  \(>rk,  N.\.  10036 

I'hone:  C;0  .5  5.530  AC:  212 

Paul  CuKanti.  President 

Edward  C^anlor.  Lahoralonj  Manager 
35mm  Services:  black  6c  white  release  printing; 
overnight   dailies;   black  6c  white  dujie  negatives 
and  ni;ister  ix)siti\'i-s. 

16mm  Services:  color  and  black  6c  white  reversal 
and  negiitive  rele;ise  printing;  workprints  —  key 
or  printed  edge  innnbers;  Ijlack  6c  white  dupe 
negatives.  16mni  processing  of  black  &  white 
negative  or  reversal. 
TV  Commercials:  .3.5  or  Hinini. 
Special  Services:  re-recording  of  magnetic  tape 
or  film  to  photographic  printing  track;  conform- 
ing film  for  printing;  arrangements  for  editing. 

HIGHLAND   LABORATORIES 

90     TelKima    Street.    Saii    1  r;int  ise<i,    C^alifornia 

94105 
Phone:  YII6-54SO      AC:  415 
Year  of  Organization:  1960 

Barry  J.  Brose,  Oicner 

16mm  Services:  color  processing  of  Ektachrome 
commercial  and  ER,  Ektachrome  duix'  witli 
applicited  sound  track;  Ektachrome  with  mag- 
netic stripe;  Kod;ichro!ne  dupe,  type  T387. 
Special  Servic-es:  soinid  track  applic;ition  of  all 
Ektaclirome  films  lor  single  system  recording. 
Ultrasonic  film  cleaning. 


HOLLYWOOD   FILM    ENTERPRISES,   INC. 

60()(l      Sunset      Bbd.,     E lolK  uoiid,     California 

90028 
Phone:  HO  4-21S1  AC:  213 
.Mickey  Kaplan.  President 
Robert  W'arde,  Vice  President 
Tom  Emmett,  Sales  Manager 

16mm  Service:  color  and  black  6c  white  reversal 
and  negative  r<le;Lse  printing;  workprints  —  key 
or  printed  edge  juuubers;  black  6c  white  dupe 
negatives,  and  color  internegatives.  16mm  proc- 
essing —  Ektachrome.  black  6c  white  negative  or 
reversal,  and  Ektachrome  ER;  same  day  service 
processing  color  original  —  l\innshing  a  color 
"daily"  print  on  Type  7386  color  reversal  print 
stock. 

Smm  Services:  release  prints  —  black  6c  white. 
Kodachrome  or  Eastiuancolor;  E;istmaneolor 
internegatives,  magnetic  striping  and  sound  trans- 
fer. 


Hollywcjod  Film  Enterprises: 

Special  Services:  re-recording  of  magnetic  tape 
or  film  to  photographic  printing  track;  electro- 
printing  on  small  orders;  arrangements  for  ori- 
ginal txliting  or  re-editing;  conforming  film  for 
printing.  .Also  can  handle  70nnn  black  6c  white 
processing  in  rolls  up  to  1000  leet.  and  oJi", 
l)i",  9Js",  and   12"  in  black  6c  white  or  color. 

HOLLYWOOD  VALLEY   FILM   LABS,   INC. 

271)1    West   Olive    \Miiiie.    Hurli:ink.   ( :^ilili>nu'a 
Phone:  S46-72(>2  AC:  213 
Y'e,ar  of  Incoqioration:  1952 

\ernon  G.  Frith.  President 
Elizabeth  E.  Frith,  Vice  President 
John  \\\  Tnibev-,  Processing  Foreman 

16mm  Services:  sound  6c  silent,  Kodachrome. 
.Vnsco.  black  6c  white  reversal  duplicate  prints; 
Eastniancolor  interuegative  ;md  positive  print 
processing  ;md  printing;  black  6c  white  negative, 
duplicate  negative  and  positive  print  prwess- 
ing  and  printing. 

Smm  Services:  single  Smm  Kodachrome  dupli- 
cates; double  Snnn  black  6c  white  negatives  and 
color  inteniegati\es;  volume  production  printing 
in  botli  color  and  black  6c  white;  8inm  magnetic 
striping  and  recording. 

Special  Services:  8  nun  to  Ifituni  I)low-ups;  Uinuu 
Ut  Smni  re<lnetions. 


HYTONE  FILM   lAB,   INC. 
1702  Keo  Way,   Dcs   .Moines    14,   Iowa 
Phone:  2SS-1122  .\C.:  515 
Year  ot  Iiicorporati(m:   19.58 
Jay  M.  H\  tone.  President  &  General  Manufier 

I6mm  Services:  negative,  positive.  ;ind  reversal 
black  6c  white  priK-essing;  color  and  black  & 
white  printing;    (atles;   magnetic  recording. 

Smm  Services:  black  6c  white  double  8  process- 
ing and  printing. 


JAMIESON    FILM   COMPANY 
3825    Br>an   Street,   Dallas  4,    levas 
Phone:  TA  3-81.58  AC:  214 

Year  ot  Organization:  1916 

Bruce  Jamieson,  President 

Hugh  V.  jamieson,  Jr.,  Exec.  Vice  President 

Bill  V.  Stokes.  Vice  President  -  Sales 

Lln\<l  .AbiTualliy,  Director  of  Producer  Services 

Jerry  A.    Dickiusou.   Vice   President /Television 

Walter  Spiro,  Secretary 

3.5mm  Services:  bkick  6c  vvhite  ni'gativc  process- 
ing, dailies,  master  positives.  du|X'  negatives,  re- 
lease prints;  .3.5nnn  to  16nnn  black  6c  white  reduc- 
tion printing. 

1 6mm  Services:  Ektachrome  Commercial  and 
KR  ('olor  processing;  Ektachrome  color  dailies; 
Kodachrome  and  Ektachrome  release  printing 
with  scene  to  scene  color  correction  and  optical 
effects;  one  to  one  Ekt;ichron)e  color  masters; 
retlnction  color  masters  from  3.5mm  color;  I6rnm 
black  6c  wliite  negative,  positive  ;uk1  reversal 
processing  and  printing;  ultrasonic  cleaning. 
Special  Services:  35inm  and  Ifinun  sound  re- 
cording, music  scoring,  mixing,  editing,  animation, 
script  writing,  and  production  .services;  filmstrip 
niiisters. 
Member:  Associ;itinii  of  Cj'netna  Laboratories. 


KIN-O-LUX,   INC. 
17  West  45th  Street,  New   York,  NY.  10036 
Phone:  Jl  dson  6-1880  AC:  212 
Date  of  Organization :  1934 

Mary  E.  Pfeiffer.  President 

Seymour  B.  Richmond,  Secretary/Treasurer  & 

General  Manager 
Frederick  Schreck,  Lab  Manager 


FILM     LABORATORIES 

Kin-O-Lux:    Continued 
16nim  Scrvic-cs:  Black  6c  white  reversal  6c  negative 
developing.   revers;d   work   prints;   color  to  black 
6c  white  work  prints.  revers;d  6c  positive  release 
printing. 

Snnn  Services:  Black  6c  white  6c  color,  black  6c 
white  reversal  or  negative  developing;  workprints; 
color  relciise  and  workprints. 
Special    Services:    Same    day    service    on    many 
pha.ses  of  printing  and  developing. 

KOSTER  FILM   FACILITIES,   INC. 

1017  New  Jersey  .\ve.,  S.E.,  Washington 
3,  D.C. 

Phone:  LI  4-4410 
16mm  Services:  bUick  6c  white  negative,  positive 
and  reversal  <leveloping;  printing  ot  black  6c 
white  dupe  negative,  master  ])Ositive.  [vositive, 
•Old  color  reversal;  Ifinnn  reduction  from  .35mm. 
S|)ecial  Services:  f;ides,  dissolves,  original  record- 
ing, mixing;  transfer,  interlock;  music  library; 
editing  ;uid  couforniing;  preparation  of  .A  6c  B 
rolls;  stndio  and  c;unera  e<juipment  rental. 
Member:  .\ssocialion  of  C'inenia  Laboratories 


LAB-TV 
723   Seventh   Ave,   New  York,   NY.    1 00 1 9 
Phone:  Jl'   6-2293  .\C:  212 

Y'ear  of  ()rganiz;ition:  1952 

Jack  Asher,  Owner 
Ken  Williams,  Manager 
George  Perno,  Supervisor 
Laura  PaleiTno.  Credit  Manager 

16mm  Services:  bhick  6c  white  reversal  processing 

and    color    iuid    bhick    6c    white    printing.    Work 

prints;     color-to-ct)lor     prints;     color-to-black     & 

white  prints;  raw  stock;  Ultrasonic  film  cleaning; 

A  6c  B  roll  prints;  fades-dissolves;  timed  prints; 

edge  numbering. 

T\'  Commercials:  Ifinun. 

Member:  Association  of  Cinema  Laboratories. 

LABCRAFT    INTERNATIONAL    CORP. 

4019   l'ros]K'ct    \\eiiue,  (;Ie\el;ind  3.  Ohio 
Phone:  UT  1-4.334  AC:  216 
Y'e;u' of  Ineoqjoration:   1954 
Robeit  F.  Blair,  President 
Mac  R.  Blair,  Vice  President  -  Sales 
Oliver  Stamper,  Secretary 
George  Golden,  Lah  Manager 
George  Muiphy.  Customer  Services 
Joseph  L.  Micach,  Editorial  Services 
16mm  Services:  color  and  bkick  6c  white  rever.sal 
and  negative  rclciisc*  printing;   neg;iti\e.  positive, 
iuid  reversal  sound  track  processing;  work  prints 
—  Ijrinted  edge  numbers.  16mm  to  Smm  reduc- 
tion. 

S|>ecial  Services:  editing  and  recording  —  sound 
magnetic  ;uk1  optical. 
Member:  Association  of  Cinema  Laboratories 


LAKESIDE    LABORATORY 
.5929  v..  OurRs  Hi..;h»a>,  P.O.  liov  2408,  Gary, 

lndi:m:i 
Phone;  9.!8-lll3  (Gary)  .\C:  219 

SA  l-4(>00  (Chicago)  AC:  312 
Year  ol  Incorporation:  1949 

R.  Paul  Ireland,  President 

WavTie  Shertzer.  Vice  President  —  Production 

Lucille  B.  .\cord.  Secretary  &  Treasurer 

Noel  Preuss,  Ljib  Manager 

Bob  Shipley,  Optical  Effects 

35mm  Services:  color  and  black  6c  white  timed 
answer   and   release   prints;   black   6c  white  color 


1965  SERVICE  BUYER'S  GUIDE 
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FILM     LABORATORIES 

Lokeside  Laborotoi  /:   Continued 

separations;  color  inteniegative.  interpositives; 
reduction  printing  to  16nim.  .35min  processing 
of  Eastmantxjlor  negative,  positive  and  Ekta- 
chrome  ER  and  forced  ER,  lilack  6c  utiite  nega- 
tive and  posjti\e. 

IBmin  Services;  Ektachrome  processing  with 
overnight  color  dailies  (work  prints);  scene  to 
scene  color  and  densit>'  timing;  additive  color 
printing;  Kodaclironie  answer  ;nid  release  prints; 
color  internegati\es  and  color  positive  rele;ise 
prints;  blow-np  printing  to  .'J.^niin.  I6mni  process- 
ing of  Ektachrome  (cornmcrci;d,  ER,  MS  and 
forced  ER),  E;istman  color  intcrnegative  and 
positive;  hhick  6c  white  ncg;itive  ;md  positive, 

35mm  Slidefilm:  color  and  bhick  &  white  print- 
ing and  prcx-essing;  standard  and  low  grain 
processes;  overnight  answer  prints;  frame  to 
frame  timing  from  reversal  original  to  optical 
dupe  negative;  contact  dope  negatives;  black  & 
white  color  separ;itions,  internegatives;  cutting 
and   canning. 

Special  Services:  auN'  Icngtli  Ektachrome  con- 
tinuous processing  —  3.5n)m  ER,  MS,  forced 
ER,  MS  and  print  stock  —  16mm  Commercial, 
ER,  MS.  forced  ER,  MS  ;ind  print  stock;  editing 
sen'ice  and  conlorming  film  for  printing;  3-5mm 
and   16mm  optical  effects. 


MECCA  FILM  LABORATORIES  CORPORATION 
630  Ninth  .4vc.,  New  York,   N.Y.   10036 
Phone:  CO  5-7676  AC:  212 
Year  of  Incorporation:  1960 

B\ron  Rondabush,  President 

Jack    Haber,    Exec.    Vice    Prcxidcnt    &    Gen. 

Manager 
Flo\d  Weber,  |r„  Vice  President 
James  M.  Pierce,  Director,  Client  Relations 

35mm  Senices:  black  &  white  negative  devel- 
oping, rush  dailies,  edge  numbering;  black  & 
white  dupe  neg;iti\'es.  niiister  positives;  black  6c 
white  release  prints,  contact  6c  reduction. 

16nun  Services;  black  6c  white  negative  develop- 
ing, rush  dailies,  edge  numbering;  black  &  wliite 
dupe  negatives,  master  positives;  black  6c  white 
release  prints,  contact  6c  reduction. 

Special  Services:  television  commcrci;ils,  fast 
service. 

Member:  Association  of  Cinema  Laboratories, 


# 


MODERN   MOVIES,    INC. 
832  N.  Cole  .\vc„  Hollywood.  Calif,  90038 
Phone:  HO  4-7293  AC:  213 
Year  of  Incorporation;  1936 
Eugene  R.  Johnson,  President 
\V,  Merle  Connell,  Treasurer 

16mm    Services:    negative    developing,    ciuiintitv 
printing. 

8mm  Services:  quantitv'  printing. 


MOTION    PICTURE- 
ALEXANDER  CORPORATION 
1032  Carondelet  Street.  Post  Office  Box  52768, 

New  Orleans,  Louisiana  701.50 
Phone:  JA  5-2253  AC:  504 
Year  of  Incorporation;  1921 
Carl  J.  Mabry,  President 
Robert    W.    Dyer,    Vice    President-Production 

Manager 
R.  P.  Karrigan,  Vice  President.  Sales 
35mm    Services:    black   6c   white   only,    \egali\c 


i  Motion  Picture-Alexander  Corp: 

processing;  dailies;  release  printing;  Oxberry  op- 
tic.il  f;icilities. 

16mm  Services:  B  6c  \\'  onh  ;  16mm  coiit;ict  print- 
ing, negative  positive;  35  to  1 6mm  r;'d;iction 
printing. 

Special  Services:  Soimd  mixing  facilities  R.C.A. 
(T  cliannels).  ITJiinm  6s  .3.5mm  magnetic  or  3.5- 
nnn  optical;  editing  services;  equipment  rental; 
sound  stages. 

MOTION    PICTURE    LABORATORIES,    INC. 

7S1  South  Maiji  Street.  Memphis.    I  enn.  3S106 
Phone:  WH  8-0456 

Frank  McGean .  President 
16mm  Services:  black  6c  white  negative,  positive 
and  reversal  developing;  printing  of  black  & 
white  dupe  negativ"e,  miuster  positive,  positive, 
and  reversal;  also  printing  ol  color  inteniegative. 
color  intennediate  positive,  color  positive,  and 
color  reversal. 

Special  Services:  fades,  dissolves,  superijnposi- 
tion;  one  to  one  optical  printing;  8mm  printing; 
original  recx)rding.  mixing,  transfer,  interlock; 
music  library:  magnetic  soimdstriping;  editing, 
contor[n'n.g;  preparation  of  .\  6c  B  rolls;  film 
treatment. 
Member:  .Association  nl  C'lncniit  Labor;itories. 


I  Notional  Cine  Laboratories: 

i   8mm   Services:   color  and  black  6c   white  dupes; 

'   sound  striping;  8mm  enlarged  to  16mm, 

Special  Services:  \'acuumating  on  all  duplicates; 

same  day  reversal  processing  and  vvcirk  printing 

service. 

Member:  Association  of  Cinom.i  1  ..iboratories 


MOTION   PICTURE   SERVICE  COMPANY 
125  Hvde  Street,  San  Francisco,  Calif.  94102 
Phone;  OR  3-9162  .AC:  415 
Year  of  Incorporation:  1935 
Gerald  L.  Karski,  President 
Harold  A.  Zell.  Vice  Pres-dcnt 

3.5mm  6c   16mm  Services:  photography,  develop- 
ing  and   printing,   reduction   printing,   recording, 
dubbing;  bhick  6c  white  only. 
Special  Services:   editing,   titles,  tv  commercials. 


MOVIELAB,    INC. 

619  West  54th  St..  New  York.  N.Y.   10019 

Phone:  JU  6-0360  AC:  212 

Y'ear  of  Incoiporation;  1931 

Saul  Jeffee.  President 

Frank  S.  Bemian.  Executive  Vice  President 

Benjamin  Bloom,  Vice  President  —  Sales 

Ted  Gaski,  Vice  President  -  Black  &  While 
Production 

John  Kovvalak,  Vice  Pre.\ident  —  Color  Produc- 
tion 

35mm  Services:  developing  6c  printing  color  and 
black  6c  white  —  dailies  and  release  printing; 
A  6c  B  printing  on  the  above  services. 
16mm  Services:  developing  and  printing  color 
and  black  6c  white  —  d;iilies  and  release  printing; 
red\iction  and  contact  printing;  .A  6c  B  printing 
on  the  above  services. 

Sinm  Services:  color  ;uid  bkick  6c  vvhite  reduction 
,uid  contact  release  printing. 

Sjiecial  Services:  interlock  piojection.  16mm  and 
.3.5mm,  optical  and  magnetic  sound;  16mm  and 
35mm  edge  numbering,  negative  matching;  cut- 
ting, film  and  tape  storage,  reversal  processing. 
Member:  .Association  of  Cinema  Laboratories. 

NATIONAL  CINE   LABORATORIES,   INC. 

2006  Powhatan  Road.  Il>  atls\  ille.   M;ir\l;nul 
Phone:  HA  2-4333  AC:  ,301 

Year  of  Incorporation:  1940 

Roy  Johnson,  President 

Peg  Johnson,  Vice  PresUlent  6j  Treasurer 

Hob  Miller.  Lahoratonj  Manager 

Uick  Penkert.  Processing  Supervisor 
16mm  Services:  reversal,  negative  positive  proc- 
essing and  duplic;iting;  sound  striping;  Koda- 
chrome  and  Ektachrome  processing,  work  prints, 
timed  color  and  black  6c  wliite  duplicates.  16mm 
reducti(.n  to  8nini. 


PACIFIC  COLORFILM,   INC. 

574    N.    Larchmont     Blvd.,    Hollywood,    Cal. 

90004 
Phone:   HOIlywood   3-6844  AC:   213 

Bcttv  J;uie  Cox.  President 

James  Cox.  Vice  President 
16mm  Services:  Ektachrome  processing;  color 
workprinting;  Kodachrome  relea.se  printing.  Opti- 
c;il  Kinim  one  to  one  printing  on  all  color  stocks. 
Special  Services:  negative  matching;  editorial 
services. 


PACIFIC  TITLE   &  ART  STUDIO 
6350    Santa    Monica    lilvd..    Hollywood,    Cal. 

90038 
Phone:  HO  3-5611  .AC:  213 

Year  of  Organization;  1925 

Sid  Rogell.  President 

Gordon  R    Ilubliaid,  Vice  Pnsidrul/ 
General  Manager 

Robert  Williams.  Directory  o/  7'\' 
Conunereial  Operalions 

John  Clough,  Art  Director 

Charles  McKimson.  Aninuilion  Director 
35mm  Services:  dailies  —  developing  and  print- 
ing, chipes.   masters  (bliick   6c   white  only);   black 
6c  white  reversals  frcmi  original  work  prints  with 
key  numbers. 

16mm  Services:  black  6c  white  prtxessing  and 
printing,  composite  printing.  100%  reduction 
printing  from  35mm  negatives. 
Special  Services:  titles,  opticiil  effects,  inserts, 
animation,  special  effects,  commercials  through  a 
separate  Commercial  Department. 

W.    A.    PALMER   FILMS,    INC. 

611  Howard  Street,  San  Francisco,  Cal.  94105 

Phone:  989-5961  AC:  415 

Y'ear  of  Incorporation;  1936 

William  .A.  Palmer,  President 

jolm  Cxnso.  General  Manager 

Vin  .Ag;u'.  Technical  Services 

Forrest  E.  Boothe,  Recording  Services 

Liirrv  Dawson.  "Live-Canwra"  Services 
35mm  Services:  35nim  to  16mm  reduction  print- 
ing. 

16mm  Services:  color  and  black  6c  white  proc- 
essing, color  and  black  6c  vvhite  answer  and  re- 
lease printing,  optical  printing,  dupe  masters, 
dupe  negatives,  edge  ninnbering.  Peerless  treat- 
ment, music  librarv",  electro-printing,  interlock 
screening,  editing,  confonning  .A  &  B  roll  pre- 
paration; art,  titles  and  animation. 
Special  Services;  "Live-Camera";  a  Palmer-de- 
veloped adaptation  of  live  TV  methods  to  film 
ludduction.  is  a  copyrighted  trademark. 
Member:  .Association  of  ( "ineiiia  Laboratories. 


PAN    AMERICAN    FILMS 

822   North    Rampart    Street,   New   Orleans, 

Louisiana 
Phones:  JA  2-5364  5  AC:  504 

Year  of  Organization:  19.50 

Frank  [.  Richard.  Partner 

folin  NI.  LeBlaiic,  Partner 
16mni  Services:  negative  or  ievers;;l  proc-essing; 
Eco-Mi'2a  color  processing;  color  and  black  6c 
white  dupliciiting;  soimd  recording;  answer  or 
release  prints;  editing  work  prints  or  originals. 
Special  Services:  tape  transfers  to  16nmi;  optical 
from  }a",  16mm,  17?imni;  titling  —  color  or 
black  6sc  white. 
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PARTH    CINE    LAB 

1  I  Knob  Koacl.  Ml.  I'octjiii),  Pa. 

Phone;  S.i9-72S4  \C.  717 

Jnlia  I'artli,  Owner 

William  Joliiisoii,  Manager 
3i}mm  Services:  .35inin  to  Ifiinm  sili-nt  reduction 
printing  and  processing. 

16mni    Services:    silent    color    printing;    black    & 
white  silent  printing  and  processing. 
8nini  .Services:   Ifinini  to  Snini  reduction  printing, 
black  &  uliite  and  color;  black  6c  white  printing 
and  processing. 


RATHE   LABORATORIES,    INC. 

105  East  106th  St.,  .New  York,  N.Y.  10029 

Phone:  TR  6-1120  AC:  212 

Branch  Offices:  P;itlie  Laboratories,  Inc.,  6823 
Santa  Monica  Bhd..  llollvwood,  Cal.  Phone: 
no   M-.'iHSI.    P:ilhel)clu\e   of  Canada   J.td.. 
9  Brockhouse  Bo;i(l.  T'oronlo.  Canad:i. 
Phone:    CI,    9-7SI  1 

^'e;u  ol  lneoipor;iti()n;   19.52 

Olis  \V.  Murray,  PresUlint 

Paul  \  .  ( ionnelK.  Exec.  Vice-P resident 

Kenneth  ].  ('oleiniin.  Vice  President 

l'"r,ink  Bucci.  Srt/r.v  Mananer 
.'(.5nim  Services:  color  and  black  &  white  release 
printing;  overnight  dailies;  l)lack  &  white  dupe 
negatives  :nid  master  positives;  color  internega- 
ti\"es.  interi)ositi\'es;  .'i.5inni  processing  —  color 
and  black  &  white'. 

Ifimm  Services:  Ci)lor  iuid  bhick  6c  white  release 
printing,  overnight  (kiilies;  black  &  white  dupe 
negatives  and  master  positives;  color  internegat- 
i\'es.  interpositi\'es;  Ifimm  processing  —  .\nsco 
and  Kod;icbrouie.  bhick  6c  white  reversal. 
8mm  Services:  bkick  6c  wliite  and  color  printing. 
Special  Services;  .'i.^niin  or  Ifimm  negiitives  from 
\'ideotape  recordings,  with  either  .35nnn  oi" 
Ifinun  reduction  or  cont:K't  rele;»se  prints;  .3.5mm 
color  and  bkick  6c  white  filmstrip  printing  and 
processing;  .35[nin  and  Ifimm  tv  commercia's: 
optical  and  recording  facilities;  .3.5inm.  Ifimm  ;uid 
magnetic  transfer  facilities. 


Utah 


PHOTO  TECH   LABORATORY 

200   F..   First    SI.    Sonlli.   Sail   L;ike   City 
84711 

Phone:  3.59-3S25  AC:  801 

Year  of  Oi"g;inization;   19.54 

Charles  L.  Slockdale.  President 

Bem.ird  P.  Lee,  Vice  President 

G.  Lucile  Stockdale.  Secretary-Treasurer 

C  Burton  Pugli,  Lah  Manager 
16mm   Services:   black   6c   white  and  color 
essing    ER    and    Ekt;Khrome    Commercial; 
6c  white  and  lOU  ]>rinting. 
8mm  Services:  black  6c  white  processing. 
Special   Services:   sound   recording  and   transfers 
Member:  .XsMKialion  oi   Clinnn.i  I,.d)or;itories. 


[)roc- 
black 


PITTSBURGH    MOTION    PICTURE    LAB,    INC 

IK)  Seventh  Street,  Pitlsburgh,  Pa.   15222 

Phone:  281-9.522  .\C;  412 

Date  of  OrganiZiition:  19.59;  Inc.:  I9fi4 

John  W.  Zwergel,  President 

Bicliard  G.  Pompe,  Lah  Manager 

Ja\  B.  Gould.  Editorial  Supervisor 

.\ugust  .\.  Borgen,  Sound  Engineer 
16mm  Services:  de\'eloping  of  black  &  white 
reversal,  negative  —  [Xjsitive;  printing  of  black  & 
white  and  c-olor  work  prints;  bhick  6c  white  du(K' 
neg;iti\e.  color  m;isters.  black  6c  white  positive 
;uid  color  release  printing;  reduction  Irom  16mm 
U)  8mm  both  blac-k  6c  white  ;md  color. 
8mm  Services:  PrcK-essing  bliiek  6c  white  —  print- 
ing, reduction  and  enlarging. 

Special  Services:  editing;  conlorming  of  16mm 
films  or  Ifinnn  soimd  track;  origiiuil  voice  and 
music  recording,  channel  dubbers  lor  mixing; 
tnmsfer  from  ni;ignetic  to  optical  sound  track. 
Edge  munbering.  ultrasonic  cleaning.  Perma- 
l-'ilm  protection.  Sound  studio;  recording. 
Member:  .\ssociiition  of  Cinema  Liiboratories, 


PHOTOGRAPHIC   LABORATORIES 
3101  .San  Jacinto  St.,  Houston,  Texas  77004 
Phone:  JA  6-1,567  \C  713 

E.  W.   Taslor.  Cinicr 

l.ick  B.  Zilker.  Ouner 

llai-vey  E.  Wheeler,  Liilioratortj  Manager 
3.5mm  Servic-es:  filinstrips  and  slides;  color  and 
black  6c  white  Idnislrip  prwessing  and  printing. 
16mm  Services:  oi>tical  sound  tran.sfers;  color 
workprinting;  duplicating  and  release  printing, 
bkick  6c  white  negative,  positive  and  reversal 
processing;  bUick  &  white  workprinting;  master 
F.  G.  jx)sitives  and  dupe  ncgiiti\es;  negative  and 
reversal  release  printing;  optical  effects,  edge 
numbering. 

Special  Services:   script  writing;  animation;  edit- 
ing; so\md  mixing;  studio  ;uid  ItK-ation  shooting.   J 


PRECISION   FILM  LABORATORIES,   INC. 

21    U.  4(ilh  St..  New  York,  NY.    100.36 

Phone:  JC  2-3970  AC::  212 

(:;.ble:  PKECUSFILM 

D;miel  R.  Ehrlicli,  Presidenl 

Lee  Shaw,  Vice  President 

l'"r;nik  \'.  Papalia,  Lahoralonj  Manager 

\\  iliiam  Kwartler,  Controller 
35mm    Services:    color    interueg;ili\<-s.    inteiposi- 
tives.  color  negative  processing.  ni;ister  positives, 
color    release    piiuting;    bhick    6c    white    negative 
processing;    black    6c    white    workprinting;    black 
&   white   master   F.    G.    positive   ;ind  dupe   nega- 
tives iuid  bliick  6c  v\'hite  release  printing. 
16mni  Services:  color  internegative.  interpositive, 
color  negative  processing,  color  release   printing 
from   inter-negative,    color   work   prints,    revcrs;d 
color  release  printing,  iieduction  jirints.  color  and 
black   6c   white;   black   6c   white   neg.itive  proces- 
sing, release  printing,  masters,  dupe  negatives  and 
sound  transfers. 
Special  Services:  rc-rccording. 


0 


REELA   FILMS,    INC. 
17  N.\V.  Third  Street,  Miami,  Florida 
Phones:  FR  4-2108   6262  AC:  305 
Year  of  Incoqioration:  1951 

F.  F'.  (Ted)  Sack.  Vice-Pres,  General  Manager 
\l.iriau  Kiev.  Prodniiion  Manager 

Jim  .^nlhonv.  Lahoratonj  Mtmager 

].  L;iTourette.  S(i//  Dept.  Manager 

M.  \'ann.  Photo  Offset  Manager 

v..  Biddleconi,  Aniniali(tn  &  Art 
.3.5mm  Services:  black  6c  white  processing;  sound 
tnmsler;  printing. 

16mni  Services:  black  6c  white  positive,  negative 
printing;  color  reversal;  l6-35inm  blow  up;  35- 
Ifiituu   reduction  printing. 

Si>ecial  Services:  sound  slu<lio  rental  —  producer's 
services  —  ;uiim;itioTi.  titling.  gr;ipliie  arts,  music 
libraries,  editing,  editing  room  rental,  sound  mix 
&  tninsfer,  lab  services  through  release  prints; 
kinescope  transfer  from  video  tape. 

SLY-FOX   FILMS,   INC. 

102.5    Currie    Avenue.    Minne;i|)oh\.    Mimi. 

55403 
Phone:  336-6777  AC:  612 
Year  of  Organiz;ition:   1914;  Inc.  1923 
Earle  C.  S]y.  President 
Richiird  H.  Slv'.  Sales  Manager 
Robert  E.  Sly,  Production  Manager 

G.  Rasmusson,  hah  Manager 

3i5mm  Services:  bla<k  6c  white  developing  and 
piiuting. 


FILM     LABORATORIES 

Sly-Fox    Films:   Continued 

16mm    Services:    black    &    white    negative    and 

positive    and    reversal    developiirg    ;uid    printing, 

iiichr<ling  fades  and  dissolves. 

8mni    Services:    reversal    devt-loping 

ing.   magnetic  stinping. 

Special    Services:    titles. 

sli<le    films    in    color    iind 

and    sound    photograph); 

ing.    5.5    to    TDiiun    black 

veloping. 


id    print- 


editing,    soimd,    35inm 

bkick    6c   white,    silent 

Ifimm    edge    nurnber- 

6c    white   negative   de- 


SOUTHEASTERN    FILM 
PROCESSING   COMPANY 

1305  Geiger  Avenue,  f:olumbia,  S.  C. 

Phone:  253-0066  AC:  803 

Ye;u'  of  Org;inization;  1953 

S.  Bernard  Lever,  Owner 

Mrs.  Floreirce  M.  Lever,  Office  Manager 
16mni   Services:   black   6c    white   positive,   rever- 
sal,   negative    processing;    printing    of    negative 
arrd   reversal. 

8mm  Services:  black  &  white  processing. 
Special   Services:    16mm  magnetic  soirnd,   sound 
recording,    editing;    preview,    film   repair,    clean- 
ing. 
Member:  Association  of  Cinema  Laboratories. 


SOUTHWEST   FILM    LABORATORY,    INC. 

3024   Fori  Worlli  Avenue.   Diillas   II.    levas 

Phone:  FE  1-8347  AC:  214 

lack  \.  Hopper.  \'icc  President /C.cneral 
Manager 

Charles  E.  Floyd,  Customer  Service 

.\ra    Carapetvan,    Sound    Engineer 

Rav  inond  Briidford,  Producers  Service 

Fniiik  Rowell,  Processing  Supervisor 

Hope  Peters.  Color  Timing 

l''r;rn  Beiger,  B  &  \\'  Timing 

Boll  Cook.  Traffic 
16mm  .Services:  Dailv'  processing  ol  Eki.uhrome 
Commercial,  Ektaehioirie  ER  6c  MS.  black  & 
white  revers;il  and  negiitivc.  Hi-coutrast  irositive, 
bliiek  6c  white  positive,  icUmisc  i>rints.  color  and 
iiud  bkrc-k  6c  wliite  lite  ;iiid  timed  chiilies,  clip  to 
clip  oplic;il  ;iird  contact  color  ;ind  bkick  6c  white 
printing.  i*ei)l;icenient  sections.  eont;iet  ;ind  ojrtical 
color  ;ind  bhick  &  white  m;isters,  exclusive  Triad 
color  eoirtrol  piintirrg  ladditive  scene-to-scene 
corri-ctiori)  fiorn  Ekiachiome  Coinnieicial.  Ekta- 
chrome  ER  and  MS  or  Arrscochromc-  on  Eastman 
Reversiil  Print  Type  7387  ;rnd  or  Ektachrome 
Kevers;il  print  Tvpe  7.386.  iLlectro-printing.  color 
and  bhick  6c  white. 

Special  Services:  Editorial  .services  or  editirrg 
room  icuLils;  iKur;itiori  recording.  Iriiiisterring  to 
iiKignelie  lilin.  transferring  to  optical  tr;ick.  trans- 
ier  to  iniigiK'tic  striped  print;  iniiltiple  c-hairrrel 
mixing;  sound  effects;  music  l);iekgrouiid  scoring; 
equipment  .sales  and  rental,  studio  rental;  titles, 
animation,  scripts,   art  work. 

LOUIS  STUDNA   FILMS 
3214  Gillham  Road,  Kansas  City  9,  Mo. 
Phorre:  LO   1-6.300  AC:  816 

\e;u"  ol  Incorporatiorr;  I94fi 

Lorris  Studna,  President 

Phvllis  Strrdna.  Secrelarij-Treasurer 

Clyde  Inge.  Lah  Manager 
.3.5rnirr     Services:    black    6c    white    negative-posi- 
ti\i-  printing  ;ind   developing,   picture  and   track; 
dupe     negatives    and     iiuister     positives;     optical 
effects. 

16mni  Services:  black  6;  white  neg;itive-posi- 
tive  and  reversal  printirrg  arrd  developing,  picture 
and  track;  dupe  negatives  ;ind  rriiister  |iositives. 
Special  Services:  animation  and  photography; 
35rrim  filmstrip.  black  6c  white  or  color. 

Entire  Contents  Copyright  1964 
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FiLM    LABORATORIES 

SWIFT   MOTION   PICTURE 
LABORATORIES,   INC. 
1183  I'niversih,  Ave..  Bronx,  N.V.  10452 
Phone:    CY   3-2400   .AC:    212   Cable:    SWIFT- 

PL\  NEWTOKK 
Year  of  Incorjioration :  1 950 
W.  G.  Siiowden,  President 
].  M.  Logan.  General  Manager 
W.  B.  GuUette,  rmluetian  Manager 
A.  L.  Geiger,  Lah  Superintendent 
A.  ].  .Smith,  Overseas  Manager 

35min  .Services:  3.5mni  reduction  to  16mm  and 
16nim  blo\\-uD  to  33mni  color  iiiterpositive  or 
color  intermediate  negative  printing. 

16mm  Services:  color  printing,  color  reversal 
printing,  color  internegative  and  color  positive 
release  printing,  16nim  Ektachrome  and  otlier 
camera  color  original  processing,  :6min  color 
masters,  scene-to-scene  color  corrections;  also 
black  6c  white  reversal  processing  and  printing. 

Special  Services:  sound  recording,  track  trans- 
fers, editorial  services,  negative  cutting,  title,  art 
photography.  animation,  interlock  facilities, 
music,  script  revision,  foreign  translations,  film 
treatment,  nationwide  librarv'  distribution  ser\-ices. 


TECHNICOLOR  CORPORATION  OF  AMERICA 
MOTION    PICTURE    DIVISION 

6311   Romaine  St.,  Hollywood.  Calif.  90038 

Phone:  HO  7-UOl  AC:  213 

Branch  Office:  4.50!)  HCA  Building,  30  Rocke- 
feller Plaza,  New  York,  N.  Y.  10020,  Phone: 
CI  7-7934.  AC:  212.  1138  Merchandise 
Mart,  Chicago,  111.  60654.  Phones:  527-3360/ 
I  .'VC:  312. 

Year  ol  Incorporation:  191.5 

Patrick  J.  Krawle>.  jr..  Chairman 

•MeK  in  H.  Jacobs.  President 

Kdu  :inl  E.  Ettinger.  Exec.  Viee  President 

Robert  Rilp\,  \'/,-,   President  -  Sales 

I'.ml  W.  l''assTiaclit.  Viee  PresidetU  -  Mfg. 

Albert  P.  Lof<|iiisl.  AssI .  to  Viee  Pres.  —  A//g. 

Reeves  L.  Kennedy.  Trmsi/rer 

0()n:il(l  G.  Smith,  Assi.  to  Viee  Pres.  -  Sales 

Kicli;ird  Blanco.  Director  of  Sales  -  :V.  Y. 

Ronianld  W.   Hachmeyer,  Plant  Manager 

Burton  A.  Neuburger.  Director  of  Xon-Tlientri- 
cal  Film  Sales  -  Chicago 

35mm  Services:  black  &  white  :Lnd  colo,  nega- 
tive and  p()siti\i'  processing. 

16nim  .Scrxices:  black  &  white  and  color  nega- 
tive :uid  positive  processing;  reduction  and  con- 
tact prints. 

Stnm  Services:  dye  transfer  color  prints  from 
3omm  or  16mm  original?  --  silent  and  magnetic 
striix'd  sound. 

Special  Services:  processing  of  65nun  color  nega- 
f  "V~  ''"''"'  PO'^it've;  processing  facilities 

lor  Cn.erama:  Auto  Selective  printing.  Complete 
facilities  for  Technirama®  and  Techniscope®. 

'rt:ciiNif:()i,on  Overseas  Services 
Affiliates:    Technicolor    Ltd.,    Batli    Road     Har- 
monds«„rd,,  West  Drayton,  Middlesex,  England 
Phone:    Skyport  5432.  Cable:   Technicolor  West 
Drayton, 

Technicolor  Italiana  S.  p.  A.,  \ia  Tiburtina 
1138,  Rome.  Italy.  Phone:  419,441.  Cable:  Tech- 
mcolor  Roma. 


# 


this  s>:  bol,  appearing  over  a 
listing  in  these  pages  ina.  .ites  that  display  ad- 
vertising containing  additional  useful  relererce 
data  appears  in  other  pages  of  this  Buyer's  Gui   .  . 


TELEFILM   INDUSTRIES 
6039  Hollywood  Bhd..  llolhwood,  Cal.  90028 
Phone:    HO   9-7205    AC:    213   Cable:    TELE- 
FILM 

Year  of  Incoiporation:  1940 

Nathan  Liebennan.  President 

Peter  Comaiidini,  General  Manager 

Donald  Harrold,  Sound  Engineer 
16mm    Ser\'ices:    laboratory   services;    sound    re- 
cording; aerial  photogi'aph\';  hot  press  titles. 
8mm     Services:     laboratory     services;     magnetic 
sound  recording. 

U.    S,    PHOTOGRAPHIC 
EQUIPMENT  CORPORATION 

40-13  —  104th  Street.  Corona  68.  N.Y. 

Phone:  NR  2-1340  AC:  212 

Year  of  Incorporation:  1946 

(Mrs.)  Carolyn  Rera.  Manager 
16mm    Services:    duplicates,    color    and   black    & 
white;    reductions   to   8mni.   color   and   black   6c 
wliite:     titles,     soundstriping.     edge    numbering, 
editing;  black  6c  white  reversal  processing, 
8mm    Services:    duplicates,    color    and    black    6c 
white;  enlargements  to  16mm.  color  and  black  6t 
white;  titles,  black  &  white  &  color  reversiil  proc- 
essing; editing;  soundstriping. 
Special  Services:   tilin   washing,  lacquer  coating, 
film   repair   service,   re-perforating,    work   prints, 
magnetic    optical;    sound    transfer    to    magnetic 
stripe. 


VARSITY   FILM    LAB 
621  West  Clinton  Street,  Ithaca.  New  York 
Phone:  AR  2-5400  AC:  607 

Year  of  Organiz:ition:  1952 

J.  B.  Herson,  Proprietor 

T,  E.  Herson,  Busine.'is  Manager 

D,  B.  Herson,  Executive  Seeretanj 
I6mni   Services:   black  6;  white  re\ers:il  process- 
ing; ri'Ni-rsal  duplicating;  uork  prints  from  re\'er- 
s;il;  16nun  camera  work  (SOF  and  silent). 
8mm   Services:    Smni   black   6c   white  processing 
(reversal). 

Special  Services:  Sports  photograph \;  news  work. 

VIDEO   FILM   LABORATORIES 
311  W.  4.3rd  St.,  New   York.  N.  Y.   10036 
Phone:  JU  6-7196  AC:  212 

Date  of  Organization;  1945 

16mm  Ser\ices:  black  6c  white  negative  positive, 
reversal  printing  and  processing;  color  reversal 
printing. 
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WRS  MOTION    PICTURE    LABORATORY 

210  Semplc  Street,  Pittsburgh.  Pa.   15213 
Phone:  683-6300  AC:  412 
Year  of  Incorporation:  1952 

F.  K.  Ross.  President 

F,  Jack  Napor,  General  Manager 

George  A.  Farkas,  Lah  Manager 

Donald  A.  Trimmer,  Technical  Director 

.Avrnm  Fine,  Chief.  Protlucer  Services 

Harold  R,  Smith,  Sales  Manager 

Joseph  A.  P\  tka,  Research  and  Development 

Louise  Smith.  Traffic  Department 

16mm  Services:  black  6c  wliite  negative  and  posi- 
tive processing  and  printing — masters,  dupe  neg- 
atives, internegati\es,  release  prints;  reversal 
processing,  printing  and  masters;  Ektachrome  and 
Kodachroine  processing  by  Kodak;  Ektaclirome 
or  5269  color  masters;  color  reversal  release 
prints;  scene  to  scene  color  correction:  ink  edge 
nmnbering. 


WRS  MOTION   PICTURE  LABORATORY 

35mm   Services:   black    6c   white   processing   and 
printing  —  masters,  dujx'  negatives,  release  print- 

j    i'lg- 

1  Special  Services:  sound  services;  synchronous  Vt" 
and  16nim  recording,  rerecording.  mixing,  optical 
transfer  —  a\ailable  in  studio  and  on  location. 
Producer  services;  editorial,  confoniiing,  scoring; 
music  and  effects  libraries,  tape  and  disc;  Tran- 
shado  title  acetates;  titles.  Studio,  equipment 
rental.  After  February,  1965:  16  6c  35mm  East- 
man color  processing  and  printing  and  black  6c 
white  and  color  reduction  printing. 
Member:  Association  of  Cinema  Laboratories 

WESTERN   CINE  SERVICE,   INC. 

312  South  Pearl.  Denver  9,  Colorado 
Phone:  SH  4-1017   AC:  303 

Year  of  Incori:)oration;  1952 

John  Newell.  President 

Herman  Urscliel,  Vice  President 

-Mai  Jesse.  Treasurer  h  Secretary 
16mm   Services:   Commercial  Ektachrome,   Ekta- 
chrome  ER.    black    6c   white   reversal,   negative, 
positive    developing,    printing,    edge    numbering; 
sound  recording,  matching;  titling, 
8mm  Services:  silent  printing,  color  and  bkick  6c 
white 
Member:  .Association  of  Cinema  L  .bo:atories. 

FILM   LABORATORIES 
IN   CANADA 


* 


ASSOCIATED   SCREEN   INDUSTRIES,   LTD. 

2000  Northcliffe  Avenue,  Montreal. 

{see  previous  listing  of  Du-Aii  Color  Corp.) 

DAVID  BIER  STUDIOS   &   FILM   LABS 

265  \  itre  Street  West.  Montreal  1,  (Jnebec. 

C^:mada 
Phone:  UN  1-3469  AC:  514 

Year  ot  Organization:  1946 

D;ivid  Bier.  Ouikt,  General  Manager 

E,  Rudkowski.  Lab  Manager 

].  Gauthier.  Motion  Picture  Department 
Manager 

M,  Gervais.  Sound  Engineer 
16mm  Services:  black  6c  white  reversal,  negative 
and  positive  developing;  printing  of  black  6c 
white  dupe  negative,  positive  and  reversal;  edge 
numbering;  sound  studio  facilities  for  single  or 
double  system  motion  pictures,  kinescope  record- 
ing. 

Special  Services:  special  printing  —  fades,  dis- 
solves; original  recording,  mixing,  transfer,  in- 
terlock; music  librarv';  editing;  preparation  of  A 
6c  B  rolls;  X'acuumate  film  treatment. 
Member:  .Association  of  Cinema  Laboratories, 
Association  of  .Motion  Picture  Producers  6c  Lab- 
oratories of  Canada, 

CRAWLEY   FILMS   LABORATORY 

19  F;iirmont  .Avenue.  Ottawa  3,  Ontario, 

Canada 
Phone:  728-3513  AC:  613 
Ye;u- of  Organization;  1939 

F.  R.  Crawley,  President 
Graeme  Eraser.  Viee  President 
Charles  E\erett.  Vice  President 
W,  O'Farrell,  Manager 
GleuTi  Robb.  A.s.s't.  Manager 

SalK-  .MacDonald.  Producer  Services 
35mm  Services:  black  6c  white  negative  and  posi- 
tive, spiav'  processing,  dupe  negative  and  master 
positives. 

16min  Services:  black  6c  wliite  negative,  positive, 
sprav-  processing,  dupe  negative  and  master  posi- 
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BUSINESS  SCREEN  MAGAZINE 


CANADIAN    FILM    LABS 

Crawley    Films   Laborotory:   Cont'd. 

lives.  A  &  B  roll  printing,  intemegatives,  Ekta- 
chronic  masters,  release  prints. 
Special     Services:     recording,     re-recording,     S" 
tape,  16  magnetic,  8  channel  mixing,  music  (stock 
or  written  .scores),  editing,  art  and  animation. 

MONT    ROYAL   FILMS    CORPORATION 

1240    St.    .\iili)inc,    Montreal,    yiiehec. 
Canada.    Plumes:  UN  0-0781/-41SS 

'^'ear  of  liicoiporation:  19-57 

(iii\  Heaudoin,  PrvsidmU 

Jose   Mena,   Vice  Frexident 

Claude  Beaudoin,  Secretary-Treasurer 

Tancrede  Beandoin,  Director 

Steplien  I'rbanek,  Director 
.l.imm  Services:  de\elo|>ment  of  black  &  white. 
16mm  Ser\iccs;  dc\elopment  of  black  &  white. 
Special  Services:  reduction  35/16mm  black  & 
white  and  color;  sound  transferred  from:  16mm 
magnetic,  35mm  magnetic,  ii"  magnetic,  16mm 
6c  35mm  optic  to  16mm  optic  or  magnetic. 
Blow-up  from  original  negative  A&B  16mm  to 
35mm  print. 


NORTHERN   MOTION    PICTURE 
LABORATORIES,    LTD. 
10    Dell    I'ark    .\\ciiiic,     1  orontu    1!J,    Ontario, 
Canada.    Phone:   RU   1-6603  AC:  416 

Year  of  Incoqioration;  1949 

D.  J.  W'ansbrougli.  President 

S.  L.  ( llemson.  Vice  President 
16mm  Services:  color  reversal  printing  only, 
for  answer,  release  and  work  prints;  fades  and 
dis.solves;  Ektachronie  masters. 
Special  Services:  editing  and  recording;  optical 
tracks  niadc  from  16mm  magnetic  or  Vi"  tape; 
multi-track  mixing  facilities;  narration,  music  and 
soimd  effects;  picture  etliting  &  conforming,  film 


re\"isu)n. 
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PATHE-DeLUXE    OF   CANADA,    LIMITED 

5)  Brockhouse  Hoad,    Toronto  14,  Canada 

Phone:  CL  9-TSll   \C.  416 

Sales  .Agents;   Leon  Shelly   &   Company,  Ltd.. 
160   Bay  Street,  Toronto. 

Year  of  Orgiuiization:  1960 

R.  [.  He;uulr\-,  Vice  PrexideiU,  General 
M  onager 

Ed.  Munday,  Lab  Manager 

E.  Ziplans.  Accounting 

C.  Bourne,  Technical  Sales  Representative 

C  Mangan,  Sen  ice  Manager 

G.  Crimaldi.  Sound  Department  Head 

W.  J;uiies,  Ud>  Supcrcisor 
35mm    Services:    negative   developing   &  dailies; 
black  &  white  dupes;  masters;  black  &  white  re- 
lease printing. 

16nim  Services:  negative  developing  &  dailiis; 
black  &  white  dupes,  masters;  contact  and  re- 
duction release;  35  32mm  release;  Ektachrome 
masters  and  reversal  color  prints. 
8mm  Services:  magnetic  striping  —  8  &  16mm. 
Special  Services:  Edge  coding,  16  &  35mm; 
editing;  stage  &  equipment  rentals;  sound  record- 
ing; mi.xing;  transfers;  optical  and  magnetic,  16- 
35mm-!i"  s\nc,  etc. 


PHOTO   SOUND   LABORATORIES 
100  Adelaide  St.,  West,  Toronto   I.  Canada 
Phones:  364-.53.35  6  .\C:  416 

Year  of  Organiziition:   1961 

Robert  Brown,  General  Manager 
Services:  magnetic  sound  striping  of  16mm,  Smm 
film  (both  raw  stock  and  printed  film) 


TRANS-CANADA   FILMS,   LTD. 
9IB  Davie  Street,  \ancouxer,  British  Columbia, 

Canada 
Phone:  Ml'  2-4646  .\C:  604 

Year  ol  Incorporation;  1945 

E.  W.  Hamilton,  President  &  General  Manager 

C.  M.  Biudick,  Office  Manager 
35mm  Services:  black  &  white  processing;  optical 
recording;   interlock   projection. 
16nim  Services:  black  &  white  processing;  optical 
recording;  interlock  projection;  magnetic  striping. 
Smm  Services:  magnetic  striping. 
Special    Servic-cs:     Kcxlachrome    printing;     code 
numbering;  titles;  editing;  production  eriuipmcnt 
rental;    theatre    trailers;    six;cial    effects;    optical 
[printing. 

Member:  .Association  of  Cinema  Laboratories; 
.Association  of  Motion  Picture  Producers  and 
Laboratories  of  Canada. 

TRANS-WORLD    FILM 
LABORATORIES,    LIMITED 
240    Bate    l!o;i(l,    \li>ntre;il.    Ooebec,    Canada 
Phone:  733-71S1 

.Andre  Prefontaine.  Chairtnan  of  the  Board 
Andre  Ouimet.  President  Gcn'l.  Manager 
M.uirice  Codbout,  Secretary-Treasurer 
Pierre  Comte.  Technical  Lab  Director 
35mm  Services:  black  &  white  negative  process- 
ing and  overnight  dailies;   black   &   white  dupe 
negative  and  master  positives  and  release  print- 
ing. 

16mm  Services:  black  &  white  and  color  rever.sal 
release  printing;  black  &  white  negative  and  re- 
versal processing,  work  printing  and  master 
positives  and  dupe  negatives;  16mm  optical 
services. 

Special  Services:  16mm  optical  and  scratch  re- 
moval; reduction  commercial  printing  and  proc- 
essing; all  processing  Ultr;i-sonic  cU';uied;  screen- 
ing facilities,  CiTiemasco|X'  and  st;iiidar(l  projec- 
tion —  .35mni  ;uk1   Uinun. 

ANIMATION  SERVICES 

A.G.S.&  R    STUDIOS 

ITS  ISO  \\  .  lt,in(l..l|)li  St..  (  hicmo.  III.  (i»(i(»l 

Phone:  KB  2-SSSS      AC:  312 

Branch:     IS35    S.    C:alhoun    St.,    Kort    Wayne. 

Ind.    Phone:    744-42.55 
Walt  Sihrcicppel.  ('hiiirman.  Treasurer 
.Aaron  Gordon.  President/ Assl.  Treasurer 
.Arthur  C.  Allen,  Vicc-Pres.,  Asst.  Secretary 
Robert  G.  C'eeka,  Vice-President 
John  ].  Gushing,  Vice-Pres.,  Secretary 
Stanlev'  .A.  Morrow.  Vice-President 
Services:  motion  picture  animation,  storyboard-on- 
film,  art,  photography,  filmstrips,  slides.  0.\berr>' 
animation   stand. 


ANICAM 
Animation   Camera    Service 
63.11  llomewood  A\e.,  Hollvwood,  Calif ,  90028 
Phone:  IK)  .5-4114  .AC:  213 
Jack  Buehre,  Owner 
Nick  \"asu.  Supervisor 
Bill  Tomkin,  Jr.;  Richard  Hannah; 

Marlyn  O'Connor;  Jan  Buehre,  Cameramen 
Services:  .Animation  photogra'ph\',  black  &  white 
and   color;   .scene   planning   and   checking;    titles 
and  slidefilms,  35  and  16mm. 

ANIFILM  STUDIO,   INC. 

1150  Sixth  Ave.,  New  York,  N.Y.   10036 

Phone:  YC  6-7427     AC:  212 

Year    of    Incorporation;    19-58 

.Albert  Semels,  President 

Lou   LaRose,  Vice  President 
Services:  animation  photography;  opticals;  special 
effects;   :ierial    image   photography. 


ANIMATION  SERVICES 

ANIMATION   STAND,   INC. 

2  W  .  46lh  St.,  New  York  City.  N,Y,  10036 

Phone:  JV  6-2226      AC:  212 

Year  of  Incorporation;  1959 

Darel  Hale.  .\/anagcr 
Services:  full  animation,  zooms,  dissolves,  fades, 
Color  slide,  filmstrip.  molion  pii  lure  photography. 


THE   ANIMATORS 

1104  Kecnau  Building.  Pittsburgh  22,  Pa. 

Phone:  391-2.550  AC:  412 

Year  of  Organization:  19.59 

Robert  A.  Woleott.  Production  Supervisor 

William  J.  W'olcott.  Sales  Manager 

Carol  M.  Ileuber,  Office  Manager 
Services:    designed    motion    pictures,    animation, 
titles,  filmstrips. 
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CREATIVE  ART  STUDIO,   INC. 

814  11.  St..  N.W'.,  Washington.  D.  C.  20001 

Phone:  737-0302  AC:  202 

.Milton  R.  Tin.slcy  President 

Pliillip  G.  .Aniest,  Vice  President 

William  W'atson,  Ir..  Treasurer 

Nick  .Amos,  Executive  Producer 

William  De  La  \ergne.  Producer  'Writer 

Edward  C.  Santelmann.  Director,  Animation 
Services:  art  service,  including  .inimated  films, 
filmographs,  slidefilms,  16  and  28mm  capability, 
color  or  black  &  white;  design  and  production 
of  film  titles.  Oxberry  animation  stand;  title  facili- 
ties;   live   action    ;uicl    ;uiiin;itioii    equipment. 

ESKAY  FILM  SERVICES 
1325  S.  Wabash  Ave..  Chicago,  III.  60605 
Phone:    939-21.30     AC:    312 
Sam  Savitt;  Ed  Nielsen 
Services:  animation  and  optical  effects. 


KEITZ  &   HERNDON,   INC. 
3601  Oak  Grove.  Dallas,  Texas  7.5204 
Phone:   LA   6-.5268   AC:   214 
Year  of  Organization;  19-50 
L.  F.  Henidon.  President 
R.  V.  Keitz.  Executive  Vice  President 
Tom  Young,  Vice-Pres.,  Art  Director 
Martv  Young.  Director 
Bill  liracken.  Assl.  .\rl  Director 
John  Bronaugh.  Chief  of  Photography 
Services:   animation   specialists;   also   li\e   photo- 
grapiu-,  16  &  35mni,  b&w  and  color;  sound  re- 
cording, editing;  filmstrips;  slides.  Optical  print- 
ing.   Lighting,    animation    and    sound    recording 
equipment.  


L   &   L   ANIMATION,   INC. 
62  \V.  45th  St..  New  York.  N.Y.  10036 
Phone:  MO  1-3180  AC:  212 

Year  of  Incorporation;  1958 

Lany  Lippman.  Chris  Grodcwald.  Irv  Levine, 

.Al  Siiirano.  .and  [ack  Rubin 
Services:   art;  si^ccial  effects;   pre-optical  effects; 
stop-motion;  animation  camera  photography;  op- 
tical effects  with  aerial  image  camera;  Filmograph 
camera  effects  with  automatic  movement. 


PAGANELLI   ANIMATION   &  TITLES 

21   W.  46tl.  SI..   New   York.   NY.    10036 

Phone:  JC  2-2899  AC:  212 

-Albert  Paganelli.  OtcntT 
Services:  animation:  techniciil.  medical,  maps  and 
charts.   Titles:   hand  lettered,   hot  pres.sed;   film- 
strip:  art  and  photographv';  35mm  Bell  &  Howell 
&   16mm  Maurer  camera  and  animation  stands. 
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ANiMATION  SERVICES 

PARTHENON-REEL/3 
S439   Melrose   Ave..    West   Holl>^vood.   Calif. 

90069 
Pliones:  OLive  30630  AC:   213 

Date  of  Organization:    1963 

Richard  Earle  Spies.  Executive  Producer 
Services:   Technical,    instructional    and   theatrical 
animation     services;    animation     integrated     witli 
live-action.   Art.  «litorial  and  camera  equipment 
for  animation  work. 

PICTOCRAFT,   INC. 

408  Maniaroneek  A\e..  Mamaroneck,  New  York 

Phone:   OVV  8-3437     AC:    914 

Year  of  Organization:   1957 

EUvood  I'>\e.  Prisidint 

Charles  .\my,   rnxhiction   Manager 

AudreN   Steinmetz.  Office  Manager 

Services:  specialist  in  filmstrip  and  shde  camera 

and  print  service. 


^ 


PILGRIM   FILM  SERVICES,    INC. 

2502  .50tli  Ave..  Tuxedo.  Hyattsville.  Maryland 

Phone:  773-7072 

Year  of  Incorporation:   1959 

Robert  S.   Pilgrim,  President 

Robert  H.  Viince,  Vice  President 

Dennis  (;.  Pilgrim,  Secretary,  Treasurer 
Services:   ;ut.  animation,  animation  photogra])h\', 
titles,  opticals  and  special  effects. 

{Also  see  Effccts/Opficals  listings.) 

SORRELL-HUGHES,  INC. 

10526    Detrick    Ave.,    Kensington.    Maryland 
20795 

Phone:  946-2493  AC:  .301 

Robert  T.  Sorrell,  President 

Gary  L.  Hughes,  Vice  President 
Services:  motion  pictiue  design;  technical  and 
cartoon  animation;  film  editing;  animation  cam- 
era service;  filmagraphs;  tv  .spots;  slides,  visual 
ai_ds,  art;  titles;  sound  recording;  filmstrips.  16- 
35mm  Oxberrv-  animation  stand;  production  staff 
and  equipment. 

STANART  STUDIOS 

45  \V.  45th  St.,  New  Y'ork,  N.  Y.  10036 

Phone:  JU  6-0445  AC:  212 

St.an  Popko,  Otcner 
Services:  animation;  title  design;  storvboard  spec- 
ialists; art  service. 


TEIEMATED   MOTION   PICTURES 

S  W.   lOlh  SI..  New   ^nik,  \.Y.  lOOIS 

Phone:  LO  .5-5341   AC:  212 

Year  of  lncc)ipor;ition:  1947 

Saul  S.  Tiiffet.  Producer-Director 
Services:    animation    and   live   action,   production 
facilities  and  services. 


VIDEART,   INC. 

62  West  45th  Street,  New  Y'ork,  \.Y. 

Phone:  MU  2-2363  AC:  212 

Year  of  Organization:  1951 

Joe  Zuckerman,  President 
Services:    complete    animation    and    art    service- 
titles;  optical  effects. 


ZAPEL  STUDIOS,  INC. 

615  N.  Wabash  Ave.,  Chicago,  111.  60611 

Phone:  787-27.55  AC:  312 

Y'ear  of  Incorporation:  1954 

Owen  A.  Zapel,  President 

A.  L.  Ziipel.  Exec.  Vice  President 


Zapel   Studios:  Continued 
Services:    animation;    optical    effects    production; 
ston-boards:  filmstrip  animation;  art  ;uid  photo- 
graphy. 

EDITING   SERVICES 

CAM-EDIT   COMPANY 

30  E.  0.ik  St.,  Chicago,  III.  60611 

Phone:  337-3432  .\C:  312 

Robert  L.  Sinise,  President 

Sharon   Margolin,   Secretiinj  &  Assistant 

James   Miller,   Supervising  Editor 

Ron  Clask-v-.  Editor 
Services:     16/35mm    editing    senices;     negative 
conforming;  laborator)   expediting;  music  library 
scoring;   16mm  screening  facilities;  editing  room 
rental. 

FOTOSONIC,    INC. 
15  W  .  46tli  .St.,  Ne«  York,  N.Y.  10036 
Phone:  )V  6-0355  AC:  212 

Year  ot  Incorixiratiou:  1948 

Leo  Steiner,  President 

F.  C^offuKui.  Fred  Tjoug,  Ed'tors 

Arithi)M\  Kirk,  As.sistant  Editor 

Pat  Saiitomauro,  Stockshot  Coordinator 

C'harlotte  Nelson 

Services:  film  editing:  commercials,  tv  shows, 
industrials,  shorts  &  features;  cutting  rooms;  in- 
terlock projection;  stock  shot  library;  film  com- 
pletion from  dailies  to  :uis\\ci-]-)rint. 


BEN  KANTROWITZ-CINEMATECH 

45  W.  45th  St.,  New  York,  N.  Y.   10036 
Phone:  CI  6-8922     AC:  212 
Year  of  Organization:   1961 
Ben  Kantrowitz,  Owner 
Nina  Martin,  Cutter 
Services:    editing;    ncg:itivc    cutting,    matching. 

BILL  KING  EDITORIAL  SERVICES 
18  W.  45th  St.,   New   York,  N.Y.   10036 
Phone:   YU  6-5707  AC:  212 
Y'ear  of  Organization:   1961 
William  E.  King,  Owner 
Services:   editing  and   completion   services. 

GLEN    McGOWEAN   &    SON 

161  E.  (irand  Ave.,  C:hicago,  111.  (iOtill 

Phones:   943-7742/3  .'VC:   312 

Year  of  Organization:  1961 

Glen  McGowean,  John  McGowean,  contacts 
Services:    16,    35mm    fihn   editing,    picture,   dia- 
log, music  and  effects;  optical,  magnetic  conform- 
ing. 


PROJECTED   FILM 
EDITING   SERVICE,    INC. 

45  West  45th  St.,   Ncu    ^  ork.  NY.    10030 
Phone:  LT  1-10.30      AC:  212 

Year  of  Incorporation:    19R1 

Bert  Feldman,  President 

Dick  Cohen,  Secretary,  Treasurer 
Services:  complete  editorial  service,  16  and  35mm 
for  live   action  and  animation;   film   consultants. 

STAHL   EDITING  &  TITLING  SERV^ 

33  W  .  42nd  St.,  (Penthouse)  New  York, 

N.  Y.  100.36 
Phone:  PE  6-9517  AC:  212 
Miss  W.  E.  Stahl,  Owner 

Services:   editing   and   titling   of  motion   picture 
film. 


TELE-CRAFT  FILM  SERVICE,  INC. 
630  Ninth  Ave.,  New  York,  N.Y.  10036 
Phone:  Circle  5-4909  AC:  212 

Year  of  Organization:   1948;  Inc.   1960 
Ma.\well  S.  Seligman,  President 
John  .Martin,  Production  Vice  President 
Kenneth   .Mcllwaine,   Supervising  Editor 
Irene  Halpem,  Sales  Representative 
Services:  Editing;  consultation;  sponsored  theatri- 
cal   distribution;    editorial    facilities,    35mm    & 
16mm   camera  equipment. 


TELIC,   INC. 
Film    Center.    ti'.M)    Ninth    .\venue.    New    York, 

N.  Y.  10036 
Phone:  JU  2-3480  AC:  212 

Woody  Siegel;  Ed  Bougliton 
Services:    complete    35-16nim    editori;d    and    co- 
production  services. 

ZAVALA-RISS   PRODUCTIONS,   INC. 

1600  Broadwax,  New  York,   N.Y.   10019 

Phone:  JU  2-5869      AC:   212 

Y'ear  of  Organization:    1962 

Sheldon  Riss,  President 

P;d>lo  .\.  Zavala.  Vicc-Prciident 

Robert  Wm  Houtcn,  Vice  President 
Services:    editing  to  completion;    production   and 
post  i>r()duction  facilities  and  services. 

EFFECTS/OPTICALS 

C   &  G   FILM   EFFECTS,   INC. 

1600  Broadway,  New  York.  N.Y.   10019 

Phone:  PL  7-2098    AC:  212 

Year   of    Incorporation:    1947 

Hugo  A.   Casolaro,   President 

Martin  Gottlieb,  Secretary,  Treasurer 
Services:  CinemaScope  squeezing  and  unsqueez- 
ing (scanning  process);  stand  photography;  film- 
strips;  titles  and  trailers;  opticals  and  effects  — 
service  for  film  producers. 

CINEFFECTS,    INC. 
115  W.  45th  St.,  New  York,  N.Y.  10036 
Phone:   CI  6-0951     AC:   212 

Y'ear  of  Org:iiiiz;ition:   1939 

Isaac  Hecht.  President 
Services:  optical  and  special  effects,   16mm,  35- 
mm    color   and   b&w,    inserts,   table-top   photog- 
raphy, etc. 


CINEMA  RESEARCH,   INC. 
716  N.  La  Brea  Ave.,  Hollywood,  Cal.  90038 
Phone:  W  Ebster  3-9301  AC;  213 
Year  of  Organization:  1947 

Harold  .\.  Scheib.  Pnsidcnt 

Jack  Glass,  Charge  of  Production 

Luis  McManus.  Staff  Artist 

\'ic  Czerkas,  Staff  Artist 
Services:  for  16  35  70nim;  special  effects;  trick 
work;  traveling  matte;  miniatures;  inserts;  com- 
bination animation  and  live  action;  optical  print- 
ing; duplicate  negatives;  wipes;  fades,  dissoK-es; 
enlargements;  reductions;  combinations.  Titles: 
hand-lettering  and  hot  press;  backgrounds;  color 
correction  of  packages,  film  correction;  layouts, 
stock  shots,  counseling.  Storv-  boards:  artist  avail- 
able to  produce  storv-  boards  on  location  and  at 
customer's  plant  or  office. 


qlv  this  s\nibol,  appearing  over  a 
listing  in  these  pages  indicates  that  display  ad- 
vertising c-ontaining  additional  useful  reference 
data  appears  in  other  pages  of  this  Buyer's  Guide. 


COASTAL  FILM  SERVICES,   INC. 
321  W.  44th  St.,  New  York,  N.Y.  10036 
Phone:  JU  2-7780     AC:  212 
Year   of   Incorporation:    1958 
Manny  Casiaiio,  President 
Lou  LeMont,  Exec.  Vice  President 
Dick  Svvanek,  Vice-Pres.  chge.  Production 
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Coastal   Film  Services: 

Donald    S.    Hillman,    Vice   President.    Sales   & 
Creative  Development 

Lewis  Cdlien.  Art  Director 

Gforijt'  Ottiiio,  Production  Coordinator 
Services:  optical  effects,  animation,  16inm  & 
35inin  black  &  white  and  color  fluid  jjate  16mm 
work,  aerial  iinane  optical  and  animation  c;uneras. 
stop  motion  studio,  art  department.  laborator\, 
still  photography  studio,  ultrasonic  fihn  cleaning. 

EASTERN   EFFECTS,   INC. 

:yX]   \\.  .52iul   St..  New   York,   N.V.    10019 
Phone:  CI  5  52S0     .\C:  212 
Maurice  Levy,  Executive 
Services:   optical  specialists,    spc  >  i.il   rll.  its. 

K  &  W  FILM  SERVICE  CORP. 
1637  Broadway,  New  York,  N.Y'.  10019 
Phone:  CI  5-8OS0   AC:  212 

Services:    opticuls.    titles,    six^cial   effects;    anima- 
tion and  stop-motion  pfiotography. 


^ 


FILM  EFFECTS  OF   HOLLYWOOD,   INC. 
1153  N.  Hiiihland  Ave..  Hollywood,  Cal,  90038 
Phones:   HO  9-.5S0.S/.5SI  1      AC:  213 
Cable:  FILMEFX 

Year  of  Organizaticm:    19-16 
Linwood  G.  Dunn.  .ASC,  President 
Don  W.  Weed,  Vice  President,  General 

Manager 
Cecil  D.  Love,  Vice  President,  Technical 

Director 
Jack  rliomas.  Laboratory  Superintendent 
Services:  specialized  laboratory  printing  in  16-3,5- 
65-70mm  color  and  b&w  duplicating;  titles; 
optic'd  printing;  matte  paintings;  miniatures;  in- 
serts. Photographic  advisory  and  technical  serv- 
ices Irom  story  idea  to  screen;  equipment  design. 


L   &    L  FILM   SERVICES,    INC. 

e2  W  .  4,5th  St.,  .New  York,  N.Y.   10036 

Phone:  .\10  1-3180     .\C:  212 

Year  of  Organization:    1962 

Chris   Grodewald,   President 

Larr\-  Lippman,  Vice  Prc.siVicn/ 

Irv.  Levine.  Secretary.  Treasurer 

Dick  Cullen;   Herb  Grodewald;    Bob   Heath 
Services:    optical    effects,     16mm/33mm,    color, 
black    &    white;    aerial    image;    titles;   pre-optical 
effects    (See    complete    listing    under    Animation 
Services,  this  section). 

MANHATTAN   EFFECTS,   INC. 
210  W.  65th  St.,  New  York,  NY.  10019 
Phone:  TR  3-1919     .\C:  212 

Chuck  Robbins,  President/Treasurer 

Don  .-^dler.  Vice  President 

Moses  Weitzman,  Vice  Preaident 

ISeniie  Bamett,  Secretary/Sales  Manager 
Services:  optical  effects,   16,  35,  8mm;  printing; 
aerial  image. 


# 


RAY   MERCER   &   COMPANY 
4241    Normal    Avenue,    Hollywood    29,    Calif. 
Phone:  NOrmandy  3-9331     AC:  213 
Year'  of  Organization:   1925 

Services:  for  16/33mm:  underwater  and  .surface 
photography;  miniatiu'cs;  animation;  trick  shots; 
inserts;  paintings  for  backgroimds  and  other 
purposes;  titles;  scenic  materi;ds;  optical  printing- 
special  effects,  idea  counseling;  promotional  aid. 


EFFECTS  OPTICALS 

OPTICAL   PRINTING   SERVICE,    INC. 
29()S  Lenuiioii  l.,ist,  U.ill.is.    Icvas  7.>2(M 
Phone:  LA  6-3985  AC:  214 
\e,ir  of  Organization:    1960 
John  Bronaugh,  Manager 


^ 


PILGRIM    FILM   SERVICES,    INC. 

2502  50tli  \ve..   Iiividd.  Mv:illsville.  Marvhuid 

Phone:  773-7072 

Year  of   Incorporation:    1959 

Robert  S.  Pilgrim,  President 
Robert  H.  V;uice,  Vice  President 
Deiuii.s  C.   Pilgrim,   Secretary-Treasurer 

Services:  art,  animation,  animation  photography; 
titles,  opticals  and  special  effects. 

PROJECT  UNLIMITED,   INC. 
.5535   .Siiiisel    Itbil.,    ll()IKui«i(l,   Cal.   !)0()2S 
Phone:  HO  9-3523  AC:  213 

TELEFEX  FILM  PRODUCTIONS 

902  Wenlvvurlli    \\e..   V.irtli  \;i[U(iiuer.   H.  C, 

Can;i<l:i 
Phone;  9SS-0483      AC:  604 
Branch    Office:     rrecland.    Washington,     Mrs. 

Kllen  Bennett,  Manutii  r 
i'Vank  E.   Fleming,  General  Manager 

Services:  motion  picture  backgrounds  for  use  with 
supered  slides,  rental  service  to  tv  stations; 
white  and  color;  sound-track  voicing;  title  art; 
editing,  etc. 

TRI-PIX   FILM   SERVICE,    INC. 
1604  Br()adw:i>,  New  York,  .N.Y.  10019 
Phone:  J  I'  2-0650  AC:  212 
Year  of  Incorporation:  1960 

Gu\'  \'arrichio.  President 

Alfred  Terone,  Exec.  Vice-President 

Robert  Bushell.  Treasurer 

James  E.  Havhovv,  Secretary 

Services:  art,  animation,  optical  effects,  titles, 
hand  lettering,  slidefilms,  filmographs,  fihned 
stor\bo;irds  for  ageucv'  present;itions;  in  16mm 
or  ,35mm,  black  &  white  or  color.  Oxberrv'  ani- 
mation st;inds,  Oxberrv  aerial  split  beam  optical 
printers,  Ultr;i  Sonic  film  cleaning  machine  for 
3.5mm  and  70mm  film. 


ViDEART,    INC. 
62  West  45th  Street,  New  York,  N.Y. 
Services:    special    optical    effects.    1 6mm.    3.5mm; 
i'\'w  and  color.  See  complete  listing  under  .\\\\- 
iii.ition   Service's,   this   section. 


WESTHEIMER   COMPANY 
736  Seward  St.,  HolKwdml,  Cal,  90038 
Phone:  HO  6-8271     AC;  213 
Y'e;ir  of  lnct)rpor;ition;    19.5.5 
Joseph   VVestheimer,   President 

Services:  opticals  and  inserts  for  television,  incl. 
commercials,  b&w  and  color;  titles.  Traveling 
matte  work;  aerial  image  setup. 

Entire  Contents  Copyright  1964 


Also  Refer  to   14th   Production   Review 

•;'r  Laboratory  and  film  prodiKtion  services 
are  also  provided  by  producers  whose  cx)m- 
plete  listings  appeared  in  tlie  14th  .\nimal 
Production  Review  issue  of  Bcsiness 
ScuEE.v.  Check  your  copy  (.see  facilities) 
for   further   references   on   film   services. 


FILM  TREATMENT 
AND   REJUVENATION 


Bekins  Film  Service  Center 
1025    N.    Ili'.;liland    Ave..    llollyw(M)d    38,   Cal. 
Phone:   HO  9-8181      .\C:  213 
{see   complete    listing    on    following    page) 


COMPREHENSIVE    FILMTREAT,    INC. 
421    West  54lh  Street,   New  York,  N.Y.    10019 
I'hone:  CO  5-0372     AC:  212 
Branches   (servic-e  centers):   at   421    West   54th 
Street,    New   York;    and    829    North    High- 
land  .Avenue,   Hollywood,   C;difomi;i 
Year   of    Incorporation;    19.30 
Michael  Freedman.  President 
Jules  Lcni,  Vice  Presidtnt  &  Treastirer 
Staidev-  Gitner.  Vice  President  -  Operations 
Harrv  Ehrreicli.  Vice  Prtsidint  -  Sales 
IvanM.  Ellis,  Mau(ig<r  -  Son-Theatrical  Sales 

Services:      restoration      of      original      scratch-free 

photographic  quality  to  motion  picture   originals 

.tnd    prints. 

Member:   .Association   of   C'inema   Laboratories 

THE  LARSEN   COMPANY 
1145    N.    Las    Palmas    .Ave,,    Hollywood.    Cal. 

90038 

Phone:  HO  2-2277      AC:  213 

Y'ear  of   Organization:    1949 

Seth  B.  Larsen,  President 

M.  C.  Larsen,  Vice  President 

M.  Tievvs,  Secretanj-Trea.surer 

I):miel   Ca.stro.    Eahoralory  Superintendent 
35mm     Services:      film     huinering     to     remove 
scr;itches  from  color  neg;itives;  magnetic  striping, 
r<'lease  prints,  cinem;iscope. 

16mm     Services:     film     lacquering     to     remove 
seiatchcs    from    16nun    color   original;    magnetic 
striping;    release    prints;    camera   rawstock. 
Special  Services:  editorial  service,  Snun  magnetic 
striping. 

LEONARD  FILM   SERVICE 

1700  East  Walnut  Street,  Pasadena,  California 
Phone:  MU  1-99,50  AC:  213 

Y'ciir  of  Organization;  1958 

Kenneth  1,.  Dvnmiel.  Oicner 

Geniiaine    M.    (lage.    Production    Supervisor 
Services:     \"ite-a-Lize     Film    Treatment;     inspec- 
tion, repair  and  eleaniniz;  film  distribution. 

PEERLESS    FILM    PROCESSING    CORPORATION 

421  West  54lh  St.,  New  York.  N.Y.   10019 

Phone:    jr    2-0052      AC:    212 

Cable:  PEERFILPRO 

Branch  Office;  West  Coast  Laboratory  at  959 
Seward   St.,   Hollywood,   California 

Year  of  Incorporation:   1934 

Stanley  Cohen,  V.P.  —  iVett'  Y'or/c  Opcratiorus 

Vick  C.  Knipa,  V.P.  -  West  Coast  Operations 
Services:  protective  treatment;  reconditioning 
services  including  scratch  removal,  ins[x-ction 
&  repair,  shrinkage  reduction,  correction  of 
brittleness.  buckle  and  curl;  supplies  for  clean- 
ing &  repair. 


PERMAFILM,   INC. 
79  Fifth  Ave.,  New   York,  N.Y.   10003 
Phones:   AL  .5.5757/8/9     AC:   213 
Cable:  PERMAFILMS 

Y'ear  of  Incnrporation:    1955 

Paul  .\'.  Robins,  President 

Robert  M.  Howse,  Vice  President        (Cont'd) 


1965  SERVICE  BUYER'S  GUIDE 


97 


-iLiV'   RESTORATION: 

Permafilrti:  Continued 
Anthony   Bennet.  Treasurer 
Edwin  W'eiser.  Secretary 
Gi!S   lio/inos.   Production  Manager 
Senices:  film  protection,  negatives  and  positives; 
film   rejuvenation,   negatives   and   positives;   film 
scratch  removal  system  for  negatives  and  posi- 
tives. 


^ 


RAPID   FILM   TECHNIQUE,   INC. 
37-02   27lh    Street.   Long  Island   City    1.   N.Y. 
Phones:  .ST  6-4600/1/2/3     AC:  212 
In  New  York  City:  21  \\ .  46th  St. 
Year   of   Incorporation:    1940 
Henr>-   Lloyd,   President 
Jerome  Gober,  Secretary/Treasurer 
Services:    restoration    of    used,    damaged    Snim, 
16mm  and  35mm  motion  pictiu-e  negatives  and 
prints;    distribution    and    inspection. 

ROBERT  H.   REDFIEID,   INC. 

831  S.  Wabash  Ave.,  Chicago,  111.  60605 

Phone:   HA  7-3046     AC:  312 

Year  of  Incorporation:  1946 

R.  H.  Redfield,  President 

Wa\  ne  Collander.  Vice  President 

FaiTell  W.  Redfield,  Secretary,  Treasurer 
Services:  film  treatment;  recording  service  (tape) 
for  Salesmate  (35mm);  library. 


VACUUMATE  CORPORATION 
427  West  42nd  .Street,  Niu   \  ork.  N.Y.  10036 
Phone:  LO  4-1886/7      AC:  212 

Year  of  Incorporation:    1947 

Lucile  H.  Fleck,  President 

Samuel  H.  Bunchez,  Treasurer 
Ser>'ices:  inspecting,  cleaning,  repairing,  reju- 
venation, scratch  removal,  cutting  and  canning 
of  filmstrips.  breakdown  of  TV  commercials, 
packing  and  shipping  of  filmstrips  and  motion 
pictures;  film  preser\'ation  ^';lcuu^late  Process; 
"No-En"  film  treatment. 

FILM  STORAGE 
&  HANDLING  SERVICE 

AFP   DISTRIBUTORS 
1600    Broadway,    New    York.    N.Y.    10019 
Phone:  PL  7-5915     AC:  212 

Robert  Ciross,  President 

Lawrence  \.  Glesnes,  Vice  President 

Sheldon  .\bromowitz.  Production  Supervisor 

Harvev   Ilecker,  Agency  Liaison 

Harriet    Hester,   Director  of   Television 

Activiities 
Carl  Enright,  Traffic  Manager 
Services:  preparation  and  distribution  of  film  and 
videotape  commercials;  editing;  film  and  \ideo- 
tape  storage;  negative  and  positive  cutting  rooms; 
projection  rooms.  Additional  storage  vaults  in 
Ft.  Lee,   N.J.   Other  facilities  in   Hollywood. 

AMERICAN   FILM    REGISTRY    DIVISION 
Robert   H.    Redfield,    Inc. 

831   S.   \\:ibash  Ave.,  Chicago,  111.,  60605 

Phone:  HA   7-2691      AC:  312 

R.  H.  Redfield,  President 

Wayne  Collander,  Vice  President 

Farrell  W.  Redfield,  Secretanj-Treastirer 
Services:  storage,  handling  and  distribution  of 
sponsorc<l  films,  rental  of  religious  ;uid  entertair- 
ment  films;  16mm  motion  picture  film  rental  1- 
brary;  films  electronically  inspected  (See  Robert 
H.   Redfield  listing  under  Film  Treatment). 


FILM  STORAGE: 

BEKINS  FILM  SERVICE  CENTER 
1025  N.  HighUnid  A^e..  HolKwodd.  C.al.  90038 
TWK:  LA  989 

Year  of  Organization:  1958 

Nichol.as    Muskey,    Manager 
Ser\ices:    film    distribution,    inspection,    grading 
and  cleaning,  repairing  and  reju\enating;  scratch 
remo\'al;    protective    coating;    editing;    commer- 
cial   insertion;    storage;    print    procurement. 

REGISTERED   FILM  STORAGE,   INC. 

25    \\illowdale    Ave..   Port   Washington,   N.Y. 

Phone:  PC  7-4520     AC:  516 

Year  of   Incorporation;    1962 

Robert  B.  Pell,  President 
Services:  de-humidified,  air  conditioned,  air  con- 
trolled   film    storage    facilities:    24    hour    recall 
deliveries. 

MUSIC   FOR   FILMS 

BOULEVARD   RECORDING   STUDIOS 

632  N.   Ocarborn  St..  Chicago.  111.  60610 

Phone:  WH  4-2752     AC:  312 

Year  of  Organization;   1936 

Hal  K.iitchuck,  President 
Ser\ices:  music  scoring  to  pictiue,  live  in  studio; 
music    librarx.    Narration    recording    to    picture; 
editing;  slidefilm  recording. 

CAPITOL   LIBRARY   SERVICES 
(CAPITOL  RECORDS) 
Hollywood   &   Nine,   Hollywood  2S,  California 
Phone:    HO   2-62.52     AC:    213     Cable:    CAP- 
RECORD 
Year  of   Organization:    1955 
Ole  Georg,   Manager 
Lorene  \\'ildason.  Secretary 
Services:   source   of   the   Hi-Q   music   library   for 
film  scoring.  Available  on  lease  basis  throughout 
U.    S.    to    industrial    film   producers    and    sound 
labs.  Locally,  audition  rooms  available  for  scor- 
ing TV  films  and  spots. 
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CHAPPELL   RECORDED   MUSIC    LIBRARY 
117  \\.  46th  St..  New  York.  N.Y.   100.36 
Phone:  PL  7-3641      AC:  212 

Edmund   Mitchell,   Manager 
Services:  background  music,  sound  effects,  avail- 
able  on   tiipe.   disc   or   magnetic   film;   licensing, 
music  selection;  recording  and  transfer  facilities 
available.  Sole  U.  S.  distributor. 


CORELLI-JACOBS    FILM   MUSIC,    INC. 

723  Seventh   Ave..    New   York.   N.Y.    10019 
Phone  JU  6-6673     AC:  212 

Dale  of  Organization:   1951 

Fred  Jacobs,  President 

."Vlfonso  Corelli,  Vice  President 

Dav  ton  .Anderson,  Music  Editorial 

Paul  Peterson,  Music  Editorial 
Services:  create  music  and  sound  effects   scores 
for    tilnis    and    slidefilms    from    own    music    li- 
brarv.   Also   lease   background   music   librarv    on 
disc  or  Vi"  tape. 


SAM   FOX   FILM   RIGHTS 
1841    Broadvvav.   New    Y<.rk.   N.Y.   10036 
Phone:  Circle  7-3890      AC:  212      Cable:  SAM- 
FOX 

Year  of  Organization;    1930 

Frederick  Fox.  Vice  President 

Howard  Lenier.  General  Manager 

Midwest    Representative:    Esther    Frank,    3349 

\\'.    Outer   Drive,    Detroit.    Michigan 
Western    Representative:    Benny    Miller,    1680 
\  ine  St..  Hollywood  28.  Califoniia 
Services:    comprehensive    libraries    of    recorded 
background  music  available  on  record  and  tape. 


H-R    PRODUCTIONS,    INC. 

17  East  45th  St..  New  York,  N.Y.  10017 

Phone:   O.Xford   7-0725     AC:   212 

Y"e;ir  of  Organ  iz;ition;    1951 

Herbert  Rosen,  President 
Services:   background   music   of   over   500   selec- 
tions   for    dubbing    and    re-recording.    Available 
on    "needle-down-once",    annual    lease    or    out- 
right purchase  basis. 

JOHNSEN   FILM  SERVICE  CO. 
751   East  Rose  .\venue.  La   Habra,  California 
Phone:  697-4317 

Year  of  Organiziition:   1959 

Paul  Johnsen.  President 

\ancv'  Johnsen,  Secretary 

Ladislaus  Y'aradv ,  Musical  Director 
Services:    original   music   for   films   and   records, 
including  composing,  arranging,  copying  and  mu- 
sical direction;  consultation  and  technical  assist- 
ance for  music  track  in  anv-  stage  of  completion. 

MUSIC  FOR   FILMS,   INC. 

45  West  45th  St.,  New  York,  N.Y.  10036 
Phone  Circle   7-3577  AC:  212 
Y'ear  of  Incoiporation:    1936 
Herman  Fuchs,  President,  Treasurer 
Louis  Turchen,  Vice  President,  Secretary 
Services:   supply   and   echt  music   and  sound  ef- 
fects for  films  and  tv  commercials. 

MUSIC   SOUND  TRACK  SERVICE 

1600  Broadwav.   New  York,   N.Y.    10019 

Phone:   Circle  6-4687        AC:   212 

Ye;ir  of  Organization:   19.37 

Theresa  M.  Cr<iig 

Dannv   Hart.  Music  Editor 

George  Craig,  Assistant  Music  Editor 
Services:   music  scoring  for  motion  pictures  and 
television  from  music  library;  editing. 


MUSIFEX,   INC. 
46  West  4,5th   St..   New  York,   N.Y.    10036 
Phone:  CI  6-4061      AC:  212 

Year  of  Incorporation;   1958 

E.   Robert  Y'elazco,   President 

Richard  Lavsky,  Secretary 
Services:  background  music  scoring  for  motion 
picture,  tv,  radio  and  shdefilm  producers;  sound 
effects;  musical  sound  effects  discs  for  outright 
sale;  music  librarv  for  lease;  sound  effects  for 
outright  sale;  original  scores;  special  sound  ef- 
fects   made    to    order,    transfer    facilities 


F   &    B  CECO,    INC. 

315  W.  4.3rd  St..  New  York.  N.Y.  10036 

Phone:  MU  2-2928     AC:  212 

Arthur  Florm,an,  President 
Services:  sound  effects  records;  also  background 
and  mood  music. 


LLOYD  NORLIN  MUSIC   PRODUCTIONS 
670  Bent  Creek  Ridge,  Deerfield,  Illinois 
Phone:    945-2833      AC:    312 
New  Y'ork  Office:  TSl  Seventli  Ave.,  New  York, 

N.Y.  10019 
Phone:    Circle    6-0499     AC:    212 
Services:  composer  of  film  scores,  music  and  Ivrics 
for  industiial  shows  and  motion  pictures;  jingles 
for  radio  and  television;  complete  packaging. 
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BUSINESS  SCREEN  MAGAZINE 


MUSIC   FOR   FILMS: 

PICTURE  SCORES,   INC. 
113  W.  4.itli  St..  New   York  3(>,  N.  Y. 
Phono:    U    (1  IS45     AC:  212 


SIGNATURE   MUSIC,   INC. 
521  Fifth  Am-..  Nc"  Ynrk.  N.Y.  I(HI22 
Phone:  SU  7-5400  .\C:  212 

Jes.se  Randolph.  Mii'iical  Director 
George  H.  FrieJ.  Business  Mancificr 
Ser\ices:   underscoring  original   music   to  anima- 
tion and  live  action;  jingles,  musical  commercials; 
concents 

TRF  MUSIC,  INC. 
501  Madison  .\ve..  New  York.  N.Y.  10(122 
Phone:  PL  ,3-3234     .\C:  212 
.■\lbert  \'aiider  Molen,  St..  President 
Louis  Xurko,  Vice  President,  Treasurer 
.\lbert  X'ander  Molen,  Jr.,  Secretanj 
.\lexandcr  Semniler.  Mu.fical  Director 

Services:  libraries  of  background  music  for  radio, 
tv  and  film;  custom-made  musical  material,  orig- 
inal scores;  music  for  t\-  and  radio  commercials; 
audition  facilities  —  records  and  tapes.  Folkways 
Record  Library. 
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THOMAS   J.   VALENTINO,    INC. 
1,50  \\  .  4(ith  St.,  New  York.  N.Y.   10036 
Phones  CI  0-4675/6    .\C:  212 
Year  of  Organization:   1932 
Thomas  \.  X'alentino,  President 
.Michael   \aIentino,   Vice   President 
Elsie  X'alentino,   Secretary 

Services:  background  music  library  and  sound 
cffi'cts  library;  services  for  film  and  tape  (video- 
tape); production  departments  for  tv,  newsreels, 
theiitrical  productions  and  film  releases,  etc. 
.•\\  :iilable  on  records  and  tape. 

SLIDEFILM   RECORDING 

COLUMBIA    RECORD    PRODUCTIONS 
1057  Br.p:ul«a>.  Ni»   York.  Niu    \Mrk   1I10I9 
Phone:  CI  .5-7300     .AC:   212 
Calvin  Roberts,  General  Manager 

Branch  Offices:  630  North  Mc-Clurg  Court,  Chi- 
cago II  111..  WH  4-6000;  Richard  Hutter.  6121 
Sunset  lilvd..  Ilollvwood  28,  Calif.,  HO  6-2481: 
Michael  Coolidge.  2990  West  Grand  Blvd.,  De- 
troit, Mich.,  Tf?   1-6100;  Tom  Van  Gessel. 

Subsidiarv-:  Hradley  Recording  Studios,  804  16tli 
.Avenue  South.  Niishville,  Tennessee,  Phone:  2.54- 
5578;   J.   K.   Maddox. 

Services:  recording  studios  as  listed  above;  music 
librarv';  sound  effects;  and  record  duplication 
from  masters  for  slidefilms/promotional  records. 

RCA   CUSTOM   RECORD   SALES 
1.55  K;isl  24th  Street.  Ni"   York  10,  Nc«  York 
Phone:  Ml'  9-7200 
(^outiict;  James  L.  Head 

Branch  Offices:  445  North  Lake  Shore  Drive, 
Chicago  11,  111.,  WH  4-3215;  William  Rein\^_800 
17th  .Avenue  South,  Nashville.  Tenn..  AL  5-5781; 
Edward  J.  Hines.  6,363  Smiset  Boulevard,  HolK- 
wood,  Calif..  HO  1-9171;  Alfred  E.  Hindle. 

Services:  slidefilm  and  record  pressing,  music 
libraries  for  dubbing;  soimd  effects  library  and 
studios  available. 


SOUND   RECORDING 

A  &  R  Recording,  Inc. 
122  \\.  4Stli  St..  Ni"  York.  N.^. 
Phone:  Jt'  2-1070      AC:  212 


AUDIO   EFFECTS  COMPANY 
1600    N.     Weskrii     Am-..    I.iis    Angeles,    Cal. 

90027 
Phone:  no  9-3692     .AC:  213 
HE.  Tollefson.  Partner 
W.  ,A.  Kenwortln.  Partner 
H.  A.  Beck,  Partner 
Services:     complete     sound     recording     senices; 
16mm,  35mm,  Vi"  re-recording, 

CINE   MAGNETICS,   INC. 

202  E.  4  (III  St..  New  York.  N.\.  10017 

Phone:  Ml  2-27S0     .\C:  212 

Year  of  Incorporation;  1961 

Everett  Hall.  President 

.Allan  .A.  .Armour,  Exec.  Vice  President 

David  Thomson,  Vice  President 

Florence  Moueklev-,  Manager.  Educational 
Services 
Services:  magnetic  sound  striping  (8  &  16mm), 
smmd  dubbing  to  stripe,  8  &  1 6mm  picture 
dupliciilioM.  reduction  from  16nnn  to  8mm,  color 
and  bliu-k  6c  white,  8  6c  16mm  sound  duplica- 
tion, tape  and  film,  creative  film  editing,  neg;i- 
tive  film  cutting,  I6mm  optical  re-recording; 
nmsic  and  voice  mix;  A\'  equipment  s.ales  6c 
rentals;  film  distribution. 

CINEMA    RECORDING    CORPORATION 

21  \\  .  46th  St..  New  York,  N.  Y. 

Phone:  ]V  2-.3745      AC:  212 
Services:  sound  transfer  and  mixing  facilities  for 
motion  picture,  tv  and  industry. 

CINESOUND    COMPANY,    INC. 

10.17    N.  LaBrea   Ave.   llolh  wood,  C::il.  9003S 

I'hone:  OL  4-.3004      AC:  213 

Hose  Layos  Green.  President 

.\ustin  Green,  Vice  President 

Isabel  Z;ivad,  Secretary 

Irv  Nafshun,  Hecordist 
Services:     motion    picture    sound    recording,    all 
phases;    foreign    picture   dubbing   (instant   sync); 
librarv  music  scoring. 
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this  s\mhol.  appearing  over  a 
listing  in  these  pages  indicates  that  di.splay  ad- 
vertising  appears   in   other   pages   of   this   i.ssue. 


EMC   CORPORATION 
(Universal  and  Radio  Recorders  Division) 
7000   Sant;i   Monica    Blvd.,   lIoll>«<iod,  C;il. 
Phone:  IIO  3-.32S2      .AC:  213 
.\1.  H.  llalpern.  President 
Jerome  CIreenfield,  Vice  President 
.Arnold  Diily,  Sales 

Services:  fihn.  tape  and  disc  recording  services; 
motion  picture  recording  and  scoring;  slidefilm 
recording;  mastering  and  processing;  three  tr:ick 
and  four  track  stereo  capabilities;  16  and  3.5uun 
film  recording,  dubbing  and  projection  facilities; 
personnel  and  facilities  cleared  for  classified 
work. 

FINE  RECORDING,   INC. 
118  VV.  .57lh  St..  Nc«   York.  N.  Y.  10019 
Phone:  CI  5-6969      AC:  212 
<■'..  Robert  Fine,  President 
George  Piros.  Vice  President 
Edward  J.  Rogers,  General  Manager 
Robert  \V.  Eberenz,  Chief  Engineer 
William  G.  Cedarstrom.  Production  Manager 
Services:  soimd  recording  for  motion  pictures,  tv. 
radio   and    phonograph   industries.    Film    mixing, 
transfer,     optical     negatives,     editing,     ilubbing, 
mastering  and  pressing  facilties.   Tape  duplicat- 
ing. 


GLEN    GLENN    SOUND   COMPANY 

6624    Hoiii.u.ii-   Mrcct.   ll.>lh«o"d.   Cal.  90038 

Phone:  HO  9-7221      .\C:  213 

Year  of  Organization;  1937 

R.  G.  Goodwin,  President 

Harrv  E.  Eckles,  Vice  President 

loseph    D.    Kelley,   Vice   President   and   Chief 
Engineer 

Richard  E.  Peck,  Sates 

Jack  Phillips.  Sehediding  &  Sales 

Robert  McKie.  Quality  Standards  6c 
Methods  Verification 
Services:    motion    picture    and    television    sound 
recording  from  original  production  to  final  opti- 
cal   negative;    transfer,    scoring,    dubbing;    final 
35  and  35/32  optical  negative  recording. 


Gotham  Recording  Corporation 

2  \\.  4(illi  St..  Nc"    ^ork.  N.Y. 
Phone:  JU  6-5577     AC:  212 


HORIZON   SERVICES 
Div.  of  Longmoor-Nelson,  Inc. 

301  West  73rd  Street.  Kansas  C:ity  14.  Missouri 

Phone:  EM  3-35S5     AC:  816 

Ye^^r  of  Incoiporation:  19.52 

W  illiam  V.  Longmoor,  President 

.Allen  Jacobs.  Vice  President 

Robert  .A.  Nelson,  Secretary-Treasurer, 
Production  Coordinator 

M.amicc  Pr;ither,   Producers'  Services  Director 

Robert  C.  Webb,  Sound  Recordist 
Services:  Motion  picture  sound  recording,  somid 
stage  and  location  sync  and  voice-over;  magnetic 
tape  and  film  and  optical  recording.  Transfer, 
scoring,  dubbing,  music,  sound  effects  libraries; 
editing,  script  services. 

Facilities:  Eight-channel  console,  mixing  llicatcr, 
Magnasv-nc  and  .Ampex  recorders,  four  16mm 
magnasync  Sclsv-n-Interlocked  diibbers,  Magna- 
Teeh  (Rangertone)  transistorized  iilavback  syn- 
chronizer, graphic  equalizer,  Weslrex  3.5/32mm 
iiutl  16nnn  optical  recorder.  Somid  st;ige,  editing 
iiicilities,  crevvs  and  etjuipment  available  to 
clients. 


MAGNO  SOUND,   INC. 

723  Seventh  Ave.,  New  York,  N.  Y.    10019 
Phone:  CI  7-2320   .AC:  212 


MANHATTAN  SOUND  CORPORATION 
411    Fifth   Ave..  New  York,  N.Y.   10016 
Phone:  LE  2-2428   .AC:  212 
Year  of  Organization:  1962 

Fred  B.  .Adair,  jr..  President 

C^ustave   E.   Mortensen,  Vice  President 

Dante  .A.  Saraceni,  Vice  President 

Ken  I'pton,  Head.  Transfer  Dept. 

Robert  Busc-her,  Clref  Engineer 

J;ic-k  Gordon.  Sales  Manager 
Services:  motion  pictvire  and  tv  soimd  recording; 
transfer,  including  optical;  dubbing;  scoring;   35, 
,35/.32mm    &    16mm    optical    negative   recording. 


OLMSTED   SOUND  STUDIOS,   INC. 

1  K.  54th  St..  New  York.  N.Y.  10022 

Phone:  PLaza  1-0890     .AC:  212 

Year  of  Incorporation;  19,54 

Richard  B.  Olmsted,  President 

Arthur  Shaer.  Vice  President 
Services:  film  and  transcription  recording;  closed 
circuit  Telecine  scoring  and  sin.niii.T. 


PATHE  SOUND  SERVICES 
105  E.  106th  St..  New  York.  N.Y.  10029 
Phone:  TR  6-1120      .AC:  212 

{Sec  complete  data  under  Film  Laboratories) 
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SOUND   RECORDING: 

PHOTO-MAGNETIC  SOUND  STUDIOS,   INC. 
222  E.  44th  Street,  New  York,  N.Y. 
Phone:  MV  8-8690  AC:  212 

RKO  SOUND  STUDIOS 
(A  Div.  of  RKO-General,  Inc.) 

1440  Broadway,  New  York,  N.  Y.  10018 

Phone:  LO  4-8000     AC:  212 

John  B.  Poor.  President 

Jolin  B.  Haye.s,  General  Manager 
Ser\'ices:  recording  of  .sound  for  motion  pictures, 
slide  fihns,  television  and  radio  from  original 
production  to  final  media  including  transfer,  scor- 
ing, mixing,  magnetic  tajx-  editing;  sound  effects; 
talent  ser\ices.  Magna-Tech  film  equipment; 
Phillips  projection;  Scully  recording  lathes. 


RECORDED   PUBLICATIONS    LABORATORIES 
(Div.  of  Recorded  Publications  Mfg.  Co.,  Inc.) 

1.'>.5S    Pierce   .\\enue,   Camden,    Neu    Jersey 
OS  105 

Phones:  963-3000      AC:  609 
922-8.558     AC:  215 

Year  of  Organization:  1948 

Edwiu-d  J.  Goodman,  President 

David  H.  Goodman.  Vice  President.  Sales 

Ernest  W.  Merker,  Chief  Engineer 
Services:  film,  tape  and  disc  recording  facili- 
ties, sound  track,  editing,  mi.xing  and  scoring  for 
motion  pictures  and  strii>films,  disc  mastering, 
pressings,  high  speed  tape  duplication  and  mail- 
ing services,  monaural,  stereo,  three  track  studio 
recording. 


RECORDING   STUDIOS,   INC. 

1639  Broad\ia>.  New   York,  New  York  10020 

Phone:  PLaza  7-8855  .\C:  212 

Year  of  Incorporation;  1958 

.Morton  .Schwartz,  President 

Bohert  J.  Kingsley,  Vice  President 

.■\rtjn  Katz,  Secretary 
Services:    recording,    mi.'dng,    post-synchronizing 
and  transfer  studios;  music  film  scoring  stage. 

Reeves  Sound  Studios,  Inc. 
304  E.  44th  St.,  New  York   17.   N.Y. 
Phone:  OR  9-3550 

ROSS-GAFFNEY,   INC. 

21  \\'.  4l)th  Street.  New  York,  N.Y.  lOO.ifi 

Phone:  Jl'  2-3744      .\C:  212 

Year  of  Incorporation;  1955 

Angelo  Ross,  President 

James  Gaffne\-,  Vice  President 

James  B.  Harris,  Secretary,  Treasurer 
Ser\'iees:   producers  service  organization  supplv- 
ing    editors;    music    and    music    editors;    souiid 
effects;  sound  service;  cutting  rooms,   .Vlo\  iiil.is. 
etc. 


SELLERS  COMPANY 

2102  Jackson  St.,  Dallas,  Texas  75201 

Phone:  RI  1-5836     AC:  214 

J.  E.  Sellers,  Partner 

Jack  Sellers,  Partner 
Services:   sound  recording;    16mm,   !i"   tape  and 
disc,  music;  editing;  sound  effects. 


A   Listing  of  Professional  Specialists 

a  The  companies  invited  to  s.ihmit  listing 
data  for  this  Bujer's  Guide  are  ncognized 
professional  specialists  within  the  service 
groups  alphabetically  indexed  for  ttie  con- 
venience of  our  worldwide  reader  uimily. 


SONIC   FILM   RECORDING 
1230  W.  Washington  Blvd.,  Chicago,  III.  60607 
Phones:  CH  3-2600/4     AC:  312 

Date  of  organization:  1946 

Jack  H.  Lieb,  President 

\\;uTen  H.  Lieb,  Vice  Pres./ Production 

Robert  A.  Averill,  Engineer 

Arthur  Ellis.  Music  Editor 
Services:  35mm;  RCA  magnetic  sync  recording; 
optical  recording;  mixing  8  channels  to  any  size 
tape  or  film:  Mo\ieola  editing  available.  16mm; 
Wextroii  magnetic  recording;  RC.\  optical  record- 
ing ;  Westrex  and  Wextion  mi.xing  8  channels  to 
an\-  size  tape  or  film;  Movieola  editing,  it"  Ampex 
sync  recording  or  dubbing;  U"  Nagra  sync  record- 
ing for  location  or  studio;  dubbing;  music  library, 
sound  effects;  theatrical,  industrial,  tv  recording 
services;  interlock  projection,  mixing  facilities; 
proj.  footage  counter;  natural  echo  chambers. 

SPECTRA-SOUND,   INC. 
6110   Santa    Monica    Blvd..    Hollywood,   Calif. 

90038 
Phone:  HO  2-6981      AC:  213 

Paul  Tayler,  President 

H.  Flint  Ranney.  Treasurer 

Esta  J.  Ta\ler,  Secretary 

Niels  G.  Hansen,  Chief  Et^gincer 
Services:  Ji"  and  V2"  magnetic  tape  recording; 
reference  and  master  disc  recording;  transfer  to 
or  from  ii"  or  H"  tape,  disc,  16mm.  17'^2mm  or 
35  mm  film;  35imn  film  scoring,  looping,  dubbing 
and  projection;  location  recording  on  l^Wmm 
film  or  W'  sync  tape;  script  typing,  duplication. 

SYNCHRO-SOUND   INC. 

62  \\est  45th  Street.  Ne«   York,  N.Y.  10036 

Phone:  0.\  7-2985     AC:  212 

Year  of  Organiziition:  1961 

Win  Sharpies,  Jr..  President 

Gus  .\rocho.  Music  Editor 

Cliff  Baxter.  Music  Editor 
Services:  music  available  on  35  magnetic  or  %" 
tape  or  disc.  Transfer  facilities  including  35mm 
and  16mm  magnetic  and  optical;  \oice  recording 
and  dialogue  direction;  editing  facilities  for  pic- 
ture, music,  effects;  background  music,  original 
or  track. 

TELESOUND   STUDIO 

6296  Melrose,  Hollywood,  Cal.  90038 
Phone:  WE  1-8161      .AC:  213 

Clarence  Thompson,  Owner 
Ser>iees:  somid  studio,  stage  narration  and  dub- 
bing 16mm;  transfer  service;  location  equipment; 
16mjn  shooting  on  stage  and  location. 


TITRA   FILM   LABORATORIES,    INC. 
1639  Broadway,  New  York,  N.Y.  10019 
Phone:  PL  7-6681   AC:  212 

TODD-AO 
1021  N.  Seward  St.,  Hollywood,  Cal.  90038 
Phone:  HO  3-1136     .\C:  213 

Salah  Hassanein,  President  (N.Y.) 
A.  E.  Bollengier,  Vice  President  (N.Y.) 
Fred  H>iies,  Vice  Presidt-nt,  General  Manager, 
West  Coast  Studio 

Services:    sound    services,    from    8mm    through 

70mm.  6  track. 

UNITED  FILM  &  RECORDING  STUDIOS,  INC. 

161  E.  Grand  Ave.,  Chicago.  II!..  60611 
Phone:  SU  7-91 14     .AC:  312 

William  L.  Klein.  President/Exec.  Producer 
.\Iaril>-n  L.  Friedel,  Executive  Vice-Pres./ 

Associate  Producer-Director 
Ed  Humphre\'.  Director 
.Art  Brown,  As.fisiant  to  the  President 
Services:  film  and  recording;  sound  effects,  music 


United    Film   &    Recording    Studios: 

libraries;  magnetic  and  optical  recording  facilities; 
tape  and  disc  recording,  mastering  and  pressing 
uork.  .Mitchell  cameras;  Western  Electiic,  RCA 
sound  systems;  35/17. .5/16mm  magnetic  and  opti- 
cal interlock  transfer  and  niLxing  equipment.  Dis- 
tribution, marketing  assistance. 

UNIVERSAL  RECORDING  CORPORATION 

46  E.  Walton  Place,  Chicago,  III.  60611 

Phone:  Ml  2-6465      .AC:  312 

A.  B.  Clapper,  President 

.Mason  Coppinger,  Vice  President, 
Chief  Engineer 

R.  .A.  Weber,  Secretary,  Treasurer 

John  Brix.  Production  Supervi.mr 
Ser^•ices:  location  lip  s%iic  recording,  35,  16mm 
or  pulse;  re-recording,  35mm  mag.  or  16mni 
mag.;  interlock  screening;  music  scoring  to  pic- 
ture or  click  track;  transfers,  !i"  to  35  and  16mm; 
music  .scoring,  narration,  re-rec-ording,  projection, 
location  equipment. 

V  &  W  SOUND  TRANSFERS,  INC. 

630  Ninth   Ave.,  New   York,  N.Y.    10036 
Phone:  PL  7-5221    AC:  212 

SPECIAL  SERVICES 

Cinematography  Service 

TED  &  VINCENT  SAIZIS 

5616  Tenth  Ave.,  So.   Birmingham   12,  Ala. 

Phone:  595-4163 

Services:    specialists    in    motion    picture    location 

production;    completely    equipped    with    mobile 

vans;  field  generators,  etc. 

TOM  WILLARD,  CINEMATOGRAPHY 

1860  Broadway',  New  York,  N.Y.  10023 

Phone:  JU  2-1698     AC:  212 

Date  of  Organization;  1962 

Thomas  W.  Willard,  Owner 
Ser\ices:    specializes   in   motion    picture    photog- 
raph),   including   provision    of  crew,    equipment, 
film  and  laboratory'  processing. 

ELI  WHEELOCK   PRODUCTIONS   INC. 

45  W.  45th  St.,  New  York,  N.  Y.  10036 
Phone:  JU  2-0441    AC:  212 
[ohn  -M.  Squiers,  Jr.,  President 
D.iNid  C.  Hessey.  Vice  President 
Frank  Brittain,  Production  Manager 
Frederick  Porrett,  Dir.  of  Photography 
Ser\'ices:   .New-  York   location  and  studio  photog- 
raphy;   editing    and    completion    services;    New- 
York  casting;  recording  and  projection.  16/35mm 
camera  equipment   including   Nlitchells.   .Arriflex. 
Maurer,    Bell   &   Howell,    Bolex,    etc.;    16/35mm 
Movieolas,  etc.;  cutting  rooms;  client  pri\ate  of- 
fices;   35    and    16mm    projection    room;    studio; 
lights,  truck  and  wagons. 

Cinematography:   Filmstrips 


^ 


PRODUCERS   AID    INC. 

(A  Subsidiary  of  MCL) 
210  W.  65th  St.,  New  York,  N.Y.  10023 
Phone:  TR  3-1919    AC:  212 

Chuck  Bobbins.  President,  Treasttrer 

Beniie  Bamett.  Vice  President 

Dick  Lim,  Manager 

C.  lanozzo.  Camera  Supervisor 
Services:  slide  services;  EK  #6008  photography. 
Oxberry   cameras   and  stands;   stands   for  35mm 
slide  photography. 


for  the  BEST  in  Film  Production  Services 
Refer  to  These  Buyer's  Guide  Pages 
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BUSINESS  SCREEN  MAGAZINE 


Film  Insurance 

Saul  Kornreich  &  Sons,  Inc. 
Piin  Am.  l\Uh..  2(1(1  l';irk  Am-..  .\c«  Vcirk.  N.Y, 

10017 
Phone:  T.\  7-77:!()     AC:  212 
Saul  Kornreich,  President 
Mattliew  R.  &  Morton  A.  Kornreich,  V.P.'s. 
Services:   film  insurance;  specialists  in  all  fonns 
of  insurance  for  t\-  and  film  producing  companies. 


Film     Salvage 

Film  Processing  &  Salvage  Company 
3602  S.  Crciishaw  Bl\d.,  Los  Angeles  16.  Cal. 
Phone:  RE  1-2.!4S      AC:  213 
/an  Kriedman,  President 
Barry  .\l.  Stultz.  General  Manager 

Ser\ices:  clearing  film  base  for  magnetic  stripini;, 
35mm  and  16mm. 


Photo-Science  Specialist 

ROLAB   STUDIOS 
(Rolab   Photo-Science   Laboratories) 
Walnut   Irct  Hill,  S;mdy  Ilouk,  Conn. 
Phone:  426-2466     AC:  203 

Date  of  Organization  in  New  York  Cit>':  1928; 
in  Connecticut:  1933 

Henr>'  Roger,  Owner-Director 

E.  H.  Roger.  Secretary 
Services:  Complete  and  partial  production,  as- 
sistance to  other  producers  utilizing  our  facili- 
ties; camera  and  sound;  sound  stage  for  rent; 
six'cialists  in  highly  technical  and  scientific  cam- 
era work;  scientific  laboratory  for  time  lapse, 
biological  and  engineering  rese;»rch;  consultm  ■ 
micro  and  macro  equipment. 


PREVIEW  THEATERS 

PARK  AVENUE  SCREENING  CORP. 
44t5  P;irk   A\cnuc,   New  York,   \.^. 

John   Ho«ab,  President 
Services:  30  scat  theater  for  16  and  35mm;  ele- 
vated stage  for  demonstrations,  meetings,  audi- 
tions, etc. 


Preview  Theatre,  Inc. 
1600  Broadway,  New  York,  N.Y.  lOOlU 
Phone:  CI  6-0865     AC:  212 

\\illi;un  K.   Gullette.  President 

Mort  Hartung,  Manager 
Services:  four  screening  rooms  for  16mm  and 
35mm.  Optical,  magnetic;  interlock;  CincmaScope, 
Stereophonic;  equipped  cutting  room  rental;  out- 
side rental  of  editorial  equipment;  repair  depart- 
ment for  editorial  equipment. 


Johnny  Victor   Theatre 
RCA   ExhibiHon   Hall.   40   \\ .   4!)th   St.,   New 

York,  N.Y.  10020 
Phone:  MU:  9-7200     AC:  212 
Miss  .Madeline  B.   Matterson,  Secretary 
Services:  screening  room  for  film  preview. 


Theatrical  Livestock 
Chateau  Theatrical  Animals,  Inc. 

608  \V.  48lh  St..  New  York,  N.Y.  100.32 

Phone:  Circle  2-0520     AC:  212 

Frederick  E.  Birk-ner,  President 

CAoT.a  .\.  Stoesser,  Vice  President 
Services:    supplier  of  theatrical   livestock   in   the 
East;  trainee!  animals  from  flea  to  elephant;  skill- 
ed  animal  handlers;   collection   of  animal-drawii 
equipment  from  goatcart  to  stagecoach;  harness. 


Bhd.,    ll<>IU»oud.   C:al. 


STOCK  SHOTS 

COLOR   STOCK    LIBRARY 
Lem  Bailey  Productions 
7934   Santa    Mii 

90046 
Phone:  6.54-S197      AC:  213 
Leni  Bailey,  President 
lierueice  Da\is,  Secy,  Treasurer 
Services:  st<xk  shots  (16mm  black  &  white,  color. 
35mm  black  &  white,  color)  for  industrial,  educa- 
tional or  (l(K-inncntary  films,   theatre  or  tv  com- 
mercials,  li\'e  or  filmed  tv  productions;  shoot  to 
order  in  16  or  35mm. 


^ 


THE    DASHIELL    FILM    LIBRARY 

725  N.  Seward  St..  Hollywood,  Calif.  90038 

I>h<me:  H()2-(>(M)1    AC.  213 

Mary  Trelawney  Hawkins 

Doris  Diishiell 
Services:  stock  film  librarv   along  with  all  librarv 
services  for  motion  pictures,  television,  commer- 
cial and  industrial  producers:  editing  and  view- 
ing equipment  for  16mm  and  3.5mm  film. 

FOTOSONIC,    INC. 

15  \V.  64tli  St.,  Ne«   York,  N.Y.  10036 

Phone:  JU  6-0355     AC:  212 
Services:  35/16mm  stock  shots  in  color  &  bhick  & 
white,,   catalog   available;    stock   shots   to   order 
research. 

(see  complete  listing  under  Editing  Services) 

NBC  Film  Exchange 
3000  West  Alameda  liKd.,  liurbaiik,  C:alifomia 
Phone:  845-7000  Ext.  2254 

Photographies  International 

1711   N.  \\il(on  rkiee,  Holhwood  2S,  Cal. 
Phone:  HO  7-6126     AC:  213 
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SPORTLITE    FILMS 

20  N.   backer  Drive,  Chicago.   III.,  60606 

Phones:  236-S955,  S4SS  AC:  312 

.'\lfred  D.  Le\'ine.  General  Manager 

Tom  Caniegie.  Talent 

Bill  Sprague.  Production 

Robert  Renner.  Writer 

Harves  Shapiro.  Counsel 
Services:  on  lociition  and  stock  shots  of  all  sports, 
16mm   bhick   &   white  and   color;   sound   effects, 
V*"   mag.   or   optic;d;    shoot    tailored   footage   on 
assigimient. 

Stock  Shots,  Inc. 
333  West  52nd  St.,  New  York,  N.Y.  10019 
Phone:  jr  2-61S5      .\C:  212 

Maurice  ZouarN ,  ritnftiet 


TITLE  SPECIALISTS 


STOCK   SHOTS  TO  ORDER,      INC. 

550  Fifth  Ave.,  New  York.  N.Y.  10036 

Phone:  CI  6-1626     .\C:  212 

R,  A.  Phekui.  President 

H.  C.  Miller,  Vice  President 

Anthony  Brook,  Secretary 
Services:  stock  film  library  in  16  and  35mm,  color 
and  black  &  wliite;  also  shoot  material  to  order 
(rear  projection  plates,  inserts,  interviev^s,  tv 
commercials,  etc.);  location  filming;  editing  fa- 
cilities. 

UNITED   AIR   LINES   (Publicity   Department) 
230  Statler  Center,  90(1  \\  ilshire  Boulevard, 
Los  .Angeles,  Califoniia  90017 
Phones:   HU    5-3.300     AC:   213   (Los   Angeles): 
TN    7-2100    (New    York    City):    RA    6-5500 
(Chicago);   RE   7-6S30   (Washington,  U.   C.) 
Services:  stock  footage:  jet,  piston,  historical,  in- 
flight,  airport  scenes;   catalog  available. 


^ 


FILM   EFFECTS   OF   HOLLYWOOD 
1153  N.  Hi^hiaml  Axe..  HoIKmimkI  .3S,  Cal. 
I.      eomplele    listing     under    ttJeets/Opticals) 


HOT  PRESS  COMPANY 

2  W.  46th  St..  New  York.  NY.  10036 

Phone:  Circle  5-6350     AC:  212 

Bud  Wvckoff 
Services:  color  typography  for  film  titles,  slides, 
filmstrips,  flip  cards,  comps,  short  runs. 
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KNIGHT  STUDIO 

1.59  E.  Chicago  Ave.,  (  1ik;iu().  111.  60611 

Phone:  SU  7-5069     .\C:  312 

Date  of  Organization:  1942 

Ivend  H.  Krohn,  Owner.  Manager 

.\rthur  F.  Krohn,  Sales  Manager 
Services:   hot  stamping  of  motion   picture,   slide- 
film  and  slide  titles  in  b6c«  and  color.  Production 
of  presentations  and  typographic  consultation  ;md 
service. 


^ 


KNIGHT   TITLE    SERVICE   OF   NEW    YORK 

145  West  45tli  St.,  New  York,  N.^.    100.36 

Phone:  CO  5-2080  AC:  212 

Year  of  Organization;    193S 

Robert  B.  Knight,  President 

George  Mayer,  Vice  President  &  General 
Manager 
Services:    hot    press    craftsmen    for    film    titles, 
presentations,   art  overlays,   comprehensives,   and 
reproduction  proofs. 

KEITH  Lobar 

179  N.  Martcl  .'Vvc.,  Los  Angeles  .36.  California 
Phone:  WE  4-1126      AC:  213 
Sen  ices:  printed  motion  picture  titles. 


Ray  Mercer  &  Company 

4211   Noruiiil    \\e.,  Holhwood.  29,  Cal. 
(see    complete    lisUng    under    tffects/Opticals) 


^ 


Pilgrim  Film  Services,  Inc. 
2502  .50th  .\vcnue.  Tuxedo.   Hvattsville. 
Maryland 

tec  complete  listing  under  Animation  Services) 


TITLE-CRAFT 

1022  Argylc  St.,  Chicago,  111.  60640 

Phone:  RA  8-4821      ,\C:  312 

Rex  Soice;  Boots  Soice,  Co-owners 
Services;    Titles   for   8inm-16mm   film    and    2x2 
slides. 

Production   Service   Facility 

FILM   PRODUCTION   CENTER 
3S05  W.  Magnolia  Blvd..  Burbank,  Cal.  91505 
Phone:  TH  5-3709      AC:213 
George  R.  Wickham,  Jr.,  Oiincr 
Services:   servic-e  center  for  producers  of  indus- 
trials, commercials,  educational  fdms,  etc.  16mm 
dubbing,   transferring,  recording,  air  conditioned 
sound    stage,    editing   rooms,    projections    rooms, 
music  scoring  library.    16/35mm   Magnasync  re- 
corders,   dubbers.    Ampex    Vt",    16mm    Mauer, 
Auricnn    cameras.    Fisher   booms,    Mole-Richard- 
son lighting  equipment. 


1965  SERVICE  BUYER'S  GUIDE 
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TRANSLATION   OF   FILM 


EXECUTIVE   SERVICE  CORPORATION 
Foreign    Language   &   Cinema    Service 

704«  llolhwood  Blvd.,  Los  Angeles  2S.  Calif. 

Phone:  HO  7-5128/9      .\C:  213 

Cable:  AMATEAV 

-Albert  ].  .•\niateaii,  Tresklent 

Paul  Harris,  Vice  President 

A\c\  B.  Taranto,  Vice  President 

Bekita  .Ainateau,  Treasurer 

Sandra  Leonca\'allo,  Secretary 
Services:  translations  into  or  from  any  loreigii 
langnafie;  proofreading  and  correction  of  printed 
galleys;  cinema:  translation  and  adaptation  of 
.script  or  stor\'  to  fit  narration  or  lip  synchroniza- 
tion of  films;  narrators,  voices,  directors,  <'ditors 
in  any  language;  facilities  for  recording,  transfer, 
editing,  developing  and  jirinting  black  &  white 
or  color  in  con\entional  or  animated  Smm,  16mm 
or  .'SSmin  foreign  language  film  versions;  con- 
sultation on  foreign  markets,  language  film  and 
distribution  problems  for  bnsiness  or  industrial 
filius. 

VIDEOTAPE  SERVICE 


ACME   FILM   LABORATORIES,    INC. 
1161     N.    Highland     Ave..    lloll>uiH.d,    Calif. 

90038 
Phone:  HO  7-7471      AC:  213 
Videotape  Services;  3.5  and    16mm  tape  transfer 
to  film,  video  tape  to  tay>e.  film  to  tajie.  editing. 
viewing. 
(Sec  complete  listina  under  film  luhortitorics) 

INTERNATIONAL  PRODUCTIONS,   INC. 

9229  Sunset   Blvd.,  Los  Angeles,  Calif.  900fi9 
Phone:  272-S292  AC:  213 
Robert  Brandt.  President 
Richard   M.   Rosenbloom,  Vice  President 
Services:  tape  to  film  transfers. 

TELE  VIEW  RECORDING  SERVICES,   INC. 

6.32.5  Santa  Monica  Blvd.,  Hollywood  3S,  Cal. 

Phone:  HO  6-5254     AC:  213 

Gil  Scott,  Vice  President  &  Secretary 

Bradley  Kemp,  Vice  President-General  Manager 

Services:  tape  duplications;  video  tape  to  video 

tape;  video  tape  to  film. 

VHF,   INC. 
300  East  46th  St.,  New  York,  .\.Y. 
Phone:  MU  6-0065  AC:  212 


VIDEO   TAPE   UNLIMITED,   INC. 

341  Madison  Ave.,  New  York,  .N.V.  10017 

Phone:  MU  6-8066     AC:  212 

Year  of  Org;mization:  1960 

Henry  Ale.\ander,  President,  Exec.  Producer 

Al  Wallace,  Vice  President,  Producer/ 
Production-Sales 
Services:  TV  packages  &  facilities;  television  mo- 
bile vidtK)  tape  cruiser  studio  or  location;  pro- 
gram, commercial,  pilots;  closed  circuit,  live  or 
videotape  pickups.  Special  effects;  genlock;  mat- 
ting; inserts;  film  ;uid  slide  chains;  editing. 

VIDEOTAPE  PRODUCTIONS 
OF   NEW   YORK,    ^NC. 
\'i<le<)tape  Center,  101  ^Vcst  G7th  Street,  New 

York,  New  York  10023 
Phone:  TR  3-5800   AC:  212 


WTTW  RECORDING  SERVICES 
1761    E.   Museum  Drive,  Chicago,      '  ,   60637 
Phone:  684-3800   AC:  312 
Services:  video  tape  to  16mm  SOF  filr.      ansf     ^ 


NATIONAL  DISTRIBUTORS  OF  SPONSORED   FILMS 


^ 


ASSOCIATION   FILMS,   INC. 

Headquarters   Office: 

347  Madison  Ave.,  New  York,  N.Y.  10017 
Phone:   Mlrray  Hill  5-2242  AC:   212 
Robert  D.  Mitchell.  President 
J.  R.  Bingham,  Viee-Chairman.  Treasurer 
Robert   .\I.   Finehout,   Vice  President,   Corpor- 
ate Advertising  &  Public  Relations 
Robert  \\'.  Bucher,  Vice  President,  Sales 
A.   L.   Fredrick,   Vice  President.   Mid-Western 

Representative 
Reg.  Evans,  Vice  President,  Sales 
John  Barwick.  Manager  Association 
Instructional  Materials 

Eastern    Area    Exchange 
Broad   at  Elm.    Rdgefield,    N.   J.,   Phone;    201 
WHitne>   3-8200,  E.  H.  Johnson,  Manager. 
East  Central   Area  Exchange 
.\lleghen\    and  Delaware  Aves.,  Oakmont,  Pa. 
Phone;      412-828-5900.      Joseph      R.      Liebich, 
Manager. 

Central  Area  Exchange 
561    Hillgrove    .Ave..    La    C:r;uige,    111.    Phone: 
312-352-3377.  M.  G.  Weiland,  Managii:  Robert 
Imlach,  Operation.^  Manager. 

Southern  Area  Exchange 
1621  Dragon  St.,  Dallas  7.  Texas.  Phone:   214 
Riverside  8-87.59.  Carl  L.  St;dil,  Manager. 
Western  Area  Exchange 
25358  Cvpress   .\ve.,    Hawvard.   Calif.   Phone; 
4 1 5-783-0 100.   Winston  O.   Siler,  Manager. 
Canada 
.\ssociation-Industrial  Fihns,   135  Peter  Street, 
Toronto.  Ontario.  .Mrs.  Jean  Lewis,  Vice-Pre.ndent 
.md  General  Manager;  James   Bach,  Sales  Man- 
ager. 
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IDEAL   PICTURES,    INCORPORATED 

HE.iDQUARTERS     OFFICE: 

1010  Church  St.,  Evanston,  Illinois  60201 
Phone:   273-4565  AC:   312 

Paul   R.   Foght,  President 

Jack  C.   Walts,   Vice  President 

W.   J.   Kirkpatrick,  Jr.,   Treasurer 

W.  J.  Dauler,  Secretary 

Nelson  S.  White,  Director 
Bh.'V.nch  Exch-Wges;  .530  .N.  18th  St.  Birming- 
lumi.  Ala.  35203,  Phone;  323-5268  AC:  205,  Mrs. 
Louise  Hoffman;  1840  .Alcatraz  Ave.,  Berkeley 
Calif.  94703,  Phone;  OLvnipic  4-3006  AC;  415, 
Eddie  Nakagama;  6514  Sebia  Ave..  Hollv%vood, 
Calif.  90028,  Phone:  HOlKwood  3-0357  AC; 
213,  William  E.  Kennev;  Kill  E.  Colfax,  Den- 
ver, Colo.  80218,  Phones:  T,\bor  5-.5525/KE 
4-4533.  Hal  F.  Stewart.  Kav  Stewart;  55  \.  E. 
13th  St.,  Miami,  Fla.  33132,  Phone;  FRranklin 
4-8173,  AC;  305,  Jack  Spire;  133  Nassau, 
N.  W.,  Atlanta,  Ga.  30303,  Phone;  523-2645 
AC:  404,  Lyle  F.  White;  1370  S.  Beretania 
St.,  Honolulu,  Hawaii  96814,  Phone;  6-5536 
Oram  H.  Strauser.  Jr.;  417  N.  State  St.,  Chi- 
cago, 111.  60610,  Phone;  321-9693  ,-\C;  312, 
Robert  Craig;  108  S.  Pennsvlvania  St.,  Indian- 
apolis, Ind.  46204,  Phone;  '  ME  2-6383,  Mrs. 
Martv  Markev;  616  S.  .5th  St.,  Louisville,  Kv. 
40202,  Phone:  JUniper  3-3859  AC:  502,  Wright 
C.    Hadden;    102   W.    25th   St.,    Baltimore,    Md. 


THE   JAM   HANDY   ORGANIZATION,    INC. 

Ileadcjnarttrs  Office:  i 

2821  E.  Grand  Blvd.,  Detroit,  Mich.  48211         ' 
Phone:  TRinity  5-2450  AC:  313 

Cliarles  W.  Renfrew,  Vice  President 

Betl\  Watters,  in  charge,  Disiribution  Services 


IDEAL  PICTURES,  INCORPORATED: 

21218,  Phone:  TUxedo  9-9963  .\C.  301,  Nelson 
C.  White;  42  Melrose  St.,  Boston,  Mass.  02116, 
Phone;  H.\ncock  6-1133  AC;  617,  Edw,  Konda- 
zian;  15924  Grand  River  .•\ve.,  Detroit,  Mich. 
48227,  Phone:  VE  8-5850  AC;  313,  Leo  Leddy; 
.3400  Nicollet  Ave.,  Minneapolis.  Minn.  55408. 
Phone;  TAvlor  7-2966  AC:  612,  Joe  Komarek; 
1822  Main  St..  Kansas  Citv,  Mo.  64108,  Plume: 
HArrison  1-2481  AC:  816,  Charles  Brokenicky; 
1907  S.  Kingshighwav,  St.  Louis,  Mo.  63110, 
Phone;  PR  1-7160  AC;  314,  William  C.  R:ivmer: 
1.558  Main  St.,  Buffalo,  N.  Y.  14209,  Phone:  TT 
3-3782,  AC;  716,  William  Kirkp:itrick,  Jr.;  321 
W.  44th  St.,  New  York.  X.  Y.  100.36,  Phone;  CI 
6-0.560  AC:  212,  Walter  J.  Dauler;  2110  Pavne 
Ave.,  Cleveland,  Ohio  44114,  Phone;  .\I.Ain 
1-9173  -AC.  216,  Mike  Blaettnar;  1611  S.  Boston 
St.,  Tulsa.  Okla.  74119,  Phone;  LU  4-2128  AC; 
918,  Bill  Blair  1201  S.  W.  Morrison  St.,  Portland, 
Ore.  97205,  Phone;  CApitol  7-6497  AC:  .503, 
Jolui  T.  Moore;  41  N.  11.3th  St..  Philadelphia, 
Pa.  19107.  Phone:  WAliuit  3-06.50  AC:  215.  Rav 
W.  Oakes;  220  Gr:uit  St..  Pittsburgh.  Pa.  15219, 
Phone;  471-0145  ,\C;  412.  Mervin  C.  Revnolds; 
18  S.  3rd  St.,  Memphis,  Tenn.  38103,  Phone; 
JAckson  7-4313  AC;  901,  Stanlev  Nolan;  2434 
S.  Hanvood  St.,  Dallas.  Tex.  75215,  Phone; 
H.\milton  8-0109  AC:  214.  Bill  Blair;  1  E.  Main 
St.,  Richmond,  \'a.  23219.  Phone:  Milton  4-2973 
AC;  703,  Dan  Browning;  4431  W.  North  .\ve., 
Milwaukee,  Wis.  53208,  Phone:  UPtown  3-0434 
AC:   414,  Richard  Hoelke. 


MODERN   TALKING   PICTURE   SERVICE,    INC. 

Headquarters  Office: 

3  East  54th  St.,  New  York,  N.Y.  10022 

Phone:  PLaza  8-2900  .AC:  212 

Carl  Lenz,  President 

W.  H.  MacCallum,  Executive  Vice  President 

Elsie  Cox,  Treasurer 

Ralph  Del  Coro,  Vice  President, 

Corporate  Advertising  &  Sales  Promotion 
Richard  M.  Hough,  Vice  President,  Sales 
W.  M.  Oard.  Vice  President,  Operations 
F.  M.  Kincheloe,  Promotion  Manager 

National  Sales  Offices 

New  Y'obk  Sales 
3  East  54th  St.,  New  York,  N.Y.  10022 
Phone:  PLaza  8-2900  AC:  212 

R,  H.  Rogers,  Vice  President 
J.  B.  Witker 

Pittsburgh  Sales 
910  Penn  -Avenue,  Pittsburgh  22,  Penna. 
Phone:  GR:mt  1-9118  A   C  412 
D.  P.  Konny,  in  Charge 

Central  Division  Sales 
Prudential  Plaza,  Chicago,  111.  60001 
Phone:  DElaware  7-3252  A  C:  312 
D:ui  Kater.  in  Charge 
Jack  Lusk,  Jim  Da\'is 

Western  DrvisiON  Sales 
16  Spear  St.,  San  Francisco  5,  California 
Phone:  Yl'kon  2-9414  A   C  415 

Robert  -A-  KeU\ ,  in  Clwrgc 

Southern  Division  Sales 
1629  K  Street,  N,W.,  W  ashington,  D.C.  20006 
Phone:  296-8466  A  C  202 

Jack  Lalles',  Vice  President 

Toro.sto  Sales 
1875  Leslie  St.,  Don  Mills,  Ontario,  Canada 
Phone:  444-7347  A  C  416 

Bruce  Thomas,  in  Charge 
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MODERN  TALKING   PICTURE   SERVICE: 

DisTHiBiTiON  Offices 
Anchorage,  Alaska  (811  8th  Avenue);  Atlanta, 
Georgia  712  Spring  Street,  N'.W.);  Boston.  Mass. 
(235  Stuart  Street):  Buffalo.  N.  Y.  (122  West 
C'hippewa  Street);  Cedar  Rapids,  Iowa  (129  Third 
Avenue,  S.W);  Charlotte,  .\.  C.  (501  North  Col- 
lege Street);  Chicago,  III.  (161  East  Grand  .\ve- 
nue);  Cincinnati,  Ohio  (9  Cirfield  Place);  Cleve- 
land, Ohio  (2238  Euclid  .\venue);  Dallas,  Texas 
(1411  Slociun  Street);  Denver,  Colorado  (922 
Bannock  Street);  Detroit.  Michigan  (475-4  Wood- 
ward Avenue);  llarrisburg.  Fa.  (928  North  Third 
Street);  Honolulu.  Hawaii  ililO  K;ipiolani  Boule- 
vard); Houston.  Texas  (4084  Westheimer  Hoad); 
Indianapolis,  Ind.  (102  East  Vennoiit  Street); 
Kansas  City.  Mo.  |3718  Broadway);  Los  Angeles. 
Calif.  (2400  West  7tli  Street);  Memphis.  Tenn. 
(214  South  Cleveland  Street);  Milwaukee,  Wis. 
(1696  North  .-Vstor  Street);  Minne;ipo!is,  Minn. 
(1U4  .Nicollet  .\venue);  New  Orleans.  La.  (715 
(Jirod  Street);  New  York,  N.  Y.  (Concourse  Shop 
=7,  10  Rockefeller  Plaza);  (315  Springfield  Ave- 
nue. Summit,  N.  J.I:  OMi;iha.  Nebraska  (1410 
H()«:u<l  StrctO;  Philadelphia,  Pa.  (1234  Spruce 
St.);  Pittsburgh,  Pa.  (910  Penn  Avenue);  St. 
Louis,  Mo.  (621  North  Skiuker  Boulevard);  San 
Francisco,  Calif.  (16  Spear  Street);  Seattle,  Wash. 
(2100  North  45th  Street);  Washington,  D.  C. 
(927  19th  St.,  N.W.);  Canada  —  Don  Mills 
(Metro  Toronto),  Ontario  (1875  Leslie  Street).     • 

NEWPORT    FIIMS,    INC. 
630  Ninlli  Ave.,  Ne«  York.  N.  V.  1(1036 
Phone:  JU  2-1 180  .\C:  212 

Se\mour  Berkowitz,  Prcsiilcnl 

Selm;i  Kier,  Vice  President 

B;irr\'  Berkowitz,  Sales  Manafier 

Ken  Mcllvvaine,  Film  Editor 
Services:  Exclusive  distributor  of  sponsored  film 
for  theatrical  use. 


ROTHACKER,    INC 
Head<iu;irters  Office; 
Time   &    Life    Building.    Rockefeller  C'euter 

New  York,  New  York  10020 
Phone:  Circle  5-6878  A  C  212 
Doughus  D.  Rothacker.  [r..  President 
W.  Stanfield  Cooper.  Vice-President 
Edward  F.  Psotta,  Vice-President 
Mayme  R.  Dawson,  Secretary-Treasurer 
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STERLING   MOVIES    U.S.A.,    INC. 

Executive  Office: 

375  Park  Avenue,  New  York,  N.Y.   10022 

Phone:  Jldson  6-1717      AC:   212 

Charles   K.   Dolan,  President 

Sophie  C.  Hohne,  Senior  Vice  President 

G.  Roger  Cahaney,  Executive  Vice  President 

Morton  J.    Fink,   Vice  President,    Director  of 
S<des 

C^ordon    J.    Hempel.    Director.    Research    and 
Development 

\Mncent  J.   C^apuzzi.   Director  of  Operations 

Herbert  T.  Giccn.  Manager.  Closed  Circuit 
Television   Department 

Edward  ."Vtwood,   Manager,  Newsfilm  Depart- 
ment  ( .Vcie.s-Screen ) 

N.'ii  loNAL  Sales  Offices 

.\t  New   York 

375  Park  Avenue   10022 

Phone:  Jldson  6-1717  AC:  212 

-Morton  J.  Fink;  Sophie  C.  Hohne;  Ray  W.  Salo 

At  Washincton,  D.  C. 

1750   Pennsylvania  Avenue.  N.   W.,    10006 

Phone:   298-5980  AC:   202 

Fr.iiik  J.   Ha\licek.  Regional  Sales  .Moiiager 
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STERLING  MOVIES   U.  S.  A. 
.\t  Chicago,  Illinois 
200  South  Michigan  Avenue  60604 
Phone;  939-6056      AC::   312 
William  J.  Tri)\ .  Regional  Sales  Manager 
Frank  Naphin 

At  Los  .\xr.Ei.Ks.  C^ai.iforma 
6290  Sunset  Boulevard  90028 
Phone:   Hollywood  7-3739     AC:   213 

R;ilph  Rafik.  Regional  Sales  Manager 

Regional  Film  Exchanges:  Eastern  Area:  Tele- 
\isiori  Center.  375  P;uk  .■\\e..   New  York.  X.  Y'. 

10022,  Phone:  Jf  6-1717  AC:;  212.  Ophelia 
BrussaK.  Manager;  Operations  Center  Eastern 
Exchange:    43    W.    61st    St.,    New    York.    N.    Y. 

10023,  Phone;  JUd.son  6-1717  AC:  212.  Vincent 
J.  C:apuzzi.  Director  of  Opirations.  Joseph  Silver- 
mintz.  Comptroller.  John  Saitta.  Data  Process 
Dept.;  Midwest  Exchange:  200  S.  Miehig;iii  .■\ve.. 
Chicago,  111.,  60604.  Phone;  939-60.56  AC;  312, 
Donald  Thorkelson,  Managir;  Southwest  Ex- 
change: 100  Unisersitv  Ave.,  Fort  Worth,  Tex. 
76107.  Phone:  EDi.son  2-7184  AC:  817,  I.  L. 
Miller.  Manager:  Western  Exchange:  6290  Sun- 
.set  Blvd.,  Los  Augeles,  Ciilif.  90028,  Phone; 
HOIKw'ood  7.37.39  AC:  213.  B;ilph  R:ifik.  Re- 
gional Sales  Manager:  C:anadian  Sales  Office  and 
Film  Exchange:  4980  liucluiu  St..  Montreal  9. 
C)uebec,  Phone;  737-1147  AC;  514.  John  Lush. 
Sales  Manager. 


^ 


UNITED   WORLD    FILMS,    INC. 

Headfiuarlers  Oflicc: 

221  Park  Avenue.  South,  New  York.  N.Y.  10003 

Phone:  SPring  7-6600  AC:  212 

James  M.  Franey,  President 

Murray  Goodman.  Vice-P resident.  Castle  Pack- 
aged Films. 

|ohu  D.  Desmond.  Vice-Pnsidenl.  Distribution 
Services. 

Donald  Freeberg,  Director.  Advertising  & 
Sales  Promotion 

William  B.  Laub,  Director.  Public  Relatione 

Edward  S.  Rile\',  Director  of  Purchasing 

Fr.ank  J.  C;illh;uis,  Maimger.  hrancli  Operations 

.•\rthur  McLauglilin.  Director.  Sponsored  Film 
Department 

C:h;uies  McCIratty,  As.n.s1ant  Director, 
Sixmsored  Film   Di.'itribution  Services. 

Leo    h.    Ciuelpa.   Manager.   Educational  Films 
l)(  parlnunl. 

New  Yohk  Recional  Aiu:a 

221  Park  Ave.,  New  York,  N.Y.  10003 

Phone:  SPring  7-6600  AC:  212 

I  lerbert  Side],  Manager 

Chicago  Regional  .\nt.\ 

542  S.  Dearborn  St.,  Chicago,  III.  60605 

Phone:  W  Abash  2-7840  AC::  312 

Williimi  Powers.  Maruiger 

Los  Ancei.es  Regional  .\\\v.\ 

7.374  Melrose  Ave.,  Los  .\ngeles,  C:alif.  90046 

Phone:  \\  Ebsler  8-6125  AC:  213 

Ih  Block.  Manager 

Portland  Regional  ,\hea 

5023  N.E.  Sandy   Bbd..  Portland,  Ore. 

Phone:  AT'lantic  1-9732  AC:  503 

l'"r;uik  Schulz,  Manager 

.\tlanta  Rec;ional  .\hea 

287  Tcchwood  Drive,  Atlanta,  Ga.  30313 

Phone:  JAckson  3-6201  .\C:  404 

].  Hunt.  Manager 

Dallas  Regional  .Area 

2227  Bryan  Street,  Dallas,  Texas  7.5201 

Phone:  Riverside  8-4277  .\C:  214 

I'.  Howard,  Manager 


97213 
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"LIGHTS  ON"  PROJECTION  ANYWHERE. ..Sets 
up  instantly -folds  flat -travels  with  you. 
Up  dates  and  extends  use  of  present  equip- 
ment. Provides  big,  brilliant  pictures  in  nor- 
mal room  light.  Unequalled  for  demonstration, 
display,  retraining  and  teaching  programs. 

No.  630  OROUPSHOV* 

^^^  18    I  2J    Screen      $95.00 
I  No.  631  GROUPSHOV* 

ffli    \^  ■  12    X  12    Screen      $49.00 
i-j&j5lS  No.  632  CROUPSHOW 

SB^E  25    I  2S    Screen   $119.00 
*^^*^  I        No.  633  fOlDING  STAND 

'  A2    high.  4V;  lbs.    $29.95 

HUDSON    PHOTOGRAPHIC    INDUSTRIES,    INC, 

A/V  Division.  Dept.  A   Irvinglon  on. Hudson,  N.  Y. 


(Povier  RewindersX^I    Library  Reader  1 
Film,  Video  Tape ^^1    16  mm  Film       I 


Editing 
Tables 


Moviolas 


^ 


Re- 

winders 


moviola 

constantly  adds 
new  products 
to  its  chain  of 
professional 
equipment  for  the 
Motion  Picture, 
Television  and 
Photo  Instrumen- 
tation industries. 

Write  for  free 
literature-specify 
items  that 
interest  you. 


/    I     \ 

Video 
Tape 
Sound 
Reader 


/In 


Crab 
Dollies 


r  I  \ 


70  mm 
Viewer 


rh  moviola  r^ 


Sound 
Readers 


J 


manufacturing  co. 

5539  RIVERTON  AVENUE 
NORIH  HOIKWOOO,  CfllF 
PHONfc  TRIANGLE  7-2173 


Synchro- 
nizers 


C*6te  Maiioij.  IM  V 


I      Differential     iJ  Ii'otor  drive  for  1 
I  Gear  Reminders  ^^T   Synchronizers    J 


INTERNATIONAL     DISTRIBUTORS    OF 
THE    SPONSORED   MOTION    PICTURE 


INFORFILM 
Headquarters  Office: 

147  a\'e.  de  I'Hippodrome,  Brussels  5,  Belgium 
Phone:  47.10.03-47.28.7T 
Jan  Botermans,  General  Secretary 
MEMBER  COMPANIES 

.•Vustralia:  Sixteen  Millimetre  Australia.  Box  4778 
C..P.O.,  Sydne>',  Australia, 

Belgium:  Sofedi,  147  avenue  de  I'Hippodrurne, 
linissels  -5. 

Canada:    .Modern   Talking   Picture   Ser\"ice.    1875 
Leslie  Street.  Don  Mills,  Ontario. 
Denmark:    A/ S    lnformati\-    Film,    Astridvej    13, 
Kastnip,  Kobenha\'n 

France:  Cefilru.  ,31  a\'enue  Pierre  ler  de  Serbie, 
Paris  16, 

Germany:  Konfereuz  der  Landesfilindienste, 
Rheinallee,  Bad  Godesberg. 

Great  Britain:  Sound-Ser\ices  Ltd,,  Wilton 
Crescent,    Merton   Park,    London   S.W,    19, 

Italy:  Difi,  3  Via  Domenico  CheUni,  Rome. 

Japan:  Educational  Film  Exchange.  3  Cinza 
Xishi  6-Chome,  Chuoku,  Tokyo. 

Netherlands:  Technical  Film  Centre,  Stadhouh- 
clerslaan  1,52,  The  Hague, 

New  Zealand:  The  H.  J.  .\shton  Companv  Ltd., 
Box  2541.  .\ucklandCl, 

Sweden:  Swedish  Council  for  Personnel  .Admin- 
istration, Warfvinges  Vag  26,  Stockholm  K. 

Switzerland:  Schmalfilm  Zentrale,  Erlachstr  21, 
Bern;  Schweizerisches  Filni-.-\rchi\',  .\nkerstrasse 
3.  Zurich  3/36. 

United  States  of  .\merica:  Modern  Talking  Pic- 
ture Service.  3  East  54th  Street,  New  York,  N.Y. 
10022 

TECHNICAL   FILM   CENTRE 

1.52  Stadhouderslaini.  The  Hague,  Netherlands 

Phone:  The  Hague  55.83.00 

Cables:  TECHFILM 

K.  1,  Blaaiiw.  Managing  Director 

L.  de  \'ries.  Managing  Director 
Services:  sponsored  film  distribution;  production 
of   (soimdl   filmstrips  and  shdes;  sales  of  audio- 
visual equipment,   .Artwork  studio;   filmstrip  lab- 
oratorv. 


Library  Footage? 

FRESH  FACES  — NEW  PLACES! 

NEW  MATERIAL  is  added  constantb  — 
scenes  not  seen  repeatedly  —  to  make  this 
old-in-experience  and  newest-in-application 
libr;iry  a  primary  source  for  stock  shots  .  .  . 
international  custom  film  services  .  .  .  pro- 
duction  film   services   and  research. 

Ask    for    our    unforgettable, 
fart-filled    file    folder    .    .     . 

THE  DASHIELL  FILM  LIBRARY 

Doris    Dashiell  Mary    Hawkins 

725  N,  Seward,  Hollywood,  Calif.  90038 
213       Hollywood  2-6001 


•J  reet  pioneers  since  1906 


A  complete  quality  line  of  reels 
for  every  purpose 

•  16mm  metal  reels  and  cans,  400'  to  2300' 

•  8mm  metal  reels  and  cans,  200'  to  400' 

•  35mm  metal  reels  and  cans,  100'  to  2000' 

•  16mm  plastic  reels,  50'  to  2200' 

•  8mm  plastic  reels.  50'  to  400' 

•  35mm  plastic  reels  and  cans.  100' 

•  Fibre  carrying  cases,  all  sizes 

•  Aerial  Spools 

MICROFILM -Aluminum  spools  for  unex- 
posed film;  plastic  reels  and  storage  boxes 
for  exposed  film. 

We  specialize   in  fast  service.  Write  for 
catalog  and  prices. 

TAYLOREEL  CORP.,  185  Murray  St 
Dept,      3.      Rocfiester.  N.  Y.   14606 


WHERE'S  THE  PICTURE? 

Do  you  have  problems  with  slide  projec 
tors?  Slides  are  effective  sales  tools  when 
you  know  how  to  use  them  and  have  the 
right  equipment.   Get  this  28  page 

AUDIO-VISUAL  SLIDE  PROJECTION  GUIDE 
(Price  only  $1  per  copy) 
and    learn    more    about    this    important 
subject. 

When  you  need  more  than  a  "slide  show" 
use  the  SELECTROSLIDE  for  your  presen- 
tations —  it's  powerful  AND  professional. 
We'll  mail  you  a  condensed  catalog  sheet 
on  SIX  of  our  most  popular  niodels. 


Write  today. 


&  sauppe 

Eilabl:ihed   1924 


2201  Beverly  Blvd. 
Los  Angeles  57,  Calif, 
Phone    DU  9.1288 


MANUFACTURERS  OF  SELECTROSLIDE 
AUTOMATED  SLIDE  PROJECTORS 


f  the  B'^ae'l  World"*  Fail 
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FILM    PRODUCTION    SERVICE    COMPANIES 
IN   ENGLAND  AND   CONTINENTAL  EUROPE 

Film    Laboratory  Companies  in  England 


BRENT    LABORATORIES    LTD. 

North      (:irciil;cr      Ho.kI.      (rkkk- 

wood.   London    \.\V.    2  . 

Plionc:  (.ladstone  4271 
Cable:   Topfilma  London 
E.   A.   Rithartlsou.   Managing   Di- 
rector I 
E.   C.   Pink.   Laboratory  Manager  \ 
V.   M.   Downes,  Company  Secre-  j 
lary  ; 

Sebvices:  35  16/Smm  B  &  W  neg.  j 
proces.sing  and  printing.  16/8mm  ' 
B  &  W'  reversal  protes.sing  and  print- 
ing. 16  Snim  color  printing;  proc- 
es.sing  Ifinini  Ektachrome  72-55  ;md 
8mni  magnetic  sonnd  prints.  Titling; 
Opticals;  Cutting;  Recording  non- 
ro\alt>;  X'ariable  densit\  recording; 
Music  iind  effects  librar\;  Profes- 
sional Connncntators  (all  languag- 
es); Script  translations;  Foreign  ver- 
sion recordings. 

COLOUR   CENTRE  CINE   LTD. 

Famham     Royal.     Sloiigli.    Bucks 

Phone:   Farnham  Common   1043 

J.  Homsby 
Services:    I6nim   color   duplicating; 
Ifinini  -Anscliromc  processing;  16nini 
Ektiichrome   commercial    processing. 

COLOUR   FILM   SERVICES   LTD. 

22-25  Portman  Close.  Baker  St., 
London   W.    L   England 

Phone:  Hl'Nter  2SS1 

Cable:  Colorphilm,  London.  W.L 

R.  G.  F.  Chase,  Director 

y.  C.  Jeffre\',  Director 

H.  Manle\-.  Company  Secretary 
Services;  16mm  Ektachrome  proc- 
essing. Color  &  B/W  cutting  prints; 
Editing;  Sound  Recording  ,ind  dub- 
bing; relea-se  printing  Kodachrome 
5269  and  E;istman  Color;  Preview 
the;itre  facilities, 

FILMATIC    LABORATORIES   LTD. 

Lonsdale  Road,  London  \\'.    II 

Phone:  Bayswaler  9391 

J.  C.  P.  .VI.  Davis.  Managing  Di- 
rector 

R.  F.  Ebhetts.  Technical  Director 
Services;  I6mm  processing  and 
printing.  Ektachrome;  Eastmancolor 
B  &  W  reversal,  neg  pos.  etc.  ,35  16- 
nim  and  16/8mm  reduction  in  color 
and  B  &  \V  neg.  cutting  and  edge 
numlicring. 

FILMPRINT  SERVICES   LIMITED 
71/72   Grosvenor   Street,   London 

\V.  I. 
Phone:  Mayfair  2456 
Cable:   Filmprin.  London 
D.  M.  Baker.  I'rotluclion  Manager 
U.  }.  Aldridge,  Director 
Services;    16/8mm  color  and  black 
&    white;   cutting;   printing;    editing; 
titling;  release  printing.   16rmii  color 
Kodachrome    5269,   black   &   white; 
theatre  rental.  Smni  release  printing 
from  .A  &   B  rolls.  Cassette  loading 
facilities  for  Technicolor  E800  pro- 
jector. 
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GEORGE  HUMPHRIES  &  CO.,  LTD. 
7  1    SI     Wliilliclil    sin  it.    London 

W.    I 
Phone:    .Museum   3636 
Cable:  ITimiphril:d>  London 
Telegram:       lluinphrilah       Phone 

London 
H.S.A.  Baillie,  .\/ging.  Director 
R.  G.   Ellis,   I.ahoralory  Manager 

SEBVICF.S:  Full  laboratory  process- 
ing facilities.  35mni  li  &  \\';  East- 
mancolor opticals;  traseling  matte; 
neg.  cutting,  etc.  16nun  B  &  W  or 
color;  negati\e  and  re\ersal,  East- 
mancolor; Ektachrome;  Kodachrome, 
etc.  Contact  and  reduction  priiiting. 
8mm  B  &  W  and  color.  Magnetic 
striping  16/8mm.  Animation:  titling; 
recording  iind  re-reconling.  Pre\iew 
theatre  and  conference  room  at  111 
Wardor  St. 

KAY    LABORATORIES    LTD. 
49A  Oxford  lti>:i(l.  1  insbury  Park, 

Lon<lon 
Phones:     Labs:     ARC    .30.50  Stu- 
dios:   NL\I    1141 
Eniest  G.  Ro>.  Managing  Director 
C.  T.  I'arkhouse.  Studio  Manager 
F.  R.  Dace,  Lab  Manager 
W.  Pitt  Pladdv-,  Fihnslrip  Manager 
Services:      Processing,     color     and 
black   &  white,   .-ill   gages;   sync  stu- 
dios;  KC,*V  recording   and  dubbing; 
cutting  rooms;  filmstrips, 

THE    RANK    ORGANIZATION 

1-ilin     I'roc  cssIm;.;    l)i\isinn 

Denh;un.   nr.    I'xbridge.    Middx 

Phone  :I)enham  232,3 

Cablc:Ocnlab  I'xbritlge 

Ohmpic  Lai)orator\ 

School    Roiid.    London    \.\\.    1(1 

Phone:    Elgar  4030 

Cable:   Harlcs  London 

W .  M.  Harcourt,  Mging.  Director 

R.  Dible>.  Cencral  Manager 
Sebvice.s:  Complete  processing  facili- 
ties for  3.5nHn,  16mm.  Smni,  East- 
man Color.  Kodachrome.  Ferrania- 
color,  Ektachrome,  Gevacolor  aud 
black  and  white.  Dupes,  reduction 
printing  to  8mm.  Film  cleaning  and 
protection.  Projection:  3.5mm.  16- 
mm  married  and  double  film.  Sound 
and  Dubbing:  3.5imn  optical  (five 
channels);  m;ignctic  (three  chan- 
nels). Transfers:  magnetic  and  opti- 
cal to  16mm.  Post  synch,  and  com- 
mentary recording. 


0 


TECHNICOLOR   LIMITED 
Bath    Road,    llarniondsuorth. 

\\  est  Drayton.  Middx. 
Phone:   Skyport  5432 
Cable:  Technicolor  West  Dra\lon 
Mr.  Gunn.  Fhotiignipliic 
Mr.  Bush,  Vholiigraphic 
Mr.  Littlejohn,  Release  Prints 
Services:  see  Technicolor,  U.  S.  A. 


musifex  inc 

45  w.  45  St.,  n.  y.  c. 


COMPLETE 

MUSIC  &  SOUND  EFFECTS 

SERVICE 


Ja.» 


«^tJ'Aj>l 


•  BACKGROUND  MUSIC  EDITING 

•  SOUND  EFFECTS  EDITING 

•  MUSICAL  SOUND  EFFECTS 

DISCS  FOR  OUTRIGHT  SALE 

•  MUSIC  LIBRARY  FOR  LEASE  .  .  . 

•  ORIGINAL  SCORES 

•  SOUND  EFFECTS  LIBRARY 

FOR  SALE  .  .  . 

•  SOUND  TRANSFER  FACILITIES 

•  COMPETITIVE  PRICES 

MusHex  talent  proven  on  over  4,700  productions 

FLY -PHONE -WIRE -WRITE  NOW 

FOR    FULL   INFORMATION         ^>  ^   ^ 

AND    UP-DATED   CATALOG         »w    l/cOz'^ 


ci  6-4061 
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CARTOON    AND   TECHNICAL   ANIMATION    FACILITIES 


BIOGRAPHIC  FILMS  LTD. 
90  Dean  Street,  London  \V.  1 
Phone:   Gerrard  9682  4879 
Naiity  Hanna;  \'era  Linnecar;  K. 
Learner 
Services:    Animation;    Photo-anima- 
tion; Live  action;  All  services  35mm. 

CARTOON   ANIMATION    SERVICE 

The  Colonnade.    Maidenhead, 
Berks. 

Phone:   Maidenhead  21756 

Ralph  Ayres 
.Services:  Cartoons  for  all  puriJoses. 
Stop   motion,   diagram    photoanima- 
tion,  special  effects. 

HALAS  &   BATCHELOR 
CARTOON    FILMS    LTD. 

Lysbeth  House,  10a  Solio  Square, 

London  \V.   1 
Phones:  Gerrard  7681   2 
Cable:   Habafilm  London 
Studios:   2,  3  &  4  Dean  St.,  Lon- 
don,  W.    1;   .Animation    Stroud, 
Church    Road,    C  a  i  n  c  r  o  s  s, 
Stroud,    Gloucester. 
Associates  in  United  States:  Over- 
seas   Broadcast    Ser\iccs,    Inc., 
Suite  2105,  733  Third  Avenue, 
New  York,  N.  Y.  10017.  Phone: 
MUseum    7-8436;    Louis    de 
Rocheniont  .Associates,  Inc.,   18 
E.    4Sth    St.,    .New    York,   N.Y. 
Phone:    PLaza    5-9710 
Associates  in  Germany:  European 
Artists,  Kampchausee  12,  Ham- 
burg 205.  Phone:  718675.  Ehcr- 
hard    Kruger. 
Jolm  Halas,  Producer,  Director 
Joy  Batchelor.  Producer,  Director, 
Scriptwriter 


HALAS  &   BACHELOR: 

Richard  Taylor 

S.  EckiiKui.  Jr..  C.B.E.,  Director 
Harold    W'hitaker,    Key   Animator 
Tom  Bailey,  Chief  Designer 
Bernard  Gitter,  Manager  of  Sales 
Jiick  King,  Chief  Editor 
Services;   Full,   semi,  photo  anima- 
tion;  special   effect   photography   in 
16nmi,  35mm,  wide  screen  formats; 
studios      for      3-dimensional      model 
work;   cutting  and  editing  facilities. 

STEWART  HARDY  FILMS   LTD. 

Imperial  Studios,  Maxwell  Road, 
Elstree  Way,  Boreham  Wood, 
Herts. 

Phones:   Elstree  3730  4743 

Ken  Hiird\',  Managing  Director 
Peter  Davds;  Ken  Gay;  Joyce  Mes- 
senger;  Louis  Dahl,  Animation 
Directors 
Guy  Fergusson,  Writer,  Producer 
Services;  Diagram  and  cartoon  ani- 
mation   for    educational,    technical, 
scientific,     medical     and      industrial 
films.   Specialized  animation  for  TV 
commercials;    35   &    16nim    editing, 
cutting  room,  theatre,  Rostnmi  cam- 
eras. 

W.  M.   lARKINS  &   CO.   LTD. 

51    Charles   Street,  London   W.    1 

Phone:  Mayfair  1138 

Beryl  Stevens.  Denis  Gilpin 
Services:    All    foniis    of    animation, 
c;u'toon  and  matte  work. 

RICHARD  TAYLOR 
PRODUCTIONS 
1  Chatham  C;lose,  London,  N.W. 

II 
Phone:  SPE.  5555 


RICHARD  TAYLOR   PRODUCTIONS, 
Servi(;e,s;   .Animation  production  for 
commercials  or  industrial  films. 


DIGBY  TURPIN   FILMS   LTD. 

171    173  Wardour  Street,  London 

W.   1 
Phone:  Regent  2074 
Digby  Turpin;   G.   Neale 
Services;  Complete  production  sei'v- 
ices  for  live   action  and   animation. 

PRODUCER    SERVICES 

Editing    and    Recording 

ASSOCIATED   BRITISH- 

PATHE    LTD. 
(Production   Division) 
Film  House,  142  Wardour  Street, 

London  \\'.  1 
Phone:  Gerrard  0444 
Cable:  Pathcrinia  Rath  London 
Harry  Field,  General  Manager 
Lionel    Hoare.    Producer,    Docu- 
mentary Department 
Services:  Soimd  recording  and  dub- 
bing theatres  in  3.5/16/8mm;  cutting 
rooms  and  a  comprehensive  camera 
depaitment.   Pathe  library  of  news- 
reel    material   dating   back   to    1896. 
Studios  ;i\ailable  at  Wardour  Street 
and  Elstree,  ("omplete  production  fa- 
cilities available. 


BIRMINGHAM   COMMERCIAL 

FILMS    LTD. 
Film    House,    28    Sutton    St.,   Bir- 
mingham  6 
Phone:  ASton  X  4294 
Year  of  Org;niizati<)n:   I9(i3 
Harold  Juggins.   Cba'rman 
Godfres   Davies,  Manag'ng  Direc- 
tor 


Scriptwriter  Phone:  SPE.  5555  tor 

Tfie  Midwest's  oldest  and  best-equipped  production  service  organization 
handles  tfie  most  complete  line  of  top-rated  studio  lighting  equipment,  in- 
cluding our  own  specially-designed  lightweight  lamps.  For  these  and  all  studio 
production  essentials  .  .  .  call  on  US! 


Since 
I9I9 


THE    STUDIO    LIGHTING    COMPANY  e/_ 

CH/CAGO      •      2212   NO     HAtSTED      •      EASrCATE   7-2800  Duggon 


LIGHTS    •    CABLE    •    BOXES    •     GENERATORS     •     GRIP     EQUIPMENT     •     RENTALS     •     SALES     •     SERVICE 

CHICAGO     CAMERA     RENTAL     HEADQUARTERS  •  MARK     ARMISTEAD,     INC. 


FADES 

WIPES: 

MA 

INSE 

DISSOLV 

SUPERIMr^,,^^..,..,^  . 

TRICK   PHOTOGRAPHY 

ANIMATION 


specialized  titles 

'  RAY  MERCER  &  CO. 


OPTICAL  EFFEaS 
3S  «  16mm 

ClnamoScepa 
BAW  or  Color 


BIRMINGHAM  COMMERCIAL; 
Services;  Dubbing  and  lip  sync, 
sound  recording;  cutting  rooms;  16- 
mm  '35mm  pre\iew  theatre  includ- 
ing double  head;  16mm/3.5mm  black 
&  white  negative  processing;  16mm 
printing;  location  filming  and  on 
site  facilities  for  both  sound  and 
picture. 


CAMPBELL   FILMS   LTD. 
358  Strand,  W.  C.  2,  London 
Phones:   Temple  Bar  7036  7 
Y'ear   of   Organization:    1960 

John     Haiin-Campbell,     Managing 
Director 

Sam  Hindley;  Jo;m  Hall  Camp- 
bell, Directors 
Services;  35  16mm  sync  shooting, 
scriptwriting,  direction,  etc.  3  cut- 
ting rooms  for  3.5/ 16mm  editing; 
foreign  and  domestic  huiguage  ver- 
sions. .Arrifle.\  ciuneras.  Acmiola  and 
.Acmade  editing  machines.  Produc- 
tion &  post  production  plant  avail- 
able. 

CINEMA  LIAISON   LTD. 
Trading  As:  Sound  Film  Services 
22-27a    Charles    Street,    Cardiff 
Phone:    Cardiff   25402 
R.  CoKv\n  Wood,   .M.l.E.R.E. 
A.  James  Hiett;  A.  Watson,  O.B.E. 
Services;     Ifinim    editing    .ser\ices; 
sound   recording   su'te   and   pre\'ie\v 
theatre;  production   facilities. 

HALLIFORD   STUDIOS   LTD. 

Man\i;atL'    L;uu'.    Shepperton, 

Middx. 
Phone:    Walton-on-Thames   26341 
Cable:   Halliflms  Shepperton 
Eugene  Andrews.  Stnilio  Manager 
Laurie  Peake,  Chief  of  Sound 
Services:    Two    sound    stages    with 
total   Hoor  area   6.000  sq.  ft.;    1,000 
amps  a\'ailable  on  each  stage.  Dub- 
bing theatre;  preview  theatre;  dress- 
ing rooms;  offices;  workshops. 


^..  Send  for  Free  Special  Effect  and  Art  Charts 

"I    NORMAL  AVE.,  HOLLYWOOD  29,  CALIF,     o     NOrmondy  3-9331 


HARTLEY-WARD   FILMS    LTD. 
3     .Albemarle     Street,     Piccadilly, 

London  W.    1 
Phone:  Kenart  London,  W.  I 
Year  of  Organization:    1938 

B.  Charles-Dean,  Managing  Direc- 
tor 
Paul   Merton,   Executive   Producer 
Richard      Luddington,      Industrial 
Relations  Officer 
Services;  Presentation  sound  studio, 
35/ 16mm  cameras.  2  cutting  rooms 
(opt  mag);   studio   and  location   re- 
cording equipment;  preview  theatre, 
3.5/16mm    (double  he;id,  mag  opt); 
recording   theatre;    closed-circuit   t\-; 
foreign    version    connnentaries,    own 
translators  and  connnentators. 


KAY  CARLTON   HILL  STUDIOS 

72a  C:irlton  Hill.  London  N.W.  8 
Phone:   Maida  \  ale   1141 

E.  G.  Roy.  Managing  Director 

C.  T.  Farkhouse.  Studio 
Manager,  Director 
Services;    Synch   studio   prcKhiction 
services,  preview  theatre. 
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KAY  RECORDING  STUDIOS 
22  Soho  Square,  London  \\'.  1 
Phone:  Cerrard  7811 

Sehvicks:  Recording;  dubbing;  RCA 
35mm,  17.5mm,  16mm,  8mm.  (See 
Kay  Laboratories   Ltd.   for  .services) 


DERRICK    KNIGHT 

&   PARTNERS   LTD. 

8    12   Broaduiik   Street.  London 

VV.  1 
Phone:  Gerrard  OTtil   2 
Derrick  H.  Knight.  Producer/Dir. 
Robin  Douct,  General  Manager 

.Skhvichs;  35/16mm  editing  serv- 
ices, cutting  rooms  for  hire,  with 
or  without  crews;  HolKAvood  Movie- 
olas  and  ancillary  equipment;  script- 
writing  and  research.  Complete 
35   16mm  production  facilities. 

LEEVERS-RICH   &    CO.   LTD. 

(iinenia    House,    SO   S2    \\"ar(i<>ur 

Street,  London   \\'.    I 
Phone:  Gerrard  4161 

Reginald     Ii;inics-Heath;     Fred 
Kleniing,  Joitil  Studio  ytanagers 

Sehvices;  Soimd  transcription  serv- 
ice; 3.5mm  optical  ;ind  magnetic; 
16nun  optical  ;ind  niagetic  (edge  or 
center  track);  17.5  magnetic;  Disc 
all  speeds;  1/4"  tape;  Synchropulse; 
Nagra;  Perfectone;  Fairchild  and 
Rangertone  at  all  stantlard  speeds. 
An\  of  these  may  be  cross-tran- 
scribed. Overnight  transcription. 
I6/8mm  striped  prints  recorded 
form  an\  sprocketed  master.  Dub- 
bing theatre  t;iciHties:  35/  16  8nim 
projection  interlocked  to  si.x  35min 
opt/mag  tracks.  Three  16mm  mag- 
netic tracks.  Four-way  Gram  turn- 
tables. Live  mike  for  commentarv 
jingles.  Location  and  editing  facili- 
ties. 


RCA.   GREAT   BRITAIN   LTD. 

Lincoln    \\.i\.    W  iodinill    Hoad, 
Sunhur>  -on  Thames    Middx. 

Phone:    Sunbur>-on-Tliames   5.511 

Cable:  RCA  London 

Telex:  2860S 

W.  II.  f:larke.  Director.  Film  and 
Sound  Systems  Group 

G.  E.  Webster.  Mamiger.  Mag- 
netic Printing  Division.  (Plionc: 
Acorn  1046) 

Services:  Complete  service  for  strip- 
ping and  recording  .3.5min  and 
7()mm  relejise  films  trom  producer's 
.3.5mm  monaural,  multiple  track,  or 
stereophonic  soimd  masters  employ- 
ing one  through  six  sound  tracks. 
Film  bond'iig  facilities  available. 

RANK    FILM    LIBRARY 

I     \iulree    Hoiid.    I'eri\.de.   (ircen- 

ford,    .Middx, 
Phone:  Perivale  6666 
Cable:    Gebcscope,  Greenford 

R.  Hodge.  General  Manager 
.\.   H.    Hall,    Deputy  General 

Manager 
L.   I'rancis.  Sales  Manager 
|.    W.   Ilisse>.    Industrial  Adviser 
15.  J.  Cl'fton,  Educational  Adviser 

SERVic:r;s:  Largest  16nini  library  in 
Europe;  industrial,  education,  and 
sponsored    film    distributor;     studio 


RANIC  FILM  LIBRARY  r 

for  35nmi  and  16mm  sound  record- 
ing; fiicilities  for  35mm   and   16nmi  1 
optical  or  magnetic  transfer;  all  types 
of    magnetic    tape    transfers;    16mm 
film  printing  ,ind  processing. 

STANLEY   SCHOFIEID 
PRODUCTIONS    LTD 
6-7-S    Old     Bond     Street.     London 
W  .  1 

Phone;  Mavfair  4642  3 
Cable:    I-!skolilms   London   \\ 
Year  of  Organization;    1943 
St;»nley  Schofield,  Managing 

Director 
Ki'iineth  Rittener.  Production 

Supervisor 
H.  (;.  Wilsdon.  Production 

Maiuigcr 
Gordon    Pitt.    Chief    Sound   Hi 

Recording  Engineer 
R.  E.  E;i\es,  Chief  Editor 
Services:    Documentan.-    sound 
cording;     all     production     facilities 
;ivailable   except   for   processing. 
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WAYS  TO  IMPROVE... 

SALE  ABILITY  AND 
PERFORMANCE  FOR 

IMMEDIATE  RESULTS 

• 

This  Program  on  Professional  Sales- 
manship is  ready  to  use  in  the  way 
best  suited  for  your  sales  force. 


re- 


SIXTEEN    SERVICES    LTD. 
Kinocriit    House,    (iroin\\ell    lU);ld, 

London    S.W,   7 
Phone:   Frobisher  2242 
Cable:   Kinocrat  London 
Year  ol  ()rg;nii/ation:    19.37 
Gerald  (^ookson,  I'lHP.  Managing 

Director 
liriiui    Gibson.    I'lHI'.    Technical 

Director 
Odran   Walsh.   Director 
John  Talbot.  Produclinn  Manager 
Eric  Thiier.  Chief  Editor 
lnnes-\\';itson.    Sales    Director 
Skrvkks:   Script  writing;  studio  and 
location    filming    (Ifimin);    editing; 
sound    recording;    dubbing;    preview 
theatre,  double  head  optical,  <iuad- 
ruple  he;id  magnetic;  cutting  rooms; 
negative   room;    recording  and  dub- 
bing studio;   closed-circuit   tv.  • 


1.  Let's  Be  Professional  About  It 

2.  What  Maiies  People  Buy? 

3.  Don't    Let    Objections    Block 
Ttie  Sale 

4.  Price  Is  Part  Of  Every  Sale 

5.  Close  The  Sale  But  .  .  . 

6.  Get  More  Selling  Seconds 

Every  session  centers  around  a 
ten  minute,  full-color,  all  art. 
sound  filmstrip. 


•  For  Sales  Meetings 

Meeting  Leader's  Guides  suggest 
introductory  comments,  audience  par. 
ticipation.  how  to  apply  to  your  busi- 
ness, and  a  Plan-Of-Action  for  imme- 

di.-.tc  result', 

•  For  "At-Home"  Improvement 

Study  guides,  quiz  sheets  and  use  of 
projector  enable  selected  salesmen  to 
improve  themselves  at-home,  at  their 
own  pace,  on  their  own  time. 


PHONE.   WIRE   OR   WRITE: 


HENNING  and  CHEADLE,  Inc. 

CREATORS  OF 

Automation  Ih. Marketing 

MATERIALS    and    PROGRAMS 


10010  GREENFIELD  ROAD 

DETROIT  27,  MICHIGAN 

Phone;  2721000     Area  Code:  313 


The  15th  Annual  Production  Review  Issue  of  Business  Screen 
will  feature  worldwide  listings  of  specializing  film  producers. 


•  creative  productions 

•  complete  producers  services 

•  studio  soundrecording 

•  animation— graphic  arts 

•  still  photography 

•  editing— titling 

•  complete  laboratory 

•  complete  mobile  video  tape 
unit  with  6  camera  chains 

•  VTR  transfer 


REELA  FILMS,  INC. 

i  DIVISION  OF  WOMETCO  ENTERPRISES,  INC 

17N.W.  Third  St.,  Miami,  Florida 
Phone:  FR  4-2108 

WRITE  FOR  FREE  CATALOG 
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SERVICES    &    EQUIPMENT    AVAILABLE    IN    ENGLAND      LABORATORIES    &    SERVICES    ON    THE    CONTINENT 


YORKSHIRE  FILM 
COMPANY   LTD. 
12    Omen    Strct't.    Huddersfield, 

Yorks. 
Phone:    Huddersfield   25335 
F.   Micklctliwaite;   C.   Bradle\' 
Serviciis:    16nim  editing  and  sound 
recording.   Full  production   facilities 
available.  (Cutting  room  and  camera 
crew    hire;    recording:    titling;    also 
Snuu  facilities. 


ZONAL  FILM  FACILITIES   LTD. 

Zonal    House,     Westfields    Road, 

Acton,   London,    W.    3 
Phone:    -\corn   (JS41 
Cable:  Zonagram,  London 
Year  of  Organization:   1950 
I",    y.    Ro>ce.    F.C.A.,    Chainmiu 

&  Managing  Director 
J.  E.  C'oxhill,  Director 
Sehvices:  Magnetic  striping  of  film 
of  all  gauges;  70mm,  35mm,  16nini, 
9. .5mm.  8mm;  Pemiafilm  and  Penna 
New  protection  and  scratch  removal. 
(Sole  agents  for  Great  Britain); 
.Sole  agents  for  Oeat  Iirit;un  of  the 
MPO  \'itleotroiiic-8  sound  projector; 
agents  for  the  .Mimiorep  8mm  pro- 
jector. 

Libraries  of  Recorded  Music 
for   Film    Production 

BERRY   MUSIC    COMPANY    LTD 

HI    Denmark    .SIreel.    London 
\V.  C.  2 

Phone:   Temple  Bar  1653 

U.  S.  Agent:  .\d.  Ascher,  Emile 
Ascher  Inc.,  74,5  Fifth  .Avenue, 
New  York  22.  New  York;  1617 
El  Centro  .\\'enue,  Hollywood 
Boule\'ard.  Phone;  Holl\"\vood 
.3-2051    .AC:    213 

K.  BerT\;  R.  C.  Denton 
Servk.es:    Conroy    recorded    music 
library  on  tape  or  disc. 

SOUTHERN  LIBRARY 
OF   RECORDED   MUSIC   LTD. 
S   Denmark  St..   London   \\  .  C:.   2 
I'hone:  Temple  Bar  4524 
Cable:  Sonthmusic  London 
.Mrs.     M.     I.     Peer-Movris;    Ralph 
Peer    II;    T.    H.    Ward;    T.    F. 
\\':ud;    Robert   King.ston,  Direc- 
tors 
Dennis  I!err)\  Managing  Director 
Services:  Library  of  recorded  music 
on  tape  and  disc  for  tv.  radio,  film 
and  transcription  use. 


SYNCHROFOX  MUSIC   LIBRARY 

2L  Parke  Road,  Barnes,  London. 
S.  W  .  13 

Phone:    Riverside    1633 

Cable:  Syiichrofox  London  SW13 

Frederick  Fox.  S.  Kaufman,  S.  J. 
Marks,  Dih-  cUn^ 

Andrew  .\dori;ih.  G  ■rn.rnl  Manager 
Services:  Library  of  irt.irded  music 
on  tape  and  disc  (7i'  •(  3'3,'i';  ;or 
TV,  radio,  f.lm. 


Location  &  Studio  Equipment 

GOLDHAWK   STUDIOS,    LTD. 

Godolphiu  Road,  Shepherds  Bush, 
London  W.  12 

Phone:  SHE  4466/7/8 

Year  of  Organiz;ition;    1961 

Fred  J.  Robertson 
Services;  Film  shooting,  set  build- 
ing; cutting  room,  numbering  ma- 
chine, lighting  equipment,  crews. 
W'extrex  sound.  Moviola,  Vinten 
\'elocitator,  Xewall  and  Arriflex 
cameras.  2  stages;  65.x35x25;  42x 
26x20. 

Consultant   Services 

AUDIO-VISUAL   CONSULTANTS 
13fi   Grand    Buildings,   Trafalgar 

Square,  London  W.  C.  2 
Phone:  Museum  0641 

R.  P.  Rigg;  J.  L.  D.  Senior 
Services:     Preproduction    pkmning; 
scriptwriting  ser\ices;  negotiation  of 
contracts;  production  liaison  sendees; 
film    distribution    and    promotion. 


AUSTRIA: 

WIEN-FILMGes.  m.  b.  H. 
Sieheusterng;»sse  31,  \'ienna  7 
Phone:  \ienna  93-76-41 
Telex:  01-2824 

Services;  Studios,  3.5mm,  16mm, 
b&w  color  laboratories;  dubbing,  re- 
cording, re-recording  facilities;  cut- 
ting  rooms;    camera   hire. 

FRANCE 

—Film    Laboratories— 

CAMPAGNIE    LYONNAISE 
de   CINEMA   S.    A. 

71  rue  de  la  Repidjliqne,  L\'on, 
Rhone,   France 

Phone:  37-88-92 

Laborator)'  and  screening  room: 
274  cours  Emile  Zola  a  Villeur- 
banne  (Rhone).  Phone:  84- 
87-98 

Henri  (iir;iud.  Frcsidcnf  of 
Ailniitiistriitive   Cotnicil 

\'ictor  Kandeliift,  Administrator- 
Director  General 


MflQjffBR  ZWfVlM  COLOR  PROCESSOR 


. . .  designed,  built,  and  , 

WILDING 


installed  for 


Treise  has  designed,  built, 
and  installed  continuous  laboratory 
processors  and  provided  quality  accessories 
for  many  of  the  finest  film  studios  and 
laboratories  in  the  country  Included  are 
such  outstanding  names  as  MetroGoldwyn- 
Mayer  Studios,  Capitol  Film  Labs  of  Wash- 
ington, D,  C  ,  Purdue  University,  Pathe. 
Movtelab  of  New  York,  University  Micro- 
films, etc.  To  this  select  list  of  Treise  cus- 
tomers is  now  added  the  name  of  Wilding 
Inc.,  one  of  the  nation's  leading  producers 
of  industrial  and  commercial  films! 

The  combination  16/35  mm  laboratory 
processor  built  for  Wilding  (shown  above) 
is  designed  to  handle  all  types  of  Eastman 
Negative-Positive  Color  Films.  It  will  proc- 

Photo  shows  a  portion  of  the 
circulation  system  installed 
by  Treise  on  Wilding  Project. 


ess  positive  film  up  to  60  f  p  m  and  nega- 
tive film  up  to  50  f  p  m.  The  processor  is 
equipped  with  sound  track  applicator  and 
waxer  and  features  the  finest  quality  com- 
ponents, such  as  temperature  control  by 
Taylor  Fulscope,  flow  meters  by  Fischer- 
Porter,  etc. 


Ji(K«L 


For  the  BEST  in  Ser/ices 
Turn  to  BUSINESS  SCREEN 


CONTACT  US  NOW  .  .  .  regarding  your  requirements.' 

ENGINEERING,  INC. 

J49  FIRST   STREET,   SAN   FERNANDO,   CALIFORNIA       •      EMPIRE   5-3124 


CAMPAGNIE  LYONNAISE: 
.\ndre  Jalibert.  Commercial 
Director 
Services;   3.5mm   de\eloping,   print- 
ing, editing,  titling;   16mm  printing, 
titles;  screening  room,  double  head. 


LABORATORIES  FRANAY  TIRAGES 

CINEMATOGRAPHIQUES    L.   T.   C. 

19,    Rue    Marius    Franay,    Saint 

Cloud    (  S  &  O )    France 
Phone:    MOLitor  69-20 
Cable:  Labofranay,  Paris 
.■\lliert   Pass\,   Co-Director 
Jacques    Hawadier,    Co-Director 
Rene  Faidherbe,  Technical 

Director 
Guy  Seitz,  Color  Director 
Jacques    Chaligne,    Director   of 

Black  &  White 
Claude   Leon.    Geoi'ge   Roch, 

Chemical  Engineers 

Services:  3.5mm:  black  &  white  and 
color;  generiqiies;  special  effects, 
trick  work,  mattes;  titling,  all  lan- 
guages, chemical  and  optical;  thea- 
tre 70mm:  negative  processing; 
workprints  and  3.5mm  optical  reduc- 
tion; film  tieatment,  6  track  mag- 
netic re-recording  ;md  4  track  (35- 
mm);  trick  work;  gencriques.  8mm,.'' 
16mm  Seivices  at  Tirage  16mm,  69, 
Ave.  Pasteur,  .\Iontreuil  (Seine). 
Phone:  AVRon  35-50. 

VITFER 
E.   Leze 

1,  Charles  Marie   \\'idor, 
Paris  XVIeme,  France 
Phones:  AUT  88.05  —  MIR  53.50 

Emile  Leze,  President 

Jean   Verna\',    Technical   Director 

Seb\'ices:  35mm:  black  &  white, 
Eastm:uicolor  processing  and  print- 
ing audio-strips,  documentary,  in- 
dustri:J.  advertising  films;  titling. 
16nini;  black  &  white  re\ersals,  neg- 
ati\e  positi\*e.  processing  and  print- 
ing. 35  16mm  reduction;  optical 
sound  16mm  transfer;  Duplicolor; 
processing  lukI  printing  for  TV  prod- 
uction; titling.  8mm;  Black  &  white 
reversal  processing.  Special  effects, 
opticals  35  16mm.  .\nimation  stand 
3.5  16mm;  one  hour  service  for  T\' 
newsreels,  reversal  or  negative. 

—Recording    Studios— 

LABORATORIES   CINEMATO- 
GRAPHIQUES  C.  T.  M. 

26,  rue  .\Iarbeuf.  Paris  8,  France 
Phones:    Elysccs   0018  4935 

—Music  Libraries— 

CHAPPELL   S.    A. 

4.  me  d'.Argenson.  Paris  8 
Phone:  ANJ  56  05 


—Equipment   Hire— 
CINE    LUMIERES   DE    PARIS 

60,  rue  Carnot,  Bouloijne,  S   Seine 
Phone:  Molitor  41,37 

Year  of  Organization:    1955 
Mme.  Christian  Du\alei.\. 

President,  Directrice  GeneraJe 
Services:    Lighting  eqviipmeut. 
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DENMARK 

—  Film  Laboratories  — 

JOHAN   ANKERSTJERNE 
Lygten,  47  49,  CDpenhagcn,  N.  \  . 
Phone:   Acsir   1700 
Services;  35n)in,  IBiiim.  Ij&w;  East- 
man Color. 

A/S   NORDISK   FILMS  TEKNIK 

Redha\'iisvej-Kriha\nen. 
Copenhagen 

Phone:    Tria    2601 

Telex:  5006 
Services;    35mm,    16mm,   b&w  and 
color   laboratories;    preview   theatre; 
sub- titles. 

Recording    Studios 
TIVOIIS   CONCERT    HALL 

Tietgfns;i(If.    (-openlKiiit'ii    \'. 
Phones:  MI.  1001    1010 

ITALY 

—  Equipment  Hire— 

TECHNICOLOR    ITALIANA 
\  ia    1  ibiirtin;i.    ll.'JS   Koine 
Phone:  Konia  429076 

SPAIN 

—  Film  Laboratories  — 

FOTOFILM    S.  A.  E. 
TraMTM-ra    dc    l):ilt.     117    >     119, 

Barcelona 
Phone:  2:!.i-01-00 
Cable:  Fotofisa 

Branch   Offitc;    Kiitofilm    Madrid, 

S.    A.    Pilar    de    Zaragoza,    30, 

Madrid,   Phone:  S.i.i-.jeOT 

Daniel     Aragones;     Ramiro     Ara- 

gones;  .Antonio  Pujol,  Managers 

Services:     65mm,     70mm,     3.5mm, 

16mm,    8mm,    black    &    white    and 

color.  Special  effects,  titles. 

FOTOFILM   MADRID,    S.    A. 

Pilar  do  Zarauo/a.   :)().   Madrid 
Phone:  255-:H>-07 
Cable;  Quiminsa 

(See   complete    listing   under   Foto- 
film   S.A.E..  Barcelona) 


—Sound  Recording  Studios— 
PARLO    FILMS   S.    A. 

I)iput;ii'iiin   9()-!)S,    B;ireelona    l.'S 

Phone:  223-30-46 

Year  of  Organization;    1946 

Juan  Garciii  X'elazquez,  Manager 
Sebvk:ks;  SNTichronization;  dubbing; 
music  recording  in  stereo  or  mono; 
mixtures;  stereophonic  copies  in 
70nnn,  .35mm,  16mm  and  8mm.  Am- 
pex,  Westrex,  Klangfilm, 


VOZ    DE    ESPANA,    S,   A. 
.\\e.  Doctor  .Vndrcii  18,  Barcelona 
Phone:  2470607 


West  Germany:  Sound  Studio 
U.    F.    A.    UNIVERSUM-FILM   AG 

^'iktoriastr.  13- IS 

1  Berlin  42 

Phone:  Berlin  75  04  61 


SWEDEN: 

—  Laboratories— 
AB   NORDISK    FILMKOPIA^ 
Norra    .Statioiisgataii    79  SI.    7    ti. 

Stockholm 
Phone:  23-47 -So 
Cable:  Filmkopia 
Oskar  Ertnaes.  Mauaner 
Nils  Stromq\ist,  Vice  Manager 
Services;  .3.5min:  bkick  &  white  ;ind 
color;     I6inm:    black    &    white    and 
color;   re\ersal  print,  black  &  white 
and    color.     Wetprinting;     chemical 
subtitling;     optic;il     printing;     sound 
studio. 

—Equipment    Hire— 
AB    SANDREW  ATELJEERNA 

I■'ilITl^t;l(ll■Tl  Siil.Kl  2 

Phone:  S3  04  30 

Cable;  Sandrcwstudio 

Eric  Wennerliolm,  Presiiltttt 

Josef  .Vndersson.  Studio  Manager 

Services:       Photographers;       studio 

hire;  equipment  hire. 

WEST   GERMANY 

Laboratory 

Cutting  Rooms/Sound  Studios 

ARNOLD   S    RICHTER    K.   G. 

lorkcnslr.  S9,  S  Munich   13 
Phone:  36.591 
Cable:  Arrifilin 


VICTOR  DUNCAN 


supplying  the  motion  picture 


industry  with  professional  cameras  and  accessories. 

RENTAL   SPECIALISTS   for   Mitchell    and   Arriflex    prodjcis, 

and  for  our  converted  Mark  11  cameras,   10-x  zoom  lenses, 

other  specialized  camera  equipment. 


VICTOR  DUNCAN  250  Piquetle- Detroit -313 -874-2333 

RENTAL  CATALOG  OF  SUPERBLY-MAINTAINED  CAMERA  EQUIPMENT  AVAILABLE  ON  REQUEST 


for 

FILMS 

PILMSTRiPS 

SLIDES  •  RECORDS 

TAPES 
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The  Complete 
Music  and 
Sound  Effects 
Source .  .  . 

V:    Library  of  300  Hours 

of  Recorded  Music 

Mammoth  Collection  of 
Recorded  Sound   Effects 

Guaranteed  Performance 
i     Prices  to  Satisfy  All  Budgets 

62  West  45th  St.,  New  York  City 
Phone:    212/OX   7-2985 


LINWOOD      DUNN,     ASC 

t'n,ttiril\    lli,i,l  ol  l!h(i   ■^lii,l:n\  llluls  Dcpt. 

CREATIVE 
SPECIAL  EFFECTS 

At  the  New  York  World's  Fair 

"Wonderful  World  of  Chemistry"  —  DuPont 
"The   Searching   Eye"  —   Eastman    Kodak 
"Man  in  the  Fifth  Dimension"  —  Billy  Graham 
Eastman  Chemical  Products  Industries 

Hollywood  Productions 

"It's  a    Mad,   Mad,    Mad,    Mad    World" 
"My  Fair  Lady"  "The  Great  Race" 

"The  Satan  Bug"  "Hallelujah  Trail" 

COMPLETE      ADVISORY      AND      TECHNICAL 
SERVICES  FROM   STORY   IDEAS  TO   SCREEN 

FILM   EFFECTS   of   Hollywood 

1153    N      Highland    Ave.,    Hollywood    38,    Calif. 
Phone:      HO     9-5808  Coble:      FIlMEfX 


REDUCTION 
SOUND  PRINTS 


8mm 

CARTRIDGED  FOR  ANY  PROJECTOR 

TECHNICOLOR   .    EASTMAN   •   FAIRCHILD 
EUMIG    •    MPO    PP^J'C^ORS    IN    STOCK 

FISCHEi 


PHOTOGRAPHIC  LABOR 

6555    NORTH   AVE.,   OAK    p 
EU   6-6603      A/C  312 


Y,  Inc. 

iU. 


PROJECTING  A  WINNER: 

(continued  from  the  preceding  Page  30) 
campaign.  The  significance  of  these  75,000 
viewers,  who  were  contacted  personally,  right 
in  their  own  neighborhoods,  is  even  more  star- 
tling when  compared  with  the  actual  voting 
statistics.  The  total  number  of  votes  cast  for 
both  candidates  for  Congress  was  186,105, 
which  means  that  the  film  was  seen  by  some 
40%  of  the  voting  age  population,  many  of 
whom  could  not  possibly  have  been  contacted 
in  any  olher  manner. 

C'anipaigned  for  40  Days  and  40  Nights! 
"You  might  say  that  since  we  knew  the 
mountain  would  never  come  to  Mohammed, 
we  took  Mohammed  to  the  mountain,"'  said 
Mr.  Moskowitz.  "In  fact,"  he  continued,  "The 
whole  campaign  was  rather  biblical.  We  were 
out  with  the  film  for  forty  days  and  forty 
nights,  and  everybody  said  it  would  take  a 
miracle  to  win!" 

The  second  major  problem  was  the  struc- 
ture of  the  film.  .Attracting  the  audience,  that 
is.  "reaching  the  market",  would  be  a  hollow 


( 'oti'.irfssnian  Dow  (ctr)  u7/s  nmtlitliitc  Dow 
u/u/i  In  diMiiiscd  script  pnilihin  \iilh  writer 
Stanford  Sobel    (left);  director  Sidnci/   Mililrin. 

achievement  unless  the  film  presented  argu- 
ments con\incing  enough  for  Republicans  and 
Independents  to  split  their  ballots  in  favor  of 
Mr.  Dow. 

30-Second  Look  Delivered  the  Message 
To  begin  with,  it  was  obvious  that  few  busy 
shoppers  would  stand  still  for  the  entire  seven 
minutes,  so  the  film  had  to  be  structured  in 
such  a  way  that  the  viewer  would  get  the  mes- 
sage even  if  he  saw  as  little  as  thirty  seconds 
of  the  film.  Furthermore  there  was  no  way  to 
predict  at  which  point  a  passer-by  might  hap- 
pen to  stop  to  watch  or  listen.  Therefore  the 
film  was  broken  down  in  three  major  se- 
quences, one  devoted  to  Mr.   Dow's   position 


Screen  at  rear  of  campaign  suuiid  truck  allowed 
\(iiii-iuiiuitf  motion  picture,  "Meet  John  Dow," 
which    tcax    projected    from    inside    tlie    icagon. 

on  the  issues,  one  devoted  to  the  personality 
of  the  candidate,  and  one  devoted  to  Mr.  Dow's 
special  qualifications  to  cope  with  the  special 
problems  of  the  four  counties. 

Since  there  was  no  "introductory"  sequence, 
the  main  title,  "Meet  John  Dow"  was  buried 
in  the  picture,  and  since  there  was  no  end  title, 
the  final  scene  in  the  film  was  a  repeat  of  the 
opening  scene.  The  three  sequences  were  then 
developed  in  the  following  manner  for  the  rea- 
sons indicated: 

Political  Unknown  vs.  a  Famed  Figure 

Mr.  Dow  was  almost  totally  unknown  out- 
side of  his  immediate  neighborhood,  where- 
as Mrs.  St.  George  was  a  nationally  famous 
figure,  parliamentarian  of  the  Republican  Na- 
tional Convention,  and  ranking  Republican 
member  of  many  major  committees.  So  in  one 
section  of  the  film  Mr.  Dow  introduces  him- 
self and  his  family  and  explains  the  philosoph- 
ical motivations  underlying  his  positiims  on 
the  various  issues. 

The  tone  of  the  film  was  set  by  the  title: 
Meet  John  Dow.  and  no  attempt  was  made  to 
glamorize  his  appearance,  his  patterns  of 
speech,  his  normal  gestures,  or  his  "acting" 
ability. 

Dow  \\  as  Perfectly  Cast  for  the  Role 

As  Sidney  Milstein,  director  of  the  picture, 
pointed  out:  "Mr.  Dow  was  perfect  as  he  is. 
The  crew  kept  remarking  what  good  casting 
he  was  as  a  Congressman.  It  was  not  the  direc- 
tor's job  to  project  a  false  or  artificial  image, 
but    simply   to    overcome    John's    nervousness 

(CONTINUED    ON    THE    FOLLOWING    PAGE     113) 


for    you^r-self  ! 
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l,ns  of  Chicago. 


"CAR  &  DRIVER"  HAS 
THIS  TO  SAY  ABOUT 

SPORTLITE  "500"  FILMS 

20  NORTH  WACKER  DRIVE 
.ee    fox*    youp^elf 

CALL  236-8488 
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^RS,  Pitlsltiirgh  Lai).  In,lalls 
B  &  H  Color  Ad.litiv,-  Printer 

■k  Purchase  and  installation  of  a 
new  Bell  &  Howell  Model  C  color 
additive  printer  has  opened  a  new 
avenue  of  client  service  for  the 
WRS  Motion  Picture  Laboratory. 
Pittsburgh.  Pa.  It  is  only  one  of  1  2 
film  centers  in  the  U.  S.  with  this 
equipment.  According  to  WRS 
general  manager  F.  Jack  Napor: 

"The  Model  C  incorporates  the 
finest  optics  engineering  into  a 
continuous  film  printer;  enables  us 
to  offer  our  local  and  national 
clients  added  refinements  in  color 
printing."  Among  the  features:  use 
of  up  to  six  different  fading  lengths 
(16-24-32-48-64-96)  within  "the 
same  A&B  rolls;  the  Model  C 
"zero  cuts";  it  provides  50  light 
values  in  finer  gradations  in  com- 
parison to  generally  used  21  light 
values.  It  also  provides  sccne-to- 
scene  color  correction,  in  scenes  as 
short  as  five  seconds. 

WRS  printing  capacity  is  ex- 
panded with  a  capability  of  1 .900 
foot  rolls  as  compared  to  1 .200 
feet.  The  Model  C  also  eliminates 
notching.  All  timing,  color  correc- 
tion and  effects  changes  are  ac- 
complished by  metallic  cue  dags  or 
timing  strips  rather  than  edge 
notching.  • 

*  *  * 

MiisiCues  Now   K\cliisi\<'  I  .  S. 
Soiir<-e   for  (!lia|>|ii-ll    Lilirar) 

•iV  MusiCues.  Inc..  1  1 7  West  4fith 
St..  New  York,  has  been  appoint- 
ed sole  Lfnited  States  distributor  of 
the  Chappell  Background  Music 
Library.  It  succeeds  Ben  Selvin 
Enterprises  in  this  capacity,  and 
will  serve  all  of  Latin  America,  as 
well,  in  the  issuance  of  licenses 
and  distribution  of  Chappell  rec- 
ords. 

The  firm  has  also  announced 
an  expansion  in  the  staff  of  music 
selectors  and  editors  to  serve  film 
and  TV  producers,  as  well  as  edu- 
cational institutions. 

MusiCues'  sales  staff  is  directed 
by  Edmund  Mitchell,  and  Mr.  Sel- 
vin remains  chief  consultant.       • 

*  *  ■:: 

rnU'r-Aiiicricaii  Films  Aiiiioiinrc 
a  I\'e«   Sludio  in  Puerto  Kieo 

-k  A  new  motion  picture  company 
which  will  produce  and  distribute 
film  commercials  and  documen- 
taries for  travel  and  industry  has 
been  organized  in  San  Juan. 
Puerto  Rico.  Inter  -  American 
Films.  Inc..  has  been  set  up  by 
producer-director  Frank  Marrcro. 
Studios  are  located  at  646  Fer- 
nandez Juncos  Ave..  Miramar. 
P.  R.  Marrero  was  formerly  with 
Delta  Films  of  San  Juan.  • 
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tD  cliniits  iiiiil  Iriniiils  with  qift  suhscriptians 
lo   HUSIIVESS   SCHEEH   MAGAZIIVE 

Here's  the  perfect  Christmas  reminder  for  the  executive  who  should 
he  using  films;  or  for  the  film  industry  specialist  who  will 
appreciate  getting  the  medium's  finest  magazine.  Eight  times 
throughout  the  coming  year,  he'll  receive  Business  Screen! 


CHRISTMAS    GIFT   ORDER    FORM 

Please  send  a  year  of  Business  Screen  as  my  gift — 

1  To 

please  print 

Street  &  Number  


City 


Zone 


State 


Sign  Gift  Card  "From 


To 

Street  &  Number 

please  print 

City 

Zone 

State 

Sign  Gilt  Card  "From 


To 


please  print 


Street  &  Number 


City 


Zone 


Stale 


Sign  Gilt  Card  "From 


(USE    REVERSE    SIDE    FOR    ADDITIONAL    ORDERS) 


n  /  enclose  $- 
MY  NAME 


->  or  □  bill  me  □  6(7/  company. 


please  print 


Street  &  Number 


City 


Zone 


State 


Detach  and  mail  in  envelope  to:  Business  Screen  Magazine, 

7064    SHERIDAN     ROAD.    CHICAGO    26.     ILL. 


Special 
L^nnstinas 
Qift  [Rates 

$3.00  for  a  full  year — for 
your  own  or  your  first  gift 
subscription. 

Only  $2  (1  year)  for  each 
additional  gift  subscription. 

The  special  rates  above 
apply  only  for  U.S.,  U.S 
Possessions,  A.P.O.,  F.P.O 

For  Christmas  Gift  Sub- 
scriptions addressed  to 
OTHER  COUNTRIES  the 
first  subscription  is  $4.()0, 
additional  subscriptions, 
S3.00  each. 
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ATIONAL    DIRECTORY   OF    VISUAL  EDUCATION    DEALERS 


EASTERN  STATES 


•  MASSACHUSETTS  • 

Cinema,     Inc.,     234     Clarendon 
-St..  Boston  16. 


•  NEW  YORK  • 

Buchan  Pictures,  122  VV.  Chip- 
pewa St.,  Buffalo  2,  N.  Y. 

Crawford,  Immig  and  Landis. 
Inc.,  6  West  48th  St.,  New 
York  36,  New  York. 

The    Jam    Ilandy    Organization, 

1775     Broadway,     New     York 
19. 

S.  O.  S.   Photo  Cine   Optics,   Inc., 

387  Park  A\eniie,  .South.  New 
York  16,  New  York. 

Training  Films,  Inc..  1-50  We.st 
54th  St.,  New  York  19.  CO  5- 
3520. 

Visual  Sciences,  599BS  Suffem. 

United    World    Films,    Inc.,    221 

Park    Avenue    South,    N.Y.    3. 
SP  7-6600. 


•  PENNSYLVANIA  • 

.\ppel  Visual  Service,  Inc.,  963 

Liberty  Avenue.  Pittsburgh 
22. 

Audio-Visual    Center    —    Rentals, 
Sales,   Repairs.   27   South    17th 
Street,  Philadelphia  .3,  Pa. 
Phone:  LOcust  3-6872. 

Oscar  H.  Hirt,  Inc.,  41  N.  11th 
St..  Philadelphia  7,  WAlnut 
3-0650. 

I.  P.  Lilley  &  Son,  Inc.,  92S  N. 
Third  St.,  Harrisburg,  CEdar 
8-8123. 

The  .lani  Handy  Organization. 

Pittsburgh.    Phone:    ZEnith 
0143. 


SOUTHERN   STATES 

•  GEORGIA  • 

Colonial  Films,  71  Walton  St.. 
N.  W.,  JA  5-5378,  Atlanta. 

United  World  Films,  Inc.,  287 

Techwood  Dr..  NW^,  Atlanta. 


•  LOUISIANA  • 

Delta  Visual  Service,  Inc.,  715 

Girod  St.,  New  Orleans  12. 
Phone:  JA  5-9061. 


•  MARYLAND  • 

Stark-Films  (Since  1920), 
Howard  and  Centre  Sts., 
Baltimore  1.  LE.  9-3391. 


MIDWESTERN   STATES 


•  ILLINOIS  • 

Kobt.     H.     Redfield,     Inc.,     831 
So.  Wabash  Ave.,  Chicago  5. 

The  .Tam   Handy  Organization. 

2.30    North    .Michigan    .\venue, 
Chicago  1. 

Midwest  Visual  Equipment  Co., 

3518  W.  Devon  Ave.,  or  27  N. 
Franklin  St..  Chicago. 

United  World  Films.  Inc.,  542 

S.  Dearborn  St.,  Chicago  5. 


•  MICHIGAN  • 

The  Jam   Handy  Organization, 

2821  E.  Grand  Blvd.,  Detroit 
Zone  11. 


•  MISSOURI  • 

Swank's.  Inc.,  621  N.  Skinker 
Blvd.,  St.  Louis  30,  Mo. 


•  OHIO  • 

Acadeniv    Film    Service.    Inc.. 

2110    Pavne    Ave..     Cleveland 
14. 

Films    Unlimited    Pioductions, 

.564   Park   .\venue,   Mansfield. 

Fryan   Film    Service,   2929   Pros- 
pect Ave.,  Cleveland  15. 

Sunray  Films,  Inc.,  2005  Chester 
Ave.,  Cleveland  14. 

Twyman  Films.  Inc..  329  Salem 
Ave.,  Dayton. 


tIST   SERVICES  HERE 

Qualified  audio-visual  dealers  ore 
listed  In  this  Directory  at  SI. 00  per 
line  per  issue  on  annual  basis  only. 


M.  H.  Martin  Company,  1118 

Lincoln  Way  E.,  Massillon.     ' 


WESTERN  STATES 


•  CALIFORNIA  • 

LOS  ANGELES  AREA 

Coast    \'isual    Education    Co., 

5620  Hollvwnod  Blvd.,  Holly- 
wood 28.  HO  6-1651. 

The  Jam   Handv  Organization, 

305  Taft  Building,  1680  N.  Vine 
St.,  Hollywood  28. 

Photo  &  Sound  Company,  5515 
Sunset  Blvd..  Hollywood  28. 

Ralke  Co.,  Inc.  A-V  Center,  849 

North    Highland   Ave.,   LA   38. 
HO  4-1147. 

S.  0.  S.  Photo-Cine  Optics,  Inc. 

6331  Hollywood  Blvd.,  Holly- 
wood 28. 

Spindler  &  Sauppe,  2201  Bever- 
ly Blvd.,  Los  Angeles  57. 
Phone:  DUnkirk  9-1288 

United   World   Films,   Inc.,   7374 
Melrose  Ave.,   Los  Angeles  46 

S.A.N  FRANCISCO  AREA 

Photo  &  Sound  Company,  lit; 

Natoma  St.,  San  Francisco  .'>. 

Westcoast   Films,   255   Minn:i. 
San  Francisco  3. 


•  COLORADO  • 

Cromars'   ( ,\udio- Visual   Center) 
922  Bannock,  Denver  80204. 


•  OREGON  • 

Moore's      .\iidio-Visual      Center, 

1201  S.  \V.  Morrison,  Portland 
5,  Oregon. 

United  World  Films,  Inc.  502:; 
NE  Sandy  Blvd.,  Portland  13 


•  TEXAS  • 

United  World  Films.  Inc., 

2227  Bryan  St.,  Dallas  1 


•   UTAH    • 

Deseret  Book  Company,  44  East 
South  Temple  St.  Salt  Lake,  10. 


USE  THI^&iECTORY  TO  LOCATE  THE  BEST  IN  EQUIPMENT.  FILMS  AND  PROJECTION 


Professional    (iusloni   Leader 
from    Photographie   .Specialties 

7-  Photographic  Specialties  has  an- 
nounced the  availability  of  pro- 
fessional, custom-printed  leader  for 
the  producer  and  laboratory.  This 
16mni  leader  comes  in  2.000-foot 
rolls,  with  imprints  matching  cus- 
tomers' normal  leader-lengths  and 
the  printing  spaced  at  2.  3.  4.  5, 
or  6-foot  intervals. 

The  imprint  itself  can  be  either 
type-set  or  photographed  from  art- 
work. Maximum  imprint  length  is 
10  inches.  Information  may  include 
such  information  as  name  and  ad- 
dress of  producer  or  laboratory, 
"Head".  "Tail",  "Print  No."  and 
similar  useful  designations.  Ink 
colors  offered  are  red,  blue,  green 
or  black.  Stock  used  is  standard 
quality  lightstruck.  Subject  to  some 
variation  for  quantity,  price  is 
about  $13..'^0  per  thousand  feet. 

Further  details  are  available 
from  Photographic  Specialties. 
5170  Hollywood  Blvd..  Holly- 
wood. Calif.  90027.  • 
*        *        * 

i^^olor  Film   <  !«>rp.   in  Larjier 
Quarters  at  .>laniaroneek,  !V.  Y. 

■m-  Color  Film  Corporation.  Ma- 
maroneck.  N.Y.,  has  moved  to 
larger,  more  modern  quarters  at 
500  Halstead  Ave.,  one  block 
from  its  present  location.  The 
move  will  be  completed  within  the 
next  four  weeks,  and  has  been 
planned  to  maintain  production 
without  interruption. 

Established  in  1950.  Color  Film 
has  been  a  pioneer  in  the  printing 
and  processing  of  Eastman  Color 
Negative  solely  for  filmstrip  use. 
The  firm  still  specializes  in  this 
field  although  it  has  diversified  to 
include  quantity  slide  reproduction 
and  the  daily  printing  and  proces- 
sing of  Kodak  6008  Internega- 
tivc. 

The  10-year  old  building,  which 
has  been  purchased  by  Color  Film 
from  the  American  Avitron  Corp., 
provides  6.000  square  feet  of 
space  that  is  "ideally  suited  to  our 
needs,"  according  to  President 
Richard  N.  Jayson.  The  fully  air- 
conditioned  lab  and  offices  are  on 
one  level  and  room  for  further  ex- 
pansion has  been  provided  for  on 
the  property.  • 

Playboy   Opens   Talent    .\jjeney 

t>  Playboy  Enterprises  has  enter- 
ed the  modeling  and  talent  service 
field  with  a  new  affiliate.  Playboy 
Models.  Norman  Schucart  is  di- 
recting the  new  agency  from  quar- 
ters located  at  165  E.  Chicago 
Ave.,  in  that  midwest  metropolitan 
center.  • 
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Magnasync 

RECORDERS, 

DUBBERS, 

INTERLOCKS, 

ACCESSORIES, 

stock  or  custom  .  . 

are  world-famous! 

You're  invited  to  send 
for  complete  literature. 


iHllltlllJHflC 


l>}trrtintii}}'(il  Iritilr, 


Ty/ln/lii^/ifitic 

\       SOUND  STSTrw 


MAGNASYNC 

CORPORATION 

5547  Satsuma,  No.  Hollywood,  Calif,  91601 
(213)877-1591     •     Cable;  "MAGNASYNC" 


DAMAGED  FILM 
HOSPITM 


M«yy«/)A  DAMAGED  FILM? 

"The  Film  Doctors' "  (specialists  in  the 
science  of  film  rejuvenation)  can  restore 
scratched,  brittle,  and  worn  film  at  a 
fraction  of  new  print  costs.  Old.  damaged 
8,  16,  35mm  film  can  be  restored  to  orig- 
inal screening  quality  and  its  life  can  be 
prolonged  indefinitely. 
RAPIDWELD:  restores  damaged  originals,  neg- 
ative^ and  prints. 
RAPIOTREAT:   completely   protects  and   prolongs 

the  life  of  new  prints  indefinitely. 
RAPID  FILM  SHIPPERS:  vault  storage.  Interna 
tional  distribution  and  inspection  facilities. 
Write    for    Booldel    Y-3 


For    complete    details    write; 

-^V 

M^^APID   FILM 

k-i 

^TECHNiaUE.  INC 

-Is--,! 

37-02  27  ST.,  L.  1.  C.  1,  M.  V. 
STillwell  «-460a  •  Est.  1940 

^- 
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PROJECTING  A  WINNER: 

I  I  I  IS  1 INUED  FROM  THE  PRECEDING  PAGE    110) 

before  the  camera  so  as  to  present  the  truest 
possible  picture  of  the  man  as  he  really  is." 

Since  the  total  district  comprises  so  many 
diverse  areas,  Mr.  Dow's  position  on  the  issues 
was  established  by  a  series  of  brief  interviews 
with  commuters,  dairy  farmers,  factory  work- 
ers, businessmen,  and  suburban  mothers.  Each 
viewer  thus  found  some  area  of  identification, 
some  person  had  a  concern  somethinj;  like 
his  own. 

The  third  sequence  used  a  professional  nar- 
rator, who  told  (if  Mr.  Dow's  qualifications 
lor  the  position. 

Tlu'  (laiididatf  \Vas  a  Hui;.uccl  C'oinjJotitor 

No  campaign  is  ever  won  by  a  single  device 
such  as  a  film.  Mr.  Dow  had  many  things 
going  for  him,  all  of  which  arc  essential  to  win- 
ning a  campaign.  He  himself  is  an  indefatig- 
.ible  worker  and  conducted  a  hard-hitting,  full- 
lime  campaign,  traveling  thousands  of  miles, 
shaking  thousands  of  hands,  making  hundreds 
of  speeches. 

He  also  inspired  a  crew  of  some  .SO  volun- 
teer workers  who  did  everything  from  licking 
stamps  and  folding  papers  to  operating  the 
projector  outdoors  on  cold  October  nights.  He 
was.  of  course,  aided  enormously  by  the  1  BJ 
landslide,  but  so  were  the  unsuccessful  Dem- 
ocratic candidates  in  the  district  who  were  not 
elected  on  November  3rd.  Mr.  Dow,  for  ex- 
ample, even  received  more  votes  in  the  27th 
District  than  Senator-elect  Robert  f-'.  Kennedy, 
who  ran  behintl  both  John  Dow  and  Senator 
Keating  in  the  District,  although  Robert  Ken- 
nedy was  of  course  elected  in  New  York  State 
at  large. 

I,ar«est  Plurality  Where  Film  Was  Used 

One  final  statistic  has  some  significance  for 
film  people.  Since  Mr.  Dow  was  given  im 
chance  of  being  elected  by  the  political  experts, 
it  was  extremely  difficult  to  raise  campaign 
funds.  The  original  plan  was  to  equip  six  sta- 
tion wagons  with  projection  units,  and  this 
proved  impossible  because  of  a  shortage  of 
money.  As  a  result,  it  was  possible  to  borrow 
only  one  wagon,  which  was  itself  a  contribu- 
tion. 

This  one  projection  unit  was  concentrated 
in  the  smallest  and  most  populous  of  the  four 
counties  in  the  Congressional  District,  Rock- 
land County,  which  is  also  the  smallest  county 
in  New  York  State.  .'\nd  it  was  in  this  one 
county  that  John  G.  Dow  rolled  up  a  pluralit\ 
of  10,608  voles.  His  winning  margin  in  the 
district  as  a  whole  was  6.003  votes. 

It  isn't  difficult  to  understand  why  Con- 
gressman-elect John  G.  Dow  of  New  York's 
Twenty-seventh  Congressional  District  is  a 
firm  believer  in  the  effectiveness  of  motion 
pictures.  • 

"Time    Machine"    That    Stretches    Sound 
a   Helpful    New  Tool    in   Film   Production 

A  machine  that  squeezes  and  stretches 
sound  and  time  like  an  clastic  band  was  dem- 
onstrated in  New  York  last  month.  For  use 
in  film  where  it  is  sometimes  necessary  to 
hurry  up  or  slow  down  sound  to  make  it  fit 
the  picture,   a   "Time   Machine"  has  been   in- 


SOUND    RECORDING 

for 

16  I  35mm  Motion  Pictures 

A  new  concept  in  sound  recording 
service— RPL   specializes    in    producing 
for  you  the  most  professional  sound 
tracks    music  scoring,  sound  effects, 
and  voices— with  imagination,  cre- 
ativity and  superior  technical  quality. 

Because  RPL  exclusively  special- 
izes in  sound— you  have  an  organ- 
ization and  facilities  completely 
oriented  to  this  service. 

Just  send  your  script  and  work  print 
to  RPL  and  you  will  receive  back  a 
truly   professional   sound-mix   for 
your  film— at  surprisingly  low  cost,  too. 

Get  the  full  story  of  what  RPL  can  do 
for  your  next  motion  picture. 

Il'n'ff  for  free  folder 

"SOUND  SENSE 
FOR  MOTION  PICTURE  FILMS" 


3^2 


Recorded  Publications  Laboratories 

1504  Pierte   Avenue  Camden,   N    J      08105 


BEHER 
SERVICE 

for 

PRODUCER,  SCHOOL,  CHURCH 

AND  INDUSTRY 

through  increased 

FACILITIES 

FILMSTRIP  MASTERING 
COLOR  RELEASE  PRINTING 
^  SLIDE  DUPLICATING 
VISTA-SELL  MASTERING 

8  mm  CARTRIDGING 
8  mm  PACKAGING 
NARRATED  TRAVEL  SLIDES 
PRODUCT  AND  ART  PHOTOGRAPHY 
.  VAULT  STORAGE  FOR  MASTERS. 
NEGATIVES  AND  MASTERING 
MATERIALS. 

IDENTICOLOR  UBORATORY,  INC. 

849  N.  Highland  Ave. 

Hollywood  38,  California 

Telephone:  Code  213  -  469-2946  '' 
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San  Francisco's 
complete  16  mm 
film  service 


^.A. PALMER  FILMS, INC. 

611    HO\A/ARO    STREET      SAN    FRANCISCO 


All  New!  SIMPLEX  501 

16MM   AUTOMATIC 

FILM   INSPECTION  MACHINE 

Compact  Size!        Big  Performance! 


The  new  SIMPLEX  501  offers  features 
ond  performance  equal  fo  or  befter  than 
the  largest  units  on  the  market. 

The  501  has  complete  detection  of  ALL 
types  of  film  defects,  footage  counting, 
film  cleaning,  simple  controls,  high  speed 
rewind  and  maximum  ease  of  maintenance. 
Full  ballbeoring  construction! 

Write    today    'or    specifications,    prices: 

PAULMAFi   INC. 

710-17lh  STREET  .   NORTH  CHICAGO,  ILL. 
Telephone:   662-7600 


THE    TIME    MACHINE: 


troduced  by  filniakers"  Leacock  &  Pennebaker 
New  York,  as  a  service  of  their  sound  studio. 

The  invention  of  a  German  engineer.  Dr. 
Anton  Springer,  the  time  machine  is  able  at 
the  turn  of  a  knob  to  make  an  orchestra  play 
faster  or  slower  without  changing  its  pitch.  For 
a  distraught  film  maker  who  for  various  reasons 
has  a  sound  track  that  doesn't  fit  his  picture 
(that  is  out  of  sync),  here  is  a  way  that  the 
track  can  be  squeezed  together  or  stretched 
out  without  changing  the  pitch  or  quality  of 
the  sound. 

Affects  Pitch  Without  Changing  tl>e  Tempo 

The  machine  is  also  conversely  able  to  in- 
crease or  decrease  the  pitch  of  sound  without 
in  any  way  affecting  its  tempo.  Thus,  an  or- 
chestra which  was  playing  in  C  might  oblig- 
ingly be  changed  to  B  flat  or  C  above  C  simply 
by  turning  a  knob. 

Richard  Leacock  and  D.  A.  Pennebaker, 
who  are  well  known  pioneers  in  the  field  of 
candid  documentary  motion  pictures,  see  this 
development  as  a  breakthrough  for  cinema 
verite  film  makers. 

Can  Put  .\ny  Kind  of  Track  into  ".Sync  " 

Pennebaker  notes:  "Wherever  small  light 
cameras  and  recorders  are  used  there  is  always 
the  spector  of  the  tracks  not  being  in  "sync' 
with  the  picture,  particularly  with  wind-up 
camera,  or  cameras  without  professional  syn- 
chronous motors.  Now  we  can  take  any  track, 
it  doesn't  matter  whether  it's  music  or  a  half- 
hour  speech  shot  with  Brownies,  and  make  it 
come  out  in  perfect  sync,  and  keep  everything 
the  same  pitch.  .  .  that  is,  the  music  or  the 
voice  will  not  be  in  anyway  changed." 

It  is  also  possible,  says  Dr.  Springer,  to 
double  the  speed  of  radio  announcers  or  news- 
casters and  get  up  to  30  per  cent  more  in- 
formation in  the  same  time  segment  with  little 
apparent  increase  in  speed  of  delivery.  You 
might  even  get  a  one-minute  commercial  in 
30  seconds. 

Used  to  Save  S;  10(1,(10(1  Television  Film 

"We're  mainly  interested  in  its  film  use," 
said  Richard  Leacock.  "We've  just  saved  a 
hundred  thousand  dollar  television  film  by  re- 
solving (that's  what  the  new  process  is  called) 
nearly  30,000  feet  of  sound  track.  The  cameras 
were  all  running  slow  for  some  reason,  and  if 
the  track  had  simply  been  recorded  slower  to 
match  the  picture  all  of  the  voices  would  have 
sounded  like  chipmunks  when  it  was  played 
back  at  normal  projector  speed.  Like  a  33  rpm 
record  played  at  78  rpm.  At  any  rate  by  using 
the  Time  Machine  we  were  able  to  make  every- 
thing come  out  as  though  nothing  had  gone 
wrong  with  the  film."  • 


VIDEO 

FILM    LABORATORIES 

311    West    43rd    Street 

New   York    36,    N.    Y. 

Phone:    JUdson    6-7196 

Complete  16mm  block 

&  white  services 

COLOR      PRINTING 


New  ...  CIRCLE   S 
COPY/FILMSTRIP 

5  ^  J^  ^  P  featuring  the 

HOMRICH 
German   Crafted 
35mm  camera 


Predoces   superb  — 

.    .    .    slides    from    transparencies    or   art 
.    .    .    Quantity    runs    of    slides 
.    .    .    Filmstrip    masters. 
LEASE-PURCHASE   OR   TIME-PAYMENT  PLAN 

Write     today     for     full     descriptive     literature     on 
optical   printers   and   slide    mounting   equipment- 


ton  FUOtHEII    INFODMAriON   WI)IJ[ 

SICKLES  SALES  &  SERVICE  Co. 


6744   E.   CULVER   ST.   SCOTTSOAIE,  ABIZONA 


CUSTOM  QUALITY 


(MASTERS  &  DUPLICATES -COLOR  OR  B.&W.) 
(COLOR,  B.&W.,  DIAZG-ANY  SIZE  &  KIND) 

REVERSAL 

FILM  FROCESSDII! 

Work  Prints -MaGeJIrm^ 

bebell  &  bebell 

CCB-OR   LABORATORIES,  INC. 

108  West  24tt-i  Street  •  New  York  11 

PHONE:  WAtkins  4-8573  (Area  code  212) 

C  .%HM-:<t:   L.\ll«iBI-;ill-;i.I..  .>K\V  VOHK 

WRITE,  WIRE,  PHONE  FOR  PRICE  LIST  S-11 
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Special  Effects 

and 

TITLES 


for  fhe  motion  picfure,  TV 
and  industrial  producer. 

Sinee  1 947,  Ctnema  Rcitorch  Corp.  hot 
topobly  uriliird  mo(l«rn  toeli  and  l«h- 
niquei  r©  produce  the  fincil.  foileil  and 
■noit  economicol  lolulioni  lo  yeuf  l!ll« 
□  nd    tpeciol    effect    problrmi. 

WRlTt   OR   PHONE   FOR   OUR   BROCHURE    ILLUSTRATING 
OUR  COMPLETE   FACILITIES  ...  AND   FOR   PRICE   LIST. 


16-35  ENUKEHENTS    •    70-»-lblia  MOUCTMMS 


H,.J>..!„.MW,|H. ,1,  ■■roTi 


UriHliM:  TKHNICM.  •  CMtllMN  •  ON  WE  ilCnON 


116  North  la  Brcj  ««c. 
I     Hgll^ood  38.  Calil. 

Mumn  \tiiam    «£.,,«  3930. 


OPTICAL    PRINTING    AND   TITLES    FOR 
MOTION    PICTORE/TV   PRODUCERS 


JUST  OFF  THE  PRESS! 

YOUR   COMPLIMENTARY   COPY   OF 

FOTOMATION  FILM  TIMETABLE 


Handy  plastic  computer  times 
your  norrolion,  music,  effects. 
For  slidefilms,  soles  promo- 
tion &  presentations,  TV  and 
motion      pictures. 


Tell  your  sales  story  in  FOTOMATION  —  using  the 
popular  TV  commercial  method  of  "quick  cuts,"  with 
Still  photos,  transparencies,  ortwork  and  grophic 
color  design!  We  give  your  film  life  and  onioiotion 
with  every  type  of  camera  movement,  zooms,  pons, 
dissolves  —  synchronized  to  modern  percussive  mu> 
sic!    Production   time    is   in    DAYS,    not    MONTHS! 

Get  the  full  story  with 
your   FOTOMATION    Timetable 

Call  At  Stahl  -  212   CO  5-2942 


ANIMATED  PRODUCTIONS,  INC. 

1600  Broadway,  New  York  19 


FESTIVAL  REPORT  FROM  LONDON 
(CONTINUED  FROM   THE   PRECEDING   PACE   39) 

aiiw.  Technical  Film  Cenlre.  The  Hague.  Neth- 
erlands, whii  spoke  eloqiienlly  en  a  subjecl  with 
which  they  have  had  Inns;  experience. 

As  one  of  the  American  visitors  lo  the  Fes- 
tival reported  to  BusiNfss  Sckitn:  ""the  social 
affairs  arranged  by  the  Festival  Committee 
were  elegant — thoroughly  enjoyed  all  of  them."' 
Ihis  comment  from  U.  S.  producer  Avalon 
Daggett  amply  covers  the  reception  held  at  the 
historic  Drapers'  Hall  on  Monday  evening. 
November  2nd  (sponsored  by  the  Federation 
of  British  Industries  and  the  British  Employers' 
Confederation  whose  president.  .1.  M.  Laing. 
Est),  was  joined  by  Mrs.  Laing  in  welcoming 
delegates).  The  British  Government  outdid  it- 
self in  another  reception  for  the  delegates  at  the 
Banqueting  Hall  in  Whitehall.  The  final  social 
event  of  the  week  was.  of  course,  the  superbly- 
organized  Festival  banquet  and  ball. 

Other  American  notables  at  London  that 
week  included  Henry  Strauss.  President  of 
Henry  Strauss  &  Co..  of  New  York,  who  scored 
prize  honors  at  last  year's  festival  in  Madrid. 
The  Strauss'  film.  Man  the  Manat'er,  uas  out- 
voted by  the  Swedish  winner  in  its  relevant 
category  (F).  But  festival  delegates  failed  to 
share  the  jurors'  enthusiasm  in  this  single  case. 

Carl  Lenz.  President  of  Mode<-n  Talking  Pic- 
ture  Service.    Inc..    New    York,    was    another 
delegate    from    the    U.    S.    who    reacted    with 
enthusiasm  to  the  program  in  London.  He  re-  t 
ported  to  Business  Scree.v; 

"The  Festival  was  organized  by  the  British 
Industrial  Film  Association.  Let  me  emphasize 
the  word  "organized"  as  this  was  done  to  near 
perfection.  One  fact  kept  re-establishing  itself  I 
in  my  mind  through  the  five-day  program:  an 
industrial  film  festival  is  really  a  big.  big  event 
and  is  recognized  as  such  in  Europe.  And  not 
only  by  people  in  the  film  business  .  .  .  but  by 
businessmen  in  general.  Some  of  the  top- 
drawer  names  in  British  industry  and  financial 
circles  were  in  daily  attendance. 

"The  Committee's  preparation  for  this  Fes- 
tival was  most  e.vtensive.  Imagine  a  program 
and  handbook  of  2 1 5  pages,  with  everything 
printed  in  three  languages  .  .  .  English.  French 
and  German.  Before  the  Festival  got  underway, 
there  were  reams  of  publicity  used  by  news- 
papers and  magazines  in  England  and  on  the 
Continent,  including  a  most  comprehensive 
supplement  in  the  London  Times  of  eight  full 
pages  on,  "Industrial  Communications  Today.'  " 


SOUND  RECORDING 

at  a  reasonable  cost 

High    fidelity    16    or    35.    Quality 

guaranteed.  Complete  studio  and 

laboratory  services.  Color  printing 

and    lacquer   coating. 

ESCAR 

Motion  Picture  Service 

7315   Carnegie  Ave. 
Cleveland  3,  Ohio 
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X  he  objectives  of  Comprehensive  Service 
Corporation  are,  as  the  numc  inipliea.  to 
render  the  most  comprehensive  and 
satisfying  service,  with  complete  under* 
standing  of  the  needs  of  all  who  require 
motion  picture  equipment,  accessories  and 
supplies. 

We  point  with  pride  to  our  long  list  of 
larRe  and  small  customers  all  over  the 
World,  who  have  been  coming  to  us.  again 
and  ai;ain,  over  the  many  years.  Our  ever 
expanding  business  is  proof  of  their  con- 
fidence in  the  quality  of  our  products,  our 
dependability    and    expert     knowledge. 

COMPREHENSIVE  SERVICE 


NEW  YORK 
10019 


HOLLYWOOD 
90038 
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Take  your 

sales  story  anywhere 

with  the  battery-powered 

COURIER 

THINK  OF  IT!  The  COURIER  requires 
no  plugs,  no  cords,  no  outlets,  no  set- 
ting up  of  speakers 'screens.  You  simply 
turn  a  button  for  instant  showing  of 
your  synchronized  sight/sound  sales 
story  Program  stops  automatically  at 
end  and  is  ready  to  repeat.  Battery-pak 
delivers  10  average  showings  per  day. 
And  the  COURIER  weighs  only  15 
pounds!  Find  out  how  the  COURIER 
helps  make  the  most  effective,  efficient 
use  of  selling  lime.  Write  or  call  today! 

LA   BELLE   INDUSTRIES,   INC. 

502  S.  Worthington  St..  Oconotnowoc.  Wis.  53066 
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Nilos'  Swing  Sweep  Lens  a 
New  Devcloimienl  for  Films 

V  A  new  Swing  Sweep  Focus  Lens 
which  can  "sweep"  its  focus  iilong 
any  given  plane  without  camera 
movement  and  draw  the  viewer's 
attention  to  two  or  more  sidc-by- 
side  objects  has  been  developed  by 
the  Fred  A.  Niles  Communications 
Centers,  Inc. 

The  new  lens  has  been  refined 
for  use  in  all  types  of  production. 
It  was  developed  under  the  direc- 
tion of  Niles"  vice-president  Lionel 
Grover  (in   Hollywood),  working 


mi  Reference  Shelf 


Useful    Free    Literature   Available   on    Your    Letterhead    Request 


Swing  sweep  lens  /i«\     iluirp 
focii.s  on  the  dg.areltc'  pack  — 


then  picks  tip  the  burning  cig- 
arrtlc  on  the  I'dac  of  the  trcuj. 

jointly  with  a  staff  member  of  the 
California  Institute  of  Technology. 

"With  the  Swing  Sweep  lens." 
Grover  explains,  "we  can  do  a  20- 
second  spot,  for  example,  sweeping 
the  focus  from  subject  to  subject, 
with  one  setup  and  a  static  camera. 
The  sweep  of  focus  provides  the 
movement  on  the  screen  as  it  liter- 
ally captures  the  viewer's  attention. 

"Under  the  control  of  the  cam- 
eraman, the  focus  can  be  swept 
from  side-to-side,  up  and  down  or 
diagonally.  The  lens  can  focus  on 
one  object  in  a  given  area,  while 
diffusing  others  along  the  same 
horizontal  plane.  The  focus  can 
then  be  moved  to  another  object 
on  that  same  plane,  while  the  first 
object  becomes  diffused,  and  so 
on." 

The  lens  fits  all  Arriflex  cam- 
eras so  that  crews  can  shoot  in 
either  .^5mm  or  16mm  at  a  mo- 
ments notice.  .\  film  has  been 
completed  which  shows  the  various 
effects  achieved  with  the  special 
lens  and  is  being  \h(i-Mi  to  ad 
agencies  in  Chicago.  \c\  York 
and  Hollywood.  » 


A    reviev/   of   the    year's   be-    films 
v.i''  ■  '^ed   in   the   next   :?5ue- 


General  Films'  "RewiiKP"  is 
"Must"  for  the  Film  Sponsor 

:  If  you're  not  already  on  the  list, 
ask  to  receive  Rewind,  the  news- 
letter of  General  Film  Laborator- 
ies. Inc.  This  excellent  letter  re- 
cently featured  a  color-charted 
"Motion  Picture  Business  Report" 
showing  the  increase  in  business 
and  educational  film  use  as  well  as 
theater  attendance  charts  and  a 
chart  of  the  number  of  U.  S.  thea- 
ters in  operation.  Free  on  letter- 
head request  to  film  users  from 
General  Film  Laboratories.  1546 
North  Argyle.  Hollywood.  Califor- 
nia 90028.  Mention  this  Business 
Screen  item.  • 

*  *  ;;: 

Guidance  on  PR  Films  for  TV 
in    .Modern    TV's    "'Cue    Sheet" 

.'V  Business  film  users,  especially 
those  interested  in  public  service 
activity  in  television  and  station 
program  directors,  are  talking 
about  Cue  Sheet,  published  by 
Modern  TV.  a  division  of  Modern 
Talking  Picture  Service.  Inc.,  3 
East  54th  St..  New  York,  N.  Y. 
10022.  If  you're  concerned  with 
public  relations"  film  develop- 
ments,  it's  free  on  letterhead  re- 
quest from  the  above  source.        • 

*  *        * 

"Free  Film  News"  Lists  Many 
Titles  .Available  for  Showin-j 

"  Need  good  films  for  plant  or 
community  showings?  Write  for 
the  .\dult  Edition  of  Free  Film 
News,  issued  by  Sterling  Movies 
U.S.A.  Available  on  letterhead  re- 
quest from  this  national  distributor 
of  sponsored  motion  pictures. 
Write  to  43  W.  61st  St.,  New  York 
City,  N.  Y.  10023. 

*  *        * 

"V  iewer  Partieipalion"  Ideas 
in  New  Rounthahle  Monofirapli 

TV  The  third  in  a  series  of  research 
monographs  distributed  by  Round- 
table  Films  is  titled  "Obtaining 
Viewer  Participation"  and  it  cites 
graphic  evidence  supporting  the 
value  of  getting  people  involved 
during  the  presentation  of  train- 
ing films. 

The  study  was  prepared  by  Dr 
William  H.  Allen,  director  of  cin- 
ema research  at  the  University  of 
California.  It  discusses  the  types 
of  participation  which  are  most 
valuable  and  advises  training  di- 
rectors how  to  achieve  the  best  re- 
sults. 

Previous  reports  covered  "In- 
trodi'cing  a  Film"  and  "Conduct- 


ing a  Film  Discussion."  Any  one 
or  all  three  may  be  obtained  on 
letterhead  request;  specify  Re- 
search Report  BS,  Roundtable 
Films.  Inc.,  275  S.  Beverly  Drive. 
Beverly  Hills.  Calif.  90212. 

Assoilalioii  Films  Lists  ()\er 
1,700  Titles  in  New   C:alalo^ 

i-  A  72-page  catalog  of  more 
than  1,700  free-loan  and  rental 
films,  available  to  clubs,  churches, 
industries  and  other  community 
organizations,  has  been  issued  by 
.Association  Films,  Inc.  The  cata- 
log, largest  in  the  company's  53 
years,  offers  motion  pictures  on 
travel,  sports,  current  events,  en- 
tertainment, safety,  religion,  his- 
tory, and  many  other  subjects. 

Sponsored  films,  which  com- 
prise half  the  company's  catalog, 
have  been  shown  more  than  a  nui- 
lion  times  in  communities  across 
the  country  during  the  past  1 2 
months. 

Association  Instructional  Ma- 
terials, sales  and  rental  division  of 
.Association  Films,  lists  several 
hundred  films  available  for  one- 
day  or  weekly  use,  outright  pur- 
chase and  long-term  lease. 

Copies  of  Free  Loan  Films. 
Sates  ami  Rental  Subjects  may  be 
obtained  by  writing  the  Catalog 
Department,  Association  Films. 
Inc..  347  Madison  Ave.,  New- 
York   10017.  • 

"Free  Film  News"  Contains 
Many  Titles  for  Free  Loan 

If  you're  using  (or  should  use) 
motion  pictures  within  your  com- 
pany or  association  for  manage- 
m  e  n  t  development,  supervisory 
training  and  employee  communi- 
cations, write  for  the  latest  issue 
of  "BNA  Films"  which  describes 
in  detail  ten  sound  films  available 
from  this  source.  Available  on  let- 
terhead request  from  the  Bureau 
of  National  Affairs,  Inc.,  1231 
24th  St.,  Washington,  D.C.  20037. 
Mention  Business  Screen.  • 
^        *        * 

Properties  of  Ma;;nelis-  Tape 
Described   in   Reeves'  Booklet 

i<  Users  of  magnetic  tape  shouki 
write  for  a  new  six-page  brochure. 
RS-64-18.  which  describes  the 
electromagnetic  and  physical  prop- 
erties of  tapes  as  well  as  complete 
specifications  for  Reeves  Mylar 
and  cellulose  acetate  tapes  for 
sound   recording.    Free   on   letter- 


liead  request  from  Reeves  Sounil- 
craf't.  Great  Pasture  Road.  Dan- 
bury,  Conn.  Specify  brochure  RS- 
h4-l8  when  writing.  M  c  n  1  i  o  ii 
Bl'SINESS  Sc  reen.  • 

*  *  * 
Lseful  New  Lab-TV  Brochure 
for  Guidance  of  Service  Buyer 
:  Lab-TV,  New  York  City, 
known  as  "the  lab  for  reversal 
film,"  has  announced  a  new  12- 
page  brochure  which  contains 
prices  and  services  available  from 
this  source,  including  1 6mm  b&w 
and  color  reversal  processing.  A  & 
B  printing,  release  printing,  etc. 

The  well-printed  booklet  illus- 
trates and  describes  equipment  in 
operation  and  contains  a  rating 
chart  as  well  as  instructions  on 
how  to  properly  prepare  film  for 
the  lab.  Useful  and  readily  avail- 
able on  letterhead  request,  free, 
from  Lab-TV,  723  Seventh  Ave- 
nue, New  York,  N.  Y.  10019. 
Mention  Business  Screen.  • 
*         *         * 

Film  Kffects"  Ideas,  Footage 
Ruler  Available  from  Mercer 

■■  Two  items  are  of  special  in- 
terest to  business  film  production 
personnel.  The  wide  range  of  spe- 
cial effects  services  available  from 
Hollywood-based  Ray  Mercer  & 
Co.,  are  described  in  a  verv  read- 
able little  booklet  titled  "What  We 
Do  on  Film"  and  contents  range 
from  "Ideas"  to  an  excellent  minia- 
turized chart  of  all  special  effects, 
visualized  and  numbered. 

Mercer  also  offers  a  two-foot 
aluminum  ruler  for  measuring 
16  35nim  footage  and  film  effects' 
measurement.  It  is  useful  for  ad- 
vance checking  of  sound,  fits  be- 
tween rewinds.  Rule  sells  for 
$4.50.  The  booklet  is  free  on  let- 
terhead request.  For  either  item 
address:  Ray  Mercer  &  Co.,  4241 
Normal  Ave..  Hollywood.  Califor- 
nia 90029.  '  • 

New  Birns  &  Sawyer  Catalog 

-*-  A  new  64-page  Rental  Catalog 
(  ±:4  )  is  available  on  letterhead  re- 
quest from  Birns  &  Sawyer  Cine 
Equipment  Co.,  6424  Santa  Mon- 
ica. Hollywood.  Calif.  9003cS.  It 
describes  many  lines  of  profes- 
sional motion  picture  and  still 
photographic  equipment  available 
for  rental.  • 


Kastern  Effects,  Inc.  Acquires 
the  K  &  W  Film  Service  Corp. 

"■;  Maurice  Levy  and  Associates, 
of  Eastern  Effects.  Inc..  a  New 
York  optical  effects  house,  has 
acquired  control  of  K  &  W  Film 
Service  Corp.  • 


2000  YEARS  AGO 

In  the  Roman  maikut  phii;o,  a  cu^tomcI•  re- 
jected the  merchant's  ordinary' goods  and  asked 
for  something  better.  -And  2000  years  from 
now.  a  customer  will  go  to  the  market  place 
and  make  the  same  decision.  As  long  as  a 
choice  exists,  the  discriminating  will  want  some- 
thing above  the  average.  We  pride  ourselves 
that  this  is  the  reason  so  many  of  the  finest  firms 
come  to  Frank  Holmes  Laboratories  for  the  pro- 
ducing of  filmstrips  and  color  slide  duplicates. 


*u 


Write  for  our  neic  1!)RJ,  Catuloy 

FRANK  HOLMES 

LABORATORIES,  INC. 


I 


1947  First  St.  •  San  Fernando.  Calif.  •  EMpire  5  4501 
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Self- Contained 

Under  One  Management 

You  get  complete  security  and  better  dollar  value 
when  you  use  One -Stop  Service. 

Every  facility  for  your  motion  picture  or  other  group 
meeting  aid  is  available  from  one  source. 

With  one  accounting  you  save  time,  money  and 
explanations. 

For  assistance  in  presenting  your  ideas,  plans  and 
objectives  lucidly,  dramatically  and  economically, 
ask  the  visualizing  help  of 


THE     JAM     HANDY     ORGANIZATION 

NEW  YORK . DETROIT . CHICAGO . HOLLYWOOD 
JUdson  2-4060  •  TRinity  5-2450  .  STate  2-6757  .  Hollywood  3-2321 
Motion  Pictures  •  Business  Theater .  Slides  and  Slidefilms  .Training  Aids 


BUSINESS  SCREEN 

MAGAZINE-TOOLS  AND  TECHNIQUES  FOR  AUDIO  &  VISUAL  COMMUNICATION 
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The 

Case  For 

Modern 


Next  week  and  every  week  in  thousands  of  motion  picture  houses 
from  East  Lynn  to  Encino,  sponsored  films  will  be  seen  by  an 
impressive  share  of  the  43  million  weekly  theater  patrons.  And 
Modern  puts  them  there. 

Movies  are  better  than  ever.  Weekly  paid  attendance  is  climbing. 
More  new  theaters  are  being  built  this  year  than  at  any  time  in 
the  past  several  decades.  For  sponsors,  theaters  offer  mass  ex- 
posure under  optimum  conditions  and  at  attractive  per  viewer  rates. 


Because  Modern  has  theatrical  film  exchanges  in  31  cities,  you  get 
full-coverage  distribution  and  better  placement  for  your  film.  Want 
to  hit  the  big  screen  with  your  film?  Ask  Modern. 


(    MODERN 


talking  picture  service,  inc. 


MAIN  OFFICE-3  East  54th  Street,  New  York  22,  N.  Y. 


SALES  OFFICES: 

CHICAGO-Prudential  Plaza  Delaware  7.3252 

LOS  ANGELES-1717  N,  Highland  Ave.  Hollywood  2  2201 

NEW  YORK-3  East  54th  street  Plaza  8-2900 

PITTSBURGH-910  Penn  Avenue  Grant  19118 

SAN  FRANCISCO- 16  Spear  Street  Yukon  2  9414 

WASHINGTON- 1629  K  St  .  NW  296  8466 

DON  MILLS.  ONTARIO- 1875  Leslie  Street  (Part  of  Metro    Toronto)  444-7347 

THEATRICAL  FILM  EXCHANGES  IN  31  CITIES 


SUdefilms 


another  Business  Communications  product  from  Wilding 


How  to  get  the  most  for  your  slidefilm  dollar 


Do  you  buy  complete  slidefilms?  Do  you  produce  slidefilms 
yourself,  and  buy  certain  elements  outside?  Whether  you 
buy  all  or  just  parts  of  slidefilms,  you'll  find  that  Wilding 
can  give  you  the  most  for  your  slidefilm  dollar. 
Prizewinners— We've  been  making  slidefilms  for  over  30 
years  for  companies  like  Ford,  General  Electric,  Goodyear; 
for  religious  organizations  like  the  Adult  Catechetical  Teach- 
ing Aids  Foundation;  for  social  welfare  organizations  such 
as  the  National  Urban  League.  Our  latest  slidefilm  for  the 
Urban  League  won  a  1964  "Chris"  award. 
Innovators— Wilding  developed  and  pioneered  the  use  of 
vvidescreen  slidefdms.  We  designed  35mm  horizontal  pro- 
jectors such  as  VistaSell  and  the  Goldplaters,  Mark  I,  II 
and  III.  And  we  developed  many  other  techniques,  such  as 
VislaStrip,  TriggerStrip  and  Hi-Lumen  projection,  that  have 


helped  many  deliver  more  effective  A^V  presentations. 
Speed  and  Control— Wilding  writers,  artists,  photographers, 
animating  equipment  and  lab  facilities  are  all  under  one  roof. 
Complete  control  assures  consistent  quality.  It  also  means 
we  can  produce  a  slidefilm  as  fast  as  you  need  it! 
Competitive  Prices  — Part  or  Parcel— We'd  like  to  produce 
your  slidefilms  in  their  entirety.  If,  however,  you  make  your 
own,  and  buy  some  of  the  elements,  you  can  borrow  our 
production  fociJities.'  We  have  long  experience  in  working 
with   client-supplied   material.   You'll  find  our  prices  very 
competitive  for  filmstrip  animation,  slide  production,  pho- 
tography, art,  recording  and  processing. 
Contact  Wilding— For  more  information  about  Wilding  slide- 
films  or  production  services,  write  Advertising  Department, 
Wilding  Inc.,  1345  Argyle  Street,  Chicago,  Illinois-60640. 
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Journey  to  Russia:  a  Re[>orl  by  Graeme  Fraser 12 

Goals  for  1965:  Audiovisuals  in  the  Great  Society 16 
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Silent(s)  Can  Be  Golden,  by  Charles  (Cap)  Palmer 41 

The  Church  in  Latin- America:  a  Filmstrip  Program 42 
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The  final  developing  process  is  the  MOMENT  OF  TRUTH. 
Without  perfection  here,  everything  else  is  meaningless. 
□  This  is  why  most  film  producers  choose  Byron.  At 
Byron,  superb  color  developing  by  the  custom-made  ARRI 
machine  assures  the  perfection  of  this  moment.  Byron 
was  the  first  to  offer  16  mm  negative-positive  developing 
in  color  .  .  .  protecting  your  "Moment  of  Truth."  This 
means  consistency  of  color  print-after-print-after-print .  .  . 
yours  at  Byron,  where  film  producers  from  all  over  the 
world  turn  for  the  finest  in  16  mm  "Color-Correct"® 
prints— only  at  Byron. 


byron 

MOTION  PICTURES 


Developing 

Printing 

Music 

Sound 

16  mm     35  mm 

Editing 

Color  or  black 
and  white 

"Color-Correct"® 
only  at  Byron 

Complete  service 

Everyttiing  but 
the  original 
photography 
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HOW  DO  YOU 


MEASURE  aUALITY 


IN  FILM  TRANSFERS? 


Claritj'.  Definition.  Truest  grey  scale.  All  are  measures  of  quality 
demanded  bv  the  most  critical  buyers  we  know  —  onr  customers! 
Companies  like  MGM-TELESTLDIOS,  MCA-TV,  HE.\TH  De 
ROCHEMONT,  AMERICAN  MOTORS,  even  AMPEX.  We've 
been  perfecting  qualit\-  for  18  years.  To  insure  quality  control 
all  of  our  work  is  done  under  one  roof.  AND  .  .  .  we  offer  "in  by  9  — 
out  by  5"  processing— with  your  transfer  jetting  back  tlie  same  night. 
But,  don't  take  our  word.  Try  us  and  see.  Optimum  quality  alwa\'s 
guaranteed.  Acme  Film  Laboratories,  Inc. 
Hollywood,  1161  N.  Highland  A\enue.  HOl- 
LYWOOD  4-7471  ■  New  Yobk,  4(M)  Madison  A\e. 
MUrray  HiU  2-4100. 


ACME  FILM  TRANSFERS  P 


.4]N'.4  Sliuly  of  Business  Films 
lo  be  Released  on  January  29 

tV  A  new  report  on  209  films,  in- 
cluding specifications,  audiences 
targeted  and  audiences  reached, 
distribution  methods,  and  project 
costs,  will  be  released  at  a  lunch- 
eon at  the  Biltmore  Hotel,  New 
York,  Wednesday,  January  27.  by 
the  Association  of  National  Ad- 
vertisers. 

The  report.  Advertiser  Practices 
in  the  Production  and  Distribution 
of  Business  Films,  has  been  in 
preparation  for  the  past  year  by 
the  Audio-Visual  Committee  of 
the  ANA.  It  will  be  summarized 
at  the  luncheon  by  William  J.  Con- 
nelley.  Manager  of  .'\dvertising. 
Union  Carbide  Plastics  Company. 
A  question-and-answer  session  will 
follow  his  presentation. 

Cost  of  the  luncheon  and  semi- 
nar, which  will  last  from  1 1  AM 
to  2  PM.  is  $12.50,  including  a 
copy  of  the  published  report.        • 

*  *  * 
T\  Coinnieroials  Festival  to 
Close  Entry  List  February  1 
•f-t  The  entry  deadline  for  the  1965 
American  TV  Commercials  Festi- 
val will  be  February  1st.  All  U.  S. 
and  Canadian  commercials  that 
were  telecast  for  the  first  time  dur- 
ing 1964  are  eligible  for  the  com- 
petition, which  is  open  to  adver- 
tisers, their  agencies,  production 
companies  and  television  stations. 
Walter  Weir.  Chairman  of  the 
Executive  Committee  of  West, 
Weir  and  Bartel  Advertising 
Agency,  heads  the  1965  Council 
of  Judges  which  will  meet  as  seven 
regional  groups  to  appraise  an  ex- 
pected 1300  or  more  entries  ac- 
cording to  their  product  classifi- 
cation. 

The  awards  luncheon  is  sched- 
uled for  Friday,  April  9th.  in  the 
Grand  Ballroom  of  the  Waldorf- 
Astoria  Hotel,  New  York.  An 
evening  screening  of  the  winners 
will  follow  two  weeks  later  in  the 
theatre  of  the  Better  Living  Center 
at  the  1965  New  York  ^World's 
Fair.  Regional  festivals  are  planned 
for  Boston,  Atlanta,  Chicago.  Dal- 
las, Los  Angeles  and  Toronto  dur- 
ing April  and  May. 

Entry  forms  are  available  from 
the  Festival  office  at  40  West  49th 
Street,  New  York.  • 

Reeves   Industries,   Ltd.   to 
Extend   Reevesound   Services 

T>  The  formation  of  a  new  compa- 
ny. Reeves  Industries  (Canada) 
Ltd.,  will  extend  into  that  country 


and  to  export  markets  abroad,  the 
technical  services  and  manufactur- 
ing operations  of  the  Reevesound 
Company.  Inc.,  wholly-owned  sub- 
sidiary of  U.S. -based  Reeves  In- 
dustries, Inc.  Boyce  Nemec,  presi- 
dent of  Reevesound.  is  also  chief 
executive  officer  of  the  new  firm, 
guiding  this  new  program. 

From  headquarters  in  Montreal. 
the  Canadian  company  will  special- 
ize in  the  development  of  motion 
picture  technical  systems,  also 
providing  consulting,  design,  manu- 
facture and  operational  services  for 
making  and  presenting  communi- 
cations via  the  screen  media.  The 
concern,  according  to  Nemec,  is  a 
"natural  evolution  o(  Reevesound's 
long  association  with  the  Canadian 
film  and  television  industries."" 

Reevesound  has  been  a  major 
supplier  of  professional  sound  re- 
cording systems  to  the  Canadian 
Broadcasting  Company,  to  inde- 
pendent Canadian  broadcasters 
and  to  Canadian  film  makers.  In 
the  latter  connection,  Reevesound 
executives  recently  recounted  the 
company's  New  York  World's  Fair 
experiences  at  a  National  Film 
Board  of  Canada-sponsored  sym- 
posium in  Montreal  for  Canadian 
groups  involved  in  EXPO  '67, 
Canada's  International  Exposition 
scheduled  to  open  in  April.  1967.  • 

*  *  * 
Six  Films  from  Reid  H.  Ray 
in  196.5  John  Deere  Day  Show 
t>  Through  the  years,  one  of  the 
outstanding  dealer-oriented  na- 
tionwide film  programs  has  been 
the  well-attended  John  Deere  Day, 
sponsored  by  Deere  &  Company, 
agricultural  implement  manufac- 
turer with  headquarters  at  Moline, 
Illinois. 

In  January,  the  1965  John 
Deere  Day  Shows  began  moving 
to  branch  houses  of  that  compa- 
ny. This  audio-visual  activity  is 
supervised  by  Glenn  Rohrbach, 
veteran  film  man  at  Deere.  And 
for  the  28th  year,  Reid  H.  Ray 
Film  Industries  of  St.  Paul.  Minn, 
participated  in  the  production  of 
films  for  this  annual  program. 

This  year's  program  of  sales 
films  produced  by  Ray  included 
such  titles  as  Time.  How  Big  is  a 
45-Horsei>oner  Tractor?,  What's 
New  for  1965,  Shoulder  High  h\ 
the  4th  of  July,  Situation  H'ell  in 
Hand,  and  1010  Country.  These 
films  were  released  in  both  35mm 
and  16mm  Eastmancolor,  with 
prints  processed  by  Movielab  and 
General  Film.  About  80  prints  of 
each  subject  were  distributed.      • 
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...res|)onsibilitv  can  l)e  shared,  but  not  dispersed. 

^yitll  us,  tlie  produccr-dircctiir  is  the  Ik  ad  nf  n  creative 
tccuH  irliirli  sticks  tvitli  <i  fihii  iissi(/iiiiinif  fnnii 
orifjiiKiJ  concept  to  final  prnits. 

One  (jood  example:  "Amanda's  Dream  House" 

for  Edison  Electric  Institute. 

Send  for  "A  Feu-  Facts  About  Audio  Productions." 
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AT&T  AMERICAN  BANKERS  ASSOCIATION 
ABC-TV  ■■'■'^■™  ABC-TV  INTERNATIONA 
L  AMF  AMERICAN  HOME  MAGAZINE  AUDI 
T  BUREAU  OF  ^■HEEHEIIiaB  CIRCU 
LATIONS  BABCOCK  &  WILCOX  B.  F.  GOO 
DRICH  ■Tl'lltll'lifJI  THE  BORDEN  COMPA 
NY  BRISTOL  MYERS   CELENESE  CORP. 

OF  AMERICA  ^■HEHnilliEHn!!]^  clair 

OL  COMPANY  CBS-RADIO  CBS- TV  CONGR 
EGATION  WEEMM^M  CHRISTIAN  CHUR 
CH  DOW  CHEMICAL  COMPANY  EASTMAN  C 
HEMICAL  COMPANY  ■ECEHnilSi  EAST 
MAN  KODAK  COMPANY  E.    I.    DUFONT  ET 

HYL  CORPORATION  ■iHIIElEnMHiEH 

FAMILY  CIRCLE  FOUR  ROSES  DISTILLE 
RS  FOSTORIA  GLASS  CO.  KMIKH  G 
IRL  SCOUTS  OF  THE  U.S.A.  HEUBLEIN 
INC.  IBM  ^EXniSBH  INSTITUTE  0 
F  LIFE  INSURANCE  INTERNATIONAL  NX 
CKEL  COMPANY  WKMHEES^M  JONES  & 
LAUGHLIN  STEEL  COMPANY  KOPPERS  CO 
MPANY  ■SDMill^  LADIES  HOME  JOU 
RNAL  LEVER  BROTHERS  LIFE  MAGAZINE 
MC  CALL'S  MAGAZINE  BKniliniBB  NAT 
lONAL  DISTILLERS  _NATIONAL  LUMBER 
MFGRS.  ASSOC.  ■MIHSIIB  NATION 
AL  VITAMIN  FOUNDATION  NEW  YORK  LI 
FE  INSURANCE  CO.  Mvii'i*.iH:iJj:  J  ot.tn  m 
ATHIESON  PEPSI-COLA  COMPANY  PHILL 
IPS-VAN  HEUSEN  ■■UEMUZ^H  CHA 
RLES  PFIZER  RAYBESTOS  REDBOOK  ROY 
AL  CROWN  KMEEHinna  the  SATURDAY 
EVENING    POST    SCOTT    PAPER    COMPANY 

iW'IH>i'L'JJMi^-fi1ffl,',N^ii;HB  SOCONY  MOBi 

L  OIL  COMPANY  SEAGRAMS  SYLVANIA  E 
LECTRIC  ■'liin'Htlii'i^i'lll'IM  PRODUCTS,  I 
NC.  TEXACO  THEATER  GUILD  TIME  MAG 
AZINE  ■EIIiniailllE^H  UNION  CARBIDE 
VOGUE  WESTINGHOUSE  ELECTRIC    CORP. 

WOMAN'S  DAY  ■■EHininnn^iM  xerox 
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INCORPORATED 
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(CONTINUED  FROM  PAGE  FOUR) 

Closed-Circuit  T\  Network  at 
Int'l  Home  Furiiishinfis  Show 

-'"  A  closed-circuit  television  sys- 
tem, the  first  to  be  used  as  a  com- 
munication aid  in  the  home  fur- 
nishings industry,  served  to  speed 
the  flow  of  market  news,  messages, 
and  buyer  reactions  at  the  Inter- 
national Home  Furnishings  Mar- 
ket, which  opened  in  Chicago  on 
January  3. 

The  system,  installed  in  the 
Merchandise  Mart  by  Sterling 
Movies  U.S.A.,  was  underwritten 
as  a  public  service  by  the  DuPont 
Company.  Programming  was  seen 
on  a  network  of  40  sets  positioned 
in  heavy  traffic  areas  such  as  el- 
evator lobbies,  hallway  intersec- 
tions, checkrooms  and  lounges. 

Broadcasts,  prepared  by  Sterling 
television  professionals,  spanned 
the  full  eight-hour  market  day. 
They  were  based  on  a  combination 
of  live,  taped,  and  filmed  material 
programmed  from  a  special  Mer- 
chandise Mart  studio.  Features 
were  programmed  on  an  industry- 
wide basis. 

Programming  covered  all  as- 
pects of  the  industry  including  car- 
pets, furniture,  decorative  fabrics, 
accessories  and  lighting.  News  was 
presented  every  hour  on  the  hour, 
using  a  teletype  hook-up  to  New 
York. 

In  some  cases  key  events  at  the 
market  were  taped  as  a  review  for 
viewers  who  were  not  able  to  at- 
tend. Interviews  with  industry 
leaders  in  the  fields  of  retaihng, 
design,  and  manufacturing  brought 
out  the  color  of  industry  opinion. 
Fashion  round-ups  were  presented 
new  every  day,  compiled  by  a 
group  of  top  industry  writers.       • 


PinktTlon    is   I  .    S.   Liaison 
lor    Int'l    All    Film    Festival 

i>  Jane  Pinkerton  Associates,  New- 
York  City,  has  been  appointed  U. 
S.  representative  for  the  Interna- 
tional Advertising  Film  Festival, 
London-based  organization  which 
sponsors  the  annual  worldwide  ad- 
vertising and  television  film  com- 
petition. 

The  announcement  was  made  by 
Peter  Taylor,  director  general  of 
the  Screen  Advertising  World  As- 
sociation, sponsor  of  the  annual 
event.  The  Pinkerton  organization 
will  serve  both  as  U.  S.  head- 
quarters for  the  1965  festival  and 
as  its  public  relations  counsel.  The 
show  will  be  held  in  Cannes. 
France  this  vear.  • 


Office  of  Communications  Set 
Up  by  Lutherans  in  Illinois 

■  The  Illinois  Synod  of  the  Lu- 
theran Church  in  America  has 
established  a  newly-created  "Of- 
fice of  Communications"  to  serve 
its  School  of  Theology  at  Chicago 
and  three  divisions  which  form 
Lutheran  Social  Service  of  Illi- 
nois: the  Division  of  Family  and 
Child  Care,  Division  of  Care  of 
the  Aged  and  the  Division  of  Pas- 
toral Care. 

Announcement  of  the  new  of- 
fice was  made  by  Dr.  Robert  J. 
Marshall,  president  of  the  Synod. 


WARREN   D.   NELSON  .   .   .   heads 
Lutheran    Office    of    Communications 

He  has  appointed  Warren  D.  Nel- 
son, former  member  of  the  pro- 
duction staff  at  Wilding,  Inc.,  as 
communications  director.  For  the 
past  two  months.  Nelson  has  been 
setting  up  the  new  activity.  It  be- 
came fully  operational  on  January 
2nd  with  the  inclusion  of  .-Xugus- 
tana  Hospital  and  the  Illinois  Syn- 
od. 

Nelson  will  be  responsible  for 
publicity  and  promotional  materi- 
als as  well  as  the  development  of 
audio-visual  materials.  He  will  also 
function  as  the  managing  editor 
of  the  Illinois  Lutheran,  pub- 
lished for  the  8.5,000  members  of 
that  denomination  within  the  Illi- 
nois Synod.  • 
♦        *        * 

Profirammers,  SMPTE  Elected 
to  Educational  Media  Council 

■j^  Two  major  organizations  in  the 
film  media  field  have  been  elected 
to  the  Educational  Media  Council 
— the  National  Society  for  Pro- 
grammed Instruction  and  the  So- 
ciety of  Motion  Picture  and  Tele- 
vision Engineers. 

These  elections  bring  EMC 
membership  to  a  total  of  14  na- 
tional nonprofit  organizations  hav- 
ing a  strong  common  interest  in 
education  and  specialized  interests 
and  skills  in  the  use  of  communi- 
cations media  in  education.  « 
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1,  Mow,  gentlemen'  Let's  get  to  it- 
Business  is  fine,  but  it's  been  brought  to 
not)  attention  that  there  is  a  lack  of  recognition 
of  Tri  Art  as  the  name  of  Ou  Arts  color  lab 
and  I  propose  to  do  something  about  it ! 


I'm  qo'inq  to  change  the  name  of  Tn  Art !    It  will 
confuse  the  hell  out  of  anybodij  who  tries 
to  appease  us  by  learning  that  name  tomorrow. 
They'll  wake  up  and  start  screaming  Tri  Arti... 
And  w/e  won't  be  there. 


.  Now,  1  want  ljou  to  come  up  with  a  bi^and  new 
name  for  our  color  operations  that  ^will  conveij  our 
new  'image.  It's  got  to  reflect  the  vitality  of  our 
qoung  management  and  the  soundness  of  our40 
Ljears  of  ei'perience.Tine  new  name  must  make 
clear  that  we  have  niade  a  tremendotis  investment 
in  new  equipment  in  the  last  10  qears. 


You're  not  getting  the  idea'.  It  mu^t  have  wham-o! 
Wn^  With  our  new  editing  rooms  for  oor  ci/stomers 
ourne^^j  fiber  optics  color  printing, our  tightened 
inspection  and  absolute  quality  control,  we  C3r\ 
beat  'anybodtf  ftr  service, quahtij  and  facilities'. 
Let's  try  some  more ! 


Wham-OLsbs  \ 

Facilities  Labs  control  labs 
)/  Beat  Lab  Co 


5.  I've  got  it!  1  just  thought  of  it!  Just  the  name  to 
say  ev/eru)thmq!  It  reeks  of  speed, our  fantasUc 
equipment,  personalized, sensational  service, 
and  dynamic  frilow-up  combined  oiiththe  knowJledqe 
based  on  our  unsurpas-Ded  40  years  of 
experience.' Bracy  L/ourselves...  Here  itcoimes! 
*^DuArt  Color  Corporation.' 


How's  that  for  afresh  approach'^ 

lal 


DU  ART  FILM  LABS  FOR  BLACK  &  WHITE  DU  ART  COLOR  CORP.  FOR  COLOR -245  W.  55  ST..  NEW  YORK 


10019,  PL  7-4580  ^  ^• 
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SEND 

IT  TO 

MECCAi 
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LEADING 
PRODUCERS 

DO 


Leading  producers  everywhere  have  turned  to  Mecca  for  more 
than  a  quarter-century  for  16  and  35  mm  black  and  white 
film  processing  .  .  .  because  they  know  the  services  they 
receive   will    be   expert,    personal,   fast  and   of  top   quality. 


mm(B[)\ 


FILM  LABORATORIES  CORP. 

AlUhated  ndh  E,:r_-   ;■   ■     -  ^     ■_    ■     .  :.3- ,nglji.  D  C    2:c:7 
FILM  CENTER  BLDC,  630  NINTH  AVENUE.  NEW  YORK.  NEW  YORK  10036.  CO  5-7676 
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FILM 
PROCESSING 


Films    "Primary    Sales    Tools" 
lor  ('iiliiiers"  Magazine  Group 

IncrcuAini;  use  of  audiovisuals 
to  promote  printed  media  in  1965 
is  one  of  the  "growth"  areas  where 
films  have  been  making  note- 
uorthy  progress.  For  the  past  two 
years,  for  example,  color  motion 
pictures  have  been  the  primary 
sales  tool  used  to  sell  national 
:idvertising  space  in  the  three  mag- 
azines of  the  Cahners  Publishing 
Co.,  Inc. 

Watt  Pye.  director  of  sales  pro- 
motion for  the  Denver  division  of 
Cahners,  recently  told  members  of 


Cahners'  exec-.  Watt  Pye 

the  Colorado  chapter  of  the  Asso- 
ciation of  Industrial  Advertisers 
that  he  had  written  and  directed 
these  sales-tool  films  at  an  aver- 
age rate  of  three  new  films  each 
year.  They  are  produced  in  Den- 
ver under  his  supervision. 

In  a  similar  film-and-slide  pre- 
sentation before  the  .Albany,  N.  Y. 
AI.A  chapter  in  January,  Pye  de- 
scribed these  films  as  "uniquely 
different  from  other  films  in  im- 
pact and  amount  of  information 
communicated."  They  have  ap- 
plied in  space  sales  for  Cahners" 
Design  News.  EDN  (Electrical 
Design  Ne.vs)  and  Electric 
Light  &  Power. 

Sales  promotion  chief  at  Cahn- 
ers for  the  past  seven  years.  Pye 
was  previously  in  the  advertising 
and  sales  promotion  department  of 
General  Electric  in  Ft.  Wayne, 
Ind.   and  Schenectady.  N.  Y.   He 


is  a  former  newsman,  a  graduate 
of  Notre  Dame  and  a  member  of 
both  the  Advertising  Club  of  Den- 
ver and  the  Colorado  Chapter  of 
AIA,  to  whom  he  spoke.  • 

^  *  ;;: 

Syracuse  Presents  a  Lecture 
Series  at  Newhouse  Center 

■'■  A  series  of  lectures  on  the  cin- 
ema as  an  art  form  has  been 
given  at  the  Newhouse  Communi- 
cations Center  ( for  instructional 
communications )  at  Syracuse  Uni- 
versity in  New  York,  The  first  of 
the  Newhouse  lecturers  on  cinema 
techniques  was  Mel  London,  pro- 
ducer for  Wilding,  Inc.,  who  pre- 
sented his  paper  in  December. 

London's  most  recent  release. 
The  World  Next  Door,  pictured 
sports  around  the  world  for  its 
sponsor,  the  Pepsi-Cola  Company. 
It  was  filmed  on  location  in  15 
lands  abroad.  He  was  also  execu- 
tive producer  of  an  award-winning 
series  for  Alitalia  Airlines.  • 

■■('areers  in  En^iincerin};"  Is 
Theme  ot   New  (iE   Sound  Film 

A  new  program  of  General 
Electric  Educational  Films  has 
now  made  available  to  the  nation's 
high  schools  a  14' 2 -minute  16mni 
color  film  titled  Careers  in  Eni;iii- 
eering,  which  may  be  purchased 
outright. 

The  new  sound  film  provides 
background  on  the  engineering 
profession  with  emphasis  on  four 
major  disciplines;  mechanical,  elec- 
trical, chemical  and  civil  engineer- 
ing. Careers  also  touches  on  the 
inter-relationships  between  the 
principal  facets  of  engineering  and 
highlights  some  of  the  challenges 
which   face  tomorrow's  engineers. 

To  aid  students  in  working  car- 
eers in  this  field,  the  film  notes 
the  personal  qualifications  as  well 
as  school  courses  re.]uired  to  pre- 
pare for  higher  education  in  engin- 
eering schools.  It  is  being  made 
available  at  SI 20  per  print.  Re- 
quests for  preview  or  orders  may 
be  sent  to  General  Electric  Edu- 
cational Films,  60  Washington 
Ave.,  Schenectady.  N.  Y.  12305.  • 
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Timeless 


LIGHTING  . . .  timeless  in  its  effectiveness. 

No  single  creative  element  contributes 

more  powerfully  to  successful  production  — 

CHOOSE  IT  WISELY. 


THE  EAST'S  ONLY  SPECIALIST -LIGHTING,  GRIP  EQUIPMENT,  PROPS,  GENERATORS 

RENTALS   •   SALES   •   SERVICE     rtf  J  Sole  distributor  of   Mole  Richardson   Company   Products   in   Greater   New   York 


INC    333  WEST  52nd  STREET  NEW  YORK.  N.  Y.  10019.  Area  212,  Circle  6-5470 

Send  tor  a  schedule  of  rental  rates! 
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At  the  end  of  this  day... 
Today...you  will  have 

a  knowledge  of 
"CLOSING  THE  SALE" 

beyond  any 

knowledge  you've  had 

available  so  far! 


Eleven  of  the  sharpest 
ways  to  get  orders 

SHOWN    IN    SESSION    ONE,    FROM 

SIX    POWERFUL    SALES    TRAINING 

MEETINGS  IN  AUDIOVISUAL 


Nome 

Address. . . 
Compony. 


HOW  TO  IMPROVE  COMMUNICATION 

American    Management    Association    Hosts   Three-Day 


Selling  Bureau 

Exclusive  Distributor  for 
METHODS   AND   MOTIVATION,    Inc. 

Send  Coupon  Today  for  Preview  Details 


BEHER    SELLING    BUREAU,    Depl.  B-S 

6108  Sonto  Monita  Blvd.,  Los  Angeles  38,  Colif. 
Send  preview  details  on  University  of  Morketing 
Sales  Tfoining  Course  to; 


"Closing  the  Sale"  and  the  five 
other  subjects,  in  the  University  of 
Marketing  Course,  bring  you  selling 
secrets  of  the  nation's  top  experts. 
This  Audio-Visual  Course,  with  fresh 
approach  and  strong  retention  value, 
inspires  men  .  .  .  assures  their  appli- 
cation of  the  techniques  it  teaches. 
Each  Session  provides  color  filmstrip, 
two  12-in  33V'3  rpm  records.  Meeting 
Leader's  Guide,  and  Notebooks  for 
your  Salesmen. 


Orientation     Seminar    on 
ow    TO    Communicate    with 


H 


Cit, 


, ,,.     Title 

State  Zip  Code 


audiences  more  effectively, 
more  selectively  and  at  lower  cost 
is  the  announced  theme  of  a  com- 
prehensive orientation  seminar  on 
"Effective  Business  Films""  which 
opens  on  February  1st  at  the 
headquarters  of  the  American 
Management  Association  in  New 
York  City,  it  concludes  on  Feb.  3. 

Co-chairmen  of  the  AMA  Sem- 
inar are  Gordon  H.  Tubbs.  East- 
man Kodak  Company  and  John 
E.  Duncan,  manager,  audio-visual 
programs.  Industrial  Sales  Division 
of  the  General  Electric  Company. 
Emphasis  will  be  given  to  co-ordi- 
nating films  with  other  communi- 
cations" media:  advertising,  house 
organs,  press  releases,  etc.  There 
will  be  an  in-depth  study  of  single 
and  multi-purpose  films  —  and  of 
techniques  used  to  make  one  film 
serve  a  variety  of  purposes. 
Role  of  .\uclio-^"isual  Dept. 

The  place  of  the  audio-visual 
department  within  companies  and 
the  matter  of  procurement  and 
production  are  among  other  topics 
to  be  covered.  Finally,  the  ad- 
vance program  notes,  budgeting 
and  cost  control  and  the  question 
of  measuring  results  will  be  dis- 
cussed. 

Guest  speakers  include  Edward 
J.  Wegman,  president,  Holland- 
Wegman  Productions.  Inc.,  Buf- 
falo; William  J.  Connelly,  man- 
ager of  advertising  for  the  Plastics 
Division,  Union  Carbide  Corp., 
New  York  City;  Sidney  Shulins, 
staff  executive.  Association  of  Na- 
tional Advertisers,  Inc.,  New  York 
city;  Willis  H.  Pratt,  film  manager, 
American  Telephone  &  Telegraph 
Co..  New  York  City;  N.  Don  Ma- 
con, executive  consultant,  A-V 
Corp.,  Houston,  Texas;  John 
Flory,  advisor  on  non-theatrical 
films,  Eastman  Kodak  Co..  Ro- 
chester, N.  Y.;  and  W.  G.  Wilson 
II,  Charisma  Group,  New  York 
city. 

Reviewing  the  .4N.\  Stud>' 

A  special  feature  of  this  semi- 
nar will  be  the  presentation  of  ad- 
vance information  from  the  newly- 
completed  ANA  study,  "Advertis- 
er Practices  in  the  Production  and 
Distribution  of  Business  Films"" 
(see  page  four). 

Members  of  the  American  Man- 
agement Association  may  attend 
the  three-day  meeting  at  a  cost  of 
$150;  non-members  are  charged 
$175.00.  For  registration  details 
write,  wire  or  phone  AMA  head- 
quarters,   135   W.   50th   St.,  New 


'Effective     Business     Films" 

York  City  10020;  phone  556- 
8171,  area  code  212.  • 

*  ::: 

Movielab  Reports  an  Increase 
of  16%  in  Sales  for  the  Year 

•?>  Movielab.  Inc.  (ASE)  has  re- 
ported that  its  sales  volume  for 
the  fiscal  year  ending  January  2, 
1965  would  exceed  $8  million,  or 
approximately  16%  more  than 
last  year's  total  sales  of  $6,887,- 
000. 

Saul  Jeffee,  president,  said  that 
the  company  had  expanded  its  fa- 
cilities, adding  new  high-speed 
processing  equipment  in  1964 
which  will  enable  the  company  to 
handle  double  its  present  volume 
of  business  in  the  new  year.  Movie- 
lab's  annual  sales  have  grown  at 
an  average  compound  rate  of  13% 
and  net  income  at  a  rate  of  2 1  % 
during  the  past  six  years.  • 

Cuiiiniunieations  Satellite's 
Film  Shows  Plans  for  Future 

The  Communications  Satellite 
Corporation  is  showing  a  new 
short  motion  picture  on  the  plans 
of  this  space-age  organization. 
Matthew  Gordon,  director  of  in- 
formation for  Comsat,  recently 
showed  the  informative  reel  to 
members  of  the  New  York  chapter 
of  the  .American  Marketing  Asso- 
ciation. • 

!!e  *  .* 

623,911  Viewers  Saw  Uniled 
.\ir  Lines"  Pielure  at  N.Y.  Fair 

*  The  award-winning  United  Air 
Lines'  film.  From  Here  to  Tlwre, 
played  to  623,91 1  viewers  who  at- 
tended 7,889  showings  in  the  com- 
pany"s  theater  within  the  Travel 
and  Transportation  Building  at  the 
New  York  World's  Fair  ir[  1964. 
United  will  repeat  the  color  film, 
which  is  presented  without  charge, 
at  the  Fair's  second  run  this  year.  • 

*        *        * 

"Prospects  Before  I's"  Helps 
Builil   Newspapers"   .\<1   Lineage 

•i<  The  20-niinute  film.  Prospects 
Before  Us,  is  currently  showing 
advertising  space  buyers  the  facts 
on  research  covering  1,000  daily 
newspapers  in  the  U.  S,  and  Cana- 
da. Sponsored  by  the  Bureau  of 
Advertising  of  the  American  News- 
paper Publishers  .Association,  the 
film  uses  split-image  techniques  as 
it  updates  new  findings  about  the 
pulling  power  of  daily  newspaper 
advertising  pages.  • 


SALESMAN   MOTIVATION 
and  SALES  TRAINING 

THE    PARTHENON   METHOD 

Mal<e  him  identil-, 

Mal<e  him  want  to  —  Show  him  how 

Leave   him   steamed    up. 


"THE     HARDESTY     CASE" 

Do  your  salesmen  conceutiate  on  a 
few  pet  items  and  neglect  the  full 
line?  The  Hardnaly  Case  is  a  kid- 
ding-onthe-squaie  comedy  designed 
to  persuade  Ford  car  salesmen  that 
they  should  —  and  can  —  put  some 
sales  effort  on  the  light  and  medium 
truck  lines  .  .  .  and  along  the  way 
it  reviews  some  key  sales-work 
fundamentals. 


^T'^^^^l 

Hl^l 

R^' 

•'tti 

A9^l 

[1^        ^^B 

m-^- 1^1 

1     , 

I 

9  "JM 

w^  ^1 

mJt 

V      i 

Ksfl 

^^BL^J 

1 

1 

\ 

"HEAVY    GOING" 

Do  your  salesmen  tend  to  sell  a  "per- 
formance" product  on  a  price  basis? 
Heavy  Going  persuades  Ford  hea\'y 
truck  salesmen  to  earn  their  deals— 
U)  dig  up  all  the  facts  and  organize 
them  into  a  solid  proposal  that  will 
prove  to  the  customer  hell  make  a 
profit  if  he  bin  s. 


'FILE   ON    HENRY   ROYALL" 

Did  some  of  \our  men  join  the  com- 
pany expecting  to  make  their  careers 
"inside"— and  now  they're  expected 
to  go  outside  and  icll?  The  File  on 
Henry  Royall  was  made  to  persuade 
the  800  Bank  of  America  branch 
managers  that  seUing  is  necessaiy 
today  —  that  they  can  do  it  —  and 
here's  lioir. 

For  loan  print's  write  or  phone: 

PARTHENON   PICTURES 

Cap  Polmer,   Exec.  Producer 

2625  Temple  St.,  Los  Angeles  90026 
(Area  213).  385-3911 


10 


BUSINESS  SCREEN 


«Mteitti 


MMtMHMitIM* 


LABORATORIES.   INC 


or  LI  XI 


LABORATORIES.   INC 


DI-   LUXi: 


LABORATORIES.   INC. 


DE  LUXi;. 


LABORATORIES,    INC. 


DE  LUXE 


LABORATORIES.   INC 


GENERAL 

FILM    LABORATORIES 


GENERAL 

FILM    LABORATORIES 


Spliced! 


The  joining  of  these  two  top- 
quality  processing  laboratories 
begins  a  new  era  in  conven- 
ient, fast  motion-picture-film 
processing  for  professional 
producers  across  the  country 
and  throughout   the  world. 

DE  LUXE  LABORATORIES,  INC. 

850  Tenth  Ave.,  New  York,  N.  Y. 
10019,  Telephone  (212)  CI  7-3220 
GENERAL  FILM  LABORATORIES- 
1546  N.  Argyle,  Hollywood,  Calif. 
90028,  Telephone  (2/3)  HO  2-61 71 

•Division  of  Dc  Luxe  Laboratories.  Inc. 


•o 

GENERAL 

FILM   LABORATORIES 


•o 

GENERAL 

FILM    LABORATORIES 


GENERAL 

FILM    LABORATORIES 
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T  Was  Most  Impressed  with  the  volume  of 
-*•  film-making  in  Russia  and  the  many  aspects 
which  are  so  different  from  the  industry  in 
North  America. 

Training  Films  Also  Shot  in   35mm 

There  is  a  huge  captive  audience  which 
fills  100,000  theatres,  including  some  6.000 
with  wide  screens  and  50  with   70mm. 

There  are  seven  large  feature  studios  and 
13  smaller  ones  (one  in  each  province)  in 
addition  to  many  studios  specializing  in  sci- 
ence or  documentary  or  medical  or  educational 
production.  All  films,  even  simple  training  or 
classroom  or  TV  pictures,  are  shot  in  35nim. 
There  seems  to  be  no  1  6mni  production  equip- 
ment, although  they  hope  to  have  a  16mm 
industry  one  day.  On  the  other  hand,  about 
a  fifth  of  their  theatres  are  16mm  and  the 
studios  make  their  own  reduction  prints. 

1  went  through  the  largest  studio  —  Mos- 
film  —  on  the  outskirts  of  Moscow.  It's  huge. 
Four  thousand  employees,  thirteen  stages,  its 
own  laboratories.  There  are  150  editors  in 
fifty  editing  rooms  and  their  own  preview  the- 
atre —  with  1,000  seats!  They  turn  out  40-50 
features  annually,  about  a  quarter  of  the  coun- 
try's output. 

Lenfilni  Studios  in  Leningrad  has  a  staff  of 
2,000,  with  five  stages  and  an  annual  out- 
put of  15  features,  plus  some  TV  work.  When 
I  was  there  they  were  building  another  couple 
of  stages  to  increase  their  production. 

"Showed  Me  Everything  I  \\ anted  to  See" 

The  Russians  showed  me  everything  1 
wanted  to  see.  Nothing  was  held  back.  I  in- 


Journey  to  Russia 

by  Graeme  Fraser 
\  iee-Presiilenl,  Crawley  Films,  Ltd. 

Mr.  Fraser  was  recently  invited  to  visit 
Russia  as  the  guest  of  the  Fihn  Makers 
Association  of  the  U.S.S.R.  and  Busi- 
ness Screen  asked  him  to  record  some  of 
liis  impressions  of  the  journey. 

terviewed  directors  and  actors  and  engineers, 
screened  several  new  features,  attended  a  pre- 
miere, toured  the  studios.  They  are  eager  to 
establish  more  contact  with  the  West  and 
their  hospitality,  as  an  official  guest  of  the 
State,  was  almost  overpowering. 

You  have  to  keep  reminding  yourself  that 
every  store,  every  apartment  house,  every  in- 
dustry, every  theatre  and  every  film  studio 
belongs  to  the  State.  This  can  lead  to  some 
interesting  situations. 

Latest  Features  Available  for  TV   Use 

For  instance  a  TV  official  ( Moscow  has 
four  channels — two  general,  one  educational 
and  one  experimental )  told  me  they  can  ob- 
tain without  fee  any  theatrical  feature  from 
any  studio.  Thinking  of  the  protracted  nego- 
tiations between  networks  and  studios  here,  I 
said.  'Suppose  you  wanted  a  new  film  even 
before  it  went  into  the  theatres?"  He  said,  "No 
problem,  we  just  ask  for  it."  I  said.  "Wouldn't 
that  cut  down  the  box  office?"  He  said,  "So 
what  —  the  studios  and  TV  stations  both 
belong  to  the  State!" 

Another   surprise    1    had    was    to   find    how 


really  competitive  are  the  Russians.  They 
compete  in  athletics,  in  world  trade,  for  the 
opportunity  to  receive  an  education  as  a  pro- 
fessional, for  a  better  job,  a  more  interesting 
assignment.  A  director  or  a  cameraman  can 
receive  a  bonus  for  a  quality  film,  ( as  judged 
by  the  critics,  not  by  the  box  office )  a  bonus 
which  is  in  excess  of  his  basic  salary.  But 
there  seems  to  be  no  bonus  for  coming  in 
under  budget! 

1  feel  that  the  feature  industry  suffers  some- 
what from  lack  of  contact  with  the  rest  of  the 
world.  In  addition  there  is  the  problem  of  the 
very  round-about  and  remote  connection  be- 
tween the  film  makers  and  the  box  office.  In 
.America,  producers  make  the  pictures  the  film 
bankers  think  the  public  will  wish  to  see. 

Nevertheless.  Mosfilm  has  turned  out  fea- 
tures like  Hamlet.  The  Cranes  Are  Flying,  Bal- 
lad of  The  Soldier,  Ivan  The  Terrible,  The 
Circus,  Othello  and  The  Clear  Sky. 

Documentaries    "\ilal,"   Closer   to   People 

Russian  documentary  pictures  are  very  good 
indeed.  They  are  vital  because  they  get  closer 
to  people  in  their  environment  than  do  many 
documentary  producers  here.  Here  we  train 
a  cameraman  in  mountain  climbing  or  athletics 
so  he  can  cover  such  events.  There  they  take 
a  mountain  climber  or  an  athlete,  put  him 
through  an  intensive  course  in  cinematogra- 
phy and  make  him  into  a  specialist  cameraman 
for  pictures  about  mountain  climbing  or  ath- 
letics. 

I  found  special  studios,  with  stages  and 
complete  facilities,  at  the  huge  University  of 

(CONTINUED  ON  THE  FOLLOWING  PAGE  14) 
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Meet<«'''''*«^^>  the  most  complete  line  of  audio-visual  projection  equipment 


—  SERIES  70  16mm  PROJECTORS 


<1^ 


li 


for  audiences  from  room 


size  to  auditoriums  —  MOVIEMATIC  REPEATER  PROJECTOR      [T 


for  convenient,  self  contained,  always  ready  to  go  projection  —   SILENT  16 


'^j^       for  athletic  coaches  and  motion  analysis  —  DUOLITE 


for  daylight  or  dark,  classroom  or  auditorium 


T\VO-\VAY        il 


projection—  70-1600  ARC  PROJECTOR 
audiences  —  SOUNDVIEW 


for  ultra  large,  theater  size 
for  silent  and  sound  filmstrip 


presentations  —CRAIG  VIEWERS,  SPLICERS  AND  REWINDS     ^^ 


for  film  maintenance,  previewing  and  editing  —  and  NOW  the  newest,  most 


versatile  member  of  the  KALART  VICTOR  familv  the  SOUNDSTRIP 


SYSTEM     !p  ^m     f'^''  talking  still  pictures  without  records  or  magnetic  tapes. 


Truly,  the  filmstrip  that  "speaks  for  itself."        WRITE     j^i    TODAY  FOR 


THE  COMPLETE  STORY 


Department  113,  Plainville,  Connecticut  06062 
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The  Editors  of  BLSnESS  SCREEN  Annoiinrr  ll,f  l.>(/i  Annual 


@ 


¥iew 


The  Standard  of  Excellence  in  film  tape  production  besiins  with  the 
comprehensixe  listings  of  experienced,  specializing  producers  which 
are  featured  in  this  annual  Bluebook  of  the  Factual  Film  Industry. 
The  15th  Annual  Production  Re\ie\\  presents  1965  Film  Award 
Programs.  Audio  visuals  in  the  United  States  Go\ernment.  and  details 
on  every  relevant  organization  and  ser\ice  group  within  this  growing 
field.  Single  copy:  Two  Dollars;  it's  free  w  ith  your  annual  subscription. 
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JOURNEY    TO    RUSSIA: 

(continued  from  the  preceding  p.^ge  12) 
Moscow,  the  Academy  of  Science  and  at  the 
Academy  of  Medicine. 

Apart  from  its  sheer  size,  my  biggest  sur- 
prise in  connection  with  the  Russian  film  in- 
dustry was  to  find  that  80 '^c  of  their  thou- 
sands of  film  makers  are  graduates  of  the  big, 
45-year-old  All  Union  State  Institute  of  Cine- 
matography in  Moscow.  This  is  the  way  you 
break  into  the  industry — become  accepted  for 
one  of  the  four  to  six-year  courses  there.  It  is 
planned  that  one  day  a  flat  100%  of  the  film 
makers  will  be  graduates  of  this  one  Institute. 

2,300  .\re  Stiicl>ing  to  Be  Film  Makers 
When  I  went  through  it,  there  were  1500 
day  students,  plus  100  evening  students.  600 
correspondence  students  (mostly  in  script  writ- 
ing) and  100  foreign  students  from  Africa. 
China,  South  America,  etc. 

The  Institute  has  four  large  stages  and  a 
permanent  staff  augmented  by  a  great  num- 
ber of  visiting  lecturers  from  Mosfilni. 

Their  largest  faculty  is  that  of  Direction, 
which  is  divided  again  into  Theatrical.  Docu- 
mentary, Scientific,  .-Xnimation.  Education  and 
Television  Films.  Then  there  are  the  faculties 
of  Script.  Acting.  Camera,  Design,  .Art  His- 
torians of  the  Cinema  and  Critics,  Economy 
and  Organization  of  Production.  In  essence, 
the  thesis  of  a  student  is  to  complete  his  part 
of  a  successful  motion  picture. 

The  Institutt  has  a  library  of  200.000  vol- 
umes and  a  special  research  centre  which  issues 
considerable  literature  relating  to  motion  pic- 
tures. 

Leningrad  Institute  for  Film  Engineers 
Film  engineers  are  trained  in  Leningrad  at 
the  Special  Institute  of  Engineers  for  Sound 
Cinema.  It's  a  five  year  course  and  there  are 
presendy  some  200  students. 

I  found  the  pace  of  production  rather  lei- 
surely by  our  standards.  The  director  is  the 
key  man.  "We  trust  our  creative  people."  They 
have  no  producers  as  we  understand  the  func- 
tion here.  It  was  explained  to  me  that  the 
Producer  is  the  State. 

I  met  men  in  their  twenties  who  were  being 
entrusted  with  the  direction  of  a  major  fea- 
ture, for  whenever  an  outstanding  talent  is 
found,  be  it  in  music,  dancing,  athletics,  medi- 
cine or  film  making,  that  talent  is  encouraged 
and  subsidized  by  the  State. 

.\  Longing  for  \\'ider  Creative  Contacts 
Among  film  makers  I  felt  a  real  longing  for 
wider  creative  contacts  with  the  other  film 
centres  of  the  world.  The  industry  there  is 
very  self-sufficient  —  Mosfilm  for  instance 
manufactures  its  own  make-up  and  its  own 
filters  —  but  they  take  full  advantage  of  any 
opportunities  for  contact  with  the  West.  I 
spoke  to  an  audience  of  1000  film-makers  and 
gave  a  talk  on  Moscow  TV'  and  in  each  case 
screened  a  Crawley  film. 

I  was  greatly  impressed  with  the  Russian 
people.  They  are  warm-hearted  and  respon- 
sive and  out-going.  They  made  a  real  effort 
to  make  me  feel  at  home  all  the  time.  The 
day  I  arrived  they  took  a  language  teacher 
from  her  classes  at  the  University  of  Moscow 
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and  assigned  her  to  mc  as  guide  and  inicr- 
prcter  for  my  whole  stay. 

Most  people  visit  Russia  as  part  of  a  dele- 
gation or  an  organized  tour.  I  went  alone, 
and  was  thus  able  to  cover  a  great  deal  of 
ground. 

We  have  invited  thcni  to  return  the  visit 
and  wc  hope  to  have  a  party  of  Russian  film- 
makers tour  Canadian  studios  next  year.  1 
am  confident  that  such  exchanges  of  films  and 
film  makers  can  play  a  part  in  developing  con- 
structive communications  between  North 
.Americans  and  the  Russians  and  bring  closer 
the  aim  of  "Peace  in  our  time.  O  Lord"'.       • 


New  l{iiU'>  tor  I2lh  Intrrnalional  \<\  Film 
Festival  lo  be  Held  in  f^annes.  June  21-26 

•T  The  1 2th  Tntemalional  .'\dvertising  Film 
Festival,  sponsored  by  the  Screen  Advertising 
World  .Association,  is  entirely  devoted  to  cin- 
ema playlets  and  television  commercials  used 
throughout  the  globe.  It  will  be  held  at  Cannes. 
France,  from  June  2 1st  to  26th. 

At  its  recent  meeting  in  Paris,  the  execu- 
tive council  of  the  host  group  made  several 
changes  in  this  year's  regulations  and  rates. 
Film  entries  are  now  to  cost  2.'^  British  pounds 
per  single  subject;  .SO  British  pounds  per  series 
of  two  films,  inclusive  of  customs  and  handling 
charges  incurred  by  the  local  agent.  A  num- 
ber of  other  changes  affected  both  cinema  and 
television  entries: 

For  theater  ad  playlets,  the  minimum  length 
has  previously  been  restricted  to  I  .^  metres 
(30  seconds).  A  new  category  has  been  intro- 
duced for  films  of  all  techniques  (except 
CinemaScopc)  and  the  minimum  length  of 
existing  categories  for  live  action  films,  cartoon 
animation,  etc.  will  commence  at  10  metres. 
The  category  for  films  using  puppets  and 
marionettes  has  been  merged  with  animated 
objects.  A  new  category  for  "mixed  techniques" 
was  created  for  films  using  more  than  one 
technique,  providing  for  subjects  up  to  25 
metres  and  over  25  metres. 

In  the  television  category,  live  action  sub- 
jects arc  being  extended  from  three  to  four 
types  and,  as  in  the  case  of  theater  playlets, 
films  using  mixed  techniques  will  have  two 
categories  of  the  varying  lengths  noted. 

The  maximum  entry  per  competitor  is:  the- 
ater ad  playlets,  nine  single  films  and  one 
series  of  two  films  for  not  more  than  1 1  sub- 
jects. Television  commercial  entrants  may  sub- 
mit not  more  than  six  single  films  and  one 
series  of  two  films  for  a  total  of  not  more 
than  eight  subjects. 

The  maximum  length  for  any  film  in  either 
group  will  be  110  metres  (four  minutes). 
Competitors  should  also  note  that  (  1 )  not 
more  than  one  film  advertising  the  same  prod- 
uct or  sen'icc  and  using  the  same  production 
technique  can  be  accepted  from  any  one  com- 
petitor from  any  one  country,  and  (2)  films 
cannot  be  entered  without  having  prior  per- 
mission from  the  advertiser  and  or  the  adver- 
tising agency.  Non-compliance  will  result  in 
disqualification  of  the  entry. 

"Trailers"  of  cinema  feature  films  and  ad- 
vertising or  documentary  films  made  for  chari- 
table causes  will  not  be  accepted  for  entry.       • 
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R  FILMSTRIP  DEPARTMENT 


AT  CFI,  OUR  EXPERTS  HELP  YOU  find  many  short  cuts  to  great  filmstrlps. 
Working  with  you  in  the  inception  stage,  they  help  you  get  the  most  from 
your  material . . .  often  saving  you  time  and  money.  And  with  our  special 
facilities,  we'll  furnish  the  parts  you  might  be  missing.  A  flower  background? 
A  line  0/  hand  lettering?  Type  set  on  cells  for  superimposure?  Can  do.  Our 
art  talent  will  design  and  execute  original  frames  for  you,  or  we'll  copy  your 
flat  art  up  to  24"  x  32"  (32  field).  Different  size  transparencies?  We  shoot 
directly  from  35  mm  through  8  x  10,  with  no  intermediate  reduction  to 
cause  loss  of  color  or  detail.  Product  to  tie  photograpfied ?  We'll  shoot  it  into 
your  filmstrip  against  a  colorful  backg'-ound  And  with  all  this  service,  at 
CFI  you  always  get  faithful  color  ren  inimum  contrast  gain  and 

frame  to  frn.-if    (  or  ,  nrrf  tir-  ii    I  ba!anr:fi    And  nur  unique 

contini.  filmstrip 

r''-'    ■  )t_-iivery  is  one 

leadline.  Weed 
1  2-0881. 

■>  ,.     .      ; _-    . _- .^^..^ -^,  :hat  tiave 

■neet  ttie  higti  standards  of  the  motion  picture  industry. 


CONSOLIDATED    FILM    INDUSTRIES 

S5S  SEWARD  STREET,  HOLLYWOOD,  CALIFORMA  90038  ,   HO  2-0881  •  HO  9-1441 


for   Quality    Film    Service 


Complete  Laboratory 

SERVICE 

Creative  Editorial 

SERVICE 

Custom  Sound 

SERVICE 


Only  a  five  minute  walk  from  Capilol  Hill 
in  Washington,  D.C.  is  Capital  Film  Labora- 
tories  ...   one  of  the   leading   full-line 
film  facilities  in  the  country. 
In  its  new,   ultra-modern  building  are   lo- 
cated all  the  professional  15mm  and  35mm 
services    that    are     required    to    assure 
QUALITY  results  unsurpassed  anywhere. 
Capital  is  proud  of  its  "one  stop"  head- 
quarters—editorial, recording  studios,  lab- 
oratory, music  and  effects   libraries,   con- 
ference and  screening  rooms. 
Capital  is  organized  this  way  to  save  time 
and  money  .   .   .  YOUR  time  and  money. 


(Umm 


r^^ 
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FILM   LABORATORIES,  INCORPORATED 

470  I  street,  S.W.    Washington,  D.C.  20024 

Phone:  (212)  District  7-1717   Cable:  CAPFILtVl 


May  we   send  you   our   new   brochure  on 
CAPITAL'S  services  and  capabilities. 


"Ihiiik  oj  our  world  as  il  looks  Jroin  iha! 
rocket  heading  toward  Mars.  It  is  like  a  child's 
globe,  hanging  in  space,  the  continents  siiuk  to 
its  side  like  colored  maps.  We  are  all  fellow 
passengers  on  a  dot  of  earth.  And  each  of  as. 
in  the  span  of  time,  has  only  a  moment  amoif^ 
Ills  companions." 

— from  President  L.yndon  B.  Johnson's 
Inaugural   Address,  January   20,   1965 


a-0-A.LS   FOR,   1965 

.A.-u.cLiovis-u.a.ls   in    t]ne    C3-rea,t   Society 

IF  Americans  Are  to  Achieve  the  "Great 
Society,""  which  President  Johnson  has  so 
eloquently  outlined  as  our  attainable  objective, 
a  country  of  194  million  people  should  be  in- 
spired and  informed  about  the  aims  and  objec- 
tives of  this  "war  on  poverty."  It  is  essential 
that  we.  all  of  us,  know  where  we  stand,  what 
the  figures  represent  in  the  nation's  balance 
sheet  of  Iniinan  equations. 

The  President  has  placed  "Education"  as  a 
primary  goal  and  the  Congress  has  already  ap- 
propriated billions  to  iinplcment  formal  instruc- 
tion. An  expanded  National  Defense  Education 
.Act  has  been  joined  by  the  V  ocational  Educa- 
tion Act.  The  Economic  Opportunity  Act  pro- 
vides sinew  for  the  "War  on  Poverty""  program. 
The  Library  Services  Act  has  been  passed  to 
overcome  the  lack  of  adequate  library  facilities 
for  more  than  509J  of  all  Americans.  There  is 
an  Academic  Facilities  Act  for  more  schools. 
President  Requested  .\dded  Funds  for  Education 

10  years  ago  the  budget  of  the  United  States 
Office  of  Education  was  scarcely  SlOO  million: 
in  this  fiscal  year  it  has  SI. 4  billion  at  its  dis- 
posal. Congress  may  vote  more  funds. 

The  goal  of  education  is  not  alone  a  matter 
of  providing  formal  schooling  for  the  very 
young;  the  nation's  "65  educational  objectives 
include  the  adult  level  where  three  million 
of  the  four  million  Americans  who  are  "chron- 
ically unemployed""  are  also  "'functional  illiter- 
ates."" But  only  90,000  adults  are  currently 
receiving  formal  literacy  instruction.  That  is 
about  three  times  as  many  as  were  being  taught 
to  read  and  write  four  years  ago.  But  the  goal 
is  clear:  nearly  three  million  must  be  enrolled. 

■SlOO  Million  for  "Attack  on  Illiteracy" 

For  the  "attack  on  illiteracy"  program,  the 
USOE,  the  Department  of  Labor  and  the  Office 
of  Economic  Opportunity  together  have  SlOO 
million  to  work  with  during  the  current  fiscal 
year,  ending  June  30,  1965.  The  objective  is  to 
combine  instruction  in  reading  and  writing  with 
job  training. 

To  implement  the  figures  on  illiteracy:  the 
1960  census  showed  that  more  than  22  million 
Americans  over  25  were  illiterates  for  "all 
practical  purposes."  Going  farther:  this  na- 
tion has  8.3  million  persons  over  25  with  fewer 
than  five  years  of  formal  instruction.  More  than 
5 1  %  of  adult  Americans  have  never  been 
graduated  from  high  school. 

Small  wonder  that  a  recent  survey  di.iclosed 
that  28%  of  our  adult  population  doesn't  even 
know  there  is  a  war  going  on  in  Soutli  Vietnam! 

AO'T'c  of  U.  S.  Population  is  I'lider  .Aije  20 
The  figures  on  education  aren't  complete,  as 
yet.  Federal,  state  and  local  appropriations  are 
also  providing  for  the  schooling  of  that  40  ""r 
of  the  total  U.  S.  population  which  is  under  20 
years  of  age.  We're  bidging  with  teen-agers,  for 
example,  as  a  result  of  the  abnormally  high 
birth  rate  after  World  War  II.  A  college  enroll- 
ment of  only  2'/2  million  in  1950  is  now  well 
over  five  million,  will  exceed  eiiiht  millon  bv 


1975.  Already  critical  short  of  teachers,  the 
nation  must  recruit  men  and  women  for  this 
profession  at  all  levels.  This  is  another  of  the 
"human  equations"  that  can  help  America  to 
maintain  a  higher  margin  of  excellence. 

Thus,  greatly-expanded  programs  of  educa- 
tion are  the  nation's  number  one  goal  for  the 
year.  It  is  imperative  to  define  the  word  "edu- 
cation"" in  the  broad  sense:  it  encompasses 
training  in  skills,  teaching  of  illiterates  in  both 
basic  reading  and  writing  and  job  skills,  prep- 
aration of  teenagers  for  the  jobs  they  must 
have,  emphasis  in  the  college  curriculum  on 
the  "whole  man""  but  also  upon  science  and 
technologies  which  need  their  advanced  skills. 
And  for  all  of  these  tasks,  audiovisuals  must 
play  an  increasingly  important  role. 

This  Is  a  Challenge  to  the  Film  Medium 
Both  producers  and  sponsors  of  all  kinds 
of  audiovisuals  must  be  aware  of  the  opportun- 
ity for  films  to  implement  career  guidance,  t« 
motivate  interest  in  tomorrow's  skills,  to  vis- 
ualize material  for  those  who  cannot  read 
and  write  but  who  can  absorb  well-produced 
pictures.  Films  are  already  available  in  many 
areas  of  modern  skills  and  services;  those  which 
do  not  exist  must  be  created  from  the  vast  ex- 
perience of  an  audiovisual  production  industry 
which  has  served  the  military  in  related  ways 
and  has  decades  of  experience  within  industry. 
A  key  problem  exists:  cataloging  of  these 
available  audiovisual  resources  has  been  poorly 
done.  .An  effort  in  this  direction,  underwritten 
with  government  funds,  resulted  in  a  set  of 
hard-bound  volumes  covering  a  multitude  of 
"aids"  but,  from  a  practical  standpoint,  use- 
less to  the  men  and  women  specifically  inter- 
ested in  motion  pictures  and  filmstrips  (both 
sound  and  silent )  which  are  readily  available 
from  industry,  in  audiovisual  libraries  of  schools 

(CONTINUED    ON     THE     FOLLOWING     PAGE     511 
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Autoloa 


Specialist,  Autolood  end  Filmoiound  ore  registefed  trodemofls  of  Beit  &  Ho-vell 


The  bottom  picture  shows  you  how  easy  it  is  to 
thread  o  16mm  sound  projector  today. ..if  it's 
Autoload. "With  newAutoload  you  simply  insert  16mm 
sound  film  in  o  slot  and  pick  it  up  when  it  comes  out  the 
other  end,  threaded  completely,  automatically.  Even 
Ground  the  soundhead,  where  things  get  tricky. 


But  Autoload  does  more.  It  stops  on  a  single  picture 
for  discussion,  reverses  back  to  a  scene  fast,  throws  a 
brilliant  picture  in  lighted  rooms,  sets  up  in  seconds. 

Ask  to  see  the  Bell  &  Howell  Specialist  Autoload 
Filmosound,  the  largest  selling  16mm  sound  projector 
anywhere. 


Bell  &  Howell 

builds  photographic  instruments  a  little  better  than  they  really  have  to  be 


SELL  THE 
A-V  WAY 

on  dependable 

sound-filnistrip 

projectors 

(Customers  tell  us  our  machines 
are  simple  to  operate  .  .  .  perform- 
ance excellent  .  .  .  maintenance 
costs  almost  nil!) 

"MICROMATIC" 


Forlargegroups 
or  individuals 
.  .  .  fully  auto- 
matic. 


DuKane 


"IMITE-E-LITE" 


Smaller,  eco- 
nomical version 
.   .   .   manually 
operated. 


DuKane 


AUTOMATIC  "FLIP-TOP" 


Ready  to  travel 
..  .ready  to  use. 
Everything's 
built-in! 


WRITE  FOR  DETAILS 

□  Literature 

r~l  Demonstration 

NAME 

FIRM 

ADDRESS 

CITY                                       STATE 

DUKANE  CORPORATION 

3001   N.llthAve.  ■  St. Charles.lll. 60174 
Phone:  312.584-2300 

Camera  Eye 

THE    EDITORIAL    VIEWPOINT 


THE  New  Year  Moves  SwrpiLY  Along, 
sped  on  its  way  by  the  inaugural  cere- 
monies in  Washington.  D.  C.  and  saddened 
by  the  loss  of  the  man  of  this  century:  Sir 
Winston  Churchill.  The  notable  events  of  the 
past  year  are  reviewed  in  other  pages  of  this 
issue,  highlighting  those  awards  and  progress 
in  the  technology  of  film  production  and  pro- 
jection which  were  most  significant.  To  this 
review  of  1964"s  events,  we  have  added  the 
formidable  statistics  (in  terms  of  human  equa- 
tions) which  provide  substance  for  the  audio- 
visual Goals  for  1965. 

A  second  year  of  the  New  York  World's 
Fair  impends.  The  spirited  showmanship  which 
attracts  millions  of  visitors  must  be  regener- 
ated; the  1965  Fair  needs  to  worry  less  about 
raising  admission  prices  and  to  begin  at  once 
with  arrangements  for  more  light-hearted  en- 
tertainment and  to  provide  fresh  exhibit  ideas 
where  obvious  shortcomings  existed  in  '64.  It 
was  a  powerful  stimulant  to  tourism  in  the 
East  last  year  and  it  can  be  even  better.  But 
showmanship  and  showmen  must  bring  excite- 
ment and  enthusiasm  to  the  Fairgrounds. 
*  *  -^- 

Soinc  Important  Daten  on  the  I9().5  Calendar 
of  Events  Ahead  for  Aiidioiistml  Managiers 
M-  The  1965  calendar  of  important  meetings 
of  special  interest  to  audiovisual  managers 
in  business  and  industry  has  another  Calvin 
Motion  Picture  Workshop  opening  in  Kansas 
City,  Mo.  on  February  8th  (the  19th  Annual); 
two  meetings  in  May  are  on  the  same  dates, 
as  the  Industrial  Audio-Visual  Association 
holds  its  annual  meeting  on  May  3rd  to  6th 
at  the  Ambassador  Hotel  in  Chicago  while 
the  American  Society  for  Training  and  De- 
velopment meets  from  May  3rd  to  7th  in 
Cleveland.  Ohio. 

But  before  those  events  take  place,  the  97th 
Technical  Conference  and  Exhibit  of  the  So- 
ciety of  Motion  Picture  &  Television  Engineers 
will  be  held  at  the  .Embassador  Hotel  in  Los 
Angeles   (March  29th  through   April   2nd). 

In  March  also,  the  Greater  Detroit  Chapter 
of  the  American  Society  for  Training  and 
Development  wall  hold  its  22nd  Annual  Insti- 
tute program,  billed  as  a  "Tune-Up  for  Train- 
ing —  Review  and  Preview  Time."  Members 
and  guests  will  meet  on  Thursday,  March  11, 
at  the  Lawrence  Institute  of  Technology  in 
nearby  Southfield,  Michigan. 

Finally,  the  1965  American  Film  Festival 
takes  place  on  April  21-24  at  the  Biltmore 
Hotel  in  New  York  City.  Sponsored  by  the 
Educational  Film  Library  Association,  entry 
lists  were  closed  on  January  20th. 
*  *  * 

Use  of  Both  Film  and  Video  Tape  Kept  Pace 
as  Comnmnications  Media  Expanded  in  '64 

■if  The   use  of  video   tape  on   television   net- 
works  and   local   stations   as   well   as   for  the 

(CONTINUED    ON     THE     FOLLOWING     PAGE     63) 
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TO 


BLACK  $ 
REVERSAL 
PRINTING 

& 
PROCESSING 


COLOR  PRINTING 

OTHER  SERVICES 

•  Work  Prints 

•  Color-to-CoIor  Prints 

•  Color-to  B  &  W  Prints 
«  Raw  Stock 

•  A  &  B  Roll  Prints 

•  Fades-Dissolves 

•  Timed  Prints 

•  Edge  Numbering 

FOR  COMPLETE  INFORMATION  WRITE 


723  Seventh  Ave.,  New  York  19,  N.Y.  •  JU  6-2293 
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ARRIFLEX    at    work    —    one    of    a    series 


Photograph  by  Ht--^!!,!  HD-y-rr-i^ 


7ncrr;phan  and  Alexander  Hammid  Shooting  "To  Be  Alive" 


ARRIFLEX"  filmed  Johnson's  Wax  World's  Fair 
cinematic  masterpiece  "TO  BE  ALIVE" 


Inside  the  Johnson's  Wax  "Golden  Rondelle"  at  the  Worlds 
Fair,  is  171/2  minutes  of  sheer  delight  ...  the  extraordinary 
3-projector,  3screen  color  film,  "To  Be  Alive,". . .  so  sensitively 
and  imaginatively  produced  by  documentarians  Francis  Thompson 
and  Alexander  Hammid,  Among  Fair  visitors,  film  critics  and 
publications  like  Time  Magazine,  the  opinion  is  unanimous . . . 
there's  nothing  better  to  be  seen  at  the  Fair! 

Typical  of  the  accolades  given  "To  Be  Alive"  was  Columnist 
Archie  Winston's  full  column  commendation  in  the  New/  York 
Post,  lauding  the  film  as  "a  completely  integrated  work  of 
art . .   a  film  masterpiece. " 

"The  world  of  design,  moving  towards  abstraction,  is  here," 
he  wrote.  "The  world  of  personal  intimate  portrait  is  here.  The 
photography  is  grand  enough  to  make  a  melodrama  out  of  the 
passage  of  a  centipede,  human  enough  to  translate  a  boy's  roller 
derby  into  a  thrilling  road  race,  or  to  understand  the  contem- 
plative beauty  of  Walden's  pond.  From  universe  to  frog,  from 
stick-beating  Africane  to  dancing  American  teenagers,  to  the 
world  viewed  in  prism  colors  . . .  it's  all  here,  spilling  over  with 


the  life,  emotion  and  happiness  of  existence." 

"To  Be  Alive  "  encompassed  18  months  of  shooting  in  Europe, 
Africa  and  the  United  States.  But  long  before  the  film  makers 
set  out  on  their  cinematic  safari,  basic  problems  of  the  triple 
camera  set-up  had  to  be  solved.  It  was  l^r.  Hammid  who  de- 
signed the  camera  rig  with  the  three  Arriflex  35's  mounted  on 
a  single  pedestal.  Each  camera  is  driven  by  a  standard  Arri 
constant-speed  motor. 

Selection  of  equipment  was  an  important  factor.  "We  ex- 
pected to  travel  a  great  deal  for  the  production  of  our  three- 
screen  film,"  Producer  Francis  Thompson  explained,  "and  to 
work  in  remote  areas  where  the  triple  camera  would  have  to  be 
carried  considerable  distances  and  set  up  rapidly  for  unexpected 
opportunities.  Our  camera  system  had  to  be  light,  compact, 
rugged  and  reliable  even  in  adverse  climates  because  the  pre- 
cision matching  of  the  three  cameras  prevented  us  from  inter- 
changing any  one  of  them  with  a  spare.  Moreover,"  he  added, 
"We  wanted  a  camera  with  which  cameramen  the  world  over 
were  familiar.  We  chose  Arriflex." 


257  PARK  AVENUE  SOUTH,  NEW  YORK,  N.  Y.  10010 


"THE  AMI  STOUT"—  An  atsortinf  32  mlnuti  color  sound  (Mm  dipietini  tilt  stop  by  itop 
•unulactara  of  Arriflii  pnciiim  camorai  and  Hioir  applicatlont  to  varied  cineniata- 
trapkic  aiiitnmonts.  Available  witliout  ebarfo  lor  froup  iKowinit.  Write  (on  letterbead, 
pleau)  Arriflei  Corporation  of  America  lor  booUnfi. 
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look 

into 

Ste^wart 

Films  creens 

...the 

choice 

of 
experts 


FILMSCREENS  also  designed  for  A-V, 
fairs,  trade  shows,  exhibits,  simula- 
tors, plotting  and  display  systems,  and 
special  architectural  requirements. 


FILMSCREENS  FOR  SHOWIHEN -Stew- 
art Proiection  Screens-the  choice  of 
15  major  exhibitors  at  the  New  York 
World's  Fair! 

ULTRAMATTE  — for  commercial  play- 
houses, theatre  TV.  viewing  rooms  ■ 
Seamless  to  46  by  88  feet  ■  Optical 
efficiency  ■  Durable  economy. 
LUXCHROME  50 -seamless  rear  pro- 
iection ■  Superior  image  contrast  in 
lighted  rooms. 


FILMSCREENS  FOR  FILM  PRODUCERS 
-used  by  CBS  Studio  Center.  Colum- 
bia. Desilu.  Disney.  Fox.  Goldwyn. 
MGM.  Paramount,  Revue,  UPA,  Uni- 
versal, Warners. 

HI-TRANS- Academy  Award  back- 
ground screen-highest  calibre 
production  "tool," 

ULTRAMATTE  gam  white,  and  LUX- 
MATTE  white  matte— front  projection 
screens  ■  Demanded  by  studios  and 
film  labs  for  viewing  during  produc- 
tion, dubbing,  and  scoring. 
T-MATTE  BLUE -rear-illuminated 
screen  for  latest  traveling-matte 
process  ■  Practical  for  large  and 
small  sets,  major  productions,  or  TV 
commercials. 


FILMSCREENS  FOR  TV  PRODUCTION 
TV-BLUE— background  screen  ■ 
Favorite  of  networks  ■  Versatile  ■ 
Efficient. 

LUXCHROME  60- neutral  gray  screen 
for  closed-circuit  techniques,  back- 
grounds and  rear  projection  viewing. 


STEWART  FILMSCREEN  CORP. 

1161  W.  ScpulvedaBlvd. 
Torrance,  Calif.  90503  (21 3)  326-1422 

1  want  to  look  further  into  Stewart  Film- 
screens.  Please  send  me  additional 

information  on:_ 

NAME 

STREET 

CITY STATE 


H 


Holding  "E  '  .\ward  flag  awarded  Kalart  iirr  (I  to  ri;  //[/  Sclniiiit:.  iic(  -pn  suh  nt;  Mm  lis  Schnartz, 
pmklint:  John  H.  Roijcr,  Jr..  Deputy  Viulcrsecretary  of  Commerce;  Leonard  J.  Qiiartin.  exec,  vice- 
pres'dent:   James-   E.   Kclhj.  clirretor.   Hartford  office.   Dcpt.   of  Commerce;   Horace  Jones,   vice-pres. 


President's  "E"  A\A/ard 
to  tt^e  Kalart  Company 

HPhe  President's  "'E"  Award  for  excellence 
-*-  in  exporting  has  been  presented  to  the  Kal- 
art Company,  inc.,  Plainville.  Conn.,  manufac- 
turers of  the  Kalart  Victor  16mm  sound  pro- 
jectors and  an  extensive  line  of  other  audio- 
visual equipment. 

The  President's  "E"  Award  was  originated 
during  World  War  II  when  firms  who  excelled 
in  production  were  awarded  a  flag  with  the  let- 
ter "E"  on  it.  The  award  was  rejuvenated  in 
1961  by  the  late  President  John  F.  Kennedv 
and  awarded  to  firms  who  have  achieved  excel- 
lence in  exporting. 

Presenting  the  award,  at  a  luncheon  in  Peter- 
son's Inn,  Plainville.  on  January  12,  was  John 
H.  Royer,  Jr.,  Deputy  to  the  Under  Secretary 
of  Commerce.  Mr.  Royer  praised  the  Kalart 
Company,  not  only  for  its  outstanding  record 
of  export  sales,  but,  for  the  excellent  image 
that  the  company  has  given  to  foreign  coun- 
tries of  American  industry.  He  said  that  a  sale 
to  a  foreign  country  is  more  than  a  sale  —  '"it 
is  an  opportunity  for  American  industry  to 
demonstrate  the  service  and  cooperation  which 
results  in  better  relations." 

The  Kalart  Company  is  the  first  Connecticut 
manufacturer  to  receive  the  honor  in  1965,  and 
the  15th  to  have  ever  received  this  award  in  the 
state.  The  citation,  which  was  signed  by  the 


Secretary  of  Commerce,  bore  the  following 
legend; 

"For  the  energetic  and  aggressive  Export 
Promotion  Program  based  on  quality  products 
and  service  to  customers  which  has  successfully 
established  The  Kalart  Company,  Inc.,  in  some 
of  the  world's  most  highly  competitive  markets. 
By  testing  markets  at  international  fairs,  by 
carefully  selecting  and  training  representatives 
abroad,  by  supporting  them  with  technical  as- 
sistance, effective  promotional  material  and 
frequent  personal  contact,  the  Company  has 
demonstrated  initiative  and  dedication  of  high 
order.  This  determined  approach  to  overseas 
marketing  reflects  credit  on  The  Kalart  Com- 
pany and  constitutes  a  significant  contribution 
to  the  Export  Expansion  program  of  the  United 
States." 

Receiving  the  award  for  The  Kalart  Com- 
pany were  Morris  Schwartz,  president  and 
Leonard  J.  Quartin.  executive  vice-president. 
Over  50  national,  state  and  local  business  and 
civic  leaders  attended  the  luncheon. 

Introductions  were  made  by  Hy  Schwartz, 
vice-president  of  the  company.  He  introduced 
Mr  Royer,  James  E.  Kelley,  Director  of  the 
Hartford  Field  Office,  U.S.  Department  of 
Commerce  and  company  officials. 

Receiving  the  award  for  Kalart,  Mr.  Quartin 
expressed  the  pride  and  honor  of  all  employees 
in  receiving  the  honor.  He  said  that  export 
sales  have  increased  every  year  and  at  the 
present.  Kalart  is  exporting  to  80  countries.     • 


for    youx*self  ! 


"CAR  &  DRIVER"  HAS 
THrS  TO  SAY  ABOUT 

SPORTLITE  "500"  FILMS 

20  NORTH  WACKER  DRIVE 
"see    for    youx^»elf  * 

CALL  236-8488 
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POSITIVELY  outstanding  16  and  35mm  B&W  NEGATIVE  film.. 


I 


New  Ansco  Versapan  NEGATIVE  Film! 


The  better  the  negative  the  better  the  positive.  It's 
that  simple.  And  there'.s  no  better  premium-type 
medium  .speed  black  &  white  negative  film  than 
new  An.sco  Versapan'^. 

Soft  gradation,  very  fine  grain,  high  resolution... 
everything  that  makes  a  better  negative  has  been 
built  into  thi.s  e.xceptional  film.  If.s  the  way  to  give 
all  your  black  &  white  motion  pictures  that  unmis- 
takable look  of  quality. 

What's  more,  since  we've  built  these  qualities 
right  into  Ansco  Versapan  you  can  forget  having 
to  depend  on  special  or  forced  processing  to  pro- 
duce superior  results.  You  get  them  naturally. 


And  with  ils  medium-speed  of  80  Daylight  and  64 
Tungsten,  new  Ansco  Versapan  is  ideal  under  a 
great  variety  of  lighting  conditions. 

Before  you  shoot  your  ne.xt  black  &  white  a.ssign- 
ment,  try  a  test  roll  of  new  Ansco  Ver.sapan  and  see 
the  diff"erence  quality  makes.  It's  available  in  all 
standard  16mm  (Type  2531)  and  35mm  (Type 
5531)  rolls.  X>pt.  CCI2. 


GENERAL  ANILINE  S  FILM  CORPORATION 

lao   WEST   S1ST   STREET.  NEW  YORK.  N.Y.  10020 
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TWO-WAY 
RELAY  FOR 
MANAGEMENT 
AND  MEN 


SCREENING  THE  NEW  TECHNOLOGY 

Bi-Monthly  "March  of  Materials"  Newsreel  to  Show 
to  30,000  Members  of  American  Society  for  Metals 


How  can  you  win  enthusiastic  co- 
operation for  your  aims  and  policies 
.  .  .  throughout  your  organization? 
The  answer  is:  improve  communica- 
tions. Success  for  this  depends  in 
large  degree  on  your  Supervisors. 
To  develop  men  adept  at  inter- 
preting management  goals  and 
ideals  .  .  .  and  conveying  employee 
"climate"  to  management  .  .  .  many 
companies     find     valuable     help    in 

"The  Supervisor  as 
a  Representative 
of  IVIanagement" 

Third  in  a  series  of  eight  filmstrips 
clarifying  the  Supervisor's  job,  this 
film  demonstrates  practical  methods 
.  .  .  intensively  tested  and  proved 
effective  for  building  better  two- 
way  communications.   Overall  title: 

"SUPERVISOR  TRAINING 
ON  HUMAN  RELATIONS" 

Guideil  FILM  MhiJ/es 

ROCKET 


'X.iiiaei^  INC 

PICTURES 

Mail  coupon  /or  preview  detatfs 


ROCKET  PICTURES,   INC.   Depl.  A-5 

6108  Sanlo  Monica  Blvd. 

Hollywood,  Calif.  90038 

Tell   us   liow  we   may   preview:   "SUPERVISOR 

TRAINING   ON    HUMAN    RELATIONS." 

Name  „ „ 

Address    

City  


'T'hi;  American  Sociltv  tor 
-■-  Metals  serves  some  30,000 
members  within  more  than  100 
chapters  in  the  United  States  and 
Canada.  Founded  in  1913  for  the 
"exchange  of  knowledge  of  the 
arts  and  sciences  relating  to  met- 
als," that  objective  remains  the 
moving  force  of  the  organization. 
It  is  directed  from  headquarters  at 
Metals  Park,  Ohio. 

Turning  to  audiovisuals  to  give 
new  meaning  to  this  "exchange  of 
)iictals  knowledge,"  the  Society  has 
announced  plans  for  a  bi-monthly 
15 -minute  16mm  sound  newsreel 
for  showing  in  all  chapters.  These 
local  groups  will,  in  fact,  also  per- 
form a  secondary  "distributive" 
function.  They  will  offer  prints  to 
industry,  TV  stations  and  other 
technical  organizations  within  their 
immediate  areas.  A  conservative 
estimate  of  total  viewing  audience 
notes  that  some  50.000  metal- 
working  executives  should  see 
each  issue  of  the  newsreel. 

Covers  the  Major  Newsfronts 
Subjects  to  be  covered  in  this 
Marcli  of  Materials  Technology, 
as  the  newsreel  is  titled,  are  plan- 
ned to  cover  all  the  major  news- 
fronts  of  metalworking:  materials, 
heat  treatment,  welding  and  join- 
ing, cleaning  and  finishing,  testing 
and  inspection,  production  of  met- 
als, fonning  and  cutting,  shapes, 
castings,  forgings,  and  other  com- 
ponents. With  the  distinction  be- 
tween metals  and  other  materials 
growing  slimmer  each  day.  new 
developments  in  ceramics,  plastics 
and  other  metal-like  materials  will 
also  be  reported. 

Participation  in  the  bi-monthly 
reel  is  open  to  every  company,  re- 
search   laboratory,    university    or 


'rlii\     (»/)(  IK/Ii^     lilJ'       fnluii 


-ill    In 


branch  of  go\ernment  with  a  sig- 
nificant new  development  to  re- 
port (and  which  has  not  already 
received  full  exposure  among 
metalworking  executives  and  spe- 
cialists). There  is  no  charge  for 
participation.  The  Society  will  pay 
all  processing  and  distribution 
costs  out  of  its  own  annual  edu- 
cational budget.  Participants  must, 
however,  supply  their  stories  on 
film  and  meet  production  costs  if 
footage  does  not  already  exist. 

Buffalo  Studio  to  Coordinate 
Co-ordinating  production  of  the 
newsreels  for  the  ASM  is  Acad- 
cmy-McLarty  Productions,  20-28 
Mcsmer  St.,  Buffalo,  New  York 
14220.  Academy  president  Franz 
E.  Hartmann  stresses  the  fact  that 
"the  participant  may  select  any 
producer  he  chooses  to  prepare 
new  footage  for  him.  There  is 
absolutely  no  attempt  to  coerce 
participants  into  using  Academy- 
McLarty  or  any  other  "favored 
source'  for  production." 

Material  already  on  film  should 
he  submitted  directly  to  this  pro- 
duction company,  c/o  March  of 
Materials  Technoloi;y  service. 
Footage  should  be  16mm  b&w  or 
color  original,  accompanied  by  a 
16mm  b&w.  edge-numbered  work 
print.  (If  absolutely  necessary,  a 
16mm  optical  master  reading  as 
camera  original  will  be  accepted 
in  lieu  of  original  footage.)  Fine 
editing  or  a  finished  script  is  not 
essential  but  a  "shot  log"  and  suf- 
ficient notes  and  research  material 
should  accompany  each  story  so 
that  an  accurate  narrative  can  be 
written. 

Unacceptable  material  will  be 
returned  but  once  footage  is  ac- 

(CONCLUDED      ON      PAGE        24) 
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...state  Zipcode.  . 


Company 


ELECTRONIC 
MUSIC? 

WE  HAVE  IT! 

. . .  and  every  other  kind 
of  recorded  background  music 
to  create  any  mood. 

The  world's 
most  comprehensive 
music  library... 
famous 

CHAPPELL 

RECORDED 

BACKGROUND 

MUSIC 

LIBRARY 

has  every 

musical  combination... 

full  orchestra . . . 

solo  instruments, 

accordion  to  xylophone. 

Available  on 

78  rpm  discs, 

1/4"  tape, 

16  mm  or  35  mm 

magnetic  film. 


Completely  catalogued 

with  cross  references 

for  quick  and  easy 

selection. 


Educational  Institutions 
given  special 
consideration. 


SEND  FOR  CATALOGUE 


SOLE  REPRESENTATIVES 

IN 

U.S.A.  AND  LATIN  AMERICA 

CORPORATrON 
117  West  46th  Street 
New  York.  N.Y,  10036 
Phone:  212  PL  7-3641 
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RCA  OPTICAL  FILM  RECORDING  SYSTEMS 
FEATURE  QUALITY  AND  VERSATILITY 


I  OPTICAL  FILM  RECORDING  SYSTEM 

RCA  s  PM-80  IS  a  complete  optical  sound  record- 
ing ctiannel  with  a  fully  transistorized  plug-in 
module  amplifier  system,  filters,  control  facilities 
and  a  tiigh  quality  film  recording  mectianism 
using  the  RCA  Variable  Area  Recording  System. 
The  PM-80  features:  negative  and  direct  posi- 
tive recording:  factory  preassembly  and  adjust- 
ment: compact,  rugged  construction;  and  easy 
installation. 


OPTICAL  FILM  RECORDER  ^ 

RCA's  PR-32  for  16mm  or  PR33  for  35mm 
is  designed  to  work  as  an  integral  part  of 
the  PM-80  system.  The  recorder  provides 
high  quality  recordings  of  either  double- 
bilateral  negative  or  direct  positive  variable 
area  sound  tracks.  The  PR-32  and  PR-33 
feature  tight  loop  film  drive,  constant  speed, 
low  flutter,  reversible  operation,  and  posi- 
tive film  take-up. 


RCA  Is  in  first  place  all  the  way  with  a  wide  range  of  quality  film  recording 
equipment.  Want  to  know  more?  Write:  Dept.  806,  RCA  Broadcast  &  Com- 
munications Products  Division,  2700  W.  Olive  Avenue,  Burbank,  California; 
or  36  West  49th  Street,  New  York,  New  York. 


I 


The  Most  Trusted  Name  in  Sound 
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FOCUS    ON     THE     GREAT     PAINTINGS 


March  of  >Ialerials  iNewsreel : 

(CONTINUED       FROM        PAGE       22) 

cepted,   it   becomes    the   property 
of  the  Society. 

Potential  participants  and  their 
producers  who  contemplate  shoot- 
ing  footage    specifically   for    The 


Mart  li  ol  Muieiials  Technology 
program  must  first  submit  a  writ- 
ten resume  of  the  proposed  mater- 
ials to  the  newsreel  editorial  board 
for  approval.  Direct  all  informa- 
tion to  T.  C.  DuMond.  American 
Society  for  Metals.  Metals  Park, 
Ohio.  • 


ITovv  TO  DtRivE  Pleasure  and 
-^--'^  meaning  from  the  world's  great 
paintings  is  the  subject  of  The 
Mcit;it  Mirror,  an  educational  film 
produced  by  Hallmark  Cards.  Inc., 
for  distribution  to  schools,  libraries, 
museums  and  similar  institutions. 

The  new  color  film,  subtitled  ""a 
photographic  study  of  the  great 
paintings,"  runs  27'  2  minutes  and 
is  essentially  a  pictorial  essay  that 
seeks  to  instruct  the  viewer  on 
how  he  may  appreciate  more  fully 
the  canvases  of  the  great  masters. 
It  will  be  distributed  through  As- 
sociation Films,  Inc. 

David  L.  Strout.  former  dean 
of  the  Rhode  Island  School  of  De- 
sign and  now  director  of  the  Hall- 
mark Gallery.  New  York,  filmed 
The  Magic  Mirror  employing  the 
technique  of  moving  cameras  over 
the  surface  of  paintings,  exploring 
and  enlarging  the  significant  de- 
tails. 

Begmning  with  the  earliest  cave 
drawings,  the  film  traces  nian"s 
interpretation  of  his  world  through 
the  paintings  he  has  created,  an- 
alyzing in  turn  the  artist's  view  of 
nature,  his  use  of  paint  itself,  and 
the  extent  to  which  he  reveals  him- 
self. The  title.  The  Magic  Mirror. 
is  derived  from  a  painter's  fre- 
quent use  of  mirrors  and  the  efforts 
to  mirror  his  age  in  his  art. 

In  making  the  film  Mr.  Strout 
employed  the  paintings  of  more 
than  40  of  the  world's  great  artists, 


•  creative  productions 

•  complete  producers  services 

•  studio  soundrecording 

•  animation— graphic  arts 

•  still  ptiotography 

•  editing— titling 

•  complete  laboratory 

•  complete  mobile  video  tape 
unit  with  6  camera  chains 

•  VTR  transfer 


REELA  FILMS,  INC. 

A  DIVISION  OF  WOMEICO  ENTERPRISES,  INC- 

17N.W.ThirdSt.,  Miami,  Florida 
Phone:  FR  4-2108 

WRITE  FOR  FREE  CATALOG 


including  Michelangelo,  Brueghel, 
Velazquez.  El  Greco.  Gauguin  and 
Matisse.  However,  the  film  refrains 
from  identifying  any  of  them,  in 
order  to  encourage  the  viewer  to 
concentrate  on  the  works  them- 
selves rather  than  the  names  of 
their  creators. 

Tlie  Magic  Mirror  w  as  one  of  1 5 
films  selected  by  the  National  .'As- 
sociation of  Manufacturers  to  rep- 
resent .American  industry  at  the 
International  Film  Festival  in  Lon- 
don in  November.  It  was  also 
selected  for  a  Golden  Eagle  award 
last  month  by  the  Council  on  In- 
ternational Non-Theatrical  Events. 

:.^  *  * 

"SouikI  of  Service"  Film  Aids 
Denver's  United  Fund  Appeal 

-  Joining  the  growing  list  of  civic 
community  fund-raising  films  was 
the  recent  Denver,  Colorado  pro- 
duction, Soionl  of  Service,  a  10- 
minute  color  motion  picture  cre- 
ated by  Marshall  L.  Faber  Produc- 
tions of  that  city  for  the  recent 
Mile  High  United  Fund  campaign. 
The  film  contains  word-less  se- 
quences filmed  in  30  of  the  114 
agencies  served  by  the  Fund.  It 
inti'oduces  scenes  from  such  repre- 
sentative services  as  community 
nurseries,  the  cerebral  palsy  center, 


Scuut's  interest  m  Ids  mollur's 
campaign    kit    hiiiiuhcs    Fund   film. 

a  home  for  the  mentally  retarded, 
sheltered  workshops,  missions,  a 
hearing  aid  society,  the  Red  Cross, 
visiting  nurses.  YWCA's,  orphan- 
ages and  hospitals,  with  every  na- 
tural sound  being  recorded. 

The  film,  which  received  a  Chris 
award  at  the  Columbus  Film  Fes- 
tival last  fall,  is  knit  together  by 
a  sequence  showing  a  Boy  Scout's 
interest  in  his  mother's  Fund  vol- 
unteer kit.  Webb  Yarrington.  p.  r. 
director  for  the  Fund,  conceived 
the  idea  for  the  narrative-less  pic- 
ture. Marshall  Faber  directed  and 
lensed  the  film.  • 

:;=  *  * 

15th   Production   Review   Next! 

■:>  The  BIG  l.'^th  Production  Re- 
view issue  of  Business  Screen  be- 
gins our  26th  volume  next  month.  • 
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suddenly. . . 

other 
audio- visual 

projectors 
are  obsolete 


i 


The  jayarK-87s  here! 


JAYARK-S  .  .  .  Tlic  first  low  cost,  high  qiiahty, 
fiillv  automatic.  8mm  sound  motion  picture  pro- 
jector. Just  lift  the  hd,  insert  the  cartridge  and 
push  the  hutton.  Yovn-  stor\-  explodes  onto  the  hig 
12"  screen  in  color  or  black  and  wliite.  No  thread- 


ing  ever!  No  rewind!  The  cartridge  plays  2  to  26 
minutes— stops   when   finished   or   repeats   auto- 
matically. A  light,  light  16  pounds  and  only  13" 
high,  the  JAY.ARK-8  is  amazingly  portable.  .And 
...  it  is  a\ailable  for  immediate  delivers-  at  an 

r ^^^ ^    -->^ 

1  Ja\arl<  Instruinciits  (.orporatioii  1 
1'  733  Third  .-Vveniif  I 
[  New  York.  .N.V.  10017  Telephone  212  T.\  7-3232  [ 
1      Please  give  me  more  information  ahout  the  J.W.-VRK-S:      1 

1       Xamr-                                                                      f'lHnii                                  1 

astoundingh'  low,  low  price!  See  for  \-ourself— 
mail  the  coupon  today. 

Copyrighf  Jayarlc  Instruments  Corporation  19M       Patents  Pending 
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Quality 


Film  Shipping  Cases 

•  Best  quality  domestic  fibre 

•  Heavy  steel  corners  for 
added  protection 

•  Durable  1"  web  straps 

•  Large  address  card  holder 
with  postive  retainer  spring 

•  Sizes  from  400'  to  2000' 

OTHER    "QUALITY-BILT"    ITEMS: 

Salon  Print  Shipping  Cases 

Sound  Slidefilm  Shipping  Cases 
(for  Transcriptions  &  Filnistrips) 

2"  X  2"  Glass  Slide  Cases 

Filmstrip  Shipping  Cases  (hold  up 
to  6  strips  plus  scripts) 

Write  direct  to 
manufacturer  for  catalog 

m.  SCHUESSLER 

361  W.  Superior  St.,  Chicago  10,  III. 


LAB  SPECIALISTS 

SINCE  1936 

8mni  SILENT 
IBmm  SILENT -SOUND 

BIACK  &  WHITE  PRINTS  ONIY 

That   means: 

SPECIAL  SKIllS  .  .  . 

SPECIAL  CARE  .   .   . 

PLUS 

ESPECIALLY  FAST  SERVICE 

and 

ESPECIALLY    "GOOD  "  PRICES 

on 

QUANTITY  WORK 

Try   us 

MODERN  MOVIES,  INC. 

832  Cole  •  Hollywood  38,  Calif 
Hollywood  4-7293 


lAVA'S  1965  WESTERN  WORKSHOP 

Industrial    A-V    Executives    Technological    Workshop 
Features  New  Tools  &  Techniques  for  Business  Use 

Thursday,  January  2Sth.  with  a 
business  meeting  presided  over  by 
lAVA  president  Bob  McCaslin. 
Caterpillar  Tractor  Co..  and  in- 
cluded a  special  presentation  on 
closed-circuit  television  as  a  man- 
agement communications  tool,  giv- 
en by  Ernest  Frankel  of  North 
.American  Aviation. 

Concluding  program  feature  was 
a  visit  to  Disneyland  where  lAVA- 
ers  saw  a  demonstration  of  Circa- 
rama  in  the  Bell  System  exhibit 
and  a  demonstration  of  Audio 
Aniniatronics.  The  hosts  for  the 
Disneyland  visit  were  Jack  Sayers 
and  Norman  Fagrell  of  the  operat- 
ing company.  • 
*        *        * 

On  I.4V  A'§  Program  Chairman 

ir  IAVA"s  first  vice-president, 
Roy  Vanderford,  recently  retired 
after  a  long  career  in  film  produc- 
tion for  the  American  Telephone 
&  Telegraph  Co.  Now  a  Southern 
California  resident,  Roy  is  consult- 
ing   with    business,    industry    and 


T%/¥e.\ibers  of  the  Industrial 
-'■'-'- .Audio- Visual  Association  held 
their  1965  Technological  Work- 
shop meeting  at  the  Hollywood- 
Roosevelt  Hotel,  Hollywood.  Cal- 
ifornia on  January  25-28.  Chair- 
man for  the  program  was  the  or- 
ganization's first  vice-president, 
Roy  Vanderford.  The  West  Coast 
gathering  was  lAVA's  first  in  sev- 
eral years  and  enabled  members 
of  the  professional  a-v  managers" 
group  from  within  industry  to  up- 
date data  on  recent  technical  ad- 
vances and  facilities  in  that  area. 
There  was  heavy  emphasis  on 
tools  and  techniques  now  avail- 
able for  improved  audiovisual  pre- 
sentation. Ray  Grant,  Eastman 
Kodak  Company,  described  that 
company's  new  7387  color  print- 
ing stock;  J.  P.  Carson.  Eclair  Cor- 
poration of  America,  demonstrated 
the  new  Eclair  reflex  camera;  and 
Ronald  Cogswell,  Ryder  Sound 
Services,  displayed  the  Nagra  tape 
recorder.  Edmund  DiGuilio.  Mit- 
chell Camera  Corp..  showed  that 
company's  prototype  35mm  cam- 
era for  simultaneous  TV  monitor- 
ing and  videotape  recording. 
Visit  Technicolor  Lab  MGM 
A  demonstration  of  imbibition 
color  printing,  the  Techniscope 
process  and  8mm  advances  was 
presented  by  Donald  Smith,  Tech- 
nicolor Corporation  and  technique 
demonstrations  were  arranged  at 
Metro-Goldwyn-Mayer  Studios  b\ 
plant  manager  Tom  Curtis.  .At 
MGM,  Buddy  Gillespie  talked  on 
special  effects;  Frank  Milton  on 
sound  recording;  Ray  Johnson,  on 
camera  techniques. 

At  the  opening  sessions,  Jerry 
Fairbanks,  president.  Jerry  Fair- 
banks Productions,  talked  on  "Hol- 
lywood Crafts  Take  New  Look  at 
Non-Theatrical  Film  Field."  The 
Western  evening  banquet  program 
on  Wednesday  evening,  January 
27th.  was  highlighted  by  the  ap- 
pearance of  James  Wong  Howe. 
ASC,  a  pioneer  in  entertainment 
film  camera  work. 

Talks  on  Ch.iracter  .\nimation 
On  the  visit  to  the  busy  Hanna- 
Barbera  Studios.  lAVA  members 
and  special  guests  heard  vice-pres- 
ident Ross  Sutherlaad  describe 
"How  Character  Animation  is  De- 
veloped to  Communicate  Ideas  Ef- 
fectively." Charles  (Cap)  Palmer 
discussed  "How  to  Work  With 
Your  Script  Writer"  in  his  Parthe- 
non Pictures'  studio. 

The     program     continued     on 


l?o>  \  aiidfriiird  served  as  progrum 
chairman   for   the   /.A\'.A    Workshop. 

trade  groups  on  their  audiovisual 
needs.  He  resides  at  1051  Villa 
View  Drive  in  Pacific  Palisades. 

He  began  his  Bell  System  career 
in  1925  when  he  joined  the  Penn- 
sylvania Bell  as  a  traffic  engineer 
following  graduation  from  the  Uni- 
versity of  Pennsylvania  with  a 
Bachelor  of  Science  degree  in  Me- 
chanical Engineering.  He  was 
transferred  to  public  relations  as 
supervisor  of  motion  pictures  and 
lectures  for  that  company  in  1927. 

His  first  theatrical  film  produc- 
tion (which  he  wrote,  directed  and 
shot)  was  on  Charles  Lindbergh's 
return  from  Paris  in  1927.  This, 
he  says,  "made  me  a  film  career 
man."  He  was  transferred  to 
AT&T  headquarters  in  New  York 
in    that   year,   joining   the    public 

(CONTINUED   ON    NEXT    PAGE) 


DOUGLAS  C 
AAcMULLEN 

SCRIPT  SERVICES 

for 
MOTION   PICTURES 

SLIDEFILMS 

BUSINESS  MEETINGS 

(Storyboards) 

• 

16  Kellogg  Drive 

Wilton,  Connecticut 

203-762-3145 


PROFESSIONAL 

TITLE  Typographers 

and 

Hot-press  Craftsmen 

SINCE   1938 

W  rill  [or  FREE  lyfi  chsrt 


KNIGHT  TITLE  SERVICE 

145  West  ASlh   S(  ,   New   York,  N.Y. 


DIRECTOR  OF 
EDITORIAL  PRODUCTION 

Oulstandlii^  upportunit\  iot  ,i 
man  who  can  provide  creative 
and  imaginative  direction  in 
conception,  creation  and  pro- 
duction of  sound  tilmstrips  and 
other  audio-visual  material  for 
educational  and  industrial  use. 

Must  have  superior  writing 
ability,  plus  a  trained  visual 
sense  and  administrative  talent. 
Starting  salary  in  SI  5.000 
range,  plus  e.\cellent  fringe 
benefits. 

Leading  companj  in  audio-vis- 
ual field,  located  in  major 
Midwest  city. 

Send  details  of  education,  e.v 
perience  and  compensation  in 
strict   confidence   to; 

J.  E.  Griffiths,  V.  I'. 

CONLEY   AS.SOCIATES.   INC. 

Executive   Recruiting 

135   .South    l.a.Salle   .Street, 

Chicago,  Illinois  60603 
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The  Sinitli<-4ini;in  I.aiinch<'S  '65 
Sfri«'!^  tii   \\  <*rkl\    h'iliii    Shows 

7>  The  Smithsonian  Institution  is 
providing  a  new  center  for  audio- 
visualized  education  in  the  nation's 
capital.  The  renowned  Washington 
buildings  now  include  regularly- 
scheduled  free  film  showings  every 
Wednesday  evening  in  the  new 
Museum  of  History  and  Technol- 
ogy. The  1965  program  began  on 
January  13th  and  continues 
through  May  26th. 

Film  programs  on  alternate 
weeks  will  deal  with  the  general 
subjects  of  sciences  and  the  hu- 
manities, each  of  which  will  be 
introduced  by  specialists  in  these 
respective  fields.  No  program  was 
offered  on  Inauguration  Day, 
Wednesday,  January  20th. 

First  Show  on  January   13lli 

The  Science  program  began  on 
January  13th  with  a  showing  of 
the  Smithsonian's  new  film.  The 
Leaf  Thieves,  a  30-minute  picture 
which  takes  viewers  behind  the 
scenes  of  the  Museum  of  National 
History  to  observe  scientists,  schol- 
ars and  artists  as  they  carry  out 
extensive  preparations  for  the  in- 
stallation of  a  new  museum  exhibit 
on  botany.  William  M.  Harlow's 
film.  How  Pine  Trees  Reproduce, 
was  also  shown.  Both  films  were 
introduced  by  Dr.  Richard  S. 
Cowan,  assistant  director  of  the 
Museum  and  a  featured  player  in 
the  Leaj  Thieves. 

The  second  program  on  January 
27th  will  also  be  botanically- 
oriented.  Pkiiu  Traps — Insect 
Catchers  in  the  Bog  Jungle  is  the 
film  feature,  together  with  Algae- 
Simple  Plants.  Dr.  William  L. 
Stern,  acting  chairman  of  the  Mu- 
seum's Department  of  Botany  will 
present  these  pictures. 

These   Pictures  to  be  .Shown 

Future  programs  will  include 
such  motion  pictures  as  Ralph 
Buchsbaum's  Echinodenns — Sea 
Stars  and  Their  Relatives  and  the 
Geological  Survey's  Eruption  of 
Kilouewa,  John  Marshall's  The 
Hunter's  and  Robert  Flaherty's 
Nanook  of  the  North. 

Other  regional  museums  and 
civic  organizations  who  might  well 
emulate  this  program  can  obtain 
complete  program  details  from  the 
Smithsonian  Museum  Service,  TV 
Studio.  Smithsonian  Institution. 
Washington.  D.  C.  20560.  . 


COPY  ME 

(In  10  seconds) 


It  won*t  prove  (as  they  say  in  the  ads)  that  you  have 
talent.  It  will  prove  that  you  own  a  Polaroid  MP-3 
Industrial  View  Camera.  With  it  anyone  can  copy 
most  anything  in  a  mere  10  seconds. 

And  you  copy  it  in  any  number  of  ways:  on  a  Pola- 
roid Land  print  in  black  and  white  or  color  that  can 
be  reproduced,  mailetl,  or  saved:  on  2  kinds  of  Pola- 
roid transparency  films  that  can  be  projected;  on  a 
Polaroid  4x5  positive  and  negative  that  can  be  en- 
larged or  printed  in  multiple  copies. 

You  can  make  copies  in  "line"'  and  copies  in  contin- 
uous tone. 

You  can  even  make  your  copy  a  screened  print  ready 
for  engraving  by  inserting  the  new  Polaroid  Optical 
Screen  attachment. 

And  you  can  do  more  than  just  make  copies  of  art- 
work. You  can  photograph  the  objects  themselves. 


If  it's  a  large  object  (or  a  chart,  graph  or  blueprint) 
swivel  the  head  of  the  camera  around  90  degrees  and 
shoot  the  object  where  it  stands.  If  it's  a  small  object, 
just  place  it  under  the  lens.  If  the  object  is  really 
small,  you  can  make  a  macrophoto.  Because  there  are 
5  interchangeable  lens  and  shutter  combinations,  you 
can  even  make  photomicrographs  with  the  MP-3.  And 
all  it  takes  is  10  seconds. 

Most  of  these  jobs  can  also  be  done  in  color.  That 
takes  60  seconds. 

And  you  can  do  these  jobs  on  Polaroid  Land  roll 
film,  pack  film  or  4x5  sheet  film.  The  MP-3  uses  3  in- 
terchangeable Land  camera  backs.  And  if  you're 
using  conventional  films,  there  is  an  assortment  of 
conventional  backs  that  fit  the  MP-3,  too. 

Is  there  any  end  to  what  the  MP-3  can  do? 
.    No. 


t 


Polaroid  RlP-3  Industrial  View  Camera 
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(continued  from  page  26) 
relations  department  where  he 
wrote,  directed  and  edited  all  Bell 
System  films  until  1943. 

During  the  World  War  II  years. 
Roy  served  as  a  Commander, 
L'SNR,  in  Washington  and  was 
executive  producer  of  motion  pic- 
tures for  the  New  Weapons"  Com- 
mittee of  the  Joint  Chiefs  of  Staff. 
His  duties  included  a  post  as  offi- 
cer-in-charge  of  the  War  Map 
Room  and  Presentation  facilities 
in  the  JCS  building. 

Returning  to  the  public  rela- 
tions" staff  at  AT&T  in  1946,  he 
resumed  his  duties  as  film  pro- 
duction and  distribution  manager. 
The  company's  film  program  was 
budgeted  for  an  average  of  20 
films  a  year,  using  producers 
throughout  the  U.  S.  He  is  an 
active  member  of  the  SMPTE,  the 
National  Visual  Presentation  As- 
sociation and,  currently,  the  first 
v.p.  of  lAV'A,  • 

Rayniond  Lee  to  Direft  Sales 
for  the  Hollywood  .4iiiniator$ 

■'  Raymond  E.  Lee  is  the  new 
director  of  sales  for  Hollywood 
Animators,  producers  of  business- 
sponsored  motion  pictures.  Lee. 
who  was  formerly  with  Wilding, 
Inc.,  has  considerable  success  in 
the  business  books  field.  • 


Ross  Sutherland  Sales  V.  P. 
for   Haiiiia-Barbera    Industrials 

The  appointment  of  Ross  M. 
Sutherland  as  vice-president  in 
charge  of  sales  in  the  Industrial 
Film  Division  of  Hanna-Barbera 
Productions.  Hollywood,  has  been 


ijy^ 


Ross  M,  Sutherland 
joins  Hanna-Barbera  Productions 

announced  by  William  Hanna  and 
Joseph  Barbera,  heads  of  the 
studio. 

Prior  tci  joining  the  company, 
Sutherland  was  executive  vice- 
president  and  treasurer  of  John 
Sutherland  Productions.  He  has 
had  a  long  career  in  the  planning, 
production  and  sales  of  business 
and  industrial  films.  • 


Baltimore  &  Ohio  RK,  Pan  .\ni 
to  Present  .Movies  Enroute 

Emphasizing  the  portability  of 
motion  picture  presentation,  wheth- 
er by  film  projection  or  via  taped 
television,  were  two  important  an- 
nouncements of  the  month: 

The  Baltimore  &  Ohio  Railroad 
is  emulating  recent  airline  adop- 
tion of  film  showings  with  its  own 
deluxe  entertainment  film  pro- 
grams "en  route"  to  Washington, 
D.  C. 

In  early  spring.  Pan  American 
Airways  will  inaugurate  an  air- 
borne entertainment  program  fea- 
turing first-run  motion  pictures, 
filmed  television  shows,  musical 
selections  and  special  features.  In 
confirming  the  announcement  that 
Pan  Am  will  use  Sony  video  tape 
equipment,  senior  vice-president 
Willis  G.  Lipscomb  (for  traffic  and 
sales!  noted: 

"This  Theater  in  the  Air"  is  the 
most  complete  airborne  passenaer 
entertainment  program  vet  design- 
ed and  it  will  be  available  without 
charge  to  passengers  in  both  first 
class  and  economy  sections."" 

Pan  Am  was  the  first  airline  to 
show  motion  pictures  aloft,  testing 
in-flight  entertainment  aboard  a 
Clipper  between  Miami  and  Ha- 
vana in  1929.  The  airline  also 
showed     films     on     transatlantic 


flights  during  a  1946  trial  period. 
Meanwhile,  TWA  was  making 
promotional  "hay"'  with  its  still- 
e.xclusive  presentation  of  wide- 
screen  color  films,  made  possible 
because  this  airline  uses  motion 
picture  projection  equipment,  de- 
signed by  Reevesound  for  In-flight 
Motion  Pictures,  which  furnishes 
the  setup  and  films  for  TWA.      • 

Directory  Lists  l.l.OOO  Free 
Films  -\vailalile  to  (Canadians 

The  growth  of  the  factual  film 
medium  throughout  the  world  is 
emphasized  in  the  release  of  a  new 
32-page  "Directory  of  Sources  of 
Free  16mm  Sponsored  Films  in 
Canada.""  which  lists  over  15,000 
motion  pictures  available  free  in 
that  country.  The  directory  is  is- 
sued by  Crawley  Films  Limited 
and  is  of  interest  primarily  to  Can- 
adian borrowers. 

The  booklet  lists  426  sources 
from  which  these  titles  are  avail- 
able. Over  half  of  the  films  are  in 
color;  many  have  French  sound 
tracks.  There  are  sources  in  every 
province  and  they  include  com- 
panies, trade  groups,  embassies, 
welfare  and  civic  organizations 
as  'Well  as  provincial  and  federal 
government  departments.  Listed 
films  are  available  in  Canada.       • 


UNITED  AIR  LINES 


(It 


jet*  piston 'historical 'in-flight  and  airport  scenes 'complete  film  catalogue  available 
35  mm/ 16  mm  COLOR  and  BLACK  &  WHITE 


UNITED 


Contact  Publicity  Department  ^^^ 

New  York  TN  7-2100  Chicago  RA  6-5500  Washington  RE  7-6830  Los  Angeles  HU  2-3300 

FREE  FILM  PROVIDED  TO  PRODUCERS   FOR   AUTHENTIC  AIRLINE  SEQUENCES 
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"piiis  Was  Tiir  Year  of  the  New 
^  York  Worlds  Fair,  first  cdi- 
ion,  and  of  solid  progress  in  na- 
ionwide  use  of  the  sponsored  film 
nedium  by  companies  with  plan- 
led  programs,  effective  distribu- 
ion.  Sponsors  like  the  Bell  System, 
American  Airlines,  Ford,  General 
Motors,  Humble  Oil  &  Refining 
Co.  (see  page  36),  IBM,  and 
American  Oil,  were  counting  up 
wlul  audience  records,  represent- 
ing appreciative  public  audiences 
for  continuing  film  operations. 

It  was  a  year  of  tribute  to  John- 
son's Wa.x  for  its  splendid  World's 
Fair  exhibit  feature.  To  Be  Alive' 
And  a  year  of  honors  to  other  out- 
standing pictures  cited  by  such 
groups  as  the  National  Committee 
on  Films  for  Safety,  the  National 
Association  of  Manufacturer's  In- 
stitute on  Industrial  Relations,  and 
the  Society  for  the  Advancement 
of  Management. 

\  Leader  to  Be  Keiiiemhcrcd 

The  year  was  saddened  by  the 
death  of  Modern  Talking  Picture 
Service'  founder,  Frank  Arling- 
haus.  His  post  was  filled  by  the 
election  of  Carl  Lenz  to  the  presi- 
dency of  Modern  but  his  place  in 
the  pattern  of  the  industry's  grow- 
ing years  will  never  be  taken. 

The  gladness  of  To  Be.  Alive.' 
was  overshadowed  by  the  greatest 
picture  of  the  year,  Mekong,  the 
Story  of  a  River,  produced  by  Shell 
International.  Not  shown  in  the  U. 
S.,  this  documentary  epic  of  co-op- 
erative effort  among  the  nations  in 
Southeast  Asia  was  vital  because 
of  the  importance  of  understanding 
that  the  success  of  the  Mekong 
Project  will  feed  millions  who  may 
otherwise  face  famine.  Food  is  the 
key  to  war  in  that  area. 

■\clvancing  the  Film  .Medium 

It  was  also  a  year  of  cooperative 
effort  to  advance  understanding  of 
the  film  medium.  The  Film  Pro- 
ducers Association  of  New  York 
joined  with  the  Association  of  Na- 
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tional  Advertisers  in  a  useful  work- 
shop on  "How  Effective  Use  and 
Distribution  of  Sponsored  Films 
Can  Help  Achieve  Your  Market- 
ing Goals."  New  leaders  were  also 
emerging  for  important  industry 
groups:  George  Tompkins  became 
president  of  the  FP.A;  Dudley 
Spruill  headed  the  Association  of 
Cinema  Laboratories.  Inc.  and 
Reid  H.  Ray  was  president  of  the 
Society  of  Motion  Picture  &  Tele- 
vision Engineers,  to  name  a  few. 
The  technology  of  the  medium 
was  on  a  plateau,  especially  while 
users  awaited  standards  for  8mni 
sound  films.  But  the  highly-port- 
able, inexpensive  Technicolor 
8mm  "Instant "  silent  cartridge  ma- 
chine went  into  use  among  more 
than  1,000  companies  and  into 
many  schools  where  "single-con- 
cept" films  were  finding  favor. 

Films  lldiH-d  N\  in  Kleclions 
During  the  nationwide  election 
campaigns,  films  proved  effective 
in  helping  to  elect  such  men  as 
Congressman  John  Dow  (New 
York's  27th  District)  and  New 
Jersey  Senator  Harrison  A.  Will- 
iams. Film  was  also  helping  in- 
vestors and  the  public  at  large  un- 
derstand the  mechanics  of  the  stock 
market  through  films  of  the  New 
York  Stock  Exchange,  now  widely 
shown  to  such  groups. 

But  this  was  also  a  year  of 
chagrin  to  U.  S.  producers  and 
sponsors  who  failed  to  take  a  single 
award  at  that  heralded  ."^th  Inter- 


national Industrial  Film  Festival  in 
London  last  fall.  133  motion  pic- 
lures  from  22  countries  competed 
but  at  the  close  it  was  "all-honors" 
to  Europe.  Films  from  Britain  won 
six  awards  and  the  Grand  Prix: 
France  took  second  honors  with 
four  awards;  Sweden,  Germany 
and  the  Netherlands  were  also 
amonc  the  winners.  The  continent 


was.  at  least  represented  when  two 
awards  went  to  films  of  the  Na- 
tional Film  Board  of  Canada. 

It  was  "turn-about"  in  Novem- 
ber when  the  Committee  on  Inter- 
national Non-Theatrical  Events 
(CINE)  held  its  annual  "E.xhibi- 
tion  of  Films  of  Merit"  and  be- 
stowed international  trophies  and 
diplomas  on  a  good  many  U.  S. 
films  which  were  shown  at  other 
overseas  film  festivals  during  '64. 

Setting  an  example  in  using  its 


"To  Be  Alive!"  was  a  three-screen  "hit"  at  the  \ew  York  Workrs  Fair. 
This  Johmon's  Wax  exhibit  feature,  produced  by  Franci-t  Thompson,  was 
acclaimed  by  critics  everywhere  and  played  to  capacity  audiences.  Non- 
commercial in   content,   it   earned   much    good-will  for  the    Fair  sponsor. 


own  tools  to  sell  the  medium, 
Wilding,  Inc.  opened  the  industry's 
first  "Idea  Center  for  Communi- 
cators" in  new  quarters  near  its 
Chicago  headquarters  and  studios. 
Was  it  a  "sign  of  the  times"  when 
the  Bell  System's  Picturephone 
went  into  action  for  transmission 
of  films  during  the  closing  months 
of  the  year?  The  first  use  was  ex- 
perimental but  the  possibilities  of 
a  new  way  of  clearing  films  for 
client-producer   release   was   here. 

Open  .\  New  "Skyport  Cinema" 

Another  "new  way  "  of  reaching 
audiences  for  sponsored  films  was 
the  inauguration  of  a  first  "Sky- 
port  Cinema"  which  Modern  Talk- 
ing Picture  Service  opened  in  the 
Cincinnati  Airport  during  the  fall. 

Yes,  this  was  the  year  ...  of  a 
milestone  when  the  National 
Audio-Visual  Association,  repre- 
senting the  nation's  audiovisual 
dealers,  held  its  big  25th  Anni- 
versary Con\cntion  and  Trade 
Show  at  Chicago's  Hotel  Sherman. 
Members  of  the  Industrial  .'\udio- 
N'isual  Association  took  "Creativ- 
ity" as  the  keynote  of  their  annual 
fall  meeting  at  the  cloistered 
Tarrytown  House,  in  Tarrytown. 
N.  Y.  The  Eastman  Kodak  Com- 
pany set  a  precedent  with  its  "full 
house"  audience  of  audiovisual 
leaders  who  heard  renowned 
spokesmen  for  "communications" 
in  the  "Frames  of  Mind"  presenta- 
tion at  the  Department  of  Audio- 
\isual  Instruction's  (NE.A)  an- 
nual meeting  in  Rochester,  New 
York  on  April  23rd.  Dr.  Frank 
Baxter,  Irwin  Moon  of  the  Moody 
Institute  of  Science,  French 
filmaker  Jacques  Letellicr  and  Saul 
Bass  were  among  the  speakers  to 
the  capacity  audience  of  2.()()().  • 


FILMS   PROMOTED  OVERSEAS   TRADE   AND  TRAVEL 


Award-Winning  Films  of  the  Year 


This  (Irivi'-iii  tlieater  audience  is  seeing  a  color  travelogue  on  France 
as  part  of  regular  entertainment  program.  Sponsored  short  subjects  gain- 
ed even  u'drr  aereptanve  on  television  and  in  theaters  during  the  year. 


'The  Gi\e  and  Take."  s/huimik/  /;(/  Vulksuugm  ui  Aim  mu.  vn/n  s  miiii  of 
trade  lu-tween  countries.  Films  can  help  improve  understanding  of  lands 
abroad;  foreign-language  versions  can  also  help  to  stimulate  product  sah-s. 
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"Bounty  Without  Boundaries"  icas  sponsored  bij  the  V.  5.  Department  of 
Agriculture  {70mm  ividescreen)  to  help  remind  Europeans  at  large  trade 
fairs  of  the  value  of  two  tcay  trade.  It  teas  produced  by  Fred  A.  Niles. 


nPms  "Consensus"  Listing  of 
"-  1964  award-winning  motion 
pictures  and  slidefilms  covers  most 
ot  the  nation's  recognized  awards 
programs.  Included  are  such  events 
as  the  National  Safety  Film  Con- 
test, held  under  the  auspices  of  the 
National  Committee  of  Films  for 
Safety;  the  "merit"  winners  select- 
ed by  a  special  jury  of  industrial 
iclations  experts  for  presentation 
,u  the  National  .Association  of 
Manufacturer's  Institute  on  Indus- 
trial Relations;  and  the  selections 
of  a  new  competition  held  by  the 
Society  for  the  Advancement  ot 
Management  in  New  York  last  fall. 
The  American  Film  Festival 
winners  were  cited  with  "blue  rib- 
bons" given  by  the  Educational 
Film  Library  Association.  At  the 
"Day  of  Visuals",  members  of  the 
National  Visual  Presentation  Asso- 
ciation picked  their  winners.  A 
privately-promoted  "4th  Interna- 
tional Film  &  TV  Festival  of  New 
York"  is  represented  in  these  col- 
umns with  the  silver  and  bronze 
awards. 

The  U.  S.  selections  for  the  5th 
International  Industrial  Film  Fes- 
tival at  London  are  noted  as  are 


the  other  business-sponsored  and 
relevant  winners  of  "Golden 
Eagles"  given  by  CINE.  Columbus 
continues  to  set  a  high  standard 
among  community  awards  pro- 
grams and  both  its  top-award 
"Chris"  statuettes  and  its  certifi- 
cates are  noted  among  this  "con- 
census" list  of  1964  award  winners. 
Significantly,  however,  one  of  the 
best  U.  S.  films  of  them  all.  To  Be 
.Alive.',  isn't  listed.  Its  sponsor  was 
well  satisfied  to  play  to  the  largest 
audiences  at  the  New  York 
World's  Fair. 

The  Editors  of  Business  Screen 
have  grouped  these  award-winners 
in  the  special  categories  for  which 
they  were  primarily  created,  i.e. 
as  films  for  General  Education, 
Employee  Training.  Industrial  Re- 
lations.  Management,   Safety,  etc. 

Our  previous  issue  has  already 
covered  the  winners  at  London. 
But  this  one  does  include  another 
U.S.  function:  the  Industry  Film 
Producers'  annual  "Cindy"  awards 
to  pictures  of  special  interest  to 
these  filmakers.  Let  the  list  speak 
for  itself  and  with  apologies  to  any 
we  may  have  inadvertently  omit- 
ted' here  are  the  winners: 


Employee  Training   &  Technical    Information   Films 
"Automation  in  Design"  "The  Master  Metal" 

IBM  Development  Laboratories  Cosmo  PR  Corporation:  Sponsor 

:nd  Prize:  Soc.  for  Advc.  Management       Blue  Ribbon:  American  Film  Festival 


"Forged  Hardened  Steel  Rolls  ' 

Bethlehem  Steel  Company 
Produced  by  Audio   Productions.    Inc. 
U.S.    Entry:    Int'l    Ind.    Film    Fesuvai 

"A  Guy  Named  Joe" 

The  Grolier  Society,  Inc. 

Prod;  Kim  &  Gifford  Industrials 

Bronze  Av»ard:   Int'l   Festival  of   N.  Y. 

"Heavy  Going" 

The  Ford  Motor  Company 

Produced  by  Parthenon  Piclures 

1st  Award:  Nat'l.  Visual  Pres.  Ass:i. 

"In  U.  S.  Hands" 

Pan  American  World  Airways 
Produced  by  Vision  Associates 
Golden  Eagle  Award  of  CINE 

"It's  Up  to  You" 

Walker   Marketing:    Sponsor 
Produced  by  Video  Films,  Inc. 

3rd  Award:  Nat'l  Visual  Pres.  Assn. 

*      *      * 

"The  Giant  Step" 

Lockheed-Georgia  Company 
Blue  Ribbon:  American  Film  Festival 

"Let's  Face  It,  Melissa" 

The  Coca-Cola  Company 
Prod:  The  Jam  Handy  Organization 
3rd    Award:    Nat'l    Visual    Pres.    Assn. 
Columbus  "Chris"  Certificate 


"Metal  Bandsav»ing  Tips,  Techniques" 

Simonds  Saw  &  Steel  Company 
Producer:  Bay  State  Film  Productions 
U.   S.    Entry:    Int'l    Ind.   Film    Festival 

"Mountain  Survival" 

Air  Photographic  &  Charting  Service 

1365th  Photo  Squadron 

IFPA  "Runner  Up"  Plaque  Award 

"NAA  Presents  SST" 

North  American  Aviation,  Los  Angeles 
IFPA  "Runner  Up"  Plaque  Award 

"The  Salesman  Isn't  Dead 
—  He's  Different" 

IBM  and  Fortune  Films 

Produced  by  Dynamic  Films,  Inc. 

Merit  Award:  Nat'l  Visual   Pres.  Assn. 

"The  Story  of  Syncom  M" 

Hughes  Aircraft  Company 
IFPA  First:  "Cindy  Award" 

"Take  an  Extra  Step" 

The  Sun  Oil  Company 
Produced  by  Turtletaub  &  Moss,   Inc. 
1st    Award:    Nat'l    Visual    Pres.    Assn. 

"The  Three  Bosses" 

Texaco,  Incorporated 

Produced  by  Skyline  Films,  Inc. 

Silver:  Int'l  Film  Festival  of  N.  Y. 

Golden  Eagle  Award  of  CINE 
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BUSINESS  SCREEN 


Award-Winning  Films  of  the  Year 


FILMS    FOR    TRAINING: 
"This  is  Dial-Comm" 

The  General  Electric  Company 
Blue  Ribbon:  American  Film  Festival 

"Time" 

The  Sun  Oil  Company 

Produced  by  Turtletaub  &  Moss,  Inc. 

2nd  Award:   Nat'l,  Visual   Pres.  Assn. 

SOUND  SLIDEFILMS 

"Achievement  in  Management" 

AC  Spark  Plug  Div.  General  Motors 

Produced  by  Close  &  Patenaude 

3rd   Award:    Nat'l.   Visual   Pres.   Assn. 

"By  Venus  Possessed" 

Metropolitan  Life  Insurance  Co. 
2nd   Award:    Nat'l.   Visual    Pres.   Assn. 

"The  Future  Lies  in  the  Balance  " 

The  Bank  of  America 

Produced  by  Film  Fair 

Bronze  Award:    Int'l    Festival   of  N.  Y. 


"DiHerent  Phases  of  Insurance" 

Metropolitan  Life  Insurance  Co. 
Grand  Award:  Int'l  Festival  of  N.  Y 

*  *      « 
"Patterns  and  Perception" 

Merck,  Sharp  &  Dohme  Internationa 

Produced  by  Sales  Graphics 
1st  Award:   Nat'l   Visual   Pres.  Assn. 

"Pop  Top  Holiday" 

Jos.  Schlitz  Brewing  Company 

Produced  by  "Contact!" 

Merit  Award:   Nat'l  Visual   Pres.  Assr 

Columbus  "Chris"  Certificate 

"10  Biggest  Mistakes  Salesmen  Make 

George  N.  Kahn  Company 

Produced  by  Henry  Gregg  Associate 

1st  Award:   Nat'l   Visual   Pres.  Assn 

*  *      * 

"You're  the  Doctor" 

Mobil  Oil  Company 

Produced  by  Pan  Media,  Inc. 

2nd   Award:    Nat'l    Visual    Pres.   Assn. 


Pictures  for  General  Education  and  Classroom  Use 


"Careers  in  Chemistry" 

Allied  Chemical  Corporation 

Produced  by  F.  P.  S.  Productions 

Bronze   Award:    Int'l   Festival   of   N.   Y. 

"The  City  and  the  Future" 

(Lewis  Mumford  on  the  City) 

National  Film  Board  of  Canada 

Blue  Ribbon:  American   Film   Festival 

Columbus  "Chris"  Statuette 

"A  Dentist  in  the  Classroom  " 

American  Dental  Association 

Producer:  Gil  Altschul  Productions 

Golden  Eagle  Award  of  CINE 

"Fish,  Moon  and  Tides" 

Academy  Films 

Diploma:  Athens  Science  Film  Cong. 

Golden  Eagle  Award  of  CINE 

"Heritage  of  Splendor" 

Alfred  Higgins  Productions 
Blue  Ribbon:  American   Film  Festival 

"How  to  Look  at  a  City" 

National  Educational  Television 

Produced  by  George  Stoney  Assoc. 

Blue  Ribbon:  American   Film  Festival 

"The  Information  Explosion" 

IBM  Grant;  Montclair  State  College 

Produced  by  Vision  Associates 

3rd  Award:   Nat'l   Visual   Pres.  Assn. 

Columbus  "Chris"  Certificate 


U. 


"The  Magic  Mirror" 
Hallmark  Cards,    Inc. 
Produced  by  David  L.  Strout 
S.    Entry:    Int'l    Ind.    Film   Festival 


"Over  and  Under  the  Sea" 

Chesapeake  Bay  Bridge,  Tunnel  Comm 

Produced  by  Robert  Kline  &  Co. 

1st  Award:   Nat'l  Visual   Pres.  Assn. 

"The  Restless  Sea" 

The  Bell  Systems  Companies 

Produced  by  Walt  Disney  Productions 

Golden  Eagle  Award  of  CINE 

Columbus  "Chris"  Certificate 

"Rice" 

The  Rockefeller  Foundation 

Produced  by  Willard  Van  Dyke 

Blue  Ribbon:  American   Film  Festival 

Bronze  Award:    Int'l   Festival  of  N.  Y. 

Golden  Eagle  Award  of  CINE 

"River" 

Pyramid  Film  Producers 
Golden  Eagle  Award  of  CINE 
Columbus  "Chris"  Certificate 

"Still  Waters" 

Produced  by  Elgin  CiampI 

Golden  Eagle  Award  of  CINE 

Diploma:  Edinburgh  Film  Festival 

"To  Build  a  Schoolhouse" 

Educational  Facilities,  Inc. 
Produced  by  Pelican  Motion  Pictures 
3rd  Award:   Nat'l  Visual   Pres.  Assn. 
Columbus  "Chris"  Certificate 


FILMS    FOR    SAFETY,    tVIARKETING    AND    RESEARCH 


I'rullic  ;iccidcnt  prc\i.-i)tit)ii  u .,-  ,'*..  i-;  iU.  -..Wion'.s  iiio\t  urgent  goals. 
To  rcmiml  its  own  people  ami  the  public  of  the  value  of  seat  belts  as 
accident  preventatives,  the  Bell  Stjstcnt  showed  "Before  It's  Too  Late." 
It  was  produced  by  Audio  Productions,  Inc.  and  starred  Dick  Van  Dyke. 


d 


.Music  dealers  tliroutjhout  the  land  responded  when  II.  &  A.  Selmer,  Inc. 
offered  prints  uf  "Adventures  in  Sharps  &  Flats"  which  was  produced 
by  Reid  II.  Ray  Film  Indu-ilries.  Film  demonstrated  lie-in  values  for 
film    promotion    iis    more    than    600    cohtr    -^'riiili    urnt    into    circulation. 


'The  Search"  typifies  how  industry  can  use  the  film  medium  to  drama- 
tize the  values  of  industrial  research.  This  Youngstown  Sheet  &  Tube 
film  was  produced  by  Cinecraft -Continental  Productions.  One  of  year's 
best,  it  shows  how   modem  steel-making  has  been   improved  by  science. 
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Award-Winning  Films  of  the  Year 


HEALTH  &  MEDICINE 
(including  Mental  Health) 


TEACHING       SLIDEFILMS: 

"Charm  by  Choice' 

National  Urban  League,  Inc. 

Produced  by  Wilding,  Inc. 

Blue   Ribbon:  American   Film  Festival 

Columbus  "Chris"  Statuette 

"Children  of  Pioneer  Times" 

McGraw  Hill  Text  Films 

Produced  by  Centron  Corporation 

Blue  Ribbon:  American  Film  Festival 


•Oliver,  Willie  &  Peter" 

The  Dow  Chemical  Company 

2nd  Aviiard:   Nafl  Visual  Pres.  Assn. 

"Louis  Pasteur" 

Metropolitan  Life  Insurance  Co. 

Blue   Ribbon:  American   Film  Festival 

"The  Simple  Camera" 

The  Eastman  Kodak  Company 

First  Award:    Nat'l   Visual    Pres.  Assn. 


A  prophetic  view  of  the  state  of  traffic  congestion  throughout  the  world 
wwi  glimpsed  in  this  icidehj-honored  cartoon  film  by  Halas  &  Bachelor. 
In  "Automania  2000"  the  new  cave  dwellers  are  trapped  in  their  cars 
17   stories   below   the   earth's  surface   but   learn   to   adjust   themselves. 


"The  Art  of  Detection" 

National  Tuberculosis  Institute 
Produced  by  Vision  Associates 
Golden  Eagle  Award  of  CINE 
Columbus  "Chris"  Certificate 

"Communicating  With  the  Deaf-Blind" 

American   Foundation  for  the  Blind 
Blue   Ribbon:  American  Film  Festival 

"Emergency  Room" 

Crosley  Broadcasting  Corporation 
Columbus  "Chris"  Statuette 

"Exploring  Human  Nervous  System" 

National  Institute  of  Health 
Produced  by  Robert  B.  Churchill 
I      Diploma:  Athens  Science  Film  Cong. 

"Fetal  and  Neonatal  Circulation" 

I  E.  R.  Squibb  &  Sons 

Producer:  Sturgis-Grant  Productions 
Golden  Eagle  Award  of  CINE 
Columbus  "Chris"  Certificate 

"First  Aid  Now" 

Johnson  &  Johnson 

Produced  by  MPO  Productions 

U.S.  Entry:  Int'l  Ind.  Flim  Festival 

"Myocardial  Infarction:  Nurse's  Role" 

American  Heart  Association 

Produced  by  George  Stoney  Assoc. 

Blue  Ribbon:  American  FHm  Festival 

Golden  Eagle  Award  of  CINE 

Columbus  "Chris"  Certificate 

"Of  Men  and  Minds" 

American  Heart  Association 
Blue   Ribbon:  American   Film  Festival 

"The  91st  Day" 

Smith,  Kline  &  French  Laboratories 

Produced  by  Vision  Associates 

Blue  Ribbon:  American  Film  Festival 

Colu'nbus  "Chris"  Certificate 

"Not  Without  Hope" 

Colorado  State  Dept.  of  Health 

Producer:  Marshall  Faber  Productions 

Golden  Eagle  Award  of  CINE 

Columbus  "Chris"  Certificate 

y      *      * 

"The  One  Who  Heals" 

American  Medical  Association 

Produced  by  Centron  Corporation 

Golden  Eagle  Award  of  CINE 

Columbus  "Chris"  Certificate 

"The  Professional  Nurse" 

American  Film  Productions,  Inc. 

Blue  Ribbon:  American  Film  Festival 

Columbus  "Chris"  Award 

*      *      * 

"Mrs.  Reynolds  Needs  a  Nurse" 

Produced  by  Robt.  Anderson  Assoc. 

First  Award:  Canadian  Film  Awards 

Columbus  "Chris"  Certificate 

"To  Live  Again" 

St.  Barnabas  Hospital 

Produced  by  Wilding,  Inc. 

Nominated  for  an  Academy  Av/ard 

Blue  Ribbon:  American  Film  Festival 

Golden  Eagle  Award  of  CINE 


"Toymakers" 

Smith,  Kline  &  French  Laboratories 
Produced  by  Vision  Associates 
Golden  Eagle  Award  of  CINE 
Columbus  "Chris"  Certificate 

"The  World  of  a  Girl" 

The  Scott  Paper  Company 

Produced  by  Elektra  Studios,  Inc. 

Golden  Eagle  Award  of  CINE 

INDUSTRIAL  RELATIONS 

"I  Just  Work  Here" 

Produced  by  Roundtable  Films,  Inc. 
Award  of  Merit:  NAM  Institute 
Columbus  "Chris"  Certificate 

"The  Inside  Story" 

Lockheed-California  Company 

IFPA  "Cindy"  Award  Plaque 

*  *      * 

"The  Marvelous  Mousetrap" 

The  Bureau  of  National  Affairs,  Inc. 

Produced  by  Norwood  Studios 

Blue  Ribbon:  American  Film  Festival 

Award  of  Merit:  NAM  Institute 

•  *      * 

"The  Pulse  of  Life" 

Pyramid  Film  Producers 
Award  of  Merit:  NAM  Institute 

"Stress" 

Facit-Odhner,  Inc. 

American  Film  Productions,  Inc. 

Award  of  Merit:  NAM  Institute 

First  Award:  Nat'l  Visual  Pres.  Assn. 

2nd  Prize  Soc.  for  Advc.  Management 

"Target  You" 

F.  K.  Rockett  Productions 

Award  of  Merit:  NAM  Institute 

3rd  Prize  Society  for  Advc.  Mgment. 

"That  Magic  Something" 

The  Martin  Company 
Award  of  Merit:  NAM  Institute 

SOUND  SLIDEFILM 
"The  Service  Representative" 

American  Telephone  &  Telegraph  Co. 

Producer:  Gotham  Film  Productions 

1st  Award:  Nat'l  Visual  Pres.  Assn. 


INDUSTRIAL  RESEARCH 
(Industry  and  Government) 

"Eclipse  of  the  Quiet  Sun" 

The  Douglas  Aircraft  Company 

&  National  Geographic  Society 

Blue  Ribbon:  American  Film  Festival 

Columbus  "Chris"  Statuette 

Silver:  Int'l  Festival  of  N.  Y. 

IFPA:  "Runner  Up"  Plaque 

*  ••:  * 

"Eye  for  Isotopes" 

U.  K.  Atomic  Energy  Authority 
Produced  by  World  Wide  Pictures 

Silver:  Int'l  Festival  of  N.  Y. 

*      *      * 

"OAO  —  Eye  in  Space" 

The  IBM  Corporation 
Golden  Eagle  Award  of  CINE 

"The  Priceless  Laboratory" 

Douglas  Aircraft  Company 
Golden  Eagle  Award  of  CINE 
Columbus  "Chris"  Certificate 


BUSINESS  SCREEN 


INDUSTRIAL    RESEARCH: 


"Project  Apollo" 

Nat'l  Aeronautics  &  Space  Adm. 

Produced  by  Pelican  Motion  Pictures 

2nd  Award:  Nat'l  Visual  Pres.  Assn. 

"The  Role  of  the  Reusable  Booster" 

Douglas  Aircraft  Company 
Golden  Eagle  Award  of  CINE 


"Search" 

Youngstown  Sheet  &  Tube  Company 

Producer:  Cinecraft-Continental 

Golden  Eagle  Award  of  CINE 

"With  Care  and  Concern" 

The  Upjohn  Company 

Produced  by  Parthenon  Pictures 

U.S.  Entry:  Int'l  Ind.  Film  Festival 

Columbus  "Chris"  Certificate 


MANAGEMENT  METHODS  and  Overseas  Trade  Films 


"The  Apollc  Mission" 

North  American  Aviation,  Space 

&  Information  Division 

IFPA  "Runner-Up"  Plaque 

"Architect  at  Work" 
Pittsburgh  Plate  Glass  Company 
Produced  by  Dynamic  Films.  Inc. 
Merit:  Society  for  Advc.  Mgment. 


"Area  of  Action" 

IBM  World  Trade  Corporation 

Produced  by  Film  Enterprises,  Inc. 

2nd  Award:  Nat'l  Visual  Pres.  Assn. 

2nd  Award:  Society  for  Adv.  Mgment. 

U.S.  Entry:  Int'l  Ind.  Film  Festival 

Columbus  "Chris"  Certificate 

*  *      * 

"Berfunkle" 
Produced  by  Portafilms,  Inc. 

Merit  Soc.  for  Advance  Mgment. 

*  •      * 

"Charisma"  (innovation) 

Producer  MPO  Sales  Meetings,  Inc. 
Merit:  Soc.  for  Advce  of  Mgment. 

"Everybody  Has  Two  Jobs" 

U.  S.  Independent  Telephone  Assn. 

Produced  by  Parthenon  Pictures 
1st  Award:  Soc.  for  Advc.  Mgement. 

"Faces  and  Fortunes" 

Kimberly-Clark  Corp. 
Producer:  Morton  Goldsholl  Assoc. 
2nd  Prize:  Soc.  for  Advc.  Mgement. 

"Foreign  Trade  — 
"Challenge  of  a  Changing  World" 

Republic  Steel  Corporation 
Award  of  Merit:  NAM  Institute 


"IBM  Manufacturing  Announcements  " 

The  IBM  Corporation 
Producer:  Academy  Film  Productions 

1st  Award:  Society  for  Advc.  Mgement. 

♦  ♦      * 

"Man,  the  Manager" 

Pan  American  World  Airways 

Produced  by  Kenry  Strauss  &  Co.,  Inc. 

U.S.  Entry:  Int'l  Ind.  Film  Festival 

Columbus  "Chris"  Certificate 

*  *      ♦ 

"Manager  Wanted" 

Produced  by  Roundtable  Films,  inc. 

1st  Award:  Society  for  Adv.  Mgement. 

•  *      • 

"Methods,  Money  and  Mops" 

The  Procter  &  Gamble  Company 
U.S.  Entry:  Int'l  Ind.  Film  Festival 

"The  Right  Hand  of  Plenty" 

Volkswagen  Corp.  of  America,  Inc. 
Producer:  Marathon  Int'l  Prods.  Inc. 

Grand  Award  Winner: 

Society   for   the   Advancement   of 

Management 

"The  Route  Manager's  Job" 

The  Pepsi-Cola  Company 

Produced  by  Turtletaub  &  Moss,  Inc. 

3rd  Prize:  Society  for  Advc.  Mgement. 

*  *      * 

"This  Is  Your  Meeting" 

Pan  American  World  Airways 
Produced  by  Henry  Strauss  &  Co.,  Inc. 
3rd  Prize:  Society  for  Advc.  Mgement. 

"Tomorrow  Today" 
IBM  World  Trade  Corporation 

Produced  by  Film  Enterprises,  Inc. 

U.  S.  Entry:  Int'l  Ind.  Film  Festival 
Columbus  "Chris"  Certificate 


SOME   HIGHUGHTS   OF    EXHIBITS   AT   THE    NEW  YORK    WORLD'S    FAIR 


MANAGEMENT  METHODS 
and  Overseas  Trade  Films: 

"Winds  of  Change" 

The  General  Electric  Company 

1st  Prize:  Society  for  Advc.  Mgement. 

Golden  Eagle  Award  of  CINE 

"USI  Automation" 

U.  S.  Industries,  Inc. 

Produced  by  John  D.  Goodell 

Golden  Eagle  Award  of  CINE 


SOUND  SLIDEFILMS 

"Evaluation  —  A  New  Integration 

of  Management  Theory" 

Executive  Development,  Inc. 

Producer:  Pace  Productions,  Inc. 

2nd  Award:  Nat'l  Visual  Pres.  Assn. 

Columbus  "Chris"  Certificate 

"Sales  and  Market  Identification" 

Dun  &  Bradstreet.  Inc. 
Produced  by  Maxwell  Desser 
Silver:  Int'l  Festival  of  N.  Y. 


^^^^^^^ 


"The  Searching  Eye"  was  a  70mm  film  feature  in  the  Kodak  Pavilion  at 
the   New   York   Fair.  It  presented  a   multi-image  look  at  art   of  seeing. 

Below:  the  Niles'  production  of  "From  Every  Horizon"  wa.i  shown  in  the 
circular   theater    beneath    the    .Vrif   York   Port    Aulhoriti/s    Fair   heliport. 


The  duPont  Pavilion  at  the  Xrw  York  World's  Fair  brought  viewers  an 
"interplay"  of  live  performers  on  stage  with  filmed  sequences,  to  add 
ditnen-iion    to   presentation.    Stage   and   screen   were   well   synchronized. 
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Above  and  right:  pictures  went 

aloft  on  Icadinn  air  /iiic.s  during 

the  year  as  both  video  tape  and 

film  slwwiniix  of  cntertainmeui 

fare  were  presented  to  travelers. 

At  year's  end.  one  railroad  also 

joined  up  when  the  Baltimore  and 

Ohio   installed   s/joir   i  iiii!pjni}it 


Public    Relations    Pictures    Sharing    1964    Awards 


"Brampton  Builds  a  Car" 

Produced  by  Crawley  Films  Ltd. 

Best  Public  Relations  Film 
of  1964  Canadian  Film  Awards 

"Canadian  Portrait" 

Crown  Zellerbach  Limited 

Producer:  F.  K.  Rockett  Productions 

Golden  Eagle  Award  of  CINE 

"A  Day  in  Old  Milwaukee" 

Jos.  Schlitz  Brewing  Company 

Merit  Award:  Nat'l  Visual    Pres.  Assn. 

Columbus:  "Chris"  Cerificate 

"Exciting  World  of  Stevens  Fabrics" 

J.  P.  Stevens  Company 

Produced  by  On  Film 

Blue  Ribbon:  American   Film  Festival 

"Higher  and  Wider" 

The  Ex-Cell-0  Corporation 

Produced  by  Mattco  Associates 

Golden  Eagle  Award  of  CINE 

"The  HomeMade  Car" 

British  Petroleum  Corporation 

Blue  Ribbon:  American  Film  Festival 

Columbus  "Chris"  Statuette 

"Miles  Over  Water" 

Louisiana  Department  of  Highways 

Producer:  Avalon  Daggett  Prods. 

U.S.  Entry:  Int'l  Ind.  Film  Festival 


Award-Winning  Films  of  the  Year 


"The  Road  That  Can't  Rest" 

The  Portland  Cement  Association 
Golden  Eagle  Award  of  CINE 

"The  Searching  Eye" 

The  Eastman  Kodak  Company 

Producer:  Saul  Bass  &  Associates 

Grand  Award  at  the 

4th  ;nfl  Film  Festival  of  N.Y. 

"Spirt  of  America" 

Goodyear  Tire  &  Rubber  Co. 
Producer:  Algernon  G.  Walker 
Golden  Eagle  Award  of  CINE 

"This  Garden  England" 

Int'l  Minerals  &  Chemicals  Corp. 

Produced  by  Empire  Photosound,  Inc. 

Golden  Eagle  Award  of  CINE 

"The  Voyager" 

General  Dynamics  Astronautics  Div. 
IFPA  "Cindy"  Award  Plaque 

"The  Widening  Circle" 

The  Continental  Can  Company 

Produced  by  33  Productions,  Inc. 

Bronze  Award:    Int'l   Festival   of  N.  Y. 

"The  World  of  Henry  Ford" 

The  Ford  Motor  Company 

Producer:  MPO  Productions,  Inc. 

Golden  Eagle  Award  of  CINE 


SAFETY  EDUCATION 

"Before  It's  Too  Late" 

The  Bell  System  Companies 

Producer:  Audio  Productions,  Inc. 

Silver:  Int'l  Festival  of  N.  Y. 

"Children  at  Play  —  With  Poison" 

U.  S.  Public  Health  Service 
Producer:  Creative  Arts  Studio,  Inc. 
National  Safety  Contest  Merit  Award 

"Explosives  Safety,  Handling  Bombs" 

Air  Photographic  &  Charting  Serv. 

1352nd  Photo  Squadron 

IFPA  "Cindy"  Award  Plaque 

"The  David  Hall  Story" 

Employers  Mutuals  of  Wausau 

Producer:  Productions  of  Florida 

Bronze  Plaque  Award 

National  Safety  Film  Contest 

"E.V.O.C.  (Emergency  Vehicles 

Operations  Course)" 
Charles  Cahill  &  Associates 

Bronze  Plaque  Award 
National  Safety  Film  Contest 

"Freeway  Driving  Tactics" 

Charles  Cahill  &  Associates 

Merit:  Nat'l  Safety  Film  Contest 

Blue  Ribbon:  American  Film  Festival 

"Highball  Highway" 

Charles  Cahill  &  Associates 

Merit:  National  Safety  Film  Contest 

"Home  for  the  Holidays" 

U.  S.  Air  Force  (Aerospace  Safety) 

Produced  by  Wilding.  Inc. 
Merit:  National  Safety  Film  Contest 

"The  Inner  Mind  of  Milton  Whitty  " 

Construction  Safety  Assn.,  Ontario 

Producer:  Westminster  Films  Ltd. 

Bronze  Plaque  Award 

National  Safety  Film  Contest 

'Lifting,  Man's  Age-Old  Problem" 

Aetna  Casualty  &  Surety  Company 

Aetna  Life  Affiliated  Companies 

2nd  Award:  Nat'l  Visual  Pres.  Assn. 

Golden  Eagle  Award  of  CINE 

Columbus  "Chris"  Certificate 

"Man  and  Safety"  (series) 

U.S.  Air  Force  (Aerospace  Safety) 

Producer:  Graphic  Films  Corp. 

Bronze  Plaque  Award 
National  Safety  Film  Contest 


"Man  Overboard  Recovery" 

U.  S.  Naval  Photographic  Canter 
Producer:  Bray  Studios,  Inc. 

Merit:  National  Safety  Film  Contest 

*      *      * 

"Passport  to  Safety" 

United  States  Air  Force 
Produced  by  Filmasters,  Inc. 

Bronze  Plaque  Award 
National  Safetv  Film  Contest 

"Safety  Management  Series" 

The  National  Safety  Council 
Producer:  Gil  Altschul  Productions 
Merit:  National  Safety  Film  Contest 

"Smartest  Kid  in  Town" 

National  Society  for  the 

Prevention  of  Blindness 

Produced  by  Harvest  Films,  Inc. 

Merit:  National  Safety  Film  Contest 

"Ski  Sense" 

Aetna  Life  Affiliated  Companies 
Merit:  National  Safety  Film  Contest 

"Ski-Ways  to  Safety" 

The  Kiekhaefer  Cofporation 

Producer;  Telefilm  Productions 

Merit:  National  Safety  Film  Contest 

"They  Called  It  Fireproof" 

Dominion  of  Canada  Fire 

Commissioner 

'National  Film  Board  of  Canada 

Bronze  Plaque  Award 

National  Safetv  Film  Contest 

*      *      * 

"What'll  You  Do. . .  If?" 

Produced  by  Parthenon  Pictures 

Columbus  "Chris"  Statuette 

SOUND  SLIDEFILMS 
"Nix  the  Six"  Series 

American  Gas  Association 

Producer:  Niles  Communications  Ctrs. 

Bronze  Plaque  Award 

National  Safety  Film  Contest 

"The  Professionals" 

The  Clark  Equipment  Company 
Merit:  National  Safety  Film  Contest 


SALES  PROMOTION 

"Adventure  in  Color" 

Pittsburgh  Plate  Glass  Company 
Produced  by  Dynamic  Films.  Inc. 

U.S.  Entry:  Int'l  Ind.  Film  Festival 

♦      ♦      * 

"Beyond  the  Tooth  of  Time" 

The  Boy  Scouts  of  America 
2nd  Award;  Nat'l  Visual  Pres.  Assn. 
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SALES     PROMOTION: 

"Cover  Girl  in  Paris" 

Cover  Girl  Make  Up 

Producer:  Helen  Nash  Associates 

Silver:  Int'l  Festival  of  N.  Y. 

Columbus  "Chris"  Certificate 

*  *      * 

"The  Directors" 
LIFE  Magazine,  Time,  Inc. 

3rd  Award:  Nat'!  Visual  Pres.  Assn. 

*  *      * 

"Heart  Beat" 

Television  Bureau  of  Advertising 

Producer;  Animated  Productions 

2nd  Award:  Nat'l  Visual  Pres.  Assn. 

"How  to  Get  There" 

Westinghouse  Elec.  &  Mfg.  Co. 
Producer:  MPO  Sales  Meetings,  Inc. 
3rd  Award:  Nat'l  Visual  Pres.  Assn. 

"Land  on  the  Move" 

Westminster  Films  Limited 

Best  Sales  and  Promotion  Film 

—  The  Canadian  Film  Awards 

Columbus  "Chris"  Certificate 

"Leave  the  Driving  to  Us" 
The  Greyhound  Corporation 

Producer:  Niles  Communications  Ctrs. 

Merit:  Nat'l  Visual  Presentation  Assn. 
Golden  Eagle  Award  of  CINE 

"The  Pleasures  of  Chinese  Cooking" 

Norge  Sales  Corporation 
and  the  American  Gas  Association 

Blue  Ribbon:  American  Film  Festival 

*  *      * 

"Power  In  Hand" 
Atlas  Copca  AB,  Stockholm 
Producer:  Suecia  Film  AB 

Bronze:  Int'l  Film  Festival  of  N.  Y. 

«      *      « 

"Prometheus'  Gift:  Story  of  Flame" 

Southern  Union  Gas  Company 

Produced  by  Jamieson  Film  Co. 

First  Award:  Nat'l  Visual.  Pr.  Assn. 

Golden  Eagle  Award  of  CINE 

Columbus  "Chris"  Certificate 

"Sound  Ideas" 

The  Martin  Company 
IFPA  "Cindy"  Award  Plaque 

"Story  of  duPont  Elastomers" 

E.  I.  duPont  de  Nemours  &  Co. 

Producer:  Audio  Productions,  Inc. 

U.  S.  Entry:  Int'l  Ind.  Film  Festival 

*  *      * 

"A  Spark  in  Time" 

Champion  Spark  Plug  Company 
Produced  by  Portafilms 

U.S.  Entry:  Int'l  Ind.  Film  Festival 

*  ♦      * 

"Test  Track  U.  S.  A." 

Plymouth  Division,  Chrysler  Corp. 
Produced  by  Dynamic  Films,  Inc. 
1st  Award:  Nat'l  Visual  Pres.  Assn. 

"To  Catch  a  Dream" 

Douglas  Aircraft  Company 

IFPA  "Runner-Up"  Plaque  Award 

Columbus  "Chris"  Certificate 

*  *      * 

"Truck  Announcement  Film" 

Dodge  Truck  Division,  Chrysler 

Producer:  Kerbawy-MPO  Productions 

Silver:  Int'l  Film  Festival  of  N.  Y. 
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"Twelve  Hours  of  Sebring" 

The  Gulf  Oil  Corporation 

Produced  by  Dynamic  Films,  Inc. 

Golden  Eagle  Award  of  CINE 

"What  Is  a  Magazine  Made  Of?" 

Family  Circle.  Inc. 

Produced  by  Jan  C.  Mayer 

Golden  Eagle  Award  of  CINE 

"Who  Listens?" 

The  Henry  I.  Christal  Company 

Produced  by  Pendulum  Productions 

Blue  Ribbon:  American  Film  Festival 

SOUND  SLIDEFILMS 
"Jack  and  Jill" 

Curtis  Publishing  Company 
Produced  by  Turtletaub  &  Moss,  Inc. 

1st  Award:  Nat'l  Visual  Pres.  Assn. 

*  *      * 

"Mr.  Winner" 

A.  0.  Smith  Harvestore  Products 

Producer:  A-V  Productions 

Bronze:  Int'l  Festival  of  New  York 

*  *      * 

"Show  Up  in  a  Catalina" 

Catalina,  Inc. 

Produced  by  Pace  Productions,  Inc. 

Blue  Ribbon:  American  Film  Festival 

2nd  Award:  Nat'l  Visual  Pres.  Assn. 

"Wizard  of  Ooz" 

S.  C.  Johnson  &  Company 

Columbus  "Chris"  Statuette 

*  *      * 

"What  a  Way  to  Go!" 

20th  Century  Fox  Film  Corp. 

Produced  by  Turtletaub  &  Moss,  Inc. 

1st  Award:  Nat'l  Visual  Pres.  Assn. 

TRAVEL  FILMS 


"Americana" 

American  Airlines 

Producer:  Larry  Madison   Productions 

Bronze:  Int'l  Film  Festival  of  N.  Y. 

"Atlantic  City,  New  Jersey" 

Atlantic  City  Convention  Bureau 

Produced  by  Audio  Productions,  Inc. 

Golden  Eagle  Award  of  CINE 

Columbus  "Chris"  Certificate 

*  *      * 

"Bermuda  College  Week" 

Bermuda  Trade  Development  Board 

Produced  by  Film  Authors 
Bronze:  Int'l  Film  Festival  of  N.  Y. 

"U.  S.  S.  R." 

Pan  American  World  Airways 

Producer:  Henry  Strauss  &  Co.,  Inc. 

Columbus  "Chris"  Statuette 

"Wonderful  World  of  San  Francisco" 

San  Francisco  Conv.  &  Vis.  Bureau 
Producer:  Vista  Productions 
Golden  Eagle  Award  of  CINE 
Columbus  "Chris"  Certificate 

*  *      * 

SOUND  SLIDEFILMS 
"Focus  on  Travel" 

The  Christian  Science  Monitor 

Produced  by  Dekko  Films,  Inc. 

Silver:  Int'l  Film  Festival  of  N.  Y. 

"Michigan" 

The  Jam  Handy  Organization,  Inc. 
Blue  Ribbon:  American  Film  Festival 
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Till- 
titm 
dcale 
"The 


l.'jtii  \iiiiivcrsar.v  Convention  of  ihc  Stiiional  AiulioA' isiiat  Associa- 
!;i  Chicoiio  was  one  of  ihe  hi<i}ilij!,lils  of  the  year.  Amlio-vistial 
■  members  of  this  organization  sate  a  miiUi-screen  presentation  of 
Thrifty   Thirties  to  the  Soaring   Sixties"  and  lieard  a   keynote   talk 


"freedoms 


Patterson, 


I'nited  Air  Lines. 


Till-  I'ilni  I'mdiicers  Associiilion  .1  \'U  )  tirk  joiiud  uitli  the  Associa- 
tion of  S'alional  Advertisers  on  April  1-4  to  hold  a  one-day  icorkshop 
on  "How  Effective  Use  and  Dislrihution  of  Sponsored  Fihns  Can  Help 
Achieve  Your  Marketing  Goals."  .Among  the  hosts  and  speakers  pictured 
above  are  (I  to  r):  Walter  Lowendahl.  Dynamic  Films,  Inc.;  Lowell 
McElroy,  A\A  executive;  Don  While,  National  Audio-Visual  Association; 
Herb  Ahlgren.  ANA  staff  member;  and  Carl  Lenz,  president  of  Modern 
Talking  Picture  Service.  Inc.,  who  participated  in  panel  discussion  on 
distribution.  Leading  PR  men  from  industry  who  appeared  on  the  pro- 
gram included  Ben  Williams,  Pittsburgh  Plate  G/o.ss  Co.;  Arthur  Railton, 
Volkswagen  of  America;  and  W.  H.  Pratt,  Jr.,  film  manager  of  A.  T.  &  T. 


The   Industrj'   Film   Producers   .Association   held  its  oth   National  Confer- 
ence and  annual  "Cindy'  atvards  presentation  at   the   Disneyland  Hotel. 


35 


Above:   ((  scene  fiaiii 
"Fahnloiis  Florida." 
It  \lioaa  bcaclirs, 
ihv  cities,  groves 
and  gardens  witinn 
its  colorfid  30 
minutes  of  licteing 
jileasnrc  .  .  ■ 

\l  left:   III  color. 
tlie  liandicriift  of 
"Tlie  Pirogue  Maker" 
of  Ltiuisianti  s 
bayou  eoiintnj  is 
rc-cuptMred  in  tltis 
award-winning  film. 


At  light:  "T\\c  Land 

of  the  Mcduirajalis"  is 

brouglil  /('  audiences 

with  a  luvisli  parade 

of  the  color  of  old 

India,  replete  witli 

a  tiger  liuni  .  .  . 

Below:  "Bctulezvous 

in  the  Reef"  cisits 

the  underwater  world 

of  the  barractuhi,  the 

shark  and  the  savage 

tnoray  eel  beneath 

the  waters  off  Bahama. 


All -American  Sponsor 

Widely-Shown   Pictures  of  Travel,    People  and  Oil 
Are  Winning  Friends  and  Making  Sales  for  Humble 


T>uiLDiNG  Customer  Goodwill 
■■-'  and  helping  to  attract  new 
patronage  to  its  service  stations  are 
a  collection  of  fascinating  color 
motion  pictures  which  comprise 
the  nationwide  public-service  film 
library  of  the  Humble  Oil  &  Re- 
fining Company. 

Early  returns  on  the  distribu- 
tion success  of  the  36  films  offered 
by  Humble  show  that  there  were 
108.254  bookings  to  over  10,500.- 
000  viewers,  exclusive  of  televi- 
sion use.  These  figures  were  still 
awaiting  reports  for  the  final  six 
weeks  or  so  of  the  past  year.  And 
they  don't  reflect  the  enthusiastic 
response  which  the  company  has 
received  from  appreciative  viewing 
groups  throughout  the  land.  An  im- 
portant public  relations  "plus"  is 
also  being  achieved  at  premiers  of 
new  films  which  join  the  Humble 
library  each  year. 

.\  Debut  Before  the  G<>\  eriior 
For  example.  The  Lund  Called 
New  Jersey  appropriately  made  its 
debut  in  that  state's  capital  last 
January  with  New  Jersey  Govern- 
or Richard  J.  Hughes,  members  of 
his  cabinet,  state  senators  and 
members  of  the  state's  Tercenten- 
ary Commission  in  attendance. 
Humble's  tribute  to  that  anniver- 
sary occasion  was  so  authoritative- 
ly done  (by  John  Bransby)  that  it 
has  just  received  (1965)  an 
"Award  of  Merit"  from  the  Ameri- 
can Association  for  State  and  Local 
History. 

On  the  occasion  of  the  100.- 
000th  booking  of  a  Humble  film 
last  year,  the  Northridge  Fire  As- 
sociation, of  Dayton.  Ohio,  re- 
ceived a  generous  allotment  of 
Humble  gasoline  to  operate  its 
community  ambulance.  This  volun- 
teer citizen  group  had  booked  the 
company's  film  Turn  the  Wheel 
iVest  for  an  evening's  entertain- 
ment for  more  than  100  volunteer 
firemen  and  their  families. 

Turning  \iewers  Into  Buyer.s 
It  was  typical  of  the  public  rela- 
tions' awareness  that  guides  the 
entire  Humble  film  library  opera- 
tion. But  even  more  typical  is 
Humble's  insistence  that  this  pro- 
gram be  continually  scrutinized  for 
the  basic  values  inherent  in  the 
production,  handling  and  showing 
of  the  many  thousands  of  color 
prints     involved      (approximately 


4.500  currently  are  in  the  field). 
The  depth  of  that  scrutiny  is  epito- 
mized in  a  study  undertaken  to 
help  evaluate  the  film  program. 

This  recent  study,  covering  in- 
terviews with  nearly  2.000  adult 
motorists  in  six  major  markets,  in- 
cluded the  showing  of  Humble 
films  under  controlled  conditions. 
More  than  68  per  cent  recalled  the 
company  as  the  sponsor  a  week 
after  seeing  a  film.  17  per  cent 
more  people  who  saw  a  film  with 
Humble  credits  identified  the  com- 
pany as  selling  gasoline  than  those 
viewing  the  same  film  without 
credits.  Using  the  same  "credit  v.s. 
no  credit  title"  comparison,  28  per 
cent  more  people  believed  Humble 
to  be  "a  really  good  oil  company." 
New  Additions  to  the  Library 
The  new  films  which  launch  the 
1965  program  year  for  the  Humble 
Film  Library  typify  the  character 
of  the  36  pictures  currently  avail- 
able. 

One  of  these  recent  additions  to 
the  library  is  The  Muiiie  of  Mexico, 
which  is  already  helping  to  pro- 
mote travel  to  our  No.  1  Latin- 
American  neighbor  among  thous- 
ands of  viewers  in  all  parts  of  the 
United  States.  The  30-minute  color 
picture  shows  Mexico  as  a  land 
of  great  beauty  and  interesting  con- 
trasts —  from  modern  Mexico  City 
to  ancient  pyramids  —  from  snow- 
capped mountains  to  tropical 
beaches  It  was  produced  for  the 
company  by  Shuler  Film  Produc- 
tions, a  Texas  firm. 

\  isual  Tribute  to  San  Francisco 
Still  more  current  is  a  January, 
1965  release  tided  The  Wonderful 
World  of  San  Francisco,  the  award- 
winning  Vista  Production  for  the 
San  Francisco  Visitors  Bureau. 
And  complementing  these  addi- 
tions to  the  17  other  titles  which 
make  up  the  "Travel  Film"  seg- 
ment of  Humble's  library  are  13 
other  motion  pictures  ".^bout  Peo- 
ple and  Places." 

The  latest  film  to  join  this  group 
is  appropriately  about  the  cars 
themselves.  The  title:  Gentlemen: 
Star!  Your  Lni>ines.  It  was  pro- 
duced by  Keitz  and  Herndon,  of 
Dallas.  Currently  in  production 
( with  the  cooperation  of  the  Unit- 
ed States  Department  of  the  In- 
terior) is  a  potentially  important 
conservation  picture.  Wild  Rivers. 
This    1965    production    will    help 
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promote  preservation  of  the  recrea- 
tional use  of  our  nation's  streams 
and  rivers. 

There  is  a  third  segment  of  the 
libran,'  which  deals  with  the  prod- 
uct itself:  oil.  Such  films  as  Kner- 
iielkally  Your.';,  Refinery  al  Work, 
Flonini;  Solids  and  Rubber  From 
Oil  contribute  scientific  and  tech- 
nical knowledge  of  special  value  to 
Humblc's  school  viewers  and 
among  technical  groups. 

Thus,  the  Humble  Film  Library 
covers  three  general  categories  — 
travel,  people  and  places,  and  oil. 
But  they  all  have  one  thing  in  com- 
mon. The  films  are  from  13  min- 
utes to  30  minutes  in  length,  are 
all  in  color  and  they're  widely 
available  with  sufficient  prints  to 
minimize  delays  in  meeting  re- 
quested dates. 

The    Humble    Film    LJbrarv    is 


will,  both  short  and  long  range,  to 
Humble. 

Humbles  films  are  also  shown 
by  many  television  stations  across 
the  nation.  In  some  cases,  individ- 
ual films  are  shown,  and  some  sta- 
tions schedule  an  entire  series  of 
state  travel  films.  Shorter  films  are 
sometimes  used  as  "fill-ins"  after 
a  sports  event  and  before  the  next 
scheduled  program.  But  in  all 
cases,  the  Humble  credit  titles  are 
shown.  This  past  year  there  were 
about  I. ()()()  such  showings  to  an 
estimated  additional  audience  of 
.SO  millions. 

Library  15c\  iiwt-cl  .\fti'r  MiTScr 
The  company  first  began  to  rea- 
lize the  scope  of  its  present  film 
program  when  several  domestic  oil 
companies  affiliated  with  the 
Standard  Oil  Company  (New  Jer- 
sev )     were     mersied     under     the 


"The  Land  Called  .New  Jersey"  brin<is  to  the  screen  an  authentic  re- 
enactment  of  that  state's  colonial  hislonj  and  progressive  present. 
This  llumhle  film  has  received  an  "Award  of  Merit"  for  accuracy. 


maintained  under  that  name  by 
Modern  Talking  Picture  Service, 
Inc.,  which  maintains  these  librar- 
ies in  23  cities  of  the  company's 
marketing  areas.  Humble  films  are 
widelv  publicized  by  Modern  to 
individuals  in  charge  of  programs 
and  of  curriculum  planning.  Bro- 
chures arc  also  available  through 
local  company  offices  and  Humble 
Touring  Service  facilities.  Service 
station  dealers  arc  encouraged  to 
arrange  bookings  in  their  commun- 
ities. They  are  also  encouraged  to 
participate  at  such  local  showings 
so  they  benefit  from  the  personal 
association. 
Goodwill:  Long  ;ni(l  Short  Kangc 
Current  showings  are  about  two- 
thirds  to  adult  audiences  and  one- 
third  among  high  school-age 
groups.  This  balance  is  felt  to  be 
ideal  in  achieving  maximum  aood- 
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Humble  name  in  1960-61.  When 
lluinble  began  pulling  its  film  col- 
lection together,  it  became  appar- 
ent that  the  investment  was  size- 
able. Central  control  and  manage- 
ment was  needed  to  make  the  most 
of  that  investment. 

Thus  began  the  task  of  weeding 
out  "overlapping"  films  and  titles 
judged  to  be  outdated.  The  library 
was  culled  to  about  38  titles,  of 
which  two  have  recently  also  been 
withdraw-n  and  two  others  added 
as  of  January  I. 

These  Were  the  Fibns  of  1963 
The  1963  releases  which  joined 
the  library  were  an  oil  picture; 
t lie  Human  Element  and  a  travel 
film:  Hiiihroad  10  Yo.semile.  Many 
of  the  nation's  most  historic  cities 
and  regions  have  been  similarly 
covered,  as  a  brief  scanning  of  the 
Humble  travel  films  soon  discloses. 


Scene  from  "The  W  onderfid  WOrld  of  San  hranci.sco" 
uliicli    joined    the    Hnnd)le    filni    Ubranj    in    Janimry. 


riie  imporlanl  regions,  from 
Vcir  Enfiland  Culling  to  the  na- 
tional parks  of  the  Far  West  ^Turn 
he  Wheel  West)  are  represented, 
logethcr  with  such  "state"  films 
as  All  Around  Arkan.ms,  Fabidous 
Florida,  This  Is  Loidsiana,  Mary- 
land, Meet  North  Carolina,  New 
York.  Pennsylvania.  South  Caro- 
lina, Tennessee  Holiday,  Historic 
I  irtiinia,  and  A  Date  With  West 
I  ir)>inia.  The  Land  Called  New 
Jersey  has  already  been  mentioned 
in  this  group  and  a  remake  of  the 
I  irginia  film  is  contemplated. 

The  "People  and  Places"  titles 
cover  wider  horizons.  There  is 
Le<;end  of  the  Raven  which  visual- 
izes an  Eskimo  legend;  The  I'iro- 
vue  Maker,  cited  at  six  major  film 
festivals,  visits  the  "Cajun"  bayous 
of  Louisiana.  India  is  pictured  in 
tw(i  lilies:  Land  of  the  Maharajahs 
and  Strani>e  Gods  of  India,  which 
are  perennial  audience  favorites. 
Beyond  the  Valley  takes  viewers 
to  Puerto  Rico  and  I.sland  Oddi- 
ties tours  the  Bahamas.  Rendez- 
vous in  the  Reef  delves  into  the 


underwater  world  of  the  barra- 
cuda, shark  and  the  savage  moray 
eel  in  the  clear-blue  waters  of  the 
Bahama  Reefs.  The  Seasons  ex- 
plores their  changing  patterns,  as 
recorded  by  an  artist's  camera  in  a 
remote  and  deserted  lake  region 
of  Canada.  This  film  has  specially 
recorded  background  music  and 
no  narrative  as  it  visualizes  the  ef- 
fects of  the  changing  seasons  on 
animal  and  plant  life. 

Oriver  Ed.icniioii  on  the  Screen 
Mindful  of  its  jiroduct  interests, 
the  Humble  library  has  also  recent- 
ly combined  driver  education  films 
into  a  single  offering.  This  includes 
the  films.  You  atui  Your  Driving 
antl  What  Makes  li  do'.'  The  latter 
picture  shows  (  via  animation  )  the 
function  and  principles  by  which 
an  automobile  engine  runs. 

The  vastly-popular  "public"  film 
library  is  an  important  part  of  the 
company's  total  film  operation  but 
this  Houston-based  concern  is  also 
mindful  of  the  value  of  the  film 
medium  for  internal  communica- 
tions, in  addition  to  producing  and 


The  lOO.OOOtli  audience  ichich  suic  a  llumhle  motion  picture  last  tjear 
included  these  niendjcrs  of  Xorlhridgc  (Ohio  )  Volunteer  Fire  .A.ssocia- 
tion.  The  {iroup  was  cited  after  viewing  film.  "Turn  the  Wheel  West." 


J^^^-J1_;^ 


The  Humble  Film  Program: 

sponsoring  some  noteworthy  "spe- 
:ial  interest""  pictures. 

Included  in  the  over-all  pro- 
gram are  films  calculated  to  create 
sales  enthusiasm  among  service 
station  dealers  and  driveway  at- 
tendants; films  giving  employees 
direct  '"state-of-the-company"  in- 
formation; and  such  films  as  the 
recent  30-minute  Landmark,  which 
pictures  the  company's  44-floor 
office  tower,  Houston's  highest 
building. 

Si)uthwest    Football    Highlights 

Ardent  football  fans  throughout 
the  Southwest  are  appreciative 
viewers  of  its  annual  color  films. 
Hii>lilighrs  of  Soiulnrest  Confer- 
ence Fooihall.  Two-men  camera 
crews  are  sent  to  every  Southv\est 
Conference  football  game  each  fall. 
From  nearly  50,000  feet  of  color 
film  which  they  lens  during  the  sea- 
son, the  company  then  turns  out 
;ach  new  annual  Highliglus  reel. 

While  strictly  non-commercial  in 
content.  Highliithls  has  become   a 

16mm  Color  Pictures  in 

■k  This  listing  of  films  in  the 
Humble  Film  Libraries  maintained 
by  Modern  in  24  nationwide  cities 
will  be  helpful  to  readers  who  wish 
to  borrow  these  free-loan  color 
pictures  for  showing  in  plants  or 
communities. 

Write  Modern  Talking  Picture 
Service,  Inc.,  3  East  54th  St..  New 
York  City,  N.  Y.  10022  for  the 
address  of  the  Humble  library 
nearest  you. 

TRAVEL  PICTURES 

Turn  Ihc  Wheel  West  —  ?2  min. 

The  Navajos  Look  .Vhead  —  1.^  min. 

Big  Pow-Wow  at  Gallup  —   IS  min. 

Come  to  Texas!  —  29   min. 

High  Road  to  Yosemite  —  2S  min. 

Fuhulous  Florida  —  .^0  min. 

Maryland    —    30    min. 

Pennsylvania   —    .30   min. 

1  his  is  Louisiana  —  30  min. 


"top  attraction""  at  Humble  mar- 
keting meetings  held  throughout 
the  Southwest,  generating  enthusi- 
asm among  station  managers  and 
driveway  attendants  for  the  fall 
sales  season.  Advertising,  promo- 
tion tie-ins  and  contests  are  geared 
to  the  football  theme.  1964  mark- 
ed the  15th  season  in  which  the 
Highlighl.s  film  has  helped  make 
Humble  a  major  petroleum  mar- 
keter in  the  Southwest. 

Paint  Division  Turns  to  Smni 
And  there's  a  beginning  being 
made  in  the  field  of  8mm.  A 
Humble  paint-marketing  division 
has  a  new  8mm  color  film  (shown 
on  cartridge-loaded  projectors). 
This  is  the  first  of  a  ■'how-to-use- 
il"  series  describing  procedure  for 
mixins;  and  spreading  paints.  These 
are  shown  at  a  job  site,  in  an  of- 
fice or  wherever  a  sales  representa- 
tive meets  a  prospect. 

The  company's  entire  film  oper- 
ation has  set  a  high  standard  in  the 
effective  procurement,  production 
and  utilization  of  the  film  medimn. 

tine   Humble   Film   Library 
[     Meet  North  Carolina  —  30  nun 
Tennessee  Holiday  —  30  min. 
South   Carolina   —   30   min. 

New  York  —   30   min. 

Historic  Virginia  —  30  min. 

Date  With  West  Virginia  —  30  min. 

New   England  Calling  —  30  min. 
Land  Called  New  Jersey  —  28  min. 

All  Around  .Arkansas  —  30  min. 

Welcome  to  Wrshinglon  —  30  min. 

You  and  Your  Driving  —    14  min. 

Magic  of  Mexico  —  30  min. 

Wonderful  World  of 

San  Francisco  —  28  min. 

*  *        * 

OF  PEOPLE  AND  PLACES 

Legend  of  the  Raven  —   1 3   min. 

The  Seasons  —  18  min. 

Land  of  the  Maharajahs  —  28  min. 

Strange   Cods  of   India   —   28   min. 

The  Pirogue  Maker  —  13  min. 

Beyond  the  Valley  —  28   min. 

Rendezvous  in  the  Reef  —  28  min. 

Island  Oddities  —  26  min. 

The  Human  Element  —  30  min. 

*  *        * 

FILMS  ABOUT  OIL 
Energetically  Y'ours  —  14  min. 
Refinery    at   Work   —   21    min. 

Flowing  Solids  —  15  min. 

Rubher   From   Oil   —   30   min. 

Driver   Education   Unit  —   28   min. 


FILM   HELPS  RE-ELECT  A  SENATOR 


statewide  Use  of  a    10-Mi 
Helped   Return   Harrison  A 

"I^EW  Jersey's  Brilliant  young 
■'-  ^  Senator  Harrison  A.  Williams 
faced  a  rugged  campaign  for  re- 
election last  fall.  This  44-year  old 
Democrat  went  to  the  electorate  of 
his  state  with  an  impressive  record 
in  the  88th  Congress,  where  he  was 
the  chief  sponsor,  or  floor  manager, 
of  much  major  legislation.  The  task 


Senator  Harrison  A.  Williams 


of  the  1964  campaign  was  to  carry 
that  record  to  New  Jersey  voters, 
especially  into  growing  suburban 
areas  and  throughout  such  key 
counties  as  Bergen,  Passaic,  Mor- 
ris, Middlesex.  Union.  Monmouth 
and  Camden. 

$3,000  for  Film  &  Equipment 
The  Senator's  campaign  staff 
turned  to  audiovisuals  to  help  get 
the  facts,  clearly  and  vividly,  to  the 
voters.  And  for  a  total  budget  of 
less  than  $3,000,  they  set  an  exam- 


nute  Film  on   His   Record 
.    Williams  to  the   Senate 

pie  for  campaigns  of  both  parties 
in  the  years  to  come. 

A  10-minute  sound  film  was 
produced  and  15  CV-4  Movie- 
Mite  self-contained  16mm  rear- 
screen  sound  projectors  were 
leased  for  the  campaign.  Footage 
from  the  film  proved  useful  for 
television  spots,  as  a  further  gain. 
Audiences  who  were  reached  by 
volunteer  workers  proved  so  re- 
ceptive that  the  Kennedy  organi- 
zation in  New  York  state  quickly 
emulated  the  audio  visual  program, 
ordered  33  machines  to  help  pro- 
mote the  successful  Senatorial 
campaign  of  Bob  Kennedy. 
Shown  Daily  All  Over  State 

Between  1,000  and  1,500  per- 
sons saw  the  Harrison  fact-film 
every  day.  Workers  found  the  pic- 
tures successful  at  smaller  group 
showings  and  even  more  effective 
on  occasions  when  the  film  was 
projected  in  a  darkened  room  with 
maximum  concentration  on  the 
screen.  Bergen,  Middlesex  and 
Union  counties  were  the  most  ef- 
fectively covered  in  this  audio- 
visual effort,  frequendy  drawing 
upon  a  reserve  supply  of  Movie- 
Mite  machines  at  Newark  and 
Trenton  headquarters. 

Showings  were  primarily  aimed 
to  reach  suburban  dwellers,  con- 
sidered to  be  "key"  voters  in  the 
recent  campaign  but  nearly  every 
type  of  ethnic,  social  and  religious 
organization  was  also  reached  by 
the  volunteers.  They  found  little 
difficulty  in  operation  of  the  pro- 
jectors. And  they  were  immensely 
gratified  to  hear  detailed  discus- 
sion of  the  Senator's  record.       • 


Jersey    voters    were    shown    <;    lU-iiiiiiutf     liliii    I'/i    Sciuitor    WillkiiiDi' 
record,  projected  on  16mm  Movic-Mitc  c(itiipment  as  sliotcn  below. 
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BUSINESS  SCREEN 


SAFER  DRIVING  FOR  TEEN-AGERS 

Goodyear  Gives  Young  Drivers  Some  Important  Facts 
on    Handling    Cars    in    27-Minute    Film    "Footprints    4" 


/^oMiNi  iNG  rut  Ficiii  tor  sate 
^•'  driving,  which  is  good  public 
policy  as  well  as  good  economics 
for  the  industries  involved,  arc 
numerous  16mm  sound  motion 
pictures  aimed  at  youth  and  adult 
viewers.  The  educational  task  be- 
gins in  the  nation's  schools  and 
driver  education  classes  have  done 
important  work  in  getting  young 
drivers  off  to  a  safe  start  along  the 
streets  and  highways. 

Joining  the  educational  crusade 
this  month  is  another  new  educa- 
tiona4  motion  picture  from  a  per- 
ennial sponsor,  the  Goodyear  Tire 
&  Rubber  Company.  This  sponsor 
has  just  released  a  27-m  i  n  u  t  e 
sound  film  titled.  Footprints  4, 
which  explains  how  the  automobile 
is  controlled  through  four  rela- 
tively small  but  vitally  important 
control  surfaces  —  the  five  by  six 
and  one-half  inch  points  where 
each  tire  touches  the  road. 

Reflexes  Aren't  That  Good 

An  interesting  visual  demonstra- 
tion helps  to  prove  that  the  teen- 
ager's reflexes  arc  not  as  fast  as  he 
might  think  and  that  he  definitely 
doesn't  have  the  split-second  re- 
action he  gets  credit  for  having. 

Footprints  4  also  gives  useful 
tips  on  how  to  maintain  tires  to 


keep  them  ni  safe  driving  condition 
and  to  give  longer,  useful  life.  The 
film  explains  how  this  sponsor 
maintains  a  continuing  program  of 
tire  research  and  testing  in  the  in- 
terest of  safety.  It  shows  ht)w  new 
tires  are  designed  to  provide  more 
contact  with  the  roads  on  which 
they  travel  so  many  millions  of 
miles  each  year. 

.■V  Public  Service  Release 
The  picture  was  produced  for 
public-service  release  by  Goodyear 
by  Pilot  Productions,  Inc.,  Evans- 
ton.  Illinois.  Classroom  scenes 
were  filmed  in  the  p  r  o  d  u  c  e  r's 
Evanston  studios.  It  is  now  avail- 
able for  free  loan  to  all  schools.  • 

*  *  =!= 

Safe  I)ri\inK  .Spots  <!realed 
f<ir  Theater,  T\  Showinfjs 

■  Highlighting  the  need  for  safe 
driving  in  school  and  play  areas  is 
the  objective  of  a  new  series  of  20- 
second  spots,  endorsed  by  the  Na- 
tional Safety  Council  and  being 
produced  by  Filmack  Studios,  of 
Chicago. 

The  films  will  be  released  in  S.*? 
and  16mm  as  public  service  an- 
nouncements for  both  theatrical 
and  television  use.  They  point  up 
a  big  problem  in  child  safety  in 
these  hazardous  areas.  • 


Helping  3,000  Salesmen  "Hop  on  Melrose   Bandwagon" 

t     thi.-     coiiiti,m\'s     leading 


Sale--  meetings  ol  Melrose  Dis- 
tillers Corp.  last  fall  featured  a  3S- 
minute  color  film.  Hop  on  the 
Melrose  Distillers  BaitdwaHon,  to 
liven  up  the  proceedings  and  pro- 
vide good  background  sales  infor- 
mation for  the  big  holiday  selling 
season  ahead. 

Three  thousand  salesmen  across 
the  country  took  part  in  the  day's 
promotion,  which  involved  an 
election  atmosphce.  campaign 
posters  around  the  room,  candi- 
date's buttons,  and  the  like. 

The  film,  also  cast  in  an  election 
framework,  urged  salesmen  to 
"Vote  for  Old  Dant,"  or  James  E. 
Pepper,   or   other   top   candidates 


among 
brands. 

The  Fotomation  technique  of  Al 
Stahl  was  used  to  bring  action  and 
life  to  the  static  materials — simple 
drawings,  posters,  slides,  etc.  — 
gathered  together  for  the  film. 

For  the  company,  a  team  com- 
posed of  President  William  Dev- 
ercaux.  Sales  Development  Man- 
ager Samuel  1  Cohen,  and  .Adver- 
tising Director  "Reliable"  Sandy 
Rose,  supervised  production  and 
took  part  in  the  film.  For  the  pro- 
ducer. .Animated  Productions,  New 
York.  Ikid  Scheesley  did  the  art, 
Harold  Johnson  the  music,  and 
.Andre  Baruch  the  narration.         • 


Teen-agers  took  leadin<i  roles  in  this  classroom  scene  from  "Footprints  i"  as  this  netr  Coochjeur  film  n-iis  /;ri;if;  romphtcd  al   Pilot  Productions'  Studio. 
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FILMS  THAT   ARE   PROMOTING   PRODUCTS   &.   IDEAS 


DESIGNING  LOOK  AT  INTERIORS 

Created    for    Sales    Use,    "Many    Moods    of    Fieldcrest" 
Wins  Home  Maker  Audiences  With  Appealing  Content 


A  Film-Maker's  Adage — a  film 
that  satisfies  its  target  audience 
will  appeal  to  a  wider  audience — 
is  illustrated  in  the  recently  re- 
leased film.  The  Many  Moods  of 
Fieldcresi.  It  was  originally  pro- 
duced for  Fieldcrest  Mills,  Inc. 
to  instruct  sales  personnel  in  de- 
partment stores. 

"We  tried  to  tailormake  the 
film  to  the  merchandising  appeals 
of  Fieldcrest — through  moods." 
said  George  Pitt  of  Spectrum  Asso- 
ciates, who  directed  the  film. 
Fantasy  of  Her  Three   Lives 

On  a  rainy  winter  afternoon, 
two  young  people  stroll  in  New 
York's  Central  Park.  "The  girl  is 
engaged  to  this  guy.  and  very  much 
in  love, "  said  Mr.  Pitt.  "Thev  visit 


bedroom  to  bath."  She  asks,  "Can 
you  stand  some  drama  in  your  per- 
sonal life?"" 

The  Serene  mood,""  Mr.  Pitt  ex- 
plained, "is  suburban,  on  a  Sunday 
morning." 

Serenit)"  for  Suburbanites 

The  narrator  emphasizes  the 
"forest  and  sky  colors,""  as  the 
young  wife  brings  her  husband 
breakfast  in  bed.  The  narrator  sug- 
gests, "If  you"re  aching  to  escape 
from  the  hurly-burly,  plan  your 
escape.  Scheme  yourself  a  room 
with  Fieldcrest  fashions  in  the  Se- 
rene mood."" 

"The  first  time  I  saw  the  film,  1 
thought  it  didn't  mention  the  prod- 
uct enough.""  said  Karen  Dudley, 
who  joined   Fieldcrest  as  fashion 


^ 
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This  scene  from  tlie  new  Fieldcrest  picture  m'iiu),  to  my 
"xchi-mc  yourself  in  a  room  with  a  serene  mood  .  .  ."  This 
coloifiil  film    offers    many   striking    ideas  for   room    design. 


a  department  store  and  she  fanta- 
sizes three  different  lives — Roman- 
tic. Dramatic,  and  Serene.  In  the 
Romantic,  we  wanted  to  create  a 
very  soft,  flowery  feeling.  The  two 
are  just  about  to  be  married." 

The  couple  pantomime  through- 
out the  film,  and  the  woman  nar- 
rator addresses  the  audience.  She 
suggests,  "One  third  of  your  living 
is  in  bedroom  and  bath."  She  men- 
tions, "Roses  by  the  roomful  .  .  . 
to  make  you  feel  frall-and-beauti- 
ful.  To  make  him  feel  male.  And 
masterful." 

Of  the  Dramatic  mood,  Mr. 
Pitt  said,  "The  two  have  been 
married  a  while  and  they're  mani- 
festing their  independence.  He's 
writing  and  she's  painting." 

Here's  '"Drama"  in  Design 

The  narrator  calls  attention  to 
the  colors  and  patterns  that  make 
the  "tempo,  exciting;  the  scene,  di- 
vine" in  this  modem  apartment 
with  the  "coordinated  theme  from 


promotion  director  after  the  film- 
ing. 

"But,"  she  continued,  "the  prod- 
uct is  mentioned  in  the  most  subtle 
way.  This  is  obviously  too  good  a 
f  Im  to  limit  to  a  small  audience 
of  store  personnel.  We've  had  re- 
quests from  television  and  we're 
thinking  about  it.  We  plan  to  make 
the  picture  available  to  women's 
groups  and  girls  who  are  about 
to  be  married.  We've  even  had 
a  loan  request  from  a  national 
men's  organization.  We're  dis- 
tributing the  film  to  colleges,  and 
1  want  to  add  high  schools." 
How  to  Obtain  This  Picture 

Guidance  counselors  should  find 
Tlie  Many  Moods  of  Fieldcrest  in- 
valuable in  inspiring  students  who 
want  to  become  interior  designers. 

The  Many  Moods  of  Fieldcresi 
is  available  on  free  loan  from  Ster- 
ling-Movies U.S.A.,  Inc..  43  West 
61st  Street,  New  York,  N.  Y. 
10023.  • 


Therapeutic  and  swimming  pools  adjoin  the  Ab- 
bey —  eacli  reqxnres  diff<rent  water  temperatures. 

RU  UD  KEEPS  TH  EM  I  N  HOT  WATER 

A   Color   Motion   Picture  for  industry-wide   Sfiowing 
Salutes    the    75th    Anniversary    of    Rudd's    Invention 


TPhe  75th  Anniversary  of  the 
-*-  invention  of  the  water  heater 
by  Edwin  J.  Ruud  keynotes  a  new 
20-minute  color  motion  picture 
created  for  the  Ruud  Manufac- 
turing Company,  of  Chicago,  by 
Fred  A.  Niles  Communications 
Centers,  Inc.  The  film  follows  the 
growth  of  this  concern  through 
the  years  to  its  present  leading  po- 
sition among  makers  of  domestic 
and  commercial  water  heaters. 

Emphasis  is  placed  on  the  ad- 
vantages of  point-of-use  commer- 
cial water  heating,  especially  as 
applied  in  hotels,  motels,  lodges 
and  clubs.  The  point-of-use  instal- 
lation, the  film  shows,  provides 
for  several  smaller  commercial 
heaters  at  strategic  locations,  rather 
than  one  large  central  installation. 
Such  installations  are  reducing  op- 
erating costs  and  providing  un- 
equalled flexibilitv. 

Cites  Example  of  tlie  .\bbey 

Chosen  to  show  how  the  point- 
of-use  concept  can  meet  the  un- 
usual requirements  of  today's 
lodging  establishments  is  one  in- 
stallation at  the  Abbey,  a  S4  mil- 
lion resort-motel  at  Fontana,  Wis- 
consin,  adjoining  Lake   Geneva. 

With  two  swimming  pools,  a 
therapeutic    pool,    three    kitchens 


with  heavy-duty  dishwashing  ma- 
chines and  five  buildings  for  hous- 
ing guests,  this  large  complex 
posed  a  multitude  of  water  heat- 
ing problems.  For  example,  five 
different  temperatures  of  hot  water 
were  required.  Swimming  pools 
use  80-degree  water;  the  therapeu- 
tic pool  requires  100-degree  tem- 
peratures; general  utility  areas  use 
140-degree  water;  guest  room 
baths  have  160-degree  water;  and 
the  heavy-duty  dishwashers  must 
have  up  to  1 80-degree  hot  water 
available  at  all  hours. 

Shown  at  Industry  Meetings 
Requirements  such  as  these 
would  prove  virtually  impossible 
for  a  single  central  system.  How 
Ruud  equipment  answered  the 
problem  is  clearly  shown  in  the 
picture.  The  film  is  being  made 
available  for  showing  at  plumbing 
association  meetings  and  related 
industry  functions.  A  prime  use  is 
among  potential  installers  of  equip- 
ment. Such  groups  and  individuals 
may  secure  a  free  loan  print  on 
letterhead  request  only  from  Loran 
Nordgren.  national  advertising  and 
promotion  manager.  Ruud  Manu- 
facturing Company,  7600  S.  Ked- 
zie  Avenue,  Chicago.  Illinois 
60652.  ^  • 


Show  .\rt  of  Fine  Engraving 
in    .\ssofialion"s   New   Slidefilni 

-  The  precise  art  of  fine  engrav- 
ing is  the  subject  of  an  18-minute 
sound  slidefilm  now  being  shown 
by  members  of  the  Engraved  Sta- 
tionery Manufacturers  Association, 

Skilleil    hands    to    create 
a  fine   copper  engraving. 


il 


via  its  national  headquarters  in 
Washington.  D.  C. 

Slidefilm  scenes  follow  the  art 
of  the  engraver  from  cave  man 
drawings  to  today's  modern  com- 
mercial engraving  plants,  showing 
both  original  and  reproduction 
work  to  business  users.  The  sub- 
ject has  value  in  high  school  car- 
eer guidance  on  this  specialized 
field.^ 

Written  and  produced  by  Visual 
Methods,  Inc.,  Cleveland,  Ohio, 
the  filmstrip  and  accompanying 
12-inch  record  will  be  offered  to 
a-v  departments  in  schools  as  well 
as  being  used  by  members.  • 
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BUSINESS  SCREEN 


'T'liE  MvsTERiors  Notation 
-■■  ""MOS"  in  movie  shot-lists  is 
the  hciitage  of  a  German  crafts- 
man who  came  to  Hollywood  hack 
with  the  first  microphone.  It 
means,  in  all  seriousness,  "mitoiit 
sound.""  .^nd  it  may  well  be  that 
the  factual  film  medium  is  enterinu 
an  era.  and  a  most  promising  one, 
of  MOS  films.  Silence  may  be 
golden  again. 

Whih:  I've  produced  my  share 
of  P.  R.  operas  and  image  epics, 
my  personal  leaning  has  always 
been  toward  work-pants  pictures — 
worker  training,  pcrson-to-person 
sales  aids,  the  classroom  teaching 
of  abstracts  and  principles:  films 
that  do  specific  needed  jobs  and 
show  tangible  results. 

The  "Blocks"  to  Wider  Use 

For  many  such  jobs  film  is  the 
ideal  medium.  But  paradoxically, 
il  is  also  the  least  used.  Why?  Part- 
ly because  of  a  universal  non- 
comprehension  of  what  the  med- 
ium can  do.  But  even  with  the 
mo.st  enlightened  film-sponsors  we 
have  always  had  two  supposedly 
built-in  limitations  —  high  print 
ciists  and  low  projector  availabil- 
ity. 

How  much  distribution  would 
textbooks  get  if  they  had  to  be 
individually  typewritten,  and  then 
read  via  an  optical  scanner'  W  hen 
a  film  user  has  to  pay  $1-200  for 
his  prints,  and  S5-700  for  his  pro- 
jectors, no  wonder  our  medium  is, 
after  all  these  years,  still  onlv 
scratchinc  the  surface  of  its  ob- 
vious potential. 

5  Million  8mm  Projector.'i 

Others  were  probably  ahead  of 
us.  but  it  was  about  seven  vears 
ago  that  my  own  comnanv  started 
working  on  the  trail  of  what  could 
be  an  answer,  an  answer  so  ob- 
vious as  to  be  embarrassing.  What 
type  of  projector  has  five  million 
units  distributed  around  the  coun- 
try so  broadly  that  just  about  any- 
body has  quick  access  to  one;  a 
projector  that  costs  little,  is  easy 
to  operate  —  and  whose  prints 
can  be  made  in  quantity  so  cheaply 
as  to  be  disposable:  sent  out  like 
brochures,  to  be  retained  by  the 
user  rather  than  borrowed  and  re- 
turned'? The  8  millimeter  home- 
movie  projector. 

And  now.  for  business  and 
school  use.  help  has  come  in  the 
form  of  Technicolor's  8mni  cart- 
ridge-load projector  which  adds 
the  quality  of  foolproof  simplicit\ 
—  and.  with  simple  rear-projection 
gadgets,  provides  "instant"  movies 
without  darkening  the  office,  shop 
or  schoolroom. 

Of  course,  the  universal  first  re- 
action  to  this  is  "But   vou  don't 
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"SILENT(S)"  CAN  BE  GOLDEN 

Is  the   8mm   Silent   Motion   Picture  the  "Paperback" 

Which  Can  Unlock  Wider  Use  of  Films  by  Industry? 

by   Charles   (Cap)   Palmer* 

packed    with    do-it-yourself 


have  sound.  "  lis  a  natural  reac- 
tion, like  looking  at  the  first  jet 
airplane  and  missing  the  propeller. 
But  once  our  minds  have  made 
that  big  jump  over  the  fence  of 
what  we've  always  been  used  to 
—  yileiue  can  be  golden. 

Material  Must  be  VLijual! 

Of  course  our  MOS  subject  ma- 
terial must  be  naturally  visual.  Ob- 
viously we'll  always  need  sound 
for  subjects  where  emotion  is  in- 
voKcd.  for  language  teaching, 
training  in  humal  relations,  sub- 
jects involving  philosophies  and  so 
on.  Silence  can  be  golden,  but  not 
omni-applicable. 

But  let  your  mind  roll  over  the 
host  of  subjects  to  which  silent-film 
instruction  is  natural.  My  own 
company  has  just  released  a  pack- 
age of  four-minute  films  on  Driver 
Education,  and  we're  in  work  on 
First  Aid,  Office  Safety,  and  Shop 
Safety;  all  are  naturally  visual  sub- 
jects. 

Catalogs  of  ln(lustr>  Lines 

Take  any  of  the  manual  skills 
.  .  .  and  take  Physics,  many  aspects 
of  the  new  Math.  How  better  can 
a  dealer  hand-carry  a  "demonstra- 
tion" of  a  heavy  piece  of  farm  ma- 
chinery out  into  the  country  to  his 
prospects?  Or  a  garment  salesman 
show  a  "visual  catalogue""  of  his 
new    line?   How    about   instruction 


so  on  and  so  on  —  and 
in    areas    which    have    up 


reels 
kits? 

And 
mostly 

imtil  now  been  closed  to  the  film 
medium  by  high  print  costs  and 
low  projector  availability. 

Mitout  sound,  needless  to  say, 
does  not  mean  mitout  words.  The 
silent  picture  uses  lettered  captions 
whenever  necessary,  along  with 
dotted  lines  and  arrows  to  replace 
verbal  "pointing."  And  these  let- 
tered captions  have  two  instruc- 
tional plusses  going  for  them  —  by 
supcrimposure  over  a  scene,  the 
words  become  visually  related  to 
the  action  .  .  ,  and  by  inescapable 
limitations  of  space,  the  writer  is 
compelled  to  simplify  his  gabbv 
thoughts  into  distilled-essence  fun- 
damentals. 

Need  Not  Be  a  Compromise 

Is  silence  a  compromise?  Is  the 
silent  film  simply  a  sound  picture 
with  the  narration  reduced  to  cap- 
lions?  If  so — and  inevitably  we'll 
see  some  quick-buck  silent  adapta- 
tions of  sound  films;  also  films 
made  by  men  who  will  still  form 
up  their  ideas  in  words  and  then 
transpose  them  to  images  —  in 
those  cases  there  will  be  compro- 
mise. But  with  the  true  silent  film. 


'Executive   Produce 
I  l(>lI>-\vood. 


Partlienon    Pictures 


Films  meet  viewers  while  they  wait:  here,  applicants  wailmg  for  their  U- 
eciixc  rcni'ual  in  a  stale  highway  department  office  are  seeing  a  four- 
minnle  Data  Fih/is'  safety  message  as  they  stand  in  hne.  This  technique 
einihl  he  nsed  at  check-out  coiniters,  airline  and  rail  ticket  cmnUers,  etc. 
In  fact,  show  anywhere  people  can  forget  boredom,  absorb  a  good  message. 


V.  hen  the  picture  is  conceived  for 
silent  projection,  when  its  continu- 
ity is  developed  in  its  succession  of 
images,  then  silence  becomes,  not 
merely  the  negative  absence  of 
sound,  but  a  positive  teaching  ad- 
vantage. 

Here  are  seven  key  reasons  why 
Silence  Can  Be  Golden. 

First,  people  remember  more  of 
what  they  see  than  what  they  hear. 
So  the  all-visual  picture,  with  its 
few  necessary  words  distilled  into 
short  visual  captions,  can  expect 
better  retention. 

\'alue  of  the  Sinj;le-Contept 

People  understand  single-chan- 
nel communications  better  than 
multiple.  Unless  a  spoken  narra- 
tion is  done  with  rare  expertncss, 
the  viewer  auditor  must  split  his 
tune-in  between  eye  and  car, 
whereas  the  silent  picture  has 
single-channel  impact  on  the  view- 
er's mind  and  memory. 

Paradoxically,  the  silent  picture 
can  put  across  more  content  in  a 
given  film  footage;  if  only  because 
if  a  film  has  a  sound  track,  it  must 
use  it.  ( In  a  sound  film,  defining 
"the  Camshaft"  needs  perhaps  50 
words  —  in  the  silent  film,  a  one- 
word  labelled  arrov\ .  I 

The  silent  form  compels  the 
writer  to  triple-lhink  his  subject 
until  he  distills  it  down  to  its  sig- 
nificant essence. 

The  "Language"  of  Pictures 

Pictures  put  across  their  points 
to  many  people  who  cannot  re- 
spond as  well  to  verbal  communi- 
cations; whether  for  educational 
limitations,  lack  of  mental  quick- 
ness, language  unfamiliaritv.  or 
whatever.  The  silent  picture  ap- 
proaches a  universal  language. 

The  silent  picture  permits,  even 
encourages,  each  local  teacher  or 
meeting  leader  to  point  up  the 
film's  general  images  in  terms  of 
local  significance  or  need,  in  his 
own  voice  and  at  his  own  pace, 
and  with  his  own  particular  audi- 
ence in  mind. 

Busy  Places  Often  \ois> 

And  finally,  forgive  the  earthy 
practicality,  often  the  best  places 
to  get  films  seen  by  the  most  need- 
ful target  audiences  are  noisy  — 
in  a  plant  locker  room,  at  the  head 
of  a  cafeteria  line,  on  a  truck  tail- 
gate out  in  the  garage,  in  a  busy 
store  —  and  here,  of  course,  the 
total-visual  film  is  uniquely  effec- 
tive. 

From  some  of  the  comments 
above,  you  may  get  the  feeling 
that  a  genuine  silent  picture  is 
lough  to  write.  Correction  — 
"write."  True,  it  is  tough,  very 
lough  indeed. 

As  an  indication,  even   though 
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THE  CHURCH  IN  LATIN-AMERICA 

30   Sound   Filmstrips  of   St.    John's  Catechism   Help 
Carry    Christian    Revolution    to    Youth    of    Americas 


Warner  Chilcott  Laboratories  U  sending  silent  films  on  all  ulu  ijimlucts 
far  afield  as  company  representatives  carry  lightweight  projectors  into  plujsi- 
cians  offices,  clinics  and  other  who  prescribe  pharmaceuticals. 


SILENT(S)    ARE    GOLDEN: 

(CUMINLLD       FROM        P\C.l        41) 

our  company  has  always  edited 
its  sound  pictures  into  reasonably 
intelligible  silent  versions  before 
writing  narration,  on  the  silent 
Driver  Education  series  our 
"'script"  costs  ran  double  our  esti- 
mates. 

But  after  the  blood  and  sweat 
conies  an  extraordinary  satisfac- 
tion which  makes  all  the  efforts 
( except  perhaps  to  the  bookkeep- 
er) worthwhile.  Actually,  there  is 
a  very  simple  fundamental  recipe 
for  "writing"  the  truly  silent  pic- 
ture —  think  wilh  your  eyes. 

A  picture  is  worth  a  thousand 
words. 

The  riglu  picture.  • 

Two  .Series  of  Single-ConeepI 
8111111  Films  for  Primary  Grades 

■m  Two  new  series  of  short  single- 
concept  8mm  films  for  use  in  the 
primary  grades  of  schools  has  been 
announced  by  Animated  Produc- 
tions. Inc..  New  York.  The  films, 
which  are  four  minutes  in  length. 

Simple   artwork  helps  tjoung  learn- 

{ r\    hi  fjin    to   draw   and   paint    .    .    . 


and  specifically  designed  to  be 
shown  on  the  Technicolor  8mm 
cartridge  projector,  are  "open-end" 
—  that  is,  they  are  available  for 
industrial  sponsorship,  either  na- 
tionally, or  locally — in  school 
showings,  or — in  a  16mm  version 
— on  children's  TV  programs. 
Basic  Instructional  Sequences 

The  first  series,  called  Easy  Do 
Fotoinalion  Films,  are  primarily 
instructional  movies,  showing  in 
step-by-step  procedures,  little  les- 
sons on  drawing,  paper  folding  and 
cutting,  animation  and  lettering. 
Al  Stahl,  president  of  Animated, 
and  formerly  a  well-known  news- 
paper cartoonist,  already  has  43 
of  these  films  either  completed  or 
on  the  drawing  boards. 

.\  second  series  is  called  Think- 
//it;  Cap  Folomation  Films,  and 
consists  of  subjects  that  require 
tiie  child  to  observe,  reason,  and 
come  to  a  conclusion  on  the  visual 
material  presented.  For  example, 
in  this  group  are  optical  illusions, 
puzzle  pictures,  mathematical 
problems,  simple  logic,  as  well  as 
games. 
Techni(iue  Ideal  for  the  Medium 

Fotomation  is  an  ideal  technique 
for  use  in  the  single-concept  film, 
ll  is  a  special  kind  of  animation 
combining  live  action  photography 
with  stop-motion.  Live  action 
shots  of  hands  dissolve  or  pop  in 
and  out  to  pinpoint  salient  sequen- 
ces in  the  script.  Then  the  magic 
of  stop-motion  condenses  move- 
ments  to   tell   the   story  faster. 

Both  series  of  films  will  be  listed 
in  Technicolor  Corporation's  wide- 
ly used  source  directory  for  "Edu- 
cational Single-Concept  Films."   • 


167  MILLION  PEOPLE  who  live 
in  21  nations  of  Latin-America  are 
predominantly  of  the  Catholic 
faith.  But,  as  Archbishop  Dom 
Helder  Camara  of  Recife,  Brazil 
( the  vice-president  of  the  Ecumen- 
ical Council  of  Latin  American 
Bishops)  has  said; 

"The  problems  facing  t  h  e 
Church  in  Latin  America  must 
have  priority  over  all  others.  It  is 
indispensable  for  the  sake  of  all 
Christianity.  A  continent  that  is 
C  atholic  in  name  must  be  made 
Catholic  in  fact.  There  is  grave 
danger  that  the  people  of  Latin 
America  may  cease  to  be  Catholic 
or  even  Christian." 

A  Gra\'e  Shortage  of  Priests 

A  foremost  problem  is  the  lack 
of  priests.  Of  the  484  million  Cath- 
olics in  the  world,  about  167  mil- 
lion live  in  Latin  .'\merica,  or  about 
34  per  cent  of  the  total  number. 
Yet,  of  the  379,000  priests  in  the 
world,  Latin  America  has  only 
35,000,  or  about  9.5  per  cent. 
About  half  of  these  Latin  Ameri- 
can priests  are  teachers,  chaplains 
or  office  workers. 

Economic  conditions  are  near- 
ly as  bad.  The  president  of  the 
Council  of  Latin  American  Bishops 
has  a  salary  of  $40  a  month.  His 
diocese  has  annual  expenses  total- 
ing $27,500.  The  annual  income 
of  his  diocese  is  $13,750.  Joined 
to  tlie  poverty  of  the  Church  is  the 
appalling  social  and  economic 
blight  of  the  people.  Millions  exist 
on  annual  incomes  of  less  than 
SlOO  in  countries  such  as  Para- 
guay. Haiti  and  Bolivia.  As  pro- 
duction lags  behind  population 
growth,  the  problem  will  get 
worse.  Finally,  in  Latin  America, 
there  are  70  million  illiterate  per- 
sons, or  40  per  cent  of  the  popula- 
tion over  1 5  years  of  age. 

Religion  of  Less  Significance 

There  was  a  time  when  it  seem- 
ed that  all  of  the  institutions  of 
Latin  American  society,  families, 
schools  and  authority  in  general, 
reinforced  the  doctrine  of  the  par- 
ish priest.  Today,  this  is  no  longer 
true.  Religious  rites  have  lost  much 
of  their  significance  and  vast  num- 
bers of  Catholics  are  ignorant  of 
their  Faith. 

Today,  in  the  new  Latin  .Ameri- 
ca, a  pluralistic  society  has  evolved. 
There  are  different  values  emanat- 
ing from  secularism  and  commu- 
nism. Today,  institutions  in  society 
are  often  in  competition  with  one 
another  and  opposed  to  the  ideas 
communicated  bv  the  Church. 


w  Against  this  background,  the 
Christian  Revolution  is  now  under- 
way with  a  series  of  pastoral  plans 
in  various  parts  of  Latin  Ameri- 
ca cutting  across  traditional  dio- 
cesan and  parish  boundaries.  These 
plans  assign  priests  and  Sisters 
where  they  can  best  serve  to  alliev- 
iatc  the  greatest  needs.  Lay  partic- 
ipation has  also  now  made  possi- 
ble widespread  catechetical  pro- 
jects, many  using  audiovisual  ma- 
terials. As  an  example  of  this,  a 
new  office  for  catechetical  aid  was 
established  in  the  Latin  America 
Bureau  which  is  an  officially  con- 
stituted department  of  the  National 
Catholic  Welfare  Conference.  This 
Bureau  gives  assistance  to  priests, 
Brothers  and  Sisters  from  the  Unit- 
ed States  who  are  working  in  Latin 
.-Xmerica.  It  is  spearheading  a 
drive  to  send  5,000  of  these  work- 
ers to  Latin  America  during  the 
1960's. 

The  purpose  of  the  office  for 
catechetical  aid.  which  is  under 
the  direction  of  Rev.  Michael  Mul- 
len, CM.  of  St.  John's  University, 
New  York,  is  to  enlist  the  aid  of 
■American  Catholics  for  the  remov- 
al of  religious  illiteracy,  especially 
among  the  48  million  children  in 
the  rural  areas  of  Latin  America. 
The  Bishops  of  Latin  America  are 
now  organizing  a  corps  of  100,000 
lay  catechists  in  their  countries, 
helping  to  replace  the  same  num- 
ber of  non-available  priests. 

30  Subjects  in  .\udiovisuals 

Two  types  of  materials  are  being 
used  for  training;  audiovisuals  and 
catechetical  manuals.  In  the  cen- 
ters where  the  teachers  will  be 
trained,  sound  filmstrips  will  carry 
The  Si.  John's  Catechism  in  30 
ten-minute  units.  This  audiovisual 
Catechism  is  already  in  use  in 
three-fourths  of  the  U.S.  parishes. 
When  a  set  of  these  filmstrips  was 
presented  to  the  late  Pope  John, 
His  Holiness  asked  that  they  be 
developed  for  use  in  Latin  America 
where  the  need  is  so  very  great. 

Battery-operated  projectors,  of 
the  type  designed  by  N'iewlex.  Inc. 
for  use  by  the  Peace  Corps  in 
areas  where  electrical  power  is  not 
readily  available,  accompany  the 
audio  visuals  to  Latin  America. 
Funds  contributed  by  lay  Catho- 
lics throughout  the  V.  S..  sparked 
by  Rel.ay  teams,  are  helping  to 
finance  the  services  of  Latin  .Amer- 
ica catechists,  the  filmed  materials 
and  publications.  It  is  a  project 
which  enlists  the  efforts  of  the 
laitv  in  both  of  the  Americas.        • 
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RELIGIOUS     TENETS     FOR     WORLDWIDE     SHOWING 


These  Filmstrips  Help  Us  Teach 
the  Meaning  of  the  Sacraments 

by   the    Reverend   William   J.    Cogan* 


'T'he  acta  Foundation  was 
-*-  formally  chartered  by  the  State 
of  Illinois  as  a  not-for-profit  cor- 
poration in  1957.  To  nic  this  was 
the  realization  of  a  dream.  There 
are  many  stories  the  official  state 
charter  does  not  tell  as  it  placidly 
hangs  on  the  wall  at  ACTA"s 
newly  purchased  building  at  1424 
West  Irving  Park  Road  in  Chi- 
cago. 

The  story  began  in  1944  when 
I  was  a  newly-ordained  priest  as- 
signed to  a  "slum  parish"  on  Chi- 
cago's southside.  Being  young  and 
eager,  I  was  immediately  thrown 
into  the  despairing  world  of  the 
poor,  the  hungry,  the  uneducated, 
the  sick,  the  depraved,  and  the 
brow-beaten  minority  groups. 
A  Problem  of  I'liderstandiiiR 

Among  other  things,  1  look  a 
great  interest  in  trying  to  convert 
these  people  to  the  Roman  Catho- 
lic Church.  1  was  successful  in 
this  area  but  found  that  the  peo 
pie  receiving  instructions  had  dif- 
ficulty in  understanding  words  and 
descriptions  in  the  catechisms. 

Therefore  I  began  writing  ;i 
catechism  that  the  uneducaleil 
could  read  and  understand.  The 
book  was  written  in  a  question- 
answer  form  using  basic  vocabu- 
lary. I  created  a  "better  mouse- 
trap" and  entitled  the  book  A 
Catechism   ior  Adui.is. 

No  one  would  publish  it  how- 
ever, so  I  raised  a  few  dollars  with 
the  aid  of  several  priest  friends 
and  published  it  myself.  To  date 
the  book  has  sold  over  two  mil- 
lion copies. 

Visuals  ■\rc  Teaching  Tools 

My  second  project  was  inspired 
by  the  realization  of  the  value 
which  audiovisuals  have  for  teach- 
ing. I  knew  that  using  filmstrips 
for  instruction  would  help  the  in- 
quirers to  heller  understand  and 
remember  what  was  presented  to 
them. 

We  wanted  to  produce  a  set 
of  twelve  (12)  silent  instructional 
filmstrips  on  the  Sacraments  that 
the  priest  could  use,  not  as  a 
crutch,  but  as  a  tool  for  more 
effective  teaching.  Once  again  I 
wanted  to  simplify  the  teaching  of 
religion. 

Early  Errors  of  Our  Ways 

We  began  by  renting  a  store 
front  and  constructing  our  own 
little  studio   We  started  taking  our 


own  pictures  but  soon  discovered 
that  not  only  was  the  quality 
poor,  but  taking  our  own  pictures 
was  too  time  consuming.  1  closed 
up  shop  and  headed  for  the  Wild- 
ing studios  in  Chicago. 

Wilding  agreed  to  do  the  film- 
strips,  but  after  production  had 
begun  we  decided  to  go  to  an- 
other studio  for  financial  reasons. 
Ihe  other  studio  said  they  could 
save  us  monev  but  thev  failed  to 


A  pnxluctioii  sctiK'  jnmi  flu  .\{  t  A  \,  ru  \  jiiiluii\  iitruard  Miilii,  uiio 
porlrtiijtd  the  role  of  Chrhi.  Utmost  care  in  detail  teas  gitf/i  to  all  subjects 
in    tins  program    for   the   Adult   Catechetical   Tcarhinn   Aids    /■'oundation. 


Ilis  Holiness,  Pope  Paul  \  I,  iccciicd  the  ACTA  libusliii}  scries  from 
lief.  Cdf^an  at  a  special  audience  in  Ihe  Vatican.  Accnnipanijin^  him  (at 
right):    Wilding   producer   Robert  ].   Hochcell,   Rev.   Willirnn    Kriecsmann. 


More  than  500  people  were  in 
llie  cast  for  these  films.  The  tele- 
\ision-conditioned  person  today  is 
used  to  seeing  excellent  visuals 
,ind  I  had  that  person  in  mind. 

The  response  to  the  filmstrips 
has  been  terrific.  Approximately 
1,000  sets  are  being  used  through- 
out the  worid  —  even  behind  the 
Iron  Curtain.  The  strips  are  pre- 
sented primarily  with  the  table 
top  projector  but  are  also  fre- 
quently projected  on  wall  screens 
for  showing  to  larger  groups. 
.\  Look  at  the  Itoad  .Micad 

rhe  ACTA  I-oundation  is  for- 
i\er  growing  and  producing  new 
iiidiovisual  presentations.  We  have 
iijst  finished  a  film  covering  a 
day  in  Cardinal  Meyer's  life.  We 
have  al.so  produced  and  directed 
three  (3)  record  albums  of  re- 
ligious conferences  for  the  Sisters. 
We  are  always  trying  to  create 
that  "better  mousetrap."  • 


say  that  the  quality  would  not  be 
as  good  as  Wildings.  After  profit- 
ing by  our  mistake  we  returned  to 
Wilding.  They  finished  our  color 
strips  and  the  marriage  has  been 
secure  and  bountiful  ever  since. 
The  Best  in  Talent,  Detail 

I  am  extremely  proud  of  our 
professional  filmstrips  —  and 
rightly  so.  Nothing  but  the  finest 
talent  available  was  used.  Every 
picture  is  in  color  and  complete 
to  the  most  minute  detail,  with 
careful  attention  given  to  costum- 
ing, stage  sets,  make-up  and  tech- 
nical accuracy. 

Besides    the    director    and    tli 
cameraman,  a  corp  of  technician- 
outstanding  in  the  field  were  use.: 
to   produce   the   films   —   script- 
writers,   set    designers,    make-up 
artists,  costumes  and  electricians 


Filmstrips  in  the  ACTA  series  arc  most  frequeully  u.yed  for  instructing 
snuill  groups.  In  the  scene  below  (a  re-enactment)  a  prie.tt  i.v  showing 
the  strip  on  "The  Sacranuiit  of  Matrimony"  to  an  engaged  couple  who  view 
Ihe   scenes   on    a    table-lop    projector    williin    the   confines    of    his   office. 


•Tlie    Reverend    Cogan    is    ttie    founth  i 
.if    the     .ACT.-\     Foundation    in     Chicag. 
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Extreme  low-level  aerial  scenes  tin  jiatuicd  ul  i  Iu  Palhjindcr.t.  To 
capture  these  c.vi./iii^  shots,  cameratmm  Bill  Hinps  was  tied  in  special 
rit^  outside   tlie  expUnation   plane  as  it   swooped  over  Surinam   hwlands. 

AIR  SEARCH  FOR  VITAL  METALS 

New    Technology    of    Aerial    Exploration    at    Work    in 
Surinam  Can  Help  Other  Newly-Developing  Nations 


fi-  The  Pathfinders,  a  recent  mo- 
tion picture  sponsored  by  Litton 
Industries.  Aero  Service  Division, 
documents  the  daring  efforts  of 
American  and  Canadian  private 
enterprise  to  raise  the  hving  stand- 
ards of  a  newly-developing  nation, 
Surinam,  in  South  America, 
through  the  new  technology  of 
aerial  exploration. 

The  title  of  the  film  derives  from 
the  fact  that  its  aerial  exploration 
crew  were  bombing-pathfinders  in 
World  War  II.  The  film  demon- 
strates that  they  are  also  pathfind- 
ers in  the  peacetime  quest  for  the 
raw  materials  vital  to  Surinam's 
economic  survival. 

All  Answer  to  New  Nations 
The  picture  was  designed  to 
document  what  aerial  exploration 
has  done  and  hopes  to  do  for 
Surinam,  and  thus,  without  any 
direct  sales  message,  to  convince 
other  newly-developing  nations, 
especially  those  in  Africa  and  Asia, 
that  Aero  Service's  aerial  explora- 
tion technology  could  —  as  in  Sur- 
inam —  significantly  improve  their 
economic  future. 

During  production  of  the  film 
the  cameraman.  William  Hines, 
was  tied  onto  the  outside  of  the 
airplane.  The  plane,  which  carries 
a  half  million  dollars  worth  of 
electronic  exploration  devices,  flies 
at  an  altitude  of  200  feet  or  less 
in  order  to  probe  electronically 
the  thick  South  American  rain 
forest  over  which  it  flies.  But  in 
Surinam,  many  of  the  trees  are  200 
feet  high,  or  more.  Aerial  explora- 
tion is  thus  one  of  the  world's  most 
dangerous  peacetime  occupations. 
Yet,  despite  its  dangers,  it  has  al- 
ready  discovered    a    multi-million 


ton   deposit   of   aluminum    ore   in 
Surinam. 

They  Are  the  "Pathfinders" 
The  film  emphasizes  th.U  the 
people  of  Surinam,  formerly  Dutch 
Guiana,  are  also  pathfinders,  not 
only  in  their  sponsorship  of  the 
world's  greatest  effort  to  unlock 
the  buried  treasures  of  the  earth 
from  the  air,  but  also  in  their 
demonstration,  within  their  tiny 
tropical  lowlands,  that  all  the  races 
of  man  can  live  together  in 
harmony. 

The  intended  audience  for  The 
['ullijinders  consists  of  govern- 
mental, industrial  and  financial  of- 
ficials charged  with  the  responsi- 
bilities of  resources  development, 
especially  in  the  new  nations  of 
the  world,  and  in  the  United 
Nations. 

35    and    16nini    Color    Prints 

The  Pallijinders,  27  min.,  color, 
available  in  both  35mm  and 
16mm,  was  produced  by  Mascott 
Productions,  Sherman  Oaks.  Calif., 
written  and  produced  by  Laurence 
E.  Mascott  and  directed  by  Wil- 
liam Rutter.  • 


Cancer  Society's  INew  Film 
.\sks   "Is   Smoking   Worth   If?" 

tr  Hitting  hard  at  potential  young 
smokers  with  basic  facts  on  the 
grave  diseases  risked  by  those  who 
take  up  this  habit  is  a  new  color 
film.  Is  Smoking  Worth  It?,  now 
being  made  available  from  local 
units  of  the  .American  Cancer  So- 
ciety for  free  loan  to  schools  and 
youth  groups. 

Teachers  are  being  urged  to 
show  junior  and  high  school  stu- 
dents how  social  and  psychological 


pressures  induce  them  to  smoke. 
The  film  was  designed  to  help 
teen-agers  decide  for  themselves 
that  the  answer  is.  ""No."  A  recent 
New  York  Times  article  surveyed 
the  student  body  of  Morris  High 
School  in  that  city  after  they  had 
seen  the  picture.  The  tabulation  in- 
dicated that  about  75"^^  smoked 
and  that  almost  half  of  these  were 
planning  to  cut  down  their  smok- 
ing as  a  result  of  seeing  the  film. 
The  film  opens  with  a  candid 
discussion  by  four  teenagers  about 
the  typical  reasons  some  of  them 
smoke,  while  others  do  not.  The 
evidence  linking  cigarette  smoking 


with  lung  cancer  and  coronary 
heart  disease  is  then  visualized 
step-by-step.  Cigarette  s  m  o  k  e's 
effect  on  the  lungs  is  demonstrated 
through  chemical  analysis  of  cig- 
arette tar.  animal  experiments  and 
(through  animation)  the  develop- 
ment of  cancer  inside  the  human 
lung. 

A  chest  surgeon  points  out  that 
lung  cancer  is  fatal  19  out  of  20 
times. 

Arrangements  for  school  or 
youth  group  showings  of  Is  Smok- 
ing Worth  It?  can  be  made  through 
local  units  of  the  American  Cancer 
Society  throughout  the  U.  S.        • 


How  to  Rebuild  Heavy-Duty  Engines 


Location  footage  was  shot  in 
engine  rebuilding  shops.  These 
scenes  pick  up  the  arrival  of  an 
engine  and  follow  through  with  the 
key  steps,  such  as  degreasing.  un- 
buttoning, crankshaft  welding  and 
regrinding.  wet  and  dry  sleeve  in- 
stallation and  reassembly.  The  val- 
ue of  proper  "break-in"  proce- 
dures on  rebuilt  engines  is  stressed. 

Power  of  Performance  was  pro- 
duced for  Gould  Engine  Parts  in 
the  Philadelphia  studio  of  the  Cal- 
vin-DeFrenes  Corp.,  under  the  di- 
rection of  Aitkin-Kynett  Co.,  Inc.. 
the  company's  advertising  agency. 
It  will  be  available  on  free  loan  to 
fleet  and  equipment  operators,  en- 
gine parts  jobbers  and  distributors, 
and  to  garages  and  engine  rebuild- 
ing firms. 

Loan  arrangements  by  these 
eligible  borrowers  can  be  made 
via'  Gould  Engine  Parts  Division. 
G  o  u  I  d-National  Batteries,  Inc., 
First  National  Bank  BIdg..  St. 
Paul,  Minn.  • 


STRESSING  THE  I.MPORTANCE  of 
skilled  workmanship,  proper 
procedures  and  up-to-date  equip- 
ment in  the  rebuilding  of  heavy- 
duty  engines  is  a  new  25-minute 
color  motion  picture.  Power  of 
Performance  was  released  in  Jan- 
uary by  the  Gould  Engine  Parts 
Division,  Gould-National  Batteries. 

According  to  J.  O.  Lutz,  vice- 
president  and  general  manager  of 
the  division,  "this  new  film  pre- 
sents a  step-by-step  review  of  basic 
overhaul  techniques  from  'unbut- 
toning to  break-in.'  "  The  picture 
will  be  shown  to  mechanics  re- 
sponsible for  maintenance  and  per- 
formance of  heavy  equipment  en- 
gines. One  of  its  objectives  is  to 
show  at  what  point  an  engine 
should  be  sent  to  a  well-equipped 
rebuilding  shop. 

Gould's  new  film  will  also  show 
these  men  how  to  check  for  vari- 
ous types  of  wear  and  damage  on 
such  equipment;  will  show  how  to 
perform  their  own  repair  jobs. 

Gould  En.s;ine  Parts'  new  film  "Pouer  of  Performance"  inchides  this  se- 
ipiencc  filmed  on  location  at  Connecticut  Bearings.  Inc.  in  \ew  Haven. 
The  man  in  the  white  .Mrt  (.right,  rear  above)  is  F.  C.  (Chuck)  Bradley, 
Jr.,  president  of  Connecticut  Bearings  and  former  head  of  the  .Automotive 
Rebuilders  Association.  He  served  as  technical  consultant  o:i  the  film. 
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'T'he  Full  Range  of  film  utiliza- 
■'-  tion  —  from  trainini;  and  edu- 
cation to  sales,  advertising  and 
public  relations  —  was  covered  by 
an  "all-star"  panel  of  experts  in 
these  fields  at  the  recent  late  fall 
meeting  of  IFP.A's  Northern  C'ali- 
fornia  Chapter.  The  meeting  was 
held  at  the  International  Inn  in 
San  Francisco. 

Panelists  included  James  Allen. 
film  producer  for  Batten,  Marlon, 
Durstine  &  Osborn.  representing 
the  ad  agency's  viewpoint:  W.  Phil 
Herriott.  director  of  education  and 
training  for  United  Air  Lines;  Dr. 
Jerrold  Kemp,  co-ordinator  of  pro- 
duction services.  Audio-Visual 
Center,  San  Jose  State  College; 
John  Korty.  San  Francisco  film 
producer;  and  Al  McNay,  supcrvi- 
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EXPERTS     LOOK     AT     AUDIOVISUALS 

Members  of  Northern  California  Chapter  Hear  Five 


order  to  comnumicate  the  mes- 
sage; therefore,  even  if  the  fihn 
cannot  be  entertaining,  it  nuist  be 
at  least  enjoyable  or  iiuerestinii. 

Following  the  panel  discussion, 
special  guests  from  IFPA"s  na- 
tional oraanization   addressed  the 


Panelists  above  are  (/.  to  r.):  ]nodiucr  joint  Koilij.  W.  I'liil  Ilinioll 
I'liilccI  Airlines;  Jim  Alli-n  of  lihDlkO:  Dr.  Jrrrohl  Kii/tp.  San  Jose  Col- 
lege: AI  McSay,  Standard  Oil    (Calif. ):   and  moderator  Said  H.  Jacobs 


sor  of  production  and  distribution 
of  films  for  Standard  Oil  of  Cali- 
fornia. 

Panel  moderator  was  Saul  II. 
Jacobs,  free-lance  writer  and  di- 
rector. Fach  panelist  reviewed  his 
own  uses  of  the  fihn  medium,  cit- 
ing the  aspects  of  films  which 
made  them  valuable  in  particular 
applications  as  well  as  the  ele- 
ments which  make  a  film  effective 
in  reaching  a  particular  type  of 
audience. 

Panelists  agreed  that  certain 
common  denominators  are  present 
in  all  effective  motion  pictures. 
The  film  must  be  properly  plan- 
ned with  specific  objectives  in 
mind  and  it  must  be  properly  con- 
structed to  achieve  those  objec- 
tives. They  also  noted  that  resullful 
films  must  be  aimed  at  spcdju 
audiences  and  that  the  audience 
must  be  able  to  identify  with  the 
material  being  presented. 

No  matter  what  purpose  the 
film  serves  —  it  must  first  put  tlie 
audience  in  a  receptive  mood   in 


Panelists  Discuss  Their  Approach  to  Filmed  Media 

bus  and  San  Irancisco  Interna- 
tional film  festivals  were  shown, 
litles  included  were:  E.xplo.sive 
Safely  in  llandliiii;  I'raelice 
H<ind\s,  produced  by  Lookout 
Mountain  (USAF);  «m<A//i,e  the 
Habit,  produced  for  the  American 
Cancer  Society  by  John  Korty; 
and  The  Home-Made  Car.  spon- 
sored by   British   Petroleum   Ltil. 

These  films  represented  exam- 
ples of  imaginative,  quality  film- 
making which  serves  the  best  in- 
terests' of  all  film  sponsors  and 
producers. 

<'.i>iiini<-nt>  lioni  the  l':iii<-l 

Here  are  some  of  the  pertinent 
conmients  by  panelists  at  the  ses- 
sion; 

.  Hi;rki()It;  a  film  with  a  mes- 
sage is  only  of  value  if  it  changes 
people.  A  training  film  must  re- 
turn at  least  $1.05  for  every  $1.00 
invested.  In  a  United  Airlines 
training  film,  the  cost  of  the  "au- 
dience" amounts  to  $4  to  $6  per 
hour  for  the  salaries  of  everyone 
in  the  audience,  so  the  film  must 
produce  tangible,  demonstrable  re- 
sults to  be  worth  its  cost. 


Chapter  members  and  guests.  Jim 
Wasson.  national  president,  and 
Dr.  Harold  Dyrenforlh,  editorial 
vice-president,  reviewed  the  plans 
and  considerations  involved  in  a 
proposed  change  in  IFPA's  mem- 
bership policy. 

Earlier  in  the  evening  program, 
three   films   which    have   won   top 


•  Korty:  A  good  film  must  tell 
something  about  people-  Example: 
Nanook  of  the  North  (Robert 
Flaherty),  a  film  originally  spon- 
sored by  a  fur  company,  or  the 
Johnson's  Wax  film  (To  Be 
.'Hive.')  at  the  New  York  World's 
Fair.  Our  American  Cancer  film 
on  the  relatiim  between  smoking. 


awards  at  the  1964  IFP.A,  Colum- 

Mcnihers  and  Kuesls  of  IFPA'.s-  Northern  California  Chapter  are  attentive 

lishiK  rs  as  ]uin<l  nictnhi  rs  discuss  iniliviilnal.  siic(  iaiizid  iisi'  of  ^nidiorisiials. 
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Northern  California 

(cont'd  from  premols  pac^) 
cancer  and  tuberculosis  used  a 
deliberately  sophisticated  approach 
in  order  to  reach  teen-agers:  a 
ponderous,  moralizing  approach 
would  have  been  fatal.  A  film 
must  also  create  a  mood:  The 
Cinema  Verile  provided  good  ex- 
amples for  this. 

*  *        * 

•  Dr.  Kemp:  I  would  emphasize 
the  importance  of  learning.  We 
must  not  indulge  our  artistic 
yearnings  for  entertainment  and 
for  drama  at  the  expense  of  get- 
ting the  information  across.  The 
humorous  approach,  no  matter 
how  good,  may  backfire.  Example: 
a  well-known  V'D  film  used  by 
the  Armed  Forces.  As  far  as  a 
change  in  behavior  is  sought,  it 
should  be  based  on  a  single  con- 
cept. 

•  McNay:  Citing  examples  of 
Standard  Oil  institutional  films, 
he  noted  that  one  of  these  cost 
$200,000.  but  played  to  enormous 
audiences  in  22  countries  and  was 
therefore  considered  a  very  good 
investment.  The  cost  per  viewer 
Mas  jar  lower  than  that  per  reader 
of  newspapers  or  magazines.        • 

*  ^:  * 

New  .\erosjjace  A-V   Service  to 
Consolidate   .\PCS   Photo  Units 

i<  Consolidation  of  the  photo  units 
of  the  .Air  Photographic  and  Chart- 
ing Service  into  a  new  unit  to  be 
named  the  Aerospace  Audio  Vis- 
ual Service  (AAVS)  has  been  an- 
nounced by  the  Military  .Air  Trans- 
port Service.  The  new  unit  will  be 
formed   sometime  before   Julv    1. 


Chapter  Meeting: 

|y(i7  Lmd  will  be  located  at  Norum 
Air  Force  Base.  California. 

The  Aerospace  Audio  Visual 
Service  will  be  staffed  by  approx- 
imately 1 .500  military  and  civilian 
personnel,  including  photographic, 
administrative  and  supply  experts. 
In  addition  to  continuing  the  photo 
mission  of  APCS,  the  new  service 
will  also  have  its  own  film  deposi- 
tory and  film  distribution  function. 

By  joining  these  photo  units,  the 
Air  Force  will  concentrate  its  pho- 
tographic capabilities  and  facilities 
which  are  annually  responsible  for 
more  photo  work  than  the  largest 
Hollywood  studio.  In  addition  to 
Air  Force  missions,  these  M.ATS 
photo  units  are  regularly  called  on 
for  photo  work  by  the  other  mili- 
tary services,  the  State  Department 
and  the  National  Aeronautics  and 
Space  .'\dministration. 

A.'WS"  primary  concern  will  be 
"on-location"  documentation  and 
instrumentation  photography. 
APCS  currently  supports  the  Air 
Force  ballistic  missile  research  and 
development  program  with  instru- 
mentation photography.  Another 
important  pictorial  mission,  which 
AAVS  will  continue,  is  photo- 
graphic documentation,  including 
U.  S.  space  activities. 

Since  195S,  .APCS  has  support- 
ed every  major  U.  S.  space  pro- 
ject, from  the  Pioneer  lunar  probes 
to  the  Project  Mercury  series. 

A.A\S.  through  its  .APCS-born 
units,  will  continue  to  produce 
films  for  the  Air  Force  Systems 
Command,  films  for  the  Chief  of 
Air  Force  Chaplains,  and  other 
Air  and  Joint  Staff  components.   • 


Below:   scene  during  the   Sorthcrn   California  Chapter's  panel  discussion 
t)f   itudioviMui!    iifilizafion    as   presented    Inj    experts   from    various   fields. 


by  Michael 
A  New  Dimension  has  been 
-'*•  iidded  to  the  classification  of 
'writer"  in  industrial,  government 
and  documentary  films,  as  well  as 
in  the  new  field  of  industrial 
closed-circuit  television:  The  writer 
is  also  an  assessor  of  learning 
goals.  The  writer  must  answer  the 
question:  what  kind  of  behavior  do 
1  want  from  my  viewers  after  they 
have  seen  a  program?  That's  a 
pretty  big  order,  but  a  necessary 
one,  as  we  shall  see. 

Our  task  goes  beyond  taking  a 
package  of  data  and  merely  trans- 
forming it  into  a  visual  medium. 
Our  job  is  to  do  the  best  we  can 
for  the  people  who  need  our  ma- 
terial. But  how  is  the  job  to  be 
done  unless  we  know  what  the  re- 
questor wants? 

Is  the  Requestor  Clear? 

The  requestor  will  state  his  goals 
and  be  absolutely  convinced  he 
knows  the  kind  of  behavior  he 
wants  from  those  who  are  going 
to  watch  the  film.  However,  the 
goals  stated  are  often  an  over- 
simplification of  the  problem.  After 
all.  a  problem  exists  only  if  there 
is  more  than  one  solution.  If  there's 
only  one  answer  then  there  is  no 
problem. 

The  writer's  job,  working  with 
his  technical  advisors,  is  to  deter- 
mine what  is  the  best  answer  to  a 
given  problem. 

.\n  Example  of  the  Problem 

As  an  example:  I  recently  wrote 
a  series  about  a  form  which  engi- 
neers utilize  to  implement  design 
changes.  The  stated  goal  of  the 
requestor  was  "we  want  the  engi- 
neer to  fill  out  the  form  properly." 
Fine.  This  sounded  good.  But  on 
examination  I  discovered  that  the 


A  W  oi<l  About  the  Author 

■fr  Michael  H,  H.\lperin  is 
a  writer-director  for  the  TV 
Film  Department  of  the  Space 
and  Information  Systems  Di- 
vision of  North  American 
Aviation  in  Downey.  Calif. 
He  has  been  writing  indus- 
trial and  documentary  films 
for  the  past  three  years.  Pre- 
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theatrical  motion  picture  and 
commercial  television  field  as 
writer,  director  and  film  ed- 
itor. Mr.  Halperin  is  also  a 
charter  member  of  the  Indus- 
trial A/V  Programmers  sec- 
tion of  the  Audio- Visual  Ed- 
ucation Association  of  Cali- 
fornia (AVEAC).  • 


H.    Halperin 

form  was  quite  clear.  It  had  little 
blocks  with  titles  in  them  defining 
usage.  An  engineer,  whom  we  pre- 
sume to  be  educated,  would  find 
it  difficult  to  fill  out  the  form 
improperly. 

The  goal,  as  I  discovered,  was 
not  how  to  fill  out  the  form.  The 
requestor  wanted  the  engineer  to 
utilize  the  various  aids  made  avail- 
able to  him  by  tlie  company.  Fur- 
ther, the  engineer  was  to  realize 
the  importance  of  proper  imple- 
mentation of  the  form.  The  writing 
of  this  particular  script  could  have 
been  slanted  one  of  two  ways  — 
either  "how  to"  or  "why?"  As  it 
turned  out,  the  requestor  wanted 
"why?". 


THE  CENTRAL  FIGURE 


•  The  writer  in  industrial  films  is 
the  central  figure  in  determining 
content  and  style  of  presentation. 
There  are  times  when  we  are  re- 
sponsible for  designing  the  visuals 
to  be  presented  on  the  screen.  Be- 
cause of  the  vast  amount  of  re- 
search we  must  do  on  each  subject, 
we  become  quasi-experts  on  that 
subject.  Therefore,  the  director,  the 
art  director,  and  sometimes  the 
requestor  will  rely  on  our  judgment 
in  areas  which  are  normally  not 
our  domain. 

I  would  like  to  dwell  on  this  for 
a  moment.  I  have  found  that  noth- 
ing substitutes  for  practical  experi- 
ence. But  how  many  writers  have 
run  engine  lathes,  or  designed  a 
spacecraft,  or  are  graduate  engi- 
neers? Some  have  the  experience, 
but  they  are  a  small  minority.  I 
feel  it  is  necessary  for  me  to  make 
an  attempt  to  experience  part  of 
the  knowledge  the  potential  view- 
ers share. 

For  instance,  a  year  ago  I  wrote 
a  series  of  scripts  on  manufactur- 
ing. 1  know  very  little  about  ma- 
chines or  manufacturing  processes. 
I  spent  several  weeks  in  the  factory 
researching  material,  absorbing  the 
jargon  and  getting  a  general  feel 
for  the  subject  in  order  to  write 
about  it  with  some  degree  of  ac- 
curacy. 


THEATER  TECHNIQUE 


•  Yet,  we  must  remain  aware  of 
techniques  utilized  in  theatrical 
films  and  commercial  television. 
These  techniques  have  proven  ef- 
fective time  and  again.  Cartoons, 
special  effects,  rapid  cutting,  lim- 

(CONCLUDED      ON       PAGE      48) 
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What  Kodak  has  done 
for  people  who  run 
movie  projectors 


■We've  made  a  projector  that  comes  closer  to  guaranteeing  a  smooth  performance  under  variable  conditions 
than  any  other  projector  we  know  of. 

It  is  the  Kodak  PAGt;ANT  16nim  Sound  Projector,  Model  AV-126-TR. 

Setting  up  is  as  simple  as  opening  a  suitcase  (you  sort  of  unfold  it).  All  parts  are  assembled  so  you  don't 

have  to  guess  where  anything  goes.  Film  threading  is  as  easy  as  following  a  red  line.  Push  one  button  and  get 

instant  high-fidelity  sound,  « ith  no  wait  for  warm-up.  Move  one  lever;  you  get  edge-to-edge  brilliant  pictures. 

The  reason  everything  happens  that  should  (and  nothing  happens  that  shouldn't)  is  the  care  Kodak  has 

taken  to  consider  the  needs  of  people  who  use  projectors.  Take  the  sound  system  .  .  . 

We  use  transistors  instead  of  tubes.  Transistors  usually  last  for  the  life  of  the  projector. 
The  sound  exciter  lamp  we  use  is  designed  so  that  it  should  last  for  the  life  of  the  projector. 

We  use  a  space-age  solar  cell  instead  of  a  photocell  in  this  projector.  This 
makes  for  clean,  clear  sound  .  .  .  for  the  life  of  the  projector. 

This  projector's  !2-watl  amplifier  can  put  the  sound  where  you  want  it 
w  ith  perfect  clarity  at  low  volume  or  turned  way  up.  Want  a  P. A.  system  to 
use  before,  during,  or  after  your  movie?  Buy  a  Kodak  microphone,  and 
this  projector  can  be  your  P. A.  system.  You  can  also  buy  a  matched  set 
of  four  more  1 1  x  6-inch  speakers  that  will  fill  an  auditorium  with  com- 
manding sound. 

If  you  would  like  to  read  about  this  projector  in  complete  detail,  or 

/  would  like  to  see  It  demonstrated,  please  check  the  proper  box  in  the 

coupon  and  mail  it  to  the  address  below.  There  is  no  obligation  whatsoever. 


E.\ST.M.\N    KODAK   COM  P.\.N  Y  Dcpl   S-V,  Rochester,  N.  Y. 

D 


Please   send    me,    with- 
out    obligation,     folder 
describing   Kodaic    Pag-  • 
F^NT  16mm  Sound  Pro- 
jectors in  detail. 

Please  arrange  a  per- 
sonal demonstration 
without  cost  or  obliga- 
tion to  me. 


NAME  AND  TITLE 


COMPANV 


=:> 
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THE    WRITER'S     FOURTH    DIMENSION 


or   16mm.  Film  —  400'  to  2000'  Reels 

Protect  your  films 

Ship   in   FIBERBILT  CASES 

Sold    at    leading    dealers 


For  the  BEST  in  Products  &  Services 
-Look    to    BUSINESS    SCREEN! 
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ited  animation,  fine  art  —  all  make 
an  impression  on  the  viewer,  posi- 
tive as  well  as  negative. 

These  elements  should  not  be 
used  indiscriminately.  Just  as  in 
writing  a  theatrical  screenplay,  the 
writer  must  determine  when  these 
techniques  or  "tricks'"  add  to  or 
detract  from  the  srory.  In  the  case 
of  industrial  film  and  television  we 
have  to  determine  when  these  tech- 
niques add  to  or  detract  from  the 
leaniini!  process.  -And  when  we 
consider  the  industrial  film  and 
television  philosophy  we  discover 
that  we  are  indeed  engaged  in 
teaching. 

This  teaching  is  a  two-edged 
sword.  Cutting  one  way  we  find 
that  we  are  teaching  the  audience 
about  something  which  is  import- 
ant (otherwise,  why  write  it  in  the 
first  place?);  and  we  teach  our- 
selves by  constantly  remaining 
aware  of  the  rapid  strides  being 
taken  in  the  fields  of  audio-visual 
learning  and  programming. 

•  To  sum  up:  I  find  that  the 
writer  is  no  longer  an  interpolator 


of  facts.  He  acts  as  a  force  in 
(lejining  what  the  facts  really  are. 
Another  task  is  to  assess  the  end 
behavior  —  or  result  —  of  the 
production  presented.  The  writer 
takes  on  the  aspect  of  a  quasi- 
e.xpert  upon  whom  the  director, 
producer  and  others  can  depend 
for  general  answers  concerning  the 
particular  script.  The  writer  must 
be  aware  of  theatrical  film  and 
television  techniques  and  utilize 
them  when  they  enhance  the  learn- 
ing process. 

The  writer's  first  concern  must 
not  be  with  the  beauty  of  his  script. 
He  must  not  fall  in  love  with  his 
own  words.  Rather,  he  must  look 
upon  his  work  as  part  of  the  over- 
all program  of  teaching  which  in- 
volves motivation,  indoctrination 
and  training.  • 

*       *        * 

DuKane  Names  John   Snider 
as  \^  estern  Distriet   Manager 

John  Snider,  of  Sun  Valley, 
California,  has  been  named  district 
manager  for  sales  in  seven  western 
states  of  Du  Kane  Corporation 
audio-visual  products.  Snider  was 


j^  ^  ^ 


^  C.nematog:apH.c,ues 
Pans  - / 


^  M^y  ndh /i^^om^h 


Ui 


formerly  associated  with  Cathedral 
Films  and  the  Execugraph  Corp- 
oration. He  brings  considerable 
knowledge  of  the  sound  slidefilm 
(filmstrip)  medium  to  his  new 
post.  • 

;^  *  * 

R.  A.  Nelson  Heads  Expanded 
A-V  Program  at  Beech  .\ireraft 

--  The  Beech  Aircraft  Corpora- 
tion, Wichita.  Kansas,  has  expand- 
ed its  audiovisual  services,  ap- 
pointing Robert  A.  Nelson  as  man- 
ager of  that  activity.  The  an- 
nouncement was  made  at  year-end 
by  James  Yarnell.  manager  of 
advertising. 

Nelson  will  be  responsible  for 
the  organization,  administration 
and  supervision  of  ail  company  a-v 
operations,  including  photographic 
services,    motion    pictures,    slides. 


Nelson 


ot    Beech    Aircraft 


filmstrips.  sound  recordings  and 
various  types  of  graphic  presenta- 
tions. Until  recently  he  was  secre- 
tary-treasurer and  operations  man- 
ager of  Horizon  Productions.  Kan- 
sas City,  Mo. 

The  new  Beechcraft  a-v  man- 
ager brings  1 5  years  of  experience 
in  this  field  to  his  new  post,  having 
produced,  directed  and  consulted 
on  scripts.  His  other  activities  in- 
clude extensive  experience  in  still 
photography,  advertising,  sales 
and  public  relations.  He  is  a  grad- 
uate of  the  University  of  Missouri 
at  Kansas  City  with  a  degree  in 
economics  and  has  taught  mathe- 
matics in  the  evening  division  of 
Rockhurst  College  and  photogra- 
phy at  the  Kansas  City  Art  Insti- 
tute and  School  of  Design,  at  the 
college  level.  • 

:<■  *  * 

.Maillard  to  Ferrania  Sales 

■v:  Claude  E.  Maillard  is  the  new 
export  sales  manager  of  Ferrania. 
S.  p.  A.,  Italian  photographic  man- 
ufacturing firm  acquired  by  the  3M 
Company  last  July.  Formerly  mar- 
keting manager  of  3M's  Intl.  Divi- 
sion, he  is  based  at  Milan,  Italy.    • 
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toaril    Klerls    Sirciliiialler 
kssl.  ^  u-e-Presiclrnl  at  kotlak 

r  Alvin  W.  Strcitniatler,  general 
lanager  of  the  professional,  com- 
lereial  and  industrial  markets  di- 
ision  of  the  Eastman  Ktxlak  Com- 
lak  Company,  was  elected  an  as- 
istant  vice-president  at  a  meeting 
if  the  Kodak  board  of  directors  on 
Jccember  17th. 

Streitmatter  has  been  asstKiated 
vith  Kodak  since  1940  when  he 
legan  as  a  sales  representative  in 
he  Detroit  area.  He  came  to  Ro- 
:hester  and  the  color  sales  division 
n  1945.  Two  years  later  he  organ- 
zed  and  became  supervisor  of  the 
)rofessional  studio  at  Kodak's  of- 
ice.  In  1949  he  was  appointed 
nanager  of  the  studio  and  of  the 
:ompany"s  convention  activities; 
ater  also  headed  the  industrial 
photographic  laboratory  and  the 
graphic  arts  studio. 

Streitmatter  attended  Bradley 
Jniversity.  Before  joining  Ke>dak, 
le  was  associated  with  an  indus- 
rial  motion  picture  company  and 
"or  a  number  of  years  managed  a 
argc  portrait  studio  in  Peoria.  At 
that  time  he  and  his  associates 
xperimented  extensively  with  vari- 
ous color  processes.  A  member  of 
the  Photographic  Society  of  Amer- 
ica, he  was  awarded  the  Honorary 
Master  of  Photography  degree  by 
that  organization  in  1951.  • 


Duryea  .\aiiii-<l   (^liid    Kiifiiiu-cr 
at   Moviclal),  Inc.,  New  York 

A  veteran  engineering  e.xecu- 
tive  and  consultant  has  been  nam- 
ed as  chief  engineer  of  Movielab, 
Inc..  one  of  the  nation's  largest 
professional  motion  picture  film 
laboratories.  The  appointment  of 
Albert  A.  Duryea  to  that  post  was 
announced  in  January  by  Saul 
IJeffee,  president  and  board  chair- 
man. 

Duryea  has  served  in  executive 
capacities  at  MGM  Laboratories, 
Republic.  Pathe  and  Consolidated 
Film.  While  associated  with  Pathe 
Laboratories,  where  he  served  as 
chief  engineer,  assistant  vice-presi- 
dent and  vice-president,  he  was  in 
charge  of  engineering,  plant  main- 
tenance and  technical  service.  He 
supervised  design  and  construc- 
tion of  processing  facilities,  also 
becoming  head  of  the  company's 
TV  studio  and  film  processing  fa- 
cilities. 

During  his  career  in  the  indus- 
try. Duryea  has  also  been  a  con- 
sultant to  leading  companies  in 
and  related  to  the  motion  picture 
field.   He  is  an  alumnus  of  New 
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York  University's  School  of  Engi- 
neering and  is  a  Fellow  of  the  So- 
ciety of  Motion  Picture  and  Tele- 
vision Engineers.  • 

*        •        « 

llodgr  Now  Executive  Director 
of  tlif   Itaiik   Film   Library 

->:  A.  R.  (  Reg)  Hodge  has  become 
executive  director  of  the  Rank 
Film  Library,  one  of  Europe's 
largest  16mm  film  distribution 
centres.  His  appointment  to  the 
newly-created  post  in  London  was 
announced  in  December  by  J.  P. 
Collis.    manaains   director   of   the 


Charles  Beck   lo  Direct  Sales 
ot   K4'i*\es«iiiiid  ( .iiiiipany.  Inc. 

t-r  Expansion  of  technical  opera- 
tions and  services  at  the  Reeve- 
sound  Company,  Inc.  were  high- 
lighted last  month  by  the  appoint- 
ment of  three  new  executives.  The 
appointments  were  announced  bv 
Boyce  Nemec.  president  of  the 
Reeves  Industries'  subsidiary  in 
New  York. 

Charles  Beck.  Jr.  has  been 
named  manager  of  marketing  and 
sales.  Victor  Gee  has  joined  the 
company  as  a  design  engineer  and 
Allan  Whitney  has  been  appointed 
manufacturing  superintendent. 

Beck,  a  graduate  engineer,  has 
had  wide  experience  in  the  mar- 
keting and  sales  of  engineering 
systems  and  electronic  compon- 
ents. A  former  sales  manager  of 
Hydromatics,  Inc..  he  has  also 
served  as  general  manager  of  the 
.Moeller  Instrument  Co.  In  his  new 
post  he  will  have  full  responsibility 
for  both  national  and  international 
marketing  and  sales  of  Reeve- 
sound's    custom-designed    motion 


A.  R.    Reg'  Hodge 

British  company's  .-^udio  Visual 
Division. 

Hodge,  who  is  48,  joined  the 
Library  in  1958  as  its  general 
manager.  Under  his  management 
there  has  been  an  overall  expan- 
sion of  its  activities  by  45%.  with 
particular  emphasis  on  training 
films,  teaching  and  industrial  prod- 
uct. Sound  recording  and  technical 
production  services  were  also  de- 
veloped. 

A  typical  instance  of  growth  was 
the  large-scale  use  of  some  600  Li- 
brary films  introduced  in  1964 
aboard  Shell's  entire  U.K.  fleet  of 
more  than  90  tankers.  There  are 
now  220  people  employed  full-time 
at  the  company's  headquarters  at 
1  Ainlree  Road,  Perivale,  Middle- 
sex: to  meet  the  expanding  service 
requirements,  a  new  8,000-square 
foot  building  was  opened  four 
months  ago. 

The  Library's  new  executive 
head  was  general  manager  of  Ron 
Harris  Cinema  Services  until  he 
joined  the  Rank  Organization. 
From  1940  to  1946  he  held  an 
officer's  commission  with  the  Roy- 
al Air  Force  with  active  service 
over  the  United  Kingdom  and  Eur- 
ope. He  is  married  and  the  Hodge 
family  has  one  daughter.  • 


Charles  Beck  ...  at  Reevesound 

picture  technical  systems  and  the 
company's  professional  sound  re- 
cording and  reproduction  systems. 
A  product  and  systems  design 
engineer.  Gee  was  formerly  asso- 
ciated with  the  International  Tele- 
phone &  Telegraph  Company's 
Data  and  Information  Division. 
Reevesound's  expanded  manufac- 
turing facilities  have  been  placed 
under  the  direction  of  Whitney,  a 
former  supervisor  at  Dusal  "Tool 
and  Mold  Company.  • 

*        *        * 

K.   B.  .Martenson  lo  Direct 
Sales    of    Sylvania    I'ho(<ilain|is 

~~  Richard  B.  Martenson  has  been 
named  general  sales  manager  of 
the  Photolamp  Operation  of  Syl- 
vania Electric  Products,  Inc.  His 
appointment    was    confirmed    last 


R.  B.  Martenson,  in  chorge  of  sales 
for    all    Sylvania    Photolamps    .    .    . 

month  by  Robert  L.  Kleinfeld.  the 
company's  vice-president  for  mar- 
keting. 

Martenson  will  be  responsible 
for  field  sales,  merchandising,  ad- 
vertising and  sales  promotion  with 
headquarters  in  New  York  City. 
Since  1961  he  has  been  general 
marketing  manager  for  Sylvania's 
Special  Products;  previously  served 
(for  10  years)  as  product  sales 
manager  for  the  Photolamp  opera- 
tion. 

The  new  Photolamp  sales  exec 
attended  Mechanics  Institute  and 
Pratt  Institute  in  New  York  City 
and  Penn  State  University.  He  is 
a  member  of  SMPTE,  the  Ameri- 
can Management  Association,  In- 
stitute of  Electrical  and  Electronics 
Engineers,  American  Ordnance 
Association.  National  Management 
Association  and  the  Air  Force 
.Association.  a 

«  «  4: 

.'{M  \|i|iiiinl-  Will,  .1,  BriiwM  as 
Head  <>(   IMiolo  L(|uii>niciit  Div. 

T-r  The  new  general  manager  of 
the  3M  Company's  Photographic 
Equipment  and  Optics  division, 
headquartering  at  Rochester,  N. 
Y..  is  William  J.  Brown.  G.  J. 
Wachholz,  vice-president  of  the 
company's  Photographic  Products 
group,  made  the  announcement  on 
January  5th. 

Brown  is  assuming  the  new  post 
in  addition  to  his  responsibilities 
as  president  of  Dynacolor  Corp., 
the  3M  subsidiary  which  produces 
and  processes  35mm  and  8mm 
color  films  and  supplies  a  line  of 
processing  chemicals,  photographic 
papers  and  microfilm.  His  office 
remains  at  the  Dynacolor  plant. 
1919  Mount  Read  Boulevard,  in 
Rochester,  In  addition  to  this  ac- 
tivity, he  will  direct  the  Wollen- 
sak  plant  at  850  Hudson  Avenue 
in  that  city. 

.^proximately  500  persons  are 
employed  at  the  Rochester  Wol- 
lensak  facility  which  manufactures 
high-speed  movie  cameras.  • 


NUMBER  8  •  VOLUME  25 


49 


Bell   System    Builds    Interest 
\*ith    a    "Ballad    for    the    Fair" 

Sponsor:  The  Bell  System  Tele- 
phone Companies 

Title:  A  Ballad  for  the  Fair,  14 
min.,  color,  produced  by  Owen 
Murphy  Productions, 

it  This  new  film  is  intended 
to  bring  the  excitement  of  the 
World's  Fair  to  audiences  all  over 
the  country  during  the  fall  and 
winter  months  while  the  Fair  is 
closed  in  mid-October. 

Oscar  Brand  is  a  folk-smgmg 
narrator  who  sings  an  original 
ballad  to  describe  the  Fair's  won- 
ders and  its  "Peace  Through  Un- 
derstanding" theme. 

Two  minutes  of  the  Bell  System 
"ride"  through  communications 
have  been  recreated  in  the  film. 
Nicely  angled  shots,  particularly 
in  night  lime  scenes,  make  up  the 
test  of  the   footage. 

The  sounds  and  feeling  of  the 
Fair  are  captured  in  a  script  bv 
Stanford  Sobel.  • 

*        *        * 

Jaekson   &   riiiirch  Premieres 
Film  on  Tempered  Makeup  Air 

i--  A  12-minutc  color  film  has  been 
chosen  as  the  medium  on  which 
the  Jackson  &  Church  department 
of  York-Shipley,  Inc.,  York,  Pa  . 
will  base  its  efforts  to  explain  what 
is  a  relatively  new  and  often  mis- 
understood concept  in  the  heating: 
and  ventilating  field,  according  to 
Richard  J.  Hoover,  manager. 
Warm-Air  Sales  department.  The 
motion  picture  was  premiered  to 
the  American  Society  of  Heating. 
Refrigerating  and  Air  Conditioning 
Engineers  in  Chicaco  on  Januar\ 

:.';th. 

Produced  by  the  Walter  G. 
O'Connor  Company,  Harrisburg, 
the  film,  Make-iir  —  The  Missiny 
Half,  explains  the  need  for  supply- 
ing tempered  make-up  air  in  con- 
nection with  exhaust  in  industrial 
and  commercial  establishments,  it 
features  the  Jackson  &  Church 
packaged  make-up  units  and  their 
operation. 

"We  have  felt  the  need  for  some 
time,"  Hoover  said,  "for  a  simple 
way  to  explain  the  problems  of 
'air  starvation'  and  the  advantages 
of  the  Jackson  &  Church  method 
of  combating  it.  While  it  is  neces- 
sarily a  capsule  treatment,  we  feel 
this  film  will  arouse  considerable 
interest  among  heating  and  venti- 
lating engineers,  as  well  as  among 
owners  of  establishments  where 
powerful  exhaust  systems  are 
used." 

The  film  shows,  through  live  ac- 
tion sequences  as  well  as  animatcti 
diagrams,  some  of  the  results  ot 


WIDE    WORLD   OF    CURRENT    SPONSORED    PICTURES 
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Night    view    (if    tlu-    Bell    S>sleni's    "flnatini;    wiiij;"    P;n  ilion    iil    tin     \cu 
York    World's    Fair,   featured    with    other   pavilions    in    the    new    picture. 
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Vou  and  your  film  always   receive 
"The  White  Glove  Treatment"   at  the 
Geo.  W.  Colburn  Laboratory. 

You'll  find  this  type  of  personal  care 
and  handling   in   each   and   every   service 
performed  at  Colburns. 


GEO,  W.  COLBURN  LABORATORY,  INC. 

164 -NORTH   WACKER  DRIVE  •  CHICAGO  6,  ILL.-  332-6286 


COMPLETE    LABORATORY   SERVICE   FOR    16MM  /  EDITING  /  RECORDING  /  WORK    PRINTING/ 
8MM   &    16MM   RELEASE   PRINTING  ./  TITLING  /  35MM   SHOE  i.   FIIMSTRIP  SERVICE 


"air  starvation"  caused  by  power- 
ful exhaust  systems.  It  explains  the 
need  for  extremely  high  "turndown 
ratios"  (temperature  variations) 
in  supplying  make-up  air,  and 
demonstrates  how  the  direct  fired 
gas  burners  used  by  Jackson  & 
Church  provide  them. 

Emphasis  is  placed  throughout 
on  the  many  safety  factors  of  the 
system  and  the  new  units.  Gordon 
M.  Parker,  advertising  manager. 
Hoover,  and  F.  E.  Snyder,  Chief 
Engineer  for  Jackson  &  Church 
furnished  technical  supervision  for 
the  motion  picture. 

Much  of  the  film  was  shot  in 
the  York-Shipley  Plant,  with  addi- 
tional scenes  taken  in  varied  lo- 
cations, such  as  steel  mills,  res- 
taurant kitchens,  auto  body  shops 
and  dry  cleaning  establishments,  as 
well  as  in  the  O'Connor  Company 
studios  in  Harrisburg.  The  picture 
was  completely  staff-produced  by 
the  O'Connor  Company.  Supervis- 
ing production  was  James  R.  Lee, 
executive  producer.  Script  was  by 
James  S.  Campbell  and  cinematog- 
raphy by  Donald  B.  McElwain. 

Special  8  millimeter  prints  will 
be  made  for  showing  in  portable, 
continuous-run  projectors  by  the 
company's  sales  department  to 
prospects  in  a'l  sections  of  the 
country.  • 

Amerii'aii     Airlines    Alake,»»    .'S 
\ew   Travel    Films    Available 

-:'--  Five  new  films  on  sport  fishing, 
historic  landmarks  and  vacation- 
land  areas  have  been  cleared  for 
distribution  by  .American  Airlines. 
Titles  include:  Kini^.s,  Cods  Sc  Strip- 
ers (on  salt  water  game  fishing"!; 
Early  American  No.  2  (landmarks 
of  America's  past):  and  America'.': 
Natural  Wonders  No.  2  on  major 
scenic  travel  spots.  • 

*  He  * 

Jewish  Child  Care  Group  Has 
Film    on    Foster    Parents"    Role 

■f-  The  Jewish  Child  Care  Associa- 
tion has  sponsored  a  new  13''2- 
minute  b&w  motion  picture.  A 
Family  for  Now.  Produced  by 
Harvest  Films,  Inc.,  the  picture 
tells  the  story  of  nine-year-old  Da- 
vid, the  innocent  young  victim  of 
a  broken  home.  He  deeply  feels 
the  impact  of  his  father's  desertion 
and  his  mother's  nervous  break- 
down. 

Placed  in  a  foster  home  through 
the  Association,  David  is  given 
the  love  and  attention  he  craves, 
but  both  he  and  his  foster  parents 
have  many  adjustments  to  make. 
The  film  is  available  from  the 
Jewish  Child  Care  Association, 
.'<45  Madison  Avenue,  New  York 
Citv.  • 
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ALDIOVISUAL  GOALS  FOR  1965: 


(continued  irom  the  preceding  Page  16) 
and  state  extension  services  as  well  as  the  na- 
tionwide free  sponsored  film  distributors. 
We  Put  Priority  on  Inevpciisixe  Film  Guides 
The  Editors  of  Business  Screen  have  made 
a  beginnini;  in  this  direction:  the  ""paperback" 
editions  of  a  "'Management  Film  Guide"  will 
be  followed  this  Spring  by  a  comprehensive 
■"Farm  Film  Guide""  which  supplements  a  sim- 
ilar volume  issued  by  the  U.  S.  Department 
of  Agriculture.  We  are  giving  first  priority  to 
the  next  critical  area:  a  revision  of  our  earlier 
Index  of  Training  Films"'  which  furnishes  ob- 
jective synopses  and  sources  of  work-films 
from  "aircraft  skills"  to  ""welding,  x-ray  in- 
spection of  metals,  etc." 

With  such  ""blue-prints"'  of  what  has  been 
done,  the  task  of  filling  in  the  many  gaps  in 
available  audiovisuals  will  be  cased  for  the 
producer,  the  potential  sponsor  or  for  govern- 
ment production.  We  note  with  interest  the 
emergence  of  a  new   policy  at  General   F.lec- 


Audiovisuals    from    industry   are   needed   in    the 

scliools  to  lielp  prepare   youlli  for  careers  .   .   . 

trie,  for  example,  which  has  made  available  a 
new  motion  picture  on  Careers  in  Engiiteer- 
in\;  for  outright  print  purchase.  The  schools 
need  liuitiw  lialihii,  other  elementary  titles,  but 
the  unemployed  and  the  job-seeking  vouth  of 
tomorrow  also  need  to  be  motivated  and  in- 
structed in  the  basic  vocational  pursuits.  Mem- 
bers of  today "s  Job  Corps  won't  produce  tax 
revenues,  they  must  be  quickly  returned  to 
the  private  sector  as  workers  and  taxpayers. 
Decline  in  Morals  an  .Marming  Treyd 

This  is  one  phase  of  education,  one  of  the 
imperative  Goals  for  196,'>.  Let  us  turn  to  the 
broader  spectrum  of  the  .American  program. 
As  always,  it  is  the  hard  facts,  the  statistics 
which  must  be  taken  into  account  in  a  syste- 
matic approach  to  meeting  these  problems. 

Moral  decay  is  terribly  evident  in  the  crime 
statistics  affecting  every  large  V.  S.  city.  .Amer- 
ica is  not  unique  in  this  problem.  England, 
France  and  other  European  countries  are  rife 
with  crime.  But  the  cost  to  the  U.  S.  is  our  im- 
mediate problem,  not  only  in  wasted  human 
lives  and  the  cost  of  imprisonment.  Arson  and 
suspicious  fires  have  increased  from  a  yearly 
average  of  5,600  in  1 950  to  more  than  24,000 
in  1960.  They  are  still  increasing.  Embezzle- 
ments almost  doubled  in  the  years  between 
1956  and  1962.  Robberies  have  almost  trip- 
led between  1956  and  1962.  .Auto  thefts  also 
doubled  between  1954  and  1964,  with  a  ma- 
jority of  cars  being  stolen  by  teenagers.  One 

(CONTINUED    on     THE     FOLLOWING     P\GE     52) 


TECHNICOLOR  8mm  Movie  Projector 
&  Tele-Sell  Tape  Player 


Complete  Unit  with 
built-in  speaker 


Model  TMT-2015 


Instantly  ready  sales  promotion  and  educational  pres 
entations  with  the  Technicolor  800  Movie  Projector  and 
the  Tele-Sell  Tape  Player  —  the  synchronized  film  and 
sound  combination  with  Instant  Dual  Cartridge  Snap  In 
Loading.  Uses  standard  8mni  film  and  standard  single- 
track  tape,  both  pre  loaded  into  cartridges.  Film  and 
tape  thread  automatically,  continuously  rewind  during 
show,  ready  to  repeat. 

For  complete  information,  write  Dept.  3-BS 
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miO-SELL 


IHCORPORA  TED 

P.  O.  BOX  1937  .  Ann  Arbor.  Michigan  4810S 
Area  Code  313  662-6287 


F&B/GECO 


EDITING 
TABLES 


Only  F  &  B  has  combined  greater  durability  and  eye- 
appealing  lines  in  the  design  of  an  editing  table. 
F  &  B  engineers  skillfully  blended  steel,  Micarta  and 
your  favorite  shade  of  green  into  a  form  that  is  both 
more  attractive  and  more  durable. 

Heavy-gauge  steel  construction. 

Attractive  green  hammertone  finish. 

Durable  top  of  light  gray  Westinghouse  Micarta. 

Spacious  60X26  inch  work  area. 

Convenient  height  -  33V2  inches. 

9X12  inch  light  box  with  diffusion  glass. 

Electrical  outlet  box  and  light  switch. 

Back  rack  with  V-shaped  shelves. 

Handy  utility  drawer. 


$129 


95 


Table  Only  (without  light  box, 
drawer   and   rack)    $80.00 


Extra  Liners  $4.00  each 

As  illustrated,  but 

without  casters  $38.00 

Barrel  only  (without  casters. 


rack  &  liner) 


$18.00 
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F  &  B  FILM  EDITING  BARRELS 

Heavy  fibre  construction  •  Hard  glaze  finish  •  Top 
dimensions:  15"  X  28"  •  Bottom  dimensions:  12"  X 
24"  •  Depth:  30"  •  Height  (with  rack  &  casters):  66" 
•  Staggered  rack  pins  make  film  handling  easy  • 
Roll-easy   hard   rubber  casters   •   Cotton   drill   liner. 


F&B/CEGO 


I  315  West  43rd  Street 
N  NewYork.N.Y.  10036 
C.      (212)  JU  6-1420 


Cable  Address:  CINEQUIP      Telex:  01-25497 
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^"^T.  FIRST   NAME   IN 


AUTOMATIC    AUDIO 


^^JH^EESS^ 


FILMS   (Strip) 

SLIDES 

DISPLAYS 

EXHIBITS 

POINT  OF  PURCHASE 

INSTRUCTION    AND 
ASSEMBLY 


COUSINO     ELECTRONICS     CORPORATION 

DEPT.  BS 
1941      FRANKLIN      AVE      .    TOIEDO.OHIO     43624 


Gene 

is 
back 

and  the  Motion  Picture 
and  TV  Industry  is  glad. 

Few  names  are  better  known  in  the  mo 
tion  picture  and  television  equipment 
Industry  ttian  Gene  Levy's.  After  getting 
budget  approval,  countless  producers,  di- 
rectors, cameramen  and  sound  tectini 
clans  have  said,  "Let's  call  Gene!" 

Whether  it's  equipment  for  cameras, 
sound  equipment  and  a  variety  of  other 
related  products  Gene  always  comes 
through  with  quick  and  economical 
solutions. 

Come  see  him  in  his  new  company 
— to  renew  old  friendships  with  a  warm 
handshake — to  plan  for  the  present  and 
the  future.  He  values  your  friendship  as 
much  as  he  does  your  business. 

Motion  Picture 
Camera  Supply,  Inc. 

630  Ninth  Avenue,  New  York,  New  York 
Tel  (2121586  3626 


AUDIOVISUAL  GOALS  FOR  1965: 

(continued  from  the  preceding  page  51) 
insurance  company  concerned  has  already 
slated  a  nationwide  advertising  campaign  to 
deal  with  the  problem.  But  jobless  teen-agers 
don't  read  these  books;  we  need  to  motivate 
within  the  hearts  and  minds  of  youth;  we  need 
to  begin  creating  motion  pictures,  for  example, 
which  alone  possess  the  emotional  impact  to 
"get  inside"'  the  spirit  of  these  young  people. 
Highway  Accidents  Take  Terrible  Toll 
America's  streets  and  highways  are  strewn 
with  the  lifeless  bodies  of  accident  victims.  The 
task  of  safety  education  is  more  imperative  than 
ever  before.  Minutes  and  hours  available  to 
impress  this  ghastly,  wasteful  killing  by  care- 
less drivers  upon  viewers  in  theaters,  on  tele- 
vision and  among  I6nim  viewer  groups  must 
be  used  by  hard-hitting  films.  The  automotive 
industry  has  made  some  contributions  in  films 
of  this  kind,  but  not  enough.  The  insurance  in- 
dustry also  has  an  economic  as  well  as  a  social 
stake  in  sponsoring  more  safety  education  films, 

America's  mental  hospitals  are  crowded  with 
these  unfortunate  patients.  Every  five  minutes 
in  1965,  a  mentally-retarded  child  will  be  born 
among  us.  There  are  already  five  and  one-half 
million  Americans  whose  minds  are  retarded, 
many  of  them  not  under  institutional  care  but 
potentially  useful  citizens  who  can  be  trained 
for  skills.  The  President's  Committee  on  Mental 
Retardation,  sparked  by  the  late  President 
Kennedy,  has  put  the  problem  before  the  peo- 
ple. There  have  already  been  created  some 
extremely  useful  informative  films.  More  are 
needed  to  serve  today's  needs. 

Here  .\re  Other  Vital  "Human  Ec)uatioMS " 

These,  briefly  touch  upon,  are  a  few  of 
.America's  "problem"  goals.  There  are  others 
which  are  less  of  a  problem  than  an  opportun- 
itv.  The  facts  and  figures  are  again  important. 

Our  present  population  includes  18  million 
persons  who  are  65  years  or  older.  By  1970, 
the  figure  will  have  increased  to  20  million. 
The  proposals  for  Medicare,  to  alleviate  the 
problems  of  illness  among  the  aged,  are  before 
the  Congress.  But  there  are  other,  nuich  more 
positive  factors  to  be  taken  into  account: 
Films  to  Prepare  Elderly  for  Retirement 

Are  we  properly  preparing  our  pensioned 
and  retired  oldsters  for  their  new  leisure"? 

.Are  we  aware  that  the  statistics  show  that 
a  large  proportion  of  them  are  a  lot  better  off 
than  advocates  of  medicare  would  have  us  be- 
lieve'? For  instance:  the  average  net  worth  of 
families  in  the  65-and-over  category  is  $30,718. 
The  government-preferred  figure  of  their  ine- 
ilian  net  worth  still  shows  that  these  families 
have  $10,450.  nearly  $3,000  more  than  the 
median  net  worth  of  all  U.  S.  families,  82%  of 
these  elderly  families  have  no  installment  debt 
(compared  to  50%  or  less  in  all  families  under 
age  55).  These  65-and-over  families  earn  less 
than  $2,875  annually  but  they  are  still  re- 
markably secure.  One  effect  of  the  medical 
care  for  the  aged  bill,  if  it  passes,  will  be  to  in- 
crease funds  available  for  other  spending. 
Overseas  "Trade"  in  Fihus  Must  Be  Eased 

.And.  for  our  economic  survival  which  de- 
pends on  trade  abroad,  the  nation  will  con- 
tinue its  awareness  of  our  customers  and  friends 


SOU^'D  RECORDI^i; 

FOR   STRIP   FILMS 

Novi/  you  can   sell   professional   re- 
corded sound  with  your  strip  films.  Let 
RPL  handle  this  entire  phase  for  you. 

Just  send  your  script,  marked  with 
slide  changes  and  we  will  record  the 
narration   with   sound   effects   and 
music  as  desired.  If  you  prefer,  sub- 
mit your  recorded  tapes— 

RPL  will  insert  synchronizing  sig- 
nals—audible or  automatic  for  all 
makes  of  projectors— produce  for 
you  one  or  thousands  of  tapes, 
tape  cartridges  or  discs. 

You  can  sell  to  your  clients  strip-films 
with  professional  sound  that  solves 
the  mysteries  of  the  new  and  various 
automatic  frame  change  systems— at  a 
surprisingly  low  cost. 

For  your  next  strip-film  project 
write  for  free  folder 

"SOUND  SENSE  FOR  STRIP  FILMS" 
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Recorded  Publications  Laboratories 

1502  Pierce  Avenue  C»mden,   N,   J,    08105 


1 

DAMAGED  FILM  | 
JOSPIM^I 

Why  Junk  mtm  mi 

"Ttie   Film   Doctors' "   (specialists   in   tfie 
science  of  film  rejuvenation)  can  restore 
scratctted,    brittle,    and    worn    film    at    a 
fraction  of  new  print  costs.  Old,  damaged 
8,  16,  35mm  film  can  be  restored  to  orig- 
inal screening  quality  and  its  life  can  be 
prolonged   indefinitely, 
(APIDWELO:     restores  damaeed  criflrals,  neg- 
atives and  prints. 
IIAPIDTREAT;  completely  protects  and  prolongs 

the  life  of  new  prints  indefinitely, 
RAPID   rilM   SHIPPERS:   vault   storage,   interna- 
tional distribution  and  inspection  facilities. 
Write    for    Booklet   Y-3 

ror    complete    details    write:             (^  *V 

M-^APID   FILM                             1^  I.    . 
y  TECH/V/OUe.  live.        ^—^ 

37-02  27  ST.,  L.  1.  C.I,  N.  Y.      /^T\ 
STillw«ll  «-4BOO.E»t.  1940         ''»-'     » 
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MOTION  PICTURES 
FILM  STRIPS  *  SLIDES 

COMMUNrCATE"""^"" 
MOTIVATE  *  EDUCATE 

them  .•;  J  I  I'i  .',j  1 1  M C j..L.....,[ 

(^  VISUAL  AIDS 

will  greatly  improve  your 

AUDIENCE  IMPACT 

To  capitalize  fully  on  your  investment  in 
motion  pictures,  slides  and  film  strips 
...  to  enhance  the  professional  "know- 
how"  that  went  into  them  ...  to  deliver 
the  message  more  economically,  these 
H.P.I.  Visual  Aids  are  extremely  valuable 
and  versatile. 

GROUPSHOWJ/P  SCREENS 

"Lights  On"  PfQjtction  anywhere.  Sets  up  in- 
stantly —  folds  flat  into  own  case.  Operates 
with  any  movie,  shde  or  filmstnp  projector. 
Available   in  3  sizes. 

(Not  shown)  Compact  TELESCREENS  for  small 
audiences  up  to  12:  unusually  brilliant  out- 
doors  in   daylight. 


IC) square  slkk^  Ihealer. 

Impressive  35mm  slide  presentations  with  this 
award-wmning  chrome  and  walnut  desk  top 
projector.  Features  10"  x  10"  screen;  accepts 
any  2*2  slide  mount:  metal,  glass  or  paper. 
Folds  flat. 


quik  splice  SPLICERS  S  TAPES 

Repair  torn  film  strips  without  loss  of  frames 
,  .  .  make  noise-free  splices  on  sound  film 
.  .  .  bond  any  film  base  to  any  other.  No 
scraping,  cement,  heat  or  special  skills  neces- 
sary.  Proved    best   in   schools   and   industry. 


X> 


Write    for    illustrated    brochure-price 
list  of  H.P.I.  Industrial  A/V  products 
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HUDSON   PHOIOGIItPHIC   INDUSTRKS.    INC 
INOUSIAIAL  AND  A/V  PRODUCTS  DIVISION 
Irvington  on-Hudson.  N   f 


ALDIOMSl  .\l.  GOALS  FOR   1%.'): 


beyond  these  borders.  Nearest  at  hand  arc  Can- 
ada and  Mexico.  The  increasing  exchange  oi 
fihns  between  the  t  S.  and  these  neighbors  must 
be  encouraged,  barriers  lowered  and  awareness 
increased  in  all  three  countries  of  our  com- 
mon interests. 

Canada's  forthcoming  EXPO:  67  (see  page 
M )  will  certainly  provide  an  upsurge  of  new 
audiovisual  ideas.  Our  friends  to  the  North  are 
encouraged  to  outdo  the  best  which  New  York's 
1  air  offered.  But  we  have  given  loo  little  at- 
tention to  the  rapid  development  of  our  No.  1 
Latin  ."Xmerican  customer:  Mexico. 

Increase  Kilin  Traffic  %\'ith  Latin-America 

Mexico's  economic  output  has  doubled  since 
1940.  Compared  to  the  193()'s.  Mexico  now 
has  six  times  as  much  electric  power.  1 1  times 
as  much  cement  production;  I  1  times  its  for- 
mer highway  mileage  and  1.3  times  greater  steel 
initput.  President  Johnson  has  done  much  al- 
rcadv  to  improve  relations  between  our  coun- 
tries. But  are  we  thinking  atxiut  Mexico  as  a 
\icwing  audience  for  more  U.S. -sponsored 
lilms'  And  are  we  encouraging  these  Latin- 
American  neighbors  to  send  us  more  films  about 
their  country,  its  customers,  people  and  prod- 
ucts? 

"Operation  Goodwill  "  begins  close  to  home 
and  fans  out  to  Central  America  and  to  the 
vast  continent  to  the  South.  It  extends,  at  jet- 
age  speed,  to  England  and  the  continent  of 
Europe.  It  wings  its  way  across  the  Pacific  to 
all  of  Japan  and  to  Australia.  Greater  concen- 
tration of  the  final  development  of  8mm  equip- 
ment and  films  will  make  such  low-cost,  low- 
weight  prints  as  practical  as  an  airmail  letter. 
Films  can  span  the  oceans  within  hours. 

"Bend  This  New  World  to  Hopes  of  Man  " 
These  are  some  of  the  Goals  for  I96.'>. 
.Attainment  must  be  based  on  facts  and  fig- 
ures, on  awareness  of  realities  and  the  under- 
standing of  both  producers  and  sponsors  who 
have  the  power  to  help  do  something  about  all 
of  this  on  the  lighted  screen. 

The  Goals  for  lyft.")  are  stimulating  to  every 
American.  As  President  Johnson's  Inaugural 
Address  expressed  it,  "Is  our  world  none?  We 
\a\  iurewell.  Is  a  new  world  comhifi?  We  wel- 
come it  —  and  we  will  bend  it  to  the  hopes  of 
man."  * 


The  operation  was  a 

success. ..but  the  patient  died 

You,  too,  can  lose  "patients"  through  some 
small  detail  .  .  .  such  as  titles  not  up  to  the 
standard  of  the  rest  of  your  production.  .  . 
Guard  against  loss  of  clients  by  protecting 
your  large  investment  in  time  and  money 
by  a  very  small  investment  In  Knight  titles. 

KNIGHT  STUDIO 

159  E.  Chicago  Ave.,  Chicago  11 


CAMERA-MART 


mi 


% 


ARRIFLEX  16mm  CAfVlERA 


Whether  you  choose  the  standard  Model 
S  or  the  new  gear  driven  Model  M  with 
Built-in  electric  slate  and  sync  generator 
or  the  latest  Model  Q  noiseless  Arriflex— 
you  choose  one  of  the  finest  16mm  re- 
flex cameras  available.  Rock-steady  reg- 
istration pin  movement. 

ARRIFLEX  35mm  CAMERA 


Model  ll-C  incorporates  the  latest  Im- 
provements in  35mm  Reflex  cameras. 
Quick  change  magazines,  mirror  reflex 
shutter.  Also  available  with  variable 
shutter,  built-in  electric  slate  and  sync 
generator. 

ARRIFLEX  SOUND  BLIMPS 


For  16mm  and  35mm  cameras.  Compact, 
noiseless.  Accepts  400'  magazines  (up 
to  10,000'  on  35mm).  Sync  motor,  foot- 
age counter,  follow  focus  for  studio  or 
location.  Also  available  in  new  fiber  glass 
materials. 

SIEMENS  PROJECTOR 

^         Onnn    A  high  quality  optical- 
M^,M    ■*■*'*"'    magnetic    interlock 
'iRJjlfc       ''•^"\l      sound  projector.  Rec- 
7       Hi-V      ords    200    mil    Mag- 
n*  'V^    '      hs''':  track.    Mix  and 
*'    Xir.  playback.  Single  sys- 

tem optical,  single  or 
double  system  mag- 
netic tracks  in  perfect 
sync! 

.\ll  Arriflex  &  Siemens  Equipment 

Available    for    Lnnrj    Term    Leasinr/ 

Send  for  descriptive  literature 


ff9s*» 


the  CAMERA-MART  inc. 

1845  Broadway,  New  York  23.  N.  Y. 
PLara  7-6977 
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NASA  "Control"  Uses  Genarco 
.{,000-\\att     Slide     Projector 

•-  On  a  recent  visit  to  the  presen- 
tation (control)  room  of  the  Na- 
tional Aeronautics  and  Space  Ad- 
ministration, editors  noted  the  use 
of  the  extremely  powerful  Genarco 
3,000-watt  slide  projector.  It  is 
used  for  top-level  showings,  at- 
tended by  the  Recovery  Comman- 
der, Operations  and  Flight  Direc- 
tors, the  Flight  Surgeon  and  other 
v.i.p.  personnel  who  may  have  to 
make  immediate,  vital  decisions 
when  a  satellite  flight  is  in  prog- 
ress. 

Images  projected  show  maps  of 
the  earth  on  which  the  space 
vehicle  track  has  been  traced  in 
advance.  Images  must  be  very 
bright  (Genarco  unit  puts  up  to 
6,000  lumens  on  screen  20-feet 
wide)  because  room  is  seldom 
darkened.  Precise  projection  on 
screen  is  a  "must"  with  reference 
to  screen  edges. 

In  addition,  if  the  same  slide  is 
carried  on  screen  for  a  long  period 
of  time,  slides  must  remain  cool 
and  not  overheat.  These  qualities 
have  earned  this  top-quality  unit 
repeat  orders  for  this  kind  of  ap 
plication.  The  specifications  arc 
worthy  of  note  for  industry  appli- 
cations, as  well.  • 
*        *        * 

Kodak  Magnetic  Sound  Tapes 
Now  Being  Widely  Marketed 

•b  A  major  change  in  marketing 
of  its  magnetic  sound  tapes  has 
been  announced  by  the  Eastman 
Kodak  Company.  Since  October, 
all  EK  tapes  are  being  marketed 
through  electronic  supply  houses, 
audio  departments  and  similar  out- 
lets where  they  are  being  sold 
under  the  name,  Kodak  Sound 
Recording  Tape. 

"The  consolidation  of  all  tapes 
under  one  brand  name  will  allow 
us  to  offer  through  all  sales  outlets 
both  our  high  output  tape  and  our 
low  print  general  purpose  tape." 
notes  Eric  Johnson,  Kodak  mana- 
ger of  magnetic  product  sales. 
"Both  the  high  output  tape  and 
low  output  tape  are  offered  at  the 
same  price."  • 

*        *        * 

New  Lightweight  Package  f«>r 
Maier-Hancock  Hot  Splicers 

-k  Portable  hot  splicers  of  the 
Maier-Hancock  Sales  Co.  are  now 
being  shipped  in  new  lightweight 
packaging  which  assures  additional 
protection  from  damage  in  transit, 
is  easier  to  open  and  more  at- 
tractive. In  addition,  new  construc- 
tion techniques  have  cut  shipping 
costs  20  to  30%. 

Arthur  H.  Bolt,  manager  of  the 


along  production  lines 


company,  calls  the  new  carton  "an 
important  step  in  bringing  the 
well-known  Maier-Hancock  splicer 
to  our  dealers  and  their  customers 
in  a  quality  package."  • 

*        *        * 
Fred  Olscn  Named  President 
of  VPI  of  Illinois,  Evanston 
tV  Resuming   executive   duties   as 
the  new  president  of  VPI  of  Illi- 
nois.   Inc..    an   affiliate   of   Video 
Pictures.  Inc.  of  New  York,  is  a 
former  volume  builder  of  quality 
homes,  Fred  Olsen.  The  producer 
of    a    syndicated    TV-tape    show. 
Builders'  Showcase,  he  has  direct- 
ed over  75  film  and  TV-tape  com- 
tnercials  and  productions. 

.As   president   of   the  new  Chi- 
cago-area based  company.  Olsen  is 


in  charge  of  all  midwest  opera- 
tions, working  in  close  liaison  with 
VPI  of  California  and  VPI  Pro- 
ductions, in  New  York  City.  The 
studio  is  located  in  Evanston.       • 

Channel  Film  Procluctions  is 
New  Service  Studio  in  N.  Y. 

-k  Channel  Film  Productions. 
Inc..  has  been  formed  at  48  West 
48th  Street.  New  York,  to  provide 
such  services  to  the  film  making 
industry  as  on-premise  animation, 
optical,  editing  and  sound  facil- 
Officers  of  the  new  firm  are 
Henry  G.  Plitt.  president;  Harold 
J.  Klein  and  Raymond  C.  Fox. 
vice  presidents;  Beverly  Seeger, 
secretary;  and  Hal  Seeger.  treas- 
urer. Messrs  Plitt,  Klein  and  Fox 


are  associated  with  .ABC  Films, 
Inc.,  while  Mr.  Seeger  is  head  of 
Hal  Seeger  Productions.  Inc.         • 

*  ^        * 

Bonded  TV  Film  Service  Names 
Kabelac    as    Business    .Manager 

--  Edward  J.  Kabelac  has  been 
named  business  manager  of  the 
Agency  Services  Division  of  Bond- 
edTV  Film  Service.  Alex  Leslie, 
vice-president  in  charge  of  the  di- 
vision, confirmed  the  appointment 
last  month.  He  is  the  former  busi- 
ness manager  of  Plautus  Produc- 
tions and  was  with  the  CBS  Tele- 
vision network  for  over  seven 
years.  • 

*  *        « 

Turllelauli  &  AIoss  Expansion 
Doubles  Facilities  in  New  \ork 

•  Turtletaub  &  Moss,  Inc.,  New 
York  film  production  firm,  has 
doubled  its  office  space,  adding 
facilities  for  art.  animation  and 
motion  picture  editing  and  pro- 
jection. 

Dorothy  M.  Eckhardt.  formerly 
with  Daneck  Productions,  has 
joined  the  company  as  art  direc- 
tor. • 

Doris  Reichluirl  to  VPI  Staff 
as  (Coordinator  of  Production 

^'  Doris  Reichbart  has  joined 
VPI  Productions.  Inc.,  as  produc- 
tion coordinator.  Miss  Reichbart 
has  been  with  MPO  as  an  editor, 
and  then  as  supervising  editor.  She 
joined  Robert  Lawrence  Produc- 
tions as  production  supervisor, 
working  in  Europe  on  the  Revlon, 
Studebaker,  Top  Brass  and  Savarin 
accounts.  When  she  left  Robert 
Lawrence  she  was  vice-president.  • 

*  *        * 

Bart  Ishell  Heads  an  .4tlanta 
Office  for  VPI  Productions.  Inc. 

>  VPI  Productions,  Inc..  New 
York,  has  opened  a  new  office  in 
.Atlanta  at  1140  Peachtree  Street. 
Bart  Isbell,  Jr.  is  Southeastern 
sales  reprsentative  for  VPI  in  the 
new  office.  He  was  formerly  a 
broadcast  media  supervisor  at  Len- 
nen  &  Newell,  and  is  the  president 
of  Glenkaren  .Associates,  who  own 
radio  station  WGKA,  in  Atlanta.  • 

Friends    Honor    \.    E.    Ilindle 
W  illi    Dinner   on    Helirement 

His  many  friends  in  the  audio- 
visual industry  honored  .Alfred  E. 
Hindle,  retiring  West  Coast  manag- 
er for  RCA  Custom  Records,  with 
a  dinner  in  his  honor  on  January 
2 1  St. 

The  event  was  held  at  the  Bev- 
erly Hills  Hotel,  Beverly  Hills,  Cal- 
ifornia, and  attended  by  many  lead- 
ing personalities  from  recording, 
film  and  television  companies.       • 
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19r>l  \<*\*f.  aiu!  Sporl*  IW'view 
from  FrodtK'tions  L  iiliiiiited 

K  Productions  Unlimited,  Inc.  has 
been  selected  to  distribute  the  two 
annual  documentary  review  films 
produced  by  UPI  Newsfilms.  The 
two  titles  now  available  in  both 
16mm  (sound)  and  8mm  versions 
are  l)iar\  1964  and  Sjiorls  Year 
1964. 

Diary  1964  is  a  half-hour  film 
which  presents  the  top  news  stories 
of  the  year.  It  includes  the  U.  S. 
Presidential  campaign  and  the  elec- 
tion, the  ouster  of  Khruschev.  War- 
ren Report,  conquests  in  space,  the 
hot  and  cold  wars,  the  deaths  of 
former  President  Herbert  Hoover 
and  General  Douglas  MacArthur 
as  well  as  the  story  of  the  British 
elections. 

Sports  Year  1964  is  narrated  by 
Mel  Allen.  It  presents  highlights  of 
the  recent  Olympic  Games  at 
Tokyo,  the  major  league  baseball 
seasons  and  the  World  Series, 
championship  events  in  yachting, 
boxing,  auto  racing,  hockey,  foot- 
ball, golf,  tennis,  and  horse  racing. 

The  two  pictures  may  be  pur- 
chased for  sponsor  library  use  with 
credit  titles  available  at  modest 
additional  cost.  They  are  fully 
scored,  plus  voice  narration,  natu- 
ral sound  effects  and  cover  events 
through  November  of  the  past 
year.  Further  details  on  print  costs. 
etc.  are  available  from  Productions 
Unlimited,  Inc.,  1564  Broadwav, 
New  York.  N.  Y.  10036.  '. 

*  *        * 

'•Uivcrsidc-Allaiita  .'>0(»"  Shows 
Stock  Car  Karin^  .Vt  Its  Best 

•A-  Two  of  the  best-attended  500- 
mile  stock  car  races  of  1964  (at 
Riverside,  Calif,  and  Atlanta,  Ga.) 
are  covered  in  a  new  color-sound 
16ram  motion  picture,  Riverside- 
Allanla  500,  recently  released  by 
The  Firestone  Tire  &  Rubber  Com- 
pany. 

Stock  car  tirivcrs  put  their  abil- 
ities and  equipment  through  gruel- 
ing tests  on  the  Riverside  course 
and  along  the  high-banked  asphalt 
track  at  .Atlanta.  The  reel  is  avail- 
able for  free  loan  to  interested 
group  audiences  via  Association 
Films"  libraries  at  Ridgefield,  N.  J  . 
LaGrange,  111.,  Dallas,  Texas,  and 
Hayward,  Calif.  • 

*  *        --^ 

See  the  '64   "Canadian   Open" 

*  Highlights  of  the  1964  "Cana- 
dian Open"  golf  championship  arc 
shown  in  Charge  From  Down  Un- 
der, sponsored  by  Seagram's;  pro- 
duced by  Crawley  Films.  25-min- 
ute  prints  are  available  for  free 
loan  from  Modem  libraries  in  Can- 
ada and  U.  S.  • 


Football  coaches 

who  help  pick 

"Best  Plaijf."  ar< 

pictured  (t  to  r' . 
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Curtice,  and  Hahhy 

Dodd.  St<nidint: 

(right  rear)  is  Ti  il 

Harding,  of  the  Du 

Pnnt  Co..  spon.wi-. 


FILMS  SHOW  COACHING  SKILLS 

A  Growing  Library  of  Fine  Instructional  Sports  Films 
Serves   the    National   Collegiate  Athletic   Association 


U^ 


[SEFUL  Ntiw  Sports  instruc- 
tional motion  pictures  are 
building  a  large  library  of  films  for 
coaching  and  other  athletic  group 
uses  served  the  National  Collegiate 
Film  Service,  working  on  behalf  of 
the  National  Collegiate  Athletic 
Association 

The  films  are  a  part  of  the  regu- 
lar NCAA  service  to  its  members 
and  are  distributed  without  charge 
to  all  NCAA  member  institutions. 
Sponsor  participation  helps  make 
the  program  possible.  In  addition, 
they  are  made  available  to  all  other 
schools  and  organizations  on  a 
minimum  rental  basis  through  the 
Film  Service  library  at  10.^0  W. 
Chicago  Avenue,  in  Chicago. 
Nickhuis  Star  of  Coif  Film 

One  of  the  latest  productions 
will  feature  the  well-known  golfer 
and  former  NCAA  champion.  Jack 
Nicklaus.  with  his  former  coach 
at  Ohio  State,  Bob  Kepler.  Kepler 
is  chairman  of  the  NCAA  Golf 
Committee.  The  other  new  picture 


to  be  released  in  '65  will  show  the 
Best  Football  Plays  of  1964. 

An  example  of  outstanding  films 
available  from  this  source  is  the 
2S-minute  16mm  color  picture. 
High  Speed  Basketball,  which  re- 
tells the  success  story  of  Loyola 
University's  Ramblers  of  1963.  the 
NCA.A  championship  basketball 
team  that  averaged  91.S  points  per 
game  to  lead  the  nation  in  scoring 
for  two  consecutive  seasons. 
.Shows  Practice  Techniques 

The  techniques  of  Rambler 
coach  George  Ireland,  which  help- 
ed to  produce  a  1963  record  of  29 
wins  against  only  two  losses  in  his 
1 2th  season  as  head  coach,  is  pic- 
tured in  Higli  Speed  Basketball. 
His  game  has  been  referred  to  as 
"organized  confusion."  The  film 
shows  such  fundamental  practice 
techniques  as  drilling  with  smaller 
basket  rims,  "falling  in  love  with 
the  basket"  ( in  which  players  prac- 
tice tip-ins  and  lay-ups  from  every 
angle),    dunking,    rebounding   for 


The  \C.\.\  film  "High  S/nrd  liu.skethall"  fruluns  the  I .uiiol,i  Hitinhle 


scores,  and  use  of  an  automatic 
ball  retriever. 

Panels  of  well-known  coaches 
select  the  "Best  Plays"  for  the  an- 
nual football  film.  The  1963  film 
panelists  included  Dave  Nelson  of 
IX-la«are,  Darrell  Royal  of  Texas, 
Ara  Parseghian  of  Notre  Dame, 
.lack  Curtice,  University  of  Cali- 
fornia, and  Bobby  Dodd.  Georgia 
lech  coach. 

.Alt  Produced  by  Bill  Can/. 

Iligli  Speed  Baskelhall  was 
sponsored  for  NCAA  release  by 
the  MacGregor  Division  of  Bruns- 
wick Sports;  Best  Football  Plays 
of  19(i3  was  sponsored  by  the 
Photo  Products  Department  of  E. 
I.  duPont  de  Nemours  &  Co. 

Producer  of  all  these  pictures 
as  of  all  new  NCAA  motion  pic- 
tures is  William  J.  Ganz,  of  the 
Institute  of  Visual  Communica- 
tions. New  York  City.  • 

J.  C.  Penney  liiiiids  Library 
W  ilh  Release  of  "Ski  Happy" 

■'  .Another  release  in  its  stepped- 
up  use  of  informational  films  is 
announced  by  the  J.  C.  Penney 
Company.  Ski  Happy  is  a  14- 
minule  winter  sports  film  laid  in 
the  Chilean  Andes.  Women's  ski 
champion  Penny  Pitou  and  TV 
personality  Fred  Foy  are  co-nar- 
rators of  the  action  which  centers 
on  a  ski  school  at  the  1  ake  of  the 
Incas. 

Ski  Happy  was  produced  by 
Rodney  Chalk  of  Show  Associates 
and  is  being  offered  to  TV  stations 
nationallv  by  Sterling  Movies 
U.S.A.    '  '  • 

--^        *        * 
Three  Popular  Ski  Pii'lures 
.V\allalile  lorCliih  Sliouings 

Groups  of  ski  enthusiasts  can 
obtain  three  popular  color  films 
to  show  this  season.  Current  and 
very  choice  are:  Ski  With  Biiiek, 
starring  Stein  Eriksen  (at  Modern 
TPS  libraries);  American  Ski 
I'eehniqties  (from  National  Ski 
Patrol  System,  Inc.);  and  Ski 
Sense;  an  excellent  film  on  safety 
habits  (available  from  local  offices 
of  Aetna  Fife  Affiliated  Go's.). 

Ski  Sense  emphasizes  10  points 
which  lead  to  greater  enjoyment 
through  safe  skiing.  Most  impor- 
tant of  these  is  physical  condition 
(take  brief  daily  exercizes).  But 
also  get  proper  equipment,  have 
it  fitted  by  an  expert. 

Take  lessons,  Ski  Sense  notes, 
to  ski  properly.  And  be  sure  you 
know  the  area  where  you're  on 
skis.  It's  best  to  ski  in  groups, 
especially  in  case  of  an  accident. 
Lifts  and  tows  have  posted  rules 
which  should  be  followed.  • 
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Pflbert  Smith,  Al  Lofquist 
in  New  Posts  at  Technicolor 

-'t  Two  key  appointments  by  Mel- 
vin  H.  Jacobs,  president  and  chief 
executive  officer  of  the  Techni- 
color Corporation  were  announced 
on  January  4th.  Delbert  K.  Smith 
has  been  named  a  corporate  vice- 
president  and  A.  P.  (Al)  Lofquist 
is  now  vice-president  for  produc- 
tion in  Technicolor's  Motion  Pic- 
ture Division. 

Smith  was  formerly  vice-presi- 
dent in  charge  of  the  Consumer 
Photographic  Division.  His  full 
time  duties  will  include  investigat- 
ing merchandise  for  the  company 
and  evaluating  possible  acquisi- 
tions. 

Lofquist  was  formerly  plant 
manager.  His  new  duties  place  him 
in  charge  of  all  production  for  the 
Motion  Picture  Division  in  Holly- 
wood. • 

George  Gill  to  GolorTran  as 
Manager  of  Eastern  Offices 

'■"  George  Gill  is  the  new  Eastern 
manager  for  ColorTran  Industries, 
in  charge  of  that  company's  re- 
cently-opened New  York  office. 
He  will  work  directly  with  motion 
picture  and  television  producers 
on  special  installations  and  appli- 
cations, according  to  ColorTrans 
executive  director.  Milton  Forman. 
His  extensive  experience  in 
studio  lighting  will  also  be  utilized 
to  help  direct  the  company's  new 
product  program.  Gill  has  served 
in  the  industry  since  1935  and  pre- 
viously held  several  key  posts  with 
Century  Lighting.  New   York.     • 

*  *       * 

DuikI  Back  from  Mexico  City: 
Join>  W  ilding-FeiUlerson,  Inc. 
'•-  Active  in  commercial  film  pro- 
duction in  Mexico  City  for  the 
past  seven  years.  Bob  Doud  has 
returned  to  the  U.  S.  to  join  Wild- 
ing-Fedderson.  Inc.  in  Los  Ang- 
eles. His  appointment  was  an- 
nounced last  month  by  Jack  W. 
Minor,  president  of  the  West 
Coast  subsidiary  of  Wilding,  Inc. 
While  in  Mexico,  Doud  served 
as  producer,  director  and  a  sales 
executive  for  R.  K.  Tompkins 
Commercial  Productions.  He  also 
headed  his  own  commercial  photo- 
graphy studio  in  that  country.       • 

*  *        * 
Dohro  Joins  Da-Lite  Screen 

'■  Dave  Dobro  is  the  new  district 
sales  manager  in  the  northeastern 
states  for  the  Da-Lite  Screen  Com- 
pany, Inc..  Warsaw.  Indiana.  He 
was  formerly  a  representative  of 
the  Polaroid  Corp.  in  that  area. 
Dobro  resides  in  North  Attleboro, 
Mass.  • 
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Bonded  ((pens  "W  orld"*  Largest"  Film  Depot  at  Fori  Lee 


TODAY  Tr.affic  in  motion  pic- 
ture film  prints  has  become  a 
big  business  Adding  to  continuing 
volume  of  titles  constantly  on  the 
move  for  entertainment  theater  ex- 
hibition are  the  thousands  of  prints 
of  filmed  television  programs  and 
of  TV  commercials.  Finally,  the 
irrowth    of    both    35    and    16mm 


sponsored  film  distribution  is  indi- 
cated by  commonplace  print  or- 
ders of  300,  500  and  1.000  prints 
in  circulation  in  these  fields  as  well 
as  moving  to  group  audiences  and 
schools. 

The  opening  last  month  of  what 
its  management  calls  "the  world 
largest   film   exchange  depot"   lo- 


AV    rear   projection    cabinets    protect    the    investment    you    have    In    your    projectors. 

The  AV  rear  projection  cabinet  lets 
you  use  any  projectors  you  now  own 

E\clusi\f   Buhl   lens   (oplinnal)    gi\es 
full-screen  presentalion  from  all  projectors. 

You  can  install  this  remarkable  audio-visual  tool  with  no  need 
to  replace  costly  projectors.  The  AV  rear  projection  cabinet  accom- 
modates most  all  projectors  commonl.v  in  use  For  projectors  ^Nith 
two-inch  lenses  and  larger  (including  slide  and  W^^V'^^P''^  ve  f,fl 
we  provide  an  exclusive  built-in  Buhl  lens  (optional)  to  gne  full 
screen  picture.  Riser  modification  lor 
certain  projectors  (Bell  &  Howell, 
etc.)  available.  Cabinet  delivered  with 
all  modifications  made.  Just  tell  us 
what  kind  of  projectors  you  use. 

The  -AV  rear  projection  cabinet 
gives  you  a  distoltion-free  22"  x  28" 
picture  on  a  new  Polacoat  non-glare 
screen.  It  ends  the  need  for  costly 
darkened  rooms.  The  lights  stay  on, 
the  blinds  stay  up.  It  is  self-contained 
with  vour  projector  installed  and  a 
big  speaker  built  in.  The  .AV  cabinet 
is  the  verv  model  of  convenience! 

Send  for  free  folder  containing 
complete  information  and  specifica- 
tions. Order  direct  from  factory  or 
your  AV  supplier. 


AV  rear  projection   cabinets   make 
any   room  a   visual  aids  room. 


isual  Research,  inc. 


209    East    Kingsmill    Street 


Pampa,  Teias 
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cated  on  a  five-acre  tract  in  Fort 
Lee.  New  Jersey,  reflects  this 
growth  trend.  In  a  modern,  low- 
slung  building  in  Bonded  Park, 
Chester  M.  Ross,  president  of 
Bonded  Services  Division  of  Novo 
Industries,  said: 

"We've  built  the  newest,  most 
modern  facilities  available  for  film 
handling.  We  now  have  25,000 
square  feet  of  working  area  with 
more  than  sufficient  room  for  ex- 
pansion when  required." 

The  new  depot  is  on  the  site  of 
the  birthplace  of  .American  motion 
pictures.  Here,  an  original  two- 
story  stucco  building  was  erected 
by  Universal  Pictures  in  1914.  On 
this  site  Pearl  White.  Mack  Sen- 
nett's  Keystone  Kops  and  such 
stars  as  Rudolph  Valentino  per- 
formed. 

The  new  location  is  adjacent  to 
Newark  Airport  and  both  La- 
Guardia  and  Kennedy  airports  are 
closer  in  time  than  from  the  mid- 
town  Manhattan  area.  • 

Viiiif;.   Kavilz    Vre   Friiici|)als 
of  I\e«ly-Forined  Nova  Studios 

Nova  Studios.  Inc..  has  been 
formed  in  New  York  for  the  pro- 
duction of  industrial,  documentary, 
educational,  public  relations  and 
promotional  motion  pictures  and 
related  visual  materials. 

Peter  Yung  and  Lawrence  Rav- 
itz  are  principals  of  the  new  con- 
cern, which  has  offices  at  145  East 
49th  Street. 

Two  motion  pictures  for  the 
Bureau  of  Advertising  of  the  ."Xm- 
L-rican  Newspaper  Publisher's  As- 
sociation have  already  appeared 
under  the  Nova  name.  Production 
is  currently  under  way  on  film  pro- 
jects for  the  Bureau  of  Advertising, 
the  American  Institute  of  .Archi- 
tects and  other  clients.  • 

Munislcri  to  Manage  Sales 
for  TelePro  Industries,  Ine. 

--  TelePro  Industries.  Inc..  manu- 
facturers of  studio  projection  and 
prompting  equipment,  has  appoint- 
ed Joe  .Munisteri  as  sales  manager 
of  its  Broadcast  Sales  &  Manufac- 
turing division  at  Cherry  Hill,  N.  J 
TelePro  is  a  division  of  Defiance 
Industries. 

The  former  service  manager  of 
this  activity  since  1955,  Munisteri 
is  an  authority  in  the  field.  His 
line  includes  TelePro's  twin  dous- 
ers,  rear  screen  projectors,  and 
cueing  systems  used  in  film  tape 
production  and  broadcast  studios. 
The  company  also  manufactures 
TelePrompTer  units  for  public 
and  business  speakers  as  well  as 
film  and  television  studio  use.       • 
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"Lumascribe"  Overhead  Projector 

Beseler  Unveils  "Liiniascrilie" 
Models  of  Overhead  Projeclors 

A  The  Charles  Beseler  Co.  has 
introduced  three  new  models  of 
portable  overhead  projectors,  all 
under  their  Lumascribe  brand 
name.  Models  30000,  30010  anil 
30015  all  weigh  only  23  pounds. 
Each  unit  has  full-sized  projection 
stage  (accepts  standard  10"  x  10" 
transparencies,  mounted  or  un- 
mounted). Special  locating  pins 
position  transparencies  accurately. 

Projection  head  lenses  are  ma- 
jor difference  between  each  model, 
accounting  for  price  differentials. 
Model  30000  has  a  14"  F4.0  Bcs- 
tar  lens  (prices  start  at  SI 87); 
Model  30010  has  14"  F4.0  Actar; 
and  Model  30015,  with  a  12'-i" 
F3.5  Actar  lens,  affords  larger 
images  from  closcr-up. 

Luniascribes  are  powered  b\ 
1,000-watt  CTS  lamps;  operation 
is  said  to  be  safe,  vibrulion-frec. 
cool  and  quiet.  Write  Beseler  Co 
at  291  S.  18lh,  East  Orange,  N.  J. 


Transisl-O-Souinr''  AinplifiiT 
I  for    Mafinelie    Traeks    in    Field 

■&•  Portability  is  important  in  both 
television  news  and  one-man  doc- 
umentary film  production.  A  help- 
ful answer  to  sound  amplification 
is  the  Transist-O-Sound  magnetic 
amplifier,  exclusively  offered  by 
SOS  Pfioto-Cine-Optics.  Inc.  and 
designeil  for  use  with  Auricon  cam- 
eras. The  previous  optical  ampli- 
fier under  the  same  name  has  been 
widely  employed. 

The  new  two  and  o  n  e-h  a  I  f 
pound  amplifier  provides  crisp 
magnetic  sound.  It  is  powered  by 


SOS:  Tronsist-O-Sound  Amplifier 
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a  single  miniaturized  battery.  Mag- 
netic amplifier  response  is  flat 
from  20  to  15.000  cps  within  2  db 
Built-in  speaker  is  disconneclci! 
when  earphones  are  used;  a  liniiter 
circuit  is  standard  equipment. 
W  rite  SOS.  387  Park  .^ve..  South. 
New  York  City  or  the  company's 
Western  office  at  6331  Hollywood 
Blvd.  for  a  specification  sheet.       • 


KaUar  "  H)""  Prinler-l*ror<'S>oi' 
liir  l)r\-l'r<i«c»  I'riiil  Stock 

■.'■  The  unique  plastic  film  devel- 
oped by  Kalvar  now  has  a  new 
1 6mm  motion  picture  printer-proc- 
esssor  which  is  said  to  produce 
"release  prints'"  up  to  70  feet  per 
ntinute.  The  new  machine,  un- 
veiled in  New  York  recently,  copies 
silver  negative  films  onto  Kalvar's 
dry-process  print  film  in  a  single 
continuous  operation. 

The  equipment  was  developed 
and  field-tested  by  Metro  Kalvar. 
Inc.,  a  joint  venture  of  Metro- 
Goldwyn-Maycr    and    the    Kal\;ir 


Prototype  of  Metro /Kalvar's  new 
16mm    plastic   film   printer-processor. 

Corporation.  The  prototype  un- 
veiled was  built  under  a  develop- 
ment contract  by  Calvin  Produc- 
tions. Inc..  of  Kansas  City. 

In  Kalvar  film  the  image  is 
formed  by  microscopic  plastic  bub- 
bles instead  of  by  silver  particles 
in  conventional  film.  Its  other  dif- 
ferences from  silver  film  are  its 
saran-type  emulsion  (compared  to 
gelatin),  its  plastic  base  compared 
to  acetate,  and  its  exposure  by 
ultra-violet  light  and  dry  develop- 
ment by  heat.  Its  proponents  claim 
that  it  eliminates  the  darkroom, 
chemicals  and  much  equipment. 

The  new  printer-processor,  not- 
ed executive  vice-president  Noel 
Bacon,  "can  be  run  by  a  single 
operator,  whose  only  requirement 
is  good  judgment  and  relatively 
simple  training.  He  does  not  have 
to  be  a  photo  technician."  • 


Movie-Mite's  Model  LV-250 

Improved  I,ampli<Mise  cm  16niin 
!,\ -2.'>0  Mo\ie-Alit<-  I'rojeelor 

';•  A  new  M  o  V  i  e-M  i  t  e  1 6mm 
sound  projector.  Model  LV'-250, 
is  said  to  provide  "big  projector 
performance  at  a  budget  price,"' 
according  to  its  maker,  the  Movie- 
Mite  Corporation.  Detroit.  A  ma- 
jor change  has  been  made  within 
the  lamphouse  of  this  new  model. 

The  LV-250  uses  the  new  low- 
voltage,  high-performance  and 
cooler  operating  250-watt  Tru- 
I  lector  lamp.  At  normal  (medi- 
um I  setting,  this  transformer-op- 
erated lamp  is  said  to  provide  light 
output  the  equivalent  of  a  750- 
watt  lamp  and  has  approximately 
100-hour  life. 

This  new  single-case  model  op- 
erates on  AC  only,  weighs  32  lbs. 
List  price  (educational)  is  S349.50 
net.  Write  Movie-Mite  Corp.. 
88 1  1  Puritan  Ave.,  Detroit,  Mich- 
igan 48238  for  technical  literature, 
nearest  source.  • 

Miteliell  Camera  "System  3.'>" 
Provides  Video  Pix  of  -4etion 

The  Mitchell  Camera  Corpora- 
tion has  premiered  a  new  ■"System 
35"  which  employs  a  "building 
block  system  "  which  includes  the 
Mark  II  reflex  35mm  camera,  an 
electronic  "door"  to  the  camera's 
sound  blimp  to  provide  a  high- 
resolution  closed-circuit  TV  pic- 
lure  of  exactly  what  the  camera 
lens  ,secs,  and  a  small,  semi-por- 
table videotape  recorder  to  make 


Scene  at  right: 

camera  director 

and  operator 

con  both  check 

scene-by-scene 

action  during 
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an  instantaneous  transcript  ot  the 
shooting  action. 

It  employs  a  Sony  unit  for  its 
videotape  system  (with  "hold"  ac- 
tion); the  vidicon  camera  in  the 
electronic  door  is  said  to  eliminate 
■rack-cover.""  The  closed-circuit 
elements  add  about  S5,000  in  cost, 
over  a  Mitchell  BNC;  the  video- 
tape recorder,  modified  to  be 
adaptable  to  use  on  sound  stages, 
adds  about  $12,000  in  cost.  The 
expressed  thought  is  such  costs 
would  be  repaid  very  quickly  on 
production  work  through  savings 
in  raw  stock  and  in  reduction  of 
rehearsal  and  retake  time. 

The  unit  demonstrated  on  the 
West  Coast  (November  30)  was 
a  prototype.  Customer  require- 
ments will  affect  the  final  designs 
of  this  35mm  equipment.  • 


'•.\iulio  Itepeater"  Useful  Tool 
for  Your  Displays.  Exhibits 

"■  Where  point-of-purchase  dis- 
plays, exhibits,  etc.  require  con- 
tinuous sound  message  or  music, 
etc.  (also  signals  to  activate  dis- 
plays), the  Cousino  AR-7328 
.Audio    Repeater    is    offered.    No 


Cousino  AR-7328  Audio  Repeater 
—  has  everything  but  a  memory 

warm-up  is  required  for  this  audio 
playback  unit.  it"s  transistorized. 
75-watt  power  outlet  permits  auto- 
matic off-on  operation  of  display 
lights  or  animated  material.  Unit 
starts  on  demand  with  (  1  )  push 
button.  (2)  footmat  switch,  or  (3) 
body  capacity  switch.  End-of-cycle 
shut-off  is  automatic. 

Audio  Repeater  weighs  only 
nine  pounds.  Write  Cousino  Elec- 
tronics Corp.,  1941  Franklin  Ave., 
Toledo.  Ohio  43624  for  nearest 
source  and  prices.  • 
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C  O  C  "Rotator"  for  35mm  Slides 

"Kolalor"  is  Fully-Aiiloiiiati<- 
Hear-St-reen  Slide  Projeclor 
*  What  the  C.O.C.  Time-O-Lite 
company  calls  a  "first,  fully-auto- 
matic portable  rear-screen  slide 
projector"  is  now  being  offered 
through  audiovisual  dealers.  The 
COC  "Rotator"  has  a  36  slide  ca- 
pacity rotating  drum  which  accepts 
all  types  of  standard  2"  x  2" 
mounts. 

The  screen  is  11"  x  11"  dimen- 
sion when  lifted  for  action  and  the 
blower-cooled  unit  is  equipped 
with  a  300-watt,  300-hour  lamp. 
Two-inch  f3.5  lens  and  15-foot  re- 
mote control  cord  are  all  built  in- 
to luggage-type  carrying  case.  A 
unique  method  of  retaining  slides 
in  the  compact  drum  is  provided 
by  a  series  of  plastic  frames  which 
supply  gentle  pressure  to  slide 
mount  on  one  side  (Pat.  Pend.) 
and  press  the  drum  on  opposite 
side  making  both  slides  and  frames 
spill  proof  in  the  field. 

Unit  weighs  only  18  lbs.  Mode! 
A-111  with  automatic  and  remote 
control)  is  listed  at  $149.50;  man- 
ual slide  advance  model  lists  at 
$99.50.  Write  New  Products  Desk 
@  Business  Screen  headquarters 
for  literature.  • 


P&B  Professional  I6111111  Editor 

■si-  P&B  16mm  Editor,  designed 
for  professional  use,  is  claimed  to 
have  built-in  reliability  and  dura- 
bility, and  characteristics  provid- 
ing maximum  speed  and  ease  of 
handling.  Specifications  include 
color-corrected  Triplet  projection 
lens     (f:I8mm);    double    convex 

Ponder  &  Best's  16mm  Editor 


2^- 


condensor  lens;  heat-absorbing  fil- 
ter: planetary  prism  of  rare  earth 
element;  dual,  heavily-coated  front 
surface  mirror;  and  BV  25W  lo- 
voltage.  low-heat  lamp. 

The  editor's  film  pressure  plate 
incorporates  on-off  precision  mi- 
cro-switch, and  the  film  puncher  is 
combined  with  the  pressure  plate. 
Screen  is  4"  x  3/2",  and  frame- 
adjuster  and  focus-adjuster  are 
conveniently  located  in  front. 
Counter  records  film  footage  in 
feet;  40-frame  disc-dial  indicates 
correct  frame  per  running  foot. 

The  P&B  Professional  16mm 
Editor  is  marketed  nationally  by 
Ponder  &  Best.  Inc.,  814  N.  Cole 
Ave.,  Hollywood.  Calif.  90038. 

.\iiipex  322\  Tele\ision  Cainerii 
Is  Ecjuipjx'd  \S  itii  %  ie«liii<ler 

*  Flexibility  for  closed-circuit  ap- 
plications is  a  key  asset  of  a  new 
"viewfinder  version"  of  the  Ampex 
322  vidicon  television  camera.  The 
new  322V  includes  the  322  cam- 
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332V    viewfinder    television    camera 

era.  a  seven-inch  high-intensity 
monitor,  a  four-lens  turret  and 
provision  for  two-way  communi- 
cation and  remote  control. 

The  self-contained  viewfinder 
mounts  directly  above  the  basic 
camera,  enabling  the  operator  to 
focus  and  compose  pictures  pre- 
cisely. It  is  automatic,  solid-state 
and  self-contained.  Write  Ampex 
Corp.,  401  Broadway,  Redwood 
City,  Calif,  for  additional  details.  • 

Cordless   "35"   Slide   Projector 

'V  An  inexpensive  grey-p  1  a  s  t  i  c, 
cordless  35mm  slide  projector  is 
offered  by  Value  Village,  P.  O. 
Box  501-CP,  Buffalo,  N.  Y.  14- 
205.  It  requires  only  three  ordin- 
ary "D"  cell  flashlight  batteries, 
sells  at  $7.95  and  accepts  all 
35mm  slides.  There  is  also  a  spe- 
cial side  loader  for  35mm  strip 
film,  focus  control,  precision  lens. 
Price  is  less  batteries.  • 


Precision  Instrument  Offers 
a  7.T  Ih.  Television  Recorder 

-:  A  Model  PI-3V'  portable  tele- 
vision recorder  with  a  stop-motion 
feature  has  been  announced  by 
the  Precision  Instrument  Company. 
It  was  designed  for  instruction, 
training  and  related  applications 
in  industry  and  education. 

The  PI-3V  uses  the  one-inch 
width  magnetic  tape,  said  to  be 
easier  to  store,  thread  on  machine 


PI-3V  portable  television  recorder 
is     easily     transported      into     field. 

and  ship.  Total  weight  of  unit  is 
only  75  lbs;  takes  only  two  cubic 
feet  of  space  for  portability  in  field 
or  location.  It  will  operate  where- 
ever  ordinary  50  or  60-cycIe  110- 
volt  power  is  available. 

Write  Precision  Instrument 
Company.  Stanford  Industrial 
Park.  Palo  Alto,  Calif.,  mentioning 
Business  Screen  for  full  details, 
price  and  availability  • 

Slo>v  ^lotion  Playback  Now 
on  Anipex  \  ideotape  Portables 

-'-  Useful  to  industrial  and  sports 
users  of  closed-circuit  Videotape 
equipment  equipment  is  a  new 
optional  feature  now  offered  for 
Ampex  portable  Videotape  re- 
corders. It  provides  for  slow-mo- 
tion playback  for  observation  and 
analysis  of  motion  in  detail. 

Ampex  VR-1500  closed-circuit 
recorders  and  VR-660  broadcast 
models  previously  offered  stop 
motion  playback  permitting  sus- 
tained viewing  of  a  single  frame. 
The  new  feature  permits  playback 
at  any  degree  of  speed  from  half- 
speed  to  full  stop  motion  with  a 
single  front  panel  control. 

The  feature  is  optional  on  new- 
recorders  and  available  in  kit  form 
for  recorders  now  in  use.  Price  is 
$340.  Write  Robert  Weismann, 
vice-president,  video  and  instru- 
mentation division.  .Ampex  Cor- 
poration, 40 1  Broadway.  Redwood 
Citv,  California  for  further  details. 


I    '■ 

3M  Model  66  Overfiead  Projector 

3-M's  "66"  Overhead  Projector 

-  The  3M  Company  has  remodel- 
ed its  "66"  overhead  projector  to 
provide  brighter  images  and  easier 
focus.  The  re-model  is  said  to 
have  50  per  cent  more  light;  and 
fine  knob  focusing  facilitates 
sharper  images  on  screen.  The  10" 
X  10"  stage  remains  the  same;  the 
unit  has  a  tilting  head  which  allows 
raising  and  lowering  of  the  image 
while  projector  stage  remains  hori- 
zontal. 

Low-Cost  Transparency  Film 

->  Also  new  from  3M  is  a  "direct- 
reading"  economy-t  y  p  e  positive 
transparency  film.  This  black  line 
film.  Type  133,  costs  from  9  to 
12c  per  sheet,  depending  on  quan- 
tity purchased.  It  can  be  "imaged" 
by  being  passed  through  a  "Ther- 
mo-Fax"  Copying  Machine  with 
the  original  in  a  four-second  op- 
eration. • 
^        ^        * 

Four-Lp  I6111111  Priiil.-i  from 
the  "Quad-16"  Optical  Printer 

"7  Four  1 6mm  images  in  one  pass 
from  a  35mm  original  are  pro- 
duced by  a  new  Tipro  35-Quad- 
1 6  optical  printer  offered  by  .Andre 
Debrie.  The  Paris-based  firm  notes 
that  the  QuAt>16  has  an  effective 
output  of  120-feet-per-minute  of 
16mm.  It  prints  on  35  16-3R 
stock,  later  slit  to  16mm. 

Two  basic  models  are  offered. 
One  serves  for  black  and  white 
and  subtractive  color  printing,  util- 
izing the  Debrie  pocket  band  sys- 
tem of  scene-to-scene  light  changes 
and  color  correction.  The  second 
model  is  for  additive  color  work 
and  is  controlled  by  punched  tape 
reader,  using  modified  .American- 
made  additive  color  lamphouses. 
Write  Andre  Debrie  of  New  York, 
College  Point  56,  N.  Y.  for  defini- 
tive technical  literature  and  prices. 

MENTION    BUSINESS  SCREEN    IN 
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Kodak   Stanclar(lize^  (lores  on 
Professional   M.  P.   Films 

i~  Effective  January  1.  Fastman 
Kodak  has  standardized  the  core 
for  its  professional  motion  picture 
films. 

The  use  of  a  universal  film  core 
offers  cinematouraphers  the  triple 
advantages  of  durability,  adaptabil- 
ity and  increased  efficiency  in  mo- 
tion picture  film  handling. 

It  is  the  Eastman  Kodak  Type 
U  35mm  Film  Core,  a  female  core 
which  can  be  installed  on  film 
spindles  normally  used  for  most 
of  the  motion  picture  industry's 
3.5mm  camera  negative  and  vound 
recording  films. 

By  making  this  conversion  to 
the  Type  U  Core,  a  more  stand- 
ardized world  practice  can  be  es- 
tablished in  the  handling  of  motion 
picture  film,  Kodak  announced. 
In  addition,  when  film  is  wound 
on  the  Type  U  Core,  it  can  be 
placed  on  a  spindle  designed  for 
the  earlier  Type  R  Core.  A  simple 
key  can  be  made  to  make  this 
adaption. 

.Additional  information  may  be 
obtained  from  the  Motion  Picture 
and  Education  Markets  Division 
of  Eastman  Kodak  Company.  Ro- 
chester. New  York.  • 
*       *       * 

Pr*'\  i*'\%  Vdils  Tiiped  .^oinul  to 
T4>rlini<-olor    }{inni    "Instant^* 

;'  Preview  Productions,  Inc.  has 
added  sound  to  Technicolor's 
Automatic  Display  Projection  Sys- 
tem. With  approval  of  Technicolor, 
the  developer  is  marketing  the  unit 
as  Preview's  Technicolor  70()-S.  A 
sound  tape  cartridge  repeater  is 
enclosed  neatly  within  the  unit; 
easy  access  is  gained  through  a 
hinged  door  on  the  right  side  of 
the  housing,  just  as  access  for  film 


cartridge  positioning  is  through  the 
door  on  the  left. 

From  a  master  sound  tape,  the 
company  duplicates,  loads  and  car- 
tridges the  tape  for  accompanying 
sound,  in  the  same  manner  in 
which  Technicolor  loads  the  film 
cartridge.  These  7()0-S  sound  car- 
tridge tapes  perform  synchronously 
with  any  number  of  auto-stop 
notches  which  may  be  incorpor- 
ated into  the  film  footage  sealed 
inside  the  Magi-Cartridge. 

List  price  for  the  equipment, 
which  will  be  sold  by  audio-visual 
dealers,  is  S379.50.  Additional  in- 
formation is  available  from  Pre- 
view Productions,  Incorporated. 
(1927  Varna  Avenue,  Van  Nuys, 
Calif,  or  write  the  New  Products 
Desk,  c  o  Business  Screen.     • 


Triple-Play  Ueoording  Tape 
New  from  Iteeves  Soiiiiileraft 

:■-:  A  new  Mylar-base  recording 
tape  which  triples  the  playing  time 
of  each  reel  without  sacrifice  of 
quality  has  been  announced  by 
the  Reeves  Soundcraft  Division, 
Reeves  Industries.  Inc.  The  TP-18 
tape  meets  increasing  demand  for 
five-inch  reels  used  on  portable 
and  miniature  recorders. 

Use  of  a  new  o.xide  formulation 
with  an  output  of  5  db.  more  than 
any  other  cxtcndcd-play  tape  is 
said  to  assure  consistent  high  out- 
put without  distortion.  The  new 
Reeves  tape  may  be  intcrspliccd 
or  programmed  with  standard 
tapes  without  differences  in  play- 
back level.  IP- IS  provides  1  <S00 
ft.  of  0:5  mil  Mylar  on  each  five- 
inch  reel,  providing  three  hours 
and  12  minutes  of  playing  lime  at 
the  Ps  speed;  one  hour  and  36 
minutes  at  3%  speed.  • 


llcrc'n  ihc  siiilit  soinul  Aiildiiiiitir  Dinplaij  FrojiclDr  ilcsrrihrd  aliiwe. 


TELAnimoprinf    Hot  I'rvss 


Send  for  complete  price  list 
on  Hot  Press  accessories  and 
animation  equipment  available. 
And  ask  atjout  lease  plans! 

ELECTRONIC  TEL  An imaprint 

HOT  PRESS  TITLE  MACHINE 

ONLY  J595 

STANDARD  MODEL:  $495 


Hufh-tlHulUij.  Fast,  ttfif  lA'ttvring 

Sharp,  perfect  copy— any  color,  any  size,  any  style— is  yours 
in  minutes,  for  Instant  use  in  titles,  flip  cards,  special  effects, 
etc.  Cost  is  low,  no  special  training  needed.  Ask  us  for  brochure. 


iO! 


SOS  PHOTO  CIHEOPTICS,  INC. 


The  ISth  Annual  Production  Review 

^b  ^Axa/c/i'ed  ^toducetd 
ill  ^/le  ^liu/<id S^Ca^e4.  CLiid d^6uiad 

ADVANCE    RFSER\'AT10N   ORDERS    NOW    BEING   ACCEPTED 


NUMBER  8  •  VOLUME  25 
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HE     INDEX    OF    SPONSORED     FILMS 

ix  This  convenient  reference  listing  covers  motion  picture  and  sound 
slidefilm  programs  reviewed  in  Volume  Twenty-Five,  1964  issues  of 
Business  Screen.  The  issue  number  and  page  on  which  a  case  history, 
brief  review  or  feature  appeared  are  provided  for  each  of  the  titles 
which  follow.  Sound  slidefilms  are  indicated  by  "ssr'  following  title; 
otherwise  all  listings  are  for  8nim  or  !6mm  motion  pictures. 


SPONSOR 

AFL/CIO 

Aetna  Life  Affilated  Companies 

Air  Fiance 

Alitalia  Airlines 


American  Bakeries  Company 
.\merican  Cancer  Societ\' 
American  Cyanamid  Company 

American  Express  Company 
American  Export 

Isbrandtsen  Lines 
American  Iron  and  Stee!  Institute 
American  Medical  Association 

American  Occupational  Therapy 

Association 
American  Oil  Company 


American  Slieep  Producer's 
Council 

Association  o£  Better  Business 
Bureaus 

American  Telephone  &  Tele- 
graph Company 

(also  see  Bell  System) 

Archer  Daniels  Midland 

Company /Foundr>'  Products 
Division 

Atlantic  City  Convention  Bureau 


Bell  Telephone  System 
( also  see  AT&T ) 

Bethlethem  Steel  Company 
Better  Selling  Bureau 

Bicycle  Institute  of  America 

Black  Hills  Power  &  Light  Co. 
Board  of  Fire  Underwriters 
Brunswick   Coriwration ,  Xutranient 
Burlington  Industries 


Cahill,  Charles  &  Assoc. 


Califoniia  State  Dept. 

of  Agriculture/ Wine 

Advisor.-  Board 
Chapman  5  Productions,  Inc. 
Churches  of  Christ 

Coca-Cola  Company/ 

Hillerich-Bradsby 
Columbia  Gas  System,  Inc. 
Continental  Can  Company  ■ 
Cook  County,  III.  Board  ot 

Election  Commissioners 
Com  Products  Company 
Cornell  University- 
Connecticut  Mutual  Life 

Insurance  Company 
Crusade  of  Mercy 


Dairy  Council  of  California 

Douglas  Aircraft  Corporation 

Dow,  John,  Congressional 
Campaign 


Eastm.in  Chernical  Products 


—  .\  — 

FILM   TITLE  Iss 

Land  of  Promise 

Ski  Sense 

Air  France  Public  Relutions  Is 

You,  ssf. 
T/ic  Colors  of  Italy;  Europe  From 

Dusk  to  Duun;  Portraits  of  the 

East 
Africa,  Jet  Safari;  Israel,  the 

Desert  in  Flouer 
Reap  the  Golilen  Harvest 
The  Million  Club 
Producing   Phosphates  for 

Agriculture 
Give  Summer  to  a  Child 
Atlantic  Holiday 

Designs  Against  the  Sky 
How  the  Opinion  Maker  Makes 

Opinions 
To  Pick  a  Career 

Driver  Education  Films,  series  of  S  1 
Hniipy  Holidays  .  .  .  Anyxchere  in 

Michigan  4 
Let's  Have  Lamb;  Lamb  Taste 

Adventure  7 

A  House  is  a  Living  Thing  1 

The  Service  Representative,  ssf.  4 


The  Hot  Box  Process;  Bentonite  — 
The  Wonder  Clay 

Atlantic  Cttij 

—  B  — 

Before  It's  Too  Lute 
Beyond  Three  Doors 
The  Conquest  of  Light 
Hardened  Steel  Rolls 
University  of  Marketing,  ssf., 

series  of  6 
Bicycling  Safety  Today;  Play  It 

Safe 
The  Power  for  Good 
Trouble   Takes  So  Holiday 
High-Speed  Basketball 
Iphansis 

-c- 

Bicycle  Rules  of  tlie  Road 
Highball  Higlnvay 
I  Never  Went  Back 
Rx:   C2-H5-OH 


Industrial  Design  in  Electronics 
Sermons  from  the  Bible, 

series  of  40 
The  World  Series  of   1904 

Energy  on  the  Move 
The  Widening  Circle 
In  Your  Hands 

The  Enchanted  Pot 

Cornell  Centennial  Campaign 

Who  Wrote  That? 

Crusade  of  Mercy 

—  D  — 

S(art:a(ton   Without   Hunger 
The  Eclipse  of  the  Quiet  Sun; 

The  Priceless  Laboratory 
Meet  John  Dow 


Page 


10 
64 


93 


7 

2n 

3 

24 

3 

74 

4 

52 

6 

34 

7 

36 

G 

28 

3 

61 

6 

50 

12 
194 


34 


6 

42 

2 

46 

5 

14 

5 

29 

6 

33 

4 

31 

6 

36 

-T 

50 

4 

42 

6 

28 

6 

52 

i 

34 

5 

54 

1 

177 

3 

74 

' 

34 

1 

58 

6 

33 

7 

71 

n 

51 

7 

64 

" 

67 

1 

186 

4 

54 

7 

70 

SPONSOR 
Eastman  Kodak  Company 

Edison  EU-ctric  Instittite 
Educational  Facilities 

Laboratories 
Ethyl  Corporation 

Ex-Cell-O  Corporation 

Executive  Development.  Inc. 


Ford  Motor  Company 
General  Motors  Corporation/ 

Buick  Motor  Division 
General  Electric  Company 


General  Telephone  &  Elec- 
tronics Corporation 

German  Information  Center 

Good  Gro<itning  Council  of 
America 

Goodyear  Tire  &  Rubber  Co. 

Grace  Lines 

Gulf  Oil  Coriioration 


Heniiing  &  Cheadle.  Inc. 
Hoover  Company 
Industrial  Education  Films 


Kelly-Springfield  Tire  Co. 
Lorillard,  P.,  Company/ 

Schick  Safety  Razor  Co. 
Louisiana  State  University 
Lummus  Cotton  Gin  Company 


Maremont  Corporation 

Matson  Navigation  Compaii 
Methodist  Church 
Miller  Brewing  Company 


Quest 
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70 

30 


34 


Morris.  Philip,  Inc. 


National  Council  of  Churches 
National  Safety  Council 
National  Science  Teachers 

Association  /  IBM 
New  Holland  Machine  Company 
New  York  State  Division  for 

Youth 
New  York  \\"orld"s  Fair 

Norfolk  &  Western  Railway 

North  American  Aviation/ 
Autonerics  Division 

Ortho  Pharmaceutical  Corp./ 
.■\M.\/. American  College  of 
Obstetricians  &  Gynecologists 

Pan  .\inerican  World  Airways 


Penney,  J.  C.  Company 
Pittsburgh  Plate  Glass  Co. 


Reichhold  Chemicals,  Inc. 

Reliance  Electric  Company 
Republic  Steel  Corporation 
Rochester  Gas  &  Electric  Co. 
Roundtable  Films.  Inc. 


San  Francisco  Convention  and 

Visitors  Bureau 
Sears,  Roebuck  Company 
H.  &  A.  Selmer,  Inc. 
Shell  Inteniational  Petroleum 

Co..  Ltd. 
Smith.  Kline  fit  French 
Soap  fit  Detergent  .Association 
Southern  Bell  Telephone  Co. 
Southern  Equipment  Company 
Sportlite  "500"  Films 


TV  Bureau  of  Advertising 
Thiukol  Chemical  Corp«;)ration 
Triborough  Bridge  and  Tunnel 
.•\uthorit>' 


FILM    TITLE  Is.u 

Picturetaking  at  the  Fair 
The  Searching  Eye 
Ever  Since  Edison 
To  Build  a  Schoolhouse 

Safe    Ups  and   Downs   for 

Refinery   Units 
Partners    in    Precision 
Executive  Development,  series 

-F-G- 

Heavy  Going 

The   1964  Buick  Open 

Ski   with   Buick 

Rapid  Transit  —  The  Vital 
Link  in  a  Balanced  Trans- 
portation  System 

In  Toiwh  icith  the  Future 

The  Day  of  the  V(»i/Mg 
Dressing  Up 

Footprints  4 
Ishind  of  Pleasure 
On   Stream 

—  H  — 1  — 

Speaking  of  Selling,  ssf..  series.  6 
Company   Profile 
Thennoelect  rics 

_K  — L  — 

Riglit  In  Your  Own  Backyard,  ssf. 
Deadline  to  Glory 

The  Fighting  Tigers 
The  Big  Step  Forward 

—  M  — 

There's  \o  Business  Like  So 

Business 
Higlnvay  to  Hawaii 
The  Sewcorners 
High   Life   Sports   Thrdls; 
High  Life  Golf  Hints;  The 

Wonderful  World  of  Bowling 
Great  Moments  in  the  History 

of  Tennis 

—  N  — 

The  Captive 

Driver  Training  Series  of  5 

The   Information   Explosion 

A  Step  AJiead 

Take  an  Option  on  Tommorrow 

World's  Fair  Report  ivith 

Lowell  Thomas 
\  &  W  Cual  Pier 
ficiir'.    Ml   the   Vigilante 


-O  — P  — 

Modern  Obstetrics 
Delivery 


Normal 


Nil. 

Page 

5 

54 

2 

14 

1 

193 

3 

62 

7 

34 

1 

191 

5 

54 

5 

32 

5 

38 

5 

39 

6 

42 

1 

177 

7 

20 

1 

203 

3 

74 

7 

71 

4 

33 

4 

52 

4 

32 

1 

55 

4 

52 

1 

179 

5 

44 

6 

46 

1 

186 

Man.  the   Mn}uiger 

U.S.S.R. 

Wings  to  the  Land  of  the  Maya 

World's  Fair,  New  York 

Welcome  Aboard 

Something  for  Mrs.  Gibbs 

—  R  — 

Budd  It   Right    With   Alsynite 
Sales  Promotion  film,  untitled 
Ladle  Vacuum   Degassing 
Rochester,  A  City  of  Quality 
Manager  Wanted 

—  S  — 

The  Wonderful  U'orW  of  San 

Francisco  3 

Grouse  Hunting  with  Ted  Williams 
Adventures  in  Sharps  and  Flats 
Mekong  —  The  Story  of  a  River 

Toy  makers 

Every  Drop  Fit  to  Drink 

The   Electronic   Central  Office 

A  Trip  with  Colonel  Q.  ssf. 

Driver's  Choice 

—  T  — 

Heart  Beat 

The  Missile  Navy 

Roads  to  the  Future 


56 
28 


6 

46 

6 

50 

6 

38 

1 

82 

3 

75 

1 

84 

1 

179 

1 

183 

1 

102 

7 

57 

2 

62 

4 

20 

4 

20 

3 

68 

1 

186 

5 

56 

3 

68 

5 

37 

2 

16 

7 

36 

3 

66 

4 

17 

1 

180 

4 

34 

1 

180 

4 

36 

5 

54 

2 

15 

6 

39 

1 

103 

60 
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SPONSOR 

True  Magazine 

Toledo  Scale  Coiporation 

United  Aircraft  Corporation 

United  Air  Lines 

United  Bay  Area  Crusade 

United  Fund  of  Greater 

Phoenix  and  Scottsdale 
United  Prt*sb>-terian  Church 


FILM    TITLE 

Issue  No. 

Page 

The  Power  to  Saij  Yes 

6 

32 

Concept  for  Precision 

1 

180 

-u- 

Air  Carno    — 

A   Modem  Marketing   Toot 

o 

40 

Ski    Countnj    (.'.S.A. 

1 

194 

Somebody  Kiwu-\ 

o 

54 

Many  Wonders 

I 

190 

THE    INDEX   OF   SPONSORED    FILMS 


SPONSOR 
Wire  Reinforcement 

Institute 
Youngslown  Sheet  &  Tube  Co. 
YounK  Men's  Christian  .\ssn. 


FILM   TITLE 
Slrncltiritl   Fabric    —    Titnc 

Saver  for  Builders 
Search 
Quito  Rejwrt 


No. 


Page 
50 

64 
67 


Pronii.se  for  Tonicrrou 


1 


INITED  STATES  GOVERNMENT  FILMS  REVIEWED 


Atomic  Energy  Commission 
Bureau  of  Mines 


Depl.  of  Affricullure 
Dept.  of  Commerce,  .\rea 

Redevelopment  Admin. 
Dept.  of  Defense 
Dept.  of  Interior, 

Bureau  of  Reclamation 
V.  S.  Information  Agencv 
National  Aeronautic  and 

Space  Authority 
National  Heart  Institutt- 
The  Peace  Corps 


Atoms  for  the  Americas 

A  Stretch  of  Iwaghxation 
the  Synthetic  Duplication 
of  Satunil  Huliher;  The  World 
of  Phosphorus 

Bounty    Witliout    Boundaries 

Risinti    Tide 

Partners  in   Freedom 
Great  River 

Seeds  of  Hope 
Ariel  II 

Heart  Research  Neivs 
A  Mission  of  Discovery 


91 
25 


•10 

ISfi 


12 
208 


63 
46 


54 
100 


FILMS  F'EATURKI)  Al     IMi:   \K\V  VOHK  \\  ORLOS  FAIR 

■■■■-  The  pages  of  Issue  3,  Volume  25.  provided  our  readers  an  intensive 
overview  of  "Films  at  the  New  York  World's  Fair."  Some  of  the  out- 
standing New  York  World's  Fair  films  are  listed  below  from  this  report: 


United  States  Independent 

Telephone  Association 
Ignited  States  Steel  Cori>. 


Everybody  Has  Ttco  Jobs 

A  Transfer  Concept  for 
Freight  Containers 


35 


Unisphere,  Biguiest  World 

3 

71 

on  Earth 

Univis,  inc. 

As  They  Really  Are 

1 

201 

Upjohn  Company,  The 

With  Care  and  Concern 

_  V  -  w  - 

' 

66 

Vermiculite  Institute  of 

It's  All  in  the  Wail 

3 

10 

Chicago 

Vulcan  Materials  Company, 

Pre-Bed   Pipe;    Precision    in 

1 

179 

Concrete  Pipe  Division 

Concrete 

Welcome  Wagon  International 

The  Welcome  Wagon 

6 

.50 

\\  lie.  Julius.  &  Sons  Co. 

The  Wonderful  Worhl  of 
Julius  Wile 

' 

64 

SPONSOR 
Bell  Telephone  System 

Du  Pont  Company 

Eastman  Kodak  Company 

Festival  of  Gas 
General  Cigar  Company 
Billy  Graham  Pavilion 

Greyhound  Corporation 
Heinz,  H.  T.  Company 
Johnson's  Wax 

Jordanian  Pavilion 
KLM-Royal  Dutch  Airlines 

New  York  State  Pavilion 
Port  of  N.  Y.  Authority 

Protestant  Council  of 
Greater  New  York 
Travelers  Insurance  Co. 

United  Air  Lines 
United  Stales  Army 
United  States  Navy 
United  States  PaviUon 
United  States  Rubber 
(  MaryUmd  Pavilion ) 


FILM   TITLE  Page  No. 

From   Drumbeat  to  Tchtar  30 

(film  &  live) 

Wonderful  World  of  Chemistru  32 

( film  &  live ) 

The  Searching  Eye,  70mm  33 

Tale  of  Truthful  George,  multi-seret'n  4 1 

Patterns  in  Sporf-ci re ular  screen  45 

Man  in  the  5th  Dimension  55 

(70  mm.  Todd-A) 

Travel  film,  35nim.  Cinemascoiw  40 

Heinz    Magic    of    Food  45 

To  Be  Alive,  multi-screen  44 

T/ii$    is   Jordan  59 

To  the  Moon  and  Beyond.  Cinerama  45 

A-Round  New  York.  Cinerama  47 

From   Every  Horizon,  360  degree  51 

theater 

Parable  53 

The   Triumph  of  Man  60 

(dioramas  and  film) 

From  Here  to  There,  .35nim  Cinemascope  50 

Man  on  the   Moon  52 

Cine-Glohe   Cruiser  films  52 

The  American  Journey,  Cinerama  52 

O'er  the  Ramparts  49 


"TRANSLATIONS   CAN   BE  TRICKY" 

—  says  Mr.  David  Rockefeller,  President,  Chase  Manhattan  Bank, 
New  York.  "Advertising  should  be  meticulously  translated  for 
foreign  use." 

As  examples  of  misunderstandings  which  con  occur,  Mr.  Rocke- 
feller cited  popular  slogans  which  emerged  os  "CORSPES  BY 
FISHER"  and  "HERTZ  ^MKES  YOU  A  CHAUFFEUR." 

"TRICKY   IS  A   MILD   WORD.   FAULTY    TRANSLATIONS   CAN    BE    DISASTROUS  ' 

Here  is  a  recent  example: 

THE   CASE   OF  THE   CASTRATED   AIRPLANE 

An  aircraft  manufacturer  requested  us  to  furnish  o  norrator  to 
record  Spanish  to  a  film  track  for  Latin-American  distribution. 
The  script  had  been  translated  by  the  manufacturer's  employee 
"WHO  KNOWS  SPANISH  PERFECTLY." 

There  were  many  language  and  grammatical  errors,  but  in  par- 
ticular this  LULU: 
ENGLISH:  "This  airplane  is  capable  of  climbing  to  on  altitude 

of  .  .  ." 
SPANISH:  las  translated  by  the  manufacturer's  employee'  "Esfe 

avion  es  CAPABLE  de  SUBIR  a  UN  ALTITUDE  de  .  .  ." 
The    obove   translation    re-transloted    to    English    "This   airplane 

is  CASTRATED  TO  MOUNT  to  ONE  altitude  of  .  .  ."  ... 
CORRECT  TRANSLATION:  "Esfe  avion  ESTA  CAPACITADO  PARA 

ASCENDER  A  UNA  ALTITUD  DE  .  .  ." 
Thanks  are  due  Mr.  Rockefeller  for  bringing  the  metier  to  the 
attention   of  those   interested.    However   FAULTY  TRANSLATION 
can  be  more  than  TRICKY.  OFTEN  IT  IS  DISASTROUS  TO  THE 
SPONSOR'S  IMAGE  AND  INTERESTS. 

OUR    TRANSLATIONS    ond     ADAPTATIONS     ore     GUARANTEED    FAULTLESS' 

.    .    .    BECAUSE   our  translators   ore   EXPERTS 


TO  FOREIGN  MARKETS 


BREAK  THAT  LANGUAGE  BARRIER 

OUR    POLICY: 
HIGHEST    QUALITY 
DUBBING    TO    ENABLE 
THE    SPONSOR    TO    ATTAIN 
FOREIGN    MARKETING    GOALS. 

^  -ft-  i> 

LET  US  SPEAK  TO  YOUR  SPONSORS'  FOREIGN 
CLIENTS    IN    THEIR    OWN    LANGUAGE! 

With  our  HI-FI  translations  and  recording  of  narration  and  dia- 
logue in  Lip  Synchronization.  We  edit  and  sync  speech  track, 
dubb   and    moke   new   negatives   ond    prints    in    B/W   or   color. 

Partial  Services  or  Complete  Jobs  itt  All  Languages 

FOREIGN   LANGUAGE  &   CINEMA  SERVICE 

7046    HOLLYWOOD    BLVD.     .     LOS   ANGELES   28,    CALlf 
Telephone:    Hollywood    7-5128   (Area    Code   213) 
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^islATIONAL    DIRECTORY   OF    VISUAL  EDUCATION    DEALERS 


EASTERN  STATES 


•  MASSACHUSETTS  • 

Cinema,     Inc.,     234     Clarendon 
St.,  Boston  16. 


•  MEW  YORK  • 

Buchan  Pictures.  122  W.  Chip- 
pewa St.,  Buffalo  2,  N.  Y. 

Crawford,  Inimig  and  Landis, 
Inc.,  6  West  4Sth  St.,  New 
York  36,  New  York. 

The    Jam    Handy    Organization, 

1775     Broadway,     New     York 
19. 

S.O.  S.   Photo  Cine   Optics.   Inc.. 

387  Park  Avenue.  South.  New 
lork  16,  New  York. 

Training  Films,  Inc.,  150  West 
54th  St.,  New  York  19.  CO  5- 

3520. 

Visual  Sciences.  599BS  Suffern. 

United  World  Films.  Inc.,  221 
Park  Avenue  South,  N.Y.  3. 
SP  7-6600. 


•  PENNSYLVANIA  • 

Appel  Visual  Service,  Inc.,  963 

Liberty  Avenue,  Pittsburgh 
22. 

Audio-Visual   Center   —   Rentals, 
Sales,    Repairs.    27   South    17th 
Street.  Philadelphia  3,  Pa. 
Phone:  LOcust  3-6872. 

Oscar  H.  Hirt.  Inc.,  41  N.  11th 
St.,  Philadelphia  7,  WAlnut 
3-0650. 

J.  P.  Lilley  &  Son,  Inc.,  928  N. 

Third    St.,    Harrisburg.    CEdar 
8-8123. 

The  .Tarn  Handv  Organization. 

Pittsburgh.    Phone:    ZEnith 
0143. 


SOUTHERN  STATES 

•  GEORGIA  • 

Colonial  Films,  71  Walton  St.. 
N.  W.,  JA  5-5378,  Atlanta. 

United  World  Films,  Inc..  287 

Techwood  Dr..  N^V..  Atlanta. 


•  LOUISIANA  • 

Delta  Visual  Service.  Inc..  715 

Girod  St.,  New  Orleans   12. 
Phone:  JA  5-9061. 


•  MARYLAND  • 

Stark-Films  (Since  1920). 
Howard  and  Centre  Sts.. 
Baltimore  1.  LE.  9-3391. 


MIDWESTERN  STATES 

•  ILLINOIS  • 

Robt.     H.     Redfield,     Inc.,     831 
So.  Wabash  Ave.,  Chicago  5 

The  .lam  Handy  Organization. 

2.30    North    Michigan    .\venue, 
Chicago  1. 

Midwest  Visual  Equipment  Co., 

3518  W.  Devon  Ave.,  or  27  N. 
Franklin  St.,  Chicago. 

United  World  Films.  Inc.,  542 

S.  Dearborn  St.,  Chicago  5. 


•  MICHIGAN  • 

The  .lam  Handv  Organization. 

2821  E.  Grand  Blvd.,  Detroit 
Zone  11. 


•  MISSOURI  • 

Swank's.  Inc..  621  N.  Skinker 
Blvd.,  St.  Louis  30,  Mo. 


•  OHIO  • 

Academy    Film    Service.    Inc.. 

2110     Pavne     .^ve..    Cleveland 
14. 

Films    Unlimited    Productions. 

564   Park   .\venue.   Mansfield. 

Fryan   Film   Service,   2929   Pros- 
pect Ave.,  Cleveland  15. 

Sunray  Films.  Inc..  2005  Chester 
Ave..  Cleveland  14. 

Twyman  Films.  Inc.,  329  Salem 
Ave.,  Dayton. 


LIST   SERVICES  HERE 

Qualified  audio-visual  dealers  are 
listed  in  this  Directory  at  $1.00  per 
line  per  issue  on  annual  basis  only. 


M.  H.  Martin   Company.  1118 
Lincoln  Way  E.,  Massillon. 


WESTERN  STATES 

•  CALIFORNIA  • 

LOS  ANGELES  AREA 

Coast    Visual    Education    Co.. 

5620  Hollywood  Blvd.,  Holly- 
wood 28.  HO  6-1651. 

The  .lam  Handv  Organization. 

305  Taft  Building,  1680  N.  Vine 
St.,  Hollywood  28. 

Photo  &  Sound  Company,  5515 
Sunset  Blvd.,  Hollywood  28. 

Raike  Co..  Inc.  A-\'  Center,  641 

North    Highland    .\ve..    LA   36 

9.3.3-7111    (-\/C  213). 

S.  O.  S.  Photo-Cine  Optics,  Inc. 

6331  Hollvwood  Blvd.,  Holly- 
wood 28. 

Spindler  &  Sauppe,  2201  Bever- 
Iv  Blvd..  Los  Angeles  57. 
Phone:  Dunkirk  9-1288 

United   World   Films,   Inc.,   7374 
Melrose  Ave.,  Los  Angeles  46 

SAN  FRANCISCO  AREA 

Photo  &  Sound  Company,  116 

Natoma  St.,  San  Francisco  5. 

Westcoast   Films,   255   Minna. 
San  Francisco  3. 


•  COLORADO  • 

Cromars'    ( Audio-Visual   Center ) 
922  Bannock,  Denver  80204. 


•  OREGON  • 

Moore  s      Audio-Visual      Center, 

1201  S.  W.  Morrison,  Portland 
5,  Oregon. 

United  World  Films,  Inc.  5023 
NE  Sandy  Blvd.,  Portland  13 


•  TEXAS  • 

United  World  Films,  Inc., 

2227  Bryan  St.,  Dallas  1 


•  UTAH  • 

Deseret  Book  Company,  44  East 
South  Temple  St.  Salt  Lake,  10 


"World  of  Interior  De.sifin"" 
Presented  by  .Armstrong  Cork 

77  A  new  color  film.  The  Horld 
ol  Interior  Design,  offers  many  ex- 
citing decorating  ideas  for  the  un- 
conventional look  in  home  furn- 
ishings. Presented  by  the  .\rm- 
strong  Cork  Co.,  and  distributed 
by  Association  Films,  Inc..  the 
1 3 '/2 -minute  motion  picture  is 
available  for  free-loan  use  to  TV, 
college  level  home  economics  stu- 
dents, women's  clubs  and  home- 
making   groups. 

In  a  capsule  tour  of  Armstrong's 
World  of  Interior  Design  in  Rocke- 
feller Center,  New  York,  a  variety 
of  model  rooms  are  shown  featur- 
ing unusual  decorating  ideas  from 
ditTcrcnt  countries  of  the  world. 
Colors,  fabrics,  wall  fixtures,  and 
furniture  layouts  arc  all  combined 
to  achieve  a  tasteful  and  unique 
effect. 

Although  the  emphasis  is  on 
basic  .'\merican  furnishings,  the 
foreign  touches  afford  a  distinctive 
flavor.  Models  range  from  a  cozy 
Canadian  lodge  to  a  richly  decor- 
ated coffee  room  of  Turkish  motif. 

The  World  of  Interior  Design 
was  produced  by  the  Armstrong 
Cork  Company  in  co-production 
with  Telic.  Inc.,  New  York.         • 

Inslruelo  Prodiiels"  Film  on 
'">Iasic  of  the  Flannel  Hoard"' 

<7  The  Magic  of  the  Flannel 
Board,  a  new  film  sponsored  by 
Instrucio  Products  Company,  fea- 
tures the  use  of  the  llannel  board 
as  an  effective  teaching  tool.  The 
I9-minute  color  film  is  available 
for  free-loan  use  by  teacher  groups, 
administrators  and  teacher  train- 
ing programs.  It  was  produced  by 
the  Calvin-DeFrenes  Corp.  and  is 
distributed  by  Association  Films, 
Inc. 

The  film  uses  live  learning  situ- 
ations to  illustrate  how  the  flannel 
board  has  been  successfully  in- 
corporated into  teaching  programs 
in  all  subject  areas.  Designed  to 
aid  elementary  school  teachers  in 
planning  their  own  classroom  les- 
sons, it  shows  how  cutouts  may 
be  used  to  stimulate  student  curi- 
osity and  motivation,  as  an  effec- 
tive drill  in  mathematics,  to  intro- 
duce abstract  ideas  and  difficult 
concepts,  and  it  suggests  many 
other  ways  this  visual  aid  increases 
student  response  and  the  rate  of 
learning.  • 


LOCATE  THE  BEST  IN  EQUIPMENT.  FILMS  AND  PROJECTION 


15lh   Production   Review  Next! 

w  The  BIG  15th  Annual  Produc- 
tion  Review   issue    of    Business 
Screen  begins  our  26th  volume 
is  being  prepared  for  mailing  next 
month  to  worldwide  subscribers.  • 
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BUSINESS  SCREEN 
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JUST  RELEASED... 

2  PRESTIGIOUS  FILMS 

TO  PROMOTE  YOUR  FIRM 

THE     Y  E^  R^ 

1964 


Produced  by  UPI  NEWSFILM 

Exclusive  Non-TMe<ttfiCal   Distribution: 

PRODUCTIONS 
UNLIMITED,  INC. 

Availablp  in  8  nitn.  and  16  mm. 

Now  ...  a  living  record  of  our  time,  the 
world  in  review,  the  leaders  and  events 
which  shape  our  destiny  and  that  of  gener- 
ations ahead. 

At  a  slight  additional  cost  we  can  prepare 
a  personalized  credit  title  showing  your 
firm's  name.  These  prints  can  be  donated 
to  your  local  schools,  churches  or  chari- 
table organizations.  Or,  you  can  use  these 
in  your  own  local  promotions,  or  in  your 
company's  own  film  library. 

1.  DIARY  1964  —  AVAILABLE  UNDER 
NDEA-the  highlights  and  events  of  the 
year,  reported  in  depth-the  American  and 
British  elections,  the  Khrushchev  ouster, 
the  Warren  Report,  the  hot  and  cold  wars, 
space,  civil  rights,  many  more,  through 
November  1964. 

2.  SPORTS  YEAR  1964  -  narrated  by 
Mel  Allen  —  Olympic  highlights,  baseball 
season  and  World  Series,  championship 
events  in  yachting,  boxing,  auto  racing, 
hockey,  football,  golf,  tennis,  horse  racing. 
Now,  the  tumultuous  year  1964,  dramat- 
ically reported  with  music  and  natural 
sounds.  A  living  report  that  will  take  its 
place  in  your  film  library  along  with  each 
year's  history. 

Each  film  runs  26  minutes.  List  price;  $150  per 
print.  All  brand-new  laboratory  prints.  Action  in- 
cluded in  both  subjects  runs  through  November 
1964.  Immediately  available.  Order  this  unique 
Living  History  today. 

PRODUCTIONS  UNLIMITED,  INC. 


1564  Broadway 


New  York,  N,  Y,   10036 


I  III    I. niTORIAL  VIEWPOINT: 


The  Complete 
Music  and 
Sound  Effects 
Source  .  .  . 

Library  of  300  Hours 

of  Recorded  Music 

Mammoth  Collection  of 
Recorded   Sound    Effects 

Guaranteed  Performance 
:>    Prices  to  Satisfy  All  Budgets 

62  West  45th  St.,  New  York  City 
Phone:    212   OX    7-2985 


THE  BUYERS  READ  BUSINESS  SCREEN 

—  and  Ihcy  find  in  its  pages  the  best 
in  audiovisual  products  and  services! 


ItO.SIINLtD    IKOM     IHE    PRECEDING    P.\GE    18) 

myriad  of  educational  and  industrial  appli- 
cations continued  to  increase  in  the  past  year. 
\nd  so  did  ///»;  use  in  television,  industry  and 
ulucation.  These  two  methods  of  program- 
mini;  each  seem  to  have  their  special  places 
in  the  pattern  of  audiovisual  communication. 

The  figures  for  video  tape  recording  equip- 
ment, associated  editing  euuipnienl  and  tape 
itself,  approached  $6.'i  million  in  1964.  with 
anticipated  growth  in  1965  to  more  than  $70 
million,  according  to  William  H.  Madden, 
the  3M  Company's  product  sales  manager 
for  video  tape. 

>:t  *  * 

2.S(i().()()()  Clor  Tclcriswii  Sets  in  I'.  S. 
Iloinc.s;  I'rediel  I'ive  Mitlioii  hii  Year's  End 

We  can  update  our  previous  forecast  of  color 
television  set  sales  (Issue  7,  Volume  25,  1964) 
with  the  figures  provided  by  Hugh  M.  Beville, 
Jr..  vice-president  in  charge  of  planning  for 
NBC.  Beville  notes  that  2,860.000  color" tele- 
vision sets  are  now  in  use  in  the  United 
States.  He  says  this  represents  a  77  per  cent 
gain  over  the  sets  in  use  at  the  outset  of  last 
year  and  predicts  that  nearly  five  million  homes 
will  have  color  television  sets  by  late  "65. 

More  factual  evidence  of  color  television 
progress  was  confirmed  in  the  report  by  B.  S. 
Durant.  president  of  RCA  Sales  Corporation, 
that  this  company  alone  had  shipped  500,000 
color  sets  to  distributors  in  a  "zooming"  fourth 
quarter  of  1964.  He  noted  that  color  sales  last 
year  were  slightly  over  1.3  million  units.  And 
he  backs  up  Beville's  estimate  of  a  still  greater 
year  ahead  with  the  estimate  that  two  million 
color-TV  sets  will  be  sold  in  1965.  Both  Zenith 
and  Phiico  officials  agreed  with  this  estimate 
and  with  ihe  total  sales  figures  for  '64. 

Crilicdl  .\cclaiiu  fur  "\()lliinii  Hid  <i  Man." 
First  I'eatitre  hij  Hi)l>  Vrn/iiii  and  Mike  Roemer 
i:  Congratulations  to  those  two  young  movie- 
makers, Robert  Young  and  Michael  Roemer, 
for  their  widely-praised  production,  Nothini^ 
Hut  a  Man.  which  was  a  highlight  of  the  New 
York  Fihn  Festival  last  September  and  has 
just  gone  into  commercial  theater  release. 

These  two  documentary  film  makers  went 
into  the  South  to  create  their  fealtire.  Iheir 
tilm  is  about  a  young  man's  coming  to  terms 
with  himself  and  with  society  —  a  young  man 
whose  universal  problems  are  intensified  be- 
cause he  is  a  Negro  in  today's  South.  New 
York  Herald-Tribune  reviewer  Judith  Crist 
praised  Nothing  Bui  a  Man  as  a  fine  film  — 
"a  first  one  that  sets  a  towering  stanard  for  its 
makers." 

Slerlintl-Moiies  Appoints  Midwest  Manager, 
William  J.  Troy,  a  Vice-President  of  Firm 

;r  .And  kudos  to  William  J.  Troy,  the  midwest 
regional  manager  of  Sterling-Movies,  USA. 
Inc..  who  has  just  been  named  a  vice-president 
of  that  national  film  distribution  company.  Bill 
came  to  the  Sterling  family  from  the  General 
Electric  Company,  where  he  was  the  New 
England  advertising  manager.  He  is  a  gradu- 
ate of  the  University  of  Massachusetts  and  re- 
ceived his  master's  from  Boston  Universitv.     • 


JUST   OFF   THE   PRESS! 

YOUR    COMPLIMENTARY    COPY    OF 

FOTOMATION  FILM  TIMETABLE 


„»j^«a 


Handy  plastic  computer  times 
your  narration,  music,  effects. 
For  slidefilms,  sales  promo- 
tion &  presentations,  TV  and 
olion      pictures. 


FREE!  TO  ADVERTISE  OUR 
EXCITING  OVERNIGHT 
PRODUCTION  TECHNIQUE 
OF  MOVIE  MAKING 

FOTOMATION! 


Tell  your  sales  story  in  FOTOMATION  —  using  the 
popular  TV  commercial  method  of  "quick  «uls,"  with 
still  photos,  transparencies,  artwork  and  graphic 
color  design!  We  give  your  film  life  and  oniaiation 
with  every  type  of  eamero  movement,  looms,  pans, 
dissolves  —  synchroniied  to  modern  percussive  mu- 
sic!   Production    time    is   in    DAYS,    not    MONTHSI 

Gef  the  fvH  itory  with 
your   FOTOMATION    Timetable 

Call  Al  Stahl  -  2I2/CO  5-2942 


ANIMATED  PRODUCTIONS.  INC. 

1600  Broadway,  New  York  19 
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CANADA  PREPARES  FOR  "EXPO  67" 

Theme  of  "Man  and  His  World"  Will  Celebrate  the 
1 00th    Anniversay    of   Confederation    in    April    '67 


/^ANADA  Will  Observe  its  Cen- 
^^  tenary  Year  in  1967  and  many 
of  its  prominent  citizens  are  al- 
ready at  work  on  plans  for  that 
country's  EXPO  67,  an  official, 
first  category  World  Exhibition 
which  has  the  blessing  of  the  pow- 
erful International  Bureau  of  Ex- 
hibitions. That  premise  escaped  the 
(.irganizers  of  the  current  New 
York  World's  Fair  and  was  costly 
in  terms  of  overseas  participation. 

On  .April  28.  1967.  a  man-made 
island  complex  in  the  middle  of  the 
St.  Lawrence  River,  in  full  view 
of  .Montreal's  skyhne,  will  be  the 
setting  for  the  EXPO's  theme, 
"Man  and  His  World."  The  pro- 
ject has  been  under  construction 
since  1963.  when  dredgers  began 
the  island-building  project.  The 
site  will  cover  600  acres  of  exhibi- 
tion and  amusement  areas,  plus 
334  acres  for  parking. 

Saw  "Qualit>-  of  a  Nation" 

A  preview  of  Canada's  celebra- 
tion of  the  one-hundredth  anniver- 
sary of  Confederation  might  well 
have  been  provided  in  the  Crawley- 
produced  film  (1962)  titled.  Qual- 
ity of  a  Nation.  This  film,  spon- 
sored by  the  E.  B.  Eddy  Company, 
was  created  to  get  citizens  thinking 


about  the  birthday  year  ahead. 
Well  over  a  million  had  seen  the 
film  in  1963-64  and  more  thou- 
sands will  see  it  now. 

Both  Budge  and  Judy  Crawley 
of  this  famed  Canadian  film  com- 
pany are  the  audio-visual  consul- 
tants to  the  Canadian  Internationa! 
Exhibition  Corporation  which  is 
guiding  the  affairs  of  EXPO  67. 
Films'  Role  at  N.Y.  Fair 

Canadians  are  well  aware  of  the 
dominant  role  played  by  films  at 
the  New  York  Fair,  where  nearly 
50  of  the  150  pavilions  have  used 
motion  pictures  in  their  exhibits. 
many  of  these  as  principal  attrac- 
tions. But  EXPO  67  will  strive  to 
outdo  the  techniques,  circular  and 
otherwise,  at  New  York.  The  artists 
and  designers  of  that  country, 
working  with  such  new  organiza- 
tions as  Reevesound  of  Canada, 
will  be  encouraged  to  seek  new 
ideas. 

"Man  and  His  World"  will  be 
brought  into  focus  in  a  multitude 
of  ways.  In  "The  Labyrinth"  visi- 
tors will  become  involved  with  the 
story  of  man  from  the  earliest 
times  to  the  present  through  a 
combination  of  motion  pictures 
and   architectural    reconstructions. 


"Habitat  67"  will   offer  a  model  I 
community    of   the    future,   to   be 
permanently    occupied     after    the 
close  of  the  Exposition. 

Harvests  Out  of  the  Seas 

"Man  and  the  Ocean"  will  fore- 
cast the  ways  in  which  we  may 
farm  the  seven  seas  for  food  in  the 
years  to  come.  Among  other  ex- 
hibits will  be  a  three-story  model 
of  a  human  cell,  an  ancient  harbor 
with  the  replicas  of  man's  earliest 
ships,  and  a  Terrace  of  Nations. 

The  Centennial  year  will  also 
bring  forth  motion  pictures  with 
this  theme.  Such  national  organ- 
izations as  the  Canadian  Nurses 
Association,  the  Canadian  Council 
of  Professional  Engineers,  the  Life 
Underwriters  Association,  St.  John 
Ambulance  and  several  industrial 
sponsors  have  been  mentioned. 
The  Province  of  Saskatchewan  has 
a  major  Centennial  film  in  work 
at  Crawleys. 

Present  Operas  and  Ballet 

Artistic  events  at  the  six-month 
exposition  will  include  Milan's  La 
Scala,  the  Metropolitan  Opera,  Bol- 
shoi  Ballet  and  the  Vienna  State, 
Paris  and  Covent  Garden  Operas. 

As  the  host  nation,  all  of  Can- 
ada is  taking  part  in  EXPO  67 
with  an  investment  that  is  expected 
to  reach  $800  million.  The  Com- 
missioner General  for  EXPO  67 
is  Pierre  Dupuy.  • 


Master  plan  of  exhibition  site  for  Canada's  EXPO  67.   whicit  will  occupy  an  island  in  the  St.  Lnurener  River. 


CANADIAN    UNIVilSAl    AND    INTilNATIONAl    ((HlBlTiON 
"MAN   ANO   NIS    WOIIO     MONIKAl    1967 


CORRECTING    THE    RECORD 

Eclair  Corp.  of  .4nieri(-a  Has 
a  INew  Address  in  Hollywood 

*  The  correct  address  for  the  Ec- 
lair Corporation  of  America,  men- 
tioned as  the  key  U.  S.  source  for 
the  new  Eclair  Camerette  "T"  in 
our  recent  No.  7  issue  (page  82) 
is  7262  Melrose  Avenue,  Los  An- 
geles 46,  California.  We're  in- 
debted to  J.  P.  Carson,  president, 
for  calling  this  new  location  to 
our  attention.  • 

*  *        * 

BN.4's  Management  Films  .\re 
INol  .4vailal>le  on  Free  Loan 

In  our  well-filled  Reference 
Shelf  page  in  the  No.  7  edition, 
subheads  were  "switched"  on  page 
116  to  infer  that  the  excellent 
management,  supervisory  training 
and  employee  communications' 
films  offered  for  outright  print 
sale  by  the  Bureau  of  National 
Affairs,  Inc.,  Washington,  D.  C. 
were  available  for  "free  loan." 

They're  not,  of  course,  but  you 
should  have  this  company's  free 
list  of  these  titles.  Write  them  at 
1231  24th  Street,  N.  W.,  Washing- 
ton, D.  C.  and  address  your  in- 
quiry to  the  attention  of  manager 
Fred  Joiner,  of  BNA  Incorporated, 
which  handles  this  good  library.  • 
^<        *        * 

Here's  Right  Title  of  Ethyl's 
New  Refinery  Safely  Picture 

.And  the  correct  title  of  that 
recent  Ethyl  Corporation  film  (the 
third  in  a  series  of  safety  films 
on  refinery  operations)  is  Safe 
UPS  and  Downs  for  Refinery 
Units.  On  page  34  of  the  No.  7, 
1964  issue  we  called  this  excellent 
Audio  Production  Safe  Opens  and 
Downs  for  Refinery  Units.  The 
copyreader  must  have  been  think- 
ing of  .some  kind  of  "after-hours'' 
jobi   It  wasn't  that  kind  of  safe, 

Joe!  • 

*  *        * 

15th  Production  Review  \>i  ill 
Give  Details  of  Film  .\wards 

s"  Among  the  many  features  of 
the  15th  Annual  Production  Re- 
\iew  issue,  completing  next  month, 
will  be  the  detailed  listing  of  all 
national  and  international  film 
award  programs,  entry  dates,  fees 
and  other  important  data. 

A  concise  index  of  such  awards 
programs,  by  closing  dates  for  en- 
tries, will  supplement  these  detailed 
columns  on  the  events  and  their 
host  groups.  This  is  one  of  the 
most-asked-for  Review  features    • 


Bttgnasicraj 


An  important  announcement 
to  the  film  industry. 


Movielab  is  proud  to  intro- 
duce its  Multi-Rank  Release  Printing 
method  for  8mm  and  16mm  black 
and  white  and  color  prints  on  35mm 
film.  This  significant  innovation  will 
give  Movielab  customers  better 
picture  quality,  better  sound  quality, 
better  service  and  better  price.  For 
further  information,  please  phone  or 
write  Sales  Department  | — \/ — 

In  the  East... it's 


Movielab,  Inc.  movielab  building  6I9  W.  S4th  ST.  new  VORK  19.  N.r    212  JUDSON  6-0360 
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UNDER  ONE  MANAGEMENT 


That  is  one  big  difference  when  you  call  on  The  Jam  Handy 
Organization  for  help  with  your  picture  productions,  c  1  36  varied 
skills  help  make  effective  the  economical  presentations  that  are 
yours  all  under  one  roof,  with  a  single  responsibility.  D  You  can  be 
assured  of  security  and  competence  to  provide  the  help  you  want 
when  you  want  it,  and  fast. 

THE     JAM     HANDY     ORGANIZATION 


Motion   Pictures 

•      Business  Theater 

*      Slides   anci   Slidefilms 

•      Training  Aids 

New  York 

Chicago 

Detroit 

Hollywood 

T  775  Broadwoy 

230  N    Michigon 

2821   I    Grand  Blvd 

1680  Norlh  Vine 

JUdson  2-4060 

STole  2-6757 

IRinily  5-2450 

Hollywood  3-2321 
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